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When Laundry Blue is Wanted

the thoughtful housewife thinks of the world-famous

keen’s 
Oxford Blue

Experience has taught her that of all laundry blues Keen’s Oxford 
Blue is the most reliable. To encourage this means money for you.

EVERY JOBBER SELLS IT 
ASK YOURS FOR IT

Frank Magor CÔ. Co., 403 St. Paul Street, Agent, for the Dominion, Montreal
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During the summer months housekeepers use

Benson’s “Prepared” Corn
for Puddings, Blanc Manges and Desserts.
Over Fifty years’ use by Canadian housekeepers 
has convinced them of its superiority over all 
other Corn Starches. Just now is the time for 
you to suggest the use of Benson’s “Prepared"
Corn. It will be a profitable suggestion for you.

Demand “ Benson’s ” from your jobber.

EDWARDSBURG STARCH CO., LIMITED
ESTABLISHED 1858

S3 Front St. East, Toronto, Ont. Works, Cardinal, Ont. 164 St. James SL, Montreal, P.Q.
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Candied and Drained Peels, 
by specialists in 

one thing from year's 
Wd to year’s end. Their

the finest vineyards and 
orchards on the Pacific Coast. 
Peaches, Pears, Raisins, Apricot», 
Nectarines, . Dried Pluma and 
Prunes.

Unvarying Quality
has won an enviable reputa­
tion among the elect «The . 
entire time of the makers is 
devoted to maintaining the 
standard

46

The Brand that sells solely 
on its recognised merit, 
which was gained by con- ’ 
scientious effort to maintain

Unvarying Quality
Clean, Wholesome Haddie 
that win confidence and hold 
permanent trade. The brand 
that sella—4he “Thistle’
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time Juice Cordial
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is sweetened to suit the .most 
fastidious palates. No hunting 
for sugar. Add water and you 
have the best and most whole­
some summer drink

"

QUALITY IS REMEMBERED LONG AFTER PRICE IS FORGOTTEN"
- — — - Remember this one sure fact, —-------- a"

every time you try to sell inferior quality, ea* what It roily means to your success.
‘ ihe wi lË* i
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THF. CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

FACE TO FACE BUSINESS
I am on the job all the time. Why not 

give me a trial ?
Grocery and Confectionery Bfpkerage 

my Specialty
G. WALLACE WEESE

Manufacturer» Representative 30-32 Main East
Let’s get dose end talk it ever-New HAMILTON

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac­
turera’Agents. Cars Distributed, Warehoused and
1 orwsrded. Warehouse on Transfer Track. Busi­
ness solicited. Our position is your opportunity.

SASKATOON, 
Western Canada

If y eu are* looking for trade with Irish mer­
chants there is one paper that can put you into 
touch with buyers, ard that is

The Irish Grocer, Drug, Provis­
ion and General Trades’ 
Journal.

10, Garfield Chambers, Belfast, Ireland

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery 

Brokers.
Warehousemen

ST. JOHN, - - - N.B.
Open for a few more first-class lines

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE. HALIFAX. N.S. 

Manufacturers’ Agents and Grocery 
Brokers

WAREHOUSEMEN
can give close attention to few more first-class 

egenciea Highest references.

W.H.Millman&Sons
GROCERY BROKERS

Toronto
FOR SALE

Chesp for cssh, Fruit Cleaning Plant 
with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
*" TEL. MAIN 77» BOND 2S

NEWFOUNDLAND
T. A. MACNAB & CO.

ST. JOHN’S. NEWFOUNDLAND
MANUFACTURERS’ AGENTS

and COMMISSION MERCHANTS
Importers and exporters. Prompt and careful ■at­

tention to all business Highest Canadian and foreign 
references. Cable address : “Macnab. St. John a.

Codes : A.B.C, 5th edition, and prit ale.

ROBERT ALLAN & CO.
General Commission Merchants 

MONTREAL
Fish, Oils, Beans, Peas and Produce.

Agents : '* Royal Crown" Skinless Codfish. 
Representing Morris » Co. Chicago. Pork and Lard.

Importer, Wholesale Broker and 
Commission Merchant.

Ceylon Teas. Coffees. Spices, Canned 
Goods, Grocery and Drug Specialties.
Can handle more Good Lines.

G. C. WARREN
P.O. Box 113*. REGINA. SASK.

Established 12 Years.

STORAGE IN OTTAWA
We offer every modern convenience. Largest 

wsrehouse in Ottswa Valley. Fireproof, low insur­
ance rates, direct communication with all railways 
—tracks to the door. Centrally located.

Secure Our Low Rates.
Dominion Warehousing Co., Ltd.

52 Nicholas Street. Ottawa
J. R. Routh, Manager.

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.

Established 18».

D. STAMPER
Wholesale Grocery, Fruit and Confectionary 

Broker. Manufacturers’ Agent
rial*** agent for Stewart k Young's Pure Whole Fruit Jams 
Jellies, Marmalades and Confectionery ; Cooper Cooper & 
Co. 's Delirious Tea Plant Blend of Teas, laiid-down priées 
quoted any point in Saskatchewan or Alberta.

Grocers, it will pay you to write for quotations. 
Warehouse: City HpurTrack Office: Temple Bldg., Main St 

P.O. Box 7*3 MOOSE JAW. SASK.

W. G. PATRICK & CO.
Manufacturers' Agents

sad
Importers

29 Melinda Street, Toronto

Winnipeg Office

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT

*Keot* tor Grover»' Specialties and * holenal. 
Grocer> Brokers

TORON TO, Ont. DETROIT, Mich.

ON SPOT
Finest Whole Halves and Broken 

SHELLED WALNUTS
also

2, 3 and 4 Crown 
SHELLED ALMONDS

23 Scott Street
LIND BROKERAGE CO.

Toronto

Merchants, Manufacturers 
and Shippers

We desire correspondence with you 
if you went active representation in 
the West. We give special attention 
to Grocers’lines, and have salesmen 
covering the West.

Good track storage.
Advances made on consignments.

J. D. Brack & Co.
Wholesale Brokers

WINNIPEG

WINNIPEG STORAGE
TRACK WAREHOUSE

Consignments solicited, stored and reship|**d to order

K. J. JOHNSTON
Wholesale Com mission Broker.

Box 122 Winnipeg. Reference, Bank of Commerce

WATSON & TRUESDALE
(Successors to Stuart, Watson k Co.)

Wholesale Commission Brokers snd 
Manufacturers* Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

H. B BORBRIDGE
Manufacturers' Agent and Broker 

OTTAWA
Calls on Grocers, Bakers and Confectioners 

and is open to represent two more 
reliable houses. Corres­

pondence solicited.

Try a business card in 
The Canadian Grocer.
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J. F. Eby,
President

Hugh Blein,
Vice-President

We are quoting especially interesting prices on

New I» Canned
Season’s “OLD HOMESTEAD Fruits and
Pack Vegetables

It will pay you to book your orders NOW

EBY-BLAIN, LIMITED
Wholesale Grocers TORONTO

A PHENOMENAL SELLING LINE

40c. Grade costs you 30c. per lb. in lead packages.
50c.
50c.
50c.
60c.
75c.
1.00
1.00

35c.
“ 35c. “ in 51b and 31b fancy tins.
“ 36c. “ lib and %\b “ “
“ 42c. “ in lead packages
“ 50c. “ “ “
“ 70c. in J^lb fancy tins 
“ 72c. “ % lb

In the 40c and 50c grades (lead packages only) we can supply you in Black, Green or Mixed; 
other grades all Black.

A card to us will bring you all the Information required.

RAM LAL'S PURE TEA CO., Limited
266 St. Paul St., MONTREAL

X
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“CANADA’S PRIDE”
Canned Goods Still Leads

We would advise that we are now running heavy on Peae, packing a finer quality than 
we have ever turned out because of the excellent condition of the raw material, which with 
our careful handling, fine equipment and unequalled sanitary factory, enables us to far excel 
in quality any previous year.

These same conditions will apply to the full line of fruits and vegetables which we pack.
Don’t be deceived by Brands and Trade Marks similar to ours which some packers ire 

using, trying to place on the market inferior goods on our well-earned reputation.

CANADA’S PRIDE stands for CLEANLINESS and HIGH-GRADE QUALITY
One trial will make you a strong friend of “Canada’s Pride.”

To A* had of tho following Whotomalo Roprooontatlvoo I

Wm. Galbraith A Son, Montroal, Quo. ; Fonwlok, Hondry A Co., Kingston, Ont. ;
Mod land Bros., Toronto, Ont.

PACKED ONLY BY

THE NAPANEE CANNING CO.. Ltd.
W. A. CARSON, Manager NAPANEE. ONTARIO

Poulton & Noel, Ltd.
London, England

English Preserved Provision Manufacturers

HAVE COME TO CANADA
With their well-known Brand in Glass Moulds and Tins. 

English Rolled Ox-tongues, Pates

Potted Meats of all kinds—Jams, Marmalade, Pickles, Sauces, Etc.
Awarded Fifteen Gold and other Medals for

Excellence of Quality
Guaranteed Pure and all Packed in England

Agents—ROSE & LAFLAMME, Ltd., Montreal

it
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“The Brand of Quality

*ÇÿNlNCl

Grocers who want the best to be had in Canned Vegetables and Fruits will 
find the “ ESSEX ” brand nearer perfection than anything thus far introduced.
Essex County is one of the most favored agricultural sections, and with new and 
improved facilities at our disposal, we are able to retain all the fresh garden flavor 
in packing. Nothing in any sense inferior is allowed to go out under our brand.

THE ESSEX CANNING & PRESERVING COMPANY
ESSEX, ONTARIO

LIMITED

In a Class all by Itself
/• the

Farmer Brand Canned Goods
We have facilities and resources such as are possessed 
by no other factory and our position puts us just that 
much ahead of our competitors.

We grow our Fruits and Vegetables on 3,000 acres of 
the finest, most fertile, garden land and we are enabled 
to raise the choicest products that can be cultivated— 
unsurpassed anywhere.
WE ARE THE LEADERS; WE INTEND TO KEEP AHEAD

The FARMERS’ CANNING Co.
LIMITED

Bloomfield, Ontario

5



THE CANADIAN GROCER

THERE 1$ NO DANGER
in handling any of our celebrated 
products. You are not taking any 
chances or running any risk as to 
not getting goods up to the highest 
point in quality, purity and excellence.
They are sold on their merit and are 
the best that can be produced.

OLD HOMESTEAD BRAND 
Canned Fruits and Vegetables

are made in one of the largest, best 
equipped and modern factories in 
Canada. The greatest care is exer­
cised in selection, processing and 
packing. Our inspectors are men 
who inspect-to the smallest detail.
They do not connive at little frailties 
or overlook some minor point. The 
result is a perfect product in every 
respect.

ORDER FROM YOUR JOBBER

The Old Homestead 
Canning Co.

Picton, - Ontario

6
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Pure Wholesome Delicious

E.D.S. Brand Jams and Jellies
The up-to-date merchant who values his business standing and the reputation of 
his store will not sell adulterated and impure products. : : : : :

The E.D.S. brands represent nature’s flavor unimpaired, for their purity is positively guaranteed.
They are perfect in every detail, and convert trade into permanent patronage.

IT,

All “pure food" grocers sell our products

E. D. Smith’s Fruit Farms, Winona, Ont
Agents

W. G. Patrick & Co., Toronto ; W. H. Dunn, Montreal ;
Mason & Hickey, Winnipeg ; R. B. Colwell, Halifax, N. S. ; J. Gibbs, Hamilton

QUALITY BUILDS TRADE
It is the basis of all merit, worth and reputa­
tion. That ^ why the

RIVERDALE BRAND
of canned fruit and vegetables pleases so 
many people. They are a line on which the 
grocer can specialize and concentrate his 
attention and energy with good results.

The LAKESIDE CANNING COMPANY, Limited
WELLINGTON, ..... ONTARIO

w 7
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Good Coffee
Coffee better than the average.

Coffee superior to others.
Coffee so exquisite in flavor.

That people want it again—and 
again. That’s what

Aurora Coffee
is. The best money can buy. It retails 
at 40 cents and leaves you a margin 
for yourself that is worth while— 
something to justify your buying 
the brand and introducing it to your 
customers. Don’t lose this chance.

W. H.GILLARD&CO
WMMali Qrmmmrm Cofree Importer*

HAMILTON 

Branoh Houem—SauK Ste. Marie

Crystal Sugars

Retailers throughout Canada handle them. 
You deal direct with the factory.

Standard, Fine, Coarse, Berry, Powdered. 
Ahe best for PRESERVING- 
Tways the same, the best.

Let us send samples with quotations.

Sugars that always satisfy.

Uniform Grain.
Gains customers for you.

A trial convinces.

Remember ! It is dollars in your pocket. 
Sold strictly on the merits.

MANUFACTURED BY

The Wallacebuig Sugar Co., Limited 
Wallaceburg, Ont.

BEST
according to Webster’» Dictionary means

EXTREME OF GOOD

Applied to Molasses
GINGERBREAD

In Tins, 2’s, 3’s, 5’s, 10’s
ALSO IN BULK

Thereare plenty of Goods nearly as good, 
but remember there is only one BEST.

It requires very little extra effort to speci­
fy Gingerbread when ordering from your 
wholesaler, but it means a lot to your 
customers in extra quality.

Dominion Molasses Co.,
unit»

Halifax, - Nova Soatla

“ It's the merit of the 
goods that finally wins 
business."

And when you hive merit and profit 
combined what more does a retailer
ask?

That’s why so many grocers sell

Paterson’s 
Worcester Sauce.

ROSE & LAFLAMME, Limited, Agents, 
Montreal and Toronto.
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Weed Out Your 
Flour-Patch, Mr.--------- !

DON’T CHOKE THE BIG SELLING BRAND

Take a look at your flour-patch, Mr. Grocer. Some 
mighty slow sellers in that patch—lines that have worn 
out their welcome long ago, yet mighty slow to depart, no 
matter how hard you push them. It’s time to stick the 
price-pruning knife deeply into them and weed them out 
at any cost. They're only taking up space and choking 
out a more worthy line.

MAKE ROOM FOR THE BIG SELLER—

PURITy
FLOUR

—the brand that is famous from Coast to Coast—famous 
for quality—famous for uniformity—famous as the 
highest grade of flour in the whole wide world.
While the margin of profit on PURITY may not be as large 
as on brands falling shy on quality, still PURITY earns 
larger dividends per year on account of the rapidity of 
the turn-overs. Besides, PURITY earns for you the “good 
will ” of all who use it, while an inferior grade of flour 
earns very little for you beyond dissatisfaction.
Progressive merchants value “good will” more than margin 
of profit and therefore put their energy behind PURIÎY 
flour.

Where do you stand, Mr.------------ ?

Western Canada Flour Mills Co.
Limited

Toronto Montreal St. John Winnipeg Brandon

WTOBAHAK)
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A Leader for over 50 Years

/ 1 "*Pt j -■■■“-■ u ........ ■ ............. ■ i . /

In Mk'ing Bread with this powder no^ fermentation takes place and

& PREPARED ON CORRECT CHEMICAL PRINCIPLES^
3C. Neverd'P a wet spoon in the POWDER Keep it always in a dry placiT .çfi?

W. D. McLAREN, Limited
Manufacturers

563-5 ST. PAUL STREET - MONTREAL

Attractively Packed
Your wholemalor can supply 
you. This Brand Is always 
a ssllor.

Superior Quality

Rose & Laflamme, Limited
Montreal and Toronto

Malaga Table Raisins
Loose Muscatels 

Shelled Almonds, Etc.

TO



ALWAYS

It reduces your expenses. 
Stops the Leaks.
Collects the Accounts and 
Increases your Profits..

Information free for the

The McGASKEYV 
REGISTER GO.
Cor. Hughson & 

Rebecca Sts.

HAMILTON, CANADA

The Best Canned Goods
There are many kinds in the market all making 
claims of being the choicest and the highest in 
excellence, flavor and merit, but

Queen Quality L=,d,
WHY?

Because our fruits and vegetables are fresh, 
palatable, and the finest specimens that can be 
secured in one of Canada’s most fertile and 
progressive districts.

Because they are uniform in quality, as we super­
vise the growing of the raw products from seed 
time to harvest and our inspectors reject every­
thing that is not strictly up to the highest standard.

Because we have the most sanitary and up-to- 
date process and machinery and no detail is 
overlooked. We attend to the practical side 
ourselves and make our own cans of the best tin 
plate that can be secured.

All progressive grocers stock them and all 
discriminating customers get in them

PURITY, PERFECTION
and SATISFACTION

Manufactured by

The BELLEVILLE CANNING COMPANY
BELLEVILLE - - . ONTARIO

Green & Co., 25 Front St. East, Toronto, Ontario 
D. Stamper, P.O. Box 793 Moose Jaw, Sask.
W. S. Clawson & Co., 1 I and 12 South Wharf, 

St. John, N.B., Canada
W. S. Silcock, 33 St. Nicholas Street, Montreal

Head Office—71 & 73 Tooley St., London Bridge, S.E. 
A London, England A

Buggy Egg Crate

Everybody Says So:
“ Just the thing ” “ Been looking for this ”

“ Well, how simple ” “ So handy ”

Every Dealer Should Have Them

Walter Woods & Co.
Hamilton and Winnipeg

m

Your Accounts under your Old Friends Are Best
An old friend that has stood 

the test of years is

Cooper Cooper s 
Delicious Tea

Tea Plant Brand 
Packed in % lb. sealed canisters

at 40—50—60 cents per lb. 
You MUST Stock Cooper Cooper’s

Tea if you stock the BEST
CANADIAN AGENTS:

with 
Th e McCaskiy Credit Register System

IT
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THE CANADIAN GROCER

To the Trade:
The Tea You Can Sell Quickest is

CEYLON
TEA

Because it

Pleases the Palate
Because it

Answers the Needs
Because it

Saves the Money

OF THE CONSUMER
and all good Mer­
chants know that

The Turnovers the Thing

12
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SAUCE
IS SELLING VERY FREELY 

Shows a good profit and the demand is constantly growing. 
Wouldn’t it be worth your while to stock it?

It brings new and permanent customers.
«. e. Patrick 4 Cs, TmU aaS Bmtrail. 

.*.*• CilrtHi, laltli 4 Ci.. IM„ Cilgira. Ukirii.
1.1. Isatss4 Ci.. Nillfii.a.S. 
Elite 4 Ci.. IM.. Ct. Ui'i.l.t.

•y* MIDLAND VINICAB CD., ltd. DIIMINCNAH AND LONDON, ENC.

A “REPEATER”
Every bag of WINDSOR SALT sells another. 
That’s the way it has been going on for 
years, till now

Windsor 
Salt
is known to nearly every 
housewife in the land as 
easi the finest table salt 
made.

Why not handle it and 
please your customers?

The Canadian Salt Co., Limited
Windsor, Ont.

WUITO.

WHY YOU SHOULD SELL

MATH 1 EUS 
SYRUP

of Tar and Cod Liver Oil 
REASON NO. 2

It givei you a decent mar­
gin of profit. Thii profit ii 
all profit. There U nothing 
to be iubtracted from it at 
the end of the leaion. No 
bad or unsalable stock. No 
time and trouble spent in 
persuading people to have it. 
Mathieu’s Syrup sells all 
the year round. It ia always 
on the move from off your 
shelves into your customer’s 
hands.
Mathieu’s Nervine Powder 
is another good Seller. Both 
are necessities in your 
business.

MAIL THAT ORDER TO-DAY

J.L MATHIEU C0„ Props., 
SHERBROOKE, P.Q.

Sold by wholesale trade everywhere 
Distributors for WTestern Canada:

Foley Bros, Larson & Co, Wholesale Grocers and Confectioners, 
Winnipeg, Edmonton. Vancouver.

L Chaput, Fils * Cie, Wholesale Depot. Montreal.

GOUDRON

: DEHOR

RICH, PURE and DELICIOUS
These qualities stand out prominently in every tin of

CANADA FIRST
Evaporated Cream

UNSWEETENED STERILIZED
From the cow to the can it is a story of care, cleanliness and caution.

ORDER FROM YOUR JOBBER.

Manufactured by AYLMER CONDENSED MILK. CO..
AYLMER. ONTARIO

Limited

13
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ROAST CHICKEN
I-lb. CANS. EXCELLENT QUALITY

You will find it a splendid seller at this season

The Davidson & Hay Ltd., Toronto

ST. LAWRENCE
GRANULATED

and

GOLDEN YELLOWS
made only from 

the choicest West India Crystals

SOLD BY ALL WHOLESALE GIOCEIS

The St. Lawrence Sugar 
Refining Co., Ltd.

MONTREAL

The Name is the 
Guarantee

Granulated Sugar
Manufactured by

The
Canada Sugar Refining 

Company, Limited
MONTREAL, QUE.

TO BOOST SUMMER SALES—
No better article on the market than COLD SPRING LEMONADE 
POWDER. These are the days to sell it.
Margin of profit large. Sales numerous and quick.
Lemonade easily made add only cold water.

8 oz. and 4 oz. packages. You sell them at 20c. and 10c.
SEND IN YOUR ORDER TO-DAY.

S. H. EWING & SONS, Montreal and Toronto
14
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ESTABLISHED OVER 200 YEARS

IS THE BEST

VINEGAR
LONDON, ENGLAND MADE FROM THE FINEST MALT

COMMANDS A PREFERENCE OVER ALL OTHERS
AGENTS

W S Clawson & Co . South Wharf, St. John, N.B. W. H. Escott, 141 Ballantyne Ave. East, Winnipeg
Green & Co 26 Front Street East. Toronto R. Robertson & Co., 26 Alexander St., Vancouver, B.C.

Snowdon & Borland, Room 34, Guardian Building, Montreal
SVe ere open to do business on easy consignment tormm Write our Aganta Tor Particular»

Î

/

^hlTE SWA^
THIS TIN C0NTAIN8 

100%

PERFUMiD • POWDERED

LYE

L

THE QUESTION OF QUALITY 
BEING SETTLED. WHAT ELSE 
INTERESTS YOU ?

A MUCH LARGER PROFIT than you have been

RECEIVING ON SIMILAR GOODS.

A TIN CONTAINING about a quarter pound more

LYE THAN IS USUALLY GIVEN

A TIN WITH ROTATING COVER and sifting top

YOU WANT MORE PROFIT 
YOUR CUSTOMERS MORE PURE GOODS

OPPORTUNITY OFFERS TAKE IT TO-DAY

WHITE SWAN SPICES & CEREALS LIMITED
TORONTO

NEW SEASON

Strawberry Jam
Now Ready

We have put up the largest packet of 
any single factory in Canada — still we 
are short. Book your orders quickly.

WAGSTAFFE,Ltd.
Pure Fruit Preserves

Hamilton, - - Ont.

JAPAN TEAS
We have now an excellent assortment of First Crop teas on hand. The 
Second Crop picking is in full swing. We shall be pleased to hear from our 
Wholesale Friends re spot teas or imports.

S. T. NISHIMURA <6 CO.
MONTREAL and JAPAN

15
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Put these lines out where everyone who 
goes into your store will see them. It 
will help your trade.

Borden’s Eagle Brand Condensed Milk 
and Peerless Brand Evaporated Cream

WILLIAM H. DUNN, Montreal and Toronto
Scott, Bathgate & Co., Winnipeg, Man. Shallcross, Macauley & Co., Calgary, Edmonton, Vancouver and Victoria, B.C.

Banner and Princess 
Brands Condensed Milk.

(]1 Just you try them in your own 
home, and then you’ll take a 
real pleasure in recommending 
them to your most particular 
customers.

WRITE FOR PARTICULARS.

John Malcolm & Son,
ST. GEORGE, ONT.

I Offer New Crop

Fine Filiatra Currants
Barrels, Half Cases and Cartons

August, September or October Shipment

Import Lots Only

ANDREW WATSON, Importer
91 Youville Square, Montreal

DO YOU STOCK IT I
It’s the brand that the housewives are using 
more and more every day. You will find it 
a paying proposition.

The Canadian Condensing Co.
CHESTERVILLE, ONT.

GENERAL SALES AGENTS r-S. H. Ewing A Son., 
MONTREAL

I >
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Sell The Best 
It’s Just as Easy 
It Pays Better

The Canadian Coooanut Company
Montreal

\

THE FLYCATCHER 
THAT EVERYBODY IS 
TALKING ABOUT NOW I

THIS IS

About
3-ft. FLICO

X «tco y ■ ÆÊn

Half Actual Size.

ÜI1W.Ï

OF ALL JOBBERS 
OR FROM

T. A. HacNib & Co..
St. John's. N.P.

W. S. Clawson & Co.,
St John. N.B.

MacLaren Imperial Cheese Co., 
Toronto.

Wingate Chemical Co., 
Notre Dame St. W„ Montreal.

G. C. Warren, 
lejina, Saskatchewan.

Standard Brokerage Co., 
Vanconver, B.C.

In CORNETS and
ICE CREAM SPECIALTIES

We sre ready to fill your 
orders promptly.

The DOMINION WAFER CO.
Importers from the leraeet factories in 

the world.

Montreal«î St. Vlnoent «L,
Tel. Ball, Main 1310

CAPSTAN BRAND 
MINCE MEAT

Package Mince Meat 
Put up in 14 gross cases

Bulk in 7-lb. Rails,
X doz. i* crate.

25-lb. Pails and 75-lb. Tubs.
Capacity one ton per hour. 
Sold by all wholesale dealers

The Capstan Mfg. Co., - Toronto, Ont.

ppSWBBA|l PM
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RELIABLE MARMALADE
Sell that variety. It costs no more and it is 
infinitely more satisfactory to the housewife, 
and, in the long run, to you.

JOHN CRAY & CO., ClASCOW (Scotland)
have a reputation for reliability. Send your­
self for a sample of their marmalade.

SNOWDON & BORLAND, Agents
31 GU VIDIAN BUILDING . . MONTREAL

The Flavor Tells
The best test of a pudding is the eating thereof and the 
best test of

SHIRRIFF’S EXTRACTS
is the taste they impart. They have strength, purity and 
uniformity as well. That’s the reason they always sell 
so readily.
---------------------------- ARE YOU STOCKING THEM? ----------------------------

luprnu I rvTB A PT PH 18-22 CHURCH STREETllVirUjKlAL ÜjAInALiI LU., Toronto : canada

/Q-

^Hm-RIOOUTCft
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A GOOD SALE!
A QUICK TURNOVER !
A GOOD PROFIT!

for grocers selling

“Soclean
The Dustless Sweeping Compound
Sold to the consumer in nice neat litho­
graphed pails. Prices 25c., 56c.. $1.06.

BUY FROM YOUR WHOLESALER

The Harnett-Ridout Company
Manufacturers TORONTO
Manufacturers Sales Co., Eastern Sales Agents 
314 Birks Bldg...................................Montreal

>7
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Classified Advertising

THE CANADIAN GROCER

BOOKS FOB THE OBOOBK.

Advertisements under this bending. 2c. per word for 
first Insertion, le. for esch subsequent Insertion.

Contractions count as one word, bet five figures (se 
f 1.000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no oaoe can this rule be overlooked. 
Advertisements received without remittance cannot be 

•acknowledged.
Where replies come to our care to be forwarded five 

cents must be added to cost to cover postages, etc.

Yearly Contract Ratca.

so
25

1 year......... $30 00
6 months. • . 17 00
3 months-. . 10 00
1 year....... . 17 00
6 months.. ■ 10 00

1 yner....... . 10 70

PERIODICALS.

ADVERTISING writers and business men interested 
In good printing should subscribe to Canada’s only 
printing trade paper, THE PRINTER AND PUB­

LISHER. Subscription price $2 per annum. Address, 
10 Front Street East, Toronto.

CANADIAN MACHINERY AND MANUFACTUR­
ING NEWS, $1 per year. Every manufacturer 
using power should receive this publication regu­

larly, and also see that it is placed in the hands of his 
engineer or superintendent. Every Issue Is full of 
practical articles, well calculated to suggest economies 
In the operation of a plant. Condensedadvertlsements 
for11 Machinery Wanted ” Inserted free for subscribers 
to the GROCER. “Machinery for Sale” advertise­
ments one cent per word each Insertion. Sample copy 
on reoueat. CANADIAN MACHINERY, 10 Front St. 
East, Toronto.

COMPLETE Information on books, stationery, fancy 
goods, music, photo supplies and kindred lines Is 
given each month In THE BOOKSELLER AND 

STATIONER, of Canada. Subscription price $1.00 
per annum. Address, 10 Front Street East, Toronto.

THE BUSY MAN’S MAGAZINE Is the most pope- 
lar periodical of its kind. Why? Because each 
Issue contains a strong list of original articles ol 

interest to every Canadian. It also reproduces the 
most timely, instructive and interesting articles appear 
lag in the other magazines and periodicals of the 
month. The cream ofthe world’s periodical press Is 
too valuable to overlook. BUSY MAN’S is on sale a. 
all news-stands. Better still, send $2 for one year’s 

to day. THE BUSY MAN’Ssubscription. Mail It 
MAGAZINE, Toronto.

THE market reports make HARDWARE AND 
METAL a neceaslty to every hardware merchant, 
paint and oil dealer in Canada. It is mailed every 

Friday. Subscription price is $2 per year. Address 
HARDWARE AND METAL, Montreal, Toronto or 
Winnipeg.

WANTED.

care CANADIAN GROCER. Toronto.

Art and science of window dressing,
by S. W. Roth. Every retail grocer should learn 
the methods set forth In this book—which le spec­

ially written for Qrooore on how to make grocery win­
dows attractive and thus draw trade. Every means of 
successfully displaying goods is treated of in Its 14 
chapters and 30 illustrations. Price $2.00, postpaid. 
MacLean Publishing Co.. Technical Book Dept., 10 
Front St. E.. Toronto

SALES PLANS—This book is a collection of 333 
successful plana that have been used by retail 
merchants to get more business. These include 

special sales, getting holiday business, co-operative 
advertising, money-making ideas, contests, etc. 
Price, $2.30 postpaid. MacLean Publishing Co., 
Technical Book Dept* 10 Front St. E., Toronto.

TEA BLENDING as g fine art, bv J. M. Walsh. 
This work is especially designed for the use and 
instruction of those engaged in the tea and 

grocery business, containing formulae for the scientific 
and judicious combination of the different varieties 
and grades of tea. Price, $2.00 postpaid. MacLean 
Publishing Co., Technical Book Dept., 10 Front St. 
E., Toronto.

f^OFFEE, Its history, classification and description, 
V by J. M. Walsh. This Interesting and instruc­

tive book deals with the commercial classification 
and description, adulteration and detection, and the 
art of blending and preparing of coffee. Price, $2.00 
postpaid. MacLean Publishing Co., Technical Book 
Dept., 10 Front St. E., Toronto.

'PEA, its history and mystery, by J. M. Welsh. The 
1 contents of this practical and exhaustive work 

Include cultivation and preparation ; adulteration 
and detection ; arts of testing, blending and preparing ; 
chemical and medicinal properties, etc. Price, $2.00 
postpaid. MacLean Publishing Co., Technical Book 
Dept., 10 Front St. E.. Toronto.

OOUNTBB CHECK BOOKS.

MISCELLANEOUS.

MEN selling on commission, or men whose time is 
not fully employed, should become our agents. 
The Canadian Grocer, Dry Goods Review, Hard­

ware and Metal, Printer and Publisher, Bookseller 
and Stationer, Plumber and Steamfitter, Canadian 
Machinery and Power House are all well known and 
highly regarded trade papers, with a large circulation 
throughout Canada, United States and Great Britain. 
The circulation must be maintained and increased. We 
pay large commissions to men who push for new sub­
scribers. If you can do anything in this way write the 
Circulation Department, giving references. The Mac- 
Lean Publishing Co., Toronto.

AGENTS WANTED.

KEEP AN ACCURATE ACCOUNT of your em­
ployes’ time. The Bundy Autograph Time Re­
corder is the ideal Time Recorder for retail 

merchants. It is the only machine where one employe 
cannot register for another, as each employe signs his 
name and the employer knows the signatures of his 
men. Whether you employ a few or hundreds of 
hands, we can supply you with a machine suited to your 
requirements. Write for Illustrated catalog. Inter 
national Time Recording Co. of Canada, Limited. 
Office and Factory, 9 Alice Street, Toronto.

LIVE BUSINESS MEN Insist that their business 
correspondence be typewritten. Keen, progrès 
sive merchants find personal typewritten letters 

bring the best advertising results. They are secret, 
individual, powerful businesa getters. The Light 
Touch MONARCH is especially attractive to the 
merchant. Write for interesting literature. The 
Monarch Typewriter Company, Limited, 98 King St. 
West. Toronto, Ont. (tf)

SAVE SOX OF THE COST OF HANDLING 
merchandise by install'ng a Beath System of 
Overhead Carriers. Saves valuable floor space 

because the trackage is on the celling and greatly 
facilitates the loading of cars, orays, etc., and for 
hand ing goods in and about the warebouae and fac­
tory, reduces the cost of labor because far less ware 
house help is required. Systems for all kinds of 
businesses, large or small. Write us for Illustrated 
catalog. W. ~ ~

ADDINO MACHINE.

ELLIOTT-FISHER Standard Writing-Adding Ma­
chines makes toil easier. Elllott-Fisber Limited, 
313, S3 Craig St. W., Montreal and 129 Bay St„ 

Toronto.

OUR NEW MODEL is the handiest for the grocer, 
operated instantly, never gets out of order. Send 
for complete sample and prices. The Ontario 

Office Specialties Co., Toronto.

A MARKET OF BUYERS, backed up by money to 
spend, la open to you in the Busy Man’s Maga­
zine. Every territory in Canada Is represented. 

If you have something to sell, something you want to 
buy. a condensed advertisement In the Busy Man’s 
Magazine will put you In touch with the classes you 
want to reach. Four cents per word will carry your 
message from Atlantic to Pacific. Send copy of your 
advertisement along with order to cover coat of inser 
tion. Your announcement will appear under a apecial 
heading. Buay Mae’a Magazine, Montreal, Toronto. 
Winnipeg.

YOUR CHANCE—We have iust put into effect a 
new, increased scale of commissions, which 
makes our agency “ worth while ” to any man with 

a reasonable krowledge of subscription work, while 
the successful canvasser can make a sp’endid income. 
If y iu are not making at least twenty dollars a week, 
apply f r our agency in yur own and nearby towns. 
Give references and particulars of present position. 
THE MACLEAN PUBLISHING COMPANY. Ltd . 
Circulation Department, Toronto. Ont. The largest 
publishers of trade newspapers in the British Empire.

LIVE AGENT WANTED for each of the following 
places—Toronto, Hamilton. London and Brant­
ford, Ontario, to sell Swiss Frey Milk Cbocolste 

Specialities and Sultan Brand Turkish Delight to the 
trade. Excellent opportunity to the right men. Must 
have best of references and gvod connection 'with the 
confectioners.grocera andjlrrgrists. Apply SULTAN.

~ .Ter------------------'—(30)

Toronto.
D. Beath & Son, 193 Tcrauley Street,

(if)

SALES PLANS—This book is a collection of 333 
successful plans that have been used by retail 
merchanta to get more bueiness. These Include 

Special Sales, Getting Heliday Busiaess, Co-operative 
Advertising, Money-Making Ideas, Contests, etc. 
Price $2.50, postpaid. MacLean Publishing Co., 
Technics Book Dept., 10 Front Street B., Toronto.

Successful advertising how to accomplish
it—by J. Angus MacDonald. A complete exposi­
tion of the art of advertising asspplied to all lines 

of buaiaess. Enables any man to write and design the 
kind of advenleing that brings results. Replete with 
prac ical examples. Invaluable to Retail Merchants 
and other business men who are face to face with the 
great problem of good advertising. Cloth binding. 
Price, postpaid, $2.00. MacLean Publishing Co., 
Tech. Book Dept., 10 Front St. E., Toronto.

THE WALES VISIBLE ADDING AND LISTING 
MACHINE ie superior to any other machige for 
these reasons, among others Visible Printing, 

Flexible Keyboard, Column Space Bar, Automatl- 
Clear Signal, Adluetment for Carbon Copies, Elimi­
nating Keys, enabling the operator by the mere pres 
sure of a key to add without listing or list without 
adding. 30 days free trial to responsible people. 
Write us for free Illustrated catalogue. Adder 
Machine Company, Wllkeebarrc, Pa.

Elbow chart for tin and sheet-iron
WORKERS—This chart is one of The most prac­
tical and convenient systems offered for drawing 

accurate patterns. It gives and rise of the miter line 
of elbows of anv diameter and number of pieces for 
any angle, and is adapted to the wants of tianere, 
boilermakers and other workers In sheet iron end In 
heavy metals. Size 11x14 Inches. On heavy Manilla

fiber. Price 80 cents. MacLean Publishing Co., 
echnlcal Book Dept, 10 Front St. E , Toronto.

FOB SALE.

F°R SALE—An up-to-date grocery business in one 
of the best Western Ontario towns. Address Box 
315, CANADIAN GROCER, Toronto. (3ip)

ALFRED V. DYCK & CO., 39 Eastcheap, Lon- 
don.E.C., invite correspondence from exporters 
of Canadian Canned Goods and Produce. Im­

mediate advances on consignments. Highest Bank 
references. Cable address, “ Dyckia,’ London; 
A.B.C. code, 5th edition. (39p)

pUT DOWN YOUR PRINTING BILLS one half 
V by installing a “ Writerpress.” Your office g’rl 

or boy can with it print your circulars, price lists- 
etc., at the rate of 1500 to 2000 copies per hour. 
Best machine ever made for printing facsimi'e type1 
written letters. Prints from printersT type, half-tones, 
etc. Reta’I stores could greatly increase their busi­
ness by using a Writerpress to run off circulars and 
letters sending them out to their customers and prob 
able customers announcing special aales, etc. Send 
for illustrated catalogue and samples. The Canadian 
Writerpress Company, 33 John St. South, Hamilton, 
Ont.

NATIONAL CASH REGISTER, suitable for general 
store, has produce key, paid out, charge, no sale, 
gives you detailed record of bueiness. Only used 

4 weeks, bought it for our Arkona store, which we have 
since disposed of. Cost $300, for $175. Also 2000 
pound platform scale, Wilson make, cost $26 whole­
sale. for $20. One coffee mill. Cole make, Philadel­
phia, for $7. Several paper cutters 75c. each ; 2 bar­
rel capacity, galvarized oil tank, with Iron tap, for $6. 
Bung borer, fruit auger, oail pull>r, twine holders, all 
at less than wholesale cost. Write us. All goods f.o.b. 
McKenzie & Meldrum, Thedford. (29p)

EXPORT TRADE DEPARTMENT.

HUMAN NATURE IN SELLING GOODS, by James 
H. Collins. Perhap the most interesting vol­
ume on the human side of salesmanship that has 

ever been written. Intensely interesting, not only to 
those engsged in some form or other of salesmanship, 
but also to people whose occupations have little to do 
with selling g^ods. Mr. Collins is a writer of the first 
rank and in 71 Human Nature in Selling Goods ” he is 
at his best. Cloth Binding. Price, postpaid, 50 cents. 
MacLean Publishing Company (Technical Book Dept.), 
10 Front St. East, Toronto.

18

Messrs. Gordon, McDonald A Co., 6-7 Cross Lons, Bast, 
cheap, London, invites correspondence, either from Export­
ers of Canadian produce or Importers of general groceries 
From their long experience in Glasgow, Liverpool, " * 
don. they have a wide and comprehensive knou" ' 
trades on every aide. All goods imported paid 

l Befi--------‘~—

and Lon. 
ge of both

documents. terencee to Montreal firms with whom we 
‘ ** address. <apone-have done business for many years. __________ ______

“ ~ ' M A B C," fifth edition, Bivenlde m3 Adams

DAVID SCOTT* CO.
established 1S7S. 16 North John Bi.

LrvwooL, BuoLAjro.an?o"»ia»-osas:~
9. A.—Mit k,



THE CANADIAN GROCER

ls< without a peer in the 
Canadian market.

No tea is more exten­
sively advertised or better 
known.

Good tea is a magnet 
which always draws trade.

Ridgway’s Tea will be a 
trade winner for your store.

CANADIAN OFFICE. 
VANCOUVER, B.C.

Axaoti Richard» * Bn 
At»»». WinoiiM*. lie».

314 Re

ILm'Zl Common Sense
If II ICI Roaohoa and Pod-Bupm 

X «mi Af/ce
til Dealers lid 381 Qum St. W., Tereiti, Oil.

Dealer» find Common Sense a very good seller, for 
the reaeon that it gives general satisfaction and each 
customer tells others about same. Write for prices.

