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Such a reliable Laundry blue as

Keen’s 
Oxford Blue
assures to you the trade of particular housekeepers.
It is the perfection of laundry blue, and your safest
Une tO reCOmmend. For sale by every jobber in Canada.

Frank Magor & Co., 403 St. Paul Street, Agent» for the Dominion Montreal.

J

i OXFORD 
.BLUE .

he Purest Corn Syrup in Canada is
“Crown Brand” Table Syrup

PUT UR IN TINS
lb. tins—cases 2 doz. 
“ “ “ 1 44........... . % 41
“ w “ X 44

Also in Bris., V% Brls.
Kegs end Pelle.

: ! eight paid on 5 cases and over to all railway 
stations east of North Bay.

Made from the finest selected white corn, it is the most 
nourishing and healthful food. A jlelicious table necessity 
and in favor with young and old. Every jobber sells it. Ask
for ' ‘ Crown Brand."

DWARDSBURG STARCH CO., Limited
53 Front 6t, East. 
TORONTO, Ont.

ESTABLISHED 1858
Works,

CARDINAL, Ont.
164 St. James Street, 
MONTREAL. P. Q.
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THE CANADIAN GROCER

You know this better than we can tell you.

No Complaint
No Grievances

Satisfied Customers
When You Sell Them

T aylor’s
Candied Lemon Peel 
Candied Orange Peel 
Candied Citron Peel

TAYLOR'S” name and label on every box. 

Only one Quality—always THE BEST.

ê6**é****éé*é***é***éé***é*

! Standard Fruit
»»“Griffin’s

* Seeded Raisins, »
Fancy Prunes, $

« Apricots, »
l Peaches,
f Pears, etc. |

***************************4
I Standard Fish 1
1 “Thistle” I
«I«

Haddies,
Kippered Herring, 
Tyne (Scotch) Her­

ring in Tomato^1

The best houses in Canada sell these goods.

ARTHUR P. TIPPET & CO.,
MONTREAL Agent, TORONTO

|P



THE CANADIAN GROCER

DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

TORONTO,HALIFAX, N.3. NEWFOUNDLAND

TORONTO.

VANCOUVER
nONTREAL

REGINA.

REGINA
Direct Importer ot Pure Ceylon 
green and black teas of all grades, 
and coffees. Will act as manufac­
turers’ agent In other Unes of 
merchandise.

VANCOUVER.

HONEYMAN, HAULTAIN 
& CO.

STORAGE AND TRANSFER
Manufacturers' Agents and Wholesale 

Commission Merchants

REGINA, SASK.
(Continued on page 4.

DO YOU wish to extend your business to tins 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Correspondence solicited. Established over 12 yeara

George Adam & Co.
Wholesale Brokers and Commission Merchants

Winnipeg, Manitoba

T. A. MACNAB & CO.
MANUFACTURERS* AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and 

careful attention to all business. Highest 
Canadian and foreign references. Cable 
address: "Macnab," St. John's.

Codes: A, B, C, 5th edition, and private

Commission Broker 
Correspondence Solicited

P.O. Box 1163, Vancouver, B.C.

A. G. STUART

A. R. McFarlane Wm. Field

McFARLANE & FIELD
HAMILTON, ONT.

Wholesale Grocery Brokers and 
Commission Merchants.

TEAS, COFFEES, DRIED FRUITS, ETC. 
Highest references. Prompt attention

C. E. JARVIS & CO
Manufacturers’ Agents 

Wholesale Only
Flack Block, Vancouver

General Commission Merchants 
MONTREAL

Agencies : “ Koyal Crown " Skinless Codtish.
Canned Salmon "Lifebuoy,” ‘‘Otter and "Salad. 
Brands. Morris & Co., I’ork, Chicago.

ROBERT ALLAN & CO.

W. G. Patrick & Co.
Manufacturers’ Agents

and
Importers

29 Melinda St., Toronto

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.8.
Manufacturers' Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

STUART WATSON & CO.
Wholesale Commission Brokers and 

Manufacturers' Agents

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

Agents for Grocers’ Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

MacLAREN IMPERIAL CHEESE CO.
AGENCY DEPARTMENT.

Limited

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

Correspondence is solicited from firms wishing 
a representative in Winnipeg. Travellers call 
regularly on the Wholesale and Retail Trade m 
Western Canada;
Highest references and financial responsibility.

H. W. MITCHELL
WINNIPEG, MAN.

Cheap for cash, Fruit Cleaning 
Plant with Date Pres». In good 
running order.

J.T. ADAMSON & CO

27 St. Sacrament Street, Montreal 
TEL. MAIN 778 BOND 28

Customs Broker* 
and Warehousemen

FOR SALE

Anderson, Powis & Co.
Toronto Agents

15 Wellington St. East

JAPAN PEANUTS
GOOD QUALITY 

IN STOCK

Green Apples

W. H. MILLMAN &SON8
Wholesale Grocery Brokers 

TORONTO

CAR LOTS



T H F. CANADIAN GROCER

Due this week~ex S.S. Lake Champlain

îrst shipments of NEW RAISINS
Valencia Raisins

Malaga Raisins

SEND US YOUR ORDERS.

Our well-known
‘‘ANCHOR ” brand finest selected.

Also the following:
“ Rogers’ Arguimbau,” “ Mon ton ” and 

Nelson's.”
Extra fancy fruit, packed by the well-known 
packers, W. C. Bevan A Co., 300 boxes— 
comprising bxs., 22 lbs.; qr. flats, 5 lbs.; 
fancy 1 and 2 lb. cartons.

OUR PRICES ARE RIGHT.

IN STORE
Another carload of the world-renowned

WM. P. HARTLEY’S
ÂIFITREE

Liverpool, England
PRESERVES and

MARMALADES
Acknowledged the whole world over as the 
finest PRESERVES, etc., manufactured.

YOU MUST HAVE THESE GOODS IF YOU 
HANDLE HIGH-CLASS GROCERIES

PRESERVES.
Raspberry, Strawberry, Apricot. 
Black Currant, Green Gage, 
Gooseberry.

In 1-lb. net stone pots.
Red Currant -Jelly.

In 1-lb. net glass jars.
Raspberry and Strawberry.

7-lb. net sealed tins.

MARMALADE.
Pure Orange.

In 1-lb., 1 and 2 lb. stone 
pots. 7-lb. sealed tins.

Jelly Marmalade.
1-lb. net glass jars.

The EBY, BLAIN CO., Limited
Wholesale Grocers, Importers, etc. TORONTO

3



THE CANADIAN GROCER

Manufacturers’ Agents—Continued.

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN.

Cable address, “Capstan."
Storage facilities. Correspondence solicited

Joseph Carman. Est 1887. Will H. Escott

CARMAN-ESCOTT CO.
GROCERY BROKERS

WINNIPEG, - MAN.
Sell wholesale trade exclusively. Highest 

possible reference. Reliable accounts solicited.
722-723 Union Bank Bldg Phone 493

BUNNELL & LINDSAY
MOOSE JAW

(The largest city in Saskatchewan;
General Forwarding and Storage Agents. 
Large track warehouse accommodation. 
Goods of all kinds transferred and re-ship­
ped promptly. Moderate charges, corres­
pondence solicited.

EXPERIENCED ADVERTISEMENT WRITERS
who are open for a situation are requested to 
register their names with the MacLean Pub- 
lisninp Co., at any of their offices. Inquiries arc 
occasionally made by manufacturers and whole­
sale houses who contemplate establishing their 
own advertising department.

RAY & WINDLE
Manufacturers' Agents and Commission Brokers.

330 Homer Street, VANCOUVER, B.C.
Fruit and Produce Exchange of B.C. 

Representing Dry Salters Limited, Montreal.
R. S. Hudson’s Dry Soap, Hull, England.

EDMONTON.

THOS. B.'GREENING & CO.
TORONTO

Consignees uirect from primary markets, and 
distributors of

tiREEN COFFEE
Our samples will invariably indicate current 

market value.

F. J. FOLEY & CO.
Manufacturers’ and General Commission 

Agents for
ALBERTA and SASKATCHEWAN

Agencies Solicited 
Office and Warehouse —

THE MOOSE JAW FRUIT AND 
PRODUCE CO.

J. J. McLean ... Prop. 
Manufacturer's Agents and Wholesale 

Commission Merchants 
Storage, Forwarding and Transfer Agents
Office, Fairford St. and Third Ave.

LARUE-PICARD BLOCK, EDMONTON, ALTA. Tel. 359 Box 793 MOOSE JAW, SASK

EXPORT TRADE
Firms Abroad Open for

DEPARTMENT
Canadian Business

JAMES riETHVEN, SON & CO.
St. George's House

EASTCHEAP, LONDON, ENG.
Large connection amongst beet Wholesale Grocers and 

Bakers in Great Britain. We also ship several British lines 
to United States and Canada. Correspondence invited, b

DAVID SCOTT &. CO.
Established 1878. 10 North John St.

JLjveupool, England.
Splendid connections and references. Try us with a ship­
ment of CANNED GOODS.

T. A.—Scottish, Liverpool.

Gordon McDonald & Co., 6-7 Cross Lane, 
London, E.C., have been importing goods of all 
descriptions for the Grocery and Provision Trade 
from Canada for several years now, and can give 
references to several well-known firms in Montreal. 
Write us.

JAMES MARSHALL
Aberdeen, Scotland,

invites consignments of Canadian Produce, gives personal 
attention to handling of same, and guarantees prompt 
returns. Reference— Clydesdale Bank, Aberdeen. Codes— 
A B C. 4th and 5th Eds.

Persons addressing advertisers will kindly 
mention having seen their advertisement in 
The Canadian Grocer.

...ESTABLISHED 1849...

Capital and Surplus, $1,500,000. Offices Throughout the Civilized World
Executive Offices: Nos. 316 and 318 Broadway, New York City, Ü.S.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and 
the cunirolli.ig circumstances o! every seesur of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for tin; merchants. I11 procuring, verifying and promulgating Information no 
effort is spared, ai.d no reasonable expense considered too great, that the results may justify its claims as an 
aulhority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, and It furnishes information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available orly by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible find worthy financial, fiduciary and business corporations. 
Specific terms may be obtained t y addressing the Company at any of its offices. Correspondence Invited,

-----OFFICES IN CANADA-----
CALGARY, ALTA. HAMILTON, ONT. LONDON, ONT. MONTREAL, QUE.
HALIFAX, N.8. QUEBEC, QUE. ST. JOHN, N.B. TORONTO, ONT.
OTTAWA, ONT. VANCOUVER, B.C. WINNIPEG, MAN.

THOB. 0. IRVING Gap Man. Western Canada. Toronto.

4

Five hundred neatly printed Business ( 
heads or Dodgers one dollar. Full line of |-, 
and Window Cards. Samples and prive list tu.

FRANK H. BARNARb, PRINT
246 Spadina Ave. Telephone Main 6367

Many Good Linos Lie Dormant
On Grocers’ Shelves

Keep Yours on the Move
by appointing a

Hill, 
i i< kets 
" a lion

-R

•ronto.

Working Resident Salesman and 
Advertiser

JNO. J. WATT
Manufacturers' Agent 

Good References TORONTO, ONT 
Special Attention to Advertising

You can make money as well as 
oblige your customers if you handle 
our

BASKETS
Butcher Baskets, 
Clothes Baskets, 

Grain and Root Baskets 
and Patent Strawboard 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE ONT.

TRADE WINNERS.

Pop Corn Poppers, 
Peanut Roasters and 
Combination Machines,

Many Styles. 
Satisfaction Guaranteed. 

Send for Catalog. 
KINGERY MFG. C0..106-108 E. Pearl St..Cinc!nnati,r

BUSINESS CHANCES
Let us put you in touch will: the 

leading grocery and provision men ol 
Canada. We go into every Canadian 
town and talk to these men fifty-two 
times a year. We can bring you busi­
ness. Try an ad. in this column. The 
Canadian Grocer.

COMMON SENSÉ
1/1| | Q f Roaches and Bed-Bugs
rXI blUO 1 Rata and Mice

All Dealers end S8I Queen St. W
TORONTO, ONT.

Deelirs find Common Sense e very good seller, fer 
the reeeon that It gives general satisfaction sr-d talk 
ouatomer telle others about aame.
Write for pricea.

"""V'r
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THE CANADIAN GROCER

LEA’S
THE PICKLE WiTH THE

HOME-MADE

tI
I

FLAVOR

tXi

REMEMBER, YOU HAVE ONLY 

TWO WEEKS TO TAKE AD­

VANTAGE OF OUR 5 PACKAGE 

DELIVERED OFFER.

PACKED BY

The Lea Pickling &, Preserving Co.
SIMCOE, - ONTARIO

H4+H-



T H K CANADIAN' GROCER

QUAKER
CANNED
GOODS

Packed by

The Bloomfield Packing Co.
at> Bloomfield, Ont».



THE CA N ADI A N GROCER

You Can Double
Your tea-trade by bringing to the 

customers ^
notice of your"SALADA"

Tea
This is being proven every day by thousands of grocers

throughout Canada.

Make “SALADA” your leader and see what it will do for you.
Prices and Samples from

“SALADA”—Toronto, Montreal, New York, etc.

'PLE JUICE

y

BOTTLES LIKE THIS
will have the effect of 
boosting your business if
you get in a stock of them, 
t isn’t only the bottle, 
either, but the contents of 
it. It is our delicious

PURE
APPLE
JUICE

bottled for drinking pur­
poses. There is nothing 
just like it produced any­
where else on earth. It 
is also put up in kegs and 
barrels of various sizes to 
suit everybody.

Have you sent in your order?

rhe Belleville Fruit and Vinegar Co.
LIMITED

BELLEVILLE ONTARIO

SEEcri

mmfcjailg

Sterling
Brand

Pickles

Sterling
Brand

Relishes

Sterling
Brand

Catsups
Grocers who do a par- 
ticular trade should 
always keep well stock­
ed in these lines.

Made in Canada by

The T. A. LYTLE CO.
Limited

TORONTO, CANADA
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IJQUNG KSMYLIE'S

ACME"
Licorice
Pellets

Stick Licorice.

National Licorice Co,
Brooklyn, N.Y.

Toronto Depot, 120 Churoh Street.
R. 8. MolNDOE, Agent.

Montreal Depot, 322 Notre Dame St. East 
J. M. BRAYLEY, Agent.

Ashley & Llghtoap, Agents, Winnipeg, Man.
H. S. Daly, Agent, St John, N. B.

J. F. Mowat A Co., Agents, Vancouver, B. C.

When Buying Your

Valencia Raisins
Ask your Wholesaler 

for these Reliable Brands

MANQUES, DOMENECH & CO.

“M. D. & Co. 
“ W. AbeI

I*
Special Fancy Quality

Standard Quality.

4 Cr. Layers
Selected
Fine Off Stalk

They Will Please Y où
AGENTS-

ROSE 6 LA FLA MME, ?Siïïï2L

“Gingerbread’
RAND

Molasses
In 2, 3, 5 and lO-lb. cans 

Put up so/e/y by

Dominion Molasses Co.,
LIMITED

Halifax, - Nova Sootla

Agents
C. DeCARTERET,
GEO. MUSSON 4 CO.
JOHN W. BICKLE dt GREENING, 
GEO. H. GILLESPIE.
CARMAN. ESCOTTCO.
C. E. PARADIS,

• KING ST OZ 
TORONTO 
HAMILTON

• LONDON 
WINNIPEG

- QUEBEC

A LONG STORY IN 
FEW WORDS

Reliable Preferable

Saleable Profitable

Truro Condensed Milk Co., Limited 
TRURO, N.S.



Reputation and Money
^JT A grocer’s reputation depends to a large extent upon the brand of 

' Canned goods he handles. There is absolutely no doubt that 
every woman who is served with canned fruits and vegetables of 
inferior quality blames ft On the grocer—not on the canning 
factory.

It is an equally Indisputable fact that every woman who is 
' served by her grocer with Old Homestead Brand of canned 

fruits and vegetables, gives the credit of their incompar­
able goodness and quality to the grocer.

(j| Therefore the grocer who shows most evidence of prosperity 
is he upon whose shelves are to be seen the labels of Old Home­

stead Brand. It is the brand which never goes bad on your shelves 
waiting to be sold. It is the brand which sells the quickest, 
and which is never brought back by a dissatisfied customer.

OLD HOMESTEAD BRAND
of Canned Fruits and Vegetables is put up in a factory 
which is equipped with every scientific and sanitary appliance to 
insure absolute cleanliness. Every particle of fruit and 
vegetable used is certified by expert inspectors to be absolutely 
free from taint or over-ripeness. Nothing but perfectly sound, 
luscious fruits and vegetables ever get into an Old Homestead Can.

And the Margin of Profit is just Right.

The Old Homestead Canning Co.
PICTON, ONTARIO



THE CANADIAN GROCER

HAYCASTLE 
and PARADISE 

CURRANTS
The choicest growths 
from the most favored 
Districts in Greece.

We have new selected
Valencias in stock.

W.H.GILLARD&CO.
IV/io/esa/e Orooars

HAMILTON

Branch House—Sault Ste. Marie

Manufacturers !
Do you want your goods

Sold in British Columbia ?
If so, write the up-to-date Brokers,

The Standard Brokerage Co., Limited
ARTHUR NELSON, Manager.

144 Water Street

VANCOUVER, B.C.
Bonded and other Warehouse Facilities.

/«

CANADA’S STANDARD
hOR

REFINED SUGAR
Manufactured by

THE

CANADA SUGAR REFINING CO.
LIMITED

Montreal

IO
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THE CANADIAN GROCER

“WAGSTAFFE’S”
Fine Old English Xmas Plum Puddings

in porcelain bowls, packed 1 doz. in case, 
2 sizes, to be retailed at 50 and 75 cents.

Our Celebrated Mincemeat
and

Plum Puddings
Will be ready for delivery on October 1st. Get your orders in early.

Our New Season’s Jams, Jellies
and

Sealed Fruits
are now in hands of the jobbers.

The name WAGSTAFFE on the label is a sure
guarantee of quality.

WAGSTAFFE Limited
Pure Fruit Preservers

HAHILTON CANADA
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EAST

cooes,
ABC. 4-"'Edition 

Western Union, .» 

Armsbys JQOt.

Cable address • 

NICHOLSON, W/NN/RLG

C . NICHOLSON.

BANNATYN ET ST
TRANSFER TRACK.

Calgary Branch Nicholson fir Bain

To the Wholesale Grocery Trai e
of Canada

Dear Sirs :

We beg to advise the Wholesale Grocery Trade of Canada that
we have been appointed sole selling agents for ThO British Columbia
Sugar Refining Co., Ltd., of Vancouver, B. C., for the Provinces of 
Manitoba, Saskatchewan and Alberta. We cover the whole West, 
through our head office in Winnipeg, and our branches at Calgary and 
Edmonton. We will be pleased to quote car lots. Sugars delivered 
at any point in Manitoba, Saskatchewan or Alberta. Write or wire 
us to Winnipeg, Calgdry or Edmonton. We will attend promptly to your
enquiries.

Very truly yours,

NICHOLSON & BAIN,
Wholesale Commission Merchants and Brokers 

Warehouses and Offices:—

CALGARY WINNIPEG
Established 1882.

EDMONTON
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There is no guess work 
or boasting about Red 
Rose Tea

It is all and more than is claimed for it. By 
independent tea judges it is recognized as the 
best standard of quality and value in Canada.

IF YOU BUY TEA FOR QUALITY AND NOT 
flERELY FOR PRICE, you will certainly buy 
Red Rose Tea if you test it against the others.

WILL YOU TEST IT ?

T. H. ESTABROOKS, ST. JOHN, N.B.
Toronto Branch,*3 Wellington St. East Winnipeg Branch, 315 William Ave,

G. H. CAMPBELL, Mgr. F. G. WALKER, Mgr.

WAR DECLARED-THE VICTORY OURS!
When we commenced to pack fruit and vegetables under the . 
name of “Burlington Brand,” we declared war on unclean 
canning methods. We victoriously overcame the opposi. 
tion " of inferior factories. We set a pace with

Burlington Brand
which makes our competitors hustle hard to krep in sight. 
Burlington Brand fruits and vegetables are canned in that par­
ticular manner which preserves every atom of the flavor Jnd the
goodness. Stock Burlington Brand and you have the Best.

The Burlington Canning Co., Limited, ~ ” J , Ont.
13
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THE CANADIAN GROCER

RAISINS
NEW SELECTED VALENCIAS NOW IN STORE 

Also, shipment of 1 -lb. Packages Malaga Seeded. Butterfly Brant;

Thomas Kinnear Co.
Wholesale Grocers TORONTO Olid P ET ERB0R.0

I THE DOMIHION SALT AGENCY
| LONDON, ONT.
$

organized two years ago, was discontinued February ist, 
this year. During that period one third of the salt sold by 
the Agency was furnished by us, and any orders its many 
customers may be good enough to favour us with will be 
promptly filled, and very much appreciated.

THE EMPIRE SALT COMPANY, unira
SARNIA, ONT.

JAPAN TEA
“lean now submit you several suitable samples at suitable prices on receipt of > •ur 

commands.”

S. T. NISHIMURA, Sole Agent
55 St. Francois Xavier Street, MONTREAL 

JAPAN Consolidated Tea Co. Japan Tea Firing Co. Ito’s Tea Firing Dept. Nakamura's Tea Firing Dept. Fuji Company

w

14
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GREIG’S
WHITE
SWAN

is a delicate blend of the finest Mocha and Java imported 
direct by ourselves, roasted just right and packed 
hot into parchment bags—sealed and put into handsomely 
decorated square, hinged tins — one pound net weight. 
“ The Coffee in the bag—the bag in the tin.” Fresh from 
the roaster, the strength and the aromo of the Coffee simply 
cannot escape.

It is a Coffee prepared for particular people. The 
kind critical customers come back for. The kind that can 
be sold to people you never sold Coffee to before.

Two dozen pounds in a case

Try it and see how your coffee sales will grow, 
depend on our first sale to make the second one.

We

The Robert] Greig Company, Limited
Toronto

FOR THE PICNIC SEASON!

BRANSON’S
CONCENTRATED

COFFEE
* * *

Unquestionably the most pop­
ular and the best coffee extract on 
i lie market. Made from high­
est quality coffees with right 
proportion of chicory.

* * *

Good cup results assured.
* * *

Unvarying Quality.
* * *

Large Bottles.

CONCENTRATED
COFFEE

* * *

A quick selling article that 
always gives satisfaction. Price 
is right, and good margin of profit. 
Be sure you have it during picnic 
season.

* * *

Thirty years’ reputation.
* * *

Deserving its title—“the best.”
* * *

Large Bottles.

Branson & Co., Ltd., Chase Works, Clapham, London, S.W., Eng.
15
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3 I C K L I N O SPICE
This is the season to sell Pickling Spice, and the wise grocer sells the beat. 
You will find the market leader in our J-lb. transparent packages 
Mixed Pickling Spice, containing nineteen varieties. Owing to A1 value, 
great seller.

A Trial is Convincing Order Without Delay

8. H. EWING & SONS
96-104 KING ST., MONTREAL

Tcltpho.e Bell, Mein 65 
*' Bell, Main 155

TORONTO BRANCH, 29 OHUROH STRfcE /
Telephone Mein 3171

Currants
Almonds

Raisins
Filberts

Walnuts
Fi^s

“Maple Leaf” brand Valencia raisins, Standard of Quality.

Fall trade coming on. Anticipate your wants.

Let us know what your requirements are of dried fruits, nuts, 
etc., and we will give you a cost and freight or duty paid -

price, as you prefer.

D. RATTRAY <Sb SONS
MontrealQUEBEC

Limited

OTTAWA

YOU CAN SAVE MONEY-LOTS OF IT.
MR. GROCER . Doesn’t it stand to reason that every cent you pay for freight charges rob* you

of so much profit ? Place your orders for

Staple and Fancy Groceries, Drruh. L“,"
with a Sherbrooke House of national reputation. We pay the freight as far as Sherbrooke, and our price;, 
compare favorably with Montreal prices. If you are doing business in the Eastern Townships YOU CAN 

SAVE MONEY—LOTS OF IT—by placing your orders with us.

T. A. Bourque & Co., vc^,le Sherbrooke, Qu
16
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hops
Ale - Stout

(NON-ALCOHOLIC)
The Beat for

Business Men 
Workingmen,
Sportsmen, Etc.

Pure English Brewed Ale and Stout made from 
finest Kentish Hops and Malt, containing all the 
tonic properties of alcoholic beers and without the 
undesirable after-effects.

A special Analytical Commission appointed by 
The Lancet reports :

“KOPS ALE” has nothing that is injurious, 
but is, on the contrary, a palatable beverage 
possessing distinct tonic aud invigorating pro­
perties.

Refreshing and Stimulating 
Perfect Table Beers

KOPS BREWERIES, “ST"
Canadian Agents : Hudson’s Bsy Co., Vsncouvcr, B.C. W. L. MscKcnzIc 
, , S0?8 Ave., Winnipeg. Kenneth H. Munro, Coristine Bldgs., Mon­
treal. Kyle & Hooper, Front St. E., Toronto. Royal Stores, St.John’s, N.F.

A Bottle Full of Profit
Alter all, Mr. Grocer, it's the quality of a brand of Jam or Jelly 
which makes it profitable or otherwise. That’s just the very
reason why

E. D. 8. Brand
JAMS and JELLIES

make so much profit for every grocer who is wise enough to 
handle them. Every bottle of “E. D. S.” which you sell creates a 
demand for more. The purity and excellence of E. D S. Brand
can be proved by government documents.
Agents : W. G. Patrick & Co., Toronto; W. H. Dunn, Montreal ; Mason & Hickey, Winni­
peg; W. A. Simonds, St. John, N.B. ; A. & W. Smith, Halifax, N.S. ; J. Gibbs, Hamilton.

D. SMITH’S FRUIT FARMS
WINONA, ONTARIO

DRIED FRUITS

REPRESENTING :
A. Mahiques Paris,
P. G. Banff & Co., Ltd., - 
D. S. Parthenopulo,

ALL RELIABLE SHIPPERS

Dénia
Smyrna
Patras

VALENCIA RAISINS,
SULTANA RAISINS,

COOKING FIGS,
CURRANTS,

etc., etc.

THOS BELL, SONS & CO., Montreal

Before ordering New Crop goods for Fall 
. Shipment, apply for prices to

Thos. Bell, Sons& Co.
Montreal
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Don't Grope ‘ ' in the Dark
There’s no necessity for it. If you are 
looking for a clerk, or a clerk is looking 
for a situation, if a traveller is open for a 
position on the road, if you want to offer 
your business for sale, or are looking for 
a store—put an ad. in the Condensed Ad­
vertisement Department of the Canadian 
Grocer.

ONE CENT PER WORD
You can talk across the continent for 1 cent 
per word—10,000 readers will be at your 
disposal.

Ridgways Celebrated Teas
Sold in j, è, and 1 lb. Tins, also 3-lb. and 5-lb.

Canisters.

PACKING UNDER BONO FOR EXPORT

Capital Household, 40c. I In very 
Five o’Clock Tea, 60c. < attractive 
Her Majesty’s Blend, 1.00 H tin packages

AGENTS WANTED in towns where not 
already represented. Only leading 
merchants need apply

To John Robertson & Son, Ltd.
41 Common St., MONTREAL

SOLE AGENTS FOR CANADA

They Grease 
the Wheels 
of
Commerce
Even if they didn’t 
save you a cent, 
they so simplify 
relations with your 
trade, so thorough­
ly eliminate the 
causes of petty dis­
putes, that they are 
a good investment.

The ALLIS0H 
Coupon Books

But they DO save you not cents, hut DOL­
LARS, so many dollars that, as a business 
proposition, you should have them, whether 
you can afford to do without them or not. 
Thousands of progressive merchants are 
using them.

How They Works
If a man wants credit for $10 and you think he is 

good for it, give him a $10 Allison coupon book and 
have him sign the receipt or note form in the front'd 
the book, which you tear off and keep. Charge him 
$10; no trouble. If he buys a plug of tobacco for len 
cents, tear off a ten-cent coupon, and so on for all his 
purchases until the book is used up. No pass books, 
no charging, no lost time, no errors and no disputes’ 
Allison Coupon Books are recognized everywhere as 
the best, BECAUSE THEY ARE. Let us send you 
cancelled sample, free.

Manufactured by

ALLISON COUPON CO.
IndlenepollS', Indiana.

The EBY, BLAiN CO., Canadian Agente

TEA;
Ils History and Mystery

BY

JOSEPH M. WALSH
A Great Tea Expert

This is a practical, exhaustive 
work containing valuable information 
about Tea. It should be in the hands 
of every enterprising Grocer and Tea 
Dealer in the country.

CONTENTS
1. Early History.
2. Geographical Distribution.
3. Botanical Characteristics and

Form.
4. Cultivation and Preparation.
5. Classification and Description
6. Adulteration and Detection.
7. Testing, Blending and Preparing.
8. Chemical, Medical and Dietetic

Properties.
9. World’s Production and Con­

sumption.
10. Tea Culture, a Probable Ameri­

can Industry.
Mailed to any address on receipt of

Price $2.00 Postpaid
12mo. Bound in Cloth.

TECHNICAL BOOK DÉPARTMEM

The Maclean Publishing Lo.,
10 Front St. East, - • TORONTO. CAN

l8
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INSIST ON

THE BEST!
In these clays of legislation and agitation in 
favor of pure food and clean food, it will pay 
grocers to he careful what they buy in the line 
of canned goods. A successful feature of the

ESSEX BRAND”
is the absolute1 cleanliness of the entire 
establishment, with no slovenly slopping 
tolerated or allowed. The Essex factory is 
new and surprisingly up to date, with every 
facility for doing things right and saving time 
and labor at even- turn.

The Essex Canning and Preserving Co., Limited

*6

28 WELLINGTON STREET EAST
Factory at Essex, Ontario.

TORONTO, CAN.

Food for Leather
The reason people keep on asking /or more

Established Over 50 Years

DARLING & BRADY
z\ <i>ne i,9;

WUSfifi

fclOEAIlEg5S<

^OJN

5INTP01

is that it veritably keeps their shoes alive. This is 
not exaggeration. It is an indisputably proven 
fact that 2 in 1 preserves leather as well as polishing it. 
How is your stock of 2 in 1 ?

lEè F. F. Dailey Co.
LIMITED

Hamilton, Canada. Buffalo, U.S.A.

Manufacturers of
The Well-Known

CLIMAX SOAP
A HIGH-CLASS HOUSEHOLD SOAP

Fine Laundry Soaps,
Concentrated Lye, 

Laundry Chips,
Broken Caustic, etc.

NO PREMIUMS PRICES RIGHT
SAMPLES AND PRICES 

ON APPLICATION

98 St. Charles 
Borromee Street, Montreal

i9
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To The Grocery 
Trade

We beg to advise that there is NO 
ADVANCE in any of our popular fast­
selling brands of Maple Syrups, Maple 
Sugars or Molasses.

GOLDENETTE
Pure Cane Syrup 

is a winner
Maple Specialties are in Season, with our 
guarantee to keep soft for months.

Order an assorted 6-case order 
to be shipped direct to your 
store and save freight.

Imperial Syrup Company
Montreal Winnipeg Edmonton

Calgary Vancouver

pRi*J-£R4,

Best for Family Use
MADE IN CANADA

€[[ The composition of 
NAPTHO SOAP 
is such that clothes 
washed in either 
HOT or COLD 
water are equally 
clean and bright.

The Welcome Soap Co.
I imited

St. John, - N.B.

Build for 
Future Sales

If an article is not really good no amount of 
advertising will sell it. That

Mathieu’s Nervine 
Powders, ,

do sell quickly and very largely is 
strong proof that they*are good.
Anyhow, a great many people say 
that they are the best cure for 
headaches and neuralgia that the/ 
ever tried. (18 powders in a 25c. 
package.) Will you meet this de­
mand?

Send in your order now for Mathieu’s Nervine Powders.
Some people, unaccountably, jet colds and chills in 
the summer. They always want Mathieu’s Syrup of 
Tar and Cod Liver Oil. How is your Stock ?

J. L. MATHIEU CO.,
Proprietors, SHERBROOKE, P.Q.

GOUDRON
DWILt PC

fOtfDtMORUt
DtKATEIEL

5
MATHXETTS 
Syrup of Tar

GOD LIVfcR OIL

l L. MATSUO

You can’t get away from the fact that 
every cent saved in freight charges on 
your goods IS A PROFIT

If you will write us for prices an
particulars on

Our 
Matches
you will learn how much you can 
save—and you get the best matche:
Made In Canada

UmltLd

Factory: 
DRUMMONDVILLë 

P.Q.

20

Head Office : 
BOARD OF TRADE, 
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IT IS EASY TO SELL
canned goods when you can absolutely guarantee their purity and 
excellence. You can certainly do so with every can of

Farmer Brand
Canned Fruits and Vegetables

There is only one quality of Farmer Brand, and that is the 
best. Only fruits and vegetables of flawless quality, canned scienti­
fically so as to preserve every speck of nourishment and flavor, are 
ever used in the Farmer Brand. Do you handle the best ?

FARMERS’ CANNING CO., Limited, bloomrelp, q»t.

Quality Counts
This is what is building up a 

large trade for

COLDEN RULE
SARDINES

These goods are packed by people 
who have had all possible experience 
and know how to pack an article 
that will SATISFY THE PUBLIC.

It will pay to stock this Brand; 
it is a seller.

Every Tin Guaranteed.
New Goode. Prompt Shipment.

SOLE. AGENT FOR CANADA

J. W. WINDSOR
MONTREAL

Stock “ 
the 
Best.

1»KIT
COFFEE

AMIOMLyj
■ENTRATES

COFFEE.”
CHICORY
UW FOA INSTANT UK

(HOT Boil IÙJts otueious

KIT COKfht 1fu
LOVAN ÜL ASuOW I

BEST in Quality 
SMARTEST in Finish 
KEENEST in Price
KIT is an up-to-date extract, 
entirely free from the bitterness 
so objectionable in ordinary 
essences.

By sheer force of merit it 
has achieved a remarkable 
success in the Home Market, 
and Merchants in the Dominion 
introducing KIT to their cus­
tomers are laying the foundation 
of satisfactory repeat business.
For prices and all particulars, write
KIT Coffee Ltd., Covan, Glasgow.

Tone tied In Montreal from Matheweon’o Sons, 202.MoQIII.St.
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Rowley’s Valencia Raisins and Almonds
Do you want to satisfy your customers ?
Do you want to make a decent profit ?
Do you want to stock the best goods ?

F. W. ROWLEY F. W. ROWLEY F. W. ROWLEY S. BODI
Canadian Standard- Finest Valencia Superior Onions Finest Selected
Quality Extra Fine—Valencias Shelled Almonds

F. W. ROWLEY
Superior Oranges

These are the brands recognized as the standards for years, and it is pretty 
safe to stoifk them in such belief.
You take no risk in ordering these brands, but insure an increase in your 
busiqyss.

How About Shelled Almonds?
In 14 lb. and ‘28 lb. boxes.

UNDERDOWN & CRICHTON
London. Eng. Valencia, Spain Dénia, Spain

Agents : Wm. C. Christmas, 22 St. Francois Xavier St., Montreal 
Eugengjdoore, 402 Spadina Avenue, Toronto 
Grant, vxley & Co., Halifax, N.S.
E. T, Sturdee, St. John, N.B.

Investigate This Offer
II you had ilu; privilege of purchasing 

all I he magazines and periodicals of the 
munih fur the price of any one of them, 
wouldn’t you jump at the chance?

You wouldn’t hesitate a minute lest 
tile offer he withdrawn.

THE BUSY MAN’S MAGAZINE
makes you even a better offer. It selects 
from all publications of the month the 
most timely, interesting and instructive 
articles which every up-to-date man 
should read, thus saving him the time 
necessary to ransack all these publiea- 
I ions.

All articles not reproduced are classi­
fied under suitable headings.

The Busy Man’s, therefore, not only 
gives what the magazines of the month 
contain, but emphasizes the articles you 
should read.

We have solved your reading problem.
Send to-day for a free sample copy and 
examine it for yourself.

We are anxious to send you a copy.
Write us to-day.

The Busy Man’s Magazine, Toronto
-

Every pound of

CRYSTAL
GRANULATED

SUGAR
is guaranteed to be unsurpassed by any 
sugar in the world for PRESERVING 
PURPOSES.

Insist on getting CRYSTAL 
granulated.

MANUFACTURED BY THE

Wallaceburg Sugar Go.
LIMITED

WALLACEBURG, ONT.
Western Representatives Mason & Hickey, Winnipeg.
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SIGN OF PURITY Brand
Just received a new consignment of

TARTAN PICKLES
packed in 10oz. and *20oz. bottles, patent glass stoppers. We have had a large sale for these 
Pickles, which are packed specially for us in the old land. One trial order will convince you 
that they are the best goods packed. Also Rowat’s Malt Vinegar in decanters to retail at lOcts.
Special values in all kinds of Rice. Have you sent your order in for Wagstaffe's Goods? 
Do not delay. For price or information see our travellers or phone 596, free to buyers.

BALFOUR, SMYE (EL CO.
Wholesale Grocers, - - HAMILTON

Recommend
all your best customers to try

CAMP
COFFEE

When they discover liow good it teally 
is, how (juickly and easily made, and how 
economical in use, repeat orders will 
follow, and of course, mean profit to 
you. Depend upon it, there’s no other 
liquid coffee to approach “Camp" 

for fragrance, flavour and purity.
R. Ratbrson & Sons,

Coffee Specialists. Glasgow.

Jigcnts : ROSE ü LAFLAMMB 
MONTREAL.

“ROYAL CROWN”

Witch-Hazel
Toilet Soap

The soup that backs up 
good advertising with 
good quality — and pays 
the grocer good profits.

W rite f o r p r i ces .

37 Trent St. E. 
Toronto

Manufactured by

The ROYAL CROWN Limited 
Winnipeg. Men.

Eastern Agency

Wm. H. Dunn
59à St. Paul St. 

Montraal

23
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Agents for Ontario :
Messrs. W. B. Bayley & Co., Toronto 

Agents for Quebec : l_
Messrs. F. L. Benedict & Co., Montre»1

EDINBURGH

ALWAYS READY! 
ALWAYS PURE!

COFFEE ESSENCE mn
UNQUESTIONABLY THE VERY BEST

THOS. SYMINGTON & CO. EDINBURGH

(F
VpO % PUfy SlGeo

/takes Light. White Biscuits 
Cake & Pastry.

THIS IS THE POSTER APPEARING ON THE BOARDS THROUGHOUT THE WHOLE COUNTRY TO 
HELP THE GROCER SELL ST. GEORGE'S BAKING POWDER.

MOLASSINE MEAL
“ The food of the century "

FOR HORSES, CATTLE AND POULTRY
Try a sample box of

MOLASSINE DOG BISCUITS
Sola Importer

ANDREW WATSON
Telephone Main 4409 91 Place d’Youville, MONTREAL

Government Orders
require all canning factories to attain a 
certain sanitary standard. We go the 
Government one better. We produce 
the Palace Car Brand of Canned Fruits 
and Vegetables under sanitary conditions 
actually ahead of the Government stand­
ard. No wonder Palace Car Brand is a 
great seller !

St. Thomas Canning Co., Limited
St. Thomas, - Ontario

24
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I N STOCK
NEW CROP FINEST SELECTED

Valencia Raisins
Get our Quotations for later Deliveries

THE DAVIDSON (& HAY, LIMITED
Wholesale Grocers, TORONTO

Wherever

“Cow Brand” 
Baking Soda

is sold, there you will find 
that the best trade is done. 
Grocers who stock and push 
"Cow Brand Baking Soda

know that they are handling 
the purest, strongest and 
“always reliable” kind.

Stick to “Cow Brand” and 
your trade will stick to you.

CHURCH & DWIGHT
Manufacturers

MONTREAL

DELAY IS^ COSTING MONEY
When a Fixture Saves Its Cost 

the Flret 90 days,
CAN YOU AFFORD TO WAIT?

Any one of the thousands of 
retail grocers using the

Perfection 
Cheese Cutter
will tell you of its merits.

Wholesale grocers in all large 
cities handle it. If yours don’t, 
then write us for circulars, etc. 
A postal will get you full in­
formation about it. Write to-day. 

, .Shipped f.o.b. Hamilton, Ont. Send ail orders to
THE AMERICAN COMPUTING CO., Indianapolis, Indiana

WasHing Day
is when the thrifty woman passes 
judgment on the starch you have 
sold her. If you have been wise 
enough to sell her

IVORINE
she will emerge from the ordeal of 
washing day, convinced that you 
sell the best starch in the world.
She will judge you by the starch 
you sell. Make sure of the business 
of the thrifty woman by featuring 
Ivorine. It is the most satis­
factory laundry starch on the 
market.

ST. LAWRENCE STARCH CO.
LIMITED

PORT CREDIT, ONT.

Capstan Brand 
Pure Tomato 

Catsup
is known from ocean to ocean as the 
finest Catsup on the market, once sold, 
always asked for.

We guarantee it to give perfect 
satisfaction.

The CAPSTAN MFC. CO., Toronto, Ont.
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WANTED
A Capable Managing- Editor

The Canadian Grocer wants a Managing-Editor. 
It wants a thoroughly capable man—a man who is live, 
full of up-to-date ideas and one who understands the 
newspaper business from the riglet box to the editorial 
chair. Furthermore, it wants a man who is thoroughly 
conversant with the commercial situation in Canada.

We realize that this is a big want. Not every one 
can fill the bill, but we’re willing to pay at the outset 
$2,500 a year to the man who can do so. The right 
man can eventually make his place worth $5,000.

If you think you are this man we want to hear from 
you, with your experience and qualifications—by letter 
only.

This appointment may be considered one of the prizes 
in Canadian Journalism. The Canadian Grocer has 
for many years been recognized as the authority on the 
Foodstuff Trade, and its reports have been accepted as 
final by the Courts of Law, Arbitrations and by official 
statisticians. The Managing-Editor will be expected to 
still further strengthen the position of the pa per in 
this respect.

The " ' Publishing *
232 McGill Street, 
10 Front St. East,

Montreal
Toronto

26
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MATHEWSON’S
RED

VICEROY SALMON
Price $1.76 dozen

This salmon carries our personal 
guarantee to be equal to anything 
on the market. Every tin contains

The Choicest Red Salmon Procurable
We solicit a trial of this most excellent brand

Mathewson’s Sons
WHOLESALE GROCERS

MONTREAL

If the ...

Stable Brooms
You are selling are not giving 
satisfaction to your custom­
ers, try our

Steel Fastened Brooms
We warrant them

to stand any amount of 
heat or wet and they cost 
no more than the old-fashion­
ed pitch fastened Brooms.

Manufactured by

Stevens-Hepner Company
Limited

Port Elgin, Ontario

Raspberry Strawberry
Pineapple Cherry
Lemon Nutto

BEE BRAND JELLY POWDERS
Six for 25 Cents

Above, we give particulars of our 
famous Bee Brand Jelly Powders.
There are six chief flavors, but we 
can supply any other desired. 
These six sell for a quarter and 
please the housewife every time, 
because of variety, quality and 
value. If you are not handling 
Bee Brand Jelly Powders ask 
your jobber for a lot or

Snowdon, Forbes & Co.
— MAKERS —

449 St. Paul St. ■ Montreal

Packers!
The Government insists upon pure food 

and sanitary factories.
Commence right by using clean, sanitary 

cans, the kind that is to be depended upon, 
made by

ACME CAN WORKS
Montreal

You can improve your pack still move by 
using Acme Cans, made of extra coated 
tin plate. Cost is a little greater, but the 
quality is there, indisputable evidence that it is 
worth while. In the long run the best pays.

Secure the best. In this case, Acme 
Cans, extra coated tin plate, are
the best.

Do not experiment.

27
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BLACK LEAD
The best form of stove polish is black lead, and the best

in black lead is

“JAMES DOME”
No Dirt. No Grit. No Dust.

Gives a quick, lasting, brilliant shine.
W. Q. A, LAM BE & CO., Canadian Agents.

PHENIX
WASHING
POWDER
You have not to look far to find the reason for the 

phenomenal success of PHENIX WASHING POWDER.

The special process by which it is made ensures its 
being as near perfect as a cleanser as it is possible to 
make it.

It is warranted the best on the market ; we have every 
faith in it; the manufacturers have, too; they have copy­
righted the process of manufacture.

Do not accept substitutes. 
Sell Phénix and be safe.

Sole Distributors for Canada

C. A. CHOUILLOU & CO.
14 Place Royale, MONTREAL

Dealers are requested to write for special free deal.

Nestlé*!
Milk Chocolate

RICHEST /M CREÀM"
•Surprisingly Sustaining 

LAMONT, CORLISS & CO., 27 Common St., MONTREAL

It Always Pays to 
Handle the Best
There is no necessity to stock up with cheap, 

inferior brands of maple syrups and maple sugars 
when it is so easy to obtain THE BEST.

Customers appreciate it if you take the 
trouble to secure first quality goods for them, 
and they come back.

Besides, unless maple goods are of the very- 
highest merit, the grocer had better not sell them.

The brand ALWAYS to be depended upon a< 
ABSOLUTELY THE BEST is

PRIDE or 
CANADAKrçjpE 

| CANADAI

IT PAYS.

