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It is an equally efficient food for infants and invalids, and you can 
recommend it without hesitation. Stock “Patent Barleyit’8 

•right in your line, and there's no reason the drug-store man should 
have a monopoly of this quick-moving product. Remember the 
name— Robinson’s.

Agents for the Dominion of Canada

MAGOR, SON & CO., 403StsrLeetPau‘ MONTREAL

Your customers want something to ward 
off the rigours of this wintry weather, and 
you can just fill the bill by selling them

Robinson's Patent Barley!

Il QYRUP 
iJALES

WILL
BE

flATISFAC i t^RY
both from the point of view of volume and profit, if you are handling y

“Crown Brand” zCorn Syrup
There’s no syrup to which such care has been given to guarantee purity. 
Try this well-known line, and give it prominence. It will pay you to do so!

EDWARDSBURG STARCH CO., LIMITED
ESTABLISHED 1SS8

53 Front St. East, Toronto, Ont Works, Cardinal, Ont. 164 St James St, Montreal
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Nourishing
Palatable Coco Fruitine V?getable 

Putter

V

From the view-point of economy alone, a woman will 
be interested to investigate the merits of Coco Fruit­
ine in her cooking and pastry.
Its matchless purity, rich yet delicate flavor and evi­
dent superiority to butter, oil or lard, commend it 
at once to the housewife who is anxious to save. 
Made in Marseilles, and made with 77 • /
scrupulous care ! tLCOtlOMlCal

Let the “fussy” customer know 
your store as the one place 

where she will always receive rapt 
attention. Let her feel, if necessary, 
that she is right and you are wrong 
when an inclination to differ arises. 
Flatter the keenness of her judg­
ment and thereby pave the way to 
resting secure in her good graces. 
The best business asset you can 
have is a woman’s goodwill. It is 
a pearl of priceless value, friend !

ARTHUR P. TIPPET & CO. 
Montreal Toronto

X J

Griffin Brand Seedless Raisins
The choice of “finicky” folks and therefore of critical 
judges of quality, has never fallen upon other brands 
of Seedless Raisins in such generous measure as on 
the famous “Griffin” trade-marked product.

Grown, cured and packed in the largest vineyards
on the Pacific Coast, and never T, o. / /
tampered with en route. Inc ùUlïlUUrU



THE CANADIAN GROCER

\ }
j JtM

XSA

Montreal Office

Manufacturers’ Agents
and Brokers’ Directory

Manuiacturers anil merchania cannot expect to dpVelop, maintain 
and get the best out of the Canadian market Without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is a*, 
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

BROKER
R. B. Colwell

HALIFAX, N.S.
REPRESENTING LEA DING 
MANUFACTURERS. SUCH AS

i. D. Smith Lowneys Toblers

J. W. GORHAM & CO.
IERUSALEM WAREHOUSE, HALIFAX, N.S.

Manufacturers’ Agents and Grocery 
Brokers

WAREHOUSEMEN
can give close attention to few more firot-ciaaa 

agenciee Highest references.

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street. Montreal
TEL. MAIN 77» BOND 26

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

Green Cod. Skinless Cod, Herrings, Seal 
and Cod Oils, White Beans, Peas, etc.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery 

Brokers.
Warehousemen

ST. JOHN, - - - N.B.
Open for a few more flrai-cleae lines.

WESTERN DIS TRIBU TORS LIMITED
Wholesale Commission Mcrchahants, Customs 
Brokers and Manufacturers’ Agents. Cars Dis­
tributed. Warehoused and Forwarded. Warehouse 
on Transfer Track. Business solicited. Our posi­
tion is your opportunity.

SASKATOON, WESTERN CANADA

WRITE TO
10 Garfield Chambers. Belfast. Ireland 

For sample copy of the

Irish Grocer, Drug, Provision 
and General Trades’ Journal

If you are interested in Irish Trade.

Evaporated Apples 
and White Beans

Can give best quotations.X

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

NEWFOUNDLAND
T. A. MACNAB & CO.

ST. JOHN'S. NEWFOUNDLAND 
MANUFACTURERS’ AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and careful at­

tention to all business. Highest Canadian and foreign 
references. Cable address : "Macnab," fit. John's. 

Codes : A.B.O, 6th edition, and private.

When writing advertisers kindly men­

tion having seen the advertisement in 

this paper.

G. C. WARREN
Box I#3t, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS' 

AGENT
Trade Established 12 Years.

Domestic and Foreign Agencies Solicited

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
A*eats for Grocers’ Specialties and Wholesale 

Grocery Brokers
TORONTO, Ont. DETROIT, Mich.

Arrived in store one car 
NEW ORLEANS MOLASSES

HALF BARRELS PRICES RIGHT

Lind Brokerage Company
73 Front St. E., Toronto

THE HARRY HORNE CO.
309-311 King Street West, Toronto

Grocery Brokers, Manufacturers' Agents 
and Importers of Groceries and Specialties 

WE ARE OPEN FOR MORE BUSINESS 
AND INVITE YOUR CORRESPONDENCE

WATSON & TRUESDALE
(Successors to Stuart, Watson k Co.)

Wholesale Commission Brokers and 
Manufacturers’ Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

—WINNIPEG—
H. G. SPURGEON

Wholesale Broker and Manufacturers’ Agent
Canadian, British and Foreign Agencies Solicited.

23S Chambers of Commerce P.O Box 1812

W. G. A. LAMBE & CO.
TORONTO

Grocery Broker» end Agent».
Fatahllabed 1686

BUCHANAN & AHERN
Wholesale Commission Herckaata asi Importera

QUEBEC. P.Q.

Groceries, Provisions, Sugsrs, Molssses, Dried 
Fruit sad Nuts, Grain, Mill Feed,

Fish, Fish Oil, Etc.

Corrsspondencs Solicited. P.O. Box 2*

W. G. PATRICK & CO.
Manufacturer»’ Agent» 

and
Importer*

77 York Street. Toronto

DISTRIBUTORS. LIMITED
P. O. Drawer 99

EDMONTON. ALBERTA
Manufacturera’ Agents, Commission Mer­

chants. Warehousemen.
Track connection with all Railroads.

A. Francois Turcotte
COMMISSION MERCHANT

Room 16, Morin Blook 
Quoboo, - Canada 

Ono or two more agonolom wanted
FIRST CLASS CONNECTION

—MOOSE JAW— 
WHITLOCK & MARLATT

Distributing and Forwarding Agenta. 
Warehouse on C.P.R. spur track. 
Promptness and Satisfaction guarante ed 
Business Solicited.
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Three
leaders
for
QUICK 

SELLING’ 
Send 
your 
orders 
NOW

“BALAKLAVA” BAKED BEANS
2s Tall Cans

THE QUALITY IS GUARANTEED.

Cases 2 dozen

1 Case free with 10 cases 
è “ “ “ 6 “ freight prepaid 90c. doz.

Imported DUTCH Biscuits
HUDSON CREAM WAFERS 
DONSCO ICE WAFERS 28c. lb.

Tins 5 and 10 lbs. - Finest Quality. 
Guaranteed^Equal to any imported line on the market.

“Pancake” Maple Flavor Syrup
Wine pint tins Wine quart bottles

Barrels 12 dozen. Barrels 4 dozen.
OUR QUOTATIONS ARE RIGHT

EBY-BLAIN, LIMITED
WHOLESALE GROCERS. TORONTO

SOUPS
“21 Kinds

Look for the Red-and-White Label.”

Every woman who reads magazines or news 
papers has seen the above words so many times she
knows that CAMPBELL’S SOUPS provide a meal or part of a meal for any occasion 
Your customers will find CAMPBELL'S SOUPS so nutritious, palatable, convenient 
and economical that, once you induce a trial, you can depend on steady sales, and, 
that's what you want because they pay you a good profit. Well advertised, easy to sell, satis­
factory to customers, profitable to you—CAMPBELL S SOUPS have all these points in their favor.

Joseph Campbell Co. - Camden, N. J.
Rote & Laflamme. Montreal. Selling Agent» for Province» of Ontario. Quebec, New Brunswick, Nova Scotia and Prince Edward Island.

“21 Kinds—Look for the Red-and-White Label.”

8
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Cane s Washboards
LOOK BETTER,

LAST LONGER
At anywhere near 

the same price, there 
are no washboards 
so attractive in ap­
pearance and that 
give such good ser­

vice as Cane's. Early in our business 
1 career we formed the habit of putting 

the soundest materials and the most 
superior, workmanship into our goods

And the habit remains!

The boards shown 
on this page are 
three of our leading 
lines. Our catalog 
shows the full range 

a board to meet 
every demand, and the best value at 
all prices.

Your jobber sells Cane’s wasboards— 
or should.

Ask him to show you !

THE WM. CANE SONS CO„ Limited
NEWMARKET, ONTARIO

SANITARY CANS
j FOR

wInter pack
OF

BAKED BEANS, SOUPS, 
MEATS, CONDENSED MILK, 
EVAPORATED MILK. *

Sanitary Can Co., Ltd.,
Niagara Fell», Ont.
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Contains More-Costs Less
N these four words you have a very strong 
selling point for RED CROSS BAKED
BEANS.

»

The tins contain more beans than the 
3’s flats, which are sold at a higher price.
There is a green sticker on the top of each can 
of RED CROSS BAKED BEANS that calls 
your customers’ attention to this fact and tells 
them how to verify it.
RED CROSS BEANS are hand picked, pre­
pared by a special process and packed solid,

either?, plain or with 
Chili Sauce.

All the spices and 
sauces used in proces­
sing RED CROSS 
BEANS are very care­
fully selected with an 
ideal of absolute purity 
in view.STAKED BEANS'

Dominion Canners Limited
Hamilton Canada
We can supply Simcoe Brand in place of Red Cross if preferred

A GUAR
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Protect
/ Your 

Merchandise

by shipping in

From Water, 
Damp

and Damage

“H and D 99 Corrugated 
Fibre Board Boxes

They are! five times as strong and have greater carrying power than -jhe best wooden 
cases, antfare warranted to save freight, save storage space and save packer’s time. 
Think what it means to have your product reach its destination in the same fresh, clean 
and attractive condition as it leaves your factory! An “ H, and D.” packing 
box will do this for you !

Write to-day for details, mentioning what you have to ship.
Aek for free Booklet “How to Pack It."

The Hindé Dauch Paper Co., Ltd
TORONTO, CANADA

Save Money on Egg Delivery
You can do it if you will 
spare a moment to look into

STAR EGG CARRIERS AND TRAYS
FOR SAFE EGG DELIVERY Made in one end two dozen sizes.

They stop all breakage and miscount, save time and satisfy customers. Actual cost 
of using less than 1-3 of a cent per dozen eggs delivered safely.
Compare this figure with the cost of delivery in paper bags or boxes, 'which 
break eggs. Our booklet, “ No Broken Eggs,” will interest you.

Write us and ask your Jobber.

Sur Egg Carrier, are licensed under Canadian Patent No 96566. to be used only with trays supplied by us Manufacturers 
lobbers or agenu supplying other tray, lor use with Star Egg Carriers are contributory infringer, of our patent 
rights and subject themselves to liability ol prosecution under the Canadian patent laws.

STAR EGG CARRIER <& TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.

6
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Free to the Grocer
v WITH

COMFORT SOAP
“It’s All Right”

WHEN SHIPPED TO ANY STATION IN ONTARIO OR EASTERN CANADA

With 5-Box Lots we send FREE any one of the following :
1 Truck 
1 Ladder
1 Solid Aluminum Scoop, No. 0 
1 Set Galvanized Iron Scoops (4) 
1 Fountain Pen 
1 Nail Puller 
1 Counter Stool
i Case Lye (12 tins, retails 10c )
*/i Case Handy Ammonia (12 pac

1 Box Kleano
(36 cakes, retails 5c.)

2 Small Pictures
1 Large Oval Picture 
1 Large Silver-Framed Picture
1 Large Gilt-Framed Picture
2 Medallions

i, retails 10c.)

With 10-Box Lots we send FREE any one of the following or any two on
the 5-Box List:

1 Wire Door Mat '/? Case Lye
1 Solid Aluminum Scoop No. 2 (24 tins, retails 10c.)
% Case Handy Ammonia 1 Imperial Clock

(24 packets, retails 10c.) 1 Kitchen Set

WITH 25 BOX LOTS we send free FIVE TIMES as many Premiums as men­
tioned on the 5-Box List, or any one of the following :

1 Rug 30 in. x 60 in., same both Sides, Smyrna Pattern 
1 Lady’s or Gent’s Tight Rolling Fine Silk Umbrella 
60 Tins Comfort Lye, (retails at 10c. per tin)
60 Packets Handy Ammonia (retails at 10c. per package)
3 solid Aluminum Scoops, assorted sizes 
1 Rubber Tired Express Wagon, box 18 in. x^36 in.
1 Iron Wheeled (malleable) Express Wagon, box 18 in. x 36 in.

With 1-Box Lot either Wagon for - $3.00 cash
“ 5 “ 2.50 “ '
“ 10 “ “ " 2.00 “

25 “ “ Free

When ordering be sure and state which wagon you require. We cannot
exchange them.

Freight Prepaid on 5 Boxes and Upwards 
Terms—Net 30 Days. No Discount for Prepayment.

THE COMFORT SOAP CO.
TORONTO............................................. CANADA

7
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CRISP AND TASTY

^ çX.#.>5 ^

*ASCU^$
BEYOND COMPARISON

WITH ITS DELICIOUS CREAM FILLING. JUST THE GOODS 
TO BRIGHTEN UP TRADE AFTER THE HOLIDAYS

BALAKLAVA BRAND 
BAKED BEANS

have no superiors and few equals. They are put up in a 
sanitary, up-to-date factory and the greatest care is 

exercised to uphold their standard.
WRITE FOR PRICES AND INFORMATION.

THE EASTERN CANNING CO., Port Canada, N.B.
Cahama-n AttBnN-Or««o A Oo., John Street. Toronto ; D. Q.
H. D. Mershell, 197 Sperks Street, Otto wo; Nicholson * Boin, Winnipeg, Western

Ont. ; O. Wallses Weses, Haniiltse ; 
; MertÉai * Roberts*, Teneeever, B. a

8
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THE ONE YOU KNOW

Flico Fly Catcher
Your customers know and appreciate that FLICO is 
much cleaner and handier than any Fly Paper.
Can be hung anywhere without fear bf it falling on the 
carpets or coming in contact with other articles.

Price $2.40 Per Gross
PACKED THREE DOZEN TO CARTON

RETAILS TWO COILS FOR FIVE CENTS

BIG PROFITS TO THE TRADE
If you have not already done so, place your order; 
now and so save disappointment, as last year we 
were oversold.
If you have not sold FLICO before, write for free 
samples and state who your Wholesaler is.

FLICO CATCHES MORE FLIES AND
QUICKER THAN ANY OTHER FLY CATCHER

GIVE THEflUHE CHANCE
IMPORTED AND FOR SALE BY

MacLaren Imperial Cheese Company, Limited
Manufacturers and Importers Grocers’ Specialties

TORONTO, - CANADA
9
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çoss ages

Soap
The Best, The Sweetest 

and The Cheapest 
Free Lathering Soap 

in the Market.
GUARANTEED GENUINE 

William Gossage & Sons, Ltd., Widnes, Eng.
Agents:—Arthur B. Mitchell, Mitchell’s Vhsrf, Hslifsx, N S.; C. B. Jerri. & 

Son, Vancouver, B.C.

------- Swiss Cheese
Your customers are becoming more and more particular about the quality and purity of their 
foodstuffs. You will do well, therefore, to give a prominent place in your display to

Otto Wartmann’s Emmenthal Cheese
which is absolutely pure. Manufactured in the valley of Emmenthal, Switzerland, from milk 
of the highest quality and guaranteed unskimmed. It is so rich and creamy that it will please 
even your most particular customers.

IT IS SUPERIOR
to the Gruyere cheese, which is made of partly s kimmed milk, and which, therefore, cannot 
have that delicious flavor which has done much to make the Emmenthal cheese famous. Further, 
the Gruyere loaves are 1-3 or 1-2 smaller than the Eminenthaler.

BEWARE OF IMITATIONS
Such has been the success and reputation gained*by Emmenthal cheese that many manufacturers, 
both in Canada and the United States, have tried to imitate it.
Note:—We import ours direct from Switzerland.

WRITE FOR[PRICES2
YOUR ORDER WILL HAVE OUR BEST ATTENTION AND WILL BE PROMPTLY ATTENDED TO.

Enquiries from 
Ontario to our 
Toronto office.

Enquiries from all , 
of Canada outside 
of Ontario to our 
Montreal office. *

10
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IMPORTANT DECISION
New York State Pure Food Law

and
Holbrooks Worcestershire Sauce

Department of Agriculture declares Holbrooks Worcestershire 
Sauce to be a Genuine Worcestershire Sauce.

(Copy)

STATE OF NEW YORK 

DEPARTMENT OF AGRICULTURE.

Albany, January 11, 1911.

Raymond A. Pearson, Commissioner.
George L. Flanders, First Assistant Commissioner.

Hon. William F. Sheehan,
37 Wall Street,

New York City.
Dear Sir:—

The ex-Attorney General before retiring from office, failed to render an 
opinion upon the question which was argued by you before him relative to Hol­
brooks “Worcestershire Sauce.”

He stated, however, in a conference with the Commissioner of Agriculture, 
that the question involved was, in his judgment, similar to the question involved 
in the case of Lea & Perrins’ “Worcestershire Sauce” ; that he found it difficult to 
distinguish between them ; and that the line of demarkation was so indefinite as to 
make it doubtful, in his mind, whether the Commissioner of Agriculture would be 
able to maintain the position that the Holbrooks Company should brand or label 
the said goods to show the constituents thereof. He further stated that his judg­
ment was that this sauce should be treated in the same way as the Lea & Perrins’ 
sauce and for similar reasons.

In view of this attitude, I am therefore constrained to say to you that no 
further attempts under the provisions of the present law will be made to require 
the manufacturers of Holbrooks “Worcestershire Sauce” to label the goods so as 
to show their constituents, nor to prevent them from using the word “Worcester­
shire.”

Respectfully,
R. A. PEARSON,

Commissioner.

11
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The Influence of Your Tea Trade ^
There’s no article the grocer handles that has more direct influence on his profit than his tea business. 
Quality and flavor mean the retention of the whole 
family trade, and

Get our full particulars 
and prices.

are lines that will surely help you to obtain and hold this desirable connection.

We have a very wide range of Ceylon, Japan and China, in tins, packages and in bulk, 
and our variety of blends cannot fail to cover the requirements of every taste.

We pack grocers’ own label teas in half lb. or lb. lead packets at a small extra cost.

Donnelly, Watson & Brown, Limited,
CALGARY and VANCOUVER

Sole Agents for British Columbia and Alberta

RIDGWAY’S
TEAS and
COFFEES *

The Sugar that has Stood the Test of Time

Extra Granulated Sugar
First made in 1854 by John Kedpath and 

to-day by the largest and best equipped Sugar 
Refinery in Canada.

It is a matter of pride with us to turn out 
nothing but the best. We will stop business 
when we stop doing that.

All Grocers who have regard for the best 
and most permanent custom will give “Redpath" 
Sugars first place.

Extra Granulated 
Extra Ground 

Powdered 
Golden Yellow.

PARIS LUMPS 
in 100, 50 and 25 lb. boxes 

end in ''Red Seal" 
dull proof cartons.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
EiUUiiUt is lt»4 Sy lots Ksdastfc

TO THE WHOLESALE TRADE i

West India Co., Limited
305 St. Nicholas Building 
MONTREAL

THE CANADIAN HOUSE OP:

Sandbach, Tinne it Co., Liverpool, Eng. 
Sandbach, Parker da Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce
We represent some of the chief houses 
in Barbados, Trinidad, Jamaica, St. 
Kitts, Antigua and other islands, besides 
having our own house in Demerara, 
which was established there in 1782.

Amk ua for prloaa before filling 
your ordora for tho oomlng aaaaon

West India Co., Limited
12
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Put Your Delivery on a Paying Basis

Model B 2, Screen Body, $1,600 (Fully Equipped)

Simplify the tangled trend of a 
losing system and have it earn 
money.

The best asset of an enterprising 
firm is an equipment to facilitate 
the delivery of its output.

The Commercial Car is the only 
economical and expedient method.

Deliver Goode 
the Canadian Way

Write to-day for catalog giving 
full particulars of Canada’s first 
Commercial Cars and what they
will do. A High Grade Car at a 
Low Price.

MR. BUSINESS MAN
It will pay you to investigate this car, its makers, its mission, its good points and its durability. It 
will bear the closest investigation and will fill every promise made for it. it is a Canadian car, 
built in Canada by Canadians, for Canadians and FOR SERVICE,

THE CANADIAN CAR
SPECIFICATIONS

ENGINE—22 h.p., two-cylinder opposed, 
water,cooled, 6% bore, 4-inch stroke.

WHEEL BASE—107 Inches.
T KEAD—Standard 66 inches.
WHEELS—34-inch artillery type, mounted 

on roller bearings.
SPRINGS—Front semi-elllptlc, 38% x 2 in. 

Rear platform type, 86% x2 in. Side, 
40%x2 in.

BRAKES—Internal expanding on rear 
wheels, adjustable by turn-buckles.

TRANSMISSION—Planetary, two speeds 
forward and one reverse.

(EXCLUSIVELY COMMERCIAL)

IGNITION—Roach magneto.
FRAME—Three-in. channel section steel ; 

length over all, 144 In. ; width over all, 
32 in.

AXLES—Drop forge front and rear I beam
STEERING—Improved solid double nut, 

16-in. ebony steering wheel.
TIRES—Solid endless rubber, front 34x2% 

In. ; rear 34x3 in.
CONTROL—Slow speed forward, reverse 

and brake operated by foot pedals. 
Clutch and emergency brake by one 
hand lever, spark and throttle by levers 
at top of steering wheel.

DRIVE—Double chain direct from Jack­
shaft to rear wheels.

LEVERS—All levers, foot pedals and 
rocker arms are drop forged, clamped 
and keyed to proper place, except foot 
pedals, which are loose on one shaft.

COOLING—Thermo syphon system.
CRANKSHAFT—Drop forged.
LUBRICATION—Force feed direct to 

bearings.
CLUTCH—Disc running in a bath of oil.
BODY—Loading space 42x88.
EQUIPMENT—3 oil lamps, horn and tool 

kit.
CAPACITY—1,800 lbs. (guaranteed).

DEALERS
We have territory for good 

live responsible agents to repre­
sent The CANADIAN Car. 
It has every good feature a 
commercial car should have. It 
ie a rapid seller and delivers 
the goods. You can talk and 
show facts about this car at the 
same time.

Write for full details and 
catalogs.

Model B, Open Express Body, $1,500 (Fully Equipped)

A* -Xy-

The Canadian Commercial Motor Car Co., Limited
WINDSOR, ONTARIO

13
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"For Old Acquaintance Sake”
is all right sometimes

BUT NOT IN BUSINESS

“FOR PROFIT SAKE"
WILL SUIT YOU BETTER

WHITE SWAN LYE
Shows you a profit of 60%

6r and gives your customers 
much more for their 
money than other brands, 

and is

Guaranteed Absolutely Pure
Sold from Ocean to Ocean

ON MERIT

You are the man we want
—that is, if we haven't yet had the pleasure 
of putting an ♦

ELGIN
National Coffee Mill

in your store. No mill can match the “Elgin" 
for rapid grinding and easy running, and it is 
unsurpassed for attractiveness and finish. 
Equipped with special adjuster device and 
the new style force feed steel-cutting grinders

Ask any of the following Jobbers 
for our illustrated catalogue: 
WINNIPEG-G. P. A |. Galt (and 

branches): The Codrille Co. (and 
9 branches): Foley Bros.. Larson A 
F Co. (and branches). 
VANCOUVBR-The W. H. Malkin 
à Co.. Ltd.. Wm. Braid A Co.: Kelly.

Douglas As Co . Ltd.
HAMILTON—James Turner As Co.: 

Balfour. Smye As Co.; McPherson . 
Glasaco As Co.

TORONTO-Eby. Blaln. Ltd. 
LONDON—Gorman. Eckert As Co.
ST JOHN. N.B-G. B. Barbour As 

Co.: Dearborn As Co.
REGINA. Saak.-Campbell. Wilson 

As Smith.
MONTREAL — The Canadian Fair­

banks Co. (and branches). 
EDMONTON. ALTA.—The A. Mac­

Donald Co.

Woodruff & Edwards
co.

ELGIN, ILL, U.S.A.

MAPLE SUGAR

TOBACCO

Rock City Tobacco Go.
Huilée - and Winnipeg

A Strong Combination :
UTILITY

CLEANLINESS
ATTRACTIVENESS

A ‘‘Welker Bln" Outfit U m “Necessity” to the 
Modern Orocery

Write for Illustrated Catalogue 
“Modern Grocery Fixtures."

Walker Bln Store Fixture Co.
unirasUriUHUTITUi-

SnlHbi Vale. S InwIili.IlelMi les. „ >, n , .s«uu*.... .u uws: i.c. $£k... ^ Berlin, Ontario
SmIiuIi W. I. Sllccl 31 Si. RlcMaa Slid

14
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and

New Lot of 
Marmalade is 
Ready for 
Shipment

My! How attractive 
every jar of this new 
lot of Orange Mar­
malade does look !
We’ve never put up 
a finer lot. And the 
flavor of it will de­
light you—and will 
bring your custom­
ers back for another, 
another, and many another jar.

ShimffsVS/ ORANGE 
MARMALADE

has always been noted for its 
“class.” It would be hard to equal 
its deliciousness; impossible to 
better its quality. SHIRRIFF'S 
Orange Marmalade is looked 
upon as a “staple” line with hun­
dreds of grocers. How does it 
stand with you?

Imperial Extract Co.
Toronto, Canada

They Guarantee ‘Repeats’!
RO WAT’S 
PICKLES

AND

' \ . ’it

lEAT.STtAKCUTUTS.Ol 
3.ÜHAVIESGAMt AMXSO

or m

’ATERSON* 50* 
1WAT&C9.W/*

GLASGOWraaats&sr

PATERSON’S
SAUCE

are two lines of sustained profit which 
every grocer should handle.

Are ready, steady and profitable 
sellers.

ROWAT A CO., GLASGOW,
SCOTLAND

CANADIAN DISTRIBUTORS Snowdon & Ebbitt, 325 
Coristine Bldg., Montreal, Quebec, Ontario, Manitoba, and 
the North-west ; F. K. Warren, Halifax, NS.; F. H. Tippett 
& Co., St. John, N.B. ; C. E Jarvis Si Co., Vancouver, B.C

16
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Our travellers have specials in :
Dried Fruits of all kinds. Currants, Raisins, Peaches, 
Evaporated Apples, Figs.
200 Kegs Labrador Sea Trout. Very fine red fish. 
Fine assortment of TARTAN Brand Canned Fruits 
and Vegetables.

rtfall order» epeelally looked after.
Phone No. 3595. Exchange to all departments.

BALFOUR, SMYE & CO., ""oc'ST HAMILTON

70 cents 
per 

box of 
50

pieces.

The

“Flysac” Flycatcher
has come from England as a boon to the Canadian 

household. An easy and profitable seller.

5 Good Reasons Why
1. It is hermetically sealed.
2. There is absolutely no leakage 
■i. Ribbon is securely packed.
i. Covered evenly with gum.
5. It is a sure catcher.

Almost 100 per cent, profit is assured you on every 
order. But you cannot afford to delay. If your 

wholesaler cannot supply you, write direct to

HODGSON. SUMNER CO., LIMITED
347 St. Paul Street, Montreal

exclu*!re Agents for Prorinces of Quebec, Ontario, New Brunswick, Nova Scotia 
and Prince Edward Island.

$12.75

\ ygjg f) per 
1,000 
pieces.

COLES MANUFACTURING CO
1625 North 23rd St., Philadelphia, Pa.

AGENTS—Chase A Sanborn. Montreal : Todhunter. Mitchell A Co. 
Toronto; Young Bros., Vancouver, B.C. Wm. Braid. Vancouver 

B.C. ; L. T. Mewbume At Co., Calgary, Alta.

SUCCESS
BJELLAND’S

awaits the Grocer who features

Smoked Herrings in Bouillon
These delicious summer-caught small herrings, packed sardine style in spiced bouillon, have leapt 
into popularity wherever introduced. They are packed in patent cans with key opening, iftd_ retail 
at ten cents, leaving the retailer an excellent profit margin. Canned in the pink of condition a few 
hours after being caught. Ask your wholesaler.

JOHN W. BICKLE & GREENING <j. a. henderson, HAMILTON
Canadian Agents

16 Ô!
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°f Borden's Conden2*°

""“«rm.^gn.turt- ,y/W

NEW YORK us A

The Original

Important Notice 
to Retail Grocers

Each grocery salesman travelling 
on territory East of Fort William 
has particulars of our selling cam­
paign for

Borden’s Eagle Brand
Make enquiries or write us direct.

Wm. H. Dunn
Selling Representative 

for Eastern Canada 
396 St. Paul Street, Montreal

Borden’s Condensed Milk Co.,
“Leaders of Quality”

Originators of Condensed Milk and largest 
Manufacturers of Milk Products in the world.

PYRAMID
FLY CATCHER

does not interfere with flat 
fly paper, because it ap­
peals to the medium and bet­
ter classes of your trade. They 
do not like fly paper because 
of its annoying features . The 
Pyramid is just what they 
want.

Place your order now to 
ensure early delivery.

WM. H. DUNN
Sole Importer

Montreal and Toronto

Carr St Co.CARLISLE
ENGLAND

toPurveyors of Biscuits 
H.M. the King.

If you stock Carr’s you will 
have varieties to satisfy every 
taste and suit every occasion.

Carr’s Biscuits will reach you in air-tight 
tins and in-as crisp a condition as when 
they left the factory.

Ask for copy of our Illustrated Price List.

AGENTS :

Wm. H. Dunn
Montreal

and
Toronto

Hamblin & 
Brereton,
Winnipeg

and
Vancouver

f>RR<$Cfo
"^FINGER CREAMS)^-

h w c A R LI S i I
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The Biggest Package. The Best Quality.
Here is a combination that means a lot to you—an opportunity to offer 
your customers bigger value for their money when buying Soda Biscuits.

Meadow Cream Sodas
come in the largest package for the money in the trade. And they are 
as good as care, skill and superior materials can produce.

THE W. J. CROTHERS CO. - Kingston, Ont.

INVALID

THE PERFECT FLUID BEEF

Teaspoonfo\: 
of Boilmc

OXVIL

Made absolutely from the choicest fresh Ox Beef, and every bottle is full of true 
beet nourishment to the last drop. Invalid Oxvil is not full of spices, etc., but is abso- 
utely pure. It is a genuine extract and true value for your money, and costs no mere 
than an ordinary seasoned beef extract. Invalid Oxvil is price-protected and shows 
every dealer a definite profit.

Supplied to the retail trade through any Wholesale Grocery or Drug Firm in 
Canada. Special agents wanted in every Town and City in Ontario, also every 
Province of Canada.

Write for particulars and Price List to

THE HARRY HORNE CO, 309-311 u.< si. w.. TORONTO

THE MOLASSES THAI 
INCREASES SALES

k

!

Apart from the unquestioned quality and 
flavor ol

GINGERBREAD <-
BRAND

MOLASSES
it will sell readily because the large 
variety of sizes in which it is put up can­
not fail to suit every individual require­
ment of your customers.

Gingerbread Brand is a strong baker, 
of good body, and a profitable line to 
handle.

Put up in tins—2’s, 3’s, 5’s, 10’s and 
20’s; pails—l’s, 2's, 3’s and S’s; and in 
barrels and halves.

GIVE YOUR WHOLESALER A TRIAL ORDER.

The Dominion Molasses Co.,
LIMITED

HALIFAX NOVA SCOTIA

•PvreRicm 
.hncKC

, rtrn__ ____

REAL TRA/E CREAM AT LAST
Mr. A. McGill, the Chief Analyst to the Inland Revenue Department of Canada, wrote in Bulletin 144, as far back as 

under date 3rd June, 1908:—"The word ‘CREAM’ is largely used to designate condensed milk This is incorrect and 
8H iULD BE MADE ILLEGAL. As a matter of fact, these so-called 'creams’ are not any richer in milk fat than 
sugared condensed milks, and many of them are distinctly poorer. Among the samples examined ONLY ONE (No. 26628 
which contains 25.20 per cent, of fat) IS BNTI PLED TO BE CALLED CREAM." ^ w

This one sample was prepared by FCJ33ELL A 00., Ltd , LONDON AND NORWAY.

FUS SELL'S •ouaUSSrmLV CREAM
I, REAL GREW and centals» from ii to 31 p,r cent, milk fit. Ojntenied milk,-the »o-celled " Eraperated] I 
-contain about 8 per cent. only.

Sample# and pirticulare o( The W. H Malkin Oo„ Vancourer, for Britieh Columbia, Yukon and Weat_____ ,
C. PairaU Fisher. 6 St. John SL, Montreal, for Quebec. W H. BecoU. 1Ï7 Bannatyne Arenue. Winmpet for Menltoo. 
Saskatchewan and Bast Albeits The Harry Home Go.. 309 King St. Weat, Toronto, for Ontario. J. W. Gorham * do., 
161 Hnllie St.. Halifax, for Nora Scotia. W A. Si monda. St. John, for New Brunswick, or

ressstfifie., LTD., « Monument Street, London, leg.
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Do Not Neglect Placing Yoor Order

eiA

This good old Soap has been a household name for 
over fifty years, and the new bar, improved both in 
quality and appearance, is making new friends every 
day. Sells 5 Cents straight.

Our travellers will call regularly, but our 
Mail Prices, our Travellers’ Prices and the 
prices quoted by Wholesale Trade are all 
the same.

PRICES ONTARIO AND QUEBEC
Quanti Per Case Premium

5 Case Lot $4 15 and 20 Bars Quick-Naptha 
10 Case Lot 4.05 and 40 Bars Quick-Naptha 
25 Case Lot 4.05 and 1 Case Quick-Naptha

or Richards Pure

Freight Prepaid Terms : 30 Days

Sold to retail at 5 cents per cake straight
The Premium Soap is equal to a discount of 

20 cents per cake

IF IN URGENT NEED TELEGRAPH OR 
TELEPHONE AT OUR EXPENSE

RICHARDS

This is the Soap most women are eventually going to 
buy—

BECAUSE
It requires no boiling, only cold or warm water.
It can be used Winter or Summer.
It goes further and does better work 
It is MADE IN CANADA.
It sells at only FIVE CENTS per cake.

FACTORY, WOODSTOCK ONT.

Afternoon Tea Biscuits

tAFTtmW
BISCUITS

■i

Dainty Biscuits 
Daintily Packed

A post card brings our Album

PEEK, FREAN
& CO., LTD.

LONDON ENGLAN-,/ D

Grocery Profit Insurance
q You can get Insurance against many losses, 
but none to prevent loss of profits.

q The best profit insurance is a stock of salable 
goods ; most of the losses result from “dead 
stock.”

q HEINZ PURE FOOD PRODUCTS are the
kind of goods that are “Safe to Buy” and “Safe 
to Sell,” because always salable.

q The 57 Varieties are every one guaranteed Pure 
and guaranteed to please, or money back. You 
take no chances when stocked with reliable brands 
that are advertised and backed by their makers.

H. J. HEINZ COMPANY

New York Pittsburgh Chicago
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Here are two lines of milk that are remarkable for 
their quality and purity. Only the richest country milk 

and pure cane sugar are used in their preparation, and 
the milk is handled and canned in a factory that is a 

model of cleanliness.

“Banner” and 
“Princess” 

Condensed Milk
THE LEADERS

They never fail to satisfy. 

