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THE CANADIAN GROCER

COCO FRUITINE
An absolutely pure extract of Cocoanut. Can be used with great 

advantage in every species of cooking and pastry.

Pure, - Nourishing, - Economical, - Palatable
Superior to Lard—Equal to Butter.

ADDED TO THIS, IT IS MOST AGREEABLE TO THE TASTE.

A PURE VEGETABLE BUTTER

Ce®Feijoee

The QUALITY of COCO ERUITINE is quite remarkable.
First—It is superior to Butter, Oil or Lard, owing to its extremely 

delicate taste and flavor.
Second—It is peculiarly nourishing, being superior to any other 

similar product.
Third—It is extremely easily digested and assimilated by the most 

sensitive stomachs.
Fourth—Owing to its great richness and purity, it is more economical.

Packed in l/2 kilo, tins, 1 kilo, tins, 5 kilo, lins, 25 kilo. tins. SEND FOR FREE SAMPLE.

ARTHUR P. TIPPET (EL CO., - - Sole Agents for Canada
i
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THE CANADIAN GROCER

Montreal Office

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell
BROKER HALIFAX, N S.

REPRESENTING LEADING 
MANUFACTURERS, SUCH AS

E. D. Smith Lowneys Toblers

W. S. CLAWSON & CO.
Manufacturers' Agents and Grocery 

Brokers.
Warehooaemeo

ST. JOHN, - - - N.B.
Open for a few mere flrat-clane linen.

W. G. PATRICK & CO.
Manufacturers’ Agents 

and
Importers

77 York Street, Toronto

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE, HALIFAX, N.S. 

Manufacturers' Agents end Grocery 
Brokers

WAREHOUSEMEN
can give clone attention to few more Qrst-vlaes 

agenda*. Highest reference.

Get our Prices for
IMPORT

Raisins^ Currants
W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
Agents tor Grocers' Specialties and Wholesale

Grocery Brokers

TORONTO, Ont. DETROIT. Mich

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 77* BOND M

RAW SUGAR ON SPOT
Barbadoes, Muscovado, Jamaica

Light and Dark Crystals

Lind Brokerage Company
73 Front St. E.. Toronto

NEWFOUNDLAND
T. A. MACNAB & CO.

ST. JOHN'S. NEWFOUNDLAND
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importera and exporters. Prompt and careful at­

tention to all nuelneea. Highest Canadian and foreign 
references. Cable addraaa : "Mecnah." flt. John a

Codee : A.B.C, 5th edition, and private.

THE HARRY HORNE CO.
Grocery Brokers and
Manufacturers' Agents.

309-311 King St. West. - - Toronto
Leading manufacturers of Grocery Specie tie* 
desirous of extending their business, should write 
us at once. Correspondence solicited Lorn For 
ei«n Firms.

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

Representing Morris Packing Co.
Pork and Lard—Finest Quality

G. C. WARREN
Box ll3i, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS' 

AGENT
Trade Established 12 Years.

Domestic and Foreign Agencies Solicited

WATSON & TRUESDALE
(Successors to Stuart, Watson à Co l

Wholesale Commission Brokers and 
Manufacturers' Agent*.

WINNIPEG. - MAN.
Domestic and Foreign Agencies Solicited

WESTERN DISTRIBUTORS LIMITED
Wholesale Commission Merchahants, Customs 
Brokers and Manufacturers' Agents. Cars Dis 
tributed. Warehoused and Forwarded. Warehouse 
on Transfer Traak. Business solicited. Our posi­
tion is your opportunity.

SASKATOON, WESTERN CANADA

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Ageots. 
i atiMJnhed IMS

—WINNIPEG—
H. G. SPURGEON

Wholesale Broker and Maoufaciurer»' Agent
I'nitvd Kingdom and Fore gn Agencies Soliritfd.

230 Chambers of Commerce. P.O. Be x 1612

BUCHANAN & AHERN
WUHmH CoeeluiM M.rchs.U aad le»erleri

QUEBEC. P.Q.

Groceriee, Provleiooe, Sugire, Molaeeee, Dried 
Fruit and Nut., Grain, Mill Feed,

Pith, Flab Oil, Etc.

Cerreepondeace Solicited. P.O. Box 2*

Canadian Manufacturers and Exportera
Art; you aware of the fact that there are 41 millions 

Irishmen prepared to buy Canadian Goods?
Don't yon want some of thin business ?
You can get into touch with 5,UUU distributors every 

week bv a<lvertiwing in THE IRISH GROCER, DRI'(», 
PROVISION and GENERAL TRADES JOU RNAL, 
the lies! known general store and grocery paper in 
Ireland. Write for sample copy and particulars to
10, Garfield Chambers, Belfast, Ireland

BUSINESS IS BOOMING IN

WINNIPEG
BAWLF, DAVEY & CO.

Wholesale Grocery Brokers.
AGENCIES WINNIPEG
WANTED MAN.

TRY A
CONDENSED AD.

IN THE
CANADIAN GROCER.

When writing advertisers kindly men­

tion having seen the advertisement in

this paper.

DISTRIBUTORS, LIMITED
P. O. Drawer 99

EDMONTON. ALBERTA 
Manufacturers’ Agent*. Commission Mer­

chant*. Warehousemen.
We sell direct from the Manufacturer to the Retailer 

Track connections with all Railroads.
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THE CANADIAN GROCER

J. F. EBY—President PAPER HUGH BLAIN-Vice-Pres.

We are headquarter* for all kinds of WRAPPING PAPERS 
To be up-to-date you must use our

All weights 
LIGHT 

MEDIUM 
HEAVY

Broadstripe Sealing Paper—
IN ROLLS—9, 12, 15, 18, 20, 24 and 3o inches

The finest and yet most economical paper you can use.

Genuine Vegetable Parchment Paper
FINEST QUALITY GERMAN MAKE 

Get our quotations on 5, 10. 25 and 50 ream lots

TOILET PAPERS-Square or Rolls
WE HANDLE THESE ON A VERY CLOSE MARGIN 
YOU CAN SAVE MONEY BUYING TOILET PAPERS FROM US

EBY-BLAIN, LIMITED
Wholesale Grocers Toronto

THERE ARE TWO ADEQUATE 
REASONS FOR STOCKING AND 
PUSHING

Ram Lai’s Pure Tea
It maintains a uniform high quality suited to your 
better-class trade.
It gives to the drinker all that is required in super­
ior flavor and strength.

SEND TO US FOR SAMPLES AND PARTICULARS

RAM LAL’S PURE TEA CO., Limited
MONTREAL, CANADA
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THE CANADIAN GROCER

Cut of 100 Customer Size, without hood, 
showing alphabetic* 1 ar­

rangement of books.

SAVES YOU TWO HOURS’ 
HARD WORK EACH DAY.

How many hours each day or night must you 
put in working and worrying over your accounts ?
1s t us lie conservative and say it takes two hours 
of your valuable time each night during the 
week to post your accounts. That means you 
spend one day out of every week, or

52 days out of the year on your books
Kver think how much this time would lie worth 
to your family and to your own health if s|>ent 
at home or at some pleasant diversion ?

Cut of 100 Customer Size, 
shewing hood locked to cabinet.

HERE ARE SOME THINGS THE KEITH SYSTEM WILL DO FOR YOU:
1. Enable you to settle with a customer at any time without any delay or confusion in checking up accounts and 

still lie sure you have made no mistakes.
2. Fully protect your accounts in case of fire.
3. Permit any number of clerks to make a charge or settle with a different customer at the same time without con­

flicting with each other and without any possibility of mixing accounts or bringing forward the wrong past linlances.
WRITE US AT ONCE AND LET US TELL YOU MORE ABOUT AN EASIER DAY’S WORK FOR YOU.

THE SIMPLE ACCOUNT SALESBOOK COMPANY
Sole Manufacturers, also Manufacturers of Counter Pads for Store Use.

101-125 Jackson Street - - Fremont, Ohio

Enterprise’ 
Economy

An Enterprising grocer, who does things right, 
uses an “Enterprise” Electrically-Driven Coffee Mill

The right way is also the cheapest way in the end. 
It always pays. Take the experience of the Philadelphia 
grocer who grinds 15,000 pounds of coffee a month with 
an “Enterprise” Mill electrically-driven at a cost for 
current of $3.00.

He bought the Mill as a great convenience—a time 
and labor saver, and an up-to-date attraction for his 
store. Its economy astonished him.

Look through our catalogue and you will find Mills 
of any capacity, any power required, for direct or al­
ternating current. Your local power supply company 
will co-operate with advice and assistance.

The Mill illustrated here is No. 08712, fitted with l/z 
horse power motor for alternating current. Capacity o! 
each iron hopper, 6 pounds of coffee. One Mill is fitted 
with grinders for granulating, the other for pulverizing. 
Granulates 2 pounds of coffee per minute, and can be 
regulated for fine or coarse grinding while mill is run­
ning. If you haven’t the catalogue showing all our 
Mills, write for a copy to-day.

The Enterprise Manufacturing Co. of Pa. 
Philadelphia, U.S.A.

21 Murray Street. New York S44 Van Neee Are.. San Francisco
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THE CANADIAN GROCER

Early June

T IS A FACT that you can 
make a greater profit by selling 
our finer grade peas than you 
can out of the lower grades. 

A little extra selling talk with your 
good customers as to the superior 
flavor and tenderness of the better 
grades will land a trial order in nine 
cases out of ten. Generally, customers 
of fair means who have been persuaded 
once to try the better grades will never 
again be content with lower priced 
lines. As the profit is greater, and the 
satisfaction of the customer is unfailing, 
why not push our better grades of peas ? 
Ask your wholesaler for our Early June 
(sifted) and Sweet Wrinkle (extra sifted).

Dominion Canners, Limited
Head Offices : Hamilton, Canada

5
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NOT “JUST THE SAME”
Tlinvs nothing siniihu* to tin* mrnt vx- 
Iravts with whivli you aii* fiitnilmr. .iImmiI

BRAND’S ESSENCE OF BEEF
XXV issuv il licaity invitation to every Canadian gmvvv visiting 
the Exhibition to" call at our stand in the Mannfaeturers’ Building 
and get |>artii nlars of our Special Introductory offer. Brand's 
Ksseiiee is speeially reeonuuended liy leading physicians t he world 
over for invalids, and although immense quantities are sold liy 
druggists, a much larger amount is handled through grocery 
stores. There is a very good margin of prolit for the dealer, and 
every assistance will In' given and no ex|»ense spared liy the 
manufacturer to help you to disjxise of Brand's N|»erinlties.

READ WHAT ONE DELIGHTED DEALER EAYE :

I’cterlsiro, Hth July, lllll).
Tims. I). Baxter

Dear Sir. Would you please send us hy Express, one dozen Brand’s Essence of Beef in tin, 
same as we had before. There is a growing demand for it. Two new customers are waiting for this lot 
to arrive. The case of one man with the worst t y |ie of Anaemia has Itcen a great advertiser. It has 
lient a great thing for him, and all his friends are talking aliont it. so it has a good start now. You will 
find enclosed Express Order in payment of last lot. Your kind attention will oblige.

Yours truly.
A LEADIN'!; (iltOCEB. (A'amr on rci/nes/)

T. O. BAXTER, 25 Front Street East, TORONTO or H. HUBBARD, 27 Common Street, MONTREAL

BRAND & CO. Sri London, Eng.

THE FAMOUS 
DAYTON SCALE

NOTE THE SPECIAL FEATURES ; also note that no other 
maker can use these but the Dayton. SWIVEL BASE, making 
the scale to revolve to either side of the counter. LOW PLAT­
FORM, only 7'. in. from the counter. AUTOMATIC THERMO­
STATS* regulating the scale in any temperature. DIAL FITTED 
with BALL BEARINGS, making it very sensitive for small 
weighings. These Special Features alone make the DAYTON 
SCALE superior to all others.

There are more DAYTON SCALES sold than all other 
makes of Computing Scales combined.

We make a generous allowance for yourold Computing Scale.
Write us and get our quotations.

MADE IN CANADA

The Computing Scale 
Co. of Canada, Limited

164 West King Street. TORONTO, ONT.

1^rïïtfm5

Dayton Moneyweight Scale 
Note the low platform

-l]

turn r ir

*00.1 ESSENCE 01

m* * iramI A C*- l23e| 
•TANMore

* CO.’S ESSENCE OF

MM MllilA —
hear f w ma* il H T||

-■«*■• * CO. a*.* - MW, ■ ee.Ml HOT* rmn.
*»« liam, 1
"Rntorr rt M M. TM\

6



THE CANADIAN GROCER

Liven Up Your Business
with a line of Preserves that pleases the palate, is attractively packed *nd

of unrivalled purity.

“KOOTENAY” BRAND
JAMS AND JELLIES, in Bottles

are made solely from the most luscious British Columbia fruits and the purest 
cane sugar and retain to a remarkable degree the natural flavor of the fruit.

See to your stocks ! There’s money in handling 
a ready seller like “KOOTENAY” BRAND.

Kootenay Jam Co., Limited
Nelson, B. C.

AGENTS :

Donnelly, Watson & Brown, Ltd., Calgary and Vancouver

NO. i
PATENTED

A Broken Egg Means Loss
a smeared package and a Dissatisfied Customer

Star Egg Carriers and Trays
assure safe egg delivery and Satisfied Customers

For Sale by Wholesale Grocers 
MacLaren Imperial Cheese Co.

LIMITED
TORONTO, - ONTARIO

Selling Agents
7
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THREE SELLERS

AND 
A MU 

TRADE
KEEPERS

SATISFIED CUSTOMERS
OUR BIOSEST ASSET

Give your customers

Balaklava Brand Baked Beans
And you can rest assured that the merits of these goods 

will bring repeats and satisfied customers.

Write us for Information and Prices. Your Interests are Ours.

THE EASTERN CANNING CO., Port Canada, N.B.
Canadian Aointb—Green à Co., John Street, Toronto; D. 0. Hannah, London, Ont. ; O. Wallace Weeee, Hamilton;
H. D. Marshall, 197 Sparks Street, Ottawa; Nicholson à Bain, Winnipeg, Western Agents ; Martin à Robertson, Vancouver, B. 0.

8



THE CANADIAN GROCER

when at the Canadian National Exhibition
DON’T FAIL TO SEE THE EXHIBIT 

-------------------------------------------- OF--------------------------------------------

H. P. SAUCE
AIM D

Midland English Malt Vinegar
IN THE MANUFACTURERS’ BUILDING

Remember, when in the city, we will appreciate a visit from you ; our office and
staff are at your disposal.

W. G. PATRICK & CO., 77 York Street

I CANNED GOODS
♦ —....... -...—------------ . . ....................... .♦

X We are now booking orders for 1910 pack of our celebrated

j uRex Brand Canned Goods”
ÎWE ARE NOT IN THE COMBINE

and guarantee our goods to be equal to any on the market.

X SEE OUR TRAVELLERS BEFORE PLACING YOUR ORDER:---------------------------------------------------------------------------------------------------------------------------------------------\ GORMAN, ECKERT & CO., Limited
X HIGH-GRADE FOOD PRODUCTS
! LONDON WINNIPEG

9
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çossages

Soap
The Best, The Sweetest 

and The Cheapest 
Free Lathering Soap 

in the Market.
GUARANTEED GENUINE

William Gossage & Sons, Ltd., Widnes, Eng.
Agents:—Arthur B. Mitchell, Mitchell’s Whsrf, Halifax, N S.; C. E. Jarvis & 

Son, Vancouver, B.C.

ark of Bordens uwot-^â

gftlL BORDj

rhe signatu to- c/yc/‘g^*'

^Or

NEW YORK U.S^A

You MUST push the 
Best Goods if you 
would hold your trade 

permanently.

The “Best Goods’* in a grocery stock 
always includes

TSïÔt MARK RESISTS®

-ÏÏS^TEHED CONDENSE^

TOIL

Borden’s Eagle Brand Condensed Milk 
and Peerless Brand Evaporated Cream

WILLIAM H. DUNN, Montreal and Toronto
Mason A Hickey, Winnipeg, Man, Shallcfoss, Macaulay A Co., Vancouver, Victoria, Nelson and Calgary
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Canada National Exhibition

^Vagstaffe Limited
Everybody is heartily welcome to visit 
their display in the

Manufacturers’ Building
acknowledged by the press and the pub­
lic to be the finest and most luscious 
exhibit of preserved fruits ever display­
ed by a Canadian firm.

Get in the Guessing Competition
FIRST PRIZE, VALUE - - $5.00 
SECOND PRIZE, VALUE - $2.00

given to the one who guesses the nearest 
number of plums and pears in the two 
large display glasses.

Wagstaffe I imited
PURE FRUIT PRESERVERS 

Hamilton ----- Ontario

it
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It is worth something to a 
grocer to sell the most famous 
coffees in America. Such, 
beyond question, are the pro­
ducts of Chase £& Sanborn.

CHASE & SANBORN
MONTREAL

Cut this out for Reference

BRITISH COLUMBIA 
COMPANIES ACT 

1910
We are prepared to act as principals 
for companies desiring to do business 
in British Columbia without such 
companies assuming the responsibili­
ties and obligations imposed by the 
above Act.

This Act, which came into force July ist,
1910, requires the registration or licensing 
of extra-provincial companies doing busi­
ness in British Columbia, the payment of 
fees set forth in the Act and the filing of 
statements, together with particulars-of all 
mortgages and charges created by an 
extra-provincial company.

Shallcross, Macaulay Si Co., Ltd.
Branches at Victoria, Vancouver, Nelson, B. C., 

and Calgary, Alberta

[WINDSOR

SALT

\ Why Not
concentrate on

Windsor
Salt

-the best Salt sold
-the Salt nearly all your 

customers already use.
-the Salt that is widely 

advertised.

Why carry a slow-selling or dead stock 
of other Salts ?

The Canadian Salt Co., Limited
WINDSOR, ONTARIO

12
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“JAMES DOME”
This is the brand of STOVE POLISH that will give sat­
isfaction all the time. The old reliable BLACK LEAD that 
has been used for more than 60 years. It will stand the 
test every time. Gives a clean, bright, quick shine. Pays 
a good profit and sells well.

Canadian Agent» :

W. G. A. LAMBE & CO.

When you buy

Extra Granulated Sugar, you secure 
the results of the latest process, of 
modern machinery and of years of 
experience.

Manufactured by

The Canada Sugar Refining
Company, Limited, Montreal, Que.

MINUTE

ALWAYS READY

TAPIOCA
NO SOAKING

Tell this 
to the 

WOMEN
By using Minute Tapioca a 
first-class, delicious sum­
mer dessert can be produc­
ed in fifteen minutes.
Minute Tapioca does not 
require soaking—ready for 
instant use right from the 
package. One package of

MINUTE TAPIOCA
makes six full quarts of a pudding that is unusual­
ly delicious in taste and appetizing in appearance. 
MINUTE TAPIOCA is absolutely pure and is put 
up in the largest and most sanitary tapioca fac­
tory in the world.

Amk your Jobber for 
MINUTE TAPIOCA

Minute Tapioca Go., Orange, Mass.

JAPAN TEAS
We can accept a few more import orders for low grade at reasonable price. 
Jobbers, who have not yet given us their order, please write for samples at once.

S. T. NISHIMURA (& COMPANY
MONTREAL and JAPAN

13
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Grocers
of Northern OntarioI
Freight Rates eat up your 

legitimate profits.

TERRITORY.
WE REACH -

Avoid this 
Unnecessary 

Expense
UDBuAY

Our Customers 
are doing so ;
Why not you?

The Young Company
LIMITED

North Bay and Sudbury

Everything About-

Wonderful Soap
will show you that it is the Washday 
Wonder Soap. The Friend of the 
Household.
The packing, the make-up and the quick 
sales have made it the friend of the grocer.

We Have a Proposition to Offer You

One that will work to our mutual advant­
age. It isn’t a long story, but it will prove 
an interesting one. Write for particulars.

The Guelph Soap Co.,
GUELPH, ONT.

TORONTO AGENTS :
MacGREEGOR SPECIALTY CO.

Perfection Cheese Cutter

Every Slice is a Fresh, Even Cut.
Accurate in Weight. Pleasing to the Eye.

It nay h to buy a Perfection Cutter.
It if bi •* .............................
It prevents overcuts, scraps and waste.

, labor and money in less than twelve months.

milt to laat ; made substantial and strong, 
rents overcuts, sera 

It saves its cost in time,
Patented and Manufactured by

The American Computing Co. of Canada
Hamilton, - Ontario

SOIJ) BY THE WHOLESALE GROCERS.

HAVE YOU

FLAVOURING ESSENCES
on your shelves ? They are unequalled for strength and purity, and are good all the year round.

IMPERIAL EXTRACT CO., 8-10-12 Matilda St., Toronto, Con.
If your Jobber cannot supply you, write us direct.

rl>k ' jjij 
/ÿV r
II'

J-4-
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soda
The kind that is different !

There’s a “something” distinctive about 
the flavor of our RED LABEL SODA 
CRACKERS that commends them to 
your particular customer. No soda biscuit is at once so crisp, fresh and appetizing.

We are also makers of all kinds of dainty and high-grade biscuits.

TELFER BROS., LIMITED, - COLLINGWOOD, ONT.
Branches: - Toronto, - Winnipeg, - Hamilton, - Fort William

THREE THINGS ARE REQUIRED OF

COUNTER CHECK BOOKS
They must be By Convenient, we mean they must

be of sucli style as to be handledConvenient, easily.
Speedy and They must permit of fast work on the 
„ , patt of the clerk.Safe

They must produce good copies.
The most Convenient, the Speediest and the Safest 
Countercheck Book is made of

Surety Non-Smut Paper
We make Surety Books in duplicate and triplicate. In the 
duplicate book the original is of white paper, coated on 
the back with a non-smutting carbon, the duplicate is of 
yellow. In the triplicate both the original and duplicate are 
white, coated on the back, the triplicate being of yellow.

Every Copy is 100 Per Cent. Perfect
There are no loose carbons to become wrinkled or torn or 
to give poor copies. We make many other varieties of 
Counter Check Books, and will be glad to quote prices 
upon application.

Dominion Register Co., Limited
Manufacturers of

The McCaskey Account Register System

Toronto, Ontario

DID YOU 
EVER

come across a woman who wasn’t 
glad to save labor on wash day ? 

Sell her

AsSEPTO
Soap Powder

Asepto will lighten her labor and 
earn for you the housewife’s 

goodwill.

Order to-day through your wholesaler

A8'“ Rose & Laflamme, Ltd.
MONTREAL

Asepto Mfg. Co. - St John, N.B.

Here's a line 
for YOU !

For distinctiveness and 
excellence of flavor and 
for purity and quality of 
contents no line you handle 
will give you greater satis­
faction than

SWEET
PICKLES

SWEET
PICKLES

They’re warm favorites 
among SWEET PICKLE 
EATERS, and are a propo­
sition worth handling.

See to your stocks.

The T. A. Lytle Co.,
LIMITED

Sterling Road, TORONTO

15
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We have Specials in—

Salmon, Canned Goods 
and other lines

See our travelers or phone at our expense

BALFOUR, SMYE £» CO., HAMILTON

GRANULATED
and

GOLDEN YELLOWS
Made only from Pure Cane Sugar
The Trade will appreciate the advantage of our machine 

sewn bags if they will follow these instructions in opening 
them

Cut off the shortest chain close to the side 
of the bag, and pull out the single thread.

This is a quick operation and leaves the bag in perfect 
condition.

The St. Lawrence Sugar Refining Go., Ltd.,
Montreal

©IRQ

OUDRO
D’HUILE DE

FOIE DE MORUE
Se MATHIEU

HATHTEtTS 
Syrup of Ter

GOD LIVER OIL
* f- ---------- 1 i— •• *

-- ■» /V ■ ft I I a

J. L EATHUD,

■MMeea.am.aa

■■, mda

• I :-t t

A COLD CURE EVERY
Dealer Can Recommend
To be able to recommend *n article 
because of it» euccess in the past 
makes selling easy.

MATH I EUS 
SYRUP

of Tar and Cod Liver Oil
has been a wonderful success.
The testimonials received by the 
proprietors tell of marvellous cures. 
Thousands of households are never 
without it.
Its sales have multiplied in every 
community where it is sold.
Dealers never find it a slow seller. 
During the Fall and Winter seasons 
large sales are assured.
Keep a good supply on hand and 
when ordering order also

MATHIEU’S 
NERVINE POWDERS
which arc necessary to reduce feveF 
and remove pains in connection 
with colds. »

J. L. IATI1ED Cl„ Props. 
SBEIBIMEE, P.Q.

Distributors for Western Canada :
Foley Bra. Lerao * Co, Wholooolo Craon ud Ceoleedeeero, 

Winoipee. Edmoeten, VooeooTer.
L CW* FO* * Cio. Wkoiooolo Depot. MeetreeL

Government Report—Bulletin No. 208
shows eight samples tested

Canada First Evaporated Cream
Test proves this brand to be the 

Richest on the Market
Manufactured and Guaranteed by Canadians

THE AYLMER CONDENSED MILK CO., Limited, - AYLMER, ONT.

16
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It growt-and growa-and growa-doos the 
demand for H.P. SAUCE

Be reedy to meet it—be progressive—be wide-awake. If you don’t supply H.P., “the other fellow” 
will; probably he’ll soon be supplying a good many other things, too, for a customer oïlVo a?
who wants H.P. means to have it, and when she’s had H.P. once she’s more co-
than ever certain to take care she gets it again. v&v'1* Co- „

A.reaV

is-v.'•>.«
V.*
V."• M

The moral is very simple—and very sound.

•v"‘- ■

t

A Sign 
of Success

sure sign that

It is pure—that's why the women 
think so highly of it. Purity Salt 
is never a “sticker" hut always a 
seller.

THS

WESTERN SALT CO., Limited
Mooretown ---- Ontario

The Commercial Account Register

toÿffjjcpu

VSr’1'

u"iy*

The Only Perfect 
One Writing System

Does away with Bookkeep­
ing. Posting, Statements and 
Trouble. THE BEST C OL­
LECTOR KNOW x.

Time Saver
SAVES FI 
T 1 M K of 
ONE MAX 
in your store, and 
PAYS FOR IT- 
S E LF in few 
months.

FITS ANY SAFE

Fire Protection
Books of sheets made to tit any safe. INDIS­

PENSABLE A DVANTAG E.

Thousands in successful use in Canada and the 
U.S. Send postal for catalogue and testimonials of 
Canadian merchants.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

= West India Co., Ltd.
The Canadian house of

Sandbach, Parker & Co., Demerara, B.G. Sandbach, Tinne & Co., Liverpool, Eng.
and with agents and correspondents in all British West Indian Islands.

WEST INDIAN PRODUCE
of all descriptions.

WRITE US FOR PARTICULARS, PRICES. ETC.

305 St. Nicholas Building, - MONTREAL
17
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THE WORTH OF

WHITE SWAH
PERFUMED 100% POWDERED

LYE
HAS BEEN PROVEN BEYOND DOUBT

BY HUNDREDS
OF AGGRESSIVE GROCERS 

A SIMPLE TRIAL

WILL PROVE TO YOU THE FACT THAT YOUR 
CUSTOMERS WILL APPRECIATE 25 MORE 
PURE LYE FOR THEIR MONEY-AND YOU 
SECURE A BETTER PROFIT.

Banish Trouble !
How ? Handle “Quality” Goods ! 
Sell

Crest Brand Olives
They are 1‘Quality" through and through. No 

culls or blighted fruit under our label. Particular 
people will thank you for recommending this line, and 
the satisfaction it invariably gives will add to your 
reputation for handling none but “Quality" goods.

Your jobber can supply you ; 
if not, write us direct.

Canada Spice & 
Grocery Co., Limited

Ask anv of the following jobbers for our Catalogue :

WINNIPEG G F. k J. Galt (and branches) The Codville Co. (and 
branches): Foley Bros.. I .arum & Co. (and branches). 

VANCOUVER The W H Malkin Co., Ltd. ; Wm. Braid k tie. 
HAMILTON—Jas.Tumer&Co.; Balfour, Smye A Co. ; McPherson,

Glassco k Co.
TORONTO Eby. Blain. Ltd. 
lXtNDON- Gorman, Eckert k Co.
ST. JOHN. N.B. G. E. Bartmur Co. ; Dearborn k Co.
REGINA. MASK.—Campbell Bros. A Wilson.
MONTREAL The Canadian Fairbanks Co. (and branches).

/Built on Merit
The earnest running, quickest 
grinding and most attractive 
mill for your store is the

ELGIN
NATIONAL COFFEE MILL

It is equipped with our new 
style force feed steel cutting 
grinders, which make for fast 
grinding atid durability. 
Prompt shipments our speci­
alty.

MADE BY

Woodruff & Edwards Co.
ELGIN, ILL., U.S.A.

Smoked Herring

In Bouillon
The new line put up by CHR. BJELLAND 
& CO., Stavanger, Norway (packers of King 
Oscar Brand Sardines).

A large tin of email 
Herrlnge packed ear- 
dine mtyle In Sploed 
Bouillon.

Pays the retailer a handsome profit at
10 oente per tin.

John W. Dickie & Greening
(J. A. Henderson)

Canadian Agents Hamilton

18
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McLean’s
“The Name"

AND THE PACKAGE 
TO THE RIGHT

The Canadian Cocoanut Co.
Sole Makers

MONTREAL

'TUANS
WMITL MOSS

MORE LIGHT MEANS 
MORE BUSINESS

If you are looking fora steady,bril­
liant white light in your home, store, 
hotel or church, get in touch with us.

Our apparatus is absolutely safe, is 
better than electricity and city gas, 
and safer than coal oil or candles.

Write for circular and special price 
to merchant direct.

MacLAREN C& CO.

