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Robinson’s Patent Barley
Sales are increasing all over Canada.
New Buyers are cropping up everywhere. 
You cannot afford to be without

ROBINSON’S
PATENT BARLEY

RilMd on It.

You
Never

Bet
CHRISTIE, BROWN & CO.

Against the horse that is distancing 
its competitors. On the same prin­
ciple you would not be wise to carry 
on business without Christie’s Zephyr 
Cream Sodas. They distance all 
competitors, and you cannot afford 
to be without them.

TORONTO and MONTREAL. Limited

CLASSIFIED UST OF ADVERTISEMENTS ON FADE 20
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Jellies are bound to become the 
best sellers throughout the entire 
Dominion of Canada. This is not 
“talk” but a fore-knowledge of 
the results of our present efforts 
to reach every household from 
Halifax to Victoria. We guaran­
tee to create a demand from con­
sumers.
Prepare to meet this demand by 
writing to the manufacturers.

SUTCLIFFE & BINGHAM, Ltd.
17 St. John Street, MONTREAL

MADE IN CANADA

TRADE MARK

*irtt*9nmwr i ▲rAYAVAYjy

ion:

Get in line 
for this 

line 
of

We can offer 
you a 
line 
of

Mince Meat
Pnaoook Brand

that is

worth selling 

because it

First come, 
First sales.

THE BATES MFO. 
CO., LIMITED

9-11 Francis St.
se//s Toronto

w,

National 
Licorice Co.

IjOlING XSMYUE'S

Y. & S„ SCUDDER and M. & R. Brands of 
PURE STICK LICORICE, Acme Licorice Pel- 
lets, M.& R. Wafers in bags, Licorice Lozenges, 
and a full line of Licorice Specialties, Includ­
ing the celebrated soft licorice lines sold under 
the Company's brands as follows : THE 
FLEXIBLE LICORICE, THE PLIABLE LIC­
ORICE, THE ELASTIC LICORICE.

186 John Street, BROOKLYN, N.Y.
Illustrated Catalogue on request

i I. —

MUX Rfli
BORDEAUX

RELISH
is pure, unadulterated and 
appetizing. It is made froi
—e...B.uUluuM,dnd

from a first-class recipe. 
Price, $1.20 dozen. 2 dozen 
in a case. In 5-case lots, 
freight prepaid. Order 
through your wholesaler.

—^£1°» GOLDEN DATES
#-lb. and 1-lb. packages, 4 dozen in a case. 
Every grocer should handle dates put up in 
this way, as they are much cleaner than when 
in bulk. We guarantee these dates to keep 
for any length of time.
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Increase 
Their 
Faith!

“Price” is an argument 
lor trade but “quality’’ 

goes far ahead of it. Quality holds 
trade while price attracts for the 
moment only. Sell standard goods 

and you increase the faith your cus­
tomers have in the ser.vice of your 
store. It pays to “increase their faith ’

By Selling These Goods.

Felix & Co.
Italian
Hacarom Always the same

delicate, te n d er 
Macaroni that makes for permanent 
trade. Most attractively labelled and 
packed. Macaroni that will “increase 
their faith.”

Thistle Brand 
Maple
Syrtlp A rich, clear, pure

Maple Sy ru p 
that reminds you of boyhood days way up 
among the sugar trees. Always the same, 
and always choice.

A Maple Syrup that will “ increase 
their faith.”

Griffin &
Skelley’s
Dried Fruits -The ,«*

of the
pack ” from the finest vineyards and or­
chards on the Pacific Coast. Peaches, 
Pears, Raisins, Apricots, Nectarines, Dried 
Plums and Prunes. “ Increase their 
faith ” by selling them.

“Shell” Brand 
Castile
Soap Containing 67 per 

cent, of pure oil, 
instead of the usual 60 per cent, of ordin­
ary brands. Packed by Couret Frere of 
Marseilles.

In 1 pound bars and upwards and in 
pressed cakes also.

SOLD BY LEADING WHOLESALERS

ARTHUR P. TIPPET & CO., Agents,
8 Place Royale, Montreal. 20V4 Front Street E., Toronto.

V
1
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BARBADOES, B.W.I. TORONTO.

Travelling Represent stive, MR J F. HUTSON

The Balogna Lime Works Co.
and Mercantile Agency, BARBADOES, B.W.I.

f’anadian tirmv I ’unaigimiente handled Correspondent!. 
Sd r furnished. Through our medium the
manufa'-turer i» brought into direct touch Willi the dealer 
. hroughout the West Indie.-

W. 6. A. LAMBE & CO.
TORONTO.

Grocery Brokers and 
Agents.

Established 1663

BRANDON, HAN.

groceries for the west
We will have a car leaving Toronto and Montreal 

about once a month.
Have you got something you wish to ship in 

these car»?We will reship, sell or store for you. Write ue.

Wilson Commission Co., Limited
Brandon, Man.

On En KYLE
WHOLESALE GROCERY BROKER 

and MANUFACTURERS' AGENT

27 FRONT ST. E„ TORONTO

W G. Patrick & Co.

Manufacturers’ Agents
and

Importers.
29 Melinda St., TORONTO

CALGARY.

Start the New Year 
Right

Increase your business by appointing 

us your Western Representatives. If you 

have anything to sell write us.

NICHOLSON, BAIN A JOHNSTON,
Wholesale Commission Merchants end Brokers 

OALOARY, ALTA.
Head Offle# : mCHOLSON » BAIW, WINNIFE6

jw. H. Millman & Sons!

| Grocery Brokers

27 Front St.,

TORONTO.
MONTREAL

A. J. HUGHES
Wholesale Grocers Broker, Manufacture»' Agent 

and Jobber,
1483 Notre Dame Street 

MONTREAL.
Open for few more foreign and domestic agencies. 

Correspondence Solicited. Highest References.

VANCOUVER, B.C.

J. Me A. CAMERON
Manufacturers and Commission Agent

More lines desired.
Travellers on the road.

VANCOUVER, B.C. P.0. Box 912
Phone A1955

JNO. A. MOiR
Wholesale Commission, Teas and < ieueral < Irocvries. 

Established 30 years.
6 8t. Sacrament St., - MONTREAL

Write me for snaps in Ceylons, Blacks and Green, 
also Japans,< lunpowders and Young Hysons, direct 
consignments. Buy direct from producer, f am 
quoting Kippered Herrings, plain and in tomato 
sauce, inside prices. Write for quotations.

The Vancouver Warehouses, Limited
STORAGE

bonded and free. forwarding agents.
Commercial Travellers Tax. We will hold Stocks for 

you so that you can supply your customers in any part of 
Btitish Columbia

Consign your cars to us.
Correspondence invited.

24 CORDOVA STREET E., VANCOUVER, B.C.J. 1. & CO.

Customs Brokers 
and Warehousemen

11 St. Sacrament Street, “
Tel. Main TTt. Bond 2t.

VICTORIA. B.C.

Radiger & Janion
VICTORIA AND VANCOUVER

MANUFACTURERS’ AGENTS and 
COMMISSION BROKERS

Correspondence Solicited. Reference Bonk of British 
North America. Victoria.

Dingle <B> Stewart
WINNIPEG. - - CANADA.

COMMISSION BROKERS 
excellent Storage Accommodation. 

Oonelgn Your Oara to Ue.

REGINALD LAWSON
MANUFACTURERS’ AGENT and 

WHOLESALE COMMISSION BROKER

UNION BANK BUILDING

Correeoondence
Solicited WINNIPEG, MAN.

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturers’ Agent 

Member Western Wholesale Brokers' Association 
Union Bank Block, Rooms 722 and 723

Winnipeg, Man.
Open for good Correspondence
Canned Goods Agency Solicited

Stuart Watson
Manufacturers’ Agent and Whole­

sale Commission Broker.

WINNIPEG, MAN.
Highest References. Correspondence Solicited

GEORGE ADAM & CO.
Wholesale Grocery Brokers and 

Commission Merchants,
WINNIPEG, - - MANITOBA.

The big crowd Is heading for Western Canada. Get 
them buying YOUR good». You can do 

bo by corresponding with US.
Members Western Wholesale Brokers' Association,

EASTERN MANUFACTURERS
-AgO—

SHIPPERS.
All CYC8 are

turned on
MANITOBA AND THE WEST.

"W^ZEJ
Represent some of the leading houses in

CANADA and the U.S. 
laeaeasB voua msi. w»m us. 

NICHOLSON A BAIN, WINNIPEB,
Whet soils CsmmIuIm Her* est» id Brokers,

HALIFAX, N.S.

E. St. G. Tucker
West India and General

Commision Merchant ^

HALIFAX, N. S. CANADA.

6934

C^$B
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orimms PURE riAPLE SYRUP
Send for Sample Lot. 

Write for particulars.

is now acknowledged by those who have bought, sold and used it, as 
positively the ONE Maple Syrup that can be relied on as being with­
out fault. Every gallon sold is guaranteed ‘‘INSPECTED PURE.”

THE GRIMM MFG. CO., Manufacturers of Champion 
Maple Sagar Evaporator and 
Maple Sugar Makers' Supplies Montreal

Heinz Pure Food Products 
Stand All Tests

The grocer who puts on his shelves any one of 
Heinz 57 Varieties may rest perfectly sure that he has 
something which is pure and which will pass the pure 
food laws of any state.

Moreover, when the grocer sells Heinz products to 
hie customers he guarantees them to suit the taste of 
everyone. If any one of Heinz Varieties fails to please 
we authorize the grocer t3 return the purchase price. 
Ask us about our free Reta.iers' A.\-i tising Service.

H. J. HEINZ CO.
PITTSBURGH, - - U.S.A.

Filling the Picnic Hamper 
brings New Business 

to the Grocer
Hut till it with the right goods 
if you would till it again.

—“Sterling” Brand Pickles 
—“Sterling" Brand Relishes 
—“ Sterling ” Brand Marmalades 
—Lytle’s Lime Juice, Raspberry 

Vinegar, Fruit Juices
are ail popular with 
the picnickers.

KEEP WELL STOCKED.

The T. A. LYTLE CO,, Limited
124-12a Richmond St. W.

TORONTO, CAN.

■V HOTEL
Used like Comm on Salt 

but contains 
the Vital Phosphates 

of Whole Wheat.

SALT
USED IN ALL THE ROYAL HOUSEHOLDS AND ALL THE BEST HOTELS AND FAMILIES IN EUROPE.

Sold wholesale by the following firms:

Quebee: Whitehead * Turner. 
Montreal : D. H. Rannoldson.

Ottawa : H. N. Bate A Son», Ltd. 
Kingston : Geo. Robertson A Bon.

Toronto : W. G. Patrick A Co. 
Hamilton : James Turner A Co.

Winnipeg The Kenneth Macksnsle Co. 
Vlctorln : R. P. Rlthet A Co., Ltd.
Vnnceuver: Kelly, Douglas A Co.

3
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It is an acknowledged fact by even 
the tea advocates of other 
countries than Japan, that 
where once the delicious, 
llavory and healthful teas of 
Japan have obtained a hold 
upon the tastes of the con­
sumer no other teas will

V1

ever find favor.

This fact should be borne in mind by every 
grocer studying his own interests as well as 
those of his customers. A steady demand 
from the consumer for a certain grade or 
style of tea means profit.

Buy JAPAN Tea

1

to
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Pickle 
Selling 
Record.

All previous records are broken by 
the store that sells

FLETT’S PICKLES
People have a way of repeating 
their piekle orders that is particu 
larlv pleasing to the dealer.

ROSE & LAFLAHHE
MONTREALAgent»

ABOUT
HALF
THE
MAPLE
SYRUP
SOLD

has the words “Imperial Brand 
Maple Syrup” on the label—all 
the trouble comes of the other 
half.

Which “half” are you selling?

ROSÜ Sc I,AFLAMME, Agents, Montreal

•ENTERPRISE"
A W F The buzz of customers—the ring of the cash register—the clink of coin,

M M Sm lr increase in a grocery store that is Enterprising in methods and equip-
■ ^ / I M ment. An " Enterprise " Electrically Driven Coffee Mill decreases

M A M M L. expense, increases business A novelty a few years ago, now a
necessity in every grocery. 1

The illustration shows our mill No. HÎÎ fitted with | H.P. 
motor, furnished for either direct or alternating current. It 
is :>0 inches high, ’2'2 inches long, 14 inches wide and weighs 
115 pounds.

The nickel-plated hopper has a capacity of 4 pounds of 
coffee. It will granulate 1 pound of coffee a minute or pul­
verize ^ pound a minute. Each machine is equipped with 
pulverizing grinders and can be regulated for fine or coarse 
grinding while running.

We will be pleased to send prices and practical sugges­
tions ; also our catalogue showing complete line of Mills, 

^ Food Choppers and other “Enterprise” grocers’ specialties.

THE ENTERPRISE MEG CO. OF PA., 
Philadelphia.

6
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THE QUINCUNX OF QUALITY

CEYLON
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//£/!/? FROM US!
Before You Place Your Order for

SALT
VERRET, STEWART & CO

MONTREAL

77/V?E£ LEADING LINES THAT SELL.
Established 1750.

Brewery—
Bristol,
ENGLAND PURNELL’S Pure Malt Vinegar

Pickles
Sauces

AGENTS
CHARLOTTETOWN. P.E I.—Horace Haszard,S.SideQueenSquare TORONTO, ONT.—J Westres, 630 Ontario Street
HALIFAX, N.S.—E. St. G Tucker, 1 Bedford Row MONTREAL. P.Q.-A J. Hughes, 1483 Notre Dame St.
ST. JOHN, N.B.—Robert Jardine. WINNIPEG, MAN.—A. Strang & Co., 233 Fort Street

VANCOUVER, B.C —C. E. Jarvis & Co., Holland Block

THE
IDEAL

Walker

Bins
STORE

FIXTURE

GROCER REFRIGERATORS
The Best Finished and Most Up-to-Date Grocer Refrigerator on the Market.

A Walker Bin Fixture interior.

There is a personal satisfaction in having a store equipped with 

Walker Bin Fixtures.

The beauty of their design and their elegant appearance are unsur­
passed, and for this, as well as for the peculiar attractiveness of their 
display,they impress the customer and offer a continued and irresistible 
temptation to buy. Their compactness and convenience are appre­
ciated by the clerk, who finds everything he wants, when and where he 
wants it. They are a joy forever to the proprietor, for he sees his sales 
increasing, his losses, from waste, dirt, insects and samplers, dimin­
ishing and his store service prompt and effective.

WALKER BIN FIXTURES are within the range of the purchas­
ing power of the smallest merchant, while they represent a permanent 
investment. They are made for a lifetime’s service.

Write to The Walker Pivoted Bin & Store Fixture Co.,
for their illustrated booklet. The Company’s office is No. 516 Board of 
Trade Building, Toronto. The Booklet will interest you.

FOR SALE BY ALL DBALBRS WHO HANDLE BRANTFORD 
REFRIGERATORS, OR BY THE MAKERS 

Write for descriptive circuler.

HAM » NOTT CO., Limited, Brantford, Ont.
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Castle’s
Quotations

Get them, when wanting Teas,
Coffees, Mess, Back or Family 
Short Cut Pork, Lard, Beans,
Prunes, Pickles in Kegs or Bottles, 
Marmalade in Tins (Keeler’s, 
McConachie’s or Crosse & Black­
well’s), Jams or Jellies in 7 and 
30-lb. pails. We offer lower than 
any house in the trade. Our 
celebrated Nuddea Blend Tea 
at 15c. has no equal. Send for 
sample.

THE F. J. CASTLE COMPANY
LIMITED

WHOLESALE GROCERS, OTTAWA, CANADA
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THE STANDARD C0MPUTIN6 
CHEESE CUTTER

is the only Cheese Cutter made that 
cuts to weight and money value in 

one operation.

If you are losing from 3 to 5 lbs. on 
each cheese the Standard will stop it.

It prevents waste.
It stops the nibbler.

Every cut is 
weight and value.

perfect in appearance,

PRICE and TERMS RIGHT.
THE WALKER PIVOTED BIN & STORE FIXTURE CO.,

FOLDER FOR THE ASKING
TORONTO

TOLEDO COMPUTING SCALES
Automatic but Springless.
The “ Toledo ” is a money saver because it posi­

tively stops the giving of overweight.
A time saver because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bringer because it indicates to the customer 

in plain figures the correct we g(it of the article he is 

buying.
It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the monev you arc now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

THE LIFE OF GASOLINE
The vital element of gasoline is the gas. It this gas has been allowed to escape, 
the gasoline is “stale” or “Hat” and your customer becomes dissatisfied.

THE REMEDY
Huy a high quality gasoline and store it underground and 
thus keep it at a uniform temperature, using the

BOWSER LOUE ÛISEANCE 
GASOLINE STORAGE OUTFIT

It is absolutely evaporation proof 
and so retains the high quality of 
your gasoline.

It is absolutely safe and is per­
mitted by the insurance companies.

It is convenient, gasoline being 
pumped and measured directly into 
your customer's can without the 
use of measuie or funnel.

It is economical, as it prevents 
loss thro’ evaporation and spilling.

It Pays You.

WHY?
is the highest quality, 
is a popular price, 
is 40 per cent, profit.

HOLBROOKS
WORCESTERSHIRE

SAUCE

Full information free.

ASK FOR CATALOGPOMP IN STORK-TANK Kl'RIKD

530 FRONT ST., WEST, TORONTO.S. r. BOWSER fr CO

oo

fcaJO

STLUG 
GRAVES

aJSVSfasS»
-yoees vo. u.nie . * J

-C..C0 J0vT»"«*,C4* *00**

UNITED KING^

Sample and prices from 
M. GILBERT HOBBS, 406 Spadlna Avenue, Toronto I

59^5
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Butchers, Merchants and Hide
Should write to CARROLL 8. PAGE, Hyde 

nuvers Berk, Vt., US A., who wishes to purchase 
"•"v v their Hides, Calfskins, Sheep Pelts, Tallow 
and Bones. He pays spot cash. He pays the freights He 
pays full market values. He wishes to arrange with some 
one in every village, where he has no agent, to sell Poultry 
Supplies and to pick up for him Hides, Calfskins, Sheep 
Pelts, and Bones. He furnishes money with which to buy 
and he keeps his agents thoroughly posted at all times as to 
market values ; write him for full particulars.

Cultivating Weeds
wouldn’t be considered 
very profitable by the 
farmers, yet thousands 
of merchants are culti­
vating the weeds of 
business by continuing 
theOld Style Passbook 
—errors every day. 
Forgotten c h a r g es. 
Hundreds of little 
things make a big ag- 
gregate a m o u n t. 
Adopt the modern Al­
lison Coupon System 
and throw away your 
time wasting devices. 
Look here—

IF A MAN WANTS CREDIT
for $lu, give him a #10 Allison Coupon Book, charge 
him with 810, and there you are. No trouble at all. 
If lie buys a plug of tobacco for ten cents, just tear 
off a ten-cent coupon - that's all. And so on for all 
hie purchases up to limit of the book. NO PASS 
BOOK NO WRITING NO TinE LOST. NO 
KICKING. Tliere are other Coupon Books, of course, 
but why not have the best? Let us send you a 
ree sample.

For Sale in Canada by

THE EBY, BLAIN CO., Limited, TORONTO. 
C. O. BEALCMEMIN ê* TILS, MONTREAL.
ALLISON COUPON CO., Manufacturers.

Indianapolis, Indiana.

v!ùmÊ

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
“GLEANER”

might bring inquiriec. Better 
writ, for rate. t.

I. C. STEWART, Halifax.

Want Ads.
In thi» paper cost 2 cents per word first 
insertion, 1 cent per word subsequent in­
sertions. Contractions count as one word, 
but fire figures (such as 11,000) may pass 
as one word. Cash remittance to coyer 
cost must In all eases accompany orders, 
otherwise we cannot insert the advertise­
ment When replies come in our care 6 
cents additional must be Included for for­
warding same. Many large business deals 
have been brought about through adver­
tisements of 20 or SO words. Clerks can be 
secured, articles sold and exchanged, at 
small expenditure.
MaoLKfiR PUBLISHING 00., Limited 

Montreal end Toronto.

...ESTABLISHED 1849...

Capital and Surplus, $1,500,000. Offices throughout the Civilised World
Executive Offices : Hos. 346 and 848 Broadway, New York City, Ü.8.A.

THE BRAD8TREET COMPANY gathers information that reflect* the financial condition and 
the controlling circumstances of every seeker of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying, and promulgating Information no 
effort is spared, and no reasonable expense considered too great, that the results may justify its claim as an 
authority on all matters affecting commercial affairs and mercantile credit Its offices and connections have 
been steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilixed world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing 
aud manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. 
Specific terms may be obtained by addressing the Company at any of its offices. Correspondence Invited.

-------OFFICES IN CANADA-
HALIFAX ,N 8 
OTTAWA, ONT, 
VANCOUVER, B.O

HAMILTON. ONT. 
QUEBEC, QUE.

LONDON, ONT.
ST JOHN, N.B. 
WINNIPEG, MAN.

MONTREAL, QUE 
TORONTO, ONT

TH0S. C. IRVING, Gen, Min. Western Canada Tirent#.

THE —

« VAMPIRE ” 
Spiral Elycatcher

SPECIAL OFFER
To Every Grocer in Canada.

"1 POWELL A OAVB COMPAIY

■■««liaisp°».« 4 ass-

Clean tie louse of lies
THE ‘ Vampire" Spiral Fly­

catcher consists of a small 
closely-wound Spiral, covered 
with a sticky material, and her­
metically sealed in a short tube. 
By simply pulling out one end 
the Spiral is elongated and 
forms the most effective Fly­
catcher known.

This article is a quick seller 
and carries a large profit. It is 
CLEAN, SIMPLE and EFFEC­
TIVE. As a window show it 
draws crowds. No POISON. 
No LEAKAGE.

LABELS IN ENGLISH OR FRENCH
SEND FOR FREE SAflPLB

SOLE MAKERS :

KAY BROS., Ltd., Stockport, England
SOLE AGENTS FOR CANADA :

The LEEMIN6 MILES CO., Limited, Montreal

SPECIAL OFFER!
2 Boxes Davis' Fly Felts—200 5c. packages retail for $10.00 
I Box Davis' Fly Felts— 50 10c. packages retail for 5.00 
I Box Davis’ Fly Felts— 10 10c. packages retail for I 00

$16.00
Price to Retailer, $6.00, net 60 days.

Please Note Profit of $10.00 on $6.00 Purchase of Fly Felts.
Davis’ Fly Felts sold in all parts of Canada. Every package guaranteed 

effective. Attractively boxed. Sell themselves when displayed.
Order through your wholesale supplier. If they do not handle send order direct.

POWELL & DAVIS CO., - - CHATHAM, ONT.

each

10
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for You toJAMES’
DOME

BLACK
LEAD

The

Best You 

can Buy
W. G. A. LAM BE & CO., Canadian Agents.

OUR GREAT SATISFACTION
is that we have only to start you handling

BOSTON LUXURY COFFEE
After that we have your coffee trade for keeps.

JOHN SLOAN & CO.,
BELLEVILLE

b Prepared by a special process from a 
s^r unique combination of the Finest Can 

adian Wheat and Barley, it makes an

IDEAL BREAKFAST FOOD
THEN, TOO, THERE IS

A SILVER TEASPOON IN EACH PACKAGE
3 Doz. in a Case. To Retail at 15c.

7®H***nt
UMITtD

THE ROBERT GREIG CO., Limited
Whit. Swan Hills

TORONTO
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More Light- That’s what we all need, 
it by using “BON AMI” 
window cleaner known.

You’ll get 
the best

HASN’T SCRATCHED YET
A Metal Polish and 
Glass Cleaner unequalled.

W. H. GILLARD <& CO., HAMILTON
Wholesale Grocers, Tea and Coffee Importers.

~DÔ~NÔTV^iTFÔRÔTHËRPËÔPLk
Find out the real value of things yourself.
Remember that the watch -word of the business and commercial world is 
“ Progress," and that the days of "shoddy" no longer haunt honest, well- 
conditioned communities.
Therefore when you desire an article in which all the best elements are 
brought out, developed and refined, select

WOOD S COFFEES
They embody all the alluring qualities to gratify the present generation of 
Coffee drinkers.

CANADIAN FACTORY and SALESROOM
428 ST. PAUL ST., - MONTREAL.

■WOOO&COl
IMPORTERS AMD ROUTERS*
■BOSTON. MASSAI

site-

The Character
of a groc ery store reflects the character of the grocer, 
it is characteristic of good grocers that they keep in 
stock the things their customers require. By doing so 
they come into closer and more friendly contact with 
their customers.

MATHIEU'S NERVINE POWDERS
ARK VVFLL KNOWN to the public. 
During the hot, trying weather they are con­
stantly in demand. They are known as the 
safest, quickest and most reliable thing to take 
in all cases of Headaches, Neuralgia and all 
Nerve Pains. There is a very handsome 
profit on the sale of this reliable article, which 
is worth getting ; the more so that you also 
get more customers.

Perhaps you have observed how long a cough persists.
Even during summer there are frequent calls for

MATHiEUS SYRUP
of Tar and Cod Liver Oil

Don't allow your stock to run too low. The profit id safe 
The stock will not be left on your hands.

J. L. MATHIEU CO.,
SHERBROOKE, Que.

CANNED SALMON
Large Assortment

Interesting Prices

Red Shield Arbutus 
Red Buoy Cascade

• Also all Standard Lines.

WARREN BROS. & CO.
Wholesale Grocers

35 and 37 Front Street East, - TORONTO

is
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TIIK lighting quality of an army de­
pends on its stomach, one of the 
great military heroes is supposed 

to have said once, when he was upbraid­
ing the chief of his commissary depart­
ment for tardiness in bringing up the 
necessary supplies for sustaining his 
army in the field. Nothing is surer to 
lower the spirit of an army in the field 
than hunger, and how to always keep 
an army fed on the march or even in 
camp has given many sleepless nights 
and no end of trouble and vexation to 
those entrusted with this important- part 
of an army’s existence. The immense 
wagon trains, composed of thousands 
upon thousands of carts laden with sup­
plies and drawn mostly by oxen, which 
used to follow an army in olden times 
have been mostly superseded by the rail-

army relied upon obtaining from the 
farms on the line of march the necessary 
supplies of grain, which the farmers 
were then accustomed to store for years. 
Those conditions no longer exist, each 
year’s crop being disposed of as speedily 
as possible. It is, therefore, imperative 
that steps should lie taken to procure 
some effective method of supplying an 
army with bread, so as to prevent in 
time of war the awful misery which 
would result In the inhabitants in tin- 
arena of warfare, were they suddenly 
deprived of their supply of grain for the 
benefit of the army. I p to tin- present 
tile Kuropeau powers have endeavored to 
solve tin- difficulty In introducing mot 
able stoves, which were first used by 
the Prussian army. These, however, 
have proved unsatisfactory and are now

carts, one cart doing the distance easily 
twice a day.

One train would have to produce 
twenty-eight tons of bread a day. and 
the trains containing flour for a fort­
night would have to carry about tif>0 
tons of Hour, which could he stored tn 
thirteen wagons of twenty tons each 
livery one of the “bakery wagons" 
would carry two stoves producing à.Him 
loaves a day. so that for each train six 
wagons with two stoves apiece would 
he needed. There would also he required 
thirteen Hour wagons, a water wagon, 
a wagon in which to make the dough, 
one in which it could ferment, three 
coal wagons, two bread wagons, one 
wagon lot the administration and one 
for the working men, which would give 
a total of thirty wagons

way supply train, which has made the 
problem of keeping an army’s stomach 
filled a good deal easier; yet with the 
increase of the size of the armies in the 
field nowadays, the task is still of great 
magnitude and demands much executive 
talent and patient labor.

Railway Trains.
Professor Kleinpeter, the German au­

thority on military matters, writing in 
a Vienna, Austria, paper with reference 
to the provisioning of troops in time of 
war, advocates the use of railway trains 
as bakeries and flour depots, for the 
purpose of supplying the army in the 
field with bread, a subject which has 
long occupied the attention of the vari­
ous ministers of war. Formerly, he 
says, in the case of tiuropean wars, an

only supplied to the flying columns of an 
army, while for general purposes the old 
stove sunk in the ground has been fallen 
hack upon. The hundreds of horses and 
carts, now required for the purpose of 
bread supply, would prove an extreme- 
obstacle in checking the rapid movements 
of a force,' and would be in constant 
danger of falling into the enemy’s hands.

Professor Kleinpeter maintains that 
the adoption of railway bakeries would 
effectively solve the difficulty. For ex­
ample, take an army of 1,UU0,U0U men, 
whose line can extend to, say, about 300 
miles. With each train providing for 
50,000 men, twenty trains would be re­
quired, which could be stationed at a 
distance of fifteen miles from each other. 
These fifteen miles could be covered by

The bread could be distributed by 
twenty cars attached to each train. The 
cost of such a train would be very 
small, -is only I la- stove wagons w ould 
have to lie specially provided, for the 
test, ordinary railroad cars would suf­
fice, involving no additional expenditure. 
The train could lie got ready within 
twenty-four hours, it could accompany 
the army corps to which it was attach­
ed, within range of the guns, and could 
withdraw quickly in case of danger.

Advantages.
This proposed railway bakery would 

certainly offer many advantages over the 
regular field bakeries now in use. The 
accompanying illustrations show the 
style of field ovens now in use in the 
Austrian and Swiss armies. In com-

Provisioning Troops in the Field

FicldJBakc Oven—Austrian Army.
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^£Tove PQUS^^I | N I
^§lLN’THBE°womS^ GUARANTEED to™ TRADE3000 TONSSOLDYEARLY,Well known—reliable.

Our packages are larger and more attractive in style than any others.
The quality of our goods is superior to anything else on the mar. et

MORSE BROS., Proprietors. Canton, Mass.
For sale by all Wholesale Grocers ; also the McClary Mfg. Co., London, Montreal, Winnipeg, Vancouver and Toronto,

paiisoi. ttilli me old style livid baking 
ovens, which were and are .still to some 
(Ment limit ot stones, in a hole dug 
into the ground, and had to he torn 
down m abandoned in ease the army 
moved too fat away or was obliged to 
I e treat quickly. these movable held 
o'.en- ,1 te certainly doing good service, 
"let they require too much of an addi­
tional ; rain to bring up all the parapher­
nalia and law materials used in the 

. maniilact tire of bread. They are also, m 
tills age of sudden cavalry surprises, too 
much exposed to the danger of being 
captured or destroyed.

The Hour, which is to be used, is un- 
dei present circumstances also much in 
danger of being spoiled by unexpected 
thunder showers in long-continued rainy 
weather, being transported to tbe camp­
ing place in wagons, at the most, covered 
with a plane, and kept in tbe same 
vehicles until used. On account of Hour 
being a matt rial needed in large quan­
tities, it may also easily happen that 
the supply gives out, and while a fresh 
supply is being hauled to the bakery, the 
la l tel has to remain idle. All these 
drawbacks are obviated with the rail­
way bakers. J.nough Hour to last two 
weeks, m even longer, can easily be 
carried along m one train; there is no 
possibility of the /loin becoming spoiled 
through rain or other vagaries of the 
weather, and all the tools and other 
supplies needed are instantly on hand 
when the train slops at the appointed 
place. .No muddy roads can delay the 
bringing up of supplies, and, if neces­
sary^ bread can be stored in large quan­
tities'for future use. liven in cases of 
sudden surprises or attacks, a railway 
train can be quickly moved out of dan­
ger and is not susceptible to capture by 
a flying cavalry column of the enemy.

No Time Wasted.
In tbe matter of provisioning of troops 

it may be of interest to know bow well 
and bow quickly a large number of men 
can be fed when some of the canned 
goods, now so largely manufactured for

such purposes, arc used. One of the 
most interesting experiments was recent­
ly made in a German garrison town 
where, under the personal supervision of 
a canned goods factory 600 soldiers were 
given a noonday meal, consisting of 
pork and beans, I he bork being a double 
or so-called holiday ration. Punctually 
at twelve o’clock noon the 600 soldiers 
united; as the weather was unfavorable 
and there were large numbers of sight­
seers present, the available room inside 
the factory building necessitated the 
meal being served in two sections. The 
first section finished the meal within 
twenty minutes after entering the build­
ing, although at first greatly embar­
rassed by the presence of so many visit-

V GET THE HABIT
, ► of dropping us a card a few days * >
c be fore you start for Montreal or , *

’ ► Toronto on a business trip tell- t, 
I ' ing us where you are going to < ►
* , stay. We want to print it in the C
, * a Buyers in Town ” department . ►
f, before you arrive. ^ ^ ^ c

ors. Fifteen minutes before the soldiers 
arrived the cans were heated in a hot- 
water apparatus, then they were opened 
and placed twenty-live in a box, one of 
the latter serving for a table seating 
fifty soldiers. As soon as the soldiers 
were seated, the box with tbe open cans 
was placed at the bead of the table, and 
pushed from one to another until finally 
two men each divided the contents of 
one can and began to enjoy them.

The meal was highly praised by all 
who participate^, and in consideration 
of tbe fact that a hoVwater apparatus 
is easily placed anywhere in the field 
where an army is encamped, it can be 
seen that it is now possible to provide 
troops with a warm meal in the shortest 
possible time.—linkers’ Review.

TRADE NEWS FROM TRINIDAD.
^ OliliON. GRANT & TO., Poit-of- 
T Nniiin, Trinidad, repor under dale 

i f May 1 ft an improved inouiry for 
li osl grades of Hour. The cereal market 
lias steadied perceptibly, although I here 
has been no actual improvement in 
prices. (tornmeal is scarce and wanted. 
The demand for pork and lard is ex­
tremely light. Pork heads, loins, ribs, 
shoulders and all such articles sell 
readily, and invariably command full 
prices. Family beef is getting scarce, 
and values are steadily improving. The 
demand lor inmorted yellow rice is 
steady, with I he market beginning to 
show signs of improvement, nearly all 
deserinl ions being reduced in stock. 
Split iieas are in over supply, and the 
demand I or oats and oilmcnl is slow. " 
J'ur Newfoundland cured fish there is 
hardly any inquiry at the moment, and 
prices are nominal. Good split herring 
and medium and large mackerel are 
saleable, hut pickled salmon is no longer 
wanted.

All available molasses has been bought 
ai', and only a few small lots remain to 
be expor ed. Supplies of cocoa are com­
ing in steadily, and are likely to con­
tinue for the next few weeks, by which 
lime the hulk of the large pods will lie 
picked. After that only light gatherings 
are expected until towards October. The 
young cultivation looks well, and the 
'rocs are flowerin'' vigorously since the 
favorable chance in the weather. From 
October I to da'e exports of cocoa total 
lLID,Util hags, as compared with 15D,.T.T2 
hags for the corres|Kinding period a year 
ago. The demand for eocoanuts has 
subsided, hut the lar'e crops have nearly 
all been engaged for the remainder of * 
I lie year at the equivalent of $20 per 
1,00(1 f.o.h., and there are hut few pro­
curable.
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“ EMPIRE BRANDS 99

Always in demand by good housekeepers.

Empire Tea Empire Baking Powder Empire Corn
Empire Coffee Empire Salmon Empire Peas
Empire Extracts Empire Syrup Empire Brooms
Empire Spice Empire Maple Syrup Empire Washboards

LUCAS, STEELE & BRISTOL, HAMILTON

Summer is Here
To help the grocer, to have a leader that is seasonable, and 

to give him something to make a leader of, we have given our 
? travellers,

SPECIAL PRICES ON

SALMON
See them and get a piece of something good, or write us. J

JAMES TURNER 8 CO., - HAMILTON, ONT.

Goods are sold from sea to sea, and are all of the 
first quality. If you have not stocked them you 
are missing a good thing.

All Guaranteed 
by

TARTAN re* TARTAN canned vegetables

« COFFEE •• CANNED END ITS
« BAKING POWDEH •• CANNED SALMON
» SPICE •• SOAPBrand

BALFOUR & CO. wholesale grocers Hamilton, Ont.
PROMPT SHIPPERS. LONG DISTANCE PHONE 596.

,1

||
!

I-
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Van Camp's Chicken Soup
Special price to clear, $4.00 per case of 4 dozen.

THOMAS KINNEAR & CO.
ll"'u - TORONTO and PETERBORO ■

ÇEH WL FOOJ3,

PACKED
Do z.

Small Size, 2 doz, to C/s.. $1.20 
Medium Size, 2 doz. to C/s, 1.60

If your Grocer 
cannot supply you 

write us.

Sole Canadian Agents.

A. F. MacLAREN IMPERIAL CHEESE CO. 
Limited

TUKUNTO

urhbd

«AhuT BUTTER BEING MAOEf*®*Stoni*. "ul BUTTER BEINw r-'™ »S?ÿ?tA'*UT5.CONTAINS ALL THE N»*f ÏT» "UI5-CONTAINS ALL Ihtn S H OHLY RECONNIBOW** , 
Sfi2î?*.c,SSEUR5 AS A PERFECTfOPSfi!

PICNICS. LUNCHEONS,CAMP»*

NOW IS THE SEASON FOR

PEANUT
BUHER

IMPERIAL PEANUT BUTTER IS
THE FINEST QUALITY ON 
ANY MARKET.

Business Changes

Ontario.

MKKI.LV. con feel ioni-r, Millon, 
lias assumed l<> II. Campbell, 
meet jtyg of creditors to be !iHu 

.)one SIb.
M. K. Foster, general liicrclianl, Chals- 

wi i I li. lias been blind out.
Scongale Brothers. OolboiTic. have 

,>| cued n|i a new grocery department.
A meeting of tbe creditors of fî. M. 

Montgomery. general inereliant, Stirling, 
was belli dune 5tb.

Quebec.
.1. O’Dea. groeer, Montreal, lias dis­

solved.
M. Yanofsky has registered as a groeer, 

Mont real.
Lefebvre & K re res have been registered 

as grocers Montreal.
!•’. X. Royer & Co. have been registered 

as grocers. Montreal.
(laiireau & Gosselin, grocers, Ouebee. 

bave dissolved partnership.
The assets of G. Rowe, groeer, Frank­

lin Centre, have been sold.
Aubin & Laporte have been regis'ered 

as tea mendiants, Montreal.
.1. A. Brouillet, grocer, Montreal, has 

assigned to Bilodeau & Clialifoux.
The assets of .1. A. Brouillet, groeer. 