Write for prices.

When you are in the market for 
Unsweetened Milk, buy

ST. GEORGE EVAPORATED MILK

John Malcolm & Son
ST. GEORGE ONTARIO

New Customers
For You

Nothing like 
new trade, 

handling

getting and 
and you can

KEEPING 
do both by

Minute Tapioca

J

MINUTE

ALWAYS READY

TAPIOCA
HO SOAKING

Women like to know a nice 
dessert for dinner—one they 
can prepare quickly and 
without trouble.

Just show them how 
they can make a nourishing 
and delicious pudding 
in fifteen minutes with 
Minute Tapioca. You will 
find you have a puller when 
you begin to sell Minute 
Tapioca,

Nothing like it—absolutely 
the purest tapioca made. 

Your jobber has it.

MINUTE TAPIOCA CO.
0RAN6E lUSS.

L Osnsdian Representative»:
. CsiaSlai iMclsItr Ce„Tsroito

1.1. Hill A Us. ■oelrsal 
1.1. CHwss. 4 Ct. 

It. Ms. LS.

The Favorite Pickle
à

>u?o

?;:• Vi is nos

It BAIRD’S
[ SECOND.TO-NONE

PICKLES

The Perfection 
of Quality.

Johnston, Baird & Co.
Glasgow, Scotland

A*enfee:--Madure Sc Langley, Lid., 12 Front E„ Toronto, 604 
Lind—y Bldg., Montreal; W. L. McKenzie Sc. Co. Winnipeg; R. Robert­
son Sc Co., Vancouver and Victoria.

u

A REAL SUBSTITUTE FOR FRESH COW’S MILK I

The care given in the preparation of

Canada First” Evaporated Milk
and the absolute purity and efficient sterilization of each can, make it the line 
for you to stock and recommend. The safest milk to sell for infants and invalids. 
A steady business bringer and profit producer.

Order from your Jobber.

The Aylmer Condensed Milk Company, Limited, Aylmer, Ont.
Head Offices : Hamilton, Ontario
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—LOW COST, HIGH QUALITY------
Just now the market conditions permit of

ST. LAWRENCE GRANULATED
THE HIGHEST QUALITY OF SUGAR PRODUCED

being bought and sold at prices that make the handling ot 
other low and inferior grades unattractive. EVERY Grocer 
now has the opportunity of selling advantageously this highest 
quality sugar, and at attractive prices.

THE ST. LAWRENCE SUGAR REFINING CO., LIMITED, MONTREAL

MATHIEU’S
SYRUP

of Tar and Cod Liver Oil

MATHIEU’S 
NERVINE POWDERS
are the safest sellers 
amongst all the cold cure 
and cough remedies on 
the market.
The sale has increased enor­

mously—
Thousands of testimonials attest 

their wonderful value—
They never become dead stock— 
They afford dealers a good profit— 
Those who once use them make 

them a household remedy— 
Dealers who do not carry them 

simply lose sales that go else-

As the demand will be continuous for 
some months order a good 

supply now.
Sold by all wholesale dealers.

AND

J. L. MATHIEU CO, Props. 
SIEBBROOKE, P. Q.

Distributors for Westera Csnsda.

Foley Bros.. Larson It Co., Wholesale Grocers and Confectioners 
Winnipeg, Edmonton. Vancouver 

L. Cheput, Fils It t le. Wholesale Depot, Montreal

' - X

OUDRO

Syrup of Tar

The
Only
Account
Register
THAT will fit 

any safe.
THAT takes 

little counter 
space.

|/'- //■ 

,1 *■**/,

Shoots lift out and fit any space

USED OVER THREE YEARS
Newmarket, Ont., Jan. 3, 1911.

Am pleased with the new Commercial Register 
which I purchased of you. 1 used the old one over three 
years, and while it was in good order, it became too small 
for my increased business.

I have examined others, but still think yours takes 
the lead.

G. H. KNOWLES.

Sand postal—we will mail you full information.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - Toronto, Ont.

You’ll Hit the Bull's Eye
on the “Popular Taste” Target if you are selling

AURORA COFFEE 1
The distinctive quality, aroma and flavor of “AURORA” Coffee have made 
it a prime public favorite, and its retailing price of 40c. leaves you a 
“ well-worth-while” profit. See to your stocks.

W. H. BILLARD & CO., Hamilton, Ont
BRANCH—SAULT STE. MARIE ™ •
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WHITE DOVE 
GOCOANUT
is the best possible!

Has no equal for 
quality. Always gives 
satisfaction and leaves 
a good profit margin-

W. P. Downey,
MONTREAL

Do Your Customers 
Pay Up ?

Don’t continue to lose money through 
credit business Don’t drive good 
credit customers away by jumping on 
them 14 rough shod.’’ Hold the credit 
business—get more of it, but make it 
SAFE by using the right tactics.

Allison a
systematize credit accounts, simplify 
collections, please the customer and 
eliminate arguments. They cost but 
little and pay for themselves many 
times over.

HOW THEY WORK
A man wants credit 
You think he is good. 
Give him a $10 Alli­
son Coupon Book. 
Hare him sign the 
receipt or note form 
in the front of the 
book, which you tear 
out and keep Charge 
him with flO. — No 
trouble. When he 
buys a dime's worth, 
tear off a ten-cent 
coupon, and so on 
until the book is used 
up Then he pays 
the $10 and gets 
another book. No pass 
books, no f-ha.Tytngr 
no loet time, no 
error*, no disputes 
Allison Coupon Books 
are reoognâæd every­
where as the beet

For sale by the jobbing trade everywhere. 
Manufactured by Allison Coupon Company. 
Indianapolis, Ind.

“Too Mussy 
For Me”

~ * v

As between an open bale of 
dates, half sold, and a pile of 
cartons of Dromedary Dates, 
which, if you were a consumer, 
would you be most attracted 
by ?

If you saw only the bulk 
dates, wouldn’t you be even apt 
to be revolted by their mussi- 
ness and buy none ?

That’s exactly why so many 
people haven’t eaten dates, 
though they like them. It also 
explains the enormous sale 
DROMEDARY DATES have at­
tained. They are the finest 
fruit we can buy, to begin 
with, and they’re packed in the 
most scrupulously neat fashion, 
wrapped in oiled paper and then 
packed in cartons. The natural 
demand for them has been in­
creased by the enormous adver­
tising we have done in maga­
zines read by your customers. 

All jobbers.
We also pack ROYAL EXCELSIOR and 

ANCHOR BRAND package dates

The Hills Brothers Go.
Btuh and Wishiigtee Sis., IEW YORI

-CLUB-
milk PUDDING

is becoming more 
and more popular in 
the household, as its 
ingredients are thor­
oughly wholesome 
and of a nutritious 
nature.

No Milk Required
nor has much time 
to be spent in prepar­
ation. Just what the 
housewife wants.

No difficulty in sell, 
ing and

It Pays Well

S.H.JEWING&SONS
Montreal and Toronto

----WARMINTON’S-----
Shipping Specialties

stiapping, aura nails, pail ioois, btc.
Save expense to shipper

J. N. WARMINTON
2S7 St. James St., - MONTREAL

WINDSOR SALT
OAR tort OR LOOM. Prompt ohlpmeote 
Writ. ■» 1er prl.es. Pheoo order ear eipeoeo

TORONTO SALT WORKS
TORONTO, ONT. ti»o. J. Glitz, Huuu

KEEP POSTED ON SUGAR
Having been identified with Sugar far the past thirty years, end being in constant toeeh 

with all sections of this country and foreign markets, we are in the best possible position to keep 
you posted ty mail and wire of any actual or contemplated changes and general gossip of the 
markets. Some of the largest concerns are subscribers, and we should like to piece our propo­
sition before you. For further information write

•mm A (CHIPPER ce., tag Front Street, HEW YSRK
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To WHOLESALE HOUSES
We are closing out the balance of 
our Japan Teas at special prices.

S. T. Nishimura <6 Co., - Montreal
Steady, White 
Brillian-t Light

At Jc. per Hoir 500 Cindle Power

If you want absolutely safe lighting, better 
than electricity or city gas. cheaper than 
coal oil or candles, get in touch with us 
Lighted and extinguished by a pull of the 
chain. The best light for stores, homes, 
hotels, churches, etc.

First-Class Agents Wanted

You Save Honey by Buying Your Mantles and 
Glassware from Us.

M ACL AREN & CO.,
Gasoline Lighting Systems 

MERR1CKVILLE, - ONTARIO

THE QUALITY COCO AN UT 
THAT NEVER FAILS TO SATISFY !

McLean's CLEANS
WHITE MOSS

The Canadian Coooanut Co., sole Makers, 
Montreal

ASti fOK

L KIT ‘
COFFEE

Notice to Live Grocers
(OF CANADA)

The Famous KIT Coffee Essence 
is now being offered lo the Canadian 
Trade. All grocers who are desirous 
of pleasing their particular customers 
should order KIT Coffee at once from 
their wholesale grocer, or get full in­
formation from our Canadian Agents,

For full particulars apply to

KIT COFFEE COMPANY
GOVAN - - GLASGOW

NO KITCHEN COMPLETE WITHOUT

PURE COCOANUT BUTTER.

Delicious flavor. Is much more economical to use than 
animal butter. 12 oz. of " KOKOBUT ” being equal to 16 oz. of 
any other cooking material
Absolutely pure, never becomes rancid, and keeps indefinitely. 
Highly degestible and nutritious.
Unrivalled for frying, cooking and pastry 
Every housewife wants “ KOKOBUT ” and you can do a very 
profitable business if you will only tell your customers about 
it. Packed in 1, 5. 10. 20. and 50 lb. packages and tins.

Sole Manufacturers

COCOA-NUT BUTTERS, Limited
206 Papineau Avenue MONTREAL

Where Knowledge is Power ’tis Folly to be Ignorant!
Particularly when the knowledge can be readily acquired at a very low cost.

MERCHANTS and SALESMEN will find their efficiency greatly increased by a careful perusal of any of the books listed 
below. WRITE FOR FULLER PARTICULARS,

Ginger Talks, by Holman ..........'........ $ 2.00
Brain Power Business Manual .............. 2.00
Salesmanship, Deportment and System 1.00
Straight Talks on Business .................... 1.00
Book-keeping Self Taught ...................... 1.00
Ropp’s Commercial Calculator ............. 60—1.00
Buyer's and Seller's Cost Tables .......... 1.60
Success In Letter Writing ............................. 76
Card Writers’ Chart .................................. 1.60

ALL BOOKS SENT POSTPAID

THE MacLEAN PUBLISHING COMPANY, - TECHNICAL BOOK DEPT.
143-149 UNIVERSITY AVENUE, TORONTO

50 Lessons on Show Card Writing ___ 2.50
Tea Hints for Retailers ......................... 2.00
Tea. Its History and Mystery .............. 2.00
Coffee, Its History ..................................... 2.00
Hardware Window Dressing ................ 2.50
Hardware Store Business Methods ........ 1.00
Art of Decorating Show Windows and

Interiors ....................................................  3.50
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Purity in Foodstuffs
has become a first consid­
eration nowadays, 
and your reputa­
tion is at stake, 
especially when 
you are handling 
preserves.

JAMS

JAMS

are guaranteed to contain nothing 
but the purest ingredients and are 
prepared in a model, sanitary 
factory.

We make every kind of Jam 
in season and put them up in 
both glass jars and pails.

Order “Sterling” Jams to-day.

The T. A. LYTLE CO., Limited
Sterling Road - - TORONTO

*V *v>.
, “Jf -X V

t v .*i
I \ '{M-f+J

Salesmanship in the Store 

Tends to Success : : : :

^T^HE Canadian Grocer’s competition on Constructive Salesmanship was established 
with the view of aiding retail dealers and their clerks to realize the importance 

of the selling forces at their command.

These selling forces can best be utilized when they have been studied care­
fully. Therefore let dealers and clerks who are desirous of understanding the 
details of their methods for selling goods enter this competition—nine medals are to be 
given the winners as tangible recognition of their ability as constructive salesmen.

Write for full particulars to

editor, The Canadian Grocer, 143-149
UNIVERSITY AVE.

Wholesome and Appetising !
Success in your Biscuit Trade is dependent firstly 

on quality and flavor, but also largely on the condition 
in which they reach the customers

TELFEIVS BISCUITS
may he relied on to open up Fresh and Crisp, and in­
variably give perfect satisfaction. Our “Oatmeal 
Crackers ’ prove a steady and profitable seller, and 
never fail to please the palate. We make all kinds of 
high-grade and dainty biscuits.

Telfer Bros., Ltd. coiiinfrood, Ont. BRANCHES:
Toronto Winnipeg Hamilton Fort William
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The crossing of the twenty-three 
million mark and beyond.
Last year our output' was 
23,087,810 packages. It was 
the largest year in our history. 
1911 will be still greater.
Our sales for the first four 
weeks of 1911 show a total 
increase over the same period 
in 1910 of 69,7071bs.,as follows:
Week ending Jan. 7, increase 14,774

<< “ “ 14, 28,016
u “ “ 21, 21,414
u “ “ 28, 5,503

In the amount of tea sold—
In the quality of that tea—
In its ability to build trade— 
In the extent of its distribu­
tion—
In the confidence and satis­
faction created by its sale—

takes first place, 
s held the 
position for
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How to Obtain the Exact Cost of Goods
.j
The Question is Answered, Should Discounts be Deducted in Order to Deter­
mine Cost?—A Negative Reply—The Value of a Cost Book Explained — The 
Items to be Always Included Under Expense.

By Henry Johnson, Jr.

1 have the following very pertinent 
and interesting inquiry from a general 
merchant:

Dear Sir,—1 have been a subscrib­
er to and reader of your valuable 
paper for the past two years, and 
admit it is an indispensable paper, 
one from which I have obtained a 
great deal of valuable and practical 
information. 1 have been and still 
am very much interested in your de­
partment, and, as one of your 
"scholars,’’ 1 would ask you to 

kindly inform me what you consider 
should properly be added to an in­
voice to arrive at the true cost. 
Also, what do you consider as ex­
pense. In arriving at true cost do 
you deduct the discounts and then 
add to the remainder such amounts 
as you consider part of the cost, or 
do you add tofthe gross amount of 
the invoice? Hoping 1 have made 
plain what information 1 desire. .

vR-----------  ti--------------
Winnipeg, l$atn.

That’s a good letter, right to the 
point. Maybe 1 can answer the ques­
tions satisiactofily, but more likely I 
shall "leave many points uncovered 1 
hope, however, that where I fail to 
cover important phases of this question, 
others will kindly step up and say 
where I am at fault. Such a question 
as this must be met by all of us in all 
sections, under all conditions. There 
should, therefore, be various methods, 
some better, some worse, of figuring 
costs, and a full discussion would aid 
all of us, might, indeed, lead to the 
fusing together of the best ideas into 
the one best method

Get at Exact Cost.
1 have detailed in former articles 

what jobbers add to cost. I have shown 
that therein we have a hint of what is 
good for us; but I have also shown 
that it would be impracticable for retail­
ers to follow all that out to the fine 
point reached by jobbers. The safe way 
for us will be to take into consideration 
just what it has cost us to get the 
goods into our places of business ready 
to sell

In the case of a bill of goods bought 
under the regular prices it’s not hard 
to arrive at invoice cost of any given 
item per dozen or piece. But in cases 
where goods are bought otherwise it is 
not so simple Supposing a traveler of­
fers you five cases of an article free 
with 25 boxes of something else; he will 
likely point out that this shows you a 
cost of say $2.29 on the latter To 
make positive of his meaning ask him 
whether he is figuring the free article at 
$4 25 per case, or $4 or $3.90. You can 
see at a glance that it will make a dif­
ference in your cost of the 25 boxes if 
it is figured at regular cost of $4.50 or 
at $3 90 You should consider carefully 
whether or not you arc paying more for 
the free article than you could purchase 
it ordinarily by itself. But having 
bought the goods and having found say 
that the cost is $4 per case, you can 
readily compute the actual invoice cost

If this article is bought freight paid, it 
will be right for you to add 5c per box 
to your invoice cost to get actual cost 
to you in your store.

Another class of goods is olives in 
bottles. Here you must figure invoice 
cost; then add the actual freight cost, 
going right out to weigh up the goods 
in order to learn the actual cost of 
transporting a given size to your store. 
Then make some allowance for handling, 
whether you do it yourself or pay for 
having it done; lastly, add fully 5c per 
dozen all round, and in high-priced 
goods, costing $3.75 and upward, add 
10c. per dozen to cover breakage, spoil­
age and leakage. Bulk olives will cost 
you 10c per gallon for waste, sampling 
and spoilage

Using a Cost Book.
The systematic keeping of a cost book, 

wherein is entered the cost of every 
item that you receive, will require some 
work—hard work, at first—but nothing 
will pay so well; nothing is such an 
educator. We cannot know too much 
about our business. The more we 
know the better able will we be to do 
business correctly. And the more we 
ponder over and study actual conditions 
around us the more will be revealed to 
us. Careful computation and record 
will consume many evenings; but, as 
we go on with the work, as we dig 
deeper into classifications and learn that 
certain goods cost more to get in than 
others, the better off will we be.

Do I deduct discount? Certainly not. 
Why? I can best reply in the old school 
formula.

There’s a man whose name is Capi­
tal. He has certain duties in a busi­
ness. In proportion as he is able to 
perform those duties well or ill, he is 
paid much or little. His pay is called 
NKT PROFIT AND DISCOUNT. If he 
is weak and cannot meet his bills 
promptly, cannot carry his full burden, 
lie suffers loss—labors under the disad­
vantage of PAYING INTEREST in­
stead of receiving Discount and, as a 
consequence, he realizes less Net Profit 
than if he were stronger. BUT, with 
continued application, frugal living and 
careful management he may grow 
stronger and does, in fact, gain great 
strength Then he is a better worker, 
then he draws More Pay He rises in 
his strength and casts off the incubus, 
“Interest,” thereafter gathering to him­
self large portions of Discount.

Capital Should Keep the Discount.
Now, having worked in the vineyard, 

shall Capital not have the pay he has 
earned? Shall that pay be divided with 
anybody else? No. It belongs only to 
him, since by his exertions alone has 
that pay become an actuality.

Put it another way. Suppose you are 
not in position to discount your bills. 
You must still so figure as to make a 
profit over and above all deductions and 
expenses; over and above and beyond the 
drawback of losing discount. If you 
figure properly, then, you will overcome 
the disadvantage of paying more than 
your neighbor who has capital where­

with to discount, and in time you will 
have accumulated enough reserve to dis­
count all your bills. Now, seeing you 
made money before you could discount 
without giving any part of the discount 
benefit to merchandise cost, you must 
continue to let merchandise iost carry 
its full burden in order that you may 
realize the ADDED PROFIT which 
YOUR OWN LABOR and care have 
thrown in your way.

Cost, full cost, belongs to merchan­
dise. Full gross profit belongs to mer­
chandise. Discount is the reward of 
having capital wherewith to take dis­
counts—to pay more promptly ban the 
law requires—and the benefit must go to 
Capital.

What Constitutes Expense.
What do 1 consider expense? I can 

only reply very briefly in the remaining 
space. Expense is the ENTIRE COST 
of handling goods from the time you 
have landed them in your store lead y to 
sell until the money is in your bank ac­
count. You can readily figure what that 
means. It includes rent, clerk hire, in­
surance, light, heat, horse feed, wear 
and tear on equipment, replacement of 
lost or worn out tools, water rates, ad­
vertising collections, postage — every 
blessed thing that you can think of that 
does not enter properly into the cost of 
goods as above set forth.

And, whether you figure as I say or 
not, one thing is absolutely incontrover­
tible—you PAY ALL THE BILLS for 
all these Think of that occa­
sionally. It will help you to 
“bear down” a little harder on the 
Cost of Goods.

Thinks Traveler 
Should Leave a 

Copy of the Order
Editor Canadian Grocer—A great 

deal of inconvenience is often caused 
the merchant through the neglect of the 
“Knights of the Grip” to leave a plain 
copy of order received, on which is also 
marked the terms, date of shipment, 
etc. Invariably the merchant wishes to 
look up his order to see when the goods 
will arrive, or prices quoted, and it 
certainly is annonying to find that the 
traveler has failed to leave a copy.

It is also annoying to find a copy 
which has been left but which does not 
bear the firm’s name or address. 
Should the merchant wish for some 
reason to write the firm about an order 
given and does not know the name and 
address and cannot find it on the copy of 
the order, it is enough to make him 
“say things.”

Of course the merchant can procure a 
copy by asking for it but he should not 
be called upon to do so, and if travel­
ers would all use a duplicating order 
book, it would be no trouble to give a 
copy.

DICKIE & CHAPMAN. 
Pickering, Ont., Feb. 8, 1911.
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Calgary Dealer Reasons Why Displays Sell
Advocates the Use of Every Available Space in the Window 
and Inside the Store—The- Store with Clean Goods Attractively 
Shown will Attract New Trade—A Selling Force in Moving 
Out New Lines.

Calgary, Alta., Feb. 7.—“The proper is a well known fact that many families’ 
displaying of goods is an essential of -demands may be greatly increased by 
modern merchandizing, ’ ’ remarked jS pkoper methods being used by the grocer 
Calgary grocer recently.

“A merchant may manage to run 
along with a bare living without display­
ing goods,” he continued, “but he will 
run a store on this method a long time 
before he will be able to buy a building 
of his own or put himself on Easy street.
No matter how commonplace are the 
goods, they look more attractive when 
well displayed.

“A statement came to my notice the 
other day,” he continued, “wherein it 
was said that a show case is not needed 
for potatoes because when people want 
potaoes they will ask for them anyway.
It may be correct that we do not need a 
show case for potatoes, but nevertheless 
it is true that potatoes will sell better 
when well displayed to the prospective 
customer than when hid away in the 
back store house.

Will Sell New Lines.
“There are two objects of display.

The first is to sell more goods to regular 
customers and the second to interest 
visitors. It may be argued that regular 
customers will buy all their requirements 
from you anyway without display but

in 'both introducing new lines and also 
increasing the sale of staples by display.

“The merchant is the loser if a family 
goes without goods for a day longer than 
it intended to, just because there was 
nothing in the store to remind the shop­
per of the need for them. While dis­
play of straight staples may not in­
crease the total consumption, still it 
causes people to buy where they are 
shown and that is to the benefit of the 
merchant who makes displays.

“In regard to how it affects visitors,” 
continued tfie merchant, “a person visit­
ing your store may see some article 
which her regular grocer has not shown. 
She buys because the article was dis­
played. When she requires another 
supply, she probably comes back again. 
Perhaps this time you have some­
thing else which she sees on 
display and purchases it. Per­
haps just at that time, she is out of 
potatoes and seeing some nicely display­
ed in your store, she gets a bag sent up 
with the other goods. Tims, gradually 
the merchant with the good display wins 
over the customer from the merchant

who was waiting for her to ask for 
goods.

Sales Depend on Displays.
“More display means more sales,” 

he said, “whether it be staples or fancy 
goods and every merchant should give 
particular attention to exhibiting goods. 
Displays should be changed often so that 
goods are presented to customers in a 
different way on each visit.

“Displays may be made around pil­
lars, on the end of counters and in places 
about the store which are of- little use 
for anything else. Unused spots at the 
hack of a store need not present the un­
attractive appearance that many do but 
may be used to good advantage for Hit- 
display of goods. This w'ould not only 
improve the looks of the store but also 
would help in the sales.

“The judicious addition of price 
cards,” in his opinion, “will add greatly 
to the selling power of the displays.”

QUEBEC R.M.A. MEETING.
On Wednesday and Thursday of next 

week, Feb. 15 and 16, the annual meet­
ing of the Quebec Provincial Retail Mer­
chants’ Association will be held in Mon­
treal. The meeting will take place at 
80 St. Denis St. beginning at 10 o’clock 
a.m. Wednesday.

James A. Gibson, grocer, Belleville, 
Ont., won a municipal bye-election there 
recently and is now an alderman. Three 
of the Belleville city council this year 
are grocers.

The above is an interior view of the 
grocery store of F. A. Wilson, 33 Queen 
St., St. Catharines, Ont. One of the

SHOW CARDS ACROSS THE STORE
features are rows of show cards from 
one counter across the store to the 
other. These are fastened to semi-cir-
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cular bars and are used to advertise 
baked beans, tomato sauce, relishes, 
salad oil, etc
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SHORT TALKS TO CLERKS
By An Ex-Clerk

PVNCTVAL1TY noticed by the opposition store across 
the road Now there is no chain strong­
er than its weakest link—a very weak 
jink—which you want to immediately 
remove from your chain.

I recall a serious railroad wreck that 
was occasioned by an employe not being 
punctual. He was an operator, and he 
was due at his post at K.00 p in., at a 
little wayside station. The Chief Dis­
patcher, of course, knew when this oper­
ator was due, as they know of all the 
duties of the junior operators At eight

Serious Railway Wreck Was Caused by 
the ()|ierator Not Being Punctual.

o’clock the Chief Dispatcher called this 
operator’s station to stop train No. 5 
At two minutes past eight he called 
him again to stop train No. 5, but could 

.get no answer to the call. Again and 
again did he try to get a reply from 
this operator, knowing that the man 
should be on his job at eight o’clock or

be dead. It was of the utmost impor­
tance that No. 5 passenger train be 
stopped, as a freight train coming in 
the opposite direction had mistaken or­
ders ; and if No. 5 were not stopped 
they were going to meet, which would 
mean the loss of many lives. And it 
had to be stopped before five minutes 
past eight, or the passenger train would 
go rushing past this wayside station.

Well, it was not stopped. The opera­
tor was late. The operator was not 
punctual. The result was DISASTER, 
and the loss of many lives. Think of 
the lives on the passenger train that 
depended on that operator being punc­
tual !

You never know what may depend on 
YOU being punctual. The very time you 
are late may be the very time you are 
being watched. Y'ou might wonder, 
“Why would I be watched ?” Well, your 
employer is probably thinking of pro­
moting you ; he may be thinking of 
taking in a silent partner, and is watçh- 
ing you to find out just how much in­
terest you have in the business.

A retail clerk is the same as any 
other man ; he has something to sell, 
and that is his time. When a man buys 
that time the clerk should deliver tiie 
goods. Now, you might say, “Well, 
many a night I have worked after 
hours." True ! show me a successful man 
in this world who has not worked many 
a night after hours 1 I have done so 
thousands of times. You must have the 
temperament and the disposition to he 
willing to give what you can—but don’t 
take back something to offset it. That 
is not the wav to succeed.

CATALOGUES AND BOOKLETS.
Kenneth McDonald & Sons, Ottawa, 

are sending out their annual seed cata­
logue. The front cover presents an at­
tractive combination of a tomato, cu­
cumber, ear of corn, beans and a musk- 
melon.

STORY OF AN ORDER SENT TO CATALOGUE HOUSE
By Theo. Legault.

1 read with interest in a recent issue fancy goods merchant had something of

Punctuality is a subject on which 
mostly all retail clerks can be plainly 
talked to, as it means the starting out 
right for a good day’s work. When you 
start out right for a good day’s work, 
you are starting out in the world right.

If the time to be at the store is seven 
o’clock, you hire with your employer 
knowing that that is the time. Why 
should you come to me store at 7.15 ? 
Many cierks w jll come to work ten min­
utes late, twenty minutes late, thirty 
minutes late. if you are engaged to 
come to work at seven, then carry out 
your contract. li your employer en­
gaged you on the understanding that he 
would pay you" $12 a week, what would 
you think li he gave you on Saturday 
night only $11.SU ? You would immeu- 
ialely say, “You have not carried out 
your contract ”

My point is, MAKE GOOD RIGHT 
FROM THE START. Is it fair, do 
you think, to steal fifteen minutes—for 
that is what you do when you are late. 
Stealing may sound harsn, but when you 
come right down to facts that is what 
it is. 1 ou. could be of value in that 
fifteen minutes straightening things up, 
putting things in tlicir places, and in 
many other ways

And let me impress another thing on 
you : When YOl are late, why shouldn’t 
the other clerks come late ? In fact, the 
lesult is that they do, and they get it 
into their heads that it is all right. As 
a matter of fact, it is all wrong.

A bank opens at ten o’clock. It does 
not open at 111. 10. It opens on the dot. 
That is punctuality If you are going 
to the depot to catch a train at nine 
o’clock, you would never figure on gett­
ing there ten minutes after nine ; you 
would be there ahead of time—caused by 
punctuality in the railroad system.

Probably you think that when you 
come in ten minutes late it is never 
noticed. Don’t fool yourself ! Don’t 
ever get the impression that, because 
there is no mention made of an irregu-

Tlie clerk van be of much value straight­
ening filings up the 15 minutes he 

is Late.
larity, it is not noticed, because it is. 
It is noticed not only by your employer
but by your brother wogkere- It is

of The Canadian Grocer the article 
“Why Fanners should Trade at Home,” 
by M. Moyer. Of all the relative ques­
tions which concern us, this one, I be­
lieve is of the most immediate and vital 
importance. If there are any leaks, de­
fects or discrepancies through which the 
local retail mendiant suffers. Mr. Moyer 
certainly lias hit them on the head. The 
citizens and farmers of this district have 
acquired the habit and now they spend 
the best part of their cash on mail or­
ders.

This habit is so strangely contagious 
that it even prevailed forsupremacy of 
patronage in a lodge whe?^ it was ar 
ranged that a gift should be presented 
to a retiring officer. One member scru­
pulous about the expenditure of the 
court funds, suggested that they pur­
chase a certain toilet and manicure set 
of pure French ebony binding, in a beau­
tiful calf case, lined and trimmed with 
mauve German silk, etc., etc., all for 
$23.90 at a Toronto mail order house 
It also occurred that a well stockedM

that description. He invited them to 
have a look at it, as he claimed it to be 
the same article.

Not much! These men could not be­
lieve nor did they want to be convinced 
that this $12 case could compare with 
the catalogue article.

They sent the cash to Toronto to get 
it. When it arrived, they examined it 
closely and found it to be in every res­
pect identically the same as the set the 
local merchant had offered—and a man 
who helps every society, keeps the town 
together and spends all his money to 
give it appearance and comfort.

this lodge had actually paid 100 per 
cent, more by sending their cash away 
from home.

Mr. Moyer suggests an educational 
campaign to assist the merchants to 
contest this business. His plan appar­
ently would be of mutual benefit to both 
dealer and consumer. I am satisfied that 
he is in earnest, as the cause has the 
sympathy of all dealers . Could we not 
hear more from him in this direction, 
and would it not be a good idea to have 
him explain bis plans exactly.



Practical Methods in Retail Stores
How a Delivery Man Assisted Proprietor in Obtaining Contractor’s Trade- 
Developing Salesmanship Among Clerks—High Quality Coffee Secured Much 
Trade—Chatham Grocer Dresses Window With Corn and Corn Products—
Advertising Which Ottawa Grocer Sends Out With Monthly Accounts.

Secured the Contractor’s Trade.
Portage la Prairie, Man., Feb. 9.—“I 

believe that the way in which to get 
the best results from employes is by 
laking them into your confidence,” said 
a local retailer recently. “I always 
talk over new ideas which I may have 
in use to improve business with mv 
clerks and get their opinions. They have 
often valuable suggestions which they 
give me and which I would never hear 
of if I were not on intimate terms with 
them. I even discuss business proposi­
tions with the delivery boys and find it 
brings good results.

“Last summer following a talk which 
I had with one of the delivery boys in 
whom I had worked up considerable 
enthusiasm for the business, he came to 
me and told me about a contractor who 
was starting on some work and who 
was going to board the men himself ; 
and that if I would see him that pro- 
baly he would allow us to supply the 
groceries.

“I at once called on the contractor 
and secured his grocerv order. If that 
bov had not become interested in the 
business by my talk with him. I would 
nrobablv never have secured that extra 
business.’'

Clerks Develnu Their Salesmanship 
Victoria. B.Cf, Feb. 9—In referring 

to a method he uses for increasing sales 
a Victoria dealer savs : rrKfind that bv 
stirring up some friendly rivalry among 
the clerks in reeard-tfl^sales- is a good 
wav to heln business When I get in a 
new line of goods. I place a disrdav at 
each counter and then offer a small nrize 
for the clerk who sells the largest nuan- 
titv during the first week Sometimes 
on a new line. I allow each -clerk one 
day at. a time to push that particular 
line and they gencrallv work hard to 
see who can sell the most during his 
day.

“Then again I adopt, a different plan 
and offer a prize to the clerk who sells 
the most, goods during the week and at 
other times the prize will be offered to 
the clerk who shows the largest in­
crease over the previous week I find 
that in these competitions, the clerks 
work hard to make a good showing and 
besides the benefit. I receive, it helps 
them also, as they are continually de­
veloping their salesmanship abilities.”

Features Coffee Quality.
F.dmonton, Alta., Feb. 9.—An Edmon­

ton dealer says that by giving special 
attention to coffee that he has done 
much to keep his trade together. He 
believes that he has many customers 
who deal with him for no other reason 
than because he features an excellent 
brand of coffee. Therefore he makes it 
a rule to sell coffee to cverv customer 
whenever possible as be considers this a 
good way to secure all her g.ocery 
trade.

He claims he does not itcract cus­
tomers because of the price nut on ac­
count of the high quality and unifor­

mity of this line. He does not spend 
his time in looking for bargains but is 
willing to pay a little more and get 
the high quality goods, and he finds 
that his best customers are willing to 
pay a little more for a superior brand 
of coffee

System of Stock Taking.
Toronto, Feb. 9.—The accompanying 

cut serves to illustrate how the T. 
Eaton Co. take slock. An ordinary 
piece of cardboard 6x3 inches in dimen­
sions is used, ruled and worded like the 
illustration. These cards are tacked to 
the counters or shelves in the various 
departments and filled in by the clerks 
who conduct the stock-taking opera­
tions, the goods, quantity and selling 
price being given

When one card has been filled a new
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Card Showing How T. Eaton Co. Take 
Stock.

one is used until this work has been 
completed. When finished the goods are 
called off by one clerk into a large spe­
cially-ruled stock book, the name of 
that clerk being written on the ruled 
line on the card designated by the words 
“first caller.” In order to make the 
posting absolutely correct another clerk 
known as “second caller” reads off the 
same cards to a bookkeeper, who looks 
after a similar stock book When every­
thing has been concluded the totals of 
the two stock books are compared so as 
to prevent errors.

This company takes stock twice every
year.
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A Corn Product Window.
Chatham, Ont., Feb 9.—Coincident 

with the holding of the Ontario Corn 
Exhibition in Chatham, corn played a 
prominent part in the window displays 
of the various merchants, practically 
every display during the week of the 
Exhibition including ear corn in honor 
of the visitors.

H. Malcolmson’s grocery went into 
the matter more thoroughly by making 
up a corn products window, the aim be­
ing to include in the articles displayed 
everything produced from corn, and no 
other product.

The background of the window was 
made up of an arch of empty boxes, so 
piled as to make a series of steps on 
each side. The boxes were draped with 
white cheese cloth, with the legend em­
broidered in blue “Corn is King." Be­
low this, on both sides of the archwav 
as well as over the entrance, ears of 
field corn were arranged in a semi­
circle, the ears being fastened to the 
front of the arch, forming a sort of 
facade. On the summit of the arch, and 
on each of the steps—there were three 
steps on each side—were neatlv arranged 
various corn products in packages

Behind the entrance to the arch were 
piled packages of breakfast food made 
from corn. Immediately in front were 
two boxes of young corn plants, just 
sprouted, the one containing 25 sprouts 
from 25 seeds, and the other 18 
sprouts from 50 seeds—an indication of 
the excellence of. the seed corn. In the 
foreground of the window were two 
tall glass iars. one containing starch in 
bulk and the other corn syrup.