BUSINESS' 
IS GOOD
you will say and we will 
save you money in discounts 
and freight if you stock our 
full line of—

^\<- it u</>\ .
)< PUR E _>/
\ » - .. < > .x >

RICHARDS

Quick Naptha Soap
Snow Flake Soap 

Chips
Ammonia Powder 
100% Pure Lye 
Toilet Soaps

P. A F.

VINCEHTELU
A CO.

AST WISP, BELCIUM

THE OLDEST CORSICAN MAKE!* OF

CANDIED PEELS
PpoelaUtloo

CITRON, LEMON, ORANGE
Dralnad, Cut and Candlad 

Pr/oee and Samplo* on Application

U FRESH 1$ 1HE IILT II THE DELL"

“White Dove 
Cocoanut

M

-AMI

Almond Paste

Arc am te Silt til DOST FASTIDIOUS TASTE

Made at the factory of
W. F=>. DOWNEY

MONTREAL

The

Condensed Ads.
on page 18

will interest you

OLIVES ! ! !
Packed in Canada. QUALITY ALWAYS UNIFORM. 
Our new price list is now ready. See it before placing your orders.

Gorman, Eckert & Co., Limited
LONDON The Largest Packers of Olives in the British Empire WINNIPEG

19
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Ç1.

These sweltering summer days 
you’ll find a large call for

Lytle’s
Lime Fruit Juice »««
Raspberry Vinegar
Make a good showing in window 

and on counter, and you’ll have 
a line that’ll move rapidly, help­
ing to keep trade lively.

Order from your Jobber or 
dlroot from manufacturer.

The T. A. Lytle Co., Ltd.
Sterling Road, Toronto, Can.

Valencia Raisins
A. MAHIQUES PARIS

DEXIA

For Quality and Price

This is What Buyers Say of this Brand :

Nov. 25th, 1908.
It gives us greet pleasure to say that 

“the A. Mahiques Paris Brand Fine 
“Selected Raisins purchased from you 
“this year have turned out exceedingly 
“ fine in quality. We have compared 
“ them with what we considered other 
“first-class brands, and in our opinion 
“they are superior to any Fine Selected 
“ we have examined this year.”

Thos. Bell, Sons & Co.
AGENTS

MONTREAL

THE

COLD
MEAT

S3Ü86E
CEO. MASON * CO., LTD.

•el# Manufacturers. 

Sale CanJiu 4$eele t

S. T. Nishimura & Co. 
HONTMAL

•I
London, Eng.

SUS-AVERTS :
Twwrte, to.—See. Slam, A C>. 
InittM. to. J.B.I Sown III. 
Ittm, to.-BacEnil. A Ce 
leoAeo, to.— Hn. 8 Cel.» A Ce. 
totee. Ooe -Tke F. AM Co. 
Hentee. M.-Jaawt Crelt

Canadian
National Exhibition 

TORONTO

Aug. 28th—1909—Sept. 13th

Admiral Lord Charles 
Beresford will open this 

year’s Exhibition.
Industries in the process 
of manufacture a feature.
$100,000 in Premiums and 

Special Attractions.

FOR ALL INFORMATION, WRITE

GEO. H. GOODERHAM, M.P.P., J. 0. ORR,
President Manager

20
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BRAND
SIGN OF PURITY

’Phone 596
Our Expense

A Few Specials for Epicures
Wagstaffe’s New Pack Pure Jams, Jellies and Marmalade 

“ Cherry Jam is delicious 
Camembert Cheese—the Genuine in tins—made in Germany 
Imperial Vinegar
TARTAN Pure Spices and Extracts 
Bargain in tin Molasses

Quick Shippers

BALFOUR, SMYE & CO.
Wholesale Grocers HAMILTON

HOLBROOK’S
Worcestershire SAUCE
^oOK8,x

CANADIAN BRANCH 
40 Scott Street, Toronto 

Canadian Manager, H. Gilbert Nobbs

MADE AND BOTTLED 
IN ENGLAND.

DO TOU WANT to buy or sell anything, to engage a clerk or secure 
a situation ? Try a Condensed Ad. in The Canadian 
Grocer, it will bring results. Two cents per word 

for first Insertion, one cent per word for each subsequent insertion. See page 20 for yearly rates

REAL JËLLY-VERY QUICK
! . ;
That is the mission always accomplished by every package of

SHirrifFs Jelly Powders
They are invariably uniform. You cannot sell anything better

IMPERIAL EXTRACT CO., ‘^oNaciiT

■------ aa——

RWS BBtiRlRiy
Imperial Extract Ca

TORONTO.



Automatic Weighing System 
NO SPRINGS

Mvr.h.=,-.side HONEST WEIGHT GUARANTEED ou.,om.r.s.de
PLEASES CUSTOMERS—BRINGS NEW TRADE—THE GREAT MTNEY-SAVER AND MONEY-MAKER

Suited to All Kinds of Stores102 STYLES
AND SIZES PRICES

AS LOW AS
GROCERY, MEAT, TEA AND COFFEE, 
DELICATESSEN, CONFECTIONERY
The T. Ellon Co. Ltd., Toronto, usine 25 Toledo Scales, says : $40.ooMADE IN 

CANADA “Regarding the Toledo Scales which we have, we wish to say that they are 
perfectly satisfactory in every respect. They are not affected by heat or cold, 
and arc certainly money-savers on o/erweighl.”

OVR GUARANTEE We guarantee to give you a better Computing Scale 
for les» money than you can g it from any other con­

cern in the world. It will pay you to investigate.

WRITE FOR ILLUSTRATED BOOK

Toledo Computing Scale Co., Toronto
OFFICES:

Montreal, St. Thomas. Winnipeg, CaUary. Edmonlon and Taocoeter

NO SPRINGS
Customer's Side

Merchant*# Side

iiiiMii ! hi nim

Call the attention of a particular cuetomer to

5 « ***** O'*

ifjteH11Hi"inmili" ,i i . . . . .

1

n •

1 £
• *

5ARDIN
Have hmr try a tin. Then «he will uee no other brand. 

SEND FOR SAMPLE YOURSELF

The Eastern Canning Company - - Port Canada, N. B.
Canadian Agent»; C. A. Chouillou êt Cie- Montreal; Green ft Co., 28 Front St- EL. Toronto; D. C Hannah, London, Ont.; Joe. Somerville. Ham­

ilton; H. D. Marshall. 145 Centre St.. Ottnwe; Boivin St Grenier,Quebec. Que.; H. M. McBride, 312 Rose Are^ Winnipeg, Men.

Any Boy who has One Cent can Turn it Into
Ten Dollars

One cent invested in e post csrd to us will bring you .nforrastion sbout how we stsrt you In business, so tbst you esn 
earn money for yourself. You can make plenty of pocket money all the time—money you will enjoy more because you made 
It in business for yourself. Hundreds of boys are doing this. SO CAN YOU.

No money required. We furnish capital.
We also give prizes. There is a prize for every boy, whether he lives in s lerge city or e little vlllege. Very fine 

prizes have gone to fellows in small places. Don’t delay a minute. Write ue te-dey. A poet eerd will do.

The MacLean Publishing Co., 10 Front Street East, Toronto
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Ever-Increasing Business
Last week, we sold 20,109 lbs. MORE

SALADA
than we did the same weeK of last year and this in the 

face of taking the 23 cent Tea off the market. It all goes 

to show how willing the consumer is to pay a fair price 
for a good article and how he hates a poor one.
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SALADA, TORONTO and MONTREAL
INDEX TO ADVERTISERS

E
Lli> Liam Limite.!   3
Kduar.lshurg Stun-h outside front .-over 
Epps, .las \ Co .’4
Kseott. W H
Essex Canning Co f.
L st a I .rooks, T II
Ewing, S H . X Sons 14

F
I- ai mers t 'aiming Co ■>
Fearman. F W .Co Vi
Fisher. A D . x Co u7

Q
tJil.li, XX A Co 14
tiillard, XX 11 . x Co *
Gillet t. K XX to. Ltd
I inoduillie X Co 71
• Jordon. MeItonald Co Is
t iorhuin, .1 XV . & Co 2
t lorinam. b-kert & Co l'.«
Grant. XX" .1 flu
Gray. Young X Sparling "4
Gunns I,id Vi

H
llilh- k. Joiin x Co »;7
Holl.rooks, Ltd............................................. 21
II I* Sauve 13
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lulls rial Kxlra. l Co 17. 21
Imperial Tolia«.....Co ^ .>)
Irish Groeer 2
Island I a ad Mills Co i’,7

J
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Kilgoiir Bros................................................. **7

I,ake of the WikmIh Milling Co 
lakeside Canning Co.

.. 5'.»

LiniU-, G XX A
I.aporte. Martin X Co......................... . ' 20
la-ar, Sidney........................................ f>2
land Brokerage Co 70
Lueerna Anglo Swiss Milk Chov C<
Lytle. T A Co 20

Mr
Mueluiren lm|H-rial Che.— (

MueSah. T A . x Co
M t aU . J .1 *,2
M<‘Caskey Register Co 11
XL-Donald. Gordon x Co 1 '
Mellon gall. I> . x Co Wt
M. |„„. n..N l> h'
MeXVillinm X Kverist 02

V
XLtgor. Frank outside front
Maleolm, .In... x Son
Mason, Geo x Co
Mathewson s Sons
Xlathieu. J I. .Co
XI idland X’in. gar t '■>
Millman. XX' H . X Son 
M .din s Food t ■
Montreal Bismit t '<•
Mooney Riseuit and Candy (
Morse Rn»s
Mott. John I* x t o

N
Napanee t "aiinmg Co 
Satiouul Lieoriee Co 
Selson. Dal»- x Co 
Sieholson X Rain 
Sishimiira. S T x Co

13
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< fakv die Basket Co .">2
Oakey, John X Sons inside l.a.-k «over
t fid Homestead Canning Co .

P
Paradis, C A M
Paterson s Sane. s
Patriek. XV G x Co 2
Piekford X Bla.-k inside l.a.-k n.iei
Poult ou X Soel 4

P
Riehards Pure Soap.............. 1
Ridgways' Tea. l'«
Rose x IatHamm»-. Ltd. 71
Royal Polishes, Ltd........................................ 4'.'
Ryan. Win. Co 30

s
St Lawrem-e Sugar Refining Co............. 14
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How to Follow the'Progress of Business in the Store
The “Score-Book” and How it Shows the Sales and Payments That Keep the Proprietor Posted on the Con­
ditions of Trade—A Perpetual Index to the Trade Relations With Every Customer—“Trouble-Book” to Guard 
Against Bad Accounts.

(By John T. Wolff.)

The next time yon go to a baseball 
game, draw your attention away from 
the players and the contest for a moment 
and run your eyes over the men on the 
benches and in the stands. One, you 
will find, is indulging in the pure enjoy­
ment of the game, applauding each sen­
sational play urging on to victory the 
team that claims his favor. Another, 
not so demonstrative possibly, in bis en­
thusiasm, is watching the game with en. 
joyment too, but lie is following each 
play graphically on a card before him. 
Every move a player makes finds record 
there, every hit that lands safe, every 
base gained, every run counted.

Which of these men follows the game 
more closely, which man knows best the 
significance of each play, . which man 
knows the e'ements that contributed to 
victory or defeat f It is the man who 
keeps score.

And in the game of business as in the 
game on the diamond, it is the man who 
keeps score on the results, who follows 
most closely the progress and the profits 
of his work.

In business the salesman and the cus­
tomers are the players — sales arc the 
winning points. It is with these that the 
business man is most vitally concerned. 
And of co-ordinate importance are the 
payments made on purchases. Every 
moment of the business game the busi­
ness man wants to know how these two 
elements stand. Of course, he can se­
cure sum-total figures from his ledgers, 
merchandise accounts and records of 
profit and loss, but they do not show 
the personal factors that make up a 
business. Ordinary accounting books do 
not tell from day to day, how the busi­
ness game is progressing. This is ac­
complished only through a customers’ 
list—a record which gives an insight 
into the human phases of trade.

One of the most important records in 
our business is our “score book”—we 
call it that, for every man in the office 
recognizes its signficance. It stands as 
a perpetual index to our trade relation 
with every customer.

In size it resembles an ordinary trial 
balance book, but is provided with spec­
ial rulings, each customer having one- 
third of the vertical space of a page 
devoted exclusively to his purchases and 
payments.

How the Score Book is Used.
Beneath the names and addresses are 

cross-ruled spaces for the twelve months 
of the year, and the totals at the-bot- 

-tom of each section. The year and 
months are printed on the left side of 
the sheets, the cross-rulings extending

into the two sections to the right so that 
the printed mouths suffice for the three 
sections. To the right of the months are 
drawn two vertical lines, extending the 
length of the page and respectively head­
ed “purchases” and “payments.”

Each month, as statements are sent 
out the totals for each customer are 
entered with black ink in the purchase 
column opposite the month in which the 
purchase is made. As payments are re­
ceived they are posted in red ink in the 
next column in the same manner.

White, for example, buys $175 worth 
of goods during the month of May. This 
amount is posted in the May section of 
the purchase column. Later in the month 
White pays $136 on account, and this 
amount is entered in red ink in the May 
division of the payment column directly 
opposite the entry of his purchase. Thus 
at a glance we note that in May, White 
has bought goods amounting to $175, 
upon which he has paid $136, leaving a 
balance due of $39.

In June White may buy $180 worth 
of goods and make a payment of $150. 
Both items are entered as in the pre­
ceding month. Still a glance at the book 
shows that White is $39 back on the 
May bill and $30 on the June bill, a 
total of $69. Knowing this, the house fol­
lows him up until the deficit is paid.

This score book serves both as a cus­
tomers’ list and a ready reference 
ledger. Duplicate copies of it go to 
heads of departments, who use it in 
watching the individual accounts, com­
paring sales, and in judging the work of 
men on the road.

To the sales manager, the score book 
is particularly important for by run­
ning through its pages, he learns exactly 
how the month’s sales and payments 
stand for each customer. If, by glanc­
ing down the column, he finds that White 
has not bought anything in the month 
of April, he writes the agent or travel­
ing salesman in that locality to learn the 
reason why. Or, if he thinks White is 
buying too heavily, he has White’s credit 
investigated. By comparing the record 
with the score book of the previous year, 
he is able to determine where sales are 
falling off and to learn the cause; to 
ginger up salesmen, whose records show 
a decline and likewise to give credit to 
those whose sales have increased.

The “Trouble Book” for Slow Pays. 
When a customer has given trouble in 

his settlements, his name is entered in 
the “trouble book.” This is an alpha­
betical list of names of such customers 
as have been slow in paying, with cros- 
rulings to show the ratings, terms, cred-

The “trouble book” is protective in a 
way—it guards against selling to a man 
who is giving trouble.

Every order which comes into the of­
fice is carefully scrutinized. If the buy­
ers name does not appear in the score 
book, his rating is looked up and, if 
satisfactory, he is sold. If his name is 
in the “trouble book” the order is 
watched doselv.

While the store and trouble books 
were designed to tit the peculiar condi­
tions of our own business, they may be 
readily used and adapted in any other. 
The score book, as a customers’ list 
continually affords a perspective of your 
business, it enables you to watch care­
fully and intelligently the progress of 
the game.

BUSINESS IN A MINING TOWN.

Credit System A Great Hindrance Says 
A British Columbia Merchant.

By J. A. Schubert.

I am glad to have the opportunity of 
letting the readers of The Canadian 
Grocer know something about the min­
ing town of Hedley, B.C., and business 
methods of some of the merchants.

Hedley is called after a mining en­
gineer who was prominent in the open­
ing up of Camp Hedley which is situ­
ated about five thousand feet above 
Hed/.ey. The only direct means of 
reaching the mines is by gravity train 
lines and electrcal train which are 
owned by the famous Nickel Plate 
Min.ng Co. The above company have 
a large boarding house for their men 
and a store to supply them with neces­
saries at the mines. If I have occasion 
to write you again I will give more de­
tails respecting this lamous mine which 
in the short period of four years with 
a forty stamp concentrating mill has 
paid about two millions of dollars in 
dividends to the owners.

The stores in Hedley town, are nearly 
all “general” stores which means that 
you can buy in them, a complete outfit, 
for a home, or a mine.

We carry groceries, 'hardware, dry 
goods, crockery, furniture, boots • and 
shoes and in fact everything one needs, 
to eat or wear. The freight charges 
are very high, and to carry such a stock 
as is required it takes considerable capi­
tal We find that we have many dis­
advantages that stores in larger places 
have not. The credit system is a great 
draw back, as many people here send

_ _ „ their cash to Toronto department stores
its and other information affecting them, and owe grocery bills at home.
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Toronto Grocers Forsake the Counter for Niagara
Throw Their Cares and Worries to the Winds and Voyage Over the Billows of Lake Ontario for a Day’s 
Free Fellowship With One Another—Their Hospitality Weighed in the Balance and Not Found Wanting— 
Something Doing Every Minute of a Day of Pleasure—Contests Galore and Exciting Sports.

1 • ..«r ;_.r. ■ -

Toronto, July 20.—“The best yet!” 
This was the unanimous opinion express. 
,,l by all who went with the Toronto 
Retail Uroccrs’ Association on their 

lib annual excursion on Wednesday 
»f last week, July 14. The picnic and 
"aines were held in Queen Victoria Park, 
Niagara Falls, and there was amusement

TOM CLARK, Pres., of the T. II. 
Assn., who got his friends out of 

the clutches of the police.

in plenty for the 1,500 grocers and -ad­
join* rs who were there.

Vhe day was an ideal one, and the 
11 id across the lake was just right. 
XU/re was some fine sprinting done to 

■ a I eh the 7.30 boat, which had it been
ih.... later in the day would have won
prizes; but Charley Kimpton got there 
with his cards just as the gang plank 
"as pulled in.

The card sharks got busy right away, 
ami hardly had the good ship “Cayuga” 
left Yiiiige Street dock before tables 
"ere being arranged in every corner of 
the lower deck, while the upper decks 
"ere given over to the Indies and child­
ren. By the time the fog horn at the 
Castern Cap was passed some half dozen 
"ames were won and lost. Such classy 
players (to hear themselves tell it) as 
•li rry Burns, Jim Wright and Rob Stc- 
"art were sadly outclassed, and even 
Kimpton, with his own “marked” pack, 
"as able to win but one game. There 
is tliis consolation for the losers, how­
ever; the winners later in the day paid 
a visit to Fort Erie, where they drop­
ped everything that could be converted 
into cash, and they had nothing to crow 
about on the way home.

<>n the upper decks the officers of the 
association were making themselves busy 
distributing souvenirs donated by manu- 
faeturerg and wholesalers. Tom Clark,

, Staff Correspondence.

Dan McLean and Bailey Snow had all 
they could do; but the palm must be 
awarded to Jack Beaumont, the energetic 
secretary, for his work in making the 
day and event such a success.

The Canadian Grocer representative 
was spotted talking with Herb. Moore, 
and in a minute he was labelled with 
tags ribbons and pins, like a prize horse 
at the exhibition. Herb, was the hap­
piest man on board. He has lately re­
turned from a visit to the Old Land, and 
it was a real “comfort” to hear him re­
late his experiences. (Get him to talk 
about Blarney Castle when next you see 
him.)

A number of diversions in the shape 
of guessing contests were indulged in 
on board, and nearly every person made 
some kind of an estimate on the bag, 
soap and seed contests.

A few minutes’ stop was made at 
Niagara-on-the-Lake, where R. E. Qua 
gave an exhibition of how quickly he 
could get ten boxes of orangeade off the 

G. boat onto the train and then himself get 
back on board without falling into the 
river. It was splendid work, Sam, and 
you deserve a medal.

A David and a Goliath.
Arrived at Queenston the picnickers 

found all the available electric ears of 
the International Railway waiting to 
take them to the Falls but the “power 
was off,” and it was some little time 
before the last car got away. It was 
done, however, with the help of Billy 
Redford, the Goliath policeman at King 
and Yonge, and Dave Bell. Dave kept 
out of sight on the way across the lake. 
Someone was cruel enough to suggest 
that he was seasick, but he livened up 
things on the way up being helped out 
by Sam. McGiffin.

Shortly before noon the last member 
of the party arrived at the park, which 
by the way, never looked prettier, and 
shortly thereafter family groups with 
picnic baskets dotted the sward.

A little after one o’clock the games 
began. There were races for hoys and 
girls; old and young; married and 
single; heavy and light; and there were 
special events, such as three-legged 
races, potato races and egg races. 
Wholesalers, travelers and members en­
tered the consolation events—they could 
not win any other way—but excitement 
ran high in the race for grocers’ clerks 
and drivers. In fact all the events 
brought forth much excitement and 
plenty of fun.

Some of the Conquerors.
A partial list of the winners is here 

given. After receiving their winning 
stubs a number of successful competitors 
were swallowed up in the crowd before 
their names could be attained.

Boys under 14.—T. Adams, S. Balti­
more; boys under 18.—J. Thornton, D. 
Fraser, 0. Flett; girls under 12.—Misses 
Dalton and. McLean; girls under 18.—B. 
Dalton, J. McLean; ladies’ race.—Miss­
es Miller, Banks and Morton; married 
ladies’ race.—Mrs. Graham. Mrs. Thomn. 
son and Mrs. Morton; heavy men’s 
race.—Fred. Thorn, Wm. Millan, W. J. 
Dean; travelers’ race.—J. Wilkinson, .1. 
Dean A. King; wholesale merchants.— 
G. Smith; members’ race—F. Thorn, B. 
Banter; three-legged race.—Thorn and 
Coniam, Banter, and Davies, Bell anil 
Clark; open race. — F. Thornton, J. 
Thornton, A King; clerks and drivers.— 
M. Loken, F. Thornton, J. Thornton; 
girls under seven.—Elsie Brown, A. 
Black; aged men’s race.—B. Banter.

DAN. McLEAN, Vive-Pres., the only 
man who did not win a prize.

Tom Clark, Dave Clark; potato race.— 
Mrs. Morton; boys under 10.—W. Balti­
more, B. Murphy, H. Smith. A consola­
tion race for members who had not won 
a prize awarded presents to W. C. Miller 
and Dave Bell; and a still further con­
solation prize was awarded to Dan Mc­
Lean, who was the only man left ou the
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grounds, who hadn’t previously gotten 
anything.

The afternoon’s programme was 
brought to a conclusion by an indoor 
baseball game played outside by picked 
teams chosen from among the grocers 
and travelers present. This proved to 
be the event of the day. Needless to say 
the grocers won, the score being 27 to 
3. but, of course, this is the grocers’ ver­
sion only. It really looked like a game 
of cricket, and in fact some of the play-

The Only Charley Kipipton, the Boy 
Singer, who always makes every­

body happy.

ers thought they were playing lacrosse, 
while others could not figure out exactly 
what it was. The members of the win­
ning team were J. Hunter, Ralph Miller, 
Tom Clark, Fred Thom, J. Kennedy, B. 
Banter. A. J. Coniam and Bob Davies 
and Herb Johnson, who formed the bat­
tery. The losers were Tudhope, Maxwell, 
Blackburn Sam. McGiffin, Frank Crow­
ley, Wilson and Bone, with Jack Wright 
and Billy firaham in the points. The 
umpire was N. W. Bryson, and the trav­
elers are still looking for him.

Giving Adulterated Prizes.
Those who returned on the early boat 

report seeing a crowd of grocers, who 
looked like Indians, standing outside a 
building at the upper bridge in charge 
of two officers. The building was label­
led ‘ ‘ POL—C—STA—I—ON. ’ ’ The 
charitable ones said the crowd was try­
ing to supply the missing letters, but 
evidently from the song they were sing­
ing (“We’re here because we’re here”) 
they could not get away. On closer 
investigation it was found that they 
could not get inside because the cells 
were already full. Tom Clark arranged 
their release in time to catch the late 
bo.V.

On the way home the “celestial 
choir” look possession of the hurricane

deck and led by Tom Vance, sang such 
classical numbers as, “There’s a Hole in 
the Bottom of the Sea,” and “There are 
no Flies on Me,” winding up with “The 
Mapul Eaf For Rever. ” By this time 
everybody but the singers were fright­
ened away, and even some of the latter 
were left snoring on deck and did not 
get home before the next day. Charley 
Kimpton, the boy wonder, took the 
solos, and he was ably assisted by 
“Alick” Boyd and Alex. Hutchinson.

An interesting feature of the day’s 
outing was the visit made to the Shred­
ded Wheat Co.’s plant on the United 
States side of the river. In the absence 
of the president of the company, who 
was enjoying a holiday in the Eastern 
States, Clarence Wheeler, superinten­
dent looked after the guests.

The officers and executive committee 
who looked after the welfare of their 
guests and made the affair such a suc­
cess, were :—Dan McLean, chairman ; 
Tom Clark, pres. R. B. Snow, trees. ; J. 
C. Beaumont, sec. ; and F. Sansom, Sam 
Gibbons, Dave Radeliffe, D. W. Clark. R. 
Davies. Dave Bell. Ben Panter, Dick Van 
lx an A. J. Coniam, Fred Thom, Frank 
Johnson. W. C. Miller and N. White.

Souvenir Hand-Outs.
The ye'low and black badges advertis­

ing “Fonner’s Orangeade,” were much 
sought after and worn “on all sides.”

Lipton’s tea-leaf lapel pins made neat 
little souvenirs.

E. W. Gillette Co., Ltd., gave magic 
fish to the children, cook books to the 
ladies, and canvas caps to the hall play­
ers.

The Cowan Co.’s, white caps proved 
an attraction for the boys and the horns 
were much sought after by the young­
sters.

MacLnrens Imperial Cheese Co. used 
cheese jar shaped cards for wearing in 
the hat, and Dalton’s lemonade powder 
was advertised by button-hole hangers 
in the shape of a drinking glass. F. F. 
Dailey had a novel folded slip advertis­
ing “2 in 1” shoe polish.

A great many traveling salesmen took 
in the excursion and helped on the fun. 
Those noticed on the early boat includ­
ed :—Alex Hutchinson. (Taylor’s Soap 
Co.) ; Herb. Moore, (Comfort Soap Co.) ; 
Jack Wright, (MacLaren’s Imp. Cheese 
Co.); “Alick” Boyd and N. W. Will­
iams, (Red Rose Tea) ; J. Howitt, (P. 
McIntosh & Co.) ; T. Holman, Hy. 
Scully and Jas. Mortimer, (Christie, 
Brown ft Co.) ; Bennie Cope, (Gunns 
Ltd.) ; E. B. Nettlefield, (Dalton Bros.) ; 
S. E. Qua, Chas. Newman and Robt. C. 
Blackburn, (Davidson ft Hay) ; F. An­
derson, (T. Kinnear & Co.) ; H. W. Cor- 
mack, (T. A. Lytle ft Co.) ; Billy Spittle, 
(Pure Gold Co.) ; J. P. Balfour, (F. A. 
Shirriff & Son.) ; Jack Thom and V. E. 
Webber (E. W. Oillett Co., Ltd.) ; E. 
Raymond, (Sunlight Soap) ; C. Mitchell, 
(Tohunter, Mitchell ft Co.) ; ('has. Rup­
ert. (Taylor, Scott ft Co.) ; Jas. Taylor, 
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(Eby, Blaiu Ltd.) ; A. G. Hill and Geo. 
L. Scott, (H. P. Eckardt. ft Co.) ; F. 
Rupert and A. Richardson.

Among the fruitman noticed were Tom 
Vance, Chas. Kimpton, Sam. McGiffin 
(MeWilliam & Everist), and Harry Daw­
son.

Sprays From the Falla.
A. E. Knight, president of Lever Bros., 

Canadian company, was a distinguished 
guest aboard the “Cayuga.” He speni 
the day at the Park and enjoyed t'he 
sports.

Sam. Gibbons moved about the boat as 
if he had lost something. What was 
wrong, Sam t

A greater number of grocers closed 
their stores all day than was the case in 
the past.

Dave Bell amused himself with the 
Irolley gongs on the way up to the Falls.

The only event called off for lack of 
entries, was the race for grocers’ wives. 
Wonder whyf Aren’t the grocers mar­
ried, or did they leave their wives at 
hornet

Red Rose Tea showed enterprise in 
getting out printed blotters announcing 
the result of their contest. These were 
distributed on the way back. The win­
ners were Mrs. Morton, Mrs. Brown 
Mrs. Barret and Mrs. McGrath, i

Alex Hutchinson looked after Taylor’s 
borax soap weight contest. The winners 
were : Beatrice Dalton, Art. Davies, and 
John Marshall.

Brock’s bird seed contest proved a 
keen one. Guesses were made all tin- 
way from 187.3 grain in the package to

FRED. THORN, ex-president, is by no 
means a has-been, when it comes 

to sprinting.

999,999. The winner was Mrs. Shin- 
nick, who guessed 84,739, the number of 
seeds being 84,000.

A. J. Coniam remarked the large num­
ber of Hebrew grocers, who attended the 
picnic. “I did not think there were so 
many Hebrews in business in Toronto,” 
said he. •

The bag holder contest was won by W. 
Dallimore, Mrs. Barrett and J. R. Rid­
dell.

N. W. Bryson has invented a bag hold­
er, which was exhibited on the boat cross. 
the lake. It is intended for counter use
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and has four compartments for differ­
ent sizes of bags. Mr. Bryson has form­
ed a company for manufacturing this 
holder, and it is known as the Eureka 
Automatic Bag Holder Co. The pres­
ent office of the company is 355 College 
Street, Toronto.

The prizes awarded for the races and 
in the various contests were valuable 
and usefuL They included: two fancy 
vests, 2 boxes of cigars, traveling com­
panion, bird and cage, tool kit, lantern, 
eases of tomatoes, corn and peas, chat­
elaine, parasol, scissors, 35 packages of 
tea, kodak, pearl brooch, gold locket, 100 
lbs. flour, 20 lbs. sugar, a case of cry­
stal sugar, leather hand bag, case of 
shredded wheat, coffee, case of loaf 
sugar, case of orangeade, 3 cases of 
starch, silver cup, case of condensed 
milk, chocolates, gold watch, baking pow­
der, fountain pen, blacking outfits, 
ease of Swiss Food, bag rolled oats, case 
of soap and umbrellas to the winners of 
the baseball game, including a gold- 
mounted one for the umpire, who sacri­
ficed himself and was said to have cheat­
ed for the Grocers’ gain.

Alex Hutchinson is walking lame 
these «lays as a result of the contest, 
bar of borax soap falling on bis big toe.

Too bad those sample bottles of 
“Orangeade” tli«l not turn up. 'Sam 
(jua went to a lot of bother to get 
iliem to rhe Fa'lls, but they could not 
be located when the excursionists got 
to the park.

Silver Jubilee picnic next year. Be­
gin now to get ready.

Everybody missed W. H. Seyler, who 
up to this year was a regular attendant.

Tom Vance cut quite a dash with his 
12th of July suit minus the plug hat, 
but strange to say his costume did not 
help him in the 100-yard dash, he finish­
ing a very bad second to Charley Kimp- 
tnn, who came in 50 yards in the lead.

Harry Dawson covered himself with 
glory, finishing third and beating out a 
young man whose “fust” name is 
Alfred.

When Dave Radcliffe and Charley 
Kimpton meet “Alick” Boyd and W. 
Williams, the Red Rose Tea team, again 
at cards thete promises to be lively
“doins. ”

Ask Bailey Snow, Tom Vance, Alex 
Hutchinson, Bob Blackburn and W. 
Miller about that ride over the bridge 
to the American side. They will have a 
wonderful story to relate.

The wholesale fruitmen are to bold 
a big excursion and picnic to Beaver­
ton. on August 2, said Charley Kimpton 
is already looking for a euchre partner. 
^ date he has had 23 refusals. It 
looks like 23 for Charley.

Did you see the fart men’s race when 
H. O. McDonald, who should have finiah- 
seoond fell and rolled in third. His 
wife blushed with disgust at his per­
formance.

■Bailey Snow disgusted his brother 
< hades when he finisher third in the 
three-legged race, coming in like one of 
those old-fashioned sugar hogsheads.

Bailey Snow was the ladies’ man.
'Dick Van Loan lost his ticket and 

had to “come again.”
D. McLean helped catch the winners 

in the ladies’ race.
D. W. Clark was an important entry 

in the 180-pound class.
Coniam and Thorne ran as one in 

the three-legged race and won.
“The ‘Maid of the Mist’
Is on the ‘blarik list.’ ”

(Poem by W. C. Miller.)
Tome Vance wore a new: “2-piece” 

and made a “hit” at the “Tiremont.”
Frank Johnstone, the big chief and 

master of ceremonies, was left at the 
post in the fat men’s race.

Herb Johnstone and W. C. Miller in 
the three-legged race made a good team, 
but were amongst the “also rans.”

Dave Bell copped three prizes. Pretty- 
good for an old man.

The “Cayuga” has k few cosy 
corners.

“A few went over the line
And managed just back in time,

A few bites to snatch,
The last boat to catch

To finish the p'cnic of 1909.”
(Dropped from Tom Vance’s noie- 

luok.)
(Heard on the hurricane deck—Time, 

9.30 p.m.)
Little Boy—Mama are all the grocers' 

wives with them to-dayÎ
Mother—Don't know, dear, whyt
L.B.— ’Cause I see Mr.-----  hugging a

lady over there.
Mother.—'Nonsense.

A BUSINESS PRESIDENT.

Guelph Wholesale Grocer Takes Firm 
Hold of the Board of Trade Helm.

Guelph, July 21.—Ex-Alderman Rob­
ert Simpson, member of R. and J. H. 
Simpson, wholesale grocers, Guelph, is 
president of the Guelph Board of Trade.

Mr. Simpson in his important position 
as head of this body is infusing into it 
intelligent foresight and untiring energy. 
Until he was promoted to the president’s 
chair the Board of Trade in Guelph was 
a sort of negative institution. Certainly 
it did no harm but at the same time 
many of the citizens were inclined to 
think that little good was accomplished 
by it. But the change which followed 
his promotion was indeed noticeable. He 
got out and worked himself, where other 
presidents, his predecessors, had de­
pended upon fellow members to do it. 
He made a personal canvas of the busi­
ness part of the city on more than one 
occasion and kept at the business men, 
merchants, and manufacturers, until they 
did turn out to the meetings, and then 
when he succeeded in getting them out 
he saw to it that it was made worth their 
while to be there. In order to do this 
he arranged with varions influential bus­
iness and professional men—all experts 
along their own lines—-to give short in­
teresting talks on subjects of vital inter-
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est to all the business interests of Guelph 
and to the citizens generally. The effect 
of this work on the part of the new 
president was that at the last meeting 
of the Board there was not a vacant 
seat in the council chamber. The room 
was packed to it’s doors and among the 
addresses delivered was one by W. J. 
Bell which he had spent weeks in pre­
paring and which has been quoted in 
part editorily in papers all over Canada, 
all of which was a very good advertise­
ment for the city. The Board are hav­
ing this address printed in pamphlet 
form. But this is by no means the en­
terprising president’s biggest idea in 
connection with advertising his city. The 
scheme which he is taking up at the 
present time, and which is meeting with 
the hearty approval of most of the city’s 
business men and has been taken up 
actively by the local dailies, is to have 
a special train from Guelph make a

ROBERT SIMPSON, 
of the Board of Trade. 

Wholesale Grocer, Guelph, and President

tour of the Canadian West, the entire 
train load to be comprised of Guelph 
business men and manufacturers who, 
getting off for a half day or so at any 
towns or cities of importance along their 
route to the Coast, would drum up busi­
ness for their own concerns and adver­
tise the city at the same time. There 
would, in all probability, be an official or 
two from the C. P. R. along with the 
excursion and a Publicity Commissioner 
to advertise it as they went along. The 
scheme is considered one of the bright­
est ideas in the way of an advertising 
scheme ever considered by the Board of 
Trade of any city, and that it will be 
carried out successfully is most likely, 
judging from the enthusiasm that is be­
ing evidenced by the Board and the gen­
eral approval with which it is meeting.

Mr. Simpson is ever taking the initi­
ative in any work that promises to fur­
ther the interests of the city.



Keys Turn in Kingston Stores While Grocers Picnic
Annual Outing of the Associât ion is the Limestone City a 
Marked Success—All Kinds of Races on the Calendar Run— 
Baseball Game and a Marathon.

Kingston, July 20.—The men of the 
Limestone City, who hand out the neces­
sities of life from behind the counter, 
proved themselves to be adepts when, it 
comes to entertaining a crowd.

The Retail Grocers’ Association held 
I heir picnic on Wednesday, July 14, at 
the Fair Grounds, and the event was 
entirely successful. Providence smiled 
on the dispensers of the tea and the 
sugar iu the matter of weather, and 
some 1,400 people congregated at the 
Grounds to enjoy the grocers' hospital­
ity.

In order that all of those employed 
in the grocery trade would fully enjoy 
the fun all the - stores closed at one 
o'clock, and everybody for m the pro­
prietor of the store, down to the office 
hoy, and including the cash lady, took 
a holiday and attended the gathering.

It was a regular bargain day as far 
as sports went. There were contests 
of every description for all tastes and 
all were satisfied that the grocers gave 
the full measure. There was no light 
weight. William Dolby, the secretary 
of the Grocers’ Association, was kept 
busy handing out prizes on the spot as 
soon as they were won and incidentally 
he gave out free lunches of biscuits, gin­
ger snaps, and wafers. The lacrosse 
match between Brockville and Kingston 
did not materialize on account of the 
Island City team defaulting. ’

There was an interesting baseball game 
bet ween the clerks in the stores in the 
city north of Princess Street and those 
in the stores south of Princess Street. 
The men from the north side of the 
town" trimmed their brethern from the 
south from the drop of the hat. “Old 
Bill’’ Dehaney was the umpire. The 
score was 35 runs to 15. The players 
were:—North Side—Saunders, p.; Hnff- 
ner. c. : Cornelius. 1st b. ; Vallier 2nd b. ; 
Slieltz 3rd b. ; Bennett, r.f. ; Dick, e.f. ; 
Pound l.f., and McCormack, s.s. South 
Side—Milne, c.; Buck, p.; Henderson. 
1st b.; Marshall, 2nd b.; Baker. 3rd; 
Holland, s.s.; Dumphy, r.f.; Pickering, 
l.f.. and Purdy, c.f.

Horse Race Events.
For the horse races M. Corkey was the 

starter, C. Litton. L. W. Murphy and 
Mayor Couper, judges, and C. Horne, 
timer.

The half mile running race for delivery 
horses was a lively contest. Suddard’s 
horse and Redden's grey had a hot con­
test for first place. Joyce’s horse was 
poclaeted and before coming into the 
stretch Conway Bellingham, its rider, 
took to the grass/and the horse fell, 
throwing the jockey violently, injuring

him. The finish was: 1st, Suddard’s bay; 
2nd, Redden’s grey.

The Farmers’ Trot.
There were three entries in the far­

mers’ half mile trot. There was some 
dispute about allowing John Theobald 
to drive his mare, “Miss Theobald” in 
the event, but “by a close shave,” he 
was allowed in. Frank Trousdale and W. 
,1. Reid thought that the barber looked 
much like farmers as they did. The 
other entries were “Sir Jim,” owned 
by Frank Trousdale and “Blnndie” by 
W. J. Reid, Blondie finished first; Sir 
Jim second, and Miss Theobald, third. 
Time, 1.27.

The driver of J. Redden’s delivery 
horse showed that he had “considerable 
sand.” by putting his horse in the half 
mile delivery horses’ trot after con­
testing the delivery horses’ run, Albert 
Glover finished easily ahead with Jas. 
Purdy’s horse second, Jas. Redden’s 
third; John Gilbert’s horse which finish­
ed third was put fourth for running un­
der the wire.

The half-mile farmers’ run went to 
Doyle’s horse first ; Joyce’s second and 
Kenny, third.

There were three horses in the three- 
minute class.. 1-2 mile heats, which re­
sulted as follows :—
“Kenneth E,” J. Eves.............   1 1
“D.J.,” Don Hayes......................2 2
“Perfecto,” J. Lalond ......... .’..3 3

Time T.20 and 1.18.
The 6-mile Marathon.

The Marathon race, over a course of 
five miles, was one of the best features 
of the afternoon sports, for the run­
ners could be seen at all times 
Physical Director Thompson, of the 
Y.M.C.A., took charge of the event. 
The entries were : G. Woodrow, Y.M.O. 
A.. O'Brien, Nelson and deminings, of 
Gananoque; Joe Steele, Parham ; Hal- 
ligan. Stinson. Nicholson and Hansen. 
Jackson and Somerville. Kingston; W. 
E. Cole. Deseronto. O'Brien, of Gam 
anoqne. was looked upon as the favor­
ite, with Joe Steele, or Cole, second. In 
the tenth lap Cole sprinted and gain­
ed considerably on Steele, and won 
handily in 20 minutes. 451/2 seconds; Joe 
Steele, was 2nd; Stinson 3rd ; Neilson 
4th; Jackson 5th; Cummings 6th.