U Gasoline Lighting Systems
AGENTS WANTED MERR1CKV1LLE, - ONTARIO

ENGLAND’S 
LEADING 

FRUIT SAUCE
26 years' reputation, and the only 
sauce backed up by a purity guar­
antee of

k "ïooo güiNI'as .
nh Sells st 15! cents and 25 cents JÊ 

BE WARY OF IMITATIONS

SjWEE
George Mason & Co., Limited

Sole Manufacturers

Sole Canadian Agents

S. T. NISHIMUIA & CO.
MONTREAL

LONDON, ENG. 
SUB-AGENTS:—
Toronto, Ont.—tieo. Stan way 4 C o 
Hamilton, Ont.—James Somerville 
Ottawa, Ont.—H. D. Marshall 
London, Ont.—Wm. G. Coles 4 Co. 
(Quebec, Que.—A. Francois Turcotte 
Kingston, Ont.—James Craig

GINGERBREAD
----------------BRAND----------------

MOLASSES
A Molasses that increase» your sales. 

THREE reasons for it :
No. 1—A Strong Baker 
No. 2—Body 
No. 3—Flavor

Packed In tins—2’s, 3’s, 5’s, ll's and 2#’o ; 
pall»—Te, 2’s, 3’s, 5’s gals, and in barrels 
and halves.

A trial order from your wholesaler will 
convince you that Gingerbread Brand is

THE BEST THERE IS
Be convinced now.

The "" Molasses
Co., Limited

HALIFAX NOVA SCOTIA

Facts are Stubborn Things
and the fact that

AURORA COFFEE
is so much Superior to all the others is a valid reason why 
you should handle it! The aroma and flavor of “ Aurora 
Coffee are unsurpassed, and its retail price, 40c., leaves 
you a very good margin of profit. Stock up without delay.

W. H. BILLARD & GO., Hamilton, Ont. BRANCH-SAULT STE MARIE

19
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CANNED GOODS

Demand 
Has 
Been 
Created
All you have to 
do is satisfy 
your customers 
by giving them

ROWAT’S
Sauces and Pickles

At this time oi year this 
subject should have your 
consideration.

WE ARE PACKERS of full 
lines of FRUITS and VEG­
ETABLES. and guarantee 
the quality of all goods.

Rowat & Co.
Glasgow, Scotland
Canadian Distributors : 
Snowdon & Ebbitt, 325 
Coristine Bldg., Mont­
real, Quebec, Ontario, 
Manitoba andthe North­
west; F. K. Warren, 
Halifax, N.S. ; F. H. 
Tippett & Co., St. John, 
N.B.; C. E. Jarvis & 
Co., Vancouver, B.C.

lEAT.STIAKCimm.Ol 
ES,GfiAyiES GAMEA)€5a

't^eSÇ3JttSy!Ù.

’ATERSON* SOfc
»WAT*C?.w 

GLASGOW
'S&SSHSZ
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Write us before placing 
your order.

The Oshawa Canning 
Co., Limited

OSHAWA ONTARIO

Something that 
Interests Grocers
A “Galt" Embossed Steel Ceiling is an essential 
in any modern store.
11 adds a touch of beauty and dignity to the interior 
of your store that nothing else can. No trouble 
to get a design that will harmonize with your 
fixtures and equipment.
A “Galt" Metal Ceiling, however, is not merely 
an ornament. Its practical advantages appeal 
particularly to shrewd business-men. It is fire­
proof; will not stain, crack or fall down; it is 
unaffected by heat, dampness or vibration.
A “Galt" Ceiling is moderate in cost and, if 
necessary, may be applied over a wood or plaster 
ceiling without interrupting business.
Send sketch and measurements of your ceiling for 
quotation and catalog “A-3,” showing hundreds 
of designs.

The Galt Art Metal Co., Ltd.
Galt, Ont.
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TEA good enough for Monarchs is 
none too good for your customers!

_______ Sell _______

TWINING’S TEA
the most reliable of package teas.

We have Bona Fide Warrants from 
the Crowned Heads of Europe which 
only emphasize the fact that for Palace, 
Mansion, Home, or Cottage, TWIN­
ING’S TEA is unsurpassed.

Sold in Packet» Only

CANADIAN AGENT

. HAROLD RITCHIE
8 Matilda Street, - TORONTO

BAIRD’S
“Second-to-None”

Pickles
So called because they 
are second to none for 
value.
No other manufacturer 
has produced a better 
pickle at the price, and 
there are few as good.

GOOD, SOUND 
VEGETABLES 

and
PURE VINEGAR

Low Price 
High Quality

JOHNSTON, BAIRD & CO.
GLASGOW, SCOTLAND

Agente:--M»dure & Langley, Lid., 12 Front E., Torcnto. 604 
Lindsay Bldg., Montreal; W. L. McKenzie & Co. Winnipeg; R. Robert­
son & Co.. Vancouver and Victoria.

plIXEl

ICKLE
ÏT0H BAIRO 1 CO.Gca!

Give the ’ 'a Chance
Pack your Tomatoes in the Tomato 

Can made for Tomatoes.

Adapt the Opening to the size of the
Tomato, not the Tomato to the

size of the Opening.

Pack Whole Tomatoes, not Crushed
Fruit.

Sanitary Can Co., Ltd.,
Niagara Falls. Ont.

■ex Am. Patent.

21
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On the lookout for the better- 
class trade ?

Then be wise to your own 
interests and feature

Canadian Agents :
Charlottetown,P.E.I .Horace Haezard* 
St. John, N.B., C. E. McMichaeU 
Halifax. N.S., Erb&Rankin ; Montreal 
and Ottawa, C. 8. Harding, Canada 
Life Building; (Quebec, Cy. I). Bon­
homme, 1S1 Si Peter St.; Toronto. 
Lind Brokerage Co., 73 Front St. E., 
Hamilton, J. H. Stratton k Co.; Winni- 
peg, Cannai. Brokerage Co. 141 
Bannatyne Avenue E; Vancouver, 
B C., C. E. Jarvis & Co., Mercantile 
Bldg , Comer Cordova ami Homer Sts

PURNELL’S
Pickles, Sauces and 
Pure Malt Vinegar

They have proved through­
out the Dominion the most 
ready and profitable sellers 
of any imported line. Our 
Watchword is Quality and 
Right Packing.

Order through your 
Jobber

ESPECIAL EMPHASIS
should be laid on the fact that

SNAP
does its work honestly!

There are no half measures in the way SNAP 
removes every vestige of tar, dirt, grease or paint 
from soiled hands. And it is, moreover, anti­
septic, and beneficial to the skin.

SNAP SELLS ALL THE TIME!
TRY IT!

SNAP E
LIMITED napc

Modern Grocery

Write for Illustrated Catalogue 
“ Modern Grocery Fixtures."

Walker Bin & Store Fixture Co.
LIMITED

1EPIESENTAT1VES:
Meeiloba: Watson & Trnesdale.Wisaiped, Mae. D
Saskatchewan end Alberta; J.C. Stokes, DerilD, U Ilia HO

Mediae, Sask.
ifoatreal; W. S. Silcock, 33 St. Nicholas Street

A Strong Combination :
UTILITY

CLEANLINESS
ATTRACTIVENESS

A “Walker Bin" Outfit is a “Necessity” to the

St. CHARLES CREAM

St. Charles I D

Evaporated Cream
BETTER PROFITS 

MORE SALES 
SATISFIED CUSTOMERS

With a Good 
Stock of 
St. Charles

St. Charles Condensing Co.
INGERSOLL, ONT., CANADA

22
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Purity
within this can

White Dove
Cocoanut

The friend of 
those who cook

W. P. DOWNEY
MONTREAL

■We Offer

mu
IL1ÏZI Common Sense
Iff# f o / Weeefiee cm* Bma-Bugm 
rtlLtO X Mate an* Mfee

til Dtilirt nd 381 Qem It. 1., Timti, M.
Dealers find Oommoo Sense • very good seller, tor 

the reason that It gives general eatfrfaotion and each 
onetomer tells others about aw». Write for prices.

FOR SALE
STANDARD CEDAR SHINGLES
Extra,...............$2 20 Clear.................... $1.75
2nd Clear.......  1.40 Clear White .. 1.30

Extra No........... $1.65
AND ALL LUMBER

A. C. Landry, Ste. Flavle Station, Que.

Keep in mind the domin­
ant fact that mankind from 
its first appearance on the 
earth has been schooled by 
nature to look for signs ; 
for invitations to taste; for 
suggestions as to what to 
wear. Tell your story 
briefly, forcibly, truthful­
ly, and address it through 
thé proper media and you 
can successfully apply ad­
vertising as a means to 
increased distribution.

THB PEOPLE OF

JAMAICA
■re now buying things in the 
United States which they ought 
to buy in Canada. They don't 
know what we can do. A small 
advertisement in the

KINGSTON
"GLEANER”

might bring inquiries Better 
write for rates to

I. C. STEWART, Halifax

-----WARMINTON’S-----
Shipping Specialties 

STRAPPING. CLUTCH NAILS. PAIL H00IS, ETC. 
Save expense to shipper

J. N. WARMINTON
207 St. James St., - MONTREAL

QUIT LOSING !
What's the use of sticking to anything that 
is continually causing you loss ? If your 
credit customers sre the source of the 
greatest lots to you. why not try the ON E 
way to make them a safe, profitable 
ASSET ? You can do this by adopting the 
Allison Coupon book System, which has 
proved its worth to hundreds of progres­
sive merchants all over the country.

Allison sr.
systematize credit accounts, simplify collections, 
mease the customers and eliminate arguments. 
They cost but little and pay for themselves many 
times over.

HOW THEY WORK
A man wants credit. 
You think he is good. 
Give him a $10 Alli­
son Coupon Book. 
Have him sign the 
receipt or note form 
In the front of the 
book, which you tear 
out and keep. Charge 
him with $10 — îîo 
trouble. When he 
buys a dime's worth, 
tear off a ten-cent 
coupon, and so on 
until the book is used 
up. Then he pays 
the $10 and gets 
another book. No pass 
books, no charging, 
no lost time, 
errors, no disputes. 
Allison Coupon Book s 
are recognized every­
where as the beat.

For sale by the jobbing trade everywhere. 
Manufactured by Allison Coupon Company. 
Indianapolis, Ind.

TAftSU

FOR PICNIC PPf 
rifAvsLi err* 

HOUCt-V 
SEEKER*

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.

Mr. Dealer
When anybody mentions 

picnics or traveling

Cold Spring 
Lemonade Powder

along as it is

The Only Summer Drink.

S. H. EWING & SONS
MONTREAL and TORONTO

CHINESE
STARCH

Quick Sales. 
Satisfaction. 
Large Profit.

No Dead Stock
Gêt Prias

OCEAN MILLS
MONTmBAL

be sure they take a can of our
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75,000 Gallon Pickles in Brine
This is at least one of the largest stocks held in Canada.

Kegs—1, 5 and 10 Gallon.
Bottles—Malt lever tops, and 40 oz. square.

Write for prices before placing orders elsewhere.

Thos. McCready & Son, Ltd., St. John, N.B.
Bonded Vinegar, Pickle and Spice Manufacturers.

TEA LEAD
Beat Incorrodible

Buy “PRIDE OF THE ISLAND" Brand
as extensively used for years past by most of the leading packers 

of Tea in Canada.

ISLAND LEAD MILLS LIMITED,
Tel. Address: “Laminated,” London. LIMEHOU8E,
À.B.C. Codes used 4th and 3th Editions. LONDON, E., ENQ.
Canadian Agents ALFRED B. LAMBE A SON. TORONTO

J. HUNTER WHITE. BT. JOHN. N.B. 
CECIL T. GORDON. MONTREAL

QUALITY
When anyone wants 

a high-class household 
refrigerator they always 
buy the Ham Ac Nott 
make. Our grocer re­
frigerators are made on 
the same principle. That 
means the best.

Sold by leading hard­
ware dealers, or write 
to us.

H4M&N0TTC0.
Limited

BIANTF0ID CANADA

-------buy-------

Star Brana
Cotton Clothes Lines

-----AND-----

Cotton Twine
Cotton Line* are as cheap as Sisal or Manila and much better

rer Sale by All Wholesale- Deelere.
■M THAI TOD GET THU.

BLACK. JACK
QUICK. CLEAN. HANDY

■
SOLD BY

ALL

JOBBERS

M-lk. tlss—3 des. Is ssse.BOYD CEL CO.
(formerly Watson, Boyd 8a Co.)

Port of Spain,
TRINIDAD, B.W.I.

Are prepared to receive and handle to best advantage all classes of Canad.an 
Produce, including Hay, Oats, Fish, Flour, etc., etc.

Correspondence Invited. All Codes Used.
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TEAS
Now is the time to buy!
Delays are Dangerous !
Markets are Advancing !

R. Simpson & Co., Cor. Gore and Hughson Sts., Hamilton, Ont.

We are looking for independent buyers who 
want values regardless of any other consideration. 
We have a big stock of Japan Teas <w iK to 20c. 
per pound.

Ceylon, Green and Black Teas m 18 to 20c. 
per pound. Samples submitted upon request.

TEA IMPORTERS TELEPHONE 3541

Noted
for its Flavor and Purity.

Attractively Packed 
in Large-5c. Packets, and in. half- 

pound and one-pound Tins.

Send for Free Sample.

AND Co TO
Summer Rubs!

It is during this weather that 
much polishing is done—door 
knobs, letter box slits, brass on 
boats, etc. Is your stock of

Royal Polishes
sufficient to meet all require­
ments ?
If NOT, increase it to-day. 
Shipments very prompt.

ROYAL POLISHES COMPANY
MONTREAL

BE WISE
to your own interests: feature those lines that 
have hit the public taste.

Queen Quality Pickles
have made good because 
they are made good.

Our

Sweet Mixed 
Chow

is especially recom­
mended and will be 
found a rapid seller 
at this season.
Packed in 10 and 20 
oz. bottles and leave 
an excellent profit 
to the retailer. May 
we quote you? Our 
prices are very at­
tractive.

TAYLOR & PRINGLE 
Co., Limited 

OWEN SOUND • ONTARIO

The Worth Queensland Meat Export Co., Ltd.
WORKS, OOLBUN

MANUFACTURERS OF

TOWNSVILLE, NORTH QUEENSLAND

Canned Meats, Extract of 
Meat, Etc.

OF FINEST QUALITY

SPECIALTY :

Boiled and Roast Beef
in 1 lb., 2 lb. and 6 lb. tins* full weight.

As supplied to British War Office, Admiralty 
and Indian Government.

CORRESPONDENCE INVITED FROM WHOLESALE BUYERS

Apply : C. J. PIGGÔTT, Sole Agent, 19 Eastcheap, London, E.C., Eng.
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WeoIBvD

TASTE

TASTE

FROU­

FROU

WeoIBvD

Again we say—
TASTE THE TASTE OF

FROU-FROU
THE WORLD’S GREATEST WAFER

TASTE

TASTE

FROU­

FROU

Canadian Distributors

MacGreegor Specialty Co.
TORONTO : : ONTARIO

Goodwillie’s Fruits
IN GLASS

x-MEtTr»

Have
You

Tasted
Them

Yourself
?

If not, 
do so

Agente:

Rose
&

Laflamme
United

Montreal
end

Toronto

Always
Look
For
The
Beaver

BEAVER 
BRAND

VALENCIA RAISINS
are packed by MAHIQUE8, DOMENECH & 

CO., and invariably excel.

AGENTS :
*0IE A LAFLAMME, Ltd. Montreal and Toronto

v
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WHEN YOU ARE IN TORONTO
When you are at the CANADIAN NA­

TIONAL EXHIBITION don’t forget to call and 
see our Exhibit in the Manufacturers' Building. 
You will be made most welcome.

While down town if you can spare a quarter 
of an hour, it will be made interesting by a trip 
through the different departments of our ware­
house. Come in and mention your name.

The “Salada” Tea Co.
Manufacturers’ Building, 

Canadian National Exhibition.

Office and Warehouse, 

32 Yonge Street, Toronto.
and
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Close Study of the Relation of Cost to Retail Price
Henry Johnson Jr., Gives the Retailers Some Sound Advice in This Article—
Shows Why 25 Per Cent, on is Equal to 20 Per Cent, off—The Grocery De­
partment of the Catalogue House—Grocer Must Not Pay More Than an 80- 
Cent Average for Goods Selling at $1—Cost Price Should be Figured on Re­
placement Value,

By Henry Johnson, Jr.

Many years ago, when I was learning 
the true inwardness of the grocery busi­
ness in the hard school of experience, 
an old wholesale grocer said to me, 
impressively : “Know what things cost 
—KNOW what things COST—that’s the 
most important thing you can learn.’’ 
And, being necessarily the basis of the 
entire structure, surely this knowledge 
is fundamental.

The trouble is that figures do lie so 
badly that we must watch them every 
minute or they will deceive us ; and as 
for tapping the till—why, figures are 
the greatest thieves you ever saw. But. 
like the “trusty” in prison, the re­
formed set of figures is the best and 
most reliable friend any merchant can 
ever hope to tie up with. Therefore, 
let us reform our set of figures without 
delay.

Some Vagaries of Figures
Maybe you have tried some of these 

experiments. Take $1 and add 2U p.c., 
then deduct 20 p.c. and sec if you have 
your dollar. You surelv have not. Take 
65 cents and add 25 p.c., then take 
away 20 p.c., and see what you have. 
You will have 65 cents. Let me see : 
65 plus 25 p.c. is 81* cents. 20 p.c. of 
81* is 16*, which being deducted, leaves 
us with the original 65 cents. This 
illustrates, to some extent, that we 
must be careful from which end we fig­
ure our profits and our expenses.

Department stores are things we do 
not like, yet they are wonderful organ­
izations. If they were not well organ­
ized, they could not live because their 
average of expense is killingly heavy. 
It is not uncommon for them to carry 
a burden of upwards of 30 p.c. on the 
average. Now, figuring your way and 
mine, we would say that, in order to 
“get by” those people would have to 
make a profit of 33 1-3 p.c. or better ; 
and, to get any velvet, they must work 
the average up to nearly 40 p.c. But the 
department store does not figure things 
that way. They determine that they 
“must not pay to exceed 60 (or 65) 
cents for their goods.” That means 
that merchandise to be sold for $1 
must cost only 60 to 65 cents on the 
average.

Not r Profitable Department.
This is what is meant by the Relation 

i f Cost to Retail Prices. But let us 
follow the department store a little 
further, just to demonstrate that we 
grocers have no monopoly of trouble. 
In the department store there is a 
grocery department. It is put there as 
a leadier, the intention being to carry 
it for the advertising, etc., or to plan 
things so that it will carry itself. But 
the truth is, it never really carries it­
self, in a department store, for that is 
not in the nature of the grocery busi­

ness. With all the "buying power” in 
the world and unlimited marhsts, etc., 
to draw from, no grocer can work up 
an average profit of much over 22 to 
23 p.c.—and he is a bright grocer who 
can get it above 20 p.c. The reason is 
obvious—competition will not admit of 
wider margins. Thus the department 
store must work things out so as to 
carry the grocery department.

To begin with, then, there is the mil­
linery department, with actual, direct 
expense of, say, 27 p.c., though 
really 1 do not know just what it is. 
To this 27 p.c. must be added, say, 8 
p.c. to cover the owner's salary ; the 
office help, general telephone service, 
the “rest room", the children's school, 
and sundry other things which must be 
“spread around” to be carried. In this 
way the grocery department on the face 
of things shows an expense account of 
21 p.c.—an impossible figure. So the 
management arbitrarily deducts 8 p.c. 
from the burden of the grocery depart­
ment. leaving 16 p.c. of an expense ac­
count. and this 8 p.c. is credited on 
the sales of groceries and apportioned 
onto the other departments pro rata.

Ccst 80 Cents; Selling Price, $1.
The figuring of the proper margins, 

etc., on all these departments, keeping 
track of returned goods, credits, and 
“mark-down” sales, and all that, is a 
stupendous and exceedingly intricate 
task ; and, to simplify things, so the 
matter might be clear to the ordinary 
man. the plan of working on the Rela­
tive Cost basis came into vogue. Thus, 
the grocer, who is the man we arc in­
terested in. finds that, to make anv 
showing at all. he must not pay over 
80 cents for his goods.

And this is a system not without 
merit for our consideration. And its 
management is simple, once we get ac­
customed to it. Suppose vou start to 
work that scheme now. Your first step 
will be to inventory your stock, and 
figure up the list at retail prices in a 
first column. Then, in a second column, 
put down your cost prices, always 
using renlaeement values as your cost. 
Now. add up your columns and you can 
see at almost a glance what you are 
paying for a dollar's worth of goods.

Shrinkage in Figuring Profits.
Taking round figures, suppose your 

first column foots up $6,000 and vour 
second column produces $1,800, vou have 
right before you the “answer” that 
you are paying 80 cents for your goods. 
And one vast and helpful advantage 
here is that you know this is the aver­
age of your cost-relation. Such an ex­
ample, honestly followed out, would 
set you thinking hard, very hard in­
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deed. I am satisfied it would set you 
about the task of raising the average 
materially, for I believe you would 
agree with me that such a high cost- 
relation was too dangerously near the 
limit at which the margin might be lost 
tntirely. For it must be remembered 
that, in all such processes, one takes 
the full value of each package. One es­
timates 10(1 lbs. of sugar in a bag ; 
49 lbs. of flour in the quarter barrel 
sack ; 119 lbs. in the bag of nuts just 
in from the jobber. But, in selling these 
things there is the inevitable shrinkage 
with which we are all theoretically fam­
iliar, but which we do not always re­
member when we get to “figuring 
profits.”

Now, therefore, let us examine things. 
We have arrived at the average cost- 
relation and it has been a revelation to 
us ; let us profit by the lesson. If we 
find that our cost-relation on our best 
grade of canned goods has been 70, 
maybe we can find ways and means to 
reduce that to 65 or even 60. If we 
have been giving undue prominence to a 
breakfast food which we have been told 
"pays 20 p.c.,” but which our critical 
study demonstrates yields only 16 2-3 
p.c. gross, let us lay that away and 
devote our attention to a line that 
yields better money.

Absolute Knowledge Obtained.

The point is, that such critical, anal> 
tical study of the facts of our business 
will tend to put us on the sure ground 
of absolute knowledge, give us our bear­
ings and enable us to read the sextant 
correctly.

Such thought and accurate care will 
prompt us to constantly aim to buv 
and push more profitable goods, which 
means better goods ; which means bet­
ter trade ; which means a higher 
class business all the way through. I 
know because I have been there to see. 
I may say, in fact, that the store of 
Johnson & Son, which was formerly 
< ne of many, is to day the place where 
the "best people” like to trade ; it is 
the “fash on” to trade at Johnson’s. 
And, much as we may feel like smiling 
at such notions, we can usually find a 
solid basis for the preference. While a 
lot of women arc chattering in a sort 
of aimless wav about how and why they 
like this or that better than the other, 
you may properly and correctly con­
clude that the store they prefer to go 
to, passing manv others on the way, 
has character and abiding merit.

And that comes about in just one 
way, gentlemen. It is the result of 
honest effort along all the various aven­
ues of work, thought, study and busi­
ness analysis. What say you Î
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Grocers’ Section R.M.A. Ask for Consideration
•Send Out Argumentative Letter to Food Stuff Manufacturers 
in Reference to Retailers’ Profits—Question of Manufacturers 
Selling Cheaper to the "Favored Few" Taken up—Large Re­
tailers Destroy Profit on Some Lines of Groceries, They 
Claim.

The Grocers’ Section of the Retail 
Merchants' Association, through its 
Dominion secretary, E. H. Trowern, 
sent out recently the following letter 
to manufacturers of food products ; it 
explains itself :

“As you are doubtless aware, the 
retail merchants of Canada are now in­
corporated by Act of Parliament, the 
association being known as “The Retail 
Merchants’ Association of Canada,” 
which consists of the various sections of 
trade such as dry goods, groceries, hard­
ware, drugs, boots and shoes, general 
stores, etc.

“The Grocers’ Section of the Retail 
Merchants’ Association of Canada have 
met recently to discuss the situation 
as regards the relations between the 
manufacturers, wholesalers, and retail­
ers, and we address you now with a 
view to giving you an expression of 
our views, having an acknowledgement

from you, and, if possible, a fair under­
standing as to your position with re­
gard to the retail trade.

“For your information we beg to say 
that the association is now several 
thousand strong, and in a short time 
we expect that the membership will 
comprise fully ninety per cent, of the 
retail trade in the Dominion.

“One of the greatest difficulties the 
trade have to contend with is the lack 
of fairness on the part of the manufac­
turers in their dealings with the retail 
trade. We refer particularly to sales by 
manufacturers direct to large retail 
buyers at wholesale prices, also of sales 
by manufacturers to so-called jobbers 
who are indirectly connected with re­
tail establishments, and to sales by 
manufacturers to jobbers who violate 
their selling contracts with manufactur­
ers by cutting prices to favored re­
tailers. If the legitimate and honest

channels of trade are interfered with, 
the effect is very disastrous upon the 
very great majority of retailers. At the 
present time through conniving with 
some dishonest wholesale houses, some 
large retailers have succeeded in secur­
ing concessions that the ordinary re­
tailer would not stoop to obtain. When 
manufacturers are a party to a large 
retailer obtaining goods on as low a 
basis as the wholesaler, you must read­
ily see the serious effect this has upon 
the retail trade of the country, and The 
Retail Merchants’ Association of Can­
ada desires, therefore, to put itself on 
record with you as being strongly op­
posed to manufacturers who directly or 
indirectly supply large retailers on a 
favored basis.

Grocery Business Suffering.
"On some lines of goods the profit of 

the retail trade is absolutely destroyed 
through the action of some large re­
tailers who use these goods as a me­
dium to attract consumers for the pur­
chase of their more profitable lines, and 
the grocery business is, therefore, suf­
fering on this account, and largely be­
cause of the assistance rendered by 
some manufacturers, directly or in­
directly.

Some of those who attended the British Columbia Retail Grocers' Association Convention at Vancouver, a report of which appeared in 
last week's issue. The names are from left to right :

Top Row—George M. Thrift, J. S. Foran, W. E. Toison, Sidney J. Heale, A. Tait, T. H. White.
Second Row—T. S. Futeher. J. W. Thompkins, A. M. Toison, C. R. Aetzel, G. N. Kelly.
Third Row—T. F. MeDowell. T. Redding. Fred W. Welch. E. J. Wall. W. Clark. Wm. B. Hall.
Bottom Row—A. G. Main. R. D. Dinning, C. Clark. J. J. Eflord.
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"The situation is so serious to the 
retail trade of this country that The 
Retail Merchants' Association of Can­
ada have passed resolutions and deter­
mined upon a course that they hope and 
believe will lead to a bettor understand 
ing between the trade and the manufac­
turers.

"We believe that the business of the 
manufacturer should be done entirely 
through the wholesale trade and that 
all proprietary lines controlled by the 
manufacturer should be distributed on 
a basis that will ensure a reasonable 
margin to all those concerned in the 
distribution of the goods. Manufactur­
ers who consider it in their interests to 
sell large retail concerns and lend en­
couragement to the conduct of business 
on lines hurtful to the retail trade have, 
of course, the right to continue doing 
business that way. but to be frank 
with you it is the intention of the re 
tail trade throughout the country to 
drop the sale of goods the manufacturer 
of which is unmindful of the interests

Toronto. Sept. 1.—In the issue of The 
Canadian Grocer of August 19, there ap­
peared a report of a meeting of the To­
ronto Retail Grocers’ Association under 
the heading: “Retailers Not Satisfied— 
Toronto Grocers have Complaints Against 
Canned. Goods Manufacturers’ and Job­
bers’ Methods.”

The report in part was as follows:
“The trouble is due to what the 

grocers claim to be a ‘hold-up’ on 
the part of the manufacturer and 
jobber. Now is the time when they 
usually contract for their canned 
goods for fall delivery. Tn the ease 
of peas, however. I bey are not go­
ing to he able to secure their entire 
orders. Some talked of only being 
able to get 25 per cent., or what­
ever the wholesaler eared to give 
them. But when it comes to corn 
and tomatoes, on which there is like­
ly to be a good pack, they will be 
given the entire amount that their 
contracts call for.

“What the retailers actually claim 
is that the other parties to the 
transaction are holding back peas 
in anticipation of higher prices later 
on. Retailers, too, say they cannot 
contract for peas without contract­
ing for e/pial quantities of corn and 
tomatoes, but they can order corn 

- or tomatoes separately.
“There is still another grievance. 

When an order is given for fall de­
livery. the entire order arrives, and 
the retailer has to pay for the whole 
amount. He thus ties up a consid­
erable sum of money in canned 
goods, which lie has to stock about 
his premises, and take all risks.”
On Monday of this week the Dominion 

Canners, Hamilton, Ont., invited repro­

of the retail trade. It will be our spec­
ial effort to keep in touch with the con­
sumer on lines of goods that show the 
retailer a fair margin, and on lines 
upon which there is no profit there will 
be an organized effort on the part of the 
retail trade to entirely dispense with 
the sale of the same.

Want Manufacturers' Views.
“We speak plainly in this matter so 

that you will thoroughly understand tho 
situation, that it is the desire of our 
association to put ourselves in commun­
ication with all the Canadian manufac­
turers and get their views so that they 
ran in turn post, all the members of 
The Retail Merchants' Association of 
Canada as to the sale of the products 
of manufacturers who will properly pro 
teel the interests of the trade generally.

"We would be pleased if you would 
give this matter your serious thought 
and reply at an early date, giving us 
your views on the subjects referred to."

sentatives of the Grocers’ Association 
and a representative of The Canadian 
Grocer to take a trip to Hamilton and 
have a look at their books with reference 
to the. question of holding back goods 
for higher prices. This invitation was 
accepted and on Tuesday, D. McLean, 
president, Toronto R. G. A., and D. W. 
Clark, one of the members, with a Grocer 
representative from the Toronto office, 
went to Hamilton.

