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It’s so easy to sell

Meen’s
Oxford Blue

Through its superior merit and general excellence over all other makes of laundry blue 
it has become a household necessity. Every grocer has a call for it.

FOR SALE BY ALL JOBBERS.

FranK Magor 8a Co., 403 St. Paul Street, Ag.nt. forth# Dominion Montreal

■ *v a

Every Culinary and Laundry Requirement
demanding the use of STARCH van be filled 
with

Benson’s “ Prepared ” Corn and 
Edwardsburg “Silver Gloss ” Starch

These brands are the housekeeper’s most reliable 
brands—Every jobber sells them.

EDWARDSBURG STARCH CO., LIMITED
ESTABUSHED 1858

S3 Front St. End. TORONTO, Ont. Work* CARDINAL. Ont. 1*4 St. Jew St_ MONTREAL
wi
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THE CANADIAN GROCER

“It's Pure 
That’s Sure."

tS It’s Pure
99

Upton’s Pure Orange Marmalade is put up in 12 and 
16 oz. glass jars and in 2, 5 and 7 lb. pails, and is the best 
Orange Marmalade value on the market,

on request.

The T.
' '. • . ivy'5' • - •7 f ' / • - ’•, :. r . '



THE CANADIAN GROCER

Added to that is the dependency of expert 
workmanship furthered by the aid of a model 
factory. With the definite purpose of securing 
the “BEST” insist upon having “Codon’s.”

Look for the Name

CODOU
on the package—it assures and guarantees satis
faction. It is the stamp of reliability—the seal 
of goodness—the real and genuine. With it in 
your stock you are certain to avoid complaints. 
“Codou”—that is the name to think of.

Arthur P. Tippet

8 Place Royale, Montreal 
84 Victoria St., Toronto Made in 

France

Macaroni
Vermicelli

• The peculiarly desir-
^ V 1 able qualities of Taganrog

%» %» A (Russia) wheat impart to
— J the Macaroni, Vermicelli,

Spaghetti and fancy 
pastes made by Codou of France, a delicacy and 
flavor unlike any others -the quality is superb.

i
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* BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

BDMONTON.

F. J. FOLEY & CO.
Manufacturers' and General Commission 

Agents for
ALBERTA and SASKATCHEWAN

Agencies Solicited 
Office and Warehouse— 

LARUE-PICARD BLOCK, EDMONTON, ALTA.

HALIFAX, N.5.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers’ Agents and Commission Brokers

WAREHOUSEMEN
Domestic and F'oreign Agencies solicited. 

Highest references.

MAfllLTON.

A. R. McFarlane Wm. Field

McFARLANE & FIELD
HAMILTON, ONT.

Wholesale Grocery Brokers and 
Commission Merchants.

TEAS, COFFEES, DRIED FRUITS, ETC. 
Highest references. Prompt attention

ilONTREAL

HALIFAX N S.

Importers, Exporters and General Commission 
Merchants.
Firms wishing to be represented in the Maritime 
Provinces will do well to communicate with us. 

Domestic and Foreign Agencies Solicited. 
Highest References.

NUTMEGS AT FIRST-HAND. To wlioliiile oily

FOR SALE
Cheap for cash, Fruit Cleaning 

Plant with Date Press. In gooc 
running order.

J.T. ADAMSON & CO
Customs Brokers 

and Warehousemen

2Y St. Sacrament Street, Montreal 
TEL. MAIM 771 10MD 11

Write for price, and particular, 
MONTREAL QUE. OTTAWA, ONT.

322 Notre Dame St E. 48 Anlgesaa Square

Wholesale Manufacturers of

Phone Bell Main 3938.

J. WALTER SNOWDON
MANUFACTURERS’ AGENT 

AND BROKER
Open for exclusive representation of one 
or two more reliable houses with good 
grocery lines. Correspondence solicited. 

Address
23 Burton Ave., Westmount, Montreal

riBii, vus, DctsLio, rets» auu i it.uuve.
Agents : “Royal Crown " Skinless Codfish.

R presenting Morris & Co. Chicago, Pork and

ROBERT ALLAN & CO
General Commission Merchants 

MONTREAL

formerly manager r f one of Canada’s im
portant manufacturing industries, intends 
resuming the brokerage business in Mon
treal (formerly of Morin & Co.) and has 
opened an office. Through his extensive 
knowledge of groceries and wide connec
tion in Quebec Province, he can promise 
first-class service to firms desiring up-to- 
date representation in this district. Highest 
references. Address :

C. A. MORIN

Room 35 Alliance Bldg.,
107 St. James St , MONTREAL.

RBOINA.

Grocery and Fruit Broker 
REGINA, SASK.

J. L PEPPARD
First to Start. Your Account

Solicited.

G. C. WARREN
REGINA

Manufacturers’ Agent and Commission 
Merchant. Direct Importer of all grades of 
pure Ceylon Teas, and Dealer In Coffees, 
Spices, Mustard, etc. Established over 10 
years. Can handle more lines.

Box 1036,

TORONTO.

SWIFT’S 
SILVER LEAF 

LARD
Tubs and Pails 
Now in Store.

Anderson, Powis & Co.
Agents

16 Wellington Street East, Toronto

AGENCIES SOLICITED 
107*4 VICTORIA ST. - TORONTO

FRASER & AISTHORPE
Manufacturers Agents

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
established 1886.

AGENCY DEPARTMENT.

Agents tor Grocers' Specialties end Whole. 
Grocery Broker,

TORONTO, Ont. DETROIT. Mich

W. H. MILLMAN A SONS
Grocery Brokers 

TORONTO

FINE FILIATRA 
CURRANTS

EVAPORATED APPLES, 
both on spot.

(Continued on page 4.)
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Do You Smoke ? M

Even if you don’t, do you know the great majority of your 
customer» do, and the most of them enjoy a good cigar.

The Best 
5c. Straight
on the market.

Now, here's your chance—sell them an

“ANCHOR” b,.„d ClGAR
The quality is such that they will come back for more and become steady, profitable 
customers.

Why not YOU make the profit the other fellow has been making ?
A Cigar Department in
your business will pay When you are looking for something extra special in Cigar bargains—Remember we 
you handsomely. »re headquarters.

We carry a large, well-kept stock of Cigars—all money makers.

rtg THE EBY-BLAIN, LIMITED
Llf' Wholesale Grocers TORONTOWholesale Grocers

Popular and Profitable
The tea for you to handle is the tea which proves 
entirely satisfactory to your customer. That tea is

Blue Ribbon Tea
Retail price is from twenty-five cents to a dollar 
a package, yielding you from twenty to thirty-four 
per cent, of easily earned profit.

THE BLUE RIBBON TEA CO.
Montreal and Toronto
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Manufacturers’ Agents—Continued.

TORONTO

W. G. Patrick & Co.
Manufacturers’ Agents

and
Importers

29 Melinda St., Toronto

THOS. B. GREENING & CO.
TORONTO

Consignees oirect from primary marxets, and 
distributors of

GREEN COFFEE
Our samples will invariably indicate current 

market value.

MOOSE JAW

BUNNELL & LINDSAY
MOOSE JAW

(The largest city in Saskatchewan)
General Forwarding and Storage Agents. 
Large track warehouse accommodation. 
Goods of all kinds transferred and re-ship
ped promptly. Moderate charges, corres
pondence solicited.

ELSOM & WHITLOCK
MOOSE JAW, SASK.

Manufacturers' Agents and Commission 
Merchants

Wholesale Fruits and Produce 
Large Track Warehouse Accommodation 

Correspondence Solicited

THE MOOSE JAW FRUIT AND 
PRODUCE CO.

J. J. McLean - - - Prop.
Manufacturer's Agents and Wholesale 

Commission Merchants 
Storage, Forwarding and Transfer Agents
Office, Fairford St. and Third Ave.

Tel. 359 Box 793 MOOSE JAW, SASK

NEWFOUNDLAND

T. A. MACNAB & CO.
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and 

careful attention to all business. Highest 
Canadian and foreign references. Cable 
address: “Macnab,8t. John's.

Codes; A, B, C, 5th edition, and private.

QUEBEC.

J. P. THOMAS
WHOLESALE GROCERY BROKER AND 

COMMISSION MERCHANT
TEAS A SPECIALTY

Open for one or :wo more first-class agencis 
Correspondence invited 

25 ST. PETER STREET, QUEBEC

WINNIPEG.

Wholesale Commission Merchant 
and Broker

34 Arthur St., WINNIPEG, Man.
Correspondence Solicited

S. C. RICHARDS

STRANG BROTHERS

Correspondence Solicited

Commission Brokers and 
Manufacturers' Agents

Winnipeg

Wholesale Grocery Brokers, Com
mission Merchants.

First class connection with the trade. Established 
1895. First-class references.

Your correspondence and business solicited.

GEORGE ADAM & CO.
4301, Main St. W.

Wholesale Commission Brokers and 
Manufacturera’ Agent»

WINNIPEG,
Domestic and Foreign Agendee Solicited.

STUART WATSON & CO

MAN.

GROCERY BROKERS
WINNIPEG, MAN.

Olflce and Warehouee: 141 Bannaiync Ave. 
Correspondence Solicited.

...ESTABLISHED 1849...

Capital and Surplus, $1,600,000. Offices Throughout the Civilised World
Executive Offices: Nos. Mf and MS Broadway, New York City, U.S.A.

THE BRADSTREET COMPANY gathers Information that reflects the financial condition and 
the controlling circumstances ol every seeker of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating information no 
effort Is spared, and no reasonable expense considered too great, that the result» may justify Its claims as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, and It furnishes information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, Jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. 
Specific terms may be obtained ry addressing the Company at any of Its offices. 0 or respondent» Invited,

-----OFFIOES IN CANADA-----

fALSABY, ALTA.
Halifax, nel
•TtAWA. •**

HAMILTON, ONT. 
QUEBEC, QUE. 
f ANOOl/VEB, B.C.

LONDON, ONT. 
ST. JOHN, N.B. 
WINNIPEG, MAH.

MONTEEAL, QUE. 
TORONTO, ONT.

VANCOUVER

F. G. EVANS & CO
Grocery Brokers and 
Commission Merchants 

139 Water St., - Vancouver, B.C
Correspondence Solicited.

MERCHANTS Have you accounts hat 
to collect? Try our up-to-date system 
brings results, costs little, saves money ai 
worry. Write for particulars to

IMPERIAL COLLECTING AGENCY 
315 McIntyre Block, - WINNIPEG, Ma

When writing advertisers In lly 
mention having seen the advance
ment in this paper.

EXPORT TRADE DEPARTMENT
Firms Abroad Open for Canadian Busin;

DAVID SCOTT A CO.
Eetabliehed 1878. 10 North Iota tit

Liverpool, England.
Splendid connections anti references. Try us win. * thin- 
ment of CANNED GOODS.

T. Soottiah, Liverpool

JAMBS MARSHALL
Aberdeen, Scotland,

invitee consignments of Canadian Produce, given personal 
attention to handling of same, and guarantiee prompt 
returns. Reference— Clydesdale Bank, Aberdeen Vlodee- 
A.B.O. 4th and5th Ed*.

NOXIE-KOLA

noxie-kola

—r.

umausli

'Vu. matt TV*»

Canada’s most 
popular temper- 
ance beverag,

The drink Hut 
everybody lik.-s

Brewed f r o m 
healthful Rouis 
and Barks an ! 
is absolutely 
free from elcliol

No first-clu.,: 
Grocer shoui.i 
be without it i 
supply h:', 
family trade t 
case or bottle

Send to-day f* 
prices.

Advertlsi n. 
matter freewill 
first order.

Correspondence Solicited from 
Jobbers where agencies are not a 
yet established. Made by

Crystal Spring Bottling Works
WATERLOO, QUE.

Bauld Iris. Ltd.. HiUtu, IS., Afiiti fir «Of* 
SCOTIA ik Itnwli Isliki.

4
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SOMETHING ABOUT PEAS
CANNED PEAS are sold in four grades 
or qualities—

Grade 1, known as Extra Fine 
Sifted Peas, or Petit Pois (Tresfins.)

Grade 2, Extra Sifted Peas, known 
as Sweet Wrinkle.

Grade 3, Double Sifted Peas, known 
as Early June.

Grade 4, Sifted Peas, known as Stan
dards or Marrowfats.
Price ; for these Peas vary according to 
Grade.

The brand Is not an Indication of 
the Grade. Make sure that you get 
the grade you pay for.
You cannot mistake Aylmer Faultless 
Peas as they have a wrapper label. 
These are the finest Peas on the 
Market at the price.

They will realize a Splendid margin 
Of profit. All you have to do is to call 
your customers’ attention to them to 
make quick sales

CANADIAN CANNERS, Limited

5
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Pure, Sound Fruits and Vegetables
canned under the most unexceptionable 
sanitary conditions, in a factory which 
is up-to-the-minute in mechanical per
fection—that is

Old Homestead Brand
It is the brand which will never fail 
to please your customers. Every can 
preserves the full, rich, natural flavor 
of delicious fruits and vegetables.

Order Old Homestead from 
your jobber. All good jobbers 
carry Old Homestead Brand

The Old Homestead Canning Co.
Picton, Ontario

6
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What are You Selling ?
Perhaps you are keeping in stock the old Japan-China 
teas of former days. Perhaps you are trying to get rid of 
some package tea that has long been on your shelves. You 
are tired of it. Just a few calls. Growing fewer. You see 
your neighbor getting the trade. He sells

Suppose you turn to “SALADA.” It means business, steadi
ly increasing demand, good profit. Try it to-day. NOW.

The “SALADA” Tea Co., Toronto or Montreal.

and hence the saying 6 4 As Pure As 
Things don’t “just happen” in

Windsor Salt this world—there’s a reason for every
thing, and there’s a splendid reason 
why Windsor Salt has reached that
much sought for pinnacle that entitles the makers to justly claim it “ best.”

*1 To-day it is the Standard Salt from which comparisons are made when some one is trying 
to sell an inferior product—something “just as good.” The purity, whiteness, dryness, and 
free-running qualities of Windsor Salt are almost proverbial. “ It’s the Standard ”—isn’t that 
enough?

CANADIAN SALT CO., LIMITED 
IVindsor, Ont.

7
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IjOUNG KSMYUE'S

.ACME'
Licorice
Pellets

Stick Licorice.

National Licorice Co.
Brooklyn, N.Y.

Toronto Sales Agent—
R. 8. Mol N DOE, 120 Churoh Street.

Montreal Sales Agent—
J. M. BRAVLEY, 55 St. Paul Street.

Winnipeg Sales Agency—
Wleeman-Aehley Company.

St. John Sales Agent—
H. 8. Daly.

Vancouver Sales Agency—
J. F. Mowat A Company.

Canadian orders filled at our Montreal factory, 
which will be in operation about May 1st.

Molasses
Extra Choice Porto Rico 

Lion
Fancy Trinidad 
Fancy Barbados 
Open Kettle Circle 6 
Open Kettle Circle 7 
No. 5 Special 
Extra Choice Porto Rico 

Beaver

The above supplied in puncheons, tierces, barrels 
and half barrels. Also

Gingerbread Brand Molasses
In tins—2’s, 3'a, 5’s, 10’s and 20’s. Also Pails I's, 
2’s, 3’s and 5 gallon.

Golden Sling Syrup -
Also supplied in the same style packages as Ginger 
bread Molasses.

Agents
C. £. faraOlt Qaituc "William Futei. Ottawa
C. DeCarteret. - (iafaloa. Oao Multan 4 Co., torealo
J. W. Ilckla 4 Ortaalof, - Hamilton. 8. H.OIIIoipIo, London
Cotman Eicetl Co., Wlaalie|. I. O.ladllnftaa 4 C*.. - Calcar,
Taaa 4 Pttrta, Edmonton. Wllaen 4 Mclnloah, ïincou»

Dominion Molasses Co.,
LIMITED

Halifax, - Nova Sootla

Molasses
Extra Fancy Trinidad 
Choice Barbados 
•No. 7 Choice West India 

Molasses
No. 4 Strong Bakers 
No. I Golden Cane 

Syrup
No. 2 Golden Cane 

Syrup

Before Ordering

BATGER’S WAIT

TO SEE
OUR NEW

LINES

XMAS CRACKERS,
XMAS STOCKINGS,
XMAS NOVELTIES,

ETC., ETC.

We are showing a very fine assortment 
of English Confectionery — manu
factured by Bather A Co., London.

If VOL CAN’T AWAIT OLB CALL,
WBITE EBB PABTICLLAB».

Rose and Laflamme, Limited
Montreal and Toronto.

8

Coed Value to 

Your Customer

Paterson’s
Worcester
Sauce

ROSE & LAFLAMME, Limited 
Agents, Montreal and Toronto

Large Profit 
to You
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TO THE TRADE:
Do You, in Selling

CEYLON
TEA

Caution Customers to

Avoid Wastefulness ?

Impress Upon Them That

ONLY HALE THE QUANTITY
It TaKes of Other Teas

IS NEEDED TO THE CUP

9
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LEA’S 
Pickle with the Home-made Flavor

History of the Lea Pickle.

1901 F°r the last twenty years made by Mrs. Lea for her own table.

1902 Made by Mrs. Lea for sale in their store.

1903 Demanded by the outside consumer. A small factory started.

1904 Premises too small, moved into a larger place and unable to supply the demand.

1 one: Factory used last year too small; unable, on account of accommodation, to supply 
lyUb t),e demand; another addition.

1 Qnfi Demand so large that stock was all sold in March, and large orders received 
lyUb through the balance of the pickle season were not filled.

1 Qfl7 Formation of the Lea Pickling Co., to enlarge premises and carry on the busi- 
iyu/ ness on a iarger SCale, with more up-to-date packages, using the same care in 

packing the goods, and processing done as before under the supervision of 
Mrs. Lea.

1 QflR April 15th, and we are again sold out of all bottle goods, after doubling last 
lyuo year’s output, and preparation being made that we hope to be able to fill all 

orders received during the coming season, we are adding to our already large 
line a TID BIT pickle that we think will be the finest goods ever offered to the 
Canadian trade, and at prices in reach of everybody. The fame of these goods 
is reaching from the Atlantic to the Pacific, and we are daily receiving in
quiries from all parts of the Dominion, when you consider that these goods 
have not been formerly advertised and only now in a small way, that the 
HOME-MADE flavor must be popular with the consumer. If you will try a 
small quantity of these goods when they are again offered in August, you will 
be surprised that so home-like a pickle can be turned in a factory.

Packed By

Lea Pickling & Preserving Co.
Limited

SEMCOE, - ONTARIO

io
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4 free
’Phones

—use them

Empire Tea
in pkgs, 25, 30, 40, 50 and 75c. All kinds.

Send for Samples

PRUNES
Some cheap lines

LUCAS, STEELE & BRISTOL,
Wholaeal* Grocers,

HAMILTON. - ONTARIO

THE WORLD’S 
STANDARD WHITTEMORE’S POLISHES

The Oldest end Largest Manufacturers of Shoe Polishes in the World
“ ELITE 

Combination '

ONCE USED 
ALWAYS USED

Dirty Canvas Shoes
made perfectly clean and while by 
using Whittemore’s “Quick White" 
Compound. In liquid form, so can 
be quickly and easily applied. No 
while dust No rubbing off.
A Sponge in every package, so al
ways ready for use

Large size, per gross, 
10c. eize, per groaa.

H,U = »ôRl.s

u CbCt
; pmssmr.

I 1 H\| 'Huts 

i. cptow itiirei 

<;|LT r.|)M
laiacwist COLON 
ijputt«T* ..--aa

Also the following colors for can
vas shoes: baby blue, Alice blue, 
red, green, pink, lavender, cham
pagne, coral, purple, light and 
dark gray, black, khaki, russet and 
brown, In the same sizes and at 
the same prices aa “Quick White."

"GILT EDGE"
The only black dressing for 
ladies’ and children’s shoes 
that positively contains oil. 
Softens and preserves. Im
parts a beautiful lustre. 
Largest quantity ; finest qual
ity. Its use saves time, labor 
and brushes, as it

Shines Without Brushing
Always Ready to Uae

Also for gents’ kangaroo, kid, 
etc.

Per gross

PASTEOILPASTE5
oxvs.blac** ”

ALL kinds

Black

Oils, blacks, polishes, softens and preserves. Con
tains no turpentine or acids. Never dries up. Boxes 
hold double any of the Ola’s.
Price per groaa..........................................

Excellent for old rubbers.

“SUPERB" Patent Leather Paste
For giving all kinds 
of Patent or Shiny 
leather shoes a 
quick, brilliant and 
waterproof lustre, 
without injury to 
the leather.

size per groaaLu3.**l
ib

Per doz. lb. boxes 
Per doz. Ib. boxes

“BOSTON” Waterproof PolUh
A black liquid for mcn'aand boys’ shoes. Produces a 
patent leather ahine without brushing. Largely used by 
Boot Blacks for polishing heels and edges of ahoca.

“BOSTON JUNIOR”
1 Oc. size, per groaa..........................................

Also in Russet and Ox Blood

The only first-class article 
for ladies* and gents' “Box 
Calf" "Vici Kid" and all 
black shoes. The only 
polish endorsed by the 
manufacturers of “ Box 
Calf*' leather. Contains 
oil and positively nourishes 
and preserves leather and 
makes it wear longer. Blacks 
and polishes.

64 BABY ELITE ” 
Combination

10c. size per gross

“ DANDY " Russet 
Combination

For cleansing and polish- 
ingall kinds of russet, tan 
or yellow colored boots and 
shoes.
Large size, per groaa . .

Star Russet 
Combination

1 Oc. eize per groaa

Russet Pastes
Dandy, large per gross 
Red Box. medium
Per doz., 1-4 lb- tins. . . 
Per doz. 1-2 Ib. tins . .

Elite, Ox Blood and 
Brown Pastes same sizes 

and price»

ÉI
BOX CALF I 

. „ VICI KID I 
l patent I 
|~ , enamel I 

Au VLEAVje^I

' 1 russet

n r, s"°‘v$r;
iCSKL.

y ... »

If interested 
CANADIAN

write for M/1JITT g MAP 1? DO AC O AA 20-22-24 26 ALBANY
PRICES W fil 1 1 ILlYlVlX.lL D1V.VJ. <X W., CAMBRIDGE, MASS,

Whittemore’s Polishes won the “ GRAND PRIZE ” et St Louis over ell competitors
II

STREET
U. S. A.
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Imperial Extract Co.
TORONTO.

Shirriff s Jelly Powders
are strictly high class.

They result in a TRUE FLAVORED, SPARKLING, 
appetizing Jelly. One trial will prove this.

Manufactured by

Imperial Extract Co., - • Toronto, Canada

WAGSTAFFE’S
Fine Old English

Pure Orange Marmalade
Jam, Jellies and Sealed Fruits 
are the PUREST and BEST.
Better than the imported.
Ask your wholesaler for them.

Wagstaffe Limited
57 Vine Street - - - Hamilton 

PURE FRUIT PRESERVERS

Don’t you like

NAPTHO
better than any soap you have 
ever used ?

We know that NAPTHO is a 
better and more economical soap 
than any on the market, and 
you can know it too, by just 
comparing it with its compet
itors.

The Welcome Soap Co.
limited

St John, - N.B.

Cables—BOYD, TRINIDAD All Code. Used

BOYD & CO., TRINIDAD, B.W.I.
Late Watson, Boyd & Co.

General Commission, Export and Import Merchants
Export—Cocoa, Coffee, Cocoanuts and other Produce.
Import—Codfish, Flour, Oats, Split Peas, and all classes of Provisions.

Correspondence Invited. London and New York, Frame & Co.
:| .. V

12
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WANT ANYTHING

Canadian 
Grocer 
Want 
Ads 
Bring 
Results.

CENT 
A

WORD

CENT 
A

WORD

They are read 
by the entire 
grocer trade

WANT
13
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SKIPPER SARDINES
A shipment of this choice line in quarters just to hand.

Thomas Kinnear <3b Co.
Wholesale Grocers TORONTO PETERBORO

William . . . . . . . & Son
Wholesale Brocers

80-82 St. Peter St„ - MONTREAL

Teas
Coffees

Raisins
Currants

Prunes
All at bottom prices and quality guaranteed. 

Write for quotations.

“The Light ot Canada” 
and the
Delight of users

“LAURIER” and “TOGO” 
brands of

MATCHES
are the most profitable lines to 
handle. If you will drop us a 
line we will be pleased to show 
you where you can make money 
in handling our matches.

The Improved Match Co.
Limited

Need Office : Factory:
BOARD OF TRADE, DRUMMONOVILLE,

MONTREAL. P.Q.

Toilet
We have the largest variety of the most satisfactory kind, from standpoint of quality and profit.

SAVONS FRANCOIS (O. Pagnuelo, Manager)
factory * 1053 Notre Dome St. MONTREAL Office» » 225 Corietine Building

14
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Good Profits—Sure!
If you stock up with a poor, or even indifferently good, brand of canned 
goods, you certainly can’t be very sure of selling them at a profit. Even 
if you do manage to “get rid’’ of them, your reputation will suffer. Don’t 
risk it ! Make sure of steady trade and good profits by pushing

FARMER BRAND
There are :>000 acres of land in the finest garden section of Prince Edward 
County on which are grown the fruits and vegetables destined for Farmer 
Brand. We grow the right goods and we pack them right.

Farmers’ Canning Co., Limited
Bloomfield, - Ontario

N

H

N I
E for H

SWEET PICKLES

c u
X THI

E T. A. LYTLE COMPANY
N LIMITED T

u Toronto

I

Build for 
Future Sales

If an article is not really good no amount of 
advertising will sell it. That

Mathieu’s Nervine 
Powders

do sell quickly lud very largely is si rond 
proof thsl they sre food. > nybo», s jreat 
many people say Ihil they ire the best* 
care lor headaches and neuralgia that they 
ever tried. (18 powders in a 25c. pack
age.) Will you meet this demand ?

Send it your order no» tor Mathieu'» Nervine Powders. 
Some people, unaccountably |ct colds and chills in the 
summer. They always want Mathieu's Syrup of Tar 
and Cod Liver Oil. How Is your Stock?

J. L. MATHIEU CO.
Proprietors SHERBROOKE, P.Q.

L. Chnput, Fils & Cie, Wholesale Depot, 
Montreal

GOUDRON

HM X HOI Li
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cab itAooness 
NICHOLSON WINNINea 

CALGARY 
. COMONTON

/

e A N N AT Y N E AVE EAST 
TRANSFER t RAC It

Edmonton Branch Nicholson & Bain 
Calgary Branch Nicholson & 8a>n

We Distribute from Three
Points

From three centrally located warehouses, we distribute merchandise to all points through
out Western Canada. t

The country is constantly growing, and we are growing with it.
We always keep our facilities abreast of the demand, therefore we are always able to prop

erly take care of both consignors and customers.

We have room for a few more thing».
If you want reliable, responsible agents to look after your interests in Western Canada, 

write us.
This territory is a big market now, and is growing bigger.
Write us, and make arrangements now. The business is worth looking after, and we can 

look after it better for you than you could look after it yourself.
Yours truly,

NICHOLSON BAIN
CALGARY

Established I6Ô2 
WINNIPEG

16
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BIG PRIZE 
COMPETITION

$5,000

FREE!
No. 3 $5,000

To Users of
ECLIPSE SOAP, 

TAYLOR’S SOAP POWDER 
GOLD SOAP and 

TAYLORS QUICK CLEANER
The great success of our prt viuus prize cumpeliliuiia baa iuduvtd us tu again i tier a list ci valuable prizes 

absolutely free to those persons sending in the largest quantity of wrappers off Eclipse Soap or Gold Soap, or 
the largest quantity of coupons enclosed in every package of Taylor's Soap Powder or Taylor’a Quick Cleaner

LIST OF PRIZES

A prize of >25.00 cash free 
to the person who sends us 
the largest number of wrap
pers or coupons residing in 
each Province in Canada. 
The rest of the competition 
is open to anyone in Canada.

50 prizes of ladies’ or gentlemen’s 14k. gold tilled watches, tine jewelled 
movement, guaranteed.

50 prizes of ladies’ or gentlemen’s silver watches, accurate time-keeper, 
guaranteed.

10 prizes of $5.00 cash each. 
lOQnrizes of handsome pieces silver plate.
S.OOuplizes consisting of silverware, cutlery, perfume, books, games, jewellery, 

ornaments, pictures and other handsome prizes.
Mail your wrappers to John Taylor Co., Competition, 531 Fi ont 

St. E., Toronto. This No 3 Prize Competition ends 
November 2nd, 1908.

If not in stock order now

1st Prize for Alberta ‘ $25.00
1st 44 44 British Columbia 25.00
1st 44 44 Manitoba - 25.00
1st 44 44 New Brunswick 25.00
1st “ 44 Nova Scotia - 25.00
1st 44 44 Ontario.................................... 25.00
2nd a 44 Ontario * 15.00
3rd a 44 Ontario.................................... 10.00
1st 44 ii Prince Edward Island 25.00
1st a 44 Quebec - 25.00
2nd a 44 Quebec 15.00
3rd a 44 Quebec - 10.00
1st 44 44 Saskatchewan .... 25.00

Eclipse
Soap

ECLIPSE: 
s SOAP

Taylor’s 
Soap Powder

Gold GOLD Taylor’s
Soap JSrSOAD Quick Cleaner
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Diamond <|> Blend Coffee
A coffee’s commercial success is measured by the demand there is for it on the part 
of the consumer. Judging by the continuous, steadily increasing orders we have 
received for “ DIAMOND E” Blend Coffee this brand has long since been tested by the 
public, and the verdict has been “ Perfect."

THIS MAKES IT A SAFE PROPOSITION

S.H. EWING & SONS. MONTREAL

Profitable Goods

Are the goods that are a little 
better than the others : goods 
that will make sales where the 
others won't. Otso Brand Pickles 
are good pickles, and show their 
quality. We have special faci
lities for turning out the best 
pickles, and we have made the 
most of them. For instance, we 
provide the seed from which the 
vegetables are grown and so get 
the best from the start ; the cu
cumbers go straight from the vine 
to the factory, so that none of 
the fresh crispness is lost. We 
make our own vinegar and it 
cannot be beaten for pickling 
purposes. It will certainly pay 
you to specify that you want our 
goods when ordering pickles.

THE OZO CO., Limited 
Montreal

BASKETS
Yoo can make money ae well ai 

oblige your customers If you handle 
our

Butcher Baskets, 
Clothes Baskets, 

Grain and Root Baskets 
and Patent Strawboard 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLF, ONT.

REMOVAL NOTICE I
HISLOP & HUNTER

PRODUCE MERCHANTS
Will remove on April 21 from their present 

premises S3 Place D’YouvIlle to
117 KINO 8T„ MONTREAL

Strains

^gSORBINE
will reduce Inflamed, swollen Joints- 
Bruises, Soft Bunches, Cure B. ils. 
Fistula, or any unhealthy sore qm li

ly; pleasant to use; does i.ot 
blister under bandage or remove 
the hair, and you can work the 
horse. $2.00 per bottle, express 
prepaid. Book 7-C free. 

ABSORBING, JR., for mankind,
_ __ ltl.00 per bottle. Cures Vari -•
LJT.TV.in. Varicocele Hydro. • e, 
, Bruises, stops Pain and Inflammat: n.

When writing advertisers kindly 
mention having seen the advertise
ment in this paper.
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SIGN OF PURITY BRAND
ft
» 
ft 
« 
ft

Don’t worry about CANNED GOODS for six months yet and g 
I remember we look after you and TARTAN will be up to its

«
8
$

$ standard of quality.

8
*

*
*
»
*

In store, New Brazil Nuts, New Maple Syrup and Sugar, New French 
Mushrooms.

Headquarters, Lea's Pickles, Leard's Whole Chicken all ready to use. 
Smith's Glass Lobsters, Wagataffe'a Jam and Marmalade.

Wagstaffe special New Seville Orange Jelly. The finest yet to retail, 20 cents.

ft Mail orders carefully executed.
ft

PHONE 596 Free to Buyers.

% BALFOUR, SMYE & CO., Whol£L,, Hamilton *
ft
ftftfti

Tomato Catsup
is a steady seller. More particularly 
so when it is our make, which is

ABSOLUTELY PURE, AND 
MADE FROM WHOLE 
TOMATOES

You can sell this line at a good pro
fit. Why not send for our price list ? 
We are offering particularly fine 
values in Pure Cider V inegar and 
Pure Emit Jams.

The Belleville Fruit and 
Vinegar Co., Limited

BELLEVILLE, - ONTARIO

New Maple Syrup
All this month there will be a 
particularly strong demand for 
pure new Maple Syrup. Sell 
your customers

3 Pride of Canada
Brand and you will give them 
the best.

IT PAYS

The Maple Tree 

Producers*
Association, Ltd.,

Waterloo, Quebec 1
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There will be something doing 
next Fall in Canned Goods

Prices are going to be lower than 
they have been for some time—and we 
would ask you to hold off buying until 
you find out what we can do for you—

We will guarantee prices Don’t be 
in too much of a hurry to buy—

W. H. GILLARD 8 CO.
Wholaaalm Oroeere

HAMILTON

Branch House—Sault Ste. Marie

QUAKER SALMON

SONS

TRADE MARK

GuaranteeYour

ESTABUSHEO 1834.
This trade mark is backed by our reputation of 76 

years, and appearing on our famous Quaker Brand 
Salmon warrants highest perfection obtainable.

The British Columbia Packers’ Association in pack 
ing Quaker Brand followed our instructions to the 
letter. The result is highest grade Sockeye Salmon from 
Frazer and Skeena rivers, and most attractive package 
to-day offered Canadians.

It is to your advantage to stock Quaker Brand Salmon 
Order to-day.

QUAKER 8ALM0N, flats, - - «2.06 
QUAKER SALMON, tails, - - 1.90

Mathewson’s Sons
WHOLESALE GROCERS

202 McGill street, - Montreal

As a protection to Merchants ana 
Consumers, we are fastening all our 
bags, containing Granulated Sugar, 
with a lead seal bearing our trade 
mark

and the initials “ C. S. R." When 
ordering Granulated Sugar in bags 
see that the seal on the package 
is unbroken.

Manufactured by

THE

CANADA SUGAR REFINING CO.
LIMITED

Montreal
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WE issue a Monthly Mailing Card called SILENT DRUMMER tellingyou of Special 
Bargains in BULK TEAS. If you are interested and would be pleased to receive it 

kinJly send in your name and we will have it placed on our mailing list. If you want a Package 
Tea, that sells itself try

MELAGAMA
Send us on an order for a HO or 10O-lb. box. We prepay freight.

MINTO BROS., - - TORONTO

"EDINBURGH'S PRIDE"
EVERY BOTTLE OF

Symington’s
“Edinburgh”

Coffee Essence
does credit to the makers and the city of 
production. Every bottle gives satisfac
tion and helps to create further demand 

Our ESSENCE OF COFFEE AND CHICORY 
gives wonderful value. One bottle makes 40 cups of 
delicious coffee fit for any connoisseur.

Recommend it for camping parties and Summer 
outings. It always pleases.

Thos. Symington & Co.
EDINBURGH

Agents for Ontario—
Messrs. W. B. Bayley & Co., Toronto.

Agents for Quebec—
Messrs. F. L. Benedict & Co., Montreal.

CHEMISTS

fAp

l*. alls - -L. 
SC OF FEE.

Hi c

EDINBURGH

People Want It—
That's why they consider any grocer 
out-of-date, if he can't supply them 
with

2 in I 
Shoe Polish
when you handle 
the best shoe pol
ish—that'a 2 in 1— 
people naturally 
think you handle 
other first class 
lines as well.

The F. F. Dailey Co.
LIMITED

Hamilton, Canada Buffalo, tt.B.A.

„Kd » 0<

SO IN

NATION’S
Simply Delicious

In Packets and 4-ox. a-ox. 4 16-ox. Tins

^natTon's]
'u~~ v Fueeme on <- *

CUSTAR BLANCMANGE
IEM0N FLAVOUR

ABsnt., GREEN & CO., 25 Front St.. E. Toronto

CARMAN-ESCOTT CO.,
141 Bannatyno St. WINNIPEG 

Manufactory-BRISTOL • ENGLAND

Counter Check Books 
The “ Newear.”

For quick operation of Carbon sheet. It has 
other advantages. Something new. We ire 

sole makers.

Writs for Sample.

The Carter-Crume Company Limited,
Toronto and Montreal

Mention this paper
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BROOMS
We offer the best values.

THE DAVIDSON (EL HAY, LIMITED
Wholesale Grocers, TORONTO

SAUCE"
A GOOD LINE

in H. P.

jjgj H. P. r^oodT^ iTi

•end ,ou 1
Petal to our

W. 0. Patrick * Co., Toronto and I

I sized Usti 
i you 11 get I

R B. I

I & Co , Ltd , 
i St CoT Ltd., St. John’s,

r, B.O

CLEAR;AK.fWHOLESOM^j^W

lNpi«fSSkoJ'
Montreal

SPRING REQUIREMENTS
Grocers—those of you who do business in the Eastern Townships—you 
will be in need of many new lots of groceries now that spring is here.
We have a full assortment of the best lines which we can offer to you 
at attractive prices.

Write us.

T. A. Bourque & Ço., Reg., Sherbrooke, Que.
Wholesale Grocers

22
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r
Canadian Canned Goods 
Imported Canned Goods 

“Soleil” Brand
We are in a position to fill any order which may be given us for Imparted and Domestic Canned Goods, canning 

of 1907.
We have on hand a well assorted stock of these goods of quality which we recommend to the trade.
We are also in a position to book your orders for 1908 Canning of Domestic or Imported Canned Goods “ Soleil ” 

Brand, popular in Canada.

Japan Teas,
Green Teas, “ Gunpowder ”

Black Teas
We have Teas of all grades and qualities for all the requirements of the trade. 
We offer the best values and our prices are the lowest,
We call the attention of the trade to our

Japan Teas,
Victoria and

Princess Louise Brands
Highly appreciated by the consumer and increasing in popularity every year. These are high grade teas 

uniform in quality, picked and packed by experts during the best seasons.

We pay freight on lots of teas, assorted or not of 200 lbs. or more.

Minerva Olive Oil
From the firm of Henri Boulle, of Marseilles, France.

A strictly pure product of exquisite flavor, whose purity is guaranteed by the officers of the official laboratory of 
the city of Marseilles, who supervise the bottling of this product and whose certificate of purity is affixed to each bottle. 

This Olive Oil is growing in popular favor every year in Canada, a proof of its incomparable quality.
To taste it once, is to use it always.
We are now booking import orders for this product.
For further particulars and quotations write, telephone or wire at our expense.

Laporte, Martin <6 Co., Limited
Wholesale Grocers, Wine and Spirit Merchants

562 to 568 St. Paul St.
<formerly College St.) Montreal
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Packers’ Cans
the Canadian Standard for 20 years.

Open-Top Cans
for hand packed goods.

Lacquer-Lined Cans
for acid fruits and highly colored packs

Solder-Hemmed Caps
for saving time and solder in the can 
ning factory.

Solder, Flux and Canner»’ Supplies

TUC ,
Norton Manufacturing Co.

HAMILTON

Sanitary Cans
FOR HAND FILLED GOODS

Tomatoe», Stringless Beans, Asparagus, Spinach,
Etc., Apples, Peaches, Pears, Plums, Etc.

Sanitary Enamel Lined Cans
FOR COLOR FRUITS AND 
GOODS OF STRONG ACIDITY

Strawberries, Red Raspberries, Black Rasp
berries, Blackberries, Sour Cherries, Blue
berries, Beets, Rhubarb, Etc.

“THE CAN WITHOUT 
THE CAP HOLE”

“BOTTOM LIKE THE TOP”

Write for Samples

SANITARY CAN COMPANY, LTD. 
NIAGARA FALLS, - ONTARIO

Our 5c Bank Package.
Gold finished. Silver finished.

Very popular seller.

CARPET
TACKS

We have them. Make the finest. 
Kind you can recommend to your 
customers as THE BEST.

BAZIN MFC. CO.
94 Arago Street

QUEBEC

HIGH GRADE EMBOSSED

CAN LABELS
One of the largest manufac
turers of embossed Can Labels, 
Cigarette and folding boxes in 
the world.

Write for Samples and Prioes.

STECHER LITHO. CO.
ROCHESTER, N.Y.
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JELL=0 The Dainty Dessert
REDUCED IN PRICE

Now Retails for 10 Cents a Package
PAYS GROCERS 33 1-3 per cent PROFIT

in case lots—About 45 per cent, in 6 case lots. We sell it for you by big Newspaper Advertising, Bill 
Board displays, distributing Illustrated Recipe Books from house to house, Store Hangers, Counter 
Easels, etc.

Absolutely pure—Your best trade will demand it. Both products packed 1 doz. in a case, straight 
or assorted flavors.

Order from your wholesale grocer to-day. If he has not got it in stock, write us and we will see 
that you are supplied.

JELL-O, 2 Doz. case $1.80 Retails 10c. per pkg.
JELL-O, Ice Cream Powder, 2 Doz. case 2.50 Retails 15c. per pkg.

Weight 8 lbs. per case, Freight rate second class.

THE 8ENESEE PURE FOOD CO., Bridgeburg, Oet. and LeRoy, N.Y.

E.D. S. Brand 
Jams and Jellies
are stocked by all the leading grocers

because they are wanted by all the best buyers.
Purity is our watchword. If you are looking 
for the best business, stock E.D.S. Brand Jams and Jellies.

Agents : W. G. Patrick A Co., Toronto ; W. H. Dunn, Montreal ;
Mason A Hickey, Winnipeg ; W. A. Simonds, St. John, N.B.;
A. A N. Smith, Halifax, N.S.; J. Gibbs, Hamilton.