More Exciting Contests.
There was also a half mile bicycle 

race, which was won as follows: 1st. 
Knott ; 2nd, McTlroy; 3rd. MeCullagh ; 
4th. Johnston : 5th, Stewart ; '6th. Saun­
ders. Time. 1.30. '

The results of the other races were:
Sack race—1st. J. Gallivan ; 2nd, W. 

Turcotte: 3rd. H. Quirt..
Ladies' Comfort Soap race—1st, F.

Mullen; 2nd, Mrs. Hart ; 3rd, D. Fodcu; 
4th, Mrs: Green. ‘ "

Half mile open race—1st, S. Sharp; 
2nd, H. Nicholson ; 3rd, Leo Linagh.

Taylor’s Borax Soap race, contest­
ants to have all the soap they picked 
up—1st, Mrs. Carey ; 2nd, Mrs. Thorn- 
ley; 3rd. Mrs. Green ; 4th, Mrs. Cooling.

Red Rose Ten race, contestants to 
have all the packages of tea they pick­
ed up—1st, Mrs. Green; 2nd, Mrs. 
Hart ; 3rd, Miss Muller.

Quarter mile employers’ rare—1st, A. 
Haffner; 2nd, C. Pickering; 3rd. — 
Smith.

One mile foot race—H. Nicholson, G. 
Woodrow. Stanley Shirk.
* Taylor’s Infant Delight races—4>oys. 
4 and under—Walter Gallivan, — Len­
nox, E. Campbell. W. Clay. J. Pelow, J. 
Joyner.

12 and under—Robt. Ferguson, Fred 
Gallivan. Donald Don.glas. Stuart Tol- 
and. Joseph Scanlin.

Girls—Six and under—Bertha Pelow. 
M. Blakeley, Eva Ada. May Baird. 
Daisy Compbell, Stella Hunter.

12 and under—'Bertha Shaw. Ernestine 
Turcotte, B. Shane. Pearl Arniel. Mar­
gery Newall, P. Haffner.

In the race open to policemen, fire­
men and postmen, the police refused 
to run, because they contended that 
Callman II. Graham was not a regular 
fireman. The race was left to Chief 
Armstrong’s boys and the men of letters. 
H. Graham wo^easily, with W. Roberts 
and M. Donrn^B second and third al­
most in a dea/Mreat.

A rare for the police was. arranged 
and was won by P. C.F.Davirs; 2nd,P. 
C. Taylor; 3rd. P. C. Driseol: 4th P. ('. 
Armstrong.

Fun for the Boys.
The bun-eating contest was greatly 

intrefered with by boys crowding the 
track. M. Nolan was first ; Stewart 2nd; 
Gallivan 3rd. Aid. Robertson, who was 
one ot the judges in the contest, was tire 
centreVf attraction of about 20 young­
sters. all cal'ing that thcylwcrc first. Ills 
grey suit was iu danger of being smear­
ed with molasses.

Soda biscuit contest—1st. Isabel Cool-' 
lug; 2nd. Margarelic Milehell; 3rd, Ma­
bel Holland.

Committee men’s race, 50 yards for­
ward and 50 yards back—1st, Bcrl Ru- 
hestson ; 2nd. A. McLean ; 3rd. Phillip 
Haffner; 4th. W. Hopkinsnn.

During the afternoon the mPinchers 
of the 14th Band dispensed music of 
the highest order, wlijeh was greatly en­
joyed. •

The chief executive officers of the pic­
nic were : W. H. Dvde. president: !.. 
W. Murphy, vice-president; E. W. Mul­
len. 2nd vice-president; Mayor Couper. J. 
Gilbert. C. Litton, W. H. Dalbv, secre­
tary,. In addition to these gentlemen, 
practically all the retail grocers in the 
city, by their united efforts, helped lo 
make the affair the success it. was.
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Business Methods of Two Winnipeg Merchants
How W. H. Stone Built np s Splendid 

Retail Trade—Paid $40,000 for Store 
Property — Not Troubled With 

Bad Debte.

Winnipeg, July 19.—As early as 1885 
ilie' name of VV. H. Stone was prominent 
on Main Street in Winnipeg. To-day, 

a monument to the long business ca­
reer of one who has experienced the ups 
and downs of the general business con- 
.Niions of Winnipeg, there stands a hand- 
- une tliree-storey brick store with the 
..Id name, “The W. H. Stone Co., Oro- 
eei>." carved indelibly on massive stone 
ni (he entrance. Associated with Mr. 
Slum- in the early days, was the late 
.lolin Bryson, of Bryson, Graham Co., 
Ottawa. Young Stone and Bryson clerk- 
id in llie same store in this city, and at 
i In- ages of 21 and 20, respectively, they 
opened a retail store on Main Street. The 
partnership was of short duration, how. 
ever, for Mr. Bryson withdrew from the 
business three years later and moved 
in Ottawa, where he was instrumental in 
building up the noted department store 
nf Bryson & Graham.

Mr. Stone continued the business in the 
famous old Empire block, of this city, 
until two years ago when the present 
store was built. Mr. Stone paid $40,000 
for the property he now occupies, and 
an additional $40,000 was paid for the 
building. It would have been impossible 
fur Mr. Stone to have undertaken such 
larger expenditure had it not been for 
I In- success of the grocery business of 
previous years. Mr. Stone believes in 
liis busi^tapg, he believed in his customers 
and lie wlso believed that his location 
••mild not be improved. So through con­
centration of energy, he faced the suc­
ceeding fruitful years, with a heavy debt, 
but with facilities unexcelled in the city, 
and with a future ever growing brighter. 
Sufficient it is to say that Mr. Stone is 
inn bothered with debts to-day, but he 
is bothered with orders for goods from a 
heavy custom among railway employes. 
Being near the C.P.R. line, the railway 
trade figures very large in the present 
business.

The store is 120 x 33 feet in dimen­
sions, and consists of three storeys and a 
basement. The second storey is rented 
lor office purposes, and the third is finely 
• ipiipped with residental suites.

“Mr. P., how is it you have not called 
me for my aecountt”

“Oh, I never asked a gentleman for
money.”

"Indeed! How. then, do you get on if 
lie doesn’t payf ”

" Why, after a certain time I conclude 
i.e is not a gentleman, and then I ask
him.”—Tit-Bite.

The Collin* Grocery Sells For Cash—
Neither Collector nor Book-keeper 
Necessary—Pays Cash to Whole- 

t Baler.

Winnipeg July 19.—One grocery store 
in Rt. Boniface a suburb of Winnipeg, 
has had a sign exposed to the public gaze 
since last March, which reads, “Collins 
C.O.T). store.” Mr. Collins has been in 
the grocery business for 28 years in St. 
Boniface, and it was not without thor­
ough knowledge of the trade that he 
took his stand for a cash trade. There 
was a time in the history of his business 
when such a step would have been impos­
sible, and there are places in this West­
ern country to-day where a cash trade 
could not be sustained, simply because 
people must have the supplies, notwith­
standing their impecunious circum­
stances. The fact is that the public have 
been educated to the point where credit 
for grocery goods is naturally expected. 
And it is not always the fault of the 
customer. Dealers have through course 
of time developed a laxity in this regard, 
which is taken advantage of by the only- 
to-willing consumer. It is therefore 
creditable for Mr. Collins to break away 
from precedent and face his wide-spread 
custom with the cold “C.O.D.” affirma­
tion. «=

It will be interesting to note how the 
trade in this particular store has been 
affected by the change in business meth­
ods. As Mr. Collins remarked, he has 
dispensed with a book-keeper and collec­
tor since the change has been mode and 
this in itself decreases the expense ac­
count considerably. He is also in a posi­
tion to meet the wholesale house on the 
same ground as the public meet him, and 
every retailer knows the value of be­
ing able to pay cash for goods.

The great benefit of the cash business 
is the simplicity of business operation, 
which is made possible. The chronic 
credit merchant is burdened with compli­
cations in his business which are quite 
unnecessary and should he become con­
vinced that for his own progress and for 
the good of the custom generally, he 
should raise the sign “C.O.D.”

It is true that the customer will be bet­
ter satisfied with the cash business before 
a year’s trade is completed. This is 
verified by remarks made to Mr. Collins 
almost daily, referring to the satisfac­
tion of the cash system. Mr. Collins has 
developed a strong business since March 
last and 25 per cent, more regular cus­
tomers deal with him at present than 
one year ago. He has little sympathy 
for the dealer who fears to lose a cus­
tomer, if he greets him with the eash 
proposition.

WRITS CHARGE LIBEL.
The Retail Merchants’ Association, 

Toronto, has renewed its fight against 
the Toronto Wholesale Fruit, Produce
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and Provision Association by causing to 
be issued several writs for libel against 
members of the latter. H. H. Dewart 
lias been retained as counsel for the 
Merchants. The cases are all similar. 
The association is charged with having 
a blacklist upon which the names of re­
tailers are placed who do not make set­
tlements once every week. This list, it 
is charged, is circulated among the mem­
bers of the Wholesalers’ Association, 
and herein consists the libel. E- M. 
Trowern, secretary of the Retailers’ As­
sociation, said that action had been 
taken against the following firms. Gunns, 
Limited, J. A. McLean Produce Com­
pany Morley Ewing, McWilliam & Ever- 
ist, Rutherford, Marshall & Company, 
Ryan & Company, Stronach & Sons, 
While & Company, Willard & Company.

SPECIAL CALLS DEALT WITH.

How a Merchant Protects Himself in 
Stocking New Goods Asked For.

Often merchants are considerably an­
noyed with customers who call for goods 
which are not in stock and then refuse 
to take them when they do arrive. One 
grocer has devised an effective plan to 
overcome this and so as to be protected 
in stocking up new goods. He has se­
cured a large blank book which he keeps 
on the counter. When goods which he 
does not keep in stock are called for he 
asks the customer to write her name in 
the book, together with the goods desired. 
At the top of each page is the following 
printed inscription: “It is understood 
that anyone registering their name on 
this page agrees to take a trial order of 
the goods opposite their name, should we 
have the goods in stock one week from 
the date the name was registered.” He 
has found that the plan works well.

A WINNING DELIVERY WAGGON.
The delivery wagon of Geo. Maben, 

grocer, tilora, Ont., captured first prize 
in the Traders’ procession on Dominion 
J)ay. It was dressed in gay attire. The 
canopy was constructed of banting and 
itags attached to a temporary frame. 
Granges three row deep were piled on 
the inside railing at the top while in 
the interior looking out were fonr 
negro boys looking" very much at home 
with “big chunks of watermelon.” 
Tissue-paper stars hung from the sides 
and the spokes of the wheels were 
decorated with the same material. The 
Grover regrets that the back-ground on 
which photographs were taken, was too 
light; otherwise a picture would have 
been reproduced.

NEW COMPANY FORMED.
The Larue et Cloutier. Limited, is a 

new company formed in Montreal, to do 
business as wholesale grocery and liquor 
merchants. The capital stock is $295,- 
000.
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THIS YEAR’S SALMON PACK.
Canners on the Pacific coast are still 

awaiting the incoming of the salmon. 
It is a peculiar fact that the runs each 
year axe taking place later, and whi'e 
the big run of four years ago started 
on the 6th or 7th, there are as yet only 
minor signs of the fish this year. The 
salmon has many peculiarities, and this 
is the latest to occupy the attention of 
the authorities.

Preparations this year are being made 
for a pack of 790,000 cases, which is 
50,000 cases less than in 1905, when the 
last big run took place. The reason for 
this is that the Dominion Government 
has made the close season 42 hours, and 
hast halved the length of the nets and 
reduced their depth from 90 to 60-mesh. 
The fish are hatched in Canadian insti­
tutions, and every care is taken on the 
Canadian side of the line to preserve 
and propagate them, and' the “Ameri­
cans” get the benefit. The close season 
over there is only 36 hours, and even 
without that they get first chance at the 
salmon. The pack by Americans is 
from 25 to 30 per cent, greater than by- 
Canadians.

K. N. Venning, acting Deputy Minister 
of Marine and Fisheries, is on the coast 
looking into matters pertaining to the 
indnstry, and these facts wi'l be brought 
to his attention. Objection has already- 
been sent to the Dominion Government, 
and when Hon. Wm. Templeman came 
through on his way home to Vietoria he 
was personally apprised of the situa­
tion.

The price decided upon by the associa­
tion is 12% cents per fish during July, 
and 10 cents in August, but the fishermen

BETTER FRUIT JARS.
Last year The Canadian Grocer strong­

ly protested against the poor quality of 
fruit jars being sold by the retail trade. 
This has evidently borne fruit. Corres­
pondents say that both grocers and cus­
tomers have observed a marked improve­
ment in quality. Breakages are less fre­
quent, probably due in part to the fact 
that the jars are much better packed 
thau iu other years. Not only this, but 
complaints in regard to the fitting of 
the covers are fewer. Housewives found 
in the past ' few years that after some 
jars had been used a short time it was 
practical'y impossible to screw them on 
tightly. This seems to have been reme­
died.

Manufacturers are, therefore, turning 
out a better jar than formerly, and this 
will be appreciated, not only by con­
sumers, but by the retail trade, who are 
the people who have had to bear the 
brunt of all complaints.

If, therefore, the grocers in smaller 
places could only arrange for a picnic or 
some sort of an outing once a year 
where they could mingle freely will, 
each other and forget their antagonism.-, 
the trade would soon be placed on a 
higher plane. Associations have dem­
and are now doing splendid work to in- 
du ce members to become more friendly 
with each other. Their picnics even do 
more than their associations in this re­
spect and their examples might with 
profit be followed by groctrs in other 
places. This would tend to create a 
better feeling, which in many cases i- 
ueeded.

A joint educational trip to some com 
mercial centre is another way to pu 
mote more congenial relations.

A BAD PRACTICE.
Cutting prices in order to secure cus­

tomers is not business building. It is 
business destroying. To think that by 
this method a strong and healthy busi­
ness can be built is about as wise as 
to cut a length from the. top of a blan­
ket and add it to the 'bottom with the 
hope of making it longer.

To build up a strong business, strong 
methods must be employed. The details 
of the business must be mastered, the 
goods handled must have merit, the 
price at which they are sold must yield 
a fair profit, window displays and ad­
vertising must receive attention, and to 
cap it all, the business man must have 
personality. And personality is found­
ed on character.

Honesty towards one’s self is im­
portant, as well as honesty towards one's 
customer. He who cuts prices m order 
to build up a business is not honest to­
wards himself.

JAVA FROM ASSAM SEED.
Java tea has never been a aeriou- 

contender in the world’s tea trade, it 
has recently, however, keen given new 
lite due to the fact that it is now being 
grown from the Assam seed. This i- 
the seed from which grows the tea in 
the Assam district, the original home 
of the tea trade of 1700 B. C. or there­
abouts.

Up to one or two years ago Jav.i 
tea was of a rather poor quality, but 
since it has been discovered that the 
Assam seed produces a good tea in 
Java, tea dealers have noticed a better 
demand. The plant begings to produce 
extensively at the age of three years.

AN ANNUAL PICNIC.
The season of the year has arrived 

when grocers’ picnics are prevalent. 
These, however, appear to be confined 
to the large centres where associations 
exist. While such outings have a won­
derful effect on the relations among the 
members, they would affect even a great­
er change among competitors in a vil­
lage or town where there are no asso­
ciations.

.to

NIGHT WINDOW DISPLAYS.
It is a good policy to keep the ua.-: e 

of your store before the publie as mu.h 
as possible. While very often this in v 
not result in any direct advantage, it 
all goes to produce a good-will for the 
business, the value of which may be u- - 
limited

Some grocers are doing this thr.nv.-.i 
consistent advertising and store wind"» 
displays. Among the latter are nigl-t 
displays, which are being utilized suc­
cessfully by a few merchants. A more 
attractive window can be shown at night 
than in the day, because color effect can 
be better produced through artificial 
lights.

Everybody, too, has noticed what re­
flections do to many windows during 
the day. Unless a person gets his face 
close to the glass he cannot see the de­
tails of the display, whereas as night 
lights may be so arranged that the whole 
scheme may be taken in at a glance even 
from a distance. If a disp'ay is neailv 
arranged and shows any original iy 
it cannot fail bnt attract attention, a d 
therq’s where the merchant once ag.iin 
makes his name and business known :o 
the consumers.

The night display aids his busin* -s 
while he sleeps.



THE CANADIAN GROCER

SMALL EXPORT BOO TRADE.
The decline in the quantity of eggs ex­

ported from Canada to Great Britain 
since the season of 1901 has been re­
markable. (During the navigation 
season of 1908 only 18,400 cases were 
shipped» which shows a decrease of 213,- 
131 cases in comparison with the season 
11101. The cause of this has evidently 
bu n the increase in home consumption 
and to the fact that values have been 
hiirh in Canada as compared with those 
exi'ting in England. Better storage 
facilities has had a great deal to do 
uith these conditions. No doubt there 
has also been a falling off in production.

The “Grocer," of London, England, in 
referring to the prices existing there 
says : The dearness of eggs which has 
been a characteristic feature of the pre- 
>cut year, still continues, ajthough in a 
modified degree as compared with the 
prices ruling a few months ago. Im­
ports into the United Kingdom show a 
heavy deficiency compared with last 
year, comprising 5,376,121 great hun­
dreds for the first five months of 1909 
against 6,629,056 great hundreds in the 
corresponding period of 1908, and 6,- 
301,498 great hundreds in 1907. The 
remarkably high prices which ruled for 
eggs during last winter are in a large 
measure responsible for the prevailing 
scarcity and dearness. Most buyers 
then were abnormally short of stock, 
and, being afraid of a repetition of that 
experience, arc preparing themselves 
against possible contingencies in the 
coming winter. It is believed that con­
tracts have been freely made to provide 
for future supplies, and for which buy­
ers in this country are widely com­
mitted. Pickles have been freely con­
tracted for, while large quantities of 
eggs have been sold and placed in cold 
store to be drawn upon next autumn 
and winter. The quantity in cold stores 
will have further increased before then. 
There is thus a certain speculative ele­
ment introduced into the situation, 
which may ultimately be fraught with 
i it her serious consequences. Last year 
it was generally thought that butter 
was to be very dear in the winter, and 

large quantities were put away for 
emergencies. The slump which took 
Hare last fall, and the consequent very 
'C\ere losses which subsequently ensued, 
lie too recent to need recapitulation.
I In- question, however, which arises is, 
will prices of eggs next autumn and 
winter keep up or collapse as did those 
“f butter f

1 fn the continent buying has been 
‘tixe for some time past, and with 
! i ge quantities placed aside the avall- 
de supuly has been below the normal. 

1 rices have consequently been dearer 
! an usual, and being driven too high, 
r axe little or no profit to the importer.

I his week business has undergone a dis­

tinct change for the worse, there being 
more disinclination to buy than for 
some time past, while arrivals are much 
in excess of present requirements. Cheap 
fish and strawberries also interfere with 
the sale of eggs, which cannot easily 
be sold at a profit at present rates. 
The quality of Russian eggs has never 
been finer than this season, but recently 
there have been complaints where qual­
ity in some instances have been infer­
ior. These complaints, however, are 
not general. Buyers will have to exer­
cise caution in making purchases, as 
apart from Russians it is known that 
certain other descriptions have been 
below standard, but not more than is 
usual at this period of the year. During 
the next few weeks not much alteration 
is anticipated in quotations, but the 
market will be irregular with arrivals 
in excess of requirements, which arc 
likely to be on a reduced scale. If im­
porters continue to lose money a falling 
off in imports is probable."

HALF HOLIDAYS AND TRAVELERS.
Much inconvenience is caused among 

the traveling fraternity on account of 
the half holiday system in vogue in 
many towns aod cities. The merchants 
no doubt do the proper thing when they 
give themselves and employes an occa­
sional half day off in hot weather, but 
they should not forget the men on the 
road as well as the wholesale houses, 
both of whom are part and parcel of 
their business.

Where a weekly half holiday is given 
it is only right and proper that houses 
who go to the expense of sending out 
travelers should know about it. It 
would be an act of courtesy on the part 
of.the retailers which would certainly 
be appreciated by both travelers and 
wholesalers.

Failure to know about half holidays 
causes many enforced lay-overs, thereby 
incurring much additional expense. As 
far as possible, therefore, they should 
be made known to those who call fre­
quently on the trade in any town or 
city, and the only way to do this seems 
to be through the retailers.

INSURANCE AGAINST FIRE.
Merchants in placing insurance on their 

building and stock must remember that 
they require protection from the out­
side as well as the inside. A fire may 
start in the store insured, a lamp may 
be used down cellar although it would 
cost little to run a gas pipe or electric 
light wire down. Or a fire may develop 
on the inside of the store for any one of 
a dozen reasons, but the danger too often 
overlooked is from the outside.

It is always advisable to protect the 
store by some simple fire equipment, a 
dry powder " extinguisher, hand grenade 
or a portable reel and hose. The expense

3*

of equipment of this kind is small in 
comparison to the loss resulting from 
the interruption to business even though 
the stock is well insured and the insur­
ance collected in full.

Keep the stock ant! building well in­
sured but don’t slop there. Have the 
premises as fire pr of as. possible and 
have equipment ready at hand to fight 
fires which develop in neighboring stores.

CULTIVATE "HE TOURIST TRADE.
According to the figures given the 

total production of all the silver, cop­
per and nickel mines in Ontario, in­
cluding the Cobalt and Sudbury dis­
tricts, was about $12,000,000. For this 
railways have been built and every ef­
fort made to develop the industry.

An even greater source of wealth, 
however, is the tourist trade, and a few 
thousand dollars spent by the govern­
ment, eoupled with some enterprise or 
the part of merchants, Boards of Trade, 
municipal councils and railway com­
panies, should result in much greater 
gains to Ontario than secured from our 
rich mineral resources.

If the fish and game of Maine, for 
instance, cause tourists to spend $15,- 
000,000 in that State annually, what 
could not Ontario do along similar 
lines if a comprehensive policy were 
adopted and persevered in ? In the 
ease of our mines wealth is taken and 
our natural resources are lessened to 
the extent that mineral is extracted. 
On the other hand the tourist trade 
results in no robbery of our natural 
heritage. Rather does it encourage a 
conservation of existing resources and a 
replacement of the fish and game which 
have been allowed to become scarce 
through poor management.

When a tourist brings; $50 or $500 to 
spend on a vacation or hunting trip on 
the inland lakes or in the backwoods, 
they are after sport and they are will­
ing to pay for it. It is fun, rather 
than food, they want, game fish, rather 
than ordinary- fish. He is satisfied if he 
takes away a sunburned face and some 
fish stories and he doesn’t much care 
what it cost him for his sporting 
equipment or his grub so long as he 
has smelled the pine trees, breathed the 
pure air and sampled the rushing wa­
ters of the forest streams.

Merchants Should see to it that 
every encouragement is given the de­
velopment of the tourist trade as, if he 
goes after it, he can secure much of the 
money spent by the .city men from the 
United States who want to get next to 
nature Jn the backwoods of the various 
Canadian provinces.

The Ontario Government have acted 
wisely in appointing a commission to 
investigate the fish and game resources 
of Ontario, and Mr. Kelly Evans, the 
commissioner, should receive tlhe co­
operation of the receive.
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Some Interesting Ontario Grocery Correspondence

London Merchants' Picnic Largely attended — Bitter Competi­
tion Declining in Toronto—Chatham Merchants Place the Ban 
on Christmas Cards and Calendars—Grocer Declares Against 
Canvassing Wholesalers for Prizes—Bracebridge has Good June 
Business.

LONDON.
July 21.—Wholesalers report an im­

provement in country trade, with pay­
ments good. Refined sugar is selling 
freely just now. Raws are firm, with an 
advancing tendency and an advance of 
one to two cents in Ceylon and India 
teas is reported. First crop Japans are 
pretty well sold out at high figures. 
There will he no quotations for medium 
and low-priced !grades until about the 
end of the month. Coffees of all kinds 
are firm and high. Rice is advancing. 
Canned goods are very slow of sale, 
and there is sure to be a large quantity 
of last season’s tomatoes left over. Can- 
ners’ prices for new goods are out, and 
although they are lower, wholesalers are 
holding off.

Bread is now selling in London at five 
cents per pound—the highest price ever 
known—although flour has been dearer 
than it is to-day. There is a good deal 
of grumbling in consequence.

The dry weather is injuring the rasp­
berry crop, which promised to be large. 
The berries sold at 15c per small box, on 
Saturday

The grocers’ baseball team won their 
first game of the season in the Mer­
chants’ League on Wednesday afternoon, 
when they defeated the butchers by a 
score of 5 to 2. The feature was the 
three-base hit, when the bases were fill­
ed. of Harry Langford, of Scandrtt 
Bros., which won the game.

A. J. Denny, grocer, and his wife have 
returned from a trip to the coast. Mrs. 
Denny’s many friends will regret to 
learn that her health is but little im­
proved, as a result of the trip.

Charles Mountjoy, wholesale fruit 
dealer, is enjoying two weeks’ holidays 
with his family at Grand Bend.

The picnic of the East End Merchants 
Association, which includes many gro­
cers, in Queen’s Park on Wednesday, 
was most enjoyable and successful. The 
crowd in attendance was estimated at 
ten thousand. The proceedings were op­
ened by the Mayor with a short address, 
and a programme of forty events, in­
cluding running races, jumping, a baby 
competition, etc., was carried out most 
satisfactorily.

TORONTO.
July 21.—W. E. Best who took over 

the Morgan Supply Co. after an experi­
ence of 13 years in the business, is mak­
ing rapid strides towards prosperity.
. If grocers would visit each others 

«tores they could often pick up some 
ideas which would be well to follow. 
They would also see how carelessly and

imhusiness like some keep their stock 
and could profit thereby. We can often 
see others’ faults where we cannot see 
our own.

It shows a lack of business judgment 
to have the windows all plastered over 
with tea and other advertisements, and 
not have a sign showing the owner’s 
name. No fault cgn be found with the 
tea men they know the value of adver­
tising, but the merchant must be blind 
to his own interests if he does not try 
to bring his name prominently before 
the public.

Spence & Kelland, 887 Queen St., 
East, are building up their business, not 
by trying to undersell others, but by giv­
ing their customers the best goods, and 
the best service. This is the up-to-date 
idea of doing business.

J. W. Island, 262 Dundas St., who 
bought out Snyder, is making things live­
ly. His business has increased so rapid­
ly that he has had to employ more help. 
He has now three clerks who are all 
hustlers, and always on the jump for 
more business. They meet everybody 
with that smile which makes them feel 
at home immediately and that they are 
in good hands.

Mrs. N. Childs, 176 Bell woods Ave., 
after a trial of 3 months is perfectly 
satisfied with her trade. She is build­
ing up a paying business.

W. J. Hosken, 87 Arthur St., is an­
other of the young grocers who is bound 
to win. Merchants on Arthur St. are 
badly handicapped and are very much 
dissatisfied with the slow progress of the 
road work.

In some stores are still to be seen 
boxes partly full with prunes, apricots, 
raisins, etc., that look anything but at­
tractive. As these are out of season 
and selling slowly, they should ndt be 
exposed to dust and flies. All these 
things should be put out of sight and 
kept free from dirt. Neatly arranged 
samples could be kept in show cases, 
from which customers conld select what 
they want.

The old fashioned grocer is gradually 
but surely disappearing from his field of 
battle in Toronto. Instead of meeting 
grumblers who were dissatisfied with 
everybody in the trade, you now meet 
men cheerful and happy in their efforts 
to do their business on higher levels. The 
fight between competitors, in trying to 
put one another out of business is looked 
upon as foolish and unprofitable. In­
stead of boasting how they can undersell 
others they are now ashamed to be re­
garded es price cutters. Good service is 
the watch word. !

.V

The monthly meeting of the Toronto 
Retail Grocers’ Association was held on 
the evening of July 19, in the Tempi, 
building. President Tom Clark was in 
the chair. Purely routine business wa 
transacted. The committees having 
charge of the picnic at Searboro Bear:, 
on July 7, and the excursion to the Fall- 
on July 14, reported progress. Final 
reports are expected at the Augu- 
meeting.

CHATHAM.
July 21.—Thursday, August 26 ba- 

been selected as the date for the Second 
Annual Merchants’ Picnic, the pi . - 
Jitninary arrangements for which weiv 
completed at the association meeting 
held on Tuesday evening. Strong thoug.i 
not overcrowded committees were sele« 
ted to handle the various details. Cai- 
will be run every half hour during tin- 
day, and an united effort will be uia.lf 
to have all the stores close at 12 o’elo. k 
sharp. Eddie Dore, of Hamilton, is tak­
ing a keen interest in the affair. Gro­
cers are prominent on all the eummi: - 
tees, the list comprising Wm. Potter on 
ways and means; Harry Northwoml. 
music; W. E. Parrott, printing; Win. 
Anderson, games and amusement-: 
John McCorvie and Harry Andrew, 
prizes. A strong declaration in oppo­
sition to the canvassing of wholesaler- 
for prizes was voiced by President A. 
D. Westman. “I don’t think it is alto­
gether in harmony with the spirit of the 
association,” he remarked. ‘‘Prizes 
from the wholesalers, if they come, 
should come voluntarily.” This, lie 
added, was hie personal opinion ; but 
he thought that the prizes should he 
furnished by association members. Ar­
rangements for co-operation betwv.u 
the Chatham and Wallaceburg collec­
tion depart me nits were suggested, ami 
Secretary Rowers was authorized to 
communicate with Secretary 'Adkunas. 
of Wallaceburg. Quite a number •.£ 
former Chatham debtors reside in Wal- 
laceburg, while, in return, Chatham lias 
received a good many from the Sugar 
City. The local collection department 
has now some 760 accounts listed, rang­
ing from 15c to $250. The committee 
appointed in reference to country col­
lections submitted a draft letter, iire 
first of a series designed to be sent to 
debtors outside the city. The initial 
letter will be sent by the individual 
merchant; this will be followed up by 
dunners from the association.

Christmas cards and calendars have 
been added to the association’s black 
list upon which ticket purchasing and 
programme advertising also figi re. 
This move follows a strong plea roi-cd 
at a recent meeting by Wm. 'Ander u. 
grocer, and last year’s association pr* si-

A WELCOME VISITOR
Eton, Oat.. Jely 14. ISO!*

. . . I am « reader #1 Ike Caeadlaa Cr-c-r 
eed Ihlak my aeoiey ceeld eot ke lariated ket-f. 
Wkea my time eiolree dee’t eel M rff. It ■"> 
eared me msey del lare eed le a tre'eome r'eltor o 
oar kerne. G BO. MABEN
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Lieut. Henceforth, no member of the 
association will give calendars, Christ­
mas cards or Christmas presents of any 
kind. Members wbo have already or­
dered their calendars will, it is under­
pin,>d, be free to use them, if they so 
desire.

The entire future of the raspberry 
t-rop in this section depends upon 
«delher or not there is rain within the 
next day or two. Raspberries have been 
niming in very nicely, and are now re­
tailing at 2 boxes for 25c, the whole­
sale price being $2.50 a crate. Growers 
-tale, however, that the dry wvather of 
the last few days has already had a 
marked effect, and that two or three 
day more of this dry spell will fairly 
nit the season in two.

E. C. Gammage, the Queen St. grocer, 
left on Sunday for a visit to his son 
in Chicago.

J. D. Stark, grocer, St. Clair St., 
visited last week in Woodstock, Brant­
ford and Paris.

R. W. Henneker, who recently resign­
ed from the staff of E. J. Spackman’s 
grocery at Blenheim, has resumed his 
old position ùndeir the new proprietors, 
Logan & Walker.

Arleig'.i Lee has taken a position in 
the grocery department of the J. S. 
Richardson store, Tilbury.

V. f'arron, for the past, live years in 
Ridiretown. has left for Port Arthur, 
where he will embark in business.

Paul Morand, manager of the Te- 
ciiinseh and Stonev Point vanning fac­
tories, slates that this year’s tomato 
rrop wi'l not be as large as last year's.

Miss Grace Seeley, daughter of C. 1L 
* eley. the Gray St. grocer, was last 
Tuesday united in ntarriage to Arthur 
CVIeman, of Huff’s dairy.

Attractive new black and gilt win­
dow signs now indicate I lie recent 
■licuge whereby C. (1. Moore acquired 
Major H. G. Reed’s "grocery on King 
St. The new proprietor is giving con­
siderable attention to window dressing, 
with attractive results.

T. A. Smith, assignee of Jas. A. 
w I hiimpsnn, fruit and confectionery deal- 

• advertises t'he stock for sale by 
auction on July 26.
. BRAOEBRIDGE.
July 21.—On Saturday in town home­

grown strawberries, large and sound, 
were offered by numerous farmers and 
nadily sold at 10c a box, which shows 
that even in Mnskoka this queen of the 
••ailv fruits can be grown at a profit 
equal to the fruit imported from the 
s mtli and only a few weeks later.

Cherries are coming in freely, selling 
for $1.25 per basket. Red are bringing 
$1 to $1.15..

The first load of huckleberries arrived
oa|
of the _ _
there is every indication of a large crop. 
This fruit is ahead of time this year, 
owing, no doubt, to the extreme hot
weather.

The Ingersoll merchants axe to be 
congratulated on the stand taken in re­
fusing to be pestered with the ticket-

selling nuisance. Why should not every 
town take up the same cry and learn 
to say not

Eggs on Saturday advanced again, 
merchants selling the strictly fresh at 
24c per dozen. Butter also advanced to 
20c per pound. Tourists in this dis­
trict are after the fresh eggs and good 
butter at all times, so the good article is 
always eagerly sought.

Home-grown tomatoes will make their 
appearance in Bracebridge soon in large 
quantities for the first time. This is no 
doubt due to the dry, hot weather, the 
non-appearance of frost and the hardy 
plant that was put on the market in 
May. One farmer states that he has over 
1,200 plants out, with some of the green 
tomatoes already turning.

The early apple in Muskoka is always 
plentiful, although with the exception of 
one orchard, winter varieties are not 
grown here. This year we will see the 
•usual good crop, with the Duchess va­
riety greater than ever.

Merchants say that trade during June 
was far in advance of last year, and ex­
pect July, now in full swing, to be the 
banner month so far.

Peter Hutchison, of Hutchison Bros., 
spent Monday and Tuesday up the 
lakes inspecting the newly constructed 
telephone line. Mr. Hutchison is secre­
tary of the company.

George Teem, fruit merchant, of this 
town, is doing business under difficulties, 
on account of the tearing up of the old 
sidewalk and the laying of the cement 
walk. But it’s worth the trouble, and 
George will benefit in the end.

Andrew Gillespie, of Armstrong & 
Gillespie, grocers, is the new secretary 
of the Retail Merchants' Association. 
Andy is a hustler and the grocers did a 
wise thing to choose him.

There is some talk in town among tire 
clerks of organizing a baseball team. 
They should not. however, get after the 
Toronto ball team and give it a trim- 

That would not be fair.

F. W. Forde and Mrs. Forde returned 
Saturday from their honeymoon spent 
in American cities, principally in. Port­
land, Old Orchard and Bcsion.

•P. Lamoureux was quietly married to 
Miss G. Maduie, on July 5th, which 
makes the second retail grocer married 
“on the sly” within a week. Mr. 
Lamoureux spent his honeymoon along 
the 'St. Lawrence and when seen in 
Brockville by Chas. E. Bucklee, of 
Park Blackwell & Co., Toronto, was 
wearing a smile of bliss.

A bulletin has been issued by the In­
land Revenue Department, Ottawa, 
showing the analysis of 225 samples of 
cream of tartar collected throughout 
Canada. Of this quantity 80 per cent, 
was genuine, 18.22 adulterated and 1.78 
doubtful.

The Women’s Christian Temperance 
Union will shortly submit to the city 
authorities a resolution requesting that 
they raise the civic license fee to sell 
cigarettes from $1 to at least $25, if 
not $50.

The Ottawa Retail Grocers’ Associa­
tion have decided not to hold any picnic 
or excursion this summer but in all 
probability about 25 or 30 retailers will 
visit New York in a body in the autumn.

The business of Sugarman & Cohen, 
grocers, on York street, has been closed 
down for non-payment of rent. The 
goods will be sold by W. A. Cole by 
auction.

mtng.
OTTAWA.

July 21.—'Bradstreet’s Ottawa report 
says that conditions have changed but 
little during this week. Good rains have 
helped some crops, but they came too 
late to do much good to hay. The cirop 
outlook, however, is fairly good, and 
prospects are for good fall business. Re­
tail trade is moderately active and whole­
salers report an excellent business in 
fall lines. Remittances are coming for­
ward fairly well.

J. Wesley Hand, who dropped dead 
suddenly in Vancouver. B.C., was form­
erly in partnership with Alex Phillip . 
grocer. 802 Somerset Street. He lefi 
here for the west about six years ago. 

Stephen S, Stratton, a member of the

BRANTFORD.
July 21.—Delemere D. Butler, who 

has been connected with the Cash Bar­
gain grocery for a couple of years, has 
resigned to go on the road for Red Rose 
Tea. He reported on Monday and is 
making his initial trip this week. His 
territory has not been definitely as­
signed yet. He has been interested in 
various circles in this city and his ab­
sence on the road will be regretted. 
For some time he has been local corre­
spondent of The Canadian Grocer.

Following the usual custom, the gro­
cers and butchers of the city are closing 
their places of business on Wedensdav 
afternoons during July and August. 
Tliis system has now been in practice 
in this city for a number of years and 
has given the most satisfactory results.

The Canadian Automatic Machine 
Telephone Company, which has been in­
stalling a system in this city for the 
past two years, is now ready for opera­
tions and canvassers are out for orders. 
The business men are inclined to hoM 
back their subscriptions until the com­
pany gets a specified number of house­
holders. This the company claims it 
will do and then the grocers and butchers 
may have to install automatic phonesne nrsi load oi nucKteoernes arrived oiepnen o, onoviv.,, « " Ï . ™fem as nracti-

Saturday from the marsh just east old retail S'™]? h£one°“RosfVilla.’’ cally all are already using the BeU sys-
:he town. The samp e was good and died at his summer nome, nose \

- Wes‘h-r^. July 17. after a lingering ill­
ness of five years’ duration.

The Otta.wa Retail Grocers’ Associa­
tion intends to put up a strong fight 
to have the authorities demand that 
all fowl brought to the market be 
dressed.

tem.
The local co-operative store is still 

doine business at the old stand and fre­
quently there are rumors of an extension 
of the lines that will be handled. Once 
a month or so the association issues a 
pamphlet which gives general and local
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The grocers are all selLiugVpure cof­
fee, all grades, now, and if a customef 
wants chicory he must buy it separate. 
The city is full of spice men just now 
and each man claims to have the best 
goods.

Mr. Lowes is rusticating here with 
friends and enjoys Kingston’s pure air 
and water.

Grant Pyke expects to have straw­
berries for ten days yet.

Travelers are more than anxious this 
year to sell canned goods ahead. To­
matoes, 75c: corn and peas, 70c; straw­
berries, $1.25; salmon, 90c to $1.70. Bet­
ter let them keep the stock and buy as 
you go and save discounting notes.

Carelessness in credit still continues. 
A family can run credit f^om one store 
to another for years and not t>e found 
out. What we need is some one to g i 
around and get a list of D.B.’s and put 
them in an index book and charge a 
small sum per year for protecting mer­
chants. This is better ban collecting. 
Prevention is better than cure.

PETERBORO.
July 21.—The grocers are running 

smoothly along into the busiest part of 
the preserving season, and are exper­
iencing larger sales daily in the line of 
sugar preserving jars and other house­
hold equipment necessary to this import­
ant duty of the average woman’s endless 
list. Cherries are still in season, and 
raspberries have made their first appear­
ance during the past week. Sugar is 
generally quoted at 20 lbs. for a dollar. 
Cherries have been selling at from $1.00 
to $1.40 a basket, and raspberries at 
from 15 to 18 cents a box.

Among the new vegetables that have 
been offered by the grocers, new potatoes 
have been disposed of at 50 cents a peck, 
with a fair demand at this price. Can­
adian grown tomatoes are from 10 to 
121 cents a pound.

H. A. Sisson is doing a good business 
since moving from Rubidge Street into 
the centre of the city. He is now on 
Charlotte Street, and is keeping up the 
standard of the stock which he opened 
with. He is up to the minute in the 
lines of fruit and vegetables, and is 
enjoying a fair share of business in ;i 
location which has never been used as 
a grocery store. His shop is neat and 
his goods are arranged in a pleasing 
manner, which w ill no doubt increase his 
patronage.

W. S. Cocks, father of J. L: Cocks, 
grocer, at the corner of George and Edin 
burgh Streets, died suddenly on Tues­
day of heart disease.

