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Robinson’s Patent Barley

Is a Steady Seller
With the BEST TRADE

Your store is the finest in the town. And,
therefore, you are or should be selling

ROBINSON’S
PATENT BARLEY

Liberal sampling among your customers

on receipt of list addressed to
Frank Magor & Co., - 403 St. Paul St., Montreal
Agents for the Dominion Raised on It.

r—"“The Reason Why"

ermaibiiat o ha it A s

Yes, that's just what you want to say to your
customers — ‘“‘“The reason why '’’’ you handle

Benson’s ‘“Prepared” Corn and
Edwardsburg “Silver Gloss” Starch

is that you have found them superior to all other brands
—Your experience has 50 years of the public’s endor-
sation to back Iit.

EVERY JOBBER SELLS THEM

EDWARDSBURG STARCH CO,, Limited

ESTABLISHED 1858

53 Front 8t. East, Works, 164 8t. Jamee Strest,
TORSNTO Ont. CARDINAL, Ont. MONT REAL, P.§.

CLASSIFIED LIST OF ADVERTISEMENTS ON PAGE 29




THE CANADIAN GROCER

Large Soa'p Sales

Don’t try to sell soaps that are
unknown—it’s hard work and unprofit-
able labor.

The best selling soap is the best
known soap and the best known soap
is the one which is advertised the most
extensively and is at the same time ab-

. solutely pure and of high quality.

Baby’s Own
- S0ap

is the most extensively advertised Soap
in Canada—it is absolutely pure and is
known throughout Canada as the best
Soap for the Nursery, Toilet and the
Bath because of .its rare quality. Itis
not surprising that it sells easily and in
very large quantites. You cannot afford
to let your cunstomers go elsewhere to
buy Baby’s Own Soap.

It is one of the excellent lines
manufactured by

THE ALBERT SOAPS, LIMITED
: MONTREAL

9':“6 ;ﬂs:vuz's

National Licorice Co.

Brookiyn, N.Y.

R. S. Mcindoe

Selling Agent

. 120 Church St., Toronto

. GEQO, MUSSON& CQ.; =+ = .

'CANADA’S STANDARD

REFINED SUGAR

Manufactured by
THE _
CANADA SUGAR | REFINING CO.
L

Montreal

Molasses

SPRING TRADE

with a splendid assortmént of the Stanaard
Grades:

Extra Choice Porto Rico, Lion Brand,
Cintron Brand, Beaver Brand, &e.

Fancy Barbados Syrup, Choice Barbados
Grocery. ‘ £

/ SEND FOR SAMPL_ES AND PRICES
Dominion Molasses Co.,

Halifax, - Nova Sootia
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NOTICE !

Infringement of Trade Mark.

It having come to our notice that CANNED
HADDIES and other Fish bearing the de-
sign of a “THISTLE” on the label, other
than those packed and sold by the

“THISTLE CANNING CO.,” are being offered and sold, we

hereby caution all persons against buying and selling,
using or having in their possession, these goods with-
out our permission, as we are the sole owners and
proprietors of the said Trade Mark and shall take pro-
ceedings to protect our interests under the law govern-
ing Trade Marks and Industrial Designs.

ARTHUR P. TIPPET & CO.
Sole Agents, THE THISTLE CANNING CO.

12. Every person, other than the person who has registered
the trade mark, who marks any goods or any article of any de-
scription whatsoever, with any trade mark registered under the
provisions of this Act, or with any part of such trade mark,
whether by applying such trade mark or any part thereof to the
article itself, or to any package or thing containing such article,
or by using any package or thing so marked which has been used
by the proprietor of such trade mark, or who knowingly sells or
offers for sale any article marked with such trade mark, or with
any part thereof, with intent to deceive and to induce any person
to believe that such article was manufactured, produced, com-
pounded, packed or sold by the proprietor of such trade mark, is
guilty of a misdemeanor, and liable, for each offence, to a fine not
exceeding one hundred dollars and not less than twenty dollars—
which fine shall be paid to the proprietor of such trade mark,
together with the costs incurred in enforcing and recovering the
same.
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Manufacturers’ Agents and Brokers' Directory e

BARBADOES, W.I. TORONTC.
MOOSE JAW.

JONES & SWAN
GENERAL COMMISSION MERCHANTS AND W.G.A. LAMBE & CO. THE MOOSE JAW FRUIT & PRODUCE CoO.

SHIPPERS OF WEST INDIA PRODUCE. D. STAMPER, Prop.

CABLE ADDRESS —JONESWAN, BARBADOS. Toronto wholesale Agents and Jobbers
Copes UseD—Lieber's, Western Union, A.B. C, : . &
Watking' Scott's and Private Codes. Grocery Brokers and Agents. Fruits, Groceries, Tobaccos, Cigars, etc.
REPRESENTED BY—John Farr, 140 Pearl St, New C d solicited
York ; L. G. Crosby, St. John, N. 5. ; Mitchell & White- Established 1885. orrespondence Solicited. Deas
head, Quebec ; Kose & Laflamme, Montreal; Geo. P.0O.Box 238, MOOSE JAW, Sask
Musson & Co., Toronto; J. C. LeQuesne, Paspebiac. Office, 8 Main Street.
CALGARY QUEBEC
The Dominion Brokerage Co., W. E. BIDWELL P. W. CARRIER
Wholesale Limited - = . .
LT = Broker and Commission Merchant COMMISSION
Commission Merchants and Brokers 271, FRONT ST. E., TORONTO R
o Wy
CALGARY and EDMONTON, ALBERTA Calling on best Grocers and Mfg. Confectioners. c oc!n'is' Fluun' GnAI"
Excellent Trade Connection Could handl her first-cl salt Domestic and Foreign Agencies Solicited. ‘
Highest References e f:ragjo:n:;u:,;:r:.“ et HOChelaga Bank BU'ld'nS, (
QUEBEC.
} WINNIPEQ.
WESTERN CARTAGE CO., & & Ry = (
Cartage and Warehousing KYLE & HOOPER .
Storage and Brokerage for Eastern Wholesalers. Whol le G Brok nd JOSE PH CARMAN
Handling and Forwarding of CAR SHIPMENTS. olesaie arocery = rokers a Wholesale Grocery Broker and Manufacturers
1 liargest and Best equipped STORAGE Facilities in Manufacturers’ Agents Agent, l\lemhcrAWesl_cr(n_n Wholesa'e Brokers 1
the WEST. ssociation.
- 27 Front St. E,, Toronto Uinon Bank Block, Rooms 722 and 723 |
Highest references Commissions solicited Winnipeg, Man. 1
LOTTETOWN, P.EIL : i
S e Open for good Ag Correspondence Solicited.
— |
HORACE HASZARD W. G. Patrick & C
IMPORTER of Refined and Raw S Barbad i i atric O.
B nda W SUgars, bar 08
e e ch'lul;ur::l. I'Elour :nd Cuzmmeal. ’ - STU A RT w ATSON
EXPORTER of Cheese, Butter and Canned Goods. Manufacturers Agents M fact ' A t d Whol 1
AGENT in Canads and the United States for the o e . A i 1
— famous BRABMIN TEA. Importers sale Commission Broker.
Charlottetown, Prince Edward Island. 29 Melinda St_, Toronto Winnipeg, = Man. 1
Highest References. Correspondence Solicited. ]
HALIFAX, N.S.
J. W. GORHAM & CO. A. F. MacLAREN IMPERIAL CHEESE CO0. DO YOU wish to extend your business to this Y
JERUSALEM WAREHOUSE Limited WE CAN handl our t to our -
HALIFAX, N.8. . : AG‘ENCY' DEPARTMENT : MUTUAL ADVANTAGE. ]
Manufacturers’ Agents and Commission Brokers. Agents for broéi:)scersypel;‘rzll'(l:r's and Wholesale Correspondence solicited. Established over13 years !
WAREHOUSEMEN Correspondence solicited. Address all com- George Adam &_ Co l
Domestic and Foreign Agencies solicited. munications to our head office. Whol > ey Sl umm;u
Highest references. 26 Front St. East, Toronto Winnirnc, Miu.'n'ou §
.
MONTREAL. &) .
H.J. STEVENS McGAW & RUSSELL Wholesale Broker and Commission \
; Merchant
126 Board of Trade, : Montreal Manufacturers’ Agents and Importers o s o g
) ortage Avenue y - K 3
Miho!ciale Brokecaie 481, Front St. East, Toronto ‘Cabl: o g
i Highest References Correspondence Solicited = o - = t
Beans, Boiling Peas, Flour, Oats Phone Main 2647 8torage facilities. Correspondence solicited
C

J.T. ADAMSON & CO. TOMATOES
We make a specialty of storing and dis-

f Customs Brokers CORN tributing car lots for

Winnipeg Storage I L
and Warehousemen RAW SUGARS Eastern Shlppers E

Negotiable receipts issued
Low Insurance Rates reasonable

27 St. Sacrament Street, Montreal W. H. MILLMAN & SONS R. B. WISEMAN & CO. |

Gr B
peaxy rokers Warehousemen and Distributing Agents.

TEL. MAIN 778. BOND 38. TORONTO Best of references.

- a——

(Continued on page 52.)
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Dear Sir:—

RE THE FOOD VALUE OF PEAS

It is estimated that food for the average man should contain 125
grams proteids, 500 grams carbohydrates and 50 grams of fat, representing
over 3,000 calorics of heat energy.

It will be seen that the carbohydrates are the largest in bodily
demand.

Peas are especially rich in carbohydrates. In fact, so much so is
this the case that Peas have been called the poor man’s beef Itisclaimed
that 1} Ibs. of dried Peas would supply the daily requirements of proteid
for the average man, and the energy liberated, weight for weight, is
greater than in beef, eggs or milk,

Canned Peas are without doubt the cheapest and the best food on
the market at the present time. Takinmard amount ot energy
liberated the cost of Peas is less than half the cost of Meats, etc, and
many of your customersare spending too much money on Meats,
Eggs, etc.

By calling your customers’ attention to the facts as stated above,
you will largely increase your sales, and especially so if you only sell
Peas packed by the Canadian Canners, Limited, under any of the following
brands, viz.—* Canada First,” * Little Chief” “ Log Cabin ** Horse-
shoe,” “ Auto,”” * Lynnvalley,” * Maple Leat,” ** Kent,” ** Lion,” “Thistle,”
“Globe,” “Grand River,” * Jubilee” *“ White Rose,”” * Deer,” etc.

The Peas of these brands are packed the same day as picked, and

when best suited for table use. The process of packing them is such that
the Peas travel from the field to the can without coming in contact with
the human hand, and thus these brands of Peas are more wholesome and
cleanly than if cooked in a private kitchen.

You may assure your customers that every tin of goods under our
label is guaranteed as to quality.

Yours truly,

Hamilton, Ont., April 24th, 1906.

“CANADIAN CANNERS, Limited”

R e s o vet
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Ceplon
dea....

the grocer’'s best,

Tea soil cannot be found any-
where. The best tea can only
be found at certain altitudes.
¢« Ceylon ” has the finest soil for
tea production and the healthiest
altitudes in the East, reaching
some 8,000 feet. The ¢ Best” -
tea comes from plantations where
soil and climate combine to give
that aromatic fragrance and
gentle stimulating exhilaration,
which healthily grown tea always -
imparts. 9 Did you ever hear
of a grocer who sold only
¢« Ceylon Tea” who didn’t do a
flourishing trade? Then why
not share ¢ Ceylon” success

yourself ?

Ceplon
gea....

bolos trade like the
true British Bull-
00g. Sell only
Ceplon Tea . .
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Cured and Packed
Where Caught!

“Thistle” Brand One reason why the * Thistle ”
Canned FiSh. Brand of Canned Haddies, Kippered Herrings, etc., retain

the rich, delicate flavor of the freshly-caught fish is because
they are cured and packed right at the water side where they are caught.

There is no dirt, no slime in the “ Thistle” Brand. There are no *“* odds
and ends” thrown in in a hurry. The “Thistle” Brand contains nothing but
carefully-selected fish—only the best will do for the “Thistie' Brand!

The cost to clean, cure and pack the * Thistle” Brand is without doubt greater
than the cost involved in marketing any other Brand in the country, yet the high
quality has been steadily maintained. The *‘ Thistle ” Brand
competes on quality and not on price. It Is the Highest Quality
$tandard Brand of Canned Fish! Always.

Beware of Imitations!!!

None are genuine that do not bear the name of

ARTHUR P. TIPPET & CO., eexeaw saevs Montreal
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“HE FAIRBANK PLAN"

LOOK INTO IT

and see just what *‘The Fairbank Plan'’ 1s.
While we spend hundreds of thousands of@ollars
every year advertising the six great Fairbank
specialties:

Gold Dust Washing Powder To c'
Fairy Soap, Copco Soap

Fairbank’s Glycerine-Tar Soap GGYI(
Fairbank’s Scouring Soap
and educating the public regarding them; and while we intend to continue doing this, we realize fully fac
that advertising alone has not accomplished the splendid results we have enjoyed in the sale of these

Fairbank’s Sanitary Soap
: : : : ; H
goods, but that “the man behind the counter” has been an important factor in extending and increasing man
=2 >4 s ~ ”»” -
our trade. It was the realization of this fact that gave birth to **The Fairbank Plan,’’ as a method
of rewarding the retail clerks for their earnest co-operation in selling these goodg 'and, gonsequently, a
portion of our immense advertising appropriation is now set aside for the recognition of the dealer and
his clerks. ] : _ . .
““The Fairbank Plan’’ is an absolutely fair method of rewarding the clerk in d!rect proportion
to the interest displayed in pushing the six specialties, as each package of these goods is couponed in
such a manner that the coupon can be easily removed before the goods pass into the *hands of the
consumer. For these coupons we offer many valuable articles. i _
If you will send for an illustrated premium list of *The Fairbank Plan’’ it will convince you
that this is no cheap trading-stamp scheme.

THE N. K. FAIRBANK COMPANY - Montreal, Canada. Black, Mi

or Green

“To use with Lamb ot Fish or Meat,
QOueen Quality Sweet Pickles can’t be beat.’

o

: : Tel. Main 3244
Some pickles are just for
luneh ; others for.dinner.

Queen Qualty {1 The Improved Match Co.,

Sweet Pickles ——
Match Manufacturers

‘““fitin"’ at every meai. The
truth of the matter is- at eat-

ing time there is a supreme
relish goes with them, and,
after eating time, no * bitter
memories.”’

Remember Queen Quality
Pickles are no experiment.
We have been making them for
ten years and they now have a
‘““good hold.”

We advertise to scatter
their fame further.

We are anxious that Queen
Quality 8weet Pickles shall get
a try in your store.

TAYLoR 4 pgingLECO- A ‘“‘Pickle Proposition
£ Diwey Spunp. Ont. F that benefits all three —buyer,

= ] seller, maker—is the kind you
" - need and the kind we offer.

Taylor & Pringle Co., Limited

8ole Agents for ‘‘ Perry’s Worcestershire 8auce’

OWEN SOUND, ONT.

HEAD OFFICE : FACTORY :

409 BOARD OF TRADE,  DRUMMONDYVILLE,
MONTREAL QUE.

[Let us hear from you if

you want

Best Matches

at

Right Prices

Aw
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TEN SECONDS
(W% (s AMPLE TIME

To consider and decide in favor of “Salada”
Ceylon Tea as the most profitable and satis-
factory leader in the Tea department of any
man’s business.

The quality and value looms up |
P | conspicuously above a hundred @ ~Jig
rivals. “THAT'S WHY” |

Black, Mixed } Sealed
or Green Packets Only

HONONNONOONORORORONON
2

NOTE THE LABEL ON EVERY

E.W.GILLETT conrasy
ONT A

Awarded Medal and Diploma at World's Fair, St
Louls, Mo., 1904

The T. A. LYTLE CO., vLimitea

TORONTO, CAN.

g :
= = BOTTLE.
. r ] .
: : erling
" -
el b BRAND
w n
L] . &
: | CAKES | & ickles
- -
o ® :
' You can bank on them. Yon
= Hoﬂ m&a m. = can recommend them to the
most exacting customer. He
k=l - ;
» n AND » will not be disappointed.
- B e o .
e |{|EVERYWHERE. ® Mot i Conade’s o
Ed - pickle factory.
: :
+ :
: 5
- -
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[MAPLE SUGAR

Largest Exporters of

PURE
BEAUCE COUNTY
SUGAR

D. RATTRAY @ SONS

QUEBEC Montreal OTTAWA

‘“ The best business man is the one who
learns wisdom from his own mistakes.”

If you have made the mistake of not keeping

Paterson’s
Camp

Coffee
Essence

Learn wisdom--and learn it as soon as possible~—
you may have a call for Paterson's any time, as it is

Because they are a fast seller,and then it looks so bad to be ‘“‘just out."

CANADA'’S BEST

ROSE & LAFLAMME, - - MONTREAL

ROSE & LAFLAMME, MONTREAL
AGENTS.
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T\L'E‘l‘éﬁ'ﬁ‘é’wg 1/ UN PASTE UNSCRUPULOUS AND
- )X STovaOLISH INEXPERIENCED

JISIN G U%\ / wr;:sz

 STOVE Pousn " i Sniie T MANUFACTURERS

make inferior stove polishes which are often inflammable, explosive, and dangerous, and the vietim of

accidents from those inferior stove polishes are often frightfully burned and suffer horrible dis-
figurement, if not death. No storekeeper can make friends of his customers by selling them inferior
and dangerous stove polishes. RISING SUN and SUN PASTE are absolutely “safe under all
circumstances.

MORSE BROS., Props., - - Canton, Mass., U.S.A.
N
'\ i
k, (X3
CROGKERY— ;
Lorimer’
Our stock is complete and ‘‘up-to-date” in every or'mer s

respect. We are offering many new and exclusive lines in
1 y

DINNERWARE and TOILETWARE

———— UNPRECEDENTED VALUES IN —

Worcester-
CHINA—GLASS—SILVERWARE—CUTLERY

shire
CUT GLASS — LAMPS — LAMP 600DS
~DIRECTIONS - |
MAIL ORDERS are given careful atteation. If = : v sauce
. . . —
in doubt just name your price and allow us to supply our

‘‘Best Sellers.” Our long experience enables us to
know what the public likes best.— A High-grade English Sauce —good 25

cent value -to retail at 10 cents. Cood

T“E JO“" l-- money in it too for the grocer.

GASSIDY

CO., LIMITED,
White 8wan Mills

MONTREAL TORONTO

GALLON BEETS

We have a limited quantity of Gallon Beets
that we offer at an exceptionally attractive
figure to clear.

THE DAVIDSON & HAY, LIMITED

WHOLESALE GROCERS, TORONTO

THE ROBERT CREIC CO., Limited

st ot
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QUALITY—

that is, after all is said and done, what

your customers want when buying TEA.

Every customer whom you can please with

the delicious, fragrant, nourishing and

healthful

JAPAN TEAS

will be a grateful customer.

If you have not sold Japan Teas
before, DO SO NOW.

ARE YOU A GROCER? YES.

Lhen write us at once regarding TH ESE CAN—S CO NTAI N
OUR HONEST OFFER. FREE.
PURE MILK

Z Send
A PERFECT FOOD. Y s Ramom—.mssv
d
READY TO EAT. Ry BRAND
CrisP AND TASTY. ber and we

Guaranteed will sur-
3 prise you.

Our Chips
fook the
; Al

PRIZE 7 " By Rﬁ.ﬁ%fﬁuﬁf‘
atthe . — TRURO NOVASCOTIA- _

Food
Show Sweetened Unsweetened

MADE EXCLUSIVELY BY

Hamilton Saratega Chip Co. Every Can Guaranteed

Three Sixteen King East
HAMILTON, - CANADA. Not a
o«

Cereal The skill exercised in selecting milk, the methods

e e box supervision of workers and details combine to produce
: the best product.
HAMILTON SARATOGA GHIP CO., - Hanilton, Canada TRURO CONDENSED MILK CO., Limited, -  TRURO, N.8.

A. F. MacLaren Imperial Cheese Co., Toronto, Sales Agents

employed in its manufacture, the strict discipline and &

It doesr
selling,
will get,

The f
it can b
starch”
appears

Your
that he |

St.

The

J

is known i

the world.
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SARDINES

King Oscar Brand—{s and %s.

Shipment of these fine goods just received.

Thomas Kinnear & Co.

WHOLESALE
QROCERS

Make a Place in Your Store

" IVORINE

2 COLD-WATER 2

STARCH

It doesn’t matter what kind of starch you are now
selling, some of your customers want ‘‘Ivorine” and
will getgit—from another Grocer if you do not keep it.

The feature about “Ivorine 8tarch” is the fact that
it can be used so easily. The drudgery of ‘‘hot-water
starch” days is a thing of the past when *‘ Ivorine "
appears.

Your jobber can supply you, and you should see
that he does.

Case (40 pkgs.) $2.50.

St. Lawrence Starch Co.
Port Credit, Ontario i

TORONTO ano PETERBORO

Purnell’s

Genuine Worcestershire

The Stove Polish You Want

is the one that your trade ask for.

Sauce

Shews a good profit

Never fails to
give satisfaction,

Do You Stock it?

If not, mail your order
to-day.

PURNELL, WEBB & CO.,

BRISTOL, ENCLAND
ESTABLISHED 1750

Wherever

JAMES’ DOME BLACK LEAD

is known it is used to the exclusion of all others,

the world. Stock it up, and look after this trade.

Without doubt it is the best Stove Polish in

It pays well.

w. Gl An LAMBE & co.' Cmdiﬂn A“Gnu.

11




Is the best advert

We keep up the standard.
Always sell BLUE RIBBON TEA.

THE CANADIAN GROCER

Blue Ribbon

Tea

isad tea in Canada.

e

EXPORT TRADE

DEPARTMENT

Firms Abroad Open for Canadian Business

Agencies on Commission for |

Britain.—We are open to receive con- | Est. 1878. 10 North John 8t., LIVERPOOL
signments of Apples and Fruits of all | ExarLaNp. Splendid connections and
kinds. Best references, connection and | references. Try us with a shipmen of

experience. R.C. HALL & CO.
MoNUMENT HOUSE, MONUMENT SQUARE
LoxNbpoN, E.C.

HAMILTON WICKES & CO.,

Canned Goods Brokers, EASTCHEAP, LON
DON, and VICTORIA STREET, LIVERPOOL-
Reports and valuations made n Canned
Meats, Fish, Fruit and Vegetables. Consign-
ments handled. Correspondence solicited.

JAMES MARSHALL,Aberdeen, Scotland
Invites consignments of Canadian Produce,
¥ive
same, and guarantees prompt  returns
Reference —Clydesdale  Bank, Aberdeen
Codes— A B C. 4th and 5th Eds

pergonal attention to handling of

A. C. DOUGHTY & CO.
Head Office, 39 Eastcheap, LONDON.
PROVISION IMPORTERS
Invite consignments of Bacon, Hams,
Butter, Cheese and Poultry. Telegraphic

Address: Avouching, LONDON. Codes: Cconnections. A.B.C., 4th and 5th ed.,
A_.B.C. 4th and 5th editions, Al, Western w“"ﬂ'-“";‘ Union and Lieber's Codes. T.A.

Union Highest References.
J, H. GAITSKELL & CO.
PROVISION MERCHANTS, LIVERPOOL,

invite consignments of Spare Ribs, Hocks,
Tongues, ete. Splendid outlet for all kinds
of pickled meats. Best prices—prompt

DAVID SCOTT & CO.

CANNED GOODS.
T. A.—Scottish, Liverpool

GEORGE LITTLE LIMITED

Canadian Produce Importers,
MANCHESTER.
BUTTER, CHEESE, EGGS, BACON, APPLES,
POoULTRY.

Cable Address ““Rapp, LiverrooL”
HERMAN RAPP & CO.
Provision Merchants.

19 maTHEw STREET, LIVERPOOL.
Liberal advances on consignments.

THOS. BOYD & CO.,

28 KiNg Sr., LIVERPOOL,
are open to receive all kinds of CANADIAN
Propuce. Highest references. Wide

** Boyd.

HAMBURG.
Kaiser Wilhelmstrasse 74-78.
Neubeck & Schip

Commission Agents and Merchants.

returns. Write us. Established 1883.

P. & F. Vincentelli ».

Telegraphic Address—* VINCENTELLI,” Antwerp. A.B.C. Codes.
General Agencies wanted for Belgium, Alsace, Lorraine and Switzerland. Reports
and valuations made on fresh or canned fruits, fish, pork and beef meats.

= Best attendance on consignments

b |
James Methven, Son & Co., Eisicitsr, Lovvos, Exc.
Large connection amongst best Wholesale Grocers and Bakers in Great Britain
We also ship several British lines to United States and Canada.

CORRESPONDENC

Makers and Exporters of Candied Peels
ly capacity of our plant: ten thousand lbs

HIGHEST BANK REFERENCES

St. George's House,

E INVITED,

Satisfied customers keep up your trade.

The people know what a first-class tea BLUE RIBBON is.

THE ELCIN NATIONAL

For prices, teims and full particulars, write

is
the

BEST
COFFEE
MILL

on the
market

Has all the
good points
of all other
mills—with
some exclusive
features of

its own.

we EBY, BLAIN CO., uwme

Wholesale Grocers,

A Delicious Cup of Coffee

Our 1-Ib. tin “CLUB” brand COFFEE at 33 cents per Ib. is without question the best

value on the market.

test it yourself.

Supplied either whole roasted or ground.
Cultivate your coffee trade, it will pay you, by buying the best—*“CLUB” BRAND.
Try us,—that is all we ask to convince you of the superior value of “CLUB” COFFEE.

S. H. EWING & SONS

96-104 KING 8T., MONTREAL

Telephone Bell Main 65.
. Merchants 533.

TORONTO

We know it. You can prove it by asking us to send you sample—

TORONTO BRANOCH, 20 CHURCH STREKT
Telephone Main 3171

Telephone orders receive prompt attention.
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THE CANADIAN GROCER

ESTABLISHED IN 1842

lsoo Cases due in Montreal in a fcw days.

Brussons Jr.
French Alimentary Pastes

The finest quality that France can manufacture, Pure hard Wheat
“ Russian Tangarock.”

DIPLOMAS
FINEST ON THIS MARKET

L. CHAPUT, FILS & CIE

Importers, Wholesale Grocers, Wines and Liquors

MONTREAL

GOLD MEDALS SILVER MEDALS

G. C. KOOPMAN

Commission Merchant,
Agent and Broker

AMSTERDAM AND ROTTERDAM

Offers on demand

All Products of the
Dutch Colonies (East Indian)

AS
COFFEE, TEA
SPICES of all kinds
GUMS for Yarnish Manufacturers
COCOA,COCOA BUTTER
Cassia Vera, Chinchona-
barks, Rattans, Drugs, etc

CANADIAN > 203 Also COCOALINE (substitute for Cocoa Butter)

A i 2
J,M%T_ét’m f : VEGETALINE (Yegetable Butter)
3 8 : o

MONTREAL o ; X Agents wanted everywhere in Canada.
P.Q - . : :

: ; 'wre, WE GIVE advances of 75 . against

: documents on consignments of

all Canadian Produce fit for

this market. Ask for reports

about every article you wish to
sell.
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The Man of Enterprise

Such 1s the head of the

BODE'S GUM CO., wimitd

That 1s why the trade follow the
Bode’s Gum Co., Ltd., because
“goods well advertised are half sold,”
therefore if you have not already got
them 1n stock order at once.

Bode's Menthol ‘‘Pepsin” Gum
Bode's Crushed Fruit Gum
Bode’s Pepsin Gum

But don’t overlqok the important

LITTLE BODE'S GUM SLOT MACHINE

Everybody can afford to have one and they show a handsome

profit.  Guaranteed forever.

Order at once through your jobber, or direct from

BODE’S GUM CO., Limited
MONTREAL

TORONTO OFFICE, OTTAWA OFFICE, QUEBEC OFFICE,
Pacific Building. 65 Sparks Street. 5 Dufort Street.

Watch the Bode Gum Co., Ltd., Advertising. It will interest you,
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THE €ANADIAN GROCER

You are looking for a way to

increase sales, save time and

labor, advertise your store

and make hay while the

sun of prosperity is

shining. Here it is:

ENTERPRISE

Electrically Driven Coffee Mill .

The 4 H. P. Mill shown here has 4 Ibs. capacity.
Will granulate 1 Ib. per minute or pulverize 4 Ib. a
minute. Can be regulated, fine or coarse, while run-
ning. Direct or alternating current. Write for catalog.

The Enterprise Mfg. Co. of Pa., Philadelphia, U. S- A,

Customers are Gained by

Accurate handling of cash Quick service

Correct credit charges Courteous clerks q

Never asking a customer to Right change given to !
pay a bill twice children and servants

Attention to telephone orders Truthful statements

Tidy appearance of store Good location

All these good features may be had by
using a system that is of advantage to cus-
tomers. An investigation of the system
afforded by a National Cash Register will

prove a good investment.

Company
Dayton Ohio
Please explain to me what kind of a

register is best suited for my business
This does not obligate me to buy

Drop a line to our nearest agency and our salesman will
call and explain this system. It costs you nothing and
places you under no obligation.

Name

16
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THE CANADIAN GROCER

Aubin’s Patent Refrigerators

GROCERS should not be without one

Perfect Dry Air c:rculgtlon System

Highest Testi iais from L Grocers in Canada

Made in 10 styles

Silver Medal Quebec Exhibition WRITE FOR
Diplomas Ottawa, Montreal and Toronto CATALOGUE

C. P. FABIEN, Wiiecure’
. - s Manufacturer
OFFICE AND FACTORY WAREROOMS

3167 to 3171 Notre Dame St. 4 to 8 Fabien Ave.
MONTREAL, CANADA 31 to 45 William St.

Branches at Ottawa, Winnipeg and Windsor, N.S.

COLES "2 %res Wi

GRANULATOR.  PULVERIZER.

Single and Double Grinders

Pulverizing and Granulating

Every Coles Coffee Mill has a
Breaker that breaks the Coffee be-
fere it enters the grinders, thus
reducing wear of grinders and sav-
ing current.

Our Crinders Wear Longest

Height, 29 in.
Length, 33 in.
Width, 23 in.
Weight, 275 Ibs.
GRINDING CaPACITY.

Granulating 2 lbs. per
minute.

Pulverizing 4 Ib. per
minute.

Capacity of Iron Hop-
pers, 3 Ibs. of Coffee.

We make 25 other styles
and sizes of Grocers'
Counter Mills, Floor
Mills and Electric Mills.
For Prices, Terms and
Discounts, address

N 65
COLES MANUFACTURING CO.

Nos. 1615-1635 North 23rd St. PHILADELPHIA, PENN,, U.8.A.

AGENTS :

Todhunter, Mitchell & Co., Toronto. Forbes Bros., Montreal.
Dearborn & Co., St. John, N.B. Gorman, Ec kert & Co., London, Ont,

White and Colored Leaves

The feature of our new

Counter Check Book

is the SPECIAL DUPLICATING leaves. These are run alternate white
and colored. One can be used for original, the other for duplicate,

Liabiiity of mistakes, fractional. Saving in labor, considerable.

We should like to have our Representative
call on you. If you write, he will call.

The Carter-Crume Company, Limited

TORONTO and MONTREAL
J®% We make all kinds of Counter Check Books.

CAPSTAN BRAND

High-Grade Tomato Catsup

Put up in 10-0z. and 20-oz. bottles of a
new design, and is very attractive.

This Catsup is far superior to many others
and is giving perfect satisfaction.

We guarantee this Catsup to give perfect
satisfaction.

Ask your wholesale Grocer for it or see
our travellers’ samples.

The CAPSTAN MFC. CO., Toronto, Ont., Can.

The original and only Genuine
ﬂAKEY s Preparation for Cleaning Cut-
lery, 6d. and 1s. Canisters
§
WELLINGTON’

KNIFE POLISH

JOHN OAKEY & SONS, Limited

Manufacturers of

Emery, Black Lead, Emery, Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, England

Agent:
JOHN FORMAN, - 644 Craig Street

THE STANDARD tyees: crr

THE CHEAPEST and BEST

It cuts to accurate weight.

It computes precise money value.
It cuts without waste.

It makes cheese sales profitable.

Every grocer can afford it.

No grocer can afford to be without it.

Write for Folder, Price and Terms.

MONTREAL. 1 THE VIALKER BIN & STORE FIXTURE CO., LIMITED, - BERLIN, ONT.
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THE CANADIAN GROCER

TOLEDO COMPUTING SCALES

p
)
: Automatic but Springless,

) The “Toledo'’ is a money saver because it posi-
; tively stops the giving of overweight.

; A time saver because it is Automatic.

4 A labor saver because there are no weights to lift, no
: poises to slide, or prices to set.

1 A trade bringer because it indicates to the customer
} in plain figures the correct weight of the article he is
P buying.

: It is honest both to the merchant and customer.

) The Toledo system costs you nothing because it is
) paid for with the money you are now losing.

: For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

«.BSTABLISHED 1849...

BRADSTREET'S

Oapital and Surplus, $1,600,000. Offices Throughout the Civilised Werld
Exeoutive Offices: Nos. 346 and 348 Broadway, New York City, U.8.A.

TREET MPANY gathers information that reflects the financial condition and
the Io'xln'ug'ol inngelpcgmouum o?gerypneenr o mercantile credit. Its business may be defined as of the
merchants, by the merchants, for the merchants. In uring, verifying and promulgating information ne
effort is spared, and no reasonable expense consids too great, that the results may justify its claim as apn
authotity on all matters affecting commercial affairs and mercantilecredit. Its offices and connections have
be'oin lteldilyldextended. and it furnishes information concerning mercantile persons throughout the
civilised world. :

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing
and manufacturing concerns, and by responsible and worthy financial, iduciary and business corporations.
Bpecific terms may be obtained by addressing the C at any of its offices. Correspondence Invited.

——OFFICES IN CANADA

HALIFAX, N 8. HAMILTON, ONT. LONDON, ONT. MONTREAL, QUE.
OTTAWA, ONT. QUEBEC, QUE. ST. JOHN/N.B, TORONTO, ONT.
VANOOUVER, B.O. WINNIPEG, MAN.

THOS. C. IRVING, Goa. Mas. Westera C. Toroata.

GASOLENE ECONOMY

Is it economy for you
as a dealer in gasolene to
handle it in wooden barrels or
faulty metal tanks when oil
experts say that from fifteen
to fifty per cent of all gas-
olene so stored is lost
through evaporation, leakage
and waste ?

P

Is it economy for you
to run the risk of an expen-
sive fire which could have
been prevented had you taken

the precaution here mention-
CUT No. 42

- 3 S : 2
Tank Buried, Pump in Store. One of Fitty. ed ey
Good for Kerosene, too.

