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MAKE A “ WORTH-WHILE ” PROFIT ON

GIPSY STOVE GLOSS

nThe Profits on it are not “ cut to the bone.” 
Every sale leaves you a generous margin, and 
always will.

“GIPSY” is a new ancj better standard, blacker, 
easier and quicker iq use, and durable. 1 he 
shine lasts. So does {he custom. Feature the 
novel 1 0 cent, package, and you have the right 
article at the right price—the cream of the Stove 
Polish trade is yours.

1 wo minutes with ouf representative will con­
vince you there is a better plan than leaving to 
“the other fellow” all the rapidly growing trade 
(75 increase first six months, 191 2) in “GIPSY” 
Stove Gloss.

HARGREAVES BROS. & Co., Ltd., HULL, England
Jlgents Jor Ontario:

F. E. ROBSON & CO., 25 Front Street East, TORONTO



T II E C A N A I) I A N CROC E R

MACLAREN’S 
PIMENTO CHEESE

THE TIME, THE PLACE and THE HOUR
Now is the TIME to handle PIMENTO CHEESE—
Your Store is the PLACE where PIMENTO CHEESEshould be— 
As this is the HOUR the Public want PIMENTO CHEESE.

Iac Lar

The appetizing flavor of PIMENTO CHEESE is what is 
creating the demand.
A profitable line which merits your attention. It will pay you.

c »v i—f~ > ê * ///

Laren

'fl ACt

Two Sizes—Small, 90c doz.; Large, $1.40 doz.
Packed in Cartons 1 doz. each. Order sample dozen.

MACLAREN IMPERIAL CHEESE CO., Limited
Offices : TORONTO MONTREAL CALGARY DETROIT. Mich.

Factories: WOODSTOCK WELLESLEY BANCROFT, MICH.

#



THE CANADIAN GROCER
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CA&

Gold
Medals

A SOAP for a sensitive complexion, or delicate lingerie, 
etc., must necessarily be produced with skill, experience 

and honesty, linked with purity—the soap must be clean to 
wash clean.

“Le Calice” Castile Soap
is no tallow soap, it is antiseptic, sanitary, cleanly. Contains 
no corrupt animal fat, is pure as oil and skill can make it. 
Substitute no other, Mr. Grocer:—this is what your customers 
are wanting. Made only by Srs. D. Leca & Co., Marseilles.

SELL ONLY THE BEST. IT PAYS.

ARTHUR P. TIPPET & COMPANY
Ajenls

Montreal
i

Toronto



THE CANADIAN GROCER

WAGSTAFFE’S
fine 016 English 

ttoince fllieat and plum puddings.
Now Ready for Delivery

FINEST FRUIT PRESERVING PLANT IN CANADA.

FINE OLD ENGLISH MINCE MEAT.
65 lb. Tubs, per lb......................................  H'/p;
25 II). Gold Lined Pails, in crates, per lb. 8i/5c 
12 lb. Gold Lined Pails, in crates, per lb. 9c 
2s. Gold Lined Tins, 2 doz. per case, per

doz............................................................... $2.00
5s. Gold Lined Pails, 8 in. case, per pail. . .50
7s. Gold Lined Pails, (i in case, per pail.. .70
lb oz. Glass, 2 doz. in case, per doz......... 1.60
28 oz. Vacuum Jar, 1 doz. per case, p. doz. 2.75

FINE OLD ENGLISH PLUM 
PUDDING.

Is. Bowls, 1 doz. in case,
per doz............................... $2.75

2s. Bowls, 1 doz. in case,
per doz.............................. 4.50

3s. Bowls, 1 doz. in case, 
per doz.............................. 6.50

WAGSTAFFE LIMITED
Pure Fruit Preservers

Hamilton Ontario
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Original and Leading 
Brand Since 1857

THE C AN A OIA N GROCER

TALK MONEY 
UNTO

YOUR POCKET
You know our brands, they’re ad­
vertised for you to your eustoni- 
ers. This means that your custom­
ers know them by name if not by 
taste.

This makes it one of the easiest 
things to talk money into your 
pocket. Very often the mere men­
tion of the name BOUDEN’S will 
recommend the goods and the sale 
is made.