R. C. Braund is the only grocer who 
lias given his staff a half holiday this 
summer. The merchants who close their 
stores on Thursday afternoons do noi 
include the grocers, but Mr. Braund is 
inclined to take things less seriously than 
his fellow grocers at times, and on Thurs­
day of last week closed at one o’clock 
and invited his staff to spend the after- 
noon and evening with him at. his camp 
on the Otonabee River. A pleasant time 
is reported to have been spent by hi- 
clerks.

Bottled watArs is a specialty which 
some of the grocers are handling this 
summer, and apparently to a larger ex­
tent than before.

Saturday’s market prices last week- 
showed an inclination to steepness. Egg- 
were tip to 22 cents and butter soi l at 
24.

Notes from the Maritime Provinces and Quebec
Cape Breton Coal Strike Hurts Eastern Business—Meeting at 
Woodstock to Discuss Development of West Indian Trade—
Early Closing By-law to be Enforced at Montreal.

information concerning the co-operMne 
m.. vg>:enl. . ;

William Grierson, the wholesale and 
retail confectioner, has laudfed a good 
idea iu the ice cream business, which, 
so far as Brantford is concerned, is 
distinctly original. He has secured a 
number of small carts, neatly fitted up 
and painted yellow, and just large 
enough to bold a large ice cream 
freezer, a box of ice cream cones and 
a lad to do the driving. The cart is 
pulled by a small pony. These vehicles 
cover the entire city, both afternoons 
and evenings, the driver proceeding 
slowly along the streets and tooting a 
horn. Ice cream cones are sold at 5 
cents each. The outfits are so neat and 
attractive and the ice cream of so 
superior a quality that the idea has 
caught on to stay and a lushing business 
is being carried on.

GUELPH.
July 21.—The first raspberries of the 

season made their appearance on Satu.- 
day and sold well at 15 to 18c per box. 
The prospects for a good crop of this 
favorite fruit are excellent providing 
weather conditions remain favorab1-.

The strawberry still lingers in limited 
quantity, but for the end of the season 
several of the stores had some of excel­
lent quality last week, the product of 
local growers.

Cherries are coming along slowly and 
the price remains firm at 90c *j $1.00 
per basket, and the old story, “I’ll wait 
till they get a little cheaper,” is heard 
repeatedly.

This is the time of year when the 
weary clerk cud the employer as well 
looks forward to a short release from 
the daily grind and summer holidays aie 
the order of the day.

Miss Dougherty, of the J. A. MeCrea 
& Son office staff, is spending a couple 
of weeks at Fenelon Falls and A. J. 
Groom, the upper Wyndhara St. grocer, 
with his family, is spending a quiet holi­
day at Puslinch lake.

Earnie Hicks, of the Paisley St. groc­
ery, met with a nasty accident last week, 
by being knocked down by a bicyclist 
coasting down the pavement. The an­
noying part of it was that the offender 
was not gentleman enough to stop and 
see what damage he had done.

The annual picnic of the Salesmen’s 
and Clerks’ association will be held on 
Thursday afternoon to Hamilton. Tick­
ets are having a good sale and all the 
boys and girls are looking forward to 
the best yet.

J. A. MeCrea & Sun are advertising a 
July crockery sale which from the repu­
tation this firm has for doing things will 
be a success.

KINGSTON.
July 21.—Kingston grocers are unfor­

tunate in not having a half-holiday each 
week during July and August, for the 
berry season makes a lot of work just at 
a time when one would like an outing. 
We must have it next year.

MONTREAL.
July 22.—The city council has decid­

ed to enforce the early closing by-law- 
passed three years ago, and in conse­
quence, all stores will have to suspend 
business at 7 o’clock Wednesday and 
Thursday evenings.

P. P. Hawn, of the Diamond Cleanser 
Co., Ottawa, was in Montreal on Mon­
day, visiting the firm’s agents, Snowdon 
& Borland.

G. E. Carveth, of Corveth & Co., Mon­
treal, left Tuesday for an extended trip 
!» the west in the interests of the firm. 
Mr. Carveth will visit the different 
agents of the company in western cen­
tres, and will devote particular attention 
to the Langley ware business of the house 
while away.

HALIFAX.
July 17.—The strike in the Cape mal 

fields has a serious effect on the gro*iery
3*

business in Nova Scotia. In the east­
ern section of ther province there is a 
marked falling off in trade, and the re­
tail business is practically at a stand 
still. The wholesale trade is also feel­
ing this stagnation as few good order- 
are coming in. With several thousand 
men idle there is not a free circulation 
of money in the mining towns of Cape 
Breton and as a result trade suffers to 
a large extent. The miners as a rule 
are good buyer's, but the strike has ver> 
materially changed the conditions dur­
ing the past two weeks. The wholesale 
dealers who supply the retailers in the 
mining districts will be compelled to 
extend the time of payments and make- 
other concessions. The Cape Breton 
market is an exceptionally good one 
and the wholesalers are anxious to hold 
the trade. Outside of the strike dis 
tricts trade is very good for the season 
of the year. Prices cn the whole aie 
considered pretty high in most lines. 
There is no indication of any weakening 
of the prices of1 pork, beek, ai.d lard.



(Quotations on these are xory lirm and 
will probably remain so. Glcar pork 
l,;i< advanced one dollar per barrel and 
is now quoted at $25.00. Clear backs 
aie selling at $26.00, an advance of one 
,I..liar. Roll bacon is selling at 14 
,.,.Mts. Sugar prices remain unchanged.

■fruit is in good supply and in good 
demand. The receipts of strawberries 
thi-, week were heavy, and a ready sale 
was found for all the stock that was 
marketed. The price held firm at ten 
cents for the choicest fruit. As predict­
ed in The Grocer some weeks ago the 
emp was short, and as a result there 
were less berries preserved than in past 
seasons. Sales of sugar in consequence 
show a falling off. Commission dealers 
report the fruit trade to be brisk. The 
market is well supplied with all season­
al le fruit, and the demand is good. 
Bananas are selling very freely, and the 
-took now on the market is of excellent 
quality. They are quoted at $1.75 to 
<2.25 per bunch. Plums have dropped 
to $2.25 per crate, and peaches are 
$1.75 a crate. The first pears on the 
market are quoted at $4.25 per box. 
Nova Scotia cherries are now coming 
in and the first arrivals were in fine 
condition. They are retailing at ten 
cents per box. With the increased sup­
ply af tomatoes and cucumbers the 
prices are dropping, both showing a de­
cline of fifty cents per box.

New carrots and beets are now offered 
for sale. American cabbage is quoted 
at $2.25 per barrel. The stocks of old 
potatoes are rapidly being cleaned up. 
There is only a fair demand so far for 
the new stock.

The steamer Boston arrived here this 
week from the West Indies and brought 
a large stock of sugar, bananas and co- 
roanuts. The steamer Dahome from the 
West Indes also landed a lot of sugar, 
fifteen hundreds bags of which were for 
shipment to Montreal.

ST. JOHN.
•Inly 21.—The condition of the local 

markets last week presented little change 
in quotations. Very little country pro­
duce is reaching the city yet, except in 
tlic form of early vegetables. Eggs are 
dearer and butter remains unchanged. 
Blueberries are commencing to come in, 
hut not in any great quantity. The sea- 
~"U fur strawberries is about over

I'lie date for the annual meeting of the 
Maritime Wholesale Grocers’ Exchange 
i' not known definitely yet, but it will 
probably be held here next week. L. 
Mortimer Smith, of Halifax, is president, 
and George E. Barbour, of this city and 
" ■ H- Aitken are vice-presidents.

The council of the St. John Board of 
I rade, at a meeting last week confirmed 
ll,e appointment of W. F. Hathway, M. 
i’I’., and James Pender, as delegates 
from the local Board to the seventh 
congress of Chambers of Commerce of 
I lie Empire, to be held in Sydney, Aus- 
ti-alia, commencing September 14. Mr. 
Hathway will go via New York and San 
l iaucisco, and will make a tour of the 
"orld before returning, while Mr. Pen­
der will leave by steamer, sailing from 
Vancouver.

The question of opening up and devel­
oping the Cuban and West Indian mar­

ket for farmers of New Brunswick1, par­
ticularly the market for hay and pota­
toes, will be considered at a meeting to 
be held in Woodstock on July 22. A 
committee of the local Government, con­
sisting of the Provincial Secretary, Hon. 
J. K. Flemming and the Commissioner 
of Agriculture, Dr. Lanÿy, has been ap­
pointed to confer with the dealers and 
ascertain what steps might be taken to 
promote this very necessary project. A 
meeting is to be held later in St. John, 
when ||ealers from all parts of the prov­
ince can gather and the question of

VANCOUVER.
July 20.—Lemons have taken a jump 

skywards, and while the price a week 
ago was $3.75 and $4 per crate, it is now 
$u.50 and $7, and quotations have gone 
as high as $7.50. Valencia oranges are 
also high at from $3 to $3.50.

Eastern select eggs are jobbed at 281 
cents and are edging toward 30 cents, 
locals going at 33 cents and 35 cents, 
retailing at 40 cents.

Butter is about as low as it will be 
this year, being 35 cents retail. It is 
hoped it would get down to 25 cents 
wholesale, but it is not likely that it will 
now. Eastern butler jobs at 26c in 
bricks and 25c solid.

The lowest apricots have got is $1.50 
jobbing prices. These are the California 
article, the high price being the result 
of the prospect that there will be a 
shortage of that fruit in Washington 
and Oregon, because of the frosts last 
winter. California peaches are worth 
from $1.50 to $1.75 and plums $1.75 
per crate.

A dealer showed The Grocer a rasp­
berry box, which he classified as the 
limit. It was 5} inches square, and a 
bare inch in depth. The ostensible depth 
was two two inches, but the bottom was 
run across the middle of the box. Ap­
parently, it looked as if there were two 
inches deep of berries, but there was a 
bare three rows. Invariably the con­
sumer complains in cases of this kind, 
and it is the dealer who has to bear the 
brunt.

S. W. Simons, of Glasgow, and G. H. 
Shuttleworth, of Liverpool, have been 
visiting differet towns in the Okanagan 
district during the past week, sizing up 
the fruit situation. They are of the firm 
of Simons & Shuttleworth, fruit export­
ers and importers of Glasgow and Liver­
pool, and this is their first visit out here 
it being consequent upon the exhibits of 
British Columbia fruit sent to Great 
Britain.

transportation, etc., will be gone into 
thoroughly. -

J. E. Walsh, manager of the trans­
portation department of the Canadian 
Manufacturers’ Association, and R. E. 
Breaduer manager of the tariff depart­
ment, were in the city last week and 
met a number of the local members of 
the association to discuss matters re­
lating to their departments. They had 
previously visited Fredericton and be­
fore leaving the Maritime Provinces, will 
visit Windsor, Truro, New Glasgow, 
Moncton and other central points.

By the steamship Em a this week, a 
shipment is being made of forty cases 
of B. C. salmon to Capetown, South 
Africa, by way of the Tehauntepec rail­
way across Mexico. This is the first ship­
ment over this route, which is thought 
t-> be shorter and cheaper than any other.

That wheat is steering this way is fur­
ther shown by the announcement that 
A. E. Burnett will erect an elevator 48 
feet square and 60 feet high on False 
Creek, the cost to be $10,000. Consid­
erable interest was aroused in the grain 
trade by the statement made at the 
meeting of the Vancouver Board of 
Trade on Tuesday night by toe secre­
tary, that the C.P.R. would have some­
thing material to give out during the 
next week on this momentous question.

Alex. Lyon, of London, England, has 
returned from the north, where he went 
to get information to report to the fish­
ermen of Grimsby and Hull on the pos­
sibilities of the industry on this coast. 
He said he was surprised at what he 
saw and learned, and is quite convinced 
that there are numerous opportunities 
for investment. He realizes that apart 
from the American and Canadian de­
mand, a steady market could be secured 
for frozen fresh salmon, halibut, her­
ring and cod, as well as the same ar­
ticles in a cured or pickled state.

EDMONTON.
July 20.—Cold storage is just in its 

infancy in Edmonton, and the produce 
trade stands to suffer by it at all sea­
sons of the year. At present the sup­
ply of butter is very plentiful, and as 
immediate demand regulates the price 
farmers are selling their product at a 
greatly reduced figure. If there was a 
cold storage warehouse, where the pres­
ent surplus supply conld be stored, the 
fluctuations in price would not be so 
heavy nor would the farmer receive such 
unequal returns for his labor. By next 
fall and winter, production will be de­
creased, and as there will be little or 
none of the product in cold storage,

Business Items From the Western Province
Calgary and Regina Oorrespon dents Report Crops as Being in 

First-Class Condition—Lemon Prices Advance at the Coast— ,
Want of Cold Storage Facilities Felt at Edmonton—A De­
ceptive Raspberry Box.
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prices will again rise In the height at 
which they were during the past winter. 
With a good cold storage system local 
dealers could do much for the dairy 
farmers of Edmonton district. Prices 
now are: dairy butter 25 cents and 
creamery 30 cents.

The egg market presents the reverse 
side of the situation. During the season 
when eggs have been plentiful, prices 
fell and remained low during the period 
of great production. The supply is now 
much diminished by reason of I be ap­
proach of the moulting and hatching 
season, with the result that egg prices 
are now at twenty-five cents per dozen 
and may reach 30 by the end of the 
week. If there were any competition in 
cold storage goods a good profit could 
be made by selling at a much lower price 
than is now ruling.

Potatoes on the retail market are still 
selling at one dollar per bushel. A few- 
new potatoes have arrived, but not 
enough to call for quotations.

Other retail prices are : — Tomatoes, 
twenty-five cents per pound : plums. 25 
per lb.: peaches. 25 per lb.: turnips, 
lettuce, spinach and carrots. 5 cents per 
bunch. Strawberries are about off the 
market, but are still selling at 20 e-nts 
per box.

Strawberries from the family garden 
is something which most people have 
thought would always he alien to the 
Edmonton district. The fruit which has 
been on sale by the Jasper Avenue 
merchants has been imported from Brit­
ish Columbia ami other points and local 
production of this luscious berry has not 
been taken into consideration at a'l. 
Charles <Iowan, on Frazer's flats, has 
proven to his own satisfaction, and to 
the envy of all passers-by. that straw­
berries can lie grown successfully in his 
gardeil patch. Two years ago he secured 
4IHI plant- from the east, hut 300 of 
them died the first year. The 100 or so 
that lived bore blossoms last year, but 
they were all plucked to enab'e the 
plants to become hardy before bearing 
fruit. This year the plants are loaded 
with delicious fruit, which Mr. fIowan 
says is far better than any of the im­
ported berries that have been shown in 
this city. The fruit is just commencing 
to ripen, but Mrs. (Iowan picked three 
quarts last week. By the end of the sea­
son the little patch is expected to yield 
considerably over a bushel of berries. 
Scarcely one of the berries is less than 
one inch in diameter, and of a number 
pickeil at random, nine placed side by 
side, measure twelve inches. Mr. Go wan 
says that people look at his strawberry 
patch as longingly as rows at a clover 
field. They wou'd rather be on the in­
side looking out. It is his intention to 
plant a much larger patch of straw­
berries in the month of August as he is 
satisfied no finer berries can be grown 
anywhere.

The crops around Edmonton never 
looked better for this time of the sea­
son than they look now. Reports from

tile Clover Bar district, a rich farming 
country just east from this city, show 
that the crops are progressing favorably. 
The fall wheal fields which were such a 
p’easing prospect several weeks ago, are 
now fully headed out, and under con­
tinued good growing weather will be 
ready for the reapers about the firs'* 
week in August. Barley is also gradually 
approaching maturity, and will give a 
good yield. Many of the oat fields were 
seeded rather late, and still require a 
liberal period of warm weather to bring 
them along as the farmers would like. 
Timothy hay is not the heavy crop that 
was expected, but when the reaper is 
turned into the fields within a week or 
so there will be found plenty to cut. 
Home farmers will find diflicu'ty in get­
ting their hay off before the grain har­
vest is at hand.

REGINA.
July 211.—J. Stubbing.*. of the gro­

cery department of the Glasgow House, 
returned to his duties on Monday morn­
ing. after having spent a pleasant two 
weeks’ holiday. Harry Boyle, also of 
the Glasgow House grocery department, 
i- leaving for Brandon for a coup’e of 
weeks' holidays. He is going down to 
see the fair.

XV. ('. Reader, of Hanley, is negotiat­
ing for lhe sale of his confectionery es­
tablishment and i- opening up a first- 
class general store ai Glenside. with a 
full line of up-to-date goods.

Bennett & Brodie have opened a first- 
class general store at Reset own. Sa~k. 
Mr. Brodie has for the last vear or two 
been manager and buyer for Citas. Reid. 
Swift Current, and is thoroughly ac­
quainted with l lie business, and as I hey 
are opening in a practically new part 
el" the country should make things go 
nicely.

R ill & Haddock have vacated their 
premises on Eleventh Avenue, and mov­
ed into mere commodious quarters on 
Searlh Street, where they handle an up- 
to-date line < f fresh fish, fruit and can­
ned goods.

Cameron & Heap. Ltd., have installed 
an electric elevator in their warehouse.

The heavy rains of the past week seem 
to have materially assisted the growing 
crops. Many people were of the. opin­
ion that we were getting too much rain, 
hut from reports coming in from all 
lines everything seems to be shaping to­
wards a good crop and a prosperous fall 
business. For the past couple of days 
we have had drv. hot weather, with a 
s'iglit breeze blowing, which ought to 
help things considerably.

CALGARY.
July 20.—The Fair is over and the 

crowds have left the city. In the coun­
try farmers and ranchers are just com­
mencing haying. The crop is an abun­
dant one, and if favored with propitious 
weather a great deal of hay will be put 
up this season.

Grocery business is splendid,^not a 
complaint to be heard. B. C. strawber­
ries and raspberries are now in fairly 
good supply, although the strawberry 
crop is a light one and now almost over. 
New California app'es are in, selling at 
2 lh. for 25c. New potatoes from the 
Okanagan are now on this market ; the 
retail price is 5c per lb. Old Ontarios 
and I*. E. 1. stock are being cleared out 
at from title to $1 per bushel.

A great many of the citizens are holi. 
dayiug at the various points of interest, 
the greatest numbers finding Banff the 
most convenient and most suitable, and 
all who have been there are enthusiastic 
in its piaise. Being convenient to Cal­
gary the merchants here are in close 
touch with their customers who are on 
vacation and supplies are forwarded by 
freight or express at intervals as re­
quired. notwithstanding the fact that 
there are several well equipped stores at 
Banff.

A. \\". Ward, who for many years con­
ducted a successful grocery business on 
Eighth Avenue between Centre and First 
Street East, has recently sold his prop 
ertv, consisting of 20 feet frontage, for 
$25,000. It is some three or four years 
since Mr. Ward relinquished the busi­
ness and stand, during which time it has
I..... occupied as a jewelery Store. The
building is a one story frame structure, 
which, it is expected, will shortly give 
way to a more pretentious building. 
Eighth Avenue property is now too high 
priced to get revenue out of one story 
buildings.

Crop prospects throughout the prov­
inces are still quite satisfactory. Dur­
ing the past ten days rain has fallen 
copiously throughout the whole of Alber­
ta anil with a continuance of our usual 
favorable weather the harvest s'lnniM 
prove a remunerative one for the farmer, 
and the result should be a stimulating 
effect on business generally throughout 
the whole year.

SASKATOON.
July 20.—Currie Bros, opened their 

new store on 20th street west. Au or­
chestra was in attendance in the even­
ing and patrons were given the privi­
lege of inspecting the stock and 
premises.

Clare. Lit!le.& Co., recently received a 
car load shipment of biscuits.

The Saskatoon Milling and Elevatm 
Co. closed their premises on the 17th 
for ten days’ repairs.

Cod ville & Co., wholesale grocers, ol 
Winnipeg, have purchased the bitsines* 
and premises of the Western Grocers 
Limited. The deal includes 100 feet 
frontage on First Ave., with the frame 
warehouse and premises thereon. Tin 
price was about $15.000. Kenneth Sin 
clair, formerly representative of tin 
company in the west will have charge ot 
the Saskatoon branch, while two or thrn 
travelers will be placed on the road
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Success Accompanies the -Winnipeg Exhibition
Surpasses Everything Held In The Past In The Western Met­
ropolis—British Columbia and Ontario Fruit Displays—Exhib- 
its and Performances Superior To Those In Other Years.

Staff Correspondence.

xVinnipeg, July 19.—Never before in year did the manufacturers’ exhibits' 
ihe history of the City has the interest ‘excite any great attention. This is an 
in the XVinnipeg industrial exhibition evidence of the development of manufae-
lieen so keen as this year. The Fair 
opened on the morning of July 10. and 
from that day until the close on July 17,
•t continued to create unsurpassed in­
terest and amusement. It was rather 
unfortunate that two days of the week 
were showery, which made it impossible 
to carry out the daily programmes, yet 
at the close it was found that in com­
parison to other years the number of 
visitors was far in excess, and finances 
were in a much better condition. Tiiis 
is a matter of great encouragement, since 
other years the matter of finances was 
one of considerable annoyance.

For some years past it was considered 
doubtful whether Winnipeg could com­
pete with other cities in the West in 
holding exhibitions. The very thought of 
a weakness in this regard is certainly re- 
pnlsive to the inhabitants of the date- 
way City. It was this jealous feeling 
that stimulated the local management to 
do thi'ir utmost to put on a fair in 1909 
that would far surpass any ever held in 
Western Canada, if not the Dominion of 
Canada. It is true that Brandon Cal- 
jar\ and Kdmnnton have had more com­
mendable fairs than Winni|>eg in past 
years. And it is an extremely dillienlt 
tiling to hold an entirely satisfactory 
lair in Winnipeg. The reason is that it 
i- neither an exclusive agricultural or 
manufacturing centre. It is a metro­
politan city sustaining within itself al­
most every industry known to Canada, 
uni giving its support to all other indus- 

t ries and occupations which other towns 
and cities throughout the West claim in 

n exclusive sense. Of course the main 
industry of Western Canada is agricul- 

IIe. Every fair must show dominant 
-igns of this great feature of the West.
11 is absurd, however, that Winnipeg, 
which is at the present stage so intensely 
interested in every industrial pursuit 
and through which passes all classes and 
■'militions of people, should limit itself 
I" an exhibition of grain anil live stock. 
The very nature of the city demands 
"iiicthing more, and the endeavor of the 

exhibition promoters to take on a more 
comprehensive aspect in past years has 
subjected it to the much-heard-of criti- 
•isni, and has imperiled its future.

Winnipeg has been ambitious for some 
" line to become known as a manufactur­
ing centre. Consequently the manufae- 
Hiring exhibits have been a feature of 

terest to the management. Local man­
ufacturers, however, have been so few 
in numbers and so weak that they have 
been able to give but little acceleration 
to the movement. And not until this

luring within the city. The management 
have occasion to be proud of this fact, 
and it will undoubtedly ensure the fu­
ture welfare of the fair generally.

The attempt to make the exhibition as 
general as possible, and to make each 
feature appeal to as many as possible 
has been quite successful. Last year as 
well as in previous years there were per­
formances and exhibits which were not 
commendable and this year has shown a 
gratifying improvement in this regard.

American sportsmen have taken an 
interest in the exhibition as was evidenc­
ed from the number of entries made for 
race horses from various states of the 
union. There were also many local track 
horses entered and each day race-horse 
excitement was in the air. UpnjJ the 
event of a very exciting race between a 
group of United States trotters, a farm­
er who knew Winnipeg thirty years ago, 
was heard to remark, “there was nothing 
like that in the old days.’’ Doubtless 
lie was thinking of the fair in early 
limes which consisted chielly of Indian 
wigwams and ox carls.

Much credit is due to the various ex­
hibitors in the manufacturers" buildings 
for the beautiful displays. No pains 
were spared to make the goods appear as 
attractive as possible. ("rude articles 
were given the necessary setting in the 
booths in order that they might claim 
the attention of those who passed by.

Kootenay Exhibit.
The B. V. fruit men took advantage 

ot" the opportunity to represent their 
province which is so congenial to the 
production of a considerable variety of 
fruits.

The manager of the display was con­
stantly being approached by visitors in­
quiring if they might purchase some of 
liie luxlrioiis berries at the close of the 
fair. There is little doubt as to the 
quality being excellent, but the prices 
were rather discouraging. High hanks 
of apples, cherries and strawberries fill­
ed tlie corner, and the appearance was 
such as to do great credit to the district 
from which they came, the exhibit was 
in charge of the Nelson Board of Trade.

Ontario Fruit.
That Winnipeg is to be an excellent 

market for Ontario or B. (’. fruit or both 
is well known to Canadian fruit growers. 
At present the tendency is to land the 
Ontario products. To compare the ex­
hibits of B. C. and Ontario fruit, a cas­
ual observer would note the larger sized 
fruit from the western province. The

37

opportunity was not given to compare 
the flavors of the fruits. But at a'dis­
tance the flavor “looked” good in each 
ease. The Ontario apples from Lake 
Erie district were particularly fine, and 
the exhibit design was artistic. An ex­
cellent quality of tomatoes from Niagara 
were-also displayed. It is possible that 
in future years more Ontario vegetables 
wi'l come to the West.

Western Grown Grain.
As it was expected, the grain exhibit 

was quite extensive. A unique idea in 
grain display were the glass eases into 
which the grain was poured and examin­
ed through the glass. Not only was there 
the shelled grain but sheaves and bun­
dles of grain on the straw decorated 
the walls in a handsome manner.

Fort William Exhibit.
As a manufacturing and shipping 

point, Fort William is perhaps unsur­
passed in Canada, west of Montreal. The 
Board of Trade of that place, in repre­
senting the city in the exhibitors’ gallery 
drew attention to the water front’facili­
ties by means of large views six feet 
lung by two feet wide. In addition to 
the views handsome illustrated circulars 
were disfrbuted among the passers-by.

MANITOBA MARKETS
Corrected by Telegraph.

Winnipeg, July 22, 19119.
\\ holesalc grocers in this city have 

learned long ago to be prepared for ex­
tra orders during exhibition week. The 
trade has been all that coiiM be expected 
and retailers have not been so busv since 
l'-:|stci hist. The trade ran heavily in 
Ii'iiit particularly and the general line 
was in great demand. At the exhibition 
grounds there were about thirty restaur­
ant stands all doing good business, and 
all th' grocers in the city were in some 
way affected by this trade alone. There 
is no change in prices, hut next week 
there undoubtedly will be some exhausts 
reported.

SUGAR—The market is unchanged. 
Large quantities are bing used for pre­
serving.
Montreal ami HU granulated, in Mils............................. 5 90

“ in sack.»........................................... 4 95
“ yellow, in Mils......................................................... 4 60

Wallaeehurg. in Mils................................................................ 4
“ in sacks.............................................................. 4 90

!$.('. gmmie . granulated, 018 s to Kale. |*r cut . . 4 95
V-JOs ’ 4 95

“ icing..................................................................................... 5 6u
" har sugar............................................................................. 5 60

Icing sugar, in Mils.................................................................. 5 60
"in boxes........................................................ .. n 80
“ in small unantities............................................ 6 00

Powdered sugar, in bnls......................................................... 5 35
" in boxes........................................................ 5 55

in small quantities................................... 5 85
Lump. hard, in bbls.................................................................. 5 90

inl-hM*..........................................................  . 6 00
in 100-lb. cases................................................. 5 90

SYRUl’S AND . MOLASSES — The
heavy sale of syrup during the early 
spring and summer had the tendency to 
keep the price up, but the weakness of 
the market during the past few weeks 
lias eaussd wholesalers to make a de­
cline in order that old stock might be 
cleared off.
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Synip 'Vr'itn BoumI. 2 U* lit»*. |»*r 2 «!••/ »•»**
” " -Vil», tiim, |MT 1 ...........

*• HMH. tin*. i*t 1 ** ... ..
** 3Wlli tins, per J “ ...........
“ £ lnurrl. per 11»...................................

Sugar Syrup. |ier lh.........................
Beehive Hraii«i. 2-11* tins. per 2 •!<•/. «•«■a* —

S - 1 .........................** 10 “ i “ ................a> ” 2 "
BariwlfH-s moltnw* in à-libl*., per gai
Porto Kiro molasses in Yhlils.. \*‘r K"«*l.................................
«lingertirva»! molasses, i Mils.. per gai...............
New i trleans molaases. \ lihls . i*t gai............

FOREIGN DRIED FRUITS—
Smyrna Sultana raisins, unrleaned. per 11».....................

“ •• •• eleailtsl. per 1b.............................
Valencia raisins, f.o.s. per ca*c. 28*............... ..................

“ " seleets “ 28 s.....................................
“ “ layers 28 s.....................................

Valifoniia raisins, rhoiee needed in J-ll*. pavkages
per liaekage......................................

*■ fanry needed. in J-ll». package*
per package

“ “ choice seeded in 1-11*. package*
per (Ntckagc.........................

“ fancy seeded in 1-11». packages
per |«vk;tge....................................

Raisins, 3 crown muscatels. per lb..........................................
- 4 ” - ** ........................................

Prunes. 91M0U per lh .................
** 80-90 - ................................
•* 7M0 “ ...................*• »>.:u *• ...................................
•• .TtWtiU *• ...........................................................
** 40-50
“ 3040 - ....................................................................

Silver prunes ......................... « ...
Currants, uncleaned, loose jock, per lb___

dry. cleaned. Filial ras. i*er 11»...................
wet. cleaned. per lb.............................................

“ Filial ras. in 1-lb. pkg dry. cleaned, lier 11»
Pears, per 11».......................................
Peaches, stun»lard, per 11». ...............................................

Apricot*, standard, |»er 11»
** choice, per lb

Plums, black pitted, per 11*............................................
Nei-tarines, i*-r lb...............................
1 tales, new. per 11»...........................

0 H3o <n
3 1-t

3 3M 
3 20 
» 4H 
Il 80 
II Ml 
II 38

II U64
I) I*
0 if,0 (165 
U UT»
U U5J 
II OF. 
II Util o H8J 0 08* o w 0 0H o 1171 0 *18 
0 U?Jt0 U6t 
0 (*] 
U 07* 0 i*‘ 
0 13» 
0 14 
0 111 
0 OH* 
0 117

Cel ry. Florida, |*» rd«»/............................................................... 1 26
Tomat-ies. Florida, iwn-as •....................................................... 3 7*»
l**ttucv, per doz.......................................................................... 0 25
Radishes. per dor.............................................................................. 0 2»
Parsley, |s*r d« »z............................................................................ 0 30
Oranges. |»er Im»x. . .....................  3 00 4 00
I*•nions, ** ..................................................................... 5 50 6 50
Itananas. per hunch ............................................... 2 50 3 50
StrawlN-rrics. per case. 24 «jts........................................ 3 00 4 00
Pineapples, perctate................................................................... 3 till
Apples. Black Arkansas..............................................................  3 50
lihuliarb. i»vr In»x ........................................................................ 2 00
Wutcnnc'ons. per dozen..............................................................6 00

VANNED GOODS—We have endeav­
ored to strike the standard prices which 
prevail on canned goods. The prices 
have been in a demoralized condition for 
some time, but gradually wholesalers are 
returning to the following prices :
Apples, gallons, per case of 1 dozen......................... 1 40

“ 3s. per case of 2 dozen................................................. 2 34
Apricots. 2j*. Rose brand, per case of 2 dozen................. 4 15
Bluelietries. 2s. Isiggie's. per case of 2 dozen................... 2 0U
Cherries, red. 2s. pitted, per ca*e of 2 dozen.....................  4 08

“ white, 2s. pitted. per »-ase of 2 dozen ... 4 28 
Per <*a*e of 2 dozen

(itHisel terries. 2s.. ....................................................... 4 48
I*iwtonl*Tries. 2s . ... 4 U8
IVavhes. 2s. yellow.......................................................................... 4 08

" 3s. 6 44
•• Pie. 3s 3 24

Pears. 2s. Bartlett, heavy syrup 3 96
2s. Flemish B»-auty......................................................... 3 58

Pineai»pU . 2s. grate*!..................................................... 3 80
1 is. sliced, vase of 4 dozen............................................
2s. - ** 2 " 3 20
lj. whole, case of 4 dozen.................................... 5 011
2s. - 2 " 3 06

MAPLE PRODUCTS—The sugar has 
in many cases spoiled on the retailers' 
hands. Syrup has not moved well for 
some time.
Sugar, per lb................................... . 0 13
Syrup, gallons. I do/ to case, per case . **• 5n

] 1 duz. to case. ... 7 20
; “ 2 doz. to ease. “ ............... 7 50

POT AND PEARL BARLEY—Price 
is firmer.
Pot liarley. per sack 2 7*1
Pearl liarb y. per sack ................. 3 Hll

" i*-r 4 sai-k..................... 2 05

(QUAKER OATS—Trade is g- oil in 
this line of cereals.
Family «ize 5 on
«Quaker net*. 38 package* 3 50
Quaker toanted cornflake*. 24 pkgs 2 00
Pettijohn breakfast food. 18 pkgs . 2 25
Puffed rice in 144*., |s-r lb..........  0 22

ROLLED OATS—
Rolled oats. 80 11». sai-ks. |»er 80 llrt 2 25

40 “ "80 .. 2 30
20 “ “ 80 2 r.
8 " " 80 2 70

CORN MEAL — Market 
signs of weakness.
Commeal. per *a«-k...................................

“ lier I *ack..........................................
|ier f»ale (10, 10'*|.................

NUTS—
Shelkd Walnut*, in l*»xe*. peril»

“ small l«»t*. per 1».
Almond*. in t*»xe*, per lb 

“ " small lots, per lb. ..

is showing

Plums, 2s. Damsons...................................................   2 00
“ 2s, Green liage............................................................... 2 98

2*. I*»tnl»ard....................................................................  2 01
Ra*pl»errie*. 2*. red...................................................................... 4 08
Strawlierrii**, 2*.............................................................................. 3 00

MEATS—
Clark s 1 11» , |M»rkaml In an*, plain, lier case.................... 2 HO

“ 2 *• **    2 48

" 1 “ tomato sauce, per case...................................... 2 %
** 2 '• “ “ .......................................... 2 48
*• 3 - ” “ .......................................... 3 1.7
** 1 '* Chili ** “   2 Hf.
- 2 “ " M “   2 48
" 3 - ” “ M .......................................... 3 07

Soups, |nt doz...................................................................................... 1 20
Comeil luff “ 2« (wrtliu.........................  2 70

" 1* |nt doz.............................. 1 50
Roast laid. I s, per doz.................................................................... 1 50

" 2*. "   2 oi
Potted meat*. J's. per doz.......................................................... 0 55
Veal loaf, 1 lh.. per doz.................................................................. 1 25

f lb . “ 2 35
Ham loaf. 4 lb., “   1 Î5

1 lb. ** 2 35
Chicken loaf. 1 lb. - ............................................................. 195

I lb “ 3 50
Lunch tongue, V*. per doz........................................................... 3 30
Sliced smoked lieef, 1-lb. tin*, lier doz................................... 1 55

“ “ I-lb. tin*, ............... ...265
“ " 1-lb gla*», ................................ 2 45

F.nglish brawn, 1*. |ier dozen..................................................... 1 60
“ 2 *. *   2 75

Cambridge sausage, 1 *, per dozen.................................... 1 85
2*. *• 3 15

Geneva sausage, 1 w, j»er dozen........................................ 2 00
“ “ 2e. “   3 65

Boneltn* pig * feet. 1 *. per dozen.............................. 1 65
.............................2*. “ 2 75

Lunch tongue, V*, per dozen................................................. 3 30
** *• 2 *. •• ................................................... 6 60

Paragon ox tongue, 14 *. |*t dozen...................................... 7 35

Store Kinks Tried Out by Retail Merchants

Special Contests That Show To What Limits Some Go In Their 
Endeavor To Increase Sales—Western Merchant Offers an 
Automobile and Team of Horses To Winners In Guessing Com­
petition.

HONEY—Manitoba honey will soon 
he on the market. The market is dull on 
all old stock.
Honey. 24 lb. tin*, in 24............................. 8 85

- 5 “ ” 12 8 75

BEANS—The price is very firm and 
goods are. scarce.
3-11». picker, per l»u*h« 1 .................................................. 2 7«f
Prime white. i«er biudiel......  ................ .... 2 80

FRESH FRUITS AND VEGE­
TABLES—The market is good on all 
lines. Housewives are preserving the 
cheaper goods, and watching the prices 
on the more expensive in order to se­
cure goods by the crate at the most 
advantageous time.

It would appear that the capabilities 
of the enthusiastic merchant in concoc­
ting schemes for the benefit of his busi­
ness are beyond comprehension. Like 
"the making of hooks” the number of 
original and effective sales ticklers seems 
"without end.” Cairns, of Saskatoon, 
is entitled to rank among those who are 
continually introducing some new 
proposition to focus attention upon their 
stores. His latest one is a guessing con­
test. Every purchaser of one dollar’s 
worth of goods between certain fixed 
dates has the right to guess the number 
of oats in a mysterious glass box con­
taining about one bushel. The first prize 
is an automobile, the second a team of 
heavy draught horses : third, the choice 
of any costume in the ladies' wear de­
partment ; fourth, the choice of any suit 
in the men’s wear section ; fifth, choice 
of any ladies’ hat in the milinery sec­
tion; sixth, choice of any pair of mpn’s 
or Indies’ shoes in stock ; seventh, la­
crosse outfit for a boy ; eighth tennis 
racket and shoes for a girl. The box 
will be opened at 4 p.m., on August fitli 
and its contents counted by a disinter­
ested person.

Largest Load of Women.
Here is another form of farmers’ 

prize contest. A merchant in a town sur- 
i minded by a fine agricultural commun­
ity issued the following announcement.
“\Ve will give Three Merchandise 

Prizes aggregating $22.50 to the farmer 
hauling the largest four-horse load of

38

women to the front door on Saturday 
morning, April 3rd. or by 3 p.m., for 1st 
Largest Load, $10.00 in Merchandise ; 
for second Largest Load, $7.50 in Mer­
chandise; for third Largest Load, $5.00 
in Merchandise. The driver must be a 
farmer and Drive Four Horses. The 
passengers must be women over 18 years 
of age and reside in the country. Prizes 
will be paid in due bills that can be 
traded out at any time in whole or in 
part. Each lady passenger riding in one 
of these wagons—whether a prize winner 
or not—will be presented with a suitable 
souvenir of the occasion. We will set up 
the cigars to every driver whether a 
prize winner or not. Prize winners will 
he announced at the store at 3 p.m. Now. 
Boys ! “Gid dap!” You may decorate 
your wagons if you wish. We will lend 
you the hunting for that purpose.”

Concessions For Suggestions.
A North Dakota merchant gave his 

customers an opportunity to make bar­
gain suggestions. Here is a paragraph 
from one of his ads;—“Every woman 
who brings this ad. to our advertising 
man with a suggestion of what you want 
us to put on sale Bargain Friday, will be 
entitled to a pair of 25-eent stockings for 
5 cents. No other time will they be sold 
at this price. You must bring the ad. 
with your suggestion. You could not 
make 20 cents any easier. We do this 
to find out what you want us to sell at 
throw-away prices next Friday.”



Canadian General Markets and Market Notes
See eUo Provisions. Ceresls sod Fruit. Vegetables and FUh Department, on pages following.

QUEBEC MARKETS
Montreal, July 22, 1909.

The situation in canned goods is no 
dearer this week. In fact it is more 
i-omplex, if anything. The retailer hard.
I y knows what to do. Strawberries are 
limited higher by some houses. Other 
lines are somewhat lower. New salmon 
priées are quoted by jobbing houses, but 
business is not brisk. Sales of sugar 
continue most satisfactory, while prices 
are steady with little chance of there be­
ing any change in the immediate future.

Molasses is still selling freely. Beans 
and peas are firm. Peas are especially 
linn, being exceedingly scarce. Reports 
state that no more first crop teas are ob­
tainable in Japan. Spot stocks are rap­
idly being cleaned up. Encouraging ad- 
\ ices regarding California prunes are 
being received. Currants and raisins are 
unchanged. Some Australian raisins are 
. \-peeled in about two weeks.

Pork prices are unchanged this week.
Demand for this article is reported 

good, but packers are doing more busi­
ness in hams and bacon. Butter is firm­
er. though prices have not changed. Eggs 
are higher this week.

French pastes, and Frene.h cherries 
arc higher. Reports from France state 
.••.No that peas are in very short supply. 
Bordeaux and Nantes great growing 
centres, will contribute nothing to the 
supply this year.

SUGAR.-—Business in sugar continues 
very satisfactory, orders being frequent 
and large, with the advancing of the 
preserving season. The market, rules 
steady with little prospect of a change.
< Inundated, bag*........................................................

20-lb. liagH...........................................
Imiierml................................................

l'ans lump, M>xe*. 100 ilw.........................................
........................... 50 It*.........................................