E. D. Smith’s Fruit Farms, Winona, Ont.
35
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QUAKER
CANNED
GOODS

Packed by

TiTe Bloomfield Packing Co.
at, Bloomfield, Ont.
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UPTON’S
STRAWBERRY JAM AND ORANGE MARMALADE

VVPTO H’s

Ï® ms MAJCSTV Kina SOWS» * •

STRAWBERRY JA*
’ÜîiïVit.r.

Two of our leaders 
in 1 lb. Class and 7 
lb. Tins. Write for 
prices, they will 
Interest you for 
immediate or 
future delivery,

Ijinwasa Paris

uYiqws 
''Ml'"

I *0 »n majkstv mae iowaw *•

ORANGE MARMALADE

EVERY POUND GUARANTEED EVERY POUND GUARANTEED
THOMAS J. UPTON, 75 Front Street East, TORONTO

ESTABLISHED 1840

Nothing will build up a trade like
QUALITY

You get it in

“Pansy” Brooms
H. W. NELSON & CO., LTD.
OFFICE AND WAREHOUSE 

92 Adelaide Street West TORONTO FACTORY
15, 17, 19, 21 Jarvis Street

-/
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Stock “ 
the 
Best.

nKIT
COFFEE

COFFEEand 
CHICORY
RBMV TOR INSTANT USE

• -mfSoiSeSIjs'

KITCOhFLLl’
Covan vLASuOW I

BEST In Quality 
SMARTEST in Finish 
KEENEST in Price
KIT is an up-to-date extract, 
entirely free from the bitterness 
so objectionable in ordinary 
essences.

By sheer force of merit it 
has achieved a remarkable 
success in the Home Market, 
and Merchants in the Dominion 
introducing KIT to their cus
tomers are laying the foundation 
of satisfactory repeat business.

Agents in the Dominion—Montreal City, Mathewson’s Sons, 
202 McGill St.; Quebec City. Albert H. Dana, 67 St. Peter St.. 
Ontario, A. E. Bowron, 18 lini William St., Hamilton 
Winnipeg, Mason & Hickey 108 Princess Street.

Only

particular

value
given

TORONTO

I Offer

For Prompt Shipment
Several lots of very fine

Smyrna Sultana Raisins
Prices and samples from

ANDREW WATSON
91 Place d’Youville

Tel. Main 4409 Montreal

CAPSTAN BRAND 
PURE 1INCE MEAT

Package Hinge Heat 
Put up In Vi gross oases.

Bulk in 7-lb. Pails,
Vi dozen in crate. 

25-lb. Paile aid 75-lb. Tubs.
Capacity one ton per hour.

Sold by all Sale Dealera

The CAPSTAN MFC. CO., - Toronto, Ont,

It pay to have proper connection» In

We have first-class facilities for distributing cars and wa 
make a specialty of this line.

Consign your cars to us and please your customers.
Our storage facilities are complete—plenty of room in our 

new quarters.
Charge» Reamenable Satisfaction Guaranteed

R» B» WISEMAN & CO.
Storage, Warehousing and Distribut

ing Agents

23 æ: fast WINNIPEG, MAN.

Would You Know
More about general dry goods 

conditions ; how to increase your net 
profits, by modern successful selling 
methods, by effective store advertising 
and by a thorough knowledge of the 
markets ? The Dry Goods Review 
will tell you how. Published monthly. 
130 to 230 pages.

Subscription, $2.00 a year. 
Sample copies, 25c.

28

DRY
GOODS
REVIEW

10 Froit St. East 
TORONTO
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Every Discerning Merchant
Is on the lookout for another paying line to handle. It must 

be an article of proved merits and one that 
the customer will ask for many times and the sale of which will show a paying profit.

has a name for consistent high grade qualities and has always been first in London, the most com
petitive market in the world, and has also won its way into public favor with the people of the west.
We are maintaining a large demand by extensive advertising a demand in which you should participate.

tooHunn*.
STAND* fi0 

COFFEE DRINKERS

Vtt BEST ro»f/c 
roe

BREAKFAST A LUXURY

EXCELSIOR
OUR FACTORY EQUIPMENT IS TNC LATEST IMPROVED OUR COFFRSS ARC 
DIRECT IMPORTATIONS. SELECTED SPECIALLY FOR TNEIR DRINKING 
MERIT WE GUARANTEE TM8 HIGHEST EXCELLENCE AND BEST 

OBTAINABLE VALUECom
Toohunter Mitchell&Co Coffee ImportersToronto

b

I--------- 1
The Grocery Clerks 
Are Getting Wise

Those who are wide

awake to the fact that it 

pays to keep posted on 

grocery matters by reading

The Canadian Grocer
every week aredrawin^the 

Best Pay.

It doesn’t cost you 
4 cents a week to 
have your own paper.

CAN YOU SPARE 4c. A WEEK 
TO IMPROVE YOURSELF?I I

i n



THE CANADIAN GROCER

Seeded Raisins
to retail at 10c. pkg.

We are offering.

MALAGA SEEDED RAISINS
Freshly Processed and 

In Excellent Condition

At a Popular Price

The Malaga Raisin possesses the delicious flavor which is 
characteristic of all Spanish grown grapes. Ip use it cannot be 
surpassed. Those that we are now offering are the latest result 
of an entirely new process, and will give your trade entire 
satisfaction. Before ordering Seeded Raisins it will undoubtedly 
pay you to ask us for particulars and samples.

We will ship 5 case lots and over for 
account of wholesalers, ex. store, Montreal

Rose & Laflamme, Limited
Montreal Toronto
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tReprinted from "Power," New Yorkl

“It Was Magnificent, but 
It Was Not War.”

The Atlas Engine Works, of Indianapolis, Ind., is in the hands of its creditors.
Men familiar with the manufacture and marketing of machinery and men familiar with 

advertising have predicted this for some time.
This company has been spending great sums of money, probably more than $100,000 

in the past year or two, that was charged to advertising but should have gone on its books 
under the heading of “Vanity Account.”

Through an agent, this concern has used page after page in the general magazines, 
of pretty copy, to offer steam engines to the general public—not one in ten thousand being 
a possible buyer.

One quarter, yes, an eighth, of the money spent in the mediums that go to the power 
users of the country would have produced a sensation in engineering circles—and an increase 
of business.

General Pierre Bosquet said of the charge of the Light Brigade, at Balaklava : “It is 
magnificent, but it is not war.”

This waste of money, this offering steam engines and boilers to the women and children 
and non-power users in flaring pages of pictures was “Publicity, but it was not adver
tising.” " ,

You can get publicity by shooting your wife—but it is not advertising.
A duck hunter on his way from New York to Barnegat Bay might iust as well shoot 

into the air all the way down in hopes that a duck would fly into the shot, as to advertise 
steam engines to the general public.

Advertising must stand the charge of all such failures—and does not deserve it.
So few know the difference between Publicity and Advertising.
Advertising is salesmanship, the creating of a favorable impression of the goods adver

tised in the minds of possible buyers. Ah, there’s the rub—possible buyers.
One page in Power would have reached more possible buyers of the Atlas product than 

a full page in all the magazines in Christendom—and there would not have been enough 
waste circulation to light a pipe.

But Power would not have allowed an agent ?. commission.
Power would have created no wonder in the home circle, the women’s clubs or the Lin

coln County Medical Society, it would have reached power users, and let it go at that.
Power is sorry for the troubles of this old, honest and reputable concern. Sorry because 

unthinking people will say they were ruined by too much advertising, which is not true.
Had they spent this amount of money pasting “stickers” on the inside of box cars it 

would have been the same kind of publicity—it never was advertising.
Moral—If you are selling a specialty advertise big in the papers devoted to that line— 

and nowhere else. If you are selling shoe strings or grace nuts get into the general pub
lications.

There is a difference between Publicity and Advertising. Real advertising will give 
you publicity enough, publicity does not always advertise.
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If your tailor should call on you just when you had 
decided that your clothes looked shabby, he would 
have an extra good chance of an order; if a book 
agent should offer you a pocket dictionary, just at 
a moment when you were wondering how to spell 
"embarrassment," he would probably land you.

The best time to put your claims before a consumej 
is when his mind is already interested in the subject.

—Curtis Publishing Company

THE strength of the technical or trade paper lies in just that 
timeliness and assured interest. The reader is a reader simply 
and solely because his bread-and-butter interests are involved 

in the particular subjects of which a given paper treats, and because 
he knows that practically all the matter in that publication will apply 
directly to, or have a bearing upon, the subjects on which he must 
have the latest authoritative word in order to compete successfully 
for business.

And in no other class of publications are the advertisements so 
essentially a part of the text—so necessary to completeness of the 

x information furnished.

To the progressive manufacturer, the technical or trade paper has 
become an important part of his business machinery—a machine for 
impressing his name and that of his product on the minds of prospect
ive customers, for keeping in close, constant touch with old customers, 
for removing prejudice unfavorable to his product, for creating inter
est and molding favorable opinion—a machine whose finished product 
is a desire to buy, as expressed in an inquiry; a mind prepared to re
ceive and assimilate the salesman’s arguments or an order.

Are you using the modern machinery for marketing ?

Are you buying and using it with the same care as you buy and 
use the machinery whose profits are so dependent upon its intelligent 
selection and use ?

—Selling Magazine.
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SACRIFICE
In order to get rid of Old Homestead Gallon 
Blueberries, we are making a special price.

Enquire of our travellers or wire us.

JAMES TURNER & CO.
Hamilton, Ont.

LIMITED

All
Absolutely 
Pure

White Swan Baking Powder 
an FIWhite Swan Flavoring Extract*

White Swan PrcMjred Cocoanu 
White Swan Coffees

White Swan Cream Tartar
White Swan Baking Soda

White Swan Borax
White Swan Jell) Powders

White Swan Cake Icings 
White Swan Spices full line

White Swan Herbs and Seasoning* 
White Swan Flaked Rive 

White Swan Flaked Barlc>
White Sw an Flaked Peas

White Swan Flaked Wheat
White Swan Rolled Oats

White Swan Whole Wheat Flour 
White Swan Rye Flour

White Swan C» rah am Flour 
White Swan lilutcn Flour

White Swan S.R. Buckwheat Flour

High Grade Throughout
Ask for our list

Th Robert t Jreic. (om 
TorontoLimited

1 ■



Montreal's Exhibition of Groceries

Wh<-1 hvi «>1 11'»! M«»!l i l v.i

I.ill iivlii mi 1 his vi >ii t incut, in tin-
ex hi hit inn .»! gt u<ei iv.s i;j>>« euiielmled 
\\viinvsdii \ v\ viiing .i 1 tliv A i vii.i, is <i 
<|livsl inli ! » » I 1 hnsv In decide U lm vnli- 
>idvi 1 he niseix vs 1 i 1 In act as < i itivs. 
Il <nit- ma\ nidge ! ! "in llit* rvinarks <»l 
: Imsv xvlm had seen such tails in New 
\ ni k, liostnii. Philadelphia and n1lici 
lai'jv evil 1 1rs, Alun t rea I s exiiib t inn is 
without parallel. 1 li join! ni a 11 end- 
., 11 vi • i he lair it; ( ana,;a s metropolis

/X .

r_ ...>

Splendid Success of Third Annual Fan 
oonsible Dr tin Success

nia x
puli* food

r. « x n N i) r a \T Ckoc k k

Attendance Over 40.000 Represented Outlay of $50,000 to $75,000 
Descriptions and Photorrauhs of Exhibits Exhibition Flashes.

Men Re

Was Bound to Succeed.
11 is lint surprising that the exhibi

tion should have liven such a grand sue 
evss. It xxouId have been astonishing, 
In sa \ the least, had it been anything 
«•Ise, for it x\as planned and executed b\ 
-.nine <»t 1 he liin.>t successful men ill the 
glneeix business today.

Tliv fair xx as held under the auspices 
•»i 1 he Retail (irneers’ Association of
the Province of (Quebec, wiiich organi/a- 
i mu was a. sis i « d in an advisorx coin-

* i »

was excellent. There were a fexx exn 
i Jigs, it is true, when 1 lie crowds xx vi 
not as large as might have been desi 
vd, hut th.it was before the fair xx. 
well started, and because the fact 
its being in progress was not known i 
everybody. Ret ween the opening ai 
closing dates it is estimated in ti. 
neighborhood of in,non people visit « 
the Arena. And it is safe to say th, 
levs of these were disappointed in wh.i 
t hex saw. It was noticeable, and i 
marked hy many, 1 lia l the class pat m,

■'** ,,

^...
-if «•%..

w- •iHL

iitiutkLi

^i|T>

may mil In- ulili- tu stulid favorable eum- 
|ni i isiiii with shows livlil ill suih plaies 
as New Vmk, hut aHowunee mus I In 
niaili I'm ilitn-i nu i in population of I In 
I wo lintiis, alid till l onsiipiiiit greater 
ailvatilage possessed hy tin larger city 
in having .so many huiulini thousanil 
mon people from whom to draw attend 
ame.

Hut for arlistii arrangement of a 
show, ixiclliimi of pure food produits 
shown, and general air of quality about 
tin whole thing, Montreal heads tin list 
with hir third annual exhibition of gro
ceries.

K \ 111 HITION I-'HUM Till-; (1 AI.I.KKV

tin ablest men in 
wholesale and In li

mit tie lomposid of 
tin maniifaituring, 
kiragi business.

These gentlemen worked night and 
day, taking valuable linn from Unit 
own business to devote to the exhibi
tion, in older to ensure its siieccss. 
W.lnn sinli leaders pul their shoulders to 
I In wheel the wagon is hound to go at 
a merry clip.

Large Crowds Attended.
The exhibition opened on the evening 

of April 17 and continued until April 
29. During all this time the attendance

34

i/ing the show were a most intelligu 
lot of people, the kind whom eve: 
inamifaetmer desires lo interest in li; 
lines. There was a pleasing absence 
“sample-chasers,” the bane of evei 
food show. The average lady at 11 
Arena was more al t railed hy the pun 
ise of some pointers she might apply t 
her looking than hy the offer of sat: 
pies, with no explanations or deinoi 
stratum thrown in. Some will sum 
at I his—those who gave away thousand 
of samples—hut it’s a fact. Witness tin 
crowd of ladies always before the hoot I 
of the Ogilvie Flour Mills Company
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I». I1AOI ST,
I'irsiticnl Kxrriilivi- Commit Ice, Mull 

lirai.

i hrv \\i ill III II ' I hr liilluali if they iliil— 
il mil a It it mI fair |iuinl of virw.

Fair Was Expensive.
To a I lain what results lliry iliil, anil 

writ, flu- linns taking sparr writ- forced 
in rx[Mini a large amount of inonry 
The displays llirin selves represented 
i lioiisahils of ilollars, while ei is I of 
hoof lis, display material, help, extra 
light anil ineiiientals would run well up

\ I* Ml IM! \\ ,
Ilf Kilwaiilshuia si.mli In, Montreal, 

t'ti.hi in.in Xdv i ni I t . in:nil In

malle an inleieslmg address in hotli 
Knglish anil Krenrli. while several othei 
grocers and some ot the dm lois made 
shot I speeches also

A Beautiful Display.
From the pioluenade gallery of I lie 

\ relia one emtlil applet lute mm h mole 
I la* arllsln pel lei I ion ot the show . tie 
e.itlse ol living ahli lo see I tie whole ol 
I lie In ml Its from nho.e In I he vent 1r 
ol the link Was a i vit I lat low. live large 
booths, each i mil.lining four small ones, 
the si/e of those running a round the

Outside Grovers There.
Itrsidrs the thousands of Molillealeis 

who visited the tali there Were numerous 
visitors from out side. Grovers hv the 
ilo/en value from Sherbrooke, l^uehet . 
Kiehmond and nearhv plans, taking ad 
vantage of lhe redueed rales to gel in 
lo the eily lo 11 all sari business and lo 
see the show. I hits killing two birds

i es si I v of pure foods \ I’. Murray.
sales manage! of I he Kdwaldshulg 
State h Company, and < hail man of the 
advisor V eollilniI lee ol the exhililt ion.

.1. v iik \t urn,
Seel el a IV Kxeeulive Committee. Mon 

Ileal.

Willi one stone \ deleg.11 Ion lepreselil 
lllg the Ottawa ICelall Grovels’ Assort,i 
lion, roUiposrd of F XX Kolde. pi est 
dent, f. .1. I*i most, 1 reastirei, and \
( I. .lohnstoii. seel el a i V. e.i me up I mm 
the Capital Cllv lo have a look around 
and lo gain a lew pointers lo use in 
I heir pure food show , vvliirh routes oil 
in September, a I the lime of the Cell 
liai Canada exhibition Needless lo 
say , they were tin I v impir-sril

IIKNKY Cl.AHK,
III Win. Clark, Montreal, Member Ail 

visor) Committee.

sides. As will he seen from the plioto- 
grapli reprodueed. these live large booths 
as well as the smaller ones, were kept 
uniform. Another feature about the live

la, were giving actual demonstrations 
lheir Koval Household Hour. \ I the 

me time it must he said that these 
our ladies were not refusing samples

sent s l he show, its cost, and I lie goods 
displayed.

Xlanufaetiilels, however, feel lli.it lliev 
have been instilled III nliv expenses tluv 
have ini in I ed. lot I hey have eolidtleled 
a grand ediieat ive campaign, I lie results 
oi which will lie most henellei.il lo t lie 
retail trade of Mont leal and district,.is 
well as to themselves

\ Ilian III.IV have a pule food, ..li r\ 
relient arlieje, bill unless lie lets the 
people know about it he will nrvri real 
i/e on his possession.

A Banquet to Montreal Doctors.
On Tliiilsday evening, X pi il -Ifni, a 

most siieeessful hampiel was held. I lie 
doelols of the eilv living l lie guests ol 
llie management. lirsides the dm lm 
guests of honor, I Ion. I. I* Hrodeiii. 
Minister of Marine and Fisheries, was 
present, I Ion. Mr. Hrodeui was to have 
ollieially opened I lie fair, lint was tin 
able lo lie present, and Mayor I'ayctle, 
of Montreal, and M.tyoi Galbraith, of 
XYesfmount, ollnialed. Several interest 
ing addresses were delivered al the haie 
quel, which was at tendril-by over two 
hundred, lion. Mr. Brodeur praised llie 
grocers for gelling up such a fair to 
educate the public to the value and ne-

m the thousands. It is dillivult to give 
fifî'iro representing the whole outlay 

tor the fair, but it was at least between 
C)0,000 and $75,000. This sum repre

X. K. I.ABKM.E,
M I lu- Ogilvie Kloiir Mills, Mon I leal. 

Member id Advisory Coinmillee.



Mir: < A N A 1) I \ X (] ROTE R

Ijoutlis ill 1 hr (flit 11- X\ .1 .- 1 ini \ filfli Olif 
was <»fci.|j)ifd by one lai! . inslcad «>1 In 
tw<* or moic. as ir tin- past. and as a 
result, the individual booths were uni

W 11 Dl'W'
:\ d X isol X ( 'oliJllil i( M Mol, ! ! ea i. -Mellibfi

l, ,1 in . wlilrll .nidi'll 1i * 1 in- appeal alt'e »►! 
, win ill- wlii-ii lmiki'il il'iwn up* ni U uni 
1 In- guild \. Tlh rent ral huntlis weir 
i 11 ii111iii.11 i'il a i I liv '*»}, li\ l'iiioic'l lights, 
a d i lièrent i iiliii scheme im ciirli 'if Hi'1 
11\i•. which Iii.hIc I in' , t'li i l most pleas 
ill”. Till- lii"'1 lis aimuni tlie side were 
all 1 ig'li 1 ed b\ elecllie bulbs ill large, 
tries I ell glass giiilll's i ill till* 11 ,j> i it a 
-ajiia re post plaeeil a1 inleiwals séparai 
Ilia the 1)111,1 Ils This ai rangement add

ALBERT HEBERT.
Of 1 hidon, llebert Ac Co.. Montreal, 

Member Advisory Committee.

ed much to the beauty of the show. The 
ugly rafters near the roof, and the vac
ant benches around the Arena, were hid
den by white cloth, trimmed, where

nais of electric light showed, with pink 
• lotir hanging down about a foot

Show Cases An Improvement.
A decided improvement over the 

counters used in each booth last year 
were the fine counters employed on this 
occasion. Exhibitors were very much 
pleased with the inauguration. These 
show cases, supplied by Jones Bros.. 
Toronto and Montreal, besides lending a 
richer air to the whole fair, permitted 
of a very neat display being made in
side. They were very useful for dis
playing small package goods especially, 
and when lights were installed these 
displays appeared In he about as neat 
as one could desire.

A Suggestion Regarding Dates.
II might lie a timely suggestion to 

note that llie dates chosen for the fair

•JOS. EITHER,
111 Laporte, Martin & Co., Montreal, 

Member Advisory Committee.

"ere not as convenient as they might 
have been. They broke up three weeks. 
Some ol the exhibitors were conducting 
demonstrations in oilier places and were 
forced lo cut short I heir w eek in order 
In have I heir demonstrators present for 
the Friday evening the fair opened. 
Many of these llnmglil il would Jiav.'been 
miieli heller if the show had not opened 
until I lie following Monday. This is 
worth Blinking over. Everybody under
stands the difficulty of getting dates 
at the Arena to suit everybody, hut 
future exhibitions might be arranged so 
that they would not break more than 
two weeks for a ten-day show.

The Committees in Charge.
Special praise is due the members of 

the advisory committee, who spent much 
of their-time in making the fair a suc
cess. This committee was composed of
A, P. Murray, sales manager the Ed-

4$

vvardsbiirg Starch Co., chairman; A. E. 
I .abelle, local manager Ogilvie Flour 
Mills Co.; \V. \V. Hutchison, local man- 
seer Eake-of-tlie-Woods Milling Co. ;

i

Il C. BECKETT,
01 W. II Hillard a Co., Hamilton, Bit 

sident Dominion Wholesale (in, 
cer’s Guild, Member Kxccu 

live Committee.

Henry Clark of Win. Clark; Win. 11. 
I>111111. 11. C. Beekelt, of W. II. Hillard, 
Hamilton and president Dominion 
Wholesale Grocers’ Guild : Jos. El hier, 
manager l.apoiie. Martin & Co. and 
president Montreal Wholesale Grocers' 
Guild ; J. E. Eby. the Eby, Blain Co.. 
Toronto and president Price Committee

ALEX. ORSALI,
Of Hudon & Orsali, Montreal, Member 

Advisory Committee.

Dominion Wholesale Grocers’ Guild : 
Albert Hebert, Hudon, Hebert & Co.; 
Armand Chaput, L, Chaput, Fils & Cie.; 
S. J. Mathewson, Mathewson’s Sons;
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\U-x. Orsali Iludmi & Orsali ; J. M. 
„ll,,n, A. M. SmiIli & C,,., London. 
The Execnl ive I'ommiltee » ns eoni- 

I ni' ,J. I*. Daoust, ex president

Win. II. Dunn gave away neat hoxes 
of “flood Tilings to Eat,” which con
tained samples of his various lines.

Lipton’s Tea Room was well patroniz
ed.

• . *
Mr. Marker, of .Inner. Mins., found 

selling show cases an easy proposition.
• •»

I.aporte, Martin & Co. distributed 
neat samples of Minerva olive oil.

• ••

Those desiring refreshment found it 
at Christie's soft water hnoih and in 
the Imperial Ice Cream Company’s par
lor.

• • s

Win. Clark's pork and bean pyramid 
made people wonder.

8. .1. MATIIRWSON,
i if Mathew son's Sons, Montreal, Mem 

bei Advisor) Commit tee.

Verv neat souvenir pns, ear,Is were 
given out at the Canadian 1 aimers 
len ih. Their Hygiene can is pretty near 
perfect inn.

Montreal Relail tinners' Association; 
lien. Chevalier, ljuehee; .1. A. Chabot, 
toucher; I . Calignan. Three Rivers.

The Reception Committee included
I A. I.auiel, president Montreal Retail 

i in,eers' Association ; .1. A. I lore, .1. 11. 
Moileaii. A. Sarrazin. II. I.auiel, T. Monl- 
petit, .1. A. Maynard, I*. Fi lion, I'. St 
Pierre. F. Migouel te N. Chart rand. I
II I leziel, A. Dionne. H. Farrell. A. 11
, ,.ilamean A. Landreville. A. i.anreu- 
dean, II. Maeey. O. Martel, .1. E. 
<t'Brien. T. R. Stone, E. I pion. A 
\Vm»l, .1. A. I.ahonte. j*. Daotisl, I.. < >. 
It'Arguneonrl M. de Repenligny.

Exhibition Flashes.

The many advertising schemes work- 
• d by the Mlonmftcld Packing Co. at 
iracted much attention, especially llieir 
daily limerick campaign. Quaker spoons 

ere much in demand.

• I. M. DILLON,
lif \ M Smith «X Co., London, Mem 

her \dvisolv Committee

Mr. Leslie, Perrin’s Montreal man 
ager, spent a lot of lime at the fair.

• . *

.1. A. Dumas, St. Denis Si., Montreal, 
link .lie many excellent photograph' re 
produced in these pages.

* . *

Everybody was tickled with the mini - 
■it a re boxes of snap given In visitors.

* * *
Ed ward si m i-g Standi candy pulls kept 

peuple interested.

E. M. Trnvvcrn, secretary of the Re
mit Merchants' Association, was down 
from Toronto for a few days.

* . *
\ a ses containing live fresh roses,

• nihlematie of their famous Five Ruses 
I lour, adorned the counters of the booth 
occupied by the Lake of-lhe-Wonds Mill
ing Co,

The exhibit of t lie St. Law mice Sugar 
Refining Co. was uiiiipie.

• . *

The American Tobacco Co. supplied 
cigarettes to those who smoke.

• . *

Samples of Malmoral goods went like 
hot cakes.

* . *

The pretty label used for Iiazellc 
Miami canned goods, by llmlon. Ilehert 
& Co., was much admired.

* . *
Christie. Brown \ Co. fed tla* hungry 

with delicious wafers.

Ozo is short and easy to remember, so 
I«copie will not forget it.

It was not hard to locate the electric 
signs of the Ogilvie Flour Mills Co. and 
the Edvvaid'burg Starch Co.

I ln*s. 11 wells, nt the Dloomlicld Park 
mg t o., was down for a day or two as 
usual.

si Charles cream was used with 
Surliard ‘s cocoa, which was demon
strated in Ogilvie's Itoolli.

Ml’. Melirisse, maker of Mciu’i-st! Cho
colates. who is in Canada on a vi-ii 
from Belgium, vv a- interested in the 
displays.

• • *

An orchestra discoursed |m «pillar 
music.

A moving picture show supplied 
amiisviiient to those having surplus dim, - 
in .heir po"i"iou.

The clouds vv eh well handled l«v the 
management.

They ~av S iivlaiy M.inagei .1 \
M, audi v attained the til’s full meal and

\KM VXD I'll \l'l T
iff L. Chaput Fils ,x Co Monliv.il, 

Member Vdvisorv Committee.

good night's sleep lie has had for iwo 
weeks Iasi evening, the day after the 
close of the fair, lie deserved both, as 
lie worked hat’d all through the fair.
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Wm. H. Dunn’s Exhibits — Booths No. 1 and 2
Wm. H. Dunn.

Out' of (lie busiest men iliiving Un
fair was Win. H. I >111111, who occupied 
move space than any other single exhibi
tor. The first booth to greet the eyes 
of the visitor was the large central 
structure immediately opposite the en
trance. where Mr. Dunn made the greater 
part of his display, which consisted of 
the most inviting grocery lines, for 
which he is exclusive agent. This cen
tral booth was divided into four smaller 
ones, though the ensemble effect was not 
in the least destroyed, the idea acted 
upon being such as to give each line 
shown a space all its own yet at the 
same time to make the display pleasing
ly uniform. The result was that Mr. 
Dunn’s was one of the most interesting 
and attractive booths at the fair.

Mr. Dunn himself spent considerable 
time at the Arena, supervising the work 
of several of his salesmen, wfio were as
sisting, and of the staff of lady demon
strators. He also availed himself of 
the opportunity to meet many visiting 
grocers whom pressure of business does 
not permit him to see as frequently as 
he might desire.

E. D. Smith’s Pure Preserves.
K. D. Smith’s pure preserves, jams 

and sealed bottled fruits have won a 
reputation among the public which could 
not be obtained except that the goods 
were as nearly perfect as science, skilled 
help and the use of selected fruits and 
sugar alone can make them. E. D. 
Smith procures the fruits used in his 
lines from his own large farm of 62Ü 
acres. Being located in the Niagara 
peninsula, Canada’s great fruit and 
vegetable growing centre, the fruits em
ployed in the making of E. D. Smith’s 
preserves and jam are the very finest. 
E. D. Smith’s factory is located right 
on the farm, so that it is not difficult to 
understand how it is' that the fruits he 
secures arrive in the factory, and are 
put up, ready for the consumer, in 
their natural fresh flavor state. As will 
be seen in the illustration, the various 
lines were so displayed as to attract the 
attention of the least interested visitor. 
But there were few who admitted them
selves strangers to these excellent pro
ducts of Canadian orchard and factory 
—for the name E. I). Smith is becoming 
synonymous with the best in preserves, 
jamà. canned fruits and vegetables.
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Wm. H. Dunn’s Exhibits — Booths No. 3 and 4

W. H. DVNN’S EXHIBIT OF VAILLKR’S MILK CHOCOLATE

sraosa aaasjft

■*>» " ' ’

'new*
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Pure Gold Specialties.
How few grocery stores have not at 

one time or oilier handled Pure Hold 
products? That is, if they are not at 
|,resent handling the goods, and for that 
matter, if they have ever stocked up 
they are still in the front rank with 
Pure Hold Brand, for such is the un
varying excellence of the jelly powders, 
spices, flavoring extracts, cake icings, 
salad dressing powder, quick puddings, 
etc., that once known they are always 
desired. Dainty dishes of jelly made 
with Pure Hold jelly powder attracted 
much notice and led to many sales. Pure 
Hold extracts were given considerable 
prominence in the show case, while on 
die counter to the left Pure Gold Jelly 
Powder, quick gs and salad
dressing were to the fore.

Cailler’s Chocolate.

There was a time when Canadians did 
not know anything about Cailler’s Cho
colate but there are few lovers of Swiss 
Milk Chocolate who arc not now ac
quainted with this most delicious choco
late from the land famous for its per
petually snow-capped mountains. The 
campaign to introduce Cailler’s to the 
Canadian public was most energetic, 
thousands being spent in publicity, and 
everything being done to aid the dealer 
in hs efforts to make wdely-kuown this 
delightful Swiss Milk Chocolate. But 
all this effort would have been in vain 
were not quality considered of para
mount importance hv the manufacturer, 
K L. Cailler, in Switzerland. A Swiss 
Milk Chocolate lies to be something cx- 
ira line to succeed on the market these 
days, and permanent success ran he se- 
rnred only through the merits of the
....... The hold that Cailler’s has upon
i he consumers in Canada is one that 

ill last because “impossible to imi
tate” delicacy of taste possessed by it 

"mot be equalled anywhere, and people 
ill have what they want.

Borden’s Condensed Milk.

It was somewhat surprising to those 
■ho had not watched the stupendous 

-i rides toward success in Canada made 
i‘.v Borden’s Condensed Milk, to hear so 
many lady visitors exclaim when passing 
this display, “Oh, there’s Borden’sj’on- 
dv:\<ed Milk booth.” That they should

be interested in a line shown before 
coming to the exhibition was rather 
strange. But it is not at all surprising 
when one considers the circumstances. 
Borden’s Condensed Milk has won its 
way into thousands and thousands 
of Canadian homes. It is the 
gre '.test milk oil which to success

fully raise babies that the country has 
ever known, and mothers have found 
Ibis out. Hence the popularity of Eagle 
Brand with the ladies. Considerable 
attention was paid to this display by 
Mr. I>uuu. Eagle Brand Condensed Milk 
and l’eerless Brand Evaimrated Cream 
were the two lines shown in the Borden

EXHIBIT OF BOftDEN’S CONDENSED MILK, MADE BV W. II. DUNN. 
39

v
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Win. H. Dunn's Exhibits — Booths Nos. A and B

dried Oats, will always be the popular 
breakfast food with those who aim to 
he sturdy Canadians.” And this is 
surely the ease. It is something sub
stantial that one requires for breakfast 
in this day of progress when man does 
so much on his morning meal. Tillson’s 
(premium) 5-lb. package is very popu
lar with the Canadian public generally. 
It retails at 25 cents.

W. H. DUNN’S EXHIBIT OK TILLSON’S OATS.

C. B. Knox.

Knox’ Sparkling Gelatine sells at 15 
cents a package and at that price is a 
favorite with housekeepers, who have 
long since learned that it is a desirable 
gelatine because it is always the same 
—can always be depended upon to give 
the greatest satisfaction. At the ex
hibition the Knox booth was always a 
centre of interest to the' fair sex, and 
Knox’s No. 1 Sparkling Gelatine and 
Knox’s No. 3 Acidulated Gelatine gained 
many new friends. The latter is an im
proved package, 15 cents, and is superior

Bensdorp’s Cocoa.
A cocoa which saves the user half the 

expense that cocoa usually costs is worth 
some consideration. Such is Bensdorp’s. 
In making a cup of cocoa with Bens- 
dorp’s only half the quantity of cocoa 
should he used that is required of any 
other biand. This is because of the 
superior strength, quality and flavor of 
this widely known article. More than 
one housewife would scarcely believe 
the demonstrator who informed her that 
only half the quantity should he used 
to secure the same results obtained by 
using any other line.

Tillson’s Oats.
Most pleasing was the display made 

of Ttilson's Oats “A Food, Not a 
Fad,” as some literature distributed 
stated. As this little booklet further 
states: “Fad cereals come and go, but 
u cereal food, such as Tillson’s Ban-

Condensed Milk booth. The latter line, 
by Borden’s process, is the result of 
treatment of milk by evaporation. It 
is of the consistency of fresh cream, 
and serves all the purposes for which 
that article is required.

EXHIBIT OF BENSPORP’S COCOA, MADE BY w. H. DUNN.
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Wm. H Dunn’s Exhibits—Booths No. 36 and 37

!.. anything yet placed before the cnn- 
s irner. It is granulated, and can be 
prepared in two minutes.

Gillard & Co., London, Eng.

l'copie who appreceate a first-class 
sauce and an Al pickle, as well as gro
cers who desire to get the best trade and 
wlm wish to hold it when they do get 
il, should become acquainted with the 
goods put up by Gillard & Co. London, 
Eng. This famous Old Country house 
made a very creditable showing of their 
s|c cirities at the fair. They supply, 
l>y royal warrant, sauces and pickles 
to His Majesty, the King, and H.R.H. 
Hie I'rinee of Wales. Gillard's pickle, 
while it costs a little more, is certainly 
worth the extra price, for it gives con
tinual satisfaction to the consumer a ml 
steady profit to the grocer.
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W. H. DUNN’S EXHIBIT OK KNOX’S PRODUCTS.

Ogilvie Flour Mills Co.
The average visitor did not fail to 

read with interest the attractive 
electric sign over the booth of the 
llgilvie Flour Mills Company, which

told in the following words, flashed at 
intervals of a quarter of a minute, the 
story of Royal Household Flour and it - 
perfections very eloquently :

Cure and
Wholesome
Royal

Household 
Flour 
Makes 
Better 
Rolls, lluns.
Cakes and 
Bread Than 
Any Other 
Flour. Don’t 
Fail to 
See the 
Practical 
Baking 
Exhibition 
At
Ogilvic’s
Booth.

There was a fascination about the 
myriad colored lights, which continual 
lv flashed in English or French, and 
those reading the words were impelled 
to visit the booth, where they were 
amply repaid in the practical demon
strations given daily on the way to use 
Royal Household in order to get most 
satisfactory results. M. A. Gray, chief 
of the company’s chemical laboratory, 
was in charge of the actual baking pro
ceedings, while 11. Merrill was assisted 
by Messrs. Jeffrey and Malette, of the 
city traveling staff, in looking after the 
booth. At all times when visitors were 
in the Arena the booth, of this com
pany was almost inaccessible from the 
front. It is difficult to imagine the 
great interest taken in the demonstra
tions by housewives. Many of them 
were very much surprised on sampling 
the dainty bread, cake and other pastry 
prepared for them to learn that there 
were no "extras" in the naking of.

1 GIIBIT OF GILLARD & CO.’S, LONDON.
H. DUN/N.

ENO., GOODS, MADE BY

4‘

1 IMJO’ajEati
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11 psc delirious specimens of the cooking
rt—simply the employipent of Royal 

, inusehold Flour and careful cooking. 
What was more surprising to numbers

,,S the knowledge given them that 
; l>;,| Household Flour is equally good 
f, | bread or pastry. No need to have 
. to varieties of flour in the house 
v |,en Royal Household is there, for it 
,, equally satisfactory in plain and 
fancy baking.

The booth of the Ogilvie Flour Mills 
( nmpany was exceedingly attractive, 
i ),,• background most tastefully prepared 
representing our western provinces, 
there being scenes depicting the prair
ies, mountains and forests. Then there 
were four well built arches in front of 
these scenes making a most pleasing 
frame for the pictures. The famous 
Royal Household cook books were 
eagerly sought and thousands were dis
tributed.

Wm. Clark.

Those who saw the exhibition of gro
ceries last year thought that the dis
play made by Win. Clark, of Montreal, 
would be hard to improve on, hut this 
year this packer of canned meats great
ly surpassed his last year’s efforts.

The booth occupied by this firm was 
in practically the same position as last 
year except that it was larger and gave 
more room for display.

The feature of the exhibit was a large 
pyramid of Clark’s pork and beans of 
all .4ir.es and kinds, the building of 
which required over 5,000 lins. The 
blue, gold and pink labels of the pork 
and beans in tomato sauce, chili sauce, 
and plain, respectively, were tastefully 
blinded together, giving the whole a 
'cry pleasing appearance and showing 
I he goods to advantage.

I'lie Inglass brand of sliced smoked 
1 ef ox- tongue and mince meat, as the 
I - .md name implies are put up in glass.
I ere will be added to this list in the 

1 ir future concentrated soups and the
irions kinds of potted meats. The 

I- :lass brand of meats were greatly 
uuired by the public and they will 

•airily be big sellers, 
fo the left and right of the pyramid 
pork and beans, were displayed all 

c other lines of preserved meats and 
ips in lins prepared by this linn. In

II some 400 cases or over 1,200 dozen 
1 O.ned meats, pork and beans, etc., were 
:i'*'d in this exhibit.

I‘articular attention was given to 
■n.-play to the public some of the lines 
that are not quite so well known as

Clark’s corned beef, lunch tongue, roast 
beef, etc., and the visitors at the ex
hibition were very much impressed with 
Hie quality and general appearance of 
these specialities, among them being: 
Jellied bocks, Cambridge sausage, Para
gon ox longue, jellied veal, bone
less pigs’ feet, etc. This, with the photo
graph reproduced herewith, will give the 
reader some idea as to the magnificence 
of the display made by Win. Clark.

Jones Bros. & Co.

Everybody admitted llial the show
cases, or silent partners, which were 
used in the booths at the fair were a 
decided improvement on the old coun- 
ti is which were utilized last year. Jom-s 
lires. & Co., Limited, Toronto, supplied 
nil llie show eases (over liOII feet in nil) 
and they certainly have reason to lie 
proud of Hie line they manufacture. 
They occupied a Imolli themselves also, 
where were to be seen their various 
other store fixtures. The model counter 
made by Ibis company is something

very at tractive, and in going around 
there were few grocers who did not 
see and admire the compact and com
plete build of this counter, which is in 
every sense of the word “model.” This 
company manufactures a large line of 
silent salesmen ranging in cost from 
iKVitl to #15 a foot. No grocer will 
deny the advantage of a good silent 
salesman. It adds to tile attractiveness 
of the store, |H-rinils of a prettier and 
larger display of stock and wins trade. 
While catalogues were not distributed 
indiscriminately they cost so much to 
prepare the firm will mail one on ap- 

lo the ollivc in Toronto (211 
to ill Adelaide St. west), or Montreal. 
(411 Bluery St.)

Quaker Canned Goods.

An immense Quaker can of tomatoes 
lopped the magnificent display made 
by that reliable old Canadian packing 
house which operates in Bloomfield. 
Millier and Heamsville, Out.—the Bloom
field Packing Co., or Quaker Canned

JONES BROS.’ DISPLAY OF SHOW CASES.

3853
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Goods as it is better known. They 
were one of the five firms occupying 
a large booth in the centre four spaces. 
And their display—it was surely effec
tive. It would be difficult, indeed, to 
imagine it anything other than a Quaker 
Canned Goods Booth. And during the 
course of the fair there seemed to be 
people hovering around it all the time,

field Packing Company should be able 
to secure the most choice fruits and 
vegetables for use in their lines, but 
though they were among the smallest, 
rather than permit Quaker quality to 
deteriorate, the management would go 
out of business. So much for a reputa
tion, and the grocers of the country 
know this to-day and buy Quaker Can-

worth coining a distance to see. Stanley 
Pearce, who had charge, was rewarded 
for his efforts in the result achieved 
A few of the lines on display might be 
mentioned. These included Quaker Lit 
tie Gem sugar peas, early June peas 
sweet wrinkled peas, Petit Pois Freud, 
peas, corn, succotash, beans, Petit liari 
cots, French beans, tomatoes, pumpkin
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BOOTH OF THE BLOOMFIELD PACKING CO.

even when the crowds were smallest. 
Quaker quality is known everywhere 
iirst-class, A1 canned goods are ap
preciated. Being the largest independ- 

^ ent fruit and vegetable puckers in Can
ada it is not surprising that the Bloom-

ned Goods, knowing them to be the kind 
they can recommend with safety to their 
customers.