The floor of the window was covered 
with white cheese cloth, ears of sweet 
corn being neatlv arranged over it. 
with the explanatory legend. “Grown 
hy -I G. Lang of Chatham township.
for the ---------  Canning Company, four
tons of sweet corn to the acre,” ap­
pearing on a large display card. Other 
corn products neatly arranged at var­
ious vantage points were ears of field 
corn, pop corn, canned corn, corn 
starch of various brands, and corn 
svrup in cans. A feature was the dis­
play of pop corn, the centre being a 
colored pop-corn hall, outside this an 
area of white pop corn, loose, and out­
side this again a circle ot" ears of pop­
corn.

The display, besides being appro­
priate and attractive, was quite an edu­
cation in the value of corn products. It 
was designed anil put together hv 
Messrs. Collins and Kime, of the Mal- 
colmson staff.

Talks With Monthly Accounts
Ottawa, Feb. 9 —Ellis Bros., corner 

Somerset Street and Bronson Avenue, 
continue to issue cards and small cir­
culars to be sent out with monthly ac­
counts.

At the beginning of the year an at­
tractive card was sent to all his cus­
tomers thanking them for their patron­
age in 1910, etc. This was 6x3± inches 
in dimensions with a gold border around
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the wording of the card which was in 
purple ink. It read :

CARD OF APPRECIATION 
We desire to express t»-uur many 

patrons our thanks tor their esteem­
ed patronage in the past, and also 
to assure them how much we appre­
ciate the confidence they have in our 
store and system.

As we enter upon another year’s 
business, we look forward to the 
pleasure of an increased trade and 
will promise all our present custom­
ers * greater interest in their busi­
ness than heretofore. Our aim is to 
please. If anything has not been 
satisfactory, kindly give us an op- 

* portunity to make it right.
With best wishes for a Prosperous 

and Happy New Year 
We are,

Your obedient servants,
ELLIS BROS

allow the Canadian General Electric 
Company to place a siding across. Park 
St. without his opposition to the idea 
having been fully considered by the Rail­
way Commission and the municipal 
council of Peterborough.

Mr. Braund has built up a large sub­
urban general store establishment. His 
place of business, which is located at 
the cdVner of Park and Albert Streets 
has been enlarged from time to time, 
until to-day it constitutes a good sized 
modern departmental store. The Cana­
dian General Electric Company’s fac­
tories are located on Park Street, some 
little distance above Mr. Braund’s store. 
This company Zirecently purchased a 
quantity of laira in the vicinity and are 
erecting large extensions to their plant. 
They have applied to the city council 
for permission to run two sidings from 
the C.P.R. tracks across Park St. These 
two sidings will then run parallel to 
Albert St. on the company’s property, 
of course, straight across the street from 
Mr. Braund’s place of business.

Asks for Damages. /
Mr. Braund naturally objects ty these 

sidings, unless lie receives due /ompen- 
sation for the damage lie alleges will 
occur to his business. Wjiey/the matter 
came up before the city council, lie and 
his solicitor stated their objections and 
tne matter has not as yet been finally- 
disposed of.

Mr. Braund claims that the proposi­
tion is the height of injustice. He 
points out that these two sidings imme­
diately across the street from his store, 
on which shunting engines will work for

At the beginning of February a small 
circular was sent with the monthly ac­
counts advertising marmalade and 
California oranges and coffee. In refer­
ence to the former, customers are urged 
to buy in February. Californias are 
offered both by the dozen and cake and 
it is further explained that ttey are 
are now at their best. The talk on cof­
fee is as follows:— “We certainly have 
the finest blend of Coffee one could wish 
for; it has a rich flavor and is good and 
strong Delivered to you freshly ground 
in air-tight lead bags at 39 cents a 
pound We want you to try it.’’

Such cards and talks as the above are 
sure to have good results as it is prac­
tically assured that they will be read. 
Money in stationery and stamps is also 
saved when this literature is sent 
with monthly accounts

the giëJThti; part of the day, will result 
in loss of/rade to him. The engines, he 
claims, \/ll belch forth smoke that will 
destroy llis goods displayed outside: that 
no hoisesNsuist and in front of his store 
without becomtngs^highteued, and that 
general depreciationVf his property will 
follow. He demands compensation from 
flic Canadian GeneralrElectrie Company 
and states that he is perfectly willing 
to leave the matter no the decision of 
flic Board of Railway Commissioners 
for Canada.
'" The point he takes is, that the siding 
in question cannot be put across Park 
Street without the permission of the 
city council, or the Board of Railway 
Commisioners, and that neither of these 
bodies should grant this permission, 
when it is apparent that it is bound to 
damage his property and business, un­
less lie i$ duly compensated.

The Question at Issue.
Tin- case is a peculiar one and the out­

come will be awaited with interest. 
There is no doubt that the Canadian 
General lias a perfect right to have as 
many tracks as it seeà fit on its own 
property, even if these tracks are im­
mediately opposite Mr. Braund’s store, 
and even if they do prove injurious to 
Mr. Braund’s business. But the fact re­
mains that these tracks cannot be laid 
oil the Canadian General Electric Com­
pany ’s own property without crossing 
Park street. Therefore, should the city 
council, or the Railway Commission 
grant permission for the laying of the 
tracks in question across Park Street, 
when it appears perfectly certain that 
Mr. Braund’s business will suffer there­
by f

London Grocers 
Have Merry War 

In Price Cutting
Ixmdon, Ont., Feb. 9—What was pro­

bably the olily price-cutting war among 
London retailers over sugar took place 
litre prior to the last decline. One of 
the grocers-advertised a ten-days sale of 
sugar. Increasing his newspaper adver­
tising somewhat, he quoted standard 
granulated sugar at $4.64 per sack, or 
"20 pounds for $1, pointing out to the 
public that “the wholesale price of 
granulated sugar is low&r now than it 
lias been in the past three years, and we 
want you to get the benefit.”

However, the lead was followed by a 
number of other grocers about the city, 
who promptly advertised by newspaper 
and window cards that they were selling 
32 pounds. Then the former quoted 
best granulated by the sack, $4.50 and 
22 pounds for $1, adding “To those who 
bought at our stores at the prices quoted 
in Wednesday’s paper we will allow the 
difference.” The advertisement was 
headed “Who put the Price of Sugar 
Down 1 ’ ’ Followed by the argument that 
“the grocer who did ought to be patron­
ized. ’ ’

A number of other London grocers 
then held a telephone consultation and 
decided to go one better, so on Saturday 
sugar was selling all over the city, in­
cluding the first price reducer at 23 
pounds for the $1 and $4.45 per cwt. A 
half dollar bought 11 pounds. Laid 
down in London, it cost $4.44, so the 
profit was not large, and it will be 
noticed that by-the-dollar rate was lower 
still, which meant selling at a loss.

The result was that all grocers, sold a 
lot of sugar but last week things got. 
back more to normal when the first man 
to reduce prices let up. Other dealers , 
say they were prepared to get even, even sj 
if the process was an expensive one.

An Ontario City 
Council Getting

After Peddlers
St. Thomas, Ont., à^eb. 9.—A com­

mittee of the city council has been 
named to formulate a measure that will 
provide for an adequate charge to be 
made for licenses for transient traders, 
and outside and local peddlers. The com­
mittee is to suggest a by-law that will 
meet the needs of the case, as well as 
the views of the police magistrate:

Aid. Chant, on behalf of protesting 
merchants, pointed out at the meeting 
that the legitimate trade is being hand- \ 
icapped by permitting pedlers to get rid 
of a cheap class of goods without any 
icapped by permitt ing peddlers to get rid 
time ago, but was finally declared “no 
good” because of the prohibitive fees 
imposed. With the present nomina1 fee 
of $25 to transient merchants, he point­
ed out, they could do business without 
doing much to reinburse the-city.

Merchant Seeks Aid of Ry. Commission
Central Ontario Dealer Complains That New Canadian Gen­
eral Electric Siding Will Injure His Business—He Wants Lit­
igation to Prevent Siding Crossing the Street or Else That He 
be Compensated If or the Injury Done to Him — Smoke will 
Spoil Goodsjhsplayed He Says and Engines will Frighten 
Horses. S'

Peterborough/ Out., Feb. 9.—R. C.
Braund. a local grocer, is not going to
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or two. But the feeling is one of op­
timism. One of the signs of the times 
is the fact that the importation of 
United States fish is rapidly declining. 
Canada has practically inexhaustible 
supplies and the cost of the long haul 
from the coast is lightened hv the gov­
ernment’s action in paying one-third of 
the express charges

Because of the fact that various inter­
ests are at work to expand the fish in­
dustry, the retail grocer should acquaint 
himself with the situation Home con­
sumption is increasing but there is room 
for still greater growth If this is. ac­
complished [ the retail grocer should be 
one of the sharer's in the new business 
He is in closest touch with the consum­
ing public and should satisfy himself as 
to whether he feels that in his com­
munity there is an opportunity to build 
up a good trade in fish especially at par­
ticular seasons of the year.

EARLY CLOSING RESCINDED
DEVELOPING INTO SALESMEN.

A story comes from British Columbia 
telling of the commendable method used 
by a dealer to develop salesmanship 
among his clerks.

He established^ friendly selling com­
petitions, offering some small prize to 
the clerk who wins. These contests are 
usually put on to introduce new lines of 
goods in which the dealer has become 
interested and at the same time they are 
advantageous to the clerk who is desir­
ous of developing into a real salesman.

Clerks should realize that their entire 
future in, the retail business practically 
depends on their abilities to sell goods 
and they should snatch at every oppor­
tunity given them to increase sales. 
They ought to study the theory of sales­
manship, as well as to become students 
of character, for on this depends much 
of their success.

The writer was, not long ago, in con­
versation with a traveling salesman, 
who had evolved from a grocery clerk, 
who made it a point to study phreno­
logy. He had a whole library of books 
on the. subject and he was still a stud­
ent ; as might be presumed he was a 

>qan who was much in demand as a 
salesman and therefore commanded a 
goooT'mJary.

To beBome a salesman, should be 
every clerk’s ambition a’nd to do this he 
must take advantage of every possible 
chance of developing his ability to sell.

WHY FISH SHOULD BE SOLD.
Because fish is a food the average Can­

adian grocer should be interested in it. 
He may not understand that up to the 
present, the fish business' has been car­
ried on largely In a haphazard manner.

Advanced systematic methods have 
been witnessed only'within the last year

The early closing by-law has been re­
scinded in Belleville, Ont. This is to be 
regretted because it is a step in the 
wrong direction.

Last year a by-law was passed there 
compelling grocers to close at 7.30, 
Saturdays excepted. One or two gro­
cers and fruit dealers refused to do so 
and a police court case followed with 
the result that the minority won out on 
the plea that they were fruiterers ami 
not grocers. This caused the grocers as 
a whole to ask for the old method and 
the city council has answered the request 
by erasing the from the municipal 
statutes. NowdMere is no limit, to open- 
hours.

This is to be regretted because in other 
towns and cities the early closing sys­
tem has been working satisfactorily 
Retail dealers have been frank in their 
assertions that where such a method has 
been adhered to there has been no loss 
in business. On the other hand they 
maintain in the majority of cases that 
what they save in light, fuel, recreation, 
worry, etc., more than balances any pro­
fit thev were ever accustomed to make 
when they kept open until a late hour 

Retailers want some time to them­
selves ; they must not be cooped up in 
their stores from seven in the morning 
until eleven at night if they care any­
thing about their health. None but a 
strong man can do that and if he con­
tinues tor any length of time he will 
eventually experience the reaction 

Looking at it in a purely business 
light, in nine cases out of ten the gro­
cer, according to stated experiences, 
loses money through late closing. Light 
and fuel costs him something ; his clerks 
and delivery men lose enthusiasm in a 
business at which they are compelled to 
spend all of their waking hours ; the
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grocer does not do justice to them nor 
to himself in late closing, and the lack 
of independence on the part of the deal­
er is not appreciated by the better class 
of trade

MUST OPERATE CLEAN STORES.
The Washington, D C., health author­

ities are looking sharp after grocers and 
butchers who keep their stores in untidy 
and unsanitary conditions. They recent­
ly fined a grocer for allowing dust to 
accumulate on his windows, for having 
a dirty floor and a cellar full of debris.

It will thus be seen that the day of 
the dirty store is gradually waning and 
it is a pretty safe prediction thaf at the 
end of another half century, it will be 
as difficult to find an unsanitary store as 
a needle in a haystack.

Live Canadian merchants already see 
the trend of public opinion in this re­
gard and they are now more than fulfil­
ling the requirements of the most fasti­
dious persons.

Let all realize what is or what soon 
will he required of them and meet these 
requirements more than half way.

LEAVE A COPY OF THE ORDER.
As pointed out in a letter from a 

Pickering grocery firm, travelers should 
irsxer neglect to leave copies of orders 
4aken while out on the road. The trav­
eler owes it to his customers to do so 
just as a retail dealer does to those 
who purchase on credit fr^m him.

There are no doubt many dealers who 
never ask for copies of the orders they 
give and possibly the traveler may claim 
that it is not his place to give dupli­
cates. But in this he is in error. The 
traveler who desires to have permanent, 
customers must treat them all fairly, 
openly and above-board. He must not 
let the idea get abroad that he is in 
any way trying to get the better of any 
customer, for as certain as he does, he 
eventually will lose that customer 
whether he was right or wrong.

By giving a duplicate of an order 
therefore, the traveler is not only as­
sisting the merchant to take a greater 
interest in his business but is gaining 
the confidence of the merchant.

HINTS FOR GROCERS.
Look out for the man in the overalls ; 

lie may have a five dollar bill in his 
pocket which he will spend in less time 
than it takes her ladyship to purchase a 
pound of prunes.

Merchants shopld pay particular atten­
tion to the heating of the store during 
the winter months. Customers, espe­
cially those who drive in from the coun­
try, like to have a place where they may 
warm themselves on their arrival and 
before leaving on the return journey.
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Country Retail Merchants Issue Catalogue
They Began to Do This in 1910 and Business Last Year In­
creased $8,000—Advertise That They Can Meet or Beat Any 
Mail-Order Price—An Editorial Conversation About Advance in
Prices. Etc.

Richmond, Ont., Feb. 2.—The 1910 
business of Lewis Bros., Richmond, ex­
ceeded (lint of 1909 by $8,000.

Their I iimover last year was $3/ ,000 
ninl they o|K‘iate a general store busi­
ness.

They attribute a big share of the in­
crease iu trade to a four-sheet catalogue 
called ilie “ Vp-to-I>ate Store News’"
I be front page of which is reproduced 
here. The original size of the catalogue 
i> about 14 x 11 inches in dimensions 
I.ml it is issued, as will be observed from 
i e introduction, occasionally.

About 1.000 ,if these catalogues are 
issued every month at a cost of about 
.-IS per month, which with the addition 
of -.lamps for mailing bring the entire 
Cost to about .+“28. The prices cpioted. 
miles- otherwise stated hold good dur­
ing I lie molli h

One criticism that might be made ot

the catalogue is that the various de- 
partments are possibly broken up a little 
too much. Had, for instance, all gro­
cery news been on one page, hardware 
on another, etc., the rdiuler would not 
have had to look in various parts of the 
paper for all the news about groceries, 
hardware, etc.

Meet Mail Order Prices.
The editorial introducing the goods 

and their prices is run in a conversa­
tional style which should secure the at­
tention of the prospective buyer. It 
leads in part as follows:

“We desire to apologize to the many 
i list oiners who were obliged to go a way 
without being waited on, on some of our 
busy days this month. We exjiected 
to have lyul some extra help for Thurs­
days and Saturdays but were disappoint­
ed. t inier the circumstances, we did 
t* be-1 we could and trust our custo­

mers will pardon any inconvenience they 
were put to.

“Since the last issue of our little 
paper prices on many lines of goods 
have advanced very materially. There 
have been stiff advances on flour, feed, 
rolled oats, rolled wheat, tapioca, sago, 
rice, raisins, currants and canned goods. 
With the exception of flour and feed, 
we are trying to keep to our old prices 
as much as possible, as in some of the 
lines mentioned, we had anticipated ad­
vances and had stocked up accordingly. 
On some of the other lines, we are 
obliged to make small advances. But our 
prices will still be lower than present 
value. You will find our prices, even on 
the lines we have had to advance, as 
low as the lowest. This little paper is 
published to give you a chance to com­
pare our prices with others.

“We stand ready at any time to meet 
or beat the prices of any city or mail­
order house on the same quality of 
goods, on anything we have to sell. All 
we ask is that you compare our prices 
with others before purchasing. They 
speak for themselves, etc.”

UP-TO-DATE STORE NEWS
Published occasionally by Lems Broa•> Richmond, Ontario

Editorial
We desire to apologise to tb*- 

many cuslocier* wb.. were oUigetl 
to go »»ay without t<*mg waited on 

on aoror- of aur'busy days -tbi» 
month We expected to have had 
•ome extra help for Thur-day- 
and Saturday- but were disap 
pointed. Under the t-imim»l*:iee» 
we did the heat we Could and trust 

our customers will pardon any 
inconvenience they were put to 
Since the last isoue -if uyr ittie 
paper prices our rainy lines of good- 
have advanced very materially 
There Lave been «iff advances on 
fl'-ur. feed rolled oats r ,',fed w heat 
tapioca, 'ago. rice, rais.ns, rurrant* 
and canned g ->ds With tiie ex- 

Z""'' ception 'J flour and Iced w» are

trying to Keep to our old price* as 
much as proa hie. as in some of the 
bnen menuoi.ed. we had anticipated 
advances and had stocked up ur 
rordingly tjn sotyoil*: 
hw*. we a*e ..tihged make small 
advani»» But our price- will still 
lie lower than present value. You 
will find our prices, even on the 
lines, we have had to advance, a* 
low as the lowest This huk paper 
1» published to give you a chance to 
compare our price* with other* 
W» stand ready at any time to 
meet nr beat the prices of any city 
or mail-order tv.u«* on tlie same 
quaLty >f -»n anything we
have to wll All we a-k i- that you 
compare our prices with others be­
fore purchasing They speak fo- 
fhemeejve- A*, here-,, (hire, our 
Thursday Bar g a. n Sales will conr 
tinue tu be a strong leature In 
anotiier part of the paper you will 
hod the «pecial Thursday price» 
quoted for five week- Nearly 
every Thursday we have extra 
bargains to offer that are not pul- 
bshed These consist of different 
br.ee of good* that we pi cl jp at 
«penal price*. In every case we 
give our customer» the benefit ..{ 
these low price» If you do not re­
ceive this paper regularly kindly ad 
viae u» and we will make inquiries 
and see that you get it. If you 
hove a friend that you would like 
n to send it io we will do so if you 
funueh ue name and address

Floii^ and Feed

d*v* prvbalw)

has tes t » -tifl <2

you We qw.it. ••-.*») « pruo trio* n

I'eo. We nr uUurr •• (onus lie ma: 
ket pmn.pi!)' up or down

•Then tbr bread ct cake o’ p«try 
two from tU oven hgh'. o-jp 
and «ppctnsg. you arc »onr to 
•ay you have had j*l kick with

To da> r»*j baking isn’t • mane’ 
of good luck in mry bmtt whet*

is mtebigsmy used, 
la the hands ut o

!fthe ( rtdn's» V you baa; 
du- to chan -, vju. fforrt v g 
you -hr wrr.n,- kml V fii-u.
<• V—**.-

Harvest ». Threshing 
Gloves and Milts

We have a good SUiek of Harvester» 
and 11-re her»" CW> e* an.' Mme 
Ivs.e ciit's made with end without fiwgrrv

hr. . , 25r.. JOe., 35c.. 40* .. »"J AOc . 
fer pair Also IfeU La.es. CyUnd»r Oil 
and U*. tune (hi by ll# gsil .n barrel 
Choc prier» quoted t" thieahm ou roe 
. tune oil by the barrel

Pork
VV carry a g.»«d «foci ul P.rkh-J Kulb. 

and SI, rt Cut P'-rk by tie barret and ran 
quote you a very close pn-e .* the «an# 
IWt 1'irta. without get! ICig our price

Bread ! Bread!
Ue sell the Simn-htwvuld» Company's 

llicad and n-rene it frrah every day 
SliU «riling at tl# old price

Tea ! Tea !
Our Me. J»l»n Tea i* a winner iw«l.i 

at 30c. per pound in 5 lb lots with a di* 
count of 5 *7, o« for cash the best value in 
the trade for the money W. would Ilk. 
you to compare 1 with any o'.lax U.! 
tea you esn |«irrh»-e We have s *•««! 
Jap.:. Tea at 25t. per lb luptot. ■ 
Black Tes ui sealed packages at 30c .. 
4«c.. and 50c.. etc Black Tes in bulk 
at 2»«., 35c., and iOc. per lb If you 
use a Black Tea please rompe re qv Gold 
Star 40c.. Black with anything you ran 
buy in bulk or package at 50c. -r 60c.. 
and let US know life result

SOAP
Taylor's Borax 

Soap
l"mil further notice we will sell 5 bar. 

M^fwh and 1 cake Infant's De
light Toilet Snap for 25c. and 3 cakes 
Whd. IMM^a T<«let Soap and I cake 
WVhsiaa Soap, for 25c.

In other words, .Ue. worth of snap lor

B" .«■> BWwWM Hour, prr bag * W 
Glen ora. H'-useMd Flour, per $3 !..
Bake' . S;#na! Household Hear 

l*r S3 Hi
Bm leaf Household Flour, per l*gS3 IS 
Rare Bud Household Flour per UagU 3- 
Empire H .uarUJd Flour per bag S3 0U 
Imperial Feed Household Flour

^ -Id 1 fust Corn Meal per tag S3 50 
Cons leed per bag S3 00
Rolled (lata, 90 tb .reeks S3 35
R -lied Oats, HO tb Sacks S3 Oti
wleaf Granule» 6 Jb lags 25c

b< Wi

Building Material
He invite eompariaoo with any other 

store on Building Material Get our 
price» before purvleeingyvur Nails' Lock» 
Hinges etc and save money

Fencing Material
W, are selling agent, for tl# Pittsburg 

Perfect Fencing wtirhwe consider the 
best fencing oti the market The wire 
from which it u made k of a special 
quality uf bigli grade opeu-lwartb Steel 
ma le especially for lente use Thu wire 
u extra-heavily galvanised and by elec- 
in rail y welding the stay to the strand 
there are no warps to hold mouture and 
caure ru«t Where it is welded il is 
re-Enforced by a Unie excess galvanising 
which pile» up where the weld is made 
It IS guaranteed by the maker and by 
ourselves to gyve satisfaction Also high 
carbon hard ouil spring wire, plain pi-

Made bjr Tha Kt/tras 
Win urn*. f«. I* tough 
and elasbc. Doesn't scratch 
or mar readily under foot 
wear. Can be walked on 
next day alter application. 
Has a lasting lustre. Easy

DON’T MISS THE BARS AIM DATS
Ri-jiru luui iii oi Front Page of Catalogue Issued by Lewie Bros., Richmond,
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TIME LIMIT ON STORAGE GOODS.

Bill Introduced for this Purpose—Op­
posed on Grounds that it is not 

Practical.

Ottawa, Feb. 9.—E. N. Lewis, M.P., 
for West Huron, Ont., has introduced a 
bill into the House of Commons amend­
ing the Cold Storage Act. The princi­
pal clauses he inserts are :

That from and after the passing 
of this Act it shall be unlawful in 
Canada to keep in storage in anv 
warehouse or other place of deposit 
for a longer period than one year 
any meat, fish, poultry, game, butter 
eggs, oysters or other food products 
intended for sale or distribution.

That whenever it shall appear to 
I lie satisfaction of the Dominion 
Medical Health Officer or food in­
spector that any meat, fish, poultry, 
game, butter, eggs, oysters or other 
food products kept in storage for a 
period under one year, may not be 
sold or distributed without prejudice 
lo the public health, the said Med­
ical Health Officer or Food Inspec­
tor shall cause such products to be 
seized and destroyed.
Mr. Lewis considered that the need of 
law of this character was realized ba­

the recent receipt in Montreal of $100,- 
1100 canned eggs from China.

The above proposed changes were 
i i itivizvd hv Mr. Chisholm, M.P. on the 
grounds that the question at issue was 
not so much the length of time goods 
were left in cold storage, as the regular­
ity or otherwise of the temperature of 
the cold Storage in which they were kept. 
The bill went to committee..
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The Markets-Beans Go Up in Winnipeg
Advance of 5c per Bushel There—Other Markets Report Beans Firmer—Prices 
of Tapioca are Also Firmer—Trade Slackened by Heavy Snow Storm—
Sugar Market is in An Uncertain Condition—Trade in Dried Fruits Brisk.

Bm also Provisions, Cersals and Fruit, Pages Following.

ONTARIO MARKETS
Beans—Firm.
Gallon Rhubarb—Advanced.
Evaps—Firm.
Tapioca—Firm.
Toronto, Feb. 9.—Although trade last 

week was fairly good, so far this week 
business has been slack, due no doubt 
to the heavy snow storm which swept 
Ontario on Monday and which affected 
trade throughout the country. Many of 
the travelers did not start out on Mon­
day owing to the bad weather, so that 
they were one day late in getting their 
orders in.

No change has taken place in sugar 
during the past week and as one dealer 
said, a man would be foolish to predict 
any further decline in sugar and he 
would he equally as foolish to say that 
sugar had reached the bottom. There is 
no doubt that trade in sugar would be 
greatly stimulated if it were certain that 
sugar had reached its lowest level. The 
visible supply at the present is 3,846,- 
070 tons against 3,321,813 tons last year 
or an increase of 524,257 tons.

Dealers believe that higher prices will 
be seen in beans as good quality beans 
are scarce. Evaporated apples are also 
firm at present prices as stocks are not 
plentiful.

The trade in dried fruits has been 
brisk lately, due, no doubt, to the fact 
that the housewife’s supply of canned 
fruit is growing small, and also because 
retailers, realizing that supplies are 
short are getting in a stock. Chief 
among the good sellers in dried fruits is 
prunes, while peaches also have a good 
sale.

An advance of three shillings has 
taken place in tapioca in the primary 
market with the result that prices here 
arc firmer.

The firmness still continues in the sev­
eral lines of canned goods but no ad­
vances have been made except in gal­
lon rhubarb which is now quoted at 
$3.50 to $3.60 per dozen.

Sugar.—There has been no changes in 
sugar prices during the past week and 
dealers do not feel like expressing any 
definite opinion as to what the next 
change will be or when it will take 
place, realizing that the market just now 
is in a critical condition. There arc 
some dealers who are looking for a fur­
ther slight decline but in the face of 
this, the raw market has taken on a 
firmer appearance. Sales of raws in 
New York are reported at a higher price 
while European beet sugar markets con­
tinue to strengthen with quotations for 
beets 9s 3d per cwt. f.o.b. Hamburg,

which is equivalent to 3.93 duty paid 
New York as against the duty paid 
value of 3.45 for 96 degree test Cuba 
centrifugals, or a difference of 48 cents 
per 100 lbs. Cuban raws are arriving 
slowly and to the first of February were 
nearly 200,000 tons short and the crop 
will likely be shorter than anticipated. 
Local demand is only moderate, dealers 
being uncertain as to whether bottom 
prices have yet been reached.
Extra granulated, bags.... .........................................  * 30

“ " aOib. bags.......................................... 4 40
Imperial granulated........................................................  4 10
Bearer granulated............................................................ 4 15
Yellow, nags ...............................................................  3 90

Barrels of granulated and yellow will be furnished 
at 5 cents above bag prices.

Extra ground, brls............................................................ 4 70
" " 60-lb. boxes.............................................. 4 90
" " 26-lb. boxes.............................................. 5 00

Powdered, brls ................................................................. 4 50
' 50-lb. boxes..................................................... 4 70

" 25-lb. boxes..................................................... 4 90
Red Seal, cwt..................................................................... 7 10
8t. Lawrence Crystal Diamonds................................... 7 60
Paris lumps, In 100-lb. boxes............................................ 6 20

" In 60-lb. " ................................................. 6 30
* In 16-lb. " ............................................... * 50

Syrups and Molasses.—Trade in mo­
lasses as can be expected at this time is 
not very brisk. Barbadoes is reported 
firmer at primary points, overcoming 
the easiness which has existed in the 
market. The trade in syrups still keeps 
up to a satisfactory point.

Per esse 1
...3,9 j

Maple Syrup— 
Ballons, 6 to osse

::
15
152

Holm*—
New Orleans,

medium....... 0 30 ft 35
... 1 45 New Orleens,
.. o 034 bbls.................. 0 18 ft 32

... 0 03} Barbadoes, extra
ft 46.. ft 034

... 1 70 Porto Rico........ 0 46 0 IS
. 1 2n Muscovado........ 0 so

Srrupe—
I lb. tins, 2 dot.
lib. Uns.Ï dot!

10 lb. tins, § do*.
in case.............

20 lb. tins, i do*.
incase.............

Barrels,per lb..
Half barrels, lb.
Quarter " "
Pails.3ftilbs.ee..

" n •• "

Dried Fruits.—The same scarcity and 
high prices which have existed in all 
lines of dried fruits for some time still 
prevails. The demand for these lines is 
keeping up exceedingly well under the 
high prices, although it is generally be­
lieved that this will be a “lean” year 
in dried fruits as besides the high prices, 
stocks are short. “This year,” said a 
local wholesaler, “demonstrates that 
prunes have a trade of their own and 
that people will buy a certain amount 
without regard to price. The demand 
for prunes has been very brisk, although 
prices are high, and stocks are getting 
pretty low.” Retailers have little choice 
in regard to sizes of prunes because 
stocks are so small that they have to 
take what is offered. Cooking figs are 
having a good trade at the present be­
cause they are about the cheapest dried 
fruit available. A better trade is also 
noticeable in both dried apricots and 
peaches. Advices from Greece state 
that the stock of currants undisposed of 
is considered to be hardly sufficient to 
last to the end of the season. The 
French markets are continually having 
at going prices and holders do not seem

33

anxious to sell, expecting that a further 
advance may take place.
Prune.—

M to 40, In 35-lb. boxe,........................................  0 131 0 131
40 to 50 " “   0 131 0 13

ÎD to M " “ ......................................1. .. 0 12
8 to 70 " “ .................................................. 0 Pi
0 to 80 “ " ................................................ 0 11

•0 to 90 " "   0 roi 0 10
90 to 100 “ "   0 09 0 09J

Same fruit in 60-lb. boxes i cent less.Apricots—
Standard..................
Choice, 26 lb boxes.

Pan died Peels—
0 09 0 11 Citron 
Oil) 0 124

..016 0 16* 

.. 0 16 0 17 
.. 0 19 0 25
.. 0 15 0 17

Figs—
Blemes, per lb. 

If inches...

24 •* ::::::
0 08 0 10 
0 081 0 104 
0 o94 0 12 t

" ............. 0 IV 0 124
" ......... 0 US 0 13*

mbrellaboxes..0 12 0 14
SeSS*............

pried peaches...............................................
Dried apples.................................................
Currants—
Fine Flliatras ... 0 074 0 08 Vostlzzas.
Patras.................. 0 08 0 064

Unoleaned So lees 
Raisins—
Sultana........................................................

" fancy...............................................
extra fancy....................................

Valencias selected...................................
Seeded, 1 lb packets, fancy.......................

" 16 oz. packets, choice..................
" 12 ox. " " ..................

.. 0 04 0 044

.. 0 04| 0 06 

.. 0 10 0 104 
.. G 09 0 094

... 0 10 0 12

.... 0 10 0 12 

.... 0 11 0 13 

.... 0 14 0 16 

.... 0 08 0 084 

.... 0 08* 0 09 

.... 0 07.. 0 08 

.... 0 07 0 074

Dates—
Halloweea—

Full boxes.........  0 05 0 054

Saira........................... 0 04$
Package dates, 

per 1 lb. .. 0 064 0 068
Fards choicest.. 0 10 0 104

Tea.—Because of the expansion of 
the .world’s consumption of British 
grown teas which lias been continuous 
and with no further material increase in 
production, the past twelve-month has 
produced higher averages than we have 
had for some years. The demand for 
these teas from Russia and United 
States has increased tremendously and 
there will need to be a big increase in 
production in order to supply the de­
mand. The increased demand has al­
ready had effect of raising prices, and 
if it had not been for the increased out­
put from India of about 18.000.000 
pounds, the position now would be even 
more serious, as the Ceylon crop for the 
twelve months showed a deficiency of 
9.000.000 pounds. This falling off in the 
crop from Cevlon has been due. in a 
large degree, to climatic influences, but 
the inter-planting of rubber trees on 
many of the tea gardens has undoubted­
ly been responsible to some extent, and 
as the trees grow, it is practically cer­
tain to be detrimental to tire tea shrub.

Coffee.—A strong feature of the cof­
fee situation is that according to reliable 
estimates the balance of this crop is 
only 300,000 bags Santos and about 400.- 
000 bags Rio. The quantities of coffee 
now afloat are small. Tf consuming mar­
kets do not buy in Santos more liberally 
during this and next month, the greater 
will be the needs of trade for the govern­
ment coffee to be sold in April. With 
supplies at both producing and consum­
ing points so scarce, gives strong reasons 
for not only the maintenance of present

j
|
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values but perhaps even higher prices 
before the new crop arrives. The esti­
mates of the experts for the growing 
crop are gradually growing smaller. 
First estimates of the next Santos crop 
^vas 11,500.000 bags, but at the present 

millions have been named and there 
others who state that 9,000,000 bags 

,i Id be a nearer estimate. Prices
fair

a
lv remain the same, with 
nt of trade being done.

o n o 2o
Rio...... o is e îe..on
ilbo, " 0 30

0 22 0 «5

Mochs, roMtwL 0 16 0 SI 
Jars, roasted... 0 37 OSS
Mexican....................... 0 35
Qautemole................... 0 IS
Jamaica........................ 0 SO

c_- _5 8
■ N
2» Ti

ne ÎS -•o
z|

0 16 0 17 0 76 1 80
0 25 0 27 0 90 0 90
6 24 0 24 0 9n 0 90
0 25 0 27 e an 0 90
0 26 o 2* 0 90

0 26
0 24 0 2* Ô 80 Ô 90

75 2 75
0 30 1 90 2 00

0 IF 0 17* 0 76 0 90
0 25 o *4 1 00 1 10
0 24 0 ?F 0 60 0 90
0 16 6 18 e 76 6 71

9 15 .... e is
10

Kami»

There are some who believe that there 
are plenty of beans in the hands of the 
farmer but at any rate there were a good 
many poor quality beans from last crop 
due to being picked too soon and poor 
beans are bad sellers. Prices remain 
the same as vet.

• 16
1 06

Prim- beans, per bushel................
Hand pinked bean*, per bushel

181 IN 
180 S II

Spices.—The usual trade for this time 
of the year is passing in spices. The 
foreign markets are firmer in peppers 
while cloves still continue at the higher 
price abroad. No changes in prices have 
taken place here.