2511*.........................................
I-‘"1 Seal, Imxes............................................................
* rystal diamonds, Mils..............................................

" 1<!011). boxes..........................
VI II.

511). cartons.......................
I .vtra ground. Mils.......................................................

50-lh. Mixes.......................................
25-lh. Mixes.........................................

Powdered, Mils.............................................................
^ “ 50-lh. Mixes...............................................

Bright coffee...............................
No. 3 yellow..................................................................

No 1 “ hags.........................................................
•this, granulated and yellow may lie had at 5c. 

aMivc hag prices.

4 55 
4 «6 
4 20
4 90
5 45 
5 55 
5 75 
5 35 
5 35 
5 45

5 75
5 37| 
5 00

5 40

4 15

SYRUPS AND MOLASSES.—Molass-
r' is sli1! an interesting item in grocery 
orders, demand continuing strong. Prices
are firm. Corn syrups are selling as well 

as usual.

“ half-lwsrrclB,...
1 hjwc RarjittilrM'H molasse*. puncheon*___

" “ “ half-tiarrel*.. „

.... 0 41 0 43 

.... 0 43 0 45 
. 0 41 0 43

0 44 0 46 
.... 0 46 0 48j

Xntigua..................................................................
Porto Rico..............

............... 0 30
( orn syrup*, bbl*................

4-bbl*................................................
“ 1-bbls......................

................ 0 004

;• 364-lb pail*...................................
25-lb. pail*.....................................

................ 1 75

............... 1 25

Cases, 2-lh. tins, 2 doz. per case............................................. 2 40
“ 5-1 h. " 1 doz. ' “   2 75
" 10-lh. ** 1 doz. "   2 65
“ 20-1 h. “ J doz. **   2 60

TEA.—No more first crop teas are now 
obtainable in Japan, while it is impos­
sible to match certain grades of second 
growth. Locally, stocks are not by any 
means large, and are rapidly being clean­
ed up. The primary market is reported 
as quite firm, hoped-for weakness not 
having materialized. Some advices con­
tinue to comment upon the rather poorer 
quality of second crop tea, as compared 
with 1908 second crop.
Choice*! ....................... 0 40 0 50
Choice .. .........................0 35 0 37
Japans Fine....................................... U 30 0 35

Medium............................... 0 25 0 28
Good common................... .........................U 22 0 25
Common............................. 0 20 0 22
Broken < >rangv Pekoe............................. U 21 0 40
Pekoe* ................................. ....................... 0 20 0 22
Pekoe Souchong*.............. .......................  0 20 0 22

India Pekoe Souchong* .............. ....................... 0 19 0 20
Ceylon green* Young Hyson*... ......................... 0 20 0 25

.........................  0 2D 0 22
Gunpowder*.......... .......................  0 19 0 22

China green* Ping*uey guilt* iwder. low grade. 0 14 0 18
pea leaf.. 0 20 0 30
pinhead.. 0 30 0 50

COFFEE.—A fair business is being 
transacted at unchanged prices.
MiN'hit  ii l*i ii 25
Rin. Nu. 1...........................................................................0 OH 0 11
Santo*.............................................................................. 0 12 0 15

DRIED FRUITS.—California prunes
are reported as looking fine. In some 
sections quantities are dropping from the 
trees, but, on the whole, the outlook is 
favorable. The quality is reported as 
being particularly excellent while the 
size is above the average, in some d"-'- 
Iriels the prunes running 20-30 to the 
pound. Of course, a great deal may 
happen between now and shipping time, 
in October. Other California frui's are 
slightly firmer, if anything. There are 
no new advices regarding crops. Cur­
rants are unchanged while there have 
been no developments in the Valencia 
raisin situation.
Currant*, tint* ti’iatra*, lier Hi...................................  0 06 11 *5

Pat nut. per 11.........................................  0 07* 0 08
" Vostizza*, i**r lh....................................... 008 000

Hallowees, peril)..................................................... 0 05 0 06
Saint, imt lh............................... ......................................... 0 05

Evaporated Fruit*, California/
Apricots, per lb......................................................... 0 12 0 15
Peaches, “ ........................................................  0 11 0 13
Pear*, “ .................................................................. 0 13

Prunes l*‘r U1-
Prune*. 25-1». tmxes. 30-441*.................................... 0 10 0 12

............................  40-50*.................................... 0 09 0 10

............................ 50JÎ0*........................................ 0 084 0 10

............................  60-70* 0 074 0 08

........................... . 90 lOUs........................................... 0 07
Raisin* ^

Australian, per lh., (to arrive) ........................... 0 084 0 09
California, choice seeded, 1-11». pkg*............ 0 074 0 084 ’

“ fancy seeded. 1-lb. pkg*.................  0 08 0 09
“ loose muRcatel*. 3-vr<»wn, per lh... 0 08 0 09

4-crown, per 11».. 0 09 0 10
Valencia, tine off stalk, jier lh...........................  0 (Ml 0 05

” select, peril............................................  0 05 0 f5*
“ 4-crown layers, |ht Hi..........................  0 05} 0 06

RICE AND TAPIOCA.—Reports from 
primary markets state that a firmer feel­
ing prevails, though no actual advances 
sufficient to influence the local situation 
have occurred t.o date. Sales are not 
numerous. Rice is rather dull at the 
moment.
Rire, grade B, beg*. 250 iKiundii...........................................

•• •• " *S0 " ..................... 2»
“ “ pocket* 25 pounds............................................. 3 05

4 |»5eket«, 124 pound*...........................
grade c.e., 250 pound*...............................

" “ 100 “ ...................
“ “ 50 " ...................................
“ “ iKM-ket*. 25 i>ounds.......................
“ “ 4 poekets, 124 pound*...........

Tapioca, medium pearl................................................

3 15 
2 85

SPICES.—There have not been any 
special developments in the situation 
since last week.

Pepiiera, black................

< linger, whole ................
Cochin ............

Clove*, whole...................
Clove*, ground...............
( 'ream of tartar..............
Allspice.............................
Nutmeg*...........................
Cinnamon, ground........

Per Hi.
0 14 0 20 
0 20 0 27 
0 15 0 20 
0 17 0 20 
0 18 0 30 
0 20 0 25 
0 23 0 32 
0 13 0 18 
U 30 0 60 
0 15 0 19 
0 14 0 16

BEANS AND PEAS.—Beans continue 
very strong, with sales not vei-y heavy, 
but at good figures when made. Peas 
are no more plentiful than they have 
been, and are becoming firmer each week.
Austrian liean*, bushel...................................... ........... 2 25 2 30
Ontario prime pea bean*. Im-hel..............................  2 40 2 50
Peas, lioiling, bushel....................................................... 1 50 1 60

EVAPORATED APPLES.—But few 
sales are reported for this line these 
days. Prices remain as quoted a week 
ago.
EvajKirated apples, prime....................................... u 07 0 074

MAPLE PRODUCTS.—Nominal prices
still rule.
Compound maple syrup, per Hi ............. ..............0 044 0 05
Pure lownsMps sugar, per lb 0 07 0 1*
Pure syrup, 84 lb. tin....................... 0 60 0

104 H, tin ............. 0 70 0 75

CANNED GOODS
MONTREAL.—Siill lower prices are 

being quoted on canned goods this week 
by some of the wholesalers, while other 
jobbers continue to refrain from book­
ing orders at given price.. On the whole 
the situation is even more complex than 
it has been since 1909 pack was first 
quoted. The retailer does not know 
where he stands, nor can he figure out 
how he should proceed. Following are 
prices quoted by some jobbers:
Beans, doz .....................$ .721/2 $ .80
Corn, doz ............................~-V2 -SO
Peas, doz (according to

grade) .............................72y2 1.49
Tomatoes, doz. (Ontario

and Quebec) .................. 75 .8214
Strawberries, doz ........ 1.321/4 1.37i/o

It will be noticed that strawberries are 
commanding more money this week. Some 
of the independent packers are reported 
as having booked orders direct with the 
retail trade at figures indentical with 
those they have asked of the wholesal­
ers, who have bought thousands of 
cases.

New salmon prices are quoted by job-
hers this week as follows:
Humpbacks, doz................. .$ .95 $1.00
Cohoes, doz ...................... . 1.35 1.40
Red Spring, doz................. . 1.50 1.55
Red Soekeve, doz............... . 1.55 1.65

39 %
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THE CANADIAN GROCER

A couple of staple brands are not yet 
quoted, for the reason that the packers 
have not furnished wholesalers with their 
lists yet, but it is generally understood 
that heures will run about 30c dozen less 
than 190F. • •

TORONTO.—Canned goods are at a 
complete standstill. Canners have al­
most entirely withdrawn front the mark­
et. refusing to sell at present prices. 
Further than this there is nothing 
special to report. There are, however, 
very unfavorable reports from British 
Columbia in reference to canned sal­
mon. The catch so far is very disappoint­
ing and far below the expectations. 
According to this it might be good busi­
ness for retailers to make some pur­
chases.

FRUITS.

Apples. 3*i standard ...............
" 3*i preserved ................
•• gals, standard .............
•• gale, preserved ............

Blueberries. 2's standard ......
•’ 2*1 preserved ......
** gals, standard .....

Cherries, red. pitted, 2's .........
•• red. not pitted. 2*s ..
“ red. not pitted, gals .
" red. pitted, gals ...
•• black, pitted. 2's .....
•• black, not pitted. 2's
" white, pitted. 2's .....

Per doi. Per dot. 
Group 1. Group 2.

____$1.00 $ .05
____ 1.45 1.40

......... . 2.55 2.50

............ 4.00 3 95

" white. 
Grapes, white.

•' white 
Lawtonberrlee,

Currants, red. 
•• red.

not pitted. 2‘s .........
Niagara. 2's. psvd. 
Niagara, gals. std. 

2's. heavy syrup ....
2’s. preserved ..........
gals, standard .........
2's. heavy syrup ....

2's. preserved ...........
gals, standard .........
gall, solid pack ... 

I. 2's. heavy syrup... 
t. 2's. preserved __

" black, gals, 
black, gals. 

Plums. Damson, 2's,

standard .... 
solid pack- 

light syrup .

Damson. 2's. heavy syrup . 
Damson. 21",. heavy syrup 
Damson. 3's. heavy syrup 
Damson, gals, standard ....
Lombard.
Lombard.
Lombard.
Lombard.
Lombard.
Lombard.

2‘s. light syrup .... 
2‘s, light syrup ... 
2's. heavy syrup .. 
21's, heavy syrup. 
3's. heavy syrup...
gall, standard ......

Green Gaga. 2's, light syrup. 
Green Gage. 2's. heavy syrup. 
Green Gage. 21's, hvy. syrup 
Green Gage. 3’s, heavy syrup 
Green Gags. 3‘s. light syrup 
Green Gage, gals, standard
Egg. 3's, heavy syrup ...........
Egg. 21's, heavy syrup .........
Egg. 3's, heavy syrup ...........

1.20 1.15

1.7S 1.65
5.05 5.00

1.95 1.90

1.55 1.50
6.50

*00

1.95 1.90

1.55 1.50

2.05 2.00

1.65 1.60
1.45 1.40

3.55 3 SO

1.95 1.90
2.20 2.15

7.55 7.50

195 1.90
2.20 2.15

6.00
7.00

1.95 1.90
2.20 2.15

5.25

— 0.00

1.00 .95
1.40 1 35
1.15 1.10
1.10 1.75
1.90 1.85
2.90 2.86
1.00 .95

1.45 1.40
1.20 1.15
1.05 1.80
1.95 1.90

3.05 8.00
1.40 1.35
1.56 1.50
1.85 1.80

2.05 2.00
1.85 1.80
4.05 4.00
1.56 1.50
1.86 1.80

2.03 2.00

Rhubarb, 2's. preserved ................—
'• 3’s. preserved  ......... .....
" gals, preserved ..................

Strawberries. 2's. heavy syrup
'• 2's. preserved  .....

gals, standard .............
gals, solid pack .........

Raspberries, red. 2‘s. heavy syrup...
red. 2's. preserved .........
red. gals, standard ........

’* red. gals, solid pack .... 
'• black. 2's. heavy syrup.
“ black. 2's. preserved ...

blaek. gals, standard... 
“ black, gals, solid pack...

Peach as. yellow. It's. Bats ...........—.
“ yellow. 3's ...............................
'• yellow. 2fs ...........................
" yellow. 3's —..........................
•• yellow, 3's. whole ----  -----

, “ white. 2‘s ........... ............ —
” white. 21's —..........................

white. 3's ...... v............... ..
“ pie. not peeled. 3's .............
•' pis. not peeled, gale ............
•' pie. peeled, gals .................

assorted pie truite, gala..."
Pears. 2's. Flemish Beauty ...............

'• 21's. Flemish Beauty ...............
3's. Flemish Beauty ...............

•• fa. Bartletta ........................ .
•' 21's, Bart let ts ..........................
•• 3's. Bartlette ........................ —
'• pie. not peeled. 3‘s ...... ......
'• pie. peeled, gale .............. ...
“ pie. not peeled, gals ...............
" 3's. light syrup, "Glob#" ....
•' 3's. light syrup .........................

Gooseberries. 2 s. heavy syrup .......
2's. preserved ............
gals, standard ........—
gals, solid pack .........

Pineapple. 2’s. sliced ........................
'• 2's, do. grated ___ .....
" 21's. do. whole ............

VEGETABLES.

Corn, 2'S'>V........... ...................... .
Cora on Cob. gale ..............................  ,
Peas. No. 1 extra fine, sifted, l's... I

'• No. 4 standards. 2's .............
'• No. 3 Early June. 2's ..........
'* No. 2 Sweet Wrinkle. 2's ...
'• No. 1 extra fine, silted. 2‘s.. 1
" No. 4, gals ......................... . !

Tomatoes. 2's .........................................
"• 3's -------  —........................

ni» ..................................
Beans, golden was, mldg-t. 2 s Auto

" golden wax. midget, 2's .......
golden wax midget. 3's .......
golden wax. midget, gals ....

" Relugee or Valentine (green)...

.90

“ Relugee. midget. "Auto". 2's
" Crystal wax. Pi ............. .. ...
" Red Kidney. 2's .......................
" Lima. 2's .....................................

Pumpkin. 3's ................. .........................
“ ............................

Table Spinach. 2’s -......................»...
" 3's ___ ___ _____

finis ........................ -..
Succotash, 2‘s .................... .........
Squash. 3's .........  ....... . ....................

- *•!• ..........- ----- ----
Carrots. 2's ............................................

“ 3's .................... .............. ........
Cabbage, 3's ..............    .........

Ceullflower. 3 a ..... 1.60 1.46
" 3'a 1.90 1.09

Parsnip.. 3's ___ 1.09 .*
" 3’a ....... 1.19 1.06

Turnlpe. 3'a -------- 1.00 .05
Betts, sliced, br. "Slmcoe.** 2'. ... .05

** sliced, br. 'Slmeoe." 2'. ... .06
'• whole, br. "Slmcoe." 2‘, ... .05
" whole, br. “Rosebud.’ ' 2', . 1.15
“ sliced, br. "Slmeoe." 3'» .... 1.25
** whole, br. “Slmcoe.” 3's .... . 1.25
*' whole, br. "RoMbud." 3'. .. 1.40

ONTARIO MARKETS
Toronto, July 22, 1909.

The wholesale trade this week is un­
usually quiet. With the exception of 
sugar, orders are very light. Retail 
grocers seem to have picnics and holi­
days on their minds, and the farmers 
are too busy on their farms to do much 
buying. With the splendid reports of 
the crops aJI over, the wholesale men 
look to great things in the fall. “Pros­
pects were never better.” one of them 
remarked, “and everything is lovely.” 
Prices are practically unchanged, though 
beans are up another 25 cents.

'SUGAR—In spite of the enormous 
demand for citgar to take care of the 
abundance of our fruit crop, it should 
be satisfactory to know that prices 
have remained unshaken so long. The 
general opinion prevails that prices 
fluctuate according to the opportunity 
to sell. Prices continue the same with 
even a weaker feeling.
St :tvr "Crystal Diamonds, l»wrnl*................. 5 4.»

i Itarn-lf* ............. 5 .55100 |h. hoxe*....... 5 fiT»
50 lb. Itnxe*......... 5 7525 lb Iwixfit....... 5 95rase*. 20-5 Ik» v*.. 7 60 

IbllllillOH. CHWK, 20-5 ImXCS ... 7 fiOParis lmiiiu*. hi 50 lb. U»vs......................................  5 75in 100-lb. “   5 65
in 25 lb. “  5 95K»*d Seal................................................................ 7 10

St l^twn-iiif granulated, l-am-ls.............................. 4 70
m-aver granulate!, bags only...................................  4 30
Redpalh extra gnmulattil..........................................4 70Imperial gnmulattaL..............................................  4 30
ife-adia granulated (hag* and liarrels)........................  4 60
Walhwehurg...................  4 fin"Ht. l.awrenee golden, hhl*.........................................  4 30
Bright «-offet-............................................................ 4 60
No. 3 yellow..............................................................4 50
No. 2 “   4 40No. 1 “   4 30
(iranulated and yellow. 100-lb. l»ag* 5c. lew than hbl*.

SYRUP AND MOLASSDS—Quota­
tions remain the same this week. Market 
is very quiet, with little demand, which 
is usually the case at this season of the 
year.
iiiwliimi. .-uni..............  ..............................0 3U 0 3f.
Bright, nini.................................................  0 40 0 45

Per ease.2 lb. t in*, 2 doz. in ease............................................... 2 50
5 " “ “   2 85
10 ” i “ " 2 75W •* J “ “   2 70Barrels..........»........................................................  0 032
Half liarri ls............................................................  0 031Vuarter ”   0 032
Pail*, 381 »w. each................................................... 1 80

** 25 ** “   1 30Maple Syrup
< talion*, 6 to case..................................*................4 80
1 “ 12 " 5 40Quart*. 24 "   5 40Pint*. 24 “   3 00Molasw*
New Orlean*, medium..................................  0 31 0 33

** hbl*...............................  0 29 0 31Bartiadoe*. extra fancy......................................... 0 45
Porto Rico...................................................  0 45 0 62

TEA.—Dealers report business as Al. 
with good demand and a firm feeling. 
Even the warm weather has no ill ef­
fects on its sale. Speculators, who, in 
expectation of the American tariff, 
bought enormous quantities of tea arc

beginning t 
the duty c< 

VOFFEE 
ceptionally 
are held b 
are looking 
tariff tv d
Rio, roasted — 
Santos, roasted. 
Maricaibo, roast 
Mocha, roasted 
.lava, roasted.. 
Rio green, roast

UK I til) 
galore, thei 
dried fruit, 
half a cer 
are noticet
1 t'o 40. in 25-1 

40 to 50 
50 to 60 
60 to 70 
70 to 80 
80 to 90 
90 to 100 
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Standard........
( 'hoice, 25 II» I

( 'andied and I>i

Orange...............
Pigs
Pleine*, per lb. 
Tapnets, “
Bag tigs.............
I)ri*-d peaches.. 
Dried apples.. 
Currants 
Fine Filiatra*..

Vneleane
Raisins
Sultana ............

Valencias........
Seedeil, 1 lb pat 

16 oz. p 
" 12 o7.

Dates
Uallnwee*........
Hairs...................

X UTS- 
shelled all 
a pound, 
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A Inn unis, Foru 

Tarr 
shell

Walnuts, (Iren 
Bord 

“ Mart 
“ shell 

Fills-rts...........
Pecans.............

Peanut*............
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Pepper*, black
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Nutmeg.... 
(loves, who 
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Allspice....

Mace, groin 
Mixed pirkl 
Cassia, who

RICE J 
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Rangoon .......
Patna ............

Sago.........
Seed tapioca . 
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beginning to unload, having lost hope of 
the duty coming their way.

COFFEE—The coffee market is ex­
ceptionally quiet. Immense quantities 
are held by American speculators who 
are looking, but likely in vain, for the 
tariff to do something for them.
Kio, roasted........................................................................ U 13 0 14
Santos, roasted................................................................. U 15 U 17
Maricaibo, roasted........................................................... U 16 0 18
Mocha, roasted................................................................  0 25 0 28
Java, roasted....................................................................  U 27 0 30
Kio green, roasted........................................................... 0 11 0 12

DRIED FRUIT—With fresh fruit 
galore, there is still a good turn over of 
dried fruit, especially prunes. Dates are 
half a cent higher. No other changes 
are noticed this week.

30 to 40, in 25-lb. taxes.................................
40 to 50 “ " ................................
50 to 60 “ “ ................................
00 to 70 “ “ ................................
70 to 80 “ “ ..............................
80 to 90 “ “ .................................
00 to 100 “ “ .................................

Same fmit in 50-lb. taxes J vent less. 
A prieots—

Standard...............................................:.........
Choice, 25 lit taxes.......................................

Candied and Drained Peels
la-inun..................... 0 10 0 11 Citron
orange.....................  0 10J 0 12
Figs
Klemes, per lb...................................................
Tapnets, “ ...................................................
Bag tigs................................................................
Dried peaches....................................................
Dried apples......................................................
Currants
Fine Filiatras---- 0 06} 0 07 Vostizzas,
Patras...................  0 08 0 081

Vncleaned $<• less.
Raisins—
Sultana ...............................................................

" extra fancy........................................
Valencias..........................................................
Seeded. 1 lb packets, fancy..............„..........

" 16 oz. packet h, choice......................... 12 ^

Per lb.
0 104

. 0 09 
. 0 08 

0 074 
. 0 07' 

0 064 
0 06

0 17 0 20

0 08 0 10 
0 031 0 01 
0 03$ 0 04 
0 08 0 081 
.... 0 074

0 084 0 09

0 071 0 09
0 11 o 124
0 14 0 15 
0 05$ 0 054 

0 06 
0 08 
0 07

Hallowees.............. 0 054 .... Fanis choicest.............. 0 08
Sairs.......................  0 05 .... “ choice.................. 0 07$

NUTS—There is considerable eall for 
shelled almonds which sell at 35 cents 
a pound. All other lines are almost 
neglected, with no other price changes.
A lue unis, Formigetta 

“ Tarragona.
*• shelled........

Walnuts, Grenoble...
third vaux.. 
Mar tats....

“ shelled........
Filtarts.........................

Peanuts.........................

o 124 
.... 0 13

0 33 0 35
0 14 
0 11

.... 0 12
0 26 
0 12

0 16 0 18 
0 15

0 10 0 12

SI'[OKS—Orders for spices are be­
ginning to come in, but on the whole 
business is slow and dull. Pepper is 
firm with a slight advance.
Pepper*, black, pure.........................

" white, nure.........................
whole, black.......................

^ “ whole, white......................

Cinnamon..............................................
Nutmeg.................................................
(lores, whole......................................
Cream of tartar...................................
Allspice..................................................

Mace, gmund......................................
Mixed pickling spices, whole........
Cassia, whole.......................................

0 14 0 20 
I 20 0 25 
... 016 
.... 0 23 
0 18 0 25 
0 25 0 40 
0 20 0 30 
0 25 0 35 
0 22 0 25 
0 14 0 16 
0 14 0 16 
0 75 0 80 
0 15 0 16 

. U 20 0 25

RICE AND TAPIOCA—There is very 
little doing in these lines, and prices 
are slightly easier on some lines.
Rice, aland. B.............................................
Standard B. from mills, 500 It*, or over,

Montreal...................................................
Rangoon ..........................................................
Patna.....................................

i Per lh.•ohV< 0 03$

Sago......................................

Tapioca, medium pearl................................... ...................... 0 044

BEANS—‘Beans are very scarce, and 
another 35c a bushel higher, being now 
quoted at $2.50 a bushel.

TOO MUCH AVERAGE MAN.

Did you ever look through a magnify­
ing glass? Things look larger than they 
really are, don’t they? Did you ever 
come to work in the morning and find 
work piled around your machine so you 
didn't know where to start? Or around 
your desk? You fell like sitting hack 
and letting things lake eare of them­
selves, but it you start at one thing 
finished it and then started at the next 
and so on, what a difference it makes. 
The trouble is some people will not start. 
They are forever gazing a,t a molehill 
through a magnifying glass! The man 
who is above the average is the man who 
does things. They never acknowledge 
defeat. They never give up. The quit­
ter is a failure. This is the law of life. 
The man who lets his work conqnor him 
is a quitter.

There are men who have surprised 
their employers by a change of method, 
which is due to putting into practice 
things they have learned by keeping 
Iheir eyes open. The mendiant, traveler 
or clerk who gets in a rut wi'l be num­
bered among the average men. You can­
not change your course if you are in a 
rut : it allows no development or expan­
sion. Progress requires changes occa­
sionally. A “good enough’’ method 
isn’t “good enough.” What everyone 
wants is the best. You cannot develop 
a man with one food: neither can a man 
be a hundred point man by walking in a 
rut. If something works well, try again. 
You will find something that will work 
heller. The who'e development in the 
mechanical world has been because men 
who were above the average worked for 
something better.

The hundred point man may look like 
all other men or dress like them, or talk 
like them, but whatever position they 
hold they are true to their trust, they 
keep their word and are true to their 
company. Do your work and do it well. 
There are too many self-satisfied average 
men. Aim to he more than the average; 
he a one hundred point man.

PRACTICAL ADVICE
If the trade is rather backward 

In the store;
(let a move on very sudden;

Ope your door.
If the goods are slow in moving 

Shove them out ;
Make a noise so all can hear you, 

Loudly shout.
Wake the echoes of 2 our section 

With your cries!
Wake the sluggard buying public 

Advertise!
Merchants who are slow in motion 

Must discard that fogy notion
Give to business all devotion— 

Advertise !

PERSONAL NOTES.

J. Stanley Cook, secretary of the Do­
minion Wholesale Grocers’ Exchange, 
has returned from Victoria, where the 
annual convention was held.

A. B. Bourne, general merchant, 
Grimsby, Out. is the successor tu A. F. 
Hawke. Mr. Bourne was formerly in 
business there. He lias now a large 
store and reports business good and pros­
pects excellent.

A wedding of interest to the whole­
sale trade was that of James Melville 
•Lobb, representing Carter, Macey & 
Co.’s teas, in Toronto. He was married 
on July 14th to Miss Una Anson-Cart- 
xvright, eldest daughter of Mr. and Mrs. 
11. Anson-Cartwright, Toronto. The 
wedding was solemnized by Rev. Caaion 
Kpragge. in St. Peter’s church, Cobourg.

HINTS TO BUYERS.

Information supplied by sellers but for which 
the editors of The Grocer do not necessarily 
hold themselves responsible.

J. W. Falconer, of Poulton & Noel. 
Ltd., London. Eng., was in Montreal last 
week in the interests of his firm, and 
while there appointed Rose & Laflamme, 
Ltd., agents for the company. The lat­
ter will now be able to supply the trade 
with Poulton & Noel’s table delicacies 
from spot stocks.

Frank O. Creed, representing the F. 
F. Dailey Co.. Ltd., was a recent caller at 
the London office of The Canadian Gro­
cer. Mr. Creed is the continental repre­
sentative of ihe Dailey Co., and had made 
a hurried trip from Barcelona to Lon­
don to meet Mr. Dailey. Reports indi­
cate good sales of the Dailey blackings 
amongst the continental houses.

The MeCaskey Register Company was 
organized in 1!)03, with a capital stock 
of $30.000. In June, 1909, it was $1,- 
000.000. In the last twelve months they 
used nearly 1.900 tons- (3 800,000 lbs.) 
of paper. 60 cars of lumber. 16 cars of 
refined sheet steel, 23 tons of aluminum 
eastings, and about 25 tons of brass 
spring wire.

J. W. Lefebvre is now representing in 
Montreal and the east, Jas. D. McLaurin. 
New York, manufacturer of “I Bite. I 
Stick” bull dog sealers. These sealers 
arc used for binding parcels, instead of 
the regulation twine and are obtainable 
in all colors and widths. The sealer is 
considered one of the latest things in 
modern time-saving and economical de­
vices. and “J. W.” says he is selling 
any quantity.

AGENCY WANTED

TRAVELER, srocery, worklni Montreal, would treel 
with food house for side line. Smell eelery end 
commieeion. Box 702, CANADIAN GROCER, 

Montreal. (29p)

d T.
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A Traveler’s Idea on the Handling of Tea
How Flavor Becomes Lost In The Bétail Store—Foreign Odors 
Deteriorates It—Lead or Tin Lined Canisters Preferab'e To 
Wooden Boxes—Careful Attention Increases Sales.

Travelers whose itineraries extend 
out through country districts are in a 
position to measure up the values of the 
various business methods of many re­
tail merchants. They observe the up-to­
ddle methods of the grocer who takes 
pains with bis stock and its arrange­
ment and they see the slovenly ways of 
others who are indifferent about the 
situation of their coal-oil tank, l'hoir 
butter, cheese and tea.

In respect to the latter commodity a 
tea traveller gives some valuable advice 
on how tea shoo'd be cared for in the 
store.

“Tea is so susceptible to odors that 
it very often loses its flavor before it 
reaches the customer,” be said, ”and 
every grocer should try to give the best 
value for the money. I have known tea 
to taste of coal-oil and to smell of lemon 
and the cause was simply the eareless- 
t.vss of the merchant.

•‘Bulk tea should be kept in canuisters 
lined with lead or tin in order that its 
flavor may be tnaiutained as long as 
p ssible. Unless this is done tl.e fact 
that it so easily absorbs the odor of a 
near-by subsaance, tea will often be al­
lowed to leave the store with a foreign 
flavor.

‘‘That, I believe, is the reason why 
customers are so hard to satisfy some­
times. You often hear one say that ‘the 
last I got was not as good as usinai,’ and 
this should make the grocer think out 
the reason why Probably the tea had 
remained in oaper bags so long that it 
hail lost its natural odor and flavor; or

it may have been affected by other things 
in tire store.

Better Methods Being Used.
“1 would advise grocers who sell tea 

to be carefuil how they handle it if they 
desire to increase their sales. It should 
not be exposed to the air ouly when a 
sale has been made. If a box of tea is 
left open during a night the quality can­
not but deteriorate. The. reason why 
lead or tin lined canisters is preferable 
is because tea rapidly iakis on a woody 
flavor if left next to a wooden box. 
When lead or tin is used there is less 
likelihood of the flavor vanishing. In 
fact it is maintained that witli such lin­
ing the flavor can be kept practically 
perfect for months.”

The commercial-man further stated 
that be had noticed a vast change to­
wards correct methods in recent years. 
Merchants are now as susceptible to 
newer and belter methods as the tea is 
to take in other flavors. He finds them 
willing to learn and he often calls their 
attention to how, in his opinion, tea 
should be kept.

The same principles apply to many 
other articles in the store. Onions ami 
butter do not make a good combination 
while coal-oil should be kept away from 
almost every foodstuff. As the traveler 
points out, a little care in this regard 
will profit a merchant. Perhaps the 
pn lit may not come directly but if the 
good-will of the store is enhanced it will 
bring indirect results which may eventu­
ally mean much to that merchant.

The Grocer’s Encyclopedia From Week to Week
Increase In Canadian Consumption of the Cantaloupe—Where 
It Originated and where Onr Sapply Comes From—How To 
Make Sure a Cantaloupe or Other Melon Has Ripened On The 
Vine.

CANTALOUPES.—A variety of melon 
which is now working its way rapidly 
onto the market is the cantaloupe. In 
the early part of the summer season it 
i~ imported into Canada from the south­
ern states I leginning at California and 
followed up by the Georgia fruit.

The original home of the cantaloupe 
;"s Canta'upo in Italy from which it 
derives its name. It is described as a 
small, round variety of muskmelon, glob- 
ular in shape, ami ribbed, of pale green 
or yellow color. It has a delicate flavor 
which makes it quite palatable and it is 
used principally as a breakfast food and 
for dessert.

The cantaloupe, like other melons, 
grows on vines practically in the same

way as the musk-melon. It is only re­
cently since it first began to enter Can­
ada by the car-load and the quantity 
coming is increasing steadily from year 
to year.

Cantaloupes grow in various shades 
and with a variety of rinds. We have 
the round and oblong, plain r.nd netted, 
scarlet and orange; some smooth some 
warty and others cracked in a net-like 
manner.

Often the young and delicate fruits 
are pickled in their rinds by using salt 
and vinegar or preserved with sugar and 
spices.

When ripe the fruit is eaten raw often 
with salt, sugar or pepper and particu­
larly in hot weather.

When A Melon Is Ripe.
Law’s Grocer’s Manual gives some in- 

fi mint ion on how to tell when a canta­
loupe or other melon is ripe. The rinds, 
when the melons r.re left on the vines 
to maturity generally become hard and 
yellow and the pulp brittle. When, un­
der pressure you can hear the inside 
ernek or give way it may be regarded 
as a sure sign tliât it is ripe and lias 
matured well on theXvine.

If the melon remains on the ground 
until properly matured the side on the 
ground will he found to have cltaugi d 
front a white to a pale yellow and upon 
close examination numerous small pim- 
p'es will be noticed on the surface par­
ticularly on the outer edge. These pim­
ples never appear on those that are not 
ripe or have been prematurely pulled.

Sometimes the desirable pale yellow 
color is produced prematurely by turn­
ing this part of the melon to tlie sun for 
a day or two but the yellow thus pro­
duced is of a much deeper shade. This 
in connection with the absence of pim- 
ples will readily tell the experienced 
eye how the color was produced.

If the skin will readily peel leaving a 
hard shelly appearance it is a good sign 
that the melon is ripe and also if it has 
a dull brown appearance. The whole of 
these signs, are not always seen at the 
same time but the presence of any om­
is sufficient to indicate the ripeness of 
a melon.

SALMON RUN DELAYED.
Toronto, July 21.—According to a tele­

gram received front Vancouver the de­
lay in the arrival of the sockeye salmon 
on the Fraser river is causing anxiety. 
In four recent days only three or four 
hundred suckeyes were takeq in the 
traps on the sound. Should another 
week go by without tit suckeyes reach­
ing the river in numbers, there will he 
fears that the expected big pack will 
not materialize. The members of the 
British Columbia Canneries Ass’n. held 
a meeting a week ago, for the purpose of 
discussing the demand for higher prices 
for sockeye salmon made by the while 
and Japanese fishermen, but the decis­
ion has not as yet been made public.

When many flies come through the 
windows, customers leave by the score.

PERFUMED - POWDERED

best PRorrr maker tor you 
BEST VALUE FOR YOUR 

CUSTOMERS
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THE OLD RELIABLE

POWDER
Absolutely Pure.

No Grocer can afford to be without a 
full stock of ROYAL BAKING POWDER

THERE IS MO SUBSTITUTE
4.'.
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This is Your Wheel
You can have it free of cost by doing a little easy work for us among

your acquaintances in your spare time.

MODEL 88 IMPERIAL

It is a first-class wheel made for us by The Canada Cycle and Motor Co., of Toronto, and will 
give you excellent service. Here is a table showing the regular sizes of the various parts, 
with the other sizes that may be had instead, if desired :—

Regular Option
Frame......... 22-inch......................................................................... 28. 24 and 26-inch
Finish Black
Chain......... .3-16 inch. Block.
Gear.........../7..................................................................................... 72. 81. 87.
Hindfe-bar No. 21. Adjustable.

Regular Option
Pedal* Rubber 3-inch ....... 3’*-inch or 4‘- -inch Rat Trap.
Crank*....... 7-inch.
•addle.........No. 15.......................No. 14.11,17.
Tire*. 1 Vi-inch Dunlop.............1 5-8-inch Dunlop or Hertford single tube
Wh«ele......... 28-inch, with striped rims.

To Get this Wheel absolutely free of cost, send us in 32 Paid-In-Advance 
yearly subscriptions to the BUSY MAN’S MAGA­

ZINE (2 six-months or 4 three-months subscriptions count as one yearly 
subscription). You will find It an easy matter to get these subscriptions 
with surprisingly little canvassing as the Busy Man’s Magazine is very 
attractive and interesting. Try it !

Let your boy earn one. This bicycle offer Is an excellent opportunity 
for your boy to acquire some training in the 

art of salesmanship. Send him out to procure the 32 subscriptions with 
the bicycle as his reward. He will enjoy the work ; it will help rouse 
his enthusiasm for a business career ; and it will put him in possession 
of a splendid bicycle that will be useful in your business as well as 
affording the boy a lot of pleasant, healthy exercise.

Fill out this 
Coupon and Mail 
it to us To-day.

The Busy Man's Magazine.
18 Front Street Eut,

Toronto. Canada.
Gentlemen ; __ _________

subscriptions to Busy Man's. Please send me sample copy an- 
I agree to report progress once a week.

I W'Ould like to win one of the Imperial Bicyles you offer for 32 new. paid-in-advance
d order book, and I will do my best to win.

Name

Street.

Place

44
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Methods of GrocersStore Equipment and Business
Importance Attached to Up-to-Date Store Fixtures—Good Use 
of Store Mottoes In London Grocery—Educating Customers to 
Mid-Week Half-Holiday by Kitchen Signs — Watching the 
Dead-Beats and Collecting Accounts.

Fernie, R.C., July 19.—Those mer­
chants who recognize the necessity of 
catering to the aesthetic desires of cus- 
loiners. who appreciate the beautiful, as 
«ell as catering to them from the stand- 
I> >i■ 11 of service, have the better chance 
in the retail arena.

There arc certain customers who re­
nd cleanliness and attractiveness in 

i In- grocery above service and prices. 
When they enter a store for goods for 

-r in the home, they want to see sur­
roundings in keeping with the character 
mid order of their homes. Where service 
mid attractiveness are combined, that

kept clean. That these are valuable 
assets to any retail store cannot be den­
ied.

BUNGALOW STORE FRONT.
Marmora, Ont., July 21.—Reennstrne. 

ted on modern principles, since the fire, 
more than a year ago, the general store 
of Gladney, McDonnell & Co., has been 
launched out on a new career. The re­
opening took place a few months ago, 
the men at the helm being. .1. A. McDon­
nell and E. M. Gladney. The former 
conducted the business alone for 6 years 
prior to the fire, having bought out the

silent salesmen, tables and cabinets. Of 
course, the stock being comparatively 
new adds further to the handsome ap- 
[icarance of the interior. The office is 
at the rear and forms a landing at top 
of the first flight of stairs, yet it is low 
enough to give a commanding view of 
the store below.

Another new feature and the first in­
troduction of it in Marmora is the cash 
carrier system. There are four stations 
which make it convenient for the whole 
staff of clerks.

The second floor is also well lighted. 
It is used for clothing, wall paper, car­
pets and general surplus stock. For 
lighting an acetylene plant has been in­
stalled. Mr. McDonnell is one of the 
men of Marmora who has always taken 
an important part in the general welfare 
of the town, and his public-spirit has 
won him many friends.

A LONDON BUSINESS GETTER.
London, Out., July 20.—Among the 

younger generation of grocers in the 
Forest City is Harry Ranahan. lie i< 
also one of the progressive members of 
the trade, and gets business because lie 
gets after it. Besides being treasurer 
of the Retail Grocers’ Association, he is 
a valued member when there is other 
work to be done.

The Ranahan store as may be seen by 
the accompanying cut. is carried on sys­
tematically. Among the features are 
store mottoes that hang on either side. 
On these may be seen in attractive letter­
ing: “Promptness of Delivery Guaran­
teed”; “Your Phone Orders have our 
Constant Care”; “You will Always Find 
Something Worth Considering in This 
Store,” “If you Don't See What You 
Want. Ask for it ” etc.

The interior equipment includes clean 
and attractive counters and show-eases 
while I he comfort of customers is look­
ed after by the provision of several 
chairs.

A great deal of business is done by 
telephone, and these orders are given 
the best attention.

-I....  has something more than a light iv
chance.

The>e are among the sentiments «.f 
M .1. Blundell, of Fernie. He looks 
"' ll lo cleanliness, equipment and beauty 

lie interior of his groe >*y 
fiie «usual observer cannot fail 

• he impressed wit'l these conditions 
ini the Blundell store has reason to 

appreciate them. The bin-fixtures are of 
modern type; the shelving is finished in 
handsc.iiv- style; show-cases are used for 
displaying bottled goods; china, crockery 
and glassware are shown in wall racks 
and the store is well lighted, and always

late W. E. Gladney with whom he was 
a partner.

The store front presents a fine appear­
ance. The plate glass windows are wide 
and low, in bungalow style. The door is 
set far back, giving the windows ample 
depth. The interior is finished in white, 
which forms a fine background for win­
dow display. Above the plate windows, 
running full across the store, are deep 
prism lights, which light the whole store 
splendidly even on darkest days. The 
main floor, besides being ample in size, 
is fitted out in convenient style, with 
low, deep shelving, sanitary counters,
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PARTICULAR ABOUT TRADE.
St. Catharines. July 21.—“One might 

better do a smaller business than sell to 
people who are indifferent about pay­
ing.” was a statement made to The 
Grocer by II. E. Cudnev. manager of 
Andrew Foster's grocery store.