The books showed that in the case of 
peas the total pack was a little less than 
R2 per cent, of the goods ordered by the 
wholesale trade. The pack was short. 
There was a good acreage of peas and 
there was a good crop expected until 
June, when dry weather set in. The con­
tract between the canners and the whole­
sale trade calls for delivery of (H) per 
cent, of the goods ordered in ease of a 
short pack, and this has been done by 
the canners, who have delivered their 
entire pack of peas.

The, deputation asked why it was that 
prices were slated1 to go up 2% cents 
per dozen on Dec. 1. To this the can­
ners replied that it was because they 
wish to get rid of their pack before that 
date. If they were not able to do this 
it meant loss of interest on money tied 
up in unsold stock, storage risks, etc. 
They would, however, prefer to clear out 
stocks at the opening prices.

Purchasing in Advance.
The retailers also brought up the mat­

ter of the retail trade having to take its 
entire supplies of canned goods as soon 
as they were shipped. It was pointed 
out that this meant that the retailers 
had money tied up in stock in the autumn 
which would not be all sold for almost 
a year. They also carried the risk of 
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storage during the winter. What they 
would like was that they should be able 
to buy their canned goods supplies when 
needed and at the same time be assured 
against price changes during the year. 
It was suggested by one of the retailers 
that a sufficient price to the retail trade 
be made on the goods when opening 
prices were named to cover the expense 
of manufacturer or jobber in carrying 
the unsold stocks and the interest on 
the money tied up in them. This is a 
question that will call for further con­
sideration; it was merely suggested.

There were several other matters talk­
ed over, the conference being of a har­
monious character, and illustrated to 
both manufacturer and retailer the value 
of coming together occasionally for a 
friendly conversation on business mat­
ters. By such meetings each is able to 
understand more clearly the difficulties 
of the other.

What a Retailer 
Should Know About 

Credit Customers
A merchants’ association in the United 

States which has a credit department 
points out some things each merchant 
should know about a customer. Among 
them are:

“Be sure to get his name in full, his 
occupation, where employed, residence, 
with whom he traded previous to you, 
the amount of his income.

“To this should be added, whether or 
not he is a property holder and also 
how he draws his money, whether week­
ly, every fortnight or once a month. 
An applicant for credit who has good 
intentions and is responsible will have 
no reason to withhold from you any of 
I he above information. Appearances arc 
often misleading. The man who enters 
a locality, has good furniture, dresses 
well and to all intents and purposes may 
appear prosperous, possibly is in debt 
for most of what he possesses, and is 
less worthy of credit than the man who 
goes to work in an old suit of clothes, 
but believes in paying promptly for what 
his moderate income enables him to pur. 
chase

“Fear of offending a prospective cus­
tomer is a factor which often times gets 
the retailer into trouble. He is so blind­
ed by appearances that he is 
afraid that if he mentions terms of 
settlement, references, etc., the appli­
cant for credit will leave the store and 
become the customer of some competitor 
in the vicinity. No merchant, of course, 
wants to turn away trade, and it is not 
hard to do this if he fails to use reason­
able judgment in handling a new cus­
tomer, but when a man gets to the point 
that he will take chances on trusting a 
customer for fear of offending him by 
asking pertinent questions relative to 
his ability and disposition to pay his ac­
counts, that merchant is bound to ac­
cumulate a very sizeable list of old and 
slow accounts.”

Manufacturer and Retailers Have Conference
Item in Canadian Grocer re Purchasing Canned Goods Brings 
Them Together—Entire Pack of Peas Sold—Was Only 62 per 
Cent, of Orders—Why Goods Advance on Dec. 1st Explained.
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SITUATION IN BROOMS.
While it is rather early in the season 

to give any definite report on the broom 
corn situation, it is now well known that 
a large arreage has been planted.

Reports differ slightly as to the prob­
able outcome of" the crop, which will not 
he all harvested until October. Some 
state that the weather has been favor­
able and that there is good reason to 
expert a fairly good crop. Another re­
port says there has been little rain in 
llie west, and that it is possible the 
growth will he stunted and light per 
acre. Harvesting is going on now.

Some of I lie manufacturers have al­
ready placed orders for corn, but the 
s' ' s will likely he small before 
the middle of October, as it is necessary 
that all corn, except that for immed­
iate consumption be air dried, as other­
wise it gets mouldy, rots and becomes 
discolored.

The foreign corn which has been im­
ported and used by some manufacturers, 
is somewhat coarse in quality, and un­
profitable for the manufacturer, on ac­
count of its great length and consequent 
waste in making up into brooms.

The Illinois corn is claimed to be the 
best in the world, as it makes the most 
durable brooms. Oklahoma and Kansas 
are other big producing States.

While broom prices are weaker, and 
in some eases lower, than they were 
last winter and spring on account of last 
year’s partial crop failure, there is not 
likely to be any big general reduction

before the middle of October. Prices 
then will depend entirely upon how the 
new corn turns out, as the market is 
now practically bare of old stock.

BATONS AT FALL FAIRS.

The fall fairs held in county centres 
during September have great advertising 
value. This fact is recognized by one 
at least of the large city mail order 
houses. The Canadian Grocer is reliably 
informed that this house has been mak­
ing arrangements to run a series of free 
moving picture shows of their stores, 
factories and service equipment on the 
country fair grounds, simultaneous with 
the display of local products.

Such a show is, of course, intended to 
strengthen the hold of the mail order 
house upon its local customers and en­
courage the long-distance shopping habit, 
as well as suggesting the initial step to 
others who perhaps had never tried it.

Now, the local merchant contributes 
to these fall fairs. When there is not 
sufficient money in hand or receipts fall 
shy of the prize money, he it is who has 
very often to go down into his pocket 
to help out the deficit. The local mer­
chant, too, recognizes that the fair has 
an advertising value to the town as weli 
as to his store. He helps decorate and 
uses and pays for any advertising spaces 
I lint may he available to him. The fair 
brings his country people to town and 
lie does everything possible to convert 
the occasion into a good business op­
portunity. Into every feature of it is 
introduced local loyalty.

There are some avenues of mail order 
ingress which cannot be very well con­
trolled by local merchants, but the local 
fair is not one. If they arc alive t ' 
their interests the merchants will not 
only see that the directors entertain no 
such proposition, but that no donation 
is solicited or accepted from the mail 
order houses. Every effort should be 
put forth to preserve the local character 
of the fair and to make it a local suc­
cess. The merchant has the situation 
entirely in his hands. He will see that 
it is a stepping stone to his and not the 
mail order house’s success.

THE GROCERY BARGAIN COUNTER.

A grocer in a flourishing western town 
recently advertised a bargain counter 
with one price for any of the goods dis­
played thereon. He looked over his 
stock and found some lines that were 
not moving out satisfactorily.

They were in fact becoming stale and 
he feit that he might better realize
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something from them than to hold them 
longer. Hence the bargain counter 
scheme.

The systematic and scientific grocer 
of to-day may not approve, of this 
scheme. In the first place he would say 
that it is an evidence of poor judgmerv 
in buying. Either too much of these 
several lines was bought at once or they 
were of such a quality that they would 
not bring trade.

The modern grocer is careful to buy 
in moderate quantities in the most eases 
in order not to become overstocked. In 
the bargain counter sale the grocer was 
offering his customers goods which did 
not have, the quality stamp character 
about them that brings the customer 
back for more.

However, even the best of grocers 
sometimes make mistakes and it is 
better to sell the goods than to throw 
them away. Besides there is a class of 
customer who will be quite content to 
take the cheap goods because they are 
cheap. As a class these are becoming 
less numerous, but there are generally 
sufficient to clean up a bargain counter 
stock.

Customers who arc known by the stor*> 
staff to be particular about the quality 
of the goods they purchase should be 
told the exact nature of the bargain 
goods. 1 f" they need anything in this 
fine they can lw easily persuaded to ac­
cept a fresher and better brand.

It remains, therefore, that the bar­
gain counter in the ordinary grocery 
store is something that should be care­
fully handled if it is inaugurated. It 
might be successful in one store where 
it would drive away trade in another.

Are you trying to jierfect yourself 
along the line of your work, or are you 
sitting back with a self-satisfied feel­
ing that yon can’t improve upon your­
self very much?

YOU OUGHT TO READ IT.
The first article in this issue is another 

from the pen of Henry Johnson. Jr. It 
deals with some problems which are up­
permost in the minds of retail merchants 
and therefore it ought to be read most 
carefully by every reader.

The question of buying and its relation 
to the selling price is one which cannot 
be ignored. Henry Johnson. Jr-, has been 
in the retail business for 28 years and 
has made a pronounced success. He talks 
with authority.

He will be glad to have any merchant 
drop him a line in reference to any state­
ment he makes. If it is doubted, or if 
you want it elucidated in any particulars, 
write him through The Canadian Grocer. 
He wants to hear from you.
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The Markets—New Crop Currants Shipped Sept. 2nd
Price Was Much Above That of Last Year and Some Wholesalers Believe That 
for Shipments After the First the Price will be Easier and They are Playing a 
Waiting Game—The Other Side of the Argument—Market, at Any Rate, is Very 
Strong—Sugar Market is also Interesting.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on Pages Following.

QUEBEC MARKETS
POINTERS 

Sugars—Weaker.
Dried Fruits—Firm and advancing 

nearly all lines. , „
Nuts—Firm and advancing nearly all 

lines.
Beans—Now $2.40.

Montreal, Sept. 1, 1010.
The feature of the week here is of 

course the approaching Congress, and 
the preparations for largely increased 
trade being made with this in view. It 
is thought that there will be fully 200 - 
000 visitors to the city and naturally 
this will prove the harvest time of re- 
staurant men and caterers generally. 
Their stocks are being rapidly replen­
ished, and the general city trade has 
boomed for some time past as a direct 
result. Many tourists are stopping 
over and hotel accommodation is al­
ready almost exhausted. It will bn a 
great benefit to the city trade in many 
different lines.

Sugar has weakened sufficient to dis­
count what was at first expected, that 
a rise was in prospect. It is too carlv 
to say whether this is only a tempor­
ary reaction or not, and until that is 
assured one way or the other buyers 
are only filling their immediate require­
ments.

Beans are higher and seem likely to 
stay there for some time to come. The 
supply seems to have vanished.

Sugar.—The raw market shows signs 
of weakening, according to the latest 
New York and European dispatches. 
This is rather hard to reconcile with 
the recent firm holding of the raw arti­
cle. However, this precludes the im­
mediate possibility of the advance deal­
ers were looking for last week.

The sale of refined is brisk in small 
lots at present, though the weakening 
of the raw market has had a bad effect 
on the trade generally.
Granulated, bam...................................................................... & 0>

“ 90-lb. bags........................................................... 5 15
“ Imperial............................................................... 4 9 •
- Bearer.................................................................  I 90

Parle lump, boxes, 100 1 be....................................................... 5 85
........................... 60 lbs....................................................... 5 95
•' M " 25 lbe....................................................... 6 15

Red Beal, in cartons, each..................................................... 0 35
Crystal diamonds, bbls............................................................ 5 75

“ “ 1001b. boxes........................................... 5 85
•• ” 50 lh. ••   5 95
•• “ 25 lb. M ............................................. 6 15
" 4‘ 5 lb. cartons, each........................... 0 371

Crystal Diamond Dominoes, 5-lb. cartons, each............ 0 37$
Extra ground, bbls.................................................................... 5 50

“ “ 60-lb. boxes........................................................ 5 70
- ” 25-lb. boxes........................................................ 5 90

Powdered, bbls.......................................................................... 6 30
“ 50-lb. boxes............................................................ 6 r0

Phoenix....................................................................................... 5 50
Bright coffee................................................................................ 5 00
No, 3 yellow................................................................................ 4 90
Be. 2 “   4 80
Ne. 1 M baie...................................................................... 4 65
Bbls. granulated and yellow may be had at 5c. 

above bag prices.

Syrup and Molasses.—There is a de­
cided falling off in the demand 
for both syrups and molasses dur­
ing the past week, and the bright out­
look is somewhat the worse for wear.

However, with the approach of cooler 
weather there should be a decided im­
provement for molasses in this province 
as it forms one of the greatest foods 
of the French Canadian farmer.

Several fair sales of molasses are re­
ported by local importers for future 
delivery, and there seems to be a bright 
lining to the present cloud.

Tea.—The demand for Japans con­
tinues strong, and the market is firm. 
There has been a large increase in out­
side business of late, which has helped 
matters considerably.

The demand for gunpowders is on the 
increase, though Japans have still the 
cream of the business.

Ceylons are quiet at present, and 
there seems to be little immediate like­
lihood of any material improvement.

Coffee.—Coffee demand is again on the 
increase, and the market as a result 
shows a decidedly firmer tone. The pre­
sent cool weather has undoubtedly had 
a beneficial effect, and should it con 
tinue there will undoubtedly be a still 
further improvement.
Mocha................ 0 let 0 25 Ran to,...................0 II 0 17
Rio, No. 7  0 10 0 12 Maracaibo  0 15 0 18

Spices.—While spice men report good 
business for all lines, there is not quite 
the volume passing that was the case 
a few weeks ago. Still it continues 
remarkably well in view of its steady 
flow during the greater part of this 
summer.

Prices show a slightly weaker ten­
dency except in gingers and poppers. 
These continue to be firmly held.

Per lb.
Allspice............... 0 13 0 18
Cinnamon, whole 0 16 0 18 

" ground 0 15 0 19 
Cloves, whole... 0 18 0 30 
Cloves, ground . 0 20 0 25 
Cream of tartar. 0 23 0 32

Per lh.
Ginger, whole .. 0 15 0 21) 

“ Cochin 0 17 0 2<)
Mare.............................. 0 75
Nutmegs............ 0 30 0 4V)
PepXK»rs, black.. 0 16 0 18 

white . 0 20 0 25

Dried Fruits.—Valencia raisins arc 
scarce, and the few appearing arc 
snapped up on the instant. It looks 
like an advance.

New York advices point to a scarcity 
of dates this season, and local dealers 
look for an advancing market.

Owing to the crop situation of cur­
rants in (ireocc this year, New York 
imnorters have raised their prices fc. 
and will only book for immediate de- 
liperv at these prices. It seems certain 
that local prices will have to go un in 
sympathy, and at present all indica­
tions point that way.

Figs also show an advancing market, 
in fact practically all lines of dried 
fruits are on a very firm basis.
Current*, fine filiatres, per lb., not cleaned.................. 0 051

" " cleaned.......................... 0 06$
M Patras, per lb.............................................. 0 074 0 08
" Voetizzas, per lb........................................  0 08 0 09

P ïïîJT”........................................................................................ 0 09

504»............................................................................................. 0 08
60-70 ............................................................................................  0 07
70-80 ............................................................................................ 0 06i
80-90............................................................................................. 0 06
90-100 ....................................................................................... 0 064

Raisins—
Australian, per lb., (to arrive)............................. 0 064 0 09
Old seeded raisin*............................................................... 0 9O

" fancy needed, 1-lb. pkgn............................. 0 09
loose muscatels, 3-crown, per lh... 0 07* 0 08

4-crown, per lb... 0 06$ 0 09
" sultans, lier lb.....................................  0 07$ 0 10

Malaga table rei*ine, Rideau flusters, per box.......... 2 25
Valencia, fine off stalk, tier lb..................................... 0 05

" select, tier It#....................................................... 0 06
" 4-crown layers, per lb...................................... 0 06

Nuts.—Tarragona almonds are firm, 
and will likely go higher shortly, as 
they are scarce, and those who have 
them will not let go, waiting for an ad­
vance.

Walnuts are also scarce, and stocks 
arc limited. The quality of the new 
crop is not known as yet, but it seems 
a certainty that as far as quantity 
goes it will be very short. Snevulators 
in European centres have nicked up 
large quantities, and aie trying to 
force a higher market. Whether they 
do or not depends largely rn the qual­
ity of the erop.

The Naples filbert crop is reported a 
partial failure in a recent cable.

Brazils show an advancing market, as 
do almonds. Thus it may readily he 
seen that the whole range of prices this 
year will be higher than last.
In shell —

Brazils...................................................
FilU-rt», Hicjly. i*er lb.......................

'* Barcelona, per lh.............
Tarragona Almonds, per lb............
Walnuts Grenoble*, peril)..

Marl sits. per lh........
" Cornes, per lb..........

Bnelled—
Almonds, 4-crown selected, jier lb___

" (in bags), standard* per lb,
(’a shew*.........................................................
Peanut* —

.Spanish, No. 1.......................................
Virginia. No. 1.....................................

Pecans, per lb...............................................
Pistachios, peril»....................
Walnut»—

Bordeaux Halves,
Broken»................

0 13* 0 144 
0 10 U 12 
. . 0 1**| 
011 0 15 
0 13 0 141 
0 124 «I ’3

___ 0 324 0 35
. . 0 31 $ 0 33
................ 0 30
.... 0 26 0 27 
.... 0 15 0 17

........  0 12

.... 0 13 0 15

.............. 0 65

................ 0 75

0 32* 0 35 
0 25' 0 30

Beans and Peas.—First-class beans 
are selling at a premium, and even at 
the present high price there is little 
stock to be had. Only a short time ago 
they were selling at a trifle over $2 and 
now the dealers are getting $2.40.

Peas are quiet at present, at un­
changed prices.
Ontario pritm i**a 1 leans, bushel......................................... 2 41
Peas, boiling, hag...................................... ................... 2 50

Evaporated Apples.—One or two 
small lots of inferior grade new crop 
have made their appearahee, but no 
one scorns to he greatly interested so 
far. It looks as if the export end of 
the trade will he one to occupy most 
of the dealers this coming season.

Prices are steady, with little or no 
old stock to be had.
Evaporated apple*, prime........................................... 0 08

Rice and Tapioca.—Sales of rice arc 
cood indeed, and improving every day. 
It looks as if the approach of fall was 
already forcing dealers to prepare for 
the cold weather trade. Prices arc 
firm, but unchanged.

Tapioca is quiet, but there is a firm 
undertone to the market.
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CANNED GOODS
MONTREAL.—In canned fruits and 

vegetables the demand is brisk, a con­
tinuation of what it has been for some
time past. Fruits particularly show a 
decidedJy healthy condition.

In canned fish, Canadian sardines pre­
sent the feature. There are practically 
none to be had and the demand is very 
strong. What few shipments And their 
way to the local market are snapped up 
on the spot. Canned salmon stocks are 
running low, while the demand continues 
good.

Sales of meats are large and seem to 
be rapidly increasing. Fall hunting 
parties and, locally, the Eucharistic 
Congress are the causes assigned.
PeM, standard, dozen..................................................
Peas, early June, dozen..............................................
Pea*, sweet wrinkled, dozen......................................
Peas, extra sifted, dozen.............................................
Pea*, gallons....................................................................
Pumpkin*-3 lb., $1.00; gallon, $3.00.
Beans, dozen.....................................................................
Com, dozen............................................ ......................
Tomatoes, dozen (Ontario and (Quebec) ............
Strawberries, dozen......................................................
Raspberries, 2's, dozen.................................................
Peaches, 2 s, dozen ........................................ ..........
Peaches, 3's, dozen.........................................................
Pears, 2's, dozen........................................... . ............
Pears, 3's, dozen..............................................................
Plums, Greengage, dozen...........................................
Plums, Lombard dozen..............................................
Lawton berries, 2's, d^-#n...........................................

Clover Leaf and Horseshoe brands salmon
1-lb tails, per dozen......................................................
4-lb. flats, per dozen.......... .................... ..............
1-lb. flats, per dozen ....................................................

Other salmon -
Humpbacks, dozen.................................... ................
Cohoes, dozen .......................................... ................
Red Spring, dozen ............................. ..............
Red Hockey#-, dozen ....................................................
I»t»ster Futures -

4-lb flats, doz.., $2 40; 1-lb tails, doz.. $4.25. 
1-lb flats, doz.. $4 50.

.... SO («74
1 12*

1 10 1 12*
1 75

3 87* 3 92*
0 92* 
0 90 
0 95
1 -V

i?i*
2 65
1 65
2 40 
1 60 
1 00 
1 GO

2 02* 2 15 
1 30 

2 23 2 22*

.... 1 0U
1 40 1 50 
1 75 1 80 
1 90 2 00

Compressed corned
beef, Is...................... 2 00

Compressed corned
beof, 2s...................... 3 35

English brawn. 2s__ 3 15
Boneless pigs' feet. 2s 3 15
Ready lunch veal loaf

t*................................. 1 50
Ready lunch real loaf

1*................................. 2 60
Roast Iteef, Is............. 2 On
Roast l>#*ef, 2s............. 3 35
Htewed ox tail. Is___ 1 60
Stewed kidney. Is... 1 50
Htewed kidney, 2s___ 2 65
Minced collops. Is. . 1 40

Minced collons, 2s... 2 50 
Corned beef hash, Is. 1 60 
Corned Iteef hash, 2s. 2 80
Jelli#*d hocks. 2s........ 3 50
Jellied hocke, 8»....... 10 0u
Paragon ox tongue,

l*s............................... 7 50
Paragon ox tongue, 2s 8 50 
Paragon ox tongue,

2*s............................... 9 50
Paragon lunch tongue

Is................................. 4 00
Tongue lunch. Is........ 3 50
Sliced smoked Iteef,|s 1 50 
Sliced smoked Iteef. Is 2 50

TORONTO—The canned goods situ­
ation has not changed to any extent dur­
ing the past week. There is a strong 
demand for salmon, but stocks are almost 
done. It is practically impossible to get 
salmon of the first quality and jobbers 
say that all there is to ho had are those 
stocks which some fortunate retailors 
may bo carrying. In regard to canned 
fruits and vegetables, business is good. 
It is expected that the now priors for 
eorn and tomatoes will bo given out 
about the latter end of next work or 
some time during I lie following week. 
Canned peas are pretty well cleaned up 
and arc almost all in the hands of job­
bers and retailors already.

VKCIKTAIII.KS I-, r.luz
Group H Group A

Asparagus t i|w, 2 s................................................ 9 541 2 52*
44 “ (lulls)2 s.................................... 2 524

Bi'iiiw, Golden Wax, 2 s .............. U 9Z*
1 2» 1 27*

•* " 3 s...................... 1 35 1 371
" Refugee nr \ aient ilie (Green) 2 ». n “2*
44 Refugfe Midget» 2 s.......... ............... 1 25 i v;I

" 3s.......................... 1 35 1 371
Bfvts, slir«'«l, blond ml. 2 »........................ . . 0 V5 0 97*

” whole, blond ml, 2 » .......................... 0 i‘ 5 0 97*
sliced, blood ml, 3's............................. 1 30

“ whole, hloo^l red. 3 s...................... 1 35 1 37*
41 whole, Rosebud. 2's.............................. 1 25*
................................ 3 s.............................. 1 50

Peas, Standard, size 4, 2 s ............................ n 95 <1 974
'* Early June, size 3, 2 » ...................... 1 10 1 11
44 Sweet Wrinkle, niz4> 2, 2's .................... l *r. 1 17*
" Extra fin- sifted, size 1, 2'».................... i 721 1 76*

Spinach, tabic, 2's............................................... 1 25 1 ?7&
" 3» ............................................. 1 76 1 774

“ 44 gal.............................................. 5 00 5 02*

FRUITS
Cherries, black, not pitted, heavy syrup, 2's 1 50

“ black pitted, heavy eyrup, 2's— 1 9l
*' red, not pitted, heavy syrup, 2's. 1 50
“ red pitted, heavy syrup, 2's............. 1 90
“ white, not pitted, heavy syrup, 2's 1 60
“ white pitted, heavy syrup, 2's____  2 • 0
“ red pitted, gal.   8 50

Raaptfcrries, black, heavy syrup, 2's.............. 1 76
“ black standard gal.................... 7 01
“ red, heavy syrup 2's..................... 1 76
" red, standard gal............................ 7 00
“ red, solid pack, gal....................... 9 25

Rhubarb, preserved, 2’s...................................... 1 60
“ “ 3's ............................ 2 25
“ standard, gal ................................  3 25

Htrawlterries, heavy syrup, 1's......................... 1 47*
Clover Leaf and Horseshoe brands salmon :

1-lb. tails, dozen 2 62* 2 05 Red Spring,doz... 
4-lb. flats, dozen 1 27* 1 30 
1-lb. flats, dozen 2 21 2 22*
Other ralmon prie ,

Humpbacks, doz 0 95 1 10 Lobsters, quar- 
Cohoee, per doz. 1 50 1 55 tem, per dozen .

1 62* 
1 92* 
1 524
1 92* 
1 62*
2 024 
M 62* 
1 77* 7 02» 
1 77* 
7 02* 
9 27*
1 624
2 27*
3 27* 
1 60

00 2 25 

.. 1 40

ONTARIO MARKETS
POINTERS—

Rice.—Firmer.
Currants—Open high.
Shelled Walnuts—Firm.

Toronto, Sept. 1st, 1910.
Sugar and dried fruits are attracting 

attention among the trade this week ow­
ing to the uncertainty in regard to 
prices. Trade in sugar is steady but 
brisker buying is expected in the near 
future. Opinion is divided to a certain 
extent as to how the market will go and 
it seems to be most stronglv supported 
that prices will be easier and that there 
will be no higher prices before the dc- 
rline. * ’*1

First shipments of new erop currants 
will he made from Oreeee this week and 
the price at which they were secured was 
almost of the record variety. In regard 
to Valencia raisins, it was explained that 
the Spanish farmers have the idea that 
thev can get a certain price and they are 
holding out for it. Raisins are not be­
ing brought to Dénia, at least not in 
large quantities. The market is inter­
esting particularly as the reports that 
have been sent- out during the past three 
or four months are borne out by present 
conditions.

Sugar.—Opinions on the street are di- 
v'ded over the sugar question. One idea 
that holds is that raw sugars are already 
beginning to be affected by the new 
crop and that there is a tone of weak­
ness to the market on that account. 
Those who hold this idea state that they 
exneet a decline at any time. It may be 
delayed for six weeks or so and it may 
come in the meantime. A prominent 
whnlesa'er said, that retailers would be 
wise in buying onlv for their actual re­
quirements On the other hand some 
slate that the market is strong and' that 
there are tendencies which would indi­
cate a rising market. It is described a« 
a waiting market and the consensus of 
opinion was that higher nriees at this 
season arc the more improbable.
Part* lump*, in 100-lb. boxes...................................................

“ in 50-lb “ .......................................................
“ In 26-lb. *• .....................................................

Red Real..........................................................................................
St. Lewrenoe "Ovwtal Diamond*," barrels.......................

" " " * barrels ..................
“ " " 100 lb. boxes............
*• " " 601b. boxe*............

" " 25 lb. boxes............
" " canes. 20-5 boxes..

*' Domino*, oases, 30-5 boxe*........
Redpath extra granulated.......................................................
Imperial granulated...................................................................
St. Lawrence granulated, barrel*.........................................
Beaver granulated, bag* only...................................................
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1 (b*c> and barrels).........................  S 10......... .....................................  S 10
It. Lawrence golden, bble..........................................  4 89Bright coffee......................................................... 5 10go. 3 jeUew............................................................. g uo

Granulated end yellow,' iiXMb. begs ho. lees' then biAa. ' 4 76

Syrup and Molasses.—This market is 
still quite. Molasses are Likely to be 
cheaper.
«mk1??- e a Per “** Mapla Syrup—3 lb. tins, 3 doz. Gallons, 0 to case  4 00

Incase................... 2 50 1 “ 13 “ ... (40
3 lb. tine, 3 doz. Quarte 24 " . 3 40

Inoaee................... 2 85 Pinte, 34 .... 3 0010 lb. tine, * doz. Molaeeee—
Inoaee................... 2 75 New Orleans,

30 lb. tins, i doz. medium__ 0 28 0 30
Incase................... 2 70 New Orleans,

Barrels, per lb........  0 031 bble.............  0 26 0 28
Hair barrels, lb....... 0 U3j Barbadoee,extra
Quarter " " .... 0 03| fancy................... 0 45
Palls, 38ilbe.ee........ 1 80 Porto Rico.......  0 45 0 62

26 " "   1 30 Muscoveds........... 0 30
Dried Fruits.-—“Going up” has been 

the by-word of late in both the raisin 
and currant market. Locally the great­
er part of the trade has been excited 
by the rush to get a supply of currants 
by the first direct steamer which leaves 
Patras, Greece, on Friday, September 
2nd. The retailer will be chiefly inter­
ested in the raisin prices by the state­
ment of one wholesaler to the effect that 
if the opening prices hold there will be 
no more three for a quarter raisins. 
They will have to sell at least at 10 
rents a pound straight, according to him. 
The same is true of currants. All 
along it has been pointed out in these 
columns that the dried fruit primary 
markets were going up. Everything that 
has been said is borne out by the present 
condition of the, markets. However, 
there is a feeling among the wholesale 
trade that the opening prices will not 
long obtain. They state that after the 
first shipment there will be a reaction 
and that the price on later shipments 
will be lower. For that reason they are 
not buying first shipments. They claim 
that they will gain nothing nor will the 
retailer be a gainer by taking the first 
shipment fruit at the price quoted. The 
brokers on the other hand and some 
wholesalers claim that prices are not go­
ing to drop back. They have figures to 
support them that the production of 
currants and raisins is greatly below 
the average and further that the new 
stocks are coming onto a market that is 
pretty well depleted. They believe that 
prices are going up instead of any reced­
ing movement. There is the situation, 
practically, as it is viewed bv those 
holding the two opinions and all admit 
that raisins and currants are undoubt­
edly firm for reasons that have hitherto 
been pointed out.
Prune*— Per
» to 40, In 25-lb. boxe*................................. 0 11 Oil*
40 to 60 4 4 44  n C8t 0 09
10 to 60 " 44  0 P6* 0 07*
•0 to 70 M "   0 06 0 07m to 80 •• “   0 05* 0 06*
90 to 90 " “   0 05 0 06
SUto 1U0 44 "   0 06*

Rame fruit in 50-lb. boxe* * cent lea*.
SuSSard....................................................  0 14 0 15
< Ttolce, 25 lh boxt*.................................................. 0 15
Fancy, 44 " ....................................... 0 17 0 20

Candled and Drained Peel»—lemon................ 0 09 0 11 Citron............. 0 14 0 17
drange................0 11* 0 12*

per lb............................................... ! Ri n «!
Pwo ..............................................................  0 03J 0 04
Dried jwarhes................................................  0 08 0 06*
Dried apple*............................................................. 0 08
FlneVtllatra* ... 0 07 0 07* Voetlzza*..........  0 08* 0 09
Petra*..............  0 07* 0 06

\Jncle*ned *o • ■



THE CANADIAN GROCER.