Allspice............................ 0 14
Cinnamon....................... 0 24
Cayenne pepper.......... 0 23
Cloves ......................... 0 24
Cream tartar................ 0 25
Curry powder.........................
Ginger.............................. 0 22
Mace.......... ......................
Nutmeg* ...................
Pepper, black ............ 0 1*
Pepper, white................ 0 24
Pa*try spice .............. 0 23
Pickline spice............ 0 16
Turmeric.......................
Mustard seed, per lb. In bull 
Celery seed, per lb. In bulk

Rice and Tapioca.—The trade in rice 
and tapioca continues in the usual man­
ner. Although prices of sago and tapi­
oca have advanced slightly in some other 
markets, there has been no change here, 
although a firmness is noted. The trade 
in these lines is so small that dealers do 
not seem to be devoting much attention 
to them. Primary markets report tapi­
ocas as slowly advancing and the predic­
tion made that prices arc likely to go 
higher.

it from mill", 600 lbs. or over, f o b.
Montreal.......................... .............. ............ •••• * 90

Per lb. Rago. medimm
Rice, stand B . . * <*3* 0 "3* brown ---- 0 06i ® .06
itsngoon........... 0 031 0 03Î Tsnioca—
P&tns................... 0 064 0 06* Bullet, double
Japan................  0 044 0 06 goat........ S 08
Java ............ 0 06 0 07 Medium pearl. 0 064 0 08
Carolina . 0 10 0 11 Flake .................... 0 01

Reed . 0 064 0 «

Evaporated Apples.—“Evaps” still 
continue firm and present stocks are be­
ing reduced quickly, due no doubt to the 
scarcity of dried fruits. Supplies are 
not plentiful and higher prices are pre­
dicted by some dealers. Price# are the 
same as last week.
■v»por»ted .ppl„ ..........................................................6 12 6 12|

Nuts.—Little business is being done in 
nuts by wholesalers just now, but prices 
have been maintained because of the 
strength noticeable in the primary mar­
kets.
Almond*, Formigefcta................................................... 0 16 0 164

" Tarragona................................................................. 0 16
“ shelled........................................................ 0 M 0 18

Walnut*, Grenoble......................................................... 0 164 0 16
•' Bordeaux................................................................... 0 14

" JfâS* O» ÎÜ
Filbert*...............................................................................0 124 • IS

................................................................. 0 18 I 20
...........................................................  0 15 0 164

uta. rueAed.......................................................... 0 094 0 124

CANNED GOODS
MONTREAL—The demand for can­

ned vegetables is good. The trade in 
canned fruits is also satisfactory. 
Prices are steady and firm. In canned 
fish the chief activity centres in canned 
salmon which is quoted at steady prices. 
Other lines are quiet. Canned meats 
are in good demand. There have been 
no particular price changes of late. The 
market is rather featureless outside of 
a steady demand and strong prices.
Peu*, elandsrd, desen............................
Pea*, early June, dosen.........................
Pea*, eweet wrinkled, doxen................
Pea*, extra *ifbed. dosen........................
Pumpkin»—3 lb., 96c ; gallon, 83.00.

Corn, dozen....................................................................
Tomatoes, dozen (Ontario and Quebec) ----
Rtrawberries. dozen....................................................
Raspberries, 2'e, dozen...............................................
Peaches, î'e, dosen............................................ ........
Pesche*, Fs. dosen......................................................
Pears, l*e, dosen.................................. ....................
Pears, 3‘s, dosen...........................................................
Plums, Greengage, dosen .......................................
Plums, Lombard dosen............................................
Lawtonberriee, Fs, do-ten....................

Clover Leaf *nd Horseshoe brands salmon—
1-lb. tails, per dozen................................................................. 1
4-lb. date, per dozen................................................   1
1-lb. flats, per dozen.....................  2

Other salmon—
Humpbacks, dozen.................................................................... 1
Cohoes, dozen............................................................................. I
Red Spring, dozen..................................................................... 1
Red Sockeye, dozen .............................................................. 2
Lobster Futures—

*-lb. flats, dozen. St.76; 1-lb tall*, dozen. $4.25.
1-lb flats, dozen. $5.26

I#
36»
00

0000«6
90

2‘
90
80
40

I
40•0
8010

Cnmpre*eed ooroed
beef. Is.................. 1

Compressed corned 
benf. 2e

English brawn. 2* 
Ronelt

8 361 1$
I 16

Minoed oollope. Is... 
Corned beef hash, Is. 
Corned beef hash, 2s.

Boneless pigs' feet. 2e 
Ready lunch veal loaf 

is 1 SO
Ready lunch veal loaf1*................... 2 *0
Roast beef, le............. 2 90
Roast ' ' ------t beef . Ik 
Rt.ewed ox tall. Is... 
Rtewed kidney, Is.. 
Stewed kidney, 2s... 
Minced collons. Is..

8 16 
1 80 
1 60

ÏS

Jellied hocks, 1
Jellied hocks. Is........ 11
Paragon ox tongue,ik.................. 7
Paragon ox tongue, Is 8 
Paragon ox tongue,

Paragon lunch tongue

Tongue lunch, is........
Raced smoked beef.k 
Sliced smoked beef. Is

!

f N

Beans.—There is a noted firmness in 
Imans on the local market and dealers 
are looking for higher prices. Especial­
ly is this true in the high quality grades.

Cora, r«....................................
' faner, 1*9 ......................
" on cob, ........

Peas, Standard, «lie 1,1. ..
" Early June, size 3, 2 s .................................
" Sweet Wrinkle, size 2, 2 s..................................
“ Extra fine sifted, size 1, 2’s. ............................

Pumpkin, 3's......................................................... 0 97i
r gal.........................................................  SOU

Spinach, table, 2'e................................................ 1 274
" Fs................................................ 1 774

" " gal.............................................. 6 024
Tomatoes, 2'e......................................................... 1 05

" S’e.........................................................................
„ “ gala............................................ S 75
Turnips, 3 s.............................................................. 1 184

FRUITS
AppdLee, standard, 3's........................................................
Blueberries, standard, 3's.................................

" “ gal..............................
Cherries, black, not pitted, heavy syrup, S’s 

" black pitted, heavy syrup, 2's —
red, not pitted, heavy syrup, I's.

8 63
1 37|id
1 92 
1 52]

" red pitted, heavy syrup, 2’s............ 2 174
“ white, not pitted, heavy syrup, 2‘s 1 62"
“ white pitted, heavy syrup, 2'e— 2 02*
“ red pitted, gal...................................... 8 52$

Gooseberries, 2'e. heavy syrup....................................
Lawtonberries, 2’e, heavy syrup......................
Peaches, 2*e, white, heavy syrup.................. 1 87*

“ ~ “ * 1 87f
1 77 7 02!
1 771

• 511 824iri
3 50
1 774

2's, yellow, heavy syrup ...............
Raspberries, black, heavy evrup, 2'e..............

black standard gal....................
“ red, heavy syrup. 2'e..................
" red, standard gal. ....................
" red, solid pack, gal....................

Rhubarb, preserved, 2’s..................................
“ ” Fs.........................................
" standard, gal ................................

Strawberries, heavy syrup, 2'e......................
Clover Leaf and Horseshoe brands salmon

14b. tails, dosen 2 06 1 074 
4-lb flaU, dosen 1 30 1 32$ 
14b. flste. dosen 2 224 2 26 
Other salmon prices

Humpbacks, doz 1 30 1 36
Pinks ................. 1 30 1 35
Northern River Sockeye........
Chicken.............................4 01
Turkey............................4 00
Ducks...... .......................... 4 00

Cohoes, per doz. 
Red Spring,doz.. 
Lobsters, halves,

1 974 
1 074 4 77$ 
I 36 
1 60 
1 60 
1 87* 
1 003 06 
1 30 
1 30 
606 
1 074 
1 36
4 CS4 
1 16

1 10 8 10 
1 30
6 30 
1 66 
1 96 
1 66 
1 274 
1 66 
1 068 $R
1 77* 1 77$ 
1 90 
1 90 
1 80
7 06 
1 80 
7 0*
9 30 
1 66 1 3) 
3 69 
1 80

..in*.. 187$

1 66 S 76
Lobsters, quar­

ters, per dosen .. 1 60 1 1$ 
1 96 
1 40

TORONTO.—Canned goods has lost 
some of their prominence of a few weeks 
ago. as both wholesalers and retailers 
seem to he dropping the matter, at least 
for a lime. Howevçr. prices show no 
recession from their high level, and the 
firmness- will likely still continue. If 
prices in some lines go any higher, re­
tailers will have a difficult time in sell­
ing at a profit. For instance, early 
June |x-as. size 2, are quoted at $1.50 
per dozen. Salmon is in fair demand 
iust now at ruling prices. Gallon rhu­
barb is scarce and prices have been ad­
vanced to $3.50 and $3.60 per dozen.

VEGETABLES Perde».Group B Group AAeparami" tip*. 2's. tails.............. 1 624 2 66Beane. Golden Wax, 2'e ..............  0 97* 1 06MtdceU.2*............. 136- •• S'e........... 1 374 1 46" Refutteç nr Valentine (Green) 2’*. 0 97* 1 0$Refugee Midgets 2’e   130“ “ 11 3's............ 1 37* 1 40Beet*, sliced, blood red. 2’s............ 0 97* 1 00*• whole, blood red, 2'e   0 97* 1 00** sliced, blood red. 3 *...........  1 32* 1 36•• whole, blond red. 3'e........ 1 37$ 14$
11 whole. Rosebud, 2'e.............. 1 30
•• " “ 3*e............ 1 66Cabbage 3 * .......................  0 974 1 60

Carrots, 2*s......................... 0 97* 1 0Ç
34

WINNIPEG.
Winnipeg.—An excellent demand has 

been in existence for all lines of can­
ned goods during the last two weeks 
Country merchants with few exceptions 
did not toad up with heavy stocks, and 
owing to severe weather have almost 
been cleaned out and are busy purchas­
ing now. Another cause for this delay­
ed buying is the fact that high prices 
were ruling at the opening of the sea­
son Although all stocks held here are 
pretty heavy it is the oninion of the 
wholesalers that they will not hold out, 
and that next soring will find practic­
ally a bare market for some lines, viz., 
neas. cherries and some lines of berries 
Stocks of blueberries are exhausted and 
cannot be replenished before new goods 
are packed, which will be next fall. 
Tomatoes have advanced to $3.15 ner 
case and are likely to go higher. With 
the lowering of the stocks general 
higher prices can be exacted.

QUEBEC MARKETS
POINTERS—

Tapioca—Primary majWt firm
Sugar—Doubtful.
Molasses—Firmer.
Montreal. Feb. 9.—Trade is moving 

along satisfactorily Demand is well ex­
tended over general finies and business is 
apparently on a solid basis. Dried 
fruits are moving fairlvSwell but there 
is room for imnrovement. Currants are 
rather auiet and the demand for table 
raisins is lighter than was expected. 
Last vear at this time table raisins con­
tinued after the holidav trade to amount 
to something bevond the average. This 
condition is not noticeable iust now.

Orders are coming now that suggest a 
nrenaration for the new vear after stock­
taking and an examination of goods on 
hand. Tapioca is firm in the primary 
market as is also molasses Sugar is in 
doubt. Canned goods are still bringing
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high prices and in the lines in greatest 
demand there are no signs of lighter 
business.

Sugar.—The sugar market is reported 
tairly firm at the last reduction. It is 
admitted that there is the possibility of 
lower prices if sellers force them. How­
ever, it is thought that the market has 
traveled about far enough. In addition 
the winter will soon be terminated and 
heavy demands should again begin to be 
felt. Just what will happen in the 
meantime is difficult to tell but the ten­
dency is to look forward to signs of 
higher prices.
•teeuWwd. bta ......................................................... «20

KMb bw.............................................. «10
" Imperisl  ............................................... « 01
“ Rearer.................................................... 4 «6

Paris lump, boxes, 100 Ibe.....  ......................................... I 11
*........................60 Ibe........................................................  6 10
" " " 16 Ibe........................................... 6 21

Bed Seel, In certone, eeoh......................................... 0 35
Crystal diamond», bbls......................................................  4 9)

" 100 lb. boxen.......................................  5 00
" 601b. •• ................................ 6 10

" " * lb. " ................................. 5 31
« " 6 lb. cartons, each........................... 0 ST

Crystal Diamond Dominoes, 6-lb. cartons, each... 0 ST
Extra ground, bbls.............   4*6

*' “ 60-lb. boxes.................................................. 4 8*
" " 16-lb. boxes................................................... 5 05

Powdered, bbls.................................................................... « <6
" 604b. boxes....................................................... 4 66

Phoenix................................................................................ 4 20
Brightooffee........................................................................  4 IS
No. 8 yellow......................................................................... 4 06
No. § " ......................................................................... 3 SR
Nq. 1 " bee................................................................ 3 80
Bbls. granulated and yellow may be had at 6c. 

anoT* hag prlrwe

Syrups and Molasses.—The molasses 
market is a little firmer, due to the ad­
vance reported from the primary market 
of one cent a gallon. Demand for syrup 
is fair.
Fancy Barbadoee molasses, pan oh eons.................. 0 SI 0 33

" " " barrels........................  0 31 0 36
" ” " half-barrels................. 0 36 0 38

Choice Barbadoee molasses, puncheons................ 0 31 0 33
" " " barrels......................... 0 34 0 36
" " " half-barrels.................  0 36 0 38 '

New Orleans................................................................  0 25 28
kntlgua .............................................................................. 0 30
P >rtn Rioo............................................................................ 0 40
Corn syrups, bbls................................................................ 0 03

" 4-bhls............................................................... 0 03*
” t-bhls............................................................... 0 031
" 381-lb. palls.................................................... 1 TO
” 2Mb nails............................................ IT

Cases, Mb. tins, 2 dos. per case....................................... 2 25
" Mb. " 1 dos. " ....................................... 1 60
" 104b. " 1 dox. " ....................................... 1 50

1 104b. " 1 doe. " ....................................... 2 45

Dried Fruits.—Valencias are scarce 
and apparently there is only a limited 
supply of the finer stocks. The demand 
for currants is rather quiet. The trade 
in other dried fruit lines is fairly good. 
Choice seeded raisins are quoted at a 
slight advance.
Currants, Une flltatras, per lb., pet cleaned................•« •• « .............

« Patras, per lb......................................... 0 08
•• Toctlttae. per lb....................................0 09

Dates..................................................................................
Figs, 4 crown............. 0 09 Figs, * crown. .

“ 6 crown. .. 0 10 0 11 “9 crown ..

SStI
0 oil
0 001

... • 06
0 11 0 12:
0 13 0 14

•0-70..
TO»..

•0-100..

0 11 
0 11 
0 104 
0 091 
0 09 
0 081 
• 081

Bslslns—
Choice seeded raisins.........................................

" fancy seeded, 14b. pkgs................
" loose muscatels, 3-crown, per lb... 
" " 4-crown, per lb...

Malaga table raisins, clusters, per box. ..
Valencia, dne off stalk, per lb.........................

" select, per lb.......................................
" 4-crown layers, per lb.......................

oori
2 40

0 08 
0 09
0 08 e 091 
5 60 
0 07* 
0 071e 08i

Tea.—There is practically no change in 
the tea market. Orders are coming in 
liberally but conditions are practically 
identical with those existing a week 
ago.
Choicest..................................................................... 040
Choice.......................................................................0 36
Japans—Fine.......................................................0 30

Medium................................................ 0 26
Good common...................................... 0 21
Common...............................................0 19

Ceylon—Broken Orange Pekoe..........................  0 21
Pekoes........................................0 *

• 69
087 
0 36 
0#
• 28 
6 21
58

Pekoe Souchongs.................................  0 20 9 22
India—Pekoe Souchong*..................................... 0 19 0 02
Ceylon greens—Young Hysons.............................  0 20 0 25

Hyson........................................... 0 20 0 22
Gunpowders................................ 0 19 0 22

China greens—Pingsuey gunpowder, low grade. 0 14 0 18
” " pea leaf.. 0 20 0 30

” " pinhead . 0 30 0 50

Coffee —The coffee market is normal 
with prices holding firmly. Demand is 
good. The market is considered steady 
and strong but the keenness that char­
acterized it a few months ago under the 
excitement of fluctuations is lacking.
Moohs.....
Rln. No 7 
Mexican ..

0 22 
0 16 
0 22

30 
0 18
n 3-)

Santos..............  0 18 0 21
Maraeaibo....... 0 20 0 25

Spices.—Firmness in several lines of 
spices continues. The demand is normal 
and nothing of a feature can be said to 
prevail at this time.

Per lh
Allspice ...........0 13 n *8
Cinnamon, whole-* 16 0 18 

“ / gmund 0 '* n 19
Clove», whole . 0 28 0 35 

“ ground.. ' 2> in* 
Cream of tartar 0 2 » 0 32

Per lb
Ginger, whole.. O 2n 0 30 

“ Cochin 0 17 0 <>0
Ma-e........................... 0 75
Nutmeg* ............0 39 0 fil
Penner*. black . 0 16 0 18 
Pepper*, white. 0 20 0 25

Nuts.—Nuts are in good demand with 
prices holding at, a high level. There has 
been no denreciation in quotations since 
prior to the Christmas season. That is 
there has been no decline of appreciable 
extent. Owing to the short cron year 
and the meagre holdings renorted the 
market continues to maintain its posi­
tion.

pIn *H*H—
R**rll*................................ Qic a 1*
Filbert*. HIHW. nor lb...............................................*. 0 U 0 IS

" Bavnfclrm*. p»r lh................................................. (I IfU
Tarrurim» 41mnn4i, par 1b......................  0 1* 0 1*
Walnut* OrennMei. nerlb........... ! ! 0 1*1 n 19

" Marhot*. per lb........................ 6 15 0 1*
Com**, per lb............................................... 0 111

0 3* 0 37 
0 321 0 3* 

. 0 31
0 27 «1 28 
01* 0 17

W»e1!e4—
Almonds, 4wwnwn «elected, per lb.,

•• •• •• ;;;;;
" fin bags), standard* per lh.n*eh»we.............................
Snanleh. No 1................... II 1*
virgin!*.No.i........ ................................a;; 222

Pecan.. n*r lb........................ 8 n «
PlatecWn*. per lb....................................... ! 6 75
Walnut*—

hi1™.................................. . «» « «I
"'''’"I"................................................ 0 SO 0 31

Rice and Taninca—The nrimarv mar­
kets in tapioca have been firm and top 
prices have been paid. It is thought by 
some that the prices recently paid are 
as high as any reported during the last 
twelve months. America has been buy­
ing and prices are exnected to be main­
tained. The wholesale trade 
good. Rice is steady.

B, bags, 260 pound*.......................... . ............ 8 00

„ ** " 50 " ...........................................  8 00
pocket* 25 pounds........................................... 3111
1 pocket*. 121 pounds.............................  j""* 3 m

grade c.o., 260 pounds.......................... *00; " im •• ............... ................ • S" m •• ...... ::::::::::::::::::: ,*
pockets, 25 pounds................................... 3 no

- .__ t nnriirt,. 13) pound»......................... 3 in
T*n1ona. medium pearl............. ........... ....................q 0

is fairly

Peas and Beans.—There is not much 
change in the pea market. Offerings are 
fairly liberal. The situation in beans is 
not quite so clear. Brokers quoting to 
western dealers have advanced their 
prices slightly but have had no replies 
to their offerings. One stated that he 
was not sure just what the situation 
was but he was inclined to believe that 
the present silence may be traceable to 
the reciprocity proposals.
Ootsrlo prime pea beans, bushel................. 1 »s
Peas, boiling, bag............................................ f go

MANITOBA MARKETS
POINTERS—

Beans—advanced.
Evaporated Apples—scarce 
Currants—strong.
Winnipeg, Feb. 10.—Trade during the 

last week has been hampered consider- 
85

ably, owing to the severe snowstorm 
prevailing over the entire west. Pas­
senger trains have been running irregu­
larly. while on many of the branch lines 
in the northwestern sections of the 
country, no freight trains have been 
running at all Notwithstanding these 
drawbacks trade has been good, and 
wholesalers predict a rush of business as 
soon as the elements become settled 
again.

In reviewing the trade for the month 
of January, wholesalers are of the un­
animous opinion that more business was 
conducted than for many a long year 
in this month. One large house stated 
it was a record January for them. In 
spite of the intense cold and severe 
storms, which not only delaved freight 
shipments, but tied tin travelers for 
days at a time in various towns, orders 
have been satisfactory and the demand 
has been gond for all lines. Farmers 
have experienced a ereat deal of hard- 
shin hv not being able to get to town 
regularly, which has resulted in their 
buying larger nuantitics at one time 
than thev were in the habit of dn-ng : 
and in v-ew of the fact. that. tbe secon-t 
severe storm for the month has not 
cnmnlcte'v abated vet it. wrmiH =eem 
that thev acted on the right princin’e.

The largest. demand has been fur svmn 
wh;ch was brought, about, hx- the biet, 
prices nrcx-a-l-ne for all e'asses of dr-ed 
and foreign fruits. C-ollpetions hax-e benT\ 
fair and fewer failures harp been re­
corded than usual, as narments have 
been met nrettv regularly all winter.

Sugar —This marVet. is st-il so weak 
that even lower nr*ees arC InoVed for. 
T.ast. weeV’s deelinp has had a tpedenev 
to increase sales as mereha-ts hare keen 
keening in close toi-eh with conditions 
and were holding oft. hut. are now start­
ing to nnrehase in fair puantities as 
th-s maves a total decline of an ep-ts 
per barrel since Jan. an Stop.Vs in the 
cit.v are of considerable s:7e so that all 
orders can be easily handled.
Montreal and B.O. granulated. In bbli..........................

" " In aaokii.........................................
11 yellow. In hhU ...................................................
" " In seeks...................................................

Icing sugar, ip bbl*............................................................
" " Ip boxes........................... «...........................
" " In small Quantities........................................

Powdered sugar, In bbls...................................................
" " Inboxes..,..............................................

In small quantities...............................
bbl*..........................................................
t-hbis,...;.............................................
TfKMb. cakes...........................................

Lump, hard, in
:: :: £

* as
4 80 
« «« 
« 40 
« 43
5 63* 10
6 3' 
3 45 
R «0 
.3 73 
5 83 
5 75

Foreign Dried Fruits—The recent ad­
vances in raisins and prunes are still 
maintained, and no new prices are re­
ported. The demand for prunes during 
the last month has not been as heavy 
as in former years, owing to the high 
prices which have been prevailing 
Stocks arc only of medium size at pre­
sent, and the outlook, if anything, 
would indicate higher prices. Mediter­
ranean dried fruits are holding firm at 
their high figures also Currants are 
high, without any likelihood at present 
of a decline, while figs are firm and an 
advance would not be unlikely.
Smyrna Sultana raisiné, upeleaned, per lb..............

«• " " cleaned, per lb...................
California raisin», choice seeded in 1-lb. packages

per package........................
•• ** fancy seeded. In f-lb. packages

per package........................
•• choice seeded in 14b. packages

per package........................
•• " fancy seeded in 14b. packages

per package........................
Raisins, 3 crown muacateia, per id.

0 124 
0 131
0 07*
0 071
0 081
0 09 
0 071 
0 07|

Prunes— 
251b.bx,90 100, lb 

" 80-90 ‘-
" 70-80 "
- 60-70 "

0 09
0 111 
0 12
0 12) £

Prunes, 50-60 1 * 
Prunes, 40-50, lb 
Sllverprunes.ao. 

to quality.......

.... 0 13

.... 0 131

0 Ilf 0 144
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Currents

wet. cleaned, per lb......1........... .......... x, • •
Flliatra», In 1-lb. pkg. dry. cleaned, per lb...

0 13* Nectarine», lb............
Dates, per lb.,

Hallow», bulk ----
Date», packages

30 in oaae..................
Peel, lb., lemon — 

" " orange —
" •• nitron ....

Pear», per lb..,.
Peaches, stand­

ard, per lb................ 0 09
Peaches, ohoioe.......... 0 10
▲prioots, stand­

ard, per lb................ 0 16
Apricots, ohoioe

per lb.........................  0 16*
Plums, pitted.lb 0 13

Syrup and Molasses.—A strong demand 
has been in existence for both commo­
dities, but more especially for syrup 
No changes have taken place in prices, 
but a good stead) trade is expected to 
continue throughout the winter These- 
articles are being consumed in place of 
evaporated apples and other dried fruits 
on account of the scarcity and high 
prices existing in these lines.

Syrups-
24 2-lb. tins, per case................................................................. 1 98
11 5-lb. tins, per case................................................................. 2 33
6 10-lb. tine, per case............................................................... 2 22
3 20-lb. tin», per case............................................................... 2 21

Half bbl*.. per lb...................................................................... 0 03*
Bgrbadoee molasses in i-bbls., per gal ............................. n ^
New Orleans raclasse». * bhl»., per gal ... 0 36

Evaporated Apples.—Prices still con­
tinue higher Stock in Ontario with the 
exception oi one or two odd cars are 
practically exhausted, and the general 
expectation is that the market will be 
bare of this line betore spring A fair 
demand still continues.
2Mh box, per lb ..................................................................... 0 1?»
50-lb lmx. per lb..........  ................................................ 0 13

Beans and Peas.—The demand for 
beans still continues to increase, which 
has resulted in an advance of 5 cents 
per bushel during the week Large quan­
tities arc being shipped now to logging 
and railroad construction camps Stocks 
however, are of good size, and there is 
little danger of them being exhausted. 
Split peas and pearl barley arc also in 
good demand, and prices are becoming 
firmer Split peas are now quoted at 
$2.85 uer 10(1 lbs . barley at $2 50, and 
pearl barley at $3 50
3-lb. Dicker. per bushel............................................................. 1 15
Hand picked. ner bushel 9 25
P.-a». *vlit- lnnibc ... ... 2 85
P arl barley. 100 lbs 3 51

Green Coffee—Xo change has taken 
place in prices since last week although 
market still continues to soar The 
rapid advance during the last month is 
attributed to the fact that the demand 
was greater than the supolv. and to 
manipulation of market bv Brazilian 
dealers The prevailing opinion is tha( 
there is little likelihood of lower prices 
until new crop is reaped.
Coffee, standard Ri<» 0 14i )Coffee, choice .. 0 15

VCoffne. extra choice 0 16
Tapioca and Sago +-Both these lines 
ave taken advances t)f jc per lb. dur­

ing the week The demand has improv­
ed considerably during the last three 
weeks, and a declining market has been 
changed into an advancing one Stocks 
are of fair size, but if the present de­
mand continues higher prices if any­
thing arc looked for
Pearl tapioca, per lb.......................................................  0 06* 0 06*
Sago, per lb...................................................................... 0 04* 0 05*

BRITISH COLUMBIA MARKETS.
Vancouver.—Never has halibut been 

so scarce as it is this season. One ves­
sel got in last week with 40.000 pounds 
after being out 26 days, the longest 
trip on record. It is reckoned by the 
fish companies that it costs them all 
I lie way from 15 cents to 30 cents a 
pound to get halibut and that the 
boats just now are operated at a loss 
The local price is seven cents The de­
mand for other kinds of fish is greater 
than the supply. No salmon is coming

in at all now. The weather has been
very bad, which accounts for the small 
catch of fish. Fish men here will not 
discuss the tariff agreement, saying that 
if it is ratified it will revolutionize the 
business. After decision is passed, they 
will be ready to talk.

Vancouver, Feb. 9.—The supply of 
goods has been augmented for the first 
time by importations from Japan The 
imported article is of good quality, bet­
ter than the local, and can be brought 
in at a slightly lower price Local pota­
toes now are being bought by the 
wholesalers at $28 a ton and being sold 
for $32 No Ashcrofts are on the mar­
ket, The outlook is that there will be 
enough to see the seasyn through, with­
out any big increase in the price

There is a reduction in Eastern but­
ter. the quotation this week being 29 
cents to 30 cents There is no Austra­
lian butter on the market this week, 
but New Zealand brings from 30 to 32 
cents Local butter varies, as the sup­
ply is not as large as the demand, and 
some weeks more is coming in This 
week the quotation is 35 cents.
Apple», cooking .. 
Apple», local 1 25 
Bean», per IV. . 0 03* 
Butter. Eastern 

dairy in tub* 0 29 
Butter. Eastern 

delrv. choice. 6 28 
Butter, local

creamery........
Baron.................. 0 26

Canned flood»—
Pea». Early June ----
Tomatoe*.....................
Com...................., —
Apple»..............................
Strawberries................
Rtumheerlei
Canned ulmon..........
Onmmeal, p. 100

Ihe..................................
Cnrnmeal. local ... 
Cbeeee. Ontario 0 15 

Dried Fruit-
Val. raisins. lh............
Cal " "

1 00
2 76
0 04}

0 30 

• 29*

0 35
0 32

1 37* 1 62* 1 203 05 
9 01*
2 03* 
6 85

? «0 
2 *00 15*

0 06 
0 061

Currant»..............0
Dried apricot».. 0
Fen, Eastern.......
Egg», local..........o
Flour, Standard,

hM...........................
Tapioca, per lb 
Evaporated

apple»....................
Ham, cooked... 0
ÎArd. pure................
Lard, compound ..

Potatoes— 
Potatoes. local . ..
Rloe. per ton---- 62
Buear. standard

granulated..........
Sugar. Imported .. 
Sugar, light yel-

Sugar, dark yel-

07* 0 11* 
08 0 10 
16 0 IB* 
. 0 35
45 0 50

6 60
• 06

on
18 0 20

0 16* 
. 0 131

.. 31 ro
60 75 00

6 36 
5 25

4 70 

4 fiO

NEW BRUNSWICK MARKETS
St. .John, Feb 9—Sugar, pork, lard 

and molasses declined in the local mar­
ket last Week Sugar dropped ten 
cents and present quotations are: 
Standard granulated, $1 35 and $4.45; 
Austrian. $4 25 and $4 35: bright vel- 
low. $1 15 and $4 25 ; No. 1 yellow. 
«3 85 and $3.95 Prices quoted for cork 
arc: domestic mess, $23 50 to $24.50; 
American clear, $23 50 to $25 50 Ameri­
can nlate beef is offered at $20 25 to 
$20.50. Lard is 14 to 141 for pure and 
121 to 12.' for compound Fancv Rar- 
badoes molasses is quoted at 29 and 30 
cents per gallon.
Beans hand Cal. rai» in»,seed-

pinked, bv» 2 16 2 16 .d 0 0», e #9
Beane, tallow Prune», lb ........ 0 06* 0 09

2 76 Molanee». fey.
Obeen» new. lb 6 13 fi 184 Barbados, gl 0 29 • 30
Currant», lb ... 0 08* 0 081 Butter, dairy,
Canned goods— lb ............... 0 22 0 24
Pea», No 4 1 20 Butter, oream-
" No 3 i rji ery, lb.......... 0 24 • 26
•• No 2 1 32* Egg», new laid — 0 30

No 1 1 80 0 28
Ham...................0 16 0 18

t 00 Potato#», new.
bbl...................  1 90 2 00

3 06 Rio», lh ... 0 03* 0 OS*
B a s pberriw. Lard, compound
dozen 1 1 <4 lb .... 0 12* 6 12*

1 40 Ietrd. pure, lb. 0 14 r 14*
1 Bacon..................  0 16 0 20

Flour, Manitoba 6 35 6 46 Pork.domestic
“ Ontario . 6 10 6 66 mew. 23 50 24 60

FI mb- Pork. Ameri-
nod, dry. 4 JO 6 50 nan clear 23 50 25 50
Herring salt. Salmon, case-

bhl» 6 *5 Red spring 7 Od 7 ro
Bloater*, box. 0 R5 0 en Cohoe*............ 6 60 6 76

Comrnea', gran 4 65 4 76 Baked beans.
1 46 dozen 1 80 1 30

" bills. 9 85 2 00 Lemon*. Mesai-
Oatmeal. bbl».. 6 16 6 in 
Rtd oatmral 6 60 6 70 
Rolled oatmeal 5 10 6 20 
Bue k w h e » t. 

weet. grey, beg 2 90 3 00

36

na, per box.... 3 00 3 26
Sugar-
Standard gran. 4 35 4 46 
Austrian “ 4 25 4 35
Bright yellow 4 II 4 26 
Vo. 1 yellow 3 86 3 96

SHOW CARD PHRASES.
You may buy cheaper goods, but you 

can’t buy better.
Equal to any, superior to many, se­

cond to none.
Buy to-day for to-morrow’s dinner.
The price is not high but the quality 

i*.
If satisfied, tell others ; if not, tell vs 
Good goods at fair prices 
Ask for what you don’t see 
There is coffee and coffee ; try our !0c 

line ; it will please you.
Did you order tea ? We have the hest 

package tea on the market.
Cheese to suit every taste. Try a 

wedge of your favorite kind.
The foundation for the day’s work is a 

good breakfast Let us supply your 
breakfast foods

TRADE NOTES.
C. R Hickman, grocer, of North 

Vancouver, B.C.. has sold to W. R 
Hood.

Alexander & Panar have purchased the 
general store of Lyons Bros, at Vonda,

Mr. Cutler. Halifax. N.R.. secretary 
and a director of the Acadia Sugar Re- 
finimr Co., died suddenly on Monda'".

Jno. Hiekev. of Rignev & Hiekev. 
grocers. Kingston. Out., was attacked bv 
liighwavmen on Tuesday night. It is 
believed these men knew lie carried 
money home with him.

Getting Ready 
for Convention 

in Classic City
Guelph, Ont., Feb. 9.—Prepara­

tions are well under way for the 
13th annual meeting of The On­
tario Provincial Retail Merchants’ 
\ssociation, to be held here on 
Tuesday, Feb. 28. and "Wednesday 
and Thursday, March 1 and 2. À 
representative of the city went to 
Toronto this week to make ar­
rangements for the programme 
with the head office of the associa­
tion.

As many important trade ques­
tions are to be thoroughly dis­
cussed the association is anxious 
to have as many merchants present 
as possible. The dates above were 
chosen for the reason that June, 
the time of last year’s convention, 
is considered to be an unusually 
busy time on account of so much 
fruit arriving on the market.

In addition to the convention ses­
sions there w ill be a conference be­
tween the Guelph merchants and 
their customers on Wednesday 
morning, March,1, to talk over the 
mail order question, and its evil 
effects on home development. This 
will be an innovation so far as 
R. M. A. conventions arc concern­
ed and it will undoubtedly prove 
interesting.
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Royal Commission for Investigation
Montreal Produce Merchants’ Association View the Tariff Ne­
gotiations With the U.S. With Some Alarm—Hold Special 
Meeting to Go Into the Question and Pass Resolution Em­
bodying Their Opinions.

Montreal, Feb. 7.—The Montreal Pro­
duce Merchants’ Association at a spe­
cial meeting held last week passed a re­
solution favoring a royal commission 
making investigation into the proposed 
new tariff arrangements with the United 
States. Their resolution was:

“Whereas, the prosperity of Canada 
largely depends on the prosperity of the 
agricultural population.

“Whereas, the prosposed reciprocal 
agreement with the United States re­
moves all protection from the farmer by 
opening the Canadian markets, not only 
to the United States, but to most of 
the countries of the world producing 
farm produce in surplus quantities, 
while the protection is maintained on 
all articles that the farmer requires to 
buy.

“Whereas, while it is true that for 
several years past the value of farm 
products generally in the United States 
has ruled higher than similar goods in 
Canada, yet under the stimulus of these 
high prices an over production has now 
taken place there, and to-day a sur­
plus actually exists in many lines, and 
prices have declined to a lower basis 
than that which ' now prevails in Can­
ada; this statement applying especially

to the large items of hog products, but­
ter, cheese and eggs, with the result 
that to-day enormous losses are being 
sustained by American dealers and they 
are offering to import them into this 
country.

“Whereas, it is claimed in ad .<-cates 
of reciprocity in the United ..Tits that 
it will reduce prices of all farm piodt.ee 
and thereby cheapen the cost i living, 
it necessarily follows that they antici­
pate lower prices to rule “l he future, 
and it is altogether improbable that the 
opening of the United States : di ets to 
Canadian produce will . esult m C ana­
dian farmers realizing higher prices than 
under present conditions.

“Whereas, the proposed arrangement 
will also admit the produce of many- 
other countries free, values in Canada 
will necessarily be brought down to the 
level of the country offering farm pro­
duce the cheapest.