“We stick as closely to cash as pos­
sible,” he said, “and we look carefully 
after those who pay the first, second and 
third times and then ask for credit.”

By close attention to this phase of 
the business, the Foster store has lost 
little in the last six years on account
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of poor pays. Farm trade is catered 
to and a large portion of the business is 
done with farmers.

The ordinary order book is used in 
this store, the items being transferred 
onto the account slip with the balance 
carried over as well, so that the exact 
amount owing by any customer can be 
obtained in a moment. A duplicate is 
sent out at the proper time—weekly or 
monthly as the case may be—and when 
the account is paid the original is dis­
carded.

—;b

SIGNS IN CUSTOMERS' KITCHENS.
St. Catharines, July 21. — Strict on 

closing and early closing at that, is a 
method of F. Wilson, one of the leading 
grocers of this city. The key turns in 
the door during the week at six o'clock 
sharp: on Saturday night at nine o'clock, 
and on Wednesday afternoons the store 
is closed.

‘"Have I any trouble with my cus­
tomers? No: 1 got out a small card, cut 
out of card-board and had the sign.

since it was over-hauled and remodelled 
into one of the finest grocery stores in 
the province.

A newspaper enthusiast in describing 
this store wrote the following words:— 
There is a charm and beauty to the 
whole establishment which captivates 
and beguiles the heart. Like the grace­
ful desert mirage the vision breaks with 
the greatest pleasure upon the mind and 
heart of the beholder, but unlike the 
mirage it proves an actual living reality 
—‘‘a thing of beauty and a joy fore- 
ever. ” This store conclusively proves 
what a clever, capable business head 
can accomplish and sets the pace for the 
mercantile interests of the town.

While this in the “early stages" may­
be somewhat overdone, it has a truthful 
vein all the way through. The relief 
work on the cove, moulding and frieze 
finished in gold, gives the metallic ceiling 
a fine appearance. The graining through­
out the store adds greatly to its attrac­
tiveness. Elaborate furnishings—of solid 
oak—including shelving, glass front dis­
play hins glass biscuit cases, conibina-

in St. Catharines is concerned, as he 
has only occupied the former store a few 
months.

Mr. Darker supervises both businesses, 
and of course does the buying for both.

WHY NOT FLETCHERIZE.
Once a man with poor digestion 

Ate some cork and carpet tacks,
Ate two lobsters without question.

Ate some tripe and sealing wax;
Ate of pickles by the quart, sir;

Ate of crabs an even score,
And when all supplies ran short, sir.

Still was clamorous for more.
Did it hurt hirnf No, it cured him;

You may do as he did, too;
Mr. Fletcher had assured him 

Of the virtue in a chew.
Chew the oysters, chew the chowder, 

Chew the fish and chew the meat. 
Chew the smallest crumb to powder, 

Chew up everything you eat:
Chew boiled rice and chew the curry.

t'liew the pudding, chew the sauce. 
Chew them slowly, never hurry;

Chew, for time is only dross. 
Chewing’s good for what may ail you:

Cures rheumatics, cures the gout; 
Chew, and health will never fail you 

While your jaws and teeth hold out.
—Philadelphia Ledger.

BRINGS BACK PLEASANT 
MEMORIES.

The Toronto office of The Gro­
cer is in receipt of a letter from 
an old friend, who a few years 
ago made his headquarters in the 
Ontario capital and who was one 
of the merry army of knights of 
the grip accustomed to “take to 
the country” every Monday morn­
ing. He encloses a card addressed 
to the Editor of The Canadian 
Grocer which he has carried for 
nearly three yean-s—a luck-card 
we be’ieve it was—all of which he 
explains in the following letter 
written when in a reminiscent 
mood :

“Looking through my grip T 
found the enclosed card which I 
have carried since leaving Toron­
to, over two years ago, ami which 
set me thinking. I was then with 
Red Rose Tea but have since tra­
veled through Maine for Union 
Blend Tea. I have also a number 
of copies of The Grocer with my 
children’s photos at home. Maine 
has been good to me but it has 
not smothered up some memories 
of Toronto which I hope to sec 
again and take another run out on 
the 7.30 Monday morning.

Success to The Grocer and staff.
W. T. CHAPMAN.”

Bangor, Maine

Store Mottoes Among the Features in Harry Ranahan’s Store, London, Ont.

“Remember early closing Wednesday 
afternoon.” This I arranged to have 
tacked up in the kitchen of every cus­
tomer so that they know exactly where 
they are at,” explained Mr. Wilson. 
“No. we haven’t had a bit of trouble on 
that account.”

A new feature in the Wilson store, 
not noticed very often in a grocery is 
the presence of electric fans. Th/se are 
placed there, not exactly for keep­
ing things cool, but to circulate the air. 
They are kept going winter and summer.

Mr. Wilson does not believe in can­
vassing for orders.

tion silent salesmen and display bins, 
spice cases, with bevelled plate mirrors, 
are among the features. Meat counters, 
cash register, computing scales, cheese 
cutters are also to be found in this 
store.

Practical experience, fair methods 
combined with such splendid facilities 
for doing business is attracting to the 
Nahrgang store its share of the trade.

A THING OF BEAUTY.
Palmerston, Ont., July 19.—As an ex­

ample of decorative art in the grocery 
store, the establishment of George 
Nahrgang. Pa’merston stands in the 
front rank. It is only a few months ago

THIS GROCER SPREADS OUT.
St. Catharines, July 20.—Among the 

aggressive business men in this city is 
Geo. B. Darker. He has a splendid 
bright grocery on the main street and 
on the 4th of June last, took over the 
business formerly carried on by E. Gan­
der, in another part of the business 
section. He is the only grocer with two 
stores here, and his progress will be 
followed with interest. He is also a 
recruit so far as the grocery business
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Disadvantages of Carrying Poor Assortments

Western Canada Minister Compelled To Send To Mail Order 
House Because Home Merchants Could Not Fill His Order—
Not Enough Specializing Done—Prospects For Crops Bright 
In Prairie Provinces.

By John McDowell.

The country surrounding Dauphin. 
Gilbert Plains anil Grandview is one of 
the best in the Great West. Its itidus- 
i ries are a nice combination. Lots of 
tin richest and most productive farm 
uni under the sun, and the timber of 

this district is famous all over the Dom­
inion. The farmyard and the saw ini'l 

u the twin institutions of this locality.
Yi-itr correspondent has been making 

ii-iliand investigations for The Cana- 
■ 11:1 it Grocer as to crop prospects for 
I'M»!». Kverytliing looks better than it 
• li<l a year ago, ami yet it still hangs in 
the balance whether there is going to lie 
i good harvest or not. Prospects may 
miilinue bright for weeks and months 
and all at once—in a night all the fair 
mil look may be overcast.

Experience teaches, and one of the 
roulis of this uncertainly is the grow­
ing inclination of farmers right along 
this line. In turn to barley and oats 
instead of or as well as wheal, these be­
ing safer cereals as a rule. The prices 
fur oats has been an additional encour­
agement for them. Prospects ? Well 
ill y are splendid and if the frost keeps 
iway long enough we will have one of 
ilie best seasons that ever smiled on the 
West.

in a village just beginning to have a big 
range of different items hut as towns 
grow the dealers ought to specialize. In 
conversation with the minister of one of 
the churches in a town in the northwest 
he said: “There are four stores in this 
town selling boots and not one of them 
eonlil lit my little boy with a pair of 
shoes; they have so many different lines 
of merchandise that they cannot afford 
to carry a full line of anything. I must 
send to Eaton's for the shoes.’’

If there is one thing more than an 
other that is noticeable in hundreds of 
our genera! stores ill the west il is the 
way little hunches of eroekerv in ■ (Idiots 
mill sets are stowed away in a corner not 
easily discovered by the intending pur­
chaser anil seldom dusted by the goal 
keeper clerk. One is not surprised to 
hear the remark “Oh I’m going out of 
the china business, it does not pay.’’ No 
wonder! would any other line pay if 
treated in the same way?

Ontario.
.Iule Brown, general merchant' .Mimic 

Harbor, Out., sustained loss from fire 
recently.

Darwin Pelette, grocer, Chatham, Out.. 
lias sold his business.

Magder & Shieff. general merchants 
Fort William West, have dissolved, J. 
Magder continuing.

P. W. Armstrong, general merchant, 
Jarvis. Out., has advertised his business 
for sale.

The St. Thomas Match Co.. St. 
Thomas has obtained a charter.

Assets of S. A. Boone, grocer. Engle- 
hart, Ont., are sold.

G. O. P. Clavet, president of the 
Marks-Clavet-Dobie Co., growers and 
hardware merchants, Port Arthur, is 
dead.

Jas. A. Farewell, grocer, Toronto, died 
recently.

John Hicks, grocer and butcher. To­
ronto, sold by bailiff.

E. Paterson, grocer, Brantford, died 
recently.

Quebec.
Nadeau & Cie., grocers, Quebec, have 

registered.
Jas. Brunelle. grocer, St. Pie. Que., has 

assigned.
M. Bourdon grocer, Boucherville. Que., 

has compromised al 30c on the dollar.
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Now for an illustration showing the. 
more excellent way. R. Burns, of Grand­
view, took over recently the business 
formerly carried on by Swain and Clark. 
He is a progressive man. is Burns, and is 
running as fine an up-to-date store as 
you will see anywhere. He has set apart 
one Side of his upstairs flat for his china 
business, where he has a well assorted 
stock of dinner and toilet ware an^ 
fancy china. He has it well displayed 
and it is removed from the dust of the 
store and street where it does not need 
so much cleaning. Mr. Burns knows and 
says that it pays as well as nine out of 
every ten lines he carries.

Then there is a neighbor of his. Brown- 
l'idge. who has a beautiful sef of bin 
and shelf fixtures, and they certainly en­
hance the appearance of his grocery sec­
tion, which is a model of neatness and 
cleanliness.

If storekeepers were to grasp this de- 
partment store idea correctly, keep their 
different classes of goods tidy and clean, 
we would not hear so much of the rav­
ages of the mail order “bug”. Still one 
would like to see the grocery business a 
separate and distinct one from the others, 
hut we do not see it except in a few in 
the cities. Stores like Dowling’s in 
Brandon are few and far between.

J. N. Boisseau, grocer, Quebec. ha> as­
signed.

Marsan & Frere, grocers, St. Johns, 
Cue., have dissolved.

Maritime Provinces.
Wilson & Myre. groceries and meats, 

Halifax, have been closed out by E. &
A. Thompson.

Western Canada.
J. E. McGregor, general merchant, 

Austin, Man., has sold to Geo. Mitch­
ell.

J. V. Callander & Co., general mer­
chant. Hartnev, Man., are succeeded by
B. S. McEathron.

Alex Zeigler, general merchant, Meth- 
ven, Man., has sold to M. H. Shields.

Billington & Storey, grocers. Tofield, 
Alta., have sold to Morton & Adams.

R. H. Waddell, general merchant, 
Sperling. Man., has sold to T. C. Spar­
ling.

Peturson & Veum, general merchants, 
Foam Lake Sask., have sold their Leslie 
branch to Forster Bros.

D. G. Campbell, grocer, Vancouver, has 
sold to J. A. Brewis.

J. M. Porter, grocer, Vancouver, has 
sold to Macaulay Bros.

Daniel Stamper has opened a whole­
sale grocery, fruit and confectionery 
business in Moose Jaw.

Cultivating Strawberries.
I am not a prophet lint 1 will venture 

"iic prediction and that is that in 10 
wars there will be a new industry in 
tlii- locality fighting for the first place 
ahead of lumbering and a head of farm­
ing- I refer to fruit growing. The 
writer gathered some beautiful wild 
-I i a wherries and on making inquiries as 
in why the domesticated variety could 
not he grown, was informed by Boniface 
iliât they are grown in increasing quan­
tities. He said he was buying them in 
pailfuls from one of his neighbors.

We saw gooseberries and currants— 
magnificent crops in a number of places 
round here in sheltered gardens.

While there are risks connected with 
fruit growing in a climate like this yet 
"lien we think of the market for it in 
these growing prairie towns and the 
prices obtainable for it surely we may 
expect that in ten years we will he ship­
ping strawberries to Winnipeg.

In these country towns there are few 
business houses confined to trading in 
"tie line of goods. They are mostly gen­
eral stores where a little of everything 
is carried and not n big sfook^of any­
thing. Calico and marmalade, shoes 
and maple syrup, nails and coffee in 
promiscuous variety are found tinder one 
roof and within the narrow compass of 
a store 30 x 12. It has its advantages

Canadian Trade Changes of Recent Occurrence
Grocers Who Have Given up B usinées and New Beginners—
Deaths in the Trade—Assignm ents and Sales.
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An Education to Counteract Ordering by Mail

Arguments Merchants May Use To Protect Business In The 
Home Town—To The Interest Of Consumers To Purchase 
From Stores In Their Own Community.

By M. Moyer.

In defending the rights of the retail 
merchants against the encroachments of, 
the unfair competition of the mail order 
houses, peddlers, etc. 1 take the ground 
that the only possible system to give the 
needed service to the people all over 
the world is through the wholesale 
houses and the retail stores. There is
....... tlier system that can give a service
so satisfactory and so cheaply. If this 
is true people are not acting wisely and 
in their own interests if they support 
any institution which interferes with 
this system. That they are, however, 
doing otherwise to a large extent is only 
too true, and the question naturally 
arise* “why do they do it?"’ The 
answer must he that either the mer­
chants are not giving the desired ser­
vice. or else the people are influenced 
and misled through unsound and false 
representation.

It cannot be admitted that the retail 
service generally is not adequate, be­
cause after all, the large majority ot 
[►copie arc served to their satisfaction 
through the ordinary, regular and natur­
al retail store system. The only reason 
for supporting these large stores is the 
belief that goods can be bought cheaper. 
While some things which are held out 
as baits, are frequently bought below 
their regular value, it is quite safe in 
making the statement, without fear of 
contradiction that no one, on the whole, 
has saved any money by supporting the 
mail-order houses instead of dealing at 
home. Even if they did buy certain 
articles a trifle cheaper that does not 
prove that they have saved anything. 
There are so many things that have to 
be considered, in order to arrive at a 
fair conclusion, and when this is done, 
ami the circumstances are well under­
stood the advantage of dealing away 
from home entirely disappears.

Proper education alone will save the 
situation. Honest representation of the 
facts counteract the incessant advertis­
ing of bargains, regardless of the princi­
ple of fair dealing between man and 
man. It is not all profit that appears so 
on the surface. For instance if a far­
mer sells a certain quantity of milk and 
receives $1.00 for ii. or he makes that 
same milk into butler for which he re­
ceives only 75c, that docs not prose that 
lie made 25c more by selling the milk. 
A [iart of tin- milk in making the butter 
was turned into pork and again hack 
into the soil ns plant, food, so that on 
rhe whole all things being considered it 
paid the farmer better to make the 
butter.

Enhances Property Value.
Dealing at home works'out the same 

way. Even if you did buy a little cheap­
er by sending vour monev awav from

home, you would lose the value of that 
money from circulating among your 
[K-opIe at home in the shape of improv­
ing your roads, schools and in increas­
ing the value of your property. A good 
live town has much to do with the value 
of all kinds of property, and if the 
town is allowed to go down, because the 
people give the cream of their pureheses 
to the large city stores, the property in 
the entire neighborhood will suffer.

This, however, is not all. Where is 
anybody to he found who would like to 
have the cotivienees of the local stores 
taken away from tliernf Would it be 
possible for the department stores to 
give the [>eople the service they need? 
Are they, in any way, an improvement 
on the regular retail methods? Certain­
ly not. Is it, then, fair, is it honest, is 
it decent to expect the local stores to 
keep full lines of goods in stock for the 
convenience of the people if they do not 
give them the necessary support to keep 
them in a thriving condition? Where 
is the mail or woman who would not feel 
a certain amount of guilt, and blush in 
shame to go into the local store for an 
article he or she needed but for which 
they would send to the city if they had 
time.

Would any lady, a resident in any 
town where her husband is earning her 
living, boast about doing her shopping

in the city if she understood proper and 
fair trade conditions.

Too Many Bargain Hunters.
The education of our people on trail­

ing has been all one sided and the drift 
of it is for supposed bargains, while 
the true spirit of trading is lost sight 
of. If we expect to see our country 
prosper we must keep our trading con­
ditions in harmony with the best intents 
of our people. Bargain hunting became 
respectable and fashionable, but it will 
only remain so till the people understand 
the true system of trading. To send 
money away to mail order houses, to 
make millionaires and impoverish their 
own property and interests at home is 
“penny wise ami [Hiuiid foolish” and 
it is for the merchants all over the coun­
try to see t'hat something is done to 
counteract the misleading influences, 
and inaugurate a campaign not only in 
the interests of ihe merchants and 
towns hut for the entire communitv.

ITS ERIN-GO-SNACK.
Those in charge of the Drummers’ 

Snack Club outing on July ."loth and Hist, 
have practically completed their plans. 
The programmes are now in the hands 
of the printers and the comedians wlm 
arc putting on the School-Day Skit are 
rehearsing regularly. The concert com­
mittee have secured the services of Ben 
Harvey, comedian and Jack Howard, 
ban joist. Erin is also preparing for the 
great dav.

W. .1. Parks, one of the Toronto 
travelers for Todhunter, Mitchell & Co., 
has gone with his wife and family to 
Windermere, Muskokn for a holiday.

S. T. Nishimura & Co.. Montreal, re­
cently renovated their offices ami are now 
in possession of up-to-date quarters on 
St. Francois Xavier Street. The repro­
duction herewith of a photograph of one 
section of the office gives one an idea as 
to its convenience. At the left will be 
noticed the regulation revolving lea ta­
ble. behind which are seen T. Kiisaiiobu, 
Mr. Nishimura"s manager, who is sam- 
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pling tea, and beside him W. H. Halford, 
who is watching, with a great deal of 
interest, the testing process. John A. 
Moir, one of best known brokers in 
eastern .Canada, is sitting in a chair cri­
tically examining some Japan tea. A 
section of the shelves used for keeping 
samples is seen behind Mr. Moir. The 
bookkeeping and business section of the 
office is nut shown.
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IN
ACREAGE UNDER CROP

MANITOBA, ALBERTA AND SASKATCHEWAN
1908 1909 Increase

Wheat 6,871,836 acres 7,137,500 acres 3.8 %
Oat» 2,250,383 “ 2,627,600 “ 16.8 %
Barley 965,882 " 1,009,000 “ 4.5%
Flax 324,177 “ 336,830 “ 3.9%

Look what this means to YOU!
These figures tell their own convincing story of the progress and expansion of the West. Do you 

not want to
SHARE IN THIS PROSPERITY?

The opportunity of doing business in the unrivalled West during the coming months was never 
as inviting and favorable as it is to-day.

WE WILL REPRESENT YOU, introduce, place and handle your goods in this great country.
The field is not glutted and we have the experience, the insight, the facilities, the busi­
ness ability and the connection.

--------Consult us at once about your proposition.-------

NICHOLSON <& BAIN
Wholesale Commission Merchants and Brokers

Calgary Winnipeg Edmonton
Storage for all classes of Merchandise. Also Cars distributed at Calgary, Winnipeg and Edmonton.

Thurston & Braidich
128 William Slreel It NEW YORK CITY

Direct Importers of

VANILLA BEANS 
TONKA BEANS 
GUM TRAGACANTH 
GUM ARABIC

Winnipeg Representative,

W. H. Escott
Wholesale Grocery Broker

141 Bannatyne Ave., East

»

R. B. Wiseman & Co.
123 \“n.nVSX.t WINNIPEG, MAN.

Warehousemen, Forwarding Agente and 
Wholesale Brokers

We make a specialty of distributing car lota. Goode 
stored at reasonable prices. Our facilitiea are unequalled. 
Warehouse situated in the wholesale district. Consign 
your cars to us, and we will look after everything. Thia is 
our business, having been established for years. If in­
terested, we will gladly furnish you with a list of aatiafied 
customers.

Reterenoe—Bank of Ottawa, Winnipeg

filai]
l—VM. POLISH t»

mm
liquid polish
Job ALL METAij.

Royal Quality
Our polishesare what the name 
implies—of Royal Quality. You 
can safely recommend them to 
the housewife ae absolutely the 
best Metal Polishes on the 
markèt.

ROYAL POLISHES COMPANY
MONTREAL

AGENTS: Ottawa—General Supply Co. of Canada, 
Ltd. Winnipeg—H. W. Glaaaco & Co. Vancouver— 
Wm. Krichaen & Son. Halifax—J. C. Gaidar. Sher­
brooke—E. H. Bowen. And all dealers.
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The Name

GUNNS
Stands for

QUALITY
in

PORK PRODUCTS 
COOKED MEATS 

BEEF
“EASIFIRST” SHORTENING

ETC.

There is no Danger
in buying goods from us.
Every animal is inspected 
before we get it and all 
goods bear the mark of

GOVERNMENT INSPECTION
before we send them out.

Our business is being built up—away up—on

QUALITY

GUNNS packers 
LIMITED TORONTO

F. W. Fearman Co.
LIMITED

Pork and Beef Packers,
HAMILTON, ONT.

Every
Man, Woman and

Child in Canada

Breakfast Bacon 
Skinned Backs 

Hams and Rolls 
Pure Lard

Knows

REINDEER
It stands for the Purest, Richest 

Condensed Milk.
It carries the most Businesslike 

and attractive proposition.
It will pay you to get it.

Tbi Tnri CiUmitf Milk Ce., LM., Trire, N.S.

Finest Quality. Made from Selected Hogs. 
Made under Government inspection.

The WM. RYAN CO.
LIMITMD

PACKING HOUSE:

FERGUS, ONT.

HEAD OFFICE:

70 and 72 Front St East, TORONTO
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Produce and Provision Situation of the World
Hog Prices Still Climbing—Interest Centring on Report of 
Commission to Denmark—Butter Situation Improving — Less 
Coloring Being Used in Cheese.

It was supposed that the highest point 
in the price of hogs had been reached 
months ago, but lately it has been push­
ed up higher from week to week until 
now it has reached $8.00 per 100 tb. 
live weight f.o.b. at country points. 
Montreal markets arc still higher. 
Buyers are so keen to get hogs that 
i hex buy up everything in sight, giving 
the farmers no chance to get any quan­
tity ahead. It was suggested not long 
:aro. that buyers should not be allowed 
to buy more than a certain percentage 
,,l the female hogs for a certain length 

time. This might at first glance 
look unreasonable, but at the same 
time it would greatly help the hog 
Mutation. In the meantime interest 
will centre on what the commission to 
Denmark will bring forth.

The butter situation has much im­
proved through the recent rains, which 
have wonderfully helped the Kj^sture, 
and. consequently, the production of 
butter.

Since the decline of i to 1 cent on 
cheese, a great many factories have ef­
fected sales. Buyers felt all along that 
prices were too high compared with the 
Knglish market, to take chances. To 
effect sales, which some factories had to 
do, a slight drop took place and busi­
ness resulted. A noticeable feature in 
cheese, is the fact that a large percent­
age of that product, especially in the 
eastern parts, is made without coloring. 
This looks like a move in the right 
direction, and people may learn that 
the yellow color in cheese is artificial 
and not, as so many think, the natural 
i ichness of the cheese. They evidently 
know this better in the east than in To- 
inntu and western Ontario generally, 
where buyers still think that white 
cheese is made from skim milk and, 
therefore, minus that rich flavor they 
admire in cheese.

MONTREAL.
PROVISIONS—Bacon and hams are 

'■•lling very freely at unchanged prices. 
Demand from all sections is very satis­
factory. l'ork continues to be a good 
'idler, despite recent advances which have 
made prices a good deal higher than 
they usually rule. Lard, both pure and 
compound, has not been selling in any 
quantity during the past couple of 
weeks.
Compound Lard

Tierces, 375 lbs.............................................
Barchment lined boxen, 50 lbs................
Tulw, 50 11*..................................................
Wood pailft, 201bs. net...............................
Tin pails, in cases.......................................

H. ttvy short cut pork, in bbla.......................
Selected heavy clear fat back pork.............
Wry heavy clear pork.......................................
Mate beef, 100 lb bbla.........................

“ 300 " .................................
" 300 " .......................................

Bure lard —
Tierces, 375 ltw...............................................
Boxen, 50 ibs., grained...............................
Tulw 50 lb*., " ...... .........................
Bails, wood, 20 Ibe., parchment lim'd.
fin pails, 201b*., grow..............................
Cases, tins, 10 ltw. each... /.................

" “ 5 " ......................
" “ 3 •• .........................

Breakfast baton...............................................
Windsor baton.................................................
Roll liaton.........................................
Brime hams............................................
Hogs, live, tier cwt.................

dressed, per cwt....................................

29 O'
28 00 

7 25 
15 00 
22 00

12 50

BUTTER—Prives in the country last 
Saturday were quite still, one or two 
buyers desiring butter and forcing the 
price, so that other purchasers had to 
come up or do without. As a result, quo­
tations this week, while not any higher 
locally, are very firm. As much as 22c 
and 22'/4C was asked in the country, 
while it was generally felt that purchases 
should have been made under 22c. Re­
ceipts of butter last week amounted to 
17,763 packages, against 23,772 packages 
same week 1908. Receipts so far this 
season amount to 158,218 packages, 
against 172,212 packages same period 
last year. Exports last week were 326 
packages, bringing the total exports for 
the season up to 1,690 packages, against 
37.284 packages shipped during the same 
time last year. These figures illustrate 
the export situation very aptly. Prices 
have ruled altogether too high to per­
mit of any export trade to speak of.
Creamery, solids, lb................................................................ 0 23
Creamery jirint*....................................................................... 0 231
Dairy, tulw, lb.................................................................0 17 0 18

CHEESE—No change worth mention­
ing has occurred in the cheese market. 
Prices continue to rule steady. Receipts 
last week were 91,110 boxes, against 
102.034 boxes same week a year ago. To- 
ial receipts amount to 674,540 boxes, as 
against 678,030 boxes same period 1908. 
Exports last week were 100,257 boxes, 
against 73,362 boxes same week last 
year. Total exports amount to 543,563 
boxes, against 533.533 boxes same period 
1906.
Cheese, largv................................................................... 0 12i 0 12J

" twins........................................................ 0 12? 0 13
small, 3D llw ..............................................  0 121

< >ld cheeae, large............................................................. 0 15 0 16

EGGS—Hoi weather is affecting the 
quality and quantity of fresh eggs, and. 
as a result higher prices rule, in the 
country and in the city. In the country 
17' 2p and 18c have been the ruling fig­
ures. Selects and No. 1 have advanced 
le since last week. Receipts of eggs last 
week amounted to 4,884 cases, against 
4,041 eases same week last year. This 
makes total receipts 110,295 eases, 
against 114,923 eases for the same per­
iod 1908.
Select*, dozen........................................................................... 0 24
No 1, dozen..................................................... ............... 0 21 0 22
No. 2. dozen..................................................................... 0 15 0 16

HONEY—Prospects this week are that 
the crop of clover honey will be fairly 
large. No change in prices has been
made.
White clover comb honey (nominal vrices)..........0 13 0 15
Buckwheat, extracted.................................................. 008 009
Clover, strained, bulk, 301b. tins.............................  0 10 0 11

TORONTO.
PROVISION'S—Slowly but surely 

prices are climbing higher and higher, 
with a quarter of a cent here and a half 
a cent there almost unnoticed, yet it 
means much to the entire consuming pub­
lic in the year’s expense of living. It

5$

will be noticed that again this week a 
number of lines are put a trifle higher. 
This is owing to the fact that hogs are 
again about 25c per 100 lbs. higher.
Long clear bacon, per lb..............
Smoked breakfast bacon, per lb.
Roll bacon, per lb...........................
Light hams, per lb.........................
Medium hams, per lb...... ...........
Large hams, per lb......................
Shoulder hams, per lb.................
Backs, plain, per lb......................

“ pea meal.............................
Heavy mess pork, per bbl............
Short cut, lier bbl...........................
IjhtiI, tierces, per lb.......................

" compounds, per lb..............
Live hogs, f.o.b.............................

0 13* 0 14 
0 16 0 17 
... 0 13 
0 155 0 16 
0 15 0 154 
0 13* 0 14 
0 12 0 121 
0 17 0 175 
0 175 0 18 

23 00 23 50 
.... 25 00

.........  0 I4j
.... 0 14» 

......... 0 14{
0 10 0 115 ..... 8 00

BUTTER—The recent rains relieved 
the anxiety and saved the situation of 
the butter market. The drought was be­
coming serious, which threatened the pro­
duction of butter, and caused some feel­
ing of anxiety to lay in stock, as a sup­
ply for the “lean” days, but the im­
proved pasture has removed that, and the 
feeling is settled and the market has 
lost its keenness. Creamery in quan­
tities can be bought a little cheaper, and 
about 2e to 3e lower than last year at
this time.

Per lb.
r resh creamery print........ ..................................... 0 23 0 24
Farmers' separator butter......................................... 0 20 0 21
Dairy prints, choice....................................................  0 17 0 18
Tub butter.................................................................................. o 17
Baking butter................................................................  0 13 0 15

CHEESE—Old cheese is nearly all 
sold, and xvliat is left is held firmly at 
the highest point. This does not, how­
ever, come in competition with the new 
cheese, as some customers always will 
have old cheese at an. price. New 
cheese, on the whole, is from y4e to y2c 
lower, and a considerable quantity has 
changed hands.
Cheese, large, prime, old..................................................... 0 145

“ twins.......................................................................... U 14;
“ new....................................................................  0 12j 0 125

EGGS—Eggs are scarce, with hardly 
enough coming in to supply the every­
day wants. This, however, is a usual 
thing at this time of the year, and the 
reason is that a good many farmers pen 
up their hens to keep them from de­
stroying the grains around the buildings. 
After harvest they will again have the 
freedom they demand in order to do 
their best work.
Fresh eggs 0 22

POULTRY—The poultry trade is 
quiet, and somewhat befxveen seasons. 
Spring chickens and du/ks are coming 
in. but the class of people who are able 
to buy them are largely away from the 
city. Only the best hotels and the high- 
class customers buy them.
^arly spring chicken, alive, per lb........................... ...... u 20
\ oung chicken, dressed, per lb........................................... 0 14
Hens, per Jb. dressed,. ......................................... 0 10
Turkeys, per lb., large.................................................0 15 0 16
Spring ducks.............................................................................. 0 17

HONEY—New honey begins to move, 
but there is no settled price arrived at 
yet. The yield this year is supposed to 
be above the average. The quality also 
is said to be good. The price will like­
ly he from 9c to 10c for lots.

A cheese has recently been shipped 
from Utica, N.Y., to Chicago, weighing 
1,950 pounds and it is supposed to be 
the largest ever made. It took about 10 
tons of milk to produce it.
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Evolution of Present Indian Trading Methods
Merchant of Hartford. Ont., Tells of Past and Present Systems 
of Buying By The Taciturn Race—Ready Spenders of Their 
Money—Use Better Quality of Foods Than Formerly—Trad­
ing Used To Be Done In Wood, Barrels and Baskets.

By R. J.

The first question from an outsider is, 
“You don't trust them do you J" Well 
that depends a lot on lllie Indian; some 
of them are g<«>d for ten dollars, ami 
some we make the limit ten cents. 
Sometimes it de|>cnds on how you feel 
yourself. Often times we have them 
come in and ask for credit, and when 
we refuse, they |inll out the money and 
S» on trading. Now and then we find 
one that makes a- business of getting 
credit and then refusing to pay. But 
In re nearly all that receive credit are 
hard up and are not working, because 
they can't gel the work.

As customers they are a good people 
near whom to have a store. With us 
they give a big half of the turnover, 
and we cater tv their trade as much as 
We do the whiles.

When our store was first opened alunit 
fit) years ago, money was scarce with 
them, and their trading was done with 
stove wood, cord wood, staves for bar­
rels. baskets of all kinds, corn mats, 
straw hats, etc. Some of them made 
maple syrup too and it "was the old 
fashioned kind, with the woody flavor.

Since then the timber has nearly all 
been cleared off and for the baskets that 
arc made now. logs have to be procured 
from the whiles. The straw hats has 
been superceded by the factory hat, of 
which they are large buyers.

Are Rapid Spenders
In the early days the men were in 

good demand from the whites to cut 
wood, and in the summer to work in the 
harvest. This gave them some ready 
money, of which they were ready 
spenders.

The wood cutting they get now is 
generally from a distanei?, sometimes 
as far as 50 or GO miles away. They 
al>o go away for a long time during the 
summer to work at berry picking and 
later on in the canning factories.

These trips one would think would 
have its effect on our business, but they 
are great people to come home often, 
and of course they bring some money. 
Often the men go away working and 
send the money home to the family, and 
as this is their |s*st office, we have the 
|laying of the [wislal notes, etc., and we 
generally get a share of the money be­
fore they leave.

When trading at the store, they are 
never in a hurry, and we can wait on 
two or three at once. They like to sit 
down and visit with one another, and 
talk over the prospect of the big money 
Itirand River Navigation Co.) coming as 
will as the chances of doing away with 
the chiefs and putting in an elective 
council.

Thomas.

There are also good farmers among 
them now, and to take a drive through 
the reserve, you would find jnst as nice 
farms and buildings as there are on the 
land of the whites. They have good 
schools and in all the families there are 
some who can read. We are now send­
ing our advertising to about 200 families 
who are our customers.

In years past the dry goods trade 
with them was mostly in blankets, high 
colors in dress goods, shawls and cheap 
“winceys'". In groceries, it was to­
bacco. pork and Hour. The clerks had 
to have a smattering of their languages 
to deal with them, and that meant to 
know a little of Mohawk. Tuscarora and 
Cayuga. Now it is doubtful if one can 
find an Indian who cannot talk or un­
derstand English.

They are being educated in other ways 
a> well as in learning. The going away 
to other towns, working in the canning 
factories, and observing the dress and 
customs of people help them in their 
education. We can notice this very 
much when they come back. It is also 
making a difference in the stock we 
carry, and we have to watch the trend 
of dress and keep up with the changes.

They are frequent buyers of groceries, 
as they cannot buy a large amount at a 
time as they have no place to keep it. 
But even this is being overcome, as they 
are building new houses with cellar 
equipments.

Goods They are Buying.
The land they occupy consists of 40,- 

fi!Hj acres and the population is ."i.ltllil 
according to their pay list.

The groceries they buy largely are 
flour and pork. They are not very fond 
of beef, but at the high prices that pre­
vail for |xirk at present they are using 
beef more than usual. Canned goods is 
one of flic articles that is a good seller, 
as well as jams, salmon. Bâtent medi­
cines come in too for a big share of the 
trade. There is a great deal of sickness 
among them and this makes the demand.

Our shoe trade is one of our good de­
partments. as they are very particular 
about their feet in some ways. Like the 
Chinese they want them to look small.

They draw their annuities or interest 
money twice a year—in April and in 
October and this is a special "draw" 
for us as well. We always make special 
arrangements for this time ami try and 
have the stock as full as jsissible. It 
conies in the right lime too as then we 
are getting the seasonable things on.

In earlier times the call was all for 
cheap goods, the cheaper the belter. 
Now the Indians want as good as any-
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WM. BERRY LTD.
MANCHESTER and LONDON. ENO.

Wax-Waterproof
Shoe Polishes

Dominion Agent
SIDNEY LEAR, 77 York St., TORONTO

BASKETS
You can make money a* well ae 

oblige your cuatomera If yon handle 
our

Butoher Baskets,
Clothes Baskets, 

Grain «• Root Baskets 
and Patent Strawboard 
Berry Box.

Wc can aupply all yonr basket 
wanta and guarantee eatlafactlon 
because we guarantee the gooda. 
Ordera receive prompt attention.

The Oakville Basket Co.,
OAKVILLE, OUT. ^

Choice Haricot 
White Beans

f.o.b. Marseilles, France, 
at very attractive prices for direct 
shipment.

W. H. ESCOTT
BROKER

WINNIPEG MANITOBA

Let us quote you on your

APPLE BARREL
requirements for the coming season. 
Also staves, hoops and heading for 
sale.

H. CARGILL (XL SON
CAROILL, ONTARIO

SALT
Cur Lot* of Fine. or C< arso,

in Burn-1*. Su.-k* or Bulk
TORONTO SALTWORKS, 128 Adelaide St. E, Toronto

<! .1 CLIFF. Mimugrr

SPRAGUE

CANNING MACHINERY CO.,
OHIO AGO. TU... Ü.8.A.

When writing advertisers kindly 
mention having seen the advertise­
ment in this paper.
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Royal Yeast Cakes.
Most Perfect Made.

Sold and Used Everywhere.

N

E
tcfutiflSi*
QYAZ_I

With Royal Yeast on your shelves you have in stock the 
Standard Yeast of Canada. YOU know it and yOUf customers 
know it, two good reasons why you should not experiment 
with unknown and unsaleable brands.

Order from your wholesale grocer.

A Pure Dry
Hop Yeast.

ESTABLISHED 1852.

Highest Honors 
at all Expositions.

Beans Have Doubled 
in Price

during the past few years, as every dealer 
knows.

This has made the slight increase in 
cost of

CLARK’S 
Pork and Beans

necessary. Farmers and others understand 
this and the sale of these goods will go 
on just as freely as ever.

ONLY EXPLAIN TO THE CUS­
TOMER who does not understand WHY 
the price has been increased.

William Clark
MONTREAL
Manufacturer of

HIGH-GRADE FOOD SPECIALTIES

____________________________________________

How to achieve a permanent success in 
the grocery business!

Study the best interests of YOUR custom­
ers—study their convenience as well. That 
makes for lasting success. Every tirr e you 
sell a woman a dozen

SCHRAM AUTOMATIC SEALERS
you are clinching her trade for keeps and 
creating a favorable impression among 
her friends. Women will talk. They do 
talk about the perfection of “Schram” 
fruft and vegetable jars. The “ Schram " 
is the only perfect fruit jar on the market.
The scientific construction of the 

XSchram” cap creates a vacuum in the top 
ofthe jar, thereby eliminating the possi- 
biltty-oTsppiJed preserves.

(3T Sell the jar that stays sealed.

Schram ' ' " Sealer Company
Waterloo, Canada
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IkhIv, ami aw willing I» |>ay tin* price. 
In a way il lias been ilmii- by imrsclvtn 
in ediiruting them to buy better goods, 
an.I |»arlly duo in the liigli prives that 
have been prevailing for a while bark.

We have the |*.st olliee ami where a 
few years ago one box for the papers 
ami one for the letters was sufficient. 
now wv have a general delivery for the 
letters and two large ones for the papers, 
as well as quite a number of private 
boxes.

It is hard to wait mi them in showing 
goods in some ways, as all von ean do 
is to lay out the goods and let them take

ESTABLISHED 1849

BRADSTREET’S
Capital and Surplus, $1,500,000

Office* Throughout the Civilized World 
Executive Office* : No*. 346 and 348 Broadway, 

New York City, U.S.À.

THE BRADSTREET COMPANY gathers information
that reflect* the tinam-ial condition ami the root rolling 
i-in iiinutancvi» of every seeker of mercantile credit It* 
louum-H* may 1h- «letineil a* of th«- merchant*, by the nier 
• ■hauts, for the merchant*. In procuring, verifying ami 
promulgating mfonnation n«> eif.irt is spare«l, ami no 
reae>naM»- expense consider*» l too gn-at. that the results 
may justify it* claim* as an authority'in all matter* affect - 
ing .'..muicn ial sffairs and men antile credit It* offices 
ami connections hate hsen stea-lily ex tende» l. and it 
furnishes mfonnation concerning mercantile person* 
throughout the civilized world.

subscription* are based on the service funuehe 1 and are 
•vallaMe only by reputable wholesale jobhiug and niauufac- 
niring concerns, and by reeponeible and worthy financial, 
fiduciary and business corporation*. Specific term* may b* 
btmined by ad<lreaeing the Company at any of it* office* 

Correspondence Invited.

CALGARY. ALTA. 
LONDON. ONT. 
HALIFAX. N.S. 
ST.JOHN. N.B. 
OTTAWA. ONT. 
WINNIPEG. MAN.

HAMILTON. ONT 
MONTREAL QUE. 
QUEBEC QUE. 
TORONTO. ONT. 
VANCOUVER. B.C.

-OFFICES IN CANADA-

THOS. C. IRVING. General Manager 
Western Canada. Toronto

TO WHOLESALE TRADE:—
Buy your

Whole Spices, 
Coffees, 

Sardines, etc.,
from

H. C0LLINGS & Co.
16 Philpot Lane, E.C. 
LONDON. ENGLAND
"Repeat Orders the Rule"

Quality always right Shipments prompt.

