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For Years in the Lead
—Still Leading

is the unparalleled record of these two brands of staple condiment.

—

%; COLMAN’S MUSTARD
83 Foliey KEEN'S MUSTARD

@Oﬂ | l lamg Double Superfine Quality—In square tins.

Any dealer stocking these brands will be

5 MARK catering to the demands of the general
TRAD HEAD bli
BULL'S PHODAC.
="

ustard MAGOR, SON & CO.

AGENTS FOR THE DOMINION OF CANADA

403 St. Paul St. :3 MONTREAL

loronto Office: FINE

30 Church St.

DouBLE SUPER

Are You Reminding Your Gustomers, Mr. Groceryman

of all the numerous and varied uses to which

Benson’s Prepared Corn

can be put? The secret of successful merchandising to-day is service, and little
reminders of what can be done with the goods you sell, constitute service.

Service does more than make sales for you at the moment—it makes friends and
holds customers. Remind your customers.

17 FDWARDSBURG STARCH (0

LIMITED
MONT ~CARDINAL—TORONTO ~BRANTFORD —VANCOUVER
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THE CANADIAN GROCER

THE SILENT
SALESMAN

Goods whose trade-marked names have grown familiar to the
public need no word-of-mouth explanations on quality
or price, for they are their own “Silent Salesmen.”
All you have to do is to display them--think
of the saving of energy you make when
you stock with goods of spotless

reputation! Three *Silent

Salesmen” are printed below.

Codou’s Macaroni

Genuine French

Made in a Model Factory absolutely new and
up to date. Made only from the finest T'agan-
rog Russian Wheat, the only Wheat from
which the finest quality of macaroni can be
made. Nothing better can be produced.
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Griffin & Skelley’s
Canned Fruits

Picked by skillful hands, chosen by ever-watch-
ful eyes, packed in the Factory of Precision—
the best that Dollars and Cents and Brains and
Sense can offer particular folks.

Canned Asparagus, Apricots, Peaches, Pears,
Cherries, Plums and other wanted table fruits.
Quality Goods !

Griffin & Skelley’s
Dried Fruits

Seedless Raisins and Prunes. Dried Apricots,
Peaches and Pears in all their original good-
ness. A revelation to the grocer who has
been buying other Brands.

Selected with the greatest care and shipped in
original boxes right from the Vineyards and
Orchards on the Pacific Coast.

Look forthe “Griffin” trademark beforeyou buy.

You know what you get when you buy these.
All warranted by the shippers.

ARTHUR P. TIPPET & CO,

MONTREAL

TORONTO

Agents
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FIVE FACTS

Clark’s Perfect Foods

are an Investment for you.

Clark’s Celebrated Preparations

enable you to turn your capital over
many times during the year.

Clark’s Quality Foods

are what your Customers look for
when they buy Prepared Meats.

Clark’s Great Variety of Prepared
Foods

enable you to please your Customers
at all times by supplying just what
they want in High-Grade Food
Specialties.

Clark’s Guarantee
protects you and your Customers.

MANUFACTURER of the CELEBRATED CHATEAU
‘BRAND CONCENTRATED SOUPS
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SANITARY CANS

Baked Beans, Soups,

Meats,Condensed Milk,

Evaporated Milk ¢

~ Sanitary Gan Co., Ltd.,
Niagara Falls, Ont.
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Facts Worth Considering
BORDEN'S @& "maam-®

Recommended by physicians

EAGLE BRAND |ongags|  —wovier

For general household use

CONDENSED :, R 1 best value obtainable.

Son The Richest and Purest milk

MILK @ from the world’s best dairies.

BORDEN’S CONDENSED MILK CO.
‘Leaders of Quality " Established 1857

Sales Offices and Agencies:—
MONTREAL TORONTO WINNIPEG
and VANCOUVER

Mason @ Hickey, Winnipeg and Calgary
WILLIAM H. DUNN,

Montreal, Toronto and Vancouver




By Special
Appointment

to His Majesty
King George V.

Granola
Digestive”

(Regd.)
All varieties of the high-class Biscuits manufactured
by this old-established and widely known Scotch

Firm are now being regularly imported and can be

— supplied in all parts of the Dominion.

SAMPLES AND FULL PARTICULARS FROM
SNOWDON & EBBITT,
NEWTON A. HILL,
MASON & HICKEY,
The STANDARD BROKERAGE CO.,

325, Coristine Building, Montreal.

25, Front Street, Toronto.
287, Stanley Street, Winnipeg.

852/864, Cambie Street, Vancouver, B.C,

C~

Please do not suppose
that

‘Granola
Digestive”’
Biscuits

are only suitable for
invalids and children.
They are delightful
biscuits for afternoon tea
—with butter or cheese
at lunch—or when taken
as a light snack by them-
selves.

The fact that they are
so much more
assimilated than any
others is in great measure

easily

due to the large quantity
of rich, fresh milk used

in their manufacture,

combined with a certain
proportion of specially

prepared malt.

Hactarlane
- Jdang o

Biscuit Manufacturers,

Glasgow and London.
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" THE RIGHT THING!

SHOWS A
GOOD PROFIT

TAKE NO
SUBSTITUTE

"11)
I

T
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are packed under official inspection in guaran-
teed pure Olive Oil.

IF YOU WANT A RELIABLE QUALITY—
SURE TO PLEASE YOUR CUSTOMERS,

ORDER AT ONCE FROM YOUR WHOLE-
SALER

7/

“Eskimo” s Sardines

OR WRITE FOR PARTICULARS TO:

MONTREAL, ]J. W. Windsor LONDON, ONT., Geo. H. Gillespie
QUEBEC, Albert Dunn WINNIPEG, W. H. Escott Co.
HALIFAX, A. B. Mitchell CALGARY, H. Donkin & Co.

ST. JOHN N.B., W. S. Clawson & Co. EDMONTON, Dominion Brokerage Co.
TORONTO, A. E. Richards & Co. VANCOUVER, H. Donkin & Co.

HAMILTON, A. E. Richards & Co.
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Advertised by its Admirers—

THERE IS ALWAYS A
READY DEMAND FOR

BRAND'S A-1 SAUCE

You only need to display A-1 SAUCE to find
that it is already known to the most of your trade.

Every bottle maintains the reputation of this
delicious condiment, a reputation founded by a
generation’s use on English tables from those of
Royalty down, and in every quarter of the globe
where civilization has reached.

A-1 IS A WORLD-WIDE NiICESSITY.
ORDER NOW FOR FALL.

BRAND & CO., Limited 15 cii i
NEWTON A.HILL,25FrontSt. E.,, TORONTO MAYFAIR, LONDON, ENG.

McLEOD & CLARKSON, VANCOUVER,B.C. H.HUBBARD, 27 Common St.,, MONTREAL

Millar’s Jams
MADE IN BELFAST, IRELAND

The winners of gold medals in Great Britain and Ire-
land, are noted for their absolute

PURITY

They are celebrated all over the United Kingdom and
are fast making a name for themselves in Canada.
They sell readily and give splendid satisfaction to the
consumer and bring monetary benefit to the retailer
in quick sales at a fair profit. Miller’s Jams are alwa,s
popular when once introduced.

SNOWDON =»v EBBITT
MONTREAL, QUE.

Supplies may be had from the following :—Warren Bros, & Co., Ltd., Toronto.
A. M. Smith & Co., London. W. G. Craig & Co., Ltd., Kingston. The F.].
Castle Co., Ltd., Ottawa. Lumsden Bros , Hamilton. Laporte, Martin & Co.,
Ltd. Montreal. Howe, Mcintyre & Co., Montreal Bergeron, Whissell &
Co., Montreal. Forbes Bros., Montreal. Watt & Godon, Montreal.
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The Full Flavor of
the Fresh Fruit

is retained in our perfect processes of
preserving. The prime ripe fruit
comes direct from our gardens and
orchards and needs nu preservatives
to make it “‘ keep.”

PRONOUNCED PURE

BY THE GOVERNMENT

PRONOUNCED DELICIOUS

If you handle

any but the SHIRRIFF EXTRACTS, you
handle an inferior line of goods. Because no
extracts made are the equal of SHIRRIFF'S.

You may be willing to sell goods that have not
your cwn frank endorsement, but we doubt it.

Want to test SHIRRIFF EXTRACTS? Tell
us so. We are willing to let you be the judge.
Afterwards you can and willrecommend them
to your customers. They'll be glad, too!

More
Than
Ninety
Flavors

Particular care and the finest materials, plus
our own special knowledge of the distillation
and concentration of extracts, enable us to
produce an unequalled line of the many flavors.

Shirriffs
TRUE VANILLA

is the peer. Made from the real Mexican
vanilla bean, and not from substitutes which
come out of the chemist’s laboratory, this
extract of ours has the true vanilla flavor and
is superior to any artificial, so-called " vanilla.”
The flavor, to many people, will be a new
delight in cookery, since most women are
accustomed to the crude taste of imitations of
the genuine vanilla flavor.

WE GIVE YOU A GOOD PROFIT ON
EACH SALE WITHOUT LOWERING
OUR STANDARD OF QUALITY.

IMPERIAL EXTRACT CO., ToroNTO

T TN, o

Made only by,

E. D. SMITH, :.io= Winona, Ont.

AGENTS—NEWTON A. HILL, Toronto; W. H. DUNN,
Montreal; MASON & HICKEY, Winnipeg; R. B.COL.
WELL, Halifax, N.S.: J. GIBBS, Hamilton.
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Pink’s Table Delicacies

Sure
Sellers

Sole Canadian Distributors :—THE MANUFACTURERS' AGENCY COMPANY

E & T Pink Montreal, J. W. Windsor, 22 St. John St.
. = .

St. John, N.B. S. Cecil Irvine, 48 Princess St.
Halifax, N.S., C. E. Creighton, Bedford Chambers
| London, Eng.

Boston, U.S.A., Gen. Sales Office, 330 Board Trade Bldg.

(]

St. Vincent |2
The Best

GROSS

kb wﬂ Arrowroot

An Opportunity For Large Profits

For a century or more St. Vincent Arrowroot has been an article of consumption all
over the civilized world.

Recently, the enormous increase of the use of cocoa and chocolates and the study of
domestic science and nursing have brought it into common use among a much larger portion
of the people.

Arrowroot makes delicious Blanc Manges, Puddings, Biscuits, Cakes, etc., and is
invaluable as a diet for invalids.
Very little education is needed to build up a large trade.

Samples and information given in regard to recipes, grades and prices on application
to the Secretary of the

St. Vincent Arrowroot Growers’ and Exporters’ Ass’n.
KINGSTOWN, ST. VINCENT, BW.L
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ABOUT

TO THE LB.

Our latest Biscuit

ABOUY
110
TO THE LB.

FINGERS||
Damty design.unique ||
and rich 1n flavor- ,

delicacy

TRADE MARK REGISTERED

ADVERTISE YOUR STORE

SHOW THE PEOPLE THAT YOU ARE
WIDE-AWAKE: - USE

STAR EGG CARRIERS AND TRAYS
FOR SAFE EGG DELIVERY

This quick, safe, sure, sanitary STAR Egg delivery
Servicewill give your store the reputationof being accurate
and reliable, and your ad. on every STAR EGG TRAY

3 will push some particular specialty or drive home theidea
Made in one and two dozen sizes. of quality.

Write for full particulars and get our two valuable books
“SAFE EGG DELIVERY” and “SAMPLE ADS.” free.

jebbers or agents supplying other trays for use with Star Egg Carriers are contributory iniringers of our patemt

Star Egg Carriersare li d under C dian Patent Ne 96566, te be used only with trays supplied by us Manufacturers,
rights and subject themselves to liability of prosecution under the Canadian patent laws.

STAR EGG CARRIER @ TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.
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Errors are a Thing
of the Past

where the merchant is one of the seventy thou-
sand users of

With Th
Only CC ASK End
= The Y

il- g-
o SYSTEM pe
q Where the McCaskey System is used, every
customer has the same record of his account as
the merchant and in the same handwriting.
The two are made at the same time, WITH
ONE WRITING.

q The McCaskey Sys- q The McCaskey Sys-
tem is a time, labor and tem pleases profitable

money saver. It draws customers, because it
new trade, it helps col-

lect old accounts. It
prevents losses from 5
forgotten charges. It item for delivery and
cuts out useless book- Price and tells them
keeping. what they owe.

gives them an oppor-
tunity to check each

g The McCaskey System is sold on easy pay-
ments if desired. Let us tell you how it pays for
itself.

§ Ask for catalog and do it to-day.

Dominion Register Co.

90-98 Ontario Street Limited
TORONTO ONTARIO

519-521 Corn and Produce Exchange, Maachester, England
The McCASKEY REGISTER CO., Alliance, Ohio, U.S.A.

Branches:—New York, Boston. Pittsburg, Chicago, Minneapolis,
Kansas City, San Francisco, Atlanta, Memphis, Washington.

Manufacturers of the famous McCaskey SURETY Duplicating and
Triplicating Salespads and single carbon pads in all varieties.

Regardless of
what you're
willing to pay
for coffee mill
service and sat-
isfaction---
investigate the

COLES
No. 45

A thoroughly
reliable mill
that has seldom
been equalled
atany price,and
never excelled.

COLES MF6. co., PHILA,, PA.

AGENTS—Chase & Sanborn., Montreal: Todhunter, Mitchell & Co.,
Toronto & Winnipeg; James Turner & Co., Hamilton, Ontario:
Kelly, Douglas & Co.. Vancouver, B.C,; L. T. Mewburne & Co.,
Calgary, Alta.

This Trade Mark
On Your Shelves

attracts the trade of those who know. By yearsof
honest service we have established a reputation
for unfailing excellence In all our products that is
a selling force.

There’s something diffcrent in the flavor of every

one of our products that cultivates a demand.

LYTLE'S

“Class”’
PICKLES
CATSUP
RELISHES
FRUIT FLAVORS

#l QUALITY THEIR
/CHIEF APPEAL
| THE T. A. LYTLE GO.

Limited

STERLING ROAD, - TORONTO
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Our Coffee is the Queen of Blends

Sales are increasing every day for our celebrated
Sweetheart Brand Coffee. The most delicious and
appetizingdrink of the day. Your customers want it.

Quality Guaranteed, Satisfaction Assured.
Can you do better?

I X L Spice & Coffee Mills, Ltd.

Prices Right.

“Trade Mark ot Quality

LONDON, ONTARIO

should

let this winner pass.
WRITE

21 Bonsecours Street,
AGENTS :

Ll s o SRR R A, S N U e

SEOPLEE

Are You Selling

a satisfactory amount of
Cheese ?

“MEADOW-SWEET”

the “King of all Package Cheese.”

3 4 DAINTILY PACKED
g PECULIARLY APPETIZING
WONDERFULLY CHEAP

)| and yet allows you a good profit.

d 10 CENTS RETAIL

4 Grocers are selling hundreds a week. Don't

The Meadow-Sweet Cheese Co.

: LANG BROS., 307-309 Elgin Avenue, Winnipeg.
{ FRED COWARD, 402 Spadina Avenue, Toronto.
3

If not, you
introduce

Three Lines You Should Know

and Introduce to Your
Customers

Tone up your stocks of Condensed Milk by adding these
three lines—New Ones and Good. They will bring you new
customers and quick returns.

St. George Evaporated Milk, 4 doz. in case, $3.35
Princess Condensed Milk, 4 doz. in case - $3.90
Banner Condensed Milk, 4 doz. in case - $4.40

Order from your wholesaler or direct from the factory.
Delivered in 5 case lots to any point in Ontario or East to
Halifax.

MONTREAL

J. MALCOLM @ SON
ST.GRORGE = - - s im AN

directed.

ﬁew PEAS with miNn
in Cooking Nets . FARROW'S

You may have new pe:  ‘Patent Net’ PEAS
the year, if you buy

Farrow’s “Patent Net” are sweetest, most tender and delicious. Our process dprmrven ALL their natural
Peas and cook them as flavour. When cooked they are so delicious and ten

are the finest early green peas, gathered at the beginning of the season when peas

ere(:h“d you eu:nolt. r};}mt
them fi garden peas. They are very easily cooked and remarkably cheap
r—:?o :::l:cfg:f pmvf;sl liberal portions for 8 people. Farrow's “ Patent l\etp
Peas are English grown, absolutely pure, free from all preserva-
tives and colouring matter.

The drandest 10 cent line the Old Couniry has ever sent us.

CANADIAN AGENTS:

3 ick & Co., 77 York Street, Toronto.
b GT‘.’TM.:N.L & Co., Oabot Bidgs., St. John's, Newfoundland.
2B, W. A. Simonds, 89 Union Street, St. John, N.B.
FHATIT Ruttan & Fort Glrr; Court, Main St,, Wianipeg.
Rose & 400 St. Paul treal.

St., Mon
C. E. Choate& Co. Pickford & Black's Whart, Halifax.
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a
Quality

and

Profit

are assured you
in the brief sug- j
gestion that you l :
stock these 3 i
lines of the best
eating Chocolate Tablets
you can buy. They may
bring greater success than
your business has ever
experienced.

- =

Manufactured by 1

60 Bars to Box $1.00

. 5 PERRIN(@. CO Limited

30 Bars to Box $1.00 L ONDON CANADA

SURE AS THE SUN

SILENT

AMADE v C‘ANADA Ts FAULTLESS

A IR A AT SO B 01-:*5

/)ﬂ/l///V/ﬂ/V /ﬂ///f A A

Every test of climate and temp-
erature is alike in result when
our St. Charles Brand Evaporated
Milk is concerned. It is the best

Reliability is the keynote oi the popularity of the
DOMINION MATCH Every match 1s as sure to
produce a light as the sun is sure of rising. The heads
do notfly off and set fire to inflammable material: the
stems are made of straight cut wood (notcross graiaoed)
which insures them against break'ng.

What is more annoying than an unreliable match ?

Who gets the blame for the poor match? You, Mr, for €Very use.
Grocer, you get the blame. See that your stock con-
sists of the DOMINION and you wiill satisfy your

A sure favorite with your trade.

customers.

THE DOMINION MATCH CO., LIMITED ST. CHARLES CONDENSING CO.- D

DESERONTO, ONT. INGERSOLL, ONTARIO, CANADA

Or Canada Brokerage Company, Limited, Toronto HA
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™ 7 What’s In A
! Trade Mark
>
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FROM THE DEALER’S STANDPOINT

a trademark has double value.

It brings back to the customer's mind the excel-
lent quality and delicious flavor of our canned goods,
stimulating business, and enables him to keep on
his shelves only goods that are in demand.

Re-orders are the life of trade. A single trial of
our branded goods brings re-orders with certainty.
Order from your jobber and prove that

SIMCOE BRAND

BEANS

|~ @8 Gl |

i g s N 2 G

Are Most
Profitable

DOMINION CANNERS, lelted

HAMILTON, : | CANADA
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A REMAREKABLE OFFER

25 1-1b. boxes for $2.10
“Orsenigo’”’ Brand Macaroni

This Macaroni is perfect in every particular. No expense is spared to
make it right. Made from the very bestquality Russian Tananrog Wheat.

Profit. Repeat Orders. Quality.

Three guarantees associated with all of our goods

Fre n ha/tdes

e 2

PP 9

WRITE
IMMEDIATELY

TORONTO MONTREAL

SPECIALISTS IN ITALIAN PRODUCTS

TO THE WHOLESALE TRADE «

West India Co., Limited

305 St. Nicholas Building
MONTREAL

THE CANADIAN HOUSE OF:

Sandbach, Tinne & Co., Liverpool, Eng.
Sandbach, Parker & Co., Demerara, B.G.

SUGARS
MOLASSES

every time!
To buy ‘Camp’ Coffee once
is to buy it always —so to
sell ‘Camp’ Coffee once is

and all West Indian Produce

We represent some of the chief houses
in Barbados, Trinidad, Jamaica, St.
Kitts, Antigua and other islands, besides
having our own house in Demerara,
which was established there in 1782,

Ask us for prioces before filling
your orders for the coming season

West India Co., Limited

to sell it always — and to
sell more of it every day.

Ask your Wholesaler
Sole Makers—R. Paterson & Sons, Coffee Specialists
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The Sugar that has Stood the Test of Time

DRIED FRUIT OF QUALITY
This Mark

Extra Granulated Sugar

First made in 1854 by John Redpath and
to-day by the largest and best equipped Sugar
Refinery in Canada.

It is a matter of pride with us to turn out
nothing but the best. We will stop business
when we stop doing that.

All Grocers who have regard for the best
and most permanent custom will give ““Redpath”
Sugars first place.

on every Box
Insures the Best

Extra Granulated PARIS LUMPS
Extra Ground in 100, 50 and 25 lb. boxes
Powdered and in “Red Seal”
Golden Yellow. dust proof cartons.

The Canada Sugar Refining Co.,

Limited

Place Order Now for Fall Delivery

Mont 1, Can. ;
onftreal, Lan All First-Class Jobbers Handle.

Established in 1854 by John Redpath

Built on Merit

The easiest running, quickest
grinding and most attractive
mill for your store is the

ELGIN
National Coffee Mill

It is equipped with our new
style force feed steel cutting
grinders, which make for fast
grinding and durability.

1)

NELSONS

o T S e

Prompt shipments our
specialty.

Ask any of the following Jobbers for our Catalogue :

WINNIPEG—G. F. & J. Galt (and branches) The Codrille Oo. (snd
branches); lola Bros., Larson & Oo. md branches).
VANOOUVER—The W. H. Malkin Co., Ltd.; Wm. Braid & Co. ;
Kelley, Douglas & Oo., Ltd.

I]—J tOo.. Balfour, Smye & Oo.; McPherson,

1Is a pertectly pure Gelating
in powdcor torm, ready tor

immediate use without
)lkl

C. NELSON, DAlE & GO., LTD.,
WARWICK ENGLAND

JOHN, N.B.—G. E. Barbour Oo., Dearborn & Oo.
m ‘i;bx._x —Osmpbell, Wilson & Smith

MONTR! The Oansdian Fairbanks Co. (md branches).
EDMONTON, ALTA —The A. MacDonald

MADE BY

Woodruff @ Edwards Co.

ELGIN, ILL., U.S.A.

AT AT AT AT AW W T T o AV AT AT AV AT AV AT AT AT AT AP AT A W AT AT AP AT AT AT AT AT AT AP AT AT A VAT AT AT, Y AV
AT AV AV AT AT AT A AV AV AV AV AV AV AT AV AV AV AV AV AV AV AV AV AV AV AV AV AV AT oV AV AV AT AV AV AV AV AV oV Ay
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T t B Teas, Coffees, Spices, Extracts, Baking

al' all ran Powder, Canned Fruits and Vegetables
Salmon and Sundries. Every tin and package guaranteed.

wagStaffO’S Jams, Jellies, Marmalade.

Im 8 I ; The above lincs are fully guaranteed !
porla Vinegar. for quality, appearance and sale.

THE SIGN OF PURITY Phone 3595. Exchange to all departments.

BALFOUR, SMYE & CO., 25" HAMILTON E 3

s

THE

&G  WALKER BIN"
SYSTEM

is the only Complete Line of Modern
Grocery Fixtures Manufactured in
Canada.

WOMEN
KNOW

When an article
they use for b |
cookery
purposes
is right,

SR a0k

It affords the best-known facilities
for handling a grocery stock of any size
and displaying that stock to the best
advantage.

A " Walker Bin " Qutfit will put
new life into your business, and the cost

will be small compared with the results
that are bound to follow. FOREST
Write for Illustrated Catalogue

‘* MODERN GROCERY FIXTURES"™ 4
and let us give you an estimate. Bak lné POWder

not only stands the Government

i

lizst for purity, but it stands the z

. . itchen test in every household in Canada. b

'alk.r Bln & stﬂr. letlll'ﬂ cﬂ- That's not a bad recommend for a baking powder. Can 3
LIMITED you afford to let your opposition sell it and you not ? ;

REPRESENTATIVES,— E
Masitobs : Watsos & Traesdule, Wissiped, Mas. . 1
Subikenss el s’ 1655 Berlin, Ontario Gorman, Eckert & Co., 4
Mostreal: W. S. Silceck, 33 S1. llcbol::'suu‘ LIMITED é
LONDON, Ont. WINNIPEG, Man. 3

Especially Good for Infants and Invalids :

Being three times as nutritious as ordinary Condensed and canned in a factory that is

unequalled in its sanitary construction, by a pro-
cess that assures a product of absolute purity.

milk without the danger of spoiling, explains whya

o *.. D e

special place has been given in the nursery and
hospital to

“Canada First”
Evaporated Milk

ORDER FROM YOUR JOBBER

PR

The Aylmer Condensed Milk
Company, Limited

Inland Revenue Bulletin No. 208 certified it to be Aylmer = = Ontario
absolutely pure and to contain the very highest percent-
age ofgenuine food values. Head Offices: Hamilton, Ontario




N - T R Y -~

gk A 5 N T A P T

THE CANADIAN GROCER

“L'ETes k™

means ' Star,” and you know what a
man means when he tells you that his
is a “star” brand. He, of course, means

that it is a leading brand. Such is ours.

“L'ETOILCE"

(Remember it)

MACARONI VERMICELLI SPAGHETTI

are absolutely pure, and no deficiency
can be found in them. Consequently
you should stock goods with a guarantee

such as we give you.

QUALITY PURITY PROFIT

Cie Francaise des Pates Alimentaires
6-9 HARMONY STREET, - MONTREAL

“GLOBE” MAGARONI

should find a prominent place on
your shelves, and you should in-
struct your clerks to talk Macaroni
and Vermicelli to your customers.
Some of the latter must know what
tasty dishes can be prepared from
high-class Macaroni, and any sales of
“Globe” made are bound to pro-
duce repeats.

PURITY AND QUALITY
REASONABLE PRICES GOOD PROFITS

Send us a Trial Order

D. SPINELLI @& CO.

REGISTERED

MONTREAL E - QUEBEC

Ask Your Wholesaler
for

KO-KO-BUT

The Perfect Cooking Butter

Ko-ko-but is absolutely pure.
0vercomes indigestion.
Ko-ko-but never becomes rancid.
Once used always used.
Better than animal fats.
Unequalled in quality.

Taste is palatable.

REMEMBER :—
KO-KO-BUT is a pure vegetable butter
for frying, cooking and pastry making.
1-1b. of Ko-Ko But goes as far as one
and one-half pounds of butter or lard.

WE CREATE THE DEMAND

with your assistance. We have a neat little
Cook Book full of good things for the
housewife. We will forward you any
reasonable number of these provided you
distribute them among your customers.
They'll realize the value of our product
and ask you for it.

If interested, tear out this coupon
and mail.

The Dominion Cocoanut Butters, Limited
Montreal

Dear Sirs,—

I can handle ............ copies of your Cook Book
and will distribute them, knowing that they will create
a demand for Ko-Ko-But.

i
¥

i
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THE CANADIAN GROCER

JAPAN Challcnges The World

as a producer of Pure, Wholesome TEA.

Ask our Agents for samples of NEW CROP TEAS now arriving.

FURUYA & NISHIMURA

NEW YORK CHICAGO MONTREAL JAPAN

THE MOLASSES THAT

Is Your Coffee Trade INCREASES SALES!|
Large and Profitable? ’
Apart from the unquestioned quality and
IF NOT flavor of »
b You Can Make it So GINGERBREAD
BY SERVING YOUR BRAND
CUSTOMERS WITH MOIasses

WH|TE SWA“ GOFFEE it will sell readily because the large
eialumaSeo—

variety of sizes in which it is put up can-
not fail to suit every individual require-

Try it and Watch Your Trade ARt of your Cusiamen. 4
Grow Quickly Gingerbread Brand is a strong baker,
of good body, and a profitable line to
handle.
IT IS

Put up in tins—2's, 3's, 5's, 10’s and

20's; pails—1's, 2's, 3's and 5's; and i
THE GOFFEE OF QUALITY! it S b

GIVE YOUR WHOLESALER A TRIAL ORDER.