The
Maple Tree Producers’ Assn. 

Waterloo, Que.

“WHITE MOSS” COCOANUT
A standard of Purity and 

Excellence.
Mr. Grocer, do you handle ir 
There is profit in it for you. 
Ask for samples and prices.

Canadian Cocoanut Co.
107 Lagauohetiere St. IV., Montreal

J. ALBERT McLEAN, Proprietor
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EXTRACTS
We are headquarters for Extracts. Our goods and prices 

ill compare favorably with any on the market.

SUPERIOR TO MANY; INFERIOR TO NONE.

RED FEATHER and Y

2 4—8 16 and 32 Ounce Bottles all attractive packages.

JAMES TURNER & CO., Limited, Hamilton, Ont.
THICK, SWOLLEN GLANDS

that make a horse Wheeze, 
have Thick Wind, or Choko- 
duwu, can be removed with

^JJSORBINE

or any Bunch or Swelling , 
i i l 1 iuin or inllatn- I 

!! •:>. No blister, no i 
li iir gonv. ami hoi.-<• kept 

M>rk.. sj.ua |i:-r hottle, de-
ii'.Tod. Ih’o'x :{-(* free. _

XltSOKliiNi;. .IK., for mankind, £l.on,
. icd. Cures («nitre. Tumors, Varicose Veins, 
i i • drocele, Varicocele. Book tree.' Made only hy

W f» ÏOUNG, P.D-F-, 204 Monmouth 6t.» Springfield, Mae»
Canadian Agents: LY3LA* 6088 A COi, Montreal

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in this paper.

À

MARGINS ARE CLOSE
in these days of strenuous competition. 
You can’t afford to give overweight on 
bulk, staples, or anything else. If you 
use inaccurate scales you are liable to find 
at the end of a week that you have given 
away your profit. You can prevent the 
possibility of such an occurance by using

Toledo ComputingScales
The Toledo Computing Scale Co., Hamilton, Ont

Vinegar
The only vinegar to buy is the one that keeps the trade; not 

the cheapest, nor widest advertised, nor best labelled, hut the one that biings yom 
'"ustomers back for more.

It’s the Repeat Orders You Want
White, Cottell's Delicious Natural Malt Vinegar

exactly suits the popular taste—for pickling or for table use. Try a sample lot.

White, Cottell & Co.,
WARNER RD , CAMBERWELL,

LONDON, ENG.
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The Niagara Canneries
The Grocer’s Representative, who Visited the Factories in This District Last Week, Tells of Conditions as He Fo-md 

Them—General Conditions in the Factories Are Good and Methods Strive Toward Cleanliness—The 
Matter of Housing Employes a Difficult One—Conditions Regarding This Not So Satisfactory.

“I'm not going to eat any more 
canned peaches, ’’ said a gentleman 
prominent in Toronto business circles, 
the other evening, “until this business 
about questionable conditions in the 
Niagara canneries is cleared up.” His 
opinion may be considered typical of the 
feeling of that portion of the general 
public who are entirely unacquainted 
with the conditions under which the 
Canadian fruit packing industry is car­
ried on and who takes things on trust, 
as it were. To such people, the report 
of Dr. Hodgett’s, Provincial Health Of­
ficer, in regard to unsanitary conditions 
in the factories of the Niagara district, 
which has, within the last fortnight, been 
circulated pretty widely through Canada, 
and which has been referred to in The 
Grocer in the last two issues, is alarm­
ing. This is only natural. The Niagara 
district is generally regarded as the 
premier fruit section of Canada, and the 
amount of fruit grown and canned in the 
country extending from Hamilton to 
Niagara is, without doubt, considerably 
larger than the output from any other 
section of the Dominion. If questionable 
conditions were prevalent in the can­
neries of this district, were they not 
likely to be present elsewhere? The pub­
lic had a right to be alarmed.

Recognizing the seriousness of the 
situation in regard to the canning indus­
try of Ontario, and seeing that the mat­
ter might spread not only throughout 
Canada, but also to our markets in 
Great Britain and Europe and reflect in­
juriously on Canadian export, The Gro­
cer last week sent a representative to 
the district under discussion. His re­
port, which appears herewith, tells of 
conditions as he found them.

Some Significant Facts.
Two or three facts which bear im­

portantly on the matter should be men­
tioned at the outset.

Dr. Hodgett’s report was not based, 
as many seemed to think, on any visit 
made this year. His visit was made 
last fall and the report written shortly 
afterward, but through delay in passing 
the House and further delay in passing 
through the printer’s hands, it was not 
issued until recently, when it was em­
bodied in the Sanitary Journal for 1906. 
The report, then, has no direct bearing 
on conditions as they exist this year.

Again, Dr. Hodgett’s told The Grocer 
representative that he had visited only 
the canneries in St. Catharines. Thus, 
his report, including the Niagara dis­
trict, is based on conditions found in one 
town only. There are fourteen canneries 
in the Niagara district, only five of 
which are in St. Catharines. Further­
more, one of the factories which Dr.

Hodgett’s visited and which local part­
ies admit to have been in the least de­
sirable condition, is entirely closed this 
year.

Alter all, the public need not be much 
alarmed. The general conclusion one 
comes to after a visit to these canneries

SOME “DON’TS” FOR 
CANNED GOODS 

PACKERS.
A wholesale grocer who feels 

that he has a few kicks coming re­
commends the following “don’ts” 
for the consideration of canners :

“1. Packing canned goods in 
crates instead of in cases. But 
little is saved and when the goods 
are shipped by local freight in less 
than carload lots, the classifica­
tion is raised, a higher rate 
charged, and the jobber is charged 
with it.

“2. Putting canned goods in 
miserably thin and poor boxes, so 
that they sometimes arrive almost 
in bulk, because the boxes are so 
cheap and poor that they will not 
hold together.

“3. Putting the labels on their 
goods as if they had been thrown 
at the cans. Goods should go out 
neatly and tastefully labeled.

“4. They should see that eases 
are all properly stenciled and 
numbered as requested by buyers 
and the different grades, brands 
bill and bill of lading, so that 
and labels carefully specified on the 
they can be properly unloaded, 
carted and handled. The most 
annoying thing a packer can be 
guilty of is to mail a bill, for say, 
‘2,000 cases of tomatoes, ’ without 
further information, except the 
price and extension of amount.

“5. A packer should never try 
to mix with new, bright goods a 
lot of rusted cans and cans with 
spoiled labels, trying to work 
them off that way. It would be 
far better to set the rusty cans 
aside and have them aluminum- 
lacquered or scoured and then 
sold, for they, in all probability, 
will cause a rejection of the en­
tire lot and great expense.”

*

t

$

is that the food put up there is just as 
pure and just as sanitary methods are 
in force in its preparation as in a first- 
class hotel or restaurant kitchen. With
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the factories, on the whole, not much 
fault can be found. Most of tin eon- 
sidering^ the character of the wo: i ,jone 
are in surprisingly clean conditi , They 
show evidence of frequent flush ami 
scrubbings, and it seems that a p. ..,.j deal 
of trouble is being taken to ke,.. them 
in a conditions compatible with ,e in­
dustry.

Specially Built Factories.
With only two or three exceptions, 

each of the factories was built especially 
for the canning business. Thirteen of 
then) are provided with lateral floor 
troughs which, with more or loss fall, 
empty into sewers or refuse tanks. The 
refuse and sweepings are flushed into 
these and thereby carried off. Of the 
three factories not so equipped, two 
seem to accomplish the same result by 
other methods, and are, perhaps as 
clean as any of the others. The writer 
was told in almost every factory that 
the floors were flushed at least twice a 
day and were scrubbed weekly. One 
manager even affirmed that his factory 
was flushed three times daily, morning, 
noon and night. This seemed rather too 
good to be true to the newspaper man, 
and he stole back suddenly and quietly 
at noon hour, some time after he had 
said “good-bye,” with the purpose of 
verifying his suspicions. He was 
pleasantly surprised to find a hose coing 
and evidence of a general clean up. With 
plums and peaches, all this floor­
cleaning is, of course, scarcely neces­
sary, but when tomatoes are bei: : peel­
ed by the thousands of bushels it can 
be imagined that it is required

Factory methods, also, appear most 
cases to be satisfactory and an attempt 
seems to have been made from i ns of 
Economy, as well as cleanliness, t avoid 
handling the fruit as far as Able. 
Plums, for instance, are not t d by 
hand, except in the process of picking 
over. Tomatoes, pears and pc af­
ter they have been peeled by lift d, are 
mechanically fed into the can- 1 hich 
are then sealed and the fruit ked, 
without being handled. Several the 
factories, indeed, have installed n -’ nines 
for peeling peaches, so that these 
places, the fruit is not touched k • hand 
after it leaves the orchard. ! every 
case the fruit, whatever its na ire is 
thoroughly washed by an effect' ma­
chine before being used.

Good Quality Fruit
Having heard rumors of rei : and 

over-ripe fruit being handled : ■liese
canneries, the writer was part tarly 
careful to inspect the quality of raw 
article. Without exception, the nuit 
which was packed in cans was. of rood
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|ity. Indeed, the packers seem to 
;! i on this, for in all the factories, 

al employes, usually men, in number 
■/, a one to every twenty women em- 
■ ■ ed in peeling and sorting, carired 

; sort of inspection as the peel fruit 
j, ed round the table. This fact is 
u. iiy of more consideration when it 
is ;0wn that just at the time the writer 
re. v his visits most of these factories 
Vi , overloaded with plums and to- 

,„es, as a result of unexpected ar- 
ii is, and that a considerable percent- 
lie- uf this was over-ripe and had to be 
tii ,wn away. Most of the factories 
tvi-i-e running night shifts, making a 
v , king day of from twelve to sixteen
111 M'S.

The Canner’s Difficulties.
.1 nst here a little story may be told 

concerning the cupidity of some of the 
fruit farmers of the district and incident­
ally illustrating one of the difficulties 
tli,; canner has to contend with. One of 
tlu se factory managers, when a shortage 
in plums was anticipated, contracted 
with several of the farmers in bis vicin­
ity for their whole crop at 50 cents per 
basket. When the plum crop suddenly 
materialized beyond expectations the 
price of the fruit dropped to half of 
this and a few of these worthy yeomen, 
not content with flooding the unfortunate 
manager with their own bumper crop 
quietly bought large supplies from their 
neighbors at a much lower price than 
their contract and sold them again at 
contract price.

One Questionable Feature.
It was remarked above that no bad 

or rotten fruit went into the cans. That 
does not, however, entirely dispose of 
the matter, and just here may be cited 
on, - condition which seems questionable. 
That is, the use of rotten and over-ripe 
tomatoes along with the peelings in the 
seeming of whjt the canners call “to- 
mato pulp” for the manufacture of low- 
grade catsup. Six only, out of the ten 
or i welve factories which handle to­
ms oes, utilize the refuse for this pur- 
pos The others dispose of it at once. 
The process of “pulp” manufacture is 
sub i nitially as follows : The tomato 
peelings, and as mentioned before, the 
ove: ripe and rotten fruit, are dumped 
promiscuously into a machine, a 
‘■pmper,” which removes any substance 
whi h could harm food value and in­
ch! m i ally, it seems to us, a good deal 
"'hi is objectionable as such, and dis­
cern lhe dry skin. The “pulp” is 
run t'f from a tank under the machine 
into barrels to be subsequently trans­
formed into catsup. One or two of the 
ma:, ors tried to insist that some sort 
of a selection was made and that the 
bad mit was thrown out, but the mat­
ter .vis too obvious to be passed off in 
thm ray. Other managers frankly ad­
min, ; ihe existence of this questionable 
proc s. The only redeeming feature 
a“.0; the matter, if it is such, is that 
this omato “pulp” is only made into 
cats,’: of the lowest grade. It is 
stern;/.'d, it is true, going through a 
letigi: process before being bottled or

canned, but this does not seem to us to 
remove the objection.

Every factory in the district was sup­
plied with conveniences for washing, 
such as sinks, washbasins, towels, etc., 
and everywhere there was a plentiful 
supply of water. The towels gave evi­
dence of frequent changing, in some 
cases daily, in others less frequently, but 
in no case was there more than one 
towel to twenty employes, and the aver­
age was less favorable than this. Two 
or three of the factories had notices in 
a prominent place instructing employes 
to wash before beginning work. Taken 
altogether, the writer would criticize this 
equipment as scarcely adequate.

The Labor Problem.
The canner in the Niagara district has 

no problem which troubles him more 
than that of labor. The season in these 
factories is usually from June till De­
cember, though one is open all winter 
and three or four close in November. 
To secure local labor for this season is 
almost impossible, particularly in the 
Niagara district, where the women who 
might otherwise be secured are engaged 
in the orchards in fruit picking, and in 
other seasonable occupations. To solve 
the difficulty, the managers of most of 
the factories bring in Pollock and Italian 
women, and a few men, from across the 
line, most of them coming from the east 
side of Buffalo. To house these people 
during the canning season the companies 
have erected buildings of a more or less 
temporary nature, and it is upon con­
ditions arising from this system of hous­
ing that Dr Hodgett’s report, in par­
ticular, twelt. Matters in connection 
therewith are certainly not ideal, but 
there appears to have been very con­
siderable improvement since last year. 
At three of the factories, for instance, 
new houses have been erected at a cost 
of from $3,000 to $5,000, with a view to 
bettering conditions and at others very 
material and evident improvements have 
been made. In these new houses, which, 
by the way, were erected by the Beams- 
ville Canning and Preserving Company, 
at the L. Sehenck factory in St. Cath­
arines, and at the Lowrey factory, in 
St. David’s, conditions are very fair, and 
not much fault can be found. In the 
other houses conditions are not quite so 
pleasant. The writer did not find these 
houses filthy, as Dr. Hodgetts reported. 
They were, with the exception of one 
or two cases, fairly clean, some of them 
surprisingly so. The only way to deal 
with the matter satisfactory seems to be 
to take each case in detail. The two 
Hamilton factories do not house their 
employes, and, of course, cannot be in­
cluded under this head, though it is only 
fair to say that the writer found the 
least pleasing features regarding factory 
cleanliness and an evidently lower class 
of help in one of these, the Simcoe fac­
tory, than in any other in the district. 

Conditions of Housing.
At Beamsville the company has two 

houses, one a converted farm house for 
the housing of the English-speaking 
labor, in which, by the way, conditions 
are absolutely unquestionable, and a

large, new concrete house, of three 
stories, divided into two sections, for 
the accommodation of their Italian and 
Pollock women. In this house only four 
women are quartered in each of the 
rooms, which are of good size, and other 
large rooms for cooking, eating and 
washing are provided downstairs. The 
rooms were clean and the bedding, which 
is provided mainly by the company, was 
passably clean.

The Grimsby Canning Company em­
ploy, beside some local help, Pollock 
women and a few men and boys. These 
people are housed in a row of frame 
houses behind the factory, these houses 
being provided with kitchen and living 
room downstairs, with sleeping rooms 
above. One woman is employed to look 
after the premises, which, on the whole, 
were surprisingly clean, though the bed­
ding in one or two rooms, while not 
exactly filthy, was questionable.

In the St. Catharines factories vigor­
ous attempts appear to have been made 
to provide cleanliness. The most un­
pleasant feature here is overcrowding.

At the Simcoe factory a row of two- 
room houses are provided. A women is 
employed specially to look after these 
and they were particularly clean. The 
management has provided sanitary wash 
basins and even a modern steel clad bath 
tub. Wash tubs are much in evidence, 
and it is an obvious fact, that the women 
here are clean. Even a row of clothes 
lines are provided. Asked if these people 
washed regularly, Mr. Kidder, the 
jovial manager, grew vehement. 
“Wash!” he said. “There’re always 
washing. They cover my crates and my 
factory roof and all the fences with 
their drying clothes.” Conditions in­
side bore this evidence out. The only 
objection one can make to conditions 
here is the fact of overcrowding. The 
houses are fourteen feet square. In these 
eight women pass their leisure time, eat­
ing in the room below and sleeping above. 
It is true the rooms are fairly well 
ventilated and the beds, now, by the 
way, and bedding are quite clean, but 
it seems rather out of the way for eight 
humans to sleep in a fourteen-foot space.

At the Pure Food factory Italian 
families are employed, almost exclusive­
ly. These, men, women and children, are 
housed in a row of one-storey buildings 
with living room in the centre and sleep­
ing rooms, equipped with double decked 
bunks. The mattresses and bedding 
were in very fair condition. Here a man, 
a young Italian, has special charge of 
the rooms.

Ideal Housing.
At the L. M. Schenck factory, as was 

noted above, a new home for the opera­
tives has been erected during the year. 
This is an excellent building, roomy, 
airy and clean, with ,kitchen, dining and 
living rooms, dormitories and sleeping 
rooms above. To show to what lengths 
the manager has gone in this case to 
provide proper accommodation, it may­
be mentioned that each family, or four- 
women together, are supplied with a 
washtub, city- water is piped into the 
building and steel-clad sinks are being 
installed. Gas stoves are provided for
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cooking, ami the lighting is In gas j«Is 
lilted with Auer mantles. There are 
even curtains on the windows. The bed­
rooms are supplied with white enamel 
bedsteads, and the bedding and mat­
tresses were scrupulously clean. A large 
mom below has been left unfurnished, 
and the employes use this as a sort of 
dancing and concert room. Being Ital­
ians. they arc exceedingly musical.

Vnfortunutely, these happy conditions 
are not everywhere prevalent. Alongside 
1 his new building is a row of shanties, 
some of them unoccupied. Those which 
are in use are in anything but a desir­
able condition as regards the doors and 
bedding.

One other point in connection with the 
Schenk factory desedves mention. At the 
time of the writer’s visit the women 
were working with plums, and the large, 
movable peeling table, which had been 
in use the day before on tomatoes, was 
deserted. This had been washed and 
scrubbed to a snowy whiteness, and this 
fact alone showed what care was taken 
to obtain cleanliness.

At the Wet hey Company’s factory the 
employes, Pollocks and Italians. are 
housed in two' row's of rough frame 
houses. A pleasing sight here was 
clotheslines tilled with washed and dry­
ing clothing, and a woman and a girl 
sweeping. The IiouSks, however, were 
not so re-assuring. In apartments not 
larger than twelve feet square three, and 
sometimes four, women cooked, ate. 
dressed and slept. These rooms, how­
ever, were, us a whole, quite clean, and 
the bunks used were supplied with clean 
and fresh straw ticks and in main eases 
with freshly washed white sheets and 
pillow cases. These houses, also, are 
supplied with abundance of running wa­
ter, and incidentally, with gas mantles 
on the lighting fixtures.

The St. Catharines managers, in every 
case, stated that their factories were 
frequently visited by the local health 
inspectors and were passed as satisfac­
tory..

At St. David’s.
’I'lie Low rev factory, a I St. David’s, is 

equipped with a new two-storev house, 
f; 1x33 feet. built this spring, which pio- 
v ides excellent accommodation. It in­
cludes thirteen rooms, 12x15 feet, to be 
occupied by four persons, and kitchen 
and dining rooms are provided down­
stairs. The rooms here were generally 
in good condition, and further imnrovc- 
ments arc being made ; as for instance, 
the installation of stationary wash 
howls, to he supplied through a line of 
niping from the factory. A i liddle-aged 
farmer looks after the premises, and the 
way he made the Pollock girls vi.-p out 
of their rooms, so that the newspaper­
man could inspect them, was an ex­
ample of the way in which h.s a el limit y 
was respected.

At flic Usslier factory, half a mile 
away, the women employes arc housed 
in a large building of cement construe 
lion, a y vu i or so old. Downstairs is 
I he li\ing room. equipped with stoves 
and washing utensils, while sleeping 
quarters for perhaps thirty women arc 
in a large apartment above This build? 
ing was fairly clean, being under the con­
trol of a matron. The men’s quarters, 
some thirty yards farther east, were in 
a less desirable condition, though noth 
mg very questionable was apparent

(Continued on page 4K.)
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PROFITABLE 
RETAILING

Suggestions that Should be 
Followed.

t" <•»»

Some mistakes that make for failure

Promptness, neatness, accuracy, p., 
liter.ess and reliability are the dull 
dotes.

***»%»*•**■***%•**»*■***»*******»***** *»*»♦***♦*% t-v%«

The credit system of the retail store 
is the cardinal cause of so large a per­
centage of failures among the keepers 
of small stores. Il is an actual fact 
I liai hundreds of small storekeepers be­
come insolvent before lliev know it, and 
they believe themselves prospering until 
aroused to their actual condition by the 
credit man of their wholesale house. 
This statement will, 1 am sure, be veri­
fied by the credit man of almost any 
wholesale house, particularly in the gro­
cery business.

One of the rocks upon which thou­
sands of storekeepers go (o pieces is 
that of failure to figure I lie cost of their 
goods. I do not believe it an exaggera­
tion to say that not one storekeeper 
in a thousand the country over adequate­
ly figures the cost of the merchandise 
which lie sells. Almost invariably lie 
fails to include in his estimate some 
important element of fixed charges of 
his running expenses. For example, if 
lie owns his store building he figures Ilia! 
lie is saving I lie entire item of rent and 
consequently lie does not include this 
in his fixed or running expenses: be­
cause lie has his son helping in the 
store as an assistant, and his nephew 
delivers the goods, lie makes no charge 
for their services on their salary ac­
count ; again, he is unusually exact if 
he makes any charge on account of the 
insurance which lie is obliged to carry 
on his building and slock. Of course, 
not all merchants are as careless as this 
with regard to their record of operating 
expenses 1ml it is safe (o say that very 
few of them charge anything to the ac­
count of interest on their investment 
beyond, perhaps, the actual sums which 
they are obliged to pay out for interest 
mi money borrowed.

In a word, the average keeper of a 
store has no idea whatever of his total 
operating expenses, and he is- uncom­
monly fortunate if lie figures jnto the 
cost of his goods one-half of ’the ex­
pense which should be charged under 
that head. Iteally, I do not think that 
•50 per vent, of the smaller storekeepers 
in the country districts figure into their 
cost of a specific invoice of goods the 
money actually paid out for the trans­
portation of lliai shipment, to say noth­
ing of any charge for hauling and hand 
ling inside I lie store.

Let me give one instance, which is 
thoroughly representative of hundreds 
of others, of how a storekeeper figured 
his cost. He bought a case of canned 
goods, and had it hauled from the sta­
tion to his store in his own delivery 
wagon. The fact that he did not have 
to pay cartage on these goods was the 
one thing prominently in his mind when
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lie opened them, and fur this r- ,i>. j,e 
told the boys to mark the cost at
and the selling price at ----- . \V;,. n in-
sold these goods lie flattered him- i hm 
lie was making a good margin ,1 ,,i <>tit. 
while, as a matter of fact, if In juml 
in a right percentage of all his o, . rating 
expenses lie would have realizi ; that 
lie was selling the goods at a margin 
of less than a halfpenny, if not at actual 
cost. Depend upon it, the cusV • : will 
always name the brand which i_: > the 
least margin of profit, unless tin More- 
keeper takes the matter in hi- nantis, 
and makes the decision in favor .5 the 
brand against which the manufacturer is 
not obliged to charge the expci.-es of 
a heavy publicity advertising campaign.

There is no necessity for a mcn-hanl 
to give the most prominent display In 
brands in which there is the least profit. 
Instead, it is (he part of discretion ami 
good salesmanship to give the most con­
spicuous place in his show windows and 
mi his counters and his shelves to those 
goods which he is most anxious in sell 
because they yield him the larger profit. 
A little intelligent work, in a hand to 
hand way, will do wonders in educating 
his customers in the idea that certain 
unadvertised brands of goods ai equal 
in quality to those which have received 
greater publicity and for which a' higher 
price is charged. It is human nature 
to feel gratified over a good bar . .. and 
when once the customer is mad- to feel 
that lie is buying something for as 
good as others are getting for — lie 
feels a certain sense of gratitude in the 
merchant who has put the bargainin' his 
way. Of course, the small countr\ store­
keeper cannot get Ihe jobber t put Ins 
own brand on goods which he lm>>. but 
this is easily possible with leading mer­
chants in ihe larger towns - -d pro­
vincial cities, and this is oi of the 
strong points in good merchandising, 
particularly in the grocery business. No 
opportunity to' do ibis should he neg­
lected, provided, always, that there is 
no doubt as to the intrinsic t nrit of 
the goods. When the slorekci-r" ■ little 
or big, recommends an unadvertised 
brand of goods as against an advertised 
brand, he must be absolute!' certain 
that the goods have the merit and wul 
bear out his recommendations. !' should 
not he inferred from what I i ■ 1 said- 
however, that a merchant’s "'-k "I 
goods is complete without tin u-adins 
standard or advertised brand- : 
in the various lines.

The Value of Right Service.
There are always, in every community, 

people who will demand these and be 
dissatisfied unless they are <v 2e 
them.
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li:il>s the most important thing 
any merchant sells is that for 

,■ dues not make a direct or open 
The name of this commodity is 
Nothing on his shelves or count- 

à greater value, and the quality 
il:e which he gives his customers 
"as vital to his success, perhaps 

,, than is the quality of the 
liicli he sends out in his delivery 
,i puts into the hands of his eus 
On the other hand, service is 
tangible a commodity as sugar 

s goods, and should be as care- 
ckoned in his cost account as his 

■/i goods or his freight or insur- 
<penses.

Il is not too much to say that good 
sei\: i is the most profitable thing 
which the merchant can sell, and that 
|iU,,i service is, by the same token, the 
niosi unprofitable thing that he can have 
about his store. Comparatively few 
storekeepers have any realization of 
this, and seem to conduct their business 
up,,n the supposition that service is an 
intangible quantity, and that the cheap­
er they can get their assistant hire the 
better. Few mistakes can be more fatal 
than this notion. From the delivery boy 
ifp t,i tlie proprietor, quality of service 
should be considered the very essence of 
good merchandising. It is a fundamen­
tal I lait of human nature to consider 
the manner in which a transaction is 
dun,, to he quite as important as the 
more material part of it. Neatness is a 
prim,- factor in storekeeping. Many 
merchants have found their trade going 
to their competitors, and have been un­
able to account for this loss of patron­
age. Knowing their merchandise to bo 
as g-nid as that sold by their competi­
tors, and their prices to be as low, they 
were unable to account for this loss of 
trade. If they could have taken their 
customers into their confidence and ar­
rived at the real reason of this falling 
away of patronage, they would have 
been astonished to learn that lack of 
neatness was the real cause at the bot­
tom of the matter.

I put it less bluntly, women are es­
pecially secsitive to all that is cleanly, 
neat and attractive to the eye. They like 
pica, ant and tasteful surroundings, and 
anvi ing which suggests disorder and 
coni , i,,n repels them. Although, per- 
liap mon are not generally as sensi­
tive lu these things as women, at the 
sam, time they arc confused by a dis- 
urd, iv array of merchandise and arc 
atti ted by a neat and pleasing dis­
play .,f goods. Any well-circumstanced 
»nar r woman shrinks from attempting 
to i y in a store where the stock is 
untio - and “cluttered.” Instinctively 
tlie ,t, trade in any community will 
Riaiitatc towards the store which is 
tout up in the most orderly and attract- 
jvey mimer. Consequently, not only will 
thy merchant who has the real trading 

/fictiiii t. be awake to this important 
clement, m merchandising, but he will 
also >cc to it that he hires assistants 
who cave a sense of neatness and order, 
-nul nave an ability to display goods in 
au ;ii tractive way. Goods which are not 
ham: cl with cleanliness, neatness and 
(iidc: deteriorate miM:h more rapidly 
than those which are kept and handled 
t i!, ' -o an“ orderly manner. The clut- 
U-mi ill-arranged, and untidy stock of 
goiH is the one which is going down 
mil with the greatest rapidity, 

r-'iuilly important in the manner of

service is the quality of promptness. 
This comes into play from the moment 
the customer enters the door of the 
store until the goods arc delivered in 
his house. What reader has not heard 
the remark : “1 like to trade with 
Smith, because 1 get waited on right 
away, and because 1 know that the 
goods I order will he delivered in time 
for me to use them as l have planned.” 
Thousands of times groeerymen in vil­
lages and small towns have lost good 
customers because the goods have not 
been delivered in time for the next 
meal. This may he caused by the slow­
ness or the carelessness ol tlie assist­
ant, or the delivery van man, or per­
haps the proprietor himself. But no 
matter where the blame may rest, the 
disappointed customer will not forget 
the incident, and if it is repeated, the 
loss of the family's trade is almost sure 
to result. This suggests tlie not unim­
portant point that a bright and active 
delivery hoy is quite as important a 
member of the storekeeper’s force as is 
the manager. Many merchants are prone 
to give very little consideration to the 
selection of a delivery hoy, but this is 
decidedly a mistake. The right kind of 
a delivery boy has many times been 
aille to hold the trade of a customer, in 
spite of defects in goods or prices, and 
in the service rendered by the proprietor 
and his assistants. The delivery boy who 
is a natural hustler, is a tower of 
strength in the organization of any 
store, and the merchant who does not 
recognize this fact is overlooking an es­
sential point. The storekeeper should 
not forget the fact that the delivery 
boy is the person who closes the tran­
saction, and who goes into the homes 
of his customers to do so. lie is, so 
to speak, the living link between the 
store and the home. In many cases 
much of the buying is done by ser­
vants, and it is the delivery boy who 
comes into daily contact with the maid 
of the house. If this work is done in a 
prompt, intelligent, and -agreeable man­
ner, he gets a personal standing in the 
home at which he calls, and not infre­
quently brings out the remark : "They 
may be a little slow at the store, but 
that boy is all right, and can be depend­
ed upon to get the things around in 
time and in good shape.” Perhaps some 
of my readers may feel that I place too 
much importance upon the delivery boy, 
but he is a factor in community trade 
which has received altogether too little 
consideration—and perhaps he also gen­
erally receives too little compensation. 
Certainly there is no kindergarten for 
the merchandising business equal to the 
delivery wagon, and the boy who makes 
a success in that humble capacity is the 
best possible timber out of which to 
make an assistant or proprietor.

A GENTLE REMINDER.
• When returning goods to the whole­
saler, always enclose your name and ad- 
nress and an itemized list of the goods 
in the package. Read the conditions on 
the invoice, as they constitute a part 
of the sale, and always inspect merchan­
dise as soon as it arrives. Be sure that 
you do not sign receipts for goods you 
do not receive. Check the list over care­
fully before you put your signature at 
the bottom. Then if there is anything 
wrong be prompt in making your claim.
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THE COFFEE SURTAX.

President of the State of Rio Refuses to 
Sanction Repeal.

A report, recently received from New 
York, has the following on the coffee 
surtax :

“Ever since the surtax of three francs 
per bag was imposed, there has been 
some agitation against it in Rio. The
product of the two coffee states Rio
and Minas is exported through the Port 
of Rio. The State of Minas holds to 
the three francs extra export duty and 
lias made her calculations based upon it 
in the budget for the fiscal year, and is 
not willing to make any change. The 
President of the State of Rio refuses to 
sanction any action to repeal the sur­
tax, and the President of Brazil sup­
ports him in this attitude, maintaining 
that the surtax shall be enforced by all 
three of the coffee states. In Santos the 
surtax cannot be removed until Decern 
ber 1, 1011, as it is pledged against the 
loan up to that time, so even with a 
strong desire on the part of a large 
number of merchants in Rio to repeal 
the surtax there, they will find great 
difficulty in effecting any' change or to 
act alone as against San Paulo and» 
Minas, and furthermore, it is absolutely 
contrary to the law passed by the Fed­
eral Congress last year. The agitation 
will he kept up, as well as the hostility' 
to the market in general that has been 
indulged in so long.”

AN ENTERPRISING CLUB.
The Calgary Hundred Thousand Club 

has instituted a scries of business men's 
excursions into the different parts of 
the province tributary to the city, with 
the object of promoting trade and ad­
vancing Calgary’s position as a manu­
facturing and wholesale distributing 
centre.

The first excursion took place on 
August 6th to 8th to Lethbridge and 
included representatives of over eighty 
of the town’s business concerns. A 
special train of sleepers was chartered 
and all the important points along the 
line were visited.

AN ABSURD PRACTICE.
In Collingwood, nearly all of the 

stores remain open until eight, nine or 
ten o’clock, ordinarily, and on Satur­
day night till eleven or twelve o’clock. 
One firm had the courage and good 
sense over a year ago to close at six- 
fifteen ordinarily, and ten o’clock Sat­
urdays. It has continued to do so, and 
states that from the first, business did 
not suffer in the slightest degree. None 
of the others has followed its good ex­
ample, although, we believe the results 
would be equally as satisfactory. Doubt­
less all of them would like to, but some 
are too cross-grained to co-operate with 
their competitors in bringing about this 
much-needed change, or to admit that it 
could be made a success.

If the majority of retailers are favor­
able to a fixed closing hour, the town 
council might be persuaded to pass a by­
law providing that no stores, of certain 
classes, be kept open after a reasonable 
specified time. Collingwood is altogether 
too big a town to tolerate any longer 
an absurd practice which should have 
been dropped when it stepped out of its 
village clothes.
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GROCERY NEWS FROM
ATLANTIC TO PACIFIC

IN THESE COLUMNS THE GROCER IS IN TOUCH WITH THE TRADE 
IN EVERY PART OF CANADA.

CONTRIBUTIONS ARE INVITED FROM MERCHANTS IN SMALL 
PLACES OR WHERE THERE IS NOT A REGULAR CANADIAN GRO­
CER CORRESPONDENT.

CHATHAM.
Amuiig tin1 Chatham grocers who took 

part in the London fair were: J. YV. 
Dyer. -Jas. Paul and John McCorvie.

There seems every probability that 
Aid. YVm. Potter, for the past two years 
chairman of the civic property com­
mittee, will be a candidate for the 
mayoralty for 1908. This is perhaps a 
little early to look ahead, but it is cer­
tain that Aid. Potter has been strongly 
urged by many representative ratepayers 
to stand for the post of honor. Other 
candidates are mentioned, but none quite 
so positively.

There has been lots of trouble lately 
in the ranks of the local vendors of ripe 
yellow bananas. The centre of the 
trouble was Caspar Favata, Italian, 
whose successful attempt to peddle fruit 
from a push cart without taking out a 
license recently aroused the ire of the 
city fathers. Keen rivalry has for a 
long time existed between Favata and 
the Zakoor. Bros., Syrians, who deal in 
the same lines, and there have been fre­
quent charges and counter charges made 
to the police of threats on the part of 
one or other of the rivals. Last week 
Favata took his stand with his push 
cart in front of the Zakoor place of 
business on King St., and proceeded to 
sell bananas at three dozen for 25 cents. 
The Zakoor .delivery wagon appeared on 
the scene shortly after, and there was 
a collision, as a result of which the 
push cart was overturned, and the fruit 
scattered over the pavement. Informa­
tion was laid by Zakoor against Favata, 
charging him with obstructing the street, 
but the ease was, after a number of 
adjournments, finally dismissed without 
costs. A counter action by Favata 
against Zakoor, charging malicious dam­
age to property, hàs still to be decided.

Despite unfavorable weather, the 
Peninsular Fair this year was one of 
the most successful in its history, par­
ticularly in the matter of attractions, 
while ' the attendance was. all things 
considered, very encouraging to the di­
rectors. The exhibits were all excellent 
and entries numerous, every inch of 
space in the main building being taken 
up. Local merchants put on a great 
many attractive displays. The directors 
of the Exhibition certainly spared no 
efforts to put the fair in the forefront

of Western Ontario exhibitions, and it 
is to be hoped that next year the ele­
ments will be more propitious.

K. H. Putnam, the t^ueen St. butcher, 
is installing a new plate glass front in 
his place of business.

Mr. and Mrs. Geo. Cairnes, of Blen­
heim. left this week£or Calgary, where

A PERSONAL LABEL.
Carl Grossman, ah enterprising 

grocer in Chilliwack, B.C., has 
a particularly good address label 
which he attaches to parcels leav­
ing his store. Space is left at 
the top of the label for the ad­
dress to be filled in, while below 
there is a small half-tone cut of 
Mr. Grossman, accompanied by 
the following:

My Special Request.
Are you pleased with this pur­

chase ?
Does it '•open up"" to your en­

tire satisfaction i
Is it just as represented ?
Did you get vour money's 

worth i
If your answer to any one of 

these questions is “No,” you will 
do me a favor to tell me about it 
the next time you are in. I am 
doing my best to run this store 
right, and I want a chance to cor­
rect any fault that may creep 
in.

Thanking you for this, and past 
favors, and soliciting a share of 
your future patronage, f am, 

Yours truly,
Carl Grossman.

GALT.
Grocery affairs in Galt are jatker 

quiet, due in all probability t<> U,,. be­
tween season period. .The fall ua.te lias 
not yet started and the summer >ri:,|e js 
about over—that is, in respect i,, in,jls* 
And right here it might be si.n,.i ,|lal" 
the fruit season has been must disap- 
pointing in Gall. Of course, , u'ls 
a plentiful supply of the small trim's, 
such as plums and gages, but ti„ iT-niis 
which the house wife generally u. |>eii,ls 
upon to stock her cellar for tile winter, 
«ere a total failure. The crops mm 
n • lave beau a fail re, but tin j„iee"s 
Imye been so high that the heal giocers 
i "'m td to handle the fruits, h would 
not be out of the way to sax that not 
one hundred baskets of peaches were 
disposed of in Galt by local dealers. 
Your correspondent interviewed u local 
dealer regarding the apparent shortage 
of peaches, and was given the following 
explanation: “The peach crop is not 
what you would call a failure. alUmim-h 
there is some shortage. Wv lire not 
handling them this year for the reason 
that in order (o clear ourselves we 
would have to dispose of them around 
*1.75, per basket, and that is mon tlum 
the publie of Galt care to-^av '

The Galt market is undoubtedly mow­
ing to be the largest in Western On­
tario. That of Saturday xvas tin larg­
est ever seen here. The following prices 
are given in order that brother corre­
spondents may compare then; with 
those prevailing at their centres, and 
comment on any difference its there is a 
general opinion among the merchants 
of Galt that farm produce is much higher 
in price here than in other towns: Mut- 
ter. 27 cents pound; eggs, 20 cents pet- 
dozen; ducks, 50 cents each; chickens. 
20 to GO cents each; pears, 7> cents 
basket; potatoes, 85 cents per bushel: 
pumpkins, 5 to 10 cents each; tomatoes. 
30 cents basket; apples, 35 cent - basket: 
corn. 10 cents per dozen; cabbage. 5 
and 10 cents head; elderberries, 10 
cents quart; centeloupes 5 to 10 cents; 
water'melons, 15 to 25 cents: cauli­
flower. 5 to 20 cents head ; cob ry. lel- 
tuce, onions, turnips, etc., 5 cents hunch; 
bean.;. 5 cents quart; blue plums and 
green gages. 40 lo 75 conls basket.

A well-dressed stranger worked 
ot) Mr. W IT. i

Mr. Cairnes has secured a position as 
manager in a large grocery business.

The Brodie transient trader appeal, 
which was to have come before Judge 
Dowlin this week, has again been ad­
journed, the parties concerned being un­
prepared to go on. The object of the 
appeal is practically to determine 
whether or not Hagistrate Houston has 
the right to investigate the validity of 
the city bylaws.

34

I he
forged cheque game oh Mr. W. IT Ken­
nedy. tailor, one day last week. He 
tried his game on a number "f oilier 
merchants, but they were wise in their 
generation, and refused to advance any 
money. Ho has as vet not been located.

The following occurrence took place 
in a local grocery this week: The gro­
cer in question is a loyal Scotsman and 
was endeavoring to impress upon a few 
hearers the fact that his countrymen 
had been the means of saving the na­
tion on more than one occasion. The 
listeners comprised an Irishman, who. 
for a while, said nothing, but at last 
unable silontlv to hear his Scotch hreth-
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overpraised, broke in with the state­
ment : “I’ll have you understand, me 
li,.e frien’, that just as brave a heart 
|,1Nli> under an Irishman’s waistcoat as 
iiioicr a Scotsman’s kilt.” The blunder 

-oil on end of amusement, and the 
I loan's favorite corner in the gm- 
n ; v store knows him no more.

* « *

i i 'ummings, who recently opened 
no up-to-date grocery on'the corner of 
v .'liiugton and Dickson streets, is doing 
,i voud trade, and will probably enlarge 
his store in the near future.

the Retail Merchants’ Association of 
I,olf intend holding a banquet in the 
near future. It is indeed time they 
were up anil doing again. When the 
association first organized it accom­
plished some good work, but of late its 
affairs have been rather lax. They 
rave as yet made no attempt to remedy 
the Transient. Traders’ Bylaw which the 
niuets a short time ago declared invalid, 
and, as a result, an occasional peddler 
van lie seen doing a door to door canvas.

GUELPH.
Last week was exhibition week and 

i lie merchants all made great prepara- 
liuiis for a good week’s business. But 
why the Central Fair is called a three- 
days’ fair, I don’t know. I do know 
i hat it is just a one-day or day and a 
half-fair. It was a great success, how- 
wer. It was estimated that over 10,- 
ooo people passed the gates on one day. 
flic afternoon crowd was the largest in 
11»' history of the Central. Business was 
-nod. The fair was a success and every­
body was satisfied.

Were we surprised ? Well, some. But 
we get those occasionally in Guelph, 
flic grocers were all sitting on a bench 
in the fruit market at 6 to 0.30 a.m. 
iliis morning, and it was not hard to 
sw the cause. A big, burly policeman 
and a dou’t-you-do-it smile from the 
dnilers, and â warning kick from a bro­
ther grocer made us sit down also. We 
were informed that henceforth and for­
ex i rmorc we could lie in bed instead ol 
act ling up in the middle of the night to 
buy fruit, as we were breaking the law 
in doing so. It was not unwelcome 
news in a way, as it has been hard 
work to get on the market by 5.30 a.m. 
all summer and there was no use going 
any later this year. Our grocers in 
Guelph are a friendly bunch and were 
nut anxious to see anyone pay a line, 
so as each newcomer came in, he was 
made wise in his own generation. The 
dealers suffered most, as they had to 
sell and had to come to the grocers. 
You know what that means—we bought 
lee a basket all round cheaper. But now 
we find, after some argument and hunt­
ing up facts, on Thursday, that the by­
law under which we were ordered off the 
market was rescinded in 1902. I guess 
someone made a mistake.

‘ . *
The Guelph Cd-operative Association 

are again summoned to appear for sell­
ing fresh meat contrary to a city by­
law. and why a small fine of $1 and 
costs, and then summoning for the same 
offence the next day is kept up is an­

other nut to crack. It ought to be set­
tled one way or the other and for good, 
and be done with it.

* . *

Guelph is 1,100 feet above the sea 
level, but I don’t think that is the cause 
of the milkmen raising the price of milk 
to 8c a quart, to go into force at once.

The market Saturday was a very large 
one, both of buyers and sellers, and to­
matoes dropped as low as 20c a basket. 
But tomatoes and cauliflowers were the 
only drugs on the market. The other 
prices remain about the same. Craw­
ford peaches were quoted from .<1.25 to 
$1.50 a basket.

Hay at $20 a ton is too nigh u;d is 
not likely to stay at that, I have not 
heard anyone say wages had gone up 
any.

The bakers are pretty foxey, '.hough 
they did not put up the price of bread, 
they quietly cut the weight of the bread 
from 14 to 1£ pounds, and put a label 
on the bread with the weight ; so we 
get less weight at the same old price. 
They might just as well come out and 
be in the sunshine, for flour is going up 
so fast we don’t expect the bakers to do 
otherwise than raise the price, and you 
can’t hide behind the screen and pose as 
public benefactors and make it pay. 
Come out and don’t bn afraid to ask a 
fair profit. The public don’t ask any 
man to work for nothing.

KINGSTON.
Notwithstanding all the talk about a 

potato famine, there seems to be good 
prospects for all that is needed. The 
late potatoes are showing wup well. 
New Brunswick and Nova Scotia po­
tatoes are plentiful, and quotations for 
car lots are coming in by every mail, 
75c delivered at your station. One mer­
chant here got a car and lost consider­
able in consequence, and so did those 
who took part from him. They had 
been dug too early by some Nova Scotia 
farmers who should have known better. 
They were soggy and rotten at heart. 
Everyone predicts high prices for every­
thing except grapes. One grocer on the 
market said: “I am putting up butter 
to 30c and eggs to 25c.’'

For several years past Kingston has 
been benefited by a low excursion rate 
to farmers on the line of the C.P.R. It 
was the means of bringing large crowds 
of farmers to the storekeepers with big 
-applies of butter, eggs and poultry. 
The cut-rate has been discontinued by 
the C.P.R. on account of the continual 
grumbling of storekeepers along the 
line. It is a big loss to Kingston and 
one merchant suggested boycotting in 
shipping, and it may be done. There 
is prospects of a huge hotel being built 
hv one or other of I he railway com­
panies, and it is much needed. 1 am 
ashamed of the poor and limited ac­
commodation Kingston affords to the 
traveling public.

The two Chinese restaurants here are 
doing big business. They give a bill-of- 
l'are for dinner for 25e. equal to any 
50c. dinner in the city. The Chinamen
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here are of a good class, honest, indus 
trions, and mind their own business.