Montreal, advertised lis lie sold June 8.
The asse s of A. Proveneher, general 

inereliant, ldaveluyville, have been sold.
M. Lemieux, general merchant, Rapide 

1 le I.’Orignal lias retired from business.
Tiie assets of J. A. Tremblay, general 

mendiant, Sliawinigan Falls, are to lie 
sold dune 9th.

Du Sault & Co., manufacturers of bis­
cuits and confectionery, Joliette, are disc 
continuing business.

d. A. Fortin, general merchant, Sher­
rington, has compromised, and the 
assers have been sold.

A meeting- of the creditors of A. Saur- 
ette, general merchant, St. Jean Bap­
tiste, was held June 2nd.
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Wilks & Michaud have been appointed 
curators to O’Connor Brothers, fish and 
game dealers, Montreal.

. B. Crawford, wholesale produce 
mendiant, Sliawville, has transferred his 
bead office o Ottawa, Ontario.

M. Tremblay, general merchant, St. 
Simeon, lias assigned. Lcfaivre & Tas­
chereau are the nmvisional guardians.

Nova Scotia. •
Smith & Wilson, grocers, Port Hood, 

have assigned.
C. A. Forbes, general merchant, Brass 

Hill, has assigned.
Ley Brothers, general merchants, 

Louisburg, are offering to compromise at 
25c. on the dollar.

New Brunswick.
A. Lavers, groeer, St. John, is dead.
IT. Wvse, baker and grocer, Newcastle, 

lias been burnt out.
D. L. Trites, °roeer, Petitcodiac, has 

assigned; meeting of creditors held 
June 8.

Manitoba and N.W.T.
M. Halnerin, general merchant, Plu­

mas, has sold out to C. Trester.
The stock of Shopland & Wallace, 

general merchants, Langenbiirg, has been 
sold.

Dalton & Co., general merchants, Well- 
wood, have compromised at fific. on the 
dollar.

Mr. Band, of Band & McDonald, 
millers. Baldur, has sold his interest t<> 
L. Chatrand.

A meeting of the creditors of the Eng­
lish Tea, Meat & Provision Co., of Winni 
peg. has been held.

W. Harding, confectioner, Austin, has 
assigned to C. H. Newton : tneeting of 
creditors held June 8.

British Columbia.
C. Gordon, confectioner, Vernon, has 

been succeeded hv Sawyer & Holtby.

ADVICE TO RETAILERS.
Like butter, flour absorbs odors 

readily. It should not be kept where 
there are onions, fish, vegetables or 
other odorous substances, nor in a damn 
room (iiLeellar. Keep in a cool, dry, 
airy roomj\where it will not be exposed 
to a freeziiii>\temperahire. nor to one 
above seventy <re°rees.7

A
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Something that is wanted in svsry kitchen.

GRADUATE
A first class powder, put up in a very useful glass graduate container.

Just what the cook wants. It will be a big seller.
SEE OUR TRAVELLERS

THE DAVIDSON & HAY, LIMITED
WHOLESALE GROCERS, TORONTO.

AFTER THIRTY-FIVE YEARS.

Ml,*. JOHN EVERETT, the veteran 
traveler 'of Christie, Brown & 
Co.,. Limited, ,Toronto, whose 

pleasant faee and genial manner will lie 
iuissed for some months l;y the trade in 
Eastern Ontario, nassed through Mon­
treal last Thnrsdnv June 1, ou his way 
to England. Mr. Everett paid the Mon­
treal oll'iees of The Grocer a visit before 
sailing. It is 35 years since he left his 
home in Yorkshire to help build up 
Britain’s greatest colony, and that la1 
has prosnered and made a name for him­
self in his own particular britneh of trade 
and the Province of Ontario is attested to 
by the fact of his election as first vice- 
president of the Commercial Travelers’ 
Association, Toronto, and the long 
period of service with Christie. Brown & 
Co., Limited. With the exception of a 
few years as traveling representative for 
the Eby Blain Co., Limited, wholesale 
grocers, Toronto, he has carried the 
name and fame of Christie, Brown & Co., 
Limited, abroad throughout the pro­
vince. Built on solid John Bull lines, 
with that push that is associated with 
the character, it is no wonder that hard 
work and persiteney have firmly estab­
lished him as Canada’s premier biscuit, 
salesman. While he could sell almost 
anything, he prefers to sell biscuits, and 
Christie’s at that—fulsome praise, but 
not undeserved, as the writer worked 
with him for several years and met him 
hustling on the road.

While across, Mr. Everett, who is ac­
companied on his trip by Mrs. Everett, 
will visit their childhood’s homes in 
the north and south of England. A 
side trip will also be made to Paris and 
other continental points of interest. 
When The Grocer saw Mr. Everett off 
in the Allan liner Tunisian there was no 
more youthful and genial passenger on 
hoard than John. Both he and Mrs.

Everett look forward to happy hours in 
I lie circle of their old friends in the old 
land. “ Bon voyage ” from The 
( Irocer.

VISITOR FROM VANCOUVER.

MR. GEORGE A. STONE, one of 
Vancouver's leading grocery 
brokers and commission mer­

chants, paid a visit to the Toronto offices 
of The Grocer on Saturday. June 3. 
Mr. Stone is an old subscriber to The 
Grocer, and has always taken a friendly 
inicrest in the development of “Canada’s 
premier grocery paper.”

Trade conditions in British Columbia 
are in a healthy state at the present 
time. The trade latterly have been in­
terested in the preparations that are be­
ing made for the big run of sockeye sal­
mon. When questioned by The Grocer 
as to the attitude oY the average 
western business man on the commer­
cial travelers’ tax, which has just gone 
into force, Mr. Stone stated that with 
the possible exception of the Boards of 
Trade and the deputation of brokers and 
commission men who went to Victoria to 
protes* against the imposition of the tax, 
there had been no organized opposition. 
“ As it turns out, however,” said he, 
“there will be.very few eastern wholesale 
houses who will not pay the tax in order 
to have the privilege of doing business as 
they did before. In this way there will 
be very little opportunity for British 
Columbia houses to cultivate a mono­
poly of the trade.”

Mr. Stone left on Saturday evening 
by the Richilieu and Ontario Naviga­
tion Company’s steamer “ Kingston ” 
for Rochester and Montreal. After a 
fortnight’s holiday in the east he will 
return lo Vancouver over the main line 
of the C.P.R.
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vpT0As
home, mad*

UPTON’S
Home-Made
Jams, Jellies 
and
Marmalades

are absolutely pure 
fruit and granulated 
sugar.

A trial will con­
vince you of the 
truth of this state­
ment.

:
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J DEPARTMENT
1 SUGGESTION

OF ADVERTISING 1
AND CRITICISM |

Edited by

Our Ad.
Expert,

TORONTO.NOTK —Herein are discussed the principles and practice of advertising. Subscribers are invited to send our Expert specimens 
of their ncwspapei and other advertising, for the purpose of review in this department. Address care of Department of Advertis-

■ iuf, Tii k c,\ n a pian Grocer

TASTY PRINTING.

I^RI-VlTMi is necessarily the source 
of much profitable advertising, and 
• lu,; grade of flie printing is not a 

small.-agency in creating the profit. This 
i.- a fact too often lost sight of tty mer­
chant s No matter how small your 
.store, is. ' wheiievei you get out any 
literature see that it is gotten out well.

When I say get' your literature out 
well, 1 do not mean for you to have 
laxish printing, but simply good, clean, 
tasty, modern printing. The difference 
m tin- cost lias to he weighed, .but if you 
can spare $10 for printing you can, I 
think, spare $lf> for good printing. If 
x ou cannot spare $15 for satisfactory 
work \ on cannot afford tin for unsatis­

between 
0uvselves

factory work, because the measure of its 
success will be gauged by the measure 
of its strength. Nicely prepared litera­
ture lias the same effect as nicely at­
tired drummers. Both, at least, merit 
your attention, and that is a big part of 
the light in these busy days.

in preparing the literature it si if ralli­
er choose something of the booklet style 
— I pages and cover make a neat size— 
than the plain, short-livid circular. 
Most, people toss circulars into the file. 
The same people would preserve a book­
let . Now, the booklet gives the com­
positor a finer chance to display the art 
than does the bare circular. Conse­
quently your words are given fat greater 
emphasis, and the story you have to tell 
is driven home with far more force.

The booklet may he made tasty by 
having as few words as possible on the 
front cover—say a line something like 
this : “Between Ourselves,” “Of Con­
cern to You.” “About Prices,” Mrs. 
Consumer," etc. The booklet is render­
ed commonplace by covering the whole 
page with data» or your imprint.

If your business is very small and the 
booklet out of the question, use a neat 
folder in preference to the circular. Long 
and narrow shapes are the prevailing 
st vies.

In preparing copy for the printer time 
and expense will he saved by writing in 
ink, legibly, and on one side of paper 
not too large. I)o not put too much 
wording on a page. If you have any de­
signs of your own outline them in the 
copy. Rule work predominates, and aid­
ed by “white” space and nice balance, 
a pretty effect can be produced.

Of course the main thing, after all, is: 
Why are you getting out literature? Are 
you getting it out on time ? Will it pay 
you to get it out ?

To he able to cover such a field ad­
vantageously it is necessary to have a 
clear conception of the actual conditions 
—trade, situation, stock, class of cus­
tomers, etc. If the prospective adver­
tiser will write in the full particulars, I 
will try to he of service to him, practi­
cally, as is the intention of this depart­
ment.

Kirk Bros., of Bracehtidge, know the 
wisdom of advertising one tiling at a 
time, and of giving it just the proper 
degree of prominence. The “get-up” of 
their advertisements as seen in their lo­
cal paper displays considerable ability 
on the part of the ad-writer; a thorough 
grasp of the goods advertised; a con­
vincing line of argument; a coherency 
of style—in short, the writing is, in the 
main, clear, forceful, appealing. No de­
vices are employed. The advertisements, 
loo, are free from competitive cavil. I 
think, however, that the tone of some of 
them might have been a little less adula­
tory. In one or two there is an excess 
of “we.” This is a tendency easily 
overlooked by a writer, and quite prev­
alent in our day. It is a question 
whether this sort of advertising is a 
trade-bringer. The firm name is apt to 
become more prominent titan the goods, 
which is never the purpose i f advertis­
ing, at. least business advertising. There 
ate only two things really essential to 
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successful advertising : Argument, hack­
ed up by good goods. The argument is 
necessary to compete with rivals; the 
good goods are necessary to retain what 
the argument produces. Where competi­
tion is small, of course, an advertise­
ment need not he argumentative, as 
long as it is lucid, for its function then 
is that of an announcer, not a convince! 
In such a case, as comparisons are few 
and far between, all the public have to 
he told is what the sale consists of and 
what the prices are.

Another point in connect ion with Kirk 
Bros.’ advertisements where, I think, an 
improvement might lie effected, is in the 
matter of wording, if there were less 
wording it would do away with the ne-

RIGHT AT HOME

I am right at home 
in handling Grocer­
ies, Fruits, etc. My 
stock is select, my 
service courteous 
and prompt. I would 
like to have an order 
from you.

JOHN T. BAKER
“ The Busy Corner.'

cessity of having to adopt lines of rea­
soning not sufficiently differentiated in 
order to attract attention and hold it 
To this end I would suggest, also, the 
using of less newspaper space in the one- 
topic ad. Larger type could be used 
and the ad. read in a very short time 
I would employ some catchy headings 
and work out the subject matter from 
the headings, always, of course, running 
in detail sufficient to guide the trend of 
the ad. to the conclusion “That ours an 
the goods.” If the subject was seeds 
headings something like these might In 
used : “That which a man sows,” “Re 
member it’s the seed, not the soil,” “h 
you would reap," “You, the seeds and 
us.” A permanent heading might also 
be adopted—“In Kirk Komp.iny.’ 
“Kirk Ways.” etc. With lois of wliiti 
space this should he effective.
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JERSEY CREAM YEAST CAKES
Tho only yeast with cream in it.

Oyes, Oyes, Oyes
We are off" to Merrie Old England for a final decision as to word “ Cream”
—While we are not afraid of the result, should we not win, you will 
find us still in the race for the trade of the Merchants of Canada w ith

JERSEY YEAST CAKES
We expect to receive decision of Privy Council about the end of duly— 
which will he announced to you through The Grocer.

Hamilton Yeast Co., - Hamilton, Ont.
LUMSDEN BROS., Proprietors.

JERSEY CREAM YEAST CAKES
The only yeast with cream in it.

$2.50 per case (40 pkgs.)
Can you beat that and get the 
grade, too ? Guess not.

IVORINE
COLD WATER

STARCH
yields you 60 per cent. ThinK 
of it and get your order in.

St. Lawrence Starch Co.
LIMITED

PORT CREDIT, ONT.

sockeye SALMON

“Sovereign” and “Lynx”
Brands

ARE THE OHOIOE8T IN THE MARKET.

SVSBT TIM GUARANTEED

TO BE HAD OF ALL GROCERS.
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mer season.

An Exploded Idea
Grocers used to think Fish an undesirable line to carry in the Sum- 

and for that matter there are some who still think so. But 
the idea is an exploded one. Since the introduction of

Halifax, Acadia and Blue nose 
Brands of Prepared Codfish

fish has become a popular Summer diet/and as long as people can get 
these brands, there is a trade for the groèçr in them in summer as well as 
in any other season of the year. Being put up in packages they are a 
convenient article for the trade to handle, and being such good sellers, 
there is every inducement to handle them.

BLACK BROS. & CO., Limited
HALIFAX and LaHAVE,AGENCIES:

A. H. BRITTAIN & CO., Board of Trade Building, Montreal 
REGINALD LAWSON, Winnipeg, Man.
CHAS. MILNE, Vancouver, B.C.

♦
♦♦♦»

N. S.

♦♦♦♦»
*♦♦♦»♦

♦*♦*

♦♦*»♦

*»♦

LARGEST SALE 
IN THE WORLD

The Most Delicate 
Flavor

and Purest Olive Oil

ASK YOUR WHOLESALE HOUSE

JOHN W. BICKLE ft GREENING, Hamilton, Ont.
Canadian Selling Aganta

King
Oscar

SARDINES
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NAPS
FO R

U M M E R 
E L L I N G

OUR
PRICES
ARE
RIGHT.

ALL
ORDERS
SHIPPED
SAME
DAY
AS
RECEIVED.

WE
SOLICIT 
YOUR 
ENQUIRIES 
BY MAIL 
IF OUR 
TRAVELLERS 
DO NOT 
CALL------

Lobsters-NEW PACK

Although the pack will be 40 per cent, short 
this season we are offering very close prices 
on

“BEAVER” brand, i.2s & Is NOW IN STOCK.

Herrings-**" pack

“ICE CABTLE” Kippered Herrings.
Herrings in Tomato Sauce.

SPECIAL PRICES ON 5-CASE LOTS.

Sardines—
We are quoting special prices on both

DOMESTIC and IMPORTED.
Our travellers are showing full line of samples.

Salmon—
We have a very heavy stock of all grades and 
are quoting under present market prices.
------ DROP US A CARD for special prices if

interested------

THE EBY, BLAIN CO., LIMITED

WHOLESALE GROCERS, TORONTO

FRESH and CURED FISH

CRUDE FISH OIL WANTED.
The Agricultural Department of (In­

state of Victoria has recommended the 
use of the lowest grade cod or other 
lish oils for smearing the hacks of sheep 
to prevent them being struck by the 
maggot fly. This fly has only recently 
made its appearance in Australia, and 
wool growers are exceedingly anxious to 

_ adopt strong measures to prevent a re­
occurrence of the heavy losses of sheep 
during the last lambing season. Therq 
should be a quantity of low-grade orl 
available at the fishing centres in the 
Maritime Provinces for which there is 
practically no demand. If Nova Scotian 
fish packers will communicate with the 
Canadian Commercial Agency, at Mel­
bourne, Australia, giving an approxim­
ate estimate of the quantity available 
during the coming season (if possible 
sending samples) and the price f.o.b. 
New York or Liverpool, England, fuller 
particulars will be supplied.

AN EXCELLENT OPPORTUNITY.
The Australian market has been, for 

some time past, in very short supply ol 
canned oysters, for which there is a con­
stant and increasing demand. Hitherto 
a well-known Hal timoré brand has had 
almost a monopoly of the market; but 
ihrough the difficulty in securing regular 
supplies, there now exists an excellent 
opportunity of introducing new brands. 
Cases should contain four dozen round 
tins, the weight to be 8 lbs. per dozen 
or 32 lbs. to the case. The Common­
wealth customs duly works out at about 
lti cents per dozen cans.

SALMON SCARCE IN ENGLAND.
A Montreal advice of recent dale 

states that during the coming season 
canners are trying to introduce the half­
size tin of sockeye, but it is just a ques­
tion whether this small size will take 
to retail at 10c.for half-pound tin, con­
sumers naturally preferring to pay that 
price for full-size pink salmon.

A market letter from London, Eng., 
reports a strong upward movement in 
one pound and half-pound flats, and 
prices have advanced quite Is. 6d. per 
case. The scarcity of best salmon in all 
shapes in absolutely unprecedented, and 
it would not be surprising to see an 
absolute dearth of all best stock some 
weeks before the new could possibly ar­
rive overland. One pound tall of best 
quality is at the present time a very 
'good proposition. Grocers and consum­

ers are beginning to resent paying a 
comparatively fancy price for Alaska re­
labeled with labels that they have

hitherto considered to be used only for 
best goods. The result is that the de­
mand is going more and more on to Bri- 
tisli Columbia tall salmon.

POOR FISHING SEASON.
The St. John, N.B., Telegraph says: 

“This has been the poorest season for 
fish so far that St. John lias had for 
many years. Fishermen say the only 
thing which can improve conditions will 
be a heavy freshet, which is not likely 
to come now. Scarcely any gaspereaux 
are being caught, as these fish in tin- 
present low water go up to the middle 
of the river. The shad season is be­

ginning now, but the probability is they 
will be very scarpe. The market is very 
well supplied with halibut, cod and had­
dock, and a few salmon are coming in. 
Pickled herring are very scarce. It is 
expected that codfish will soon take a 
drop in price. The prices prevailing 
through the Winter, $4.85 to $5, were 
the highest known in years.’’

The Newfoundland Government has 
chartered the whaler Neptune and com­
missioned her as a temporary cruiser to 
enforce the provisions of the Foreign 
Fishing Vessels Act against American 
fishermen.

21
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:AeCCPT AW “PRINCE OF WALES”
Mocha and Java Coffee

“ PRINCE OF WALES ” is gaining ground every day—People know when they get the COEEEE 
they like—really delicious Coffee—It helps the Merchant, too—If you are not handling “ PRINCE OF 
WALES” drop us a line and let us explain our method of “ Helping the Dealer”—advertises you and 
helps introduce the Coffee. No premiums ; Actual Merit does it. A post card brings the information 
Write it now.

S. n. & A. 8. EWING,
Montreal Coffee i* Spice Steam Mills,

ESTABLISHED 1815.

53 £> 55 Cote St., Montreal
Cor. Lagaucbetiere St.

TO THE DEALER:-
BLUEOL. the “ Never-Streak ” BLUE, gives you with each 10-lb. box 
(4 s<j pkgs ) 10 extra packages more than you get with any other ten 
pound box of Blue, and with each 12-lb. box (3 sq pkgs.) you get 16 
extra packages more than with any other twelve-pound box of Blue. 
This reduces your cost 25 per cent, and you get the BEST Blue.

BESIDES THE ABOVE we will send for every 5 coupons (one enclosed in each box) one of the 
following valuable Premiums :

For Sale by all Jobbers
1 Hand Bag
2 Stem Winder Watch
3 Gentleman’s Umbrella
4 Lady’s Umbrella

5 Lady’s Parasol (Black or Navy Blue)
6 Framed Colored Engraving
7 Pocket Flask
8 Pedometer, 100 miles

J. M. DOUGLAS <fc CO., Montreal

GOOD THINGS WE ARE DAILY BUYERS OF

STAR BRAND
HAMS SHORT ROLLS
BACON COOKED HAMS
LARD BOLOGNAS

BUTTER cvx BRAWN
CHEESE FRESH SAUSAGE

EGGS POTTED TONGUE
LONG CLEARS SHORT CUT PORK

AND

BUTTER
Correspondence solicited.

WRITE, TELEGRAPH OR 
TELEPHONE US WHEN 
YOU HAVE ANY TO 
OFFER.

F. W. FEARMAN CO.
THE PARK, BLACKWELL CO.

TORONTO
LIMITED

HAMILTON
LIMITED TELEPHONE M 3960

Î2
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DAIRY PRODUCE and PROVISIONS
end Cold Storage New*.

GROCER LONDON LETTER
Special Correspondence.

Til E Canadian Grocer has always en­
deavored by every possible means 
In keep before the notice of the 

trade the desirability of closer com­
mercial relationship between this countrv 
and the motherland, and if these Lon­
don (England) letters, which will appear 
from time to time, prove of assistance to 
Canadian exporters in their efforts to 
secure a better knowledge of the reqttirc- 
ments of the British markets, both pains 
and money will be well spent. Our 
London correspondent hopes, by keeping 
a strict look out, to be able to furnish a 
few useful hints and pointers from time 
to time, as well as the gossip of the trade 
in Great Britain. — Editor.

The tirsl shipments of Canadian butter 
have not yet arrived, so it is impossible 
to say anything about the condi^trrrr'ol 
eensignmen s, hut it is encouraging to 
find that several London houses, which 
hitherto have been content to buy upon 
arrival of shipments here, are now 
launching out for themselves and de­
veloping into importers. This would 
seem to denote a greater confidence in the 
uniform good quality of Canadian but er, 
for one firm said that the chief reason 
why they had formerly bought upon ar­
rival of consignments in London was 
that they could then inspect the quality 
and condition of the butter, and thus 
run no risks. This good feeling mus 
lie fostered, and too much stress cannot 
he laid upon the importance of shipping 
good quality butter. It has been a bitter 
complaint for years amongst importers 
over here that the quality varied sc 
much that it was impossible to ever lie 
sure that a ready sale would he 
secured. In this respect there was a 
marked improvement last year, but there 
is room for further improvement. The 
Canadian shipper should not follow up a 
shipment of good stuff with another of 
inferior qualité. He should establish 
a connection with British importers, en­
deavour to learn their tastes, and make a 
point of sticking to old buyers, so that lie 
may know exactly what each individual 
concern wants. Perhaps the chief rea­
son why Danish butter has such a com­
mand over British, buyers is that the 
manufacturers have always endeavored 
lo suit their customers, and have always 
kept the quality up. Of course it is 
true that Canadian butter has a long way 
to come, and cold storage docs not im­
prove the flavor, but without doub' better 
packing- will go a long way towards 
securing larger sales.

Complaints about (lacking of Canadian 
cheese are not common, but there seems 
to be some difficulty with butter. Al­
though the temperature of the s earner 
may have something to do with this evil, 
there can he no doubt that many Cana­
dian shippers make use of an inferior 
grease-proof wrainier. Not one, nor two. 
hut several London butter importers 
have made this remark to The Grocer re­
presentative. The reference was to salt 
Imiter in every ease. Cnsalted butter 
was found on the whole satisfactory last 
season. There is likely lo be a good de­
mand for salt and unsalted butter, al­
though a time of writing l May 25)
| rices rule too high. There is room for 
plenty of fresh (by which is meant 
newly-made) butter, but this, it would 
appear, is detained in Montreal for 
speculation purposes. Large quantities 
i f Australian bu ter have been received, 
and prices are right, so that until there 
is a fall in the price of Canadian stuff 
verv little, or nothing, can be done with 
the latter. There is. however, a whisper 
about that limitations on French butter 
are going to rise, and it is said that the 
price will remain away up for some con­
siderable time. If this is the ease, 
there will be a chance for Canadian 
shippers.

“ What we want just now is Canadian 
bacon,” said a London importing house. 
This was A. C. Doughty & Co.. 20 East- 
cheap. London who have good eonneo- 
1 ions with Canada. Canadians can do a 
large business with Britain in bacon, 
i articularlv the cheaper meat, but in the 
higher-priced bacon the Danish exporter 
gels the hulk of the trade. His methods 
i f curing are preferred on this market 
to the Canadian method, and it would he 
well worth while to Canadian exporters 
to learn a little more about the Danish 
method of curing.

A little cheese has been received, hut 
not much. On the whole consignments 
received last season gave every satisfac­
tion hut there is no doubt that both the 
flavor and appearance of Canadian cheese 
undergo considerable change for the 
worst during transit. A little more 
may he said about this later on.

Before concluding, it must he men- 
I ii nod Ilia' there are many London im­
porting houses who are going to try to do 
business with Canadian produce ex- 
vi iters this season who hitherto have 
been content to buy on a nival here. Give 
all inquiries from new importers special 
and careful attention, for the English- 
ivan m n<v easily pleased, and, as one 
man said, there is other produce besides 

23

Canadian. But lie is staunch to his 
business connections. uru\ idvd they anJ 
satisfactorv. There are many advertise­
ments of good British produce importers 
ill the Export Number of The Gioeer. 
and Canadian shippers would do well P> 
get in..o communication with some of 
them.

Criticisms and inquiries arc welcome at 
The Grocer office.

MONEY IN SELLING CHEESE.
' KOCEKS complain from time to 

"j" time that " there is no money in 
selling cheese." giving as their 

reason the fact that there is unavoid­
ably so much waste in cutting that it eats 
up all the • mills. The Standard Com­
puting Cheese Cutter, recently placed ou 
the market by the Walker Bivoted Bin 
and Store Fixture Co., has chain-ed all 
this. It cuts auv annum of cheese 
wanted at any price per pound, and 
computes the price of the piece cut at 
the same time. An additional advantage 
is that it nrotects both cut edges of he 
cheese from drying out. shrinking, or 
getting musty, and keeps off flies and 
dust. Grocers w ill make no mistake in 
vommunicatiim immediately with the 
Walker Pivoted Bin and Store Fixture 
Co.. 510 Board of Trade Building. 
Toronto.

BUSINESS FOR CANADA.
11. Kayu. a weal by Japanese mer­

chant, of Tokio. and his interpreter. 
Wijiua. arc studying the dairy industry. 
Mr. Kayu will take back with him to 
Japan shortly a herd of 50 Ayrshire 
cattle, the first shipment of Canadian 
cattle to the flowery kingdom'. Before 
the war Japan got her supplies from Eng­
land, and since the war began cattle 
have been shipped from the I tilted 
Stales. He stated his belief that 
Canada would soon be doing a big busi­
ness with Japan in this line.

REPORT ON CATTLE EMBARGO.
The Federal Committee on Agriculture 

will shortly bring in a report on the 
question of the embargo on Canadian 
cattle, which will contain a number of 
recommendations. The committee u ill 
probably point out that as there is no 
pleuro-ptteumonia among Canadian herds 
the embargo ought to be removed. In 
the next place the committee may sag 
gest that the period within which cattle 
have to be slaughtered after landing 
should be extended from ten to thirty 
days. Addition of other landing (daces 
to those now permitted may also be re­
commended.
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THE FAIRBANKPLAN
LOOK INTO IT

and see just what “The Fairbank Plan” is. 
While we spend hundreds of thousands of dollars 
every year advertising the six great Fairbank 
specialties:

Gold Dust Washing Powder 
Fairy Soap, Copco Soap 

Fairbank’s Glycerine-Tar Soap 
Fairbank’s Scouring Soap 
Fairbank’s Sanitary Soap

and educating the public regarding them ; and while we intend to continue doing this, we realize fully 
that advertising alone has not accomplished the splendid results we have enjoyed in the sale of these 
goods, but that “the man behind the counter” has been an important factor in extending and increasing 
our trade. It was the realization of this fact that gave birth to “The Fairbank Plan,” as a method 
of rewarding the retail clerks for their earnest co-operation in selling these goods and, consequently, a 
portion of our immense advertising appropriation is now set aside for the recognition of the dealer and 
his clerks.

“The Fairbank Plan” is an absolutely fair method of rewarding the clerk in direct proportion 
to the interest displayed in pushing the six specialties, as each package of these goods is couponed in 
such a manner that the coupon can be. easily removed before the goods pass into the hands of the 
consumer. For these coupons we offer many valuable articles.

If yOU wiH -send for an illustrated premium list of “The Fairbank Plan” it will convince you 
that this is no cheap trading-stamp scheme.

THE N. Krf AIRBANK COMPANY - Montreal, Canada.

# c% rX
r,:i

CILLE TT 5
^eam Tartar

Gillett’s
Positively and absolutely the piiTCSt

Put up in
4-111. Paper Pkgs., 
i-lb. “ “

/.-lb. Cans, 
1-lb. ’*
5-lb. “

10-lb. Boxes. 
25-11». Pails. 

100-lb. Kegs. 
360-lb. Barrels.

Order from your Jobber.

CREAM
TARTAR

on the 
market.

E. W. GILLETT COMPANY LIMITED
X0"' TORONTO, ONT. ChiïT

Awarded Medal and Diploma at World's Fair. St. Louis, Mo., 1904

YES
Eggs - Butter

THAT’S WHAT WE WANT
I IN ANY QUANTITY 
and at ALL TIMES

The J. A. McLean Produce Co., Limited
73-75-77 Colborna Street

■24
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PROVISION AND
TORONTO.

Provisions.—The cool weather lias 
interfered considerably with the sale of 
cured means, which otherwise would be 
very brisk at this season of the year. A 
fair demand, however, is noted in al­
most all varieties of smoked meats, the 
price of backs beimr up l-2c.: a slightly 
lower range of quotations is noted in 
lard in tierces and tubs. During the 
week arrivals of farmers’ supplies have 
been free, although hogs have only been 
coining fairly liberally. The price of 
live hogs ran ires from $6.40 to $(1.50 
I'.o.b. at outside points, and from $6.75 
ti $6.80 delivered in Toronto. Live 
hogs are quoted from $8.50 to $0, and 
indications point to higher prices. We 
quote the following :

Long clear bacon, per lb...................................... $0 10
Smoked breakfast bacon, per lb........................... 0 13
Roll bacon, per lb................................................. 0 101
Small hams per lb..........................................0 13 0 13j
Medium hams, per lb....................................... 0 13
Large hams per lb....................................... 0 12 0 12.J
Shoulder hams, per lb........................................... 0 10
Backs, per lb.................................................. 0 15£ 0 16
Heavy mess pork, per bbl............................ 16 00 16 50
Short cut, per bbl............................................ 19 50 20 00
Shoulder mess pork, per bbl............................ 14 50 15 00
Lard, tierces, per lb........................................ 0 09* 0 10

" tubs " ................................................ 0 10
“ pails “   0 101 0 lO.i.
“ compounds, per lb................................. 0 07£ 0 08

Plate beef, per 200-lb. bbl.............................. 11 00 11 50
Beef, hind quarters....................................... 9 00 10 00

" front quarters........ ............................  5 50 7 00
•' choice carcases..................................... 7 25 8 50
" medium.......................................................... 7 00
" common...................................................  6 00 7 00

Mutton.................................................................... 0 10
Lamb, yearling ................................................. 0 14
Veal ................................................................ 0 07 0 09|
Hogs, street lots............................................... 8 50 9 0"
Butter—There is plenty of butter ar­

riving on the local market at the present 
time, with supplies in tubs coming more 
freely as the warm weather approaches. 
Owing to the consuming public requir­
ing grass tub butter the price ranges 
even higher than for large dairy rolls. 
Dairy m ints are down from 1 to 2c., and 
large rolls are slightly easier than a week 
ago. We quote:

Per Hi.
Creamery prints................................................ 0 19 0 20

' * solids, fresh....................................  0 IS 0 19
Dairy prints—................................................. 0 15 0 16

" large rolls.......................................................... 0 15
“ in tubs..................................................... 0 15 0 16

Cheese — A good demand is noted in 
new cheese, and the price of large cheese 
is down 1-2e. this week. The quotation 
for export markets ranges about 45s.. al­
though very little business is doing as 
yet. Our quotations arc as follows :

Per lb.
Cheese, large, new....................................................... 0 10

“ twins. " ...................................................... 0 101

Cheese Board Report.
(For week ending Jiine 6.)

Board. Boxes. Price.
Madou.......................... ................. 960 0 09A
Kingston...................... .... o m
Perth............................ .... I) 09J
Napanee....................... ................  1.210 0 09 3 16
Ottawa......................... .... 0 091

............... 394- 0 09 3 16
Huntington................... ............ 322* .... 0 09À
South Finch............... ...............  1,275- 0 09*
Brantford...................... 0 08 13-16 0 09
Iroquois......................... .... 0 09*

* Colored.

MONTREAL.
Provisions—Provision market is easier. 

Live hoes are arriving more freely, and 
were sold at $6.80 to $7.25 on foot, off 
ears. Dressed bogs are selline a $9.50 
and going fairly freelv. Hams 8 to 12 
lbs. at 14c., 12 to IS lbs. at 1.1 l-2c.. and 
18 to 25 lbs. at 13c. Breakfast bacon

DAIRY MARKETS.
Vie., Windsor backs at 14c. Lard is 
little easier. Pails, 20 lb., selling at 
$1.90, and not very actively at that price
Canadian short cut mess pork........................ #19 00 #20 00
American short cut clear ................................19 00 20 00
American fat back........................................... 19 00 21 00
Bacon, per lb .........................................  0 12 U 14
Hams..................................................................  0 11* 0 13
Extra plate beef, per bbl....................................tl 50 12 00
Lard, Boar's Head " brand, tierces, per lb............  0 065

“ “ J-tierces, per lb-.................... 0 07
“ “ 60-lb. fancy tubs..................... 0 07

Cases, 20 3-lb. tins, per lb............................................ 0 07Ï
“ 12 5-Id. tins “ ........................................... 0 078
“ 610-lb. tins “ ....................... .............. 0 071

20-lb. wood pails, each .............................................. 1 45
20-lb. tin pails, each...............................  .................. 1 35
Wood net, tin gross weight—

Wood. Tiu.
Pure lard, pails....................................................  2 10 2 20

" tubs..................................................... 0 10 0 I0à
“ cases (6 10-lb. tins)...............................  0 08 0 09
“ cases (12 5-lb. tins).............................  0 08i 0 09i
11 eases (24 3-1 h. tins).............................  0 08i 0 09J

Eggs Eggs are arriving in such small 
quantities .that prices are kept up lii'di 
following all precedents of past years. 
I he prices should lie much lower than 
they are. and dealers are mizzled to ac­
count for this state of affairs. The cool 
weather prevailing during the past few 
weeks has had considerable to do with 
the holding up of prices, tint when .In 
weather man deals out a spell of warm 
weather supplies should he available in 
larger quantities. In a wholesale way 
straight-gathered stock is held at 16 to 
16 I-2c.. siif'le cases 17c.

Butter Butter market keeps up firm 
one. and prices show no tendenev t< 

weaken. Supplies are coming in some­
what better, lmt the local demand seems 
to lie able to cone with it. Export orders 
are slow of coming, and there appears 
to lie a disposition on part of ttie Eng­
lish buyer to hold off at the high prices 
ruling.
Finest creamery................................................... 0 19?, 0 19,
Fine...................................................................... 0 19 0
Medium................................................................. 0 18i 0 19i
Fresh rolls............................................................0 17 0 IS
Fresh dairy tubs................................................. 0 16.} 0 17

Cheese Market quiet. Shipments 
during the week have been fair, though 
not as heavy as last week. Export 
orders are commencing to assume larger 
proportions, but there does not appear 
In lie much in it for dealers in the way 
of profit. Stocks abroad are get ing 
down in compass, and shortly it would 
appear that more exporting trade will re­
sell. Local prices : Ottebecs 9 1-8 to 
9 1 -4c. and Ontarios 9 .1-8 to 9 1-2e.

WINNIPEG.
Creamery Butter—Supplies are larger 

and the quality is better. Prices have 
been further reduced and are now as 
follows to the retail trade:
Finest fresh creamery, in 56-lb. boxes....................... 0 21

“ “ in 28-lb. boxes........................ 0 21
in 14-lb. boxes.......................... 0 21
in 1-lb. bricks........................ 0 22

Dairy Butter -Rains and favorable 
weather conditions have improved pas­
tures, and dairy butter is offered now 
in larger " s and of much hotter
qualities. " The produce houses are 
paying country merchants following 
prices :
Dairy, assorted pkgs., selected............................. 0 15 0 16

" ‘‘ round lots.......................... 0 14
Cheese—Prices continue as follows:

Finest Manitoba, large.................................................  0 11
“ Ontario, ,r ................................................. 0 124
“ “ twins.......................  0 12J

BUTTER»* EGGS
-----WE ARE-----

BUYERS and SELLERS
Correspondence solicited from ONTARIO, 

MANITOBA and LOWER PROVINCES.

RntherM, Mrtall & Co.
Wholesale Produce Merchants.

TORONTO.

Creamery

REFRIGERATORS ^...Slh";
medal, (Quebec, 1901. Diplomas: Toronto. Ottawa,Montreal

C. P FABIEN
M<-rehaut and Manufacturer.

3167 to 71 X. Dame St.. Montreal, Can,
Write for Illustrated Catalogue.

PICKLES
“Queen Quality ” Pickles

nixed and Chow 
Bulk and Bottled

Our Siveet Pickles do not Sour, and our 
Sour Pickles do not Mould.

Taylor & Pringle Co.
LIMITED

Owen Sound, Ont.

Butter Tubs
BEST WHITE SPRUCE

50—30—20 lb.

ORDER NOW

WALTER WOODS & CO.
Hamilton and Winnipeg.

25

8551
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BUTTER
When you have one or 100 tubs 

write us for price

The WM. RYAN CO., Limited
70 end 72 Front St. E., Toronto,

GENUINE

PRATTS ASTRAL 
LAMP OIL

Bold in all countries and recognized as the 
highest grade oil manufactured.

WHOLESALE ONLY.
THE QUEEN CITY OIL COMPANY, Limited

TORONTO. ONT.