DIRECTORY OF

Manufacturers, Manufacturers’ Agents,
Brokers, Etc.
BRITISH COLUMBIA

Wholesale Manufacturers’ Agents 
Correspondence Solicited.

F. R. MclNT9SH & CO.
Vancouver, B.C.

W. A. JAMESON 
COFFEE CO

We also carry a full line of TEAS,

Mail orders promptly attended to.

Cor. Langley and Broughton St». 
VICTORIA, B.C.

VICTORIA
FRUIT GROWERS* ASSOCIATION

The largest packers and shippers of flrst- 
elass Fruits of all Undi in British Columbia.

OFFICE AND WAREHOUSES
C01. WHAir AND YATES STS. • VICT011A

Branch at 140 Water Street, Vancouver.

Importers and Roasters of High Grade 
Coffees.

Manufacturers and Proprietors of

WILLIAM W. DUNCAN
Broker and Manufacturers’ Agent
DISTRIBUTING
Free and Bonded Warehouses

VANCOUVER - VICTORIA

R. ROBERTSON J. Y. GRIFFIN

R. Robertson & Co.
012-913 Dominion Trust Bldg

VANCOUVER, B.C.

Wholesale Brokers
OlOCEllES, riODUCE, FIIIITS. GIAIN3

Importers and Exporters
Reference—Bank of Montreal.

Write us for Information about B.C. trade.
Cable Address—"Robin," Vancouver.

Codes—A C, 6th Edition; Revised Economy; Modern 
Economy ; Utility and Dowling's.

Manufacturers' Agents end Wholesale Cemmleelee 
Agents

144 WATE1 ST., VANCOUVER B.C.
Can give strict attention to s few flret-elsss Qro- 

cery Agencies. Highest References.

McLEOD & CLARKSON

Do you went live representation ? 
We are in touch with the trade.

Andrews & Nunn

Correspondence
Solicited

Msnslsctirers’ Afents sad 
Wholessle Cemmissios Isrchssts

Codes—A B C 6th Edition, Western Union

615 Dominion Trust Building 
VANCOUVER. B.C.

ONE of the most successful 
retailers of late years 

says : “When a firm advertises 
in trade papers it is getting 
into good company. As I pick 
up one of a dozen of these 
periodicals here in my office, 
and glance through it, 1 find 
that the best people, the suc­
cessful firms, are represented 
in such a way as to reflect 
their importance in the trade.”

SLATER BROS.
Wholesale Manufacturers' Agents 

P. O. Box 645
VANCOUVER. - B.C. 

Correspondence Solicited

Condensed Ads
on page 60

To the Manufacturer or Wholesaler-
If it were possible to employ a traveller who 

could call on 7,000 of the best dealers all through 
Canada every week, what salary would you figure 
he’d be worth—even supposing he did nothing 
more than go in and shake hands with these dealers, 
under such circumstances they’d be glad to see him.

Would he be worth $200, $300 or $500 per 
week ? Many a house would pretty nearly let him 
fix his own salary.

Equip an advertisement in this paper 
with a verbal handshake for every dealer in Canada, 
and a frank, brief, pointed talk about your goods and 
you add a traveller to your staff who will make 7.000 
calls a week for you at a salary of $4 to $8 a week- 
less than you would pay a first-class stenographer.

Of course this traveller won’t displace any of 
your regular salesmen, but he will help them to sell 
more goods and open up more new accounts.
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CONFIDENCE
and

FRIENDLINESS
It was the quality 
of Red Rose Tea 
that won the confi­
dence and friendli­
ness of the grocers.

If you are going to the Toronto Exhibition there’s no place you will be 
more welcome than at the Red Rose Tea booth in the Manufacturers’ Building. 
Just tell the traveller in charge who you are. You will enjoy a delicious cup 
of Red Rose Tea. When you are in the City we will be glad Jo have you call 
also at our new warehouse, 7 Front Street East.

Red Rose Tea
»»

T. H. ESTABROOKS
nr 1111*111 /\TC.|

Winnipeg, Man. J ST. JOHN, N.B.

7 Front Street East,
Toronto, Ont.

Ill U/IIIUm A Branches
“is good tea

By its quality you 
win the confidence 
of your customers 
and increase your tea 
sales when you re­
commend Red Rose 
Tea.

Quality and the con­
fidence and friendli­
ness of the grocers 
account for the re­
markable success of 
Red Rose Tea.

Don’t Run Away The Only 5 Cent Package 
of Powdered Ammonia

with the idea that all sauces are alike in flavour! 
There’s a difference in sauce made according to 
the old Mason recipe.
Why not handle this well-known line that is so 
pure and palatable, and is, moreover, made and 
bottled in an up-to-date sanitary factory ?
Send for samples and details.
Remember the name of the best profit-producer 
you can handle.

MASON’S
No. 1 SAUCE

MASONS LIMITED
25 MELINDA STREET - TORO

Agents Wanted where not Represented

We are telling your cus­
tomers, in a vigorous ad­
vertising campaign, about 
the saving they can effect 
by using Snowflake Am­
monia.

Are You 
Selling it?

The people will have 
Snowflake Powdered Am­
monia. None of the vari 
ous substitutes for Snow­
flake are equal to it in 
cleansing properties — but 

they all cost more. Your customers will buy it 
where they know they can get it. Protect your 
trade by ordering Snowflake now. The profit is 
good.

S. F. Lawrason & Co.
London, Ontario

Lawrasoris

Saves 90

London Canada
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Raistns-
Sultana.................................................................

“ fancy.......................................................
• extra fancy.............................................

Valencias selected............................................
Seeded, 1 lb packets, fancy................................

'* 16 oi. packets, choice..........................

HÎÎtoi*............. 0 0» 0 06* F.rd» «hol««v
«.In............... 0 0» ....

0 06* 0 07* 
0 07 0 CB 
0 06* 0 00 
0 06 0 06* 
0 00 0 06* 
.... 0 07* .... 0 00

.... 0 10

Coffee.—Coffees are strong. Santos 
are particularly firm and higher prices 
are fully expected.
Rio, rouud’. .. 0 11 on Mocha, roMted. 0 » 0»
Saotoa. roasted. 0 1* 0 17 Ja»a, roasted... 0 17 0 31
Mancaibo, “ 0 14 0 SO Rio green............0 10 0 11

Spices—The market in spices is 
steady with a good demand. The season 
is beginning to get well underway and 
pickling spices will soon be bearing the 
brunt of the trade.
Peppers, black.. 0 15 0 18

•* white. 0 22 0 15
“ whole,

black................... 0 16
Peppers, whole,

white....................... 0 »
Ginger................ 0 20 U *5
Cinnamon.........0 2i 0 23
Nutmeg............... 0 *0 0 SO
Cloves, whole... 0 >2 0 15

Cream of tartar. 0 25 0 28
Allspice.............  0 14 U 16

whole.. 0 14 0 If 
Mace, ground... 0 75 U 80 
Mixed pickling 

spices,whole.. 0 15 0 16 
Cassia, whole . 0 10 0 25
Celery seed................ 0 94
Turmeric................... 0 20
Lurry powder........... 0 30
Mustard seed... 0 15 0 16

Nuts.—The market in nuts continues 
firm, practically all varieties l*eiug in­
cluded. Shelled walnuts are particular­
ly stead}' and are being sold around 35 
cents with but little other option.

“ Tarragona.........................
“ shelled..............................

..................... 0 12k 0 13
......................  0 32 0 15

Bordeaux........................
............................... 0 12
......................  0 33 0 35

Filbert* .................................................................  0 11 0 11*

Feecutt, roeeted...................................................... 0 06 0 11*
Rice and Tapioca.—There is a general 

firmness to this market. There is an 
improved feeling in rice buying. This 
season is favorable for rice and trade is 
expected to be better. Tapioca is also 
firmer.

Per lb.
Rice, itend. B............................................................0 09] 0 09
Standard B. from mills, 500 lbs. or over, f.o.b.,

Rangoon............................................
..................... 0 06} 0 06}

8*0.................................................... .............................. 0 06
Tapioca, medium pearl.....................

Beans.—There is a marked firmness 
to the bean market owing to the reports 
of decreased crops. Higher prices have 
not yet been announced, but an advance 
at any time would not be unexpected.
Prime beans, per bushel....................................................  2 10
Hand-picked beans, per bushel..................................... 9 9*

MANITOBA MARKETS
POINTERS—

Coffees—Advancing.
Raisims and most dried fruits—Ad­

vancing.
Winnipeg, Sept. 1, 1910.

Business conditions continue to im­
prove. There has been a marked re­
vival of confidence during the last fort­
night now that a good average crop is 
absolutely assured. Merchants are or­
dering more freely and the wholesale 
houses report more active business than 
at the corresponding time last year. For 
the season of the year, payments are 
being made satisfactorily.

Sugar.—No change since last report. 
The market is reported strong.
Meetreel sod B C iraoolMed. In

:: CïïE;;:;::;:;
166
i r>
6 24 
IN

Iofng , In bbls..................
uantitles.........." " in email quantities.................................

Powdered sugar, in bole............................................
“ ** In boxes...........................................

In small quantities..
Lump, hard, in bbls............................................

•• ** In frbhb........................................
M M In IOWb. oases............................

6 25 
6 45 
6 45 
6 05 
6 24
• 40 
6 5.
• 65
• 55

Foreign Dried Fruits.—There will be 
several advances in this list when the 
new season goods arrive. Raisins are 
soaring and new currants will be higher 
in price.
Smyrna Sultana raisins, uncleaned, per lb............ 0 07 0 12

“ “ ** cleaned, per lb..................0 09 0 13
Valencia raisins, f.o.s., per case, 28 b............................ 1 45

selects " Ns............................... 1 65
" “ layers " Ns............................... 17»

California raisins, choice seeded in 1-lb. packages
per package.................................. 0 06

" “ fancy seeded, in 1-lb. package*
per package.................................. 0 07

choice seeded in 14b. packages
per package.................................. 0 074

" " fancy seeded In 1-lb. packages
per package.................................. 0 08*

Raisins, 3 crown muscatels, per lb...................................... 0 06
pM ^ '* “ “ ................................................... 0 062

251b bx.90400.lb .... 0 061 Prunes, 5<h60 " .... 0 08k
“ 80 90 “ .... ü 06; Prunes. 40-50, lb .... 0 09$
“ 70-80 "----- 0 07s Sliver prunes,ac.
'* 60-70 **.... 0 08 to quality........0 10 0 13

Currants uncleaned, looee pack, per lb......................... 0 061
•* dry, cleaned, Filiatras, per lb.......................... 0 06{
*' wet, cleaned, per lb...........................................  0 06j
" Filiatras, in l-lb. pkg. dry, cleaned, per lb... 0 08

Pears, per lb— 0 09 0 15 
Peaches, stand­

ard, per lb.............. 0 08
Peaches, choice......... 0 09
Apricots, stand­

ard, per lb— ... 0 14| 
Apricots, choice

per lb....................... 0 15k
Plums, pitted,lb 0 11 0 12*

Nectarines, lb........... 0 12
Dates, per lb..

Hallows, bulk ---- 0 05}
Dates, packages

30 in case................ 0 06}
Figs, per lb....... 0 04k 0 05
Peel, lb., lemon — 0 10 

“ " orange — 0 11
“ " citron. 0 14 0 II

Rolled Oats.—The oat market is firm 
and the advanced prices on rolled oats 
noted last week are being firmly main­
tained.
Rolled oats, 80 lb. sacks, per 80 lbs.................................  2 25

“ 40 “ "40   1 15
” 20 •• " 20   U 59
H 80 M (8.10s)......................................  2 65

BRITISH COLUMBIA MARKETS.
Vancouver, Sept. 1, 1910.

Advance orders from retailers are being 
sought for eastern eggs, the quotations 
being 31 cents for September and 32 
cents for October and November. East­
ern eggs now sell for 26 rents for culls, 
28 for straight from the car and 30 
cents for selected. Locals are nominally 
about 42 cents, but they are hard to 
get at any price. Guaranteed freshly 
laid eggs for boiling purposes are a 
rarity more so this summer than in the 
past. The retail price is 50 cents, but 
even this is gladly paid if good eggs can 
be got.

Potatoes are plentiful now, with a 
price of $20 to $25 a ton. Quality is 
good, with prospect of fair prices dur­
ing the winter. The lesson learned last 
vear of holding potatoes too long will 
hardly be duplicated again this season.
Huger, stendsrd

grenuleted........... 5 80
Sugar, Imported-- 5 25
Val. raisins, lb.......  0 05k
Cal " " . .. . 0 074
Prunes...............  0 05} 0 07*
Currants............  0 06} 0 08*
Dried apricots. 0 11 0 13 
Flour, Standard,

bbl......................... 7 40
Commeal, p. 100

Ibe......................... 2 60
Beans, per lb. 0 <fc} 0 04}
Bioe, per ton. 68 00 76 00
Tapioca, per lb....... 0 03}
Apples, box.......  2 75 3 00
Apples.CalGrav. 2 25 2 50 
Evaporated

applet................... 0 06}
Butter, Eastern 

dairy in tube........ 0 25

Butter, Eastern 
dairy. rhnW 0 28 0 29k 

Butter, local
creamery................ 0 30

Eggs, Eastern... 0 26 0 34
Eggs, local.........U 42 0 45
Cheese, Ontario 0 14} 0 15}

" Manitoba __ 0 14
Baron........................  0 31}
Ham, cooked............ 0 30
Lard, pure................ 0 18}
Lard, compound __ 0 17}

Potatoee-
Ashcrofts, ton . 20 UU 25 00 

Canned Goods—
Peas. Early June — 1 35 
Tomatoes...................  1 27k

Strawberries.............. 1 75
Ra«nh«rriM ..........  2 02}
Canned salmon......... 6 50

NEW BRUNSWICK MARKETS.
St. John, Sept. 1, 1910. 

From all parts of the province come 
reports of a bountiful crop of hay, grain
«d vegetables. The first shipment of

3»

new season Carleton county potatoes was 
received in the city last week, a record 
for early shipment. It was a carload lot 
and the price paid was a dollar a barrel 
at Hartland. The yield is large and so 
far ihe crop is untouched by rust. Oats, 
wheat, barley and buckwheat are yield­
ing good.

New prices of canned peas are quoted 
below. These prices are subject to a 
discount of 2'/2 per cent, in ten-case lots.
Sager—
Standard gran. 5 39 5 40 
Austrian “ 5 20 5 30
Yellows............  4 70 5 10

Flour, Manitoba 7 05 7 15 
" Ontario.. 6 05 6 15 

Commeal, bags. 1 50 1 60 
" bbls. 3 15 3 25 

Oatmeal, bbls.. 5 50 5 60 
Std. oatmeal .. 6 10 6 20 
Buckwheat, 

west, grey, bag 2 90 3 00 
Val. raisins, lb U 05} U 06} 
Cal. raisins,seed­

ed ................  0 08 0 08J
Currants, lb .... — 0 07*
Prunes, lb......... 0 05} 0 09
Molasses, fey.

Barbados, gl 0 30 0 31
Butter, dairy.

lb................. 6 18 0 20
Butter, eream-

0 23 0 24
Eggs, new laid 0 25 0 26
Eggs, case....... 0 19
Potatoes, old. 1 25 1 50

" new. bus 0 15 0 80
Canned goods - 
Peas, No 4 i it*

N<> 3 1 25
No 2 1 30

" No. 1..
Com, doz__ 0 10

1 77*
0 95

Tomatoes, dz 1 90 1 05

Peaches, 2 s,
dozen........... 1 75 1 85

Peachee, 3 s,
dozen.......... 2 85 2 95

Raspberries,
dozen..................... 1 85

Strawberries..........  1 15
Rios, lb 0 03* 0 03}
Beans, hand 

picked,bus .. 2 25 
Beans, yellow

eye, bus......... 3 50
Cheese, new, lb 0 14 
Lard, compound

lb....................... 0 14
Lard, pure, lb. 0 17
Bacon...................0 18
Pork,domestic

mess............  27 50 28 00
Pork, Ameri­

can clear.. 26 00 26 50
Salmon, case—
Red spring... 6 50
Cohoes..........  6 00
Baked beans,
dozen........... 1 20

Fish-
Cod, dry....... 3 00
Herring, salt,

bbls.... 4 75
Bloaters, l*>x... 0 85 
Harbour sal-

Fresh 11 a s p e- 
roaux, cat............

2 30

3 65 
0 14

0 14* 
C 17} 
0 20

6 75 
6 25

1 30 

4 21

5 00 
U 90

0 16 

1 00

NOVA SCOTIA MARKETS.
Halifax, Sept. 1, 1910.

Some of the dealers purchased large 
stocks of rolled oats before the recent 
advance, but these have now been pretty 
well cleaned up. Pork is firmer and the 
price was advanced fifty cents per 
barrel this week. It is predicted that 
another advance will follow shortly.

All stocks of dried fruits are rapidly 
being cleaned up. The dealers are now 
on the tail end of last year's crop, 
and by the time that the new crop 
arrives, the market will be bare. The 
purchases last season were unusually 
heavy, but the demand was also heavy, 
and as a result everything in this line 
will be cleaned up.

The dealers here do not expect any of 
the new pack of salmon to arrive on 
the market before October. The stocks 
now- held are small and at present the 
outlook is that there will not be suffi­
cient salmon left in store to carry the 
dealers over.

Pure lard remains unchanged in price 
but compounds have been advanced I 
cents per pound.

Butter — 
Creamery prints

0 26
Creamery solids

per lb............ 0 23 0 •>*
Dairy, tubs, lb. 0 22 0 23
Bananas......... 1 75 2 SO
Beans, box, wax ... 2 fO
Fresh eggs, doz......... 0 21

Sugars-
Extra Standard,

granulated 5 2)
ITnhranded F« l-

4 55
Vnited Empire 5 10
No. 1 yellow.............. 4 70
Flour h wheat

6 75
Flour, Ontario

blends, bbl............ 6 00
Commeal, hag. 1 60 1 65
Rolled oats, bbl......... 6 10

Fruits—
Lemons, Verdilh — 6 00

v*iü3277....1» r id
Medium**»., t H *n

Pineapples........ 2 75 3 50
Pork, American

per bbl.....................  26 00
Pork, clear bbl ---- 29 00
Hams' smoked ---- 0 18}
Beef, Amerit an __  22 5U
Codfish, quintal__ 5 50
Herring, pickled

per bbl.................... 5 00
Potatoes, new,

per bbl...................  1 75
Onions. Spanish 

!»er lb....................... 0 02}
Onions, Ameri­

can, per lb— 
Lard....................
Molasses, fancy 

Barbados, bbl.........
Molasses, fancy 
Barbados, gal. . ..
Canned goods—

Peas, std.................
Peas, early June .... 
Corn *Com

early J une ....

Safe:;:::

0 02} 
0 17}

• 36

0 32

1 00 
1II
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WESTERN 
CANADA

/
No business enterprise is so successful as the one which gets in on the ground floor!

If you, Mr. Shipper and Mr. Manufacturer, of the East, have not yet introduced your goods to 
the great, growing West, may we do so for yon?

We have the knowledge of conditions, the experience, the facilities, the connection, the busi­
ness ability and the financial standing to do so successfully.

Large track warehouses at the leading strategic business points provide every shipping and stor­
age facility.

Don’t delay, but write us to-day for details.

NICHOLSON (EL BAIN
Wholesale Commission Merchants and Brokers

Winnipeg Regina Calgary Edmonton Fort William
Storage for all classes of merchandise. Cars distributed at Winnipeg, Regina, Calgary,

Edmonton, Fort William
1

“The early bird catches the 
Worm”

There's still a place where the markets are not yet 
glutted—where every line of business is not done to 
death !

Here’s a truth we all Know !
The modern housewife with no uncertain voice is demanding PURITY in the foodstuffs she uses ! 
Although you may sell her inferior brands once or twice, it won’t pay in the long run, and you’ll find

“E.D.S.” BRAND
Jams, Jellies and Catsup

sticks on the weekly order list like no other line you handle. Why ? Because the flavour of “ E.D S.” 
Brand Goods is unrivalled and its purity absolute. Do you doubt our word ? Then write for confirma­
tion to the Department of Inland Revenue. Ask for Bulletin 194, which certifies “ E.D.S.” Brand 
100% pure.

Start a new era of profit-making TO-DAY

Made by

by stocking up with “ E.D.S.” Brand.

AGENTS

| a * * 1 V W. H. Denn, Montreal.

at his fruit farms 1 Mason & Hickey, Winnipeg.
1. B. Colwell, Halifax, N.S.

WINONA, ONT. J. Gibba, Hamilton,
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We will have an exhibit of

Fresh Meats 
Cooked Meats

AND OTHER

High-Class Food Products
All made under Government Inspection 

in Canada's Finest Packing Plant

in the Industrial Building

Toronto Exhibition
We shall be glad to meet 
our friends and customers.

GUNNS PORK AND BEEF PACKERS 
LIMITED TORONTO

Short Rolls
While prices for Hams and 

Bacon are high, and may be 
higher, we can offer the trade 
a splendid line of Short Rolls at 
very reasonable prices. These 
are new-cured goods ; very 
mild sugar cure and boneless. 
Smoked or out of pickle.

Write, wire or phone us 
for quotations.

F.W. Fearman Co
LIMITED

Hamilton

Jersey Cream 
Brand

Evaporated Milk

jersêÿcream
UNSWEETENED

1*°*û condensed Mît*1
■----------- NOVA

THE RICHEST
By Government Test
Thi Truro Coiùmf Milk Cl., LiiiM, Triro, H.S.

We want your regular shipments 
of fresh gathered eggs.
Our increasing trade demands our 
looking for new shippers.
It will pay you to get acquainted 
with us. We pay the highest price 
going. We are handlers of all 
kinds of farm produce—

Butter,Eggs, Poultry
Eto.

THE WM. RYAN, LIMITED
Pork Packers and Wholesale Produce Merchants 
Packing Houses 70.72 Front St. Eaet

FERGUS TORONTO
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Advance in Price of Eggs; Supplies Drop Off
Slightly Higher Quotations—Wholesalers State That Receipts 
Have Shown a Little Decrease—Supply of Honey is Better 
Than was Reported—Milk Supply is Heavy and Production of 
Butter and Cheese Should be Maintained for Some Time—Pro­
vision Market has Been Rather Quiet.

A feat lire <if this season as far as but­
ler and eggs arc concerned is that the 
pastures have never been better. Some 
dealers state that the farmers tell them 
that it is nearly two decades since simi­
lar conditions existed. The result is 
that the flow of milk continues, not only 
unabated, but even better than it has 
been, that i-. judgi ng from some of I lie 
reports. It all means that the Ontario 
farmer has had a splendid year. His 
fields have returned aim a splendid har­
vest. He has received good prices for 
his (locks. Kgg> have brought a good 
price and the dairy department of the 
farm should be well up to the average, if 
it does not surpass it. The orchard alone 
has failed in same parts of the country, 
but the loss is not expected to be very 
serious. What may be said of this one 
province may he said practically of all. 
British Columbia has had a good year. 
Reports from Quebec indicate prosperous 
conditions, and the middle west is going 
to lie much better off than was first 
thought.

The butter market is (inner aial in 
some localities a slightly higher figure 
is being asked. Cheese i- showing a 
brisker market and the export trade has 
improved. With the production of milk 
keeping up it is possible that the output 
of cheese will lie up to last year's figures.

The provision market has been ipiiel. 
The market has remained steady, but 
supplies bave been free and the demand 
well mi l. Eggs are slightly higher, ow­
ing to a heavy demand. The market 
should hold its own. according to deal­
ers. who do not expect prices to fall 
back again. Receipts have fallen off 
during the week.

Receipts of honey have been larger 
than expected, and the high prices 
spoken of arc not likely to materialize. 
In Toronto, clover honey in the comb is 
limited as big'll as $2 a dozen, although 
there are some bouses offering it lower.

Poultry is coming in much freer now 
and as n ports from I be country indi­
cate good supplies of fowl prices should 
go lower when they are shipped to the 
market. In fact, the ((notations will 
have to lie dropped In attract trade, as 
at presen I dealers describe it as too high 
for general demand.

MONTREAL.
Provisions—The present cool weather, 

combined with the number of out-of-town 
visitors coming into town, have put new 
life into the provision trade, and local 
men report a brisk trade at former 
prices. Live and dressed hogs are some­
what easier, and are coming in freely.

The prospects seem to be for a steady 
market for the next few weeks.
Parc Lard—

Boies, 60 lbs., per lb................................................. 0 If A
Cum, tins, each 10 lbs., per lb.............................. 0 15;

Palls, wood, 20 lbs. net, per lb............................... I 16*
Palls, tin, 30 lbs. gross, per lb................................. 0 15J
Tube, 60 lbs. net, per lb.......................................... 0 16
Tierces, 376 lbs., per lb.............................................. 0 15

Compound Lard-
Boxes, 50 lbs. net, per lb......................................... 0 13;
Cases, 10-lb. tins, w lbs. to case, per lb................ 0 14

" 6 ........................................ .............. 0 1?;
" s ........................................ .............. o 14

Palls, wood, 90 lbs. net, per lb................................. 0 12$
Palls, tin, 30 lbs. gross, per lb................................ 0 13f
Tube, 60 lbs. net, per lb.......................................... 0 12!
Tierces, 375 lbs., per lb................ ........................... 6 13j

Pork —
Beery Canada short out mess, bbl. 35-45 pieces .... 28 50
Been oork.......................................................................... 23 50
Canada short out back pork, bbl. 45-55 pieces........... 29 no
Clear fat becks................................................................. 3100
Beery flank pork, bbl..................................................... ?l 00
Plate beef, 100 lb hble..................................................... 9 35

" 300 "   18 00
" *00 "   38 50

Dry Salt MeeU-
Oreen beoon, flanks, lb................................................... 0 16
Long dear bacon, heary. lb... ..................................... 0 15
Long dear beoon, light, lb ........................................ 0 16*

TTams—
Extra large sises, 36 lbe. upwards, lb........................... | 164
lore* sises, II to SB lbs., per lb.................................... 0 18
tfadlnm sfras. It t* 18 1h« . oar 1h................................ ft »i
Vitra smell sises, 10 to 13 lbe., per lb......................... 0 21
Bone out, rolled, large, IS to» lbe., per lb................ 0 20

" " " small, » to 1Î lbe., per lb.............. 0 21
Breakfast beoon, English, boneless, per lb................ 0 21
Windsor beoon. skinned, books, per lb....................... 0 21
•bleed roll bacon, boneless, short, per lb................... 0 ig
Bona, lire, per owt..........................................................  09 25

" dressed, per owl................................................... 13 00

Butter—Creamery butter is orT the 
up-irnule. nwinir hi the Jarcre <leinaml ex­
isting; Tt may he only temporary, hut 
as receipts are liirlit they will undoubt­
edly have a bullish efTeet on priées. K<- 
eeipls tor I lie week are 13.2f>2 packages, 
as against 1 ‘1.8ÔÔ packages same week 
last year. For the season they are 27fi.- 
Stltl p n-kages, as against same
>i ason last year.
New milk creamery.................................................. 0 24* n Ç5
Dairy, tube, lb ......................................................... 0 21 0 22
Preen dairy rolls...................................................... 0 21 0 22

Eggs—New laids are now selling ns 
high as 28c. owing to the heavy demand 
in which they are now held. All other 
grades show a decided firmness, and the 
prospects of an advance look good. Re­
ceipts are falling off to a slight degree, 
which has also helped to firm the market. 
Receipts fur the week are .5.008 eases, as 
against 0.2.56 eases same week Iasi year. 
Fur the season they are 130.324 eases, 
as against 142.130 eases same season last 
year.
New laids. 
Selects — 
No. 1.......