* . *

The late rains and continued warm 
weather has produced a big crop of ripe 
tomatoes. They fell in price from $1.50 
a bushel for pink, to 75 cents. Finest 
creamery butter is retailing for 30c, 
second grades 2Kv. Makers of cream­
ery butter should get name of creamery 
copyrighted, in order to protect deal­
ers and the public from inferior store- 
made prints, with same name or one re­
sembling it. One leading creamery took 
my advice and put the name of their 
town in large print, instead of maple 
leaf. The Victoria Creamery, of Lind­
say, has one like it, called Victoria 
Road, put up by or owned by a grocer 
there.

Eggs are advancing rapidly. By the 
way, kindly hold up your hands, all 
grocers who have been robbed by the 
meanest kind of thieves outside the 
penitentiary. 1 refer to the Hawk pro­
duce dealers, who offer jc to lc more 
for eggs and butter than legitimate deal­
ers, and make no returns. I ran up 
against a good looking big Scotch Pres­
byterian in Montreal who was unload­
ing a, wagon load of lien fruit, i said:
1 ' What are you paying ? ’ ’ He gave me 
good quotations and a handful of tags. 
He also offered to sell me choice butter 
at 2c or 3c a lb. lower than the mar­
ket. I bit, and now 1 feel the hook. 1 
sent him in June over 600 dozens, and 
only got the empty cases back, and, at 
that, in bad condition. Such men should 
be on the stone pile at our penitentiary.

The horticultural and poultry exhibit 
in the Armories was a big success. The 
display of flowers was pleasing to the 
eye and the ear was tickled by the or­
chestra and crowing of roosters and 
cackling of liens.

LONDON.
Brokers and wholesalers report busi­

ness very good and payments fair, with, 
as one broker puts it. .“no grumbling.’’ 
Lower grades of tea show an upward 
tendency, prices being a little higher 
than a week ago. Fine teas continue 
firm. The currant market is advancing 
very rapidly, and the trade is buying 
freely, fearing that the top has nyt yet 
been reached The first shipment ofTiew- 
crop raisins has arrived ai Montreal, 
and the goods will he in the hands of lo­
cal wholesalers during this week. The 
market is easier. Sugars are unchanged, 
though an improvement in the move­
ment of this staple is noticeable.

Now that the holiday season has end­
ed and families have returned to 'heir 
homes, retail grocers find a distinct im­
provement in business. Housekeepers are 
busy with their pickles and catsup and 
are making great demands on the grocers 
for the necessary vegetables, spices and 
vinegar. Late fruits coming in rather 
more micly than expected causes an in­
creased demand for sugar.

* . *
With the return of citizens to their 

homes comes a great increase in the 
supply of garden produce, and for a week
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or two the largest markets of the sea­
son will be sBen. Last Saturday’s mar­
ket was one of the biggest in the city’s 
history. With but few exceptions, all 
kinds of produce sold at the lowest fig­
ures in some time. Especially was this 
so of tomatoes, which sold at from 15c 
to" 20c a basket. The offerings in this 
line were by long odds the largest of the 
season. Farmers give as a reason that 
those who have been in the habit of sell­
ing to the canning factories all season, 
brought them into market in expectation 
of getting a better price for them than 
factory buyers offered. Potatoes, t o, 
were away down, 75c a bag being the 
average price. Pork, wholesale, was 
lower, and many farmers refused to sell 
at the prevailing price. Advices from 
other points state that hog prices are 
likely to go still lower.

The fruit situation is still causing 
dealers and consumers concern. The ap­
ple crop, it is said, will be 25 per cent, 
larger than last year, and will, on the 
whole, be a fair yield. Plums have been 
an average crop and are now pretty well 
all in. Hereabouts there is a pronounced 
scarcity of home-grown peaches, and as 
a result, fruit from southern Michigan 
is being shipped in in goodly quantities. 
These peaches arc known as Elbertas— 
a very line variety of uniform size—and 
come in bushel baskets, which sell at 
from $3 to $3.50 each. Grocers buy them 
freely and retail them in smaller bas­
kets.

* * *

Speaking of the fruit situation, Chas. 
Mount joy, the well-known wholesale 
fruit dealer, said : “There will be quite 
a scarcity of fruit. Peaches are especial­
ly scarce, with a great demand for 
them. Very few peaches, in fact, hardly 
any, are coming to us from the Leam­
ington district, and this affects the sup­
ply very much. Owing to the scarcity 
of small fruits such as strawberries and 
raspberries, the canning factories are 
taking all the peaches in sight, and that 
causes a scarcity as well as raising the 
price. Plums have been a fair crop. I 
think there will be plenty. Pears are 
not very plentiful. Grapes will be a 
good crop, and apples will be larger 
than last year. I do not look for any 
lower prices, especially in peaches.”

* . *
The grocery firm of Langford &, Mc­

Kenzie, northeast corner of Piccadilly 
and Colborne Sts., has been dissolved, 
Mr, McKenzie continuing the business. 
Mr. Langford has secured a position in 
the office of Scandrett Bros., the Dun- 
das street grocers.

President Harry Rauhan, of the Retail 
Grocers’ Association, has been confined 
to his home by illness for a week or 
more, and though somewhat better, is 
sTtlMinable to get back to business.

The retail grocers are not yet satis­
fied with the way in which the by-law- 
governing hucksters is being carried out, 
and a meeting of the association will be 
held next week to further consider the 
matter.

As a result of injuries sustained by 
James Palmer, a former employe of the 
McCormick Manufacturing Company,

through the falling of an elevator last 
April, the firm has been made defendants 
in a $1,500 damage suit, which will be 
heard at the assizes, which open in this 
city on the 7th day of October.

MONTREAL.
Montreal, Sept. 27.—“The way a gro­

cer treats children who are sent to his 
store will do him a whole 'Jot of good, 
or a great deal of harm,” said a friend 
of mine the other day, “and, unfortun­
ately, there are a number who do not 
realize this as they should. The old 
wise heads, you will notice, if you have 
your eyes open in a retail store, will 
treat the little ones that come along 
.just as well, in a different way, as they 
do the grown-ups. One’s customers can­
not always order groceries in person, 
and there are times whem something is 
required at once, which cannot be de­
livered over the telephone, though it. 
may be ordered that way.

“It is then the youngster of the 
house, or somebody else.’s kiddie, is 
sent to the grocery store. The customer 
expects that the child will be given the 
same treatment as she would receive 
herself, and it is a foolish storekeeper 
that disappoints her. The little one is 
not apt to mind being pushed aside and 
missing his turn, though he may, but if 
he is kept needlessly waiting for half 
an hour or so the housewife is very 
likely to form a new opinion of her 
favorite grocer, and it is not likely to 
be a very good one.

“Yes, the wise old grocer knows his 
business too well to neglect children. 
The youngsters are served in turn. They 
are treated like little men and women, 
which naturally makes them feel more 
or less important, and they are very 
anxious to “go to the store,” and they 
always make straight for Brown’s, 
where they are treated right.”

* * *

Montreal grocers are awaiting with 
considerable interest the outcome of the 
next monthly meeting of the Retail 
Grocers’ Association, which will take 
place Oct. 3. There has not been much 
said in official quarters about what will 
come up regarding the Retail Grocers’ 
Association and the Federation, but the 
general opinion is that the officers of 
the Grocers’ Association will have the 
present misunderstanding cleared up. 
Grocers are not pleased with the way 
matters have been going for the past 
while, feeling that they have had prac­
tically nothing to do with their own as­
sociation. Their natural desire is that 
they be kept well posted on all that is 
happening.

* . *
One of the points the grocers feel sore 

about is the fact that they received no 
notification, according to one of the offi­
cers, of the recent meeting of the Fed­
eration at St. John. This officer said 
that since they were supposed to be part 
of the larger body, they should have 
been informed of the meeting, and 
should have had delegates in attend­
ance.

As was announced in The .Grocer a 
couple of weeks ago, the Montreal it,', 
tail Grocers’ Association started •; a 
new year with the old board of uffi, a|s 
with one exception. Last year’s oi. -ors 
gave every satisfaction and de i vc 
great credit. A. Laniel made a ,st 
class president. He always has n in­
terests of the grocery trade at i art. 
and cannot work too hard to help 
his fellow grocers. He stands in i„r 
his rights, too, and any man win. dues 
that is fit to represent his fell,... 
for he will stick out for their . Jus 
also.

Messrs. Dore, Boileau, H. Lani, : ami 
Sarnazin, the other officers, all served 
the association well last year, a ., will 
give equally good service in 1907 0,3. Mr. 
Boileau, the new second vice-president, 
is widely known in retail grocen circles 
in the city.

* * *

Burglars entered the grocery si,.i, „f 
Oscar Desjardins, 118 Bleury ,-ircel. 
Sunday evening, and managed I, get 
away with some $200 worth of :: noils. 
They forced the front door, and lien 
they got in, smashed things right and 
left in their search for booty.

QUEBEC.
For the past two or three weeks busi­

ness has been continually iinproviifgTh 
local grocery circles, and this sieady 
gain in the volume of business is more 
than ever in evidence this week. Con­
sequently wholesalers and retailers arc 
very satisfied. A decline of a few cents 
has been registered during the week in 
rice, lard and almonds, but corn starch, 
preserves, olive oil, peas, salt, M, nnier’s 
and Fry’s chocolates, and ,aimed 
lobsters have advanced. Quotations of 
canned goods are firm on account of 
scarcity.

A good demand exists for grain and 
flour, and supplies arc fairly well up 
with the trade. A marked advance is 
noticeable this week, and many dealers 
have evidently come into the market in 
order to get the advantage of II:;: pre­
sent prices, which are already expected 
to advance, although no large salts are 
reported. For the present, wholesalers 
sell at the following quotations : Oats, 
57ic to 59c per 34 pounds ■ flour, 
straight roller, extra, $4.25 per barrel; 
seconds, $5.35 to $5.50; Ontario patent, 
$2.25 to $2.30; oatmeal, $1.40 to $1.55; 
barley. $2.10 to $2.20 ; Indian corn 
flour, $1.60.

* . *

The demand is much heavier fi r fish 
and prices are beginning to stiffen in 
response to inquiries. Fresh fish are 
scarce and an advance of $3 for salmon 
has been registered. Present prices arc : 
Salmon, No. 1, $17; salmon, No. 2, $16; 
salmon, No. 3. $14.50.

The local market for country pro­
duce is still exceptionally good, and 
prices are advancing as a consequence. 
The present state of affairs is caused 
by the small supply arriving. Cream­
ery butter has advanced a cent and a
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It is quoted from 25c to 25Jc per- 
pi,The same advance is in evidence 
I-.., fresh butter which is worth now 
I',., , 22c to 23ic per pound. White 
(.|, ■ is sold dearer this week and can-

now lie obtained at less than 12|c 
l„ nound. There is also a considerable 

ity of eggs on tbe market. Prices 
j, . i,c*se show an advance of a cent per
,1, ;i. and are now quoted from 23c to
•>j, per dozen.

• *

j.... fruit market is much steadier, and 
Silcs have increased largely during the 
u,. k. The only changes noted are for 

.lines, which declined ten cents, and 
now quoted at 75c per box. The 

sam, decline is noted for grapes, which 
i, iv sold at 30c per basket.

* * *

W hether Quebecers will have the pri- 
vihee of purchasing their meat and 
nniikvi produce outside the city mar- 
kns was one of the important questions 
discussed at the last meeting of the 
Cil v Council, but no decision was ar­
rived at. It is a well-known fact that 
urns! of Hie butchers would prefer to 
<■<nitiline the present system. Quite a 
discussion arose on that question, and 
siime aldermen remarked that in Mont­
real and other large cities where free 
sale of meats is allowed, the meat is 
nmidi dearer, and that is what will hap- 
iM I- here.

* * *

Mayor Carneau stated that for sev­
eral months back efforts had been made 
in obtain a property suitable for the 
civ-lion of a post office in St. Roch’s, 
hul the prices asked for the sites had 
been excessive. Hon. R. Lemieux, Post­
master-General, had ■ suggested to his 
Worship that the city should give the 
sin and asked if the Jacques Cartier 
Market could not be secured. The 
Mr or did not favor giving away any 
property, but thought tlie market place 
miciii lie sold.

\ decision of (lie Council -on (hose 
Iwi important questions is delayed till 
Ihr oxl meeting, which will be held on 
Fri my, Oct. 18.

HAMILTON.
Co:, dderable discussion has arisen over 

the port of Dr. Hodgetts regarding 
the : nning factories in the Niagara dis- 
trici The prevailing opinion among the 
grot-; y trade here being that it either 
went too far or not far enough. As it 
stand , it is ceçtainly taken as con- 
ilemdng all the factories in the district, 
as i me are specified. I think, if it was 
ncct: sarv, action should have been taken 
against the factories with unsanitary 
featioi-s, instead of making a sweeping 
assc i ion against all. It is well known 
that this section is the best in Canada 
for ; growing and preserving of fruit 
and y jetables. Peaches, plums, pears, 
cher, grapes, etc., are finer flavored 
and uer perfection than those grown 
riser r. re, and as the growers and can­
aris - ve invested large sums in the in- 
dust : it is a very serious matter to 
nave any slur thrown on the manner in 
"hui the goods are handled, 'i here are 
■so m.uiy people interested, directly and 
lndit". •: ly, that anything happening to

the business means a great blow to the 
prosperity of the Niagara peninsula.

* * *

This once more brings us back to the 
association idea. No set of men in busi­
ness to-day are so well fitted to aid the 
Government in enforcing the Pure Food 
laws as the grocers of the country, and 
the sooner they are organized anil take 
a personal interest in the matter the 
sooner will the Pure Food Act become 
operative.

* . *
I trust Dr. Hodgetts will arrange his 

four of inspection so as to cover the 
Niagara district in the immediate future, 
while the factories are working on 
peaches and plums. A report now would 
greatly help the canners, as well as the 
grocers, in disposing of the pack of ISO".

STRATFORD.
During the past two or three weeks 

there has been an epidemic of burg­
laries in this city and in one or two 
cases the raiders have visited and tried 
to gain entrance to a couple of grocery 
stores.

In Montreal, the outcome of 
the next monthly meeting of the 
Retail Grocers’ Association is 
being awaited with interest.

Read what Ingersoll says on 
the manner in which fruits are 
disposed too close to the side­
walk to allow them adequate pro­
tection.

Compare the Galt prices for 
produce with those prevailing in 
your own town.

Chatham is having some diffi­
culty with her push-cart men.

Hamilton is interested in the 
publicity recently afforded the 
Niagara canning factories.

The market last Saturday was attend­
ed by one of the largest crowds of sell­
ers and buyers that have turned out foi­
sonne time past. Produce also was very 
plentiful, and buying was brisk. But­
ter advanced. Wheat also has taken ou 
a decided step, but it is in hay that 
the price has commenced to soar. This 
article has jumped from $8.50 and $12 
a ton to $14 and $15 per ton. The in­
crease is general, and is felt by mer­
chants and others in the city.

* . e
Last Friday the town of Mitchell, 

about twelve miles from this city, was 
visited by a sugar ’ famine. On that 
particular day there was not to be had 
a grain of good sugar in any of the 
stores for some hours, and householders 
right into the preserving had no little 
difficulty in doing down their fruits. 
Several of the stores were flocked with 
housewives in search of the granulated 
article, but it could not be had at any 
price. The situation was relieved late 
in the afternoon by the arrival of Mr. 
Martin, traveler for the Stratford 
Wholesale Grocery Co. In a short time 
there was ample quantities of sugar in
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the stores, and the wants of the busy 
housewives were satisfied.

* . *
During the present fruit season the 

proprietors of grocery stores in this 
city, who are in the habit of ‘ ‘ weighing 
in” goods as they are received, have 
frequently come across short weight, 
but they attribute this, not to the whole­
salers but to the method of transpor­
tation. Several baskets of fruit have 
been opened during the transportation 
to the city, and many smashed. There 
should be some better way to guard the 
shipments of fruit on the railways.

Grocers report the trade to have been 
exceptionally good during the past week, 
especially so in the fruit trade. The 
demand has been active, and, in the 
majority of cases, the supply has been 
met.

ST. CATHARINES.
The district that makes St. Catharines 

Hu* centre of trade is valuable in many 
respects. Rich lands, principally used 
for the cultivation of fruits and veget­
ables, make this city an important 
factor in trade and commerce. 
The present conveniences of shipping 
fruit by the. Niagara, St. Catharines and 
Toronto Railway to Port Dalhousie. 
thence by steamer to Toronto, or to 
Niagara Falls on the main line of that 
railway, connecting with the Michigan 
Central and Pacific Railways or by the 
Grand Trunk Railway to points east and 
west, are becoming a boon to the 
shipper. The firm of James and William 
Tetterington is the principal one for 
shipping fruits from this point and they 
make large consignments to Manitoba 
and other points in the far West, as also 
supplying customers elsewhere. John J. 
“’’ebi-inotlier shipper, confines his busi- 

\ ness pmti4p*Hly to the apple trade. When 
the season amsms Mr. Fee not only pur­
chases apple orchards in this section, but 
lieiMvilli experienced packers, goes to 
Bruce and Grey counties and ships his 
stocks principally to the English mar­
ket.

The grape crop will be a good one if 
no untoward circumstance occurs, such 
as frosts or damp weather, causing mil­
dew. Outside of this there is a bright 
prospect for a more than bountiful sup­
ply of choice fruit.

The tomato crop promises to be a good 
one if frosts keep off. Fruit and veget­
ables are now coming rapidly into the 
canneries, of which there are five in 
St. Catharines.

Speaking of glassware, crockery and 
china, there are a few stores in St. 
Catharines that carry stock of this na­
ture. The merchant who makes one of 
the finest displays of these classes of 
goods is ex-Alderman James T. Petrie. 
He lias a fine pair of windows to display 
his stock, and as he lias a general as­
sortment of goods, including groceries 
and small wares, his window occasionally 
presents a varied appearance, and a 
passer by can hardly fail to he attracted 
by the sight.
Additional correspondence on page 51.
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_ RECIPROCAL DEMURRAGE.
Vexatious delays in the delivery of 

freight have led to the organization in 
the Manitoba capital a few months ago 
of the Winnipeg Jobbers’ and Shippers’ 
Association, through which the leading 
business men arc making an earnest ef 
fort to find the proper remedy. The 
remedy which they favor isy-Jj)at now 
being advocated by boautf- of trade 
throughout the United States, and 
known a» the Reciprocal Demurrage 
Law. Briefly stated, the agitation for 
tins law grew out of a conviction that 
it is a poor rule that will not work 
both ways. When shippers are re 
sponsible for delay in loading and un­
loading cars they' are forced to pay the 
company’s demurrage charges. This is 
an absolutely fair and just rule, with 
out which there would be many delays 
that could easily be avoided. But it. is 
only natural that it should have occur­
red to someone to suggest that when 
the railways put shippers to inconven­
ience by long delays in the delivery 
of freight, the aggrieved parties should 
have some speedy and adequate com­
pensation ; in short, that there should 
be a Reciprocal Demurrage Law sub­
jecting the railway companies as well as 
shippers and consignees to the payment 
of demurrage rates when delays occur

In the United States there are two

main features of the Reciprocal Demur­
rage Law which the boards of trade 
desire to have placed on the statute 
book. In the first place, they desire a 
provision subjecting the railways to 
penalties when they are unable to sup­
ply cars asked for at given points, and 
in the second place they ask for penal­
ties when cars are not moved more than 
a certain number of miles per day 
when once en route. The former pro­
vision is probably unreasonable and it 
is not being emphasized by the Winnipeg 
Association. The time may come for 
such a provision, but it is felt that 
under existing conditions it would be 
unreasonable to press for its enactment. 
However, with the provision penalizing 
the railways for delays in forwarding 
freight already shipped, the Winnipeg 
Jobbers’ and Shippers’ Association are 
in hearty and enthusiastic accord, and 
they have asked the Railway Commis­
sion for a clause in all bills of lading 
providing as follows :

“That all goods shall be transported 
on an average for the entire journey of 
at least 100 miles on all main lines and 
50 miles on all branch lines, per day of 
24 hours ; that all goods shall be for­
warded and loaded within 24 hours 
after delivery to the company, and all 
goods to be unloaded by the company 
shall be placed for unloading within 24 
hours after arrival at destination, Sun­
days and legal holidays to be excepted. 
When these conditions are not fulfilled 
the company shall make the consignee 
an allowance of $1 per day for all car­
loads and one cent per 100 tbs.; maxi­
mum $1 per day for all less carload 
shipments for every 24 hours or part 
thereof until the shipment is unloaded 
or placed for unloading at destination. 
Provided that nothing in this clause 
contained shall be constructed to de­
prive the owner or consignee of any 
rights to which he may be entitled 
under existing law in respect to the 
subject matter hereof, the foregoing al­
lowances being intended by way of ad­
ditional remedy.”

Tt is contended that if there were 
proper handling of freight in terminal 
points there would be no difficulty in 
moving freight at the rate provided by 
the above clause. It is stated that cars 
are often allowed to accumulate in the 
railway yards through lack of motive 
power ; that there is little care taken to 
insure that cars that have been longest 
delayed shall be the first to be sent 
on their journey. Usually these cars 
are not the most easily accessible, and 
trains are made up of cars that have 
been in the yards only a few hours, 
while cars that have been delayed for 
days or weeks are allowed to be delayed 
still longer.

It is true that there are regulations 
covering this point, but in tbs^absence

of adequate penalties it is said b\ the 
shippers that the rule is honored more 
in the breach than in the observance 
The Winnipeg Jobbers’ and Shipper As­
sociation argue that it is hot unreason­
able to ask the railways to mov.; a 
car 100 miles per day on the main line 
or 50 miles per day on the branch lines, 
but after investigation of the experience 
of their members for some month- they 
show that the actual average is only 35 
miles per day. They argue that the 
railway companies need more motive 
power and more effective supervision of 
cars in terminals, rather than an in 
creased number of cars. If car.-, were 
moved at the rate provided for h> the 
provision which the association desire 
to have enacted, one car would do the 
work of three at the present time 

The Winnipeg Jobbers’ and Shipper» 
Association have the co-operation of 
nearly all the boards of trade in West 
ern Canada in their endeavor to have 
this provision enacted.

LAW SUITS COSTLY
It is announced that the cost of the 

ease before the courts to settle 11n- dis­
pute between the steel and cool com­
panies at Sydney amounted to about 
$60,000, and the end is not yet, ;is the 
decision in favor of the Steel Company 
provides for an arbitration award on 
certain points, and even this settlement 
may he appealed and the case carried 
to higher courts. For every limn the 
court sat the case is said to have already 
cost $1,000.

The case was purely a b usine» dit- 
agreement, and in the light of events it 
would appear that the most sensible 
settlement would have been arrived at 
by an arbitration. The cost would have 
been much less and f lie result ■ more 
satisfactory.

NEW WESTERN WHOLESALE 
CENTRES.

Portage la Prairie and other western 
towns and cities having laudahh am hi 
tions to become wholesale centre» of 
importance, have recently been urging 
upon the Railway Commission t lie un­
equality of freight rates in ti.- west, 
contending that there is discrimination 
in favor of Winnipeg. The Portage la 
Prairie Board of Trade presented a 
strong case before the commission last 
month, asking to be placed on an equal­
ity with Winnipeg as a wholesale 
centre. The secretary of the board and 
several of the leading business men oi 
Portage la Prairie appeared before the 
commission, and the whole question was 
argued at length. The decision of the 
commission has not yet been announced 
but there are well authenticated "imors
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that mo requests of the ambitious west 
,rn jt\ will be granted almost in their
entii-'t -

Whether this be true or not, there can 
l„. i doubt that it is only a question 
,,f time until many of the western cities 
nni.,1 be given advantageous through 
and distributing rates which will permit 
them to become important wholesale 
rentre.-, Winnipeg has been the first 
western wholesale centre of importance, 
but the country is too big to allow it 
to have a Monopoly. In the far west 
there arc several cities of importance 
alre.tdt Calgary, Edmonton and Re­
yna are rapidly growing in importance 
as wholesale centres and they will have 
maux rivals.

TO FEEDING RATS—$25.”
It is curious to reflect, occasionally, up­

on the number of common facts to which 
the average grocer gives little attention, 
and upon which his knowledge, if he pos­
sesses .my, is superficial. IIow many gro­
cers. for instance, have ever taken the 
trouble to estimate what it costs them 
to keep rats about their stores '? To de- 
lerinuie approximately the cost of each 
individual rat is not impossible, and it 
is instructive, for it adds one more item, 
unnecessary because avoidable, to the 
cost of doing business. How many gro­
cers i an show an entry in their cost 
book- To feeding fill rats, per annum, 
$25 There, then, must be many who 
are lucky to get off as cheaply as that.

II is estimated that a single rate will 
account for two ounces of wheat or corn 
in a day, and that the average cost of 
feeding one on grain for a year is about 
•ill cents. It is gratifying to learn, how- 
cvci, that being a pest whose useless­
ness is unredeemed by the smallest vir­
tue, i hvii presence in a store is as un 
necessary as it is expensive. They are 
not difficult to get rid of if the righl 
means are employed. The commonly ac­
cepted methods of destruction are five : 
Poison, traps, ferrets, fumigation, anil 
rat-proof construction of buildings. One 
of tin- most effective rat poisons known 
is barium carbonate, or barytes, pos­
sessing as it does, two distinct, advan­
ces In the first place, rats killed by 
this means usually take some time in 
'lying ami have generally left the build­
ing in search of water before this de­
sirable consummation takes place.

Secondly, the very small quantity of 
ibis poison required to compass a rat’s 
decease precludes the possibility of its 
having any effect on dogs, cats or any 
large ni mais. This poison possesses a 
third .id vantage—simplicity. It may be 
spread on bread and butter or given in 
the form of a dough composed of one- 
liith barytes and four-fifths meal, or it 
may be mixed with ordinary oatmeal

atei i- the usual mixing medium.

A REMEDY REQUIRED.
The publicity recently accorded the 

Niagara canning factories has brought 
fo light the existence of a peculiar an­
omaly in regard to the sanitary side of 
factory inspection. The Government in­
spector has jurisdiction over conditions 
regarding the safety and welfare of em­
ployes. If lie or she. finds, say. a dan­
gerous machine or an infraction of the 
Child Labor Law, the limiter may lie 
brought to the aiUention of the Depart­
ment of Agriculture, to which he or she 
is responsible, and an improvement en­
forced.

In regard to sanitation, the sitimlion 
is very different. In this ease, the in­
spector’s duties are not clearly defined. 
He may report any unsatisfactory con­
ditions but the fact that the Depart 
ment of Agriculture lias no direct von 
uection with ilhe Health Depart men:, 
prevents any action being taken.

Again, conflict ion between the author­
ity of the local Boards of Health and 
the Provincial Health Department is an­
other source of difficulty. The local 
Boards seem to have jurisdiction over 
concerns within their municipalities. 
They act, or are supposed to act, on the 
report ot the local health inspector. It 
will be seen that there is room for con­
siderable conilict between the reports of 
I lie local and provincial inspectors. Be­
side these difficulties, it is quite obvious 
that there is overlapping and duplica­
tion in inspection as well as in the mat­
ter of control.

Under 'these circumstances the work 
can never he satisfactorily performed. 
The remedy seems to be in a thorough 
definition of I lie offices and powers of 
I lie Local and Provincial Health 
Boards. Dr. Hodgetts, referring to the 
matter in the Sanitary Journal for 
1001», suggests that the responsibility of 
local factory inspection he placed on 
t lie local health authorities, leaving t lu* 
general supervision and inspection to 
Provincial officials, who, to increase l lu- 
scope of their usefulness, should he in­
spectors of this Board. The suggestion 
seems to provide a satisfactory remedy 
for the present unsatisfactory condition.

GOOD TRADE LOGIC.
In the course of a conversation with 

a traveling man, writes F. A. Parker, 
the salesman said: “Whenever I go into 
a town and find a man there who has 
been a customer of one of our compet­
itors for years, I at once lay plans to 
land him as a customer of my house, 
because I know he is a good customer
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for any house. He will, in nearly every 
instance, tell me that there is no use 
talking to him, as he has been buying 
all his goods of that particular house and 
has no reason for changing. I gener­
ally tell him that he is exactly the kind 
of a customer I want, for, if I can show 
him it is to his advantage to give me 
his business, instead of to the customary 
house, he will then be as loyal to my 
house as he now is to a competitor.

•‘I may not get my man for a year or 
so, but I eventually get him, and when 
I do, I know he will be with us for 
years, and we will get all his business, 
either by mail or when I go to his town, 
for he is a sticker.”

PRICES GOING TOO FAR.
In some sections of the trade the ques 

t ion has been raised as to whether 
manufacturers and producers are not 
going too far in advancing prices us 
they are. There is much dissatisfaction 
on the store of recent, advances in food 
'tuffs such as is not noticed when the 
advances are absolutely necessary, and 
the cause is more or less apparent to 
the casual observer, file discontent is 
not general, hut it is deep where it pro 
vails. Some have a trade which will 
pay any price for goods purchased, and 
these jlo not care whether prices remain 
stationary or perform sky rocket feats, 
hut on the other hand there are those 
whose customers cannot afford to pay 
above a certain price, or who will nul 
pay high figures, and once the limit i 
reached business falls off.

It is the latter class who complain 
In their opinion manufacturers and pro 
ducers arc going too far. They see m. 
reason for such abnormal advances as 
have occurred during the past year or 
eighteen months in various grocery- 
lines.
v There can be no doubt but that the first 
sellers are warranted in putting up their 
prices in many instances. Take tin 
California fruit situation, for instance 
Packet's have had to contend with ditfi 
unities galore. Crops have not been up 
to the mark in every instance The 
price of tin has advanced materially . 
labor is scarce and high ; box material 
has been advanced ; it has been very 
difficult to obtain deliveries of packing 
material, and just as hard to secure 
cars for the transportation of goods.

It does not require a wonderful mind 
to sec that an advance has been ueces 
sary here. But has such an advance as 
has taken place been warranted? Can 
ned goods are high, tapioca is high, hut 
ter and cheese are high.

The greater percentage of foodstuffs 
cost a great deal more to day than they 
did a year ago. Why ? In nearly ev­
ery instance where an advance has taken 
place there has been cause for a vise in 
the price, but can everyone who has ad 
vanced truthfully say that present quo 
tarions are fully justified by existing 
conditions ? This may be an abnormal 
season It looks like it. But prices 
cannot continue ascending indefinitely, 
while wages do not advance correspond­
ingly-, and the time will come when ad­
vances will be no longer sustained 
Then something will happen



CANADIAN BANNERS’ FACTORIES

SCRUPULOUSLY CLEAN IN EVERY 
PARTICULAR

The Star-Journal, St. Catharines, says of the 
Ontario Pure Food Co. factory, St. Catharines : 
“ Cleanliness is a leading and evident characteristic of 
“the establishment. The output of this factory is 
“good enough for the tables of the best in the land.’

The Star-Journal, St. Catharines, says of the 
Simcoe Canning Co. factory, St. Catharines : “From 
“ every standpoint, the Simcoe Canning Co is a credit to 
“ the city. The cleanliness of buildings, implements and 
“ machinery, the sanitary arrangements and the home-
' like accomodations provided for the opperalives are a
“tribute to the foresight and business ability of the 
“ manager, Mr. Kidder. Any product of the factory 
“can be safely used by tlie most fastidious, w.ho will

The Star-Journal, St. Catharines, says of the 

L. M. Sckenck & Co. factory : “ It is the most modern
“ establishment of the kind in the district. Nothing is



“ tribute to the foresight ana business auimj ui iuc 
“ manager, Mr. Kidder. Any product of the factory 
“can be safely used by tlie most fastidious, who will

The Star-Journal, St. Catharines, says of the

L. M. Schenck & Co. factory : “ It is the most modern
“ establishment of the kind in the district. Nothing is 
“ left undone by the management to secure the comfort 
“ and well-being of the operatives, while the regulations 
“ as to cleanliness are strict and rigidly enforced. Every 
“ modern appliance in use in the largest and best 
“ factories in the world, are used in the canning depart- 
“ ment, and what was reported yesterday as to the 
“ cleanliness of the workers and of the canning process 
“ in other factories, holds good in the Schenck establish­
ment.”

Our Motto : “Cleanliness and Quality”

Remember the brands, quality guaranteed, viz. :

“Aylmer,” “Little Chief,” “Auto,” 
“Log Cabin,” “Horse Shoe,” “Kent,” 
“Lynnvalley,” “Maple Leaf,” “Lion, 
“Thistle,” “Grand River,” “White Rose.

Bead carefully full particulars on pages 49 and 50
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Markets and Market Notes
QUEBEC MARKETS

POINTERS -
Kish—Revised.
Flour—Advanced 20 cents.
Rolled Oats—Up.

. Teas—Very firm.
1 (airy Produce—Firm.

Montreal, Sept. 2ti.
Fall business is gradually picking up 

all over Canada, and the district in 
and around Montreal is not behind other 
sections of the country in this respect. 
The very high prices which rule in some 
lines are affecting orders, but this is 
nothing more nor less than might be 
expected.

The high prices asked for flour and 
rolled oats are worthy of particular note. 
There is talk in some sections of an at- 
tumpt to corner the oat crop, and from 
the way prices are being shot up, it 
Would seem as though something of this 
sort were being done. Flour is higher 
than it has been for months.

Teas continue very scarce, and the 
market rules firm. China Young Hysons 
are up another cent. Japans are as 
scarce as ever. Prices on corn and to­
matoes are not yet out, but are expected 
shortly. <fne packer expects to put up 
pretty near a full pack of both lines. 
Syrups are in good demand. Sugars are 
quiet. Valencia raisins are easier. Sul­
tanas are now ((noted. Currants are 
firmer.

'Collections are average. Some firms 
are quite satisfied with the money com­
ing in, but others feel that the amount 
arriving is not nearly up to the stand­
ard.

As it stands to-day the lea situation 
is a puzzling one to those in the busi­
ness. Where to secure tea with which 
to (ill orders booked is a big 
than most of the tea
solve.
ready,

,8ger problem 
men feel able to

Aside from 
the demand

orders
for teas

booked al 
which are

unobtainable, is something wonderful. 
The very lowest prive at which Japans 
are obtainable is around ISc and 19c. 
The quality is very poor, though, mer­
chants not caring to put these teas out 
for sale as their regular 25-eent line. 
Receipts of tannings, siftings, and dust 
here are practically nil, the Slates hav­
ing gobbled it]) everything. China Young 
Hysons are up another cent and hard 
to secure, stocks being 
Ceylon and Indian greens 
firm. In blacks, a few lots 
cheaper grades are obtainable 
a trifle lower, but the better 
more.
Choicest....................................................
Choi e.................................... .................
Japans—Fine —.................................................... 0 27

Medium...................................................... 0 22
Good common.......................
Common ................................

Ceylon — vrok n Orange Pe koe.........
Pekoes ................................
Pekoe rtouchonga .................................. 0 17

India—Pekoe Souchongs ...................................... 0 161
Ceylon greenYoung Hysons..............................  0 19

Hysonr .......................................  0 18
Gunpowders................

finely low.
scarce and

> of the
* at lin- urcs

lines cost

0 45
0 37
0 3C

.... 0 21 0 2

.... 0 20 0 22

.... 0 19 0 2.
■ 20 0 33

.... 0 17 0 20

.... 0 17 0 204

.... 0 164 0 18
0 25

.... 0 18 0 20
. 0 17 0 25

China greens—Pingsuey gunpowder, low grade. 0 12'. 0 16 
'* “ p»a leaf... 0 19 0 27
" " pinhead... 0 30 0 45

SUGAR—Demand for sugars has been 
but fair lately. Prices are steady, show­
ing no inclination to decline or to ad­
vance.
Granulated, bbls . 

" 4-bbls

Paris lump, boxes, 100 lbs.....................................
........................ 50 lbs...........\.........................

Extra ground, bbls .............
“ “r\ 50-ib. boxes.
" "X. 25-lb. boxes .

Powdered, bols......................
5j-lb. boxes.........

Phoenix .........
Bright coffee .., 
No. 3 ye.low — 
No. 2 “
No. 1 " bbls
No. 1 “ bags

$4 40
4 55
4 35
5 25 
5 35 
5 i 5
4 80
5 00 
5 21 
4 60 
4 80 
4 35 
4 30 
4 20 
4 10 
4 00 
3 95

COFFEES-—Cheaper grades of Rios 
are easier, but the better coffees are 
tinner. Jobbers report a brisk trade.
Jamaica................................................................

Mocha....................................................................
Rio No. 7.............................................................
Santos ........................................................................
Maracaibo .........................................................
Roasted and ground 20 per cent, additional.

0 12 0 20 
0 18 0 30
0 19è 0 25 
0 « 82 0 09 
0 09$ 0 11 
0 11 0 13

SYRUPS AND MOLASSES—Glucose 
syrups are selling freely in all parts of 
the country at unchanged prices. Mo­
lasses is moving slowly.
Barbadoes, in puncheons.........................................  0 27 0 32

" " fancy............................... 0 321 0 33i
“ “ extra fancy.............................. 0 35
'* in barrels................................................  0 31| 0 23-i
" in half-barrels ............................................... 0 34

New Orleans............................................................... 0 22 0 55
Antigua ............................................................................... 0 30
Porto Rico ........................................................................... 0 40
Corn syrups, bbls.....................................................  0 034

“ 4-bbls .................................................................. 0 32
" t-bbls.................................................................. 0 03).
" 584 lb pai's ......................................................... 1 7d
*' 25 lb vails .........................................................  1 Y5

Cases, 2 lb tins, 2 doz per case........................................ 2 40
" 5-lb. " 1 doz. "   2 75
*' 10-lb. “ 4 doz. “   2 65
" 20-lb. " * doz. "   2 6C

FOREIGN DRIED FRUITS AND 
NUTS—Since last report there lias been 
another advance in currants, which are 
to-day 3s. (id. above lowest point, with a 
market which is still excited. Valencia 
raisins are cheaper, there having been a 
drop which is equal to Vjc a pound. 
Sultana raisins, which are now on the 
water, are being quoted on about the 
following basis, retailers’ price: 3cr.: 
H)i/2c; 4cr., lD/2e; and 5er., IL'Uc. Ow­
ing to rains, the crop is said t<> be only 
4.000 tons, against 30,000 tons expected. 
Reports from California arc to the effect 
that the fruit out there is curing quite 
satisfactorily, and shipments are likely 
to be somewhat earlier than al lirst ex­
pected. Figs have been advanced %c lb. 
all round, owing to rains. Because of 
the advance, figs for October delivery, 
will cost more than those which were 
ordered for September shipment, though, 
generally, the reverse is the ease. No 
new date prices are out, but they are ex­
pected in October. Hallowis are re­
ported 50 lier cent, of last year’s crop, 
and as a consequence, it is likely prices 
will be higher. Khadrawis and Sairs 
are likely to be about the same crop as 
last year, and prices will probably open 
about the same as they did last season. 
Tarragona almonds are V2e lower. Stock

to arrive is ((noted around 12c to 13c. 
while spot brings about the same. Fii 
berts are i/fc to Ç2c easier, New Yorkers 
being anxious to clean up the old stuff 
before new crop arrives. Shelled wal 
nuts are away up, there having been 
another advance of le. Peels are open­
ing very high, as much as 20e‘ now being- 
demanded for citron, which a short time 
ago was but 18c. Lemon and orange 
peel are around 9c and 10y2c.
Valencia Raisins—

Fineoff-aialk per lb..................................................... .
Selected, per lb ...................................................... 0 81
Layers, “   0 8f

Dates—
Hallowees per lb .........................................................
Sairs. per lb.........................  0 03
Packages " .......................................................... 0 05

0 C8 
0 19 
0 (9

0 04 
0 031
0 t6

California Evaporated Fruits—
Apricots, per lb............................................................... 0 30
Peaches, "   0 18
Pears, “ ............................................................... 0 16

Malaga Raisins—
London layers................................................................ 2 25
“Connoisseur Clusters"............................................... 3 00

“ " 4-box..................................... roi
“Royal Buckingham Ckuters." i-boxes............... 1371

1 Excelsior Window Clusters "
i’8 ■

4 50 
6 50 
1 50

California Raisins—
Fancy seeded 1-lb pkgs............................................. 013
Choice seed d. 1-lk pkgs....................................0 12 0 13
Loose muscatels 3 crown..................................  0 l‘»i 0 12

" " 4 crown.................................. 0 111 0 11
Prunes — 

30-40s .
per lb.

40-*0s 
50-608 
60-708
7040s ......................................................
80-90i ......................................................
90 100s ......................................................
Oregon prunes (Italian style), 40-50s.

•• M 50-608.
Oregon prunes (French style), 60-70s . 

" " 90-lOOs.
•• " 100-120s

.............0 18$

. 0 05

0 09 
0 (8k 
0 071 0 "7$0 0Ft
0 07 
0 071 
0 07 
0 061 
0 04$

Currants—
Filial ra*, uncleaned, barrels............................... 0 07$ 0 08
Fine Filiatras, per lb., in cases ................................ 0 08

“ “ cleaned.................................. 0 08
“ “ in 1 lb cartons...................... 0 09

Finest Vostizzas “ ........................................  0 034 0 09
Amalias " .......................................... 0 08 0 084

" 1 lb. packages............................................... 0 08
Sultana Raisins—

Sultana raisins, per lb......................................... 0 10 0 13
" " 1-lb cartons........................................ 0 15

Eleme Table Figs—
Six crown, extra fancy, 40-lb. boxes................  0 084 0 09
Four crown, fancy, 10-lb. boxes .......................  0 06$ 0 07
Three crown .......................................................... .... 0 06
Glove boxes, fine quality, per box .................. 0 07$ 0 08
Fancy washed figs, in baskets, per basket----0 15 0 18

" pulled figs, in boxes, per lbi................ U 15 0 20
" stuffed figs " “ box ................. 025 030

SPICES—Demand is fair al unchang­
ed prices.

Per lb.
Peppers, black.......................................................... 0 16 u 20

“ white...........................................................  0 25 0 3’)
Ginger, whole ...........................................................  0 16 0 Î0

- Cochin ........................................................ 0 17 0 20
Cloves, whole .....................................  0 20 0 30
Cream of tartar........................................................ 0 25 0 32
Allspice...................................................................... 0 12 0 18
Nutmegs...................................................................... 0 30 0 55

EVAPORATED APPLES - Ten cents 
is asked for any evaporated apples 
which are being sold these days, hut 
except for the little business being done 
with the lumber people, lltere is not 
much interest displayed in the line.

BEANS—Beans are linn at quotations 
given below. Orders are fairly large 
and numerous. Soup peas are higher.
Choice prime beans........... ............................ 1 #0 1 6s»
S--up pea , whole, bag 2 bushel .......................— 2 3 2 40

MAPLE PRODUCTS—Nominal prices 
are:
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Pure maple syrup, bulk, per lb....
Compound maple syrup, per lb— 
pure Townships sugar, per lb ....
Beauce County per lb..................

JH CE AND TAPIOCA—Rice is 
normal, while there has been no change 
of note in the tapioca situation.

0 061 0 07 
0 04ft 0 05 
0 (8 C 
0 09 0

B rice, m 10 bag lots.................................................... 3 10
B rice, Ie-s than 1U bags............................................... 3 20
C C rice, in 10 bag lots ...... y.................................... 3 00
O 0 rice in less than 10 bag lots ....................•••: » 10
Tapioca, medium pearl............. .....................  u <4 u 08

CANNED GOODS
MONTREAL—Camiers have nut yei 

-i\cn uni their prices on corn and to­
matoes, and the late fruits, and it is 
needlessly to say that the grocery trade 
awaits action on the part of packers 
with considerable interest. The Mon­
treal representative of one large house 
is in receipt of a letter which assures 
him that with one week more without 
frost the packer will be able to just 
about till demands for tomatoes, while 
the writer also thought that prospects 
for corn and other lines were exceeding­
ly bright. This report is a good deal more 
optimistic than the general run of them, 
and to hear the like of it is truly en­
couraging. But meanwhile things are 
running along in I he same old way, no 
Hurry in anything, the only interest dis­
played being that mentioned in the fore­
going—the anticipation of the new lists.

TORONTO—The canned goods situa­
tion was summed up the other day as 
"strong in price and poor in pros­
pect."" Prospects for corn and tomatoes 
appear to grow poorer every day. The 
latest estimate for tomatoes is 30 per 
cci.il.. hut this is probably unwarrant­
ably pessimistic. All fruits will be 
short, peaches and pears especially. 
Plums will probably turn out better than 
many expect. The crop has been un­
expectedly heavy, and if an accurate 
estimate were- obtainable of the propor­
tion it has Inane to a full yield, the 
result wniildkprobably be a surprise to 
many people. ’ (trapes are said to be 
plentiful. All vegetables are very 
short.
Group No. 1 comprises—

“Canada First,” “ Little Chief,” “Log Cabin," “Horse­
shoe ” and “ Auto ” brands, also all private brands.

Group No. 2 comprises—
“ Lynn valley," “ Maple Leaf," “Kent" “Lion,
“Thistle,” and “Grand River" brands.

Group No. 3 comprises—
“Globe," “Jubilee," and

FRUITS.
Apples, standard, 3 s..................