ÊL I# f’WJQ The original and only Genuine 11 A K P ¥ X Preparation for Cleaning Cut- 
V iery„ 6d. and Is. Canisters

‘WELLINGTON'

KNIFE POLISH
JOHN OAKEV 4 SONS, Limited

Manufacturers of
Emery, Black Lead, Emery, Glass and 

Flint Cloths and Papers, etc.

Welliilon Hi, London, England
Agent:

JOHN FORMAN, - 644 Craig Street
MONTREAL.

Lard—Prives continue as quoted last 
week :
Lard, 50-lb. pails, per pail......................... ..................... 5 25

“ 20-lb. “ “ ............................................... 2 15
“ 3-lb. tins, per case 60 lbs........... ........................ 6 70
" 5-lb. “ “ “ ...................................... 6 60
“ 10-lb. ............................ ........................................... 6 50

Pure lard in bbls, per lb.................................................. 0 10»

Cured Meats — No change since last 
week. We quote :

SMOKED MEATS.
Hams, selected stock, special mild cure ...

Backs, “ “ “

Hams, sugar cured, assorted sizes..............
“ heavy , 20 to 30...............

Picnic, “ assorted sizes..............
Shoulders, “ .........................................
Bacon, “ breakfast bellies,...........

breakfast backs ...........
“ “ Wiltshire sides.............

“ spiced rolls, long.........
Manitoba butts...............................................

“ skinned................ ,..............
“ boneless and rolled............

“ rolls, boneless................ .............

DRY SALT MEATS.
Bacon, dry salt long clear ...........................

“ smoked................
“ boneless backs,...

Shoulders “ “ ................................

0 15£ 
0 17 
0 12i 
0 094 
0 13» 
0 13 
0 08* 
0 084 

. 0 13»o ni
0 15J
o 10
0 09* 
0 10 
0 11 
0 11

0 10», 0 os
BARREL PORK.

Heavy mess pork, boneless, per bbl  .......................  18 00
“ “ " per »a bbl........................... 10 50

Standard mess pork, per bbl.......................................... 16 00
“ " “ per I bbl...................................... 9 00

PICKLED GOODS (COOKED).
80 lbs. 40 lbs. 20 lbs. 15 lbs.

Pig s feet............................ 5 50 3 00 1 60 1 25
Pig's tongues . .............14 50 7 50 4 00 3 00
Boneless hocks.................... 8 50 4 5C 2 50 2 00
Sweet piekledspare ribs, not cooked, per lb.......... . 0 04

“ hocks, “ “ ............... 0 04

Hams and Bacon—The demand is 
good, but ’here is a scarcity of both. 
Hams have advanced one-half cent per 
pound, being quoted at 13 1-2 to 14 
cents.

ST. JOHN.
Provisions—Pork sells very slowly, and 

prices show little change. In beef, 
sale is also light. Canadian packers 
are selling more goods. Both the quality 
of the goods and of the package show 
improvement. Pure lard is very firm 
at full figures. Refined lard is still low

and has a good sale. Smoked meats are 
very firm at full figures. On fresh meats 
full figures also rule. Little western 
beef is being received, not only is the 
price too high, but some particularly 
nice domestic is offered. Mutton lias 
a fair demand. Veal is rather higher 
than usual at this season. Lamb, while 
a little lower, is still high. Pork holds 
firm.

Mesa pork, per bbl 
Clear pork “
Plate beef "
Mess beef “
Domestic beef, per 
Western beef “ 
Mutton 
Veal
Lamb, each 
Pork
Hams ^ “
Rolls ** “
Lard, pure, tubs “

Refined lard, tutm

$17 00 $19 00 
17 00 19 00
14 00

0 08 
0 09 
0 08 
0 06 
3 00 
0 07 
0 13 
0 10 
0 1040 iol 
0 08 
0 084

15 00 
12 00 
0 09 
0 10 
0 10 
0 08 
4 00 
0 08 
0 14f 
0 13 
0 10$ 

0 11 
0 08 
0 09

Butter. —There is little change. Best 
grades are firmly held. Good dairy is 
scarce, with a fair demand.
Creamery butter...................................................... 0 22 0 23
Best dairy butter.................................................. 0 20 0 21
Good dairy tubs........................................................ 0 18 0 20
Fair “   0 17 0 18

Eggs. -Eggs are firm, 
it will not pay to bring 
Island eggs here.
Eggs, hennery.........................................

“ case stock.....................................

At local prices 
Prince Edward

o a4 0 25 
0 16 0 17

Cheese.—Prices for new twins rather 
easier. Stocks here are light.
Cheese, per lb............................................................. 0 11 0 12

WESTERN AGENT FOR CHINESE 
STARCH.

Stuart Watson, 433 Main street, 
Winnipeg, has been appointed agent for 
Winnipeg and the west for “Chinese” 
Starch, and the other products of the 
Ocean Mills. Montreal. Mr. Watson will 
be p<eased to furnish full information on 
this subject, and attend to requirements 
of the trade in the west.

EXPORT TRADE DEPARTMENT.
FIRflS ABROAD OPEN FOR CANADIAN BUSINESS.

Agencies on Commission for 
Britain.—We are open to receive con­
signments of Apples and Fruits of all 
kinds. Best references, connection and 
experience. R. C. HALL & CO..
Monument House, Monument Square 
London, E C.

DAVID SCOTT & CO.,
Est. 1878. 10 North John St., Liverpool. 
England. Splendid connections and 
references. Try us with a shipment of 

CANNED GOODS.
T. A.—Scottish, Liverpool.

GEORGE LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER.
Butter, Cheese, Eggs. Bacon, Apples, 

Poultry.

HAMILTON WICKES & CO.,
Canned Goods Brokers, Eastcheap, Lon. 
don, and Victoria Street, Livbrpool- 
Reports and valuations made on Canned 
Meats,Fish,Fruit and Vegetables. Consign­
ments handled. Correspondence solicited.

JOHN LETHEM & SONS,
Leith, Scotland, invite correspondence 
with Manufacturers and Shippers of all 
classes of goods suitable for Grocers, 
Bakers and Fruiterers ; coilneetion of 50 
years over all Scotland. References, Bank 
of Scotland, Leith.

GRIFFIN & CULVERWELL,
Brokers, invite consignments of general 
produce, especially Butter, Cheese, and 
aLl Food Products. Correspondence 
invited. References given. Write us. 

139 Redcliffe St., Bristol, Eng.

E. BIERMANN & CO.,
FRUIT AND PRODUCE BROKERS,

5th Ed. A.B.C. Code,
Cardiff, Wales.

APPLES AND ALL KINDS OF FRUIT AND 
PRODUCE.

GEO. R. flEEKER & CO.
11 and 12 Bedford Hotel Chambers, 

Covent Garden,
LONDON, W C. - - - ENGLAND

European representatives and 
distributors, Earl Fruit Co., 

California, U S.A.
Specialties,

FRESH, DRIED and CANNED FRUITS. 
T.A.. Emulate.

Codes, A.B.C. and Lieber’s.

JAMES MARSHALL,
ABERDEEN, - Scotland.

Cables. Halcyon. Codes, A. B. C., 5th ed., 
Scattergood. Consignee for all kinds of 
Canadian produce. Personal attention 
and prompt returns guaranteed.

This space $15 per year.
15 S 
CANi 
JBROj

ALEXANDER CRICHTON,
tanley St., Liverpool, England, 
ed Goods and Dried Fruit 
er. And at St. Magnus House, 
m, E.C. T. A., “Acriton, Liver- 
’ Code, A. B. C., th Ed.

Agencies Wanted for Britain.
— European and Canadian references and 
an extensive connection are points upon 
which I rely. Canned Goods, Dried 
Fruits, Honey, Peas.

A. S. DUFFUS, Jr.,
9-10 St. Mary-at-Hill, London, E. C.

Telegraphic Addres®, “Fondants, London.’
A. E. SOWERBUTTS & CO.

PROVISION IMPORTERS
33, Tooley Street, London Bridge, S. E. 
Bankers : Hill & Sons, 66, West Smithfleld. Co

HAMBURG.
N^aiser Wilhelmstrasse 74-78.

Neubeck & Scblpmann,
mmission Agents and Merchants.

THOS. BOYD & CO.,
IS Kino St., - LIVERPOOL, 

are open to receive all kinds of Canadian 
Produce. Highest references. Wide 
connections. A. B. O., 4th and 6th ed., 
Western Union and Lieber’s Codes. T. A. 
"Boyd."

WHITELEY, flUlR & CO., 15 Victoria St., Liverpool, England
We handle consignments of CANADIAN MEATS,

CHEESE and BUTTER
We sell cost, freight and insurance. Western Union Code.

London, Liverpool, Glasgow.

Salter & Stokes, SSSSÎiTîr London, Eng.
IMPOBTEhS or CANADIAN

CHEESE, BUTTEE, EGGS AND POULTRY.
Reference, London City end Midlend Bank, West Smithfleld. We bur outright, l
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The Odds are in Your Favor
when you handle

REINDEER BRAND
CONDENSED MILK and

JERSEY CREAM
(Art Evaporated Milk that Contains No Sugar)

For not only are these goods value in themselves, but because of the 

satisfaction they give in their use, they help to increase your other trade.

W. G. A. LAMBE & CO., Agents

Quick Sales mean larger profits.
The quality and reputation of 

CHASE & SANBORN’S COFFEES 
find ready customers, and they help 
the grocer in his general trade.

a

CHASE & SANBORN
The Importers, Montreal
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Cutting Advertising
Carvers FREE

RETURNED1
uS 8 *y

i £ ?

Every grocer who handles One Case of “BEE” Brand Assortment 
(just a little of everything, and not too much of anything) 
amounting to $14.50, gets one of these Best English-ltl&dC 
Sets of Carvers FREE.

GROCERS’ ASST. CASE
1 doz. Sun Borated Gloss Starch.... ....$0 00
1 “ Bee Laundrv Starch. .... 0 95
1 “ “ Corn Starch........... .... 0 90
1 “ “ Baking Powder, 6 uz.. .... 0 90
1 “ 10 “ . .... 1 35

y2 “ “ “ “ 16 “ . .... 1 20
i “ “ Soda .... 10 “ . .... 0 45
2 “ “ Borax - - - - 5 “ .. .... 0 90
i “ “ “ .... 10 •• .. .... 0 85

“ “ Coffee - - - - 16 “ .. .... 1 80
>/2 “ “ Ammonia Powd. 5 ct... ....*0 25

Vi “ “ “ 10 “ .. .... 0 45
*y2 “ Beaver Baking Powder.................. .... 1 20

“ “ Coffee........................ ... 2 40

* With premiums. $14 50

A full line of advertising goes with 
every case.

Send your orders to

“Bee” Starch Co.
449 ST. PAUL ST.. MONTREAL

accompanied by the name 
of your wholesale grocer.

ggp- Don’t forget that “BEE" Brand Goods are absolutely guaranteed perfect, 
or money back.

28



June 9, 1906 The Canadian GrocerCLASSIFIED LIST OF ADVERTISEMENTS.
Baking Powder.

Davioaon A Hay, Toronto.
Gillett, E.W., Co., Toronto.
McLaren'», W. D., Montreal.

Oakville Basket Co., Oakville, Ont.
Biscuits, Confectionery, Etc-

Christie, Brovvn A Co., Toronto.
Cowan Co., Toronto.
Greig, Robert, Co., Toronto.
Imperial Biscuit Co., Guelph.
Mooney Biscuit A Candy Co., Stratford. 
Mott, John P., A Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y. 
Rose A Laflamme, Montreal.

Blue and Black Lead-
Douglas, J. M., & Co., Montreal.
Oakey, John, A Sons, London, Eng.

Brooms and Brushes.
Lind, Kerrigan & Co., London, Ont.

I anned Goods
Belleville Canning Co., Belleville. Ont. 
Bloomfield Packing Co.. Bloomfield, Ont 
Canadian Canuers, Limited, Hamilton. 
Cross, J. H., Montreal.
Old Homestead Canning Co.,Picton, Ont

^Acme Can Works, Montreal.

Cash Registers-
National Cash Register Co., Dayton, O

Cigars> Tobaccos, Etc-
American Tobacco Co., Montreal.
Canada Cigar Co., London, Ont.
Empire Tobacco Co., Montreal.
Mc Alpin Consumers Tobacco Co., Toron to 
McDougall, D., A Co., Glasgow, Scot. 
Payne, J. Bruce, Granby, Que.
Tuekett, Geo. E., A Son (Jo.. Hamilton 

Cocoanut.
Downey, W. P., Montreal.
Greig, Robt., Co., Toronto.

Cocoas and Chocolates-
Baker, Walter, A Co., Dorchester, Mass. 
Cowan Co., Toronto.
Epps, James, Co., London, Eng.
Lowney, Walter M., Co., Boston, Mass 
Mott, John P., St Co., Halifax, N.S. 
Peters’—Lament, Corliss & Co.,Montreal. 
VauHouten's—J. L. Watt A Scott.Toroni u

Computing Scales-
Dean & McLeod, Hamilton.

Concentrated Lye.
Gillett, E. W., Co., Toronto.

Condensed Milk and Cream.
Borden’s—Wm. H. Dunn, Montreal. 
Truro Condensed Milk and Canning Co., 

Truro. N.S.
Crockery, Glassware and Pottery.

Barnard & Holland, Montreal.
Campbell’s Sons R., Hamilton, Out. 
Foster Pottery Co., Hamilton.
Go wans, Kent & Co., Toronto

Dairy Produce and Provisions
Bates Mfg. Co., Toronto.
Clark, Wm., Montreal.
Fearman, F. W., Co., Hamilton.
Kinnear, Thos., & Co., Toronto. 
MacLaren, A. F., imperial Cheese Co., 

Toronto.
McLean, J. A., Produce Co., Toronto. 
Park, Blackwell Co., Toronto.
Rutherford, Marshall St Co., Toronto. 
Ryan, Wm., St Co., Toronto.

Adam,[Geo., & Co.................................  2
Adamson, J. T., & Co.......   2
Allison Coupon Co.............................. 10
American Tobacco Co........................ 64
Balfour 4 Co.......................................... 15
Balogna Lime Works Co...................... 2
Barnard 4 Holland............................... 45
Bates Mfg. Co.............inside front cover
Belleville Canning Co .........................  54
Bickle, John W., 4 Greening...............  20
Biermann, E., 4 Co...............................  26
Black Bros. 4 Co.................................... 20
Bloomfield Packing Co......................... 53
Blue Ribbon Tea...................................  45
Bowser. S. F., 4 Co.......................... 0
Bowyer T. B.. 4 Co................................ 52
Boyd, Thos., 4 Co.................................. 26
Bradstreet’s.....................  10
Braid, Wm., 4 Co................................  65
Brantford Starch Works......................  34
Cameron, J. McA................................. 2
Campbell's, R., Sons............................. 45
Canadian Cannera, Limited................  30
Canada Cigar Co................................... 64
Canada Paper Co.......................... 43
Canada Sugar Refining Co................... 56
Canadian Press Clipping Bureau.........

inside back cover
Capstan Manufacturing co .............  55
Carman, Joseph.................................... 2
Castle, F. J., Cu.................................... 8
Cerebos Salt.......................................... 3
Ceylon Tea Association.....................    6
Chaput, L., Fils 4 Lie .................  47
Chase 4 Sanborn............   27
Christie, Brown 4 Co..outside front cover
Clark, W................................................. 43
Coles Manufacturing Co........................ 34
Colson,0. E., 4Son.. ..outside back cover
Common Sense Mfg. Co......................  44
Cowan Co.................................................. 57
Cox, J. 4 0...............................................52
Crichton, Alexander.............................. 26
Cross, J. H.............................................. 41
Davidson 4 Hay..................................  17
Dawson Commission Co.....................  51
Dean 4 McLeod.................................... 9
Dingle 4 Stewart................................  2
Distributors Co ....................................51
Dominion Molasses Co..inside back cover
Douglas, J. M., 4 Co............................. 22
Douglas 4 Ratcliff................................  30

Financial Institutions ô* Insurance
Bradstreet Co.

Fisk-
‘^Bickle, John W., 4 Greening, Hamilton. 

Black Bros. 4 Co., Halifax.
James, F. T., Co., Toronto.
Sovereign 4 Lynx Brands.
Tippet, A. P., 4 Co., Montreal.
Turner, James. 4 Co.. Hamilton.
Warren Bros. 4 Co., Toronto 
Winnipeg Fish Co., Winnipeg, Man.

Fly Pads and Paper.
Kay Bros , Limited. Stockport. Eng. 
Thum.O. 4W„ Co., Grand Rapids,Mich. 
Wilson, Arclidale, Hamilton, Ont.

Foreign Importers-
Biermann. E., 4Co., Cardiff, Wales. 
Bowyer T. B., 4 Co., London, Eng.
Boyd. Thos., 4 Co., Liverpool, Eng. 
Crichton. Alexander, Liverpool, Eng. 
Duff us, Alex. S., London, Eng.
Griffin 4 Culverwell, Bristol, Eng.
Hall, R. C., 4 Co., London, Eng.
Lethem, John, 4 Sons, Leith, Scotland 
Little, Geo., Manchester, Eng.
Marshall, James. Aberdeen, Scotland 
Meeker, George R., 4 Co., London, W.C. 
Neubeck 4 Schipmann, Hamburg, Gt r. 
Salter 4 Stokes, London, Eng.
Scott, David, 4 Co., Liverpool, Eng. 
Sowerbutts A. E.. 4 Co., London, Eng. 
Whiteley, Muir 4 Co., Liverpool, Eng. 
Wickes, Hamilton, 4 Co., London, Eng

Fruits—Dried j Green, and Nuts
Dawson Commission Co., Toronto. 
Distributors Co., Toronto.
Gibb, W. A., 4 Co., Hamilton.
James, F. T., Co.. Toronto.
Jemmett, E. L., Beamsville, Ont.
Leak, J. YV, Scarborough.
Me William 4 Everist, Toronto.
Rattray, D., 4 Sons, Montreal.
Robinson, O. E., 4 Co.. Ingeraoll. 
Stringer, W. B.. 4 Co., Toronto.
Walker, Hugh, 4 Son, Guelph.
White 4 Co.. Toronto.

Gelatine.
Cox, J. 4 6., Edinburgh, Scotland.

Grain. Flours and Cereals.
Frontenac Cereal Co., Kingston.
Greig, Robt., Toronto.
Lake Huron 4 Manitoba Milling Co., 

Goderich.
McCann, Wm.. 4 Co., Toronto 
Natural Food Co., Niagara Falls.

Grocers— Wholesale- 
Balfour 4 Co., Hamilton.
Davidson 4 Hay, Toronto.
Eby, Blain Co., Toronto.
Gillard, W. H . 4 Co., Hamilton.
Hudon, Hebert 4 Cie., Montreal. 
Kinnear, T.t 4 Co.. Toronto.
Lucas, Steele 4 Bristol, Hamilton.
Sloan, John, 4 Co., Toronto.
Turner, James, 4 Co. Hamilton.

Grocers’ Grinding and Packing 
Machinery-

Adamson, J. T.,4 Co„ Montreal.
Coles Mfg. Co., Philadelphia, Pa. 
Enterprise Mfg. Co., Philadelphia, Pa. 
Grocers' Engineering Co., London, Eng.

Hides-
Page, C. 8., Hyde Park, VL

House Insect Destroyer
Common Sense Mfg. Co., Toronto.

Infants’ Foods.
Keen, Robinson 4 Co., London, Eng.

Interior Store Fixtures.
Walker Pivoted Bin and Store Fixture 

Co.. Toronto.
Jams, Jellies, Etc- 

Batger's -Rose 4 Lafiamiue, Montreal. 
Hudon, Hebert 4 Ci**.. Montreal. 
Imperial Extract Co., Toronto.
Smith, E. D., Winona, Ont.
Southwells—Frank Magor 4Co., Montreal 
Sutcliffe 4 Bingham. Montreal.
Upton, Thos., 4 Co., Hamilton.

Manufacturers’ Agents, Brokers and 
Commission Merchants
Adam, Geo., 4 Co., Winnipeg, Man. 
Adamson, J. T., Montreal.
Balogna Lime Works Co., Barbadoes, 

B.W.I.
Cameron. J. McA., Vancouver, B.C. 
Carmin, Joseph. Winnipeg, Man.
Dawson Commission Co., Toronto.
Dingle 4 Stewart, Winnipeg.
Dunn, Wm. H., Montreal and Toronto 
Hughes, A. J., Montreal.
Kyle, C. E., Toronto.
Lam be. W. G. A.. 4 Co., Toronto. 
Lawson, Reginald, Winnipeg.
Leake, J. YV., Scarborough. Kog 
McDougall ü Lemon, Owen Sound, Ont. 
Millman. W. H., 4 Sons. Toronto.
Moir, John A., Montreal.
Nicholson 4 Bain, Winnipeg.
Nicholson. Bain 4 Johnston, Calgary. 
Patrick, \V. G., 4 Co., Toronto.
Radiger 4 Janion, Victoria and Van­

couver, B.C.
Rattray, D., 4 Sons, Montreal. 
Rutherford, Marshall 4 Co., Toronto. 
Ryan, Wm., Co., Toronto.
Tippet, A. P. 4 Co.. Montreal.
Tucker. E St. G.. Halifax. N.S.
Y arn ouver YY’aiehouses Limited, Y'uu- 

couver, B.C.
YVatson, Stuart, YVinnipeg, Mau.
Watt, J. L., 4 Scott, Toronto.
Wilson Commission Co.. Brandon, Man.

Mince Meat
Bates Mfg. Co., Toronto.
Wethey J. H., St. Catharines.

Oil Tanks-
Bowser. S. F.. 4 Co., Toronto.

Pass Books, Etc
Allison Coupon Co., Indianapolis, lud.

Patent Medicines-
Mathieu, J. L., Co., Sherbrooke, Que,

Pickles, Sauces, Relishes, Etc.
Belleville Canning Co., Belleville, Out 
Castle, F. J., Co., Ottawa.
Colson, C. E., 4 Son, Montreal. 
Goodwillie's-Rose 4 Laflamme, Montreal 
Greig, Robert, Co., Toronto.
Heinz, H. J.. Pittsburg, Pa.
Holbrook 4 Co., Loudon, Eng.
Lytle. T. A.. Co., Toronto.
Merchants Mfg. Co., Toronto. 
Paterson's— Rose 4 Laflamme, Montreal. 
Purnell, YVebb 4 Co., Bristol, Eng. 
Sutton, G. F., Sons 4 Co., London, Eng.

Polishes—Metal.
Gillard, W. H , 4 Co., Hamilton.
Oakey, John, 4 Sons, London, Eng

INDEX TO ADVERTISERS.
Downey. W P........................................ 43
Duff us, A. S............................................ 26
Duncan Company..................................  44
Dunn. Wm. H........................................  61
Dwight, John, 4 Co............................. 55
Eby, Blain Co...... ........................ 21
Edwardaburg Starch Co..................... 67
Empire Tobacco Co........  .... 62
Enterprise Mfg. Co............................... 5
Epps’s Cocoa.............................     43
Ewing, S. H. 4 A. S.......................  22
Ewing, S. H., 4 Sons...... ...................  55
Fabien, C. P........................................... 25
Fairbank, N. K.. Co.............................   24
Fearman, F. W.. Co............................ 22
Foster Pottery Co................................. 44
Frontenac Cereal Co............................. 60
Gibb, W. A.. Co....................................  50
Gillard, W. H.,4Co............................  12
Gillett, E. W., Co., Ltd.......................  24
Gowans, Kent 4 Co.. outside back cover
Gray, Young 4 Sparling Co.................. 44
Greig, Robt., Co.....................................  11
Griffin 4 Culverwell...................... .. 26
Grimm Mfg. Co........................................ 3
Grocers Engineering Co......................... 54
Hall, R. C.. 4 Co..................................  26
Ham 4 Nott..................................   7
Hamilton Cotton Co..............................52
Hamilton Yeast Co...............................  17
Heinz, H. J., Co...................................... 3
Holbrook s Sauce.................................... 9
Hudon, Hebert 4 Cie...........................  39
Hughes, A. J........................................... 2
Imperial Biscuit Co.................................57
Imperial Extract Co................................55
James, F. T., Co......................................51
James’ Dome Black Lead..................... 11
Japan Teas............................................  4
Jemmet, E. L........................................ 52
Kay Bros.................................................. 10
Keen, Robinson 4 Co.outside front cover
Kingston “Gleaner"............................... 10
Kinnear. Thos., 4 Co...........................  16
Kyle, C. E............................................... 2
Lake Huron 4 Manitoba Milling Co... 61 
Lam be, W. G. A...................................... 2

54Lamont, Corliss 4 Cu...............
Lawson, Reginald................................. 2
Leake, J. YV’..........................................  50
Leeming Miles Co.......—.................. 10
Lethem, John, 4 Sons......................... 26
Lind, Kerrigan 4 Co...............................30
Little, Geo.............................................  26
Locators, The........................................ 44
Lowney, Walter M., Co......................... 56
Lucas, Steele <& Bristol..................... 15
Lytle, T. A., Co................................... 3
Maiden. J. H........................................  52
Marceau, E. D.....................................  46
Marshall, James.................................. 26
Mathieu, J. L., Co.................................  12
Merchants Mfg. Co__ inside front cover
Millman, W. H . A Sons....................... 2
Moir, John A........................................  2
Mokara Mills.......................................... 41
“ Montserrat .......................................  66
Mooney Biscuit and Candy Co............ 58
Morse Bros............................................  14
Mott, John P., <fc Co........... ......    56
MacLaren s Imperial Cheese Co......... 16
McAlpin Consumers Tobacco Co 64
McCann, Wm., Milling Co ........ 61
McDougall, D., dk Co .......... 64
McLaren’s Cooks’ Friend Baking

Powder...................outside back cover
McLean, J. A., Produce Co.............  24
Me William 4 Everist .....................  50
National Cash Register Co................. 66
National Licorice Co .. inside front cover
Natural Food Co.................................... 57
Neubeck 4 Schipmann......................... 26
Nicholson, Bain 4 Johnston............... 2
Nicholson 4 Bain................................ 2
Oakey, John, 4 Sons.............................  26
Oakville Basket Co, — inside back cover
Ocean Mills................................ ... 46
Old Homestead Canning Co...............  59
Page, C. 8.............................................. 10
Park. Blackwell Co............................  22
Patrick, W. G., 4 Co............................. 2
Payne. J. Bruce..................................... 63
Powell 4 Davis Cu ...............................  10
Purnell, YVebb 4 Co............................. 7
Queen City Oil Co................................  26

Polishes—Stove-
Morse Bros., Canton. Mass.
James Dome YV. G. A. Lauibe 4 Co., 

Toronto.
Refined Cider.

Ham 4 Nott Co.. Brantford. Ont. 
Wilson. YV. H., Co., Tinsuuourg, Ont.

Refrigerators.
Fabien. C. P . Montreal.

Salt
Cerebos Salt.
Gray, Young x Sparling, Wingham, Out. 
Toronto Salt YVorks. Toronto.
Verret, Stewart, 4 Co. Montreal

Soap.
Balfour 4 Co., Hamilton, Ont.
Cross, J. H., Montreal.
Duncan Company, Montreal.
Tippet, A. P., A Co., Montreal.

Soda — Baking-
Dwight, John, 4 Co., Montreal.

Starch-
Brantford Starch Works, Brantford 
Ed wards burg Starch Co., Cardinal, Ont 
Maiden. J. H.. Montreal.
Ocean Mills, Montreal.
Snowdon, Forbes 4 Co., Montreal.
St. Lawrence Starch Co.. Port Credit. 

Sugars, Syrups and Molasses. 
Canada Sugar Refining Co., Montreal. 
Dominion Molasses Co.. Halifax, N.a. 
Edwardsburg Starch Co., Cardinal, Out 
Grimm Mfg. Co.. Montreal.
Imperial Maple Syrup -Rose 4 I-attain me 

Montreal
Rattray, D., 4 Sons, Montreal.
“ Sugars Limited. Montreal.

Teas, Coffees, and Spices 
Balfour 4 Co., Hamilton.
Blue Ribbon Tea Co.. Torouto.
Braid. Wm , 4 Co.. Y’ancouver, B.C. 
Capstan Mfg. Co., Toronto.
Castle, F. J., Co , Ottawa 
Ceylon Tea Traders Ass n.
Chase 4 Sanborn, Montreal 
Ewing, S. H. 4 A. S., Montreal.
Ewing, S. H 4 Sons, Montreal.
Japan Tea Traders' Ass n.
Kinnear, T., 4 Co., Toronto.
Marceau, E. D., Montreal.
Mokara Mills. Montreal.
Salada Tea Co., Montreal and Toronto 
Slo*n, John 4 Co., Toronto.
Wood. Thos.. 4 Co., Montreal. 

Vinegars-
YVilsou, YV. H., Co., Tillsouburg.

Wall Paper-
Stauutons Limited, Toronto.

Washing Compound
Fairbank, N. k , Co., Montreal.
Gillett, E. W. Co., Torouto.
Keen’s—Frank Magor 4 Co.. Montreal. 

Wines, Liquors, Summer Bever­
ages, etc.

Bates Mfg. Co., Toronto 
Chaput, L., Fils 4 Cie., Montreal.
“ Montserrat '—Evans 4 Sons, Montreal

Wood en ware
Taylor, Scott 4 Co., Toronto.
Woods, Walter, 4 Co.. Hamilton

Wrapping Paper. Paper Bags. Etc. 
Canada Paper Co.. Toronto.
Douglas 4 Ratcliff, Toronto.

Y east -
Gillett. E. W.. Co., Toronto.
Lumsden Bros., Hamilton.

Radiger 4 Janion................................. 2
Rattray, D., 4 Sons ........................... 56
Robinson, O. E.....................................  50
Rose 4 Laflamme............................ 5, 58
Rutherford, Marshall 4 co...............  25
Ryan. Wm.. Co. 26
“Salada Tea Co...................................  34
Salter 4 Stokes..................................... 26
Scott, David, 4 Co................................ 26
Sloan, John, 4 Co.................................  11
Smith, E D............................................. 58
Snowdon, Forbes 4 Co........................ 28
Southwell 4 Co.....................................  55
“Sovereign" and “ Lynx " Salmon. 19
Sowerbutts, A. E., 4 Co.................... 26
Stauutons Limited................................. 49
St. Lawrence Starch Co....................... 19
Stratford Wholesale Grocery Co.........50
Stringer, YV. B., 4 Co............................ 51
“ Sugars " Limited.............................. 52
Sutcliffe x Bingham ...inside front cover 
Sutton, G. F., Sons 4 Co...................... 43
Taylor x Pringle Co............................. 25
Taylor, Scott 4 Co................................  48
Thurn, O. 4 YY’ , Co.............................. 44
Tippet, Arthur P., <6 Co............  1
Torouto Salt YV orks ............................. 44
Truro Condensed Milk 4 Canning Co. 27
Tuekett, Geo. K.. 4 Son Co.............. 63
Turner. James, dk Co......................... 15
Upton, Thos , 4 Co...............................  17
Vancouver YVarehouses Limited......... 2
Verret, Stewart 4 Co .........................  7
Walker, Hugh, 4 Son ................. 51
YValker Pivoted Bin and Store Fix­

ture Co........................................... 7, 9
Warren Bros. 4 Co............................  12
YVatson, Stuart........... ...................... .. 2
Watt, J. L., 4 Scott.............  58
Wethey, J. H.............outside back cever
White 4 Co.......................................... 51
YVhiteley, Muir 4 Co............................  26
Wickes, Hamilton, 4 Co......................  26
Wilson, Archdale ..............................  44
Wilson Commission Co......................... 2
Wilson, W. H., Co........ inside back cover
Winnipeg Fish Co................................ 44
— ThWood, Thomas, 4 Co .
Woods, YValîer, 4 Co .
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Special Offer in Brooms
A Chance For You to Make a Little Extra.

NOTE THESE POINTS REGARDING THE NEW v,

“PERFECTION”
BROOM PATENT)
1. —It costs no more than the 

ordinary broom.
2. It will not, like the ordin­

ary broom, work loose 
at the shoulder. The 
cut shows how perfect 
rigidity is obtained by 
the special handle and 
crosswire.

3. - It will last longer and give better satisfaction than any other broom 
on the market.

OCR PROPOSITION : Send us a sample order for 6 dozen 
and we will prepay freight to the extent of 30 cents per hundred, 
if the goods are not satisfactory you may return them at our 
expense

PRICES, 3 STRING $2.30, 4 STRING $2.75
SOLD EXCLUSIVELY BY

LIND, KERRIGAN & CO.
Wholesale Grocers, London, Ont.

A GOOD CRIP
We have a good grip on the Wrapping 
Paper business because we have worked 
industriously and along inflexible 
lines of Quality. Our

WRAPPING PAPERS
are strong, of good appearance, and 
go further than ordinary wrapping 
papers, because there is no shoddy 
material in them. You make no 
mistake in ordering our Wrapping Papers.

DOUGLAS & RATCLIFF
30 WEST MARKET STREET,

TORONTO.

LIMITED

it SIMCOE I)

Squash Pie
There’s as much profit for you selling SIMCOE CANNED SQUASH as there’s pleasure for your customers 

in eating SQUASH PIE. This is a sweeping statement, but we know it because we tried it ourselves.
Send an order through your wholesaler for SIMCOE CANNED SQUASH ; remember it must be “ SIMCOE ; ” 

and suggest the following recipe for making delicious SQUASH PIE. If you purchase SIMCOE SQUASH and 
induce your customers to utilize this recipe we are confident that you will be able to sell large quantities of Simcoe Squash.

Recipe for making Squash Pie :
One tea-cup of Canned Simcoe Squash. One tablespoon ginger.
One tea-cup of milk. One “ cinnamon.
Three-fourths tea-cup white or brown sugar. A little salt.
One tablespoon melted butter. Makes one plate pie.

One can Squash makes five plates pie.

CANADIAN CANNERS, Limited
Hamilton, Ontario, Canada

30
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PURE FOOD LAW.
UK Inland Revenue Department at 

Ottawa is showing commendable 
zeal and some energy in prosecuting in­
fringements of the Pure Food Act. Hon. 
Mr. Brodeur, since his appointment as 
Minister of Inland Revenue, is deserving 
of commendation for the manner in 
which he has taken hold of the respon­
sible duties of his office. Ilis assistants 
and inspectors, we regret to state, ap­
preciate only in a measure their respon­
sibilities, and in many instances “do 
those things they should not have done” 
and in others “leave undone those which 
they should have done.” The Grocer’s 
attention has been called to remissness 
in duty of inspectors and superficiality 
in their work, and documents are in out- 
possession which reflect in anything but 
a creditable manner upon the inspection

of certain officials of the department. In 
the case referred to, where a serious in­
jury was done the manufacturer, it is 
to the credit of the Department that 
the erroi was acknowledged and rectified 
as far as possible, though not before a 
certain amount of damage was done the 
manufactu rer.

The passing of the Pure Food Act was 
one of the best moves made by the Gov­
ernment towards protecting the mer­
chant and the consumer, principally the 
latter, in securing healthy and pure 
food, and it goes without saving that an 
improvement is apparent already in cer­
tain lines of food products made in Can­
ada. The manufacturers themselves 
evince a desire to live up to the require­
ments of I he Pure Food Law; retailers 
arc getting more critical in their pur­
chases and insist upon getting pure 
goods when they buy them as such, and 
salesmen are more particular in handing 
out guarantees of purity. All this is 

• deserving of credit and on lines The 
Grocer has advocated for years in its 
columns, and is still strongly advocat­
ing. But there is a feature of trade 
conditions prevalent in the large cities 
such as Montreal. Toronto, Halifax, and 
other distributing and buying centres, 
that is entirely overlooked by the In­
land Revenue Department, and we call 
the lion. Mr. Brodeur’s attention to the 
cases. We refer to the sale by public 
auction of food s that have been
damaged through water, lire or other 
action of the elements. It is not more 
than a few months, more correctly 
weeks, ago that the Allan line steam­
ship Parisian was run into in Halifax 
Harbor and partially sunk at. her docks. 
Amongst the salvage was a large con­
signment of shelled walnuts and other 
eatables. These were brought to Mont­
real and sold by public auction at prices 
ranging from Si to tic. per pound. And 
who bought these damaged goods and 
where did they find an outlet to the 
consumer? We are informed that, certain 
candy and biscuit manufacturers were 
the principal buyers. Were these nuts 
inspected before being allowed to be used 
for manufacturing purposes, and were 
they found fit for consumption? We doubt 
it. If fit for consumption why were they 
sold at 3i to 4|c., when the import 
market price was nearer 17 to 18c.?
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Who guaranteed, or could guarantee 
that these goods, which had undoubted­
ly been soaked with bilge water, or 
possibly been contaminated by ollici 
ipore injurious goods and possibly even 
deadly chemicals loaded in the hold of 
the vessel, were fit to he offered for sale 
to go into consumption’' It is ease to 
picture the frightful possihilities of con­
tamination in the hold of a submerged 
vessel, loaded with all kinds of goods, 
possibly chemicals and other lines at" 
fee ted by chemical action through- con 
tact with water. If the damaged goods 
went into confectionery and biscuits, it 
is natural to assume that the most of 
the stuff went into the mouths of inno­
cent children, thus striking al the verv 
tenderest of the public and the least 
likely to he on its guard.

Another feature, and the commercial 
one, though the' lesser, should he con 
sidered before goods damaged by five or 
water should he allowed to be sold 
What about those merchants carrying 
healthy and salable walnuts (as in the 
case referred to) in stock? It means 
that these damaged goods come into 
direct competition with and kill the sale 
of legitimate products.

The main point, however, we desire to 
bring out and one that the Inland Rev­
enue Department officials should see to. 
is that no food product intended for 
consumption should he allowed to he 
sold either by public auction or private 
sale. All such suspected and damaged 
goods should he immediately seized and 
destroyed. Undoubtedly the goods were 
insured, and if so, the loss should fall 
upon the insurance companies who get 
fully well paid for the risk. We call tIn­
attention of the 1 Ion. !.. P. Brodeur to 
this phase of the Pure Food Act, and 
in the interest of the trade as well as 
the more vital interest of the consumer, 
we ask for an investigation into cases of 
goods damaged in the manner referred to 
in this article, as well as analogous 
cases. If there is no provision in the 
Act covering cases of this sort no time 
should be lost in incorporating strong 
clauses and enforcing the letter of the 
Apt. By doing this the interest of the 
public is served, and an evil done away 
with that is all too dangerous to the 
jiublic and too prevalent in the trade.

