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_ locate with the ITCs over the next few years.
e Already, EDC’s Manitoba/Saskatchewan dlstnct

o avallable

program of External Affairs and lntema- B

B o

i of thelr colleagues m over 100 Canadnan mis-

sions overseas| ito assnst Canadlan tlrms m thelr
~ export sale: efforts. Bl :~:

ootry, Scnence and)’echnology Canada (ISTC), '
ITCs are distinct units managed by a Senior:

1 .
- Trade Comm:ssroner from External Affairs and *|

__International Trade Canada (EAlTC) and staffed

' pnmanly by expenenced EAITC Trade Commis-
_sioners with hands-on expertise un international
- trade. Eleven ITC offices have been\establlshed

 todate:in Vancouver, Edmonton, Calgary, 1

_ Saskatoon, Winnipeg, Toronto, Montreal,
oncton, Charlottetown Hallfax and St\dohn s.

o complete a “one- stop shoppmg" concept e
‘the regional operations of the Export Develop- -
ent Corporation (EDC) and the Canadian lnter-f
- national Development Agency (CIDA) will co-

office is located ad]acent to the Winnipeg ITC,

~ ‘and 'CIDA advisors are housed in the Vancouver, j" :
' Calgary, Winnipeg and Montreal offices. Other f

- office mergers will follow as space becomes

Ml\ 1 0 1990

.*I External Attairs and -~ Affaires exténeures et o
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tional Trade Canada and Industry, Science and

iy Technology Canada, International Trade Centres -
Ji (l'l’Cs) are the pnmary delwery ‘pointin Canada S
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\ 'E'; missions around the world. Trade Commis-

nelwork o! Trade Commrssmners with access‘
up-to-date mformahon on lrade opportunmes '

, sioners can assist new exporters in develop '
.. ing an exporl entry. stralegy and work with.
 experienced exporters to refine their approach .

Program for Export Market Development (PEM
New Exporters to Border States (NEBS) and
New Exporters to the U.S. South (NEXUS) pro

grams. In addition, they provnde input to the
New Exporters Overseas (NEXOS) program: and
- the Technology. Inflow Program (T1P) and recruit
.. local firms for pamcipahon in EAITC’s world .

wide farrs and’ missions progra

and workshops on the fundamentals of export-

ing, federal trade programs and export ma
ket opportumhes They also ’sponsor specia

~ interest programs dealing with such topics

. Europe 1992 and the Canada-U S. Free Trade

o to specific markets They can also adviseon 1

Agreement In addmon, With sumclent notlce, i i

N lICs can make avarlahle speakers to pamclp?te :




: g i
between EAITC ‘headquarters and the ITCs, will
‘enable the ITCs to provide Canadian exporters

‘with key, up-to-date information on market-

] opportunltles, trade-promotion events {both v

d ic. d”‘mtematlonat) and tederal govern 3 J— .

; EWIN Exports data bank, which canbe computer .
~ accessed by Canadian trade offices worldwide.
These data are updated regularly and keep
Trade Commnssmners abroad aware of company ‘
capabilities and mterests, thus increasing their

“’“’\\ oS :
Business Services: Centres (BSCs) are operated
by thé ISTC ReglonaI\Otttce and offer, on behalf
of the ITC, a wide selection of trade-related pub-
hcatlons, including country market profiles,
“how to” guides, trade statistics and mtema- s
tional trade talr catalogues. o 35 P

; Other Semces
4 "\—3

; lTCs also provude access to. the semces ottered ‘

by EDC (export \financing and msurance), CIDA

L (development-assnstance contracts in develop-

_~ ing countries) and other government agencies

~ such as the Canadian Commercial Corporation

it (govemment -to- government tracts mcludmg
US. detence procurement).‘ \

]
B 2 o
B e



_export sales of Canadlan goods and services

. The program accompllshes this by sharing th
costs of achvmes that companies normally
‘could not, or would not, undertake alone. Thls
reduces the nsks firms face in penetratmg a

; forengn market. IR PEY ‘

:f;Through refundable contnbuhons, PEMD
covers up to 50 per.cent of partlclpahon costs :
;m commerclally oriented trade promohon activi-
‘ties. ITCs are responsnble for approvmg the fol-*
' lowmg mdustry -initi 3 led ivities:

P ;N / . : : .
pamclpatuon in recogmzed'fanrs outsnde

h ITCs ca provude mformatron
i_and referrakl for compames mterested in PEMD :
 support_fo 'other i :

1] mcludmg.

speclal programs for non- profit, n‘on-sales
iorganizatlons, marketing boards and .age
] (for the beneht of their embers) /w 4t

nnovahve marketmg prolects, ond/




‘and the followmg govem,

J trade mrss:ons io mar ets

. vrslts of forergn business persons and govem (T3

ment officials to Canada or to trade shows
where Canadian business parhcrpatron is
substantral and

. lrade faurs broad

New Exporters to kBorder States (NEBS)

Launched in 1985 the NEBS pr gram is rash ;
course on the essentials of exporting to the '
United States for. small and medium-sized busu-
nesses. It provrdes practrcal mformatlon along

with first-hand exposure to a nearby market'i ina—

. U.S. border state. Participants are taken to the’
nearest Canadian Trade Mission across ‘the U. S. ,

