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Your wholesaler will supply you.
The Canadian Postum Cereal Co., Ltd,, d
Windsor, Ontario. il
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THE CANADIAN GROCER

A Word of Advice to the Wise !

Maclaren s Imperial Olives

The Olive Crop this year is a failure and prices must advance. We
wish to give the trade an opportunity to look into their stocks and

figure on their requirements for the coming
season,therefore we offer you Olives at present prices
for this week only. Does this appeal to you?
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Finest quality guaranteed in following assortment :
Select Queen, Extra Select Queen,
Celery Stufifed, . Pimento Stuffed
All sizes. Also in Bulk. Send for quotations.

PIMENTO CHEESE

' Giant Queen
Assorted Stuffed

Manzanillas,
Nut Stuffed,

You can R et S S i
Sells show a — S
Carton onf &
lf(:::. | your Silent E Sells
1 doz. Salesman [ for
Cartons during the 15¢.
cool 1 doz.
weather, it Cartons
will sell
itself.

MACLAREN IMPERIAL CHEESE COMPANY, LIMITED

OFFICES—TORONTO, MONTREAL, CALGARY, DETROIT, MICH.
FACTORIES—WOODSTOCK, ONT.  WELLESLEY, ONT. = BANCROFT, MICH.
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CANADIAN GROCER

A
Quick

“Turn-Over’

will take place in your
fish department right
now if you put yvour sell-
ing powers behind fish
foods of highest quality.
All the year round there
is demand for fish foods,
SO you should sell ulll.\'
the best in order to keep
the fish trade coming
your way throughout
the remainder of the
vear when the demand
1s not so keen.

.

Montreal

ARTHUR P. TIPPET & CO.

AGENTS

Toronto

“Thistle” Brand
Haddies and Herring

'l‘llt name and the fame of
the “Thistle” Brand ol
fish have brought eredit and
]I“ll“l' o ”l\‘ ['l"”l!l('\ I's. Alll'i
will bring money to the re
lilil\'l'.

The “Thistle” label on
Haddies, Kippered IHerring,
Herring in Tomato Sauce,
and Tunny Fish, 15 known
throughout the Dominion to
guarantee the virtues of
\‘lt‘.lll“ln‘.“. ;n’huilu‘lu‘“ .|Iu1
natural tavor of the. freshly-
caught and instantly-canned
fish, just as they are taken
from their ocean home.

The cleanliness of “Thistle”
Brand is always proverbial
—their flavor is fine—they
are genuine always.

A big tribute to this brand
is that there are thines when
the demand exceeds the sup-
ply. So get your supply in
time.
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WAGSTAFFE S

Fine /elo ZEnglish

MINCE MEAT and PLUM PUDDINGS, now ready for delivery.
the most up-to-date plant in Canada.

FINE OLD ENGLISH MINCE MEAT.

B e e 81c
25 1b. Gold Lined Pails, in crates, per 1b. 8l4e
12 1b. Gold Lined Pails, in crates, per 1b. 9e
2s8. Gold Lined Tins, 2 doz. per case, per

e e R R R $2.00
5s. Gold Lined Pails, 8 in case, per pail.. .50
7s. Gold Lined Pails, 6 in case, per pail. . .70
16 oz. Glass, 2 doz. in case, per doz. .... 1.60
28 oz. Vacuum Jar, 1 doz. per-case, p. doz. 2.75

WAGSTAFFE LIMITED

-Pure Fruit Preservers

Hamilton

Packed in

FINE OLD ENGLISH PLUM
PUDDING.

Is. Bowls, 1 doz. in case,
e e $2.75
2s. Bowls, 1 doz. in ecase,
e 4.50
3s. Bowls, 1 doz. in ecase,
D e 6.5

Ontario

The Big Consideration in the Manu-
facture of Foodstuffs is Quality.

“GLOBE’

Macaroni and Vermicelli

are made from hard wheat, no maze or

rice flour mixed with them, and are abso-
lutely free from any glutinous substance.
Manufaetured in a modern scrupulously
clean factory by experts, who sece that
the quality is as perfeet as skilled labor

can make it.
Stock now and be readi for the Fall trade

D. SPINELLI & COMPANY
MONTREAL REGISTERED QUEBEC

HAVE YOU JOINED HANDS

with the many wide-awake and aggressive deal-
ers in giving the public a GOOD Coffee—that
can be made in a moment. Tunerease yvour trade
and profits with KIT COFFEE.
Send for price list and samples.

KIT COFFEE CO. GOVAN, GLASGOW

ALEX TYTLER, Temple Building, London, Ont.
J. A. CROOKS, Bedford. Halifax, N.S.
KIRKLAND & ROSE 312 Water St., Vancouver, B.C.
G. C. WARREN, Regina, Sask.
TORONTO

FREDERICK E. ROBSON & CO.

COFFEE

erfectly s e
P Si yl rfec‘t when made”
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The Best Chet

will tell you that Borden’s milk produets
are a valuable asset in the Kitehen for cook
ing and preparing all manner of table deli-
cacles.

The test of the publie for over half a eentury
has proven that Eagle Brand Condensed
Milk is unsurpassable for general use as
well as being a perfeet infant food.

Dealers will make no mistake if they feature

BORDEN'S

The whipping qualities of St. Charles Brand
Evaporated Milk (unsweetened) is one of
the features that has made it so popular with
most cooks. When whipped it is delicious
in coffee or choeolate, or with fruits, pud-
dings or plain cake.

Customers appreciate these qualities.
Reindeer Coftee combined with milk and
sugar is most compaet, eonvenient and eco-
nomical. No waste, made at a moment’s no
tice by simply adding boiling water.
Dealers ean add to their profits by recom
mending these lines.

Borden Milk Co., Limited

“Leaders of Quality”
Montreal

Branch Office : No. 2 Arcade Building, Yancouver
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THE CANADIAN GROCER

For every 1000 gals.

of Hard Water used, 2
there is 70c worth
of Soap wasted.

This information comes from the Eney-

. N s
clopaedia Americana and will make a
zood talking point for dealers in recom-

mending and selling Lawrason’s Snow-
flake Bath Powder and Snowtlake
" Ammonia — two powerful hard-water

g o e g

N A D T £ TR Tl - SRR A W AR IR A IR . RSy E

mea

Lawrason’s Snowflake Ammonia  1s

a&‘ (
| bt softeners.
iyl {J €
4 18 ’ {
Skl ;,é, & Lawrason’s Snowflake Bath Powder
{24 ! i akes the b a refreshing delight.
.~§Er b malk t ( yath a 1 reshing «14]1,.]1.t nut
Hik i It is perfumed and antiseptic, and is
1§ 4 b unequalled for softening hard water.
&

o — i o W

ST e Wi i A g
D 3

~

Z i b backed by a guarantee of $£500 that it
11 { Bl - . Heia LLe=E
v ‘ 13 cquals in eleansing power any similar
Q‘ I % : powder on the market. It softens hard
water.
%
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: London Canada

Write at once AYLMER CONDENSED MILK CO.

S. F. Lawrason & Co. LIMITED .
LONDON, ONTARIO Factory, Aylmer, Ontario

Frank H. Wiley, 757 Henry Ave., Winnipeg, distribu- HEAn oFFlcEs HAM“TON- ONTARIO

tor for Manitoba; J. W. Craig, 745 8t. Catherine St.
W., Montreal, distributor for Quebec.

AT .
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THE CANADIAN GROCER

Cheaper and as edmeedl A profit maker

nutritious as [EEEECEEE for the wide

meat. e = awake Grocer.

DOMINION CANNERS, LIMITED

HAMILTON, ONT.

e A e O R AR e R e
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THE CANADIAN GROCER

/f/xﬁf //57[ /Vi :

| gmu PAnc,ur[S';;rEagRs‘,gwtn PAsm y

| /o nalung Bnd with this powder no fermental
thus neither acid nor alcohol 1 /o{l:d tﬁn-m Id(:/l«c "
SWEETER, LIGHTER and WHITER g&rﬂ

| PREPARED ON CORREET cusu’i’n PRINCIPLES.
Moo e Syt 2y

MR. DEALER

for over fifty years Cook’s Friend, ‘““The
Baking Powder With a Pedigree,” has
been a leader. To-day, through its
quality and advertising, sales are in-
creasing monthly. Are you getting
your share ?

Purer than the Law Demands
< —Contains No Alum,

W.D.McLAREN, Limited
Montreal

. ENGLAND’S
. FINEST JAMS

are manufactured by us. It is a bold statement but it is true.
We buy in enormous quantities, and have the choice of fruits
in England’s finest orchards.  Our model factory is equipped
with modern applianees, and is always open to the publie.

GROCERS MAY CONFIDENTLY RECOMMEND our pre-
serves to their most fastidious eustomers—they will be certain
of repeat orders.

IT WILL PAY Y()U To apply for full particulars to our special representatives.

MR. BERNARD PINK, c/o Canadian Grocer, E. T. Bank Bldg., MONTREAL
MESSRS. EMERSON, BAMFORD CO., VANCOUVER, B.C.

E.&T. PIN

LIMITED

LONDON, ENG.

CENTURY

AIM IS

to supply every kitchen,
every table and every
dairy in Canada with
the best quality salt.
We have succeeded in
producing a salt of un-
surpassable quality and
purity —CENTURY
SALT. Your stock, Mr.
Grocer, is not complete
without it—if you have
it, it will pay you to
assist in the distribu-
tion.

THE DOMINION
SARNIA
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THE CANADIAN GROCER

CLARK'S
PORK and BEANS

Are indisputably the best
sellers on the market

CLARK’S ADVERTISING IS BOTH

EXTENSIVE AND EFFECTIVE

and is backed up by the very
HIGHEST QUALITY

Canned Foods on sale anywhere.

The DEMAND for CLARK’S Pork and Beans
is UNIVERSAL, and exceeds many times over

the demand for any other brand.

Clark’s Pork and Beans
are essential to you.

W. CLARK, - MONTREAL

Try Chateau Brand Concentrated Soups. Every Variety.

A




The Jams and lJellies
Our Fathers Knew

were the kind our grandmothers
“put up’’ in the carly fall. Some-
times they “‘kept”” and some-
times they spoiled.

Seienee has stepped in, and to-
day the leading brand for Purity
and Quality is the E. 1. S. Brand.
Only the choicest fresh, ripe fruit
18 seientifically prepared in a
sanitary and modernly equipped
factory produeing a product that
18 even superior to those that
“Mother used to make.”

You will have little difficulty,
Mr. Grocer, to convinee your

E. D. S. Jams and Jellies.

Made only by

E. . SMITH

WINONA, ONTARIO

AGENTS: NEWTON A. HILL, Toronto;
W. H. DUNN, Montreal; MASON &
HICKEY, Winnipeg: R. B. COLWELL,
Halifax. N.S.: J. GIBBS, Hamilton.

THE CANADIAN G{(OCER

customers of the deliciousness uf;‘

CUBLES

The Fastest Selling
Specialty in the
Grocery Business

OXO CUBES are selling by the
millions. Their success is enormous
They have proved their value to the
consumer-—and their money-making
powers to the dealer. The constant
OXO advertising—in newspapers and
magazines—has taught the women of

Canada the === possibilities of
these marvel- lous inven-
tions. To-day, the grocers

are reaping the benefits, in the enor-
mously increasing sales of OXO
CUBES. Don’t confine your buying
to the 10c. and 25c. tins. Stock the 50
and 100 cube tins as well. Hundreds
buy these larger sizes and use OXO

<= CUBES regularly for
@i@ Soups, Gravies, Hashes,
»> Meat Pies, etc.

We’ll gladly send you a supply of
signs, cards, and window bills.

CORNEILLE DAVID & CO.

Toronto, Montreal, Winnipeg and St. John, N.B.
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THE CANADIAN GROCER

Delicious and Wholesome

........

As Delicious The Highest

as Clover Honey Grade Molasses

Not Half
the Price

Guaranteed
Absolutely Pure

e |
0% fl ADVERTISING
88 campaion

NOW ON

NOTE THE
REGISTERED
LABEL

Take Advantage of Our Consumer Advertising

by stocking Domoleo Molasses and displaying it prominently in vour store and
window displays. Every tin of Domoleco contains absolute proof of our oft
repeated assertion that Domoleo Pure (‘ane Molasses is the best on the market fo
table use. It is rich, pure, wholesome and appetizing, and is preferred by a great
many to the finest clover honey when served with muffins, hot bisenits, paneakes,
ete., or used as a dessert.

There is sure to be a demand for Domoleo, why uot stoek it to-day. Write no
for a sample order.

The Dominion Molasses Co., Ltd.

HALIFAX, N.S.

Vi
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MODERN GROCERY EQUIPMENT

Adds an air of distinction to your

store—and ! it
ATTRACTS TRADE. i S tERITH BESD

The “Walker Bin” System

will save 25/, of your floor space and
also of your expense for skilled sales-
men.
Is this worth your consideration?
We manufacture the best in show
cases and refrigerator counters.
Write now for illustrated catalogue
and estimates.

Walker Bin & Store Fixture Co., e

Manitoba: Watson & Truesdale, Winnipeg. Man.

' |}

LIMITED Sask. ang Alta : J IA'{-»n‘.'ln %05 :c ina. hsl;.
. . Vancouver : Western Plate Blass Co. 318 Waler Street.
Beflln. Ontarlo Montreai: W 5. Silcock, 33 5t Nicholas Street.
Maritime Provieces : R R. Rankine, 4 Wright 1., §t. Joha, N.8.
KEEP POSTED ON SUGAR T
Having been identified with Sugar for the past thirty years, and being in constant A want ad. in this paper will
touch with all sections of this country and foreign markets, we are in the best possible bnng replies from m

position to keep you posted by mail and wire of any actual or contemplated changes
and general gossip of the markets. Some of the largest concerns are subscribers, and
we should like to place our proposition before you. For further information write

parts of Canada.

SMITH & SCHIPPER CO., 138 Front Street, New York .@}

Sanitary Cans
“The Can of Quality”

! Baked Beans, Soups,
| Meats,Condensed Milk,
+ Evaporated Milk 22

Sanitary Gan Co., Ltd.,

B e - o NIAGARA FALLS, ONT.

10
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PERSSE

ESTABLISHED 1884

Manufacturers’ Agents
and Warshousemen

PORT ARTHUR FORT WILLIAM

WINNIPEG REGINA
SASKATOON MOOSE JAW
CALGARY EDMONTON

LIMITED

We have pleasure in
notifying the trade
that our Western
Agents, Tees & Persse
Limited, carry a full
line of our well known
Brands of Macaroni,
Spaghetti, Vermicelli,

Hirondelle
Marguerite
Catelli

TUL!‘LTT LIMITED
and will be glad to fill '
all jobbers’ orders ' l _F

promptly.

1 \\l'-

La Cie. C. H. Catelli, Limitee

Montreal, Quebec

“ From the Great Lakes to

the Rockies.”
EDMONTON WAREHOUSE

o W

ok
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THE CANADIAN GROCER

WHITE SWAN
YEAST CAKES

are the most reliable and satisfactory
yeast cakes on sale in Canada. Your
customers will not complain of poor
results if you supply this brand.

ORDER FROM
YOUR WHOLESALER

White Swan Spices & Cereals

Limited
SOLE DISTRIBUTORS -~ TORONTO

BED RIDING HOOD BRAND

I UNGRAY, TS
stp [N SLP
TP ToP

CAN AMi “ ; L CAN

W/\RMAI ’\l

Samples and Prices from

Maritime Provinces, Quebec¢, Manitoba, Saskatehewan
and Alberta—W. H. Dunn, 396 St. Paul Street,
Montreal.

Toronto—Lind Brokerage Co., 47 Wellington St. E.

Ottawa— E. M. Lerner & Sons, 11 York Street.

British Columbia and Yukon—Kirkland & Rose, 312
Water Street, Vancouver.

How long have you been guessing?

Trying to find the right Electric Mill at the “right price,”
and incidentally wasting time and money

Coles Mills repre-
sents the very lat-
est development in
design and manu
fucture of this class
of machinery.

They are guaran-
teed to eliminate
your grinding trou
bles. Send at once
for our catalogue
and prices, and be-
come an up-to-date
merchant

We Is 1ia ke
full line of power
and hanpd mills and
elect: hop

Coles Manufacturing Go., 1615North 23rd St.. Phila., Pen.
AGENTS: Chase & Sanborn, Montreal; The Codville Co., Win
nipeg: Todhunter, Mitchell & Co., Toronto; James Turner &
Lo Hamilton, Outario; Kelly, Douglas & Co., Vancouver, B.C;
] r. Mevwhurne & Co,, Calgary, Alta,

YEARS OF EXPERIENCE IN COFFEE ROAST-
ING AND BLENDING HAS RESULTED

RIDEAU HALL COFFEE
COFFEE SUCCESS

There is no success as lasting as the success obtained by years
of experience and expensive experiment
After years of careful and persistent experimenting with vari-

ous blends of different coffees “Rideau Hall” blend was de
cided on as the most perfect.
The coffee drinkers have placed the stamp of approval oh it

and the merchant who stocks this coffee will fill the popular
want. Send for trial order

GORMAN, ECKERT & CO., Ltd.

LONDON ONTARIO

Western Selling Agents

MASON & HICKEY WINNIPEG
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THE CANADIAN GROCER

Imposing Factors

¢ The advantage of standing on the “Runways’ of

the little things is not as a rule fully appreciated

In this enlightened age it 1s Hl\illit\lul'l'll\ that the

merchant be reasonably famthar with his wares. You
can no longer stampede your customers; they have
to be shown, and temporary hmpressions must b
.l\uitlml for |||||»I|-\~lnlx~ that are more 1.\~[l||; \

little counsel with proper grace is very effective

Y The average housewife makes an ovster stew by
putting the oysters in the milk when cold; instead
she should bring the milk to a simmer, then put the
oysters in; allow the contents to simmer for a few
minutes, then serve while hot. Butter and othe

seasoning can be added to suit the taste. This is one

of a hundred little lmilnh'l" contained in a booklet
gotten out by the “Oyster Growers’ and Dealers
\ssociation of North Ameriea.” of which we ar

members,

€ The first thousand booklets cost $200.00 for ari
decoration, electrotype, ete., or 20¢ each. It gives
practical and scientific information on ovster pro
pagation and culture as well as the food values ol
ovsiers as (‘nllllhll'«‘ll with other food |-I'mllh‘l~. o
one hundred tried I'm'i|n‘\ I'he scientifie end 1s from
stich men as Professor Julius Nelson and Professon
I'vederick I’. Gorham, men who stand high in thei
profession and men who mix the practical with the

theoretical and thereby ride an even keel.

{#

A

\‘E

'

1
5

!

The business of the
“SEALSHIPT"” Oyster
System’'s Canadian
Branch has been taken
over by us. We can fill
all orders promptly for
“SEALSHIPT" Oysters

or equipment.

/<

' November is to oysters what June is to butter; lllr_\ are 1
their prime now. The satisfaction vour trade experience and

the volume of business yvou do, depends largely on the quality

of oysters you obtain, and you should also not overlook the

matter of service.

We can assure vou of all these.

The Connecticut Oyster Co.

The only exclusive oyster house in Canada

50 Jarvis Street

13

TORONTO, ONT.

A
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You Give Every Buyer a Value That Is Appreciated

When vou stoek our high-grade line of washhoards you take out a safe insur-
anece against dissatisfied eustomers and poor profits.

Cane’s Washboards represent all that is best in

material, design, workmanship and finish, for the

=

e's I mprov money,
CHADIRIER We manufacture 13 different styles and grades so as
SRS to completely meet the requirements of the trade.

ko R e ar
i " 1 e I >

Send us a trial order and be convinced as to their
selling and satisfaction-giving qualities.

Write NOW for our catalogue on ‘‘Cane’s Washday
Woodenware.’”’

The Wm. Cane & Sons Company

LIMITED
L NEWMARKET, . - ONTARIO

Bt g ey gt e whr
S N -~ - " wigeeds

AND LONG

Yes, dealers who handle the

Dominion Silent Mateh, have
something well worth blow
ing about.

Dominion Matches are known
for then ~lrun" .-lrms :xn‘i

DOMlNlON MATCH CO. Leaf

mate h
LIMITED
Deseronto, -1 Ontario

Or The Canada Brokerage Company, Limited, Toronto, Ont.;
The A. Macdonald Co., Winnipeg, Man.; Snowdon & Ebbitt,
Montreal, Que.; J. B. Renaud & Co., Quebec, Que.; J. A. Tilton.
St. John, N.B.;: J. W. Gorham & Co., Halifax, N.S.

/

Unrivalled in the kitchen.

can be obtained from

SI LE NT W.G.PATRICK &Co.

SlApnul St.. M()ntrvnl.

York St : hr()r(m(u
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Strength Your Purity

guarantee of profit lies in

“COW BRAND”

Baking Soda

because of its popularity with the
housewife |

Order from your jobber.

CHURCH @ DWIGHT

LIMITED

Manufacturers

Uniformity | MONTREAL

Reliability

REGINA CAN HELP YOUR
WESTERN TRADE

I OOK at this wheel. It is a rough railway map
Regina is the hub. FEach spoke is a railway

Ship to us in Regina at car-load long-haul low rat

We re-ship for you in short-haul broken-lot par

You save money. Your customer saves time  and
money. You have virtually a branch facto and war
house at the railway centre of the West. Your trade
benefits Your travellers can take rush orde Yo

v

can make ries.

Write to us, so we may ‘‘show vou We want vo

to know our plan.

REGINA STORAGE
REGINA IS and FORWARDING
THE HUB OF  COMPANY, Limited

WESTERN
TRADE REGINA, SASK.

Everybody
is wanting

CAMP
COFFEE

CAMP

COFFEE |

ells quickly,
ells profitably
ongmdl sweeping compound

nce used, always used

clcdns carpess, kills moths.
an't miss the dust.

Lcsscns labor, saves dusting,
1ys dust and disinfects.

E\'cl) housewife should use it
very dealer should sell it.

Iready the demand is large
bsolutely lays dust

ever deteriorates,
o dead stock.

SOCLEAN LIMITED

“The originators of Dustiess Sweeping’

TORONTO

Agents for Western Canada: 1. J,
GILMOR & CO., WINNIPEG. Agents
for Montreal: HEDLEY M.SUCKLING
& CO. Agents for Ottawa: W. R.
BARNARD & CO

A
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THE SIGN OF PURITY

BALFOUR, SMYE & CO

TEAS, COFFEES, SPICES, EXTRACTS,

BAKING POWDER,
JELLY POWDER, SOAP.

Canned Vegetables, Fruits and Salmon, Syrup, Etc.

All goods branded “TARTAN" ensures the handler
of the first quality, every package guaranteed.
'Phone Numbers—462 Long Distance. Free to Buyers. 3595, 3596, 3597,

3598 Order 'Phones. 748 Shipping Office.

All orders shipped same day as recelved.

* Manufx:l:rliel:;lecrocen, HA M l LTO N

Rice's Salt

The Salt that is ALL SALT

It is always in demand, because it is of the first quality. Stock
RICE'S and earn the favor of your customers, It is the best ob-
tainable for Table, Dairy and Cooking.

Write for Prices, Prompt Shipment.

THENORTH AMERICAN CHEMICAL CO. Ltd., Clinton, Ont.

TEA LEAD

(Best Incorrodible)
Buy “ PRIDE OF THE ISLAND” Brand

, as extensively used for years past by most
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.

Tel. Address: ‘“Laminated,’”’ London. LIMEHOUSE
A.B.C. Codes used 4th & 5th Editions LONDON,E,, Eng.
HUGH LAMBE & CO., TORONTO

J. HUNTER WHITE, ST. JOHN, N.B.
CECIL T. GORDON, MONTREAL

Canadian Agents :

For
“Green Mountains” “Delawares”

or other varieties of

POTATOES

FOR SEED OR TABLE USE

Bags or bulk in cars Write or Wire

CLEMENTS COMPANY, Limited

ST. JOHN - N. B.

STAR BRAND

Cotton Clothes Lines

AND

Cotton Twine

Cotton Lines are as cheap as Sisal or Manila and
much better
For Sale by All Wholesale Dealers
SEE THAT YOU GET THEM

Health and Wealth

Riga Water produces the buoyancy of good
health to the drinker and makes for the
dealer a good margin of profit. A gentle
purgative water that positively cures con
stipation, and all stomach troubles.

Strongly Recommended
by the Medical Board

AGENTS WANTED

La Societe des Eaux Riga

50/ PROFIT MONTREAL

GUARANTEED

'APER BAG HOLDER.

Better Service Means More Trade

THE McGREGOR PATENT BAG HOLDER
is the biggest step to quick service of your cus-
tomers, and quick service is probably the re-
maining thought of every trader to your store.
Make it a favorable one.

KILGOUR BROS.
21-23 Wellington St. West, TORONTO

Tl
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Granulated

Canada’s Standard of Quality

Packed in 2 and 51b. cartons, 20 Ib., 25 Ib. and 100 Ib. bags.
half barrel and barrels.

l—‘(((<(<<(<(<(<(<(<(<(<(<(<(((<(<(<<<ﬂ

"y“ Your stock is not complete without

The already large de yus up-to-date adverti A
qp ciating the excellent qu ll y pu (l«n.m an .l extreme h..ndm f Sy A
become regular users. A

Ren ember there is no other Cofifee Essence to equal SYMINGTON'S, and write for prices, showca
and full [ldl'll(llldfa ln-dd\‘. .
v
Thos. Symmglon & Co, Edmburgh and London M
AGENTS :—Ontario—Mes. W. B. Bayley & Cc ronto. Quebec—Messrs. F L. Benedict v
‘. am Musttsl.  Vasomess—iles u\ll e u\( V

‘i(((((((((((((((((( ‘(((((((((((((((((((&

You Should Never Be Without Quick-Naptha

S i 2 B P T S I G —

AR St

3 eyt

v . RICHARDS

ickworHA

THE BEST 50 line with an extra good margin of profit
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o THE CANADIAN GROCER

- JOBBERS ¥ |

Apply to our Agents for samples of

JAPAN TEAS, FANNINGS
and BASKET FIRED

All on the spot

FURUYA & NISHIMURA

MONTREAL NEW YORK CHICAGO

OFFE High Grade Coffees are up several cents per pound, but we will
C contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get a
sample from us. We will send you a big sample on application. You are to be the judge. It’s
easy money to get in touch with us.

vl it bt sl il e Braclnn s 0. KA

W. H. GILLARD & CO., Wholesalers HAMILTON, ONT.
i4
N
i
g | emarkanie guality
‘ ' ‘ IT IS NEW
i .
F 4 Different, Better,
% 1 King Brand (Compound) Jam is a line
% that is remarkable for its high quality g6e of Whs AR
g i Y packages you have ever
fod and deliciousness. .
¥ seen Td yet retails at
e
: ! King Brand Jams are on the summit for 10¢c P'f Packa"
e . . . . L]
quality and in the valley for price.
i giving you a fine profit.
i ! Every user pronounces them excellent
IS 2 - b b p. -
g MEADOW-SWEET CHEESE
54 YdJam is packed in 5 Ih. (friction top) Its own peculiar nip and appetising
{1 » and 7 1h. pails. Glass jars and wooden flavor, combined with an ever fresh
; pails appearance, readily win it friends.
I : Rightly styled
i ONTARIO BROKERS a . ”»
Here Is Your Chance The King.of all Package Cheese
Have you tried our Saratoga Chips cooked in pure Salad Oil, *
Labrecque & Pellerin, Montreal Put up in packages to retail at 10c. and 20c.
AGENTS: WRITE FOR SAMPLE
Maritime Provinces - - J, Hunter White
Western Provinces - - J. 1. Gilmor & Co., Winnipeg The MeadOW'Sweet Cheese
A ; 29 and 31 William St. . MONTREAL
18 - "
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Remember ==m—>

Advent! Means Fish Business on a Larger Scale

Advent ! Now is an excellent time to test out the fish business.
) Just get in a stock and make Advent the beginning.
Advent l You'll agree then with all we have told you previously.

A Seller At Any Time---Canada Pure Boneless Cod

BONELESS COD

The Big Seller Ocean Brand

BONELESS FISH. ;
e o oo~ g Haddies  Kippers  Bloaters
Canada Strip . .. ; :(3)0 Ib. Boxes, Who‘le Btl‘ips‘ prs, > z
ko e e Boutilier’s Fillets
ST s v 5 o v i 25 1bs. Bulk

SKINLESS FISH. »
EBastern Hundreds . 100 1b. Boxes WRITE NOW
Eastern Fifties .. . 50 1b. Boxes

North Atlantic Fisheries, Limited
Selling Branch: 47 Williﬁn Street, MONTREAL

MINCE MEAT—

We are in a position to fill all your requirements for

MINCEMEAT
» We manufacture every pound that we sell, so we are in
OUR the position to guarantee the PURITY and QUALITY.

“OLD COUNTRY” brand-—

has been declared by some of the best chefs in Toronto
to be superior to some well known brands of imported
mince meat which cost from 4c. to 5c. per |b. more.

IF YOU WANT THE BEST- TRY OUR “ OLD COUNTRY "

“OLD ENGLISH” brand “PROSPERITY ” brand

A fancy grade at a little less money than A hlgh grade MINCE MEAT at a medium
our “OLD COUNTRY.” One that will price. One you will sell and repeat on.
suit the most exacting buyer. NOTHING BETTER at the same money.

CABIN brand --- Shanty brand

Made from good sound fruit---Excellent quality.
All brands packed in PAILS, TUBS and BARRELS. SAMPLES and QUOTATIONS upon request.

EBY-BLAIN LIMITED

Wholesale Grocers 2 TORONTO

n
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Every
Household
Has Use fo(
Arrowroot!