D1D
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UK hist halt century 
markable development of nearly 

all tin- ai l.'' of agriculture, commerce anil 
manufactures, and it would be stiangt 
indeed if some corresponding change did 
not appeal in the schemes of education 
that are to lit our young men and young 
women for 1 he new order of filings.

Kormcrh . students who wished to ac­
quire the elements of a liberal education 
were required to spend their time on 
Latin and Creek, with some algebra and 
geometry, and. perhaps, a foreign lan­
guage. sui'/h as French or, later. Ger­
man. Years were spent in the study of 
works of ancient writers who would 
have been most of all astonished had 
the) known to what uses their works 
were to be put, The unhappy schoolboy 
had his mind crammed with declensions 
and conjugations and few there were 
who ever rose beyond this to a grasp of 
the Latin or Greek tongue suflieient to 
enable them to read with pleasure or 
prolit the works of classic authors. This 
was the case for hundreds of years in 
Kngland. lie was a bold man who first 
drew public attention to the fact that 
hoys and girls had not only memories, 
that they had human bodies which they 
might learn how to care for, that their 
own country had a history and a litera­
ture as honorable and as interesting as 
those of Greece or Rome. Moreover, it 
appeared that ninety per cent, of stu­
dents were not going to be gentlemen of 
leisure or professional men, but were 
going to earn their livings in commerce 
or mechanic arts. Could not some 
scheme of education be arranged that 
would meet their wants?

The answer has come in many ways. 
Little by little dead languages have 
given way to living tongues, ehefmistry 
and physics have found their way into 
l he curriculum and more and more at­
tention has been paid to the art of 
writing and speaking fluently our own 
language.. Greek has been dropped from 
the course of study in most of our high 
schools and Latin seems to be following 
it.

No better evidence of the growth of 
the new ideas can be offered than the 
remarkable popularity of technical and 
commercial schools. The growth of the

movement in Toronto is an illustration. 
A beginning was made aboutXj/Welvp 
years ago when the Trades and Labor 
Council persuaded the city fathers to 
give a grant of $3,1)00 to assist in the 
establishment of night schools where 
apprentices and artisans might study 
mathematics, architectural drawing, ma­
chine drawing, chemistry, etc. At first 
about 200 students gathered together in 
old Wycliffe Hall on College street.

As year by year the work expanded 
new courses were added and the attend­
ance grew very rapidly. In twelve years 
the number of students had increasied 
tenfold. A larger building and a larger 
staff became necessary, and the Tech­
nical School Hoard got from the city the 
use of the large building on College 
street, formerly the home of fhe’ Toronto 

Athletic Club. In 1001 a day school] was 
started with an attendance of about 
fifty. To-day the average attendance of 
the day classes is over five hundred and 
the night students number about one 
thousand. About a year ago the Public 
School Hoard, Collegiate Institute 
Hoard and Technical School Hoard were 
amalgamated as the Board of education 
for Toronto, and the Technical school 
was reorganized as a fourth collegiate 
institute for special purposes under the 
name of the Technical High School.

The students of the day school are of 
the same standing as those who attend 
the collegiate institutes. They must 
have passed the Entrance examination. 
They have the same hours as in the col­
legiate institutes, and the teachers are 
legally qualified specialists in their de­
partments. A full commercial course is 
given. There are departments of do­
mestic science and art, architectural and 
machine drawing, applied mathematics, 
physics and chemistry, and English 
literature and composition, history and 
commercial grography are required with 
every course, and there are large classes 
in commercial French. The idea 
throughout is to make the student as 
efficient as possible in every way, and 
to use for this purpose those arts and 
sciences which will be directly useful to 
him in after life. A good beginning has 
been made and its success is vouched lor 
by the large attendance. In the day
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school alone the attendance is half as 
large again as that of any collegiate 
institute in the city and the night stu­
dents are twice as numerous as the day 
students.

Hut much remains to be done. Prac­
tical technical education is bound to be 
expensive. Apparatus and supplies must 
be furnished. Husiness offices are re 
quired and shops for illustrative work in 
mechanics. It is certain that the citi 
zens will respond to the needs of a de 
parlaient of education which ministers 
specially to the needs of those who in­
tend to enter commerce or to pursue 
mechanic arts, for these number at least 
ninety per cent, of the people in Toronto 
to-day.

A DRAWBACK.
FIRM of Canadian manufacturers 

of a line of goods which experi­
ence considerable competition from the 
l nited States recently opened up a 
branch office in London, England, and 
appointed a United States man as their 
representative. This man has consider­
able interests in the competing United 
States industry, and does not confine his 
attention to the Canadian agency, so 
that the latter is not pushed as it 
ought to be. It is to his advantage and 
the advantage of his country to keep the 
Canadian agency more or less in the 
background, and to give the preference 
to the United States goods. Doubtless 
he sends some business to his Canadian 
people, but the bulk of the orders go to 
the United States concern.

This is not an exceptional case. It is 
done in a number of cases in all the 
markets where Canadian goods compete 
with the United States. Citizens of the 
latter country are to be found who take 
up the Canadian agencies more with tin- 
idea of keeping the markets open for the 
United States products than with the 
intention of pushing Canadian industries. 
Wherever they can offer United States 
goods they do so, but if these arc not 
available they fall back on their Can­
adian agencies.

When appointing agents abroad, Can­
adian firms should see to it that they 
get the full benefits of their representa­
tives’ labors, and that their agents do 
not, carry other lines which might com­
pete or prevent the best results being 
obtained.

THE NEW EDUCATION
has seen a re-
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FREIGHTS AND CHARTERS *

FREIGHTS AND CHARTERS.
IIEEK is little doing in many 

<|ii;i it «-is, ami the shippers are in 
no shape to confess ureal pros­

perity. (train is not goinir forwaril as 
iapiillv as formerly, ami the reports 
from the tlairv produce section shows 
that there has not been as large a qmm- 
tity moved as was expected. Large 
qiianli.ties of grain are now hooked front

the lnisiness is developing strongly. On 
May 33 a very large cargo was shipped 
front Montreal to South Africa hy the 
Wyandot e. There were three distinct 
destinations noted oil the manifest, 
namely. Durban, ('ape Town and Algoa 
Bay. It was notable that to Durban 
Arkell & Douglass and Peabody X 
Co., both American shippers, held a fair 
portion of the car'u.

The Ogilvie Milliti" Co. shipped 4.1HMI

leather. The Cockshul Plow Co., of 
Brantford, shipped 144 packages of 
agricultural implements, and it was 
noticeable that to every port the 
Sylvester Co. had sonic implements 
shipped. The ( ioold Simplex Co. had 
seven packages of windmills, and Strong 
X flow bridge eight cases of blocks and 
skewers. Altogether the shipments 
from Canada to South Africa were not 
as encouraging from a purely Canadian

BERTH QUOTATIONS—Montreal.

Description. ooI

Lard, Beef, Pork, Tallow, Grease and Oleo in tierces, barrels or
half-barrels...............................................................................................!

Bacon and Hams, Boxed Meats, Cases of Meat, and Lard in
boxes and cases....................................................................................

Canned Meats...........................................    j
Canned Goods (gallon apples, fruit, soups, vegetables, etc.).........
Oil, lubricating and other ; also Wax ; in barrels..............................
Oil-cake, Cottonseed Cake, Flour, Oatmeal, Cornmeal, Split-peas

Starch, and Grape Sugar, in bags ..................................................
Rolled Oats, Dog Flour, Flour Middlings, in bags ..........................
Rolled Oats and other Cereals, papered, in cases..............................
Glucose and Sy rup, in barrels................................................................... ,
Cheese, in boxes ; also Condensed Milk........................................
Butter, in cases and kegs ; Cheese in crocks, boxed.........................
Seeds, Timothy and Clover, in bags.......................................................

“ Beans and Peas, in bags.........................................................  j
Apples, Flour and Meal, in barrels........................................................

" and other Green Fruit, in boxes................................................
“ Evaporated, in barrels or boxes..................................................
" Prunes and other dried fruit, in boxes................................

Eggs, in cases or barrels................................. .................. "..................

*13%c | 13/1%

*1.3 %c
*13% c

1(16

6/3
79

I

20 
25 
12 6 
10 6 
26 

12 6 
7 6 

15, 
12/6

13/1% 
13/1% 
13/1% 
12 6

6/6
8/

10/
126
25/
30/
15/
10 6 
2 6 

15,9 
10/
20/
15/9

koua
3

15 9

15/9 
15/9 
13/1% 

15 6

6/6
9 4% 

10 6 
12 6 
26 3

,6
15
10 6 
3

15 9 
10 6 
21/ 
159

a

15/
15
15/

115/
15

•9c
10/

115/ 
10 
25/ 
30 
126 
10 6 
2 6 

15 
10, 
20 
15/

j<
aa

15 6 ! 17 6 17 6

15 6 17,6
15/6 ! 17/6

115,6

10 6 
16 6

20

20

17/6

15/

10/ 

12 6

17 6 
17/6 
15/

16/6

16/6 
16 6 

116 6

2d
30

It 3 
14 3

30
35

11
17 6

20 
17 6

176

10/6

10/6
10/6

10 6

7 6
8 9

"S9 

20, 

25 
12 6 
10 6 
26 

12 6 
76 

15/ 
12 6

A
nt

w
er

p

H
av

re
.

12 6 15

15/ 15/
15 15/

112 6 12/6
12 6

*Vc 11,3
10

115 12 6
10/

30/
12 6
10 6 12 6
2 6 2/9

15
10 V2 6
20 20
12 6 1 5/

These rates are for general information only, and are subject to change at any time without notice ; it is therefore important that all contracts 
must be reported by wire and confirmation obtained before closing with shippers, and un'ess specifically stated to be prompt shipment, or shipped 
within ten days after date of contract from the west.

The above rates are exchanged on basis of $4.80 to //I Stg , excepting that when freight is prepaid, the ocean proportion of the through rate must 
be collected on basis of $4.86 to the pound sterling.

If freight is offered other than specified above, on which steamship connections are accustomed to quote a weight or measurement rate at their 
option, prompt replies will be facilitated by giving, when applying for rate, the relative weight and measurement of the merchandise.

It is understood that when reporting Sack Flour engagements, a carload is considered 28,000 lbs.
It is also important that shipper's name be given for every engagement made.
* Rates quoted in cents are per 100 lbs. f Per 2240 lbs, No Primage via Montreal.

('Iiieiigti In Buffalo at three anil liiree- 
<|iiarleis cents.

Front Fort William to Montreal rates 
on wheat arc quoted at ü 3-4 cents. 
The latest reports show that grain is 
being booked a 4 3-4 cents from 
Chicago to Montreal, and this is owing 
to the unusual demand which has set in. 
The price will no doubt remain at the 
present figure for a week at anv rate.

Hay exports have been very good, and

hags of Hour direct to Durban, and the 
Lake of the Woods 1,000 bags. A. F. 
MacLaren’s cheese was shipped in great 
quantities, also Armour & Co. and 
Swift & Co.'s meats. The Sylvester 
Manufacturing Co., of Lindsay, had a 
shipment of 34 packages of agricultural 
implements. The Pedlar People had 
some very substantial shipments, too, of 
their fine lathing. The Imperial Export 
Co. had some wall paper and desks and 
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point of view as they might have been.
The lake trade is very active, and busi­

ness is growing into Summer propor­
tions.

APPOINTED CANADIAN AGENTS.
Rose & Lallamme, Montreal, have 

been appointed Canadian agents for Geo. 
Dalidet A Co , Bordeaux. France, one of 
the largest packers of French tabli 
delicacies, alimentary pastes, etc., in 
France.
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There’s 

a vast 

amount of 

difference
9

in Teas

Some Good-Some Bad-Some Indifferent
But

"SAIADA"
CEYLON TEA

Could never by any possible chance have 
attained its enormous sale of 13,500,000 
packets annually unless the Quality and 
Value were “WITHOUT A FLAW.” And 
remember—this is a growing business—new 
sale records being constantly established.

Black, Mixed or I Sealed 
Natural Green I Packets Only

Wholesale Terms tt CAl All A ” Toronto and 
and Samples from OHLHUH, Montreal

COLES Electrically Driven 
Coffee Mills.

Single and 
Double 

Grinders

Pulverizing
and

Granulating

Every Coles Coffee 
Mill has a Breaker that 
breaks the Coffee be­
fore it enters the grin­
ders, thus reducing 
wear of grinders ana 
saving current.

c ur Grinders 

Wear Longeât

GRANULATOR. PULVERIZER

Height, 20 in. Length, 88 In. Width, 23 In. Weight, 276 lb». 
GRINDING CAPACITY.

Granulating 2 pounds per minute. Pulverizing % pound per minute. 
Capacity of Iron Hoppers, 6 lbs. of Coffee.

We make 25 other styles and sizes of Grocers Counter Mills. Floor 
Mills and Electric Mills For Prices, Terms and Discounts, address

COLES MANUFACTURING CO.,
Nil, 1615-1635 N»rth 23rd St. PHILADELPHIA, PENN., L.8.A. 

Agents :
Todhunter, Mitchell k Oo., Toronto. Forbes Bros., Montreal.
Dearborn A Go., fit. John, N.B. Gorman, Kokert k Oo., London, OnL

BRANTFORD PREPARED CORN STARCH
is no commonplace staple. Unique methods 
of manufacture and a fine discrimination in 
selecting the right kind of coin, have pro­
duced a better grade of corn starch than the 
trade has ever known before.

Based on merit and backed by heavy 
advertising, the inevitable result has been a 
DEMAND, and progressive dealeis should 
be prepared to supply it.

The dainty food prepared from Brantford 
Starch brings the customer back again many 
times. The common-sense recipes on the 
packages delight the cook.

BRANTFORD STARCH WORKS, Limited, 
BRANTFORD, ONT.
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Quebec Markets.
GROCERIES.
Montreal, June 8, ltMl.i.

TRADE during the week has not 
shown any great improvement, and 
while jobbers generally do not 

eomplain they are prepared to do a larger 
business, and look for a change for the 
better. The weather conditions have 
no', been of the best, and the backward 
season is making itself felt in com­
mercial circles. In conversation with a 
prominent merchant, who makes regular 
visits to Quebec and the eastern part of 
the province, it was learned that dull­
ness also seemed to "revail in the east. 
Lumbering opera, ions in the Quebec dis­
tricts have this vear been restricted, and 
not nearly so many men sent into the 
woods during the Winter, the conse­
quence being that much less money was 
put into circula'ion, with a consequently 
restricted buying capacity. The situa- 
iion of the sugar market is looked upon 
as hearing too much of a speculative 
character, and instead of prices advanc­
ing. declines have been made during the 
past five or six weeks. A further drop 
of 10c. was madediv the refiners on Mon­
day. These drops have had the effect 
of keeping country merchants, as well as 
the jobbing trade, from purchasing in 
any quantity. The arrival of early 
fruits will necessitate somewhat heavier 
buying, and with anything like a good 
crop, conditions will improve. New 
Japan teas are looked for short h- : 
samples to hand show splendid value. 
Yokohama market advanced 1c. per lb. 
since last week. India tea market 
opened this week at lower prices than 
last year, though, owing to poor and cold 
weather conditions, the quality is in 
doubt. Molasses- and syrups are un. 
changed. Canned goods business only 
fair, and in some lines easing off. parti­
cularly fruits. No new salmon quota­
tions have as yet been given to the trade, 
and though many good orders have been 
placed, these were principally for estab­
lished brands. Lower prices are looked 
for by tbe trade as the B.C. salmon run 
is expected to be a large one. Fresh 
fish are coming in well, and owing to 
the cool weather are showing good busi­
ness to fish dealers. The provision 
market is easier. Receipts are heavy 
and buyers getting all the supplies they 
want. Butter and eggs continue firm, 
in spite of all precedent. The demand is 
stronger than the supply. Cheese, prin­
cipally for export, is getting more at­
tention, and though no heavy business is 
done, it is expected that the English 
market will shortly be obliged to buy 
freely, as stocks there are thinning out 
fast. Flour and feed unchanged, and 
li-tie of interest to note. Evaporated

and dried apples are practically dead on 
account of the arrival of fresh new small 
fruits and vegetables. New "otatoes 
are on sale among the fruit and vegetable 
importers. The market seems to he 
loaded with Jamaica pineapples, and 
prices are easing off on same.

Sugar -The refiners made a reduction 
of 10c. per 100 lbs. on hard sugars on 
Monday. This was no doubt due to the 
weak position of the beet and raw foreign 
markets. On Tuesday beets recovered 
fully 9d. and a better tone was ap­
parent. The uncertain condition of the 
market is having a had effect on the 
trade, as no large orders are being re­
ceived by the jobbers. In view of the 
fact, however, that the small fruit crop 
will shortly require attention, buying 
cannot he put off very much longer. 
Usually at this season of the year prices 
are higher and market firmer. It is hard 
lo get any one interested to give any 
opinion as to how long the present un­
settled condition will last. In the mean­
time buying is of a hand-to-mouth 
character.
Granulated, obis............................

" i-bbls.......................
“ bags..........................

Paris lump, boxes and bbls-----
" '* l-boxes and lj-bbla.

Extra ground, bbls.......................
* " 50-lb. boxes.......
“ " 25-lb. boxes.......

Powdered, bbls..............................
" 50-lb. boxes.................

Phoenix...........................................
Bright coffee....................................

“ yellow...............................
No. 3 yellow....................................
No. 2 ‘ ....................................
No. 1 “ bbls..............................
No. 1 “ bags..............................
Raw Trinidad.................................
Trinidad crystals.............................

__ $5 15
.... 5 10 
.... 5 10 
.... 5 65 
.... 5 75 
.... 5 50 
.... 5 70 
.... 5 SO 
.... 5 30 
.... 5 50 
.... 5 10 
.... 5 00
.... 4 95
.... 4 90
---- 4 75
.... 4165
.... 4 70
___ 4 50
4 85 4 90

Syrups and Molasses—No change in 
the molasses situation. Prices are firm 
in Barhadoes according to latest advices, 
though a drop of 1-2c. per gallon was 
made last week. Jobbers still ask 38c. 
for puncheons. Corn syrups in fair de­
mand.

...................... 0 38
....................... o 401

" in half-barrels .......................... ....................... 0 41$
............  0 22 0 35

....................... 0 02Ï
;* J-bbla. ....................... 0 02!

......................  0 03

....................... 1 30
“ 25-lb. pails.................................. ..................... 0 90

.....................  1 90
" ’ 5-lb! " ’ 1 ...................... 2 35
” 10-lb. "
“ 20-lb. “ Î ld£ •• :::::::::: .....................  2 25

......................  2 10

Tea—Business locally, while not ex­
tremely active, shows a tendency to 
bettering itself. New season’s Japans 
are expected shortly, advance musters of 
which have been in the hands of tbe trade 
for some days. The Grocer was shown a 
sample of first pickings Japans by a pro­
minent importer, which for style, bouquet 
and cup quality certainly augurs well for 
its selling powers. Cables from Cal­
cutta received on Monday advise opening 
of the Indian market, and quotations 
are very reasonable. Owing to the cold 
weather prevailing in the Indian tea dis­
tricts. the quality of the crop is some­

what doubtful. Prices open lower than 
last year. Ceylon greens continue firm, 
wih supplies small on the London 
market. China greens and blacks are 
unchanged, and little inquiry is noted.
Japans—Fine ........................................................... 0 26 0 28

Medium .................................................... 0 20 0 24
Good common ................................................ 0 18
Common...................................................... 0 124 0 15

Ceylon—Broken Pekoe .........................................  0 25 0 38
Pekoes.......................................................  0 17 0 20
Pekoe Souchongs.....................................  0 15 0 20

Indian—PekoeriSouchongs...................................... 0 15 0 18
Ceylon greens4-Young Hysons ........................... 0 16 0 18

X Hysons ....................................... 0 14* 0 15
^Gunpowders ..............................  0 13$ 0 14

China greens—Pingsuey gunpowders .............. 0 12 0 12
Congous—Kaisows\........................................................... 0 12

Pakling boxes.........................................  0 12 0 14

Coffee —Coffee stocks show large de­
crease. with a fair demand in all line». 
Prices are firm locally, and in New York 
last week’s easiness has vanished owing to 
shortage, and prices will probably go 
higher shortly. Watt. Scott & ( ioodacre 
report quiet New York market. “ with 
demand for actual coffees of a hand to 
mouth character, owing to lack of faith 
in present prices. ’I he facts of the 
case remain uncti mged. Statistics 
posted in New York show a decrease in 
the visible for Aprd-Mav of a million 
and a quarter bags. Bulls are confident 
of higher "rices on a basis of decreasing 
stocks, and the fact that production will 
he below consumption, plus boom on ex­
pected V.S. tariff changes. Bears do 
not denv natural strength of the situa­
tion. but claim 'hat prices fully discount 
this condition. We hear of no Canadian 
orders "laced abroad for coffees this 
week. Tn Brazil, nart of the new crop 
is alreadv marketed, but in- limited 
quantities.”

Spices -Dealers report a ~ood demand 
for peppers, and nrices are expected to 
harden shortly. Ginger and cloves are 
also in fair demand. New York advises 
that harder "rices are expected in 
pepjiers and that great shortages will 
lie met with in new crop. Local prices 
are not affected by this bad condition of 
foreign trade, and are firm and un­
changed as yet.

Peppers, black.......

Ginger.....................
Cloves, whole .......
Cream of tartar.. .
Allspice....................
Nutmegs..................

Per lb. 
0 16 0 22 
0 25 0 30 
0 12 0 20 
0 17 0 30 
0 25 0 30 
0 12 0 15 
0 25 0 50

Canned Goods There are no special 
features noted. Business generally is 
good, though the arrival of new fruits, 
berries, ete.. has cheeked the consump­
tion of canned fruits. Vegetables are 
also affected by new crop arriving. 
Canned salmon in fair demand. None 
of the B.C. packers representatives have 
quoted any definite figures for new pack, 
though this year lower prices are looked 
for on account of the expected big run of 
fish

Com, 2-lb. tins..................................................
'* 2-lb. sucotash.........................................

Gallon com.......................................................
Tomatoes, 3-lb. tins..........................................

.. #1 20 
1 25 
5 00 
1 30

35
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Gallon tins..................................................................... 3 60
Sugar beets............................................................ $0 85 0 95
2 s Asparagus Tips.......................................................  2 50
2 s Beans, Golden Wax.............................................  0 SO
2's “ Refugee or Valentine............................. 0 82*
2"s “ Crystal Wax............................................... 0 92$
2's Peas, No. 4 “Standards".................................. 0 82*
2s “ No. 3 “Early Junes".............................. 0 85
2s “ No. 2 “Sweet Wrinkled "..................... 0 95
2s “ No. 1 “Extra Fine Sifted '................... 130
2 s Table Spinach......................................................... 1 40

Pears Flemish Beauty, Bart let ts and pit- in
2. 2? and 3's.. ...........................................................Si 15 $2 20

Peaches Whit* . yellow and pie. l;'s, 2's. 2.Vs, 3 s. 1 25 2 S2£
Gallon pears................................................................  3 15 3 67?,

“ p.-a*dies..........  ....................................... 3 55 4 50
Pumpkins. 3-lb. tins. ..................................................... 0 72£

‘ ' ,-al.............. ......................................................... 2 5o
3-11.. squash . ....................................................... 1 00
2.- i lu-rries. red. pitted.................................................... 2 20
2 s “ I' d. II"! pitted................................................. 1 75
2 " black, pit ted................................................... 2 20
2's “ black, not pitted.......................................... 1 75
2's white, pitted...................... ........................ 2 40
2s white, not pitted.......................................... 2 00
2 s < urran s. red, heavy syrup........................................ 1 oil
2's red, j.reserved............................. .... 1 77£
Gals. red standard.................................................. 4 75
fiais. " red solid pack.............................................. 7 00
»'« l.laik. hcav) syrup..................................... 175
2 s " Mack, preserved........................................... 2 to
Gals. “ black, s ran dard............................................. 4 OU
Gals. “ 1 Jack, solid pack.......................................... 8 00
2 s Gooseberries, heavy syrup......................................... J »2£
2's “ preserved......................................................... 1 So
Gals. “ standard........................................................... ‘ 2o
2 s Lawton berries, heavy syrup .................................. ] k’CL'

fiais. “ standard......................................................... 4 Jii
2 s Pineapple, sliced............................................................ 2 2»
!> " gra,.,l............................................................... S»
3s * whole.......................................... ..................... 2 50
2's Plums, Damson, light syrup..................................... 1 00
2's “ “ heavy syrup .................................. 1^0
2i <......................... " ........................... J Vi
fiai-, ' “ standard.......................................... 2 95
2 s “ Lombard, light syrup.............................. 1 05
2 s “ “ heavy syrup ......................... j g.
3’s ............................................. ’....................................... 1 90
< ,als. “ “ standard........................................... 3 15
2's “ Green Gage, light syrup........................... 1 13
2's “ heavy syrup......................... 14/..
2-s “ *' “ ........................ 1 72.’
3 s “ ‘ .................... 2 00
Gals. “ “ standard ............................ 3 45
2’s Egg. heavy syrup........................................ 1 52?,
2.' s “ ‘ “ .................................... 1 80
3 s “ “ .................................... 2 10
2 s Kaspherries, red, heavy syrup................................ 1 40
2's “ “ preserved ....................................... 1 60
Gals. “ “ standard........................................ 5 00
Gal?. “ solid pack ..................................... 8 00
2's “ black, heavy syrup..................................... 1 35
2.- “ “ preserved......................................... 1
fiais. “ “ standard......................................... 4 75
2 8 Rhubard, preserved.................................................... 1 15
3 s “ “ .................................................... 1 90
fiais. “ standard......................................................... 2 624
2 s Strawberries, heavy syrup, 1903 park................ 1 47?.
2's “ “ 1904 pack ................ 1 69
2’s preserved...................................................... 1 75
fiais. 1 standnrd...................................................... 5 50
Gals. “ solid pack................................................... 3 50

Rice and Tapioca Business fairly 
go, <1. and more inclina: ion on pari ol 
outside I,livers to ptireliase. Brices are 
low. and. .as usual, a better consumption 
will be noted id it ring the warm weather.
B rice, in 10 hag lolsf.................................................................... 2 95
B rice, less than 10bags.............................................................. 3 05
r rice, in 10 bag lots..................................................................... 2 85
C rice, in less than 10 hag lots................................................. 2 95

Fish Dealers report a brisk demand 
for fresh fish of all kinds. fiaspe sal­
mon is beginning' to arrive in small 
(plantities. but in the finest condition, 
which i> I lie ease for all new fish as well, 
owing to cool worn her. There i< mil 
much doing in sail fish. Skinless end is 
a I present on the market, and meets with 
a steady sale at firm price—$5.50 for 
100-lbs. eases. Smoked fish is also in 
fair demand. La roe quantities of fish 
are consumed, and business is in a fine 
eomlijjon. We quote :
Shad............................................................
G as pc Salmon.........................................
Sturgeon....................................................
Boiled lobsters........................................
Dore, fresh .............................................
Fresh white fi~h ....................................
Lake trout ..............................................
Brook trout..............................................
Fresh sahnon. B. C..................... ...........
Choie”! select bulk oysters, per gal
Haddies.......................................... ........
Bloaters in boxes, 100 fish................
Yarmouth bloaters, 60 fish per box
Smoked herring, per box, new........
Fresh haddoek, per lb.........................
Fresh pike.................................................
Fresh halibut..........................................
Fresh steak cod .............................

.eh 0 2Ô 

... 0 22 

... 0 09 

... 0 14 
.. 0 074 
.. 0 071 
... 0 071 
... 0 18 

. 0 17 
... 1 50 
.. 0 07 
... 1 00 
... 1 10 
... o 11 
... 0 04 
... 0 06? 
... 0 12 
... 0 05

Vo. 1 Labrador herring in 20-lb. pails...................
half bid ...........................

No. 1 Holland herring, per half bhl........  ......
No. 1 Scotch herring, “ “ ........................

Holland herring, per keg.................. ......................
No. 1 salt mackerel, pail of 20 lbs............................
Skinless cod (100-lb. eases), percass.......................
Boneless cod, 1 and 2-lb. blocks, per lb.................

fish “ “ “ ..............
“ fish, loose, in 25-lb. boxes ........................

Labrador salmon, half bid..........................................
(200 lbs.) bbls..................................
large (300lbs.)................................

B.C. salt salmon, bid.....................................................
£ bid.................................................

Lake trout, salt, 100 lbs................................................
Sea trout in bbls. 200 lbs..............................................

“ half bids........................................................
.Marshall s kippered herring, per do/.......................
Canadian kippered, per doz......................................
Canadian J sardines, per 100......................................
Canned eove oysters. No. 1 size, per doz..............
funded eove oysters. No. 2 size, per doz............ .

.... 0 80 
.... 3 00 
.... 6 50 
.... 6 50 
.... 1 00 
0 65 0 75 
.... 2 00
___ 5 50
.... 0 06 
.... 0 05* 
.... 0 04£ 
.... 9 00 
.... 17 00 
.... 24 00 

15 00
___ S <X)
.... 4 50
___ 10 00
.... 5 50

1 40 
1 00 
3 75
1 30
2 25

Foreign Dried Fruits The Bordeaux 
market for shelled walnuts, as reported I,y 
Wa f. Spoil & (Joodacre, continues firm. 
Brices for F.leme figs for September ship­
ment are ni veil as in buyers’ favor, and 
orders are being very freely booked. In 
other lines little of interest is to he 
noted this week.
Valencia Raisins
Fine ott'-stalk. per lb....................................................... 0 05
Selected, per lb............................................................................
Layers, “ ...................................................................  0 07

Dates
Dates. Hallo wees, per lb ..............................................  0 04
Californian Evaporated Fruits -
Apricots, per lb..................... .......................................................
Peaches, ........................................ v..................................

0 06 
0 06?. 
0 07 £

0 04 £

0 13?. 
0 10? 
0 13

Malaga Raisins -
London layers.................
“ Connoisseur Clusters .

“ Royal Buckingham Clusters." «-boxes

' Ext:

.... 2 00
... 2 50

.... 0 80

.... 1 10
boxjSb.......................... 3 50

lsior Window Clusters, ....?............................. 4 50
“ is. J................................... 1 35

LAST MINUTE PROVISION MARKET. 

Montreal, Thursday, June 8, 12.30 p.m. 
BITTER Market easier: finest creamery, 19jc.; 

good to tine, 18i‘c.

CHEESE Steady market; finest Ontario. 9;ic. to 
9*c.: Ouehees, 9ic. to9]c; receipts heavy.

EGGS No change ; market steady ; straight 
gathered, 16c. to 16*e.; jobbing lots smaller, 17c.; 
selected, 18c.; No. 2. 15c. to

PROVISIONS
freely.

I "nchanged ; live ho, s coming

Californian Raisins
Loose muscatels, per lb .............................................  0 07£ 0 08

“ “ seeded, in 1-lb. packages.............. 0 08 0 09
“ “ 2 crown........................................................... 0 06
“ “ 3 crown........................................................... 0 06£

“ 4 crown.......................................................... 0 08

Prunes Per lb.
3O-40.S ............................................................................................. 0 08?.
40 50s ............................................................................................. 0 CS
50 6rs.............................................................................................. 0 07
GO 70s........................................................................................... Off,
70-80s............................................................................................... 0 06
80-908 ............................................................................................... 0 05
90-100s.................... ......................................................................... 0 05
Oregon prunes (Italian style), 4 ?-50s............................... 0 08

“ “ 50 60s ............................. 0 07
Oregon prunes (French style). 60-70s............................... 0 06

“ “ 90-1 (Ms ..................... 0 04
100 120s........ ...................... 0 04

Currants
Fil'atras. uneleaned.................................................................. 0 04
Fine Filialras, per lb., in cases................................... 0 044 0 05

“ “ cleaned........................... 0 04? 0 0»£
“in 1-lb. cartons..................  0 05?. 0 06

Finest Vustizzas “ .................................................... 0 06] 0 07]
Amalias ............................................................... o 06
Sultana Raisins
Sultana raisins, per lb.....................................................  0 06£ 0 08

" “ 1-lb. carton.................................................... 0 09
Eleme fable Figs
Six crown, extra fancy, 40-lb. boxes..........................
Four crown, fancy, 10-lb. boxes..................................
Three crow'll ....................................................................
Glove boxes, fine quality, p/ r box .........................
Fancy washed tigs, in baskets, per basket..............

“ pulled figs, in boxes, per box.......................
“ stuffed tigs, “ “ ........................

12-oz boxes..........................................................................

.... 0 13 

.... 0 09 
0 07 0 07* 
.... 0 11 
.... 0 20
.... 0 22 
.... 0 28 
0 064 0 07

Country Produce.
Honey—Demand in honey has dropped. 

36

Business is a I n standstill, with prices 
firm. New frill's and vegetables arriv­
in'' is affecting the sale of this product.

White clover, extracted tins......................................... 0 07 0 07*
kegs............................................................ 0 07] 0 07*

“ comb......................................................... 0 13 0 13*
Buckwheat ...... ................................................................... 0 06 0 06£

Maple Products —Owing to cool weather 
I lie demand remains fair, and prices firm 
I'm' maple svrup. Sales of maple sugar 
are small hut steady, and business seems 
In lie pretty good. No change in prices 
to note.
Maple syrup, in wood, per lb....................................... 0 06 0 06?,

“ in large tins............................................... 0 07] 0 07*
Pure new sugar, per II»............................................................. 0 10
Pure Beauce County, per 11,.......................................... 0 06 0 07

Beans No hing of note to say about 
beans. Demand is small at prices quoted, 
and no big sales have been made as yet, 
and price is not too firm on account of 
til lie business.
Choice prime beans............................................................ 1 60 1 70
Lower grades......................................................................... 1 40 1 50

Evaporated Apples — Evaporated 
apples are selling slowly, owing to poor 
demand. The price is firm at 6 1-4 to 
6 l-2e. Dried abides are particularly 
dead and meet with hardly any demand 
at even 3 to 3 1-2 cents. The arrival of 
flesh fruits is curtailing the sale of these

Hops Dealers report that the local 
stock of hops is entirely exhausted. 
There is a general scarcity all over, and 
prices are uncertain, lint unchanged as
yet.
B.C............................................................................................  II 32 0 Si
Choice Canadian................................................................. 0 25 0 30
Fair to good ........................................................................  0 24 0 26

Flour, Feed and Meal.
Flour The flour market has no taken

any notable increase. Local trade re­
mains about the same, with a fair and 
steady demand. Exports are not much 
above those of nreeeding weeks. Prices 
remain firm. We quote :
Royal Household . .1............................................................... 5 60
Glenora ..........................J...............................................................  5 30
Manitoba spring wheat patents...................................  5 40 5 50

“ strong bakers...................  ............................ 5 05 5 10
Winter wheat patents....................................................... 5 30 5 50
Straight rollers ...................................................................  5 00 5 10
Extra ..................................................................................... 4 50 4 60
Straight rollers, hags, 90 per cent..................................  2 40 2 50

Feed Bran has gone down from 50e. 
to $1.00. with an increasing demand. 
Market is much easier, and business 
shows an increase over that of last week. 
Nothing else of note to report. We 
quote :
Manitoba bran, in bag?, per ton------ •.....................  17 00 18 00

“ shorts................................................................ 19 50 20 50
Ontario bran, in bulk.................................................... 17 00 18 00

“ shorts .......................................................... 19 50 20 50
Mouillie ............................................................................. 24 00 28 00

Rolled Oats There is little business 
done. Standard oatmeal has advanced 
2f)c. on account of a slight I v better de­
mand. Nothing of note to report.
Fine oatmeal, hags .................................................................... 2 25
Standard oatmeal, hags........................................................ 2 50
Granulated “ “ .......................................................... 2 40
Rolled oats. “ .................................................. 2 20 2 25

“ bbls.................................................... 5 00 5 10

Hay Business is oniet with a small 
Inii s. eady demand. N" 1 is still scarce, 
and No. 2 is easier, with a tendency to 
become cheaper. Some 1.200 to 1,500 
tons of hay have been exported last week 
to England. Prices are the same and 
h< Id firm.
No. 1 timothy....................................................................... 9 00 9 50

“ 2 “ choice........................................................... 8 00 8 50
" 2 “ ordinary................................   7 00 7 25

Clover...................................................................................... 6 50 7 00
Clover mixed ..................................................................... 7 00 7 25
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Ontario Markets.
GROCERIES.

Toronto, June 8, 1905.

TRADE conditions this week con­
tinue very much as recorded a 
week ago. A fair assortment of 

orders is reported by the wholesalers 
without any particular outstanding fea­
ture. The drop of 10c. in sugar on 
Monday came as a surprise to most of 
the trade, who arc beginning to look up­
on the market as having reached a 
stable basis. Since the drop there, has 
been an advance of Re in beets in Eu­
rope, and a considerable advance in 
canes, while New York refiners have 
shown no desire to drop prices. The lo­
cal demand for sugar will improve as 
soon as the canning season gets under 
way.

In canned goods, the principal item of 
interest is the arrival of new pack lob­
sters and kippered herring on the mar­
ket. Brokers are also in receipt of new 
season Rio coffee direct from Brazil. A 
sharp advance in Valencia raisins is re­
corded. equivalent to :‘c. from the lowest 
point this season. Some interesting in­
formation in regard to new crop Persian 
dates will he found under the head of 
dried fruits. The Manitoba grain mar­
ket is in an excited state owing to the 
effort on the part of certain interests to 
corner the market.