“ preserved, 3's.................
“ standard, gal.................

Blueberries—
2’s, standard..........................
2’s, preserved.........................
Gals., standard.....................

Cherries—
2's, red, pitted.......................
2’s, “ not pitted.................
Gals., red pitted..................

“ “ not pitted..............
2’s, black, pitted....................
2's, “ not pitted .............
2’s, white, pitted............ ....
2’s, “ not pitted...............

Currants—
Gals., red. solid pack.............
Gals., red, standard.............
2’s. red preserved....................
2’s, red, H.8............................
2’s, black, H.8.........................
2’s, black, preserved...............
Gals., black, standard..........
Gals. “ solid pack............

Gooseberries- ■
2’s, H. S.................................
2‘s, preserved.........................
Gals., standard......................
Gals . solid pack .................

White Rose,’
No!*?

1 07ft 
1 32ft

0 95 
1 45

2 27ft 
1 77ft

2 27.
1 77.
2 42 

. 1 92

. 2 27ft 

. 2 50

Groups 
No. 2 
1 05
1 30
2 95

0 921 
1 42ft 
4 50

1 75 
8 90 
7 40
2 25
1 75
2 40
1 90

7 65 
5 40
2 10
1 90
2 ro
2 22ft 
5 90
8 40

2 25 
2 47ft
6 75 
8 7*

Lawtonberries—
2’s, H.S..........................................................  2 27.
2’s, preserved......................................
Gals, standard............................... ..

Peaches —
lft’s, yellow (flats) ....................................... 1 72ft
2’s, yellow ..........................................
2ft’s, yellow.........................................
3’s, yellow ..........................................
3 8, yellow (whole)..............................
2's, white ..................................................... 1 77ft
2ft’s, white..........................................
3’s, white.............................................
Gal., pie, peeled.................................
Gal., pie, not peeled....................

Pears—
2’s, Flemish Beauty.................................... 1 67;
2ft’s. Flemish Beauty.................................... 2 02.
3's, Flemish Beauty.....................................  2 17;
2’s, Bartlett........................................ "
2ft's, Bartlett.................................................  2 22J
3 s, Bartlett................................................... 2 37;
3's, pie, not peeled.............................
Gal., pie, peeled.......................................... 4 t2j
Gal., pie, not peeled.........................

Pineapple—
2’s, sliced.....................................................  2 02]
2’s, grated..........................................

Five mapl» syrup, b»ilv, per lb .............
Pompou d ninple eyrup, per lb.............
Pur j Townships sugar, per lb   ........................... 0 68 0 i9

2%’s. whole...................................................  2 82ft
Florida 2's sliced or grated ............
Singapore. I Vi’s, sliced......................

“ 2Vi’s, whole..........................
Plums, Damson—

2’s, light *yrup.............................................. 1 20
3’s, light syruJ ........................... ............ 1 72ft
2's, heavy syrup........................................... 1 35
2ft's. heavy syrup..........................................  1 67ft
3 h, heavy syrup ..........................................  1 9/>
Gal., standard.............................................. 3 37]

Plums, Lombard—
2’s. light nyrup.............................................. 1 25
3’s, light syrup...................................
2’s. heavy syrup............................................ 1 40
2ft’s, heavy syrup.......................................... 1 721
3’s, heavy syrup...........................................  1 97;
Gal., standard.............................................  3 57;

Plums, greengage—
2’s, light i-yrup...................................
2’s, heavy syrup.................................
2ft’s. heavy syrup.......................................... 1 7’ft
3rs heavy syrup............................................ 2 °0
Gal., standard.............................................. 3 87ft

Plums, egg—
2’s, heavy syrup................................
2ft s, heavy syrup ............................
3 s, heavy syrup................................ .

Rhubarb—
2’s, preserved.............................................. 1 771
3’s “ ..................................
Gal., standard............................................. 3 5-ft

Raspberries, Red—
2’s, L S. (Shatterberries)...............
2’s, H. 8.........................................................  2 2
2’s, preserved .................................
Gals., standard...............................

“ solid pack..............................
Raspberries, Black—

2 s, black, H.S..................................
2’b, preserved...................................
Gals., standard.................................

“ solid pack..............................
Strawberries—

2’s, heavy syrup................................
2’s “ preserved................
Gals. “ standard................
Gals. “ solid pack........ ......

VEGETABLE
Asparagus—

2ft’s. tips, California...................................  3 Î7ft
2’s, Canadian................................................ 2 80

Beets—
2’s, sliced, sugar and blood red —
2’s, whole, “ “
3’s, sliced, “ “
3’s, whole, " “

Fancy brands .............................................  1 32ft
2’s, golden wax.............................................. 0 9,'ft
3 s “ “ .......................................... * *“
Gals. “ “ ..........................................
2’s, refugee or valentine (green)............
2’s, crystal wax........................................
Red kidney, 2’s .......................................
Lima z’s .................................................

2’s ..........  ................................................
Gal., on cob..............................................

Carrots—
2’s .............................................................
3’s..............................................................

Cabbage—
3 b.............................................................

Parsnips—
2s........
3’s.........

3 27ft 2 25
2 52ft 2 50
7 77ft 7 75

1 72ft 1 70
2 25

2 65 2 62ft
3 25

2 42ft 2 40
1 77ft 1 75
2 55 2 52ft
2 75 2 72ft
1 32ft 1 30
4 671 4 >-5
3 72ft 3 70

1 67ft 1 65
2 02ft 2 00
2 17ft 2 15
1 82ft 1 80
2 22ft 2 21
2 37ft 2 35
1 32ft 1 30
4 12ft 4 00
3 42ft 3 40

2 02ft 2 00
2 12ft 2 10

0 (61 0 07
... 0 i 4Ift 0 05ft
... 0 08 0 i9
2 82ft 2 80

2 60
1 50
2 30

1 20 1 17ft
1 72ft 1 70
1 35 1 32ft
1 67ft 1 65
1 9/ ft 1 95
3 37ft 3 53

1 25 1 22ft
1 75 1 27ft
1 40 i -m
1 72ft 1 70
1 97ft 1 95

, 3 57ft 3 55

, 1 30 1 27ft
1 45 1 42ft

. 1 7’ft 1 70
2 1 97ft
3 87ft 3 85

1 72ft 1 70
. 2 00 1 97*
, 2 32ft 2 3u

. 1 77ft 1 75
2 52ft 250

. 3 5.ft 3 50

. 2 12» 2 10

.22ft 2 25
. 2 52% 2 50
. 7 77ft 7 75

10 52 lu 50

. 2 27ft 2 25

. 2 12* 2 50
7 77 ft 7 75

.10 52ft 10 50

2 25
.. 2 52ft 2 ro
.. 7 77# 7 7)
.. 10 52ft lu 50

. 3 !71 3 75

. 2 80 2 77%

1 10
1 00
1 35
1 25

. 1 32ft 1 30
. 0 9.'1 0 90

1 35
. 4 "2% 4 l0

, 0 92 ft i 9)
. i 02* 1 00
. 1 «7ft 1 05
. 1 32ft 1 30

0 92ft
465

. 0 97% 0 95
. 1 07 % 1 05

. 0 92% 0 90

• 1 47 ft 1 45• 1 87(1 1 85

. 0 97% 0 95
. 1 07% 1 05
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Peas—
l’s, extra fine sifted —
2’s, standard....................
2’s, early June.................
2’s, sweet wrinkled........
2’s extra fine sifted.......
Gals., No. 4..................

Pumpkins, 3’s.......................
“ Gal.................

Spinach—
2s....................................
3’s ...................................
Gals..............................

Squash—
3’s...................................
Gal.................................

Tomatoes—
2 s ..................................
3’h, all kinds..................
Gald, all kinds.............

ONTARIO MARKETS.
POINTERS—

Canned Goods—The feature.
Sugar—Heavy consumptive demand.
Plums—Disappearing.
Potatoes—New Brunswick arrivals 

show heavy percentage of rot.
The wholesale grocery markets report 

a satisfactory volume of business for 
the past month. Canned goods have 
probably been the feature, there having 
been a heavy demand for all lines of 
which there was any supply. The old 
pack is now about cleaned up, though. 
Some small stocks of one or two lines 
are still held. The soekeyc salmon pack 
is by long odds the worst in the history 
of the industry. It is safe to say that 
on the Fraser River, at any rate, the 
pack this year totalled less than half 
the pack of the leanest season hitherto 
experienced, and the northern rivers 
showed results that were little better. All 
this, of course, is now an old story, but 
it is n question whether the average re­
tailer realizes what he is going to be 
up against in this respect. It would seem 
almost unnecessary to urge every grocer 
who lias any salmon in stock to be very 
sure of his ground before lie lets go
-of itr

The sugar situation remains about 
unchanged, except, perhaps, for an in­
creased demand for refined, consequent 
upon the heavier arrivals of plums and 
peaches. The market is very strong and 
though no advance is actually looked 
for, is more likely to go up than down.

TEA—Buiness is quiet, even the cheap 
grades, stocks of which are getting very 
scarce, finding less favor than former­
ly. Japans are hard to get. but the 
demand is only nominal, and little in­
terest is being shown in this direction. 
On the London market the total offer­
ings of Indian to September 12 were 211,- 
211 packages (including South Indian 
teas since August 1), as against 216,908 
last year. Offerings of Ceylons have also 
been smaller than last year, 912.26!) 
packages, as against 960,851 for com­
parative periods since January 1.

Advices from London, dated August 
12, say:

“Demand continues to broaden on the 
lines noted last week and with a wider 
range of values there has been a notice­
able tendency to pay more attention to 
quality—a feature which was lacking so 
long, as the quotations for common re-

.. 1 07ft 1 06
0 90

.. 1 02ft 1 00

... 1 07ft 1 05

.. 1 37* 1 35

.. 3 721 3 70
0 92%

.. 3 12ft 3 OU

.. 1 52ft 1 60

.. 2 t2ft 2 00
.. 5 17ft 5 15

1 17H.. 3 52% 3 50
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mained at an unnaturally high level. The 
strong enquiry latterly prevailing for 
fine descriptions has gradually been ex­
tended to good medium sorts, and al­
though, so far, little movement in price 
has taken place, the change where ap­
parent has been in favor of sellers, thus 
paving the way, it is to be hoped, for 
a more healthy state of trade throughout 
the country. It is becoming evident that 
the supply of fine tea from India will 
be smaller than usual, and from the de­
terioration in character of latest ar­
rivals, the enquiry for good liquoring 
parcels should materially increase dur­
ing the next few months.

“A noteworthy and satisfactory fea­
ture of last month’s board of trade re­
turns, is the fact that re-exports to mar­
kets other than Russia were, on the whole, 
well maintained, the actual quantity 
being 2,890,000 pounds, against 3,010,000 
pounds in 1900. The falling off of near­
ly 800,000 pounds in the shipments to 
Russia must be put down to the in­
creased trade, via., the Siberian Rail­
way, for figures show that this deficiency 
was more than covered by the exports 
direct.”

COFFEE—Locally the situation is 
quiet and about unchanged. The world’s 
visible supply was 10,004,313 bags on 
Sept 1, compared with 10,075,812 on 
Aug. 1, and 10,756,653 on Sept. 1, a 
year ago. Stock in the United States, 
of all kinds, were 3,862,690 bags on 
Sept. 1, 3.933.190 a month ago, and 3,- 
190,701 on Sept. 1, 1906. Stock Bra­
zil’s in New York, on Sept. 18, were 
3,499,399 bags. Total Brazils in the 
United Slates were 3,570,363 bags. De­
liveries of Brazils for the week ending 
Sept. 14 were 14,115,263 bags, as 
against 83,345 bags last year. Receipts 
of Brazils for the week ending Sept. 18 
were 40,050 bags.

Willett & Gray say of the coffee 
situation : 11 The supplies of Brazil cof­
fee visible for this country are 000,000 
hags larger than same time last year, but 
just about equal to those of two years 
ago, so that the many parties who have 
been enquiring about the heavy surplus 
from last season’s crop, fail to find it in 
the United States. Turning to Europe, 
however, the actual stocks in the sea­
ports are now 4,500,000 bags larger than 
the same time last year, but this surplus 
is part of the Government holdings kept 
out of the market.

“So far, receipts of the currant crop 
are 450,000 bags less than the same time 
two years ago in the 10^4 million crop, 
I he logical comparison. In the month of 
July, the receipts were almost entirely 
old crop, but since the latter part of 
August the receipts are wholly of new 
crop coffee, so that it is difficult to form 
a judgment on the real size of the cur­
rent crop from the receipts up to now. 
However, the crop movement up to dale 
is still the smallest in nine years for Rio 
and Santos together, and during that 
period there were four crops whose total 
was around 10 million bags.

“Regarding the growing crop the in­
formation given out is that the prospects

are unfavorable for the second flowering 
in Rio as well as Santos.”

SUGAR—Unexpectedly heavy arrivals 
of plums and peaches have brought about 
an increased consumptive demand for 
relined, and lent considerable strength 
lo the general tone of the market. Prices 
remain unchanged, but the situation is 
stronger Ilian it has been for some 
time, and it is not unlikely that an ad­
vance may occur in the near future. 
Word comes from New York that “the 
outlook is for a steady refined market, 
with contracts safe from decline.”

Willett & Gray, in a general review 
of the situation in raws, say:

“During the week under review the 
raw sugar market has been steady and 
firm in the United States. Offerings 
have been limited and have found ready 
buyers at full quotations, the business 
being on the basis of 214c. c & f. for 
94 degrees test centrifugals, 2 9-16c.
c. & f. for 95 degrees test and 3.95 per 
lb. 90 degrees test, duty paid. At the 
close there are buyers at the same basis.

“Java sugars afloat are held at from 
10s. fid. to 10s. 7V4d. c.i.f., equal to 
3.97 to 4c. duty paid, and for October 
shipment^ at li)s. fid. c. & f. (4d. duty 
paid), but no sales are reported, being 
slightly above buyers’ views.

“European markets have fluctuated on

LAST MINUTE PROVISION MARKETS.

Montreal, Sept, 26/’

BUTTER—Tone firm. Prices 
naintained everywhere.

CHEESE—Steady market.
EGGS—Market firm. Demand 

good and receipts fair.
PROVISIONS—Situation is un­

changed.

I he sugar exchanges within narrow limits 
from 10s. to 9s. 10y2d. and closing at 
9s. lli,4d., equal to 4.09 per lb. for 
96 degrees centrifugals.

“Growing crop reports for the week 
were favorable for beets and slightly 
unfavorable for the Cuba cane crop, the 
hitler needing more rain. It has already 
been decided by some estates having a 
large shortage of cane in the fields to 
sell the cane to other centrals and not 
run their machinery this season. This 
is an important indication of crop con­
ditions in the Mantanzas district of 
the Island.

“It is too early yet, however, to give 
correct crop data. Some persons, how­
ever, arc beginning to turn their atten­
tion to distant beet contracts as a pos­
sible speculation a little later on.”

Estimated afloats to the United States 
from the Cuba and West Indies, 10,000 
tons; Hawaii, 40,000 tons; Java, 180,- 
000 tons; Peru, etc., 5,000 tons. Total,
235,000 tons, against 220,000 tons last 
year.
Peril lumps, 1b 50-lb. boxes............................................ 6 16

•• in 100-lb. “ ................................ « 86 6 06
BL Lswrenoe grsnulsted, barrels....................................... 4 60
Bedpsth’s granulated........................................................... 4 60
▲oeela granulated ......................................................... 4 45
Berlin granulated.................................................................. 4 40

....................0 31)
................. 0 30 ;
........................0 1(1

...............o *n

.....................0 31)

0 034 
(i 03; 
o 034 
1 73

Phoenix....................................................................  .... 4 ,=

No. 1 ' “ ............................. ..................... ’I
no. i •• .....................................................
Granulated and yellow, lOO-lb. bags Fc. 1 re than IM­

MOLASSES AND SYRUPS- ; 
market is quiet and steady at unchang­
ed prices. Demand for molasse- is 
steadily improving as the colder wi ; ii,, 
heralds the approach of winter, ami :.,, 
syrups have not, so far, been man 
affected by the advanced prices.
SjmipE—
Dark............................................................ ................
•ft"»»................................................................................. 0 33 35
Bright ......................................................................o 3d
Molasses—
New Orleans, medium.........

" bbla..
Barbadoee, extra fancy.......
Porto Rioo..............................
West Indian.........................

2 lb. Tins, 2 doz. in case .5 .. . 1 .. ..
10 " " 4 " “2)H .4 J 4. s. e,
Barrels............................
H«lf Barrels ........................
Quarter " .........................
Pails, 28| lbs. each ............

*' 25 “ “ ......... .......................................... i
Maple syrup—
Gallons 6 to case.......... .. ...................................... } so
1 " 2 "    ill
Quarts, 24 " ........................................................... f, 40
P otr, 21 “ ............................................................ 2 90

DRIED FRUITS—The currant mar­
ket has advanced steadily since the first 
direct steamer left Patras and Valencia 

.raisins have declined in about the same 
proportion. The reason for this is 
probably to be found in the fact that 
Valencias are a far more speculative 
article than currants, being obtainable, 
as they are, from several different coun­
tries, whereas, Greece is the one and 
only source of supply for currants. The 
Bellona, the first direct steamer for Mon­
treal from Patras, left Dénia about the 
20th and will hardly arrive in Mon­
treal for another three weeks.

Late advices from the primary mar­
kets, say of currants: “Really sound 
fruit of the finer and choicer growths 
will be in good demand throughout the 
season, as the quantity of such fruit 
available is not sufficient to supply even 
the British demand.”

An advance is reported in Fnm-h 
prunes, owing to the shortage in I ho 
supply. •
Prunes, Santa Clara—

Per lb . Ptr lo. -
100-1208......................... 0 06
90-100s,50-lb boxes .... 0 J64 70-80e " .... 'i 07i
90-90» “ .... 0 061 60-70», 60-lb boxes . 0 W

Note—26 lb. boxes jc. higher than 601b.
Candied and Drained Peels—

. 0 06 0 15 
, 0 03# 0 031
. 0 Olt 0 05

. 0 09 0 I9j

Lemon.................0 11 0 114 Citron.................... 0 1 U i
Orange................0 11 0 12
Peaches, " ......................................................0 18 u 2i
Pigs—
Blemes, per lb............................................ .
Tapneta, “ ..............................................
Bag Figs.......................................................
Currants—
PinePIliatrss.... 0 07 0 074 Vostlxeas.
Patras.................. 0 08 0 064

Uncleaned, Jo less.
Raisins
Snltana............................................  0 12’iQ b

“ Fancy .........................................................................
*' Extra fancy............................................................. .

Valencias, selected old................................................. (> 05
Valencias, new........................................................  0 07 i 03
Australian........................................................................
Seeded, 1-lb packets, fancy........................................... ■ lie

16 oz. packets, choice......................................
'* 12 oz. " *' ..................................... 0 09

Halloweee........... 0 06 .... Fards choicest............ j®
Balm.................... 0 04 .... " choice................. • '*(
Domestic evaporated apples.................................... 0 09

NUTS—Prices are unchanged. i! 
market is quiet and little busines 
passing.
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ns lg
" shelledValenciaa...................................... 0 32 0 35

Wah'-.ie, Grenoble, “ ..................................... .... ini Ô }l
** shelled................................................ 0 27 0 28

FilberiA per lb................................................................... 0 11

Sl'[CES--Tlie demand for all pick- 
line spices is comparatively heavy and 
|,n,.|"s hold firm, though unchanged.

I'tr Ih.
l'ei-iivra, hlk............................................................... 0 16 0 20
Ginger......................................................................... 0 18 0 35
Cinnamon................................................................... •••• Xm
Nutmeg................................................. ..................  0 35 0 45
Cloven, whole.............................................................  0 25 0 30
Cream of tartar......................................................... .... 0 25
Aile nice............................ ........................................  0 20 0 22

whole........................................................ 0 17 0 20
............................................................................................ 0 85
Mixed pickling spices, whole.................................. 15 0 20
Cassia, whole............................................................  0 17 0 20

ground..........................................................  0 20 0 82

IilOE AND TAPIOCA—The demand 
for tapioca continues, and at the pres­
ent rate of consumption, it is possible 
that present stocks will be exhausted he­
lm e 1 lie arrival of the next consignment. 
Prices are very firm.

1 «■ lb.
Rice, stand. B..........................................................  0 03è 0 031
Rangoon................................................................... 0 03j 0 03J
Patna........................................................................ 0 05 0 06
Japan.......................................................................  0 051 0 064
Java....................................  ..................................  0 06 0 07
8ago..........................................................................  0 05 0 06
Seed tapioca..........................................................  0 08 0 084
Carolina rice............ ...................................................... 0 10
Tapioca, medium pearl................................................... 0 08

EVAPORATED APPLES—Very little 
of iliis line has been bought by the 
wholesale trade, and prices, though more 
or less nominal, may be considered 
firmer. The situation seems to be that 
everyone is waiting for lower prices, 
ami that holders and manufacturers are 
trying to keep the price up. It is dif­
ficult to prophesy what success they 
arc likely to meet with. Present quot­
idiens are about as under :
Evaporated Ap, les............................................................. 0 10

KEANS—White beans are said to be 
very short, probably not over two-thirds 
of last, year’s crop, which itself was 
below the average. The quality, how­
ever, is reported excellent.
ticana, hand picked, per bush.................................  1 75 1 80

" prime No. 1, " ............................... 1 75 1 80
“ Ei ma, per lb...........................................................  0 07

HIDES AND WOOL—Some of the 
tanners have shut down, and others are 
working just enough to keep steam in 
their pipes. The situation is regarded 
by I be local dealers as unprecedented. 
Country hides are one-half cent lower 
Ibis week, and horse hides are slightly 
easier.
Hide», inspected, cowe and steers, No. 1...................  0 08
„ “ " No. 2...................... 0 07
Ooimiry hide», Sat, per lb., cured..................................  0 06
Call skins, No. 1, cltj............................. . .... 0 12

'• No. 1, country................................................... 0 11
Umb skins.................................................................. o 58 0 65
Horse bides, No. 1 ....................................................  j 75 J 00
B*ud. red tallow, per lb............................................  0 061 0 00
Fulled wools, super, per lb.................................................. 0 23
„ extra * ....................  ........................ 0 26
Horse hair, per lb.......................................................  0 28 0 10
Wool, unwashed............................................................. 12 0 13

„ washed........................................................i.. 0 22 0 23
rejections.................................................................. 0 16

MANITOBA MARKETS
(Market quotations corrected by telegraph up to 12 t oon 

1 hursday, -ept. 26, 1967.)

General grocery business continues ac­
tive and it is likely that fall trade will 
show a satisfactory total on the books 
of the wholesale houses. Some districts 
are suffering in an unfavorable year but, 
taking the country as a whole, the con­
dition of business is quite satisfactory.

A number of advances will be noted 
this week. Salt is 10c higher. Jams 
and marmalades are advancing. Prac­
tically all cereals arç selling at higher 
prices. Starches have been advanced he 
per pound. Corn syrups have been ad­
vanced. Owing to a change in tariff 
classification a number of lines of im­
ported canned fish, notably kippered her­
ring, herring in tomato sauce, and fresh 
herring in flat tins, have been advanced 
25c to 30c per dozen. Formerly these 
lines were admitted on payment of 171 
per cent, duty, but they have.bcen placed 
under a different classification by depart­
ment regulation, and the duty is now 
3J cents per tin. Hence the advance in 
price.

CANNED GOODS—Owing to the gen­
eral advance in prices this fall, sales are 
not quite so brisk as a year ago. Never­
theless, the wholesale houses are having 
difficulty in getting sufficient supplies of 
several lines. Quotations arc :

FRUITS.
Group Group 
No. 1 No. 2 A3

Apples—
3’s standard, rerdoz.................................... 1 294 1 27
gallons, per doz.............................................  3 474 3 45

Oherries New—
2’s, red pitted, per doz. case .................... 2 414 2 39

Currants New—
2’s, red, heavy syrup, per doz ................... 2 (9 2 04
2’s black “   2 19 2 14

Gooseberries New —
2’s, heavy syrup “ ........

Lawtonberries New—
2’s heavy syrup " ........

Peaches —
2’s yellow flats “ ........
3’s " " ........

Pea™s, F.B., “ ........
3’s, " " ........
2’s Bartlett’s ** ___*
3’s " ' ........
2’s Globe, light syrup “ .......

2’s Damson, Lb. “ ........
2’s Lombard, 1.8. “ ........
2's Greengage, l.s. " ........
2*8 Egg, heavy syrup “ ........

Raspberries—
2’s red. light syrup " ........
2’s black, heavy syruph “ ........

2 lb., per case.......

2 31* 2 29

. 2 414 2 3J

. 2 30 2 274

. 3 12 3 094

1 814 1 79
2 394 2 37
1 96$ 1 94
2 59$ 2 57
1 51$ 1 49

1 34 1 311
1 39 1 37$
1 44 1 41$
1 86* 1 84

2 264 
2 414

Se6 » well-dressed window, and yon 
will see people looking in it.

Mr. W. M. Hood, Winnipeg manager 
oi the Blue Ribbon Tea Co., who is at­
tending the sessions of the Manufactur­
ers Association this week, honored The 
iroeer with a call on Wednesday.

Pineapples, whole, 2 1
'* *• 24 .....................1....................... 4 51
“ sliced, 2 " ................................. 3 85
" grated 2 “ ................................. 4 40

Strawberries (new), per case............................... 4 83 4 78
Rasy berry Jam ( Smith’s >—

12-oz. bottles per doz ................................................ 1 65
1-lb. "   2 20
41-oz. "   4 75
5-lb. tins, each ...........................................................  0 59
7-lb. “   0 80

VEGETABLES.
Beans (new) per dozen-

golden wax, “    1 064 1 04
refugee. "   1 06è 1 (4

" crystal wax............................................... 1 164 1 14
" red kidney.................................................. 1 214 1 19
lima................................................................... 1 464 1 44

Corn—
2’s .............................

Peas (new) per dozen—
(No. 4) 2's "
No. 3 2’s "

(No. 2) 2’s sweet wrinkle............................. 1
(No. 1) 2's extra fine sifted......................... 1

Succotash—
b 2Te " ................................... 2 63 2 58

whole, " ........................................
sliced. " ........................................
whole, 3-lb., ** .........................................
sliced, “ " .........................................

Spinach—
2’s, per doz........................................  3
3’b '  4
gallon, per doz...................................................

Asparagus, per doz..................................................
Tomatoes—

per case .......................................................2
Beans golden wax..............................................  1

•' refugee........................................................ 1

2 13 2 08

l d64 
16)

1 04 
1 14 
1 19 
1 49

2 08 
2 28 
2 64 
2 84

ME AT 4.
Pork and beans l’s, per doz............................................ 1 25

" 2’s, “   1 90
" 3 s, “   2 60

Clark's 1 lb. plain, per case..............................................  2 25
;; 2 •• " •• ........................................ i so

........................... ...................................................... 2 25
' 1 “ tomato sauce, per case .............................. 2 25

2 '' '* *’ ....................................... 1 80
3 “ “ "   2 25
1 Chili "   2 25
2 ......................................   1 90
3 “ “ “ "   2 25

Soups, per doz.................................................................... l 25
Carmed chicken (Man. Can, Co.) per doz.................. 3 25

71 turkey “ “ ............... 3 25
* chicken, per doz ............................................... 3 30

“ turkey “   3 30
duck *’ ..... ............................................  3 30

Corned beef " 2’s perdez............................2 65
" “ l’s *'   1 50

Roast beef
' l’s, per doz................................................... 1 50

“ 2’s. “   2 65
Potted meats, i’s, per doz................................................  0 55
Veal loaf 4 lb., per doz...................................................  1 25

“ lib. “ ...................................................... 2 50
Ham loaf % lb. “ ...................................................... 1 25

“ 1 lb. “ ...................................................... 2 50
Chicken loaf 4 lb. “ .................................................   1 85

" 1 lb. •• ......................................................  3 50
Lunch tongue l’s, “ ...................................................... 3 65
Sliced smoked beef 4-lb. tins, per doz.......................... 1 80

“ " 1-lb. tins, "   3 10
" 1-lb. glass, “ .........................  3 35

Chipped " 4-lb. tins, "   1 45
,r " 1-lb. tins, “   2 50

_ “ 1-lb. glass, “   3 05
Sliced bacon, 1-lb. tins, “ ......................... 3 10

“ 1-lb glass, " .........................  3 25
Lobsters (new) 4's, per doz..............................................  2 39

“ “ i’s, “   2 90
“ “ I s, “   4 00

Salmon (clover l-»af)-
1 to 4 cases, per case..................................................  7 6)
5 cases and over.........................................................  0 50

SUGAR—Quoted as follows :
Montreal granulated, in bbls.................................. . 5 00

" " in sacks......................................... 4 95
" yellow, in bbls................................................... 4 60
“ " in sacks...................................................... 4 45

Wallaceburg, in bbls..................................................... 4 90
" in sacks.....................................................  4 85

Berlin, granulated in bbls ............................................. 4 80
" " “ sacks............................................. 4 85

Icing sugar in bbls..................... ^..................... ........... 5 60
" in boxes.................................................*... 5 80

" " in small quantities...................................... 6 20
Powdered sugar, in bbls......... .. j.........7.;.................. 5 40

" “ in boxes.................................................. 5 60
" “ in small quantities............................... 5 65

Dump, hard, in bbls...................................   5 95
" “ in 4-bbls................................................... 5 95
“ “ in 100-1D cases................................................... 5 95

SYRUPS AND MOLASSES — Corn 
syrups have advanced and new quota­
tions will be noted below. We quote :
Syrup “Crown Brand,’’ 2-lb tins, per 2 doz. case .... 2 55

" 5-lb tins, per 1 “   3 00
" " 10-lb tins, per 4 “   2 80
“ " 20-lb tins, per f " — 2 85

“ 4 barrel, per lb............................ 0 03$
“ “ Sugar syrup, per lb................. 0 03|

Beaver Brand, 2 lb tins, per 2 doz case......................... 3 10
“ 5 “ “1 “   3 60
•• 10 •• " 4 "   3 30
“ 20 " i "   3 20

Barbadoes molasses in 4-bbls, per gal........................... 0 40
New Orleans molasses in 4-bbls, per lb......................... 0 03*
Porto Rico molasses in 4-bbls., per lb........................... 0 04)
Blackstrap, in bbls., per gal............................................. 0 31

“ 4 “ “ ...........................................  0 33
*• 5 gal. bets., each......................................  2 25

COFFEE—Whole green Rio is quoted 
at 8§c and roasted at 11-ic. Ground 
roasted sells at 121c. The market is 
reported weak.
Whole green Rio, per lb.................................................. 0 0S2

“ roasted “ per lb.................................................. 0 111
Ground roasted Rio........................................................... 0 12J
Standard Java in 25-lb. tins, per lb............................... 0 33
Old Government Java in 25 lb. tins, per lb.................. 0 32

" “ Mocha.................................................... 0 32
Imperial Java, ip 25 lb. tins, per lb................................ 0 29
Pure mocha '* “ “ ............................. 0 25

“ Maracaibo................................................................. 0 19
Choice Rio........................................................................... 0 17
Pure "   0 16%
Seal Brand (C & S) in 2-lb tins, per lb..........................  0 32

.................................. 1-lb " “ ........................... 0 33
Local Blends:—
Mocha and Java in 2-lb. tins, per lb............................. 0 23

“ “ 1-lb. r‘ .........................  0 24

MINCE MEAT—
Mince meat, 7 lb. pails, per lb...................................... 0 091

•• “ 28 ....................... .........................................  0 08|
'* " 12 oz pkgs., per doz.................................. 1 05

PICKLES—Local brands are quoted 
as follows :
Sour—

jw ——:::::, IS
5 “ “ ..........................................................................2 75
Crock............................................................................... 65
Bottles, 18 oz,, per doz.............................  2 00

“ 20 ......................  2 25
Chow—

ig»i. -S';;;::;;;;;;;;:;:;;-;;:;;;;;;;;::;;;;
5 " “.......................................................................... 3 00
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Crocks.............................................................................. 70
Bottles, 18 oz., per doz............................................... 2 00

“ 20 “ •• 11 ................................................. 2 26
Sweet—

1 gal. pails.................................................................... 60
3 •*   2 15
5 “ “   3 25
Crocks............................................................................. 75
Bottles, 18 oz., per doz...............................................2 25

20 ...................  2 50

1 gal. pails...................................................................... 9J
3 " -  2 40
5 " "   3 75
Crocks......................... .................................................... 85
Buttles, 18 oz., per doz..............................................  2 50

** 20 ...................................................................  2 75

STARCH—As noted above there has 
been a general advance of Jc per pound 
in laundry and corn starches.

SALT—There has been an advance of 
10c per barrel. Prices are now as fol­
lows, f.o.b Port Arthur and Fort Wil­
liam :
Balt, 3 1 per bbl..................................................................... V SO

- 5', "   i 10
" ,'a “     2 35
" 1 a “ ....................................................................  2 3j
•• 2 a “ ..................................................................... 2 20
" 50’s po* ton 1-ags each................................................. u 32
“ f> ’« jute “ ................................................... 0 25

Ordina-j f e in bbls., per bbl............................................. 1 JO
course *' ........................................... 1 10

Rock "alt pe 'on............................... '.......................... 11 oO

FOREIGN DRIED FRUITS—
Au-truliau rairiu —
brown eziav per lb....................................................... U 08
Extra ■ r wu ' ................................................. 0 18$
tiultana raisins, bulk, per lb.................................. 0 134 U 13t

“ cleaned, *' ........................................ Oil
" llbpkgB " ........................................ 0 16

Table raisins, Connoisseur clusters per case.............. 2 60
" extra dessert, “ __ 3 40
“ Royal Buckingham, " ............... 4 00
“ Imperial Russian * ............... 5 25
“ Connoisseur clusters, 1 lb pkgs. per

case (20 pkgs)......................  ................  3 35
" Connuisseur clusters, boxes (54 lbs). ... 0 80

Valencia raisins, f. o. s ................................................... 1 75
" " selected.................................................. 1 85
" “ layers...................................................... 2 10

Trenor's Valencia raisins f.o.s, per case...................... 2 70
“ “ selects '• ..................  2 85
" “ layers “ ..................  2 95

California raisins, muscatels, 2 crown, per lb............  0 1°J
“ " M 3 - ............... 0 104
" “ " 4 " ............... 10|
" " choice seeded in |-lb. packages

per package................................. 0 10i
“ " fancy seeded in 1-lb. packages

per package................................ 0 10%
" " choice seeded in 1-lb packages

per package.............................. 0 121
" " fancy seeded, 1-lb. packages,

per package................................ 0 13
Prunes 90-100 per lb ...................................................... 0 004

" 8 -90 “ ...................................................... 0 07
“ 70-80 “ ...................................................... 0 07J
" 60-70 44 ...................................................... 0 08 «
" 60-00 “ ...................................................... 0 08i
“ 40-50 “ ...................................................... 0 U9*

Currants, uucleaned, loose pack, per lb....................... 0 u7?
" dry cleaned, Filiatras, per lb.......................... 0 07;
“ wet cleaned, per lb............................................ 0 08
" Filiatras in 1-lb pkg. dry cleaned,per lb___ 0 184
“ Vostizzas, uncleaned........................................ 0 18$

Hallowee dates, new per lb............................................ U 05Î
Figs, cooking, in tapn- ts, per lb.................................... 0 16$

" " in sacks " .................................... 0 06
" table, 1 crown “ .......................... ...... 0 10
** “ 3 4 " ..................................... 0 11
'* " 6 " “ ..................................... 0 13
“ " glove boxes, per box .......................... 0 094

square boxes (i2oz) per box............... 0 0S|
" “ 1 lb baskets, per basket.................... 0 15

Apricots, choice, in 25-1 o. boxes,per lb......................... 0 72|
Apricots, standard in 25-lb. boxes, per lb.............. 0 22
Peaches, choice, per lb..........................................   0 15
Peaches................................................................................ 0 15*
Pears, choice (halves), per lb......................................... 0 13%

“ si andard " “ ........................................... 0 13
Plums, choice (dark pitted) per lb................................  0» It
Nectarines, choice............................................................. 0 16

EVAPORATED AND DRIED AP­
PLES—Canadian evaporated apples are 
quoted still at 10^ to lie per lb., and 
dried at 9|c per lb.

HONEY—Ontario honey is very
scarce. Prices are quoted as follows :

Ontario honey, 5-lb. tins per case................................ 8 76
44 10-lb '•   8 66

California honey 1-lb. glass jars, 2-doz. case............... 4 80
14 44 6-1 h. ti s, 1-doz. case............................  8 40
“ 44 10-lb. 4 |doz 44 .........................  10 1-0
“ " 60-lb. “ per lb................................... 0 14

RICE, TAPIOCA AND SAGO—Ran­
goon rice slightly easier, otherwise 
prices are unchanged.
Japan noe, per lb., cwt. lots........................................... 0 044

44 " 50-lb. lots.........................................  0 041
Rangoon rice, per lb................................................  0 04 0 04*
Patna “ " .........................................................  0 04f
Tapioca, per cwt......................................................... 8 00
Sago, per lb.........................................................................  0 04|

NUTS—
Almonds, per lb. ... ......................

" (shelled), per lb...................
" " in small lots, per lb.

Filberts .............................................
Jumbo peanuts, roasted ..................
Diamond peauuts, roasted..............
Walnuts, new.Grenobles, per lb —

" " Mar bots *r ............
“ “ shelled, “ .............

Pecans, per lb.....................................
Shelled walnuts, January delivery...
Brazils, per lb..................................... .

.... 0 16 

.... 0 33 

.... 0 114 

.... U 11| 

.... 0 17 

.... 0 14 

.... 0 14 

.... 0 11 

.... 01 

.... 0 1 

.... 0 30 
0 16 0 16 
.... 0 26 
.... 0 5

CEREALS—All cereals are advancing 
and higher prices will be noted in oat­
meal, eornmeal, pot and pearl barley, 
etc. We quote :
Boiled oats, 8u lb sacks, per cwt. 

44 40
.. au ••
“ 8

Granulated oatmeal, per sat k ...
Standard, per sack.......................
Corn meal, 49 s, per sack ..............
Put Barley, per sack....................
Pearl “ *4 ..... ..............
Pearl “ per 4 sack..................
Split Peas. pcr sack......................

2 50 
2 55 
2 60
2 9J
3 CO 
3 CO 
0 95
2 5'
3 5) 
1 80 
2 75

MANUFACTURERS’ ASSOCIATION.

Meeting in Toronto This Week—Notes 
From Manufacturing Grocers’ 

Section.
The thirty-sixth annual meeting of 

ilie Canadian Manufacturers’ Associa­
tion is in session in Toronto this week 
at the King Edward Hotel. On Tues­
day morning, 24th, at 9.30, the regis­
tration of delegates began, and the first 
sessions opened. The first business 
meeting was tiiat of the Manufacturing

S. W. Ewing, general chairman, Manu­
facturing Grocers’ Section of the 

CM.A.

Grocers’ Section, which was called to 
order in Room E by Chairman S. W. 
Ewing, of Montreal. Among those pre­
sent were : Robert Greig of the Robed, 
Greig Co.; C. C. Dalton of Dalton 
Bros.; Frank C. Simson. of the National 
Drug & Chemical Co.; W. S. Greening, 
of the Todhunter-Mitchell Co.; C. E. 
Barton and R. L. Hilton, of the Stand­
ard Chemical Co. ; I. D. Bradshaw, of T. 
D. Bradshaw & Co., all of Toronto ; E. 
A. Dailey,/of the F. F. Dailey Co; W. 
H. McLaren, of McLarens, Limited ; 
Win. Somerville, of the Imperial Cocoa 
& Spice Co., W. J. Brigger, of T. Up­
ton Co. ; Jas. McLauchlan, of McLauch- 
lan & Sons Co., all of Hamilton ; and 
L. C. Van Beaver, of the Van Beaver 
Packing Co., Toronto Junction ; W. M. 
Hood, of the Blue Ribbon Tea Co., 
Winnipeg; and Edmund Littler, of the 
Walter M. Lowney Co., of Canada ;
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Paul Hamill, of the N. K. Fairbanks 
Co.; S. W. Ewing, of S. H. Ewing & 
Sons, of Montreal.

S. W. Ewing, who has held the posi­
tion of chairman for three years, was 
re-elected general chairman. As an as­
sistance to Mr. Ewing, a new feature 
was introduced and the following Vice- 
Chairmen were elected ; For Halifax 
W. E. Schwartz; St. John, T. H. Esta- 
brooks ; Montreal, John Carsley ; Toron­
to, Robert Greig; Hamilton, F. F. Dai­
ley; London, A. Eckert ; Winnipeg W 
N. Hood.

Of the business discussed by the sfcu. 
lion, one interesting point was in re­
gard to the enforcing of the Pure Food 
Law. It is well known that though this 
law is in existence, it is not strictly en­
forced, and this condition of affairs is 
obviously unfair to firms which observe 
its provisions. It was the general opin­
ion of the delegates that the law should 
he more rigidly adhered to. ].n connec­
tion with this matter it was suggested 
that a Board of Commissioners of five 
business men, independent of the firms 
concerned and conversant with the re­
quirements of the manufacturing gro. 
'•cry trade, should be appointed to rule 
on the question.

The matter of -the inspection of pack­
ing houses was also discussed. If a 
packer ships his product out of Canada 
or out of his own Province, lie must, 
under the present law, have an inspector 
at his factory and stamp all such ex­
ported goods, “Canada approves.” 
while the packer who disposes of Ids 
product only in the Province in which 
his factory operates, is not required to 
undergo this inspection. Tt was fell 
that •>. more uniform method should In- 
adopted.

The other meetings were well attend­
ed, and I here were many discussions and 
|i»pers on interesting business.

GET IT IN WRITING
If tradesmen would make it a practice 

to have all ordinary business transac­
tions in writing and copied, much waste­
ful and costly litigation would be avoid­
ed. An exchange wisely says :

It is merely reducing to a minimum 
the possibility of misunderstanding or 
error on the part of either party to the 
transaction.

When giving an order, of course 50» 
get a copy of it. If there arc any spe­
cial quotations, concessions in terms, 
special contract for delivery, or any un­
derstanding varying the established trade 
conditions, have it incorporated as a 
part of the order. Then you won't for­
get and none the less will the other 
party.

Lapse of memory is the subpoena 
server’s hope, the law courts’ best friend 
and the lawyer’s main reliance .—Gro­
cery World.

FOR SALE.

THE old established grocery and provision of L J- 
Dlckle Is offered fur sale owing to the ill-health of 

the proprietor and increasing business ; this business 
la one of the most successful In Osbawa. the moo en­
terprising town on the G.T.R. L. J. Dickie, South 
Oahawa P.O., Ont. <3B>



THE CANADIAN GROCER

SOME THINGS A few timely suggestions for the
TO DO IN retailer who wants to increase

OCTOBER his business.

The majority ul' grocers it is to be 
hoped. have long ’ere this started to 
make their plans for what to do next 
month. Others, it is to be feared, have 
nut given the matter more than a pass­
ing -'thought, if, indeed, they have ac- 
vorded it that much attention. Yet it 
is a subject which will wonderfully re­
pay a little careful planning, and it is 
us much with a view to stirring into 
action those whom, it is to be hoped, 
constitute the minority above mention­
ed. as of helping, with indication and 
suggestion, those in whose minds ideas 
have already shaped themselves, that 
ilm following hints are presented. It 
may be said at once that they are the 
outcome of many talks with different re­
tailers, all of whom have adopted, or 
intend to adopt them, in 'their own busi­
ness. •

* * »
October is a month of possibilities. In 

it much can be done to increase trade 
that cannot be done in other months. 
October is, or should be, a good profit- 
taking month, and one in which a con­
siderable amount of new business may 
lie secured. The first week or two of 
October marks the end of the holiday 
season, and families whose trade for 
I lie last few months has gone , to swell 
I lie account of some seaside or country 
store, are now returning to the city and 
settling down for the winter. Many a 
grocer is misled into thinking that it is 
hardly worth his while to pay any spe­
cial attention to returning customers; 
that he will enjoy a monopoly of their 
trade, as usual, during the coming win­
ter and spring, and that any special çf- 
t'ort on his part towards making assur­
ance doubly sure would just be so much 
lime wasted which might be spent more 
profitably in other directions. The gro­
cer wlio is after a larger trade, and 
means to get it, pursues a different pol­
icy. lie recognizes what, the other 
i mores, that customers are human, and 
as responsive to a little flattery and at­
tention as the most pronounced egotist 
that ever lived. He takes care, first of 
a II, to lei all his patrons know that he 
is still doing business on the same old 
stand, and follows this up with the more 
pertinent information that his facilities 
lor handling orders promptly and effici­
ently have been perfected and augment­
ed during the slack summer season, and 
that, every fresh year he is in business 
his increased knowledge enables him to 
huy his gods at a decreased price, of 
which, he does not fail to point out, his 
customers reap the benefit.