D\éy by day hundreds of people are learn-
ing ih_e wonderful food properties of St.
Vincenhk Arrowroot. Large manufacturers
of biscuits and chocolates find that their
products which contain this popular food

are the choice of consumers.

ST. VINCENT
_ARROWROOT

can be\m)ade up into so many and so de-
lightful dishes that its popularity is easily
explained. Medical science is loud in its
prai‘ses of St. Vincent Arrowroot as a dish
for infants and invalids because it is so

strengthening and easily digested.

You have but to acquaint your trade, Mr.
Grocer, with the fact that you have St.
Vincent Arrowroot and you can be sure of

a steady sale. There’s good money in it, too?®

Write the Secretary for information and samples.

St. Vincent Arrowroot
Growers’ and Exporters’

Association
KINGSTOWN, - ST. VINCENT, B.W.I.

AGENTS: Wallace Anderson, 49 Wellington, St, Toronto.
L. H. Millen, Hamilton, Canada.

20

THE CANADIAN GROCER

FOR THE
CHRISTMAS
BAKING

Every home-cook wants her Christ-
mas puddings, pies, cakes, sauces,
ete., to be extra good. It is a good
time to introduce

Shirriffs
TRUE
VANILLA

" to her. She will be glad to know about

this real extraet of Mexican Vanilla
Beans. Glad to know that it will
make her Christmas dainties even
more delicious than they were last
year. ‘The real Vanilla flavor will be
a revelation .to many women, since
most women are used to the inferior
and somewhat harsh taste of chemi-
cal imitations of the genuine Vanilla
flavor. .

Other ,delicious Shir-
riff #lavoring to in-
troduce to her are —
Lemon, Almond, Rose
Pineapple, Strawber-
ry, Ratafia, and nine-
ty others.

There’s a good margin
of profit in Shirriff’s
Flavorings. And it
adds to a dealer’s re-
putation to sell and
recommend them.

Imperial Extract Co.

Toronto o

{
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THE CANADIAN GROCER

OTHER GROCERS SEE THAT IT PAYS TO SELL

“SALADA"

One of our city customers wrote us this week as follows :

‘“ After reading your advertisement in the “Grocer”
“of November 15th, I did some checking up and
“found that on all individual lines I handle, only
‘““about six articles show me more profit weekly
“than “SALADA.” It begins to look like a mistake
“to keep “SALADA” on the back shelf.”

We go further, and assert that if Canadian Grocers will carefully go into their
profits they will find that there is no article with the possible exception of bread,
that shows as large a net profit weekly as “SALADA.” They must take into
consideration the amount of capital invested, the effort expended in making
sales, etc.

“SALADA” “SALADA” “SALADA"

41 Eastcheap, TORONTO and 198 West Broadway
LONDON, E.C. , MONTREAL NEW YORK CITY

Club Jelly
Powders

Now 1s a good time to |0|l\|l this M1OTeN

More Satisfaction maker. It is a line that merits your par-

tieular consideration it you do not already

There is more satisfaction for both

aler and customer awvery Jar of - i & .
\(l'ltn‘i‘xl‘.nl 'd:} ek Seie sal Fdliee N carry it in stock. The Club Jelly Powders
4 L) Seote J 38 S5 an . es, ) 3 5

\ause \DAT S . et . : 2 ' ks
'dl”mt ti" ;r::l‘ P:\‘lll“l‘:')ui ':‘I'.':‘ (':“Iu:’Il‘l-r‘l (W ith Club Cream in same l'“'"‘"t ), are
selected S ( i al i
tion whatsoever. Cairns’ Fresh Fruit tlli‘ l\'illtl “Iilt .\'4‘”. ;lll!l ”“_\ l,”“: custom
products are fast sellers wherever in .
A ers hback. All flavors.

Royalty has and is appreciating them,
and so will your customers. You, Mr.

Dealer, will also appreciate the profit Give Us a Trial Order

S. H. EWING & SONS

Toronto and Montreal

Alexander Cairns & Sons
PAISLEY, SCOTLAND

Canadian Agents :
SNOWDON & EBBITT, Montreal

FEpmrr s oy T BT R W IR L
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THE CANADIAN GROCER

The Mother and the Child

Too often the food of children proves more harmful than
cood. Introduce ROBINSON’S PATENT BARLEY and
PATENT GROATS and the mother will thank you.
Patent Barley is specially used for children up to nine
months of age. PATENT GROATS then alternated with
the BARLEY forms a healthful diet.

ROBINSON’S PATENT- GROATS and PATENT
BARLEY are the scientifiec preparations of the finest oats
and barley and are the foods for old and young.

GET THE BEST TRADE WITH THESE FOODS,

MAGOR, SON & CO.

403 St. Paul Street, MONTREAL
30 Church Street, TORONTO

AGENTS FOR THE DOMINION OF CANADA

Because Crown Brand Corn Syrup has won a permanent place in the home, by reason

‘From a Standpoint of Sales

Most grocers find that they
can sell five times more

CROWN BRAND

THAN ANY OTHER

CORN SYRUP

of its unequalled purity and delicious flavor.

It is recognized as the ideal table syrup

O . )
and is especially desirable for children—
‘possessing great value as a nourishing merit. It is known and sold from coast

and wholesome foods

to coast.

The Demand Is There—You Simply Have To Supply It.

# FDWARDSBURG STARCH (0

LIMITED

CARDINAL - TORONTO —BRANTFORD ~VANCOUVER

Crown Brand is a Canadian produect that
has made a national reputation by sheer

Pyt (vt
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A simple but attractive display of mediu

Increasing Sales on “Good Profit” Line

How the Window Backed up by Organ zed Salesmanship

Makes Strong Selling Force—Display o
Hamilton Window

Secarcely enough attention is paid by
]|l<|H.\ l"‘[klil crocers to whal may he
termed the semi-luxuries. These in
clude goods whaelny possibly  the eon
sumer could” get along without, but
which are bought upy in large quantities
by the wealthy anddmiddle elasses

It 1s on this class of food ,rl-uluul\
that the dealer l/lm mike a fairly good
profit and ATa¥ is an mmportant reason
why more/selling foree should he |»].|«‘|'1|
behind them. As a retailer in a recent
letter to this paper stated, there 1s very
little profit in many cases on some of
the necessities of life sueh as butter,
eges, potatoes, ete. Competition 1s so
keen in his loeality that he ecannot make
much more than 8 or 10 per e¢ent. on
sueh lines and they are lines that form
half, if not more, of the annual turn-
over of a retail grocer. If cost of doing
business is from 14 to 18 per cent.,
where then, is the merchant to profit

unless loes sell many of these high-

mi-luxury lines?

panying window is a splen
Fation of how these goods ean
. tll.\l'[;l'\ml, It was one
shown some time ago by A. (i. Bain &
C'o., retail grocers of Hamilton, Ont
The Bain store is situated in the heart

g . )
of the city on a street where there is

an extensive traffie. Tt thereby has the
opportunity of attracting trade from
a wide area. The opportunity is made
valuable use of by bringing the win-
dow into play.

The display ineludes olives, kippered
herring, potted meats in glass, sardines,

soups, corned bheef, ecanned tongue,

Inside the Store
Semi-Luxuviies Shown Recently in

Importance of Selling a; Many Profitable Goods as Pos
rible—Frequent Changes in Display E vphasised,

nnod sausave, el he simplieity

the display itsell’ backed hy the attrac
e selling wade it a strong seller, as

are all the windows o A, (i, Bain & ¢

\ glanee at the pieture will show a
fine svmetrieal arrvangement 'l
pyramid style 1s used for zoods o the
hackeground with an oceasional artiele
Iving flat on the top. On the floor in
front, olive bottles are Iving in white
exeelsior with a definite irrangement
carried out. The four show and priee

cards are artistically lettered and toey
]

assisted greatly in the sellin

ny
Window dressing in the Ba store 1s
looked after just as systematically as
the display shown lhere is arranged
(Onee a week each of the two large win
dows 1s newly dressed, the work bheing
done under the direction of Mr. Bain
himselt. e is a firm believer in the
selling power of a good display and in
sists that his windows he always attrae
tive and strong in the art of drawing
husiness, §

Mr. Bain argues that when

a semi-luxury character are placed in

voods of

stock, the dealer must vet behind them
The faet that the profit 1s always fair
makes it worth while These are goods
whieh will not sell themselves. They
must be backed up by aggressive sell
ing work on the part of the entire staff
Every opportunity must he seized to
move them out In addition to using
the window, A. G. Bain & Co. display
the same goods inside, thus insuring
that every one's attention 1s drawn to
them. *‘There are not $25 worth of un-
saleable stoek on our .\iu‘l\nw.“ was the

23
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with the suguestio that L
densed soup, tongue in glass

in olive oil, olives, ete., be used. M

stores are making 2ol 1
wWay and 1if more would e |
push the 1 class lines,

trade would receive A

revenue annually

\s stated above, '

coods make it wort W el jruas st
The majority of the staples s ‘
selves, and, while staples

overlooked, muel bt

selling staff should be directed 1
others 'he Bain store is a ret
|\..||.pi\* ol whal - ~1hle th
the two windows s never wil mit
good showin St X <. Ol
for mstanee i\ Lisplaved ¢ Ve
round-n r the 1 somet!
to show, but because they sell and pr
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Christmgé Trade Main Feature of December

Early Efforts Should be Made to Move Out Goods for Ohristmas Baking—

o~ Dried Fruits, Peels, Nuts, Icing Sugar and Spices Among the Most Important

K:ﬂ? ol —Mincemeat and Plum Puddings Will Be Good Sellers—Season for Fish and
/‘ﬁ\ Oysters Here—Advent Begins December 1—Good Use Should be Made of the
\:_» Window.

The main pivot aro ich trade
in December revolves, is tite faet that
Christmas ecomes during that month.
It affords great opportunities for the
live retail grocer.

The dealer should give particular at-
tention, especially during the first part
of the month to all those lines which
enter into the make up of the Christ-
mas cake and plum pudding. Every
day nearer the festive season, means
less chance of selling these lines, so that
this trade should be gone after strongly
at an early date. Raisins, currants
and peels are perhaps the most im-
portant items, but there is a long list
of other goods which should not be for-
gotten. It includes such lines as dates,
figs, flour, molasses, mineemeat, spices,
plum puddings, nuts, flavorings, ieing
sugar, ete.

Get Behind Quality Goods.

Every dealer will find it to his ad-
vantage to sell the best grades in these
goods. The Christmas eake and plum
pudding are the most important ere-
ations in the baking line the housewife
attempts during the year, and the aver-
age woman does not want to take any
chances on its goodness, even for a con-
siderable difference in price of the ma-
terial. Many dealers feature this peint
to good advantage, pointing * out the
folly of taking chances by huying poor
quality goods.
8The window ean and should be turn-
ed to good use by every dealer in pro-
moting the sale of Christmas bakine
goods. They are all lines that lend
themselves readily to good display and
some excellent trims ean he prepared.
This should be given special attention
during the first couple of weeks of tlte
month. After that, the dealer may feel
it more desirable to show other lines
such as Christmas gifts and nuts and
candies. Many dealers who have two
display windows, sta®t~showing nuts,
candies and faney lines in one, soon
after the turn of the month, still devot-
ing the other to baking goods until close
onto Christmas. There are always a
certain number who .leave the making
of their Christmas cake until rather
late, and it is to cateh these, thatsa
display is kept in the one window.

Confectionery and Nug Month.

December is the month in whieh con-
fectionery and nuts, -take a big step to
the front, and they should be mads an

important feature by every dealer. The
reason for this is obvious. People will
be buying a ecertain quantity anyway,
and the best time to push an article is
when it is wanted. However, the grocer
should realize that demand for these
lines is by no means a fixed quantity.
It ean be inereased materially by proper
methods, window and interior display
being an important factor. The season
of long evenings around the family
hearth, and of many soecial gatherings,
is here in real earnest, and thus the
suggestion of nuts or eonfectionery
should bring cood results. As the fes-
tive season draws closer, extra atten-
tion should he devoted to {hese lines.

Prepare for Trade in Poultry.

Next in importance, or perhaps equal-
ly so, to the Christmas eake for Christ-
mas, is pouliry. At any rate, it is es-
sential and as the housewife knows she
will he wantine some variety for the
occasion, there is no reason whyv her
order should not be seecured in advanee.
Tt would bhe to advantage of hoth eus-
tomer and dealer, as the customer would
he sure of her requirements, and the
dealer would he hetter enabled to ar-
rance for his supply. TFor this reason,
it hehooves the erocer to sell and ar-
range for his supply of poultry as far
in advanee as possible,

Special Fish Season Here.

The first of December marks the open-
ing of Adverit—a season~when fish will
be in speecial demand, and for this rea-
son should receive speeial prominence
in the grocery. There is no reason why
dealers who have not yet commenced
the handling of fish, should hold off
any longer. Supplies are on an exten-
sive scale, the weather is favorable for
handling,. and the publie will now be
wanting the goods. Oysters is a kin-
dred line that should sell well. The
quality is now such as to appeal to the
customer, and there should bhe many
oyster suppers during the month. The
number can be increased by the dealer
suggesting this line in display and ad-
vertisement. v '

Entering now upon the threshold of
the last month of thé vear, the dealer
shonld put forth his hest efforts to
make it, as well as the total for the
year, a record one in point of sales. The
month is rich in opportunities and they
should be realized on to the hest pos-
sible extent.

3 24

This is one of the months of the
vear when advertising should be speei-
ally used. Good strong copy in the lo-
cal paper about the goods peculiar to
this season which you have to offer,
combined with eareful attention to dis-
play and personal salesmanship should
be productive of good results.

As pointed out before, trade during
the month centres around Christmas
and it should be the aim of the dealer
to get the publie filled with the spirit
of the oeccasion, as early in the month
as possible. It gets them thinking
about the day and promotes purchasing.
Extra trade can be induced by putting
the shop and window in holiday trim
early in the month.

——

DOLL CONTEST TAKES WELL.

McKay & MeCaw, groeers, Dundas
St., Toronto, who have a store also at
corner of Arthur & Shaw Sts., managed
by Mr. MeCaw, have a doll eontest in
connection with both stores with a view
to inereasing December sales. The dolls
are grouped around a small table, each
with eup and saucer placed before her
on the white ecover. The two dolls to
be given as 1st and 2nd prizes in the
Arthur and Shaw St. store, were dress-
ed by Mrs. McCaw, who has shown taste
and skill especially in the millinery
portion of their attire, while the 1st
and 2nd prize dolls in the Dundas store
window were dressed by Mrs. McKay,
the respective wives of the partners.
Mr. MeCaw reports that there were
30,000 votes at last year’s contest, and
great excitement prevailed on the elos-
ing day, when the prizes were awarded
to the successful competitors, The en-
wance fo the store was completely
blocked for a time, and Mr. MeCaw,
whose interests then were entirely con-
fined to the Dundas store, declared you
would have thought it was election

night.
—@_

In our issue of November 15, a win-
dow display of the Hudson’s Bay Co.,
Kamloops, B3 C., was reproduced in The
Grocer. Tt was stated that this win-
dow was dressed by R. George, but now
we find that E. F. Williams was the
trimmer. Mr. Williams dressed also the
1911 Christmas window of the above
company, which appeared in our Fall
Campaign Number.
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Collecting From Good, But Slow Pays

Good Advice on How to Deal With the Man Who Has thé Money But Who
Neglects His Grocery Bills—A System Gathered From |/ Experience — Dealer
Must Have Business Well Organized to Follow Up Proﬁises Properly

’r“ l\(‘("l aceounts \\(‘ll ('Ull\'i‘[('ll ‘l“‘l
<till retain your eustomer’s trade is of
great value to vour business. Engine
and rudder steer the ship at sea. Money
and experience steer the ship of eom-
merce. The great percentage of failures
rests on not knowing how to do business
and in failing to ecollect for what yvou
have sold. One reason for forming asso
ciations and having our protective lists
is to avoid becoming entangled with peo
ple unserupulows in settling their ae
counts. The banker must know some
thing ol yvour personal record and vow
worth before vou can seeure a line of
eredit.  From our commercial agencies
they gain this information, to veriy
vour personal statement. Why then
should we not make every effort to pul
our proteetive lists m sueh shape that
the grocer, the meat dealer, the hard
ware merchant, or any one doing a eredit
business may obtain such information
that will Justify your nrst step in open-
mg an aceount

We might ask ourselves, “*Why peo
Do we find
this elass of lN'HI'lt' behind in their in

ple who can pay, don’t pay?

surance policies or their oblizations in

transaetions in  which their personal

worth is in danger? Very seldom.

When his premium is due to his insur-
ance company he realizes that if it is
not paid his insurance beecomes worth-
less, and at the expiration of thirty days
he must, if not then paid, lose the risk
Against this obligation he is eonfronted
with new medical examination if he
wishes reinstatement. Time has elapsed
since his former certificate of good
health and he may now be physically
unfit, but he prevents all this risk and
pays his insurance when due.

What a revolution in trade we would
have if oup hceounts were settled when
due, Suﬁe, people assume obligations
with the idea that if they get short of
cash at any time the grocer can wait,
but he (the e¢nstomer) finds money to
pay his insurance. Our several associa-
tions, and those affiliated in one, The
B. (. Retail Merchants’ Association now
in convention, can do a great work to es-
tablish prompt settlement of accounts.
It is the duty of every member of a re-
tail organization to report to our seecre-

*Mr. McDowell is a Vancouver, Bt grover
who is making good in that eity, where he
has been in business for several years He
is a native of north-wesrern Ontario This
3 was given before a .convention of
nts recently, and is so Tull of valuable
\llmlxn-stiuxw that it should be read by every
aealer,

%

By T. F. Me¢Dowell

taries those customers who are unseru

plous in their payments.

A Practice to be Stopped.

Suppose you are in business in Vau-
couver and you approach your customer
whose account 1s past due. le reports
by saving, ““Why do voun bother me
ithout a t‘l»t‘l]ll(m) When I lived in Vie
toria my groeer waited three months for
iis money.”” Or he might say, **Before
I opened my account with vo
our neighbor’s groeery and he uever
isked me for moneyv: now, if vou don

vant my aceount under these conditions

I will deal elsewhere

Now, ventlemen, this is the point |
wiant to bring ont: Let us stop this now
and forever None of us want to lose
cood customer it he i1s well-to-do. bat
Wi wint o El"'i ;‘Hl: on Ui ‘P"'I -.I"
cer will aet as we have. and not allow

St dilatory settlements

Mr. Smith may speax to vou in regard

v opening an aeconnt betore he settles
with his former groeer, but it he finds
a rule prevailing among tradespeople
(not only crocers) insisting on prompt

settlement, he will all probability re

main with vou, and pay ap
Under Obligation to the Dealer.
Let us now deal with Mr, Jones. He

ie finds it
more convenient to order by

approaches vou for eredit:
‘phone,
pay by cheque, or his neome may de-
mand a certain time ot settlement. Do
vou transaet this  business over the
‘phone with a man vou do not know
personally, or only by reputation?
Never,
come to vour place of business. Now

He 1s asking a tavor: he must

15 vour time to arrange details Per
sonality must play a great factor at this
meeting. Yon must show a certain de-
gree of independence: impress the idea
on your hikely customer that vou are in
business to cater to his requirements
and to please, - In  making these ar-
rangements, state vour terms, then give
him the privilege of stating his time of
settlement. 1f your date is the 10th of
the mouth following statement and he
pays all his household bills on the 15th,
by all means grant him his request, by
thus eonsenting you gain vour first
point, but make a record of it.

Recording Transactions.

The system for this purpose is very
simple. A little cabinet file with several
cards divided in seetions A, B, C, ete.,
and on one of these eards yvou write
thus:

-)')

,\\x'x.
Residence

Owner of Re-

Resudenee or Off

Previous (iroeen

Date of Sett A

\ls ) . .
d any | | =

weekly reports r
e= nt ! iH
[ be Wis
rst sta e
s desern 1
[D S
| voud \
{ ¢
W
¢ r ey
el ¢ MNugu
\

Account Not Likely Forgotten

A= a rule. the
Tones. At a glan s
wents (probably M

nis wite of these terms

enclose one of these
I have JUst mentione

should be recorded

o

ournal, and a date set

il

HIONn 1IN case dela
vour next action 1s t
i over the “p

courteously and

chiegiie He may sayv.

i cheque on August 25

sir,”” should be vour

date in vour colleetic

reply

m

25 passes and vou have

Betore vou
this date attend to

L Lt‘\'t“'

Wan l would su (S8
Dear Sir,

Wi respect bully

tion to vour July ac

whieh vou |

|~.|r1l|“_' o rra
August 20
Nawme

Next morning he

’

Continued

"

il

confronted with this let

1)

ta

W
Il send i
1
Record
il Augus
et ed S
business |
i ‘n

for $59.45,

day, ac-

S nad

S ma ind
‘By '
M) )
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SELLING CHRISTMAS GOODS EARLY.

¢ The sooner the dealer creates a Christmas atmosphere

about the store, the sooner will he sell Christmas goods.
December makes its bow in a couple of days, and with
its arrival every grocer should begin plans for a bigger
trade than eorresponding month of a year ago.

Already many dealers are showing attractive windows
of new driegq fruits and other baking material.
representaiivé® have observed these all over the country
in some of the most progressive stores. They are l\n'inu—
ine in business that could not be secured in any other

Grocer

way until a couple of weeks prior to Christmas Day.
Getting the public to shop early benefits the retailer
in still another way. When the bulk of the Christmas
trade is forced into the last three or four days, good
service cannot be rendered and this is sure to cause com-
plaints. ~ Neither ean the proper attention be given to
wants of regular ecustomers. But when these have heen
educated to buy early in December, sales of extra goods
woods over and above those actually asked for—ecan
frequently be made.» This is what increases sales and
makes the monih’s business supersede that of a year ago.

. —e—

CO-OPERATIVE STORE HANDIéAPS.

In two or three eities and towns in Ontario there are
efforts at work at the present time to establish co-opera-
tive stores. These, as has heen frequently explained in
the past, are merely joini stock companies with an over-
abundance of small shareholders, usually an unwieldy
number, if we are to judge from the success and failures
experienced in thjs country already.

The ery that” brings in the shareholder is, of course,
‘“the-high-cost-of-living.”” This is alleged to be largely
due to excessive pyrofits charged by the retailer. At the
very beginning, therefore, co-operative stores are under
a serious handicap because of this belief.

As anyone who has been in the “grocery trade in this
country knows, there are many staple lines of groceries
that ho one except a legitimate retajler can purchase, and
they .must be bought from legitimate wholesale grocers
at prices set by the manufacturer. These include eertain
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well known brands of sugar, cereals, starch, syprups, can-
ned goods, soaps, ete., ete. Co-operative stores cannot
buy such goods any cheaper, and how they can sell them
much cheaper than retailers is a difficult question to
answer, if any kind of service is to be rendered.

In Great Britain and Germany the success of these
enterprises has been largely due to mational habits of
thrift and demsity of population. A Scottish or a German
housewife, it is said, will walk some distance to make a
small purchase at the co-operative store. She is prepared
to put up with inconveniences in eomplying with the regu-
lations of the society. But the temper of the people on
the American continent is different. Minor rules and
regulations are apt to be resented by the average house-
wife here. Students of the movement in the Old Country
declare it is the eager desire to save on the part of the
housewife that permits of the suceess of co-operative
societies there.

In Canada during recent years there have heen many
co-operative stores established. A few of them are no
doubt making money, but from all appearances the major-
ity have failed in their hopes. The prospects are there-
fore not very bright for the co-operative store stock suh
seribers in this country.

&—
LET CHEAP HELP DO CHEAP WORK.

Not many days ago in an Ontario store, a high-priced
clerk was found sorting out bags in a rear storehouse.
At the same time there were several customers in the
store and a junior clerk was serving them, or at least
trying to.

This looks like a case of had policy ou the part of
the merchant.

The elerk did not really ohject to this less acrecable
work ;hecause he felt it was his duty to do that whieh his
employer wished. He was not there of his own accord,
however, and would rather have bheen selling goods.

His employer had asked him to do it, while a clerk of
mueh less experience and who was sadly lackine in the
qualities of salesmanship was detailed to serve custom-
ers. It is probable that if the duties of the two elerks
had been reversed, the total sales for that afternoon would
have heen mueh larger, for the elder one was a 2ood sales-
man. But this dealer apparently had not learned the
wisdom of allowing the chedp help do the cheap work.

There are many other merchants pursuing a similar
poliey. A high-priced salesman is frequently given some
work of lesser importance when he might hetter he em-
ploved in selling goods.

A high-salaried elerk should be kept at sueh work as
will allow him to bring returns in proportion to his wages
and the cheaper help given the cheaper work. The mer-
chant should use his ‘iudf_'nn-nl in deeiding on the work

of each elerk.
A_@_ =
DECEMBER A FISH MONTH.

With the opening of the Advent season on Monday
next, the retail grocer who sells fish has a splendid oppor-
tunity to increase sales. Advent marks the time when
frozen fish comes once more for attention, and as there
is always an extensive demand for it, a variety stock is
certainly worth while just now.

Fish should not simply be kept in stock in view of
the existing demand. If this is the case, sales will not

he large unless the community is composed largely of
That does not at all mark
Scores of others buy fish when it
There is always a feeling

people who observe Advent.
the extent of sales.
1s brought to their attention.
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) can- abroad that some of us econsume too much meat. Whether this. When a woman buvs a packave of butter 1
annot this is true or not, a great many believe it, and on this dealer, she expeets good butter It it is not, her b
them belief the trade can do some effective work. account at least, is usually transferred elsewhere S
m o to During December, therefore, fish and oysters should applies to other lines sueh as ha , '
be energetically sold. A great many dealers already zet  coffee, ete
these hehind these lines, and the turnover on them warrants \rticles of quality n '
ls of their efforts. Others can do the same. A stock of frozen nust bhe eiven satisfactio { ' es !
rman fish is easily handled with none of the attending diflienl to anv proportions
ke a ties which mark the hot summer season. They can he o = &— !
ared displayed advantageously in cool weather and with the
regu- assistanee of show eards and advertising, displays can GETTING AT THE NET PROFIT
e on readily be turned into profit. Simnmettl SRR 1o voek bottoms. the mast imn
and Now is the time to sell fish. It requires little energy e &< 3 3 -
duty of the dealer is to keep in toueh with ihs net vea .
use- to create demand; stocks can readily be kept without fear profit
ISR of loss and the Advent season is here. Now is surely To do 1SR it knsw his yearly sinonses tud +
the the psyechological moment volume of - Bisinsss Mo must know on the one |
Ave —8— cost of rent, light, fuel, salaries ol employes, |
i : wagons and uapkeep of same, insurance, advertising !
. BE PROTECTED AGAINST FIRE. sundry expenses, and on the other the gross amou
l]qtl[“ At this time of year retailers should take a look at ""”"”““ done, gross percentage of profits and T .
sere- thieir fire insurance policies. Around Christmas time by deducting total expenses from cross p
s decorations are usually added to the store interior, and ‘mportant higure looms up
if these are of an inflammable character, the retailer is lhe aim of every "i“‘l“ IS {0 have the nel
apt to lose in case of fire. larze as possible. To do “this, the reatest |
In connection with this matter the Fire Underwriters’ business must be done at the least expense How
Association has issued the following eirenlar which all this result be brought about unless he knows his
should read carefully: expenses, his cost, his exact sales and the valu
ol “Followmg our usual eustom at this season >-m“l‘ - SN e MEIM”K"‘ e
use. ) > ! T s 1s the information everv dealer should be as i
ihic of the year, I beg to call your .l[|!'ll1iH‘ll 1o the f at the end of every fiseal vear of the busing :
i dun:q-r.\‘ to life and property from Christmas this requires but four things—an expense b
decorations, displays, ete.,, which are frequently biok: » salis Bl o Thcis  athtralantet ead
: ; made at this time of the year. The use of Christ entory.
e mas greens, harvest specimens, and other inflam- If expenses are ek
mable materials, such as draperies, seenery, total salos 2tk Ehows. and
o cotton to represent snow, and the like (especially stock st herianiits and ond ; i
ms in connection with eleetriec and other hghting OREN H‘ i‘\l.,m‘,‘,,\ru.\,‘ “"‘l"""’ i : y -‘ e h
rd, svstems), is decidedly an inerease of hazard, it instinet demands this- knowlede g }
W I:-lrx;;.:ll:llt\w'“-Tll'fnl-- to make displays of that nature got it are running «‘l-\u.m: R , A
thi : “The statutory conditions of your insurance s x
k= policy read in part as follows: ‘Any chang ™~
rks material to the risk, but within the control o EDITORIAL NOTES
uld knowledge of the asured, shall avoid the poliey N : .
les as to the part affected therehy, unless the change e FESITITR P | .
the is promptly notified in writing to the company oA
or its local agent.” "’ \ppropriate decorations it re spreda {
lar The danger to life in stdres in case of fire is so great W&s spirit and promote buying for
s in view of possibilities of a panie, that every precaution ...
iy should be taken by the trade to prevent the slightest Opening of Advent brines wit
3 possibility of one occurring. gl season, and every dealer should p | ‘
res “@_J tunities 2 b g
‘,'I CUSTOMERS ENTITLED TO SATISFACTION. Goliing i Slinrly from (he Saae wl '
““*When buying goods, I always eonsider quality as doesn’t pay is a work in which every dealer <f
well as price and in that way I give my customers the an adept
satisfaction to which *they are entiéled:”’--A\. H ..
Schweilzer, Berlin, Ont. Fortunate indeed is the housewife whose
lay In the above brief statement, there is an important T8¢ TeCpe calls only for a limited numbes
ol point for the dealer who desires the continued confidence =57 ot . e
len of his eustomers. Price without quality is a poor founda
. tion on which to work. It may be suited to the here-and Suceessful salesmanship from tl o R A
18 there merchant who disappears in the night, but for the consists largely in giving serviee and in the exercising
? man who wants to build up a reputation—to sceure a good- 'A51¢ 1 personal appearance
of will worth while—this poliey is a great handicap. : > ="
'::: ‘\\"H.Ii\ .]h‘rlin' "Imla r illlil“.l'lt‘\-. customers are ‘ulml«-.i To hear some people talk, one would think the dealer
ok . to s;ltlslurtnmn. I'hey know this is due Ulrlll and if Hu'\ is not entitled to any profit when he sells to the eonsumer
it cannot get it at one store, they go where it ean bhe secured. 'he faet that he gives a serviee is seldom taken ini

The groeer with his ear to the ground will easily discover  consideration.
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OF VALUE TO THE GROCERY CLERK

,The Clerk of to-day is the Merchant of to-morrow

Because the clerks of to-day are the
merchants of to-morrow, there is a great
yeason why every eclerk should study
thoroughly every phase of the retail
‘mmmfl. kC <tudies must inelude the
.-nIlrim(mrl.um phase of Selling more par-
ticularly than anything else. It is a
salesman that the employer needs more
than anything else, and there are prob-
ably more positions open in the country
to-day tor salesmen than for any other
class of men.