Agents in MONTREAL, Mr. J. Russell Murray 
KINGSTON, Mr. C. de Csnerel.

" TORONTO, Mr. James Hsywood.
“ HAMILTON, Messrs. John W. Bickle 

& Greening.
" LONDON, Mr. Geo. H. Gillespie.
“ WINNIPEG, Mr. W. H. Escott.

Established 1856

tlifir pick. I. is a splendid place to 
ti-arh a new clerk patience, ami we have 
lurneil mil a nimtber of good tines.

FRAUDS IN THE GROCERY TRADE.
Beneath the term “trade eunUiiiis" 

ilivre lie frauils xxliirh appear to be 
growing al a ra'le wliieli lias drifted inin 
a cuiidilitm of absolute dishonesty in llie 
go eery business. Starting in a mild 
way these customs have grown until 
there seems to he no limit as to where 
they will end ai d they li.'vo I». on used 
to such an exit ul .is tu completely de­
moralize the business in more ways than 
one.

I'a ling a spade a spade max lie some 
w,.\i. unpleasant to some folks, but they 
need to have the truth ltdil them to 
bring them to a realization uf their 
in l -il veils.

Hilling a package of mackerel as con­
taining a certain number of lisli and 
ihi'ii putting :ii L'O p.e. less ami lay­
ing il to “trade custom"’ and saying 
“nobody exjiecls full count’" is bail 
business and leads t<> temptation to in­
crease the shortage, soothing the eon- 
s •idler by idling yourself t lia I il is jusl 
xvh.it iiie others do.

Siirli praetîbi» cover a great many 
articles in rite grocery trade and are

directly respousible fur the demand on 
llie part of those interested in pure food 
laws that the net contents he labeled on 
the package. --New York Journal of
Commerce.

ANNUAL COMPLIMENTARY 
PICNIC.

l'r. sprvi Park, Oshaxva, Uni., was the 
stamping ground for the employees and 
1-heir families of K. \Y. Gillette Co.. 
Limited. Toronto, on Friday uf last 
week. The Grand Trunk ran a s|H-cial 
which consisted of some five coaches, 
a : « I limn H'li.iu.i Junction I he picnickers 
were carried out to the park by electric 
ears. Win. Ilobie. president of the com­
pany. was present and kept an eye on 
the various movemenls of the crowd, 
lie presented the prizes to the winners 
in the baseball match and in tin- sports. 
The Office and Factory turned mil the 
opposing teams in the hall game and 
with ill.' fi rmer winners by ilu sc. re 
of ti to f). Tile victory on the banner of 
the Olliee nine was due principally lu 
llie brilliancy of George Hepburn, the 
captain, xtfho held down third sack. 
Dinner and supper were serve,l in the 
p.ivillimi by an Osliawa caterer and a 
Toronto orchestra supplied music dur­
ing the day.

Il w.is the annual complimentary ex­
cursion I'rmn company to employees and 
ii was among the best.

SALT
MA NUFA CTURERS

Q'•anted the highest awards In competi 
tlon with other makes.

WINQHAM ESTABLISHED 1871

8UOHARD* 8 OOOOA
This Is tbs seseoo 10 push SUCHARD'S CO- 
COA. From now on cocos will be In demine 
dally. It peys to sell the best. We guerented 
SUCHARD'S eocoe against nil other make* 
Delicious In flavor; prices lust right.

FRANK L. BENEDICT A CO.. Montreal 
Agents.

CIE FRANÇAISE des PUES ALIMENTAIRES

Strictly French Manufacture Guerenteed
Manufactued at

• 2 Benudry Street MONTRE*

OPEN TO BUY
From 6 to 10 Cars Choice Cooking Peas

Clean and White
Quebec's leading Flour and Grain 

House.
C. A. PARADIS, Dalhousie St, Quebec

KEEP POSTED ON SUGAR
Having been identified with Sugar for the past thirty years, and being in constant touch 

with all sections of this country and foreign markets, we are in the best possible position to keep 
you posted by mail and wire of any actual or contemplated changes and general gossip of the 
markets. Some of the largest concerns are subscribers, and we should like to place our propo­
sition before you. For further information write

SMITH â SCHIPPER, He. 38 Front Street, HEW YORK

IH Vi-Ll. LASSLL1B TIHS.

GRATEFUL AND 
COMFORTING

14-L*. BOXE*
•peolal Agente ter the entire Dominion, 0. t. COL*** A *0*. Montreal

In Neva Bootle, I. *. ADAM*, Halifax.

NUTRITIOUS AND 
ECONOMICAL

In Senltoba, BUCHANAN * CORDON, Winnipeg

COCOA
54
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Some Grocers have decided that it is not 
good business to import Fancy Biscuits
Thvv dt) not question the qualitv of Fancy Kuropean lines—before shipment. Hut, 
they know that a long sea voyage depreciates the flavor of am food stuffs. Besides* 
it ties up cash in considerable quantities placing long orders months ahead. That's 
how thev argue the point. They stock

CHRISTIE FANCY BISCUITS
because Christie s are immensely superior in Quality, Purity, Nutriment and lasting 
(loodness to anV fancy lines baked on this continent. Our Acorns, Wafer Rolls, 
Dominoes, La Fetes, Orange Wafers, Coffee Wafers, Philopenas, etcetera, are equal 
in every quality that makes for biscuit perfection to the best fancy lines in the old 
lands. Then our fancy goods have the merit of freshness. You can get them when 
you want them.

A./». Our latest fancy tines “ Madeira Mixed" and 
“ ( '/terry Kings are /he delight of biscuit connoisseurs.

Christie, Brown & Co., Limited, Toronto

l LBS.

Dipard

BISCUIT
MANUFACTURER

MONTREAL

“LUCERNA”
IMPORTED

Swiss Milk Chocolates
will surely pleise your customers.

To buying agents for certain districts special terms 
are offered.

Write us for samples prices, etc.

LUCERNA ANGLO SWISS MILK 
CHOCOLATE CO.

214 Princess Street, - - Winnipeg

DAILY CAPACITY 30

- ^. *>.
•-1S3& it&W&yJRSsl. ■*

v x

wmm

®
n made Licorice^

ütiewi Ucsskt Cs
Montreal.

SOFT MINTS—5o. boxes.
ACME PELLETS—5-lb. tins.

M. S B. WAFERS- 5o. bags, 
and a complete line of LOZENGES, ETC.

Hard and Soft Lloorloe Specialties
Appropriate for the confectionery, grocery 

and drug trade*.

Price Lists ind Illustrated Catalogue on request.

AGENTS
ONTARIO. R. S. Mclndoe, 54 Wellington St. E, Toronto

PROVINCE OF QUEBEC and MARITIME PROVINCES 
W. H. Dunn, 394 St. Paul St, Montreal 

MANITOBA, E. W. Ashley, 123 Bannatyne Are, Winnipeg
VANCOUVER, J. F. Mowat A Co, 354 Water St.

8
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Haven’t you dozens of customers, 
now making their own cake Icing, 
whom you could easily Induce to try

-1- SUPERIOR -!-

Toponto Canada

Once they find out 

hour oamy these 
Icings arc to use, 
and how thorough­
ly satisfactory, you 
tv/// get plenty of 
repeat orders from 

them.

The Cowan Co., Ltd.
Toronto

By Royal Litton Ratait

NELSON’S
POWDERED GEATLINE

is a perfectly pure Gelatine in powder form, 
ready for immediate use, without soaking.

NELSONS
Gelatine and Liquorice

LOZENGES
Should be in your confectionery department.

G. NELSON. DALE & CO.. Ltd.
EM8COTE MILLS. WARWICK, ENGLAND

The above can be had from aey of the following agiote i 
The Smith Brokerage Co., Ltd., St. John, N B.
Watt, Scott ft Goodacre, P.O. Box 1304, Montreal.
J. L. Watt ft Scott, 27 Wellington St. Beet, Toronto.
W- E. Aehley, Winnipeg.
Geo. A. Stone, 34 Inne of Court Bulldluge, Vancouver, B.C.

5r>

Carveth & Company
Manufacturers’ Agents 

and Importers
So/e Agentm for Canada for

The Swiss
., Limited

MILK AND NUT CHOCOLATE 
„ SPECIALTIES

Al.su

Sultan Brand
Genuine

Turkish Delight
600 LINDSAY BUILDING, MONTREAL

CANADA :
*« better

Cwtry

NOTTS:
He barter 

Chocolate

All the year round

Mott’s
“Diamond” and “Elite”

brands of

Chocolate
are the grocer’, most ready sellers. Uniform quality 
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott <Sb Co.
Halifax, N.S.
BELLING AGENTS:

J. A. Tnylor R. 8. Mclndoe Joe. E. Huxley Arthur Nelacn
Montreal Toronto Winnipeg Vancouver

Arthur M. Loucka R. Q. Bedlington
Ottawa Calgary

J

C+^^
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T 11 E C A X AIM A N GROCER

Flour, Cereals and Confectionery Department
Millers Awaitiug More Definite Information On Crops Before 
Making Their Calculations—Cereal Market Easier With De­
cline In Montreal—Confectionery Selling Well.

Willi the prisent high price of wheal, 
villi ilie prospects of a great crop iu 
- glii ami with the anticipations of lower 
priées, mi 1U i s are all working ilown
i. ieir slocks as low as possible, Which 
almost approaches a standstill. If notli-
ii. g happens to the crop, whe-al will be 
,:i abiinclaiiee and prices will likely 
.:i-i p and perhaps the bakers will again

; ns have our pies and pastry at the 
. Id prices.

(lalariu fall wheat is said to he an 
\cepiii nally heavy crop, which is so 

;.ir advanced, thaï il is almost assured. 
I I- the general opinion, that fanners 
a ill rush their Wheat on the market as 

.O as they have it ready wh i i-hr a ! ! 
; i- - iiiiething to do with millers making 

; .t-ir calculations in reducing their 
si. cks. Oats also are about 5 ceins 
stir and the market is generally easier 

cereals.
lb p its indicate that the trade Is do- 

_■ an exceplionally good business in 
e.fedioiiery. due to the improved sys- 

. m of handling it. The show-ease has 
:i considerable to bring this about.

MONTREAL
1 1.1 tl l> A fair business i- being ibuie

• d price.-, Tiie gem nil feeling of
- which characterizes business is

! ihing itself fell In V.iis line as in
■ III I S.

Win*, i whi-at liaients. Mil *, SO 11 h.,
-' ■light r«ill«*rtt. Mi................. —" \
Ixira.I.M \v *; 1*1 «; in
»: ynl ||..iuu |i«.l.U,M \ 8 .ill

ii-.ni. Mil v .*> so
Manitoba K|iiing wh, til iiat,•iifs. M»| f. 30

si rung h«k«*is. l-l-l
I • l: ... k 1.1.1 •; 3o
II . 1 v . -t «/II. .-II, |,|,1 si i

I I.1.11 Uhl prices -lill rule. Rusiiie.-s
•sl.lW .

1 •> 1» ut" I,ran. |»> r •■»»!».
M.lliIt i,l,;i short s. |m-I toil

5X

bran, i« i t on
M nillic, mill, ,1. |M*r tun

ht raight grain, "i. pur tun 
• • • • l flmtr. *.W |l, hag Æ

1,'Old.LU OATS Au vils i< r feeling
■ ■a!s has result,d in a d. dine in the

i i:uifactured. ll*c mi bags. ami 20c oil

uam-ls. Little business is living <i«uiv.

■ in,- - nit inoal. hags............................................ 3 15
■'Gin'laril oatnn-al, tiags....................................... 3 15

1 ■ aimlat < <1 “ " .................... 3 15
■ M'lust vummeal, 98-lh. hags....................... 2 M

■ : 'lf,',| riirinm-al, 100-hags................ 1 85
Whitf «uriniH-al....................................................
1 ' »lh-*l oats, hags.................................................... ..........  "... 2 80

hitm-ls............................................. ..................... 5 85

TORONTO.
f’lvOVU The Hour market i< Iliac 

ivc. While there is a much easier feel­
ing. prices however, have not changed. 

I lie business is from band to mouth. 
Millers, as a rule, are trying to do as 
Hie as possible until they can base 

■ icir calculation with greater certainty

oil llic lie w crop. In ih, invani imc.
grocers, I’m1 their own inter,1sts, s'iumld
buy lightly and carry small stocks iu
their stores

Manitoba Wlnat
1st Patent . r, 2n « 4«i
2n«l Patent... '.«i «; in
Strong bakers

XVintvi Wheat.
. . 5 70 5 00

St might roller. ... C, 20
Patent s 40
Hhii<l«‘«l **)

t’LKLALS There is siill nothing of 
any consequence to report in this line. 
Markets are steady and dealers arc 
caul ions.
Hollfri wh*at. i at lus*«l ,vt

< fat m^iil, car loa«l 3 on
liollcl wheat in harrclx, 100|t»s y, 71 >

oats in hiigrt, ]m-i hag '.*1 11m. 2 '«1
< fatm«-ul, stamlanl an<l granulated, in hags 'M l!.h 20

TOOK A DAY OFF.
The annual outing of the (Junker Oat- 

< o. s employ, s. I Vterlmr,,. Out. was held 
al SoiüJj Reach Park. Clear Lake, on 
KatiinRcF. July 10. In spite of rain tin- 
day was enjoyabiy s|ienl and Inclmted 
a lengl-hy programme of sports on land 
and water. About 4Ü0 were in attend 
anec. and few smiles were worn off.

Courtesy is invaluable as part of youi 
stock-in-trndc. Customers appreciate il 
and will call again when- they -g«-1 i,.

THE TRUE SERVICE.
Ry Libert Hilliard.

11 you work fora man. in heat 
eu"s name work for him. If In 
pays wages that supply you ymn 
bread and butler, work for him. 
speak well of him, think well <f- 
him. stand by him, and stand by
the Insliliilioii In- represents. |
think if I worked lor a man I 
would work for him. I would mu 
work for him a part of his time, 
but all of bis time. 1 would give 
an undivided service or none. If 
pul to the pinch, an ounce of 
loyally is worth a pound of clever­
ness. if you must vilify, condemn 
nml eternally disparage why, re­
sign your position, and when you 
are outside, damn to your heart's 
content. Rut, I pray you, so long 
as you are a part of an institution, 
ilo not condemn it. Not that you 
will injure the institution not 
that but when you disparage the 
concern of which you are a part, 
you disparage yourself. And 
don’t forget—-‘.‘I forgot" won't 
do in business.

PERFECTION

Uniformity
Quality
Purity
3 in 1

That is what you get 
in every box of the 
goods you see repre­
sented at the top of 
this column. There 
is never the slightest 
variation in them. 
We exercise the ut­
most care and preci­
sion in baking and 
use only t h e best 
ingredients.

Are you carrying
these Goods?

The Mooney 
Biscuit & Candy Go,

STRATFORD, ONT.

COX'S
GELATINE

When an ARTICLE has held the 
FIELD for over SIXTY YEARS it 
must have MERIT on its side. That 
is why you should always supply

COX’S GELATINE

CênidiâB Aient. J. & Q. Coi,
C. 1. Celeei 6 See. lMlr.il III.
0. Hum A Ce.. 1IIU
i.r.Tiwi * c... - tSBiin.i
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T H E C A N A I) I A X GROCER

It stands
to Reason
that a chocolate which has 
been on the market for 25 
years continuously must be 
a winner. That’s why we 
are so sure our famous

“BORDO”
(REGISTERED)

Chocolate
will pay you if you stock it 
and make it the leader in 
yçur confectionery depart­
ment.

Consistent quality and a 
large profit to the Grocer 
are the two chief reasons 
for the continued success 
of our “ Bordo " Chocolate. 
We cannot

make a claim for our 
product so strong that 
the goods won't back 
it up.

You cannot
know the true meaning 
of quality until you have 
tried them.
SHARE OUR SUCCESS

The ' Biscuit 
Company, 0Ü-

MONTREAL

\

Some Facts About Milk that Grocers Should Know
Lecturer On The Meat Industry In The Agricultural College, 
Edinburgh, Points Out Effects Of Pasteurization And What It 
Means—Percentage Of That Produced In United Kingdom 
Used For Butter And Cheese.

Kditiburg, Scotland, July 17. A lec­
ture on the subject of the milk supply 
was delivered at t’atlin’s Arcadia, 
Scarborough, by London M. Douglas, of 
Kdinbirgli.

The lecture vvas illustrated by means 
of a large number of lantern slides, il­
lustrât im; various aspects of the ques­
tion and an interesting dvmoitsirali' n 
was also given of the conteiit*-«*f the 
mirk, each constituent being shown in 
a separate bottle, which is a graphic 
way of demonstrating how the lactic 
fluid is built up.

The lecturer pointed out how impor­
tant the milk supply was as a factor 
in the health of the nation and how the 
intimate study of the question had only 
I vgun within the last quarter of a cen- 
tury. During that period, however, a 
large literature had grown up in con­
nection with the subject in all civilized 
countries and many difficult problems 
ha<l presented themselves in connection 
with the original researches which had 
been fhado. Although at the present 
day, we know a good deal about milk, 
there were v/t many things which were 
unexplained/ The article which .was 
spoken of in connection with the milk 
supply was cows milk and it was esti­
mated that 1,723 million gallons were 
produc'd in the United Kingdom, of 
which H2II million gallons were con­
sumed as milk, the remainder being 
utilized for butter and cheese. The 
consumption worked out to 15 gallons 
per head of the population, which how 
ever, was behind the I "nit cl States of 
America, where 251 gallons per head of 
the population were consumed. In or­
der to gel this quantity, we required 
a -toek of a little over I \ million cows 
and these were valued at £40.11(10,000 
sterling, -bowing how gigantic an in 
dustiv dairying was in the United 
K ingdom.

The lecturer proceeded to describe the 
physical properties of milk and men 
tioned that one single drop contained 
many millions of the fine fatty globules 
which constituted cream and those 
globules were -o finely divided that it 
was stated that if a person attempted 
t<> count I hem. il would take him ten 
years, provided he eounted 100 per 
minute and worked for six days in 
every week.

The various breeds of cows were touch­
ed upon and it was shown that the 
Dutch breed had so far excelled all oth­
ers in producing, a cow which gave for 
one year a total of 2,743 gallons, which 
is rather more than six times the quanti­
ty given by the average cow in the 
United Kingdom. The sensitiveness of 
milk to odors and germs of disease, was 
then touched upon and the necessity for 
cleanliness and hygienic conditions was 
urged. Cleanly conditions were abso­
lutely necessary to a wholesome milk 
supply. Tuberculosis was the principal 
disease which had to be dreaded in 
milk, and it was shown how this micro­
organism could be injected into the sys­
tem in a very simple way, through the 
milk supply, and it was one of the prin­
cipal objects of the Milk and Dairies 
Bill, which had been recently issued, 
to try and prevent the spread of disease 
from tuberculosis. All diseases which 
could be milk-borne could, however, be 
controlled by means of heat and this was 
called pasteurization. It meant the total 
destruction of pathogenic or disease pro­
ducing germs in the milk. The average 
temperature used in pasteurization or 
healing the milk, was 17fi degrees F. at 
which figure tuberculous germs were 
totally destroyed, and all of the ordin­
ary disease germs also.

The apparatus in connection with the 
application of pasteurization was ex­
tremely ingenious and was fully illus­
trated and described. It had now he 
come universal throughout the dairying 
industry, and it vva-i therefore a splendid 
thing for the milk consumers, that they 
could rely upon the milk which they 
look, being lints rendered wholesome and 
free from any hidden danger. It had 
been said that the pasteurizing process 
was disadvantageous, as it produced 
carelessness on the farm and also that 
it affected the digestive properties in the 
milk, lint these objections were only of a 
minor character. The only real objec­
tion was that the pasteurizing process 
increased the cost.

WILSON’S
FLY PADS

Annual sale many times larger than all 
other Fly Poisons combined.

RETAILERS’ PROFIT VERY LARGE.
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THE CANADIAN GROCER

COMPETITION AND COMPARISON
Price competition, you say?

Why, the good salesman courts that sort of competition, because it means comparison 
before the S9\e-—contrast.

Knowing FIVE ROSES as you can know it — if you leant, you can show up prom­
inently the exclusive selling features of good Hour in sharp contrast with the “other 
fellow’s” goods milled on a price basis alone.

Competition means comparison, and nothing is truly valuable except by comparison.

Then it is that your customer sees the vital difference and wants FIVE ROSES more 
than she wants the money which the price represents; no longer sees price alone— 
but beyond price, results.

\

Having in her mind’s eye the golden dome of crisp, well-piled loaves, the FIVE ROSES 
aroma from the oven, the hungry faces around the board, the palatable pastries unfailing, 

which gets her order, cheap flour or FIVE ROSES? Draw your own conclusion — 
we have ours.

Lay it down as a maxim that in flour milling, as elsewhere, quality varies in the same 
ratio as price—the lover the price the lover the quality.

The FIVE ROSES customers are good customers—you are selling so as to sell again, 
to please her and attract her friends.

You gain trebly : the Immediate Profit—the Future Protit—the better strength for to-morrow.

You are building a FIVE ROSES <|uality market, a cumulative market which no 
salesman can take away from you when he goes into business for himself or is lured 
away by the “store across the street.’’

Remember, it is necessary above all other things that the excellency of your goods 
be at least equal to that of your competitors, and if you wish to corner the 
good trade, do not let competition defeat you in the race for supremacy by handling 
the successful article while you struggle along with the disappointing makeshift.

Business is going to be awfully poor—if you make it so. You are the public’s buyer. 
Serve them well and they will increase your earnings by increased business. FIVE ROSES 
means right service—why not FIVE ROSES ?

Lake of the Woods Milling Co., Limited
TORONTO, OTTAWA, LONDON, ST. JOHN, KEEWAT1N, WINNIPEG, VANCOUVER.
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WHAT OTHERS ARE DOING.
Nearly all the grocers in Englan<l be­

long to grocers" associations and as they 
meet regularly a wide range of subjects 
are handled.

The Newport U rovers* Associai loll at 
its last meeting took up the question of 
curtailment of credits. In reporting the 
meeting the ( Trovers * Journa' of Loudon 
sa\s: A voiimiimieation was read from 
the Bristol Provision Traders' Associa­
tion. and the South \\ alts and l arditf 
Provisions Traders Association. sug­
gesting that a circular should be issued 
bv the wholesale firms to the retailers 
with a view to the curtailment of credit, 
should, unfortunately, the coal strike in 
South Wales become a reality. The 
members ot these associations were 
anxious to have the views ot retailers on 
the point. Mr. T. Conley was ot opinion 
that the circular would assist the smal.er 
metl ill llie t rade, as tIlex Would he able 
to show it to their customer», and it 
would be an excuse L I them not to give 
credit, lie saw no reason why liny, as 
retailers" associations, should not sup­
port the movement, file chairman, how­
ever. qm siioneil whether the association 
would lie justified in shortening the 
credit of members of that association, 
as. while the coal strike would affect 
grocers m tin* d. ok district, it would not 
affect to such a gie.it extent those trad­
ers who lived in other parts ot the town. 
—Mr. Joseph Watkins did not see why 
they, as retailers, should suggest any­
thing which would be in the character 
of a whip for their own backs. The 
wholesale merchants, it seemed to him, 
were endeavoring to evade their own re­
sponsibility by putting the risk on the 
•boulders of the retailers. If they sup­
ported Iae project they would only be 
playing into the hands of the co-opera­
tive stores, and would thus lie putting 
another nail into the coffin of the private 
trader.— Mr. (A rdty said the object of 
the wholesale firms was to protect those 
who were n >t in a p jsith n to help them­
selves. It would prove a great help to 
hundreds of small grocers in South 
Wales and Monmouthshire to lie ab'e to 
•how the circular to their customers. It 
would, however, not affect men in a 
larger way i f business. With regard to 

adopt exactly the 
if

himself, lie should 
same plan as lie did on the oeeasion 

as he found it to 
But the circular 

pocers giving away

the association must bo careful in a mat­
ter of that kind. They could not very 
well lie the hands of absent members. 
Mr. Conley said it would be quite op­
tional for individual traders, even if 
they supported the wholesalers.— 
Eventually, a proposition that the asso­
ciation allow the communication to lie 
on the table was carried by seven x it « • 
to two, in favor of an amendment that 
tin- movement he supported.

The Ashtoii-Under-Lyiie and Bis. • let 
tlrovers" Association. England, widen: 
!y has trouble with millers selling ! 
others than the retail trade. At a s'-, 
sinn held recently the secretary reported 
that at the last meeting some complaints 
were lodged regarding a certain firm • t 
millers, whom lie had since written, and 
had received a reply to the effect that 
the statement. which was made 
with regard to their supplying one 
sack and half-sacks of Hour was 
entirely untrue, as they only si pp ied 
sin pki-i-pei s. The president p lintcd on! 
ihat tin- firm did not deny the -tateun i ; 
that they supplied the very small slop 
kee|M-rs. That was the p ill! i:, dispute, 
and therefore the letter did hot al;< i 
I he facts of i lie ease.

file Nottingham Grocers’ Ass via ; i"t . 
England, lias a benevolent fund to which 
it gives considerable attention. At the 
last meeting it resolved to bring the 
viaims of the fund to the notice of the 
trade with more urgency and frequency 
than in the pas!. The president remark­
ed that he thought the association ought, 
and could, do a great deal nu n- f« r the 
benevolent fund, and he hoped that such 
would be the ease.

Fixing the market price i f butter and 
eggs was a problem before the Willing- 
borough and Hist riel (in....rs" As. ela­
tion. A lengthy discussion t.., l< place 
and eventually it was decided that llie 
emergency committee should confer each 
week oil the evening preceding the mark­
et as to the prices of eggs and butter. 
On the motion, it was carried that the

retail of best fresh Imiter should be 2d. 
per lb. over the market price.

Toll Your Customer* 
That :

SHAMROCK
BIG PLUG

SMOKING TOBACCO
When out never drlem up or 

beoomem hard. The leavem 
are mo firmly packed that the 
plug romaine freeh and motet

Tel. Up 2076 Tel Eeel 6964

YOUNG S PATENT PIPE
ia Seven Shapes

W. J. GRANT
Solo Agent for Canada

506 Lindsay Building, MONTREAL.

The tiasT in Thk World.

d. McDougall & co.. 1

McDOLOALL’S
CLAY PIPES

Every Progressive Grocer handles

PICHET TEA BISCUITS
as well as every I jrsr Class Hotel and Leading 
Tobacconist handles the- Famous Imported

Germinal and 
La Perla Del Oriente

Manilla Cheroots at 10c.
No equal value on the market for the money.

JOS. COTE, Importer, Sole Agent,
186-188 St. Paul Si. Branch 1 79 St. JoMph Si. 

QUEBEC

the la»t coal strike, 
work satisfactorily, 
would prevent small j 
earning' of perhaps ten or fifteen years, 
a. the result ol" giving credit during a 
s iik.-. Mr. A. Jenkins disagreed with 
the las; speaker. If the suggestion wa- 
ad-.pled the oii'y effect w mid lie to crush 
sp irts of small traders in the event of 
a s:rike. because the terms of credit 
mad • all the difference to them.—-Mr. 
Watkins remarked that lie did not know 
there was any sentimi nt about whole­
salers. who were quite capable of look­
ing after their own interests. There was 
a desire to reduce the terms of credit 
from two months to 14 days.—Mr. E. 
Matthews thought the circular might 
help smaller traders in the giving if 
(relit. Tite chairman p in.id -ai .!..'t

BLACK WATCH
The Big Black Plug 
Chewing Tobacco.

Already a Big Seller

Sold by all the Wholesale Trade

fiO
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Enterprising dealers are finding that 
“Canada’s Best” the New white bar sells 
far easier than yellow laundry soap and are 
sending in good orders.

“Canada’s Best” washes clothes cleaner 
aod whiter. Unequalled for engineers’, 
printers’ and factory employees’ use. With 
astonishing ease it removes grease, oil, 
printers’ ink, black lead, all kinds of factory 
dirt and dust.

Grocers tell us they never knew of a 
soap to cause such a “stir” as the New white 

bar is doing. Sales records being 
broken every day. Just you write for 

¥ further particulars and prices.

United Soap Co

'mm

a %▲///.. \Ài MITA f /\ 2
“7-20-4”

Easy to remember tor 2 reasons
The NAME—quickly thought of 

The QUALITY—always lingers

Our Guarantee

“S. C.Co.”
Stamped on 
every cijjar.

You cannot go astray 
with this line.

THE

Sherbrooke Cigar Co.
Sherbrooke : : : Que.

Are You Keeping Your Tobacco Stock
Up-to-Date ?

“Tuckett’s Special ”
the new 10c. plug is the latest

Order from Your Wholesaler

Manufactured
from Imported Leaf Exclusively

The Qeo. E. Tuckett & Son Co., Limited
■aaiiTos. eta»!
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RASPBERRIES
are now on the market. Next week 
should see quantities arriving.

STRAWBERRIES will soon be over 

CHERRIES continue in large supply.

CARADIAR CUCUMBERS, TSMATOSS
and BEAMS now arriving.

GOOSEBERRIES, RED CURRANTS.

Place your orders with the largest 
receivers

25-27 CHURCH ST. TORONTO

Full Lines California Fruits

ORANGES, LEMONS, WATERMELONS, 

CANTELOUPES

Canadian Fruit, Vegetable and Fish Markets
Cherries and Raspberries The Important Fresh Fruits This 
Week—Good Crops and Quality is Good—New Potatoes Coming 
Freely on the Market—Fish Market Keeping Up to the Front.

MONTREAL.
UR KEN FRUITS An easier feeling 

is noticeable in oranges this week, prices 
being lower for California navels. Mexi­
can and Messina. Sales are very satis­
factory. although a spell of cool weather 
diil not increase demand for this line, 
nor, for lemons. The price of the latter 
has not changed, the market being firm, 
hnl steady. Florida pineapples are sell­
ing at higher figures. Rears are more 
plentiful and are lower titan they were 
a week ago. Californian fruits still 
claim the greatest amount of attention. 
All varieties are now beginning to arrive 
in quantity. Blueberries and raspberries 
are on the market, supplies being larger 
every daw A few gooseberries are seen

PACKED BY

Franc Tracuzzi
MESSINA

ITALY

No Doubt

VERD ELLIS 
are the best on the market 

to-day.

this week too. The lattel • two lines are
not generally quoted, being too high as
yet, owing to scant sttppl ies, to interest
the trade very much.
A|,rii*uts. Calif»»mia. |«**r «-rat»' i : *»
Appl. s. Spi. s. XX X, 1.1,1 : au

Ben Davis. XXX. hhl ■ -
Bananas rrul«-d, Minch 1 25 1 '.er
Blind*-rries. ôsjt l«.\ 1 1"
Cherries. California. I.la» k, |« r ls,\

Cantaloupes. t ••••rgia. vrai#» 4 Vi
" Calif'inna. <-rat» *»t 45 iai

CranU-rries. t*-r <-rai«- ", hi
Cocoanut*. log 4 ill
Craf*- fruit. |»-r l*>\ 4 in
Is-tnons. l*i\ 4 .VI
Lilli#-*, |*-r l»..x 1 '*1
< irangvs. California navel* :Vuu 3 : .*•

I.I.hsIs 4 2 5
lat»- Valf-iwias 3 :

Val»n«ias 4 VI

Messina Dials, half l..»x«-s 1 Vi
l‘« a» h«-s, Calif-.niia. l»«»x 1 25

“ < i#-<»rgi.i. |*-r «-rat» 4 IRI
Pi neapi >!••*. Florida. '-rate « - 4 50
Mums. California. i*r -rate 1 VI 2 Hi
Pear#. California. (Barthin i*-r l*>\ 3 Vi
Strawl*-rri«-s. < 'amvlian, |*-r l»ask»-t U 05 u lu
Wat»-rin«-loiis. » a»-h U VI

VKHKTABI.ES New potatoes are be-
ginning to come in freely now, and lower
prices are being quoted every day or
two. Hood, large bunch. s of beets a re

B»-»-ts, old. hag 1 25
new, dozen hunches. 1 VI

Carrots, new. »l«»zen hunch#-.*. 1 Vi
old. hag 2 hi

Cahhage. dozen U .VI
Celery, dozen 1 25 1 VI
Cauliflnw»*n*. dozen 2 <*i 4 (*»
Cucumbers, »i#»z#*n U 30
<ire«-n |**|,|*ts. <rat«- 3 i*l
Horse radish, II. U 15 o 2o
l*<tuce, dozen. U 15 0 50
I*-eks, dozen 1 fill 2 i*i
Mtuvhrooms, lh 0 50 0 75
< inions, large, lh u U3

Egyptian, 112 11- hag, lh U (Li u 03 '
B'.iatoes, new, Amvri»-aii, hhl 3 Vi

Montreal, hl.l. :t oo 4 (Ml
New Brunswick, hag 1 15
PE I. hag 1 10
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Parsley, dozen 0 50
Pea*. Cana«liaii. 20 II. hag U 75
Patstiips. hag 1 25
Sage, «lo/fii 0 till
Savory, #lo/«-n 0 VI
Spinii. il, Cana»liaii, h..\ 0 50
St ring l« ans, hag 0 75
Shallots, d.»/. n hiin.-h» - 0 10
T.uiiatiH-s. Illinois, small Hats 1 UU

hot h<>iis«11,
.lersey. oral#-

Turnii», hag u 7II
not. hiim-h 0 If,

Wiiten r, ss, dozen 0 25

FISH
dealers a 
Mackerel is 
scarce, and another 
red. tirass pike, to 
i' in small supply 

.ff

Bluclish i^ quoted this Week, 
the line, 

and more 
has oceur- 

is higher. Salmon 
receipts showing a

• ' 1 ' I ■ I I ' I I I . l|

sking I’Jc^lh. for 
becoming more 

id va nee

falling off a'niost daily. Lake trout are 
in good demand at old ligures, while 
considerable trade is passing in whitc- 
lislu Sales of halibut arc frequent. 
Frozen stock is obtainable in place of 
several lines of fresh lish which are 
scarce. Other lines than fresh and froz­
en lish are dull.

IttKSII

Ilinlil-H k. nh'»r« . 1» 1 |l«
Steak • •*!. |nt 11.
«inis* pik» . |- r II. 
Halibut. g*-r 11.

jo 1 lli.
Murk«-re|. r II.
Si a trout. |* r II.
Luke tn»ut, i* r It» 
Whiti fish. |« r II. 
Casjs- Salmon,|M-r II. 
ItriNik trout. |m 1 lli 
Bltielish. |n i il. 
KIouin1«tm. |**r II»

llivliln s, 1", H, |,x,*, 1* 1 I),
Ki|*|wr»s| herring. |*-r l».x
Stiiok» •! h'-rring. small I»»*. -. |h r I...
<mokts| salmon, sugar ,-iin-d. |* r II.

0 04 
0 Of, 
0 Oh I) 0l<
0 120 M 
U lu 
0 lu
U uv0 1»; 
0 22
U 12
u lu

on sale this week, being of much better 
size than has previously been offered. 
American beans are done. Canadian now 
holding the interest of the trade. Prices 
are reasonable. No more cabbage is re­
ceived from the south, local being plenti­
ful. Hot-house tomatoes are offered t<> 
grocers having a select trade, at 20c a 
lb. No other dealers are able (o touch 
them at such a price. Jersey tomatoes 
are obtainable at #2.25 a crate. Mo i 
"<al tomatoes arc expected within ten 
da\ s. Prices will drop when they make 
llnir appearance.

SIIKI.I. KISH 

( h'M'i hulk »,yster*„ |*t gul
"S. alslilpt ..ysferv I* r gal

KliuZKN
si. ak\nwl, |M I II.
Ilallhiit. |n r |li
1$ < ' Mil up >n. r»d. | h r It.
«{milla salmon. |*r II.
hull salmon. |*-r II.
hot*-, round, wint.t . aught. |*r It.
lAty'i whit» fish, i» r II.

SALTED AM) I’ll kl.KD

Isil.riulor herring. half liarn l 
H < " salmon, half t»Ms 
X" 1 m.i' k.M I. |<ail 
No 1 - half lil.ls
l«ahra»l<»r s»-a Iront, lil.ls

........................... half hi,Is
Skinh-Ks roil. Pli II, i a*.'
Salt sar»lin«'s, 2U lh pail
Boneless .-.m1, in bl»*k*. -V. »*,. m. ami 10 rents j»-r II.

U 04
U UK
«i lu o w 
u 08 
0 10 0 Oh
u or,

K UU 
12 SOr, vi

TORONTO.

URF.EN FRUITS—Still a few straw­
berries are seen here and there, and in 
a few days more, they will he a thing of 
the past for this year. Raspberries and 
cherries are at their best and the market 
is loaded with them. All fruit is excep­
tionally good, especially the cherries.
Not for many years has the quality ......
s., excellent, as almost every cherry is 
perfect. The cool weather witli fre­
quent rains has also had a good effect on



'F' IF F. r A N A DT A N G R O C E R

he raspberries, which a ri1 line. The first 
lui of blueberries arriveil Iml they are 

■ a I he green side.

Vpplt-s, Spivs. ................................................................................. 8 MM
i ii iingi-H, Cal. Valvm-ia..................................................... it 2f» 3 fill

< 'ul. ita vvls..................................................... 3 <*) 3 ôm
I .«-in'ins, Vvnlt-lli ‘»M

California fi MU 7 MU
Fiai tanas......................................................................... I 73 2 3.»

« hvrrivH, Vaiiatliun, pvr haskvt .. U fiM u K"i
|M*r half haskvt .................. 0 •

« urvantH, ml. ran. u 4U 0 hi
--i rawla-rrivH............................ . . .. u 04 u 07
ItasplMTlivs.............. . ... 011 0 13
r. a. In-*. Cal 1 âü I 7*.
Xl-i irot*. Cal.......................................................... 1 2*i 1 Vi
rimns. Cal 1 aO 2 **l
F. ai». Cal 3 Mil 3 2}
. .. .M-lH*rri»-*. |m i haskvi .. M 7">
I■ i« In-rrii-s, |s-r lm»kvi .1 2 »

VKliKTABI.KS ■ Week alter Week 
-..nie new lines of Canadian vegetables 
cake their appearance, which without 

.i;iv excuse crowd the imported goods out 
.f ilie market. New potatoes, tomatoes, 
cabbage and cucumbers are making a 
‘mid light but they have to settle down 

ihe established prices before they will 
.tin preference with the buyers. Large 

c Iuant iti<-s of Delaware tomatoes in bush- 
. 1 boxes are on the market which bring 
<!.IHI. Imported new potatoes are 
a barrel, and Canadians are close after 
them at f)0c a basket which is about 
-i.iMI for an “American” barrel. Cana­
dian farmers deserve credit, for tlivin 
successful efforts in producing vegetables 
ailier from year to year. They are cer- 
.■ inly up to date .

1 '•dut■ u-s, Ontario, pvr hag 1 i*l
Ti-mirwvv, i* r harri-1. 3 5M
Canadian. |H-r haskvt M fill

" n>. ("aiuulinn. ilrivil. |*-r haskvt ii hi
Bvrmiula. |ht ra<v........................ 1 t*l
Egyptian, pvr sa« k of 112 lhs 3 3

1 mat ovs, Dvlawarv. pvr hush'd 3 1*1 3
( "aiiailiaii. jH-r haskvt 1 1

1 lit .its, pvr hag................................................................. 1 i*i
iit-w. pvr hunvh 3u 3T»

» .P ii.»gv, ('anadian, jH-r i-rat v. i*l
0 ■ iD fin

i: t'hshvs. iH-r (lu/vn... M 20
!.. itui-v, pvr tlti/.i'ii................... M 20 3M
Grt vn |R-p|H-r*. pvr liaskvt......................... ..........  0 4H
• l' umlivn», |H*r haskvt.
\-pantgus. |ht haskvt . 1 1 :*i

* - it onions. |H-r liaskvt
lltiuliarh....................................................... M 3u
!'.• ans. grwn.................................................. 30 4M

4M

California Fruit
Peaches Plums Pears 
Apricots Watermelons 

Cantaloupes.
Fresh Canadian Strawberries and Cherries. 

Fancy Lemons and Oranges.
Full Lines fpr the Hot Weather Trade.

IWHITE <6 xCO., Limited
TORONTO and HAMILTON

RESOLVED
that there can he no shadow without sub­
stance; no effect without cause. To see the 
pleased countenance and hear the jingle of 
profit-money is to see the pronounced super­
iority of the quality-pack of my lemons.

ORDER ONLY

“BUSTER BROWN”
FOLLINA BROS.. Packers W. B. STRINGER, Agent

BUY YOUR

RASPBERRIES
This week at their best 

Short Crop

CHERRIES
Montmorency Sour 
Black English Murillo

CURRANTS
Red and Black

Canadian Vegetables

NOW
READY

TOMATOES
CUCUMBERS
CABBAGE
BEANS
NEW POTATOES

Wire, Phone or Mail your Orders to

Stevens & Solomon
Shipper* pf Canadian Fruits, ate.

