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growing U.S. companies—particularly
those with a technology and
innovation agenda.

By the looks of things during the last
two days, we're very optimistic this
visit will be just as positive.”

Over 80% of Atlantic Canada
exports are destined for U.S. markets.
Exports create one out of every three
new jobs in Atlantic Canada, and for
every $1 million in exports, 8 to 11
fulltime positions are sustained.

One of the scheduled sessions
provided business representatives from
Team Canada Atlantic with
information on how to access U.S.
government procurement contracts.
Another session hosted by the
Canadian Embassy in Washington
focused on business process
outsourcing. This event provided an
important opportunity to position
Atlantic Canada as a competitive,
skilled and low-cost location for
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. TEAM CANADA ATLANTIC
EQUIPE CANADA ATLANTIQUE

One afternoon roundtable focused
on the commercialization of new
technologies and highlighted
successful models involving innovation
and technology commercialization
from the Washington area. The
roundtable was attended by Atlantic
Canadian government officials and
senior U.S. executives from the
Washington area.

Missions with a history

of success

Team Canada Atlantic missions are
designed to increase trade and attract
foreign investment to Atlantic Canada

through strategic initiatives targeted
at select U.S. markets. The missions
introduce export-ready firms to
international markets and provide
experienced exporters with the
opportunity to explore new markets.

Since the Team Canada Atlantic
program began in 1999, there have
been a total of nine trade missions to
the United States, including this |atest
mission to Washington. These missions
have enabled more than 300 Atlantic
Canadian firms to meet with over
2,300 buyers, agents and business
owners from across the United States,
helping to generate $20 million in
shortterm sales and more than $115
million in long-term sales.

Team Canada Atlantic partners
include ACOA, the Atlantic Canada
World Trade Center, Foreign Affairs
Canada, International Trade Canada,
Agriculture and Agri-Food Canada,
Industry Canada and the governments
of Prince Edward Island, Nova Scotia,
New Brunswick and Newfoundland
and Labrador.

For more information, go to
www.teamcanadaatlantic.com. s

Market access

— continued from page 1

“Since an estimated one out of every
four jobs in Canada is linked to
exports, our social and economic
prosperity relies on our success as a
trading nation,” said Minister
Peterson. “As we build a strong 21st-
century economy, we will continue to
build on our successes and work to
reduce and eliminate barriers to
goods, services and investment in
key foreign markets.”

The report outlines significant
market-opening results achieved by
the government in 2003, in
particular in Canada’s largest export
market, the United States. These
results encompass the opening of

report

new consulates in the U.S. last year

under the Enhanced Representation

Initiative and expanded bilateral

cooperation on the Smart Border

Action Plan. : f

“Canada will continue to work to
ensure that the world’s markets are
open to Canadian businesses,” |
added Minister Peterson. “We will
accomplish this bilaterally, regionally
and multilaterally, while advancing
World Trade Organization objectives.”

This report is available at
www.dfait-maeci.gc.ca/tna-nac/
cimap-en.asp. Paper copies are also
available from International Trade

Canada by calling (613) 944-3316.%

THE CANADIAN
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TTCS will hosrindustr\)‘b:rie‘ﬁng!i ; ~systems suppliers

major Original Equipment
Manufacturers (OEMs) for Canad
exhibitors. In addition, a series of
networking sessions for company
representatives from targeted countries
(U.S., France, U.K and Japan) will
take place at the Chalet, allowing
Canadian exhibitors to network with
potential partners.
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. lorhaiEr. .
~ Opportunities for Canadian
aerospace companies to supply

aircraft components and systems are
available at the 2nd, 3rd and 4th- tier
level of the supply chain. It is crucial
for Canadian companies to position
themselves early in the 7E7 program
as the supply chain unfolds. Boeing

Secretariat, tel.: (613) 954-3328;
e-mail: botting.brian@ic.gc.ca; or
Nancy McNiven at the Canadian
High Commission in London, e-mail:
nancy.meniven@dfait-maeci.ge.ca.
Additional information on the
show itself can be found at
www.farnborough.com.
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CANADIAN TRADE REVIEW—FOURTH

“Trade and Investment Highlights

Goods Exports Decline while Goods
Imports Expand

Exports of Canadian goods and services fell a modest
0.2% in the fourth quarter (Figure 1). An 11.3%
quarterly increase in services exports was not sufficient
to offset a 1.8% decline in merchandise exports, which
were adversely affected by the rising dollar and slumping
energy prices.

Imports of goods and services expanded by 2.0% in the
quarter, reflecting a 0.8% increase in commodity imports
and an 8.1% expansion in services imports.

A $1.8 billion quarter-over-quarter decline in merchandise
exports was largely concentrated in the energy sector
(down $6.6 billion, or 37.0%) as prices fell, and the
machinery and equipment sector (down $2.3 billion, or
10.2%). Also contributing to the reduction in exports
were declines in forestry products and in consumer goods
(Figure 2). Capping the losses were increases in industrial
goods (up 28.7%, or $4.2 billion), agriculture products
(up 8.6%, or $0.6billion), and automotive shipments (up
5.0%, or $1.1 billion). Without the negative effect of
falling energy prices, aggregate export performance in
the quarter would have shown a healthy recovery.