The Dominion Molasses Co.,

Packed In Handsome 1-Ib. Tins

LIMITED
HALIFAX NOVA SCOTIA

“KING OSCAR.” SARDINES

THE QUALITY BRAND

Will surely by their flavor and purity obtain and hold for you the best of the
family trade. This brand is very attractively gotten up and the contents are
guaranteed solely selected autumn-caught fish. Will be found to be uniformly
sweet, tasty, wholesome and well packed. A real good line for profit.

Ask Your Wholesaler
JOHN W. BICKLE & GREENING

(J. A. Henderson)

Hamilton, Ont.

Canadian Agents
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ALIKE IN PRICE, BUT NOT IN QUALITY

THAT IS THE DIFFERENCE BETWEEN

CRYSTAL DIAMOND LUMP SUGAR

and other ordinary lump or loaf sugar. For the same cost you can obtain this extra high-
class Table Sugar that is the perfection of Sugar Refining, and an added beauty and attrac-

tion to every table. Secure a box from your jobber to-day. Sold in bulk or in cartons
to retail at popular prices.

The St. Lawrence Sugar Refining Co., Limited

MONTREAL, QUE.

THE AVERAGEPRRSON || | Teriection Compmin i e

Encased in our Standard Automatic Cabinet—a

handsome glass and wood cabinet, highly polished
IS NOT A GOOD JUDGE OF and very practical.

GROCERIES AND KNOWS IT Adds Greatly to the Appearance of

the Store
q Therefore, the particular buyer looks for certain ‘‘guide ; X :

A S : Modern equipment gains business. The well fitted
posts t_o indicate the_ store upon which he can depend store, being dpislinct%ve, wins the trade of the fastid-
for quality when buying groceries. ious buyer, and the confidence of every customer.
No fixture in the grocery store performs a more use-
ful duty than the ‘‘ Perfection ’’ Cheese Cutter, both
in appearance and
actualcashsavings.

g He may not know how to select good tea or coffee
in bulk, for instance, but he knows he gets value when
he buys Heinz Pickles; and is likely to be favorably
influenced towards the grocer wha sells them and other
trade-marked goods of equal standing.

L]
American
q He may not be able to argue for or against Benzoate s
of Soda, but he knows he prefers to take no chances with cﬂmplltlllg
drugs in his food, and is likely to read the label on the
kind of Ketchup the grocer recommends. company
g HEINZ PURE FOOD PRODUCTS bring new of Canada

customers and help to keep old omnes, because the
57 Varieties are guaranteed pure and guaranteed to

please, or money back.

HAMILTON, ONT,

H. J. HEINZ COMPANY

Members of American Association for the
Promotion of Purity in Food Products

Automatic Cutter Cabinet

“FORCE"” has the body-building nutriment of wheat combined with the
digestible properties of high grade barley malt.

THE H-O COMPANY, Hamilton, Ont.

19
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Notlike Noah’s Dove, which could
not find a rest for the sole of its

WHITE DOVE
COCOANUT

finds a resting place in almost
every store in Canada.

THE BIG DEMAND

resulting from the recognized
purity of our goods makes it hard
for us to fill all orders. Yet we
will divide our output and let you
have a share.

Let Us Know Your Wants

W. P. Downey

MONTREAL

THE CANADIAN GROCER

FINEST
ENGI.ISH KIPPERS

EUROPEAN GAME

Ven I son
Exporters

CORRESPONDENCE INVITED

ROBERT ISAAC, Ltd.

23 GT. CHARLOTTE ST.

LIVERPOOL, England

SUCHARD’S COCOA

This is the season to push SUCHARD'S

COCOA. From now on Cocoa will be in

dcmd daily. It ?cn to sell the best. Wo

mhu Delicious in hvor Prices just rlchl

FRANK L. BENEDICT & CO., Moatres!
Ageats

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. A small
advertisement in the

RINGSTON
“GLEANER”

might bring inquiries. Better
write for rates to

I. C. STEWART, Hallfax

SAUERKRAUT
Now is the time to plan for fall and winter trade.
Areyou going to handle your share of Sauerkraut?
Write for particulars to

A.F. MACLAGAN

409 Se. Ni
Telephone Main 1663

O. E. Robinson & Co.

Manufacturers and Buyers of Dried,
Evaporated and Canned
Apples
Ingersolil, - - Ontario
ESTABLISHED 1886

WINDSOR SALT

CAR LOTS OR LESS. Prompt shi

Pickling
Spices

This is the season during
which it is most profit-
able for you to push
Pickling Spices, and we
strongly recommend you
to feature

Prince of Wales
Brand

the brand that always
gives your customer, as
well as yourself, entire
satisfaction.

Mint
Thyme
Sage
Savory
Marjoram

All herbs in 1/-lb. open face
Cartons.

S. H. Ewing & Sons

MONTREAL, Branch TORONTO

Write us for prices. Phone order at our

expense.
TORONTO SALT WORKS

TORONTO. ONT.  GEO.J. CLIFF, Manager

K d common Sense

KILLS { Roicnaiies - "ue"
Al Boslers and 381 Quoen 5L V., Toroais, Oat.

Dealers ind Oommon Benee » very good seller, for
the remson Mhdv-“ and sach
e b ALAT Rl seme for prices.

ALUMINUM ADVERTISING NOVELTIES

CHRISTMAS SPECIALITIES

Write me for Artistic, Useful and Ever-
lasting Articles. Cheapest and Best.
H. H. Chambers, * =53 Cii> Chambers
Write, or Phone M. 6126

Are you Interested in any of she
lines that are advertised 7

APost Oard will Bring yeu pries
list and Pull Infermation

Den’t forget % mentlen this
paper

Nature has solved the
roblem of distribution.
t uses a multitude of
agents to effect the distri-
bution of its products.

Nature does not expect
every seed to fall upon fal-
low ground and to take
root. But, it achieves a
profitable percen e upon
its distribution. This is all
that an advertiser has to
do to reap a profitable
harvest on his outlay.
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THE CANADIAN GROCER

“We enclose our check covering sub-
scription to your valuable publication,
the ‘“Grocer.” We get many good
hints in your paper which is worth many
times more than the price of your paper.
We look forward for each issue.”—
O’Keefe & Martin, Vernon, B.C.

“THE PAPER THAT IS READ”

A National Circulation

A National Reputation

“ As we were looking over some back
numbers of The Canadian Grocer which
we prize as highly as clean stock, we
noticed an article on soap in your issue
of April 16 and an idea occurred to us.”
-—Errett & Co., Englehart, Ont.

“Your paper is invaluable to all groc-
ers-—interesting and full of ideas--a
paper that all up-to-date business men
will appreciate if they see it once---the
only paper that I keep on file for future
reference.”’-—-Elzear Turcotte, Quebec,

P.Q.

Winnipeg -

The Canadian Grocer

Toronto Montreal -

““We assure you that we appreciate
the Grocer very much because of the
many helpful suggestions contained in it.
The fact that we cut out the helpful
things from week to week and paste them
in a scrap book, is an evidence of our
appreciation.”---F. & J. Morley, Syd-
ney, C.B.

London, Eng.
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THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manuracturers
and get the
ance of local
able agents, The serv
the disposal of firms w:

——WESTERN PROVINCES

and merchants cannot expect to develop, maintain
best out of the Canadian market without the assist-
agents. The followingis a representative list of reput-

ice department of the Canadian Grocer is at
anting agents or of agents wanting agencies.

THE

W.H. ESCOTT CO.

Wholesale
Grocery Brokers

avenve - WINNIPEG
COVERING

Manitoba and Saskatchewan
CORRESPONDENCE SOLICITED

WATSON & TRUESDALE
Wholesale Commission Brokess and
Manufacturers’ Agents.
WINNIPEG, - MAN.
Domestic and Forelgn Agencies Bolicited

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Magufacturers’ Agent
Oanadian, British and Foreign Agenocies Bolicited.
230 Chambers of C P.O. Box 1812

WINNIPEG
TOMLINSON, SEMMENS & CO.

WHOLESALE GROCERY BROKERS
Office and Track Wareh - 92 Alexander St. E.

Correspondence solicited on domestic and
foreign lines. P.O. Box, 1502

WESTERN DISTRIBUTORS LIMITED

Whelesaie Commission Merchahants, Customs
Brokers and Manufscturers’ Agents. Cars Dis-
tributed, Warehoused and Forwarded. Warebouse
on Transfer Track. Business solicited. Our posi-
tion is your opportusity.

SASKATOON, -

—MOOSE JAW—
WHITLOCK & MARLATT

Distributing and Forwarding Agents.
Warehouse on C.P.R. spur track.
Promptness and Satisfaction guaranteed.
Business Solicited.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’

Trade Established 12 Years.

Domestic and Forelgn Agencies

DISTRIBUTORS, LIMITED

P. 0. Drawer %
EDMONTON, ALBERTA

Manufacturers’ Agents, Commission Mer-
ch Wareh ]
Track d with all Railroad

TORONTO

WINTER APPLES

We have a few cars to offer.
WRITE OR WIRE.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

W. G. PATRICK & CO.
Manufacturers’ Ageats
and
Importers

77 York Street, Toronto

MONTREAL—
FOR SALE

Cheap for cash, Fruit Cleaning Plant-
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street,
TEL. MAIN 778

Montreal
BOND 2

—— MARITIME PROVINCES —
J. W. GORHAM & CO.
Manufacturers’ Agents and Grooery
Brokers

HALIFAX NOVA sSCOoTiA

Woe are open for a few high class specialty
lines

J. A. TILTON

WHOLESALE GROCERY BROKER
ST. JOHN, N.B

Correspondence solicited with Houses
looking for first-class grocery connections.

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Ageats.
Fatablished 1885

MacLaren Imm Cheese éo.

AGENCY DEPARTMENT
Ageats for Grocers’ Specialties and Wholesale
Grocery Brokers

TORONTO, Oat. DETROIT, Mich.

Raw Sugars advancing. We have
on spot two cars bright Muscos.
PRICES RIGHT

Lind Brokerage Co.

73 Front St. East - - TORONTO

Whenwritin‘ldmﬂmkhlb-n-
tion having seen the advertisement in
this paper.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warshousemen
S8T. JOHN, - - - N.B.

Open for a fow more first-slass lines.
———NEWFOUNDLAND —
T. A. MACNAB & CO.
ST. JOHN'S .PAIWPOUNDLAND
and COMMISSION MERCHANTS

Oodes: A,B,0, 5th edition, and private.

Use this space to talk to
Old Country, Canadian
and United States Manu-
facturers.

If you are looking for trade with Irish merchants
is one paper that can put you in touch with
buyers,and that is the

Irish Grocer, Drug, Provision
and General Trades’ Journal
10 Garfield Chambers, Belfast, Ireland.




B

(S ey

—

THE CANADIAN GROCER

ROWAT'S PIGKLES

AND

PATERSON’S SAUCE

Are you handling these ready sellers?

Rowat Q. Co.

GLASGOW - - SCOTLAND

Canadian Distributors:

Snowdon & Ebbitt, 325 Coristine Bldg., Montreal,
Quebec, Ontario, Manitoba and the North-west; F. K.
Warren, Halifax, N.S.; F. H. Tippett & Co.,St. John,
N.B.: C. E. Jarvis & Co., Vancouver, B. C.

Lines in Constant Demand!

Cea Dints
Jor Retailers

By JOMHN H. BLAKR

( This book, written by a practical tea man, contains
information which will be of great value to every grocer.
There are ten chapters, one being devoted to each of the
following subjects :—

The Tea Gardens of the World
Tea from Seed to Leaf
Tea from Leaf to Cup

Tel. Address: "“"Laminated,” London.
A.B.C Codes used 4th and 5th Editions

Canadian Agents

TEA LEAD

(Best Incorrodible)

Buy “PRIDE OF THE ISLAND" Brand

as extensively used for years past by most of the leading
packers of Tea in Canada.

ISLAND LEAD MILLS. LIMITED

LIMEHOUSE,
LONDON, E., ENG.

HUGH LAMBE & CO, TORONTO
J. HUNTER WHITE, ST. JOHN, N.B.
CECIL T. GORDON, MONTREAL

The Tea Marts of the Orient

How to Test Teas

Where to Buy Teas

Is it Wise to Place an Importation Order?
Bulk versus Package Teas -
How to Establish a Tea Trade : -'
Tea Blending :

(275 pages) (24 full-page Illustrations)
Sent to any address on receipt of $2.00.

MacXean Publisbing Company

(Technical Book Department)

143-149 University Ave., TQRONTO

MILEANSS

COCOANUT

The purest shredded (not ground)
cocoanut, fresh and full of the rich,
nutty flavor. . Don’t hesitate to
recommend M. Lean’s.

CANADIAN COCOANUT CO.

Sole Makers

Montreal
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PERFECTLY SANITARY
THOROUGHLY EFFICIENT
EXTREMELY DURABLE
LIGHT AND STRONG
NON-RUSTABLE

WITH TALKING
POINTS LIKE
THESE ANYONE
C AN SUCCESS-
FULLY SELL

MEAKINS'’ SANITARY WASHBOARDS

The old style of wooden washboard with
its warping, rotting, tearing and dirt
harboring, can be considered a thing of
the past when our metal boards are put
in your stock.

Every woman wants one, so

8tock Well and Watch Them 8ell.

Meakins & Sons, Hamilton, Ont.

eaom

—s

-

T ]

“ All-Metal”

What Do You Earn?

ON’T think us impertinent. We want you to put the
question to yourself, and to supplem'ent it with the
further question, “Could you earn any more ?”

Certainly you could, if your wasted evenings could .

be used to advantage.

Why not let The MacLean Publishing Company help
you out? They .will appoint you circulation solicitor in your

district for MacLean’s Magazine.

When you have tried it you may find it pays you
well enough to give your whole time to it. That has been

the experience of many before you.

The MacLean Publishing Company

143-149 UNIVERSITY AVE.

TORONTO, CANADA
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p Wholesale

Season’

SEND YOUR ORDERS EARLY
. ; —PRICES RIGHT-—

1 A SNAP
f CALIFORNIA ASPARAGUS---to retail at 15c a tin

ALSO

Choice Barbadoes Molasses---Brls. & Hif. Brls.

OUR QUOTATIONS WILL BRING YOUR ORDERS.

EBY-BLAIN,LIMITED

Grocers.

THE CANADIAN GROCER

N STORE

S

our first shipments of

California---
Apricots, Peaches

and Prunes

TORONTO
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Dominion Ragister Co.
Downey, W. P

Eby-Blain, Limited...........0..00ue0
Ei dwnrd.abu.rl Burch
Epps, James & Co. .
Escott, W. H

Lytle Co.,

'l'o

& Ola;

Imperial Extract Co

T. A

rkson

A Estabrooks, T. H
Ewing, 8. H. &
American Computing Co 19 F
P TR A e PO Farrow & Co., Jos
Aylmer Condensed Milk Co.......... . 19 Feu'!:ln. F.W., Co
Fels & Co............
Furuya & Nishimura
B
BlUOur-bmye & Qo.. 16
Ben 20

Greek Ourrant Co...
Gunns, Ltd

MacNab, T. A., & Oo..:..
Mo o
D., & Co..

bm»dn 8i Oo. s S Halifax Cold Storage Co
mlnm. Co.. - 23 Hamilton Cotton Oo
fm{rﬁt. %OH ........... ?’3 Hel(;lzéﬂ J.,0o
atelll, C H................oeoovvieeeee W H 0.C0.00uvvnnnnnn cevnnn onn
Chambers, H. H. 20 o
Chivers & Co., F.. 48

{ INDEX TO ADVERTISERS

McWilliam & Everist.

Maclagan, A. F.
Maconochie Bros.

_inside front cover
ouulde front cover

Meadow-sweet Cheese Co

Meakins, Sons & Co .. . . 2

Millman, W. H., & 8on....... . 22

Moone, . 49

Mott, 48
N

Nelson, Dale & Co 15

Newbsn & Mason.. 19

Nicholson & Bain. 43
8]

Ocean Mills........ ...... inside back cover
P

Paterson, R...
Patrick, W. G. &
Perrin, . 8. & Oo. .
Phoenix Pz»ckmg Co %
Pickford & Bl
Pink, E&T .....
Purnell & Panter

Relnlioni Tl .. .ooieisiicisisrooninoss 44
Robinsen & Oo., O.E.. &=

Rock City Tobwco Co.
Rowat &

Ryan, Wm. Co.

8
8t. Oharles Condensing To............. 12
St. Lawrence Flour Mills Co 51
8t. Lawrence Sugar 19

ng Co.
St. Vincent Arrowroot Growers and
Exporters’ Association.... .......... .8

. D
Snowdon & Ebbitt.
Spinelli, & Co, D..
Spurxeou. i e e
Star Egg Carrier & Tray Mfg Co.... 9
Stevens-Hepner Co...... inside back cover
St:vens & Soloman .. 53

Telfer Bros...... .
Tilton, J. A

United Soap Cousesocoscenecesssna eseee 40

Verret, Stewart Co...... outside back cover
Victoria Fruit Exchange. . 40

w

Walker Bin and Bt.on Fixture Oo..
Walker,
Warren,
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Sugar Has Been Making History

Most Phenomenal Increase in the Price of the Sweetstuffi—At the Highest Point
Since 1899—Has Advanced $1,25 Since June 30—The Movement on the -Market
From the Firzt of the Year—Sugar World has Twice Been Startled This Year
by Bad Crop Repcrts—The Future of Sugar.

Sugar has certainly been making his-
tory during the past three months, go-
ing upward with a stride that has sel-
dom been equalled. At the present time
with quotations of refined at $5.85 on
a Montreal basis, sugar is the highest
in twenty-two years, sugar men hav-
ing to go back to 1889 to find higher
prices.

At the present time refined is $1.25
per cwt., higher than whep Europe
first commenced sending out unfavorable
reports concerning the beet crop that
started prices on their upward trend.
It is also interesting to note that
prices are $1.65 higher than the lowest
point of the year, namely on Febh. 1,
when sugar in bags at Montreal was
worth $4.20.

Some Hopes Shattered.

When the year 1911 opened, it was
general opinion that sugar prices dur-
ing the ensuing year would be on a
lower general level than in 1910. Those
hopes have however, long since been
badly shattered. Sugar men looked to
Cuba ifor a good yield of raws and this
was the basis of their prediction. It
is true that Cuba did at first give out
splendid hopes, and with the arrival of
the new crop on the market prices of
refined declined from $4.60 op Jan. 1 to
$4.20.

That however proved to be the low-
est point of the year. Raws in New
York had been forced down to $3.42, but
refiners held off in their purchases in the
belief of still lower prices.

The market held in the balance for
a time, both sides waiting for further
information. It came too, like a bolt
from the blue, when Willet & Gray
early in February predicted a shortage
of 200,000 tons in the Cuban crop.

Speculators were not long in taking
advantage of this prediction, and raws
began to move upward, and on Feb. 24,
refined was advanced ten cents—the be-
ginning of the upward trend. Thep as
the Cuban shortage became more cer-

tain, prices continued to go up, $4.60
being reached on April 18.

A Period of Inactivity.

Then continued a period of inactivity
during May and June, in regard to
price movements. Ii towards the latter
part of June ome had asked a sugar
man what was the outlgok for the bal-
ance of the season, he would have ex-
pected a steady market with advances
in price depending on the volume of
consumption and demand. That was as
far as g conservative dealer would have
gone in his predictions.

It was then the sugar world received
its second shock of the year. Up to
this time Europe had been lying peace-
fully in the background, without any
material interierence in the situation.
However, while July was still young,
European beet quotations began to
move sharply upward, a full shilling
the first week, and the report was
heralded across the ocean that the
European crop had been materially
damaged by dry, hot weather. Of
course prices of New York raws began
to rise in sympathy, and refined began
its phenomenal upward march.

July Aavance of 55 Cents.

In July alone, the price went up 55
cents, and dealers all over the country
stood aghast at the unusual occurrence
and wondered where it would end.
However, the news from kEurope gave
no reliel to the situation, the estimat-
ed shortage continuing to be enlarged
and the movement in prices keeping
pace with the extended estimate. On
June 30, beet quotations were at 11
shillings, while the present price is
18s. 6d. for prompt shipment. During
that time refined has advanced $1.25
per cwt., 55¢. in July, 40c. in August,
while during September the advance has
been 30c.

While there is no doubt that specula-
tion has had a certain influence in
boosting prices to the present. high
level, nevertheless the rise has been
warranted to a certain extent, because
the supply of nearby sugar is small,
26

and particularly because of the shortage
in the European crop, which will be
considerable. Otto Licht in his first ex-
pert preliminary crop estimate, shows
a decrease of 860,000 tons minimum
to 1,835,000 tons maximum from his
last year’s* outturn of 8,160,000 tons,
the final result depending on the weath-
er copditions aiter September 1. As
noted this estimate allows a wide range,
close on one millions tons, and makes
the fact plain that the exact damage
to the European crop is far from de-
finitely known. That is the question
now confironting the sugar men. Has
the actual damage been fully or more
than discounted by present prices ? The
answer to that question would be worth
knowing.

The Future of the Market.

“The market is still strong, with no
apparent weakness in sight,”’ said one
dealer in touch with the situation, and
who in July predicted g strong mar-
ket, at least until October, and prob-
ably afterwards if the conditions war-
ranted it. ‘“If we go back to the last
similar campaign in 1904-05 when the
European crop was damaged, causing a
million tons shortage, we find that the
high prices continued wuntil February,
when a good Cuban crop began to
come on the market.

On the basis that history repeats it-
self, and the market at present is no
more abnormal than in that year, we
could not expect any relief until the
Cuban crop starts to come forward.

With abnormal conditions such as now
prevailing, there is always the danger
of extreme views, but still the pros-
pects in Europe are showing no im-
provement, while there is at present a
marked scarcity of sugar, New York
refiners being far behind in their de-
liveries.

‘“On the other hand,”” he remarked,
there are, no doubt, some slightly dan-
gerous spots, such as the American
beet crop, and the possibility of
Europe turning out better, but I be-
lieve the man who needs sugar from
now until January, is probably safer
to buy it than to leave it alone.”
Such is the opinion of one man who
has made a careful study of the situ-
ation and who on other occasions has
been conservative in his opinions as to a
strong market.
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[Lesson 4-Course in Card Writing

Fourth of a Series of Twenty Lessons in Lettering,

Spacing and Shading,

Showing the Actual Hand-Lettered Plate With Each Letter Shaded and a Card
Demonstating Application.

By J. C.

Before we go any further, we will re-
view the brush and ink problem. The
most praetical brush is the No. 7 red
sable, flat, in Albata (German silver).
The hair is the right length and is of
the proper thickness to make the single
and double stroke block letter as illus-
trated in the aeccompanying plate and
card.

The eut inserted shows the brush
flattened out in good shape and held in
the hand in one of the positions brought
into practice in this lesson.

Dip your brush into a wide-mouthed
bottle of letterine and rub it out flat on
the cardboard or palette, adding a little
water if the ink is too thick, and does
not work freely, by dipping the point of
the brush into a tumbler of water.

When you have the brush in shape

commenece with the letter ‘“a’’ and make

The strokes predominating in this
plate are practically the same as those
of lesson No. 2, with the addition of an
extra stroke to broaden or double the
strokes which require it. For instance,
No. 2 in the letter ‘‘a’’ broadens the
right-hand lower portion of stroke 1.
Stroke 5 broadens the left-hand portion
of the curve formed by strokes 3 and
4, and so on throughout the entire alpha-
bet. This should be clear to you if you
study the plate until you grasp the prin-
ciple.

Take the letter ‘“‘e’’ and you will no-
tice that the 4th movement or stroke
completes a perfeet ‘‘e’’ of the ‘‘single
stroke block’’ order and that the addi-
tion of strokes 5 and 6 broadens the out-
side strokes, giving the finished letter
the appearance as shown in the plate.
You will discover, in looking over this

scores only half
learned.

Card showing application of the singie

the first stroke with one stroke of the
brush at its full width. Do this between
lines about an inch apart, also having
another line above the top one and one
below the bottom, and leaving a space
between of 14 inch.

These outside lines form the guide
line at the top for such letters as ‘‘b,”’
‘“d,”” ““f,”’ ete., and at the bottom for
letheas 3,77 “g7 Spt gis.

Practice the different strokes as they
appear in the plate. Make the double
or wide stroke about twice the width
of the single in every case, but be care-
ful not to get the strokes crowded to-
zether, a very easy thing to do if the
strokes are made too large for the size
of the letter face (the letter face is the
area of space taken up by the entire
letter).

and double stroke block, lower case.

plate, that the broad strokes nearly al-
ways come on the extreme right and left
sides of the letters and not on the top
and bottom strokes.

This fact should aid you considerably
m the execution of the alphabet when
you have not the plate beside you as a
guide. Such letters as “‘K,’’ “§,”’
-'nV"‘” A(“,’y,‘? (lX?’ and “Y,” a]SO
““Z,”’ may bother you for a while to
know what strokes to shade heavy, but
by studying them thoroughly you will
soon learn them and not make the com-
mon error of placing the wide stroke
where the narrow one should be.

For instance, the third stroke in ‘‘K’’
being the top stroke, should be narrow.
In ““V,”” ““W’’ and ‘Y’ the left-hand
strokes should be the wide, and in the
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Edwards. (Copyright applied for).

‘S’ and ‘“Z’’ the connecting strokes
should be the double ones.

Take particular note of the ‘‘Z’'—a
common error with amateur eard writers
is in placing of the connecting strokes
just the reverse to what is shown in the
plate.

They begin the centre or conneeting
stroke at the left-hand top corner and
run it to the right lower corner. Al-
ways start and finish as shown at the
right top and end of the lower leit.
Note also the wide stroke of the ‘“‘X.°’

The shading used in the letters of this
plate is the top and right-hand shading
to correspond with the capitals in the
preceding lesson. The card pictured here
is lettered in ‘‘single and double
stroke’’ and ‘‘single stroke’’ block let-
ters. The former being used as the dis-
play and the latter as the reader.

This shows the comparative strength
of the two styles of lettering. Note the
plainness of this card and yet the
strength it has. Stick to plain work
and do not attempt fancy stunts until
you get the lettering perfect. Work slow
and master every stroke. The speed will
come with confidence gained by prae-
tice.

Care of the Brush.

After using a brush, wash it thor-
oughly in clear cold or warm water and
gently draw it to a chisel shape before
putting it away. Stand it on end or
lay flat without the bristles coming into
contact with anything to disarrange
them and your brush will always be
ready for use.

For further information re outfit, etc.,
write to J. C. Edwards, care MacLean
Pub. Co., or The Canadian Grocer, To-
ronto.

MARKET NOTES.

A stronger market has developed in
fresh cocoanuts in New York under more
active interest on the part of manufac-
turing dealers. Stocks are said to be
moderate.

A fair volume of Valencia oranges are
expected to come forward from the
coast this side of the new crop navels.
Demand will be on a larger scale when
small fruits become less plentiful.

The Florida grape fruit crop will be
smaller than last year. The orange
production will be larger.