BORDEN’S
PRODUCTS
are produced with the aid of only 
the most modern and scientific 
condensing machinery, and can be 
relied on for their purity. Coupled 
with this is long experience and 
the most rigid sanitary regulations. 
It’s the Brand you should feature. 
It will bring the money in.

Borden Milk Co.
LIMITED

“Leaders of Quality "

Montreal
Branch Office : No. 2 Arcade Building, 

VANCOUVER

SVCHAfiTft

feRATEDMI

ÇOfFEfc^fl
C0*BÏnÏd~READY' TO USt ft

unsweetehJ|l|(

EVAPORATEDr
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THE CANADIAN G R O C E K

TRADE
MARK

Cases Per Day
\^F is the capacity of our Enlarged Factory

The Good Sellers Order Early
Halifax 3 lb. Boxes 12 to crate 
Halifax 1 lb. Boxes 24 to crate 
Halifax STRIPS 30 lbs. to case

ACADIA 2 lb. Boxes 12 to crate 
ACADIA Tablets 20/ls 
ACADIA STRIPS 30 lbs.

BLUE NOSE COD STEAKS 20/1 and 2s 
PILOT COD 20s/l-2

PILOT LOOSE 25 lbs. to case 
CODBITS 30’s loose

CODBITS 12/3s
SKINLESS COD-FISH

C.R.C. Brand 100s DOMINION Brand 100s and 50s
Sole Packers:

Atlantic Fish Companies Limited
Lunenberg, Nova Scotia

Selling Agents:

Maritime Fish Corporation Limited
Montreal, Quebec

QUALITY

4



THE CANADIAN GROCER

Mr. Grocer, do 
you stock the
Family Can of 
Baked Beans

Simcoe or 
Quaker Brands?

■Hiiw»ytr

Your competi­
tors do, and are 
selling great 
quantities daily. 
There is a good 
profit in thesell- 
ing for you and 
a whole lot of 
satisfaction for 
yourcustomers. 
All real live job­
bers stock them. 
The finest beans 
grown, put 
through the fin­
est process, sold 
at the lowest 
price possible.

ORDER TO-DAY
Dominion Canners Ltd.
HAMILTON CANADA

6
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THE CANADIAN GROCER

ILi

PURE
MILK

AYLMER 
(Canada First) 
CONDENSED 

MILK

is not just or­
dinary cows’ 

Milk. Itispure, 
full cream Milk, 
over three times 
richer in butter 
fat than ordin­
ary Milk.
It is .sweetened 
with granulat­
ed sugar or un­
sweetened.
A can of Ayl­
mer Condensed 
Milk should be 
in every house­
keeper’s pantry, 
and then there 
is no anxiety 
over Cream for 
the teaor coffee 
when visitors 
arrive unexpec­
tedly.
Ask for Aylmer. Qual­
ity of every tin guar­
anteed.

The
Aylmer Condensed 
Milk Company, Ltd.

Factory: Aylmer, Ont.
Business Offices :

Hamilton

SOCLEAN
(The Original Dustless Sweeping Compound)

MORE PROFIT 
TOTHE DEALER
boolean pays a 
liberal profit at 
every sale, and 
it lias proven a 
repeating seller 
and trade winner 
everywhere. Are 
you in on this 
profit producing 
line ? Display it, 
introduce it, and 
you will be the 
gainer.

m*'*1’—"—nti
___

SOCuean LIMITED. 
*w.s...

MORE VALUE TO 
THE CUSTOMER
We could not im- 

|prove the quality, 
we improved 

the quantity. The 
25e package has 
been enlarged and 
the f»Oc and $1.00 
packages have 
bet*n reduced to 
40c and 75c res 
pectivelv. Your 
patrons appreci­
ate the merits of 
Soclean, they will 
appreciate these 
values.

SOCLEAN LIMITED
“The Originators of Du.tle.s Sweeping “

TORONTO
Agent, for We.t.rn Caned.: J. J. GILMOR A CO.. WINNIPEG. 

Agent, for Montreal: MEDLEY M. SUCLKING A CO. 
Agent, for Ottawa: W. R. BARNARD A CO.

