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If s Good to Know
so Fine a Sugar is 
Canadian from the 
ground up.

WE know that women will not use a Sugar for 
any other reason than that supplied by its in­
trinsic merit. We realize that the “Made in 

Canada” claim counts for nothing unless backed up 
by real quality. Thousands of Canadian women are 
using Dominion Crystal Sugar—and most Grocers 
supply it in preference to any other; solely because 
they know it to be a superior product.

Not all Dominion Crystal Sugar is made from 
Sugar Beets. We do import raw Cane Sugar, and 
we refine it in the same three refineries that pro­
duce our “Beet” Sugar. But our pride is in the pro­
duct we make from Canadian Sugar Beets. There 
is none better.

Dominion Sugar Company, Limited 
Chatham

Clrcalatiaa ef Caaaëlaa Grocer baa bee. audited by the Audit Bur... of Clrte Utio».. 
Cepy ■ repert will be seel request to i*yoa# letoreotet

FEATURING TRADE MARKS
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CANADIAN GROCER

That’s the 
Trade Mark 
of the neatest 
and tightest 
seal on the 
market

It’s the stamp of the good-looking and popular 
ANCHOR CAP—a clean-cut, attractive seal that 
gives a selling punch to a display of glass goods.

It’s the Trade Mark of a seal that will increase 
the dealers’ sales of food products in glass pack­
ages and reduce his loss through spoiling and 
spilling.

Tell your wholesales you want Anchor Cap seals 
on your next order of bottled food products.

Anchor Cap and Closure Association
of Canada, Ltd.

50 DOVERCOURT RD. TORONTO

CANADIAN CROCE*, published wry Friday Yearly subscription pries. IS.H. Rote red as ssaoad slass matter at Feet Office. Ottawa, and as second- 
- class matter. July 1. lilt, at the Poet Office at Buffalo, under the Aat el Marsh Ird. ISIS.
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Solves the Fresh Milk Problem
The keeping qualities of the Borden Milk 
Products make them preferable to dairy milk, 
particularly during the hot Summer days.
For this very reason and because the Borden 
lines fit in quite perfectly for the daily use of 
the whole family most good housewives 
would not be without a supply of these rich, 
pure, wholesome Milk Products.
The Borden lines are particularly suitable for 
Campers, Picnickers and outing folk in gen­
eral. _
Do your customers know you sell Borden’s?

Borden Milk Co. Limited
“Leaders of Quality" 

Montreal
Branch Office:

No. 2 Arcade Bldg., Vancouver



2 CANADIAN GROCER June 27, 1919

Here’s

MAROMA
The

New Appetiser
Retailing 

at SOc. a jar

55ALAPPETISÊÊ

^h^mNEWAPPtTOER

MAROMA
DEUCOT^OMA

Manufactured by
EWJetfress.1^

VVALKtFWILLE, CANADA

A combination of a high-grade 
French Mustard which by the 
addition of three parts of cream 
or condensed milk produces a 
Salad Dressing the peer of any 
on the Canadian market.

The quantity produced by the 
addition of this extra amount of 
milk is equal to three 90c bottles 
of the best known brands which 
means a saving to the Housewife 
of some 300cr over the prepared 
dressings.

Maroma is put up in neat glass 
jars as shown in illustration. A 
few of these displayed on your 
counter would surely get you 
many sales. And the 50c retail 
price gives you a dandy profit.

E. W. Jeffress, Limited
Walkerville, Ontario

■F
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DOES IT PAY YOU
Mr. Grocer, to crowd your shelves with goods

which REMAIN there?
Would you not rather see them emptied BY 
YOUR CUSTOMERS each day and refilled 

for your next day’s business?
The READY SALE, the QUICK TURN­
OVER and the SATISFIED CUSTOMER 

are what spell SUCCESS to you.

A
SHELF 

OF

CLARK’S 
PORK and REARS

will empty more quickly, more frequently and with better 
results than any other brand.

CLARK*S label and QUALITY are synonymous.

W. Clark, Limited Montreal

CANADA FOOD BOARD LICENSE No. 14-216
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Prepared
in

Copper
Kettles
Boiled

in
Silver
Pans

The Most Modern and Up-to-date Fruit 
Preserving Factory in Canada

Packed
in

Gold
Lined
Pails
and

Glass
Jars

WAGSTAFFE’S
NEW SEASON’S 1919

STRAWBERRY
JAM

Now Ready for Delivery

Order from Your Wholesale Grocer

WAGSTAFFE, LIMITED
Pure Fruit Preservers

HAMILTON CANADA
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of Hull, Canada »
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Story for Week Dated June 27, 1919 Being No. 40 in the Series

A Paper Bag Big Enough To Hold An Automobile

THE illustration above shows one of the largest 
sorts of paper bags made by the E. B. Eddy Com­
pany at Hull. Inside this monstrous paper bag 
there is a Ford Automobile. Bags of this size are 
made in considerable quantities by the E. B. Eddy 
Company, for use by the automobile manufac­
turers. They are used when cars are exported, 
and for the protection of cars during railway 
transportation. A further and growing use for 
them is for putting over autos when the cars are 
laid away for the Winter. The protection provided 
by the strong impervious Eddy Paper, which keeps 
out dust and acts like a blanket against changes of 
temperature, cannot be surpassed. Though made 
of such apparently perishable material as paper, 
these giant bags last well, and are inexpensive. 
They are made by hand with sewn and strongly 
glued seams. Even at the Eddy plant—the home 
of giant machinery, there is not a machine huge 
enough to turn out these great paper bags at so 
many per minute.

EDDY'S

THcBE$t
bag
Made

Self-Opening, Box-Shaped

Grocery Bag
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An order sent to Major means 
Quality Goods promptly

delivered

Whether your order is written, wired or 
’phoned, our never-changing policy of 
prompt and particular attention applies 
to it. If there is one thing more than 
another that we pay special attention to 
it is to the mail order end and our stocks 
are always amply big to fill every mail 
order received.

gm During the present period of readjustment 
jU it is well to keep in mind that S. J. Major, 

Limited, of Ottawa, can give satisfactory 
service to every individual patron.

And our goods—their quality is the kind 
of quality you would expect to get from a 
house with a reputation extending over a 
period of 40 years.

We would appreciate an opportunity to 
show you how we make good our claims, 
because we are confident that you will 
continue with us after a trial.

Let us send you particulars anyhow.

S. J. Major, Limited
Wholesale Grocers

OTTAWA
Fourniod in IB79

CANADA
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It’s the largest 
seller of any soap 
on the market
T)ALMOLIVE Soap is growing, in
A- public favor every day. Dealers 
featuring Palmolive have their selling 
efforts backed by persistent magazine, 
newspaper and billboard advertising.

There’s a good profit on every sale of 
Palmolive — big enough to make regular 
displays very worth while.

Are you a Palmolive dealerT

THE PALMOLIVE COMPANY OF CANADA, Limited
TORONTO

>9U)

Make It 
Every Day

A Profitable 
Introduction

/"'ROGERS who take 
w the little trouble ne­

cessary to acquaint their customers with 
the qualities of Klim reap their reward 
in ever-recurring sales. Klim soon be­
comes indispensable in every home 
where it is known.

Klim is powdered separated milk with 
a strong Summer appeal (it will not 
sour) and an equally strong Winter ap­
peal (it will not freeze).

Ordor from your wholotalor

Canadian Milk Products Limited
TORONTO

St. John Montreal Winnipeg

Do you need
a good man?

Are you looking for a suitable partner, a 
wide-awake clerk, or an aggressive salesman?
Our Want Ad. Page is the most direct, the 
surest way to reach the man you want. The 
men who will read your ad. in the Canadian 
Grocer are men of ambition, keen-edged 
fellows—the very best class from which to 
select the man to fit in with your require­
ments.
And it only costs you two cents a word to 
talk to these men through a Canadian 
Grocer Want Ad. Just ‘wo cents a word to 
reach your man quickly I -

Bead »lee« year «4. Mur. Ferais eleee 
Teeekay each week. Betee: it were «ret

lesertlse. lc wer4 each eakeeqeeat Ineer- 
tiee : lc extra fer Bex Ne. per hi sertie*.

Sand along your ad. to-day.

The Canadian Grocer
143-163 University Ave^ Toronto

^■—11    ■!!■■■ "l ■ 11 ■■ I— I — —
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“Quality” Brand
is all that the word implies

Strat ford. Car aba

THE “Quality” Brand shown 
here is a symbol of goodness in 
Cereal Products. Any and every 

package carrying this “Quality” 
Brand Trade Mark contains a pro­
duct just as good as human skill and 
up-to-the-second milling methods 
can make it.

“Quality” Brand Cereals

Rolled Oats
(Packages and Bulk)

include

Oatmeal
(Any Cut)

Pot Barley Pearl Barley 
Gluten Flour Farina

Split Peas
(Yellow)

Brose Meal 
Wheatlets

“Leading” Brands Flour
Hard

•Rainbow" "Our Chief" 
•Hercules" “White Dove’

Winter
"Gold Seal"

Blended
“Star"

"McLeod’s Special"

For Domestic and Export Trade

CANADIAN CEREAL AND FLOUR 
MILLS CO., LIMITED

Miller« and Grain Dealer« 

STRATFORD - CANADA

Canada Food Board License SI-51-M-71-4-4M
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The
New Season’s Pack

STRAWBERRY JAM
has now been delivered 

to the jobbers

Stuart’s Jams have been noted in 
the past for the excellence of 
their quality, and this season’s 
Strawberry pack measures well 
up to the same high standard of 
perfection.

PLACE YOUR ORDER NOW

STUART LIMITED
SARNIA, ONT.
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The ôugar that's Ab*ays QJC

Clerks can always safely fill 
the customer’s sugar order 
with Royal Acadia

"Eoery Grain 
Pure Cane”

The Pyramid Trade Mark 
Guarantee» The Quality

Whether she asks for Royal 
Acadia by name or not you 
can rest assured she will 
thoroughly approve of the 
all round goodness of this 
delightful sweetener.

Royal Acadia is put up in 
handy-sized 2 and 5-lb. car­
tons, also in 10, 20 and 100- 
lb. bags, half-barrels and 
barrels.

The Acadia Sugar Refining Co.
Limited

HALIFAX, CANADA
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Sel Bonte
QUALITY

FOOD
PRODUCTS

FR(JITS Er 
Jetables

They make easy sales and 
quick turnovers for you 
because your customers 
know and have confidence 
in Del Monte Quality.

Imperial Rice Milling 
Co#) Ltd.

VANCOUVER, B.C.

MIKADO

We are offering the best value 
in Rice on the Canadian 

Market to-day.
Canada Food Board Lienee No. 4-517.

££0W Cjjj,
brand

PILCHARDS
Delectable

and

Dainty
Hand

Packed
BY

The Nootka 
Packing Co., Ltd.

, NOOTKA, B.C.
reeked le 1 Ik. Telle 

Bed 1-1 Ik. Piets.
•eld *y Teer Jekkef.

EXCLUSIVE DISTRIBUTORS

Dodwell & Co., Limited
VANCOUVER. B.C.
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DESICCATED
COCOANUT

We import direct from our own 
mills at Colombo, Ceylon, and stand 
behind the quality of our goods. 
The prices we quote are rock- 
bottom. Let us quote you on your 
next requirements.

Our agents are:
Tees 4 Per.ee, Ltd., Winnipeg, Fort William, Regina. 
Saskatoon. Moose Jaw: Tees 4 Pense of Alberta, 
Ltd. Calgary. Edmonton. Newton A. Hill. Toronto, 
Ont.; E. T. Sturdee, St John, N.B. : R. F. Cream 4 
Co., Ltd., Quebec, Que. : J. W. Gorham 4 Co.. Halite*. 
N.S.: C. T. Nelson, Victoria, B.C.

Dodwell & Co., Ltd.
Importers & Exporters

VANCOUVER

In Quarter and Half Pound 
Full and Short Weight Packages

BUY DIRECT FROM THE PRODUCER

BRITISH COLUMBIA HOP CO., LTD.

Ranches located at 
Sardis, Agassiz,

B.C.

Head Sale• Office: 
235 Pine Street, 
San Francisco, 

California.

Largest Hop Growers in Canada
Write for Prices—Samplee

[pilchard!

m mmmi

Your Customers Will Like

ALBATROSS
BRAND

PILCHARD
It is a wholesome and delicious Sea Food 
and with the prevailing big demand for 

Ash dealers will And AHsatreee Brand 
Pi le harde a quick-mover and a good 
money-maker, too.

CUyequot-Sowd Canning Ce., Ltd.
J. L BECKWITH Agent

VICTORIA - B.C.

Man Left You, Did He?
And for the life of you you dont know where to 
find another to replace him. Well, our advice to 
you—and it’s good advice—is: Find him by adver­
tising — a small condensed advertisement in 
CANADIAN GROCER.
If you wanted s blacksmith, we wouldn't recommend 
CANADIAN GROCER, but when it comes to finding

Rate is 2 cents s wort Irst insertion and 1 cent par 
Five cent» additional per insertion when replies are t 
care. Send yeer advertisement and remittance to

a man for the grocery business, honestly we dent 
know of a better or cheaper way at finding him than 
the use of CANADIAN GROCER.
The way to find the man you want is to look for 
him where he is likely to be found—In the grocery 
business.

e^i^sh subeeeaent li^e^-rti^m. 
i he eent to Bex Number in eer

Canadian Grocer Want Ads. "““SKSi*—
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The service department of Canadian Grocer 
will gladly assist manufacturers at home and 
abroad in making arrangement» with the 
firms in all parts of Canada whose announce 
ment appear,, on this page.

BRITISH COLUMBIA

Squirrel Brand PEANUT
BUTTER

C. T. NELSON
GROCERY BROKER

1(1 Hlbben-Bene Bid».. Victoria. B.C.
In ten* with ell British Colombie whole­
salers end jobbers, and can place your line 
(a bast advantage. Lire men calling on 
retail trade.
VICTOBIA VANCOUVER

KELLEY-CLARKE CO.
VANCOUVER, B.C.

GROCERY AND SALMON BROKERS 
MANUFACTURERS’ AGENTS 

Offices also at Seattle. Tacoma and Spokane, 
Wash.; Portland, Ore.; San Francisco, Los 
Angeles, Cal.; Boise, Idaho; New York City.

M. DESBRISAY & CO.
Salmon Cannera and Maenfactorera'

Agente
VANCOUVER, B.C.

Oar organisation la equipped to 
handle any manefaetnrera’ line. 

Onr salesmen get rasa It a.

North West Trading Co., Ltd.
Importera of Australian 

and Oriental Produce 
SALMON BROKERS 

DOMINION BLDG. VANCOUVER

B.C. Market ?
We can place one or two 
good Specialty lines.
Our firm has back of it a 
15 years’ success reputation. 
We have a staff of aggres­
sive salesmen and first- 
class storage and warehous­
ing facilities.
Write us if you want real 
representation.

Little Bros. Ltd.
VANCOUVER

EYCr-l.lF.NT FACILITIES FOR 
SELLING AND DISTRIBUTING
FREE and BONDED 

WAREHOUSE
CAMPBELL BROKERAGE CO.
MO GAMBIE ST. - - VANCOUVER

PETER LUND & COMPANY
MANUFACTURERS AGENTS 

Can sally and if required, finance one or two 
additional staple lines for

British Columbia Territory
Interested manujacturers phase communicate

BOS Metropolitan BH*. Vancouver, B.C. 
Reference: Merchants Bank of Canada, Vancouver. R.C.

SAY YOU SAW IT IN 

CANADIAN GROCER

Ettd. 1905 R. G. Bedlington & Co., LtcL, Vancouver Ettd. 1905

are a firm of aggressive brokers that can give manufacturers satisfactory service. 
IMPORTERS

Drop a card for particulars.
EXPORTERS

Vat*»*
Packed by—

FISH PASTE
in 4 oz.

GLASS JARS
WATSON BROS. FISHING * PACKING CO, LTD.

BLOATER
ANCHOVT
SARDINE
SALMON

VANCOUVER

Bgi«gaXgQBS«EBBBa33XSX3B3e0g3a333333g^^

Mention this Paper When Writing to Advertisers



14 CANADIAN GROCER June 27, 1919

WESTERN PROVINCES

Wholesale Grocery Brokers
Commission Merchants 

410 Chankber of Commerce, Winnipeg 
Personal attention given to all business entrusted

GEORGE ADAM & CO.

A. M. Maclure & Co.
MALTESE CROSS BUILDING

WINNIPEG
IMPORTERS, BROKERS 

MAN'F’S. AGENTS 
GROCERY, DRUG AND 

CONFECTIONERY 
SPECIALTIES

ALEX. BAIRD LTD.
Manufacture»»' Agents 

300 Montreal Trust Bldg-

WINNIPEG, MAN.
Cerreepewleece SsKtllcd

C. H. GRANT CO.
Wkeleeel. CmMlailaa Brain, eng 

Menefeetniw.' Ainu

810 Confederation Life Bldg., Winnipeg
We her# the faetlttiea for giving meae- 
feetniere InLalan Urdu.

W. L. Mackenzie & Co., Ltd. 
Head Office: Winnipeg

Branches el
Regina, Saskatoon, Calgary, Edmonton

Joseph E. Huxley & Co.
Wheleeak Grocery Cmnniiiiiii Agents

WINNIPEG CANADA

Micdoaatd, Mims Company
Brokers and Manufacturers* Agents

Open to negotiate for new lines of
Grocery Specialties in Western Canada

502 Avenue Building, Winnipeg

LET CANADIAN GROCER
Sell It For You

Donald H. Bain Co.
WHOLESALE GROŒRY COMMISSION AGENTS

A sales force of competent men.
Ample capital—and the reliability that goes with it.
A record of results—and the prestige that follows it.
An energetic, result-getting organization—with satisfied clients to 

proye it
Are all at your disposal if WE represent you.
Every branch a business in itself, directed by capable, experienced 

managers.
All varieties of Food Products.
If you want results get in touch with us.

Head Office: WINNIPEG
BruekM—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER 

ALSO AT SS CHEAPS I DE, LONDON, E.C. », ENGLAND
Cm* Fa* M Lla.uaa Ne. « S—

9614673^27
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WBSTBRN PROVINCBS
---------------------------------------------------------------------- —;----------------- --------------------------------------------------

MANITOBA Wholasala Grocery Commission ALBERTA
SASKATCHEWAN Broker» WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.
Heed Office: ^WINNIPEG Manitoba

We tolieit correspondence from large and progreeeive manufacturert wanting active and re­
sponsible repreeentation west of the Great Lake». An efficient telling organization, and an old- 
eetablished connection with the trade, place us in a position to offer you unexcelled facilities 
for marketing your product». Write ue now.

prVxt^.

-L LI AJVJS

The Largest 
in Western Canada

We are the largest Storage 
Distributing and Forwarding 
Houie in the Western Sold. 
Total Storage space ninety-elx 
thousand square feet of Bonded 
or Free Storage. Heated Ware­
house. Excellent Track facili­
ties. The Western House for 
Senrlce.

Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Ce.

F. D. Cockbum Co., 149 Notre Dame Ave. E., Winnipeg
Wo represent some of the beet manufacturers and will give your line the same attention. From Port Arthur 

to the Rockies we represent, among other lines, Jireh Food Co., Jas. Eppe * Co., Ltd., and Kerr Bros.

SIX HOUSES IN WESTERN CANADA
W. B. HSCOTT 00, LIMITED Wimdpeg, Mu. W. H. B8C0TT CO, LDHTBD Calgary. Aha.
W. HL BBCOTT 00, LOOTED Saakataaa. Saak. W. H. «SCOTT CO, LIMITED, Fart William. Oaâ.
W. H. «SCOTT CO, LIMITED Regime, Seek. W. H. «SCOTT CO, LIMITED Bdmeete*. Aha.

WHOLESALE GROCERY BROKERS, MANUFACTURERS’ AGENTS,IMPORTERS
CsMt*mm+ Uktki HEAD OFFICE: lei-tf) Baaeatyae Aee. Bast, WINNIPEG Wrtb U,

177957^3244
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The service department of Canadian Grocer 
will gladly assist manufacturers at home and 
abroad In making arrangement* with the 
firm* in al’ parts of Canada whose announce­
ments appear on this $age.

WESTERN CANADA 
« »

CHRISTIE’S BISCUITS
AND

ROBERTSON’S CONFECTIONERY
are both marketed in Western Canada by ua.
Both lines are having big sales.
For the same reason your goods should be among the big 
sellers.

Scott-Bathgate Company, Ltd.
Whole tale Crocary Brokers and Manufacturera’ Agente 

149 Notre Dame Ave., East

WINNIPEG
: "Alwara Os Th. Jek" ;

The H. L. Perry Co., Ltd., 214-216 Princess St., Winnipeg
As year Selling Agents, we can make e big success of your Account.

STORAGE DISTRIBUTING FORWARDING

ALBERTA

Western Transfer & Storage, Ltd. 
C.N.R. Carters C.P.R.
DISTRIBUTION - STORAGE - CARTAGE

P.0. Box 666, Edmonton, Aha.
Members «I the Canadian Warehousemen's Association

PACIFIC CARTAGE CO.
C.P.R. Carter»

Mice: C.P.R. Freight Sheds CALGARY
Distribution of Cars a Specialty

ServiceStorage aad Fenrarding

B. M. Henderson Brokerage, Ltd.
106-7 Adams Building, Edmonton, Alta. 

(Brokers Exclusively)

Dried Fruits, Nuts, Beans, Jams, 
Cereals, Fresh Fruits and 

Vegetable».

Say you saw it in Canadian

D. J.MacLeod &Co
hiumufmctmrmr»’ Agmnta 
anj Grocery Broker»

EDMONTON, ALTA.
Open to negotiate 1er new line, la AJbar 
Oer stair «lie ee wholesale trade aad it 
detail wart.

MacCosham Storage 4 Distributing

|| Watson & Trues dale, Winnipeg
H... H„ me. doing d.teil work throughout uur Ititltoij. Munltuhu, Sotkotehuwun end Alb.rt. The, 
get the business, end can get it fer yoe. Write us, end we will explain our system.

TRACKAGE
STORAGE

DISTR1-

Wholesale Grocery Broker* end Manufacturers* Agents BUTTON

A BRANCH HOUSE WITHOUT THE COST OF MANAGEMENT

The Regina Cold Storage & Forwarding Co. Ltd.
Regina - Saskatchewan

COLD STORAGE WAREHOUSING CAR DISTRIBUTION
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ONTARIO

MACLURE & LANGLEY
LIMITED

Manufactuiers' Agents 
Grocers, Confectioners and Drug 

Specialties
12 FRONT ST. EAST, TORONTO

W. G. PATRICK & CO.
Limited

Manufacturera* Agents 
and Importera

61-63 Wellington SL W, Toronto

Awn tiler Agency Solicited

311 KING ST. E. - TORONTO
Storage end Bended Warehouses

T. M. SIBBALD & SON
GROCERY BROKERS

Wholesale Grocery Broker 

OTTAWA MONTREAL HALIFAX

H. D. MARSHALL SAY YOU SAW IT 
IN CANADIAN GROCER 

WHEN WRITING TO 
ADVERTISERS

W. G. A. LAMBE & CO.
TORONTO 

BetaWiehed 1886

SUGARS FRUITS s

$1 FOR A MAN
Perhaps yov want a good man for your office, or store, or warehouse, or for the "roadt" Would 
you pay $1 to find a good manf Sure you would.

WHAT are you doing about it? We suggest that you advertise in Canadian Grocbb—condensed 
advertisement, 2 cents a word. Make the advertisement brief as a telegram ; but make it explicit 
Tell all the other man wants to know—except your identity in the first instance. Use a box 

number to hide this.
Some man somewhere would like, prob­
ably, to tie up with you,—if your propo­
sition is good. At the same time good 
men are marc#—very scarce. So you’ll 
have to do some bidding.

This means—keep on repeating the in­
sertion of your advertisement—“until 
forbid."

It’s reasonable to keep on. Hunting for a hard thing to find usually 
requires a long search. All CANADIAN GROCER can do ia to put year 
advertisement in 6,600 places where men of the type you may want are 
likely to be found. We can’t make men reply to advertisement»—any more 
than the postman can make people to whom he delivers letters reply to 
them. We’re pretty much like the postman.

But we go to 5,600 and more likely places, remember that. No other single newspaper in the world gete 
into 5,600 Canadian grocery houses. So if you are in dead earnest about finding a man use Canadian 
Groccr. Rates—two cents per word first insertion and one cent per word each subsequent insertion, with 
five cents extra per insertion when replies are to be sent to Box No. in our care. Address :

CANADIAN GROCER WANT ADS.
163 UNIVERSITY AVENUE, TORONTO

030105
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The service department of Canadian Grocer 
will gladly assist manufacturers at home and 
abroad in making arrangements with the 
firms in all parts of Canada whose announce­
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THE S. G. BENDON 
UTILITY CO.

Brokers mod Commission Agmnta 
30 St. Francis Xavier St., Montreal 

Our Mette i Always at Your 3e»»lt.e

J. L. FREEMAN â CO
WTieleae/e Grocery Broker»

At in BOARD OF _ Montreal A DE BUILDING * SlOnUISI

Paul F. Gauvreau
Wholesale Broker 

FLOUR, FEEDS AND CEREALS 
84, St. Peter Street, Quebec 

Am buyer of Peas. Beans, mixed Grain of 
all kinds. Mail samples and prices. Need 
big quantities to fill contracts.

J.C. THOMPSON 
COMPANY

Brokers and Commission Agents
Montreal, P.Q.

Established 1889
howe, McIntyre Company
Grocery Brokers, Importer» and Manufac­

turer»’ Agents.

CANADAMONTREAL

MONTREAL

ROSE & LAFLAMME
LIMITED

Commission Marchant»

J3HNE TUBTON
Wholesale Grocery Broker 

BOARD OF TRADE BUILDING

MONTREAL

W.J.SHEELY
Grocery Broker and 
Commission Merchant

AGENCIES WANTED 
CONSIGNMENTS SOLICITED 

Bankers: Home Bank of Can.

St. Nicholas Bldg. Montreal

MARITIME PROVINCES

WHEN WRITING ADVERTISERS 
KINDLY MENTION THIS 

PAPER

MANUFACTURERS
We want Agencies for Food Stuffs

FOR QUEBEC PROVINCE
References: Royal Bank

NAP. MORRISSETTE 
18 Jacques Square MONTREAL

GAETZ & CO
MANUFACTURERS AGENTS AND 

GROCERY BROKERS
47-49 Upper Water St., Halifax, N.S.

est & Genest Company, Limited
Brokers and Commission Agents 
for the Province of Quebec

If you require Representation, write us.

st, Genest Co., Ltd. Bo*BU5dhï*<u Montreal
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the trademark of a quality working glove

The American Pad & Textile Co.
CHATHAM, ONTARIO

Dealers and clerks will find it good business to 
keep a little stock of TAPATCO Working 
Gloves regularly displayed.
Every man in the neighborhood is a likely pros­
pect for a pair of TAPATCOS. There’s a big 
variety—something for every kind of work : 
Gauntlet, Knit 
Wrist and Band 
Top Styles (heavy, 
medium and light),
Leather Tip and 
Leather Faced 
Gloves, Jersey 
Gloves and Mitts 
in Tan, Slate and 
Oxford.
And TAPATCO GLOVE selling is profitable.

Importers j X | Exporters

FUJITA & CO.
VANCOUVER, B.C.

IMPORTERS 
^ OF ^

/SW'fkxP’gSO'Q ^ %
\ % ^

> c* ^
ysT F
^ h

A

HEAD OFFICE : KOBE, JAPAN
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Right Within Arm’s Reach
Think whet a convenience—Gasoline and Kero­

sene Pumps along side your finest display goods, 
ready for immediate delivery of these liquids in accu­
rate quantities.

Just a step or two, the can placed on the pump nossle, a

r'ck turn of the handle and the sale is made. No trips to 
oil room, no soiling of hands and clothes—no lost time. 

A pleasant operation kith to you and to your customer. 
That's what you can have by installing

Gasoline and Kerosene Pumps
As clean, convenient, safe and profitable as any line 

of goods you carry.
BOWSER outfits will make the oil business actually 

attract customers to your store.
Ask us to show you more reasons “why.”

F. Bowser & Co., Inc. •SSaornSoBr
For Gasoline, 
Kerosene ana 

Other Oils

Popularity Means Sales
Women all over the country are finding new and delicious 
uses for

(True Seville)
Orange 

Marmalade
§himffs 

They are having wonderful success in 
many delightful dishes that they had never 
dreamed of attempting before. Besides 
being a favorite breakfast dish, Marmalade 
is now used in salads, puddings, etc., and is 
greatly relished with the afternoon cup of 
tea. Its uniformity of quality and delicious

characteristic flavor have won a place of 
supremacy for Shirriff’s.

This means business for the dealers. 
Are you getting your share of it? If npt, 
you are missing real live profits. Put a 
little effort into the selling of Shirriff’s and 
results will be worth while. Order a case 
to-day.

Imperial Extract Company
TORONTO

Selling Agent»: Harold F. Ritchie St Co., Limited, Toronto, Montreal.
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The Attractive Brand 
of an Attractive Seller

“ V7 OU cannot judge a book by the cover,” X runs the old adage, but in the matter of a 
real tasty, appetizing fish product, the cover (in 
this case the good-looking, eye-catching, Scotch 
Snack label) offers a tempting hint as to the 
excellence of the contents.
A glance at the illustration above will support 
this statement. Just think, Mr. Man-behind-the- 
counter, what a snappy display you can make 
with a few containers so labeled. Such a display 
would get the housewife’s eye quickly and a 
word of suggestion from you would get a first 
sale. The “repeats” will surely follow.
Just try a package of Scotch Snack yourself. 
Then you’ll need no urging to display and 
recommend it.

Write to-day for a trial stock and display 
hangers.

Three Different Flavors:
BLOATER ANCHOVY SARDINE PASTE

ARGYLL BUTE
637 ST. URBAIN ST. MONTREAL

Agents for Scotch Snack:
BONELESS DIGBY CHICKS 

BONELESS HERRING 
Quotations on Application.

W. S. BAYLEY, Maritime Brokers, Moncton

Bloater

^cuich

V
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The Element of Sanitation
The public is giving ever increasing attention to the purity of 
foods.
The best retail methods to-day lay much stress on the sanitary 
handling of food stuffs.
No food can be more hygienic or wholesome than the container 
which carries it from the store to home.
The good retailer chooses a Bitmap». because it is sanitary be­
yond the shadow of a doubt.
$Ute<f)apt0 have been given the most searching tests known to 
food control science.

•: ’ m

ONLY 
COMPLETE 

UNE
Vaio 10 LBS.

They are positively and unqualifiedly known to be 
free from any contaminating element.
Bitesftapttf are made of pure wood, just as Nature 
fashioned it.
Nothing else goes into a Biteafjapt.
Thus the most serviceable dish is also the most 
sanitary. J $

Victoria Paper & Twine Co., Limited

TheOval Wood Dish Co.
MANUfMIUMM |

Tapper Lake ICY.

Wholesale Distributors i 439 Wellington St. West, Toronto
Branches: Montreal, Halifax.
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No More Shortage on 
Puffed Wheat

We have Puffed Grains now in plenty.
Since our Peterborough mill burned in December, 1916, we have 

not been able to supply one-third the demand for Puffed Wheat and 
Puffed Rice.

Now that situation is corrected. Stock these Puffed Grains and dis­
play them. A very big consumer demand exists. Let your customers 
know that you have them.

Advertised In Canada
Puffed Grains have been constantly advertised in all the leading 

Canadian magazines. In addition, hundreds of thousands of United 
States magazines bring those advertisements here.

We kept up this advertising when we could not supply Canadian 
demand, to be ready for this opportunity.

Now is the chance for you to realize on the dormant demand which 
exists.

The Demand Unprecedented
The demand for Puffed Grains is unprecedented.
The late increase in consumption is remarkable.
Each customer is a large consumer. The grocer’s profit will 

average $10 per year on each customer.
Let your people know they can get Puffed Grains, and this line 

will be one of your biggest cereal sellers.

Puffed Wheat a Favorite
For 1 Vi years we have not been able to make Puffed Wheat in Can­

ada. Our output was Puffed Rice only. So the Puffed Grain sale has 
run to Puffed Rice from necessity.

But Puffed Wheat is the favorite Puffed Grain for serving in bowls 
of milk. In the United States the demand has grown to enormous pro­
portions. And it will come in Canada—and quickly.

Push Puffed Wheat. It will double your sale on Puffed Grains.
Order both of them and display them. Be the first in your neigh­

borhood to let people know they are back.

The Quaker Qats Qmpany
Peterborough and Saskatoon 

CANADA
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Speaking of 
Trade Marks-

The Word

“SUMORE
is a Trade Mark to be 
found on packages of 

high grade

SALTED PEANUTS, ALMONDS and FILBERTS
“Sumore” is a line that you’ll take credit 
in pushing when once you get acquain­
ted with the real merits of the nuts in the 
“Sumore” branded packages.
If you are already selling “Sumore”
Salted Nuts, you will need no urging to 
keep on doing so. If you have yet to 
get acquainted let us introduce you by 
means of a trial supply.

Note our prices herewith
Glasslne Bags Free

and Brokerage Co.
:: :: .MONTREAL

Loggie Sons, Agents, Toronto

PEANUTS
5 Cent Packages
Salted Spanish—30 packages

to box, 5 boxes to case, per
box ........................................... h l*

Blanched Fancy Whole—-36
packages to box, 5 boxes to
caae, per box ........................ 11.25

Be Ik
Salted Spanish—10 lbe. to

box, per box ........................ $2.70
Salted Fancy Splits Blanched

—10 lbe. to be*, per bex.. $3.30
Salted Fancy Whole Blenched

—1* lbe. to box. per bex.. U ae
All 5 boxes to caae.

10 Cent Packages
Finest Salted Almonds—24

packages to box, 5 to caae.
per box ...................... $1.80

Finest Salted Filbert.—24
packages to box, 5 boxes to
caae, per box . .................... 11.80

Delivered. All weights are nett.
Keep sleek in • cool place. Glasslne

bags free.

Montreal Nu
30-32 Jurors Street

\

k>. N

WALTER CHRISTMAS
General Manager
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(MADE IN

MILK — L’ETOILE —

ly

We pack Macaroni, Spaghetti, Vermicelli, Ready-cuts,
Noodles, Alphabets, Animals and Stars under all three of 
these trade names—so you can get our complete line of 
alimentary pastes in one brand, or you can handle all three, 
as you prefer.

All wholesalers have CATELLI’S “Hirondelle”— 
“L’Etoile”—and “Milk” brands, in the sealed packages.
Be sure to specify CATELLI’S whenever you order.

We Use No Artificial Coloring (yellow). CATELLI’S Is Absolutely Pure.

The C. H. Catelli Co., Limited, Montreal
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.MACARONI
HIRONDELLE BRANDS

Advertised from Coast to Coast

The Summer Money Maker 
for Every Dealer

CATELLI’S Macaroni has come into its own. Our advertise­
ments in the leading newspapers and magazines have con­
vinced many people—and will convince still more—that Mac­
aroni, Spaghetti Ready-cuts, etc.—as CATELLI prepares them 
—are among the most inviting and appetizing of all foods.
Our Cook Book—which we send free to your customers—has 
shown thousands of women how to prepare CATELLI’S 
Macaroni, etc., in new and delightful styles, that are as delicious 
as they are novel.
Our sealed packages please dealer and customer alike. They 
are attractive for shelf, counter and window display. They are 
compact and easy to handle. They save the time and trouble of 
doing up awkward packages. They prevent 
breakage and waste, and loss through over­
weight. They carry CATELLI’S Macar­
oni to your customers unbroken, clean, 
appetizing in appearance. The sealed pack­
ages are real economies—and trade winners 
every time.
As a result, CATELLTS Macaroni, Spag­
hetti, Vermicelli, Ready-cuts, Noodles,
Alphabets and Animals are staple dishes in 
every section of Canada. Their sound 
economy ; their splendid food value; their 
delicious flavor and the novel ways in which 
they can be prepared, are making 
CATELLTS more popular than ever.

ThU U thm Cower of our Cookbook 
—many of your euttomerr haoa it.
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Write us if 
you want 
more particu- 
lars about 
“B E T T Y” 
C o n d e nsed 
Milk.

Grocers—recommend

BETTY BRAND MILK
to your customers

FOR THEIR CAMPING
FOR THEIR PICNICS

FOR THEIR COTTAGES
Take “BETTY" BRAND with you.

“BETTY” BRAND Condensed (Sweetened) Milk is gaining 
favor at a rapid rate. Once your customers use it they can be 
counted on to come back for more. “BETTY” Milk is different 
to all others—it is superior. There is no peculiar flavor in 
“BETTY” Milk because it is absolutely pure, being made from 
the richest quality of milk, condensed to the consistency of 
cream and sweetened with pure sugar. There is a daily demand 
for “BETTY” BRAND Condensed Milk. Simply grand for 
Summer Homes and every household use. Recommended 
highly as an infant diet.

The Laing Produce and Storage Co., Ltd., Brockville, Ont.

FINEST CRYSTAL 
GELATINES

Powdered and Sheet

FINE LEAF GELATINE
British Manufacturé

GELATINE
OURY, MILLAR & CO.
9 Mincing Lane, London,E.C.,Eng.

SOLE AGENTS FOE CANADA

F. S. Jarvis & Co.
I 18 TORONTO STT., - TORONTO

EVERY DOG OWNER
throughout the World

Knows

SPRATTS
DOG CAKES

and

PUPPY BISCUITS
Will you cater for 
those in your town?

Ask your jobber for them or write for 
samples and prices to

SPRATT’S PATENT LIMITED
Congress Street, NEWARK, New Jersey, U.S.À.

or

24-25 Fenchurch Street, London, England.
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Every Clerk should read 
these informative facts about

MALCOLM 
MILK PRODUCTS

GEORG!

Milk

George

lv Wl

"Hlvt.tHi.

■ffTfNFD EVA

Every can of Malcolm’s contains a Milk Product that 
is fresh, hygienically pure and sanitarily clean. That 
is the guarantee you give a customer when you hand 
her any of the Malcolm lines.
Malcolm Purity and Goodness is the result of no mere 
accident. Rather is it the culmination of the scrupu­
lous care given to each and every part of their manu­
facture from the instant the rich, pure, creamy milk 
is taken from the healthy cows on the cool pastures 
in the vicinity of St. George, until it is received and 
analysed at the Company’s Dairies, processed scien­
tifically, securely sealed in the familiar Malcolm 
Milk containers to be later shipped out to the Trade 
all over Canada.
So that when you display and suggest 
Malcolm Milk Products you are back­
ing a strictly Made-in-Canada line 
that is fully equal to any imported 
brand sold in Canada to-day.
Your employer will appreciate a sug­
gestion from you that you make a reg­
ular display of Malcolm’s. Remind 
him that we pay freight on 5-case lots 
or over up to 50 cents per 100 pounds.

The Malcolm Condensing
Company, Limited

ST. GEORGE :: ONTARIO
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1919 Pack
Now Ready

WETHEY’S
Pure

Strawberry Jam
has been rightly named “the consumer’s delight”

The
Wethey
Label
Perfects
The
Table

Order from your Jobber 
or write us direct

J. H. WETHEY, LIMITED
St. Catharines, Ontario



June 27, 1918' CANADIAN GROCER 31

SALAM
TEA

MAKES IT POSSIBLE
For every grocer to build up and maintain a large and profitable tea trade.
To dispense with at once the necessity of carrying a large stock of tea, deteriorating in 

quality and eating its head off in interest.
To secure a speedy, actual and protected profit on all sales, and to put the tea peddler out 

of business.
To serve your customers with the finest tea grown, fresh and fragrant from the best 

gardens.

“SAL AD A”
LONDON, ENG. NEW YORK BUFFALO TORONTO MONTREAL BOSTON CHICAGO DETROIT

It seems like locking 
the stable after the 
horse is out to have an 
inefficient refrigerator 
while the rest of your 
store is up-to-date.

INVEST IN A

<0à\
FOR THIS WOULD

Be an investment with 
sure returns. Ice saved 
and foodstuffs kept in 
their best condition.

No. 188, No. 19 
Eureka Grocer’s Refriger­

ator

All Eurekas equipped with Eureka patented cold 
dry air circulation system.

WHITE FOR CATALOG. WE HAVE A EUREKA 
REFRIGERATOR TO SUIT YOU.

Eureka Refrigerator Co., Limited
Head Office : Owen Sound

■ranchos « Toronto, Montreal, Hamilton, Hallfaa

Y&S
STICK LICORICE

in 10c Cartons

Everything in Licorice for all 
Industries using

LICORICE
in any form.

NW< in CmnmJa by

National Licorice Company
MONTREAL
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Hand Her
ST. WILLIAMS 

STRAWBERRY JAf
With a
Recommending 
Smile

The New Pack of

ST. WILLIAMS 
STRAWBERRY JAM

Is Now Ready
Cover Your Requirements

NOW.

St. Williams Fruit Preservers 
Limited

SIMCOE end ST. WILLIAMS, ONT.
Diftributmd by

MACLURE & LANGLEY
MONTREAL TORONTO WINNIPEG



34 CANADIAN GRÔCER June 27, 191»

V j i

We will 
Send You 
A Show Card 
Like This
T—1

rree
Colman’s & Keen’s goods are known everywhere; but a little

reminder always helps.
~r‘ Ô ‘ \

MAGOR, SON & CO., Limited
191 St. Paul St. West, MONTREAL : 30 Church St., TORONTO

We’ll Sell Your 
Product in a 

Big Way

We cover Canada from the Great Lakes west­
ward and if your product is in the A1 class (we 
handle nothing else) we’ll push it for you with 
every ounce of energy we’ve got.
Our Annual Purchasing Power is Twelve rod a 
Half Millions. Ask us for all particulars.