With the cooler weather the demand
for watermelons is slacker.
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THE LAST TWO BIG SGUAR BOOMS.

With the present unusual high prices of sugar, it is
interesting to recall former periods of extreme values.
Not since 1889 have prices been as high as they are
to-day. In that year the highest point reached by Europe
was 28s 114d. for prompt beets as compared with the
present quotations of 18s. 6d. In that year conditions
up to April and May were normal. Then short crop re-
ports began to be considered, and a Beet Sugar Syndi-
cate was formed in Europe to put up prices, corner the
market and force American refiners to come to them for
supplies.

Advance followed advance until in June quotations
reached 28s. 114d. and New York refined 9.06 per Ib.

Then the syndicate discovered that American refiners
had been able on the rise to acecumulate from all sources
very heavy stocks, making them independent of Europe
and a collapse of the speculation came immediately.
Beets declined in a two weeks’ panie to 19s. 94 (2 1-16¢
per lb. decline) and was only checked by banks giving
lhe syndicate an extension of settlement. The liquida-
tion continued on a declining market until September to
December saw its end at quotations of 13s 814d. to 1ls.
814d.

In 1904-05 there was also a shortage in European
beets, amounting to around one million tons. The mar-
ket continued strong until on in January. From 11s.
34d. on Oect. 20, 1904, prices went to 16s. 334d. on Jan.
1902. The ““bubble’’ then burst and prices went steadlly
down to 8s. 814d. in August, 1905.

In June, 1904, refined prices were at $4.35, \\lnle ‘on
Jan. 19, 1905, thu_ were $5.75, not as high as to-day.
Prices then dropped until $4 was reached.

S S
FANCY GROCERY TRADE IN COUNTRY.

A manufacturer of a high-grade groeery specialty
recently said that during the past year or so there has
been an enormous inerease in the sale of his line through-
cut the country districts. While a few years ago, his
travelers rarely visited the country towns because sales
would not warrant it, at present they find it profitable
to do so.

This should be encouraging to country dealers. It
brings out the fact that the public even in the rural
distriets are beginning to demand specialty food produets
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that formerly belonged exclusively to the city trade. It
shows that the country merchant’s trade is not confined
alone to the staple lines but includes those faney lines
which in most cases allow a larger percentage of profit.

Merchants should awaken to the fact that there are
excellent chances for the sale of faney groceries in the
country distriets. That there has been a substantial in-
crease in the sale of one line is proof that the same
may be brought about in other lines. Merchants should
not wait until customers find out in one way or another
about goods and demand them, but should prove their
progressiveness by introducing them, and incidentally
receiving a large profit. Faney groceries are beginning
to meet with a ready sale in the country towns and vil-
lages. Thus there is a field opened to further trade and
profit.

i

IMPROVEMENT OF THE CLERK.

That there is a dearth of competent clerks is a fact
of whieh grocery merchants in all parts of the Dominion
complain. It seems difficult to secure a clerk that thor-
oughly understands the business, who is an efficient sales-
man, possesses initiative and who takes an interest in
the business. It is a big problem with which the grocer
has to contend, and one which is showing apparently no
improvement as time goes -on.

While it is no doubt true that the merchants are
themselves largely responsible for the present general
inefficieney ~f elerks, the poor clerk being the result of
poor training on the part of his employer, nevertheless
the clerk himself ean to a large extent by his own efforts
bring himself up to a marked degree of competency. If
he has the ambition, is anxious to become a better clerk
in every sense of the word, he will very soon become
conversant with the different phases of the grocery trade.
BY endeavoring to become a better salesman and to ac-
quire a better knowledge of the business, putting forth a
little initiative and taking an interest in the business, he
will work a wonderful improvement in his capabilities as
a clerk.

The faet is not to be denied that there are many
bright elerks in Canada but the majority could be a great
deal better if they would put forth sufficient effort. The
competent and capable clerk is in good demand and it
therefore behooves the clerk, no matter what his present
ability in this line may be, to put forth a greater deter-
mined effort to acquire more knowledge and a greater de-
gree of efficieney in the business in which he is engaged.
It is most decidedly to his own advantage to do so.

iy

COMBATING THE MAIL ORDER HOUSES.

That the mail order houses are securing a large per-
centage of the country merchant’s trade is true.

That the amount of busines they are securing is in-
creasing instead of decreasing is also true. These smal-
ler merchants are certainly confronted with a diffieult
problem in the present competition of the ecatalogues.
How are they to combat it and combat it suceessfully?

Dealers in many towns throughout the country have
awakened to the fact that the mail order houses have
been taking away a certain percentage of their trade.
Nearly every town where these catalogues enter is affeet-
ed to a greater or lesser extent.

Thus awakened there have been some merchants who
developed a determination that they wounld hold their
own. They studied the question from all points of view.
They ascertained just the exact reason why this trade was
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going away. They then planned their campaign against
this modern trade evil and backed by determination they
have suceeeded in retaining the trade in their home
towns.

Weak-hearted campaigns at long intervals such as
some merchants conduct will not bring the desired re-
sult. The dealer having determined to overcome it, must
keep continually at it until he has succeeded. He will
not win either by denuniciation of the mail order houses
and their methods. He need not call on his customers
to show their loyalty to their town by dealing at home.
While this may be a helpful method to combine with his
regular campaign, and one in which the local paper will
generally assist him, it is in itself of very little use. The
merchant must appeal to the business instinet of his cus-
tomers if he wishes to work a complete cure of the mail
order habit. He must show them in faets and figures,
dollars and cents, that they are gaining nothing by buy-
ing away from home. He must introduce up-to-date
methods into his business—one of the main assets of the
mail order houses in attracting trade.

PR
MAINAINING A COMPLETE STOCK.

To not have what a customer asks for is bad business
policy. If you wish a customer to continue to patronize
your store you must have the goods they desire when-
ever they are asked for. It is of great value to you to
create the impression among your customers that you
can at all times supply their wants.

We find many merchants continually being out of
some article which customers ask for. The result is that
customers are not only convinced of the merchant’s un-
progressiveness but when they desire to be sure of secur-
ing an article, they will not visit that store but the one
that never or seldom disappoints them.

The main reason for the grocer allowing his stock to
run short is lack of system in his method. This cannot
help but happen unless the merchant works out some
method of guarding against it. The method to be used
will vary with the size of the stock. For the ordinary
grocery store a common want book in which lines which
are running short may be recorded will probably be all
required. The groecer must, however, at intervals, run
over his stock and make a list of articles, stocks of
which will soon need replenishing. This method will do
much to overcome the difficulty in question. The dealer
cannot rely on his memory or loose methods in this par-
ticular.

et
THE VALUE OF WINDOW DISPLAY.

A Winnipeg grocer the other day plainly demon-
strated the value of the display window as a selling
cgent. He took a new grocery specialty which had just
been received and made a neat display of it in one of his
windows.

In the centre of the window was a well written show
card pointing out the uses and advantages of the article
shown. At the bottom of the eard the price was given.
As a result during the firsi day eleven persons came
directly in and asked for the line shown without any
comment. Many other customers entered and asked for
further particulars which in some instances resulted in
sales while in other cases customers were impressed but
did not buy.

However, the grocer was well pleased with the im-
mediate results, while it would no doubt also be produect-
ive of more business in the future.

Just another conclusive proof of the value to the
merchant of his show window. It is, however, common

31

knowledge that the show window itself is of little value
unless it is given the necessary attention. It is one of
the best and chgapest mediums of advertising, that the
dealer has at hand. It allows him to reach customers
whose attention he might otherwise not be able to at-
tract. Therefore, he should take full advantage of it by
keeping it trimmed in such a manner that it will bring
the best results.

How this is to be done is of secondary importance.
The main feature is that the dealer recognize the value
of his window. Knowing this the real merchant will
turn it to the best advantage.

—
SERVE CUSTOMERS FIRST.

A woman customer entered a grocery store the other
day just as the clerk had perched himself on a step-ladder
to arrange a shelf display. He had been called down from
that position three times already to wait on customers
and he was not in the best of humor when the fourth in-
terrupted his work. He continued for perhaps a minute
at the shelf while the customer waited and then con-
descended to descend to serve her with a greeting fac
from pleasant.

When a salsman is engaged in arranging a display,
sweeping the floor, adding up a column of figures or some
other similar work, it is hard for him to break away to
wait on a customer. It is somewhat irritating at any rate,
but if the salesman will remember that customers are of
primary importance and all other work secondary, he will
do so prcmptly and cheerfully.

The most important work in the store is the serving of
customers and the selling of goods. It is the main object
of the score to sell as much goods as possible and that
should aiways be kept in view by the merchant and his
clerks.

—
EDITORIAL NOTES.

Enthusiasm among salespeople helps materially toward
creating enthusiasm among customers.
* * *
Freak window displays may draw the crowds and
attract attention but they don’t always sell the goods.

* L L

You don’t have to buy what the salesman offers, but
that does not excuse a show of bad manners whenever a
traveler enters the store.

- * .

Not only does a man have to sell goods to be a sue-
cessful business man, but he must make a profit on the
goods sold.

L L .

Unless you do things in an up-to-date way, you will
certainly soon get the reputation of being behind the
times.

* . L

If you wish to write good advertisements, you must
read geod ones and study out the reasons why they are
good.

< . =

A Canadian grocer is still advertising speeials for
Labor Day. The ad. which appeared ‘‘last week’’ ecan-
not fail to impress readers. It will eonvinece them most
emphatically that this dealer is not up-to-date or pro-
gressive and that they need not look to him for food
handled in an up-to-date manner but looked after in a
careless way—the same as his advertising.
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Should Farmer Receive Cash for Produce?

An Important Question Dealt With—Writer Maintains This
Chould be Insisted Upon—How to Deal With Country Customer
Who Brings in Poor Butter—The Value of Tact.

*By Henry Johnson, Ji.

One grocer's question was: “Is it
good business policy to pay irom one to
two cents a dozen more for eggs than
you can get for them in the market?”’

" This question arises from the old-
fashioned notion of paying one price ‘‘in
trade’’ and another price in cash—if, in-
deed, any cash be ever given. One suc-
cessful grocer in my town, who is an

ex-iarmer, by the way, makes a boast
that he ‘‘never gives any money for any-
thing he buys from farmers!’” His days
oi trading from the farm evidently

ground into him pretty efiectively the
theory that farm produce is of one
standard, on a par with groceries may-
be, while money is difierent.

A Mistaken Conclusion.

The old theory was that the grocer
made money on his groceries, so his pro-
fit was realized in trading groceries for
produce. No farmer could see any jus-
tification for another profit going to the
grocer—‘All he does is pack the eggs
and ship them, or hand them out to a
city customer’’—so the fallaceous idea
became implanted that the grocer should
pay full retail prices for produce—or a
bit more—‘‘in trade,”” thus actually
handling the produce for mothing. Want
of accurate knowledge of business rules,
lack of logical reasoning, stress of fool
competition between dealers, and the
idea that ‘‘you cannot argue with your
customers,’”” all helped in establishing
this mistaken conclusion.

There is no justice, nor good sense,
nor any kind of ““policy’”’ about it. Buy-
ing produce is one distinct transaction;
selling supplies to the producer is an-
other; selling produce again to another
consumer is a third The grocer who
performs any of these functions of serv-
ice without being properly paid for his
labhor is not performing his duty to him-
self and therefore not to the producer or
the consumer in guestion

Conveys Wrong Idea.

There is another unfortunate feature
about this. The fixing of two standards
gives a fictitiously enhanced value to the
farmers’ produce and cheapens and dis-
credits the grocers’ goods and service
If the deal were evened up and the farm-
er were willing to pay us an extra price
for such goods as he took ‘“‘in trade,”
just for the pleasure of handling more

*The writer of this article is one of the
most muccessful deanlers on the continent. He
has spent almosat 30 vears in the retail gro-
cery bhusiness and ix well equipped to answer
questions and smooth out difficulties with
which others may have met.

money value, it would not be so bad,
but he won’t do that. Ask him 9c¢ for
vour 8c package of soda or 14c for your
12}c raisins—just to be ‘‘liberal’’ both
ways—and see how he takes it.

Pays Cash for All Produce.

My experience dates to 1878, long en-
ough ago to have had plenty of con-
tact with old-fashioned methods, and I
never had any experience with that kind
of ‘““trade.”” The elder Johnson did not
do business that way. But he was also
a diplomat. He did not refuse to pay
more in trade as a primary considera-
tion He simply argued to the farmer
that what the farmer had to sell was
just as much worth a price in cash as
such goods as the wholesale grocer had
to sell, or as .Johnson had to sell, or as
the dry goods merchant sold. His
strong point was that the farmer was
entitled to money . and should never bhe
compulsorily restricted to buying more
groceries than he miight need and per-
haps going without dry goods or hard-
ware because he must sell his produce
So he always paid cash—all cash. Then
if the farmer wanted groceries, all
right ; he could buy them and pay our
prices for them. The complete equity of
the plan appealed to everybody so that,
in the face of the then universally pre-
valent custom, we paid .cash; and T
have never done it any ather way.

Farmer Likes the Money.

This nlan has the advantage that you
huv vour produce for the market price.
even if that ficure he lower than your
neighbor offers ‘‘in trade.” Cash apn-
peals stronelv to the farmer and, in
case he demurs, savine that ‘““Henderson
navs more bhut of course he gives no
monev.” vou ean easilv suerest that
mavbe Henderson gets pretty good
nrices for the ‘‘trade’” he uses in mak-
ing navment. The plan will win hecause
it is richt and good lozical husiness :
and when the cash plan becomes umiver-
sal. as it will eventuallv, thev will all
have forgotter that anv ‘“‘tradimg” cus-
tom ever nrevailed

Another question of similar trend is
the following :

‘“Suppose two customers come in to-
gether each having butter to ‘trade
out ;” one has butter worth not over 7c
or 8c a pound, the other bhutter worth
25c ; both are equally good customers
to you ;. what will vou do with them to
avoid insult to the one with the poor
butter 7’
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The answer is, treat each one on a
strictly business basis. This does not
mean that you shall blurt out your de-
cision and hurt the 7¢ lady. No: it
means that here is where you will ex-
ercise every bit of tact in your system
These women are Mrs. Comstock and
Mrs. Stewart, both as you say good
customers and both—though you do not
say it—usually excellent butter makers.
Mrs. Constock has 7c butter this week,
instead of having 25c¢ butter, as usual.
When you discover the difficulty, try in
some way to get finished with Mrs
Stewart first and get her out of the
way.
may have to go the length of saying to
her, in a friendly way, quietly, so that
she alone will hear you: ‘‘Excuse me
for serving Mrs. Stewart first this time;
I have something special to talk with
vou about after she has gone out.”
Then, when finished with Mrs. Stewart,
tell Mrs. Comstock, very privately, that
something must have happened to her
churning this week for her butter is
'way offi—something you cannot under-
stand—something so unusual that vou
knew she would want to know ahout it
Show her the butter and she, heing a
good judge, will acknowledge the trouble
even though she may be sadly embar-
rassed to begin with.

Give Your Suggestions.

Your sincerity and the delicate way
yvou have led up to the explanation will
appeal to her woman’s good sense even
though her pride be hurt at first. De-
vote all your attention to her trouble
with full sympathy ; suggest what may
occur to you as the possible cause—that
her cream got unduly chilled, maybe :
or that there was some exposure to
sprouting potatoes or onions in her cel-
lar of which she was not aware; or
anything else that your own knowledge
and smeller may suggest as a probable
cause

Very likely she will quickly remember
how it probably happened. At any rate
the trouble is there ; the butter is bad
ly below grade. She will probably be
the one to ask whether you ean use it
at any price instead of waitimg for you
to make the suggestion. Then you can
say how much you would like to give
her but how little you can actually get
for it; and then name your price
Right here you may note a troubled ex-
pression on her face which will plainly
indicate that the price you name will
not give her enough money to buy some-
thing she had intended to purchase that
day. In that case you can come right
in promptly with the offer to advance
her any sum she needs to-day and she
can make it up next time. This will re-
lieve her anxiety and probably clear the
atmosphere ; and you will have the sa-
tisfaction of having handled the difficul-
ty correctly. Chances are that she will
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find and remedy the trouble before she
comes in again, and gradually she will
pay back what you have advanced to
her. I have had this sort oi thing hap-
pen with the best'butter makers ; and it
has sometimes been unaccountably re-
peated for two or three successive
weeks ; but I have never yielded the
point that I must have good butter, for
which I stand ready to pay the right
price.

Should Not Accept Poor Butter.
Ii she happens to be a chronic poor

butter maker, believe me, you want to
he very businesslike and plain in your

THE CANADIAN GROCER

talk. So much and no more is what you
can give. Bite, it off short, though with
uniform courtesy, and suggest remedies
if they occur to you ; but do not be im-
posed upon.

There is no more reason why you
should accept second grade butter at
first grade prices than why your cus-
tomers should pay you 60c for your 35c
tea—and a plain statement of that fact
to some oi them will do good all round
and save a lot of time. No man ever
got anywhere by being ‘‘easy,” which
never means, however, that any man
should be a boor to anybody, customer
or otherwise.

Wholesalers Selling to Consumers

So Again Say Members of the Toronto Retail Grocers’ Asso-
ciation—Not Alone to Large Institutions, but to Small Con-
sumers Also—Complaints Against Hawking by Peddlers—
Several Greecers Apply for Membership.

Toronto, Sept. 21 (Special).—Between
side talks on reciprocity, the Toronto
Retail Grocers mamaged to get in con-
siderable business at their monthly
meeting in the Temnle Building on Mon-
day night.

J. C. Bond thought that an efiort
should be put forth by the association
not only to increase the membership
but also the attendance at the meetings.
“Not only do we want their names but
also their presence. In order to do this
we must get them started. Then we
must have something in the manner of
discussions and debates that will inter-
est them so they will come again.”

D. W. Clark advocated the same pol-

icy ‘“We must do something at our
meetings that will help each individual
member. Something that will mean

dollars and cents to them. There are
a great many grocers seemingly too sel-
fish, small and petty to co-operate with
others in putting the grocery trade on a
better footing. We must get away from
this if we are to have the influence that
we should have.”

R. Davies complained of the manner
in which the peddler was cutting into
the grocer’s trade. He thought that
some restriction should be placed on
them as to the hours they should have.

“Why can’t we put a stop to this
“*hawking?’ ’’ asked D. W. Clark. ‘‘Ped-
dlers shouting their wares from early
morn’ until late at night! The city has
put a stop to other similar noises, amd
whv not to this one?”’

“It is ridiculous for a city like Tor-
onto to allow it,”” declared J. S. Bond.
“Tt is very annonying to residents and
is not allowed in other cities. Besides
the grocers who contribute so much to

the upkeep of the city should have some
recognition in' regard to protection from
the peddler.”

The yearly peddlers’ licenses do not
run out until next spring, and a strong
effort will be made by the association
to have some of their grievances in this
regard remedied before the licenses are
issued again.

Wholesalers Selling to Consumers.

The members complained bitterly of
the manner in which wholesale fruit and
grocery houses are overstepping their
rights in selling direct to the consumer.
The Yonge street fruit market seems to
be one of the worst offenders according
to reports at the meeting. ‘‘Why they
will laugh at you when you reprove
them for selling in this manmer,” de-
clared one member.

““The wholesale grocers are getting
just as bad,” declared another. ‘‘Not
only have they now secured the restaur-
ant, hotel, college, hospital and bhoat
trade but some are catering to the
smaller consumer.”’

“Just the other day,” spoke up one
member, ‘‘a wholesale driver who came
to my store had two brooms and , box
of soap for one of my customers. Still
they expect us to buy from them.”

Two more members were admitted,
and the following proposed: A. Corbett.
King W.; W. A. Cooper, College; E. E.
Martin, College: B. .J. Hack, King; H.
I.. Coon, Christie ; H. Worthington, Livo-
pircott; Geo. McKee, College; E. T.
Brittain, Lippincott; A. Codicinote,
Rathurst ; W. H. Soden, Queen W.; T.
H. Dyment, College; R. Stockhall, Bar-
ton; Clubine & Malloy, Bloor.
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DARK HOENY CROP REPORT.

The honey crop committee of the On-
tario Bee Keepers’ Association met re-
cently to consider the crop reports and
recommend prices for dark honey. The
report sent out was as follows:—

‘A good many reports were sent in,
and from these the committee agree that
the crop is about the same as 1910.
Owing to the shortage in early fruit
there has been less home canning than
usual, which will undoubtedly result n
an increased demand for our honey. The
following prices are recommended for
dark honey:

In lots of one ton and over,

to wholesale grocers or com-

mission houses ... ... ...... ... 6%c-Tc
In smaller quantities to the
retail trade ... ... ... et 7%c-8c

Retail direct to consumer

“In answer to our inquiry re pric:s
realized for light honey, 100 per cent.
report that the recommended prices have
been obtained. A very large local
trade is reported irom many points.
This should be encouraged as much as
possible. The demand for honey will
undoubtedly result in an increase in the
trade of darker grades.”

HINTS FOR DEALERS.

Before closing on Saturday night,
talk gver the results of the week’s work
with the clerk. Tell him how it com-
pares with former weeks. Get him in-
terested in it, and he will likely make
an effort each week to beat former re-
cords.

Encourage your clerks to tell you of
any difficulties which they encountered
in serving customers. You can often
give them pointers that will help them
in overcoming these obstacles in the
future.

If you have any department which is
not paying g profit, tell the clerk gbout
it. He may have some plan to over-
come it, while at any rate, it will cause
him to give more attention to that de-
partment.

Be careful in displaying goods in your
window that they will not be damaged
or the wrappers on packages spoiled..

Make the store attractive for the
ladies. They rule your trade to a large
extent and if you can interest them,
you have gained a great deal.

Cleanliness in the handling of goods
in one of the necessities of modern
grocery business. -See that counters,
scales, knives and clerks’ aprons are
always clean.

ANOTHER LIBRARY VOTING CON-
TEST.

Hamilton, Ont., is the scene of anoth-

er library voting contest. Only one re-

tail grocer is interested in the scheme.
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Simple Business Getters for the Grocer

Smaller Business Getters Which When Combined With the
More Important Return a Good Dividend—Importance of Get-
ting the Merchant’s Name Before the Public — Other Simple
Methods Which Do not Cost Much, But Which are Productive

of Good Results.

By James I). Smith.

Advertising, window dressing and per-
sonal salesmanship are some of the im-
portant methods which the merchant
may use to increase his business. These
three, properly conducted have been
proved to be methods that will bring
results, but there are many smaller
business getters which if combined with
the larger and more important, will re-
turn g good dividend on the amount ex-
pended on them, helping a great deal in
expanding the amounts in the sales
column of the merchant’s books.

It is well that the merchant’s name be
well known in the homes into which he
wishes to put his goods Any manner
in which the merchant’s name will be
made well known among the public is of
value. The merchant’s name coupled
with the reputation of good goods and
fair prices well advertised among pres-
ent and prospective customers is some-
thing to be desired. Of course the ex-
penditure of large amounts of money in
direct advertising may bring about this
result but the ones which we wish to
consider now are the smaller and less
expensive ways of attaining this.

Keeping Name Before Public.

There are still to be found throughout
the country a great many dealers who
have no name plate about the store to
derote who the owner of that business
may be. This should bhe otherwise. The
proprietor’s name should have a posi-
tion of prominence gpen to the view of
passers-by. The npame being brought
before the people impresses it upon their
mind. A simple sign across the store
front above the window, on the awning,
the window or the blind is all that is
required and will be of great value. If
it is placed upon the window, it is de-
sirable that it should be in such a po-
sition that it will not interfere with the
view of the display in amy mannmer. It
may be placed above the line of vision
or in neat letters at one side. It is
well not to destroy the efiect of such a
sign by the addition of too large a des-
cription of lines carried. Signs have
been seen which read: ‘“John Jones,
dealer in staple groceries, teas, cofiee,
fish and fruits,”” when a simple sign,
‘““John Jones, grocer,” would have
meant just as much.

Ii one side of your building is open
to publie view, it is an excellent place on
which to place your name and goods

handled. Then the name on the deliv-
ery rig is another method of giving
prominence to it, and is not a station-
ary but a traveling advertisement. There
are many merchants who have a stamp
for placing their name upon paper bags
and parcels sent out. There is only one
objection to this and it is that custom-
ers carrying a parcel do not want it
covered with advertising matter. How-
ever, no fault could be found with
small ad. upon the bag or package. Ad-
vertisements upon fans, rulers, ete., all
have their value, but the merchant be-
fore investing wants to consider if the
results will be large enough to warrant
the expenditure.

Signboards in Country Districts.

In farming communities another
method of advertising that has been
used to good advantage by the merch-
ant is the sign on mile boards along
the roads leading to the town. These
are brought to the view of the farmer
while driving into town to make his
purchases. Inscriptions on these vary.
One form is ““Two miles to John Jones
for groceries,” while another form is
“‘One mile to ———,”’ adding the name
of the town, with the grocer’s name in
small letters at the bottom to show
who erected it. With mile bhoards, it is
well to take care to have the distances
marked off accurately, as customers
would not have the same degree of con-
fidence in you if they found the distances
were not correct.

How a Blackboard May be Used.

Many dealers have blackhoards which
are placed at the front of the store and
upon these, announcements of new goods
arriving, goods with special prices, etc.,
may be made. Care should be taken
with the writing of these announcements
so that they will present an attractive
appearance. A grocer in a TUnited
States town who has a covered delivery
rig instead of the usual name on the
back of the wagon has a blackboard up-
on which he places special announce-
ments, and with the wagon constantly
on the move, he has a valuable travel-
ing advertisement. This scheme may
be carried out by any dealer for if he
has not a covered rig, there is always
some portion of the frame on which
such a blackboard could be placed.

A British Columbia merchant has an

advertisement printed and enclosed in
a frame and these he places in the ho-
tels so that visitors if wishing to make
any purchases will know where to go.
Such an advertisement would be an ex-
cellent manner for a merchant in a town
where tourists visit, to advertise his
business.

Side Lines Develop Trade.

Sidelines may also be used to good ad-
vantage by the merchant as trade at-
tractions. For the summer months an
ice cream fountain in connection with
the store is an excellent side line and
besides the extra amount of trade that
it brings to the store, if properly man-
aged it also gives the dealer a good
profit itself. Of course agll merchants
are not in a position or so situated as
to make it profitable enough to install a
fountain, but there are many other side
lines which may be taken on, such as
coniectionery, fruit, provisions, plants,
ete.

Some merchants just take one brand
or line and make. a specialty of it.
Grocers have been known to help their
trade by handling a good bread, butter,
eggs, tea or cofiee and giving special at-
tention to it. Quality in these articles
has to be first consideration as custom-
ers will not be held unless the goods are
superior. But merchants who have fol-
lowed out this course say that they
hold some customer’s trade because they
are so well pleased with the cofiee, tea
or whatever the line may be that that
store give prominence too. In the farm-
ing communities flour is gan excellent
article to make a specialty of hecause
the farmer’s wife generally bakes her
own bread, and in every case they want
the best flour to be obtained and the
grocer who can supply that is likely to
secure a . large portion of their other
trade also.

Personal Letters,

Letters to customers is another one of
the smaller trade getters of value. If
vou have a bookkeeper, she can spend
her spare moments in this work. These
letters are an excellent thing for hold-
ing present customers and also for at-
tracting prospective ones. A personal
letter now and again draws them closer
to the store as they realize that the
merchant is taking some interest in
them.