A great deal of care was taken in 
arranging the booth and the effect when 
the display was ctompleted was well

» 44

and in fruits apples, pears, peaches, red 
and black raspberries!, several varieties 
cherries, strawberries, gooseberries, vuri 
ous lines of plums, red and black cur
rants.

No effort was spared to gel the best
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nils out of the fair, in order to 
1st I lie grocer, through educating the 

, sinner, to the greatest extent pos- 
., ,|e. Excellent tea spoons, bearing 
i!, Quaker Canned Goods imprint were 

nihiited to the housewives, a eon* 
-■ .ut reminder that Quaker goods should 
, \>a\s he on the table. Beautiful pic- 
l„ivs, quite free from advertising matter 
vwept for the Quaker stamp on the 
luck1 gladdened the heart of many a 
».mail, while the great limerick com- 
|o I it ion was talk all over town. Be
ginning Tuesday, April 21, two cases 
ni' Quaker Canned Goods were given in

looked as if infinite rare had been taken 
and no expense spared to make it as 
perfect as man could from an artistic 
and common sense business standpoint. 
That was the double booth used by llu- 
don, Hebert & Co., Ltd. The firm 
showed a variety of small goods taken 
from the immense stocks they carry for 
three of their foreign principals, Alex. 
Cairns & Sons, Paisley, Scotland, jams, 
jellies and marmalades ; the Bon Ami 
Company, New York, makers of the 
famous cleansing soap, Ron Ami ; and 
the Stavanger Preserving Co., Norway, 
who pack the world famous Crossed 
Fish brand boneless sardines. Hudon, 
llebert & Co.. Ltd., have the reputa-

lies arc delicious. A big bunch of satis
faction most assuredly govs with every 
jar. These goods are put up in 1-lb. 
patent glass jars, 1-lb. porcelain pots, 
and one line, Cairns’ pure calves’ feet 
table jelly, is packed in neat 1 and 2-lb. 
square glass patent air-tight caps. Also 
7-lb. tins are procurable. Naturally tbe 
range of fruits put up is broad, and 
quite sullicient to permit of a wise se
lection for a trial order, should tbe gro
cer not already lie numbered among the 
forlunatcs selling Cairns’ to satisfied 
customers.

Bon Ami is so widely known that it 
is hardly necessary to say anything 
about it. “It hasn’t scratched yet,” as

6Amv>
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III DON, HEBERT & CO.’S EXHIBIT OF BON AMI.

I cs daily l’or the best missing lines 
|veil for such limericks as follows: 

I Quaker goods, our firm is noted 
i can always hear them quoted 
aloes, corn, peas, beans and pumpkin 
adless to say, replies came in by 
hundred and the prizes were de- 

red by the Montreal and Quebec 
1 ".vinee agents of the company, 

i liewson’s Sons* 202 McGill St. There 
s a new limerick each day.

Hudon, Hebert & Co., Limited.
1 here were many pretty displays at 
e Arena, but there was one which

tion among the grocers of Canada of 
handling only the best lines of groceries, 
domestic and imported while their 
agency lines, on a par with those men
tioned in the foregoing, are of the best 
in the world. Then there was ’’Gazelle" 
brand canned fruits and vegetables. 
These must not tie forgotten. "Gazelle" 
brand, which is the special, private 
brand of the house, has secured for it
self a most enviable place in the pro
gressive grocery stores throughout the 
length and breadth of Canada, signify
ing as it does highest quality—the kind 
that the packers arc willing to guaran
tee. Cairns’ marmalades, jams and jcl-

45

the literature given out very aptly 
states.

It is a well known fact that the best 
sardines in the world have been caught 
recently off the shores of Norway. In 
fact, they have been pronounced par ex
cellence by French and Spanish .experts. 
Crossed Fish brand boneless sardines are 
very small and tender, and having been 
slightly smoked before packing, their 
delicacy of flavor is enhanced, while 
that “rising” after eating, which is the 
bane of sardines generally, is done away 
with hy the special process. Hence the 
popularity, the lasting favor, given this 
famous brand by connoisseurs.
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EXHIBIT OF THE SNAP COMPANY

ST. LAWRENCE SUGAR REFINING CO.’S BOOTH.—See Description of Exhibit on Page 57
• 46
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The Snap Company.
•Better Than Soap” is the wording 

the tins containing Snap, the anti- 
s ,,iie hand cleaner, and after witnessing 
;l metical demonstration of this fact 
j|„ average person was bound to admit 
tl, ,| Snap was a wonderful cleanser. 
A ; tough Snap has not been on the mar- 
1, a full year it is known almost overy- 
v re in Canada. Being a pas'e cleaner, 
n- well as antiseptic, and seeing that it 
,|. i, not chap the hands when used, it 
j„ not surprising that it should catch

cases of three dozen tins, which retail 
at 15 cents each or 2 for 25 cents, and 
few grocers keep a case long in the store, 
so strong is demand for it. C. XV. Greg
ory, manager of the company, was in 
charge of the simple, lint attractive 
booth which the company occupied. Sam
ples were distributed by the thousand 
during the course of the fair. It is the 
grocer who really should sell this neces
sary household article, the housewife 
calls regularly and a hint of ‘•Snap” 
means a sal ■ every time.

efforts, they have succeeded in accom
plishing their purpose seemed to be the 
unanimous verdict of housewives who 
tasted of the dainty goods which were 
given out on little dishes by a couple 
by expert demonstrators.

Balmoral Scotch marmalade is worthy 
of special mention. The oranges for this 
marmalade are procured from Seville, 
the finest bitter orange-growing district 
in the world. Being carefully selected, 
the very finest only are accepted. These 
oranges are brought into Canada, and

A
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EXHIBIT OK BA I.MORAL PURE FOOD PRODUCTS.

• In ancy of practical mechanics, who 
liu 1 .1 dillicult to get machine grease off 
t*1' 1 hands; of housekeepers, who find it 
in\ iluahle for sinks, baths paint work, 
cti . ; of printers, who remove ink from 
•hi ;r hands with ease through its use, 
#,l‘‘ others who find the ordinary cake 
°* op a poor means of taking off real 
'*■ '■ » thorough manner. With the
gin. . iy und general store trade Snap 
lias hi-en a great success. It is packed in

Balmoral Pure Food Products.
Quality certainly is the outstanding 

feature of Balmoral Brand marmalades, 
James and jellies. The proprietor is J. 
XV. Windsor, Montreal, and no ex|iciise 
has been spared to ensure the Canadian 
public being offered something they can 
depend ii[ion, the first time, the second 
time, and all the time, when they ask 
for, and receive, Balmoral, from their 
grocer. That through their strenuous

47

turned over to the company’s marmalade 
expert, who, in his own way and using- 
only pure Canadian granulated sugar, 
turns out a jar of marmalade which 
cannot be surpassed in Canada or out 
of it.

The same judicious care is exercised 
in securing the fruits from which" Bal
moral jams and jellies are manufac
tured. The most excellent Canadian- 
grown ticaclies, pears, plums, raspber-
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ries, si ra wherries, red and black cur
rants, are bought by men who know what 
first-class fruits are and they will lake 
nothing but the best. These fruits are 
placed with jam and jelly experts and 
aie offered the public in the form of 
Balmoral jams, jellies and preserves, 
pure, true always to be depended upon. 
Another special line in Balmoral goods 
was that of preserved sliced oranges in 
glass jars. This is something new for 
Canada and looked exceedingly delicious 
All Balmoral goods are attractively 
labelled and frequently sell themselves, 
they make very attractive shelf and 
window displays and once a customer 
; ries them he or she, is converted to

since the opening of the Canadian office 
at 75 Front St. east, Toronto, coupled 
with the genuine merit, has convinced 
the people of the Dominion that the 
name of I.ipton is synonymous with the 
highest quality in pure food products 
was demonstrated at the exhibition of 
groceries which was recently held at 
'I'he Arena in Montreal, no one will 
question.

The large double booth occupied by 
this firm was constantly filled with 
visitors who, seated at the tables so 
daintily arranged, were given an op
portunity to test for themselves T.ipton’s 
tea, Lipton’s coffee and Lipton’s table 
jelly and, becoming acquainted with

fill success since their introduction on 
the Canadian market. Their success 
has been such as would not be possibl, 
but for the fact that the tea wins and 
holds customers. It appears to be “one( 
a Lipton tea drinker, always a Liptoi 
tea drinker.” This is a solid founda 
tion upon which to build for sucres- 
and the* two million packages packed b 
this firm weekly speaks for itself.

A. E. Carson, Canadian manager oi 
Thomas J. Lipton, spent a few days in 
the city, and in speaking to The Groci, 
said that he was more than pleased with 
the sales since the first of the year, each 
month showing a large increase over 
the previous month. He said, coupled

■J>M*
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EXHIBIT OF THUS. J. LIPTON’S PRODUCTS.

rse only Balmoral. It is not simply 
the package, but the package and Ihv 
real quality inside the package. Bal
moral pure food products are obtainable 
in one and two-pound glass jars, her
metically sealed caps, and in tins which 
contain 1, 2, 4, 5 and 7 pounds. A very 
pretty card, two children carrying a 
jar of Balmoral, with the words ‘‘It’s 
Guid ” underneath, attracted much at
tention.

A. Stewart is manager for all Bal
moral manufacturers and is responsible 
for the neat and attractive display made 
at the show.

Thomas J. Lipton.
That the extensive advertising cam

paign carried on by Thomas J. Lipton

the merits of these goods, should go to 
their grocer and secure the same. Every
body was satisfied in fact, everybody 
was more than satisfied. The seven em
ployes in attendance were very anxious 
in give every information as to the man
ner in which Lipton’s goods are pre
pared in order to make them the mar
ket leaders, and were kept constantly 
busy.

The fact of Thomas J. Lipton owning 
large tea estates in Ceylon insures the 
grocer in obtaining absolutely the fin
est tea grown, packed in an airtight 
tin which is by far the best package 
to pack this commodity in and he should 
have his stock well assorted with this 
particular line at all times. Their 
40c and 50c lines have met with wonder-

wit h other advertising, their demons! i i- 
Iions which they have been giving ui 
various parts of Canada pleased the 
trade immensely, besides increasing su s 
to a marvelous extent. During tin v 
demonstrations, in order to help i 1 
grocer introduce Lipton’s jelly tab I s 
and Lipton’s coffee certain free da s 
were set apart on which with every se'e 
of one pound of tea one jelly tab t 
was given away free. On one cert, i 
day in each store in which they ha 
demonstrated they gave away one pom I 
of coffee with two pounds of tea 40 cen s 
and upwards, and in this manner ha c 
increased, not only the sale of their h , 
but their coffee and jelly tablets, thc-u 
two lines being second only to Lipton s 
world-famous tea.
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I). F. <'alter, traveler for the Prov
ince of (Quebec, was in charge of their 
exhibit.

The Ozo Company, Limited.
The wonderful growth of the Ozo Com

pany, Montreal has illustrated the ad
vancement of the pickle, vinegar, jam 
and catsup business in Canada. The 
marvelous progress of the one is in
delibly connected with the magnificent 
access of the other. In 1901, when the 

(i/o Company began to manufacture in 
Canada, they occupied a small one- 
storey building. To-day the company 
occupies a series of factories and ware: 
houses, the largest of which is six 
storeys in height and comprises two

in these industries. It is not surprising 
that such success should attend the ef
forts of the Ozo Company. No expense 
is too great, no detail too small to look 
after, which will enable them to fur
ther perfect their products. When they 
started they had just finished a most 
expensive tour of examination of the fin
est English pickle, sauce, vinegar and 
jam manufacturing houses, as well as 
the leading continental and American 
factories. Their experts gained every 
pointer possible from these firms. A 
most tiresome research was conducted 
for the purpose of finding out what seeds 
would produce best results in Canada. 
Then the farmers in the vicinity of Mon
treal were supplied with the seeds which 
passed the critical experimental test,

Breakfast Food was such as to enable 
visitors to see the various sizes in which 
these goods are obtainable, and also, if 
they were so minded, to secure informa
tion on the composition of Five Roses 
Flour—how it is that it possesses so 
many thousands of friends among the 
housewives. As is usual at such fairs, 
the company had placed at intervals on 
their counters vases containing five beau
tiful roses, each significant of the fam
ous brand.

Tn building the pyramid, with four 
side arches which is the form the dis
play took, in the neighborhood of two 
thousand various-sized bags were used, 
which will give one an idea as to the
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EXHIBIT OF OZO PICKLES. JAMS AND GROCERS’ SUNDRIES.

ily blocks. There arc different factories 
oui warehouses for the various lines 
uanufactured by the company. When 
hey started operating Canadians felt 
hat they could not obtain a first-class 

ji cklc, catsup, vinegar or jam unless 
lie label bore the imprint of an English 
o American house. To-day there is not 

1 true Canadian in all of the Dominion 
hat does not know and appreciate the 

ones put up in Montreal by Canada’s 
premier pickle and vinegar house. Ozo 
pickles have got the reputation of being 
'he equal of anything made anywhere in 
’lie world, and superior to anything but 
' *IC very best products of the old estab- 
islied firms in England, which they cas- 
iy equal. Canada has now got the re

putation of being able to hold her own

.and there arc to-day hundreds of farm
ers, in one vast organization, who are 
doing nothing else but growing vege
tables for the Ozo Company. This is but 
one simple instance, hut it illustrates 
the pains taken by the company to 
make their product perfect. John G. 
Parsley, president of the company, has 
been its moving genius throughout, and 
has probably done more for these in
dustries, for Canada, than any other 
one man.

Lake-of-the-Woods Milling Company.
Artistic simplicity characterized the 

display made by the Lake-of-the-Woods 
Milling Company, but the arrangement 
of Five Roses Flour and Five Roses

pains taken by the company to make 
their showing a good one. That they 
succeeded in their efforts was made 
manifest by the numerous flattering re
marks passed daily by visitors.

Five Roses Flour is sold in all parts 
of Canada in packages from barrel size 
down to 7-pound bags, while Five Roses 
Breakfast Food is put up in bags rang
ing from 6 pounds up to 98 pounds. 
These packages were all made to show 
up attractively in the large centre booth, 
consisting of four spaces which the firm 
occupied. As already remarked, the 
arrangement of the booth was very at
tractive. Six show cases were used on 

the four sides, these containing the
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smaller flour packages in great number 
and the Breakfast Food. The frosted 
white electric globes adorning the top 
of the arch framework of the booth 
marked it from a distance as a dis
tinguished display.

them to get even better results from the 
use of Five Ruses than they do to-day, 
by hearing something from competent 
demonstrators, or securing some litera- 
Itue—and they were not disappointed 
in their visit. F. l.aing, J. Macfiregar

at the fair, which was the 'bject of 
many flattering remarks on its attrac
tiveness, was under the control of their 
Montreal manager, Oliver B. Leslie, who 
with three city travelers, were not a 
little hit backward about telling visitors
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FINK DISPLAY OF FIVE ROSES FLOVR BY LAKE OF THE WOODS MILLINti ( O.

A considerable number of grocers, 
both local and from outside points, ex
pressed themselves as being very well 
pleased indeed with the showing made 
by the manufacturers of the famous Five 
Roses brand, with which all were very 
familiar. As for the housekeepers, they 
were there by the hundred every day, 
anxious to learn a few more pointers if 
possible which would make it possible for

and F. C. St radian, three city travelers, 
looked after things most of the lime 
during the fair.

D. S. Perrin & Co., Limited.
Dainty, excellent, quality biscuits, the 

kind that win and hold trade, are those 
manufactured by I). S. Perrin & Vo., 
Limited, the progressive London biscuit 
and confectionery house. Their display- 

SO

what Perrin’s biscuits were. That is, 
Mr, Leslie was not backward about ad
vertising the biscuits and confectionery 
when he was there—for the constantly- 
growing trade of the firm in this part 
of the country requires increased atten
tion from Mr. Leslie and his traveling 
and office staffs each month. Busy lady- 
demonstrators passed out neat sample 
boxes containing one each of the firm’s 
Leap Year, Cream Toast and Duchess
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hisvuils. These were miieh a|>|>reeiateil 
hy visitors. It was not possible, of 
nmrse, to show all of the three hundred 
varieties manufactured hy the firm, hut 
their leaders were very much in evi
dence, such lines as their Sterling cream 
sodas, and an extensive range of hard 
sweet biscuits, and attractive package 
goods being given especial attention. 
Newport chocolates, manufactured by

this firm, possess a very enviable repu
tation in Canada as high-class and de
pendable chocolates. I>. S. Perrin & Co 
•are the largest biscuit and confectionery 
manufacturers in Canada, employing a 
staff of over forty traveling salesmen, 
and having branches in Montreal, Ot
tawa, Hamilton, Winnipeg, Calgary and 
Vancouver.

Chocolats Meurisse.

Most pleasing indeed was the excel
lent display made by .1. A. llerreboudt, 
the Canadian agent for Chocolats Meur- 
i-se. those dainty lines which seem to 
have met with the approval of all lovers 
of what is best in plain and fancy 
chocolates. This firm engaged two 
booths at the Arena, where very neat

'iC : •

EXHIBIT OF CHOCOLATS MEPRISSE.
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displays of all their lines were made, 
and competent lady demonstrators, 
under the charge of travelers, looked 
after the interests of the company. 
Meurisse croquettes, tablets, of differ
ent sizes, de luxe chocolates, chocolats

been going ahead steadily ever since. It 
is not more than a year that these 
people have been going after the Can
adian trade, but in that time they have 
been able to gain a wonderfully large 
number of customers, all of whom are

Meurisse was in attendance for a few 
hours, having come out from Bel 
gium to visit the trade with Mr. Iler- 
ieboudt, who has just returned to Can 
ada from an extended trip to the coun
try of his birth. Mr. Meurisse will look

SPLENDID BOOTH OF CANADIAN CANNERS.

aux naisettes, Rhum Orange Bars, as
sorted bon bons, cream chocolates and 
cream bars, are only a few of a great 
variety of lines made by this enterpris
ing firm, which was established in Ant
werp, Belgium, in 1845, and which has

pleased—and what is more, their cus
tomers, the people who eat the choco
lates, are delighted with what they are 
being supplied with.

During the course of the fair Mr.
52

around the trade in different Canadian 
cities before returning home, and wil 
make provision for the handling will 
greater facility of the many lines he i 
placing on this market through hi 
Canadian agent, at 22 I^moine St.
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Canadian Canners, Ltd.

At the north end of the Arena, the 
..rlhern-most booth of the five in the 
nlrc, was the magnificent display of 

iv Canadian Canners, Ltd., of Hamil- 
,ii. As a glance at the two photographs 
.•companying this description will show, 

i efforts were spared to make the show- 
,ih! as pleasing and excellent as pos- 
ilde. The many brands put up by the 

i aimers and known all over the Hom
inien, were all given ispuil prominence, 
and most of the housewives visiting 
iliv lair recognized old friends in the 
I,:ands on display, which included Avl-
... . Canada First! I Inrscshoe, Auto, Log
Cabin, I .il I Iv Chief, Sinn..... Kent, Maple
l.vaf, While Rose, Thistle, tiranil River, 
I .inn and Hygiene. This latter line par- 
livnlarly, is one worth the careful mn- 
sidvralion of every grocer who considers 
himself progressive. The fruits and 
vegetables packed under this brand are 
pul up in fiianiiTlincd cans and the 
caps are put on these tins by being 
clamped. The point of excellence is that 
no solder at all is used, while the em
ploying ot enamel lining maintains the 
frail or vegetable in all its natural flavor 
and freshness. So far the brand has 
made a great hit wherever introduced, 
and without a doubt, it will be the most 
popular line on the market once it is 
generally known. Besides the sanitary 
and llavor preserving state of the tin 
used lh<' label is one of the finest it is 
possible to gel in Canada, and, of course, 
•he quality of tin- fruits and vegetables 
is right up to the mark, the Canadian 
1 anners sustaining their well-known re
putation.

Besides the canned goods on display 
visitor noticed a neat showing of 

1 I sups, sauces, jams, preserves, mar- 
1 lade and table relishes. Demon- 

dors served tasty dishes of peas ami 
or canned vegetables as well as de
mis fruits which left a lingering long- 

fur more.
''peaking of peas, there is much good 
'k that can be done by the retailer 
educating the consumer to the fact 
• we Canadians are producing peas 
•y bit the equal in quality to the 

1 st imported. Many think that it is 
y the imported pea that should be 

i ditced when a customer calls for 
best in the shop, or else one of the 

■ e widely known brands of cheap peas 
1 landed out. The Canaila First Fault- 

I'ea, put up by the Canadian Can- 
1 si is, in point of size and flavor,
1 cry bit as good as the best French line.

The pea is not colored in the least but 
is in its natural slate, retaining all the 
flavor and excellence it possessed at 
the time it was packed. This brand and 
other sweet wrinkled peas of the Can
ners could be advantageously pushed by 
many a grocer.

Thousands of visitors called at the 
booth during the course of the show, and 
it is safe to say, none of these went 
axvay without being attracted to the 
excellent display of the Canners, the 
majority of them carrying with them 
a I lisle for canned fruits and vegetables 
which they will satisfy with the Can

ners’ well-known brands. This is where 
the grocer comes ill. First-class sou
venir |Mist cards were given out.

J. Alex. Gordon & Co., who are agents 
in Montreal for Hie Canadian Canners, 
report an enormous increase in business 
Ibis past couple of seasons.

Laporte, Martin & Co.
A splendid, large picture of the com

pany’s excellent, modern fireproof ware
house formed a fitting background for 
the booth occupied by Laporte, Martin 
& Co., one of Montreal’s most pro
gressive wholesale grocery houses. The
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new building, which is located at 562 
to 568 St. Paul St., is one of the finest 
of its kind in the city. It is seven stor
ies high, and is constructed of solid 
stone and brick. Each floor is tested 
to stand a weight of 400 pounds to the 
square foot, which will give one some 
idea of the storage capacity of the 
place. With the splendid new building 
at their disposal the firm will be in a 
position to give Hier customers even 
more satisfactory service than before, 
looking after all their requirements, ex- 
|H-dilioiislv, completely ami otherwise 
satisfactorily.

At the fair tlit* firm’s widely known 
“Side'll” brand imported French can
ned goods occupied prominent puait ion. 
Among Hie many excellent lines put tip 
under Ibis brand might he mentioned 
Pate île Fois liras, in terrines and tins. 
Asparagus, peas, haricots etc. “Soleil” 
fruits in glass |mts are very fast sellers, 
because of their genuine merit. All in 
all “Soleil” brand goods are well worth 
frying out if the grocer does not already 
handle them.

Moat grocers are acquainted with 
Laporte, Marlin & Co.’s famous Min
erva Olive Oil, put up specially for

WTli
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,!ii‘iii liv tlie fnmous lions»* of It*mit*, in 
l'rancr. This olive oil is (ml up in 
lines, pints, half-pints and vari
ous sized tins. II is the only olive oil
........ with each package the certificate
,i' parity of the laihoraloire Olliciel, 

11'hissais Technii|iies, the otlicial testing 
lalmralory of the (loverninent of France.

I*,lane iV Fils’ macaroni, vermicelli and 
perfect French pastes, for which this 
linn act as sales agents for Canada 
were much admired hy visitors and are 
a good example i f what first-class lines 
France is capable of putting up.

in the many lines put up hy this widely 
known linn of biscuit and confectionery 
manufacturers. The attractive advertis
ing which this firm has been doing of 
late has certainly given the people “Mc
Cormick Biscuit Fever” and once they 
get that it means steady sales of these 
lines for the grocer. Quality is the 
watchword at the factory and nothing 
is allowed to go to the. grocer in the 
way of biscuits or confectionery which 
the linn is not willing to guarantee as 
the finest. Perhaps this in a measure ac
counts for the wonderful success attain
ed by McCormick in the Canadian mar
ket. Their Jersey Cream Soda has come

Many thousands of biscuits were given 
out as samples by the demonstrators, 
which will result, no doubt, in a notice- 
aide increase in the sales of McCor
mick’s biscuits by grocers.

Mr. tlargreave, the Montreal Branch 
Manager, was frequently at the exhibi
tion and was always willing to give 
visitors information. The large number 
of grocers who visited the show were 
quite interested in the display.

Edwardsburg Starch Company.
Crown Bland Corn Syrup was very 

much in evidence during the exhibition.

T1IK FDW.XimSBl ltd STARCH COMPANY’S EXHIBIT.

\ iclor Tcasdalc, one of the traveling 
■lalf, was in charge for the firm, wliiL* 
>. Parigan, also a irave 1er, was on hand 
inch of the time.

McCormick’s Biscuits.
How Many Tons is the Daily Ca- 

.icily of Jersey Cream Sodas at the 
'•leCormick Factory, Ismdon f” This 
as the query which greeted the eyes of 

1 he visitor at the booth of the McCor
mick Biscuit people, of lamdon. It was 
a “duessing Contest” and it certainly 
i.ept the people guessing and interested

to he recognized as a necessity on the 
table at meal time and the wise grocer 
who carries a stock is reaping profits 
daily. Then there are all those fancy 
biscuits made by McCormick.

To name a few of them, (Iraham Waf
er, Windsor, Cafe Noir, Five (I’Clock 
Tea, Banana Finger, Tourist, Maple 
Mallow, Fig Bar, Raspberry Sponge, 
Cracknels and Society biscuits are well 
worth looking up. They are the acme 
of perfection and gain new customers, 
the kind that stay, because no other 
biscuits seem to he of such quality as 
those bearing the name McCormick.

55

For that matter, it is always to the 
fore, for it has won a place for itself in 
the homes of Canada, and in the gro
cery stores perforce, from which it can
not he dislodged. Housekeepers visiting 
the Arena were presented with dainty 
miniature cans containing a sample of 
the famous brand, and in this way those 
not acquainted with Crown Brand were 
given an opportunity of tasting it. The 
large central booth occupied by the Kd- 
wardsburg Starch Company was a 
model of neat simplicity and excellence. 
Many expected the company to make a 
large display, employing thousands of
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tins, but instead few tins were employ
ed and these were placed so that the ef
fect was much better because of the 
lack of quantity.

Crown Brand Corn Syrup is obtain
able in 2-lb., 5-11)., 10-lb. and 20-lb. tins. 
Having such a large booth, it was easy 
for the company to make also a very 
pretty display of Benson’s Prepared 
Corn Starch, Silver Uloss Starch, En
amel Starch and their other lines. These 
goods possess, besides the ever-import- 
ant quality, the extra advantage of 
most pleasing packages, which makes 
the work of the grocer easier. For that 
matter, so well and widely known are 
I lie products of this progressive house.

years the confidence and patronage of 
the grocery trade of Canada, as has the 
Toronto firm of Christie, Brown & Com
pany. These biscuit manufacturers oc
cupied a double booth, and the neat dis
play of their various leading lines at
tracted the attention of hundreds of 
grocers who visited the fair, as well as 
of thousands of housekeepers, who were 
there to get in touch with the best nitre 
food products. To the majority of the 
householders the name of the firm was 
not new, for they had been using Chris
tie’s biscuits for years. The firm’s well- 
known zephyr cream soda biscuit has

home-made ginger wafers, etc.
There was on view also Christie’s In

fant Food, which is well and favorably 
known to the Canadian trade.

The attendants were ready and will 
ing at all times to give particulars and 
samples to visitors, demonstrating tin- 
superior quality of the g....Is.

Aylmer Condensed Milk Co.
One of the booths which all visitor 

found most interesting was that of Hi, 
Aylmer Condensed Milk Company. Her 
demonstrators were kept busy, diniii” 
the whole time of the fair telling penpl,
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EXHIBIT OF CHRISTIE, BROWN A CO., TORONTO.

and so great lias been their advertising 
t lint little effort is required to even in
troduce their lines, let alone sell them 
after they are introduced. Edwardsburg 
No. 1 White Starch, such a favorite for 
laundry work with the housekeepers of 
Canada, was given a prominent place, 
too. Much interesting and novel adver
tising matter was distributed.

Christie, Brown & Company.
Only by having perfect quality to 

fall back upon, only when success is 
built upon perfection in the product 
manufactured can a firm maintain for

hosts of friends and users in every little 
village in the country. The neat half- 
pound package which retails at 5 cents 
h s been a successful innovation. While 
there is not space to mention all the 
varieties manufactured by this enter
prising firm, it is at least, worth while 
stating a few of the leading varieties of 
the six hundred manufactured, which 
include assorted sandwiches, water ice 
wafers, Alexandria, social lea cheese 
wafers, cafe noir, oatmeal, fruit, ginger 
bread, short bread, arrowroot, fig bars, 
rusk, wafer rolls, reception wafers,

56

about Canada First Evaporated Crean 
(unsweetened) and Canada First Cm 
dcnsed Milk (sweetened). It is pleasin 
to those desiring the best evaporah 
cream and condensed milk to know Ilia 
the factory of the Aylmer Condense 
Milk Company is located in the finer 
dairying district of Ontario, and is ,li 
most modern and sanitary in the conn 
try, no expense having been spared H 
ensure its perfection while it was bein 
built. Their milk inspector keeps tab 
on the farmers from whom they buy 
insisting upon strictest cleanline» 
Farmers ’ cans are sterilized befmv
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leaving the factory to go back to the 
dairy, and even with all these precau- 
iii>ns the milk, before passing through 
: heir process, is strained six or seven 
times. This process is one of the most 
scientific imaginable, so that when the 
milk comes out ready to be tinned it is 
as pure as can be. The cream turned 
mit has not that cooked taste which 
.poils many a line. After passing 
through the sterilizing room it is held 
in storage for thirty days, and then if 
it passes the exacting tests it is labelled 
and shipped. The cream leaves no sedi-

Lawrence Sugar Refining Co., Limited, 
who, with raw and manufactured sugar 
made a most pleasing, interesting and in
structive display. As will be seen in 
the photograph reproduced here, the tall 
sugar cane sticks from the West Indies 
are given prominence in the display. In 
the background are tiers of sugar in 
bags running from 100 pounds to 20 
pounds. Then there are pyramids of 
barrels, which contain Hidden Yellow, 
extra ground, powdered, confectioners’ 
granulated, bright coffee, No. 1 Yellow 
Berry granulated and extra granulated.

hacked by Canadian capital, were ac
complishing this.

J. Alex. Gordon & Co. are sales agents 
for the St. Lawrence Sugar Refining Co., 
Limited, and had charge of the booth.

For photograph of the booth see page 
46.

A BOOMERANG.
The proprietor of a store, a man of 

most excitable temperament, was for
ever scolding his clerks for their indif
ference in the matter of possible sales. 
One day, hearing a clerk say to a eus-
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nu ni in the bottom of the can nor any 
nl ivlionable butter fat on the top of 
Ih' contents. The packages used are 
n t attractive, and what is morel, they 
an sanitary. Great success has attend- 
ed : lie efforts of the company in plac
id the new lines on the market.

in Montreal J. Alex. Gordon & Co.,
Hi widely known brokerage firm, is 
le iug after the new lines.

R Lawrence Sugar Refining Co., Ltd.
unique booth was that of the St.

MBIT OF AVI. MK It ('ONI)KNSKD MII.K

Above the bags will be noticed a large 
picture of the company’s magnificent 
big works in East Montreal. The raw 
sugar is brought in here direct from the 
West Indies by Canadians, and the fin
est granulated and yellow sugars are 
turned out by Canadian labor.

This booth was the Mecca of visitors, 
all of whom seemed proud in the know
ledge that Canada was turning out sugar 
the equal of any manufactured any
where, and that Canadian workmen,
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(0.

turner, “No, we have not had any for 
a long time,” the proprietor, unable to 
countenance such an admission, began 
to work himself into the usual rage. 
Fixing a glassy eye on the clerk, he 
said to the customer, “We have plenty 
in reserve, madam, plenty downstairs." 
Whereupon the customer looked dazed, 
and then, to the amazement of the pro
prietor, burst into hysterical laughter 
and quit the shop. "What did she say 
to you ?" demanded the proprietor of 
the clerk. “We haven’t had any rain 
lately."
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THE CAN A D T A N GROCER

]unihia Packers’ Association, of Van
couver this week, in which the state
ment was made that a very poor run 
was expected on the Fraser River the 
coming season and in consequence only 
seven canneries would he operated, out 
of twenty-two run last year. The Bri
tish Columbia Packers’ Association will 
run only three. Continuing, the letter 
says that stocks are limited to a few 
halves, and holdings in England are 
lighter than thcv have been for a num
ber of years. Packers do not desire to 
make quotations for Eastern Canada 
for some little time vet. as they wish 
to know what thcv will have to sell he 
fore making the prices. The pack, how
ever. will be small and prices higher. 
This letter was dated April 14.

One sale of Fraser River Sockeye was 
made on the coast just recently at $0.50 
which is 50c. higher than the ouening 
price, tine Montreal broker, closely in 
touch with the situation, estimated the 
pack as one-half of last year, and it 
will he remembered the yield for 1007 
was small.

THE SALMON SITUATION.
There is every indication that the 

market for canned salmon will be high
er this season. Of late the interest of 
the trade has centred largely on salmon 
and it is interesting to know what pros
pects are. There can be no doubt about 
the fact that holdings are light. There 
is not a great deal of stock held locally 
while what is in first hands on the 
coast is very limited as well. In the 
States business last fall and winter was 
larger than for years, so that they arc 
pretty well cleaned up there. In Canada 
many jobbers report business last fall 
and winter as having been rather slow 
as regards salmon, attributing the cause 
largely to the high prices and to finan
cial conditions. It is safe to say, how
ever, that we will go into the new 
season with small stocks everywhere, 
with the scarcity on the coasts particu
larly noticeable. Then, tending to firm 
up the market still further, reports 
seem to indicate that this will be the 
shortest pack in the four year period so 
that there will not be relief in bounti
ful receipts. Speaking of the run of 
soekeyes expected on Puget Sound, one 
American authority recently stated that 
75,000 cases was the most that could be 
expected this season, while there would 
be no occasion for surprise if the pack 
did not total more than 50,000 cases. 
The proportion packed on the Columbia 
River will not be much greater.

A firm of brokers in Montreal showed 
the writer a letter from the British Co-

THE FARMERS’ FINANCIAL POST 
TION.

By J. W. Whva’on.

The financial position of the farmer 
al this juncture is of some importance 
in the business world. The rush of the 
spring season is on. Larger business 
is looked for. Its coining will depend 
in no small degree upon the farmer. Is 
lie in as good position to buy as other 
years? Have the somewhat trying ex
periences of tin* past fall and winter 
impaired his power to buy ? Is there 
as much ready money in the country as 
there was a year ago ? Will trade be 
seriously ' ed by I lie farmers’ fin
ancial position this spring?

During the past few weeks the writer 
has received reliable information from 
a number of well-informed people in all 
parts of the Dominion on this question 
and is in a position to give a fairly ac
curate summary of the farmers’ finan
cial position. Leaving the West out 
of the reckoning, it is, generally speak
ing. fairly satisfactory. The farmer has 
come through the financial crisis in good 
shape, lie has had, in some cases, to 
expend more for feed than usual and to 
economize in his feeding operations. 
This has left him in the one case with 
less ready money this spring and in the 
other with his live stock in thin con
dition. Aside from these drawbacks the 
farmer has little ground for complaint 
and begins the spring season without 
any serious handicap. There is a ten
dency to economize, however, which inuv
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affect trade more than any lesscni, 
of the farmers’ power to buy. Tl. 
tightening of the purse string will I.

largely to the luxuries and i 
to the necessities. The farmer, ; I 
spring so our correspondents tell i 
is buying and is able to buy every!hi: 
necessary for carrying oil his farmi 
operations, hut lie is indulging very I 
tie in un necessaries. In some inslam . > 
the old binder will do duty iinolli 
year, the old harness will he jailisl I 
up a bit and the young lady will ha ,■ 
to wail awhile for her piano. Kconon v 
is in I lie country air as well as in the 
city air and a little of it ; " to boih
may do good and not harm.

The feed scarcity has been more acute 
in Ontario Hum in any other part of 
Canada. Live stock husbandry is ;hc 
chief industry of Ontario farmers. Com 
para lively little grain is sold off i Le 
farm. It is fed largely to stock. A 
feed scarcity with high prices means 
expensive production of stock. And it 
is just here where the Ontario farmer 
has been hit the hardest and more par
ticularly the one who depends upon 
cattle and hogs for a revenue. During 
the winter these have been low in price 
and I he price of feed being high there 
has been no profit in their production. 
The hog raiser should have had, at least. 
$'i..)0 a cwt. for his hogs to have come 
out even on the deal. But he got less 
than $5 a cwt. most of the time, which, 
of course, meant a loss. Dairy farmers 
who are in the majority in Ontario, 
have had several good years and can 
stand a little setback without interfci 
ing with their financial position very 
seriously. The feed scarcity will no 
doubt hamper dairy operations I hi - 
spring somewhat. Cows have come 
through the winter in thin conditio; 
Many, because of the feed scarcity la-1 
fall, sold their cows. These conditio'- 
will affect the output of cheese and bm 
ter for a while and lessen receipts. I! 1 
they are by no means general, even . 
Ontario. Fully oue-half of the fame - 
have had plenty of feed and some ■> 
spare, which has helped to swell i 
year’s income considerably.

Quebec is somewhat similarly sit nan I 
to Ontario, though the feed scalrcii 
was, on the whole, not so serious, i 
some districts, notably those supplyi 
milk to Montreal and there are a mu 
her of these, farmers have had to In 
larger quantities of feed than usual ' 
high prices, so that there has been cm 
siderably less profit in producing mili
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THE SITUATION IN THE WEST

Prospect for Best Harvest in Country’s History—Some Interesting Facts About 
Western Live Stock—Materials and Labor Cheaper in Building Trade.

The Western Viewpoint, by our Special Winnipeg Correspondent.

j. ; tic outlying country districts, our 
,, spomlents say, there was plenty 
feed and farmers are no worse off 

lie season than a year ago. Dairying 
,,1. > an important part in Quebec agri- 
ei ire. Piices have ruled high and 
f; nere have been making money in the 
bi aicss, and though the cost of prn- 
,1,; lion has been increased hv the higher 
pi ires foi1 feed their financial position 
lias not been seriously impaired as they 
hau- had little feed to buy. On the 
«Inde, therefore, the Quebec farmer fin
ancially speaking, is in very little dif
ferent position from what he was a 
year ago.

As we journey cast ami get into the 
Maritime Provinces, the farmers' posi
tion this spring materially improves.
That part of Canada had a g.... 1 average
year in 1907, and in some parts an ex- 
n " good year. Prince Edward 
Island had the best crop yield for many 
years ami as prices for cereals were 
jiiiîli fanners there are in splendid shape 
this spring. They realized nearly twice 
as much for their grain and he is a 
I nun- fellow, indeed, who did not make 
money out of his farm last season. The 
Island farmer begins the spring opera- 
lions under Hying colors, lie is able 
to hay what he wants and is not stinting 
himself. In Nova Scotia and New 
Brunswick the farmers’ financial posi
tion, generally speaking, is very little 
different frojn that of a year ago. In 
the Yarmouth district there are reports 
of a feed shortage, lmt east conditions 
arc better. New Brunswick farmers 
aiv generally no worse off Ilian a year 
ago and are in a position to do as much 
buying. There is a tendency to econo
mize. however which may affect blisi- 
ness somewhat.

This is in brief an accurate summary 
of the situation from Ontario east. It 
shows a condition of affairs that the busi- 
iii" man need lose little sleep over. Of 
the West, little need he said. Conditions 
IIii ii- are well known, and what are not 
kl;- -mi, the Westerner is not saving any- 
lln about. He is not talking of the 
pa.-t It is buried. Let it remain. The 
Mins mip is the thing to look to. Reed- 
in ‘pirations are well advanced. The 
in i. lire sown shows a large increase. 
* ■ ng conditions are the most favor- 
idi n years, The outlook is splendid. 
Tli you are loaded up. The 1907 crop 

poor. Farmers are hampered some- 
"i But they will recover, 1908 has 
hi -lings in store. Such is the West. 
Th iw is less important than the fu- 
tu' Let it go at that.

V ^NBD GOODS AGREEMENT.
effort is being made to revive the 

Hu ment of last year between the pack- 
*’rs -ul wholesalers in regard to canned 
S'" Some conferences have been held 
'Inn i. the past week, hut it is undcr- 
sll" 'liât nothing definite has yet been 

it is expected new prices will he 
ism - it shortly.

If there is any truth in the saying 
that ••Well h 'gun is half done” then, 
indeed, is the Canadian West half way 
on the road to one of tlie most bounti
ful harvests in her history.

After 2A days of almost perfect seed
ing weather, on a seed bed in excellent 
condition, there has been two days of a 
gentle, general rain with fair weather 
promised. Over 8A per cent, of the 
wheat is in the ground and from more 
than one section conics the report that 
it is tip two and three inches. A con
siderable amount of oats has already 
been seeded and by the end of next week 
the hulk of the crop will lie in all over 
the Canadian West. All the wheat will 
be seeded fully one month ahead of 
last year.

The market conditions are very much 
more bullish than they were a week ago. 
Receipts have fallen off steadily ill the 
face of higher prices, and on Saturday 
they readied the lowest point, being only 
49 cars of all grains against 949 in 1907. 
The demand for low-grade wheats lias 
been good all week with an increased 
impiiry for contract wheat towards the 
end of the week, and a shrinking of 
the spread between two and three north
ern. The only distinctly bearish factor 
in the western market to-day is the 
limited demand for tonnage out of Fort 
William and 1‘orl Arthur, a number of 
the boats have not made their first 
charter even yet.

tlcorgc Fisher, Canadian represents- 
ivv of the Scottish Co-operative Society 
who are heavy consumers of Canadian 
wheats, returned from a two months’ 
slay in Britain during the week and rc- 
ports that Hie British millers, his own 
society among them, are shy of our very 
high prices. Willi a spread of 29c be
tween Winnipeg and Chicago ’illy wheat 
the British miller is buying Chicago.
Of course. Winnipeg July is old wheat 
and Chicago July is new wheat, hut
even so the British miller Ihiuks the 
spread is loo great. The British miller 
will have to have a certain amount of 
Canadian Western wheat, lmt according 
to Mr. Fisher, he will have as little as 
possible at the present high prices. There 
is just the chance, however, ami it looks 
daily greater, that the West has so 
little wheat to offer that in the end the 
British miller will have to take it at
our price and not his own. It is one
of those things about which it is im
possible to foretell correctly.