“Whereas, statistics published in the 
United States prove that the per acre 
production there is only about one-half 
that of the most advanced European 
countries, and as in the United States 
more attention than ever before in the 
history of that country is being given 
to intensive and scientific methods of

agriculture, it is most probable that the 
United States will go on increasing its 
production of farm produce and continue 
to have a surplus; therefore, to allow 
their produce free entry into Canada, 
together with farmers to accept lower 
prices for their hogs, butter, cheese, 
eggs, poultry and other produce that 
they now obtain in the Canadian mar­
ket under existing conditions.

“Whereas, Canadian farmers have 
never been as prosperous in the history 
of the country as they have been, and 
are to-day under existing conditions, 
realizing higher prices than most pro­
ducing countries of the world.

“Whereas, in order to weld the pro­
vinces together and also to strengthen 
the bond of union between the Mother 
Country and Canada, it is necessary to 
foster the policy which would most 
conduce to that end for which wir rail­
ways and carriers were built, namely to 
carry trade east and west, while the 
proposed agreement will result in trade 
being diverted north and south, thereby 
endangering our political autonomy and 
possibly our union with Great Britain.

“Therefore, be it resolved, that we, 
the members of the Montreal Produce 
Merchants’ Association, view with grave 
apprehension the proposed reciprocal 
agreement, and we would respectfully 
urge that the Government appoint a 
royal commission to take the evidence 
of farmers, producers and dealers and 
those interested generally, in order to 
ascertain their views and to learn to 
what extent they will be affected before 
consummating the proposed agreement.”

“Arctic”
GROCER REFRI6ERÀT0R

meets every requirement of your 
trade. Case is of ash, hardware 
of solid brass with lining of spruce, 
shellacked. All parts separable.
Perfect circulation of cold, dry 
air is guaranteed

Write for Catalogue

John Hillock & Co., Ltd. - Toronto
Representatives Western Provinces : Ryan Bros.. 147 Bannatyne 
Ave.. Winnipeg. Man.; Donnelly. Watson & Brown. Calgary. Alta.

Spices, and How to Know Them
By W. M. GIBBS

The only book on the subject—just published. The 
merchant or salesman, who knows all about spices, can conyf 
mand the spice trade in his territory. To get this informa­
tion, he should read this work, dealing with Preparation, 
Use and Adulteration of Spices—a chapter devoted to 
each spice.

14 Colored Plates. 176 Pages. 100 Illustrations.
Price $3.50, Postpaid.

MACLEAN PUBLISHING COMPANY
Technical Book Department

143-149 University St. Toronto, Canada

PUSH THIS LINE
Every time you introduce to your 
customers a line that really does lighten 
labor you make another friend. That’s 
why so many live grocers push hard on

ASEPTO
SOAP POWDER

THE ENEMY OF DIRT

It is a genuine germ destroyer. It is 
also the most economical soap powder 
made ; it makes your customer's money 
go farther.

Ask your Jobber.

ASEPTO MFC. CO.
ST. JOHN, N.B.

Agents—Rose & Laflamme, Limited, Montreal
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1

Manufacturers, Manufacturers' Agents,
roKers, Etc.

1 BRITISH COLUMBIA DIRECTORY

W. A. JAMESON 
COFFEE CO

Importer* end Roeeter* of High Grade 
Coffees.

Manufacturer* and Proprietor* of

SPICES, etc.
Mail order* promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

Paper will bring good results
The Condensed Ads. In this

M*»yl**imr*r»’ Assets and Whel***le Cemmleelea 
Ag**t*

Ca* (It* »irl*l siicatlOB to » few firat-elaaa Or*. 
**rr Ageiel**. High**! Raiera»***.

McLFOD & CLARKSONVICTORIA
FRUIT GROWERS’ ASSOCIATION

The largest peckers end shippers off first- 
oiM> Prolu o/sU kinds in British Columbia.

OFFICE AND WAREHOUSES
COI. WBAIF AND YATES STS. • VICTOUA

Branch at MO Water Street, Vancouver.

R. ROBERTSON J. Y. GRIFFU

R. Robertson & Co,
012-013 Dominion Trust Bldg

Importers and Exporters
Reference—Bank of MootioaL

Write us for information about B.O. trade. 
Cable Address—"Robin," Vancouver. 

Codes—A BC, 6th Edition ; Revised Economy ; h 
Economy ; Utility and Dowling’s.

Wholesale Brokers

Do you went live representation? 
We ere in touch with the trade.

Andrews A Nunn

Oed**—A B 0 Hb Edition, Western Union

Whole»*!* Ceaeiuiu ■•reheat*

• IS Dominion Treat Buildin* 
VANCOUVER. B.C.

GROCERS of NORTHERN ONTARIO

107.
SAVED

Why let Freight Rates eat up your legitimate 
profits? Our customers all agree they can save 
the above percentage by avoiding unnecessary 
freights ! WHY NOT YOU ?

Get in touch with us to-day ; trade with us 
to YOUR advantage.

Our goods are at your door and our prices 
are right.

The Demand 
for SAUERKRAUT
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Reciprocity in India
FOR 16 years the trade relations between the retail grocery trade of 

Canada and Red Rose Tea have been broadening and strengthening. The foun­
dation of these relations is the high quality of the tea. That quality makes Red
Rose a standard of quality among tea experts. To a tea expert, As good
as Red Rose ” means as good as money can buy.

Your trade and mine in Red Rose has been built up on this foundation
of quality. I appreciate fully the co-operation and good will of my customers, 
and have sought, by every means in my power, to strengthen the mutual relations 
between the trade and Red Rose Tea.

I am firmly convinced it will pay you to sell more Red Rose Tea; to 
display it, and recommend it to your customers. You will sell more tea.

Red Rose 
Tea

“is good Tea.”

T. H. Estabrooks
Toronto Winnipeg

St. John, N.B.

(7=x
Your -

\K
customers want to know where to

WONDER-SHINE
Every day we receive enquiries about WONDER- 
SHINE— “Where can it be purchased ? Who sells 
it in this town ?”
Some of these enquiries are from your neighbor­
hood.
Our advertising has interested these 
people.
They want to buy this new silver 
clèaner.
Mr. Dealer—We can on'y point out 
a small percentage of the trade you 
are losing each day by not displaying 
this new specialty prominently.
Hundreds of people read the adver­
tisements and would buy if suggested 
by their dealer, but will not take the

Household Convenience Co., Ltd., Toronto, Ontario

trouble to write.
Do not let your competitor reap all the WONDER- 
SHINE profits—.50% clear on every package.
Keep a display carton always in your window and 
one always on your counter.

Suggest to your customers this new 
method of keeping the silver bright 
and beautiful.Wonder-

■SHINEv
SILVER 

0 GOLD
----- -PIATEDWARE

REMOVES TARNISH INSTANTLY 
WITHOUT RIMING
Pwic* 25 Cewre

A pleased customer will tell her 
neighbor—you reap the benefits.

If you haven’t WONDER-SHINE in 
stock, ask your jobber for it or send 
tor three dozen trial order. W’rite 
to-day.

Agents for Quebec and Maritime Provinces: Agents for Manitoba and Saskatchewan :
Smith Hardware 0o„ 211 Lemoine St., Montreal Daw S Wyssman Oo , 67 Merchants Bank Bldg.. Winnipeg

Agent* for Alberta and British Columbia : Donnelly, Watson & Brown, Limited, Calgary, Alta.
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SYNOPSIS OF CO-OPERATIVE BILL

JJUt/1 Cn&liltO MCliUlllg At V/Ut LLx 

A AAUfc/liiCb £ Ullu.

iliu Keluu jUerciiauVb Association ot 
Uaixaua x» oui luiuugu i Lb sec-
uui), A-.■ Ji. i ivw via, a ul
die uoiUCiaUUii i) uujccuuua to ti*c pelSS- 
xl.,3 Ol i at tO-OJKxuuVt xxilxa ao »v UC- 
ivic tae iiousc oi vouuuoab.

xac iillutiyai tiauatib ox wxxs sv lxopsis, 
uiixcix win x cue a e v ci > mviauvi ox pax 
x.axatal, xuix as luliuvis :

x ut’ic is to ue ao pro per Uuvcinmeiit 
xixs.xcc i xoa.

- ' o suaraaLuc or money ueposits are 
lu uv pxaceü mill tae U U x vlXxxaeut.

-ta> xac a per iciiccu ruaa van manage 
tlrexu. seven axea nxta out uoiiar t-ava, 
or vvxlu seven i», .uu; uoxxaxb vapxmx, 
cau start agents uul ua commission to 
axxüttt al lae uoul Ul lire aouseauiaexs 
aaj » acre xix Caaaua, auu vaut ass tae 
noising lava ru trie aurssirops, .1,, N se- 
curc taeii uara-eatueu eainmgs, xxj m- 
ilucxng aau uavnag laeia large rates ox 
iuteresl, aau stating laat taese sucie- 
lies are to Ue lirerrs. 1 uey are to own 
tueiii, liiey tt ul ue aule lu connut uii-ui, 
auu so rorilr, and iu llas vtat euuea.or 
to sixovt tae super unity oi taese ■ sjxex- 
uralite visions over me uiu esiaulisaeu, 
vyelx ruanageU Loan anu t>av mgs i oiu- 
pauxfs anu uanss, Uial nave sund uuv- 
ernnieni uepusiis anil expeireueeu men ai 
taeir Jieau.

• ten per cent, oi tlieir proiits are to be 
laid asxue lu meet lusses, su tuât l tie y 
evmeuuy anticipate losses beiore mev 
start.

• Children ui any age van take shares
"Wiiat Hie societies can Uu uepenus

upon Hie rules that they make mem-, 
sei v es.

“The rules oi the society are tu be 
given to the members only un demand, 
and on payment ui a lee lixed by me 
rules.’

, “Uihcers who receive or have charge oi 
money shall become bound with or with­
out surety.

"Any siiiiiiaî'curporation can hold the 
shares oi any other corporation, thus 
making It a huge ‘Wheel within a 
wheel, and making it also an endless 
chain scheme.

"Each society is limited to an elec­
toral district, but hundreds oi .Societies 
may be operated in any electoral dis­
trict. Z

"They say ‘No ollicer shall be paid,’ 
but no relcrence is made as to how 
much commission is to lie paid ior se­
curing the stock.

"One corporation or society may lend 
on the shares of any other corporation.

“No member or person has any right 
to inspect the books of the society, but 
he may inspect his own account, and yet 
they claim that the society belongs to 
the subscribers.

"Disputes, not exceeding $100, are to 
be decided by the rules, and cannot be 
collected by any court of law. What 
sort of protection is this for innocent 
investors ?

“In case a member is dissatisfied or 
disputes a claim, ten members who have 
been members twelve months, can ap­
point an accountant, and all expenses 
arc to be paid by the applicant or so­
ciety, as may be directed.

“In case a" society fails, if the contri­
butions of the "existing members are not 
sufficient to pay the liabilities, all those

who have ceased to be members for less 
than one year, can be called upon to pay 
toward the liability fund, a sum equal 
to the amount they subscribed.

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
“GLEANER”

might bring inquiries. Better 
write for rates to

I.C. STEWART, Halifax

The W. H. ESGOTT CO.
WHOLESALE

Groury Brokers
137 BANNATYNE AVENUE

WINNIPEG
COVERING

MANITOBA -a SASKATCHEWAN
CORRESPONDENCE SOLICITED

53 Highest Awards li Europe aid Aairlti

WALTER BAKER & CO.’S
CHOCOLATE

& COCOA
Our Cocoa and Chocolate 
preparations are Ab­
solutely Pure—free 
from coloring matter, 
chemical solvents, or 
adulterants of any kind, 
and are therefore in full 
conformity to the require­

ments of all Pure Food Laws.

Walter Baker & Do., Ld-
Established 1710

DORCHESTER, MASS.

A. O. LANDRY
8TE. FLA VIE STATION, QUE.

Jobber and Wholesaler In
Croosries, Fleur, Crain and Provisions

Open to bey Timothy, Red. White and Alsyke 
Clover Seeds.

GEORGE & BRANDAY
Established 1879

Shipping and Commission Agents
Dealers ip Coffee, Cocoa. Pimento, Hides, Hone 

Wax,Sugar, Rum, etc., etc.
KINGSTON, JAMAICA

The Best 
Advertisement

for

Fels-Naptha Soap 

is Fels-Naptha 

Soap itself. Wo­

men are constantly 

praising its merits 

to each other, and 

wide-awa^e mer­

chants know that 

such goods are 

quick assets.



Manufacturers and Shippers
• • •in •• •

Eastern Canada, Europe and the U.S.A.
desiring to place grocery lines in the rapidly developing market 
of Western Canada will do well to get in touch with us. We 
have a most extensive connection with the Western Canada 
trade, and exceptional commercial facilities, including large 
warehouses in Winnipeg, Calgary, Edmonton, Sakatoon and 
Regina, the five main distributing centres of Western Canada. 
Now is a good time to begin cultivating this great market. 
Commence by writing us for detailed information.

NICHOLSON & BAIN, M"ch,nl*
HEAD OFFICE, - - WININPEG, MAN.

WINNIPEG REGINA SASKATOON EDMONTON CALGARY

The Catsup with the different flavour !
There is a delicacy of flavor and appetising richness to every bottle of

“E.D.S”
Brand

Tomato
Catsup

that has won for it a lot of friends among particular Canadians.
The difference lies in the fact that only the choicest ripe tomatoes 

are used in its preparation, and the goodness of the fruit is pressed out 
by a special process of our own. The fruit is not overcooked, no apples 
are added (as is so often the case) and all peelings are carefully 
excluded.

Compares favorably with the very best Catsups made in the States or 
any other country.

It will pay you to feature this splendid linel
“E.D.S.” Brand jams and jellies (a very wide range) are real profit- 

producers and trade-winners. j

Made only by

E. D. SMITH at hi» own fruit farms WlIlOna, Ollt.
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[STILL

“EASIFIRST”

GUNNS
XjN/V

EASIFIRST
iaro ccmpouno

. EXCELS. '

easily holds its lead against all 
competitors.
You cannot afford to buy any­
thing but the best.

ORDER TO-DAY.

English Breakfast
Bacon

as made by Fearman Co. at 
Hamilton, is the finest Break­
fast Bacon, and has been 
cured and selected by us in 
the same way for over fifty 
years. Nothing like it for 

breakfast food.

GUNNS Limited
Packers IVest Toronto

F. IV. Fearman Co.
LIMITED

HAMILTON

Talking
Points ^§§1111 

For Grocers and Clerks!

îÿAPORATB MIL* fNSED

Have you told your customers—
That Jersey Cream is wholesome, fine-flavored, rich and 
always uniform in quality—always reliable ;

That, being sterilized. Jersey Cream is absolutely free 
from the germ life common to raw milk, and is a 
nourishing food for children ;

That, being unsweetened. Jersey Cream is superior to 
raw milk for all culinary purposes ?

Tell vour customer» these facts. We'll tell you other facta 
shortly about Reindeer Condensed Milk. Reindeer Coffee and 
Reindeer Cocoa.

I
I
■
1
M

^TRUROGONDENSED
ssfSl MIUVC9LIMITED 

FACTORI ES
TRURON S. 

muMINGDON.ro

Qffe£

Breakfast Bacon
That mild, sweet, crisp bacon you are looking 
Apr to give your customers satisfaction and 
build up a steady trade.

Ryan’s Hams
ARE ALWAYS RELIABLE.

WE WANT YOUR REGULAR SHIPMENTS OF

Butter, Eggs, Poultry
AND ALL KINDS OP FARM PRODUCE.

THE WM. RYAN, LIMITED
Pork Packers and Wholesale Produce Merchants

Packind "Houses 70-72 Front St. East
FERGUS TORONTO
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Good Demand for Both Butter and Eggs
Supplies are Plentiful But Good Demand Keeps Prices Steady—
Firmness in the Cheese Market — Poultry Supplies are not 
Large—Arrival of Hogs Has Been Light but Prices are 
Easier Following United States Market.

The arrival of hogs at the important 
centres has been light during the past 
week, but prices of live hogs are a little 
easier, following the trend of the United 
States market. The supply of hogs in 
the Western States was quite heavy dur­
ing last week. The English market re­
ports a lirm bacon market with Canadian 
quoted at 60s. to 65s.

The firmness in cheese still continues 
with a fair home trade and a little better 
export demand. Montreal reports that 
supplies are smaller than at this time 
last year and that the great bulk of 
what remains in store belongs to Eng­
lish houses, to be shipped out as ordered. 
An English report states that the cheese 
market is strong at a further advance of 
Is. Finest Canadian cheese is at 61s. to 
63s. and stocks of Canadian are light 
and in good demand.

Although butter is quite plentiful, the 
market is kept steady by a good demand. 
Besides local trade, Montreal firms are 
shipping considerable butter to the 
North West while some is going from 
Ontario to the Maritime Provinces. This 
has relieved the market from an over­
load to a certain extent.

Both the arrival and demand for new- 
laid eggs is good, so that prices are 
steady Prices of the United States stor­
age article still continue low and some 
low offers have been made to Canadian 
firms, with the result that eggs are being 
brought across the line to most of the 
centres.

Supplies of poultry are not abundant 
and in those centres where the demand 
is large, prices are a little higher.

MONTREAL.
Provisions—Demand is generally good 

and markets are steady and well sus­
tained. Lard is down a little but not to 
any appreciable extent. Smoked meats 
are bringing good business. Receipts of 
live hog:s are light. On the whole the 
market is uneventful at present.
Pure Lard—

Boxe», 50 lb*., per lb................................................. o 131
&■«, tin», each 10 lbe., per lb.............................. o 14

:: :: * » " Sii

Pail*, wood, 10 lbe. net, per lb.......................0 iil 0 131Paüa.^ÿlba.groee perïb.......................! !... 0 il)
Tube, 60 lbe. net, per lb..................................... n 13
Tleroee, 376lbe., per lb......................................... o 124

Compound Lard-
Boxes, 60 lbe. net, per lb......................................... o 11
Oaaee, 10-lb. tine, 60 lbe. to case, per lb....... 0 12 0 1Î

- ! " ■■ :: :: «»
Pâlie, wood, 30 lbe. net, per lb................................. o 13

lb* *r0“iKP*r lb....................... o ioi o ii
ptieroee,S76 1be..perlb............................I"’ q lOf

Hearf Canada ohort out meee, bbl. 36-46 pieces .... 26 00
Sfnadaehort.cut back pôrk, bbl. 4M6 pieces !! .*! ! ! 25 00

Heavy flank pork, bbl .........................................24 00
Plate beef, 100 lb bble..................................................... 8 76

” 100 ” ..................................................... 7 00
" WO " .................................... ” 26 00

^ Dry Salt Meate-
Oreen bacon, flaake, lb................................................... 0 11
Lon« clear bacon, heavy, lb.......................................... 0 111
Long clear bacon, light. Ih ....................................... o 12*

Extra large sixes, 25 lbe. upwards, lb......................... 0 124
Large sizes, 18 to 25 lbe., per lb.................................. 0 144
Medium sizes. 13 to 18 lbe.. per lb.............................. 0 154
Extra email sizes, 10 to 13 lbe., per lb....................... 0 16*
Bone out, rolled, large, 16 to 25 lbe., per lb............... 0 16

" " “ email, 9 to 12 lbe., per lb............. 0 171
Breakfast bacon, English, boneless, per lb............... 0 17|
Windsor bacon, skinned, backs, per lb..................... 0 18
Spiced roll bacon, bonelees, short, per lb.................. 0 16£
Hogs, live, per owt............... ..............................  8 00 8 50

,T dressed, per owt........................................1100 1150

Butter—Demand for butter is improv­
ing. Several good enquiries have been 
received from the Maritime Provinces 
and local demand is good. It is rather 
an irony, the fact that even the factories 
are looking for butter in Montreal. 
This is explained by the shipping of 
cream to Boston and as a result custom­
ers who depend on the factories are sup­
plied from the city provision men who 
apparently receive better money' for the 
cream than by churning it into butter. 
There is a poor demand for dairy butter. 
This has been noticed for a long time 
and the condition continues. Dairy 
lolls that used to be in heavy demand 
during the winter are hardly bought at 
all now. The confectioners seem to be 
the only ones who are now asking for 
this variety.
New milk creamery.............................................. 0 26 0 261
Dairy, tube, lb....................................................... 0 22 0 23
Freeh dairy rolls.............................................................. 0 23

Eggs—The market is steady with sup­
plies farly good. Prices are unchanged 
and just at present there are no features.
New laids......................................................................... 0 32
Selects...........................................................  .............  0 28
No. 1............................................................................... 0 25

Cheese—Cheese is quite firm and four- 
teen cents is the prevailing price. Sup­
plies are much below those existing at 
this time last year. One dealer claims 
that there is not half the supply of a 
year ago. The export enquiry is good. 
Under these conditions the market is 
firm, prices are steady and there is no 
sign of easiness yet in sight.
Quebec, large................................................................... 0 14
Western, large................................................................  0 14

" twins......................................................... 0 14
“ small, 20 lbs.............................................. 0 14

Old cheese, large............................................................. 0 16

Poultry—The poultry market seems to 
be quiet for the present. Spot supplies 
are not abundant but they seem suffi­
cient to meet the demand now running.
Fowl..................0 14 0 15 Ducks................. 0 17 0 19
Geese— 0 14 0 15 Turkeys..............0 20 0 21
Chickens ..............  0 18

Honey—The honey market is unchang­
ed. Firmness is evident and prices are 
steady. The total volume of business is 
not heavy.
White clover comb honey................................... 0 15 0 16
Buckwheat, extracted................................................... 0 084
Clover, strained, bulk, 30 lb. tins................................. 0 10
Buckwheat comb........................................................... 0 124

TORONTO.
Provisions—There is considerable 

trade being done at the present time in 
the various lines of pork products and 
dealers seem to be well pleased with 
business just now. The arrival of hogs

43

which was fairly free last week, was 
cut down to small proportions this 
week on account of the heavy snow­
storm, as farmers were unable to deliver 
the porkers, but this lull will likely be 
made up for during the latter part of 
the week. The price of live hogs is a 
little easier, the average quotation at 
country points being $7 per cwt., while 
locally the price is $7.25 to $7.30. There 
seems to be quite a difference in prices 
existing this week in the different whole­
sale houses, as for instance one firm is 
quoting pea meal backs at 18 cents, 
while 20 cents is the price of another 
house. There seems to be a little easier 
feeling than last week in several lines, 
such as lard, hams, and short cut pork. 
Lard in tierces is quoted at 121 to 12 J 
cents, and in pails at 12} to 13 cts., 
while the compound article is ranging 
at 10} to 11 cents. In short cut pork 
in barrels there is a range extending 
from $24 to $26 per barrel.
Lou* clear bacon, per lb.........................
Smoked breakfast bacon, per lb............ ............ 0 17 0 18

Roll bacon, per lb.................................... ............ 0 124 0 13
............  0 15 0 164

Medium hams, per lb..............................
Large hams, per lb..................................

.............. 0 144 0 16

......................  0,21
Fresh shoulder hams...............................
Shoulder butts ..................................

......................  512

.............. 0 14 0 15

" pea meal.......................................
Heavy mess pork, per bbl......................
Short1 cut, per bbl...................................
Lard, tierces, per lb...............................

“ tube " ...............................

............. 0 18 0 24

...........  21 00 22 00

............... o if* o ist

" compounds, per lb.......................
Live hogs, at country pdinta...............
Live hogs,’local.......................................
Dr»Rsec? nos»...........................................

............0 10* 0 11
..................... 7 00
..............  7 15 7 30
............. 10 00 10 25

Butter.—The arrival of butter con­
tinues free and as a result prices in 
some lines have again been reduced. 
There has been a further drop ranging 
around one cent, per lb. in creamery 
solids, farmer’s separator butter, dairy- 
prints and the tub article The recent 
lowering of the price of butter has 
stimulated demand so that the market 
is not loaded to such an extent as it 
otherwise would have been.

A difference of opinion exists as to 
the amount of butter in storage Si me 
say that there is little, while others 
think that there is a good sipply,_but 
the general opinion is that there is a 
fairly large quantity of this article yet 
in the storage houses.
Fresh creamery print..........
Creamery solids........  —
Farmers' separator butter........
Dairy prints, choice..................
Fresh large rolls .......................
No 1 tubs or boxes .................
No. 2 tubs or boxes...................

Per lb.
U 28 U 29 
0 24 0 25 
0 22 0 23 
0 19 0 20 
0 19 0 20 
0 18 0 19 
0 16 0 17

Eggs—Storage eggs arc following the 
example of new laids and are into the 
sliding game also, and seem to be deter­
mined to make an equal exhibition of 
sagging prices as new laids have done 
during the past few weeks. One month 
ago storage eggs were worth 32 cents 
per dozen, while at the present they aie 
quoted at 21 to 22 cents. The reason 
given for this is the low price of storage 
eggs in the United States, from which 
large quantities have been imported by 
local firms. During the past week, still 
lower prices were offered by some United 
States firms, and that has caused the 
further reduction in price. It is also 
hinted that there are good sized quanti­
ties of eggs in some local storage houses 
and that they have also been makjng an 
effort to get rid of their stock. There 
has been an excellent demand for new 
laids lately and this has had the result 
of steadying prices. Pickled eggs are
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When you 
are ready

to place an order for Choco­
lates, you naturally want the best 
that money can buy. Everybody 
claims to have the best; but how 
many can “make good”1 
One of our Chocolate Specialties 
is called “Bordo” (registered), 
and up to this date it has never 
been equalled. We want you to 
know something about it, and let 
you be the judge; you know what 
pleases you best, we don’t. We 
do know that no greater care can 
be taken by anyone in the selec­
tion of materials than we take. 
We are proud of our efforts and 
success with “Bordo’’ (register­
ed), it has “made good,’’ and 
makes friends wherever intro­
duced.
Now, you as a progressive, mod­
ern Merchant, want something 
different to what is usually of­
fered.
Note this special introductory of­
fer; open until February 15th.
We are going to give you an op­
portunity to get a 5-lb. box 
“Bordo" chocolate absolutely 
free. We are giving away during 
the next 15 days 100 boxes (5 lb. 
each) to Merchants who have not 
previously sold this line. Write 
us to-day, your letter will be num­
bered when received and one free 
box goes Express Prepaid to every 
tenth (10 h) letter received. You 
have an equal chance, so don’t 
delay. We wish you to test this 
line at our expense.

THE

Montreal Biscuit Co.
(The Originators)

Brewster Ave. - MONTREAL

quoted all the way from 20 to 24 cents, 
according to quality.
New Uid eggs.............................................................. u 89 0 30
Egg*, storage.................................................................... 0 31 0 21
Pickled egg. ..............................................................  0 20 0 34

Cheese.—There has been no change in 
the price of cheese during the past week, 
large new cheese being quoted at 13 
cents. Prices are firm and dealers are 
looking for a further advance in price 
before long. Trade in this line is keep­
ing up to the ordinary.
New chew— New twine........  0 13 0 13i

Large.............  0 12i 0 13 Stiltons...................... 0 14
Old cheese....... 0 14 0 15

Poultry—The trade in poultry is 
showing considerable life lately and as 
stocks are not large, prices have been 
advanced under the new demand Dress­
ed chickens are quoted at 16 to 18 
cents and dressed turkeys at 18 to 20 
cents.
Chickens, dress- Geese,dressed.. 0 13 0 14

ed.................0 16 0 18 Hens, dressed.. 0 13 0 14
Ducks, dressed . 0 14 0 15 Turkeys, dressed 0 18 0 20

Honey.—There are no new features in 
regard to honey, a normal trade, being 
done at unchanged prices.
Clover honey, extracted, 60 lb. cens.......................0 104 0 11

’* " " 10 lb pails......................... 0 111 0 11
,e M " 6 lb. pails.......... .................... 0 18
" " oomb, per dozen................................ 2 00 2 50

Buckwhest honey, lb— ...............................— 0 06i 0 07

WINNIPEG.
Provisions.—Trade has been steady 

during the winter throughout the west, 
and compares favorably with former 
years. Ti»- - -.ailing for live
cattle and hogs has succeeded in keep­
ing the market up in all lines. During 
the last month slight fluctuations in 
prices have been taking place, the range 
being 4c per lb. for cured meats, 4 to 
4c per lb. for dry salt meats, a general 
advance in lard, and an advance of 4c 
per lb. for dressed hogs. Prices for 
live cattle and hogs have been advanc­
ing during the last two weeks, and 
higher prices for dressed carcasses and 
cured meats can be expected before long 
Prices quoted at present are :

Cured meats
Hams large__ 0 14i 0 17
Hams, medium. . 0 13 Mess pork, bbl.. .. .. 28 0
Breakfast bacon Mess pork, i bbl. .. 14 00

. 0 20
Breakfast bacon In tierces, ll>......... 0 14g

. 0 194 50-lb tube................ 7 30
Shoulders.............. 0 12$ 20-lb pails.............. .. 3 00
Long roll*.............. . 0 18Î 10-lb pails, cases .. 9 10
Shor rolls.............. Mb pails, cases 9 15

Dry salt meats 25-ll> pails, cases .. 9 25
Dmg clear sides Compound, 20

per lb................... . 0 13* 2 60
Dressed hogs......... .. 0 121

Butter.—There is little change in the 
butter market A steady trade contin­
ues and prices remain unchanged. Man­
itoba fancy fresh made bricks are steady 
at 37c per lb. ; Eastern Townships 
creamery bricks at 30c per lb., and 
boxes at 29c per lb., and dairy No. 1 
fancy at 26 to 27c per lb.

Eggs.—Southern fresh laid eggs are 
still being offered on the market at 35 
to 37 cents per dozen in fairly liberal 
quantities. Stocks of stored eggs are 
still heavy, and these are now quoted 
at 26c to 27c per doz Hepresentatives 
of British Columbia firms have been of­
fering during the last week fresh eggs 
to the local wholesalers at prices below 
what they are being brought in direct 
from the States for. These eggs which 
they are offering are supposed to come 
from United States towns on the Pacific 
Coast.

THE WEEK’S TRADE CHANGES.

What the Grocers Throughout Canada 
are Doing.

ONTARIO—W. J. Parks, grocer and 
butcher, St. Catharines, Ont., has sold 
to J. Marshall.

E. W. Richardson, grocer, Ottawa, 
has assigned.

Harry Cohen, grocer, Hamilton, Ont., 
has sold to Nathan Cohen.

William M. Leigh, general merchant, 
Kirkton, Ont., has assigned.

Almas & Soules, grocers and butchers, 
Hamilton, Ont., have dissolved.

Frank Somerville, for 35 years a gro­
cer on Queen Street, Toronto, deceased.

The stock of James S. Forsythe, gen­
eral merchant, Cochrane, Ont., has been 
sold.

QUEBEC—J. D. Thompson, general 
merchant, Buckingham, Que., has offer­
ed to compromise.

Maurice Beaudon, grocer, Montreal, 
has assigned.

F. X. Boileau, grocer, Montreal, has 
assigned.

L. Remillard, grocer, Montreal, has
q eçi p-npri

J. E. S. Gauvin & Co., grocers of 
Quebec, registered.

Geo. St. Amant, general dealer, Sandy 
Bay, Que., assigned.

The Montreal Consumers Exchange, 
Montreal, has been registered.

R. Gould, grocer and wine merchant, 
St. John’s, Que., has assigned.

The assets of J. L. Lefrancois, St. 
Félicité, Que., have been sold.

Geo. B. Reid, general merchant, Grace- 
field, Que., has offered to compromise.

NEW BRUNSWICK—Lloyd S. Belyea, 
general merchant, Gibson, N.B., has as­
signed.

The assets of Xavier Lavallee, general 
merchant, St. Aubert, Que., have been 
sold.

Mrs. John Murdock, Wolfe Lake, Que., 
has sold her general store to P. -I. Mur­
dock.

J. Langevin, grocer, Dorion St., 
Montreal, suffered damages of $800 by 
fire.

The assets of Mde. -Jos. Landry, gen­
eral merchant, St. Barthelem, One., 
have been sold.

The assets of Gobeil & Tremblay, gen­
eral merchants, Riviere Du Moulin, 
Que., have been sold.

A demand of assignment has been 
made on Joseph Norton, general mer­
chant, Caughnawaga, Que.

WESTERN CANADA —H. B. Desmar- 
tins, has opened a grocery and shoe 
store at St. Jean Baptiste, Man.

M. Bereskin, grocer and butcher, Win­
nipeg, has assigned.

Stratt Bros, have opened a general 
store at Chase, B.C.

Gordon & Gordon, general merchants, 
Harris, Sask., suffered loss by fire.

Edwin Messemy has opened a general 
store at Lougheed, Alta.

Doherty & Co., general merchant, 
Edson, Alta., suffered loss by fire.

Cook & Orr, general merchants, 
Strathcona, Alta , suffered loss by fire.

The general store of Shields & Agar, 
Methven. Man , was destroyed by fire.

The grocery and meat store of H. 
Bastedo, Regina, Sask., was damaged by 
fire.

Lyons Bros have purchased the gen­
eral store of S. Rodminskv at Rosthern, 
Sask.
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Grocers l The consumers of to-day have confidence-^ the advertised 
articles of manufacturers whose goods are acknowledged as the standard 
of purity, because most of them know that manufacturers value their 
reputation, and that they will not spend large sums of money in adver­
tising an article unless they gknow tthat suchj an article will prove any 
claims made"for it.

MAGIC BAKING POWDER
Contains no Alum and conforms to the high statidard

J* WHITEST LiSHTEflJ

of Gillett’s Goods.

GILLETT CO. LTD.
TORONTO, ONT.

Montreal

E. W.
Winnipeg

Are'tou

• ••

■

MS*-’
m

Be helped Instead of hindered in 
your accounting.

The Me Caskey Account 
Register System

(First and Still the Best)
will relieve you of your bookkeeping 
troubles. It will handle every detail of 
your business from the time the goods 
are purchased until the money for 
them is in the bank.

WITH ONE WRITING
Over 6ixt^ Thousand in use.
Ask any User 1 Or write

Dominion Register Co., Limited 
80-98 Oetirle Street, Tereile, Ont.

Agencies in all Principal Cities.
Manufacturers of Duplicating and Triplicating Sales Books In all varieties
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CLARK’S
Concentrated Soups

(Chateau Brand)
Sell Well

These are soups in tins, and of 
surpassing quality. Several varieties. 
As they need only the addition of 
boiling water, housekeepers find them 
most convenient.

Priced to sell at 10 cents a tin, 
CHATEAU BRAND CONCEN­
TRATED SOUPS are winning a 
large share of this trade.

Wm. Clark, - Montreal
Manufacteier of

High Grade Food Specialties
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All the year round

Mott’s v
“Diamond” and “Elite”

brand* of

Chocolate

NELSON’S
Litters Palest

L^vyïlS;
w ^ -a. V

POWDERED GELATINE
!■ • perfectly pure Gelatine In powder form, 
ready for Immediate uee, without seeking.

NELSON’S
Gelatine and Liquorice

; are the grouse's meet ready sellers. Uniform guaMtg 
sad aheûàum purity have made this ponikli.

EVERY JOBBER SZLL3|TH7Ji

John P. Mott <& Co.
HdUe, N.S.
BELLINO AGENTS :

G. . Estabrook J. M. Douglas & Co. R. S.lMcIndoe
St. John. N.B. Montreal Toronto

Jos. E. Huxley Tees & Persse Johnston & Yockney 
Winnipeg Calgary Edmonton

Standard Brokerage Co.. Vancouver; Frank M. Hannum. Ottawa

LOZENGES
Should be in your eonfeotiouery department.

G. NELSON, DALE A CO.. Ltd
EM8COTE MILLS, WARWICK, ENGLAND

The above can be bad from any of the followinglagents :
The Smith Brokerage Co,. Ltd., SL John, N.B.
Watt. Scott h Goodacre. P.O. Box 1204, Montreal;
J. L. Watt At Scott. 27 Wellington Street Bait. Toronto.
W. B. Ashler. Winnipeg
Geo. A. Stone, 34 Inna of Court Buildings, Vancouver. B,C.