The werchant must not only be a good
buyer: he must be a man who can or-
vanize his selling foree to get the maxi-
mum amount of business. The elerks
of to-day who are the merchants of to-
morrow mu<t. therefore, be men who ean

sell.

L4 L4 £

As a bright young salesman remrked
o the writer recently, the matter of per-
sofal appearance and approach has
much to do with making sales—even
more than the majority of people are in-
¢lined to think. When a clerk who is
<Jovenly dreséed —dirty linen, dirty
clothes,
to make a sale he is handicapped before

uncombed hair, ete.—attempits

lie ever opens his mouth. He may take
an order but as far as selling anything
else is concerned, he has lit{le chance.
The salesman must be (']g'mj]y attired,
smart on foot, with a keen eye and clear

head.
. . .

The elerk without the power to con-
cégytrate is far from being a salesman.
When a customer 1s before the counter
and one’s efforts are directed to selling
lier goods. she and bher requirements
must be eoncentrated upon. That a roll-
ing stone gathers no moss doesn’t apply
here. “‘Look the eustomer straight in
the e.\'t‘:" is a maxim of all good sales-
men and ‘‘concentrate alone on the work,
When the

clerk’s eye wanders about the store it is

of selling that customer.’’

impossible for him to properly appre-
ciate the thoughts of the customer. The

straight eve holds attention and seeures,

too, the undivided attention of the eus-
tomer.
« s e

»Have you, as a elerk, ever introspected
vour method of approach? When a pur-
chaser entersthe store and it is up to
vou to serve her, what is your attitude
towards her? Have you ever given this
speeial study or thought? If not, it is
worth while looking into. The difference
insresults between the indifferent and
don’t-care-whether-you-buy + approach
and the gentlemanly, attentive eclerk is
I'requently wide. To the employer, it
often means the loss or gain of custom-
ers. It should not be forgotten that the
employer notices all these things. If he
doesn’t, and pays no attention to them
limself, he is not destined to any pro-
longed suecess. The approach fhat be-
~peaks interest in the customer’s wants,
and confidence that you can give the ser-
vice and satisfaction looked for, is what
attraets trade, sells goods above demand,
and brings back the purchaser day after
day.

- . -

No elerk can do best work in selling

The first

requisite of the men who sell suech ap-

inless he knows the goods.

pliances as the cash and eredit register,

the silent salesman, computing scale,
ete., is that they know all there is to
know about them. Wlhere they are made,
what they can do, how they overcome
this or that—these are things that must
be known by the seller destined to he
successful. Same applies to the elerk
in the store. KEvery eclerk should know
where the hest coffee eomes from, why
it 1s best, and all reasons why he recom-
mends it. He should know what there is
tc know about various brands of canned
coods, tea, baking powders, meat sauces,
olives, ete. It is"his aim to sell the best
and this ean only be done when he is
iully aequainted with all.

In this matfer of knowing goods, the
cmployer always plays an important
part. The latter knows, or should know,
lis stock and he should have some meth-
ods to impart what he knows to the

28

clerks. Too often the dealer gives only
meagre information. When the price of
an article, for instance, advances, he
merely informs the staff of the advance.
The reason for it is not stated and when
a sale i1s made the eusiomer is informed
that the price has gone up, with the
probably meaningless “addition that this
has been necessary on acecount of ““the
high ecost of living.””- If ecurrants or
figs advance, and the cause is the Balkan
war, the clerk should know this so that
lie ean sell intelligently.

. . .

In selling goods from the retail store
display takes a preminent place. The
displaying of goods is something with
whieh most clerks have to deal both as
to interior and window arrangement.
Mgny sales are made in this way and
the eredit of them should go to the one
who eonstructed or arranged the display.
The ambitious elerk is a believer in the
power of showing goods and he has ideas
enough to make displays that sell. In
many‘uf our large Canadian stores, win-
dow trimmers are paid substantial sal-
aries for showing goods only. They are
experienced men and because they pro
duce windows that sell, they deserve
The art of display is
assuredly onewf the accomplishments of
the retail elerk.

cood salaries.

Another important acquisition to the
salesman is aceuracy. He must be ae
curate in his statements, in his eount-
ing, weighing, measuring, and in that
portion of the book-keeping he has to
look after. Too mfany errors are made
with the counter cheek book. This
hreeds ‘dissatisfaction among ecustomers

particularly if the error is unfavorable
to them. Accuracy in weighing is very
essential. Tf underweight is given, there
are bound to be suspicions buyers and
if overweight, the dealer loses. This is
all a part of the good salesman’s work
He must he accurate before e branches
out on life’s journey alone.

B

. L .

In subsequent issues, a number of the
above points and others will be taken
up and illustrated with conerete exam
ples. The Selling of goods will be dealt
with exhaustively as this is the pivotal
point in the life of every elerk whose
future plans are for a business of his
own. ‘
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Co-operation With Retail Trade Suggested

Speaker at Meeting of Canadian Credit Men’'s Association Ad-
vises Assistance to Retailers in Getting Amendment to Garni-
shee Act Passed—In Return Association Would Like Aid to
Getting Bulk Sales Act in Force—No Honest Man Could Object
to Either, He States—Objects of Association Exemplified.

Toronto, Nov. 25 (Special). At the
monthly meeting of the Ontario Division
of the Canadian Credit Men’s Assoei
ation at MeConkey’s on Friday night
last, L. J. Ball, the secretary, gave an
address on the aims and accomplish-
ments of the association. A full and
complete explanation of the work being
done, illustrated by lantern slides of the
several forms used by the association,
was made. One of the points touched
upon was the faet that many retailers
do not ecarry sufficient insurance. One
thing the association is doing, is persuad
ing many retailers to put on more insu
ance—a good thing, it was explained,
for both wholesaler and retailer, as it
affords proteetion for both.

Several of the members testified to the
henefits they have received sinee joining
the association, among them being H. D
Eby, of Eby-Blain, wholesale grocers,
Toronto.

E. Leith, of Baltour, Syvime & Co.,
\\Iml(-sulc groeers, “;llul|ln||. cave a num
her of actual instances of how his firm
have_saved money by the association’s
reports. Speaking of the Bulk Sales
Act, which, as the chairman, A. G. Mal
colm said, would again be brought before
the Ontario Legislature during the com
ing sessiony, Mr. Leith said:—*This is
one law thiagt we certainly should have.
It has var&wmlml out that it did not
go through at the last session because
of the opposition from country districts.
I suggest that our attention be given to
the retail merchants throughout the
country, to show them that it is for their
henefit as well as ours.’

“T was reading in the ‘Twenty Years
Azo’ column of The Canadian Groeer
a few weeks aco that the Hamilton
Grocers’ Association of 20 years ago
were trying to get a law passed to have
laborers paid onee a week by the large
corporations. This was so they could
get what was coming to them, and it
could not be objected to hy the honest
man. In the same way the honest re
tailer cannot objeet to a Bulk Sales
Act. In faet, it is to his advantage.

“*1 suggest that we c¢o-operate with the
retail merchants. "Let us help them and
let them help us. At the present time
!Il(‘}' are tr)'in;: to get a hill p:l.\M'(] re-
dueing the amount of exemption in gar-
nishment from $25 to $10. The honest
man cannot objeet to this, any more than
can the honest retailer objeet to the
Bulk Sales Aet. Why not help the mer-
chants to get this legislation through,

and in return get them to use their intlu
ence on their local members to get the
Bulk Sales \et passed.”

The membership of the Ontario divi
sion 18 now 158, A campaign i1s being

undertaken to raise it to 200,

— 99—
COLLECTING FROM GOOD, BUT
SLOW PAYS.

(Coneluded from page 25)

I torgot that matter vesterday, [ must
send him a cheque at once,”” he says

\ collection journal 15 a book witl
consecutive days and dates and on eael
day and date have l!ll'hl\ of room to re
cord different transactions such as:

Call on Mr. Jones for July aceount by
request

Mr. Smith promises a cheque by mail
to-day.

Mr. White's note on account due 1o
day

Sent Mr. Blank a statement on Auag
15; he promises to pay to-day

Sent Mr. Kelly a statement August 15,
unable to get in touech with him: write
him again to-day, et

When yon have sent your accounts
out, take from the ledgzer a List of names
ol every account OWlny, ind then
amounts.  You know by so doing how
\ecounts
should be in alphabetical form, and

much each person owes you

when pavments are received make it
daily duty to mark “‘paid’’ opgpsite
their amounts, or i paid on aecount
mark ‘‘paid on account $20.00."7 On
the 15th look over this list and make
what I would term a collection list. On
this hst vou have before vou the bal
anee of yvour unpaid accounts. Waleh
them earefully.
Must Have Organization.

Collecting accounts from people who
are slow pay, but well-to-do, and still
retain their patronage, is a difficult task
You must have yvour business well o
canized, vour office work must be given
daily attention, vour goods and your
service must be absolutely satisfaetory
To a marked degree your ecustomer
ought to feel he eannot better himself
by dealing elsewhere.

If you are ecompelled to resort to
methods of collecting, you must have
faets in such shape with whieh to eomn-
front him if he says: ‘I did not make
arrangements to pay you on the 25th of
August,” vou have your colleeting jour-
nal to show him. The business man

somet imes forzets, seldom mak ’ a re 4
cord of a promise, but vou have, and
thus vou alwavs have the best of hm
Don’t wade time calling it vou ean
et him on the 'phone; if yvou eall on
him his office may be filled with people

wating to see him o business but

phone him and he will stop talking to /
his ecaller and vou thus have m at
once. Try to alwdys leave vour man
feeling the best towards vou, but thor
oughly mpress him with the importance

of vour: business Not evervons in he

a successtul collector of aceounts, It
a work by itself': human nature must b
studied; faet and idement nust
wavs he exercised: it he swings

vou, dodee 1 bu |
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Current News of the Week

Quebec¢ and Maritime Provinces.

T S «J«l('t!'\lﬂ\ Tohaceo Packine
Company, Ltd., of St. Jacques, Que., has
been incorporated at $150,000,

Brodie & Harvie, Ltd., Montreal,
nanufaeturers of flour and other food
produets, have heen ineorporated at
=100.000.

L. A. Morash, a Halifax, N.S,, groeer,
at the corner of South & Henry Streets,

s amony those who does a good business
n hot drinks. He has a small fountain
on the counter from whieh ecustomers

are served.

J. E. Pollard lLas succeeded Thomas
Revnolds as Montreal manager of the
Quaker Oais Co., the latter having as-
sumed the managership of the Saska-
toon braneh of the same concern. Mr.
Pollard has bheen connected with the
Quaker Oats Company for a number of
years

Ontario.
H. Cox

erocer, Toronto, has sold to

J. G. Boyd. erocer, Toronto, has sold
to A, T. Swift.

John A. Jeffery, erocer, Toronto, has
sold his business.

Geo. Leaver, grocer., Toronto. is sue-
ceeded by Haffeyv & Co.

D. N. Brawley. grocer, of Grand
Vallev. Ont., has sold out.

W. H. Otto, general merchant, El-
mira, Ont., died recently.

D. MeCoskery, grocer, Toronto, has
been succeeded }1)' ;\nui« E. Dobb.

B& L. Campbell, has purchased the
ceneral store of J. Burnett at Orton,
Ont. \

David H. Brawley, grocer, Grand
\v;lllqg\l 'ml., bas sold to Thos. J. Simp-
son.

T. B. Escott & Co., Ltd., manufactur-
ers and wholesale grocers, London, Out.,
have been incorporated in Ontarso at
£130,000.

C. R. McLeod. of Toronto has pur-
chased the gmgeery husiness of Mrs.
Rogers, corner Division and Union Sts.,
Kingston, Ont.

H. L. Charlton, an Aylmer, Ont., gro-
cer, was married recently to Miss Can-
ning of the same town. They have
gone on a wedding trip to Detroit and
Chicago.

A Toronto retailer who recently
hought a groeery store is charged with
havine purchased goods from wholesal-
ers in the name of the former owner.

Fred Coward, an importer on Spadina
Ave., 1s suing him for £39.33 in this re-
card.

The Andrew Jergens Co. is the name
of a new soap conecern which will begin
manufacturing at Perth, Ont., about be-
ginning of the new year. W. E, Danver,
of Perth, is the general manager.

A Port Arthur, Ont., retailer was re-
cently arrested, charged with keeping
store open after 6 o’clock in the even-

- *
ings contrary to a by-law. He pleaded

cuilty to having the store open but as

te had not sold any goods, he was dis-
missed by the magistrate.

Jas. Epps & Co., Ltd., of London,
England, eocoa manufacturers, have ap-
pointed Frederick E. Robson & Co., 25
Front St. East, Toronto, as their On-
tario agents. Jas. Epps & Co. were es-
tablished in 1889 (shortly after Queen
Vieioria was ¢rowned).

The Christie-Brown Company, Tor-
onto have plans prepared for the exten-
sion of their building on Frederick,
Duke and George Sts., and have men en-
caged tearing down the old buildings at
the north-west corner of King and
Frederick streets. The company will
have a frontage on King and three other
streets when the new addition is com-
pleted.

Western Canada.

R. M. S. Cole,"has opened a general
store at Winter, Sask.

E. T. Matte, grocer, Bienfait, Sask..
has sold to Thos. Ellis.

A. Ingram, grocer. Winnipeg, is sue-
ceeded by D. Campbell.

E. J. Fowler, egrocer, Port A“)(‘I'ﬂi.
B.C.. Las opened a new grocery.

Jos. Perverell, general merchant,
Thornhill. Man., died last week.

J. W. Harvey & Co. have opened a
vrocery store at Gull Lake, Sask.

A general store has been opened -at
Pinkham, Sask., by Johnston & Co.

H. S. Ireland has sold his general
store at Redeliff. Alta., to L. Barber.

C. M. Thompson has purchased the
eeneral store of S. K. Holton, Seollard,
Alta. t

C. Mollberg has opened a grocery
store at Leeville, Sask, J. A. Evenden
has opened a general store at the same
place.

Carl Stevens, grocer, Moose Jaw,
Sask., has admitted H, Bothan as part-
ner.

There is some talk of a beet sucar
refining plant being erected at Mont-
martre, Sask.

The stoek of the Jackson Groeery Co.,
Ltd., Caleary, Alta., has been sold to
Lvnn & Hunt.

Stock and fixtures of the estate of
R. H. Graham, groeer, Winnipeg, have
been sold to C. B. Routley.

Machov and Aronvitech have pur-
chased the general store of the Balgonie
Trading Company, at Balgonie, Sask.

David D. Friesen has taken possession
of the general store business whiech has
heen ecarried on at Laird, Sask., by
John P. Epp.

Dauphin, Man., board of tpdde has
been interviewed by a repres¢ntative of
an KEastern mateh factory with regard

to locating there.
A Winnipeg rclmrt/ﬂ{t:s that A.

Maecdonald Co., wholesale groeers there
with branches throughout the West,
have sold to the Dominion Bond Co.,
Toronto, the amount involved said to be
in neighborhood of $2,500,000. The A.
Maedonald Co. was incorporated in
1895, Mr. Maedonald previous to that
time being in the grocery business.

““The retail groecers of Vancouver
have got rid to a great extent of that
areat evil, the professional dead beat,
the man who acecumulates a bill with one
erocery and then goes on to the next,”’
was the declaration at a meeting held
this week at New Westminster, B.C.
“We are getting out a ecredit rater’s
list and it is open to any member of the
association to inspeet it,"” was an an-
nouncement made.

The following officers were appointed.
E. C. Traves; vice-president] C. Welsh:
secretary-treasurer, T. F. Phillips; dir-
ectors, A. P, MecDonald, G. Blakeley,
B. S. Ross, Emerson Gilley and A. Me-
Donald.

The MeKinnon Co., proprietors of a
large department store in Weyburn,
Sask., held a formal opening of a new

e i -
store from November 19 to 23. Ten

vears ago N. D, Me¢Kinnon began busi-
ness there, the first store being only
35 x 52 feet in dimensions. In 1905 the
old frame store was replaced by a brick
one, 35x78 feet and this was doubled in
size three years later. Their present
new building which was begun early in
the year is 100 x 120 feet with four
flats and 8,000 square feet of floor
space. The grocery department is on
the first floor. The store is fitted with
cable cash carriers. There is an ele-
vator system for both freight and pas-
sengers and each department has its
own manager and buyer.
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Good Demand for Ingredients of Christmas Cake
Orders for Confectionery

Coming in —Easiness Still

Trade in Corn Syrups,

QUEBEC MARKETS
POINTERS
Carrants—Up 14 cen
Filberts
Marbot

Tarragona

Advanced
Walnuts
\lmonds

\dvanced
\¢l il \Mi
SUGAR \

at present, In

trade 1s oln "

|1»l|_\
fact, it 1s considered in
unusually

Market for raw sugar is report

some quarters as tieavy fon

season
("i
latter no doubt due to eommencement of
grinding

as with an easier undertone,

quiet

operations in Cuba.

Granulated, bags
Granulated, 20-1b. bags
Granulated, 51 rt
nulated, 2 W
nulated, Iw
Granulated, B
Paris lump, b

Paris lumps
Paris lumps, boxe

Red Seal, in cart

Crystal diamonds

Crystal diamonds

Crystal diamonds,

Crystal diamonds 3
Crystal diamonds, 6 3
Crystal diamonds, Dominoes ,cartons T0
Extra ground, bblis. 515
Extra ground, 50-1b. boxes 5%
Extra ground, 251b. boxes 55
Powdered, bbis. 3
Powdered, 50-1b. boxes - 1
Powdered, 251b. boxes 5 3
Phoenix A 475
Bright coffee 17
No. 3 yellow 460
No. 2 yellow 450
No. 1 yellow 135
Bbls. granulated and yellow ma had at Se¢

above bag prices,

MOLASSES AND SYRUPS.—Parti
cular attention should be paid to molas
ses market at present time, as some in-
teresting developments as far as prices
are concerned, must take place. Sugar
1s now selling at low figure and molasses
should naturally follow,
being equal.

other
But as the new crop will
not be here till February, and stocks of
faney loeally are becoming weaker ever

things

day. a higher range of prices than would
naturally be expeeted, should come into

force.

bados mol pur ) 38 R
bados mol I i o
rbados mol halr1 5
arbados m I b ) ) 35
arbados | R
arbades mol ! ] i
0¥
I"ort i ¥
Corn syrups, bbls .
Com syrups, half-barrels
Corn syrups, quarter-barrels ) 3%
(‘orn syrups, 38%-1b.

pails

Com syrups, 25-1b. pails

(Cases, 2-1b. tins, 2 doz. per case
Cases, 5-Ib. tins, 1 per case
("ases, 10-1b. tins, per case
("ases, 20-1b, tins, % . per case

DRTIED FRUITS.- The approach of
holiday season has added further stimu-
lus to an already active market, and a
cood amount of business is being trans-

acted in spite of high figures asked
for certain lines.

Greek ecurrants, according to latest
cables are mueh firmer, and consider-

able diffienlty is being experienced in
securing steamer space. Cleaned cur-
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wrts have advanced In spite
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monds have bheen

one while Tarragona almonds and

walnuts are also

marked up. Al

known to be in small

compass for past while back and seareity
has no doubt h:',ﬂ\"x
Brazil nuts mayv also 2o up.

being aquiekly

abhout

merease
as stoeks are

absorbed

Ir  <hell
Nrazile "W
Filbert Sieil 1 2
Filhe B i
\ ! 5
Gr t I
per Ib "
1
Si
w "
Almonds. 3 erown n3
Almonds, 2 crown selected, pe 0N
Almonds (in badp). standards, per 1b 027
Cashews 015
Peannts
American
Japanese roasted 0 neyg
Coon. roasted nety 0Me
Diamond G, roasted o om
Ron Ton. roasted an LB 4
Snn roasted LB LR
Spanish No. 1 e LB 4
Virginia No, 1 n1s 018
Pecans, jumbo 018 01
Pistachins, per Ib. oS
Walnnte—
Bordeaux, halves, bright . o o2
Rroken Ny no

RICE.—There is good demand for riece
locally and prices are being well main-
tained. Tt seems that millers have no
heavy supplies on hand. and trade is
replenishing stocks, evidently having be-
come aware of conditions.
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ing thatit will show an inerease. There
has been some diffieulty in
2oods, on aceount of slow
treight,
trouble,

Local jobbers have pretty well cared
for 2oods hooked to go out by lake and
rail routes. Navigation is due to eclose
this week, but there will, of course, he
further shipments by this route as long
as weather permits. :

The Iuﬂe when last ecall for perish-

securing
movement of

but this is by no means a new

able "l)vd\ which retailers wish to uah\
n-

cold
is now

n }wfnu'
!m\\]l)]

weather makes it ir

nearing. Good many
tock up with certain lines he-
tempegature low as to
it necessary them in by
Among are -nltup
olives, vinegar, mineral

dealers
Qoes so
to bring
express, such lines
pickles,
water,

saunees,
ete.

There is now a heavy ecall for all
those ingredients whieh enter into the
make up of the Christmas cake. Retail-

ers are now devoting good deal of their
time to featuring these lines, and pros-
pects are bright for a record season’s
business.  On whole, are fairly
and this combined with
plentitude of money now in ecirculation
should mean good trade in all Christmas
lines.

SUGAR.- There is 40 change in
sugar market since last week. There is

question

prices
reasonable

easiness ahead
when it will
fined prices,
until

but it is
become apparent in re-

Some say it may not come
One man

this wegk said he wouldn’t he surprised

well on in December

(o seef a break anyvtime. ‘‘Beet sugar
il llu" U.S.."" he arcued, ““is 40 cents
heloyy cane, and 1 think that cane re-

finers\will reduce prices just as soon as
sufticient raw

It there is a

supplies come to
break the line,
Canadian market will probably follow.’

hand.
across

Nearby raws have been in rather
scant supply and when they hecome
anore plentiful, there will likely he a

change 1n

market.

refined

granulated,
Extra granulated,
Extra granulated,
Extra granulated, 2-b.
Imperial granulated
Beaver granulated
Yellow, bags O P
Barrels of granulated and yellow will be
at 5 cents above bag prices.

Extra ground, bbls. .

Extra ground, Snlb
Extra ground, 25-1b.
Powdered, bbls.
Powdered, 25-1b.
Powdered. 50-1h,
Red Seal. 5-1b,
Crystal diamonds

Extra

mrtuns
cartons

P T TN
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furnished

hoxes
boxed

Paris lumps, in 100
Paris lumps, in '»ﬂ)h boxes il
Paris lumps, in 25-1b. boxes sicsie B

\ SYRUP AND \l()l,.\\\l“ So far,

trade
Cooler

season’s corn syrup has been
weather of late has

added considerable impetus to business

excellent.

and prospects for coming winter are
bright. Molasses is also in normal de-
mand,
Syrups—

2 1b. tins, 2 dozg in case

5 1b. tins, 9 doz® in case

10 Ib, tins, % doz. in case ...

CANADIAN GROCER

20 1b, tins, % doz. in case ........ 2 60
Barrels, per Ib. 0 03%
Half barrels, 1b, . 0 03%
Quarter barrels, Ib. 0 03%
Pails, 38% lbs. each MR 1
Pally, 25 08, 000R «..iiov it asiea 1

Maple Syrup—Compound—
Gallons, 6 to case ..
% gals,, 12 to case .
3% gals., 24 to case
Pints, 24 to case

Maple Syrup—Pure—
Gallons, 6 to case
% gallons,
Quarts,
Pints, 24 to case .
Quart bottles, 12 to rase

Molasses, per gallon—
New Orleans, barrels .
New Orleans, half barr
\West Indies, barrels

waorone

TRYRLY TBRRZ 8538 KA

24
oo
8%

cCooooD e

\Vest Indies, half barrels
Rarbados, fancy, barrels .. 045
Barbados fancy, half barrels - 049

a -
\ DRIED FRUITS.

more

—Staple as well as
varieties of dried fruits are
out in good volumey Low price
of seeded raisins is workiste for a hig
trade. Second shipment of dates is
nmoving n\well, at lower price noted
last week.

On whole,

faney
moving

'
|ll'l('d 'Il'llil.\' are on reason-
this year, and eonsumption
should accordingly he large. Prunes are

able level

much lower, but real hig movement of
these will not get under way until after
turn of new year. Prohibitive priees
of last vear on peaches and apricots

have given way to more normal values.

Quotations on choice peaches locally
range all way from 8 to 1014 cents.
There is a generally firmer feeline
in fruits at Coast, hoth prunes and
raisins takine Sh  steadier tendeney.

Evaporated apples are still weak. Pack-
ing is about finished and some fizures
regarding vear’s output should soon he
available, At any rate, pack is larce.

Prunes— \
30 to 40, in 25-1b. boxed 012% 0 13%
40 to 50, in 25-1b. boxes 011%
50 to 60. in 25-1b.e boxes ... 0 10%
60 to 70, in 25-1b. boxes 009
70 to 80, in 25-1b. boxes .. 0 08%
80 to 90. in 25-1h. boxes ... 008
90 to 100, in 25-1b. boxes ... 0o
Bame fruit in 50-1b. boxes. % cent less.
Apricots—
Standard. 25-1b. boxes 013
Choice, 25-1b. boxes 015
Peaches—
Standard. 25-1b. boxes ................ 10
Choice, 25-1b. boxes z 0 10 011%
Candied Peel
Lemon 0ol 0 12%
Orange 012 013
Citron 015 018
Tapnets nnge BNy
PR B ..oivoinsconiionvandund 006 oor
fancy box flgs, according to size . n1n 015
Evaporated apples .......... ) 007 007%
Currants—
Fine Filiatras. per Ib. 007
Choicest Amalas, per Ib. 0 07%
I"atras, per 1b. %, 0 0%
Choice Vastiz RSP GER R 0P8y
Shade dried V P e 010 010
Cleaned, % ('.nt more.
Raisins—
Faltans, chnlél .. .iciiiiisicveiseing 010 012
BAliank. BNEY ...cviciciicciscascainisons 012 0
Valencias, selected, new e 0 08%4
Valencias, old stock .......... " 0075
Seeded, 1 Ib. packets, fancy L007% 0074
Seeded, 1 Ih. packets, choice ........ 006% 007
Dates—
Hallowee', full boxes 0 05%
H(nll'n\u‘_ half boxes ... 0 06t%
choicest, 12-1b. bo 0n9 010
choicest, 60-1h. boxes ........ 007 N 0T
Package dates. per pKg. ............... 007 008
COFFEE.— There is no change from

steadiness in the local coffee situation.

nor is any o\p&vl(d although there

have been some slight concessions in
Brazil.

Rio, roasted 021 023
Green, Rio ... 02 n2n
Santos. roasted . 024 02
Maricaibo, roasted 025 02
Bagolas  ........... 027 023
Mocha, roasted 030 08
Java, roasted ..... (] 03%

Mexican 0o
Gautemala 028
Jamaica 0%
Chicory ns

SPICES.—Spice trade during Nov-
ember has heen good. Buying in ‘anti-

cipation of demand for Christmas bak-
ing has added impetus to business,
while shipments going out to lake and
rail points have added, eonsiderably’ to
volume of trade.

? Cloves probably show the most firm-

ness of any line at the moment. There
i1s no news from primary points to in-

dicate any change from steadiness.

Peppers are in much same position.
S5and 101b. , % 1b % 1b.

Tins, pkgs.  tins dez.
1lspi - —0 70 70—0

£2 512

(‘ayenne pepper 23 720 9

CNE i.oooicoonsns 25-29 %2-09%

Cream tartar 22;—‘.” 900 00

Curry powder g - cvasasas

ﬂinger‘ ....... 2-21 66085

Mace 80 =

Nutmegs . 25—30 9!_!—0 _00

I’eppers, bl;\cl '.’ﬂfa g:}-(}) ‘rg

Peppers, white — —

Pastry spice .. 0n-27 65—0 95

Pickling spice 1418 750 00

Twrmerie ........ Wl Gaeind . suaiese

Pails or
Barrels 3 cents below

Range for pure wding to ¢r.-le
boxes 2 cents per lb below tins,

tins.

Mustard:- seed. per Ih.. in bulk 010 012
Celery seed. per lb.. in bulk . ness ?"Q
Shredded cocoanut, in pails 016% 0 17%
RICE AND TAPIOCA.—Trade  in
rice is on a normal scale. There ix

nothine in news from the Far East to
indicate anything but steadiness, Pub
lie opinion in Japan as to actual rice
harvest is growing more pessimistic.
Stocks of rice are not eoming to market

to extent generallyv expected gt this
time of vear. New ecrop rice in Japan

at a price breaking the
in December in past 11

is now quoted
highest reeord
yvears.