* . *
The movement of live stock is in

creasing and the demand has improved 
for well-fed beasts, both for local con
sumption and for export. There has 
been a general advance in prices and
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good export steers brought Ac at Winni
peg on Friday with A |e paid for a few 
extra choice steers running to 1,400 
pounds. Dealers continue to complain 
of the very small percentage of this 
class of steer that is offering and a 
visit to the slock yards is instructive 
to the feeders of cattle, if they would 
only take the lesson. On Friday morn
ing last a stock train of some 13 or 
14 cars came in off one of the branch 
lines between three and four in the 
morning. By A.4A one of the largest ex- 
|M>rlera in the West and a well-known 
M.1M*., was at the yards and had the 
very choicest of the steers culled and 
bargained for before his rivals in the 
trade were uu the spot, though it is 
doubtful if one of them was later than 
8.90 that morning. While the high fig
ures already quoted were paid for the 
few, the many brought only 3 to 3j and 
some of them only 21.

There has been a sharp advance in 
tlie prices of lings ' A} living paid freely 
Friday ami Sat unlay and là' will rule 
for all offerings on Monday with pros- 
pvets of still higher figures.

* . •

One of the best illustrations of how 
it pays to feed animals was given this 
week, when Mr. Henderson, of Carndnff. 
sold a hunch of 100 yearling lanihs that 
lie had fed through the winter on ele
vator screenings. These lambs brought 
7c per |NMiml on the hoof at Winnipeg 
and averaged 8A to 90 pounds live 
weight. They had been sheared about 
February, as is the custom here when 
feeding screenings to lanihs or sheep 
in pens, to prevent them suffering from 
licks. The sheep were well bred and 
of good quality and the wool unwashed 
would bring 10c per pound. This, at 
tin- lowest calculation, would bring ffiO 
for lhe wool and the lanihs brought at 
least ■'Hi(M). Not a had result from five 
months’ feeding with fiant that would 
otherwise lie burned. In addition to 
the cash Mr. Henderson has the addi
tional value in his land of the scaveng
ing of the lanihs last summer and fall 
and the manure this winter. The lambs 
when slaughtered made a wonderful 
show on the hooks of the parking house. 
There was not a spot on the kidneys 
where the fat was not at least three- 
fourths of an inch thick, while the veil 
covered the lamb clear down to the 
neck.

This is another case where the mer
chant at country towns might get in 
good work and establish closer rela
tions with his customers. He is in the 
town, near the elevators and il would 
be easy for him to manage the secur
ing of screenings. Again, correspond-
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ence is an easier matter to him than 
it is to the average farmer and he could 
readily find where bunches of just such 
lambs could be bought in the fall for 
winter feeding. The more the supplies 
of food of all kinds fall below the re
quirements, the more it seems to your 
correspondent that it is a lack of unity 
between the man who produces or should 
produce and the man who buys and sells. 
A man from England, who had spent 
many years in Australia, looked at these 
lambs and said, “What a shame that 
the West should bring mutton from 
Prince Edward Island. I have eaten 
mutton in the best districts of Australia. 
I am used to the very best in England, 
indeed I come from the Southdown 
country, but with the single exception 
of the famous Welsh mutton, I have 
never tested any that has so good a 
flavor as the mutton raised on the West
ern prairie and finished on refuse grain. 
The Australian mutton is simply not in 
it.”

One of the farmers who was in sell
ing cattle this week, and whose steers 
brought the top of the market, was ask
ed by your correspondent why there 
were not hundreds of such steers in
stead of only a score or two. He was 
a great big Westerner and he straight
ened himself and looked the questioner 
in the eve and said. “I)o vou reallv 
want to'know?” “Yes.” ‘“Well it 
ain’t polite, but the truth is. they’re 
too d—-—n lazy.” And some of the 
merchants are not much more energetic, 
or, for their own sakes, they would have 
prodded the farmers up to doing bet
ter. long before this.

A week or two ago attention was 
called to the increased demand for land 
for truck gardens and poultry runs 
round Winnipeg. The Real Estate Ex
change has been getting out some figures 
along the line of the market for garden 
truck and poultry. They are very con
servative, but serve to show the open
ing there is for gardens and runs of this 
kind near Winnipeg. Last year Winni
peg brought 750,000 pounds of onions 
from the United States, 200,000 pounds 
from Australia and 300,000 from Egypt : 
750,000 pounds of cabbage and cauli
flower was brought in mainly from the 
American side, 300,000 dozen eggs and 
350,000 pounds of poultry was also 
brought in from the East and t'|e Un
ited States.

* . *
At last Winnipeg is able to claim that 

there is a reduction in the cost of build
ing. In the first place there has been 
a drop of nearly $5 per 1,000 feet on 
all kinds of lumber, laths rte 25c per 
100 cheaper and wall plaster is $1 per 
ton cheaper. Builders report also that 
labor is cheaper and more abundant 
and as there is no fear of a strike in 
any section of the building trade, con
tractors are making estimates with 
greater confidence and on narrower mar
gins than at any time in the last four

years. Dealers in building materials 
report demand very brisk, and The Al- 
sip Brick Co., one of the largest in the 
West, report orders on hand for over 
$2,500,000 of brick. Architects report 
business good and that it opened much 
earlier than last year. The building 
season has five weeks longer at the be
ginning than it was last year, whatever 
the end may be.

Tar paper is one of the great factors 
in building in the Canadian West and 
Winnipeg is at last to have its own fac
tory for the making of this material. 
It is being erected by the firm of Mer
rick, Anderson & Co. in the Elmwood 
suburb. The plant is to cost $28,000 
and will be complete and ready for use 
on June 15th. It will be of reinforced 
concrete with a wooden warehouse 120 
feet by GO.—H.

WHOLESALER’S NAME ON LABEL.

Bill to Amend Meat and Canned Foods 
Act Passed House on Monday.
From our special Ottawa correspondent.

The bill to amend the Meat and Can
ned Goods Act passed the House of 
Commons on Monday evening after a 
long discussion of great interest to the 
grocery trade of the Dominion. The act 
of last year contained the limitation 
that the markings on canned goods, 
whether of fruit, vegetables, fish or 
meat, should he those of the packer 
only, hut in committee Mr. Macpherson, 
of Vancouver, secured the insertion of an 
amendment providing that the first deal
er obtaining the canned goods direct 
from the packer might, if he so desired, 
affix his own label upon the cans, but 
that such dealer must, upon request of 
the inspector, disclose the name of the 
packer of the article.

Mr. Marshall, the well known canner, 
of Aylmer, who represents East Elgin, 
protested strenuously against putting a 
law on the stateute-book one year and 
changing it the next. He pointed out 
that the canning industry of the Domin
ion was a large industry, and was like
ly to increase. There would be no ob
ject in improving the quality of the 
goods unless the name of the packer was 
on the label, whereby the consumer was 
protected. The fanners would not ob
ject to a special label, but he believed 
the name of the packer should he on the 
label in every case. Often goods chang
ed hands two or three times, and if the 
name of the packer was not on, it was 
a very easy thing for the man behind the 
counter to say, even unintentionally, 
that the goods were packed by a certain 
firm when such might not be the case. 
Speaking on behalf of the Canadian fan
ners, he declared that they were not 
sending a thousand cases to the Old 
Country to-day except those which con
tain their own label, and he regarded 
that as the best advertisement that the 
canned goods of this country could have.

The plea for the wholesale dealers of 
Canada was first made by Adam Zim
merman, of Hamilton, who contended 
that the firms who had advertised and 
established the reputation of their labels 
for the last thirty years should be al
lowed to continue to use them. The ob-

6o

ject of the act was to protect the pub
lic. The wholesale dealers had cai 
neries of their own until recently, when 
they sold them out to the Canadian ca 
ners, who had now some 35 or 40 ca - 
neries in their association. He insist, i 
that under existing arrangements t. 
public had no guarantee that they w, 
getting the goods of particular cannen , 
even when they asked for them, as f 
Canadian packers could take the go, . 
of any of their canneries and place • ,i 
them the name of a favorite brand, li, 
insisted that when the wholesale g>,, 
cers put their own names on the cans 
it was a guarantee to the public tl.it 
they were getting first-class goods. Su h 
firms as Balfour, Smye & Co., and 
Turner & Co., of Hamilton, had used 
their own labels for many years.

Mr. Macpherson acknowledged the pa
ternity of the amendment, which had 
been inserted in the bill in commit h e. 
He said he had received from the Whole
sale Grocers’ Guild of British Columbia 
a resolution passed at the last meeting, 
pointing out that the majority had been 
operating for years on specific labels, 
more particularly for canned salmon. It 
had been the custom of the wholesaler 
to go to a small packer of salmon and 
purchase his output, the wholesaler la
beling the cans with his own brand, and 
assuming full responsibility for the pur
ity of the article. He was the man who 
would be held responsible under this 
amendment. For instance, a man dealt 
in what he called the “Sunset” brand of 
canned salmon, using that brand for 
years, and buying his canned salmon 
possibly from four or five different fan
ners. This was necessary for the reason 
that a good run of salmon in a certain 
river one year might mean a poor run 
the following year, making it necessary 
for the wholesaler to go to a different 
part of British Columbia for his canned 
salmon next year. The point of issue 
was not the changing of the label, but 
of maintaining a dealer’s right in his 
own brand. In reply to this Mr. Mar
shall asked the pertinent question, “Who 
had the most money in the business, 
was it the man who supplied the label 
or the man who builds a plant to put 
up the goods ?” The Canadian canners 
would not object to special labels, hut 
they wanted the packer’s name to be on 
the label. The canners would put on 
any label that the wholesaler might re
quire, but in the interest of the a li
ners, and to protect the consumer, the 
name of the packer should go on.

In the course of the further discu- inn 
Mr. Marshall mentioned that the spuial 
“Triangle” label was used first nly 
three years ago, while the “Tartan” 
brand label, the oldest in use. had nly 
originated seven years ago. These 1 wo 
special labels bore the name of the 
packer in each case. Nothing would im
prove the quality of the canned good > of 
this country more than by maintaining 
the provision that the packer’s unie 
should be on the cans. There wa> no 
reason why Canada should not pad. all 
the vegetables and catsups consutm in 
this country.

After a lengthy discussion an an. nd- 
ment to eliminate the amendmen1 of 
Mr. Macpherson was rejected by t : to 
26. The bill was reported, read a •, ird 
time and passed. Thus the clause stands 
permitt ng the wholesaler’s name to ap
pear instead of the packer’s. If the 
bill runs the gauntlet of the Senate in 
its present form, special labels will ■ uce 
more be legal,
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Markets and Market Notes
Quotations on Staple and Special Lines of Groceries From Various Points in Canada—Notes and Tendencies From

the Markets Abroad.

QUEBEC MARKETS
POINTERS—

Teas—Advance anticipated, 
ljeans—Advanced.
Prunes—Advanced.
Coffee—Slight advance. 
Maple Products—Declined.

Montreal, April 30, 1!)U8.—As the
proximity to the general opening of 
navigation becomes closer the lethargy 
which has been quite obvious in trade 
circles is gradually disappearing and the 
lirst boat which sails up the St. Law
rence will be welcomed as a revivifying 
element in the commercial life of the 
metropolis. The formation of a second 
jam of ice in Lake St. Peter had the ef
fect of postponing the much-desired 
event from Monday to Wednesday. Ship
pers are displaying great activity around 
the harbor front making preparations to 
dispatch their first cargoes with .is lit
tle delay as possible.

The maple sugar market is supplying 
some diversion for the dealers and they 
are cutting prices quite considerably in 
this product. The yield is very good 
this year and the quality is quite up to 
anything in the past. Tea jobbers are 
all anticipating a lively market as soon 
as the new crop arrives, owing to the 
strained condition of the market due to 
almost complete exhaustion of the old 
crop. Dealers in molasses and syrups 
arc looking forward to a strengthening 
of the market soon. Prices in coffee 
have been somewhat distrubed by French 
cables, which indicate higher prices. 
There seems to be some scarcity in this 
line. Prunes have advanced considerably 
owing to a scarcity of stocks in t'ali- 
fornia and elsewhere. The provision 
market remains about the same, mov
ing along in a firm, steady manner.

SUGAR—The sugar market remains 
about the same. The London market is 
firm; although the holdings of spécula
tifs have been greatly reduced owing to 
sivs of actual merchandise to American 
ai I German refiners. Advices from 
• .:>a state that grinding is practically 
o.cr.
Granulated, bbls ................... .
, ;; Cuv.v.7.
*v* box*. JWOlbs......
„ - si ibe .iv
E:. _ ground, bble ....................

60-lb. boxes........
D " 16-lb. boxes........
P< ered, bbls............................

60-lb. boxes................
ix .....................................

1t coffee ..............................
ellow............................ .

P.i.
Br.«Ru
NoN
No

bbls
begs

$4 90 
. I 064 85 

I 71 
6 85
5 06 
5 30 
5 Ml 
5 70 
5 10 
5 30 
4 65 
4 6 J 
4 50 
4 40 
4 55 
4 40

SYRUPS AND MOLASSES-The mar- 
kc continues steady. First lots of new 
c,in molasses from West Indies are ex- 
pi vd to arrive about May 20 to 25. 
These are likely to be small quantities, 
ovi. g to the high prices which prevail 
in the primary markets. Dealers are 
anticipating an advance shortly.

Baibadoes, in puncheons............. ................  .... 0 31 0 35
“ in barrels..................................................  0 331 0 35
“ in half-barrels .................... ..................  0 34% 0 36|
“ fancy................... ...................................... 0 34
“ extra fancy................................................ 0 361

New Orleans..............................................................  0 22 0 35
Antigua .............................................................................. 0 30
Porto Rico ..........................................................................  0 40

"T-ffiEEEEEEEiiiEig
“ 3Mlbp.il........................................................ 175
" Sftlb |i.il.......................................................... 1 86

Omm, 2 lb tins, 3 do* per cue....................................... 2 40
" 6-lb. " 1 dos. "   8 76
“ 10-lb. “ 1 dot "   8 66
" 80-lb “ 1 doi. “   8 60

MAPLE PRODUCTS—This commodity 
is arriving very freely from the. country 
and the dealers are cutting prices con
siderably. Quality this year is up to 
the standard of former years for both 
syrup and sugar. The Townships an
ticipate a good season.
Compound maple syrup, per lb................................ 0 041 0 05
Pure Townships sugar, per lb................................. 0 C9 0 091
Pure syrup, 811b. tin..................................................  0 60 0 6j

TEA—The old crop Japan teas are 
pretty well cleaned out, very lit lie being 
left in the market to-day. Dealers are 
looking forward to a good market for 
the new goods, and the price will prob
ably be a little on the high side. Noth
ing very new has developed in Ceylon or 
Indians, except that Ceylon Pekoes are 
a bit firmer. The strength which has 
characterized the market for black teas 
for some time past continues.
Ohoieeat.................................  0 38 0 45
Choice...........................~.....................................  0 38 0 37
Japans—Fine ........................  U 27 0 32

Medium....................................................... 0 12 0 It
Good common............................................  0 21 0 22
Common.......................................................  0 20 0 81

Ceylon — Hrokt n Orange Pe koe........... .............u 30 0 38
Pekoee....................................................... 0 19 0 10
Pekoe Souchongs .................................. 0 1j 0 204

India—Pekoe Souchongs ......................................  0 174 0 18
Ceylon greens—Young Hysons...............................  0 19 0 25

Hyson#............................................... 0 18 0 10
Gunpowders.....................................  0 17 0 25

China greens—Pingsuey gunpowder, low grade. .0 121 0 16
pea leaf... 0 19 0»

'* " pinhead... 0 30 0 45

DRIED FRUITS—Dried fruits remain 
about the same with the exception of 
prunes, which, owing to scarcity, have 
gone up a half cent to a cent. The Cali
fornia houses arc asking an advance of 
half a cent a pound over quotations giv
en two weeks ago. The range offered in
tending purchasers is becoming more and 
more limited every day.
Currants—

Filial ras, uncleaned. barrel»...............................0 U6
Fine Filiatras, per lb., in cases .......................  0 96

“ cleaned........................... 0 064
__ “ “ In 1-lb. cartons.............  0 07
Finest Voetizzae "   0 07
Amalias " .........................................  0 07 ___

" 1 lb. packages............................................... 0 074
Sultana Raisin»—

Sultana raisin», per lb........................................... 0 10
'* 1-lb cartons.......................................

Eleme Table Figs—
Six crown, extra fancy. 40-lb. boxes................  0 094
Four crown, fancy, 10-lb. boxes ................................
Three crown.............................................................0 07
Glove boxes, fine quality, per box.................... 0 074
Fancy washed figs, in baskets, per basket .... 0 15

“ pulled fin, in boxes, per lb.....................0 15
'* stuffed figs, “ “box ................ 0 25

Vi ' ‘

0 C64 
0 064 
0 07 
0 07| 
0 08 
0 06

0 11
• 14

0 11 
0 06
0 08 §01 
e is o so• so

e off-stalk, ger lb.
_sleeted, peril 
Layers. 006

:3

Hallowees. per lb ............................................

Packages " ....................................................

Malaga Raialna-

"Connoisseur Clusters"................... ......... 1 40
" aoj»l BuoUaeUm QuaUn/^boià... ........ « ft

6l

" Excelsior Window Cluaters * ................................ S 60*• (».................. 1 68
California Raisins—

Fancy seeded. 1-lb. pkgs..................................... 0 10 0 11
Choice seeded, 1-lb. pkgs..................................... 0 09 0 1)
Ixwee muscatel» 3 crown.................................. 0 08 0 09

“ ** 4 crown.................................. 0 09 • 10
California Evaporated Fruits—

Apricots, per lb................................................................ 0 32
Peaches, “   0 18
Pears, M ................................................................. • 18

Prunes— per lb.
Oregon prunes 25-lb. boxes, 30-40s.................... 0 10 0 114

.r .. 4MUB.................... 0 v.84 0 094
M H 50-80e.................... 0 08 0 l8g
w M ** 80-70s.............................  0 09
“ '* " 70-:0s..................... 0 #74 6 IS
M M ** 90-1008 ................. 0 064 0 07

COFFEES—The coffee market has ad- 
Yanced somewhat during the past week 
owing to scarcity among dealers and 
higher French cables. Receipts have 
been very light. Rio "No. 7 is up to 9c 
and 11c, against 8}c and 9tc, while 
Santos has gone up 4c. r
J.niftic............................................   0 16 0 8U
J»»*............................................................................  V 20 0 10Mochs................................................  8 164 0 86
Bio. No. 7................................................................... 8 W 0 11
g»oto. ......................................................................... 0 111
Maracaibo.............................................................  q 14 6 17
Roasted and ground 30 per cent additional

SPICES—The spice trade is about 
normal and prices are firm.
Peppers, black...... ........ .

r white. ......................................... ..'.X...
Ginger, whole ...........................................................

“ Cochin .......................................................
Cloves, whole ...........................................................
Cloves, ground .........................................................
Cream of tartar.......................................................
Allspice.....................................................................
Nutmegs.....................................................................

Per lb.
0 16 • 10 
0 23 1 27
0 16
e 17 
0 17

18
• 36.... 9*

0 25 I SI0 12 0 IS
e 25 U 60

RICE AND TAPIOCA—There is noth
ing startling in this market. Demand 
for rive is steady. Tapiova is linn, but 
the market is rather quiet.
h rice in 1U tmg ivu
b rice, levs than lu bags.cor * **• *rice, in 10 bag lota ...........
C 0 rice in leas than 10 bag lots. 
Tapioca, medium pearl..............

:::: IS
.... 8 08
.... •»
0 06 8 064

BEANS!—There is a slight increase in 
the price of beans, otherwise the market 
is lirm and the demand fair. The ad
vance amounts to 5c.
Câ.v.ce prime iMMMie, 1 85 1 95

EVAPORATED APPLES—The mar
ket remains about the same and no 
change to speak of is anticipated im
mediately.
Evaporated apples 0 07 0 *4

CANNED GOODS
MONTREAL—Considerable interest is 

displayed in canned goods at present, the 
trade anticipating new season prices 
in a couple of weeks at the- latest. It 
is pretty certain that we shall go into 
the new season with slocks- that are not 
too large by any means. Salmon is 
scarce and prices are likely to open high 
from all reports received from the 
coast.

TORONTO—Demand is fairly brisk 
following the better opening of busi
ness in this line last week. All lines 
are moving fairly well.
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WESTERN
Food Show and

WINNIPEG
The

man who 
gets Gold is the 

man who digs in the 
right place.

DO YOU 
WANT THE 

GOLD 
?

35 Exhibits
Only Ten (10)

Send in your application to-day. Don’t delay 
Demonstrate your product to the 35,000

The Most Beautiful Food Show Ever held

OUR ASSOCIATION EMBRACES ALL THE BEST RETAIL MERCHANTS OF THE 
WEST. EVERY MEMBER AN ACTIVE FOOD SHOW BOOMER.

Address

W. A. COULSON, Secretary
53 Scott Block

WINNIPEG, MAN.
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THF. CAN \ D t A X G R O CF. R

à,

’t delay
35,000

rs OF J HE 
R.

CANADA
rocery Exhibition 

JUNE, 8-22-’08
Jready Booked 

10) iRemain Unsold

Old
Opportun

ity knocks once 
on every door — but 

sweeps out mornings for 
the man who knows.

DO YOU 
KNOW 

?

To-Morrow may be too late. Write or Wire, 
consumers who will visit this Exhibition.
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ONTARIO MARKETS.
POINTERS—

Sugar—Firm.
Teas—Reported firmer. 
Coffee—Firmer.

Toronto, April 30, 1908.
Business in the wholesale markets is 

about the same as at last report. The 
opening of navigation is having some lit
tle effect in opening a demand for the 
goods used in lumber camps and in the 
districts reached by water. Otherwise 
there is little new to report.

SUGAR—While there has been no ma
terial change in the situation since last 
week, all reports tend to confirm the 
tendency to firmer markets.

It is estimated that as a result of the 
drought, the Cuban production of sugar 
this season will not exceed 900,001) tons, 
which is a deficit of about 500,000 tons 
from the previous crop. Latest figures 
also estimate a shortage of 130,000 tons 
in the beet sugar crop of western Eur
ope. The statistical position of sugar 
is, therefore, a particularly strong one, 
and refiners are making active purchases 
in all the large sugar producing coun
tries of the world for their future sup
plies. They have already purchased, it 
is estimated, 150,000 tons of European 
beet sugars, and will probably take 200,- 
000 tons in addition, besides making 
large purchases of British West India 
sugars, which usually go to England, 
and entering the Java and Philippine 
markets more actively as competitive 
buyers with China and India.

Local business continues fairly brisk 
at prices quoted :
Paris lumps, in 25-lb. boxes ............................................ 6 15
trana lumps, in OO-iO. boxes.............................................. 5 95

" in 100-lb. " ........................................... 5 8o
Paris lumps, in 20, 5-lb. boxes........................................ 7 20
bt. laawrenoe granulated, barrels.................................... 5 00
Kedpath’s granulated........................................................  o 00
Acadia granulated, (bags and barrels)........................... 4 90
Berlin granulated................................................................ 4 90

ifc:::::::::::::::::::::::::::::::::::::::: If?
No. 1 " ........................... ............................................  4 60
Granulated and yellow, 100-lb. bags 5c. less than bbls.

SYRUPS—Maple syrup is moving well 
but other lines are dull.

TEAS—Business seems a little brisker 
in local markets this week. Reports 
from abroad all emphasize stronger mar
kets. A cable to a local broker from 
London on Wednesday said : “Markets 
are decidedly stronger with a tendency 
to advance.”

Kearley & Tonge’s April circular says 
in part regarding the situation :

“Partly as a result of the statistical 
position being thus more clearly defined, 
there has been some check to the weak
ness displayed in the market for com
mon tea throughout the month of Feb
ruary, when common Souchong fell to 
i;3, à gradual drop from the middle of 
January, when it stood at 7 A. The mar
ket for" this grade at the end of the 
month closed firm with an upward ten
dency. Medium teas have been particu
larly good value since Christmas, sup
plies from the Assam districts having 
been liberal ; during March, this grade 
has shown signs of an advance in prices, 
and this has now been definitely estab
lished to the extent of id to id per lb. 
Fine grades have been in less supply, 
and where quality was undoubted, they 
were well competed for at advancing 
rates.”

COFFEE—Business locally continues 
good with a firmer feeling evident. Re
tailers’ stocks seem to have run low 
during the winter, as they have been

buying somewhat freely for the last few 
weeks.

Regarding the coming crop Willett & 
Gray say in part :

“Recent information about the pros
pects of harvesting shows that the move
ment will probably commence at the 
usual time, but owing to the very ir
regular ripening of the bean, it is not 
supposed that the net yield per tree will 
be a favorable one.

“The reduced stocks in Santos show a 
much poorer quality than during the 
first six months of the season. In Rio 
also the market has advanced, the rise 
being equal to 40 points since the early 
part of the month. Offers that have 
been reported from thence at lower 
prices have not been taken seriously, as 
it has not been possible to buy there at 
anything like the low figure at which it 
was claimed shipments could be made.”

DRIED FRUITS—Prunes continue to 
be the most interesting feature in this 
business, other lines being comparative
ly dull. Evaporated peaches at 20c to 
22c and evaporated apricots at 33c to 
35c, are also finding some demand. A 
cable from Patros to a Toronto broker 
regarding currants, this week, says :— 
“Market is firm for sound fruit. Eng
lish demand has been good the last two 
weeks and stocks are considerably re
duced. Prospects for new crop not too 
brilliant.”

SPICES—Business continues fairly 
brisk at steady prices.

RICE AND TAPIOCA—A steady 
staple business is being done at regular 
prices.

P-r is
Rice, stand. B..........................................................  0 OS* 0 031
Rangoon................................................................... 0 03| 0 039
Patna........................................................................ 0 36* 0 05|
Japan.......................................................................  0 04 0 06*
Jar a.............................................................................0 OF 0 07
Sago..........................................................................  0 051 0 Of?,
Seed tapioca ................................................................ 0 Oft
Tapioca, medium pearl......................................... 0 05£ 0 05J

BEANS—The market continues firm 
and dealers estimate supplies as short
throughout the country. Wholesalers 
quote :
Beans, hand picked, per bush...............................  1 9) "O1

“ ''rime No. I “ .............................. 18» 1 90
" Lima, per lh .......... 0 i'7
EVAPORATED APPLES—Some firms

report good business but the demand 
generally is light. Prices quoted arc 
from 7Ac to 8Ac.

AUSTRALIAN FRUIT CROP SHORT
A recent letter from D. H. Ross, Can

adian Trade Commissioner in Australia, 
contains the following letter regarding 
the outloo^ fi»1 dried fruits in that 
country which will be read with interest 
by the trade:

“Contrary to the anticipations of 
growers, the 1908 crop of Australian 
lexias sultanas and currants will—it is 
now estimated—not be much more than 
half the quantity marketed last season. 
Intense heat at a critical period in the 
growth is stated to be the cause of the 
short crop. Of the surplus available 
for export, preference is being given 
to Canadian and New Zealand buyers 
before the fruit will he offered else
where. Last year large quantises were 
consigned to London, but, this season. 
1 lie reduced stocks preclude such a course 
being adopted. As a result of special 
inquiries, it is considered that all Can
adian orders will be readily filled pro
vided they are placed early.”
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COSTS IN THE CANNING INDUSTRY

Estimates of Expense Often Mistakenly 
Based on Bare Cost.

The organization of a large nurnbei 
of new canning concerns in Canada dut 
ing the last few months has led in som- 
cases to circumstances and methods 01 
disposing of stock which are viewed b, 
members of the established trade with 
a good deal of apprehension, not pai 
ticnlarly for the effect it will have.011 
their own business but for the outlook 
for those who invest in stock in some 
of these new concerns.

An examination of the prospectuses 
of one or two of these new concern' 
shows statements which, whether made 
in good faith or not, are not at all 
practical and are bound to mislead the 
investor more or less seriously. One 
of these promises a profit of at least 
40 per cent, on a very small investment, 
a statement which would make a prac
tical canner smile.

Talking the matter over with a repre
sentative canner last week The Grocer 
asked his opinion regarding some of 
these statements. “Well,” said he, “to 
me, that prospectus reads like a dream. 
If I could have made one-tenth of 40 
per cent during my years in the busi
ness I should have retired long ago. At 
present it keeps me plugging to make 
ends meet.

“Some of the factories,” he con
tinued, “in making estimates, for secur
ing investors base everything on the 
bare cost of actual canning and forget 
all overhead and general expenses, such 
as depreciation of plant, insurance 
premiums, losses through leaks and 
‘ swells. ’ office expenses, brokerage 
charges and other similar items.

“When the increase in the cost dur
ing the last year or so of such items a- 
cans, labels, solder, labor, etc., is con
sidered,” he continued, “it will he 
readily seen that the canners are not 
making such large profits as the major
ity of retailers imagine. I have made 
a careful study of the cost of packing 
in my factory and have found that I he 
actual expense in packing, say toma
toes. is not 65 to 75 cents, as is com
monly supposed1 but, taking all items 
into consideration, it really mounts i.p 
to 85 cents per dozen at the factor 
This is no jumped-at conclusion eitlnv. 
hut an estimate reached after care 1 I 
study of the business.

“The company putting forward si.- h 
rrsy prospects as are to be seen in <• r 
or two of those prospectuses.” our : 
formant added, “either do not km ' 
vhar they are talking about or are 
tor.tionallv trying to mislead the ’ - 
x est or. Tt will pay the public to 
wary of any such golden egg scheme-

Tn view of the above statements ami 
with an idea of benefiting the trade gen
erally we should be glad to hear fn n 
other canners in Canada as to their esti
mates of cost of packing.—Editor.
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CHATHAM.
April 21.—At the annual meeting 

„f the local branch of the Retail Mer
chants’ Association, held on Monday 
April 13, Wm. Anderson, for the past 
vear vice-president of the branch and 
Secretary of the grocers’ section, was 
.iianimously chosen president for 1908. 

A pleasant feature of his election and 
.me which goes to show that local gro
wers are on the best of terms, was the 
tact that his name was proposed by 
John McCorvie, a fellow grocer and pre
sident of that section. The other of- 
rioers for 1908 are : 1st vice-president, A. 
!>. Westman; 2nd vice-president, W. E. 
l'arrott; secretary, J. W. Powers; 
n easurer, H. Q. Hodges.

\V. E. Parrott, the 2nd vice-president, 
is a young but enterprising member of 
rhe grocer fraternity, and one of the 
most faithful attendants at R.M.A. 
meetings. J. W. Powers, who succeeds 
\V. A. Winterstein as secretary, is also 
I he new secretary of the Chatham Board 
of' Trade.

President Cowan, in the course of a 
discussion at the meeting, on program 
advertising, declared that that evil and 
i lie kindred one of ticket soliciting had 
been pretty well stamped out since the 
passing of the Association’s prohibitory 
resolution last April, with much result
ing benefit to retailers. Formerly, King 
St. was the regular stamping ground of 
all sorts of psuedo-charitable concert 
ticket sellers, while concert programs 
usually carried enough advertising to 
pay for the printing and leave a profit 
- -though without much benefit to the ad
vertiser. To-day, however, the majority 
of these organizations have given the 
retailers up in despair.

Cartage charges were the theme of a 
warm discussion, Mr. Westman denounc
ing the practice of charging retailers for 
cartage fees at the point of shipment 
as an imposition. He urged united ac
tion to stamp it out, and thought, as did 
Ur. Parrott, that retailers should refuse 
to purchase from wholesalers except up
on condition that the goods be sent' 
f.n.b. at the place of shipment.

Peter Cunningham stated that he had 
made agreements to this effect with 
travelers, and that, even in such cases 
and in cases where the wholesalers or 
manufacturers had done their own cart
ing, the railways had assessed him for 
‘■artage just the same. The freight 
nrents had explained that unless the 
hills were specifically marked “No Cart- 
■ige” cartage was in all cases charged. 
He added that the W. C. Crawford 
stores had met with much success in 
eliminating such cartage charges by in
ti ructing their buyers in all cases to 
present to travelers a card stating, 
among others things, that in no 
case would such charges be paid.

Mr. Westman’s suggestion that a 
unilar card be adopted by Chatham re- 

'ailers met with favor, a committee be
ing appointed to have the cards print
ed.

* • *
The movement to again prohibit gro

cers from purchasing on the market

before 10 o’clock found concrete form 
recently, when a by-law was brought 
before the city council to restore the old 
clause. The by-law was voted down by 
a vote of 5 to 4, however, and the mar
ket remains open. The minority declare 
that the fight in the council is not over 
yet, but many citizens think the change 
should be given a fair chance before it 
is condemned utterly.

* . «
Travelers throughout the western 

counties report that fall wheat is in 
first-class shape, and that fruit trees are 
looking splendid. Peaches in particular 
give promise of being a good crop.

• * e
Henry Hollingshead, miller, of Dut

ton, has made an assignment.
• . *

John McNutt, Ruthven’s first mer
chant and now head clerk for Albert 
dunning of that place, has just celebrat
ed his seventieth birthday. He is re
markably vigorous at three score and 
ten, about two weeks ago indulging in 
a foot race with a man of 25, he coming 
out the winner.

• . •
James Lawson, who has been carrying 

on a grocery for some time past at the 
corner of Main and Eureka Sts., Pe- 
trolia. is retiring from business.

• . *
Geo. Jasperson, whose tobacco ware

house at Kingsville was recently de
stroyed by fire, intends rebuilding, the 
contracts having been already let.

• . •
Chatham’s present population is 

10,228, according to the report of the 
assessors presented at the last council 
meeting. The suburbs would probably 
add between 2,000 and 3,000 to these 
figures. The assessment this year is 
$5,047,780, an increase of approximately 
$.150.000 over last year. The gain in 
population is 285. Many declare that 
the population given bv the assessors 
falls short of the exact number. This 
has been a vexed question here for some 
time past.

• . •
The battle royal over the market ques

tion still continues. Aid. Bensen. who 
seems the forefront of the opposition to 
the “open market’’ for grocers and oth
er retailers, at last week’s council meet
ing again moved to restore the old 111 
o’clock prohibitory clause. The motion 
was defeated, however, by a vote of 5 
to 4, Mayor Scullard. who last time 
supported the 10 o’clock clause, voting 
this time in favor of the open market. 
The opposition talk of again bringing 
the question up at the next meeting.

Crop reports from all parts of the 
countv are most encouraging, showing 
that tall wheat has wintered well, and 
is in fine condition, while the fruit crop 
gives promise of being large. Barring 
late frosts, peaches will be plentiful.

McGeachy's city dairy building has 
received a new spring coat of white
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paint The ice cream parlors have been 
completely remodeled, and were opened 
for business last week.

A. J. Barassin, of Harry Andrew's 
grocery staff, who has been ill for the 
past few weeks with typhoid fever, is 
reported much improved, and it is hoped 
that he will shortly be able to be out 
again.

* • *

J. Frank Malcolmson, of the Kent 
Canning Company, returned last week 
from an extended trip to Egypt, the 
Holy Land, and other points in the 
“Unchanging East.”

• . •
Orendorf Bros., of Ridgetown, have 

added a Sterling meat sliccr to their 
store equipment.

• . *
W. J. Moffatt has resigned from the 

directorate of the Tilburv Canning Co., 
being succeeded by H. H Shaver, who 
has purchased a controlling interest in 
the undertaking.

GUELPH.
April 27.—The regular meeting of 

the Retail Merchants’ Association was 
held on Friday. The executive of the 
Clerks’ Association again met the mer
chants in regard to the half-holiday 
question. It was finally settled by the 
Merchants’ Association refusing to again 
entertain the proposition after once de
ciding against it. The new system of 
collecting bad accounts was again a 
live subject with the merchants and 
they were all favorably disposed to
wards it. • . *

Bobbie Robinson, head clerk for J. 
Hadden, grocer, has been appointed head 
usher at the Royal Opera House under 
the new management.

• e *
If the Co-operative Associations get 

stores started in all the large towns and 
cities will they not start a wholesale 
establishment of their own also, and 
what effect would that have on the gen
eral grocery trade is a question that 
might interest some grocers.

• . •
The market Saturday was not up to 

much on account of the farmers being 
busy seeding in this neighborhood.

• . e
The prospects do not look at all en

couraging for a drop in the price of 
good butter. In fact, a great many of 
those who do contract for a uniform 
price the year round refuse to contract 
this year.

• . *
J. A. McCrae A Son had a big sale 

of layer figs on Saturday, selling 10-lb. 
boxes for 50e each.

0. D. Hastings, formerly with W. H. 
Fielding and later of Chittick A Hast
ings, left on Saturday to take a posi
tion in Brantford, “Doe’' is a good
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worker and will do well in the Telephone 
Ciiv.

* . *
0. K. Keadwin, the Paisley St. groeer, 

has a nice new Wagon on the road.
* . *

There has not as yet been any epi
demic of heart failure on account of 
the oversmall generosity of the Mer
chants’ Association in deciding to grant 
one whole day for the clerks to have a 
picnic this summer. Tt has been sug
gested by some of the merchants that 
the clerks be taken turn about and 
given a whole day. That sounds very 
nice, but those same merchants know as 
well as the clerks that this scheme will 
not work.

LONDON.
April 27.—Wholesalers now report 

business fair, with payments pretty well 
met. Fine teas are still advancing 
Sugars, both raw and refined, are firm 
as are all other staples. In local re
tail circles trade is rather quiet, the 
fact that many men have not yet re
turned to work, being given as the 
cause. As one groeer put it “They 
are living on bread and butter, and are 
not getting the butter from us.’’

• . •
At the next meeting of the Retail 

Grocers’ Association four new members 
will be taken in and all are men who 
until now it has been found impossible 
to induce to join. Arrangements for 
the forthcoming excursion to Detroit 
will be considered at the same time.

• . *
Butter continues to command a high 

price on the local market, the whole
sale figure for dairy being 27c to 28c and 
for creamery 30c to 32e. Eggs sold 
at 16c wholesale on Saturday, but an 
advance is considered certain, as buyers 
here have received offers from the east 
for any quantity at 17c per dozen f.o.b 
London.

* . *
New cheese is late coming in this sea

son. Last year it was in the market 
early in April but so far this year 
there has been no sign of any.

• . •
J. P. Durand, grocer, has assigned to 

Alfred Robinson, and a meeting of the 
creditors will be held May 1st. This is 
said to be an outcome of the Lind- 
Kemgan failure.

* * •

Geo. W. Knight, groeer, Richmond 
St. north, has sold his business to Ros- 
sier & Campbell, both of this city.

Charles McCormick, who has been ap
pointed to a position under the Hydro- 
Electric Power Commission, is an old- 
lime London grocer, having made an as
signment some months ago.

Reports of further price-cutting come 
from South London. A couple of gro
cers over the river have been selling 
sugar at t wenly pounds for the dollar. 
When interviewed by a delegation of 
the Retail Grocers’ Association two of 
the foolish dealers explained that they 
had been prompted in their course by 
the action of a third grocer in the neigh
borhood in offering sixtv-cent oranges 
for forty cents and they were only 
“going him one better.” A little 
1 cart to heart talk convinced all con
cerned that such competition was ruin
ous and the outcome was that each 
promised to quit it provided the others 
would. Rome cheap canned tomatoes 
which one dealer declared should not 
be permitted to be offered for sale, fig
ured in the price-cutting.

VANCOUVER.
April 24.—The market here has 

been affected by the general rise 
in hams, and there is a sharp 
advance. Jobbers expect a much 
greater increase, and look for a jump of 
about a cent a week. Pat. Burns, the 
meat king of the west, is advising peo
ple to raise hogs. Once before he came 
out with this advice, and when lie was 
in this city during the first part of this 
week he reiterated the injunction to the 
farmers : “Raise hogs ; get busy, there’s 
millions in them.’’

* , *

The little war in lard between the 
Frye-Bruhn Company, of Seattle, and 
Swifts, is over and the price is nominal
ly back to where it was before, a little 
more than a cent above what it was 
two weeks ago. Locally, however, the 
increase has not yet been apparent since 
jobbers and retailers who were wise 
stocked up at the reduced figure, and it 
will be another week or two before lard 
climbs up.

* . *■

California grass butter has arrived in 
excellent quality, with the result that 
local creamery has had to drop, and is 
now retailing for 40c. It is coming near 
the time anyway when local creamery 
will go down, and the reduction, al
though a trifle early, is not altogether 
unanticipated. The butter from Cali
fornia sells at 35c, and is very good, 
the freshness being particularly notice
able after the winter article.

Potatoes are about the only article 
on the market which has shown a de
cline, and have fallen about $2 a ton. 
Generally at this time of year there is 
a scarcity, and advances have been very 
material. This spring, stocks which 
have been cellared are now being brought 
out, with the result that there is plenty 
on the market. The earliest of new po
tatoes are showing up from California, 
though it will be some time before they 
are at a price below the figure of lux
ury.

* . *

A company which has a condensed milk 
factory at Mount Vernon. Washington 
State, is negotiating with the Board of 
Trade of Chilliwack, with the object of 
securing a loan of $15,000 working capi
tal to carry on a business in that dis- 
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trict of the province. They think they 
can come into Canada and do good busi
ness, as with a factory in the heart of 
a good section like Chilliwack, they Mill 
he able to avoid the payment of the 
duty of $1.50 per case.