SUCCESS
Jam

Jam
Jam

aKing” Compound
We have sold hundreds of eases of our jams during the 
past three weeks, and the demand is still heavy. There’s 
a good reason, too Quality Superb.

Are You Stocking ?
We want an Ontario Agent.

Labrecque & Pellerin, Montreal
AGENTS

John J. Gilmor & Co. J. Hunter White
Winnipeg St. John, N.B.

mü3



T II K C A NAM A N G R O C K U

Clark’s Pork and Beans
PLAIN, CHILI, TOMATO SAUCE

The one 
outstanding 

feature of
CLARK’S

is the

QUALITY
and QUALITY is indisputably the all important need in 
the food of the nation.
Our people to-day are aliv e to the necessity of PURITY and 
QUALITY in their diet and that is one reason why 
your sales of CLARK’S PORK and BEANS are always 
heavy.
The people know from long experience that they are pure 
and dependable, for the name ("LARK’S is always a guarantee 
that they are prepared only from the BEST.
Don’t lose sight of the fact that QUALITY TELLS.

W. CLARK, >: MONTREAL
7
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*pêrfëctï^împï^ômake „ 
k Simply perfect when, made

KIT COFFEE CO.

COFFEE TALKS
It is estimated that 
only ten people in fifty 
can make good coffee 
from “ the bean,” the 
others blame you or 
the coffee. Everyone 
can make good coffee 
always with —KIT 
COFFEE ESSENCE- 
but it must be “ KIT.”

GOVAN, GLASGOW
ALEX TYTLER. Temple Building. London. Ont.
J. A. CROOKS. Bedford. Halifax. N.S.
KIRKLAND & ROSE, 312 Water St . Vancouver, B.C. 
G. C. WARREN, Regina. Saak.

FREDERICK E. ROBSON & CO. TORONTO

‘Tin u
. 1 Ill'll tjH 

(lirr 
Su f f.s- 

t nef mn

■Stttitfâ

NOW!

Samples free from—

W. SYMINGTON & CO., LTD.
MARKET HARBORO, ENGLAND

Ol'I’fcNllfclMhK BROS., 25 I*t*ncl**r Vuncouvt*r.
SCOTT, BATIIGATF & CO., Notre Dame St., Winnipeg. 
K. »l. DON At; II \, Muhonie Building, London, Ontario. 
FKKDEKICK K. ROBSON Hi CO., 25 Front St. E., Toronto.

“Thru
. I re no 
Easi 11/ 

Pre/mreil

is the season for soup. You 
can easily increase your trade by selling

SYMINGTON’S SOUPS
"They always give satisfaction,” said Ellen Terry.

Special Advertising sent free
WRITE NOW !

C.C. Parsons
_ _ & TRADE

Household

A MARK

mmonia
Introduced 187*5

Will not injure the 
hands or fine fabrics
AVuf.li day often leaves a woman’s hands in very 
bad shape, owing to the use of strong ammonia 
or washing compounds. I’arsons’ Household 
Ammonia does not injure the skin or fabrics 
nor discolor white goods.

It is an ideal bath requisite.
1’arsons’ Ammonia is cloudy in appearance lie- 
cause it is pure Ammonia mixed with other 
ingredients which prevent injurious effects.

COLUMBIA CHEMICAL WORKS
BROOKLYN, N. Y., U. S. A.

SOLE PROPRIETORS

ROSE
MONTREAL

& LAFLAMME, Limited
AGENTS TORONTO

GLOBE'

“GLOBE”
Macaroni Vermicelli
\are lines which you can hand to the customer without 
Tear of complaint. Jn other words, you can stake your 
jreputation on them.
Made in a spotlessly clean factory from the purest 
of ingredients.

Ask nearest agent or write direct.

D. Spinelli, Montreal
Registered

AGENTS:—Quebec: Boivin, Grenier & Cie., Ottawa: A. M. 
Sutherland, St. John: J. Hunter White, Toronto: C. C. 
Mann,Western Provinces: Tees St Persse Ltd., Winnipeg.