Canned Goods Indication,< point to 
short, supplies of Canadian tomatoes be­
fore the 1905 pack arrives on the mar­
ket ; weekly shipments of American 
goods arc now helping to supple the 
trade. During the week several houses 
have received consignments of 1905 pack 
lobsters and new kippered herrings in 
tomato sauce. New pack lobsters, 1 lb 
flats, are selling 10c. higher than a year 
ago No change, however, is recorded 
in kippered herring: $ t is the lowest 
price quoted on baddies, and there are 
some brands selling as high as $1.50 \
fair demand for sockeve salmon is noted 
and canned meats are moving freely in 
anticipation of Summer trade One 
prominent meat packer remarked during 
the week that his sales of canned and 
prepared meats during the month of 
May, 1905, were fully 150 per cent. in 
excess of sales for the corresponding 
month a year ago. There is nothing 
new to report on opening prices for 
canned salmon. The lots that were 
quoted at $4.50 a week ago were small, 
and in any event could not influence the 
market materially.

Our quotations are as follows :
Tomatoes, 3’s............................................................... 1 25 1 30
Corn, 2s......................................................................... 1 10 1 20
Peas. 2's........................................................................  0 82è 1 30
Sliced beets, 2’s.................................................................... 0 85

“ " 3 s.................................................................... 0 95
" " whole ............................................................ 0 95

Pumpkin, 3's......................................................................... 0 75
,r gal......................................................................... 2 50

Squash.................................................................................... 1 00
Asparagus tips, 2's............................................................... 2 75

Refugee or Valentine beans, 2's.......................................  0 85
Crystal waxed beans, 2's...................................................  0 924
Spinach, 2's............................................................................ 1 40

“ 3's............................................................................ 1 80
Baked beans, plain, l’s....................................................... 0 45

“ ,r 2‘s.......................................................  0 72
" “ 3's........................................................ 0 90

Tomato sauce, I s................................................................. 0 50
" " 2's................................................................  0 78
“ " 3's................................................................. 1 00

Chili sauce same as tomato sauce.
Catsups, tins, 2's................................................................... 0 90

“ “ gal.................................................................  4 50
jugs......................................................................... 7 70

Apples, standard, 3's.................................................. 85 90
“ preserved, 3's......................................................... 1 474
‘‘ standard, gal................................................  1 70 2 00»

Pears, Flemish Beauty, 2's................................................ 1 524
“ “ " 3's...................................  2 00
“ Bartlett, 2's.............................................................. 1 874
“ “ 3 s.................................................  2 82*
“ whites, 2's................................................................. 1 72}
“ “ 3's.................................................................. 2 67|

Peaches, pie, 3 s.................................................................... 1 25
Cherries, red, pitted, 2's.................................................... 2 20

“ “ not pitted, 2's............................................... 1 75
“ English black, pitted. 2"s.................................. 2 20
“ “ “ not pitted, 2's................................. 1 75
“ white wax. pitted, 2’s..................................... 2 42
“ “ “ not pitted, 2's................................... 2 00

Lawtunberries, heavy syrup. 2's...................................... 1 574
“ preserved, 2’s............................................ 1 75
“ standard gal.............................................. 4 974

Plums, Damsou, light syrup, 2's..................................  1 00
' “ heavy symp, 2 s..................................... 1 30

“ “ “ 3's...................................... 1 85
“ Lombards, light syrup, 2's.................................... 1 05
“ “ heavy syrup, 2's.................................  135
" " “ 3 s....................................  1 90
“ green gage, light syrup, 2's.....................................  115
“ “ heavy syrup, 2 s.................................  1474
“ •• “ 3's.................................  2 00
“ egg, heavy symp. 2's................................................ 1524
“ “ “ 3 s................................................ 2 10

Pineapple, sliced, standard, 2's....................................... 2 3d
“ extra “ 2's.......................................... 2 474
“ grated, “ 2's.................,...................... 2 62§

Raspberries, red, heavy symp, 2’s................................... 1 40
,l “ preserved, 2’s ................  .................... 1 60
“ black, heavy syrup, 2's................................ 1 35
" “ preserved, 2's..................................... 1 50

Rhubarb, preserved, 2's...................................................... 1 15
3's...................................................... 1 90

“ “ gal....................................................... 2 624
Strawberries heavy, syrup, 2.s......................................... 1 60

“ preserved, 2 s................................................ 175
Lobster, tails......................................................................... 3 50

" 1-lb. flats................................................................ 3 85
" 4-lb. flats................................................................  2 00

Mackerel.......................................................................  1 00 125
Salmon, Sockeyvs -

1-lb. tails, 5 cases and over.................................. 1 774
1-lb. tails, less than 5 cases................................ 1 80
1-lb. flats, 5 cases and over................................ 1 90
1-lb. flats, less than 5 cases........................  1 874 1 02
4-lb. flats. 5 cases and over.................................  1 17
4-lb. flats, less than 5 cases....................'............ 1 20

Salmon, ‘' Clover Leaf. "
Chums........................................................................... 0 95 1 004
Sardines, Sportsman i’s..................................................... 0 14

" |b....................................................  0 23
“ Portuguese 4’s.............................................. 0 08 0 10
'• P. k C.. '|s...................................................... 025 027
“ P.kC.,4’8 ................................................... 0 35 0 38
" Domestic, I's................................................  0 03j 0 044
" •• 4 g..............................................  0 09 0 114
“ Mustard, | size. cases 50 tins, per 100.... 8 00 9 00

Haddies, per doz................................................................. 1 00
Baddies, per case.......................................................  4 00 4 50
Kippered herrings, domestic............................................ 1 00

“ “ imported.................................... 1 45 1 50
Herrings in tomato sauce, domestic................................ 1 00

“ " “ imported....................... 1 40 1 45
California ripe olives, tins, per doz................................  4 50
Corned beef, Is, per doz................................................... 1 45

“ 2s. “   2 .50
“ 6s. “    7 SO
" 14s. “   18 00

Lunch tongues, per doz.....................................................  2 75
Potted meats, js, “    0 474 0 50,

•• Js, **  0 S5 1 00

Sugar Th,' rvfined sugar markvl is in 
a xcvv nncerlain state, folluxving I he un­
expected decline of 10c. early this week. 
The reason of the decline is difficult to 
discover, especially when it is remem­
bered that the (irice of cane sugar shows 
a substantial advance, that beets have 
gene up Sd in Europe, and that the New 
York refined market continues un­
changed. The season of Summer con­
sumption can scarcely he said to have 
started as yet. When this does take 
place an improvement in the local sit na­
tion is inevitable. We quote the follow­
ing prices :
Paris lumps, in 50-lb. boxes............................................... ■"> 88

** in 100-lb. " ........................................... 5 78
St. Lawrence granulated.................................................. 5 23
Redpath's granulated......................................................... 5 26
Acadia granulated ........................................................... 5 33
Berlin granulated................................................................. 5 18
Phoenix..................................................................................  5 08
Bright coffee......................................................................... 5 OS
Bright yellow........................................................................ 4 98
No. 3 yellow........................................................................... 4 98
No. 2 " ........................................................................ 4 83
No. 1 “ ........................................................................ 4 73
Granulated and yellow. 100-lb. bags. 5c. less than bbls.

Syrups and Molasses With the ex­
ception of golden syrups, there has been 
very little demand for molasses and 
syrups during the week. This is tin- 
quiet season for this staple grorery 
article. We quote as follows :
Syrups—
Dark...................................................................................................
Medium......................................................................... 0 33 0 34
Bright ..........................................................................  0 35 0 37

Corn syrup, bbl., per lb...............................................  0 02J
" l-bbls " .................................................  0 024
“ kegs “ .................................................. 0 03
" 3 gal. pails, each ......................................... 1 30
" 2 gal. " " ......................................... 0 90
“ 2-lb. tins (in 2 doz. case) per case................. 1 90
" 5-lb. '* (ini “ ) "   2 36
" 10-lb. “ in 4 “ ) “   2 25
" 80-lb. “ (in I - ) **   2 10

Molasses-
New Orleans, medium........................................ 0 28 0 3.5

" •' 4bbto................................ 0 30 0 3.5
“ open kettle.....................................  0 45 0 50

Barbadoes, extra fancy......................................  0 45 0 50
Porto Rico...........................................................  0 42 0 48
West Indian....................................................... 0 32 0 35
Maple syrup—
Imperial qts................................................................. 0 274
1-gal. cans...........................................................  0 95 1 00
5-gal. cans, per gal......................................................... 1 00
Barrels, per gal............................................................ 0 75
5-gal. Imp. brand, per can............................................. 4 50
1-gal. “ per case........................................... 5 10
4-gal. “ “ ........................................... 5 60
Qts •• •• ...........................................a on

Coffee The coffee market continues 
practically unchanged from last week
Several firms hax e been busy supplying 
steamship and navigation companies 
with Summer supplies, hut with this ex­
ception trade has been quiet. and is ex­
pected to continue so from now on until 
the Fall, when the buying season be­
gins again in earnest. An unusual oc 
currenee on a local market this week 
was the receipt of samples of new sea­
son crop Rio coffee direct from Brazil 
We quote :

Per lb.
Green Rios, No. 7...............................................  0 10 0 104

" " No. 6....................................................... 0 11
“ " No. 5........................................,............. 0 11|
'■ “ No. 4........................................................ 0 12
' “ No. 3........................................................ 0 12|
" Mocha.................................................. 0 21 0 23
" Java....................................................... 0 22 0 35
" Santos...................................................  0 11 0 13
“ Plantation Ceylon..........................   0 26 0 35
" Porto Rice............................................ 0 22 0 25

Green, Guatemala............................................. 0 22 0 25
" Jamaica ............................................... 0 15 0 20
" Mancniho...........................................  0 16 0 23

Teas A stemlx- trade in all staple 
varieties of teas is reported this week 
at . unchanged quotations. There is a 
rumor on the street hailing from Mont­
real that there has been an advance in 
Japan tea of le. in Yokohama. The re­
port is neither confirmed nor denied.

f.atest figures of exports from all In­
dia during the past season show consid­
erable expansion in foreign markets. The 
six million increase in the total output 
was placed entirefx outside the Vnitcd 
Kingdom. America taking some 33 per 
cent, more than last year, Turkey and 
Persia 50 per cent., and other countries 
about 8 per cent Trade with Russia 
has been stationary, but this has been 
counterbalanced to a great extent by a 
welcome improvement in the shipments 
to Germany, which nearly doubled the 
quantity sent during 1903-01.

We quote the following prices.
Cougou—half chests, Kaisow'. Mouiug................  0 12 0 60

caddies, Pakliug................................... 0 19 0 40
Indian—Darjvelings. Pekoe souchongs.............. 0 20 0 22

Pekoes..............................  0 25 0 30
“ Orange Pekoes................. 0 35 0 45

Indian—Assam, Orange Pekoes........................  0 25 0 40
“ Pekoes....................................................  0 18 0 20
“ Pekoe Souchongs................................... 0 16 0 18

Ceylon—Broken Orange Pekoes........................  0 22 0 40
Orange Pekoes...................................  022 0 29
Pekoes................................................... 0 18 0 24
Pekoe Souchong.................................... 0 14 0 16

China Greens—Gunpowder, cases, extra tiret...... 0 35 0 42*
half-chests, ordinary tirets 0 22 0 284 

Young Hyson, vases, sifted, extra firsts 0 37J 0 47
“ cases, small leaf, firsts___ 0 30 0 37
“ half-chests, ordinary firsts 0 224 0 324

“ seconds......... 0 22 0 244
” " thirds........... 0 15 0 17

“ common............... 0 14
Pingsueys— Young Hyson, 4-chests, firsts........... 0 25 0 30

" seconds.......  0 16 0 18
', half-boxes, tirets..................... 0 25 0 30

Japan—4 chests, finesta May pickings.................  0 34 0 38
Choice................................................. 0 31 0 36
Finest ...............................................  0 27 0 29
Fine....................................................  0 24 0 27
Good medium....................................  0 19 0 21
Medium.............................................  0 17 0 19
Good common....................................  0 18 0 19
Common ...........................................  0 13 0 14
Dust................................................. 0 06 0 08

Spices No nvw business of import­
ante is reported during the week in 
spices, demand being seasonable and
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as last advised. \\v quotv asprives 
follows

Per lb.
Peppers, blk........ 0 18

“ white ... 0 23
Ginger.................... 0 18
Cassia........ 0 21
Nutmeg . 0 45 0 75

Per lb.
0 19 Cloves, whole...... 0 25 0 35
0 27 Cream of tartar... 0 25 0 30
0 25 Allspice...............  0 14 0 17
0 25 Mace .................. 0 80 0 90

Rice and Tapioca Locally trade coii- 
linuc.s steady at unchanged prices. Ad- 
\ ices received from the southern states 
report firm markets with crop prospects 
unfavorable. We quote as follows:
Kiev and Tapioca

Per lb. Per lb.
Rice, stand. B... U 03* 0 032 Tapioca, staple. . 0 03 003
Rangoon............  0 03fc 0 03*
Patna.................. 0 05 0 054 “ double goat - 0 054
Japan................. 0 05 è 0 06* Carolina rice- 0 08 0 084
Sago....................  0 03$ 0 04 Louisiana rice ... 0 05 0 07

Foreign Dried Fruits During the week 
there has been a sharp advance in Val­
encia raisins equivalent to about fc. 
from the lowest point of the season. In 
answer to an inquiry as to the reason 
for the active demand for Valencia 
raisins on the local market during the 
last fortnight, we may say that it-is the 
result of several recent shipments which 
arrived in Toronto and sold at prices 
favorable to buyers. The scarcity of 
large and small sized prunes continues, 
.'jIMO's being scarce on the .spot. Elemes 
tigs are about off the market.

Messrs. J.andauer & Co. are quoting 
new Persian date to their agents, Watt 
<V Scott, at prices on about the same 
basis as opening prices last year, which 
buyers will remember were the lowest 
that prevailed during the whole season. 
These steadily—advanced, and the highest 
prices realized/for dates, both on the 
spot and from London, were for the last 
goods sold. This review of last season’s 
prices, perhaps, requires some explana­
tion. in view of the fact that dates ar­
riving on the first direct steamer are al­
ways sold at higher prices than on the 
second steamer to New York. The rea­
son for this is because it is impossible 
to get dates from Bussorah by any other 
route to arrive until some weeks afler 
the first New York boat. On this ac­
count the latter has the early market 1o 
itself, and naturally takes advantage of 
the circumstances to sell dates at higher 
prices. Dates, however, have been sell­
ing freely during the whole season. A 
considérable quanti' was imported this 
year from London after the holiday 
irade was over, and it is likely that à 
still greater quantify will be sold dur­
ing 1 lip coming season, as arrangements 
have been made for through shipments 
from Bussorah to Canada, which will, it 
is hoped, materially reduce the laid 
down duty paid cost. We quote :

Per lb.
100-llOe......................... 0 04i
90100b...................  0 04$ 0 04j
8090s ....................  0 05 0 051
70-80*.................... 0 054 0 052
Candied Pec's—

Per lb.
60708....................0054006
50-60b.................... 0 07} 0 074
4050s.................... 0 08 0 08$
30-408 .................... 0 09 0 094

Lemon.... 
Orange ...

Per lb. 
.. 0 082 0 10 
.. 0 09$ 0 104

^ Per lb.
Citron.................... 0 1F4 0 17

Figs
Elemes, per lb........................................................ 0 08 0 0 13
Apricots

Per lb.
Californian evaporated.............................................. 0 14 0 15
Peaches

Per lb.
0 134Californian evaporated.............................................  0 13

California evaporated, per lb........................................... 0 15
Currants

Per lb. Per lb.
Fine Filiatraa----  0 04$ up Voetizzaa............. 0 07 0 074
Patras.................. 0 06 0 064

Raisins
Per lb.

New selects ................................................................. 0 044 0 65
Sultana.........................................................................  0 054 0 10
Californian seeded, 12-oz. Muscatals...............  0 063 0 U7

" " 1-lb. boxes " ............ 0 07 0 084
" unseeded, 2-crown. "* ..................... 0 074
" " 3-crown “ ............ 0 052 0 07

" 4-crown “ ...........  0 07 0 08
Dates—

Per lb. Per lb.
Hallowees........... 0 04 0 044 Fards new choicest 0 09 0 10*
Sairs............................ 0 04 “ new choice.......... 0 09$

Foreign Nuts The position ofthcjiea- 
nut market continues strong, otherwise 
there are no changes to record since last 
week. Our quotations are as follows :

(The following quotations on peanuts are for sack lots, 
green.)
Selected Spanish....................................................................... 0 08*
A I s, banners and suns .................................................. 0 08*
Japanese Jumbo’s.................................................................... 0 08$
Virginia “   0 10

For sack lots roasted add le. to above quotations. For 
small, 2c
Almonds, Tarragona, pel lb.........  ....................0 12 0 12*
Walnuts. Grenoble, Z—..................................................... 0 12$

“ Bordeaux, r ....................................  0 09 0 10
Filberts, per lb............ '.................................................... 0 10
Pecans, per lb............................................................ 0 13 0 15
XcwBrazils, per lb............................ .................. 0 13 0 14
Cocoanuts, Jamaica, per sack.........................................  4 50
Italian Chestnuts, per lb.................................................. 0 ng

Bird Seed As this is a comparatively 
staple article on the market, there is 
little of special interest to record, 
trade is steady, and Iasi week’s quota- 
lions continue unchanged We quote the 
following prices :
Canary seed, per lb .

Cottain s....................
Brock's.......................

.....................................  0 06 0 07
..........................................................  0 044

....................................................................... 0 08
............ <.................................  ...................  0 07$

Dried and Cured Fish Business in 
dried and cured fish shows very little 
activity Quotations continue unchanged 
from last week. W'e quote as follows :
Boneless fish, per lb.............................................................  U 044
Cod fish, 1-lb. bricks ................................................. 0 06$
Boneless cod, per lb.................................................... 0 08 0 10
Quail-on-toast, per lb.......................................................... 0 06
Flitehed cod fish, in cases of 100 lbs., per lb.............. 0 06
Labrador herring, per bbl....................................... 6 00 6 50$

11 11 per 4 bbl....................................... 2 85

Fresh Fish
I or all val id ie, 
lions continue 
arc no snccial
lliis week. We quote :

A hrisk demand is noted 
; of fresh fisli, and quoi li­
as last advised. There 
features on (lie market

Fresh halibut, per lit......................................................... 0 09
" haddock “ ........................................................ 0 06
“ trout “ ..........................................................  0 0'4
“ cod steak, per lb.................................................. 0 07
" lobsters, boiled, each......................................... 0 15
“ B.C. salmon, per lb.............................................  0 20

Shrimps, per gal.........................................................  I 15 1 25
White fish, per lb............  .............................................. 0 08

Evaporated Apples are attracting very 
little interest at the present time, and 
prices quoted to the trade continue to 
range about 7c. *

Country Produce.
Eggs Although supplies of eggs arc 

arriving freely on (lie market, no more 
are coining Ilian are sufficient- to meet the 
requirements of the trade. (Vilain 
houses are payim' a top-noteli price in 
(lie country, and the result is.prices are 
from 1 to 1 l-2e. higher this week Ilian 
they were during the corresponding week 
a year ago. There is a considerable 
diversity of opinion as to what should 
lie the proper ran-'e of prices. Some 
dealers quote as low as 15 1-2c., others 
name Iff l-2e. as the highest quotation. 
We quote as follows:

New laid eggs, per doz.........................................  U 15* 0 16$

Beans -The market continues un­
changed from last week with demand 
seasonable. We quote:
Beans, handpicked, per bush.................................. 1 75 1 80

" prime, No. 1..............................   1 69 1 65
v prime, No. 2......................................................  1 45 1 50
" Lima, per lb...................................................... 0 07 0 07

Honey Tnule is <|iiit*t ami quotations 
n iitimiv nominal as last ailvisvd. • We 
quote :
Honey, extracted clover, per lb...............................  0 U7$ 0 08

“ sections, No 1, per doz................................  1 90 2 00
“ “ No. 2. “ .......................................... 1 65

Buckwheat, per lb.........................................  0 05 0 06
“ sections per doz.............................  0 75 1 00

Maple Products Trade in maple pro­
ducts is quiet In dull, and there arc nu 
features In the market In reenrd. 
Quotations continue as Iasi advised. 
We quote :
Maple sugar, 1 lb cakes, per lb..............................  U 09 0 10

large cakes in tubs, p* r lb........................ C 08
Maple syrup, per imperial gal......................................... 0 90

“ wine gal....................................... ...... 0 65
“ imj>erial quarts...................................  0 25

New maple syrup, per imperial gal................................ 1 50
“ *" per wine gal........................................  0 85

Seeds A slight demand continues for 
Hungarian, millet and corn, all hough 
the wet weather Iasi week has reduced 
tlit* sale of this seed In a minimum. We 
quote :
Hungarian, j,er 100 11,8. 
Millet
Orchard grass....................... .
Seed corn, Dent varieties, per bush 

‘ Flint

.... 2 60 2 70

................ 2 50
.................. 14 00
....... 0 70 1 00
....... 1 23 1 30

Grain, Flour and Breakfast Foods.
Flour The feature of tile flour market 

litis week is I lit- very strong position of 
Manitoba wheat. Quotations, however, 
do not show any variation as yet from 
last week. Quotations are as follows:
Manitoba wheat patents, per bbl. in bags 
Strong bakers " •«
Ontario wheat patents “ ••
Straight roller •• , «•

. 5 20 5 50 

. 5 00 5 20 
4 801 4 90 • 
4 75 4 80<

Breakfast Foods Trade continues 
quiet. Quotations continue unchanged 
from Iasi week as follows:
Oatmeal, standard and granulated, carlots, on

track, per bbl................................................................. 4 90
Rolled wheat in boxes, 100 lbs......................................... 2 90

" " 50 lbs................................................... 1 50
Rolled oats, standard, carlots, per bbl., in bags........... 4 35

" " “ " “ in wood........... 4 60
" " 11 " for broken lots ---- 4 60

Rolled wheat, per 100-lb. bbl............................................. 3 00
Commeal. 3 35
.Split peas........................................................... = nr,
Pot barley, in bags......................................... ^ qq

1 in wood............................ .... 4 25

Grain
Manitoba

X sharp advance is recorded in 
wheat Northern No. 1, No. 2 

and No. ."I. on account of an effort In­
wards a corner of the market, which is 
being made by certain grain interests de­
sirous of covering shortages. Oats are 
111> lc. and peas ,‘lc., while rye shows a 
decline of 5c. We quote tlie following 
prices:

All on track Toronto.
Manitoba wheat, Northern No. 1 .................................... 108

“ “ " No. 2..................................... 0 05
*• " " No. 3.............. ...................... 0 94$

Red, per bushel, new ................................................. 1 02
White M " ................................................... 1 02
Barley " "  0 .50 0 52
Oats " “   0 45 0 45*
Peas " .............................................. 0 77 0 78
Buckwheat " nominal....................................... 0 63 0 64
Rye, per bushel. " . "   0 66 0 67

Hides, Tallow, Skins and Wool Diir- 
ing the week supplies of wool have been 
coming more free!'- Trade, however, 
has been backward on account of the cold 
weather. Hides are showing a sub­
stantial advance on account of improved 
quality of supplies arriving, hides being 
entirely free of grubs and manure. We 
quote Ibis week lamb skins shorn and 
pelts at 25c. each. We quote the follow­
ing prices :
Hides, No. 1_green steers, per lb—

No. 1 green, per lb..
" " 2 " " 

Country hides, flats, per lb., 0 08

0 10
0 69
n ns 
0 08
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ALEXANDER CAIRNS & SONS’
Paisley, Scotland

MARMALADES
JAMS

JELLIES
Marmalades

1-lb. Class Jars, Patent Air-tight Cap. 
Cases 2 doz.

Scotch Orange.......... *........................ $1.75
Home Made Orange.......................... 2.20
Tangerine Orange.............................. 2.20
Pine Apple.......................................... 2.30
Ginger.................................................. 2.30
Green Fig............................................ 2.30
Green Fig and Ginger...................... 2.30
Ginger and Pine Apple.................... 2.30
Fig and Lemon.................................. 2.30
Apricot................................................ 2.30

Jellies
1-lb. White Stone Pots. Cases 4 doz.

Apple.....................................................$1.90
Bramble...................  2.00
Damson................................................ 2.00
Gooseberry.................  1.90
Plum.................................................... 1.90

Jams
1-lb. Class Jars, Patent Air-tight Cap.

Cases 2 doz.
Strawberry.........................................$2.10
Raspberry............................................ 2.30
Black Currant.................................... 2.30
Red Currant........................................ 2.10
Gooseberry.......................................... 1.90
Apricot................................................ 2.10
Green Gage........................................... 2.20
Raspberry and Red Currant............ 2.20
Plum.................................................... 1.80
Damson................................................ 1.90
Blackberry........................ '................. 1.90
Assorted.............................................. 2.10

Jellies
1-lb. Class Jars, Patent Air-tight Cap.

Cases 2 doz.

Black Currant....................................$2.80
Red Currant...................................... 2.80

SCOTCH ORANGE MARMALADE, 7-lb. tins, cases 1 doz.......... $7.20.
QUANTITIES of 5 cases or more, one kind or assorted kinds,

5 per cent, trade discount.

TERMS ; F.O.B. Montreal, net 30 days or 1 per cent. 10 days.

niJDON, HEBERT CIE.
MONTREAL

The Most Liberally Managed Firm In Canada
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Calf akine, IV o. 1, selected........................................................ Oil
“ No. 2........................................................................... U 09

Deacons (dairies), each ............................................................ 0 80
Sheep akius.................................................................................. 1 25
Rendered tallow, per lb................................................ 0 04 0 04i
Unwashed wool, new clio, per lb................................... 0 14
Wool-washed fleece . ...... .... 0 2^
Pulled wools, super, per lb............................................. 0 21 C 23

11 “ extra “ .............. 0 22 0 24
JLuinb skiiia, Shot it. • acii .... 0 25

" ...................................................... 0 25

IN. S. Markets.
Halifax, X.S.. .Julie 5, 1005.

^1 ' JiJlKJi is no very marked change in 
I llie grocery trade. Business

shows hul little improvement. A 
fairly good jobbing trade is being done, 
and the general tendency of the market 
seems to be slightly stronger in some 
particulars. i•‘rices, however, rule about 
the same as last week. Collections
from some sections are à lit le more 
satisfactory. The beef, pork and sugar 
markets are still very linn, and molasses 
has advanced one ball cent at Barba dors, 
due to the unusual demand.

r'ish Scale lish of all descriptions are 
m pretty liberal supply, and prices are a 
little easier. 'The last sales of new 
bank cod here were at $0.00. The price 
for [Spring-made Nova Scotian lish is 
from .pi.0U o $0, acording to quality. 
Haddock is piloted at .+4.70; pollock at 
•>4. and hake at $2.50 and $11.70. The 
indications are that high prices, especi­
ally for cod, will prevail for some 
months, or until some reliable calcula­
tions can be made regarding the opera­
tions of the fishermen. This is due 
principally to the very light s ’ of 
old lish in the hands of the expor ers, 
and the fact that early landings from 
the Lunenburg banking licet have all 
been sold and delivered. The high 
prices which have prevailed during the 
past year for cod have induced many 
fishermen to give un other branches of 
the pursuit and devote all their ener"v 
to the cod fishery. The herring market 
is about cleaned up of last year's stock. 
Several small cargos of fresh herring 
were imported from Newfoundland dur­
ing the week, and the fishermen on the 
< ape Breton coast secured several fine 
hauls of fish of excellent quality. Her­
ring have also apt tea red off Canso. and 
the Scotch steam trawler “ .'id ” at one 
sitting of the ne s secured fifty barrels. 
The export markets are reported to be 
in fair condition.

Butter and Cheese The Imiter market 
is becoming easier and the receipts are 
increasing. The demand here is good, 
but the puality and supply are only fair.
(Teamerv prints are still piloted a' 24
cents, but dairy butter and rolls of fair 
puality have eased down to 20 cents. 
Stocks of cheese held here are very 
small. The price quoted for new cheese 
is 11 1-2 cents. The demand is fair.

Eggs - The market continues firm. 
The receipts during the week were only 
fair. Montreal dealers are still buying 
largely in Prince Edward island, and this 
has a tendency to keep the price, island 
stock are worth 15 to 15 i-2 cents, and 
Nova Scotia 16 to 16 i-2 cents.

HINTS TO BUYERS.
J. Ai. Douglas A I'o., Montreal, manu­

facturers of Blueol, call the attention of 
buyers to their system of valuable 
premiums for merchants, and will be 
pleased to answer any inquiries re same.

W. 11. Millman A "Sons, Toronto, re­
port that they have taken an order for 
25 gross of Witch Hazel toilet soap for 
shipment to London, Eng.

The A. F. MacLaren Imperial Cheese 
.Co., Limited, Toronto, report ! hat, 
having opened a buying office in St. 
Thomas, in the heart of the cheese 
manufacturing section, they are now 
open to quote close on quantities, f.o.b. 
factories, on all kinds Canadian cheese, 
Cheddars, fiats, Stiltons, etc.

White A Co., Limited, Toronto, re­
ceived this week two cars Mississippi 
four-basket crate tomatoes, the stock, 
for the first cars, arriving in excellent 
condition.

•Jamaica raw sugar crystals, barrels 
and sacks, is offered at very attractive 
prices by the Kby, Blain Co., Limited, 
Toronto.

The first shipment of new season’s 
pack of “Beaver” brand lobsters is m 
stock with the Kby, Blain Co., Limited, 
Toronto.

The Kby, Blain Co., Limited, Toron­
to, arc quoting special prices on new 
pack ‘Ice Castle" kippered herrings and 
herrings in tomato sauce for immediate 
shipment.

L. Ciiaput, Fils A Fie., Montreal, have 
just received ex ss. Hesperus, 250 cases 
St. i.ouis Vichy water.

A shipment of French table delicacies, 
canned vegetables, olives, etc., from L. 
A. Price, Bordeaux, Fr., lias just come 
to hand with L. Chaput, Fils A the., 
Montreal.

200 cases full halves shelled walnuts 
are offered by L. Chaput, Fils A- Cie., 
Montreal, at extremely low prices.

The third carload, consisting of 750 
cases Williams Bros. A Co.’s Detroit 
pickles, catsups and mustards, lias just 
reached L. Chaput, Fils A Cie., Mont­
real.

K. D. Marceau, Montreal, is offering 
values in new Japan teas, also Ceylon 
blacks this week.

McWilliam A Kverist, Toronto, are 
receiving straw berries in carload lots 
daily. During the week they report the 
arrival of 4 cars bananas, 2 cars to­
matoes, besides shipments of potatoes, 
cabbage, cucumbers, beans, etc.

An announcement of importance is the 
first car Florida watermelons for the 
season to White A Co., Limited, Toron­
to.

The “Salada” Tea Co., Toronto, re­
port that they shipped out more ‘‘Sala­
da’’ tea during the one week ending May 
27 than their entire output in the year 
1294, which was the third year they 
were in business. Their green tea trade 
alone for I hat week was more business 
than they did during the entire first 
year they had ‘‘Salada” green tea on 
I lie market.

Buyers of Fat'd dates may procure 
same from II. P. Kekardt A Co., To­
ronto.

IL P. Kekardt A Co., Toronto, arc 
selling pure maple sugar at an interest­
ing pripe.

Alexander MacLean, Canadian agent in 
• Japan, reports that Canadian exports 
in 1901 to I hat. country show an in­
crease of seventy per cent, over those of 
the previous year.

PERSONAL MENTION.
Members of the trade in Toronto were 

glad to meet Mr. David Greig, of D. Mc­
Dougall A Co., Glasgow, this week. Mr. 
Greig is paying his annual visit to the 
Canadian grocery trade.

“That Grocer of yours lias a wonder­
ful circulation,” remarked Mr. Cowan. 
“It beats any other paper I know. 1 
see it in practically every store the 
whole way out to the coast.”

Mr. 1). McL. Brophy, who represents 
John Taylor Ar Co., Toronto, with offi­
ces at 119 St. Paul street, Montreal, 
has just returned from a trip to Quebec, 
and reports very satisfactory business.

Mr. Sani’l .1. Mathewson, of Alathew- 
son Bros., wholesale grocers, Montreal, 
has felt with his family for his Summer 
residence at Little Metis, and during the 
next four or live weeks will enjoy the 
healthful breezes of the eastern St. 
Lawrence.

Mi. A. I. Williams, Canadian repre­
sentative of Messrs. Croslield, Lampard, 
Clark A Co., London and Colombo, has 
returned from a week's lisliing at 541. 
Gabriel, P.Q. Mr. Alex. 1.. Lockerby, 
of Lockerby Bros., also enjoyed a 
week’s outing at Lac Kacquette Club 
fishing preserves at St. Gabriel. Both 
gentlemen report good results.

A caller at the Toronto office of The 
Canadian Grocer last week was Mr. 
Chas. Corby, general manager of the 
Pacific Selling Co., of New York. Mr. 
Corby, who until recently had charge of 
the Pacific Coast end of the company’s 
business, is a Canadian, and Upper Can­
ada College hoy, and a brother of Mr. 
Harry Corhv. of Belleville. Mr. Corby, 
in addition to calling upon trade in To­
ronto, had the pleasure of meeting a 
large number of old friends.

Mr. W. Field, for the past sixteen 
years associated witli James Turner A 
Co., wholesale grocers, Hamilton, has 
severed his connection with that house 
to go into business with Mr. A. R. 
McFarlnnc, broker. On Thursday of 
last week a number of his personal 
friends gathered at the offices of James 
Turner A Co., and made him a presen­
tation of a valuable gold watch, suit­
ably inscribed, and accompanied by their 
best wishes for his success in his new 
venture.

All. George Dalidet, of George Dalidel 
A Cie., Bordeaux, France, packers and 
exporters of fancy canned goods, ali­
mentary pastes, etc., was a visitor to 
the Toronto wholesale grocery trade 
during the past week, lie was intro­
duced “on the street” by Mr. R. C. De- 
lapenda, New York representative of 
George Dalidet A Cie., and Air. W. T. 
Merrick, Toronto representative of Rose 
A Laflammc, Montreal. They paid a 
(lying visit to Hamilton, and report a 
number of “nice” orders.

Air. L. 17. Morin, of Montreal, is 
dead, in 1872 he was a delegate to the 
Dominion Board of Trade to represent 
the Board of Trade of Montreal. In 
1872 he was appointed Government 
agent for the purchase of rails for the 
Canadian Pacific. In that year he was 
also appointed inspector for fish and 
oils in the district of Montreal. In 1881 
he was elected president of St. Jean 
Baptiste Society, and next year Itecame 
quite well known through the publica­
tion of a series of articles on the Can­
adian fisheries. The following year lie 
became mayor of Longueuil.
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Mr. 11. N. Cowan, of the Cowan Co., 
Limited, Toronto, called at the Winnipeg 
ollice of The (irover last week. Air. 
Cowan travels the territory as far west 
as the coast, hut has been spending 
some three weeks or more in Winnipeg. 
“This city is growing so fast,” he re­
marked, “that it takes longer every 
time to cover the trade.” Mr. Cowan 
has arranged for demonstrations of 
Cowan's chocolate in Winnipeg grocery 
stores to commence about July 311, at 
the opening of the exhibition. They 
will be in charge of Mrs. Lloyd, an ex­
perl demonstrator, and will he continued 
for two or three months and, perhaps, 
will also he conducted in Portage la 
Prairie, Brandon and other towns.

FRUIT GROWER IN TORONTO.
An interesting visitor to Toronto this 

week is Mr. John P. Sperco, of Pascal, 
Spi'rco Kils <fc Cie., Smyrna, Turkey, 
packers and exporters of ligs and Sul­
tana raisins. Mr. Sperco, who was in­
troduced to the trade In Mr. W. 11. 
\iiIIman, is enjoying his lirst trip to 
Canada, lie will make a number of side 
trips to Western Ontario points, return­
ing to New York on Monday, June 13.

In conversation with The Grocer, Mr. 
Sperco remarked that his linn were 
shipping fruit direct on a large scale 
this season. Previously a considerable 
proportion of their trade consisted in 
packing for other houses to export. 
Latest cables from Smyrna indicate 
“weather not very normal for growing 
fruit crops.” Mr Spcrco’s headtpiartcrs 
while in Toronto are the King Mil ward 
Hotel.

GROCERS’ PICNIC.
The Hamilton Retail Grocers’ Associa­

tion will hold its annual picnic this 
year on July 111 at Queen Victoria 
Park, Niagara Falls. excursionists 
will go by G.T.R., and will be accom­
panied by the (list Highlanders’ Hand. 
The Hamilton travelers intend to put on 
an attractive list of games and arrange­
ments arc being completed for a grand 
concert on the American side in the 
evening. The Brantford Association 
will join in the picnic again this year.

ADDED ANOTHER BRANCH.
Quillet Bros., Cohourg, Ont., have 

secured the coal oil business of that 
town recently by special arrangement 
with the refiners. Quillet Bros, have 
been so long and systematically estab­
lished in Cohourg that this new depart­
ure will undoubtedly lie handled to the 
satisfaction of their customers.

COMMERCIAL TRAVELERS’ ACT.
' UK follow iii" letter from the Cana­

dian representative of a prominent 
English manufacturing linn, who lias met 
with gratifying success in placing 
their goods on the Canadian market 
during the past year, represents an in­
teresting phase of the new Act in Quebec 
respecting foreign emiiincrcial travelers: 
Editor Canadian Grocer

\\ hat can lie the real cause of the fever 
which seems to he spreading in this 
country of placing impossible taxes upon 
the shoulders of representatives of 
foreign manufacturers? Is Canada 
gelling scared of the traveling sons from 
the Mother Country, who are already 
overburdened by heavy duty, that she 
should sloop to "•liu him by the leg by 
the imposition of such an exorbitant 
lax.' This country is begging for men 
to come in and develop her land. Why 
then should she attempt to slide com­
merce ?

I toes not I he du tv which foreign houses 
have to pa v on I he goods their repre­
sentatives sell contribute to I he ex|N‘iises* 
of the eouiilrv ! If all the provinces 
lake up the same oosilion 1 fear lo esti­

mate what it would cost the poor repre­
sentative who travels from coast to 
coast each year.

Is this country becoming afraid of 
fair com|H‘tition ! Again I ask. is Canada 
get ting scared .'

Englishman.
Montreal. June 4. 1905.