It is estimated that 650,000 tons will
he available for export from Siam
there is firm. Steéadiness
rules in Burmah, Conflicting
come to hand from India, but it

seem that prospeects generally are quitc

and
also

]'v’ml‘l«

market

would

good. Tt is rumored that Patua erop
will be considerably short.
Standard B., from mills, 500 I1bs. or over, =
f.o.b. Montreal A - .'; 6.2
i « s 100D, ronto J
Rice, standard B. 0. 0 IR,
Rangoon .. g g(i "
Fancy rangc e
Patna -
Japan g
Java .. g
Carolina n
Sago, meditm DIOWR  ..euvveenenenenencnnes "
Tapinca— :
r)Bulh:t double goat 8 (.:
Medinm, pearl .
*Flake : I
R RGN = LY
NUTS.— One Toronto house has new

shelled walnuts, but majority of jobbers
do not expeet their first arrivals until
about middle of December. Meanwhil
they are selling freshly eracked. fo
Christmas demand. New shelled al
monds are in, but quite high again thi
vear.
Grenoble walnuts in shell as well a
Tarragona almonds and Sieily filberts
are now in. New almonds are lower 1
price. Retailers are now ealling for re
quirements for Christmas trade,
laree volume is being sent out.

and
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Almonds, Formigetta 015 ~015%
Almonds, shelled ........ sk R ¥ ] 03%
Almonds, Tarragona 015 016
Walnuts, Grenoble X 016 0 16%
Walnuts, Bordeaux G 013 0 13%
Walnuts, Marbots . . . .04 015
Walnuts, shelled, fresh cracked 029 030
Walnuts, ah('llug new, to arrrive in Dec. 034 035
Chestnuts, Itali large, 1b, . 0 12%
Chestnuts, Canadian, peck 235
Filberts H ) 11 012
Hickory nut er 1h. . 007
Pecans . [} 020
Brazils N 013 015
Peanuts, roasted ... 010 013
Peanwds, green, extras > 0 08%
Peanuts, green, jumbo ; . 010

BEANS.—There is slightly easier
feeling in beans, due more to general
poor quality of offerings, than any im-
provement in outlook. A good year for
Austrian hand picked is predicted.

Prime beans, per bush., new ............ - 2%
Hand picked, per bush.,, new ..... 300
California Lima, 1b, . 008 1

Austrian, H. P., per bush.

CANNED GOODS.

TORONTO.—There are few features
of interest in canned goods at present
time. While considerable attention has
been given them in way of shipping
and receiving supplies, efforts have not
heen put behind their sale as will bhe
case later on. At nmn‘}vnl. Christmas

voods are holding centve of stage, na-

turally  detracting somewhat from
«;umwl ﬂ'm)t!.\', “n\\'l'\('l’. (Ill»‘v retatlers
who have given some dttention to fea
turing new goods have found good re
sults,

Loeal market is quiet, and easier in
fact that dealers who raised their ideas
above opening prices on ecertain lines,
are beginning to ease them to original
figures. For instance, tomatoes are
again being generallv quoted at $1.371,,

g0 premium over opéning price being
asked. Some firms were of opinion a
few weeks :dgo that possibly something
above that fizure could be seeured.

MANITOBA MARKEFS.
\\'illlliln':. Nov. 26.- Wholesale gro

cers report a most satistactory volume
of business and muech 1 excess ol that
done at this time last year. Christmas
trade is now becoming an important
factor but great bulk of holiday busi-
ness will be done during the first week
in December.

In meantime, feature stoek of all
kinds from the East is pouring into
wholesale warehouses.

(‘ollections have much improved and
amount of cash business done is more
satisfactory both to wholesale and re-
tail dealers.

Movement of grain continues in un-
precedented volume, exeeptionally fine
weather in November having greatly
favored rapid delivery and transporta-
tion.

There is nothing of importance to
note in price changes. Shelled almonds
are a little stiffer, and all other lines
steady.

SUGAR.— Sugar market is reported
to be in somewhat unsettled condition.

THE CANADIAN GROCER

Loeal opinion is mueh at varianee as easier this week having dropped about
to what next move will be. There is a ten cents, but aside from that there are
first rate demand. no changes of particula nterest
Montreal and B.C. granulated, in bbls. 53 lour market 1 b the sawme. slieht
Montreal and B.C., in sacks 528 Flou arket is about the . . shgzh
Montreal and B.C., yellow, in bbls. g Iv easier if anvthing, while suzar mark
Montreal yellow and B.C. yellow, in sacks 15

Icing sugar, in bbls. - 565 et is also stationary. Molas s more

leing sugar, in boxes, 25 lbs. 5%

= wtive than for manv weeks Heavy
S NPS Svr S e p =
YRUPS. yrup prices are SR idets have Dean BMed for eountrv dis
h.ul in common with all eorn produets, | .i.ic . d shipped before
situation is admittedly weak, and de Sion
clines are not improbable. Winter trade
has so far heen satisfactory "
Com Syrup I

2 lb. tins, per case =

8 1b. tins, per case I s X

10 1b. tins, per case & " - W

20 b, tins, per case 260 .

Barrels, per 100 lbs. 105 S

Molasses, New Orleans, gal ) 3 03 - i

Molasses, Barbados, gal. ) 45 ) Hea by

Maple syrup, quarts, per case B

Maple syrup, % gals. 5% .I‘ .

DRIED  FRUITS. Conditions are - eng

normal in dried fruits and there are no . N

changes to report in prices this week 5

Retail trade is brisk and extensive St

preparations for holiday business ar

under consideration.

Prunes Per} /
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21b. package
TEAS AND COFFEES.—There s
nothing new in tea and eoffee sttuation

in the West, Coffee is strong but no  BRYTISH COLUMBIA MARKETS

advances are as vet announced. Con

: ] r NEOUV No 0 S \
sumption shows no falling  off, not Vancoun .
withstanding gradually stiffening prices RME BERS 185 “‘“ teutely
. A 1 S need w i pas
of last twelve months s adva 4
Coff rom 60 eents 1 ) nts. W S
Green Rio, No. 5 017 e Mmel ANy Valley
Roasted Rio ) 21 \ wen in K
Green Santos 019 racts with wrmers. b
Roasted Sant 0 24 : ‘
Chicory ) 12% isstne fails to provide lequa s
Teas s
China blacks, choice o 10 iy Ihese HEW d ec
India and Ceylon hoice ) 32 o A A ) 1
Japans, May picking 5 0 <old wholesale ) ¢ s a doze |
Japans, choice 035 ) 45 }
local erocers have no doubhts
BEANS Nothing new to report 1 will rise hicher than a dolla:
ln‘.lll\ sinee \.t\l review I;qnl“~ ol _‘nnnl l' . 1 F
Jusiness in e produ i
quality are known to be scarce. Situn 2 : .- 3 3
heen hrisk wil suppiy | | n
atton i1s firm and an advanee in price ! : X B g
1 equal and good \n s 3 v
e CIse 1o surprise : :
need cause ] ll Saifinad e atantog Ihe S o
per st " 104
per bushel Malasas arriving are i fine ditio
L | L 3 "
275 he apple n irket 1= unehanged
P Wholesale quotations a S WS
NEW BRUNSWICK MARKETS. Smoked Meats. Hams, botled. 262
; . > o bacon. 22 to 23
St. John, Nov. 26.--Firm and/stead) . o aa
was the grocery market in Bt. John Fggs.— New Lud eqx
. { » \ | e selected 1o
during the week, prices unchanged in fres! Eastern. doz., |
most commodities. Opening of winter e
port season and arrival of large trans- Butter Local ereamery, 35¢: East-\

Atlantie steamers have had effect of c¢rn Townships, prints, > f',.nl;‘y
causing quite an impetus in trade with Townships, solids, 32e: New Zealapd,
many dealers Cornmeal is slightly prints, 34e: New Zealand, solids, 3 .

33

M



THE CANADIAN GROCER

Facts That Should Be Known
About Goods Sold

It ~alesman understands his goods, it

assists him materiallv in selling them.

Therefore, whenever a new article 1is

NI S

received in the store, the elerk who
aims= to be a salesman will learn all the
facts possible about it. In the same
way when an article advances in price,

sine’ ¢lerk will seek out the

the H:H'l'}’»/v.
reason. 1 possible, so that it ean be

. AT W 8 T W AT

T S T T . WA

explained\to the customer, and not
merely the information given that it
1as gone up.”’

* £ -

Pork and beans are on a higher level

than they were some time ago. Some
firmis put prices up then and others just
recently. The reason for the_  higher
prices lies ehiefly, of course, in the
higher price for white beans whieh are
decidedly high when compared with a
few years aco, Pork 1is aRo higher,
while there have also been advances in
cans, solder. packing cases and nails
and all these things help in making the
cost to the manufaeturer heavier than

T P

it previously was.
* ¥ *

More firms have, of late, put up the
price of their standard blends of coffee.
In some cases 1t has been as much as
three cents per pound. This is not due
to any recent advance of that amount
on primary market, but t@ gradual up-
ward trend that has bheen“taking place
for some time. Manufaeturers held
back for a’ considerable time, but at
last found it gecessary to cet more
money for their goods. The advanee in

lower grades of coffee has been mueh
larger thart on the better quality.
$ * - *
Salmon, ' that 1is, sockeye salmon,

A s R O

: ! is especially high in price, as every
i |i dealer and clerk well knows. The cause
g{_ £ 1 18 the short pack ecompared to demand,
! R the run of sockeye having been small

again this year. To the customer who
objects to buying it on the score that
the price is too high, it ¢an be pointed
out that the can contains a solid pound
or half pound of food, =and that there
is no waste. It should be advised that
this feature be considered in sizing up

I e oy e

its value.

. HEAVY CALL FOR SALMON.
Vaneouver, B.C., Nov. 26.—(Special)
Loeal canneries report a deluge of

orders from overseas for salmon and

same applies to Seattle. The British
Columbia pack has been unusually
heavy, considering this was expeeted to
he one of the lean years. Seattle re-
ports that with an estimated paeck of
more than 3,000,000 cases of Alaska
salmon for the season, hurry up orders
from Eastern buyers and a growing
Oriental trade, the salmon market is
manifesting a firmness, whiech it is

asserted, spells higher prices on or

thout January 1,

__@__

'

When the retailer purchases a hund-
red of sugar, he pays for every pound
of it. He doesn’t get one or two pounds
thrown in for good measure. The same
applies to every other line bought in
bulk.

But does every dealer get paid for a
hundred pound of sugar when he sells
it out in 25 cent and dollar quantities?
There may be a few who do, but the
majority do not. Here there is a leak
which means the loss of many dollars
every vear to the Canadian grocery
trade. Not only does it happen in sugar,
but in other bulk goods, such as confeec-
tionery, tea, cereals, ete.

The giving of overweight is a glaring
leak through which many a dollar runs
away. It often goes undetected, hecause
of the smallness of its character. An
ounce of sugar extra seems such an in-
considerable amount that is allowed to
go without a moment’s thought. Sup-
posing, however, an ounce is lost on eaen
of 50 sales in a day. There is a loss of
more than three pounds or some 18 or
20 eents. In a year of 300 days, there
would be lost in sugar alone almost
$60. If overweight is given in confee-
fionery, cereals and all other bulk goods
this leak would easily run over $150,
which in 10 years would represent a
handsome dividend had the loss been
checked.

Eternal vigilance in weighing will
overcome this. Clerks must be shown
how easily money ecan be lost through
carelessness in this regard. If there are

34

computing scales in the store the trouble
can be overcome by demonstrating to
every user of them that the price eom-
puted by the scale is always eorreet and
that when this price is quoted a ecus-
tomer, the latter is paying for exagtly
what he or she receives. With some
other scales special care must be given
whenever goods are placed on the scale
pan to be insured against loss. Over-
weight must be checked, and when it
13, one of the largest leaks in many a
husiness will have been repaired.

__._@__

SASKATOON MERCHANTS ORGAN-
IZING.

Saskatoon, 'f<;l>l\’., Nov. 26.—Some
twenty local retail merehants assembled
recently to talk over a retail merchants’
organization and those behind the move-
ment are optimistie as to the future of
the assoeciation.

J. S. L. Hutehinson who was ehair-
many stated that, at the present time,
the retail dealers of Saskatoon, should
they have any grievances, have no place
to ventilate them and as soon as they
have their own association their com-
plaints when reported will be taken up
by that body in the best interest of the
merchant, The system of giving ecredit
will be dealt with so as to give the re-
tailer better protection than he has had
in the past. The faet is that many of
the merchants of Saskatoon have lost
money by giving eredit to people who
have now moved away from the eity
and left unpaid accounts behind them.
Mr. Hutehinson pointed out that
through the association, giving ecredit
could be done away with in many eases.

It is expected that fully one hundred
of the merchants will fall in line and
help make the association a suecess. An-
other meeting will be held in near fu-
ture when a full slate of officers will he
elected and the various ecommitiees ap-
pointed. It is hoped that all the retail
merchants of the city will avail them-
selves of the opportunity and help boost
the movement.

Some of those present on Wednes-
day night were: J. S. L, Hutchinson,
W.H. Cope, T. E. Cormick, J. H.
Speers, H. Jones, S, J. Sheridan, Chas.
Woodside, A. H. Westhaver, C. .J. Fox
and Mr. Strickland.

__.@__

WANT GROCERS LICENSED.

The eity health officials in Washing-
ton, D.C., are urging the passing of an
ordinance requiring grocers to secure a
license for opening new stores. The %ffi-
cials say that many of the grocers are
of foreign birth and -ignorant of the
pure food laws. The license will not
carry a fee, but will require an inspeec-
tion of premises, ete.
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Lower Prices Anticipated on Cornmeal

Big Yield of Corn Depresses Market—Mill Feed Which In
Turn Has Bearing on Flour Also Affected —Differences of

Opinion as to Future of Flour

ing.

The big yield and low prices of eon
are having considerable bearing on gen-
eral markets, ineluding cereals, flour
and millfeeds The 'll’llll\ll'li“ll ol e¢orn
in United States this year is large, a
good deal in advance of vear ago, and
as result, prices on raw material have
heen on decline for some time, and
weakness has been quite marked of late
While cornmeal has already bheen re-
duced slightly on some markets, it
seems that further _concessions are
ahead in this commodity.

Lower price on corn goes further
than eornmeal market, however. It has
made situation on mill feeds.less firm
and here deelines have been announeced.
Lower figures on mill feeds have in
turn had an influence on flour, for if
lower prices have to he accepted for hy
produets, this naturally throws greater
strain on flour.

The opinion has heen expressed by
certain dealers that lower prices are
warranted on flour some time in the
future. They based their opinion on
fact that while flour is only 20 cents
per barrel lower than year ago, wheat
on Winnipeg market is about 15¢ per
hushel below price of year ago. Against
this 1t is argued that by-products are
lower than year ago, so that flour has
to produce a larger revenue.

Rolled oats situation is in better con-
dition than it has been for some time
Mills still have abundance of orders
ahead, however, and this is a faetor in
maintaining prices, although values on
raw material really warrant lower fig-
ures. Oatmeal for export is lower and
when domestie sitnation clears, reduced
prices are expeeted.

MONTREAL,
FLOUR.—So far there has been no
further change in flour situation, as far
as prices are concerned, in faet, it looks
as if market will be considerably firmer

for next few weeks judging by present
strength of wheat. Demand from eoun-

Relled Oat Sitvation Clear

try and loeally has brightened up as re
sult of recent deecline, though it mic
he added that stoeks in all hands

heen ll‘l--l'l‘l] It Il\i::‘m»»t[l\ owing
hand-to-mouth poliey followed I'here
s good demand from biseuit manufac
turers for winter wheat flonr and as
supplies are none too plentiful. dealers

are having busy time

Wiuter wheat, f ¥ 1 i 5 3
S ght roller i k LI 15
Manitoba 1st Spring p 54
Lanitoba §
M a s g 47
\ ba 1, in bag i
ROLLED OATS \ steady feeling
prevails in this market. Demand is on

right side as far as millers are eoneern
ed though it is generally conceded that
Illi“l‘l‘\ (AN hy no means enoud )

hand to fill all requirements

Fi 1 8 2
standard ' & 5
Giranulated a7
Rolled 1 )

t 1
Rolled oa

t

Rolled
Rolled oats
Rolledd wheat 't
Hor iR
| 4 ) i

TORONTO

FLOUR.—There is no farther change
in flour sinee last week’'s decline of 20
cents per barrel. As to whether there
will be further reduetion or not, there
is difference of n;-ini-»nv Some dealers
think that wheat prices are low enough
to warrant conecessions later on. Those

who hold contrary opinion say that
lower price of mill feed as compared
with a vear ago is a faetor that has to
bhe taken into consideration. Bran, for
instanee, is now down to $21. as against
$24 vear ago. This throws a greater

strain on flour.

Ist patent, in car | 53
2nd patents, in 1 80
St r bakers 4 60
F flour, in lot ¥ ton 1 ™ 33 00
in cotton sacks, 10c per barrel me
Winter Wheat.
Fancy patents, domestic consumptior 155 515
I*atents, 99 p.c mj ) 15 18
Straight roll mptio 135 45
Rlended domestic i1 505

CEREALS.—Tt is expeected that lower
prices on eornmeal will be seen in near
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Grocers’ Letter Box

The Canadlan Grocer solicits enquiries for

this Column on Trade Questi y wish
to know the nawe of the u tur 14
any llne of goods, or where any article can

be secured, etc., write us

Editor Canadian { can
miorm me wi Is 1t LOS St taps
thle wooden boxes r e ¢ r eTocel
‘.|'>.’

Schretber. Ont I. G. Meluntosh

Editorial Note Kennetii H. Munro

Coristine Building, Montreal, 1s e

(‘anadian representative for a United

States arm manuiaectaring thes
o—

an

A shiipment of 5900 boxes of New
Zealand buiter is on its way to Van-
conver, B.C. It 1s expected to arrive

about December 10

™
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New Navel Oranges Selling Fairly Well

In Early Again This Year—Reports as to Quality Vary—

Florida Oranges Somewhat Stronger—VYield Said to be Over-
estimated—Will be Big Crop of Florida Grapefruit, However.

New navel oranges from California
are selling fairly well on Canadian
markets.  The West has heen getting
shipments  during ereater part of
month, but it i1s only of late that most
of the Eastern points have received
their first arrivals, This is fairly early
for navels, although no more so than
last year. Some years, they just come
in time to ecateh the Christmas trade.
While in some instances, arrivals are
reported zood quality, other receivers
say there is’ room for improvement.

Late Valenecias are still offered, while
Floridas are receiving considerable at-
tention. Some, at least, of Florida ar-
rivals are juiey and well flavored. The
FFlorida orange erop has been estimated
at all kinds of figures, from five to as
Ingh as seven million hoxes for the
Vear. The Florida Exchange
claim that early picking shows that erop

('itrus

has been overestimated. Theyv say that
vield will nat be mueh in excess of last
vear, and doubt if it will exceed Tour
and a quarter million hoxes in the Em-
pre state.

There 1 nothing to indicate any
estimates of
Florida ferapefrnit erop. It is expected
to be as large as was predicted, and of
finer quality, more juiev than the State
has shipped for some years. Some of
first shipments were lacking in quality,

chanee in the original

but there appears to he an improve-
ment of late.”

The first strawberries have made
their appearance aeross the line, coming
from Florida. No arrivals are expected
in Canada for some time,

MONTREAL.

GREEN FRUITS.—Demand for ap-
ples iz still heavy and representative
wholesalers are not inelined to shade
prices  Cranbérries are not altogether
scareg{ but supply is none too heavy so
that jwith heavy demand started since

colder weather set in,,makes it look
even money for higher priees within a
short time.

Consumers are heginning to notice

the high e¢harge for different varieties
of oranges, no further change though
having bheen recorded up till time of
writing.

Apples, fall, No.
Apples, fall, N«
Bananas, crated
Cranberries ..
Grape fr
Lemons ..
Limes, bo
Oranges, late Va
Pineapples, Cubans,
T R AT
Summer apples, No. 1

Summer apples, No.
California plums
California pears ...
California peaches
P'ears, in barrels

VEGETABLES. Potatoes recently
looked as 1f thev were hecoming easier

3 =1 03 6
]
1

G0 et G0 M 1D O W et 1 M €D D e O
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but of late firmer feeling set in and so
far it has heen pretty well maintained.
Considerable  qguantities  have been
shipped from Maritime points, but it
looks as if there are not the shipping
facilities there one wonld desire. and
prices for fast service must be paid.
Demand all round is good, high prieces
prevailing having little or no effeet.
Spanish onions, large case

Canadian red onions, per Ib.

#

Carrots
Cabbage, dozen

Cauliflower, doz.

Cucumbers, basket

Peppers, green, basket
Radishes, dozen ....
Sweet potatoes, per basket e
New potatoes, bag . BATANIINELP e
Spinach, box Ssee

Parsnips, bag
Tomatoes .........
Turnips, per bag

HWWIE I DO OO OD N
RSHSIIRARABVIAA2E

TORONTO.

GREEN FRUITS. —Navel oranges,
which are selling around $3.50 per case
are showing up fairly well for so early
in season. There are still some late Val-
encias on market, while Florida stock
also has quite a prominent position.
Tangerines are quoted at $3.50 per half
strap.

Pineapples are considerably easier

36

R Dy, Po

selling down to $4.00 per case this week.
Apples are receiving considerable atten-
tion at present time, supplies being on
quite liberal scale. Almeria grapes are
moving fairly well, some varieties bring-
img a higher figure.
steady.

Apples ¥

ows, per hairel
pies, per barrel
Russets, per barrel
Greenings, fancy,
Greenings, No. 2,
Fancy imported,
Bananas, per bunch
Cranberries, per bbl.
Cranberries. crate
Grapes, Almeria, per 11
Hothouse grapes, per lb.
Jrapefruit, per case
Lemons, Verdelli
Limes. per 100

(‘ranberries are

BRASE

o

3

-
o

L e
=

TRE8

Oranges, Florida, case 00 25
Navels, per case . 350 37
Pincapples, per case 3
I'ersimmons, per Case .........c.ccceeceeenes 260
Pomegranates, per doz. 0%

VEGETABLES.—There caunot he
said to be scarcity of potatoes locally,
but shortage of ecars 1is interfering
somewhat with shipments, so there is at
least no overplus. There is nothing to
indicate any change at present from
steadiness. Retailers are now arrang
ing for winter requirements in potatoes
as well as other lines before ecold
weather sets in. :

Hot house goods are firmer. Cueum
bers are up to $1.75 per dozen. Tomatoes
are steadier, and will probably he high
er week hence.
Beets, per bag
Carrots, per bag
Cabbage, per dozen

Celery, per dozen .. = 03

Celery, California, per crate

Cucumbers. Boston. hot house, doz

Lettuee, doz. bunches 30

Mushrooms, per Ib.

Onions— ¢
Spanish, per crate . == 25 27
Canadian onions, 75 lb. bag 100

Potatoes, Ontario, per bag 10 110

Potatoes, New Brunswick = 110 115

Parsnips, per bag i"_*

Turnips, per bhag . : 0

Tomatoes, hothouse, per 1b. .. % 025

Sweet potatoes, hamper e 150

NOVA SCOTIA MARKETS.

Halifax, Nov. 27.—Business continues
excellent ‘in. local groeery markets. Al
wholesalers are busy filling orders fo
outports, and ecollections are fully u
to standard.

Jobbers report better demand fo
potatoes, particularly Nova Seotia stock
whieh is selling at §§.60 per three bushe!
bag. There is a feavy demand fo
heans. Prime are quoted at ?g)‘) and
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handpicked at $3.10. Hungarian beans
are selling at $2.85. Market is bare of
whole peas, and split are quoted at
$7.50.

There was another drop of 25 cents
per barrel in flonr during the week.
Rolled oats are firmer, and are now
quoted here at $5.85 per harrel.

b

WINNIPEG.
FRUITS AND VEGETABLES. —Na-
tive grown vegetables are generally a

little stiffer in price. Potatoes have

THE

advaneed 2 eents per bushel on ear load

CANADIAN
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lots.

Fresh Fruit—

Country Merchants Decide to Close Early

Association Work in Middlesex County Progressing Rapidly
All Public Holidays to be Obs:rved—Work of Organization
Aided by London Retail Groce's Who Gave Addresses at

Meeting,

London, Ont., Nov. 2T7. 1/‘;|w¢'l.l|).
I'he recular monthly meeting\of’ the Re
tail Merchants Association of Central
Middlesex, Ont., Wwhs leld at residenc
of President James \. Kelley, Lambeth,
Out.. on Wednesday evening, November
20th Those present were Jas \
Kelley, Geo. Carlev and R, W. Earle,
Lambeth: H. €. Jolnston, N. Bodkin
and L. Owen, Delaware; D. .J. Mathe
son and Foster, Komoka: W. .J.
Laing,: Muncey: ‘W, I1. Branton, Litile
wood: E. A. Ryekman, Christina: also
H. J. Scott of the North Dorchester
Association.,  The visitors from the
London Retail
were President John Diprose, Thos
Shaw, (i. B. Drake, J. A. Mec¢Farlane,
Adam Palmer, Thos, Danahan, F. .J

Ryvan and A. Baker.
%]I(‘ meeting was opened by President

Jas. Kelley, who thanked those pres

Groeers’ Association

ent for turning out and hoped that the
Assoeiation would confinue to prospe:
organized three

They had been only
months and already their labors wer
hearing fruit He also thanked the
London Assoeiation for their valuable
assistance and complimented the North
Dorehester Association for valuable ad
vice, particularly from President W. .J.
(‘oates. who was unabhle '1)‘1u' present.

Early Closing Decided on.

After a great deal of disenssion the
merchants present decided to close
their places of bhusiness every night (ex-
cepting Saturday) at 8 o’cloek. after
January 1st, 1913. The large majority
have heen keeping open till ten and
eleven o'clock, Thev also agreed to
close their places of business on all
publie holidays. Many of those pres-
ent have bheen in the habit of keeping
opei a few hours in the morning, be
sides being open the night previous, the
same as Saturday night. They also

Malaga grapes, kegs 800 850 Ph t g h th 11
Navel oranges, case 500 o o ra e \!
Tokay grapes 2% ® ° |
California grapes, case i
Oranges, Valencia 55 tlll w
Bananas, per bunch 25 I rls as ln 0 |
California lemons, crate 800 .
Limes, box ... 200
Washington apples 15 22 ﬁ
Ontario tomatoes 07
Ontario apples i 550 }
Cranberries 130 Very t \ 5 1SS
Spanish onions 375 : $
Florida grape fruit 5% S " it y
4 5
Pears o ha = why all ¢ » the
Potatoes
Potatoes, per bushcl 04 e | .
Carload  lots irtst IS 1
Jersey sweet potatoes, barrel 6 5
Weas eet 1
ind [
| | ~ W 1 =
W\ -
i ) L { S W
\
can W
decided <ell pratent medieines .
marked prices mstead o ar rices \
and 1 owas acreed 1 ere was 1
profit wort Wil n s | ha ~ ;
less than 10g straicht \
¥ )
S { !
Seeretary Bodki s asked to i
Iy the members not present ; also
HIES cottlilees wer Led |
1St ! i ¢ ¢ hers o '
them o jon
{
It was very hard to find a suttabl
name for the Association, buat  afte
considerable diseussion it was thoue ’
advisable to ecall 1t the Cent Middle g
sex \ssociation . i ¢
Addresses by London Grocers.
President Jol Diprose ot e L
don Assoectation, urged the members 1
have confidence in  each other, and I \
Fhos. Shaw told them that  they v
I their own hands the machinery s
elevate thewr business and that the promuis S
should not let the P’\ii)l:\' dictate to then Insty us I
how long they should stay open and at il b s
what they should sell their goods Please  remembe (
.\|u eclies on lldtln' !ll}l]l'\ HIEY u..‘lnit' by \ risd Is Nt \
\dam Palmer, Geo. Carlev, H. (', Joln W\ »
ston, . J. Mathewson, ( Foster, W, . I 32 respu
Laing, J. A, MeFarlane and I \ t hp
Ryekman. ewspapers and  se
I'here was e meet . o
g as well E. J. Ry L
sang several ws=. Ranah
presided at  the piano \ “vote o Fos
1 1 1 ) - 11 hed
thanks was tendered to President Kelley
3 2 \
Tor.ghe use ol s resudence 1S i meel ' . o ! y
iny place L., ’ B L - 0
@ oW sie Tt \ s Dart
ot Jrjpros H NS IS Tt
VALUABLE AID PO BUSINESS inery. . d\one
1" Mael Publishing % Fu W\ <tdle 8 < 1! by
please find postal note for $2.00 for my
seription to the Canadian Groe I n s S S 1 fost
the Canadian G er is one of the very I .
of its kind, and 1 find it a valuable aid neariy . lollars. Tt is galiet
my husiness ed it will \ ¢ or an optpuat
Wishing youn sucvess 2500 b els 1y d ¢ the
MARY MeGILL 1
Merriekvale, Out LY AL

B
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Good December Fish Trade is Expected

Advent With its Special Fish
Demand—Weather Will Also
Better Demand During Past

Dealers are antieipating a good vol-
ume  of bhusiness in fish  during the
Mionth of December. The first of the
month marks the opening of Advent,
with 1ts speeial fish days each week,
and this combined with cooler -weather
18 expected to give a cood deal of life
to business from now until holidays.
Then, with opening of January and the
holiday rush overerand more ideal eon-
ditions lending Hu‘_ru;vlws to husiness,
trade should gather same speed as is
usnal during the winter season. ¢
Past week has heen marked by brisk-
er demand, retail dealers anticipating
their wants for the Advent trade. There
are no speclal features, execept contin
ned chance trom fresh to frozen var-
ieties,  Smoked and prepared lines are
moving ¢ ite well. =

QUEBEC.
MONTREAI.

done 1n all Iines and wholesalers are ex

Bie business 1s bheing

pecting this to be record season. Cod

cood supply, but

and haddoek are 1
there will he no more fresh lake fish as
season has elosed.  Fresh halibut are
still searee, bhut orders are heing filled
”;u]!“ﬁ,‘s‘. l\ilr
pers and fillet®are n good demand and

with new frozen stoek.

stoek 15 reported as cood, 1'u|nh-’\\o';|l]|r
er helping.  Oysters are also selling
well-hoth bulk and sliell heing stronely
sougnt,

FRESH AND FROZEN

Flounders Svas ) 10
Dressed perch ... . y 009
Fancy spring salmon, per Il 018
Large shad herring, each
Market cod, case 250 1 per 1b 0m
Less than case 0 04%
Smelts, fancy ....., o Dy 012
addeock ¢ s = 0 05
Halibut, per Ih. = on
Herring, frozer per 100 fish 200
Nullets . S5 denen 0mMe 005
Fike, didgicd and headl Ih 008
Pike, round . < 005
Stea cod osa 006
Mackerel = oes 012
B.C. red salmon Y e 019
New spe’ salmon, per Ib. eeeveerer o ... 018
Qualla salmon casvoe 007T% 008
No. 1 smelts, per Ih. Soes oe 011

Lake trout, per- 1b. . = 0
Whitefish,) large, per 1b. ............. S 0
Whitefish. sSnll. B .ocicorsonccicnonnecas e 007
Pure cod tablets, 20 1-1b. tablets A ‘ 2
Jarbotte (dressed) bullheads, per Ib. 0

Days Likely to Bring Brisker
be More Favorable—Has Been
Week—More Frozen Varieties.