While on the subject of the smaller
business getters which involve but little
expense, it would be well to say some-
thing in regard to service afforded pat-
rons of the store. Little simple acts
performed by the salesman are appre-
ciated by customers and bimds them
closer to the store. They are things
that cost very little but which hring
good returns.
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[ _atest Review of the Grocery Market

Brooms Have Been Advanced in Price. Due to the Higher Price for Broom

Corn—Sugar Continues in a Position of Strength—Grocery Lines in General
are in Steady Position—Drought in Various Parts of the World Responsible for
High Prices in Several Cases—In Toronto Canned Goods Show Special Firm-

ness.

See also Provisions, Cereals and Fruit Pages Following.

QUEBEC MARKETS.

POINTERS—

Brooms—Advance of 10 per cent.
Cotton Twine—Decrease of le per lb.
Molasses—An advance quoted.

String Beans—A 25 per cent. advance

Sugar—Very firm.

Montreal, Sept. 21.— The elections
lave undoubtedly affected the grocery
husiness in many respects and trade is
quieter than it would have been at this
season. Still, wholesalers report that
their worst fears have not been realized
and that business is better than they
liad really expeeted. There has not only
heen a politieal turmoil of late, but eco-
nomically there has been spirited action.
Sugar, molasses and rice, three staples,
liave been advaneing in price, and in al-
most every direction one looks in gro-
cery eireles there is strength, and a tone
of firmness. Even this week it is report-
¢d that brooms have been advanced by
ten per eent. This gradual movement
toward higher prices seem, to come dir-
cetly from a world-wide gap between
production. Canada is not alone by any
means. In the United States the situa-
iion is even keener, in England during
the past year there has been a movement
toward higher wages for workmen—an
actual necessity with the cost of living
higher—and in France there have been
riots as the result of advanced prices for
foodstufis. People have been drawn to
the cities, while the farm hands have in
many places lost in population. Eng-
land’s cry of ‘‘back to the land’’ seems
applicable to the majority of her
neighbors and friendly allies.

Sugar.—At the time of writing, job-
bers were looking for another announce-
ment that sugar had advanced again.
With the New York market at 7l4¢ an!
local manufacturers behind in their de-
liveries the market has certainly been
strong and no immediate influence is ap-
parent that might relieve the situation.
Orders have been coming in rather free-
ly in spite of prices and jobbers state
that manufacturers are temporarily
embarrased, that is, they are behind in
their supplies of sugar for immediate
shipment. One order that had been giv-
en on Thursday last had not been de-
livered on Tuesday afternoon.- This is
only one illustration. In the United
States a number of refineries are out of

the market and others are selling for
forward shipment only. Sugar must
have been profitable to those of the trade
who made their purchases with the first
signs of an advance. As regards the fu-
ture it is impossible to give an idea of
what may be expected. Across the bord-
er they speak of relief coming after
October passes from their own beets and
the Cuban crop. It is also difficult to
estimate whether the price of sugar has
proved a deterrent to the housekeeper
in her preserving operations. It would
be interesting to know just what the
sitnation is, for it is bound to have an
influence upon canned goods if preserv-
ing has been light. The fruit erops,
however, have been good, the demand
for sugar is steady and it looks as if
there is an average amount of preserv-
ing being done. In the meantime, fur-
ther advances in sugar are to be ex-
pected if the existing conditions are
maintained. Jamaica crystals are quot-

ed at 5l%c and Barbadoes at 5ec, locally.
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Syrups and Molasses.—Last week, em-
phasis was laid upon the firmness of the
molasses market in sympathy with the
high price of sugar, and the possibility
of an advanee within the near future.
It is now announced that choice and
fancy molasses have been advanced one
and two cents a pound respectively, and
that at the new figures the market is
firm. It is an evidence of the general
situation the end of which is by no
means yet in sight. Sugar is likely to
advance further, and naturally molasses
will hold its ground, especially in the
faney grades.

l‘l.poynukg'sdoumole'lu.gunnhom 8332 gg
- o ' half-barrels 038 04n
Oboloe Barbadoes molasses, 030 072
“ 12 s barrels . 082 035
53 = it half- bamla“ ..03¢ 037
NewOrleins......coonveneeiesannnnaes ..03 28
tigus ... eeee 080
Porto Rico...... R e vssee ssee 040

Com Byrups, bbh . 0033
2 bbls. . 0 03§

e -bbls. 0033
-lb.pnh . 17

” pails......... . 125
Ouen, ﬂ—lb t.l.Ba ? dor.. per case. . 340
vy doz. 27
lO—l ne dox. s 2 65

* 20b. " }doz o 280

Dried Fruits.—There -is but llttle
news in dried fruits just now, although
jobbers report the enquiry good and
there is an apparent movement by con-
sumers toward currants, raisins, ete. A
little colder weather is all that is need-
ed. In the meantimeé, currants are firm
and the other markets are steady. Pres-
ent interest in dried fruits is not very
manifest.

020 022
0144 016
0174 018
Sreis DT,
O R Al .007¢ 008
1lb. pacl- ages, ﬁue uhatms, cleaned.. 0 08 0 083
52 Patzas,perib......c0....c..00 0000 008% 009
.t Vostizzas, POTADL oo sssessernenions 009 010
Ba:e; lHlbupackslgen ..... 0 UGi 0 7%
ates, Hal ee, loo
Fards = e an
Figs, 3 crown. 008 0083 Figs, 6 crown. ..0 11 012
Figs, 4 crown .. .... 009 & Scrown... 013 014
S5crown... 010 011
Prunes—
30-40.

Choice seeded raisins....... ..... o saumes 01 01
i fancy seeded, 1- Ib. pkgl ...... . 0 ¢! 010
loose mumtels 3-crcwn, perlb... 0 08 0 08%
G-crown. o) | T 0 09%

Select raisins, 7-1b. box, per box.... ....... ~ 063
Malaga table raisins, clusters, per boa . 5 50
Valench, fine off stalk, per 1b 0 073
select, per Ib 0 08§

. k:rown layers, per1b. 009

Nuts.—Excepting a fair domnnd for
nuts the market is quiet. The trade arve
apparently more interested in other
lines just now.
In shell—

Brazils

Filbem. Sldly perlb..
Baroelons, per 1b....

llllﬁOl;i
-0 01
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Tarragona Almonds, per 1b.. e 013 018
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Pecans, 3 crown, per Ib. . 018
Pecans, jumbo........ 022 023
Pis e A S R S P e 075
Walnute—
HORORMX IMIVEE. .o oo o< - v vivouoonsiossisonsmns 035 037
Brokens.....ccocoscesesecsssrason 030 032

Teas.—Reports show well maintained
strength in the tea market. Indias and
Ceylons are firm. There is a good en-
aquiry for Japans and the general tea
oatlook is encouraging to holders.
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Coffee.—'offee is steady at former

prices and a good demand. There 1s no
particular influence from the primary

market at present.
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:i‘:?o 1. 019 o Marscarbo.....vz1 02
Mexican 022 o3

Rice.—While there has been a com-
paratively big jump of late in the price
of rice, still it is not altogether unlikely
that still more may be heard in that re-
ward. The market is firm, there is a
steady demand and the conditions that
have given rice the new strength are
Jobbers c¢laim that there is
going still

unchanged.
prices
qllu[w] are for

the probability of
higher. The :
Montreal and distriet and the others for

prices
outside territory, the latter being the
lower of the two.
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3rooms.—An advance in the price ol
brooms is quoted this week as the resuli
of the short erop of broom corn in the
['nited States. One manufacturer stat-
ed that prices would not be advanced
while his present stock of brooms re-
mained, but with the new make there
would surely be an advanee. The corn
itself is higher and jobbers are quoting
brooms at a higher price; in fact, the ad-
vanee is said to be a 10 per cent. one.
At this rate it would be difficult to look
around a retail store and find an artiele
that has not joined the ‘‘aviators’’ in
prices.

Cotton Twine.—Jobbers announce a
reduction in the price of cotton twine.
It is down one cent per pound with quo-
tations as follows: three-ply, 2214 to
231%5¢: four-ply, 2614 to 27V4e.

Beans.—White pea beans are in limit-
ed supply and the new erop which will

soon be on the market is not very heavy.
The price quoted is from $2.35 to $2.40
a hushel.

Canned Goods.

MONTREAL.—Cars of new tomatoes
have been received by the jobbers but
still there is no announcement as to the
new price. Those who had stocks of
tomatoes of course sold them at the
present figures, the incoming goods hav-
ing had but little effect on the market.
It is not known whether all the jobbers
have received first shipments of their
orders or not. The new prices, however,
soon will he made known. No one has
any definite idea to offer as to what the
prices are likely to be. There is a steady
spot demand at former figures. Crystal
wax and refugee beans are quoted at
$1.25 by some jobbers, the advance
amounting to 25 per cent.

VEGETABLES Per Dozen
Group B Group A

2s—Asparagus, Lips.............. A 524 255
2's—Beans, crystal wax. ..., 98 100
2's—Beans, golden wax.. e
3's—Beans, golden wax... 137, 140
Gal—Beans golden wax. 402 405
2's—Beans, refugee. .. 0 97 100
3's— Beans, refugee. 137 140
2's—Beans, refugee, midget.... ........... 130
2's—Peas, extra fine sifted, size No. 1...... 1%
2's- Peas, sweet wrinkle, Size No.2.......... 12
¥'s—Peas, early June, size No. 3..... 1F0
2's—Peas, standard, size No. 4..... 135
Gal.—No. 4 standard pra
2's— Spinach, table ... 140
3's—Spinach, table ..., 19
(Gal—Spinach, table.. b 550
Spot tomatoes ........... ; creeeses 140 145

Fruits
2's —Cherries, black, pitted, heavy syruy ...
2's —Cherries, black, not pitted, heavy s;
2's - Cherries, red, pitted, heavy syrup.
2's—Cherries, red, not pitted, heavy
Gal.Cherries, red, pitted.....
Gal. —Cherries, red, not pitted . .. .
2% Cherries, white, pitted, heavy sy
2's Cherries, white, not pitted, heary sy
2's—Currants, black, heavy syrup
2'»—Currants, black, preserved...
Gal. —Currants black, standard.
Gal.—Currants, black, solid pack.
2's—Currants, red, heavy syrup
2's—Currants, red, preserved.....
Gal.—Currants, red, standard. .
Gal. —Currants, red, solid pack
2's - Gooseberries heavy syrup
Gal —Gooseberries, standard
2's— Lawtonherries (blackberri
2's - Lawtonberries, preserved
Gal —TLawtonberries, standar
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5
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1
2
5
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2
7
1
;
2's - Pineapple, sliced. heavy 8y 4 1177
2's- Pineapple, grated, heavy syrup 1177
2's—Pineapple, whole, heavy syrup. 1 77!
3's—Pineapple, whole, heavy sy-up 2 324 35
2's—Raspherris, black, heavy syrup 200 02
2's  Raspberries, black, preserved 2% 27
Gal. —Raspherries, black, standard 7% 27
Gal. —Raspberries, black. solid pack 9 50 52
2's -Raspberries, red, heavy syrup. 200 02
2's —Raspberries, red preserved. 22 27
G~]. —Raspbe-ries, red, standard 7% 27
“al. - Raspberries, red, solid pack 9 50 ﬁ?i
2's - Rhuharh, preserved 1r2 55
®'s —Rhubarb, preserved. ... 2 27‘ 30
Cal. —-Rhubarh, standard .. 350 524
2= Rtrawherries. heavy syrup 200 02%
s —Strawherries. preserved . .. 2my 5
Gal. —Strawter-ies. standard 72 27
Gal. -Strawherries, solid pack.... .. vise B 2!!
Olover Leaf «nd Horseshoe brands salmon—
L-lb. talls, per dozen . 24
3 y : soe esvs L 0B
After December 15t prices ad 2} cents per doz b
es advance cen! T doze
Other salmon- all talls— Eote e
9 00
8 00
8
5
bste:
- $4.75
Compressed . 360
B Busisianinsss 1200 180
Compressed 280
R T 33 3
English o D 1B 1 8
Boneless pigs’ feet, 35 3 15
M“ 1 loaf 1 750
Ready lunch veal loaf Sl s
i -
400
I8 i
265 150
16 10
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TORONTO.—There is
tendency towards easiness in ecanned

certainly no

goods. On the other hand, there is

marked strength in a number of lines

and in those particular lines there has
been a gradual stiffening in price. The
shortage in the deliveries of a number
of lines and the belief that present sup
plies are in a number of cases far from
large enough to meet the demand fo
the coming year, is one of the main
reasons for the strength. Then, again,
it is generally realized that eonsumption
of canned goods is showing a yearly
gain. ‘“Consumption has changed a
great deal from what it was ten years
ago,’” said one dealer. ‘‘At that tim:
there was a marked decrease in deman
during June, July, August and Septen
ber, but in late years, there has been
good demand all summer. This deman
is not alone from the northern distriets
but even in the city is appreciable in
volume.”’

Black raspberries, both in heavy syr
up and preserved, are held generally af
10 cents higher. Pineapple in 2's, slic-
ed, grated and whole, is quoted at $2.25
per dozen. The tendeney is also to-
wards strength in lower priced peas ani
beans as well as strawberries, all of
which were short this year.

Some new pack blueberries are begin
ning to arrive on the market. Deliver:
will only be 40 per cent. of orders. Tf
was pointed out some time ago when
they were lower in price that they
were a good bhuy. In 2’s they are
quoted at $1.45 and in gallons at $5.50.

New pack tomatoes and corn are on
the market, and as canners have not as
yet set any prices, they are held at all
values. While a number of dealers
quoted $£1.50 per dozen, others offered
them as low as $1.20. Such is the state
of the market at the moment. Opening
prices are, however, expected at any
time which will settle the question of
values. Dealers are wondering what the
price will be. Tt is general opinion that
they at least will not be below last
vear’s opening price, namely, $1.15. One
wholesaler stated that one canner had

advised him that he did not expect to

deliver more than 60 per ecent.
VEGETABLES = Perdos

1%
' den wax... 110
'—Beans, golden wax.. 140
Gal.—Beans, golden wax SIS ool 425
2's—Beans, or valentine (green). ... 10" 110
3's—Beans, refugee (green) = ’ . 133 140
2s—Bean refugee midget, Auto brand. . 13
Peas, extra fine sifted size 1 175 1714
Peas, sweet wrinkle, sizel....... Sais 140
Peas, early June, =ize 3.... 135
Pea, standard. sized...... 130
's—S8pinach table 1 l’l‘ 130
's—Spinach, table ......... ... 1774 180
3al.—8pinach, table ... 530 532
FRUITS
2's—Oherries, black. pitted, heavysyrup . 193} 1 8
2's—Cherries, black, not pitted, heavysyrup 152§ 155
2's—Cherrles, red, pitted, heavy syrup...... 192§ 195
2's—Cherries, red, not pitted, heary syrup 1530 166
—Cherries, T e i 8 8 65
2's—Cherries, white, pitted, heavy syrup .,, $ 0! 208
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, s Oberries, white, not pitted, heavy syrup 1 62| 165
s ~Currants, black heavy Syrup .... 197 200
s -Currants black preserved. ..... ...... 227 30

(:al.—Currants, black, standard.... vins 30
al.—OCurrants, black,solid pack .. ...... 8 27y 30
s —Currants, red, heavy syrup...... save SN 00
s -Currants, red, preserved .... 227 2

t;al. —Curiants, red, standard . 5 27, 530

ial —Currants, red, solid pwk.. 827F 83

(Gooseberries, huvy lyrup 22 297
:al —Gooseb andard 710 024
I.svt,onberru(bluxkbcmu). h lyrup 177% 80
Lawtonberries, preserved . 197 00
{:al. - Lawtonberries, standard . . 7 0‘2‘ 05
Pineapple, sliced, heavy syrup. 5% i 25
Pineapple, grated, heavy syrup.... .. 22

2» - Pineapple, whole, heavy syrup...... . 22

« Pineapple, W hole, heavy syrup eeee 2823 338
Raspberries, black heavysyrwp... ..... ... 10

- Raspberries, black, preserved. . 37

t:a] — Raspberries, black, standard 27

(ial. — Raspberries, black, solid pack . 9 50 52

2« Raspberiies, red, heavy syrup . ...... 200 2 02

Raspberri red, preserved 2 27
(.ul. —Raspberri 8 red, standard . 7 21
t:ul - Raspherries, red, solid puk 9 52,

Rhubarb prm:ved - 155

s Rhubarb, preserved , 2 30

(;al - Rhubarb, standard 3 534

Strawberries, heavy syrup. 2

Strawberries, preserved .5 205
GGul' -Strawberries, standard .,,, ... 720
Gl Strawberries, solid pack....... 9:2§

VE(JETABLES
0 97 100
097 100
i i
A ]
‘" whole, Rosebud, 1%

" e - sss 1 56

Cabbage, 8'8...c000000u0s 0 97 100

Carrots, 2's. 0 97 100

Corn, 38 .... 106 110

flncy. 2s 110 115

0 oncob.gtl 4774
Pumpkin, Sl 100
303§ 306

Tumnoen. " 105 1074
3 120 150

e = 87 4 03}
TOIBIDR; B8 o snociessoonsviosns 1134 115

Applel. lundud, 8's sonu 130
375 410
Blueberriu. m 145
5 50
l’earhea, 2'-, whlu, huvy nyrup 1 87 190
2's, yellow, heavy syrup 1 87 190
OUlover Leaf and Hormhoe brands ulmon
Lib. talle, dozen .... 345 Oohoes, per doz. 1 90 2 00
L g ats, &iuz ...... % gg Red Bp ,doz. 310 235
-l als, dozen ..
i Lobsters, halves,
”'her salmon prices per dozen..... 27 28
Humpbwh doz .... 136 Lobsters, quar-
o e SR 136 ters, perdozen .... 160
Northern River Bockeye
Ohicken
Turkey..
Ducks.....

ONTARIO MARKETS.

POINTERS—

Brooms.—Higher.

Tomatoes.—Wide range of prices.
(‘fanned (ioods.—(ieneral strength.

Pineapples.—Held at $2.25.

Pot Barley.—Higher.

Toronto, Sept. 21.—Grocery trade ac-
cording to reports of wholesalers 1is
quite favorable in volume. The elections
are no doubt ereating a great deal of iu-
icrest  throughout the province this

eek, but are apparently having little
lfeet on general business. Colleetions
re reported fair.

General strength is still prevalent in
roceries, with a number of staples in-
luded. In this particular might be
nentioned sugar, tea, dried fruits, riee

nd canned goods. The latter is show-
ng some special signs of strength, the
vesult of short packs this year in a num-
ver of lines and the ever inereasing con-
imption.

Drought this year in all parts of the
vorld has worked for higher prices on
mumerous lines which the grocer han-
lles. Tn_ this regard, sugar has been
most prominent, the drought in Europe
working serious damage to the beet crop.

THE CANADIAN GROCER

Then in the far East rice prices have
been boosted on this account, while the
production of tea in India has also been
affected. The pack of Belgium and
French peas has also been seriously
shortened, while in our own country we
have examples in the general short
packs of early fruits and vegetables.

Sugar.—No further change has taken
place in sugar in the past week, quota-
tions ruling at $5.95 per ewt. The
market is still strong and of a waiting
nature, the market being inelined to
await more definite reports regarding
the probable shortage of heets in Eur-
ope. There have been various estimates
of the probable outturn, one being as
low as 5,865,000 tons as compared with
8,160,000 last year. Licht, in his first
expert crop estimate, sets it, ii [avorable
weather continues from the first of
September, at a maximum of 7,300,000
tons, or if weather eonditions prove un-
favorable at a minimum of 6,250,000
tons. With this wide range, dealers are
content to wait for the moment until
something more definite can be ascer-
tained.

While the raw market eased off slight-
ly at the end of last week, due probably
to some taking of profits, it has again
reacted and is steady at 18s. 3d. for
prompt beets. There is a scarcity of
nearby sugar and New York refiners are
behind in deliveries. When they go in-
to the market it will likely cause fur-
ther stiffening in price.

There is, at present, a brisk general
demand for sugar, and supplies for a
time were none too large. The con-
sumption is quite large on account of
the plemitude of preserving fruits.

buru gruuulnmd un;b .............

(mperial granulated .
Beaver granulated

Yellow, bags
Barrels of gran
at Ecenu ubove bag prices.

Extn gro\md . 635
8 55

" - 6 65
Powdered, brls .. 615
$ 50-1b. boxes 615

it 25-1b. boxes 6 55
Red Seal, c't 710
8t. La 7 60
Paris lumpe, In lm-lb boxu . 685
in 6 95

r in t‘LIh 715

Syrups and Molasses.—With the high
sugar market there is naturally strength
in kindred lines. While prices for
molasses have been generally advanced
on other markets, no change has taken
place here although firmness is not lack-
ing. Trade, however, in this line is
none too brisk just at the moment.

There is also a firmness noticeable in
compound maple syrups, manufacturers
claiming that with the high cost of ma-
terial the margin of profit is clipped
down.

The fall trade in table syrups has set
in and from now on should be appreci-
able in volume. Consumption with
cooler weather will be larger.

87

Syrups— Per case Maple byrup—
210, uns, 2 doz. uallous, 610 cas 2 80
in case. Y T e
51b. tius, Unris, 24 e 1
il Clbe s, 24 % 3w
Molasses-
N e w OUricaus,
wediuw . 30 ¢35
N w Orlesus,
LULs. : U2 3%
B-mudoeu.uxln .
o J
u4d 052
Muscovado., 0

Dried Fruits.—New e¢rop of dried
fruits will be arriving on the market
shortly. Raisins and eurrants were
shipped at the end of August and should
arrive at any time.
(‘alifornia fruits are starting to be
shipped but none have arrived here as
vet. Most lines will be bLadly needed
when they arrive as stocks generally
are extremely low.

The markets on dried fruits show no
signs of weakening. Prunes which are
holding their own are turning out rather
disappointing as far as the larger sizes
are concerned. The fruit is showing a
much higher percentage of shrinkage
that is usual and the majority are grad-
ing down to 60 to 70's or smaller so
that 30 to 40’s, 40 to 50’s and even 50
to 60°’s will be scarece.

Raisins, both Valencia and Sultanas,
are stiffening up. Sultanas especially,
have Leen moving upward, an advanece
of from 7 to 10 shillings being reported
by one dealer. The c¢rop this year is
estimated at from 33,000 to 35,000 tons
as compared with 25,500 last year, 59.-
700 in 1909, and 56,400 tons in 1908.
With last year’s short crop, the markets
are now bare of stocks, thus lending
strength to the situation.

Prunes and other

Currants eontinue steady in price.
P uaes—
wmw In%lh boxes

i
Eemu, per lb.

" 0114 0 1z
1§ inch e iTaies 011301
2B - ‘mbrella boxes..0 12 0 14
Tapnets, 0 0 043
Bag figs 0044 0 06
ed peaches. 015 016
Dried apples o8 0
Evaporated lpplel 0113013
te—
Fine Filiatras 010 013
Patrer..c.c0000s-
Kmh}'llnnlunod
Sultans . ..010 013
e o1l 013
" .014 016
S oo
ets, fancy. . i
* 16 oz. packets, choice ... 0 09% 0 0%}
%ll e SEe s 0 06
Dates— ackage
Hallowees— .flb ...... 0064 0 oa
Full boxes. . 0 05§ 0 06 Fndn choicest.. 010 01

Tea.—The market locally as well as
abroad continues in a position of stead-
iness. Trade on the whole is moderate
in volume. A report from Columbo,
(‘eylon, says: ‘‘Supplies continue to
come forward slowly and the erop for
August when compiled is not expected
to be a large one. Latest reports from
the Estates are somewhat varied, some
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of them report good growing weather,
while on others flush has been stopped
hy the strong wind that has prevailed.
['nder the eirenmstances, with supplies
from India only about normal and a
smaller erop in Ceylon, we ean see no
prospecis of lower prices.”’
Coffee.—Coffee is steady at present
quotations. Coffee options on the New
York market are strong. Trade accord-
ing to local dealers continues good and
a faet on which many dealers put em-
phasis is that retailers are buying high-
er grades of coffee. This may be part-
ly responsible to the faet that higher
vrade coffees have not been advancing
with the rapidity of the lower grades.
Rio, roasted. .. .. 018 020 Mocha, roasted. 035 028

Green Rio...... 015 016 Java, roasted... 027 033
Spntos, roasted. 0 20 022 NI ... . o556 inin 035
Mancaibo, ** 022 024 Gautemalo...... 022 024
Bogotas........ 024 025 Jamaics. . .. 020
OOy . .. oeivos 'sian 012

Nuts.—Prices show no change and
there is nothing new to report in this
regard. Trade is normal.

Ahn'-lmds. Formigetta

zils xe
Peanuts, roasted..................

016

. SITREONS . . 017

3 shelled. . ... 038
\hulnu s, Grenoble 019
Bordesux 015

.: ...... 0 154
BN o5 sows s b dicrs sis v o' va g :‘2,0
Pecans 0 204
018

014

Spices.—Prices are unchanged but
steady. General trade is good. The
pickling season is now at its height and
while most retailers were supplied earli-
er in the season with their main stocks,
repeat orders are appreciable in volume.
A report from New York on spices
says: ““Prices are generally higher and
likely to be higher yet on short erops
and on broad and steady consuming ab-
sorption by all the markets of the world.
In pepper, nearly every grade has ex-
perienced a shortage in production this
year, the total falling off being very ma-
terial and likely to affect prices for
long time to come. In eloves, the in-
coming crop is very moderate in size,
and very large sales have® heen made
against it, fhe werld’s supply having
been nearly wiped out by the consuming
needs so far this year. In nutmegs, pro-
duction has seriously diminished and
visible supplies the world over have
ercatly decreased.’’

Sg e g

4 25 B 48 43

2 28 & f 322

AIples.......c0n0000 014 015 o017 076 080

Brmm ot i 1% 48 G

genne pepper. 4 v

Ol 02 0 0 09 0%
0325 032 g;g 0%

032 034 02 08 0w

075 27

. 030 90 20

016 016 017 075 0%

02 025 0 100 110

02 02 0% 080 0%

015 01e g{g 076 07

Ilu-unioeed per ]blnbul.l sas whse sanaswaatnie SUNN

Celery seed, perlb.inbulk.......... .......c.....

Rice and I‘apwca.— Although lower
grades of rice have advanced 50 cents
per ewt. during the past month, there is

THE CANADIAN GROCER

fact that the whole country is intensely
still considerable strength in the market.
Not alone is the short production con-
fined to India, but a shortage of a great-
er or less extent is reported from a num-
ber of the rice-producing districts in the
Iast. The tendency will naturally be o
work for a certain amount of strength
in the higher grades also.

Pot barley is another line which has
been ud\'aucing in price of late, an ad-
vance of 75 cents per barrel being quot-
ed by one miller. Millers are unable to
get supplies for the mill.
Standard B, frow nulls, 500 lbe, or over. f.0.b.

Montrenl....ccoc00 sovsense . 34)
Rice, standard B....... > g

Tapioca—
Buua, double

Beans.—Supplies of beans at present
are extremely small and prices are well
waintained. New crop beans should be
on the market within another three
weeks.

Prime beans, per bushel
Hand picked beans, per bushel ..

Evaporated Apples——lhuc ha\e been
some arrivals of new ‘‘evaps’’ on the
warket although in rather limited quan-
tities. The yield of apples in Ontario
i1s larger than last year but on the other
hand this will have a tendeney to de-
crease the amount used for evaporating
purposes. Prices range from 11 to 12
cents.

e
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Macaroni.—As suggested some time
ago, macaroni manufactured in Italy is
higher in price, one dealer quoting a
6 cent advance on 22 pound boxes. The
advance is due to higher Russian wheat
which is used in its manufaecture.