Once before, five or six years ago, a 
company started operations at Mission 
Junction. This was formed by Cana
dians who saw possibilities in the con
densed milk business in the west. Milk 
was gathered along the Fraser River, 
taking in that part of Chilliwack dis
trict which abuts on this waterway. 
The fate of this institution is well 
known. The proposition of the Mount 
Vernon people was not looked on with 
favor by the Board of Trade, as it was 
thought it might interfere with the 
creamery operations in the district, and, 
further, some other company might 
start up soon without asking for a 
bonus.

* . •
R. C. Brock, secretary and manager 

of the Kootenay Fruit Growers’ Asso
ciation, has reported as to his investiga
tion of the possibilities of establishing 
a fruit canning industry near Nelson 
The Fox Brothers, who live at Harrop, 
not far from Nelson, have associated 
with them R. N. Brassey, of Kimsdale. 
Ireland, and Edward Baring, of Chelten
ham, England, in a company to operate 
the Kootenay jam factory. An order for 
glass has already been placed in Mon
treal, and if it is filled in time the com
pany will be prepared to handle this 
year’s crop of small fruits. This will 
have an immediate effect of affording a 
market to the growers for the kind of 
fruit which they have not hitherto been 
able to dispose of at all.

The making of jam and other fruit 
preparations on the coast is rapidly ex
panding. In Victoria and Vancouver 
there are jam factories, and the product 
from these is meeting with more favor 
all the time. Some place it on a 
par with the English jams,, and as there 
are no freight charges to pay the local 
article comes cheaper. With the estab
lishment of the glass works at New 
Westminster by Vancouver and New 
Westminster people, waiting for glass 
from eastern factories is obviated, and 
thus every facility is given to manufac
ture.

* . *
In the Supreme Court here the other 

day, an application was made for a stay 
of execution of judgments against the 
defunct Peachland Trading Company, 
obtained by the wholesale grocery house 
of W. H. Malkin & Co., and the whole
sale dry goods firm of Greenshlelds & 
Co. Two days after these judgments 
had been obtained, the Peachland Com
pany went into liquidation, appointing 
Messrs. Kelly, Douglas & Co., whole
sale grocers, of Vancouver, as liquida
tors. The claims of tt^ Greenshields 
and Malkin Companies total about $35,- 
000, and those of Kelly, Douglas & Co. 
and the Bank of Montreal another $25,- 
000. As the assets of the company are 
placed at $60,000, there should be no 
difficulty in meeting the demands of 
creditors, if the assets can be realized 
The failure is said to be due to the col
lapse of a large company in Alberta, 
which was heavily indebted to the 
Peachland Companv.

The local market is marked by a 
steady upward swing in the prices of 
hams, and even at the higher figure
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thoy are very firm. Dealers say there is 
a tendency to advances in most of the 
meat lines. This is about the only in
crease to note this week. The competi
tion between local and California but
ter is on, with the former selling at 
JOe. and the latter at two pounds for 
75c. There was no reduction in the 
local creamery before the grass butter 
came in from the south, but this article 
was of such good quality that a de
crease front 45c. was necessary if the 
local was to keep in the running.

Local green stuff is coming on, with 
the result that with the progress of 
spring the imported rhubarb, etc., from 
California will drop off corresponding
ly. The first strawberries have put in an 
appearance, but the prices are high and 
the quality not of the best.

In commenting on the sale of teas in 
Vancouver, W. T. • Heddle, expert in 
this line for W. H. Malkin Company, 
pointed out that while prices had ad
vanced in the native markets, here they 
had not yet increased to the same ex
tent. The advance here is gradual, and 
the scale is sliding up to the higher 
quotations. A feature of the buying is 
that practically no China teas are on 
the market. Some yéars ago Indian and 
Ceylon teas were not known here, the 
China tea having the full sale, but now 
the position has been reversed and the 
fuller flavored varieties from Ceylon are 
in demand.

In connection with tea, James Bever
idge, of the firm of Wm. Braid & Co., 
tea. coffee and spice dealers, raised the 
point before a special meeting of the 
Retail Grocers’ Association last week 
as to why teas could not be blended in 
Vancouver. The members of the asso
ciation assembled especially to hear Mr. 
Beveridge speak on the subject of the 
tea trade, and incidentally he brought 
up this question. Instead of the blend
ing being done largely in London, as at 
present, he thought that the tea for the 
Canadian trade could be put up here, 
since Vancouver was so much nearer to 
the points of production. Further, in 
view of the fact that there is no duty 
on tea. he thought that importers here 
ought to be- able to give retail dealers 
better value in bulk and package teas 
than can be obtained in any other coun
try in the world. In his address, Mr. 
Beveridge dealt with the trade features 
of all countries and traced in detail and 
with ample facts and figures the culti
vation of plants, their preparation and 
selection, and followed this with a still 
more interesting account of the testing, 
marketing and blending.

At this time of the year particularly, 
eggs are the great objects of interest in 
the Dawson market. Between the time 
when the last shipments go in over the 
ice. and the first arrivals when naviga
tion has started, there is a long inter- 
u an,^ °/ten prices fluctuate consider

able. Advices from Dawson state that 
the storage eggs are reduced in quanti
ty but not all gone. Over ice eggs are 
held at $26, and since it is believed 
there are enough to hold until the 
scows arrive, the price will probably 
not change before that time. Storage 
'gg' are $'20. The retail price of over 

'lrf' 's $1 a dozen, while storage arc 
quoted at 75c.

Paul Prozesky, a cigar manufacturer 
with a factory in Winnipeg and a branch 
in Montreal, was in Kelowna last week 
and made a careful inspection of the 
samples of local tobacco. He stated that 
he was fully convinced that by careful 
selection and blending of the Spanish 
seed leaf grown in the Kelowna district 
he could manufacture cigars that in 
every respect, including flavor, appear
ance and drawing qualities, could not 
be distinguished from imported Havan
as. He will probably open a factory if 
some of the essential details can be ar
ranged. ,

* . *
John A. Morrin, of Morrin, Thompson 

& Co., of Phoenix, B.C., is at Peach- 
land, having purchased the stock of the 
Peachland Trading Company, which has 
been in the hands of the wholesalers for 
some weeks.

Armand Kupper, representing Charles 
Ahrenfeldt China Works, Limoges, 
France, was in Victoria this week. He 
is on a pleasure and business trip com
bined. He arrived from the south and 
expects to go east through Canada.

The Victoria Fruit Growers’ Associa
tion, which has affiliated with the B. C. 
(’entrai Exchange, to which the other 
district associations in the province be
long, has a new manager in James 
Drummond, who arrived recently from 
Regina. He has been in the fruit busi
ness all his life, and understands the 
commercial end of it particularly. Be
fore coming to Canada, he was in Ja
maica, where he was in charge of the 
fruit shipments for the Elder Dempster 
line.

GEORGETOWN, P E I.
April 24.—Collections are slow 

What is wanted here is some 
satisfactory system of getting after 
slow pays and dead beats. The 
tendency, however, is more towards 
the cash system. A few firms have 
adopted the better system and most of 
our business establishments are short
ening up credit considerably. Our own 
opinion is that within ten years busi
ness will be conducted on Prince Ed
ward Island on a strictly cash basis.

The representative of T. H. Esta- 
brooks, was in town last week with a use
ful diary for his customers. Mr. Cox in
forms The Grocer that the demand for 
forty-cent tea is gaining in volume 
monthly. Personally, we believe the ad
vance in the cheaper grades of tea is 
one of the best things that has happen
ed in the history of groceries for years. 
People are becoming acquainted, more 
generally, with the better grades, and 
when once tried have no desire to go 
back to the cheap article.

• . •
Robert Greig Company’s representa

tive, Mr. Arnold, was in town last 
week with some snaps to offer. White 
Swan goods are sellers.

The demand for navel oranges is very 
active and good stocks are being held.
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INGERSOLL
April 27.—Springtime with its buds 

and blossoms always gives an impetus 
to trade and he is indeed a wise grocer 
who has his store looking at its best 
when the first zephyr comes along. In 
the first bright, warm days of spring 
there is an irresistible influence. Nature 
calls everyone out of doors and it is 
then that the aggressive grocer knows 
the value of having his store attractive 
and well stocked. After the dreary, 
monotonous days of winter people ap
preciate the open air, and when the 
traffic on the streets increases the cash 
registers do more work. The present 
season has opened to the entire satisfac
tion of local grocers. There has 
been a good demand for the staple ar
ticles, while a brisk trade is also being 
done with such luxuries as strawberries, 
tomatoes and other vegetables. The 
merchants have been brightening their 
stores and increasing their stocks, A 
very optimistic view is taken of the 
trade for the summer. Times are con
sidered to be very good, a fact that is 
evidenced by the manner in which the 
grocers are catering to the wants of 
their customers.

THE LATE W. A. GIBB

DEATH OF W. A. GIBB.

Prominent Hamilton Commission Mer
chant Passed Away on Easter.

Sunday.
The news of the death of W. A. Gibb, 

of Hamilton, on Easter Sunday was re
ceived with regret by the jobbing trade 
of Canada generally.

W. A. Gibb was born in Hamilton, 
Ont., March 20, 1868. At the age of 15 
he entered the employ of Brown, Bal
four & Co., afterwards Balfour & Co. 
He remained with the firm for nearly 19 
years and made himself so valuable that 
he was latterly given the position of 
secretary-treasurer, which he occupied 
for some years.

About seven years ago Mr. Gibb start
ed out for himself and established an 
export and jobbing business in dried and 
evaporated apples, in which, through 
close attention to business and the ap
plication of conscientious principles he
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has been markedly successful. His ex
perience in the wholesale grocery busi
ness proved very useful and he became 
well acquainted with conditions prevail
ing in the European markets, ultimately 
working up considerable trade in Cana
dian dried apples in Holland, Belgium 
and Germany. Mr. Gibb had secured 
control of several evaporating plants in 
different parts of Canada and at the 
time of his death was arranging to es
tablish a large plant in one of Ontario’s 
enterprising towns on a bonus basis. He 
had control of several brands of goods 
whose reputation he had established 
among the trade.

The funeral was held in Hamilton on 
Wednesday, April 22, from the home on 
Catharine street south. The pall-bear
ers were E. Morwick, James Henderson, 
Robert, Otto and Fred Gibb, brothers 
of I he Gibb Box Co., Hamilton, and W. 
II. Sevier, manager of The Canadian 
Grocer", who is a brother-in-law. Mrs. 
Gibb and four children are left to mourn 
the loss of a husband and father.

“GROCERIES, LIMITED.’’

New Toronto Jobbing House Getting Off 
to Good Start.

The premises at 31-33 Front St. east, 
Toronto, have been brightened up con
siderably during the past couple of weeks 
and are now taking on a busy aspect as 
the home of the new wholesale house un
der the management of Wilsçn, McMur- 
try & Beatty.

'"‘Groceries', Limited,” is the appela- 
tion under which the new firm will hus
tle for business. The notice of accept
ance of that name for registration was 
received from Ottawa during_ the week.

The new firm starts off with pretty 
bright prospects, and if trade experience

H. T. WILSON,
Of the New Firm of Toronto Jobbers, 

“Groceries, Limited.”

and an acquaintance with the retailers 
is any criterion, their success ought to 
be pretty well assured.

H. T. Wilson, or “Tom,” as he is a 
good deal better known, has been con
nected with the grocery trade in To
ronto since 1885, having occupied posi

tions with several of the representative 
firms of the city. An extended trip 
abroad a few years ago gave him a 
knowledge of foreign trade conditions . 
which should prove very useful. His gen
ial disposition is familiar to the trade 
and as a salesman he has few superiors.

W. E. McMurtry has been with Eby- 
Blain for ten years, and has imbibed a 
good deal of information concerning the 
grocery trade during that time. Last 
year he traveled over a large part of 
the Canadian Northwest and got pretty 
familiar with conditions existent there.

H. E. Beatty, whose % good-humored 
face appears he'rewith, isn’t particularly 
well known to the grocery trade as yet, 
but his energy in other lines of activity 
has made his name familiar. He’s a 
graduate of both ’Varsity and the School 
of Science, and during his college days 
took a pretty prominent part in what
ever was doing in athletics up around 
Queen’s Park. Since his graduation he 
has been running a sextant as a civil 
engineer in the wilds of western Canada, 
but he enters business life with a good 
deal of enthusiasm.

W. E. McMURTRY,
Of “Groceries, Limited,” the New To

ronto Jobbing House.

The other members of the firm are not 
lacking in sporting proclivities, cither, 
by the way. They are both enthusiastic 
curlers, and two years ago, curling to
gether, won the Governor-General’s tan
kard for the Granite Club.

The firm has -secured control of sev
eral lines of highly reputed goods and 
are already doing business. For the 
present they will confine their-operations 
to Ontario, and Messrs. Wilson and Mc
Murtry will spend considerable time on 
the road in the province, Mr. Beatty will 
confine his attention for the present to 
office work.

FINDS A BRIDE IN NOVA SCOTIA.

A Profitable Business Trip for Member 
of the Staff of the MacLean Co.

The following item from the Yar
mouth, N.S., Herald1, of April 21, gives 
the key to an interesting little romance

which developed from a seemingly win : 
ly business trip:

“Mr. W. Amot Craick, whose win
ding takes place at Trinity Church ,i 
1 p.m. to-morrow, arrived in Yarmouth 
in a private car attached to the D.A.Ü 
train yesterday.”

Mr. Craick, the happy man in the ca . 
who married Miss Hilda M. Ring,:

H. E. BEATTY,
Member of New Firm, “Groceries, Lim

ited.”

daughter of Mr. and Mrs. T. V. Bingay, 
one of the prominent families of Yar
mouth, is the manager of Bookseller 
and Stationer and Printer and Pub
lisher, two of The MacLean trade news
papers.

A few years ago Mr. Craick went 
down to the Maritime Provinces, as a 
representative of the company does 
every year, to attend and report tin 
proceedings of the annual convention of 
the Maritime Board of Trade, which, 
by good fortune, was held that year in 
Yarmouth. Mr. Craick wrote a good re
port of the convention, but further than 
that), met an attractive young lady and 
the acquaintance ripened into tin in
cident recorded above, which ne< ■ «i- 
tated another trip to Nova Seolia a few 
days ago.

The MacLean Company aim L re
present through their papers the va non- 
lines of trade in every part of the Dom
inion and for that purpose represcnla- 
tives are kept working in various sec
tions of the country gathering nexvs ami 
getting acquainted with the members 
of the trade and with a view to assi-tine 
them to better business. It would not 
be at all surprising to hear of anoilier 
such romance one of these days from 
any one of the Western Provinces

A. P. Tippett, of Arthur P. Tippett 
& Co., Montreal, was in Toronto for 
several days this week and called at 
The Grocer office.
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NEW BRUNSWICK BUSINESS BRISK
Two St. John Grocers Win Honors in Civic Elections—Fish Business Brisker 

—Death of Mrs. D. J. Purdy—Large Arrivals of Produce.
Special Correspondence to The Canadian Grocer.

St. John, N.B., April 27.
Ihe civic elections passed off very 

,|iiietly on Tuesday last. The contest for 
mavor resulted in the election of Alder
man Thos. H. Bullock, manager of the 
Imperial Oil Company, by a majority of 
liSl over Mayor Sears. Aid. W. D. 
Baskin, grocer, of the West end and Aid. 
John Vanwart, grocer and meat 
dealer, Charlotte St., were successful 
in defeating their opponents by good 
margins. R. R. Patchell, the Wall St. 
grocer, who contested Victoria ward 
against Aid. Pickett, was defeated by 
59 votes.

* . •
Business continues quite brisk with 

Imili wholesalers and retailers. There 
lias been a good demand for tubs, pails, 
-(■rubbing brushes, soaps, washing pow
ders and other spring cleaning requisites.

• . •
Sugar is very firm and an advance is 

looked for any time now. Molasses is 
up one cent a gallon, for fancy Bar- 
badoes. Lard is a little easier. Dealers 
are looking for the arrival of some new 
twin cheese in the next few days.

During the past week the wheat mar
ket has advanced from five to six cents 
and the merchants who were expecting 
a decline in Manitobas are now looking 
for Ontarios to advance as they were 
quoted 10 cents less on April 9.

* . *
The fish business has been very satis

factory lately. Some good catches of 
gaspereaux are being secured in the 
harbor and they are selling at $3 a hun
dred. Finnan baddies are plentiful and 
the price has been reduced to 51 cents.

Harry W. de Forest, Charles H. Howell, 
Noel F. Sheraton, Clarence W. de Forest 
and Mrs. Annie E. W. de Forest, of St. 
John, are applying for incorporation as 
Harry W. de Forest, Limited, a joint 
stock company of $99,000 to carry on a 
general tea business taking over the 
business of Harry W. de Forest.

Thieves entered J. H. Walker’s gro
cery, 140 King St. east on the night of 
April 20 and stole about $4 from the 
cash drawer. The police have been

working on the case but so far with
out success.

• . *
The sympathy of the entire commun

ity has been extended to Hon. D. J. 
Purdy, grocer, Main St., over the loss 
of his wife, whose death occurred on 
April 17, after an illness of some weeks. 
The funeral, which was held on Satur
day, April 19, was very largely at
tended. Mrs. Purdy was a daughter of 
the late John Cowan, and was about 60 
years of age. She leaves, beside her 
husband, two sons and two daughters.

The St. John River opened last week 
and the steamers have all been taking 
up heavy freights to various points along 
the great waterway. The farmers have 
also taken advantage of the resumption 
of navigation to send down their ac
cumulation of eggs, butter and other 
produce, which has relieved the local 
market somewhat.

R. W. Oliver, of the Oliver Milling 
Co., Montreal, has been elected to the 
vacant vice-presidency of the Corn Ex
change.

A. H. Brittain, of the wholesale fish 
firm of A. H. Brittain & Co., Montreal, 
left Monday for a trip to Ottawa, To
ronto and Hamilton. Mr. Brittain ex
pects to be away about one week.

Merit and Quality
Two great essentials which should 
characterize the goods you sell.

“Young-Tom”
Washing Powder

Fills the BUI

We will guarantee our Powder—it 
is “For Purifying and Cleansing 
Unexcelled.” We invite a test.

MADE ONLY BY

THE YOUNG-THOMA8 SOAP 00., LTD.,

Begin», Canada.
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£offe^

COFFEEREINDEER condensed

Liu
Hot Water 

Only
Remind

for

A CUP OF COFFEE

$ A SPLENDID SELLER
& TRURO CONDENSED MILK CO., Limited, TRURO, N.S.I

Hams Bacon 
Eggs

ORDER NOW

F. W. Fearman Co.
Limited

Hamilton, Ont.

g Deliciously Tender and Juicy !. g
That’s what you would hear your 
customers exclaiming if you were 
near their breakfast table the morning 
after you sold them.

CORONA 
BRAND

HAM AND BACON
SEND FOR PRICES TO-DAY

THE MONTREAL PACKING GO.
Limited

MONTREAL, P. Q.
WE HAVE NO RETAIL STORES. ‘

RYAN’S
Short Roll Bacon

The tastiest breakfast bacon on the 
market. There’s a lot of money in 
this line because the

People all like it
It is made from carefully fed young 

* hogs, mild cured, tender and juicy It 
is really the cheapest meat on the 
market. Delicious with new laid eggs.

Prices On Request.

The WM. RYAN CO.
limited

70-72 Front Street lest

TORONTO, - ONT.
70
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Dairy Produce and Provisions
General Feeling Firm—Cheese Market Quiet Though Holders Ask Stiff Prices -Bu*ter Receipts Light Though Season’s 

Total Aggregates Near Last Year—Hog Markets Slightly Easier.

CHEESE AND BUTTER BULLETIN

Montreal, April 29.
There is not much activity in the 

cheese market just at the present time, 
a> the old is nearly all gone and the new 
is not arriving in sufficiently large quan
tities to cause any stir. The holders of 
,,1.1 cheese are asking a pretty stiff price 
tor the commodity, and it is the general 
impression among the trade that they 
will experience (Considerable difficulty 
in getting what they are asking. Prices 
limited in the different centres of East- 
mi Canada cover a range between lOJe 
tu 1 ljc for the new, whilst the old 
stands at 12ic to 13c. White is quoted 
at 12!c to 12|c and colored at 13c. As 
usual, receipts are not very large at this 
lime of the year. The local market is 
very quiet at the present time. Dealers 
arc looking forward to its brightening 
up soon. Transactions for the past few 
weeks have been limited to a few hun
dred boxes here and there, but this will 
soon be altered, it is hoped. The warm 
\x :-a t her which we are having is a favor
able augury for more activity soon, as 
it xvill clear away what snow there is 
left and the cows will once more be 
on: and the new cheese will be coming 
in in larger quantities.

Exporters were anxiously awaiting the 
opi'iiing of navigation which was ac
complished early in the week by the 
arrival of the first steamer of the sea
son in this port. Canadian exporters 
no longer have to compete with the Nexv 
Zealand product, as this season’s sup
ply is «early exhausted. The debut of 
the Antipodegus in the English mar
ket has certainly presented a perplexing 
problem to the Canadian export trade. 
From all reports stocks do not seem 
to he very large on the other side and 
dealers apparently are not much con
cerned over the situation.

The finish of the old season has not 
been as favorable as anticipated owing 
in a measure to the keen competition 
between the New Zealand product and 
our own. The Board of Trade returns 
display a wonderful difference in re
ceipts for last week and corresponding 
xveek of last year. Last week the total 
receipts of butter were 476 packages as 
against 1,298 for the same week last 
year, showing a difference of 822 pack
ages to the credit of 1907. The total, 
lmxvever, up to date, does not show sucb 
a xvide difference, the total receipts for 
the season just closing being 418,325 
as against 615,861 for a corresponding 
time last year.

The returns in cheese also are lower 
all round than last year. For the week

ending April 25 the Montreal receipts 
were 1,497 boxes whilst the same week 
one year ago stood at 7,221 boxes, leaving 
5,724 boxes to the credit of the previous 
year. However, as with butter, the dif
ference for the year is not so bad. Up 
to the present moment the total has 
reached 2,056,351 boxes of cheese whilst 
last season shows a total of 2360,758. 
It will be seen tha,t in the total there is 
not an alarming difference. The local 
butter market c^oes not present any 
very alarming features at the present 
time.

The quotations have a wide range be

tween 28J to 30c for new-made cream
ery, and dairy between 25c and 25ic. 
Dealers regard this as high, and expect 
it to soon come down. The market at 
present is firm and receipts are light. 
Brices in the Townships are somewhat 
lower owing, no doubt, to the fact that 
the season is farther .advanced there 
than in other parts of the Province of 
Quebec, and, of course, the prices are 
f.o.b. It looks as though all danger of 
our local market suffering from an in
vasion by the New Zealand product 
is past, as it is getting scarce and our 
own butter will soon be plentiful enough 
to chase the foreign product out of the 
market.

THE PROVISION SITUATION
Toronto, April 29.

Canadian hog markets are somewhat 
weaker this week and with a slight drop 
in prices deliveries are rather lighter 
and packers are less busy than they 
were a week ago.

The British market has fallen off 
again this week aud seemingly has a 
• • tired ’ ’ feeling which is rather a 
change after the briskness displayed 
for the last three or four weeks. Even 
on the lower basis Canadian products 
are going forward somewhat freely, and 
the opening of this market has been 
rather a relief to Canadian packers.

The British market, too, continues to 
be well supplied from other countries. 
The Danes kept up pretty well to their 
record by shipping over 47,000 hogs last 
week aud the Americans fell a little 
below average with 16,000.

Prices offered locally are 10 cents less 
than last week at time of writing, viz., 
$6.15 f.o.b. country points and $6.40 
fed and watered for selects. Deliveries 
have been only fair, but, offerings are 
expected to be larger later in the week. 
Drovers seem to think that top notch 
prices have not been reached as yet.

Conditions prevalent in the American 
markets during the week are summar
ized in the following paragraph from 
the New York Journal of Commerce:

“ The past week has witnessed very 
dull provision markets, especially for 
hog products, with declining prices on 
both spot and future stuff in face of 
continued light receipts. Packers have 
been bearing hogs in anticipation of in
creased receipts after farmers’ plant
ing is over, and they have allowed pro
ducts to decline in order to help this 
reduced cost of production, although 
they are supposed to hold the bulk of

71

the stock which has been accumulating. 
Some, however, are believed to have 
been sellers, but the demand has been 
limited to shorts xvho were run in, mid
week, by the strength in wheat, and on 
a falling off again iu receipts. But the 
packers appeared to be ready to supply 
them without advancing nriees to any 
extent. In the meantime cash demand 
has fallen off materially, both here and 
West for all product and prices have 
declined without stimulating demand. 
Exporters have done practically noth
ing and the home trade have bought less 
freely than at almost any time since the 
panic was over, except of rib bellies 
or the local breakfast bacon demand. 
This has also fallen off since early week, 
and they, are getting easy now with 
hams, which have been extremely dull so 
far this season.,f

PROVISION MARKETS
MONTREAL.

PROVISIONS—There is nothing new 
in provision market. Prices remain the 
same as at the last quotations. De
mand is fair.
Lard, pure tieroee.................. .

.«Mb. pail», i 
klfr-Tb. tins, 80

54-lb. tube
rood........
lbe-tacsee

Sap?
case», I. ,D. tine, 8

ua
Wood, a«; tin packet*, *row ' -----rxanedien ihort out urn* port
Canadien «bon pet (Sear ....
Aewtoea fat bafleï..................
■naWlat bacon, par lb............—........... I.
■oes.................................................................. o ill I lq
Etre plate be* per bU. ............................. 11 DO 14 10

BUTTER—The arrivals of fresh made 
creamery butter are increasing. Reports

.........o°$

od......... ......... 0 09

1,601 be. in case 0 06)
•• 5»!

eight-

....................... 0 U

A



DAIRY PRODUCE AND PROVISIONS The Canadian Grocer

Dairy Butter, Eggs
ALWAYS A BUYER AND SELLER 

WHOLESALE

GEO. W. PROUT, Winnipeg

I GET HIGHEST PRICES
for

BUTTER: EGGS
SELLING DIRECT TO 

CONSUMER

Will handle your produce on commission 
—prompt returns

Correspondence Solicited

L A. HEATH
332 Ellice Ave„ WINNIPEG, Man.

CCATIICDC ot all kinds and ■ EfllVlEliD of the best qual- 
^ity can be had 
at reasonable prices of

P. POULIN A CO.
MONTRIAL

Ask for quotations.

SALT
Car lots of Fine, Medium or Coarse, 
in Barrels, Sacks or Bulk.

TORONTO SALT WORKS
126 Adelaide Street E.. Toronto

BUTTER»-EGGS
—we ARE----

BUYERS and SELLERS
Cwerendeaos solicited from 0*1 All 9, 

■AVIT01A and LOWIB FlOTUTOia,

Bitetirj laiüi t Cl.
TORONTO.

ORDER NOW

BROOMS 
BRUSHES 

BASKETS 
BUTTER TUBS

WALTER WOODS & GO.
Hamilton and Winnipeg

from the country state that the farm
ers are putting their cows out and this 
will have the effect of increasing the 
shipments. It is likely that prices will 
remain about the same as to-day quot
ed until stocks begin to accumulate. 
There is very little fall butter on the 
market. Dairy is very scarce.
Freeh Creamery,
Dairy, tube.........
Freeh large rolle.

0 28 0 2* 
0 23 0 24 
0 24 0 15

CHEESE—The local cheese market is 
not very active. Old colored is quoted 
at 15£cj and old white at 15c. New is 
quoted at 12Jc to 12fc.
Cheese, old............

*' new, large 
'* " twine.

G 124 • 12i 
0 12 0 124
0 114 0 134

EGGS—Eggs remain about the same 
with perhaps a. wider range of prices. 
Market steady. Supplies are coming 
along all right, but not too much so 
for the demand remains good.
New laid..................................................... ............... 0 16 0 174

HONEY—Prices remain practically the 
same, although buckwheat extracted has 
advanced one cent. Honey is very 
scarce, and the demand is not very 
great.
White clover comb honey....................................... 0 14 0 15
Buckwheat, extracted............................................  0 09 011
Clover, strained, bulk............................................  0 10 0 lié

TORONTO.
PROVISIONS—“Very firm” is the 

opinion expressed on all sides by deal
ers. Considering that it is between sea
sons the demand is fair. Lard is steady 
and fresh meat is firm, with no change 
in price.

Long dear bacon, oer lb—.......................... 0 KM 0 10$
amdted breakfast bacon, per lb....................  0 144 0 15
Small hame. par lb.............................................. 0 14 0 14$
M edium hams, per U>.................................... 0 13 0 14
ShOTÏdeThams, per lb.......................................0 (frf 0 10

:::: ! IS}
Heavy mess pork, per bbl...........................18 60 19 00
Short out, per bbl............................................ 21 00 22 50
Lard, tierces, per lb.................................................. 0 11}
“ tube " ..................................................... 012

* palls " .................................................. 0124
" compounds, per lb........................................... 0 08*

Plate beef; per 1004b. bbl............................. 13 60 14 0»
Dressed hogs........................................................ 0 08* 0 09

BUTTER—The market is easier, the 
price having dropped a cent since last 
week. A little more butter is offering 
than the demand, but business on the 
whole is rather light.

Per lb.

dreamery solids....................... .........
Farmers’ separator b itter................
Dairy prints, choice............................

0 3u 
0 29
U 28 
0 25 
0 21Baker’s butter.....................................

EGGS—Prices, though one cent less 
than last week, are still firm, and de
mand is light. Farmers are holding out 
dealers being unwilling to buy until the 
price tumbles a bit, as it would not 
pay to pack at present.
Eggs, new laid....................................................... 0 16 0 174

CHEESE—Business is quiet. New 
cheese is offering in small lots, though 
quantity is increasing daily. The price 
is slightly less than last week.
Cheese, large, prime old....................................... 0 134' 0 131

............................new............................................. 01210 111
“ twins, old................... ............................... 0 131 0 14

HONEY—This line retains the old 
price. Demand is quiet, owing to the 
call for maple goods.
Honey, strained, 60 lb tins..................................0 12 0 13

10 lb tins....................................  0 124 0 134
" " 6 lb tint............................................ 0 13
" in the comb, per dot.............................. t 00 2 25

Buckwheat honey, per lb........................................0*8 0 10
" “ in comb, per dos..................... 1 28 1 10
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POULTRY—Hardly anything is offer 
ing and this condition will prevail until 
the spring birds come in, three or four 
weeks hence. Prices remain stationary
Hens.......................................................................... U 10 II 12
Chickens..................................................................... 0 15 0 V,
Turkeya...................................................................... 0 21 0 23

DEATH OF SOAP MANUFACTURER

John Taylor, of Taylor & Co., Toronto 
Passed Away on Tuesday.

John Taylor, of John Taylor & Co 
soap manufacturers, Toronto, died ui 
Tuesday, April 28th, • at his residence 
460 Jarvis St.

The late Mr. Taylor was in his 68tli 
year and was born in Leek, Stafford 
shire, England. When 14 years of ago 
he came with his parents to Canada and 
began his business career with Taylu, 
Bros., paper makers Toronto. Aftei 
wards he joined J. L. Morrison in tin- 
commission business and later bought 
the Morse Soap Works, which he con
ducted, associated with his sons, Maurice 
J. and A. Percy, until his death.

Mr. Taylor had taken considerable 
interest in public affairs, and had served 
for a time on the city council, high 
school board and public library board. 
He was past president of the Si. 
George’s Society and of St. George's 
North American Union.

He was a member of St. Paul’s An
glican Church. A widow, three sons 
and three daughters survive. The fun
eral took place on Thursday afternoon 
to St. James’s Cemetery.

HONESTY IN LITTLE THINGS
The maximum of honesty is consciun 

tiousness in little things. The clerk oi 
bookkeeper who uses his employer's 
postage stamps for his private corn- 
pondence may not be intentionally dis 
honest, and would indignantly resell i 
such an implication as an insuy, ; but 
is he not appropriating another man '■> 
property to his own use ? The same 
principle applies to writing one’s let 
ters in the time for which the employer 
pays. The employer might not object in 
either case if he knew it, but is it 
right ? Indeed, is not the failure oi 
many a young man in commercial hie 
owing to dishonesty in minor details of 
business ?

I have known of clerks being given c.a 
fare to go to a distant part of the city 
on an errand, who walked instead of rid
ing, pocketing the money given them for 
car fare. Was it dealing honestly with 
the employer ? Besides taking the 
money, they took more time for the 
trip. Some may think this is splitting 
Puritanical hairs ; but is it not a prac
tical application of the Golden Rule to 
avoid these seemingly trifling acts ?— 
Contributed by R.C.C.

If you are interested in the welfare 
of the salesman, don’t burden him with 
collections and claims, as bis success 
depends on the amount of goods he sells.
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The sale of

CLARK’S MEATS

is absolutely guaranteed in ad
vance.
Their reputation, from coast to 
coast, makes them the surest sellers 
in the trade.
If other meats are cheaper—if they 
allow a larger profit—something is 
wrong and some day a lost cus
tomer here and another there will 
tell what it is.
Isn’t it worth considering — an 
assured sale and no lost customers.

WM. CLARK
Manufacturer

MONTREAL

------------------------ V
QUALITY COUNTS

Of course, cheapness appeals to some of your 
trade, but your most profitable customers are 
those who want the best. You can meet the 
demands of the most exacting by handling

HEINZ
57 VARIETIES

PURE FOOD PRODUCTS
(the kind that contain no preservatives!

They are made in the largest, cleanest and best 
equipped kitchens in the world and represent 
the, highest attainable perfection in food pre
paration.
Furthermore, you run no risk in selling Heinz 
goods. They meet the requirements or all pure 
food laws and are sold under the guarantee of 
money back to your customer if they ever fail 
to please.

Anything that’s “HEINZ” is Safe to Sell.

H. J. HEINZ COMPANY,
New York Pittsburg Chicago London

You must have noticed a decidedly better 
demand for

OLIVES
during the past few years—

People are beginning to appreciate this 
healthy relish—

Rowat’s
Olives

are leaders in Canada 
and their sale is increas
ing with every season— 
Stock Rowat's Olives— 
Demand of your jobber.

Ontario & Quebec—Snowdon & Ebbitt, 
Montreal.

Halifax—Warren & Co.
St. John—F. H. Tippet.
Vancouver—Jarvis & Co.

H. M. Kii|Rsyal Wirrnt 

Pvrrifiri Edward III
t V »

There is only one

BOVRIL
Bring forward your Bovril show-card* and hangers 
into a good position. This is the best time for sales.

Supp/fe* oan bo obtained from—
BOVRIL LIMITER,................... .......................

27 8t. Peter Street
■ MSHTREAL

W. 1. CLAWSON A CO......... . . . . . . . . . . . . . . . . . . . . . . . . . .
H end 12 South Wharf

0T. JONH, N.H.

A. B. MITCHELL..........................................
Mitchell'» Wharf

HALIFAX, N O.

R. 0. MOIND0S..................................................
120 Church Street

W. L. MoKENZIE A OR...... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
80S Rote Avenue

WINNIFtC

A. 0. URQOMART A 00........ . . . . . . . . . . . . . . . . . . . . . . . . . . .
336 Meeting» Street Weet

VAN00UVEI

and from all wholooalo hou 
throughout Canada •-
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TRADE NOTES.
Emeiie Fournier, grocer, Hull, has 

sold his business.
Ramsay Bros., confectioners. Wood- 

stock, have assigned.
G. W. Knight, grocer, London, has sold 

to Campbell & Rosser.
The assets of W. R. Thompson, grocer, 

Montreal, have been sold.
The assets of Wilfrid Savard, general 

store, Lorette, Que,, were sold last 
week.

The assets of Xap. Peltier, general 
store, Frnserville, Que., were sold last 
week.

Finkelstein & Moscovitz's general 
store at Brandon, Man., was burnt out 
recently.

The assets of Adelard Peltier, general 
store, Ste Anne des Monts, Que., have 
been sold ; as also have those of Jos. A. 
Lapointe, groceries, etc., Yamaehiehe, 
Que.

A Good Investment

PEANUT ROASTERS 
and CORN POPPERS.

firut Tariet y, U.UUtiM.H 
EASY TERMS. 

Catalog Free. 
KINGERY MF6. CO., 106-108 E. Pearl St.,Cincinnati,a

BUTTERFLY BRAND

FUSSELLS
‘GREEN BUnERFLY' MILK

BEST KNOWN—BEST LIKED.
being mechanically prepared without the addition of 
sugar or any preservative, is very easy of digestion, and 
has saved many lives all over the world,as it is retained 
where all other food is rejected. Insist on Fussell's.

(Keep your Labels to get a Gold Watch Free

FUSSELL &■ CO., LTD., LONDON <5- NORWAY.

Prices and Particulars 
of the Agents

John W. Bickle & Greening, 
Carman Escott & Co.,
J. S. Creed. ... 
C. Fat rail Fisher 
Sol. Oppenheimer

- Hamilton, Ont.
- Winnipeg, Man.
- Halifax, N.S. 

Montreal 
Vancouver, B.C.

CANADAi
No Netter

Coentry

MOTTSi 
No better 

Ckoeoioto

When an article is in good and steady demand 
and pleases your customers it is poor business 
policy to experiment with other lines.

The long and regular sale of

Mott’s
“Diamond” and “Elite”

brands of

Chocolate
has made it good policy to demand 
them from your jobber. He sells them.

John P. Mott & Co.,
Halifax, N.S.
SELLING AGENTS:

J. A. Taylor R. S. Mclndoe Jos. E. Huxley Arthur Nelson 
Montreal Toronto Winnipeg Vancouver

Arthur M. Loucks R. G. Bedlington
Ottawa Calgary

BUDA
FLOUR

is “ The Flour of Quality ”

It is rapidly supplanting other lines 
where high quality at a reasonable 
price is desired. It is a high-grade 
Hungarian Patent, milled and blended 
from Eastern and Western wheat by 
millers whose experience covers half 
a century.

Straight or Aeeorted Car Lots a 
Specialty. Write or Wire To-day 
for Cloaeat Mill Prices.

J. B. HARTY
PICTOU, N.S.
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THE FLOUR AND CEREAL MARKETS
flour is Firmer and Advancing—Millers Placing Prices on a Better Basis-

Cereal Markets Steady.

rise only notable feature during the 
v ;k is the firmer feeling in flour, par
ticularly in Ontario markets. Millers 
li-ive been working on an unsatisfactory 
basis for some time under stiff competi
tion atul seem to have just awakened 
I,, the condition of affairs. Prices in 
Manitoba grades were advanced 20 cents 
,luring the week and eastern prices 
« ere also raised 40 cents. The Quebec 
market is very firm but no new features 
are noted.

The cereal markets also continue firm 
v ith local demand fairly good and sup
plies quite equal to demand. There is 
nothing particularly new to report.

MONTREAL.
FLOUR—Flour remains about the 

Mime in price. The market is steady 
and firm and the demand remains good.
Winter wheat patents.............
Straight rollers............................
Extra............................................
Royal Household. ................
Qlenora .......................................
Manitoba spring wheat patents

strong bakers.............
Wive Roses .....................................
Harvest Queen ...........................

.... 660
4 70 4 «0 
4 00 4 10__CM
.... 6 60.... 6 10
.... 6 50 .... * 10 
.... 5 50

ROLLED OATS—The tendency in the 
rolled oats market is slightly upward, 
although not much change is anticipated. 
Demand remains about the same.
Pine oatmeal, baa............................................................  3 20
Standard oatinsàl, bags.................................................. 3 2J
Granulated M H ................................................... 3 SO
Golddust commeal, 904b bags.......................................  1 25
White cornmeai......................................................... 1 66 1 70
Rolled oats, 90-lb. bags................................................... 3 00

«Mb. bags..............................................1 76 110
M bbla.......................................................... 5 85 SCO

FEED—The feed market is unchanc- 
e«l. The demand is good and the mar
ket remains firm and steady.
Ontario bran....... .
Ontario shorts.... 
Manitoba shorts, 

bran...

Ftisi flour

23 00 24 (0 
25 00 27 00 
25 00 27 00 
23 00 21 0J 
27 00 31 «0 
27 00 33 01 

1 10 1 60

TORONTO.
LOUR—The market is on a consider

ably firmer basis this week and prices 
h... e been advanced 20c on the Manitoba 
y nies. Millers seem to have been cut- 
Uag one another’s throats for some 
He nths past and are only now coming 
t understand that they were making 
'• y little at prices prevailing recently. 
•' a result, the feeling is a good deal 
U ner and while business is not particu
le lv brisk it seems likely that the firm 
h ling will continue. Eastern prices 
" i re advanced 40c during the week. The 
P'ices now quoted are :

Manitoba WhwL
K s. r out petwite....................................................■ M I 79
F . . M ................................................  6 30 It*

bum........................................... .............« 90 110

Winter Wheel
g"al«ht roller....................;............ ;...................  « 60 4 M
SkndM.............. ........................................................ 5 01

i'KREALS — Business remains com- 
liuiatively quiet, with demand fairly

good. Supplies of oats are coming in 
freely.
Rolled Meet in twreto. IOO In.

a. par bag 90 lb. 
ana sraouleted.

................................. 06
....................  3 25 3 30

In bw 90 lta. ... 3 IS

FIFTY YEARS CONTINUED 
BUSINESS.

The Vu minings Milling Vo., of Vuni- 
ming’s Bridge, Ottawa, are this year 
celebrating tie fiftieth anniversary of 
the establishment of their business. Ro
bert Vummings began to lay the founda
tions for the present business in 1858. 
For some years he carried the respon
sibility alone, but in 1893 (’has. V. 
Cummings became a member of the firm 
and continued till 1901. In that year 
Wm. R. Cummings was taken in and 
stdl continues a member. In 1905 a 
modern milling plant was established 
with a rapacity of 500 bags. The fifty 
years of continued business under the 
one family management sneaks volumes 
for the principles followed.