Black Sea bass . e . e 012
Fancy bluefish 015
Fancy weakfish ... dnes s R 012
PREPARED FISH.
Boneless cod, in blocks or pkgs., Ib.. 7. 8 10, 11, 12
Dry polleck, 100 1b. bundles, per bundle nsve TN
Shredded cod, 2 doz. in box, per bex.. e L
joneless strip cod, 30-1b. box R R el 012

SALTED AND PICKLED.
New green cod, per bbl., 200 Ibs.
New Labrador herring, per bbl. ..
New Labrador herring, per half bbl
No. 1 mackerel, pail

No. 1 mackerel, half bbls. .......... SRR
Lake trout, kegs swazses; 00
No. 1 green haddock, per 200-lbs 750 8 00
Salt eels, per Ih. .... ; e 0 06
Salt sardines, bbls. = 500
Salt sardines, half bbls, . 27
Lake trout, half bbl. . . s 6 00
Seotch herring 6 50
Scotch herr keg 110
Holland herring, bhhl 10 50
Holland herring, half bbl 6 00
Holland herring, keg ... 075
Ponele new herring, 10-1h. boxes - 012%
Qalt eels, per Ih. 0 06
Labrador salmon. bhl 1500 1700
Labrador salmon. half bhl 8 00 9 00
S trout, half hhl W= . 12 50

SMOKED

I ' box
Yarmouth bl
I
I

1
3 1
Fadddi fancy, 151h. box per Ih n
" faney, 151h. boxe per 1b 0
r, new. smoked, per hox o I
(small per box of 50 fish 1
almon. per 1h ek
m®ked herring, 4 1h. boxes, per 1b 0
SHELI FISH.
Solid meats—Standards, gal., $1.70: selects, gal. 190
Bulk standard gal., $1.40; sclect et 1

ONTARIO.
TORONTO. Week

vent has been marked by orders eoming

preceding  Ad

i from various sections of fhe connfry
from dealers who are planning o make
the most of speeial fish  season  jusi
opened. It is anticipated thijt with spe
cial fish il;l)" cach week fl(«'ll]n' during
the month will bhe appreciable. Then
with passing of the holidays, and seftine
in of real c¢old weather, trade will eon
finune hrisk.

More varieiies of frozen fish are mak-
ing their appearance. Holland herring
are offered at 80 to K5e per keg.

Hallbut, per MR .oveiiciverissnnvioin o038 on
Trout, per Ib, . svississne e 012
(Cohoe salmon, headless and dressed 01
Qualla salmon, per 1b, NS SRR 0 10%
Sea herring, per 100 ... 3 2 .. 200 2560
FRESH CAUGHT FISH.
Whiteflsh, per I i i na e 013
Steak, cod veon e s 008
Haddock : . e gtal oo7
Herrings, per Ib, e i i 0 06
OB T oor

Finnan haddie . T ST e S heuiis 008
Smoked fillets on
Smoked bloaters, 60s x 125
e = 125
PREPARED,
Shredded cod, 2 doz. pkgs. to box : . 2%
Acadia cod, 21b. boxes, 12 to crate . 280
Cod in loose strips, 25-1lb. to box, Ib 0 06'%%
Skinless, ewt. (100 1b. boxes) ..... 6 00
SALTED AND PICKLED.
Labrador herring, per keg ............... B 3%
Labrador herring, per barrel = 6 00
Labrador trout, per keg 73 750
Scottish herring, Loch Fyne, per kit. a 110
Holland herring, per keg R 0 80 085
Oysters
Selects, per gallon 17 200
S 1 gal. lots .. : = 17
Straights, 3 gal. lots 170
Straights, 5 gal. lots - 166

NEW BRUNSWICK.

ST. JOTIN . —Supplies with local deal
ers were rather light during the week,
due to faet that there were but few ar
rivals, and for what were received,
there was brisk demand. Prices remain
about same. A fairly goqd shipment of
cod, haddoek and ehieken halibut re
ceived late in week tended to relieve
situation to a little extent. There is a
splendid run of smelt at present time,
which are hringing eight eents whole-
sale.

NOVA SCOTIA.

HALIFAX.- Nova Seotia’s fish trade
with Montreal, Toronto and Western
Provinees 1s crowing enormously. More
fish is being sold in Canada than ever
hefore. Up to few vears ago very little
fish was sent from Nova Seotia beyond
Monireal, but now it is going further
and by car load. This not only refers
to fresh fish, bt to eured fish as well

AP — -

WINNIPEG.

Fresh pickerel are quof
ed 15 cent lower. Frozen salmon and
halibut are now on market.

Winnipeg

Frozen halibut 009
Frozen salmon 011
Fresh salmon 15

Fresh whitefish
Halibnt

- e
Pickerel

Block codfish
Finnan haddie
RBloaters, boy
ORI oivveoccocen
Goldeyes. doz.
Salt mackerel
Holland herring
Labrador herring
Oysters, gal. .......

NUDNON~DOoODOoODOD
BAREIER:S 3?3.'3?
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gg Problem of Great Importance Now

With Advent of Christmas Baking—Eastern Dealer Says There Will be No

Scarcity—Offerings From Across the Line

Centres—Hog Movement More Liberal.

With Christmas &;‘ll\nv_f close at hand,
the egg problem is*one of no little 1m
portance. Already prices are at fairly
high level, new laids being in scant sup
ply and commanding a faney fligure,
\\llll(' storage ﬂl"ll‘ll' averages about 2
cents per dozen above prices ruling one
year ago. There is fair amount ol egus
coming to market with a light sprinl
ling of new laids.

““There will be no scareity ol ezues for
st

the Christmas baking,’”’ stated an K
ern produce man this week. It we
haven’t enough on this side of the lne
to fill demand, we can easily get thew

in the United States, where offerings are

quite large. Fine weather in the States
has brought about easier prices on eggs,
and April and June eggs are offered in
(‘hicago at 20 to 21 cents.”” There have
heen |'I'il\'lh'll“_\ no egus \'\"\ill('l‘ from
(‘anada to the United Kingdom this
year, all supplies being required fo
liome c¢onsumption.

Inereased supplies of butter of late
have checked farming market \t some
centres, receipts ol hu”\nﬂmnmﬂ} and
dairy have shown quit® an appreciable
increase, causing a slightly easier ten-
deney. The prospeects of continued good
make, owing to large amount of feed in
the country, alonz with lessened demand
from West and weaker market in Eng
land, has led dealers in several quarters
to believe there has at least been tem
porary check put on firm feeling.

Movement of hogs is on a more hberal
scale than some time ago, and accord

ingly there is a less firm feeling in pro- -

visions, as pointed out last week. Of
some markets, this is not very mafrked,
certain lines still continuing uf rather
scant supply.
MONTREAL.

PROVISIONS.—Demand for general
list is good, there being no change in
price or any important development
since last week. Fresh dressed hogs are
continually in limelight, though. Lard
is firmer, owing to increase in ecall.

Bacon 1s asked tor heavier than during
any previous seasot, it bemg generally

believed that supplies are suflicient.

Long clear bacon, heavy, Ib 13y
Loung clear bacon, light, 1b. 014
Hams

large sizes, 28 to 40 lbs., per It 1
iz 20 to 28 lbs., per Ib 6
m 1Zes 5

> to 19 lbs,, per It 1
small . 10 to 14 1bs,, ¢ It 17
ut large, 16 to 25 11 per It oty
e 1§ small, 9 to 12 It i it 8z
Breakfast bac English, 1 less, § Il )
Windsor bace skinned, backs, b °
Spiced roll bacon, bonel t. per R
Boiled ham I
Hogs, liv wt
Hog It cwt
Pure Land
Boxes, 50 lbs, net, j§ .
Casey, tins, each 10 It I ‘
Ca tit cach 5 1 i
Ca t ach I i
Pail v I, 20 1 I
Pai t 20 I I I
Tubs, 5 It net, § It )

Green bacon, flank
beef. barrel

e ' 1 1 '
BUTTER. The tone of market is de
cidedly firm, demand both from loeal and
outside buvers bheing strong It 1s na

tural to expect that a large hole will by
made in stocks at store, the Western

huyers having made a heavy eall within
past ten days. Of course, future of
market will be determined now hy Old
Country situation, as the Panadian will
only have to advanee one point to allow
the-New Zealand butter to come along
The latter eould be laid down here at
30 cents, but it is doubt ful whether qual-
v wounld be as cood as our best ercam
ery.

Creamery blocks ) o'z
Dairy tubs, Ib. 0% ) 28

FGaGsS There are not enough new
laids coming along to fill all require
ments, but storace stoeks are aeting as
substitutes and filling the role well, as
quaiity this year has been hetter than
ever, due in no small extent to the cool
and agreeable spring. Prices are still

Receipts of Butter Larger at Many

JUSTE as SO0 as we ' ¢S .

stoch reduced

N . 8
POULTRY irkey "
i L rd i1y i~
this is | v M I \
jrresses S |
prices s = irds U i
1 proultry i }
i t (Outa I 5
1 i : 1 \
lurk &
Turk A 7
i 1 8
Phucks, | 2
HONE Y
i H
\
\ HIMT
the | S
1 S \ i
wl they \ ()
s | T ]
I it I
¢ Seis W hie
t be at all unlikely
W - v ! y wbs t -
Hone strained
ney, 60-1b. pai pe 2
hone 10-1t pails 2 1Z%
hone b. pail [t 1 12%
TORONTO
PROVISIONS. - Genera
provision market sl
from a week ago Roll b S 1y
casier. Lard on othe wd h was
"'i‘li'l"i Ypovent per pottid by [l | o
lasi Weel nas re-aected p ra azsa
by same amount SOCKs d are saad
to be rather on swmall I same
< true o ] clearn Wl o cady
Prices on this line varv a rdine to
the weight of the des For stanee,
one hirm quotes 0 657°s a 15: 70’s
fo S0's at 14, and SO°s to 1007s at
Hoes are comin orward slhichtly

better scale of late

mn



THE CANADIAN GROCER

- Butter Situation From EngllsHMp01nt

Letter Which Tells of Some Weakening Tendenc}ps to the
London Market—Open Weather on Continent During October
Increases the Make—Part Played by Margarine in Old Coun-
try Market—The New Zealand and Australian Situation.

Laige hams, per lb. ..
Backs, plain, per Ib. ....
pea. meal .........
ast bacon,

PiclNed Meats
Heav)\ mess pork, pwr bbl.
Short Nat, per bbl.

C o«)ku! ams

O BTN A B

geon,  extia

014 0 14%

N

Lard, 0 : : v
ll"“'; e ol i?,'-‘ The following report on the London, vored production; the make of Knelish,
ard, pails. per Ih) ) 15 : : L . ‘

e cumpevRa ROy GEnes oo GG Eng., butter market as prepared by Irish, French, Duteh, ete., was unex-
AV 108 1oca . “en . 2 - < g : 4

Live hogs comny powy St Samuel Paze & Son, provision brokers pectedly large; the total imports from
Diressed ]

there, will be of value to all interested France, for instance, were 25,244 ewts.

131 lll R. Butter was reported less ; ? : . -
! in this market from an international greater last month than in Oectober,

firm last week. There has, however, heen

: standpoint :— 1911, so that the shortage from Aus-

£ no coneession i local prices.  Indeed, B : d =
:‘S_ e e ercamery af shohily - Montague Chambers, tralia, Canada, New Zealand and the
~ R RN y f London Bridge, London, Eng * United States was compensated for al
"h 1 don’t see why they are quoting “The first arrivals of the new sea- most exactly by the inereased exporta-
‘:%‘? prices  hicher,” <aid  another dealer. son’'s Australian butter have come to an  ton to this country from the Contin

g “The delivery is enormous in all kinds  unexpectedly dull market, and contrary enl.

of butter. The buying price in country  to almost any previous experience, it And this- comparison is, of course,

i down some, while I am looking for a  has been found impossible to ¢lear them very wide of the actual supplies during
taly larce producticn when farme on landing. A considerable part of last last month, hecause it does not !il!w i
bewin to feed @heir cows.  There is Iul} week's shipment ex “*Mooltan’ was 10 account the very large produetion in
of feed in the country.’’ put into cold storage, as the trade was England and Irveland. In addition, hold

B SRR L not ready to take it, unless at slaughter ers of .fl<;1tl\> in cold storage—which 1
(‘MJIHZ«A‘}”);»«{( e ¥ 25? prices.  The same conditions affected ¢ludes importers, wholesale hn!m‘s and
iEn s il o s | the sale of New Zealand ex ** Athenie.”’ shop-keepers —are  now  making the
2 iy SRS 2 U"i' *The reasons for this unlooked-for ereatest  endeavors to work off  these
FGGR. Sapply of strietly new laid state of things will be found in the fol- accumulations, and eurrent supplies are,
gzps. 16 excesdingly l“m.“w"..:““l !”UI‘ lowing n-nx;n-rl\:\ on the general situa - consequence, diflieult to move,
: iR R el Ahere B8 For seme tine past the market - Contending With Maggarine.
e ‘;1.1{;‘..1;1 P e salipd © Enee has '|n-1l exceedingly dull, and last “Again, owing[to retail pPxices heine
PasRele, Ukt "l"" S FOL COUNARY week this 'I“l”""”“'“l beeame most pro- mostly at 1Is. 2d. |per Ih. and Yver, and
S I””‘IHMII"\- ”-; lm‘.\.‘l. :v'f.s‘]””.':.'v;lb.ll.ﬁ nounced.  All deseriptions were offered only a little at H‘ the demand fo
Bt ;‘,],:1.':;::“-'-:f:..\, I\‘]‘:'H ]jl;:“‘_ “"':l'”ll:l]" on directly lower terms, but the redue- pure butfer is .wl‘kmx,\l:\ affected hy thi
e tion made no difference-to the demand, sale of Margarine, Which each year in
¥ ol storaze ‘-'"‘?""v"""" ”'“].]“l'].':_‘h'”."l'..l:"f:\ trade continuing exceedingly flat and  ¢reases considerably, \nu this article is =
A “”ll M:“‘_ llll'\]v‘]‘l;nlu,ut ~‘l,' s " huyers absolutely indifferent. These now turned out so wéll, and is of
" li‘:ua—‘ el o were two chief determining causes for zood quality and palatad avor, that
b 5t ':ir1;.“;1;-':-“‘1’;@1wr r doz. 830 04 this lifeless state. The Rrst ‘]‘-,‘(.,’ back 'II. proves a most ?nrnndnhln- competitor.
il‘ ir-k'l-:‘l' ll::: ‘}i::/ reens ’253 ggj’ some two or three months, \\‘n't-n it was This week there 1*; II“\‘\'t'\'l‘l'- a -‘|l‘-"|l”.\'
< e 3 : : wenerally thought that supplies would 1mproved request for finest hufter, al
F.; CHEESE. Fair volume of business be scarce -and velaest bl during the though prices may deeline still furthe:
e" i '4“"'.'\','_!\ repuried .l»y soesl wisole last guarter of the year. On this before present downward tendeney is
’ salers. There is nothing  particularly assumption heavy purchases were made ¢hecked: but there are no indieations ol
! Sl i prropat kel \>l'll;l"l"." as an insurance against the ankicipated recovery with regard to secondary and
t e ]\'II\"'.é ;’”‘l' searcity, and large quantities of French, stored parcels, for whieh at the moment
¥ (r EE i;' ﬁif Irish, .\'ill('l'lil‘ll. ete., were put into cold "“:f"' “ “"-‘"I“_"'I‘ f“' "}“'l”i'ﬂ";
g - st storage at priees whieh now turn out to Arrivals of ‘\““'"“]“”‘_l simee. - our
. POULTRY. Lhere 15 rather an . . (apv unprofitable. last report amount to 41,853 boxes, and
casier tendeney to poultry.  Quantity : to 8,792 hoxes of New Zealand. as
ng along 1s quite large, and more Some Guesses Went Wrong. unst 92,195 hoxes  Australian  and

ag
: i n enonch to supply present demand. “*Also considerable stoeks of last 97704 hoxes New Zealand for the
Surplus 1~ finding its way into eold =season’s Australian, which could have

col

responding period of last season, a

‘\ storage. heen cleared during the last summer ..ease of 50,342 hoxes Anstralian. amd
;::: L,”h POULTRY (prices paid to cmmm mmh.u;,, and u;u.'l'\' :nulnpm months, were r;n‘rit"d 18912 hoxes New Zealand.
B A Spr ‘ et over with the idea Hm! an «x'tru profit & -
g & % . would he made by holding until the fall
:( II’:” 8}; of the year., This view of the market J. €. Bell has bought the general store
it WHOLESALE PRICES (to city retailers). was based upon the knowledge that the of Stanton Bros. & Tett, at Hazel Blutr.
‘5 ok gﬁfgf"i,,;igfjf”’,b,‘“- """""" L coming season 1n Australia wounld start Alta.
ai 531?54&.’“3‘?51@ """"" : 3}2 late owing to unfavorable weather, and The Cowan Co., Ltd., Toronto, cocoa
ol Gsene, dremed g e also upon the calenlation .that New and chocolate manufacturers, have eom
l:{i HONEY.  Althouzh honey prices are  Zealand intended to inerease its ‘make menced the erection of an addition to
1 bigh, a Fair amonnt of business is pass-  of cheese at the expense of butter. Of their present faetory.  The new addi
it nig, but activity is not gs great as ex-  course tigese ideas were correet with re-  tion will be five storevs high and 60x200
{ i £+ pected later on. card to the late arrival of Australian, feet in dimensions. Altogether, in
; White clover ;:ff;fff,‘ in combs, [\x‘x‘n,; doz. ... 300 Imt. other thinf_-'s l|:||)|w:.w.'l subs(-qm’*ntly hniAMin: and plant, the c-\'pvnd!lurv s
Honey, strained— ; which altered” the position  materially. estimated at over $300,000. Tt is plan
' Clover honey, 60-1b. pails, per lb.... .... 012

s o . o

g : Clover honey, 101b. pails, per Ib..... LT ek I'ie open weather during Oectober, both ned to have the maehinery in the new .
: Clover honcy, 51b. pails, per Ib...... : . g y ST : ox e .

% P S 0 S SR “ 0B%  here and on the Continent, greatly fa- huildine runnipg within a year.

3

40




point

f Knglish,
was unex-
orts from
244 ewts.
1 Oectober,
rom Aus

illltl the
ed for al
| exporta
e (Contin

ot course,
les during
t take 1n
luetion in
100, 'IHI!'
whieh 1

wmses  and
cing  the
off  these
v]b]lt'\ are,
ove,

rine.

ces heiny
bver, and
iand  fm
sd by the
vear in

article is
vor, that
ampetitor,
v shightly
ntter, al

I furthe
deney s
ations ol
lary and
tmoment

nee  onr
ixes, and
and, as
an  and
the ¢o

m, a de

ian, and

ral store
el Blutl

0, cocod
ve com
lition to
waddi
I 60x200
ther, 1
iture 1=
is plan

the new

THE CANADIAN GROCER

ALWAYS IN THE LEAD

EASIFIRST (&

EERSTE RS |
\—HORTENI /

EXCELS. 4
< 4
o g

SHORTENING

is ALWAYS THE SAME

Uniform in quality, of unexcelled shortening value. A
perfect blending of vegetable and animal fats selected

for high shortening properties.

Produced under Government Inspection by our own Exclusive Process.

GUNNS Limited Packers and Refiners TORONTO

HAMS

Have you considered the fact that choice
sugar cured Hams are selling 3 and 4

cents a pound less in price than either
Breakfast Bacon or Backs? Hams to-day
are the cheapest pork products on the
market, and should show the dealer a
good profit, either smoked, . pickled or
cooked.

There are no finer hams cured
than the “ Star Brand,” put up by

F. W. FEARMAN CO.

LIMITED

HAMILTON

Try Us on

BULK
MINCE MEAT?

the next time
you are buying.
Our quality will
surprise you. We
have what you
want.

J. H. WETHEY, Limited
ST. CATHARINES
“PHE MINCE MEAT PEOPLE.”

™
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BAKING POWDER.

W. H. GILLARD & CO.
Diamond.

1-1b. tins, 2 doz. In case ..$2 00
%-1bh. tins, 3 doz. in case.. 1 25
1-1b. tins, 4 doz. In case .. 0 75

ROYAL 1&&1\'1.\'(} POWDER.

Sizes. Per doz.

Royal—Dime .... 0 95

LiEe T | R e 110

N, e 195

A R S 2 55

s o R B R e 38

SR G vae s 4 90

< - RSl e e 13 60

Gl T ST ane 22 35

Barrels—When packed in barrels

one per cent. discount will be
allowed.

WHITE SWAN SPICES AND

CEREALS, LTD.

White Swan Baking Powder-
5-1b. size, $8.25; 1-1b. tins, $2;
12-0z. tins, $1.60; 8-oz. tins, $1.20;
6-0z. tins, 90c; 4-o0z. tins,
5S¢ tins, 40c.

BORWICK'S BAKING POWDER

65¢

Sizes. Per doz. tins.
Borwick's %-1b. tins ...... 136
Borwick’s %-1b. tins ...... 23
Borwick's 1-1b. tins ...... 4 65

COOK'S FRIEND BAKING

POWLER.

Cartons— Per doz.
No. 1, 1-1b., 4 dozen

No. 1, 1-1b,, 2 dozen

No. 2, 5-0z., 6 dozen

No. 2, §-0z., 3 dozen ...... 08
No. 3, 2%-0z,, 4 dozen 0 45
No. 10, 12-0z., 4 dozen 210
No. 10, 12-0z, 2 dozen .... 220
No. 12, 4-0z, 6 dozen .... 070
No. 12, 4-0z., 3 dozen ...... 07

In Tin Boxes

No. 13, 1-1b,, 2 dozen ...... 300
No. 14, 8-0z., 3 dozen ...... 17
*No. 15, 4-0z., 4 dozen ...... 110
No. 16 2%-1bs. ....cicv0e 725
U RS | R N 14 00
FOREST CITY BAKING POW-

DED.

o, O s e 07
BT0% HRs ..o 12
B=OE IO o taainycnae 17

BLUE.

Keen's Oxford, per Ib. .... 017
Jn 10-1b. lots or ﬂ;,’e vess 038
COUPON BOOKS—ALLISON’S.

For sale in Canada by The Eby-
Bifin Co., Ltd., Toronto; C. O.
Beauchemin & Fils, Montreal, $2,
$3, $5. $10, $15, and $20. All same
price, one size or asscrted.
UN-NUMBERED

Under 100 books ....each 0 04
100 hooks and over, eack 0 03%
500 books to 1.000 books 0 03

For numbering cover and each

coupon, extra per book % cent.
CEREALS,
WHITE SWAN SPICES AND
CEREALS, LTD.
White Swan Breakfast Food, 2
doz. in case, per case, $3.00.

The King's Food, 2 doz. In case,
per case, $4.80.

White Swan Barley Crisps, per
doz., $1

White Swan Self-rising Buck-
wheat Flour, per dozen, $1.

White Swan Self-rising Pancake
Flowr. per doz, §1.

THE

White Swan
doz., $1.50.
White Swan

Wheat Kernels, per

Flaked Rlce, $1.

White Swan Flaked DIeas, per
doz., §1
DOMINION CANNERS.
Aylmer Jams. I’er doz.

Strawberry, 1912 pack ....$ 2 15

Raspberry, red, bh’vy syrup 2 15
Black Currant .......s.cose 200
ReEcurtant ... o .coueeltn 185
Peach, white, heavy syrup 1 00
Pear, Bart., heavy syrup 1 77%
Jellies.
Red CORFANE ¢..oor scvaves 2 00
Black currant 22
Crabaphie ... .. .....q : 165

Raspberry and red currant
Raspberry and gooseberry.

e -
o
]

T T RN i 55
Green Gage plum, stoneless 65
Gooseberry ...... 85
G - N il e a s 155
. Marmalade.
Orange jelly ...... 1556
i R Rt S 2.25
RN i e e 1 60
I'ineapple ...... SR 200
Ginger .... B it 225
Pure Preserves—Bulk.
5 1bs. 7 lbs.
Strawberry .... 069 095
Black currant ...... 060 09
Raspberry 069 095
14’s and 30's per Ib.
Strawberry .... ... .80 13
BIACK CULEant ... civenn 013
Raspberry .... c..a. 013
Freight allowed up to 25¢ per

100 1bs.
COCOA AND CHOCOLATE.
THE COWAN CO., LL'TD
Cocoa—

Perfection, 1-1b. tins, doz.. 4 40
P’erfection, %-1h. tins, doz. 2 35
Perfection, 14-1b. tins, doz. 1 25
P’erfection, 10c size, doz... 0 90

Perfection, 5-1b. tins., per 1h.0 35

Soluble, bulk, No. 1, 1k... 0 20
Soluble, bulk, No. 2, 1b. ....0 18
London Pearl, per 1b. 022

Special quotations for Cocoa In
barrels, kegs, ete.

Unsweetened Chocolate— b
Supreme chocolate, %'s 12-

Ib. boxes, per 1b. ....... 033
Perfection chocolate, 20e¢

size, 2 doz. in box, doz.. 1 80
Perfection chocolate, 10c¢

size, 2 and 4 doz. In box

R T A AR 0 9%

Sweet Chocolate— Per 1bh.
Queen’s Dessert, 4’'s and

%'s, 12-1b. boxes ........ 0 40
Queen’s Dessert, 6's, 12-1b.

DR S St o saenas 0 40
Vanilla, %-1b., 6 and 12-1b.

boxzes ...... SRS 0 35
Diamond, 8's, 6 and 12-1b.

BRI vt csdiee vensin 028
Diamond, 6's and 7's, 6 and

321D DOEES o.oici sorses 024
Diamond, 3%’s, 6 and 12-1b.

boxes ...... SN eV 025

Icings for Cake—
Chocolate, white, pink, lemon,

orange, maple, almond, cocoa-

nut, eream, in 14-1b. packages,
2 doz. In box, per doz.. 0 90
Chocolate Confections—Per 1b.
Maple buds, 5-1b. boxes ... 0 36
Milk medallions, 5-1b. bxs. 0 36

CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT

IS $40 PER INCH

Chocolate wafers, No. 1,

G-l DOSeS oiieve coianee 0 30
Chocolate wafers, No. 2,

500 BOXeY is-on vhoais 025
Nonpareil wafers, No. 1,

-1h. DOSEE ey e e 0 30
Nonpareil Wafers, No. 2,

5-1b. hoxel. ... Ciiii.... 025

Chocolate ginger, 5-1b. bxs. 0 30
Milk chocolote wafers, 5-1b.

BONOE. +cioie vensils shvacn 0 36
Coffee drops, 5-1b. boxes .. 0 36
Lunch bars, 5-1bh. boxes .. 0 36
Milk chocolate, 5¢ bundles,

3 doz. in box, per box.. 135

Milk chocolate. 5¢ cakes,

3 doz. in box, per hox.. 135
Nut milk chocolate, 1%'s, 6- -

b Boxes I s ivii see e 0 36
Nut milk chocolate, 14's, 6-

Ih. hozem I . ivie cavuse 0 36
Nut milk chocolate, 6c barys,

24 bars, ‘per box ........ 0 90

JEPPS'S.

* Agents—Willson & Warden,
Toronto; Forbes & Nadeau,
Montreal; J. W. Gorham & Co,
Halifax, N.S.; Buchanan & Gor-
don, Winnipeg.
In %, % and 1-1b tins, 14-

Ib. boxes. per b, ;. .vie.. 035
Smaller quantities .... 0 37

JOHN P. MOTT & CO'S.
G. J. Estabrook, St. John, N.B.;

J. A. Taylor, Montreal, P.Q.;
F. M. Hannum, Ottawa, Ont.;
Jos. E. Huxley & Co., Winnlpeg,
Man.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Ed-
monton; D. M/Doherty & Co.,

Vancouver and Victorla.