Merchandise imports experienced a modest increase of
$0.6 billion (up 0.8%) in the fourth quarter. The
machinery and equipment sector registered the largest
quarterly drop in imports (down $3.0, billion or 11.7%),
while agricultural and forestry products experienced more
limited declines. On the other hand, imports of
automotive products increased by 16.4% ($2.8 billion),
while energy imports expanded by 14.6% (up $0.6
billion), despite lower energy prices.

Merchandise exports to the US fell by 7.8% or $6.5
billion, in the quarter, while those to Japan were down
12.5%, or $0.3 billion. These declines were only partially
offset by increases to the EU (up 71.5%, or $3.2 billion)
and to Other OECD countries (up 75.4%, or $1.8 billion).

Merchandise imports from the EU were down 19.3% or
$1.8 billion, whereas imports from the US declined more
modestly in the quarter, down 0.5%, or $0.3 billion, on
an annualized basis. These declines were, however, more
than offset by a small increase in imports from Japan (up
4.0%) and, more substantially, expanded goods imports
from Other OECD countries (up 20.7% or $0.9 billion)
and from non-OECD countries (up 21.3% or $1.8 billion).

With goods imports expanding and goods exports
declining, the merchandise trade balance fell by
$2.4 billion in the quarter, to $60.3 billion on an
annualized basis. A $6.2 billion decline in the
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Figure 1: Canada's Trade in Goods and Services
(Billions of Dollars, Annualized)
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Figure 2: Canada's Trade by Commodity
Fourth Quarter 2003 over Third Quarter 2003

(Annualized, Percent Change)
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Figure 3: Canada's Trade in Services by Type
Fourth Quarter 2003 over Third Quarter 2003
{Annualized, Percent Change)
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merchandise trade balance with the US, combined with
declines in the trade balance with Japan (down $0.4
billion) and with non-OECD countries (down $1.8 billion),
were only partially offset by increases in the merchandise
trade balance with the EU (up $5.1 billion) and with
Other OECD countries (up $0.9 billion).
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Both Services Exports and Imports

Expand

Canadian services exports increased by 11.3% in the
fourth quarter, as all sub-sectors expanded (Figure 3).
The expansion was particularly strong in the travel sector
(up 29.2% or $ 0.9 billion) and the transport sector

(up 24.3% or $0.5 billion).

Services imports advanced $1.3 billion or 8.1%. Increased
travel by Canadians during the quarter pushed travel
services imports up $1.6 billion or 37.7%. Transport
services imports declined slightly and imports of
commercial services fell by $220 million or 2.6%, while
government services imports remained flat. Overall, the
services trade deficit narrowed to $11.7 billion on an
annualized basis in the fourth quarter from $11.9 billion

in the previous quarter.

Outward Foreign Direct Investment
(FDI) Flows Exceed Inward FDI Flows

Flows of Canadian Direct Foreign Investment Abroad (CDIA)
were $17.1 billion in the fourth quarter of 2003 - slightly up
from $16.2 billion recorded in the fourth quarter in 2002.

Increased CDIA flows in the energy, machinery & transport,

UARTER 2003

and services & retail sectors were offset by a substantial
drop in the finance & insurance sector.

Regionally, CDIA flows to the US declined (down
$9.7 billion), whereas flows to the EU (up $8.3 billion)
and non-OECD countries (up $2.9 billion) expanded.

Foreign Direct Investment (FDI) in Canada experienced a

net outflow of $1.3 billion in the fourth quarter of 2003.

This compares unfavourably with inflows of $5.6 billion
over the same quarter a year earlier— a $6.9 billion
turnaround. All sectors, with the exception of finance &
insurance, registered net outflows over the fourth
quarter—most notably for the machinery and transport
($-1.1 billion) and energy (-$0.7 billion) sectors.
Substantial FDI outflows back to US investors

($2.1 billion) were only partially offset by more limited
FDI inflows from the EU ($0.4 billion), non-OECD

countries ($0.2 billion) and Japan ($0.1 billion).

Canada’s Official International
Reserves Remain Unchanged

Canada reduced its official reserves holdings by
$1.7 billion in the fourth quarter of 2003, compared with
a $0.6 billion reduction in the same quarter in 2002.

Key Trade and Investment Highlights for Year 2003

Merchandise Trade

Merchandise exports fell by 3.1%
($12.8 billion) in 2003—led lower by
reduced shipments to the US.
Merchandise imports declined by 4.3%
($15.1 billion), as reduced imports from
the US, the EU, and Japan were only
partially offset by increased imports
from other markets.

As a result of goods imports declining
more than exports, the overall
merchandise trade surplus expanded by
$2.4 billion over 2002 to $60.2 billion in
2003. Separately, the merchandise trade
balance with the UK and Japan improved
in 2003, while the trade balances with all
other markets declined.