MANUFACTURERS’ AGENT IN 
BEGIN A

.1. F,. Peppard. who has been on the 
road and among the trade in Canada 
for the last eight years, has iust opened 
an office as a manufacturers’ agent in 
Regina and will in addition to Regtna 
cover Moose Jaw and Saskatoon.

Mr. Penpard is a Nova Scotian by 
birth and has also spent some time 
among the trade in the United States. 
He is one of the pionpers of the manu
facturers’ agenev business in Regina but 
prospects seem bright, with good local 
support, for his success.

HINTS TO BUYERS.
Reading notices under this heading will be accepted at 

10 cents per agate line.

Laporte, Martin & Co., Montreal, have 
now a most complete line of domestic 
and imported canned goods. The sale of 
“Soleil” brand of goods is increasing 
every year, which may be taken as a 
proof of their excellence. They have a 
complete stock of the nack of 1907 and 
are booking orders for the pack of 
1908 This firm also offer the trade a 
fine line of Japan black and green teas 
and Minerva olive oil from Marseilles, 
which has an official laboratory guaran
tee of purity, rendering it a necessity in 
all up-to-date grocery stores.

TRADE NOTES.
II. Star & Co., Montreal, have been 

registered as general merchants.
Bigaonette à Frere, grocers, Mont

real, are selling their business.
C. B. Snow, grocer. Woodstock. N.B., 

sustained a loss by fire last week.
T. B. Meikle, general merchant. Car

man, Man., is succeeded by J. D. H. 
Meikle.

The general store of La M. Mcl^ugh- 
lin Cie., Buctouche, N.B., was burned 
last week,

The Housewife's Approval
is an essential of success in the 
grocery business. To get her 
approval, stock the lines which 
appeal to her daintiness.

Mooney’s
Perfection Cream 

Sodas
are a favorite with the dainty 
housewife. And the fact that 
their dainty crispness is lasting 
makes them the most economical 
as well as the most delicious of 
soda biscuits.

The Mooney 

Biscuit & Candy 

Company,
LIMITED

STRATFORD, - CANADA

6ELATINE

coxa QELATINS Is ■ STEADY 
SELLER, therefor, should always be 
In your STORE

PURITY GUARANTEED BY THE MAKERS

Canadian Agents J. & G. Cox,
C.I. Calas, fc Sea. Hoelra.l Lti
D. I.uu A Ca.. Garfic Hill.
i. 1. natal â Ce.. EDfNBUCB
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SALESMANSHIP.
From The Philistine.

If Sheldon had a salve that would 
eive every business candidate the Sales
man’s Itch, I’d take his whole output 
on suspicion. The salesman who makes 
the record is not the one who knows the 
most or the one who is the best look
ing: lie's the smiling cuss who never 
hears the word “No.”

The Salesman’s Itch!
Buyers in loose wrappers do not wait 

for you around the corner. ^ on have 
to go after the buyers very much as 
the Roman’s went after the Sabines 
It is persistency that wins.

The buyer is a shy and sly proposi
tion. He likes to be chased.

The man who gets the order is the 
one with the Salesman’s Itch.

There are two departments to every 
business. One is Out-go and the other 
is In-come.

When times are “scarce” the Out-go 
men are cut down or laid off: and the 
lads who lay them off are the In-come 
boys.

Get the Salesman’s Itch—a nose for 
orders, a scent for fromage.

Nail the business. Promises do not 
meet the pay-roll.

Cultivate the Salesman’s Itch.
Salesmen who expect buyers to chloro

form them and stuff the orders in their 
pockets, are doomed to disappointment

It is certainly true that you can not 
afford to sell a man goods that are go
ing to burden him, but it is also true 
that it is for you to decide as to what 
a customer needs, and then see that he 
gets it.

Buyers, through habit, fight on the 
defensive. There are various ways of 
overcoming their scruples, but unless 
you have the Salesman’s Itch, you’ll 
wander forever a lone, lorn hollusehickie. 
and Clio will carve on your tomb a sin
gle word. Skunked.

OPENING BRANCH IN CALGARY.

Carman-Escott Co., of Winnipeg, Ex
tending Operations Further West.

The Carman Fscott Co., wholesale 
grocery brokers, Winnipeg, have opened 
a branch in Calgary which will be in 
charge of J. A. Valiquette. Calgary is 
becoming a very important wholesale 
centre and the Carman Escott Co. 
found it necessary to be represented on 
the spot in order that their growing in
terests in Alberta might receive proper 
attention.

Not long ago the Carman Escott Co. 
removed their Winnipeg office from the 
Union Bank Building to the new Bright 
& Johnston Building on Bannatyne 
Ave. East. There they have in addition 
to larger office accommodation, con
siderable storage room for the various 
lines of goods that they carry. During 
the last year they have added several 
first-class agencies to their list and have 
very considerably increased their busi
ness. Manufacturers who do not estab
lish branches of their own in the west 
are finding it absolutely necessary to

have intelligent representation by 
agents on the ground who have storage 
accommodation to enable them to carry 
a stock.

GEO. F. BENSON BEREAVED.

Widow of Founder of Edwardsburg 
Starch Co. and Mother of Present 

President Passed Away.
Mrs. W. T. Benson, widow of the 

founder of the Edwardsburg Starch Co., 
and mother of Geo. F. Benson, now pre
sident of the company, passed away at 
the family home at Cardinal, Ont., on 
Tuesday, April 21.

Mrs. Benson was one of Cardinal’s 
oldest and most highly respected resi
dents. She was born in Cheshire, Eng., 
in 1827. Coming to Canada with her 
husband in 1858, the couple settled in 
Cardinal. Mr. W. T. Benson died in 
1885, at the age of sixty.

Mrs. Benson was a woman of wonder
ful energy and much ability and was a 
fitting helpmeet for her able husbanl. 
From her interest in local and church 
affairs of various kinds she had come to 
be regarded as the foremost lady of 
the county.

Two children survive her, Geo. F. 
Benson, president and managing direct
or of the Edwardsburg Starch Works 
and Mrs. Jowitt, of Leeds, Eng.

POT
AND

PEARL
CALEDONIA MILLS

BARLEYXFEED
John MaoKay Limited ..... Bowmanvllle, Ont.

GRATEFUL
COMFORTING

IN %-LD. LABELLED TINS. 14-LB. BOXES 

•pedal Agent* for the entire Dominion, C. E. COLSON A SON, Montreal 
In Nova Sootla, E. D. ADAMS, Halifax. In Manitoba, DUCHANAN A CORDON, Winnipeg

THE MOST AAAAA 
NUTRITIOUS

Keep Posted on Sugar
Having been identified with Sugar for the past thirty years, and being in constant touch with all 

sections of Ibis country and foreign markets, we are in the best possible position to keep you posted by 
mail and wire of any actual or contemplated changes and general gossip of the markets. Some of ti e 
largest concerns are subscribers, and we should like to place our proposition before you. For further 
information write

SMITH ê SCHIPPER, No 38 Front Street, NEW YORK.

OPEN TO BUY
Feed and Seed Oats, Wheat and Barley

Quebec’s leading Flour and Grain 
House.

C. A. PARADIS, Quebec

EXPERIENCED ADVERTISEMENT WRITERS
who are open for a situation are requested to 
rerieter their names with the MacLean Pub
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole
sale houses who contemplate establishing their 
own advertising department.

SUOHARD’8 O O O O A
11 This Is the season to push SIJCHARD'S CO- 
\ 1 COA. From now on cocoa will be In demand (
, 1 daily. It pays to sell the beat. We guarantee ,
, » SUCHARD’S cocoa against all other makes.

, Delicious in flavor; prices lust right.
, FRANK L. BENEDICT & CO., Montreal 

( Agents.

H. CONSTANT
First and sole maker in Canada 

of all kinds of

MACAiONI, VEIMICELLI AND PASTES
03 Beaudry Street MONTRÉAL

BODE’S CHEWING GUM
High Quality and absolute Cleanliness Guaranteed.

Largely advertised and good profit. Private brands to order.
THE BODE’S 60M CO., LIMITED, 3» St. Oesrge St, MONTIEAL

v
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They
Can't
Use
This
Signature.

TOASTED 
CORN 

FLAKES
W*
IONOON. CANAOA-

W. K. KELLOGG

on a package is your absolute protection 
in getting the original genuine.

Head Office and Factory, London, Ont.

Branches, Carman, Escott & Co., 141 Ban- 
natyne St., Winnipeg, Man.

Shallcross, McCaulay & Co., Vancouver and 
Victoria, B.C.

COWAN’S
Cocoa and Chocolate
id absolutely pure.

That’s why it is such a brisk seller. 
You may be able to make one sale of an 
impure cocoa—but your customer gets 
wise and goes to the 
other fellow next time.
Make sure of steady sales 
by handling only

Cowan’s 
Cocoa and 
Chocolate

sSSSEBBE

at ABSOLUTE

“ No Flavor So Good As Cowan's "

The Cowan Co., Ltd.

Meurisse Chocolates
The name Meurisse on a package of chocolates, 
no matter what kind, ensures perfect quality. Have 
you learned that? Or have you ever tried our 
Orange Chocolate Cream Bar? It’s a winner. 
Order to-day.

Chocolats Meurisse
J. A. HERREBOUDT, Manager 

22 Lemoine Street, - - MONTREAL

or Methewsoo’s Sons, Montreal ; T. E. Charest, St Gabriel St., Quebec 
W. C. Scott, 76 Queen St., Ottawa.

I»^VWWWVWWW»VVWVWWWWWWWV

THE DOMINION WAFER CO.,
44 St Tiiceet Street MONTREAL

BISCUIT CUPS
A SPECIALTY.

ICE PIES,
ICE CORNETS,

Etc., Etc.
Dealers in Choice Ice Cream.

Telephone Main 1310.

Bakers and Confectioners
Our new department ia well stocked, Shelled 
Nuts, Egg Savers, Icing and Marshmallow 
Powders, French Fruits, Oils and Flavor
ings, Dry and Liquid Colorings, Dragees, 
Currants, Raisins, Dates, Almond Pastes, 
Fruit Syrups, all style* of Cocoanut.

Write call or telephone us for anything 
you need.

The Canadian Commit Co. '"Z^T Montreal
J. ALBERT MicLEAN, Proprietor

nacaviEi, ic.-j. f. movat a co.
NiMNIPES—J. M. SCOTT 
■IMITM. MT. -W. H. DALBY.

ST. JMI. M.-W. A. SIMONOS 
««Elle-ALBERT DUNN 
TWWTl — Roclotion t Roelolso,

MACE’8

Original Ice Cream Powder
This is a line which will bring you good profit. 
Quick seller. In steady demand. Makes a Per
fect Ice Cream by simply adding boiling milk.
The Original Ice Cream Powtler. After 
first sale it sells itself. Stock up early.

NOW IS THE TIMM TO ORDER I

A. H. MACE 4 CO.
746 Notre Dame St., West, - MONTREAL
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ONTARIO GUILD MEETING, MAY 5, 6
Programme Includes Matters of Particular Interest to Trade—Hamilton Whole

salers Preparing to Entertain Visiting Members.

IS M i

The annual meeting of the Ontario 
Wholesale Grocers’ Guild will be held 
in the Federal Life Building, Hamilton, 
Tuesday and Wednesday next, May 5th 
and 6th.

The Hamilton trade is making pre
parations for the entertainment of visit
ing members and 'the importance of all 
members of the Guild being in attend
ance is urged.

A very dainty programme in booklet 
form has been issued and judging by the 
addresses and discussions anticipated the 
meeting will be of exceeding value to 
the trade. The program arranged for 
the two days is as follows:

'IVESI)AY, MAY 5TH.
10 a.m.—Meeting called to order by 

President T. B. Escott. Appointment of 
recording secretary to meeting. Ap
pointment of press committee.

10.15 a.m.—A welcome to Hamilton. 
F. T. Smye.

10.20 a.m.—Minutes of last annual 
meeting

1045 a.m.—Address by the president.
10.55 a.m.—The financial report.
11.15 a.m.—Beading of list of im

portant matters for discussion. Par
ticulars of suit to date.

11.20 a.m.—Address by H. N. Kittson, 
subject : “ Know Thy Opportunity.”

11.45 a.m.—Adjournment to Hamilton 
Glub for luncheon, the guests of the 
Canadian ('aimers, Limited, and at 1 
p.m. an automobile trip through the 
banana belt of Canada.

3 p.m.—Reading of letter with recom
mendation from the Hamilton Board of 
Trade re new Bill of Lading, flag sta
tion difficulties, and settlement of claims 
by railway companies. Passing a re
solution re same.

3.30 p.m.—Discussion and resolution 
with a view to confirming circular let
ter No. 3—07 of April, 1907, prepared 
by The Dominion Wholesale Grocers’ 
Guild, dealing with the relations be
tween manufacturers and wholesalers.

4 p.m.—Paper by H. C. Beckett on 
‘‘The Importance and Value of Trade 
Associations and their Relations with 
the Government. ” Resolution re same.

4.30 p.m.—Discussion and resolution 
re payment of freight to non-competing 
points.

5 p.m.—Report on tobacco efforts to 
secure better margins. Resolution re 
same.

5.30 p.m.—Discussion on terms.
6.45 p.m—Guests of the Hamilton 

trade at an informal dinner at the 
Hamilton Club, and theatre party at
8.15 p.m.

WEDNESDAY, MAY 6TH.
9 a.m.—Meeting called to order. Read

ing of communications.

9.15 a.m.—Discussion and resolution 
on summer and winter holidays. Dis
cussion and resolution re Christmas 
presents.

9.45 a.m.—Paper by W. G. Craig. Re
solution re same.

10.30 a.m.—Resolution re change in 
printing of Guild minutes and other 
documents.

10.45 a.m.—Cost of doing business. 
Kindly look this up for discussion. Is it 
not true that success or failure depends 
largely upon the speculative element?

11.30 a.m.—Canned goods policy for 
1908. Resolution re same.

12 noon—Paper by E. M. Trowern, 
Toronto, subject : ‘ ‘ The Evil Effect of 
Co-operative Societies, if Introduced In
to Canada.”

1 p.m.—Recess. Guests of the Hamil
ton trade at luncheon at the Commer
cial Club.

2.30 p.m.—Election of officers for 
1908. Appointment of executive com
mittee. Place of next meeting.

3 p.m.—Discussion and resolution on 
ways and means for 1908.

3.30 p.m.—Discussion on sugar terms 
and violations generally with a view 
to more satisfactory methods.

4 p.m.—Completion of unfinished 
business and summary of communica
tions between Guild officers and manu
facturers on various subjects pertain
ing to the advancement of the objects 
of the Guild. Recommendations by 
members of matters for consideration 
and action of committees.

WINNIPEG PURE FOOD SHOW.

Great Preparations Being Made for Ex
hibition June 8 to 22.

Without doubt the Pure Food Show 
to be held in Winnipeg this year will 
repeat the success of the big show held 
in 41*^ Manitoba capital last July. The 
committees of the Retail Merchants’ 
Association are hard at work, over 200 
retailers throughout the West being ac
tively interested in the work of pre
paration. Having the experience of last 
year to guide them, the management 
are confident that they can remedy any 
defects in last year’s exhibition and 
conduct a show much superior to any 
yet held in Canada.

An important change in the arrange
ments has been made this year. At the 
last show each exhibitor decorated his 
own booth. Apart from the inconveni
ence, annoyance and delay which this 
caused many exhibitors the result was 
unsatisfactory for the reason that there 
was a lack of harmony in the color 
schemes. This year the management of 
the show are building and decorating 
all the booths. These are being built 
under the supervision of Wardell &
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Nichols, architects, and in the decora 
lions no bunting will be used. The booths 
will be solidly built and painted in 
blended colors.

A large room in the front wil be 
fitted up as a Ceylon tea garden for 
Thomas J. Lipton and it will be oe 
copied by Cingalese attendants. Through 
out the building palms and fountain- 
will be liberally used: a baud of inter 
national fame is being secured and ah 
preparations are being made to ensim 
a very successful show.

Secretary W. A. Coulson informs Tin 
Grocer that there will be some 45 booth- 
in all. • Of these 35 are now sold and 
there are still 10 more to be sold. Amoiic 
the exhibitors this year are the follow 
ing :

The Cod ville Co. (Gold standard pm 
ducts) : E. I). Smith, White House cof 
fee; J. T. Griffin & Co., Nicholson <x 
Bain, H. J. Heinz Co., Mason & Hioke\ 
W. R. Milton Co.. McCormick Mfg. Co.. 
Carman, Escott Co., Ocean Mills, Cliri- 
tie. Brown & Co.,-Dingle & Stewart. 
Foley, Loch & Larson, Genesee Pure 
Food Co., The Canadian Canners, Scott, 
Bathgate & Co., B.C. Sugar Refining 
Co. Western Canada Milling Co., Stimp 
son Computing Scale Co., Thomas .1 
Lipton. E. R. Drewry, Dr. Price’s Bak 
ing Powder and Kellogg’s Toasted Corn 
Flakes.

The association is demonstrating in a 
practical way their own belief in ad 
vertising. Newspaper space, poster-, 
picture post cards and a host of other 
advertising devices are being employed 
to excite interest in the show and the 
big success of last year’s show is mak
ing the work comparatively easy. It i- 
expected that the Lieutenant-Governor 
will open the show. The dates are June 
8 to June 22. Special railway rates tu 
the show have been secured.

TRADE NOTES.
G. W. Abraham, confectioner, Graik, 

Sask., has sold to E. C. Doner.
Walker & Marsh have discontinued 

their general store business at Hor-e 
La je, Sask.

W. Cavanagh, general store, Maryfield. 
Sask., has been succeeded by McGreer v 
& Cavanagh.

James Chatwin, general storekeeper 
Port Hammond, B.C., has been su. 
ceeded by Allison & Cross.

Mr. Strike, of L. H. Packard & Co 
llie manufacturers of shoe dressings, m 
Montreal, has just prepared an artist 1 

pyramid display of the firm’s product■ 
for shipment to England, where it will 
be used at the Franeo-British exhiln 
tion, which will be held in London fmn 
May to October.

Many & Kohan, a new concern, ha' 
purchased the general store busines- 
lately carried on by Osborne & Ferriei 
at Dollartown. Mr. Many, having com 
mand of some half-dozen different lan 
guages, is in a position to cater to tin 
wants of customers of all nationality 
that may be in town, also he has 
large experience in general business, e< 
pecially in groceries.
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LEA & PERKINS’ 
SAUCE

GREATEST 

GLOBE TROTTER 

OF THE

CENTURY

•t* AN» PERRINS"

WELL

KNOWN AND

APPRECIATED

THROUGHOUT

THE WORLD

Making the dinners in millions of homes 
more tasty and appetizing.

Lea L. Perrins' Sauce gives a rare relish 
to Fish, Meats, Game, Salads, Cheese, etc. 
Look for the signature!

“ We advertise to the general Public in 
Newspapers and Magazines that this fam
ous Sauce can be had from all Grocers."

J. M. DOUGLAS & CO.
Eit. 1837, - MONTREAL

Canadian Agents.

BRAND 
MAPLE SYRUP

The Acme of Perfection.

Twin Block Pure 
Maple Sugar

The Kind That Satisfies.

Maple Cream Hearts
The People’s Favorite.

Wild Strawberry
and

Raspberry Jam
Pure and Delicious.

Pickles and Ketchup
Of Superior Quality.

SUGARS and CANNERS
LIMITED

Montreal, Quo.
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AUCTION
We are now holding our regular 

Auctions of

STRAWBERRIES 
PINE APPLES 
ORANGES and LEMONS 
TOMATOES 
CABBAGE

and other early produce
This is the best medium to draw 

your supplies from.
Car lots—Fresh—Low prices— 

The least possible expense attached 
to handling, gives you a close price 
in buying. Auction room just across 
from Railway tracks.

McWILLIAM

Mc./E.
_______________ EVER 1ST,

Look Here!
Some Interesting Prices

Large Bright Frozen Herring,
per 100. *1.40

Bloaters, Box of 50 - - .60
Canned Mackerel, tails, percase 4.00

...................flats, - 4.30
No. 1 Labrador Herring - 4.60
No. 1 Nfld. “ - 4.26
Cod Oil, a gallon - - .40

Send'us your order.

J. & R. Me LEA
WHOLESALE FISH

23 COMMON ST., - MONTREAL

JOHN E. CASSIDY
Highest Quality Oysters

WHOLESALE

086 St. Catherine St. W., Montreal
Telephone Uptown 2119

FRUITS, VEGETABLES AND FISH
Business Again Active—A Tumble in Strawberry Prices—Canadian Greens Be

ginning to Arrive.

Business has improved again this week 
and the dealers are feeling in better 
spirits. Strawberries are coming in 
plentifully just now, and both Montreal 
and Toronto report a lowering in price, 
though at present they seem to be firm 
at 18c per box. Carload lots arriving 
brought the price down to 17c and they 
were picked up quickly. The merchants, 
however, now seem to have sufficient on 
hand and they are not moving so quick
ly as at the end of last week.

Canadian greens will now be arriving, 
and already lettuce is on the market. A 
number of other lines of native hot
house garden truck is being sold, hut in 
small fots only. Apples and cabbage 
aie plentiful. Pineapples are still slow
ly coming down.

Fresh-water fish is beginning to come 
in and is supplanting tile lines which 
were staple during the earlier months of 
the year. Fine weather continues and 
prospects for the future are bright.

Hlgheet prloe paid for

DRIED APPLES
O. E. ROBINSON & CO.

Established 1860

IngersoU - Ontario
WOULD YOU LIKE OUR WEEKLY CIRCULAR

MONTREAL.
GREEN Fill ITS*—Strawberries arc 

the only line on the fruit market which 
have shown any change to remark. Ow
ing to the arrival of carload lots from 
the ('arolinas the price has dropped 
from 35c and 40c to from 17c to 20c per 
basket. The previously high price was 
due to the fact that they were being 
brought into Canada in small lots by 
express from New York. Almeria 
grapes are s’omewhat easier this week.
6>eji»u»»i Lino olhum....................................................  1 Uu 2 25
Ooooftnute, new, per beg................................................. 4 50
Lemons .....................................................................  2 00 2 50
Navel oranges ........................................................... 2 75 3 25
Florida oranges, box......................................................... 3 50
Mexican oranges................................................................. 2 36
Porto Rico oranges, box .................................................. 2 60
Jamaica oranges, bbl....................................................... 4 00
Valencia oranges.......................................................  4 00 5 fo
Pineapples, case.................................................................. & 60
Grape fruit, box ................................................................ 3 25
Almeria Grapes, keg......................................................4 CO 5 00
< ape Cod cranberries, bbl........................................11 to 14 CO
Gape Opd Ctanberri***, frozen, bbb........................  4 00 5 0)
Nova Scotia cranberries, bbl...................................  6 00 7 O '
Straw erries. qfc............................................................ 0 17 0 20
Apples .....................................................................  3 00 5 It»
Bitter oranges ..................................................................... 115
California Blood Oranges ....................................... 3 00 4 25

VEGETABLES—The market remains 
in about the same condition as last 
week. Demand seems to be increasing, 
however.
Parsley, per doz. bundle*..................................................... 0 36
American parsley, large bunches, doz............................... 1 00
gs«e, per du......................................................................... J J"
Savory, per doz.......................................................... 0 10
Cabbage, bbl............................................................... 200 250
Turnips, bag................................................................  0 76 0 96
Celery, doz ..................................................................  0 26 1 00
California celery, crate.............................................  5 60
Water cress, large bun. hes, per doz.............................. §76
Spinach, bbl.................................................................  2 76 3 00
Green peppers, crate.......................................................... 3 60
Boston hot house cucumbers, doz.................................... 2 00
California asparagus bunch....................................  9 60 U 76
Potatoes, per bag......................................................... 1 05 1 10
Sweet Potatoes, basket...................................................... 3 26
Beets bag . ..............................................................  0 76 1 00
Garrots, bag..............................................................  0 60 0 76
Tomatoes, Florida, crate........................................ 3 50 4 00
Tomatoes, hot house, per lb.............................................. 0 36
Spanish onions, small crates..................................... 0 70 1 00

** " large orates..................................   3 0'
Canadian onions, lb................................................. 0 < 3
Egyptian Onion» .................................................... 0 13 0 131
Boston lettuce, hot house, per doz......................... 0 85 1 10
Radishes, doz...................................................................... U 60
Bermuda parsley, crate..................................................... 3 00
Mushrooms, per lb..............................................  0 76
Horse radish, per lb.......................................................... 0 12
Beane, green, basket................................................. 6 95 6 10
F ench beans, wax.....................................................  6 16 6 50
Egg plant, doz..................................................... ............... 1 60
California cauliflowers. per crate < f 16..........................  8 00
New cabbage, crate .............................. ..................... 3 >5
Florida Celery, crate ................................................  2 75 3 00

. 8o

Fltill—Fish remain about the saun
as last quotations, with the exception 
of boneless cod, which has risen some 
what.

Freeh and Frozen Fish.
Haddock, per lb................................................................  0 L6i
Fresh hali out............................................................... . 0 02
Maoserel, " .......................................................... ... V 08
Dore, " ........................................................... 0 07 6 uë
Pipe, lb ..................................................................... 0 04 0 II
Wniteâsh, lb .........................................................  0 05 o 08
Flounders, lb........................................... ......................... 0 18
Bluetish, lb......................................................................... 0 15
tihad, each........................................................................... 0 40
titriped Bass, lb................................................................. 0 12
B.O. salmon, lb.................................................................. 0 08
Qualls Salmon, lb...........................................................  0 0/
smoked and Salted—

Had dies, boxes, per lb............................................... U L7|
Kippered Herring, 60 in box.................................... 1 10
Yarmouth Bloaters, per box................................... 1 10

Prepared and dried—
Shredded cod, box of 2 dozen cartons.................. 0 81
Skinless cod, 100 lb. cases .. ................................ 6 25

Strictly boneless pure cod, 20lb. boxes............... 0 08 0 13
Bonelee cod. zO lb. boxes ...................................... 0 Out
Boneless fish, 20-lb. boxes, blocks......................... 0 05t
Boneless flah, 26-lb., boxes, per lb........................... 9 015,

Oysters and Lobsters—
Malpeques. bbl ......................................................... 6 08
Standards, bulk, per imp. gal................................ 1 40
Standards, quart tins, sealed................................. 0 40
Heleote, bulk, gal......................... .............................. 1 60
Paper pails, lOu, pint size ...................................... 1 10

'* 100, quart size...................................... 1 60
Pickled fish—

No. 1 Labrador herring, per half bbl.....................  3 00
No. 1 Mackerel, 20-lb. kltU....................................... 1 75
Green cod, large, lb..................................................  0 04
Green cod, » ZJ| 1 lb................................................... 0 03
Labrador Salmon, |-bbla.......................................... 8 6o

TORONTO.
GREEN FRUITS—The fine weather oi 

the past few days is causing quite a 
stir in business, and an improvement U 
noted over last week. Pineapples are 
cheaper and bananas have come down a 
little. Apples arc easier and have shown 
somewhat of a slump, though good 
prices arc asked for the higher grades 
Roughly, the price of apples ranges 
from $1 to $5 a barrel, according lu 
quality. The November cut of lemons is 
the new feature of the week. Straw 
berries last week dropped to 17 cent', 
but are up again one cent and an- 
rather firm. Oranges are still rising 
and cranberries are practically off tin- 
market. Prospects appear good for tin 
trade during the spring and summer.
Oranges, N'uU-i , new........................... ................... 3 0 3

" Valencia».................................................... 4 Ol 5 <"
*' Bahama* ..............  .................................. 200 2 -

Orauges, HI od ................... ............................ 2 2'.
Lemon». California, 240. *», 360, 420 ....................  2 50 3 Ou

“ Mee*ina*. new crop.......................................Î 50 2 75
L- mens, California new....... .......................................... 3 5
Grape fruit, 64» 80'», 96»......................................... 5 73 f>
Grape fruit Bahama".................................................. 3 on 4 no
Apple», No. 1 wait r fruit.................................. 2 25 3

" No. 1 " ... ................................  1 75 2
Ap, le», fancy spi- •.....................................................3 60 4 5»
Banana». Jamaica first*. per bunch ......................  1 60 1 75
Banana», Jumbo bunch*» ...........................................2 no 12'»
Almeria grape», pet keg............................................. 6 50 7'-»
Tangerine»........................................................................ 3 "0 4 no
Pineapple*.....................................  4 00 4 '•»>
Strawberries, at*....................................................... 0 Hi
Rhubarb, per doz......................................................... I 25 1 25

VEGETABLES-With the advent oi 
new vegetables, quite a number of prie.- 
changes occur. Canadian Boston-hra.l 
lettuce, from the vicinity of Hamilton 
may be said to open the market to 
native garden truck, and from now on 
dealers expect Canadian lines to sup
plant imported truck. Great quantiti. - 
of cabbage, new and old, are offering 
this week and beets, carrots and parslev 
are among the new stuff offering. Po- 
tatoes are about five cents higher, to
matoes are more plentiful and aspara

I I
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gus is coming iu more freely. New spin
ach is expected this week.
New Brunswick Delawares, per bag
Potatoes, Canadian, per bag.........
Potatoes, new, bbl............................
Sweet Potatoes (Jersey), ver bbl.
Onions. Spanish, per case...............

" per bag...................................
“ green. ? er doz.. Canadian

Onions. Pgyptiai, p ;r sack ............
Onions, Canadien, per bag...........
Cabbage, new, per c ate..................
Carrots, Canadian, per has ..........
Carrots, new. per doz. bunches —
Turnips, per bag ............................
Parsnips, per bag...............................
Parsley, ner doz..................
Celery. Florida per crate . _____
Celery. California, craie.................
Celery, Canadian, per doz................
Lettuce, imported “ ....... .......
Le tuce, Canadian, doz..................
Cucumbers imported per doz — 
Tomatoes, imported, per crate ...
Mushroom', per lb .........................
Fa ishes per '<x., Canadian ........
Spina h. per hamper.......................
Asparagus per hunch......................
Bee's, dozen bch............................
Carrots, dozen bch..........................
Pars! y, dozen boh ........................

FISH—Business is quite a bit better 
than last week. Holland and Labrador 
herring are off the market and fresh cod 
and haddie and Lake Erie take their 
place. The prices of other lines remain 
She same. From now on fresh fish will 
come in more frequently and will sup
plant the cured and frozen lines.
Perch, large, per lb ...................................   0 07 «1 08
Blue piok»rel. per lb.............................................. 0 06 0 01
Whi e fleh, fleorgian Bay. per lb................................ 0 11
Wblteflsh, winter caught, per lb...........................0 0* 0 P|
Had look, frozen, per ih...................................... 0 i g 0 07
Herring, medium, per lb ..................................  0 07| • 0|

" jumbo, per lb ... ..................................... 0 10
British Columbia salmon, per lb................................ 0 IS
Qualls. per lb.. ................................................... I 09
WhiteOsh. Lake Erie .................................................. • 13
Cod. fresh ...................................................... ..............  0 OS
Haddie, fresh............................................................. 0 07
Trout, fresh, per lb.................................................0 12 0 IS
Ciscoes, per basket....................................................... 1 00
Labrador herring, fresh, per KS.................................. I 40
Halibut, fresh caught.................................................. 0 10
Shredded cod, per doz ................................................ IM
Lire lobsters..........................................................  0 SO 0S5
Blueflnn. small white, per lb........................................ 0 07
Mackerel mediums, each............................................ 0 IS

" large ............................................................ I IS
Finnan Haddie. per lb................................................ • 10
Flounders, per lb.............................. ......................... 0 P4
Bloaters. Yarmouth, per box..................................... 1 10
Oysters, per gal............................................................. 1 *8

" In shell, per 100 .................................... — 1 35

B.C. CANNERIES PROGRESSING

Organization Completed of Two New 
Companies With Bright Prospects.

A note from a correspondent in Brit
ish Columbia this week tells of progress 
in connection with newly organized 
canning companies in that province. 
These and other facts show that the 
canning industry in the West is develop
ing rapidly. He says:

“Good progress is being made in the 
■rgnnization of the Chilliwack Canning 

and Preserving Company, which recent
ly took over the plant of the New West
minster Canning Company, and which 
will have its plant in the Chilliwack 
Valley. H. T. Ooodlnnd, of Vancouver, 
lias been appointed the secretary, he 
having had experience in organization 
work of this kind, and a knowledge of 
fruit canneries. The directors elected 
for the year are : M. H. Nelems, P. W. 
Vrankshaw, A. TTnsworth, H. Hedging, 
1’ II. Wilson and J. H. Ashwell.

“The Southern Okanagan Canning 
Company, which has its headquarters 
ni Penticton, has received its charter 
and is ready to go ahead. It will have 
a capacity this year of 75 tons of to
matoes, and the committee has ascer
tained that this amount is available. 
The outlook is considered extremely 
promising. ’ ’

PINEAPPLES
Season is now at its height. Prices are low and quality fine. 
Sizes, 18s, 24s, 30s and 46s. Perfectly ripened and sound.

CABBAGE, CUCUMBERS and 
TOMA TOES

Full direct cars of the above are being received daily by us.

SEND US YOUR ORDERS

WHITE & CO., LIMITED
TORONTO AND HAMILTON

“ST. NICHOLAS” and “HOME GUARD”
November Cut Lemons

are what you could call the “First Selection” of 
Italy's lemon crop. It will pay you to store a 
few boxes of this fruit.

W. B. Stringer & Co., soie Agents, Toronto

FRESH ARRIVALS . . .

Extra Fancy
“Golden Orange” Brand

Washington Navel Oranges
Ftmoy Sweet Sonora Oranges

EXTRA FANCY
California and Nlesslna Lemons 
Florida Celery 
Early Vegetables and 
Ripe Bananas

HUGH WALKER <6 SON
QUELPH, ONT.

When writing to advertisers, kindly mention haring seen the edvertteement 
in this paper,

Si



OUR NOVA SCOTIA LETTER
Easter Grocery Trade Brisk—Shipments of Produce to West Indies—Serious 

Shortage of Butter—Death of Prominent Grocer.
(Special Correspondence to The Canadian Grocer )

Halifax, N.S., April 25.—The Easter 
grocery trade in Halifax was good in 
all lines, the volume of business being 
fully up to that of the same season last 
year. The market at the present time is 
well supplied with fruit, and green 
goods from the United States are ar
riving in fairly large quantities. Straw
berries of fair quality are retailing at 
35 cents per box. Lettuce, rhubarb, 
spinach, cabbage, tomatoes and Ber
muda onions are now offered for sale. 
Vegetables are keeping well this season 
and good stocks of potatoes are avail
able. They are retailing at 75 cents 
per bushel. Large quantities of pro
duce are now being shipped from here 
to the West Indies.

* . *
Apple shipments from this port are 

falling off, as the season is about closed. 
The last shipment was made this week 
by the Furness liner, Shenandoah, which 
took eight thousand barrels. Carloads 
of the poorest quality of apples have 
been sent to the cider and vinegar works 
in the Valley during the past few weeks. 
No market could be fourni for this fruit, 
many of the dealers here refusing to 
handle it. There is still some good 
fruit held in the Valley and it com
mands high prices.

The heavy demand for eggs during 
Easter cleaned up the stocks on hand

SALT
MANUFA CTURERS

Granted the highest awards In competi
tion with other makes.

WINGHAM ESTABLISHED 1871

Maple Sugar
Grocers, I want your orders for 
Maple Sugar. I am right in the 
heart of the Eastern Townships 
where the best and purest maple 
products are made, and can 
supply you with the best at 
correct prices.

Write me.

P. J. GIRARD
RICHMOND, - QUE.

and since then the receipts have been 
very limited. The continued cold 
weather has caused the hens to stop 
laying. Prices range about 17 cents par 
dozen.

* . * 6
The butter situation here is quite 

serious, ami such a shortage has not 
been known for many years. The re
ceipts of dairy butter are very limited, 
only a few small tubs are reaching the 
market, and these are readily bought 
up. According to information received 
here butter in Boston appears plentiful, 
and good creamery prints can be pur
chased there for 30 cents. During the 
past week it dropped one cent per 
pound in Boston. The scarcity of but
ter has caused a demand for preserves, 
molasses and dried fruits. Grocers re
port increased sales of these lines and 
also of syrups.

* . *

The receipts of maple products this 
season have been rather small, and the 
demand good. The sugar is quoted at 
13 cents wholesale and the wax at 
18 cents.

* . *

Poultry is very high and scarce. 
Fowls are quoted this week at 20 cents 
per pound. There is a demand for tur
keys but none are offered.

* . *

Alexander Urquhart, junior member 
of R. Urquhart & Son, died very sud
denly at his home on Spring Garden 
Road last Saturday. Mr. Urquhart's 
health had been failing for some time, 
but he was able to be at business on the 
day before his death. He was fifty-three 
years of age and had been engaged in 
the grocery business from his boyhood, 
the firm being one of the first to estab
lish business in Spring Gardens. His 
father, who is a veteran in the gro
cery trade, is still able to attend to 
business and is to be seen daily behind 
the counter.

SOME CHANGES IN TORONTO.
The business at the corner of Bruns

wick and Sussex, which has been run 
for some time by A. Irving, has been 
taken over by Pattison Bros. The 
brothers, Ed. and Wesley, are two

P/LS/FA PPL.FS are seasonable now, let us have 
r flikAlr r LCw your order8 and prices will be

Right.
THE DAWSON COMMISSION CO., TORONTO

bright young men who learned their 
trade in the store they now manage 
under the guidance of their uncle, Alex. 
Wray. The business was sold by Mr. 
Irving to R. W. Hollinger, who fonn- 
erly ran a store on Clinton St., but 
about three weeks ago, Mr. Hollinger 
sold to Pattison Bros., the present 
proprietors. The young men deserve to 
do well and prospects are bright.

Geo. H. Hatt, who has been conduct
ing a bright grocery business at 980 
Bathurst St., has sold to Mrs. Forest.

Wm. Moore & Son, grocers, 402 Spa- 
dina Ave., have sold their business to 
Mr. Connor, who has ireoently come 
from Saskatchewan.

A WORD FOR CANADIAN PICKLES

Own Product Compares Favorably With 
Imported Article.

•*

The following letter, which came to 
ns during the week, is self-explanatory:

Editor Canadian Grocer,—In your is
sue of lOtli inst, your Vancouver 
correspondent makes the statement 
that one of the retail grocers 
of that city had drawn his 
attention to the fact that there was not 
being offered by the pickle manufactur
ers a green tomato pickle, such as his 
mother made, now we beg to take ex
ception to this as we have been offering 
to the trade for the past seven years 
and are still offering these goods which 
are the perfected recipe of Mrs. Lea 
and we think that he will find that they 
have that same flavor and relish as the 
kind that his mother made, as in manu
facturing these goods that is one point 
that we keep constantly before us. We 
realize that the consuming public to
day is looking for goods with the home
made flavor. Probably the reason your 
Vancouver correspondent could not re
fer this grocer to our goods is the fact 
that we have not been able as yet to 
supply the demand in Ontario even after 
increasing our capacity yearly for the 
last seven years. We would refer him 
to our advertisement in this issue where 
we are giving a short history of these 
goods.

Our reason for taking this matter 
up is that invariably in referring to 
the manufacturers of pickles the Can
adian factories do not receive the re
cognition they deserve as they are at 
the present time offering the trade as 
fine a quality of goods as any that are 
being sold here by foreign manufactur
ers and at a price that is within reach 
of everybody.

The Lea Pickling & Preserving Co., 
Simcoe, Out.

Geo. S. Hall, who is joining the On
tario traveling staff of Red Rose Tea. 
left for St. John on Tuesday, April 21, 
to get acquainted with the men and 
methods at the head office of the com
pany.
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A CHURCH FOOD FAIR
Pleasing Exhibits Made by Manufacturers of Grocery Products in St. Matthew’s 

Church, Point St. Charles, Montreal.

Tin assembly room of St. Matthew's 
('|i,in li was the scene of a very fine 
f,nnI fair held last Thursday and Fri
day al'iei'noons and evenings. The hall 
was ilvvoraied in a very artistic and 
rliiirii'ing manner, the prevailing decor-
alivv ....ilium being long streamers of
|ia|>ri '■!' red, white and blue entwined 
and fashioned into festoons and other 
grlisiie arrangements' which went to 
produce a highly pleasing effect. The 
central part of the floor space was oc
cupied by I lie Stewart Co., manufac
turer- of high-class confectionery. The 
l'asile I «lend Tea Co. and the Kdwards- 
liurg March Co. The Stewart Co. dis
played a very fine line of confectionery 
which was arranged in the third booth 
in the ventre. Mr. McManus, the Mon
treal representative, was in charge. Oc
cupying ! he first position in the centre 
was the Kdwardshurg Starch Co. with 
their line of corn syrups and starch. 
This was a very fine exhibit. Im
médiat ly behind them might he found 
the display by the Castle Blend Tea Co. 
A pailieiilarly interesting method of 
parking was on view in their exhibit, 
consist lug of what was apparently a 
hunk, hut which on opening the cover 
was Imuid to contain three pounds of

tea instead of literature. Commencing 
at the left entrance and running around 
the room were seen Ihe exhibits of such 
firms as Bovril, Ltd., the famous fluid 
beef people; E. W. tlillett, Co., Ltd.; 
Magic Baking Powder, and other pro
ducts. Comfort Soap also gras|>eil this 
opportunity for business publicity. In 
a corner next to the Comfort Soap was 
the exhibit of the Cowan Co., Toronto, 
which was in charge of two young 
Indies and their Montreal representative, 
E. J. Cowan. Mr. Cowan showed a de
sire to advertise specially their Maple 
Buds, which he was doing by distri
buting this wholesome product to those 
present. Near the last named exhibit 
was Ihe booth of I>r. Price’s Breakfast 
Foods, which, though not very large, 
was very nicely arranged. At the rear 
of Ihe hall was situated a broad stair
case, which made an admirable stand for 
a display of Ihe famous Royal House
hold Flour. Next to this there was a 
donation booth where the Indies of the 
church had on sale various products 
given by the exhibitors and others. In 
this corner might be found also Ihe dis
play of the Bee Starch Co. On Ihe right- 
hand side of the hall the products of 
the Ozo Co. were on exhibition, con

sisting of jams, pickles, vinegars and 
sauces. These are strictly Canadian 
products which meet xvi.lt Ihe approval 
of those who are connoisseurs. The 1m- 
pcrial lee Cream Co. placed themselves 
in the hands of Ihe young ladies of the 
church who by those methods, |teruliar 
to themselves, not only efficiently ad
vertised Ihe ice cream but augmented 
very materially the funds of their 
church.