Elite, 10c size (for cooking)
dozen S 0 90

Mott’'s breakfast cocoa, 2-doz

10c size, per doz. ....... 08
Nut milk bars, 2 dozen in

bhox PR T T e T 0 80
“ breankfast cocoa, ¥4's

and 'S ioies Ciaauve 0 36

“ No. 1,chocolate ...... 0 30

“ Navy chocolate, %'s .. 0 26
* Vanilla sticks, per grs
“ Diamond chocolate, 1%'s 0 24
‘“ Plain cholce chocolate
NEBOrE- ol S Raees 20 30
Sweet coat-

T SEh e N e 020
WALTER BAKER & CO., LTD.

Premium No. 1, chocolate, %

chocolate

and 34-1b. cakes, 33c¢ 1b.; Break- .

fast cocoa, 1-5, %, %, 1 and 5-1b
tins, 39c. 1b.; German’s sweet
chocolate, 14, and 34-1b.
6-1b. boxes, 26¢ 1b.; Caracas
sweet ‘thocolate, 3%, and 34-lb.
cakes, 6-1b. boxes, 32¢ 1b.; Auto
sweet chocolate, 1-6 Ib, cakes, 6-
Ib. boxes, 32¢ 1b.; cinquieme
sweet chocolate, 1-5. cakes, 0-
1b. boxes, 20c¢ 1lb.; Falcon cocoa
(hot or cold soda), 1-1b. tins, 34c
1b.; Cracked Caqcoa, %-1b. pkgs.,
$-1b. bags, 31c 1b.; Caracas tab-
lets, Be eartons, 40 cartons to
box, $1.25 per box.

The above quotations are f.o.b.
Montreal.

COCOANUT.

CANADIAN COCOANUT CO.
Packages—&¢c, 10¢, 20c, and 40c
packages, packed in 15-1b. and
30-1b. cases. Per 1b.
1-1b. pkgs. White Moss. 028

cakes,

PER YEAR

Y-1h. pkgs. White Moss .. 027
%4 -1h. pkgs. White Moss 028
1 and %-Ih. pkgs., assort-

T va o8 mve ievse 9 B
1% and %-1b. pkgs., asstd. 0 27%
%-1b. pkgs.. astd., in 6-1b.

DREGE < iivs madare eee 028
¥%-1b. pkgs., astd., in 6-l1b.

DRSO ..iica aeive aaons 029
1 -1b. pkgs., astd,, 5, 10, 15-

D CORR .iovii saveminnns 0 36

Bulk—

In 15-1b. tins, 20-1b. palls and

10, 25 and 50-1b. boxes.
Palls Tins Bbls.
White Moss, fine

strip 019 021 017
Best shredded . -0 18 016
Ribbon ...... 019 017
Macaroon 017 015
Desiceated 016 014
CONDENSED AND EVAPOR-

ATED MILK,

BORDEN MILK CO., LTD.

East of -Fort William, Ont.
Preserved Per Case
Eagle I’N{n:L ea. 4 doz.... $6 00
Reindeer Brand, ea. 4 doz. 5 75
Silver Cow lh;uul. ea. 4 dz 5 40
Gold Seal Hlxpnnl. ea. 4 doz 5 26
Mayflower Bgand, ea. 4 doz 5 25
Purity Branfl, ea. 4 doz... 5 256
Challenge Bfand, ea. 4 doz 4 B0
Clover Brandg, ea. 4 doz... 4060
Evaporated| (Unsweetened)—
St. Charles |Brand, small,
04 B Lyiiaiianiasuvs 2 00

Peerless l};/nrl, small, ea

Q0K i icisiiivananis 200
St. Charles Brand, Family,

on: § 00 L iiiciisivenas 3 90
Peerless Brand, Family,

G § Q08 ..cvriespvnan 3 9
Jersey Brand, Family, ea.

4 doz. CE A .. 39
St. Charles Brand, tall, ea

4 dos., .......enn.. venan B8
Peerless Brand, tall, ea.

S T e e et S L 4 50
Jersey Brand, tall, ea. 4

[ e PR s S 4
St. Charles Brand, Hotel,

R B T et S ore e 4%
Peerless Brand, Hotel, ea.

B R R R R T 425
Jersey Brand, Hotel, ea.

0N i iiiiasasnies 42
St. Charles Brand, gallons,

onth. 3% GO oo 47
“Reindeer” Coffee & MIilk,

en. 8 QOB i csisiemaae 5 00
“Regal” Coffee and Milk,

es. 2B anciiin v 4 50
“Reindeer” Cocoa & Milk,

T S ) e P R 4 80

CANADA FIRST BRAND.
The Aylmer Condensed MIilk Co.

Per Case.
Canada First Baby Eva-
porated Mik .... ......., 200
Canada First Family Bva-
porated Milk .... ........ 3N
Canada First Medium (20
0z.) Evaporated Milk.... 450
Canada First Hotel Bva-
porated Milk .... ....... 425

Canada First Gals Evapor-

ated Milk, Manufactur-

er's Specisl ...... c.ooeas 47
Canada First Condensed

(sweetened) .... ..... s B

Rose Bud Condensed Milk 5 15
Beaver Condensed Milk ... 450
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November, 26, 1912
Rolled and Package Oats=--

We are prepared to make prompt shipments next week, and have purchased a large supply for our customers.
e T TR DG GO SN WD R < T @ $2.37Y, per bag
Freight prepaid, in 5 bag lots and over, or can be included
with package oats.
PREMIUM PACKAGE OATS, superior quality
20 large packages to the case (to retail at 25¢ per pack-
D e i kb s A s 3 e e R T @ $4.00 per case
Less 5 per cent., making nett cost #3.80 per case, freight
prepaid, in 5 case lots and over,

Cornmeal--- )
Superior Quality, Cornmeal : .. (@ $2.00 per bag

Cocoanut---

We have 25 barrels, secured some time ago, which we have to take delivery of, hy
the first of next month. The quality of the very best,
SHREDDED . ..@ 15c¢ per lb.
in barrel lots. -
Canned Salmon---
We offered and advertised 1 CAR Load of CHOICE QUALITY PINK SALMOXN at
95¢ per dozen, a conple of weeks ago, and have only about
]““ (CUSES |<1‘ \ ||i4'|1 Wi\ H‘ ~i( \{ \‘«"_]1’!'! To ['!'1 Viols \.'ll“ @‘ 95C pel‘ dOZ
in D case lots and over, nett cash. F.O.B. Hamilton,

W c'tllt\](l' 1 Ylll\ SALMON ;-uni \;‘\“11 . 111 1}1' 1 ‘_"l.ll‘ WwWa\, HA "],'_’” lu‘l‘ dozen.,
WE GET THE BUSINESS, BECAUSE WE HAVE THE VALUES.

Robert Simpson & Co.

Wholesale Grocers and Importers of Teas, Coffees and Spices

29-31 Charles St., Hamilton, Ont.
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COFFEES.

EBY-BLAIN, LIMITED.
Standard Coffees.

Roasted whole or ground, pack-
ed in damp-proof bags.
King Edward ...... o 084
Ciuh House ...... ...:.. 0 38
PRSI =L i 0 32
Royal Java and Mocha. 0

g SNy AN

g 32
L3 Empress ...... . a3
& L T R RE R et 029
4 Ambrosia .... .... ..... 0 28

% Plantation ...... ........ 0 261%
Fanmcy Bourbon .... .... 026

Crushed Java and Mocha 0 19

Package Coffee.

Gold Medal, 2-1b. tins.
whole or ground ...... 031
Gold Medal, 1-1b. tins, de 0 32
Gold Medal, %-1b. tins do 0 33
Ancbor Brand, 2-1b. tins,
German Dandelion, 1-1b.

tins, ground ... .....: 026
German Dandelion, 14-1b.

ot M Rl

s tins, ground ..... T 028
2 English Breakfast, 1-1b.

': tins, ground IS 5 L
& Grand Prix, 1 and 2-1b.

lf- tine. ground ... ...i.. 0 30
Demi-Tasse, 1 and 2-1b.

; ting ground ... .. 0 30
f’g Flower Pot, 1-1b. pots,

’g grond ... VPRRE T

[ R A B 031

WHITE SWAN SPICES AND

CEREALS, LTD.
WHITE SWAN BLEND.
1-1b. decorated tins, 1b.... 0 35
Mo-Ja, %-1b. tins, 1b. .. 0 32
Mo-Ja, 1-1b. tins, Ib..... 0 30
Mo-Ja, 2-1b. tins, 1b..... 0 30
Presentation (with tumblers) 27¢
per 1b.

B, Y

% RGN

B oot i
R o

MINTO BROS
MELAGAMA BLEND,
Ground or bean— W.S.P. R.P.
1 apd 15 ... .. 025, 030
S e T AR 032 040
1 snd U ... 037 050
Packed in 30's and 50-1b. case.
Terms—Net 30 days prepalid.

SRR 58 ki ST Y, ST

BRANSON’S SHEREEF COF-
FEE.

AGENT: F. COWARD.

402 Spadina Avenue, Toronto.

Small size ..... $1.50 per doz., net

Large size ..... $3.00 per doz., net

In 3 dozen free cases. Frelght

paid on 3% gross order.

CEREALS,

Grape Nuts—No. 22, §3; No. 23,
$4.50.

Post Toasties—No. T3, $2.85.
Postum Cereal—No. 0, $2.25; No
1, $2.70.

CONFECTIONS,

PEANUT BUTTER.
Ontario Prices
MacLaren’s Imperial— Per doz.
SIall 2 G0 .. oiiasnee 095
Medium, 2 doz. .... .... 180
XLarge, 1 dos. ............ 2%
Tumblers, 2 doz. .... .. 135
Pails, 24 1bs., per Ib..... 015
CHEESE.
MACLAREN'S IMPERIAL.
Ontario prices per doz.
Individual (each 2 doz.) .. 100
Small (each 2 doz.) ...... 2490
Medium (each 1 doz.) .... 450

i -
i

THE CANADIAN GROCER

Large (each %4 doz.) ...... 8 25
MacLaren’'s Roquefort—
Small (each 2 doz.) .... 140
Large (each 1 doz.) .... 2 40
MacLaren's Canada Cream—
Small (each 1 doz.) 0 9%
Medium (each 2 doz.) .... 135
2 40

Large (each 1 doz.) ...... 2
FLAVORING EXTRACTS.
SHIRRIFF'S.

1 oz. (all flavors) doz. .... 100
2 oz. (all flavors) doz. .... 175
214 oz. (all flavors) doz. .. 2 00
4 oz. (all flavors) doz. .... 3 00
5 oz. (all flavors) doz. .... 3T
8 oz. (all flavors) doz. .... 5 50
16 oz. (all flavors) doz. ... 7 00
32 oz. (all flavors) doz. ... 8 00

Discount on application.
CRESCENT MFG. CO.
Mapleine— Per doz.
2 oz. bottle (retail at 50c) 4 50
4 oz. bottle (retail at 90c) 6 80
8 oz. bottles (retail at §1.50) 12 50
16 oz. bottles (retail at $3) 24 00
Gal. bottles (retail at $20) 15 00

GELATINE.
Knox Plain Gelatine (2 qt.
gige), per WOE. .. iiiviioin 130
Knox Acidulated Gelatine
(2 qt. size), per doz...... 130

CLARK’'S PORK AND BEANS
IN TOMATO SAUCE.

Per doz.
No. 1, 4 doz. in case ...... 0 60
No. 2, 2 doz. in case ...... 0 95

No. 3, flats. 2 doz. in case 115
No. 3, talls, 2 doz. in case 1 35
No. 6, 1 doz_in case ...... 4 00
No. 12, % Aoz. in case .... 6 50
LAPOR/ MARTIN & CO,
MONTREAL AGENCIES.

These prices are F.0.B. Mont-

real. TImported Peas *“Soleil”

&

Per case

Sur Extra Fins, 14 flacons,
L T T R R e 11 00

Sur Extra Fins, tins, 14
KMo, 100t ... ... <15 50

Bxtra Fins, tins, 1% kilo,
I R e 15 00
Tres Fins, 1,? kilo, 100 tins 14 00
Fins, tins, % kilo, 100 tins 12 50

Mi-Fins, tins, 3% kilo, 100

L R R A S e i 11 00
Moyens No. 1, tins, 14 kilo,

S 10 00
Moyens No. 2, tins. 14 kilo, .

R T U SR AR D 50
Moyens No. 8 .....ccovceie 8 75

- Asparagus, Haricots, ete.
MINERVA PURE OLIVE OIL
C‘age—

T e e S S 6 50

A T e e SO b7
] e S R e 6 25
28 SE-DINED . ool 425
Tins
DR B e 23 00
2T T G AR 29 00
R R SRR 25 00
T R T R R 26 00
LTI R N S e, 13 50
3-gal. 488 BQ. .iiiveevse 17 00
3-gal. 188 vd. .....oe0s 15 50
BASSIN DE VICHY WATERS.
La Capltale, 50 qts. ...... 5 00
La Neptune, 50 qts. ...... 6 00
St. Nicholas, 60 qts. ...... 700
La Sanitas Sparkling, 50
GUEEER . il cccasnan ey 8 00
La BSanitas Sparkling, 100
I et e 9 00
La Sanitas Sparkling, 100
e R e 4 00

TLemonade Savoureuse. 50's 7 50

44

CASTILE SOAP.
“Le Soleil,” 72 p.c. olive oil.
Case 12 1bs. 2%-1b. bars, 1b 0 08%
Case 25 1bs. 11-1b. bars, 1b 007%
Case 50 1bs. % -1b. bars, case 3 50
Case 200 1bs. 3%-o0z., case. 3 76
“La Lune,” 65 p.c. olive oil.
Case 25 1bs., 11-1b. bars, 1b. 0 07
Case 12 1bs., 2%-1b. bars, 1b. 0 08
Case 50 1bs., 3 -1b. bars, case 3 25
Case 100 1bs., 3%-0z. bars,

L RN L e 180
Case 200 1bs., 3'%-o0z. bars,
€ABR LirssivssnanesenEban 3 40

ALIMENTARY PASTES.
BLANC & FILS.
Macaroni, Vermicelli, Animals,

Small Pastes, ete.

Box, 351 L b .- 0 07%
Box, 25 1bss; 1o08€ ........ 007
DUFFY & CO. BRAND.
Grape Juice, 12 qts. ...... 47
Grape Juice, 24 pts. ...... 515

Grape Juice, 36 splits .... 47
Apple Juice, 12 qts. ......
Apple Juice, 24 qts. ......
Champagne de Pomme, 12 q
Champagne de'Pomme, 24 p
Matts Golden Russett—
Sparkling Cider, 12 qts. ..
Sparkling Cider, 24 pts. ..
Apple Vinegar, 12 qgts. ....
CANNED HADDIES, “THIS-
TLE” BRAND.
A. P. TIPPET & CO., Agents.

Cases 4 doz. each, flats,

OO e
288 8838

[N

POr. CASE .. i sssavass 5 40
Cases 4 doz. each, ovals,
Por CalD o ittt it 5 40

INFANTS’ FOOD.
Robinson's patent barley, %-1b.
tins, $1.25; 1-1b. tins, $2.25; Rob-
inson’s patent groats, “%4-1b. tins,
$1.25; 1-1b. tins, $2.25.

BOAR'S HEAD LARD

COMPOUND.
N. K. FAIRBANK CO., LTD.
TIOTCOR ciovii vt 0 09%
60 1b. tubs it 010
20 1b. wood pails ........ 0 10%
200, s =i i 0 09%

Cases, 3 1bs.,26-to case. 0 10%

Cases, 5 1bs{ 12 to case.. 0 10%

Cases, 10 1bs., 6 to case. 0 10%
F.0.B. Montreal.

GUNN’S “EASIFIRST” SHORT-

INING.

TIeredn i el i

TS oiveciviicvaive svis s

20-1b. pails

20:-1b. thap . iiaves Siaa

10-1b. tins ©....

-1 B0 i

8-1b. B i

1-1b. cartons
MARMALADE,

SHIRRIFF BRAND.
“SHREDDED.”

1 1b. glass (2 dz case).$1.90 $1.80
2 1b. glass (1 dz case). 3.20 3.00
4 1b. tin (1 dz case)... 550 535
7 1b. tin (% dz case).. 8.60 8.35
“IMPERIAL SCOTCH.”
1 1b. glass (2 dz case).$1.60 $1.55
2 1b. glass (1 dz case). 2.80 2.70
4 1b. tin (1 dz case)... 480 4.656
7 1b. tin (% dz case).. 7.76 7.60

MUSTARD.

COLMAN'S OR KEEN'S.
Per doz. tins

D. 8. F, %-Ib. cccvvessases 140

D8 P, %BW...ccooinnean 250

D: 8. B, BB iisccicisanen 5 00
»

A RE T S o (R
P. Do WB icvocsssnionnns 14
Per jar

Durham, 4-1b. jar ......... 07T
Durham, 1-1b. jar ......... 025
MACLAREN'S IMPERIAL PRE-
PARED MUSTARD.
Ontario Prices.
Small case 4 doz., per doz. @ 45
Medium, cases 2 doz., doz. 0 80
I.arge. cases 1 doz., doz... 1385
VERMICELLI AND MACARONI
D. SPINELLI C'Y.,, MONTREAL
Fine.
4-1b. box “Special,” per box 0 22
8-1b. box “Special,” box... 0 44
5-1b. box “Standard,” box. 0 27%
10-1b. box “Standard,” box 0 556
60-1b. cases or 75-1b. bbls,

POE M. iiivvensiasenenive 005
25-1b. cases, 1-1b. pkgs.
(Vermicelll), per 1b. .... 006

Globe Brand.

5-1b. box “Standard,” box 0 30
10-1b. box “Standard,” box 0 60
25-1b. cases (loose), per 1b. 0 06
25-1b. cases, 1-1b. pkgs., 1b. 00814

JELLY POWDERS.

JELL-0.

Assorted case, contains 2

QOB civicisicisousciveiis 180
Straight.

Lemon contains 2 doz..... 1 80
Orange contains 2 doz..... 1 80
Raspberry contains 2 doz. 1 80
Strawberry contains 2 doz. 1 80
Chocolate contains 2 dos... 1 80
Cherry comtains 2 doz..... 1 80
Peach contains 2 doz...... 180

Weight 8 lbs. to case. Freight
rate, 2nd class.
JELL=0 ICE CREAM POWDER-
ED.
Assorted case, contains 2

B, S 2 50
Straight.

(‘hocolate contains 2 doz... 2 50
Vanilla contains 2 doz..... 2 50
Strawberry contalns 2 doz. 2 50
Lemon contains 2 doz..... 2 0560
Unflavored contains 2 doz.. 2 50
Weight 11 1bs. to case. Freight

rate, 2nd class.

IMPERIAL DESSERT JELLY.
Ontario Prices.
Assorted flavors, $10.75 per gross.
Imperial Sterilized Gelatine.
Cartons, 1 doz., 90c per dozen.
SOAP AND WASHING POW-

DERS.
A. P. TIPPETT & C0.. AGENTS.
Criole soap, per gross ....$10 20

Floriola soap, per gross... 12 00
Straw hat polish, per gr... 18 20
SNAP HAND CLEANER.

3 dozen to hox 3 60
6 dozen to hox 720
30 days.
RICHARDS PURE SOAP.
h-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha as

a free premium,

Richards Quick Naptha Soap.
GENUINE. Packed 100 bars to
case.

FELS NAPTHA.
Prices—Ontario and Quebec:
Less than b cases ........ $500
Five cases or more ...... 4 95
SAPHO MFG. CO., LTD., MONT-
REAL “SAPHO” INSECTICIDE.

2316 gal), 008 ... iicsieoi $200
K-l Q08 iiivsiciovnvesas 6 00
-gall., QOB ....iiiiaeinee 10 00
BN, GOl vcicniineieits 19 20
1-16 gall. gross lot ....... 20 00
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This packageé will be in demand this

R S

———— = S e e ———— . . . 9
B it ‘ winter. An extensive advertising cam-

paign will be inaugurated in December.

Do not acquire the ‘‘something just
as good” reputation. It hurts business.
Be prepared for the demand for Canuck
Rolled Oats and give your customers
what they want.

Canuck Rolled Oats are thoroughly
good, and the profit is satisfactory.
Order now from your jobber, or
direct from us and avoid disappointing
your patrons.
& ""‘O".D 4 Two sizes, retailing at 10e¢ and 25e¢.
NmALLtD"""C"‘D“ - oJ1*
e 0 Chisholm Milling Co., Ltd.

CHISHOLM MILLING
e TALeT Toronto

PROGRESS

Little need be said about the bumper crops and the prosperity that
will abound in Western Canada this year. And if you as a wide-
awake manufacturer, have your ear to the ground—you know the
facts.

THIS YEAR’S CROP WILL BEAT ALL RECORDS and pros-
perity generally in Western Canada has taken a double stride this
year. These remarkable facts, granted ; and you, as a manufacturer,
who could do excellent business among these prosperous people with
organized representation.

We are at your service with five great warehouses and a selling staff
that is daily in touch with every pulsating point in this Western
country.

Do not overlook this .ma(ket—ll'h’”'k' US TO-DAY.

NICHOLSON & BAIN

Wholesale Commission Agents and Brokers
HEAD OFFICE, WINNIPEG, MAN.
WINNIPEG, REGINA, SASKATOON, EDMONTON, CALGARY

—
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“SOCLEAN.”
THE DUSTLESS SWEEPING
COMPOUND.
25¢ Pail, 2 doz. in case (4%
1bs.) enlarged size ...... $4 50
40c Pail, formerly 50c¢, 2 doz.
th egne (8 MR) oo 720
75¢ Pail, formerly $1.00, 1
doz. in case (17 1bs.)..... 6 75
“ANTI-DUST” SWEEPING
POWDER.
Size No. 1, 3 doz. crates,
T R R $1560
No. 2, 1 and 2 doz. crates,

PEE QO i iioiiiiienes 300
STARCH.
EDWARDSBURG STARCH CO.
Boxes Cents

Laundry Starches—
40 1bs. Canada Laundry.. .05%
40 1bs., Canada white gloss,

B Ih DRER os.qvssviven s 06
48 1bs., No. 1 white or blue,

£ Ih. Cartong ... .oneiens 061%
45 1bs., No. 1 white or\iblue,

3 1b. cartons ..... Yasse 061,

100 1bs., kegs, No. 1 white .06
200 1bs., bbls.,, No. 1 white .06
30 1bs., Edwardsburg silver

gloss, 1 1b. chromo pkgs. .07%
48 1bs., silver gloss, in 6-1b.

tin canisters ............ .08
36 1bs., sllver gloss 6-1b.

draw lid boxes ......... .08
100 1bs., kegs, silver gloss,

large crystals ........... 07
28 1bs. Benson’s satin, 1-1b.

carto?qs. chromo label ... .07%
40 1bs. Benson’'s Enamel

(cold water), per case .. 3 00
20 1bs. Benson’ Enamel

(cold water), per case .. 150
Celluloid—boxes containing

45 cartons, per case ..... 3 60

Culinary Starch.

40-1bs. W4 T. Benson &

Co.’s prepared corn ..... 07%
40 1bs. Canada pure corn
BERYOR . s iy 05%

(20-1b. boxes 4c higher.)
BRANTFORD STARCH.

Ontario and Quebec.
Laundry Starches—
Canada Laundry—
Boxes about 40 1bs.... .06%
Acme Gloss Starch—
1-1b. cartons, boxes of 40
N s e s 06%
First Quality White Laundry—
3-1b. canisters, cs of 48 1bs. .07%
Barrels, 200 1bs. .......... 0814
Hepn. B0 IOB. .oii.vaiiea 0814
Lily White Gloss—
1-1b. fancy cartons, cases

R e g A 0%
6-1b. toy trunks, lock and

ey, S In el ... ..o 0814
¢-1h. toy drums, with

drumsticks, 2 in case... .08
Kegs, extra large crystals,

100 1bs. ... S NS SR 07Y%

Canadlan Electric Starch—
Boxes containing 40 fancy
pkgs., per case ......... 300
Celluloid Starch—
Boxes containing 45 car-
tons, per ¢ase ...l....... 37
Culinary Starches—
Challenge Prepared Corn—
-1b. pkts., boxes of 40 1bs. .08
Brantford Prepared Corn—
-1b. pkts., boxes of 40 1bs. .07%
“Crystal Maize” Corn Starch—
-1b.” pkts., boxes 40 lbs... .07%
(20-1b. boxes ¥%e higher than
40's.)

—

—

—

THE CANADIAN GROCER

OCEAN MILLS, MONTREAL,
Chinese starch, 48, 1 1lb., per
cuse, $4; Ocean Baking Powder,
3-0z. tins, 4 doz. per case, $1.60;
4-0z. tins, 4 doz. per case, $3.00;
8-0z. tins, 5 doz. per case, $6.50;
16-0z. tins, 3 doz. per case, $6 75;
5-1b. tins, 10. tins a case, $7.50;
1-1b. bulk, per 25, 50 and 250 1bs.,
at 15¢ per 1b. Ocean blanc mange
48 8-0z., $4; Ocean borax, 48 8-
0z.,, $1.60; Ocean cough syrup,
36 6-0z., $6.00; 36 8-o0z., $7.20;
Ocean corn starch, 48 1-1b., $3.60.
SOUPS—CONCENTRATED.
CHATEAU BRAND.
Vegetable, Mutton Broth. Mulli-
gatawny, Chicken Ox Talil, Pen,
Scotch Broth, Julienne, Mock
Turtle, Vermicelll, Tomato, Con-
somme, Tomato.
No. 1's, 95¢ per dozen.
Individuals, 45¢ per dozen.
Packed 4 dozen in a case.
SYMINGTON’'S SOUPS
Quart packets, 9 varieties,

BOE S slseviiaenvesine 0w
Clear soups in stone jars,
5 varieties, doz. ........ 140

SODA—COW BRAND.

Case of 1-1b., containing 60 pack-
ages, per box, $3.00.

Case of %4-1b., containing 120
packages, per box, $3.00.

Case of 1-1b. and %-1b3 contain-
ing 30 1-1b. and 60 %-1b. pack-
ages, per box, $3. Case of 5¢
packages, containing 96 pack-
ages, per box, $3.00.

SYRUP.
EDWARDSBURG STARCH C(CO.
CROWN BRAND CORN SYRUP.
2-1b. tins, 2 doz. in case... 2 40
5-1b. tins, 1 doz. in case... 2 75
10-1b. tins, 1% doz. in case. 2 65
20-1b. ting, 3% doz. in case. 2 60

Barrels, 700 1bs. ......... 3%
Half barrels, 360 ......... 3%
Quarter barrels, 175 ...... 3%
Palle 98I .. 17
Pafls, 25 1bs. each ........ 17

LILY WHITE CORN SYRUP.
2-1b. tins, 2 doz. in case.. 2 75
5-1b. tins, 1 doz. in case... 3 10
10-1b. tins, % doz. in case. 3 00
20-1b. tins, 3 doz. in case. 2 95
(6, 10 and 20-1b. tins have wire

bandles.)
BEAVER BRAND MAPLE
SYRUP.
2-1b. tins, 2 doz. in case.... 3 50
5-1b. tins, 1 doz. In case.... 4 00

10-1b. tins, % doz. in case.. 3 95
20-1b. tins, 14 doz. in case.. 3 90
(6, 10 and 20-1b. tins have wire
handles.)
Terms: 30 days net. No discount
for prepayment.

Freight prepald on 5-case lots,
to all stations In Quebec and
Ontarfo (east of North Bay), and
during navigation to ports as far
as Sault Ste. Marie inclusive.

To points beyond North Bay
we prepay freight to North Bay
only. MOLASSES. -
THE DOMINION MOLASSES

COMPANY, LTD.
Gingerbread Brand.
23., Tins, 2 doz. to case.

Quebec, per case ......... $185
Ontario, per case ......... 190
Manitoba, per case ....... 2 30
Saskatchewan, per case ... 2 60
Alberta, per case ......... 270
British Columbia, per case 2 40

DOMOLCO BRAND.

2s., Tins, 2 doz. to case.
Quebec & Ontario, per case 2 60

Manitoba, per case ....... 3 00
Saskatchewan, per case ... 3 20
Alberta, per case ......... 3 30
British Columbia, per case. 3 10
SAUCES.
PATERSON'S: WORCESTER
SAUCE.
14 -pint bottles 3 and 6 doz.
CAnel, QON. .. iissannisini $0 90
Pint bottles, 3 doz. cases,
QoK dieed Bobenves seenee 17
P
H. P. Sauce— Per doz
Cases of 3 dozen ........ $1 90
H. P. Pickles—
Cases of 2 doz. pints ... 335

Cases of 3 doz. %-pints. 2 25
HOLBROOK’S IMPORTED
PUNCH SAUCE. Per doz.
Large, packed In 3-doz.

CRED .. ciinviisncvvianied $22
Medium, packed in 3-dos.
CEBB . iverveinasistasanne 140

HOLBROOK’'S IMP. WORCES-
TERSHIRE SAUCE. Per doz.
Rep. % pints, packed In 6-

don. BB iiiicisveeanins $22
Imp. %-pints, packed In 4-

dox. CBER .. .liinedesiicad 315
Rep. qts., packed in 2-doz.

CROE ...cisvisvnnensavunis 6 50

STOVE POLISH.
JAMES DOME BLACK LEAD.

Ga size, Brom8 .iciviiones $2 40
2n size, Gro#® ..........oe 2 60
NUGGET POLISHES. Doz
Polish, Black and Tan ... 085
Metal Outfits, Black and
TN Vol isanuiate i ve 365
Card Outfits, Black and
TR . isinicinivrs s o 32
Creams and White Cleaner 1 10

TOBACCO.