Brooms.—In some quarters, there ap-
pears to be some little excitement in the
broom market of late. In some cases
prices have been advanced 50 cents per
dozen by wholesalers who say that a
number of manufacturers have with-
drawn prices, while others are quoting
their product at an advance. One broom
manufacturer was inclined to think that
perhaps the excitement was a little
greater than warranted. ‘‘The corn
crop is just coming in and, of course,
the market is unsettled,”” he said.
‘‘Prices fluctuate from day to day and
the exact position is hard to ascertain.
We have not as yet raised prices. No
doubt, however, there is cause for some
strength.”’

MANITOBA MARKETS.
POINTERS—
Sugar—Firm.
Evap. Apples—New shipment next
week.
Cofiee.—Advanced 1c per 1b.
Beans—Advanced.

Winnipeg, Sept. 21.—In spite of the
worked up over the elections, and that
reciprocity is the chiel argument of
discussion, trade in all grocery lines con-
tinues active. The present period is
one which needs careful planning.

Harvest is completed in many sections
and threshing is general. Estimates
from various sources continue to be pub-
lished and so far the consensus of opin-
jion is that a crop of just twice the
size as that realized last year will be
harvested this fall.

The first shipment of evaporated ap-
ples is expected next week. The open-
ing prices are high and will sell around
11 to 11} cents. It is. not expected
that these will be maintained, but com
ing on a bare market it is only natural
that the price of the early stuff should
be high. Confidential reports from On
tario show that the crop is from 50 to
75 pe: cent. higher than last year. So
it’s only logical to expect lower prices
as soon as any quantity appears on the
market.

New canned tomatoes arrived on the
market this week, and one wholesale:
who has lately returned from a trip
east claims that pretty nearly a full
pack will be received this year. The
prospects for corn also look bright ow
ing to the good crop to the south. New
prices have not been named as yet but
are expected shortly.

Sugar.—The market remains firm, and
in spite of high prices trade continues to
be active. Stocks held are of good
size as jobbers have maintained thei
usual supply on hand in spite of the
high price prevailing.

5%

-
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Syrup and Molasses.—These lines at
last show a slight movement after the
long lapse of inactivity. Prices are un-
changed but the demand is somewhat in-
creased as some of the early logging
camps are beginning to lay in supplies

Byrups—
b1 2—lb tins, per case
12 5-1b. tins, per case..

6 10-1b. tins, per cate.
3 20-1b. tins, per case.

[=X-X-T A1 1]
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Dried Fruit.—There are no changes in
prices. Quotations are as follows:—

w_l;ﬁow p,raunel. l’e;l‘l;e Valencia raisins.

o+ Fine on stocks, 23s,

:‘Oiga 108, s.p.,perbox....... 175
, 258, 8.p Fine selected, 28s,

80-90s, 10s, 5.p ‘lp perlbox....z.s... 185

0-80 crown layers, hy

7‘ » 258, 8.9 a.p., per box ...... 185

7)-80s, 10s, 5.p 4 crown Iuerl. 14s,

80-70s 25s, 8 p s.p., per box ...... 100

s,
.‘p'x'hlp" | EE 055
8.p., per box ...... 230
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Cofiee.—The coffee market has been
extremely active during the week and
has taken an advance of one cent
per b, For the last month this line
has been exceedingly strong to the south
of us, and advances have been expected.
l.ocal wholesalers stated that higher
prices can be predicted.

Coffee, standard Rio. 0 16 Coffee, choice......... 0 16
Coffee, extra choice.. 0 18

Beans.—The situation in beans ap-
pears to be a critical one. Prices dur-
ing the last six weeks have been ad-
vancing steadily on the supposed re-
ports of shortage of crops in Ontario.
Reports, however, would indicate that
this was not exactly the cause, but that
Ontario bean brokers simply refused to
sell. One large wholesaler in an inter-
view on the bean situation said: ‘‘I saw
a confidential wire from one of the
largest bean brokers in Ontario yester-
day. His representative here wired for
information and the reply was to the ei-
fect that large stocks were on hand but
he refused to sell till the elections were
over.”

Beans, 3-1b. picker, per bushel .................. 25 265
Hand picke EROR s ... chiveae 265 275
Peas, split, l(lfl'bl ............................ 275
NEW BRUNSWICK.
St. John, N.B., Sept. 20.—The pres-

ent week is being looked forward to by
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local dealers, as one which does not hold
much encouragement for a brisk busi-
ness, owing to the minds of the people
being taken up considerably with elec-
tion matters. While the elections are
not to be held until the latter part of
the week the whole period is expected to
be dull. Even now and during the past
week, there has been a falling off in
trade.

The price of sugar still continues to
soar. As a result of this advance mo-
lasses has within a short time gone up
five cents on the local market. Advices
received here are to the efiect that the
home sugar crop in the United States
is quite promising, and that the abund-
ance will mean an easier tone in sugar.
The stock of molasses is said to be
small, however, and this is especially so
as regards fancy quality, so that high
prices are looked for.

An advance was noted in cornmeal
this week, a difference of ten cents being
registered. As was predicted some
weeks ago the cost of canned salmon has
jumped noticeably, and inaications are
that it will go still higher, reports here
being to the efiect that the pack is not
sufficiently large to cause a reduction in
price.

In' the country market while the farm-
ers have not been coming to the city

Fresh Tea Is All Important

—it is the life of your trade.

with

large quantities

of farm produce,

many of them being interested in the re-
with

sult and the

the elections.
abundance of fine
and good prices prevail.

However,

campaign connected

there is an
vegetables on hand,
Eggs and but-

ter are in good demand, and are fairly

stiff in price.

The quotations for this week are as
follows:

BROOR.5 sieraies 016 018 Eggs, hennery 023 6 30

Beans, hand Eggs,case.... 023 024
picked,bus 250 258 Fin. Haddies .. 4 40 4 50

Beans, yellow Fish, cod, dry. .00 6 10

e, bus...... 260 265 Flour, Manitoba 6 25 6 35

Butter, dairy, e Ontario.. 5 45 5 55

........ vee 9L 93 R e A 16

Butter, oream-
ery, ib...... 03i s & D 108 0 11

Buckwhest, Lard, pure,1b. 0 12} C 13
west. grey,bag 2 65 2 70 Lemons, Messi-

Cheese, new, 1b. 0 14} 0 15 na, per box... 450 5 (0

Ourrants, 1's, Ib. 0 08§ 0 09 Molasses, fcy.

Osnned goods— Barbados, gl 033 034
Beans. baked. 115 125  (stmeal, rolled .... 575
Beans, string . 105 110 Oatmeal,std.... .... 8 35
Corn,doz. .... 110 115 Pork,domestic =~
Peas, No. 4.. .... 120 ™mess........ 200 2350

¥ " No. 3. 1925  Pork, Ameri-
“ No. 2 Al - ) oan clear... 22 00 24 00
Wl Wil lliyvey Potatoes, bbl.. 225 240

Peaches, 2's, Raisins, Cal,

e 95 200 seeded. . 0104011

Paaches 34 Rice, Ib 0 03} 0 03

RS- _ ... 300 305 Salmon, case—

Raspberries, Red spring... 776 850

ozen...... 205 210 hoes....... 70 750

Strawberries. 185 190 Sugar—

Tomatoes. .... 155 160 Standard gran. 6 00 6 10
Clams .. ... 400 4935 Austrian  * 590 600
Cornmeal, gran. .... 5 00 Brightyellow.. 530 5 9%
Cornmesl, bags. .... 165 No. 1 yellow... 550 5 60

ko Lols. .... 3 45 Paris lumps .. §75 700

The peanut crop of the United States

for 1908, was valued at $12,000,000.

Any tea kept in stock six months loses

one cent per pound in value, after one year two cents, after two years

it is positively unfit for sale.

Tea is at its best the day it is fired in the gardens, and although in sealed

metal packages, it keeps very much better than in bulk, still it loses flavor.
We do our utmost to have “SALADA” reach the consumer in all its
garden freshness and fine flavor, and ask the co-operation of every re-
tailer in our efforts to serve the public with FRESH tea.
to buy not more than three months’ supply at a time.

experience proves to us that this is vitally important.

If any retailer—anywhere—at any time, has any “SALADA?” in stock that

Our advice is
Eighteen years’

is over six months old, ship it back to us (freight collect) and we will
refund the full purchase price. We back up our belief in the paramount

importance of FRESH tea by this sweepng guarantee.

The “SALADA” Tea Co.

Toronto and Montreal
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Manufacturers, Manufacturers’ Agents, ;

BroKers, Etc.

BRITISH COLUMBIA DIRECTORY

VICTORIA

W. A. JAMESON - FRUIT GROWERS’ ASSOCIATION
COFFEE CO. aThec pashem and biogern of st

OFFICE AND WAREHOUSES
Importers and Roasters of High Grade COR. WHARF AND YATES STS. - VICTORIA

Coffees. Branch at 140 Water Street, Vancouver.

‘““We will never be buried
with the unknown dead---
we ADVERTISE. There’s
the whole thing in a nutshell
---we ADVERTISE; and,
therefore, we CANNOT be
unknown.”’

PR AR

Manufacturers and Proprietors of

“Feather-Light”” Brand Baking Powder TO

e also a ine of TEAS,
e . ' Brokers and Man-
ufacturers’ Agents

Mail orders promptly attended to.

Cor. Langley and Broughton Sts.
VICTORIA, B.C.

—Your business card on this page will keep
—your name and field of operations before
7{hnuhelunn. Importers and others
—Ilooking for responsible representatives.
_ It costs you little and means much to you

if you are looking for agencies.
The GCondensed Ads. In this Welte for paitiasions to
Paper will bring good results

McLEOD & CLARKSON

Manufacturers'Agentsand Wholesale Commission
Agents

144 WATER ST., VANCOUVER, B.C.

Can give strict attenrion to a few first-class Gro-
cery Agencies. Highest References.

The Canadian Grocer
Montreal Toronto Winnipeg

CURRANTS

We are proprietors of

“ AFRODITE” brand, the best AMALIAS

currant on the market,

“Canada’s Best”

“ NAUS[CAA," f.ne FILIATRA dry’ ﬁ
cleaned, carton currants.

“VICTORIA, fine FILIATRA dry,cleaned Have YOll Tl‘ied lt?

carton currants,
and importers and distributors of

Highest-grade PATRAS and VOSTIZZA

currants.

Not actually tested its superior
washing qualities, but introduced it to
your customers

We aim to give the trade the best grades
of currants obtainable from season to season.
We solicit the opportunity to quote on
your CURRANT needs at all times.
CANADIAN REPRESENTATIVES:

JAMES S. MacDOUGAL, London

A. B. LAMBE & CO., Hamilton

W. G. A. LAMBE & CO,, Toronto

H. D. MARSHALL, Ottawa

ARTHUR P. TIPPET & CO., Montreal

J. W. GORHAM & CO., Halifax

W. H. ESCOTT CO., Winnipeg, Man.

McKELVIE & CARDELL, LTD.,

Calgary, Alberta
W.S. CLAWSON & CO., St. John, N.B.

GREEK CURRANT CO.

124 WARREN STREET NEW YORK
THE LARGEST CURRANT HOUSE IN GREECE

There may be better laundry soaps
made, but if there are they have not
been shown in Canada. That'sabroad
statement which every housewife who
has ever tried " Canada’s Best” will
back. If you do not carry this soap in
stock, try a sample case this fall.

Ask for our special Direct- to-
Office-Order prices! These will in-
terest you!

UNITED SOAP CO.

OF CANADA, LIMITED

MONTREAL
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40 CENT TEA

There is a steady increase in the sale of 40c. Red Rose Tea. I find many
merchants are now selling very much more than they did formerly.

Generally, I believe, these increases have been due to merchants trying
the 40c. tea in their own homes. They have found on trying it that it was
just as economical to use and distinctly finer in quality, so they have
recommended it with the result that they are now making much more
profit for themselves and giving their customers better satisfaction.

It is the tea that was served at the Toronto Exhibition and was
so greatly liked.

If you will try a package yourself, I feel sure you will recommend
and sell inuch more of it.

7 Front Street East,
Toronto, Ont.
315 William Ave.
Winnipeg, Man.

T. H. ESTABROOKS
ST. JOHN, N.B.

} Branches

ROYAL SHIELD BRAND
SALMON

We have only been able to secure about 507/ of our
requirements of this well-known brand of high grade Sockeye
Salmon. Order early.

We are booking orders for October delivery at very low
prices, from a very favorable contract made in June for 20,QOO
boxes California Prunes. Anticipate your wants for Foreign

and Domestic Evaporated and Dried Fruits and place your
order with

Campbell Bros. & Wilson, Limited

Campbell, Wilson & Adams, I;i.TiE::l“ w l N N l P E G Campbell, Wilson & Horne, I.im:::a:m

Camphell, Wilson & Horne, Limited Campbell, Wilson & Smith, Limited
Lethbridge Regina
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The Benefit of Retail Organization

Secretary of Vancouver Island’s Merchants’ Association Gives
His Opinion of the Advantages of Associatioas

In a recent issue of The Groeer an
account of the British Columbia Mer-
chants’ Asociation econvention was
given. At that time some of the addres-

ses were not available, but have since

been received. The fu“()\'\‘l‘llg was in
part the address of the secretary of
Vancouver Island and will be read with

interest by all connected with associa-
tior. work:—

“In the twelve months since we last
met great progress has been noticed in
the growth of our cities and the growth
of business ard trades With  this
growth we find increasing use of im-
proved methods and appliances in carry-
ing on business, and the necessity arises
for improved methods in sifting infor-
mation (usually supplied by the appli-
cant for credit). collecting and compil-
ing data for correct ratings for credit,
which the husy, aggressive merchant
finds he cannot possibly attend to. What
is his remedy for this and many other
difficilties, such as, seeing that the
manuviacturer maintains the selling price
which he quoted and by which he induc-
ed you to bhuy his goods, but often, be-
fore he has scarce left the city, some

one who thinks he will catch the crowd,
and get ahead of his competitors, cuts
that price and leaves you with an ar-
ticle which does not pay to handle, and
takes up the space in your stores which
you can so ill afford to spare for an-
other ‘‘dead’’ line.

“The only efficient remedy is organi-
zation; meeting and consulting on diffi-
culties as they arise; keeping an up-to-
date rating list, notifying your members
of the dead beats found locally or arriv-
ing from other places; looking after the
manufacturer (especially those introduc-
ing new articles) and insist on their
maintaining prices.

“In the trade journals you will con-
tirually find reports of associations be-
ing formed, and chiefly for the objects
just mentioned. You may be quite sure
that those merchants have heard of
some of the advantages of associations,
and have felt the need of them; we can
safely assume that they are progressive
men living in growing and progressive
cities. By the time the next annual
convention is held we may fully expect
to double our number of affiliated asso-
ciations.

If you want mince meat that is

MINCE MEAT IN REALITY

as well as in name—write us and we will tell you about

our goods.

.V\./e have qualities suited for every class of trade and
are giving--without a doubt--the best values on the market.

TEST US

Drop us a postal card.
We have—

Tell us your wants.

Tins Pails Tubs Kegs Bbls.
2 1b. 7 1b. 56 1b. 100 1b. 400 1b.
5 Ib. 124 1b. 70 1b.

7 Ib. 28 1b.%

Also our condensed in cartons.

J. H. Wethey, Limited

ST. CATHARINES,

ONTARIO

“THE MINCE MEAT PEOPLL”

Special Agents: WILLSON & WARDEN, Yoronte,
J. W. GORHAN & CO. Halifax, N.S.

rste o EPPS'S COCOA
Strength in Every Cup of

The favorite with young and old. Delicious, fragrant, ‘* Epps’s’’ contains

the maximum of nourishment in Cocoa. ‘‘Epps’s’’ stands for excellence

EPPS’S MILK CHOCOLATE

of unsurpassed quality at a popular price.

Manitoba: BUCHANAN & GORDON, Winniped
C. A MUNRO, St. John, N.B,

““There seems a difficulty in some as-
sociations to keep up the interest in the
meetings; many ask, when reminded of a
meeting, ‘‘anything special?”’ ‘‘What's
new,”” etc. Some associations have
tried ‘‘discussions on special subjects,”
some have offered premiums among those
attending. Personally, I think the
members should look upon attending
meetings as g necessary duty. If noth-
ing of importance is belore them they
can exchange views on many trade sub-
jects; closer friendly relations frequent-
ly follow, and the finding others at a
meeting often induces ‘‘one more’ to

look in. Grocers, like other fellows,
love congenial company.”’

Whenever
Liquidation

causes the sale of
grocery stocks
it is interesting
to note the ab-
sence of any

Fels - Naptha
soap.

A clear indic-
ation of the
steady demand
and the contin-
uous, even sale:
due tothequality

of Fels-Naptha
soap.
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YOUR GOODS KEPT
PROMINENTLY BE-
FORE THE WHOLE-
SALE TRADE sz s

Manufacturers and Shippers

of Eastern Canada, Europe and the United States who
wish to get in right with the trade-increase of booming
Western Canada should avail themselves of the facilities
and service we offer,

Our five large warehouses at the five main distribut-
ing centres of the West enable us to cover the territory
in an aggressive and thorough manner.

We have an unrivalled connection among the whole-
sale trade of Western Canada.  May we push the sale
of your grocery lines in this territory?

We call daily upon every jobbing house in Manitoba,
Saskatchewan and Alberta, ensuring every product we
handle being kept prominently before the wholesale trade
in a wholly effective way that no other house can offer.

It’s your move

Nicholson & Bain

Wholesale Commission Merchants and Brokers

HEAD OFFICE - - WINNIPEG, MAN.

Wianipeg, Saskatoon, Calgary

Regina,

Edmonton,

favor.

Contractors To The Admiralty

PURNELL'S
Sauces, Vinegars and Pickles

Never fail to give perfect satisfaction. They are un-
paralleled in quality, purity and flavor and are fea-
tured by the best storesin Great Britain and Canada.

: You cannot make a mistake in handling “ Pur-
nell’s” full range of products as there is ready sale
for every one of them where a discriminating trade
is catered to,

We are large contractors to the admiralty,
which in itself is a recommendation which cannot
be overlooked and a special selling point in their
Sold by all jobbers.

meeesssssssssOur Canadian Agents

Charlottetown, Horm Huzlrd; St.John N.B., E. C. McMichael; Montreal
and Ottawa, G. S. Hardin C:nada Llfe Buildin ; Halifax, N.S,, J. Bill-

Bristol, Eng. . - Est. 1750

man, 236 Hollis St.; W. Dunn, ' St. Peter St.; Torou!o, T 5 ,’.
Ltnd Brokerage Co., 73%"»! St. {I Hamilton, J. H. Stratton & Co.; ) W
nlu Carman Brokcu.eCo 141 Iannntynn Avenue E.; Vancouver, B C 1 ‘k‘ i

! Jarvis & Co., Room 10, Flack Block, Hastings Street. r e <8
PURNELL & PANTER, LIMITED
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HAMS

Are Very Scarce
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GUNN’S

QUALITY BRAND

FRESH PORK SAUSAGE

In One Pound (net) Fancy Cartons

I A R BRI T 1P e R T T IO TR
-y - b

and probabilities are they will be higher
SO WILL LARD.

We have, however, a good stock of

ROLLS, SHOULDERS, BREAKFAST

BACON and BACKS and at reason-

able prices.

Not How Cheap--But How Good

GUNN S Toronio, on.

LIMITED.CA NADA

F. W. Fearman Co.
HAMILTON

Two Good Reliable
Articles to Feature for
the Hunting Season

ESPECIALLY MILD CURED.

Roll Jf—

The REINDEER-JERSEY Brand

Evaporated Milk, Unsweetened.

REINDEER CONDENSED
COFFEE, having the Coffee, Milk
and Sugar combined, a cup of de-
licious Coffee is prepared by simply
adding water.

AS FINE AS ANY BREAK-
FAST BACON.

WE ARE MAKING A SPEC-
IAL CUT "IN PRICE AT

uﬂ PRESENT.

The only manufacturers in North

America of prepared Coffee which
e : b et
contains Milk and Sugar.

THE WM. RYAN, LIMITED

D Pork Packers and Wholesale Produce Merchants

. e e Packing Houses 70-72 Front St. East
TRURO, NOVA SCOTIA FERGUS TORONTO

==_?__.L




Smoked and Cooked Meats are Easier

Demand for These Lines is Less Brisk—Live Hogs are Lower
in Price—Supplies are Larger—English Bacon Market is Less
Firm—Weavier Pork is Steady in Price—Butter and Eggs Un-
changed—Cheese Continues High.

The trend of live hog prices has again
been downward, lower figures being gen-
eral throughout Canadian markets. The
lower prices of the past few weeks are
ascribed to the less firm cables from the
English bacon market while it is also
true that live hogs are wich the arrival
of fall in better supply. In sympathy
with lower values for porkers there is
a less firm feeling in certain lines of
provisions. The demand for smoked
meats and cooked hams is less brisk
contributing to some extent to the
easiness in three lines. On the other
hand heavier pork is in better demand
and firmer. Trade on the whole is on
an appreciable scale and considered
favorable for the season.

Buiter prices in general show no par-
ticular change. Demand is fair while
production continues quite large. Other-
wise there are no features. KEggs show
a tendency to strength, the result of de-
creased receipts and a good demand.
There is a good demand for strictly new
laid. .

Cheese still maintains its position of
strength and is at the highest point for
the season it has been for many years.
Ever since early in June the price has
been steadily ascending. At first the
advance was due to the decreased pro-
duction in Canada on account of the dry
weather but later on the demand from
England entered into the situation. The
drought in that country has interfered
quite seriously with production with a
resulting demand from Canada.

MONTREAL.

Provisions.—The changes predicted in
last week's issue have become a fact.
Pure lard is down } cent and both live
and dressed hogs are easier owing to the
influence of the Toronto market, so it is
said. Smoked hams are down } cent
but several lines of pork are higher.
Reports show that there is a fair de-
mand

Pure Lard—

ood,
b,
Fubs, 56 Ibs. net, perib....
Tierces, 3/5 lbs., perlb....
dne pound bricks

Heary Onnads
"Dﬂl'i short out mess, bbl. 3545 pleces ....

Butter —Prices are unchanged this
week, the election having had a quiet-
ing efiect. Many, it is believed, showed
no interest for the reason that they
wanted to wait for the outcome.

Oreamery. .

¥ 0264 0 27
Dairy, tubs, 1b

022 023
Eggs.—The market is steady with a

good demand. No prices have been

changed, but the situation is firm.

New laids. ...

Belects. .

No.1....

Cheese.—No developments are report-
ed this week but with the passing of
the political crisis something new may
be expected although it may not neces-
sarily be material.

TORONTO.

Provisions.—The general tone of the
provision market is slightly easier, the
result of a total decrease of 80 cents in
live hog prices during the past three
weeks. Smoked hams have met with a
general reduction of 1 cent per pound
while cooked hams, the demand for
which has eased off, are lower at 25 to
27 cents. Long, clear bacon tends, how-
ever, in the opposite direction, prices
ruling at 12 to 13 cents. Lard also
seems to maintain a steady position.

Live hogs at country points range
around $6.90 per cwt. the lower price
being ascribed to slightly decreased
cables for bacon and the fact that sup-
plies are now more plentiful. Dressed
hogs are lower also, the result of the
decrease in hogs on the hoof.
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Butter.—Butter prices are unaltered

as is also the general situation. There
is a fair production at the present time.
‘““There is at least no firmness in the
market,”” remarked one dealer.
Fresh creamery prnt ...
Creamery solids
Farmers' separator butter
g‘l prints, choioce

0.

tubs or boxes. ..
No. 2tubs or hoxes...............

Eggs —Production is not on as large
a scale as hitherto. Prices are un-
changed but firm.

Fresh gathered eggs

021 022
New laid eggs

023 034
Cheese.—‘‘New cheese is the highest it
has been at this °season for several
years,”” said one dealer. ‘‘This time
last year we were selling at 12}. To-
day the lowest price is 15} cents.”” The
price is most unusual for this time of
the year, the main reason being the re-
duced production in England and the
consequent demand from that quarter.

New twins...... ....
Old Stiltons.

Poultry.—Arrivals are fair in volume
as is also the demand. Prices show no
change.

Fowl, live. ..... 010 011

Duckling, live.. 010 011
Spring chicken . 012 013

Honey.—Prices are well maintained
but there are no unusual features pre-
sent just now.

Clover honey, strained, 60-1b. tins.
Clover honey, No. 1 comb, doz ...

SCALE INSPECTION.

Editor, Canadian Grocer,—I like Mr.
Wotton’s letter in last week’s Grocer re
Scale Inspection. Why under the ) sun
the grocer should pay $4 of $5 every
year to have his scales inspected and the
public who are so directly interested not
pay a cent of it, I don’t see. I believe
in the United States, scale inspectors
only visit you when a complaint is
lodged. It is certainly unreasonable for
the grocer to pay vyearly whether his
scales need adjusting or not.

GORRIE & CO.

Haliburton, Ont.

SHOW CARDS ON PRICES.

Prices much in your favor.

Our prices are always money savers.

Whoever you are, whatever you buy,
our prices are the same to you as your
neighbor.

The employe who says ‘‘I'm not going
to work myself to death for the pay
I'm getting,”’ is probably getting more
pay than he is earning.

| Y A i K AN S T
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The Scarcity of the Good Clerk
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3. The hours are longer and wages
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Montreal Dealers Discuss This Important Question—Much of
the Blame Attributed to Lack of Interest Taken by the Pro-
prietor in His Employes—Length of Working Hours.

Montreal, Sept. 24— (Speecial)—Labor
Day was g holiday for the average work-
man, but among those who were at
their accustomed places were the gro-
cery clerks. The previous Saturday
afternoon and evening found them toil-
ing, while Jarge numbers of young men
in other positions ceased work at 1
p.m. that day.

This bears out what a prominent
Montreal grocer said recently in discuss-
ing the various reasons for the present
scarcity oi good clerks. In his opinion,
large numbers of young men who might
follow the grocery husiness were attract-
ed to other branches of work because of
the shorter hours and better pay. The
young man of the present generation, he
continued, saw all around him others
who had the Saturday afternoon to them-
selves, and it was not to be wondered
that the main body demanded the same
short hours

Another point he dwelt upon was that
clerks usually begin at low salaries, and
it is many years before they are earning
what the present generation calls ‘‘big
money.”’ Companions who follow some
other occupation soon forge ahead of
them in this regard, although ultimate-
ly the grocery business ofiers a good
living under agreeable conditions. It is
not every young man who considers the
question in this light, but those who
are working away, preparing themselves
for the future, are bound to be reward-
ed

One Consolation.

From the standpoint of the clerk
there is the consolation of knowing that
the trade is not overcrowded with bril-
liant competitors. In this respect, the
grocery business makes up for some of
its other deficiencies, but to profit by
this condition the clerk must be capable.
This of course applies to every occupa-
tion, but there are reasons why it
should he borne in mind by the ambi-
tious clerk. One of these reasons, and
it is almost entirely overlooked, is the
fact that grocers do not instruct their
clerks in the details of the business
They are not impressed with the impor-
tant points, and from experience the
writer believes that the employer de-
pends too much upon his clerk learning
by experience business facts which
should be presented to him in his first
lessons.

The Usual Way.