AMONG TEE HOARDL OF TRADE.
The I’orl Hope Board of Trade has 

appointed a special committee to in­
quire into the question of discrimina­
tion in the price of sugar. Their con­
tention is that the Dominion Wholesale 
Grocers' Guild decides what the freight 
rate (or price for sugar with rate add­
ed) shall he to every village, town and 
city regardless of Summer or Winter 
freight charges by railway, etc., and 
without considering the location of the 
place as to distance. Next week’s issue 
of The Grocer will contain a detailed 
statement of this phase of the sugar 
situation.

The Fredericton, N IV. Board of 
Trade have begun an agitation to induce 
the Government to dellect I lie (if 1* so 
that it may pass through Fredericton, 
flic dellect ion would increase the length 

of the railway seventeen miles.

To arrive ex. C.P.R. SS. “ Lake Champlain’

1695

Canned Goods
CASES

Pineapples 
Soap

from Bordeaux, France, via Liverpool.

Ask for quotations on

(Canned and in Glass )
(Bordeaux pack of Singapore fruit.)

from the celebrated manufacturers,
Anastay Freres A Cie. (Savonneries Reunies). 

Quality and prices unsurpassed.

All goods that I carry are from 10 per cent, to 25 per 
cent, lower than any legitimate house can offer.

WRITE ME FOR QUOTATIONS

Ja H. CROSS
Direct importer, 112 St. James St., Montreal

•eourceet. 1

COFFEE-^
**k HEAlTHIE*snstt’ïïM. _■ÿffMSS'ii»..

MOKARa'mi'us

rTroool

AOUkh A OLD

M O IK XX R XX — A Home Drink for Everybody.
Natural, Absolutely Pure, Harmless Replaces Ordinary Tea or Coffee

Contains none of their OVEREXCITING and ENERVATING PROPERTIES.
Alt)KARA is not only an agreeable, soothing and toning BEVERAGE, cheaper 
and healthier than lea or coffee, it is also a COMPLETE EOOI), a powerful 
brain, nerve and blood BUILDER, as valuable as BREAD. AIOKARA agrees 
with everyone, at any stage of growth or health.

PREPARED AND USED THE SAME AS ORDINARY COFFEE
DOCTORS endorse MOKARA

Dr. J. T. Donald, official analyst, says : “ Mokara con­
tains no alkaloid caffeine, is pleasant to the taste, soothing, 
and nutritious."

ANALYSTS approve MOKARA
Mr. Milton L. Hersey, City and Provincial Analyst, 

says: “ Mokara is very satisfactory. It is nourishing pala­
table, and contains no caffeine."

Sold by all grocers. Ask your jobber for It, or write us direct. 10c. per package, sufficient for 100 cups

ïoîiïiï MOKARA MILLS, 21, 23, 25 Gosport St., MONTREAL
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N. B. Markets.
St. .John, N'.B . .!nit- 0, 1905.

T11E special Sjinng number of The 
(iroeet is to hand. Tlie most 
lavorahle comments are .made in 

regard to i s general appearance. Parti­
cularly is tlie enterprise of the pub­
lishers in reference to the bringing to­
nd lier of the West India and Canadian 
interests a subject of commendation. It 
is fell, particularly by those who have 
xisited the West Indies, that our manu­
facturers have failed to appreciate this 
market, which our American friends find 
so profitable. The manufacturers are 
(■specially criticized in that they do so 
little to meet the wishes of this trade in 
the matter of style of packages and other 
things which in themselves are small 
mat. eis. hut apparently of great import­
ance in the securing' of this business. 
Two of our merchants are leaving this 
week to join the manufacturers’ ex­
cursion to England — Mr. T. 11. Esta- 
lirooks, packer of lied Rose Tea, and Mr. 
R. B. Emerson, of Emerson & Fisher, 
Limited. Jji markets there is little of 
interest. There is improved feeling 
generally. Prices in many cases ruling 
tinner, and a fair volume of business 
doing.

Oil. In burning oil there is steady 
business at low prices, but this is the 
ijiiiet season. Lubricating oils have 
had a large sale: the dealers are rather 
pleasantly surprised. There was some 
little anxiety earlier in the season. In 
paint oil Spring business was good. 
Linseed was still quoted low.

Salt. Importers of Liverpool coarse 
salt are very favorably placed at pre­
sent, owing to special direct steamers 
from Liverpool and Manchester. Prices 
are held unite firm. There is a good 
demand. In fine salt, Canadian is being 
freely sold. At this season there is a 
large demand for dairy and cheese salt 
in barrels. Shipments come to hand 
slowly.

Canned Goods Corn is scarce. Prices 
are no higher, however, as American is 
being imported. Tomatoes tend higher. 
The grade of American which is being 
imported has been advanced by some 
packers. Peas and beans are selling 
freely. Prices are unchanged. Fruits 
arc plentiful. Salmon has a fair de­
mand. Lobsters are very high. Meats 
which now sell freely are unchanged in 
price. In domestic fish, baddies will be 
a light pack. It is early to speak about 
kippers, but the outlook is poor. Sar­
dines are likely to be plentiful.

Dried Fruit. There is but little busi­
ness. Prices are in several lines firmer, 
but in the local market! few changes 
have been made. Seeded raisins are 
low. Other lines of raisins very light 
stocks. Currants are low. New prunes 
ate quoted. Prices are higher than last 
year. New peels for Fall shipment, are 
freely offered. There is a wide range in 
price. Figures are, however, higher 
than last year. Dates are firm. Figs 
are very dull. Evaporated apples are 
unchanged, just a fair sale. Tn both

Bermuda and Egyptian onions demand is 
but fair. Prices are low. Quality nut, 
up io the usual, standard.

Sugar.—Dealers have large stocks. 
The situation seems changed for tlie 
better. While there has been no gain 
here in juice, market is considered much 
firmer. This is the season of increased 
demand.

Molasses The situation is still one 
o interest. Three more cargos of Porn 
Rico arc about due. In this line prices 
are ' < easier, chiefly due lo local
competition. Barba does, which is not 
a large stock, quite firm.

Fish. There has been a fair catch of 
gasjiereaux the last two weeks, hut taken 
as a whole the catch has been small. 
Shad have also been scarce. It is s ill 
early- for salmon. The outlook is hut- 
fair. Dry fish arc still high, and it 
bn ks like continued high prices. 
Pickled fish are a very light stock. Full 
juices arc asked. Smoked herring are 
low.

Flour, Feed and Oats. -While flour is 
unchanged at the lower jirices quoted, 
the market is considered quite firm. 
Feed is held at full prices. Oats are 
high. The large sPick of oatmeal held, 
hough well below pres" it prices, tends 
to lower jirices than the present situa­
tion warrants. Cornmeal is unchanged. 
Barley and jieas are high. Beans dull 
and show some range in juice. Sale for 
seeds alioul oxer.

ANOTHER AGENCY.
C. E. Kyle, grocery broker and manu­

facturers’ agent, 27 Front street east, 
Toronto, lias been appointed agent for 
the Pacific Selling Co., in the following 
cities and towns: Toronto, Owen Sound, 
Windsor, Collingwooii, Stratford, Belle­
ville, Napanee, Peterboro, (iucljih, Ber­
lin, Sarnia, North Bay and Lindsay. 
Mr. Kyle will he jilcased to give prompt 
attention to all inquiries for “Clover 
Leaf” and “Arrow” brands of suckeyc 
salmon.

MANITOBA MARKETS.
Special Report from the Winnipeg Office of The Canadian Grocer. 

quotations corrected by telegraph up to 12 a.m. Thursday, .June 8th, 1905.

ACTIVITY still marks the wholesale 
grocery trade of the xvest, and tlie 
local houses rejiort that they have 

about all the orders on hand that they 
can conveniently handle. As has beén 
the case for some time, the only com- 
jilaint is as to the slowness of collec­
tions, but with every indication pointing 
to a vaster crop than has been, it is be­
lieved that this difficulty will he removed 
in a few months.

.Since the opening of navigation large 
su|)j)lies of inmort «-nods have come to 
hand, and the wholesale trade are in a 
jiosi ion to supply fresh stocks of ini- 
jiortcil English sauces and similar goods. 
The sugar market has been steady for a 
fortnight, and some of the brokers are 
talking of a probable recovery of tlie 
high values maintained two months ago, 
but nevertheless the general trade are 
buying very sparingly in the expect» ion 
of a further decline. In this they are 
probably well advised. Since the ojien- 
ing of navigation good supplies of 
evaporated ajqiles have come to Winni- 
jicg, with the result that there has been 
a decline in prices. Fruit, is being 
offered at jirices lower than those quoted 
below, but it is not up to grade.

Sugar—The sugar market continues 
steady at the -rice which has been main­
tained for more than a fortnight. Some 
brokers are predicting a recovery of the. 
market, and as the determination of the 
juice seems to be in the hands of a specu­
lative element this is not impossible. 
Tlie trade ai'e, however, buying sjiaring- 
!y in the anticipation of further reduc­
tions, and as the future of the market is 
very problematical their attitude seems 
well advised. We nuote:
Montreal granulated, in bbls....................................... 5 90

" in sacks........................................ 5 85
“ yellow, in bbls......... .......................................  5 40
“ " in sacks................................................... 5 35

Wallaceburg, in bbls..................................................... 5 80
“ in sacks..................................................... 5 75

Icing sugar in bbls................................................. 0 50
“ " in boxes................................................ 6 70
" / “ in small quantities...................................... 7 10

Powdered sugar, in bbls................................................... 6 30
“ “ in boxes.............................................  6 50
“ “ in small quantities.................................... 6 75

Lump, hard, in bbls.......................................................... 6 60
" 11 in J-bbls........................................................ 6 70
“ “ in 100-lb cases............................................ 6 60

Canned Goods — The canned goods 
market continues fairly active, and with 
no new features of interest. Manitoba 
canned meats are meeting with ;i good 
reception. We quote:
Apples, 3 b, 2 doz. cases, per case........................... 2 15 2 20
Cherries, red lulled, 2"s, 2 doz......................................... 4 40
Currants, red, 2 doz. cases, per case............................. 3 35

“ black, “ “ ............................... 3 75
Gooseberries, 11 “   3 50
Lawtonberries, 2'b, “ “   3 35
Pears (Bartletts), “ “   3 50
Peaches, 2’s, “ “   3 75

" 3's, " “   3 75
Raspberries, red, “ “   2 90

“ black, " “   3 00
Strawberries, “ “ ............................. 3 50
Plums, Lombard, 2 doz. per case................................ 2 35

“ green gages, 2 doz. case, percase...................... 2 50
Pineapples, 2’s, sliced, 2 doz. cases, per case............... 4 25

" 2‘s, whole, “ “ “   3 75
“ 2$’s, whole, “ “ “   4 50
“ 2's, grated, “ “ “   4 50

Tomatoes, 3’s, per 2 doz. cases...................................... 2 85
Com, 2’s " "   2 50
Peas, 2 s " “   1 90
Beans, 2's “ “ ............................  1 90 1 95
Salmon, finest sockeye, per case .........................

" humpback, “ .........................
“ cohoes, “ .......................

Boneless chicken, lb. tins, per doz.....................
turkey “ " .....................

“ ducks “ " .....................
Canned chicken (Man. Can, Co.) per doz...........

Corned beef “ 2's “ ...........
" “ l’s “ ....................

7 00 
3 75 
5 25 
3 25 
3 25 
3 25 
3 25 
3 25 
2 75 
1 55

Spices—No new features of interest. 
There is I he usual steady demand for 
staple lines. Prices are:
Pepper, black, per lb,

Cayenne, “ .
Cloves, ground " 
Cassia, “
Allspice, “

Cloves, whole............

0 20 
0 28 
0 21 
0 25 
0 18 
0 14 
0 18 
0 25

Rice, Tapioca, Etc.—No cliamre in 
price of any line since last issue. We 
again quote :
Rangoon rice, per lb. 

Tapioca, per lb.........

0 031 0 
... 0 041

.... 0 03j
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Pot and Pearl Barley—Prices continue 

»s follows:

Pot barley, per sack.......................................................... 2 45
Pearl barley, per half sack (49 lbs)................................  1 70

“ " sack ...................................................... 3 40

Syrups and Molasses—There is the 
usual steady demand hut the market is 
featureless. Prices continue as before :
Syrup “Crown Brand,” 2-lb tins, per 2 doz. case. 2 00 2 10

“ “ 5-lb tins, per 1 “ 2 40 2 50
“ “ 10-lb tins, per 4 “ ------ 2 25
“ “ 20-lb tins, per f “ 2 15 2 25
“ “ 4 barrel, per lb............................. 0 031
“ “ Sugar syrup, per lb.....................  0 03}

“ Kairomcl ‘ syrup, 2-lb. tins, per 2 doz. case............  2 20
“ “ 5-lb. “ “ “   2 05
" “ 10-lb. “ “ "   2 40
“ “ 20-lb. “ •* “   2 45

Barbadoes molasses in i-bhls, per lb............................. 0 04
New Orleans molasses in i-bbis, per lb........................  0 02»

“ " in barrels.................................... 0 02*
Porto Rico molasses in J-bbls., per bbl........................ 0 045

Coffee -The local market is steady at 
the advance noted last week. We quote:

Oreen Rio, per lb......................................................  0 10j 0 111
Roasted, per lb................................................................... 0 13

Cocoa and Chocolate The price of 
linker’s chocolate in 1-2-lb packages is 
.'17c., and 1-4 and 1-2-lb. packages of 
cocoa arc sold at 42c. per lb.

Jam Union’s jam is quoted at 50c. 
per pail in Winnipeg. The Brandon 
price is 52c., (he price in Calgarv and 
Lethbridge 57c., and the Edmonton 

price, fiOe.
Nuts Quotations are :

Almonds, per lb..............................  0 125
“ (shelled), per lb.................................................. 0 28

Filberts ............................................................................... 0 11
Peanuts, ............................................................................. 0 11J
Jumbos................................................................................. 0 14
Walnut , per lb................................................................... 0 12

" (shelled) “ ...........................................  0 25
Pecans, peril)............................................................ 0 15 0 16
Brazils, per lb...................................................................... 0 16

Foreign Dried Fruits There are no 
new features in the foreign dried frui ts. 

We quote :

Valencia raisins, Trenor s, per case f.o.s.....................  2 00
“ selects...................................................... 2 20
“ layers....................................................... 2 25

California raisins, muscatels, 3 crown, per lb.............. 0 064
“ “ “ 4 “ ............... 0 075
“ “ choice seeded in $-lb. packages

per package...............................  0 06|
“ “ choice seeded in 1-lb packages

per package .......................  0 08 0 085
“ “ fancy seeded, 1-lb. packages,

per package................................. 0 094
Prunes, 90-100 per lb.........................................................  0 044

“ 80-90 “   0 043
“ 70-80 “   0 05$
“ 60-70 “   0 05$
“ 50-60 “   0 06
“ 40 50 “   0 075
•' silver “   0 08$

Currants, uncleaned, loose pack, per lb.......................  0 054
“ dry cleaned, Filialras, per lb......................... 0 06$
* wet cleaned, per lb........................................... 0 06$

“ Filiatras in 1-lb pkg. dry cleaned,per lb — 0 061
“ Vostizzas, uncleaned........................................ 0 06$

Hallowee dates, new per lb............................................ 0 05$
Figs, cooking in bags, per lb.................................. 0 038 0 04
Apricots, choice (present delivery), in 25-lb.

boxes, per lb............................................................. 0 135
Apricots, standard (present delivery), in 25-lb.

boxes, per lb ............  0 125
Apricots, choice (July delivery), in 25-lb. boxes,

per lb.................................................................0 10* 0 11
Apricots, standard (July delivery), in 25-lb.

boxes, per lb..................................................  0 10 0 10J
Peaches, choice, “ “     0 125

“ standard “ “   0 12
Pears, (choice halves) “ “   0 125
Nectarines, choice “ “   0 11
Plums, choice (dark pitted) per lb................................ 0 10
Candied Peel—Lemon peel, per lb................................ 0 09

Orange “ ................................. 0 095
Citron “ ................................. 0 14

Evaporated Apples-Owing to the fact 
that large supplies have been brought 
in since the opening of navigation, there 
has been a decline in prices quoted. 
Some fruit is being offered at still lower 
prices, but ‘lie quotations below apply to 
I he very best grade fruit. We quote :

Evaporated apples (choice), 50-lb. case.....................  0 07$
*' (fancy). “   0 071
“ (choice), 25-lb. case...................... 0 074

' " (fancy), “ ...................... 0 07J
Beans Hand-picked beans are quoted 

at $2.10 to $2.15 >>er bushel, and the ordi­
nary grade at $2.

THE MARKETS

Up, Up, Up,
That is how the sales of Clark’s Meats are going. 

Business men in all parts of the country recognize that there are 
no better lines anywhere.

They are handsomely packed, perfectly reliable, and every tin 
guaranteed.

That’s Why

EPPS’S GRATEFUL
COMFORTING

IN M-LB. LABELLED TINS. 14-LB BOXES.
Sp*oUI Agents for the entire Dominion, C. E. COLSON * SON, Mentrool.

In Neve Sootle, E. O. ADAMS. Nellies. In Msnltebs, BUCHANAN A OONDON. Winnipeg.

THE MOST 
NUTRITIOUS COCOA
TO THE WHOLESALE TRADE

We are after your business. If you are after the retail customers 
who are looking for high-class goods, you should sell

■‘WHITE DOVE ’ ’ COCOANUT
THE MOST ATTRACTIVE PACKAGE ON THE MARKET.

W. P. DOWNEY, 26 St. Peter St., Montreal

ZSTRADte 
■ ■mark*

■ This design s guer- 
R sntee of quality

THIN CASE LINING PAPER )
ALL SIZES FOR SHOE CASES EFFIcTenV*

rr.rr~ Canada Paper Co. 1
TORONTO UNITED MONTKIAlJ

-

Sutton
S0NS&Q4yS>«'RE
Yfofctf-SAUCEiXv1 AI QUALITY

SHAKE THE BOTTLE.

o/d£k>csJ r urfi/ axp
* MANUFACTURED BY

BOB ROAbT MEAT.STEAKS. CUTLETS.CHOPS.FItSB. 
CURRIES. GRAVIES. CAME Sr SOUP

a/bcvAar/ttyawtry jyvncnÇr

C'FSUTTON.SONS&C?
Osborne WorksAin<]S Cross. 10, YDOXm.

SIKTrrwpmZEMEPALS AWAROjP

SAMPLES AND TERMS FREE FOR ASKING
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CONDENSED OR “WANT” 
ADVERTISEflENTS

Advertisements under this heading, ac. a word 
first insertion^ ic. a word each subsequent insertion

Contraction^ count as one word, but 
(as fii.ooo) are allowed as one word.

five figure*

Cash remittance to cover cost must accompany 
all advertisements. In no case can this rule be 
overlooked. Advertisements received without re 
mittance cannot be acknowledged.

Where replies come to our care to be forwarded, 
five cents must be added to cost to cover postages, 
etc.

YEARLY CONTRACT RATES.
insertion, 1 year................ ... 830 00

“ 6 months ... . . 17 00
* ‘ 3 months........ .... 10 00

50 .... 17 00
" 6 months........ ... 10 00

25 “ 1 year................ .... 10 00

AGENCIES WANTED.

EXPERIENCED business man, thoroughly in 
touch with Northwest trade, is about to 

establish high-class brokerage business and desires 
confidential correspondence with manufacturers 
and others having good lines to put on market in 
Manitoba and new provinces ; best bank and gen­
eral references. Address " XXX,” Box 1299, 
Free Press, Winnipeg, Canada. (24)

AGENT WANTED.

BIG wages selling northern-grown trees, outfit 
supplied, pay weekly. Wismer, Nurseryman, 

Port Elgin, Ont. (f)

Do You 
Know?

that with every 
100-bar case of

CHASER SOAP
You receive a coupon 
worth 25 cents.

The Duncan Company
of Montreal

P.O. Box 292. 1974 Notre Dame St.

CHASER
SOAP

SVGame

▼ AND
Oysters.

PORTAGE AVE .
AlfDBE8H- M.il P. O. BOX 701, 

WINNIPEG, Man
Any quantity 
of tisb shipped.

Butter Tubs —Prices continue as quoted 
las week :
Tubs, wooden hoops, Y in nest, per nest.............. 0 40 0 45

wire hoops, 2 
3

I 70 
0 00 . 0 '.to 0 63 

1 00

Fish We quote again as follows:
0 09 
0 03 
0 18 
0 15 
0 15 
0 10 
0 10 
0 06 
0 051 
0 05* 
0 03,r 
0 09 
0 11 
0 09 
0 07 
0 09 
0 09 
2 00 
0 08 
5 00

Lake Superior trout...................................... ,,
Gold eyes............................................................
Blue lish.............................................................
Mackerel.................................................................. ,,
Red snanper......................................................
B.C. salmon........................................................... ,,
Halibut...............................................................
Flounders..........................................................
White tieh(L. Winnipeg), per lb..............................
Pickerel...............................................................................
Jaektish........ ...........................................................
Finnan haddie.............................................. ••• ••• •
"Halifax ” brand salt cod, fish cakes 24-1 s 
"Acadia ' “ ‘‘ j‘ 20 ] s “
" Bluenose " “ “ ‘ 20-1 s
“Acadia" “ “ 2-1 h. boxes..........

“ “ 4-lh. “  “
“ “ shredded. 24 cartons,per bx.
“ “ “ bulk, in 15-lb. boxs.

Large Labrador and Nfld. salt herrings per 1001b.......... 5 00
«« “ '• " jier 20-Tb. pail.......... 1 20

Salt mackerel, in 20 or 30-lb. pails..................................... 0 12£
1 inuanhaddie, in 15 or 30-lb. boxes................................. 0 98
Smoked halibut strips............................................................ 0 11
Kippered gold eyes, per doz.............................................. 0
Yarmouth bloaters. 60 in box, per box .........................  I io
Lobsters, fresh boiled, peril)........................................... 0 2o
Caviar, extra, small jars, per jar.............................. • •
Frog legs. 6 doz. in box,.*perdoz.........................................  0 4U

Breakfast Cereals No change in prim? 
< v<l. As not v<l ! a.si week, Malta \ 11 a 

heing- s<- hi now at •%$.-•) per east*, with 
cci t a in i*re>”ht allowances, and is heing 
,-ilxci 1 ised to retail at 10 cents per pack­
age. We ouote :
Rolled Oats, 80-lb sacks, per cwt...................................... 2 JO

81b - “ “ .................................... ? oO
Cornmeal. in sacks, per cwt .............................................. J

“ in t «im-Wq. “ ................................................ 1 70

Buckwheat Flour Price is .+ 1.70 pel 
half sack.

Maple Products -New maple syrup 
from Sutton. Quebec, in ô-galIon I ins, is 
selling at $5. Simar in quarter and 
lialf-oound cakes is sel'ing at -f.i per 
25-lb box.

Honey Prices are as follows:
Clover honey 1-lh glazH, 2 doz. in caae. I>er doz .. .

“ " 5-lb tins, 1 doz. in case, per tin..........
“ “ 10-lb tins. 8 in case, per tin..................

60-lb tins, per lb..........................................
Fancy comb honey, 2 doz. to the case, per doz. . 

“ “ “ “ per case, .

2 00 
0 50 
1 00 
0 07 
2 50 
4 75

Eggs Jobbers are paying Id to Id 1-2 
cents for eggs delivered in Winnipeg.

The GRAY, YOUNG & SPARLING CO., Limited
Salt

Manufacturers
WINQHAM 

Established 1871
Granted the highest 
awards in competition 
with other makes.

CHEAPEST
'he best maoe

FOSTER'S
STANDARD

Our assortments of Flower Pots, Fern 
Pans, Saucers, etc., are the best and 
the cheapest and we ship every order 
the day it arrives.

The FOSTER POTTERY CO.
HAMILTON. Limited

“TANGLEFOOT” Sticky Fly Paper
Is really the only 

device known that 
will catch and hold 
both the fly and the 
germ and coat them 
over with a varnish 
from which they can­
not escape, preventing 
their reaching your 
person or food.

“Tanglefoot”
ii Sanitary

Ask for
“Tanglefoot”

Over 120 per cent, to you.Profit 7

Stock the kind the housekeepers ask for. 
Avoid poor imitations.

COMMON SENSE
1,11 | « /Roaches and Bed-Bugs 

LL3 lRats and Mice 
All Dealers and 381 Queen St. W 

TORONTO, ONT.
Dealer» find Common Sense a very good seller (or 

the reason that It gives general satisfaction and each 
customer tells others about same.

Write (or prices.

SALT SALT
§| ■

TABLE, DAIRY AND CHEESE 
SALTS

FINE AND COARSE SALTS IN 
SACKS AND BARRELS

LAND SALT

C. R. COOPER

Toronto Saltworks
TORONTO, ONT.

AGENTS FOR THE DOMINION SALT A0EN0V
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Tea Weather—Tea History
When considering Tea Weather—the time when most people relish a drink 

of Tea after a surfeit of contaminated “cool drinks”—always consider Tea History— 
the tea that by its Growth, Picking, Handling, etc., is most able to give that relish.

Blue Ribbon
Ceylon Tea

is the Tea that can give]it.
Its history is a history of Excellence and Merit—the Blue Ribbon on 

the package, the Blue Ribbon on the breast: Highest Honor.
Red Label Line is marvellously cheap—40c.—get it.

The Comfort

Bed and Douche Pan

V '

Made in Yellow-Ware and thoroughly Vitrified

The most Comfortable and 
Sanitary Bed Pan ever made

Recommended by all Physicians and Trained Nurses

MANUFACTURED BV

R. Campbell’s Sons
Hamilton Pottery HAMILTON, ONT.

LAST WEEK
We mentioned

“SNAPS”
IN CROCKERY

Would you not consider 
Goads from stock

at lO per cent. Discount 
From Import Prices

with a freight allowance 
in addition “SNAPS?"

Upwards of f>0 different assort­
ments to select from.

BARNARD & HOLLAND CO.
CORISTINE
BUILDING

Crockery Importers 
and Manufacturers’ Agents

MONTREAL

46
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Madam Huot’s Coffee
-Mas No Icjual-

N E W C R O F> A S
In Stock

13 Boxes Condor I. Japan Tea at 40c. Extra choicest May crop both style and quality
Arriving in a few days

30 Boxes Condor I. Japan Tea at 40c. Same as 1st lot in.
13 Boxes Condor II. Japan Tea at 35c. Same liquor as Condor I., with slight difference 

in style.
In Stock

20 Chests Ceylon Black Tea, “Meddekande ” choice orange Pekoe, at 22^0.
20 Chests Ceylon Black Tea, “ Meddekande ” fine Pekoe, at 20c.

This garden is well known for the high quality of its teas.
VlS#f FOR SAMPLES. IT PA YS.

Wholesale Teas, Coffees, Spices and Vinegars

£. D. MARCEAU
281-285 St Paul Street, - - MONTREAL

ONE
60iO

THERE IS ONLY W 1 >1 Uj GENUINE

Chinese Starch
IN CANADA

AND THAT IS THE STARCH OF THE OCEAN MILLS

This Starch gives the highest satisfaction to the 
housekeeper and shows a larger profit and quicker 
sales than any other Starch on the market. It is the 
most up-to-date package on the market.

ALL WHOLESALE GROCERS,
IF YOURS DOES NOT KEEP IT 

WRITE DIRECT TO US.

OCEAN MILLS
MONTREAL

mi
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PERHAPS
you are selling

Paterson’s
Worcester
Sauce

If not, you are missing an opportunity for pro­
fitable extension of your business. Remember 
it sells quicker than any other sauce, because 
its price is away below its quality.

ROSE & LAFLAMMB, 
Agents, 

MONTREAL

IT IS QUALITY
It is now generally acknowledged that Chocolate, 
and especially Milk Chocolate, is a very good arti­
cle of food for “all sorts and conditions of men."
The sale is therefore increasing every year. You 
can build up a good business in this line, but be 
sure to sell good, reliable goods. Such a line is 
found in “Klaus’s"

The kind the public KNOW and ASK FOR.

THAT COUNTS
TRY A TRIAL LOT OF

say, 1 box each of the 2 for 
5c., 10c. and 15c. sizes of

“KLAUS’S” 
IMPROVED 
SWISS MILK 
CHOCOLATE

AGENTS :

ROSE & LAFLAMME, MONTREAL

JU LANDED EX. 3-S- “HESPERUS”

250 Cases

ST. LOUIS VICHY WATER
The Most Sparkling The Most Effervescent

Natural Mineral Water of the “Bassin de Vichy”
RETURNED^

JUN 9 190i

RED :1 r CLOVER
THIS IS THE BRAND

ALL OVER CANADA

L. CHAPLT, LILS £• CIE.
“The Most L|) to date firm »

SOLE AGENTS TOR CANADA
47

Wholesale Importers
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Pails and Tubs by Mail
A novel proposition, perhaps, but, Mr. Grocer, 
if you are in business in Ontario, Quebec, New 
Brunswick or Nova Scotia it should interest 
you because it will

Reduce Your Cost of Woodenware 12[_.

We are the sole agents for the largest woodenware factory 
in America. We want to do business with you.

We want Mail Orders and we are going to make it worth 
your while to send us your orders that way.

Wt Per Cent, off the following prices.

Here are the standard list prices :
Tubs, No.»0, - - $11.25 per doz.

“ “ 1, - - - 9.00 
“ “2, - - 7.75 
“ “ '3, - - - 6.75

2- Hoop Pails, - - 1.85 “

3- “ “ - 2.00 “

On all orders amounting to $20 or over we offer a trade 
discount of 12,G% off the above prices—freight paid to any 
station in Ontario, Quebec, New Brunswick or Nova 
Scotia." 'l erms : 2% 30 days.

We guarantee our goods first class in every respect. 

SEND US YOUR ORDER AT ONCE AND ASSURE PROMPT SHIPMENT

TAYLOR, SCOTT & CO.
Brooms, Brushes and Woodenware

TORONTO, :: ONTARIO

t t-l »“» 14 4 « 4 ^ t l t I I f I » I i l l t t l »
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OUR TRAVELLERS

“ STRIKE THE TRAIL”
ABOUT THE END OF THE MONTH WITH OUR NEW

WALL PAPERS
As a practical demonstration of crystalized experience and resourceful­

ness in producing effectiveness in design, novel and attractive color 
schemes, and a wide variety of patterns, the “Staunton” Line for 1906 more 
than maintains the high standard we have set as Wall Paper printers.

NO CONSIDERATION OFFERED BY OTHERS SHOULD INDUCE
YOU TO PLACE ORDERS BEFORE SEEING OUR NEW SAMPLES

AND PRICES.

STAUNTONS Limited
MANUFACTURERS

TORONTO

s

T

WALL PAPER

I

WHILE many departments of business have been 
suffering from a depression as a consequence of 
the unfavorable weather, the wall paper man has 

nothing but enthusiasm to show for his season’s trade. 
The manufacturers who laid their plans for a big season 
in most cases fell short of the actual demand, and every 
day brings in sorting orders from all over the country 
for lines which are closed out. The sales have far ex­
ceeded the expectations of even the most hopeful dealer.

This encouraging condition is directly attributable 
lo the progressive methods of manufacturer and retailer 
alike. The former saw the competition which the United 
States manufacturers were offering and they have met 
that competition by putting on the market superior 
designs and better paper for the money than the American 
manufacturers can do. The advance in the quality of 
wall paper manufactured in Canada during the last year 
is remarkable. It has become an art. As a consequence 
the imports of American wall papers into Canada, which 
steadily rose in quantity and value up to the year 1903, 
showed a marked falling off in 1904. This in itself is 
sufficient to show the growth in this industry in Canada.

Side by side with the advance in quality and attract­
iveness of Canadian-made wall papers lias gone an ad­
vance in the selling methods of the retail distributors. 
What was till recently a side line of a paint shop, has 
become an integral part of up-to-date house-furnishing 
departments. Its place has been fixed as belonging to 
the store which sells carpets and curtains and drygoods- 
men are taking it up each year with greater avidity.

Having become established in the house-furnishing de­
partment, wall paper is now being treated as a part of

the whole interior decorations. Any kind of paper is 
not permitted with any kind of carpet or curtain. The 
expert decorator suggests suitable designs and the sales 
accordingly receive an upward impetus. The more the 
idea of art in interior decoration becomes diffused, the 
greater will he the business in wall paper. Each store 
should have one salesman who pays special attention to 
the house-furnishing department. Expert suggestions on 
such matters are of invaluable benefit, first in making 
sales and secondly in satisfying the customer.

1906 Prospects.
Urged on to greater efforts by the success of last 

year’s designs, the wall paper manufacturers have develop­
ed patterns for the 1906 trade which promise great favor. 
The beginning of June will see the travelers on the road 
with the new samples. It is impossible to give any 
general features of the new offerings at this date, but 
another month will unfold the whole scheme. In anticipa­
tion of a greater business even than the present season’s, 
the Canadian manufacturers are putting themselves in 
readiness to meet the utmost demands. As a consequence 
of the exceptionally strong season this year, the manu­
facturers will start out with an absolutely fresh" line of 
stock for next year’s business. The sorting orders which 
are daily coming in are clearing out the last of this 
year’s manufacture.

Prospects are bright for the new year’s business. The 
travelers are taking their samples to men who have had 
a good season behind them. The public lias been educated 
up to the demand for high-class papers. With designs of 
the attractiveness of the present samples no dealer should 
find difficulty in satisfying his wants.



7
!

ÿ»r.

it

The Canadian Grocer

Our Arrivals of

PINEAPPLES
this week will amount to over 1,500 
cases, consisting of 3 cars Cubans 
and 1 car l-'loridas (first of the 
season). Prices are now at their 
lowest. Send in your orders.

TORONTO, ONT.

Have also i cars Florida Tomatoes, 
ar.d full lines Bananas, Oranges, 
Lemons, Htc.

Our second car of Late Valencias 
arrived, and the Oranges are very 
fine.

FRUIT AGENCY WANTED IN BRITAIN
LjJreen and Canned, not Jams 

Houdi. *Ui 20 years' connection» in N.E. 
of England wants sole selling agency fur that district 

l/nimpeaehable business and bank references given. 
Only first-class firms represented.

J. W. LEAKE, - SCARBOROUGH 
30 BARWICK STREET

Tel. Ad. “Leake, Scarborough.’'

The Stratford Wholesale
Grocery Co., Limited

WANT

POTATOES 
DRIED APPLES

BRIGHT, DRY STOCK 
WANTED.

O. E. ROBINSON & CO.
INOERSOLL

Established !•••

DRIED APPLES
We pay the highest market prices for 

bright dry q uarters and make prompt 
remittance.

THE W. A. GIBB CO.
Packers and Exporters

5-7 Market St., HAMILTON

June 9, 1905

GREEN FRUITS
AND VEGETABLES

The Cataract. Wine & Canning Co., 
Niagara Falls, expect to begin work 
immediately on a $35,000 factory, to be 
completed by August^!.

The V ni ted Fruit and Produce Co., of 
Winnipeg, have made an assignment for 
the benefit of their creditors. It is 
thought that the assets will be almost 
sufficient to meet the liabilities if they 
van be realized upon to advantage.

A. McNeill, chief of the Fruit Division, 
Ottawa, leaves this week for the Pacific 
Coast, where lie will make a thorough 
study of the various methods of fruit 
packing in vogue in the west. He will 
endeavor to secure a thoroughly experi­
enced man to come east and instruct 
packers how to pack fruit for local and 
export trade. It is hoped to bring 
about uniformity in packing, especially 
for export, throughout the whole of 
Fastern Canada.

Thus. Clark, Lytton, B.C., writes to 
The Grocer that the apple, peach, pear, 
plum, and apricot liras, as well as 
grapes and small fruits, passed the Win­
ter safely, and that indications point to 
a large fruit crop. In fact, at the pres­
ent time farmers are picking surplus 
fruit oft the trees in order to prevent 
damage from branches breaking, and to 
improve the quality of fruit. Lytton, 
which is situated at the junction of the 
Fraser and Thompson Hivers, in the dry 
belt of British Columbia, is an ideal lo­
cation for fruit, melons and beans. Dur­
ing t lie present season there will be 
shipped no less than 250,000 lbs. of 
fruit in addition to melons and beans.

* *

According to A. W. Donly, Canadian 
commercial agent to Mexico, in a recent 
report to the Department of Trade and 
Commerce, Ottawa, Canadian Winter 
apples will find a good and growing 
market in Mexico. To give satisfaction, 
however, they must he carefully selected 
and packed, if these conditions cannot 
be met they might better not be sent. 
Only the firmest and most carefully se­
lected stock can be transported, in good 
condition, south to Mexico through and 
into the warm climate of the tropics. 
The market prefers a large, rather than 
a small, apple, and those who are not 
posted in regard to northern varieties 
prefer generally a bright colored fruit.

As for packing, it is recommended that 
apples of the same variety be selected 
as nearly as possible to one size, that 
each apple be wrapped in tissue paper 
and be packed invariably in medium- 
sized boxes. One concern in Mexico 
City received last Fall a carload of 
apples from Ontario. The instructions 
had been explicit as to selection of fruit 
and packing. They were not carried out, 
especially as to the selection of the 
fruit, and the result was that the im­
porters were unable to clear themselves 
on the shipment; whereas had they been 
followed, not only would the importers 
have been encouraged to repeat their 
initial order, but Canadian apples would 
now be favorably known in Mexico.

50

The success of this trade would, un­
doubtedly, depend to a large extent on 
the establishment of a direct fast steam­
ship service on the east coast, and it 
would be materially helped had the 
boats the advantage of cold storage ac 
commodation.

ONTARIO MARKETS.
Green Fruits.

Toronto, .June K, IU05.