Merchandise Trade by
Region

Canada’s annual merchandise exports

to the US declined by 4.5%, or

$15.6 billion, and imports fell by 6.2%,
or $15.7 billion in 2003. Consequently,

the bilateral merchandise trade surplus
expanded by $137 million in 2003—
from $92.1 billion to $92.2 billion.

Both merchandise exports and
imports from Japan declined over
2002. Exports to this region declined
by 3.8%, or $386 million, while
imports fell by 9.1%, or $1.0 billion.
As a result, the bilateral trade deficit
with Japan was reduced by

$688 million to $753 million last year.

In 2003, merchandise trade relations
with the EU were characterized by
large swings in goods trade with the
UK. Merchandise exports to the UK
expanded by $1.3 billion in 2003, as
overall goods exports to the EU grew
by $1.4 billion, or 6.2%. At the same
time, goods imported from the UK fell
by $1.4 billion as part of the overall
$1.3 billion, or 3.5%, decline in total
goods imported from the EU.

China is Canada’s fourth largest export
market and the second largest source
of imports. Last year, in a climate of

overall declining goods exports and
imports, Canadian exports to China
expanded by 12.9% while imports from
China increased by 16.1%. With these
developments, Canada’s bilateral trade
deficit with China widened to

$13.9 billion in 2003 from $11.9 billion
the previous year.

Lastly, goods shipped to Mexico
declined by 9.0%, or $218 million,
over 2002, while imports from Mexico
fell by 4.4%, or $559 million. The
bilateral trade deficit with Mexico
thus narrowed by $341 million in
2003, to $10.0 billion.

Merchandise Trade by
Commodity Group

In 2003, merchandise exports declined
in all sectors, except for Energy.
Exports of Automotives fell by 9.4%
(or $9.1 billion), those of Machinery
were down 8.3% (or $8.0 billion),
Forestry goods were off by 7.2%
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Cultural trade events

New York, NEw YOrRk — August 14-19, 2004 —

The New York International Gift Fair is the global
marketplace for giftware in the United States. Twice a year,
more than 2,900 exhibitors and 45,000 attendees from
around the world visit to display and find the most sought-
after gifts. For more information, go to www.nyigf.com.

EDINBURGH, SCOTLAND — August 15 - September 5,

2004 — The Edinburgh International Festival attracts
artists, industry representatives and spectators from all
around the world for three weeks of the very best opera,
theatre, music and dance. For more information, go

to www.eif.co.uk.

MoONTREAL — August 26 - September 6, 2004 —

Le festival des films du monde aftracts cinema
professionals and the general public to view films from
more than 70 countries. For more information, go
to www.ffm-montreal.org.

LonpoN, UNitep Kingbom — September 1-3, 2004 —
ECTS is the place in Europe where the entire interactive
enterfainment indusiry comes together to do business.
Hardware and peripherals manufacturers, software
publishers, distributors, developers and magazine
publishers will exhibit. For more information, go

to www.ects.com.

TORONTO — September 9-18, 2004 — The Toronto
International Film Festival and Trade Forum is a
must-attend event for anyone who works in the film indus-
try. The annual trade forum aims to stimulate the growth
of Canadian film. For more information, go to
www.e.bell.ca/filmfest.

HAuFAX — September 18-20, 2004 — The Atlantic

Film Festival’s Strategic Partners Conference presents
an international co-production and co-venture conference,
featuring meetings with key players from around the world.
This year, Strategic Partners will focus on the U.S., UK.,

calendar

Ireland and a new country or region to be announced
shortly. For more information, go to
www.atlanticfilm.com/strategic.

BERLIN, GERMANY — September 18-22, 2004 — Art
Forum Berlin welcomes exhibitors and visitors from
around the world interested in video, photography,
painting, sculpture and installation. Production in every
media will be represented. For more information,
go to www.art-forum-berlin.com.

VANCOUVER — September 23 - October 8, 2004 — The
Vancouver International Film Festival and Trade
Forum encourages and educates Canada’s film and
television community to produce quality product for
domestic and international markets and to establish and
foster long-term trade and industry relationships. For
more information, go to www.viff.org.

MoNTReAL — September 24 — October 31, 2004 —
The fourth Biennale de Montréal will focus on the
development and protection of public spaces, urban
planning and public art. For more information,
go to www.ciac.ca/biennale2004.

ToroNTO — September 30 - October 4, 2004 — The
Toronto International Art Fair is the most important
art fair in Canada. Last year, 77 galleries from 11 coun-
tries exhibited their works. For more information, go
to www.tiafair.com. ¥

Get connected to international business opportunities!
To get trade leads in your sector from the International
Opportunities Business Centre (IBOC), register for the Virtual
Trade Commissioner at www.infoexport.gc.ca—the only way
to learn about IBOC's e-leads.

Also, go to IBOC's Web site at www.iboc.gc.ca and click
on “Success Stories” fo read about how IBOC has matched
Canadian companies with foreign buyers.
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publications and referral services to Canadian exporters.
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