Some grocers imagine that as soon as
a new clerk is familiar with prices, he
is ready to go behind the counter. This
deals with the ordinary grocery store

where the clerk is receiving his grocery
education. In the larger stores he is ex-
pected to be already schooled in the
trade, and considers himself a graduate
of the smaller store, In the latter storq
the clerk learns the prices, takes orders,
fills them, and perhaps unconsciously
learns the elements of salesmanship.
But does he learn all the ‘‘ins and
outs '’ about the goods he is selling ?

Travelers who posses scraps of this
knowledge impart it to the proprietor,
but the clerk does not heartit. And then
with the little details of marking goods,
the keeping of books, the arranging of
selling prices, the taking of stock, the
‘question of profits, discounts, and so on,
how does the clerk learn these things™
They are mentioned to show that o has
a great deal to learn before he can call
himself 3 grocer, and many of those who
are employers arc deficient in many
respects.

To sum up, why then is there a scar-
city of good clerks to-day ?

1. During their apprenticeship many
have bheen engaged with grocers who
do not know the business.

2. They have not realized what the
grocery business demands of them.

less than in other occupations.
Shortcomings.

What the average clerk in the average
Canadian grocery store has to contend
with :(—

1. An employer who thinks he
knows all about the business, but
doesn’t.

2. Who therefore is incapable of in-
structing his clerk in the present day
methods of the grocery business.

3. Who is, therefore, not as interest-
ed in how he carries on his business
as he should be.

4. And who, therefore, does not
take the proper interest in his clerks.

Grocers’ Letter Box

The Canadian Grocer solicits enquiries for
this Column on Trade Questions. If yeu de-
sire the manufacturer of any line of goods,
where an article can be secured, etc., ete,
write us.

Editor, Canadian Grocer,—Will you
kindly let us know the names of some
dealers in New Brunswick ‘‘Green Moun-
tain’’ potatoes?

OTTAWA WHOLESALER.

Editorial Note,—Among the dealers ip
New Brunswick Green Mountain pota-
toes are: Clements & Co., West St.
John, N.B., and T. Collins & Co., North
Market St., St. John, N.B.

To back up his advertising, so that
customers will be entirely satisfied when
they come should be the plan of every
merchant.

B e

Filling up candies with the hand is not an evidence of clean, sanitary methods
and will not attraect trade.

46

.

® |




THE CANADIAN GROCER

Grocers: The responsibility for the quality of the well-known
and well-advertised branded articles rests upon the manufacturer
whose name they bear. You are responsible to your customers
for the quality of any private brands you may handle. The
consumers of to-day demand quality and have learned by experience
to rely upon the well-advertised brands.

MAGIC BAKING POWDER

Contains no Alum and conforms to the high
standard of Gillett’s Goods.

E. W. GILLETT COMPANY LIMITED,
TORONTO, ONT.

WINNIPEG MONTREAL

WE WANT DISCONTENTED
MEN

that is to say, men who know they could make more money if they
had the chance.

HERE IS THE CHANCE

If you will be our circulation solicitor for MacLean’s Magazine, we will pay
you a good commission on each new subscriber you get as well as on every
renewal. You can do the work in your spare time, unless, like many of our
successful solicitors, you find it pays to give whole time and attention to it.

ARE YOU PREPARED?

THE MACLEAN PUBLISHING COMPANY
143-149 University Avenue 53 TORONTO, CAN.
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truetoitsname, the best cook-
ing and drinKing chocolate
made.

Diamond

nothing better for eating in
this style is made anywhere
AND IN ADDITION good
profits to the retailer.

Ask your jobber.

John P. Mott @ Co.
Halifax, N.S.

BELLING AQENTS:
J. M. Douglas & Co. R S. Mcindoe
Toronto
Jos E. Huxley Tees & Persse Johnston & Yockney

Montr

Wlnnlpc:_ gary

rank M. Hannum, Ottawa

—
e

Poor Pickles
Low Grade Malt Vinegar

We are not advertising these, for
there never were any goods of a
low order turned out of our

pre mises.
But You

are advertising yourself as a
second-rate grocer if you sell
them—even once—to a customer
who wants something good.

Advertise Your Business Free

by stocking our high-class goods.
The quality is the highest.

8. CHIVERS & CO., Limited
CARDIFF WALES
CANADA:

112 St. Francois Xavier St., Montreal

dmonton

PUT YOUR CREDIT ACCOUNTS ON THE
RIGHT SIDE OF THE LEDGER

Adopt the ONLY Way to make credit business
BAFE. And st the same time eliminate charging,
errors snd disputes.

L3
Books
are in use all over the world.
HERE'S HOW THEY WORK :—

‘When a man wants
credit, give him an
Allison Coupon
Book, and bhave
him sign form at
the front which be-
comes then his
promissory note to
you. As he buys,
tear out coupons,
and when his book
is exhausted you
can collect your
note or extend his
credit for another
book. as you deem
wise. No pass
books.no charging,
no time wasted, no
errors, no disputes

For sale by jobbers everywhere.

Allison Coupon Company

INDIANAPOLIS, IND.

Mention this paper when writing
Advertisers.
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X FINCER CREAMS )5

Do You Realize

what it means to handle biscuits in
perfect condition? Why, it is the very
crux of a successful biscuit trade !

Carr’s Biscuits

are sent out in
air-tight tins,
are well packed
and invariably
reach the re-
tailer in first-
class condition,
crisp and fresh.
Prompt deliv-
ery is guaran-
teed.

Send your order
to our nearest

Agent

CARR & CO. Eciano
::;::‘::—WW— H. Dunn, Montreal and Toronto; Hamblin &

and V; , B.C.; L. T. Mewbura & Co.,

Ltd., Calgary ; T. A. MacNab & Co,, St. John's, Newfoundland.

The Care of Silver
and Plated Goods

"EARLY every housewife knows
the great tendency of silver
and plate polish is to scratch and
mar the delicate finish of these
wares. The constant use of

GHIVERS’

PLATE POWDER

will not only not scratch the
most highly polished silver or
plate ware, but will give them
the most brilliant and pleasing
eftect. When you can introduce
Plate Polish do not- hesitate to
recommend Chivers’.

Get particualars from the Canadian Agents :

HARRISON & SON

St. Nicholas Building
MONTREAL
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Confectionery Trade on the Increase

Good Fall Trade is Being Felt—Consumption is Showing
Substantial Increase—High Sugar Market Stiffens Prices
Somewhat—Flour and Cereals Are Steady in Tone—Normal

Volume of Trade is in Evidence,

With the extremely high sugar mark-
et now prevailing it is only natural that
a stillening in the price of confection-
ery would result. Slight upward move-
ments in the quotations for certain lines
have taken place.

Manuiacturers state that there is not
only a good trade in evidence at present
in this line but that the consumption is
showing a substantial increase. Groeers
who Lave not now a confectionery de-
partment should consider the advisabil-
ity of adding one, while those dealers
already handling confections should put
forth an effort to secure their share of
the increase in sales.

Just at the present there is a general
steadiness in flour and cereals. Flour is
practically in the same position as last
week, wheat quotations having varied
little. The same strength is apparent
in rolled oats prices of the raw material
with the tardy movement of new crop,
being well maintained. Corn meal and
rolled wheat are on a steady basis.

Threshing delay, due to wet weather
in the Canadiar North-West, brought
out some signs of strength at the begin-
ning of the week, but was counteracted
by a big inerease in the United States
visible supply of wheat. The movement
of wheat has so far been very tardy.

(Canadian markets will remain some-
what unsettled until the reciprocity is-
sue las been deecided. Meanwhile, in-
terest in the elections is apparently hav-
g little or no effeet on trade.

MONTREAL.
Flour.—The market is steady and un-
chanzed. Naturally, election talk is a

big fizure this week. Demand has not
been materially interrupted, however,
and when the excitement passes over it
will e found that the depreciation of

busiiess was comparatively slight.
Winter whe T RS SRS
Straigi. rollers, s bage. o L L1l
Manitola et Spring wheat patent,
straight patents, barrel
strong bakers.......... .

e PR PSR e e
Ucreals.—Rolled oats remain firm and
Steady.  Just what the future will bring
s difficult to tell. It is now strong and

Slewly with a good business passing.
Fine 0.t L, | RN
Btan lard oat e.{.M...Z..:..'.f.'.'.'.'i:'"Llﬁ: as

"anulated oatmeal bags
lted cornmeal, 106 (]

TORONTO.
“lour.—The flour market shows no
particular change from a week ago.

Wheat quotations are practically un-
changed. Trade is on a moderate secale.

In Ontario, with an increased acreace
of 94,019 acres, the Ontario Bureau of
Industries estimates that the yield of
wheat will only be 17,000,000 bushels as
compared with 19,837,000 last year. The
production of oats is estimated at 88,-
261,000 bushels as compared with 102,-
034,000 last year.

Manit Wheat
1st patent, in car lots. . 5 30
2nd pateuts, in car lots 4 80
Strong bakers, in car lots. Eh 4 60
Heod Hour, 10 carlots. .ccveu onese eneninonnns. 300 320
Winter Wheat
B B e Ui ves winias o5 vancdsloamaoinnnse vale 415
Patents 4 50
Blended 4 50

Cereals.—No further price changes
have occurred during the week. The
strength in the rolled oats market is
still maintained. Supplies of oats are
slow in coming out. The set in of the
fall demand is helping trade.

Rolled oats, small lots, 90-1b. sachs............. .... 2 60
Kolled oats, 25 bags Lo car lots. ... >

Standard aud granulated oatmeal, 95-10.
Kolled wheat, swall lots, 100-1b. varrels.
Rolled wheat, 5 barrels vo car lots. ...

Cornmeal, 10u-1b bags. ...
Rolied oats in cotton sacks, 5 ¢

ents mere

FOREIGN MARKET NOTES.

The coming crop of Florida oranges
will exceed 4,500,000 boxes according to
one estimate.

Allspice is higher in Jamaica. One
report places the total of the new crop
at 40,000 bags as against a normal crop
of 90,000 bags.

Reports say that the catch of sardines
in France has been poor so far this
season, and while in Portugal fishing is
better, the fish are larger.

Prospects are good for olive oil this
year so far and if all goes well there
should be a good yield this season. How-
ever, much may happen beiore harvest.

It is the general opinion among oys-
ster growers and shippers that the sup-
ply of oysters this year will fall short
of demand, although they will be of good
quality.

At the annual meeting of the Ameri-
can Cranberry Growers’ Association, the
crop was reported to be equal in quant-
ity to that of last year. It is expected
by growers that about a half million
barrels will be sent to market. Harvest-
ing will begin in September, and prices
are expected to be moderate.

If you expect to make a success of
your business, the time to start is right
now.
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MOONEY BISCUIT&CANDY, Cco {

STRATFORD CANADA |

“ Perfection *
Popularized Sodas
As No Others Did

and have held the enviable
position their name stands for
while others have fallen.

“Perfection” Sodas are the
standard by which biscuits
are judged, both for quality
and crispness. There’s a
difference which is most
pleasing to the taste, a flaky
crispness that cannot be
duplicated in many other
brands of sodas.

Your select trade demands
them® when they ask you for
the best.

The MOONEY

Biscuit & Candy Co.
LIMITED

[ Factories at E—

Stratford, Gnt., Winnipeg, Man.

BRANCHES atHamilton,Ottawa,

Sydney, C B.,: Halifax, N.S.:

Fort William, Calgary, Van-
couver, St. John's, Nfid.

—THE FLAVOR DE LUXE—

MAPLEINE

Original and Distinctive
Flavors Cakes, Candies,
Ices,Ice Cream, Puddings,
etc. and makes a Table
Syrup better than Maple,
at a cost of 60c.'a gallon.
SELLS ON MERIT
Backed up by advertising
See Price List
Order a supply from your
jobber.or -Frederick E.Rob-
son Co.. 26 Front St.
E., Toronte.

The Crescent Mfg. Co.
SEATTLE, - ~ WN.

When writing advertisers kindly men-
tion this paper. ;

e




Dust Does Damage to Niagara Fruits

So Fruit Growers Declare—Blame U.S. Automobiles—County
Councils Make Move to Oil the Roads—Would Like Govern-
ment Aid, Since Government Collects From These Motorists.

Farmers, those who don’t farm will
say, are never satisfied. If it rains the
country is getting too muech rain. If it
is sunshiny it is too dr}. But the fruit
tarmers of the Niagara Peninsula have
other troubles now—troubles which keep
them ‘‘from broodin’ over’’ the weath-
er. They have the automobile as a daily
companion. They have the dust stirred
by the automobile. They have dust on
their fruit, and to prevent this settling
in, destroying quantities, they have
lately undertaken experiments in oiling
the county roads.

Speeders the Trouble Makers.

The road from Hamilton to Niagara,
as every one living in that neighborhood
knows, is one of the best for motoring
in the country. Along it many Canadi-
an automobilists travel, and ecitizens of
the United States in the hundreds use it.
It is with these visitors from the other
side that the fruit farmers of the Nia-
gzara peninsula have the great quarrel.
They act as if the highways had been
made a race track for them, say the
growers. They stir up the dust so that
it floats in the air for hundreds of yards.
It settles on the trees and does a great
deal to depreciate the value of the fruit.

Samuel Culp, of Beamsville, Ont., one
of the large fruit huyers, says that the
speeding automobile is espeecially dan-
Already it has
bheen found that the dust settling upon
the blossoms their maturing
properly. Sometimes the buds die.
Sometimes the fruit is dwarfed. Some-
times it is blighted. The farmers have
no hesitation in laying the blame for this
upon the motorists.

Blame U.S. Autos.

They are not unreasonable men, these
Niagara Peninsula farmers. They do
not hope or particularly desire to ex-

gerous in the spring.

prevents

clude automobiles from the roadway.
But they do hold that exceptional speed-
ing should be stopped—that the law
should be kept.

““It is the U.S. motorists who run
their cars at 30 to 40 miles an hour who
do the damage,’’ stated Mr. Culp.

The harm being done to the country
by the automobile-raised dust has been
considered at meetings of the county
and township councils. As a result, ex-
periments have been tried this year in
oiling the roads. A large strip to the
west of Grimsby has been thus treated,
and the dust on the roadbed between
Beamsville and Grimsby is kept down
in the same way.

Want Government Aid.

But the expense of oiling
road is great.

miles of
The fruit growers feel

they should get assistance in bearing
this. A government grant, some of
them believe, they should have. As they

say: ‘‘The Government gets money from
these automobile owners while we get
dust. The government should vote us
part of the tax to help us keep the dust
down.”’

This problem of the Niagara Peninsula
farmer is of interest to many of the
grocers. If the dust does cause a de-
terioration in the fruit they will suffer.
Some of them indeed have already suff-
ered, by having their shipments of fruit
come to them covered with the dust of
the road. That, at least, spoiled the
look of the fruit, and fruit is one of
those things which must look well in
order to sell well.

Whenever possible, let experience, not
theory, be your guide.

Don’t be afraid to fight against odds.
The things worth having are hardest o
get.

ANCHOR

is pure, wholesome and reliable at all times.
quite diffezent from ordinary flour and will make
the most of your baking.

Manfd. by Leitch Brothers Flour Mills, Oak Lake, Man.
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FLOUR
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Apples! Apples!

GEORGIAN BAY DISTRICT

E are putting up
between seven

and eight thousand
barrels of apples in the

Georgian Bay District
The Quality is No. 1

We invite correspond-
ence as to price on
car-load lots.

WRITE AT ONCE

Lemon Bros.

Owen Sound, Ontario
and Sault Ste. Marie

Alimentary Pastes
of the
“ Swallow ”
Brand
!

(Hirondells)

Manufactured with the best
quality of Canadian Flour—the
best in the world—with the
most up-to-date machinery, in
the most modern mill, under
the management of an expert,
thus fearing no competition as
to quality and freshness from
the imported article.

Vermicelli, Macaroni, Spaghetti,
Macaroni Short Cut, Small Pastes

Assorted E¢§ Noodles of the “ Swallow ”
Brand are great favorites. TRY THEM,
You will appreciate their exquisite taste.

SOLD EVERYWHERE

The 6. . Gatelll Gompany, Ltd.

ONTREAL CANADA
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T PUSH |

No@l . the Sale

........

. patatoer
CHARLES B.KNOXCO
JONRSTOWR RY_USA -

PACKAGES

You wili be well paid for every effort you make to push

the sale of KNOX GELATINE. You make a good profit
on it at 15 cents per package. Our extensive advertising

is constantly making KNOX GELATINE easier to sell,
and its quality makes each sale lead to others.

Chas. B. Knox Co.
Johnstown, N.Y.

Branch Factory:

Montreal, Canada

If You Went Into

a Drug Store and the Druggist recommended
a certain patent medicine you would give
it a trial, ten to one. We feel that you should

SELL SARDINES

WITH A GUARANTEE

There’s nothing like a guarantee
to help sell your canned goods!
Read] the §exact wording below;

give our goods a fair run on our recom-
mendation, and we are sure, if you do, that
you and your customers will both be pleased.

4

BRANDS OF EQUAL PURITY.

“Regal,” “‘National,” ‘““Laurentia,”
“Daily Bread.”

Made in Canada’s newest and most up-to-
date mills.

The §t. Lawrence Milling Co.
Limited

MONTREAL

e oo

e e

This is the guarantee appearing on each tin
of CONCORD SARDINES, a line that re-
tains the natural delicate flavor of the fish to
a remarkable degreec For your best trade sell
CONCORD. Order from your wholesaler.

List of Agencies -

R. S. McINDOE, Toronto
WATSON & TRUESDALE, Winnipeg
A.H. BRITTAIN & CO., Montreal
W. A. SIMONDS, St. John, N.B.
RADIGER & JANION. Vancouver and Victoria, B.C.




Canadian Fruits
Crawford Peaches

are now arriving in good shape,
also

Plums, Pears, Grapes and
Cantaloupes.

o

T D 5 R TR

Tomatoes, Cucumbers, Apples,
Egg Plant, etc.

Full Lines of
Oranges, Lemons and Bananas 4

e, W
McWILLIAM

Mc.” E.

EVERIST

285-27 CHURCH ST. TORONTO
are Largest Receivers

“St. Nicholas”

The Lemon Leader
for the past

7,500 DAYS

“That’s
Going
Some”

J. J. McCABE

AGENT

TORONTO, : : ONT
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Domestic Fruits at Pinnacle of Demand

Big Trade is Being Done in Late Fruits for Preserving Pur-
poses—Height of Season Has Been Reached in Peaches—
Plums Are on the Wane—Pears Arriving Freely While Grapes

Are in Good Supply.

The height of the season for peaches
has been reached and from now on it is
generally expeeted that supplies will
become less plentiful. Some excellent
stock ¢f late varieties is now appear-
inz on the markets. Plums are on the
wane, although what there is are of
good quality. Grapes are at the pin-
nacle of demand, while pears are being
taken up fairly well. Dealers are do-
ing a big husiness in domestie fruits for
preserving purposes as is shown by the
big trade in sugar at the present time.

Sugar melons are in good supply and
arc meeting with a fair demand. There
1s no doubt the grocer could work an
improvement in this branch of his trade
if he would do a little educative work,
as there are a good many of the con-
suming publie not acquainted fully with
the sugar melon and its gualities.

Trade in oranges is quiet, the result
of the rush of domestic lines, while
none too favorable weather is respon-
sible for a lack of briskness in lemons.

A recent report from Florida estim-
ates the ecitrus fruit erop for 1911-12 at
being over one million boxes greater
than last season with the fruit uniform
in size and of better color. The erop
of grape fruit will be smaller than that
of last year, but the orange erop will
raise the average so that the entire
citrus output will total about 25 per
cent more ihan last season and will
probably eonsist of over five million
hoxes.

MONTREAL.

Green [Iruits.—Canadian fall fruits
are more than ever prominent this week
and home-grown peaches, pears and
plums are attracting a large {rade.
There 1s also a heavy demand for grapes
and apples, and the zeneral fruit trade
is heavy just now. Lemons are a little
easier in priece with the demand lighter
with the ecoming of cooler weather.
There is a fair trade in grapefruit, or-
anges and pines.

Apples, bbl ..275 350 Oranges —

Bananas, bunch.. 1 60 175 Valencia. . ...... 450 6w
Bananas, crated. 2 00 2 25 Jamaicas, bbl. .. 376 4 (0

Oantaloupes. .... 250 3 00 Sorrento. . 360
Cocoanuts, bags. 376 Mexican. 300
Grape fruit, Cali Peaches, Cslifor .

fornia, case cone WHN SRS 200
Grape fruig, basket ....... 100

Jamaica 400 450 Pears, Can. bas.. 0 40 0 60
Grapes, Canadian, Pineapples

Lasket .02 025 Floridas, case. .. 4 50 500
Lemons. ......... 400 450 Plums, California
Limes,abox ... 125 150 B o s aks basven 160 200

Pluu:n, Can bas. 035 076

Vegetables.—New ecelery is moving
freely. Sweet potatoes are in fair de-
mand and are lower in price and toma-

toes are quoted at a normal figure.
Spanish onions are higher in price.
There is a big trade in new vegetables
for the grocer whose fruit and vegetable
trade just now is an appreciable part of
the trade.

Carrots, doz..... .... 025 Oanadian lettuce

Cabbage, doz. 075 perdoz........ 0456 0650
Celery, doz... 07 Uniones—

Corn, per doz.. [(§ 1] Spanish,crate. .. 3 50 4 50
60 Sweet potatoes.. 175 225

035 Montreal pota-
toes, new, bag. 1 50 11715

bushel et 1756 226 Tomatoes, Cana-
Leeks, doz ...... 160 175 dian, basket. . 015 02§

TORONTO.

Green Fruits.—Brisk business is still
in evidenee on the loeal fruit market.
the domestie fruit trade is over. Plums
are noticeably in smaller supply, al-
though the quality of late arrivals is ex-
cellent. The same thing is true in re-
zard to peaches, although there are still
fair supplies at prices at least no higher.
More interest is being directed to
grapes, dealers now beginning to push
them strongly for preserving purposes.
This fruit will be available for a econ-
siderable period yet.

‘““Tomatoes are a glut on the market,’”’
declared one dealer, and indeed that
seems true. In the first place, there is
an abundance of supplies, while in the
rush of other fruits, interest is being
detraeted from them.

A good trade is being done in sugar
melons which are plentiful and lower
in price. There are no special features
to oranges or lemons just now.

(‘ape Cod eranberries are on the mark-
¢t at $8.50 per barrel.

Baoanes.... ... 10, 175 Watermelons... ¢ 35 0 50
Lemons— Canadian plums,
Verdelli.... ... 40 45 11-gt. basket.. 0 50 1 00
Limes, box..... ... 125 (';ll;“ peﬁu.— R
Oranges — Jest grades. ..
: 95 Common. .... 030 040
Late ulenm‘u,. 4.1.) 4 50 Cansdian pears,
(an. tomatbes, 11-qt. basket. . 0 50
11-qt. baskets. 0 15 0 25 Grapes, small. .. 0%
Canadian sugar Grapes, fancy =
melons, crate. 030 0 40 Delaware..... .... 030
Rockyfords, bak 035 040  O7ceD grapes, §
Rockyfords, sal Cranberries,
mon, flesh, bsk 0 30 0 48 Cape Cod, brl. ... 8650

Vegetables.—There is no particular
hriskness in general vegetgbles just
now. A fair trade is in evidence. Cana-
dian eabbage are quoted at 75 to $1 per
dozen. Egg plant is lower at 20 to 25
cents per basket. Spanish onion arriv-
als which were interrupted for a time
by the strike in England, as they come
via Liverpool, are again on the market.
They are a good sound stock and are
quoted at $3 to $3.25 per case.

Potatoes are slightly lower again at
$1.25 to $1.30 per bag. There continues
fairly large- shipments of New Bruns-
wick stock. Ontario potatoes are re-

v,
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ported as being generally small as yet
and not fully matured. The erop in no
section seems particularly good although
prices are just at this time towards
easiness. The dry and hot weather was
not good for potatoes and the Ontario
Government report of August says: ‘‘A
light yield of small potatoes will be the
general rule. Early planted suffered
most. Timely rains helped those plant-
ed later.”” The acreage of potatoes in
Ontario this year is 162,457 acres as
compared with 163,454 in 1910 and 169,-
695 in 1909.

" Canadian beans,
basket.... .. 025 035 11 qt. basket 0 25
Oabbage, Cana- Onions—
dian, dozen... 5 100 American cook-
ing. 1001b. bag 2
040 Spanish .. ..... 3
OQucumbers, Canadian, bus ..
Oanadian, bek.. 015 0 25 Potatoes, N. B.
Green corn, doz 0 06 .0 10 stock, bag.
Egg plant, bsk.. 0 20 0 25
Celery. per dos.
heads..... .. 0

7

Sweet potatoes,
0 50 bargel.........
Caulifiowers, dz. .... 125 New turnips, per
11-qt. basket.
03 04

GRAPES

Concords are now at their best,"they
are fully matured and sweet,

Our stock is not injured by hail.

Peaches Elberta
Pears Bartletts

fine stock.

Tomatoes

late firm stock.

Muskmelons, Rocky Fords, Onions,
Peppers, Egg Plant, Etc., Etc.

Wi ire, phone, or mail your orders to

STEVENS & SOLOMAN

GROWERS AND SHIPPERS
HAMILTON, ONT.

Cape Cod Cranberries

First arrivals for the Season have reached Toronto.
The stock is fine color and size.

Jersey Sweet Potatoes

are coming along in fine shape. ‘Whitco Brand”
Sweets are the best obtainable.

Oysters, Finnan Haddies, Fillets, New Digby
Herrings, etc.

WHITE @ COMPANY, LIMITED

WHOLESALE FRUIT AND FISH

TORONTO

Peaches

The Best Varieties for Canning will be on this week.
Our receipts this week will be very heavy. Let us
have your orders.

Grapes

How many do you want for Fair Day? Let us know
your needs and we will look after you RIGHT.

THE HOUSE OF QUALITY

HUGH WAILKER & SON

(Established 1861) GUELPH, ONTARIO

VERDELLI LEMONS

s —

{ Perhaps I can point youthe pathway thatleads to more busi-
ness, this I want to do, and by pointing you the way I find it
myself.

g Tell every one of your customers you have Buster Brown
Lemons---Sell them Buster Brown Lemons. Do not hesitate to
hand them Lemons,but be sure you're selling them Buster Brown.

BUY ONLY BUSTER BROWN.

FOLLINA BROS,, Palermo, Packers. W. B. STRINGER, Toronto,,Sales Agent.
63




With Wednesday, Friday and Satur-
day of this week fish days, naturally
some impetus has been given to trade
and business has been very eneouraging
in volume.
pickled and smoked fish are arriving
and should work for more business.
The weather is not exaetly the most fa-
vorable for any marked stir in trade but
with weather becoming ecooler will no

Various new lines of salt,

doubt show some improvement. Oysters
have met with a good reception during
the past two weeks.

QUEBEC.