HAMILTON, ONTARIO
Phonmm 2700 anti 090

New Crop Lemons
EXTRA FANCY

California “Squirrel” brand 270s and 300s 
Verdelli “Marconi” brand 300s and 360s 

EXTRA FANCY

California Late Valencia Oranges, “Golden
Orange” brand, the Best Orange Grown in the world 
GEORGIA WATERMELONS, and all other Foreign and Domestic Fruits

SEND US YOUR ORDERS

Hugh Walker & Son
GUELPH, ONTARIO
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a : .

/
ITB>. |H'I UWKfl
Com, in i dozen 
Crew, i fi l«a>k« t Water melons 
CsntalouiK*». i»-r < ;«>. 
Egg plant. |wi l «ask. i

IMU U fill 0 10 
U 75 

0 35 h *ifiu

KISH Tin- li«li market is steady, wjtli 
a fair demand. ami price- are unchanged. 
While lish are inure p'ctitifiil hut mi the 
v led ■ i lie -upply is all rei|iiim).

lit i ring, medium. 1» 1 11» . fr«di «-aught
Whit. h*h. fn-idi night
Trout, fresh «-aught
I'»h1. fr»->h • aught
Halihut. fr.-sh - aughl
Hathhs-k. fresh » aught
I’lk.
Perrh
Can-
\ ell»»» pivkerel 
Sea sahiMii 
Ma^k* ». 1. ea.ii 
Eels. |K-r It*
Kumaii lia Mi*

U 11

u ù;
II 117
0 «13
11 mi
h au

FACE FACTIONAL FIGHT

" Mauufavturiug1 " and Legit male"
Jobbers Have Numerous Points 

of Difference.

New Y..rU. July 111. The fan I hat 
iere i- fri.-iiun In ; w<. , the niamifae 
tiii:g .j iliiie: a ml the "" legitimate" juh- 

in: i- lie . !' ;ne i-s.|i. that til*’ mw 
l*r*-si«lii.- utlici-r vf tiie National Wim'.i - 
-ale liroeers" A-sie-iati.ui has taken u\"< r 
ami tin-re an- «••me n.* nih.-rs. nui-idc lia 
l*.i e of ..lli.-ial activity who believe a 
«lilit between tin- manufacturing jubhi t- 
a till tin- jibbers who tin iml manufacture

goods is inevitable. It was pointed out 
at a eoiiferenee here that one of the fac­
tors outside are association anxious to

4 tin- wholesalers’ organization mil 
roin under the domination of the iiianii- 

faei 
! ill- 
As-

iiring'jobber, is tin- membership in 
American Specialty Manufacturin'.; 
i-i.i, ion. There iiave been t-vi.lt lices 

that tin- New Shirk mantifaeluring j*di- 
lieis have fourni the yoke that lias hound 
them in the policy of the legitimate jub- 
li.-r with reference to the manufacturing 
producer a bit irksome. I it fact; it is 
«aid that mie of the manufacturing job­
bers. not a 11N» miles from !>uan<« Street, 
has been in opm revolt. ThereSrre those 
in tin western si étions who have per- 
dieleil a split between tin- manufacturing 
.1 libers ami the Iftritimaie j bbcr«. The 
alter seetioii of I he a—•. eialimi's inein- 

hi-'-sliip iilllpi-i- fully h"i pee i-. lit.

11 111*. 1, « a- if I III a w a vi-.a-.-i - i^i.- all 
inoi-alily in«|M-eim«. They hate -iihinil 
led a pii.posilimi to tin- authentic- a-k 
ing I In in to demaml that font whii-li i« 
1 dre-sed he not admitted I** tin- mai
k.t.

VALUE OF DISPLAYS.

With the manufacturers offering at­
tractive and costly displays without 
charge tlu-re is no excuse nowadays for a 
grocer not having his windows neat It 
dres-ed.

Attractive windows certainly increase 
-ah«. They Iiring in a class that have 
In- a trading at I lie other store. There 
is a druggist in an Illinois town who 
pul in a vetA at tractive window display 
ef a line of hot-water bags and foun­
tain syringes, using lit tie cards on which 
lie told of their health-giving value, lie 
sold more in one week I ban he had in 
the previous year. And no doubt it pays 
big in other lines of trade. -Tea and 
Coffee Trade Journal.

hi son reoe-a

Dried Apples
Shipments Solicited

Settlements Prempt

W.A. 6IBB COMPANY
HAMILTON

JAMKS SOMKRVILLK, Manager

Then9 /» a good demand tor CHERRIES, RASPBERRIES, POULTS Ÿ* 
dead or alive, and wve have the customers. Let 

us have your consignments.

THE DAWSON COMMISSION CO., TORONTO

“Ice Castle” Brand Lobsters
== and the Packer’s Guarantee =====

Lota of peoplo will sell you a gold-brick.
They wrap It up In tissue paper, but they do 
not leave their name in a oonspicious place.

The best way to judge a manufacturer or packer for his sincerity is to request of him a 
guarantee of his goods when he sells you a hill. If he is willing to stand behind his line, take 
it. It’s all to the good.

We have always stood behind ICE CASTLE BRAND LOBSTERS, the brand that has 
been for years regarded as the standard by which all other lobsters have been judged. We will 
hack you when you tell your particular customer that the ICE CASTLE BRAND stands for the 
highest quality, one time, twice, thrice and all the time. The firm, whole, delicious meat ; 
white-, tempting—always the same.

Not the least risk do you run in stocking this reliable old brand.
ê

THE SOLE PACKER IS

J. W. WINDSOR : Montreal
64



% Oil Sardines 
Mustard “

Kippered Herring 
Herring in Tomato Sauce
Finnan Haddies (both 

oval and round tins)

Clams Scallops

Brunswick Brand
You get in them the finest products 
of the sounding sea. They stand for 
excellence and merit and have a sell­
ing reputation behind them. Any 
grocer will tell you about the 
flavor and relish of our

Sardines
Allumé.

Firs _ 
Quauty

SARDINES IN
PACKED «V

NEW PACK SARDINES
They come in sanitary cans of ^ Oil—100 tins in the case.
They are of first quality and a prime favorite with all. Our 
facilities are lhe best and our goods are representative and 
reputable in every respect.

Do you want Quality ? Then sell Brunswick Brand
\ 

CONNORS BROS., Limited, BlacK’s Harbor, N.B.
AGENTS-Grant Oxley & Co, Halifax. NS. ; C. H. B. Hillcoat, Sydney. C.B. ; J. L Lovitt, Yarmouth, N.S. : D. Rattray & Sons. Quebec : Leonard 

Bros., Montreal ; Arthur M. Loucka, Ottawa ; C. De Carteret, Kingston ; James Haywood, Toronto ; Chaa. Duncan, Winnipeg ; R. G. Bedlington Sc Co., 
Calgary ; J. Harley Brown, London, Ont.

The Point in a Nutshell

Contractors to the 
War Office and Admiralty

€J The difference between the vinegar v e make and the 
others you’re sometimes asked to buy lies in the brewing. 
An honest attempt to produce a good article is not 
always rewarded with success, but—

€J Since 1849 we have been renowned for the excellence 
of our plant and the perfection of our product.

CJ During that time our trade has developed and ex­
tended to çdl parts of the world.

CANADIAN AGENTS :
Messrs. Martin & Robertson, Vancouver and Victoria. B.C. 
Messrs. W. L. Mackenzie & Co., Roes Ave., Winnipeg*— 
Messrs. G. Stanway A Co., Toronto,
Mr. Kenneth H.Munro, Montreal.
Mr. L. A. Gastonguay, 60 Bedford Row, Halifax, N.S.

White Cottell & Co.
Camberwell, S.E., LONDON, ENG.

■iff!
’ 'A

• -f

>i i
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THE MAXIMUM 
OF EFFICIENCY 

IN THE GROCERY
is within the reach of 
every practical merch­
ant who will carefully 
study the particular re­
quirements of his trade.

“WALKER BIN” 
FIXTURES 

WILL HELP 
WONDERFULLY
as they provide every 
modern facility for the 
handling of a special or 
general grocery stock. 
They will

inn Tn ( BUSINESS 
îlT0 PROFITS 

(PRESTICE
Write for Illustrated Catalogue : 

“Modern Grocery Fixtures"

THE CANADIAN GROCER

The Walker Bln and 
Store Fixture Co.,

LIMITED

BERLIN, ONTARIO

Designers and Manufacturers of 
Modern Store Fixtures

lEMEÎEItâTIÏEI
esstrsal : ItH.sth g. Corlshss BelMlag 
■aaltsta : Witts» 4 TrsssSali. wish,»,. ■», 
SssUtcSswi. a.« âlSsrla J. t. Ilskti «niai, lait

rM

NY BEST FIXTURE
‘Of all my modern store 

equipment the very 
last I would part 
with is the

BOWSER
SELF MEASURING 

That’s because the OIL/ TTANK.

Bowser is the biggest money saver—it saves oil, time 

and labor.

Wouldn't you appreciate this?

It keeps the oil pure, the store clean, and the 

groceries free from any oily smell.

Wouldn’t your customers appreciate that?

Send a postal for Bulletin 5054 

It tells how to make oil pay big.

S. F. BOW5ER & CO., Ltd.
66-68 FRAZER AVE.. TORONTO

System is Everything
Modern business success is built upon 

System. The house that is ahead is the 
one that is best systematized in every 
detail—especially in the selling end.

THE

Allison COUPON
BOOK

SYSTEM
is the most important phase of selling 
system so far as the grocer is concerned. 
You can get along without them, but 
not nearly as well as you can WITH

How They Work
A man wants credit.
You think he is good.
Give him a <10 Alli­
son Coupon Book 
Hava- him sign th** 
receipt or note form 
in the front of the 
Ixtok, which you tear 
out ami keen Charge 
him with 810 — No 
trouble. When he 
buys a dime's worth, 
tear «>ff a ten-cent 
coupon, ami so on 
until the t>ook is used 
up. Then he iiays 
the <10 and gets 
another hook. No pass s 
books, no charging, 
no lost time, no 
errors, no disputes

Manufactured by

ALLISON COUPON CO., Indianapolis, led.
Order them from your Jobber

$4 00 .

W. F

^BSORbine
will reduce Inflamed, swollen Joints, 
Bruises, Soli Bunches. Cure Bolls. Fis­
tula or sny unhealihy sore quickly: 
pleasant ton so; does not blister

under baruluge or remove the lrnir, 
and you c an work the h«»r*'\ %'i per 
bottle at dc.il. rs or delivered.
Horse Book 7 D free. 

ABSORBINE, JR .for mankind, 
m ■». 81.00 per bottle. Reduces Varicose 
V^oVelns, Varicocele, Hydrocele. 

w Goitre. Wens, Strains, Bruises,
- " stops Ps<n and Inflammation
Ï0UM6. P.D.F., m Temple It.. Sprmifield, Mass.

LI IASS Ltd., Inlrfi!, < Bundles Agente.

L

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
“GLEANER’

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax

IK
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Our Guarantee
Means Something

It means that we have attained much per­
fection in the construction of refrigeratcra 
which give a constant cold air c:rculation— 
that

ARCTIC REFRIGERATORS
will do everything we claim for them. We 
warrant all workmanship and materials 
and for one year from date of delivery we 
agree to make good any post or posts shown 
to have been defective when shipped, and 
to supply d plicates at our own cost.

Our Illustrated Catalog is worth writing for

JOHN HILLOCK & CO., Limited
154 George St., Toronto

Fisher Electric Coffee Mills

N9I25

are made in Canada and are 
under a Canadian guarantee. 
They are beautiful in style and 
finish, simple in construction, 
efficient and inexpensive in 
operation, etrsy to install- and 
in a few words—cheaper and 
better than any Electric Mill on 
the American Continent.

Manufactured by

The A. D. Fisher Co.
Toronto Limited

CET HIS OPINION
------------—,---------------------------

See what your wholesaler, job­
ber, t<a or coffee merchant says 
of the

Elgin National 
Coffee Mill

40 SIZES AND 8TYLES

This mill is popular everywhere. 
Its strong features are : Fastest 
and cheapest- grinder on the 
market, simplest in construction, 
force feed and steel cutting burrs, 
symmetrical, attractive and well 
finished.

Ask any of the following Jobbers for our Catalogue,

WINNIPEG—G. F & J. Galt (and branches); The Codville Co.
(and branches) ; Foley Bros., Larson & Co. (and branches». 

VANCOUVER-The W. H. Malkin Co. Ltd. ; Wm. Braid Ac Co. 
HAMILTON —Jas. Turner & Co. ; Balfour. Smye & Co.; MacPher- 

son. Glassco & Co.
TORONTO- Eby Blain Ltd.
LONDON—Gorman, Eckert & Co.
ST. JOHN, N.B. G. E. Barbour Co. ; Dearborn & Co.

MANUFACTURED BY

Woodruff & Edwards Co.
c\ iELGIN, ILL., U.S.^.

Tea Lead,
Boat Incorrodible

“Pride of the Islandh

BRANDManufactured by

ISLAND LEAD MILLS LIMITED,
Tel. Address; “Laminated,” London. LIMEHOUSE,
A.B.C, Codes used 4 h and 5th Editions. LONDON, E., ENQ.
Canadian Agents : ALFRED B I.AMBE & SON, TORONTO. 

J. HUNTER WHITE, ST JOHN, N.B 
CECIL T GORDON. MONTREAL

Ornamental ae Well as Ueeful
Afc GREGOR'S

Patent Bag Holder
It saves time, temper, trouble and turmoil.

let us smnd you Prices.

KILOOUR BR09
19 Wellington St. West, - TORONTO

LIBERAL AND PROGRESSIVE 
COMMISSION OFFER FOR 

PUSHFUL PEOPLE

That young man who seize» every opportunity to 
turn an honest penny during his spare time is likely 
to so^n develop from clerk into proprietor.
That’s the kind of young men we are looking for— 
men who are willing to uie some of their spare 
time in pushing a profitable business proposition. 

We want some really pushful local agents for 
the MacLean Trade Papers, The Busy Man’s Maga­
zine and The Financial Post. For those who will 
push there’s good money to be made everywhere 
in Canada.

The commissions we are offering are extremely 
liberal. Moreover, they are progressive ; Le., the 
more subscriptions secured the higher the rate of 
commission paid.

Hadn’t you better get the facts of our plan ? Just 
sit down and write us for full particulars.

«

THE MacLEAN PUBLISHING CO., Ltd.
Circulation Department

10 FRONT ST. EAST, - TORONTO, ONT.
67
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▼ M03. UPTON
PXIVOIMT AND CrNFNAl MANAGE '

w J BRIGGER

THE T. UPTON CO.. LIMITED

FACTORY. 19 TO 37 DELAWARE AVENUE

JAMS. JELLIES. MARMALADES. ETC.

Telephone No 495 HAMILTON. ONT.., May 21, - 1909

The Canadian Grocer,
Toronto, Ontario

Dear Sirs :
We have been advertising in the Canadian Grocer for a num­

ber of years but never realized the good work you are doing until 
last Fall when the writer took a business trip through the North 
West and British Columbia.

Your journal seemed to be well thought of by the retail 
grocers, and many of them, especially in Vancouver and Victoria, 
took the trouble to mention that they had seen our ad in the 
Grocer.

This was appreciated by us as it is rather difficult to know 
just what class of advertising is giving us results. However we 
are now satisfied that your journal is an excellent medium for 
any manufacturer to use who wants to talk business to the whole­
sale or retail grocer of Canada.

Yours truly
The T. Upton Co., Limited
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QUOTATIONS FOR PROPRIETARY ARTICLES
Individual else
POrdes^MH

■”.401. IM
1M

OeafeetUmi
, _ TO OOWA» OO.J LID.

* ! BObooouu *8

____  "A
Mltt Chüku, Hi, Lkü U-ib. 6

DTO” sra P-0 b. Toronto.".........  40
■uoUui'i liipidial Chime Co l 

lepnrtol Fount Batter “ Bobo." the 
Porfoot Coofeetlor orj

Aborted. ”™»n. UlA,,. 15
Net M dopa.

Coupon loo U—Allison s
For role in C.n*U bjTheKbp BUln Co Ltd 
Toronto. 0.0. BennehemU k File. Mootnei 

«I, «3. $5.110, «15 end «0 
••me price one sise or asserted

UndwM0boo£!,.üO.M.e,“D

100 books ud over..................... —-V /itMO looks to 10M books _ i*
For oumberins corer end eech OOUDOO 

estrm per book ft out. noapon,
f Olonnoi

“ttï-Ar-n.

CANADIAN CANNIH,. LIMITED
Wholesale price list for 8ymp Fruit* in Pint 

< Haas Jars. (Packed 1 dozen to case).
Nonpareil

Strawberries___ 3 25
Peaches................. 2
White cherries.. 2 85 
Red raspberries. 2 40

per doz 
Sweet cherries.. 2 40 
Red currants— 2 40 
Black currants.. 2 40 
Green G. Plum*. 2 40

^Iwleeale Ag»a 
The Davidson à Hay, Limited, Toron t

Sxtrset of Bool.
LA POETS, MASTIS * CIS, LTD

'▼Uo ’ Fsetoorlsed Bstrsot o( Be”. Pa, “otum 1^. «moi Ido..............£

« " '• 1» - •' |

Blackraspberries 2 04 Lombard plums. 2 40
L iwtonlierrierf.. 2 40 Blue plums......... 2 40
R d cherries___ 2 40 Pears...................... 2 40
Black cherries... 2 40
I12| p.c. trade discount and 1 p.c. 10 

lays. Delivered.
HIMCOK PURE PKEMBKVKH 
(Packed 2 doz. to the case.)

12 **z Huncoe Pure Strawberry Preserves 1 35
W, ............................................. 1 75

l/es* la p.c. f.o.b. factory.
WHIT. SWAM 8P1UB8 AMD CBBZALB LTD.
White Swan Baking Powder—

1-lb. tlns, S-dos. In ease, per doe.........  S 00
l-i'b ■■ ........... e

Infants’ Food. 
Rob^W.^bnHnto.u™...

Mop hi, to and “Purity” Canned 
Lobsters.

rlsTorlnf Extraits
■HiEErrr's

J ofj. (all flavors),dos. 1 00

Cook's Friend Baking Ponder
In Cartoons per dozen

1.1 lb., 4 dozen....................................1
„ . * - ...................................... 1 60
l.Oos.OdOMB..................................... ON
„ V s •• ............................................   85
3, 21-os., 4 dozen.................................... 0 46
l«i, 12-oa, 4 doe n................................2 1»

2 “  1 Si
f. 4-oz., 6 dozen....................................0 TO

3 ;* .........................................on
In Tin Boxes per dozen

3
.........17»

1 10 
7 kl

13. Mb 
4,8-oz., 3 

15.4-OZ..4 
I». 2) lb#

Fly Fads. 
PAdEtabasJ”

5SSKTS
1 N.’ *

I 71
Juu nmd Joules.

PAH

it, 6it,............ ;

Bfîï""'''

lb-*”l«.”™wtOD.«dOE,pedes II
T. OPTO» a (A

ttspwl MUnâÇsSÊteléDElS
l-lb tfiTtSon laosse.,.........psr Ik
IsadTa* psOkl sad I pslkta

a • m
T woodpsBa, dpslls la on”, pop lb



THE CANADIAN GROCER

E "

«POLISH
LSSY-^

ALWAYS RIGHT. Aï^
Stove Polish is just right every time you sell it, 
snd the boxes ere always filled full. You have no 
complainte coming after you pasa it over your 
counter. Why not make friends for yourself as 
well as for us by selling the stove polish which 
always pleaees the housekeeper? That’s SUN 
PASTE. Just push it and see them come back 
for more.

MORSE BROS., Props. Canton, Mass., U.S.A.

♦*

SHOE POLISH
Hu many qualities that 
appeal to both retailer 
and consumer.

RETAILERS will find COBRA 
POLISHES so attractively boxed 
and packed as to invite attention 
wherever shown.

CONSUMERS will find them 
deep, lustrous, brilliant and 
lasting, not greasy or waxy, 

but preserving leather 
in healthy state, 
supple and com­
fortable.

TEST
THEM

COBRA POLISHES, Black or Brown, in tins. 
COBRA CREAMS, Large and small, in bottles.

Stocked b, C. PARSONS & SON,
79 FRONT STREET EAST, TORONTO

r

Sell
TIC

INO
iNAPcS'PANl Snap

The Only Hand Cleaner
Do not let some exponent of other goods 
persuade you that he has something equal 
to or even a little bit better than Snap.
He has not.
Snap is the only genuine original antitep- 
tic hand cleaner on the market. It is 
delightful to use, refreshing and pleasing 
in every respect.

It* ns* satisfies cistemiri Its sale satisfies tie grocer

BUY FROM YOUR JOBBER

THE SNAP CO., Limited
MONTREAL CANADA

A BRILLIANT SHINE LASTING
WATERPROOF

PLEASING

Is the Polish of Preference
It will not soil the clothes, injure the leather or clog 

the brugb. It is free from all injurious substances and 
contains no turpentine or acid.

Hold fast to the polish that has given, you perfect 
satisfaction by its sales and your customers perfect 
satiafaction by its uae.

The Pi F. Dailey Co., Limited
HAMILTON, CANADA BUFFALO, N.Y.
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GOODWILLIE’S FRUIT» in GLASS 
HOME INDUSTRY 

BRAND
Packed fresh from the vines and trees. There is no delay. The factory is located 
on the farm, not in a town or city. Therein lies the secret of the superiority of 
GOODWILLIE’S over all others.

Place your order with your jobber. ACCEPT NO SUBSTITUTES.

MONTREAL

ROSE & LAFLAMME Limited
Canadian Selling Agents.

TORONTO

Per lit
I -lb. wood pelle......................... • « OH
Pure assorted jam, 1-lb. glass jars, 1 

dot. In case.....................................  175
Jelly Powders

IMPSBIAL DM1BT JELLY

EfiHffi Pure
KS-TjSjj : AND

Delicious
True Fruit Flavors

Cartons each I Do?

Aseorted flavors—gross 16.78. 
MaoLaree Imperial Obsess Oa. Ualtei

The Dainty Dessert
Contain* 4 da <#.«6 
Contain* I do*..11.80 
Contain* 1 do*. 
Contain* S doe. 
Contain! 1 doe. 
Contain» * doe. 

Straight} Contains 1 doe.
( ierry (Straight i Contains S doc. 
i'-aeh (Straight' Contains.* doa..tl JO 

i»ht. 8 lhe._to.caee. Freight rate, 3rd cla*

Aiaoitad Cue, 
A i*ort»d Cue, 
' .mon — 
■Tang# 
H-pTwry , 
h:rawbattn 

.oeolate ‘

Tl» OEMUnrE. Paokad 100 Ban to oaas.

Sk
THB BOBS ET OBSIi * * * v

COMPANY.

White Swan, 15 
flavors. 1 do a. In 
handsome counter 
carton, per dos., 90c.

•ahlrrire” Call 
flavors), per doe. 0

Lard.
M. E. PAIRBANE 00. ■DAB'S 

LAND COMPOUND. 
Tlaroee. ...fO lOf 
i-bble. .... 0 11 
Tabs .10 lbs. Oil 
«Mb. Palk. 1 II 
«Mb. Uns.. 1 16
Oases Wb.------

" Mb..
b..O lit 
b..eiof 
b..eiol

80 F.O.B. MontresL
gunnh| 
“bahifirxt "

11 orlee

Prto—-OaNria u, t
*SaM,”| “

LAND
COMPOUND.

Tierces... 0 lot
Tube........ o lot
«Mb. pails. • 11
90-lb. tine.. 9 10b
18-lb. " 0 lit
Mb. " • ul
S-lc. " 0 11*

JOB OR.
....*— lb.NN

6 00
4 84

_______  1 *
4M

..pee, IN ■e-See IN ■a, ns.
Mt — IN

Uootloa loa—tg—, -lb.gto- lei,.... IN
" NUb naa>............ 1 N

"Parité” Hood— U etoti........... IN
" lN—eN........... IN

Bate Urn «et «taka. INN bis...............
Lye (Concentrated)
e ILLS IT', PE aru MED. Pvnh

1 —of 4d—on...................................  SIN
ItawoddM,.................................. IN
lee—» or—ora................................  IN

Marmalade.
T. UPTON * GO.

12-os. glaae Jan. 3doe —....per do, |1 00 
16-ox. gla— Jar., 3 dot in oa— " I 40 
In 4 and 7-lb. tins and 7-lb. palla—r lb. 0 07 
Pint Sealer, (34 ox.), 1 do. In cue, per 

dot—...................................................  3 00

■eiaaipp bsand

“I—p—lal Saotoh”— 
l ib. gla— doe... 1 U
3- lb. “ •• .. 3 N
4- lb. Max, •• .. 4 N 

_Mh. » .. i N 
"Sb redded”—
1-lb. gla—, d—.......1 N14b. “ " .... | li
34b. «Ne " ....IN

SPRATTB PRICE LIST
Mis od Bird Seeds, 1-lb. pkta, 3 dozen

cases per doz ................... |0 95
Parrot Food, | lb. pkts., 1 doz cartons 0 45
Parrot Food, 9-lb. pkts ....... 1 35
Bird Gage Sand, about lb-lb. bags, 1-

gross esses, per doz.......................... 0 30
Bird Gage Grit, about lb-lb. bags,

groee cases, per dos........................ 0 30
Mlnoe Meat

perseseo#

ST. CHARLES CON 
DBN8INO GO

.T.CHARLtsl .t ^rc;-
■ family size,peroase

k I
jg Purity M1U....4.71 

^PORATtOCRtt» OoodLnok. .. 4.14

Mustard
OOLMAN’B OR KEEN'S

D.8.F.,i-lb. tins.................. per doz. f 1 «0
, J-J& tins.................... “ | SO

Durham 4-lb. jar................... per jar 0 76
“ 1-lb. jar................... o 95

F.D. 1-lb. tins.....................  per doz. • 15
" f-lb. tins...................... “ i y

OUTS OU
LAPORTE, MARTIN ft GTE., LTD. 

Minerva Brand—
Minerva, qts. li e......................... 8 5 76

: &&=:-. Si
PATERSON'S WORCESTER SAUCE

Agœu, Bo— * Laflamm., Montreal and 
Toronto

i-pint bottl—, 3*4 doe. per dox.......... 0 N
plot •• 3d—..................................  I 7|

now BUND
Co—of 1-lb. contain
lag N. package., —,
box, S3 00
Oa- of 14b. mo- 
UJjxInglM pkia par

O—o of 14b ondt-lb. 
—otolniag N 14b.
baMf_

Oa— of le. pkgL —aSaNNt N pkgo. par
b—.UN
Ha L o
Hal.

1811 » 
lie soda—oases I

i............ 8175....... 176
}..... 1 «

188—18-os.pkgs
,\\V.f 76

71
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Wood’s “Canadianjouvenir” Canister Coffee
Roasted in Bean or Roasted and Ground

Cases of 48 lbs., 1 lb. cans, $14.40 per case
THIS COFFEE has found a welcome in thousands of homes. *
If you are not selling it you are missing a pleasure.
It is of unequalled quality as a popular, rapid-selling line.
THE CANISTER is lithographed on the tin in rich, delicate colouring.
It has a permanent usefulness every housekeeper prizes.
It sells and it suits ! We solicit your orders.

THOMAS WOOD CO., LIMITED
No. 428 St. Paul St. Montreal

%p tad Waehing Powt«Mi 

a. r Tirrst à oo., Agents.

Maypole soap, oolcn 
' *' black. ..

Oriole soar............... ..
UlrrtoU *ctp .. ...

f BlWt uiiutWl

per groeellO K
'■ 15 3*

IP W
" n x

• $ •

• levs f rluh.

Bieins Bon. 6<w. oak*, Hro* box* $8 50 
Blâlns Bon, 3ot oak*. groes boiee 4 50 
Bun Past», 10c. eta», Hrroee boiee.... 10 00 
Bun Paste 60. el»», f-giro* boiee.... 5 00

$3 45

'NO CLE Ah

P*ap < ■ PAN
SO dare

1 B. * lîu'j

5 Boi Pri e 
........... S; i#u

Yreigbt paid 
on 5 box lota.

OA

Starch
itiVitUltOB <T4t Jl OO.. 6HBITED

«Acodrf Starch*— p»*r I
NO. 1 wave C* •>•««. » lb Ar tr. $0 07
Nn I " 4-‘h. " 0 07
Canada laundry  .............................. 0
riUver gloat, 6-lb. draw-Ud box-* 3 ub 
aUver gloee, 6-lb. tin canisters. .. f '.'8 
Edward i «User gloss, 1-lb. pkg C 74 
Kegs «User gloee, large crysu l.... 0 7
Benson s satin, 1-lb. cartons......... G 74
No 1 white, bbls. and kegs........ (.0 4
Canada White Qloaa, 1 lb. pkga. c 6| 
lien son s enamel. . .per bos 1 50 i- 3 Ou 

>iltnary Btarch—
Benson à Oo. s Prepared Oore.... G 7?4
Canada Pure Giro............................ 0 » 4

K toe Btaroh—
Bdwardsbury No. 1 white, 1-lb. oar. 0 16 

" '* 1 " or blue.
ihc rraaca works, limitbp 

Ontario and Quebec.

Braotford Oloee- 
l-fh. faney boiee, c 

O-edlen KlentHc B
eMlb. .

3 Btarch —
Box eeof 40 fancy pkga.p'rea -

Lai wKTS, MART!!- à « IE. LTD. 
Japan Teas—

Victoria, hf-o,9U lie .............................. 0 35
Prince* Louise, hf c, 8U lbe .............. 0 lb

Ceylon Green Teas—Japan style—
Lady, casea 80 lbs.................................... 0 18
Ducheee, oaeee 60 Ibe............................ 0 18

boa
i *A»»ixess Wtt '
\nAw> fe \nàs wrert\tt1

F "TEA

ULUS RIBBON

Is

J AMU DOME BLACK LEAD

?* ....................................... ?' Ja°«S
.......................................................... I 50

lyrnp.
ei»WARI>HBI Re WTARCH oo.. ltd. 
"Crown Brand Perfection Hyrup.

Barrels, 700 Ibe.............................. U U2| per b.
Half-barrels VOlt#................. U 034
$ barrels, 175 1b-........................... 0 0?1 "
P*ils2Mt,e...................................... 1 :io each

" 384 Ibe ..................... 1 bo •'
Plain tine, with label- Per r-ase.

I ib. Mne. 1 des Ir rase..................2 50
5 I ' " ...................2 Si

1C 4 " " .................. 2 75
r • | •• ................ 2 70

(6,10 and 30 lb. tins have wire handles.)

Wholes*
Yellow Label, l e....................... 0 30

" •• is.............. o ii
Green Label. I s and A s.......... 0 24
Blue Label. I s and f a.......... 0 15
Red Label. 1s. 4's.i's and 4 s.. 0 30 
White Label, 1 a, f e and fa. 0 36
Gold Label 1 a and As........ 0 4)
Purple Label, 4 • and |e.......... 0 M
Edo bossed. 4* and is...............  OCT

le Retail 
0 36 
0 26 
0 30 
036 
0 40 
0 50 
0 60 
0 60 
1 09

Ram Lal’s 
Pure

'Indian Tea

Wholesale Retail

PURE

Teas

' Whohale Retail.

• f wr Label. I s and is ........... #0 25 $0 30
Green Label. 1 a and | ■........... 0 27 0 36
Bine Label. I s. I s. | ■ and is 0 80 0 40

T^hel. I s and t -   0 16 0 50
Geld Label I s and :«s   u 44 n 60
Red Gold label. %■.................. 6 65 0 80

«Ml ' K. l-.BI-loi k • 
ml Hamilton. « »nt

Pink Lel>el I s and A s 30c 40c. wholesaleGold I^tl»el la and { 1 35c. 50c. Wood s Primrose, per lb.. .. 0 40
Lavender Label l a and 4 ■ 42c 60c. “ Golden Rod___ ... 0 36
Green Lehel I s and 4 a 60c 76c. " Fleur-de-Lis........ .... 0 30

Canisters
Gold Tins, 5 e S5o 1.75 50c. 2 50
Gold Tins. 3 s 35c. 1 05 50c. 1.50
Gold Tins, I s 36** each 50c. ea-h
< iold label. 4 s 118c ea 36 lb 25c • a. 50 lb

Pack In ilb. Una 
black, green or mixed.

■vJAs
= 5—ü

lljHli

W-X>D à CO

Montreal and 
Boston

0 60 
0 50 
U 40

All grad*

Red Tins, t • 35c ea 70 lb. 5Cc es. 1 Ou lb.
Red Tins, | e 18c ea. 721b 15c ea 1001b

kEmpmu-

25c...............................
30o...............................
4‘Jc...............................
50c.............................
75c...... ....................... Is and 4>

100 lb. lots freight paid.

NBLASANA

MINTo HR«H.,
I ■ Front St Kant

Caa a 30 and Black.green,mixed, ie.............. 0 70 1 00
50 h a ee« h |e..............0 55 0 80
Black, Mixed. ta..............0 44 0 60
end Green 1 Ibr à fcs- 0 *0 0 60

is................ 0 38 0 50
la. 20. . la. 21c. 1 lbs, k 4s. 0 35 0 50

1 he.. 4s 0 30 0 40
4a..............  0 32 0 40
4».................0 25 0 30

|a. Vulcan, 50u. libs.......... 0 24 0 30

Laundry Bta-ch*—
Canada Laundry, box* of 46-lb. $0 06 
Acme Olo* Btarch—

1-tb. oartons. box* of 46 lb..... 0 6* 
Finest Quail-y Whit» Laundry—

8-lb. Canisters, cas* of 46lb.... 6 06#
Barreia. M3 lb...................... .. 6 «71
Kegs. 1W lo............................ 4 e«f

LAls White Gloss—
l-lb. fancy oartonA, oas* 80 lb. 6 08
64b. toy trunks, I In oeee.......... 0 08
84b. enameled tin canisters, 8

In oeee......................................... 6 08
Kep. ex. orystide, a61 lb.............. 6 01

;eylon Jem

We pack Japans In all grad* 
prie*. We pack in 60 and 100 lb. < 
delivered prie*.

m*"*AU

Ceylon Tea, In 
1 and Hb. lead 
packages, blaok

B lie Labi, is........................... Oil
Orange Label. I s and is .... 0 31
Miu* ir*b»L » • ......... 0 20
Brown Label, I s and is....... 0 38
Brown T*bel * ■ .................... 0 10
flra** Label Vs and is ....... 6 «
Bed Label 4 •........................... 0 40

Fer eh arris for ineertlnr euntattoes In t.Me fleot apply to
%

Blaok Label, l-lb., rsuU at »e.............« 30
" " Hb.. " " .............T|i

Blue Label retell at lOo........................ 0 33
Green Label " 40o.......................... 0 10
Rid Label, " 80c.......................e 16
urange Label " 00o..........................  e 43
Gold LabaL •• IDn........ . . . . . . . . 66

BIDUWAT».

lin don, Vancouver Winnipeg and Ceylon
Arivt Humr The Canadian

Tobacco.
IMPERIAL T«»HACCO COMPANY UK CANADA.

LIMITED KM PIRE HKlNCH.
Chewing Itlark Welch5e. . ................ 56

Black Watch Us...................................... 3e
Bolts 5* and 10s.......................................... 3c
Bully *■*........................................................ ii

CurrMK-y 6VsS. and 10s............................. 3s
Ht»g Se........................................................... 38
Oil F«.X 12s.................................................. 41
Pay Roll Bare 7V*s.................................. 5».
I'«y Roll 7s.................................................. £6

Plug moking-Shamrock 6s.. plug or bar 45
Rosebud Bare *>...................................... 45
Knipire £s. and Its.................................... 36
Amlier 8s and 3s....................................... 60
I vy 7«............................................................................ 60
Hterlight 7s ............................................. !0

Cut Smoking—Great West Pouches, 7a 51

joe cote, que Bsc.
Cigars

St. Louts (union), 1 SO..............................  $33 U0
Bt Louis, 1-40 ............................................... 36 00
Ht IxïuIs. 1 100............................................. 35 00
Champlain, 1 20........................................... $5 00
Champlain. 1-40 ......................................... 36 00#
El Sergeant, 1 30........................................ .55 0^
El Sergeant, 1-40 ...................................... 55 00
El Sergeant, 1-100....................................... 55 00

Out tobaoc*.
Petit Havana. A, 1-12—1-8..............................0 40
Quwnel 1-4,1-1 .............................................. 6 $6

M 18......................................................... 0 61
Oote s Choice Mixture, Mb tins...................è 75

Vlb " .................0 7|
" " l ib " .............. 0 00

VeUrlaary Xim.il.,.
W. F. YOUR#

Absorbing, psr doe...................................$U Of
Abeorblne Jr., per dosen...................... I II

VgRBl
Royal yeast, I dos. leant, pkge...........ft 10
GmmAV.wwam yeaea. I dee. * eaee . .1 M

Grow, at oar neereet iSm.
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Tell your Doggy Customers that you Stock

rail's —Dog Cakes
Your Jobber can supply. It means More Business. Packed in all Sizes.

MAY WE SEND OUR ILLUSTRATED LIST? f
Write SPRATT’S Patent Ltd., London, Eng. Canadian Branch . 1 3 St. Therese Street, St. Gabriel’s, Molt real.fit

Sanitary Cans
For Hand Filled Goods

Tomatoes, Stringlese Beans, Asparagus, Spinach, Etc., 

Apples. Peaches, Pears, Plums. Etc.

Sanitary Enamel Lined Cans
For Color Fruits and Goods of Strong Acidity

Strawberries, Red Raspberries. Black Raspberries, Black­

berries, Sour Cherries, Blueberries, Beets, Rhubarb. Etc.

“The Can Without The Tap Hole ” 
“ Bottom Like The Top ”

Write for Sample»

Sanitary Can Company, Ltd.
Niagara Falls, - - Ontario

WARNING!

Crescent Brand

SODA CRYSTALS (WASHING SODA)
—, Foreign Soda Crystals—and some of English 

manufacture—are being extensively offered for sale in 
this country which are grossly adulterated with Glauber- 
Salts (Sulphate of Soda), a cheap product which is not
only entirely useless for washing purposes, but is even
likely to injure the fabrics with which it comes in
contact. The Adulterated Soda-Crystals, although 
nominally lower in price than BRUNNER MOND’S 
PURE SODA CRYSTALS, are in reality much dearer 
owing to the large quantity of useless and injurious 
matter which they contain.

BRUNNER, MONO & CO., LIMITED 
WINN & HOLLAND, Agents 

MONTREAL

FREQUENCY OF SAILINGS
Every ^twelfth day a Pick- 
ford and Black steamer 
leaves Halifax for Ber- x 
muda, The British West 
Indies and Demerara, and 
is away thirty-eight days.
A delightful trip for 
moderate cost. Write us.

PICKFORD & BLACK
HALIFAX

OAKEY’S The engine. art only Tiiniln 
Preparation for Cleaning CoS 
lery, 6d. and Is. Oanlrtaro

'WELLINGTON1

KNIFE POLISH
JOHN 0AKEY (SONS,limit.»

Manufacturers of
Emery, Blaek Lead, Emery, Glas* an» 

Flint Clothe and Papers, etc.

Tigoi Ml, Mini, lutte®
Agent:

JOHN FORMAN, - 644 Craig Strew-
MONTREAL

BOY WANTED
TO START IN BUSINESS FOR HIMSELF.

We will establish YOU in a good-paying busi­
ness of your own.

Profits right from the start, and Prizes.
No money required to begin.
We will mail »o you FREE 5 copies of our 

publication.
These can be sold and will provide the 

-Capital for the next week’s supply.
The work is easy.
You be sure to write at once and we will send 

you 5 copies for next week and everything 
necessary.

The MacLean Pub. Company
10 Freni Street be*. TORONTO, CANADA
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J

There’s a Difference Canned Fruits
in The quality ol

SALT WETHEY’S
LAUREL

BRAND
You can get speaks for itself.
the best from Do not buy without, consulting us.

VERRET, STEWART & CO.
1—ITM

Get our prices.

MONTREAL J. H. Wethey, Ltd.
ST. CATHARJNES, ONT.

TRAVELERS’
commence 1st August 
and last until 14th August.

“According to our agreement” we can’tEmpire Brand y°»-euT
Phone us early and often. Our expense.
We pride ourselves on strict despatch.

Be one of the large number who use this up- 
to-date system.

GEO. E. BRISTOL & CO.
honesl

WHOLESALE GROCERS

HAMILTON, ONTARIO j

2933