PERSONAL NOTES
V. X. Smith, accountant of the Red 

Rose Tea Co.’s Toronto office, is spend
ing a couple of weeks’ holidays in Bos
ton.

R. Carignan. representing Importe, 
Marlin & Co., Montreal, left last 
week for a trip to Detroit and inter
vening western points.

tien. V. Kneen, formerly traveler for 
seven years in Eastern Canada for Frls- 
Xapllia Co., has bought out the grocery 
of K. Brisson, .'>81 Bourbonniere St., 
Maisonneuvd Mont real.

F. R. laiwlor, M.P.; \V. It. Drvnan 
and R. I,. Iunis, of Ihe Canadian fan
ners, Hamilton, were in Montreal Fri
day last. Messrs, l.axxlor and Drvnan 
left for the Maritime Provinces Satur
day, while Mr. lnnis returned to Hamil
ton. All Ihe gentlemen were very nuieli 
pleased xxith the display of their goods 
made by I heir agents. .1. Alex, tinrdon 
X Co., at he Exhibition of (inn-cries 
in the Arena.

S^aoiMB^-J? LOvAtm

“Brunswick
Brand"

We have now new Pack of

Clams and Scallops
and will be pleased to receive 
orders for any of the following 
goods :

Herring Tomato Sauoe 
Kippered Herring 
Finnan Haddlee and 
Sardines

BRUNSWICK B»4WD *

'«unmiwmuro11*1

CONNORS BROS

Connors Bros., Limited
Black's Harbor, H.B.

Butter Fruit
The best is always satisfactory.
We handle Butter, Cheese, Eggs, 
Fruits and Produce.

Let us handle your stock.

We buy, we sell.

When handling on commission 
we get best possible price and 
make prompt returns.

Write us to-day.

NICKERSON * HART,
HALIFAX, N. S.

P. 0. BOX 352
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MEN WHO SELL THINGS
We have just closed an arrangement whereby we will have the exclusive right to publish in Canad i 

a book for salesmen, by Walter D. Moody, formerly traveling salesman, buyer and general sales manager 
for a large wholesale house, and now business manager of the Chicago Association of Commerce—the larg 
est body of business men in the world, numbering about two thousand seven hundred members.

Mr. Moody’s book is dedicated to the “Commercial Ambassador,” and he has written it primarily for 
the traveling man. It also contains much educational matter for the business man, young and old, and 
there is a vein of business philosophy running through it that will appeal to any man or boy interested in 
self-development and a successful future. It is a book every salesman worthy the name will find indis 
pensable.

Mr. Moody has been engaged for a year and a half in compiling these experiences and observations 
of his life’s work in connection with the field of salesmanship as viewed from the standpoint of the travel 
ing salesman, buyer, sales manager and employer, and as this book appeals to all who are concerned in anv 
line of trade or business, it is just the book those in your own line who are engaged in the creative, money 
getting side will find most useful and valuable.

The publication will be begun shortly in The Canadian Grocer and will run for several months. 
Special subscriptions will be taken during the time it is running, at $l.oo. Of course, reg
ular subscribers get it without extra charge. We would appreciate very much our readers drawing 
the attention of commercial travelers, and their clerks, to this announcement. Here are some selec 
tions which show the author’s vigorous and enter aining style.

The salesman who hopes to win real success 
must change his negative qualities into positive 
ones, and then stick to some good reliable house 
where his chances for growth are assured.

A salesman of experience realizes that ideas 
—practical methods of selling goods—are of the 
greatest value, and he also knozvs that it pays 
him to search for them.

Time and thought taken In complaining of 
competition is useless expenditure of energy. It 
lessens your capacity for the accomplishment of 
things for which you were employed.

The Salesman goes out and digs up business, 
zvhile the Order-taker just shambles around, 
nailing to be fed, like the hippopotamus in the 
menagerie.

A good salesman must know more about hxs 
goods than the man he is selling to knows about 
them. Knowledge and enthusiasm beat oratory 
every time. Enthusiasm in a salesman begets 
enthusiasm in a customer.

The best salesmen any house can have are the 
salesmen it builds for itself. The old saying, 
“Salesmen are born, and not made," is the 
veriest kind of tommyrot in this day of science 
and progress.

What the world of salesmanship wants is 
educated enthusiasm. The purest of king’s Eng
lish will secure an audience and hold attention 
for the salesman anywhere, while slang and short 
cuts of speech often excite distrust and offend 
the ear of the truly refined.

MEN WHO SELL THINGS
Non-subscribers desiring the paper during the continuance of this series will kindly fill in the fol

lowing order and pin $1.00 to it and put it in the Post Office.
MACLEAN PUBLISHING COMPANY,

Subscription Department,
to Front St. E., Toronto:

Please send me The Canadian Grocer regularly during the time you are running “Men Who 
Sell Things.”

Name.

Street.

Town.
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Classified Advertising
Advertisements under this heading, le. a word each 

insertion.
Contrariions count as one word, but live ligures las 

$1,000) are allowed as one word.
Cash reinittsncea to cover cost must accompany all 

advertisements In no oaee can this rule be overlooked. 
Advertisements received without remiltence cennot be 
acknowledged.

Vitere replies come to our care to be forwarded five 
cents must he added to coet to cover poategea, etc.

Yearly Contract Rates.
100 words each Insertion, I year........  $30 00
“ “ “ 6 months. 17 00
“ “ “ 3 months .. 10 00
50 “ “ I year........  17 00

“ 11 6 months. 10 00
25 “ *' 1 year........  10 00

BUSINESS CHANGES

JOHN NEW, Real Estate and Business Broker 
| 156 Bay Street, Toronto. Established fifteen 

years. No charge unless sale effected.

GROCERY BUSINESSES - I have several choice 
grocery businesses for sale In Toronto, good 

•tores aod dwellings, rent reasonable, genuine money 
■akers, stocks from seven hundred to twenty-five 
hundred. John New.

dM [Z rvrk-GENERAL country stock for sale, 
qrx.tJ W fifty miles from Toronto, splendid 

farming community, all new goods, 
satisfactory reasons for selling, eighty cento on invoice. 
John New.

grocery, splendid stand, ezeellent 
«M’OUO store and dwelling, trade esceedlng 
three hundred weekly. John New, Toronto.

IP you want to buy or aall a buelneee, write, John 
New, Toronto.

WANTED.

WANTED -A Multiple Drawer National Cash Reg
ister, second-hand. Apply to J. M., Whig Office, 

Kingston. (10)

FOB BALE

SHOWCASES and silent salesman. All kinds. The 
best value In Canada. W. A. Andrews, 12 Elm St , 
Toronto. Phone Main 4073. (19)

F °ï3R SALE—Fine general store business In fruit 
growing district of British Columbia; will take 
twelve to fifteen thousand cash to handle ; splendid 

opening for right party. Apply Box 843, Vancouver.
(18)

MAPLE SUGAR— Guaranteed pure. Woodman & 
McKee. Coatlcook, Qua. (22)

v/n oALi: grocery store fittings, up-to-datt 
fittings, snap if bought at once. Write Box 1
Regina, Saak. *

*100 e»*y money. You can lust save 
4100 un anew up-to-date National Cash Register 
used three months. Easy terms. A. M. McLaren, 

Guelph. [iQ]

PORTUNE SODA FOUNTAINS .r. for grocer, 
1 ÇOhleviioner, who do not wish to lovect la >i 
on..??”* i ,ounl**®> or Incur the lrouble caduc 
"5*’1*» vyl'oder* charged. They lake ap email ■ 
no.mi ' Jrv profile. Moderate price for cae 

,",s'*lra'“ie. Or leeeedei five dollira to,
2K,.;„w„;:,ij%1e;ereui"-8 McGr*«°r' « <

SITUATIONS VACANT.
AüînD-S,le,œi* ,or N«» Bruaewlck by leadli

C«/a{han*G»OCB» Addr‘“ B" N«' 1

BOOKS FOB THE QBOOBB.

TEA BLENDING »a a flac an. by J. M Walah. 
This work is especially designed for the use and 
instruction of those engaged in the tea and 

grocery buelneaa, containing formulae for the scientific 
and iudlcious combination of the different varieties 
and grades of tea. Price, $2.00 postpaid.

TEA, its history and mystery, by J. M. Walsh. The 
contents of this practical and exhaustive work 
include cultivation and preparation ; adulteration 

and detection ; arts of testing, blending and preparing ; 
chemical and medicinal properties, etc. Price, $2.00 
postpaid.

COFFEE, its history, classification and description, 
by J. M. Walah. This interesting and Instruc
tive book deals with the commercial classification 

and description, adulteration and detection, and the 
art of blending and preparing of coffee. Price, $2.00 
postpaid.

SALES PLANS-This book is a collection of 333 
successful plans that have been used by retail 
merchants to get more business. These Include 

special sales, getting holiday business, co-operative 
advertising, money-making ideas, contests, eta. 
Price, $2.50 postpaid. MacLean Publishing Co., 
Technical Book Dept., 10 Front Street E., Toronto.

PERIODICALS.

ADVERTISING writers and business men Interested 
in good printing should subscribe to Canada's only 
printing tradepsper, THE PRINTER AND PUB 

LISHER. Subscription price $2 per annum. Address, 
10 Front Street East, Toronto.

THE BUSY MAN’S MAGAZINE la the most popu
lar periodical of lie kind. Why? Because each 
issue contains a strong list of original articles of 

interest to every Canadian. It also reproduces the 
most timely, instructive and interesting articles appear
ing in the other magazines and periodicals of the 
month- The cream of the world’s periodical press is 
too valuable to overlook. BUSY MAN’S is on sale at 
all news-stands. Better still, send $2 for one year’s 
subscription. Mail It to day. THE BUSY MAN’S 
MAGAZINE, Toronto

COMPLETE information on books, stationery, fancy 
goods, music, photo supplies and kindred lines is 
given each month in THE BOOKSELLER AND 

STATIONER, of Canada. Subscription price $100 
per annum. Address, 10 Front Street East, Toronto.

THE market reports make HARDWARE AND 
METAL a necessity to every hardware merchant, 
paint and oil dealer in Canada. It is mailed every 

Friday. Subscription price is $2 per year. Address 
HARDWARE AND METAL, Montreal, Toronto or 
Winnipeg.

SITUATIONS WANTED.

WANTED—Man with 25 years experience in general 
store business la open for engagement as store 
manager. Good references furnished. Apply to 

N. Roberval, Lake St. John, Que. (18)

MISCELLANEOUS.

OTORAGE suitable for out of town manufacturers or 
D brokers, central In Toronto. Office room If 

required. Address “Storage,” THE CANADIAN 
GROCER, Toronto. (tf6)

THE WHAT. THE WHY, THE WAY.-lf you want 
to get well and stay well you can—without drugs 
or medicines. Learn the wonderful mission of 

the INTERNAL BATH. Our free booklet proves that 
90 par cent, of human alimenta are due to one cauae, 
and tells you how to remove It. Write to TYRRELL'S 
HYGIENIC INSTITUTE. 385 Fifth Ave., New York, 
N.Y.

OFFICE SUPPLIES.

ELLIOTT-FISHER ADDING 
TYPEWRITERS

llllott-FWier Limited, lie Bay St., Toronto
85

BOARD OF CUSTOMS AT OTTAWA

Consider Several Questions of Interest 
to Grocery Trade.

A letter I’rum our speeiaI niii'r»j«ni- 
.1 ill in O.lawu last week tuiles a roupie 
nf ilems ul’ inleresl lu I lie trade. lie 
says :

* * The Hoard of Customs held an im- 
purtanl silting here on April -14th and 
15lli, when some dozen questions were 
under consideration. Among the tariff 
points debated was the question as to a 
special or dumping duty mi syrup made 
in bond in England. It was held by the 
importer that this syrup should be class
ed as sugar and declared exempt from 
the speeial duty clause under the p-ovi- 
sions of section ti (c) of the Tariff Act. 
which provides for a special duty not 
exceeding l’> per rent., in addition to the 
regular duly. The departmental view i- 
that a commodity of this kind is luti 
able under item 140 of the several rates 
of duly, .’tic per 100 Ills. (British), 4.V 
( intermediate), and fiOe per 100 Ills, 
(general tariff).
“A product invoiced as ‘Fruit I'ud- 

dine.' which is a compound of starch 
and rueoamit. with flavoring, was also 
before the Hoard. It was held that this 
article should he rated as a preparation 
having the qualities of starch under the 
provisions of item At) of the Tariff Act, 
which reads as follows:

•••Starch, including n rn starch, po
tato starch, potato Hour, and all prv- 
pualions having the qualities of starch. 
I lie weight of I he package lo he includ
ed in I he weight for duly, le per Hi. 
(British). I'm- per lh. (inlermediale and 
general). '

• ’The decisions of the Board » ill lie 
promulgated in a few days."

NOTES.
.1, I*. Durand, grocer, London, has 

assigned.
.1. T. Beck, grocer, Toronto, has gone 

out of business.
Frank McKim, grocer, Northbrook. 

Out., lias assigned.
('. A .1. Haddad, general merchants, 

Barry Sound, have assigned.
The plant of "Metropolitan Oils and 

Snaps,” Toronto, is offered for sale.
The assets of Wilfrid Savaril, general 

merchant, Lorettc, Que., have been sold.
B M. McKay’s Sons, grocers, Milton, 

Out., advertise their business for sale.
(tco. K. Fligg, grocer, Toronto, has 

sold his business to Harvey W. Willis.
(ten. K. Knott, grocer and confection

er, Toronto, has sold his business to 
Mrs. Lucy Joy.

The general store business of the Jos. 
St. Huge estate, St. Ongc, Ont., is ad
vertised for sale.

Geo. H. Barrager, Nesbitt, Man., has 
taken over the general store business 
of Sharp & Barrager.

Frederick Marshall, general store- 
keefier, Hutton ville, Out., is discon
tinuing business.

Jamieson Bros., grocers and flour and 
feed dealers, North Dovcrcourt, Toron
to, have sold their business to the To
ronto Co-Operative Equitable Society.



T 11 K C A N ADI A N G ROCE R

When a Customer Comes Back
It must be because of quality in the previous purchase. If you sell

Royal Sport and Hogen Mogen Cigars
your customers will always come back, though they be of the most 
exacting class of smokers. Obtainable from

The Sherbrooke Cigar Co., Sherbrooke, Que.

T uckett’s
Orinoco Tobacco

No better, just a little milder than

Tuckett’s “T. & B.” 
Myrtle Navy Cut Tobacco

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON. CANADA

TELL THEM!
are you

Looking
For a Clerk 
For a Position 
For a New Store 
For a Buyer for your 

Buelneee
For an Agent or an 

Agency.

Place a WANT AD. in The Canadian Grocer. 
It will tell its 10,000 or more readers from 
Halifax to Vancouver. Almost sure to bring 
you business. 1 cent a word. That’sall it costs.

THE CANADIAN CROCEH, TORONTO

APPRENTICES
can Bank Money In a few weeks.

Work will take but a few hours a week. 
You Need no Money because we i ovide 

the capital.
We will start you in business by sending 

you your first stock without charge The 
money from the sales of these will be ; ed w 
buying new stock- ,

If you will try It, we will send sup, iesat 
once. Your profits are large.

IN ADDITION
there are bonus prizes : a watch is one of these 
bonuses. ,

Some boys and youths are earning j i*rgc 
sum each week as extra money.

WRITE AT ONCE TO

The MacLean Rub. Company
10 Front it. «., TOBONTO
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GROCERY FACTS.

Interesting Information Regarding the 
Regular Lines Handled by Grocers.

THE PKIM’Klt TRKK.
Though cultivated* to some extent in 

southern Europe, Bulgaria, Servia and 
other places, the original home of the 
pepper is in the tropical zone, a great 
ileal coming from the East Indies where 
large plantations flourish in the ideally 
adapted soil.

It grows very rapidly and unless check
ed, will reach a height of from 20 to 
25 feet. However, to obtain the best 
results and the greatest fruit produc
tion, it is necessary to trim about 10 
feet.

The pepper tree is of a climbing va
riety, and in the plantation greatly re
sembles our western hop lields with 
their network of supporting wires and 
poles.

The trees bear heavily, yielding two 
crops per annum, and the fruit grows 
in clusters of from 50 to 50 berries 
each. While ripe the berries arc a bright 
red.

If picked while ripe, the berries will, 
upon being washed clean of the outer 
shell, or parchment, and sun-bleached, 
produce what is known as white pepper, 
while, if picked before they arc allowed 
to ripen and sun-dried for two or three 
days, and then separated from the stock 
by hand-rubbing, they give us our black 
pepper.

Decorticated while pepper is obtained 
by grading the black pepper, according 
to the size of the berries, and subjecting 
it to a dampening process, after which 
it is run alternately through a decorti- 
eator and a tailing machine completely 
removing the black shell.—Toledo Gro- 
cer and Butcher.

PRESERVED GINGER.
Preserved ginger, both Chinese anil 

that from the West Indies, are suppos
ed to be prepared from the same kind 
of plant, Zingiber officinale, but Chinese 
is much more tender and succulent than 
the West Indian product—so much so 
iliat it is impossible to dry the rhizomes 
sufficiently to render them lit for ex
port in the usual commercial form; if 
il had, dried ginger would have been ex- 
poried from China long ago.

In China the young green tubers, or 
rools of the plant, are first scalded, then 
washed in cold water and peeled. They 
are next covered with a weak syrup 
(say, one pound lump sugar in six 
pints of water for twelve pounds of gin
ger), and left for two days. The 
syrup is then poured off and replaced 
by stronger syrup, and this is repeat
ed two or three times until the syrup 
is made very thick (say, twelve pounds 
of sugar in twelve pints water, boiled 
and stirred till of the consistency of 
virgin honey), and the ginger swollen, 
bright and nearly transparent. The 
pieces of ginger thus charged with syrup 
are then packed in jars nr glass bot
tles as close as possible and these are 
next tilled up to the very top with more 
I hick syrup, so ns to leave no room 
for air. The bottles are finally corked

and the jars are made air-tight by past
ing lids and parchment over them. 
Tlie Chinese preserved ginger is nearly 
all prepared at Canton and Hong 
Kong.

TRADE NOTES.
Prank Tyler, general merchant, Mun- 

ccy, Ont., has assigned.
Henry Beauchamp, general merchant, 

Deux Rivieres, Ont., has assigned.
M. Daher &. Bros., general merchants, 

Cobalt, Ont., have sold their Lvsincss.
The assets of J. M. Duguay, fruit 

dealer, of Hull, Que., have been sold.
The assets of the Dominion Tea & 

Crockery Co., Ottawa, have been sold.
Mistele Bros. &j Co.’s general store 

at Rodney, Ont., was partly burned 
last week.

The! assets of Thus. Decry, poultry 
dealer, Montreal, are advertised for 
sale by tender.

The assets of J. V. Landry, general 
store, Ste. Anastasie, Que., were sold 
on April 30th.

The general store of A. C. Landry, 
Ste. Flavic Station, Que., was partly 
burned last week.

Cain Bros., grocers and hardware, of 
Grand Valley, Ont., arc succeeded by 
Cain & Nelson.

E. Littler, manager of lowney's Can
adian bvanclf returned lust week from 
a short visit to Boston.

Chas. McNown’s general store, Vank- 
leek Hill, Ont., is now under the man
agement of McNown At Robinson.

B. A. Fisher, representing the Walter 
M. Lownev Company, Montreal, is ar
ranging for the opening of a branch 
in Quebec.

The Armour Racking Co., Chicago, 
are considering the placing of a distri
buting branch for western Canada in 
Fort Frances, Ont.

Handle

OLD CHUM
Cut Plug 

Smoking 
Tobacco

It’s a Trade Bringer

Mc DOU OALL
Insist upon having them.

D. MCDOUGALL A CO , Glasgow. Scotland.

OLA V PIPES

Established 1887

JOS. COTE, QUEBEC
1 am offering to the trade for the Spring of 
1908 the most complete assortment in Canada 
of smoking requisites, including: pipes, to
bacco pouches, cigars, cigarctics, manufactured 
tobaccos, domestic and imported; Canadian 
Leaf Tobacco, (Special prices for car lots). 
Prices most interesting. Satisfaction guaran
teed. You are respectfully requested to await 
the visit of our travellers before placing your 
order. All correspondence receives my 
personal attention.

JOS. COTE. Importer. QUEBEC 
N.B.—Also aient for Ike famous Veuille Geroiiaal 
ciders from Ike Philippine Islands. These ciders are 
Ike deliiht of coeeoisseors.

When writing to advertisers, kindly 
mention having seen the advertisement 
in this paper.

BLACK WATCH
The Big Blaok Plug 
Chewing Tobaooo.

Already a Big Seller

Sold by all the Wholesale Trade
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IT IS TIME
TO PREPARE FOR SPRING

If your store equipment is not modern, providing every 
facility for the quick and easy handling of your business you 
should instal

WALKER BIN FIXTURES
We will submit plans and estimates for 
the complete furnishing of store interior.

Write for Illustrated Catalogue: " Modern Grocery Fixtures."

The Walker Bin & Store Fixture Co., Limited
Designer* and Manufacturer* of 

Modern Store Fixture* Berlin, Ontario
Représentai Ives : Manitoba, Stuart Watson & Co., Winnipeg, Man.

Sasketchewan and Albert*, J. C. Stoke*, Regln*, S**k.

•till the 
Beet en the 
Market

Arctic
Refriger
ator
Serviceable, 
Dry, Low 
Temperature 
and
Easy-Price.

Job* Hillock 
& Co., Ltd.

Toronto

Keeping Books By Machinery
There was a time 

when the only way to 
harvest grain was by 
means ofa hand 
sickle. Then came the 
cradle, and finally the 
self-binder.

Some firms still 
• tick to the old- 
faahioned way of keep
ing their books; and 
this in spite of the fact 
that the

Allison 
Coupon 
System

works automatically and like a piece of machinery 
and is as much cheaper and better as is the self- 
binder and thresher better than the sickle and 
flail. Here is how it works :

If a man wants credit for S10.00 and you 
think he is good for it, give him a 
•10.00 Allison Coupon Book, and have him sign 
the receipt or note form in front of book, which 
you tear out and keep. Charge him with StO.OO. 
No trouble. When he buys a dime's worth, tear off 
a ten-cent coupon, and so on, until the book ia 
used up. Then he pays the •10.00 and gets another 
book. No pass-books, no charging, no lost time, 
no errors, no disputes. Allison Coupon Books are 
recognized everywhere as the best. For sale by 
the jobbing trade everywhere.

Manufactured by

ALLISON COUPON CO.
Indlenepell*. Indien».

Thm ËBY.BLÂIN CO., Ltd.
Canadian 4(rente

- j
i

v p e
Ï fe
Ef- Si I ;
i d *

PAYS FOB ITSELF EVERY 90 DAYS
LASTS A LIFE TIME

Tin Perfection Computing 
Cheese Cutter

Does this. Ask one of the many 
thousand grocers who use It

SIMPLE ACCURATE 
ATTRACTIVE

Sold by all up-to-date lobbers 
or shipped direct from factory.

Shipped f.o.b. Hamilton 
Ont. Send all orders to

Do You Know
One of the most worrying things in 
a merchant’s business is his book ac
counts. Why not use our make of

COUNTER CHECK BOOKS
and make business a pleasure.

WE MAKE THE MERCHANTS’ TACS

The Merchants' Counter Check Book Co., Ltd.
TORONTO - MONTREAL 

CanadaTHE AMERICA* COMPUTING CR
■of canada^^^^J

18 end 20 Mery St,
HAMILTON, Ont-

88
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THE STERLING
Equal to any sheer at any price at one quarter 

the cost.

Do your customers complain at their bacon being 
cut too thick or their cooked ham being haggled ana 
uneven ?

Do you complain at the loss of the ends and the 
waste which occurs in the old way of cutting with a 
knife?

THE STERLING cuts to the last slice.
Write us for illustrated booklet and full infor

mation.

HOWARD BROS. Brantford
CANADIAN AGENTS

NO. 70 MODEL

BEFORE

YOU

BUY

A

COMPUTING

SCALE

Find out all about the STIMPSON—the only 
automatic computing scale that will weigh 100 lbs., 
therefore the only one that will handle all your 
business.

A post card sent us will bring complete in
formation or a call from a representative.

STIMPSON COMPUTING SCALE CO.
DETROIT, MICHIGAN

No. 16 St. Viateur SL, - OUTREMONT. QUE.
“ S3 Scott Block, 274 Main St.. - WINNIPEG. MAN 
“ IS Court House Block, Robson St., VANCOUVER, B.C. 

A. L. DENT, . - - WOODSTOCK, ONT.

Boston Special

The Gomputlng " of Canada, Limited
Toronto, Ont.

Aboolutoly Automatic

All that is necessary to 
get the value of a piece of 
merchandise at any price per 
pound shown on the chart, 
and it any weight up to and 
including the full capacity 
of the scale is to put the 
merchandise on the plat
form of the scale.

ns Dayton
Ovsr 210,000 Scales sold. Arc you 

ooe ol the users ?

Plate glass platform. Full 
jewelled Siberian agate and 
ball-bearings.

Plain Figures Show 
Value

No .mistakes or errors 
are possible. Down weight 
not possible.

Payo for Itmmtr hi iimmïIT

LLl v 1 r

HAVE YOU BOUGHT YOUR AWNING?
The time is rapidly approschingwhen 

you will need it. Our awnings are not 
only attractive, but are durable, well 
finished—the kind that stand sunshine 
and rain, calm and storm; are the same 
at the end of the season ss the day bought. 
Only expert help employed; and finest 
materials. No matter for what purpose 
you need an awning we can supply you, 
also tents, tarpaulins, horse covers, etc.

Send for Prices and Particulars.

THOMAS SONNE, Sr.
JAS. F. SONNE, Proprietor and Manager

193 Commissioners Street, - Montreal

Every burner carefully inspected and guaranteed. Orders 
solicited through the jobbing trade.

ONTARIO LANTERN AND LAMP CO., LIMITED, HAMILTON, ONT.
\ 89
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BANISH 
“BLUE MONDAYif

SELL

SUNNY MONDAY
to customers and make them YOUR customers.

Your stock is not complete 
without our new LAUNDRY SOAP

SUNNY MONDAY
gUNNY MONDAY is made almost entirely from 

vegetable oils with enough ammonia incorporated to 
make it cleanse quickly and thoroughly, with less rubbing 
than ordinary laundry soaps.

XT’OUR CUSTOMERS should try it 
* and avoid the aching backs which 

cause ‘‘Blue Monday.”

SUNNY MONDAY
QAVFQ LABOR, TIME, CLOTHES 
OHYEO FUEL, TEMPER, MONEY

THERE IS PROFIT IN IT FOR YOU

“SUNNY MONDAY BUBBLES WILL WASH AWAY YOUR TROUBLES.’

Mr. Grocer, Be up-to-date and use 
the

Aubin’s
Patent
Refrigerator
Perfect Dry Air Circulation.
Highest testimonials from leading 

grocers in Canada.

Made in 10 sizes.
Silver Medal Quebec Exhibition. 

Diplomas:
Ottawa, Montreal and Toronto

C. P. Fabien
Manufacturer
Montreal

Toronto Sample Room: Stewart & Co. 
Representative, 178 Victoria St.

Five hundred neatly printed Business Cards. Bill
heads or Dodgers one dollar. Full line of Price Tickets 
and Window Cards. Samples and price list on application

FRANK H. BARNARD, PRINTER
246 Spadlna Ave. Telephone Main 6367, Toronte

CANNING MACHINERY CO,
CHIOAOO, ILL., U.S.A.

SPRAGUE

333 Lippincott Street, TORONTO
PHONE COLLEGE 2880

WHEN FITTING UP YOUR STORE
it’ll pay you to let me quote prices. I 
will design and make the kind of fittings 
that really will suit you.

Write or Phone NOW.

AND WE WILL GET THE

The ' Agency
Send them to

MONEY FOR YOU

When Collections
are Slow

MONTREAL

Queen City Water 

White Oil
GIVES PERFECT LIBHT

The most economical high-grade oil ever 
sold in Canada.

FOR SALE EVERYWHERE

When writing advertisers kindly 
mention having seen the advertise
ment in this paper.

90
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THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefer their accuracy. For charges for inserting quotations In this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

May 1, 1908. White Swan Wheat Kernels, per &*%., #1.40.

•s*i«c Powder.
W. E. PILL A ED S 00. 

DIUBOod—
Mb. Uno, Idoe. In 
Mb. tins, I ;;
fib tin», 4 "

White 8wen Finked Rice, per do, , 41 
White 8wen Fieked Peee, per do»., $1.

vuwUMbewe suu uutiues 
THE OOWâE UO.. LIMITED

:::::::::::: IS
..................... on

IMPERIAL BAKING POWDER- 
Oases. Sises. Per dos.

AJtnm ................ Ilk». ................■>
5-os. ..........

1-doi.................... 18-os. ...........
13-os. ..........

... 1 60

i-dox................... T :::::: ... 10 60 
... 19 76

MAGIO BAKING POWDER

Owe. SUM. Per dos

m

ROYAL I SKIED POWDER.

Royal Navyi’e 1 s,12 ib. boxee per lb.O 33 
Diamond, 7 s, 13-lb. boxes, per lb. 0 34 

“ 1» " ** “ .. 0 25
- - ..0 28

Royal—Duns .
:: iib - 

êos.
lib...................
13 01..................
lib...................
lib...................
61b....................
-When packed in

.1 0 96 

. 1 40 

. 1 96 . 1 66 . 8 86 

. 490 

. 18 80 

. 39 85 
barrels one per

Icings for cas»—
Chocolate, white, pink, lemon,

almond.* maple and coooanut cream, in 
1-lb. pkge., 3-doa

cent, discount will be allowed. 
CLEVELAND'S BAKING POWDEE.

Per Doe
Dime.................... ...........80 93
j lb...................... ......... 1 S3

lib...................... ......... 1 46
12 os. .................. ........... S 70
1 lb......................
lib........................ ......... 13 90
Mb........................

barrels—When packed in barrels ons per 
cent, discount will be allowed.

T. KINNBAE ft OO.
Crown Brand—
1 lb tins, 3 dos. in case............................. #1 90
lib. " 3 " " ........................... 0 90
IIL - 4 - " .........................  0 46

THE ROBERT GKEIG CO., LTD.
White Swan Baking Powder—

, lb. tins, 3-doz. in case, per doz.,
V ib...................................
lib....................................

3 ft) 
1 3o 
0 8

Blue.
rd, per II

In 10-box lots or case...........
Oillett's Mammoth, | gross box..

#9 17 
• 18 
190

.Shamrock........
Thistle..............

Hpectal 35.... , 
Bamboo À....

" B........
" 0.......

* “ D.......
" B........

Brooms
Per doz. 

.. # 65

.. 3 45 

.. 888 

..8 00 

..1*6 

..3 95 

.. 8 65 

.. 8 40 

.. 8 10 

.. 2 95

Oereslo.
Wbb»t 08, 8-lb. pkgR, per pkg........... 0 Os

1 T4h. kun, nerbsg.
EBY, EL AIN CO. LTD.

M; lit of Whest. per case.................... 4 80
55 at 08 16 IK barn...................... 0 19

l ; kaninney" Buck Wheat Flour
doz. 1 00

' Pancake Flour, " 1 00
" Pastry Flour. M 1 00

THE ROBERT OREIO 
CO , LIMITED

White Swan Breakfast 
Food, 3-doz. in case, 
per oaee. S3 60.

The King’s Food, 3-dos. 
in case, per case. #5.

White Swan Barley 
# rispe, per dor.. 01

White Hwan Self rising 
Buckwheat Flour, per 
dos, <1.90.

White Swan Self-rising 
Pancake Flour, per 
dos., #1.90.

6c.. lOo. 10 and 40c. packages 
16 lb. and 80 lb. casea 

lib. packages... 
lb 

ib.
1 and 1 b. packages assorted.............0 JJ*
ft and 1 b. .............0 171

a in 6 lb. boxes.... 0 38 
.... 038 

in 5,10,15 lb. cases 0 3 J

Perfection 1-lb. tins per dos..............#4 50
Perfection, f-lb., per doz. ................  2 4U

" lib., " ................. 1 30
" 10c size " ................ 0 90
M 5-lb. tins per Ib................ 0 37

Condensed cocoa cream and sugar, doz 3 36
Soluble, bulk, per lb...........................  0 18

- “ “ ............................. • 15
London Pearl per lb..............................0 33

nwnlal Quotations for Cocoa in bbls..k*e«.»ro 
Unsweetened Chocolate— Per lb.

Plain Rock, ft-lb. cakes, 13-lb. boxes, u 40 
" f-lb. " 0 40

Sweet Oftoooiate 
uur^ns TW»»- f-lb. 

cake , 13-lb. boxes.
per lb............  ti 38

Queen’s Dessert. 6 s, 
13-lb. boxes, #0 4i 

Vanuia, i-lb., 14-lb.

.lb.
Bulk

in 16 15 lb. pails and IQ, 35 and 50 lb.
boxes. Pails. This. Bbls.

White Mots, fine strip. U 19 u 31 0 17
Best Shredded.............0 18 .... 0 16
Special Shred ...............0 17 .... 0 15
Ribbon ...........................0 19 .. 0 17
Ma« aroon....................... 0 17 .... 0 15
Deeiocated......................0 16 .... 9 14
White Moss in 5 and 10 lb. square tins. 31c.

THE ROBERT OREIO CX>., LTD.
White Swa-i Co oauut—

Feat herstrip, pails................................ 0 16
Shredded................................................. 0 15
In packages 3-os., 4 ox., 8-ox., lb......... 0 28

Oomdeesed Milk.
TRURO OOBDENSED MILK OO., LIMITED

“ Jersey brand evaporated cream
-#4 66 

1»

ChMi.
Imperial—

Larne size jars, per dos, 
Medium s ze jars, " 
Small sue jars. “ 
Individual size jars p«r

Imperial holder—
Large size.doz. 18 03 
Med size '* 17 00 
Small aize " 13 00 

R< quefort—
Large aize,doz. 1 40 
Small sue, " 2 40

boxes per lb #>35 
Parisian IM. lb. #0 30

per oaee (4 doa.).......
Reindeer " brand per

JERSEY CREAM
ft

ConfeotiOBi
THE COWAN CO , LTD.

Cream Bar». 6/a, a sorted da»or», box 1 80 
Milk Chicolale sticks, ab in box ** 1 35 

" '* 10c « ake», ib in box ** 3 55
Chocolate Wafers No. 1. t-lb. boxee, lb. 0 33 

No. 3 "0B
Maple Buds 5-lb. boxts, lb.................  0 34
Nut Milk Chocolate, t-lb cakes, 13-lb.

box, lb.................................................... 0 40
These prkes are F.o b. Toronto.

uvuyvid Mouse—AiuMl't.
For sale in Canada by The Kby Blaln Jo. 

Limited, Toronto. O. O. Beaucftemln à

Chocolate—
Maple buds, 5-lb. boxes, lb............. 0 35
Vânill» ..fers, " 0 36

“ " nonpanels.5-lb. box 0 35
" " 3’s, 5-lb. boxes, lb .. 0 78
•• " 2’s, nonpareils " 0 28

Ginger, 5-lb. boxes, lb..................... 0 30
Milk sticks, b< x...............................  135
Milk cakee, 6c. sise, box................. 1 35

irnx
▲gents, O. 1. Colson ft Son, Montreal 

In and 1-lb. Una, 14-lb. boxes, per^ ^

Smaller quantities ................................  8 8*
BBNEDOKPS OOOOA

▲ f. MacLaren, Imperial Gbeeee Co , 
limited. Agents. Toronto.

10a Una, 4 dos to oaee....... per doe. # .90
" 4 " " .... " 140

•' " I - " .... M II».4M, 44 •• .... " 9.00
TOE* T. MOTT ft OO.R 

R. H MnTndoe. Agent, Toronto. 
Arthur M. Loucks, Ottawa.
J. A. Taylor, Montreal.

Jos R. Huxley. Winnipeg.
R. J. Bedlington ft Co., Calgary, Alta. 

Standard Brokerage Go.. Vancouver. B O.

Elite, | a (for 
cooking),doz 0 90 
Prepared 

0000a, ft s 0 39 
Prepared 

*'• ......... 0 30

Mott’s breakfast cocoa, |e.................... 0 41

•• No. 1 chocolate, ft •....................  8 36
" Navy " i s....................0 34

Vanilla sticks, per gross............  10)
• Diamond chocolate, |'s............. 0 35

" Plain choi e rhocol te liquors 0 34 
" Sweet Chocolate Coatings .... 0 25

WALTKS BAKES ft OO.. LIMITSD. Per lb. 
Premium No. 1 chocolate. | and ft-lb. ^ ^

Breakfast cocoa. 14,4. |, 1 ft Mb. tins 0 43 
German Sweet chocolate, à and t-lb.

cakes, 8lb. boxes ...... .. 0 80
Caracas Sweet chocolate, t-lb. cakee

6-lb. boxee ........................................ 0 36
Auto Sweet chocolate, 14 lb. cakee,

3 and 6 lb. boxee............................  0 36
Vanilla Sweet chocolate, 14-lb. cakee

6-lb. tine...........................................  0 47
Soluble cocoa (hot or cold soda
Cracked cocoa. ft-lbi pkgR. 6-ibs bass 0 38 
Caracas tablets, 100 bundles, tied fa,

Rbox............................................. 3 00
above quotations are tab. Montreal

Ooeosnut.
CANADIAN COOOANUT OO., MONTREAL.

Coffees.
EBY, SLAIN CO. LIMITED. 

Standard Coffees.
Boasted whole or ground. Packed in damp- 

proof bags and tine
Club House...................................................So 33
Nectar.......................................................... 0 30
Bmprees ................................................  0 38
Duchés-.........................................  0 6
Ambrosia..................  ........................ 0 35
Plantation .......................... 0 33
Fancy Bourbon............................................ 0 90
Bourbon............................................  .. 0 18
Crushed Java and Moche whole... 0 17

“ *• " * round.. 0 171
Golden Rio............................................  0 14

Package Coffees
Gold Medal, 1 and 2 lb. tine whole

or ground........... ........................ 0 30
Cafe, Dr. Gourmet’e 1 lb. Fancy

Glass Jars, ground .................... 0 30
German Dandelion, t and 1 lb. tine

#A 86. #10 and

100 to VA) books 
180 to 1.000 hooks

.................... a -

Cleaner.

English Breakfast, 1 lb. tine ground 0 18
THOR J. UPTON retail wholesale , 

Upton's "Special" blend 
coffee. 1 lb. tine ground
or whole................................040 0 SO

JAMES TURNER A OO. Per lb ]
Meooe..................................  #9 11

0*e..... !’.*. 1 ’.*.'.'.’.iU.Ï.‘.WWT’.XXI! # !•
Brder......................................................... • ’f
Old Dutch Rio.........................................«I lit

PATTE RSONS “CAMP" OOPFKE ESSENCE
Agente Rose ft La flamme, Montreal an !

Toronto. I
5 ox. bottiee 4 doe per doz................. 1 75 j

10 - " 4 " ------ ------- 8 00
Rep. quarte 1 " " ................. 6 50
Imp. " 1 M "   #00

THE EGBERT OREIO CO., LTD.
White Swan Blend.

0 33 The Davidson ft Hay, Limited. Toronto
Axiraoi ot Reel.

LAPORTE, MAETIN ft CIS, LTD.
‘Vita ’ Pasteurized Extract of Beef. Per oaee 

Bottles 1-ox., case of 1 dos............... $6 SO
- S " M I - ............... 3 00
- 4 w H I - ............... 4 Si
M 88- " ft “   4 18

THOMAS J. UPTON 
Prices on application.

Ifc COF7EZ

1-lb. decorated 
tine 38a \\ 

Mo Ja, 1-lb. tin. 
30r lb.

Mo-Je l ib.tins 
28c. lb.

Mo-Je 3-lb. tine 
A 38c. lb.

Aaeortcd Case. Contains 9 doe -88.60 
Chocolate (Straight) Contains 2 do* 82.50 
Vanilla (Straight) Contains 9 do*. 88.60 
Strawberry (Sir tight) Contains 2 d< S..82.50 
Lemon (Straight) Contains 2 dox.j2.60 
IVnflavored (Straight) Contains 2 doe42.50 
Weight 8 lbe per case. Freight rate 2nd class 

IafftBU' Food 
Robnaon « patent berlef J-jb. tine .... #1 B 

I B
VJKMep. ..IB

Cafe de* Epicures -1-lb. fancy glam jam, per I 
doz . #3 4. F

Cafe I Aromatique—1-lb. amber glam jars, 
per doz . 04.

Presentation, (with 3 tumblers), #.0 per dos ,

THOMAS WOOD ft OO.