IMPERIAL TOBACCO COM-
PANY OF CANADA.

Chewing—Black Watch, 6s... 44

Black Watch, 128 ......... 45
Bobs, 68 and 12s .......... 46
Bally, O an o 44
Currency, 6%s and 12s..... 46
Stag, 51-3tolb. .......... 38
Old Por, 198 vivvivevnsiins 44
Pay Roll Bars, T8 ....... 56
Pay ROl T ihivies v 56
War Horge 08 .iiicioiioni 42
Plug Smoking—Shamrock, 6s,
PIUS OF DRF ii-cinviinns b4
Rosebud Bars, 6s ......... o4
Empire, 68 and 128 ....... . 44
Y- T8 s i inase s caninss 50
Barlight. T < uiviciainne. 50
Cut Smoking — Great West
Pouchol: B8 ilivcivaviis 59
Regal Cube Cut, 98 ........ 70
TEAS,

THE “SALADA” TE(C‘\O\

East of Winnlpeg.
Wholesale R't’]

Brown Label, 1's and %'s .25 30
Green Label, I's and %4's .27 @

Brown Label, %'s and 1's .28 _4u

Brown Label, ¥'s ....... 30 40
Green Label, 4's and 1I's. .35 .50
Red Label, 4's .......... 40 00

MELAGAMA TEA.
MINTO BROS.

45 Front St. East.
We pack In 60 and 100-1b. cases.

All delivered prices.
Wholesale R’t']
Brown Label, 1-1b. or %. .25 .30
Red Label, 1-1b. or %.... .27 385
Green Label, 1's, 1§ or % .30 .40
Blue Label, 1's, % or %. .35 .50
Yellow Label, 1's, 4 or i .40 .60
Purple Label, ¥ only ... .55 .80
Gold Label, % only ..... .70 1.00

» “KOLONA” TEA.
Ceylon Tea. in 1 and %-lb.
lead packages—black or mixed.

Orange Label, 1's ....... 23 30
Black Label, 1-1b, retalil at
B cociicicidiinnsateis iuik 20
Black Label, %-1b., retail at
;. BPPt e SS T S 21

Blue Label. retail at 30c .... .24
Green Label, retail at 40c... .30
Red Label, retail at 56c .... .36
Brown Label, retail at 60c.. .42
Gold Label, retail at 80c.... .55
JAMS AND JELLIES.
T. UPTON & CO.

Compound Jams — Red Rasp-
berry, strawberry, peach, plum,
red currant, black currant, cher-
ry, gooseberry, blueberry, apri-
cot, huckleberry, 12-0s. glass
jars, 2 doz. In case, §1 per dos.;
No. 2 tin, 2 doz. In case, $1.90
per doz.; No. § tin pails, 9 palls
In crate, 37%c per pall; No. 7 tin
pails, 8 palls In crate, 52l4c per
pail; No. 7 wood palls, 8 palls
in crate, 52%c per pall; 30-1b.
wood pails, 7%c per 1b. Packed
In assorted cases or crates If
desired.

Compound Jellles — Raspberry,
strawberry, black currant, red
currant, pineapple, 9-¢s. glass
tumblers, 2 doz. In case, 9§c per
doz.; 12-0z. glass jars, 2 des. In
case. $1.00 per dos.; No. 2 tin,
2 doz. in case, $1.90 per dos.; No.
5 tin palls, 9 palls in crate, $T%e
per pail; No. 7 wood palls, 6
palls In crate, 52%c per pall;

30-1b. wood palls, T¥c per 1b.-

Packed In assorted cases or
crates If desired.

Pure Orange Marmalade —
Guaranteed finest quality. 12-
oz. glass jars, 2 doz. Im case,
$1.10 per doz.; 16-oz. glass jars,
2 doz. In case, $1.50 per dos.;
pint sealers, 1 doz. in case, $2.25
per doz.; No. 2 tins, 2 dos. In
case, $2 per doz.; No. 4 tins, 2
doz. In case, 35¢c per tin; No. 6
tins, 9 in crate, 42%c per tin;
No. 7 tins, 12 In case, B67%c per
tin; No. 7 wood palls, 8 in crate,
B67l%c per pail; 30-1b. wood palils.
8¢ per 1b.

JELLY POWDERS.
WHITE SWAN SPICE AND
CEREALS, LTD.

White Swan, 15 flavors, 1

doz In handsome counter
\carton, per dozen .......
\

List Price.

Blue Label, 1's, %'s, %'s -’swrrws" (all flavors), per
and W ol 40V dewy ..... St ied ST T, L)
Rted Label, I’'s and %4's.. .36 dunts on application.

Gold Label, %'s ........ 44 Q/J YEAST.

Red-Gold Label, %’s .... 66 80 wwhite Swan Yeast Cakes,
LUDELLA CEYLON TEA. per case, 3 don. Sc pach-

Orange Label, %'s ..... . .24 30 SOUB cicsisssssinssvascsss B IN
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THE CANADIAN GROCEK

Rush Orders

At this season of the year it is necessary to watch your stock
very closely, there are so many extra lines you will be handling
for the holiday trade. Some of these goods will, no doubt, sell
faster than anticipated, and will necessitate reordering, and of
course you will want them in a hurry. Being rather bashful we
hesitate to talk about ourselves, but really here is where we
come in. Just try us out. Write, telegraph or better still,
telephone your orders at our expense, and we will not only give
prompt shipment but you will find our prices consistently low]_

with the markets. ,
JAVA RICE
A shipment just to hand, bags 100,Tb. at 5% Ib.

HEINZ

Every line of Heinz goods you stock will help your business.
The name Heinz commands attention wherever there are
purchasers of Pure Food.

SELF SELLERS

Put some of the following out on your counter where customers
can see them.

Keiller’s Creme de Menthe, 14 1b. tins, a delicious after-dinner
T SRR S S L @ $2.25 doz.

Keiller’s Hard Boiled Candy, assorted kmds 1 % lb glasé jars. . .@ 1.75 doz.
Keiller’s Pure Jam, 1 1b. glass jars. The quality extra fine. Straw-

berry, Raspberry, Black Currant .. ..... : B invs 0D . DEE 20
Robertson’s Wild Bramble Jelly, 1 lb. jars @ 200 doz.
Robertson’s Red Currant Jelly, 1 1b. jars', e, @ 2.00 doz.
French Maiden Brand Choice Mushrooms .. . ... ; @ 19c¢ tin
French Maiden Brand Extra Fine Peas . ... . @ 16¢ tin

n P. ECKAR )T & CO.

WHOLESALE GROGERS
Cor. Front and Scott Sts. TORONTO
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THE CANADIAN GROCER

HOUSEWIVES’
FAVORITE

Cocoanut

The White Dove, symbolic
of purity, is the proper brand
for this popular cocoanut.
Every can passed over the
counter will return many
profits in good will. Be sure
to stock ‘“White Dove.”” Full
particulars from

W. P. Downey

MONTREAL, QUE.

GeorgianBay
Apples

We will be packing 10,000
barrels for fall delivery.
The quality in this district
is fine this year.

VEGETABLES
Beets, Carrots, Turnips, Etc.

Write for quotations on
car lots and smaller
quantities.

Prompt atterntion and first-
class service.

'

LEMON BROS.

Owen Sound, Ontario

Clear Gums
AND FRUIT PASTILLES

in all the usual fruit
flavors, packed in 4
Ib. or 2 1b. tin boxes.
Boxes of Clear Gums
malke an execellent dis-
‘play in your window
or on your shelves.
Fruit Pastilles and
Crystallized Gums
in the usual flavors —
all ready sellers.
Prices and
from

samples

HENRY THORNE & CO.,Ltd.

The Cocoa Works

LEEDS,

ENGLAND

Get Your Town
On The Map

If you want to have

your town or city con-
sidered a Lemon Town
and thereby receive the
benefits always accorded
Established Trade, get
your town on the “Map”
by handling and keeping a
regular supply of St.
Nicholasand HomeGuard
Lemons.

J.J.McCABE

Agent
Toronto, - Canada

NATION’S CUSTARD

POWDER
The dainty, delicious
dessert sold by leading
grocers from coast to
coast, and always in
season.

Nation’s Egg Powder

AGENTS:
C. Gyde, 8t. Xaviour St., Montreal
F. Coward, Toronto
. (For Ontario.)
The W. H. Escott Co.,
Winnipeg, Man. -
McKelvie, Cardell, Ltd.,
Calgary, Alta.
Distributors, Ltd.
Edmonton, Alta.

RSamples free by post.

7

What Do You

Earn?

Don’t think us impertinent.
We want you to put the ques-
tion to yourself, and to sup-
plement it with the further
question, ‘“Could you earn any
moref’’

Certainly you could, if your
wasted evenings could be used
to advantage.

Why not let The MacLean
Publishing Company help you
out? They will appoint you
circulation solicitor in your
district for MacLean’s Maga-
zine.

When you have tried it you
may find it pays you well
enough to give your whole
time to it. That has been the
experience of many before
you.

The MacLean Pub. Co.

143-149 University Ave.
TORONTO

e
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THE CANADIAN GROCER

Ripe California

Navel ORANGES

First cars have arrived and are splendid

in quality and appearance.

Almeria Grapes, Bananas,
Cranberries,

Onions, Sweet Potatoes, Pineapples. All
the best and the best of everything.
17 carloads of the different lines arrived

for us in Toronto last Monday.

WHITE & CO., LTD.

TORONTO and HAMILTON

“The Premier Fruit House”

Grape Fruit

The demand for this fruit 15 inercasing
every day, as are the profits of the gro
cers who sell it.

Do vou know, Mr. Groeer, that you can
maké from $1.50 to $250 per box on
Grape-Fruit? s

Are your sales incrcasing with the
c¢rease in demand? 1f not, vou must b
selling inferior fruit.

Our Byand is in the money-making class
Let us supply vou. Orvder a box to-day

The Price is $3.50, All Sizes.

THE HOUSE OF QUALITY.

"HUGH WALKER & SON

Established 1861
GUELPH and NORTH BAY

In every city and
own of this country
we tell the story of
HEINZ QUALITY
through the STREET
CARS as well as

through various other advertising
mediums.

It will be to your advantage ALW AYS

to have a good assortment of HEINZ
PRODUCTS in your store to meet the

steady increasing demand created by our
advertising.

A good HEINZ display means quick,
steady sales.

H. J. HEINZ COMPANY

PITTSBURGH, PA.

The C. BORGEN
PACKING CO.

STAVANGER - NORWAY

Packers of all kinds of
smoked Sardines and
Herrings in pure Olive
Qil and Tomato Sauce.

Unsmoked Sardines after
latest French methods.
Our new factory is
equipped with the very
best French machinery.

Telegrams: ‘‘ PACKING." Telephones: OFFICE, 1484,
PRIVATE, 1057. Codes: “A.1"”" & “A.B.C.", (5th edition.)
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PRSI How Are Your
BRAND/

Biscuit Sales o

/ j“BILEE Are you making all the money you
« should? Are you getting all the sales you

should? If you are not, then let us help

you—we will put your biscuit sales on a

and
KLONDIKE

Meadow Cream Sodas

< are the line that will do the trick. The)
are so smooth, so light and erisp, and
average about 50 to the pound. The
people come back for more, and then for

Brooms are winners. They are made of the
finest pea green Corn on handles polished by
our own special process and each broom is
enclosed in individual wrapfper, covering both
Corn and IHandle. There is nothing in the
market to compare with them.

Ask for latest price list.

STEVENS-HEPNER C0., Limited v
PORT ELGIN, ONTARIO W. J. Crothers Co.

CANADA g KINGSTON - - ONTARIO

more again. Get in line with the aggress:

ive ones.  The profits are good.

OGS PRTITTY %

our TRADE to the ul)lml'flllli“('s Qﬁ [NQUIN()I;
Premium Store 1776 i - offers you to keep your country patrons
i If not, let us

interested in your store?

No- 336 lewwp powen| | | N

ST. PAUL ST, s ¥EW Asmia, + B
Por saving abor & expense u1n quln O l

MONTREAL, CANADA R

Helpsu to Sell “Babbitt’s” (Pronounced Kin-Kin-all)

e is a STOCK FOOD of very HIGH QUAL-
The or|g|na| saap POWI’OI‘ ITY and has been awarded three

diplomas as well as receiving the recom-
Onee you start a customer on “ BAB- mendation of the Minister of Agriculture.

BITT’S” she will always use it, be- =
' 50’. PROFIT

cause of its great cleansing power—it
is a concentrated powder and ““a little and Exclusive Territory

o e e = T
P A D S IR L TN el

goes a long way.” PUSH IT because $4.00 per dozen gallon tins. Retail at
the profit on its steady sale will please $£6.00. We are now allotting territory for
you as njnuwhps “BABBITT’S” SOAP next spring trade. Are you interested?
E)W'll)'l‘,l{ will please your customers. Only one dealer in each town wanted.
. T. BABBITT, INC R
o e . Quinquinol Stock Food Co.
69 St. Timothee St., Montreal
5 v 50
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THE CANADIAN GROCER

Why Don’t You do
Like Him?

H. J. Buckley, of Moberly,
Mo., who bought a No. 84 Kin
gery Corn Popper with Peanut
cylinder extra for $94.00.

He writes that the machine is
doing -fine. 1 pay $40.00 per
mouth rent and have four people
employed, and machine pays rent
and help.

Now to get at his profits in this little, big business,
let’s do a little figuring. Rent $480 per year. Four clerks
at $5.00 per week each, $1,040, total $1,520, or 15 times
the cost of his machine. Did you ever add anything to
your business that beats it? In some cases they have
earned more net profit than that of the business of the
entire store. Furthermore, its attractiveness turns the
eyes of passersby upon your store. Often it is the ageut
of sending them in. Tt helps the business in the store.
The Kingery Peanut Roasters and Corn Poppers are of
many kinds and styles—Steam, Electric, Spring and Hand
Power. Ranging in price from $8.50 to $350.00. Sold on
liberal instalments.

Vou should have Kingery's Book of Possibilities
and Catalog No. 39. They are [free.

KINGERY MFG. CO.

Cincinnati, Ohio

BROOMS

OF

QUALITY

always cost a little more than
the other kind, BUT it pays
YOU to merit the approval of
your customer—on a line used

every day by the one who knows.

Ask us for prices—or better

still order sample six dozen.

Walter Woods & Co.

HAMILTON - WINNIPEG

With the proper ~A\)~h~m of aceount keeping you can
put an end to accounting worries and know the

amount of aceounts outstanding at a glance.

The ULLMAN

Account Register

i1s the safest, simplest, quickest, surest to charge
and most satisfactory of any system on the market
It satisfies the customer as well as the merchant
There is a decided advantage to the grocer"who uses
an Ullman Account Register. The eustomer knows,
every time he makes a purchase, how mueh he owes,
and naturally tries to keep it as low as possible
Put in an Ullman Aceount Register and stop the
incessant night work and worry of -retail book
keeping

Send for illustrated booklet or ask for demon
stration.

We want dealers to handle the Ullman Aececount
Register in some localities.

The Hamilton Incubator Co., Ltd.

Hamilton, Ontario
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DELICACIES.

Genuine Caviare
E e New
Anchovies in Brine,
IN TINS AND GLASSES, = nght on
— C
Sold by all mﬂﬂ Provision Dsalers, Sale S BOOk
C.F.STUHR & CO.,, HAMBURG B uy 1119 l
s HEN buying duplicating or triplicating salesbooks,
There is no more look into the matter of quality, speed in handling
popularor modern the hooks, consecutive numbering, book munb‘vring,. ser-
vice, delivery, cleanliness and moisture-proof qualities.
laund ry soap Have you ever seen samples of
made to-day than THE SURETY
. The SURETY salesbook is made in styles and sizes
; FelS"Naptha lt suitable for every business. The back of the original sheet (in
- . duplicate books) is coated with a carbon that does not smut with {
ie 1S made rlght,SOld ordinary use and which gives a perfect copy every time. In the
! _ - triplicate book the original and duplicate sheets are coated with
W rig h t, a nd 1ts the SURETY coating—the only kind on the market that will not
i . ; ] : deteriorate with age.
=1 q uallty 1S rlght. We Also Make Every Style and Size of Single Carbon Pad
e Write for quotations on the We have 30 travelling men in
Gkl kind of books you are using and Canada. let us put you in
gl send us a sample book. We touch with the one near you.
3 have installed every known It may be worth many dollars
i 4 at’Q facility to turn out the highest to you to write a postal ecard
i rhdt 3 Why more quality of work cheaply and to-day.
: aniclls
women than ever julokiy.
i ) ; Dominion Register Co., Limited Toronto, Canada
3 are now using L Dt Dies, e
Francisco, Helena, Seattle, Dominion Register Co., Ltd.,- Man
s - chester, England,
! b ClS-Naptha Soa p. ManufPacturers of the Mc askey System
{
g
i QS
i Frequency of Sailings OAKEY
The original and only
Every eleventh day a Genuine Preparation
Pickford & Black for cleaning Cutlery,
steamer leaves Halifax 6d. and 1s. Canisters.
‘ for Bermuda, St. Kidtt.s, ‘WELLINGTON’
Antigua, Barbados, ~ .
’ \ Trinidad and Demer- = KNIFE POLISH
‘ : ara; the round trip oc- . s
cupying thirty days. JOHN OAKEY & SONS, Limited
For further particulars Manufacturers of
apply to Emery, Black Lead Emery Glass
PICKFORD & 'lAcK. UMA"ED and Flint Cloths and Papers, etc,
gents
—— Wallington Mills, London, England

o
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Three Lines You Should Know

Tone up your stocks of Condensed Milk by adding
these three lines—New Ones and Good. They will
bring you new customers and quick returns

and Introduce to Your
Customers

St, George Evaporated Milk, 4 dozen in case - $3.50
Princess Condensed Milk, 4 dozen in case - - $4.20
Banner Condensed Milk, 4 dozen in case - - $5.00

the factory. Delivered in 5-case lots to any point
in Ontario or East of Halifax.

St. Georsge

Order them from your wholesaler or direct from

J. MALCOLM & SON
Ontario

The Continental
Bag & Paper

Company, Ltd.
OTTAWA

Exclusive Basg

Manufacturers
NSelling Paper Bags s only a part Se -
We make it a point to include Best Quality
Strength and Value in every Bag of o Mo
Require your Dealer totsupply only

CONTINENTAL “GERM PROOF"
BAGS

¥ DISTRIBUTOKS
Ontarie: The Victoria Paper & Twine Co, Lid, Toront
Walter Woods & Co., Hamilton; The Davidson & Hay
Ltd., Toronto 'he Young Co, Ltd North Bay and

NSudbury

Maritime FProvioces: Thomas Flanagan, Halifax, NS
Manitoba, Alberta and Saskatchewan: Walter Woods &
o, Winulpeg

British Columbia: Smith, Davidson & Wright, Vancouver
B.C

Mountrenl and Quebes Fhe o th Bag & |}
Limited, 427 St Jamwes St \

]

1}\"‘2
5

T <=ax Read This

D

4 \ and bear the name in mind

when next you order a supply
\ of starch. Chinese Starch has
stood the severest tests in many

A Canadian _households where,
/ when onece used, no other s
cood enough.

Supply your patrons with «
‘ starch whose “quality” is un
llh

surpassable  and where
quantity is the fullest  full 16
oz. 1o the package.

O. Lefebvre, Prop.

OCEAN MILLS

Montreal

AGENTS Stindard B

Co., Vancouver, BU Escolt &
Harmer, Winnipeg, Man.; Har
Horne & Co., Toronto, Ont N
wetne D MePhie, Hamilton, Out
Fhe Lawrence Nild, Co, Ltd,, S
Johu's Nl y, & Mekin
Charloftetown, PP EL; Boivin &
Girender Quein Que.; g
Foliot St I’ ‘ Mk e
Scott, Boyd & Port Sy
Prinldad, B.W.I esm i
Gregoire Chicoutim 0

vl L hy Wi

througho the b

CASTILE SOAP

“LA VIERGE"

The Virgin Brand
EXTRA SUPERIOR QUALITY

The Standard Castile Soap of Marseille
Daily output about 100,000 Ibs.

CAUTION Other castile soaps are ottered on
the market closely resembling the VIRGIN
BRAND, Insist on the genuine stamped
"LA VIERGE"” "FELIX EYDOUX Marseille

LAW, YOUNG & CO., Montreal |

SOLE AGENTS FOR CANADA

F
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THE. CANADIAN. GROCER

HIS INFLUENCE*COUNTS

Give him a table salt that is always dry and fine—

one that leaves the shaker evenly and without urging.

WINDSOR
TABLE SALT

makes a firm friend of every man, because it is dry
and fine, never cakes or clogs in the shaker, and it
flavors food as it should be flavored—with not a trace

of bitterness.

THE CANADIAN SALT CO.,

LIMITED
WINDSOR -t ONTARIO

Chocolaft,

is the ideal chocolate for
cooking and drinking pur-
poses. Is especially suitable
for icing cakes, making
fudge, etc. Your customers
want and should be given
only the best—MOTT'S

¢ :
JOHN P. MOTT & CO.

e - A OETY
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ﬁTHE KING OF SARDINES

—KING OSCAR BRAND

Caught and packed within shortest. time possible.

““King Oscar’’ Sardines do not lose their zesty, sea

flavor.

Particularly
suitable for

Uniform spe-
cial size and
quality.

salads, et

“King Oscar”
stands for Al
quality.

Only the fin-
est olive oil
used.

By Special royal permission

Canadian Agents:

John W. Bickle & Greening

(J. A. HENDERSON)

; MANUFACTURERS

HALIFAX, NOVA SCOTIA

J

HAMILTON, - - ONTARIO
J

THE ELGIN

National
Coffee Mill

»

The “Elgin” Mill is easily
first favorite with the up-to-date
grocer, because it combines easy
running and rapid grinding
qualities with beauty of appear-
ance and finish. It is ve
durable and is fitted with a
sye('iul adjuster for regulating
the grinding.

Equipped with the new
style force feed steel grinders.
[nvestigate this grinder carefully. Its price is very
reasonable.

Ask any of the following Jobbers for our Catalogue ;

WINNIPEG-G, F. & J. Galt (and branches); The Codrille
Co. (and branches); Foley Bros., Larson & Co. (and
branches.)

VANCOUVER—The W. H. Malkin Co,, Ltd.; Wm. Brall &
Co.; Kelly, Douglas & Co., Ltd.

HAMILTON—Jas. Tumer & Co.; Balfour, Smye & Co.;
McPherson, Glassco & Co.

TORONTO—Eby, Blain, Ltd.; R. B. Hayhoe & Co.

LONDON—Gorman, Eckert & Co.

ST. JOHN, N.B.—G. E. Barbour Co., Dearborm & Co.

REGINA, BSASK.—Campbell, Wilson & Smith.

MONTREAL-—~The Canadian Fairbanks Co. (and branches.)

EDMONTON, ALTA.—The A. MacDonald Co.

MADE BY

Woodruff & Edwards Co.

ELGIN, ILL., U.S.A.
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Meakins’
Sanitary
Washhoards

= 1]

T s --\
- wrva |

Rt -
- =

Can Lodge '
*“All-Metal ” k

The Meakins’ Sanitary All - Metal
Washboards have the qualities which
recommend them to particular buyers.
They are entirely constructed of metal,

and have no wood to warp and no

nails to eome loose or rough edges of

zine to cut the hands and tear the
clothes. They cannot retain dirt, be-
cause each board is made in one pieee.
They sell on sight. Write for particu-
lars and prices.

Meakins & Sons

Hamilton, Ontario

T D g o,
‘..d wsmc- BRAND \
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Goods With An Appearance.
Goods With A Reputation.
Goods With A Profit.

CONNORS' High Class Sea Foods, Brunswick
“l'zlllll. iare prejpx ared 1n the most wlern fac
tories on the Atlantic coast; (lll"“\ the most
skilled he ll»; secure the [uk of the lishermen’s
catches; pack the goods scientifically 1n the
most ~.lI|i(;ll‘} tins obtainable, and in conse
quence have the \_;wul~ with :_'m»\l appearance,
reputation for quality and  good payers of
1»!‘0“1.

Our aim has always been to co-operate with the
wholesale and the retail grocer and to give the
consumer a umnl article at a fair price.

luunI\n\\l vour stock. Mr. Grocer, and see what
“Connors” lines vou are short.  Then order, of
the following list

L Ol Sardines

Yo Mustard Sardines
Kippered Herring
Herringe in Tomato Sauce
l"llulx.nlx H ‘.'l\lh S

oval ‘l round
Clams,

Scallops.

SARDINES INOIL
Pal=tO OF

%-w Lros S0,
Bl.:h":‘, nButow.

Connors Bros., Limited
Black's Harbor, N. B.

AGENTS—Grant, Oxley & Co., Halifax, NS I. L. Lovitt
Yarmouth, N.S.: Buchanan & Ahern, Quebee, P.Q.; Leonard
Bros., Montreal, P.Q.; A. W. Hubaud, Ottawa Ont.; A E
Richards & Co., Hamilton, Ont.; J. Harley Brown, Londou,
Ont.; C. DeCarteret, Kingston, Out.; James Haywood, To
ronto, Ont.: Chas. Duncan, Winnipeg, Man.; Shallcross,
Macaulay Co., Calgary, Alta.; Johuston & Yockney, Edmon
ton, Alta.; Shallcross, Macaulay Co., Vancouver and Victoria,
B.C
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WITHO
A PEER

For quick selling, popu-
larity with customers, and
for real olive deliciousness
D. W. C. Spanish Olives
have no peer.

They are the finest selected
smooth skinned olives,
packed in the best brine
with exceptional care as to
packing and cleanliness.
The moderate price increas
es the demand for these
olives.

ROWAT & CO.

GLASGOW, SCOTLAND

CANADIAN DISTRIBUTORS:

Snowdon & Ebbitt, 325 Coristine
Building, Montreal, Quebec,
Ontario, Manitoba and the North-
west; F. K. Warren, Halifax,
N.S.: J. A. Tilton, St. John, N.
B.:C. E. Jarvis & Co.,Vancouver,
B.C.

J

-

The zest of “Sterling’’ Brand Relishes is
something that cannot be equalled—cus-
tomers of hundreds of dealers all over
Canada are well aware of this fact, and
those dealers who handle the ““Sterling”’
lines are getting their patronage. The

dealer who is content to sell ““just as

good’” substitutes will be the loser in the
business race. Are you a leader with
“Sterling”’ Brand goods?

The F. A. Lytle Co., Limited

STERLING ROAD - TORONTO, CAN.

S

e ¥ AN -

i - g b i T .

Eureka sy Refrigerator

THE GREATEST

Dry air circulating Refrigerator of the age,

This is the. Refriger-
ator that has become
famous from Coast to
Coast.

More of them are used
by Butchers than all
other patented Refrig-
erators combined in
Canada,

Made all sizes and
prices for every pur-
pose.

4 RIITE FOR CATALOGUE AND PRICES

Eureka Refrigerator Go., Lid. ** FoRONTO:

Montreal Representative
JAMES RUTLEDGE - Telephone St. Louis 3076

Distributing Agents, WALTER WOODS & CO., Winnipeg

Agents at Fort Willlam, Hamilton, Calgary, Moose Jaw. Saskatoon

Think It Over!

Isn’t it worth while to handle a line that the
women want? Such a line is

Black Knight Stove Polish

which produces a lasting jet black polish in the
minimum of time and with the minimum of
‘elbow grease.’

Moreover, there’s a ‘worth while’ margin of profit
for you in selling ‘Black Knight.’

R

F. F. DALLEY CO., Limited

Buffalo, U.S.A.

Hamilton, Canada
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ANTIDUST

Sweeping Powder

Will soon be common words in every
houschold in Canada as the goods bearing
this name are becoming more than popu-
lar. They are just what the housewife
wants, prite, reasonable and quality there
all the time. :

ANTI - DUST — The most  suecessiul
sweeping compound on the market to-
day. Disinfeets, deodorizes, and makes
microbes impossible.

Anti-Dust is needed every where, Are Votl
going to profit by helping us distribute
this modern necessity ?

SAPHO MFG. CO., LIMITED, MONTREAL

MacLaren Imperial Cheese Co., Ltd., Toronto, Ont.,, Dis
tributors for Ontario.

Lauro Chemical & Perfumery Co., City of Ottawa, Ont.

Fenwick, Hendry & Co., Kingston Ont.

Albert Dunn, 67 8t. Peter 8t., for Quebec City.

TOBACCO DON’TS

Don,t say | haven i when a custo
isk= for tobaceo, ~ 'l {

it

D ,t think vou can’t = tobaeeo
on 0 { | \‘,l | vt T

li|.||¥\l*
D ’t wait for the man  to ask vou tm
on I."“h[ it out o j'l”ll l|1 ‘Ew“ t
the women to tell therr hushand-

e carrving tobaceo,

Don,t ke anyv mistake about the
of the leaders I'hey ‘M‘

Master Mason - -  Smoking
King George’s Navy - Chewing
Maple Sugar - - - Chewing

Tlp/o Roekkcity Tobacco Co.

Quebec Winnipeg

Tuckett’s
Orinoco o
Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

WHICH HAS THE LARGEST SALE IN CANADA

TUCKETT LIMITED

Hamilton, - - -

Ontario

-~ « - - -
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GLASSIFIEDADVERTISING

s Advertisements under this heading, 2c¢. per
word for first insertion, le. for each subse-
quent insertion.

Contractions count as one word, but five
figures (as $1,000) are allowed as one word.
remittances to cover cost must ac-
advertisements. In no case can

e overlooked. Advertisements re-

ceive without remittance cannot be ac-

kpnowledged.