THE CANADIAN GROCER

A Table Delight for 
Old and Young

Jelly, as a sweet at luncheon 
or dinner, is unsurpassed—if 
it is Chivers.'

Flavored with

Ripe Fruit Juices

Chivers" ' 
Table Jellies
owe their immense popularity to the fact that they are flavored with 
ripe fruit juices, from the finest fruit obtainable, and are prepared 
with exquisite care and scrupulous cleanliness. Chivers’ Gold Medal 
Jelly is put up in fourteen distinct flavors, every one a wholesome 
and delicious table delight.

In these days of careful buying regarding purity, you can sell 
Chivers’ and have a confidence in the sale that it will satisfy the most 
particular customer. Its excellence of quality will gain many repeats.

STOCK UP—THE PROFIT IS GUARANTEED.

CHIVERS & SONS, LIMITED
FRUIT GROWERS

HISTON CAMBRIDGE - ENGLAND
For samples and quotations apply to the agents :

THE W. H. MALKIN CO., LTD. FRANK L. BENEDICT & CO.
57 Water St. 

VANCOUVER, B C. 
(British Columbia and Alberta)

144 Craig St. West 
MONTREAL

(Canada and Newfoundland)

0
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THE CANADIAN GROCER

A
House 

old enough to 
have a reputation, 
young enough to 

be abreast 
of the 
times

Packer’s
Celebrated
Chocolates

NEW IDEAS NEW BOXES NEW CENTRES 
NEW SERIES OF HIGH GRADE GOODS

Mr. J. P. Wright has arrived iii Canada from Australia 
and will advise our friends prior to calling.

H. J. Packer St Co., Ltd., Chocolate
Manufacturers Bristol,

England

Sanitary Cans
« The Can of Qualify”

Baked Beans, Soups, 
Meats,Condensed Milk, 
Evaporated Milk

Sanitary Can Co., Ltd.,
NIAGARA FALLS, ONT.

10



THE CANADIAN GROCER

Nothing But The Best 
The One Inflexible Rule For

DOMOLCO
Every package of Molasses bearing this registered label must contain 
the BEST, nothing but the BEST, nothing but Molasses.

Offered as superior for table use to any other Molasses on the 
Canadian Market.

We know this to be a strong statement, but you will find the proof in 
every tin.

Every family on your list of customers should use Molasses, and the 
majority of them will purchase it regularly after trying

DOMOLCO
Show them quality plus modern package, and note the repeat orders.

THE

DOMINION MOLASSES CO.,
LIMITED

Halifax, - - Nova Scotia

u
f



THE CANADIAN GROCER

GET OUT OF THE 
TANGLE OF YOUR 
CREDIT 
BUSINESS

C
JI1*:<’K y.nir -red it ;i<<-ounts, prevent misunder- 
st.imlings mid forgotten charges, k<*«*|» in close 
tomb willi your delinquents ami save worry, 
loss ami night labor making ledger entries ami 

making out accounts. Get a

McCaskey Account Register
and gel in line with over S0.000 other wise dealers who 
are enjoying the advantages of the Met 'ASKKY. It 
pays for itself in a short time.

We also manufacture the famous “SI'KKTY” dupli- ^ 
«ating salesbook and every style and size of single X- 
carbon pads

Manufacturers of the McCaskey Account System.

The Dominion Register Co., Ltd.
Toronto, Ontario 

Trafford Park. Manchester. England.

HIS INFLUENCE COUNTS
(jive him a table salt that is always ilry ami line—- 
one that leaves the shaker evenly anil without urging.

WINDSOR
TABLE SALT

makes a linn friend of every man, because it is dry 
and line, never rakes or rings in the shaker, and it 
flavors food as it should be flavored—with not a trace 
of bitterness.

THE CANADIAN SALT CO.,
LIMITED

bWilte.

Within the next few weeks every 
dealer will be interested in securing a 
supply of good Brooms. Let us suggest 
that you try the

KEYSTONE BRAND
this season. They are always reliable, always 
uniform in quality and always reasonable in 
price.

We guarantee that you will 
have no kick from your cus­
tomers if you sell our Brooms.

STEVENS-HEPNER CO., Ltd.
Port Elgin, Ont.,

13
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THE CANADIAN GROCER

WHO’S THAT 
KNOCKING AT 
THE DOOR?