Montreal. —There are three fish days
this week, Wednesday, Friday and Sat-
urday, and the orders received for de-
livery were encouraging. The demand
and the new fresh stocks made an effee-
tive ecomhination, while prepared and
pickled received fair attention. Oysters
have heen selling well during the past
two weeks and business is expeeted to
grow steadily during the fall season. Tt
is announced that brook trout are com-
ing in freely and in good eondition. The
price quoted shows a reduction. Lake
trout, white fish., halibut and salmon
are in good demand. New pike and
pickerel are arriving daily. The salt
and pickled fish on the market inelude
new Labrador herring in barrels and
half barrels, green eod, T.abrador and
B.C. salmon, salt sardines and mackerel.
The fish season has now opened in earn-
est, although it is hardlv to be expected
that every week will bring as heavy a
business as is reported for the present.
FRESH

Blaefish, per Ib 012 Halibut, express
Dressed perch, perlb.. . 010

per Ib spnns sese @D Salmon, RC ... B
Dressed bull- Salmon, Gupe veos TN

beads, per Ib .. 010 Sea trout 010
Eels, fresh, rach .... 025 bass, per ib. 010
Flounders,perib .... 008 Trout, brook 02
Hndllockl ik 0 :; Lake trout,Ib.. 011 012

p‘r b 0 ¢ 0 )

Halibut, per 1. 010 Pike, por 1b.... '
Herring, each 003 Pickerel or dore 011 012
Bteak cod head- Whitefish, 1b... 011 012

less, perib.... 0 054 0 06

FROZEN
o g gl 04 Balmon, B.O.,red

Halibut, per ... 009 Gaspe
Pike, round, Ib 005 .. o050
Pike, la

headless, 1 Smolu bonl.

150 Ibs., per 1b oor 10 and 15
Steakood ...... 0 06 3
Mackerel...... 011 012 Bosescrsossssse sove

Three Fish Days Improve Demand

Impetus is Given to Trade by Three Fish Days This Week—
Business is Encouraging—New Lines Are Arriving on the
Market—Oysters Have Met With Good Reception.

PREPARED FISH

Boneless cod, in blocks or packages, perlb....7, 8, 10, 11 12
Shredded cod, 2 doz. in box, per BOX. ... 2 00
Skinless 00d, 200D, GR8S. .......cc000nsncissncasancrne 625

SALTED AND PICELED
New green cod, med- Choice mackerel,

iam,perlb  ..... o half pail 200
New green cod, small Salmon,B.C., red.bbl 14 00
N~ ihc: . vk 0w Salmon, B.C., hal 760
New Labrador her- Salmon, chndor bl 16 00
ring, per bbl....... 6 00 Snlmon. IAbndor,
New Labrador her- T4 RSO 8 50
ring, per half bhl 32 Salmon, Labrador,
Labrador sea trout, trcs, 300 1bs........ 2100
bbll 12 00 Salt eels, per Ib.....

Labrador ses trout, §
bul’ bbls " 6 50 Sali sardines, \ bbis .
No. 1 mackerel, P 210 Bea trout,
No.l mackerel § obis. 8 00 Sutrout., bls..
Scotis herring, No. Bcotch herrm‘
L e . Bcotch herri:
Lake trout, half bbi. 6 00 Holland harrln‘ $ bl
Holland herring, keg
SMOKED

ea—aznume
*28888g88

Smoked eels, porlb...........c.0uuu...
Bloaters, large, per box....
addies

Hemn( new smoked, per RN

Kippered herring, new, 40in box......
New fillets, per b

O-OO~D
SRB85=

SHELL FISH
Shell oysters, choice, barrel
XXX shell oysters. .. ..
Lobsters, live, per Ib. .
Oysters, crniu bulk, lmp gallon.
Oysters, bulk, selects

1
1

Solid meats— Standards, gal., $1.75; selects, gal., .3
Oysters fnm y cup, lurue o R R0 10
‘" half barrels 6

L8 85588

ONTARIO.

Toronto.—There are no special fea-
tures of interest in evidence just at the
present time. There is some little im-
provement heing noted in the demand
for fish, but the weather is not exaetly
favorable to bring about any marked
change. Oysters are beginning to re-
ceive some attention from retailers, hut
dealers are not expecting a large trade
until eooler weather arrives. Some ad-
ditional lines of smoked fish are arriv-
ing. Prices show no change.

FRESH CAUGHT FISH

Steak cod . ooy Fresh caught white.. 0 12
Fresh halibut . 010 Fresh uu‘ht herr(nl 008
Ferch " . 008 Haddock . 008 007
Fresh trout - NN Pihoal. . ............ 999
FROZEN FISH
Gold eyes. ... .. 008 Mullets. ....... . 004
Pike.... - .. 008 Bluefish. .. .. voaes. B
New Pink sea salmon 0 09
SMOEKED
Kippers, per box..... 138 Finnan Haddie, 1b... 008
Bloaters, per box.... 138

NEWFOUNDLAND.

St. John's.—A difference of 40 cents
regarding warranted prices of fish ex-
ists hetween Labrador fishermen and
loeal buyers, each side contending that
conditions abroad warrant the price at
which they are holding. It is suggested
that the local publication of the prices

54

and their fluetuation at the different
selling centres abroad would enable
those interested to ascertain prices more
accurately. The Government, some time
ago, undertook to do this, but so far the
information supplied has been rather
meagre.

NEW BRUNSWICK.

St. John.—The supply in almost every
grade of fish except the pickled variety
has not equalled the demand of late.
Shipments of salt, dry fish which arriv-
ed in the city during the past few days
from fishing centres across the bay, have
brought high prices, which it seems
very likely, will prevail for some time,
judging from present indieations. Some
small schooners from Grand Manan
brought in some smoked herring, the
majority of which were lengthwise.
These brought 12 cents a box, while the
others brought 10 cents. From the pres-
ent outlook, the supply of pickled her-
ring promises to be good.

CONDENSED AND EVAPORATED
MILK.

Condensed milk is ordinary milk mix-
ed with certain ingredients to preserve
it and as the name implies ‘‘condensed.’’
Evaporated milk is fresh milk without
anything added, merely evaporated and
relieved of the water which it contains.

CIGARETTE PAPER.

Rice paper in which tobacco is wrap-
ped in cigarette form has nothing to
do with rice as many helieve but is
made from the membranes of the bread-
fruit tree or more commonly of fine new
trimmings of flax and hemp. It is per-
fectly combustible and gives off the
minimum of smoke.

THE TRIALS OF THE GROCER.

A Teronto grocer was on the point of
closing the sale of a basket of peaches
when the customer, a woman, spied the
picture of one of the political candidates
in the window, and refused to buy. The
grocer is seriously considering entering
a suit for damages to his business
against the candidate in question.

WHEN SARDINES ARE THE BEST.

‘““While the mew pack goods are no
doubt the best in some lines of canned
goods,”” said a dealer, ‘‘this is not so
with foreign sardines.

‘““The best chefs will not take them
until they are a year old, and they are
undoubtedly the best at this age. Some
retailers demand the new pack when the
old is the best. In 18 months to two
years they begin to deteriorate ir qual-
ity. ”

Tl
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YOU CANNOT BUILD UP

A large fish business in one day, but you can get it started in such a
time, and every good step you take brings you nearer your goal.
We did not “get there” all of a sudden ourselves, but now that our
brands are all at the top of the ladder we would recommend you
following their lead.

Boutilier’s “Canada” Brand

Sll:,filﬁt;‘% Pure Boneless

““Ocean” Brand D

Haddies
Kippers

Bloaters

Large, Fat, Bright Salt Herrings in barrels and half barrels,
for immediate shipment by carload.

The Halifax Cold Storage Co., Ltd.

47 William Street Selling Branch MONTREAL

“Peacock” Pickles

There are still some grocers
who do not know the “Pea-
cock”™ Brand, and who,
therefore,havenotyetrealized
their peculiar quality.

Good Sellers  Satisfaction Sure

Your most particular
customers will be quite
pleased with these goods, and
will become regular pur-

chasers.

Mathewson’s Sons

MONTREAL

Canada Tablets
20 1-Ib. Tablets

Canada Crate
12 2-|b. Boxes

Canada Strip
30-1b. Boxes, whole
pieces

Cod Bits
25-|b. Boxes, bulk

And
Skinless Fish

Mariner Brand
25-1b. Boxes, bulk

Foley Bros., Larson & Co., Whol

MATHIEU’'S
SYRUP

of Tar and Cod Liver 0il

has a more certain sale
than most remedies. It is
largely advertised, so that
every one is famillar with
the name.

It has been so successful in
effecting cures that every
user is a publisher of Its
excellent qualities.

Its sales have Iincreased
wonderfully everywhere.

It is a sure seller.

MATHIEU’S
NERVINE POWDERS

are needed wherever colds
are attended with pains
and fever.

See that you are well sup-
plied with' both, as the sea-
son of Colds is now on.

J. L. MATHIEU CO., Props.
SHERBROOKE, P. Q.

Distributors forWestern Canads
le G and C 4.

Winnipes, Ed

Vi ver

Gan We Send You a Trial Lot ?

L. Chaput.Fils & Cie,, Whol

le Depot, M eal




Wall Paper Season Demands Attention

Come Points on Buying and Selling Which Should Aid the
Merchant— Designs Suitable for This Season—Window Display
and Advertismg—The Power of Personal Salesmanship.

By W. J. B.

The time is now here for those mer
chants who handle wall paper to be
looking to their fall stocks. It will not
be long until the housewife will once
more be busy at her semi-annual at
tempt to clean and beautify the home,
and now is the time for the merchant
to prepare for the consequent dema |
for wall paper.

Judgment in Buying Needed.

One of the important factors is care
ful selection of stock A dealer must
stock those varieties that will appeal
to the fanecy of his customers This
fancy waries greatly with difierent
people and in different communities,
and the merchant will have to use his
own judgment in buying. He should not
stick to the patterns that have heen
shown before Chances are the lines
that sold good last year, will not do
so this year. The people are tired of
them, and one must have something
new to create interest

While new natterns are essential, still
the merchant should not take this to
mean that he is to make selections on
the strength of odditv, for while some-
thing of this nature may interest a
customer by its sheer novelty, still she
might not wish to have it for a decora
tion for her home Manv merchants
show lack of taste in choosing patterns
that will appeal to customers, and for
this reason merchants of this character
should secure the heln of some compe-
tent person—his wife or feminine clerk

Price is another feature that must he
considered in selectine stoek, for the
merchant must suit the pocket as well
as the fapcy f his customer. To a
merchant who has not had nast experi
ence, this can he most easily ascer-
tained by the class of other goods
which the customer usually purchases
However, it should be kept in mind
that in this as well as other lines of
merchandise, quality must he paid for
In wall paner, there are two features of
quality, that of the paper to wear and
withstand fadine and its quality as
judged by the design

Pointers on Selling Wallpaper.

Proner display is an important fea-
ture in selling, and should be commenced
earlv in the season. Women are always
on the lookout for something new and
attractive, and if thev see anything
that interests them, po matter how
early in the season. chances are they
will return when they wish to pur-
chase. If nossible. one section of the
store should he laid aside for the show-
ing of wall paper. The designs shown

on the display rack should be changed
from time to time, so that customers
on each visit will have something new
presented to them. A window should
he devoted to this line early in the
season, followed hy other displays when
the time for actual purchases is on.

The merchant or salesman who waits
for customers to enquire ahout this
line is in error ; he should at every on-
portunity draw their attention to it.
Show them some of the new lines with
pointers in rerard to them. and per-
chance von mav he ahle top make sales
bv this meathod

In hondline wall paper it is necessary
to do a certain amount of advertising,
esnecially  if  vou are just introdueing
this line. Peonle cannot be exnected to
discover for themselves that it has heen
added. Tnaveurate the demartment with
a hrisk nublicitv ecampaien

Snlendid Lines Inthoduced.

Tt is interestine to note that for the
first time in the historv of Canadian
wallnaner makins there have heen nro-
Aneed lines for whiech it is elaimed that
thev are fit to ecomnete with the highest
clacg f the imngrted article

Not onl'v are the desions original and

THE CANADIAN GROCER

unique, but they are specially adapted
to the peculiar demands of the trade
here. English ideals have been followed
to a great extent, but not slavishly. iy
use of improved mechanical devices, i}
finish and surface of the paper has ieep
perfected to a degree which places it iy
the highest rank. Among these is the
ro'ler which ‘lifts’”’ the newly-laid-on
color and leaves a mottled or faintly
patterned background, giving the wﬁp("[
of the handsome embossed paper, while
practicable for extensive surfaces

Manv imitations of leather are heing
shown, hoth for a plain filling where
hands and applique panels, borders. etc
are used, and for a dado. The former
effects predominate for the coming vear

Strapping and Cut-off Designs

Whereas last season saw much use of
a ranel effect formed by cut-out designs,
usually in floral patterns. with irregular
edves, the new papers have strappings
or band trimmings in fanev floral or
conventional desiens, to be pasted on
in anv desired form. Sometimes these
strannines are combined with a cut-out
motif in any fancv shape, or with a
droo effect in a fancy floral irieze
Newer than the naneling idea is the use
of strannines ta outline the border and
the windows and doors onlv.

The ahove stvle is much used with
the engraved leathers, The latter show
a fine rance of colors. tan. mouse. ele-
phant. Paris tan. French erev. cham-
ragre hrown and ereen inclvded The
colorings are rich and durable.

TORONTO GROCER CHEATS HIMSELF ON SUGAR

Sellin Snear at 5 Cents ner Pound—Moesn’t Know the Market
Has Gone vn and That Sugar Costs Him $5.95—One Explana-

tion of the Poor Clerk Problem.

Toronto, Sept. 21 (Snecial).—A wom-
aw shonper entered a Yonge street store
the other dav and nurchased two nounds
of sugar She was charged 7 cents a
pound for it She comnlained hitterly
declaring she could huy it cheaper else-
where

The grocer told her that he could sell
it no cheavner, refering to the recent un-
nsnal advances in the price of sugar

But the customer was not satisfied
She started out to see if she couldn't
huv it cheaper. One hlock farther down
she found g grocer who gave it to her
at 5¢c a pourd. She at once returned to
the first dealer and herated him for
charging her 7 cents when she could huy
it for 5 cents.

The grocer had a eood argument
with which to combat her declaration.
however. as the wholesale price to him
was $£5.95 He asked her to huy a
quantity for him at the 5 cent rate.
dealers do not know cost

Just another example of the difficul-
ties with which the grocer has to con-

56

tend daily. Tt shows his life is noi ex-
actly one of supshine. It. however,
brings out another importamt point—
there are dealers on the main streefs of
onr lareest cities who do not know
*what their goods are costing them Tt
is unfortunate, but nevertheless is frue

The second dealer in question, last
February when he learned that ofhers
had done so put sugar down to 5 conts
Tt has been at that price ever since re-
gardless of the hig advance. He kiew
ahsolutely nothing apparently about the
advance. He bought his goods, paid
for them agnd sold them without «ver
looking at the cost.

Responsible for i’oor Clerks.

This is the sort of merchamgt who is
doing harmy to the grocery trade, .ho
can never expect to make a success of
it, and incidentally it might be n.en-
tioned that he is the kind of grocer ' ho
is responsible for many of the poor
grocery clerks about which we hear so
much.

P
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“BRUNSWICK” Brand

The iormer

oming vear It is the finest brand obtainable, and may be relied on to give the fullest

designs satisfaction.

nuch use of ; ’
wt designs By the “Brunswick” modern, sanitary process of canning, the natural i
th irregalar fish flavor is preserved to a remarkable degree. %

stranpings ‘ . ” =
ﬂ“:“, sl Keep a generous stock of “Brunswick” Sea Foods. There is an

i pasted. on excellent profit in selling them.
times these

¥ sl Connors Bros., Limited

ha ’
oral frieze Black’'s Harbour, N.B.
L 1S the use AGENTS—Grant, Oxley & Co., Halifax, N.S.; C. H. B. Hillcoat, Sydney, N. S.: J. L. Lovitt,
border and Yarmouth, N.S ; Buchanan & Ahern, Quebec, P.Q.;Leonard Bros., Montreal, P.Q.;: A. W,

Huband, Ottawa, Ont.; A. E. Richards & Co., Hamilton, Ont.; J. Harley Brown, London,

Ont.; C. deCarteret, Kingston, Ont,; James Haywood, Toronto, Ont.; Chas. Duncan, Winnipeg.

= 3 Man ; Shallcross, Macaulay Co., Calgary, Alta.; Johnston & Yockney, Edmonton, Alta;

used with Shallcross, M lay Co., V. ver and Victoria, B.C.
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: '. That is wh i wh s “Const-RBealed” Ovst A Perfect
- at 1s what you ge whnen yOu order oast-Heale yS ers. Oystornisplay

‘s ” *
RS Coast-Sealed” containers are packed at the sea coast and Cabinet.

T contain nothing but solid, northern grown oysters, clean, fat

mt point— and full-flavored and all over four years old.
n streets ol g
not know

them T ““ Coast-Sealed”’ Containers

eSS is frue

. s are sealed at the coast. They reach you with the seal un-
that ofhers

to 5 conts broken, with all the contents pure and fresh and with that } : (SN Section-

er ]s;'nri re- delectable sea-tang absolutely unimpaired. Our Vacuum In- © ° = :‘,,,m:
ew . . . . . . . 3 s 3 /
X ah:m . sulated Display Cabinet insures their retaining their flavor for 4 = By

Insula-
goods, paid the longest possible time. '
ithout ever

and Posi-

Write us to-day for partioulars { > & S tion of
lerks. D T 3 S Trays.

= -0 | CONNECTICUT OYSTER COMPANY

success
t be nen- Canadian Branch:

e 88 Colborne St., . - TORONTO
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The Grocer’s Encyclopedia—Spices

Connection of Spices With Early History and Commerce—
Efforts to raise Spices on This Continent Have Failed—Inter-
esting Facts About the Growth of the Different Varieties—
Demand for Spices Continues to Increase.

““Spices’” is a general term embrac-
ing all those vegetable condiments em-
ployed in seasoning and flavoring food
and whieh are hot, pungent and aroma-
tic to the taste and smell.

They are of speecial interest to the
grocer at the present time, as the anna-
al pickling season now in full swing ere-
ates an enormous demand for them.

There is bound up in the history of
1he spice trade many A‘Hl«']'v.\lillj_' and
important echapters in world’s history,

complete
change of the commercial routes and a

frequently resulting in a

total shifting of the channels of trade.
Jt was the desire of merchants in the

middle ages to find a short eut to the

Indies or Spice Islands, and it was just

probable 1

discovered the new world.

is endeavor that Columbus
History dis-
closes the faet that >I'i|"‘> were l“)(‘l‘a]l}’
used ‘r‘\ the oldest known nations of the
world.

American Efforts Fail.

The efforts to raise spices in this coun-
tryv have failed for one reason or an-
prospect
continent will ever
compete suecesstully with the jungles of
the East. Many of the richest
producing distriets are interior |milll.~

other and there seems little

that the America:

>l)i('k‘

rarely visited by white men, while sav-
age beasts and uncivilized people are ever
present realitiés, and eivilization ad-
Apparently
spice growing is not meant for white

vanees but slowly if at all.

men sinee they do better and are better
when supervised almost entirely by the
total of the
tropical forests. This eondition adds
romance which sur-

semi-civilized or savage
materially to the
rounds the production and distribution
of the various spices found on every
table in the land.

Few people would look for pepper on
a vine and fewer still would think that
white and black pepper are both pro-
duets of the same plant. And red pep-
per, so called, is not a pepper at all, but
comes from a totally different plant, re-
lated in no way to the one that produces
both white and hlack pepper.

Allspice, cloves and nutmegs are pro-
duced on beautiful ever-green trees,
covered with gorgeous foliage and emit-
ting a delicate though somewhat pung-
ent aroma. The nutmeg tree is one of
the longest lived of any of the spice
plants, yielding liberally even up to the
century mark. At fifty years it is in its
prime and yields the most liberal erops
about that time. Maece, whieh is totally

different from nutmeg, is borne on the
same tree. In faet, it is derived from
the nutmeg itself, beirig the outer skin
or covering of the nutmeg, which grows
inside much as the hickory nut or chest-
nut grows inside the burr.

Waste In Countries of Growth.

No great trade routes have been es-
tablished in modern times for spice dis-
tribution, but they form an important
part of the goods handled by every gro-
cer in the country. Their usefulness as
articles of food increases each vyear
Farther and farther into the jungles it
is necessary to penetrate to obtain suffi-
cient supplies to satisfv the constantly
demand. Uliimately
jungles will have to be ecared

these
for by
white men to save the immense waste
which under present conditions will soon
er or later ruin the sources of supply.

inereasing

WHAT A SALESMAN SHOULD
KNOW.

That in filling an ordinary size hag he
should hold the hottom of the bag in the
open left hand. °

That in taking an order he should
never lean on the counter.

That in weighing a piece of meat he
shouldn’t say 5 pounds and 7 ounces hut
““not quite 5% pounds.’’

That packages that have to be carried
home should he \\‘ramwd before the ecus-
tomer has to request it.

That children should be waited upon
mm regular form.

MEN WITH INITIATIVE.

(From ‘‘Brains.”’)

Some men are creators. They know
what to do on the spur on the moment.
Their keen eyes see through things and
they bring all their forces into play in
the game of life. They are well balanc-
ed, tactful, quiet, concentrated, punctual,
persevering, determined. - Endowed with
superb mental poise and calm judgment,
they grasp and execute new combina

tions. The trackless forest recedes
where they advance. Great commercial
enterprises, the ushering in of a new

epoch ir the world’s industrial worksh,p
invariably originate in the brains oi
such. Pioneer minds. A sound body
and clear head is the secret.

COFFEE FACTS.

Canada consumes annually about 9
875,000 pounds of cofiee. United States
consumes about 1,000,000,000 pounds and
Great Britain around 256,000,001
pounds.

Brazil is the largest producer of coi
fee The United States consumes
around 60 per cent. of the world’s cof
fee production, a large percentage
which comes from Brazil.

ABOUT HIS PEPPER.
The grocer maintained that his pe;
per was not half peas.
“‘But,”’ said the customer, ‘‘spell it

out and you will see it has three p’s,

which is half.”’

MocDOUGAL L

Insist upon having them
D. McDOUGALL & CO. Ltd., Glasgow, Scotland

CLAY PIPES

chewers.

You cannot too highly pralse It—

The Biggest and Best &4
Plug Chewing Tobacco

Is now a favorite amongst tobacco
Keep it to the front and
watch your profits increase.

-
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MAPLE SUCAR|L a0 ClcAR.

CHEWING TOBAGGO

has become a great favorite and
you should not fail to give this
large plug a prominent position in
your tobacco department. When
the housewife comes along ask
her to bring home a trial plug to
her husband. She’ll .then come
back for more.

THERE’S MONEY IN THIS FOR YOU.
WRITE

The Rock City Tobacco Co.

QUEBEC WINNIPEG

A Fine \\\
/ Cigar at the

A cost of an ordinary
/ smoke. It's a proposi-

N

getter. The 7-20-4 Cigar coi

handles it, and gives the
kind of satisfaction that
brings customers
back. ‘/’

Write for Particulars.

SHERBROOKE, QUE.

tion that is a sure money-

money for any store that

The Sherbrooke Cigar Co.

ns

Tuckett’s

Orinoco

Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCRETT LIMITED

Hamilton,

f s ——

Ont. |

e ———
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CLASSIFIED ADVERTISING

Advertisements under this hoading, 3¢. por word fo:
first insertion, for cach subsequent insertion.

Ceontrastions sount as enc word, but five figures (ss
$1,000) are allowed as one word.

Cash remittances te sover sost must scoompany all
sdvertisements. In Ne 0880 can this rule be overlecked.
Advertisements received without remittance samnot be
seknowledged.

Where replies come to our care to be forwarded five
sents must ‘c added to cest to sover postages, ste.

e — —  ——————  —§

GROCERY FOR SALE.

FOR SALE—Good grocery business in Western
Ontario town of 10,000. Annual turnever of
$13,000. Fine opportunity for young man. Good

reasoss for selling. kox 399. CANADIAN GROCER,
Toronto.

MISCELLANEOUS.

ADDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Bullding, Toronte.

BOOK-KEEPING STAFF IN ITSELF, doing

the work with machine precision aspd accu-

racy, the National Cash Register. Write for
demonstration literature. The National Cash
Register Co., 285 Yonge St., Toronto.

CCURATE COST KEEPING I8 EASY If you
bave & Dey Cost Keeper. It automatically records
actusl time spent on each operation down to the

decimal fraction of am hour. veral operations of
I can be recorded on one card. Forsmall tirms we
recommend this as an 1l binati em
ployees’ time register and cost keeper. Whether you
employ a few or bundreds of hands we can uwly you
with & machine suited to your requirements. ritefor
satalog. Internationsl Time Recording Company of

Canads, Limited. Office and factory, 20 Alies Street,
Toronto.

UCKWHEAT Flour rurnued pure and umsur
ssed by any mill in the Province, H
quire, Quesnsboro, Ont., solicits your orders.

USINESS-GETTINGTYPEWRITTEN LETTERS
and real printing can be quickly and easily turn-
ed out by the Multigraph in your own office—

actual typewriting for letter-forms, real printing for
stationery and advertising, saving 25% to 75% of
average anoual printing cost. AMERICAN MULTI-

GRAPH SALES CO., Limited, 129 Bay Street,
foronto.

COPELAND-CHATTERSON SYSTEMS — Short,
simple. Adspted to all classes of business. The

Copeland-Chatterson Co., Lim'ted, Toronto and
Ottawa.

COUNTBI CHECK BOOKS—Especially made for
the grocery trade. Not made by a trust. Se
samples of what you are using, we’ll sen
priess that will interest you. Our older, with patent
serbon attachment has no equal on the market. P~
les for Binders and Monthly Account Systems.
uslness Systems Limited, Manuf ing Statl

THE CANADIAN GROCER

MISOELLANEOUS.

OUNTER CHECK BOOKS—Write us to-day for
samples. We are manufacturers of the famous
Surety Non-Smut dup ing amd triplicati

Counter Check Books, and single Carbon Pads in
all varieti Domision Regl ., Ltd,, Toronto,

OORE’S NON-LEAKABLE FOUNTAIN PENS.

If you bave Fountain Pen troubles of your own,

the best remedy is to go to your stationer and

urchase from him a Moore’s Non-Leakable Fountai

en. Thislis the one pen that gives universal satis-

faction and it costs no more than you pay for one not

as good. Price, $2.50 and upwards. W. J. GAGE
[ 3 (!‘(’)., Limited, Toronto, soleagents for Canada,

UR NEW MODEL isthe handiest for the grocer
eoperated instantly, never gets out of order. Sen
for complete u-pll and beet priess. The Ontarie

Offtiee Bpeciaities Co., Torento.

ENS—The very best Pens made are those manu-
factured by William Mitchell Pems, Limited,
London, England. W, J, Gage & Co., Limited,

Toronto, are sole agents fer Canads. Ask your sta-
tioner for a 25¢. assorted box of Mitchell’'s Pens and
find the pen to suit you,

HUNDREDS OF TYPEWRITERS of every make
and sondition are being traded in as part pay-

ment on the famous MONARCH. Price and
quality are the levers we use to prevent over stock.
We believe we can give the best bargains In rebuilt
typewriters in Canada. A postal will bring our cats-
logueand full information. THE MONARCH TYPE-
¥llTER CO., Limited, 46 Adelaide Street West,
oronto.

ODERN FIREPROOF CONSTRUCTION. Owr
M system of reinforced conerete work—as suscess-
y used in any of Canade’s In‘ul bulldinge—
gives better results at lower sost. “ A stromg state

ment” you will say. Write us and let us prove eur
elaims. That’s falr. Lesch Cenerste Co., Limited,
100 King $t. Weet, Torente.