Consolidated Purchasing Co., Limited
Winnipeg, Man.313-319 Pacific Ave. £. Nicholson, General ifoànager

We’ll give you every bit of service 
that a large and well-established 
organization working under full 
steam pressure can produce.
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Sell the Clerk and Goods Are Half Sold
Vancouver Store Will Not Stock Goods Without Clerks’ Approval—Taking the Accent 

Off “Price” and Putting it on “Quality”—How Display Helps

THERE is absolutely no artistic de­
vice known to the successful dry 
goods merchant, milliner, haber­

dasher, or hardware merchant that can­
not be used with equal success in the 
erocery business,” so states J. 
R. Jackson, manager of the 
grocery department of the Vancouver 
branch of the Hudson’s Bay Company. A 
glance through Mr. Jackson’s department 
is convincing evidence that he is well 
qualified to express an opinion. “There 
is," continued Mr. Jackson, "year by- 
year more artistry displayed in the de­
signing of almost all grocery packages, 
and the attractive nature of the grocery- 
display, whether in the interior arrange­
ment or the window display, is only lim­
ited by the grocer's own imagination and 
ability.

Don’t Underestimate Customer 
“1 have found that a large and profita­

ble percentage of my trade here expect

to buy the best quality groceries procur­
able, and have the money to pay for 
them. It is a common mistake, according 
to my own observation, to permit a cusf 
tomer to imagine you undestimate he# 
viewpoint in buying her groceries.
Clerks Must Be Sold Before Goods Are 

Purchased ,*■
“I personally sample all new lines of­

fered; I also have all the clerks sample 
the line also, and if the general opinion 
is that the line has merit, and that the 
clerks can sell it, I purchase. The clerks 
must be ‘sold’ first. Then, satisfied that 
the line has merit, we feature the quality 
of the line only, display it attractively, 
and I may say the lines that have dis­
appointed us after we have conferred in 
this way on their merits, are very few.

Must Give Value at the Price 
“We, of course, assure ourselves that

the lines we stock give value for the 
prices they command, but we don’t lay 
any stress on'prices when offering them. 
To a high-class trade a good article will 
not sell any more readily at a cut price, 
in fact, I have found that sometimes a 
low price will cause suspicion to a dis­
criminating buyer. In this connection I 
might cite one concrete example of what 
I mean. We were selling Florida grape­
fruit at SO cents apiece, and they were 
moving very slowly; I instructed the 
clerk in charge to sell them at three for 
a dollar, and with this card over them 
they entirely cleaned up in short order.”

Fostering the Clerks’ Interest
In reply to a question as to the store’s 

system of bonusing clerks, Mr. Jackson 
stated that such a system had been in 
force, but had been discontinued. “We 
discontinued the practice, and are now on 
a straight salary basis. We do, however,

% *»*

MAKING THB POTATO DECOBÀT1YE ^
An Aehcroft fiotato window. One of the attractive dbpjay* that are,a (nature ot the Mudeon’» Bay Store, Vancouver. B.C.
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A glimpse of the attractive counter and display arrangement* in the Grocery Dept, of the Hudson’s Bay Company’s store, Vancouver, B.C.

keep a very complete record of each 
clerk's results, and the salaries are ad­
justed accordingly. Also, the clerks all 
know that I want them to push our own 
brands of tea, and their respective tea 
sales for the week are also shown up on 
the weekly sheet. Last week I noticed 
that one of the clerks had fallen down 
badly on tea sales, though his volume of 
business was greatly increased. When I 
spoke to him) he had not noticed this fact, 
but had been working for volume. I 
explained that even greater volume, if 
built up on some lines, might spell less 
profit for us, and this week his tea sales 
are ten times what they were last week.

The Selling Value of Personality
“During my many years here it has 

been increasingly impressed on me the

amount that personality can count in the 
grocery business. There are practically 
dozens of our customers that have be­
come accustomed to being waited upon 
by certain of the lady clerks, and they 
will wait patiently for ten to fifteen 
minutes in order to be attended to by 
their favorite clerk. Only yesterday a 
regular customer came in around the 
noon hour, and waited for twenty minutes 
for her particular lady clerk to come 
back from lunch. Any of the other clerks 
could have served her, but the clerk she 
waited for knew her tastes in every line, 
and didn't have to ask any unnecessary 
nuestions. Each saleslady knows that 
by her courteous attention her personal 
grocer clientele can be increased, her 
volume of business increased, and on 
that basis salaries are adjusted.”

Olive Oil Continues to be Scarce
Scarcity Various Foodstuffs in Europe Continue to Curtail 

Available Supplies—Prices Will Be High 
and Shipments Deferred

THAT there will continue to be a 
scarcity of olive oil in the Can­
adian market is the opinion of 
Aboosamra Kouri, wholesale importer of 

oils, olives, etc., Montreal.
Mr. Kouri states that a considerable 

shipment of olive oil came to Canada 
early in the year but this was readily 
disposed of. "We sold about 10,000 
t'allons of tihis in a short time,” said 
Mr. Kouri, “but it has been a hard mat­
ter to secure supplies lately, and we do 
not expect that there will be a great 
improvement for some time.”
Foodstuff Scarcity Causes Oil Shortage 

The reason for the shortage of oil,

aa pointed out by Mr. Kouri, is that 
there hae been a general scarcity of 
foodstuffs in Europe. The Spanish re­
serves of olives and of oil have been 
also called upon for war purposes and 
this makes a bare market, or a much 
lighter one in the matter of surplus sup­
plies. than is usual. It was thought by 
this informant that there was really 
little, if any. surp’us in Spain at this 
time. And, with none, it is obvious that 
the Canadian or foreign demand will not 
be fully met. In touching uooo this 
point. Mr. Kouri said: “It will be nmnv 
months before there can be a big Im­
provement in supplies here. The new

crop will not be available before later 
this year or early in the new.”

Shipping is Scarce
In addition to the great demand for 

these products, there has been a decided 
dearth of shipping from European 
points. Importers could never be sure 
of space, and, as a consequence of the 
whole transportation situation, there 
has been no definite assurance of sup­
plies being received. Prices have fluc­
tuated somewhat and there is a better, 
or at least a lower price basis to-day 
than that which obtained for many 
months.

One of the factors to be weighed is 
that of the great need in the country 
of production for much of t’*e supply 
of olives and olive oil. With other 
foods scarce demand has been heavier 
than it wou’d be in normal times. This 
condition, Mr. Kouri stated, would con­
tinue for a long while.

CATCH GASPB SALMON DECLINES 
75 PER CENT.

J. A. Paulhus, proprietor the D. Hat­
ton Co., believes that the catch of Gespe 
salmon for 1919 will be only about one- 
quarter of normal. This has Had the 
effect, the past week or so, of enhanc­
ing prices and the quotations have soar­
ed to 35-40c per lb. It naturally makes 
a very expensive fish, while the custom­
er who can pay for it will doubtless pay 
even this figure, for many have a pre­
ference for it.

This is one of the instances in which 
the fish man has been unable to forecast 
the probable catch of fish, definitely, al­
though the scarcity of this line for some 
time was felt to presage e limited pro­
duction for the present season.
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Home and Export Trade Takes Much Candy
Canada Securing Raw Supplies Has Been Getting Into Foreign 

Market—Home Demands Increasing, Too—Prohibition 
Has Been Help—Manufacturer , is Optimistic

CANADIAN manufacturers of can­
dy and various sweets are enjoy­
ing an excellent volume of busi­

ness, according to J. Eliasoph, of the 
Canada Maple Exchange, Delorimier 
Ave., Montreal. In speaking with Mr. 
Eliasoph, he stated to CANADIAN 
GROCER that the larger business was 
attributable to two increased demands, 
that from export sources and that from 
the domestic trade.

“I believe that the trade in general is 
doing a much larger business now,” said 
Mr. Eliasoph, “and they are working, 
in many cases, to capacity."

In referring to the experiences of his 
own firm, Mr. Eliasoph stated that the 
conditions for the manufscturer had 
been so much more favorable that he 
had been able to take advantage of the 
demand that existed.

Plenty of Supplies
It will be recalled that there was a 

great dearth of necessary sugar sup­
plies, etc^ until a few months ago. 
Embargoes against import and export 
were many and severe, and until the 
month of November last, manufacturing 
could only be conducted under these lim­
itations. Now it is decidedly different, 
and sugar is available as required, while 
coco* better, syrups and other raw im­
perials can be secured more freely, al­
though one or two of these important 
lines have been rather hard to get.

With restrictions lifted as to the 
quantities of sugar that may be used, 
the manufacturer has been in a position 
to go ahead with making new or regular 
varieties of candy which he was in no 
position to manufacture extensively be­
fore.

The Two Markets
Mr. Eliasoph indicated that the do­

mestic demand was being considered 
first and that this was an increasing 
market. Prohibition had been a factor, 
he believed, in stimulating the candy 
trad". Canadian young people liked 
candy and were using more of it “But 
the young foreigner is a great buyer of 
candy,” he said. “Some of these young 
fellows will buy two or three boxes of 
candy each week. They seem to like 
sweets and buy box candy freely."

It was also thought that this habit 
would increase, and that Canadian bom 
young people would be likely to buy 
still more candy. There was a demand, 
Mr. Eliasoph said, for a good, whole­
some candy at a popular price. Hie 
home market was a very attractive one 
at the present time.

Thee the export trade at present was 
excellent, the speaker continued. Moet 
of the product went to England. This 
was very much wanted there because of 
the rastrictiona against import of vari­
ées raw materials Business generally
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was most satisfactory from the stand­
point of credit, supplies being paid for 
as a rule before shipment went for­
ward. Mr. Eliasoph said that some or­
ders were in hand to extend over quite 
a period, some of "them over one and a 
half years.

A CANADIAN TRADE MARK 
NEEDED

“One thing we want to do, and 
particularly in connection with 
foreign trade, Is to establish our 
own particular trade mark, our 
peculiar design recognizable every­
where as Canada’s, and we want to 
make sure that everything that 
goes out of Canada wit* that trade 
mark on it shall be up to standard, 
not only to secure the sale of goods, 
but to uphold the reputation of the 
manufacturers of the country be­
hind it."—Lloyd Harris, Canadian 
Trade Commissioner, speaking be­
fore the Canadian Manufacturers* 
Association.

RED R.Whittall, managing director 
of the A. R. Whittall Can Co., Ltd., 
Montreal, in an interview this week 

stated that the new tariff on tinplate will 
work a considerable disadvantage to 
various packers and manufacturers.

“In the first place," said Mr. Whittall, 
"the increase of duty is equal to an ad­
vance of five per cent, net, the new 
tariff being 12% per cent. In view of 
the fact that nearly all the tinplate used 
in Canada comes from the United States, 
it will be necessary to pay this increased 
duty on all requirements, for there will 
not be any English tinplate on this mar­
ket for at least six months, and in the 
meantime practically all of the packing 
will be completed for the year. All 
Canadian packers will be at a dis­
advantage.

The greatest hardship will be that to 
the packer of fruits, soups, etc. In the 
first place, the duty has been increased 
to 12 % per cent., and in addition to 
this the removal of the war tax on food­
stuffs will increase the disadvantage of 
the Canadian packer to this extent, mak­
ing competition much keener on such 
lines ns may be placed upon the Cana­
dian market by the United States packer,

MONTREAL EARLY CLOSING BY­
LAW PASSES

The early closing by-law which has 
been under discussion for a long time 
by the Montreal City Council was fin­
ally adopted by the Administrative 
Commission last week.

Provisions of the by-law are that all 
stores and shops will close not later 
than seven o’clock on Tuesdays, Wed­
nesdays, Thursdays, and Fridays, and 
not later than ten o’clock on Mondays 
and Saturdays. Exception, however, is 
made for the eve of the Epiphany, Good 
Friday, the Immaculate Conception, 
Empire Day, Confederation Day»- All 
Saints Day, Ascension Day and Thanks­
giving Day.

Exception i*f also made of the days 
between December 15 and 31, of Holy 
Week, of the day preceding the eve of 
the following Jewish holidays: New 
Year, Expiation Day, Easter Day.

The by-law covers all stores and shops 
with the exception of stores where only 
tobacco, papers and magazines, flowers, 
fruit, pastry, confectionery, ice cream, 
or soft drinks are sold. Drug stores are 
also allowed to keep open after the 
above hours. Telephone orders must 
not be taken after hours according to 
Section 5 of the by-law. As will be seen 
no exception is made of barbers, tailors, 
and dressmakers who had asked for spe­
cial privileges.

who will be benefited. He will be in 
a position to place his product here on 
a much more favorable basis than be­
fore.

Mr. Whittall, as above stated, does not 
believe that tinplate from the United 
Kingdom will be available for some time 
in sufficient quantities to make much 
difference in the way of price advantage.

Of course the users of tin cans for 
any purpose will have to pay more for 
them now. This will mean that paint 
manufacturers will have to expend at 
least an additional five per cent, for 
their containers, and this will have a 
direct hearing, as is obvious, upon the 
price of paint, varnish, stains, etc. It 
will be a factor in the firming of mar­
kets generally on all products put up 
in tin, and in many lines the effect will 
be an early one.

A RECORD TOBACCO PLANTING 
Essex County is going into tobacco 

culture more extensively than ever, it 
is reported. The largest acreage of 
tobacco that has ever been grown in 
Essex is being planted this year.

Higher Tinplate Increases Can Prices
Will Mean Early Advances for Tin Containers—Most Plate 

Comes From States Now—Manufacturer Does Not See 
Import From England Possible for Months—

Packers at Disadvantage
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Importance of Trade Mark; History
What It Is—Fraudulent Infringement Criminal Offence—Means of Protection Provided 

—Recognition Being More Widely Given—Value Hard to Estimate

MORE and more the value of the 
trade mark ia being recognized. 
This is brought home to the 

manufacturer and jobber by the retailer, 
who is demanding just something 
more than merchandise. The mer­
chants of to-day are demanding goods 
which they can stand back of and 
guarantee. Manufacturers are coming 
to a greater realization of this, although 
there are many in Canada who as yet 
fail to appreciate all that the trade 
mark might stand for.

What is a Trade Mark?
The term “trade mark” denotes a dis­

tinctive mark or device showing that the 
article to which it is affixed is manufac­
tured or sold by a certain house or firm. 
Recent statutes read that a trade mark 
must consist of or contain at least one 
of the following essential particulars:—

1. A name of an individual or firm 
printed, impressed or woven in some par­
ticular and distinctive manner.

2. A written signature or copy of a 
written signature of the mdiv'uual or 
firm applying for registration thereof as 
a trade mark.

3. A distinctive device, mark, brand, 
heading, label or ticket.

4. An invented word or worls.
5. A word or words having no refer­

ence to the character or quality of the 
goods, and net being a geographical 
name.

Fraudulent Infringement Criminal 
Offence

There are many points of interest in 
connection with the use or misuse of a 
trade mark. It is significant that no 
action can be brought for the infringe­
ment of an unregistered trade mark. For 
an ordinary infringement the remedy 
consists in damages and an injunction. 
But fraudulent infringement is a 
criminal offence, punishable with fine 
and imprisonment, besides forfeiture of 
the goods in respect of which the offence 
has been committed. Foreign goods bear­
ing a trade mark in use in the United 
Kingdom may not be imported unless the 
trade mark is accompanied with a defi­
nite indication of the country in which 
the goods were produced. As the right 
to a trade mark ia always the exclusive 
right to use it in connection with a par­
ticular class of goods, it can be assigned 
or transmitted only in connection with 
the good-will of the business concerned 
in making those goods. It is determin­
able with that good-will.

Right Dates Back Only 50 Years
From the earliest times almost it has 

been the custom for merchants to dis­
tinguish the goods of their own manu­
facturé from those of their competitors 
by a fluffing to them some special symbol

or device, by way of trade mark. It is 
only since a comparatively recent date 
that an exclusive right to a particular 
trade mark has come to be recognized by 
the courts as property capable of being 
legally protected against infringement. 
It is only really within the last fifty 
years that this right has obtained sta­
tutory recognition and the use of trade 
marks been made the subject of legisla­
tive enactment.

This is perhaps all the more surpris­
ing in view of the early attention ne- 
stowed by the legislator upon two other 
important species of "intellectual" pro­
perty, viz., patents and literary copy­
right. More than a hundred years after 
the famous Statute of Monopolies (1624)

POINTS IN REGISTERING A 
TRADE MARK AT OTTAWA
There are two kinds of regis­

trations or copyright that apply to 
trade marks, the one for “special” 
lines, the other a “general” one.

A special trade mark is the exclu­
sive right given to a firm to use that 
special name or brand or device of 
any kind for onyline of goods.

A general trade mark is the right 
given to a firm to use its name or 
trade mark or brand exclusively for 
any number of goods which it may 
turn out or handle, and at the same 
time prevents any other firm from 
using this name.

Registering.-The cost of registering 
these trade marks with the Dominion 
Government under the Patent Branch 
of the Department of Agriculture is 
*35 for a special and *40 for a gen­
eral. The Government cost is *26 and 
*30 respectively, a patent attorney 
usually being paid *10 for the clerical 
work. In the case of drawings being 
tnade an extra charge is made.

Priority.—As a rule priority de­
cides which firm shall have the right 
to a certain trade mark. If a firm 
shows that they have been using a 
certain trade mark for a few years 
and have built up a business on the 
basis of that, but have omitted to 
have it registered, no other firm, even 
if it applied first, would be allowed 
to retain a copyright on this name. 
The firm that can prove priority in 
use can by issuing an injunction stop 
the use of their trade mark by the 
second firm.

Foreign Firms. — Where United 
Staten or British firms do not register 
their names in Canada and a Cana­
dian firm appropriates the brand 
name, it ia usually a simple matter 
for the outsidp firm to get an injunc­
tion by showjng that their brand has 
become well known and that they 
would suffer a hardship by the"-use of 
it by a Canadian firm-. There would 
be no objection, in regard, to making 
use, however, of tetrad* mark ey 
brand that has been used for one line 
of goods and adapting It to ahdther 
line. NO') ►-«;» *,»«-«/•- si
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and eight yearn after the panning of the 
firnt Copyright Act (1734) we find Lord 
Hardwicke, the then Lord Chancellor of 
the United Kingdom, refueing to grant 
an injunction at the nuit of a maker of 
playing carda to reatrain the defendant 
from manufacturing and aelling carda 
bearing the counterfeit of the plaintiff’s 
work. He did so on the ground, among 
others, that he knew of no instance of 
the granting of an injunction to reatrain 
one trader from using the same mark 
as another. He held that to impose such 
restraint would be fraught with mis­
chievous consequences. This observa­
tion, however, he qualified by the remark 
that if it were done with fraudulent de­
sign or to draw away customers from the 
rival trader, whose mark is thus appro­
priated, that might be sufficient to main­
tain an action. . .

About the earliest authentic instance 
of a successful attempt to restrain trade 
mark piracy was the case of Sykes vs. 
Sykes in 1824; fraud was made the basis 
of the action. Deceit and fraudulent 
misrepresentation were causes of action 
well known to the common law. This was 
presumably the form of action most 
nearly suited to the circumstances of 
this case. If the merchant, despoiled of 
his trade mark, could not bring his 
grievance under the head of fraud, there 
was no other form of action available 
at common law.

A concurrent jurisdiction in cases of 
this kind was also exercised by the 
Courts of Chancery. Their ability to 
grant an injunction restraining the con­
tinuance of a fraud proved a verv valu­
able supplement to the award of dam­
ages—the only form of redress obtain­
able at that time in the common law 
courts. However, it was shown that even 
the Chancery judges for a time retained 
the doctrine that fraudulent intention 
was a necessary ingredient in an action 
for infringement of trade mark, and un­
less the plaintiff first proved hie case in 
the common law courts they refused to 
grant an injunction.

Toilsome Determination of Right
It has taken some time to come, but 

gradually the view has gained ground 
that the owner of a trade mark has a 
genuine proprietary Interest In bis mark, 
which' he is entitled to have protected 
against invasion and infringement like 
any other right of property. A case 
which definitely established the^rmcih'e 
that a trader has a good right of aétion 
against any person who wrongfully as­
sumes his trade mark, even in (he ab­
sence of proof of fraudulent intint, was 
that of Millington vs. Fox, decided In 
18.14. ,.,tbe’ decision In AU «se sig­
nalized th£$lj ascognitlo^arleast In
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Chancery courts, of tarde rilarks as pro-

The fusiffir of the principles of Com­
mon law and equity, effected by the 
Judicature Act of 1873, brought the 
common law courts into line with the 
Chancery. From that date the plaintiff 
was no longer required to prove fraud, 
but merely that the "get-up" of the de­
fendant’s goods actually did mislead or 
was calculated to mislead, the public into 
believing them to be the goods of the 
plaintiff’s manufacture.

Means of Protection Provided
The Merchandise Marks Act of 1882, 

and later the Trade Marks Registration 
Act of 1876, were passed to provide ade­
quate means for the protection of the 
trade mark. The Trade Marks Regis­
tration Act of 1875 introduced a new 
era in the history of trade mark law. 
The principles which it formulated have 
in the main been adhered to up to the 
present day. It was designed to afford 
protection to the trader on the one hand, 
and to the public on the other, against 
the abuse of trade mark rights.

A register of trade marks were estab­
lished and placed under the control of 
the Commissioner, afterwards Comptrol­
ler.. of Patents. Registration was not 
(Aligatory, but it wag made a condition 
precedent to the bringing of an action 
for infringement of trade mark. After 
five years, registration was treated as 
conclusive evidence of the registered 
owner’s title to his trade mark. In the 
interest of the public, on the other hand, 
the Act required the publication of all 
registered trade marks and their definite 
appropriation to certain classes of goods, 
so that any member of the public might 
know, by inspecting the register, the pre­
cise features and scope of any particular 
trade mark for which an exclusive right 
of use was claimed. The Patents, De­
signs and Trade Marks Act of 1883, ex­
pressly barred the use of geographical 
namap and words describing or com- 
mefimng the quality of goods. "Bovril" 
was allowed to pass muster, but a word 
such as “Triticumina,” as applied to 
wheat-meal bread and biscuits, wag re­
jected as descriptive.

By the Trade Marks Act of 1905 a 
trade mark was defined by statute of the 
British Parliament aS: “A mark used or 
proposed to be used upon or in connec­
tion with goods for the purpose of indi­
cating that they are the goods of the 
proprietor of such trade mark by virtue 
of manufacture, selection, certification, 
dealing with or offering for sale.’’

A trade mark is not in any sense a 
guarantee of quality. It warrants neither 
excellence nor uniformity. But the manu­
facturer, ever mindful of the value of 
having a trade mark associated with 
these qualities, aa a rule strives to have 
his goods known because of their excel­
lence and uniformity.

Recognition Given
Towns, cities and provinces, etc., are 

all coming to a recognition of the trade 
mark. Whereas the mark which might

CANADIAN GROCER

i •*. r k <. _ __ •• * 4

WHAT* TtfE CANADIAN GOV­
ERNMENT DEEMS TO BE. 

TRADE MARKS
The following extracts from the 

Canadian Statutes bearing on 
trade marks from the “Act Re­
specting Trade Marks and Indu- 
trial Designs,” is of interest from 
a Canadian standpoint.

“5. All marks, names, labels, brands, 
packages or other business devices 
which are adopted for use by any 
person in his trade, business, occupa­
tion or calling, for the purpose of dis­
tinguishing any manufacture, product 
or article of any description manu­
factured, produced, compounded, 
packed or offered for sale by him, 
applied in any manner whatever 
either to such manufacture, product 
or article, or to any package, parcel, 
case, box or other vessel or recep­
tacle of any description whatsoever 
containing the same, shall, for the 
purposes of this Act, be considered 
and known as trade marks."

"16. A general trade mark once re­
gistered and destined to be the sign 
in trade of the proprietor thereof, 
shall endure without limitation."

"17. A specific trade mark, when 
registered, shall endure for the term 
of twenty-five years, but may be re­
newed before the expiration of the 
said term by the proprietor thereof, 
or by his legal representative, for 
another term of twenty-five years 
and so on from time to time; but 
every such renewal shall be registered 
before the expiration of the current 
term of twenty-five years.”

be adopted by a city is strictly not a 
trade mark, however it indicates that 
the goods bearing it have come from a 
particular locality or made by certain 
people, and that is a point of interest. 
It waa only last week in Toronto, in 
addressing the members of the Cana­
dian Manufacturers’ Association, that 
Lloyd Harris made reference to what he 
considered the necessity of Canadian 
manufacturers adopting a uniform trade 
mark for Made-in-Canada goods. It is 
more than likely that the suggestion will 
be followed up and some action taken in 
the near future.
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Th» valtie olra brader mark is pretty 

difficult to estimate. Some captains of 
industry plqce move real value on a 
celebrated trade mark than they do on 
the dollars and cents in a plant. The feel­
ing which these men have is that the 
trade mark represents their good name; 
that it stands for something resides just 
a stamp on a piece of merchandise. Back 
of the trade mark which this type of 
manufacturers utilize is more or less an 
ideal. They are building plants to turn 
out goods which will measure up to a 
standard and not down to a price. There­
in is one of the greatest reasons for the 
adoption of a trade mark and making 
same stand for goods oS highest quality.

The president of one corporation, in 
a speech at a celebration of its success, 
made the statement that each letter of 
one of its word marks was worth 
$1,000,000. The value of the trade marks 
of the American Tobacco Company, as 
shown by the dissolution proceedings in 
the United States Suprême Court, was 
estimated at $45,000,000. That repre­
sented one-fifth of the assets of this 
great corporation, which is most decided­
ly a big portion to be in trade marks un­
less the value is there. It is really not 
surprising that such a value was placed 
on its trade marks, for it had been the 
policy in the formation of that organiza­
tion never to take jn a competitor unless 
he had a valuable mark bo identify his 
goods.
SUGAR PRESIDENT IS OPTIMISTIC

At the annual meeting of the Atlantic 
Sugar Refineries, Ltd., the president, D. 
Lome McGibbon, intimated that, in ad­
dition to heavier domestic business, the 
export of refined sugar was steadily 
larger. The European countries figur­
ing as buyers now are Great Britain, 
France and Greece. Mr. McGibbon stat­
ed, however, that his firm was paying 
first attention to the home demand.

Referring to supplie», the president 
stated that his firm had ample manu­
facturing material to last into Sep­
tember or October next.

Absolutely too Busy 
to Write an Ad.

Never saw such business before—We have the 
goods you want; possibly that may explain.

True & Blanchard Co., - Newport
t)

There i* at tenet the merit in thin use of newspaper space of keeping the firm's 
name before the public. Too often retailers when pressed with business omit 
their announcement altogether or leave in an ad. which it out of date, or list un­
seasonable merchandise. The customers of this firm’» store must realize that the 
Arm is right on the job amt ready to take oars of their requin mente. It is an un­
usual use of space and it is often by getting in this variation that the retailer 
creates a nreater interest and keeps the customers’ attention focused on jiis 
offerings.
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A Clerk’s Capacity—Financial Thought
What is the Selling Capacity of a Clerk is Discussed — Pile Up Business Insurance 

Now—Set Aside a Definite Amount Each Month

ONE whose experience points to 
large sales per clerk writes in­
terestingly, but without sufficient 
data, as follows:

Ontario, May 31,1919.
Dear Sir,—I noticed some time ago 

your article on how much a clerk can 
sell. You are decidedly short for this 
section. I am running a little cash busi­
ness which has been in operation less 
than seven months, and I sold in July 
just a little short of $3,500, and I do not 
call myself a fast man by any means.

In the store in which I was employed 
before starting for myself, we sold as 
high as $14,600 per month of general 
merchandise with a force of three men 
all told; one girl on the dry goods side, 
and one woman selling books. I have 
a girl to help this last six weeks, work­
ing the eight-hour day. She keeps the 
books. I do a cash business and load 
practically everything that goes out of 
the store on to the wagons, receive all 
the incoming goods, and deliver some 
stuff around town by hand.

I see no reason to doubt that if I had 
a girl with me long enough to train her 
to the work, we could turn out $4,600 
per month in groceries, with some men's 
and women’s furnishings, shoes, etc. I 
do not see where I am making any great 
big bunch of money at this game, but 
I am my own boss for the first time in 
years, and certainly that is worth some­
thing. We have chain store comoetition 
close by, so we have to go some.

I do business on a small margin and 
price my goods pretty much as nearly 
as I can on the sneed with which I turn 
them. I am inclined to think that if 
you could induce John M. Sawyer of 
Eastern Montana to t°'l iust how much 
his men sell, it would seem almost in­
credible. and he is sunnosed to ooerate 
on 10 per cent, gross. I do not *«#> why 
any active man cannot sell $3 000 ner 
month where he has nothing to do but 
sell, and the business is there for him 
to handle.

Yours very truly.

Got Premises Slightly Wrong
Perhaps it will be as well to wait for 

other comments on this important sub­
ject. But my friend has mistaken part 
of the premises. It is not a case of a 
clerk having nothing to do but sell. The 
former discussion covered average sales 
per employee, and in getting those 
statistics I included everybody—the pro­
prietor himself, and in one instance the 
manager during a time when he was ab­
sent from hie business for a month.

The man who reported sales of $1,206 
per employee included himself, his 
cashier, hie delivery man—everybody 
around his shop—to answer my question;

What are Your Sales Per Employee?
All the stores I examined were 

straight grocery stores of all kinds. I 
do not know whether the inclusion of 
other merchandise would make it easier 
or harder to run up the individual sales.
I know that in the days before the war 
high-grade clerks in fine grocery stores 
used to consider their turnover pretty 
creditable when it reached $30,000 to 
$35,000 a year, or $100 a day, though of 
course many surpassed such records. To­
day, in those same stores, it might be 
easier to pile up sales, considering the 
high range of values; and it might be 
harder, because of the greater care with 
which people buy.

I shall be glad to have further infor­
mation and suggestion from any quarter.

Business Insurance
Business insurance is the accumula­

tion of a surplus in such form that it 
can be made available immediately. 
Money in the bank is the most available 
business insurance. It is also the easiest 
to understand. Every man knows that 
if he has money on hand beyond his 
needs, he is in a stronger position to 
meet unfores® n contingencies than if 
every cent is locked up in stock, accounts, 
fixtures and real estate, and he is weaker 
for every cent he does not offset by con­
vertible assets.

But money in the bank earns nothing. 
The good business way is to have a sur­
plus where you can get at it, and yet 
have it earn the maximum interest con­
sistent with safety and availability.

The most difficult thing is to make 
the beginning. It is so hard just to lav 
aside the beginning of a surplus. But, 
if you once get started saving and lay­
ing aside your savings, that habit be­
comes fixed, too, and it clings with al­
most the persistence of a bad habit. So 
why not make the start?

Investment of Surplus
The usual xvay to start saving is 

through a plain, everyday, savings 
bank account. Every man should have 
one. Everyone should set out with a 
well-defined plan to set aside just so 
much each week, and then stick to the 
plan. Let nothing whatever turn you 
aside. Let that obligation be the first 
one fulfilled every week, no matter 
whether your bills are paid or not 

Of course, as I said last week, saving 
is made easy now, for we all arc getting 
used to setting aside something regu­
larly for Uncle Sam's loans. We have 
a way of saying that we are doing so 
much for our Government when we buy 
stamps and Liberty bonds; but of 
course, what we really are doing is set­
ting aside a surplus for ourselves in the 
future—getting well paid for providing 
our own business insurance.

Well; the habit grows. Pretty soon 
we find that we can put aside more than 
we think we need for Liberty bonds. 
Then a good way to figure is like this:
“I have paid for my bonds, so now 1*11 
pile up a little reserve to be ready for 
the next lean.” Then when the next 
loan comes along you find you can handle 
it without breaking in on your reserve 
—and then you may feel that you have 
really learned how to save.

Invest With Greatest Care
When it comes to investing your sur­

plus, two points come up for most care­
ful consideration—what to do and what 
not to do. Let your thoughts dwell 
emphatically on the not.

Next, remember this tremendously 
important truth: There are mere dis­
asters in business as a result of going 
too fast than too slow, and this other 
truth: Very little money would be lost 
if men could only realise that one of 
the best ways to make money is to keep 
it. So just let your surplus lie in the 
savings account drawing its S to 4 per 
cent, while you decide how it can be 
invested to better advantage.

Another thing: Surplus should be di­
vided into two sections. There must be 
the first line trenches, the first line of 
defence, made up of the strongest kind 
of securities, such as <mn b» turned into 
money at once, with little or no shrinkage. 
Then there is to be the line of reserves 
—funds which earn a little more income 
but can be brought into service some­
what more slowlv. To-day the first line 
is filled with Liberty bonds and war 
stamps, for those can be cashed at once 
with little loss, or can be borrowed 
against without a second’s delay.

For the reserve forces there are plenty 
of good securities to be had no wads vs 
which yield 6 per cent, or more with such 
features of soundness and convertibility 
as make them very attractive to a con­
servative investor, and that is all voii 
want to be in handling your business 
insurance. It is well, therefore, to con­
sult your banker as to what you may 
wisely do with your funds.

Bankers’ Wavs
To have a heart-to-heart talk with a 

banker on such a subject for the first 
time is a mighty interesting experience. 
Your first impression is apt to be one 
of disappointment, for you will find him 
so cautfcius, so doubtful of many things 
which to you seem so promising, he will 
seem so stuck on things which yield onlv 
4t4 to 6 ner cent., that you will think 
there is just no use in trying to get 
good interest and security.

Then remember that the banker knows 
through long experience that net every­
thing which premises well turns eut well. 
He Is used to being the guardian of 

(Continued on page 44.) .
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IS TAKING THE CLERK OF
A FELLOW MERCHANT

EVER JUSTIFIABLE?

Some merchants give their 
opinions as to what methods 
â merchant may honorably 
use to secure the services of a 
trained clerk—Some interest­
ing suggestions.

IS a merchant justified in making an 
offer to the clerk of another store to 
enter his employ T If not how can a 
merchant obtain a trained clerk in an 

honorable way, and how can the clerk’s 
interests in the matter be safeguarded 7 

These questions were suggested by a 
letter received some time ago from a 
grocer complaining that after he had 
tpent some years in training a clerk, till 
he had gone through the unproductive 
period, and had become a producer of 
business, he had lest to another merchant 
in the same town, who had not spent 
any efforts on his training and had not 
carried him through the early, unproduc­
tive months.

This is a real problem, that is facing 
many merchants, and as such it was 
presented to a number of other grocers, 
to find out how their thoughts stood on 
the matter. The results of this enquiry 
are presented herewith.

That the onus of any move should 
rest with the clerk is the opinion of the 
majority of the merchants replying.. 
They fed that the clerk must be left to 
decide where his own interests lies, but 
deprecate any influence being exerted 
upon him by interested parties.

James Redden A Co., Kingston, Ont., 
write:

“In our opinion, one merchant should 
not try to coax away another merchant’s 
clerk even by offering higher salary. 
Should there be a vacancy any person 
could apply—then the onus or responsi­
bility of the change rests with the clerk 
—not with the merchant. That is the 
way a clerk could better himself by ap­
plying for a vacant position in what he 
would consider a better store. That 
would be perfectly justifiable, and the 
merchant employing him would be do­
ing nothing underhand,”

Wm. H. Drury, Gelert, Ont, is of the 
same opinion:

“I would say that I do not think it 
a good policy or fair treatment for one 
merchant to coax or induce another mer­
chant’s clerk to leave, even at a higher 
wage. Advertising is the most business­
like way, as then you are not stealing or 
coaxing a clerk from some other mer­
chant’s employ.”

H. 8. Moffatt, Jasper, Ont., contends 
that no merchant should approach the 
clerks of another merchant If in need 
of an experienced clerk, the merchant 
can advertise his requirements, and then 
he may honorably deal with any appli­
cant who may be interested in the posi­
tion.

Gorman A Co., Caledonia, Ont., are

not inclined to think that there is any­
thing underhand in one merchant mak* 
ing an offer to the clerk of another, 
though they believe that advertising is 
the best way to achieve the result. There 
is an interesting suggestion in the let­
ter as to the way of avoiding the diffi­
culty of having a clerk work for two 
firms in the same town. “Have the clerk 
sign an agreement when he is employed 
that if he works for any other merchant 
in the same town prior "to the expiration 
of the agreement he will forfeit $100.”

Benson Brothers, Guelph, Ont., be­
lieves that approaching the clerk of an­
other merchant direct in not an honor­
able action. If a clerk is needed, he 
holds the merchant can advertise, and 
if the clerk applies, then there could 
be no objection to the advertiser open­
ing negotiations with the clerk, no mat­
ter where he had worked before. Con­
tinuing, Mr. Benson says: ‘The retail 
grocery trade is suffering to-day front* 
lack of experience. I think I am not 
far out when I say that two-thirds of the 
men to-day in the retail grocery busi­
ness are men who have never learned 
the business, but who have just stumbled 
into it. If the standards of the retail 
grocer are to be raised to a higher level 
we must take boys on young, and train 
them thoroughly ourselves and not look 
with covetous eyes towards our neigh­
bor."

W. A. Singleton, Singleton, Ont., 
thinks that the first move between the 
clerk of one store and the owner of an­
other should come from the clerk. The 
merchant can advertise, and it is for the 
clerk to take all risk of losing one job 
for a better one. The crux of the whole 
matter however, in Mr. Singleton’s mind, 
lies in treating the clerks so satisfac­
torily that they will not want to leave.

The J. B. English Co., Plattsville, Ont., 
is one of those who believes in a general 
open season for clerks. “Competition 
for clerks is the only chance they have 
for advancement,” he states. “Where 
the merchant is paying full value he 
runs no chan.ce of losing his clerks.”

J. W. Haigh, manager for Graves, 
Bigwood A Co., Byng Inlet, Ont., writes:

“I do not think a merchant is justified 
in making an offer to the clerk of an­
other store unless he feels confident in 
his own mind that the clerk is dissatis­
fied with his position and is desirous of 
making a change. I think the best 
method of obtaining a clerk is through 
the travellers, they are well acquainted 
with the clerks in the different stores 
and usually well posted as to who are 
looking for a change or improvement in

position, and know the capabilities of 
the clerk.

“I do not think that any agreement 
between merchants not to take one an­
other’s clerks would be a possible stand. 
If any such agreement were in force the 
clerk in most instances would have no 
means of protecting himself or of pro­
curing advancement at his disposal and 
it would simply drive the clerk into other 
channels of employment.

“In summing up I feel strongly against 
one merchant approaching another mer­
chant’s clerks and especially those that 
are in competition but as far as possible 
engage from outside points, this of 
course applying to country trade.”

A Bonus System Might Help
A. V. Gillies, 207 John street, Hamil­

ton, states that he does not believe that 
the enticing of another merchant’s clerks 
from his employ is an honorable act. If 
a clerk is needed, he continues, “adver­
tise in your daily papers and your week­
ly CANADIAN GROCER stating re­
quirements. I do not blame the clerk for 
bettering himself if he can. One way 
of meeting the difficulty would • be to 
give the clerk a bonus every three 
months, or six months, or a year, as the 
case may be. If they leave before their 
time they would of course lose the bonus. 
This is one way of keeping them inter­
ested in the business itself.”

The Porter S. White Company, Peter­
borough, Ont., are emphatically of the 
opinion that one merchant is not justi­
fied in approaching the clerk of another 
in an effort to have him enter his em­
ploy. On the other hand it is recognized 
that the fault is very often with the 
first merchant when such a thing occurs. 
“One mistake we often make with our 
clerks,” they state, “is in not to advance 
them at the right time. It is much nicer 
for the employer to say tc the clerk: 
After this week your salary will be so 
much, and not have the clerk always ask­
ing for more salary. Sometimes in­
stead of asking they get it some other 
place. So often there is not confidence 
between employer and clerk.

“With two men of the same business 
standing, it should not be possible for 
one to capture his neighbor's clerk. He 
certainly must be worth the same to one 
as to the other. One thing I would like 
to see stopped is, after training a clerk 
to good salesmanship, have him start 
business for himself in the same town or 
city. I know one grocer man who has 
had no less than four of his men com­
mence business in Peterboro.”
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Toronto Grocers’ Holida, _______ _t m r * OJ
Annual Event at Lakeside Town Provides I ntertainment in Plenty for Toronto Grocers

and Their Friends

OLD SOL shone forth in all his 
splendor on Wednesday lust, thus 
evidencing his hearty approval of 
the annual outing of the Toronto gro­

cers. It was the 33rd annual event of 
its kind of the city grocers, and it goes 
down into history as an unrivalled suc­
cess. The destination was Cobourg, and 
all things seemed to work together for 
the happiness and pleasure of the 800 
or «more grocers and their families, 

V_ sweethearts and friends, who were pas­
sengers on the steamer Corona, bound 
for that delightful spot on the northern 
shores of Lake Ontario.

Victoria Park, one of the beauty places 
of this pretty town, gently sloping to 
the lake, makes an ideal spot for the 
picnicking, sports and games. Bathing, 
races and baseball made the afternoon 
pass all too quickly. It was a day of 
enjoyment from beginning to end, and 
if there was anyone who did not have a 
good time it certainly was not due to 
the indifference of those who had the 
arrangements in hand, who were untir­
ing in their efforts at all times to make 
the day one of reel pleasure for all.

Plenty of Ginger
There was not a slow moment from 

the time the Corona left her moorings 
at the Yonge Street wharf at 8 o’clock 
in the morning, until she docked there 
again shortly after ten that night. It 
was a day unmarred by misfortune. 
Grocers work while they work and play 
while they play, and speaking collect­
ively they are equally as successful at 
one as at the other. Many and devious 
were the plans provided for the enter­
tainment of the crowd on the journey to 
Cobourg. It was one thing after the 
other in the way of amusements, and 
those who did not care to loiter on the 

— decks, enjoying to the full the lake breez­
es, found plenty of amusement inside. 
There were guessing contests, a nai'- 
driving contest for the ladies, hooping a 
smal' bag of sugar, also for the fair

Members of the eonrmitte who oreantsed the grocer»' plente Among them will be seen such 
stalwarts as Jerry Burns, W. J. Nlehol, D. W. Clark and Donald Mclean in the front row. and 
John Davison. Donald Nieolson and "Billy" Miller In the centre. J. B. Folk, secretary of the 
Grocers' Section, is second from the right at the back.

sex, throwing marbles for both the la­
dies and the city travellers, all of which 
made keen and exciting sport. With 
“Billy” Miller, secretary of the Retail 
Merchants’ Association; D. W. Clark, 
Avenue Road; Nelson Werrin, St. Clair 
Ave.; E. Towler, Bloor Street, and other 
“live wires” of the committee things 
were kept moving. It was a matter of 
note the whole-hearted way the ladies 
entered into the various contests. The 
prizes were more than sufficient in­
ducements to enlist an army of entries 
in the different events. An endless ar­
ray of the ladies of the party good hum- 
oredly waited their turn to take a try at 
the nail driving, but it remained for one 
little woman to drive it home with the 
smallest number of strikes, namely nine.