Is iteconmy for you to consume ten minutes in
getting a gallon of gasolene for a customer, when ten
gallons can be drawn in one minute with a Bowser
Gasoline Outfit ? It's safe, convenient, economical and
clean. The Standard Equipment for gasolene storage.

Endorsed by experts. Send for Gasolene Catalog “B”

530 FRONT STREET W,
S. F. Bowser & Co. Inc. TORONTO, ONT.

17

STOCK NOW.

Sutton’s
Worces-
tershire
Sauce
cannot

be beaten
for
quality
and price

King’s Cross

London. Eng.

CANADIAN AGENTS:
MACLURE & LANGLEY, Ltd

154 Pearl St., Toronto
30 Hospital St., Montreal

The Nibble
of a Mouse

will eventually consume
the biggest cheese, and the
loss of penunies, nickels
dimes and dollars, if it
don’t “bust” the biggest
business, will reduce the
profit to an alarming
extent. And you're bound
to lose more or less if you
do a credit business, and
depend on ledger balances
taken from the day-book
Throw out your day-books
and other time-wasting
devices, and adopt the
wodern Allison Cou-
pon System.

IF A MAN WANTS CREDIT

for $10, give him a $10 Allison Coupon Book, char,
him with $10, and there you are. No trouble at &

free sample.
For Sale in Canada by
THE EBY, BLAIN CO., Limited, TORONTO.
C. 0. BEAUCHEMIN & FILS, MONTREAL.
WM.T  SLOANE, WINNIPEC, MAN.

ALLISON COUPON CO,,

Manufacturers
Indianapolis, Indiana.

€
)
If he buys a plug of tobacco for ten cents, just tear
off a‘ten-cent coupon—that's all. And so on for all
his purchases up to limit of the book. NO PASS
BOOK. NU WRITING. NO TIME LOST. NO
KICKING There are other Coupon Books, of course,
but why not have the best? Let us send you a

W. P. KAUFMANN

19 Caer Howell Street, TORONTO

Analyst & Consulting Chemist

Advice regarding processes of manu-
facture and technical applications of
chemistry.

SRR

A
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‘ A NEW STORE AT SMALL COST
‘ MAY BE HAD BY USINC
: WALKER BIN FIXT
’ URES
’
M you are goingto fit up a grocery store,
¢ don'tdo it until you find out just what
¢ Walker Bins are.
¢ your store is beginning to show signs of
¢ wear and tear, make a new one out of
¢ it by putting in Walker Bins.
M you are getting a lot of damaged and
M soiled ntm‘-k, get rid ul‘{z.lk\ 0l§ll have
no more if yo1 putin Walker Bins.
4
¢ They not only increase business, but give CHARACTER to it.
: WriTE FOR ILLusTrRATED BookLET, * Modern Grocery Fixtures ”
4 THE WALKER BIN & STORE FIXTURE CO., LIMITED, - BERLIN, ONT.
¢ ’ ’ ’
¢ Geo. A. Vick & Sons, Orillia, Ont. Montreal Representative : - J. H. MAIDEN, 131 PLAOE D'YOUVILLE, MONTREAL, P.Q.
O S e e N e S e S e e e e S 2 L 2

THE CANADIAN GROCER

100
CANDLE

AUER GASOLENE LAMP

Gives more light than
10 COAL OIL LAMPS, 6 ELECTRIC OR 5 ACETYLENE
LIGHTS, AT A LOWER COST THAN COAL OIL,

Each lamp makes and burnsits own gas. No wick, no
dirt, no grease, no smoke, no odor.

Catalog and discounts on request.

AUER LIGHT CO., 1! Youre Dame MONTREAL

sw%ﬂsﬂssﬂssssssmmm%vs‘mm’
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ELECTRIC POWER COFFEE MILLS

This cut shows one of the de
signs we are making.

PRitted with 3% H.P. Motor
furnished for direct or Alternating
Current.

Granulates 1-Ib. of Coflee a
micute.

Pulverizes %-lb. of Coffee a
minute.

FISHER CUT
No.l102

Write us for Prices.

THE A. D. FISHER CO., LIMITED, - TORONTO

Maple Cream Hearts arepu
up in Pails of 18 lbs. each,
and sell for 20 cts. per Ib.

Price Per Pail - $2.76

(No charge for Pails)

Profit to Retailers on one

BEWARE OF IMITATIONS Pail - §1.50

SUGARS, LTD,,

TWO BIG SELLERS

Maple Cream Hearts
Twin Block Pure Maple Sugar

We are the originators and sole patentees of these goods. We a e now taking legal proceedings against
infringers who are offering similar goods of an inferior quality. In ordering specify Twin Blook

Maple Sugar .nd Maple Cream Hearts and you will get the genuine.
ALL JOBBERS HANDLE OUR GOODs

Twin block Pure Maple
Sugar is put up in cases
containing 40 3-1b. blocks,
and sells for 10 cts, each, or
may be broken intwo for 5c
sale; in handling this Sugar
thereis no weighing or waste

3-4-ib, TWIN BLOCK

Price per Case - $3.00
Profit to Retailcr in one

Case - 81.00

DESIGN PATENTED.

MONTREAL, P.Q.
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Diamond E. Blend Coffee

DON'T STAY IN THE RUT
IMPROVE YOUR COFFEE TRADE

is producing splendid results ; you would be surprised at the number of most conser-
vative merchants who were extremely sceptical about trying another Coffee Blend, but
who placed an order for “Diamond E.” on our guarantee, and have fully justified our
enthusiasm for the genuine merit of this coffee, by their repeat orders— You cannot
make a mistake in ordering a tin on a trial basis—If the coffee does not prove a con-
vincing argument —We stand the expense—“Diamond E.” will put new life into your
Coftee trade —Try it—Backed by a reputation of over half a century.

S.H. & A.S. EWINC.

The merchant who
knows his business
talks

QUALITY

to his customers.

Cheap canned meats
means goods made
from cheap meat.

Do you ask your butcher for cheap meat
when you want a good dinner ?

When your customer has once tried our
goods he will stick to our brand and to your

store.
GROCERS

Ask your jobbers for our brand and compare
with others.

All our goods are made in Canada from first-
class Western Stock.

Corned Beef, Roast Beef, Chicken, Turkey,
Potted Meats, Lunch Tongue, &o.

NICHOLSON & BAIN, winnipeg and Calgary

Western Agents for

THE MANITOBA CANNING CO.,LIMITED
GRANDE POINTE, MANITOBA

LAST CALL
P .,

MONTREAL
EGG CASE FILLERS

e & )

Extra Large Fillers
30 doz. XL Fillers (Egg spaces ¥ -in. sqr. x 24-in. deep)
[ SR SRR O = “ . - =

To Save Breakage in Eggs Use the XL Fillers

The larger cggs, too long for the regular size of 30 d wnd 9 d
Fillers, are almost invariably lost by crackmng and crushing of the shell
through being packed in Fillers that are not deep enough

Save this breakage and make more money in eggs by using
the deeper XL Fillers.

The Miller Bros. Co., Limited

30-38 DOWD STREET

MONTREAL
Board Mill and

Filler Factory at Phones : 203 Main
GLEN MILLER, ONT, 2000

SPECIAL GROCER

ADVERTISERS ARE REQUESTED TO SEND IN CHANGE OF

COPY FOR

“SPECIAL GROCER”

BY RETURN MAIL.

NO COPY RECEIVED AFTER MAY 14 CAN BE ASSURED INSERTION.

THE CANADIAN GROCER, 10 Front St. E., TORONTO.
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Get Ready

Choice Line of

Bulk Plckles FoR
L dage H Fly Season
¢ ”&\;i;-ml asso nt of high-class bottled Tanglefoot

Wilson Fly Pads
Smith’s Fly Paper

“GIllARD 8 PIGKlES”

you offered the our customers

yet ?

W. H. GILLARD & CO.

WHOLESALE CROCERS
HAMILTON

LUCAS, STEELE & BRISTOL

Wholesale Grocers

HAMILTON,

ONT.

RAYON D'OR

THE FINEST PURE OLIVE OIL

ON THE MARHKLET
A quick seller. A pleasure to use.

MENGERT CAGNOLI & CIE

Canadian Agency: BARI LUCCA, NICE

ALWAYS READY'
@) LLWATS PURE!
ONE STANDARD

y COFFEE ESSENCE o

UNQUESTIONABLY THE VERY BEST
TOWBHEOI'..'EASAI?EFRQLL THOS SYMINGTON & GO - EDINBURGH

20
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'CA, NICE

! READY!
S PORE!

'ANDARD
LITY!
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THE CANADIAN GROCER

- BROOTIS

Do not forget we are Broom manufacturers.

We have the right goods at the nght prices.

We 1nvite inspection. It will be worth yvour while to look

at our samples and prices.

[f we have not what you want, if it can be made, we can

make 1t.

Our men have samples of our standard lines.

The Sign of Purity

Salmon  we can interest you.
Pickles Larce assortment, special prices

Selected Valencias - o price-
Barbadoes Raw Sugar

A pure delicious table oil that
will please your customersand pay
you a handsome return for hand-
ling.

Two dozen pints to the case.

Consult our travellers re. supplies of above
seasonable lines, or 'phone 596, our expense

BALFOUR & CoO.

Wholesale Grocers
HAMILTON, ONT.

Write for prices, mentioning
the name of your jobber.

IMPORTED BY

Frank R. Oliver

il Front St. E. Toronto
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A FULL DESCRIPTION OF PURITY

American Proclamation of Food Standards

AND ADULTERATION

The following ““Supnlemental Procla
mation’ has been issued from Washing
ton by Secretary Wilson, in which is
given the food standards of purity
agreed upon by the Committee of Food
Standards of the Association of Official
Agricultural Chemists, in eonjunction
with Elton Fulmer. representing the
Interstate Food Commission. The cur-
rent statement is sunnlemental to that
of December 20 last. and establishes the
following standards :

Fruit and Fruit Products.

(IKxcept fruit juices, fresh, sweet and
fermented, and vinegars).

1. Dried fruit is the clean, sound pro
duct made bv drying mature, properly
prepared, fresh fruit (the subject of sul
phurous aeid in dried fruits is reserved
for consideration in connection with the
schedule “*Preservatives .and Coloring
Matters™) in such a wav as to take up
no harmful substance, and conforms in
name to the fruit used in preparation ;
sun-dried fruit is dried fruit made by
diying without the use of artificial
means; evaporated fruit is dried fruit
made by drving with the use of artifici
al means.

2. Evaporated apples are evaporated
fruit made from peeled and cored ap

ples, and contain not more than 27 per

cent. of moisture

(Standards tor other dried fruits are
In preparation;

3. Canned fruit is the sound product
made by sterilizing clean, sound. pro
perly matured and prepared fresh fruit
bv heating, with or without sugai
(sucrose) and spices, and keeping in
suitable (the subject of suitable eon
tainers is reserved for future considera
tion) clean, hermetically sealed vessels
and conforms in name to the fruit used
in its preparation.

. Preserve oducts made with mix
tures of sugar, glucose and honey, or
any two thereof, are reserved for fu-
ture consideration) is the sound pro-
duct made from clean, sound, perfectly
matured and prepared fresh fruit and
sugar (sucrose) syvrup, with or without
spices or vinegar, and conforms in
name to that of the fruit used, and in
its preparation not less than 45 pounds
of fruit are used to each 55 pounds of
sugar.

5. Honey preserve (products made
with mixtures of sugar, glucose and
honey. or any two thereof, are reserved
for future consideration) is preserve in
which honey is used in place of sugar
(suerose) svrup.

. Glucose preserve (products made

with mixtures of sugar, glucose and

honey, or any two thereof, are reserved
for future consideration) is preserve in
which a glucose produet is used in place
of sugar (suerose) syrup.

7. Jam (marmalade) products made
with mixtures of sugar, glucose and
honey, or any two thereof, are reserved

for future consideration) is the sound
product made from clean, sound, pro-
perly matured and prepared fresh fruit
and sugar (sucrose), with or without
spices or vinegar, by bailing to a pulpy
or semi-solid consistence, and conforms
in name to the fruit used, and in its
preparation not less than 45 pounds of
fruit are used to each 55 pounds of
sugar.

8. Glucose jam (glucose marmalade),
products made with mixtures of sugar,
glucose and honey, or any two thereof,
are reserved for future consideration) is
jam in which a glucose product is used
in place of sugar (sucrose).

9. Fruit butter (products made with
mixtures of sugar, glucose and honey,
or any two thereol, are reserved for
future consideration) is the sound pro-
duct made from fruit juice and clean,
sound, properly matured and prepared
fruit. evaporated to a semi-solid mass
of homogeneous consistence, with or
without the addition of sugar and
spices or vinegar. and conforms in name
to the fruit used in its preparation.

10. Glucose fruit butter (produects
made with mixtures of sugar, glucose,
and honey, or any two thereof, are re-
served for future consideration) is fruit
butter in which a glucose product is
used in place of sugar (sucrose).

11. Jelly (products made with mix-
tures of sugar, glucose, and honey, or
any two thereof, are reserved for fu-
ture consideration) is the sound, semi-
solid, gelatinous product made by boil-
ing clean, sound, properly matured and
prepared fresh fruit with water, eoncen-
trating the expressed and strained juice,
to which sugar (sucrose) is added, and
conforms in name to the fruit used in
its preparation.

12, Glucose jelly (products made with
mixtures of sugar, glucose, and honey,
or any two thercof, are reserved for fu
ture consideration) is jellv in which a
glucose product is used in place of
sugar f(sucrose).

Flavoring Extracts.

1. A flavoring extract (the flavoring
extracts herein described are intended
solely for food purposes and are not to
be confounded with similar preparations
described in  the Pharmacopoeia for
medicinal purposes) is a solution in
ethyl alecohol of proper strength of the
sapid and odorous principles derived
from an aromatic plant, or parts of the
plant, with or without its coloring mat-
ter, and conforms in name to the plant
used in its preparation.

2. Almond extract is the flavoring ex-
tract prepared from oil of bitter al-
monds, free from hydroeyvanic acid, and
contains-not less than 1 per cent. by
volume of oil of bitter almonds. -

2a. Oil of bitter almonds, commercial,
is the volatile oil obtained from the
seed of the bitter almond (Amygdalus
communis [..), the apricot (Prunus ar

a9
e

menica l..), or the peach (Amygdalus
persica [..)

3. Anise extract is the flavoring ex
tract prepared from oil of anise, and
contains not less than 3 per cent. by
volume of oil of anise.

3a. Oil of anise is the volatile oil ob
tained from anise seed.

4. Celery seed extract is the flavoring
extract prepared from celery seed or the
oil of celerv seed, or both, and contains
not less than 0.3 per cent.by volume of
oil of celery seed.

da. Oil of celerv seed is the volatile
oil obtained from celerv seed.

5. Cassia extraect is the flavoring ex
tract prepared from oil of cassia, and
contains not less than 2 per cent. by
volume of oil of cassia.

5a. Oil of cassia is the lead-free, vola
tile oil obtained from the leaves o
bark of Cinnamonum cassia Bl., and
contains not less than 75 per cent. I
weight of cinnamic aldehyde.

6. Cinnamon extract is the flavoring
extract prepared from oil of einnamon
and contains not less than 2-per cent
by volume of oil of ¢innamon.

6a. Oil of e¢innamon is the lead-free
volatile oil obtained from the bark of
the Ceylon ¢innamon (Cinnamonum zey
lanicum Breyne). and contains not less
than 65 per cent. by weight of cynna
mic aldehvde and not more than 10 pe:
cent. by weight of eugenoi.

7. Clove extract is the flavoring ex
tract prepared from oil of cloves, and
contains not less than 2 per cent. by
volume of oil of cloves.

Ta. Oil of cloves is the lead-free, vola
tile oil obtained from cloves.

8. Ginger extract is the flavoring ex
tract prepared from ginger, and con
tains, in each 100 cubic centimeters, at
20 degrees (., the alcohol soluble mat
ters from 20 grams of ginger.

Y. Lemon extract is the flavoring ex
tract prepared from oil of lemon, o1
from lemon peel, or both, and contains
not less than 5 per cent. by volume of
oil of lemon.

9a. Oil of lemon is the volatile oil ob
tained, by expression or aleoholie solu
tion, from the fresh peel of the lemon
(Citrus limonum I..). has an optical ro
tation (25 degrees ('.) of not less than
plus 60 degrees in a 100-millimeter tube
and contains not less than 4 per cent
by weight of citral.

10. Terpeneless extract of lemon is
the solution prepared by shaking oil of
lemon with dilute alcohol, and contains
not less than 0.2 per cent. bv weight of
citral derived from the oil of lemon.

11. Nutmeg extract is the flavoring
extract prepared from oil of nutmeg.
and contains not less than 2 per cent
by volume of oil of nutmeg.

11a. Oil of nutmeg is the volatile oil
obtained from nutmegs.
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12. Orange extract is the flavoring ex-
tract prepared from oil of orange, or
rom orange peel, or both, and contains
ot less than 5 per cent. by volume of
il of orange.

12a. Oil of orange is the volatile oil
btained, by expression or aleoholic
wlution, from the fresh peel of the
range (Citrus aurantium [..), and has
«n optical rotation (25 degrees of (')
f not less than plus 95 degrees in a
j00-millimeter tube.

13. Peppermint extract is the flavor-
ng extraet prepared from oil of pepper-
nint, or from peppermint, or both, and
ontains not less than three per cent.
by volume of oil of peppermint.

13a. Peppermint is the leaves and
lowering tops:of Mentha peperita L.

13b. Oil of “wpermint is the volatile

il obtained from peppermint, and con-
tains not less than 50 per cent. of men-
hol.

14. Rose extract is the flavoring ex-
ract prepared from otto of roses, with
o+ without red rose petals, and con-
tains not less than 0.4 per eent. by vol-
ume of otto of roses.

14a. Otto of ‘roses is the volatile oil
htained from the petals of Rosa dam-
ascena - Mill., R. centifolia L., or R.
mnoschata Herrm.

15. Savory extract is the flavoring ex
tract preparved from oil of savorv. ot
from savory. or both, and contains not
less than 0.35 per cent. by volume -of
il of savory.

15a. Oil of savory is the volatile oil
btained from savory.

16. Spearmint extract is the flavoring
extract prepared from oil of spearmint.
r from spearmint, or both, and con
tains not less than 3 per cent. by vol
ume of oil of spearmint.

16a. Spearmint is the leaves and
Howering tops of Mantha spicata L.

16b. Oil of spearmint is the volatile
il obtained from spearmint.

17. Star anise extract is the flavoring
cxtract prepared from oil of star anise,
and eontains not less than 3 per cent
by volume of oil of star anise.

17a. Oil of star anise is the volatile
il distilled from the fruit of the star
anise (Illicum verum Hook.)

18. Sweet basil extract is the flavor-
ng extract prepared from oil of sweet
asil, or from sweet basil, or both, and

ntains not less than 0.1 per cent. by
olume of oil of sweet basil.

ISa. Sweet basil or basil is the leaves
ind tops of Ocymum basilicum L.

18h. Oil of sweet basil is the volatile
il obtained from sweet basil.

19. Sweet marjoram extract (marjor-
im  extract) is the flavoring extraet
repared from oil of marjoram, or from
larjoram, or both, and contains not
ess than 1 per cent. by volume of oil
f marjoram.
19a. Oil of marjoram is the volatile
il obtained from marjoram.

20. Thyme extraet is the flavoring ex-
ract prepared from oil of thyme, or
‘om thyme, or both, and contains not
ess than 0.2 per cent. by. volume of oil
f thyme.
20a. Oil of thyme is the volatile oil
btained from thyme.

21. Tonka extraet is the flavoring ex-

THE CANADIAN GROCER

tract prepared from tonka bean, with
or without sugar or glycerin, and con
tains not less than 0.1 per cent. by
weight of eoumarin extracted from the
tonka bean. tpgether with a correspond
ing proportion of other soluble matters
thereof.

2la. Tonka bean is the seed of Cou
marouna Aublet  (Dipteryx odorata
Aulb. Wiid.)

22, Vanilla extract is the tlavoring ex
tract prepared from vanilla bean, with
or without sugar or glveerine, and con
tains in 100 cubic centimeters the
soluble matters from 10 grams of the
vanilla bean.

22a. Vanilla bean is the _dried cured
fruit of Vanilla planifolia $hdrews

23. Wintergreen extraet is the flavou
ing extract prepared from oil of win
tergreen, and contains not less than 3
per cent. by volume of oil of winter
green.

23a. Oil of wintergreen is the volatile
oil distilled from the leaves of Gual
theria pracumbens L

Edible Vegetable Oils.

1. Olive oil is ‘the oil obtained from
the sound, mature fruit of the cultivat
ed olive tree (Olea europoea [..) and
subjected to the usual refining proces
ses; it is free from rancidity; has a re
fractive index (25 degrees (.) not less
than 1.4660 and not exceeding [.4650
and an iodin number not less than 7Y
and not exceeding 90

2. Virgin olive oil is olive oil ob
tained from the first pressing of carve
fully selected, hand-picked olives

3. Cotton-seed oil is the oil obtained
from the seeds of cotton plants (Goss
vpium hirsutum L.. (i. barbadense Il..
or G. herbaceum 1..) and subjected to
the wusual refining processes; it is frec
from rancidity; has a refractive index
(25 degrees ('.) not less than 1.4700
and not exceeding 1.4723; and an iodin
number not less than 104 and not ex
ceeding 110.

{. “Winter yellow” ecotton-seed oil
(the fixing of limits for chemical and
physical properties is reserved for fu
ture consideration) is expressed cotton
seed oil from which a portion of the
stearin has been separated by chilling
and pressure.

5. Peanut oil, arachis oil, or earth
nut oil is the oil obtained from the
peanut (Arachis hvoogoea 1..) and sub
jected to the usual refining processes; it
is Free from raneciditv: has a refraetive
index (25 degrees ('.) not less than
1.4690 and not exceeding 1.4707; and
an iodin number not less than 87 and
not exceeding 100

6. ““Cold-drawn’’ peanut oil is peanut
oil obtained by pressure without heat
ing.

7. Sesame oil, gingili oil, o1 teel ol
is the oil obtained from the seeds of the
sesame plant (Sesamum orientale [..)
and subjected to the usual refining pro
cesses; it is free from rancidity; has a
refractive index (25 degrees ('.) not less
than 1.4704 and not exceeding 1.4717 ;
and an iodin number not less than 103
and not exceeding 112 ’

8. ““Cold-drawn'’ sesame oil is sesame
oil obtained by pressure without heat
ing.

9. Poppy-seed oil (the fixing of limits
for chemical and physical properties is
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reserved for future consideration) s th
oil obtained from the seed of the poppy
(Papaver somniferum L. subjected t
the usual refining processes  and free
from rancidity

10. White poptn - seed il ot cold
drawn’’ poppy-seed oil is poppy-seed oil
of the first pressing without heating

11. Cocoanut oil (the fixing of limits
tor chemical and phvsical properties is
reserved for future consideration) is the
oil * obtained from the kernels of  the
cocoanut (Cocos nucifert Lo, subjected

to the usnal refining processes and free
from rancidity

12. Cochin oil 1> cocoanut oil prepat
ed in Cochin (Malabar

13. Cevlon oil is  cocoanut ol pre
pared in Cevlon

l‘ ('l‘lb[il ol > |
pared from copra, the dried Kernels of
the cocoanut

15 Rape-seed oil or colza oil (the fix
ing of limits for chemical and phvsical
properties is reserved for future consid
eration) is the oil obtained from the
seeds of the rape plant (Brassica napus
l1..), subjected to the usual refining p
cesses and free from raneidity

16 ‘Cold-drawn rape-secd il Is
rape-seed oil obtained by the first press
ing without heating

17. Sunflower oil (the fixing of limits
for chemical and phvsical properties is
reserved for future considerationy is the
oil obtained from the sceds of the sun
fiower (Helianthus annus 1), subjected
to the usual refining pr sses and free
from raneidity

18, “Cold-drawn’ sunflower oil is sun
lower oil obtained by the first pressing

without heating
19. Maize oil or con

limits for chemical and physical proper
ties iIs reserved 1ot future considera
tion) is the oil obtained from the germ
of the maize grain (Zea mayvs | sub
jected to the usual refining processes
and free from rancidity
Salt
1. Table salt (dair ~alt is fine
grained crystalline salt containing. on a

water-free basis, not more than 1.4 per
cent. of caleium sulphate (CaSO4), no
more than 6.5 per eent. of caleium and
magnesium  chlorids CaC'l12 and MgC
12), nor more than 0.1 per cent. of
matters insoluble in water

A CALLER AT OUR LONDON, ENG,
OFFICE

\lired . 1. Froemcke I Moutreal
who has been making a hurried visit to
the principal cheese ceatres in Great
Britain, managed to find time to call at
the London oifice of The Canadian Gro-
cer. Mr. Froemcke is one oi the best
authorities on butier and cheese in Can
ada, and is well kiown amongst  the
trade in London, Liverpool, Bristol and
Manchester, which cities he has just been
visiting. Mr. Froemcke is a passenger
on the steamship Canada. which left
I,I\I‘l)lqml Mav 5

Merchants in the tourist areas of Oun
tario are anticipating a b
are buving accordingly
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GOOD ADVERTISING

A department devoted to the improvement of Retail Advertising.

The editor of this department will
be pleased to answer questions on advertising and review any advertisements submitted to him.

ABOUT NEXT WEEK’'S ADVER-
TISING.

During the past week no ereat changes
have taken place on the markets so that
the safe policy to pursue will be the
“‘pegging awey’’ attitude.

The maple sugar season is just about
over and the fresh fish seasoun has just
opened—i.e. at prices making continnous
sales possible.

There is guite a demand for molasses
and while prices are firm, a little special-
ty advertising could be done on this line.

In fresh fruit, strawberries and pine-
apples appear to have the run, arrivals
being quite frequent. The Winter apple
season 1s drawing to a close. so that, un-
less one had a good stock, *‘apple’ ad-
vertising would he unnecessary.

Tomatoes and onions are deserving of
mention as they are beginning to come
in freely. Prices should soon be withia
the reach of the majoritv.

Keep your eye on sugar.

A Grocer’s Jingle for the Children.

Kelly Liken, a grocer at Ashland, Ky..
eets out a blotter with the following al-
phabetical jinele printed thereon. He
offers a present to every child less than
ten years old who will memorize the lines
and repeat them at the store:

A is for Apple. ripe and red,

B is for Butter to put on your hread,

C is tor Candv, a large display,

D is for Dinner-Basket, to fill for the day,

E is ftor Eggs, pure and fresh,

F is for Flour to inerease your flesh,

G is for Gloves, 1o save the hands.

H is for Harps. that play like hrass
bands,

I is for Ink, to write on your leaf.

J is for a jar of our best Chipped Beef.

K is for Kelly, who iz here yet,

L is for Likens, who will stay. you bet.

M is for Molasses, Sorchum or Syrup.

N is for New Things. we always stir up,

0 is for Oysters. now eat vour fill.

P is for Pickles, sweet, sour and dill,

Q is for Quarter, that will buy a whole
lot,

R is for Red Horse, a plenty we’ve got.

S is for Smoked-Baeon, by strip or slice.

T is for Trap, to cateh your sly miee,

U is for Underwear, soft and.warm,

V is for Vegetables, fresh from the
farm.

W is for Woodenware, buckets and bas-
kets neat.

X is for Xeellenee of which our stock
is complete.

Y is for Yeast. your bread to raise,

Z is for Zu Zu, that’s all the eraze.

& is for And-so-Forth. all we’ve missed
and hundreds of things not on this
list.

Customers’ Names.

When you are approached about sell-
ing a list of vour eustomers’ names turn
the offer down. It's not the right thing
to do, and the person seeking the names
is considering his own welfare, not yours,
nor vour custoniers.’

One or two merchants are said to have
supplied a manufacterer of instruments
with a couple of thousand names and
these people were then pestered with
mail order literature. Think what would
have happened to the merchants if the
story had leaked out,

Trade Tempters.

A crocer in Atlanta en the "hursday
of one week gave away with every 25
cent purchase (or more) a novel hatehet
with thermometer attached.

Another grocer ran this ad for a
week: ‘‘Purchase one dollar’s worth of
anything in our store and get a half-
pound box of ——— candy absolutely
free.”’

Wishing to push the sales of a new
blend of tea a western supply store of-
fered with each pound three triple-plat-
ed, coin-silver spoons.

This in a New Haven paper: ** Health
first of all. Free this week-—with every
12-pound bag of - whole wheat flom
a half-pound box ot — — baking powder,
worth 15 cents.™

The photograph sceheme turned in
quite a pumber of new orders for a
Spokane grover. He advertised that with
with every purchase in his store there
would 2o a ticket entitling the holder
to have a plain photograph, or a dis-
tinet tintype, enlarged, and a sample was
kept 1 the store to show that the work
was not ‘‘cheap.”’

The Better Way.

The general publie is not foolish. It iz
growing wise and is needing more sedue-
tive bait every day to induce it to buy.

Your circular letters—What do vou do
about them? How do you feel toward
them? Does each one interest you? Or,
do you look on them with indifferenes?
Do you treat them ill-manneredly? If
vou do, heware! It means monev out
of your pocket, loss of prestige, gain to
your competitor.

I know of a concern sending out fairly
good eircular letters, that has the man
takine care of that department sitting
with his letters and typewriter direetly
where he c¢an be seen by every person
coming into that office. T can read the
thoughts that pass through the minds of
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each man who enters that offiee in re-
sponse to an advertisement as he gazes
upon the means that brought him there.
‘“Baited, eh! Thought I had a personal
letter, and that man there is sending the
same thing to other people just as fast
as he can print the names. 1 don’t like
it,”” and he goes away (i:zusted with
the firm and its methods.

I know of another iirm, up-to-date,
progressive and far-seeking. Kuch ecir-
cular letter has a personal aspeet and
finish. When a elient calls, in response
to a letter, the manager grasps him cor-
dially by the hand and says: ‘‘Why.
ves, I couldn’t see why no answer came
to my first letter, so I thought I would
write to you again, and I know our
husiness transactions are going to he
pleasant.”’

There is no way of telling that each
cireular letter of that firm is not pei-
sonal, except by, perhaps, a shade of
color in the filling-in ribbon. What
the letter says is bona fide, every pro-
mise is kept, everv statement true, so
that there is no reason under the sun
why it eannot be called a ‘‘personal let-
ter’” instead of the somewhat oppro-
biious ‘‘eircular letter.”’

Can yours be thus termed? Do you
co farther than filling in names and
changes? Do you meet every promise.
every statement, everv wish, conveyed
in your letters? If not, why, revise yow
letter to what you actually ean and will
do and then go ahead to live them—and
vour ecireular letters will become real
personal letters.—A. H. W.

A-traveling agent for a large wholesale
grocery house was selling a bill of goods
to one of his customers, a grocer in a
little village. ‘‘Now,’”’ he said, ‘‘to wind
up with, don’t you want a few cans of
our maple syrup ? You’'ll find it the best
you ever kept in stock.”

‘‘No,” said, the grocer. ‘‘I've got
plenty of maple syrup.”

“When did you get it? I don’t re-
member selling you any when I was
here on my last trip.””

“You didn’t. I got this in the coun-
tr"..Yl

“Is it the real stuff ?”

“That’s what it is. My brother made
it in his own camp. He’s got 500
trees.”

“1'd like to taste it.”’

A sample of the country maple syrup
was brought out. - He tasted it, and
took the grocer to one side.

“Say,” he said, in a low tone. “I'm
not going back on the strictly pure
goods I sell, of course, but I want a
gallon of this stuff for myv own use.”
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Winbow AND INTERIOR DISPLAYS

BRIGHT, ATTRACTIVE WINDOW.

he decoration of show windows, it
ms, is looked upon from the stand-
it of expense by very many grocers
| not from any beneficial results that
v accrue ; in fact, they have not as
been convinced that it pays, that it
one of the best advertisements to at-
.ct and maintain trade there is, which
: been proven time and again by gro-
s who have made a thorough test of
practice. Neither will they be con-
ced until they, too, have given the
thod a like test.

Looked at as an Investment.

)i course, it is good business to take
o account the cash expense of outgoes,
it is equally good business to con-
r the financial benefits derived from
estments, whether it be two dollars
two thousand, and the time expended
arranging a window display is an in-
tment, likewise the stock and fix-

ies.  But the above class of grocers

not yet ready to look at it that way
i whatever display they do chance to
ke is just so much time lost to no
ject, or at least no more so than
ceping the floor or keeping the stock
place. But those are essentials which
tlitate trade ; other grocers there are
y consider window displays in the
ue light as hanging up pictures at
ne or decorating the mantleshelf with
rgreens, while others follow the prac-
simply because the neighboring deal-
do so or because it is the custom,
ing sight of or ignoring the main
mt in the transaction, that it is an
estment and pays. But the old say-
has it that ‘‘ignorance is bliss and
is folly to be wise,”’ so we presume
sentiment must be admitted until
dawn of light, yet it is pretty hard
licine to swallow and those who are
ightened have a duty to perform in
ivering their fellow-tradesmen from
fallacy.

As a Suggestion of Prosper ty.

¢ up-to-date business man tries to

his store as strangers see it and

:lizes that g bright business place sug-

prosperity while a dismal store

s an impression of a failing business

the desirable customer shuns it as a

¢ not only gloomy but unlikely to be
perly stocked.

Arrests Attention.

ytice how the brightest store in the
k attracts the attention of the peo-
passing along the street. Even the

in a hurry will unconsciously turn
face toward the bright places along
route, and if he remembers anything
all about the way he has come it is
those cheerful spots that flashed
oss the sidewalk and attracted his
ention.

OUR ILLUSTRATION.

‘he illustration given this week is
t of the store of R. S. Jones, Wel-

lington street, Stratiord, Ontario. The
interior shown is one of those long, nar-
row stores, somewhat difficult to dis-
play to good advantage. Mr. Jones
however, has made an excellent show-
ing. He has made ample use of the sev-
eral kinds of movable fixtures, which are
readily pushed to and fro as occasion re-
quires. Behind the counter is arranged
a good long row of store bins for handy
service. One of the great features of
this store is the amount of canned goods
carried, a trade which Mr. Jones has
specially thrown himself open to culti-
vate ; these lines, therefore, take a
prominent place in the display. M
Jones has been in his present store some
six years, and the illustration is given
as showing more what can be done with

light and we kept them clean and full of
good goods with the prices on them,
and they made moneyv for us: but plate
glass, of eourse, is the thing and we
had to have it. All the neighbors and
our competitors were ahead of us get
ting it, but we had been so busy getting
the business that we hadn't found any
time to tear the front of the store all
to pieces until last week. We didn't
really have the time. We took it
‘When it came to putting in the new
windows, the boss wanted to know
what I thought of running them clear
down to the floor Lots of the win-
dows nowadayvs. vou know. are right on

the ground.
}

‘People used to have their windows
up high

stand on your tip

You had to

An Interior Display of R. S. Jones, Stratford

simple, inexpensive fittings under ordi-
nary conditions rather than as showing
the more elaborate and expensive fix-
tures.