“Gilt Edge in 1 Ib.
tins...................... #0 SS

"Gilt Edge" la 81b.
tine........................ 0 88

Canadian Souvenir 
1 lb. fancy litho
graphed canisters I 8

Per lb.

ivoriag Kxtraeta
■Eiamirr'i

’l os. (all flavors) do*. 1 00
3...............................1 7*
14- • - a 007 •• • H 5 00
g u *«8*8
8 - - M 818
IS............................. 10 00
M- - - 1808

Jams and Jellies.
SATO ERE WHOLE FRUIT STRAWBERRY JAM

A«*U,Bw4Ua.M». Moott*lMd
■- Toronto.
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THE CANADIAN GROCER

Another Store-keeper Sued for Damages
RISINGSUN 

SUN <&: PASTE
STO

IN CAKES LABORS/^*?
STOVE POLISH

IN TINS

Dangerous stove polishes continue to 
get store-keepers into trouble. The daily 
papers of Detroit, early this month, report
Mrs. A. D.--------is seeking to recover in
the courts $15,000 from Mr. C. G.-------
who sold her some inflammable, liquid 
stove polish that exploded and severely 
burned her face and arms.

Wise store-keepers will keep out of 
trouble by handling only the stove polishes 
which are safe in the hands of the user. 
RISING SUN Stove Polish and SUN 
PASTE Stove Polish are made by reli
able processes and are absolutely free from 
dangers of fire or explosion. PUSH THEM.

MORSE BROS., Props. - Canton, Mass., U.S.A.

ROWLEY’S
Finest Selected Valencia Raisins

Place your open orders early and ensure the best brands and
EARLY DELIVERY.

Rowley’s Valencia Shelled Almonds
Specially Selected for the Canadian market in 14 lb. and 28 lb. boxes.

Rowley’s Seedless Valencias ARE Seedless.

UNDERDOWN and CRICHTON,
London, England Valencia, Spain Dénia, Spain

AGENTS—Wm. C. Christmas,. Montre»! ; E. T. Sturdee, St. John, N.B. ; Grant, Oxley & Co., Halifax, N. S.;
Eugene Moore, Toronto ; Carman, Escott & Co., Winnipeg.

B5K *

AN EASY ONE.
Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES 
EVAPORATED CREAM

given Highest Award at World's Fair at 
Louis, Mo., 1904. Proven the purest and ben 
and for many purposes PMFEBA1LK TO 
FHBBH MILK. Can be purchased through 
any wholesale house.

St. Charles Condensing Co.
02
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7J»

SAUCF,

INMM8Aa,y

THE A 1 SAUCE
A Fine Tonic and Digestive.
An Excellent Relish For 
“FISH, FLESH or FOWL."

Simply A 1.
Pleases everyone.
The Public WILL have It.
Sold all over the world.

For partloularM and prloom wrtto our Agont

HUI IQRADD 27 Common St.,
n UDDMmJ, MONTREAL.

BRAND & CO.,
UMITKD

Reneyers to H.M. Ill Kiig, Mayfair Works, Vaiilall,
LONDON - ENG.

lib. |lAe,|ar,eorewtop. ftdos.pMdoe 1 W 
THOMAS J. unol 

Price» on Application.
T. onu* ft oo.

0 impound Fruit Jam*—
Itoi. glass Jer», 1 doe. In oeee, P* doe. «1 » 
Mb. tint, 1 doi. In oeee........ .per lb. 0 Nl
I And?» Un pells, I nod I mil»>

ont»......................................per lb.
1 end 14-lb. wood pell*............ PM lb.
■Mb. wood pelle......................... "

! Frail JeOI

THl H. E.
Urd.

iuuui oo. noon's
LAID OOMPOOMD.

OoBponndirft

I Mlowl
I Oil

Iftoe (lea Jen. I doe. In oeee. PM doe.
l-lb. tin», I doe. In oeee per lb........
I »nd Itib. wood peUe,4 pells In orate 

P« »

1 m
• NI
• NI

. wood pelle......................... • INIHome ÜAde^enw-ébêolnteb pore— 
l-lb. Ilea lea (Iftoe. leal I 1°*- ta

case...........................pwrdoi.fi 60 2 89
5, 7, 14 and 19-lb. palls. par lb.. .9 89 9 IS

Jelly Powderg
osmssbb pubs pood oo.

saJellO
The Dainty Dessert

i-bbis. .... 0 ,
Tubs.Wlbe.il Wl 
«Mb. Pelle. 1 UO 
W-lb. Une.. 1 JO 
Oeses Mb..4 10;

" Mb.. 0 ir 
“ 10-lb.. Oil

Ueerien
RATIONAL UOOftlOB 00.

ft» boue, wood 0» pepM....pee» 
Few« boue (Hm N etfafteT... pm bos
"Ringed' ft» beiM............pm »
"Amu" pellets,ft» oens ...pMoan 

“ ^(6wboiM«NPMbos 
Tm lioortoo end Ain wetea, ft»

IS
• W 
1 00 
1 W

PM sen II
I-»ilea lea 

Nftlb.
U

Deloe lerse pent sticks. MO a bos
Lye (Ooneentrsted)

i n
1 H
1 41on

Assorted Cue,
Assorted Cue,
Lemon (Straight)

1 ’range (Straight) 
lisspberry (Simight) 
'irawbeay(Stralght) 
Chocolete (Straight) 
i berry (Straight) 
Peech (Straight)
W eight 8 lbs. l er cam ;

THE ROBERT QRR1Q
tViiite Sweii, 18 Seroa. 
» <loz. in handsome 

"inter carton, p r
doz., 90c.

Contains 4 dos..|8.6o 
Contains 8 doz..$l.8o 
Contains 8 doz. .$1.80 
Contains 8 doz. 11.80 
Contains 8 doz..$1.80 
Contains 8 doz. 11.80 
Contains 8 doz..$1.80 
Contains 2 doz..81.80 
Contains 8 doz. .11.80 
freisbt rate 2nd class

I:
. IN

■ermaleie-
J. W. WINDSOR, MONTREAL

m
List price 4 

Bhlntrs" ^aU
ftaTors), per

Preserved Ginger Marmalade, 1 lb. glam jars. 
Pineapple " 1 J 15
Green Fig 1 M
Green Pig and Ginger “ 1 ••

Grape Fruit 1
Prices and special quotations.

r. uptom à oa
12-oa. glass Jaxa, 2doa.oaee—perde____
Home-made, In l-lb. rises la» ' 1
In 5 and 74b. tins and 74b. pails, par lb. 9 
Golden shred marmalade, 9 doe, oeee.

SHIBRIPP BRAND

"Imperial 
1 lb. glai

Sootch-
1 56
9 80 
4 66
7 35

2-lb.
44b. tom, M 
74b. " H 

1 Shredded — 
l ib. glas , doz.... 1 90 
2-lb. " " .... 910
74b tins. M .... • 26

THOMAS J. UPTOM
Prices on application.

Mises Meet.
Wether. BOndused. pm giwenel 

per oeee oi doe. net..
Emiteri.

OOLMAN I OB EMANA
D.B.F.. »

tt

..«UNm n

IL
IN
IN

....... ........•"Jr 58
?U::::.7.:,.".::::^Ml.dee • ■
du......................... " I ■

Olive 0U.
LA TORTS, UARTIN ft CTB, LTD

Mlnerra Breed-6* IB
“ t-pteWs............................. W

rATBRSOR'S WORCESTER RAD OR.
ftgeote, Bern ft lalRieme Mootreel end

--------ur--------

N1»

Me. I Nagle

l«ep e»d Weehlsg Pewders.
A. ». TfTPBT ft Oft,

NuraleuBft

»-) rA

•odd.
OOW BRAND.

IDWAJLDaBUBa —A mam OB., UMXSBDh
lMy wÇTbWft ft» ~toft«T«b

•tank.
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ESTABLISHED 1878

The Slogan of the Future
An expert in trade progress makes this bold statement :
“ Each year it becomes more and more necessary for the retailer to confine his 

attention to goods of known value.”
And on the firm and lasting foundation of merit and worth

WOO D’S COFFEES
stand forth. Their “ known value ” has been demonstrated for more than a quarter of a 
century.

The Grocer who 44 confines his attention ” to them reaps his reward in profitable
trade.

Canadian Factory and Salesrooms :
No. 428 St. Paul Street - - MONTREAL

fell
Ehfr

Efl

LU White Gloas-
1-lb. fancy cartons, oases SO lb. 0 08
64b. tor tranks, S In case......... 0 C8
64b. enameled tin oanistere, 8

incase......................................  0 C8
Kegs, ex. crystals. iOOlb............ 0 07

Brantford Gloss—
14b. fancy boxes, oases 861b..... |0 06 

n«n«^i»n Electric Starch—
Boxes if 40 fan r ok»., per case 8 00

in'4 **•«"*—
Boxes of 46 cartons, per case.... 3 60

thülnar» owwoaai
Obdlm„PraB«SiO-rg-......... f ^

1 Prepared Corn—
I, boxes 40 lb......... 0 07*
lorn Starch-

fib. packages, boxes 40 lb.........  6 07*
BAM TOT STABOH.

pkges, oases 6 do*., per oase.. 4 76
8T. LAWRBMOB ST ABO H OO., LIMITED.

Ontario and Quebec.
Oulinary Starches—

Ht, Lawrence com starch. 40 lb .
Durham com starch, 40 lb.............

Laundry otaronee-
No. 1 White, 4-lb. cartons, 48 lb..

** 8-lb. cartons, 86 lb..
» 8004b. bbL................

100-lb. 1

Teas.

' 14b. packages, boxes 40 lb... 
L1 Brantford 1

0 07* 
0 06*

Ivory aloes, 8-6 fa 
< l ib. f

, 40 to 46 lb........ 0 06

Patent starch, l-lb. »>*
Alr-nn Alnw IJh «*•'*►«

r Btor ■48 ib 
Urge lnmgi,IW4bkep

o ta 
o 18 
e 07 
era 
0 061

Jib..
, u-lb

Coldweter I.orlne Starch, per
box, 4u pkg................................. 3 00

■too# Pollah.

Hieing Sun, Inm. OEtae, fgroea boxes 
Klein, Ban, lex oekee. grow boxes 4 60 Suü #MU,10o.rise,Htroeeboxes.... 16 00
Saa Put# Be. else, f-grara boxee.... 6 00

tOv ÀutÿeArtxi atA Xoi ’
k <towi«ss Wes yrev»-' 
i nXwii » Vniy owwaWtA*

JAMBE1 DOME BLACK LEAD
Per gr on

6a site..................................................  S- 4(
8a " .................................................... 354

MICKLE PLATE STOVE POLISH.
Pints..................................................... 2 80
Quarts..................................................  6 t0
* gallons............................................... 5 10
Gall ns.............................................. 4 80

gallons..............   4 60

•m».
EDWARDSBURC STARCH CO., LTD.
"Crown" Brand Perfection Syrup.

Barrels, 60» lbs......................... 0 t34 per b.
Half-barrels, 860 lbs................. 0 031 "
Kegs, 160 los............................ 0 03$ "
8-gal. palls 85 lbs...................... 1 86 each
” 88*lbs..
Plain tins, wun label— 8 ïbTttns, ado». In oase.,

SALADA OBTLOM.

Packed in air-tight tine only
wholesale retail

Green label, l’s only............... 0 30 0 35
Blue " * s and Vs ......... 0 24 0 30
Orange 44 *'e, *sand Is .... 0 3u 0 40
Pink " %’s * l’s. tins — 0 35 0 50
Red " Dominion blend,

* s and l's............................... 0 44 0 60
Gold “ Afternoon blend,

*’s and l's.............................. 0 60 0 70

LUDELL A

EYL0N
BloeLebeUe....".................... I»*? «0 »
BtueLAbei.fi.......................... 0 31 0 *
Orange LamL l’e end fi .... «33 1»
aSSFubSj'. end {........ gj. 0 40
Brown LnbeL f■ ................... 0 30 0 40Qreen La be?T fl end fi........  0 16 0 60

.......... I« 0 60
LAPOBTE, MARTIN * CIS, LTD.

..........................g»
Princess Louise, hf c, 80 lbs ...........  0 19

Ceylon Green Teas—Japan style—
Lady, cases 60 lbs............................ 0 18
Duchess, oases 60 lbs.................... . • 0 19

•• GROW* " BRAND
Wholeenle. Bet all

Bed Leoel 14b. EndU............$1 gig g
BineLAbeU4b.andlA............. gg gg
Green Lebel, 14b....................... gg gg
Green Lnbel, 1».........................  gg gg

(6,10 end 10 lb. tine here wire handle. )
SI. LAWRENCE ETAEOH OO., LIMITED.

Bee Hire Brand Com Syrup.
BArreU,» lb«.............................. OuMper lb.
Half-harrele. 360 lbe... 1............. 0 Oil
Kega, 160 Ibe .............................. 0. «1 "
IgaLpeUaSMb........... ................ I®**#1

l-lb. Une. 14 in oeae, per oaee .. 140
6-lb. " 13 " .3 76104b. " • “ " .. 166
SHk " I » ..110

BLUE RIBBON 
ITBA OO,TORONTO

Wholesale Befell
Yellow Lebel, V».................. 0 81 0 36

" " l 'i.....................  0 71 0 36
Green Lebel, 1 a end f«......... 0 33 0 30
Blue Label l'e and f a.......... 0 36 0 86
Bed Lebel l'e fa, f. and l a. 0 » 0 46
White Label, Hie end fa. 0 16 0 66
Gold Label 1 • end 4'e........ OO 0 60
Purple Label |’e end |e......... 0 66 0 »
Bnboeeed, l'i end |’« .......... I [I ] re

Wholesale. Retell.
Brown Label, l e, fa .............. #0 35 «0 30
Green Lebel, l.^die  ....... e 3/ 0 36
Blm IebeL 1 e, f*. f• and ft 0 «0 0 eu

,S™ »*•............. 0 16 0 60Gold Lebel, f,.................... . 0 44 0 00

LIPTON’e TEA

Thomas J.
Lipron 

75 Front St. 
Bast, 

Toronto.

Gnoui or Iwoia

gOhewing—Currency, 18s. and6*s.... 0 46

Bnowshoteli»................... 0 51
•• Pay BoEtIs..................... 0 56
" Stag, 10 os......................... ü 45
" Bobs, 8s. and 18s.............. 0 45

1 " 10 os. bars, tie. .... 0 45
M Pair Play, 8s. sndUs .... 0 53
" Club, 8s. and 11s.............. 0 46
" Universal, 18s................... 0 47
" Dixie, 7s............................ 0 56

à 60 14*............................ SO 86

8 to:::}........ «■
uowb.............................. ew

MELAOAMA TEA.

pvt up In 60 
and 100 lb. 

boxes.

■0 LON AI
Ceylon Tee. in 

1 and *-lb. lead 
packages, black 
or mixed.

Black Label, l-lb., retaU et So.. 
•I " |4b. 11 "

Blue Label, retail at 80o.........
On " * “
Orange Lab 
GoMLabeLVu

THOMAS 
WOOD * OO.

Montreal and

94

JOS. COTE, QUEBEC.

Cigars, per thousand.
Cotes FlnetOheroote, 1-10....................S15
V.HC.,1-20................................................ 25 uo
St. Louis (Union), 1-80 ........................... 33 00
Champlain, 1-80........................................... 35 00
El Sergeant Premium. 1-80—1-40 .........  55 Ou
J. O. Ul, Havana P. Finos. 1-80.,

Cut tobaccos.
Petit Havana,*, 1-18-1-6..........
Queenel, 1-4,1-8 ....,...................

M l-e..................
Cote’s Choice Mixture,

, 75 00

Wholesale Retail.
Black, green, mixed. is. 0 70 1 00

•r •• is........  0 56 0 80
*s ............. 0 44 0 60
1 lbe. à *s. 0 40 0 «

*s.................. 0 38 0 50
1 lbe, à fcs. 0 36 0 50

1 lbs,. *■.... 0 30 0 40
is...................... 0 38
*s.„.0 25 0 10
1 lbe........  0 34 0 30

We race Japans in all grades at same 
price*. We park in 63 and lUO lb. cases. All 
delivered prices.

(lb tins........ .
lb " .......
-lb " .......

Veterinary Bemedies.
w. r. YOUNO

Absorbine, per doz..............................|18 00
Abeorbine Jr., per dozen.................. 9 00

Woodsnware.

BOBCKH'8 BAMBO CARPET BROOMS.

Made of extra selected line carpet brush. 
Decorated bambo handles, very light and
strong. Per doz.
▲—4 string, plush finish................... 84 70
B—4 M Gney M .................. 4 00
0-4 " plush "   4 10
D—4 " fancy "   3 9c
P-4 " wire "   3 ti.
Q-8 •• " "   3 40
1—3.......................... ...................... 8 90

CANE’S WIRE HOOP WOODEN TUBS.

No. 0, per doz. Ill 00 No. 1, per doz. 9 CO 
No. 8, " 7 60 No. 3, 41 6 50

CANE'S WIRE HOOP WOODEN PAILS

No. 1, 8-hp. palls . 
No. 1, 8-hp. palls..

$1 vO
2 05

CANE’S WASHBOARDS.

wholesale retail
Wood's Primrose, per lb.. .. 0 40 0 60

“ Golden Bod............ 0 86 0 60
" Fleur-de-Lis............ 0 80 0 40

Pack in *-lb tins. All grades—either 
black, green or mixed.

THS EMPIEE TOBACCO OO., LIMITED
Smoking— Fmpire, 4s. fis. and 12s.... 40 46

44 Amber, 8s and 3s................. 0 60
M I»y,7* ........................... 0 60
" Rosebud, 7s........................... Ill

Pony per doz................
Crown ......................
Improved Globe............
Standard Globe ........
Original Globe..............
Superior Globe............
Newmarket King..........
Jubilee...........................
Diamond King Glass...

CANE’S CLOTHESPINS.

6 gross loose, per case......... I g
« paoksgM, Per cas# .. 0M

Vesol

u f 7 
0f7 e $7

.|i i'i
. 1 io
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BATGER’S

Lime Juice Cordial
ALREADY SWEETENED, 
DELICIOUS FLAVOUR, 
REFRESHING,
QUENCHES THIRST,
SELLS WELL,
VERY HANDY,
DOES NOT NEED SUGAR.

These are just a few reasons why you 
should STOCK BATGER’S LIME JUICE 
CORDIAL. If you have not ordered it 
would be well to do so now. Results 
will please you.

AGENTS:
ROSE k LAFLAMME, Limited 
MONTREAL k TORONTO

“Sun Burst” ««gu 
“Non-Pareil” ««i. 

“Salad, Edible and Cooking Oils”
WINTER PRESSED

—Highly recommended.
—Guaranteed under the Pure Food Act.
—A substitute for Lard.
—The Quality of these Oils is their recommendation. 
—Be sure and specify these brands when ordering 

from your wholesaler.

Stock carried at Montreal.
Prices and Samples on application.

Phone M. S7S5

J. M. BRAYLEY,
MANAGER KENTUCKY REFINING CO. Incorporated

SS ST. PAUL ST, - - MONTREAL

——„—
INDEX TO ADVERTISERS.

This index Is made up on Tuesday. The Insertion oI the advertiser’s name In this Index Is not part o! his advertise
ment, nor does he psy lor it, but It ie placed here entirely tor convenience ol readers. We endeavor to

have the index ns complete as possible.

A
Adamson, J. T., * Co.............................. 1
Allan, Robt, Go........................................ 2
Allison Coupon Co..................................  88
American Computing Co....................  88
American Tobacco Co.....................  87
Anderson, Fowls à Co............................ 8

B
Balfour, Bmye A Co................................. 25
Batger A Co............................................ 8, 95
Barnard, Frank H..................................... 98
Bazin Mfg Co............................................ 84
Belleville Fruit and Vinegar Co .......... 12
Benedict. F. L........................................... 76
Bmks, Chas. H., A Co............................. 4
Bligh, Howard A Bona............................. 2
Bloom held Packing Co............................ 23
Blue Ribbon Teauo................................. 2
Bode Gum Co....................    76
Buurque, T. A. A Co...............................  23
BuvrU Ltd................................................. 73
Boyd A Co................................................. 12
'•radnreet's................................................ 9
Brand A Co................................................. 93
Brayley A Co............................................ 95
Bunnell A Lindsay................................... 8o
i .mpbtil’s, IL.Sons..... held, took cover
Cicâds Sunr ttafinlng Oo....................... »
■ .. .dim O*on«e.................................... 5
C.nedlân OooMsut Oo............................ 77
Cicdian Sen Oo..................................... 7
C.yeun Menufftotarlng Oo................... II
('.moo. Eecott Oo................................... 4
V.rter.Orume Oo......................................  11
CiMidj.Joha........................................... St
Cwoo, John, A Oo.................................. 38
i -yloo To Aw'n...................................... 9
Chiusw A Oo............................................. |
1'i.ueolou Meuitaw.................................. 77
ni»rk,wH.........................  73
(’omputtng Sole Oo................................. »
Cynooee Bros............................................ 83
Voûilçot, H............................................... 76

OowsnOo................................................ 77
p«i.i.td.......................   n
* >>stsl Soring, Bottling Oo................... 4

D
li»Uo, Th. P. fOo., Llmltod............. SI
0*rtho lB»........................................ M
U.wioo n-----nhMim Oo.......................... tS
’'unlnloe MoImoo. Oo....... .................... S

. Hjmmion Wafer 0o"".......................... 77V Uougtae, J M.. * Oo................................ 76

E
Bby-Blein Limited................................. 3
Kcksrdt. H P . k Oo. ............................
Kdwsrd»burg Sterch__ outeid. Iront cover
Elliott-Fisher Oo .................................... 85
Shorn A Whitlock.................................... 9
Empire Tobacco Oo.................................. 87
Bpp., Ja»., A Oo........................................ 76
Emm Owning Oo.....................................
Batabrooa’a...............................................
Even», F. Oeo............................................ 4
Ewing. 8. H., AiSone..................   IS

F
Febien, UP............................................... 90
Formers Canning Oo................................ 15
Fsirbsnk, N. K„ Oo................................  90
Punnu, F. W., Oo.............................. 70
Fotor.P. J.,AOo...................................... 9
Praeer A Aiethorpe................................... 4
Fuaaell A Oo............................................... 74

Q
Galbraith, Wm., A Bon........................... 14
Genesee Pure Food Oo............................  15
Ulllsrd. W. H., A Uk.............................  !•
GUlett, E.W., Oo., Ltd. outside back cover
Girard, P. J................................................ 81
Gorham. J. W.. A On............................... 1
Gray, Young A Sparling.........................  IS
Grelg. Bobt, A Oa ................................  14
Greening. Thœ. B..................................... 8

H
Harty, J. B........ ........................................ 74
Healh, L. A...............................................  73
Heinz, H. J. Oo......................................... 73
HlllooA. John A Ou.................................... 81
Howard Broe............................................  88
Hudon, Herbert A Co..............................  33

I
Imperial Extract Oo................................ 13
Imperial Collecting Agency.................... 4
Imperial Syrup Oo............ ...............  II
Improved Match Oo.................................. 14

J
James, J., Howell.................................... 90

K
Kingen Mfg. Oo........................................ 74
Emnear, lima., A Oo ............................. 14
Elt Coffee Oe............................................. 18

L
Lam be. W. Q. A........................................ 3
La Ok Dee Savon Français.................... 14
Laporte, Marlin A Oo............................... 33
Lee Plotting A Preserving Oo................. II

IJpton. Thos. J........................................ 37
Lucas. Steele A Bristol .......................... H
Lytkb T A. Oo......... ............................. 15

Me
McDougall, D A Oh........................... 87
McFariane A Field................................... 2,66
MacKey, John, Ltd...........................  76
MacLaren’s Imperial Cheese Oo............  2
Me Lea, J. A R.....................   81
McLean. J. J.......................T..........2
Me William A Kvertst...... .................... 80

M
Mace. A H................................................. 77
MaoNab T. A.. AOo............................. 4
Magor, Frank .... outside front cover
Maple Tree Producers Association.... 11
MarahaU. James....................................... 4
Mathewson’s Bone.................................  10
Mathieu. J. L. Oo.................................... 15
Merchants Counter Check Book Oo.... 83
Midland Vinegar Co...............................  23
Mi liman, W. H.. A Bone.......................... 8
Minto Bros................................................ 21
MltohaR, H. W.......................................... 4
Montreal PMklng On.............................. 70
Moons* Bkouftt and Oaady Oo............... 75
Moo*e Jaw Fruit A Produce Oo. ......... 4
Morin, O. A ............................................... 2
Mozee Broe...........................................  92
Mott, John P.. AOo................................ 74

N
Nation, E J. AOo................................... 21
National Uoortoe Oo. ............................. J
Nelson, H. W , A Oo................................ 27
Nicholson A Bate................................... If
Nickerson A Hart.................................... 83
Norton Mfg. Oo......................................... 24o
Oakville Basket Oo............ .... 18
Oakes, John, A Bona..... tetide back cover
Old Homestead Canning Oh................... 8
Ontario Lamp A Lantern Oo.................. M
OsoOo......................................................... 18

P
Paradis. 0. A........................................... 76
PaikTnMkweO Oo.................................. 46
PatâmonJL.ABooi................................. 8
PatrkkTw G., AOo............................... I
Peppard. J. L.................................  1
Poulin. P.. A Oa........................................  48
Piout, Geo. W.......................................... 72

Q
Queen aty OU Oo..................................... 90

Richard*. 8 O..................   4
Robinson, O. I. A Oo.............................. 10

......................................  93
Rowat A Co............................................... 31
Rutherford. Marshall AOo................... 72
Ryan.Wm.,Oo.................   70

• Balada TeaOo...............   7
Sanitary Can Oo........................................ 24
Sanitas Toasted Coro Flakes................ 77
Hooti. David. AOo.................................... 4
Selgalerva, Jos.......................................... 33
Sherbrooke Cigar Oa.............................. 86
Amith. B. D................................................  86
Smith A Behipw......................................  76
Snowden. J. Walter................................. 3
Sonne, Thoe., er.......................   89
Sprague Canning Machinery Oo .........  90
St Charles Condensing Oa .................. 91
Stecher Litho. Oo..................................... 24

Stimpeon Computing Co....................... 69
Stringer, W. R.AOo....... . ..................  II
Sugar A Cannere Ltd............................... 79
Symington, T., A Oa............................... 21

Taylor, John A Co............................ .
Thomas. J. P.....................................
Tippet Arthur P . A Oo..................
Todhunter. Mitchell A Oo................
Toronto Balt Works...........................
Truro Condensed Milk Oo, 1 
Tuokett Gea E, A Bon Oo.
Turner, Jsmee,AOo..............

17
3
1

29
72
70
86
33

United Factories Ltd........................... .
V

Varret, Stewart Oa. .. outside backw
Wafstaffe Limited .............................

Faller Bin A Store Fixture Oo — 
Hotel, A Ban -------- ---

O........................................____ ,OL_
Warren Broe
WaUon, Andrew

?Oo

JOo ....
Wbittamore Bros.
StiSVi

11
•8
II

4

1
11

White*, J. W..................................

Woo*, WUTOv. k Oo........................

ISSFT-.'

81
11
11
>8
94
T2

9 Oh............ .
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CLASSIFIED LIST OF ADVERTISEMENTS.

A mm tugs
Thomas Sonue, sr., Montreal.

^5u£!f, SsfrfSo., Toronto.
National Drug Co., Montreal 
Royal Baking Powder Co., New York

CrystalSprings Bottling Works, Water
loo, Que.

Biscuits, Confectionery, Gum, MH-
Bode's Gum Co., Montreal.
Dominion W'afer Co., Montreal 
Cowan Co., Toronto.
Kingery Mfg. Co., Cincinnati.
Mxmey Biscuit ft Candy Co.. Stratford. 
Mott, John P., ft Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y.

Brooms, Brush** and Woodenwore.
Nelson' H. W., ft Co., Ltd;, Toronto 
Stevena-Hepner Co., Port Elgin, Ont. 
Woods. Walter, ft Co.. Hamilton.

Canned Goods
Balfour, Smye ft Co.. Hamilton. 
Bloomfield Packing Co., Bloomfield,Ont. 
Burlington Canning Co., Burlington,Ont. 
Canadian Cannera, Hamilton.
Lea Pickling ft Preserving Co., Simcoe. 
Old Homestead Canning Co., Picon. 
Turner, James ft Co., Hamilton, Ont

Connors’ Supplies 
Acme Can Works, Montreal 
Norton Mfg. Co., Hamilton 
Sanitary Can Co., Niagara Falls, Ont. 
Schram Automatic Scaler Co., St Louis 
Stecher Ldtho. Co., Rochester, N.Y.

Cush Sul** Books-
Oarter-Crume Co., Toronto

Choose and Meat Cutters
American Computing Co., Indianapolis 
Howard Bros., Brantford, Ont.

Com. JoMpfa. Quebec, Que.
Empire Tobeooo Co., MontreeL 
McDougsU, D , * Co., aieagov, Soot. 
Tuokett, Geo. fc Son Oo.. Hsmllton.

^.^«eJWrroheeter, Hue. 
Chocolate Meuriwe, Montreal 
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epee, James, à Co., London, Eng 
Mott, John F„ * Co., Halifax, N.S.

Canadian Ooooanut Co., Montreal. 
Cmmhutsu* Scales.

Computing Scale Co.. Toronto.
ScimpaonCompilingCo., Detroit, Mich

cassrs^sr!TWonto.

CWnueM HOh mud Crmmm.
Fussell ft Co., London, Eng.
Truro Condensed Milk Oo., Truro, N.8.

Cotton Seed Products- 
Bray ley, J. M., Montreal

Counter Chech Boohs
Carter-C____ ir-Crume Co., Toronto
Merchants’ Counter Check Book Co., 

Toronto
Crmcin-t, GUttmurtmmd /Wear»

Campbell’s, R. Sons, Hamilton.
Custard Powder Blanc Mango

Nation, B. J., ft Co., Bristol, Eng.
DehryProduce ussd Prooisieus

Sark, Wm., MontreaL
Dawson Commission Co., Toronto.
Pearman, F. W.. Oo., Hamilton.
Heath, L. ▲., Winnipeg
MaoLaren Imperial Cheese Co., Toronto

Nickerson ft Hart, Halifax, N.S. * 
Park. Blackwell Co.. Toronto.
Prout, Geo. W., Winnipeg.
Rutherford, Marshall ft Co., Toronto. 
Ryan, Wm., ft Co., Toronto.

Feathers
Poulin, P., ft Co., Montreal

Financial Institutions A* Insurance 
Bradstreet Oo.

Fish
Bickle, J. W., ft Greening, Hamilton. 
Cassidy John E., Montreal 
Connors Bros.. Black’s Harbor N.B. 
Leonard Bros., Montreal 
McLea, J. ft R.. Montreal 
Me William ft Bverist. Toronto.
Mill man, W. H, ft Sons, Toronto. 
Windsor, J. W., Montreal.

Flavoring Rxtrodto*
Capstan Mfg. Co., Toronto.
Imperial Extract Co., Toronto.

Fluid Beef 
Bovril Limited, Montreal.

Foreign Importers■
Scott, David, ft Co., Liverpool, Eng.

Fruits—Dried, Green, and Mats.
Belleville Fruit ft Vinegar Co., Belleville. 
Davidson ft Hay, Toronto.
Dawson Commission Co., Toronto. 
Gillard, W. H„ ft Co., Hamüton, Ont. 
Kinnear, Thos., ft Co., Toronto.
Lucas, Steele ft Bristol, Hamilton. 
Montreal Fruit Exchange, Montreal. 
MoWilliam ft Bvenst. Toronto.
Nickerson ft Hart, Halifax.
Betray, D., ft Sons, Ltd., Quebec 
Smith, B. D., Winona, Ont.
Stringer, W. B., ft Co., Toronto.
Tippet, A. P„ ft Co., Montreal.
Turner, James, ft Co., Hamilton.
Walker, Hugh, ft Son, Guelph.
White ft Co., Toronto.

G&ÏVk G., Edinburgh, Scotland. 

Grain. Flosses and Cereals. Seeds
Battle Creek Toasted Corn Flakes Co., 

London, Ont.
Canadian Shredded Wheat Co., Niagara 

Falls, Ont.
Greig, Robert, Co., Toronto.
Harty, J. B., Pictou, N.S.
Nicholson ft Bain, Winnipeg.
Paradis, C. A., Quebec

Balfour, Smye ft Co., Hamilton. 
Bell, Thos., ft Sons, Montreal 
Boyd Go., Port of Spain, Trinidad 
Ozo Co., Montreal.
Carter, 8. J ft Co., Montreal.
Oasson, John, ft Co., Toronto 
Ohaput Fils ft Oie, Montreal 
Davidson ft Hay, Toronto.
Bby, Blain Co., Toronto.
Bckardt, H. P., ft Co., Toronto. 
Galbraith, Wm., ft Son, Montreal. 
Gillard, W. H, ft Co., Hamilton. 
Hudon, Hebert ft Oie, Montreal 
Kinnear, T., ft Co., Toronto. 
Laporte, Martin ft Ce , Montreal 
Lucas, Steele ft Bristol. Hamilton. 
Mathewson’s Sens. Montreal. 
Todhunter, Mitchell ft Go., Toronto. 
Turner. James, ft Co., Hamilton. 

Bros., ToiWarren I Toronto.
Grocers* Grinding and Packing

Enterprise Mfg. Co., Philadelphia. Pa. 
Sprague Canning Machinery Co., Chicago

Ice Cream Powder 
Genesee Pure Food Co., Leroy, N.Y. 
Mace, A. H. ft Co., Montreal.

Infants’ Foods, -wf Sti
Keen, Robinson ft Oo. London, Eng.

Batger’s—Rose ft Laflamme. MontreaL 
Goodwillie’s—Roee ft Laflamme, Mont real 
Lipton, Thomas J.
Ozo Co., Montreal.
Smith, fc. D.. Winona. Ont.
Sugars ft Canners, Ltd., Montreal 
Upton, Thos., ft Co., Hamilton. 
Wagstaffe Limited, Hamilton, Ont. 
Windsor, J. W., Montreal.

Stecher Litho. Co., Rochester, N.Y. 
Jelly Powder

Genesee Purs Food Co , Leroy, N. Y. 
Greig, Robt. Co., Toronto.
Imperial Extract Co., Toronto.

Lamps* Etc.
Ontario Lintern ft Lamp Co., Hamilton

Manufacturers’Agents, Brokers and
Adam, Geo., ft Co., Winnipeg, Man. 
Adamson, J. T., Montreal.
Anderson. Powis ft Co., Toronto.
Ashley ft Lightcap. Winnipeg.
Bligh, Howard ft Sons, Halifax.
Bunnell ft Lindsay, Winnipeg 
Carman, Escott Co., Winnipeg, Man. 
Chausse ft Oie, Montreal 
Dunn, Wm. H., Montreal and Toronto. 
Elsom ft Whitlock, Moose Jaw, Saek. 
Evans, F. G„ ft Co., Vancouver, B.O. 
Foley, F. J., ft Co., Edmonton, Alta. 
Gorham, J. W„ ft Co., Halifax. N.S. 
Holmes, W. G., ft Co., Calgary, Alta. 
Lambe. W. G. A., ft Co., Toronto. 
McFarlane ft Field, Hamilton, Ont. 
MacLaren Imperial Cheese Co.. Toronto 
McLean, J. J., Moose Jaw, Saisk. 
MacNab, T. Ay ft Co., St. John, Nfd. 
Millman, W. H.. ft Sons, Toronto.
Morin C. A., Montreal.
Nicholson ft Bain, Winnipeg.
Peppard, J. L . Regina.
Richards, S. 0., Winnipeg 
Rutherford, Marshall ft Oo., Toronto. 
Ryan, Wm.. On , Toronto.
Snowden, J. Walter. Montreal.
Strang Bros.. Winnipeg, Man.
Thomas. J. P., Quelle.
Thompson, G. B.. Winnipeg, Man. 
Tippet, A. P. ft Co., Montreal.
Warren, G. 0., Regina, Saek.
Watson, Stuart, Winnipeg, Man. 
Watson, Andrew, Montreal 
Watt, John J., Toronto 

Matches •
Improved Match Co., Montreal.

t Oo., Toronto.
Clark, Wm., MontreaL 
Fearman, F. W., Co., Montreal 
IMle, T. A., Co., Toronto.
Wagstaffee, limited, Hamilton.
Wethey J. H., St. Catharines.

Nutmegs
Binks, Chas. H., ft Co., Montreal

OU
Queen City Oil Co., Toronto 

Patent Medicines.
Mathieu, J. L., Co., Sherbrooke, Que.

^Antoon0oupro*6o., Indianapolis, Ind.
Pickles, Sauces. Relishes. Etc.

Brand ft Co., London, Bog.
Capstan Mfg. Co., Toronto.
Douglas J. M.. ft Co., MontreaL 
LeaPiokling ft Preserving Co., Si 
Ozo Oo., MontreaL 
Hudon, Hebert ft Oie, Montreal 
Paterson’s— Rose ft Laflamme. MontreaL 
Rowat ft Co.

Polishes— Metal.
Oakey, John, ft Sons. London, Eng. 
Nickle Plate Stove Polish Co.. Chioago

, Simcoe.

Polishes—Shoes.
DaUey. F. P. Co.. Ltd.. Hamilton. Oui 
Packard, L. H. ft Co., Montreal. 
Whittemore Bros, ft Co.,Cambridge, Mm.

Polishes—Store
James, Edward, ft Sons, Plymouth, Eng
Morse Bros., Canton Mass
Nickle Plate Stove Polish Co., Chicago

Poultry mud Game
Poulin, P. ft Co., Montreal
Hntine
Barnard Frank H., Toronto.

Refrigersttors.
Eureka Refrigerator Co., Toronto 
Fabien, O. P , Montreal 
Hillock, John, ft Co., Ltd., Toronto.

Salt
Canadian Salt Co., Windsor. Ont.
Gray, Young ft Sparling, Wingham 
Toronto Salt Works. Toronto.
Verret, Stewart ft Co., MontreaL

Seep. %
La Oie Des Savon Français, Montreal 
St. Croix Soap Mfg. Co., St Stepnen, N H 
Taylor, John ft Co., Toronto.
Welcome Soap Oo., St. John, N.B 
Young-Thomas Soap Go., Regina.

Seda—Bahiug.
Church ft Dwight, Monti eaL

Slsrcft.
Edwardsburg Starch Co., Cardinal, Om.

Store Fittings, Shew Coses, Etc. 
James J.,HuwelL Toronto 
Walker Bin ft Store Fixture Oo., Berli u

Canada SugafReflning Co., Montreal 
Dominion MoUeeee Oo., Halifax, N.S. 
Edwardsburg Starch Co., Cardinal, Uni 
Girard, P. J., Richmond, Que. 
Imperial Syrup Co., Montreal.
Lucas, Steels ft BrtstoL Hamilton. 
Sugars ft Cannera Ltd . Montreal 
Tippet, A. P„ ft Co.. MontreaL

lochs.
Bazin Mfg. Co., Quebec, P.Q.

Brayley ft Co., MontreaL 
Ceylon Tea Association 
Chase ft Sanborn, Montreal 
Ewing. 8. H ft Sons, Montreal. 
Gillard, W. H. ft Co., Hamilton.
Kit Coffee Co., Glasgow, Scotland 
Lipton, Thomas J., Toronto 
Mmto Bros., Toronto.
Paterson, Ry ft Sons, Glasgow, Scot. 
Salads Tea Co., Toronto and Montre >1 
Symington. T., Edinburgh, Scot.
Truro Condensed Milk do., Truro, N.S. 
Turner, James, ft Co., Hamilton. 
Warren, G. 0.. Regina, Saek.
Wood. Thos.. ft Oa. Montreal. 

Veterinary Remedies 
Young, W. F., Montreal 

Vinegar and Cider.
Belleville Fruit and Vinegar Co..Bellevili- 
Midland Vinegar Co., Birmingham end 

Toronto
____ _lVo., Toronto.
Winn à Holland, MontreaL 

IVieodcnwttare
Nelson, H. W., Co.. Toronto 
United Factories Ltd., Toronto

FSuutt, I. W.,Oo., Toronto.

Any Boy who has One Cent can Turn it Into
Ten Dollars

One cent invested in « post card to us will bring you information about bow we start you in business, so that you can 
earn money for yourself. You can make plenty of pocket money all the time—money you will enjoy more because you made 
it in business for yourself. Hundreds of boys are doing this. SO CAN YOU.

No money required. We furnish capital.
We also give prizes. There is a prize for every boy, whether he lives in a large city or a little village. Very fine 

prizes have gone to fellows in small places. Don’t delay a minute. Write us to-day. A post card will do.

The MacLean Publishing Co., 10 Front Street East, Toronto
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A SLIGHT
difference
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BRUNNER, MONO & CO.’S
ENGLISH SAL SODATbi, 

IS drawn ia the rnerr, contain. HAST MMTMI and
therefore (HI PWmirr oI any

Washing Soda sold
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Salt,
Salt,

Salt-
VERRET, STEWART & CO.

LIMITED

MONTREAL

Tomato Pulp
(HIGH GRADE)

May we submit sample 

and quote you?

Write us.

J. H. WETHEY, LIMITED
ST. CATHARINES

Gillett’s
It cleanses whether the dirt is 
visible or invisible.

Gillett’s Perfumed Lye
has been the Standard for over 50 years, and millions • 
people use it every day. Why experiment with substitutes

Handle the brand with* the established demand 
Useful for 500 purposes.

EiWIT
GILLETT’S CHEMICAL WORKS ESTABLISHED 1852.

Lye Eats Dirt !SSïki-oBSsS
É: a? /=- lj tv\

' AND
/=>OVA/D Ç » E. O

ILLETn