* • *

All this can be done by means of a 
neatly printed circular, which should

be either mailed, or delivered in person 
—not simply thrown inside the gate— 
or it may he imparted by word of 
mouth, which is the best way of all, if 
it can be accomplished. The average 
grocer 1ms few customers whom he does 
not see occasionally in his store—few 
that is, who do their ordering, entirely 
by telephone, and a few polite enquiries 
ns to how vacations have been spent, or 
a word or two on any conventional sub­
ject, of no special interest to anyone, 
but of considerable weight under these 
circumstances, goes a long way towards 
impressing a regular customer, or one 
who is placing an order for the first 
lime, of the desirability of dealing with 
a man who takes some interest in her 
wants outside of the actual cash profit 
which may be expected to accrue to him 
from her custom. Sympathy, polite­
ness, attention—these three—but the 
greatest of these is sympathy.

* . *

A great many new lines will be com­
ing in next month, notably currants, 
raisins and all the Mediterranean fruits, 
and nuts. The grocer who wants to be 
posted might do worse than go down 
and have a chat with his wholesaler as 
to what prices may be expected, whether 
there is any likelihood of shortage in 
l he supply, and what the situation. is 
generally. It pays, occasionally, to do 
more than simply buy from hand to 
mouth, and though the average retailer 
cannot be expected to have the inside 
knowledge which is the prime requisite 
for successful speculation, he may, by 
keeping in moderately close touch with 
the situation, form his own views as to 
the advisability or the reverse of stock­
ing up on new lines that are coming 
into the market. The habit of reyling 
too much on other people’s opinions is 
a bad one to cultivate. The men from 
whom a retailer is most likely to obtain 
information are mostly those who have 
their own axes to grind, and who fre­
quently are not, alas, above grinding 
them on the nearest whetstone that hap­
pens to be handy. A pinch or two of 
salt, however, is often sufficient to ren­
der valuable, information that is in­
tended to be misleading.

* . *
Spices are another line which merit 

special attention at this time of year. 
The pickling season is in full swing, and 
the demand for these lines is greater 
now for a few weeks than it is in all the 
rest of the year put together. The spice 
trade of the average retailer does not, 
and cannot, in the nature of things, 
amount to a groat deal, but it is a line 
on which there is a good profit, and a
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department of his business that cannot 
be neglected. A grocer may make or 
mar his reputation with his customers 
on spices alone. Purity here, as else­
where, and everywhere, is the keynote 
of success. Keep pure spices, if you 
would keep your trade.

And another word of advice that is 
always in season: Don’t neglect the 
window. The Grocer devotes every 
week a special department to this sub­
ject, and it is, therefore, superfluous to 
do more than touch upon the subject 
here. I think it is a fact that there are 
lew grocers who do not realize the im­
portance of well-dressed windows, but 
some of them are too lazy and others 
too bpsy (or, so they say), to devote 
much attention to this department of 
their business.

Looked at from a straight, common- 
sense point of view, the thing is self- 
evident. A woman passing a store is 
going to keep right on passing unless 
there is something about the store that 
arouses her interest and compels her to 
slop. If she stops, she’s interested. If 
she’s interested it is safe to say that 
she is in the market for some commodity 
or other—not necessarily the one which 
happens to be displayed in the window. 
Once she is open to conviction, she’s 
lost—if the grocer knows his business— 
and when you have made the sale, reflect 
that it was the window that caused it, 
and put in a better one next week. *

ALL FOR FUN.
“I)o you keep good, honest goods 

here?” asked the fussy old man in the 
cafe.

“Well, sir,” responded the waiter, 
“the whiskey’s straight, all right, but, 
to be candid with you, I think the pret­
zels are crooked.”—Cleveland Leader.

Statistical Hoarder—Have you the re­
motest idea, for instance, what, the 
world’s supply of honey is?

Sentimental Boarder—Yes, sir. The 
worlcjfs supply of honey weighs exactly 
116 pounds, and her name is—well, I’m 
not going to mention it in this crowd.— 
Chicago Tribune.

A traveler in the dining-car of a 
Georgia railroad had ordered fried eggs 
for breakfast. “Can’t give yo’ fried 
aigs, boss ” the negro waiter informed 
him, “lessen yo’ want to wait till we 
stops.” “Why. how is that?” “Well, 
de cook he says dc road’s so rough dat 
ebery time he tries to fry aigs dey 
scrambles.”—Life.

Mrs. Knowsitt—This is the second 
time you sent me this bill, and I paid it 
once.

The Grocer—That’s the bookkeeper’s, 
fault, ma’am. He keeps his books by 
the double-entry system.

Si :
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THE NIAGARA CANNERS.
(Continued from page 32.)

The Delhi factory, at Niagara-on-the- 
Lake, has Italians only in its employ 
this year, the manager stating that for 
various reasons he found them more 
satisfactory. The families—the Italians 
are always blessed with an abundance 
of children, who seem to be considerable 
of a nuisance—are housed in a row of 
tumbledown frame houses at some dis­
tance from the factory. These, of the 
tenement variety, are fairly roomy, but 
are not particularly pleasant as regards 
cleanliness. A busy little matron was in 
charge, who appeared to be most cap­
able, but for some reason or other her 
services were desired at the factory 
that morning and the houses were left 
to shift for themselves.

In Conclusion.
The facts cited above will allow, the 

reader to judge for himself concerning 
conditions in these canneries. Consider­
ed generally, the class of labor employ­
ed does not seem to be nearly so desir­
able as the Government report would 
lead one to believe. These Pollock and 
Italian women appear to be admirably 
clean, and conditions generally met with 
in regard to clothing, bedding, etc., 
would further impress this idea.

Here, in a word, seems to be the situ­
ation. The proprietors of these factories 
know that conditions in connection with 
the industry in this district are not 
ideal. They realize the situation and are 
trying, as rapidly as practicable, and 
reasonable, to remedy present conditions.

The fact that matters have improved so 
materially during the past year points 
to this. It seems altogether likely that 
they will continue to improve and that 
in three or four years the factories will 
be entirely free from any questionable 
conditions,

The fact should also be mentioned that 
every facility was allowed The Grocer’s 
representative to inspect every feature 
of each of the factories in the district. 
In every case he was pleasantly received 
and made to feel that he was exceedingly 
welcome. In Hamilton, he called at the 
offices of the Canadian Canners, and 
through the kindness of the secretary, 
Mr. Innés, and the president, Mr. Nairn, 
was given a letter to' the manager of 
every factory under the control of the 
company in the district, a fact which 
assisted materially in his tour of inspec­
tion.

NEW CROP VALENCIAS.
The first arrivals of new crop Valencia 

raisins were received by Davidson & 
Ilay, Toronto, on Wednesday, Septem­
ber 25. The stock is fine, sound fruit, 
but a little small. Tirjs is, no doubt, 
due to the heavy rains which fell while 
a large proportion of the fruit was 
either ungathered or still on the drying 
grounds.

BEEN THROUGH THE MILL.
Circumstances alter salesmanship.
The manager of a business who has 

been through the mill as a salesman and

still retains a memory of times gone by 
is the easiest manager to work under 
and tiiere is a very good reason.

He is not expecting impn-sil,], 
things. He knows that conditions ai. 
different as soon as you are out of 11, 
house, and sales are a good deal hardei 
to make. He knows that When a eus 
turner comes to the house he has alien,I 
decided to buy, and the salesman mil 
has to assist in the sélection and suggest 
other things as he goes along to bullii up 
the order, but once outside the house 
with an order book or a line of sumpi. - 
the shoe is placed on the other foot, h 
is the salesman who is then looking loi- 
business, and not the customer looking 
for goods. The customer then déchues 
he is full up on everything, and ii is 
up to the salesman to pry loose an 
order for a small bunch of odds and 
ends if he cannot get nothing better.

The manager who meets a customer in 
the house and books a big order some­
times feels that a salesman should do 
equally well when out looking for ordci„. 
He fails to realize that his man came 
to him especially to buy, and that when 
the salesman found the same man lie 
found him engaged in selling goods and 
his mind was not already made up to 
buy, in fact, it was on other subjects 
entirely.

The manager who inherits his job, 
and does not grow into it, sometimes 
fails to grasp these little points of dif­
ference.—Grocery World.

“P

^Throwing

is all very well if you can afford it, but it is not necessary 
if you deal with the right house. Our prices will suit you.

VALENCIA RAISINS
Still selling "FIno Selected" and "Fine OK Stalk," 
to arrive by first steamer via Liverpool. Very few remain­
ing unsold.

OLD HOMESTEAD CANNED GOODS
Factory reports short pack on many lines. If you want to 
get in, send your orders at once.

S. J. CARTER «6 CO.
Wholesale Grocers

68 MoGIII St., Montreal

The Grocery Clerks 
Are Getting Wise

those who are wide­
awake to the fact that it 
pays to keep posted on 
grocery matters by reading
The Canadian Grocer
every week are drawing the 
Best Pay.

It doesn’t cost you 
4 cents a week to 
have your own paper.

CAN YOU SPARE 4c. A WEEK 
TO IMPROVE YOURSELF?

J
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(ADVERTISEMENT.)

SCRUPULOUSLY CLEAN
IN EVERY DEPARTMENT

Such Was the Condition Found by the Star-Journal in the Pure Food and 
Simcoe Canning Factories To-day, While Sleeping and Living Ac­

commodation for Employes Could Not Be Excelled in Such 
Institutions.

1’i.oviucial Medical Health Officer 
ll.ulgetts and Dr. Bell, through the To- 
nmlo newspapers, yesterday made grave 
charges against the proprietors and 
managers of canning factories in the 
Niagara Peninsula, that, if left unin- 
xc-ligated $md disproved, would work 
incalculable injury to the canning in­
dustry in this district. These reports, 
ii goes without saying, will be copied by 
nearly every newspaper in Canada, and 
«ill also find their way to Great Bri­
tain. Australia and New Zealand and 
oilier countries, and the result will be 
ihat thousands of families that have 
lieen using Canadian canned goods for 
xears |cast will no longer use them. 
Hundreds of thousands of dollars may 
la- lost to this country as a result of 
such action.

Relieving that the canning factories 
in this city are not deserving of the 
strictures passed upon them, but that 
they are, on the contrary, entitled to 
the fullest confidence on the part of 
iIn- people—not of this city only, but 
ni i lie entire Dominion and of other 
e.moi ries—the Star-Journal detailed a 
representative to visit the different fac- 
i«ries doing business in the city, to 
iimke a thorough and impartial investi­
gation in each case and to report as to 
the result for the public benefit

Even a cursory inspection of the dif­
ferent processes through which fruit, 
cle., is put in a canning factory is not 
a matter of a few minutes, for as fruit, 
vegetables, etc., are handled in the fac­
tories visited half a day can easily be 
spent in following the system from be­
ginning to end. In addition to this the 
building in which the factory employes 
arc housed call for attention, and as the 
Star-Journal’s representative was in- 
'i meted to make his investigation as 
searching as possible, it was found to 
he an impossibility to visit all the can­
ning establishments in one day. Two 
only—the Pure Food Factory and the 
Simcoe Canning Company’s factory— 
"me visited. The Wethey and the

iSchenck factories will be visited to-day 
and reported upon in to-morrow’s issue 
of the Star-Journal.

The reporter was fortunate in being 
accompanied by Mr. Samuel Brower, of 
Chicago, representative of the Sprague 
Canning Machinery Company, of the 
city named. Mr. Brower is an expert 
authority on the fruit and vegetable 
canning business, and the conclusions 
arrived at by the reporter have his full 
and unqualified endorsation.

The Pure Food Company’s factory, 
on Queeston street, was first visited. 
Mr. John Danheiser, the manager, gave 
the Star-Journal’s representative every 
opportunity to make a thorough inves­
tigation.

“You may go through the place your­
self. I will send one of the operatives 
with you or 1 will accompany you my­
self—just as you choose,” said he.

“Mr. Brower understands the busi­
ness thoroughly,” answered the re­
porter, “and if you don’t object, he 
will show me through.”

Accompanied by this thoroughly 
disinterested expert, the reporter in­
spected the factory.

The fruit—plums and tomatoes are 
in season just now—is unloaded into 
a shed which is entirely separate 
from the canning factory and which 
is open on all four sides. Girls and 
women receive the baskets and the 
crates, empty the fruit and carefully 
sort it, the bruised, over-ripe and tainted 
portions being thrown into barrels; the 
sound fruit being placed in clean, fresh 
baskets and carried into the factory, 
where it is passed through the various 
phases of the canning process by ma­
chinery, no employe’s hand touching it 
after it leaves the sorters. The different 
steamers and the cooking apparatus are 
kept scrupulously clean. No peelings, 
stems leaves nor refuse of any sort is 
to bn found in the. building. The floors 
are cleaner than those in many dwelling 
houses, and the employes are neatly and 
cleanly dressed. Sinks, provided with 
soap and towels, are in the working 
rooms for the use of employes.

“Do not use new tin cans for drink­
ing purposes” is a notice posted above 
the tap from which the operatives take 
their drinking water. Another regula­
tion which is given every prominence 
reads: “The management insists upon 
extreme cleanliness in every department.
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Employes, in leaving their stations, 
must, in every instance, wash their hands 
before returning to work. Employes 
must, at all times, keep their clothing 
and persons perfectly clean and heat.”

The. appearance of the employes em­
phatically proves that this rule is close­
ly carried out. The clothing worn is 
clean and neat and each female oper­
ative wears a large and long apron, 
which is changed every morning.

“I fail to see where any fault can 
he found with this factory” said Mr. 
Brower. “Cleanliness is a leading amP 
evident characteristic of the establiriv 
ment. The output of this factory is 
good enough for the tables of the best 
in the land.”

A visit was next paid to the living 
rooms, which are in a building situated 
some hundreds of yards distant from 
I he main buildings. The interior of this 
structure is divided into compartments, 
each of which gives accommodation to 
one family or seven individuals. Gas 
stoves are provided for cooking pur­
poses, a long, narrow table runs across 
the floor, and at this the family sits to 
partake of the daily meals. Tables, 
floors, walls, chairs and all other ar- 
lidles of furniture are “clean as a new 
pin.” Each family is provided with its 
own dishes, knives, forks, etc., which 
are kept on shelves provided for the 
purpose. The sleeping apartments, which 
are entered from the dining-room, con­
tain two, and sometimes three, beds each. 
The reporter examined the bed clothing 
closely. The mattresses were perfectly 
clean, many of them being new and 
none having been in use for a longer 
period than since last fall. There were 
evidences here and there of a slovenliness 
or carelessness on I he part of those who 
use the apartment, but there was no 
dirt. The employe who has the super­
vision of these apartments, a young and 
intelligent Italian, showed the re­
porter through and staled that the em­
ployes are perfectly contented and hap­
py. The women spend their leisure hours 
before and after work, in sewing, 
eroehetting, etc.

in every department the Pure Food 
establishment was found to be thor­
oughly clean, well ventilated and sani­
tary. The operatives were neatly 
dressed, their clothing and persons clean 
and tidy, and the foremen and forewo­
men kept close watch over all employed 
in the factory. The. utmost care was 
taken in the work of canning the fruit. 
Tomatoes are submitted to the first 
phase of the process—that of scalding— 
outside the factory. The “peeling” is 
done inside the operatives sitting at a 
table, elliptical in shape, and along the 
centre of which runs an automatic car­
rier. On this carrier stands boxes in 
which the “peelings” are placed, and 
whicb-ure removed to the point at which 
the waste matter is thrown out of the 
building. Not a vestige of peeling or 
“flesh” of tomato was to be seen on 
table or floor. As to the sleeping and 
eating rooms, it is difficult to see where 
improvement could be made. They are
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clean, roomy and comfortable, and the 
occupants are thoroughly contented in 
every way.

The Simcoe Canning Factory, on Lake 
street, under the personal management 
of Mr. Eugene Kidder, is a model insti­
tution in respect of organization, super­
vision, cleanliness, and accommodation 
for employes. Mr. Kidder is, perhaps, 
the best-known canner in Ontario. He 
is thoroughly familiar with every detail 
of the business—in every respect a prac­
tical man—and he takes a keen interest 
in the workings of his factory. “I have 
found,” he said, “that the better yon 
treat your employes the harder they will 
work and the better work they will do 
for you. Consequently, I do all in my 
power to ensure the comfort of every 
person employed in this factory. I am 
proud to say that my employes take an 
interest in their work; that they are 
jealous of the reputation of the factory, 
and are keenly desirous of being looked 
upon as expert workers, who are worth 
the highest rate of pay going. There 
isn’t a woman or a girl here who would 
pass a bit of tomato peeling on the floor 
and would not stop to pick it up and 
throw it into the refuse barrel, and 
after having done so, they wash their 
hands before resuming work.”

The staff here was also engaged in 
canning plums. The stock of fruit on 
hand was enormous. Baskets in hun­
dreds and thousands were piled in the 
sorting shed, which is particularly well 
ventilated and devoid of the slightest 
trace of foul odor. The sorting process 
is extremely thorough. The least bruise 
or sign of decay is sufficient to relegate 
the affected fruit to the waste barrel. 
After having been sorted, the fniit de­
stined for canning is well washed and 
carried into the main building. The tins 
are dropped from above on to a table 
on which they are arranged open end 
up; two women are engaged placing in 
each tin thç proper quantity of granu­
lated sugar. Another operative places 
the tins on a carrier which conveys them 
to one filler. The fruit is placed in 
them and they are passed onward to a 
small but intricate machine which places 
a circular sheet of tin over the opening. 
A short journey farther, and the tins 
are arranged 12 in a row, under a ma­
chine which automatically seals them. 
They are then passed to the “steamer,” 
in which their contents are heated to a 
certain temperature. Other minor pro­
cesses are gone through, and the tins 
are then plunged into a flood of boiling 
water, in which the fruit is thoroughly 
cooked. Next they pass along a minia­
ture canal, which is fed by a one-inch 
water pipe and which holds a depth of 
two or three feet of pure, cold water. 
The tins are carried along by the cur­
rent in this “cooler” till the tempera­
ture is sufficiently reduced, when they 
are placed aside to be labeled and 
packed. No hand comes in contact with 
the fruit after it is sorted. It is human­
ly impossible that the contents of the 
tins can be other than clean.

Elaborate steps are taken to secure 
absolute cleanliness in the surround­
ings. A flood of surplus water is carried 
from the “cooler” to a drain under the 
floor. This drain has a fall of two feet 
from end to end of the building, and of 
six feet at its outlet. The floor slopes 
from each side of the building towards 
the ever-flowing drain in the middle, 
and is swept and scrubbed nightly. 
Once a week the floors are thoroughly 
scrubbed with lye, and every implement 
and receptacle used is thoroughly 
cleansed ai>d disinfected at regular in­
tervals. ^—,

‘‘Look at those women,” said the 
manager, pointing to a group of busy 
workers, “and say whether they are 
‘dirty’ foreigners or not. Foreigners 
they are, but you can’t find cleaner, 
neater nor more respectable looking 
working girls in the city.”

And the assertion was perfectly true. 
Natty and spruce, they will stand com­
parison with any of their sisters who 
earn their bread by the sweat of tbeir 
brow.

The sanitary arrangements are prac­
tically perfect in this factory. The clos­
ets are clean—cleaner than those in many 
hotels—and the ventilation is excellent. 
Wash-sinks, soap, towels and all con­
veniences are provided, while stringent 
rules are carried out regarding cleanli­
ness.

The employes eat and sleep in a long 
two-storey sheet-iron building some dis­
tance from the factory. Each family 
has a dining-room and kitchen on the 
ground floor, with sleeping anartments 
above. These were inspected and the 
bedding, etc., found in a state of perfect 
cleanliness. The tables and chairs were 
in creditable condition and the floors 
were scrubbed to a degree of whiteness 
that reflected credit on the industry and 
housewifeliness of the occupants. The 
windows in the lower storey are protect­
ed by wire screens, while those above 
have mosquito frames to permit of the 
windows being kept rinen to cool the 
rooms. Around the whole building just 
above the lower windows, runs a broad 
fire escape.

From every standpoint the Simcoe 
Fanning Factory is a credit to the city. 
The cleanliness of buildings, implements 
and machinery, the sanitary arrange­
ments and the homelike accommodation 
nrovided for the operatives are a tribute 
to the foresight and business ability of 
the manager, Mr. Kidder. Any product 
of the factory can be safely used by the 
most fastidious, who will find it unsur- 
nassed by that of any other factory on 
the continent.

, Schenck’s factory was visited yesterday 
afternoon by the Star-Journal reporter 

j:, in his quest for information regarding 
i the sanitary condition of the living and 
fit sleeping anartments of the employes and 

the cleanliness of the canning processes 
i, employed. Mr. L. M. Schenck gave the 

reporter every facility for inspecting the 
premises, every portion of which was 
open to view. Over $4,000 have been ex- 
nended in improving this factory and 
further improvements are now under 
way.
. “The report copied in the local papers 
made a dead set at us regarding the al- 

-A leged ‘filthy’ condition of the employes’
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bedding and living rooms, so we’ll have 
a look at these places first," said \i, 
Schenck.

The kitchen was first visited, , ,.le 
eight gas stoves are used, as veil ,s a 
large gas range. A wash sink is sii at- 
ed at each end of the apartment, ad 
there are the necessary tables and 1 ; net 
utensils. The walls are painted a ■ .,ik 
drab, the floors, etc., are as chip as 
soap, water and scrubbing brush can 
make them. 06 the kitchen are 'lie big 
dining-rooms, which are also as 1 ,-an 
and comfortable as human labor can 
make them. Walls here are painted and 
the rooms as well as all the other 
apartments are provided with gas for 
lighting purposes.

A large ball-room is situated between 
the two dining-rooms, and here tin em­
ployes hold nightly concerts and dunces. 
In the storey above the dining-rooms ,,nd 
ball-room are the women’s sleeping- 
rooms, furnished with white iron bed­
steads. The mattresses and bed-clothes 
are perfectly clean—not the least sign 
of dirt nor of insect life being visible. 
The sleeping rooms are all large and 
airy and have high ceilings, painted 
walls and hardwood floors. One of the 
female employes has charge of these 
apartments and performs the duties of 
a matron.

The male employes sleep in a separ­
ate building, which is equally as clean 
and neat in every particular as are the 
female’s wards. There is a bathroom in 
the building in which the dining-rooms 
and kitchen are situated, and 
every facility is given the employes to 
keep their persons and clothing clean.

The operatives were “knocking-off” 
work when the canning factory was 
visited—that is, theu had discontinued 
the work of canning and were engaged in 
the regular evening clean-up of the ma­
chinery, implements, etc. Two men were 
directing hot steam against the ma­
chinery, which in a few seconds was de­
nuded of every trace of the accumula­
tions that accompany the day’s work. 
Other men were manipulating hose lines, 
washing the floors off ; women were 
scrubbing out pails, buckets, etc., and 
altogether the scene was an exceedingly 
busy one. When the work was comnleted 
the interior of the factory, walls, floors, 
machines, etc., were as clean as they 
were on the day they were placed in po­
sition.

Mr. Schenck informed the reporter 
that the floors are scrubbed thrice 
weekly, and that the lactory is flushed 
twice a day, tables, floors, implements 
and all.

How the inspector came to th 1 in­
clusion that the Schenck factory could 
be called “dirty” is beyond comp rhen- 
sion. It is the most modern esta’oli h 
ment of the kind in the district. No­
thing is left undone by the manage­
ment to secure the comfort and well- 
being of the operatives, while the regu­
lations as to cleanliness are strict and 
rigidly enforced. Every modern appliance 
in use in the largest and best factories 
in the world, are used in the cannii de­
partment, and what was reported yes- 
terday as to the cleanliness of the work­
ers and of the canning process in other 
factories, holds good in the Schenck es­
tablishment.
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CORRESPONDENCE
INGERSOLL.

'[He marriage of Peter Sherry, grocer, 
to 1rs. Elizabeth Devine, was solemn­
ize,! by Rev. Father Hogan, in the 
Clii ch of the Sacred Heart on Tuesday 
tin: 17th inst. Both the bride and groom 
ar,; deservedly popular, and their wide 
cii< le of friends unite in wishing them 
happiness and long life.

i lie Ingersoll Fair, which was held 
on Tuesday and Wednesday of this week, 
afforded an opportunity of comparing 
tliu fruits and vegetables with the crops 
of previous seasons. The reports from 
all sections of the county are to the ef­
fet I that the fruit, with the one ex­
ception of plums, which are more than 
an average yield, is not as plentiful as 
in other seasons. Taken as a whole, the 
apple crop is not heavy, but the quality 
is regarded by those competent of judg­
ing as being very good. Reports are 
general, however, that the apples are 
wormy, and with the fall varieties 
especially, large quantities are falling 
from the trees. Some splendid speci­
mens of all varieties were on exhibition 
at I lie fair, and although the crop is a 
comparatively small one, the prices will 
be in excess of last year.

Harry Cook, for some time with 
Beattie & Co. grocers, and latterly of 
London, has returned to town and ac­

cepted a situation with E. J. Malone, 
clothier.

_ Joe O’Meara has severed his connec­
tion with C. A. O’Neill, grocer, with 
whom he had been for some time. He 
has been succeeded by Mr. Hunter, late 
of Scotland.

* •

Despite the backward weather early 
in the season and the predictions of a 
short crop, the tomatoes are apparently 
as plentiful here as in past seasons, al­
though this is not the case everywhere, 
a fact which has kept up the local price. 
As a rule, the tomatoes are of first- 
class quality, and as yet there has been 
no falling off in the price, which has 
remained at eighty cents per bushel 
from the producers.

Operations have been resumed at the 
Ingersoll Evaporator. All kinds of sound 
apples are being received and another 
busy season is anticipated.

* * ‘

Mrs. 0. Cooper, representing the Pure 
Gold Manufacturing Co., of Toronto, was 
demonstrating baking powders, milk 
chocolate and salad dressings at C. A. 
O’Neill’s grocery store this week.

The manner in which a grocer dis­
plays his fruit and vegetables is a

matter of much importance to the cus­
tomer, and one frequently hears some 
very harsh comment. Spurred on by 
competition, grocers are desirous of 
showing their wares to the best possible 
advantage and in many instances a great 
deal of sidewalk space at the front of 
the store is monopolized. While in many 
places this is a violation of a bylaw, it 
is not in this respect that the strongest 
objection is raised. Go where one will, 
fruit, such as melons, as well as cabbage, 
cauliflower and other vegetables, are dis­
played so close to the sidewalk that they 
are not properly protected. It is not 
necessary to dwell on the objections to 
this method of displaying fruit and 
vegetables, as all customers are familiar 
with them, and grocers also should be 
by this time.

The employes of the St. Charles 
Condensing Co. on Saturday night pre­
sented Mr. W. G. Dutton with a hand­
some morris chair. Mr. ptitton has been 
in the employ of the company for some 
time, and only recently 'resigned to ac­
cept a situation with the Canadian Con­
densed Milk Co.

Reports from the Blenheim district 
indicate that the tobacco crop has 
turned out unexpectedly well, thanks to 
the late rains. The bean crop has, how­
ever, suffered for the same reason.

There is More

£üdjj*
BAKING POWDER

sold in Western Canada than any 
other one brand. And there are 
reasons for this—good ones. The 
first is GUARANTEED quality; 
the second, our advertising; and 
lastly, the large percentage of 
profit you (the dealer) make by 
selling it. Let us tell you about 
our plan, and how we help you 
sell GOLD Standard Products.

THE CODVILLE COMPANY, Limited 
WINNIPEG, MAN.

Before buying

SALT
Write us for quotations and we 

can save you money

Mason & Hickey
108 Prlnoess Street, WINNIPEG, Man.

It paya to have proper oonneotlona In
The West

We have first-class facilities for distributing cars and we 
make a specialty of this line.

Consign your cars to us and please your customers.
Our storage facilities are complete—plenty of room in our 

new quarters.
Chargmm ffratonaOM Satisfaction Guaranteed

R. B. WISEMAN & CO.
Storage, Warehousing and Distribut­

ing Agents

WINNIPEG, MAN.23 Bannatynm 
Avenue Bast

5i
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The Superior Quality
of our

Mild Cured Hams 

Boneless Breakfast Bacon 

Skinned Smoked Backs

meets the most exacting require­
ments of your customers.

THE PARK, BLACKWELL
PORK AND BEEF PACKERS

TORONTO
LIMITED

Government Inspection

of all animals coming into oui 
Packing House assures you 
and your customers that all 
meats are made from healthx 
stock.

The quality of the meats is 
unexcelled. Over fifty years 
experience in curing enables 
us to produce the finest Hams 
and Bacon on the market.

F. W. FEARMAN CO.
HAMILTON

Limited

We do not compete
with retail grocers by conducting 
retail stores. We confine ourselves 
to producing ever-increasing quan­

tities of the celebrated

t CORONA 
W HAM

AND

BACON
This is a good thing for you 
grocers, because the high quality of 
Corona Brand means bigger sales
and bigger profits.

The Montreal Packing Co,
LIMITED

MONTREAL, P.Q.
we HAVE MO RETAIL STORES

At the Very Top
of the list of high-grade provisions 
provisions admitting of a sure, gen­
erous and perpetual profit to the 
grocer—stands the famous

Ryan Brand
The difference between Ryan Rrand 

and some others is, that while yon 
may he able to sell the others once.
You can sell Ryan Brand all 
the time.
Inquire about Ryan Profits !

The WM. RYAN CO., Limited
70-72 Front Street East

TORONTO, - ONT.

%
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Dairy Produce and Provisions
CHEESE AND BUTTER BULLETIN

( In . si: is : firm this week at figures 
whiili are around those quoted in the 

i of a week ago. -Ontarios bring 
|„ I2§c ; Townships from i'2i!e to 

124c and Quebecs 12c to 121c.
XIt’hough some of the buyers were less 

a,.ti,, than usual at the country boards 
last week, some of those who had been 
viewing the situation rather pessimisti- 
,.aH> ,ame forward and bought, and the 
markets in the various parts of the 
mintry were cleared at figures which 

slinwrii a drop of l-16c to l-8c.
lièrent advances in cheese have not 

been proportionate with those which 
ban occurred in butter, and from what 
ran be learned there arc many makers, 
whose factories are equipped for either 
article, who are now making butter in­
stead of cheese. This, of course, does 
not help the cheese situation in the 
least, giving, as it does, a firming up 
tendency to the market. ■

business transacted with the other 
side has not been very large during the 
week, as will be seen from the figures. 
During the week, 59,520 boxes were 
shipped, as compared with 68 972 boxes 
the same week last year. Since May 1 
the number of boxes shipped amounted 
to 1 ,."173,370, against 1,561,724 boxes for 
the corresponding period in 1906. Dur­
ing the week, 67,641 boxes of cheese 
were received, while 83,026 boxes ar­
rived the same week in 1906. So far 
this year, 1,564,551 boxes have been re­
ceived against 1,711,850 boxes for a 
like period in 1906.

Dut ter is decidedly more interesting 
today than cheese. The advances have 
been, to say the leaist, surprising. To­
day the market ranges from 251c to 26c 
for choicest creamery, while good dairy- 
will bring as much as 22c. These prices 
are certainly high for this season, but

chances are that they will he .maintain­
ed for perhaps three or four weeks. 
There does not seem to be any butter 
held in Ontario, and as this field is a 
very large one, and has to he supplied, 
the butter must come from somewhere, 
and at the present time it is being 
drawn largely from Quebec. Local deal­
ers report - particularly good demand 
from many Ontario points.

Export trade is practically nil. The 
Old Country would never meet our 
prices, which would mean somewhere 
near 125s to-day. At best, it is not 
likely they would offer more than 110s, 
and they are not especially anxious to 
receive Canadian butter, as their sup­
plies of Danish, Irish, Siberian and Ar­
gentina butter are quite large enough to 
fill the demand there.

Already there is some talk in the trade 
about prospects of importing Australian 
butter this winter, in case the Canadian 
article advances too much for the trade 
here. It is practically certain that some 
business will be done with Australia, 
through London, if last winter's quota­
tions rule again this year.

Dairy continues exceedingly scarce and 
firm.

Last week 2,579 packages of butter 
were exported, against 9,936 packages 
for the same week one year ago. Since 
May 1 this year exports were 65,261 
packages, against 303,204 packages for 
the same period in 1906.

Receipts last week were 10.022 pack­
ages, against 14,576 packages for the 
corresponding week in 1906. For the 
season, receipts havg^heen 316,088 pack­
ages, against 490,797 packages for last 
year. Recent weatherv while it seems to 
have checked the tremendous shrinkage 
iii the make, has not, apparently, very 
largely increased the same.

THE PROVISION SITUATION
'Uni''- is lit I lev improvement to report 

in Hie live hog market over last week, 
ilmiigli I lie packers’ prices remain the 
mime. *5.90 f.o.b., country points, *6.25 
fed and watered, and *6.40 loaded on 
ears, arc I lie prices the farmer has been 
eel tfmrTuT^his hogs for the last furt- 
iiifïfat. This offer is apparently bring­
ing enough hogs into town to satisfy the 
packers, whose requirements at present 
are somewhat modest. Future prices 
me a mailer of opinion. One or two 
packers think that the supply of hogs 
ai these low prices is becoming limited 

y lllu* I he farmers are growing more 
ami mure inclined to keep their hogs at 
home, lint (his is not the view of the 
majority. Lower prices are generally 
looked for. It is reasonable to suppose, 
however, that, the farmer’s stock of 
market-ready hogs is running low. The 
Canadian farmer does not conduct the 
og-raising department of his farm with, 

mat whole-souled enthusiasm that is so

marked a characteristic of his Danish 
competitor, with the result Hint this sea­
son of the year, whpn the grain markets 
are active and farmers are turning their 
attention in that direction, has come to 
be accepted by the packers as a period 
of light receipts and more or less de­
pressed business. Conditions prevail­
ing at present arc ,nf course, exception­
al, and the root of the trouble is to be 
found, as usual, at headquarters. The 
Old Country market is flooded with 
Danish and Irish deliveries—American 
shipments also were above normal again 
last week—and the Canadian product 
has got to take its chance with the rest. 
The present outlook could not well be 
more unsatisfactory. “This state of 
affairs cannot continue indefinitely,’’ 
said a packer the other day. “Relief, 
if not actually in sight, must appear on 
the horizon before long,’’ which strikes 
one as cold comfort in the face of the 
conditions which have been steadily pre­
vailing and as steadily growing worse
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for more weeks than it is pleasant to 
look back upon.

Provisions in the American market 
have been neglected during the past 
week. The Journal of Commerce, review­
ing the situation, says:

“There has been very little in the 
market for hog products the past week. 
Receipts have been moderate, yet ahead 
of a year ago, and trade has been dull 
for cash stuff, while outside packers 
were sellers as well as the Cudahy Com­
pany of the futures, and the inside 
packers either sold, too, or refused to 
support the market until towards (he 
close, when they or the shorts rallied it 
slightly from the decline, causing a lit­
tle more activity, but trade, as a rule, 
was dragging the whole week, the grain 
markets still being more attractive to 
speculators. The spot markets have 
been still duller anil have been easier 
on lard and pork with the options, 
though there has not been much decline 
and only a few lots taken for export. 
Meats have been easy for Western, with 
a little more doing there, but not livre, 
and local production of bellies lias been 
just about equal to the local jobbing de­
mand without changing prices. High 
grades of packed beef have been firmer, 
and England has taken about 1,000 
tierces of extra India mess early week, 
putting up prices *1 per tierce or more. 
Dow grades barreled beef are easier on 
a better supply of Colorado cattle in 
the West. Soap stocks have been barely 
steady and very dull without exception, 
prices favoring buyers, though quota 
lions have remained about the same.”

PROVISION MARKETS
MONTREAL.

PROVISIONS—Packers report a bet­
ter demand for lard, with a consequent 
firmer feeling noticeable in the market. 
Smoked meats are selling fairly well in 
some districts, while in other' sections 
not much is being done in this line. Al­
ready some packing houses have begun 
to book lumber business, though the 
hulk of this trade is. captured in Octo­
ber, pork, and other heavy lines being 
required.
Lard, pure, tierces.................................................. 0 111 0 115

" .............................. 56-lb. tuba 0 11$ 0 12
" ........... 20-lb. pails, wood .... 0 121 0 13|
" casea,10-lb. tins,60 lbs.incaaeO Ilf 0 12$
" “ 6-lb. " 0 1 $ 0 128
" " 3-lb. ” 0 12 0 121

Lard, compound, tierces, per lb. ......................0 C92 0 111
" " tubs .......................................... 0 1C A 0 1)5

" 20-lb. paila, wood....................  0 32$ 0 12f
“ 20-lb. paila, tin........................ 0 095 0 H'f

" “ caaea, 10-ib. tiua.GJlba. incase 0 10Î 0 Hi
“ " " 6-lb. M 0 10$ 0 12
“ " " 3-lb. " 0 101 0 121

Wood, net; tin packages, gross weight—
Canadian short out mess pork........................... 22 50 23 00
Canadian short out dear ................................ 21 f 0 21 00
American fat back............................................... 23 00 $3 50
Breakfast bacon, per lb .................................... 0 131 0 16
Hams....................................................................... o 12$ 0 16
E>tra plate beef, per hb>.................................. 14 00 15 00

BUTTER—Butter is exceedingly firm, 
and prices this week are fully 2c above 
the figures quoted a week ago. Demand 
in Canada lias been exceedingly strong, 
but outside call for Canadian butter has
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SPRAGUE

CANNING MACHINERY CO,
CHICAGO, HL., U.S A.

BUTTER, CHEESE, EGGS
II you have Batter, Cheese or Etes to sell 

write me. I am always In the market to buy. II 
you want to buy Bte«, Butter or Cheeee, write 
or wire for prices.

B. H. POWER
21B ARGYLL STRUT, HALIFAX, N.S.

WINDSOR SALT
FABLE, DAISY snd CHEESE SALT
FINE and COARSE SALT

Write for prices
Toronto *8att Works

igents for
WINDSOR SALT

BUTTER--EGGS
-----WE ARE-----

BUYERS and SELLERS
Correspondence solid ted from 0RA1II, 

■AEITOBA end LOWZB PBOVIBCES.

BÉeriirû, lanball 4 Ci.
Wholesale PreSoee Mersheate,

TORONTO.

ORDER NOW

Butter
Tubs

Boxes and Paper
Dost Goods, Prompt Shipment 

Prloos Right

WALTER WOODS & GO.
Hamilton and Winnipeg

Persona ad(1rsseing advertisers will 
Madly mention having seen their adver­
tisement in The Canadian Grocer.

been limited. Dairy 
and high.
Creamery, choice, boxes...............

“ “ pound printe
Dairy, tubs......................................

continues scarce

... 0 25 0 16 

... 0 851 0 26) 

... 0 2. 0 28

CHEESE—Cheese is quiet at prices 
which have not changed materially since 
last report. In the country ;;ales have 
been made at slightly lower prices than 
ruled on the boards a week ago, but the 
decline has not affected dealers’ prices 
to the retailer.
Cheese, old ........................................................... 0 15 0 ly

" mw, large ............................................... 0 13 l 13,
'* " twins.................    0 13 0 18$

EGGS—Eggs are firm and advancing. 
Receipts are satisfactory for the season.
Select........................................................................... o 84 0 85
No. 1 Vre h................ ...............................................0 3J l 21
St co d................................................................................. 0 19

HONEY—The honey situation has not 
changed materially since last week.
White clover comb honey...................................... 0 12 0 14
Buckwheat, ext acted............................................. 0 09 0 C9J
Clover, atrained, bulk......................................— 0 81 0 h

TORONTO.
PROVISIONS—The market generally 

continues about the same as last week. 
A decided scarcity in backs has raised 
the price a cent. Lard remains at the 
same price. In fresh meats lamb has 
gone up half a cent. Hogs, in street 
lots, are down a quarter.

A-oug cicax Umuvn, usr 1U ............................... 0 10£ U 11
Smoked breakfast bacon, per lb..................... 0 15| 0 16
Roll bacon, per lb............................................  0 11 0 llà
Small hams, per lb............................................. 0 15 0 15»
Medium hams, per lb.................................... 0 14$ 0 15$
Large hams per lb........................................... 0 13* 0 14
Shoulder hams, per lb...................................... 0 lot 0 11
Backs, plain, per lb..........................................  0 17 0 18

" pea meal...................................  0 18 0 19
Heavy mess pork, per bbl............................ 19 50 30 00
Short cut, per bbl............................................. 23 50 33 00
Lard, tierces, per lb..........................................  U 13 0 121

" tubs “  0 12 0 IyI
' pails " ............................................0 12* 0 121
" compounds, per lb............................................ 0 10

Plate beef, per 900-lb. bbL.............................. 12 60 13 00
Beef,hind quarters..........................................  0 08i 10 00

*' front quarters..........................................  5 00 6 00
“ choice carcases........................................ 7 50 8 00
" common..................................................... 5 00 6 00

Mutton................................................................ 0 08 0 10
Lamb....................................................................  0 09} 0 11
Hogs, street lots................................................ 8 60 8 75
Veal......................................................................  0 08 0 10
BUTTER—A light supply, with good 

demand, has raised the already high 
prices another notch. The advance rules 
through practically all lines.

• or lb.
Or turnery print»..................................................... 0 26 U 27
Creamery solids.................................................... U 2t 0 23
Dairy prints, choice............................................... 0 23 0 25

" " ordinary...................................... 0 20 0 21
“ tubs choice...................................................  0 22 0 23
" tubs, ordinary............................................. 0 20 0 21

Baker’s butter................................................................. 0 20

EGGS—Prices are very firm, with a 
slight advance. The fact that many of 
the best class of housekeepers are pack­
ing their own eggs this season makes 
the demand strong.
Eggs, car-died...................... ................................................ 0 21

** relucts......................................................................... u 24
CHEESE—The market is firm with no 

appreciable change in prices.
Cheese, large..............................................................0 15$ 0 13

‘ twins.................................. ....................... 0 13$ 0 13è

HONEY—Honey remains very scarce 
with prices unchanged.

There is Only One

PLY PAD
THAT’S WILSON’S. Three hundred times more effective than sticky 

paper, and vastly superior to any other fly poison.

ABtilBALt WILSON, HAMILTON
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H- ney, strained, 60 lb tins...........
*• “ Id lb tins..............
“ “ 5 lb tins........
“ in the comb, per doz.......

Buckwheat honey, per lb..................
" " in comb, per doz

.... 0 12.... u it* ' 
o 13

u 07 u -j8 
1 25 i *0

POULTRY—Supplies are heavier than 
last week which, with small demand, i,as 
caused a material drop in prices. j jle 
scarcity of turkeys, howfever, continues.

Live Weight.
Sprang chickens, per lb........................................... G CV : ii
Did fowl......................................................................o ou u id
Ducks ......................................................................... 0 08 i iu

Dressed weight.
Spring chickens, per lb............................................
Old fowl......................................................................
Ducks...........................................................................
Tom Turkeys............................................................
Hen ” ...........................................................

0 10 tj 12
12 0 14

• 0 20

- WINNIPEG.
BUTTER—Produce houses are pajing 

20c per It), for No. 1 dairy, ami n,é to 
17c per lb. for No. 2, delivered in Win­
nipeg. Creamery is selling at 27. per 
pound.

EGOS—Buying price is 19c pci dozen 
delivered in. Winnipeg.

CHEESE—Ontario, 14c ; Manitoba 13 
to 131c.

Cured Meats. i
Quoted as follows :

Hams, selected, mild cure, 10 to 11
lb., 100-lb. crates ........................ 174

Bacon, selected, mild cure, 5 to 7
lb., 100-lb. crates .......................... 21

Back^f selected, mild cure, 8 to 1(1
lb., crates ..................................... 18

Sugar Cured.
Prices for 100-lb. sacks ; add ? for 20(1 

lb. boxes ; j- for 100-lb, boxes ; i. for 50-
lb. boxes.
Hams, light, 10 to 14 average .. . 17j 
Hams, medium, 14 to 16 average . Kij 
Hams, heavy, 25 to' 30 average 10
Hams, skinned, 20 to 25 average. 17
Picnic hams, 0 to 10 average ....... 13
Shoulders, 10-14 average .......... 13j
Breakfast bacon, clear, bellies, 8 to 

10 lb................................................. 1 ij
Breakfast bacon, clear, bellies, 10 I

12 lb..................................................
Breakfast bacon, wide, 14-16, 0

strips 6-8 lb...................................
Clear backs, bacon, 8 to 10 lb.
Clear backs, bacon, 12 to 16 lb. .
Spiced rolls, long ...........................
Spiced rolls, short ......................
Dried beef hams, sets ..................
English cured bacon, bellies, 14

18 average ..............................
Smoked beef tongues, choice 

Smoked hams, boned and 
cents per lb. additional.

Dry Salt Meats.
Prices for 200 lb. saevs ; add for 

200 lb. boxes ; J for 1QQ lb. boxes.
Unsmoked. Smoked. 

Long clear sides, 50
to 75 lb ............... 12

Short clear sides, 45
to 60 lb................. 121

Extra short clear, 35 
to 50 lb.

171
or

.. 17 
171 

... 17 

... 161 
141 

... 16 
to
.... 17

........ 18
rolled, 3

131

1!

Boneless backs 
Clear bellies, 20 to

25 lbs....................
Clear fat backs, 12

to 14 lbs..............
Square shoulders, 14 

to 16 tbs.

121
13

131

HI

HI

11 
11

15

12?

13
Barreled Pork and Beef.

Mess pork ..............
Brls. Ilf 

.....  $25.00
lirls. 