REMODELLING THE WINDOW.

Remodelling a show window is the
subject of an interesting bit of sugges
tive talk bv Frank Farrington, who
writes to Brains thus :

“We have been putting plate glass
windows in our store this week. I say
‘we,” but I mean the boss and the car
penters. They say it's a good sign if a
new clerk calls the firm ‘we’ the first
day he works for them. I'm not a new
clerk, but I'm a ‘we’ clerk just the
same. I'm just &s much a part of the
concern as if I got a slice of the divi-
dends each year.

“The old windows were pretty fair.
They were big and let in a good deal of

25

toes to see in. Then they all got an
attack of the notion that low windows
were the thing, and most of the later
build windows represent the notion gone
to seed. Window panes that rest right
on the sidewalk. You have to get down
on your knees to see what the goods
really look like if they are small things
“The boss said he was going to put
in one of those get-down-on-your-knees
windows. I told him to think it over a
while first. He wanted to know what
my objections were He said that no
body put their windows up high nowa
days, not even as high as your knees
“I told them that if I were in his
place it wouldn't make a bit of differ-
ence to me what nobody or anybody
was doing, because I would want win
dows the way I wanted them and that
would be the wav I would have them
“T said that my idea of the right

-
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height for a window was, with regard
to the inside appearance or the arrange
ment, to choose a height that would
let every one outside see the goods
with the least effort. That meant that
the bottom and floor of the window
must be low  enough for the smallest
person to see in and yet high enough so
that no one would have to bend down
to examine the goods or to read the
price cards.

“*About nine people in ten are more
or less off in their eyesight and have to
get rather close to things to see them
well. Make the bottom of the window
about two feet from the ground and you
will suit every one.

“Well, he heard my story and thought
it over a few days and ordered the win
dows up to 24 inches, and now that
they are in we are all stuck on the
height. It's just right. The windows
dress up to the best poussible advantage
with any kind of small goods.

“Hundreds of fine show windows are
spuiled by being lighted wrong at night.
and in the daytime, tou. Some dealers
seem to think that the idea is at night
to get all the light they can to shine
out af the windows on the street, so
that every one going by will say, My,
what a bright light !’

“That’s all right if you want people
to remember your store simply as the
store with the bright light, but if you
are to sell the goods, the goods are
what you want to show. The goods
themselves have to be the attraction.
1f ‘that is the case, the goods must be
lighted whether the pavement outside is
or not. Arrange your lighting scheme
so that the light will fall on the
goods. ™’

WARREN BROS. & CO. TO RE-
ORGANIZE.

The old established wholesale grocery
firm, Warren Bros. & Co., Toronto, is
about to be reorganized and converted
into a joint stock company. The busi-
ness was a part of the Canada Grocers,
Limited, from the directorate of which
company Mr. W. A. Warren resigned in
February with the intention of retiring
from the grocery business. When the
various firms -comprising the Canada
Grocers dissolved that arrangement and
bought back their businesses, the Warren
business, had Mr. Warren continued in
his intention of retiring, would have had
to be wound up, unless another pur-
chaser could have been found by the
Canada Grocers. Members of the stafl
urged Mr. Warren to reconsider and this
week he consented and it was decided to
reorganize. The new company will con-
sist of Mr. Warren and seven members of
the stafl, two inside men and five travel-
ers. Mr. Warren will be president and
manager. Application for the charter
will be made next week.

CANNED GOODS LOSSES.

The latest estimates of the loss of
canned goods in the San Francisco disas-
ter place the total loss of salmon at
225,000 cases (at least 200,000 cases of
this was red Alaska tall salmon). Can-
ned fruit loss in first hands is approxi-
mately 180,000 cases. (This does not in-
clude jobbers’ loss). Tomatoes, 80,000
cases ; sundry vegetables, packers’
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hands, 20,000 cases ; sundry vegetables,
jobbers’ hands, 250,000 cases. This does
not include the corn which was held in
large blocks by the San Francisco job-
bers, and which was bought early at a
low price.

Much tin for the Alaska salmon can-
ners is said to have been destroyed and
cannot be replaced in time so that this
year’'s pack may be a half to three-quar-
ters of g million cases short. That with
the expected general shortage will great-
ly enhance the price of salmon abroad.

AMERICAN TOMATOES.

Maryland packers have packed in the
last fifteen years about one-third of the
output of the United States, and are
known to nearly every buyer in the Unit-
ed States. The climate of Maryland is
particularly suitable for the growth of
the tomato as regards yield, lavor and
texture, the packers are considered the
most experienced, hence are able to cater
to the wants of buyers located in vari-
ous localities. Maryland packed toma-
toes are largely used by buyers to be
marketed under their own (buyer’s)
labels.

FREIGHTS AND CHARTERS.

From this on to the end of the ship-
ping season The Canadian Grocer will
endeavor Lo give a brief summary each
week of the shipping trade, through the
port of Montreal, of interest to the gro-
cery trade. This has been usually done
after opening of navigation each year.

The Allan liner Virginian reached port
last Saturday, being the first turbiner of
the season. The trip was made in seven
hours better time than the initial trip
last year. The Virginian carried 5 large
and varied cargo.

The Dominion liner Dominion cleared
Montreal for Liverpool Saturday, May
5, with a general cargo including meats,
cheese, and other products. Quite a lot
of western goods were shipped, including
500 boxes of Quaker oats.

The Dominion liner Turcoman also
cleared on Saturday with Bristol for her
destination. The cargo was even more
varied than that of the Dominion, grain,
hay, meats, dairy products, flour, lard
and Grape Nuts being included. A good
sized shipment of cream separators was
also made.

It is rumored in shipping circles that
the Allan Company will shortly build a
new boat without turbines which will
run between British ports and the St.
L.awrence ports.

There is some talk also of the C. P.
R. Co. building two new bhoats of the
Iimpress type.

There is a possibility that before the
shipping season is over the St. Law-
rence route will be used by two steam-
ers at present engaged in the Liverpool-
New York service. In London there is
at present considerable attention given
to the Canadian freight, as well as pas-
senger service, and in Liverpool there is
said to be a rumor to the effect that
two combine steamers are to be taken
from the Liverpool-New York service to
be placed on the Liverpool-Montreal
route.

The F.\F. Dalley Co. have closed their
Winnipeg branch and will in future han-
dle their western bhusiness from Hamil-
ton, Ont.
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VISITOR FROM SPAIN.

E. H. Morgan, representing Rein &
('o., Malaga, Spain, was a visitor to
Montreal trade this week in compan:
with the firm’s local representative
Alex. Hendery. Mr. Morgan has bee
making a tour of the principal Canadia;
and United States cities, visiting repre
sentatives and the grocery and fruit job
bing trades. Ile reports very favorabl
reception and the gratifying informatio;
that Rein & Co.’s brands are taking
prominent position in buyers’ orders
After g trip to Quebec and the Maritim
Provinces Mr. Morgan returns to Ma
laga.

CAMPBELL, WILSON & HORNE.

The Calgary branch of Campbell Bros
& Wilson has been separately incorpo:
ated and will be known as Campbeli
Wilson & Horne. The Canadian Groc
extends congratulations to John Horm
the Calgary manager, who has thus bec;
admitted to the firm. Mr. Horne is w
experienced commercial traveler and la
year was president of the Northwes
Commercial Travelers’ Association. |
January last he resigned his position u
sales manager in the Winnipeg house
hecome manager in Calgary.

NEW MONTREAL ADDRESS.

Sutclifie & Bingham, manufacturers ol
Kkovah jellies, have moved from then
Montreal premises on St. John street i
larger and more modern quarters at 3
William street, where in future thel
husiness will be transacted, under tI
managership of G. H. Bradwell as her
tofore.

CALIFORNIA PRUNE CROP.

A prominent American dried fru
dealer writing from California is quotui
as saying that in his opinion the prun
crop of that valley will not be mo:
than 25 per cent. heavier than that o
last year, which would make it 50 or ¢
per cent. of a full crop. In his opiniou
the opening price will remain at 3
f.o.h. bag basis for but a short tim
advancing to at least 3ic. basis. On a
count of the earthquake labor is likel
to be scarce and packers are desirous
selling 50-1b. rather than 25-1b. boxes.

A. E. Roy, who was formerly connecl
ed with the Winnipeg branch of the F
F. Dalley Co., is commencing busines
as a manufacturer of grocers’ sundric
on Portage avenue east.

MACHINES MAKE GLASS JARS

For the first time glassware is no
being turned out completely by aut
matic machinery. It is being done i
Munecie, Ind., U.S., at the big fruit ja:
factory of Ball Brothers, and the su
cess of the process is due to A. ]
Bingham, of the factory, whose inven
tions of labor-saving machinery hav
been largely instrumental in giving Bal
Brothers the control of the world’s fruit
jar market.

Although jars have heen turned ou!
by machinery for many years it wa-
not until the present that machiner:
has been made to take the place en
tirely of human intelligence in thei
manufacture. One man now operate
the machine that turns out the ware.
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IDEAS FOR THE INDUSTRIOUS

EARNING, SAVING AND SPENDING
MONEY.

According to the proverb, ‘‘an empty
hag eannot stand upright’’; neither ean a
man who is in debt. A man in debt ean-
not be relied upon to tell the truth;
hience it is said that lying rides on debt’s
back. The man who owes money gen-
crally has to make excuses for not pay-
ing it when due, and in many cases has
to lie about it. The first step in debt
is like the first step in falsehood—almost
involving the necessity of proceeding
in the same course, debt following debt,
as lie follows lie. Many a man can date
the beginning of the failure of his life
from the day he first borrowed money.
and realizes when too late the foice of
the proverb, ‘“who goes a-borrowing
voes a-sorrowing.”’

The Best Test of Character.

The way a man uses money—makes if.
saves it and spends it—is perhaps one ol
ilie best tests of character. Money should
by no means be regarded as the chief end
of life; neither should it be held in econ-
lempt, as it represents to a large extent
the means of physical and mental ecom-
fort. Some of the finest qualities of
human nature are intimately related to
the right use of money—generosity, hon-
esty, justice and self-sacrifice.

An Inferior Class.

The class of men who live from hand
to mouth will always be an inferior elass.
[hey necessarily remain impotent and
lielpless, hanging on to the skirts of
society—the sport of time and seasons.
Having no respeet for themselves, they
fail in seeuring the 1espeet of others. In
commereial erises they invariably go to
the wall.

The Law of Nature.

The world has always been divided
mto two classes—those who have saved
wd those who have spent—the thrifty
and the extravagant. The building of
all houses, the mills, the bridges, the
railroads, the ships, and the accomplish-
nent of all the other great works which
ave done so mueh for man’s advance-
vent and happiness have been done by
the savers; and those who have waste:l
heir money have always been their
laves. 1t 1s the law of nature that this
lionld be so.

Loese Cash Thrown Away.

Lord Bacon’s maxim, that when 1t
vas necessary to economize it was bet-
ter to look after the petty saving than to
descend to petty gettings, is a good one
o follow. The loose ecash that many
persons throw away uselessly would
ften form the basis of fortune and in-
lependence. These wastes are their own

worst enemies, and are generally found
in the ranks of those who are constani
ly railing at the injustice of the wor

Keep Accounts.

John Lo:ke, the great English philo
sopher, strongly this course
**Nothing,”’ said he, ‘‘is likelier to l\\'\'g'
a man within compass than having eo
stautly before his eyes the state of s
affairs, in a regular course of account.’
The great Duke of Wellinzton kept an
acewrate detailed  aceount of all the
moneys received and expeunded by him
“I make a point,”’ said he, ‘*of payving
my own bills, and I advise everyone to
do the same: formerly, I used to trust a
confidential servant to pay them, but I
was cured of that folly by receiving
one morning, to my greal surprise, duns
of a vear or two's standing. The fellow
had speeulated with my money aud lelt
niy bills unpaid.”” Talking of debt. his
vemark was: ‘‘It makes a slave of a
man. I have often known what it was
to be in want of money, but I never got
milo (l\'hL”

Washington was as particular as Wel
lington in matters of business detail, and
it is a remarkable faet that he did not
disdain to serutinize the smallest ou
going of his- household determined as
he was to live honestly within his means,
even when holding the high otlice of
president of the United States.

Riches no Proof of Worth.

Worldly suecess, me:saved by the ae
cumulation of money. is no doubt a daz
zling thing, and ail men are naturally
wore or less the admic:rs »f worldly sue
cess, but though men Hf sharp, dexterous,
and unserupulous habits, ever on the
wateh to push opportunities, may get on
in the world, vet it is quite possible that
they do not possess the slightest eleva
tion of character, nor a partiele of real
soodness. l\'il'llt‘h are no |1lnl!l ol moral
worth, says Franeis Collins, aund then
olitier often serves only to draw atlen

m to the wthlessness of their pos
sessor, as the light of the glow worm re
s the grub.

Men of Sterling Worth.

The power of money is, on the whole.
overestimated. The oreatest things
which have been done for the world have
not been accomplished by rich men, but
by men generally of small means. Chris
tianity was propagated over half the
world by men of the poorest elass. And
the greatest thinkers, discoverers, inven-
tors, artists, and authors have been
men of moderate wealth, many of them
little raised above the conditions of man
ual labor in point of worldly eireum-
stances. The makingz of a fortune en
ables some people to ‘‘enter society.”” as

advises

vea
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it is called, but to be

esteemed here

they must possess qualiiies of wind, mau
ners. or heari, else they are merely
people, nothing mworé. There are
1 soclely uow as rien as Cloesus wio

have no cousideration shown them, and
elieit uu respect. \\HA\ ! They arve ba

woney bags; their only power is then
money. The meu of mark iu societ)
the guides and rulers of opinion ‘
l\'i.l“) suceesstul and uselul men—are not

necessarilv rich wen, but wen of sterling
character, of diseiplined experience, and
of moral excellence. The poor man iu
the joy of a cultivated nature,

tunities used and uwot abused, of a lif

ol oppot

spent to the besy of his meaus and abil
ity. ean look down withouvt the sii
feeling of envy upoun the person of wer
\\Ul’idl)
money,

rhitest

sueeess — the el Al

WHEN TO RAISE SALARIES.
Asked receuntly the question, “‘How oi-
ten and at what time of the vear do you

give your employes a raise in wages
the head of oue of the largest and best
known publishing companies in the world
made this reply We raise our em-
ployes on the civil service basis. We
have over one thousand two hundred em-
ployes in our Chicago ollices alone L
we attempted to raise them at g certain
time and on g certain basis, there would
be endless confusion. Besides, 1 believe
in compensating an ewmploye according
to what he is worth. We train them for

a certain duty. Alter they have become
competent to discharge it we pay them
accordingly This mahes a man  seli-

reliant, for if he is interested in his
work he will light for higher wages. e
will work harder and better

When They are Worth it They get it.

\nother exteusive employer of labor in
the west gave this answer to the same
question ‘We pay salaries on the ‘seil-
ing basis We raise them likewise. We
know that our dificrent departments will
stand a certain percentage in salaries—
varying from 3 to 5 per cent. The em-
plove who cau produce the biggest sales
gets the best salary that that depart-
ment can allord to pay for salesmen. We
have no particular tiime for raising em-
ployes’ wages—just when we ascertain
that they are worth it they get it. Pay
vour help a living, fuir wage and raise
them just as soon as they deserve it
then you will get good work out of
them."”

Show Appreciation by Raising Salary.

Here is another reply : ‘“We have a
fixed time for raising salaries — at
Christmas. We pay our help good sal-
aries and just as soon as they become
fitted to discharge the duties without
having someoie around all the time in-
structing them, we raise—and raise to
the limit, too. You must show you
appreciation of the employe’s efforts by
paying him. He will do your worK
then.”
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Little Sermons

IAN GROCER

on Advertising

Delivered by John C. Kirkwood.

The Handicap of Being Unknown.

REMEMBER that when I was a retailer, a traveler

called on me to sell a line of laundry soap. He said
he had sampled the town ; that there would be a big de-
mand in consequence ; and he wanted me to order five
cases. Prior to his coming I had never heard of his firm
or his soap, and I w:s not ready to take up his soap on
short notice, Moreover, I had had experience in just
such cases as the one in question—sometimes costly ex-
perience—and I was deaf to all arguments. The soap
salesman became argry. He said that he had sampldd
the town ; that he was not leaving all the work of introduc-
tion to the grocery trade. He said that his house was co
operating with the trade in the most practical manner. I

didn’t buy.

I do not say that the firms one never heard of are on
that account unreliable, unworthy of confidence. But I
do say that the firm that solicits the retailer’s favor and
co-operation, owes it to the retailer to establish and main-
tain an acquaintance. And I say furthermore, that this
acquaintance is best developed through the medium of the
retailer, trade newspapers; granted, of course, that this
newspaper is reputable, widely circulated and a recogaized
authority in the trade or interests it claims to serve. A
trade newspaper of this description comes to be looked
upon by the retailer as his work of reference. What he
fails to find thereis lacking in importance, and so is un-
worthy of his serious attention. This applies not only to
editorial departments and kindred matter, but also to the
advertising section. A retailer is warranted in looking for
the advertisements of the firms he deals with, in the adver-
tising section of his trusted trade newspaper. A right
appreciation of this point would lead some non-advertisers

to become advertisers with resulting gain.

A wholesale or manufacturing firm may be 100 years
old, and yet be unknown to the trade that distributes its
goods. I have in mind a firm of clothing makers, an old

and honorable firm, having a very large factory, and known
to the jobbing trade as providing certain grades of goods
unexcelled anywhere for quality and value. This firm has
been forced through competit'ion to brand its product and
to go direet to the retail trade. It recognizes the handicap
it is under in being practically unknown to the retail trade.

Even though it can say to the retailer, “you have
handled thousands of dollars worth of our goods without
knowing it,” this firm is fac'ng the problems of the future
with no confidence, no reliance in its long years of success-
ful manufacturing. It has to begin afresh as 1t were, and
one of the first things itis doing, is to begin advertising in
the trade newspapers circulating among the retailers selling

its class of goods.

It takes a situation of this sort to bring home neglected
or forgotten truth. This firm of clothing makers is vainly
wishing now that it had begun years ago to establish an
acquaintance with the final distributor of its merchandise.
It was urged to advertise time and again, but its steadfast
reply was, “No. We sell only to the jobbing trade. We
know all the firms we care to see to. What’s the use of

our advertising ?”

This situation prings into clear relief the fact that to
be known and favorably known is a business asset of untold
value. The cost of getting and keeping known, is in realty
a very small annual charge, too small to be seriously con-
sidered by any firm with a heart bigger than a mouse.

These sermons are supposed to be short, and so it is

necessary now to close.

The application is : Non-advertisers will find it pru-
dent and profitable to develop an acquaintance with the
trade through advertisements in the right trade newspaper ;
and advertisers should maintain their advertising without
a lapse.
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G. T. PACIFIC PROSPECTS.

When in Winnipeg last week, F. W.
Morse. vice-president and general man
acer of the Grand Trunk Pacific Railway
made a statement coneerning the early
construetion of the railway whieh wili
be hailed with delight throughout the
west.  Every added facility for hand
i the wheat erop in a hurry each Fall
is of almost inestimable value to the
farmers and business wen of the west
and there is therefore general satisfae-
tion with the authoritative announce-
ment of Mr. Morse which was as follows:

““The contractors have the work well
covered for the Grand Trunk Pacifie, and
we expeet to, as formerly stated, be a
factor in handling the wheat erop of 1907
from this ecountry to our Lake Superie®
port. Fort William. unless there shouil
be delay in the construetion of the Gov-
ernmment end of the line from here to
Lake Superior Junetion.”’

The hope is general throughout the
west that Mr. Morse’s expectations may
not prove to be too sanguine.

EDITORIAL

MONTREAL BOARD OF TRADE
MEMBERSHIP.

It is pleasing to note the success of
the council of the Board of Trade, oi
Montreal, in their eflorts to increase the
membership of the board. At the begin-
ning of 1906 an alarming state of affairs
was revealed when it was made known
that the membership of the board had
been declining almost steadily since
1887. A statement issued by the secre-
tary on February 13 showed that the
membership, which in 1887 was 1,362,
had fallen to 976. It al once became ap-
parent that something must be done to
check - this downward movement. The
council took measures not only to stop
the falling off, but also to increase the
membership.

The success with which their efiorts
have met is illustrated by the fact that
no less than one hundred and ten new
members have been enrolled since the
present council assumed office in Feb-
ruary last. This makes the total mem-
bership nearly eleven hundred, which
must be encouraging, not only to the
council itself, but also to the members
as a whole. It is the intention of the
board to bring the membership up to the
two thousand mark, and if the present
good work is continued, which is to be
hoped, their efforts will be crowned with
success.

A WINNIPEG PUBLICITY BUREAU.

There is sound sense in the proposal of
F. W. Henbach that the city of Winni-
peg should raise, in part from the civic
funds and in part by subscriptions, a
sum of $25,000 to be expended by a pub-
licity bureau in making known the ad-
vantages of the city as a manufacturing
centre.

The project for supplying the city
with cheap motive power from the
waterfalls at Lac du Bonnet is now well
under way and the transmission lines of
the private development company are
already in St. Boniface, across the river
from Winnipeg. The municipal enter-
prise will, in all probability, be under
way in a few months; and there is
every reason to believe that the chief
impediment to Winnipeg’'s growth as a
manufacturing city will then be almost
immediately removed.

Nevertheless it has long been accepted
as indisputable that Winnipeg is laboring
under grave disadvantages in her efforts
to promote manufacturing agnd some spe-
cial eflort is necessary to advertise pro-
perly the fact that the handicap has heen
removed.

A manufgcturer or a merchant may
have 5 reliable line of goods to sell, but
unless he lets his customers know their
merits the goods are apt to remain on
his hands. In the same way, Winnipeg

.30

The Canadian Grocer

may offer many advantages to the manu-
facturer, but they must be made known.
A publicity bureau in charge oi a com-
petent man could do great things for
Winnipeg.

GROCER THE GREAT TEACHER.

Who is the arbiter of quality in food-
stufis ?

“This is a market for price, not for
quality,” said a Toronto importing
broker the other day. Reminded that the
wholesale grocer made the same com-
plaint against the retailer, he admitted,
‘“Yes, of course the wholesaler is in the
hands of the retailer.”

In whose hands is the retailer ? The
consumer’s, certainly; but only to an ex-
tent. A grocer has two kinds of sar-
dines. He has made it his business to
know something about sardines. He tells
his customer the cheap, flashy can con
tains sprats seasoned in smoke and oil
but having in themselves no more flavor
than blotting paper, and that the deare:
can contains real sardines, packed in
real olive oil and having the delicate
flavor and texture which only the sar-
dine possesses. He might tell him 5 lot
more and the customer would be inter-
ested and in most cases would give the
few extra cents and take the bette:
article gnd go away with the impression
that the grocer knows his business. The
grocer probably has a larger profit than
had he sold the inferior article, and any-
way he has the satisfaction of knowing
that he has sold good stuff and not an
imitation.

Did the consumer handle the retailer
or did the retailer handle the consumer?

The entire food-consuming publiec is
alwayvs at school to the grocer. He is
the real professor of dietetics and the
man in the best position to tell people
what foodstuffs -are pure and what are
not.

That is why there is force in the
proposal put forward by A. MecGill,
analyst of the pure food branch of the
Department of Inland Revenue, that the
retail grocer should assume responsibili-
ty for the purity of the goods he sells.

THE GOLDEN RULE.

It’s 3 poor rule that doesn’t work as
well in business as in other walks of
life, and the Golden Rule is not a poor
one. But it is undoubtedly forgotten by
many a man who has gained a little au-
thority and who enjoys lording it over
those who do business with him.

Few men are more frequently the vic-
tims of this kind of thing than commer-

cial travelers. No one who has not been
on the road can realize the extent to

which the traveling salesman is com-
pelled to take insults from the different
bhuyers and proprietors he visits. It is
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most difficult thing for him to even

ure an audience with the great man,

o often deliberately neglects him long

ough to make him lose a whole day

missing a train. How would the
ver or merchant enjoy being treated
this manner ? Would he like to ‘‘kow

v’ to every customer who buys goods

om him, in the way he expects a trav-

or to do obeisance to him ? Is not the

Jiden Rule of some value in business

¢? Even considering the question
{ om the basest standpoint, the mer-
cnant should remember that a traveler

s many opportunities to benefit him in

¢ way or another.

in pleasing contrast with this all too

mmon thing is the treatment accorded

ymmercial men in one of (‘anada’s finest

res, located in Montreal. Just at the

itrance to the office is a sign which
reads :

‘Travelers are welcome at any time
{uring business hours. Mr. L— is gen-
crally in his office from 9 to 11 a.m. and
irom 2 to 6 p.m. FKForeign travelers will
please telephone and make appointment
before coming."

here is something for every merchant
v learn in that notice. Perhaps this
mfailing courtesy serves to explain much
ol the success attained by the firm men-
tioned.

ORGANIZATION FOR THE GROCER

What would it profit the retail gro-
cry trade to organize ? A very great
dcal if the objeet were for improvement
instead of to seek class legislation and
climinate fair eompetition. Only by or-
ganization, pooling of experience for

mmon knowledge and concerted ac-
tion, can the retail grocery trade be
placed upon the high level it ought to
| The tendency is ever towards
cheapness ; the best interest of the

scer and the best interest of the pub-
is to be found in betterment, better
res, better goods, better methods,
ter treatment of customers, are the
rds that spell solid success for the
cery trade. The grocer handles
ivodstuffs. So many grocers seem to
ret that. A man may carry a poor
hrella, and wear cheap boots and
p on a cheap bed, but if he knows it
loesn’'t want inferior food. Of course
linety-nine cases out of a hundred he
sn't know. Often the most inexpen-
foods are the best. Why, if the
cers of this country would take an
rest in canned salmon, for instance,
would ereate a demand that would
tiply the demand ten times. There
few more delicious dishes, and none
re easily and quickly prepared or
re nutritious.

t is knowledge the grocer needs, and

anization would help him to it—

EDITORIAL

knowledge of goods, of better methods,
of what the manufacturer and whole-
saler are doing, the knowledge of what
other men in the trade are thinking.
Men with common interests can get a
great deal of inspiration and help by as-
sociation, bv getting together and talk-
ing things over. It is utilizing the
social side of human nature for the im
provement of business. Organization,
and only organization, can do it.
BANKS AND BUSINESS VEN-
TURES.

Banking methods, like everything else
in this progressive age, are undergoing a
process of evolution. It is not so very
long ago that bankers felt it infra dig
to depart from certain clearly defined
customs. Like the doctors, they must
not advertise for business, while to can-
vas for customers was almost a sin.
These days are departing.

In the United States many of the
banks are adoptling aggressive and pro-
gressive methods of advertising and some
of the best advertising that is being done
is by the banks. In Canada the spirit of
evolution is also abroad. Some of the
banks are advertising, and advertising in
a way that shecks the decorum of the
old-timers. Not only are they advertis-
ing, but many of them have inaugurated
systematic methods of door-to-door can-
vas in residential parts of cities for de-
positors.

It is possibly almost unnecessary to
say that this progressive spirit is born
of competition. New banks are coming
into existence almost every month and
in order to get business these are natur-
ally driven to employ more progressive
methods than their older conireres

The business men oi the country nat-
urally gain by this more modern condi-
tion of affairs. It will not be so diffi-
cult for them to get accommodation and
they will not have to pay as high a
price for that accommodation as is now
too frequently the case. The banks get
their money from depositors at less than
half what they, in many instances,
charge their customers for accommoda-
tion.

Just as agriculture is the backbone of
industrial life in Canada, so the banks
are the backbone of trade and commerce.
There is in our mind at the moment a
certain small town in Canada whose
manufacturing industries are the envy of

many larger towns. This enviable posi-
tion is directly traceable to the encour-
agement which manufacturers who locat
ed in that town received from g particu-
lar bank whose headquarters were sta-
tioned there. There is in fact scarcely
an industry there which does not owe its
success 1o the assistance it received
from that particular batk The bank
was not careless. It thoroughlyv investi-
gated the afiairs of every client and if
his business promised well and the man
agemeit was honest, euterprising and
competent, they lent liberal assistance

With the deveiopment of the modern
tendency now in evidence on the part of
the banks of this country the experience
of this particular town will become more
general. There is every reason why this
should be so, for like a business man
with good prospects, the outlook for the
industrial development of this country is
most auspicious

WHAT THE RETAILER CAN DO.

One of the leading spice millers in
Canada told The Canadian Grocer this
week that the reason for the present ad
vancing market in spices was the pure
food movement in the States. The use
of real spices in place of adulterants had
occasioned such a phenomenal demand as
to increase prices in all lines. One nat
urally exclaims, ‘‘What immense quan
tities, proportionately, of adulterants
must have been used ! It is not to the
advantage of the retailer to handle im-
pure goods. But what can the individual
retailer do in the face of the manufac
turer ? Organize. Organize in the inter-
ests of the trade and of the customers

A CAN OF CORN.

\ traveler was in a grocery store the
other day when a child brought back a
can of corn. It was a cheap grade the
grocer was selling at 5 cents

“Mamma got two cans,”” she said
“The other one was all right but she
said this was rotten and wants the
money back.”

“The other one was all right, eh
answered the grocer. ““Well, I can't give
you the money back. Tell mamma she
only paid the price of one good can

How is that for a method of increas
ing 5 grocer's popularity and building u
his trade. He saw a chance to get some
cheap corn and bit. Iustead of drawing
custom he drove it away

OUR SPECIAL SPRING

In another week .the Special Spring
and Export Canadian Grocer will be in
your hands. This number will be one of
the finest ever issued. Our arrangements
are all well ahead. The amount of ex-
tra work entailed in its production has
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AND EXPORT NUMBER

been very great. NOW is the last mo
ment to receive copy for vour advertise
ment. All copy lin order to insure insel
tion must reach the Toronto office not
later than Tuesday morning, the 15th
mst.
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Quebec Markets.

FLUCTUATIONS

Ginger, Cochin—Added to list, 12¢. to
Lile.

B. €. salmon—Declined l¢

l.ake trout—Added. 9¢c.

Montreal, May 10, 1904

Business during this week has been
very good when considered generally.
Collections are coming in fairly well
Farmers in the country are too busy to
do very much buying, and the country
trade has been affected to a certain de
gree by this faet. After Spring work
is well under way. however, and the
farmers are able to get into town mori
frequently, there is likely to be a bet
ter all round trade. There is little new
in prices this week, practically no
changes having taken place. Sugar in
some quarters is selling very well.
while other houses say that grocers are
holding off to a certain extent. Teas
are better this week than they have
heen for the past two or three weeks.
The market in .Japan opened on about
the same basis as last year, the teas
being a little better in quality. Ceylon
greens are scarce. China greens are
reported as being subject to better in-
quiry. Molasses is unchanged locally.
but reports from the Barbadoes say
that the market there is very strong at
an advance of one cent. Canned coods
are unchanged. Spices are a little bet
ter than they were last week. Ginger
continues to advance at primary mar
kets. but the prieces here have not yet
bheen affected.  The eoffee market is none
too strong., but more encouraging re
ports are coming from Brazil. and it
now looks as if the crop will be much
better than at first anticipated. Evap
orated apples are still hich and held in
limited quantities.

CANNED GOODS — In rthe market
there is nothing particularly new to re
port. The demand is verv good, taken
generally, but no individual lines can
be said to have the lead in the market.
At the advance noted last week toma
toes are moving freely.  Canned fruits
are having a fair sale all round, and
vegetables are also meeting with very
good sale.

Group Group
No. 1. No. 2.

Cherries
28, red, pitted 210
2's, red, not pitted 1674 165
2’8, black, pitted ... 124 210
2's, black, not pitted 167 165
2's, white, pitted ... k saal & O 2 30
2’8, white, not pitted.......cc..co0nvvenes 192 19
Currants—
Red, heavy syrup 160 1 57
Red preserved . 120 177
Black, heavy syr 177 175
Black, preserved.. . 207 205
Gal. apples ....... i e s s 2773 2%
Gooseberries—
T T R B S S S 190 1873
T e R SR e R 212 210
Lawtonberries—
BRI o s s sk s e oy S 17
ROROIRERM = o oo 'eas & s Binus Sassins pusladeln wais § 192
Peaches—
Yellow, flats, 1} .. 1 67
" £t e 187
= P S 257
“ . 2 89
Lo SRR R P R 23

.17 1 72
. 250 2 47
2170 2 67
1 27§ 12
2 57 25
4 524 450
Pears—
Flemish beauty 2....cc0uvitmeciisansense 165 162}
% = 2. o ya .. 197% 19
N " Fisessovavens snose - 213 210
Bartlett p .. 180 17734
e .. 217 215
" .. 282 2 30
)y e .12 125
Pie, notpeeled.. ..38) 3774
ie, not peeled, gal .. 327 32
- B v one v o seavaviava TN SPS 2 50
Pineapples—
R T RS N GRS DR e 3. 225

28 . grated.... 23

In - whole 2 50
Plums—

2’8, Damson, light Syrup ......cccovvvanenne sees 100

2's -2} o heavy syrup Cerd 120

#s A 0% 24 nvarRs gk 1574

3 “ “ “ PR ees 18

o1 standand ..o iiiivee veee 29

Lombard, light syrup ...... .... 105

o DORVE BRI oo peiai vanis 13

“ . W 162

“ “ “ 190

*  standard ... 315

Green Gage, light syrup .... .... 115

3 heavy syrup.... .... 1 472

M Sa s 172

2 55 Sieia e 200

e standard ...... .... 345

2's e Egg. heavy syrup e 152

%Ws “ s - 180

3 “ “ “ 210
Raspberries—

L O A S SR R 142 1 40
[3Red, heavy syrup .. 167 165

Red, preserved 1 87 185

Black, heavy sy 162 160

Black, preserved . 177 17
Strawherries—

2's, heavy syrup. . 1 50

2’8, preserved...... 165

Gallons, standard. 5%

250
095
Beans—

R I et s s venien b s M A AR 80 82} $0 80

R RIRBRG s . oo ixr oo o ssess chbgattabanEd 08 0 823§
Corn—

2-1b. tins, per doz..