• 27 0 28
.... 0 »4 
.... 0 20

Cheese—The usual September brisk­
ness is already putting in an appearance, 
and not only is the increase local, Ivt 
export f.emand also is on the up-grace. 
However, shipments to date are «till le=s 
than last year at the corresponding time. 
This is partially accounted for by the 
fact th.a receipts are also less. They 
■ave 1.173.14(1 boxes, as against 1,212.453 
same season last year. For the week

41

thr y 
same

70.310 boxes, as 
k Iasi •ear.

again.-! St.lSi

Quebec, Urge..................................................................... 0 111
Western, Urge............ .....................................................  0 I1J

" twine............................................................. 0 11
" imell, 30 lbe................................................. 0 12

Old cheese. Urge............................................................... 0 13

Honey Honey is easier this week, due 
in the much larger receipts than were 
expected. According to the early pro- 
piieries. there was to be a short crop 
this year. Local men say there is no 
dillieuliy whatever in filling their re­
quirements at lower prices than last 
year, fn this province, at any rate, there 
is a good crop.
White clover comb honey.............................................. 0 16
Buckwheat, extracted..................................................... 0 Oil
Clover, strained, bulk, 30 lb. tins.......................... 0 10
Buckwheat oomb.............................................................. o li*

TORONTO
1'rovisioiis.—The provision market is 

much the same as a week ago. The 
prices of live and dressed hogs are the 
same and supplies have been coming in 
freely. The various houses apparently 
have sufficient supplies on hand to 
meet the demand which has only been 
normal. It is expected, however, that 
prices may go up slightly during the 
next two weeks as there is bound to be 
a heavy demand.
Long clear bacon, per lb............................
Smoked breakfast bacon, per lb............ ..
Pickled shoulder........................................
Roll bacon, per lb........................................
light hams, per lb.....................................
Medium hams, per lb..................................
Large hams, per lb......................................

..................... 0 15

............  0 20 8 21*

..................... 0 13*

..................... 0 19§

..................... 0 19

..................... e is*
Fresh shoulder hams..................................
Shoulder butts.............................................
Books, plain, per lb.....................................

Heavy mees pork, per bbl..........................
Short cut, per bbl.......................................
Lard, tierces, per lb...................................

.................. 0 13

............ 0 20* 0 21

..........  *5 UU 17 00
30 00 31 00

" tube " ...................................
" palls " ....................................
" compounds, per lb...........................

Live hogs, at country point*..................
Live bogs, local...........................................
Dr*vse-1 how................................................

..................... 0 14*
...................  o 14;

0 12 0 13
..................... 8 25

8 60 
If 00 12 25

Butter. Although there an appar
eu I firmness to the butter market, there 
has been no advance in prices. From 
Montreal, reports have been received 
that prices have gone slightly higher 
and the same movement is not alto 
gether improbable locally. The country 
was never in never condition at this 
tint** of the year. Farmers are receiving 
a heavy production of milk and it is 
expected that it will not show any dim­
inished returns for some time to come. 
There is a good demand for butter.
_ Perth
Frmk pr—mrry print............................................0 21 0 ?5
Formers’ separator butter.............................................. 0 21
Dairy prints, choice................................................  0 ig* C 19
No. 1 tube or boxes................................................ 0 19 0 3 j
No. 2 tube or hove*.......................................................... 0 17 0 18

Eggs.—The egg market is firm and 
has shown an advance. Receipts have 
been falling off recently and there is a 
noticeable firmness to the market. It 
is stated that there will be no dropping 
hack to lower prices and that the mar­
ket's movement henceforth will be U|i- 
ward.
Select».......................................................................... 0 13 011
Fresh eggs, dox........................................................... 0 21 0 2 !
Second grade, dor.....................................................  0 18 0 19
Chipe, doz.................................................................... 0 16 0 17

Cheese.—Locally the cheese market is 
firmer. The factories should have an 
excellent month this September as the 
pastures are in splendid condition, and 
the yield of milk has not yet begun to 
fall off. In fact it is increasing. The 
cheese business will likely vindicate it­
self and finish the year with as good a
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showing as in 1009. The demand from 
the loeal houses is satisfactory.
New cheese Twine............... 0 12 0 12j

iArge...............  0 11] 0 12

Poultry-—Receipts of ducks and chick­
ens are coming in more freely and arc 
meeting a good demand. The business 
has not yet begun to reach its full 
strength, and prices will have to sag a 
little more before buying becomes 
heavy.
Spring t.............................................................................
Hens, per lb. live.............................................................0 10 0 11
Turkeys, per lb., large, dressed..............................0 18 0 19
Spring duck, lb., live....................................................0 10 011

Honey.—There is an improvement in 
the demand for honey The presence of 
the new honey has made itself felt and 
there has already been a call for it. The 
supply seems to be pretty free, much 
better than was expected from the re­
ports that had been sent out. The 
price of clover honey in comb has un­
dergone an advance.
Clover honey, eitraoted, 00 lb. cans........................  0 10 0 1(]

“ " *' 10 lb pails............................ 0 Ifi 0 11
" " M 5 lb. pails........................... 0 10] 0 11
" " oomb. per dor-en............................................ 2 CO

Buckwheat honey, lb.....................*...................................... 0 07

He Has to Face 
an Expense of $25 

Every Morning
By F. H. S.

A Winnipeg grocer speaking of hi> 
cost of doing business told me the 
other day. that every mol n ng when he 
opened his .-.tore for a day's business he 
saw before him an expenditure of $25

—------------------------ 1

REEDCo.Lt»

Building of The Reed Co.. Ltd.. Whole­
sale Grocers, Moncton, X.R.

which included the wages of his clerks, 
hi- own wages and the cost of delivery. 
Neither was this his entire cost of do­
ing business. When his profit had reach­

ed twenty-five dollars he had not then 
made anything.

It will thus be seen that he had to 
sell many dollars worth of goods be­
fore he even commenced to get any re­
turns on his investment. The grocer 
will realize by considering his work 
from this standpoint that it is most 
important to him that he should re­
ceive a profit on every sale.

Grocers and others in Indianapolis con­
sider that selling eggs by the pound, in­
stead of by the dozen, is impractical.

due to the difference in the size of the 
eggs, even pointing to the fact that an 
egg that lias been in cold storage will 
weigh less than a fresh egg.

BUSINESS OPPORTUNITY.

FOR SALE — An old established manufacturing 
business of grocers’ and confectioners' sundries, 
comprising such lines as flavoring extracts, 

jelly powders, catsups, fluid beef, egg products, etc. 
Reason for selling - winding up estate. A good pro­
position to the right man. Small capital only neces­
sary. Wri e ESTAI E LYON SILVERMAN, 313 
Notre Dame St. East, Montreal.

Are you sure of a 
reasonable profit on 
your gasolene and 
kerosene business ?

Many successful grocers realize that oil is one uf the most un­
certain items on their balance sheet. It is a fact that evaporation alone 

may rob you of from 5 to 15 of the gasolene or kerosene kept in ordinary 
barrels. Leakage, dripping faucets, overflowing measures and funnels, etc., 

further combine to eat the vitals out of your profits.
You can make the retailing of oil just as easy, clean and profitable as selling tea 

or coffee, by using a

Bowser Self
Measuring Oil Tank

It is absolutely evaporation leak -and fire-proof. It can be placed inside or out­
side. in the cellar or under the ground, and you can place the pump in the front 
of the store, if you prefer, for it is as clean, neat and odorless as a pair of 
scales. You can wait on ten customers in a minute the oil being pumped 
and measured in one operation directly into your customer’s can, with a 

quick and easy turn of the handle. There can be no overmeasure, no 
drip, no overflow, no sloppy funnels and measures, no oil on 

your hands.
Let us tell you mere about it.

Write for Bulletin No 5. 66-68
BOWSER 
& GO., Inc.

Frazer Ave. 
TORONTO

THERE ARE MORE OF

WILSON’S

FLY PADS
sold in September than any other month, 
because the cool evenings drive the flies 
into the houses.

4-

A 11N F

MAPLEINE
(Maple Flavor)

This is a strictly high-grade 
maple flsvor, made of absolute­
ly pure materials, and possesses 
the genuine rich flavor of the 
maple.

One ounceof Mapleine makes 
a gallon of delicious syrup. 
For manufacturing purposes it 
is positively unexcelled.
Send for free Sample

Jf«bench €. Robson 
8c Co.

26 Front St, E., Toronto
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Millions of People Use 
Gillette Lye.

The fact that Gillett’s Lye is so favorably known 
and well advertised makes it the best cleaner to sell.

GILLETT’S LYE EATS DIRT !
It cleans baths, sinks, pans, cans, dishes, drains, closets, etc., and 
everything pertaining to the home. It is a fine disinfectant.

OILLETT'S CHEMICAL WOBHS ESTABLISHED 1633.

YOUR TIME
is too valuable to expend in “talking” any 
particular product. We do all the “educa­
tional" work for Shredded Wheat. We aim 
to sell it before it is placed on your shelves. 
But nearly every grocer has a fussy cus­
tomer “from Missouri." When she asks 
you about breakfast foods, here are three 
things you can tell her about

Shredded Wheat Biscuit
First—It is the cleanest, purest, most nutritious 

cereal food, made in the finest, cleanest food factory 
in the world.

Second—It contains all the rich, body-building 
material in the whole wheat grain—not merely the 
white flour, which is mostly starch.

Third—Being in biscuit form, it makes delicious 
combinations with fruits—in fact, it is the only cereal 
breakfast food that makes wholesome and natural 
combinations with fruits.

Memorize these three points and be ready 
for the customer who asks questions.

The Canadian Shredded Wheat Co., Ltd.
Niagara Falls, Ontario
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Clark’s 
Potted Meats

The modern housekeeper is quickly 
being educated to the merits of Pot­
ted Meats

CLARK'S POTTED MEATS are the 
favorite : their quality warrants it.

Packed in assorted cases if so ordered.

Your jobber handles them.

Wm. Clark - Montreal
Manufacturer of High-Grade 

Food Specialties

LYË

HLETr:
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emu:
ClmlKi

All the year round

Mott’s
“Diamond” and “Elite”

brand» of

Chocolate
are the grocer's most reedy seller*. Uniform quality 
and absolute parity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott <8fc Co.
Halifax, N.S.
8KLLINQ AQKNT» i

J. A. Tarter It. a Mslndes Joe. a Huxley Arthur Nslsen
Montreal Toronto Winnipeg Vanoeuver

Arthur M. Louaks R. 0. Badllngten
Ottawa Calgary

BISCUITS
from the Old Country

Some of the most popular Biscuits 
in Britain are made by

M^VITIE & PRICE
Biscuit Manufacturers

EDINBURGH and LONDON

The thousands of new-comers to 
Canada will welcome the sight of 
their old favorite varieties in your shop.

AGENTS for Manitoba. Saskatchewan, Alberta and British Columbia :

RICHARDS & BROWN, 314 Rom Avenue, WINNIPEG

Make a note of the brand—Y & S—on our 
Pepsin Gum. This brand—Y & S—has been 
used by us and our antecedents for forty years 
on the best known stick licorice in the United 
States and Canada. It means just as high 
quality when used on our chewing gum. Four 
flavors : Licorice, Peppermint, Wintergreen 
and Spearmint. Each piece wrapped singly, 
5 pieces to package, 20 packages to box. 
Order a trial box, assorted, if required, from 
your jobber.

National Licorice Co.
MONTREAL

NELSON’S
Littire PitiitA*"

POWDERED GELATINE
Is a perfectly pure Gelatine In powder form, 
ready for Immediate use, without soaking.

NELSON'S
Gelatine and Liquorice

LOZENGES
Should be in your confectionery department.

G. NELSON. DALE Is CO.. Ltd.
EMSOOTl MILLS, WARWICK, 1NOLAND

Tk. »b.T. k. h»d Iron .ay *1 tk. lelleetai aaaatai 
Tk* Saaltk Irak*rag. Ce., Ltd., Si. Jake. N.B.
Watt, Saatt ft Oaodaere, P.O. Bar 1214, Mailr.il.
J. L. Witt ft S**n, 27 Walllastaa St, Bait, Tereete. 
w. Aakl.r, WlaalMs.
Of*. A. Steal, 14 laa* *1 Caart Salldlaa*. Vaaaaar.r, B.O,
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Opinion Divided as to Strength of Wheat Market
Considerable Decline Expected by Some, While Others Believe 
the Market Will Remain Steady — Feeling of Prosperity Ob­
tains in Western Canada, Resulting From the More Optimistic 
Estimates of the Yield of Grain—Oat Crop did not Suffer as 
Much as Wheat.

It is now assured that the reports of 
the damage to the wheat and oat crops 
of the west were greatly exaggerated. 
The yield of wheat will, of course, be 
less than that of last year, hut the dif­
ference is not going to be as great as 
at lirst expected. The injury to the 
standing oats has not been as great as 
that which the wheat suffered, and. as 
Is , now generally admitted, the condi­
tions are not as bad as was expected.

There is a new feeling of prosperity 
as the result of the changes. Prospects 
and reports from the wholesale houses 
In Winnipeg and the west indicate that 
one and all are looking forward to and 
are preparing for a big volume of fall 
business. There has been an increase 
In the export demand of late, and it is 
staled by some that the extent of the de­
mand for export will reach such a figure 
that cheap wheat will be unheard of this 
year. On the other hand, some who are 
equally conversant with the situation 
claim that the reports of diminished 
•nips in foreign countries are not as 
grave as they were at first thought to 
lie.

With opinion divided at this stage it 
is not easy to say which opinion is like­
ly to he borne out. Developments in the 
near future should indicate which way 
i.ie market is going. It is generally ad­
mitted that wheat has to decline before 
there is a heavy export trade.

MONTREAL.
Flour—Flours seem to be holding their 

own. This is probably due to a consid­
erable increase in export trade of late. 
Also, local demand is showing some im­
provement. As yet no change has been 
made in previous quotations, and there 
does not seem to be much immediate 
probability of any such change occur- 
ri ng.
Winter whest pstente, bbl.............................................. 5 75
Straight rollers, bb........................................................... 5 80
Extra, bbl............................................................................ 5 50
Manitoba spring wheat patents, bbl............................ 6 30

" strong bakers, bbl.......................................... 5 80

Rolled Oats—There is only a fair de­
mand passing at present for these lines. 
There are some symptoms of a revival 
in local demand, however, and dealers 
hope to find a brisk trade during the 
coming month. The situation is un­
changed at present.
Fine oatmeal, bass.....................
Standard oatmeal, bags............
Granulated " " ............
Ooldduat oommeal, 96-lb. bags.
Bolted oommeal, 100-bags.........
Rolled oats, bags, 90 lb..............

TORONTO.
Flour—‘Deliveries of wheat are coin­

ing more freely just now, and thereby 
I he millers are much pleased. It is not 
easy to predict what movement the flour

market will take. There has been a 
feeling that the price was going to drop, 
hut local millers state that they can­
not see it that way. One dealer, who 
fancied lie saw a decline, remarked that 
he expected to see Manitoba flour drop 
• ill cents. It is a question. There was 
a report this week that France had call­
ed dlJO.OOO bushels of wheat, but it was 
not generally substantiated. Recent in­
fluences mi the market have been bear­
ish. Previously il had been understood 
that France would have to import a large 
quantity of wheat, but of late the out­
look has become more hopeful. In fact, 
the general wheat market has brighten­
ed, and, as before stated, the influence 
has, if anything, been toward lower 
prices, ii is also held that with an in­
creased export demand and decreased 
home supplies, that cheap wheat is al­
most out of the question, and. therefore, 
that flour will not go to lower figures. 
Those are the respective viewpoints, but 
in view of tlie heavy winter wheat sup- 
plv it would not he entirely unlikely for 
a slight decline, which might or might 
not he maintained. The general feeling 
among the trade is that the market pos­
sesses strengiii. although ii may not he 
felt for the present.

Mioltobe Wheat.
let Patent, in car lots..............................
Ind Patent, in car lots..............................
fttron* baker», in car lots...........................
Peed dour, in far lots.................................

Winter Wheat.
Straight roller..............................................
Patents..........................................................
Blended...............................................

.... h 20

.... It 70
5 60

3 10 3 30

4 15 5 25
4 80 5 35
5 00 5 15

Rolled Oats—The market in rolled oats 
has been moving along steadily, but 
without any features. A change in prices 
is not expected for the present.
Rolled oate, small lots, 90 lb. sacks.............................. 2 45

" " 25 bags to car lots............................ 2 35
Rolled wheat, small lota, 100 lb. brls................... 3 10

", „ 25 brls. to car lota................................ . . 300
Standard and granulated oatmeal, $8 lb. sacks.......... 2 70

EXPRESS COMPANIES AMALGA­
MATE.

St. .John, X.H., Sept, 1.—Merchants 
throughout the maritime provinces and 
also in Ontario and Quebec will hear 
with a good deal of interest the an­
nouncement that the Dominion Express 
Company has absorbed the Maritime 
Express ( o.. the merger taking effect 
on September 1. This has followed the 
taking over of the Dominion Atlantic 
Railway lines by the C.P.R. The re­
sult of the absorption is that the Do­
minion Express will operate bv steamer 
between St. John and Digby, N.S., and 
between Yarmouth and Boston, and 
also on the D. A. R. lines between 
Yarmouth and Halifax.

One claimed advantage of the merg­
ing of the two companies will likelv be 
that merchants in Upper Canada will 
be able to get a through rate on goods 
consigned to points served by the D. A. 
R. system, and fish dealers and others
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Biscuit Quality
is no less a matter of puiity 
of materials and of skill and 
care in mixing and baking, 
than of the way in which the 
biscuits are packed.

Your absolute guarantee 
against soggy conditions is to 
sell exclusively—

ÉfKBXîMIgffS I
% PERFECTION
P S ■ w,s
feU MOONEY BISCUIT & CANDY CO 

STRATFORD CANADA

This is the kind that always 
reaches you in the same crisp 
and tresh condition as it leaves 
our oven.

\ our cracker business will 
be booming this summer if 
you are selling

MOONEY’S

Order to-day

The
MOONEY BISCUIT 
<£ CANDY CO., LTD. 

Stratford and Winnipeg

in Nova Scotia will also get a through 
rate on their shipments instead of hav­
ing to pay two rates as heretofore. 
The Dominion Express Co. will also 
get an entry into Boston.

PERSONAL NOTES.
H. B. Cowan, of the Cowan Co. Ltd., 

has just returned from a trip to the 
Pacific Coast.

Mr. findale, of Tindale Bros., general 
merchants, Arthur, Ont., was :in To­
ronto during the week and was among 
the visitors at the new publishing house 
of The Canadian Grocer.

Fred Mason, formerly assistant gen­
eral sales manager of the Diamond 
Match Co. is now general manager of 
The Shredded Wheat Co. His duties 
began yesterday, Sept. 1. He was once 
secretary of the National Retail Gro­
cers’ Association.
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It Pays to Sell Quality Goods!
and it will pay you well to feature the 
“Quality” Products of Poulton £& Noel.

Stock a Full Range of
ROLLED 

OX TONGUES 
POTTED MEATS

and
GALANTINES

etc.
We can highly recommend these goods for their 
quality and the attractiveness of their packages.

PUT UP BY

POULTON 4 NOEL, Limited, London, Eng.

S5Pchicken>/

Mim
T T CD

Malaga Raisins
When you order your MALAGA TABLE RAISINS or 
“Blue Fruit,” you want to secure the finest quality.
The undersigned packer, whom we represent, last year 
shipped far and away more raisins to Canada than any 
other Malaga firm.
This is a sure proof that his raisins are appreciated at their 
true worth.
Stocking this brand ensures satisfactory sales and satisfactory 
profits.

JOSE SEGALERVA
MALAGA—SPAIN

Prices on application to

Rose&Laflamme
Limited

Montreal -Toronto
4f>
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Between the Business Getter 
the Business Builder

kcoistcmko

•gjjniliNG

**oe *****

’.IIITO j

T
HERE’S this difference—

QUALITY.

If you willingly throw your Personal Recom­
mendation and' Salesmanship into the bal­

ance, you can sell poor quality flour ON CE, maybe 
twice, according to your wealth of explanations.
This is Business Getting, otherwise “Pedlar Sales­
manship,” engendering antagonism.
But it isn’t Business Building—the difference comes 
in after the Hour is sold, when She tries for success. 
Future sales are in the kitchen oven, depending on 
the housewife's pleasure or displeasure.
It’s just as easy to Build Business as to merely Get 
Business—you don't have to choose—you can do 
BOTH at the same time.
Why not back your real selling abilities, your en­
thusiasm, with FIVE ROSES quality ?
And after this flour is sold, the quality is so good and 
your service so excellent that the feeling of satisfac­
tion will happen inevitably in the mind of the buyer. 
Engendering the “Habit of Buying.”
We see no money in “one-time" sales, no hope for 
nimbler turnovers.
For poor flour in the past, Brother Grocer, the only- 
apology is better flour in the future.
Otherwise, your flour profit will maintain its peanut 
proportions, while steadily undermining your good­
will, lessening the weight of your Personal Guarantee 
—your strongest asset.
Can’t YOU see the difference to you between FIVE 
ROSES flour and cheap stuff ?
It's the same difference to your custom.
Sell flour with an eye to futurity, profit, permanence. 
Consider this awhile and you will inevitably sell 
FIVE ROSES.

Lake oj the Woods Milling Co., Limited, Montreal

FIVE ROSES FLOUR
47
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“BORDO”
Chocolates

We do not like to boast, but 
we certainly do not think that 
there is another chocolate equal 
to our “ Bordo ” in America.

Read on
We have such confidence in 

the goods, that we will guaran­
tee the sale of this Specialty.

There is a reason
“Bordo” is something en­

tirely different to any other 
line ; both in ingredients and the 
unique flavor that has never 
been equalled.

After you once stock this line, 
no urging on our part is neces­
sary.

Read on
One trial will settle the choco­

late question for you.
Packed : 5 lbs. boxes.
Costs you 25c., sells at SOc.lb. 

Remember we guarantee 
the sale

Send along your order to-day.
Trial order. Express pre­

paid.
Samples at least will cost you 

nothing, and a line of enquiry 
will bring you all details.

“Oriiinitori"
MONTREAL

“ The House of High Quality ”

NO CHEMICALS are used In the manufaoture of

EPPS’S COCOA
jral flavour of ft no cocoa, and I» cocoa am It mhould bo.

, • MILENIA MILK CHOCOLATE
Melts in the mouth with a delightful smooth- 

■ M ness and a lingering delicacy of flavour.

V£—MADE WITH FULL-CREAM MILK.
Spoolal Agents i C. E. COLSON A SON, Montreal 

Nova Bootle i 1. B. AOAMS, Halifax. Manitoba : BUCHANAN A CORDON, Winnipeg

MAPLE SYRUP!
Small’s Maple Leaf Brand

is the Standard the world over. 
CANADA MAPLE EXCHANGE 

Montres!

Cheese for 5000 Grocers
Roquefort, Gruyere, Camembert,
Oka, Parraaaan, t dam, Stilton.

We are Specialists for the Trade.
Write, Wire or Phone.

THE ST. LAWRENCE GROCERY
395 St. Lawrence Boulevard Montreal

WINDSOR SALT
CAR LOTS OR LESS. Prompt shipments 
Write us for prices. Phone order our expense

TORONTO SALT WORKS
TORONTO, ONT. Geo. J. Cliff, Manager

W. H. ESCOTT
WHOLESALE

Grocery Broker
141 BANNATYNB AVENUE

WINNIPEG
COVERING

MANITOBA ami SASKATCHEWAN
OORREBPONOBNOE SOLICITED

Oval Butter Dishes 
Write us fur Prices

Graham Bros. A Co., Kmmewnt, o«t.

FLAKED WHEAT and OATMEALS 
Begs or Barrels. Oar or Broken Lots.

WRITE FOR QUOTATIONS.
Prompt Attention to all orders.

J. W. EWEN - Uxbridge, Ont

ROLLED OATS

SALT
MANUFA CTURERS

Omnted the highest award. In competi­
tion with other makes.

WINDHAM ESTABLISHED 1B71

i SUOHARD’S OOOOA
Okie la lb# aaaaea le peak SUCHABD’S CO- 
COA. Free eew ea aeaea will ke la âanaed 
dally. Il pays la sell tha ban. Wa gusraaiee 
BUCHAID'S eeeoa agalaal all eikar eakaa 
Dallai tas le (laver i prise» last right.

FRANK L. BENEDICT B OO., Montre a 
Ageate.

THE HODGSON GUM CO.
MS St. Lawrence St. MONTREAL

Makers of High Class Gums at 
Popular Prices. Write for Samples 

and Quotations.
We make special brands to order.
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BISCU ITS

THE CANADIAN GROCER

To The Grocers of Canada

Dear Sirs,

While you are visiting the 
Canadian National Exhibition this season 
you are cordially invited to visit our factory.

You will also favor us greatly 
by visiting our Exhibit—The Model Store 
—in the Manufacturers' Building at the 
Fair grounds. As a practical merchant, an 
expression of opinion regarding our Exhibit 
would be highly appreciated.

Yours very cordially, 
Christie, Brown & Co., Limited
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Early St. John 
Peaches

Good shippers. You will be 
safe ordering now, as they 
should carry without waste.

Bartlett Pears Fancy Plums

From now on these Canad­
ian Fruits should be at their 
best.

Full Lines Imported Fruits

Oranges Lemons Bananas

McWlLLIAM

Mc. / E.
EVTR1ST

25-27 CHURCH ST. • TORONTO 
Carload Importers

“St. Nicholas”
and

“Home Guard”

are the closest graded 
lemons that have yet 
been offered to the 
Canadian dealer—that 
is why the grocer can 
sell an entire box at 
full price. No culls to 
throw away.

J. J. McCABE
AGENT

32 Church Street, Toronto.

First Bartlett Pears are Now on the Market
It is Believed That the Crop is Well np to the Average 
and That the Market Supply Will be Liberal—Govern­
ment Report is not Optimistic—Tomatoes are Coming in 
Freely and Have Dropped to a Low Quotation—Lemons 
are Quiet—A Review of Conditions as They are at 
Present—1910 Will Not be Termed a Good Fruit Year.

“A poor fruit year,” are the words 
by which an Ontario government report 
refers to the present season, and it 
must be admitted that up to the pre­
sent the conditions have not been really 
up to the average in some crops and 
the prospect for the future are not of 
the brightest. Apples may not be up 
to the average and prices for good stock 
are likely to be high. The Ontario crop 
is none too promising as has already- 
been pointed out, but British Columbia 
is fortunate in having a splendid crop. 
Apples prospects in England and on the 
continent arc poor and the crop in the 
United States is not going to be as 
good as expected. Plums have borne 
unevenly according to the degree of 
spraying practiced. Pears are doing 
better than apples although the yield 
will not be of the heaviest. Peaches, 
while they will be about an average 
crop, should be of good quality. Can­
taloupes are good buying as there is a 
good demand for them now. Already 
the Duchess apple has reached the mar­
ket although not in a large quantity. 
Crapes are looking well and promise a 
good crop.

On the whole prices are likely to 
range higher than last year especially 
in the ease of plums, apples and grapes. 
From the vicinity of Ottawa and Mon­
treal reports have been sent out that 
cabbage, beets, carrots and cauliflower 
arc affected by vermin.

MONTREAL.

(been Fruits.—Ixunons are easier this 
week, selling as low as $4.25 in some 
eases. The whole tone of the fruit 
market shows decided weakness and this 
in spite of a very large volume of trade 
being done. The reason assigned is the 
tremendous quantity of new stock on 
the market. Dealers report that manv 
lines arc costing as much to lav down 
here as they can hope to receive for 
them. For this reason new orders arc 
being placed very cautiously, although 
it is hoped that the Eucharistic Con­
gress visitors will bring relief.

Bananas and oranges are lower, and 
there seems a prospect of a still lower 
range during the next few days.

Apple#- 4 25 5 00
Green, bbl......... 2 25 3 50 Munk melons, i>er
Bananas crated, basket ............. 3 60

1 76 2 00 Me Ion », Montreal
Blueberries, box. 0 75 leutket.............. «; oo 12 oo
Blueberries, large 1 50 Oronge»-
Cranberriw, bbl. 12 00 California, late
CocoanuU. bag» 4 25 Valencias........ 4 00 5 00
Grapes, Delaware Pineapple»—

2 50 5 50
Lime*, per box... 1 25 Plums, crate — 2 25 2 75
Cali Malagan .. 2 76 1 50 1 75

3 00 Pear» 2 50 3 (0
Pears, bbl......... 6 00

Vegetables.—In the vegetable market it 
is very much a repetition of the fruit 
situation. What few changes in price 
have been made are downward, and the 
market can hardly recover under pre­
sent arrivals of stock until new con-
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sumers appear. All look for a very busy 
time after the first of the month.
Beans, green,

basket..............  0 40 0 50
Beans, wax......... 0 40 0 50
Beets, doz.......... 0 25 0 35
Carrots, dot............... 0 10
Cabbage, new, dz 0 40 0 50
Celery, do*.........  0 30 0 75
Cauliflowers,

Montreal.................. 1 50
Com, doz............ 0 10 0 15
Cucumbers, doz. 0 30 0 35
Garlic, 2 bunches__ 0 25
Green Peppers,

basket........... 0 6u 0 70
Lettuce—

Montreal, doz.... 0 35 0 10

Boston.................1 00 1 25

Spanish, cases........... 2 60
Potatoes—

Potatoes, new,
per bbl...................... 2 25

Parsley, dosen............ 0 15
Parsnips, new, dz---- 0 40
Radishes, dozen

bunohee...........  0 20 0 25
Rhubarb, doz .. 0 25 0 30
Spinach, bbl.............. 3 00

Tomatoes—
Jersey, box......... 0 35 0 50
Turnips, new, 

bunch........................ 0 25

TORONTO.
Green Fruits.—Business of late has 

been largely centred upon peaches, pears 
and plums, with other fruits also draw­
ing good trade. There is a strond de­
mand for apples especially of the eating 
varieties and there arc also Canadian 
grown Duchess coming in. They arc 
principally a cooking atopic and there is 
likewise a good' business doing with 
them. Cantaloupes are moving briskly 
and the section of the province that 
grows them best has of late been send 
mg in a plentiful supply. laiwton ber­
ries seem to have been a good crop 
judging by the amount that passed over 
the local market. There arc still some 
coming in but their season is about 
done. The lemon market is inclined to 
be steady, but the price is firm. The 
poaches and plums that have been re­
ceived moved out rapidly. It is learned 
that the shipments of fruit from the 
Niagara district to the west have been 
rather extensive. Peaches will be about 
an average crop and there is no likcli 
In,od of record low prices being offered 
this year.