_border and, over a one- to three-day period, are

led through all stages of exporting from cu:
toms clearance procedures to warehousing and
distribution of goods. At briefings organized by :
the mission, parlicipants are addressed by a
variety of experis from the United States and
Canada, including manufacturers’ represent
tives, freight forwarders, customs brokers,

bankers and others familiar with the process of

selling Canadian goods and services in the U.S. |

Fitty per cent of the participants on NEBS
missions go on to make an export sale. Some
50 to 60 NEBS missions are organized annually If

*~involving approximately 2 000 companles

‘New Exporters to the U.S. South
(NEXUS) , ,

NEXUS is a brand new program for lhe nume |
fin

regional markets by parircrpating in oulgoing,
sector-based missions, usually to a Canadian
Trade Mission or a selected regional trade
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_ exporters, emphasis on customs procedures, e
_ market access, efc. is limited. Instead, the

“'Canadlan Trade Mission concentrates on outlm
mg the market charactenstlcs for the sector

m questlon and on developmg a program for

\“ N

» New Exporters Overseas,(NEXOS) ; /

, NEXOS is a program for teachmg rather than / e
i marketmg, aimed at small.to medrum sized com- -
" panies that have successtully exported but
..~ not to Europe. NEXOS missions are generally
orgamzed around major trade fairs in Westem
. ‘Europe in order.to prowde the best’ overvrew

‘ fof what is happening in a grvemsector at
‘a specific time. The objective is to’ entrce ‘
exporters to that: market 1o teach them the -
practrcahtres of domg business there, to. expose E
them to marketing in a European context and
to u cover new opportumtles. r

~The program concentrates on providing mfor -
; mation on customs procedures, market access,
~_shipping, Iabellmg, etc. In"addition, Canada’s

~ foreign missions ‘will arrange workshops and

. speakers to outline market characterrstlcs for !
the sector in question and work with the compa-
nies to develop a program for increased distri-
bution and sales exposure for them Mrssnons
v usually Iast one week. 5 R e

o i Canada \Export Trade Month (CET M)

October w establlshed as CETM in. 1983 lt
‘primary purpose is to make the business com-
mumty more aware of the importance of export
trade to the Canadian economy. In co-operation
with publlc and private sector orgamzatlons, v
- EAITC, through the ITCs, offers a month long
“schedule of seminars, workshops and presenta-
_ tions across Canada. CETM is launched each
year with the presentation of the Canada Export:
Awards at a gala dinner co-sponsored by the
Canadlan Exporters Assoclatlon IR Ea




- from its missions abroad to meet with the Ca na-
' dian business communrly. This cross-Canada
" tour represents a unique opportunity for ;
» exporters to establish individual contacts and
. gain valuable information on market oppor-
. tunities through one-on-one mtemews wit

expenenced Canadran Trade Commlssloners it

. P n of recent for-
2 elgn technology needed by Canadian firms to .

~ develop new or improved products, processes or
- services. It operates in two ways. First, it makes
d:

k Second, lt can provrde fmancral ‘support to help
Canadlan organrzatrons ‘acquire foreign technol-
> ir

‘approve.

. :Launchedin 1985 the lDP isa federal govem-
- ment initiative designed to encourage both for-
o eign and domestrc mvestment in Canada. The

:that bnng new lechnologles, capital and
| opportu'mlres‘lo‘ anada.

’ counsellors of opportunmes in Canada. The IDP»: i

- actively promotes investments in the form of
joint ventures, slrategrc partnershlps and lech-
f nology lransfers
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b lhemselves, lhey assist Canadran busrnesses in




| 900-650 West
| Georgia_ Street 1y
WP.O Box 11610 3t

Telex 04-51191
N.Fax. (604) 666 8330

e Alberta

. Centre
Edmonton Oﬂlce
- Canada Place, ‘
Suite 540

“Edmu onton, Alberta 3

i vklnternatlonal
... Centre '/ |
: ﬁ'vCaIgary,Ofﬁ‘

~T5J4C3

Telex: 037-2762

. 11th Floor:

' Calgary, Al

105 - 21st Str ‘et E
. Saskatoon,

. Tel: (306) 975-5315

: f‘wlnternatlonal Trade ol

- Tel: (204) 983 8036
. Telex: 07-57624 - -
" Fax. (204) 983-21 87 ‘

9700 Jasper Avenue 3

| Tel: (403) 4952044 ~\;7 : i
: lnternat:onal Tra’ !

Fax: (403) 495-4507 Centre
: A 134

i :xP.O Box: 8950
. St. John’s,\
1 ;Newfoundland
:A1B 3R9
' Tel: (709) 772-551 1
" Telex: 016-4749

510 - 5th Street sw ¢

. T2P3S2
- Tel: (403) 292-6660
Fax: (403 \292-4578 <

oon | 135812
lnternatlonal Trade 1l

Saskatchewan
. S7K 0B3 .

“Telex: 0742742 . =
Fax (306) 975 5334 18

1 Wmnlpeg TTAY IR
SEE lnternahonal Trade
. Centre I NL

8th Floor
330 Poriage Avenue

Wmmpeg, Mamtoba
“R3C 2v2:°

Sl John s

90 O’Leary Avenue

ax: (709) 772-2373




‘Centre

" Toronto

Moncton

B Internatlonal T

',Internatio

Tel: (51 4) 283-81 85
. Telex. 1055-60768

X: (902) 426-2524 i ;
i

Internati nal Trade ;

: Sulte 400
P.0. Box 1115
Charlottetown,
Prince. Edward Island
" CIATM8 -
_Tekl (902) 566—7400

‘Telex: 014-44129
Fax: (902) 566-7450

ga,l'é,'r‘néknl, en ;fkra'ngaiks‘ : ,k 3