Gallon, perdoz ..

Peas—

0 2Bt (WO €) .o covnsiiorverany 0 623 060

28, early June (No. 3) .... ..070 0 674

2's, sweet wrinked (No. 2).... .. 082 080

2's, extra fine sifted (No. 1).............. 122 120
Pumpkins—

SRR il o cians seseati nariane anis et e 0 80
Rhubarb—

RO« . . .. oivivisiinsasaveaevas 1174 115

3's, preserved ... o 199

Gallons, standard ..............cce0innen 265 2 62
Spinach—

T e Rl O R = o A R 140

3's, table .... os 180

Gallons, table 500
Squash—

L AR R RS S e 100
Tomatoes—

T U DO GOE. .o iosisrsvsisinarssnnina 130

Gallon tins, perdoz... 302

FISH
Lobster, talls ......... 350

A 1-1b. flats 38

“ 4-1b. flats ... 2 00
Mackerel 125
Salmon. Horse Shoe, ) .
1-1b. Talls, 5 cases and over, per doz. .......... 155
1-1b. _**  less than 5 cases, i) P 1 57
1-1h. Flat, 5 cases and over, = 167
1-lb. * less than 5 cases, 3 170
Arrow brand, 7} cents less.
3-Ib. ** 5 cases and over, B R Sivaeee 100
$-1b. ** less than 5 cases, PR ORRS 1024
Low Inlet.

}-'b. Flat, 5 cazes and over, D Tae aaavad 095
4-1h. ** less than 5 cases, ¥ et 2 0 97}
“ Thistle " haldies, 4 doz 1-1b. flats, per doz. .. 120
Canadian kippered herring, 4 doz. ovals,rerdoz. .... 100

2 fresh herring in tomato sauce, 4 doz. ,

RSN DREIIE. . v~ vs. o msanyrokssan akranss 100
Canadian plain herring. perdoz, b 100
Scotch kippered herring, per doz viv, BTN

“  herring in toma‘*osauce perdoz ... .... 13 13

SUGAR—Since the recent advance in
sugar there has not been anything new.
Business, according to some wholesale
houses, is very good, while other firms
state a poor demand prevails. Taken
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generallv, however, very fair business
being done. Many merchants ha

bought the best part of the Spring 1

quirements in sugar, while others ai
holding off as if waiting for somethi
further to develop. In jobbing ecirel
there was a rumor current that so:
foreign sugar was due to arrive

Mlontreal at the beginning of the wes
but it has not arrived so far, and it

probable that the report was nothi
else than a rumor.

Granulated, bbls. ..
= -bbls

“ “
Pow.nzlered. bbls.....
PROSDER <occcoo0sivees 3
DRI IS < o s voacion o issosisossnasvassonsas srae 3
R I 0 s oo s vinnsonssns sosasronsansons Suas 3
I s L ssvsssninsnasorserbsaagestos s 33
No. B Pl s vov o v s ctsiessornorniepbvivid Whee 3
R B R & et xinadsinisiarasssseRiNaRECISRY Nas 3¢
e R S AR 3

SYRUPS AND MOILASSES — )i
lasses is having a fair demand at m
ent,. and orders received are easily fil
by both importers and jobbers. Spi
buving has been better sinece the bo
bercan to run, and grocers through:
the country are gradually receiving th
supplies.

Advices from the Barbadoes st:
that there has bheen an advance of «
cent, the price now being 17e., inclu
ing puncheon. The market is v
strong.

Barbadoes, in puncll:eom ............................
- in barrels .....
e in half-barrels .
New Orleans...
Antigua. ..
Porto Rico.......

Cases, 2-lb. tins, 2 doz. per
* &b * 1ldoz.

NN Y ides

St Jém ™

TEA-—The situation as a whole
better this week than it was la
(‘able adviece from .Japan are to
effect that the opening of the market
Yokohama was on the same basis
last year. The quality of the teas w
rather better than those offered I
vear. The market locally is gradua
becoming eleared up, and probabilit
are that by the time the new Japu
arrive the market will be very ba
There is a scarcity of Ceylon gree
and the quality is poor. There is
better demand reported for Ch
greens. Cevlon blacks are moving Vi
well. Good teas generally have broug
good prices this week.

Japans—Kine
Medi
..013
.02
- 88
.. 015
Indian—Pekoe Souch: .. 015
Ceylon zreen-—vémnc 48 8 {z
Guppowders .. L0134 0
China greens—Pingsuey gunpowder, ..omm o
) 8 pealeaf.... 019 0
= » pinhead... 028 0

R e S R 1

occoocococon

The Cana

Oon(onl—lq

.
.

Pakl
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Dates—
Dates, Hallov
Californian E
Apricou.per‘

Peaches,
Pears,

Malaga Raisi
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Oregoqlprum

1)reuo:} prune
8

Currants—
Filiatras, unc
Fine Filiatra

Finest Vostiz
Amalias

Sultana Rais
Sul!_s_nn nif‘h

Eleme Table
Six crown, &)
Four crown, |
Three crown
Glove boxes,
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' pulled

"' stuffe
12-0z. boxes.
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Congous—Moning, finest ..........c.ccoveiienins
ot choice oo
= fine

- good common

COFFEE—The market is in about the
same econdition as it was last week.
The speculators are still busy with their
reports, but latest advices from Brazil
state that the crop now amounts to
12,000,000 bags, which is at least two
millions higher than was: estimated by
speculators. The market is none too
strong, but it is better under this con-
dition than it would otherwise be.

Javas and Mochas are firm.

FOREIGN DRIED FRUITS—There is
not muech that is new in dried fruits
this week. As reported last week, the
erops in California are just about clean-
ed up. What was held in stock there
has been used up by the great demand
for everything eatable for the earthauake
sufferers. Practically nothing is now
obtainable from that region but a few
lots of raisins. Some houses are mak-
ing quotations and taking orders for
the new crop already, early as it is.
Prunes to hand are not the best quality
although a few good lots are in stock
locally. Reports from Greece say that
the market continues firm for currants.
Some good business is being done in
nuts, but stocks are not the largest.

Some dealers have received quota-
tions for new Califormia raisins in 1 Ib.

cartons on the following basis : Faney

seeded, 6c.: choice seeded, 5%c. 12 oz,

fancy seeded, 4%c.; choice, 4%c. These

prices are all f.o.b. coast.

Valencia Raisins—

Fine off-stalk. perlb........coovumieiiiniannnine g g:! g 044
o SOES g‘

Dates—

Dates, Hallowees, perlb .........ccociiiniiiaies 004 004§

Californian Evaporated Fruits—

Apricots, per 1b. 0 13* 04

Peaches, o ¥ n 4

Pears, = 015

Malaga Raisin

London layers.
“Connoisseur Clusters”.....
) by -boXes .. ..c..e0
Royal Buckingham Clusters,” }-boxes.
» - boxes...

- Excel-io“r Window Cluat.fru."*.'. .....

— D - O 808D
“ZL=/IR

Californian Raisins—

Loose muscatels, fancy seeded, in11h. pkgs. ... 0 093 0 09}
= - choice seeded, in 1-1b. pkgs.... 0 083 0 09}
“ “ 074 0 08
" " 08 008}
Prunes— Per 1b.
RS R RO A R 0 %sa 093
40-508. . .9 09
50-60s. . .. 008 008}
60-70s. . ..0073 008
70-80s. . .00
. 006

=1
5
peiae

SOIOMN. oo ovesisosnssvasssasdessnsssrrrarancisras sene
Oregon prunes (Italian style), 40508 ............ ....
wiii 2 - 50-608

Oregon prunes (French style), 60-70s S ERS A
i » 90-1008 . ... i

coccoeocoosoe>”

Currants—
Filiatras, uncleaned, barrels ... .................
Fine Filiatras, per Ib., in cases. .
s “  cleaned......
in 1-1b. cartons

.-

Finest Vostizzas
Amalias »
Sultana Raisins—
Sultana raisins, perlb..........oov v viiiiininn 0 06}
o B i 5.< v 0 4 5 SA S RSN E Sy s SRS

Eleme Table Figs—

Six crown, extra fancy, 40-1b. boxes.............. .... 013

Four crown, fancy, 10-1b. boxes ...

TROO0 CPOWR. . 50055000~ soss ssose

Glove boxes, fine quality. perbox .. .... .

Fancy washed figs, in baskets, per basket. ..
* " pulled figs, in boxes, per box i
“  gtuffed figs, “ “

12-0z. boxes

SPICES—Peppers, which have been
on the quiet side at primary markets

LN QOA
g 58
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THE MARKETS-QUEBEC

for some little time past, are now mov
ing better. Ginger continues to ad
vance at primary markets. What was
bought a while back for 9ic. to 10ec. is
now obtained at no less than 16ie. to
17¢., while importations at Hie. to te.
now cost 8e. to 9¢. Nutmegs are un

changed.

Peppers, black. .
" whits

Ginger, whole.
Ginger, Cochin.
Cloves, whole
Cream of tartar
Allspice.

Nutmegs. .

RICE

AND TAPIOCA-—-Jobbers re
port very good business in rice at pres-

ent. Orders that have been slowly
coming in from country peints are be-
ing shipped every day, and city orders
are keeping fair. Tapioca remains at
6ie., with a demand which would be
much better if the price were lower.

Brice, in10baglots...........ccouinininnnis sone sene 305

B rice, less than 10bags. . .. 315
O rice, in 10 TS Siciine = o 305
O rice, in less than 10 bag lots ............ 315

Tapioca,medium pearl ........ e 06§

BEANS—The market remains about
the same. Prices 1|l|(1!l'd do not show
any change over last week

Choice prime beans................. sirsvsscai R 0
EAUOE I, « s vsssv s vessavasvens sisnsinns AN NP
HONEY—The market remains very
quiet at unchanged prices. There is
very small demand from any quarter.
White clover, extracted tins.... .... . ...0073008
DRIRERRENE. < o ccooarsravovs veonvanas .... 006 006}

MAPLE SYRUP—Orders are still be-
ing shipped by manufacturers, although
their books are rapidly becoming clear
of orders booked for the new stock. A

good local business continues to be

transacted.

Maple syrup, in wood, per lb 006 008
. in large tins..... . ceee. 0764007

Pure Townships sugar, perlb .... ssie sesies D A

Pure Beance Connty, perlb........c.coovvvvennnn. 008} 009

EVAPORATED APPLES There is
not a great deal being done these days
in evaporated apples, as the price,
whieh is still 12%e., is altogether too
high to permit of profitable trade. The
searcity continues and the few lots re-
quired are very hard to obtain, when of
the best grade such as we quoted above

FISH—Fresh fish continue to arrive
and are now' coming in in greater quan-
tities. Fresh halibut is coming in by
express every dav, and the quality of
shipments received is said to be very
good. Fresh lake and brook trout are
now aquoted, and from this time they
are likely to be very much in demand.
Fresh haddock has advanced one cent,
while B.C'. salmon has declined one
cent. Salt and pickled fish have fallen
off econsiderably sinee the hew stock be

LAST MINUTE PROVISION MARKETS.

Montreal, Thursday, May 10, 1906

BUTTER — Market is steady. Prices a shade
higher, 19¢. being asked in most cases.

CHEESE—Market steady in tone. Prices for toth
white and colored remain unchanged.

EGGS—Firm market. Receipts fairly large. Prices
a little higher
PROVISIONS — Good local demand continues

Hogs still scarce. Abattoir dressed selling $10
to $10.25 per 10 Jus.

gan to arrive, until now these lines are
not often asked for Smoked fish re
main unchanged as to price

Fresh haddock, perlb....... 005
Fresh steak cod ...... 006
*  halibut . 08
**  grass pike.... 0 064
Lake trout, per b 0w
Whitefish, per 1b.... Bt R WHN D 009
Dressed bullheads, perlb..... 010
ye B 5 s s o vns 5 o . sssssneshes 010
I & oo osie v o006 on a0 osness : 008
B. C. Salmon, per 1b e AR 016
Lake trout....c.....0... 009
Fresh frozen fish
B.C. salmon, per Ib. 008
Dore,per Ib........... o Rahhd 007
Large frozen Halifax herring. per 100 fish. . 200
Smelts. No. l.perlb........... B 0 08
: B = vas s s enacnne 008
Mackere , perlb..... 009
Sea trout. .. alie ¢ 007
Dore or pickerel 007
Smoked tish—
Haddies, fresh cured express, 15 and 30-1b
boxes. per lb.... : wson soss AR
Kippered herring, per box A 100
St. John bloaters, 100 in box, per box..... 100
New smoked herring, in small boxes, per box. 013
- “  salmon - Noues 02
Oysters and Lobsters
Standards per imp gal e . 140
Ogyster pails, pints, per 100......... 0%
- *  quarts, " 135

Prepared fish —
Boneless cod, favorite, 1 and 2-1b. bricks
™ fish, 1 and 2-1b. bricks, per lb..

" fish, 25-1b. boxes, per 1b

Skinless cod, 100-1b. cases, per case
Salt and pickled fish

No. 1 Labrador herring, per half-bbl.....

- - . perpail.........
salmon
- in bbls.....

- - * in } bbis
* B.C. salmon, bbls.........

i half bbl e rARAESAS Hu
mackerel, per pail. Sossserninus & vk
large green .-ua.‘, per b
wmedium, * 8T e
small, " "

&

wooo

-
o

-
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Ontario Markets.

FLUCTUATIONS—
Valencia raisins highet
Carolina rice advanced
Tapioca dearer.
Smoked meats higher
Butter easicer
Fggs firm

Toronto, May 10, 1906

GROCERIES—Business this week has
been pretly good, but nothing to boast
of. The market fluctuations have not
been of 3 kind to arouse great interest
The canned goods situation is about as
last week with corn and peas a little
firmer. The sugar market is quiet again
and the outlook does not betoken any-
thing different. Valencia raisins have
advanced. Evaporated apples are prac
tically unprocurable. Carolina rice and
tapioca are higher Spices are firm
due, it is said, to the pure food regula-
tions. The fish supply is still short
Olives have advanced 15 to 25 per cent
due to a crop shortage

CANNED GOODS—The firm tone con
tinues, but no further advances are re
corded this week. There has been no re
cession from the advance made by toma
toes, but speculative interest in the
vegetable is said to have subsided for
the moment. It may be just to take
breath, but there are a few less enthus-
iastic dealers who incline to the opinion
that there are more tomatoes in the
country than some people think One
prominent broker said he knew of 15,000
cases held among three or four individ-
uals bevond their requirements

Peas are firmer but prices remain as
hefore. There is said to be g lot of sour
corn on the market and not the product
of any packer in particular. One dealer
explained it by saying that in the rush
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ile - ; e Very - k Raspberries, Black— Tongue, 1's, lunch .. ........... 28 27 St
pnlgll(d.b; last year's very large pac.l\ P B 180 B et * 28 i% od marked
there was some carelessness, due per- 2%, preserved .. 175 " 2, tomato. 100 - ; .
: “ Giray say :
haps to haste Gals., standard S S0 - % S . 145 .

Ty = . BN ROIMEDNOR . . s v ov0 s 0vnonint iehBes .872 8% Plgsfeet. l’s. boneless .. 1 65 ‘_\l)rll rece
Strawbersies are. gelVing INCEY SCAICe. Sirawberties— . 000 o = iois L RS esasensesios 24 re 170,000
and the quotation now for 2's in heavy il R e S el B i .SU(:AR—’I he market is not showmb i year, brir
syrup is $2. VEGETABLES. activity this week. In Europe raws are ent for ten 1
Beets are entirely sold out. Asparagus, California— i a shade lower, but in America the tone 000 bags sn
Northern River salmon are firmer in = Py calits lsd firm, glféug’,h ti;exe is lllttlv t year. TI
sympathy with the remainder -of the Beets— - business  doing. rices of granulated p of about
market. #s. sliced, sugar and blood red . ggq continue firm. = Locally business is re- 000,000 bag

32::‘113_3- “ “ 09 ported quiet after the advance of last pected by m
G No comorinon 3 i 3's, whole, s i week which stimulated buying, though ally stated
““Canada First,”  Little Chief,” **Log Cabin,” ‘"Horse-  Beans— one refinery representative claimed that ¢ falling of |
shoe " and ** Auto " brands, also all private brands. 2's, golden wax 080 : e : . f 1
s H 0 823 sugar was going out quite freely. ciing was ver
Group No. 2¢omprme‘?~ A ) 35. refugee... . 19 - . e ¥ {arch, and i
- Lynovalley,” [ Maple Lest” “Kent Lion, T < 373 I'here are no special indications foi “He bk
Ty ; 2's, crystal wax ..09% 0%  the immediate future, but opinion in- fpue
Group No. 3 compriges— £ 2's, red kldney o E O 100 14 - Z - e s ~ef tnis account a
“WGlobe,” “Jubilee,” *White Rose,” and “Deer 2, Lima ...... o1m 1%  clines to an even level of prices for a € ab BES |
Brinds Gsln, standard ... .. .. 452 450 time at least. Last week the European £
Group Groups e 2 AT - 0% -+ raw market for beet showed a decline of cstimated.  As
BRUILS. NO- B S and 3 L. ¢ chilisauce. 950 3d. “The special reasons for this Euro- i, “l’"""{‘l
e 19 B« eaaas. 0175 pean decline and easier tendency,” say ; plmtimjul\
& Greenpad, S L 25, *  chilisauce ... 07 Willett & Gray, ‘‘are because of the fune an
Eiaupite 2 e« | D (EsCor tall) =0 ok closing of May contracts and the con- “While the
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Gals., standard
“ solid pack
Lawtonberries—
R e S R RS P e By 1773
2's, preserved .. e 29D
Gl SEAMABIA .. .« ocovovonsvoromossasisss e O DRY
Peaches —
1}'s, yellow (flats) 32 120
2's, yellow 19
23's, yellow 2 60
3’s, yellow .28
3's, yellow ( 2 .. 2314
28, white ....... Ry B
2’ s, white .. 250
3's, white .27
3's, pie B
(.al ple peeled .. 452
Gal., pie, not pecled ...................... 3 57
Pears—
2's, Flemish Beauty . 165
24's, Flemish Beauty 1 97

3's, Flemish Beauty.
2'5, Bortlett.
2)'s, Bartlett,
3'r, Bartlett
3's, pie.......
Gal., pie, peeled .....
Gal.. pie, not peeled
Pineapple—
278, sliced
2’8, grated .
3's,.whole..........
Plums, Damson—

2's, light syrup 0 92
2's, heavy syrup ... 117
2}'s, heavy syrup... 1 47,
3's, heavy syrup ... 177
Gal., standard 2 97

Plums, Lombard—
2's, light syrup

2's, heavy syrup..
2}'s, heavy syrup.

3's, heavy syrup..

* Gal., standard

Plums, greengage —

SNBRS
e by

e S e R A S mpe 102
2's, heavy syrup..... s
2; s, heavy syrup... 1 52
3’s. heavy syrup.. .. 182
T T e R G AR 34
Plums, egg—
2's, heavy syrup.. 155
2¥'s, heavy syrup 1 822
3's, heavy syrup.. 2 12
Raspberries, Red :
's, L. 8. (Shaﬂerbernea) .............. 1 42
- R SRS R YRR .. 1 67
2's, preserved . 1 87
Gals., standard . 527
“" golid pack . 827
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Spinach—

L SRR SR B s 102 100
Succotash—

et R R PR S e Sl 1174 115
Tomatoes—

T R N R S R SR e e 12 130

R T R R SR R P e 37
Turnips—

LR AR R R S e R SR A 1028 100

SAUCE. ETC.

Tomn.m sauce, 1s 0 50
2 078

“ “ 100
Cnt.aupa. Luxs. L TR RN R R e 075 090
gal. 4 50

2 00

Salmon, Fraser River SBockeyes

1-1b. Talls, 5 cases and over, per doz.... 165
1-lb. ** less than 5 cases, 1624165
1-1b. Flat, 5 cases and over, o 75
1-1b. **  less than 5 cases, - 774
-b. **  5cases and over, s 10
-lb. **  less than 5 cases, e 123
Northern River Sockeyes 155
Cohoes, per doz. . 140
Humpbacks, . 100
Sudmee, French §'s... . 14
= 8
it Portuguesei's.
2 . & C.,
At P.&C,4¢s.

b Domestic, $'s ~

ss Mustard, { size, cases 50 tins, per 100 -
Haddies, per doz o8
Haadies, per case.......... i
Klppered herrmu domestic.. o

imported . «

Herri int to sauce, d i

o ”~ RS T R 1

MEATS, ETC.
Beef, comed %:: per doz

“ 6 "
“ s

Chicken, 1's, bonLleu ............
Turkey, 1, 5 ¥
Duck, 1, g

about 1,891,235 acres in 1905. That
would mean a decrease from the average
of about 5} per cent. and a decrease in
the sugar product of 1,035,000 tons.

Paris lumps, in 50-1b. boxes. 48

- in100-1b.  * 473
!S;t‘;dh:;.enu granulated, bar : ;g

'8 granu

Acssi‘l granulal 413
Berlin granulated 408
Phoenix.......... 418
Bright coffee. 398
Bright yellow.. 403
No. 3 yeuow. = 408
No.2 55 v avin. S8
e e R T T 378

Gnnuhmd and yellow, 100-1b. bags 5c. less thanbbls.

SYRUPS AND MOLASSES — The
market continues firm.

0 35
42
2!
02
3gal Sy %
5 , €l 5
2gal it %
2-1b. tuu(m?doz cue)percm 90
" 5-1b. oo %
" 101b. * ’ “ “ %
“ 201b. * (in “ " 10
Molasses—
Ne' Orleml. medlum 0 g
Barbadoes, extra fancy.. 50
Rico. 60
35
087}
95
0
75
50
10
80
0

TEA—Latest mail ' advices from Lon-
don show the market waiting for the
British budget to see if the duty will be
lowered. The tendency is g little lower
for commoner teas and a stronger tone
for the better grades. Locally there has
heen a little movement lately without
quotable change in prices.

COFFEE—The market has not devel-
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« marked change this week. Willett
(iray say :
‘April receipts at Rio and Santos
re 170,000 bags larger than in April
year, bringing the total crop move-
¢nt for ten months of the season about
000 bags smaller than the same time
;t year. This still points to a total
p of about 10 million bags, and not
00,000 bags, which was so positively
N(Lled by many a year ago. It is gen-
All) stated by good authorities that
¢ falling of the beans of the July flow-
‘ng, was very general in the month of
arch, and it is admitted in all fair
uarters that the next Santos crop, on
inis account alone, is not likely to turn
it as large as many had expected or
stimated. As to the final result or out-
irn, opinion can only be formed after
¢ principal harvesting months of May,
june and July are passed.

“While the world’s visible is about 2,-
100,000 bags less than a year ago, prices
re actually 30° points lower, a proof

onclusive that the market has discount-
4 all possible unfavorable events of the
ature and has overlooked entirely the
i.vorable features, including the' steady
dccrease of supplies, visible and invisi-
ble

‘The large stocks had been in the way
oi higher prices, notwithstanding the
arrent crop is so much smaller than
consumption. The decreases in stocks
say be overlooked for awhile, but no
’1pl(‘ article can be kept down for any
length . of time where the (,Ollblllll[)tl()n is
m.,cl\ in excess of the production.”

DRIED FRUITS—Some attempts to
uy select Valencia raisins in London
ccently were met by counter offers at
vtremely high prices, the market there
(pparently having advanced by at least
» shillings per cwt. The result has been
ihat a good deal of selling has been done
v brokers between houses and there is
cneral hardening of prices on spot, as
Ihose who are-carrying more stock than
ieir own requirements demand have
cen able to transfer their surplus to
lieir neighbors who had less.

‘The currant market abroad continues
rong,” said Mr. J. L. \\'an, of J. L.
att & Scott, yesterday, ‘‘and general-
speaking each new purchase is u little
gher priced than the previous one, but

advance has been very gradual, and
day stands about ic. above the lowest
int.”

in other imported dried fruits there is
tle new to report. Ixcept in raisins
re is no really cheap cooking fruit on
¢ market, figs, evaporated apples,
all sizes of prunes, etc., being - quite
lausted. Scarcely a house on the
reet has any evaporated apples leit and
cre are ,none to be got.

resh offers for California seeded rais-
for Fall shipment have been made at
at the brokers term ‘‘satisfactory,
n tempting prices.”” Buyers are not
ing hold very greedily, however ;
ne are buying, but on the whole it
'ms to be a little early. The prices

i prunes are about on a parity with

I ol year’s opening prices and for raisins
about the present level.

. ines, Santa Clara—

= 'er Ib. Per Ib.

1%8,50-1b boxes .... 3 60-70e, 50-1b boxes 0 071 0 08

B\ ‘O - o i 003 009

L] - 0 074 0 074 40-508 - 009 0 09‘

: 30-408 - 0 10§ 0 10i
Note—£5 Ib. boxes {c. higher.

hed And Drained Peels—
w0l Oll Qitron ....... veees 018020

Os mxe ......... ~ 01140

THE MARKETS-ONTARIO

Figs—

TR AN T, oo sisndssinsosnbunesdspainiaminn 010 0 14
LA AR R AR N S LS SRR
Apricots—

Qalifornian evaporated, in 50-1b boxes........ ... 013} 0 15

Peaches—
Qalifornian evaporated, " e ssesnass- O3 B

Pears—
Qalifornian evaporated, perlb.............cco0vve vons 013

Currants—

')5! up Vostizzas........ 007§ 0 (8}

tras . 0 063

Cleaned }c. m

Raisins—

DR - s o vevsoocss 0054 0 07
b Fancy ..... * 010 014
Ny Extra fancy . .. 015 016

Valencias, selected ... . 605} 0 06

SBeeded, 1-1b packets 009 010}

California, loose muscatels —

.04 i 0 04} Fards new choicest0 09 0 1
.. 003 ' new choice.. ...
Domestic ulpurnlul um.lm ..................... 012 012

NUTS—The market is without quota-
ble change. Mail advices from Marseilles
state that shippers there are buying al-
monds in Tarragona, indicating the ex-
treme scarcity of the French variety.

Almonds, Tarragona, pe: Ib .013 014
" shelled Valencias . 06 028
Wllnuu. Grenoble, o 0144015
Bordeaux, * owyon

" shelled .... 02 028
Filberts, perlb..... crse, WD
Pecans, per Ib...... 014 017
New anill. WIS o saniiseus i nves 0144015

(The following quounnua on peanuts ne (ur sack lots,
green. For roasted add 2¢c.)

A 1's, banners and suns
Japanese Jumhul ........
Virginia

SPICES—The market is firm for all
spices. A prominent manufacturer yes-
terday expressed the view that the pure
food regulations had so increased the
consumption of spices in place of adul-
terants as to cause the present general
upward tendency.

Spices— Per Ib.
Peppcn. blk 019
. 0:8
Ginger ...... 095
in. . 035
Nutmeg 075
Cloves, who 035
Cream of tartar. 078
Allspice 015
ace 0 %0

RICE / \l) TAPIOCA—C(Carolina rice
has advanced and new shipments are
coming higher. Tapioca continues firm
with a further slight advance.

Per 1b.

8583

o000 Co e
8=533888

8

Carolina rice < e
Tapioca, medium penrl
OIS IR ciasisaiessseete sssnine oone - NS
FISH—The cold weather has retarded
the supply and it is not yet equal to
the demand, meaning continued high
prices.

coocosCcoe
-
@

g8

Fresh hallibut ..........o00000 . AN .01mons
Haddock, fresh caught, per b........ L0068 0B}
Freshcod, perlb. ....... .07 008
Fresh lobsters, boiled, per Ib. .02 025
Shrimpspergal............... . 18
Whitefish. per Ib 010
Salmon trou’, pcr Ib.. 019
Finnan haddies. . 008

IR o248 655045 0n0hssestnnassssvintessss 12
Perch. per Ih.. G1i6

Herring, large per Ib.......
! medium perlb....

DRIED AND CURED FISH—Quota-
tions are unchanged from last week.
Bonela.llh, geﬂ“ .................................

8. .
l-on u:ut r 1b
tched cod X cne- of 100 lbs.

BEANS—The bean market is firm and
advancing owing to smaller stocks in
first hands than anticipated and the
movement north with the opening of
navigation.

mhudylolod rbush........... sesasense 18 1%
me, No. lpe o170 175
per ib 006} 007

HIDES—Prices are firmer on country
hides, dekins, sheep skins and horse
hides. The supply is still very light
Wool is moving a little more freely

Hides, inspected, steers, No. 1. ass B8
- . No. 2.. wie BN

. - cows, No. 1 . l‘)t

® No.2. . n09

Counlry hides, flat, perlb. .. 009 010
Calllkmn. No. L, city..... W G
No. 1, country. 013

Dekins 08 0%
Sheep skins ............. 150 18
Hune hides, No. 1 . 315 360
Rendered tallow, per e g 0044005
Pulled 'noh. luper. per | Tb.. vins B0
Wool, un'uhed lleew ..... 016 017

A CANNING FACTORY AT LONDON

A nroject is on foot for establishing
a canning factory at London, Ont.  Mur.
Allen, of the Bates Manufactwring Co.,
Toronto. is one of the chief movers in
the undertakine, and it is understood
that the work of ereetion will start at
onee.

““Our building will be G600 feet by
240 feet.”” said Mr. Bates, *“‘and we
will - do about $700,000 worth of busi-
ness annually. At present we are sim-
ply oceupying temporary quarters in
Toronto. We know that we are going
to enter into strong competition with
canning faetories on all sides, but we
believe that we will make cood.”’

The eompanv is assured of water at
cost price, and it is understood an amie-
able arrangement as regards assessment
will be arvived at.

STRAWBERRY PLANTS DESTROYED

There will be few or no strawberries
in the Ottawa district this vear. The
unusual Winter has completely destroved
the plants, and immense beds are 3 total
ruin at the Central Experimental Farm
and in private gardens

The fate of the orchards will not be
known for two or three weeks vet. All
exotics are also destroyed.

The Ottawa market for small fruits
will be dependent on importation, and
fortunately, reports received at the farm
indicate a bumper crop of berrvies in the
west.

In the Montreal district the crop is
reported as one-hall ruined.

N. S. Markets

Halifax, May 9, 1906.

The loecal grocery markets are in a
healthy econdition, and collections con-
tinue good. Trade in all quarters is
satisfactorv. and travelers continue to
send in substantial orders. Prices gen
erally are firm throughout the list. The
supplv of hams and bacon is very limit-
ed. The season is now anproaching
when the demand for both will inerease,
and as the local dealers have only a
limited stock of their own cure. they
will have to purchase elsewhere. Canned
goods are selling freely, the stocks of
tomatoes hecoming somewhat licht
Other canned goods are in good supply
and ean be bourht at more reasonable
prices than ever hefore

SUGAR—The Acadia Surar Refinen
Co.’s announcement of an advance of

—a




ten cents per hundred pounds on all
grades of refined sugar, came as a sur-
pris¢ this week. The local refinery’s
move is considered most unusual, com
ing, as it did. so close after the an
nouncement of a decline of ten cents per
hundred pounds in Montreal. The local
market is usually coverned by New
York and Montreal. and in this instance
a departure has bheen made from the
custom. Prices quoted here are as fol
lows :

XXX granulated, $4.30; Austrian
granulated, $4: bright yellow, $4.10 ;
Nou. 1 vellow, $3.80; unbranded vellow,
$3.65

The steamer Canada Cape, from De-
merara and Barbadoes. will land 13,000
bags of sugar here this week, and she
has about 11,000 bags for Montreal.

FRUIT—The local dealers are hegin-
ning to stock up with fruit, and trade
is good. The .Jamaica oranges now ar
riving are of better quality, though
most of them are quite green. Bananas
are in good supnly: -the quality is up to
the average and the demand is good.
now that apples are about over. Ban
anas range in price from $1.75 to $2.25
Besides the steamers running direet to
the fruit ports, large auantities of ban
anas are imported here by the weekly
boat from Boston. and also bv the tri
weekly steamers running from Boston
to Yarmouth. and brought here over
the D.A.R. Strawherries of good qual
ity are auoted at 30¢. pner box: tomatoes
at $4.50 per erate, and pineapples from
£2 to £2.25 per dozen.

VEGETABIES — Veretables are in
good subnlv and the demand is fair. The
quality of the stock now on the market
is exceptionally good for the season of
the vear. New Brunswick notatoes are
auoted at £1.50 ver bharrel, and Prince
Edward Tsland Calicoes at $1.35 ner
bag. Turnins are worth 90c.. parsnins
at $1.95, and heets and carrots at $1.50
Fevntian onions are quoted at 2e.

BUTTER -The reeeipts of butter from
local points are somewhat disapnoint
ing. Tt was expected that the supply
would inerease with the fine, mild wea
ther, but so far onlv a small auantity
is marketed. and therefore the price
keeps up. Prices are unchanged

EGGS—Nova Scotia eggs are firm at
18c. The receipts have improved slight
lv. but not sufficient to affeet prices
any. Prince Fdward Island eggs are
worth 16c. to 17¢. here. The receipts
from Island points have deecreased
somewhat, owing to the bad condition
of the roads. The farmers are unable
to reach the market to dispose of their
stock.

FISH -There is a bountiful supply of
fresh fish on the market, the varieties
being cod, haddock, herring, cusk, hali
but, gaspercau, bass, salmon. trout and
lobsters. Oysters are becoming  very
searce Heavy shipments of live lob
sters from this port continue to the
American  market. The Plant liner
Halifax on her last trip took 600
crates to Boston. They are quoted
there at $13 per crate.

SALT--The Danish steamer Brattins
bhorg has arrived here from Iviza with
a record cargo of salt. She is now dis
charging 4.650 tons, which is consigned
to A. W. Whitman.

Fire last week did considerable dam-
age to-the large warehouse and grocery

THE MARKETS

store of Nickerson, Grant & Co., corner
of Bronn abd Hawthorne streets, Yar
mouth. The fire originated in hay in
the banana room, caused, it Is sup
posed, by a plumber’s candle, who was
fixing the gas pipe. The loss to the
building and stock is covered bv insur
ance in the Commereial Union, Nova
Scotia, IHome Guardian, and North
British and Mercantile.