; 13.00
Short cut mess, standard 26.00 1 1.00
Pig pork, boneless, 

kett ......................
bris-

23.00 12.50
Selkirk bean pork, clear 21,00 11.50
New mess beef ... 12.00 ri .00
New plate beef ... 11.00 11.50
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The Quality of Clark’s 
Canned Meats

ensures their steady sale.

Some lines are good enough for a 
first sale, but customers do not come 
back. Keep clear of these goods.

Wm. Clark’s Canned Meats are
perfect.

Only prime Canadian meat used

Packed under most sanitary condi­
tions by skilled help in the most up- 
to-date factory in Canada.

Secure a trial stock. I have four­
score lines or over from which you 
may choose.

WM. CLARK MONTREAL

O’MARA’S

SAUSAGES
are now in season.

GUARANTEED PURE
DELICIOUS DELECTABLE DIGESTIBLE

Ask for Contract Prices.

JOSEPH O’MARA
Pork Packer, PALMERSTON

O’MARA’S

The ManitobaCanning Co.
LTD.

Grande Pointe, Man.

Our 1907 Pack of

Lunch Tongues
/* now on tho market

A DELICIOUS SUMMER DELICACY

OfJDER EARLY FROM OUR SELLING AGENTS I

NICHOLSON A BAIN
Winnipeg, Calgary and Edmonton

Royal Warrant H. M. King

Edward VII

There is only one

BOVRIL
Do not be persuaded to load your 

shelves with inferior Fluid Beef prepara­
tions which can only be sold as “sub­
stitutes” with much trouble and loss of 
time. '

Bovrilis a standard line which never 
varies in quality. It will always please 
your customers and do you credit.

BOVRIL Limited, 27 St. Peter St.
Montreal
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ADVERTISING CEYLON TEA
IN FOREIGN COUNTRIES

By W. A. Graham Clark, Special Agent.

The area of cultivation of tea in Brit­
ish possessions has been stationary foi 
the last four years, but last year saw a 
very great increase in the consumption 
of British-grown tea. Hundreds of 
acres of tea in Ceylon have been inter- 
planted with Para rubber, which will 
gradually oust the tea. However, with 
the revival of high tea prices this plant­
ing of rubber to take the place of tea 
is being discontinued. Russia, Germany, 
and Australia are taking more tea than 
ever, while the advertising efforts of the 
Indian and Ceylon tea growers in 
America has increased the demand for 
tea there.

A question that is being agitated by 
the tea planters in Ceylon is in regard 
to the imposition of a tax known as the 
1 ‘ tea cess. ’ ’ The planters many years 
ago were anxious to start an advertis­
ing campaign to work up the sale of 
their product in foreign countries. The 
Planters’ Association, of Ceylon, in or­
der to make all planters bear their fair 
share, requested the Government to 
levy a cess on the tea planters for this 
purpose. Not all planters were in favor 
of this, but, as the majority were the

Government passed an order to this ef­
fect, and the tax was collected by the 
Government and then turned over to 
the Planters’ Association to be expended 
by them subject to the sanction of the 
Government. While the amount in­
volved reached large proportions, as the 
tea industry steadily expanded, little 
complaint was heard. Lately, however, 
many planters have come to the conclu­
sion that as the foundations have been 
laid for an expanding trade, it can now 
be carried on with less burden to the 
planters, and they petitioned the Gov­
ernment to lower the amount of their 
assessment to the association.

The Government investigated the 
question and decided that after two 
years they wifi cease to act as tax col­
lector for the Ceylon Planters’ Asso­
ciation, anil that thereafter all contri­
butions ty the association will have to 
be vehrmary. Many planters are now 
petitioning for the continuance of this 
paternal system, as they fear it may 
1 brow the burden of advertising on a 
few instead of all.

The British Government helped tea 
considerably last year by lowering the 
high tariff on tea imported into the 
United Kingdom from 8d. (Ifi cents) to

üd. (10 cents) a pound. Besides Kng- 
land, Italy, France and Austria lovy 
high duties on tea. while Germany has 
a low duty and the United-Stales and 
Australia allow the import of tea free. 
The advertising efforts of the Ceylon 
and Indian tea growers have increased 
their sales in America, but with huger 
results in Canada than in the l’idled 
States. >

Tea is the great staple crop ol < cvlon, 
and of the tea-growing countries ol the 
world it ranks third, being only exceed­
ed by India and China Forty years ago 
the United Kingdom used only China 
tea. Since then Indian tea lias come 
into general use, and about 188:i, Ceylon 
tea was introduced, and tjie imports of 
both have shown an upward trend, while 
the imports of China tea have steadily 
gone down, until now Indian and Cevloii 
tea control the English market absolute­
ly ,“?md there is very little China tea 
used

Brown Bros., general store. High 
Hiver, have assigned.

The assets of P. Bourque, general 
store, Salmon Lake, have been sold

W. F. Brown & Co., general si ore, 
Mount Brvdges, have sold out to ! A 
Welch.

Ilollinrake & Son, general store, of 
Milton, have been succeeded by Gal­
braith * McDougall.

There is no doubt
about “ Horseshoe ” Brand goods.

You can be absolutely sureyou are selling 
the best that good stock and new methods 
can produce when you recommend

Horseshoe Brand Hams and Bacon.

JOHN DUFF & SON
HAMILTON, CANADA

As for a Money-maker-
Well, any grocer who has ever handled

Purnell’s
Sauces-Pickles-Vinegar

has found that they “take” with the 
public immediately. They are ALL 
BRITISH made, from materials which 
are the very ACME OF PURITY. And 
the MARGIN OF PROFIT brings a 
smile of satisfaction to the grocer’s face.

PURNELL WEBB & CO., Ltd.
Bristol, Eng.

E8T. 1760

Apply to Agent» for further particulars :

. R. Jardine...............................................ST. JOHN, N.B.
H. Hamzard, ■ CHARLOTTETOWN. F B I.
R. Mitohbll A Co , - 26 Bt Peter St., QUEBEC.
C 8. Hardino. Room 46, Oaoada Lite Bull'll-,e MONTREAL 
Biokle A Oreenino, HAMILTON. ONT.
Cabman-Escott Oo., 723 Union Bank WINNIPEG MAN.
CE JaRVIH AGO.. - - VANCOUVER.B.O.
Kyle t Hooper, - 37 Front Street Ea»t - TORONTO.
Messrs. Brb t Rankin, Commission Broken - HALIFAX.
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INGERSOLL CREAM CHEESE
“THE CREAM OF CHEESE”

Put up in reputed pound and half-pound prints, has proved the most popular size package of 
cheese ever offered to the trade.

The 

Cream 

of Cheese

KEEP IN A COOL PLACE
ÏÏNGERSOLL

[cream
IS ALWAYS 

SOFT IN 

TEXTURE 

DISTINCT 

IN FLAVOR 

|ANO «VERY 

PARTICLE 

CAN SC 

CONSUMED

AVOID 
I M IT AVION S

IS OF THAT 

CREAMY CON* 

S I STENCY 

WHICH IS SO 

PLEASING 

▼ O THE 
TASTE. * *

Jll«.

ASK FOR 
AND INSIST 

ON GETTING 
THE 

ORIGINAL

INGERSO

The 

Cream 

of Cheese

Ingersoll Cream Cheese is now on sale from Halifax to Vancouver.

List of agents given below, who will be pleased to supply the goods upon application.

Ingersoll Cream Cheese is guaranteed the finest quality of Cream Cheese ever offered for sale. 

The size of the package instantly appeals to the consumer.

The dealer’s profits are guaranteed on every package.

Don’t miss your share of trade with these goods. One order leads to a steadily increasing trade. 

The season for selling the quantity of these goods is with us.

Remember, in handling Ingersoll Cream Cheese there is no loss in waste or shrinkage. Your 
profit assured, together with a satisfactory and permanent customer.

Don’t wait. Order now from any of the following representatives :

Mason & Hickey, Western Representatives, 108 
Princess St., Winnipeg, Man.

W. J. Youell, Esq., a88 Grace St., Toronto, Ont.
The J. A. McLean Wholesale Distributors, Front St., 

Toronto, Ont.
Cyrus King, Hamilton, Ont.
W. H. Dunn, Esq., 396 St. Paul St., flontreal, P.Q.
J. A. Wilson, Esq , Market Square, London, Ont.
Wm. Forbes, Esq., 48 Elgin St., Ottawa, Ont.

R. F. Cream & Co., Quebec, P.Q.
Baird & Peters, St. John, N.B.
J. Frank Crowe & Co., Limited, Halifax, N.S.
LCh.*pS' III: Iscot,a junction to port Arthur

Wm. McKenzie, Esq., Ingersoll to Scotia Junction. 
A. S. Crawford, Esq., Ingersoll to Niagara Falls.
J. A. Olbson, Esq., Ingersoll to Windsor.
D. S. Wright, Esq., Toronto to Montreal, P.Q.

BUY ONLY THE ORIGINAL PACKAGE, MANUFACTURED BY

THE1NGERS0LL PACKING CO., Limited
INGERSOLL, CANADA
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CEREALS AND CONFECTIONERY
Western Wheat Moving Well—Some Say Reports of Frost Have Been Under­

estimated—Canadian Millers Independent of Foreign Markets.

Good repolis continue to be re­
ceived from the West. As a sample 
of how the wheat is moving, it may be 
-aid iliai on Tuesday last 8d ears of 
now wheal and 1 1 of old were inspected 
at Winnipeg, the former averaging No.

Northern or better. This, however, 
as against something like 550 ears at 
the same dale last year. The difference 
is due, almost wholly, it is to be hoped, 
in the late harvest and not. as some 
people have intimated, to any shortage 
in lhe crop.

Ilomestii demand for flour and cereals 
is so good at this time that Canada is 
in the enviable position of being alto- 
nether independent of the foreign mar­
ie- s. There is nothing doing in the 
way of concessions to English buyers, 
and if these latter want to do business 
they are obliged to meet Canadian 
prices. This, unfortunately, is far from 
being the ease all through the year, hut 
at present there is so little flour being 
produced, comparatively speaking, that 
the domestic consumption is well able 
to take care of it all.

Some reporls are being circulated to 
Hie effect that the amount of frost in 
I lie West lias been underestimated. This 
may he true, but it is more likely to be 
Hie fabrication of some unfortunate who 
is on the wrong side of the market, and 
wants lo sipiare himself by the short­
est route. The big milling companies 
seem to have bought up the bulk of the 
old wheal, and very little now remains 
in Hie hands of speculators.

Confectionery.
Confectionery is worth more atlenlion 

than you are probably giving it.
ll costs little to handle, brings you 

increased business and practically sells 
itself.

Not all trade can be reached directly. 
Hid you ever try si l iking at the 
mother’s patronage through the sweet 
I noth of her child?

Is it wise policy to pass up a proposi­
tion which is reasonable on the face of 
it. without .taking the trouble to inves­
tigate ils merits by trial?

Think il over in vour spare time, but 
DO IT NOW.

FEED—The situation in feed lias 
been made even worse than it was by 
another advance. Prices are extremely 
high, a.- will be seen from the follow­
ing quotations:
Ontario bran..............................................................  22 00 23 < 0
Ontario shorts........................................................... 24 00 26 00
Manitoba shorts.................................................. .. 26 00 28 00

" bran..................................................................... 23 00
Mouillie, milled..................................................... 27 00 30 0J

“ straight grained......................................  28 00 34 00
Mill feed .................................................................. 1 50 1 55

ROLLED OATS—Rolled oats have 
been again advanced, and if previous 
prices were prohibitory, those quoted 
to-day are doubly so. From the nature 
of the crop, reports received, however, 
millers feel justified in their
Fine oatmeal, bags....................................................  2 95 3 00
Standard oatmeal, bags .........................................  2 95 3 00
Granulated " " ........................................... 2 95 3 00
Gold dust commeal. 98-lb bags........................................ 2 25
White corn meal..........................................................  1 65 1 75
Rolled oats, 90-lb. bags...................................................... 2 80

“ 80-lb. bags..............................................  2 60 2 6*
" bbls........................................................... 5 40 5 6(1

TORONTO.
FLOUR—Prices are unchanged from 

last week, but the market is very strong 
and a further advance would not sur­
prise anyone. Little wheat is offering, 
owing to the late harvest, and the out­
put of the millers is at present not much 
in excess of what domestic consumption 
is able to take care of.

Manitoba Wheat.
60 per cent, patents....................................................  5 25 5 50
85 " “ .............................................................  5 25
Strong bakers.............................................................. 4 55 4 75

Winter Wheat.
Straight roller.............................................................. 4 60 4 70
Patents .......................................................................  4 35 4 95
Blended ....................................................................... 4 50 4 65

CEREALS—Rolled oats have ad­
vanced another 25 cents, rolled wheat 
is 15 cents ahead of Iasi week’s prices, 
and oatmeal has risen in the same pro­
portion. The advance is due to the crop 
shortage and the consequent high price 
of the raw material.
Rolled wheat in barrels, 100 lbs............................  3 05 3 20
Rolled oats, in wood, per bbl ......................................... 6 0U

" " in bags, per bag 90 lbs................................ 3 00
Oatmeal, standard and granulated, per bbl.................. 6 91

" " " “ in bags, 98 lbs. 2 95 3 05

MONTREAL.
FLOUR Once again flour lias ad­

vanced. Prices are higher to-day than 
they have been for months, and the 
market is very firm at below quota- 
lions. Millers do not know what they 
are going to get in^the way of 1907 
wheat, so they afe not running any 
chances of being caught short of grain 
and sold out of flohr.
Winter wheat patents.......................................................... 5 2"'
Straight rollers.............................................................. 4 50 4 60
Ext ra .............................................................................  4 00 4 10
Royal Household, bags........................................................  5 91
Olennra ................................................................................... 5 30
Manitoba spring wheat patents.........................................  6 90

" strong bakers....................................................... 5 30
Five Roses ........    5 93

had plunged into the East End ..t Lm- 
don and came in contact with the coster. 
It was there I learnt the lesson ,.f ^iVl; 
and take. After a few years ni tin-, 1 
was made a canon of St. Paul's, when 
1 was able to apply my experience ,,f 
human nature to the busy men of the 
city. Shortly after this another turn, 
of fortune’s wheel, or as I prefer to 
put it, the wise ruling of Providence, 
landed me in the house of lords, and 
Hie fashionable West End, where I 
have spoken the truth on social evib 
equally as plainly as I did in Hie 
slums of the East.

I think I have grasped the secrets 
of' the influence ‘of one man over 
another. There are five of them. The 
Mrs! is absolutely straightness. I al­
ways believe in being straight.

I never allowed a man in the Kasi 
End to be button-holed about his re­
ligion in his club any more than 1 
would allow a bishop to be button-holed 
to join the Land League.

1 have learned a good deal about 
Canada during my short stay here, 
and I am going to speak straight to 
you, hut 1 do not wish to be misunder­
stood. I think Canada has a good 
ileal to learn from the Old Country. 
I believe we in England can hold up 
an example to the rest of the world 
for straightness in public life.

There is not a public man in Hie 
Old Country to-day who has gone into 
public life for his own aggrandizement. 
We pride ourselves on the purity of oui; 
public life, and when the political cor­
ruption was revealed a short time ago 
in West Ilam the whole of popular Kng- 
land turned against those people.

SECRET OF SUCCESS.
Bishop Ingram, of London, England, 

gives in the following the five secrets 
of influence and success:

1 would remind yon that T am not 
yet f>0, but I seem to have more than 
50 years’ experience of human nature, 
for I have associated with all sorts and 
conditions of men. Before T was 30 I

Tie ’Em Up, Mr. Grocer!
You can make nice-looking Parcels 
with our Twine, Bags and 
Paper, and that counts some.
We also carry Tissues, Toilets, 
Pergamyn, Jute Goods and 
Stationery.
Pleasing Goods at Pleasing Prices. 

Write or Phone us.
A. M. THORNE & CO., Toronto

Phone M. 6648. 77 Front 8t. East

H. CONSTANT
First and sole maker in Canada 

of all kinds of

MACARONI, VERMICELLI AND PASTES
92 Beaudry Street MONTREAL

BODE’S CHEWING GUM
High Quality and Absolute Cleanliness Guaranteed.

Largely advertised and good profit. Private brands to order.
THE BODE’S GUM CO., LIMITED, 30 St. George St., MONTREAL
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48 Awards In Europe and America

WALTER BAKER & CO.’S

Reginaü. S. rat.

CHOCOLATE 
& COCOA

Our Cocoa and Chocolate 
preparations are Ab­
solutely Pur e—fr ee 
from coloring matter, 
chemical solvents, or 
adulterants of any kind, 
and are therefore in full 
conformity'to the require­

ments of all Pure Food Laws.

Walter Baker & Go., Limited
Established 1780, Dorchester, Mass. 
Branch House, 86 8t Peter 8t.

MONTREAL, CANADA

We supply several of the best makers 
in England of

BAKING POWDER 
and

SELF-RAISING FLOUR 
with our

Calcium Acid Phosphate
May we not supply you ?

Samples, Recipes and Quotations 
are at your disposal.

CHAS. C. BRYCE & CO.
43-45 Great Tower Street 

LONDON, E.C., ENGLAND

Past Dae Accounts.
We have just issued an eight 

page booklet regarding our 
Collection Department. If you 
have not received one write us.
It will nterest you.

The Beardwood Agency
Claim*, Collection* ami 

Commercial Report*

313, New York Life Bldg., M0NT1BAL

I do not want to dictate, but you rimst 
keep absolute straightforwardness in 
your public life in Canada. If you are 
ever to become a great nation with a 
population of 100,000,000—greater than 
England—greater than the United States 
—you must insist on having purity in 
the political and municipal life of the 
country.

The second secret is, “have no side” 
or “frills.” The self-conceited man loses 
his influence with his fellows and never 
regains it.

As for the third secret, everybody 
hates the man who does not possess a 
sympathetic heart. Sympathy is neces­
sary to help each other in our daily 
lives. Learn to look on life as a steward­
ship, not as ownership. You only pos­
sess it for a few years. Have sympathy, 
it is a big influence. If there was more 
of it, we should never hear of socialistic 
and other fantastic theories.

The fourth secret is to have a sense 
of humor. Could I have held the vast 
crowds spellbound in Victoria Park un­
less I had a broad sense of humor, and 
made them laugh heartily? Christianity 
means cheerfulness. If a man is really 
holy he must take a bright view of 
things and reflect that brightness in his 
life and not be afraid of a joke. Long, 
sad faces are no aid to religion. Laugh, 
be cheerful, be humorous.

The fifth and last, but most import­
ant secret, is “faith.” A man without 
faith has no conviction, no influence. 
One must have faith in God and faith 
in another world. Faith is essential 
to life.

Take-'these secrets to your friends, 
make good use of them, and your fel­
low-men will be the better for your 
having lived. Apply them as a nation 
and Canada will become what she is 
destined to be—the greatest nation in 
the world.

A NEW TABLE JELLY.
1 A new table jelly, which promises 
to develop into a favorable seller, has 
just been placed on the market by the 
MacLaren Imperial Cheese Co., under 
the name “Imperial Dessert Jelly.” 
The article has been in course of pre­
paration for several months and neither 
time nor expense has been spared in 
producing an article that would appeal 
to the trade. It is claimed to be dif­
ferent from ordinary jelly powders, in 
that it reproduces all the flavor of fruits 
which are used in its manufacture, and 
is absolutely pure. The package is got­
ten out in the same colors as the other 
MacLaren products, and a dozen of these 
are supplied in an outer carton in the 
form of a pyramid, this being especially 
prepared for display on a grocer’s coun­
ter.

Dq not accept a substitute for any 
article advertised in these «>1™»», i». 
list on getting what yon ask for.

George Maybee, manager of the coffee 
department of the Eby, Blain Company, 
Toronto, was in Montreal during the 
week.

The Profit
• consideration is not the least 

of the many good points 
about

Mooney’s Perfection 
Cream Sodas

Ï PERFECTION

V MOONEY &ISCUIT A CANDY CO 
< STRATFORD CANADA

(jj The margin is good to begin 
with.

(jj Perfection Cream Sodas are to 
the public taste both as regards
quality and quantity.

(jj Perfection Cream Sodas are no 
cheaper than others.

y Which, taken all together, keep 
Perfection Cream Sodas always 
to the front, with consequent
profit for you.

The Mooney 
Biscuit & Candy 

Company,
LIMITED

STRATFORD, - CANADA

6ELATINE

When asked for GELATINE supply 
COX'S and you cannot go wrong. It is 
PURE and will do its work WITHOUT 
FAIL.

OenidlBii Agent» : J. * 6. COX,
O.B. Colson à Son, Montreal Ltd
D.Msseon* Oo., Clorgl* Mille
A.P. Tippet * Oo. „ EDINBURGH
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Ï

GENUINE
SWISS MILK 
CHOCOLATE

(Pronounced Retag

Right in Line with the 
Best Trade is

Cailler* s Swiss MilK 
Chocolate

The absolute purity and delicious 
richness of Cailler’s Chocolate is 
acknowledged by the highest food 
specialists. It’s in the rich milk of 
the famous Gruyere valley, purest 
cocoa and sugar, and the care in 
making, that make it THE BEST.

General Agent for Canadai

WM. H. DUNN
396 8t. Raul 8t.

Phone Main 685 
MONTREAL.

17 Front 8t. East 
Rhone Main 7668 

TORONTO.

Western Canada Fleur Mills Co,, UNITED

PURITy FLOUR
Mills at 

WINNIPEG 
GODERICH 

BRANDON

Offices':
St. John, N.B. 
Montreal. Que. 
Toronto (Head Offica) 

- Goderich
^«wnSTHMiW Winnipeg 

Brandon

It pays you to pay for quality.

Brands: 1st Patent—Purity and Five Stars 
2nd Patent—Three Stars

PURITY

PURITY ... FLAVOR
MEAN PROFIT

Especially is this the case with Cocoa ami 
Chocolate. A Cocoa or Chocolate which is not 
pure could never attain the lofty reputation 
held by_

Cowan’s
Cocoa

and

Chocolate

sIüyBIïHïHE

The flavor of Cowan’s is produced in a man­
ner which other makers don’t know of, and 
every grocer who handles it can tell a profit
atory.

Keep up your etook of Cowan’s

THE COWAN CO., Limited

CANADAi
No better 

Ceeetry

■on'ii
Ne better

Chocolate

To the Front
Every Grocer handles Chocolate, and 
calls are made for this or that brand. 
Dealers who know

Mott’s
“Diamond” and “Elite” 
brands of

Chocolate
have a steady and unchanging call 
for these. Once tried, there’s no 
change to other brands.

John P. Mott (Q. Co.
HALIFAX, N.S.

SILLING A81KT* :

J. A TiflIf I. S. NcliiM Jm. E. Hull;
Neetreel Tereete WleelNI

Arthur Nelson 
liieoufir
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TELL THEM!
are you

Looking

For a Clerk 
For a Position 
For a New Store 
For a Buyer for your 

Business
For an Agent or 

Agency.
an

Place a WANT AD. in The Canadian Grocer. 
It will tell its 10,000 or more readers from 
Halifax to Vancouver. Almost sure to bring 
you business. 1 cent a word. That’s all it costs.

THE CANADIAN GROCER, TORONTO

Profitable Goods

Are the goods that are a little 
better than the others : goods 
that will make sales where the 
others won't. . Ozo Brand Pickles 
are good pickles, and show their 
quality. IVe have special faci­
lities for turning out the best 
pickles, and we have made the 
most of them. For instance, we 
provide the seed from which the 
vegetables are grown and so get 
the best from the start ; the cu­
cumbers go straight from the vine 
to the/factory, so that none of 
the fresh crispness is lost. We 
make our own vinegar and it 
cannot be beaten for pickling 
purposes. It will certainly pay 
you to specify that you want our 
goods when ordering pickles.

THE OZO CO., Limited 

Montreal

CONDENSED OR “WANT” 
ADVERTISEMENTS.

Advertisements under this heading, lc. a word each 
insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no oase can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

Yearly Contract Rates.
100 words eaoh Insertion, 1 year....................... $30 00

“ 6 months............... 17 00
" 3 months................ 10 00

' " 1 year ...................... 17 00
" 6 months................. 10 0t

" " 1 year....................... 10 00

BUSINESS CHANCES.

J OHN NEW, Real Estate and Business Broker 
156 Bay Street, Toronto. Established fifteen 
years. No charge unless sale effected.

GRO ERY BUSINESSES — 1 have several choice 
grocery businesses for sale in Toronto, good 

stores and dwellings, rent reasonable, genuine money 
makers, stocks from seven hundred to twenty-five 
hundred. John New.

$1 500 G^OCERY BUSINESS—Good town
thirty miles from Toronto; doing 
thriving business. John New.

$6A- OOO BUYS large brick storey and dwelling 
V on good business corner in Toronto ;

up-to-date grocery in connection 
which is also for sale. John New.

F you want to buy or sell 
New, Toronto.

business, write, John

SITUATIONS VACANT.
GROCERY TRAVELLER WANTED-Must have 
J good connection in Cobalt, Northern Ontario and 

Manitoulin Island ; Good salary to right man. 
Address Box 161, THE CANADIAN GROCER, 
Toronto. [41]

WANTED An experienced order clerk for grocery 
and general store ; speaking both French and 

English. Address Box F, CANADIAN GROCER, 
Montreal. [39]

BRIGHT, intelligent boy wanted in every town and 
village in Canada; good pay, besides a gift of a 

watch for good work. Apply the MacLean Publishing 
Company, 10 Front St. E., Toronto.

FOR SALE.

FOR SALE.—Well established grocery business 
and dwelling. West end City of Toronto. Seven 

rooms and conveniences. Price $5,500. Owner sell­
ing through sickness. Apply Box 160, The Canadian 
Grocer. 4 \

Expert Bookkeeping
Investigation and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
devised in an up-to-date manner. 
Collection of accounts a specialty.

Davenport, Pickup & Co.

622 McIntyre Block and 422 Ashdown Block
WINNIPEG, MAN. 

and at BRANDON, MAN.

Square your aceounte

J
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TRADE NEWS OF NOVA SCOTIA
Manitoba Flour Advanced 25 Cents—Half a Million Barrels of Apples From 

the Annapolis Valley—Cheese Higher.
(Special Correspondence of The Canadian Grocer )

Halifax, N. S., Sept. 23.—Crop con­
ditions and the advancing price of 
breadstuff's now attract the attention of 
the jobber. The Hour markets here are 
very firm, and show a strong, upward 
tendency. The latest advance on Mani­
toba Hour is to the extent of 25 cents. 
High-grade flours, such us Purity, Five 
Roses and Ogilvie’s Royal Household, 
are quoted at $6.25 by the carload. 
Within the past four months there has 
been an advance of about $1.25 per bar­
rel on these flours. So far, the bakers 
have not increased the price of bread, 
and for this the consumer is most 
thankful. Meals are also higher, and 
will likely remain so. Oats are selling 
at 60rents per bushel. It is stated that 
the Prince Edward Island crop will 
yield nearly a million bushels this year.

* . *
There is an abundance of fruit now 

on the market. The receipts of plums 
are quite heavy, and the quality is ex­
cellent. The choicest Burbanks are sell­
ing at 40 cents for a six-quart basket. 
Other qualities, such as Lombards, can 
be bought cheaper, some selling for 30 
cents per basket. The early varieties of 
apples are very tine, particularly Bougli 
Sweets, the choicest selling for $3.50 
per barrel. Smaller varieties can be 
bought as low as $1.50. Shipments to 
the British market are slow this year. 
The only big cargo sent forward so far 
was that by the Rappahannock, which 
sailed last week with 15,000 barrels. It 
is expected that these apples will find a 
good market. It is estimated that the 
yield of apples in the Annapolis Valley 
this year will reach half a million 
barrels. There has been an advance in 
the price of cheese since last report. 
Large are quoted at 13 cents per pound, 
and small at 13Jc. Eggs continue scarce 
and the quality is not to be relied upon. 
Some of the jobbers have hud to candle 
recent receipts to get out the best eggs. 
Butter is very firm, and the receipts 
are limited for the season of the year. 
Creamery, in tubs, is quoted at 24 cents 
and small from 22 to 24 cents.

All port products are very high, and, 
in fact, record prices are charged for 
the best bacon, 22 cents being asked by 
the dealers. Very little fresh pork has 
been marketed so fur. The demand is 
good, and it is expected that the high 
price will be maintained. Nine to nine 
and a half cents per pound by the whole 
hog is asked. Lamb is a little on the 
scarce side, due, it is said, to the heavy 
demand from the American market.

Fish is coming in more plentiful, and 
there is a good demand for all cured 
lines. The oyster season is now on, but 
shipments from the island are slow thus 
far.

H. C| Barnaby & Sons, of Bridge- 
water, N.S., is one of the oldest and 
most successful firms in Bridgewater, 
they having earned on a grocery busi­
ness there for a long period. Recently 
they were compelled to commence an 
addition to their fine brick warehouse, 
because of the expansion of their trade. 
The firm carries a full line of first-class 
groceries.

Another firm which has just started 
business in the town of Bridgewater, is 
that of Wile & Griffin. They will deal 
in flour, meals and feed. The junior 
member of the firm is John W. Griffin, 
who for many years represened Pazant 
& King, whoesale grocers, of Halifax.

NEW BRUNSWICK POTATOES.

The Loss Through Rot is Expected to 
Be Heavy.

The potato rot has developed a most 
unfortunate state of affairs among the 
farmers in the counties of Carleton, Vic­
toria and Madawaska. As a result of 
good crops for some years and the open­
ing up of a new market in the upper 
Provinces, land values in those counties 
had greatly increased and this year the

area devoted to potato culture had been 
increased to an extent which promised 
a crop twice as large as that of iast\ 
year. Only a few weeks ago the problenL) 
of providing frostproof warehouses fur 
this crop led to a meeting in Woodstock 
of shippers, railway men, farmers 
and representatives of the Provincial 
Government. Now word comes that the 
rot has created such havoc that some 
fields are not worth digging at all- 
that all are more or less affected by 
the rot, and that the total output of the 
enlarged acreage will not exceed the 
yield of last year, with the prospect 
that much of this crop will mil keep 
for any length of time. In Maine the 
rotting tubers may be rushed to the 
starch factories, but there is no such 
market for the farmers on the New 
Brunswick side of the line. Many have 
suffered considerable loss and the ag­
gregate loss will be heavy. However, 
such a season comes but seldom in this 
province, and next year should show a

different result. If the culture of pota­
toes on a large scale is to be continued, 
both the warehouse question and that of 
starch factories should receive consider­
ation before next year’s crop is pul 111 
the ground.

Albert Dagenais, grocer, of Hull, Que­
bec, died last week.

Wolff & Scott, general merchants, of 
Ochre River, Man., have assigned to t. 
H. Newton.

The photograph shown above represents an interior view of Messrs. 
Stevens & Allan’s grocery store at Kamloops, B.C. Both the proprietors arc 
men of up-to-date ideas, and employ advanced methods in handling their busi­
ness. They report an excellent trade in Kamloops for all staple lines, and a 
growing demand for what may be classed as luxuries, and when last heard of 
were obtaining a sufficient proportion of it to necessitate the employiruuit or 
three clerks. T*



THE CANADIAN GROCER

Lea & Perrins’ Worcestershire Sauce
is not a sauce for 0116 Season—It is wanted at all 
times. Its piquancy gives zest to every kind of meat, 
fish, game, soup, etc., and as these come into seasonable 
use so does

Lea & Perrins’ Worcestershire Sauce
appear on the table.
Mr. Grocer, how many kinds of Table Sauces have you 
that are near Lea & Perrins’? NOT ONE.

J. M. DOUGLAS & CO., MONTREAL
Established 1857 Canadian Agents.

Your Customers Know It.
y Magic Baking Powder insures such delightful results in baking that 

housewives most everywhere use it.

Cjj The purity and wholesomeness of the ingredients that enter into its 
making have made it Canada’s Standard Baking Powder.

Mag'ic Baking' Powder
is so splendidly advertised and yields such a lasting profit that it is everywhere sold by 
wide-awake Grocers.

*1 It gives undoubted standing to the store that stocks it.
SI If you aren’t handling it, hadn’t you better begin now ?

wfTS^y

25 whitest LIGHTER

style

TORONTO. ONT

ESTABLISHED 1852.

Food products that are produced in clean factories are best.
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APPLE EXPORTERS
The fruit merchants of Great 
Britain will do well to cor­
respond with us regarding

CANADIAN APPLES

m
a>-*7 Church St., TORONTO

The Canadian Trade
write for price list. All lines

Imported Fruits, Nuts, Figs and 
Dates

Domestic Fruits and Canned 
Goods

FRUITS, VEGETABLES AND FISH

SHIP TO US
We pay the highest market price for

DRIED APPLES
and wish to do business with you. 
We will be pleased to mail you our 
weekly quotations. Drop us a card 
if same is desired.

THE W. A. GIBB CO.
Packers and Exporters

7 and 9 Market Street 
HAMILTON

SEBASTIAN GODINA
GANDIA, PROVINCE VALENCIA

(Spain)
EXPORTER OF

RAISINS, ONIONS, PEANUTS,
Agents wanted in principal Canadian mmttts. 

The best correspondence solicited, Samples will 
be sent free.

Markets Filled With Canadian Fruit Which is Now in Full Swing- 
look for Apples—Fish Continues Scarce.

-Good Out-

A profusion of Canadian fruit has 
kept the market busy this week. Plums 
and pears continue to arrive in quan­
tity, and grapes are beginning to come 
in freely. Peaches still remain scarce.

The apple market is somewhat firmer 
in Canada this week, as a result of ex­
tensive American purchases. Th» out­
look seems good for the season Î6 busi­
ness, with prospects that surplus stdck 
will be taken by Great Britain and the 
United States.

Fish eontine scarce in both Quebec 
and Ontario, and several lines have ad­
vanced as a result.

Highest price paid for
DRIED APPLES
O. E. ROBINSON & CO.

Established 168Ô

lngersoll - Ontario
WOULD YOU LIKE OUR WEEKLY CIRCULAR?

MONTREAL.
GREEN FRUITS—Californian fruits 

are lower again this week, but they are 
about done. Canadian plums and pears 
have been plentiful, causing a drop in 
prices. The scarcity of peaches, how­
ever, has kept that market firm. Flor­
ida oranges are expected in the not dis­
tant future. Apples are arriving freely 
and buyers have good choice, as will be 
seen from quotations. Lemons are very 
plentiful and the cheaper old stock is 
obtainable at $1.50. Bananas are easier.
Dales, per lb......................................................................... U jJ
Bananas, tine stalk..................................................... 1 53 ----

“ jumbos........................................................  1 50 1 75
Ooooanuts, per bag............................................................... 4 00
Lemons .................................................................................  4 50
Cal.fomia oranges all sizes.....................................  5 25 6 25
Jamaica oranges bbl......................................................... 7 00
« alif.-rnia Pears, box................................................ 3 60 3 75
Figs, per lb ................................................................  0 08* 0 12
Limes, urates......................................................................... 1 00
California peaches, box*.......................................... 1 10 1 50

“ plums, box ................................................ 1 25 1 75
“ gi apes, crate............................................ z 00 3 0 •

Blueberries, b x....................................................  1 50
Montreal M- Ions, basket of It-14 melons............  3 00 12 0J
A line ira Grapes, keg..................................................  4 00 6 03
Apples u................................................................... 2 5J 3 60
Crab App es basket ................................................  0 30 0 41
C nadian r ars ba k* t.............................................I 40 0 'ft

“ Plums, “   0 35 0 60
“ Peaches, “   1 00 1 50
" G a es. “   0 18 0 30

VEGETABLES—A failing-off in the 
demand for some varieties is noticeable, 
owing to the approach of fall weather, 
hut on the whole business is satisfac­
tory, considering that dealers do not 
expect September shipments to yield
them as much as August. There have
been no price changes during the week, 
except in the case of corn, which is 
slightly easier :
Parsley, per doz. bunches....................................................
Sage, per doz......................................................... ...............
Savory, per doz......................................................................
Cabbage.......    0 20
New turnips, doz............................................................0 lu
Green beans, bag.......................................................... 0 25
Celery, doz ............................................................................
Water cress, large bunches, per doz
Lettuce, per doz........................................................ 0 10
Boston lettuce, per doz............................................. 0 *6
Radi hes, doz ............................................................. 0 10
Spinach, per box....................................................................
Green peppers, 10 lb. baskets...........................................
Cucumbers, per doz .................................................. 0 10
Potatoes, per bag..................................................................
Potatoes, bbl.........................................................................
Sweet Potatoes bbl ...........................................................
Sweet Potatoes, basket.......................................................
Beers doz bunches.............................................................
Carrots, doz. bunches................................................ 0 10
Horseradish, lb ...................................................................
Rhubarb, doz. bunches.......................................................
Tomatoes, box, 30 lbs............................................... 0 BO
Com, doz ......................................................................0 11
Or.ions case, small or large ....................................  1 00

Receipts of halibut continue good and 
sales are satisfactory. The continued 
cool weather has helped trade in trout 
whitefish and other fresh water lines 
Supplies of dore are larger and dealers 
are now able to fill orders for this var­
iety. In smoked fish the only draw­
back to g;ood business is the slow ar­
rival of kippers, baddies and bloaters 
all of which are in good demand. Hone- 
less, skinless, and green cod are arriving 
more freely.

Fresh and Frozen Fish.
Haddock, express, per lb................................................
Halibut, express, per lb ..............................
Mackerel, r' “ ..........................
Dora. " ............................  oil
Pine, lb....................................................................... o 07
WeakfiBh, lb......................................................................
Brook trout lb..................................................................
Market cod lb................................................................
Lake trout, lb................................................................
White fish lb .........................................................ô 07
Gaspe »almon, lb...............................................................
Flounders lb.....................................................................
Blueflah,lb .....................................................................
Lobsters, lb...............................................................
No. 1 Rmel s, lb .....................................................
Dressed * ullheads, lb...........................  .....................
Smoked and Sal ed—

New baddies, box-s, per lb...................................
Smoked herring, per small box..............................

Prepared and dried—
Skinless cod. 100 lb. oases....................................... 5 50
Boneless cod, 20 lb. boxes ..................................... 0 07
Boneless fish, 20-lb. boxes, brinks........................ 0 08
Boneless fish, 25-lb., boxes, per lb.......................... 0 05
Shredded cod. 2 doz.. per case...............................  1 80
Few Kippered Herring, box.................... 1 00 1 25
Brooked Herring, lb.....................  o 12
New Baddies, ib...................................................... o 0g

Oysters—
Standards, bulk, per imp. gal............................... 1 60
Standards, Imp. qt. tins, sealed .......................... 0 40

Pickled fish—
No. 1 Labrador herring, per bbl............................. 5 00

" " per half bbl........................ 2 75
No. 1 N.S. herring, half bbls................................. 2 50
........................... ..................... 2 00

..................... 5 75
....................... 10 50
.................... 7 00
..................... 6 75

0 051
0 10 
6 10 
e 12 
0 -8 
0 10 
0 22 
0 08 
0 10 
0 10 
0 18 
0 10 
0 18 
0 3i 
0 08 
0 10

0 C9
0 12

V. t 11.1). iiciiiUK, HI
No. 1 Mackerel, pails _______
No. 1 s* a trout. 1 U lb. kegs..............
No 1 sea trout. 2 0 lb. K>»ls................
No. 1 Green cod, per 200 lbs..............
Small “ " “ “ “...............
Largi “ “ “ “ "................
No. 1 Green haddook, per 200 lbs .
Labrador Salmon, bbls......................

" i bids........................
" tierces......... ...........

8 10 
. 13 0J 

7 t0 
17 50

0 10 
0 60 
0 60 
0 36 
0 25 
0 40 
0 50 
0 40 
0 25 
0 35 
0 16 
0 75 
0 50 
0 16 
0 80 
1 60 
♦ 25 
2 25 
0 40 
0 25 
0 40 
0 40
l on 
0 18 
« 50

FISH—Higher prices rule for haddock 
and cod this week. Both are scarce, 
owing to stormy weather and the pres­
ence of dogfish in the fishing grounds.

64

TORONTO.
FRUITS—An abundant supply of Can­

adian fruit is the feature of this week’s 
market. An excellent demand keeps 
prices about the same as last week. The 
market will be full of this fruit for a 
couple of weeks longer. Plums are get­
ting near the end and next week will 
see about the last of them. Pears are 
plentiful and peaches also are in fair 
supply. Grapes also are beginning to 
come in freely.
Oranges—

Late Valencias (California), extra fancy, 96's . 4 GO 5 (0 
" •• •• 126V. 5 00 5 50

Lemons. California, 210, 3K>. 360. 420..................... 5 0) 6 00
" Verdellis(new crop), 300’s, extra fancy... 5 25 5 50

• ?< 0's “ choice... 5 00 6 03
" 360 h ..............................5 OH 5 50

Apples, per basket................................................... U 40 0 SO
Bauauas. Jamaica firsts, per bunch ...................... l 'f 1
Bananas, jumbo bunches .........................................\ JJ1.' \
Bananas, s hanng green............................................  1 * £
Cantaloupes P'alifornia), per case ......................... J
Limes, per crate........................................................... • • '
Watermelons, Ca adian, each.................................0 15 0 28
Peaches Canadian per basket.......................
Plums, per basket..............................................
Plums. i>er 4-basket crate..............................
Pears, Bartlett's, per basket...........................
Pears. Canadian per basket...........................
Lawton B1 <ckberries.......................................
Cranberries, p r case.....................................

VEGETABLES—The potato situation 
is a little more encouraging this week. 
New Brunswick arrivals are of a some­
what better class and the local crop 's 
also better. Cabbage took a sudden rise 
at the end of the week, but is easiei

1 0(1 2 25 
ft 40 ft 75
2 25 3 25 
0 5i 0 75 
0 40 (- 50 
0 1! 0 13 
... 3 70
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now. Cranberries are now quoted on the 
local market.
New Brunswick Delaware!, per bag .......................... 0 9)
New p<>. aloes, Canadian, perbshL..........................  0 50 0 90
Sweet potatoes (Jersey), per hamper........................... J 00
Onion», green per des.....................................................  0 15
Onion». Spaniel), per case   ............................................. 9 50
Cabbage. Canadian, per bbl....................................  .... 1 50
Beeta uew, per doz. bunches.................................. 0 35 0 ~ J
Carrot* Oanadian, per doz. bunohee.. ................. 0 25 0 30
Littuori, Oenedisn leaf. i*r doz. bunohee ..................  0 25

SîîÆsKt::::::::::::::ô» •»
San»' .irero!’p«?b1aaket,home grown................  0 25 0 3)
Tomatoes, Canadian, per basket...........................0 15 0 |6
Farsi.r perdes...............  ...................... ■■■• * "
Egg plant, per basket ..............................................  0 40 0 50
Com, new, per doz (green)...................................... i'i; 0 15
Celery, Canadian, per doz......................................  0 35 0 <0
Cele-y imp i t d, per dqs................................................. u 51
Vegeh-Me Marrow, per doz................................... .... 110
Green Peppers, per basket....................................... 0 35 0 40
Bed ................................................. 08

j.'isll—Nearly all lines are scarce this 
week, particularly whiteflsh, haddock 
am! herring, and the result of this is 
fell in the prices in one or two in­
stances.
Pen b. large, per lb................................................ ® noz n SS
Blue pickerel, per lb.............................................  0 08* 2
White fish, Georgian Bay, per lb..................................  0 12
Whiteiish, winter caught, per lb..........................  .... 0 10
Haddock, Ire*caught, per lb............................... 0 07 0 M
Herring, medium, per lb........................................ 0 07i S fS
see......«ir.»::::.:::::::::::::::-;.::»» *

i « »MM^.bbî::::::::::::::::::::::ôoé ^
Shredded ood, per lb......................................................... 0 M
Shredded cod per dos...................................................... 0 95
Halites fish cates, case..........................................  ^ » J?

o <** o o?
Mackerel mediums, each................................................ » “
Finnen nidifie, perib...........................................Ô 09 0 091
Oysters, per gal.................................................................. *2?
Bloa'ers hnx ......... . ............................................... j i?
Kippered Herring............................................................. 1

LEMONS
LEMONS

Home Guard Brand Verdillis
The best on the market. *1

This warm weather is making a strong market.
Order now while prices are low.

WHITE <6 CO.9 Limited
Wholesale Fruit, Produce and Fish

Branch at Hamilton TORONTO

A Great Beverage
is water, but it will rust your “ can ” unless fortified with Lemon Juice. 
Squeeze “St. Nicholas."

 w. B. STRINGER & CO., Sole Agents, TORONTO

TRADE NOTES.
The slobk of R. G. Smith, grocer St. 

J| aiy’s, is announced for sale.
The stocky of A. W. Etwell, grocer, 

Toronto, lias been sold recently.
M. Ilayman, grocer, of Winnipeg, suf- 

fereil serious loss by fire last week.
Wm. Armstrong, Toronto, has taken 

over the grocery business of P. D. Man­
ning.

The assignment is noted of J. Galloway 
& Son, general storekeepers, of Bur­
ling! on.

S ott & Co., bakers and confectioners, 
of Moose Jaw, have assigned to H. 
Jogger.