Every Day
More People Learn

POSTUM
Is better for the human system than tea or coffee. 
Ten days’ trial tells the story.

Many grocers recommend Postum because they know from experience the health benefits which 
follow its use in place of tea or coffee.

Steady, truthful advertising has made millions of users, and its popularity is increasing.

“ There’s a Reason ”
Postum has the friendly co-operation of both wholesalers and retailers, with whom the profit is 

liberally shared, and the sale is guaranteed.
If Postum is well made—according to directions on package—the change from coffee or tea is 

easy, and the better feelings which follow make steady customers.

CANADIAN POSTUM CEREAL COMPANY, Limited, Windsor, Ont.

•llÈÿÈRÂôr

ÇJgVfc—um*. I} l>
‘SjSygyitM [//
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X

The Demand for Flour is Not Very Brisk
Millers Could Easily Handle More Business — Wheat Coes Up 
and Down within Small Margin—Rumor That the Armour In­
terests Will Try to Boost Prices—Trade in Rolled Oats is Fair 
—Slight Reduction in Montreal.

Wheat regained the ground which it 
lost during the first part of last week, 
and just now continues to fluctuate 
within a small margin. Ontario wheat 
is dull also, in the absence of an export 
demand. Prices of flour continue the 
same as for the past month and millers 
do not expect any change in prices un­
der present conditions. The price of 1st 
patent Manitoba flour at Toronto at the 
present time is $5.40, compared with a 
price of $5.70 one year ago.

In connection with this the visible sup­
ply of wheat in Canada is 10,105.000 
bushels, as compared with 8,071,000 
bushels for the corresponding week last 
year. The quantity of wheat and flour 
as wheat now in transit to Europe with 
the visible supply of wheat in the Unit­
ed States and Canada, is equivalent to 
89,139,000 bushels, against 69,864,000 
bushels a year ago.

It has been rumored that the Armour 
interests in Chicago are getting ready 
to do what Patten did to the wheat 
market, but with wheat shipments as 
liberal as they have been for some time 
past, it does not seem as if the opera­
tors would be able to boost prices to 
any great extent.

The quietness in flour trade is not con­
fined alone to the Toronto market. From 
all the important milling centres in the 
United States come complaints of the 
dull condition of trade in flour. A re­
port from St. Louis says : “Mills pro­
bably did less business than any week 
in the crop year. Few mills are able to 
run half time. Export is almost impos­
sible, a small lot of clears or low 

' grades only being worked to Europe.”
The cereal market on the whole seems 

to be fairly active. Owing to tlje easi­
ness in oats last week, the price of roll­
ed oats in Montreal has declined 5 
cents per bag, but other markets keep 
steady under the firmer feeling in Can­
adian western oats.

MONTREAL.
Flour.—The market is fairly steady 

and prices are generally well sustained. 
Winnipeg wheat prices declined slightly 
and one result has been a somewhat 
quieter demand. Business on the while 
is satisfactory however. The stock of 
flour in store on Monday showed a de­
crease of 5,000 bbls. compared with a 
week ago and an increase of over 1,000 
bbls. with a year ago.

whMtpMMta,bU...................................  4 86 I 10
Mer», bb...............................................  4 46 4 N
let spring wheel patente, bbl.................... I SO
straight patents, bbl................................ I 10
strong bakers..............................................  490
second " ........................... ................. 4 40

Rolled Oats —Business in rolled oats 
is good. The demand is holding to a 
high figure that may be expected at this 
time of the year. Owing to a recent 
slight decline in western oats quotations 
the feeling is slightly easier, but on the 
whole the market seems sound.
fin» ostmsal, bses................................ ...................... I 40
Msndsit aetmssT bap................................................ 140
Oneolatsd " ~................................................  140
lotted eonmuel.HIO.hHi............................................. 1 »
ttoUeOoete, bop, 001b.................................................. 1 IT

• ■ .................................................. 4 C

TORONTO.
Flour.—No changes have taken place 

in the price of flour during the past 
week, 1st Patent Manitoba being quoted 
at $5.40 to $5.50 per barrel. The easi­
ness in wheat prices of last week has 
been somewhat steadied again and No. 
1 Northern Manitoba is quoted at $1.02. 
Trade in flour at the present time is 
none too brisk, in either Manitoba or 
Ontario. The local demand is keeping 
fair, but there has been little enquiry 
from British importers, and it is said 
that some mills have been confronted 
with the necessity of making sacrifice 
offers in order to make sales. Millers 
are not looking for any change in prices 
under the conditions existing at the 
present time.

Manitoba Wheat.
1st Patent, in car lots.......................................... 540 5 50
2nd Patent, in car lote.......................................... 4 90 6 00
Strong bakers, in oar lots..................................... 4 70 4 86
Feed flour, in car lots...........................................  3 00 8 20

Winter Wheat.
Straight roUer.......................................................  4 25 4 70
Patents................................................................... 4 80 5 00
Blended.................................................................. 4 80 5 10

Cereals.—The prices of western oats 
which were a little easier last week have 
become steadier again, although local 
prices have not hardened to any great 
extent. Rolled oats remain at the same 
price as last week and no changes are 
looked for just now. Some mills report 
that trade in rolled oats has been a lit­
tle slack, so far this month, although a 
fair January trade was reported by 
most millers. Rolled wheat is continu­
ing along with the usual trade, while 
corn meal has created considerable busi­
ness during the past two weeks.
Boiled oats, small lots, 90 lb. sacks............................ 2 20

“ " 26 bags to car lots..................................... 2 10
Standard and granulated oatmeal, SI lb. sacks.......... 2 41
Rolled wheat, small lots, 100 lb. brls........................... 2 86

" " 5 brls. to oar lots.................................. 2 71

WINNIPEG.
Flour.—A steady trade continues in 

domestic and export flour. The recent 
break on the wheat market has had no 
effect as yet on flour prices, although 
millers have been buying all the No. 1 
and 2 Northern wheat offered at these 
lower prices. Prices quoted at present
are :
1st Patents, per cwt............... 2.90 2.95
2nd Patents, per cwt..............  2.75 2.80
Strong Bakers, per cwt......... 2.55 2.65

W. F. Schooley, Holland, Man., has 
sold his grocery business to J. J. Pick­
ard.

The health department in Chicago re­
cently seized and destroyed 15,000 
pounds of turkeys which were unfit* for 
use.

The genuine Bermuda onion is likely 
to be forced off the market by the Texas 
Bermuda. In this state, onion culture 
has reached large proportions, $1,000 
profit per acre sometimes being made.
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OTES
FOR WOMEN”
may be a pretty live 

issue in some parts of the 
world. But it is more than 
likely that the women of 
your locality are more in­
terested in keeping house.
To such women the in­
comparable crispness of 
MOONEY’S PERFECTION 
CREAM SODAS is a con­
stant source of delight, 
which can be made increas­
ingly profitable to you by 
handling MOONEY’S as a 
specialty.

The “ , Biscuit
& Candy Co., Limited

FACTORIES AT

Stratford, Ont. Winnipeg, Man.

ÉKHXBBWS f
% PERFECTION

KB8lS<^ai
teit11 RODÎIEV BISCUIT & CANDY CO 

STRATFORD CANADA

MAPLEINE
/"(The New Flavor)

Maplcine is a high-grade pro­
duct—absolutely pure—posses­
sing a most delightful flavor- 
superior to Maple.

One ounce of Maplcine (with 
white sugar) makes a gallon of 
delicious syrup.

Sold in 2oz ,4oz., 8oz., 16oz., 
32oz. and gallon bottles.
" Mapleine Dainties ” sent 

free on request.

#rtbericfc €. fcobson
Se Co. Sales Agents 

26 Front St. E., Toroate

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.

9911



THE CANADIAN GROCER

Grocer Gives Prize to Best Ad. Setter
Anxious That the Compositor Should Take Deeper Interest in 
his Copy—Reasons Why the Advertiser Should Look to the 
Setting of His Ads.—If They are to be Read They Must be 
Attractive—Ads. in Guelph Papers Brought $100 worth of 
Business in One Day.

Guelph, Ont., Feb. 9.—That a grocer 
should look carefully to the make-up of 
his newspaper advertisements, is the 
opinion of R. J. E. McCrea, of J. A. 
MeCrea & Son, local grocery dealers. 
Recently he offered $1 to the composi­
tor who set up his copy the best. The 
advertisement was used in two local 
papers and the same copy was given to 
each with the instructions that the same 
space should be used in both.

That readers may see the result of 
this commendable contest, both adver­
tisements are herewith shown in reduced 
form, the originals being two column 
wide and 12 inches in length. The prize

2 Ton McHardy s Lard at COST!
LARD to BURN

------- UfllUIUOJ \juiy i. lull?
ol McHardy a Pare Kettle Rendered Lard at 
'A koleeale Price». This offer stands good for 
Saturday only and will positively not be re­
peated

3 lb. Pail McHardy's Lard for.. SOc 5 lb *• •• •• dOc
10 1b. - « $1.60
20 1b. ” “ •• $3.10
You may secure this big reduction in J,ard 

at either the Grocery or the Meat Department.

FRESH MEATS
Beef, Veal, Lamb. Porte. Cooked. Smoked 

and Pickled Meats

40 CENT ORANGES for 27 Cts. 
30 CENT ORANGES for 22 Cts. 
25 CENT ORANGES for 18 Cts.
1 lb. Good Cooking FIGS for 10c
2 lbs. New DATES for - 25 cts. 
60 Cent Pails JAM for ■ 55 cts.

per 100 lbs.
The Sugar Market is becoming very firm— 

in fact it is liable to soon go up Take advan­
tage of this exceptionally cheap offer.

3 lbs. Fresh Biscuit - ■ 25 Cents 
3 packages Gunn’s Mincemeat for 

25 cents
A FISHY SPECIAL
Smoked Gold Eves from Winnipeg, consi- : 

dvred by Western Connoisseurs, the finest fish 
obtainable Now for the first time introduced 
in Guelph at prices within the reach of all.
Saturday Only ■ 4 for 25 cents 
Fresh Boiled Lobsters - 25c each

D1NNERSET BARGAIN
Our window is dressed with three lines of 

Dinnersets priced at positively the lowest notch. 
You can save money by investing now

SPECIALLY PRICED TABLES
We have arranged in our China Palace 

seven or eight cheaply priced tables In every 
instance the price is below the regular wholesale 
price and you can save money whichever way 
you turn. Come up and sec them. Don't take 

: our word for it 
"Youra For Pure Food

J. A. McCREA & SON
V*. 0 an-1 . *'vi„lhi.in t*î (>nnli4.

Ad. No. 1.—Compositor who set this ad­
vertisement won retail grocer’s com­
petition.

was won by the compositor of No. 1 ad­
vertisement and in selecting this as the 
winner, Mr. McCrea was undoubtedly 
correct in his judgment.

Too Many Poorly Set Ads.
Retailers who advertise cannot be too 

careful in this regard. Type-setters oc­
casionally get the idea that so long as 
everything in the copy is set the adver­
tiser will not register any objections, 
since the latter knows little or nothing 
about type composition. In this the 
ad. setter is quite frequently correct— 
the advertiser is not particular enough. 
Many ads. are often rendered unattrac­
tive through poor setting; the type is 
jumbled up so that the reader cannot 
get the thread of the conversation and 
in disgust passes on to something else. 
Again the type selected js often “boor­
ish” in its nature and npt by any means 
appropriate to the tone of the contents 
of the advertisement. Heavy black 
type should be used within reason; for a 
fire sale it might be all right but not 
for the ordinary everyday sale. The 
first introduction and the firm name at 
the bottom are of course usually writ­
ten in medium heavy type.

Should Change the Proofs.
It is therefore expedient that every 

advertiser should be particular about the 
appearance of his copyj>hen in type. He 
should take such a deep interest in its 
setting that he should not hesitate to 
return proofs to have them reset to his 
liking. In this wav the printer soon 
discovers his methods and type wanted, 
and afterwards little trouble arises. In 
order to be able to do this intelligently, 
the advertiser must have some know­
ledge of type and general ad. appear­
ance. Any newspaper firm would only 
be too glad to grant him a proof, upon 
request, of the various types in stock. 
These could be studied carefully and the 
best ads. of other merchants can be 
watched for general appearance. If this 
work is gone thoroughly into with zeal 
on the part of the advertiser, he will 
soon be a superior critic on the setting 
of advertisements.

J. A. McCrea & Son have proven that 
their advertising is profitable since the 
accompanying advertisements brought 
$100 increase of business last Satur­
day.

BIG STORES IN AUSTRALIA.

A correspondent recently writing from 
Sydney, Australia, in regard to the gro­
cery business there, says that the big 
store monopoly is gradually growing in 
that city. Large central depicts are be­
ing established with their smaller gro­
cery» stores throughout the city and sub­
urbs. These large and well organized 
stores are a direct and effective menace 
to the small man. They buy at lowest 
prices and receive the largest discounts. 
They are direct importers and in some 
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cases they manufacture and pack many 
of their own lines. They are able to 
make a better display and give system­
atic and prompt delivery of goods.

They make the best possible displays 
and sell at lowest prices for spmt cash. 
The same thing is finding its way into 
the Australian country towns, in a less 
marked degree and it seems as if the 
days of the small grocer were numbered 
in Australia.

THE REAL MEANING.
“Plaze, mum, the grocer did be tellin’ 

me somethin’ this mor-rin’ th’t I’m not 
afther understand^’ at all, at all,” 
said a new cook to her mistress. “And 
what was that?” asked the lady of the 
house. “He towld me he’d give me a 
commission on all the groceries I bought 
uv him. Phwat does that mean?” “It 
mean,” said her mistress, “that we're 
going to have a new grocer !”

r LARD TO BURNn
2 Ton McHerdy*e Lord At Cost
We are offering ior Saturday boly 2 tbn» of McHardy • 

Pure Kettle Rendered Lard at Wholesale Prices. This 
offer stands good lor Saturday only and will positively not 
be repeated '

31b. Pail McHardy’s Lard tor..,................... 30 eta.
• 5 lb. Pail McHardy’s Lard for.—................ -SO cts.

10 lb. Pad McHardy ’s Lard for....... ...............  $IM
20 lb. Pail McHardy’s Lard ...... » S3.10
You may secure this big redaction in lard at either the 

Grocciy or the Meat Department.

FRESH MEATS
Beef, Veal. Lamb, Pork. Cooked, Smoked and Pickled 

Meats.

40 Cent Oranges For - - 27 Cents
30 Cent Oranges For - - 22 Cents
23 Cent Oranges For - 18 Cents
1 lb. Good, Cooking Figs - 10 Cents
2 lb. New Dales For - - 23 Cents 
6o Cent Pails Jam For - 35 Cents

Best Sugar, One Day Only,
$4.39 Per 100 lbs.

The Sugar Market is becoming very firm—in fact it is, j 
liable to soon go up. Take advantage of this exceptionally 
cheap offer.

3 lbs. Fresh Biscuit, 25 Cents
3 packages Gunn’s Mincemeat for 25 cts

A FISHY SPECIAL
Smoked Gold Eyes from Winnipeg, considered by Wes­

tern Connoisseurs the finest fish obtainable. Now tor the 
first time introduced in Guelph at prices within the reach ol 
all

Saturday Only, 4 for 25 Cents 
Fresh Boiled Lobsters, 25 Cents Each

DINNERSET BARGAIN
Our window is dressed with three lines of Dinnersets 

priced at positively the lowest notch. You can save money 
by investing now-

Specially Priced Tables
We bavç?

tbT^uf
ever way you turn, 
our word for it.

in oar China falacc seres or eight 
In every instance the price is below 

price and you can save money which. 
Come op and set them. Don’t take

TOUM FOR F V M FOOD

J. A. McCrea & Son
No. 6 a I Wredbem Street,

CUSLFB.

Ad. No. 2.—It will be noticed that the 
general appearance of this is not as 
good as that ol No. 1.
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Tea is Partly 
Supplanted by

Rubber in India
Toronto, Feb. 9.—In a letter received 

by a local man from a friend in Ceylon, 
India, some interesting points are re­
lated regarding that far eastern coun­
try and its principal product—tea.

“I was shown over the tea factory 
on one estate,” says the writer, “which 
is a picture of cleanliness, and the smell 
of the fresh tea leaf, just as it is 
brought in is delicious—like primroses. 
I saw the withering, rolling, oxydizing 
and firing all going on.

“The coolie’s average wage on the 
estate is about eleven of our cents a 
day and a garden requires one and a half 
coolies to the acre.

“As to rubber, as far as I can see 
it really is replacing tea in the low 
country districts. I saw tea garden after 
tea garden on the way here from Col­
ombo interplanted with rubber and when 
it develops it will undoubtedly crowd 
out the tea. Up here in Nuwara Eliya 
it is too cold for rubber but tea prices 
will be affected everywhere.”

Another letter reads in part : “We 
put up for the night at Kandy and drove 
about 20 miles out to a green tea. fac­
tory and saw quantities of green tea be­

ing made. It is all uncolored when it 
leaves the factory here; there are firms 
in Colombo who do the coloring and fac­
ing. It seems the Russians desire a dif­
ferent shade of color from the United 
States and Canadian tea dealers, the

Tapping a Rubber Tree in Ceylon, India.

1fT>m

former wanting olive green and the lat­
ter a lighter shade, but I suppose the 
new United States Pure Food Law will 
stop all artificial coloring of teas.”

British Columbia Retailers Want to 
Talk Over Matters With 

Wholesalers.

Vancouver, B.C., Feb. 9.—James Roy, 
who was formerly secretary of the Van­
couver Retail Grocers’ Association, has 
been appointed secretary of the B. C. 
Wholesale Grocers’ Exchange, succeed­
ing J. N. Ellis, a lawyer who held the 
position nominally.

The retail grocers look upon this ac­
tion with favor. They have endeavored 
for some time to hold regular confer­
ences with the wholesalers to discuss 
matters of mutual interest, and Mr. Roy 
is familiar with both sides of the ques­
tion. One of the points now under con­
sideration is the curtailment of credit to 
retailers, necessitating the settlement of 
accounts by the tenth of the month fol­
lowing that in which the order was 
given. This will catch the smaller deal­
er. An effort is being made to have the 
wholesalers take this matter up with a 
committee of the retailers’ association.

Jno. Blood, a Toronto grocer helps the 
sale of marmalade oranges by offering 
to lend an orange peeler to all custo­
mers who purchase their supply of 
oranges at his store.

Our new
flake
Open a package 
and see It. Then 
prepare some for 
breakfast and you 

■ will vote Tlllson’s
the most delicious 

n oats you’ve ever
tasted.

1 Pan-Dried 

* A food—not a fad
Cooks in 15 Minutes

Two Wo: Me. awe Uc. Each Me

Canadian Cereal and 
Milling Co., Limited

OntarioToronto,!

It pays to handle advertised goods!
It stands to reason that it is easier to dispose of goods with 
whose merits the publie is already acquainted, than a new 
line to which no publicity has been given.

Tillson’s DRiEb Oats
A Food—Not a Fad

ertisis easily the best and most extensively advertised break­
fast cereal on the market, the accompanying cut showing 
one of our forceful newspaper ads. (much reduced.)
But that’s not all! We have not only created the demand 
for TILLSON’S OATS, but we put the “quality” into thè 
food, which is the surest guarantee of repeat orders.
Why hesitate? Feature TILLSON’S OATS and get your 
share of the profit harvest now ripe for gathering.

The Canadian Cereal & Milling Co., Ltd.
Head Office : Lumsden Building, Toronto
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Cabinet Maple Syrup
1

The insistent demand 
pure foodstuffs has u 
quality of some brand 
possible to make

Cabinet M;
any purer t

Stocking inferior b 
chances with your 
growing more and me 
what is best for the he

Keep Tab 01
Ask your wholesaler 
‘‘ Kitchen Molasses ”

Imperial
Monl

of the present day for 
ndoubtedly raised the 
s, but it has not been

aple Syrup
han before.

rands means taking 
customers, who are 
)re anxious to secure 
talth.

i “ Cabinet ”
for it when ordering 

and " Maple Blocks.”

Syrup Co.
treal

Quality All Through
60 ...................
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Tinkering IFith 
the Tariff

',E6i6TtR*-°

LAKE OF THE WOODS 
MILLING COMPANY, Ltd. 

“The House of Character” 
MONTREAL

Has the chief objection of unsettling trade and com­
merce, of arresting development.
Only a fool aviator would set out in a storm. 
Business grows timid and uncertain'afc to future con­
ditions.
And progressive development demands a pledge of 
settled, uniform conditions for at least the immediate 
future.

Tinkering IFith 
Flour Quality /

Has likewise the effect of disturbing the amicable 
trade relations that should exist between buyer and 
seller—
—-Antagonizing the housewife 
—Raising the temperature of the apologetic grocer 
—Encouraging competitors
—a bad thing all round, if you consider it awhile. 
But not every mill can assure you a steady uni­
formity in flour—

A Staple That Is 
Staple

Without this great pledge of unvarying quality, 
your profitable flour connection—the fruit of years 
of desperate efforts—at any moment may prove a 
veritable house of cards a-tumbling about your ears. 
The miller must command the crop with a large 
organization, having wheat buyers in every section 
of the wheat belt.
For almost a quarter-century the makers of FIVE 
FOSES have held aloftdiejslogan of Uniformity and 
Purity, realizing its/3ôîîmiant necessity for success­
ful retailing.
And FIVE ROSES is staple, never has its quality 
been tampered with for the sake of a few extra 
simoleons.
And this means UNIFORM PROFITS.

Five Roses Flour
Packed to suit your trade—barrels and halves 
Bags of 1, 14, 24, 49, 98 pounds 
Ask your Jobber
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GRAPE FRUIT
Have car of H. P. Brand 
arriving weekly. Stock 
is tine and giving good 
satisfaction. California 
Navels are now good.

California Celery 
Florida Strawberries 

Head Lettuce 
Cucumbers, Onions, 
Endive, Cauliflower 
Beets, Carrots, etc.

25-27 CHURCH ST. TORONTO
are Largest Receivers

The Demand for Apples Not Extra Heavy
Prices Are Too High For Sales to be Large —Marmalade Or­
anges Going out Freely—California Oranges Continue Plenti­
ful-Heated Cars Being Run Weekly from Winnipeg West 
for Carrying of Fruits and Vegetables—Onions are Higher.

PACKER : 
FRANC TRACUZZ1

AGENT

J. J. McCABE, Toronto

tHOME GUARD

Earlier in the season it was reported 
that there would be a great shortage in 
apples, as supplies were not plentiful. 
Prices were high and as a result the de­
mand was not heavy and more apples 
are now left than it was expected would 
be the case, although the present sup­
plies are not such as would last long if 
prices were moderate. At $6 to $6.50 
per barrel for fancy spies, the demand 
is not liable to be large. A report from 
Liverpool, England, says that the apple 
market is weak and that the demand is 
not equal to the supply. Owing to the 
high prices prevailing, immediately after 
the New Year, shipments then were 
heavy.

Marmalade oranges seem to be going 
out quite freely just now, while the de­
mand for oranges is keeping up well, 
no doubt due to the excellent quality, 
The shipments of oranges from Southern 
California from Nov. 1 to Jan. 23 
amounted to 6,090 cars compared with 
3,303 cars to Jan. 24th last year. The 
shipments of California oranges which 
run about 140 to 180 cars per day in 
the middle of January are not so large 
just now. It is reported that the cold 
weather in January did no harm to the 
Florida orange crop as was at first 
stated.

A general scarcity of home grown 
onions is noted and higher prices are 
looked for, while supplies of Spanish 
onions remain plentiful with prices 
about the same.

MONTREAL.
Green Fruit.—There is a good trade 

passing in fruit. Oranges seem to have 
the heaviest call and are quoted at a 
comparatively low price. Stwwberries 
are being brought in from Florida but 
the demand is not as heavy as it might 
be. Of course, at present prices these 
tropical luxuries are only for those who 
have long purses. Apples are rather 
scarce and high quality brings a corres­
ponding price.
Apple. bW..........« «0 7 60 Lemon»..................I 76 3 St
Bannies crated,

bunch ........... 1 71 2 16
Oran berries, bbl. 11 00 IS 00
Cocoanute. base......... 4 26
Grape fruit, Flo......... 4 35
Malagas keg................ 7 50
Almerias, keg............ 8 r0

Leeks, dot......... 1 76 2 00 Bed tehee, dosen

Curly lettuce, box 1 60 2 40 
Florida lettuce,

hamper............  3 50 3 76
Boston, box........ 2 26 2 60

0 60 • 76
Spinach, bbl ............... 4 60
Tomateee, crate 3 60 4 00
Turnips, bag.... 0 76 0 90

TORONTO.
Green Fruits.—Along with the recent 

improvement in the quality of grape­
fruit on the local market comes a slight 
reduction in price, so that retailers are 
in a splendid condition to extend their 
sales in this line. Florida grapefruit is 
now quoted at $3.50 to $3.75 per case 
while Jamaica is worth $2.75 to $3 per 
case. The imported strawberries are 
this week quoted at 60 to 65 cents per 
box. Navel oranges are still in plenti­
ful supply and the best are now quoted 
at $2.85 per box on the local market. 
There is a moderate demand keeping up 
for marmalade oranges which are worth 
$2.50 to $2.75 per case. Trade at the 
present time is none too brisk.
Apple», bbl. — 3 6# 6 00
Apples, box.............. 2 00
Bins—............  1 60 2 00
Oocoanute, seek 4 00 6 00 
Cranberries, bbl 9 00 10 00 
Cranberries, esse.... 3 60

Grapes—
Mslsgs, bbl. . .. 0 60 7 00 
Almeria, bbl. .. 6 00 7 00

Grape Fruit—
Floride, per esse 3 60 3 76 
J»msics, osse.. 2 75 3 00

California.................. 3 60
Messina............ 2 76 3 00
limes, box................ 1 16

Tangerines, a
strap.................6 60 6 00

Florida.................. 2 60
Marmalade.......  2 60 2 75
Navels................ 2 60 2 85
Mexicans........... 2 00 2 26
Pineapples orate 4 00 4 60 
Strawberries, bx 0 60 0 65

Vegetables.—Higher prices in home 
grown onions which were predicted last 
week has taken place and local dealers 
are asking as high as $1.75 per bag for 
them. The high price is due to the 
scarcity of this article, the crop of 
which was small last year. Spanish 
onions, however, are in good supply and 
remain at the same price, $3 for large 
cases and $1.50 for V2 cases. Cucum­
bers are quoted at $2.25 to $2.50 per 
dozen. Potatoes are moving fairly well 
with $1 per bag about the ruling price. 
Sweet potatoes are a little firmer and 
some dealers are asking as high as 
$1.50 per hamper.

California........... * 60 1 76
Valencia.............. 4 00 4 25

Pineapples—
Florida*, case. . 4 60 6 00 
Strawberries. Flo­

rida. qt. box............ 0 60

Vegetables. — Trade is about nor­
mal. Potatoes are rather high 
owing to limited supplies. Of the im­
ported varieties, Florida lettuce is not­
iceable. The demand for tomatoes, 
celerv, etc., is fairlv good. Prices are 
considered reasonable.

Onion»—
Rp»ni«h, ..................... 100
Hod, bac.............. 1 60
Potatooa, baf... 1 00 1 10 
New Bermuda

potatoes, bbl .... 9 09
8week potatoes,

basket .... 2 00
Panlsy, crate............. I 00
Parsnips, bag. .1 00 1 »

Beets, Louisania
do*........................ 1 95

Canadian beet,
bag.................  0 60 0 76

Cabbage, case
Canadian........ 0 76 1 26

Cabbage, per 100 8 51 6 00
Carrots. Cana­

dian, bag............. 0 60
Carrots, Louis­

ania, doz.............. 1 00
Celery, dozen .. 0 SO 0 40
Celery, Califor­

nia, case......... 4 60 4 76
Cucumbers, Bos­

ton, doz.........  2 26 2 60

Endive, 12 heads__ 1 00
Lettuce, Cana­

dian, head— 0 40
Boston head let­

tuce, doz................ 1 60
Onions—

Spanish, large........... 3 00
• " * 1 60

1 76
Potatoes, Onta­

rio, bag......... 0 00 1 00
Sweet, hamper. 1 25 1 60 
Parsley, per doz 0 76
Parsnips, bag........... 0 60
New turnips, per 
11-qt. basket... .

Spanish,
Yellow, per bag 1 66

0 60

Beets, bag................... 1 00
Carrots, bag................ 1 00
Cabbage, dor 0 60 0 60 
Cabbage, bbl. .. 1 00 1 60 
Celery, crate — 5 00 6 60 
Cauliflowers, Cal — 2 00 

Florida. 6 0 ) 
Cucumbers, doz. 2 60 2 75 
Garlic, 2 bunches .... 0 26

.... . 36

WINNIPEG.
Fresh Fruits.—Buyers owing to the 

severe weather have been purchasing 
rather lightly during the last week, and 
a general rearrangement of prices has 
taken place. Heated ears are new be­
ing run weekly by some of tbfe NWweys
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from Winnipeg West for the purpose 
of carrying perishable goods, of which 
easily the largest consignments so far 
have been fruit. Prices quoted are:—

Greenings, bbl......... 6 00
Cen. Nor. Spies,

No. 1...................... 7 00
Oen. Nor. Spies,

No. a..............  • oo
Other varieties......... 6 60
Bored apples. 3 00 8 76 
Bananas, bunch 3 60 3 60

California lemons
orate.....................
Cranberries

Frozen, bbl.............
Florida (grape

fruit, box..............
Malaga grapes,

per keg..........
Navel oranges.. 3 0#

5 00

6 60 

3 50

The Monarch Pure Food Co., has been 
formed with head office in Toronto. It 
has an Ontario charter.

In 1909 Canada, according to United 
States figures, exported to the latter 
country $87,310,881 worth of goods and 
in 1910, $103,256,955. Canada’s im­
ports in 1909 were $187,729,383, and 
last year they were $241,809,233.

E. H. Ruttan, who for 21 years has 
been in the grocery business in Wallace- 
burg, Tupperville and Bichor, Ont., has 
sold his Wallaceburg business to Howard 
<fc Howard, both of Wallaceburg.

Lemon Bros.
Owes Seead, Oat., mad Sault St*. Marie 
Whale**!* FRUIT, FISH aad PRODUCE

laHIPlg. WOOL *ad SAW n«|

Mgtisst pries paid for

DRIED APPLES
ESTABLISHED 1SSS

Ingarsoll - Ontario
■U r*a Uh* •** W«Ur OnaluT

JAMES SOMERVILLE

Shipment* Eellelted

Fancy Box Apples
We are H5W showing some fancy apples packed in 
boxes, uniform in quality from top to bottom.

California Winesaps - - $1.75
“ Red Pearmains - 2.00

Canadian No. 1 Baldwins - 1.75
“ No. 1 Spies - - 2.00

The Fruit will please you
Bitter Oranges, Fancy Grape Fruit, and Extra Choice 
Bananas for the incoming week. Mail Orders solicited.

WHITE C0L. CO., Limited
TORONTO - Branch at HAMILTON

NAVEL ORANGES
“ SUNttlST "

Fresh Cars arriving every week

Marmalade Oranges
Spanish Onions 

California Celery
Grape Fruit Lemons Bananas

Fresh Greens Daily
The House of Quality

HUGH WALKER & SON
(Established 1661) GUELPH, ONTARIO

Old King Cole was a Merry Old Soul 
And a Merry Old Soul was he,

He had Lemon Pie and Lemonade,
For he owned a Lemon tree.

If you don’t own a tree you need not frown
You can make the same with BUSTER BROWN

BUSTER BROWN LEMONS
Enormously Largest Sale of any 

Lemons in Canada.

FOLLINA BROS., Packers W. B. STRINGER, Sales Agent
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Fish - Oysters

Scarcity is Noted in LFish .Supplies
Reports From Both Coasts Indicate a Greater Scarcity of 
Fish Than for Some Years—Receipts of Fresh Fish are Small 
—Supply of Pickled Fish Also Short—Another Shipment of 
Halibut Being Sent From Alaska to Nova Scotia.

Probably the scarcity of salted fish 
is the feature of the fish market just 
now. This is particularly noticeable in 
Labrador herrings and green cod. One 
result of this is that the demand will 
naturally be turned to fresh frozen fish 
and in that event business is expected 
to hold in that channel. It has hap­
pened beiore that on account of a lim­
ited supply of salted lish, trade has 
been diverted to fresh frozen lish and 
that it held there. The present is said 
to be such another situation, and once 
the demand is turned to fresh fish it is 
lirmly believed that it will continue in 
that line.

One prominent Montreal dealer stated 
this week that this has been the trend 
of the fish business for years. Whereas 
in years gone by the trade was largely 
in salted fish that has changed and at­
tention seems to have been steadily 
growing towards the fresh.

The dealers arc entering upon their 
busy season They are securing orders 
now from retailers who handle fish only 
at this time of the year. The fact that 
there is no risk to speak of seems to 
appeal to them. Consumption is heavy, 
the fish is easily handled and a good 
profit is practically assured.

Despatches from the eastern coast 
seem to indicate a greater scarcity of 
fish than has existed for many years. 
The receipts of fresh fish at Halifax 
during the past week have been small. 
The market there is without halibut, but 
another shipment is being brought from 
Alaska. Dry and pickled fish are being 
rapidly cleaned up also.

Gloucester has seen a great decrease 
in the amount of fish usually brought in 
by its fishing vessels, and fish packers 
have been obliged to send to Canada 
and Newfoundland for salt fish in order 
to fill orders.

The Labrador fisheries for 1910 
amounted in value to only about $1 ,- 
351,354. In 1909 the total value 
amounted to $2,408,232, showing that 
the 1910 voyage decreased in value $1,- 
056,918. «

NEW BRUNSWICK.
St. John —Fish arc scarcer here than 

for many years and the outlook is not 
at all bright, meaning probably a 
shortage in the Lenten stipply. Stocks 
arc pretty well down save for the local 
trade Fish curcrs arc working on 
Newfoundland stock for bloaters and 
kippers as the Bay fishermen are turn­
ing in little or nothing. Salt fish con­
tinue scarce with prices tending upward 
thus affecting the production of bone­
less The wholesale quotations for salt 
fish now are:

Cod. Urge........ 5 75 6 00 Pollock.............. 3 76 4 00
' medium .. 5 UJ 5 60 Pickied Herring 6 25 6 «6
" email...... 4 oQ 4 10

ONTARIO.
Toronto.—The trade in fish is keeping 

up well, and dealers are well satisfied 
with the amount of business which has 
been done in this line so far this season. 
The weather on the whole has been 
quite favorable for the development of 
the fish trade and particularly during 
the last solid weather retailers have 
been ordering more freely, demand run­
ning along in the usual lines. Trade in 
oysters is also keeping fairly brisk.