Some have hinted at peaches being 
more plentiful than last year, but this 
will hardly be borne out as the crop of 
Albert as is not as heavy as a year ago 
and they must be considered in estimat­
ing the crop.

Bartlett pears arc now being shown 
on the Toronto market and from all re­
ports the Niagara district has a good 
crop. The better class of plums, pears 
and peaches are now practically ready 
for the market and will soon have the 
bulk of the trade.
Apple», Duchies

bbl..................  2 25 » 75
Apple», C a Tiik- 

<lian, basket . 0 30 0 40
Banana*............ 1 60 2 00
BluelxrrieR, t>as 1 25 1 35
Cantaloupes, Canadian

Crate ................0 75 1 25
Banket............ 0 35 0 A5

lira pen. route---  2 50 2 75
Grape Fruit—

California........  3 75 4 75
Lawton Berrien......... 0 10

Lemons—
Verdelli.....................  6 50

vSencC*7...... 4 50 6 00
Peaches 

Early Canadian 
Flat banket».. 0 40 1 00 
Ix-no cover».. 0 60 0 75

Rt. John............  0 75 1 60
Pears, l>ox.................. 3 50
Pear», Canadian

Itasket............  0 30 0 75
Pear», Bart let ts

banket............  0 50 0 75
Pineapple», case . 4 00
Plums, bank__  0 35 0 75
Watermelon, ea. 0 40 0 50

Vegetables.—There is a steady trade 
in the general line of vegetables. Cab­
bages are not moving any too freely 
although there is a fair demand. To­
matoes are coming in more plentifully 
and the price has dropped accordingly. 
They are of good quality. The majority
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of the early potatoes arc about done. 
From the district of Jxmdon it is re­
ported that there is a scarcity and 
higher prices arc expected before long. 
It is generally believed that the crop 
will be nothing much above the ordin­
ary.
Beets, doz........  0 35 0 30
Beans, wax, per

basket... 0 15 0 25 
Cabbage, case

Canadian....... 1 00 1 25
Carrots, Cana­

dian, doz................ 0 30
Cauliflower, dz.. 0 75 0 85
Celery, basket.......... 0 40
Cucumbers, bus U 20 0 2» 
Lettuce, Cana-

dian, head---- 0 25 0 30
Onions—

Spanish, large.. 2 25 2 50

Ontario..................... 1 00
Potatoes, Onta­

rio, new, bag. 0 75 0 80 
Parsley, per doz

bunches......... 0 25 0 30
Radishes, doz............ 0 25
Green peppers,

11-qt. basket.. 0 35 0 40 
Tomatoes, Can., 

basket 11 qt... 0 30 0 35 
New turnips, p r 
11-qt. basket............ 0 50

BIG WINNIPEG GROCERY CHANGE.

W. Georgcson, of W. Ueorgeson Co. 
Ltd., Calgary, and formerly manager of 
the Codvillo-Georgeson to., Winnipeg, 
has organized a new million dollar com­
pany to purchase the wholesale grocery 
business of Foley Bros., I .arson & t <>., 
Winnipeg. The Canadian Grocer has 
been informed on good authority that 
the deal has been completed.

OYSTERS
LONG ISLAND NATIVES

We are again handling this high class brand this 
season. Shipments are arriving daily. Quality finer 
than ever. Shipped in clean, sanitary packages. Ice 
and oysters separate. Order in any quantity—2, 3 or 
5 gallons solid meats.
We will supply to good customers one of our fancy 
display cases without charge for the season. Make 
application early.

WHITE (EL CO., Limited
Wholesale Distributors Fruit, Fish and Oysters

Toronto and Hamilton

Musk Melons 
Rocky Fords

We are large shippers in this line.

Grapes
Sample is tine and our prices right.

Peaches
Crawfords—large supply.
Bartlett Pears 

Plums
Fancy stock.

Late, firm stock
Tomatoes

\Virey phone or mail your orders to

Stevens d Soloman
Growers end Shippers of 

CANADIAN FRUITS
Fheeee 1690 and 2700

HAMILTON, ONT.

We are Big Receivers of Canadian Fruits

P
and Vegetables

EACHES 
EARS 
LUMS

Now arriving in 
large quantities 
every day

All of good quality and at reasonable prices

FANCY
ORANGES LEMONS and BANANAS

at lowest prices 
SEND US YOUR ORDERS

HUGH WALKER & SON
(Established 1861) GUELPH, ONTARIO

gUSTER. BROWS
LEMONS

Are the World’s Best. Mention this 
Brand when ordering

PACKED BY
FOLLINA BROS., ITALY

SOLD BY

W. B. STRINGER, TORONTO

5i
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Are Retailers Ready for Fish Season Opening?
First of September Marks the Time for Oysters and Smoked 
Fish Particularly—Pickled Fish Also Attracting Notice—Lob­
ster Crop Reported Short—The Salmon Run.

With September opens the season for 
all kinds of fish generally, but particu­
larly smoked fish and oysters. There 
is always a rush for these lines at this 
time of year, perhaps due to the fact 
that most people who can afford to 
spend their summers in the country do 
so, and when they return to the city, 
tired with a round of boarding houses 
and hotels, with the monotonous bill 
of fare served in the average summer 
resort, they wish for something differ­
ent—fresh oysters, kippered herring, or 
finnan baddies, something with a flavor 
of the sea.

Pickled and prepared fish also come 
in for their share of patronage. The 
outlook so far is for a good busy sea­
son. Every preparation is being made 
to cater to the wants of the trade, and 
yet at this time of year the fish busi­
ness is largely a speculation. All the 
local dealers seem to have plenty of 
confidence in the future of the present 
season. Stocks of frozen fish, particu­
larly from the west coast, are said to 
be ample to cover the wants of the 
trade, although it is reported that 
some lines from the east will be short, 
particularly frozen mackerel and had­
dock.

In the line of salt fish it is yet too 
early to forecast the crop, as, for in­
stance, codfish. Fishing is at its best 
in certain localities about this time of 
the year. As the demand for new fish 
is abnormally good, it seems pretty 
certain that the price of green cod will 
be higher. This would of course affect 
similarly the prices of all the prepared 
lines of cod, such as boneless, shredded 
and skinless. However the situation 
may be now the fish business is a hard 
one to be sure, as regards future prices. 
Stormy weather, changes in demand, 
and other possibilities have to be taken 
into account.

It is reported that the lobster cron 
will be far below that of former years, 
and as European markets were depleted 
long ago. the new crop price seems 
sure to advance considerably.

QUEBEC.
Montreal, Sept. 1.—Local fish men 

are trying to figure out just which 
way “the cat is going to jump" as re­
gards the opening of the fish season. One 
feature of the market is that dry fish 
are higher than for the past ten years. 
It is also reported on good authority 
that the Labrador catch this year is a 
failure.

Taken all in all, however, the out­
look is for a very good season unless 
something unforeseen occurs to change 
the prospect.

Pike....................
Perch.................
Steak cod.
B.C. salmon__
Market cod.
Sturgeon............
Lake trout.........
Blue fish............
Sea trout...........
Sea t*a>w............

FRESH
.... 0C8 

• 07 
0 05 0 06 
.... OH 
.... 0 04 
.... 0 12 

.. 0 12 
0 15 0 18 
.... 012 
.... 6 12

Whiteflih................... 0 12
Mullet»....................... 0 07
Haddock............  0 04$ 0 05
Halibut .............. 0 09
Bullheads.................. 0 10
Carp............................ 0 08
Dore............................ 0 12
Mackerel, each......... 0 25
Swnrdfl*h.................  0 12

FROZEN
Codfish............... 0 04 0 04
Dore, winter caught,

per lb....................... 6 10
..........................  6 04

Halibut, per lb......... 0 09
Herring, per 100....... 1 25
Market cod................ 0 04
Steak ood.................. 0 06
Mackerel...................  0 10

Pike............................  0 07
Salmon, B.C., red, 0 09
Gaspe salmon............

per lb....................... 0 18
Smelts, 10 lb. boxes.. 0 071 
White tUh, large,

lb..................................0 09
Whiteflih, small..... 0 07

SALTED AND PICKLED
Green ood, No. 1,

bbl.................... 6 00 6 50
Labrador herring, bbl 6 50 

" ” 1 bbl S 00
Labrador sea trout,

bbls..........................  10 00
Labrador sea trout,

half bbls.................. 6 76
No. 1 mackerel, pail.. 1 10 

|bble.. 10 00 
No. 1 pollock. 1 ... 4 00
Scotch herring». Mil. 5 00

Ijike trout, half bid. G 00 
Salmon, B.U-.ied, bbl 14 00 

" " pink, bbl 12 00
" Labrador, bbl 17 00 
•• “ 1 bbls 6 50

MO lb..............TTr. 22 00
Silt Mil. per lb......... 0 07
Salt sardines,20 lb. pis 100 
Scotch herring 6 60 7 00 

7 keg 1 004 
Holland hening, bbl 5 60 

keg 0 76
SMOKED

Bloaters, large, per box...................................................... 1 00
Haddiee ...................................................................... 0 08
Boneless baddies............................................................... 0 084
Herring, new smoked, per box......................................... 0 14
Kippered herring, per box...............................................  1 20

SHELL FISH
Shell oysters, bbl..................................................
Lobsters, lire, per lb............................................
Oysters, choice, bulk, Imp. gal...........................

" Selects, Imp. gal......... ............
" "Sealahlpt,' standards, per Imp. gal.
" " select, per Imp. gal.........

PREPARED FISH
Boneless cod, in blocks, 51. 64 and 74c lier lb.
Shredded cod. per box .......................................
Skinless cod. 1(X) lb case.....................................
Dried cod, large, bbls.........................................
Dried cod. medium, bill......................................
Dried haddock, medium, bbl............................

10 00 
0 35 
1 40 1 6
1 75
2 00

1 80 
ft Rfl 
6 m
5 SO
6 00

ONTARIO.
Toronto, Sept. 1.—General business 

in fish during the past week has been 
fairly good, but has been quite similar 
to that of the past few weeks. Prices 
have not changed. Supplies are com­
ing in about the same, but the pros­
pects are that business will be much 
improved in a short time.

FRESH CAUGHT FISH
Halibut......................  0 10 Steak cod..................... 0 08
Salmon trout............ 0 13 Perch........................... 0 07
White flub ....... 0 12 0 13 Haddock ................... 0 07
Herring...................... 0 06 Mackerel........... 22 0 23

FROZEN LAKE FISH
Pickerel yellow........... 08 Pike...............................0 07

Whiteflah, frozen— 0 0J
OCEAN FISH (FROZEN)

Herring, per 100........... 1 50 Salmon, pink, per lb.. 0 08
“ red................ 0 09

SMOKED, BONELESS AND PICKLED FISH 
Acadia, tablet». Cod, Imperial, per lb.. 0 05

box.......................... 1 60 Fillet», per lb............ 0 11
Codfish, Bluenoee, " 1 40 Haddie, Finnan....... 0 07
Cod steak, per lb......... 0 07 Quail on toast, per lb.. 0 05

BRITISH COLUMBIA.
Vancouver, Aug. 31.—With the clos­

ing of the sockeyc season on the 25th 
instant, the estimated pack was 546,- 
000 cases. This estimate will be about 
correct as it is based on figures that 
are received from time to time, and it 
is easy to compute the total for the 
last few days. On the Fraser the pack 
was 140,000 cases ; Rivers Inlet, 124,- 
000 ; Skeena river, 180,000 ; Naas river, 
30,000 ; other canneries at odd places 
along the coast, 70,000 cases. This is 
not more than was expected by the 
fanners, though at the first of the year 
there was stated in the press that the 
pack would be a large one. As last 
year was the big year, it could hardly 
be expected that again this year the
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pack would be more than the average 
of years outside the quadrennial.

In 1906, the season in the cycle cor­
responding to 1910, the pack was 629,- 
460 cases, which indicates that the 
salmon run is steadily diminishing. 
Each year, the pack is less than be­
fore, and the so-called big years ate 
now not much larger than the old-time 
common run. It is true that on the 
Skeena river and at other northern 
canneries the season has been a banner 
one, but even with a pack there larger 
than usual, the total is not encourag­
ing to those who have money invested 
in the industry. The big run on the 
Skeena is calculated to be the result of 
the destruction of the barricades erect­
ed by the Indians on the Habine river 
five years ago. Some of the old fish­
ermen believe that the August run is 
yet to take place and that the fish will 
come up the river during the closed 
season, that is before September 15th, 
but this is thought hardly probable. 
The fanners are not looking for them, 
but if they do come in it will mean 
more for the spawning grounds ai.il 
consequently more four years hence.

A report from Bracebridge, Ont., 
states that the wild thimble berry crop 
in the Muskoka district was a good one 
ihis year. These berries have replaced 
to a great extent the blueberries that 
failed to materialize in as large quan­
tities as usual.

Every user of your goods that goes 
by the store is a possible customer ami 
amenable to the influence of your win­
dows. Arc you making your window 
displays count ?

Dried Apples
Shipments Solicited

Settlements Prompt

W. A. 61BB COMPANY
HAMILTON

JAMES SOMBRVILLS, Manager

Lemon Bros.
Owen Sound, Ont., end Sault Ste. Marie 
Wholesale FRUIT, FISH and PRODUCE

Commission Merchants, and
Peelers la HIDES. WOOL eed SAW FUS»

Highest prloe paid for

DRIED APPLES
O. t. ROBINSON A CO.

ESTABLISHED 1886

Ingersoll - Ontario
Would ye. like our Weekly Ckcular
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Something New in Herring
Every Grocer knows the OLD method of putting up Salt Herring. The barrels 
leak, and the fish are NOT selected, just put up as they run.

We are now putting on the market our own brand of

LARGE FAT JULY SALT HERRING
and are using a SPECIALLY MADE IRON HOOP BARREL, which is 
Guaranteed not to leak, and we are filling it with nothing but

INSPECTED FISH
Of course we pay a little more for this grade of stock, and so will you, but 

YOU GET THE BEST
Each barrel branded with our name 

Ask your supply house for OUR HERRING or write us direct

The Halifax Cold Storage Co., Limited
Selling Branch

45 WILLIAM STREET .... MONTREAL

F rozen Sea Food For Sale
Frozen Fresh SMELTS, packed in boxes 
of 25 lbs.
Frozen Fresh Atlantic SALMON.
Frozen Fresh Atlantic MACKEREL.
Frozen Fresh Atlantic ROE SHAD.

Above can be shipped Dally by Express dur­
ing the balance of the summer season. 
Shipments leaving Chatham at night are due in 
Montreal the following night and in Toronto and 
Ottawa and other interior points the following 
morning.
Daily shipments of the above can be made dur­
ing the winter season per freight.
We are open to book immediate orders for 1910 
Golden Crown 1 lb tall lobsters.
We are sold up on lobsters 1910 pack in flat 
cans. At present we are not booking 
further orders on 1910 Golden Diamond 
canned blueberries, owing to prospect of short 
pack.

Any orders entrusted to ns will be appreciated 
and will have oar carelal attention.

W. S. Loggie Co., Limited
CHATHAM, N.B.

Quaker Brand 
Salmon

Your trade needs a consist­
ently high-class of canned 
goods. You cannot afford to 
allow inferior grades to go to 
your customers.

One trial and yourself and 
your patrons will both insist 
on QUAKER BRAND.

Mathewson’s Sons
WkotoMla Crooers

«08 MoCIII Street - - Montreal

i.53
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Hints on the Care of the Oyster in the Store
Differences in the Handling of the Bivalve From the Methods 
of the Past—What Retailers Should Pay Particular Atten­
tion to—Warm Water Injures the Quality, Says Dealer—Sea­
son Opened September 1.

The oyster business has undergone a 
radical change during recent years and 
from the fact that Canadian grocers 
handle this article extensively, it may 
not be amiss to dwell upon the present 
character of the oyster business and 
compare it with those conditions which 
it has displaced.

It is admitted by interested com­
panies that the Canadian people have 
a liking for oysters, and with the busi­
ness placed on a new basis and with 
greater energy behind it the demand 
has noticeably increased and dealers are 
looking forward to good returns from 
the season which is now drawing near.

The part that the grocers of Canada, 
from coast to coast, have played in the 
enlarging of the business has been 
worthy of note and it is because of this 
fact and also of the opportunities which 
still remain to be grasped that the in­
dividual grocer should acquaint him­
self with knowledge of the oyster and 
how to handle it successfully. The sea­
son. it should be remembered, opens 
with the first of September.

The Water Eliminated.
The principal difference in the trade 

is more apparent from the standpoint

of the consumer. I nder the new sys­
tem when he buys a quart of oysters he 
gets a quart of OYSTERS. Formerly 
when he asked for a quart of oysters 
he got a certain amount of water. The 
consumer no doubt did not realize that 
the water should not have been there 
and probably, though not likely, the 
retailer knew just as little about the 
real conditions. At any rate, the cus­
tomer, when his purchase was made un­
der the old conditions paid for a cer­
tain amount of water. His vurchase 
looked pretty small when it was cook­
ed and served on the table. In some 
cases he had no more than two-thirds 
of a quart, it all depending upon the 
extent to which the stock had been 
“watered.”

To-day, the consumer gets the quart 
measure full of oysters. The water is 
a thing of the past.

True, the price seems to be higher 
than formerly, but a representative of 
a large oyster company has pointed 
out that the actual price of oysters has 
not been changed. The consumer no 
longer pays for water and the quart he 
purchases now will go much further 
than the same quantity as it was hand­
ed out several years ago. Thus while

oysters seem to be dearer, there has 
been no appreciable advance in the gen­
uine article.

No Fresh Water Used.
But apart from the consideration of 

price, there is also that of quality and 
therein, perhaps, there has been the 
greatest change. “Fresh water,” says 
this large oyster dealer,'•‘is foreign to 
the oyster and when the dealer used to 
“water” his stock he not only decreas­
ed the quantity, but he deteriorated the 
quality at one and the same time.

“The oyster’s method of feeding would 
require an article in itself, but suffice 
to say that salt water contains an in­
gredient that affords it nourishment. 
Fresh water lacks this constituent.

“ITuler the old methods when l he 
oyMer was separated from his shell, it 
was soaked in water, which, not being 
cold, it drank. This fresh water, to use 
a slock expression, makes the oyster
•sick.* The oyster■ also fattens in xv arm
water. but alt hongrh it dues nul lusc its
size, it s liaivor is lust and it becomes
sour, U i use anotlitr <•xpression uif the
trade.
“Tin’ sr<iwcr, the wholesaler. and.

lastly, the retailer, used fresh water un­
der the former met hud. The idea was 
to cheapen oysters—to reduce the price 
until it would he appealing—but, as be­
fore stated, the consumer was paying a 
high price for the water he bought.

“The result was that the trade smfev- 
cd and it was to put it on a new basis

SELL “COAST-SEALED” OYSTERS
You can make more money handling “Coast-Sealed” 
Oysters than by handling any other kind, simply because 
they are first-class oysters, absolutely fresh and free from 
all those foreign substanoes that add to the weight but 
cannot be sold.
Coast Sealed Oysters are all Northern grown on our own 
grounds in Rhode Island, Connecticut and New York. All 
oysters must be four years old before being opened and 
they are packed and sealed right at the coast in the Iden­
tical sealed carriers that are shipped to your store. As a 
result, by handling Coast Sealed Oysters, you are sur- 
plied with stock that is all good—all salable—eyery 
ounoe of which will yield you a good profit.

Write us now for prices and particulars.

CONNECTICUT OYSTER COMPANY
88 Colborne St., - - TORONTO

MEAD OFFICE: Milford, Con»., U.I.A



THE CANADIAN GROCER

NIOBE Brand!! 
NIOBE Brand!!

Boneless Finnan Haddies, 
Bloaters
the best to be had

Ask for one of 
our new Display 
Oyster Packages. 
Hygienic. Neat, 
Clean. Durable 
and FREE to 
every bona fide 
customer.

D. Hatton Company
Wholesale Receivers and 
Distributors of Fiih

Established 1874 MONTREAL

w .

Sardines That Sell
are those that have a guarantee on 
each tin !

Concord Norwegian
Sardines

ecc
X

are finest small autumn fish only, 
packed, when freshly caught, in 
high-grade oil. Each tin is pro­
vided with an extra cover for use 
after it has been once opened.
The care given in selection and 

packing has retained 
the natural delicate 
flavor of the fish in 

► a remarkable degree.
Order from any 

>• wholesale grocer,

*®*n
and don’t forget the 
name CONCORD.

LIST OF AGENTS :
R. S Mclndoe, Toronto; A. H. Brittain Sc Co; 
Montreal; W. A- Simonds, St. John, N.B. 
Watson ft Truesdale, Winnipeg : Radigar ft 
Janion, Vancouver and Victoria. B.C.

CI TCTSMUI
. 'ppiirnç Particularly in the case of Canned Goods, quality is the determining 
A 1 CHLKb feature where the trade will go. If you stock

msssssm

you will be influencing a better class trade to your store.
Our herring are the finest obtainable—coming from Passamaquoddy Bay, where they are cap­
tured in weirs or traps—the packing is done by the very latest process in a modern sanitary 
manner.

BRUNSWICK BRAND
is synonymous for quality.
You are wanting a satisfaction-giving line like this ! Be sure and have the name right when 
you are ordering Sea Foods.

CONNORS BROS., Limited, Black's Harbor, N.B.

fiiHWtffc-Rga»1«'«wrs
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Iliai lho present methods were intro­
duced. That they have been successful 
is proven by the extent to which the 
oyster business has grown, and dealers 
are looking ahead to a greater demand 
than ever this year.

Washed With Cold Water.
“When the oyster is taken from his 

slie'l now. the sediment, such as sand, 
etc., is washed off with cold water. The 
oyster refuses to drink cold water, and 
the subsequent handling is done in an 
atmosphere that is not far from freezing 
point. After being washed, the oyster 
is usually placed in containers of cer­
tain sizes, which are sealed and then 
removed to a cooling room. When the 
retailer receives a shipment, the con­
tainer is- usually still in ice. The oyster, 
under these conditions, has not been 
feeding, but it has not lost weight, and 
especially it has retained its flavor. It 
is just as it came out of the water, and 
by securing this condition of quality it is 
hoped to educate the consumer to qual­
ity in oysters just as they demand it in 
tile other articles they buy.

Preserve Temperature.
“The grocer should aim to preserve 

the temperature of the oysters at the 
time of their arrival. This is not diffi­
cult if it is afforded refrigeration. ”

Many grocers have display containers, 
and the vessel containing the oysters 
is set in ice. A glass covering of some 
description is often used, as it keeps out 
dust, and even the most critical cus­
tomer has no grounds to find flau't.

This is a general idea of the policy of 
to-day by which the consumer is reach­
ed. and it is necessary that the retailer 
should do his part of the scheme. More 
details will be aimed at in future ar­
ticles.

CHANGES IN THE TRADE.

Recent Business Happenings Throughout
the Dominion—New Ventures Open­

ed, Others Have Closed Their 
Doors.

Ontario.
Edith L. Kennedy, Wiarton, Ont., has 

assigned.
Charles Hunter, grocer, Toronto, has 

assigned.
MacKewn Bros., grocers, Toronto, 

Ont., have assigned.
A. Gray, grocer, Fort William, has 

sold to Wade & Stevens.
Mack Gorman, general merchant, Eg- 

anville. Ont., has assigned.
('. E. .Tones, grocer, Uxbridge, Ont., 

has sold to Dobson & Crosby.
•I. A. Hambleton is opening a grocery 

business in Fort William, Ont.
The stock of the Lang .loduin Trading 

Co., Ltd., of Elk. Lake, Gowganda and 
Kelso, Ont., is to be sold by tender. 

Quebec.
The Delorimer Vinegar Co., Montreal, 

has dissolved.
A. Denis & Co., grocers, Montreal, 

have registered.
It. Archambault, grocer, Montreal, 

Que., has assigned.
K. M. Morehouse, general merchant, 

Ix)w, Que., has sold out.

Alf. Lalancette, grocer, Roberval, 
Que., sustained loss by fire.

K. S. Morasse & Co., grocers, Thet- 
ford Mines, have registered.

Laberge & Co., general merchants, 
Beloeil, Que., have dissolved.

The assets of N. Pelletier & Co., gro­
cers, Fraserville, Que., were to be sold 
Kept. 1st.

The assets of Alfred Verville, grocer 
and Wiley & Rice, grocers, Montreal, 
are to be sold.

The D. Hatton & Co., wholesale fish 
dealers, Montreal, have dissolved, J. A. 
Paulus and J. E. Hawkins, registered.

Maritime Provinces.
Dingwall Bros., grocers, etc., have 

assigned.
B. H. Kerr, general merchant, Mill- 

town. N.B., jhas assigned.
McCready & Son. Ltd.. vinegar man­

ufacturers, St. John. N.B., have incor­
porated.

McDade Bros., general merchants. Me- 
Adam. N.B., are succeeded by J. B. 
Johnston.

Western Canada.
C. Weinstein, grocer, Winnipeg, has 

sold to B. Grant.
J. L. Ratner has opened a general 

store at Fiske, Sask.
C. Johnasson has opened a general 

store at Virden. Man.
Miekle & Homer, general merchants, 

Mordrn. Man., dissolved.
W. R. Tennant has opened a general 

store at Luseland. Sask.
Miss F. M. Smith has onened a gro­

ve rv store at Saskatoon.
A. C. Armstrong is onening a grocery 

store at Wainwright, Alta.
Shand & Coughlin have opened a gen­

eral store at Brooks, Alta.
R. Scott & Co. have opened a gen­

eral store at Alsask, Sask.
John H. Bentram has onened a gro­

cery business at Saskatoon.
Acheson & Hoslvns have onened a 

general store at Alask, Sask.
T. E. Holmes, grocer. Yonkcr, Sask.. 

is succeeded by J. C. Warner.
Hector Hay has opened a general 

store at Yellow Grass, Sask.
S. Parks, general merchant, Garland. 

Man. is succeeded bv A. Bay.
Arthur Veraeghe has onened a gen­

eral store at St. Amelie. Man.
D. E. Price, grocer, etc., Surban. 

Man., has sold to J. B. Moore.
J. E. Orange, grocer etc.. Radisson. 

Sask , has sold to J. J. Breeze.
John Naismith A Co. have onened a 

general store at Jonesville. Sask.
W. Vonng, general merchant. Ross- 

b'irn. Man . succeeded bv J. Hook.
The Hub Mercantile Co. have onened a 

erncerv business at Rawville. Sask.
The estate of Scharf & Co., grocers, 

W’nninpg, have =old stock to A. Berg.
TT. R. Beaudrv. general merchant. 

Winnipeg, has sold to Geo. Nicholson
w T\ Srhoolev. general merchant. 

Holland, Man., has sold to J. J. Pick- 
bard.

Domin'nn Citv Trading Co., of Do- 
mip'nn City, Man., is succeeded by A. 
S*oV>in«kv

Meikle & Homes, general merchants. 
Mordcn. have dissolved.. Mr. Holmes is 
going to open business at Tisdale. 
Sask.

The stock of the Co-onerative Cash 
store, under the name of the estate of 
Omer Parent, St. Jean Baptiste, Man., 
is advertised for «alp.

56

Splendid Crops 
are Experienced 

Near Saskatoon
By M. Moyer.

Last week I came from Yorkton to 
Saskatoon, a distance of 2UU miles, and 
all along the line the crops arc consid­
erably above the average yield, in some 
places they never had anything as 
good. At Guernsey 1 met a farmer 
whom 1 knew in Ontario. He took me 
out to see 1ns farm, and with all the 
beautiful land I have seen since 1 came 
up here this district beats them all.

This man has been here only live 
years, owns 1900 acres, and has 800 in 
crop. He had three binders at work 
with four horses on each. All his crops 
as well as all the crops in the neigh­
borhood, are excellent. He has a view 
of 15 miles in every direction from his 
house. He can count from his doorstep 
250 farm homes and live railway sta­
tions—or what they call towns up here 
—with from 3 to 0 elevators at each.

The farmers in this locality are a 
thrifty class and arc not only getting 
the land under cultivation, but they 
arc building comfortable houses. One 
thing these people attended to the first 
year they were here, which others in 
many parts entirely neglected, was to 
plant trees, and now in the course of 
five years some of them have trees ten 
feet high, which they raised from seed. 
In this res-pcct they are further ahead 
than many others who have been on the 
prairie for 30 years. These little 
groves around their homes serve as ? 
shelter as well as to make the appear­
ance of the prairie most beautiful.

Not only did they treat “your humble 
servant” with the greatest courtesy and 
kindness, but he actually had to mount 
the binder, pull up the reins> of four 
steeds and get the real experience of a 
western farmer in the harvest field.

The large part of the crop is now past 
all danger and the farmers can count 
safely on a good return for their labors. 
The only danger is from hail and frost, 
but as the hail season is practically 
over and the large proportion of grain 
is ready to cut they can practically 
count on the certainty of a profitable 
year.

The merchants all along this line have 
nothing to fear and look for a pros­
perous season.

People in Ontario cannot understand 
the extent of this country. When one 
report reaches them that the wheat is 
all destroyed by drought, and another 
again that the crops are excellent, they 
often come to the conclusion that the 
reports are not correct. If they were 
to read a report that the crops near 
the city of New York were all destroyed 
and that they were excellent in Ontario, 
they could readily understand that. 
But they forget, that this place is 
farther awav from Southern Manitoba 
than Toronto is from New York Citv. 
and still T am a long way from the 
western boundary of Saskatchewan.