The stock of Wm. Lansdowne, grocer, 
of Calgary, Alta., has been sold to Hugh
Mr Fee.

John Perry, general storekeeper at 
Colsgirth, Sask., has assigned to C. H. 
Newton.

The Manitoba Canning Company, of 
Grande Point, Sask., has assigned to J. 
Q. Gallagher.

The firm of Jos. Lamoureux & Son, 
manufacturers of jams and jellies, has 
beei dissolved.

Ths business of Lyon Bros., general 
mer, liants, of Winnipeg, has been taken 
ovei by A. Goflne.

Campbell Bros., who have been con­
duit ;ng a general store at Yellow Grass, 
bask . have gone out of business.

C. C. Fehr, of Holdstadt, Saskteche- 
wan. is taking over the business recent­
ly c. ducted by Fehr & Loepphy.

Two more carloads of Fancy Valencia Onions—$2.50 per 
case. Special price in lots.

THE DAW80N COMMISSION CO., « - TORONTO

FOR FANCY TRADE
CALIFORNIA LEMONS, just like wax, Extra 
Fancy “SQUIRREL” brand 240 and 300 sizes.

THE BEST ORANGE GROWN
is

“Golden Orange" brand California Late 
Valencias, fresh car just to hand, all sizes. We 
control this brand in Canada.
WATER MELONS, Big sellers this weather.

Send us your orders for anything In Fancy Fruit.

HUGH WALKER dfc SON
Established 1861 Gueiph, Ont.
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CANADA
How Canada can improve her trade 

with the Islands.

AND THE Canadian houses should have repre­
sentatives on the ground.

WEST INDIES The sugar situation as it is at 
present.

By Sir Daniel Morris, K.C.M.G., British Commissioner of Agriculture to the West Indies.

The following article is the gist of an 
address given by Sir Daniel Morris be­
fore the Toronto Board of Trade on 
Sept. 19:

In the early days the West Indies 
were great sugar producers. When 
slavery was abolished many of the 
greatest planters took the compensa­
tion of the Government and left the 
islands. That has ever since disor­
ganized the planting business. But to 
the credit of Great Britain she did 
what no other country has done in mak­
ing pecuniary allowances to the planters 
for the loss of their slaves. Since those 
days sugar has greatly fallen in price. 
That product has played an important 
factor in the growth of commerce of 
those islands. In the days of the great 
Napoleon he had endeavored to strike a 
blow at the trade of Great Britain, and 
so had founded the beet sugar industry 
in Europe. Another factor in favor of 
the beet product is the bounty system. 
If the Europeans export sugar from the 
Continent they are given a large rebate. 
The effect of this system on the colonies 
of Great Britain is that when they go 
upon the market with their sugar they 
have to accept the market price alone. 
The German and French sugar producers 
receive in addition a bounty. Since the 
establishment of the Brussels Conference 
three years ago the prices of sugar were 
equalized, giving the British West In­
dies fair play in this trade and enabling 
them to make some profit.

The people of the West Indies have 
been just saved from losing their fair 
trade in sugar by the present British 
Government, after threatening to with­
draw from the above convention, de­
ciding not to do so. But the other 
Continental countries would not return 
to the bounty system. The market for 
West Indian sugar is provided by 
Canada and Great Britain. The sugar 
imported into this country from these 
islands up to June 30 last totalled 
3 66,000 tons, so about 78 per cent, of 
the sugar consumed in Canada came 
from the West Indies. There were 
4,300,000 gallons of molasses and sy­

rups produced in these islands. Sugar 
and molasses now constitute seven- 
elevenths of the total trade between the 
Dominion and these islands. Some of 
the raw sugar also goes from the West 
Indies to the refineries of Great Britain 
and thence to this country. Under 2,000 
tons is imported from British Africa. 
About 88 per cent, of the sugar con­
sumed in Canada comes from British 
sources. Canada and the West Indies 
might enter into closer reciprocal re­
lations and build up a great trade be­
tween them.

Danger Ahead.
There is one danger ahead. The 

rapid growth of the sugar trade with 
Canada is due to the preference and 
the falling off in the importation of 
German sugars, of which large 
amounts came into the country three 
or four years ago. But the German 
Government having laid an embargo 
on Canadian goods, a surtax of 33 per 
cent, is imposed on the sugar of the 
fatherland. I am informed that if 
Germany is willing to remove the em­
bargo on Canadian goods, German sugar 
might come in again under the general 
treaty. I did not think, therefore, that 
the people of the West Indies can feel 
quit safe in the future of their, sugar 
trade with this country.

Much is still to be done to bring 
Canadians in closer trade relations 
with the West Indies. The total 
trade of the West Indies is valued 
at $60,000,000 in exports and imports. 
Of this, Canada has about $11,000,000. 
So far as the West Indies were con­
cerned, the people are desirous of do­
ing all that is possible to increase the 
trade between their islands and Canada. 
The preference shows that the people of 
Canada are quite ready to do what they 
can in this way.

One group of colonies by resolution 
have expressed a strong desire to come 
into closer relations with this country, 
and I hope to see this accomplished. 
On certain points conferences can be 
held, and I think that it would be ad­
visable to appoint a general agent for

FRUITS and VEGETABLESI
We are in touch with the leading shippers and 
=an supply the beet at cloeest prices.

J. R. CLOGG & CO., “ *'• MONTREAL

Canada in the West Indies. Willi his 
headquarters at Barbados, he ,„u]j 
travel through the islands distributing 
circulars and reading matter to famil­
iarize the people with the Dominion.

General Agent Needed
At .present local agents represent 

these islands there, but a good general 
agent is needed. I seldom or ever‘meet 
with commercial travelers from ('.^ada, 
while I frequently meet with tlms- iront’ 
the United States. I think that Canadian 
houses ought to be represented in nle 
islands by commercial men. <V,lain 
articles are produced in the Wi-.-l Indies 
that are not known of in Canada There 
are Jamaica cigars, grown by Cubans 
who have taken refuge in that island 
some years ago. A cattle food, made 
from molasses and the fine fibre of 
the sugar cane is also produced, and it 
has been recently introduced into Can­
ada. Another food substance is made 
from the fibre of the rice plant and mo- . 
lasses. There is also Cassava starch, ' 

which is superior to the arrow wood 
starch.

A large quantity of rice is now be­
ing produced by the Hindus, wlm are 
growing it in British Dementia on a 
large scale. , In Trinidad and Tobago, 
India rubber is being planted on a fair­
ly large scale. Though the area of the 
West Indies is small, totalling 1110,000 
square miles, it is about half cultivated. 
But the islands are remarkably produc­
tive. Of the total area of Barbados,
90 per cent, is cultivated. An acre of 
bananas in Jamaica yields a clear profit 
of £15.

Three or four years ago, cotton plant­
ing was commenced in those islands, and 
already there is a considerably large ex­
port of the product. But sugar remains 
the staple industry of the West Indies.

DIPLOMA FOR DISPLAY
Melegama Tea have been awarded » 

diploma for the best tea display at the 
recently concluded Ottawa Exhibition. 
The Melegama tea people hav< been 
forging ahead lately in great shape, and 
this tangible appreciation of tlmir ef­
forts should be most gratifying In them.

MORE IMPROVEMENT!
C. H. Cochrane & Co., the Otl.i 

fee and spice firm, are enlargii 
premises. When completed tin 
have 60 feet frontage on Sparks 
58 feet on Wellington St. A m 
has been installed and the firm 
ing business on a larger scab 
ever.
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-v plant 

is do- 
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Jas. H. Campbell, of the Ar 
Co., Montreal, is in Toronto th 
attending the annual meeting 
Canadian Manufacturers’ Ass' 
He paid The Grocer a call.

Richard Nash, representing 
Marceau, Montreal, passed throng 
treal this week on his return fron 
successful trip. Mr. Nash is om 
best posted tea men in the trade
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€[[ When an article, besides giving better results, 
saves bother, time and money, it’s bound to be
a seller----where it’s given a fair show by the
Merchant.

Halifax Shredded

Every Package 
has this 
Trade Mark

' Codfish
has all the properties that make it popular with 
housekeepers and its sales are growing daily.

Ask Your Wholesale Grocer
for

y
Brunswick Brand

KIPPERED HERRING 
FINNAN HADDIES 

HERRING m TOMATO SAUCE
and

SARDINES
and you will be sure to get A1 stock.

Connors Bros., Limited
Black*» Harbour, N. B.

There’s as much difference between

“King Oscar” b„„d 
Sardines

and other brands as there is between
Electric and Candle Light

It’s easy to talk, but “the proof 
of the pudding is in the eating.”
Your customers, once they try a 
tin of “King Oscar” Sardines, will 
insist upon that brand always.
“Those who know” buy

“King Oscar”
For male by leading Jobberm.

John W. Bickle & Greening
(J. A. HENDERSON)

Canadian Agents, HAMILTON.
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YOU MIGHT AS WELL SELL
the best brand of tobacco made, as an inferior kind. You not only sell 
more of it and thus make more money, but every man who smokes

smokes it regularly. He doesn’t change from brand to brand—he’s satis­
fied to buy T. <& B. all the time. Thus you build up a regular 
custom for your tobacco counter, which has a good effect on your other 
lines.
Think it over! Then send in your order for T. <& B.

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON. CANADA

INDEX TO ADVERTISERS.
This Index is made up on Tuesday.
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Codina, Sebastian k Co.........................  64
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Common Sense Mfg. Co.......................... 4
Connors Bros..............................................67
Constant, H............................................. 58
Cote, Joseph ............................................  69
Cowan Oo..................................................... 60

The insertion of the advertiser’s name in this index is not part of his advertisement, nor does he pay for it, but an effort is 
made to have index as complete as possible.

Cox, J. k G.................................................. 59
Dailey, The F. F., Co., Limited ............  19
Darling k Brady.........................................19
Davenport. Pickup k Co............................6:
Davidson k Hay— .................................25
Dawson Commission Co.........................  66
Dominion Molasses Co.......................... 8
D.'iiglas J M. k Co................................  63
Duff, John, k Son .................................... 66
Eby, Blain Co ........................................ 3
Edwardsburg Starch—outside front oever
Empire Tobacco Co.................................  14
Enterprise Mfg Co.................................. 72
Essex Canning Co..................................... 19
Estabrooks. T. H.....................................  13
Eureka Refrigerator Co.......................... 73
Ewing. 8. H.. AlSons................ .... 16
Farmers’ Canning Co.............................  21
Fearman, F. W., Co.................................62
Foley, F. J., & Co................................... 4
Fontanel, Leon......................................  79
Gibb, W. A. k Oo.................................. 61
Glllaid, W. H., * Co............................... 10
Gtllett, B. W., Co.. Ltd............................63
Gorham, J. W„ k Co................................ 2
Greig, Robt., A Oo.......................................15
Greening, Thos. B....................................  4
Hamilton Cotton Co............................... 73
Honeyman, Haultain Oo.......................... 2
Imperial Syrup Oo.................................. 20
Improved Match Co................................ 20
Ingersoll Packing Co.............................. 67
James Dome Black Lead...................... 28
Jarvis, O. E., k Oo.................................... 4

Kingery Mfg. Oo....................................... 4
Kronear, Thos., A Oo.................................14
Kirouae. Nap. G., A Oo.............................. 74
Kit Coffee Co...................... *....................21
Kops Breweries.......................................  17

Lakeside Canning Co..............................  79
Lambs. W. Q A........................................ 2
Lea Pickling k Preserving Co................ 5
Lucas, Steele k Bristol.............................

outside back cover
I#ti* T, A„ Oo ................................ 7

McDougall, D.. * Oo........................   69
MeFarlane k Field................................... 2
McLaren's Cooks’ Friend Baking

Powder   ................inside back cover
McLean. J. J............................................ 4
McWilllam k Bverlst .............. ... 64
MacDonald, Gordon AOo....................... 4
MaoLaren's Imperial Cheese Oo...........  2
MacNab T. ▲., AOo............................. 2
Maconochie Bros......................................  «4
Magor, Frank..............outside front cover
Majestic Polishes Co ..................   73
Maple Tree Producers’ Association ... - 28
Manitoba Canning Oo................................65
Marceau, B. D........................................
Marshall, James....................................... 4
Mason A Hickey....................................... 61
Mathewson’s Sons......................................27
Mathieu, J. L., Co.................................... 20
Methven, J., Sons A Oo........................... 4
Millman. W. H., A Sons.......................... 2
Minto Bros............................................... 28
Mitchell. H. W.........................................  4
Montreal Packing Co................................. 62Mooney Biscuit and Candy do..................59
Morse Bros................................................. 76
Mott, John P., AOo.................................. 60
National Drug Oo......................................24
National Licorice Co................................  8
Nestis's Chocolate......................................28
Nickel Plate Polish Co............... :....... 73
Nicholson A Bain.................................. 18
Nishimura, Shaw T................................. 14
Oake^ John, ASons.......inside back cover
Old Homestead Canning Co.........!!!!!! v
O’Mara, Joseph...........................................55
OzoOo........................................................ 61
Park, Blackwell Oo....................................68
PatersomR., A Sons.................................. 23
PatttokJP.G.,AOo................................. 8
Power. B. H................   f4
Purnell, Webb A Co.................................. 66

Queen City Oil Co................................... 4
Rattray. D., A Sons.................................... 16
Ray & Wendell... ................................ 4
Robertson, John, A Son........................ 18
Robinson, O. E. AOo.............................. 64

Rose A La flamme ............................. 8,79
Royal Crown Soap Go................................23

Rutherford, Marshall A Oo.................... 64
Ryan,Wm.,Oo.............................. ..12
“Salads Tea Co......................................... 7
Scott. David, A Oo....................................  4
Smith. B.D...................................................17
Snowdon, Forbes A Oo...............................27
Sprague Canning Machinery Oo ........ 64
Stringer, W. B., A Oo..................................66
Standard Broke* age Oo.........................  10
St. Lawrence Starch Co.............  25
St Thomas Canning Co.............. - 24
Stepheos-Hepner.................................... 27
Stuart, Watson A Oo................................ *
Sugar A Cannera Ltd.............................
Symington. T., AOo................................... 24
Terminal Warehouse and Car tag: Go.. 76
Thompson, G. B.......................... *
Thorne, A. M. A Oo................................ 68
Tippet, Arthur P-.AOo............... J
Tobin Tent A Awning Co.....................  72
Toledo Computing Scale Co.................... 29
Toronto PottsnOo......... inside i-w* cover
Toronto Salt Works..........................,- • •• ”
Truro Condensed Milk Co., Limned.. |
Tuckett, Geo. B., A Son Oo..*:................. §8
Turner, James, A Oo...........................  a

Underdown A Crichton................ 24
Verret, Stewart Oo. .. ..outside tack cover
Wagstaff e Limited .................................. ”
Walker, Hugh, A Son ...................... g
Wallaceburg Sugar Co................. ■ %
Warren, GO..............................................A

Watt, John J........................................
Western Canada Flour Mills Oo ■ • g
Wethey, J. H................. outside fc .w t over
White AOo..................................... ■£
White, OotteU A Co......................................
Windsor, J. W.................................... 1}

Wood», w2tof, * Oo................................. 54

Young, W. ........................................ 29

68



fck,,:.

THE CANADIAN GROCER

THE ENDORSING HABIT
IS COMMERCIAL BRIGANDAGE

Thor: are few if any business cus­
toms motioned by law and usage so ut­
terly hostile to the very foundations of 
businf.-s principle as the endorsing 
habit As an American exchange says:
» Val'. ■ received for value given,” is one 
o! the unalterable fundamentals of hon­
est business ; one that both custom and 
law make themselves parties in violat­
ing whenever a disinterested third party 
is called into the deal.

However complicated the business 
transaction, it resolves itself into two 
partie:;, each represented by one or more 
individuals, a buyer and a seller. Both 
are supposedly benefited in some way 
by the trade ; “ value received for value 
given.” Each party is paid for his 
original possession, his work, his prop­
erty, his money, in an equivalent of 
past, present or future. If goods are 
sold, cash or its equivalent is given for 
them, the seller receiving as his price 
for making the trade a certain advance 
over what they cost him, or, are worth 
to him to keep his profits. The buyer 
receives his price or profit in the use 
the articles will be to him above their 
cost, either to barter or to keep.

If money is borrowed, the lender sells 
the work of his money at so much per 
year, the same as a livery keeper hires 
a horse out to a customer. The price 
paid in each case represents the profit. 
On the other hand, the borrower ex­
pects to get enough service, work, out 
of the money to warrant him in paying 
for its services. All business transac­
tions conducted on an honest business 
basis only involve two parties, the buy­
er and the seller. Any attempt to drag 
in a third is rank robbery, whether it be 
done by the merchant in the name of 
friendship or by the law in the shape of 
hail bonds, etc.

The system is so well established that 
it looks like blowing in wind to contro­
vert it ; still it is a bit of commercial 
brigandage that ought to' be frowned 
upon by every honest man that all tire 
others, including the court and lawyers, 
would have to drop it from their book 
of legal traditions.

What is the remedy ? There are sev­
eral in the hands of every retailer. 
First of all, and this is the oldest of all, 
too, never endorse a note or any form 
of commercial paper for any one. Let 
those of your friends whom you think 
worthy use you as a reference, in other 
words, occasionally permit the loan of 
your own good opinion. Give all men 
to understand that when it comes to 
borrowing your money or your credit 
there is but one business way, that is, 
jo pay for the accommodation same as 
they would pay a bank.

Another remedy, harder to accept, but 
quite as important as the first ; never 
permit any business man to tempt you 
into dragging one of your friends jn as 
an endorser. You have no right to ask 
im to pay for your goods in his own 

nretut any more than in cash. If you 
m i0 t? him, ask him to lend you the 
,:°ney a,nd pay him for the accompnoda- 
t on, not some banker. Be honest with 
3 anyway, and give the interest to 

,‘333° real*y assumes the risk, 
tast, but not least, never ask a credi­

tor to get an endorser. Deal with him

on the even exchange of value basis, or 
else don’t deal. You have no more right 
to tempt him into taking something 
from his friends lie has no right to take 
than you have to ask him to steal for 
you ; no better business right, that is. 
The legal right is quite another thing.

WRITE FOR IT.
The Beardwood Agency, claims, col­

lections and commercial reports, Mon­
treal, has issued an attractive little 
folder advertising their method of doing 
business. The folder contains several 
testimonials from representative busi­
ness men as to the satisfactory manner 
in which the Beardwood Agency has 
handled their collections.

BON VOYAGE.
Wm. Dobie, president of the E. W. 

Gillett Co., of Toronto, and Mrs. Dobie 
sailed from New York for Liverpool by 
the new fast Cunard steamship, Lusi­
tania, on Sept. 21. They are traveling 
with Mr. and Mrs. J. C. Eaton, and the 
intention is to see a good deal of Eng­
land, Ireland and Scotland, as well as 
France and Germany, in Mr. Eaton’s 65- 
horse-power Napier automobile. The 
Grocer wishes the party a pleasant 
journey and a safe return.

J. B. Mahoney, of Cobb, Aldridge & 
Co., of Boston, Mass., was last week 
spending a few days in the Maritime 
Provinces looking up old friends, enjoy­
ing the beauty and excellent sport of 
these far-famed provinces by the sea.

Mr. Gordon, of Buchanan & Gordon, 
Winnipeg, was in Ottawa last week.

SWEET
CAPOHAl

Cigarettes
STANDARD

OPTHE
WORLD

Sold by oil the Wholesale trade

CLAY PIPES
The Best Made Are

MeDOUGALL’8
Insist upon this make

D. McDOUtAU 4 CO., Glasgow,
Scotland.

JOS. COTS
Importer and Wholesale Tobacconist

Established In 1887

Staple and Fancy Smokin' Sundries. Imported Cigars. 
Egyptian Cigarettes. Briar and Meerschaum Pipes 
with silver and gold mountings of the highest quality.

Warihousi : 111 SI. tndrsw Strtst.
Olfies and Sample loam : 118 SI. Paul Si., Phom 1272 
Branch: “EL SER6EÂUT 6I6AR STORE,” 179 SI. Jonph SI. 

Phoni 2097 - - QUEBEC

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It’s a Trade Bringer.
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EFFECTIVE WINDOW DRESSING
A Cash Bargain Store At Brantford—Does it Fulfill Its Object—Some Sugges­

tions for Making Attractive Vegetable Displays.
The window shown below was sent 

in by Delmere D. Butler, a clerk in Fred. 
C. Harp’s “Cash Bargain Grocery,” at 
104 Dalhousie St., Brantford, Ont. It 
is a display of a well-known brand of 
cured meat, and while, as Mr. Butler 
remarks, “A meat display is only good 
for one day, it means increased sales 
of this article, which most grocers 
handle. ’ ’

A point about this window which may 
be observed with profit and imitated to 
advantage, is that every article displayed 
is marked with a price ticket. It strikes 
me as a window which, while not start­
lingly attractive or of any great interest- 
compelling power, would yet catch the 
eye of the bargain-hunting housewife 
and make her pause. The price-tickets 
are attractive, too, and in harmony with

the general tastiness of the layout. Little 
things in themselves, but not to be neg­
lected.

The idea of a cash bargain grocery 
isn’t bad, either, if it can be conducted 
on a right basis. The chief difficulty 
about a store of this sort is that cus­
tomers expect to get everything they buy 
there at a greatly reduced price, and 
come there with the intention of buying 
bargains and bargains only, whereas, the 
retailer, though he labels his store “bar­
gain grocery,” frequently displays a 
bargain line only in order to have the 
opportunity of attracting his customers’ 
notice to other and more profitable goods 
when he has lured them inside his store. 
I should like to hear from Mr. Harp on 
how this has worked out in his own ex­
perience.

VEGETABLE DISPLAY.
“The Art and Science of Window 

Dressing,” a well-illustrated book, pub­
lished by the Retailers’ Journal, con­

tains the following hints on vegetable 
display :

“Perhaps there is nothing in the way 
of display in which the grocer falls so 
far short of excellence as in the ex­
hibition of vegetables and fruits. Us­
ually <he grocer puts his fruits and veget­
ables out in front of his store where 
the warm wind, laden with dust, soon 
destroys its freshness.

“The best displays of fruits and 
vegetables are made in the show window 
itself, and it requires no small amount 
of still and patience to make the dis­
play a success.

“It is a good plan to begin the veget­
able and fruit display Friday night so 
as to have a fresh and tempting display 
for the Saturday trade.

“In beginning the display the stock

that is the most hardy should be put 
in first. Saturday morning, when the 
fresh goods come in from the market the 
window can be finished. The general 
plan of the display however, is made be­
forehand so that all the grocer has/fo 
do is to put his fresh goods in the place's, 
already designed for them.

“Any grocer who starts out with the 
idea of making a good display of veget­
ables or fruit must make up his mind 
that such a display will require a great 
deal of attention, for a showing of 
wilted vegetables or shriveled fruit is 
worse than no display. And yet it does 
not require a great deal of time to keep 
the display in order. It is largely a 
matter of giving the display a little at­
tention at the right time.

“After having made a Friday night 
window for Saturday display, the win­
dow should be made up again Monday 
morning and from day to day such minor 
changes as are necessary should be made 
as soon as a fresh supply of vegetables 
or fruit is brought to the store. In this
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way a good, fresh, attractive display 
may be kept up until the new Sat; 1 day 
display is put in.

“The exclusive fruit dealers, irom 
long experience, have learned 1- make 
beautiful displays of fruit in tkeh show 
windows. And they have the k k of 
keeping them fresh.

“Vegetables, of course will u.•• make 
such a pretty showing as frtiii Still, 
by making proper combinations 1.1 - arms 
and colors, a very attractive lowing 
can be made.

“The grocer should bear in m;,.a that 
the newest goods on the market : nould 
have the pride of place in the di.-play.

“Where it is desired to mak. a very 
effective display it is well to use .1 stand 
that uses a small amount of v. a ter to 
keep goods fresh.”

SHORT WEIGHT EVIL
The campaign which a number of 

Western grocery trade papers are boom­
ing against the practices of putting up 
short-weight goods is producing interest­
ing results all along the line. Nor is 
it probable that the evil is confined to 
the West, and grocers elsewhere will do 
well to pay attention to the advice: 
“Measure, weigh, count everything.” 
Since the agitation commenced, short­
age has been detected in about every 
kind of package goods shipped to the 
West and South. Sugar in barrels, 
mackerel in kegs and barrels, pickles, 
package groceries of all kinds, preserves 
and tobacco have all been found guilty. 
The latest, and perhaps one of the worst 
deceptions, appears to be on cheese. A 
writer, in one of the Western papers, 
tells his experiences with a carload of 
cheese, which illustrates the situation. 
The shortage may have been small in 
proportion, but at present prices it was 
vast/in the aggregate and was a disgrace 
to the shipper as an honorable mer­
chant.

“I was in Little Rock last week,” he 
says, “when a car of cheese came in. 
I told the consignee to weigh it. He 
laughed, but finally did so. Then he 
threw up his hands in horror. The whole 
car ran two and one-half pounds short to 
the hoop. Think what that means! The 
car was shipped from Chicago. I know 
one jobbing house that sends out liter­
ature denouncing short-weight cheese. 
They are shipping out short cheese all 
the time.” —Journal of Commerce.

THEY’LL SEND YOU ONE.
A little de lux booklet, “A Story 

of the Tea Plant, ’ ’ printed on fine book 
paper, covered in linen printed in 
purple and gold and nicely illustrated, 
has just been issued by the Salada Tea 
Company, Toronto. A request on a 
postal card, mentioning The Canadian 
Grocer, will bring a copy of this to our 
subscribers.

Albert Williams, Canadian representa­
tive of Crosfield, Lampard, Clark * 
Co., London, Eng., was a caller upon the 
Toronto jobbing trade last week.

An Attractive Cured Meat Display.
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, NEW BRUNSWICK NEWS4 ________
i

Bad Crop Reports Send Flour Prices Soaring—Chocolate and Cocoa Butter Ad­
vanced—Loss on Potato Crop May Be Very Heavy.

(By The Canadian Grocer's Special Ck «respondent. )

SI. John, N.B. Sept. 23. 
Fluui continues its onward march 

and tin- dealers are looking for still fur­
ther "advances. Manitobas went up 25 
cents un Tuesday, while Ontarios ad­
vanced 15 cents on the same day and 15 
cents more on Wednesday. This makes 
the price of Ontarios now $5.65 to $5.75, 
and Manitobas $6.40 to $6.50. The rea­
son given for the high prices is bad 
repo ns from the wheat crop all over the 
world and it is likely the present prices 
will prevail for some time.

Cormneal has also advancer' The 
price now is $1.75 in bags (and $3.60 
in barrels. The latest advance was 10 
cents. J

Oatmeal, likewise, has taken a leap 
skyward. The first of the wqek it could 
be purchased for $5.25, but now $5.75 
is the price asked. /

All mill feeds, including middlings, 
bran and feeding flour, have advanced 
from $2 to $3 a ton.

The natural effect/of the increased 
prices on flour will-probably mean higher 
prices for breaflfand no doubt the bakers 
will shortly/Be asking one cent more per 
loaf for their product. It is costing the 
bakers $1.40 a barrel more for Mani­
tobas jXan it did three or four months 
ago.

Another line in which there has been 
a large advance is chocolate and cocoa 
butter. This is said to be the result, 
not of speculation, but of a shortage of 
cocoa beans, and the shortage is likely 
to be even greater than was expected. 
The price of cocoa beans is now 80 to 
100 per cent, more than it was a year 
ago. This means an advance in the price 
of all goods into which the manufac­
ture <if chocolate and cocoa enters.

In the country market the coming of 
game brought some variety during the 
past week. Hindquarters of moose are 
selling at nine and eleven cents and 
venison at seven and eight cents. 
Potatoes are steady at from $1 to $1.25 
a barrel and so far as the local market 
is concerned, are quite plentiful. A 
correspondent at Hartland writes :

“Potatoes have dropped to 80 cents all 
around. The weather for the past few 
days has been favorable for digging and 
the fields present a busy scene. Laborers 
are scarce and $2 a day is freely offered. 
The drop in price is largely owing to the 
scarcity of cars. The railway authorities 
make no apparent effort to supply the 
shippers, but for American shippers to 
American points they have a ready sup­
ply of cars. Such discrimination, the re­
sult of competition, is disastrous to New 
Brunswick farmers. ’ ’

Egg ; are very scarce and bring 20 
cents. Butter in rolls or tubs also 20 
cents.

A Woodstock despatch of the 19th 
says. Further reports from various 
sections of the county fully confirm the

gloomy outlook concerning the potato 
crop. The most optimistic estimate places 
the crop at not more than one-half the 
average. The farmers say they will not 
dig them at all.

“One farmer a mile out of town, with 
seven acres in potatoes, has offered the 
lot to any one who will pay a phos­
phate bill of about two hundred dollars, 
but has found no takers. This is a 
fair index of the condition of the crop. 
The only farmers who stand to get at 
least a fair return are those who plant­
ed on very high ground. The loss due 
to rot and rust is put at half a million 
bushels in this county alone.”

Apples are reported scarce, especially 
the New Brunswick fruit, and prices are 
high. Nova Scotia plums are now on 
the market and dealers are advising the 
consumers to buy, as the indications 
point to few, if any, of the Ontario 
stock being available.

The bluberry season is about over 
and the shipments from Kings County 
have been the heaviest in years. At 
Sussex, the Dominion Express Company 
alone handled about 40,000 quarts, while 
shipments from other stations were also 
very heavy. One great drawback to the 
well meant enterprise of those engaged 
in the business was the scarcity of crates 
and had it not been for this an even 
larger business would have been done. 
The profits were good and considerable 
money has been made by those engaged 
in catering to American tastes.

Herbert Norrey, Salisbury, reports 
shipments of 46,600 quarts of blueber­
ries to the Sussex Packing Co. Mr. Norrey 
has been in the business for 13 years, and 
claims that this has been the best season 
from the standpoint of crops and prices 
in his experience. The blueberries were 
all handled in barrels and forty pickers 
were engaged in the work. The dead 
weight of the shipments was 35 tons. 
The berries came from Turtle Creek, near 
Salisbury, where the barrens were simply 
carpeted with the fruit

Under the terms of the new Dominion 
Inspection Act, an inspector will be 
maintained at the factory of the Sussex 
Packing Co. Mr. Edgett, of Moncton, 
has been appointed to the position by 
the Department of Agriculture, at a 
salary of $1,200 per annum. It is under­
stood that he will move to Sussex.

A grist mill, built of re-enforced con­
crete, is being erected on Celebration 
St., by O. D. Ford & W. E. Darling, of 
Nauwigewauk. It is expected that the 
mill will be ready to commence opera­
tions before the first of the year.

The St. John Board of Trade has given 
its endorsement to the business of the 
Canadian Woodenware Company, which 
proposes to start operations at South 
Bay. In an open letter to the news­
papers they recommend the industry to 
the favorable consideration of capital­

71

ists, merchants and others who feel like 
encouraging the promotion of home in­
dustries.

The company intend to manufacture 
pails, tubs, etc., for the putting up of 
candy, jam, lard, etc., and will be the 
only concern of its kind east of Ottawa. 
The raw materials, viz., spruce and pine, 
are here in abundance.

Word has been received that the pro­
posed improvements in the I.C.R. yard 
here will be made in time for this win­
ter’s traffic and the announcement is 
warmly received by local merchants in 
all lines of business.

A POPULAR CLERK.
William McCrae, Manager for A. M.

McLaren, of Guelph.
William McCrae has probably served, 

and served well, in as many stores as 
most men. At the present time he is 
looking after Arch. McLaren’s up-to- 
date grocery on the Elora Road, Guelph. 
Some years ago Mr. McCrae managed a 
branch store for W. H. Fielding and 
a splendid business' was done. He was 
head shipper for the Imperial Biscuit

Wm. McCrae, Guelph.
Co., Guelph, and later went to J. A. 
McCrae & Sons’ branch store as head 
clerk. When the business was sold to 
Mr. McLaren, he retained Mr. McCrae 
as his manager.

“Will,” as everyone calls him, has 
all kinds of good ideas on running a 
store, and when you go past his shop 
you see, even on the outside, evidences 
of his ingenuity. He generally has a 
two-sided blackboard stuck up on the 
sidewalk, and on this he chalks his bar­
gains or special offerings.

Mr. McLaren has one of the biggest 
spaces for showing fruit of anyone in 
town and “Will” makes good use of it. 
As a window dresser or stock keeper he is 
hard to beat and a more popular clerk 
both outside and inside the store, you 
will find it difficult to come across.

For the past four or five months Mr. 
McCrea has been Guelph correspondent 
for The Grocer, and most people are 
agreed that it adds interest to the paper 
to see a corner for your own little town’s 
news
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Ur'IilHillHIP'II

It isn’t so much a question of “Getting 
—the other fellow may get along so muc
that you won’t be 

What you want to do 
Your best asset

Along 
so much faster 
In the race— 
is to “Get Ahead 
is “ENTERPRISE”

“ENTERPRISE”
with new Total Registering 

Device
The saving of time will doubly pay 

for it.
The convenience alone will make it 

worth all it costs.
It is cleaner, as it dispenses with 

the use of measures and the consequent 
presence of flies and dirt.

Accurately measures molasses, 
* htavy oils, tar and other thick liquids.

SELF PRIMING |)| ILin

Has total registering device showing 
when stock is low in barrel.

No. 97 Pump costs $6.00 ; Auger, 
75 cents; Extension Tube, 50 cents a 
foot.

Write for Illustrated Catalogue of all the Enterprise 
Specialties.

The Enterprise Mfg. Co. of Fa. 
Philadelphia, U.S.A.

fA I CC Electrically Driven 
vULLO ^—Coffee Mills
Single aid Doable Grinder Pulverizing aid emulating

Every Coles Coffee Mill has a Breaker that breaks the Coffee 
before it enters the grinders, thus reducing wear of grinders 
and saving current.

Our
Grinders

Wear
Longest

Grinding
Capacity

Granulating 2 lbs. 
per minute.

COLES MANUFACTURING CO.
to. ins-1186 mm 2M st PHILADELPHIA, PENN., U.SoA.

Agents :
Todhanter, Mitchell k Oo„ Toronto. Forbes Bros., Montre.1.
Dwbora ■ Go., St. John, N.B. Gorman Eckert A Co., London, Ont.

BIRKMYER’S WATERPROOF FLAX-CANVAS

// //

BKîSè

Thousands in use.

Best waterproof in the 
mWD country. RhA

II
Just as cheap as the 
common ones, but In­
finitely better.

For Horses, Waggons, 
Feed-bags, Capes, 
etc., etc. All styles 
end sizes in stock.

Sample* cheerfully furnished

TOBIN TENT, AWNING and TARPAULIN CO.
Ottawa Toronto Montreal

201 Spark* St. 125 Slmco* St. 28 St PetarSV

QUIT LOSING!
It’s easily done. Keep tab on all goods sold 
by installing our

“Duplex”
Counter Cheek Book

Then you will know where the goods have gone 
and where the money should come from.

SUPPLEMENT YOUR MEMORY

The Carter-Crume Company, Limited
Toronto
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NO “CLOUDY" SURFACES
come from using “Majestic” furniture 
polishes. When applied according to 
directions the result is a brilliant lustre 
— none of those smeared surfaces so 
common to many so-called polishes.

Free from grit and dirt, “ Majestic” 
furniture polish is all a furniture polish 
should be.

Write for samples and prices. 72
MAJESTIC POLISHES, Limited

575 Yaage Street, Toreate, Caaada

Persons addressing advertisers will kindly 
mention having seen their advertisement in 
this Paper.

'gaisaaa

Cut 10. Outdoor Cabinet

Why a Gasolene Stove Smokes
Have you ever been told by a customer that the gasolene she bought of you 

doesn’t burn with a clear blue flame, but has a yellow streak and flickers, blackening 
the pots and pans? It’s very annoying to her and if not remedied will cause her to 
buy elsewhere, taking the rest of her trade to the new store.

This smoky gasolene is caused by dirt and water getting into the gaso­
lene. It cannot be prevented with the old-style tank. It cannot happen with 
a Bowser tank.

The Bowser Self-Measuring Gasolene Tank keeps the gasolene as pure and clean 
as when it left the refinery. It means satisfied customers, the backbone of a success­
ful business.

S. F. BOWSER & COMPANY, Inc.
Send for Catalog B. 66-68 Fraser Ave., Toronto Ont.

“If you have an old Bowser and want a new one, write us for our liberal exchange offer."

If you have anything for sale which a Grocer or General Merchant 
will be interested in advertise it in our 11 Condensed Ad.” column. It 
will bring you good results.

WILL BRING NEW CUSTOMERS TO YOUR STORE.

TRY IT •OLD BY ALL
JOBBERS

%-lb. Uns—I do*. In ease.

A.AC K

------BUY------

Star Brand
COTTON CLOTHES LINES

-----AND----

COTTON TWINE
Cotton Lines are as cheap ai Sisal or Manila and much better.

Tor Sale by All Wholesale Dealers.
SEE THAT YOU OIT THEM.



THF CAN A DI A N GROCER

A Sure Test of Value

MACONOCfflES*
Profit-Paying

PICKLES
Please Particular People

The grocer with an eye to business— 

present and future—is catering to 
the class of customers who demand the 
best possible quality at a pair price. 
Maconochie goods fill the bill. Ask 
your jobber for them.

r

General Agent» in Canada and the United State» :

MacLAREN IMPERIAL CHEESE CO., Limited 
Head Office, - TORONTO

N. B. Collect the Wrappers.



THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, Thb Canadian 
Grocer, at our nearest office.

Sept. 27, 1907.

Powder.
OouK » Krlend- •*” dot
Btie 1, in 2 and4do*, boiee.......... . «3 to

" id, In 4 doi. boie.................................. i 10
" I. In 6 "   * °"
•• It In 1 " ....................
" 3, in t " ....................

Pound tin». 9 do* lu ca*e............
19-oz. tins, " 11 ................
Mb 1 ' " ... ..

W. B. OiLLAKD ft CO 
Diamon&-

1-lb. tins>5 do*. In ewe..........................$2
j-lb. tins, 3

Perfection, |-lb., per doz.

0 to 
0 7r 
t «
5 no
3 U 

M 00

lk tin* 4
IMPERIAL* BA KINO POWDER.

On 
1 95 

.. 0 75

Oases. Sizes. Per dos.
4-doz................. .. 10c.............. .......... $0 85

6-oz. ...
,. 12-ox ... .......... 3 50

12-ox ...
J-doz................. 241b. ...

51b.
.......... 10 50

(-doz.................. .......... 19 75

MAGIC BAKING POWDER

Sizee. Per doz
5c. . ... $0 40
4-oz. ... 060
6 " . . . 0 76
8 " . ... 096

12 “ . 1 40
12 " ..... 146
16 " . ... 166
16 “ ..... 1 70
24-lb.. ... 4 101 "

12 "
IF "

.... 7 80
> P|i B6’e

6a size , 
2a she . . SI 40

..................... 1 50
Cereals.

Wbe,t 08, Sib. pkp., per pk,.......... o OS
7-lb. oofcton bags, per bag.

II . BLAIN CO. LID.
m,1 ?f ,X?leat' ”er owe.................... 4 30
Wheat OS l«lh. bags .............. I". o 19

Pickaninney" Buck Wheat Flour
_ . _ doz. 1 00
Pancake Flour, •• 1 00
Paetry Flour, " 1 00

Chocolatée aad Coeoae
^ TBt OOWAN OO., LIM1TKD

Pû:rection 1 lb, tine per doz............  34 50

tH).,
toc. I"

.... 2 50

size " ................ 0 90
5-lb. tine per lb................  0 40

Soluble,No 1,5 and. 10-lb. tine,per lb 0 20 
14 No.2 5 and 10-lb. tine," 0 18

London Pearl per lb............................. 0 25
Special quotatione for Cocoa in bbla-.kega.etc

nees_

anvu riiinh POWDER.

Sizee. Per Doz.
ttoral—Dima......................................... $ 0 95'• 1 lb................................................ 140

6 01.............................................. 1 95
j j lb................................................ 3 65

too............................................... 3 85
j l|b .............................................. «30

31b ............................................  13 80
5 lb .................  32 35

liarrela—When packed In barrels one per 
cent, discount will be allowed. 

CLEVELAND'S BAKING POWDER.
Blaea. Per Dm

. ir.elatid•—Dime.................................. 80 93
“ i lb..................................... I S3

» “*...................................  1 90
., 1 lb..................................... I 45

too».................................. 3 7o
1 lb.................................... 4 66
8 lb.................................... y 30
51b........................ ;........ 31 65

barrels—When packed in barrels one per 
cent, discount will be allowed.

T. KINNKAB * OO.
Grown Brand—
1 lb. tins, 3 dos. in case.......................... 31 30

* to- « " ......................... 0 45

ST. GEORGE’S BAKING 
POWDER.

. Per doz.
Trial size,6 doz. in case.80.90

6-oz. "3 “ 1 so
8-°z. " 3 • 335

l ‘ 3 65
16-oz. “2 “ 4 55
3^oz. •• 1 m

Terms net 30 days.

_ Blue.
Ketn * Oxfoiû, per lb............................ » 17
^InlC-boxtotsoroaee.................... o 16
Qillett * Mammoth, | gross box..........  2 QC

JAMES DOME BLACK LEAD.
Per grow.

Pei
Elite, t* (for cooking).............................$0 32
Prepared cocoa, $’s ...
Prepared %’s 
Mott’s breaW iclast cocoa,’’I';::::::::::::

kfi.....................

0 30 
0 28 
0 40 
0 38 
0 32 
0 28

Ohooolate—
Queen s Dessert, i-lb. cake», 12-lb. boxe*

per lb.................................................... so 38
Vanilla, 1-lb. cakes, 12-lb. boxes per lb.

..............................................................  u 85
Parisian 8s per lb...................................0 30
The following sweetened for household 

purposes :
Royal Navy, J’s 12 lb. boxes per lb.. .80 30
Diamond, “ “ .........  0 25
Special Diamond, i's, "   0 22

“ 6's, ••   o 22
“ 8’s, "   0 30

The following unsweetened :
Perfection, 2 c. size, 2 doz. iû case per

* oz ..........  81 83
Perfection. 10c. size, 4 doz. in case per

doz..........................................................u 9J
Icings r«»r oa*e-

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in
1-lb. pkgs., per doz............................. 0 90

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in
1-lb. boxes, per doz........................1 75

Oonfeotions— Per dos.
Cream bars, 60 in box, per box......... 1 80

“ 6 in box, per doz. boxes 2 25
Chocolate ginger, per lb......................0 30

“ " | lbs., per doz— 2 25
Orystalized “ l’s, per doz. boxes 2 25 
Vanilla chocolate wafers, No. 1, 5 lb.

boxes, per lb....................................... 0 30
Nonpareil wafers. No. 2, 5 lb. boxes,

perlb.................................................... 0 25
Milk chocolate, 36 in box, per box... 1 35 

" 36 in box.per doz oakes 0 S*
Miple Buds, in 5-lb. boxes per lb ... 0 35

KHY H.
Ohooolaie— per lb.

Osraooas. is, 5-lb. boxes...................... SO 42
Vanilla, is ......................................... 0 41
"Gold Medal," sweet, is, 6-lb. boxes 0 29 
Pare, unsweetened, is, 6-lb. boxes 0 42 
Pry’s "Diamond," 14-lb. boxes 0 24 
Pry's "Monogram," 4 ■. 14-lb boxes 0 84 

Ooooa— Per dos.
Concentrated, è’s, 1 dos. in box .... 2 40:: fcu. " :::: IS

Homoeopathic, 1's, 14-lb. boxes................
" »’■. H 1b. boxes................

EPPS’S.
▲gents, O. B. Colson * Son, Montreal 

In 1,1 and 1-lb. tins, 14-lb. boxes, per
lb............................................................. 0 35

Smaller quantities ............................... 0 37
BEMSDORP’S OOOOA

▲ P. MaoLaren, Imperial Cheese Co , 
Limited, Agents, Toronto.

10c. tins, 4 dos. to case.......per dos., $ 90
Î " •' « " " .... " 140
I:: ” i - m .... " 175

JOHN P. MOTT * OO.’e.
R. 8. MoTndoe. A?«nt. Toronto 

J. A. Taylor, Montreal 
Jos. B. Huxley. Winnipeg.

Standard Brokerage Co., Vancouver, B.O.

Breakfast cocoa, 1-5, i, 4, 11 5-lb. tins 0 45 
German Sweet chocolate, | and i-lb.

cakes, 6 lh. boxes............................. 0 29
Caracas Sweet chocolate, i-lb. cakes

6-lb boxes................................   0 35
Auto Sweet chocolate, 1-6 lb. cakea,

3 and 6 lb. boxes............................... 0 35
Var.illa Sweet chocolate, 1 6-lb. cakea

6-lb. tins ............................................  0 47
Soluble cocoa (hot or cold soda1

1-lb. tins.............................................. 0 43
Cracked cocoa, i-lb. pkgs., 6-1 a. bags 0 35 
Caracas tablets, 1 0 bundles, tied £s,

per box................................................ 3 00
The above quotations are f.o.b. Montreal 

WAI/IEttM. LuwnkV uo
Canadian Branch, 165-171 William st. Montreal 
B eakfast cocoa— Per lb.