HE “ Kalamazeo” Loose Lea! Binder is the only
binder that will bold just as many sheets as you
astually require and no more. The back Is flex-

ible, writing surface flat, alignment perfest. No ex-
osed meta or complicated mechanism. Write

or beoklet. arwick Bros. & Rutter, Ltd,, King and
Spadins, Terente. (m

WAIIHOUSI AND FACTORY HEATING 8YS-
TEMS. Taylor-Ferbes Company, Limited,
Supplied by the trade throughout Canada. (of)

TECHNICAL BOOKS.

CANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, §1 per year. Every manufacturer
using power should receive this publication I‘.:lll-
»
of

larly, and also see that itis placed in the hands of
engiaeer or supe ndent. Every issue |
practical articles, well calculat
u the operation of a plant. C a
or ** Machinery Wanted ” Inserted free for subscribers
to the GROCER. ' Machinery for Sale” ad
monts one cent per word gach insertion. Sample co
est. CANADIAN MACHINERY, 143-14
rsity Ave., Toronte.

°
Usive

ALES PLANS—This book is = eellestion of 333
ul plans that bave been used by retall

ts to get more busin These include
Special Sales, Getting Hellday Bu ss, Co-operative
lony-luk!l‘ Ideas, Contests, ete.

aclean Publishing Ce.,

Torosto.

ook Dom... 143-149 University Ave.,
Teronte.

OUBLE your floer spaee. An Otls-Fensem hand-
power elevator will double your floor space, en-

able you to use that upper floor sither as stock
reom or as cxira selling space, at the

sreasing space on your ground floor. C ly $70.
Write for unlogu“l."r The Otis-Fensom il’ﬂ'llor
Ce.. Traders Bank Bullding, Toronts. ()

EGRY BUSINESS SYSTEMS are devised to suit
every department of every business They are
lsbor and time navers. Produce results up to the
requirements of merchants and manufacturers. In-
!)“ re frem our nearest office. Egry Register Co.,
ayton, Obio; 123 Bay St., Toronto; 25 Portage
Ave., Winnipeg; 308 Richards St., Vancouver.

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada. r

PERIODICAL DEPT.

HE MACLEAN’S MAGAZINE is the most popu-

lar periodical of its kind. Why? Because sach
issue contains a strong list of original art of
interest to every Canadian. It also reprodu the

most timely, instructive and interestingarticles appear-
ing in the other magazines and periodicals of the
month. Thecream of the world's periodical press Is
too valuable to overlook. MACLEAN’S is on sale at
all news-stands. Better still, send "2 for one year’s
subscription. Mall it to-day. The Maclean’s Magas-
ics, Toronto.

TRY A
OONDENSED AD.

IN
THE CANADIAN GROCER
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Grocery_
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE.

MacLean Publishing Co.

143-149 University Ave., Toronto

e = s

Coffee, Its History,
Classification and

Description
By Joseph M. Walsh

This is the most exhaustive, inter-
esting and instructive book everrrub-
lished on Coffee. Itis attractively written
and richly illustrated, and should be
read by all who deal in or use Coffee.
The contents include,

Cultivation and Preparation.
Commercial Classification and Des-

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the
greatest authorities in the world upon
the subjects of Tea and Coffee, will be
mailed to you pnstpaid on receipt of

$2.00

IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.

Technical Book Department
143-149 University Avenus, Toroato

or more of

WHITA BY
X
$8.95; 1]
tins, $1.20
tins, 4

%

Sizes—
Borwick's |

!




O TR BO bk bk ot ot 8

e Mt 0 U 00 o 4
]
]
; SSEREBES

» S
6—0:} P
18 « $6 00
Speciul discount of 5 per

nt. allowed on five cases
or more of ** Magic Bukn.g Powder.”

ROYAL
BAEING POWDER
Bizes. Per Doz
Boy‘nl—lﬁ)mu .. $0 98

51 22 35
Barrels— When packed
in barrels one percent.
d.:lscount will be allow-

WHITA BWwas SPICES AND OEREALS LTD
White Swan Bnkin; Powder—5-1b. size,

$8.25; 1-1b. tins, & §2; 13-0z. tins, $1.60; 8-oz.

tins, Sl 2& 6-0z. tins, %0c.; 4-0z. tlm, 65c.;
tins, 3

Bur'uk s }-1b. tins

b

Oereals
WHITRE SWAN SPICES &
wala Shtn Ersatot

WAD
Food, 3 do: in u::,

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

IS $40 PER INCH PER YEAR, \

SPACE IN THIS DEPARTMENT

Mburytnd Plum
$..... 195 Grape
.M 1% Onnlu.lu,y
Ty, . e Je
. 16F l‘u .

plum,
LTS B e
okl 01::‘

Pure

Keen's Oxford, per
In 10-box lou or nu
Gillett's Mammoth, }-crou box

Oe0oa ana ’hocolate
THE COWAN 00., LIMITED
Cocoa—
Perfection, 1-1b.
tins, per 'doz..
Perfestion, §- 1b.
tins, per doz. .
Peli-fe“mn:;l i- lb
tins, per doz.
Perfection, 10
size, per do: z
Perfection, 5-1b.

tins, per 1b
‘Soluble l}‘)“nlk ' No.

London Pearl, per Ib.
Special qnoutlom for Cocoa

rels, kegs, etc.

Unsweetened Chocolate—
Supreme choco-

late, 3's, 12-lb.

boxes, perlb... 035
Perfection choco-

late, 20c size, 2

doz. in box,doz. 1 80
Perfection choco-

late, 10c size, 2

and 4 doz. in

box, per doz.. o 0 90

COWAN

Sweet Ohocols
ueen's Dessert, $'s and §'s, 12-Ib. bxs. D 40
ueen’s Dessert. 6's, 12-1b. boxes 0 4
anilla, }-1b., 6 and 13-1b. boxes..
Parisian, 8's, 6 and 13-1b. boxes. .. 028
Diamond, 6's and 7's, 6 and 12-1b. boxeu 0 24
Dumond. $'s, 6 and 12-1b. boxes.. 25

Icings for cake—

Ohocolate, white,
pink,lemon,orange,
maple, almond,
cocoanut cream, in
-1b. packages, 32
ozen in box, per
090

Ohocolate
Confections—
Per 1b.
Maple vuus, 9-1b. boxes. ........ sevsses
Milk medallions, 5-1b. boxes. . e
Chocolate wafers, No. 1, 5-b. boxes. ...
Chocolate wafers, No. 2, 5-lb. boxes....
Nonpareil wafers, No. l 5-1b. boxes....
Nonpareil wafers, No. 2, 5-1b. boxes....
Chocolate ginger, 5-1b. boxes
Milk chooolate wafers, 5-1b. boxu. e
Ooffee drops, 5-1b. boxes...... ~

ocococoooococe
KBH & LyKsnsneas

-

Ns:rmllk chocolate, }'s, 6-1b. boxes, Ib.
Nut milk chocolate, {'s, ' 6-1b. boxes, 1b.
Ec bars, 21 bll’l,

o oom
8

per box

E. Oolsor k Son, lontruL
In ﬁ md 1-ib. tins, 141b, boxse, pe

Smaller quantities..... veanen oo
JOEN P. MOTT & 00.'s.

G. J. Estabrook. St. John, N.B.; J.
Dou;lu & Co.. Montreal; R. 8. Mclndoe.

Toronto; Jos. E. Huxley, Wmm ; Tees &
Persse, 0. ; Johnson & sy. Ed-
monton; Stan d Brokerage Oo Vaneou-
ver; Frank M. Hannum, Ottawa.

Elite, 10c. size
(lor oookinc

eeo;—-oeooi
sruEge

Auto
bxs., 3. Ib.; V-Ill-

enn-. 6 1b. ¢ 4c. 1b.; con cocos
T (RS
ubl;leu woﬁdf.l 58, per box $3.00. The
oomnnt
CANADIAN coooum'r ©O., MONTREAL.
Packages—5c., 1 20c. and 40c.
¥od in 151 abd 3010, Sases.
1-Ib. packages. ...
-1b. packages.
-1b. Juchgu. ...... 5
an t»lb. packages, assorted..
and §-1b. packages, assorted
-1b. packages, assorted, in 5-1b. boxes

-1b. packages, assorted, in 5-1b. boxes 0 29
-Ib. packages, assorted, 5,10, 151bcas 0 30

Bulk—
in 15-1b. tins, 15-1b. pails lnd 10 25 and 50-1b.
boxes. ails. Ti
Whlu moss, fine strip 0 12
dded

. 016
10 lb square tins, 3lc.
Condensed Milk
BORDEN'S CONDENSED MILK 00.
Wm. H. Montreal & Toronto.
m. H. Dunn, Ageat, b

hﬁe Brand Oontlennd Milk $575 145
Seal Condensed Milk 4756 120
enge Condensed Milk 400 100

Paerleu Brand Evaporated Milk
five oent size (4 dozen). . 200 050
Peerless Brand Evaporated Milk .

size
d Evaporated Milk
pint size (4 dozen) .4 12
Peerloss Brand Evaporated Miik
botel size...... sssssssses sese 18

REINDEER, LIMITED
‘' Jersey” brand evaporated cream
per case (4 dozen)
‘‘Reindeer” brand, per case (¢ dozen)
‘*Reindeer” Condensed Ooffee, case.
‘‘Reindeer” Condensed Cocoa., case.

ST. CHARLES CONDENSING
COMPANY.

Prices :
StnO:Arlen Milk, fam- -
y Size, per case. B
Baby llzo p:or case. '3
Ditto, hotel

EBY, BLAIN CO. LIMITED.

Standard Coffees
Roasted whole or ground. Packed in damp-
s and tins.
Olub House. . ﬂ” Ambrosis...... 0%
Nectar .. 030 Plantati
St
veeene 020
Crushed Java and Mocha............. 018
55 i “ground.... 0 184

)
8

Package Coffees.
Gold Medal, 2 lb. tins, wholo or ground
“" “" 1 l " .

A.nehor Bnnd. llb tins **
11b. tins

“
German Dandelion, 1 la w ground

Demi-Tasse, 1 and 2 Ib. tins, ™
Flower Poq, 11b. pots, 5

Confections
IMPERIAL PEANUT BUTTER
.09%d
180 °P"

ccoceocoocooce
BEVERRBRE:

WHITE SWAN SPIOES AND OEREALS LTD.
‘White Swan Blend.

1-lb. decorated
tins, 3% 1b.

Mo-Ja,{-1b. tins
30c. Ib.

Mo-Ja, 1-1b. tins
28¢1b.

Mo-Ja, 2-1b. tins
28¢. 1b.

0’1“ des Epicures—1-1b. fancy glass jars, per

oz , $3.

QGafe I'’Aromatique—I1-lb. amber glass jars,
per doz.,

P i with tumblers) $3 per doz

Ground or bean—
W.8.P.

land
land
land§ 035

Packed in 30s and 50-1b
Terms—Net 30

d&yl- prepaid.

Cheese—Imperial
Large size jars, doz.

e
Small size, doz. 12 00
Roquefort—
size,doz. 2 40
] size,dos. 140

Oanada Oream
In carbo

.lllebl

FUSSELL & 00., LED
London, Ba‘.

‘“‘Golden Butterfly’
brand Cream, 8 dos.
10c. size, cases $7.60

*Golden Butterfiy"”
brand Oream, 8 dox.
A 15c. size,cases $11.50

Coupon Books—Allison’s

For sale in Oanada by The Eby Blain Co.
Toronto. 0. 0. uchemu ty%%lon&
$2, $3, 85, 010. $15 and
All same price one size or assorted .

UN-NUMBERED
Under 100 books. .
100 books and over. .
Wm!’)oo b'ooo boo!
r num|
e bwmxwwver and ea

«..each 04
.each 03§

Infants’ Food

Bohmlon (] Pcbent. barley,
25; 1-1b. tins,
inlonl patent
ﬁoﬁu. $-1b. t.lns. $1.25; 1.

Flavoring Extracts

SHIRRIF¥'S
% oz. (all ﬂ.,vou) d'oz

1
1
2
3
3
5
10
18

PSS%‘:SSB‘-S

Dlwount. on applicatio;

v —
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COFFEE High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don’t miss ‘your opportunity. Get
a sample from us We will send you a big sample on application. / You are to be the judge.
It's easy money to,get in touch with us.

W. H. GILLARD @. CO., Wholesalers HAMILTON, ONT.

Star Brand
Cotton Clothes Lines

AND

Cotton Twine

Cotton Lines are as cheap as Sisal or Manila and much better
For Sale by All Wholesale Dealers
SEE THAT YOU GET THEM

will earn for you that most desir-
able of all business assets—the
good-will of the ladies. It comes

Spices, and How to Know Them

By W. M. GIBBS

The only book on the subject—just published. The

quickly and goes slowly, and will merchant or salesman, who knows all about spices, can com-
. mand the spice trade in his territory. To get this informa-
not stain the hands. Be sure you tion, he should read this work, dealing with PREPARATION,
. : . Use and ADULTERATIOR OF SPICES—a chapter devoted to

are handling this profitable line. each spice.

i 14 Colored Plates. e l;;::“m 100 Illustrations.
F. F. DALLEY CO., Ltd. ..,

s Technical Book D
Hamilton, Can. Buffalo, N.Y. 143-140 University St. -  Terents, Canada

w E of good character, in each city, town and vil'age in Canada, where we are not
already represented, to act as our '
_ SPECIAL CIRCULATION REPRESENTATIVE.

Work is dignified and educative. Previous cxperience unnecessary. Duties at

w A N I first need not interfere with your present employment.
WE WILL ASSIST THE RIGHT MAN TO BECOME INDEPENDENT

FOR LIFE.

A If you are making less than $100.00 a month, and are trustworthy and am-

bitious to learn and become competent to handle our business in your vieinity,
write us at once for full particulars. ’

M A N MAOLEAN PUBLISHING COMPANY,
143-149 University Ave., Toronto, Ont.

-
s —
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Brooms Brooms
“BROOMS OF QUALITY"™

are hard to get.

W. W. & (O BRANDS are made up to themark, always. Our customers
know this and our Factory runs full time on “Quality” account.

TRY A SAMPLE SHIPMENT.

WALTER WOODS & CO.

HAMILTON

WINNIPEG

; F.D., }-1b. tins.. 0 86

1b. t.un 500 Durhm,;—lb ll 0 'll

———
Em——

CLARK'S PORK Mustard

%N D BEASNN OOLIII,AH; OR KEEN'S =
in Tomato Sauce 'or des
D.8.F., }-1b. tins 1 40 F.D.. i-b. um I
Per doz r ;lb ns 3 50 . “

1 No. 1, 4 doz. CHLORIDE OF LIME “

s S DRUDGE. Postum Cereal—No. 0, 8224 No.1,8270. G ™38 0 103
\tor IMPORTED PEAS ‘' BOLEIL W case (Moody’ APAnty) Extra ¥ 'lgf" g %85
ur Extra Fins...... fi , 40 Bou. 11 s
i el I tins 9mmmo tins 15 50 MooDY'S e Handy Eoi!ur, top F.0.B. Montreal
Extra Fins " - 100 ** 15 %MI age, doz. 085
Tres Fins " 1001b. Kegs . 1.13 0 054
;"ln% “ 300 1b. Bureh 005 Force, 3's . 450
i-Fins o 9 8%
Moyens No.1  “ Gusto, 36'¢ 8
Moyens No. 3 o
Moyens No. 3........
Aspsragus,
MINERVA PURE OLIVE OIL. l
Case— Case— LARD COMPOUND 0%
12 litres ........ 650 24 pints......... < EXCELS . 10-Ib. * 1
12 quarts ....... 6756 24 §-pints....... 2z i‘ﬁ 5b. 1
Tins— Tins— aTH Sib. " 01
6 gals., 28 22% 00 f gals. .ﬁso-a.d... B 1-lb. 1
2gals, B8...... Y : ye {Concentrated)
1 nh'. 108 .200 gal., 48s Rd...16 50 QUICKSHINE BTOVE POLISH.
gals.,

dozin case 1 25
No. 6,1 doz.

incase.... 4 00
No 13,§d

incase.

LAPORTE, MARTIN & CO., MONTREAL.
AGENCIES. THESE PRICES ARE
¥.0.B. MONTREAL.

BASSIN DE VICHY WATERS.
La Ospitale, EOgts........... =

Fibre packages 0 85

4 1b. Carbonized’
Fibre packages 0 45 I

Lard

LARD COMPOUND.

Perlb

Tierces .. $0 09
}-bbls 0 10;

Tubs, 601bs 0 104
20-1b. Pails 3 (8
20-1b. ¢ins 1 98

Grape Nuts—No. 22, £3.00; I\o 23, $4.50.
P st Toasties—No. T3, §3.8:

No. 10, ch; um,‘;allol‘l;; ..... doz. 085
doz. in wt X.

N. K. FAIRBANK CO. BOAR'S HEAD

incase.... ar 0 26
No. 2 2_do-1.. (Moc.iy's Royal ; Z IMPERIAL PREPARED MUSTARD
m;ugc....z 7z Small, cases 4 dozen
No. 3, flats, 190 Per doz. ‘. Medium, cases 2 dozen. e
Ngoé "gﬁ:‘e’ 11b. Carbonized | Large, cases 1 dozen "

5 00
La Neptune, £0 gts.. 6 % M The Dainty Dessert GILLETT'S
?f. S,','j,"é_‘: slg.,ku}ﬁ' 50 qte. Z; 00 BALY TINR fION TANER Assorted Case, Contains2 doz..§1.80 PERFUMED LYE
1 pts. . 900 (Moody's Extra Fine) Lemon (btrswht) Contains 2 doz..$1.80 Ontario and Quebss
= " lpl!u ; % 4don: ks woid Box perdos. 0.8 Orange (Straight) Contains 2 doz..§1.80 Pricea.
Vichy Lemonade Snoumue. 50 g = 0, 18in bon T W% 075 Raspberry (Straight) Contains 2 doz Por cane

CASTILE SOAP
Le Boleil,” 73 ger cent. Olive Oﬂ

Slm\\l)cn‘y(btrmoht) Contains 2 do Sl .80

HAND CLEANER Moody's Electric) Chocolate (Straight) Contains 2 doz..$1.80

1 case of 4 doz 83 50
Scasesof4¢doz 3 40

o 1.80
Onse 35 “" 1 b‘" 8 gt }g In Fancy tins, 3 doz. in wood box, doz. 0 85 PE:S:Y ((gt;:;gm; ggg:::g: g gg;’ :1 '80 5 casesormore 3 35
3 50 ease Weight 8 1bs. to case. Freight rate, 2d class.
3 76 case = a
= armalade.
RETR N [LENZIN REETREEpEA , ni:x.":? & °§’¢m
3 28 case . POWDER (Moody's) ' : ’:3 3
. - o ox ih case,
200 1bs., 3 40 case Washing Compound—  [eE8 . l[[ [R[A rrdE‘hﬁ 5 and 7
Au‘x’nnn Puuu Blanc l Fils, Macaroni, - Doz. oy p’i;:‘:‘m
% ermicelli, Animals, S8mall Pastes, otc. PRI ITRl Large size, 1} 1bs.. 0 90 ) —> FOR MAKING ICE CREAM ?noz.),ldoklncau.
not ot o) };:n IPPRAPINTSRE  Small size, 10 oz... 045 = Pays 50 Pront
' DUFFY & CO. BRAND. ik Packed 3doz.in woodbo  Aggorted Case, Contains g doz. 32 50 .,ﬂ:““g;;“!f
Grape Julos, 12 qts 47 Chocolate (Straight) Contains 3 doz.. 2 50 1-:%1'5’-.-. 15
" 24 1ts. 518 Vamlln (Straight) Containg 8 doz. 250 'y Class doz... 2 80
o 36 spli 415 Wbefﬂésm-lzht Containg 2doz. 250 Ly ting, doz.... 4 65
Apple Juice, 13 gta 450 Jam Per Ib. Lemon Straight) Contains 2 doz. 2 57 b doz. .. 736
s at 2 ; }... e ST 063 Unflavored (Straight) Contain 5 hod
Champagne de ommo. gqt‘:.. g go) ‘Weight111bs. to case. Frightrate, 2d class. 1 lb. glass, doz.. g m
; Matts Golden Russett— imrp»RIAL JELL) DESSENIL 1 lb .ﬁnl.dm .83
NT Bparkling Cider, 12 «m . g gg Pastes. Vermicelli and Macaroni.
4 THE ©. H. OATELLI CO., LIMITED, 4 'Y,
Apple Vinegar, 12 gts.. 2 50 MONTREAL, GAWADA D. stlLLxF::n: MONTREAL,
a.m- S Alimentary Pastes. 41bs. box “Special”.... o %
1ity, UE, 3 Swnuow Brand a(Hh-ondelle) g}ha “ “Standard g 4”‘
| LaUNDRY Vermi o i h Macaroni 101bs, * m 055
Short Gnt. Smnll Pastes assorted, Melon 60 1bs. cases or 75 Ibs. bbls......per1b. 0 05
(Moody’s m Animals, Stars, Alphabets, A.lpl.beu 25 1be. cases, 11b. pkcl(Venmoel.ll) g 008
Ro Cases of 25 packages, 1 1b . Globe Brand.
it. o Caaes of 325 [bs., 10086 . 006 §Ibe. box **Standard”. 030
Eunoodlu,cue-ol EOYne- ; #1b. 007 0 1bs. 060
uares, in neat carton...... per Ib. 015 Egg noodles, cases of 10 loose.. 0 25 Ibs. cases (loose).......... . 006
st 61bs. in » box. §boxes in » orate s, cases of 10 1bs., loose...... 0 % Ibs. casee, 1 1b. packages 0 663
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A. P. TIPPET & 00., AGENTS

o

mange, 48 8-0z., $4:

g0 Oocean borax, 48 8-0z., $1.60; Ocean ocough

lyrup.366—0: $8.00; 36 8 oz., $7.20; Ocean
corn starch, wllb $3.60.

Soups
CHATEAU BRAND
CONCENTRATED SOUPS

Veretable Mutton Broth
Mulligata CNolk’on

o
Julienne

200 Ibs. bbls., No. 1 white 006 “Orown"” Brand Perfection Syrup
-0

6-case lots (delivered), 84.15 each, with 20 of 11b. and b
bnr:u! Quick Naptha as a free premium. nl‘lnlnt 30 14b.

Case of 5o.
per box §3.00.
MAGIC BODA
Ontario and Quebec Prices. Per case
No. 1, cases 60 1-1b. packages.. j 1 case ¢2 85
75

No.3, “ 120 {1b
No.3, *

ltovol’onnh
& bxs. #8 50
&dncBun.No ;o-ke-i u;;‘_n r§-

No. SBun i’uu snuu boxes
No. 10 Sun Paste, { gross boxes

CEDWARDSBURG STARCH 00., LIMITED

Boxes Oents
contain ‘;:;m.lr) Starches JAMES DOME BLACK LEAD
40 1bs. Canau aundry. ... 0 2
40 Ibs. Canada white glose, 11b. pkgs. 0 85? 6a size, gross, $2.40. 2a size, gross, $3.50
48 1be. No. 1 white or blue, 41b. cart’s 0
48 1bs. No. 1 white or blue, 31b. cart’s 0 06 Byrup
100 1bs. kegs, No. 1 white 0 06 EDWARDSBURG STARCH CO., LTD.

30 1bs. Edwardsburg silver gloss, 1 1b per Ib.
chromo packages 6 7 R
48 1be. Silver gloss, in 6 1b. canisters.. 0 07
38 1bs. Silver gloss, 6 1b.draw lid boxes
100 1bs. kegs, Si.ver gloss, large crystals 0 06
28 1bs. Benson's satin, 1 1b. cartons, =
ohromo label. oo Crown Brand Corn Syrup
«rlu B.nson- enamel (\uld water) 21b. tins, 2 doz. in case, per case....
5db. tine, 1 doz. in oase, per ca*e
10-1b. tine, % doz. in case, per case
201b. tims, § doz. in case, per case....

OO NN

Canada p
(%0 Yh boul{c lu;her)

BRANTFORD STARCH WORKA, LIMITED
Ontario and Quebec.

2888} nu38g eaus

s5a3p Seney

25-1b. wooden pails Red hbol. s
100-1b. kegs. ..

Smohu—-shsmrook,
Rosebud Bars, 6s. .

GILLETT'S CREAM TARTAR
Ontario and Quebec Prices.

nb. paper pkgs., 4 doz. in case.
b. paper pkgs., 4 doz. in case.

4 doz. }1b.
2 doz. §-1b. paper

1db. mnvh.hmwooun.!do& in
ORBO..ccovssosssrcensse sosece osse @
el

5-1b. 8q. canisters, ldo;lnmn
10-1b. 'oodan boxes bel, 1's and §'s

E334 14 L
4334 4

o p
CANADA FIRST et , 7 Wo hl)mo
BRAND -~ K‘*

The Aylmer Con-
densed Milk

I

ooooo0oe
38588

Oeylon Tea, In
1 and §-1b. lesd
— black

Rosebu

Biack Label, 1-1b., retail at 35c,
Black Inbe Ib., et
Baucns Blue lAbel,l'rt :: M .

PATERSON'S WORUBSTRER SAUCE

l. retail at 60c
t bottles, 3 and 6 dozen cases, doz 0 %0 Goldhbe retail
mnbobt«lu.ldcmnm dos. ...... 176 » L o

QOOQOOS
oEngene

Jams and Jellies

BATGER'S WHOLE FRUITSTRAWBERRY JoNM
Agents, Rose & Laflsmme, Montreal and
Toronto.

1-1b. glass jar, screw top, 4doz., perdos. §3 30

T. UPTON & ©O.

iy oy Lt ooy

o h 0z,

2.ib. tins, 3 doz. in case, per dax 2o
Sand71b. tin 8 and 6

-
s

sss

P
H.P. Sauce, packed in cases of 3 doz.
H.P. Plcklo packed in cases 2 doz.
HP. ioklo. packed in cases 3doz §

oo~ oo
/82

Jelly Powders

HOLBROOK'S IMPORTED PUNCH SAUCE WHITE SWAN SPICE
Large, packed in 3-doz. case, per doz... 2 25 X AND CEREALS, LTD.
Medium, packed in3-doz. case, perdoz.. 1 40 White Swan, 15
i flavors, 1 doz. in
handsome counter
carton, per doz., %0c.
HOLBROOK'S IMP. WORCESTERSHIRE SAUCE
{ 4 Per dozen
Rep. % pints, packed in 6-doz. case.... 225
Imp. % pints, packed in 4-doz. case....
Rep. quarts, packed in 2-doz. case

List price.
Tobasco. “Shirriffs” (all
IMPRRIAL TOBAOOO OOMPANY OF CANADA, favors), per dos. ....
LIMITED—EMPIRE BRANCEH. Discounts on applica-
Chewing—Black lwh. 6s tion.
Black Watch, lh
Bobs, $s and 12s..

Yeast
Ontario and Quebec Prices.
Royal Yeast, 3 doz. 5 cent packages. . .{
Gi

15
‘s Cream Yeast, 3 doz. in box.. 15

.532.2.832382
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IT’S TO YOUR ADVANTAGE

when requiring

SALT

to get prices from

THE SALT SELLERS

Verret, Stewart & Co., Limited
MONTREAL

ol §

i
Telfer’s Oatmeal Crackers

3
The Public ‘

Knows A
Good Thing

That's the reason why it keeps us hustling to supply the demand for

Telfer's Crackers. They're good for everyone and used by everyone’

Your profits will prove to you the popularity of Telfer’s

Try them at once

TELFER BROS,, LTD., Collingwood, Ont.

BRANCHES AT TORONTO, WINNIPEG, HAMILTON, FORT WILLIAM.

- ’ c' .