N
' OTW1T11ST A NDIN'G unfavorable 

weather conditions, a brisk trade 
in all kinds of green fruit is re­

ported. California navels are still ar­
riving on the market, although the sea­
son is rapidly drawing to a close. Pines 
are moving actively, particularly Hav­
anas and Floridas. Bahamas in hulk 
have been noted on the market during 
the last few weeks. The price of ban­
anas continues liisli on account of the 
controlling interest of the new banana 
combine. The first shipment of Califor­
nia fruit for the season arrived this 
week, including cherries, apricots, 
peaches, plums, etc., and quotations on 
same are given below. We quote as fol­
lows:
Havana pined per case.............................................* ^
Florida pines, per case............................................. * “J “ “
California navel oranges, per box........................... a 7o ( f'1
Oranges, Mediterranean sweets, per box.............  .... Jb

“ late Valencias..........................................  * " * "
Sorrento oranges, per case........................................ a 58 t ÜU
New messina lemons,300's, per box........................ x 30 3 un

" 360 s, per box......................  2 2o S 50
Bananas, large bunches, crated.............................. 1 75 2 00
Bananas, 8’s, per bunch, crated...............................  ■ ■ ■ • J
Bananas, 7-hand bunches, off track....................... 0 90 I vu
Red bananas, per bunch..........................................  2 00 - X:>
Apples, Winter varieties........................................ 2 50 5 tu
Baltimore strawberries, per (juart.......................... 0 1j 0 16
California cherries, lier box.....................................« 5U

“ peaches' " ....................................  1 75 2 00
“ plums, " .................................... 2 00 2 2u

Vegetables.

Among arrivals for the week we note 
green peppers, which are selling at $3 
to $3.25 a case. Hoot vegetables are 
becoming very scarce and what are left 
on the market are selling at an advanced 
price. Outdoor lettuce is quoted for the 
first time this season. Florida cucum­
bers and Bermuda potatoes have been 
replaced by North Carolina and Balti­
more stock respectively. Our quotations 
are as follows:
Greenhouse lettuce, per dozen bunches..............  0 25 0 30
Outdoor lettuce, per doz. bunches ...................... 0 20 0 25
New radishes, per doz. bunches ...................... . 0 20 0 2a

Savoury, per doz.............................................................. 0 15
Carrots, per bag.......................................................  •••• 1
Bermuda onions, per crate..................................... 1 25 1 50
Egyptian onions, per sack .................................... 2 50 2 <a
Green house water cress, per doz.................................... 0 25
Potatoes, carlota on track Toronto, per bag......... 0 55 0 65
Potatoes, per bag................. ..............................  ■ ■ • • 0 75

‘ ‘ car lots, Eastern and Michigan............ 066 0 b7
Parsnips, per bag.....................................................  •••• } 00
Cabbage, per doz....................................................  0 50 1 00
Turnips, per bag................................................................. 0 75
Hothouse cucumbers, per doz.......................t............ 1 25
North Carolina cucumbers, per hamper............... 2 00 2 2a
Outdoor rhubarb, per doz. bunches................................. 0 20

“ onions.................................................................  0 15
Florida tomatoes, per case ...................................  2 75 3 2a
New beets, per doz. bunches.....................................  • 1 00
Spinach, per bbl.....................................................  1 50 8 00

“ per bush.............................................................. 0 *0
Asparagus, per basket............................................ •••• 1 25
Mushrooms Illinois, per lb...................................  0 80 0 90
Baltimore potatoes, per bbl.................................. 3 50 4 IK)
New carrots, per doz. bunches ..................................... 0 7a
Waxed beans,per bush, box.................................... •••• 2 7a
Baltimore cabbage, per bbl. crate........................ 2 00 2 -a
Green peppers, per case.. ..................................... 3 00 3 25

‘■4
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QUEBEC MARKETS. 
Green Fruits.

Montvenl, June 7,
Fruit deniers report Hint trade is fair, 

lull nut ns good as first expected. There 
is a brisk demand in bananas, although 
hey are not very plentiful, and stocks 

are only medium in quality. They are 
ipioted in Baltimore for Jamaieas from 
$1 .SO |o $2.40, and for Cubas from -f I .SO 
to $2.21), according to size and <|iia I it y. 
This is lower than local prices this week. 
Pineapples have dropped 50c. per crate 
on account of heavy receipts. ('ante- 
loupes are arriving in small lots and sell­
ing al $7.00. Five ears of strawberries 
were sold on Friday and three ears ot 
Saturday, ««rices runginu between Or. and 
12 1-2 reins. Some California cherries 
are also on the market, though in very 
small (iiiantil ies, bnl of the finest (piality 
and selling at from $2.75 to $3.00. We 
11 aide :
California cherries, box...........................................  2 75 3 00
Bananas ....................................................................... 1 50 2 25
Cocoanuts, per bag of 100 .........................................  3 00 3 25
Pineapples, 24 to case........................................................ 3 25

11 30 to case............................................... y■ ■ 2 75
.Jamaica grape fruit, per box.................................. 5 00 5 .50
Florida grape fruit, per box...........................................5 00
California navel oranges, per box......... ............... 3 50 4 50
New Messina lemons 30u s...................................... 2 25 2 75

............................ 360’s............................................... 2 00
Apples Winter varieties............................................. 2 50 5 00
Sweet potatoes, per bbl. . ..................................... . : 6 00
Tomatoes, Floridas, crate ...................................... 2 75 3 50
Lettuce, Boston.................................................................. 1 20
Strawberries.................................................................0 10 0 12£
Canteloupes, per crate ..................................................... 7 00

Vegetables.
Dcniiind is very fuir, and trade is con­

sidered good. According to opinion of 
dealers the crons will lie late this year, 
especially in tomatoes; lliis is on account 
of cold and unsteady weather. Cana­
dian asparagus is still arriving in small 
lois. New potatoes are selling well 
enough from $3.50 to $4.00 per barrel. 
There is a good demand for tomatoes at 
35c. to 50c. per crate higher. Florida 
celery in small demand sells at 75c. 
dozen. Beans, cucumbers and cabbages 
brought small prices at a fruit sale last 
week, owing to small demand and poor 
«piali y of stock.
Florida tomatoes, crate .......................................... 2 50

“ cucumbers, basket—........................................
Bermuda onions, per box...............................
New cabbage, per crate.................................. ......... 2 00
Green and wax beans..................................... 2 50
Canadian Asparagus, doz. bunches............
Potatoes, carlo!s..............................................

......... 2 50

Less than carlots............................................
Bunch lettuce, |>er doz. bunches..................
Radishes, per doz. bunches...........................
Mint, per doz. bunches....................................
Parsley, “ '* ....................................

......... 0 65

......... 0 35
Sage, per doz..........................................................................
Savory, per doz......................................................................
Beets, new, per doz...............................................................
Egg plant, per dozen.................. .........................................
Green onions, per doz...........................................................
Egyptian onions, per bbl.....................................................
Yellow onions, in 80-lb. bags, per bag...........................
Green house water cress, per doz......................................
Green cucumbers, per basket.................................. 2 50
Green cabaage, crate...........................................................
Waxed beans, per bush........................................................
Cauliflowers, home grown, per doz................................
Green peppers, per basket...................................................
«Spinach, per bbl.................... ............................................
Cucumbers, per doz.................................................... 0 50
Texas onions, crate...............................................................
Cranberries, per bbl.........................  ..................................

3 00
4 00 
0 75 
3 00 
2 25
2 50
3 50 
3 GO 
0 55 
0 70 
0 75 
0 20 
0 10 
0 75 
1 00 
1 00
1 25
2 00 
0 15 
2 50
2 50 
0 50
3 00 
2 00 
3 50 
2 50 
0 75 
2 25 
0 75 
2 00 
9 00

MANITOBA MARKETS.
Green Fruits.

No important changes since last week. 
We quote:
Orarjges. fancy Washington navels, 96’s per case......... 3 25
Oranges,fancy Washington navels,112’s,per case___ 3 50
Oranges, fancy Washington navels, 126's,per case__ 4 00
Oranges, fancy Washington navels, 150‘s.per case — 4 50 
Oranges, fancy Washington navels, 176’s to 250’s — 5 00 
Bitter oranges (for marmalade), 2titi's and 24Q’s......... 2 50

The Week for Pineapples
The price is down to rock bottom. Godinez Brand, 18s, 24s, 30s, 16s. 

Ripened and shipped in sound condition.

Watermelons
The first car Floridas is due. Large, ripe stock.

Mississippi Tomatoes
4-basket crates. 2 more cars arriving this week.

WHITE 6 CO., SKSEtTKK TORONTO
Phone Main 4106

B. WRINUEK *

you will be wanting

WATERMELONS
Get from us quotations on the most carefully selected stock it is possible to procure.

W. B. STRINGER & CO. - 61 Front Street East, TORONTO, 
FRUIT BROKERS.

PINEAPPLES NOW is best time to buy. 
Next car due Thursday, 
best Fruit, all sizes.

OUR FIRST CAR LATE VALENCIA ORANGES. Due Saturday, the celebrated 
“GOLDEN ORANGE” brand. Packed exclusively for us in Canada.

HUGH WALKER A SON, - OUELPH ONT.

HERE YOU ARE ! !
Canadian Berries will be coming in soon, and through special 
arrangement we will have the choicest selection. We carry 
none but the best fruit. Have you tried us yet ?

The F. T. JAMES CO., Limited, 76 WroSTo6 8t

Fancy Florida, ripe, 6-basket crates,£3.25 to $3 50 crate. Fancy Mississippi, ripe, 4-basket vraies, $175 
to £2.00 crate. Egyptian Onions, a snap. Sachs, 1UÜ to 110 lbs., £2.50 sack. We have some St. Michael Oranges, put 
up iu half boxes. These are thin-skinned, juicy fruit. 196 oranges to the half box, £1.75 half box.

The Dawson Commission Co., Limited, o0mmi8s!SnumIrch*nts
Corner Market and Colborne Streets,................................................... TORONTO

THE DISTRIBUTORS COMPANY, Ltd.
H. M. MULHOLLAND, Manager.

Headquarters: TORONTO
SUCCESSORS TO

Husband Bros. Co., Toronto ; S. M. Culp, Beamsville ;
C. P. Carpenter & Son, Winona ; Griffith & Woolverton,

Grimsby ; Titterington Bros., St. Catharines.

SPECIAL THIS WEEK
Car California Late Valencia Oranges, $4.50 per oase, all sizes. 

These are beauties. Mexicans, Prime Fruit, $3.00. Car Fancy 
Pineapples, close prices.
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"CROWN” BUND
STRAWBERRIES

Select Fruit, Careful Packing, 
Direct Service,
Reasonable Prices

E. L. JEMMETT
GROWER, PACKER, SHIPPER 
"CROWN" BRAND FRUITS

Write or wire tor quotations

BEAMS VILLE, - - ONT.

BUY

Star Brand
COTTON
CLOTHES
LINES
- AND -

COTTON
TWINE

Cotton Lines are as cheap a* Sisal or Manila 
and much better.

For isle by all Wholesale Dealers
Sea that you get them.

45 HIGHEST AWARDS 
In Europe and America

Walter Baker & Go. Ltd.
The Oldest and 

Largest Manufacturers of

PURE, HIGH GRADE

COCOAS
AND

CHOCOLATES
Trade-mail:.

No Chemicals are used in theii 
manufacture.

Their Breakfast Cocoa is ab 
solutely pure, delicious, nutritious 

and costs less than one cent a cup.
Their Premium No. 1 Chocolate, put up in Blue 

Wrappers and Yellow Labels, is the best plain 
chocolate in the market for family use.

Their German Sweet Chocolate is good to eat and 
good to drink. It is palatable, nutritious, and healthful ; 
a great favorite with children.

Buyers should ask for and make sure that they get the 
genuine goods. The above trade-mark la on every 
package.
Walter Baker & Co. Ltd.

Established 1780.
Dorchester, Mass-

Bnrach Mouse, 86 St. Peter 8t., Montreal

GREEN FRUITS

Bananas, fancy Limons, per bunch.................... 3 00 3 50
Pineapples, per doz.................................................. 2 50 3 00
Strawberries, quarts, 2 doz. in case, per case. .. 3 00 3 50 
Cal. cherries, 2 doz. in case, per case............................  3 00

Vegetables.
Parsley.... “   0 40
Mint......... “ ................................................................ 0 45
Native onions, per lb.......................................................... 0 04
Carrots, per bush...............................  0 40

0 80 
0 40 
0 85 
1 20 
4 50

Turnips ■' ..................... ‘...... .............
Potatoes “ ......................................................
Celery, per doz..........................................................
Florida tomatoes, 6 baskets in « rate, per crate..
Lettuce, per doz...............................................................  0 50
Radishes “   0 50
Cucumbers “   2 00
Green onions, per doz......................................................  0 40
Egyptian onions, per lb.................................................. 0 04£
New California cabbage, per lb..................................... 0 04
Australian onions, per lb.................................................. 0 05

NOVA SCOTIA.
Green Fruits.

Halifax, June 7.
The market is well supplied with all 

seasonable fruit. The quality of the 
oranges, bananas, pineapples'and straw­
berries is excellent, and the price very 
reasonable. " During the week the market 
was overstocked with strawberries, and 
dealers, rather than let them rot, retailed 
them as low as fifteen cents per box.

Vegetables.
There is a marked improvement in 

quality and decrease in price in the 
vegetable market. American garden 
truck is disappearing, and the local pro­
duct is taking its place. Native-grown 
lettuce, spinach and rhubarb is in good 
supply, and the price moderate. There 
i.~ a good stock of splendid Bermuda 
i nions on hand.

ST. JOHN.
Green Fruit.
SI. John, June 5, 1905.

Higher prices are (be rule. In 
oranges, stock gets wusty at this season. 
Some quite good Valencias are offered. 
Lemons are higher. The price, how­
ever, is still low. Bananas, which aie 
such a large business at this season 
and have been very low, have also been 
advanced. Apples have little inquiry. 
Pines sell 1ml slowly. Strawberries 
have been coming in veiy freely from 
Boston, and are much lower. Native 
rhubarb is quite freely offered at a low 
price.

SAMPLING RIPLEY PINEAPPLES.
The old saying that there are horses 

and horses may be easily metamorphos­
ed into “there are pineapples and pine­
apples.” Through the courtesy of Mr. 
Hart, of Hart & Tuckwell, Montreal. 
The Grocer representative had the pleas­
ure of sampling a Ripley pineapple, and 
experience was as satisfactory as it was 
novel. A Ripley pineapple is an im­
provement on the ordinary wooden, 
fibry pineapple of the trade, and con- 
noiseurs of fruit have no hesitation in 
admitting that a Ripley, while a slight­
ly more expensive luxury, is in every 
way an epicure’s delight. Somewhat 
longer in shape Ilian the ordinary Jar 
maica and Florida pineapple, without 
the hard, thick skin of the ordinary 
fruit, it has a distinctive richness and 
mellowness and delicacy of flavor all its 
own.

5 i
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DIAMOND BRAND
IMAPLE

MSŸRUP zsa
IS NOT A COMPOUND

It is not only Pure, but it has 
that delicious flavor of fresh Sap 
Syrup direct from the sugar bush.

All Jobbers

Sugars Ltd., = Montreal A--

fAFTA*

UHKSD SPARKLING T

Known and 
Loved for ’

SIXTY
YEARS

COX’S GELATINE
needs no introduction. r 

It is one of the old institutions of all English- 
speaking lands.

PURITY and STRENGTH are the watch­
words of the makers.

J. dr G. COX,
Ltd.

Gorgie Mills, 
EDINBURGH.

Canadian Agents :

O. E. Colson fit Son, M en I real 
D. Masson fit Co.,
A. F. Tippet & Co., “

I
h
$1

A Seasonable Line
which always sells well.

San-Toy
Starch

If your jobber can’t give you quota­
tions write me direct.

J. H. MAIDEN
MONTREAL

WE. IMPORT
Canned Goods, Apples, Grain, Maple 
Syrup and all Canadian products.

WE EXPORT
English and Continental Groceries, Sweet­
meats, Oils, Colours, Chemicals, etc.

Let us hear from you.

T. B. BOWYEB & CO.
89a Fenchurch Street, London, Eng.
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A Delicious Cup of Coffee
Our I lb. tin “ CLUB" brand COFFEE at 33 cents per lb. is without question 
the best value on the market. WE i now it, YOU can prove it by asking us to 
send you sample—test it yourself. Supplied either whole roasted, or ground.

Cultivate your coffee trade, it will pav you, by buying the best—“ CLUB " 
BRAND.

S. H. EWING & SONS
96-104 KING ST. MONTREAL TORONTO BRANCH, 29 CHURCH STREET

Telephone Bell Main 65. Telephone Main 3171.
-■ Merchant! 533. Telephone orders receive prompt attention.

TORONTO

Imperial
Scotch,,

WHAT ARE YOU DOING ABOUT THEM ?
About

SHIRRIFF’S
MARMALADES

They are Canadian made. They are pure. 
They are delicious.

“IMPERIAL SCOTCH" AND 
“SHREDDED"

1 and 2-lb. glasses ; 7-lb. tins.
Try an Order

IMPERIAL EXTRACT CO.
TORONTO

FINEST
®lend

capstan
brand

pure ===r
ftoeHfl aine

COFFEEJ
TMt CAPSTAN MFC c°
^^^D»ONTO ONT*«l®^^^

Capstan Brand
PURE MOCHA AND JAVA 

GROUND

COFFEE
Put up in 1-lb. tins, with 

a very attractive label, anil 
is giving perfect satisfaction.

Ask your wholesale grocer 
for it, and be convinced of its 
high grade quality.

CAPSTAN MNFC. CO., Toronto, Ont.

IF YOU WOULD
build up a sure business 
get sure sellers.

Southwell’s 

Jams «nu Marmalades

have the name for being 
and are the goods.

ORDER SOUTHWELL’S

Frank Magor & Co.
Canadian Agents

MONTREAL

Old fashioned notions are some­
times discounted in these days of false 
Impression, but people who use Baking 
Soda insist on buying the \

“COW BRAND”
because of the sati faction it has given 

for over 50 years. That 
means a lifetime of 
satisfactory service. 
People wouldn’t buy 
and keep on buying if 
there was any skimping 

at all in the goods.

D"Wl CRT'S

BAKING SODA

If you want more recipe books for free distrlbu 
lion, you’re only to say the word.

JOHN DWIGHT A CO., Manufacturers 

MONTREAL
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V
CANADA:

*• batter
Cmlry

r
■OTT'S:

N« batter
CK»tol«tr

YOU NEVER KNOW
how Canadian manufacturers are 
i m proving their methods unless

TRY their PRODUCTS

MOTT’S
Chocolates

MADE IN CANADA
equal the best imported.

John P. Mott (El Co.
HALIFAX, N.S.

SELLING AGENTS:
J A. TAYLOR R. 8 MoINDOE JOS. E. HUXLEY 

MoWTItEAA. ToaONTAb WlWNIMO.

IS

CANADA’S STANDARD
FOR

REFINED SUGAR

Manufactured by

THE

CANADA SUGAR REFINING CO.
LIMITED

Montreal

BEAUCE 
MAPLE SUGAR

FINEST PRODUCED 

D. RATTRAY <& SONS
Import and Export Agents

QUEBEC Montreal Ottawa
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A TRADE WINNER
FOR GROCERS.

The full flavor 
the delicious qual­
ity, and the ab­
solute purity ef 
Lewney's Cooee 
distinguish it from 
all others. It Is a 
natural product ; 
no “ treatment " 
with alkalies or 
other chemicals ; 
no flour, starch, 
ground cocoa 
shells or coloring 
matter ; nothing 
but the nutritive 
and digestible pro­
duct of the ohele- 
eat Cocoa Beans. 
▲ quick seller and 
a prefit maker for 
dealers.

THE WALTER M. LOWNEY COMPANY,
No. 447 Commercial Street. BOSTON. MASS. 

CANADIAN BRANCH : S30 St. Paul St., Montreal

COWAN’S COCOA
Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,

Cake Icings,

Cream Bars, and

Cowan’s famous Milk 
Chocolate

are absolutely pure goods

THE COWAN CO., LIMITED
TORONTO

\n ^ 'V %........ ........ in"1111"1"11..[Rj .......................... ..

rricd A'

i.MMgBSB

Biscuits and 
Confectionery

is our line. We are open to give Jobbers or 
Wholesalers exclusive right of our goods 
where not already represented. If you pur­
chase outright we can give you excellent 
terms with a guarantee that our goods will 
give entire satisfaction. Particulars and 
samples on application.

IMPERIAL BISCUIT CO., limited

GUELPH, ONT.

Toronto Branch : 60 Front St. E. 
Quebec City and Province: Messrs. BOIVIN & CRENIER

The Best Cereal Food to Eat, and 
tho Best Coroal Food to Soil Is

Shredded 
Whole Wheat

It is made in two forms, Shredded Wheat 
BISCUIT and TM80UIT.
TRISCUIT is a CRACKER, not a "break­
fast food.” It is used as toast in place of 
ordinary bread toast, and for all purposes 
for which the common white cracker of com­
merce is used.

Shredded Wheat BISCUIT is the standard 
wheat food of the world, delicious for break­
fast, or for every meal for every day in the 
year. It contains all the nutriment in the 
whole wheat in digestible form. A good 
seller all the year round.

The NaturaLFood Co.
Niagara Falls, N.Y.
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Spring Drink

VAN HOUTEN’S COCOA
Spring Food

The Grocer who recommends Van Houten’s Cocoa confers a favor on his customer 
that the latter will appreciate.

Dominion Agents | ^ L. Watt * Scott, 
att, Scott * Goodacri

TORONTO
MONTREAL

None Better
You cannot put better 
fruit on your shelves 
than

E.D.S. Brand of Jams, 
Jellies, and Sealed 

Fruits in Glass

That's a certainty

E. D. SMITH’S
FRUIT FARMS

WINONA, - - ONT.

EXPORTED TO U.S.
A considerable shipment of maple 

syrup has been made from Montreal to 
Sali Francisco, and it is expected that 
more will follow. This is said to he the 
lust shipment of the kind made to Cali­
fornia, and can he laid down there duly 
paid almost as cheap as the Vermont 
product, besides being of superior quali­
ty to the latter.

AN AID TO THE GROCER.
11 is the exception nowadays when you 

run across a grocer who is not wise as 
to the value of up-to-date advertising. 
To these few, and to the trade at large, 
who would derive some practical benefit 
from the best hook on advertising vet 
published, The Grocer recommends 
“ Successful Advertising, and how to 
accomplish it,” by .1. A. McDonald. 
Retail grocers and general merchants 
especially will find the work invalu­
able. Fuller particulars may he ob­
tained In coninmnical ing with The 
I ■ rover.

COMPANIES INCORPORATED.
The McLeod Milling Co., Limited, 

Stratford, have been incorporated with 
share capital of $100,000, to carry on a 
general grain and milling business. Pro­
visional directors: A. G. McLeod and W. 
■I. Mooney, of Stratford, Duncan Slew- 
art, of the township of North Kasthope, 
Perth County, and A. Faill and L. M. 
Leitcli, of London.

The J. 11. Maiden Co., Limited, Mont­
real, have been incorporated with share 
capital of $20,000, to carry on a general 
mercantile business. Provisional direc­
tors: it. T. Heneker, A. II. Dull, ,1. J. 
Robson, U. Ruttan, and K. Maiden, all 
of Montreal.

Maison Fournier-Fournier, Limited, 
St. Hyacinthe, Que., have been incor­
porated with share capital of $45,000, to 
carry on the manufacture of all kinds of 
liquors. Directors : P. Fournier, J. 
Fournier, and F. F. Lemonde, of Ste. 
Rosalie, Que.; and L. A. Masse, J. A. 
God bout, J. (V Brodeur, and .1. 11. 
Robert, of St. Hyacinthe.

IF WE
LOOK OVER

the list of 
those selling

PERFECTION
CREAM
SODAS

and do not 
find your 
name, shall 
we conclude 
that you are

GOING TO BUY

KHXPiMfla a
PERFECTION

V MOONEY BISCUIT Â CANDY CO 
STRATFORD CANADA

or that you 
are not in 
the race ?

PERFECTION
CREAM
SODAS

will make 
friends with 
anybody.

THE Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, - Canada.
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OPEN UP WELL
No argument is needed to convince one that OLD 

HOMESTEAD BRAND CANNED GOODS are the 
handsomest on the market. That fact is self-evident. Erom first 
sight the handsome gold embossed labels caught the eye of the
trade and won a trial for Old Homestead Brand Canned Goods.

But more than a striking label is needed to explain the 
favor that has been won in the last year by the OLD HOME­
STEAD BRAND. Quality alone tells in a try-out, and here 
is where the

Old Homestead Brand Canned 
Goods Score.

They open up well. They are found to be as fine in 
quality as they are handsome in appearance. Just what you 
might expect when the choicest fruit and vegetables grown in 
Canada are packed, by experienced experts, according to the 
most modern methods and under conditions where scrupulous 
cleanliness is maintained.

That is why customers come back again and ask for the 
OLD HOMESTEAD Brand. That is why OLD HOME­
STEAD Brand Canned Goods build up a grocer’s trade and 
establish his reputation for high-class goods. Ask your whole­
saler for the OLD HOMESTEAD Brand.

THE OLD HOMESTEAD CANNING CO.
PICTON, ONT. LIMITED
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“We Are 
Seven "

Seven sharp grocers put 
their heads together, saw

Orange
Meat

was a good article, and 
decided to push it.

Each one had a window 
display once a week and 
distributed cards about the 
coupons and premiums.

They sold more

Orange
Meat

than other grocers.

You could have a 
“seven.” Get the “other 
six.” Bet you'll have a 
bigger bank account at 
end of year. There is 
nothing like

Orange
Meat

THE

Frontenac Cereal Go.
Limited

KINGSTON, - Ontario

Flour and Cereal Foods

FAVORABLE CROP REPORT.
Ill-: (MM!, crop report, issued 

June I, may be summarized in one 
word—excellent. There is not a 

point on the whole of the C.P.R. system 
through the wheat-raising country of the 
great west from which complaints are 
made, and as for the weather conditions, 
the only variation noted from the word 
favorable is the phrase, “very favor­
able.”

The rapidly-growing wheat caries from 
two to six inches in height, and forms a 
thick mat on all the fields where seeding 
was well and carefully done. There have 
been several small showers in some 
localities, but they have been appreciated 
and by no means excessive. Even the 
districts in which the subsoil is gravel 
and sand, and which usually are the 
first to complain of dry weather, are ex­
tremely confident. Farmers and country 
merchants are enthusiastic, for the 
grain is now at a stage where it will 
take extremely had weather to do seri­
ous damage. With a reasonable amount 
of rainfall during June ami July the 
amount of wheat grow-n will create a 
new record.

FOOD PRODUCTS OF MEXICO.
HEAT in Mexico is not the staple 

Ilia' it is in other countries, 
says A. W. Dnnlv. Canadian 

commercial agent. in a recent report to 
the Department of Trade and Commerce, 
Ottawa. The bread of the masses is 
the tortilla, which is made of corn. The 
total yield of the principal cereal crops 
in the year 1902 was as follows: Rice, 
39.877.354 pounds, value $1,270,000 ; 
corn, 74,000,000 bushels, value $39.206,- 
000 : wheat, 8,430,000 bushels, value 
$12,260,000.

Besides the cereals above mentioned, 
beans take an important place as a staple 
article of consumption. The kind most 
generally used is the brown bean ( Mexi­
can fri.jol) with considerable black. 
The white bean is grown in very limited 
quantities and is very little in vogue 
amongst the native population. The 
crop of beans of the various colors in 
1902 amounted to. 7,785,000 bushels, 
value $6,665,000.

Although Mexico is the original home 
of the potato, instead of reaching per­
fection there, it was left to other coun­
tries to develop its quality, while for

many years the quality of the domestic 
article deteriorated. In very recent 
years, due to a demand for a better 
article and the introduction of new seed 
of improved varieties, the quality has 
improved. Still the domestic article 
does not compare with the imported. In 
the year already quoted the total 
domestic production amounted to 370,000 
bushels, which, with a limited amount of 
the imported potato, represented the 
total consumption. The average retail 
price of potatoes on the Mexican market 
is $1.40 per bushel, the minimum and 
maximum being about $1.12 and $1.68; 
the cheapest price obtaining during 
June, July and August and the dearest 
from January to April 30th, when the 
new crop begins to be placed upon the 
market. The duty in Mexican money is 
two cents, Mexican, per kilogram, or 
about 26 cents Canadian per bushel. 
The freight rate to Mexico City would 
depend more or less upon origin of ship­
ment. Given direct transportation 
from Canadian ports and with the 
superior article produced in Canada, a. 
good and profitable business might he de. 
veloped in this article which is yearly 
in much larger demand, due to increased 
and ever-increasing immigration from 
those countries where it is a startle and 
practically an article of prime necessity.

Owing to the very high freight rates 
by an all-rail haul the only wav that 
Canada is connected commercially with 
this republic is via New York and the 
water routes that connect said ports wi.h 
Veracruz, Tampico and Galveston. As 
will readily he seen, this is not a desir­
able way of handling shipments between 
the two countries, and more so as 
through bills of lading cannot be issued 
from point of shipment to destination. 
This makes it necessary for all shipments 
to be consigned to a commission house in 
New York for re-shipment, thus causing 
additional expense for brokerage, clear­
ance, etc.

CEREAL NEWS.
C. A. McGaw, of the Lake Huron and 

Manitoba Milling Co., has been admitted 
to membership in the Montreal Corn 
Exchange Association.

Advices from St. John’s, Newfound­
land, state that German flour is being 
offered in that market at 50c. per barrel * 
lower than either Canada or the United 
States can supply it for laid down in 
Newfoundland.
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A Grocer’s Bank Account
HOW TO SWELL IT.

.

INCREASE your business by selling a better 
quality of flour.

INCREASE your PROFITS by handling our 
celebrated FIVE STARS and THREE STARS 
flours.

They give MORE and BETTER bread than any 
other.

The loaf will have the genuine MANITOBA 
FLAVOR.

We have the most MODERN MILL in CAN­
ADA and practical and experienced HARD WHEAT 
MILLERS.

Selected, Government-inspected Manitoba Wheat.
Capacity 1,200 bbls. per day.
Delivered prices on application.

Lake Hiroa and Manitoba Milling: Go.
LIMITED

GODERICH, > ONTARIO.

Hot Weather Sellers

better than fresh milK or cream.

BORDEN’S
"EACLE" BRAND CONDENSED MILK 

"PEERLESS" BRAND EVAPORATED CREAM
are thoroughly sterilized, positively PURE, and RICH.

For sale by all jobbers "Write

WILLIAM H. DUNN, Montreal
IDS. IRVING, 92 Wellesley St , TORONTO.

ERB 4 RANKIN, SCOTT, BATHGATE 4 CO ,
Halifax. N S Winnipeg, Dan.

W S. CLAWSON 4. CO SHALLCROSS. MACAULAY 4 CO.,
St John, N B Victoria and Vancouver, B C-

"K?,

beg to call the attention of the trade to the fact that we have the 
most mqfjefn noftcl'jinery for manufacturing the following 
goods: A(jG

Pot and Pearl 
Barley

Ground Oats 
Flaked Wheat 
Split Peas 
Pea Meal 
Ground Com
All kinds

of Feed

Rolled Oats 
Gran. Wheat 
Gold Dust 
Family Oatmeal 
Ground Wheat
Sd. and Gr.

Oatmeal

Me

Consequently the goods are the best in the market.

>4 PHONE. WIRE OR WRITE US 
FOR QUOTATIONS.

PROMPT DELIVERY IN MIXED OAR LOTS 
OR OTHERWISE.

LETTER ORDERS 
A SPECIALTY.

WM. McCANN MILLING CO., Toronto
til
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Tobaccos, Cigars, and SmoKers* 
Accessories

•V»V

A DEPARTMENT POR 
RETAIL MERCHANTS.

TOBACCO PROSPECTS.

WARM weather lias had a benefi­
cial effect on tobacco sales dur­
ing the last week. Conditions 

h the trade have noticeably improved. 
Weather renditions influence the tobacco 
business to a greater extent than is 
generally supposed. When the tobacco 
consumers can live out of doors in the 
Summer there is an upward bound in 
tlu sales of that commodity.

The successful retailer must be on the 
alert to see opportunities in his own line 
of business and to make 1 he most of 
them. It will be of small benefit to 
him 'o have holidays and warm even­
ings and the other conditions which in­
crease the sale of tobacco if he does 
i,ol use succin] means to attract some 
. ) the custom to him.

Attractive displavs are as possible in 
the tobacco denartment as in any other. 
Cigars and tobacco permit of great 
variety in show. To these mav be added 
the accessories in the way of pipes, 
tobacco pouches, cigar cases, etc., which 
are not only profitable in themselves, but 
help to sell the regular goods. There 
i.> no class of goods which the manufac­
turers have gone to more expense to 
make attractive and salable than 
tobacco goods, and the retailer should 
adopt the devices offered to him and 
make the most of them to push his 
business.

EXPORTS OF CIGARS FROM CUBA.
Since April 1, 1904, the statistical 

bureau at Habuna has published monthly 
statements of the exports of cigars, 
which, shows the name of the manufac­
turers and the destination of the pro­
duct.

According to these data the exports 
during1 the last nine months of 191)4 were 
as follows:
Exports of cigars from Cuba during the 
nine months ended December 31, 1904.

Exported by Exported by 
Whither trust independent
exported. factories. factories
England .......... 33.740,000 32,801,000
I nked States . . 28.446.000 16,976,000
Geimany .........  11,562,000 12,525,000
Canada ........... 2,530,000 2.540,000
Other countries. 10,348,000 17,242,000

Total ...........  86,626,000 82,084,000

These figures show that 51.3 per cent, 
of the total exports came from the trust 
factories and 48.7 per cent, from the in­
dependent concerns. When the trust 
was formed the trust factories supplied 
about 75 per cent.—according to the 
statement of the trust itself, 85 per cent. 
— of the total exports. It is therefore 
evident that the trust, up to December 
51. 1904, has lost at least 30 per cent.— 
more than 50.000.000 cigars—in trade. 
The FraiiKfurter Zeitung says that while 
the exports of the independent factories 
to the United Slates are not vety great, 
it should he borne in mind that the trust, 
ii. consequence of its almost complete 
monopoly of the trade in cigars, 
cigarettes, and smoking and chewing 
tobacco, exerted great pressure upon 
American importers and dealers, and. be­
sides, shipped several millions of so- 
called reciprocity cigars and cigars of 
very low grade. If these millions of 
trust cigars had been deducted, the show­
ing of last year would have been in favor 
of the independent factories. From all 
appearances the at tempted monopoliza­
tion of the cigar trade of Habana is not 
a success.

-----------------------------------------------

NO RECIPROCITY TREATY.
The announcement of the German 

Government that it is its intention to 
assess maximum rates of duty on Ameri­
can products after March 1st next un­
less the United States in the meantime 
m-votia/.es a reciprocity treaty, has 
drawn from Secretary of Treasury Shaw 
ar expression that such a treaty will not 
he negotiated. This treaty might prove 
of great advantage to American tobacco 
exporters. The increased duties on 
American tobacco will not he pleasing :,o 
German manufacturers, who have a 
fixed price, bevond which they will not 
go if they can possible avoid it, and they 
w ill search the world over for substitutes 
whicji can he purchased cheaper.

MARRY MAN WHO SMOKES.
Ai a woman’s club the other day an 

elderly matron said to some young girls :
‘ Never, on any account, think of 
marrying a man who doesn’t smoke. I 
have had a good deal of experience with 
men, and 1 have found that non- 
smokers are invariably peevish, queru­
lous, full of a nervous ill humor.

“ Especially in the evening, after 
dinner, when he should he at his best, the

\

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It's a Trade Bringer.

-
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Questions and Answers
Q. Do you sell the Pebble and 

Pharaoh Cigars ?

Q. Do you have any complaints ?

Q. Did you ever hear of better 
Cigars than the Pebble and 
Pharaoh ?

A. They sell themselves.

A. Yes, when my stock has run 
out.

A. I have often heard of better 
Cigars than the Pebble and 
Pharaoh, but I never saw 
them.

Note.- J. BRUCE PAYNE, LIMITED, GRANBY, QUE. 
are the makers of these famous Cigars.

Letters to Tom, the Grocer.—No. XI.
Hamilton, June 8, 1905

Dear Tom :

Put a little money in better store fixtures—better shelving, counters, scales, 
glass cases, mirrors, and such things. Don't try to do it all at once, and don't put 
it off until you can. Do a little regularly. By and by your store will be the finest 
in town, and you’ll begin to get back every cent you spent in making your store 
such a smart one. Don’t forget this advice.

Your tobacco department looks much better than it did a year ago—and we 
are very glad to see the T. <6 S. sales so good.

Yours truly,

GEO. E. TUCKETT & SON CO., Limited.

Per J.
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non-smoker is hard to put up with. The 
smoker, after dinner. Ii'.'ins his cigar or 
Iiis cigarette and at once fails into a 
placid mood, a happy, contented, angelic 
mood. But the non-smoker paces the 
lleor restlessly, finds fault with this and 
that and even t hing. and at a word tlies 
into a nervous and hysterical rage.

•1 i am convinced that Providence in­
tended men to smoke, and for that reason 
placed tobacco on he earth. With the 
man who doesn "* avail himself of this 
kindly gift of Providence there is some­
thing wrong, there is much wrong, and 
if you want to marry happily reject 
every non-smoker who proposes to you. '

TOBACCO EXTRACT MONOPOLY.
From Ottawa it is learned that the 

consul-general of Italy lias notified the

TOBACCOS AND CIGARS

Canadian Government that the Finance 
Department ( Monopolies Division), King­
dom of Italy, will receive tenders for 
exclusive right for six years of the sale 
abroad of tobacco extract, produced in 
the tobacco manufactory at Turin. The 
quantity to be purchased yearly runs 
from 2.üun to 'i.oliu cwt. The ordinary 
extract is stated to be “an extract 
adulterated with carbolic acid at one 
per cent., and containing front eight and 
a half to nine per cent. nicotine.” Fur­
ther particulars may be obtained from 
the consul-general of Italy, Montreal.

A perfect article Sell it. 
Insist upon having McDougalfs.

D. McDOUGALL & CO., Glasgow, Scot.

June 9, 1905

SWEET
CAPOHALCAPORAL

CigarettesCigarettes
STANDARD

OFTHE

WORLD
Son by all Leading Wh eleeale Houses.

IF YOU FOLLOW IN THE TRACK
of the King Buffalo Cigar, you will find it nets good 
returns to grocers ; excellent returns to live grocers.