Where replies come to our care to be for-
warded five cents must be added to cost to
cover postages, etc.

FOR SALE

FOR SALE—GROCERY BUSINESS —EAST
end of Hamilton. Fine pressed brick, 28 ft.
x 45 ft. store and dwelling, on 70 ft. x 120
ft. lot, on King Street. Steam heated, elec-
trie lights, gas, brick barn, cement floors.
Stock worth $1,300; fixtures new. Nice busi-
ness of $1.200 a month. In growing district.
Property, with buildings, worth $12,000. Make
an offer.  J. Taylor, King and Ililda Ave.,
Hamilton, Ont.

FOR SALE-AN OLD ESTABLISHED GRO-
cery business in a flourishing eity in the
Maritime Provinces, doing a business of thirty
thousand dollars a year, and showing a net
profit of twenty-five hundred to three thou-
sand dollars. Present owner forced to sell
owing to poor health. Apply care of Box
455, Canadian Grocer, Toronto.

]"Ul»{ SALE — GROCERY AND BUTCHER
business on main car line, Toronto. Has turn-
over of $30,000. Saturday last took in $350
cash. Established 3 years. Good reason for
selling.  Stock and fixtures about $3.000 Ap-
ply Johu M. Percy, 77 Victoria St., Toronto

ENGLISH SAUCES — SHIPPED IN FREE
casks. Quality, purity and your satisfaction
guaranteed. “Worcester,” 35 to 50 cents:
“Mushroom Ketchup,” real, 60 cents and 1
dollar; “Ketchup” at 30 cents; also “Harvey,”
“Reading” and other kinds at equally low
prices., English gallons. F.O.B. London
Samples gratis on application to J. W. Wilt-
shire & Co., 56 Zetland Street, Poplar, Lon-
don, Eng.

MISCELLANEQOUS

A BOOKKEEPING STAFF IN ITSELF.
doing the work with machine precision and
dccuracy, the National Cash Register. Write
for demonstration literature. National Cash
Voegister Co., 285 Yonge St., Toronto.

ACCURATE COST KEEPING IS EASY I
you have a Dey Cost Keeper. It automati-
qxll :ords actual time spent on each opera-
tion down to the decimal fraction of an hour.
Seperal operations of jobs can be recorded on

_ope card. /For small firms we recommend

[ trignas afi excellent combination—employes’

(_fime \register and cost keeper. Whether you
empl¢y a/few or hundreds of hands we can
supply —you with a machine suited to your
requirements. Write for catalogue. Inter-
onational Time Recording Company of Canada,
llAmitvd. Office and factory, 29 Alice Street,
Toronto.

ADDING TYPEWRITERS WRITE, ADD OR
subtract in one operation. Elliott-Fisher,
Ltd.,, Room 314, Stair Building, Toronto.

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro, Ont.,
solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
/?sily turned out by the Multigraph in your

wn office—actual typewriting for letter-
orms, real printing for stationery and ad-
vertising, saving 25% to 75% of average an-
nual printing cost. American Maultigraph
Sales Co., Limited, 129 Bay St., Toronto.

COUNTER CHECK BOOKS—WRITE US
to-day for samples. We are manufacturers
of the famous Surety Non-Smut duplicating
and triplicating counter check books, and
single carbon Bads in all varieties. Dominion
Register Co., Ltd., Toronto.

THE CANADIAN GROCER

SITUATION VACANT

SALES MANAGER WANTED FOR LIVE
wholesale grocery. State experience. Splen-
did opportunity for right man. Apply Box
456, Canadian Grocer, Toronto.

COLLECTING AGENCY
GROCERS IN EVERY SECTION OF OUR
fair Dominion are troubled by ‘“deadheads,”
people of a class that ought to be extermin-
ated, although thyt would be a' pretty  hard
proposition. Howfever, you can do something
towards remedyigk the effects of this pest by
handing *‘tirey ' accounts to The Standard
Collecting y, Fredericton, N.B. Refer-
cnces re reMability oh request. Why suffer

longer?

MISCELLANEOUS

SYSTEMS ARE DEVISED
to suit every partment of every business.
They are labor and time savers. Produce re
sults up to/ the requirements of merchants
and manufgcturers. Inquire from our near
est office. /Egry Register Co., Dayton, Ohlo;
123 Bay St., Toronto; 258% Portage Ave,
Winnipeg; 308 Richards St., Vancouver.

EGRY BUSINES

DOUBLE YOUR FLOOR SPACE. AN OTIS
Fensom hand-power elevator will double your
floor space, enable you to use that upper floor,
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only $70. Write for
catalogue “B.” The Otis-Fensom Elevator
(Co., Traders Bank Building, Toronto. (tf)

FIRE INSURANCE. INSURE IN THE
Hartford. Agencies everywhere in Canada.

MOORE’'S NON - LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
your own, the best remedy is to go to your
stationer and purchase from him a Moore's
Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than you pay for one not as
good. Price $250 and upwards. W. J. Gage
& Co., Limited, Toronto, sole agents for
Canada.

MODERN FIREPROOF CONSTRUCTION —
y Our system of reinforced concrete work—as
\successfully used in many of Canada’s larg-

est buildings—gives better results at lower

cost. “A strong statement” you will say.

Write us and let us prove our claims. That’s

fuair. Leach Concrete Co., Limited, 100 King

St. West, Toronto.

PENS—THE VERY BEST PENS MADE ARE
those manufactured by William Mitchell Pens,
Limited, London, England. W. J. Gage &
(‘'o., Limited, Toronto, are sole agents for
Canada. Ask your stationer for a 25¢ assort-
ed box of Mitchell's Pens and find the pen
to suit you.

THE “KALAMAZOO” LOOSE LEAF BINDER
is the only binder that will hold just as many
sheets as you actually require and no more.
The back is flexible, writing surface flat,
alignment perfect. No exposed metal parts or
complicated mechanism. Write for booklet.
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. 5 (tf)

YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about seventy-five type-
writers of various makes, which we have re-
built and which we will sell at $10.00, $15.00
and $20.00 each. We have also a large stock
of better rebuilts at slightly higher figures.
Write for details. The Monarch Typewriter
Co., Ltd., 46 Adelaide St. W., Toronto, Canada.

WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Can(at(f]a.

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adapted to all classes of bhusi-
ness. The Copeland-Chatterson Ce., Limited,
Toronto and Ottawa.

COUNTER CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we’ll send you prices that will in-
terest you. Our holder, with patent carbon
attachment, has no equal on the market. Sup-
plies for binders and monthly account sys-
tems. Business Systems, Limited, Manufac-
turing Stationers, Toronto.
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VALUABLE
INFORMATION

Have You Money
Invested?

Have You Money
to Invest ?

Are You
Interested in the

General Business
Out-Look?

THE

FINANCIAL POST
OF CANADA

gives its readers reliable, first-
hand information on Canadian
Securities, Bonds, Stocks, Real
Estate, Company Development
and Business Conditions.

Subscribers obtain through the
Post's Investors’ Information
Bureau, and without charge,con-
fidential opinions on invest-
ments, etc.

PUBLISHED WEEKLY.
SAMPLE COPIES ON REQUEST.
$3.00 PER YEAR.

THE

FINANCIAL POST
OF CANADA

143-149 University Avenue
Winmises TORONTO §2:ii...

““The Canadian Newspaper for Investors.’’

®w m
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COMPLETE YOUR
TOBACCO DEPT.
by stocking and selling
PURE CANADIAN LEAF
Attractive prices. We have a good assort
ment of pipes
J. A. FOREST,

180 Amherst St - - Montreal,

e Packed attractively

TURKISH DELIGHT!

“Sultana” Brand
The real stuff. Absolutely delicious. Big
profit and steady demand when introduc
Agents write
ORIENTAL PRODUCE (0O, MONTREAL
Ontario Agents
MacLaren Imp. Chedse Co., Ltd,, Toeronte.

Let Us Make Your Store Fixtures
We have fitted up some of the elat
orately finished stores | { Why
not yours Our quotat ) tract
nd a rders are o 1 ¢
No disappointments Write whe eed
S. MENNIER & FHibLs
Pie IX Ave, Maisonneuve, P.Q

GOODS HIGHEST QUALITY
PRICES ALWAYS RIGHT
That's Our Policy.
PAPER BAGS—WRAPFPING PAPER.
How is your stock? Don't forget to
give us a call when you begin to get
short.
COUVRETTE & SAURIOL

Wholesale Grocers - - Montreal

OLYMPIA AND
BEN BEY CIGARS

are good smokers and sellers
Ed. Youngheart & Co., Limited.
Montreal, P. Q.

Favorite Stove Polish, polishes, shines, and
leaves a lasting polish. What the house-
wife wants,

“Coon” Shoe Polish is another of our
specialties

Uncle Sam Dressing is always found O.K
Iv[ your customers

We guarantee the goods
UNCLE SAM DRESSING (€O,
Lanoraie, P.Q.

PICKLES & CATSUP

Reputable high-class goods at reason ibhle
prices. You cap have the same if you stock
our lines \\'r;«‘ for particulars

H. BOURQUE & SON
MONTREAL.

CLAY PIPES

The bes! in the world are made by

McDOUGALLS

Insist upon this make.

D. McDOUBALL & CO., LTD., Stbieams

We are direct importers of Pure Olive Oil,
Olives, Figs, Turkish Delight and All
Oriental Products

C. Roumbanis & Son, Limited
Head Office : Toronto

: 0 ENGLISH STILTON CHEESE
| A FOR CHRISTMAS TRADE
g | RIPE. FAT, BLUE MOULD CHEESE
€ ': A. (‘.“(:“l:i(;\PMAN
' urocher Stree M
g The Larg=st D) ellll:‘,- -

Biscuits and Confectionery

Big 1 ge f n whiel to ¢ your
Christuas stock Ouly the highest grade
goods made Prompt atteut give 1l
lers
See Our Travelers
FHE AETNA BISCUIT €O, LTD MON
TREAIL

BAKE OVENS
Buking Decks of Scetch
Fire Brick, Sectionul Steel
Oveus that can Le placed
anywhere
Bread Racks, Proef Boxes,
Pans and every necessily
for the Bake Shop

W r General Catalog

The BRANITFORD OVEN AND RACK CO., LTD. Brantford Cansda

P BLACK
"DIAMOND

OVENS

WRITE TO

10 Garfield Chambers, Belfast, Ireland
for Sample Copy of the

Irish Grocer, Drug, Provision
and General Trades’ Journal

if you are interested in 'rish trade.

SUCHARD’S COCOA

You want Quality Cocea all the time, Mr
Grocer It will not pay you to sell a tin
on which you cannot rely We can prove
beyond a doubt the high quality of
Suchard’s. Remember

Suchard’s Suchard’s, Suchard’s
FRANK L. BENEDICT & (O, Montreal

Agents,

COMTE’'S COFFEES

Satisfy every user. Let's tell you why
Address

146 St. Urban St. Montreal

INTRODUCE

Cook’s Pride Baking Powder, Chinese
Liguid Blue, Sister’s Starch.
Your customers will be glad to try them
Big profit. Write
H. F. PACAUD & (0. (Reg.)
Montreal.

THE ““WANT AD.”

The “want ad.” has grown from a
little used force in business life,
into one of the great necessities of
the present day.

Business men nowadays turn to
the “want ad.” as a matter of course
for a hundred small services.

The “want ad.” gets work for
workers and workers for work.

It gets clerks for employers and
finds employers for clerks. It brings
together buyer and seller, and en-
ables them to do business though
they may be thousands of miles
apart.

The “want ad.” is the great force
in the swmal affairs and Incidents of
daily life

FRUIT PULPS

Bitter Oranges and Peels
F. KESSELL & CO. 7-8, The Approach

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT. GEO.J.CLIFF, Manager

JAPANESE ORANGES

EARLY SHIPMENTS_SELL BEST
ORDER NOW. We Bl at Lowes! Marke! Price

F. R. STEWART & CO.

Wholesale Fruit Merchants
VANCOUVER, B.C.

London Bridge, London, Eng>

o ———————®

When writing advertisers '
kindly mention having seen
the advertisement in this paper

|
|
|
@ Bl
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Mcads Holes ia POTS,
|PANS, - ‘G

/ KETTLES &¢ N

Meads Granite. Tin,
Brass

5 package pustpaid. envugh to

me .l DU holes
H. NAGLE & Co. Meatreal
AGENTS WANTED,

DEALERS: You make 83% profit on “Yol-
Peek.” Put up in attractive display stands.
Write for sample and terms.
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THE CANADIAN GROCER

Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach <

belt to the Arctic Ocean.

Manufacturers and merchants can not hope to cover this

market satisfactorily or get the best out of their Canadian opportunities without the
assistance of local agents. The following firms in all parts of Canada are prepared
to act as agents for good lines. The service department of the Canadian Grocer is
at the disposal of firms wanting agents or of agents wanting agencies.

WESTEEN PROVINCES.

WESTERN PROVINCES—Continued.

ONTARIO—Centinued.

ESCOTT & HARMER

Successors to W. H. ESCOTT 0O0.

WHOLESALE GROCERY
BROKERS, COMMISSION MER-
CHANTS and MANUFACTURERS’
AGENTS

OFFICES:-
Winnipeg,Regina, Calgary,
and Edmonton

G.C. WARREN

) Box 1036, Regina

L7

IMPORTER, WHOLESALE
BROKER and MANUFACTURERS’
AGENT.

Trade Established. IS Years
Domestic & Foreign Agencies Solicted

W.G.PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York St. - Toronto

DISTRIBUTORS,LIMITED

P. O. Drawer 99
EDMONTON, ALBERTA.
Manufacturers’ Agents, Commission
Merchants, Warehousemen.
Track connection with all Railroads.

JOHN J. GILMOR & CO.

Wholesale Manufacturers’ Agents and Com-
mission Biokers

WINNIPEG, MAN.

Covering Manitoba, Saskatchewan and Alberta.

We can give special attention to a few more

first class lines, Domestic and Foreigh agencies
solicited.

N P PENII‘\TIOCK & CO,,

D.
Wholesale Grocery Brokers & Manufac-

turers’ Agents,
WINNIPEG

We solicit accounts of large and progres-
sive manufacturer’s wanting live represen-

tatives.

¢

“When in the market
for EVAPORATED APPLES,
or GREEN APPLES, by the

carload wire us.”

W. H. MILLMAN & SONS
Wholesale Grocery Brokers
Toronto, Ont.

WATSON & TRUESDALE

Whelesale Commission Brokers and
Manufacturers’ Agents
WINNIPEG - MAN.
Domestic and Foreign Agencies
Sollcited.

Eastern Manufacturers Limited

Manufacturers’ Agents,
Saskatoon, Saskatchewan.

Cover Northern Saskatchewan completely.
The jobbing trade in Saskatoon, Yorkton,
North Battleford and Prince Albert Is vis-
ited daily. We want to represent you in

this large and growing territory.

W.G. A. LAMBE & CO.

TORONTO
Grocery Brokers and Agents.

Established 1885.

H. G. SPURGEON
WINNIPEG
Wholesale Broker and Manufacturers’

gent
Canadlan, British and Foreign Agencies
Solicited.
230 Chambers of Commerce.
P.O. Box 1812.

THE WESTERN BROKERAGE & MANUFACT-
URER’S DISTRIBUTING CO.

Commission Brokers, Customs Brokers
and Manufacturers Agents, Shipments
stored and distributed, Bonded ware-
house in connection. Your business
solicited.

222 Ninth Ave. West - Calgary, Alta.

MacLaren Imperial Cheese
Co. Limited
DEPARTMENT AGENCY
Agents for Grocers' Specialties and Whole-
sale Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

The J.J. TOMLINSON CO.
WINNIPEG
Wholesale Grocery Brokers.

Office and Track arehouse,
92 Alexander St. B.

Correspondence solicited on domestic
and foreign lines.

~

HOLLOWAY, REID & CO.
Cor. Vermillion Ave. and 5th St.
EDMONTON - ALBERTA
Importers and Manufacturers’ Agents

We specialize in Biscuits and Candies
We are still open for a few good Agencies

Secure our prices for
Crystal and Muscavado

Raw Sugars
before purchasing

LIND BROKERAGE CO.

49 Wellington St. East - Teronte

FRANK H: WILEY

WHOLESALE COMMISSION MERCHANT
and
GROCERY BROKER
757-759 Henry Ave., WINNIPEG

ONTARIO.

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchants, Cus-
tems Brokers and Manufacturers’
Agents. Cars Distributed, Warehoused
and Forwarded. Warehouse on Transfer
Track. Business solicited. Our position
Is your oppertunity.

Saskatoon - Western Canada

NORMAN D. McPHIE

Merchandise Broker

27 Federal Life Bldg., Hamilton, Ont,
Established 1903

Offers for prompt shipment in
wholesale lots

[ White Beans
1912 | Split Peas *
Evaporated Apples
Split Lentils

<

Crop

\

THE MARSHALL
BROKERAGE COMPANY
67 Dundas St., LONDON, ONT.
Wholesale Grocery Brokers. Fully
equipped to act as agents for Brit
ish, American and Canadian grocery

lines. WRITE US.

O. E. Robinson & Co.

Manufacturers and Buyers of Dried,
Evaporated and Canned Apples.

Ingersoll, - - - - Ontario

Established 1886.

60



tory

- CO.

ronto

arket
PLES,
y the

SONS

kers

t CO.

ents.

heese

NCY
d Whole-

T, Mich.

rado

. CO.

Teronte

ANY

IN, ONT.
. Fully
or Brit
grocery

Co.

' Drled,
ples.

Ontario

MARITIME PROVINCES.

THE CANADIAN GROCER

Manufacturers’ Agents and Brokers’ Directory

(Continued.)

W. S. CLAWSON & CO.

Manufacturers’ Agents and
Grocery Brokers.
Warehousemen
ST. JOHN, N.B.

Open for a few more first-cluss lines

NEWFOUNDLAND.

SHIP YOUR CARS TO
FERGUSON'’S SIDING

Cars continually loading for all cities in the West and Northwest
Inland Revenue and Customs Bonds.
Our siding is on G.T.P. and C.N.R., inter-switching with C.P.R. and Midland
Railway. Cars distributed carefully.

FERGUSON BROS., Warehousemen
7123 Bannatyne Avo., WINNIPEG, Can.

We have records in our vaults covering ten years’ satisfactory service

X A MACNAB & CO.

ST. JOHN’'S ‘OUNDLAND
MANUFAC ll RERS’ u.l- S
and COMMISSION MERCHANTS
Importers and exporters. FPrompt and
careful attention to all business. High-
est Canadian and foreign references.
Cable address: “Macnab,” St. John's.
Codes: A, B, (', ith edition, and private

BRITISH COLUMBIA.

McLEOD & CLARKSON

Manufacturers’ Agents and Wholésge
Commission Agents

352-6 Cambie St,, Vancouver, B.C.

Can give strict attention to a few first-class
Grocery Agencies. Highest References

QUEBEC.

L. EMILE GABOURY

Manufacturers’ Agent and Commission
Merchant.

235 St. Johm St, QUEBEC, CAN.
Correspondence solicited with brokers or
manufacturers looking ror a reliable rep-
resentative. Can furnish best of refer-
ences.

Every Merchant who handles---

Mathieu’s Nervine Powders

MATHIEU'S

NERVINE POWDERS

For Beadache aad Neuraigla

48 Powders for 25 cenls

is a ~]’H'i|i(‘ in all forms of colds.

The
J.L. MATHIEU CO.

Proprietors

i

]

J

] Wi
Sherbrooke, P.Q. :

Oity

knows that thev sell themselves
il \”\lH\x e theyv 1 CUSes
f headaches that \\3,‘ once tried
lln'\ are innnediately recomnmen |
ed. Every merchant cat with
wrtect <atety recommend
Mathieu’s Nertine Powders as
['l'll‘!'\‘l‘l\ <afe and harmless re
\"l\ i all cases ol waches, \
merchant mayv tr Mathieu's Net
vine Powders at our expeis s
per coupon attached. Math
N rup of T I Cod 1 ()
R s e o o . oo
Please scad regular box Ma 's N a

Powders to the following add

Name

h (Name of firm)

Street

or town P

FOR CHRISTMAS BAKING—

Don't hesitate to recommend
and stock

McLean’s
Cocoanut

It's a quality article that never fails
to please.

The Canadian Cocoanut Co.,
Montreal

C. E. CREIGHTON & SON

Brokers and Commission Merchants
Manufacturers’ and Millers’ Agents

HALIFAX, - NOVA SCOTIA

Domaestic and Foreign Agencies Solicited

DO YOU SELL

MAPLEINE

The original flavoring
similar to maple but not
a substitute for maple.

It fills a long felt want.
Order of your ]ogber. or

Frederick E. Robsop 6o.,
35 Froat §t. K., Tosoato.
Mason & Hiekey, Wl*l og

The Crescent Mfg. Co.

SEATTLE, - ASH.

g

When writing advertisers, kindly
mention having seen the ad. in this
paper. -

61

“The World
Do Move”

\ generation ago
many a merchant
“went broke” on
credit customers,
merely by letting
things run on—and
ou and ou. The
merchant of to-
day ecan hold
his credit cus-
tomers and still
“play safe” 7
Thousands and
thousands of
progressive mer
chauts are do-
ing it with

ALLISON ‘;%‘(’,':?S”.

uses

They reduce expe
losses, prevent misund S 3
ing for themselves mat 33

A man wanls cr [
How he is good. Give him » $10.00
Allison Coupon Book. Have
THEY him sign the receipt or note
form in the front of the book,
WORK which you tear out and keep.
Charge him with $10.00 — mno
trouble. When he buys a dime's
worth, tear off a ten cent coupon, and so on
until the book is used up. Then he pays the
$10.00 and gets another book. No pass books,
no charging, no lost time, no errors, no dis-
putes. Allison Coupon Books are recognized
everywhere as the best.
For sale by the jobbing trade
everywhere.

Manufactured by ALLISON COUPON
CO., Indianapolis, Indiana, U.S.A.
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People Will

Persist

in trading where they can get the best quality
goods—particularly is this true in regard to
Jams and Jellies, and the dealer who sells
good Jams and Jellies at a reasonable price
will be found out, and his patrons will per-
sist in getting their goods from him. Many e«
dealers realize this and multiply their sales

by displaying and selling

L. & B. BANNER BRAND JAMS
AND JELLIES

Are you a wise one?

I'ncked in 2, 5 and 7 1b. gold lacquered pails
and 30 1b. wooden pails.

LINDER & BENNER

291 ARTHUR ST., TORONTO
Phone Park 2985

REPRESENTATIVES ;
Laing Brothers, Wholesale Grocers; Winnipeg,
Manitoba ; The Amos B. Gordon Co., Toronto,
Ont.; Escott & Harmer, Alta.

Laure

cesses

First:

Third:

out.
the er
Fifth:

milk t¢
air-tig

The

DISTINCT
Purification
Processes

itia Malk passes through five' different pro-
before it 1s put on the market.

The milk is taken from ecarefully selected

supplies and immediately filtered.

Second: Ii is then clarified by the centrifugal
process

S.

Pasteurized, Heated to 142 deg. F. for thirty

minutes.

Fourth: Homogenized. A purely mechanical oper-
ation which produces a high degree of digestibility
and assimulation, or technically speaking the milk
is made homogeneous or of a like nature through-

This is brought about by foreing the milk

through a valve under great pressure, smashing up

eam globules and other solids so that it is

impossible to separate tliem, making the

Process possible. Which is heating the
0 230 deg. for thirty minutes after it is bottled
ht; causing perfect sterilization and making

it non-perishable. Laurentia keeps in the finest
condition until opened.

LAURENTIA MILK CO.,, Ltd.

371 Queen Street West, Toronto, Ont.

Telephone—Adelaide 2760

Christmas is only Five

Weeks Off !

Don’t hold your orders till the last minute.

- Send them along right now, so that you will

not be disappointed, and in order that you
will be able to fill the demand for the fol-
lowing high-class lines.

IMPORTED CANNED VEGETABLES.
‘““Le Soleil”’ ‘“‘Le Soleil”

VEGETABLES. PETITS POIS. VEGETABLES.

Sur-Extra-Fins .
Asparagus Heion Pins Artichokes

g Choux de Bruxelles
Maricots Tres-Fins %
. Soupes: Julienne,

Macedoines Fins Wowrwalte oo

Moyens No. 1 : .
Flageolets Printaniere

= Moyens No. 2 -
Spinach Moyens No, 3 Cerfeuil

MUSHROOMS.
We have on hand a stock of those superb
mushrooms packed by

F. LECOURT, PARIS.

Extra Choice, First Choice, Choice.

TEAS.

You do not need to go elsewhere for your
teas. You cannot get any better than we
offer you.

JAPAN, CEYLON, INDIAN, BLACK
AND GREEN CHINA.

Make no mistake about it
VICTORIA and PRINCESS LOUISE

Brands represent the highest JAPAN
quality.
Boxes of 5, 30, 80 and 90 lbs.

PACKAGE TEAS.
Needless to say, we carry a full assort-
ment of package teas.

SALADA, LIPTON, TAMILKANDE.

Write, Phone or Wire

Laporte, Martin & Cie.
Limitee
568 St. Paul Street

Bell Phone M. 3766

Montreal

Aetna
Alliso
Aylmy

Babbi
Balfo
Bene
Bickl
Bonrde
Borge
Bourc
Brani

Caun
Cana
Canal

Cana
Canc

Chap
Chap
Chisl
Chive
Chun
Clark
Claw

Clem
Coles
Comi
‘onn
Cont

‘onn
Couv
Creig
Crese
Crotl

Drally
Dist1
Dom
Dom
Dom
Dom
Dom
Dow

East
Eby
Ecka
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Choice.

) your
lan we

Season’s Supply
JAS. ROBERTSON & SONS

A FAIR TRIAL || SCOTGH JAMS

AND

ACK

[ISE That is all we ask f?ﬂ We know that our flour cannot

/
PAN be anything but higlf class. If it were not, then we would

unfortunately have lto acknowledge the-loss of thous-

ands of dollars. \\'es made sure, however, by numerous

experiments, that we had the right goods before we

sought the thmn of the retailer. ]ust to hand in time for

FOUR GOOD BRANDS hri
- . 3 Christmas Trade
“Laurentia,” “Daily Bread, - ﬁnt g p
0 er reserves made

ANDE. “n.m” “"ltionl',“ in the world.

One Ce'nt‘. One Cérd. O.ne Minute. PLACE ORDER WHILE WE HAVE |}
Isn’t it worth while sitting down right now THE FULL ASSORTMENT

and asking us for further particulars?

The St. Lawrence Flour Mills, Ltd. MATHEWSON'S SONS,  Montreal
>ntreal MONTREAL * AGENTS

assort-

T e
1€,
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FREE DISTRIBUTION OF THE STANDARD WORK:

“HOW TO COOK IN PAPER BAGS”

We have made special arrangements to supply
10,000 copies of this book to the trade for
distribution amongst their customers.

A complete guide to the modern ERMALINE
SYSTEM of cooking with Paper Bags, contain-
ing receipts and suggestions that are in-

valuable.

We are making a nominal charge of 15c. to
cover cost of packing and postage in the case of
single copies. Large quantities by express
collect.

Ay
/

EDWARD LLOYD, LIMITED

Manufacturers of Ermaline Cooking Bags

Eastern Townships Bank Bldg.

MONTREAL €

Distributors in all parts of Canada
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“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911
32 Prize Medals 21 Royal Appointments

PEEK, FREAN’S
GOLDEN PUFF

PRICES AND SAMPLES ON APPLICATION.
'‘NOLLVOI'TddV NO WNETV dILVdLSOTI

“YOu HAVE YOURS WITH JAM AND I'LL HAVE
MINE WITH CHEESE"

AGENTS: British Columbia—The W. H. Malkin Co., Limited, Vancouver.
Winnipeg and District—Ruttan & Chipman, Fort Garry Court, Winnipeg.
Ontario—The Harry Horne Co., 309 and 311 King St. Weag, Toronto
Montreal and District—C. Fairall Fisher, 22 St. John Street,' Montreal.
New Brunswick—W. A. Simonds, 8 and 10 Water Street, St. John.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,

B LONDON, ENGLAND

vY’"

LA
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THE CANADIAN GROCER

TO
HIS MAJESTY
KING GEORGE\V.

PURVEYORS OF
JAMS, JELLIES AND
CANNED ENGLISH FRUITS

Chivers & Sons’ Fruit Preserves

have a’flavour ,that is unequalled, being composed of the choicest fresh fruit skilfully prepared. This
delicious flavour may be attributed to their method of preserving and packing, almost immediately after
the fruit is gathered. This is an advantage obtained by Chivers’ factory standing in the midst of thou-
sands of acres of orchards in the finest fruit-growing district of Cambridgeshire.

PURITY—CLEANLINESS— FRESHNESS—are the hall-marks of this world-famed make of food
products.

A feature that you will find as a selling point is the careful packing in tins or bottles. By a special
process all the tins are prepared so as to prevent the possibility of any detrimental effect on the fruit.

You safeguard your reputation, Mr. Grocer by stocking foodstuffs of perfect purity and quality—
tried and tested. You will find it the means of bringing many repeat orders—at good profit.

ORDER TO-DAY

CHIVERS & SONS, LIMITED

FRUIT GROWERS, - . HISTON, CAMBRIDGE, ENGLAND

For samples and quotations apply to the agents:—
THE W. H. MALKIN CO.. LTD. FRANK L. BENEDICT & CO.
57 Water Street 144 Craig St. West
VANCOUVER, B.C. MONTREAL
(British Columbia and Alberta) (Canada and Newfoundland)