E. Towler, Bloor Street West, made 
himself popular with the fair sex m this 
event bv his encouraging remarks.

Hooping the bag of sugar was another 
laugh provoker and enthusiasm made up 
for what was lacking in skill among the 
contestants. Mrs. Hucker, Olive Ave.; 
Miss Kemp, Indian Road, and Miss Bud­
dy, Marmeretta St., were equally win­
ners in the first round, and final trials 
r--suited in the contest being won in the 
above order. t,

Those Athletic Travellers
It remained for the marble throwing 

of the city travellers to provide the 
real contest of the trip. There was only 
one prize in this event, thus rendering' 
keener the interest, and testing the skill 
of the contestants to the utmost. G. E. 
Hills, however, was the winner of the 
cuff links, throwing four out of five 
r-arbles into the barrel. Music too had 
its part in the proceedings on the boat, 
both going and coming, and on the re­
turn, the younger folk, and not a few of 
the older ones, joined in a dance, an­
other pleasurable feature of the out­
ing.

The Genial W. C. A Feature

The race for Toronto grocers who have been in business over W years. E. Flemming winning
the race.

“Billy” Miller, as he is popularly 
known among the retailers, was as gen­
ial as ever, and was thorough in his ef­
forts to make fun for the grocers, as he 
was in the work of pushing through the 
early closing by-law recently. As an­
nouncer he was here, there and every­
where, both on the boats and on the 
grounds. The athletic events were well 

Continued on page 44
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Giving an Individuality to Products
The Trademark More and More Becoming a Selling Factor, Gives an Individuality to 

a Product That Makes a Strong Appeal to the Public Mind—Some History of 
the Origin and Meaning of Certain Marks

THE era of advertising heralded 
the era of trademarks. There is 
little purpose in exploiting the 
qualities of products that may be more 

or less general with a number of manu­
facturers. There may be differences in 
manufacturers that cannot be set forth 
in the commodity name of the product 
sold. Therefore, arose the trade name, 
a factor that has been growing in im­
portance from year to year, till it has 
come to be that practically every manu­
facturer of a product does so under a 
definite trade name. These names, too, 
have grown in many instances to have a 
very definite and tangible value. Some 
of the better known trademarks are 
actually capitalized at millions of dol­
lars. Because it is believed that the 
public’s knowledge of this name is a 
strong selling argument.

There is often, too, a very interesting 
history behind these names. Sometimes 
they are chosen at random, sometimes 
because of some definite idea associated 
with the goods.

Herewith there is given the history of 
the choice of a trade name for a number 
of products that are known familiarly 
to the grocery trade.

Barrington Hall At Home With a 
History

For nearly twenty years the picture 
of a beautiful colonial mansion has 
been used on the Barrington Hall label 
as a trademark by the Baker Importing 
Company, manufacturers. When this 
brand of coffee was put out in soluble 
form also, both picture and name were 
retained.

Many inquiries are received by the 
manufacturers regarding the trademark 
and in reply to these it is explained that 
Barrington Hall is the home of the 
Baker family, located at Roswell, 
Georgia, near Atlanta.

Mrs. W. E. Baker, mother of tiie three 
sons, who are respectively president, 
vice-president and treasurer and secre­
tary of the Baker Importing Company, 
still resides there.

Barrington Hall is a combination of 
English and Southern architecture with 
Gothic columns which run to the full 
height of the building, contrasting at­

tractively in their whiteness with the 
green of the beautiful trees and shrub­
bery which surround the place. <*•

The Baker home has always been 
famous in the South for the fine coffee 
served there, and it was only natural, 
when the sons went into the coffee 
business, to adopt the name and Bar­
rington Hall itself as a trademark.

“Salada" Trademark a Happy Chance
Many well-known names used in ad­

vertising have been decided upon rather 
as a matter of chance. They are none 
the less effective for this reason, how­
ever. Among the well-known names is 
that of “Salada” tea. As a matter of 
fact, the word was selected at random

"SALADA"
from a directory of Ceylon tea gardens, 
mainly because it was easy to pro­
nounce. “Salada” was the name of a 
small post office in Ceylon and possi­
bly there was a garden of that name at 
some time; the name, however, has dis­
appeared from recent directories. The 
word has been widely advertised for 
many years, and through this advertis­
ing has gained a very definite market 
value.

The cut of the trademark shown here­
with shows that the company uses prac­
tically entirely the same block letters 
that were selected 25 years ago.

“Indian Chief," a Bit of Indian History
The reason the words “Indian Chief” 

were adopted by Shaw and Ellis, Pocolo- 
gan, N.B. as their trademark was be­
cause Pocologan is an Indian name, and 
there is a legend to the effect that there 
was an Indian town here at one time, 
and the chief’s name was Pocologan, and 
it would appear from evidences along 
the shore that clams must have been 
their chief sustenance. There are num­
erous places close by where if the soil 
is removed for a few inches, you will 
find a solid bed of clam shells for a 
depth of from two to twenty feet, and 
covering from one-half to one acre of 
ground. That is why they printed on 
their cans, “Pocologan knew a good 
thing three hundred years ago, so do 
you; try them.”

Believers in Trade Names
The words “Forest Cream” have been 

associated with certain products of 
Smalls Ltd., Montreal, for many years. 
“It first originated with us,” stated G.

R. Small, managing director of the com­
pany, “about three generations ago 
under the style of Cream of the Forest, 
as a unique, descriptive name for maple 
syrup, maple toffee, etc., the products 
gathered from the Canadian forest. We 
consider it a very valuable appropriate 
trademark when applied particularly to

this product. We are strong believers 
of adopting trade names and marks, and 
consider names or words for distinguish­
ing an article of more value than a de­
sign, as a name is recalled to the con­
sumer by the channel, both of sight and 
sound,' whereas a design is only con­
veyed through sight. We have adopted 
a large number of names, in fact every 
line of goods that we are turning out 
is sold under a distinct name. The word 
‘Smalls’ is considered to be the most 
important mark used by the company. 
‘Forest Cream’ comes next in import­
ance and consists simply of the words 
‘Forest Cream,’ regardless of form.”

“Del Monte." a Californian Name

“California, so rich in romance and 
tradition is particularly favored with 
many beautiful names that hark back 
to the days when the Spanish Padres 
reared their quaint old missions in so 
many of its mountain valleys. Of these, 
none is so typical of the love these 
gentle folk bore for their adopted home 
as ‘Del Monte,’ meaning ‘Of the moun­
tain.*

“A more appropriate name could not 
have been selected than Del Monte— 
representing the fruits and vegetables 
which now grow so abundantly in the 
fertile mountain vaileys, which years

BRAND

QUALITY

ago were converted into primitive orch­
ards and gardens, and which have since 
developed into a rich source of supply 
for the entire world."
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“Sei” Brand Suggest* the Product
The word '‘Sei," the trade name of 

the Consolidated Whaling Corporations, 
Toronto. “Whale steak" was adopted 
because the name suggested the pro­
duct used. “Sei” is a species of whale 
which is particularly adapted for edible 
purposes, hence, when a name was 
wanted for the new product of whale 
meat, the name naturally suggested it­
self.

"SEI”
The trademark “Lux” was adopted in 

England about 19 years ago by Lever 
Bros., Ltd. The article was first pu 
out under the name “Sunbeam Flakes 
but it was considered advisable to have 
only one article in the soap line 
nected with the word “Sun." So that 
“Lux” light was decided upon as a word 
having nearly the same significance. 
The word ‘Lux” was registered in Can­
ada on July 13, 1900, but its sale was 
hardly encouraged in this country until 
ten years ago.

Suggesting the Product
The word “Maroma,” used to describe 

one of the products of E. W. Jeffress, 
Ltd., Walkerville, Ont., is a coined name 
that suggests the product. It is derived 
from the words mustard and aroma. The

*sI|aL APPETjjflgi
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aroma is given to the product, the man­
ufacturers claim, by the blending of 
cream with the mustard after a certain 
particular formula, and, therefore, is a 
fair basis for a trade name.

Using the Firm Name
The trade name “loco” of the Im­

perial Oil Company’s furniture polish. 
The word is derived from the first let­
ters of Imperial Oil and the abbreviation 
for company. Not only this individual

word, but the entire label illestrated 
herewith is registered as the trademark 
of this product.
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TORONTO GROCERS HOLIDAY AT 
COBOLRG

Continued from page 42
contested. There were races for every­
one and prizes galore. Entries were not 
lacking, and in all events, for both old 
and young, there was keen competition. 
As able assistants to “Billy” Miller, in 
the carrying out of the races, Dave 
Clark and Donald Nicholson inspired en­
thusiasm. Particularly it might be said 
of the former, who greeted the fair sex 
with open arms as they crossed the 
tape. One of the best events of the day 
was the Comfort Soap race for grocers 
over 45 years. The older fellows gave 
evidence of having once been sprinters, 
to be reckoned with, and though pant­
ing and exhausted were game to the 
finish, not one having fallen by the way- 
side. To George H. Thomley, Ronces- 
valles Ave., went the first honors, and 
the other winners, in the order named, 
were: Harry McDonald, John Davidson 
and Donald McLean. The fat man’s 
rare created 'considerable amusement, 
and amid the cheers of their admiring 
coachers, T. P. Paget and V. Brooks 
crossed the goal in first and second 
places despectively. The 100 yards
dash, open to all comers, brought forth 
a formidable line of entries, but Percy 
Bone. Avenue Tend, carried off the tea 
for first place, and E. Towler, Bloor St., 
the second grocer to cross the tape, is 
richer to the extent of a case of marmal­
ade. Travellers were well represented 
on the excursion, and were much to the 
fore in the races, many of them proving 
ns fleet-footed as the nroverbial deer. 
H. S. Dellamoure, of Medland Bros., won 
the bacon in the event for travellers un­
der 35 years, the expression bacon b^m" 
literally true in this instance, for the 
prize was nothing less than *mov“d 
"ammon. middle of Wiltshire b^con Mr. 
Dellamoure was also the winner of the 
Hub bag in the special 100 yards dash. 
A. L. Ingram was the winner in the 
event for travellers over 35 years, and 
Victor Dawson was t**e first to cross the 
line in the special 220 yards dash.

! :VJtiZr'HV

Notes of the Day
The Grocers can be depended upon to 

provide a first-claee outing.
W. Salter, Naim Avenue, has reason 

to remember the grocers’ uicnic. He was 
winner of a |60 computing scale in tile 
attraction extraordinary.

The three prizes in the soup race were 
won by three sisters, some splinters in 
that family.

Cobourg grocers were not as numer­
ous at the picnic as their brethren of the 
city would have wished. There were 
none came forward for the special event 
for Cobourg grocers.

Some Cobourg grocer might have had 
100 lbs. of sugar too for a little sprint­
ing.

The travellers can still beat their 
clients at baseball, rolling up a score of 
8 to 4 in a game not entirely devoid of 
features.

Harry McDonald’s “muffing" at short 
stop, he says, is entirely due to lack of 
condition. He promises to do better next 
year.

Everybody on board was weighed go­
ing to Cobourg. It was a case of guess­
ing average weights. Some of the 
heavyweight grocers look upon racing 
as strenuous reducing.

Mayor Denton, of Cobourg. extended 
» welcome to the visitors in the park in 
the afternoon.

There were some stiff and sore grocers 
on Thursday, it is reported, and patent 
liniments were resorted to.

Event extraordinary. Grocers’ picnic 
1920.

A CLERK’S CAPACITY—FINANCIAL 
THOUGHTS

Continued from page 40 
others’ funds, he feels his responsibility, 
he wants not to see you lose money. He 
knows that it is bad to fish for high 
interest and swallow the bait. So you 
will do well to be guided by what he 
says.

Then, as you go onward, accumulate 
more all the time and study investments 
and many things will be offered to you. 
Some of them will look very attractive, 
yield good interest, and yet seem secure. 
When such a thing tempts vou, take it 
to your banker. He may know some­
thing of it not printed in the circular, 
or he may approve. In any event he will 
be able to guide you and save you from 
lpss—the most discouraging thing that 
can come to an investor.

Well, think about this. Ask questions 
if you want to, but save some money 
from your business. It is almost per­
fectly safe to say that no merchant ever 
made any real monev from Ms business 
until he lesmed to dnw monev out of 
it and put it to work outside.

HARRIS ABATTOIR ENLARGES 
Building permits were issued to the 

Harris Abattoir Company. Toronto, re­
cently for the erection of a frame and 
metal addition to their wool pullery on 
Strachan avenue, and a beef wrapping 
room. The total estimated cost is $18,- 
000.
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Ontario Wholesalers Defend Association
No Evidence of Malpractice Discovered by the Commission — Association Does Not 

Deal With Prices—Wholesale Grocery Business no Longer Lucrative, Claims 
H. C. Beckett—Support Inland Trade Commission

By T. M. FRASER, 

Ottawa, June 26.
EPRESENTATIVE8 of the whole­
sale grocers of Ontario appeared 
before the Cost of Living Com­

mission at Ottawa last week, those pres­
ent being Hugh Blain and W. P. Eby, 
of Eby Blain, Ltd., Toronto; H. C. Beck­
ett, of W. H. G LI lard A Co., Hamilton, 
and A. C. Pyke, secretary of the Ontario 
Wholesale Grocers' Association.

Mr. Pyke, who was called first, stated 
that the Wholesale GrocerV Associa­
tion had succeeded the Grocers’ Guild, 
and its membership was practically the 
same. It has never been incorporated 
and has no by-laws or constitution, but 
proceedings are now under way to in­
corporate an association which will cov­
er all Canada. Theirs was a provincial 
association, but there was a similar ont 
in each province and they worked in har­
mony.

Mr. Henderson, who was acting as 
counsel for the committee, read cer­
tain extracts from the minutes of the 
association, and asked for an explana­
tion regarding them. With regard to 
one as to how canners were going to 
treat orders for export, he asked its 
meaning. Mr. Pyke replied that they 
desired to know whether there would 
be a short delivery or whether export 
orders would be filled in full and get 
the preference. There was no arrange­
ment with the canners as to whom they 
should sell.
Association Does Not Deal With Prices

Some questions were then asked Mr. 
Pyke as to the membership of the as­
sociation. He said it consisted of 72 
members, comprising all the wholesale 
erocsgs of Ontario, with a few excep­
tions. They had never tried to maintain 
a uniform price, and do not keep any 
track of what members charge for' 
goods. They deal chiefly with transpor­
tation problems, and were organized 
primarily at the suggestion of the food 

^controller.
Coming upon a letter urging that the 

grocery brokers be organized, an ex­
planation was requested. Mr. Pyke said 
a broker operates between the manufac­
turer and the wholesaler or between two 
wholesalers.

Mr Henderson : “Why does not the 
wholesaler buv direct instead of through 
a broker?” Could he not save commis­
sion? There are four sugar refineries 
in the Fast: could you not get a price 
from the four for your 72 members 
without a broker?”

Mr. Pyke: “He is simply the sales 
«<**»nt of the refiners. Each refiner has 
a broker. They sometimes sell to the 
retailers, and are not under anv obliga­
tion to the association not to sell. They 
can distribute cheaper through the

epresentative of the MacLean publications

wholesaler than in any other way. If the 
broker sold the retailer it would no 
doubt influence the wholesaler in plac­
ing his orders; the broker would not get 
so much business from the wholesaler.”

Mr. Pyke said members of the associa­
tion had bought from manufacturers 
who sold retailers, but they do not get 
the support another would get.
Retailers Benefit As Well As Wholesaler

Certain manufacturers have been 
asked to guarantee against a drop in 
the price of goods in the hands of 
wholesalers, soap, for example, and to 
make an allowance to the holders if the 
price is put down, and in a great many 
cases that is carried on to the retailer.

Questions were asked regarding the 
business dealings of several manufactur­
ers in Canada.

Mr. Pyke stated that the association 
n°ver had any dispute with them about 
selling to retailers.

Wholesalers will sell to men who run 
a cut rate store; thev must or they 
would not be in the business.

The matter of the York Trading Co. 
occupied a great deal of the time of the 
commission. This company wrote to the 
commission, complaining that the whole­
sale grocers were boycotting them, and 
refusing them membership. Mr. Pyke, 
Mr. "Beckett and others were cross-ques­
tioned sharply on the matter. This 
uhase of the inquiry is referred to later 
in this report.

Mr Pyke saidj that t^e manufacturer 
would not stay with the wholesaler a 
minute if it were not the most econ­
omical way of distributing his goods.

Association Formed bv Canada Food 
Board

W. P. Eby was called next. A good 
deal of his evidence re'ated to the York 
Trading Co. Asked about the associ»- 
tion of the wholesale grocers he said 
the association was formed at the re­
quest of the Food Board, the Guild hav­
ing been inoperative for several years. 
All the grocers in Ontario wer° in it 
except five or six concerns which were 
smatl with the exception of one. Asked 
if the association was opnosed to co­
operative organizations, such as those of 
the farmers, he said thev believed the 
best method of distribution was from 
the wholesaler through the retailer to 
the consumer, and thev do not sell farm­
ers’ co-onerative associations. Thev 
could not expect the retailer in the 
country to buy from them if they sold to 
the consumer.
Wholesale Grocery Business No Longer 

Lucrative
H. C. Beckett, of Hamilton, Ont. 

was the next witness. He said

at Ottawa

the wholesale grocery trade was 
no longer a lucrative business, and 
to keep going any wholesaler has to 
speculate. He thought about 40 per 
cent, of the grocery business was in 
proprietary articles and package goods. 
This was an advantage to small families 
living in apartments. It made the goods 
cost more. For example, cornflakes 
would probably cost three or four hun­
dred per cent, more than oatmeal. In 
rolled oats what you buy in bulk for 6 
cents costs 10 in packages. He thought 
a million dollars were thrown in the ash 
barrel every year, from the waste on tea 
packages. The trade created the taste 
for these packages and the consumer 
has to pay for it all eventually.

He warmly supported the idea of an 
Inland Trade Commission. Mr. Beckett, 
it is stated, was responsible for giving 
the United States the idea of a Federal 
Trade Commission. It is now under­
stood that one of the things which this 
cost of living commission will recom­
mend is an Inland Trade Commission. 
Mr. Beckett pointed out that the mail 
order business of the country was be­
ing done at a big loss to the Govern­
ment. It should be investigated by some 
permanent commission. He claimed that 
the departmental stores needed investi­
gating. They were ruining the country, 
so far as building up country life went. 
Mr. Beckett read to tile commission a 
very interesting paper, making recom­
mendations, which he laid before the 
wholesale trade.

Role of Monkey Not Appreciated
Regarding manufacturers selling to 

the retailers, Mr. Beckett said they could 
do that, but the wholesalers were “not 
going to be made monkeys of. The 
manufacturer could not run with the 
hare and hunt with the hounds. The 
wholesalers have to look after the in­
terests of 95 per cent, of the retail trade 
of the country, and if the manufacturer 
proposes to sell to a few retailers he 
will have to sell to all and cut the 
wholesalers out. The manufacturer 
would have to charge more to the re­
tailer if he sold direct than he now pays 
the wholesaler. The latter is a neces­
sary evil.” Mr. Beckett cited the case 
of currants brought from Greece by the 
wholesaler, and many other similar ar­
ticles which the retailer could not import, 
individually. Finally Mr. Beckett said 
he was in the worst business on earth, 
in which his net profit on a million and 
a quarter turnover was only six thous­
and dollars.

Mr. Blain was the next witness, and 
he read a carefully prepared paver stat­
ing his view of the situation and making 

(Continued on page 47.)
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EDITORIAL BRIEFS
TORONTO city folk who have had to travel to work 
in jitneys are coming to the conclusion that the 
profiteer investigations should he materially enlarged.

•SOME strawberry growers who refused to contract 
with the canning factories at 20 cents a box, because 
they thought there was more in sight, have grown 
somewhat sadder and wiser.

JOHN R ROBINSON, editor of the Toronto Tele­
gram, in his spirited appearance before the Cost of 
Living Commission, voiced at lea«t one sound thought 
when he stated that it was mere folly for a com­
mittee of amateurs to attempt to investigate the 
evidence of a business expert.

THE Germans are still wailing over what they call 
a peace of might, hut the evidence continues to the 
end, that it is the only type of peace they could 
he made to understand.

THE Senate, in its decision on the liquor, has driven 
another nail in a coffin that has been too long un­
occupied.

DO HE HA AT FACTS. OR MERELY A 
VICTIMf

WATCHING the del iterations of the Cost of Liv­
ing Commission, it is impossible to overcome 

the impression, that it is not a judicial enquiry. 
The menders of the Commission have apparently 
come together with the impression that someone is 
directly and criminally responsible for the cost of 
living, and they are going to entrap someone into

admitting his guilt Time and again in the course 
of these investigations a witness has been induced to 
make some apparently damaging statement by a 
deftly worded qpestion, and has been silenced as he 
attempted to make his meaning clear.

There are possibly some members of the com­
munity who have profited unwarrantably during the 
past years. It is possible that their profits have had 
some influence on the cost of living. This is all a 
possibility, hut it is not an established fact and a com- 
jn.ission, that, instead of proving this contention, 
uses it as a means of trying to trip witnesses into 
damaging admissions, is doing the country a harm 
and not a service. The country want the facts, and 
not a mere snap judgment : it wants them honestly 
and honorably obtained, so that it may lie sure of 
their truth. It wants an investigating committee 
that is a court of justice, not a third degree.

LACKING A SENSE OF PROPORTION

THE enquiry into the milling industry before the 
Cost of I iving Commission at Ottawa recently 

trove but another illustration of the fact that any­
thing hut bankrupt business is looked upon &«kance. 
Profits in them-elves are an evidence of profiteering 
to the investigators, quite apart from whether they 
were made out of the public suffering or not.

Some of the smaller companies investigated came 
in for what practically amounted to commendation, 
because they did, not show any appreciable profits. 
There was no suggestion that these companies had 
paid more for their raw products, or had sold the 
fini-hed product for less. Nobody benefited. That 
was the only difference lietween the two. Just 
what is there inherently wrong in profit? Profit 
that bleeds the masses of the people is an abhorrent 
tiling, profit that has teen made out of the war-time 
agony of millions is a blight. But profit that is built 
on efficient management, careful direction, economic 
handling is a profit saved, not a profit ground out of 
anyone. Somebody gains, to lie sure, hut surelv 
we are generous-spirited enough not to grudge a profit 
that has been honest!v earned at no one’s expense.

On a margin of less than 25 cents a barrel the 
milling companies made thousands and tens of thou­
sands of dollars What of it? If they had not made 
a cent the public might have purchased flour for $11 
instead of for the present price of $11.15. They would 
have saved something over. 1-13 of a cent a pound, 
or as it is generally revkonod that the average con­
sumption of flour is one barrel per capita, the saving 
would lie 15 cents a year. That saving would result 
if the mills o|>erated on their present efficient basis 
without showing a cent of profit.

The investigators of big business seem to tie sadly 
lacking in a sense of proportion, they are readily 
dazzled by a multitude of figures and fail to get them 
in their proper perspective, and only ao can any rear 
sonuhle judgment lie made thereon.
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John R. Robinson and Cost 6i Living
The Editor of the Toronto “Telegram” Goes to Ottawa and There Are “Wigs on the 

Green”—Not Much Evidence of Grey Matter Under the Wigs an<d-Certainly 
Not Much Enlightenment on the Tangled Question of Living Costs, in 

the Combination Comedy-Farce-Melodrama Staged Before the 
Cost of Living Commission

“T HAVE often wondered,” remarked 
an ex-Cabinet minister after the

-1. cost of living inquiry on Friday 
morning, “just what type of mind it 
was that produced the editorials in the 
Toronto 'Telegram.’ ” This is the ex­
planation.

For an hour and a half the committee, 
and a large number of spectators, who 
had scented trouble, were spectators of 
a scene such as might happen at the 
trial of a group of Bolshevists or I.W.W. 
followers; I say a group, because, al­
though the centre of the stage, the 
wings and the orchestra were filled by 
only one individual, he was boisterous 
enough for a dozen. It was Editor John 
Robinson, of the Toronto “Telegram," 
and he came not to bring peace, but a 
sword. There was blood in his eye and 
contempt on his face as he confronted 
the committee; and his favorite gesture 
was to turn broadside on in his chair 
from time to time, and grasp his head 
in his hands with an expression indi­
cating: “Oh Lord, how long must the 
tribune of the peepul, who ought to be 
back in Tronta tribuning, waste his 
time with this set of hopeless dubs!”

Mr. Robinson looks very much like 
Irvin Cobb, but he gives evidence like 
that recitation of our school days: ‘The 
Ravings of John Booth McCullough.” 
The only way to report him would be 
with a battery of gramophones and 
moving picture machines. There was a 
move on foot during the progress of the 
inquiry to fine him for contempt of 
court, but a rapid calculation showed 
that to discharge the amount of con­
tempt expressed would pay off Canada’s 
war debt, probably ruin the “Telegram,” 
close up the Hospital for Sick Children, 
and involve the selling of the John Ross 
Robertson collection; so it was aban­
doned.

There was no complete expression of 
Mr. Robinson’s opinion of the commit­
tee obtained; because no sooner would 
one simile be half expressed than 
another more expressive one would 
occur to him, and he had to take it 
out in gestures of despair. But his 
looks were mighty eloquent. He would 
gaze at Devlin with the expression: 
“You are a snake!” turn to Hocken and 
register: “You worm!" Nesbitt he 
openly classified as a little lower than 
the donkeys; while as to the chairman, 
he gazed at him, moved his lips twice 
and turned away in despair.

The morning was not wholly wasted, 
however; a job was found for the Do­
minion Police at last. The sitting was 
so wholly disorganized, and the com­

mittee so often defied that a call went 
forth for the Sergeant-at-Arms. Now 
Bowie is as brave a man as ever bore a 
mace. He has' not long returned from 
France, where he lias been destroying 
large fat Germans, but he looked at the 
bulk of the offender, took a rapid men­
tal survey of his own proportions, and 
whispered to the chairman. It is under­
stood he said: “I could shoot him if you 
like, or hit him with the mace, or run 
my sword through him; but I do not 
believe I would ever be able to move 
him.” He retired in good order along 
the whole front, and sent in a Sergeant 
of the Dominion Police. This was a con­
cession to the liberty of the press; an 
ordinary offender is dealt with by a 
private. The Sergeant said never a 
word. His mere presence permeated 
the apartment. The editor of the “Tele­
gram” realized that he was up against 
the Constitution, and gracefully sub­
sided.

So far as any evidence he gave, that 
was a mere incident. They immediately 
turned to the question of oleomargarine, 
presumably to smooth things over. He 
said he had been informed that a better 
quality was produced and sold in Eng­
land for sixteen cents than we pay 
S5 cents for here, and he was bound 
to see that the 92,500 readers of the 
“Telegram,” mainly in Toronto, got a 
run for their money, even if Sir Joseph 
had to sell his baronetcy. The spread 
in margarine was too great in price, 
and not great enough when-you out it 
on bread. He had not read the evidence 
given before the committee, but he 
knew the manager of the William 
Davies Company w-s too foxv for fh" 
committee, and did not present the 
whole situation to them, because they 
had not had a competent lawyer to ex­
amine him. He had not told the com­
mittee what happened after the goods 
got past the retail store, although he 
was the head of the biggest chain of 
retail provision stores in Canada. All 
this did not matter, however, as the 
object of bringing Mr. Robinson before 
the committee, whicli was at the request 
of Mr. Devlin, was to show him where 
he got off at. Some doubt remained in 
the mind of the spectators as to the 
complete success of the move, as he had 
no évidente of any material natuie to 
give, and a whole morning was wasted 
with the performance, which was ex­
tremely undignified—T.M.F.

SURE THINGS
The shortest distance between buyer 

and seller is advertising.

It is the business of advertising to 
sell goods. The advertiser must deliver 
them.

There ig no mystery to good advertis­
ing. Unless advertising pays the ad­
vertiser, it is not good.

Advertising assists the merchandiser 
to deliver the goods at the lowest cost 
and in the quickest time. That’s ser­
vice.

Spending some money to get more 
money is a phase of better business 
which appeals to the multitude and is 
practised by the few

Kaiser Bill got more free writeupi 
than anyone we know of—and now 
look at the darned thing! Yes, there 
is more to advertising than getting 
your name in the papers!—(From the 
Batavia, N.Y., “News").

MONTREAL PASSES BREAD BY­
LAW

Details of the new bread by-law 
adopted by the administrative commis­
sion and submitted by them to the City 
Council show that bread loaves must 
weigh 12 ounces, 24 ounces, or multiples 
thereof, with net weights 13 hours after 
baking. Certain variations are allowed 
in the weights of bread when baked 
more or for a less period than 13 hours.

PROMINENT MONTREAL FRUIT 
MERCHANT DIES 

John Mair, of Montreal, is dead. The 
late Mr .Mair conducted, for many years, 
a straight fruit business on St. Peter 
Street, and was a well-known figure, 
catering very largely to a man’s trade, 
and for which he was particularly well 
located. He had been ill for several 
weeks.

WHOLESALERS DEFEND ASSOCI­
ATION

(Continued from page 45.) 
recommendations, including an Inland 
Trade Commission. He gave figures 
showing that profits of his firm since 
the war began averaged 6.71 per cent, 
on the actual money invested in his 
business.

Then came on the case of the York 
Trading Company. It consists of 73 
shareholders, nearly all reta’I grocers. 
Their capital stock is $100,000 authoriz­
ed and $7,000 paid up. Their complaint 
was that they had been prevented from 
securing membership in the Wholesale 
Grocers* Association and could not pur­
chase goods as wholesalers from the 
manufacturers. The case we* dropped.
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Pickle Purchases Decided by Grocer
Experience Shows That Few 

Customers Inquire For 
Special Brands of 

Pickles

THE story told in the panel on this 
page emphasizes the point that 
in few cases does one manufac­
turer’s product dominate the market 

completely. In the majority of instances 
there are three, four, five or more 
standard brands of a certain article on 
the market. The most the majority of 
manufacturers can hope for is to brin°r 
their product within the circ’e composed 
of these recognized standard brands.

Basing conclusions on the investiga­
tions conducted, there are many differ­
ent things to be done to accomplish this 
purpose. National advertising alone
does not bring it about. Good traveling 
salesmen alone will not; neither will 
simply dealter co-operation in fair
treatment and a fair margin of profit; 
nor an attractive package, nor low
freights; nor even quality alone, al­
though this is perhaps the most power­
ful agency.

But the manufacturer who bases the 
future development on a quality pro­
duct; who maintains or improves that 
quality; who tells the retailers who are 
asked to sell it for him what are its 
dominant features and why it will be 
profitable for them to push it; who ex­
plains to the ultimate consumer its ad­
vantages and uses; who attends prompt­
ly to complaints, endeavors to prevent 
them in future, etc.—makes sure that 
his product stands on the market among 
the leaders in sales.

The good grocer is the foodstuff ad­
viser of the housewife. He studies his 
goods and his business and knows the 
likes and dislikes of his customers It 
has been stated frequently in these 
articles that the grocer has given pre­
ference to one line or another for dif­
ferent reasons, believing that the line 
he got behind was the most satisfactory 
to the majority of his customers. The 
good merchant in every instance is most 
careful about stocking quality products. 
He knows that if he buys an article 
which hasn’t the quality to bring the 
repeat business, he loses. So that above 
all things the merchant with foresight 
bases his selections on quality when 
purchasing goods.

The housewife goes to the grocery store 
or is in telephone communication with her 
grocer every day. The grocer learns to 
know her tastes and prejudices, and she 
learns to rely on the grocer. There you 
have the combination that makes the 
grocer a most important selling factor 
in retail distribution. The grocer na­
turally suggests the lines that he be­
lieves will give his customer the great­
er satisfaction. In many cases these 
have been nationally advertised. In

DOES THE GROCER HAVE TO 
SELL THE GOODS?

A short time ago a traveller called 
on a grocer In an Ontario town and 
urged him to place an order. The 
grocer being unconvinced, the tra­
veller became more importunate. 
“We’ve got the goods,” he stated, “aad 
whether you want to handle them or 
not you have to. We have the name 
and the people will demand the 
goods.” “You may be right, but I 
don’t think so. I think I can sell sn- 
other line, and I am going to try,” 
was the reply of the merchant.

He promptly phoned another manu­
facturer of the aame line In whose 
product he had confidence, and asked 
for an exclusive agency in his terri­
tory, and placed a five gross order. 
Then he got to work to sell the goods, 
and sell them he did. Moreover, he 
Introduced them to transient custo­
mers, who later went to their own 
grocers and asked for this same 
brand. Hearing this the merchant in 
question released the manufacturer 
from the exclusive agency proposi­
tion.

“Look at my shelves,” said he, “if 
you think the merchant can’t sell the 
woods he wishes, providing, of course, 
they have the quality to bring the 
repeat orders.” And the investigator 
did look at the shelves, and looked 
carefully. He found one small, and 
rather worn looking, package of the 
goods the traveller had said would 
demand a sale, and shelf after shelf 
of the line of goods the merchant had 
decided he could sell himself. Any­
one may investigate for himself. The 
article in question was Jelly Powder 
and the merchant, W. J. Panter, of 
Beemsville, Oat.

A lack of tact and co-operation on 
the part of the manufacturer through 
his salesman was apparently respon­
sible for the complete estrsngement 
of this retsll customer.

others they have not. That is not “sub­
stitution.” It is “service.”

Recognizing Customers’ Preference 
“In my experience, covering many 

years of varied connection with the trade 
as a grocer,” stated Mr. Longe way, man­
ager of Daw Bros, store, Verdun, Que.,“I 
have always held to the plan, if possi­
ble, of giving the customer what she 
first asks for if it is in stock. It is 
better to do this, I believe, when a new 
customer comes into the store, or when 
anyone asks for a special article. Natur­
ally, if we do not stock the line asked 
for, it is only good business to suggest 
another, providing we know it has the 
quality and will give satisfaction.

“It is possible to suggest afterwards 
lines that are known to be reliable apd 
that one wishes to sell. It is necessary 
to treat each customer separately. 

Changes From One Brand To Another 
The Ayrshire Provision Co., Welling­

ton street, Verdun, have changed from 
one brand of pickles to another recently 
and are finding the one last chosen ex­
cellent. This is ----- brand.

"We used to handle ----- , but in our
estimation they did not keep the quality

Grocers Lay Stress on Import­
ance of Backing Quality 
Goods to Ensure 
Repeats

up and we changed. In addition to good 
quality, we get good treatment from 
these people.”
• Mr;Th*e> as^e^ as to his experience 
in selling an average line of goods, re­
plied that he had no difficulty in selling 
what he wanted to. and that a line of 
groceries must be of good quality be- 
fore he would buy it. His experience 
had been that of selling the lines he 
wished to push; but these must meet his 
own ideas as to quality; in addition to 
giving him a fair profit.

Manufacturers Should Consider Trade
A. O. Galameau, 624 Wellington 

street, Montreal, believes that pickles 
would sell better to his trade if they 
were put up in vinegar suited to the 
tastes of a good many Old Country 
people, and among whom much of his 
trade is done. To CANADIAN GRO­
CER Mr. Galameau stated that these 
customers preferred pickle* put up in a 
way to suit their taste. He believed 
that this was a matter the manufac­
turer might give some necessary atten­
tion to.

In speaking of his own sales, Mr. 
Galameau stated that — pickles had 
always given his trade satisfaction. “I 
can make a very good profit on these 
too, especially on their bulk line,” he 
said.

“Another thing. The -----  people did
not boost prices on their goods. -----
for instance, put their prices up just 
when th'y made it awkward for the 
grocer.”

This indicates the necessity of taking 
into consideration the retail grocer by 
the manufacturer. In Mr. Galaraeau’s 
remarks it is most clear that he, the 
grocer, is a factor to be appreciated in 
the passing of manufactured lines to 
the ultimate user.

Service a Factor in Determining 
Preference

Mr. Lalonde, of Beauvais, Lalonde A 
Co., St. James street, Montreal, stated 
that although they carried a good many 
lines of pickles they pushed -----  be­
cause they believed that they were the 
best goods they could buy. In addition 
to this they made a good profit on the 
ilne, and another feature that appealed 
to them was that these people gave 
them any quantity they desired of spe­
cial goods. For instance, if they wanted 
a quarter of a dozen or half a dozen of 
one line, they were quite welcome to 
order in this way and they received very 
good service from these people. They 
had no hesitation in recommending this 
line to anyone who came in and asked 
for their best pickles. Mr. Lalonde said 
that he was unquestionably convinced 

( Continued on page 51.)



CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News from Readers for This Page

Quebec
H. Dupuis has opened a branch grocery 

store at 346 Gilford Street, Montreal.
R. Verville, 260 Gauthier Street, Mont­

real, has removed to 381 Belanger Street.
M. Masse, grocer, has succeeded D. 

Poirier at 360 Bellechasse St., Montreal.
L. Lague, 66 Aqueduct Street, Lachine, 

has been succeeded by Plante and St. 
Onge.

I. Houle, 689 Laurie Street East, 
Montreal, has been succeeded by Houle 
and Mathieu.

Paul Gorbeil, Montreal, grocer, 622 
Iberville Street, has been succeeded by 
R. H. Gandrau.

Bourassa Freres. grocers, Montreal, 
have sold out to S. Kipness, who will 
continue at 271 Roi St. East.

Z. Colpron, grocer, 542 Atwater Ave., 
Montreal, has removed to his new pre­
mises at 99 Riel Street, Verdun.

M. Gaemon. "rcc-'r. Montre»’, has 
bought out V. Boileau, of 1212 St. Cath­
erine Street East.

O. Dupuis has moved his grocery busi­
ness from 321 Forsythe Street, Montreal, 
to 407 Monsabre Street.

Turcot and Turcot, Montreal, have dis­
solved their grocery partnership, Albert 
Turcot continuing at 2441 Clarke Ave.

Mrs. A. Perrin, 3114 Drolet Street, 
Montreal, has succeeded to the grocery 
business formerly conducted by A. 
Perrin, deceased.

The Universal Importing Company, 
Limited, Montreal, have removed their 
offices and warehouse from the St. 
Nicholas Building to 118 St. Paul St. 
W.. Montreal.

Augustine Compte A Cie. Ltee., Mont­
real, have removed from 726 Notre Dame 
St. to 1 A 3 St. Paul St., Montreal. This 
firm specialises in coffee, tea and spices.

C. A. Chouillou. formerly a merchan­
dise broker of Montreal, but now of 
Paris, France, was a visitor to Montreal 
this week. Mr. Chouillou has been away 
#nr «everal vea-s but is now making 
Paris his headquarters.

A. Lamoureux, who has been doing 
business on Rooery Street, ha* r<*woved 
his store to 536 Centre St-eet. Wnnt-e*’.

George Montpetit. grocer. Montreal, 
has become occupant of the premises at 
542 Atwater Avenufc, re-ently vacated 
bv Z. Colpron.

H. Fortier A Co., 67 St Paul St. E., 
Montreal, have recently taken various 
grocery lines in addition to their tobacco, 
cigar and pipe business, and bave several 
travellers covering Quebec territory.

Some of the Montreal butchers, as 
represented in the Butchers' Local 299, 
have been organising with a view to 
pressing claims for a 44-hour week. 
They are also seeking a alight increase 
in wages.

Westmonnt stores are considering 
earlier closing. At least a by-law to this 
effect has been drafted and introduced 
for consideration of the city council. The 
new Act reads that stores shall close at 
7 p.m. excepting on Fridays and Satur­
days, and on the eve of a holiday.

Uncertainty seems to exist with re­
gard to the price of bread in Montreal. 
Some agitation has been going on by 
the drivers and bakers for an increase 
in wages and decrease in the number of 
hours per week. If they succeed in de­
mands suggested, it is stated that the 
cost of bread may advance one cent per 
loaf. The grocer would have to secure 
this much more for the bread sold by 
him.

Ontario
Samuel Dear, Western representative 

of W. Clark Ltd., Montreal, died sud­
denly on Monday the 16th inst. at his 
home in London, Ont.

E. W. Jeffress, of E. W. Jeffress Co., 
Walkerville, is convalescing at his sum­
mer home at take St. Clair after under­
going an operation on his throat, and 
expects to be back in business in a few 
days.

The Loblaw Stores, Ltd., Toronto, will 
hold a picnic for their employees on 
Wednesday afternoon, July 9. The 
picnickers will meet at one o'clock at 
Queen's Park, and go by automobile to 
their destination, which will remain a 
secret till the journey has been com­
pleted.

The Empire Paper Products Co., for­
merly of Sombra, Ont, has been re­
organised with head office in Sarnia. 
H. W. Stuart (Stuarts Limited) has pur­
chased the stock. New equipment has 
been bought and paper containers are 
now being manufactured. The name has 
been changed to the above, The Empire 
Paper Products Co.

BUSINESS CHANGES 
Ontario

Charles Raison, grocer, St. Thomas, 
Ont., has been succeeded by Clarence 
Jolly.

H. and S. Smythe Co., general mer­
chants, Toronto, have been succeeded by
D. Gluckman.

W. M. Short, grocer, Toronto, has sold 
to D. A. Swan.

THE CANADIAN CREDIT MEN'S AS­
SOCIATION, LTD.. ELECT 

DIRECTORS
At the annual meeting held to-day, the 

following were elected:
President, A. G. Parker, of W. J. 