“The White Store”” on Gothinger
street is now open for business. The
proprietor is (. E. Choate, who for a
number of vears has conducted an ex
tensive retail business on the street
mentioned. Just as his business was
well established, he learned one day
through a mercantile report that his
place of business had been leased for a
term of five years. The new parties to
seeure the store were A. F. Doyle &
Co., and it is stated that it took a
couple of hundred dollars a year more
than Mr. Choate was paying to secure
the premises, and a five years’ lease.
It is understood that Mr. Choate was
not even consulted in the deal. Te at
onece set out to secure other quarters,
and succeeded in purchasing a building
two doors north of his former store,
which he has since had converted into a
modern grocery, and business is going
on just the same in the new stand as in
the old. The interior of the store is
finished in white enamel, and it is quite
attractive

Another firm which has been com
pelled to change quarters is that of C.
& W. Anderson, a name which has been
connected with the grocery business of
this eity for half a ecentury. For the
past ten years this firm has conducted
a faney groecery on Granville street.
The store ocecupied by the firm was
among the number purchased bv the
Bank of Commerce for their new build
ing. In consequence Messrs. Anderson
had to move, and they are now located
on George street in an up-to-date store
All the fittings of the interior are brand
new, everything being imported from a
firm in Berlin, Ont., and when they ar
rived were all ready to set up.  The
store is  lighted  throughout by elee
tricity

N.B. Markets.

St. John, May, 1906

The figures for the Winter port busi-
ness of the past season show a great in-
crease over any previous year. They are
most encouraging. When you remember
thal practically all the facilities have
been provided by the city to prove that
St. John is without doubt the Winter
port of Canada, being so situated as to
successfully handle both the import and
export business, is it not now time,
when success is assured, for the Govern-
ment to see that the further facilities
which are a necessity if this magnificent
business is to be held, should be at once
provided ? They must be provided in
time for the coming season, for best re-
sults

It is now a national matter. This is
the tenth year, with one exception, the
imports have shown an increase, hut we
want the Government to see that Cana-
dian trade is held to Canada, and that
the British preference is confined to
goods imported vig Canadian ports. This
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would mean full cargoes inward as well
as outward. This year we had 113 sail
ings, twelve more than last season
Grain shipments were over 7,000,000
bushels. (‘anadian exports over $13,
000,000 of value and United States
goods over $9,000,000, a total of ove
$23,000,000. There were 341,000 cattl
shipped. Outward tonaage was 275,000
tons, passengers to arrive 19,912, A:
compared with last season the freight
handled shows an increase of upward ol
110,000 tons, an increase in value oI
about $10,000,000. It has been a record
of steady improvement each season, and
as a result of which St. John is proud

OIL—In burning oil values are un
changed. Business at this season i
light. Attention is now given to lubn
cating and paint oils, particularly 1
there a greatly increased sale for gas
line. Paint oils keep high. Cod i
firm.

SALT—Sales of Liverpool coarse sal
are active, prices are firm. In fine sal
there is improved business at eve
prices.

CANNED GOODS—One of our impori
ers received last week a large shipmel
of corn, some three thousand cases
prices unchanged. Peas are low. Toma
toes are firm at the advance. Peaclu
and strawberries are in rather light sup
ply. Gallon apples are firm at the ad
vance. Some American canners ai
pushing very strongly for business |
canned meats. Oysters are firm. Dome
tic fish quiet. A fair stocl. of sardin
held.

GREEN FRUIT—There is large busi
Oranges begin, in some grades, to sho
ness. Bananas are the large lin
waste. Some nice Jamaicas now offercd
prices are firm. Lemons, a fair sale
even prices. Apples dull, best stock 1
held at high figures. Some native r1h
barb is seen, price is high. Few strauw
berries imported, price too high. A fe
tomatoes and cucumbers seen.

DRIED FRUIT—Prunes scarce an
high. Seeded raisins firmer. Loose ul
changed.  Currants are firm, market
really higher, but price here unchanged
Peels, particularly citron, high. Dal
tirmer. [vaporated apples are extrem
Dried are scarce. Onions are easiel

SUG AR—After the advance of la
week the situation is much better, ma
ket being considered quite firm. The
is quite a large sale here for Barbado
sugar, which is low and good.

MOLASSIES—Already the imports
Barbadoes this season are equal to ti
full quantity imported last year, ai
there is still g large quantity to arrive
Prices are higher. In Porto Rico som
old still held. One small cargo of ne
here and at least two more afloat.

FISH—Gaspereaux continue a ligl
catch. There is a good supply of hal
but. A few shad are seen, but it
carly. In dry fish, while market
easier prices still quite high. Pickl
herring still very scarce. Smoked som:
what easier.

FLOUR, FEED AND SEED—In floi
prices are held firm, good steady bu:
ness. Feed is scarce and high. Oa!
held at full figures. Oatmeal is firme:
sales not large. Cornmeal is unchange
Beans rather dull, prices at least n
lower. In barley some lower figur:
have been quoted. There is little sal
for peas. Seeds are selling freely, price
are high
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Officers of the Association.

Utticers Retail Merchants' Association of Western Canada.
cesident J. F. Hunter. Boissevain, Man.; vice-presi--
letts, R. Bogue, Moose Jaw, Sask.; J. A. McDougal, Ed.
.onton, Alta.; secretary, W. A. Couls.n; Lreasurer, &
suine, Boissevain, Man.; auditor, F. Wilkie, Margaret, Man.

Officers Western Board (elected by general merchants and
.riwaremen in joint session): President, W. G. McLarcn,
~ouris, Man.; vice-presidents, G. K. Smith, Moose Jaw,
sask.; H. 0. Hamelin, Winnipeg, Man.; secretary, W. A
oulson, Winnipeg Man.; treasurer, J. E. McRobie, Winni
g, Man.; auditor, J. A. Lindsay, Wianipeg, Man.
Association offices, 58 Scott ‘building, Main street, Win
uipeg.
Partial list of sections organized :
Arcola Extension — S. Carruthers,
(‘reelman, president; A. Bishop, Tyvan,
ice-president ; K. P. Hall, Creelman,
secretary.
Arnaud—W. Ledoux, secretary. :
Balgonie — J. K. Wilson, Balgonie,
chairman; J. R. Bray. Balgonie, secre-
Lary.
Brandon—A. Grant, secretary. :
Boissevain—.J. D. Baine, Boissevain,
chairman; D. Embree, Boissevain, sec
retary.
Birtle—H. A. Manwaring, secretary.
Cartwricht—R. F. Moore, secretary.
Fidmonton—Jos. Whitelaw, president;
\W. (. Harrison, seeretary.
[istevan—Arthur Kelly, secretary.
Hamiota—Wm. Chambers, secretary.
Indian Head—M. C. Hamilton, chair
man; J. Tuffnell, secretary.
Kirkella—S. K. Riggs, Abernethey.
president; A. 0. Brooks, Anermethey,
sccretary. Kxecutive—J. J. Sullivan,
l.sterhazy; Jas. Horne, Lemberg; W.
('. Paynter, Tantallon; D. Irwin, Bal-
carres; F. Gibson, Lipton.
Killarney—C. A. Marquis,
I’ K. Rollins, secretary.
Moose Jaw—R. Bogue, chairman; T.
I. MeCammon, secretary.
Morden—Harry Meikle, secretary.
Melita—W. Hamelin, sceretary.
Napinka—.J. Kaiser. sceretary.
Portal—N. D. MeKinnon, Weyburn,
chairman : E. P. Krogh, Newdale, sec
retary. S. .Johnson, Rou-

president;

Executive—S.
leau; S. J. Taylor, Yellowgrass ; .J.
\nderson, Milestone; J. . Conant, Al
bright.

Red Deer—I.. C. Fulmer, secretary.
Regina—J. W. Smith, chairman: T
3. Patton, secretary.

Souris—W. G. Mel.aren, chairman; .J.
MeCuish, secretary.

Stonewall—W. H. Morean, seecretary.
Shoal Lake—C. E. MecGrath, secre
tary.
Virden—E. .J.

Scales, seeretary.

The following communication signed by
J. F. Hunter, president of the Retail
Mlerchants’ Association of Western Can-
ada, has been reccived at this office :
The Retail Merchants’ Association of

Western Canada.

“We do not always agree on what is
of benefit to ourselves.

“T think we will agree that the min-
ors’ unions, the brotherhoods of engi-
neers, firemen, brakemen, trackmen, car-
penters and unions of various kinds have
advanced the interests of their member-
hip.

“The bankers’ associations have bene-
fitted bankers ; loan companies have
agreed upon uniform rates of interest ;

the Grocers’ Guild have advanced their
interests, and so on all through the list
—*‘In union there is strength.’

“Does the Retail Merchants’ Associa
tion of Western Canada benefit you or
if successful is it likely to do so?

““Are there any matters detrimental
to the trade that might be adjusted to
our mutual benefit if we were united and
as a unit would work to further ow
common interests ?

““Is it possible 10 advance our inter-
ests in regard _to legislation regarding
the assessment of stocks, the collection
of debts, preventing false advertising of
goods, to abolish the fee now charged
for the iuspection of weights and
measures ? Are our interests al-
ways safeguarded by railways when
they are changing their classification
and f{reight tarifils, when they say
what goods shall and shall not be allow-
ed in mixed carloads ?

“Could we do anything to prevent
price-cutting and a thousand and one
other matters ?

“1 think without g doubt at least %0
per cent. of the retail merchants will
agree—yes, there is ample scope for
work in our common interests.

“If this be so, is it not a fact that
we have a very much better chance of
accomplishing these and similar matters
if our requests are backed up by the
united force of retail merchants ?

“The manufacturers are alert when
anything aflecting their interests 1is
brought up. The railway interests, the
steamboat companies, the manufacturers
and similar organizations do not stand
idly by and see their interests infringed
on. They are thoroughly organized and
use their ofganized force. Why  should
we rot be equally alert and by thot
ough organization be in a position to
stand up for our interests ?

“The Retail Merchauts’ Association is
intended to look alter these and many
other matters of equal importance.

“In order that we mayv be successiul
in doing so, it is necessary that we have
the earnest and cordial support of the
entire retail trade il possible.

“Will you give us your support ?

“Some few say, ‘Oh, it did not benefit
me anv last year, I will not continue my
membership.” Is that a fair wav of esti
mating results 7 Did you ever know of
an organization which from its very in-
ception showed results—that returned
dollar for dollar ?

“What the Retail Merchants’ Associa
tion of Western Canada has accomplish
ed for its members during the past
vear :

“1. Securing legislation in ‘An act
respecting the taxation of personal pro-
perty in incorporated towns and vil
lages,” whereby taxation is equalized
Previously only a portion of the business
men were taxed. Under the present bill
ecured by us, all classes will be assess-
ed alike according to the rental value,
instead of the assessment being on
amount of stock carried. This new bill
will reduce the general merchants’ as-
sessment to less than one-half of former
assessments.

““2. The passing of the Trading Stamp
Act, and the successful prosecution un-
der the provisions ot this act.
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3. Early closing by-law 1w the ma-
jority of the larger towns in Manitoba,
Saskatchewan and Alberta.

‘4. The establishment of a credit re-
porting and collecting department which
i1s open for the free use of the members
of this association.

3. A credit protecting ot
syslem.

“‘6. The successiul opposition of Do-
minion legislation respecting the amend
ment of the Postmasters Act in which
permission was gsked to compile a direc
tory of all the post oflice patrons for
the purpose ot selling same to mail or-
der houses and like concerns

“Also several other matters that could
only be righted by securing Dominion
and provincial legislation.

“Review, railroad companies, insur
ance, new merchants starting up in a
place, all have their up hill and usually
unprofitable experience during the first
vears of their iunception If you, as a
business mau, see gu opportunity to buy
a piece oi property wiich you think like
ly to advance in value and buy it, do
vou become discouraged and sell out next
day ot so or lose your first payment and
let it go, simply because you cannot at
once turn it over at g profit 7 Certainly
not. I vou counsider that there is merit
in the proposition vou hang on content
to let time work the advance. Use the
same consideration for our association,
and 1 have no doubt the final results
will be equally gratiftying aund profitable

“Be fair. Does it not require time gnd
hard work to efiect thorough organiza
tion 7 This costs money Is not thor-
ough organization - and your honest,
hearty and continued moral and tmancial
support necessary to put us in the most
advantageous achieve re
sults ?

It is your and our interests we are
atming to advance | you should be equal-
ly anxious and willing to lend your in
fluence and funds. 11 all get in hine suc-
cess Is assured the quicker we- get in
line the sooner will we see unmistakable
signs of suceess.  You have gn individual
part and responsibility in assisting or
rendering the work more diflicult

“We ask for and hope to receive vour
hearty and cordial support in a  good,
Lonest, fair trial

“A letter to our secretary signiiving
vour interest and co-operation would be
very ¢ eering and beneficial. Head oflice,
33 Scott block, Winnipeg.”

The merchants in Arnaud, Man., have
agreed to close their stores during the
Suminer months at seven o'clock. This
is a step worthy of imitation in other
western towns

Manitoba Markets

(Market quotations corrected by telegraph up to 12am
Thursday, May 10, 1906.)

coujpon

posiiion to

FLUCTUATIONS—
Apricots advanced 2ic
Peaches advanced 2}e. per Ib
Plums advanced 1ie per Ib
Nectarines advanced 2e. per Ib
Prunes advanced 1ic. per b,
Kvaporated apples advanced ie¢. per

Ib
Business continues very brisk, the

turnover for the first four months of

the year having been considerably in
excess of the sales for the same period
in 1905. Sugar very quickly recovered
the recent 10e¢. decline. and those who
bought during the few days of lower

per b
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- Pork and beang (V.C.P. Co.), 1's, per doz. .
m w Pl

prices are congratulating themselves.
The California dried fruit situation is
still uncertain, and local agents and
wholesale houses have no definite infor-
mation as to the supplies available. In
the meantime all California fruits have
been sharply advanced, ‘and, in sym-
pathy with these advances, evaporated
and dried apples are held at exceeding-
ly high prices.
CANNED GOODS—There is a brisk
demand at unchanged prices.
FRUITS
Group Gronps
No.l. Nol&2

Apples—

gullons, per, tluz 305

- 244
Cherries—

red pitted, per 2-doz. case ... .....o0nn- 433 428
Currants—

new. red, 2(107 cases, per case . 43

black 78
Gooseberries

new
Lawtonberries—
“

Pears—

mw W e Ww
&

l' R per 2 dul case ..

Peaches —
3s
Plums—
Damson. 1's
Lombard 1s *
Greengage, 13
Puwpins— :
L - Sl | S e B B 20

oo o
&

s U
Pin applis—
2's 8iced, 2 tlu/ CaSES, PEr CABE ...sveee soee 420
28 wh le, i e 37
2)'s, wh le, * 4 60
'8, u'ulwl‘ o 440
Raspberries
red (new) " 358
black (new) * 348
Strawberries —
uew - 425
VEGETABLES
Beans—
golden wax, "' 188
refugee, " 193
Beets-
38 " 234
Corn
2's 193
Peas—
(No:-4) 2 148
(No.3)2s 163
Sucetash—
28 i 258
Tomatoes—
All groups, per case 95
Balmon, Fraser River sock 25
Skeena River, 00

** Rivers Inlet, 5 g
o Red Spring, s £
.: hump hack, ‘:.
oA Cluve:r Lecaf, Fall dc.hvt,ry, 1 to 4 cases.
A 5109 cases.

“ “ 35
Cl'urk 51 l!;, pl;'x‘nv. per case. .

tomatlo sauce, per case
“ “ “

Chili % b

d 09801 000 1 €300

(,.mm.d thh kt,n (Man ( an, Co.) per doz
turkey

thl kcn (A)lnu T), per, doz

Delhi)

Lurlu y (Aylme

(Delhi) .

‘" duck (Ayhuer)

s *“ (Delhi).....

Corned beef ¥

“ “"

1's
Roast bu,f(\lnn Can. Co.), 28, perdoz .
(Clai rk's), 21 8, per. llul .......

Poued meats, }'s. per o i
Veal loaf (Libbey ), $ ll': per doz.
i = 11b. e

Ha.u_: loaf ‘: ’ 1b.

b,
Chicken loaf } llj. =

“ Ib. “
Lum.hu)ng'ue (Clark's) 1's, :‘

(Aylmer), 1]
Bliced smoked bed(l,mb\,y 8), : - Lins, per doz.
). tins,
Chipped i b Sinae’
ip) - -1b. tins, 2
ipe s 1 H:. tins, -
1-1b. glass,
1-1b. tins,
1-1b luss,
Corned beef (Clark’s), 1- lll;l tins, per doz
2-1

Slu_ed huon,

swu—-mw 00 1D et 3 G bt €0 € €0 et D Bt 1D bt €D D et D) Bt D €0 €3 0 60 €0 €0 €0 60 imed 12 et D 1D Mot 1D D Mot 1D 1D bt et T3 O il sl DYV O O 0D
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JLobsters (new), glh Hats, per 8-doz. case . o
4 0 I1b. talls, pcr-l dul case 5 25
- o PR IR S e S e, e 1400

SUGAR—The decline in sugar was
quickly followed by a rally, and those

THE MARKETS

who bought at the lower price have
been congratulating themselves.

Mm-uem xrnuulnwd 10 BhIE.. oo inenses caseene
in sacks.

yellow in bbls.....
in sucks
Wallacc.hurg, in Lbls..

“

475

470

435

430

465

in sacks. 4 60

Berlm granu ‘ated in bbis . 465
' Backs. 46

Iung sugar in bbis.. 535
in boxes. . 55

" * in swall quantities. 595
Powdered sugar, iu bbls...... 515
in buxes........... 535

o *“  in small quantities 5 60
Lump. hard, in bbls................ 545
in §-bbls....... 5 55

“ " in 100-lo cases. ee D45
RSN it ovessevsisivnipsirbrncantoe s uasuat 450

SYRUPS AND MOLASSES — Prices
are firm and the demand is active.

Syrup “"Crown Bruud 2-1b uns, per 2 dw case
= 5-1b uns, per 1

- 5 10-1b tins, per § e

- - 20-1b uips, per ¢ o cove

o o S barbal, PDerI oioacoeine sane

o " Sugar syrun, per lb P

* Kairomel " syrup, ‘l-llu tus, per 2 duz. Case. .. ... 255

“ TR T " “ ¢
“ TS TN “
“ “o9h v “

Barbadoes molasses 1 §-bbls, pergal.... .....
New Urleans molasses 1 §-bbis, per 1o,
Porwo Kico wolasses i §-bbls,, per ib

Blackstrap, in buls., pergal.............
* 5 gal. bsu.emh
COFFEE—
Whole green Rio, perlb.....cccovveieracnsennas 0 104 0 l]
N T g | R et L £ 154
Ground rossled RiO .....corvsreriiininsnsnsone snon O 16
Standard Juva in 25-1b. tins, per 1b.........c.o00 as 033
()ld quemmenl Jnu iu 25 1b. tius, per 1b. g gg
Imperial Java, mzalb uua.perlb 0w
Pure mocha Canh s ed ol 025
LRI < « < o oo 000 ve . wpewratiansabsbnsant Lol 019
Chulu: Rio...... . o Sndeoes said u
T AR I e R R 0 164
St.h] Bmud ((, &S 2- 18, per, BB <) oacsanis eoes 032
e 2 033
Local Blends:—
Mocbu uud Juva in 2 1b. tins, per MK s caniinessihied 023
R S S e e o 024
MATCHES—

e Iv.lcgruph
p 4 60

T L0 U
S52BELH

FLY PADS, ETC.—Wilson’s fly pads
are quoted this year at the same price
as last, viz., $3 per box or 3 boxes for
$8.40. ““Tanglefoot’” is also unchanged,
the quotations being 45¢. per box or $4
per case of 10 hoxes.

FOREIGN DRIED FRUITS — The
California dried fruits market is still
very uncertain , as no definite informa-
tion is yet obtainable as to the extent
of the damage to stocks on hand.
Prices of prunes, peaches, apricots and
nectarines have bheen sharply advanced,
and new quotations will be found be-
low.

bultann raisins, bulk, perlb ............ « B a
cleaned, i 0
o 11bpkgs b . 0 094
Table YQIBUIB‘ Connoisseur clusters pe: case.... ... 260
extra dessert, e
e Royal Budnn«hnm. i e 400
s Imperial Russian e e 52
5 Connois=eur clusters, 1 1b pkzs per
Case (O PKER). . .coveeennnne cveer aene 33
= Connoisseur clusters, boxes (33 1bs). ... 0 80
Valencia raisins, f. 0. B i s 1 150
175
“ “ ye ! 18
Lahfornm raisins, musutels 2 crown, per lb . 0w
s 3 - 9 091
“ “ “ “ D008
> ‘“  choice laeded m §-1b. ptcklael
per package .............. .00
“ % fancy nceded in i 1b. packages
DOEDRONARE . oo iicivadnis nasd 0 09%
- » choiw seeded ln 1-1b packages e
A o hncy sbellcd. l -b. packauel. -
per package...... PR &
Prunes 10 12 per Ib.. 0074
AN T . 003
SOEE 08
“ 7080 * 09
el - e 019}
w5080 “ 1
SRR L T RO R VP A A RN 0 1%
“  choice rilver, per 1b.. RO i
s T R R e LR R e 008
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Currlnu, uncleaned, loose pack, per lb.. 0 053
‘dry cleaned, Fllhtru, per Ib. . 006
" wet Lleuw\{ . 006}
*  Filiatras in 1- lb pka dry cleaned,perlb .... 007
* Vostizzas, unclean « 0 06’
Hallowee dates, new per Ib... .. . 0053
l"lgs. wul-mu in taps and sacks . 0 053
“DOXES . .....co000p . 005§
Apricots, choice, in 25]!. hoxes, per ib... . 016y
Apricots, standard in 25-h. boxes, per Ib. . 016
Slab apricots ia 25-1b boxes, porib ...... . 015
Peaches, choice, per 1u, ... cooveeen . « 0154
gt T . 015
Pears, chnuelhulveu). per, 1b 0 16
* s adard AR
Plums, choice ldhrk pmed) per 1b. . eoe 018§
Nectarines. ChoiCe............ccovecesecsssosses osee 0 145
. - LT
CANDIED PEELS—
BN, DAL o covvssssossinssvinsasssiressvares snne
Orauge '

Ctrn  *
Mixed, in 1-1b drums per doz

EVAPORATED AND DRIED AP
PLES— L»apoutul apples are now sell
ing at 13le. per lb. in 50-l1b. case:
Dried applca are firmly held at 9}e.

BIEANS—No. 1 white beans are quol
ed at $2.05 per bushel, and No. 2 a
$1.90.

NUTS—
Alwonds, PEF ID. .ueoosiaseec ssensccccscnsonnes soee 01
( elled), perdb.......ccovvvvneiiicnnne cunn 028
....... 010
....... 010,
1

» “ shelled, * ..... 0
Pecans, per Ib 015 016
Brazils, per 1b. 15

SPICES—

GROUND BSPICES.
Pepmr, black, in 10 1b lmxu per B Ganeenes
white, *'

Cayennepepper, in 2 and 5 1b. tins, per lb.
Cloves, in 5 1b. buxw per M s v A P
Ca-sia, ** % . -
Allspice, ** - st

Ginger, 1n 10-1b. boxes, per ib.
Mixed spice, in 5-1b. boaes, per 1b.
Mace, in 5-10. boxes, perlb . ....ooviin chiiiien cenn

WHOLE SPICES.

Black pepper, perlb ..o coiiiiiiiiiiiiiiiiiis cees
White pepper, per Ib. o

Lmnumun (ordinary), per
Cinnamon (extra choice), per lh
Nutmegs, perlb ...............0
Cloves according to qnality). v
Ginger,porlb........ ....... EVeTIkA B
Allspice, per 1b. ves
Mace, per 1b o
Mixcd.uyiccs, for“pncklmu

4-0z. packets, per doz.
HONEY—

Cluver huuey 1-1b glass, 2 doz. in case, per doz
5-1b tins, 1 doz. in case, per tin..

o *  10-1b tins, 8 in case, per tin .... - xoae
- “  g0-lbtins, perlb ...... .. coieiiiien cens 0
Funcy wm\.oney. 2 doz. to the Case, per doz. .... 250
percase. .... 470
hcvb huney 5-ib. tins, 1 doz. in case, per case. .. .... 6T
10-1b. tins, 6 in case, per case. RET T, L,
® 60-1b. tins, perlb.... coovvviiiiiiiins sene 010
SAUCES—
Wunuunhnre. lea & Pernnu i pints, per doz ...... 86
ints, " ..o 6 00
o White's pints A 0w
e Puwrsun 8 pmlt: :‘ ...... ll) ‘TJ‘_A
s s - T e
Essence of anchovies (C. & B.), perdoz.......... .... 3
Yorkshire relish (G all & Bacl huuse). per doz. .... 1 %

BUCKWHEAT—Quoted as before
$1.70 per half sack.
RICE, TAPIOCA AND SAGO—

J&pu.n rice, per, ib., cwt. lots

50-1b. ot
Rangoon nce, per | lb .........
Patna
Tapioca, per cwt. ...
Bago, Perlb. ....co covveeiiinprsiiiiniins sensee soes
POT ANI) PEARL BARLEY—
Pot barley, 0K .. ovanesssosive 22
Pearl lmr ey. per hull sack (49 lbs).... X % gu

OATMEAL AND CORNMEAL~—

Rolled oats, 8U-1b. sacks, per 88c K. .oooiiviins cone
40-lb. " oo oo o sees
201b. ™ “

8. “
Granulated oumed per, mk
Starda d

Corumeal, @ " iiiiiiieiininenn

S. C. Cook, baker and confectione!
Strasshurg, Sask., has sold out to Ma!

“tin & Gammon.
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n case, per doz .. .... 200
case, pertin..... .... 0 50
+POFLID coe cove cnee X)
the case, per doz. . 250
‘““  per case. . 475
case, per case . 87
per case. .... . 640
................... 0 1
} pints, perdoz ...... L Sl
ints, i 6 00
pints -
pints o 9
pints - o,
30

X " I
uﬁuuse). per doz. ....
woted as before

AND SAGO—

CORNMEAL~—
k... v 20
5 .10
. 054
. 02
. 25
2 5
. 16

r and confectione!
as sold out to Ma:

Fxpert Bookkeeping

Investigating and auditing of all
classes of accounts undertaken.
Trading, profit and loss and bal-
ance sheets prepared. Set of books
opened and office system devised in
an up-to-date manner. Collection
of overdue accounts a specialty.

{’ERCY P. DAVENPORT

Chartered Accountant

371 Eilgin Avenue, Winnipeg'

1Star Brand

COTTON
CLOTHES
LINES

— AND —

COTTON
TWINE

Cotton Lines are as chenp as Sisal or Manila
snd much better.

For sale by all Wholesale Dealers
See that you get them

e
, 50 Years
a er s the People's
Choice.

CRYSTAL

STRENGTH.

Soldin
"sifiing Top
Boxes

|SCRYSTAL

Sawyer's Crys-
tal Blue gives a
beautiful tint and
restores the color
to linen, laces and

goods that are
faded.

worn

| BLOR

- ) o

{|SAFETY
&’ BOX

| Sawyer Crystal Blue Co.

67 Broad Street,
BOSTON - - MASS.

d.F. EAGAR & SON, 1=,

| HALIFAX, Nova Scotia

i
§
L

THE CANADIAN GROCER

BUSINESS NOTES.

It is rumored that J. J. McCabe, of
W. B. Stringer & Co., Toronto, is to be
married next month.

Thomas Smith, formerly eastern re-
presentative of the W. B. Stringer Com-
pany, of Toronto, has severed his con-
nection with that firm to join the staf
of McWilliam & Everest, wholesale fruit
brokers, in Toronto.

Commercial travelers did not enjoy the
taste they got of local option at Stoufi-
ville, Ont., this week. The hotels .were
both closed. Travelers had to go to
private houses for meals and there was
no such thing as staying over night

H. A. Rutherford & Son, Bolton,
Ont., to meet the increased demands of
their business are building 5 considerable
addition to their store. They began
their present business in Bolton only two
and a halfi years ago and this is the
second time they have had to enlarge

W. B. Stringer, of W. B. Stringer &
(C'o., wholesale fruit brokers, Toronto,
was in Montreal during the week Mr
Stringer is reorganizing his Montreal
office which has been put in charge of a
new representative, R. M. Stephens. The
new offices are located at 17 St. John
street.

Caster & Davey, of Aurora and
Schomberg, Ont., have painted their
Schomberg store inside and out and
greatly improved the appearance of the
premises They bought out M. Man-
ning’s business in Schomberg a couple of
months ago and are very well pleased
with the branch undertaking.

NEW QUARTERS.
The (‘anada Maple Exchange, Mont-
real, has removed from 118 King street
to 618 Beaudry street

CONDENSED OR “WANT"”
ADVERTISEIENTS

Advertisem=1ts under this heading. 2. a word first
insertion ; lc. a word each subsequent insertion.

Lontractions count as one word, but five figures (as
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all
advertisements. In no 0ase can this rule be overlooked
Advertisements received without remittance cannot be
acknowledged.

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

YEARLY CONTRACT RATES.

100 words each insertion, 1 year.............. $30 w0
» - o\ Smonths....... .. 170
“ “ “ 10 00
50 " “ 17 00
0 “ “ 10 00
% " “ 10 00

BUSINESS CHANCES.

ROCERY BUSINESS FOR SALE—That for-
merly carried on by J. D. Mears & Co at
Niagara Falls, Ont.; stock and fixtures about
$2.200, with annual sales of about $13,000 to
$15.000 ; business is in first-class shape and stock
in best of order; must be sold at once. Send
offer to E. J. Leith, Drawer 199, Hamilton. [19]

COMMISSION LINES WANTED.

DMONTON firm of commission brokers is
open for a few good lines ; highest references.
Address, Scott Bros., Box 123, Edmonton.
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RV INNIPEC.

AND HOW ABOUT
YOUR

FLAVORING
EXRACTS?

You may not sell many—but—
see that those you do sell are the
best procurable and your repeat
orders will come easy.

GOLD STANDARD
FLAVORING EXTRACTS
‘** guaranteed the best,”’ represent
perfection in extract manufacture:
The best ingredients, the most im-
proved methods, producing the
finest results.

WRITE US FOR QUOTATIONS

The Codville-Georgeson Co.

Limited

Winnipeg, Man.

FOROVER 20 YEARS

in the Commission Business in

WINNIPEG

If you are not represented in Winnipeg or Calgary,
place your goods with a live and progressive Com-
mission House. We sell exclusively to the whole-
sale trade in the West. Storage for all kinds of
goods. Cars distributed

NICHOLSON & BAIN
WINNIPEG and CALGARY
Wholesale Commission Merchants and Brokers. i)

Persons addressing advertisers will
kindly mention having seen their adver-
tisement in The Canadian Grocer.




DAIRY PRODUCE AND PROVISIONS

Easter

Your Easter trade requires

THE REAL THING

In mild cured

HAMS

AND

BREAKFAST BACON

We cure it to perfection. Please order now to
ensure prompt shipment.

THE PARK, BLACKWELL CO.

PORK AND BEEF PACKERS LIMITED

TORONTO

TELEPHONE M 3960

SRYAN ¢,

{ HAMS ),

DO YOU SEE THESE LABELS ?

One of themn is on every Ham and Shoulder of Bacon that

we send out.
If you are always careful to look for the ILabel you will be
sure to get the highest grade of

HAMS and BREAKFAST BACON

We have a large packing plant at Fergus, Ont., und so get
our hogs right from the farm—to factory. g
Dir: ct cold storage car service with our warehouse at Toronto.

THE WM. RYAN CO., Limited

70-72 Front St. East, TORONTO, ONT.

:&“M“%“%‘

:‘\v“”“‘r % 2 2% 29 2% % % %Y
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COORED
MEATS

7 \ 5 L
Warm weather i1s coming

slowly, but it's coming, and
you might as well be ready for
its demands. Order - now
weekly shipments of Cooked
Hams, Brawn, Potted Tongue,
Potted Shanks, Beef Bolognas,
Summer Sausage and Frank-
furters.

F. W. FEARMAN GO,

HAMILTON ™™

-

‘“CORONA” MEATS

Fresh Beef, Fresh Pork,
Mutton, Lamb,
All kinds Smoked Meats,
Cooked and Jellied Meats

Butter, Cheese, Eggs

We have no retall stores We sell to the trade only

The Montreal Packing Co.,

MONTREAL, P.Q. |Limited

If you are not receiving our price list, send for one.

The Canadian Grocer
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THE CANADIAN GROCER

PRODUCE AND PROVISIONS

CHEESE AND BUTTER BULLETIN.

Business in cheese during the week
is shown an appreciable improvement
iterest was centered around white and
ices obta\ned have been high, too high
1 export, \in the opinion of some of
¢ leading Yperators. In their opinion
¢ high pRgees are not  warranted,
idged by the Yosition of the market in
Reports from the
h » boards show a preponderance of
lored, while white is sought after, fol-
wing the tendency of the market as
cported last week. Colored cheese is
oing at 10fe. to 1le., and white 1lc¢. to
Ile., this latter figure allowing little
vport margin. At the Belleville board
Saturday prices ranged, white
0 15-16 to 1le., and colored 10 9-16 to
tze. At Winchester 1-16 to 1-8 higher
as obtained. The strong position this
cek locally is attributed to the neces-
ity of certain exporters to secure stock
i orders on hand. Receipts are show-
up well and when the grass makes
ave come in more freely lower prices
e expected. Pastures have been some-
hat backward this _season and full
rass goods are slow coming in

st

I'he butter market remains weak and
i view last week indicating downward

tendency has been verified, as since then

)

(he market has declined from 2 to 2ic

er Ib. The view was expressed then
it 19¢. was high and being overlooked
il that dealers expected to buy at 18¢

i'his has eventuated and several good

ized lots were turned over this week at
Finest Eastern Townships cream-
v was sold at 18}c. and several lots
I 18¢. The quality was hardly suited
roexport.  Ontario finest was sold at
. to 19¢c., but at these figures leaves
margin to dealers. Since our last re-
it the Knglish market has been more
vorable for dealers here and the pre-
nt indications are that heavy shipping
il be done during the coming fort-
:ht.  As soon as full grass butter is
iwe freely obtainably and Enghlish buy
s can obtain their favorite June makes
nally held for storage here for their
ount, more activity will be noticed
large make is looked for this season

THE PROVISION SITUATION.

I'here has been practically little
inge in the general situation during
week under review. As reeards the
Wditions ruling in the live hog mar
., arrivals still show great deficiency,
I packers have, in consequence, to
atly curtail their output. The do
tic demand for bacon continues to
clop strength, and prices are gradu
moving upward. At present high
es of live hogs packers find it im-
sible to sell at old figures. In the
glish market the demand for bacon
~developed unexpected strength im
liately after the resumption of re
t business, and while holders of the
v brands quoted prices open till the
i of the week others put up thei

limits 2s. per ewt., and the basis on
which business has been done during the
week has been quite® that much. The
Danish supply is much shorter and the
arrivals from lIreland, while short at
the present show no sign of getting
larger in the immediate future. Cana
dian landings are limited and agents of
all imports are very confident. The
market closed firm, with prices 2s. to
4s. per- ewt. above those of previous
week.