WHY, MRS. EDWARDS, with the Best 
Prepared Soup Proposition on the Market.

—1 r /

EDWARDS
DESICCATED

are so cheap—5c. per packet 
—that all your customers will 
be glad to try them.

And Edwards’ Soups are so 
good that they will even more 
gladly keep on buying them.

Edwards’ Soup is nourishing 
and delicious, because it is 
made of prime beef and the 
choicest vegetables.

Besides, it adds an appetiz­
ing flavor to dozens of other

dishes, such as stews, hash, 
gravies and sauces, and 
strengthens other soups.

The cold weather will bring 
a lively demand for these 
widely advertised Soups of 
Edwards’—Brown, Tomato 
and White. Get ready with a 
good stock and plenty of the 
Display Cards and helps for 
Window trimming which we 
supply free.

DISTRIBUTORS:
W. G. Patrick & Company, Toronto and Vancouver Wm. H. Dunn, Montreal

Escott Si Harmer, Winnipeg.

13



THE CANADIAN GROCER

Tell Your Jobber 
You Want

|FROMTHEUllDOrSUHSHINE|

WHITE SWAN 

YEAST CAKES
are the most reliable and satisfactory 
yeast cakes on sale in Canada. Your 
customers will not complain of poor 
results if you supply this brand.

This Mark on Every 
Box Insures the Best

ORDER FROM 
YOUR WHOLESALER

Place Order Now for 
Fall Delivery

From a Hard Headed Business Standpoint
Coles Machines embody in quality of materials and work­

manship, a construction, guaranteeing a long term of service.
They are very 

economical to oper­
ate, due to their 
great simplicity 
and design. For in­
stance, to grind one 
pound of coffee re­
quires no more 
power than to burn 
an ordinary electric 
light for three min­
utes, or, in other 
words, one-fiftieth 
of a cent.

Again, by com­
parison you will 
find that in every 
instance there is a 
considerable differ­
ence in favor of the 
C O L E S. Combine 
these facts then,
Price, Endurance,
Economy, and they 
will present three 
very good reasons 
why the COLES is 
the one lngi'-al ma­
chine for jo*.

COLES MFC. CO., Philadelphia, Pa.
AGENTS—Chase & Sanborn. Montreal; The Codville Co., Winnipeg: 

Eby. Blain. Limited. Toronto: James Turner & Co.. Hamilton. 
Ontario; Kelly. Douglas & Co.. Vancouver. B.C.; L. T. Mewburne 
& Co.. Calgary. Alta.

White Swan Spices & Cereals
Limited

SOLE DISTRIBUTORS TORONTO

À CHAUSSURE
sJheFFDALLCrÇp LimrtoZ

XICOVFR ONJjjP*

V#0 INI

(1®^
ÛANS^j

Certainly You Have
seen our cartoon advertisements em­
phasizing 2 in 1 Shoe Polish to 
the consumer. If you are not already 
in on this you should be. 2 in 1 
will polish wet or oil boots and will not 
soil clothes.

The F. F. DALLEY CO.
LIMITED

Hamilton, Canada Buffalo, U.S.A.

14



THE CANADIAN GROCER

GELATlNt

PUTTING BOTH PACKAGES IN AN ORDER
When a customer asks for KNOX SPARKLING GELATINE you'll liml it easy to sell her KN<>X 

ACIDULATED GELATINE as well, liecause our advertising in tin- magazines is calling your custom­
er’s attention to the value and convenience of the ACIDULATED package. It contains an extra 
envelope of concentrated lemon juice in addition to the two envelopes of gelatine enough to make two 
full quarts of jelly—flavor and all in the one package for 15 cents. It is far siqierior to the cheap, flavored, 
ready prepared gelatines which make only one pint of jelly j>er package. No wonder KNOX GELATINE 
is such a fast seller, and no wonder grocers like to sell it at the profit it pays!

“Make KNOX your gelatine leader.”

CHAS. B. KNOX CO.
JOHNSTOWN, N.Y.

BRANCH FACTORY, - MONTREAL, CANADA

Every Household Has
Use for Arrowroot !