King Buffalo Cigars
Can be had for $36.00 per M. ; express paid on sample hundred if cash accompanies order, also on all time orders of M. or 
over. Packed in wax-lined pockets to prevent drying. Smokers, return pockets and thereby secure set of fine art pictures.

Canada Cigar Co., Makers, * London, Ont.

DEALERS MAKING SATISFIED SMOKERS,
MONEY CHEWERS,

POINT TO POINT TO

1V/I~ A T PTIVT’ÇIVICAL
V,

>1 llN
STANDS FOR ^ STANDS FOR
EVEN PRICE FAIR DEALING,

SELECT STOCK GOOD RESULTS
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WM. BRAID & COMPANY
TEA » COFFEE 
IMPORTERS

The Big Tea and Coffee
House of the Great West

We are the largest Importers of Teas, 
Coffees and Spices in the Canadian North- 
West. We deal in them exclusively, therefore 
are in a position to take care of your smallest 
orders or handle your largest ones—Satisfaction 
guaranteed.

VANCOUVER, B.C. Write us for samples and quotations.

Quotations for Proprietary Articles.
Quotations on staple articles .prepared by our own staff, will be found in the market reports in the centre of the paper.
The following are prices of proprietary articles which are supplied by *u- manufacturers or their agents. For charges for inserting quotations in this 

department apply to Advertising Manager, Th~ ~ ~, The Canadian Grocer, at our nearest office.
June 8, 1905.

Quotations for proprietary articles, brands, 
etc., are supplied by the manufacturers or 
agents, who alone are responsible for their 
accuracy.

Baking Powder.
Ammonia Powder-
Bee " brand, 48 5c. pkgs., per case... .$1 75 

“ “ 2710c. pkgs, “ — 2 00
" " 10 25c. pkgs, “ ....175

Cook's Friend— Per doz.
Size 1, in 2 and 4 doz. boxes................ |2 40

" 10, in 4 doz. boxes........................... 2 10
" 2, in 6 "   0 80
“ 12, in 6 "   0 70
" 3, ini " ........................... 0 45

Pound tins, 2 doz. in case.................... 3 00
12-oz. tins, “ “ .................... 2 40
5-lb. " à " " ....................  14 00

W. H. OILLABD * OO.
Diamond—

1-lb. tins, 2 doz. in case.......................... $2 00
44b. tins, 3 " "   1 25
t-lb. tins, 4 " "   0 75

MAGIC BAKING POWDKR.

C Cases.
...il

6 doz.. .. 5c.
4 " .
4 " .. 6 "
4 " . .. 8 "
4 “ . ..12 •*
2 " . .12 “
4 “ . .16 "
2 " . ..16 "
1 “ . .. 2J-lb.
1 " . 
2 " .
1 " .

.. 5 *•
.. 6 oz. 
..12 "

1 Per case KriHlifiüi&SÉIH
> 84 55 ™

ROYAL BAKING POWDKR OO.

sizes. rer uoz
Royal—Dime........................................8 1 00

T* 4 lb................................................ 1 60
" 6 oz.............................................. 2 25

IMPS RIAL BAKING POWDKR.

Jib. . 
12 oz. 
1 lb. . 
3 lb. . 
5 lb. .

2 90 
. 4 50 
. 5 75 
, 15 50 

25 50

Oases. Sizes.
4 dos.................... 10c.
3 doz..................... 6-oz.
1 doz.................... 12-oz. .
’’ doz..................... 12-oz.
J doz..................... 241b. .
* doz..................... 51b.

JKR8KY ORKAM BAKING POWDER.

J Size, 6 doz. in case.............................  $0 40

a " - ... ......................... I 38
2 M “ .......................... 2 25

.. SO 85 

.. 1 75 

.. 3 50 

.. 340 

.. 10 50 

.. 19 75

Ocean Baking Powder,
OCEAN MILLS.

, 4 doz..
*; lib., 3 doz.. 

Borax, J lb. packages, 4 doz . 
Cornstarch, 40 pks. in a case 

Freight paid 5 p.c. 30 days

.. SO 45 
. 0 90
.. 1 25 
.. 0 40 

0

Sizes. Per Doz.
Cleveland’s—Dime...............................S 1 00

'• Jib...................................... 1 50
" 6 oz...................................... 2 20
" Jib...................................... 2 80
" 12 oz...................................  4 25
" lib...................................... 5 50
" 31b......................................  15 00
" 5 lb......................................  25 00

"VIENNA" BAKING POWDKR.

J-lb tins, 4 doz. in box.......................... 1 25
f-lb. tins. 4 doz in box.......................... 0 75

BRAND BAKING POWDER.

1 Bee brand, 48 6 oz tins................ S3 51
" “ 36 10 1   4 10
" “ 24 16 “   4 50

* Beaver " brand, 24 16 pks.................. 4

EAGLE BAKING 
POWDER

Per doz.
Cases of 48-5c. tins SO 45 

" 48-10c. tins 0 75 
“ 24-25c. tins 2 25 
“ 48-25c. tins 2 26

Blue.
Keen's Oxford, per lb............................. SO 17

In 10-box lots or case .................... 0 16
Reckitt’s Square Blue, 12-lb. box .... 0 17 
Reckitt's Square Blue, 5 box lots — 0 16
Gillett's Mammoth, J gross box........... 2 00
Nixey's "Cervus," in squares, pei lb. 0 16 ,r " in bags, per gross 1 25

'■ " in pepper boxes,
according to size.................... 0 02 0 10

J. m. dovglas k 
co. —Laundry 

Blues.
" lJlueu " 10-lb.
boxes containing 
0 pkgs., 4 stpiares

each......... peril) 16Je
"Sapphire " 14-lb. 
boxe?, J lb. pkgs. 
per lb .......12Jc

JAMES' DOME BLACK 
LEAD.

Per gross
6a size.............f2 40
2a size............  2 50

Borax.
2 25
3 25
4 25

" Bee" brand, 5 oz., cases, 60 pkgs..
* " 10 oz., cases, 48 " ..

" " 16 oz., cases, 48 “ ..
EAGLE BORAX.

Per doz-
Cases of 5-doz. 5c. packages.................SO 45

" 5-doz. 10c. " ................  0 90

Cereals.
Wheat 08, 2-lb. pkgs., per pkg..........  0 08

" " 7-lb. cotton bags, per bag. 0 18J

Chocolates and Cocoas.
THE COWAN OO., LIMITED.

Cocoa-
Hygienic, 1-lb. tins .............per doz. S6 75

“ J-lb. tins .................. “ 3 50
" j-lb. tins .................. “ 2 00
" fancy tins.................. " 0 85
" 5-lb. tins, for soda water

fountains, restaurants, etc., per lb. 0 50
Perfection, J-lb. tins, per doz.......... 2 40
Cocoa Essence, sweet. 4-Ib. tins.

|

Chocolate— per lb
Queen’s Dessert, J’s and J'a........... 80 40

Mexican Vanilla, J’s and J’s............. 0 35
Royal Navy Rock, “ ,T .............  0 30
Diamond, “ “ .............  0 25

0 28
Icings for cake— Per doz.

Chocolate, pink, lemon color, lbs... .81.75 
Orange, white and almond, J-lbs... . 1.00

Black Lead
Reckitt’s, per box.................................. 81 lo
Box contains either 1 gross, 1 oz size; 

l gross, 2 oz., or 1 gross, 4 oz.
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Protect Your Customers and Increase Your Business
A customer who occasionally pays on account gives the following reason 

for preferring to trade with a merchant who uses a National Cash Register:

Dollar." Cei'U

Let our representative call and explain our system to you.

“ I would go out of my way to trade with a merchant who uses a National Cash Register. 1 have had so 
much trouble because my account has not been credited when 1 have paid 
money on account and 1 have been asked so many times to pay a bill which I 
knew had been paid.

“The National Cash Register owned by Mr. Hardy records 
all money I pay on account at the time I pay it. It is impossible to 
credit that payment to anyone else. For further protection I receive 
a receipt printed automatically by the register when the money is 
received and recorded.”

A National Cash Register increases your 
trade and your profits by preventing mis­
takes and avoiding disputes with customers.

Cut off here asxd mail to us today

NATIONAL CASH REGISTER COMPANY, DAYTON, OHIO
I own a__________________________ PI east explain to

me what kind of a register is best suited for my business.
This does not obligate me to buy.

Xame 
Address 

Xo. Clerks

Confections— Per doz.
Cream bars, large boxes.....................$2.25

“ small “   1.35
Chocolate ginger, lbs........................... 3.75

" “ fibs........................ 2.25
" wafers, fib. boxes.............2.25
" " fib. boxes............ 1.30

rsY’e.
Chocolate— per lb.

Oaraccas. is, 6-lb. boxes.................... $0 42
Vanilla, is ....................................... 0 42
"Gold Medal,” sweet, is, 6-lb. boxes 0 29 
Pure, unsweetened, is, 6-lb. boxes 0 42 
Fry’s "Diamond,” is, 14-lb. boxes 0 24 
Fry’s "Monogram,” As, 14-lb boxes 0 24

Cocoa— Per doz.
Concentrated, i's, 1 doz. in box ..

:: Liu. “
. 2 40
. 4 50 
. 8 25

Homoeopathic, fs, 14-lb. boxes ..
i’s, 12-lb. boxes ..

Epps's Cocoa, case of 14 lb., per lb. 
Smaller quantities........................

. 0 35

BEN8DORPB COCOA

A. F. MacLaren, Imperial Cheese Co., 
Limited, Agents, Toronto.

à lb tins, 4A doz. to case. ,per doz., $ .90 
" 2.40
" 4.75
“ 9.00

JOHN P. MOTT * OO.’e.

R. 8. Molndoe, Agent, Toronto.

t*OT s
diamond

^■CHOCOLATE

Per lb.
Elite, i's..................................................$0 30
Prepared cocoa, i's to i's...................  0 28
Mott’s breakfast cocoa, i's................... 0 38

“ " " i’s................... 0 35
•• No. 1 chocolate, is................... 0 30
" Navy “ is..................  0 27
“ Vanilla sticks, per gross ..........  1 00
“ Diamond chocolate, i's and 6's. 0 23 
‘ ‘ Confectionery chocolate,i21o. to 0 31 
" Sweet chocolate liquors..20c. to 0 34

WALTER BAKER A OO.,LIMITED.

Per lb.
Premium No. 1 chocolate, 12-lb. boxes $0 35
Aanilla chocolate, 6-lb. boxes............ 0 47
German sweet, 6-Id. boxes ............ 0 26

Per lb.
Breakfast cocoa, i, A, i and 6-lb tins 0 40 
Cracked cocoa, 1-lb. pigs., 12-lb. boxes 0 S3 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 6 s,

per box .............................................  3 00
Soluble chocolate (hot or cold soda)

1-lb. cans........................................... 0 42
Vanilla chocolate wafers, 48 to box,

per box............................................ 1 56
The above quotations are f.o.b. Montreal.

WALTER M. LOWNEY OO.

Canadian Branch 530 St. Paul St. Montreal. 
Breakfast cocoa— Per lb.

12-lb. boxes, 6 boxes in case, 1-lb. tins. 40c. 
6-lb. boxes, 12 boxes in case,4-lb, tins. .40c. 
12-lb. boxes, 6 boxes in case,fib. tins. .40c. 
6-lb. boxes, 12 boxes in case, fib. tins..42c. 
6-lb. boxeâ, 12 boxes in case, 1-5-lb. tins 44

Sweet chocolate powder—
6-lb. boxes, 12 boxes in case, fib. tins. .32c. 
6-lb. boxes, 12 boxes in case, t-lb. tins. 34c.

Premium chocolate—
6-lb bxs., 12 bxs. in case, 4-lb. pkga. .33c. 
12-lb. bxs., 6 bxs. in case, 4-lb. pkgs. .33c. 
6-lb. bxs., 12 bxs. in case, t-lb. pkgs. ,35c. 
12-lb. bxs., 6 bxs. in case, f-lb. pkgs. .35c.

Medallion sweet chocolate—
3-lb. bxs., 24 bxs. in case, 4-lb. pkgs...44c. 
6-lb. bxs., 12 bxs. in case, f-lb. pkgs. .44c.

Milk chocolate—
3-lb. bxs., 24 bxs. in case, fib. pkgs ... 35c. 
6-lb. bxs., 12 bxs. in case, fib. pkgs. .35c.

Vanilla sweet chocolate—
3-lb. bxs. 24 bxs., in case, fib. pkgs. .32c. 
6-lb. bxs., 12 bxs. in case, fib. pkgs. .32c.

Tid-Bit chocolate—
6-lb. bxs., 12 bxs. n case. flb. pkgs. ,30c. 
12-lb. bxs., 6 bxs. in case, f-lb pkgs. .30c.

Diamond sweet chocolate—
6-lb. boxes, 12 bxs. in case, fib. pkgs. .23c 
12-lb. boxes, 6 boxes in case, fib. pxgs 23c.

Condensed Milk.
Anchor ” brand, cases 4 doz., per case $5 00 

" evap. cream, cp. 4d. “ 4 65

Borden's Condensed Milk Co.
Eaglebrand......................................... $1 50
Gold Seal ” brand ................................ 1 30
Peerless ” brand evaporated cream.. 1 20

(REAM

TRURO CONDENSED MILK & CANNING 
CO., LIMITED.

“Jersey” brand evaporated cream
per case (4 doz.)................................ $4 65

" Reindeer ” brand per case (4 doz).... 5.60

fjMsWûtnM

Coffee.
" Bee ” brand, 1 lb. tins, cases, 30 tins 9 00 

2 lb. tins, cases, 15 tins 8 70
Beaver” coffee, 24-1 lb. pkgs.............  4 80

“ Sun " brand, 25 and 50 lb. tins—
Gem, roasted or ground....................0 30
Bztra, V. “ ................... 0 26
Fancy *' " ................... 0 18
Beaver”(groundonly compound).... 0 15

THE EBY, BLAIN CO., LIMITED.
In bulk— Per lb
Club House............................................ 0 32
Royal Tava............................................. 0 31
Royal Java and Mocha...................... 0 31
Nectar................................................... 0 30
Empress................................................. 0 28
Duchess................................................. 0 26
Ambrosia............................................... 0 25
Fancy Bourbon..................................... 0 20
High Grade package goods—

Gold Medal, 2-lb. tins.......................  0 30
Gold MedaL 1-lb. tins........................ 0 31
Kin Hee, 1-lb. tins............................. 0 30
Cafe Des Gourmets, ground only, 1-

lb. glass jars.......... ........................ 0 30
English Breakfast, ground only 1- 

lb. tins............................................. 0 If
JAMES TURNER * oo. Per lb

Mecca........................................................$0 32
Damascus............................................... 0 28
Cairo....................   0 20
Sirdar..................................................... 0 17
Old Dutch Rio....................................... 0 124

e. D. MARCEAU, Montreal. Per lb
"Old Crow" Java................................... $0 25

" Mocha.............................. 0 25
" Condor” Java...................................  0 30

" Mocha................................ 0 30
15-year-old Mandheling Java and

hand-picked Mocha......................... 0 5U
1-lb. fancy tins choice pure coffee, 48

tins per case....................................  0 2U
Madam Huot’s coffee, 1-lb. tins............ 0 31

“ " " 2-lb. tins................. 0 60
100 lb. delivered in Ontario and Quebec.
Rio No. 1................................................... 0 15
Condor I. 40-lb. boxes........................... 45c.

" II, 40-lb. boxes........................  424c.
" HI, 80-lb. boxes.......................... 374c.
" IV, 80-lb. boxes.......................... 35c.

8. H. & A. 8. EWING’S.
Per lb

Mocha and Java coffee, in 1-lb tins, 30-
lb cases............................................. 32

Mocha and Java coffee, in 2-lb tins, 30- 
lb cases.............................................. 29

Cheese.
Imperial—Large size jars—per doz. $8 26

Medium size jars................ " 4 50
Small size jars..................... ‘ 2 40
Individual size jars............  " 1 00

Imperial holder —Large size " 18 00
Medium size ....................... “ lr 00
Small size............................ " 12 06

Roquefort—Large size.......... HI
“ ** ‘ e............................. - 1 «
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Arguments with your Customers
ABOUT T (IK QUALITY OF THE GOODS YOU SELL THEM, NEVER OCCUR 
WHEN YOU SUPPLY THEM WITH

“CROWN” Brand

TABLE SYRUP
PUT UP IN TINS—
2-lb. tins—cases 2 doz. Also in Bris., % Brls.
6................... 1 “

10.............  y, "
20...................... X ”

Kegs and Pails.

Freight paid on 5 cases and over to all railway 
stations East of North Bay.

—There is no better table syrup 
-—it has the true syrup Havor, color, body

The 2 lb. size tin is a favorite with the 
consumer—Bétails at 10 cents.

—Order a case through any first-class jobber.

EDWARDSBURG STARCH CO’Y, Limited
II Front St. East,

TORONTO, ONT.

ESTABLISHED 1868
Works:

CARDINAL, ONT.
St. Jaeea St.,

MONTREAL, P.Q.

Coupon Books—Allison’s.
For sole in Canada by The Eby Blsin Co., 

Limited, Toronto. O. O. Beauchemin & 
Fils. Montreal.
$1, |2, $3, $5, $10 and $30 books.

Un- Covers and 
num Coupons 

bered. numbered
In lots of less than 100

books, 1 kind assorted. 4c. 4Jc.
100 to 500 books.................... 3*c. 4c.
100 to 1,000 books................. 3c. 3*o.

Allison’s Coupon Pass Book.
$ 1 00 to 3 00 books....................3 cents each

5 00 books....................................4
10 00 " ................................................
15 00 " .............................
30 00 " .............................
35 00 "  8"
50 00 "   13

Clsansr.
Per doz. 

4-oz. cans $ 0.90
6-oz. " 1.35

10-oz. " 1.85
Quart " 3.75
Gallon M 10.00

W^CLEAHEW 
Cleans Evmvtninc.

The Davidson
Wholesale Agents 

Hay, Limited, Toronto

Fly Pads.

POISON
KSISTEMD f!|

ill

Robinson s patent barley, 5 doz., at. .$ 1 40
I doz., at.. 1 45

Jams and Jellies.
southwkll’s GOODS. Per doz

Frank Magor & Co., Agents.
Orange marmalade.........................$1 50
Clear jelly marmalade................... 1 80
Strawberry W. F. jam................... 2 00
Raspberry “ “ ......................... 2 00
Apricot “ " ......................... 1 75
Blackcurrant" “ ......................... 1 75
Other jams ..................... $1 55 1 90
Red currant jelly..................... — 2 75

T. UPTON * oo.
Pure Fruit Jams—
12-oz. glass jars, 2 doz. in case, per doz. $1 00
2-lb. tins, 2 doz. in case............. per lb. 0 07
5 and 7-lb. tin pails, 8 and 9 pails in

crate.....................................per lb. 0 06§
7 and 14-lb. wood pails............per lb. 0 061
30-lb. wood pails....................... “ 0 06$
Pure Fruit Jellies—
12-oz. glass jars, 2 doz. in case.per doz. 1 00
2-lb. tins, 2 doz. in case per lb............ 0 07
7 and 14-lb. wood pails, 6 pails in crate

per lb. 0 061
30-lb. wood pails......................... " 0 06$
Home Made Jams—
1-lb. glass jars (16-oz. gem) 2 doz. in

case................................... per doz. 1 45
5 and 7-lb. tin pails, 8 and 9 pails in

crate.....................................per lb. 0 09
7, 14 and 30-lb. wood pails, 6 pails in 

crate.....................................per lb. 0 09

Licorice.
NATIONAL LICORICE OO.

5-lb. boxes, wood or paper—per lb. $0 40 
Fancy boxes (36or 50 sticks)—per box 1 25
"Ringed” 5-lb. boxes.............per lb. 0 40
" Acme ” pellets, 5-lb. cans—per can 2 00 

" “ (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans......................................per can 2 00
Licorice lozenges, 5-lb.glass jars.... 1 75

" " 20 5-lb. cans............. 1 50
" Purity ” licorice 10 sticks............. 1 45

" " 100 sticks.............. 0 73
Duloe large cent sticks, 100 in box................

Feed.
Robinson’s patent barley Lib. tins .... 

" " " l-lb. tins—
" " groats Lib. tins....
" " l-lb. tins....

Lye (Concentrated).
'll 5 GILLKTT’S PERFUMED. Per case.

5 1 case of 4 doz.................................... ...$3 60
1 2
3 2

5
5 6 oases or more.................................. a. 3 40

Minoe Meat.
Wetbey ’s condensed, per gross net__ $12 00

per case of doz. net.............. 3 00

Mustard.
OOLMAN’8 OR KEEN'S.

D.S.F., -lb. tins......................per dos.$ 1 40
'* à-lb. tins..................... " 2 50

l-lb. tins ................... “ 5 00
Durham 4-lb. jar.........................per jar. 0 75

" l-lb. Jar......................... 0 35
F. D., i-lb. tins.........................per doz. 0 85

" à-lb. tins......................... " 1 45

K. D. marceau, Montreal. 
"Condor," 13.1b. boxes—

Hb. tins................................ per lb.$ 0 35
t-lb. tins....................................  “ 0 35
l-lb. tins.................................... " 0 321
*-**>• .1*™-.............................. perlar 1 JO
l-lb. jars.................................. " o 35

Old Crow," 13-lb. boxes—
à-lb. tins.................................. per lb. 0 35
à-lb. tins................................... " o 33
l-lb. tins.................................. " o 224
*-}£• I*™................................ per jar 0 70
l-lb. jars............................... o 35

Orange Meat.
Cases, 36 15c.

packages.. $4.50 
5case lots.... 4.40 

(Freight paid.) 
Cases. 30 35c.

packages... 4.10 
5case lots.... 4.10 

(Freight paid.)

Orange Marmalade.
THE EBY, BLAIN OO., LIMITED.

"Anchor" brand l-lb. glass....................$1 50
" " quart gem jars ...... 3 40

t. upton a oo.
l-lb. glass jars, 3 doz. case—per doz.$ 1 00 
Home-made, in l-lb. glass jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails.per lb. 0 06| 
Golden shred marmalade, 3 doz. case,

per doz........................................... 1 76

Pioklee
STEPHENS .

A. P. Tippett a Co-, Agents. 

OoSed1 (p.^u)......... per do*. $2 30

Salt.
Ce re bos salt, per doz. pkgs. (4 doz. in 

CMe> ........................................................ $1 45

Soda.

COW BRAND.

etTTïtrïTïltiS Case of l-lb. contain
Sip ST' pt'
ue of Ub. (con­
taining 130 pkga. 
per box. S3 00. 
aw of l-lb. and t- 
lb. (containing w 
l-lb. and

Case of 5c. pkas. con ain^iSc’Ss'^^L1 
box, $3 00l

i taining 3P 
d CC à-lb. 
■box,as 00. 
Pegs-), per

MAGIC BRAND

Per case
No. 1. cases, 60 l-lb. packages................$3 75
No. 2, “ 130 à-lb. "   2 75
No 3 •• i 30 l-lb. " 1 « 7c"° 3* X 60 à-lb. " J........... 375
No. 5 Magic soda—cases 100—10-oz. pkgs.
1 case......................................................... J 85
5 cases......................................................... a 75

" Bee ” brand, 8 oz., cases, 120 pkgs. ) Per 
" 10 oz., cases, 96 pkgs. V case

16 oz.. cases, 60 pkgs. J $2 75

Soap and Washing Powders.
a. p. tippet * oo., Agents.

Maypole soap, colors
Oriole soap...............................
Gloriola soap...........................
Straw bat polish..................

.per gross$10 30 
,r 15 30

NS
IS 00
10»
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ARE YOU SELLING ALL THE LIME JUICE YOU SHOULD?
No? Then you are NOT handling “ Montserrat ” Lime Juice.

i‘f Montserrat " is a quick seller and a stead\ seller. It sells to your best trade, and it is just what your best 
triide wants.

Putin “Montserrat” the pure, delicious juice of fresh limes, let your customers know you have the Lime Juice 
they want- and then watch the sales pick up.

“ Montserrat " is a summer money-maker. Have your wholesaler send a dozen at first, just to supply the demand 
that we create by advertising. It sells itself.

“MONTSERRAT” LIME JUIOE

Babbitt’s “1776 ' 
6-oz. pkgs.$3.50 per 
box. 5 boxe sa 
freight paid and 
half box free.

Babbitt’s "Best 
soap, 100 bare 
$4 10 per box.

Potash or Lye, bxe
act doz., $2 per box.

WM. H. DUNN AOENT.

CHASER
SOAP

Does the Work

CHASER SOAP.

ease .. .......................................................$2 40
Special quotations for quantities.

(Fairbank)
VOLD DUST WASHIM. POWDER.

24 25c. packages ........................................$4 05
5 1 lue. “ ...................................... 3 90
100 Sv. ’ .......................................... 3 00
luO 10c. cakes (Glycerine Tar Soap)— 6 5 J
100 10c. cakes ( Sanitary Soap) .............. 6 50
100 5c. cakes (Fairy Soap) ...................... 3 90
100 5c. cakes (Capco Soap)......................3 90
100 5c. cakes (Scouring Soap).................  3 90
100 5c bars (Santa Claus ouap)............. 3 8 J
100 5c. bars (Clairette Soap)....................3 65
100 5c. bars (Mascot Soap)...................... 3 45

The above quotations are all on 5-box lots. 
When one box of specialties is purchased 
with t-ach five boxes of laundry soap the 
latter is reduced in price l"c. per box.

Freight prepaid.

Starch.
EDWARDSBURG STARCH CO., LIMITED.

Laundry Starches—
No. 1 White or blue, 4-lb. carton.$ 0 05 
No. 1 " " 3-lb. •• 0 05
Canada laundry............................... 0 04
Silver gloss, 6-Ib. draw-lid boxes. 0 07
Silver gloss, 6-lb. tin canisters__ o 07:
Edward’s silver gloss, 1-lb. pkg. 0 07
Kegs silver gloss, large crystal___ 0 06
Benson’s satin. 1-lb. cartons........  0 07
No. 1 white, obis, and kegs........  0 05
Canada White Gloss, 1-lb. pkga... 0 05$ 
Benson's enamel—per box 1 25 to 2 50

Culinary Starch—
Benson & Co.’s Prepared Com__ 0 065
~ ~ ~ ) 05$Canada Pure Corn ......................... 0 (

Rice Starch—

Edwardsburg No. 1 white, 1-lb. car. 0 10 
Edwardsburg No. 1 white or blue,

4-lb. lumps..................................... 0 08$

Bee ’’ brand starch—
“ laundry, 64-12 oz. pkg. per case $5 00 
" “ 32-12 “ per$" 2 50
" corn starch 40-16 oz. pkg, “ “ 3 UO

" Sun ” borated starch, 40-16 oz, pk.
per case....................................... 3 00

" borated starch, 50 box. 1001b. keg 0 065
" laundry " 50 ............... ** 0 055

Gem '• 100 à 200 lb. kegs 0 05$

BRANTFORD STARCH WORKS, LIMITED 

Ontario and Quebec.
Laundry Starches—

Canada Laundry, boxes of 40-lb. SO 04$ 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 05$
Finest Quality White Laundry—

3-lb. Canisters, cases of 481b.... 0 05$
Barrels, 200 lb.............................. 0 05
Kegs. 100 lb.................................. 0 05

Lily White Gloss—
1-lb. fancy cartons, cases 30 lb. 0 07$
6-lb. toy trunks, 8 in case.......... 0 07$
6-lb. enameled tin canisters, 8

in case......................................... 0 07$
Kegs, ex. crystals, *00 lb........... 0 06$

Brantford Gloss—
1-lb. fancy boxes, cases 36 lb....... $0 07$

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 2 50 

Celluloid Starch-
Boxes of 45 cartons, per case__ 3 50

Culinary Starches—
Challenge Prepared Com—

1-Ib. packages, boxes 40 lb.......... 0 05$
No. 1 Brantford Prepared Corn—

1-lb. packages, boxes 40 lb.......... 0 06|
Crystal Maise Com Starch—

1-lb. packages, boxes 40 lb.......... 0 06$
SAN TOY STARCH.

10c. pkges, cases 5 doz., per case__ 4 75

ST. LAWRENCE STARCH CO., LIMITED.
Ontario and Quebec.

Culinary Starches—
St. Lawrence com starch, 40 lb . 0 06$ 
Durham com starch, 40 lb............. 0 05$

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 05$

“ 3-lb. cartons, 36 lb.. 0 05$
“ 200-lb. bbl.............. 0 05

• “ 100-lb. kegs............ 0 05
Canada Laundry, 40 to 46 lb........ 0 04$
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07$

“ 1-lb. fancy, 30 lb........... 0 07$
“ large lumps,100-lb kegs 0 06$

Patent starch, 1-lb. fancy, 28 lb.. 0 07? 
Akron Gloss. 1-lb. packages. 40-lb. 0 05$

OCEAN MILLS.

Chinese starch,

Ser case of 4 
oz., #4, less 5 

per cent.

8tovi Polish.

<\vwaYi\\rtvj \ot 
, tVeh^ess tons previa

W. H. DUNN, AGENT.

Enameline No.O 38 
4,bxs.,ea.3dz. 

Enameline No.O 65 
6, bxs.,ea.3dz. 

Enameline 
liquid, bxs.ea.O 80uqui 
3 do:

Blackene, 5-lb.O 10 
cans, per lb.. 

Enameline stove dressing, per doz....... 0 70

Syrup.
"CROWN” BRAND PERFECTION SYRUP.

Per case.
Enamelled tins, 2 doz. in ease.............$2 40
Plain tins, with label—

21b. tins, 2 doz. in case................  1 90
5 " 1 " "   2 35

10 " | " "   2 25
20 " $ " " ................... 2 10
(10 and 20 lb. tins have wire handles.)

small’s brand—Standard.
5 gal. tins, per can...................................... 4 40
1 " “ per case...................................... 4 90
$.................... .................................  5 45!.................... .................................. 5 70

Wm Teas.
SALADA CEYLON.

Wholesale. Retail

Brown Label, l’s........................ $0 30 #0 25
'• - $’b........................ 0 21 0 26

Green Label, l’s and i’s ....... 0 22 0 30
Blue Label, l’s, i’s, is and i’s 0 30 0 40
Red Label, l’s and i’s............... 0 36 0 60
Gold Label, is...................... 0 44 0 60

LUDELLA CEYLON, l'S 
AND i’S PEGS.

Blue Label, l’e........................... SO 18$ $0 25
Blue Label, i’s......................   0 19 0 25
Orange Label, l’s and |'e .... 0 21 0 30
Brown Label, l’s and $Ts....... 0 28 0 40
Brown Label. $’s ...................... 0 30 0 40
Green Label, l’s and i'e......... 0 35 0 60
Red Label, i s............................. 0 40 0 60

"CROWN ’’ BRAND

Wholesale. Retail
Red Laoel, 1-lb. and $■.............S 0 36 $0 50
Blue Label, 1-lb. and $s................ 0 28 0 40
Green Label, 1-lb........................ 0 19 0 25
Green Label, is........................... 0 20 0 25
Japan, Is...................................... 0 19 0 25

e. d. MARCEAU, Montreal.
Japan Teas—

"Condor" I 40-lb. boxes.............SO 42$
II 40-lb. boxes............ 0 40
III 80-lb. boxes.........  0 35

J0L0NÂ’[pUR6 CEYLON TEA 1

Ceylon Tea, In 
1 and i-lb. lead 
packages, black 
or mixed.

Black Label, 1-lb., retail at26c.............SO 19
" •' i-lb.. " " ............. 0 20

Blue Label, retail at 30c........................ 0 22
Green Label. " 40c........................ 0 28
Red Label, " 50c........................ 0 36
Orange Label, " 60c.......................  0 42
GoldLabel, " 80c........................ 0 66

^ vs \tÙ\v^ uurwaWeA.

Rising Sun, 6-oz. cakes, i-gross boxes 
,_I Sun, 3-oz. cakes, gross boxes 4 50

Sun Paste, 10c. size, $-gross boxes.... 10 00 
Sun Paste, 5a size, f-groes boxes__  5 00

Oases, each 60 1-lb............
“ M 60 |-lb....1
•' " 30 I-lb..../
'* “120 |-lb..........

' at.. 0 30 
e 27$ 
0 271 
0 30 
0 26$ 
0 221 
0 23$ 
0 20 
0 21 
0 18$ 
0 19

HMD AAA Japan, 40 lb
" AA ,r 40 .............

Blue Jay, basket fired Japan, 70 lbs.,
" Condor ” IV 80-lb. " ..............

V 80-lb. " ...............
XXXX 80-lb. boxes.... 
XXXX 30-lb. " ....
XXX 80-lb. " ....
XXX 30-lb. " ....
XX 80-lb.
XX30-lb. " ....
LX 60-lb. per case, lead 

packets (251’s and 70 |’s)0 27|
" Condor " Ceylon black tea in lead packets 

Green Label, $s, $s and Is.
60-lb. cases................retail 0 25 at 0 20
Grey Label, $s, is and Is.
60-lb. cases..............retail 0 30 at 0 23

Sellow Label, $s and Is,
4b. cases ..............retail 0 35 at 0 26

Blue Label, $s, $s and Is,
50-lb. eases ..............retail 0 40 at 0 30
Red Label, $s, $s and Is.
50-lb. cases ..............retail 0 50 at 0 34
White Label, $8, $s and Is,
50-lb. oases ............ retail at 0 40

Black Teas -"Old Crow ” blend—
Bronzed tins of 10,25,60 and 80-lb.
No. 1................................... per lb. 0 35
No. 2.................................... " 0 30

. No. 3.................................... " 0 21
No. 4................................... " 0 20
No. 5.................................... " 0 17$

Tobacco.
THE EMPIRE TOBACCO OO., LIMITED. 

Smoking—Empire, 4s, 6s and 12s— $0 46
" Amber, 8s. and 3s............. 0 60
“ Ivy, 7s.................................... 0 50
" Rosebud, 7s......................... • 51

Chewing—Currency, 12s. and 61s— 0 46
" Old Fox. 12s......................... 0 48
*' Snowshoe, 6$s..................... 0 51
“ Pay Roll, 7$s........................ 0 56
" Stag, 10 oz............................ 0 45
*1 Bobs, 6s. and 12s................ 0 45
“ “ 19 oz. bars, 6$s........ 0 45
'* Fair Play, 8s. and 13s — 0 53
" Club, 6s. and 12s................ 0 46
“ Universal. 13s..................... 0 47
“ Dixie, 7s.................................. 0 56

Vinegars.
e. d. MARCEAU, Montreal. Per gal 

EMD, pure distilled, highest quality.. fO 321
Condor, pure distilled........................... 0 27|
Old Crow..................................................  0 23$

Special prices to buyers of large quantities

Yeast.
Roval yeast, 3 doz. 5c. pkgs . in case...$1 06
Gillett’s cream yeast, 3 doz ........... 1 06
Jersey cream yeast cake, z. 6c. .. 1 00 
Victoria " doz. 5c— 1 00

" " * doz. We... 180
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CANE SUGAR 
SYRUP

We have a very fine lot of Choice Pure Cane 
Sugar Syrup, bright, sweet and heavy.

In Barrels, Half-Barrels, 
2-lb., 3-lb., 5-lb., 10-lb. Tins.

r#r prie.» end i write te

The ‘ ' Molasses Co.,
Uwlte*

HALIFAX NOVA ftCOTIA.
Afeot»

see. m»MN * ce., teseNre
Jens w. sieste * bbhninb, isahutsn 
see. n. isinnt, lonbon
jsaero cabman, winnims

Below Are the
Reasons Why

It contains no aolde.
It contains no drugs.
It Is made from pare fruit 
It Is made eolentlftoaity.
It la absolutely healthful. 
It Is absolutely Inimitable.

In three strengths. 
Prices

proportionate.

GOLDEN
RUSSET
VINEGAR
sella every 

time.

THE W. H. WILSON CO., LTD.
TILL80NBURC, ONT.

Thi parf^n Pgblishiflf Ca,

BOOKS
TEA HINTS

For Retailing 
By JOHN H. BLAKE 

PAST A
The Tes Garden, of the World. 
Tes from Seed to last 
Tes from Lwt to Cup.
The Tea Mart, of till Orient

PART U.
How to Test Tea..

UltWU— Importa­
tion order f 

Bulk T. Package Tsai.
HowjoEstsblfih a Tsa Trade.

3» pp.; Cloth

MCW BASKETS
We make them in all shapes and 
sizes. We have

Patent «rtm*o«xf Berry Box 
Grain ana Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur­
able. Send your orders to

THK.

Oakville Basket Co.
Oakville, Ont.

You are Interested 
In Something

Why not get the best items that 
are printed on the subject.

We read and clip thousands of newspapers 
every week — therefore we can equip you 
speedily and economically for a debate,
speech, lecture, essay or anything else requiring 
up-to-date information and more of it than your 
Competitors are likely toget.

Terms—100 Clippings, $5.00
• 250 “ 12.00

500 “ 22.00
1,000 “ 40.00

Send for our Booklet which fully explains the 
scope of the clipping industry.

We hare also lists of firms in every branch of 
trade in the Dominion, the professions, club 
members, society, etc., and we are prepared to 
address and mail circulars or letters to these at any

CANADIAN PRESS CLIPPING BUREAU
233 McGill Street, MONTREAL, QUE. 

Telephone Mam 125&
10 Front St. g., Toronto. Telephone Main SOL

Is Honest Goods and 
just the Thing on Which 

-4 to Make or Extend a 
Business.

McLAREN’8
The Best Grocers make 
a point of keeping it 
always in Stock.

^934
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LAMP
LINES

NOW
READY

Send Post Card 
for Particulars

GOWANS, 
KENT & GO.

TORONTO

“ Perfectly clean from our kitchen to your customers.”

Your customers’ appetites are harder to please now 
than at any other time of the year. That’s all the more 
reason for giving the pure, clean, wholesome, tempting

Wethey’s 
Mince Meat

•They’ll like the look of it in its dainty package, and 
they’ll thoroughly enjoy it. How is your stock ?

J. H. WetHey, Limited
ST. CATHARINES. ONT.

C.&B.
Candied and Drained Peels

NEW SEASON’S PRICES NOW READY

C. E. COLSON S SON, MONTREAL, Agents.
.........