The (‘hicago market denotes a sub
stantial degree of strength. One report
remarks : “‘There has been no grumb
ling over the degree of activity in mel
chandise in this country for a year ol
more. All European markets, also, are
well situated in trade activity

“Firmness as to prices of hog pro
ducts had been based, chietly, upon the
liberal rate of consumption of them
here and in Kurope, with the closely
sold up productions

“There is no reason for apprehension
of diminished demands for supplies or
for statistical positions more in favor
of buyers than they are at present for
the period this side of at least .July
Therefore, from a supply and demand
basis the hog products market should
be highly encouraging for selling inter
ests.  Yet for the near future it is not
probable that there will be any very
marked bulges in prices.

“The receipts of hogs at the packing
points continue moderate, and are, most
of the time, under estimates. The ship
pers continue in eompetition with the
packers for the hog supplies, and their
prices are well maintained. The pack-
ing is generally insufficient for the cu
rent needs for consumption. There is
little prospeet of a material further, o1
burdensome, accumulation of hog pro
duct supplies for at least a few weeks
more."’

OUR LONDON LETTER.

(By Our Own Correspondent.)

Some change has come over the posi-
tion of the butter market in London, and
there has been a noticeable improvement
in the demand for both first and second
grades. This is evidently due to the
fact that retailers have found it advisa-
ble to reduce their prices. There is still
a shortage of choicest colonial brands
and values have gone up for Australian
choicest from ls. to 3s. For the second-
ary quality the price has gone away up
2s. and 3s. It certainly does seem hard
upon the retailer that, just when he has
to lower his own prices, sellers should
raise theirs. The latter people evidently
consider themselves in g strong position.
As a matter of fact, no New Zealand
butter has been received for considerably
over a week On Sunday, April 29,
36,000 boxes are due. The total im-
ports of butter, according to statistics,
for the past week (April 21-27) have
been 24,000 ¢wis. less than for the cor-
responding week last year. Since July
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I last, something over one million boxes
of colonial butter have been imported in-
to the United Kingdom. Supplies due
from Australia next week will be on a
limited scale Quality is being well
maintained, there being a very noticeable
improvement in shipments from Queens-
land.

The market for Canadian cheese is not
at present on a very firm footing, and
the public demand has shown a slight
f.lllllli ofl Choicest \lll.l.ll'\ Canadian
cheese is realizing 68s. per cwt. for col
ored, and 62s. to Gls. for white. New
Zealand cheese is also quiet at  prices
ranging about 3s. less than Canadian for
choicest  colored and about 62s fot
choicest white. The imports of cheese
from Canada for the last three weeks
has averaged 92000 ewts., and from New
Zealand 8,000 cwlis These quantities
have been about on a par with the con-
sumption

The Danish consul in London has is-

sued his annual report, and it goes al
most without saving that he has some
interesting facts to state in regard to
the position of Danish  produce over
here. His opinion on the standing held
by Canadian bacou, supported as it is

by statements of many well known im
porters amd buyers, cannot fail to be
of value to Canadians. Canadian bacon,
it is admitted, is certainly a keen com-
petitor, probably the Keenest for he
great popularity which Danish bacon en-
joys, but apart from certain shorteom
ings which will probably be remedied n
course of time, the Dominion prodoct is
at  a disadvantage on account of the
regular steamship connections and  the
shorter distance which Danish  shippers

enjoy. The latter are thus able to put
their produce on the market in g more
finished condition Then  there is the
question  of packing Some  Canadian
houses have adopted the Danish method

of packing in bales instead of boxes,
“but with doubtiul
the want of cooling chambers in  the
steamers.”” The bacon, the consul savs
iIs not quite satisfactory It is perish
able and has to be sold at once on ar
vival

As a rule Danish bacon is from 3s. to
8s. per ewtl. dearer than Canadian, al
though the latter has been known to
cost just as much. ““As regards London
and the south of Encland, Canadian
bacon shows 3z diminished consumption
as buvers who have once got used to
Danish and Irish bacon do not find Cana
dian satisfactory Elsewhere it gains
ground, ousting the inferior  American
article.” Wales is certainly  Canada’s
best market for bacon, and one Welsh
wholesaler has stated that he prefers
(‘anadian to Irish, and that he is able
to sell twenty times as much

There are many dealers, however, who
declare that they have handled Cana
dian bacon second to none, and the gen
eral opinion seems to be that the greal
failing with Canadian bacon is the too
free use made of borax. Maize-fed bacor
could, if it were properly treated, com
pete with the best brands of Dauish

SUCCess, owing to
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DAIRY PRODUCE AND PROVISIONS

BUTTER, CHEESE, EGGS

If you have Butter Cheese or Eggs to sell,
write me. Iam always 'in the market to buy. If
you want to buy Eggs, Butter or Cheese, write
or wire for prices.

B. HL. POWER

218 ARGYLE STREET, HALIFAX, N.S.

SALT SALT

Table, Dairy and Cheese Salts. Fine and Coarse
Salts in Sacks and Barrels, Land Salt.

C. R. COOPER

TORONTO SALT WORKS

TORONTO, ONT.
AGENTS FOR THE DOMINION SALT AGENCY

Annual sales many times larger than
all other fly poisons combined

ADVERTISED

throughout Canada.

BUTTER-~<EGGS

—WE ARE—

BUYERS and SELLERS

Correspondence solicited from ONTARIO,
MANITOBA and LOWER PROVINCES.

Rutherford, Marshall & Co.

Whelesale Preduce Merghants,
TORONTO.

White Spruce

BUTTER TUBS

10-20-30-50 Ib.

EGG GASES AND FILLERS

Order now for delivery later,

« «u Pay You
WALTER Woo0DS & (0.

Hamiiton and Winnipeg.

Persons addressing advertisers will
kindly mention having seen their adver-

tisement in The Oanadian Grocer.

The Canadian Grocer

PROVISION AND DAIRY MARKETS.

MONTREAL.

PROVISIONS—There is a good de-
mand for provisions generally this week,
and packers report good business both
locally and with country trade centres.
Hams and bacon are still going out
well. Bacon has advanced to 18¢., but
at this figure good business is being
done. Pure lard is mmin;_f very well,
although a decline of }e. in pn(es mlght
indicate that the dmnand is not large
enough to suit all. Pork has advanced
since last week.

Lard, pure tiorces ........ccccivescsssissasense 011} 011%
g e s e AN b 56-1b. tubs . 011
” 20-1b. pails, wood (10§) .... 012

cages,10-1b. tins, 60 1bs. incase 013
5-1b. <5

“ by 012

“ “ 1b. “ " 012

Lard, Boar's Head brand, t.ierce-. per 1b.. . 008
H) per 1b 0 mi

“ “ 0 08

Cuea. 20 S-Ib tml. per| Ib 009
12 5- 0 08!

o Blle tmn - .. 008
20-1b. wood pails, each . o el
00 C0 DRI GROD. .. .ooeooo0erovocsonsinvoese Suvs 160

Wood net, tin gross weight—

Canadian short cut mess pork ..........c...en $22 50 $28 00
American short cut clear .. 21 00 22 50
American fat back ...... .. 50 23 00
Breaklnt, bacon, per lb.. . .i 3 llg
Exut plate beef, per bbl...... 1300

BUTTER—The past week end prices
have been advanced at country points,
more as a result of competition be-
tween some of the buyers than of the
market conditions. Doubtless some of
the purchases will be exported, which
will have a firming effect locally, so
that prices may not decline further for
a few weeks. With the advent of the
grass goods shortly, the export trade
will open up in earnest, but according
to reports from England prices will
have to be about the present range to
admit of much being done.

Choice new milk lrLamery 0181019
Western dmry i v asssr TAE
........................ 017 0174

Fresh rolls. .

('HI‘II‘L The feature of the market
is the scarcity of white cheese. Owing
to the higher prices obtainable for col-
ored earlier in the season, all the fac-
tories were coloring their make, result-
ing in a dearth of the white artiele.
The latter is at A

present bringing }e.
more than the colored, rather an unusu-
al oceurrence, but with the factories
making white now, the position will
probably be reversed in two weeks.
Shipments last week were very heavy,
14,435 boxes going forward, compared
with 10,891 the same week last year.
The Kfiglish market is gradually deelin
ing for the old cheese, while the fod-
ders, being cheaper, are in fair demand.
Finest new col wred Ont. ... . s O B e
F nest new whi e Ont. .. SPCNAL f)]l 011y

[GGS—The market is firm at present
and dealers are asking l6le. for cases.
This price is a little high, and is caused
by the accumulative tendency on the
part of the egg merchants, as the mar-
ket is kept very nearly clear of eggs. It
is hard to tell what the conditions will
be next week, but it is thought that
there will be an easier feeling towards
the middle of the week.

TORONTO.

PROVISIONS—The market still con
tinues very firm, with slight upward
movements in spots. Receipts ol hogs
continue light; stocks are said to be
small, and as the season of l‘uuc\t con-
sumption of smoked meats is beginning

there is practically no likelihood of
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lower prices for some time to come
Smoked breakfast bacon, roll bacon
and medium hams, have moved up ¢
and the top on backs is advanced

cent. Business is reported fair to‘good

Loug clear bacon, ver 1b.........c.ooeevinn cone 012
Boﬂ ed break{ut"}moon. per lb.. > g };l 015

bacon, Per Ib............... . 012
Small hams. perlb..... S
Medium hams, per lb 014 014
Largehams per Ib.........covvvvvnvnnnnnn woen 013
BShoulder hams, per 1b sosx . 20S
Bsch. B s viavesises 017

eavy m pork per bbl 21 00
Shon cut. per bl 23 00

Lard, tierces, per Ib.
tubs

2

comnvwoooo
z

l’lnmbee per mlb bbl. 2 00 §
hind q 8 00 25
52 50
7 00 0y
5 50 50
008 10
.. 018 013}
...... 010
. 950 1000

continu

mml\et
weak, but considerable variation is n
ticeable in quotations on the stre
Most dealers are inclined to keep th
selling price at last week’s level, 1|
ereamery prints 20e. to 22¢., but son

BUTTER — The

are quoting 19¢. to 2le. The same vai
ations characterize quotations throug
out the list.
15¢. to 16e. by some,
with others. Quality, doubtless,
much to do with it. The supply «
tinues to inerease, though the che
factories are doing much to curtail

is 13e. to 11

Per Ib

Orum R TR RS e 019 2
lolidl T R e 018 020
Dtlrypdnu choice ... . . 016 018
‘*" large rolls, d.mc 016 015
Boker's butter.. 013 016

(HE It.\l‘—lhv market has respond
to the firm feeling in Great Britain, a
last week’s prices are pretty well ma
tained, with a slight shading off 1
twins.

Per Ib

Oheue. large.
' twins
New cheese, lnry :
twins ..

EGGS—The market continues firm ai
higher than a week ago. The supply
said to be large, but evidently the
mand for pickling and storage is larg
With the pickelers and stores it is M
and .June eggs or none, so that th
usually have not much choice. Pro
ably a million dozen are required |
storage in Toronto alone, and there o
large nlants throughout the provine
BOWIRI . .ccoivoevis siscncsonssavassasassnsenne 016 01

WINNIPEG.
BUTTER—Prices are still maintan
for ereamery butter, as follows:

l"muu fresh Creamery. m DD BOERE . oo vorane vone 02
n 28-1b. boxes .......... ... 02

" ” in 14-1b. boxes............ «... 02

o 54 in l 1b. bricks (eastern).. .... 02

“ . “ (western).. 023 02

local produce houses are paying 1/
to l5e. per Ib. for No. 1 dairy buti
delivered in Winnipeg, and 10c¢. to |
for No. 2.

(CHEESE—
Finest Ontario, IATES ...... cooove toierrnraiinnes sees 01
m:wb&.luue.. o ave @)
twins . 01
b - small 01
LARD-
Tierce basis, per1b .................. 01i

rl
Small pu.hael tlnll)xe the

Bakers’ butter, quot: |
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CURED MEATS—
s, sele led lwcl. lpecm uuld cure
. nn.

.m light, 10 to 12 average . K ¥ 0l
medium, 14 to 16 sverne .................
heavy, 20to 30, for slicing .. .. ensayes IR
heavy, lunne& 20 to 30 for uhung sads wies:

nic hams, light, choice, 6to 8........... oeiE -

yulders light, choice .................
ahfut. bu.on. clear, belheu. light,8 to
clear tellies 12to 14 .

ar bmks. b bacon light............ ;
b bacon 12 to 14.. .

u‘l rolls, h;‘nz if in stock

jed beef ham, gets. ... ... . 0
ymoked hams bonod and rolled, 2u. per 1b. additional.

DRY SALT MEATS.
»oon, dry salt lon clear ....
: B smok

s < boneless

b -uldlrl

BARREL PORK.
avy mess pork, boneleu. per bbl

per § bbl .
andard mess pork, per hbl .......................

PICKLED GOODS (COOKED).

5
igo-feet .... 110
11’8 tongues 300
Honeless Sue ite, 8 50 led lb 2 gg.
weet pickled spare ri not. €00 per lb..... ...
b a e R g 004

ST. JOHN, N.B.

PROVISIONS — In barrel pork and
peef, particalarly the former, prices are
till firm, sales not large. Pure lard is
igh ;  there was a slight decline but
irket is again up. Refined compound
mparatively low  and selling freely.
moked meats high. FKFresh beel quite
rm, a fair sale. Veal is lower. Mutton
carce and high. Only 4 few lambs seen
id for some time price will be high.
‘ork a little easier.

1oss pork, per hhl ......................... 20 00 $22 00

Olear ork, . .. 00 20
'late beef, " 1350 1500
Homestic beef, pv.rlh 006 007}
Western beef, ol 008}y 010

\iutton, 008 010
Veal, * - 006 008
i.amb, - 300 500
Pork, « 008 010
iams, o 013 0N
itolls, = 010 013
i ml pure, tuts, * 012 013
ils, * 0123 013

clined Inl tubs . 009} 009

il 0 09 010

BUTTER—Good butter is hard to get
ind full prices asked ; poor stock rather

casier,

 reamery butter
Fiust dairy hutur

vod dairy tubs. .
Tar q .
('.(}(}S—I’ricvs are qulto \wll main-
ined.
0 ORERORRY BIRBIN. « « o v viio st vrbusrenotis s ssane 02 030
g8, fresi .018 02
case stock .017 018

CIHHEESE—New are now oﬁcrcd Prices
are lower than before new were quoted
d tendency is downward. Twins are in
mand ; at present enough cannot be
ught to supply the demand. No great
antity would sell jt pn-s(-nt price.
S RS ee e  E  E

MOISTURE IN BUTTER.

(‘anadian buttermakers were some time
0 advised by an American expert to
t a larger percentage of water into
ir butter for export. A recent dis-
ssion of the subject by a committee of
British House of Commons goes to
ow that it would be unwise to act on
Is questionable advice. It goes to
'w also that Canadian butter, which
popular at present on account of its
yness, is watered by KEnglish dealers
lore being resold.. Clearly it will be
diliicult to have the Canadian standard
“«pt high unless the British law against
tulteration is made stringent and is

THE CANADIAN GROCER

drastically eniorced. The outcome of
this controversy will be watched with
interest in ('anada.

THE WORLD'S LARD ESTIMATES.

Our eable adviees give the following
estimates of the stoeks of lard held in
Europe and afloat on the 1st inst., to
which we add estimates of former years,
and stocks in ecities named:

Liverpool & Manchester ..............
Obhary Buitioh Posts .. ........cc00newe
I L, L e  vi s eaa S
L RSN S DN R R (L )
DR v i e e s s
TR T S P BRSNS Lo PO et

Amsterdam
Rotterdam
Mannheim

L T RS R S
R O vt on s sliis i s vinsnas Eob-0a
Italian & Spanish Ports ..............

Total in BONe oo vvidiis
ARt T0F BRIOPE . osi oo onesbotiimys

Total in Europe and Afloat .......

Chieago Prime Steam ................
Chieago other kinds ..................
TR T e SR R A
| T e SRR R R 8
T T R o R R M SIS
L T U R N S G e
T T s SR e el
T R R AR PR R L
South St. Joseph ...........ccc00neen

T R S e N s <

(!) Not available.

HE RECUPERATED.

The master was explaining the mean
ng of the word ‘recuperate

“Now, Willie,”" he said, if your fa
ther worked hard all day he would be
tired and worn out, wouldn't he ?

“Yess'r.

‘“Then when evening comes, and his
day's work is over, what does he do?

‘That's what mother wants te
know."”
1906 1906 1905 1904
May 1. Apr. 1. May 1. May 1l
18,500 21,000 26,000 21,500
10,000 11.000 16,000 6,000
13,000 14,000 19,000 10,000
3,000 1,500 1.500 1.000
4,000 4,000 1,000 2,000
16.500 16.500 16.000 13.500
5,000 5,000 1,500 1,000
5,000 4,000 6.000 4,000
1,300 1,000 1,100 2500
800 1.000 750 500
77,100 79,000 83,850 65,000
60,000 85,000 70,000 55,000
137,100 164,000 158,850 120,000
16,356 41,767 118,234 o413
16.380 11,902 19,566 20,594
oD 7.254 3.100
S.080 3.693 13.460
2405 2,269 5,081
3.085 5407 6,082
L 8,473 5,018
(H » (D (H
o443 6,458 5.920

229,320 241,583 332,204 254,668
The N. K. Fairbank Co

A QUEBEC CHANGE.

W. (. Bickell, who has been twenty
years with one of the best known lirms
of wholesale grocers, Whitehead & Tur-
ner, of Quebec, has severed his connec-
tion with that firm to accept an 1in-
terest in the firm of R. F. Cream &
(‘o., general brokers and commission
merchants, of the same city, who are
open for a few good agencies in the gro
cery line

ACENTS WANTED

We u.u.; the Caltskins, Hides, Shoep Pelts, Tallow

Bounes, o silected in your viciuity
Car't you arrange to purchase these goods for us this
sprin: We will furnish the cash with which to buy ; we

w 1l also furnish tags, advice sheets, taking off dlruuun-
cloth poste s Lo coable you to advertise the business
ot ete

We pay highest cash prices and keep our customers
thoroughly posted on the condition of the market and pay
the freight

T'o any one writing us and mentioning this paper, we
il full particulars. — Address,

will ma
CARROLL S. PAGE, Hyde Park, Vt

The most Brittle thing in the World
is 1 good resolution.

Resolve to push

Clark’s [eats

I’s a good resolution, and when you sc¢ your
customers satisfied, you won’t want to break it

45
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FLour ano CErReaL Foobs

There is practically nothing to report
since our last issue. There have bheen
slight fluctuations on the market, but at
the close no material change from our
last quotations. FKFarmers are now en-
ged jn seeding so that there are very
few deliveries of wheat at mills, which
Is a great factor in keeping all local
prices firm.

* * *

Advices from Manitoba say : “‘The
wheat is nearly all in. Another week of
fine  weather enabled farmers to get
ahead rapidly with -this work and by
Saturday night from eighty to ninety
per cent. of the wheat seeding was done
At 3 number of points in the older parts
of Manitoba the work was entirely com-
pleted.  Already some of the wheat is
above giound. A fine warm rain on Wed-
nesday gave it a good start. No more
favorable season has been experienced in
Manitoba for a long time.”

* * *

Export inquiry for flour has generally
been disappointing, bids being much be-
low what dealers are IH(“AIH] Lo arcept.
Montreal reports, however, that bids of
22 shillings for 90 per cent. Winter
wheat flour have been accepted. Millers,
on the other hand, are not showing great
readiness to offer freely at prices to let

out g1 that
* * *

L ]

It is uipderstood that the Canadian

Northern Rallway will begin very soon
the construction of its proposed grain
line from the IFFrench River to Montreal.
This road, which will run through Ot-
tawa and down to Hawkesbury, will,
a matter of fact, constitute Mackenzie &
Mann’s first link of the system which,
within g comparatively short time, will
extend from the St. Lawrence to Port
Arthur, and then to the Saskatchewan
River

* * *

The first shipments of Manitoba wheat
across the lakes have been received at
all the ports except Collingwood and
Meaford, and the grain is now being rap-
idly  hurried  forward to the mills
throughout the country. Some of them
were shut down for want of it, and it is
well for them that navigation opened a
couple of weeks earlier than it did last
yvear, or they might have been seriously
inconvenienced.

MONTREAL MARKETS.

FLOUR—Flour continues to move in a
way that means good business for all
concerned. Since the opening of naviga-
tion there has been a good steady busi-
ness. Trade with Newfoundland is now
well under way and good shipments are
being made daily to the United Kingdom
and other points throughout the world.
Royal Household has been advanced to
$1.60, but otherwise the prices do not
show any change.

Winter wheat patents
Straight rollers

Extra.
Sumgm ruucm.

e e
Gt
B W
8883

Royal Household. . . .........
ERIONIONEY o 3ss s aapiarsnscashsvoes
Muulwba spring wheat patent
strong bakers.......
Buckwheat tour .
Five Koses
GRAIN—Grain generally is moving
very well. Peas are perhaps as good as
any other grain as far as demand goes.
They are now up to 78ic. Oats, while
not in great demand, are firm. Corn is
very quiet in most quarters

No. 4 ba ley . 050
Rejected ba-ley .. 0 48}
No. 2 white oats........ .. 041
No.3 white oats ...... ... v 40
No. 4 white oats 039
No. 3 yellow corn 058

No. 2 peas, basis 78 puur'l points o sel TSA

ROLLED "OATS—There is practically
nothing new to bhe stated in connection
with the rolled oats market. Conditions
prevailing show no change and it is still
very hard to obtain uniform prices.

Fiue vatmeal, binzs : 22 ¥
Standard oatmeal, Imga - 240 250
Granulated * . 249 250
Rolled vats. 90-1b I.agn 195 215
b 80-1h. hags 5 18 215
s BRI e vescove B:00 £99

FEED—Bran has experienced its an-
nual ““Spring drop’ and is now obtain-
able from $18 to $18.50, for either On-
tario or Manitoba. Some millers are
asking a little higher but they state
their intention of coming down to the
present prices any day. Bran is natur-
ally slow at these prices since the grass
has begun to grow. Shorts and feed are
going very well.

Ontario bran o 1810 18 50
Omtario shorts......... 20 L0 21 0)
Munlluhu shorts........ 20 70 21 00

. 180) 18 50

Mouillie, ll’lllln.xl.::.:... e

o straight grained...
Feed Flour ......oc00...

HAY — The market is very little
changed since last week. Shipments con-
tinue to go out now that navigation is
in full swing and trade is rather good
all round. Reports from the United
Kingdom state that there is a steady
market and quotations range from 60s.
to 61s. c.i.f. Liverpool.

120 125

WO o e 900 950

o B A R R .. 800 850
Clover mixed ............ 670 650
Olover, pure........... : .500 550

TORONTO MARKETS.

FLLOUR—The local trade has been con-
tinuing good ; prices remain firm at pre-
vious quotations. There have heen some
slight fluctuations during the week, but
at finish prices recovered and remain at
previous week’s quotation.

On track Toronto

Manitoba patents, No. 1, ver bbl. in bags. ....... 440

» £ No, 2, EE N i S 400

Btrong bakers o o 390
Onuno palrnu- ho 1, s 365
No. 2. i IR N

RBtraight roller ~ s 330

GRAIN—Market has been more sleatl)
since our last report. There is very lit-
tle wheat in millers’ hands ; practically
all is held by farmers, and deliveries are
slow on account of .su-lllnl,, operations.

(F.o.b. elevator ; fc. more N Bay.)

Mauitoba wheat, hnrnl No. 1, nominal.. 0 86
o Nonhern No.1. 084

- No.2.. 081 082

i g P No.3,n s s etn s Shde 081

Red, ‘‘ per bushel. 78 per cent. points .. .... 0 8)
White, - & » o S 0 80
Mixed, i - -~ by oo sves 01D
Sprmu, i - & e s 075
3008€, o " e e 075
Barley, No.1, * 5 e e
» No & 0 oz & ox B8
P No.3x, *“ ae s 046 047
i No. 3, 55 = = ox weve-
Oats, whi e, “ 9 oI 037
“ mixed, o s b R = 0 3¢

BREAKKFAST CEREALS—Little
interest has transpired since our last
report. Demand has been only of maod
erate nature, gnd prices continue merel
nominal.

Oatmeal, l(.lndll’d and xrnnulaled carlots, en
track, per bbl........ AR RS - numm.\l 45
Rolled wheat m boxes, 100 1bs.

50 1bs
Eolled oau, Illl.ldlrd urlou per | bbl.,

" " “ “

wood. .
for broken lota **

BUSINESS PERSONALS.

Fred Fowler, produce merchant, Mon!
real, has returned from Kngland.

T. H. Ryan, of D. A. Macpherson
C'o., Montreal, is back from New Yol

Mr. Ganong, M.P., of Ganong Bro
manufacturers of Surprise soap, S
Stephen’s, N. B., was in Toronto la
week.

J. Bailey, Lindsay, Ont., is seriousl
ill with stomach trouble, and M
Bailey is in the hospital suffering fro
an attack of pneumonia.

Thos. laywood, of Orillia, Ont
away with his usual @01y o1 good fel
lows on their annual ten days’ fishin
trip. One of the number is J. B. Tw
hope, M.P.P.

Mr. Lovegrove, of Lovegrove
Scratch, Amhbersthurg, Ont., was in ti
city this week. Ile is on his usual thi
weeks' fishing vacation. Here’s hopii
he had- a fine run of luck with 1l
speckled beauties.

Robert Greig, of the Robert Greig ('
Limited, Toronto, was in Montreal tli
week on his way to the Maritime Pi
vinces. In an mterview with The Cain:
dian Grocer Mr. Greig stated that busi
ness was excellent up west and that ne
agencies introduced were booming.

A. T. Claxton, the western represent.
tive of H. P. Eckardt & Co., Toront
has arrived back 1rom a three month
trip and reports business very brisk al
over the west. Settlement is progres
ing most actively, he says, along 1l
railway between Calgary and  Edmo
ton.

James Vair, Barrie, Ont., one of th
best known grocers north of Toront
has returned from a visit to his so
William in California. Wm. Vair, wh
was associated with his father’s busi
ness for some years, found better healli
in the west and has started busines
there.

Mr. IHeath, of Rodewell & Heath, te.
brokers, Colombo, Ceylon, was in T«
ronto last week. lle was on his usual
biennial trip to America. Mr. Heall
is one of the best informed men in the
tea business anywhere, and his visit 1
arways a pleasure for the tea houses o
this continent.

Fred Grasely, for some years chic!
clerk in James Vair's big grocery, Bal
rie, Ont., has gone on the road. He will
tepresent McLaughlin & Co., of Owei
Sound, on the north shore route. No o
who knows him doubts Mr. Grasely
success, but they just all hope it will bt
so great as to surprise even himsell.

B. E. Miller made a pioneer trip into
Muskoka, Ont., for Red Rose tea. H¢

]
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Its All in the Shreds

i

3

¢ SHREDDED WHEAT TALR
¢ -

a By AN UP-TO-DATE GROCER

3 Shredded Whole Wheat 18 the one staple cereal food better
> known than all the others.

: You can grind up any old thing and call it & * breakfast food,"
; but you can’t make Shredded Whole Wheat that way.

It keeps better than any other cereal.” It Is not * treated "' or
1 *flavored ' with anything and hence does not deteriorate.

It is ready-cooked and ready-to-serve, requiring only a slight
warming in the oven to restore crispness.

It is economical. Contains more nutriment than meat or eggs
and costs much less.

The Shredding process makes it the most easily digested of all
the cereal foods.

It is good for any meal any day in any season in any climate.

It has larger culinary uses than any other cereal food Hun-
dreds of dainty and palatable dishes may be made with it

It is the purest and cleanest cereal food, made in the cleanest
and finest industrial building in the world.

F ‘“Made in Canada’’

The Canadian Shredded Wheat Co.,

NIAGARA FALLS, ONT. Limited

» B N N N N N N N B O o o e o o o
’

: WESTERN CANADA

”m‘

: S
; FLOUR MILLS 00., Limited ?
E AN AMALGAMATION OF E
" The LAKE HURON & MANITOBA MILLING €O, Lti. ¢
: AND ‘
'» A. KELLY MILLING CO., Ltd. ;
MILLS AT OFFICES ;
WINNIPEG ST. JOHN, N.B. |

. GODERICH MONTREAL,Que. |
BRANDON TORONTO (J52) ¢
GODERICH :

WINNIPEG ;

BRANDON :

/

/

IT PAYS YOU TO PAY FOR QUALITY E

' BUY FIVE STARS FLOUR g

The food most suited to the brainy Canadian is

CANADA
FLAKES

To produce the clear head and the strong arm
nothing equals our Canadian Wheat properly prepared
for the stomach. It is said that a diet of white bread
alone will starve a dog to death- because the best
part of the wheat has been fed to the cattle and the

bread got only the white refuse.

Every atom of the good wheat goes into Canada
Flakes. The Malt Extract and Maple Syrup add to
the palatability and the tonic effect

You know Canada Flakes must be good

Recommend it

Peterborough Cereal Co. u«
ROELOFSON & ROELOFSON, Ontario Sales Agents

71 Jarvis Street. TORONTO

When your Customers ask
for Mmce Meat

NICHULbON’S
MINCE MEAT

They will then come back to v
the second order,

NICHOLSON'S MINCE MEAT i\ i1 grcute
demand than ever: which shows t th
people will have the pure goods, doesa 't

l\

Where do you stand as regards
N.& B JELLY POWDER
N.& B.ICING POWDER
N.& B. PUDDINE
N. & B_VERIQUICK TAPIOCA
BROCK'S BIRD SEED

NIGHOLSON & BHUGK, 9 Jarvis St, Toronto, Ont.
BLLACK JACK

WILL BRING NEW CUSTOMERS TO YOUR STORE.

SOLD BYALL
JOBBERS

TRY IT

34-1b, tins—3 doz. in case




left his footprints on the rocks all right
and labeled them for the tourists to read
as they row. This is the travelers’ sea-
son in Muskoka. When he blew into Ros-
seau, D. W. Grant welcomed him with
“Well, I'm glad you're not 4 confection-
ery man. I think I've had 15 of them
here this week already.”’

THE BREECHING BROKE.
John Hegdon, of John Sloan & Co.,
met with an accident while driving be-
tween Paisley and Chesley Tuesday of

NAP. 6. KIROUAC & CO., QUEBEC

Receivers and Shippers

FLOUR, GRAIN, MILL FEED, SALT
and FRESH FISH

Willing to act as Agents for Canned Goods Manu-
facturers or Grocers' Supplies.

Stratford, - ntario. “

olicit the patronage ot the Flour, Feed and
Grain Trade in general, and in return will
guarantee an article which will mean an in-

crease of business to all concerned.

W. H. WILSON- CO., Limited
HIGH GRADE VINEGARS
CIDER AND EVAPORATED APPLES

TILLSONBURG, CANADA

THE CANADIAN GROCER

last week that kept him in the house ten
days. He was driving and going down
a hill the breeching broke, letting the
rig onto the horse’s heels. The animal
proceeded to demolish the buggy, and
having efiected that to its liking, ran
away. Mr. Hegdon was thrown out and
his leg was injured. The driver was
able to go after the horse. Mr. Hegdon
is one of the most popular men on the
road and his genial smile and sunny

CANADA IN TRINIDAD MARKETS.

In their March 30 review of the
Trinidad markets, the latest mail ad-
vices here, Gordon, Grant & Co., of
Port .of Spain, say :

“New York millers seem now to
recognize that Canadian and other
flours are becoming serious competitors,
and in consequence have recently ma-
teriallv reduced their quotatiomns. Can-
adian milling, particularly, is working
its way into public favor, and if keep-

The McLEOD MILLING CO., Limited | ing quality is improved the demand for

it is sure to increase.”’
“Quotations (cargo prices, duty paid,
wholesale rates):
Flour, family, per barrel....$5.65 $5.80
Plone. eXtra ...... oo cie D000
Flour, superfine ...... ...... .o 400 440
(Duty .80 a bbl.)
“QOats are saleable at quotations.
“(Juotations, (duty paid, wholesale
rates):
Qats, white, 4 bush. bag
00 Woe. . R $2.80 $2.85
(Duty, .08¢. per bush.)
“Lumber and Cooperage Materials—
Stocks of all kinds low and prices ad-

A. A. McFAL.L

Miller and Grain Merchant

Bolton, Ontario, Canada,
Write for S8amples and Prices

WRITE FOR QUOTATIONS.

QUANCE BROS.

== MILLERS OF CHOICE

WINTER WHEAT and MANITOBA FLOUR
BUCKWHEAT and RYE FLOUR

DELHI, ONT.

Flour. Crai d Provisi Commission
our, train an rovisions Quebec
¢ Open to accept ONI good agency in any line from a good wholesale or manufacturing firm.

ALF. T. TANGUAY & CO.

REFERENCE, HOCHELAGA BANK.

Rolled Oats

We deliver your order to the railway the same day we receive it
and we trace the shipment if you want your Rolled Oats quick.

Woodstock Cereal Co., L.td.,
WOODSTOOK, ONTARIO.

Prompt Delivery

48

vancing. Although several shipment
of Nova Scotian pine and spruce ha
been offered from Barbadoes, no sal
have resulted.

“Quotations (duty paid, wholesa
rates):

Lumber, W. P.—N.S., per

.. S e T $26.00 $27.
Lumber, spruce, per M ft. 18.00 20
Lumber, P. P., assorted

sizes, per M. ft......... 40.00 45.

“‘Last sales of potatoes were at &
ex Liverpool steamer, and up to $1
for choice Canadian. Stocks of oni
and garliec are light, and last sales |
the former from Bermuda were at $2
to $2.50 for loose.

“Quotations (duty free):
’'otatoes, per 100 lbs.......... $0.80 $1
Onions, per 100 lbs............... 2.00

Canada last year imported 2,431
cocoanuts, equal to more than t
thirds of the 'I'rinidad crop, and
them nearly all from the West lnd,
Gordon, Grant & Co. say : “"A good
mand still eontinues, but there is it
of the fruit available, the bulk of
year's output being already under «
tract for shipment to America.”