Gage A Co., Ltd.; vice-president, Thos. 
W. Learie, of W. R. Johnston A Co., 
Ltd.; secretary-treasurer and manager, 
A. S. Crighton; directors: H. E. Dane, of

Dominion Rubber System (Ont.), Ltd.; 
George T. Dunn, of Canadian Steel and 
Wire Co., Ltd.; John B. Kirby, of Wil­
liams, Greene A Rome Co., Ltd.; Jas. 
A. Lamb, of Grant-Holden-Graham, 
Ltd.; E. A. Lye, of W. R. Brock Co., Ltd.;
E. S. Little, of Robinson, Little A Co., 
Ltd.; C. Marriott, of Geo. Goulding A 
Sons; D. Marshall, of A. T. Reid Co., 
Ltd.; T. McMillan, of Ansley Dineen 
Hat A Fur Co., Ltd.; C. J. Purkis, of 
Caulfeild, Bums A Gibson, Ltd.; J. B. 
Ratcliffe, of John Northway A Sons, 
Ltd.; C. F. Richardson, of H. P. Eckardt 
& Co.; Mark Rowe, of Canada Furniture 
Mfrs., Ltd.

WM. RAMSAY, FORMER TORONTO 
WHOLESALER, PASSES

William Ramsay, a former Toronto 
wholesale grocery merchant, died re­
cently in Rowland, Stow, Midlothian, 
Scotland, where for some years he has 
resided.

Bom in Dalkeith, Perthshire, in 1835, 
he came to Canada in 1854, and estab­
lished a small grocery and liquor shop 
at St. Lawrence, after seven years re­
moving to 84-86 Front St. East, To­
ronto, and later to the south-west comer 
of Front and Scott Sts., Toronto, where 
his wholesale grocery firm became one 
of the most aggressive in Canada. His 
native shrewdness and enterprise led to 
the expansion of his business through 
Western Ontario and the Canadian 
West, just then opening up. He himself 
as a traveler went as far west as Re­
gina. In 1882 he retired, and returned 
to Scotland, where he bought the estate 
of Rowland, Midlothian and Selkirkshire.

He has been very generous in his be­
quests to charitable institutions in the 
City of Toronto.

DESPITE STRIKE BAKERS CARRY 
ON

For some time past, rumors have been 
afloat that there would be a general 
strike of bakers in Montreal. This has 
now been effected, but in a minimized 
way so far as delays in delivery to the 
consumer are concerned. In fact the 
employers assert their intentipn to m-ke 
the required bread and to deliver it to 
the consumer quite nromotly, being as­
sured, as they claim, of the continued 
support of their older bakers, and who 
are not the disaffected element.

As far as CANADIAN GROCER can 
leam. there has been litt'e hardship as 
yet. but of course the bakers who use 
much automatic machinery are likelv to 
be less injured in their operations ttan 
those dependent entirely unon master 
bakers for their daily output.
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NEWS FROM WESTERN CANADA
TWO WESTERN MERCHANTS AD­

VOCATE CASH SYSTEM
HILE the great volume of retail 
country- business is conducted on 
a credit basis in Western Can- . 

ada, numerous cases are being presented 
of merchants placing their business on a 
straight cash basis. They seem in­
variably to make good on this plan.

During the course of a trip through 
Central and Southern Manitoba a repre­
sentative of CANADIAN GROCER dis­
covered two general stores running on 
this principle, one of them at Macgregor 
and the other at Holland. In the case of 
the Macgregor merchant, Chas. E. Shel­
don, he stated that he had been eight 
years in business. During the first five 
of these years he operated on a credit 
basis and lost $3,000 in bad debts. At 
the end of that period he owed the bank 
$1,500. During the last three years 
since he embarked on a cash business he 
has made no losses, and has a balance 
in the bank of $1,500. He conducts busi­
ness in a small way, and in a small 
town, his stock of groceries, hardware, 
harness, boots "and shoes running only 
to about $7,000, but he is carrying on 
and making good without any of the 
worries and disappointments he en­
countered in the old days.

“What was the effect on your busi­
ness when you suddenly decided to 
change to the cash system ?” Mr. Shel-, 
don was asked.

An Inducement for Cash
“Well," he replied, “I made the change 

in the Spring of the year, when it would 
have been better to have made a strong 
start in the Fall, and I noticed that 
business fell off quite a little. However, 
the price adjustment that I was able to 
make soon brought a revival, for I was 
able to undersell the credit merchants 
and give the mail order lioûses à run for 
their money. I had never been able to 
compete with the mail order houses oi^ 
the credit system except by operating 
with two prices, which always created 
distrust and was unsatisfactory. I am 
able to tell my customers that I save 
about $500 for them oq.Ca'sh. discounts 
from the wholesale houses," alone, and 
I press home the arguments that I have 
no overhead expenses, and have no oc­
casion to tack on to their accounts what 
I lose from bad debts. I have discovered 
that the man with the bjVgekt line of 
credit is always first to $»' to the cash 
store when he has the "money. He is 
possessed of the idea that he is system­
atically being robbed by the Credit mer­
chant, and he is going to get his money's 
worth when he gets the chance."

Mr. Sheldon states that he is doing 
twice as well as he did when selling on 
time. He is out of debt. His profits

: tV > V - *

have increased. The world is a much 
more pleasant place in which to live.
F. L. Rawson of Holland Also Booms

Cash
The Holland cash store is run by F. 

L. Rawson, an energetic young man who 
just took it over last Fall, before which 
it was operated on a credit basis. Mr. 
Rawson formerly conducted a straight 
cash business at Wapella, but sold out 
early in the war in order that he might 
volunteer his services to his country. 
When he took over the business last Fall 
the first thing he did was to send a 
form letter to every farmer in the dis­
trict, as well as to the citizens of Hol­
land, every one of which bore his signa­
ture. In the course of this letter he 
broke the news with regard to the cash 
system by inserting this clause:

“Believing that by so doing I can best 
serve your interests, it is my intention 
to conduct this business on a strictly 
cash or 30 day basis. Taking quality 
into consideration, a comparison of our 
prices will speedily prove to you that 
this .arrangement will be to your ad­
vantage. It is my desire to provide you 
with high quality goods at the lowest 
possible nrices at which quality goods 
can be sold.”

When Mr. Rawson took over the busi­
ness the inventory of the stock totalled 
$10,500. In June of this year he was 
carrying a stock valued at $12,600. He 
made good from the start, increasing 
his turnover each month. In April his 
turnover was $600 more than in March, 
and in May $900 more than in April. He 
states that he would not go back to the 
credit business under any consideration.

This young merchant has attracted 
considerable attention to his store by 
phenomenal bargains which he offers 
for Saturday and Monday each week, 
through the Holland Observer. When 
the writer was in Holland, eatty in June, 
he was offering men's and boys' shirts 
at 25c each, overalls at 50c a pair, pork 
and beans at IQc a tin, and similar snaps, 
all of which served to bring home to the 
buying public the fact that a cash store 
was able to make it worth their while to 
trade there.

Mr. Rawson agrees with Mr. Sheldon 
that when the man with the large ac­
count gets a little ready cash he takes 
great 'ieligl ♦. in spendirg it at the cash 
store. A considerable quantity of 
cream is <V?peil fr..m Holland, and a 
considerable quantity of the revenue 
from this goes to the cash store.

Tnia merchant goes out of his way al­
ways to meet the prices of the mail or­
der houses. A customer came in to him 
recently, and told him his wife had de­
cided to send to Winnipeg for six pairs 
of shoes at prices which appeared in the 
catalogue. He offered to buy the shoes

in that store if the mail order price 
could be met. Mr. Rawson sold the 
shoes.

THIS LOOKS LIKE A LIVE IDEA
By the judicious expenditure of $25 

when prices were low before the war, 
Messrs. Murdoch & Wilson, grocers, of 
Virden, Man., put in a window fixture 
that has the magnetic quality of forcing 
women to stop and gaze upon it and into 
it, incidentally having their attention 
drawn to the tempting array of grocer­
ies displayed in the window.

The fixture in question is nothing 
more than a fine, big bevelled glass 
mirror, measuring 42 x 66 inches in size. 
It attractfeFfell women by catering to 
their age-old instinct of vanity, and at 
the suggestion of “Sandy" Murdoch, one 
of the members of tiie firm, a keen stud­
ent of human nature, as well as a canny 
Scot, it is placed square in the centre of 
the window, just sufficiently far back to 
allow of the display of some goods, with­
out marring the flattering reflection of 
this fine piece of glass. “They stop in 
hundreds to look at themselves,” said 
Mr. Murdoch, “and I have watched the 
process time and time again of their at­
tention being diverted from the mirror 
to fruit or special bargain displays to 
the left or right of the glass, when they 
would turn and come into the store. I 
wish,” he added, “that I could get an­
other mirror just as cheap to place in­
side. Perhaps we could then hold them 
a little longer.”

A PROMPT CELEBRATION 
When the announcement came that 

Germany would be given until June 25 
tc sign the peace treaty, the enterpris­
ing merchants of Esterhazy, Saak., got 
busv immediately, and planned a peace 
celebration to 'take place on the follow­
ing day. namely June 26. A sport 
tournament followed by a dance was the 
programme of the day.

MANITOBA MERCHANT TO GIVE 
EVIDENCE

The Manitoba branch of the Retail 
Merchants’ Association has forwarded to 
E. M. Trowem, the Dominion secretary, 
the names of the following merchants, 
representing various lines of trade in 
the province, for the-purpose of giving 
evidence before the House of Commons 
committee on the high cost of living at 
Ottawa:

Grocers: A. E. White, of W. H. Stone 
Co.: butchers. Alex. Cooper; flour and 
feed. R. A. Douglas, of the Camefac 
Stock Feed Co.; W. T. Devlin, boots 
and shoes; Robert Bums, of Burns A Co., 
clothing; F. Sparling, general manager 
of the Hudson’s Bay Co., and H. L. Mont­
gomery of Merchants Consolidated.
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the RC, *Goast
$. Goldstien of the Dohninion Tobacco 

Caç ia registered at the Hotel Van­
couver, Vancouver, B,C. Mr. Goldatien 
expects to be in the city for a few 
weeka. hv •W" .-*rv.

A. C. Chalmers, Vancouver manager 
for Donald H. Bain & Co., is at present 
visiting the packing centres of Cali­
fornia.

The Vancouver representative of the 
MacLean Publishing Co. has just re­
turned from a trip to Los Angeles, 
Fresno, Frisco, and Oregon and Wash­
ington points. The fruit packers and 
canners have so many more orders than 
they can possibly fill even at their own 
prices, that those prices wjti, certainly 
be very high when named. The Santa 
Clara farmer is getting $250 per ton 
for his prunes, in the orchard; his 
peaches net him $100 per ton. The 
British market has contracted for large 
quantities of the better grade prunes at 
at shilling a pound f.o.b. California. 
These prices, regardless of the fact that 
there are phenomenal crops of all fruits 
in California this year. However, the 
prune growers in the Willamette Valley, 
Oregon, have a partial crop failure and 
the good prices going do not therefore 
make them very elated.

The “Key West” recently unloaded one 
of the largest single shipments to one 
consignor received at this port, consist­
ing of 20,000 bags of Kotenashi beans 
for the Vancouver Milling and Grain 
Co. The same firm received 10,000 bags 
off of the “Methven” on the 20th. All 
these go forward to various points in 
the States. Considerable re-organiza­
tion has been done m this firm recently. 
L. A. Walker, formerly sales manager, 
is now superintendent of branches. Mr. 
W. Lloyd Craig, formerly manager of 
the Victoria branch, has returned to Van­
couver to manage the Vancouver branch. 
O. B. Flemming is leaving the sales force 
here to take charge in Victoria. T. N. 
Phillips, formerly with the Quaker Oats, 
Saskatoon, has joined the sales force, 
and the company has also secured the 
services of James Henderson, and E. P. 
Kilpin. both overseas men.

TIE UP OF COAST STEAMER EN­
DANGERS SALMON CANNING 

INDUSTRY
The serious dislocation of the can­

ning and fishing arrangements conse­
quent upon the “tie up” of the coast 
steamers plying to northern points, ow­
ing to the strike of the crews, was yes­
terday considered by a fully representa­
tive meeting of the B. C. Salmon Can­
nera’ Association yesterday, and the fol­
lowing resolution was unanimously 
adopted :

“That in the interests of the northern 
canners and fishermen it is imperative 
the steamboat service be resumed forth­
with in view of the early commence­
ment of the canning season, in order 
to enable returned soldiers, fishermen

and cannery crews to begin operations, 
and to insure the speedy delivery pf 
necessary food and other supplies; and 
further, that as in the event of a lengthy 
interruption of the service, the sâl 
mon pack, upon the security of which a 
large proportion of our coast popula­
tion depends, will be seriously imperilled, 
the secretary be instructed to urge the 
several coast steamship companies to 
use every effort to resume sailings im­
mediately.”

It is pointed out by W. D. Burdis, 
secretary of the association, that the 
season in the north will open June 20 
and large numbers of men, many of 
whom are returned soldiers, are await­
ing transportation to the points where 
this year the licenses are being issued 
by Chief Inspector Cunningham, who 
went north last Saturday, and unless 
these men are enabled to reach their ob­
jectives the whole industry will be para­
lyzed and great suffering and loss en­
tailed upon all concerned.

PURCHASES DECIDED BY GROCER 
(Continued from page 48.) 

that this was the best line for them to 
sell, and that is why they have made 
their sales larger of this line than of all 
the others put together.

D. O’Neil, Beamsville, Ont., is confi­
dent of his ability to sell any line of 
pickles that he believes of good quality. 
As a proof of this ability, he does not 
always sell the same line, but buys the 
one that offers the quality at the most 
satisfactory figure. In the main, how­
ever, he sells----- , because the line gives
him a good profit and satisfies his cus­
tomers.

W. G. Panter, Beamsville, Ont., 
handles three or four lines of pickles, 
more or less irregularly, but puts spe­
cial emphasis on the sale of ----- be­
cause he has found it to be, generally 
speaking, the most satisfactory. Re­
cently, however, he found himself out 
of this line and purchased a stock of
-----  from a traveler who happened in
just at that time. He found this line 
very satisfactory, and had no difficulty 
in selling it. “We are rarely, if ever, 
asked for pickles by any brand name,” 
stated Mr. Panter. “We have served 
our customers for a goodly number of 
years, and they are confident that we 
will not give them anything that is not 
good, and it is therefore possible to sell 
them any line that may commend itself 
to us. We always, of course, make cer­
tain the goods are right."

McCullough anl Marshall, Main street,
Brampton, Ont., stock -----  and -----
pickles. Brampton, said Mr. McCullough, 
was not a good town for pickles. Too 
many people made their own, and the 
fact that there are large greenhouses 
in the town, made it possible to get 
green vegetables almost the year round. 
However, a short time ago this firm

stocked a large quantity of-----  pickles, £
and y ere vepy successful jn pushing the " 
sale of them> They hold two barrels of ■ 
theta in a very short time * Customers 
very rarely asked for a particular kind.

W. E. Coates, Main street, Brampton, 
had the same experience as the other 

‘grocers . in Brampton, finding that 
pickles were not inquired for a great 
deal, because of the fact, largely, that 
green vegetables were procurable al­
most the year round. However, he
stocked -----  pickles and ----- . Sales
of both would be about equal. One of 
these is a standard brand which has 
been on the market for years, the other 
not being very well known except to 
Mr. Coates.
Introduces a New Line to His Customers

John Isaac, 2316 Queen Street East,
Toronto, sells both----- and------ pickles..
At first he only handled ----- , but some
time ago he introduced —. He pushed 
the latter, with the result that he es­
tablished quite a trade in them. The 
casual customer often asks for a certain 
brand of pickles, but as a rule he was 
able to sell the kind he himself got be­
hind and recommended. In fact that is
how he sold -----  successfully, as they
were comparatively little known when he 
first put them into stock. He stocked 
them more profitably and therefore got 
behind them with very satisfactory re­
sults.

James E. Rosy, 2457 Queen Street 
E., Toronto, carries two or three brands
of pickles, ----- , -----  and ----- . When
a customer does not ask for any par­
ticular kind he sells them------ brand and
always suggests them when out of stock 
of the kind required. In most cases he 
is able to sell the kind he recommends.

Limit the Npfnber of Brands
George Hesk, 2189 Queen Street East,

Toronto, stocks both ----- and -----
pickles, but finds the latter sell best. Mr. 
Hesk does not believe in stocking too 
many brands of any one commodity, 
claiming that it does away with the 
possibility of profit by tying up too 
much capital.

For this rfeason •" he got behind -----
pickles. He sells them every time un­
less a customer is insistent on having 
the other, as these are the only two 
lines that he has. He thinks the former 
are a good article. Therefore he does 
all he can to place them before the 
public. He always recommends them 
to his customei-I^Mnd has built up a big 
sale in them.

A. Hibben, 2298 Queen Street East, 
Toronto, finds that seldom do any of his 
customers ask for pickles by brand 
name* and when they don’t he sells them 
the kind which he believes will always 
give satisfaction and which will yield 
him what he considers a fair margin of 
profit.

; 61

Western
J. .B Clark, general merchant, Rais- 

berry, Sask., has- sold to S.G. McCollum.
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WEEKLY GROCERY MARKET REPORTS
Statements From Buying Centres

THE MARKETS AT A GLANCE

GENERALLY speaking, business conditions 
continue good during the week, though 
on certain markets labor difficulties make 

it increasingly difficult daily to do a satisfac­
tory business. There is a generally stronger 
feeling on the whole, governing the grocery 
trade.

MONTREAL -Important changes are made 
for the week, and most 

of these are in the way of advances for 
various products. In addition to this there are 
strong tendencies for other lines, and advances 
for corn syrups are not unlikely, while prunes 
and raisins, such as are available, are ruling very 
high.

New high prices are announced this week 
for various canned meats and meats in glass, 
most of these being ox tongue. Fruit jars are 
up 50c per gross. Various soaps advanced from 
25c to 40c per case and a line of washing 
powder is higher. Baked beans are up 25c per 
doz. for one line in “three’s.” Durkee salad 
dressing, on the other hand, is down. Spinach 
in tins and olive oil are marked down, though 
there is still a shortage of olive oil. Canned 
peaches of .the better grade are marked up in 
one quarter. Rices have advanced materially 
on several of the better grades. Peanuts and 
filberts are higher in the United States and wal­
nuts are reported to be unprocurable for im­
port. Raisins and prunes are most unpromising 
in the matter of supplies. Maple syrup and sugar 
have made a twenty per cent, advance in price. 
Oatmeals are moved higher and there is a 
firmer undertone to rolled oats also. Potatoes, 
as already forecast in CANADIAN GROCER, 
have taken a tumble, due to the arrival of the 
new crop. Strawberries are down and water­
melons and canteloupes also, while citrus fruits 
hold rather firmly. Winter wheat flour is firmer 
and quoted $11.76 to $12 per barrel.

The sugar situation is an interesting one, 
owing to the keen demand that has developed 
as a result of the beginning of the preserving 
season. The undertone is very firm and the

refineries are working to full capacity, with 
raws coming along well and regularly.

TORONTO—There bas been a heavy de­
mand for sugar of late, but 

apparently stocks are ample to meet the call 
being made upon them. All grades of rices are 
showing a much firmer tendency. Stocks are 
practically depleted at the present time and it 
is almost impossible to secure supplies. Coffee 
continues to advance so rapidly that the United 
States Coffee Exchange has limited the advance 
to H/28 cents a day. Canadian importing houses 
have practically withdrawn from the market 
till conditions become more stable. Tea also is 
in a very firm position. The exchange situation 
is not improving and this is having its effect on 
the situation. There is a possibility of further 
increases in the near future. There has been a 
heavy demand for canned salmon, due to the 
hot weather, and some advances have resulted 
from this run on already small stocks. Dried 
fruits are very limited in stock and prices are 
very firm, indeed, with no immediate indication 
orf any change. Beans have advanced sharply 
during the week. Cereals also have reflected 
the sharp advance in the corn market. Fresh 
meats and provisions have advanced. Lard is 
also higher. Eggs are showing a little easier 
tendency, though prices are unchanged. There 
is a marked improvement in the stocks of poul­
try coming to hand and prices generally are 
easier. The same conditions prevail also in 
regard to fish. Generally speaking, however, 
the market shows a much stronger trend.

WINNIPEG -Market conditions are still un­
settled, owing to the strike 

situation, and trading is far from normal. Under 
these conditions only the general trend of the 
various markets is of interest as the actual 
prices are unsteady. Rice and coffee are in a 
strong market with an upward tendency as re­
gards prices. Some jobbers predict an advanee 
in sugar. All markets are very firm with a 
shortage in some lines of canned goqds and 
dried fruits.
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QUEBEC MARKETS

MONTREAL, June 26—Unquestionably, and as the season 
advance^ there is much less encouragement to the 
trade of getting adequate requirements of various gro­

ceries. An odd new line arrives and usually at an advanced 
price. This week there is a good trade passing and several 
changes of importance are made, nearly all of them of an 
increasing nature.

50c Gross Added
To Fruit Jars

Montreal. -----
FRUIT JARS.—A fifty-cent advance 

per gross is made in the price of various 
fruit jars. The new prices just issued 
are as follows: Imperial Gem, pints, 
$11.50; quarts, $12, and half gallons, $16. 
The wine measure Crown are the same 
price, while Perfect Seal are, respective­
ly, $12.50, $13 and $17.25 per gross.

Soaps Make Advance;
Also Soap Powder

Montreal ---------
SOAPS, SOAP POWDER.—Advances 

of from 26c to 40c- pur case have been 
made this week for various soaps. Ivory 
prices are up 25c per case in the 6 oz. 
size to $0.66 for single cases, while the 
10 oz. size in single cases is advanced 
40c per case to $11.20. White Naptha 
soap is up 25c per case to $7.25; Gold 
soap 15c per case to $7.40, while Gold 
Dust washing powder is advanced from 
$5.90 to $6.25 for the No. 3 package 
cases, and from" $5 to $5.15 per single 
case for the medium and small sizes.

Baked Beans, Tongue
Up; Dressing Down

Meelr.»l ---------
BEANS, DRESSINGS, MEATS.—Ad­

vances have been made for various 
grades of canned meats. Corned beef is 
up 5c per dozen and advances of from 
XI.05 to $14JO per case have been made 
for some of Clark’s ox tongue in glass 
and in tins, as will be found elsewhere 
in the proprietary list. The prices for 
tongue are particularly strong. Baked 
beans are up to $2.75 for the 3-pound 
size, an advance of 25c per dozen. Dur- 
kee's salad dressing is lower. The large 
size is reduced from $8.25 to $7.80; the 
medium from $4.60 to $4.25. and the 
small size fr- $2 25 to $1.90.

Immense Sugar Sales;
Demand Will Continue

eloelreel. ---------
SUGAR.—The refineries are working 

at top speed these days to overtake as 
much business as possible. There is a 
verv heavy demand from the domestic 
trade, and this, ad’ed to that taken on 
in recent weeks on exoort account, has 
served to present a situation quite un­
paralleled for several months past. 
Grocers, wholesale and retail, did not buy 
freely for a long while, and now that 
the preserving season is here the demand 
is not easily filled, some refiners state. 
Export orders are, it is understood, be­

ing curtailed to meet the needs of the 
home market. There has been no price 
change and refining is being done to 
capacity.
Atlantic sugar Company, extra granulated

•users, 1*0 lb................................................... IN
▲cadla Sugar RcSnery, extra granulated S S*
it- Lawr.no. Sugar Reflnery ...................... S St
Canada Sugar Reflnery ................................. S SS
Oomlnton Sugar Co., Ltd., «ryetal granu­

lated .......................................................... . s Si
Mug. be riel* .......................................... M lb H M
UMg (St-lb. boxe.) ...............................  10 0*- 10 76
Uieg (60-lb. box*) ................................. IS Si- IS SS

D... Mb. ................................................. - 11 Si
Tellew. No. 1............................................... S 76- S Si
fellow. No. Î (Golden) ..................... S «6- IH
fellow. No. S ............................................ » SS- SU
Feardend, barrel. .................................... 16 SS- IS IS
Pewdemd. SS* .............................................. IS It- IS SS
Powdered. tSe ............................................  16 86- 16 SS
Cub* and Die. (ant tee). 100-lb. bx* 16 66- IS SS

Do.. SS-lb. box* ...................................  IS SS- 16 76
Do.. 26-lb. box* ............................... IS 66- 16 Si
Do.. I-lb. peek........................................ 11 66- 1* 66

Purl* lump», barrel» ............... - 16 Si
Part» lump. (166 Jbi.) ............... - IS 66
Parle lump. (60-lb. box*) ............... - 10 76
Parle lump. (S6-lb. bee*) ............... - 10 Si
Parle lump, (carton». 6-lb.) ............... - 11 7S

De., (eertoae, I-lb.) ........................... - 11 U
Cryetel diamond», barrel» ...................... - 16 66
Crystal diamond» (box* 166 lb».).. - 16 66
Crystal diamond» (66-lb. box*)____  - 16 76
Crystal diamond» (IS-Ib. box*)____  - 16 66

Spinach; Olive Oil
Down; Peaches Up

Montreal. ---------
CANNED GOODS. — Declines for 

spinach and advances for best grades 
canned peaches are the features of the 
week in canned goods. There is a de­
mand for some lines of very good pro­
portions, while the only line reported 
to be in rather good supply is that of 
canned tomatoes. Export business is 
still obtainable, and there will be a con­
tinued movement of this nature, it is ex-
pected. Olive oil, while a little scarcer
again, has been somewhat reduced in
price.

Choice ........................... ........... 0 24 e 25
Slab. .................................................. e 28 0 24
*’*ney ................................................. 0 H

Apples (evaporated) ........................ 0 19 0 2114
Penehee (fancy) .............................. • 25

Faced ................................................ 6 19 0 20
Choice . ............................................ 9 26 0 24
Extra choice ................................... 6 81 e 24
1* os., per pkge............................... 6 16 0 18

0 20 6 2214
I»— feed Pce le (old) —

Citron ......................................... 0 46
0 86

Canned Fruits—
Apple», 2H». do*........................ 1 40 1 65

Do.. 8s, do*................................. 1 50 1 80
Do., gallon», dot......................... 4 76 5 26

Blucbcrrl*. 2» ................................ 2 00 2 25
Currants, black. 2». do»............. 4 00

Do., gallon*, do*...................... 18 00
Cherrlea. red, pitted, do*.......... 2 90 8 20
Oooacberrl*. 2». dos................. 8 60

Do. 2» (pell.) ........................ 2 7714 2 80
P*-:.«. 20 os., dox. ............... 2 60
Do., No. 2 ................................ 2 80 8 06
Do.. 2>4 1 beet l ............................ a 75 4 00

Pmra. 2s .............................................. 2 50 2 90
Do.. 2 He ................................ 8 26
De.. 2a Ulgbt eyrup) ............. 1 H

Pineapple* (grated end sliced).
la ......................................................... S 60

Da ftVfca 4 SO
Plume Lombard ......................... .. 1 H t 86

Oag*. Green, I» ............
Do. (light eyrep, I» 

■wpbrrrt*. la ..............
De„ 244» ..................

Strawberry, le

I U

... <**•>--
Bwna, Golden Wax......................
BeCne, Refugee ............................
Beets, new «lleed, 2-H*. ............
Corn (la) ........................................
Canota tedieed). 1»......................
Corn (on cob), gallon» ...........
Spinach, la .....................................
Spinach, California. 2a................

Do. (wine gal».) ......................
Tomato*. 1» .................................
Tomato*, la ....................................
Tomato*, like .............................
Totamato*. 8» ...............................
Tomato*, gallon» ........................
Pumpkin, IM’a (doe.)..................
Pumpkin», gallon», (doe.) ....
Pea», standard» ............................
Peaa, early June ...........................
Pea», extra Une, la......................

Do., fancy, 16 ox. ................
Potato»-, Can. eweet, I Mi-lb tin»

Do., 1-lb. tin»...............................
OUr* (In bis, «8 wine gale.). gaL 
Speelaltl*
OHve oil (pure), 1 gal. tin»....

Do., )4 sal. tin» .............................
Do., 6 gal. tine .............................

Tomato Pane, 160 tin» (caw) ...
Do., 200 tin» (ea»e) ...................
Do.. 12-16 lbe.....................................

Salad oil (bbla. 60 grte.). gaL ...
OIIt*. Queen, gal................................
Canned Flab- 
Salmon—

"Clover Leaf." H-Ib. «ate.........
Sovereign. 1-lb. Sate....................

Do., 14-lb. flat» ..........................
Chôme. 1-lb. tall»

Do.. )4a, flat....................................
1 lb. tail», eaaw « do»., per des.
14 flat», e*s* S dos.. per doe...

Pink», 1-lb. flat ................................
Pink», 1-Ib. tall» ...............................
Pale, H-lb., dos. ................................
Pale. 1 lb„ dos....................................
Pinks, 14-lb., dos. ..............................
Coho*, l-lb. tall»...............................
Coho*, l-lb. flat» ..............................
Coho*. 14 lbe.. flat .........................
Herring», kipper», da. (4 da. eebc) 
Herring» (tomato »aum). des. ..
Haddl* (lunch) (14-lb.) ................
Haddl*. chicken (canned), dos..
Red Spring», l-lb. tall»....................
Red Spring», 14 lb. .........................
White Spring» (la) .........................
Salmon. Ga»pe, Nlobe Brand 

lean of 4 do*.), per do*. ... 
Labrador salmon, l-lb. flat ....
Pilchard», l-lb. tail» .........................
Whale Steak, l-lb. flat....................
Canadian »ardin* (case) ...........
Norwegian eardin*, per ease of

1*6 («•) ......................................... 22 66
Oyster» (Canned)—

6 ox., dos. .....................................................
16 on., dos: ...................................................

Lobetere, !»-lb.. dox..........................................
Do.. 14-lb. tine, dox. .................. 1 66
Dc.. l-lb. tall. ............................................
Do.. St-lb.. dox. .........................................
Do., l-lb. flat» ............................................

Lobeter paete, 14 lb. tin»................ I 26
iardln* (Amer. Norwag*» etyte) ....
Rardln* (gen. Norwegian) ....................
Sardine»—Canadian bnande (aa

to quality), case ................ 6 75
Sardln*. French ............................................
Scallop», l-lb., dox. ........................................
Scotch Snack, No. 1,40a.. Montreal ....

Do.. Baatern trade .................................
Do.. Winnipeg and Western..................

Scotch Snack. Ne. 2. doe............................
Shrimp». No. 1 ................................ 2 26
n*he. No. 1 (* 4 doe.) ...........................
Crab meat (Japanese). den.......................
Clam» irlver) (1 lb.), dos.......................

68

s «
1 H

4 66 6 26
1 66

6 26 4 66

6 16 4 7»
4 66 S IS
1 66 1 «14
r» f« 14
I 16 2 16
1 46 1 71
7 25 7 66

2 35
1 76
8 00

6 M 1 0#
1 40

1 90 2 #0
1 96 2 1#
6 69 7 6214

1 10
4 26

1 66 1 60
1 60 1 6214
1 80 1 86
.... 1 67)4

lie
1 86

Per gal. 
4 «6 
6 40 
4 26

SI 6# 
SS 60 
88 66

2 66 
1 46

1 66
1 1714
4 6#
1 66

1 66
« «14
2 66
* 1714 1 26 
« 16 
1 66 
S 26 
I 76 
1 S7*

I 26

» 06
« 66

1 00

6* 75

2 *7
l #14 
I 76 
S SS
1 76
2 26 
2 SS 
1 SO

5 26
4 46
I a
1 66
2 266 66 
2 66 
1 66

17 00

26 66

2 66 
6 76 
2 26
5 76 8 25
6 66
5 26 
* 46

14 66 
22 66

17 SO 
82 00

6 26 
2 66 
2 66 
2 66 
6 66 
2 66 
6 76 
6 66 
I 66

Poor Raisin Promise;
Will Prunes Come?

DRIED FRUITS.—Latest advices are 
no) encouraging with regard to raisins. 
PTt * it seems now that supplies will be 
harder then ever to get. Some have 
withdrawn prices excepting on sulphur- 
bleached grades. Prone», too, are most 
difficult to obtain in full ran-re, and there
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is little hope of improvement for some 
time. The general tendency of dried 
fruits of all kinds is upward.
Betaine—

Bulk. 26-Ib. boxes, lb. ................• IS • M
Malaga, table box of 22 lbe„ 8-crown a hie tar.

S5.se: 4-crown cluster. «4.50-14.7*: •
crown. 17-54 : * crown clnetar, 17 44-

Oclifornla loose Muacatela. lb............... 0 15
Cal. eeedleee, cartons, 16 ox... 0 17 0 1»
Choice seeded. 12 os. ............................... • 14
Fancy seeded, 16 os. plon..........  » 1514 0 1*
Choice seeded. 1* ox. pkgs.... 0 15 0 17

Seedless. 11 os., package. .... 0 IS 0 15
Do.. 16 os. pkge ............................ 0 17 0 18

Do., bleached, 15 os. iehoicel .... 0 15
Do. (fancy) ..................................... .. * 18

Valencias, selected .................................... • 11)4
Valencias, 4-crown layers .................... Oil)*
Sultanas (bleached), 50-lb. boxes * 18 0 20

Do. (16 dos. boxes) ............................. 0 22
Currants, old pack., 15 os. ........... 0 2» » 81
Currants. Greek (bulk)............................... 8 18

12 os. ................................................ 0 16)4
60-lb. boxes, loose ...................... 0 20 0 28
IS os. pkgs .................................. 0 20)4 0 88
Pkgs. 8 ox (20 pkse.)................ « 44 2 *4
Pkgs. 6 as. (60 pkgs.)................. 8 00 4 76
Pkga. 4 os. (70 pkgs.)................ 8 70 8 00
80 lb. Alnslta .............................................. 0 28
II ea .............................................................. 0 24
Do., new ......................................................... 0 82
Cal. currants (loose) .................. 0 18 0 22
Cal. "Kurranta," 15 oc. pkge . 0 20 0 22

Dates, E-celsior. per case (86-lOe) .... 7 00
Do.. Dromedary (86-10 ox.) ... 8 25 ' 8 50
Packages only, Excelsior ...................... 0 20
Packages only .............................. 0 1» 0 20
Do., Dromedary .......................................... 0 SI

Figs (layer). 10-Ib. boxes ......... 2 60 8 00
Figs, white (70 4-ox. bxs)............. 6 40

Do., (28 8-ox. bxs) ................................... 8 60
Do., (12 10-os. bxs) ................................. 2 20

Figs (cooking), 50-lb. boxes, lb............. » 1*
Prunes—

(25-lb. boxes) —
80-40»................................. ............ * 80 0 11
60-70» ............................................. 022 028

70-80» (25-lb. box) ...................... 0 19 0 20
80-909 ............................................ 0 16 % 0 17
90 100s ........................................... 0 15 0 18

100-120» ........................................... 0 11% 0 11

No Bean Weakness
But Sales Light

Montreal. ---------
BEANS.—There is no weakness in the 

bean market but supplies are not dis­
posed of in the regular way in large 
amounts. At the same time the demand 
is reasonably fair, in view of the ad­
vanced season.

Canadian, hand-picked, bush... 5 00 5 46
British Columbia ..................................... 6 00
Brown Beans ................................. 8 60 4 00
Japanese ............................................ 4 00 4 60
YaUew Eyes ................................................. 5 60
Lima, per lb. (as to quality) .0 10 0 15
Kidney beans .................................. 6 00 6 60

Peas, white eoup, per bushel.... 8 26 8 50
Peas, split, new crop (98 lbs.).. 5 50 6 00
Peas (Vue) ....................................  0 08 0 06

Rices Again Up;
Will Rule High

Montreal. ---------
RICES.—Advances are made this week 

in many lines of rices. These increases 
are in definite line with the tendencies 
of the market as forecast in CANADIAN 
GROCER of late. That the market will 
rule strong is not doubted by the im­
porters who are feeling that the diffi­
culty of securing supplies abroad will not 
be removed for a long while. Japan is 
still buving supplies heavily where she 
can, while India’s needs are large. The 
increases in this market for the week are 
from 75c to $1.26 per 100 pounds, ordin­
ary and fancy grades being affected, and 
the new quotations ae revised appear be­
low. There is a fair demand.

lee Drips—Japan (per 1W lbs.) ..... 18 68
Carolina ............................................ .... 45 00
Honduras ...................................   15 00
Siam. No. Î .................... ..................... 7 66 8 00
Siam (fancy) ....................................  10 66 11 66
Rangoon “B” .................      11 00
Rangoon CC .................................................. 10 75
Mandarin ................................   11 75
Paklimr ................................................ , .... 11 00
Tapioca, per H>. (seed) ........................... 0 12
Tapioca (pearl) ............t...b..................... 0 12
Tapioca (flake) ................................................ 6 11

Higher Peanuts;
Filberts Firmed

Montreal. ---------
NUTS.—Advances have been made for 

filberts and peanuts m primary markets, 
and increases will probably come later. 
There is a 2c higher price for filberts, 
and peanuts of Virginia grades are so 
much in demand in the States that some 
of the Canadian importers have sold 
their supplies there, claiming that the 
demand at much better prices made it 
well worth while to sell there. Local 
supplies are rather limited, and in the 
matter of walnuts these are said to be 
unobtainable.
Almonds, per lb................................... 0 27 0 28
Almonds (.belled) ............................. 6 66 0 66
Almonds (Jordan) .......................................... 6 76
Brasil nuts (new) ............................. 0 24 6 14
Arstll not. fmrd.I   a IX 0 17
Filberts (Sicily), per lb.................. 0 26 6 27
Filberts, Barcelona ........................ 6 26 6 26
Hiekory nuts (large and small),

lb............................................................. 6 1» • 16
Peanuts (roasted )—

Jumbo ................................................ * 19 » 26
Fancy ................................................ 6 16 6 17
Extras ................................................ 6 12 6 14
Shelled. Ne. 1, Spanish ........... 6 1» 6 26
Salted Spantsh. per lb................ 6 26 6 26
Shelled. No. 1 Virginia ............. à II 6 11%

Do.. No. 2.................................................... 6 14
Peanuts (salted)—

Fancy wholes, per lb................................. 6 21
Fancy splits, per lb.................................. 6 88

Pecans (new Jumbo), per lb... 6 12 6 40
Pecsna, large, No. 2, polished.. 6 32 0 85
Pecans, New Orleans. No. 2.... 0 21 0 24
Peean. "paper shell." extra large

Jumbo............................................... * •'
*v-inuts (Grennhlei ..............  g 26 6 SS
Walnuts (new Naples) .................. 0 21 0 26
Walnuts (shelled) ........  0 78 0 86
Walnuts (Spanish) ........................ 6 86 • II
Note—Jobbers sometimes make an added share» 

te aboie prices far broken lata
Orange ........................................................... 6 17
Cat mixed (l-Ib. cartons), dos. 4 18 4 8»
In 86 Is. ease.............................................. 12 76
Cat, 10-lb. boxes (lb.) ............................. 6 4»

WhM* SvruP Active:
May Be Advances

Montreal. ---------
SYRUPS, MOLASSES. —That there 

will be advances for corn syrups seems 
most probable if the present advances of 
Chicago com prices are maintained. 
True, there is not a heavy consumption 
of svrup at this season of the year, al­
though an increase is reported in til- 
sale of white com syrups. Advances 
may have to be made at anv time in the 
price. The molasses market is steady 
and unchanged.
Com Syrups—

Barrels, about 700 lbs., per lb. ... 
Half bbls......................................................

. o vi%
• 0«

Keee .............................................................
2-îb. tins. 2 dos. in case. case.,
5-lb. tins. 1 do*. In case .ease.............

0 Oil* 
5 15 
» 76

3orn Syrup—
10-Ib. tins, H do*. In ease, case ... 
20-lb. tins, % do*. In ease, ease ...
2-irai. 25-lb. pall*, each..........................
X-ral. 8814-Ib. nails, each..................
6-sal. SS-Ib. pails, each......................

S 46
5 44 
t 46
8 «6
5 64

White Corn Syrup—
8-lb. tins, 8 dos. In caae. caae ... 
5-lb. tins. 1 do*. In ease, ease ...

8 •» 
in

10-Ib. tin,. % dos. In esee. use .... 6 08
‘ 20-lb. tins. % dos. In esse, eesc .... 6 90
Ceue Syrup (Crystal) Diamond—

2-lb. tine. 2 dos. In ease, per earn.... 7 40
Barrels, per ISO lbs..............   8 76
Half barrels, per 166 Ihe. .................... 16 66

Glneeee. 6-lb. cans (ease) ........................ « 86
Prisse for

Berbadoee Molasses— Island of Montreal
Puncheon......................... ...................  8 68 1 6»
Barrels .............................................. 1 61 1 66
Halt barrels .................................nlll 1 68

Antigua Molaasei— **
Puncheons .................................................... e 95
Barrels ........................................................... 6 98

Note—Prices on molasses to outside points aver­
age about 8c per gallon leas.