FKKbH OAUUHT FISH
Steak cod................... 0 08 Haddock............  0 06 0 07

FROZEN LAKE FISH
Gold eyes..................... 6 Salmon trout............. 0 12
Halibut.............. 0 04» 0 10 Smell», Ho. 1......... . 0 10
Lake buperior herring 0 U3* Smells, extra............ 0 15
Pixe..................................u vb Tullibees..................... 0 06
Pink sea salmon .... 0 Ui» W tnie tub, pan
Round red *' ___ 09 troxeii.....................  0 10

Yelluw pickerel......... 0 08*
OCEAN FISH (FROZEN)

Herring, per 100......... 1 00 Mu lei»......................... 0 04
Flounders.................. 0 05 bluefish....................... 0 12

SMOKED, BONELESS 
Acedia, tablets,

box........................... S 10
Acedia 1-lb. bxs

per craie...............  S 60
Acadia, 2-lb. boxes, pr.

crave....................... S 80
Acadia 3-lb. bxs

per crave............... 5 40
Sbrcdued cod..... 2 23
Bloaters, box..... 1 25
Boneless Digbys, box 1 00
Oodüah, Bluenot-e, *' 1 40
Coa steak, per lb... ti 07

AND PICKLED FISH 
Cod, Imperial, per lb.. 0 06
PUieie, per lb.................0 12
Hemng (Labe.)

be f-barrels............. 3 26
Herring, bbl.............. 6 00
Hauuic, Hunan __ U 18
Kippers, box.............. 1 30
Oysters, extra

selects, gal............  2 26
Oysters, selects, gal... 1 86 
Oysters, standard, gal 1 66 
Pickleu lake herring,

luU lb. kegs............  4 00
Quad on toast, per lb.. 0 06

^ QUEBEC.
Montreal —As will be seen from the 

price list, frozen fresh fish are easier 
this week in contrast with higher quo­
tations for some lines of cured fish. It 
looks now as if the difference in price 
will have the tendency to turn trade 
more into the fresh fish line. That is 
at any rate one expressed opinion. In 
the meantime it will he well to watch 
the market. The advantage now held 
by frozen fish over salted will surely 
work to the advantage of the former. 
Demand is increasing, as is to be ex­
pected with Lent only a few weeks 
away.

FBESH
awkood.......... (Mi «06 Hxddock..............e 66 8 68

Dors, winter
per lb..............

Haddnok............
Halibut, per lb.
Stxsk nod.........
Mackerel...........
Tom cods.lilil... 
Flounders, brl.. 
Pike....................

FROZEN
0 03* 004 Salmon,B O.,red C8* I C9

Gsspe salmon............
per lh.......................• SO

No. 1 Smelts, boxe»,*
1 • a* d 15lb* each. 0 09 

No. 2 Smelts, boxes.
5 and .6 lbs. each. 0 05 

White m*b, large,
lb....................... 0< 8* 0 09>

Whitefiah, small 0 06, 0 07

0 0$ 9 184 
.... 9 ui* 
0 08 9 1 8* 
0 C41 0 us.... 9 11 
.... 1 90
.... 1 00
• 06 g<4*
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SALTED AND PICKLED
Green cod, No. 1,

bbl.................... 8 60 9 00
Labrador herring, bbl 6 60 

" “ * bbl 3 25
Labrador sea trout,

bbl»........................... 12 60
Labrador sea trout,

ball bbls.................. 6 50
No. 1 mackerel, pail.. 2 0U 

* bbls.. 8 00 
No. 1 pollock, bbl ... 6 00 
Scotia herrings, No.

Î. bbl....................... 4 60
Lake trout, half bbl. 6 00

Salmon, B.C., red, bbl 14 00 
M pènkgbbl It 00 

" Labrador, bbl 16 60 
" * bbls 9 00
*' " tros.,

800 lb....................... 22 00
Salt eels, per lb..0 07* 0 08 
Salt sardines,2U lb. pis 1 U0 
Salt sardines, brls.

20 7 lbs...................... 8 00
Salt sardines, half

brls 10- lbs.............. 4 50
Scotch herring........... 6 W

kee 100 
Holland herring,* bbl 6 60 

keg 0 76

SMOKED
Bloaters, large, per box, 60s.............................................. 1 20
Fillets, 161U. boxes, per lb.................................................. 0 11
Huuuiwa................................................................................. U V7
Herring, new srnokeu, per box......................................... U 26
Kippered herring, per box, small..................................... 1 00

SHELL FISH
Shell oysters, bbl., choice........................................ 12 00 13 00
XXX nbeil Uyeters............................................................  1U tO
Lu boit r», n>t, pci a,.................    v 36
Oy»k. r»,choice, nuis, imp. gai.........................................  _1 40

bulk, selects.....  ....................................... _
Solid meats— btanusids, gal., $1.86 ; selects, gal., 82.

PEEL ABED hlbH
Boneless cod, in block» or packages, per lb. .6*, 7, 9, 10, 11
biireuueu cou, per pkg........................................................ u 16
bkiules» cou, Auo AO. .........................................................  b UU
bucu evu, inetuum, 1UU lb. drum.................................... 7 vU
Dueu vvu, large, ................................................................ 0 U0
Inieu uni. ineuium, ouituies............................................................ *W0
Drieu iiaoiluck, uiwnum, bundle....................................  6 60

1 60

NOVA SOOTIA.
Halifax.—The receipts of fresh fish 

during the week were small. The mar­
ket is again bare of halibut, all the 
stock imported having been cleaned up. 
The local dealer who made the impor­
tation from Alaska has ordered an­
other lot, and the shipment is now on' 
the way. The supply of fillets and fin­
nan baddies is only sufficient to supply 
the local demand, the dealers being un­
able to get any quantity ahead to 
permit oi shipment. Lobsters are 
scarce and the price high.

NEWFOUNDLAND.
St. John’s.—It is estimated that the 

Gloucester herring fisheries will be 
about 15,000 barrels short of last 
year’s. All the fleet have left except a 
few schooners at Port-au-Basque which 
are waiting for cargoes to come over­
land from Bay of Islands.

A United States firm proposes to erect 
a fish packing establishment in New­
foundland.
CouDsb, large and medium merchantable, per qtl.

huge Madeira “ ...............................
" lur»e and medium West India...........................
“ small ** per qtl ...............................
** Labrador " ...............................

Haddock “ ...............................
Herring, No. 1, largp and medium, burial.................

Ling......................................................................................
Lu belt ra. No 1 flair, case 48 1-lb. tins........................
tain ion, per case 4d 1-lb. line..........................................
bairnun, No. 1, lai ge end medium, tierce................ .

No. 2, large.......................................................
" No. 3, large........................................................
" No. 1, email, “ .........................................
" No. 2, small........................................................
" Nu. 3, email..................................................... .
" tinned, cu#e........................................................

Cod Oil, baiuwood casks, tun........................................
*• i oil wood ** “ ........................

Cod Liver Oil. gallon.......................................................

6 9U 
6 90 
» 99 
6 4M
4 U0 
3 66 
3 ?U 
3 60 3 30
5 e0 
» 69

19 03
6 69 

18 eO 
16 09
14 00
15 93 
14 ee 
12 09
9 69

16 09 
99 U0
0 79

MANITOBA.
Winnipeg—Trade in frozen fish is as 

good as could be expected at this time 
of the year, and the market does not 
show the least sign of anxiety. Sup­
plies of fish from the east, Manitoba 
and Saskatchewan, continue to come in 
in large quantities. Stocks are not 
heavy, as only enough to supply the de­
mand comfortably are brought in, the 
shipment from Saskatchewan being the 
heaviest at present.
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Result of Raising Quality of Herring
tScotland’s Example Shows Thof Consumption Increases—Ad­

vance of This Trade in That Country—From $25 to $30 per 
Barrel Have Been Paid for High Quality of Fish in Times of 
Scarcity—Up-to-date Methods for Handling Needed in Canada 
—Fourth Article of a Series.

By A. M. Payne.

expense. If U.S. fruit is allowed to 
come in free of duty it will mean that 
the fruit industry here will be killed. 
Besides, as the U.S. fruit is often badly 
infected with codlin moth and other 
pests, the government will be put to ex­
pense to provide more inspectors to look 
after the greater amount of fruit that 
will be shipped across the border into 
Canada.

The rise and progress of the herring 
fishery in Europe during the last hun­
dred years, as described in one of the 
Halifax j}oard of Trade pamphlets, en­
titles the results achieved to rank 
among the foremost industrial advance­
ments of modern times.

Scotland heads the list, from data in 
the Dominion Blue Boak for 1909. In 
1811, 89,934 barrels of salt herring were 
cured there ; in 1831, 414,574 barrels ; 
in 1867, 804,090 barrels ; in 1902, 1,- 
803,159 barrels, and in 1906, 2,111,006 
barrels. This quantity is altogether out­
side of the immense amount used fresh 
and for smoking.

Quality Sold the Quantity. 
Continuous betterment in quality co­

incided with the marvellous strides in 
quantity. The haphazard conditions, 
still prevailing in Canada, existed a cen­
tury back in Britain. Complaints arose, 
leading to agitation, reform, and even­
tually the admitted world-wide super­
iority of Scottish cured herring. In 1808 
a bounty of two shillings per barrel 
was allowed by the British authorities 
for properly cured herring in sound bar­
rels. In 1815 an amended Act of Par­
liament conliscated imperfect barrels 
forfeiting the contents. In 1821 the 
herring industry was able to dispense 
with the bounty. The basis of the re­
gulations of the Scottish Fishery Board 
established in 1882, was a thoroughly 
made pickle holding barrel, together 
with optional government inspection for 
barrel and contents. The regulations in 
force are given in extenso in a pamphlet 
by a qualified expert of the highest re­
pute, who visited England, Scotland 
and Holland a few years ago on behalf 
of the U. S. Government.

Norway, Germany and latterly Iceland 
have adopted Scottish fishery methods. 
Iceland has even gone one better by 
granting government certificates. It can 
not surprise dealers to know that over­
sea markets give preference to fish food 
offered under such a guarantee. Japan 
is also on the alert, a representative 
from that wide-awake nation having 
traversed the globe within a few years 
on an errand of observation, including 
New Brunswick, Nova Scotia, Prince 
Edward Island and Newfoundland in his 
tour.

Correctness of Statistics.
The reliability of fishery statistics is 

a debatable question with many critics, 
although it must be assumed in all fair­
ness, that in most instances official 
statistics should be given credit for ap­
proximate accuracy. Ordinary ruling 
prices, however, can be verified with 
more satisfactory precision. Normal 
valuesX year in and year out, for salt 
herringv4n barrels on this side of the 
Atlantic from Canadian and United 
States published prices current are about 
as follows :

$1.50 to $3.50 per barrel for bait 
herring ;

$3 to $6 per barrel for shore 
pickled herring,

although higher figures might be cor­
rectly quoted occasionally for strictly 
prime grades in limited quantities, from 
Newfoundland, for instance : for foreign 
herring (including Scotch and Dutch) 
$8 to $14 per barrel. In the Russian 
and German markets double the highest 
figures of every day transactions have 
been obtained for the choicest cure mod­
ern methods can produce.

High Prices Will be Paid.
The exceptional price of $25 to $30 

per barrel under special conditions of 
scarcity, etc., are only worthy of record 
as proof positive of the possible value 
for such a familiar food for the masses 
as the herring.

The question may well be suggested 
whether either the fisherman, the whole­
sale dealer or the retailing purveyor of 
salt herring realizes what up-to-date 
methods of cure and packages can bring 
about in squarely facing the crying need 
for improvement.

The almost incalculable estimate of 
the vast resources of the herring fishery 
on the shores of both sides of the North 
Atlantic will be-.considered in a suc­
ceeding article.

FRUIT MEN ALARMED

In British Columbia They Think That 
New Tariff if Ratified Will be 

Harmful.

Vancouver, B.C., Feb. 9.—If the pres­
ent reciprocal agreement goes through 
between Canada and the United States, 
fruit men in B.C. look to disastrous re­
sults for the British Columbia product. 
The fruit industry in this province is 
in its infancy, and consequently the ex­
pense of getting the orchards into shape 
is greater than what it is across the line 
where the land is cleared and trees are 
bearing. Moreover, the laws for keep­
ing pests out of orchards in British Col­
umbia are strict, which means additional

POOR FRUIT GOES TO CUBA.

So Writes Canadian Government Com­
missioner—The Best Only is Wanted

“In reading the reports on shipments 
of Canadian fruit, and particularly ap­
ples, to the English market," writes 
Canadian Commissioner E. S. Kirk­
patrick, Havana, “there is given an im­
pression of the great care which is tak­
en in handling this fruit, and also of 
thorough inspection. These facts have 
caused wonder that in the export of 
fruit to Cuba such an utter lack of 
care and judgment should be shown on 
the part of shippers. There is probably 
no place in the world where good fruit 
is more in demand, or where better 
prices rule, than in Cuba. Boor and in­
ferior fruit can hardly be given away.”

At the request of an importer, Com­
missioner Kirkpatrick recently inspected 
a shipment received from Nova Scotia. 
It was scarcely believable, he wrote, 
that these were exported with any hope 
of returns. He entered into correspon­
dence with the shippers and they re­
plied that while Nova Scotia apples 
were of the best, the farmers were very 
behind in packing, and that fruit of in­
ferior quality should not be permitted 
to be exported.

Mr. A. McNeill, chief of the Fruit Di­
vision, of the Department of Agricul­
ture, to whom the matter was referred, 
stated that the trouble was due to the 
trade being carried on largely by a few- 
indifferent and comparatively irrespon­
sible schooner owners. While no really 
reputable apple dealer had seriously un­
dertaken the trade, it was commencing 
to receive the attention it deserved. 
Steps were being taken by the Central 
Co-operative Association of Nova Scotia 
to place the trade on a proper footing.

“I wish that our Canadian exporters 
of fruit might realize,” comments Com­
missioner Kirkpatrick, “that while no­
thing but the best will be accepted here, 
yet the best will at all times be in good 
demand.”

READER FOR EIGHTEEN 
YEARS.

Editor, Canadian Grocer,—I am 
discontinuing my subscription to 
The Grocer solely because I am 
giving up business, and have not 
yet decided upon my future course. 
I have read The Grocer for 18 
years and assure you it has been 
worth to me many times the sub­
scription price. Even though I am 
out of the grocery business I know 
I will miss your publication like 
the loss of on old friend.

E. H. RUTTAN.
Walla :eburg, Ont., Feb. 9, 1911.

The Merchants’ and Manufacturers’ 
Securities Company is the name of an 
organization being formed in Los 
Angeles, U. S.A., for the purpose of as- 
siting retail grocers and other business 
men who may be financially embarassed, 
if the assets and stock justify a helping 
hand. The company claim that 60 per 
cent, of the merchants on the Pacific 
Coast are unable to take their monthly 
discounts for cash. This company plans 
to pay off the merchant’s creditors with 
cash and take % of the discount saved, 
while the other % is paid to the mer­
chant. The retailer also pays 6 per 
cent, interest for the use of the money 
and secures a ten year loan up to the 
value of his assets.
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When placing yourorder for Canned Fish, be sure you have the name right :

BRUNSWICK” Brand 
It is the finest brand obtainable, and may be relied on to, give the 
fullest satisfaction.

By the “ Brunswick " modern, sanitary process of canning, the natural 
fish flavour is preserved to a remarkable degree.

Keep a generous stock of “Brunswick’ Sea Foods. There is 
an excellent profit in selling them

Connors Bros., Limited
Black's Harbour, N.B.

AGENTS—Grant. Oxley & Co.. Halifax. NS.: C. H. B. Hillcoat, Sydney. C.B.; J. L. Lovitt, Yarmouth, N.S. : 
Buchanan 6t Ahern. Quebec : Leonard Bros., Montreal; A. W. Huband, Ottawa: C. DeCarteret, Kingston; 
James Haywood. Toronto : Chas. Duncan. Winnipeg ; Shallcross, Macaulay & Co. Calgary, Alta. ; J. Harley 
Brown. London. Ont. ; Johnston & Yockney, Edmonton, Alta.

GET OUR SPECIAL PRICE LIST !

We have a number of bargains in both

FRESH AND SMOKED FISH
that cannot fail to add materially to the volume and profit of your February 
Fish Sales. Here are two lines to specialize on:—

“BEACON” BRAND 
HADDIE and OYSTERS

They are genuine public favorites and cannot fail to influence more of the 
desirable family trade your way.

We have in stock for immediate delivery a full range of Labrador and 
Lake Superior Herrings in kegs and barrels, guaranteed bright 1910 stock.

GET OUR PRICES TO-DAY.

The F. T. James Co., Limited
Church and Colborne Sts., - TORONTO

1
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Quality Goods at Reasonable Prices
are what”your customers all want. Don’t make the mistake of stocking inferior brands 
when our, high class lines are obtainable at prices within the reach of all.

Frozen Sea Herring and Fresh Frozen
and you will have

Salmon

varieties are becoming more and more popular in the household 
repeat orders if you push them—

Haddock. Cod Halibut
Dressed Pike White Fish

Get ready for the Lenten demand
By featuring brands that are ready sellers and at the same time good profit producers, 
your trade during the Lenten season will be highly satisfactory.

Foaturmi-

FANCY SIllNLfcSS COD FISH
In 100 lb- cases

SHREDDED COD BONELESS COD
LARGE STOCK OF {SHELL AND BULK OYSTERS ALWAYS OBTAINABLE.

Correspondence Solicited

P.O. Box 639.

Five Long Distance 
Telephones^—

LEONARD BROS.
Montreal and St*. John, N.B.

Price Lists Mailed on Request.
Branches: 
Montreal 

St. John, N.B. 
Grand River 
Gaspe, Que.

ecc
V

THE 
BEST of 
BRANDS

For your own protection you need to handle brands of 
Canned Fish that are above suspicion.

CONCORD
Norwegian Sardines

are packed from the finest freshly-caught autumn fish, no 
hard, tough fish being packed in our up-to-date sanitary 
factory.
Only the highest-grade oil is used, notwithstanding the 
advance in price, and the fish are of excellent flavour, 
mild cured and not too much smoked.
24 to 28 fish go to the can, which will surely please your 
most fastidious customer.
Order from your nearest wholesaler the brand with the 
guarantee—CONCORD.

LIST OF AGENTS:
S. Mclndoe, Toroato. Witsoa & Treeedele, Winnipeg

A. B. Brittaia & Co., Iloatreal. W. 4. Simonds, St. John, N.B. 
I.dijer à Janlea, Yaaconer and Victoria, B.C.

Donald says:
“ There is no alum present in

Quaker
Baking Powder

It is, therefore, an efficient 
and healthful Baking Powder.
We consider the package an 
attractive one.”

Report of analysis by Dr. J. T. Donald, 
Dominion Gov't Analyst.

November 26, 1910.

MATHEWSON’S SONS
WHOLESALE GROCERS

202 MoQILL ST., - MONTREAL
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INFORMATION FOR BUYERS. 

Supplied to the Trade by Sellers.

Mr. Fullerton, of Kowat & Co. is pay­
ing his annual visit to the large centres 
of Canada, lie spent some time in Mon­
treal and expressed great satisfaction at 
the ineieaso in the sales of his lines.
Mr. Fullerton has made many friends on 
this side, not alone in the grocery world, 
and this announcement will be pleasant 
news to those who failed through ab­
sence from business to renew acquaint­
ance w ith him last year

MacLaren Imperial Cheese Co., Ltd.. 
Toronto, have placed on the market 
Pimento Cheese in neat glass jars at 
.*1.40 per dozen and it is commanding a 
ready sale. Send for sample dozen. See 
full page ad. oil Flico in this week's 
issue.

By means of demonstration in a few 
of the leading centres, an entirely new 
product. Inglehart’s Browning, has been 
successfully introduced to quite a large 
number of people. There is nothing else 
like it oil the market, it supplies a real 
need, and some of the biggest stores ill 
Canada have taken it up enthusiastical­
ly. Inglehart’s Browning has a triple . 
use it colors, flavors and seasons. It 
was invented by one of the busiest of 
Canadian housewives for her own use. 
and after using it constantly in her own 
kitchen for two years, finds it indis|»en- 
suble. With a bottle of Inglehart’s 
Browning at hand a housewife can have 
a nice, brown gravy of unusually rich ' 
flavor in a few minutes Add a tea­
spoonful to soup arid you have it colored 
as well as deliciously flavored A layer 
cake or pudding can be colored a rich 
brow n with a spoonful or two. and just 
a little of the Browning tints them a 
creamy yellow. A circular of recipes 
goes with each bottle. The Browning is 
nut up in 3 oz. and 6 oz. bottles by 
Tnglehart’s. Merton, Ontario.

Chr. Bjellaud & Co., fish can tiers of 
Scandinavia, who are represented in 
Canada by John W. Biekle & Greening. 
Hamilton. Ont., are building a large 
factory to he used for the manufacture 
of their own labels and decorating their 
own cans. This step was found to be 
necessary in view of the immense quan­
tities they use and in order to insure a 
better delivery of labels and a higher 
class of finished product. Modern ma­
chinery will be installed and the best 
staff of artists and the most skilled 
workmen will he employed. This will 
also insure their customers all the neces­
sary show cards, etc., as well as goods 
of superior quality without increasing 
the cost of manufacture. Chr. Bjelland 
& Co. have their own mechanics’ work­
shop for the manufacture and repair of 
machines and also their own factory for 
the making of cans. etc.

An injunction has been served through 
the United States circuit court. Michi­
gan. at the instigation of Wed. B. Van 
Doesbnrg. proprietors of the Biscuit 
Fabriek “De Lindeboom” of Mvdreeht, 
Holland, against the Holland Rusk Co.,

of Holland, Mich., to enjoin the unlaw­
ful use of their trade mark “Frou- 
Frou.” A similar suit was also brought 
against The Siegel-Cooper Co. for in­
fringing on the trade-mark rights by 
selling a spurious Frou-Frou.

The Sealshipt Oyster System have re­
cently brought suit against Drake & 
Krickson, U.8. grocery dealers, and ask­
ed for .-£2,000 damages because the 
former are alleged to have sold canned 
oysters from “ Sealshipticases. ” This 
suit was brought by the Sealsliipt Oyster 
System more to protect their trade­
mark than to secure damages, but it was 
necessary, under the law, to specify a 
monetary loss. It is beneath the dignity 
of a reputable dealer to assist unfair 
competition against the Sealshipt Oyster 
System. No concern which attempts to 
trade ii|«in Sealshipt |a>pularity and 
Sealsliipt success, should be encouraged 
by any holiest grocer, primarily, be- -

TANGLEFOOT

THE ORIGINAL FLY PAPER
FOR 25 YEARS THE STANDARD 

IN QUALITY.

ALL OTHERS ARE IMITATIONS

SUCHARD’S COCOA
This is the season to push SUCHARD S 
COCOA. From now on Cocoa will be in 
demand daily. It pays to sell tha best. We 
guarantee Suchard’s Cocoa againat all other 
makes. Delicious in flavor. Pricee just right 
FRANK L. BENEDICT A CO . Montreal 

Agent»

Toll Your Cumtomorm 
That

SHAMROCK
BIO PLUQ

SMOKING TOBACCO
Whan out never drloa up or 

baoomam hard, Tha laavam 
ara mo firmly paokad that tha 
plug ramalna tramh and molmt

CLAY PIPES
Noae equal. Insiat upon McDougall’» 

There IS a difference.

D. McDODIALL 4 CO., LTD.,
MBAOÜS

•ANNINC MACHINERY 00..
OHIOAOO. ILL Ü.B.A.

■■FVKRY HOUSEKEEPER WANTS IT^—

For making a nice brown gravy.
For adding a delicious flavor and 

color to soup.
For coloring, cakes a rich brown 
For making cakes and puddings a 

creamy yellow,

Inglehart’s Browning
is the best of all The only Browning 
made in Canada.
Fat ap in 3 and 6 or bottles, retailing at 

15c. and 25c. a bottle 
ASK YOUR WHOLESALER FOR IT 

OR SEND TO

INGLEHART’S, MERTON, Ont

Black Watch
The Big Black Plug 
Chewing Tobacco

11A Trade Bringer "

Sold by all the Wholesale Trade
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cause in the operation, all the agents of 
the company, practically all of whom 
are grocers, are sure to be hurt, as well 
as this company. A suit has recently 
been brought against a former Sealshipt 
jobber in Michigan, who enticed regis­
tered sealshipt agents into selling can­
ned oysters from the Sealshipticases 
under a license for the sole purpose of 
retailing Sealshipt oysters. These Seal­
shipticases continue to be the property 
of the Sealshipt Oyster System and any 
dealer who uses them for the purpose of 
selling other oysters, is not only dis­
honest, but he is breaking the law and 
cheating his customers. When his cus­
tomers find it out, they are sure to be 
alienated.

THE DEALER’S INTEREST AS A 
CONSUMER

Advice to Manufacturers in the Writing 
of Copy for the Trade Press.

The second annual convention of the 
Grocery and Allied Trade Press of Am­
erica was held at Niagara Falls, N. Y., 
recently in the auditorium of the 

v Shredded Wheat Co. Among the inter­
esting features of the program were the 
following: Address, “The Right Kind 
of Trade Paper Copy,” T. A. DeWeese, 
Director of Publicity, Shredded Wheat 
Co. ; “Advertising Agencies and the 
Trade Press,” John Lee Mahin, Mahin 
Advertising Agency, Chicago; “The 
Ideal Trade Paper,” Chas. G. Phillips,

Root Newspaper Association, New York ; 
“Analysis of the Make-up of Grocery 
Papers, and Suggestions for their Typo­
graphical Improvement,” A. Eugene 
Rolles, Advertising and Selling, New 
York.

On Monday evening the publishers 
were guests of the Shredded Wheat Co. 
at a theatre party to Buffalo, on Tues­
day afternoon on a trip round the Ni­
agara Belt Line Railroad, and on Tues­
day evening at a banquet that was in­
deed a gorgeous affair.

Fred Mason, general manager of the 
Shredded Wheat Co., was formerly sec­
retary of the National Association of 
Retail Grocers, and as such an old friend 
of the grocery trade paper publishers. 
The National Association was repres­
ented at the convention by/President T. 
P. Sullivan, and Secretary John A. 
Green.

In discussing the matter of trade pa­
per copy, Mr. DeWeese said that manu­
facturers of food products should not 
regard the dealer merely as a merchant 
whose interest is wrapped up in profit 
and the selling help he is given by the 
manufacturer. The dealer and his fa­
mily are consumers, and an appeal 
should also be made on that basis. Get 
I he dealer to believe in your goods and 
to verify your claims by using them on 
his own table, and you have an enthusi­
astic advocate of them, whose influence 
will be strongly felt among his custom­
ers.

ADVISES PERSONAL VISITS.

Trinidad Merchants Suggest That Can­
adian Firms Make Close Study 

of B. W. I. Requirements.

Editor Canadian Grocer.—We have 
read with interest the article on closer 
trade between Canada and the West 
Indies in your issue Dec. 23, 1910, (by 
David Williams) which, as fatras it 
goes, puts matters in a fairly true light.

To our mind, if Canadian exporters 
really wisli to extend their trade in the 
West Indies, the best course they can 
pursue is to make a point of personally 
visiting all the chief commercial centres 
there, so as to be fully alert to the 
secular requirements of the respective 
markets.

As elsewhere, business in the West 
Indies generally is not conducted on a 
basis of sentiment ; it matters little 
which country goods come from, so long 
as good value is given for the money 
paid.

Once the Canadian exporters are thor­
oughly acquainted with the market con­
ditions and requirements of the West 
Indies, provided, of course, that they 
have the capacity.to supply the different 
commodities cheaply, which is the main 
essential after all, there is no doubt that 
they should command a good share of 
the trade in these waters.

GEO. R. ALSTON & Co.
Trinidad, B.W.T., Jan. 28, 1911.

it-SSkSei S*»*»**.
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«ESTuckett’s 

Orinoco 
Tobacco

NO BETTER
JUST

A LITTLE MILDER 
THAN

TucKett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST- SALE IN CANADA.

TUCilETT LIMITED
Hamilton, - - - - Ont.
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lassified Advertising
VertisOmeats aider this beading, 2a. per ward fat 

Krai iaaertiaa, la. far eaeh subsequent insertion.
Caairaatiaaa taunt aa aae ward, but five flgarea (aa 

11,600) are allowed as one word.
Cash remittanees to cover coat muet aecempaay all 

advertlaemcate. hi ne eeee can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
tenta must be added to cost to cover postages, etc.

AGENCY WANTED.

TRAVELER handling one staple line for Hamilton 
and vicinity, desires one or two more on commis­
sion. Have extra good connection and eighteen 

years' road experience. Box 372, THE CANADIAN 
GROCER, Toronto. (6)

MISCELLANEOUS.

ADDING TYPEWRITERS write, add or subtract in 
one operation. Elliott-Flaber, Ltd., Room 314 
Stair Building, Toronto.

Accurate cost keeping is easy if you
bave a Dey Cost Keeper. It automatically records 
actual time spent on each operation down to the 

decimal fraction of an hour. Several operations of 
lobs can be recorded on one card. For small firms we 
recommend this as an excellent combination—em­
ployees' time register and cost keeper. Whether you 
employ a few or hundreds of hands we can supply you 
with a machine suited to your requirements. Write for 
catalog. International Time Rccordinj Company of 
Canada, Limited. Office and factory, 29 Alice Street, 
Toronto.

MISCELLANEOUS.

EGRY BUSINESS SYSTEMS are devised to suit 
every department of every business” They are 
labor and time severe. Produce résulté up to the 

requirements of merchants and manufacturers. In­
quire from our neareet office. Egry Register Co., 
Dayton. Ohio; 123 Bay St., Toronto; 258% Portage 
Ave., Winnipeg; 308 Richards St.,Vancouver.

Fire insurance, insure in the hart-
ford. Agencies everywhere in Canada.

Get the business—increase your sales.
Use Multigrapb Typewritten Letters. The 
Multigraph does absolutely every form of print­

ing. Saves you 25% to 75% of your printing bill. 
Multigraph your Office Forme; Letter-heads; Circular 
Letters. Write ua. American Multigraph Sales Co., 
Ltd., 129 Bay Sf., Toronto. (tf) m

PENS—The very best Pens made are those manu­
factured by William Mitchell Pens, Limited, 
London, England. W. J. Gage It Co., Limited, 

Toronto, are sole agents for Canada. Ask your sta­
tioner for a 25c. assorted box of Mitchell’s Pens and 
find the pen to suit you.

INDISPENSABLE in office, store, home — Canadian 
Almanac, 1911 —a National Directory. Complete 
classified information on every oublect of Domin 

ion interest. Full postage, customs, banking, insur­
ance, legal, educational, newspaper, army, clerical, 
governmental, particulars of leading institutions and 
societies. Paper cover, 60c.; cloth, leather back, 75c. 
All stationers, or sent postpaid on receipt of price by 
The Copp-Clark Co., Ltd., Toronto.

KAY’S FURNITURE CATALOGUE No. 306 con 
tains 160 pages of fine half-tone engravings of 
newest designs in carpets, rugs, furniture, drap­

eries, wall papers and pottery with cash prices. Write 
for a copy—It’s free. John Kay Company, Limited, 
36 King St. West, Toronto.

BUSINESS CHANCES.

GROCERY FOR SALE—a substantial grocery busi­
ness in a county town. Scope for butcher’s or 
other business as a side line. Near several manu- 

facturlngfirms. Horse, wagon, rig, etc. Ground and 
adjoining plot of land for aale. Apply KADWELL, 
Chatham, Ont. (6)

POSITION WANTED.

WHOLESALERS ATTENTION-1 want to get a 
position on the road. Past experience, retail 
and wholesale grocery in Nova Scotia. Well 

known. Good references. Apply “Salesman,” THE 
CANADIAN GROCER. (8)

WANTED
JOBBERS to handle our “ Top-Notch” 
Butterscotch, best selling 5c. package on 
the market ; also put up in bulk. Write 
for prices and samples. BRUCE & 
HUNT COMPANY, Limited, Toronto.

(6)

PERIODICAL DEPT.

THE BUSY MAN’S MAGAZINE I. the most popu 
1er periodical of Its kind. Why? Becsuse each 
issue contains a strong list of original articles of 

interest to every Canadian. It also reproduces the 
most timely, Instructive and Interesting articles appear­
ing in the other magazines and periodicals of the 
month- The cream of the world’s periodical press Is 
too valuable to overlook. BUSY MAN’S is on sale at 
all news-stands. Better still, send $2 for one year’s 
subscription. Mall if to day. The Busy Man’s Magaz­
ine, Toronto.

BUCKWHEAT Flour guaranteed pure and unsur­
passed by any mill in the Province. T. H. 
Squire, Queenaboro, Ont., solicits your orders.

OPELAND-CHATTERSON SYSTEMS - Short, 
simple Adapted to all fiasses of business. 
Copciand-Chattsrsnn-Crsln, Ltd., Toronto and 

Ottawa. (tf)

COUNTER CHECK BOOKS-Eepeelally made for 
tbs grocery trade. Not made by e trust. Send us 
samples of what you qr* using, we’ll send you 

prices that will Interest you. Our Holder, with psteot 
earboo attachment bas no equal on the market. Sup­
plies for Biaders and Monthly Account Systems. 
Business Systems Limited, Manufacturing Stationers, 
Toronto.

COUNTER CHECK BOOKS—Write us to-day for 
samples. We arc manufacturers of the famous 
Surety Non-Smut duplicating and triplicating 

Counter Check Books, and single Carbon Pads in 
ail varieties. Dominion Register Co., Ltd., Toronto.

OUR NEW MODEL in the handiest for the grocer, 
operated instantly, sever gets out of order. Send 
for complete sample end best prises. The Ontario 

Offloe Specialties Co., Toronto.

DOUBLE year floor epsee. An Otle-Feneom bend- 
power elevator will double roar floor space, en­
able you to use that upper floor either as stock 

room or as extra selling space, at the same time In­
creasing space on your ground floor. Costs only $70 
Writs for catalogue "B. The Otle-Feneom Elevator 
Co., Traders Bank Building, Toronto. (if)

DURING 1910 the MONARCH displaced hundreds 
of Typewriters of all makes. In 1911 we antici­
pate a still greater demand We have cut down 

the allowance on these second-hand machines and 
consequently can sell them cheaper to you. They are 
carefully rebuilt and are guaranteed to give satisfac­
tion or your money back. If you want a good, strong, 
slssn working Typewriter, at a mere fraction of the 
original oom, write us for catalogue. THE MONARCH 
TYPEWRITER CO., Ltd., 46 Adelaide 8t. West, 
Teroet»! On»

ODERN FIREPROOF CONSTRUCTION. Our 
•ystem of reinforced concrete work—as enecess- 

y used In any of Canada's lareeet buildings— 
gives better results at lower cost. "A strong state 
ment" you will sir. Writs un end let un prove our 
claims. That's fair. Leseb Concrete Co., Limited 
100 King St. Went, Toronto.

THE "Kalamazoo" Loose Leaf Binder In the only 
binder that will hold Inst as many sheets as you 
aetnally require end oe mors. The back Is flex­

ible, writing surface fist, alignment psrfeet. No ex­
posed metal parts or complicated mechanism. Write 
for booklet. Warwick Bros, â letter. Ltd., King and 
Spadlna, Toronto. (tf)

THE money you are now losing through not having 
a National Cash Register would pay its cost in a 
short time. Write us for proof. The National 

Cash Register Co., 285 Yonge St., Toronto.

TW7ARBHOUSB AND FACTORY HEATING SYS 
“ TEMS. Taylor-Porbea Company, Limited. 

Supplied by the trade throughout Canada, (tf)

TECHNICAL BOOKS.

CANADIAN MACHINERY AND MANUFACTUR­
ING NEWS, $1 per year. Every manufacturer 
usine power should receive this publication regu­

larly, ana also see that It Is placed In the hands of nis 
engineer or superintendent. Every Issue Is full of 
practical articles, well calculated to suggest economies 
in the operation of a plant. Condensed advertisements 
for Machinery Wanted " Inserted free for subscribers 
to the GROCER. "Machinery for Ssle" advertise­
ments one cent per word each Insertion. Sample copy 
on request. CANADIAN MACHINERY, 143-141 
University Ave., Toronto.