But a comparatively small pro;
tion of Canada's supply of cocoa
its products comes from the West
dies—$062,620 out of $744,637. Gord
Grant & Co. say of the Trinidad co
crop and outlook :

“Deliveries still continue very meu
and the almost entire absence of ran
most districts, besides having the eli
of withering the young fruit, delays
ripening of the larger pods and mul
crop prospects generally disappoint
Under most favorable weather cond

tions from now onwards, importi.i

supplies cannot be forthcoming
months to come, and the extent of n
regular pickine is likely to fall short
what appearances indicated earlics
the season.. Quotations for anv lit
lots offering are firmly maintained
$11 to $11.25 for ordinary to good |
grades, and up to $11.75 for fine est
descriptions. [xports during the I
night amount to 3,850 bags, of wh
1,114 went to the U.S., and from
October to date, shipments total I
143 bags, as compared with 95,020 L
for the «corresponding period of |
year.”’

DANGER FROM FIRE.

The ripening rooms for fruit at B
secours market, Montreal, were discu
ed at a meeting of the market commi
tee of the Montreal council this we
The chief of the fire department and |
city building inspector claimed th
these rooms, twenty-nine in numb
presented a danger through fire. In the
rooms fruit is placed to ripen, the pi
cess being aided by the use of g
wherein lies the danger. It was reco
mended that cement floors and asbest
walls be used if these rooms are to
allowed. Steps will be taken to
what can be done in this direction.

WILL HAVE A GOOD EXHIBIT.

It is the intention of Bode's Gum (
to make their exhibit at the pure fu
show to be held in Montreal this mon!
one of the finest ever seen in Canada a
every effort is being made to bring abo
this end.
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BUSINESS CHANGES.
T. Yates, Elfrida, Ont., sueceeded

A. Absalom,

.. B. Buty, groeer, Toronto, has sold

Beckett Bros.

v. & A. Lalonde, bakers, Montreal,

.. have dissolved.

ilunter Bros., Limited, Barrie, Ont.,

¢ obtained charter.

). S. Shaw, grocer, McLean,

iring from business.

. H. Gothard, Trenton, Ont., has sold

R B Y Silllpaull.

Heroux & Gauthier,

vers, Que.. dissolved.

Sask.,

grocers, Three
)

Oliver Riehard, grocer, Sherbrooke,
ie., sold te Phil Zakaib,

Dunean Melntyre, general merchant.
voming, Ont., sold i

Charles Lowery, Kingston and  St.
avids, Ont., has sold oul.

W. H. Bannister, Waverley, Ont,, has
Id out to Auderson & Co.
Juseph D’Anjou, geneval merchant,
dimouskl, Que., assets sold.

Tellier & Farley, general merchants,
swerthierville Que.. assets sold.

Joseph Boudreault, general merchant,
¢s Eboulements, Que., assets sold.
Hilliker Bros., general merchants, Reu-
rew, Ont., retired from business.
Mloore & Hall, merchants,
Doyle.

general

The Ontario Cuban Fruit Co., Limited,
ondon, Ont., have obtained charter.
Magog Restaurant, groceries, ete., Ma
og, Que., Louis Brouillette registered
James Andrew, baiser, Torouto, Ont..
as admitted J. Aitken v partnership.
Jones Bros., general merchants, Ninga,
lan., have removed to Saskatoon, Sask.
I'he Farmers’ Economic Supply Store,
askada, Man., have gone out of busi;
SS.
W. F. Abbott & Co., produce, etc.,
innipeg, Man., have gone out of busi-
+{USS.
W. L. Cherry, general merchaut. Gior
m Lake, Ont., business advertised for
ile.
W. R. Lee, confectioner, Norwood
(irove, Man., is advertising business for
le.

Jos. Hadden, general merchant,
cthany, Ont., has assigned to Richard
ew.

Gieo. Rotarn, grocer, Regina, Sask.,
tock advertised for sale by sherifi, Ist
OX.
. W. Clifton & Co., general mer-
ants, Beulah, have sold to W. J. Shep-
ra.

J. A. Hewson, general merchant,
acLeod, Alta., selling out to J. H

ceard.

I'. W. Giles, general merchant, Petta-
icce, Man., succeeded by Giles &
arnes.

A. Gray Nelson & Co., grocer’s special-
ics, Montreal, Que., have dissolved pari-
crship,

lecours & Frere, general merchants.

vis, Que., dissolved business continued
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by Jos. Adelard Lecours, style unchang-
ed.

J. Legault, grocer, St. Genevieve, Que.,
assets were to have been sold on the
Oth iust.

Draper & Mitchell, grocers, Brandon,
Man., have sold out to A. Coates, Bran-
don, Man.

W. E. Hippey, grocer and baker, In-
dian Head, Sask., has been succeeded by
G. Widner

(. W. Kemp, general merchant,
Smith's Falls, Ont., assets to be sold
by tender.

Fawdrey & Rogers, general merchants,
Innisfail, Alta., have assigned to A. A
(arpenter.

Wum. Lowery, eeneral merchant, West-
horo, Ont., has been suceeeded by Hamil
ton & Hill.

P. Laberge & Co., hay, grain, ete,
Mcntreal, Que., Adelard Laberge, of
Beloeil. l\':ialrlt‘\l.

Balgonie Trading Co., general mel
chants, Balgonie, Sask., has sold out to
Brotman & (‘ahan.

Fanny Brotman, general merchant,
Balgonie, Sask., has been succeeded by
Brotman & (‘ahan.

Lyseng & Hendrickson, general mer-
chants, Camrose, Alta., have sold out
to Charles Peterson.

J. Aronovitch, general merchant,
Hamiota, Man., has been succeeded by
Mrs. E. J. Abbott.

Joseph St. Amant, general merchant,
Tetu, Que., assets were to have been
sold on the 11th inst.

Wilson Knapp, groeer, Smith's Falls,
Ont., meeting of ereditors was to have
been on the 4th inst.

Masterson, Griffith & Co., general mer-
chants, Trout Lake, B.C., are advertis-
ing business for sale.

Bell Bros., general merchants, Kaza-
hazua, Que., offering to compromise &t
10 cents on the dollar.

R. T. Holmah, general merchant, Sum-
merside, P.I.I1., has been succeeded by
R. T. Holman, Limited

Buffalo Lake Trading Co.,
merchants, Lamerton, Alta.,
to file claims before June 15
Gibson, Bray & Porter, general met
chants, Sheho, Sask., have been succeed:
ed by the Great West Trading Co., Lim-
ited.

N. Quintal & Fils, wholesale grocers,
Montreal, dissolved, business econtinued
by N. Quintal & Fils, Limited, J. Fd
mond Quintal, president.

Barlow Coates, Robert MeMurray and
James H. Saunders have registered un-
der the style of MeMurray, Saunders &
(‘o.. general merchants, Lenoxville, Que.

general
creditors

COMPANIES INCORPORATED.

Provincial charter has been granted to
the J. W. Young Company, Limited, to
buy, sell, manufacture and deal in ani-
mal by-products, and to carry on a gen-
eral abattoir business, oil refinery and
reduction works. The share capital of
the company to be one hundred thousand
dollars divided into one thousand shares
of one hundred dollars each, the head of-
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fice of the company to be at the
city of Toronto, and the provisional di-
rectors of the company to be James
William Young, George Arthur Young,
Thomas Maloney, Charlotte KElizabeth
Young and Thomas Alired Rowan

Provincial charter has been granted to
Rutledge & Jackson, Limited, to pur-
chase, acquire and carry on the business
now owned and carried on by Rutledge
& Jackson at the town of Fort William
and to assume the indebtedness thereof,
and to manufacture, buy, sell and deal
in goods, wares and merchandise. The
share capital of the company to be one
hundred thousand dollars divided into
one thousand shares of one hundred dol-
lars each, the head oflice of the company
to be at the town of Fort William, and
the provisional directors to be Clarence
Hugh Jackson, Albert Krnest Rutledge
and llugh Jackson

Provincial charter has been granted to
Bartle Fruit Growers’ Syndicate, Lim-
ited, to carry on the business of fruit
growers and to deal in all kinds of
fruits, with incidental and subsidiary
powers. The share capital of the com-
pany to be one hundred thousand dollars
divided into one thousand shares of one
hundred dollars each, the head office of
the company to be at the city of To
ronto, and the provisional directors of
the company to be John Frederick Hol-
liss, Thomas Hubert Wilson and Gordon
Richard Brady

FIGURES FOR RUSSIAN TRADE.

Russia in 1903 was the third largest
contributor to the world’s ‘All']'l)’k'l
foodstuffs, following the United States
with the British l':ll‘!'lll' an easy first.
But as a seller of grain and grain pro
duets, Russia stood pre \"l‘t‘wl.ll_\ first.

Russia’s trade returns were not in
cluded in the report of the Department
of Trade and Commerce for 1905, but
they have sinee come in and will be pub
lished in the next monthly report of the
department. The fizures are for 1902
and 1903, and evidenee a very large
crease i trade both i boports and ex
ports, over 16 per eent. in the latter an |
about 14 per cent. in the former

Russia Hlllvulh'\l i 1903 goods to the
value of $351,060,050,
ticles in the order of value were Raw
cottou, tea, metal wanutactures, agri-
cultural machinery,. wool, eoal, India

The pritterpal a

rubber and gutta percha, tish, raw silk,
woolen varn, cheu weals. and pladits a il
.\\"'1].\A

The exports were larger by $164.547,-
135, the amount #515,607,187.
(‘hief of these was breadstulls ¢ rezal
ing $247,312,785, inclading 152,969,400
bushels of wheat at' 73 1-2 cents a bushel:
flax, $41,081,550; eces, $26.310,835: oil
and petrolenm, $27,133,505; wood of all
$34,148,620 ¢ $12.966.155:
butter, $16,501,115.

Russia’s prineipal customer for both
selling and buying is Germany: Gireat
Britain eomes next and Holland third

being

sugar,

sorts,

These returns show Russia before the
war and the political upheaval The
returns for 1904, 1905 and 1906 will
he still more interesting




Our shipments

shape to SELL.
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McWILLIAM

Mc. E.

PINE APPLES

are sure money

makers, EVERY PINE being in

LEMONS

This week’s Montreal Sales ex SS.
Bellona will be personally attended,
Particular attention will be paid to

We want your

Lemon business this summer. Write

EVERIST

STRAWBERRIES—Fresh daily.
TOMATOES—Fancy Floridas.
CELERY—Last car of Florida stock.
CABBAGE, POTATOES.

ONIONS—Egyptian, 112-1b. sacks.
Texas Bermudas, 50-1b. crates.

25-27 Church St., TORONTO

DRIED APPLES

BRIGHT, DRY STOCK
WANTED.

O. E. ROBINSON & Co.

INGERSOLL

Established

BASKETS

We make them in all shapes and

sizes. We have

Patent strawvcara Berry Box

Grain «na Root Baskets,
; Clothes Baskets,
! Butcher Baskets,

In fact, all kinds ; besides being very neat
in appearance, they are strong and dur-

able. Send your orders to

THE . ..

s

Oakville Basket Co.

Oakville, Ont.

THE CANADIAN GROCER

GREEN FRrRuiTs AND VEGETABLES

The general condition of trade has
shown little change since our last re-
view. The present time is one of be-
tween seasons. Citrus fruits are now
drawing near a close, but are still in
good supply, with prices well maintain-
ed. Oranges have, this season, had an
exceptionallv good run; quality has been
uniformly good, and prices right for en-
couraging trade.

Montreal has kept steadily ahead
right through. Strawherries are arriv-
ing in fair quantities and commanding

good prices.
* L *

Receipts of California ecitrus fruits on
the New York market was of fair quan-
tity during the past week. The total
sales were 175 cars, of which 168 were
mixed oranges, navels and bloods; one
car was grape fruit and six were lem-
ons. A good portion of this week’s re-
ceipts of navels showed age and decay.
The market has been very weak on poor
stock, but firm on good, sound fruit.
Friday’s sale showed considerable im-
provement, and there were some ad-
vances recorded.

= * .

The apple season has, of course,
closed, but a limited quantity is seen
on market. Many of the export buyers
are taking their usual trip to the Euro-
pean Continent, previous to opening of
the new season.

. L L

It is very doubtful whether many peo-
ple in Canada whose attention has not
heen specially ecalled to the subject are
aware of the value and possibilities of
development in the trade in apples, and
also of the fact that any negligence,
much less suspicion of fraud, on the
part of exporters, is almost certain to
result in the loss of several millions a
vear, falling chiefly on the farmers of
the Dominion of Canada.

L] * » .

Many portions of Canada are peeuli-
arly adapted to the growth of apples of
very superior quality, and yet it is a
fact that to-day many thousands of
farmers hardly make out of their or-
chards enough to pay the cost of pick-
ing and packing the fruit, whereas under
proper management they might easily
be put in possession of an income of
from two to five hundred dollars each.
We do not now speak of fruit farmers,
but of the produets of the ordinary
orchards of fairly good size, such as ex-
ist to-day in many portions of Canada,
and especially of Ontario and Nova
Seotia.

* . -

It is hardly too much to say that
Canada is capable of producing an al-
most unlimited quantity of the best ap-
ples in the world, or at least apples
that would certainly stand in the very
front rank. Tn 1904 our export of ap-
ples amounted to not less than four and
a half millions of dollars, which might
easily be doubled or trebled. Here is a
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trade which ought to amount to eight
or ten millions a year.

CANADIAN APPLES IN LONDON,
ENGLAND.

The Nova Seotia apple season is now
near its elose, and in a few weeks the
shipments fiom the Antipodes will I
in possession of the market.

‘“As the Canadian season is on the
wane, [ obtained from a leading Lo
don, England, importer, his views o
the results obtained. As regards tlu
Ontario apples, he said, the earlier varic
ties were in many ecases badly packe |
Where they were tightly packed the
realized very fair prices, The late
varieties, sueh as Baldwins, Spys
Greenings and Ben Davis, have, on tl
whole, obtained high prices. Of cours
as usual, the great bulk of the Ontari
apples have been sent to Liverpool, an
London appears to be handicapped b
the apples not being delivered in such
good condition here as they get them i
Liverpool. In some varieties the price
in London have been equal, if not high
er, than those in Liverpool, but in th
other sorts, especially for the late ap
ples like the Golden Russet, Liverpos
has ruled higher than London. Thi
is to be attributed, I think, to the fa
that the Liverpool consignments have a
rived in a better eondition than thos
coming direct to London. There ha:
heen a noticeable improvement in the
quality and eondition of the Kings arri
g from Ontario this season. It ha
rather decidedly been on the inerease t
ship No. 3 variety (single X). In
season like the one we have just fiu
ished, when there has been a great
shortage of home grown fruit, it ma
possibly pay the shippers to send th.
No. 3 variety. It is a question as t
whether in a moderately cheap season i
will pay them to send common grade aj
ples such as these.

To Prevent Bruising.

‘“As regards the packing, there has
heen a ereater use this season of the
corrugated pulp heads in the barrels
This is the finest thing which could pos
sibly be used to prevent the bruising of
the fruit, especially for the soft vari
ties. Taking the Nova Scotia apple:
altogether these have heen rather dis
appointing, not so much as regards prie«
as quality. This, of course, has mor
particularly affected the trade here, fo
London is by far the largest receiver of
Nova Secotia fruit. The Gravensteins
started off very badly, and T shounld sa;
they were the worst quality of this var
iety seen in London. It appears almost
as if this variety were deteriorating. The
Ribstons were mostly fair, but a great

/ |

/

|
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her of them showed signs of spot.
Kings, as a rule, were very good in-
. I am glad to notice that sun
il is not so prevalent, for'there was
little of it to be seen this year.
enings have been very unsatisfae-
, many of them having been held
late. Manns have not been satisfac-
and we consider this a dangerous
le. It sometimes turns black, and
¢n in this condition it is almost un-
able. We consider the Stark a far
re preferable apple.
A Departure.
‘There is now a movement in progress
- cultivating some of the sorts which
successfully grown in England.
‘There have been a few good samples
Wellingtons arriving, but many of
vse were kept too late. The apple
uld be sent in not later than Christ-
s. The Baldwins have been of a
dium quality whilst Ben Davis have
en very inferior indeed. ~The On-
io Ben Davis is. far ahead of those
m Nova Seotia.”’—Aecadian Orchard-

CAR STRAWBERRIES SOLD.
\t a froit auetion held in Montreal on
jril 30, a carload of strawberries sold
om 19e. to 220.

MONTREAL MARKETS.
(iREEN FRUITS—The arrival of the

Bellona with a cargo of oranges
1 lemons from the Mediterranean

ountries has brought changes in the

siate of the fruit market. The eargo

e

o7 Dt O

SR YOWSAE —
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onsisted of lemons and oranges which
cre in excellent condition.  Straw-
«rries have taken quite a drop. Prices
iil be unsteady for some few days from

csent indications.
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LGETABLES—Business is eontinu-
- very good. Dealers are receiving
re shipments every day and these are
ckly cleared out. Canadian veget-
s are now beginning to come on the
ket in greater quantities, and, of
rse, this willlhelp to make prices a
lc more reasonable tran they now

Florida celery is cheaper and cu-
hers are also down a little on ae-
ut of increased arrivals.
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GREEN FRUITS

Texas Bermuda Onions

For the first time we have received a car of these
delicious Crystal Wax Bermuda Onions, grown in
Texas from Bermuda seed.

This is the first car of these onions ever imported into
Canada. The price is moderate for the kind, packed in
patent crates, 50 lbs net. Place a trial order.

EGYPTIAN ONIONS

Hard bright stock in 112 Ib. sacks—the best of their
kind. Our prices are considerably lower this week.

WHITE & CO., LIMITED

TORONTO and HAMILTON

LOOK AHEAD

8T. NICHOLAS NOVEMBER OUTS

are the lemons for summer use. The boat has arrived at Montreal
—they'll be on the market in a few days—so look ahead. Buy
liberally. Lemon market's advancing.

W. B. STRINGER & CO., .. Toronto and Montreal

Keep Trade Alive With New Goods

BERMUDA ONIONS (better than Spanish), per case (50-lb.) $2.00
PINEAPPLES, 36. 30, 21 (ripe and sound), per case, $3.25.
STR‘WBERRIES (large quart boxes, 32 to case), per quart, 13¢. to 17¢.

Full lines of all Fruits, Vegetables and Fish in season.

THE F. T. JAMES COMPANY, Limited
76 Colborne St, ro Ro NTO Wire, Phone,

33 Church St, or Mail your Orders

EGYPTIAN ONIONS—Two carloads due.
STRAWBERRIES8—Carloads every few days. PINEAPPLES—Carloads weekly.
Quality the best. Prices right.

THE DAWSON COMMISSION COMPANY, LIMITED, TORONTO

Cor. West Market and Golborne Sts.

THE DISTRIBUTORS COMPANY, Ltd.

H. M. MULHOLLAND, Manager.
Headquarters: TORONTO

QGET OUR PRIOCES ON PEANUTS
EX. FANCY MEXICAN ORANGES, all sizes, at $3.00.
PINEAPPLES—18s, 24s, 30s, $4.00; 36s, $3.50.

CABBAGE, LETTUCE, RHUBARB, Etc.

e
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GREEN FRUITS

what will not be the best for you.

labelled ‘‘ compound ” is supposed to be pure, but

this is not always the case.

What then are you going to do for protection ?
—Demand a guarantee as to purity within the
meaning of the Adulterated Foods Act.

1 am prepared to give such a guarantee and
to stand by every package of my goods sent out,

the seal of which is unbroken.

The Government Analyst has pronounced the

E. D. 8. Brand to be pure.

W. G. Patrick & Co.,
for my Jams, Jellie

Northwest; W. A. Simonds, agent for St.
A. & W. Smith, agents tor Halifax, N.S.

E. D. Smith’s Fruit

DON’T BE DECEIVED

by the plausible arguments of salesmen into buying

29 Melinda St., are Toronto agents
etc.; Wm. H. Dunn, agent for
Montreal and Province of Quebec; Mason & Hickey, 108
Princess St., Winnipeg, agents for Winnipeg and the

Any Jam not

John, N.B,;

Farms, Winona, Ont.

PINEAPPLES

In Beautiful Condition.

HUGH WALKER & SON

ESTABLISHED 186!

18s, 24s, 30s, 36s and 42s.

GUELPH, ONT.

STRONG, TOUGH AND STIFF
Will Carry All Kinds of Packages 8afely to Destination

SAMPLES AND
- : PRICES.
This design a guar-
antee of quality.

Manufacturers’ Agents—Continued

CanapA PaPer Co.

TORONTO LIMITED MONTREAL

e |FlBRE WRAPPING PAPER

JOHN A. CHEYNE

Winnipeg Storage
in BOND or FREE

For all kinds of Merchandise.
Negotiable Receipts Issued,
Low Insurance

TEES & PERSSE Limited

Wholesale Brokers and Warehousemen
WINNIPEG CALGARY EDMONTON

Wholesale Commission Broker and
Manufacturers’ Agent
Correspondence Solicited.

141 Bannatyne Ave., Winnipeg, Man.

PRATTS ASTRAL
LAMP OIL

W.A. TAYLOR

BROKER and WAREHOUSEMAN
243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

BSold in all countries and recognised ss the
highest grade oil manufactured.

WHOLESALE ONLY,

THE QUEEN CITY OIL COMPANY, Limited
TORONTO, ONT.
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IO OAPROSE, PO AOB. <o vesosoe sovcassrcrossassse 5
Horse radish, perlb. t 15
Radishes, perdoz ... 0
New beets per doz, 0
Green spring beans, per basket. 0
Wax beans..... ........cc0une 0

ONTARIO MARKETS.
GREEN FRUITS— The fruit ti
whieh basked in last week’s sunsl o,
this week is a little chilled and not ¢

so active. Strawberries and pines
however, coming forward in earload
so that consumption must be pretty
eral. The fruit this year is of @
quality. Car lots of berries are u
ing daily and auetions are held ¢
morning. The orange market is sli

ly firmer for Californias as the se .o
is nearing a close. The first auc gy AU—
of a fruit eargo this season in Mon! cal
was held yesterday on arrival of the -5 Jre—
Bellona with direct importations m
Messina with Messina, Maiori and or- NEw PA‘
rento lemons, Cantania, Sorrento, | s
and oval oranges. ey A=
Omnges Culllornin 96's to 216's, perbox ......... . 100

250's to 324's, per box .
“ Mexican, 126's to 250's, per box..
§e Valencia, ordinary 420's, . 3
36 - large, 420's and 714 5.

s 3 Blood, 200's, 324%..... 3 400
Lemons, Messina, 300's 3605. PEEDOE... ... . L %5
1AD08, POP OPBEB ... covceoss- sosnssce ses ’ 1%
A]nphs Hmw X\X per bbl . 5 50

)gmr DB, ooes S 40

5 Bnldwms B DIEDRE oo cins sssaaans 450

L XX pqrhhl - 375

‘' other Wm(er vaneuw XXX, p.r bbi.. 400

" X, per bbl.. } 50

‘  farmers’, per bbl.. 300

1%

Bannnu per bunch, s

green, loose.. 15
Red bananas per bunch.... ......es +vevsnes 22
Strawterries 32 quart cr lea per quart box...... 018
Strawberries, pints, LOIBIBNA. .« cveeuennrnsnnns 013
Pumupplw, Cuhana 18's, 24's, 30's, 36's, per case 50
42's, pe . 3%
Grape fruit, Florida, 28's to 64's, per box. . 600 v .
Cherries, California white heart, 20-1b. b 3 0 Now is tl
VEGETABLES —As the seasor al { Oils
vances and production inereases, |iices i
tend inevitably downward. This «eck 1 Oily
has brought lower prices for new jota- { Mu
toes, new carrots, celery, asparagi- and ;
tomatoes. The Canadian asparacis is t To
in and is quickly displacing the inijort- g )
: : ] Mu

ed. Texas onions, grown from Beiinuda
seed, are on the market and consiitute
the only addition to the list besidi. the
Canadian asparagus. Vegetables are 4
moving freely into econsumption. \\lite

= 4
old potatoes are marked 15e. highe: and conl
new cabbage is up.

Putnmen kiln dried sweet. bushel hn.mper ...... . 20
Delaware, per bag e 106 1
. Bilver Dollar, per bag
s Ontario, per bag
New potatoes, Bumudn. pcr ‘bush
BRI I < e v osovcsoasonsainsvess a5 1O
‘“  Egyptian, per sack 100-115 1bs .. -
*  Bermuda, 50-1b. crates...... ....
*  Texas Bermuda, 50-1b. crates.
s green, per doz. bunches. .
thhue. BRI - cvisssenehteasanes
new South Carolina. per crate ..
Wax and green beans, per bush. hlmper
Beets, per bush el
*  mew, perdoz. bunches..
(mrrou DR, o cooveBivesas
new, 5 to 8 doz. in box..
Lettuce, per doz. bunches
Radish, per doz...............
Cuuxmberl Boston, per doz o
Florida, per hamper, 5 to 7 doz.... .
Mushrooms, 1-1b. boxes, perlb .........coiiveee
Celery, Flonidn, T case. ... g
Asparagus, per doz. bunch
Beuu. whlto, prime, bush .
h.nd picked, bush
* Lima,perlb.............
Tomatoes, F ornlu 6bukut crate: 4
Rhubnrb. 1 doz. bndls.. 0
bush. box.. o
Spinach, bush......... e &
0
0

§

09 0

—_-O A D

Leaks per doz......
Artichokes, per bag.
Parsnips,
Watercress, per doz. bunches.
Egg plant, per doz............
Peppers, green, par small bask
Parsley, per doz..

rnips, per bsg

int, per doz.......

IV
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HEADQUARTERS

For Canned Goods and Jams

ALL KINDS OF CANNED FISH, FRUITS, VEGETABLES, JAMS AND JELLIES
CONSTANTLY IN STOCK
PROMPT SHIPMENT. CLOSE PRICES

J. W. WINDSOR, @#edoficey Montreal

Canadian Hamilton & Toronto, A. E. Richards & Co Winnipeg, Nicholson & Bain
Agonts F ingston, James Craig. Calgary, Nicholson & Bain

Ottawa, James N. Mclntosh. Vancouver, C Jarvis & Co
St. John, N.B., W. S. Clawson & Co., Halitax, Sceton & Mitchell

»

-

FIT FOR
A KING

King
Oscar
Sardines

NEW PACK NEW PACK  NEW PACK

OF THE FAMOUS

Brunswick Brand

SARDINES

Now is the time to send your order for—

} Oils, Sanitary Can, 100 tins to case
1 Oils, Handmade Can, 100 “

1 Mustard, 100 tins to case

} Tomato, 100 5

i 4 Mustard, 50 e

TO

L; Connors Bros., Limited
Black’s Harbour, N.B.

RE

Handsome Package
Moderate Price
Quick Seller

Choicest Small Fish
Pure Olive 0il
No Scales or Bones

THE ORIGINAL AND THE BEST.
OBTAINABLE THROUGH MOST WHOLESALE HOUSES

Canadian Selling Agents

JOHN W. BICKLE & GREENING, - Hamilton, Ont.
(SLLLLLELLLELLEELLELLLEELLEELLEEEIELEEE ELEEELEEEEEAEEEEEEEEEEEEELELEEEE

MAHRING IT EASY FOR THE DEALER

We make it easy for you to sell ‘‘ MONTSERRAT™ because we make
“ MONTSERRAT ” the best Lime Juice in Canada.

All the natural, piquant flavor—the very soul of the lime—is retained
in this perfect juice.

We keep up the quality—and that keeps up the sales.

Insist on your wholesaler sending you

‘ MONTSERRAT LIME JUICE

’W‘mm@303333“3“333030m3m333303m0036666¥#060*660
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BISCUITS AND CONFECTIONERY

You Cannot
Ignore Profit

Tobler’s Chocolate

yields you, by the case, in one instance 337/,
and in the other 78%.

As the consumer gets 1007 for his money you
can readily understand why Tobler’s sells and
sells and sells, while other makes simply sell.

If profit is the point with you

Tobler’s Chocolate

will head your order sheet every time.

Remember, ‘‘wherever there’s a desire for
chocolate there’s need for Tobler's.”

STOCK UP!

Maclure Q. Langley

AGENTS Limited

152-154 Pearl St, - TORONTO
30 Hospital St, - MONTREAL

CANADA: HoTT'S:
No better No botter
Country Checolate

Bought for Quality

because

QUALITY hae always
been the principal
characteristic of

MoTT'S

“ Diamond ”’

and

= Elite i brands of

Chocolate

Sold throughout Canada
by all jobbers, or

John P. Mott Q. Co.
HALIFAX, N.S.

SBLLING AGENTS:

J. A. TAYLOR R. 8. McINDOR JOS. R HUXLEY
MowTasiL TomoxNTo Winwirze

2%

The Oanadian Groc.:

FOR

QUALITY,
TASTE,
FINISH AND STYLE

STEWART’S

Chocolates and Bon-Bons
Are Positively _U__nequalled.

THEY ARE IN A CLASS BY THEMSELVES.

MADE ESPECIALLY
for you and your trade.

Send us your requirements. Return Mail
will bring you Samples and Prices.

STEWART COMPANY
TORONTO LIMITED

COWAN'S GOGOA

Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,
Cake lcings,

Cream Bars, and

Cowan’s famous Milk
Chocolate

are absolutely pure goods

THE GOWAN CO., LIMITED

TORONTO

v
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Biscuits AND CONFECTIONERY

THE COMMERCIAL VALUE OF THE
PEANUT.

The peanut, arachis hypogecea, also
called groundnut, pinder, gouber and by
the Freneh, pistache de terre, is of
doubtful nativity, being generally cul-
tivated in tropieal eountries, but is sup-
posed to be indigenous to  Western
\friea,

The Way the Fruit Forms.

The plant is a trailing, diffusedly
branched annual. After the flower falls
away the forming pod is forced into the
cground by the elongation of the rigid
deflex stalk to which it is attached, but
this stalk is not pereeptible at flowering
time, but appears later, and curves in
such a manner as to push the young pod
quite below the surface of the ground
If by aeeident this is prevented the fruit
ceases to grow, but when covered with
carth it 1apidly enlarges and forms a
thick-shelled pod, with toughly-netted
surface an ineh or more long, often eon-
iracted between the seeds, of which it
wenerally eontains two and sometimes
three.

Principal Places Grown.

This nut is of great commercial im-
portance; immense quantities are pro-
duced on the western coast of Africa
to supply the European demand. It 1is
largely eultivated in South America and
in our southern states, from Virginia
soutkward, it is an important erop.

The Way of Cultivation.

For its eultivation here good eorn land
is required, not reddish, as that would
stain the shells and diminish the priece.
The furrows should be three feet apart,
and two seeds, deprived of their shells,
dropped at intervals of eighteen inches
and covered to the depth of an inch and
a half. The erop should be cultivated
until the pod begins to form, when it can
be left alone. The harvesting is done
after the first frost: the vines are dug
up with pronged hoes and left for a
couple of days to dry, they are then
stacked or taken to a shed to eure. Two
weeks later the pods are picked from
the vines, rejecting the ‘‘pops,’’ as the
empty pods are called, and cleaned for
market. The picking is slow work. ex-
perts being able to handle only three
bushels a day. Machinery is now useld
with fair success. The pods are cleaned
by being fanned by a mill, and as the
price somewhat depends upon their
appearance, they are often placed in a
revolving eylinder, where they are pol-
ished by mutual attrition, and the very
white pods are made so by the use of
sulphur fumes.

A Good Crop.

A good erop will yield about a hun-
dred bushels to the aere. It is more pro-
fitable than eotton or. tobaeco. There are
two varieties of peanuts, the Virginia
brand being larger than the North Caro-
lina or Afriea.

Peanut Oil.

The chief use of the nut is for the oil
it gives, yielding from forty-two to fifty
per ceent. It is ecolorless, bland, fixed
and resembles that obtained from the
olive; non-drying, changing slowly by ex-
posure to the atmosphere, and remaining
fluid at thirty-two degrees Fahrenheit.
The best is obtained by cold pressure,
but an inferior quality is secured in
laige quantities by heating the nuts be-
fore pressing. The principal consump-
tion of the oil is in making soap. The
nuts are frequently used in the manu-
facture of choeolate, and large quantities
are eaten roasted.

Rich in Food Properties.

Analysis by Dr. Muter shows that the
residue after the expression of the vil
far exceeds peas as an article of food,
and is even richer than lentils in flesh-
forming econstituents, while it contains
wore fat and phosphorie acid than either
of them.  On these grounds its adoption
as a food is urged, it being superior in
richness of all important constituents to
any other vegetable produet of a similar
nature. Although in its raw econdition
it has a harsh odor, this entirely passes
away in cooking. It ean be made intc
a porridge bv boiling in water and eaten
with milk, but makes an excellent eust-
ard and is very palatable in similar
dishes; it can also be used as a beverage,
as a substitute for cocoa.

The Salted Peanut.

The salted peanut is now a fashionable
substitute for the salted almond. and it
is elaimed that it is more delicate in
flavor and mueh more delicious. It is
prepared by taking the green, unparch-
ed nuts and gently erushing the shell to
avoid breaking the kernels; they are then
blanched by pouring boiling water over
them or by parboiling them in a pan on
the fire; then treated to a dressing of
butter and placed in the oven until they
are nicely browned, then taken out and
salted.

Sundry Facts.

Almost fabulous amounts of the goub-
ers are shipped from Africa to France.

They are grown in northern gar-
dens as a curiosity, affording amuse-
ment to those watching the singular
habit of the plant pushing the pod un-
der the ground to ripen; but they will
not come to maturity in a temperate
climate.

b5

How it is Done

Out of moisture-proof p.uckages on
to the table, with ‘‘ oven " fragrance,
is the journey of

" PERFECTION

<< 1" MoONEY BISCUIT 3 CANDY, C
R STRATFORD CANADA

You see, we make it a point to pack
the flavor of the biscuits as well as
the biscuits.

That is why the oven delicacy
never leaves

Perfection
Cream
Sodas

That is why there is none of
that ‘‘dead taste” so common in
other sodas.

Transferring ‘‘oven effects " into
tins is an art. It belongs to the
Mooney factory, so Perfections will
always be best.

* Mooney
Biscyit & Candy
Company,

LIMITED,

Stratford, - Canada.

DIAMOND

Brand

MAPLE SYRUP

has that delicate flavor of New Sap
Syrup direct from the bush. Try it.

ALL JOBBERS

Sugars Limited, Montreal
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DONT WAIT!
ACT!

The longer you wait
before starting to sell

Southwell’s ’
Jamsand Marmalades :Zé"NATgU:FACTURERS

THE CANADIAN GROCER has enquiries from time to
time from manufacturers and others wanting represen-
tatives in the leading business centres here and abroad.