Twenty Per Cent. Up
Are Maple Products

Montreal. ---------
MAPLE PRODUCTS.—Advances have 

been made in the market for maple su­
gar and syrup, and these total about 
twenty per cent. This has been the re­
sult of continued demand from the 
United States. Added to this the short­
ness of supply has served to make a 
much stronger price situation, and as 
high as 28c per pound is said to have 
been paid for car lots of maple sugar. 
Syrup prices have been much higher at 
around $2.50 per Imperial gallon. The 
condition on honey is steadily unchanged, 
with demand quite satisfactory for this 
season of the year.
Manie Syrup—

13%-lb. tins (eachI (nominal) 2 60 2 60
10-Ib. cane, 6 in case, per case...... 20 16
5-lb. cans. 12 In caae. per ease...... 21 06
2%-lb. cans. 24 In case, per case ___ 21 80

Maple Sugar(nomlnal), small lota 0 27 6 30
Cases. 48 blocksf case)..................... 4 so

Honey. Clover-
Comb (fancy) ............................................ 6 8»
Oomb (Ne. If ......................................... 6 SI
In tins, 66 lbs........................................ e 86
*•» pen» .................................................... e «7
10-lb. peDe .................................................. * is
5-lh nails ....................................................... o *

Honey Buckwheat, tins or bbls.. 6 18 6 26

Peppers Exported;
Market is High

Montreal. ---------
SPICES.— In view of the fact that ex­

port demand has continued brisk for 
white and black peppers, the local mar­
kets ire very strong, and retail prices 
may be advanced before a great while. 
There is a seasonably good demand for 
many lines and the basis is held quite 
firmly.
Allspice..,............................................. 0 26 6 22
Cassia (pure ....................................... 0 82 6 85
Cinnamon— ,

Holla ................................................... ....... 6 86
Pure ground .................................. 0 16 6 46

Cloras .................................................... 6 45 6 66
Cream of tartar (French pure).. 6 75 6 16
American bigh teat ........................ 0 80 6 16
Ginger .................................................... 6 28 6 11
Ginger (Cochin or Jamaiea) .................. 6 16
Hare . . ................................... a «4 14*
Mixed spice ........................................ 6 86 6 82
Nutmegs, whole ................................. 6 66 6 76

Do., ground ........ ................ 6 66 6 66
Pepper, black ................................... 6 88 6 46
Pepper, white ...................................... 6 46 6 56
Pepper (Cayenne) ........................... 6 SB 6 87
Pickling epiee ............................... 6 1« 6 r
Paprika ............................................... 4 ax a vs
Turmeric ............. 4 8» 6 *»
Tartaric add per lb. Icrystale

or powdered! ............................................. I 8»
"•Ml.-er mad f~v lb., bulk............... 1 86
Carra way (nominal) ........................ 8 71 8 86
Oanemen. Chine, lb......................... » *•
cinnamon, owe n, ............... •
Mustard seed hulk ........................ 6IS #dl
Celery seed, bulk (nominal)............  6 7» 6 H
Shredded oeeoenot. In partis ----- 6 21 6 1»
Pimente, whole ................................ *16 6 2>

Pee «piece peeked In earteoe odd 8% eon* • 
lb. eed for eeleee peeked In tin ssuOnlnms odd 
II eenls per lb.
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No Declines on , r„

Teas Says Trade
Montreal. ---------

TEAS.—Declines are less probable on 
teas as the season advances and the 
summer trade is quite satisfactory. Dis­
tribution of supplies continues to be 
made, and with prospects of having to 
secure new stock later at advanced rates 
the trade will doubtless continue to buy 
its wants regularly. Latest cables con­
firm the foreign markets as continuing- 
firm from week to week.

Pekoe, Sonet,onr*. per lb. ..
Pekoee. per lb. ........................
Ounce Pekoee ........... .....

Japan Teae—
Choice .........................................
Early picking ................................. 0 66

4 45 4 4-
9 49 4 •
4 43 4 66

4 66 9 75
0 55 9 66

4 41 4 41
9 44 9 47
4 49 9 43

Javae—
Pekoee ............. .. .................
Orange Pekoee ......................
Broken Orange Pekoee ............. S 44
Inferior grade# of broken teas may be had from 

Jobber* on request at favorable prices.

Outside Advances
Made on Coffee

Montreal. ..... —
COFFEE, COCOA.—Advances have 

been effected in primary points for var­
ious grades of coffee, and these total 
from 4 to 6 cents per pound since the 
first of the present month. Local im­
porters are endeavoring, they state, to 
hold off from making further advances 
at the present time, but if the strength 
continues outside this will be done later. 
In the meantime the trade is buying its 
needs regularly and there is a good de­
mand. Cocoa markets are firm and 
fairly active when the whole range is 
considered. Iced cocoa is responsible 
for an improved demand in the larger 
cities, it is stated.
Coffee— ,

Bogota*, lb......................................... 4 41 0 44
Jamaica, lb........................................ 0 X*

Maracaibo, lb.
0 89

4 II 4 44

3-lb. pka*., do#............................. 2 90
4-lb. pkga.. do#.............................. 6 70
Commeal. Gold Dust ............... 5 80
Barley, peart . 5 75 6 00
Barley, pot, 9» lb*. . . . 4 75 5 00
Bariev (realted) ......................... 7 8*
Hook wheat Hoar. 98 Ibe.......... 6 00
Cornflour, white.......................... .... 6 49 5 26
Rlee flour................................ * 7t 9 as
Hominy grita. ,* Ibe................. ... 5 75 6 44

_, pearl. 4* Ibe. ............................... 6 76
Graham flour .................................... 5 71 6 44
Oatmeal (etandard-graaalated

and line) ......................................... 4 74 6 14
Oatmeal (package») fine eut.................... * 74
Pern. Canadian, belling, buck. .. 4 44 I 44
Spht pea* (per M Ibe.).................. 4 44 4 44
Rolled enta, 44-lb. bags.................. 4 44 4 84
Railed enta (family peek.), eaee .... 4 44
Ballad eat# (email elle), earn................ 2 44
Oat Flnkm (eaae 14 pkge.)........................ 6 14
Relied wheat (144-lb. bbla.).... 7 14 4 44
PorrWe Wheat-

Pack agm, M In eaae ............................. 4 44
Paikagm, 14 in eaae (family

Tapioca''flour, lb.' " !!!!!! 4M 4M

Local Demand Light;
Flour Export Still

Montreal. ----------- r—

FLOUR.—Demand from the domestic 
trade is light for flour. There is no 
change for standard war grade but the 
price has again stiffened for winter 
wheat flours. Export orders are not all 
filled yet and the mills hope to be kept 
operating some little time yet.

Standard Wheat Floor*—
Straight or mixed cam, 44,444 

Ibe. on truth, per bbl., in (1)
jute bag*. 48 Ibe......................................... 11 44

Per bl.. In (2 cotton ba_«, S4 Iba. .... 1114
Small lota, per bbl. (1) fete

eege. 48 Ibe..................................................... 11 44
Winter wheet flour (bbl.))........... 11 04 11 60

Shorts Moving;
Bran Exported

•deetreel ---------
FEEDS.—In view of the fact that 

there were outside markets, the millers 
have been disposing of stock to buyers 
in the States, and there has also been 
seme domestic demand. This, in view of 
the weather conditions now, will be less. 
There is a fair demand for shorts, this 
being a rather active season for the 
same, it being used for some classes of 
feeding extensively.

4 89 
0 87 
4 81V4

1 45 
1 43 
1 43

Mocha (types) ..........    0 40 0 43
Mexican, lb............................  0 40 0 42
Rio, lb. ..............................  0 36 0 37
Santos, Bourbon, lb. .-.if.......... 0 41 0 42
Santos, lb........... ................................ 0 40 0 42

Cocoa-
In 1-lb., per do*.......................................... 4 60
In %-lbs., per do*.................................... .... 2 45
In %-lbs., per do*................................... .. 1 35
In 10s sise, per dosen  ............... 0 95

Oatmeal is Higher;
Limited Demand

CEREALS.—The midsummer lull is 
somewhat manifest with regard to the 
demand for various cereals and loose 
oatmeals, rolled oats, etc. Notwith­
standing this the prices have advanced 
for standard, granulated, and fine grades 
10 cents per sack. There has been con­
siderable export for rolled oats, and this 
gave the mills an amount of business 
that was most acceptable, for the returns 
were satisfactory. The market is firm. 
Pot and pearl barleys are somewhat 
firmer.

Satf-raislng Flour-

Mixed earn.................................................... 44 25
Brea—

Mixed can ....................................... 42 04 42 25
Crushed oat* ...................................... 66 40 64 04
Barley chop ........................................ 56 04 65 00
Special, middling# ............................. 66 00
Feed flour (98 lb#. lack) ............. 3 50 3 75
Gluten Feed (32% Protein)—

F.O.B. Cardinal ......................................... 54 00
F.O.B. Fort William ................................. 50 00

Hay Much Less;
Grains Weaker

Montreal ---------
HAY, GRAIN.—Much heavier deliver­

ies of hay and the near arrival of new 
crop hay are the two factors responsible 
for a lowering of prices this week; an­
other $5 per ton being chopped from the 
prices of various grades. The " grain 
markets, too, are weaker: prices are 
lower, and there may be further reduc­
tions. This, however, is always an un­
certain quantity these days.

Good. No. 1, per 2,000-lb. ton............... 30 00no.. No. 2 ................................ 27 00
Do.. No. 3 .................................................. 25 00

Straw ............................................................ 11 00
Oat#—

No. 2 C.W. (84 lb».).............................. 0 91 <4
No. 3 C.W......................................... 0 871* 0 89

A CORRECTION
Through an error in last week’s issue 

of the Toronto markets, the statement 
was made that Lilac Rose «oap had ad­
vanced from $5.10 to *5 50. Th» facts 
are exactly opposite. The price has de­
clined from $5.50 to $5.10.

Extra feed ............. ......................... 9 8714
Ne. 1 feed ............. ..„...........................
Ne. 2 feed ..................................................

Barley-
No. 3 extra .................................................
No. 3 ..............................................................
No. 2 ............................ .................. ....

Note—These price# are at elevator and bags and 
bagging are not included.

Potatoes Skidded;
More Vegetables

Montreal. --------- '
VEGETABLES. — It was definitely 

stated in CANADIAN GROCER that 
prices were due for a tumble on potatoes, 
and this decline has now become effec­
tive. The reduction is an immediate re­
sult of the arrival of new potatoes on 
the market in lirger quantities, and' 
those holding old stock now want to un­
load, and can only effect this on a lower 
price schedule. Latest prices per bag 
of 90 pounds ranges from $1.25 to $1.50 
per bag. There is naturally a larger 
supply of green vegetables, and lettuce, 
rhubarb, carrots, beets, spinach, etc., 
are all available for less money.
Asparagus (do*.) ...................................
Beans, new string (American)

Beets, bag .......................................... ,
Do., new, do*, i Montreal)...............

Cucumbers, Florida (basket).............
Do., Montreal, do*...............................

Chickqry, do*..............................................
Cauliflower (Montreal), do*...............
Cabbage, new, crate ..........................
Carrots (new), do*.........................
Celery (Wash.), do*....................................... ' 2 60

Do., crates (3-4 do*.) ..............................
Egg plant.......................... ;............. 3 00
Horseradish, 1b.................................................
Lettuce (curly), box (3 do*.)...................
Lettuce (Montreal), head ..........................
Leeks ...................................................................
Mint ...................................................................
Mushrooms, lb.................................................... •

Basket (about 3 lbs.) ............................
Onions, Texas, crate ......................

Red. 100 lbs., bag ....................................
Onions (Shallots), do*...........................................1 00
Oyster Plant .................................................... 0 75
Parsnips, bag .................................................. 2 MX-t
Paisley (Canadian) ................................. #75
Potatoes, Montreal (90-lb. bag)............... 1 2S
Potatoes (New Brunswick), bag .... 1 40 •
Potatoes (new), Florida (per bbl.) .... 8 00
Radishes, do*....................... .......... ... 0 20 0 25 ‘
Rhubarb, do*. ................................ 0 20 0 25
Spinach, box .................................................. 0 75
Turnips, Quebec ........................................... 2 60
Tomatoes 1 hothouse), lb. ... 4 40
Tomatoes, Mississipi flats (4 baa.) .... 2 00

Berries Down; * ’ '

A Iso Melans
Montreal. -------- *' ‘*'J

FRUITS.—As the season advances, 
berries are coming to hand more readily 
enf the prices are declining. Quebec 
strawberries are offering at 20c per box 
this week, and will be lower next, it is 
exnected. The price of imported metohs 
and canteloupes is down and the supply 
is larger. Iiemoeis and oranges are- 
steadily held unchanged. .*
Annie#— t*er Barrel

In boxes ........................................................ 5 5(1
Btnanas f fancy large), bunch............... 5 50 .
Cherries (California), box ........... ..... *. 4 60
Cante'ounes. each .....................  0 20. 0 25
Grapefruit (fancy Porto Rico).. 4 50 6 5p
Lemons (California) .............   8 00 8 50
Watermckms. each .......................... 0 50 1 Op
°«*aCut eating, small box................. 4 00
Pears. California f 110 sise) .................... 8 60
Orange*. Porto Rico ...................... 4 60 8 00

Orange*. Cal. navels. 126 ...................... 6 00
Do . 150 .......................................................... 6 60
Do.. 176 ..*.................................................... 6 5Q
Do.. 200-216 .......................... ....................... 6 60

Blood oranges ................................................. 4 60
Pineapple# (24# to 86.) ............................ 7 00
Peache» (6 basket») ................................... 4 59,»
Strswberies. large ......................................... 0 40-

Do. (Montreal) ................... ,..................... 0 20

4 00

a 4 25
1 00
1 00*
3 50-
1 16
8 00
2 50
4 50
0 75
t 60
8 00
4 00
4 14
1 00
1 25
2 00
0 15
1 76 '
4 00
6 00
7 50
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ONTARIO MARKETS

TORONTO, June 27—An advance of from one to two 
cents per pound on all rices, tapioca and sago, new 
advances on teas and coffees at primary points, are the 

features of the grocery markets this week. Sugar is selling 
very freely, and while the market is strong, no immediate jump 
in prices is anticipated. Fruits and vegetables are selling well 
and supplies are ample. Canned goods are also quoted higher 
on many lines, and raisins and currants are very firm.

Sugar is in Very
Active Demand

Ttraato. ---------
SUGAR.—There is a very heavy de- 

mend far sugar at the present time, 
which is likely to be maintained through­
out the summer. Stocke, however, ap­
pear to be fairly heavy among the dif­
ferent dealers, and representatives of 
the refineries do not look for any ad­
vance in prices, nor yet for any easier
levels.
St. Lawrence, extra granulated .............  1» 16
Atlantic, extra granulated ......................... 10 It
Acadia Sugar Refinery, extra granulated. 10 16 
Oan. Sugar Refinery, extra granulated.... 10 16 
Dom. Sugar Refinery, extra granulated.; 10 16 

Differential» : Canada Sugar. Atlantic. St. 
Lawrence, Dominion : Granulated, advance over 
basis : 60-lb. sacks, 10c ; barrels, 5e : gunnies, 
B/lOs. 25c ; gunnies. 10/lOs. 40c : cartons, 20/Bn. 
45c : cartons, 50/2s, 55c.

Differentials on yellow sugars : Under basis, 
bags 100 lb».. No. 1, 40c : No. 2. 60c : No. ». 60c ; 
barrels. No. 1. S5c ; No. 2, 46c : No. », 66e.

Acadia granulated, advance over baa la : gun­
nies. 6/20». 40c; gunnies. 10/10», 60c; cartons, 
20/Be. 60c ; cartons, 60,/2s, 70c. Yellowe same as 
above.

Molasses and Syrups
Have Little Inquiry

Toronto. --------
MOLASSES, SYRUPS.—There is very 

littl% demand at this season for molasses 
and eyrupe. The movement is always 
very alow in these commodities in the 
summer months. Prices show no change 
as compared with last week.
Corn Syiopo

Barrels, a boot 700 He., yellow.
*er lb.................................................... *0 07%

Half barrels, %e ever tola. ; % bbla.. %a eve.
Ilk

Cessa. 2-lb. tins, white. S dee.
hi ease ................................................ » «

Cesse. 6-lb. tins, white. 1 dee.
b ease ................................................ 0 26

Casse. 16-lb. tins, whits. % doe.
in case ................................................ 6 66

Owes. 2-lb. tins, yellow, 1 dee.
in ease ................................................ 6 16

Oases. 6-lb. tine, yeilew, 1 doe.
{H CtM ......................... ... eeee S SS

Cessa. 10-lb Mae. yellow, % da.
in ease ............................................... 6 46

sea Syropn—
larval» sad half bsrrsls, lb.. 6 66 ....
Half barrels. %e ever bbls. ; % bbla.. %» ever

Massas» * h*, la ease .... "r h

Fancy, Barbadoes, barrel» .... 1 10 1 1»
Choice Barbadoes. barrel»........ 1 H
West India, bbla.. sal................ 0 44
West India. No. IS. kegs ___ 4 60
Waat India. No. ». kws ........
Tine. 1-lb., table erode, oaee 1

.... S 26
dee.. Barbados» ......................

Tie». S-lb. table erode, case 1
« 64

■d-- HavImVIaMWls, ' HtlWWNi es.ee» e.ee
Tina. 6-lb.. 1 dos. to case. Bar-

.... 6 71

6 66
Has. I»-lb.. % dos. te eeee.

6 16
The. No. 2. baking Erode, ease

t dos. ...................................... 1 60 « 66
Ties. Ne. S. baklas Erode, eabe

4 70 6 60
Tina, Ne. 6, bektns erode, ease

of 1 doe. ................................
Tha. Ne. 1». baking grade, eaae

• 71 4 16

mt dos................................. 3 80 • H
Want India», l%e. 48» .............. 4 00 6 66

Package Goods
__Selling Well

PACKAGE GOODS.—There is a very 
active inquiry for all package goods. 
The market for rolled oats is very firm, 
as well ag for com flakes and shredded 
wheat. Practically all breakfast foods 
are selling well at the present time.

PACKAGE GOODS
Rolled Oat», 20s round, case ... 86 60

Do.. Do., 20s square, case . . 5 10 6 60
Do.. Do., 86b, case .............. 4 00
Do.. Do.. 18a, case ............. 2 00

Corn I’Takes, 86» eaae ............... . S 60 4 26
Shredded Wheat. 16». reguler, case .... 4 56
Porridge Wheat 86s, regular, case .... 6 06

Do., Do.. 2Os, family, esse............. 6 16

QUOTATIONS ON RICE TWO CENTS 
HIGHER

As announced in CANADIAN GRO­
CER a couple of weeks ago, quotations 
on rices are likely to see sharp ad­
vances. Dealers’ prices are fully two 
cento higher, as compared with a week 
ago, with the exception of Siam ricee. 
Tapioca and sago are also quoted from 
a cent to a cent and a half higher. There 
are practically no good rices on the 
market at the present time, and the like- 
lihood of getting any is rather remote. 
Moat of the Japanese ricee are going to 
Great Britain, and supplies of American 
ricee have been pretty well token care 
of. Stocka among Toronto deniers are 
rather light, and the increasing difficul­
ty in steering freeh supplies renders 
the future of the rice market as likely 
to be very strong.

Cooker Pseksge Pees, 16s, ease.............. • 66
West Indies. 1%». 48»   4 66 6 66
Cornstarch, No. 1. lb. cartons.. 6 11 6 11%

Do.. No. I. lb. cartons......................... 6 60%
Canada Laundry Starch ...................... 0 00%
Laundry Starch. In 1-lb. cartons ___ 0 11%

Do., Do., in 1-lb. tin canister» .... 6 12%
Do.. Do., in 6-». wood boxes .... 6 12%

Potato Flour, In 1-lb. pkgs..................... 6 16
Pine oatmeal. 20»...................................... 6 60
Commet!. 24s ............................................ 6 0S
Farina. 24» ............................................... 2 *6
Barley, Me ............................................... 2 26
Pettljohn Breakfast Food, 18»................. 1 86,

Sharp Upward
Trend in Rices

Term*#. ——
RICES.—The upward trend in rices 

continues with little indication of lower 
levels for some time to come. It is prac­
tically impoesible to buy rices just now, 
and stocks are pretty well depleted. 
With the exception of Siam», rices show 
advance# of two cento per pound in 
comparison with a week ago. Japan 
rices are largely going to Europe. 
Tapioca and sago are also higher, and in

less than sack lots, are selling at 1814 
cents, and in sack lots at 13 cento. The 
situation is very firm, and is likely to 
remain so for some time to come.
Texas, fancy, per 100 lbs............... 16 60 14 60
Blue Rose, Texas, per 100 lbs.......  16 00 16 60
Honduras, fancy, per 100 lbs.......  16 00 16 60
Slam, fancy, per 100 Ibc............... 10 60 It 00
Slam, second, per 100 lbs.............  12 00 12 60
Jspans, fancy, per 100 Ibe.........  14 00 15 60

Do., seconds, per 100 Ibe.........  18 00 14 00
Chinese XX. per 100 lbs.......................... 14 00

Do., Sbniu ................................ 16 00 16 00
Do., Mujin, No. 1.................................. 18 60
Do.. Pskling .......................................... 12 00

White Sago ................................ 0 18 0 18%
Tapioca, per lb..............................  0 18 0 13%

Quotations on Nuts
Pointing Higher

Toronto. --------
NUTS.—No changes are reported in 

the market for nuts this week. Indica­
tions point to high prices on fall de­
liveries, and prices are very firm on both 
the unshelled and the shelled nuts. There 
is an active inquiry for shelled nuts at 
this time, but as is usual in the summer 
there is not much moving in the un­
shelled kind.
Almond». Tarragona», lb__ .. 0 2» 0 82Butternut», Canadian, lb.......... . 0 08Walnut», California, lb............ . . 0 40 0 42
Walnuts, Grenoble», lb............. .. 0 84 0 86Walnut», Bordeaux, lb.............. .. 0 28 • SOFilberts, lb................................... 0 24Pecan», lb.................................... 0 80
Coeoanuts. Jamaica, aaek ___ 10 00
Peanuts, Jumbo, roasted ........ .. 0 18 0 19Brazil nut», lb..............................
Shelled— 0 21 0 22

Almonds, lb. ir?7..................... .. 0 65 0 68
Filberts, lb................................ . 0 44 0 48
Walnut», lb.............................. . . 0 80 0 85

Peanut», Spanish, lb.................. 0 10
Do.. Chinese. 80-82 to os.. . .. 0 14 0 16

Brasil nut», lb......................... * 0 80

Gfrffee Advances
to New Levels

COFFEES.—The coffee market con­
tinues to show very pronounced ad­
vances. Prices at Brazil have advanced 
so rapidly that in New York the Coffee 
Exchange has limited the advance to 
l'/4 cents per day. In the last few days 
the coffee market has gained from four 
to five cents. Practically all Canadian 
importing houses have withdrawn from 
the market until conditions become more 
settled. In fact some of the Toronto 
houses are not quoting their coffees.

Java. Private Estate .................... 1.... 10 60
Java, Old Government, lb.. . 0 60
Bogota», lb.............................. ... 0 47 0 48
Guatemala, lb........................
Msmlnn, ..........................

... 6 4» 0 48 
0 47

Maracaibo, lb........................ ... 041 0 44
Jamaica, lb....................................................

Blue Mountain Jamaica
0 3» 0 43

0 4»
Mocha. Arabian, lb........................ 0 48
Rio, lb.................................................................... 0 33

... 0 42 0 44
Santo», Bourbon, lb....................... . . 0 41 0 44
Ceylon, Plantation, lb. ...

. o so
0 44 
0 82

Cocoa—
Pun. lb................................................................. 0 28
Sweet, lb........................................................... 0 22

New Teas Will Show
Higher Quotations

Tsrmts. --------
TEAS.—The tendency in teas con­

tinues towards higher levels. Cables 
this week intimate that the rate of ex­
change on Ceylon is likely to go higher. 
The nrimury markets are changing all 
the time, and quotations on teas of 
quality are likely to be high. Stocks



June 27, 1918 CANADIAN GROCER 17

among Toronto dealers are getting 
pretty well depleted. No change* are 
reported in the price* of teas on spot, 
but new buying will show advanced 
figures.
Pake» Seeebeue» .............
Pskoea .......................................

........... • a 3 33 
• S3 
3 4#Broken Pekoes ................... ......... • H

Orange Pekoa* ....................... .. .. 3 S3 6 M
.... • •• 1 u

Jaw»—
Second picking. .................. • 56
Broken Pekoee ....................... 3 48

Japans and China*-
Hyson Third», lb.................... 6 45
Early pickings, Japans... 8 68

I*».. Second» »,................ ,
Do., sifted ........................

........... 8 83 • 54
3 63

Spice Quotations
Steady and Strong

Tenet». ----------
SPICES.—No change is reported in 

the market for spices this week, prtiee 
being steady and strong. The tendency 
is again towards higher levels. Any 
new buying at New York will be at high­
er pricee, as the position of the primary 
markets is very ^strong. New. purchases 
of spices, «dealers state, will be higher 
than present spot prices at Toronto.
Allspice ....................................... 3 19 • 21
Cassia ..................................... o an
Cinnamon ....................................... 0 86 0 66
Cayenne ................................................ 9 26 0 86
Ginger ........................................... 0 28 # 86
Ginger ............................................ 6 *6 9 28
Herbs — sage, thyme, parsley.

mint, savory. Marjoram ......... n 4e • 7*
Pastry .................................................... 6 32 e as
Pickling apiece ................................. 3 22 e 28
d*er ... 6 93 1 16
Peppers, black .................................... 6 88 • 48
Peppers, white ................................... 6 45 • 68
Paprika, lb............................................. 6 66 • 70
Mutaiag!. select», whew. 130. 6 43 • 6#

On , 30a.............................................. s ss
Do.. 34a.............................................. e «* • ft*

Mustard seed, whole ........................ 6 98 6 40
Celery seed, whole........................... • 76
Coriander, whole .......................... • 2* ft *ft
Carraway iced, whole .................... 9 88 6 60
Tumeric ................................................ 9 24 6 27
CreeWi of Tartar—

French, pure ................................... e 75 9 86
American hirh taut........... ..........
t-oa. packages, dox........................ 1 76
4-os. packages, dox........................ 3 00
• o*. tine, do» ............................... 6 00

j f~\ • . •Trade Quiet in
Honey and Maple Syrup

Toronto. ---------

HONEY, MAPLE SYRUP.—The mar­
ket for honey and maple syrup is very 
quiet at the present time, and quotations 
continue unchanged. Demand for these 
articles is not heavy from the grocery 
trade just now.
Honey—
Clover—

6-lb. tine .................. ................................... 0 24
2V4s tine ...»................................................ 0 t€
1Mb. tine ........................................ 0 25 ___
60-lb. tine .............................................. • 24
Buckwheat. 60-Ib. tine, lb. ................ 0 18
(Vmb. No. 1, fenrv do*........  8 76 4 IS

T>o No. t. dm as#
Manie Syrup—

8H-lb. tine. 10 to caee, case.................... 17 00
Wine at. tine, 24 to case, caee................ 16 00
Wine H gral. tine. 12 to caee. case.... 16 00
Wine 1 sal. tine. 6 to caee. case...........  14 00
Imperial 6 gal. cane, 1 to caee. caee... 14 #0 

Manie Sugar—
»• 1-lb. blocka to ease, lb.......................... #29

Sahnon is in
Heavy Demand

Ternit». ---------
CANNED GOODS.—There is a very 

heavy demand for canned salmon since 
the advent of warm weather, and the 
best brands are being cleaned up rapidly.

Some advances are named this week on 
Cohoes, in half pound tins, at from 
$1.86 to $2.10, and in pound tins at from 
$3.76 to $3.90. Red spring salmon had 
advanced in the past week to from $4.26 
to $4.60. In canned vegetables, too, a 
jump in quotations is recorded this week. 
Tomatoes in 2%b are selling at from 
$2.16 to $2.26. Standard peas are now 
quoted at $1.60, early Junes up to $1.76, 
and sweet wrinkle peas at $1.97%. 
American com is selling at from $2.10 
to $2.36, and canned pumpkins at from 
$1.16 to $1.26. Quotations are being 
made on canned strawberries of the new 
crop at $5. The likelihood is that the 
pack will be a very light one, and prices 
being paid by the cannera are high, there 
being keen competition among them for 
the available supplies.
Satosaa—

Sockoy*. 1», doe. .......................... 4 60 4 76
Soekeye, %», dos. ........................ 2 06

4 26 4 60
Chuma, 1-lb. toll» .......................... 1 38 8 M

Do.. %» doe. ............................. 1 IS 1 38
Pinks. 1-lb. toll»........................... 1 28 t so

Do.. Ua. dox................................. 1 86 1 ft*
Cohoes, 14-lb. tine ........................ 1 88 2 10
Cohoes, 1-Ib. tin» .......................... 8 76 3 90
Red Springs, 1-lb. tails ............. 4 25 4 60
White Borin»», 1». damn ........... 1 *» 2 *l

Lobetera. %-lb.. doe. ........................ 1 78 4 80
-vbale Steak, la lint. doa. ........... 1 7ft 1 ae
Pilchards, 1-lb. tails, do*............... 2 15 2 28
Canned Vegetable»—

Be.ts. ta. -, ................................... 1 93 V ••
Tomatoes. 2%» .......................... 2 16
Peas, standard .............................. 1 60
Peas, early June .......................... 1 78

Sweet Wrinkle .......................... 1 97%
Beene, golden wax. dee. ........... 2 M 2 1#
4 ape rogue tip,, doe........................ i 4114 8 4*A x 1 „ II, 2 ft* 2 **U

Canadian com ................................. 2 26 2 46
Corn, American. 2s, dos............. 2 10 2 26
Pumpkin,, 2%» ............................ 1 16 1 25

1 oft
Do.. 2%». den. ................................. 1 61% 1 *3
Do.. 10». den. ................................... 10 ft*
Pea*, early June ........................ 1 66 1 70

teeh. 2». do*.......................... 1 *» 2 M
Pineapple*, liked. 2a, doe.___ 8 80 4 00

De . shredded. Si dox ........... 8 00 * ft?U
Rhuberb. praaarrsd ts. dox. * 07% f 1*

Do., praaarrsd. 3*4». doe.......... f ftft f ttfU
Do., standard. 10a. doa............ 4 60 i

Apple», gala., do ion ...................... 6 00
2 rru

* ears, la .............................................. 2 U 2 ft7Ù
Plums, Lombard. la ...................... 1 90
Plum*. Green On we ................... 1 17% 2 *7%
’>*«T*erriee. 2». Hi1 ................... « Hft
Strawberries, 2x, H.S..................... 6 00
illusherrfee. 2s ï if 2 16
Preserved Fruits. Pint üesîer»—

Peasbee, pint aaalars. dot........... 8 4» 1 4F

'orient. 4a. eeeh ............................ ft •!
Black current». 16 ox., dox.......... 4 00

Do 4a. eeeh ............. e ** 1 1»
'‘"oofteberry. 4s. each ................... 0 *4

4s. eseb ........... . . ft
n*d «•nrrwnt* 16 on. dor ......... ft 4ft
Raspberries. 16 o*. dos..................... 8 9ft 4 9ft

Do.. 4s. each ................................. 1 62 1 06
Strawberies, 16 os., do*. ............... 3 90 4 86

Do.. 4a. each ................................... 1 08 1 18

Few Dried Fruits
Are Available

DRIED FRUITS.—The dried fruits 
now available are very few, and prices 
on the same are very strong. Of course 
there is not a very great demand for 
them just now as people are largely buy­
ing the new fruits as they come on the 
market. There are still some evaporated 
apples available at from 23 to 24 cents 
per pound. Prunes in 30 to 40e are sell­
ing at 36 cents per pound, and in 70- 
80s at 20 cents. Quotations on raisins 
are all verv firm, the seeded, 16 os. 
packets selling at 16 cents; Thompson’s

seedless in bulk at 20 cents, and the 
16 oc. packets at 19% cents. Prices of 
currants, too, are very strong at last 
week’s advance on Grecian currants.
Apples, evaporated, Ontario.........
Apricots, ipMri ............................

Do., Saasy, SSa ............................

0 22 9 21
• MS e *
• M
• *

• «% e 4s%

Do., choice, I*e .............................
Do., at»ada id. lie ........................

Candled Peel». America»-

• 21 
• 11%

9 Si

• 67
Cw rranla—

Grecian, per lb.................................
Australia ns, S Grown, !b. .....

Oh si l l ss la ........................... .........

0 28
9 M
1 76

0 23
!"
1 M

Data#—
Excelsior, pkga., 3 doe. le eeee .... 7 M
Dromendary, 3 doe. to eeee.................... 8 00

This, lb.....................
Males»*, lb. ..................
Comadre Se», «ta, lb. 
Gal, 4 ee. »kse., 70». a 
OeL, • os.. Ma, eeee... 
Cel., IS os., 11s, eaa* .

30-408, pe rib...................................
40-80», per lb. ...............................
ee-OOb, per lb....................................
30-70», per lb....................................
70-80», per lb....................................
80-00». per lb.....................................
90-100», per lb.................................
100-130», per lb.................... ..

Peeahaa—
Standard, 38-lb. box, peeled... 
Choice, 18-lb. be*, peeled .... 
Faner, 36-lb. boaeo ..................
Practically peeled. 30-lb. baeaa 
Extra «beta», M-lb. baa. pasted 

Balaie»—
Californie bleeebod. lb.....................
Extra Fancy sulphur bleached. 18#

Seedless, 16-ee. packet» ...........
Seeded, fancy, 1-lb. pecketa ...
Seeded, 18 ox. packet! .............
Seedleee, Thompson's, bulk....
Seedless, 16-os. pecketa ......

Do., Bakers, Thompson's. 60s 
Crown Muscatel», 16» ......................

9 14 8 18
6 M
S 26

.... S *

0 26 0 16
0 36

0 22 3 14
3 21

0 19 6 20
e is% 0 17

• li
# «% 
1 11%

6 M
6 23
0 24
3 22%

à... • M

3 17 6 13
3 17
6 19

e U% 9 16
0 16 0 16

0 20
9 19% 
9 18
9 17

White Corn Flour
Shows an Advance

Taruete. ---------
CEREALS.—Owing to the strength of 

the com market, quotations on white 
com flour have advanced to $6 for 98s. 
Oatmeal in 98s is also higher, selling at 
$4.76. Other prices are unchanged as 
compared with a week ago.

Single Bag Lota 
F.o.b. Toronto 

.. 5 50 6 00
4 50
4 6#

Buckwheat Flour, 98s .• 7 25 
Cornmeal, Golden, 98e .. 5 60

Do., fancy yellow, 98» ................ 5 26
Corn Flour, white, 98s .................. 4 60

Do., Government standard, 98s ....
Hominy grits, 98s .........................................
Hominy, pearl, 98............................... 6 00
Oatmeal, 98s ................................................ ..

8 M
6 88
8 16
6 00
4 15
8 IS
6 25
4 75
4 80

Rolled Oeta, 93» .............................
Rolled Wheat. 100-lb. bbl. ...

. . 4 40
. . 3 60

4 60
7 00
6 16

no No. 2 ............................... 6 16
Rice Flour, per 100 lbs.............. ................ 8 00

6 76
. . 6 60 7 28

6 20
Blue pea». Ib................................................

Above pricee give range of quotation» 
retail trade.

0 1#
to the

Prices Are Higher
on Canadian Beans

Tereeta. ---------
BEANS.—Strength m the market for 

beans is one of the features of the On­
tario market this week. Hand-picked 
tieans Have been pretty well cleaned up, 
and as a result of scant supplies, prices 
have advanced to new level», selling at 
from $4.75 to $6 per bushel. The On­
tario 1 fb. to 2 lb. pickers are quoted at
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JÏ.56 per bushel There are some Ran­
geons moving at $3 per bushel, and 
Limas are slightly firmer at 1214 cent» 
per {round. •••'•'■' ■
Ontario, to 2 lb. pickers, bu. $4 25 $4 50

• IX)., hand-picked .......................... 4 50 4 75
Japanese Kotenashi. per bush.................. 4 60
Rangoon», per bushel ................................... 8 00
Limas, per lb. ........................».................... 0 12%

Can. Strawberries
Arriving Freely

Tenais. ———
FRUITS.—California fruits are arriv­

ing in more abundance these days, and 
quotations are slightly easier as com­
pared with last week. Canadian straw­
berries are coming to the market freely, 
and quotations show in some instances 
a wide variance. Some are selling as 
low as 20 cents a box, but the price is 
more general around 23 cents. This 
week and next is likely to see the straw­
berry season at its height. California 
apricots, plums and cherries are in good 
supply just now. Apricot» in four- 
basket crate» are selling at from $3 to 
$3.25, and plume from $3.50 to $4. 
Cherries are selling around $5. Water­
melons are quoted at from $1.25 to $1.50, 
and. cantaloupes in standards are sell­
ing at $6.
Renenie, per lb. ........................................;.. » eg
Grapefruit—

California, seedless, 84a ......... S 08 8 80
Do., 4Se .................................................... 6 68

Do.. 80s   6 68
Valencia*—

100s. 126s, 160s, 178a. i06s.
218s, 250s ............... «......................... 8 25

288s, 824a .................................................. 5 50
Lemons, Cal., 270a, 800a, case................. 8 ISO
Strawberries, quart* ........................ 0 22 0 24
Rhubarb, doa. .................................................. 0 20
Cherries, Cat. box 8 lbs............... 4 00 4 50
Watermelon» ....................................... 1 25 1 80
Georgia peaches, 6 basket crates,

per crate ...................................................... 4 50
Flats (12 to 16) ................................... 3 50

Cantaloupes, Cal., 45s, standards .... 8 00
Apricots, Cal., per case.................... 8 00 1 25
Plums, Cel., per case ...................... 8 50 4 00
Peaches, Cal., per caae ............................ 8 60

New Potatoes Are
Again Easier

Toronto. ---------
VEGETABLES.—New potatoes are 

selling much more freely than the old 
kind. They are easier again this week, 
selling at $8 per barrel. Old Ontario’s 
are bringing only $1.50 per bag. Cana­
dian asparagus is pretty well cleaned up 
now. In two dozen bunch lots, it is sell­
ing at $1.50. New beets are quoted at 
$2.500 per hamper, and new carrots at 
$3. New cabbage is selling lower at $4 
per crate. Radishes are selling at 30 
cents per dozen. California onions in 
100 pound hags are quoted at $9. Caro­
lina cucumbers are selling at $4 per 
hamper, and wax beans at $4, Green 
beans are bringing $3.75.
Can. A»para«tus. 2 doz. bunches ----- 1 50
New Beets, per hamper............................... 2 50
Cabbage, per crate ....................................... 4 00
New Carrots, per hamper  ............. ... 3 00
Radishes, per doxen ............... .... • 80
Can. Lettuce, head. Boston, 2 doz.

caae ............. j................................................ 1 00
Do., kaf. do*. ................................. 0 32 0 85

Onions—
Green onions, doz............................................ 0 60
Cal. Onions. 100 lb. bags, yellow

stock, per bag.............................................. 9 00
Texas onions, crate ........... .. 4 60 6 00
Parsley, per basket .................... .... 1 00
Peppers, green, do*. ............ I 00 1 06
Wat bean#, per hamper.........V.................. 4 00
Green beans, hamper ...............,................. 8 76

CANADIAN GROCER
Cucumber», Caroline» ............................... 6 8<f
New Potatoe». Virginia ............................ 8 88
Turnips, hamper ............................ t TS 8 88
Potatoe». Ontario, beg ................................ 1 58
Spinach, box ...................................... .... I H
Tomatoes—

Texas, per crate. Hats ........................ 2 76
Mississippi, per crate, flats.................... 2 2*

Shorts Sell Well
But Bran is Slow

Fereete. ---------
MILLFEEDS.—There is an active in- 

quiry for short» these days, but bran is 
practically a drug on the market.. Prices 
on bran and short» are unchanged, the 
former selling at $42 per ton, and the 
latter at $44.

la es riots, trash
Bran, per too .......................................... 41 80
Shorts, per toe ..................................... 44 88

Flour is Active
at Steady Prices

Taranto. --------
FLOUR.—There is a very active de­

mand for flour at steady prices. Sup­
plies appear to be ample for all require­
ments just now, but some of the mill­
ing companies are of the opinion that 
before the new crop is ready there may 
be a shortage.
Flour—

Government standard, 74 per cent, extraction. 
Ontario winter wheat flour. In carload 

shipment», on track, in cotton

Upward Trend
In Rice Market

Wisnipra. --------- ■
RICE.—The market for Siam rice is 

very firm folkwing recent advances. 
This line is apparently a good huy at pre­
sent prices:
Siam, 100-lb. bags, finest ... per lb. 9*4c 
Siam, 50-lb............................ per lb. 9%c

Upward Trend in
Coffee Market

Wiailpw. ---------
COFFEE.—The situation in coffee on 

the local market is very unsettled owing 
to the strike situation and the fact that 
little outside trading is being done. The 
tendency is still upward, however, and 
it was recently stated that coffee was 
selling lower in Winnipeg to retailers 
than jobbers could replace their stocks 
for. This situation will change rapidly 
is the strike situation becomes cleared 
up.

Canned Goods
Are Very Firm

Winnipeg, ---------
CANNED GOODS.—There is a heavy 

demand for nil lines and the market is 
very firm. As outlined last week, there 
are increasing indications of higher 
prices on tomatoes. Opening prices on 
new pack canned goods have not been 
named yet in each case, but these are 
expected to be no lower than those for 
the last pack owing to the high cost of 
labor and the fact that growers are 
getting good prices for the crop.

BRITISH COLUMBIA MARKETS
Rices Advance;

Sago Also
VuMSTtr. ------- -

RICE.—There has been a marked im­
provement in the demand for rice. Heavy

Dried Fruits
Very Scarce

Wluatpsg. ---------
DRIED FRUITS.—All lines of Cali­

fornia dried fruits are very scarce and 
difficult to procure. There is no change 
in prospects as outlined previously in re­
gard to the high prices which will pre­
vail for new crop fruits. Prevailing 
prices for available fruits are as fol­
lows:
Aprieot»-

Choice, 26-lb. boxes, per lb.... .... 0 2ft
Choke. 10-R>. boxes, per lb..................... 0 29%

Standard. 25-lb. boxes,,!per lb. .... 0 26
Standard, 14-lb. boxes.^er lb. 6 27%

Logan Berries. 48 x 8 o* pack­
ages, per package ..................................... 0 36

Choice. Peeled. 2S-lb. boxe», lb. .... • 23
Choice. 50-lb. boxes, lb.............................. • 22%

New Jams To
Be Higher

Winnipeg. ---------
JAMS. — From present indications 

growers will get for their crops prices 
at least equal to those paid last year. 
With coat of labor equally high, it is dif­
ficult to see where there will be any re­
duction in ..the prices named on the new 
crop fruit. Some local jobbers ate of 
the opinion that with an unlimited mar­
ket new jams will be considerably higher 
in price.