5- lb. screw cap cans, 10 cans in case, 4’c. 
12-lb. boxes. 6 boxes in case. 1-lb. tins t2c.
6- 1 d. boxes, 12 boxes In case,i-lb. tins. .42
6 lb. boxes, 12 boxes in case, l-5-lb.tin8.43c.
12-lb. boxes, 6 boxes in case.................  45c.

Swet t cocoa p >wder—
12-lb. boxes, 6 boxes in case, 1-lb. tins. 3Sc. 
6-lb. boxes, 12 boxes in ease, i-lb. tins. .35c. 
6-lb. boxes, 12 boxes in case, t-lb. tins. 36c 

Premium chocolate—
6-lb. bxx, 12 bxs. in oase, i-lb. pigs. ,28c.
6 lb. bxs., 12 bxs. In case, i-lb. pkgs. .?8 

Milk chocolate-
50 5-cent pieces to box, per box .... #17 5 

Vanilla sweet, chocolate—
50-5cent, pkgs., inbox......................... 81.75
6-lb. bxs. 12 bxs., in case, i-lb. tins... 30 
Mb. bxs,. ISbxs. In case, i-lb. pkg* 3cc. 

Diamond sweet chocolate-- 
Mb. boxes, 12 bxs. in case, i-lb. pkgs.. 26 ; 
Mb. " 12 " “ i-lb. " 26.;

Cocoanut.
CANADIAN COCOANUT CO., MONTREAL.

Packages—
5c., 10c, 20 and 40c. packages packed in 

15 lb. and 30 lb. cases Per lb.
1 lh. packages.........................................  U 26

ft lb. "   0 27
lb. "   0 28

and i lb. packages assorted ................0 2 i
i and i lb. " "   0 27*
% lb. " in 5 lb. boxes— 0 28
i lb. " " ....0 29
i lb. " in 5,10,15 lb. cases 0 3 )

Bulk­
in 15 and 15 lb. pails and '0, 2» and 50 lb. 

boxes. Pails. T-ns. Bbls.
White Moss, fine strip. Ü .19 u 21 0 17
Best Shredded............. 0 18 .... 0 16
Special Shred ............. 0 17 .... 0 15
Ribbon .......................  0 19 0 17
Ma aroon ..................... 0 17 .... 0 15
Desiccated.................... 0 16 .... 0 14
White Mots in 5 and 10 lb. square tins, 21c.

Condensed Milk,
BORDKN’8 CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal & Toronto.
Cases. Doz

" Eagle” brand (4 doz.)..................$6 00 *1 50
"Gold Seal" brand (4 doz.)........  5 00 1 25
" Challenge " brand (4 doz.).........  4 00 1 00
Evaporated cream—
"Peerless" brand evap. cream.. 4 75 l 20

" hotel size................... 4 90 2 45

TRURO CONDENSED MILK OO., LIMITED.
"Jersey" brand evaporated cream

per oase (4 dos.).................................. $4 65
" Reindeer " brand per oase (4 dos).... 5.60

" No. 1 chocolate, L _..
" Navy " I’e.,
' Vanilla sticks, per gross............. 100

Diamond chocolate, i’s............ 0 24
' vcnfectioner’s chocolato,21c. to 0 SI 

Rwe*t Ohocnlate Honors..21o #r> 0 S5 
WALTER BAKER A CO , LIMITED.

Per lb.
Premium No. 1 chocolate, i and i-lb. 

cakes .................... ....................SO 40

JERSEY CREA*

Coffee».
THE EBY, BLAIN CO. LIMITED. 

Standard Coffees.
Roasted whole or ground. Packed in damp- 

proof bags and tins.
Club House......................................... S) 32
Nectar .,..,................ — 0 39

Empress ................................................ o 26
Duchés-.................................................... o 6
Ambrosia................   o 25
Plai tation ............................................. o 22
Fancy Bourbon....................................... o 20
Bourbon ..............................   o 18
Crushed Java and Mocha, whole... 0 17
_ n.‘ " » round.. 0 17i
Golden Rio ........................................... o 14

Package Coffees.
Gold Medal, 1 and 2 lb. tins, whole

or ground.................................. Q 30
Cafe, Dr. Gourmet's, 1 lb. Fancy

Glass Jars, ground .................... 0 30
German Dandelion 4 and 1 lb. tins,

ground................................ ........ 0 22
English Breakfast, 1 lb. tins, ground 0 18

THOS. LIPTON
, ,, , retail wholesale
1 lb. tins, ground or whole.. (i 40 0 30

JAMES TURNER à OO. * Per lb
Mecca........................................................... $0 81
Damascus...............   o 88
Cairo..........................   o 20
Sirdar................................................. . o 17
Old Dutch Bio......................................... o 11*

E. d. MAROEAU, Montreal Per lb.
“Old Crow " Java........................

" Mocha................................
" Condor " Java......................................
Arabian, Mocha................................
15-year-old Mandheling Java and

hand-picked Mocha.. /...................
I-lb. fancy tins choice pure mffw* «H

tins per oase.........f.... .^-perdoz.
Madam Huot’s coffee, Lib. tine...........

" " " MbOIna............
100 lb. delivered In Ontario and Quebec.
Rio No. 1....................................................

THOMAS WOOD & CO.

"Gilt Edge" in 1 lb. tins.........................
“ in 2 lb. "...........................

Canadian Souvenir. 1 lb. fancy litho­
graphed eanitters................................ 0 3(

PATTERSON'S “CAMP" COFFEE ESSENCE

Agents, Rose & Laflamme, Montreal.anc 
Toronto.

5 oz. bottles, 4 doz, per doz.................  1 75
to “ “ « " “    3 00
Rep. quarts, 1 " “   6 50
Imp. " 1 " "   9 00

Cheese.

•0 86 
0 27i 
0 30 
0 SO

0 50

$0 32 
0 35

Imperial—Large size jars... .per doz. $8 25
___Hum size jars.................
Small size jars......................
Individual size jars.............

Imperial holder—Large size
Medium size ........................
Small size....... ......................

Roquefort—large else..........
Small .........................

4 50 
2 40 
1 00 

18 00 
17 00 
12 00

1 40
2 40

Coupon Book»—Allison’s.
For sale In Canada by The Bby Blain Co 

Limited, Toronto. C. O. Beauchemin à 
Fils, Montreal
|1, |2,13.15, $10 and $20 books.

Un- Covers ard 
nom Coupons 

bered. number ed
In lots of lees than 100

books, 1 kind assorted. 4c. 44o.
100 to 500 books................ 3|o. 4c.
100 to 1,000 book*............. Bo. |c.

Allison’s Coupon Pass Book.
00 to $3 00 books ............... 3 cents each
00 books................................4 "

10 00 "  54
15 00 "  64
10 00 "  7$
» 00 " .................................6
50 00 "  11

Cleaner.

4-ox cans $ 0 90
6-oz. “ 1 36

- 10-oz. " 1 85HUAMES Quirt ;• 3 n
Gallon1 10 00 

Wholesale Agent 
The Davidson ft Hay, Limited, Toronto

75
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A Guarantee that is Worth Something

RISINGSUN
SUN PASTE

STOVE POLISH STOVE POLISH
IN CAKES IN TINS

is printed and packed in every box of 
SUN PASTE Stove Polish. Our guar­
antee stands at par because all you have 
to do is to notify us if any of our SUN 
PASTE is found defective in any way and 
we do the rest. It is no surprise to us, 
however, that so many thousands of store­
keepers are selling our SUN PAST!: year 
in and year out with never a defective 
tin. We make the goods right. That is 
the kind of Paste Polish you find it worth 
while to push.

MORSE BROS., Props. - Canton, Mass., U.S.A.

PROTECT
your large business and retain your many customers by 
storing your

RESERVE STOCK
of well-known Brands of Canned Goods, Wines, Liquors and 
Grocers’ Sundries, either Free or In Bond, in a modern

Fireproof Storage Warehouse
where Insurance Premiums are the lowest in Canada, and 
from which goods are promptly distributed by close con­
nection with all Railroads and River and Ocean Steamship 
Lines. RESERVE SPACE for your autumn shipments at the

TERMINAL WAREHOUSE <6 CARTAGE CO., LTD.
14-38 Grey Nun Street. MONTREAL

rk Of BOROf N-5

■J* to» DNiutwai w‘•■SSsieir*'■"CKCS

-tjgW YORK U SA.

27 Front St. East. 
TORONTO

MILK IS SCARCE
This fact is forcing itself upon every family. There will be a demand 

for Condensed Milk and Evaporated Cream. When the call cornea have 
the best to offer—

Borden’s Brands
“EAGLE BRAND " "PEERLESS BRAND"
CONDENSED MILH EVAPORATED CREAM

For sale by your Jobber.

WM. H. DUNN, Agent s* (Unsweetened)

'HjjjyttTtHEP COMPE»^.
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THE CANADIAN GROCER

the A 1 SAUCE
A Fine Tonic and Digestive.
An Excellent Relish For 
“FISH, FLESH or FOWL.”

Simply A 1.
Pleases everyone.
The Public WILL have it.
Sold all over the world.

For particulars and prices write our Agent

H. HUBBARD 27 Common St.,
MONTREAL.

O 0 A A/n jP, Purveyors to H.M. the KDnMIMU <S6r OC/.; London,King, Mayfair Works, Vauxhall,
- ENG.

LIMITED

Extract of Beef.
LAPORTE, MARTIN & CIE, LTD.

Vita" Pasteurized Extract of Beef.
_ Per case.
Bottles 1-oz., case of 2 doz................ $3 20

2 " “ 1 “ ............... 3 00
20“ “ | •• ............... 4 75
20 " " I " ............... 9 00

][/ Fly Pads.
Wilson’s Fly Pads, in boxes of 

50 lUc. packets, $3 per box, or 
three boxes for $8.40.

Infants’ Food.
Robinson’s patent barley 1-lb. tins___f 1 25

" !' " Mb. tins.... 135
groats Mb tins ... 1 25 

" " 1-lh tins . 2 25
Jams and Jellies

BAKiKit'S WHOLE FRUIT STRAWBERRY JAM

Agents, Rose & Laflamme, Montreal and 
Toronto.

1- lb. glass jar, sc*ew top, 4 doz., per doz 2 20
T UPTON » CO.

C mpound Fruit Jams—
12-oz. glass jars, 2 doz. in case, per do*. $1 00
2- lb. tins, 2 doz. in case..............per lb. 0 071
5 and 7-lb. tin pails, 8 and 9 pails in
„ crate......................................per lb. 0 07*
Tind 14-lb. wood pall».............per lb. 0 071
30-lb. wood pails........................ •• n m
Compound Fruit Jellies—
I2.cz .glass jars, 3 doz. In oase.per doz. 1 on
2-lb. tins. 2 doz. in case per lb............. o 073
7 and 14-lb. wood palls,6 pails in crate
«Mb. wood pail..................... Pe,!b- J !2f

«.îTandsiHb.-peiu^X.S^ SS

Lard.
THE N. K. FAIRBANK CO. BOAR'S HEAD 

LAED COMPOUND.

£bble...
Tubs, 60 lbs 
20-lb. Pails ..

b. “ .. 0 111 
b. “ .. 0 11| 
b. •• .. 0 Ilf

Tierces .........«C 101 30-lb. tins......... 2 16
0 111 Cases 3-lb.
0 111 “ 6-lb.
2 28 •• 10-lb.

Llooric).
NATIONAL LICORICE OO.

Wb. boxes, wood or paper... .per lb. $0 40 
Fwicy boxes (Mor 50 sticks).... per box 1 25
..Çbiged 5-lb. boxes............per lb. 0 40

Acme pellets, 5-lb. cans__ perean 2 00
_ “ ffancy boxes 40) per box 1 50
Tar lioorioe and Tolu wafers, 5-lb.
r. <?5nB\..................................per can 2 00Lioorioe lozenges, 5-lb. glass jars.... 1 75
, ” „ JO 5-lb. cans............ 1 50

Tunty lioorioe 10 sticks............ 1 4Ï
. " 100 sticks.............. 0 78

Duloe large cent stinks. 100 in box...............
Lime Juice.

BATGER’S LIMB JUICE CORDIAL.
Agents, Rose & Laflamme, Montreal and 
_ , Toronto
yuarv bottles, 2 doz., per doz ............ 2 90
Pint “ 2 “ •• ............ 1 85

BATGER'S LEMON SQUASH.
Agen;s, Rose & Laflamme, Montreal and 
„ Toronto.
y uart bottles, 2 doz., per doz............... 2 90
Pint “ 2 “ “ ................ l 85

Lye (Coneentrated).
OILLXTT'S PEBPUMID. Per oast

I case of « doz....................................... $3 60
8 oases of 4 doz......................................$3 50
5 cases or more .................................. g 40

Mine. Meat.
Wethey’s condensed, per gross net. ..$12 00 

per case of doz. net......... S 00
Mustard

OOLMAN’S OR KEEN'S.
D.B.P., 4b. tins.............. . .per doa.| 1 40

a it, m— 150Mb. Une ;
ub. tine ....................

Durham 44b. Jar..................... per jar.
"14b. Jar..................... •»

F.D Mb. tins....................... per doz.
' 4b. tine........................

8 00 
0 75
0» 
OK 
1 «

lir. . *• £ MARCEAU, Montreal 
Condor, 12.1b. boxes—

8“...............................per lb.$ 0 K
Mb. tine................................. •• 0 13

............................per Jar 11?
*4b. Jan............................. •' ok

Old Crow," 12-lb. boxes—

(lb. tins...........................
lb. tins.........................
Ib. tins........................

Mb. jars........................
Mb. Jars........................ .

..per lb.

..per jar

25
0 23 
0 231
n 70 
0 25

Olive Oil.
LAPORTE, MARTIN * CUE, LTD

Minerva Brand—
Minerva, qts. 12’s.........

“ pts. 24’s.........
l-pts. 24's.........

............... 95 75
............... 6 50
.............. 4 25

Orange Marmalade.
T. UPTON à CO.

12-oz. glass jars, 2 doz.case... .perdoz.| 1 00 
Home-made, in l-lb. glass jam " 1 40
In 5 and 7-lb. tins and 7-lb. palls,per lb. 0 07 
Golden shred marmalade, 3 doz. case,

per doz........................................ 1 75

Sauces.
PATERSON’S WOCKSTER SAUCE.

Agents, Rose & Laflamme, Montreal and 
Toronto.

i-pint bottles, 3 & 6 doz., per doz......... 0 90
Pint “ 3 doz............................... 1 75

Case of l-lb. contain 
ing 60 packages pe 
box, S3 00.

" lb. (oon

iS *Y t M îïdf- Zt

Arums soda
oft-K. and J. 

italnlng 50
dmj-r

Ib. foont------ ----
Mb and 00 l-lb.

00.
perOaseof 5p. pkgs. oonta/niSr' 96* pkgs.1 

boat, SI
MAOIO BRAND. Per case.

«°-* (gfe :: }......... .76

No. 6 Kado soda—ouee 100—10-oa pigs.
1 oase................................................ ,V>«»««■................................ in

■ lap end Waehing Powder,.
GUELPH SOAP CO.

Royal City Soap (bar) .... 1 2*50 5 2^0
Peerles® Soap (bar)............ 2 50 2 40
Standard Soap (cake)......... 2 40 2 30
Crystal Soap Chips, per lb.

A. P. tippet k oo., Agents.
Maypole soap, odors .......... per gross$10 10

n " black.............. ,r^ 15 so
Oriole soap............................ “ 1020
Gloriola soap......................... " n 00
Straw bat polish............... " 10 so

Starch.
EDWARDSBURO STARCH OO., LIMITED.

Laundry Starches— per lb
No. 1 White or blue, 4-lb. oarton.f 0 07 
No. 1 " " Mb. " 0 07
Canada laundry............................. 0 06
Stiver gloss, 6-lb. draw-Ud boxes. 0 C8 
Silver gloss, 6-lb. tin canisters.... n 08 
Edward’s stiver does, l-lb. pkg. 0 08 
Kegs stiver gloss, large crystal.... 0 08
Benson’s satin, l-lb. cartons........ 0(8
No. 1 white, bbla. and kegs........ 0 (61
Canada White Gloss, l-lb. pkg* .. n 96*
Benton's ensmel... per box 1 50 to 3 00 

Culinary Starch—
Benaon k Oo.’z Prepared Corn__ 0 071
Oened» Pan Com ...................... o 061

Rice Stercb— 1
Bdwsrdibarg No. I white. 1-lb. oar. 0 10

" M 1 " or blue,
4 lb. lumps...................... 0

BEANTrOKD XTAEOH WOUfl, LIMITED
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40-lb |0 C6 
Acme Blow Starch—

l-lb. carton», boxea of 40 lb.__ I 61
Finest Quality White Laundry—

5- lb. Canisters, oaaea of 41 lb.,.. 0 17
BarreliJU lb............................. 0 Ml
tee, lie ib................................ o '6i

Lily White Gloss—
l-lb. fancy cartons, oaaea M lb. 0 IS 
Mb. toy trunk», iin oaaa......... 0(8
6- lb. enameled tin canlaters, I

Inoeae....................................  0(6
Ke«s, et- crystals, lOO lb............ 0 07

Brantford Gloss—
Mb. fancy boxea, oaaeeM lb..... |0 (8 

Canadian Electric Starch—
Boxea of 40 fancy Plst., per eaae 3 00 

Celluloid 8tarot- 
Boxes of 41 cartons, per oaae..,. I

77
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RIGHT DOWN TO BUSINESS
Is the watchword of the merchant who takes advantage of the opening of the Fall trade to increase his 
sales. To such a few words are better than many. Our Standard

“Oil—T EDGE” COFFEE
requires only the former.

Its uniformity attracts the grocer.
Its fragrant aroma delights the purchaser.
Its true body and exhilarating qualities proclaim its worth.
Its fair price commends it to all.

The best the world affords. Sold in 1 and 2 pound cans. Cases of sixty pounds.

Canadian Factory and Salesrooms :
No. 428 St. Paul Street - - MONTREAL

v 1Ituary Starches—
Challenge Prepared Corn -

i-lb. packages, boxes 40 lb......... « tsi o. 1 Brantford Prepared Cora
Mb. packages, boxes 40 lb.......... 0 (T t

Crystal Malse Corn Starch- 
Mb. packages, boxes 401b.......... 0 074

SA» TOY ST A BOH. 

pkgea, oases 5 do*., per case.. 4 76
HT. ■.* WRK*Ce STARCH CO.. LIMITED.

Ontario and Quebec.

0uU5,"î..8^^n, «.mb. « lb . «.at 
Durham corn starch. 40 lb..............  0 06*

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 17 

f Mb. cartons, 36 lb.. 0 07
300-lb. bbL................  0 164

" 100-lb. kegs.............. 0 164
Canada Laundry, 40 to 46 lb..... . 0 06 
Ivory Gloss, 8-6 family pkgs.. 48 lb 0 l8

“ 1-lb. fancy, 30 lb......... 0 « 8
•• large lumps,100-lb kegs 0 07 

Patent starch, 1-lb. fancy, 18 lb.. 0 f8
tv n<-.. I.tv, f,«nV»(rM 40-lb. f 064
Coldwater Ivorine Starch, per

box. 4u pkgs...............................3 00

8io<e Polish.
Per gross

Biting dun, 6-ox. cakes, 4-groes boxes $8 60 
Rising Sun, 3-ox. cakes, gross boxes 4 60 
Son Paste. 10c slxe. 4-gross boxes.... 10 00 
Sun P»««e 5c. else. 4 gross boxa» ... 5 w

durm\\\\q ntxd \ot
^Âteaptxess XYtxs vrepa-t
, ta\\w vs VnAn uwwaWcd.t

Empire Golden Syrup- 
Cases, 24—2 d. 2 7i Bbls. per lb. 0 034

•* l2—5’s. 2 65 y2-bhl ‘ 0 034
6—1/s. 2 6J Kegs " 0 034
3—iO’s. 2 40 Pails, $1.25 and $1.7o 

Usual freight allowance on 5 -.ase lots.
ST. LAWRENCE STARCH CO., LIMITED. 

Bee Hive Brand Com Symp.
Barrels, 60 lbs.............................. 0 034 per lb.
Half-1 arrels. 350 lbs .................. 0 0*1
Kegs. 150 lbs ............................... 0 03| "
2-gal. pails 25 1b........................... 1 2o each
3 " ‘ 334 lbs........................ 1 *6 "
2-lb. tins, 24 in case, per case .. 2 40 
5-lb. " 12 “ “ 2 75
10-lb. “6 •* ” .. 265
20-lb. “ 3 “ " ..2 60

Teas.
MOTHER’S
FAVORITE
MELAGAMA

TEA.

put up in 60 and 100 lb. boxes.
Wholesale Retail.

Black, green, mixed. Is......... . 0 70
fs.............0 55

“ 4» ................ 0 42
libs, a 4 
i lbs, a I 

l ibe,. 4*at
“ 1 lbs.* 4s.. 0 2i
•• 4 lbs...........0 21
“ lib......... 0 20

We pacx Japans in all grades at same 
prices, any shipment of 60 lbs. or over prepaid.

MICKLE PLATE STOVE POLISH.

Pinto..........................................   3 90
Quarts.......................  6 40
4 gallons................................................... 5 10
Gall i s ............................................................ 4 80
5 gallons.............................................................. 4 50

Syrup.
EDWARDSBURG STARCH CO.. LTD.

"Crown" Brand Perfection Syrup.
Barrels, 60* lbs........................... 0 <.31 per lb.
Half-barrels, 3501ns................ 0 031 “
Kegs, 150 Ids .............................. 0 03| "
2-gal. pails 25 lbs....................... 1 25 each
3 " " 384 lbs.....................  1 lo -
Plain tins, with label—

lib. Uns, 1 dos. in case.. ... 2 40
.. 2 75

4 " M ................... 2 65
V " 4 "   S 6j

(5,10 and 20 lb. tins have wire handles.)

LUCAS, STEELE A BRISTOL.

Empire Maple Syrup—
Oases24, pto.. 2 90 Oases.24qto.. 5 40
Cases U, 4-gal 5 to " 6 gals.. 4 80

l,Vgal4 50
54 lots prepared up to 40o. rate.

k is. o 40 
k (s. 0 35 
k Is. 0 30

0 80 
0 60 
0 60 
0 50 n 40 
0 30 
0 16 
0 25

61LADA CI Y LOR

ICEYL0N JEAI

Black Label, Mb., retail at!6o............. $0 19
" 4-lb., " " ............. 0 1C

Blue Label, retail at 30a....................... 0 28
Green LabeL " 40a......................  0 18
Bed Label. " 50a......................  0 86
Orance Label, " 60a......................  0 42
GoldLabel " 80a......................  0 56

Head Office, St.
John, N.B. 

Toronto Office, 3 
Wellington E.

Brown Label,Ts and , .
Crimson “ l’s and fs... 
Green “ l’s and Vs..
Bronze “ - ** * *
oSd26

i s ana | s..
i;s,4;s,iVè'«
is, Vs, is... 
Is, Vs, 4 a..

Wholesale. Retail. 
0 20 0 25
0 22 0 30
0 25 0 35
0 30 0 40
0 36 0 50
0 44 0 60

“CondorT Ceylon black tea in lead packets
keuow Laoei, e* and Is,
60-lb. oases.............. retail 0 26 at 0 36
Blue Label, 4s, 4* end Is.
50-lb. oases.............. retail 0 SO at 0 40
Red Label, 4s, is and Is,
5Mb. cases.............. reial 0 34 at 0 50
White Label, 4s, is and la
60-lb. oases..............retail 0 40 u c t

Black Teas—" Old view " blend—
Bronsed tins of 10,25,60 and 80 lb.
No. 1....................................per lb. 0 36
No. I............. :.................... ' 0 30
No. $....................................... 1 0 V
No. 4....................................... ' 0 ' 2
No. 6....................................... " 0 16

THOMAS WOOD & CO.
Montreal and Boston

AO, V O, (D... V Tï U WJ
All grades, either black, green or mixed.

BLUE RIBBON 
TEA OO., TORONTO

Wholesale Retail.
Yellow Label, l’s and Vs......... 0 20 0 25
Green Label, l's and fa.........  0 22 0 30
Blue Label l's and i’s........... 0 25 0 35
Red Label l’s Vs, i’s andj's.. 0 30 ' 0 40
White Label, l's, Vs and f s.. 0 35 0 50
Gold Label 1 s and i’s......... 0 42 0 60
Purple Label, i’s and 4s.........  0 55 0 80
Embossed, i’s and i’s..,........ 0 70 1 00

Wholesale. Retail. 
Brown Label, l’s........................ $0 20 A0 25

Green Label, l’s and Vs.......... OS 0 80
Blue Label, l's, Vs, fs and i's 0 SO 0 40
Red LabeL l’s and i's............... 0 86 0 50
Gold Label, i's.................... , 0 44 0 80

Ram LaiTs 
Pure 

ndianTea
Ab smarmy Pure 

Manufactured on the
Qamocms or India

is.....
Blue LabeL i’s.............
Orange LabeL l's and 
Brown Label, l’s and 
Brown Lahti, is .
Green LabeL l's an 
Bed LabeL i's........

LAPORTE, 1
Japan Teas— _ __

Victoria, hf-o,90lbs ........................... 0 *
Princess Louise, hf c, 80 lbs ............ 019

Ceylon Green Teas—Japan style—
Lady,cases60lbe................................  Oil
Duchess, oases 60 lbs......................... 0 18

$0 is* 
0 I»

$8 25
0 25

E. D. MARCEAU, Montreal

o n 0 30 Japan Teas—
o » 0 40 " Oondor " I 40-lb. boxes........
0 80 0 40 II 404b. boxes.....
0 35 0 60 " in 80-lb. boxes...
0 40 0 80 BMD AAA Japan, 40lb "at........

• AA " «0 H ........

E0L0NÀ
Ceylon Tea l in 

1 and 4-lb. lead 
packages, black 
or mixed.

Blue vay, basket fired Japan, 70 lbs.,
"Condor "IV 80-lb. 7r:.........

" V 80-lb. " ......... .
'• ZXXX 8Mb. boxes.

XXXX 80-lb. " 
XXX 8Mb.

•• XXX 80-lb. "
"Condor' XX 804b. * .

XX 804b.
LX8p-lb.j

" Oondor " Odilon blank tee 1___________
Green Label, (a, V and le
■Mb. eaaee............... retail, 0 SO at 0 13
Orel I*bel ta te and Is,
60-16. ease...............retail 0 11 at • 10

PURE

wholesale
Ü fiO 
0 50 
0 40

Wood’s Primrose, per lb.. .. 0 40
“ Golden Rod..............0 35
" Fleur dt-Lis..............  0 30

Pack in 4-lb caddies. All grades- eithe 
black, green or mixed

Tobacco.
THE SMFIM IOUOOO OO., LIMITS!'. 

Bmoklng—Bmgre, Je, hut IS. |U II
______ i la end le.,
Ur, 7e................

“ Rosebud, Te............
Chewing—Currency, lie. end til.

0 60 
0 SO 
0 61 
0#

Oases, each 60 1-lb..................................  W 86
- " NO Hb..„X n n
" " 10 Mb....; ......................
" " IN Mb....................... 0 16

"CHOW* BRA IT D

Wholesale. Betel1
Bed Laoel 1-lb. and*.............«0 86*0 60
Blua Label Mb. and Is............... 0 * 0 60
Green Label, Mb........................ 011 0»
Green Label te.........................  OU SB
Japan la ....................................  0 U 0B

-uunwui, abb. urn o|o. ... v tv
Old Fox, ISi...................... U 48
Snowshoe, 64s................... 0 51
Pay Roll, 71s.................... 0 56
Stag, 10 os....................... 0 45
Bobs, 6s, and lis............. 0 45

M 10 oz. bars, 64s....... 0 45
Fair Play, 8s. and 13s . 0 53
Club, 6s. and 12s............. 0 46
Universal. 13s................... 0 47
Dixie, 7s............................ 0 56

JOB. COTE, QUEBEC.
Cigars, per thousand, 

lerooto 1-10.............Cote’s Fin
V.HC..1-L...............................................
8t. Louie (Union), l-W..........................  MOO
Champlain, l-20...............
El Sereeant Premium, 1-20—1-40 
J. O. Cl, Havana P. Finos. l-20.

Out tobaccos.
Petit Havana, l, 1-12—1-6..........
QueeneL l-4, 1-3............................

M l-9.....................................
Cote’s Choice Mixture, 44b tins

..$15 
. 25 00

......  35 00
. 55 OJ 
. 75 06

4-lb tins...............0 75
Vlb " .............. 0 70
I-lb » ................0 65

Veterinary Remedies.
W. ». YOUNG

Absorbine, per doz..........................
Absorbine, per dozen.....................
Absorbine Jr., per dozen..............

Vinegar».
I. D. MABOBAU, Montreal. ---.

BMD. pure distilled, highest qoalitr.. *0 JH
Ot ndor. pure distilled.......................... J»
Black Swan ........................ ................ 0 27|
Old Grow................................. •........... 0 Cl

«pedal nrtoee to bojen ol Urge oa»r*l«. 
White Wine, proof....................... ? 3J

|1S 00 
6 00 
600

Per Ml

0 I7i
‘ extra strength pickling 0 28

Tesct.
Boni geest, I doe. 6a pkgs 
GuWi oreem reest, I dot tar osie

Il K 
l M

78



THE CANADIAN GROCES

PEELS
BUY DISCREETLY

If you are one of those who have sold 
BATQER'S PEELS in the past, you 
can’t do better than to place this 
year’s order for this WELL-KNOWN 
BRAND. If you have not sold Batger’s 
Peels before, START NOW.
They are made by one of the oldest of 
the BRITISH houses. Are reliable and 
sell well.

ROSE & LAFLAMME
MONTREAL

HANDLING 
PAYING 
GOODS

Every Retailer should 
aim to sell goods that 
will pay him.

PATERSON S WOR­
CESTER SAUCE sells 
well and pays you. Better 
handle it.

ROSE & LAFLAMME
AGENTS

Montreal and Toronto

Riverdale Brand*
is Best

The Lakeside Canning Co., Ltd.

Wellington, - Ontario

In the first place, every piece of fruit or 
vegetable used in Riverdale Brand is 
selected by experts for its particular 
goodness. Then, it is canned by ex­
perts, aided by the most improved scien­
tific appliances, in the most sanitary 
and up-to-date factory in the Dominion,

No wonder there is always 
a big demand for Riverdale 

Brand

Pure
A^ine Vinegars

RENAUD DUALLE 
Bordeaux

THE LARGEST PRODUCERS 
OF PUKE WINE VINEGARS

Six hundred rotary appareils of the latest style continually 
at work.

The lowest prices for table and wine Vinegars in 
bulk, jars and cases.

Concentrated Vinegars
We offer a concentrated vinegar guaranteed free 
from mineral acids to the utmost concentration 
possible.
One gallon of our product diluted with clear water 
makes twenty gallons of table vinegar.
Samples and prices on demand.

General Agente In Canada

Leon Fontanel & Co.
4-6 St. James St., MONTREAL

10 Reamur It., Parla (France)
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CLASSIFIED LIST OF ADVERTISEMENTS.

\

Accountants and Auditors.
Davenport. Pickup à Vo., Winnipeg.

Awnings, Tents, Rope, Etc.
Tobin Tent & Awning o., Ottawa.

Baktng Powder.
CodviUe-Gcorgeaon, Ltd., The, Winnipeg 
Gillett, E.W., Co., Toronto.
McLaren*!, W. D., Montreal.

Beer—Non - A Icoholic
Kopi* Breweries, London, S.W.

Biscuits. Confectionery. Gum, Etc
Bode’s Gum Co., Montreal.
Cowan Co., Toronto.
Kingery Mfg. Co., Cincinnati.
M )oncy Biacuit & Candy Co.. Stratford. 
Mott, John P., & Co., Halifax, N.6. 
National Licorice Co., Brooklyn, N.Y.

Brooms, Brushes and Wooden ware.
Unittd Factories Ltd , Toronto.
Woods. Walter, & Co.. Hamilton. 

Canned Goods 
Balfour, Smye A Co.. Hamilton 
Bloomfield Packing Co., Bloomfield.Ont. 
Burlington Canning Co., Burling oj,Ont.
( Canadian Cannera, Hamilton.
Farmers' Canning Co., Bloomfield, Ont. 
Lakeside Canning Co., Wellington, Ont. 
Lea Pickling & Preserving Co., Simcoe. 
Napai.ee Canning Co., Napanee.
Old Homestead Canning Co., Picon. 
Turner, James A Co.. Hamilton, Ont

Cigars, Tobaccos. Btc-
American Tobacco Co.. Montreal.
Cote, Joseph, Quebec, Que.
Empire Tobacco Co., Montreal. 
McDougall, D., A Co., Glasgow, Sent. 
Tuckett, Geo. E.. * Son Co.. Hamilton.

Cocoas and Chocolates
Baker, Walter & Co.. Dorchester, Mass. 
Cailler a Chocolate, Montreal.
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, A Co., London, Eng. 
Lowney, Walter M., Co., Boston, Mass 
Mott, John P.. A Co.. Halifax, N.8. 
Nestles Chocolate, Montreal.

Cocoanut-
Canadian Cocoanut Co., Montreal. 

Computing Scales-
American Computing Co., Indianapolis, 

Indiana.
Computing £>cale Co., Toronto.
Toledo Computing Scale Co.. Hamilton.

Concentrated Lye-
Gillett B. W., Co., Toronto.

Condensed Milk and Cream.
Borden's—Wm. H. Dunn, Montreal. 
Truro Condensed Milk Co., Truro. N.8.

Crockery. Glassware and Pottery.
Campbell's, R. Sons, Hamilton.
Toronto Pottery Co., Toronto.

Dairy Produce and Provisions
Clark, Wm., Montreal.
Dawson Commission Go., Toronto.
Duff A Son , Hamilton, Ont.
Fearman. F. W., Co., Hamilton, 
lngersoll Packing Co , Ingersoll, Ont. 
M*cLaren Imperial Chee*»- < Jo., Toronto 
O Mara, Joseph, Palmerston.
Park. Blackwell Co., Toronto.
Power, B. I ., Halifax, N.8.
Rutherford, Marshall A Co., Toronto. 
Ryan, Wm., A Co.. Toronto.

Decorations, Table.
HoveU, A. J., A Co., London, W.C.

Delivery Wagons.
Abbott H. G., * Co., London, Ont.

Financial Institutions 4* Insurance 
Bradstreet Co.

Fish
Atlantic Fish Co , Halifax, N.S.
Bickle, J. W., * Greening, Hamilton. 
Connors Bros.. Black's Harbor N.B.
Me William A Everist. Toronto.
Mill man, W. H, A Sons, Toronto. 
Windsor, J. W., Montreal.

Flavoring Extracts-
Capstan Mfg. Co., Toronto.
Imp rial Extract Co., Toronto.

Fluid Beef 
Bovril Lirai* ed, Montreal.

Foreign Importers-
MacDonald, Gordon ft Co., London,Eng. 
Methven, James London, Eng.
Scojbt, David, A Co.. Liverpool, Eng.

Fruits—Dried, Green, and Nuts.
Belleville Fruit & Vinegar Co., Belleville. 
Clogg, J. R., A Co., Montreal.
Davidson A Hay, Toronto.
Dawson Commission Co., Toronto 
Fisher, Frederick, A Sons, London, Eng. 
Gillard, W. H.,* Co., Hamilton. Ont. 
Kinnear, Thos., & Co., Toronto.
Lucas, Steele A Bristol, Hamilton. 
Montreal Fruit Exchange, Montreal. 
MoWilliam A Evenst. Toronto.
Rattray, D., A Sons, Ltd., Quebec 
Smith, É. D., Winona, Ont.
Stringer, W. B., A Co., Toronto.
Tippet, A. P., A Co., Montreal.
Turner. James. * Co., Hamilton. 
Underdown A Crichton, London, Eng. 
Walker, Hugh, k Son, Guelph.
White ft Co., Toronto.

Gelatine.
Cox, J. ft G., Edinburgh, Scotland. 
Nicholson ft Brock. Toronto.

Grain- Flours and Cereals. Seeds
Greig, Robert, Co., Toronto.
Kirouac, Nap. G., ft Co., Quebec.
Leitch Bros, Oak Lake, Man.
MeFall, A. A., Bolton, Ont.
Nicholson ft Bain, Winnipeg. 

^Western Canada Flour Mills Co.,', Toront0

Grocers— Wholesale.
Balfour, Smye ft Co., Hamilton.
Bell, Thos., Sons A Co., Montreal.
Ozo Co., Montreal.
Codville-Georgeson Co., Winnipeg.
Colson,C. B. ft Son. Montreal.
Davidson ft Hay, Toronto.
Bby, Blain Co., Toronto.
Eckardt, H. P., ft Co., Toronto.
Galbraith, Wm., ft Son, Montreal. 
Gillard, W. EL, ft Co., Hamilton. 
Kinnear, T.. ft Co., Toronto.
Lucas, Steele ft BristoL Hamilton. 
Matbewson's Sons Montreal.
Todhunte-, Mitchell ft Co., Toronto. 
Turner. James, ft Co., Hamilton.
Warren Bros., Toronto.

Grocers* Grinding and Packing 
Machinery.

Coles Mfg. Co., Philadelphia, Pa. 
Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher, A. D., Co., Toronto.
Sprague Canning Machinery Co., Chicago

Batger's—Rose ft Laflamme, Montreal. 
Goodwillie’s—Rose ft Laflamme,Montreal 
Liptoo, Thomas J.
Ozo Co., Montreal.
Smith, B. D., Winona, Ont.
Upton, Thos.. ft Co., Hamilton.
Wagstaffe Limited. Hamilton, Ont. 
Windsor, J. W., Montreal. 

Manufacturers* Agents, Brokers and 
Commission Merchants.
Adam, Geo., ft Co., Winnipeg, Man. 
Adamson. J. T.. Montreal.
Anderson. Fowls ft Co., Toronto.
Ashley ft Lightcap, Winnipeg.
Burnell ft Lindsay, Winnipeg.
Carman, Escott Co., Winnipeg, Man. 
Dunn, Wm. H., Montreal and Toronto. 
Foley F. J., ft Co., Edmonton, Alta. 
Fontanel, Leon, Montreal.
Gorham. J. W., ft Co., Halifax N.S. 
Honeyman, Haul tain ft Co., Regina. 
Holmes, W. G., ft Co.. Calgary, Alta. 
Jarvis. C. E., ft Co., Vancouver, B.C. 
Kyle ft Hooper, Toronto.
Lambe. W. G. A., ft Co., Toronto. 
McFarlane ft Fi»ld, Hamilton, Ont. 
MacLaren Imperial Cheese Co.. Toronto 
McLean, J. J., Moose Jaw, Bask. 
MacNab, T. A., ft Co., St. John, Nfd. 
Mill man, W. H., ft Sons, Toronto. 
Nicholson ft Bain. Winnipeg.
Rutherford, Marshall ft Co., Toronto. 
Ryan, Wm., Co., Toronto.
Shallcroas, Macaulay ft Co., Victoria and 

Vancouver, B.C.
Standard Brokerage Co., Vancouver 
Thompson, G. B., Winnipeg, Mau. 
Tippet, A. P. ft Co., Montreal, 
warren, G. 0., Regina, Bask.
Watson, Stuarc, Winnipeg, Man. 
Watson, Andrew, Montreal.
Watt, John J., Toronto

Matches.
Improved Match Co., Montreal.

Capstan ALtg. Co., Toronto.
Clark, Whl, MontreaL 
Fearman, F. W., Co., Montreal 
Lytle, T. A., Co., Toronto.
Nicholson ft Brock, Toronto. 
Wagstaffes, Limited, Hamilton. 
Wethey J. H.. St. Catharines.

^2uSiMs^stems Ltd., Toronto.
Crain, Rolls L., Co., Ottawa.

Patent Medicines- 
Mathieu, J. L., Co., Sherbrooke, Que.

Poes Books, Btc-
Allison Coupon Co., Indianapolis, Ind.

Pickles, Sauces. Relishes, Btc.
Brand ft Co., London, Eng.

l'l'ants* Foods.
een, Robinson ft Co., London, Eng.

, Simcoe.
Ozo Co., Montreal.
Hudon, Hebert ft Oie, Montreal 
Mason, Geo., ft Co., London, Eng. 
Paterson's— Rose ft Laflamme. Mo rr,al. 
Taylor ft Pringle, Owen Sound, Ont.

Poison, Rat.
Common Sense Mfg. Co., Toronto.

Polishes—Metal.
Majestic Polishes, Ltd., Toronto.
Oakey, John, ft Sons, London, Eng.

Polishes—Shoes.
Dailey, F. F., Co., Ltd., Hamilton. Ont.

Polishes— Stave 
Morse Bros., Canton, Mass 

Printing.
Barnard Frank H., Toron!., 

Refrigerators.
Eureka Refrigerator Co , Toronto 
Hillock, John, ft Co., Ltd., Toronto. 

Salt-
Canadian Salt Co., Windsor, t mi. 
Empire Salt Co., Sarnia. Ont 
Mason ft Hickey, Winnipeg, .Man 
Toronto Salt Works. Toronto.
Verret, Stewart ft Co., Montréal.

Soap.
La Cie Des Savon Français, Montreal 
Royal Crown Limited, Winnipeg, Man 
St. Croix Soap Mfg. Co., St Stephen. N B 
Welcome Soap Co., St. John, N.B.

Soda_____
Church ft Dt ight, Monti eai.

Starch.
Edwardsburg Starch Co., Cardinal. Om 
St. Lawrence Starch Go., Port Credit.

Storage and Warehouses,
Terminal Warehouse A Cartage Co 

Montreal.

Edwardsburg Starch Co., Cardinal, via 
Imperial Syrup Co., Montreal.
Lucas, Steele ft Bristol. Hamilton.
" Sugars ” Limited. Montreal.
Tippet, A. P., ft Co.. Montreal. 
Wallaceburg Sugar Co.,Wallaeeburg,Ont 

Teas, Cotie*
Balfour, Smye ft__ ________
Bransonft Co , Ltd., London. Eng.

'6 ft Co , Hamilton.

Ceylon Tea Association, New York. 
Oodville-Georgson Co., Winnipeg 
Ewing, SJH ft Sons, Montreal.

„ , Scotland.
Nishimura, Shaw T., Montreal 
Minto Bros., Toronto.
Paterson, R., ft Sons, Glasgow, Scot. 
Robertson, John ft Son, Montreal. 
Salada Tea Co., Toron ■ and Montre il 
Symington. T., Edinburgh. Scot.
Truro Condensed Milk Co., Truro, N.S. 
Turner, James, ft Co., Hamilton. 
Warren, G. G., Regina, Sask.
Wood, Thos., ft Co., Montreal

Veterinary Remedies
. Young, W. F., Montreal

Vinegar and Cider.
Belleville Fruit and Vinegar Co.. Belleville 
Purnell, Webb ft Co., Bristol, Eng. 
White, Oottell ft Co., London, S.E.

Washing Compound.
Chouillou, C. A., Montreal.
Gillett, E. W. Co.. Toronto.
Wiqp ft Holland, Montreal.

Woodenware
Stevens-Hepner Co., Port Elgin

Paper. Paper Bag*.”"T£&seine, Wood Dishes, Bn.
ada Pap_______ aper Co.. Tommo.

Thome, A. M. A Co., Toronto

Yeast.
GiTett, B. W.,Co., Toronto

8‘bNim
MAPLE SYRUP. 
MAPLE SUGAR. 
MOLASSES. 

CONFECTIONERY 
SPECIALTIES. 

CANDIED PEELS EBB

CANNED FRUITS.5
JAMS 6 

MARMALADE. 
TOMATOES. 

KETCHUP 
PICKLES.VINEGAFV

ac.ac.

.^CORMRATEû
1907.

capW!-stoch
^^SO.OOO.95

LARQI

Parthenais St. cor. St. Catherine.
MONTREAL

WORKS OF* THE KIND IN CANADA
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THE CANADIAN GROCER

SALT
Once more we would remind 
you of the advancing season 
and advisability of ORDER­
ING NOW if you would avoid 
vexatious delays incidental 
to fall congestion and limited 
transportation facilities.

VERRET, STEWART & CO.
LIMITED

The Salt Sellers, MONTREAL

MINCE PIES
MADE FROM

Wethey’s Condensed
Mince Mee

are what your customers want.

Have you got this line In stock '

Every day you are without this Min 
Meat you are losing profits you might jn 
as well have.

It is a ready seller.
It Is a steady seller.
It is a repeat seller.

It sells e/hen other brands do not sell

All Jobbers. 3 doz. to a case.

J. H. WETHEY, LIMITED
ST. CATHARINES

>
mm

A. Coffee Bargain

EMPIRE” Brand

People are drinking more coffee now than ten years 
ago; there is better coffee sold. The superiority of 
our coffees has helped the increased consumption. 
We offer you a bargain this week. Take note of it. 
Write or ask our travellers^,

We have a special line of Ceylon Black Tea we are offering 
at a tempting price.

4 free phones
USE THEM.

Ask our travellers to quote you on

Japanese Sardines
they are beautiful goods.

LUCAS, STEELE & BRISTOL,
Wholasal* Grocers,

HAMILTON, - ONTARIO /
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