What you say you can do, that you 
probably will do. What you say you 
can't do, that you probably never will 
do. So great is will power.
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BiaProA is in Handling
EALSHIPT 

FERS
You Can't Make Less Than 25%

Write at once for catalogue and full particulars of our proposition instead of waiting until “the 
season" and then doing the best you can at the last moment. The sooner you get the SEALSHIPT 
AGENCY and start to let your customers know you /ia.r it, the bigger and better business you will do 
oil season. In fact, your customers will get hungry for oysters as soon as they know SEALSHIP1 
( )YSTERS—advertised in their favorite magazines as the acme of food purity and deliciousness—arc 
on sale at your store.

Perfect Refrigeration
SEALSIIIPT OYSTERS are packed at the oyster beds—(solid and dry)—in the airtight Seal- 

shiptors, which are perfectly refrigerated every mile of the journey to your store. That is why SEAL- 
SI IIPT OYSTERS taste the same in Illinois or California as the day they were dredged from the deep. 
The oysters are shipped to you in these Sealshiptors and you empty them into your Sealshipticasc (the 
blue and white porcelain display and selling fixture).

Sealshipt Agents Make Money Because We Help Them
We supply you with advertisements for your local papers, an attractive blue and white steel design 

and muslin signs for your store front and transfer signs to stick on your door, where everyone will see 
them. We do all this so the Sealshipt Agent will secure all the sales we are stirring up in his territory 
by our extensive magazine advertising. Don't guess about the SEALSHIPT SYSTEM or what it will 
do for you, but write us at once for catalogue, terms and particulars.

Note :—People who read our advertising will go from the store where 
no oysters are sold, or the store where ordinary oysters are sold to the store 
where they can get SEALSHIPT OYSTERS and, the Sealshipt Agent 
will sell them other things—may win all their trade.

SealshiptOyster System

South Norwalk, Connecticut
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A Veterinary’s Advice on the Delivery Horse
Says That the Ideal Horse fer This Purpose Should Weigh 
Between 1,100 a-'d 1.300 Pounds—The Undesirable Kind —
Items to Attend te in Erecting the Stable.

••The Iwht style of ;i delivery horse— 
it's feed and care, was the subject of 
a recent address given in Toronto by 
Dr. F. .1. (iallanough, and as the sut) 
list matter refeis to merchants in gen­
eral it will no doubt be read with in­
terest by grocers who as a class take 
unusual vare of their delivery outlits. 
The address is given in part as follows 
and from the fact that Dr. I Iallanough 
is a practical man. not merely a 
theorist, his advice should be well re­
ceived.

"The ideal delivery horse should 
weigh from eleven to thirteen hundred 
pounds, stand fifteen and a ball to -ix 
Iren hands high, and should be -hort 
legged and deep bodied with plenty of 
bone, a good deal of substance, smooth 
ness of contour and be upheaded and 
stvlish. and tile higher degree of finish 
the better, all of which give him grace 
fulness.

Overweight Unnecessary.
“He does not need more weight than 

the work to which he is applied re­
quires. for it would be unnecessary en­
cumbrance, and would increase con 
cussion. lie should have clean action 
and cover the ground with the least 
possible concussion. lull or leggy 
horses with long bodies and 'hurt ribs 
are usually poor feeders and not set 
vievablc in work which causes severe 
strain.

“More style is demanded foi run­
about turnouts. Ten to eleven hun­
dred is about the ideal weight, liftecn 
to fifteen-two the height and the horse 
should he particularly good mannered 
with trappy but n d excessive action. 
In other words he should In' a handy, 
quick-moving, prompt ho:-e with .style 
and good manners. Delivery lores 
should be selected with some loci ding 
qualities as they have a better appeal 
ance, more endurance and intelligence. A 
well-bred horse will learn a route much 
more quickly than au ill bred one. Dark, 
solid colors are preferred for deliverx 
purposes as far as the horse's color is 
ronevrned. but tile bays, brown-, gray-, 
and dark chestnuts have their admirers.

The Age of the Horse.
“A delivery horse should be service 

ably sound, although he. may not be 
technically -o. The feet should he large 
with good strong heels and free from 
corns. Small splints low down, rapped 
hocks which are not unsightly, the loss 
of an eye, etc., are examples of un 
soundness which do not interfere with 
the usefulness of horses, hut on account 
of which they may he purchased much 
cheaper. As to age, horses arc prefer­
able ranging from five to nine years and 
I would give preference to an eight 
year old over a five.

“Four year olds should not he .select­
ed unless the work is light and slow, as 
at this age the teeth are undergoing 
change and the bones and muscles arc 
not fully developed nor hardened and 
severe work quickly causes depreciation 
in value.

Providing Stable?.
“Stabling is an important considera­

tions The low dark dens in which years

ago valuable horses were placid have 
disappeared. Iron, concrete, stone, and 
brick are extensively used, but care 
should be exercised in their construc­
tion. Each horse of medium size 
should have a stall at least four feet, 
six inches wide by nine feet long, with 
a passage yvay eight feet between rows 
of 'tails. There should he plenty of 
light and ventilation. Tho best form of 
feed box i> made of iron with smooth 
edges, placid at a height of about three 
feet four indies from the ground. The 
hay rack -h >uld lie placi d on a level 
with Die boxes, with tin- bottom pel 
lorati'il for the dust and seeds to drop 
lluoiigli An arrangement whereby salt 
and water can be procured by the horse 
as ii'piind j- an excellent arrange 
men!.

Editorial Note. This article will be 
continued in a future is-uc.

TO REMEMBER GOODS WANTED.

Quebec Clerk Uses a Little Card Which 
He Carries About With Him.

ISy Joseph ! inline.

It is very valuable for a clerk to 
haie always in his pockets a card on 
which he can jot down names of goods 
almost exhausted. I always have one 
with me. When I go to firing an article 
vailed for by a customer I notice 
whether there is a sufficient supply left 
for our trade.

If there is not much left I use my 
card anil later transcribe the note to 
the “memory sheets." In this way for­
getting to purchase goods nearly ex­
hausted. is avoided.

Another valuable thing to me is my 
“retail price hook,’’ a- described in a

recent issue of The Canadian Grocer. 
It helps me both in the buying and the 
selling of goods.

Only by civility to employes van von 
command civility from employes. Like 
begets like.

When you get customers into the 
store with your advertising and then 
fail to live up to your advertisement in 
anv particular you are committing busi­
ness suicide.

To discontinue your advertising is to 
shut off the power. The ear will run 
for some distance by its own momen­
tum, but the stop is certain. There is 
no such thing in business as perpetual 
mot ion.

Toll Your Customers 
That :

SHAMROCK
BIQ PLUG

SMOKING TOBACCO
When out never dries up or 

become* hard. The leave* 
are so firmly packed that the 
plug remains fresh and moist

The best in the world are made by

McDOUGALLS
Insist upon this make

H SCOTLAND

CLAY PIPES

CANNING MACHINERY GO,
CHICAGO, ILL.. U-S.A

Black Watch
The Big Black Plug 
Chewing Tobacco

"A Trade Bringer”

Sold by all the Wholesale Trade
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“Kolloid- Wolfram ”
( KKGISTKKKI» TRADE M ARK )

Brighter the 
Store !

Better the 
Business ! !

Tungsten Lamps
Better the 

Lamp!

Brighter the 
Store ! !

Use “ Kolloid-Wolf ram ” Lamps, increase your business and reduce your expenses. 
For sale everywhere, but beware of imitations.

Manufactured in HAMILTON, ONT., by

The Canadian Tungsten Lamp Co. Ltd., Lighting Experts

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT?

“Tucketts Special ”
the new 10c. plug is the latest

Order from Your Wholesaler

Muu(.ctur«i importe<I Leaf Exclusively

The Geo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA.
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Classified Advertising
ACCOUNTS WANTED.

TWO GOOD ACCOUNTS WANTED-Two manu­
facturers requiring representation in Montreal 
are requested to write. Box 359, CANADIAN 

GROCER, Toronto. Wants independent canner par­
ticularly. (35p)

MALE HELP WANTED.

WANTED -Representative to handle new lines in 
shoe, floor, metal polishes, etc., in every city 
and town in Canada. Address Box 90, Halifax, 

N.S. (36)

TT7ANTED—At once, first-class catsup maker. Give 
W references and full particulars. Box 64, Ham­

ilton. Ont. (tf)

BUSINESS CHANCES.

FOR SALE—The best general business in best 
agricultural and manufacturing village west of 
Toronto. With exceptionally clean, full stock. 

Turnover $25,000, stock $ 10,000, few fixtures. Long 
lease, low rent, spacious store, ample storage. Box 
361, CANADIAN GROCER. Toronto. (35p)

PR SALE—Grocery business, large corner store In 
growing locality ; well established, splendid con­
nection, big order trade ; annual turnover $20,- 

000. Must be sold Immediately. Good reasons for 
selling. Address Box 334, CANADIAN GROCER, 
Toronto. (tf)

RENT OR SALE A first-class store for hardware 
and tinsmith at Crysler, Ont. One opposition. 
Public would need one more. Includes living 

apartments. Reasonable price. Apply to H. A. 
DUPUIS, Embrun, Ont. (36)

REPRESENTATIVES WANTED.

PROBABLY the most talked about maehine in Can­
ada is the Halner Book-keeping Machine. It 
combines in one machine the cash and credit 

register, time recorder and account register. Repre­
sentatives wanted everywhere. Write for our proposi­
tion. Book-keeping Mscbines, Limited, 424 Spadlna 
Avenue, Toronto. (tf)

SALESMEN WANTED.

Salesmen and saleswomen wanted -
Thousands of good positions now open, paying 
from $1000 to $5000 a year and expenses. No 

former experience needed to get one of them. We 
will teach you to be an expert salesman or saleswoman 
by mail in eight weeks and assist you to secure a good 
position, and you can pay for your tuition out of your 
earnings. Write to-day for full particulars and testi­
monials from hundreds of men and women we have 
placed in good positions, paying from $ 100 to $500 a 
month and expenses. Address nearest office. Dept. 
789, NATIONAL SALESMEN TRAINING ASSO 
CIATION. Chicago, New York, Minneapolis, Atlanta, 
Kansas City, San Francisco. (35)

MISCELLANEOUS.

A BOOK KEEPING STAFF IN ITSELF—DOING 
** the work with machine-precision and accuracy, 

the National Cash Register. Write for demon­
stration literature. The National Cash Register Co., 
285 Yonge St., Toronto.

Automatic computing scales-the
ANDERSON. Worth knowing about, especially 
the improvements and price. Not in a combine. 

W. F. HARRIS, General Agent, Windsor, Ont. (37)

ADDING TYPEWRITERS write, add or subtract In 
one operation. Elliott-Fisher. Ltd., Room 314 
Stair Building, Toronto.

ANY man who baa ever lost money 1b the malls hae 
had occasion to learn by painful experience that 
the only proper way to remit money is by Domin­

ion Express Money Orders and Foreign Drafts. If 
lost or delaved In the mails, a prompt refund Is arrang­
ed or new Order Issued without further charge.

pOPELAND-CHATTERSON SYSTEMS - Short, 
simple. Adapted to all elasaea of busineea. 
Copeland-Chatterson-Crain, Ltd., Toronto and 

Ottawa. (tf)

MISCELLANEOUS.

Accurate cost keeping is easy ii you
have a DeyCost Keeper. It automatically records 
actual time spent on each operation down to the 

decimal fraction of an hour. Several ooerntions of 
lobs can be recorded on one card. Foremall firms we 
recommend this as an excellent combination—em­
ployees'time résister and cost keeper. Whether you 
employ a few or hundreds of handa we can supply you 
with a machine suited to your requirements. Write for 
catalog. International Time Recording Company of 
Canada, Limited. Office and factory, 29 Alice Street, 
Toronto.

COUNTER CHECK BOOKS-Eepeclally made for 
the grocery trade. Not made by a trust. Send us 
samples of what you are using, we'll send you 

prices that wllllnterest you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup­
plies for Binders and Monthly Account Systems. 
Business Systems Limited, Manufacturing Stationers, 
T o ronto._________________________________

DOUBLE your floor space. An Otls-Feneom band- 
power elevator will double your floor space, en­
able you to use that upper floor either ae stock 

room or as extra selling space, at the same time in­
creasing space on your ground floor. Costs only $70. 
Write for catalogue 14B." The Otis-Fcnsom Elevator 
Co., Traders Bank Buildinp, Toronto. (tf)

EGRY BUSINESS SYSTEMS are devised to suit 
every department of every business. They are 
labor and time savers. Produce results up to the 

requirements of merchants and manufacturers. In­
quire from our nearest office. Egry Register Co., 
Dayton, Ohio; 123 Bay St., Toronto; 25SVt Portage 
Ave., Winnipeg; 308 Richards St.,Vancouver.

ELIMINATE FIRE RISK, save insurance, reduce 
maintenance costs and save money on your actual 
building work by using the Kahn System of Fire­

proof Construction. Used in many of the largest 
business premise» on this continent. Write for cata­
logue. Trussed Concrete Steel Company of Canada, 
Limited, Walker Rd., M'alkerville, Ont.

ERRORS AVOIDED, LABOR SAVED-Uaing tbe 
" Shou-perior" Autographic Register. Three 
copies issued it one writing. 1st, Invoice; 2nd, 

Delivery Ticket ; 3rd, Charge Sheet perforated for fil­
ins. No handling of carbons. High grade printing 
and neat invoices. Make full enquiry. Autographic 
Register Co.. 191-193-195 Dorchester St.lE., Montreal.

 (tf>

CIRE INSURANCE. INSURE IN THE HART­
AL FORD. Agencies everywhere in Canada. (tf)

COR FILING PAPERS, LETTERS and Vouchers, 
r fastening bulky envelopes or backing statements, 

the ACME No. 2 Binder is indispensable in every 
store. Penetrates the thickest paper and perforates 
and binds in one operation. For sale by all stationers. 
A R. MacDougall & Co., Canadian Agents, Toronto.

FOR THE MONTH OF AUGUST ONLY we offer 
some exceptionally good values in rebuilt Smith 
Premier Typewriters. Do not fail to write us for 

prices. They will astonish vou ; so will the high 
qualify of the machines. THF. MONARCH TYPE­
WRITER COMPANY, LIMITED, 98 King btreet 
West, Toronto

GET THE BUSINESS-INCREASE YOUR SALES. 
Use Multigraph Typewritten Letters. The 
Multigraph does absolutely every form of print­

ing. Saves you 25% to 75% of your printing bill. 
Multigraph your Office Forma; Letter-heade ; Circular 
Letters. Write us. American Multigraph Sales Co., 
Ltd., 129 Bay St., Toronto. (tf)

HON EY—Everybody wants the best. My 1910 crop 
of pure White Clover extracted now ready for 
delivery. Write for prices. CHAS. T. ROSS, 

15 Liverpool St., Sherbrooke, Que. (43p)

IF YOU have been afflicted with one of those foun­
tain pens that won't write when you want It to, or 
leaks when you don’t want it to, give it away to one 

of your poor relations and buy a Moore Non-Lcakable 
Fountain Pen and you will be happy. Consult your 
stationer. W.J. Gage & Co., Toronto, sole agents for

KAY'S FURNITURE CATALOGUE contains 160 
pages of fine half-tone engravings of newest de­
signs in carpets, rugs, furniture, draperies, wall 

papers and pottery, with cash prices. Write for a copy 
—it’s free. John Kay Company, Ltd., 36 King St. 
West, Toronto.

M
odern fireproof construction, our

system of reinforced concrete work—as success- 
y used in any of Canada's largest buildings— 

gives better results at lower cost. “A atrong state­
ment" you will eay. Write us and lei us prove our 
claims. That's fair. Leach Concrete Co., Limited, 
100 King St. Went, Toronto.

OUR NEW MODEL la the handieat for the grocer, 
operated Instantly, never gets out of order. Send 
for complete sample end beet prices. The Ontario 

Office Specliltie» Co.. Toronto.
6o

MISCELLANEOUS.

SCOTCH PLAID STATIONERY I» Ihe l.tt.t ere- 
■lion for business end society correspondence. 
Paper end envelopes present • finished linen 

surface, moat agreeable to the pen touch. Leading 
stationers have it. Write for samples. The Copp, 
Clark Co., Ltd.,Toronto. (tf)

SAVE 50% OP THE COST OP HANDLING 
merchandlee by install’ng a Beath System of 
Overhead Carriers. Saves valuable floor space 

because the treckegc le on the celling. Syeteme for 
ell kinds of businesses, large or smell. Write ue for 
illustrated catalog. W. D. Beath & Son, 193 Ter- 
auley Street, Toronto. (tf)

CAMPLES FREE—Write us to-day for free «amples 
^ of our new two-color Counter Cheek Books— 

white and yellow leaves. We make Check Books 
endfold end sidefold, single and triplicate pads. 
Lowest prices. Dominion Register Company, Ltd., 
100 Spadina Ave., Toronto.

THE "Kalamazoo" Loose Leaf Binder le the only 
binder that will bold just as miny sheets ae you 
actually require end no more. The beck is flex­

ible, writing surface flit, ellgnment perfect. No ex­
posed metal parte or complicated mechanism. M rite 
for booklet. Warwick Bros. & Rutter, Ltd., Klnx and 
Spadina, Toronto. (tf)

THE METAL REQUIRED In a Modern Concrete 
Building. Our special facilities enable ua to 
produce at minimum cost Concrete Reinforce­

ments, Fenestra Steel Sash, Automatic Fire Shutters 
and Steelcrete Metal Lath. Complete stock, quick 
delivery. Before deciding write us for catalogue and 
prices. Expanded Metal and Fireproofing Co., Ltd., 
Fraser Ave., Toronto. (tf)

WANTED—A splendid opportunity for dealers te 
handle the beat combination Duplicating, Ad­
dressing and Office Printing Machine on the 

market. Exclusive territory. Send name and address, 
giving occupation and referencca, to the Canadian 
Writerpress Company, Limited, 33 John St., Hamil­
ton, Ont. (tf)

WAREHOUSE AND FACTORY HEATING SYS­
TEMS. Taylor-Forbea Company, Limited. 
Supplied by the trade throughout Canada, (tf)

WHEN buying bookcases insist on havlngtbe best 
on the market, "Mecey Sectional Bookcases." 
Carried in stock by all up-to-date furniture deal­

ers. Illustrated booklet sent free on request. Canada 
Furniture Manufacturers, Ltd. General offices. Wood- 
stock, Ont. (tf)

YOU can display your goods to better advantage 
through the use of up-to-date fixtures. We are 
specialists in the plenoing of stores and offices. 

Our catalogue conta'ns illustrations of many new 
features and several handsomely equipped stores and 
offices. Shall we send you our catalogued? Jonea 
Bros. & Co., Ltd., 30-32 Adelaide St. W., Toronto.

(tf)

PERIODICAL DEPT.

THE BUSY MAN'S MAGAZINE Is the most popu 
lar periodical of Its kind. Why? Because each 
issue contains a strong list of original articles of 

Interest to every Canadian. It also reproduces the 
most timely. Instructive and interestingartlcles appear­
ing In the other magazines and periodicals of the 
month. The cream of the world's periodical press la 
too valuable to overlook. BUSY MAN’S is on sale at 
all news-stands. Better still, send $2 for one year's 
subscription. Mall it to-day. The Busy Man’s Magaz­
ine. Toronto.

TECHNICAL BOOKS.

SALES PLANS—This book la a collection of 333 
successful plans that have been used by retail 
merchants to get more business. Tbeee Include 

Special Salea, Getting Holiday Business, Co-operatlva 
Advertising, Money-Making Ideaa, Conteste, etc. 
Price $2.50, postpaid. MacLean Publishing Co., 
Technical Book Dept., 143-149 University Ave., 
Toronto.

CANADIAN MACHINERY AND MANUFACTUR­
ING NEWS, $1 per year. Every manufacturer 
using power should receive this publication regu­

larly, and also see that It la placed In the hands of his 
engineer or superintendent. Every leaue Is full of 
practical articles, well calculated to suggest economlea 
In the operation of a plant. Condensed advertisements 
for " Machinery Wanted " Inserted free for subscribers 
to the GROCER. ‘‘Machinery for Sale" advertise­
ments one cent per word each Insertion. Sample copy 
en request. CANADIAN MACHINERY. 143-149 
University Ave , Toronto.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Baking Powder

Dtam rod w. u. OILLARD A CO.
82 00

4-lb. tins, 3 1 25
4-lb. tin» *

IMPERIAL BAKING POWDER
0 75

4-dozen................ 10c. 8‘f H5
3-dozen................ 6-<>z. 1 75

12-oz. 3 50
12-oz. 3 40

*-dozen................ 2» ib. I'l 50
I-dozen................ 5-lb. . l'J to
CjfnilMi-j 

or uertfËS
MAGIC BAKING ]1-oWDER
Cases. Sjzmi Per doz
6 dozen

12 " 
12 •' 
10 M . 
10 “ , 
2111» 
5-lb

12 " [-
16 "1

... *0 50 

... 0 75 

... 1 00 

... 1 30 

... 1 bU

... 1 85 

... 2 25 

... 2 30 

... 5 00 

... 9 50
1 i o

Special discount of 5 i**r cent, allowed on live 
cases or more of “Magic Baking Powder.”

«uul u*na« POWDia

.. $ 0 96
Jib. ... ... 1 40

.. I 95
41b. ... ... 2 55
13 os... ... 3 85
lib........... 4 90
lb............... 13 60
5 1b........... ?1 35

Barrels—When packed lu 
barrels one per cent, dis­
count will be allowed.

CANADIAN CANNERA, LIMITED
Aylmer Jams Peach................... 1 80

Per doz Pear...................  1 70
Strawberry........  1 90 Jellies
Raspberry........... 1 90 Red currant — 2 40
Black currant... 1 80 Black currant... 2 40
Red currant....... 1 80 Crabapple.........  1 70
Raspberry À red Plum..................  1 70

currant........1 80 Grape................  1 70
Raspberry and Marmalade

gooseberry.. 1 80 Scotch................ 1
Damson plum,

40
________ . Orange Jelly— 1 75

stonelesn__ 1 70 Green Fig............. 2 25
Greengage plum, Lemon ............  1 i

stoneless— 1 70 Pineapple...........2 25
Gooseberry. 1 80 Ginger................. 2 25

Pure Preserves—Bulk
5's k 7's per lb. 14's k 30's per lb.

Strawberry........... .. 0 11 ...................  u loi
Black currant....... .. 0 11 ...................  0 loi
Raspberry............ ..on .................... 0 loi
Other varieties... .. 0 (-9 ...................  U 08}

Cartoons— Per doz 
No. 1,1-lb, 4 doz 2 40 
No. 1,1 lb., 2 doz 2 50 
No. 2,5-oz., 6 doz 0 80 
No. 2, 5-oz.,3doz 0 85 
No. 1,21-oz., 4 dz 0 45 
No. 10.12-oz ,4dz 2 10 
No. 10,12-oz.,2dz 2 20

No. 12,4-oz., 6 dz 0 70 
No. 12,4-oz.,3dz. 0 75 
In Tin Boxes—

No. 13, l-lb.,2dz. 3 10 
No. 14,8-oz..3 dz 1 75 
No. 15,4-oz.,4dz. 1 10 
No. 16,21-lbs. .. 7 25 
■' 17.5-lbs..No. .14 00

nels, per doz. $1 40 
White Swan Flal

Bint
Keen's Oxford, per lb.............................. 0 17

In 10-box lots or case........................... 0 16
Gillette Mammoth. è-«roee box............ 1 00

Chocolates and Cocoas
TOE COWAN CO., LIMITED 

Cocoa-
Perfection, 1-lb. 
tins, per doz.... $4 50 

Perfection, 4-lb.
per doz.......  .. 2 40

Perfection, 4-lb.,
per doz................ 1 30

Perfection, 10c size 0 90 
" 6-lb. tins

per lb.................... 0 37
Solu; le, bulk, No.

1, per lb.............. 0 20
Soluble, bulk, No. 

rib

r >

Condensed Milk
BORDEN'S CONDENSED MILE CO.

Wm. H. Dunn, Agent, Montreal A Toronto.
Cases. Doz.

Eagle Brand Condensed Milk__ $6 00 1 50
Gold Beal Condensed Milk......... 4 50 1 15
Challenge Condensed Milk......... 4 00 1 00
Peerless Brand Evaporated Cream

five cent size (4 dozen)............  2 00 0 50
Peerless Brand Evaporated Cream

family size................................. 3 50 0 90
Peerless Brand Evaporated Cream

pint size (4 dozen).....................  4 80 1 20
Peerless Brand Evaporated Cream

hotel size................................... 3 70 1 85

2, per lb...............  0 18
Loudon Pearl, per lb...............................  0 22

Special quotations or Cocoa in bbls. 
kegs, etc.
Unsweetened Chocolate— Per lb.
Plain Rock, i s A *'s, cakes, 12-lb. bxs 0 36 
Perfection chocolate, 20o size, 2 dozen

boxes, per dozen.................................  1 8U
Perfection Chocolate, 10c size, 2 and 4

dozen boxes, per dozen........................ 0 90
Bweet Chocolate—

Queen s Dessert, i’s and 4 ■, 12-lb. bxs.,
per lb....................................................

Queen s Dessert, 6>, 12-lb. boxes.........
Vanilla, i-lb., 12-lb. boxes, per lb.........
Parisian, ........................................
Royal Navy, i’s, Ps, boxes, per lb. 

Diamond, 7's, 12-lb. f

EYÂPOetf1
Cream^

TRI Ko f ON DENSEI> MIT.K CO., LIMITED 
‘Jersey" l.rawlwapf.rated cream

per ease (4 dozen)............................£3 50
‘ Reindeer brand, per ease (4 dozen) 5 00

l:
. boxes, per lb.......

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, In 
pib. pkgs., 2-dox. In box, per dosen 0 20 

Confections— , ,
Milk chocolate wafers, 6-lb. boxes.. 0 3o
Maple buds, 5-lb. boxes...................... U 36
Chocolate wafers. No. 1, 5-lb. boxes 0 30 
Chocolate wafers, No. 2, '* 0 25
Nonpareil wafers, No. 1, 0 30
Nonpareil wafers, No. 2, 0 25
Chocolate ginger, 5-lb. boxes............. 0 30
Milk chocolate, 5o bundles, per box.. 1 35 
Milk chocolate, 5c cakes, per box.... 1 35 

f.pph’a.
Agents, C. E. Colson a Son, Montreal.

In L à and 1-lb. tins, 14-lb. boxes, per
lb ...................................................... 0 35

Smaller quantities................................  0 37
JOHN I*. MOTT A CO.'H.

R. S. Mclndoe, agent, Toronto ; Arthur M. 
Loucks, Ottawa; J. A. Taylor, Montreal; J. 
K. Huxley, Winnipeg ; Tees A Permet*, Cal­
gary, Alta.; Standard Brokerage Co., Van­
couver, B.C.JG. J. Estabrook,St. John,N.B.

JERSEY CREAK l-atlNDcg

Coffees.
BBT. BLAIN OO. LIMITED.

Standard Coffees.
Roasted whole or around.

1 bags and tins.
Packed In amp- 

progf bags and tins.
Club House — $0 32 Ambrosia...........0 25
Nectar...........  0 30 Plantation.........0 22
Empress.... 0 28 Fancy Bourbon 0 20
Duchess.... 0 26 Bourbon.............0 18
Crushed Java and Mocha, whole... 0 17 

“ “ " ground.. 0 174
Golden Rio............................................  0 14

Package Coffees
Gold Medal, 1 and 2 lb. tins, whole

or ground..................................... 0 SO
Cafe, JDr. Gourmet's, 1 lb. Fancy

Freight allowed up to 25c per 100 lbs. 
WHITE SWAN HPIOEB AND OKR"ALH LTD 

White Swan Baking Powder -1-lb. tins, 3- 
doz. in case, 82 doz.; i-lb. tins, 81-25 doz.; 
i-lb. tins, 80c doz.

German
Glass Jars, ground .................... 0 30

Dandelion, | and 1 lb. tins,

FOREST CITY BAKING 
POWDER ^

6 oz. tins.....................  0 75
12 oz. tins.....................  1 25
16 oz. tins.....................  1 50

Oere&ln
WHITE SWAN APICES AND 

CEREALS, LTD.
White Swan Breakfast Food 

2 doz. in case, per case 
$3.00.

The King's Food, 2-doz. in 
case, per case $4.80 

White Swan Barley 
Crisps, per doz. $1. 

White Swan Self-rising 
Buckwheat Flour, per 
doz. $1.

White Swan Self-rising 
Pancake Flour, per 
doz. $1

White Swan Wheat Ker-

Kille. 10v sise 
(for cooking) 

dos ......... 0 90

Mott's breakfast cocoa,10c. size 90 per dr.
" breakfast ooooa, i s.................... u 38
" " " i's...................
" No. 1 chocolate, I s....................  0 32
• Navy " i s.................... 0 29
" Vanilla sticks, per gross............  1 00
" Diamond chocolate, i's............ 0 24
" Plain choice chocolate liquors 0 32
" Sweet Chocolate Coatings — 0 20

WALTER BAKER A CO., LIMITED. 
Premium No. 1 chocolate,} and 41b. cakes, 

35c. lb.; Breakfast cocoa, 1-5,i, 4, 1 and 51b. 
tins, 41c. lb.; German s sweet chocolate, 4 and 
i lb. cakes. 6-lb. bxs., 26c. lb.; Caracas sweet 
chocolate, i and J lb. cakes,6-lb. bxs., 32c lb.; 
Auto sweet chocolate, À lb. cakes, 3 and 6 lb. 
bxs., 32<*. lb ; Vanilla sweet chocolate. À-lb. 
cakes, 6 lb. tins, 44c. lb.; Falcon cocoa (hot 
or cold soda ), 1 lb. tins, 38c. lb.; Cracked 
cocoa, 4 lb. pkgs., 0 lb. bags, 32c. lb.; Caracas 
tablets, 1U) Mis., tied 5s, i>er box 83.00. The 
above quotations are f.o.b. Montreal.