Sugar Market
May Advance

SUGÀR.—The local market is very 
firm. and. some jobbers are of the ooin- 
ion that an advance in price might follow 
the present heavy demand.

export orders are plentiful and local de­
mand is good and prices have advanced 
sharply.
Rke, Japan, No. 1, per ton....................... 166 88

Do.. Do., Ne. t. per Ion .................... ......
(Continuetd on page 69.)

bn*. ...............
In jot, bags

11 18
11 88

w
WINNIPEG MARKETS

INNIPEG, June 21—There is a general firmness in the 
feeling toward very many products noted this week 
and new advances are quite probable.



WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres, East and West

Alberta Markets
FROM CALGARY, BY WIRE.

Calgary, Alta., June 24.—Rolled oats 
have advanced twenty-five cents and 
further advances appear likely. Fels 
Naptha soap advanced thirty cents; 
small Ivory and P and G Naptha, 
twenty-five cents. Crisco jumped dollar 
fifty to-day. Number one Japan rice 
quoted thirteen to fifteen cents; Siam 
eight fifty to nine. Lobster halves are 
now five twenty-five dozen. Gallon 
apples, three fifty. Number one cream­
ery butter, fifty three to fifty-five. A 
few tomatoes, twos offering at three 
thirty case. Lemons, eight fifty. Or­
anges, seven. Grapefruit, seven fifty. 
B. C. strawberries, five dollars. Two 
cars of canteloupes arrived to-day and 
are selling at seven fifty crate for forty- 
fives
Beans, Limas ........................ 0 12 0 16
Beans. B.C............................... 7 00 7 00
Flour. 08». per bbl................. 10 0*
Rolled oats. 80s ........... 8 50 1 60
Rice, Siam, cwt..................... 8 50 9 00
Bios. China mat.. No. 1 .. 4 M

Do.. No. 2 .......................... 1 01
Japan, No. 1 ...................... o is 0 15
Tapioca, lb................................ 0 11 3 12 %
Sago, lb...................................... 0 11 0 1214
Sugar, pure cane, granulated cwt 11 0*
Ohsese. No. 1. Ontario, large----- 0 35 0 8614
Butter, creamery, lb............. 0 55 0 69

Do., dairy lb...................... v »6 0 40
lord. pure. 8s. per case 22 80
IMgs. new-laid, local . 12 60
Tomato*. 114», stand, case I 60 4 26
Corn. Is. case ................. 4 80 6 00
Peaa, ts. standard case 8 i« * ft*
Spinach. Cel., new pack. 6 60
Apples, gals.. Ontario, case 3 50
Strawberries, 2». Ontario. case . 8 io 8 75
Raspberries. 2s. Ontario, <case... 8 40 9 00
Cherries. 2s. red. pitted 6 40
Apples, evaporated ......... 0 22

Do.. 26i. lb........................ 0 28
tnHeots, evaporated, lb. 0 to 0 29

P*etie». evaporated, lb. 0 28
Fran*. 90-100. ................. 0 18 0 20

Do.. 40-60. ...................... 0 26 0 27
Do.. 60-70. ...................... 0 22

Lobsters, quarters 2 76 8 00
Salmon, pin. tall, case .. 9 00 10 25
Salmon. Soekeye. tall, ease

Do., halves ...................... 18 00 19 00
Potatoes, per ton ............... SO 00 82 00
Oranges. Valencias ......... 7 00
lemons, case ...................... 9 50
Grapefruit. California 7 50
Strawberries. Hood River. crate.. 7 00
Cantaloupes, crut» 46» .. 7 SO

butter is also easier and is selling 41 
to 43c. Ordinary commeal has ad­
vanced to $4.25. Lard Ü "higher, 3316 to 
34c. Potatoes are quoted $3 to $3.75. A 
drop is expected, however, as consider­
able quantities are offering with little 
time to dispose of them Crisco made 
another jump of $1.50 case this week, 
now $14.40. No apples of any variety 
are on market.
Floor. No. 1 patent», Wo.. Mob.
Commeal, gran., bag» .................
Commeal, ordinary, bag» ...........
Rice. Siam, per 100 ........................
Molasses ................................................

Standard, granulated ................
No. 1, yellow..................................

Cheese. New Brunswick ...............
Cheese. Ont., twins ........................
Eggs, fresh, doz..................................
Eggs, case .........................................
Breakfast bacon ................................
Butter, creamery, per lb.................
Butter, dairy, per lb. ......................
Butter, tub .......................................
Margarine .............................................
Lard, pure, lb....................................
Lard, compound ................................
American clear pork ......................
Beef, corned, 1» ..............................
Tomatoes 4s. standard, case ...
Raspberries, is. Out., ease .........
Peaches. 2s. standard ease ..........
Com, 2s. standard ease ................
Pen», standard case ......................
Apples, gal.. N.B„ do». ...........
Strawberries. 2», Ont., case ....
Salmon. Red. spring, cans».........

Pinks ...............................................

Chums.....................................
Evaporated apple», per R».............

Peaches, per lb.............................
Potato*—

Natives, per bbl............................
Onions. Can., bag ..........................

Do.. Bermudas, per crate
Lemons, Cal.......................................
Oranges, Cal., ease ........................
Grapefruit, Cal., case ..................
Bananas, per lb.................. .............

.... 812 64
6 16 6 25
4 10 4 25
9 75 10 00
0 88 0 89

10 06
9 65

0 33 o 38%
0 32 0 32%

0 48
0 43 0 45
0 42 0 46
0 46 0 49
0 48 0 45
0 41 0 43
0 88 0 16
0 88 0 39%
0 3214 0 32%
0 60 0 65
4 56 4 90

4 00
1 80
6 20
4 70

3 20 3 80
4 00
8 20

11 00 11 M 
It M 11 H I H 
I 20% I 21

4 «0 4 25
6ÔÔ

7 54) 8 00
« 00 7 00
7 00 7 60
0 08% 0 09

BRITISH COLUMBIA MARKETS
(Continued from page 58)

Do.. China. No. 1, per 40 mate 
Do.. Do.. No. 2. per 40 mata. .
Do.. California ........................

Tapioca. 140a .....................................
Sago, 140a ...........................................

260 00 
200 00 
210 00

o'ia

Sugar Plentiful;
Prices Unchanged

V BJI reaver. ---------
SUGAR.—There has been no change 

in sugar price of late and stocks appear 
adequate to meet the demands.

New Brunswick Markets
FROM ST. JOHN. BY WIRE.

St. John, N.B., June 24.—Eggs are 
considerably lower this week. Fresh 
are quoted 48c; case, 43 to 48c. Tub

Tea Firmer;
Advances Noted

Vancouver. --------
TEAS.—There is a firmer feeling 

noted in teas, and advances are noted in 
almost every grade. Japans especially 
have, shown _a marked advance, being 
quoted thirty to fifty per cent, higher.

Tea. Ceylon —
Pekoe ................................................ 0 SI 0 88
Broken Pekoe, chests, lb. ................... 0 42

Do., Orange Pekoe, chest®, lb. 0 48 0 61
Less than chests, one cent per pound more. 

Tea, Java-
Broken Pekoe ................................. 0 37 0 43
Broken Orange Pekoe ................. 0 50 0 65

Tea Indian—
Pekoe ................................................ b 89 0 43
Broken Orange Pekoe ............... 0 44 0 52

Cocoanut Prices
Again Advance

Vnneeover. ---------
COCOANUT.—There is a brisk de­

mand for cocoanut, and further advances 
have been recorded. Thread cocoanut 
is now selling at 30 31.

Canned Goods in Demand; 
Some Higher Prices

Vancouver. ---------
CANNED GOODS.—There is a fairly 

brisk demand for all grades of canned 
goods, and some advances have been 
noted, peas, corn and pumpkin all reach­
ing higher figures. California peaches 
advanced a dollar.
Canned tomatoes, 2%c. doz......................

Do., pens., standard 2s. doz................
Do., early June, 2s, doz........ ..
Do., com. 2s. doz. ............................ ..
Do.. b*ns, green, do»......................
Do.. D'., yellow ....................................
Do., raspberries, 2s. don.........................
Do., otiawberriea. 2», do»..................-.
Do., peaches, 2V6». doz.............................
Do., plume, 2s. doz.....................................
Do., pit. apple, 2s. don. ..........................
Do., pumpkin, 2%s, doz...........  ....
Do., ewhnon, soekeye, la. tall,

per eoae ................ ...............................
Do., eohoea .................................... ....
Do., pinks......................................... • • • ■
Do., Hmme...................................................
Do., pilchards ............................................

2 00 
1 77%
1 9216
2 47
2 24
1 25 
4 19
4 26
5 60
2 10 
1 26 
1 50

17 60 
14 00 
9 60 
9 60 
7 60

New Molasses Arrive;
Price Unchanged

Vancouver. ---------
MOLASSES.—New crop New Orleans 

molasses is arriving on the market, and 
it quoted as follows :
Molasse#—

SO. 114», per case 
24. 214», Per case 
12, 5s. per ease . 
6, 10s, per ease

14 25 
4 60
4 25 
4 25

B.C. Strawberries and
Gooseberries Arrive

Vancouver. ---------
FRUITS AND VEGETABLES.^-Local 

gooseberries are arriving on the market 
and are selling 13c a quart. Straw­
berries are quoted at $3.25 a crate.
Apple#—

Wtnesape I boor) .'...... i.-.... 6 0Q 6 0*
Newton Pippins ........................ ■ 5 00 ft 60.

Oranges. Col., aver. .................... .. , « 60
Strawberries.- crate .........Î.L..................
Cucumbers, B.C.. per do»-----1 $5 . 2 00
Ton* Boss (hothouse). 20. crate

No. 1 .................................................. 0 *0 7 0*
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Packers Bèf/eve Montreal Strike Brief
Situation Less Serious Than First Appearance Indicates—Only 

About Two Hundred Men Affected

FOLLOWING in the wake of other 
labor disorders throughout Canada, 
the strike of the packers of sev­
eral Montreal packing houses, came un­

wanted, but not altogether unexpected. 
There has been some disaffection among 
the men, and they apparently have been 
persuaded to walk out now by some of 
the leaders who have agitated for long 
enough. For, enquiry elicits the infor­
mation that they have been assured of 
fair treatment based on the settlement 
that would 'be made with other packers 
elsewhere in Canada, where grievances 
have been the subject of consideration 
and of arbitration.

CANADIAN GROCER, in speaking 
with the Montreal packers, secured the 
opinions of two or three of the abattoir 
men, and whose striking employees, it is 
said, number about 800 inen.

S. G. Matthews, of the Matthews- 
Blackwell Co. expressed himself hope­
fully to CANADIAN GROCER. Mr. 
Matthews admitted that there was some 
difficulty, and that the men had walked 
out, but he believed that an understand­
ing would be arrived at.

“Six weeks ago, when thje labor 
troubles started," said Mr. Matthews, 
“we told our employees that we would 
be glad to show them the same consider­
ation as that decided upon and extended 
to the men working in the oacking 
plants elsewhere. This seemed to be 
quite satisfactory and we had no 
trouble. And, as far as we can see, this 
is not a sympathetic strike.”

Mr. Matthews seemed hopeful of the 
outlook and believed that the immediate 
cause of the strike might be traced to 
a little friction between some of the 
officers representing the men.

Daniel Brogan, manager of the Mon­
treal Abattoir Co., expressed a favor­
able view of the situation as far aa his 
company was concerned.

The men are not very dissatisfied, in 
the opinion of Mr. Brogan. “It would 
not take a great deal to bring them 
back," he said. "They do not appear to 
know definitely just what they want."

“Will the etrike affect you seriously?" 
was asked.

“No, we will not be affected for a 
week, or even for two weeks, if it should 
last that long. We, however, hope for 
an early settlement,” concluded Mr. 
Brogan.

Other abattoir men were not avail­
able when CANADIAN GROCER cal­
led. The contention of the men is that 
they must have shorter hours and more 
pay, the gist of their demands being as 
follows:

NOW that the British Government 
has renewed its arrangement 
with regard to the purchase of 

Canadian butter as required during the 
present season, much interest centres 
around what it will pay for the same.

For some time the British market has 
been fairly well supplied, and, in any 
case, the available storage capacity there 
has been well filled with butter. This 
has made a changed situation with re­
gard to export from Canada in the im­
mediate past few weeks and with a better 
supply in the United Kingdom than for 
a long while, it is time to ask: “Will the 
high prices continue to be paid?”

New Zealand butter supply has been 
contracted for by the British authorities, 
and of course this will be some factor, 
undoubtedly, in determining the price 
which will be paid for such Canadian- 
made butter as may from time to time 
during 1919 be required. It is quite pos­
sible that more butter may and will be 
produced in England.

Then the production of butter is heavy 
in the United States. Creamery grade 
is, to-day, selling for around 48 and 
49 cents in Chicago, and comparing this 
with the Canadian average prices, there 
is quite a wide difference. Considering 
that, from these several sources, and 
particularly under the very favorable 
pasturage conditions obtaining in Cana-

The striking packers demand: A 48 
hour week instead of 60 hours as at 
present; same wage return for working 
48 hours as under the 60 hour schedule, 
and an increase all around of six cents 
an hour, making a wage of sixty-eight 
and one half cents an hour for butchers 
and forty-seven and three-quarter cents 
an hour for laborers.

Packers were sure that they will be 
able to take care of business quite reg­
ularly, as expressed to CANADIAN 
GROCER.

Latest advices report a much improv­
ed condition, there being about 200 men 
out early this week.

dian producing points, and also in view 
of the fact that retail prices are said to 
be such in Great Britain as to in no 
way provide for purchases being made 
here at ruling prices, it is fair to as­
sume that quotations on creamery stock 
will be lower. “I believe that they ought 
to be below 60c,” said a large produce 
buyer to CANADIAN GROCER a few 
days ago.

It will be of great interest to learn 
what is paid for the first butter bought 
for British Government account, and this 
will doubtless largely determine the im­
mediate future price basis to obtain in 
the country.

It would seem that there will continue 
to be the same trouble as has existed for 
a long time in the matter of securing a 
required amount of shipping for butter. 
This has to be refrigerated space, of 
course, and an inadequate amount of it 
has been reported right along. There 
seems to be many ships sailing weekly 
from United States ports,—ships of 
British register, but from Montreal the 
sailines are less frequent, it is said, than 
desirable to take care of exportable sur­
plus of butter, as well aa of other com­
modities. An increasing tonnage of suit­
able shipping would be most welcome. 
When this is available, buying prices 
will be given out for butter, probably 
not much sooner.

What Will British Pay for Butter
Indications Are That Former Satisfactory Price Will Not 

Prevail and That Export Trade Must be Encouraged 
by Lower Figure
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, June 24—Among the price changes of the 
week are those of an advance for live and dressed hogs 
and a firming of the undertone on fresh beef prices. 

Smoked hams and bacon are also higher, while increases have 
been made for cooked meats. Shortening is up one cent. But­
ter advanced one cent for the creamery grade. Number two 
eggs are lower. Gaspe salmon is much higher, owing to scai- 

. city, and lobsters also advanced. There is a plentiful supply of 
whitefish and in a general way the supply of fresh lake fish 
from both Eastern and Western sources is better. The trade 
conditions are reported satisfactory.

Generally Higher
Are Livestock Prices

Montreal ---------
FRESH MEAT.—In accordance with 

the tendencies in other Canadian mar­
kets, hog quotations have stiffened here 
and the price for choice hogs runs about 
50c per cwt. above that of last week, 
|22 to 422.50 being quoted. There is 
•rather an unsettled condition in the 
market and demand is certainly slow 
for pork, although that for fresh beef 
is fairly good. Price basis for beef, 
too, is firmer, and advances are antici­
pated. Dressed hogs and various cuts 
are advanced in price.
Hoars. Hve .......................................... 22 00 22 5«
Hogs, Dressed -

Abattoir killed, small, 65-90 lbs............. 82 00
Sows (heavy) ................................. 24 50 25 00

Fresh Pork-
Leg of pork (trimmed) ........................ 0 40%
Loins (trimmed) ..................................... 0 44
Loins ( un trimmed) ............... .... o 41
Spare ribs .................................................. 0 25
Trimmed shoulders ...................... 0 29 0 30

Fresh Beef—
(Cows)

«0 29 SO 32 ..Hind quarters. . 30 26 0 28
« 17 0 20 Front quarter,. 0 17 0 20

0 42 ----- Loins ----- 0 32 0 34
0 28 0 80 0 26 0 28
« 17 0 18 ----- Chucks ___ 0 16

0 30 0 25 0 26Caire» (aa per grade) ............... . 0 20 0 25
Lambs, 80-40 lbs. (whole carcass),

lb. ....................................................................... 6 40
No. 1 Mutton (whole carcass), lb............. 0 25

Smoked Hams Up;
Bacon is Higher

Montreal. ---------
CURED MEATS.—This market Is 

quite active and there has been a large 
outgo of smoked hams. These have ad­
vanced in price, and the increase is in 
accordance with the higher hog market. 
Bacon is in demand from the British 
buyers and the best grades are going 
forward to meet this trade. Prices are 
firmer and advances of from one to two 
cents per lb. are made. There is an 
active trade locally, too.
Ham, —

Medium. ,molted, per lb.
( Weight,). 11-14 Iba................
14-20 iba. ...................................
20-26 Iba..........................................

.... • 41
• 40% 
0 40

25-36 lbs..........................................
Backs

0 37

Plain ................................ 0 48
Break fact, per lb. la, to quel.) 0 46 0 54
Roll*, per lb 0 36 0 39

Dry MM Maatc-
Lene aiaar bare», ton MM.... « ’OS 0 31 Vi

Lone clear bacon, small lots.. 0 S1V4 0 32>4
Barrel Pork-

Fat backs, lb. ..................................... 0 S3
Canadian short cut (bbl.) 80-40

pieces ....................................... 62 00 62 SO
Clear fat backs (bbl.) (40-60

Pieces ......................................................... 67 50
Heavy mess pork (bbl.).............................. 64 60
Bean pork (bbl.) ( American )

(60-80 pieces) ........................................... 53 00

Cooked Meats Up;
Are Very Active

* entreat ---------
COOKED MEATS.—Following the 

firmer markets for live and dressed 
hogs, prices are higher for cooked and 
mast hams, the basis being 64c per 
pound. There is an excellent demand 
for these two lines and for ox tongue, 
too, there is ready sale, camping trade 
b-iing active. Jellied ox tongue is very 
high in price, too, while the base price 
for head cheese is 15c.
Head Cheese .................................................... 0 15
Choice jellied ox tongue ............................ 0 66
a'ellied pork tongues ................................. 0 44
Ham and tongue- to.................................... « 32
Veal and tongue............................................. «
Hams, roaet .................................................... 0 64
Hams, cooked .......................     0 64
Shoulders, roast .............................................. 6 52
Shoulders, boiled ........................................... 0 52
Pork pies (do*.) ..................................... 0 85
IDiood pudding, lb............................................ 0 12

Firm Lard Market
But Unchanged

Montreal ---------
LARD.—In view of the strong posi­

tion assumed in the live and dressed hog 
market, lard prices are firm, but there 
has been no advance over the week-end. 
This may come at any time, for there 
is a fairly good demand and sales have 
been satisfactory, even at the high 
prices.
LARD, pure—

Tierces. 400 lbe„ per lb......................... 0 37'»
Tube, 60 Ibe.. per lb................................. 0 38
Palla. 20 Ibe.. per lb................................... 0 S8W
Brick,. 1 lb., per lb.................... 0 38 0 40

One Cent Advance
For Shortening

M—fraal —-----
SHORTENING.—'Prices are moved up 

one cent for shortening. The demand 
for the substitute is very good and the 
undertone steadily strong. No short­
age of supplies is reported and orders 
are promptly filled. There is a de­

cidedly strong market for shortc.nirg in 
containers.
SHORTENING-

Tierces, 400 lbs., per lb. ... ................. 0 3L%
Tubs. 50 lbs....................................... \ ... 0 31%
Pails, 20 lbs., per lb.................................. 0 31
Bricks, 1 lb., per lb................................... 0 33

Summer Selling
of Oleomargarine

Montreal ---------
MARGARINE.—The trade is exercis­

ing its usual care in stocking up on mar­
garine, and sales made are consequently 
frequent, rather than of large propor­
tions. There is no new feature this 
week, and there is an ample supply to 
take care of the trade.
Margarine—

Print», according to quality, lb. 0 35 0 S8 Vi 
Tube, according to quality, lb. 0 32 4 34vj

Butter One Cent Up;
Should Be Lower

Montreal ---------
BUTTER, — That there should be 

lower prices for butter is borne out in 
an increased make of grass butter, a 
filling up of British storage capacity, 
and lower prices for creamery butter in 
the United States. In the meantime, an 
advance is made here of one cent per 
pound for creamery grade, but declines 
will come, some believe. Shipping space 
is scarce for export, and. as above stated, 
the storage space in the United King­
dom is somewhat taxed already. De­
mand is heavy.
BUTTER—

Creamery prints, fresh made.. . . 0 54
Creamery solids, fresh 0 53
Dairy prints ................. 0 45
Dairy, in tubs, choice . e 44

Strong is Cheese;
in Ready Demand

Montreal. ---------
CHEESE.—Regardless of the high 

prices which have been attained, cheese 
is in good demand and there are plenty 
of buyers. The make is a large one at 
country points and with the combined 
domestic and export demand, the outgo 
from this port is considerable.

New, large, per lb..................................... 0 82
Twin,, per lb................................................ 0 32 Vi
Triplets, per lb............................... 0 S3 0 84
Stilton, per lb............................................... » 36
Fancy, old cheese, per lb...........  0 34 0 35

Number Two Eggs 43c;
Choicest Are High

Montreal ---------
EGGS.—Demand for choice, strictly 

new-laid eggs is still excellent and 
prices ranging close to 60c have been 
secured by the produce dealers from 
those wanting stock. There seems to be 
a good market right along for this class 
of stock and all tliat comes to hand 
commands good prices from the trade. 
On the other hand, very low prices, 
comparatively speaking, obtain for in­
ferior or number two stock, and there
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is a surplus. Production is still quite 
heavy and there is a probability of loiter 
Prices Still If' (he weather keeps warm. 
EGOS—* • ' •v W

No. 2 ............................................................... e 48
No. 1 ............. ............................................... 6 48
New le id» ......... .........................._________ 0*2

Poultry Moves Out;
Prices Are Stead v

Montreal. —------
POULTRY.—Prices have been fully 

maintained on poultry and there has 
been a remarkably good demand. Sales 
of live birds have been good right along 
and the Jewish purchases have con­
tinued quite heavy. No changes in the 
price basis have been made this week.
POULTRY (dressed)—
Chickens, roast (3-5 lbs.) ........... 0 40 0 41
Chickens, roast (milk fed) ___ 0 45 0 46
Broilers (3-4 lb. pr.) .................... 0 44 0 47
Ducks—

Brome Lake (milk fed green).. 0 46
Young Domestic ........................ 0 38 0 40

Turkeys (old toms), Ib.................... 0 49
Turkeys (young) ............................ 0 50
Geese .......................................... 0 30
Old fowls (large) ............................ 0 86
Old fowl® (small) .......................... 0 32
Live—Old fowl ............. ..................... 0 33 0 36

Roosters ......................................... 0 SO
Turkeys ........................................... 0 40
Broilers ......................................... 0 48 0 50

Salmon Much Higher;
Lobsters Ufy Too

Montreal ---------

FISH.—Prices have advanced for 
Gaspe salmon, the supplies being very 
short and the catch being about 75 per 
cent, short, it is stated. Lobster season 
is far advanced and the prices are higher 
again, 30c to 35c per Ik being asked 
for boiled and up to 50c for live. More
fresh fish from the West coast are to 
hand and there is a plentiful supply of 
whitefish too. There is rather a quiet 
trading condition.

FRESH FISH
Carp., per Ib........................................ 0 11 0 12
Bullheads (dressed) ..............   o 15
Gaspereaux, each ......................................... 0 07
Haddtee .................................................. 0 12 0 IS
Fillet Haddies ................................................ 0 18

Halibut, Eastern .............................. 0 23 0 24
Halibut (Western) .......................... 0 22 0 23
Steak. Cod ............................ 0 10

0 07
0 09
0 80
0 12
0 50

Market cod .........................................
Flounders ..............................................

Pike, lb........................................
Live lobsters ................... ................. 0 45
Boiled lobsters ................................... 0 30 0 85
Salmon (B.C.), per ib.. Red......... 0 30 0 82
Salmon. Gaspe ................................... 0 35 0 40
Lake Trout ......................................... 0 18
Mackerel .............................................. 0 16

0 40Shrimps ................................................ 0 85
Whitefish .............................................. 0 18
Trout, brook ....................................... 0 40

FROZEN FISH 
Gaspereaux, per lb...................... 0 0614 0 07
Halibut, large and chicken ........... 0 19 0 20
Halibut, Western ............................... 0 2» 6 21
Halibut, medium ............................ 0 21 0 22
Haddock ................................................ 0 08%
Mackerel ................................................ e 16 0 16

0 14 0 15
0 13Smelt®, No. 1, per lb. .................... 0 12

Smelts. No. 2, per lb.................... 0 07 6 «8
Pike, Head lea, and Dressed ......... 0 16 0 11
Market Cod ......................................... 1 «6%
Whitefish. ana!) ................................. 6 11 e 12
Seat Herrings....................................... 6 17% 0 08
Steak Cod ........................................... 0 08
Gaspe Salmon per Ib ............. • 24 0 Ih
Salmon Cohoes, round .................. 6 17% 0 18
Salmon, Qualls, Hd. and Dd. ... ' 6 IS 0 14
Whitefish 0 IS 0 16
Smelts, extra large .................... .. 6 22
lake Trout .................................... .. 0 It 1 to
Labe Herrings, bag. 1M lbe. ... 6 00
Alewirea .................................... .. ... 6 66% 0 00

SALTED FISHMU-
CoMah. Iarg**bl.. MS lk*..... 
Codfish, No. L medium, bbl..

IW lbe. ,.....................................IS M
Codfish, No. 2. 200 lb. barrel.. 17 00
Pollock, No. 1, 200 lb. barrel..................
Codfish, strip boneless (10-lb.

boxes), lb........................................ 0 20
Codfish I boneless I 124 1-lb. sortons) 
Codfish (Ivory) (2-lb. blocks. 20-lb. bx)
Boneless cod (2-lb.)...........................
Shredded codfish (11-lb. box)................
Dried codfish (100-lb. bbl.)....................

PICKLED FISH
Herrings (Scotch cured), barrel. 11 28

Scotia, barrel............................... - ....
Do., half barrel ........................................
Mackerel, barrel............................................
Salmon, Labrador (200 lbe.)................

«20 00

10 M
I 20 
0 10 0 10 0 IS 
1 10 

to oo
12 00 
12 00
* 26 

14 00
26 00

Salmon, B.C. (200 lbe.)... 
Sea Trout (200-lb. bbk.) 
Turbot (200 lbe.) .

lb.
d. lb..

.... MM
___  26 00
.... 17 00

0 II
0 11 0 17

OYSTERS
Cape Cod. per barrel..................................... 16 00

Be touche, per barrel ............................... 16 00
“ Scallops, gallon ....................................... 4 60

Can No. 1 (Solids) .............................. 2 60
Can No. 1 (Solids) ............................... 7 60
Can No. 6 (Solids) ................................ 12 60 /
Cab No. 1 (Selects) .................... 2 60 S 00 J
Can No. 1 (Selects) ............................... 9 00 "

SUNDRIES
Paper Oyster Pails, % per 100........... 1 76
Crushed Oysters Shell. 100-lbe............... 11 10

Paper Oyster Pails. 14-lb. per 100.... 2 26

ONTARIO MARKETS "

TORONTO, June 27—Both fresh and cured meats show 
some advances this week, while cooked meats are at 
strong levels. There is a very active demand for the 

latter, and quotations show gains of from two to three cents 
per pound on both boiled and roast hams. The position of the 
market for live hogs is very firm, and consequently all pork 
products show upward tendencies.

Firmer Prices Again
on Fresh Meats

Tarante. ---------
FRESH MEATS.—There is a firmer 

tendency this week, as compared with 
last, in the market for fresh meats. 
Prices show advances in a good many in­
stances. Practically all cuts of pork are 
higher, up from two to three cents per 
pound. Beef is also higher. Spring 
lamb is selling at 40 cents per pound. 
While prices show advances, demand for 
fresh meat is somewhat curtailed, the 
hot weather stimulating the buying of 
cooked meats.

PRRSH MEATS
Hors—

Dreseed, 70-100 lbe., per cwt................... ISO 00
Live, off cere, per cwt........................... 2">
Live, fed and watered, per cwt. ___ 22 25
Live, f.o.b., per cwt,.............................. 21 25

Fresh Pork--
Legs of pork, up to 18 lb®..... 0 39 0 43*j
Loins of pork, lb.......................  0 42 0 43
Tenderloins, lb..............................  0 46 0 47
Spare ribs, lb...........................   0 20 0 21
Picnics, lb............................................................ 0 SO
New York shoulders, lb..........  0 28 0 81
Montreal shoulders, lb........... i.. 0 29 0 82
Boston butt®, lb................................... 0 33 0 87%

Fresh Beef—From Steers and Heifers—
Hind quarters, lb............................... 0 26 0 2H
Front quarters, lb............................. 0 14 0 16
Ribs. Ib.................................................  0 26 0 30
Chucks, lb............................................ 0 IS 0 16
Loins, whole, lb............................................. 0 SO

Do., short, lb..........................   0 32 0 35
Hips, lb................................................. 0 22 0 24
Cow beef quotations about 2c per lb. below 

above quotations.
Calves. Ib............................................... § 18 0 25
Lambs, whole, lb............................... 0 28 0 SO
Spring Iamb ................................................... 0 40
Sheep, whole. H>................................ 0 14 0 16
Above prices subject to daily fluctuations of the 

maYk"*.

Hams and Bacon
at High Levels

Toronto.
PROVISIONS.—In the market for 

provisions the situation is very strong. 
Hams are holding at very high levels, 
and breakfast bacon is also on the up­
ward trend. Ordinary breakfast bacon 
is selling at from 48 to 60 cents per 
pound, and fancy breakfast bacon at

from 67 to 69 cents. Long clear bacon 
is quoted higher this week at from 32 
to 33 cents per pound. There is a very 
active demand for both hams and bacon.
Hama—

Medium ...........It....................... 0 46 0 48
Large, per lb...................................................... 0 44

Backs—
Skinned, rib in ........................................... 0 49
Boneless, per lb............................ 0 55 0 68

Bacon— „
Breakfast, ordinary, per lb.... 0 48 0 56
Breakfast fancy, per lb............. 0 57 0 59
Roll, per lb......................................................... 0 40
Wiltshire <smoked titles), lb.. 0 41 0 42

Dry Salt Meats—
Long clear bacon, av. 50-70 lbs. 0 32 0 33

Do., av. 70-100 lbe............................... 0 81
Fat backs. 10-20 lbe................................. 0 88
Out of pickle, prices range about 2c per pound 

below corresponding cuts above.
Barrel Pork-

Mess pork. 200 lbs..................... 0 52 0 63
Short cut backs, bbl., 100 lbe.. 80 00 63 00
Pickled rolls, bbl., 200 lbe.,

heavy ...... ...    60 00
Do., do., do., lightweight................... 60 00

Above prices subject to daily fluctuations of the 
market.

Lard Advances to
37 Cents Per Pound

LARD.—There is a very heavy de­
mand for lard just now, and in fact for 
all kinds of fats. Lard is selling at from 
36% to 37 cents per pound, tierce basis, 
an advance of half a cent per pound as 
compared with last week.
Lard tirer,. 4M Ib... Ib................. » 64% 0 17

In 60-lb. tub., %e higher than tierces. pail. %e 
higher than tierce*, and 1-lb. prints. le higher 
than tierces.

Cooked Meats Are
in Active Demand

1 e run to. r---------
COOKED MEATS.—The warm wea­

ther continues to stimulate the demand 
for all cooked meats, and consequently 
the prices are stronger. Boiled hams 
are selling at 63 cents per pound, and 
roast hams, without dressing, at 64 cents. 
Roast shoulders are selling at from 52 
to 58 cents per pound. .Jellied ox tongue
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is bringing from 63 to 65 dente per 
pound.
Boiled hut*, lb. ........................ ................... S to
Hams, roast, without dressing, lb. t 64
Shoulder*, roast, without dress­

ing. per IB........................................ 0 62 • 68
Head Cheese, 6*, lb......................... 6 14 0 16
Meat Loaf with Matron I and

CheeM. lb. ........................... t 86 • M
Choice jellied o* tongue, lb.............. 6 68 0 66
Pork and Tongue, lb.................................... 0 46

Above prise* subject to daily fluctuations el 
the market.

Shortening Has
a Big Inquiry

Tarante. ---------
SHORTENING.—Shortening is quoted 

higher this week at from 30 to 31 cents 
per pound. Shortening is selling very 
freely, like lard there being a very heavy 
demand for it.
Shortening, tierce*. 4M Ibe., lb.. AM • SI

Cheese Quotations
Are Holding Firm

CHEÉSE.—Prices on cheese are steady. 
Hie price of cheese to the consumer in 
England is still fixed at 86 cents, so that 
the Canadian price in order to permit of 
export must hold around 30 cents. New 
large cheese are selling to the trade at 
32 cents, and new Stiltons at from 33 to 
34 centa.
Cheese—

New, large .......................................... 0 82
Stilton (new) ................................. 0 88 • 84
Twine Ml* lb. higher than large cheese. Triplets 

l%e higher than large cheese.

Eggs Continue
at Easy Levels

Toronto. ---------
EGGS.—Eggs are selling to the retail 

trade at unchanged prices as compared 
with a week ago. There is not a heavy 
consumption of eggs just now, and the 
weather is too warm to permit of stor­
age. New laids m cartons are quoted at 
from 48 to 50 cents per dozen, and new 
laids at from 45 to 46 cents.
Egg»—

New laids in cartons, do*. ... 0 48 0 50 
New laids, do*. ............................ » 46 0 44
Prices shown are subject to dally fluctuations of 

the market.

Margarine Has
a Slow Demand

MARGARINE.—There is not much 
demand for margarine just now, fairly 
ample supplies of butter at more reason­
able prices somewhat curtailing the in­
quiry for margarine. Prices for the 
same are unchanged.
Msrgarine—

1-lb. prints. Ne. 1 .................. 6 86 0 86
Do.. No. 2 ................................... « 82 • 84
Do.. No. 8 ................................... • 28 0 29

Solids le per lb. leee than prints.

Butter Quotations
Are Unchanged

Tarant*. —-----
BUTTER.—No change is reported in

the quotations on butter this week.
There are still ample supplies coming 
forward, and the situation is fairly easy. 
Just at present there is not a heavy ex­
pert demand. Fresh mede creamery
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pnnta «. to «« ram
cents.

Creamery prints (fresh mede) .... 0 63
Creamery solid* (frsshwnsde) ___ 6 62
Dairy pits, fresh separator, lb............. 0 48
Dairy prints. No. 1, lb/.........  .... 0 46

Poultry Now in
Greater Supply

Tarante. i— -i-
POULTRY.—Supplies of poultry mov­

ing to market show considerable increase 
and prices throughout the list are easier. 
Heavy hens are now selling to the trade 
at 35 cents, and light hens at 33 cents. 
Spring chicken is selling at from 50 to 
55 cents. Shipments of the latter are 
on the increase.

Pries* paid ’•» commission men at Toronto:
Live Dressed

Ducklings, lb. ............... I....-S0 85 *. ...-S0 46
Turksya, old. lb........................- 0 26 ....-• 80

Do., young, lb..................- 0 80 ..... 0 86
Boosters, lb....................  - 0 22  - 0 25
Fknrl. 4 to • tbs., lb............. - 0 26 ..... 0 26
Fowl, over < lbe.. lb............. - 0 29 ..... 0 29

Pries* quoted to ref- ,11 trade :
Dressed

Hens, heavy .............  .................... I.... 80 86
Do., light ...................................................... 0 88

Chickens, spring .............   0 50 0 65
Ducks .................................................... 0 40 0 45
Turkeys .............................................. 0 86 0 45

53
' * ■■ *etf;. ■ tHi .'ItiLftF.?

Fish Selling at
* Easier Levels

Toronto. ’ ' —,------- * .-,jy

FISH.—Prices of fish are for.-the most 
part at easier levels. Haddbck with 
heads off are salting at 10 cents. There 
is now on the market fresh Restigouche 
salmon at from 30 to 35 cents. Frozen 
Restigouche is. selling at 25 cents per 
pound. There is very little pickerel on 
the market. It is selling at from 15 to 
18 cents. - Fresh mackerel is selling at 
from 9 to 10 cents per pound.

FRESH SEA FISH
Cod Steak, lb. ...................................  SO 11 SO 12

Do., market, lb................................ 0 09 0 10 *
Haddock, heads off, lb. ............................... 0 10
Halibut chicken ............................... 0 21 0 28

Do., medium ................................. 0 22 0 28
Flounders. Ib................ ",.................. 0 07 0 10
Salmon, Restigouche ...................... 0 SO 0 35

FROZEN SEA FISH
Salmon—

Restigouche .................................................. 0 25
FRESH LAKE FISH

Lake herring, lb........................................... 0 10
Trout Ib.................................................. 0 15 0 16
WMtefUh, lb.......................................... 0 11% 0 16
Mullet», lb............................................................ » 05
Fresh pickerel ................................... 0 16 0 18
Ciscoes .......................   0 16
Mko .................................  .......... 0 09 0 10
Fresh Mackerel ................................. 0 09 0 10

WINNIPEG MARKETS

WINNIPEG, June 21—There is a slow movement in hogs 
on the market yet, owing to strike conditions, and prac­
tically no price changes have occurred in two weeks. 

The egg market is easier, reflecting the feeling on other mar­
kets. Butter is scarce, owing to difficulties of transportation 
and handling generally under present conditions.

Hog Market
Is Steady

Winnipeg. -------- -
PROVISIONS.—Trading in pork pro­

ducts is still slow in this market owing 
to the strike tie-up of freight service. 
Practically no change has been made in 
the price of hogs during the past two 
weeks and the market is now steady ât 
$20.26 with a fairly good run.

Easier Tone
.In Egg Market

Winnipeg. ---------
EGGS.—There is an easier feeling in 

the egg market. Storage stocks are 
heavier than last year. In the United 
States and Eastern markets there is a

much easier torte in the egg market, with 
a decline in price. Hot weather eggs 
should be cheaper in any case, and the 
end of the strike is exnected to bring 
lower prices in this market.

Butter To Drop
fFhen Strike Ends

Winnipeg. „ ---------
BUTTER.—There is still a marked 

shortage of butter, and it is stated that 
large quantities of dairy products are be­
ing wasted in country districts owing to 
the cutting off of express deliveries. 
With the termination of the strike a de­
cline is looked for in sympathy with 
the United States and Eastern markets, 
which have already experienced this ten­
dency.

VANCOUVER MARKETS

Produce Lines
Show Advance

Vance* .ar. ------- -
PROVISIONS.—There has been an ad­

vance in many provision lines, namely . 
bacon and ham, lard, and compound lard. 
Butter, eggs and cheese also are some­
what higher. Beef prices show an easier 
tendency and there is little likelihood of 
advances in the near future, indeed the 
probabilities rather favor declines. Mar­
garine remain» steady with no price

changes in prospect.
PRODUCE

Dressed hogs .................................................. 0 29%
Bigfekfaat bacon, medium ......... .... 0 56 .
Hama, medium ..............................  0 45
Pure lard, tierce basis ........................... 0 37

Do., compound ........................................... 0 27*#
Butter, New Zealand prints ................... 9 64

Do., Alberta Cf., prints........................ 0 60
Margarine, prints .......................................... 0 34 u,
Eggs, fresh ...................................................... 0 58

Do., itonft.................................................
Chew, large .......   0 34

Do-, twins .................................................... 0 34
Potatoes, Ltnooot, par ton ................. IS 99
Flab—

Kronen Halibut pSr Ib................ S IS S IT
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BACON
for your out-of-town cus­
tomers and those going to 
their summer homes. Are 
you looking after this trade? 
We can supply you with 
“Star” Brand English 
Breakfast Bacon nicely 
wrapped for this trade.

None other quite so good.

F. W. FEARMAN CO.
LIMITED

HAMILTON

imiv

Vegetable*
Properly
Displayed

Will Bring 
More Trade

Illustrated 
Catalogue 
on Request

DISPLAY STAND and MIST MACHINE
Keep» VeceUhlm Always Mai and Inritlnr

Designed to meet the requirements of retailers of Green Vege­
tables and Fruité, and to minimise the loss of such goods by 
keeping them FRESH and CRISP by the use of a very small 
amount of moisture.
Makes an attractive display of green garden truck in good, 
fréeh, crisp condition. Hie fine cloud of MIST floating over the 
goods suggests cleanliness and coolness.

The W. A. FREEMAN COMPANY, Limited
HAMILTON - ONTARIO 

Branches at Toronto, Montreal, Winnipeg

Delicate Flavor and Freshness Preserved

Cold, Dry Air 
Circulation
No matter 
you put

what 
in the 

Arctic, its fresh­
ness and flavor are 
unaffected by the 
presence of any 
other food, because 
the free active air 
circulation, in the 
Arctic does not 
permit harmful 
odors or dead air 
to collect.
Write »t once for free 
catalogne and prlcee.

JOHN HILLOCK A CO„ Limited
OWn, Showrooms and Factoryi IM Gaarga St., Tarante 

AGENCIESA. Tilley. *4 McGill Colleee Are.. Montreal; Gee. 
Game roc, Sparks St, Ottawa ; J. McMillan. tM Mate It, Winni­
peg ; Western Batcher* Supply Co.. Repina. Seek. ; M. E. Watt.

471 Knox St. Vancouver. B.C.

—beats them all in quality 
—beats them all in clever 
advertising that helps the 
Grocer to make more sales.

THE CANADIAN SALT CO., UNITED
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One of Six Reliable Sellers

A Word with you, 
Mr. Clerk, about the 
Trade Mark on

BRUNSWICK 
BRAND 

SEA FOODS

SUPPOSE you were a jewelry sales­
man, and a customer asked you for 
some article of silverware. To prove 

the quality of the article you would point 
out the “Sterling” Mark—the guarantee 
of dependability.