A LINETHAT WILL PLEASE YOUR CUSTOMERS

M

NESTLE's

CHOCOLATE

LAMONT, CORLISS & CO., \.o%r

27 COMMON 8T., MONTREAL

the longer you will wait for sure profit. The
sale of Southwell’s Jams and Marmalades

has been so indicative of permanent favor that
St " . . e Firms or individuals open for agencies in Canada or abroad
2 grou.er u).uld almost aver that he could sell so may have their names and addresses placed on a special list
many jars in so many days. kept for the information of enquirers in our various offices
3 hroughout Canada and in Great Britain without charge.

Why shouldn’t you be getting

that “ SOUTHWELL "’ trade ? Address S Hnsages
FRANK MAGOR & CO. THE CANADIAN GROCER
Canadian Agents - - MONTREAL Montreal and Toronto.

BISCUITS--PLAIN--SWEET--FANCY

No matter for what class of buyers you are catering, there is something in our line of
biscuits to tempt and satisfy. Keep it always before you that our biscuits are of Irish
manufacture and are different enough from ordinary makes to establish a standard of their own.

W. & R. JACOB & CO., LTD., Dublin

Canadian Agents i

Kenneth H. Munro C. & J. Jones Bros., Wilson Bros.
324 Coristine Bld. Montreal 424-425 Union Bank Building Wharf St. Victoria, B. C.
Winnipeg

THE APPROVAL OF THE CONSUMER HAS FORCED THE SALE OF

BORDEN’S BRANDS

ahead of all other

Condensed Milk and Evaporated Cream

What the consumer endorses is ‘‘ good business ’ to buy. Pin your faith to

“Eagle” Condensed Milk and “Peerless” Evaporated Gream

the most reliable and absolutely Pure Milk products. For sale by all jobbers and

WILLIAM H. DUNN, - MONTREAL and TORONTO
Scott, Bathgate & Co., Winnipeg, Man. Shallcross, Macaulav & Co., Vancouver and Victorla, B.C. 3
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i5 HIGHEST AWARDS
i. Burope and America

valter Baker & Co,, Lid

The Oldest and
Largest Manufacturers of

PURE, HIGH GRADE

COCOAS
CHOGOLATES

No Chemicals are used in their
manufacture.

Rexmoredt Their Breakfast Cocoa is abso-
U. 8. Pat. O lutely pure, delicious, nutritious, and
sts less than one cent a cup,

| heir Premi No. 1 Chocolat ut up in Blue

P
Wrappers and Yellow Labels is the best plain
colate in the market for family use.

Cheir German Sweet Chocolate is good to eat
d good to drink. It is palatable, nutritious and health-
; a great favorite with children.

Buyers should ask for and make sure that they get the
penuine goods. The above trade mark is on every
package.

Walter Baker & Co., Ltd.

Established 1780.

Dorchester, Mass.
Branch House, 88 St. Peter 8t., Montreal, One.

MAPLE sk
iz, SYRUP

. Pure Tested Maple Syrup only is sold

under Small's brand. When customer
asks for tin of Maple 8yrup it’s nice to
be able to produce same, and particu-
larly a world-renowned brand.

Small’s Brand monogram mounted on
maple leaf, was registered in 1881, the
oldest registered maple syrup trade mark
syrup in the British Empire. 2nd—
Small’s Brand has been awarded with
but one exception all Gold and Silver
Medals ever offered in Canada, and
many fromabroad.

You_certainly have a first-class
line.—Woop & Stevens, New York.

Is superior to anything 1 have
seen on the market.—H. Mock-
FORD. London, Eng.

All Jobbers.

¢roduct THE CANADA MAPLE EXCHANGE
MONTREAL

THE CANADIAN GROCER

THE EVOLUTION OF A. F. Mac-
LAREN I C. CO.

With a ecapital stock inereased from
$100,000 to $400,000, the MacLaren Im-
perial Cheese Co., Limited, will take
over the business of the A. F. MacLaren
[mperial Cheese Co., Limited, with the
same officers and staff, and condueting
business at the same points as before.
The uniform excellence of this firm’s
products has made their progress and
expansion so rapid that this change has
been necessary in order to keep pace with
the business. The inereased capital has
been largely furnished by the former
shareholders, and the men whose energy
and enterprise have placed the company
in the position of one of the most pro-
gressive of its kind in Canada, will eoun-
tinue in eontrol. In the new premises
at 69 Front street east, Toronto, greater
tacilities will be afforded for meeting
the inereasing demand for Maelaren’s
Imperial Cheese, the merit of which has
caused it to be known the world over as
one of the most nourishing as well as
the daintiest and most economieal food
obtainable.

DRIED FRUIT HARMED.

A Vocaville, Cal, firm wiites: ‘It
will be of interest to you to know that
eonsiderably more than one-halt of the
stocks of dried fruits on this coast were
destroyed in the fire of San Iranciseo.
The only warehouse remaining is Rosen-
berg’s. Nearly all the packers and job-
bers had concentiated their stocks in
San Franeciseo with a view to making as-
sorted ecarloads. Of course there are
some prunes outside of the ecity, and also
some few lots of peaches, but every groe-
ery jobbing house and commission house
lost every pound. We are reeeiving or-
ders from Seattle, Portland, Sacramento
and San Francisco for all lines of dried
fruits for immediate necessities. Fvery-
thing has advanced in price.”’

SPRAGUE

CANNING MACHINERY CO.

CHICAQO, ILL., U.8.A.

Money Getters

Peanut, Popcorn and Com-
bination Machines. Great
variety on easy terms
Catalog free.

KINGERY MFG. CO.
106 E. Pearl St., Cincinnati

Cultivate your Biscuit trade by ordering

McLAUCHLAN’S
Cream Soda Biscuits

“2LAUGHLAN & SONS CO. Limited, Manufaoturers, OWEN SOUND, Oanada.

67

Known and
Loved for
SIXTY
YEARS

COX’S GELATINE
needs no introduction.
It is one of the old institutions of all English-

speaking lands,

PURITY and STRENGTH are the watch-

words of the makers.

Oanadian Agents:
0. B. Colson & Son, Meuntreal
D. Masson & Co.,
A. P. Tippet & Oo.,

J. & 6. COX,

Ltd.

Gorgile Miilis,
EDINBURGH

UPTON’S
Jams, Jellies
and
Orange
Marmalade

have the true fruit flavor.

The wise grocer always
keeps them in stock, as they
will please his most particular

customers.
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GIVE

Did You Ever Light a Cigar and Find That it Really
Wasn’t Lit?

You blamed it on the match and the failure of your lips to ‘‘get in” the timely draw. But the real culprit was the trick ¢ are
cigar. It wasn’t made right. The leaves were either rolled too tight or too loose, and as the flame couldn’t induce the ‘“f"l“‘
air to come through in proper quantity, it (the flame) retused to act. Simple, isn’t it ? "“I';:I :

n wil

I's red

Did You Ever Have a Cigar Trade and Find That You

Really Didn’t Have It ? .

You attributed the paucity of business to want of ‘‘push” on the part of your clerks, the store’s situation, etc. But the of tl
" real preventer of sales was the brand of cigars you handled. 1f PEBBLE and PHARAOH cigars had been in that sam. ) part
store of yours, with those same clerks, your sales would have been Big. Why ? Because the man who makes the Pebble TeImnov

and Pharaoh puts his heart and his money into the work, and when the match has been applied, his light shines befor¢ Prol
men. Payne’s employees would just as soon cheat themselves as cheat their task. They move in an atmosphere ol shelvi
honesty—-feed on it. ds of
The Pebble cigar sells at 5c., the Pharaoh at 10e¢., though both of them are worth a good deal more. On the 5c¢ g “_“;"
and 10c. basis you get highest profit. An order for 1,000 assorted will prove this. I‘.A\““' :lx
/ these f
NOW, SEND ON THE ORDER .
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THE GEO. E. TUCKETT & SON CO., Limited, Hamilton, Ort.
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ToBAccoS, CIGARS AND ACCESSORIES

GIVE MORE ATTENTION TO
TOBACCO.

irocers should at least pay more at-
ion to their tobacco department
re are many reasons why, outside of
money-making element which is a
erful factor. Tobacco is a very sen-
ive plant and even in its manufactured
n will impart and attract peculiar
s readily. As a rule what sort of a
artment does the average grocer
¢ ? He has a few boxes of plug to-
cco, chewing and smoking, and these
set up on a counter shelf with the
of the boxes removed and the sides
o partially taken ofi, making it handy
remove the plugs as they are requir-
P’robably in the next department of
shelves there may be candies and all
s of little grocers’ sundries like gum
d novelties usually classed in the lux-
v column of purchases. Butter and
cese are very often not far away, and
ese commodities are also very sensi-
then bread and flour, also
gar and other of the innumerable eat-
les that stock a grocery shop

A Show Case for Cigars.

e stock of cigars is usually very
ited and as a rule (not always, by
v means) are thrown carelessly into
old-time show case that might have
en fashionable when Julius Caesar was
earth. The cigars are permitted to
t dry and some fine evening when some
ung man takes an expensive notion, or
ere may be a function of some kind
I as a political or other banquet, the
wer is called upon to serve cigars and
is absolutely unable to cope with

best chance he had for months of
iking what is called a ‘‘hit”” in the
nmunity.

attached to this is to be
to-date. Your neighbor, the barber,
ill outdo you in the tobacco business.
sure as fate if vou drift the slightest
t. Ask some of the enterprising to-
cco manufacturers to make you a gift
a nice zinc lined show case and see
t it is used for tobacco purposes on-

Numbers of tobacco manufacturers
giving such things to druggists and
¢y would be glad to give them to
cers if they could be assured of some
iwentrated effort on the part of the
wers to make a push on the lines that
uld attract.

I'he moral

Give Accessories a Good Show.

It would he wise also to have cigar
ters in the shop; get some small
ves of matches made with your name

them and give them out to your
there are not many
ar men coming along.

e alive and get in some novelties in
way of smokers’ sets, tobacco jars,
¢ racks, nice cigar holders and trays
smokers’ tables, ete. Lay out to
some fine rubber pouches and some
¢l match boxes, all of which will go

towards stamping you as a

a long way
well

leading grocer and one who looks
after the up-to-date.

A UNIFORM STAMP WANTED.
Tobacco growers have started an agi-
tation to secure reform in the regula-
tions of the Inland Revenue Department,
claiming the present system is cumber-
some and occasions expensive operation.
The growers are demanding a uniform
stamp for tobacco. Under the present
regulations there exist three difierent
classes of tobacco, foreign, combination
and Canadian, each of which is required
to be manufactured under a separate
license, and distinguished by difierent
colored stamps—black for foreign, pink
for combination, and green for Cana
dian.—London Free Press

EXPERIMENTAL STATIONS IN
VIEW.

Government has finally
two experimental
section of the

The
decided to
stations in the
province.
South Kssex is to have a vegetable
and tobacco experimental farm, and k.
\dams, of Leamington, and N. Peterson
are spoken of as the superintendents

Ontario
establish
western

North Essex is to be provided with
a fruit experimental station. L. Wigle,
ex-M.P., South Issex, and I. S
Clements, M.P., West Kent, state that

this will be a popular move on the part
of the Government and that, when the
proper time arrives, there will be a

have a

eflort to

most vigorous
duty placed on tobacco

The Canadian product roperly cured
is said by western men to be as good as
any grown in the United States

SWEET

STANDARD

OFTHE
WORLD
Sold by all leading Wholesale H.

| CLAY PIPES ——

None equal, Insist upon McDougall's

There IS a difference

D. McDOUGALL & CO., Sistfony

All First-Class Grocers

Handle

OLD CHUM

Cut Plug Smoking Tobacco

it’s a Trade Bringer.
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Crisp as the
Fresh Gathered
Vegetable!

Every bottle of

MACONOCHIE’S
“EXTRA SPEGIAL,” “SUFFOLK" & “WHITE & GO,” BRANDS

" IS EXACTLY DESCRIBED by the line at the top of this page

and this means

Perfection

PICKLES

B e e e R e T W o e e

YOUR Profit is assured. Order from your wholesale grocer.
AGENTS :
THE A. F. MacLAREN CHEESE CO.
TORONTO
to

Quotation
The follo

sponsiblefor
rocer, at our

IMPRRIAL B

Oases. L}

R [ ]
A0R s ssssannnnns

1-do&. cuveennnnns 1

3A0B . cecccssanne 1
L dOB..os cevnanne
Fdos...cviiinnns

O0RA

(uean B‘g.kln‘ Pord‘
: " "

Borax, $1b. p

Freight psﬂ |

........
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RANDS

grocer.,

R DA A e

o ncdhauas B e e u i o e o »  NeTE B

or

Ouean B‘a‘klu Po.'.du. l:g. 4doz.... .8
i ol

0

0

rocer, at our nearest office.

May 10, 1906,

Baking Powder.

W. H. GILLARD & 00.
Diamond—

OUBAN MILLS, P

!i BE3IREERARE

g P

BOYAL BAKING POWDER.

g

B
O - D = O
CESRRARSR ?

Sereseserisassrtanane

jarrels—When packed in barrels one per
cent. discount will be allowed.

OLEVELAND'S BAKING POWDER.
Bises. Per Dos.

sarrels—When packed in barrels one per
cent. discount will be allowed,

T. KINNEAR & OO,

town Brand—
I un-. Ido; in case .

- . [0 "

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are
sponsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian

Reckitt's, per box.......cooovvivinies 15
Box conl either 1 gross, 1 oz. size;

d gross. 3 oz, or § gross, 40z
Reckitt's Zebra paste. $-gro. boxes, $10.20
per gross.
JAMES' DOME BLAOK LEAD,
Per groa

AMERICAN PURE FOOD COMPANY
Borax " Queen.
40-0z case, ldm_ .........

8-0z. B N cdiveatnsinhisesse V50

Lot 7 cases, freight paid
Conditions -2 per cent. 10 days; net
days,

Cereals.

m(”.l-lh. ....... 00
L+ 4~ 1 Lo B

PETERBOKOUGH
CEREAL Co,

Cnnsdu Flakes,
‘Standard

5-case lots. 4 30
Canada Flakes,
“Jumbo”
case, 2B
.49

Freight prepaid.

Choeolates and O 'l
THE COWAN 00., LIMITED,

Cocoa—

Hygienio, 1-1b. tine L.I
00
8
50
«
55
“
4
Lﬂln!v =
: -4
vesssee 888

Toings for cake—
oua
Orange, hndnl-nl.l- . 100
Per dos.
ns
'E

¥
v

........ wa
o
3]
0o
oM
oM
OCocoa— Per dos.
Ooncentrated, 'l. 1dos. In box = =
" -] " " IS
Homaopathic, !:l. 14-1b. boxes
EPPES.
gents, 0. E. Oolson & Son, Montreal.
h‘ and llb tins, 14-Ib. boxu.wo P
Smaller quantities .. ...l 0

BENSDORP'S 0000A

A. F. MacLaren, Imperial Oheese Co.,

Limited, Agents, Torento.
1b lln..“do&boonn wdu..w

1"
' " o ’ “ i " 175
i o A " 2.00
JOHN P. MOTT & CO.8
R. 8. McIndoe, Ageat, Torontc.
Per b
BUHLO, $8.. ... ... cossesovnsessssssnces
Prepared cocon, {sto} l ....... 028
Motu brullut cocos, ssaveen B %
asionce B
No. l\.huwhuu.tl ..... 03
Navy N
**  Vanilla sticks, per xruu p 100
“  Diamond chocolate, §'s and6's. 023
** Qonfectionery chocolate,2lc. to 0 31
**  Bweet| hocolate liguors..20c.to 0 34

WALTER BAKER & CO., LIMITED.
Per lb.
Premium No. 1 chooolate, 13-1b. boxes $0 35
Vaailla chooolate, 6-1b. boxes ........ 04
German sweet, 8-1b. boxes  ........ 0%
Per Ib.

cocos, £, 4, 1 sod 51b tins 0 &0

Breakfast
Oracked cocoa, §-1b.
Oaracas

WALTER M. LOWNEY 00.

OCanadianBranch,165-171 William st. Montreal

Breakfast cocoa— Per Ib.
5-1b. screw top cans, 10 cans in case, 36¢
18-1b. boxes, 6 boxus 10 case, 1-lb. uns. 36¢.
6-1b. boxes, 19 boxes in case, §-1b, tina. 360,
8-1b. boxes, 13 boxes in case,} Ib. tins. 360
8-1b. boxes, 13 boxes in case, 1-5-1b. tine. 40o.

Bweet choocolate powder—

5-1b. tins, 10 tins incase............ 5o,
13-1b. huxu. 6 boxes in case, 1-1b. tins. 26¢.
6-1b. boxes, 19 boxes in case, §-1b. tins. 262,
6-1b. boxes, 13 boxes in case, }-1b. tina. 280,

Premium choocolate—

61b. bxs., 19 bxs. In oase, |-1b. pkgs..30c.
6ib. bxs., 13 bxs in oase, -1b. pkgs. .300.

Milk chocolate—

8.1b. bxs, 13 bxs. in case, i-1b. pkgs. 282
100 3-cent pieces in box, each ........ $1.35

Vanillas sweet chocolate—
{O&?ﬂ P e e ki id Ko
ul

O-Ib. l!btl. In ‘&» tins. .. .35¢.
b. bxs., 18bxs. in un.llb phga. .50,

Diamond sweet chocolate—

&1b. boxes, 13 bxa. in case, §-1b. pkga.. 230

l.—lh.m-.lbu-hun.l 1b. pxgs 250,

61b. 1 #ib. 230,

Gold Medal ¢ hocolate powder—

5 1b. tins, 10 tins in care. ......ooiviniis 360,

10 1b. tins, 10 tins incase............. 330,
X X XX chocolate powder

51b. tins, 10 tins in case.......... -/

10-1b. tins, 10 tine  case.............. P

TOBLER'S MILK CHOCOLATE

Sc. sticks, per box (40 sticks) 150
10c. ubleu or umt‘uotu(m 150
20c. (30] 24

Condensed Milk
* Anchor " brand, cases 4 dos., per case §5
bt evap. cream, op &d. b 4

BORDEN S CONDENSED MILK 00,

Wm. H. Dunn, Agent, Moutreal & Toronto.
Cases. Doz
** Eagle " brand (4 doz ) # 00 3 0
“Gold Seal ” brano (4 doz.).. 500 13
* Challenge * brand (4 doz.) 4 1w
Evaporated cream
“Peerlean * hrand svap. cream.. 4 77 1 20
- hotel size 1w 26

TRURO CONDENSED MILK 00., LIM

“Jersey " brand euponled cream
Case ll doz.

ITED.

Coffees.
THE EBY, BLAIN 00., LIMITED.
lo bulk—
Olub House.

JAMES TURNER & OO.

B. D. MAROEAU, Montreal

Per 1b

oo
=2

coe oocooo
g B2 ExRRge

—
~

Per 1b.

.-s:gnuot
BEEBRERLEN
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“Batgers’

THE CANADIAN GROCER

Lime Juice |

Lemon Squash | Asout

% Batger's" Lime Juice and Lemon Squash
are absolutely pure and as good in flavor as sol D

modern ingenuity, the finest fully ripened fruits

The summer time is fast approaching, when there
will be a heavy demand for summer drinks. The
pure fruit juice of both, Limes and LEMONS,
have been and always will be the most popular

and healthful summer drinks.

and over 130 years' experience can make them,

They are put up in two sizes—pints and quarts %
has the words *‘‘Imperial Brand

Maple Syrup” on the label—all
the trouble comes of the other
half.

Which ‘“half” are you selling?

—two dozen in a case—are retailed at popular

prices, allowing you a handsome profit.

Rose & Laflamme

Montreal - Toronto

ROSE & LAFLAMME, Agents, - Montreal

As Pure as the Purest
As Sweet as the Sweetest

GRANULATED SUGAR Extra Standard
A Strictly CANADIAN PRODUCT

Equal to Any for All Purposes
ASK FOR IT

ONTARIO SUGAR CO., Limited, - BERLIN, Ont.

62

e

Coupon Bol

#or sale in Oanada
Limited, Toront
Fils, Montreal.
$1, §2,93, 85, 10

tu lots of less tha
books, 1 kind
100 to 500 books ....

Allison's Oo

¥ 00 to $3 00 book
bogkl.“ o

BEEE=E

3 EASYBRI]

‘he Davidson &

Infan
vluson's patent b

Jams
SOUTH\
Frank May

fange marmalade
or jelly marmai

“trawberry W, F. §

Fuspberry
ricot
&k currant




Montreal

ndard
-

for All Purposes
FOR IT

nt.

THE CANADIAN GROCER

. WM. BRAID & CO0., Gorreesandspioes
| There 1s that ~“something ™ about
Braid’s Best Coffee
q that tickles the palate.

WM. BRAID & GO0,

It is Winning Popularity on Merit

Why not give 1t a tnal

BRAID'S BEST COFFEE

Vancouver, B.C. =55
, W @ ARE THE BEST

Coupon Books—Allison’s.

or sale in Oanada by The Iby Blnln 0o,

mwud T 0.0.B &
Hy ﬁ.u. #5, $10 and $30 books.

Un- Covers and
oum Oou
bered. numbered

iu lots of less than

books, lkindn-onod. 4. 4o
100 to 500 books . Sge. 4o
100 to 1,000 books 3o Sto

Allison's Coupon Pass Book.

Cleaner.

Per doz
4-0z. cans 3 0 0
135

6 ut

b » 18
o CLEANER Qull’t » 37

2 ﬁnu!m... Gallon™ 10 00

BRUNSWICK S

*EASrumG*‘T

Wholesale Agents
‘he Davidson & Hay, Limited, Toronto

Infants’ Food.
1
huwnlumthrlquhuu: ”ogg
o b, tins.... 135

groata 1
- “ &b tins. .. 235

Jams and Jellies.
SOUTHWELL'S 600oDs. Per doz
Frank Magor & Co.. Agents.

‘range marmalade

‘ar jelly marmadade

rawberry W. F. ]un .
Luspberry

oy " “

&k currant e

Ei-1-3-14

Other jams........ :
Rod carant Jolly . Mince Meat. Soda.
T. UPTON & OO. Wethey's condensed, per gross net . ..§13 W0 OOW BRAND.

Compound Fruit Jams— per case of doz. net 3w
lz-otuh-hn.ldm.lnouo.perdu‘lw Case ot 1 Ib. contait
$1b. tins, 3 doz. in case......... b. 0 07 Mustard. ing t0 packages |
5md1 . tin pdll.l u\dﬂuﬂlhl box, 3 0

...................... rib. 0 » Case of lb. (von
1wd N—lb wood pails "‘".Eb' 0 06 COLMAN'S OR KEENS. taining 120 pkgs.)
30-1b. wood pails ....cooovvieens 0 Sk dostl @ per box,

LK., . tins....... <« +.por dos o f 1.Ib d
Compound Fruit. Jellies— %' Mo, tins oo T e b (containing
13-0z. glass jars, 3 doz. in case.per doz. 1 00 -Ib. tins okl 500 1. and 60 §lb
21b. tins, 9 doz. in case perlb. ....... 00 A0 8 075 pkis),per boz, §3 00.
7 and 14-1b. wood pails,6 pails in crate 0% Oase of 5c. pkgs. containing 96 pkgs.), per
perlb. 0 - 08 box, §3 00.

30-1b. yood palls..........oouune w_ 16

Home Made Jams— uhwluul’y re—
1-1b. glass jars (16-0z. ‘oml
case

MAGIU BRAND

l “ b Por case
1b. No. 1, cases, 60 1-1b. packages 215
No.3, " 120§lb g 175
. “ 30 1-b - 9 75
4 No. 3, {ﬁo b . } 175
No. 5 Magic soda —cases 100 -10-0z. pkgs
THE N. K. FAIRBANES CO. BOARS HEAD 1 case . J’tsu
LARD COMPOUND I cases. 27
Tierces ...
bbls. g
ubs . ) Soap and Washing Powders

Cases, .Hl: tins.
&b,

A P. TIPPET & 0., Agenta.

" 10db. .' ............
20-1b. wooden pails M ! , colors r r-u.l 0 %
20-1b. tin paile.......oooenen Orange Marmalade. Y PerFTONELS 30
Wood net, tin gross weight Oriole BORP. . .. cevvvveinmenien 10 20
Li THE EBY, BLAIN 00., LIMITED. GIOTIOIS BOBD. . -+~ + .- 15 0
eTieN. Straw bat poliah. ... ..... 16 30
NATIONAL LICORIUE 00. “Anchor” brand 1-Ib. glass l= 5‘2
5-1b. boxes, wood or ....per Ib. §0 40 - quart gem jars .
glnc:!:x-é_lotlﬂ )wb&x ‘l“lé T. UPTON & OO. Starch.
boxes........
" " 13-0z. ;l-hn. 2 doz.case. . perdox.l 00
Acme %.‘n"lb‘b““.'ﬁ’:m ’g Home-made, in 1-Ib. jnrs 140 SDWARDSBURG STAROH 00., LIMITED.
Tar licorice and u wafers, 5-Ib. lnﬁux"lbdmu;d Ihvdh.pallb 0 %84
100 Golden shred marmalade, 3 doz. case, Laundry Starches— per Ib.
17 BOREEE..evorrosresrasserassans s No. 1 White or bige, $1b. carion.§$ 6
20 { 5‘0 s Ohi No. 1 8ib. SA_
b Oanada laundry......ooooovvvvenns 3
n asatege. Shipe Bilver ;lo-, L dr-rud boxes. 0 07
MRS. RORER'S SAKATOGA CHIPS Buvu &1b. o 0 07
Lye (Concentrated) 3 large size phgs., per case e "’"‘ L “““ 4
lllll ..... .
GILLETT'S PERFUMED. P Assorted 18’ and 30s. .. Bensou's sat! 00
o Lylk - Bbla., 5011, per Ib N“J’:g‘ﬁb nlﬁ:-mfltﬁn“ gg*
)
Teruu&ldnyl net orl per cent. 10 ¢ luw Benson's enamel. ...per box 1 35 to ¥ 50

83
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THE CANADIAN GROCER

The Agricultural Schoolmaster

is abroad, and the farmers are learning the important truth that the

better the seed the better the crop.

The Grocer may take a -lesson from this newest beneficent enterprise.
Use none but pure, superior goods in your store, and you will raise a

great crop of customers.

The selected Coffee beans that form WOOD’S COFFEES will make one
important departinent produce a great harvest of trade.

CANADIAN FACTORY and SALESROOM :

No. 428 St. Paul

Street - -

MONTREAI.

Oulinary Starch—
Benson & Co.’s Prepued Oom 007
Oanada Pure Corn . 005
Starch—
Edwardsburg No.1white, 1-Ib. car. 0 10
Mwudlb::‘a No. 1 white or blue,
41b. lumps....ccovveennnirnnanes
AMIR‘CAN PURE FOOD COMPANY.
Japanese Starch.
Case
éun..ue, 5 doz. ................... 3.2 g
Lot 5 cases, freight paid.
CORN STARCH ''ROYALTY."”
12-0z. case, 4d0Z. ......covnuiiianiiinnn 0 50

Lot 10 cases, freight paid.

SRANTFORD STAROH WORKS, LIMITED

Ontario and Quebec.
Laundry Starches—

Oanada Laundry, boxes of 40-1b. $0 05
Acme Gloss Btarch—
1-Ib. cartons, boxes of 401b..... 0 05}
Finest ‘White —
&1b. oases of 481b.... 0 05%
W o5 soossvnensressse U
................... 005
| Lily White Gloss—
i g cartons, ouuﬂlb. 0 07;
H& mnnh.lln 00
blb. cnunahd tin '8 s
Ko oE. cayutals, 0. cnee. ©
Brantford Gloss—
l-lb.muboxu.wullb.....n(m

Oanadian Electric Starch—
Boxes of 40 fancy pkgs., per case 3 50

f
SAN TOY STAROCH.
100. pkges, cases 5 doz., per case.. & 76
#T. LAWRENCE STABOH 00., LIMITED.
Ontario and Quebec.
0o
lb
Bt hmmm% 4 0%
|
|

SMALL'S BRAND—Standard.

Laundry Starches—

No. 1 White, 41b. cartons, 48 Ib..
8-1b. cartons, 36 1b. .

C NN
3682

MOTHER'S
FAVORITE
MELAGAMA
TEA.

put up in 30, 60 and 100 1b. boxes.
Wholesale Retail.

025
Ohinese |t;‘rch‘ 035
8ou., W, 1ows 5 4
per cent. 050
0 60

J. & J. COLMAN'S, LIMITED.

Rice Starch—
Packed in cases of 56 Ibs. each (cases free)

No. 1, London—

In papers of 4t0 51bs
Blue, white or assorted.

In Pictorial Cardboard Boxes—
4 1bs. net wei
11b. gross weight .
!lb gross welght

1b. gross weight ... .

Buff 8tarch, for Curtains, Lace, etc., in

Cardboard Boxes.
1 Ib. gross weight

BLUE RIBBON
TEA CO.,TORONTO

Stove Polish.

Ot durabiity and tor
cneapness s prepa -
yalon s traly unrvalled

Head Office, St.
John, N.B.

Toronto Office, 3

e Wellington E.
Rising Bun, 8-0z. cak ellington
gy ]
Sun 10c. size, }-gross boxes. ...
San Faste, Bo. sizs, $-gvom boxes. e Wholesale Retail
rown Label, 1 d
Syrup. Crimson 15 :3.1§ 0m 03
" OROWN " BRAND PERFEOTION SYRUP. 02 035
oy o
1 doz. 0
P tins, _lnouo 0 0
21b. tins, § doz. in case
5 1" oA
0w v " @ ]
N » ’ "

LUDELLA OEYLON, 1's
AND }'8 PKGS.

n.eeeeg

Wholesale. Rei .

Red Laoel, 1-Ib. mﬂh ........ $03580 7
luhbol.llb. ... . 03 04
Label, 1.1 019 02
Gunh 0% 0:
span, Is .. 019 0%

b.
T L3 2
mkm(#uﬂ%h) =
** Qondor " Oeylon black tes in lead packe::
Green Label, s, §s and
60-1b. cases 0%7) at 0
030 at0d
035at 03
=5 040 at0 3
Mﬂ 050 at 03
st 0w

Black Teas—"' Old Orow " blend—

Bronzed tins of 10, 35, 50 and 80-1b.

No. 1 per Ib. 03
No.3 0%
No.3 0%
No. ¢ gm

eeeeeeoooooeoes
P Lt L

Yoast.

BTk N




THE CANADIAN GROCER

strongest
argument
in asking

» you to buy
DWIGHTS

= “Cow Brand”
r“ 7 BAKING SODA

s

BAKING ¢ nu\ is

at truth that the

The Comfort

eficent enterprise.
1 you will raise a

ES will make one

'OOM :
MONTREAI.

that
its absolute purity
and strength are
unequalled by any
other brand.

Bed and Douche Pan

Made in Yellow-Ware and thoroughly Vitrified

The most Comfortable and
Sanitary Bed Pan ever made

Recommended by all Physicians and Trained Nurses

‘CROWN" BRAND
MANUFACTURED BY

R. Campbell’'s Sons

HAMILTON, ONT.

\
CHURCH & DWIGHT, Limited
MONTREAL.

fAROCEAU, Montreal.

" 1 _40-1b. boxes........ $.
II 40-1b. boxes..... ..

Hamilton Pottery

You are Interested
in Something

Why not get the best items that
are printed on the subject?

TEA HINTS THE PEOPLE OF
FOR RETAILERS 1 AMAICA

By JOEN H. BLAKE
are now buying things in the

m-n; iead 02
packeta (3518 and ?nm. '
nlanbhokmlnludwlm
Ed,h. ..... md 037} at0

We read and clio thousands of newspapers

el omaosn ob o b G United States which they ought T g b g cniaglelpse -t
Py ) ‘ m . - * clore 3 £ .

il 0% et 03 J -+ oyt to buy u;. Carvlada. They don't speedily and economically for 2 debate.
08 ccevsenee 040 at0 3 tell about Tea. know " at we can do. A.m‘“ speech, lecture, essay or anything else requiring
- hk“ 050 at0s ? advertisement in the up-to-date information and more of it than your
ibel, is, js and h How 10 Test Teas. . \ competitors are likely to get.

......... at 0 & Wuere 10 Buy TEras. nlNGS‘I. N Terms—100 Clippings, $ 5.00
''Old Orow " blend— Buik v, Packace Teas. ! . 250 “ 12.00

iins of 10, 35, 50 and »}g How 710 EstasLisy A Tea Traps. 500 . 22.00

- o5 Tea BLENDING, BTC., BTC. Q‘Gl. E AN ROO 1.000 “ 40.00
e b % Oloth Send for our Booklet which fully explains
0% pages ; e 4 e e S T :
[ B . the scope of the clipping industry.

174
PG, posipeia. - -~ B9 might bring inquiries. Better

write for rates to

Tobaceo.

'IRE TOBAOOO 00., LIMITED.

et

46
R

I. C. STEWART, Halifax.

GANADIAN PRESS CLIPPING BUREAU

232 MoQlll Street, MONTREAL, QUE.

o8 THE OAIAIIAI GROCER Telephone Main 1355.
- St. E.. to, cle ne Ma:
8 12 10 mm m = = Toronto 10 Front St. E., Toronto, Telephone Main 2701
0 51
056
045
04
046 =
0 53
. 0 4
niversal, 134............ 0 47
HEIS, I8eecocasecesocssece 0 5¢

The Best Grocers make
' a point of keeping I
always in Stock. 1

R s Honest Goods and
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THE CANADIAN GROCER

Last Chance | |FOR A YEAR PAST

: we have been quietly but firmly establishing £
We have to stop making our

““Rosedale” Flowerpots hecause
they take up too much room in our CANNED FRUITS ano VEGETABLES

decorating shops, which are now

crowded with Opal and Glass having, as our superintendent one of the ablest
orders. If vou want a big, showy

hand- p(unged ]Jalidll'llhere, six
hes hig t

i cach, aeder LAUREL, CANNED GOODS

a barrel at once.

2 doz. at $1.50 doz $3.00
Barrel - .25

$3.25

ourselves in the manufacture of

processors in America.

are now an assured success.

(Both consumer and grocer agree there.)

5 . e :
We have still some choice fruits on hand. é

We haven't a hundred barrels
left, so send a post card at once. Bisite ns.

HOMINS, MENT & CO. | | " TSRS, 5 it

TORONTO

LIMITED Wethey's Mince Meats Laurel Canned Goods

C&B

Crosse & Blackwell's Pickles

Mixed, Chow Chow, Walnuts,
Girkins, and Onions

Corked 4 pts. and pts., and Octagon ! pts. and pt. hottles

C. E. Colson & Son, Montreali

Agents