SALES PLANS-Thle book In a eollestloe of SSS 
successful plane thpt have been need by retail 
merchants to get more business. These Include 

Special Sales, Getting Holiday Business, Co-operative 
Advertising, Money-Making Ideas, Contests, etc. 
Price $2.50, postpaid. MacLean Publishing Co., 
Technical Book D*ot., 143-149 University Ave,, 
Toronto.
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Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation of live ad­
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the' most success­
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Toronto
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QUOTATIONS FOR PROPRIETARY ARTICLES
Baking Powder

Diamond w. h. gillard & co.
l ib. tins, 2 doz. in case..........................$2 00
4-lb. tins, 3 . ./>....... 125
I-lb. tins, 4

IMPERIAL BAKING POWDER
Sizes. Per doz-

... 10c. ........ $U 85
............... 1 75
............... 3 50

... 12-oz. ............... 3 40
|-dozen...............

... 6-lb.
............... 10 50
............... 19 80

Blue
Keen's Oxford, per lb............................. 0 17

In 10-box lots or case....................... 0 16
Gillett’s Mammoth, 1-gross box............ 2 00

Condensed Milk Cream

6 " . 
8 " . 

12 M . 
12 " . 
16 “ . 
16 “ . 
24-lb . 
8-lb .

12 ‘U
16 "I

MAGIC BAKING POWDER.
Ontario and Quebec Prices. 

Cases. Sizes. Per dos
6 dozen 6c..........$0 60

OTS 
.. 1 00 
... ISO 
... 1 80 
... 186 
... 125 
... 880 
... 6 00 
... e 60
Percase 

86 00

Special discount of 6 per cent, allowed on five 
cases or more of "Magic Baking Powder."

ROYAL BAKING POWDER 
Sizes. Per Doz. 

Royal—Dime ... 8 0 95
1-lb......... 1 40

" r oz.........  1 96
" 1-lb.......... 2 66
" 12 oz........  3 86
“ 1 lb.......... 4 90
" 31b.......... 13 60
" 5 lb.......... 22 35

Barrels When packed in 
barrels one per cent, dis­
count will be allowed. 

WHITE SWA* SPICES AND CEREALS LTD.
White Swan Baking Powder—1-lb. tins, 3- 

doz. in case, 82 doz.; 1-lb. tins, 81-26 doz.; 
1-lb. tins, 80c doz.

BORDEN'S CONDENSED MILK OO.
Wm. H. Dunn, Agent, Montreal * Toronto.

Cases. Dos.
Eagle Brand Condensed Milk.... 86 00 1 50
Gold Seal Condensed Milk......... 4 50 1 15
Challenge Condensed Milk........  4 00 1 00
Peerless Brand Evaporated Cream

five cent size (4 dozen)............ 2 00 0 60
Peerless Brand Evaporated Cream

family size............................... 3 50 0 90
Peerless Brand Evaporated Cream

ne, dos i su Pint size (4 dozen)............... 4 80 1 20
Arteetiôiûlkiiise 0 90 Pee5”.B”nd *™i>or»ted Oreem 

•• * *•-- hotel sue................................

Chocolates and Ooeoae
THE COWAN CO., LIMITED 

Cocoa-
Perfection, 1-lb. 
tins, per dos... . 

Perfection, 1-lb.
Perfection, 1-lb., 

ir dos.

84 50 
240 
1 30

6-lb. tins
per lb.................. 0 37

Soluble, bulk, No.
1, per lb............ 0 20

3 70 1 86

LL&CO..LTD
ndon, Eng.

«■UTeldP
Pur*Ricn>i

"Golden Butterfly 
brand Cream, 8 doz. 
10c. size, oases 87.70
“Golden Butterfly" 
brand Cream, 8 doz. 
15c. size, cases 811.5u

Soluble, bulk, No. 
rib

Coffee.

0 182, perl
London Pearl, per lb.......... ............ . 0 28

Special quotations on Cocoa In bbls. 
kegs, etc. _ _
Unsweetened Chocolate— PeiT lb-
Supreme, è s k l's, oakes. 12-lb. bxs .. 0 35
Perfection chocolate, 20c sise, 2 dozen

boxes, per dozen.......... ........ * 80
Perfection Chocolate, 10c size, 2 and 4

dozen boxes, per dozen...................... 0 w
Sweet Chocolate— .

Queen’s Dessert, J’s and |s, 12-lb. bxs., ^
QueenkDêssêrtï6’s,ïilb.‘boxes*/.J JJ 
Vanilla, |-lb., 18-lb. boxes, per lb......... 0 36
Royal Navv, l’s, is. boxes, per lb.... 0 3u 

Diamond, lVlb. boxes, per lb..... 0 84 
M •• i« " .... 0 86

EVAPORAT^
Cream;

Ground or bean 
W.S.P 

0 25 
0 30 
0 32 
0 35 
0 37

R.P 
0 30 
0 40 
0 40 
u 50 

w 0 50 
Packed in 30s and 50-lb 
case. Terms Net 30 
days prepaid.

TRURO CONDENSED MILK CO., LIMITED

“Jersey’’ brand evaporated cream
per case (4 dozen).......................... 83 60

" Reindeer” brand, per case (4 dozen) 5 00

Icings for cake—
Chocolate, white, pink, lemon,

elmond.'meple end oooosnut oresm, ta 
|-lb. pkgs., f-dos. in box, per dozen 0 uo 

Confections— Pe*
Milk chocolate wafers, 6-lb. boxes.. 0 36 
Maple buds. 6-lb. boxes.... ........
Chocolate wafers, No. 1, 6-lb. boxes 
Jhooolate wafers, No. 2,

0 36 
0 30 
0 25 
0 30

______ 0 86
Chocolate ginger,'6-lb. tioxes........ 0 SO
Milk chocolate, 5o 1 35 

1 35

D^CU[f5j?K8Utf «flWWMST# Ÿ

Cartoons— Per doz 
No. 1,1-lb., 4 doz 2 40 
No. 1,1-lb., 8 doz 2 50 
No. 2,6-oz.,6doz 0 80 
No. 2, 5-oz. ,3doz 0 85 
No. I.ai-oz.,4 dz 0 45 
No.id, 12-oz., 4dz 2 10 
No. 10,12-oz.,2dz 2 20

No. 18,4-os., 6 dz 0 70
No. 12,4-oz.,8dz. 0 76 
In Tin Boxes—

No. 13,1-lb.,2dz. 3 tO 
No. 14,8-oz., 3 dz 1 76 
No. 16,4-oz.,4dz. 1 10
No. 16.24-lbs.... 7 25 
No. 17,6-lbs...

.Nonpareil wafers, No. 1,
Nonpareil wafers, No. 2,^
„TT_ ________ _ _ o bundles, per box.
Milk chocolate, 6o oakes, per box...

EPPS’S.
AgenU, O. B. Colson k Son, Montreal. 

Ini, 4 and 1-lb. tins, 14-lb. boxes, per
lb................................................................... 0 35

Smaller quantities............................... 0 37
JOHN P. MOTT & CO.'S.

G. J Eitabrook St. John, N.B.; J. M 
Douglas k Co.. Montreal; R. S. Mclndoe, 
Toronto; Job. E. Huxley, Winnipeg; Tees k 
Persse Calgary ; Johnson k Yockney, Ed­
monton ; Standard Brokerage Co., Vancou 
ver ; Frank M. Hannuiu, Ottawa.

Elite, 10c. size

JERSEY CREAM

14 00 doz..

FOREST CITY BAKING 
POWDER

6 oz. tins......................0 75
12 oz. tins.................... 1 25
16 oz. tins......................1 50

Cereals
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Breakfast Food 

2 doz. In case, per case 
$3.00.

The King's Food, 2-doz. in 
case, per case 84.80. 

White Swan Barley 
Crisps, per doz. $1. 

White Swan Self-rising 
Buckwheat Flour, per 
dozen $1.

White Swan Self-rising 
Pancake Hour, per 
dozen $1.

White Swan Wheat Ker­
nels, per doz. $1.40. 

White Swan Flaked 
Rice, per dozen $1. 

White Swan Flaked 
Peas, per dozen $1. 

DOMINION OANNBR8l LIMITED 
Aylmer Jams “

Per doz
Strawberry........ 1 95
Raspberry.......... 1 95
Black currant... 1 96
Red currant.......1 75
Raspberry k red

currant....... 1 95

90 per dz.Mott’s breakfast cocoa, 10c size
“ breakfast cocoa, i.s..........
“ “ “ i's............ ........
“ No. 1 chocalate, i's................... 0 32
“ Navy " is .................  0 2ft
“ Vanilla sticks, per gross.............1 00
“ Diamond Chocalate, 4’s.............0 24
•* Plain choice chocalate, liquors. 0 32
" Sweet Chocalate Coatings........0 20

WALTER BAKER k OO.. LIMITED.
Premium No. 1 chocolate, 4 and 41b. cakes, 

35c. lb.; Breakfast cocoa, 1-6,1,1,1 and 51b. 
tins, 41c. lb. ; German's sweet chocolate, i and 
| lb. cakes, 6-lb. bxs., 26c. lb.; Caracas sweet 
chocolate, i and 1 lb. cakes,6-lb. bxs., 32c lb.; 
Auto sweet chocolate, 4 lb. cakes, 3 and 6 lb. 
bxs., 32c. lb.; Vanilla sweet chocolate, A-lb. 
cakes, 6 lb. tins, 44c. lb.; Falcon cocoa (hot 
or cold sod* ), 1 lb. tins, 38c. lb.; Cracked 
cocoa, 1 lb. pkgs., 6 lb. bags, 32c. lb.j Caracas 
tablets, 100 bdls., tied 5e, per box $3.00. The 
above quotations are f.o.b. Montreal.

Goeoanut
CANADIAN COCO AN UT CO., MONTREAL.

Packages—5c., 10c., 20c. and 40c. packages, 
packed in 15-lb. ahd 30-lb. cases. Per lb. 

1-lb. packages....................... *•.............. 0 26

Coffees
EBY, BLAIN CO. LIMITED. 

Standard Coffees
Roasted whole or ground. Packed in damp- 

proof baga and tins.
Club House___ $0 32 Ambrosia.........0 25
Nectar............... 0 30 Plantation....... 0 22
Empress............ 0 28 Fancy Bourbon 0 20
Duchess............  0 26 Bourbon........... 0 18
Crushed Java and Mocha whole— 0 17

“ “ " ground... 0 174
Golden Rio................................. 0 14

Package Coffees.
Gold Medal, 1 and 2 lb_ tins, whole or

Sound...........................  0 30
r. Gourmet’s, 1 lb. fancy glass

jars, ground........................ 0 30
German Dandelion, 4 and 1 lb. tins,

ground................................ 0 22
English breakfast, 1 lb. tins, ground 0 18
WHITE SWAN SPICES AND CEREALS LTD.

White Swan Blend.

______it corrti un r
•MINintHSMlr- V

1-lb. decorated 
tins, 32c lb. 

Mo-Ja,i-lb. tins 
30c. lb

Mo-Ja, 1-lb. tins 
28c lb.

Mo-Ja, 2-lb. tins 
28c. lb.

Cafe des Epicun 
doz . $3.60 

Cafe l’Aromatique

i—1-lb. fancy glass jars, per
-1-lb. amber glass jars,

Raspberry and
gooseberry.. 1 80

Plum jam..........1 55
Greengage plum, 

stoneless— 1 75
Gooseberry........1 75

Pure Preserve 
6 lbs. 71bs

Peack»...................1 I
Pear................... 1 70

Jellies
Red currant__ 2 00
Black currant... 2 15
Orabapple.......... 1 45
Plum.................. 1 70
Grape................. 1 85

Marmalade 
Orange Jelly— 1 66
Green Fig.......... 2 25
Lemon .......... 1 60
Pineapple.......... 1 95
Ginger..................2 26

Bulk
14’a k 80 s per lb.

Presentation (with 3 tumblers) $10 per doz.

Cheese—Imperial-lb. packages
-lb. packages.^___ _____  ^ m ^

i Large size jars, doz.......
v meal urn size Jars,

• i per doz.................* 50
'srfmall size jars, per^ ^

InlMb. tin,, 15-lb. pniU and 10. 25 and 50-lb. 1 00
boxes. „ Pails. Tins. Bbls. * ] P°r “«»••• • •

White moss, fine strip 0 12 0 21 0 17-^1 Imperial holder—
Best Shredded............0 18
Special bhred...............0 17
Ribbon......................... 0 19
Macaroon..................... 0 17
Desicated.................... 9 16

Confections
IMPERIAL PEANUT BUTTER

Small, cases yen.....................  0 96 dozen
Medium, cases dozen.................  1 80 "
Large, cases 1 dozen......................  2 75 “
Tumblers, oases 2 dozen................ 1 35 "
25-lb. pails....................................... 0 15 lb.

Coupon Books—Allison’s
For sale in Canada by The Eby Blain Co. Ltd. 
Toronto. O. O. Beauohemis k Fils. Montreal 

$2, $3. $5. $10, $15 and 00.
All same price one size or assorted

UN-NUMBERED

Under 100 books.............................. each 04
100 books and over.......................... eaeh 034
500 books to 1000 books ..........................08

For numbering cover and each coupon, 
extra per book % cent.

Infants’ Food
Rot-inson's patent barley, 
4-lb. tins, $1.25 ; 1-lb. tins, 
$2.25; Robinsons patent 
groats, 4-lb. tins, $1.25 ; 1- 
1d. tins, $2.25.
Flavoring Extracts

SHIRRIFF'S

1 oz. (all flavors) doz. 1 00
2 ................................1 75
24............................... 2 00
4............................... 3 00
....................................3 75
8 " " " 5 50
16.......................... 10 00
38 ‘ ' “ 18 00
Discount on application.

CRESCENT MFO. CO.

Mapleine Per doz
2 oz. bottles (retail at 50c.).................. 4 50
4 oz. bottles (retail at 90c.)................ 6 80
8 oz. bottles (retail at $1.50)............. 12 50

16 oz. bottles (retail at $3).................. 24 00
Gal. bottles (retail at $20).................... 16 00

Jams and Jellies
BATOKR'S WHOLE FRUIT STRAWBERRY JAM 

Agents, Rose k Latiamme, Montreal and 
Toronto.

1- lb. glass jar, screw top, 4 doz., per doz. $2 20
T. UPTON k oo.

Compound Fruit Jams—
12-oz. glass iars, 2 doz. in case, per doz. 1 00
2- lb. tins, 2 doz. in case, per doz.........  1 80
5 and 7 lb. tin pails, 8 and 6 pails in

crate, per lb....................................  0 074
7 wood pails, 6 pails in crate, per lb... 0 07$
30-lb. wood pails, per lb......................... 0 07

Compound Fruit Jellies—
12-oz. glass jars, 2 doz. in case, per doz.. 1 00
2-lb. tins, 2 doz. in case, per lb............. 1 80
7-lb. wood pails, 6 pails in crate, per lb. 0 07i 
30-lb. wood pails.................................... 0 07

and 4-lb. packages, assorted.........
and 4-lb. packages, assorted.............
-lb. packages, assorted, in 5-lb. boxes 
-lb. packages, assorted, in 5-1 b._ boxes 
-lb. packages, assorted, 5,10, 15 lb cas 
Bulk-

Boupa

Imperial t 
Large ei 
Med. sii

Strawberry .. 0 69 0 82 
Blackcurrant. Ott 082

0 II 
. 0 II

White Moss In 5 end 10 lb. equere tine. 11c.
WHITE BWAN BFICSB AND OSNSAL8 LTD.

White §wmo Ooooenut—
- ’ ip, pelle........................... . IU

i*,' Hi!,' tik,’ tiï,’ ii"i ! i « ■

, size, doz. 18 00
___ size, doz. 17 00
Small size, dos. 12 00

ISEk; it0,
.................... j*»

W. CLARK 8 
SPECIALTIES

Chateau Brand 
Baked Pork and 
Beans, with toma­
to sauce or plain 
individual, 50 cts.; 
No. 1, 90a; No. 2, 
$1.25; No. 3, *1.75 
dozen. Ox Ton­
gues ling lass 
Brandi No. lfc 
$10; No. 2,812 ds

61



CASH
PARCEL

5 AYE TIME & MONEY
OUR GUARANTEE

We will instal a System of Git e Carriers 
in your store; you use them TEN 
DAYS, and if you do not find that 
they give you BETTER and QUICKER 
SERVICE than any other WIRE 
CARRIER, PNEUMATIC TUBBS, 
CABLE CARRIERS or CASH REG­
ISTERS, we will remove them at our

THE CANADIAN OCER

F
MORSE BROS., Props.

w

Hami ton, Can

ALWA YS RIGHT. psaus?e
Stove Polish is Just right every time you sell it, 
end the boxes sre slvsys filled full. You hsve 
no complsints coming sfter you psss it over your 
counter. Why not make friends for yourself as 
well as for us b y selling the stove polish which 
always pleases the housekeeper? That’s SUN 
PASTE. Just push it and,see them come.back 
for more.

Canton, Mass., U.S.A.

CARRIERS

CATALOG FREE
THE GIPE CARRIER COMPANY
99 ONTARIO STREET TORONTO ONT

BLACK KNIGHT 
STOVE POLISH

The favorite of the thrifty housewife !
There’s a growing demand for this most 
satisfactory polish, and it will pay "you well 
to be ready to meet it. It gives a brilliant 
shine in the shortest possible time and will 
not stain the hands. Better send your order

F. F. DALLEY CO., Ltd.
Buffalo, N.Y.

MOLASSINE DOG anil PUPPY CAKES
are entirely different from all 
others and are quick sellers.
If you are stocking Dog Foods, 
write for particulars and free 
samples ; I will interest you.

SOLE IMPORTER:

ANDREW WATSON
e# v ou villa .qua mm. monta, a i

EUROPEAN Off ICE Hi nOLBCRH LORD OR t C IRC

S CUSTARD PÜ
Noted

for. its Flavor and Purity.
e

Attractively Packed 
in Large 5c. Packets, and in half- 

pound and one-pound Tins. t

Send for Free Sample.

Tea Lead,
Seat Incorrodible

“Pride of the Island”
Manufactured by BRAND

ISLAND LEAD NIILL8, LIMITED
T«l. Addreeei 1 ■■laittd " I Titri LIMEHOUSE,
A.B.C. Cedes need «là led 6th Bditleae. LONDON, E., ENQ. 
Osnedlen AeeMs ilfUD 6 UIOU Ml, TOIOITO.

». HUNT IB WKITI, 6T. JOHB, B.B. 
OIOIL T. 601601, KOITlILi
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Prompt Shipment at Factory or Warehouse Prices
BUTTER TUBS BUTTER BOXES
BUTTER PARCHMENT BUTTER BOWLS
EGG CASES EGG CRATES

EGG CASE FILLERS
Walter Woods & Co. - Hamilton and Winnipeg

BLUENOSE
SMITH

BUTTE»1

BUTTER
Put up in tins for Hunters and Prospectors. A line of uniformly excellent quality and flavour. 
Every can of “ BLUENOSE ” is packed to sell another can ! Sells on sight.

Make good provision on your shelves for this ready seller.
SOLE PACKERS

SMITH & PROCTOR, Halifax, N.S.

OCEAN MILLS 
Montreal 

Chinese starch, 48 
1-lb., per case $4.00; 
Ocean Baking Pow­
der, 48 3-os., SI.40;48 4rOS., Sl.jO; 60 8! 

$4.50; 36 1-lb-
$3^5; 48 f-lb. pkg., 
|4 ;l01-lb. Um^5;____i 1-lb. tins. I
loose 25 lbs., $1. 
Ocean blancmange, 
48 8-ox., $4; Ocean 
borax, 48 8-oz., 
$1.60 ; Ocean cough 
syrup, 36 6-oz. .$6.00 ; 
36 8-ounoe. $7.80; 

Ocean com starch, 481-lb. $3.60Jam Per lb.
30-lb. wood pails.............................................. 0 06|
Pure sea ted jam, 14b. glass iars, two

dozen n case.....................................  1 75

Jelly Powders
IMPS MAL D SHEET JELLY

EEBSffl Pure
_and

Delicious
Tnuf Fruit Flavors 

Cartons f ach I Doz .

Assorted flavors—gross 10.76.

The GENUINE. Packed 100 bars to c

WHITE SWAN SPICK 
AND OBBEAL8, LTD

White Swan, 15 
flavors. 1 doz. In 
handsome counter 
oarton, per doz., 90c.

list price.
"Shirriff's ” (all 
flavors), per doz .... 

Discounts on applica­
tion.

Lard
N. K. FAIRBANK CO. BOAR'S HEAD 

LARD COMPOUND.
Tierces ...$0 111 
£-bbls ....0 111 
Tubs, 601bs 0 111 
20-lb. Pails 1 38 
20-lb. tins 2 28 
Cases 31-b 0 121 

“ 6-lb . 0 I2f 
" 10-lb . 0 12|

V.O.B. Montreal

' Purity " licorice, 10 sticks..................... 1 45
" " 100 sticks.................. 0 73

Dulc, large cent sticks, 100 in box..................
Lye (Concentrated)

OILLETT'S 
PERFUMED LYE 

Ontario^and Quebec

1 case of 4 doz $3 50 
3 cases of 4 doz 3 40 
5 cases or more 3 35

Marmalada
T. UPTON A CO.

12-oz. glass jars. 2 dozen 
case, per doz. $1 ; 16-oz. 
glass jars, 2 doz. in case, 
per doz. $1.45; 5 and 7 
lb. tins and 7-lb. pails, 
per lb. 8c.; pint sealers 
(24 oz.), 1 doz, in case, 
per dozen $2.25.

SUIRRIFF BRAND 
** Imperial Scotch "—

1- lb. glass, doz... 1 55
2- lb. glass,doz... 2 80
4-lb. tins,doz.. . 4 65
7-lb. tins, doz. .. 7 35

' Shredded'—
1- lb. glass, doz .. 1 90
2- lb. glass, doz... 3 10

Prie*—Ontario and Quebec : 
UetàanlHe*......................................  $5 00

GILLETf

ST. CHARLES CON 
DENSING OO

PRICES :
St. Charles Cream 
family size,percase
....................... $3.50
Baby size, per

case............. 2.00
Ditto, hotel, 3.70 
Silver Cow Milk4.55 
Purity Milk....4.25 
Good Luck__ 4.U0

Mustard
OOLMAN’S OR KEENS

Per doz. Per doz
D.8.F., i-lb. tins 1 40 F.D.. i-lb. tins.. 1 45 

' ‘ i-lb. tins 2 50 Per jar
" 1-lb. tins 5 00 Durham, 4-lb. jar 0 75

F.D., i-lb. tins.. 0 85 " 1-lb. iar 0 25
IMPERIAL PREPARED MUSTARD

Small, cases 4 dozen.......................  0 45 dozen
Medium, cases 2 dozen................... 0 90 "
Large, cases 1 dozen....................... 1 35 11

Gum.

COMPOUND.

Tlerow.... 0 10
Tube......... 0 10i
80-lb. palls. 0 10$ 
20-lb. tins.. 0 10 
lOTb. " 0 10$ 
6-lh. " 0 11 
Mb. " 6 11 

1-lb. oartoos 11$
Licorice

NATIONAL LI OO RIOT OO
6-lb. boxes, wood or paper, per lb.........$0 40
Fancy box* (36 or 50 sticks), per box.. 1 25
“Binged" 5-lb. boxes, per lb.................. 0 40
“Acme" pelleta, 5-lb. cans, per can.... 2 00 

•' " (fancy bxs., 40). per box 160
Tar licorice and tolu wafers, 6-lb. cans,
Lioorio^losanges, 1-lb. glass Jan......... 1 75

" » 34b. oaas............. 130
63

7-lb. tins, doz— 8 25

Cereals.

K

■ WHIGLEV'S Irwj*r.ml
I PEPSIN r-nu’kjj

Sauces
PATERSON'S WORCESTER SAUCE 

i>int bottles, 3 and 6 dozen cases, doz 0 90
nt bottles, 3 dozen cases doz............ 1 75

Soda
COW BRAND

Case of 1-lb. contain- 
|Z ing 60 packages per 

box $3.uu.
Case of %-lb. con­
taining 120 packages 
per box $3.00.
Casr of 1-lb. and i-lb 
containing 30 1-lb. 
and 60 %-lb packages 
per box $3.00.

Case of 5c. packages, containing 96 packages, 
per box $3.00.

MAOIC brand Per case
Ha 1, oases SO 1 lb. packages.................$8 60
Hal •• 120 Wb. f ............. 110

Grape Nuta-Ha 11$3.00; No. 13, $4.50 
Poet Toasties—NoTTI $181

Ha I MagU sods
801 lb.

110$—10-os. pkgs
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PERFECTION is not 
attained in a day. 

It takes years of experi­
ment, experience and 
expense to obtain a per­
fect article. We have 
it in

tiOKIAN, ECKERT & CO.,

/^UR latest triumph 
^ in perfect blending 
and roasting. Your 
customers demand the 
best and "Rideau Hall” 
will satisfy their de­
mand. Packed in 1-lb. 
tins only by

ltd., London, Winnipeg
Bmp and Washing Powders

For sale by all grocers.
A. P. TIPPET * OO., AGENTS

Maypole soap, colors, per gross........ $10 80
Maypole soap, black, per gross........ 15 30
Criole soap, per gross......................... 10 20
Floriola soap, per gross .................... 12 00
Straw hat polish, per gross............... 18 30

6 doe, to

M daws

Starch

Brown Label, i's..
nM.n T alu.1 V-

CANADA FIRST 
BRAND

The Aylmer Con­
densed Milk 

Oo., Ltd.
Per

Canada First 
Evap. Cream 
family ***.. 

Canada First
________ Erap. Cream

medium size 4 80 
Canada First Evaporated Cream, hotel

size........................................................... 3 70
Canada First Evaporated Cream, baby

size............................................................ 2 00
Canada First Condensed Milk................... 4 66
Beaver Condensed Milk..............................4 00
Rosebud Condensed Milk........................ 4 25

BtOTe Polish Per gross 
Rising Sun, No. 1 cakes, è * è grs. bzs. $8 50 
Rising Sun, Np. *
No. 5 Sun Paste,
No. 10 Sun

0 23 0 40 Green Label, retail at 40o............
0 40 R»d Label, retail at 60c............... .... 0 36

0 35 0 60 Brown Label, retail at 60c........ .... 0 42
0 40 0 60 Gold Label, retail at 80c..............

LAPORTE, MARTIN k CIE, LTI 
Japan Teas—

Victoria, half case, 90 lbs............
Priucess Louh-e half case 80 lbs 

Ceylon ureen Teas—Japan style—
Lady cases 6u lbs........................
Duchess, cases 60 lbs...................

Cream Tartar.
OILLETT‘8 CREAM TARTAR. 
Ontario and Quebec Prices.

0 18 
0 19

Per dor
f-ib. paper pkgs.,4doz. In case............$0 90
Hb. paper pkgs., 4 dpz. in case............ 1 80

Perca“

BLUE RIBBON
TEA CO., * 

MONTREAL

Wholesale Retail

8 doz. i 
*4b.c

Yellow Label. I's..
Yellow Label, i’s.................. 0 21

_____ _________________ Green Label, I's and i's.... 0 24
3 cakes, gross boxes.. 4 60 Blue Label, I's and i's......... 0 25

>, i gross boxes............. 6 40 Red Label, I's, i’s. i's and i's 0 30
e, f gross boxss............ 9 00 White Label, I's, i’s and i's. 0 35

Gold Label, I s aim i’s........ 0 42
Purple Label, i’s and i’s__ 0 66
Embossed, i’s and i’s .

... $7 20
Per do*

i with screw covers, 4 doz. in
case.......................................................................$2 00

14b. cans with screw covers, 3 doz. in
oaee................................................. 3 76

Per lb
64b. sq. canisters, i doz. in case

10 lb. wooden boxes....... i.......
85-lb. wooden palls......................

1004b. kegs..............................
8604b. barrels.................................

Oxo

0 30 
0 27*4
0 27 , 
0 25V4 
0 86

i

EDWARDBBL RG STARCH OO., LIMITED 
Laundry 6 La robes— Per lb

No. 1 white or blue,4-lb. carton... $0 06i 
No. 1 white or blue, 3-lb. carton... 0 06} 
Canada laundry.............................. 0 05

tilver gloss, 6-lb. draw-lid boxes.. 0 074
liver gloss, 6-lb. tin canisters....... 0 07*

Ed ward* bur g silver gloss, 14b. pkg. 0 07
Kegs silver gloss, large crystal....... 0 Oft
Benson s satin, 14b. cartons.......... 0 07
No. 1 white, bbls. and kegs............ 0 05f
CanaA white gloss, l-lb. pkgs....... 0 05$
Bensons enamel, per box... 1 60 A: 3 00 

Culinary Starch—
Benaon k Co s. Prepared Com...... 0 06J
Panada Pure Corn..........................  0 04J
2Mb. boxes, ic higher.

Celluloid —Boxes of 45 cartons, per case 3 60
BRANTFORD STARCH WORKS. LIMITED 

, Ontario and Quebec.
Laundry Starches—

Canada Laundry, boxes of 40 lb.. 0 06 
Acme Gloss Starch—

l-lb. cartons, boxes of 40 lb....... 0 05i
Finest Quality White Laendry—

3-lb. canisters, cases of 48 lb.... 0
Barrels. 800 lb.............................. 0 01
Kegs, 100 lb.................................  $ Cl

Lily White Gloss—
14b. fancy cartons, cases 80 lb. 0 07
6-lb. toy trunks, 8 In ease........... 0 06
6-lb. toy drums, with drumsticks

8 Incase....................................  0 07*
Kegs, ex. crystals, 100 lb.............. 0 16$

Brantford Gloss—
1 lb. fancy boxes,cases36lb.... 0 07 

Canadian Electric Starch—
Boxes of 40 fancy pkgs., per case 3 06

Canned HaAdt—. “Thistle” Brand
A. P. TIPPET * OO., AGENTS

Cases 4 doz. each, flat*, per oaee.........$6 00
Oases 4 doa each ovals, per case........ i 00

JAMES DOME BLACK LEAD
6a size, gross, $2.40. 2a size, gross, $2.60

Syrup
EDWaRDSBVRO STARCH CO., LTD. 
"Crown" Brand Perfection Syrup

Barrels, 760 lbs..........................  0 031 per lb.
Half-barrels, 360 lbs..................  0 03* “
1-barrels, 176 lbs....................... 0 03$ “
rails, 26 lbs................................ 1 80 each

** 381 lbs............................... 1 70 ”
Lily White Com Syrup.

Plain tins, with label— Per case
2 lb tins, 2 doz. in case................... 2 6 j
5 “ 1 " "  2 $K

10 ” I ” "  2 75
20 " l " “  2 70

(5,10 and 20 lb. tins have wire handles) 
Beaver Brand Maple Syrup. Case

2 lb. tins, 2 doz in case...................... $3 50
6 1 *• "   4 0

10 " * " •*   8 96

Oxo in Bottles—1-oz., $2 per doz.; 2-oz., $3.50 
per doz.; 4-oz., $6.50 per doz.. and larger. 

Oxo Cubes—Tins of 4, 95c. per doz.; tins of 
10, $2.40 per doz.; tins of 50, $11 per doz.

CORNEILLE DAVID k CO.

Pink Label 
Gold Label I s and l 
Lavender Label I’s and ft’a 
Green label I’s and i’s

I’s and i’s
111,

80c
86a.
00.

Canisters 
Gold Tins, 6 s 
Gold Tins, 8 s 
Gold Tins, I s 
Gold_Labalj i’s

86e. 1.T6
86o. 1.06

76c.

50o. 1.60 
60c. L60

Uo ea. 861b. 16c ea. 50 lb. 
Rid Tine,!’»' «o el. 70 lb. Me a*. 1 00 lb. 
Red Tins, $’■ 16c ea. f

rv
'-U h AU.J

. 711b. «oea. 1.001b.

20 " * ” ee ......................
(6, 10 and 80 lb. tins have wire handle

S 90
i)

Tori

THE
"■ALADA" 

TEA OO.

MELAOAMA TEA

MINTO BROS., 
46 Front St. East
Wepackin60and 
100 lb cases All 
delivered prices.

Brown Label, I’s and i’s..........$0 26«-----1 I', ‘ ~

Wholesale Retail
$0 30 

0 36 
0 40

Green Label, I’s and $’s.......... 0 37
Blue Label, I s, i’s, i's and i’a 0 30
Red Label, I s and is.............. 0 36
Gold Label, is......................... 0 44
Red-Gold label, i s................. 0 66

Brown Label, 1 lb. or
Wholesale 

.......... U 26

r*

Retai

1 lb. or

Yellow
j only.........Pur pi 

Gold

EYL0N
Blue UM.

»■.......

quotation*

Ceylon Tea, in 
and i-lb. lead 

„kcàâg«e — black 
or mixed.

Black Label. 14b., retaU at 86c.........$0 80
Black Label, i-lb.. retail at 86c......... 0 21
Blue Label, retail at 80o..................... 0 84

Tke

Per dox
H.P. Sauce, pecked In oases of 3 dox. 81 90
H.P. Pickle, packed in cases 2 doz. pte. 8 86
H.P. Pickle, packed in oases 3 doz i-pts 3 2

Tobacco.
IMPERIAL TOBACCO COMPANY OF CANADA, 

LIMITED—EMPIRE BRANCH.
Chewing—Black Watch, 6s.........................

Black Watch, 18s..................... ............
Bobs, 6s and 13s.....................................
Bully. 6s..................................................
Currency, 6is and 18s............................
Stag, 6 3-6t..............................................
OUFox.Us...........................................
Pay Boll Bare, Tie.................................
Pay RnU, 7s............................................
War Horse, 6s.........................................

Plu« BmoMpi Hbsmrook, Be., plug or ber.
Bom bud Ben, «•.....................................
Empire, le end 1*..................................
Iry, 7,......................................................
Bterllght, 7»............................................

Out BmoSof-O reel West Psuobee, le..
Yeast

Onterio end Quebec Prices.
Borel Yeeet, i doe. tient peokeem. 91 16 
Oiuett'e Creem Yeeet, I dor In com. 1 li

*E
P*

e*
6*

K
$*

6t
$6

t
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THE CANADIAN GROCEU

Your Customers Know

Salt Satisfaction AND WILL BUY

MINCE MEATis our Guarantee.
IN ANY FORM

Let us send you 
lowest laid-down 
car-lot prices.

because they are acquainted with 
our quality and cleanly methods

ARE YOU HANDLING IT?
We have condensed mince meat 
in cartons—also ready for use 
in enamelled cans and pails- 
also in wooden pails and tubs 
We have mince meat to just suit 
your trade—no matter what it 
may be

WRITE US.VERRET, STEWART CO.
LIMITED

MONTREAL J. H. Wethey, Limited
ST. CATHARINES, ONTARIO

“It seems incredible that manufacturers should 
ignore the dealer as a valuable selling force, yet
many of them do so.”

riu* advertising manager oi The Grocer happened 
into the office ol a large lirm with a national distribu­
tion. just a> the manager tinished reading our announce­
ment that the Fall Number would be devoted to "The 
Selling Power of the Dealer.” The above was his first 
remark regarding it.

He win on : “This is something that interests me 
greatly There was a time when 1 held the same views 
as some other manufacturers do to-day I believed that 
the dealer should he considered merely as a distributor 
and Ins profit fixed accordingly . that I should rely on 

1 the demand 1 was able to create among consumers.

\ "Then 1 began to study the real science of business­

building as applied to my particular business. I soon 
found that I was getting only a fraction of the possible 
demand for my goods, and that what I did get was 
costing me more than it should. Yet I was doing good 
business and making money, just the same as others arc 
doing now under similar conditions, who give scant con­
sideration to the dealer and believe that their selling sys­
tem is the correct one.

“1 changed my plans so as to allow the dealer a 
fair profit, though not an extravagant one, and then 
earnestly and persistently sought his co-operation.

"I do not exaggerate when I say that for every $100 
it has cost me to get the dealer interested I have got 
back $1,000.”