Similarly—when the housewife asks for 
a tin of sardines or some such sea food 
you can hand her a Brunswick Brand 
line and know that the “C-B” Trade 
Mark is a sure enough guarantee of a 
first quality product that is bound to 
please her.

Bulletin No. 423, issued by the Food and 
Drug Laboratory of the Department of 
Trade and Commerce, Ottawa, shows 
that Brunswick Brand Sardines contain 
a higher percentage of food calories than 
any other canned fish or meat (devilled 
beef excepted). A point like that is 
worth emphasizing when making a sale.

Perhaps you haven’t got all the “C-B” 
stamped lines in stock. There’s a list of 
them here, check them over.

CONNORS BROS., LTD.
Black's Harbor, N.B.

Thm other See arm:
% Oil Sardines 

14 Mustard Sardines 
Finnan Haddies (Oral and Round Tins) 

Kippered Herring 
Herring in Tomato Sauce 

Clams



The Original and Genuine 
WORCESTERSHIR E

HAROLD SEDDON, 
Canadian Agent

137 McGill St.
MONTREAL

met wow

liMli'li'ililliiMl?

„ .___ M0

JOHN GRAYfifi

Making the Best Known Sauce
Better Known

IN the Newspapers and Magazines of Canada from coast 
to coast we are advertising the uses and economy of 
LEA & PERRINS’ SAUCE and the advantage of buying 

only this, the genuine Worcestershire Sauce. We are adver­
tising LEA & PERRINS’ so that you will find it easier to 
sell. We will appreciate your co-operation. Keep your 
stock up. To mention LEA & PERRINS is to remind your 
customers of the advertisements they have seen. You will 
make many extra sales.

RO R June 27 1919

591

JAMS
MARMALADES

John Gray & Co., Ltd., Glasgow
Established over a Century

Cable: Lamberton, Glasgow.
Codes: A.B.C. 4th and 5th Editions.

CONFECTIONERY
MARZIPAN

CHOCOLATE
AgmtU 

Wm. H. Don,
i hulriu mmi W»

Co, Lid,

535348534802530100000200480202480201000102000248020202020202010001

28^607

^2842674

29
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BUY

A Trade Mark 
of established 
merit—

More and more the housewife is insisting on recognized brands when 
buying. For generations she bought haphazard—NOW she not only 
asks for certain goods by name, but demand* the particular brands 
which experience has proved represent the fullest value.

Swift’s Premium
Hams and Bacon
became famous for the exclusive quali ties they possess—their name and trade 
mark have become established. Every day thousands of housewives insist on 
getting “Swift’s Premium” when ordering Ham and Bacon. Dealers stocking 
“Swift's Premium” reap the benefits of quick sales, steady repeats, and all­
round satisfaction.
Our Advertising is a strong factor in ke eping this Brand before the housewife.

July Publicity in the Leading Papers and Magazines
all over Canada emphasizes the advantage of Premium Hams and Bacon over 
fresh meats for Summer housekeeping. Are you going to get your share of the 
benefits?

Order from Our Saleeman or Direct.

Swift Canadian Co., Limited
Toronto Winnipeg Edmonton

Canadian Food Board License Noe. 13-176-171-172
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Better equipment will 
bring you better business 

\ in 1919
Prepare now for a more profitable turnover during 
the year. Proper equipment will be a mighty strong 
means of consolidating the trade of the past, while 

creating and retaining a big­
ger and better 1919 business. 
The “Canadian Cheese Cut­
ter" will guarantee you a big 
increase in profits on your 
cheese sales. It eliminates 
wastage through scraps, etc., 
and cuts with an accuracy 

and rapidity 
which will as-

The CANADIAN Open

sure your cus­
tomer satisfac­
tory service. 
Order a “Can­
adian" to - day 

and reap 
your share 
of pro s- 

. Only

The Computing Cheese Cutter Co.
WINDSOR, ONT.

(essayés

iurwMGÂiELTïLL TÏ

«juCsaw

PVRE
MeltVine&r

It.pays you best to sell 
branded, guaranteed 
goods. That’s why 
you ought to sell 
COSGRAVE’S 
PURE MALT VIN­
EGAR:

Attractively Labeled 
Bottlee—2 Sizes

RET A IL’miCES:

Large Botti£25c. Small BottleTlSc.
lOQ'/f Pure Well Adbertited

ASK YOUR JOBBER FOR IT

In sanitary 
cotton bags and 
handy free-running 
packages.

You cannot recommend 
» better celt to any 
housewife then Purity 
For table or dairy use 
there la no better salt— 
a fact rood housewives 
ere quick to appreciate 
You’ll ret a Seed mar­
gin of profit on every 
sale of Purity

the western salt
CO., LIMITED 
COURTRICHT 

ONT V

RUM*»*
ÎAJBLE

Salt
NUT»'

%

«

MADE IN [CANADA

Taylor & Pringle Co.
Limited

OWEN SOUND, ONT.
Manufacturer» of

PICKLES, CATSUPS, SAUCES, 
VINEGAR, CIDER, ETC. 

QUEEN QUALITY PICKLES 
UNIVERSAL FRUIT SAUCE 

PARAGON PICKLES 
CATSUP RELISH

TAYLOR & PRINGLE’S 
PRODUCTS ARE GOOD 

PRODUCTS
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For Sea Voyages, Camping Parties 
Construction Gang Camps 
Exploring and Mining Expeditions

or any place that is far from the source of butter 
supply you’ll find

BLUENOSE BUTTER
A UNIVERSAL FAVORITE

Sold in pound, two-pound and half-pound tins. 
Always opens up in excellent shape regardless 
of climate conditions.
ITS QUALITY AND FLAVOR APPEAL TO THE MOST

CRITICAL
If your customers have trouble keeping butter in 
the hot weather, suggest they try a can of 
BLUENOSE. Write us.

Smith & Proctor
Sole Packer»

Halifa
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MHt»
—lends genuine distinction to hospitality. 
Each cup contains the delicate aroma of 
the blossoms of Japan and the flavor 
that comes only from tender leaves, 
properly cured.

The Japan Tea Growers' Asso­
ciation and the Government of 
Japan place their guarantee on 
each pound — a guarantee of 
absolute purity.

"Tea it a medium of no incon­
siderable amount of nutriment." 

IS —Knc. Britannica.

The delicious, wholesome 
flavor of this national green 
leaf will immediately appeal 
to the most discriminating 
tea drinker. When you sell 
a customer the first package 
you can confidently look 
forward to her coming back 
for more — Japan Tea is a 
real “repeater.”

55699999999999994
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To Canners of

Fish, Fruit or Meat 
U.S.A. and Canada

DO YOU WANT THE BEST 
POSSIBLE NETT RETURN 
FOR THE PRODUCT YOU 
SHIP TO GREAT BRITAIN?

IF SO
Send full particulars of your pro­
duction to Advertisers who sell 
direct to the Distributors through­
out ENGLAND, WALES, SCOT- 
LAND and IRELAND, and who 
will supply ideas and proposals.
Address, in first instance:

“ENERGY,”
“The Grocer” Office,

Eastcheap Buildings,
London, E.C., England
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By Appointment to H.M. King George V.

From War to Peace
The war restrictions o n the ship­
ment of Biscuits having been removed,

Huntley & Palmers
Biscuits

are once again being sent to all parts of 
the world. They are of the same stand­
ard of

Unrivalled Quality
as in the past, and to prevent disappoint­
ment, the public should place their 
orders at once with their usual suppliers.

HUNTLEY & PALMERS LTD.
Biscuit Manufacturers 

READING & LONDON 
ENGLAND
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Telegrams end Cables—LANDAUEk, LONDON 
Standard Codes Employed

Established 1878

LAN DAUER & CO
36 Fenchurch Street, LONDON, E.C. 3, ENGLAND

IMPORTERS, EXPORTERS and GENERAL 
PRODUCE MERCHANTS

Keenly interested in all descriptions of CANNED GOODS 
Specifically APPLES, PEARS and MEATS

SHIPPERS, PACKERS and EXPORTERS
INVITED TO CORRESPOND

Bankers i ROYAL BANK OF SCOTLAND

MACDONALD’S Popular Brands
“The Tobacco with a heart”—Macdonald's trade mark of quality—have been 
the popular plug tobaccos since 1858. Order Macdonald’s and ensure satisfied 
customers.

Plug Smiting
“British Consols" 
“Brier"
41 Indei M

Trade Mark 
Registered

MACDONALDS

CANADAS FAVORITE 
PLUG TOBACCOS

FOR OVER 60 YEARS

Plug Chewing
“Prince of Wales” 
“Napoleon"
“Black Rod” (Twist) 
“Crown”

‘ Trad* Mark
, j Registered

W. e MACDONALD, REG’D.
Established Over tO Years Incorporated.

MONTREAL, QUE.
After present manufactured stocks are exhausted, all our brands except “ Twist" will be put up in 10-lb. caddies.



74 CANADIAN GROCER June 87,1919

52 Years’ Accumulated Skill
If you should visit our Factory ever, at Fairville, St. John, N.B.—where a 
hearty welcome always awaits you—you would be struck by the enthusias­
tic co-operation of every one of our employees. The making of Better 
Brushes is an art which rules us all. Most of our employees have grown 
up with us, and are so skilled in their respective tasks that it would be 
strange if Simms’ Brushes and Brooms did not far out-do other brushes 
and brooms in excellence of workmanship. In quality of material and 
scientific secrets of manufacture they keep pace with the workmanship.
For more than half a century Simms’ Brushes and Brooms have been 
steadily improved, and the business has expanded so that you will find 
our products in every civilized country in the world.

Simms’ Brushes make business grow for you. See that your stocks 
are ready when your customers demand Simms’. Write for price list 
at once.

T. S. SIMMS & CO., Limited
ST. JOHN, N.B.

Brancheg: Montreal, Toronto, London

FOWLER’S PRODUCTS
“Are Better”

Fowler'sW antmore 
Peanut Butter. 
“The Finest Spread 
for Bread.” 
Fowler's Electro- 
pure Ciders. “The 
Great Refreshers.”
Fowler's Wantmore 
Salted Peanuts. 
“Nuts that taste 
Better.”
All of Fowler*» Product» arc 

made co good that 
MILLIONS USE THEM.

R. L. FOWLER & CO., Limited
Manufacturers

Factories at Calgary, Saskatoon, Regina.
Head Office—Calgary, Canada.

Genest A Genest, Ltd., Montreal, 
Representatives for Province of Quebec.

Jas. Nolan, Winnipeg, 
Representatives for Province of Manitoba.

W. H. Edgett, Ltd., Vancouver, 
Representatives for Western British Columbia.

I f^îùJSSuSmt

Once Used, Always Used
CREAM OF BARLEY, a delicious break­
fast food, cooked in three minutes; a most 
healthful diet for youth and old age; the 
most sensitive stomach can retain it, and 
it is recommended by all the leading phy­
sicians. We are the originators and only 
manufacturers of CREAM OF BARLEY, 
PEARL BARLEY FLOUR for Babies and 
Invalids, and SISTER MARY'S PAN-CAKE 
FLOUR. Every package of CREAM OF 
BARLEY is guaranteed, and we say on 
label, “Use one-half package, smd if not 
satisfied, return it to your grocer smd he 
will refund your money.” Our goods are 
recommended by Dr. McGill, chief analyst 
at Ottawa, so you take no chance when 
ordering goods from us. Our mill is the 
only exclusive barley mill on the continent. 
Use “CREAM OF BARLEY” and stop tak­
ing medicine, for it is the real Mackay rod 
can be bought from all first-clsM wholesale 
grocers.

Ow tradMnark le h«UmS 

MANUFACTURED BY

John Mackay & Co., Limited
BOWMANVILLE, ONT.
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Crisp,
f Golden-Brown 1 
Squares of Nourishment 
Suitable for everyday 
use and especially 

l good for the children i 
k In ttriptd Package« ^ 

on//.

] J (GRAHAM WAFERS |

NORTH-WEST BISCUIT CO-1 
LIMITED

RN A A N RJune 27 1919 A

These Advertisements 
Help Make Money for You—

By telling the story weekly in over 280 
magazines and newspapers in Western 
Canada through our present advertising
campaign.

It is our desire to make the “Striped 
Box” biscuits the most popular and the 
most in demand because they are the best 
biscuit on the market. This is the smallest 
size advertisement we are running, the 
others being double this size. Have you a 
stock of “Striped Package” Biscuits on 
hand? Summer picnics, etc., will bring 
these in demand. Write us.

The North-West Biscuit Co., Limited
EDMONTON, ALTA.

Regina Saskatoon Calgary Vancouver

The men of your town who look for and 
appreciate a chewing tobacco that is un­
questionably superior will find their antici­
pations fully met by the splendid texture 

and flavor of King George’s Navy.

No good grocer can afford to 
omit this popular line from his 

tobacco stocks.
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“PRIDE OF CANADA”
PURE MAPLE SUGAR AND SYRUP

We can supply this season’s crop. Our goods are backed by a written guarantee to be 
absolutely pure maple only. Order your requirements now direct or from our Agents.
REPRESENTATIVES :—W. L. Mackenzie A Co., Limited, Winnipeg, Regina, Saskatoon, Calgary, and Edmonton ; Oppenheimer Bros., Lim­
ited. Vancouver, B.C. ; S. H. P. MacKenzie A Co., 88 Yonge St.. Toronto, Can. ; J. W. Gorham A Co., Halifax, N.S., and The Canadian 
Maple Products Company, Limited, 6 Justice Walk, Church Street, Chelsea, London, S.W.

MAPLE TREE PRODUCERS ASSOCIATION, LIMITED
Offices: 58 Wellington St. W., Montreal, Canada

FIRST AID IN THE, KITCHEN

Âonun*
IN EVERY HOUSEHOLD

Vol-Peek finds a place. Mends pota, pans, tinware, 
granite ware, copper, aluminum, etc. Easily ap­
plied, sanitary, hardens quickly and costs only 
Vi cent per mend.
Send a sample order to-day. A bright colored dis­
play stand of 24 packages for $2.25. Vol-Peek sells 
on sight and is guaranteed; 60% profit for the 
dealer.

At your jobber or

H. NAGLE & CO., Box 2024, MONTREAL

GROCERS
ORDER YOUR STOCK OF

Champagne 
de Pomme

NOW
It makes a delicious 
drink. Put up in pint 
bottles or splits. Recom­
mend it to your custom­
ers. Pays a good profit. 
Easy to sell.

Cie Canadien Importations
140 ST. CATHERINE ST. E.

Montreal
We wsnt Agent» in Every City end Town.

Order from your 
wholesaler or

J. TOBIN & SONS
Representing

British Export Service Co.
of England

NEW MONEY MAKER FOR THE GROCERS
CELEBKATED ^

English Lavender National Perfume"
Picked when in full bloom

Handsome Silent Show Case furnished free.
Arm Ymat interested ?

J. TOBIN Sc SONS - OTTAWA, ONT.
r ............
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Established / 725

Instant

Housewives
from every part of CANADA 

are using

Cox’s Gelatine
It makes delicious Desserts 

used with all kinds of 
Fresh Fruits

Recommend it to your customers. Be sure that you 
have a good stock on hand.

As there is a big demand during the warm weather.

Agent.: ARTHUR P. TIPPETT & CO.
Winnipeg and Manitoba 

Tees & Persse, Ltd.
Montreal and Toronto Vancouver

Martin & Robertson, Ltd.

TRADE-MARKS
Read What Mr. Small Has to Say

There are both excellent and inferior goods packed under trade marks. You take less risk in buying trade 
mark goods than if buying merchandise that is not covered by a trade mark. But goods that you know to be packed 
under a certain trade mark for many years, you may buy without risk or question, for inferior goods could not 
live long under a distinct mark. The age of the trademark, therefore distinguishes its value. Small’s Brand 
Maple Products have a record of 80 years. Remember this when buying or selling products of this- character.

SMALL’S, LIMITED - MONTREAL

\ UA
* m
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Looking 
for a 
Man?
Look for him where he 
should be found—in em­
ployment in the grocery 
business, the business you 
yourself are in.
Advertise to get him. Use 
a small classified advertise­
ment, to cost you 2 cents a 
word. Put this low-priced 
advertisement in CAN­
ADIAN GROCER-the
paper raid by grocers and 
their men. Somewhere is 
the man good for you to 
have. You may not lie able 
to attract him readily from 
his present place. On the 
other hand, he may lie look­
ing for you. But fish for 
him. Cast again and again. 
The best men are hardest 
to get.
What is a dollar or two 
spent on finding the man 
you want—if you get him?
Narrow your search. Use 
the newspaper that searches 
out for you among those 
where he is likely to lie 
found.
Make your advertisement 
brief—like a telegram.
X\ e provide a box number, 
if you want your identity* 
concealed. And forward re­
plies, of course.

Rates.—Two cents per word 
first insertion and 1 cent per 
word each subsequent inser­
tion. Five cents extra per 
insertion if replies are to be 
sent to box number in our 
care.

Canadian Grocer
143-153 University Ave. 

Toronto

A Fine
Warm Weather 
Line —

Rose’s 
Lime Juice

m
There are many lime 
juices on the market, 
but not one that you 
can more readily re­
commend than ROSE’S.
A few bottles regularly 
displayed on your 
counter during the 
Summer weeks will get 
you a good portion of 
the strong warm wea­
ther demand for a deli­
cious, cooling, temper­
ance drink.

TRY ROSE’S.

Holbrooks, Ltd.
Dominion Representatives 

TORONTO and VANCOUVER

Parke’s Fly and Mosquito Oil
k a a r s mosqui­
toes AND BLACK 

FLIES AWAT.
No mosquito bites. Nr 
swollen bends end 
Ankles. No rot In­
flamed lumps on the 
thee.
“Use It end they will 
lean yea sleae."
THE DEMAND FOR 
IT IS BVEBTWHERE
at the home, the 
beach, the lakeside, 
the camp, etc.
Deed atsed bet tie 
celle fer IS cents.
Wholesale price $2.10 
per down, 124.0» per
gross.
Manufactured and 
for sal# by 

FARKE a PARKE, LIMITED 
MacNabSt. and Market Sq„ Hamilton, Ont.

Getting Results
A large firm in a Western 

Canada city recently advertised 
in CANADIAN GROCER Want 
Ad. Page for a man to fill s re­
sponsible position—result *1 re­
plies. This indicates that the 
want ad. page la followed close­
ly The man YOU want to 
reach is reading this page.

The next time you want a 
clerk, lie sure to advertise in 
the “Wanted” Page of Can­
adian Grocer. You will 
receive inquiries from the 
livest clerks in the Canadian 
grocery trade, lievause mul­
ing Canadian Grocer is a 
test of the clerk’s interest in 
hia business.
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Sani-Flush
( TP ADC MARK PC0I4TEPED )

Cleaning the water-closet is a specific 
problem. Sani-Flush solves that prob­
lem. Its action is entirely different 
from that of ordinary cleansers.

Sani-Flush contains no soap, lye or 
abrasive. It is a special compound for 
dissolving the stains and incrustations 
found in closet bowls and traps.

Display a can of Sani- 
Flush on a counter and cus­
tomers will see that it is 
something they need.

HAROLD F. RITCHIE & CO.
LIMITED

10-12 McCaul Street 
TORONTO, ONT.

Sell the Best.

WD ETTER be sure than sorry.”
® OCEAN Blue is the highest 

standard attainable in a Laundry 
Blue.

True, it sells at only a few cents a 
packet, but nothing has been sacrificed 
to bring it down to a popular price.

As you want to please ALL your cus­
tomers sell them

OCEAN BLUE
In Squares and Bags

Order from your Wholesaler

HARGREAVES (CANADA) Limited.
T!>« Gray Building, 14 A 1* Wellington St. W„ Toronto.

Western Agente : For Manitoba. Saskatchewan and 
Alberta: W. L. Maekenale A Co., Lid.. Winnipeg. 
Regina, Saskatoon. Calgary and Edmonton. For 
British Columbia and Yukon : Craedon A Avery, 
Roam* 6 sod I. Jones Block. 4M Bastings Street 
West. Vancouver, B.C.

Sani-Flush

The Megan tic Broom Mfg., Co., Ltd.
Éinnlectnrsn of Broom» and Cloth»» Pin»

Lake Megantic, Que»

)ur clothes ping are made 
and designed to stay on 
the Une. And they do. 
Dealers know that by the 
way house wives are ask­
ing for them. Made of 
the best wood, 'that in­
sures- against splitting. 
Splendid profits and cus­
tomers’ satisfaction as­
sured to the dealer selling 
them. Write our nearest 
agent.
AGENTS ; Botvin * Grenier, 
—■•bee. Delorme F re re, Ment- 

J- Hunter White. St. 
jAa. N.B. H. D. Marshall. 
Ottawa. Harry Herne Co.. Ter- 
mU. Tomlinson * O’Brien. 
Winnipeg. Oppenheimer Brae.. 
Vaacenver; McFarlane A Field. 
Hamilton. Canada.

NERVINE POWDERS

Somebody is getting this trade. Why 
not you? A simple, harmless, but 
effective remedy for nervous dis­
orders of every description is always 
in big demand everywhere. There 
are lots of people coming into your 
store every day who need just such a 
remedy as

Mathieu’s Nervine 
Powders

Put Mathieu’s in your show case and 
upon your counter. You’ll find it a 
worth-while seller.

J. L. Mathieu Co.
SHERBROOKE, QUEBEC
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MARSH’S
GRAPE
JUICE

A Beverage 
with a superior 
d e 1 i c i ousness 
and a satisfying 
flavor. A pure. 
Concord Bever­
age that is wel­
come in every 
home.

The Marsh Grape 
Juice Company

NIAGARA FALLS, ONT.

Ontmrio Agente:
The MicLaren Imperial 

Cheese Ce., Limited 
Torento, Ont.

Every Home needs a
GOOD broom or a whisk

TRADE

BcelsioI
MARK

Every home needs a 
GOOD Broom or a 
Whisk. Not that 16- 
cent store variety. 
WE don’t make any. 
Every housewife is a 
good prospect for a 
sale of "Excelsior" 
Brooms and Whisks. 
They are serviceable 
lines—made in Can­
ada at Owen Sound, 
Ont., and are priced 
in a way that will 
appeal to every 
woman.

Every repeat order will be right up to 
the sample. Our factory inspection 
guarantees this.
Send to-day for our price list. We give 
personal attention to every order and 
guarantee prompt service.

J. C. SLOANE
Makers of Fine Brooms and Whisks

845 5th Avenue, Owen Sound, Ontario

mmstur
A*» SATIN
smîMSr

SOFTENS
PRESERVES
LEATHER
--attrosu-
COLOR
lustre

WAittemores
ff Shoe Polishes

Quality Variety
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The Shine That Lasts
Bostonian Cream. The ideal cleaner for kid and calf. Brown, gray, white, in fact, any other color or shade desired. 
Gilt Edge Black Self-shining Dressing. The old reliable dressing for ladies' and children’s shoes.
Shuclean. For white kid, calf, buck and Nubuck leather. Will not harden the finest and lightest weight of leather. 
Cleanall. The great success for cleaning velvet, silk and satin shoes and slippers, also fabrics.
Quick White. Makes dirty white canvas shoes clean and white. A well-known dressing.
Alba white cake canvas and buck dressing in metal box. 2 sises.
Nehby Browa Paste Polish for brown shoes. .Peerless Oxblood Paste Polish for red leather shoes.
Ask year jobber’s salesman for complete catalogue with prices, or write as at Bosteu. Maes. UJLA.



CANADIAN GROCER 81

GET QUICK ACTION
IT is logical that the more select business men who read of your 

wants the greater chance you have of getting them supplied. 
Send out your S.O.S. call by a condensed ad in CANADIAN 
GROCER—the paper most interested in your business. It will 
be heard from the Atlantic to the Pacific.

THOUSANDS of the best grocers in Canada subscribe to and 
read CANADIAN GROCER every week. These grocers have 

PROGRESS as their motto, and they are living up to it. Conse­
quently they must watch every avenue that is likely to contain 
opportunities for them, and the WANT AD PAGE is one of the 
avenues.

THIS Want Ad Page is open to you to voice your wants effectu­
ally and economically. Why not take advantage of it when­

ever you are in need of something?

The following list will perhaps suggest a few of your needs:

Position Wanted 
Position Vacant 
Business For Sale 
To Buy Business 
Agents Wanted 
Agencies Wanted

Store Fixtures For Sale 
To Buy Store Fixture# 
Goods For Sale 
To Buy Goods 
Salesman Wanted 
Miscellaneous

You would like to know what it is going to cost. Well, here is 
how it figures out :

2c per word first insertion and lc per word for each subse­
quent insertion. 5c extra if you wish your replies directed 
to a Box Number in our care. Payable in advance.

SEND IN YOUR WANT AD TO-DAY f

CANADIAN GROCER
143-153 University Ave Toronto
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Have The Maritimes 
Had Fair Play?

THE Maritime Provinces did not enter Confederation very willingly and it may 
surprise people in other parts of the Dominion to learn that at the present time 
the people of New Brunswick and Nova Scotia are not altogether pleased with 

the results of the bargain. There is a distinct feeling among them that the advantages 
of Confederation have gone to the other Provinces. In the course of an article in the 
July issue of MACLEAN’S MAGAZINE, Thomas M. Fraser explains why this feeling 
has grown and the basis for it.
This article was written for the purpose of letting the other provinces know that the 
feeling exists but it will be of intense interest to people in the Maritimes. Be sure to 
read it—“The Spirit of the Maritimes.”

“The Land of National Leaders”
An article on the political aspect of the Eastern Province i and the achievements of their leading statesmen.

tt Guarding Our Coast Line”
An extremely interesting description of the measures that were taken to patrol and guard the Atlantic seaboard 
during the war.
Bonar Law, the man from the Maritimes, who has been the able lieutenant of Lloyd George at all crises in Great 
Britain, appears on the cover in a handsome three-color reproduction.

Other Big Features9of the^Number
“ Solving the Problem of the'Arctic ”

By VHkjahnur" Stefansson
The fourth instalment of his remarkable story of the 
five years he spent in the north for the Canadian 
Government, appearing exclusively in MACLEAN’S.

Four Magnificent Stories 
The best fiction obtainable is found in this issue: 
“Owners' Up,” a race horse story by W. A. Fraser; 
“His Majesty’s Well Beloved," by Baroness Orczy; 
“Petite Simunde,” by Arthur Beverley Baxter; “Bun­
kered,” by Allen C. Shore.

“ With the Snowball Brigade ”
By Captain Louis Kune

Just back from Siberia—Captain Keene tells some 
sensational and intensely gripping things about con­
ditions in that country which the Canadian forces are 
helping to stabilize. It is a record of international 
complications, strange atrocities and almost unbeliev­
able living conditions.

“ The Four Tommies "
By Robert W. Service 

A war of unusual strength.

The Review of Reviews
Here are a few of the articles in this splendid departm ent chosen as the best published during the past month 
in all magazines:
Finding Husbands For Three Mil- Germany Can be Prosperous Under 

lion Women. the Peace Terms.
Will England Become an Agricul- The Woman Who Wrecked the 

tural Country? World.

The Great Lama Rides in Motor 
Car.

Strange Personalities at Paris. 
Making All Men Equal.
Winning the Secrets of the Desert.

Over 70,000 Canadian Families Buy

MACLEAN’S
“CANADA’S NATIONAL MAGAZINE”
JULY ISSUE 20c.

If there are no newsdealers in your town, or if your newsdealers cannot supply you. send 20 cents for a sample copy 
or *2.00 for a whole year’s subscription to MACLEAN’S MAGAZINE, 143-153 University Avenue, Toronto, Canada.
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When a Customer asks
you for Sausage

J. M. Schneider & Sons
Kitchener Ontario

What brand do you give her, Mr. Clerk?
Are you satisfied that the good qualities of the 
Sausage will please her arid retain her custom 
to the store ?
You can be if you always fill the Sausage order 
with Schneider’s. Suggest to your employer 
that he stock Schneider’s Sausage.
Our prices make for sizeable profits.
Note our Trade Mark—a guarantee of goodness.

TRADE MARK

Make Year Skew Wladews Pay Yi

Made of Oak. either Golden, Antigua or Weathered Finish. Set it put up 
X-S-ESsS—3—3H in • Hardwood Hinted Lid Storage Chest, a good place to keep the extra

Youpie not in use- There are thousands oi set» in daily use.
No. 20 Set has 89 Interchangeable Younits TRor Large Store Windows, •38.50
No. 204? Set has 50'Interchsngeabk: Younits Fob Small Store Windows. 923.10 

StockeerHidm Hamilton. OitL Order dboet m Are peer foUer. Send for catolog. Patented and mad* in Canada.

The Oscar Onken Co. 4850 Fourth Street Cincinnati, Ohio, U. S. A.

500

Many SU* ara made ra the Sidewalk

Window Display Fixtures
A Wonderful set of Patented Interchangeable Window Display Fixtures 

for displaying Books. Stationery. Office Supplies and Sundries. Set will give 10 
Years Good Service in effective trade pulling window trims.

The Fixtures you see above are only a very few of the designs that can be 
set up with the full set. besides hundreds of standard fixtures can be set up.

«■P

is easy if you stock Minto Bros.’ Bulk Teas. 
And the quality is the kind that makes the 
purchaser recommend it to her friends.

Minto Bros.
TORONTO

Originally Etiablithed 1873

Selling Bulk Teas 
At A Worth-While Profit

Manufacturers’ Agents 

For Foreign and Domestic Markets 
Head Office: Standard Bank Bldg. 

Vancouver, British Columbia

Ask Your Jobber for

“STAR” BRAND
COTTON

WRAPPING TWINE
“Manufactured in Canada"

Mention Canadian Grocer when writing to advertisers
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Enquiry Department
WHEN you become a subscriber to CANADIAN GROCER this is part of the Service you buy. We are glad to be of any 

assistance to our readers and enquiries are solicited. Cut out the coupon at the bottom of page, All out and mail to us 
if you want to taow where to buy a certain product, age nts for any particular line, manufacturers of a special article, etc.

RUBBER RINGS AND GRAPE JUICE
Kindly advise us the name of a firm man­

ufacturing rubber preserving rings; also 
one offering Grape Juice other than the 
Welch Company.—G. E. Barbour Co., Limi­
ted, North Market Wharf, St. John, NJ.

Answer.—For rubber preserving rings: 
Dominion Rubber System, 1 Front St. E., 
Toronto, Ont.; Gutta Percha A Rubber Ltd., 
47 Yonge St., Toronto, Ont.; tyunlop Tire A 
Rubber Co., 244 Booth Ave.^ Toronto, Ont. 
Grape Juice: Marsh Grape'Juice Co., Niag­
ara Falls, Ont.; Wagstaffe Limited, Hamil­
ton, Ont.; E. D. Smith A Son, Winona, Ont.; 
Ont. Grape Juice A Wine Mfg. Co., St. 
Catharines, Ont.; Niagara Falls Wine Co., 
Niagara Falls, Ont.

BODIES FOR FORD TRUCKS
Would you kindly furnish us with names 

of firms who manufacture bodies for Ford 
Trucks other than Carriage Factories, Ltd., 
whose address we already have.—P. Devine, 
36 York St., Ottawa, Ont.

Answer.—Acason, Galusha A Rudd, Walk- 
erville, Ont.; Wm. Gray A Sons, Chatham, 
Ont.; Guy Matthew Co., Oshawa, Ont.; 
Hutchinson A Son, Toronto, Ont.; Toronto 
Auto Top A Body Co., 137 Simcoe St., To­
ronto, Ont.; Dowell, Daniel, Montreal, Que.; 
Ledeaux Carriage Co., Montreal, Que.; Robt. 
Elder Carriage Works, 98ho St., Toronto, 
Ont.

MANUFACTURERS OF PLAYING CARDS.
Please give us addresses of leading manu­

facturers of playing cards in Canada and 
oblige.- Brennan A Co., North Sydney, N.S.

Answer.—U.S. Playing Card Co., Windsor, 
Ont.; Consolidated Litho. Co., Montreal; 
Montreal Lithograph Company, M >ntn-al, 
Canada.

MAKERS OF GASOLINE IRON
Kindly let us kaow the address of the 

firm who manufaeâares the two-point self­
heating gasoline Iron.—Bartlett Brothers, 
Hybla, Ont.

Answer Acorn Brass Mfg. Co., 426 South 
Clinton St., Chicago, 111.; Enterprise Tool 
A Metal Works, lbt South Clinton St., Chi­
cago, 111.; Imperial Brass Mfg. Co., 524 
South Racine, Chicago, 111.

QUESTIONS REGARDING EGGS.
Will you please answer the following 

questions?—Wm. A. Harbor, Sandy Beach 
Centre, Co., Gaspe, Que.

Present price paid for eggs by produce 
men in Boston? Answer: 48H-4Jc.

Is the firm of Lewis Mears Co. reliable 
regarding egg shipments ? Answer: Yes, 
good reliable firm.

Is there any export duty on eggs ? 
Answer: No.

Has one to have an export ».cause ? 
Answer: No.

Where can such a license be procured? 
Answer: Not required.

Has one to make out special B/L’s and 
invoices to accompany shipments? Answer: 
Yes.

Where can I procure such forms? Answer: 
Any customs house can supply invoice form, 
the railways the bills of lading.

WHOLESALE GROCERS IN TORONTO 
AND MONTREAL

Will you kindly furnish us with a list of 
a few of the wholesale grocers in Toronto 
and Montreal? — George McDaid, Port 
Arthur, Ont.

Answer. — The following are wholesale 
grocers in Toronto and Montreal. Toronto: 
Armstrong A Paffard, Ltd., Yonge St.; A. 
Broudy A Co.; Canada Brokerage Co., Front 
St.; Eby-Blain Ltd., Cor. Front and Scott 
Sts.; H. P. Eckardt A Co., Church St.; 
Fine A Rubin; Groceries Ltd., Front St.; F. 
W. Humphrey, Front St.; T. Klunenr A Co., 
Front St.; Jas Lumbers A Co., Front St.; 
Medland Bros., Ltd., Front St.; Parsons, 
Brown A Co.; Perkins, Ince A Co., Front 
St.; Jos. Prager; Scott Bros.; John Sloan 
A Co., Church St.; Warren Bros. A Co., Ltd., 
Queen and Portland Sts. Montreal : P. 
Adelstein, Bergeron, Whissell A Co., Birks, 
Corner A Co., D. C. Brosseu A Co., S. J. 
Carter A Co., L. Chaput, Fils A Co., Ltd.. 
Couvrette A Sauriol, Ltd., Forbes Bros., 166 
McGill St., Wm. Galbraith A Son, Hudon 
Hebert A Co., Ltd., Hudon A Orsali, Ltd., 
Lacaille, Gendreau A Co., Laporte-Martin, 
Ltd., Larue A Cloutier, M. Lavut A Son, La- 
Londe A Desroches Ltd., Law, Young A Co., 
Mathewson’s Sons, J. Myerson A Son, D. W. 
Ross A Co., F. X. St. Charles A Co., Stan 
dard Imports Ltd., Watt A Gordon.

EGG CRATES AND FILLERS
Will you please tell us where we can 

procure egg crates in knocked down state? 
That is the material all cut and ready to put 
together. Also where can the fillers be 
procured?—E. Berwick A Co., Shelburne, 
Ont.

Answer.—The following firms are manu­
facturers of egg crates and fillers: Wm. 
Cane, Sons A Co., Newmarket, Ont.; Miller 
Bros., 29-38 Dowd St., Montreal, Can.; Trent 
Mfg. Co., Trenton, Ont; Walter Woods A Co. 
Hamilton, Ont.; Cummer-Dowswell Ltd., 
Hamilton, Ont.; A. B. Scott Ltd., Niagara 
Falls, Ont.

MINERAL WATER BOTTLES AND 
FLAVORINGS

Would you kindly favor me with the 
names and addresses of makers of mineral 
water bottling machinery, also manufac­
turers of bottles and caps and some of the 
most reliable houses for syrups and flavor­
ings used in the manufacture of eaft drinks ? 
—Arthur H. Pilcher, KentvilU, N.S.

Answer.—Mineral water bottling machin­
ery may be purchased from Wilson A War­
den, 358 Duchess St., Toronto, Ont.; Wilson 
A Cousins, 36 McCaul St., Toronto, Ont.

Bottles: Dominion Glass Co., Ltd., To­
ronto, Ont.; Dominion Bottle Co., 198 Chest­
nut St., Toronto, Ont.

Caps: Anchor Cap A Closure Corp., 50 
Dovercourt Road, Toronto, Ont.; Dominion 
Crown Cork Co., 150 Pears Ave., Toronto, 
Ont.

Syrups and Flavorings: The Bowes Co., 
Toronto; Imperial Extract Co., Toronto, 
Ont.; J. J. McLaughlin Co., 145 Sherboume 
St., Toronto, Ont.

MANUFACTURERS AND WHOLESALERS 
OF BINDER TWINE

Please give me the names of manufac­
turers or wholesalers in Western Canada 
selling binder twine.- Est. Dr. Windt, Fow­
ler, Alta.

Answer.—Plymouth Cordage Co., Welland, 
Ont.; Independent Cordage Co., Ltd., 65 
Colborne St., Toronto, Ont.; Consumers’ 
Cordage Co., 9 Church St., Toronto, Ont.; 
Consumers’ Cordage Co., Montreal, Can.; 
Brantford Cordage Co., Brantford, Ont.
33" x 14' Uutnaro, arranged for Motor Drive.

CANADIAN GJIOCER,
148-153 University Avenue, 

Toronto.

Please give me information on the following: 
Address ....................................................................

For Subscribers
INFORMATION WANTED

Date....................................................... 191..

Name ........................................................................ ...................
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CANADIAN STRAWBERRIES
With the hot weather of last two weeks still continuing, berries will be on with a rush. Crop is 
good, but get your orders in early, as dry weather will make crops clean up quick.

CANTELOUPES CANTELOUPES
Finest quality ever received from California. “Poppy” Brand, steady supplies from now on.

TEXAS - TOMATOES - TEXAS
Very fine quality this year. 4 and 6 basket crates.

GEORGIA - PEACHES - GEORGIA
Good keeping varieties coming now and quality never was finer.

CALIFORNIA GRAPEFRUIT and VALENCIA ORANGES
Sound, fine colour and eating.

CALIFORNIA LEMONS
Big demand. Hot weather. Rush orders.

BANANAS BANANAS BANANAS
Our branches can supply you with the best.

WATERMELONS WATERMELONS
Now coming regularly at reasonable prices.

Everything grown in fruit and vegetables.

PETERS DUNCAN LIMITED
Head Office: 88 FRONT STREET, E. TORONTO

Branchaa : NORTH BAY SUDBURY COBALT TIMMINS

Furnivall's Jams 
are dependable 
sellers because 
their goodness 

x appeals to the 
most particular 
people. Repeats 
are sure with 
Furnivall’s. Are 
you selling 
them?

FURN1VALL-NEW,
Limited

Hamilton Canada
Caaads M led Ussa■«.

We. 14-167

AGENTS—The City at Ottawa and the Law* Prevteeae (mot 
Cam Breton) : Meters. Geo. Hodee a Son. Ltd.. Moo Usai. Que. 
OaUlte* MaeLaren Imperial Cheese Co.. Lid.. Toronto. Ont. 
MaaMeAa: H. L. Perry Ce.. Winnipeg. Man. Hamilton : B. M. 
Ortma Cape Breton. NJ.I O. N. Msaa. Turnball Bid*, Syd­
ney. N-*.

FINE fRUfTll 
PUREjgg 

s2ASPBER2^ 
^M!WlVAU-*ej

Canada 
Beaver 
Brand 
Brooms

All grades of Brooms. Best 
material of Illinois Corn.
10 different grades of whisks.
3 different grades of Toy 
Brooms.
10 different grades of House­
hold Brooms.
Warehouse Brooms a specialty.
Best Maple Hardwood Han­
dles.
Expert Workmen and first-class 
materials.

The
Canada Broom & Brush Co., Limited j

RIDCETOWN, ONT.
Salta Manat"

A. B. Campbell, 42 Geoffrey St. Toronto

week

Trade Mark

canada\branid1
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<

YowWant 
a Man

Canadian Grocer
143-153 University Avenue 

TORONTO. ONTARIO

Then the first thing to be consid­
ered is the kind of man you are 
looking for.
Your business calls for a man of 
keen perception ; an ambitious 
man; a man who looks to every­
thing that helps him become effici­
ent in the business he has chosen.
You need just such qualities in the 
man you are seeking, combined 
with specialization in your line, 
and the surest, quickest and most 
economical way to reach him is 
through the “WANT AD” col­
umns of Canadian Grocer.
The man who takes time to study 
the pages of Canada’s Only 
Weekly Grocery Paper is ambi­
tious, progressive, has a good un­
derstanding of the grocery trade, 
and is more likely to fill your par­
ticular requirements than the hap­
hazard man who never looks 
beyond to-day.
Canadian Grocer is the Trade 
Show Window for more than 
5,600 grocers and their staffs in all 
parts of Canada. Your message 
will be read by these wide-awake 
business men and your choice will 
be from a select field.
Furthermore, the cost is indeed a 
small item—2 cents a word first in­
sertion, and 1 cent a word for each 
subsequent insertion. Five cents ex­
tra per insertion if replies are to be 
sent to Box No. in our care.
Send it right along now. Let 
CANADIAN GROCER find the man.
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es Limited, Montreal
A. W. BARNUM, Winnipeg and Vancouver

Our Confectionery and Syrup» have 
pleased the taste of millions from 
coast to coast

^jpHERE is a good reason 
why our Products are 

in great demand.

TEA and COFFEE MERCHANTS
33 SL Peter SL Montreal

IIMIMlWIWNIfflHIIMWHHIIIHHHIIII

Import quotations are all several cents higher.

A postal will bring you samples and prices by return mail.

Complete your purchases for the next four months’ requirements at 
once, and make a worth-while saving.

We have some fine cup quality lines remaining in stock which we offer 
at the present low market basis.