Cocoanut
CANADIAN COCOANUT CO., MONTREAL. 

Packages--5c., 10c., 20c. and 40c. packages, 
packed in 15 lb. and 30 lb. cases. Per lb 

1-lbTpackages............................................. 0 26

1-lb. packages.............................................  0 27
-lb. packages....................................   0 28
andïlb. packages, assorted................ 0 2b*

I and 4 lb. packages, assorted................ 0 274
lb. packages, assorted, in 6 lb. boxes. 0 28 

lb. packages, assorted, in 6 lb. boxes. 0 29 
lb. packages, assorted, 5,10,15 lb. cas. 0 30 
lulk—

ground ........................................
English Breakfast, 1 lb. tins, ground

CJRl
rod.White Swan Blem

0 22 
0 18

MCHAAJiVA 
IB C Of FI I Net N<■> aesit mb U

1-lb. decorated 
tins, 32c. lb 

Mo-Ja, 4-lb.Uns 
30c. lb.

Mo-Ja, 1-lb. tins 
28c.lb.

M^Jayf-lb-tlns

Osfe do. Epicure,—1-lb. tenor >1» Jen, per
do,., n®.

«te l inmtt 
per doi.. $4.

?rMentation, with 1 tumblers), $10 per de*

0 21

ked
Btoe, per dos. $1 00 

White Swan Flaked 
Peae, per dee $1 $0

DnMb. tins, 15 lb pailxand lO, 25 and 50 lb. 
Koxee. Pails. Tins. Bbls.

White moss, line strip 0 12
Best Shredded............ 0 18
Special Shred ...............0 17
........................................  J I'
Macaroon..................... 0 17

White Moas In B and 10 lb. square tins, 21a
WHITE SWAN BFI0E8 AND OEREALS LTD.

Tass#*:.......... ..
Stockage* • »«• ib! • 8

0 17 
0 1 
0 16 
0 16 
0 IT 
0

THOMAS WOOD A OO.

“Gilt Edge In 1 lb.
tins........................$0 33

“Gilt Edge" In 2 lb.
tins.......................

Canadian Souvenir 
1 lb. fancy litho­
graphed canisters 0 30

Cheese.-Imperial
Large size jars, doz.. 8 25

Medium size jars,
per doz................. * 50

Small size jars, per 
do,................. 40

Individual size jars
per doz................ 1 00

Imperial holder- 
Large size, doz. 18 00 
Med. size, doz. 17 00 
Small size, doz. 12 00 

Roquefort—

^ S3 53 S3
Ü OO OO OO

»•: 39 83 $19 3 £
O OO OO ”2.2 

: * * ■ *5. *2

,£fc
5*

IS
Confeotions

THE OOWAN OO., LTD.
Cream Bars, 60’s, assorted flavors, box 1 I 
Milk Chocolate Sticks, 36 ip box, “

" “ 10c cakes, 36 inbox ‘
Chocolate Wafers No. 1, 5-lb. boxes, lb. 0 3 

“ " No. 2, “ “ 01
Maple Buds, 6-lb. boxes, lb.................  0 3
Nut Milk Chocolate, 4-lb. cakes, 12-lb.

box, lb.................................................... • 40
These prices are F.o b. Toronto.

IMPERIAL PEANUT BUTTER
Small, cases 2 dozen....................... 0 95 dozen
Medium, cases 2 dozen.................. 1 80 “
Large, cases 1 dozen .....................  2 75 "
Tumblers, cases 2 dozen................ 1 35 “
25-lb. pails........................................ 0 15 lb.

Coupon Books-Allieon’e 
For sale in Canada by The Bby Blain Co. Ltd 
Toronto. O. O. Beauchemia h Fils. Montres 

$2, $3, $5, $10, $15 and $20.
All same price one size er asserted 

UN-NUMBERED
Under 100 books.................................each 04
100 books and over............................ eaeh 034
600 books to 1000 books ........................... 03

For numbering cover and each coupon, 
extra per book % cent.

Infanta’ Food
Robinson's patent barley,
4-1 b._tins, 81.25; 1-lb. tins,
82.25; Robinson's patent 
groats, 4-lb. tins, 81.25 ; 1- 
lb. tins, 82.25.

Flavoring Extracts
SHIBKUTS

1 os. (all flavors),dos. 1 00
s* r. • 8

3
3

............................ If•i » "6
' " " 10.. .. « u
«counts on appPoation.

CRESCENT MFO. CO.
Mapleine Per doz

2 oz. bottles (retail at 50c.)................. 4 20
4 oz. bottles (retail at 90c.).................. 6 80
8 oz. bottles (retail at 81.50)...............  12 50

16 oz. tattles (retail at 83).................... 24 00
Gal. bottles (retail at 820)..................... 14 50

Milk Powder
CANADIAN MILK PRODUCTS, LTD , TORONTO 
Trumilk, full cream, per case (4 doz), 41b

tins—..................................................  4 80
Milkstock (cooking milk), per case (4 doz)

i lb tins................... *............................. 4 80
Jams and Jellies

BATGER'S WHOLE FRUIT STRAWBERRY JAM 
Agents, Rose & Laflamme, Montreal and 

Toronto.
1- lb. glass jar, screw top, 4 doz., per doz. $2 20

T. UPTON & CO.
Compound Fruit Jams—

12-oz. glass iars, 2 doz. in case, per doz. 1 00
2- lb. tins, 2 doz. in case, per lb............ 0 074
5 and 7 lb. tin pails, 8 and 6 pails in

crate, per lb....................................... 0 07
7 wood pails, 6 pails in crate, per lb... 0 07
30-lb. wood pails, per lb..................... . 0 061

Compound Fruit Jellies—
12-oz. glass jars, 2 doz. in case, per doz.. 1 00
2-lb. tins, 2 doz. incase, per lb.............. 0 074
7 wood pails, 6 pails in crate, per lb— 0 07
30-lb. wood pails......................................  0 06|

Soups
JOS. CAMPBELL CO., CAMDEN, N.J. 

Soups (condensed)—No. 1 cans, all kinds 
per dozen. $1.20. Chicken soup, $1.26 per 
dozen. Pork and Beans, with t0mate 
sauce or Boston style—No. 2 cans, dox. 1$0. 
Tomato Ketchup — Bottles (10c. site only) 
doz. $1.40. Tabasco-Ketchup — Bottles (10e 
size only) doz. $1.40 Chili Sauce—Bottles 
(10c size only) doz. $1.40. Mustard (proper 
ed) — With spoon (new) doz. $1.40; No. 13 
jars, dos. $1.46.

W. CLARE'S 
SPECIALTIES

Large size, doz. 2 40 
Small size, dox. 1 40

Canada Cream Ghe®se— 
In cartons, each 1 doeen.......

satiate"
f>l

Chateau Brand 
Baked Pork and 
Beans, with toma­
to sauce or plain 
individual, ôOcte.; 
No. 1,90c.; No. 2. 
$1.25; No. 3, $1.75 
dozen. Ox Ton­
gues (In glass 
Brand). No. 14. 
$10; No. J, $12 da



THE CANADIAN GROCER

RISING vS.UN 
BOVtlROBISiï

SUN^PASTE'
STOYBPOLISHi

A GROCER’S CO-OPERATION

MORSE BROS., Props.

RISING SUN Stove Polish in Cakes gives a 
lustre which far outlasts all others under the 
heat of the stove, and that is why it has so many 
friends that call for it over the grocery counters 
the world around. We believe that the real live 
grocer wants to push the goods that please his 
customers, and that is why we have the hearty 
co-operation of thousands upon thousands of 
grocers everywhere. It pays you to push it.

Canton,]Mass., U.S.A.

Fortify Your Position

Vi-V'V—»**«
'ytO IN

ftRT «C1

as a grocer by adding to your shelves

2 in 1
The World’s Best Shoe Polish
It produces a brilliant, lasting polish 
and is. moreover, waterproof.
“2 in I” is a popular favorite and 
sells all the time.

See to Your Stocks.

The F. F. Dailey Co., Ltd.
HAMILTON, ONT., and BUFFALO,N.Y.

BRANDS

I “BANNER” & “PRINCESS”
CONDENSED MILK

are prepared from the purest 
and richest country milk, with 

no addition but that of pure sugar.

St. George Evaporated 
Cream
(Unsweetened)

The most sanitary conditions are ob­
served in the canning and handling of 
the milk. The reputation of these 
brands as genuine satisfaction-givers 
is unsurpassed.
Lines that mean much in profit 
and reputation to every grocer 

who handles them.

J. MALCOLM & SON
ST. CEORCE,

ONT.

NOTICE TO MANUFACTURERS
We have sold out our warehousing 
and forwarding business and are 
now prepared to handle two or three 
additional high-class lines selling to 
the Western wholesale grocery 
trade.

R. B. Wiseman & Co.
ars.. WINNIPEG, MAN.

Batranif—Batik of Oftaim, Winnipeg

Molassine Meal
Molassine Dog and Puppy Cakes 

Molassine Terrier, Hound and Puppy Meal 
Molassine Chicken and Poultry Food

Are reliable foods for horses, cattle, dogs 
and poultry.

Sole Canadian Importer :

ANDREW WATSON
91 YOUVILLM .QUARK, MONTHMAl

62
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BROOMS or QUALITY
Fy mahe them ! "Y”should sell them!

"VT/^Xfi'D customers will /^T TDÇL ,
1 vy vl\ appreciate them! WVJK^ do

and keep our factory going on FULL TIME
A postal will bring you information.

Walter Woods Co. - Hamilton and Winnipeg

There’s Genuine Pleasure
and liberal profit in selling

“WHITE LILY” BRAND MARSHMALLOW BISCUITS!
They are genuine satisfaction-givers because of their excellent flavor and the crisp and fresh condi­
tion in which they always reach the retailer. Put up in glass-front tin boxes and retail at 18c and 
20c. Obtainable also in 20-lb. tins and in wood boxes. Other leading “White Lily” lines you can 
handle profitably are—CREAM SODAS, HAVELOCK LUNCH, JAMJAMS and PEOPLE'S 
FANCY MIXED.

Write for prices.

J. A. MARVEN, Limited - - Moncton, N.B.

OCEAN MILLS 
Montreal 

Chinese starch, 48 
1-lb., per case $4.00 ; 
Ocean Baking Pow 
der, 48 3k>z., $1.40 
48 4-oz., $1.80; 608 
os., $4.50; 36 1-lb. 
$3.75; 48 1-lb. pkg. 
$4 ,10 1-lb. tins. $5 
loose 25 lbs., $1.75; 
Ocean blancmange, 
48 8-oz., $4 ; Ocean 
borax, 48 8-oz., 
$1.60 ; Ocean cough 
syrup, 36 8-oz. ,$6.00 ; 
36 8-ounce, $7.90; 

< >< ean corn starch. 48 1-lb. $3.60.
Jam Per lb.

30-lb. wood pails....................................... 0 06J
Pure assorted jam, 1-lb. glass fare, two

dozen in case..................................... 1 75
Jelly Powders

IMPERIAL DESSERT JELLY

Assorted flavors -gross 10.75.
Soap

The GENUINE. Packed 100 bars to case.

WYSXXYVAU,

Prices— Ontario and Quebec :
I <"*s than 5 cases.......................................$5 00
Five cases or more..................................... 4 96

Ply Pads.
WILSON'S FLY PADS

In boxes of 50,10c.; pack­
ets, $3 per box ; or three 
boxes for $2.80; 5 boxes 
$L7L

WHITE SWAN SPICE 
AND CEREALS, LTD

White Swan, 15 
flavors. 1 doz. in 
handsome counter 
carton, per doz., 90c.

' Purity " licorice, 10 sticks..................... 1 45
" “ 100 sticks.................. 0 73

Dulc, large cent sticks, 100 in box..................
Lye (Concentrated)

OILLETTS 

PERFUMED LYE

List price.
"Shirriff's " (all 
flavors), per aoz .... 

Discounts on applica-

Lard
V. K. F AI RB ARE OO. ROARS BRAD 

LARD COMPOUND.
Tierces... 80 131 
1-bbls. .... 0 13}
Tubs,00 lbs. 0 13;____
90-lb. Palls. 9 80 MT AzA 
90-lb. tins.. 9 70 EXt, f
Oases Mb.. 0 14t W

,e Mb.. o i3’
" to-ib.. e 14> ijnT l \r 

P.O.B. Mon treat
GUNNS 

"XAflIFIKST ' 
LARD
COMPOUND.

Tierces.... 0 12î
Tubs.........0 13
90-lb. palls. 0 131 
90-lb. tins.. 0 12; 
10-lb. " 0 131 
Mb. " 0 13, 
MO. " 0 13* 

1-lb. cartons 14
Licorice

NATIONAL LICORICE OO.
Mb. boxes, wood or paper, per lb..........$0 40
Fancy boxes (3$or SOsUoksj, per box... 1 95
"Binged" Mb. boxes, per lb.................  0 40
"▲erne " pellets Mb. caM, per can .... 9 00 

" (fancy bxs. 4m, per box 1 60
Tar Ucorlee and tola wafers, Mb. cans,

ner can.................................................. 9 00
Ur.to.te;} $

63

GILLETr;5RIBM?

1 case of 4 doz $3 CO 
3 cases of 4 doz 3 40 
5 cases or more 3 35

Marmalade.
T. UPTON * OO 

12-oz. glass jars, 2 dozen 
case, per doz. $1 ; 16-oz. 
glass jars, 2 doz. in case, 
per <loz. $1.45; 5 and 7 
lb. tins and 7-lb. pails, 
per lb. 71c.; pint sealers 
(24 oz.), 1 doz, in case, 
per dozen $2.25.

«Mittttirr mND 
"Imperial scotch —

1-lb. glass, doz... 1 55
Mb. " " .. 9 80
4-lb. Uns, " ..4 65
7-lb. " " .. 7 96

bbredded
1-lb. glass, dos.......  1 90
1-lb. " " .... I 10
7-lb. Un», " .... 1 98

Cereals.

I. CHAR

8

DEN8IXG OO

Ht. Charles Cream 
family size, per case
.........................$3 50
Baby size, per

case........... 2 00
Ditto, h<>tel, 3 70 
Silver Cow Mdt 4.55 
Punty Milk ...4.25 
Good Luck__ 4.u0

Mustard
OOLMAN 8 OR KEENS

per doz. $ 1 40 
9 50 
5 00 
0 76
°oS
1 45

D.8.F.,l-lb. tins...................
" 4-lb tins.....................
" 1-lb. tins....................

Durham 4-lb. jar.................. per jar
1-lb. Jar..................

F.D 1-lb. tins................ .. per doz.
" 4-lb tins ............... "

IMPERIAL PREPARED MUSTARD
Small, cases 4 dozen....................... 0 45 dozen
Medium, cases 2 dozen................... 0 90 **
liarge, cases 1 dozen....................... 1 35

Olive OU
LAPORTE, MARTIN * OIE., LTD. 

Minerva Brand—
Minerva, qta. 12's ...

pts. 24 e .., 
4-pts. 34 e..

$ 5 75 
6 50
4 95

Sancee

Grape Nuta-No. 22.J3.00 : No. 93, $4.50. 
Port Toasties—No. TS. $186.

PATERSON'S WORCESTER SAUCE 
J-pint bottles, 3 and 6 dozen cases, doz 0 90 
Pint bottles, 3 dozen cases, doz............ 1 76

Soda
OOW BRAND

Case of 1-lb. 000 tain- 
box, $3 00
Case of 4-lb. con-
box^lloo per 
Case of 1-lb and 4-lb. 
containing 30 1-lb. 
and 50 4-lb.pkgs, per 
box $3.00

Case of 6c. pkgs. containing 96 pkgs. per 
box, $3.00

MAGIC BRAND Per case
No. 1, cases 60 1 lb. packages.................$2 60
Hat •' 190 * lb. 77 ................ 1 60

‘ {»{:.> " {...... •«
Jffo. ê Magto sods- <vum ICO- 10-ot pkgs
i ease....... .................................................. | 84
I saw.........  ............ I U
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TRADE MARK BRAND

• • .yn

WOOD’S

REGISTERED

HOLLANDER
COFFEE

Fragrant, Pungent, The Choloett of the
Delloloue / Choice.

Imported end Roasted by

THOMAS WOOD CO., LIMITED
No. 428 8t. Paul St. Montreal

Beap and Washing Powders
A. F. TIPPET ft CO., AGENTS

Maypole soap, colors, per gross.........HO 30
Maypole soap, black, per gross......... 15 30
Oriole soap, per gross........................... 10 30
Ftoriola soap, per gross .....................  13 00
Straw hat polish, per gross................ 18 30

I doe. to 
bos......... S3 0
• doe. to 
bos......... |7 1

MVD'VViM K dais.

Store Polish
Rising Sun, No. 1 cakes,4 à ign. bxe. 
Rising Sun, No. 3 cakes, gross boxes..
No. 5 Sun Paste, l gross boxes..............
No. 10 Sun Paste, i gross boxes.............

Per gross 
$8 50

4 50
5 40 
9 00

need it .... e a o to 
-,1s .......... 0 » 0 *4

iSkjgn.1.?.:::::,B SS
It eed |t........  0 m 0 10

ftt........................... • 00 0 00
LABOBTB, MAS TIN ft OIB, LTD.

hf^Mlbs........................... 0*
" hlAlOlbe............. 0 10

loo Green Teas—Japan style—
00 lbs................................  0 10

00 lbs......................... it

03.50

6 box, price 
......... 03.90

Freight pd. 
on Ibx. lot.

JAMES DOME BLACK LEAD 
6a*size, gross, 0140. 3a size, gros 

Boot Polish
PACKARDS BOOT 

AND SHOE 
POLISHES

Mon-Ami, 09 gross ; 
Black “O," 09 grots; 
Large Combination, 
030 per gross; Pony 
Com bination, 010 ; 
French Glycerine,

& Ladies’Special, 
Pat. Lea. Cream 
per gross.

Syrup
nwunwM .tabc. oo„ lib. 
■■Orowe" Braid PdHwjUon Strap.

Burata, TOO lb............................ i2t p,t.b-
HAlf trarrab, K0 lfa..................... {W
t-twral. ttilb..................... I* "
Bella Wit».................................. 1 * moh

" Kt lb............................. - ** “
ruin art, with kM-

llh. »oa 14oe to MMI ■ ,
U r

l bn. price

____________It..................... 010 OS
•• " It.................on os

Green Label. It and It.........0 14 0 10
Bine Label It and fe....... 0 » OK
Bed LebeMs.|t,lt and à a. OK 0 40
White Label. IS, (sand fa. 0 M
Gold Label 1 ■ and | t........ . 0 43
Purple Label. |t and !•.........0 H
Embossed. fs and fs.............007

lib 10 and

0 07 
0 07- 
006 
0 07 
0 06

Starch
KDWARDSBVRO starch oo., limited 

Laundry Starches— Per lb
No. 1 white or blue, 4-lb. carton... 00 06 
No. 1 white or blue, 34b. carton... 0 06
Canada laundry.................................. 0 06
Silver gloss, 6-lb. draw-lid boxes.. 0 07
Silver gloss, 6-lb. tin canisters..
Edward’s silver glosa 14b. pkg..
Kegs silver gloss, large crystal..
Benson's satin, 14b. cartons__
No. J white, bbls. and kegs..................„
Canada white gloss, l-lb. pkgs....... 0 06
Benson s enamel, per box... 1 50to 3 00 

Culinary Starch—
Benson ft Cos. Prepared Com..... 0 071
Canada Pure Com.............................  o 05|

Rice Starch—
Ed wards burg No. 1 white, 14b. car. 0 10 
Ed wards burg No. 1 white or blue.. 0 

BRANTFORD HT ARCH WORKS, LIMITED
Ontario and Quebec,

Laundry Starches—
Canada Laundry, boxes of 40 lb .
Acme Gloss Starch—

14b. cartons, boxes of 40 lb.......
Finest Quality White Leefndry—

34b. canisters, cases of 48 lb ...
Barrels, 300 lb..............................
Kegs, 100 lb..................................

lily White Glose-
14b. fancy cartons, cases » lb. .
04b. toy trunks, 8 In esse............ o 01
04b. toy drums, with drumst lets

l-lb.'Cucy boxM, ou. X lb.... 0 (T|

Ram Lal*s
. PuR^.
ndianTea

Tki

Who!, rale BmsIL
Brom IeM. 1» ud i...........SI MW
Oram £*E< r, led * • -....... I it IS
Mo. iBbli, lb, fiudi, P K l«MUMiiulii.......... aw asOoidL.k.1, %■»................ am as
B^-eoldLebïtxi.... a ii aw

•BO. ». BBMTOL à OO..
H.iplltor, Ont.

Pink Label Land As --------------***“
QoMLabel lkiMis 
Lsvender Label I s and fe 41c. 00a
Green Label I s and fe 80a 76a

Gold Tins, 6 s 35a 1.75 50a 150
Gold Tins, 3 s S6a 1.06 50c. 1.50
Gold Tins, I s 36c. each 50c. each
Gold Label, fe 13c ea. 36 lb. Mcea. 50 lb. 
Red Tins, i s 36c ea. 701b. 50c ee. 1 001b. 
Bed Tins, fs licea. Tîlb. 16c sa. L00lb.

MELAOAMA TEA 

MINTO BROS.,
46 Front St. Bast

Oases 30 and 
K lbs.

10U lb. casvs All 
delivered prices.

Black, green, mixed, is...

006 

0 06* 

0 07

1st
• J»

•mmmwteoaf pkm.pmmm I w 
Canned Haddlea, "Thistle" Brand

A. T- TIPPET a OO., AOZKT.
Odd 4 dot. esch, fist., pm cm*..........fs oo
Omm 4 dot mob, otaIi, per cam........  I oo

Vet ikaqw 1er Inserting

R
40c

!£

and Greet 
Ceylon.

.........1*. 10c.: 4s, He.
........... la ani k 33c

• Is and 4
........................ ...... Is and k No-

Wholesale
....... 0 10

................ 0 55
».............. 0 44
lbs. K is. 0 40

Is.............. U 38
1 lbs K is 0 sr> 
lib , 4s, is 0 30
is........... 0 25
1 lbs......... 0 24

Retail 
1 00 
0 80 
0 60 
0 60 
0 50 
0 50 
0 40 
0 30 
0 30

iEYLON
B mIbM.I1

Ceylon Tea, in 
1 and |-lb. lead 
packages — black 
or mixed.

Black Label, 14b., retail at Ke.........  00 30
Blaok Label, fib., retail at Ka......... 0 SI
Blue Label, retail at 30c.......................  0 34
Green Label, retail atiOo................... OK
Red Label, retail at 60o....................... o 36
Brown Label, retail at 00a................... 0 43
Gold Label, retail at 30o.......................  OH

Pure Gold Jelly Powder..................\ Wcents
" •• - • *[ Powder / per dot.Pure Gold B 

Discounts

in 44b. tins. All gradei 
or mixed.

THOMAS WOOD 
ft OO., LTD.

Wood’s Prim 
rose, per pound 
wholesale 40c , re 
tail 00c.; Golden 
Rod, 36c. and 50r , 
Fleur-de-Lis, 30> 
and 40c. Packed 
itber black, green

fts ttie last, uilr ta Aivt.
64

Tfcs Oaialln

OILLKTTN CREAM TARTAR

tPer #V
b. paper pkgs., 4 doz. In case............ $0 !

lb. paper pkgs., 4 doz. in case............ II

i&fôSRSS}——-
... , . Perdt
fib. cans with screw covers, 4 doz. in

case......................................................$2 I
l-lb. cans with screw covers, 3 doz. in

<*w.................................................... 3 ;
Per 1

64b. sq. canisters, 4 dot. In case....... 0 30
10-lb. wooden boxes............................... 0 371
25-lb. wooden pails................................. 0 271

100-lb. kegs................................................ 0 2-51
0004b. barrels............................................. 0 25

THE QUAKER OATS CO.
Winnipeg prices—Quaker oats, 36 s (or 2-18 » 

93 case; Quaker oats, 30’s, (with premium 
4.10; Quaker Best Y. Oommeal, 34 s, 1.40 
Puffed rice, 36 s. 3.90; Puffed wheat, 36 s, 1.90 
Quaker Toasted Com Flakes, 36 s, (11 case 
lots, 1 case free, delivered) 190; 54 case lots, 
4 case free, delivered) ; Banner oats, 20» (with 
premium) 4.10; Saxon oats, 30’s, (with premi 
um) 4.10; Pettijohn breakfast food, 18’s, 2.25 
Apitezo biscuits, 34’s, 3.50; Saxon wheat food 
24 s, 3.25; Cracked wheat, 24’s, 3.50; Hominv 
24 s, 2.40 ; Puffed rice, bris., 25 lbs. each, 22c lb

Tobacco.
IMPERIAL TOBACCO COMPANY OF CANADA, 

LIMITED-EMPIRE BRANCH.
Chewing—Black Watch, 6s........................... 44

Black Watch, 12s..................................... 45
Bobs, 6s and 12s.......................................  46
Bully. 6e....................................................... 44
Currency, 64s and 13s.............................. 46
Stag. 6 3-5».................................................  46
OldFox. 13i................................................ 44
Pay Roll Ban, 7|a..................................... 56
Pay Roll, 7s.................................................66
War Hone, 6a..............................................42

Plug Smoking—Shamrock, 6s , plug or bar. 46
Rosebud Ban. 6s....................................... 46
Empire,6sand 13s......................  44
Iry, 7s........................................................... 50
Starlight, 7s.................................................50

Out Smoking—Orest Weal Ponchos, Is.... it

Yeast
Royal Yeast, 3 dot. 6 cent pkgs......... 01 IS
Gillott’s Orsam Yeast, Sdooln case. 115

Onaar. il ee
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EXPORTERS OF

and all West Indian Produce

To do your work with second grade 
paper when ypu can have at hand 
the best that money càh buy.

is the

Washing Soda sold.

9 UNITED
MILLS AT

fvvj ».

',~y l.

U41

m 'Â&*4

m m

tpi -V

mss&myt*. «Mir"**

NF9fs*|

^ 'V-:ifMWg
-sW 5

lA ?V-V
• <?”- •

,:/■ %.v*W '*51

est of the 
>/ce.

IMITED
Montreal

perdoc
|*r. • ...........X ®° cents
■Ing Powder /

THOMAS WOOD 
A CO., LTD.

(Montreal and 
Boston.

Wood's Prim 
rose, per pound 

wholesale 40c , re 
tail 60c.; Golden 
Rod, Sic. and 80c ; 
Fleur-de-Lis, 30 
r— and 40c. Packed 
PcP-cither black, greentCAM TARTAR

Per doz
,oz. In case...............$0 90

loz. in case............. 1 80
I Percaie
tjMrorted......... 87 20

Per doz
F covers, 4 dot. In
I-............................. 82 00
V covers, 3 dot. in
I............................... S 75
L , Per lb
dot. in case....... 0 30
1......................... 0 27%
1............................ 0 27 «4
1............................  0 2WS
1..............................0 25

1er OATS CO. 
luaker oats, 36 s (or 2-18 s 
s, 30's, (with premium 

Corn meal. 24 s, 1.40 
Puffed wheat, 36 s, 1.90 

n Flakes, 36's, (11 case 
pred) 2.90; 54 case lots. 
; Banner oats, kO's (with 
oats, 30 s, (with premi 

Breakfast food, 18's, 2.25 
I 3.50 ; Baton wheat food 
Beat, 24 s, 3.50; Hominy 
I bris., 25 lbe. each, 22c lb

)ACC0.

COMPANY or CANADA, 
«PIRE BRANCH.
|ch, 6s........................... 44
1...................................  45
1.................................... 46

1.................................... 44
P...................................  56
1.................................... 86
1....................................  42
[rock, 6a., plug or bar. 46
l.................................... 45
P.................................... 44
L.................................... 60
.....................................  10
jWset Pouch as, Is__ M
Uet
cent pkgs......... fl 18
\. • doa. In caee. 1 15

V- .*-'V: ^\

MADE IN CANADA

: . 'tTSËÏÏji&î'y* * x f~ • '• . ?•*
PLES ON REQUEST. É

*. . ; ■ 1 ’. *. '-I . .,. .7 . . .. .1. . i. «iiip.i —   ii
"7 'Vv.»g.'.:

mmmÊÊÊÊEsækmmÆ&mwmimairnnsrn



grocers in Canada
not mere slot

capable of créât

Are you stocking the mince meet 
that can be Sold ALL SUMMER as 
well as ALL WINTER?

ASK YOUR JOBBER FOR

WETHEY’S

' ' • THE CANADIAN

(SALT)
is not too good 

for you.
.

Z V ; * , 4 . ‘ -V . •, .> . » . :

We supply it.

Verret, Stewart & Co.
United

Montreal

Wrapped in sanitary packages.
Absolutely dust-proof.

3 dozen to a case.

J. H. Wethey, Limited
ST. CATHARINES, - ONTARIO

A United States Manufacturer 
spending $1,000,000 a year on
Advertising :
recently placed an order with The Canadian 
Grocer amounting to about $500—the first 
order he ever gave to a trade paper.

This manufacturer said :—“I am convinced 
that the Canadian dealer is different.

He found the majority of 
to be men of independent 
machines, but real merchants

ing large demand for worthy goods—men 
whose salesmanship is the most valuable assist­
ant* a manufacturer can have in marketing his 
product.

He investigated and found th?t The 
Grocer was read and studied every week by the 
best merchants from Atlantic to Pacific—that 
it was absolutely unique among trade papers, 
both as regards circulation and influence.