JAPANS
CEYLONS
ASSAMS

When Writing to Advertisers Kindly
Mention this Paper
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Dole Bros. Hops & Malt Co.
BOSTON, MASS., U.S.A. 

“SUPERIOR” BRAND HOPS
roe FAMILY TRADE

They are carefully .selected and packed 
for the Canadian trade, in cases of 10, 15 
or 30 lbs. each, containing Vi. Vi or 1-lb. 
packets.

R. E. BOYD & COMPANY
Agmnts for thm Provinca of Quebec 

IS ST*. THEBES* ST. MONTBEAL

We need agents to handle our lines, 
in Ontario and Western Canada.

Lines sold to Grocers 
When writing mention your bankers

Majestic Products Co.
Office: 17jSt. James'St., Quebec, Que.

CATCH THE FLY
By using our

National Fly Catcher
Clean Sanitary Easy to use

Mad. in Canada by the

National Fly Catcher Co., Ltd.
Order fra* year 1598 Delorimier Ave. 

Wholesaler Montreal

Oranges 
California Lemons

and Early Vegetable*
Wt Incite Correspondence

LEMON BROS.
Owen Sound, Ont.

SPACE IN THIS DEPARTMENT IS $8320 

PER INCH PER YEAR

QUOTATIONS FOR 
PROPRIETARY ARTICLES

JAMS
DOMINION CANNRRS. LTD. 

Hamilton, Ont
"Aylmer” Pur. Jam* and J.llia*. 

Guaranteed Freeh Fruit and 
Pure Sugar Only.

Screw Vav top Qlase Jars, 1* os. 
glaaa. Î do*, ease. Per do*.
Blackberry..................................... *1 06
Currant, Black ...........................* 96
Pear ................................................* *6
Peach ........................................... *25
Plum ............................................... * 91
Raspberry, Bed .......................... 3 96
Apricot ... ....................................... 8 16
Cherry....................................    3 *3
Gooseberry......................................1 36

"AYLMER" PURE ORANGE 
MARMALADE

Peg do*.
Tumbler», Vacuum Top. *

dot. in case .........  $2 80
12 os. Gian. Screw Top, 1

doe. In eaae ............................. 1 6*
1* ox. Glaaa, Screw Top. *

do*. In case.............................. 3 ÎI
1* os.. Ola*. Tall, Vaeoum.

2 do*, in case .........................1 26
2'b Tin. t do*, per case........... 6 1*
V» Tine. 11 palls In crate.

per pall ..................................... 9 11
6’a Tin, 8 pall» In crate, per

pall ............................................. 1 91
7’a Tin or Wood. • poll» in

ere*. ........................................... 1 1*
Se's Tin or Wood, one pell In 

crate, per lb.................................• 29

PORK AND BEANS 
"DOMINION BRAND"

Individual Pork and Bean».
Plain. 15c, or with Sauce.
« do*, to eaae .................. «• *6

Vl Pork and Beans, Flat.
Plain, « dee. to eue........ • 91V*

V» Pork and Baane. Flat
Tom. Sauce, 4 do*, to ease 9 96 

l’a Pork and Beane, Tall,
Plain. 4 do*, to case........ 0 96

Vi Pork a*nd Bean,. Tall,
Tomato or Chill Sauce. 4
doe. to the ease .............. 0 91th

1%’a (29 os.) Plain, per do*. 1 16 
Tomato or Chill Sauee ... 1 17% 
2’» Pork and Beans. Plain,

2 dox. to the ease ............ 1 60
fa Pork and Beane. Tomato 

or Chili Sauee, Tall. 1
dos. to e*he .......................1 62%

!%'• Tall. Plain, per dot... * 00 
Tomato or Chill Sauee .... * 16 
Family, Plela. 31.16 dox. ; Family. 
Tomato Sauee, «1.91 do*- Family. 
Chill Sauee. 11.91 doa. The above 
2 doe. to the ease.

CATSUPS—In Ole* Bottles
Per do*.

% Pis.. Aylmer Quality ........ *1 90
Pts.. Aylmer Quality .................2^38

Gallon Juge, Aylmer Qualfty^l 42%

Pint». Delhi Epicure .............. t 10
% Pinte. Bed Seal.................... 1 45
Pint», Red Seal ........................  100
Qta.. Red Seal .......................... * OS
Gallo»*. Rad Seel .................... 0 00

BORDEN MILK CO.. LID.. 
CONDENSED MILK
Terme, set 00 day».

Regie Brand, ee*. 41 eaa»..* 00 
Reindeer Brend. eeeh 40 eaae. 0 16 
Silver Cew, eeeh 40 eaae .... ■ 00 
Hold Seal, Parity, eedh 4t eaaa • ** 
Meyflotrer Breed, eeeh 4* eaae • IS

Challenge Clover Brand, each 
48 cane .......................................7 16

EVAPORATED MILK 
St Chari* Brand, Hotel, each

Id cans............................ |4 46
Jeraey Brand. Hotel, eeeh 14

wne ..........................................  0 0*
Peerless Brand. Hotel, eaeh 14..................................... ... .
St Chari* Brand, Tall, eaeh

40 can* ...................................... 0 76
Jeraey Brand. Tail, eeeh 48
Peerless Brand.' Tall, eaeh 41

cans ..........................................«I*
St Chari* Brand, Family.

eaeh 48 cane .....................  * 73
Jeraey Brand. Family, eaeh

48 cans .......................................* 7*
Peerless Brand. Family, each

40 cane............................ | 7*
St Chari* Brand, small, eaeh

« a»no ....................................... 3 90
Jeraey Brand, small, eaeh a
. can* ..................... .... ... 1 so
Peerless Brand, email, each 48 

«ana ............................................... 90
CONDENSED COFFEE 

Reindeer Brand, large, eeeh
*4 cans ..................................... 84 *6

Reindeer Brand, small, eaeh

Regal Brand, each 14 cans.. 6 IS 
Cocoa, Reindeer Brand, large,

e*eb 24    g 25
Reindeer Brand, email, 43 cans « *0

W. CLARK. LIMITED 
Montreal

Compressed Coen Beef—%». 31.34;
la. $446; le. «0.26; «a. «34.76. 

Lunch Ham—la, $0.96; Is. $1«.$«. 
Reedy Luneh Bwf— Is. $4.90 ; la, $9.

«’« ; £*$&$r u-

Boneless Pig*» Feet—%s. «3.86; Is. 
«4.46; la. «9.26.

Ready Luneh Veal Loaf—%», «1.46 ; 
la. «4.40.

Ready Luneh Beef-Ham Loaf—%», 
*2.40; la. *4.40.

Beady Luneh Beef Loaf—%». *1.00; 
U, «4.40.

Reedy Luneh Aset Leave#—%e. 
«2.4*; !.. *4.4*.

Genera Sausage—Is, *445: 2*. *6.7* 
Roast Beef—%». «*.«*; la. *4.16;

2s, *0.45 ; 4a. «14.7*.
Boast Mutton—*4.96 ; ta. *114* ;

square cans, *46.00.
Boiled Mutton—1». *446 ; 2s. *1140 ; 

*10.04; 0a, *4*
Boiled Beef—la. *440; ta. *040; Os.

Jellied Veal—%», **4S; la. *444; 
la. 19.26.

Cooked Tripe- Is. *2.90; le, *440. 
Stewed Ox Tan—Is. *2.40 ; la. 14.40. 
Stewed Kidney—le. *4.44; le. **.44. 
Min* Oollope—%». *1.00; le. *040: 

ta. 1040.
Sausage Meat—le, *t.00: la, *7.00. 
Cern Beef Hash—%a. 11.00: la.

*140; la, $0.00.
Beef Steak and Onions—%». *3.00;

la. *4.00; 2s. **.*».
Jellied Hooke—1». «0.00; 4e, *00.00. 
Irish Stem-la. *140; la, «0.1». 
Cambridge Sausage— 1», *440; ta. 

N.40.
Basel#* Chlehee—%t **.00; la. 

go eg
Bona lew Turkey — %a. 00.90; la.

gg *
On Tongue—%». *1.00; la, *0.40: 

1%», *10.00; St «1140; »%t 
*39.10: 0t *u

Luaeh Teague—%t **4»; It 1*40 
Beef Sue*—It #7*0; St *11.40.
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Can You Tell Which Way 
The Wind is Blowing?

You don’t have to see an entire strawstack scurrying across a field to 
know which way the wind is blowing.
The continued and remarkable increased output of Post Toasties is 
more than a significant indication of the trend 
of popular taste and choice.

Post Toasties
yield splendid profit to dealers, are heavily adver­
tised, and a liberal sales policy guarantees sales 
and co-operates with up-to-date selling helps.

v- r

MADE W CANADASSr&i. ynmfc‘7 ■by 1

OBmZFAIRBANKaSBSD l* dw GOLD DUST
TWMAiot «ALIMITED MONTREAL

P2LW-* ' y
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If we want to feed starrier Europe it behooves us to 
kDl off Rate and Mice that destroy foodstuff to the value 

of about *600,0M,0M.0» per anaura. Use Rid-of-Rats. It is 
a en pobnmmi and sen be used everywhere. No eteneh-ereatinr 
dead bodiee. Rodents leave- premises before dyinr. Only pat­
ented Non-Polsonous Exterminator in the World. Made only 
by the Patentees.

Frits IS mit ptr 1er, SI JO per des.. S 1.00 per IS. lit Salt
BERG A BEARD MFC. CO.,Inc.

100 Emerson Place Brooklyn N. Y.

MACARONI
The pure food that builds Muscle

and Bone at small expense

FULLY GUARANTEED and
Very Profitable to the Grocer.

1
fülpm, P MANUFACTURED BY THE

vuiuuiuia lYiacaruui VU#
LIMITED

LETHBRIDGE ALTA.

Dominion Spring 
Clothes Pins

1

An excellent pin that will 
please the housewife. You 
can get a supply from any 
good Wholesale Grocer or 
Jobber.

The J. H. Hanson Co., Ltd.
244 St. Paul St. West, Montreal

OAKEY’S
“WELLINGTON” 
KNIFE POLISH

*4 1 fr
ÏÜHÔAKF

The arfgfaal and auty________ ___
Me* IW Clean Ine and Polite teg Cutlery,

John Oakey k Sons, Ltd.

LONDON. S.EL. ENGLAND 
AGENT I 

T« Wei

Mince Meat (Tina)—la. *2.90 ; 2s. 
(4.M; 6». *12.99.

Mines Meat \ulk>—«a. Me: 10s.
l*c: 25a, 15: 50a, *16.

Chateau Brand Pork and Beans, 
with Tomato Sauce—Ind., 11.95: 
la. *1.(6: *a. *2.55: Is, (*.50. 
With Plain Sauee—Ind., 05c : Is, 
(1.(0; 2a. *2.20; Sa. *2.20. 

Chateau Brand Concentrated Soups 
—Celery. *1.26 : Consomme, 11.25: 
Green Peas, *1.26 ; Julienne, 
21.25 : Mulligatawny, *1.45 ; Mut­
ton Broth, *1.25 ; Ox Tall. 11.25 : 
Pea. *1.2* : Scotch Broth, *1.25 - 
Vegetable. *1.25; Chicken, *1.45 i 
Mock Turtle, *1.45 : Tomato, 
*1.26 ; Vermicelli Tomato, *1.25 ; 
Assorted, No. 1, cape, *1.35 : 
Soaps and Bouilli, 6s, *13.25. 

Clark’s Pork and Beans, Tomato 
Sauce, Blue Label—Ind., 85c ; Is. 
*1.00: ltts, *1.86: Is. *1.90: St, 
tails. (2.50; 6s. *8; 12s. *16.
Plain Sauce, Pink Label—Ind., 
86c: Is. *1.00: l%s. «1.45: 2s. 
*1.90 : *« (tails), *2.50: 6s. 18; 
12s, *12.

Chili Sauce (red and gold label) — 
Ind., 85e: 1», *1.00: 1H*. *1.45: 
2s. *1.90.

Vegetarian Baked Beans and To­
mato Sauce—2s. *1.90.

Sliced Smoked Beef—Hs. *2.15 ; Is. 
**.76 : 4s. (24.

Canadian Boiled Dinner—Is, *2.15 : 
2s. *5.95.

Army Rations—Beef and Vegetables.
la. *2.25 ; 2s. *4.95.

Spaghetti with Tomato Sauce with 
Cheese— Hs. *1.85 : Is, 11.85; 8s. 
*3.26.

Tongue, Ham and Veal Pates—H». 
«2.20.

Ham and Veal Pates—Hs. 22.30. 
Smoked Vienna Style Sausage—H».

*1.45.
Pate De Fole-Hs. 75c: Hs. 21.40. 
Plum Pudding—Hi. *190: Is. *3.8o 
Potted Beef Ham—Ha, 75c : H». 

11.40.
Beef—He. 75e ; Ha, *1.0.

Potted Tongue—He. 75c ; H«. *1.4*. 
Potted Game (Venlaon)—H*. 75c : 

H». 1149.
Potted Veal—Ha. 75c: H«. *149. 
Potted Meats /Assorted)—H«. 80c • 

Ha. *1.45.
Devilled Beef Ham—H». 75c ; H*.

*1.40. Beef—Ha. 76c: H«. 81.40. 
Devilled Tongue — H». 76c : H».

*1.40. Veal—Ha. 75e : H*. *1.40 
Devilled Meata (Assorted! — H». 

80c: H>. *145.
In Glaaa Goods

Fluid Beef Cordial—20 ox. bottles. 
110: 10 ox.. *5.

Ox Tongue — 1H«. *14.50: 2s.
•IMS.

Lunch Tongue (In glass)—la. *9.90. 
Sliced Smoked Beef (in glass)—H*.

11.89: Ha. «2.89: la. 19.90. 
Mincemeat (In glass)—le. 19.2*. 
Potted Chicken (hi glees)—He. 

22.4*.
Hein (In glaaa)—H*. W4*.
Tongue (In glaaa)—H». *2.44: 
Venlaon (la glaaa)—He. (2.40.
Meats. Assorted (In glaaa)—$2.4*. 
Chicken Breast (hi glass) — Ha-
Tomato" Ketch np—(a. **.**: lia.

16c. 11.40.
ChIH Sauce—1* es., **.**.
Spaghetti wtth Tomato Sauee—H* 

*1.40: la. *LH; *e. **.*#.
Peanut Butter — H». «LSI: H». 

*1.85: la. *>.»: lu pelle, (a. Me; 
12s. 24e; 24a. He: Its. tta.

COLMAN’S OR KEEN’S 
MUSTARD

Par doe. tins
D.S.F.. H-H>............................ *2 M
D.S.F.. H-Ih- .........................  I *•
D.S.F.. 1-lh.............................. 10 4*
F"°- .................- P«toV
Durham, 1-lh. Jar. saeh ...*# *0 
Durham, 4-lb. Jar, eaeh ... I 18
CANADIAN MILE PRODUCTS. 

LIMITED.
Toronto and Montreal 

KLIM
......................... till »*
toe ........................  I t*

Small a tot ................................ «7*
Fo b. Ontario Jobbing points, oust 
of and teeladteg Fort WtOtam 
Freight allowance aot to exceed

59c per It* lbe„ to other peinte, on 
6-case lota or more.

. THE CANADA STARCH CO.. LTD.
Manufaetorers el the 

Edwardubur* Brands Starsbaa 
Laundry Stotuhua 

Boise Cents
40 Ibe..-Canada Laundry ... .0*H
40 lbs.. 1-lb. pkg., Canada 

White or Acme Glees....
48 Ibbe.. No. 1 White or Bine 

Starch, 8-lb. cartons 
100-lb. kegs. No. 1 white 
200-lb. Mils.. No. 1 white 
60 lbe., Edwards burg Silver 

Gloss, 1-lb. chromo pkgs.
48 lbe.. Silver Oloes. In 6-lb.

tin canisters ......................
86 lbe. Sliver Glow, to 0-lb.

draw lid boxes ..................
160 the., kags. Silver Gloss,

large crystals ....................
40 lbs., Benson's Enamel.

(cold water), per ease... 1.96 
Celluloid. 46 cartons, ease.. 4.60 

Culinary Starch 
40 lbe., W. T. Benson * Ce.‘a

Celebrated Prepared ............ 11H
40 lbe. Canada Pare er

Challenge Corn ...................... 09%
20 i*> Caere Refined Potato

Flour, 1-lb. pkgs...................... 16
(29-lb. boxas. H«

.19

-1*H
.19
.19

-UH
.11

.12

.11

GELATINE
Cox’s Instant Powdered Os Ha- 

tin# (2-qt. star), per des... 1 M 
Knox Plain Sparkling Gelatine 

(makes 4 pints), per des....*2 to 
Knox Acidulated Gelatine 

(Lemon Flavor), makes 4
pints, per doe. .................. 1 It

STBUP
THE CANADA STARCH CO..

LTD.. CROWN BRAND 
CORN STROP 

Perfect Seal Jars, * lbs. 1
des. to ease ........................ 14.0*

2-lb. tins, 2 dot. in case.... 6.16 
6-lb. tins, 1 dot. in ease..., 5.76 
10-lb. tins. 1 dox. to ease.. 6.46 
20-lb. tins. H dox. to case.. 6.40 
( Prisse In Maritime Provinces 10c 

per case higher)
Barrels, about 700 lbe. .....*• 07% 
Half bbla.. about 860 lbe... 0.06
H bbla., about 175 lbs........0 OSH
2-gal. wooden palls, 25 lbs.. 2 45 
8-gal. wooden pails. 88H lbe. 2 65 
5-gal. wooden palls, 88 lbe.. 6 90

LILY WHITE CORN SYRUP 
2-lb. tins. 2 dox. to case. ...25 66 
5-lb. tins. 1 dos. to case,... 6 25 
16-lb. tins, H dot. In ease.. 6 96 
26-lb. tins. H dot. to case.. 5.99 
(I. It. and 20-lb. tins have wire 

handle»)
MOEOLA COOKING OIL

Toronto Montreal 
Pints. 2 dox., caae.. 9 90 t *6 
Quarts. 1 dos.. ease. 8 28 8 40
Gallons. H dox., ease 18 to 18 40

INFANTS’ POOD 
MAGOR, SON A CO.. LTD. 

Robinson's Patent Barley— Dee.
1 lb...............................................«4M
H lb. ................  * M

Robinson's Patent Greets—
1 lb. .............................................4M
H ». ...........................................1 M

NUGGET POLISHES
Des.

Pol lab. Black. Tan. Toney Red
and Dark Brown .................*1 1*

Card Outfits. Black and Tan.. 4 II 
Motel Outfits. Black and Tan.. 4 **
Creams. Blaak and Tan..........  1 26
White Cleaner ........................ 1 25

IMPERIAL TOBACCO CO. OF 
CANADA. LIMITED 

EMPIRE BRANCH
Black Watch, 19s. lb. ............ It 2*
■«he. IS* .................................... 1 M
Currency, Its .......................... 1 M
Stag Bar. to. boxes. • nia. ... 1 M
Pay Roll, thick bars ............... 1 II
Pay Bell pings. Ils. 6-lb. %

caddies ....................................  1 26
Shamrock. 9a. % cads.. II

the.. H soda.. • lbs .............. 1 M
Great West Pouches, to, 5-lb. 

beams. H and l-h. teach
boxes ........................................ 11*

Forest sad Stream, ttos. to.
2-lb. cartons ..................... I 64
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SALMON
H^e’s a line which is now having a 
big sale, and we have not for years 
seen the market so bare of desirable 
qualities. The Sockeye variety is prac­
tically exhausted. However we have 
some bang-up values in our special 
lines and can confidently recommend 
that you secure your requirements of 
these kinds while they last, for the 
heavy demand that is now on will soon 
clear out the stocks of better grades.

Herald V Tall Fancy Northern Pink 2.85
Courtier V “ Choice Red 3.75
Victor V “ Fancy Red Spring 4.25

« !/*• Flat “ 2.35

Bear in mind these are extra good quality and you 
will make no mistake by sending us an order.

H. P. ECKARDT & CO
WHOLESALE OROGER*

CHURCH STREET & ESfUWADC TORONTO
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Held & Co
(Fruit Merchants) Ltd.

4*41-41, KING WILLIAM ST. 
LONDON, E.C.4, ENGLAND

Cables • Leodlr, Lead*’ 
W>(FrinH)i A. B. C. 4l>Md 6l> Editions.

Direct Shippers
Portuguese Sardines, French Sardines Norwegian Brisling, 
Sild, Herrings, &c; Dried Fruits, Currants, Dates, Raisins, 
Evaporated Fruits; Almonds and Nuts of all kinds; 
Shelled and Prepared Almonds; Almonlikc (substitute for 
Prepared Almonds); Shelled Walnuts and Kernels; Spices, 
Rices, Tapiocas, &c.; Confectionery, Chemicals, &c.

Proprietors of

IJirban
Dates

IN CARTONS. Caret each

Turban
Vuddings

SO nominal pounds

Whole Rice Custard 
Barley Flake Custard 
Sago Custard

Ground Rice Custard 
Tapioca Custard 
Semolina Custard

All ingredients in the packet. [No Eggs, Sugar or Milk 
required. A quart of water and a packet of Turban gives 
a rich Jmilky pudding for [six Jpersons. Cases each 6 
dozen assorted.

0bS2
SARDINES

The Elite of the Sea
Guaranteed real Sardines, carefully packed in pure oil. Of 
high grade quality and fine flavor. Attractive gold and 
blue labels.
Packed in following sizes, 22 m/m. % -club. Nominal 10 oz., 

12 oz. and 18 oz. All with keys.
Special Quotations upon Application.

%». He.,
and 1-lb. ties .

forait and Strum. 1-lb. glai»
humidors

Master Workmen, bars. 7a,
*H lbs.

Derby, Is, 4-lb. boxes
Old Virginia, 12s
Old Kentucky 

boxes. 6 lbs.
(bars).

1 SO

1 75

1 20 
1 II
1 50

1 25

WM. H. DUNN. LTD.. Montreal 
BABBITTS

Soap Powder, ease 100 pkgs.. 55 05
Cleanser, ease 50 pkgs............ t 10
Cleanser (Kosber), es. 50 pkgs. 5 10 
Pure Lye, ease of 4 dos....., 5 15

JELL-0
Made In Canada

Assorted ease, contains 4 dos. 15 40.
Lemons, 2 dos ........................ 2 70
Orange, 2 dos ................ .. 2 70
Raspberry, 2 dos ........... 2 70
Strawberry, 2 dos ................ 2 70
Chocolate, 2 dos .................... 2 70
Cherry, 2 dos .......................... 2 70
Vanilla. 2 dos ...................... 2 70
Weight, I lbs. to ease. Freight 

rate second class

JBLL-O ICE CBEAM POWDERS 
Made In Canada

Assorted ease, contains 2 dos 22 TJ
Chocolate. 2 dos .................... 2 70
Vanilla, 2 dos............................ 2 70
Strawberry, I dos...................   2 70
Unflarored, 2 dos...................... 2 70
Weight, 11 lbs. to ease. Freight 

rate second class

BLUE
Keen's Oxford, per-lb........... 20 24
In eases 12-12 lb. boxes to

ease .......................................... 0 25

COCOA AND CHOCOLATE
THE COWAN CO.. LTD.

Stirling Road. Toronto,
Ont.

Cocoa
Perfection Cocoa, lbs.. 1 and 2

dos in box. per dos..........  24 00
Perfection. 54-lh. tins dos.. 2 45
Perfection, 54-Ib. tins. dos.. 1 25 
Perfection, lie sise. dos.... I 05 
Perfection, 5-lb. tins, per Ib„ I 17 
Supreme Breakfast Cocoa, 14- 

lb. Jars, 1 and 2 dos in box,
dos .......................................... 2 7*

Soluble Cocoa Mixture 
(Sweetened) 6 and 1Mb. 
tins, per lb............................ 0 24

(Unsweetened Chocolate)
Supreme Chocolate, 12-lb. box­

es. per lb.................................... * 14
Supreme Chocolate, lie else,

2 dos in box. per box ... 1 10 
Perfection Chocolate, lie else,

2 dos. in box. per box.........  1 80

SWEET CHOCOLATE— Per lb.
Eagle Chocolate, 14s Mb.

boxes ...........................................1 22
Eagle Chocolate. 14s, Mb.

boxes, 28 boxes in ease_____0 II
Diamond Chocolate. 14s. * and 

II-lb. boxes. 144 lbs., in ease * 12 
Diamond Chocolate, Is, I and 

lj-lb. boxes. 144 lbs. in ease 0 II 
Dlemond Crown Chocolate,

28 cakes in box .................... 1 10

CHOCOLATE CONFECTIONS
Maple Buds. 5-lb. boxes, II

boa as In eaes per lb
Mb. boxes.

SO boxes in ease, per lb.
Bara, Mb. boxes 10

rase hi per lbi m ease.
Drops. Mb.

Tulips Mb. boxes

20 It 

0 42 

• 42 

0 42

0 42

Milk Croquettes, Mb. boxes,
20 boxes In case, per lb. 0 42 

Ns 1 MUk Wafers. 6-lb. boxes.
80 boxes in ease, per lb. 0 42 

Chocolate Beans, 6-lb. boxes,
80 boxes in ease, per lb... 0 88

Chôsolste Emblems. Mb. box­
es 80 boxes in case, per lb. 0 88 

No. 2 MUk Wafers. 6-lb. box­
es, 80 boxes in ease, per lb. 0 18

No. 1 Vanilla Wafers, Mb. 
boxes, 10 boxes in ease, per
lb........................................... 0 88

No. 2 Vanilla Wafers, 6-lb. 
boxes. 10 boxes in ease, per
lb..........................................  0 15

No. 1 Nonpareil Wafers, 6- 
1b. boxes. 80 boxes in case,
per lb................................. 0 38

No. 2 Nonpareil Wafers, 6-lb. 
boxes. 10 boxes in oass per
lb. ........................................... 0 35

Chocolate Ginger, 6-lb. boxes.
10 boxes In ease, per lb. 0 55

Crystallised Ginger, Mb. box­
es, 10 boxes In ease, per lb. 0 5*

NUT MILK CHOCOLATE, ETC. 
Nut MUk Chocolate, V4s. 4- 

H>. box, 86 boxes in case,
per lb....................................... 0 41

Nut Milk Chocolate, 54s. 4-lb. 
box, 86 boxes in ease, per
lb. ...........................................  0 43

Nut MUk Chocolate, lbs. 6-lb.
box. 6 dir. to cake, per lb. 0 18 

Nut Milk Chocolate. 6-eent 
squares, 20 squares to cake, 
peeked 1 cakes to box, per
box ............................................12 25

Fruit and Nut MUk Chocolate 
2-lb. cakes, each 10 die., 1 
cakes to box, 86 boxes to 
ease, per box ................... 1 16

MISCELLANEOUS 
Maple Buds, fancy, nearly 1

lb.. 54 dos. In box. per dos. 25 IS
Maple Buds, fancy. 54 lb„ 1

dos. in box. per dos ........ 2 80
Assorted Chocolate. 1 lb., 54 

dos. in box. per dos. ... 6 25 
Assorted Chocolate, 54 lb., 1 

dos in box. per dos. ... 2 60 
Chocolate Ginger. 54 lb., 1

doe. in box. per dos. ... 2 60
CrystaUised Ginger. 54 lb.. 1

dos. In box. per dos. ___ 2 60
Active Servies Chocolate, 54s.

Mb. box. 24 boxes in ease,
per lb................................. 0 It

Triumph Chocolate. 54’*, Mb. 
boxes, 86 boxes in case, per
box ......................................... 0 44

Triumph Chocolate, 54-lb. 
cakes, 4 lb.. 86 boxes In
case, per lb. ..................... 0 41

Chocolate Cent Sticks. 54 gr. 
boxes, 80 gr. In case, per
gross ...................................... I 16

120- le. Milk Chocolate 
Sticks, 60 boxes in case.. . 0 80

5c LINES
Toronto Prices 

Per box
Filbert Nut Bam. 24 in box,

60 boxes in case .................. 80 85
Almond Nut Bars. 24 in box,

60 boxes in ease ................ 0 65
Puffed Rice Bars. 24 in box.

60 boxes In case .................. 0 85
Ginger Bars, 24 in box, 50

boxes in ease .................... 0 65
Fruit Bars, 24 in box. 56

boxes in ease ...................... 6 86
Active Service Bam. 14 in

box, 50 boxes In ease ........ 0 86
Victory Bar, 24 in box. 60

boxes In ease ...................... 6 66
Queen's Dessert Bar. 24 In

box, 60 boxes In case.........  6 86
Regal Milk Chocolate Bar.

24 in box, 60 boxes in case 6 65 
Royal Milk Cakes. 24 In box.

60 boxes in ease ................ 6 88
Cream Bam. 24 in box. 60

boxes in case, per box... 1 00
Maple Beds. 8c display boxes.

6c pyramid packages. 6c 
glassing envelopes. 4 dos. In 
box. ........................................ 1 80

18e LINES
Maple Buds. 10s. 1 dog. in box.

50 boxes In ease, per doa.,.8* 88 
Medallions, 10c. 1 dos. In beg.

50 boxes In ease, per doe... 6 86
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Peaches, Plums 
Apricots

Now arriving from the Coast 

California Cantaloupes 
Canadian Strawberries 

Oranges Lemons 
Bananas

White & Co., Limited
Fruit Market 
TORONTO

Shipments made to all out of town points 
Main 6243

Specials for Dominion Day I

WATERMELONS
California

Canteloupes, Plums, Cherries, 
Apricots

Georgia Peaches 
BANANAS 

ORANGES [LEMONS
FRESH ROASTED PEANUTS 

CHOCOLATE BARS
ICE CREAM CONES AND STRAWS

The House of Quality

HUGH WALKER & SON
GUELPH Establish*! 1M1 ONTARIO

4

C'ustard that
ompels 
ustom

It is the fresh, delicate, creamy 
“home-made” flavour of Freemans 
Devonshire Custard that has made 
it so popular in the British Isles.

Oversea Troops from the Dominion 
who have returned home are bring, 

ing wan them many links with the Old Country, 
one of which is a desire to taste again its delicate 
and unrivalled purity.

It will pay you well to display

FREEMANS Devonshire CUSTARD
in your store—it is such a ready seller and a very 
profitable line to stock, also it will enable you to push 
your canned and bottled fruits to great advantage.

Freeman’s Devonshire Custard owes its unrivalled 
purity and flavour to the ideal conditions of clean­
liness under which it is
manufactured.
Write lor trade terms and 

particulars to the 
WATFORD MFC., Co.. Ud. 

Dclectaland Watford.
Eugene

\m

Brooms
We are pleased to advise the 
trade that we can now sup­
ply our

Standard Brooms
Prompt Shipment

and will be glad to book 
your order.

Prices right. Quality as usual.

Walter Woods & Co.
Hamilton and Winnipeg
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Are You in Jones’ 
Class or Brown’s?

IN a particular Canadian town, there 
were two general merchants who 
kept, besides others, a line of men’s 

wear. Both were making about the 
same turnover, both were prospering. 
Then, something began to happen ; 
Brown’s trade began to fall off; his 
haberdashery sales became fewer and 
farther between ; on the other hand. 
Jones’ store took on a more prosperous 
appearance, once a week or so one of 
his show windows displayed an attrac­
tive line of haberdashery, men of the 
place began to go to Jones to see the 
latest lines. Why? Because Jones 
kept in touch with the men’s wear 
trade; he knew where to buy to best 
advantage; die knew the latest styles 
and sold them; in fact, he knew that 
particular part of his business thor­
oughly. How? By reading a trade 
paper on men’s wear, one which was 
an authority on the subject. In fact, 
he read

Men’s Wear 
Review

It gave him—
The latest styles ;
The newest novelties ;
The markets at home and abroad ;
The news of the rest of the trade.

It taught him—
The rudiments of window dressing;
The correct use of show cards, and their 

writing ;
The art of being a salesman ;
The science of bookkeeping, and a 

mint of other things.
It proved worth while for Jones ; it can 
be for you. The subscription price is 
only two dollars per year. Send it to­
day, with your name and address to

MEN’S WEAR REVIEW
143-153 University Avenue

TORONTO

INDEX TO ADVERTISERS
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BUYERS’ MARKET GUIDE,
Latest Editorial Market News

»

STONEWARE
Buy Now—Butter Crocks, 
Jug», Churns, Flower Pots, 
etc. Ask for litest esta* 
lofue.
The Taranto Pottery Ce.

Lhailed
Dominion Bank Bldg. 

TORONTO

We ere new located le ear aew sad Mere

60-42 JARVIS ST. 
TORONTO SALT WORKS

GBO. J. CUPP

WHITE-COTTELL’S
Best Enflhk Molt Vintggr

QUALITY VINEGAR
White, CsRsI A Co^CiMfcsnnl,lotion,Fag.

«. T. COLCLOUGH, U SOeer Birch An. Ta
Béate B»

J. E. TUKTON, Beerd el Trade Bail fini, Meotreel

The LV PICKLE
GILLARd"£"cÔ!! LIMITED

London, England
An BngUth DeHeaey a/ High Rene te 

Hager, Boa * Ce.. Ltd.. 4SS Bt. Paal 8t. 
(Place Royale). Meotreel.

S
Order from year Jobber to-day.

“SOCLE AN”
tbe daetleee sweep Inc compound

SOCLE AN, LIMITED
TORONTO, Ontario

BEANS
Handpicked or Screened 

in car lots 
Aik for quotationa

Geo. T. Mickle, Ridgetown, Ont.

SALT
THE DOMINION SALT CO., LTD.

Maowfsaturera and Shippers 
SARNIA ............................ ONTARIO

These one-inch spaces 
only $1.60 per insertion 
if used each issue in the 

year.

Action against the master 
bakers and retail merchants 
of Halifax with regard to the 
high cost of bread has been 
recommended by Dr. R. J. 
McFall, the Cost of Living 
Commissioner, but has not 
yet been acted upon by the 
Justice Department.

Dr. McFall stated that last 
fall he recommended to the 
Minister of Labor that the 
price of bread should not be 
allowed to be increased. No 
action was taken on this 
recommendation.

TTI-fXl I.TIJ/.’ :THfc-P-TrT:W?N J MX! J»4

,1 „-a>, vtm CAS MANTLES.
I Wi THE M.-.NTLLS THAT YQV • •

a. «4 CAN TIL IN A KNOT WITHOUT 
V |IH OAMAGL iGPEPSEOE ALL

- VMf S
.'M Hoorc lju.r. iVaoc s.gi

PACIFIC CWAST MANTLE FACTOR>

Now is the time to 
see us regarding 
Salted Lake Herring 
in pails, tubs or half­
barrels. Write us at 
once. Herring any 
quantity our speci­
alty.
BOWMAN FISH CO.

«6 Jarvis Street.

COUNTRY MERCHANTS
Ship your Eggs, Butter and Poultry to 
us.
Top market prices. Cash payment. 
Write or phone.

C. A. MANN & CO.
LONDON, ONT.

Phone 1577

Ship us your

BUTTER, EGGS, POULTRY 
Etc.

We pa> highest whole.sk prices
KAVANAGH PROVISION CO.

Bleury Street, Montreal 
Phones »

Uptown 4€29, Uptown 4921, After 7 p.m. Upton 1»8

■ANGLEFOO'
%

WANTED
EGGS AND POTATOES

Wc pay highest market prices.
Write us for information

NAPOLEON MORRISSETTE
18 Jacques Cartier Square, Montreal

COCOANUT
For immediate or future deliveries.

E. B. THOMPSON
29 Frost Street Bast, Toreate

30 DOZ. CASK FILLERS 
ONE DOZ. CARTON FILLERS 
44-INCH CUSHION FILLERS 
CORRUGATED FLATS.

The TRENT MFC. CO., Ltd.
TRENTON - - ONTARIO
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Classified Advertising
Advertisements under this heeding le per word 

(or flat Insertion, le for each subsequent.
Where copies come to oar es re to be for­

warded, five cents must be added to cost to cover
postage, etc.

Contractions count eb one word, bat five figures 
(us |l,fiM) are allowed us one word.

Cask remittance to cover ooet must accom­
pany ell advertisements. In no case cun this rule 
be overlooked. Advertisements received without 
rémittentes ostoaot be acknowledged.

WANTED
vy ANTED—YOUNG MAN WITH GROCERY 

experience who can prepare literature and 
write advertisements and who has had some 
knowledge of salesmanship. Must be careful and 
energetic. Splendid opportunity afforded the 
right party far advancement. In writing, state 
complete experience, age, names of previous 
employers, references, etc. Apply Box (It, Cana­
dian Grocer, 1(*-1M University Ave„ Toronto.
XV ANTED.—A CASH GROCERY BUSINESS 
vv in good live town or city. Box 32. Orillia, 
Ontario.

FOR SALE
pOR SALE—SPLENDID GENERAL GROCERY 

business, together with solid brick store and 
residence, four miles from city limits. A good 
turnover and no opposition. A fine opportunity 
to build up a big business. Apply Box 668, Cana­
dian Grocer, 148 University Ave., Toronto, Ont,

FIXTURES FOR SALE
P VERY MERCHANT WHO SEEKS MAXIMUM 

efficiency should ask himself whether a Gipe- 
Haxard Cash Carrier, as a time and labor saver, 
is not worth mpre than the high-priced labor 
which it liberates. Are you willing to learn more 
about our carriers T If so, send for our new 
Catalogue J. Gipe-Hasard Store Service Co.. 
Limited, 113 Sumach St., Toronto.
pOR SALE—CASH REGISTER IN GOOD CON- 
A dition, operated by electricity, le to (90. Three 
drawers, separate and total adding, height 
feet. Apply for full particulars Box 656, Canadian 
Grocer, 143 University Ave., Toronto, Ont.

COLLECTIONS
pOLLECTION LETTERS — MONEY-GETTING 

letters that don’t antasonise. Complete 
aeries with instructions. Yours for 25 cents. To­
ronto Stenographic Service, Webster Building, To­
ron ta.

When writing 
to advertisers 
kindly mention 
this paper.

Your
Questions
Answered
Any information 
you desire on 
matters pertain­
ing to the trade 
will be gladly 
furnished FREE 
upon application 
and will be an­
swered through 
the columns of 
this paper. If you 
enclose a stamp­
ed, addressed 
envelope we will 
also reply direct 
to you. Don’t 
hesitate to ask us. 
We will do our 
best.

CANADIAN GROCER
143-1S3 UNIVERSITY AVE.

TORONTO

POSITIONS WANTED
Young married man with thorough

and up-to-the-minute knowledge of the busi­
ness, wants position in first-class grocery or gen­
eral store. Capable of taking complete charge, 
would invest some capital in partnerahip if suited. 
Best of references. Apply Box 662, Canadian 
Grocer. •

TRANSLATIONS
pMGUBH INTO FRENCH — COMMERCIAL, 

Financial and Technical Literature. Adver­
tising booklets, catalogues, circulars, posters. 
Private eorrvepon denes. Manufacturers and
Manufacturera’ Agents desiring English to French 
tevfaclstiona will secure expert service et e mod­
erate rate by addressing Leon A. Archambault. 
P.U. Box 138, Station B. Montreal.

WANTED
XVANTED—EXPERIENCED GROCERY 8ALES- 
4V man for firet-clcao store, Lindsay. Box 500. 

Canadian Grocer. 143 University Ave.. Toronto.

SALESMAN TRAVELLING IN EASTERN 
° Townships, Quebec, calling on grocery and 
general stores, wants one sc two good lines gro­
cer»’ eeeclaltiee on eommiaoion. Apply Box 004. 
Canadian Grocer, 133 Bleary St.. Montreal.

TO MANUFACTURERS—OVERSEAS TRADE.
1 T. B. Boa personally watte upon the beat 
Grocers in Lancashire and Yorkshire districts, 
England. He has a first-dace connection with 
wholesale and retail houses and has permission 
from the English firm he represents to sell other 
goods on comenIsoion. T. B. Roe, 30 West Street. 
Scarborough. England.

The Grocer of to-day 

must keep in close touch 

with market prices. If 

you are a reader of

CANADIAN GROCER

you will be better able 

to carry on your business.

L



CANADIAN CROCK R

rri rtilasty Treats
that tempt your 

Trade!

DAVIES QUALITY THICK BOLOGNA
A NICE assortment of Davies Quality Thick Bologna— 

Davies Quality Ham Bologna—Davies Quality “Lake­
side” Bologna—arid similar lines, displayed on the counter 
will attract many a customer. A word from you calling 
attention to these products and suggesting their season­
ableness will lead to good business and keep your provision 
department busy these warmer days. Let us send you a 
trial assortment.

Order
Today ™5mH^^=W1ES-S5» Ordtr

TORONTO
Montreal Canada Food Boord Packers License No. 15-50 Hamilton

f
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“The Dayton—the Highest Priced
Scale in the World !”

“YES!”
Some Dayton Scales are higher in 

price than other Scales. Yes. That’s 
praise, not criticism. They are the 
highest grade Scale it is possible to 
manufacture. Best mechanics—best 
materials—best design. They ac­
complish more. They last longer. 
Service considered they are the 
cheapest you can buy.

We have doubled the capacity of 
our Plant, but we are still unable to 
get ahead of our orders.

Prices range from $60 to $345, sold 
on easy monthly payments.

The only way to have a Dayton 
really cost you money is not to have 
one. Or not to have more than one if 
your trade calls for them. They save 
tithe for you, your clerks, your cus­
tomers. That’s a mighty big consid­
eration.

We also make the famous 
MADE Dayton Silent Meat Slicer and

IN the Dayton Computing Cheese
CANADA ^ Cutter. Both b i g money-

savers.

Let us send you our illus­
trated catalogue. It points 
the way to money-saving 
efficiently in your store.

"If «T. a Dayton—it’ a Right"

DAYTON COMPUTING SCALES
Royce and Campbell Avenues, - - Toronto, Ont.
FRANK £. MUTTON.

Viea-Frai. mnd Can'! Mgr.
Ditrition Intmrnational Butinait Machinai Co., Limit ad. Abo matron of

intonationai Tima ftocordan ami Holhrttk Sim trie Takmbton