Day by day hundreds of people are learning the wonderful food properties of 
St. Vincent Arrowroot. Large manufacturers of biscuits and chocolates find that 
their products which contain this popular food are the choice of consumers.

ST. VINCENT ARROWROOT
can be made up into so many and so delightful dishes that its popularity is easily explained. 
Medical science is loud in its praises of St. Vincent Arrowroot as a dish for infants and invalids, 
because it is so strengthening and easily digested.
You have but to acquaint your trade, Mr. Grocer, with the fact that you have St. Vincent Arrowroot 
and you can be sure of a steady sale. There’s good money in it, too.

Write the Secretary for information and samples.

ST. VINCENT «HR0WR00T BROWERS’ AND EXPORTERS’ ASS’N
KINGSTOWN, ST. VINCENT, B.W.L

AGENTS: Wallace Anderson, 49 Wellington Street, Toronto. L. H. Milieu, Hamilton, Canada

15



THE CANADIAN GROCER

It is always in demand, because it is of the first quality. Stock 
RICE'S and earn the favor of your customers, It is the best ob­
tainable for Table, Dairy and Cooking.

Write for Prices, Prompt Shipment.

THE NORTH AMERICAN CHEMICAL CO. Ltd., Clinton, Ont.

The Salt that is ALL SALT ISLAND LEAD MILLS Ltd
Tel. Address : “Laminated,” London. L1MEHOUSE 
A.B.C. Code, used 4th & 5th Editions LONDON, E., Eng.

HUGH LAMBE & CO.. TORONTO 
Canadian Agent, : J. HUNTER WHITE. ST. JOHN. N.B.

CECIL T. GORDON. MONTREAL

(Best Incorrodible)
Buy “ PRIDE OF THE ISLAND" Brand

as extensively used for years past by most 
of the leading packers of Tea in Canada.

TEA LEAD

THB SIGN OF

g TEAS, COFFEES, SPICES, EXTRACTS,
BAKING POWDER,

7^ JELLY POWDER, SOAP.
Canned Vegetables, Fruits and Salmon, Syrup, Etc.

. k All goods branded “TARTAN” ensures the handler
LIVII of the first quality, every package guaranteed.
.y 'Phone Numbers—462 Long Distance. Free to Buyers. 3595, 3596, 3597,

3598 Order ’Phones. 748 Shipping Office.

All orders shipped same day as received.

ryC C. TA Wholesale
L I IL OC vv.) Manufacturing Grocers, HAMILTON

MR. GROCER!
Don't let the hot weather Interfere with profits. 

Investigate the merits of the new

“WALKER” 
Refrigerator Counter

IT is just what you need for the economical handling 
of cooked meats, fancy dairy goods, fresh fruit, vege­
tables aud seasonable delicacies.
IT combines perfect sanitation with economical refrig­
eration, and so temptingly displays your goods that cus­
tomers will crowd around this counter to buy.
IT will boost your sales, win public confidence, 
individualize your store, and quickly pay for itself in 
a saving of waste alone.
Let us tell you more about it. Drop us a card for par­
ticulars and we will immediately get in touch with you. 
We manufacture the best in modern grocery fixtures— 
“ Walker Bins.”

Write for illustrated Catalogue and Estimates.

Walker Bin & Store Fixture Co.
REPRESEITATIVES.-

Mdaitofca: Watson & Truesdale. Win-ioeg Man.
Sa*k am Aha : J N hm 'h Box 695 Regma Sask.
Vancouver Western Plato 6Ns ■ Co. 318 W«ter St.
Montreal: W. >. Silceck, 33 st « (hold* Street
Maritime Pr»»inces : R. R. Rdoklne, 4 Wr.ght St., St. John, N.8.

LIMITED

Berlin, Ontario

Aim for the 
best

('offtie is something 
on which the whole 
family express their 
opinion at the morn­
ing meal. Their __
judgment is in the cup alone. Aim, 
therefore, to supply them with cup quality 
coffre. Rideau Hull is blended from the 
Iinest cup selections only, and will please 
the most exacting.

GORMAN, ECKERT & CO., Ltd.
LONDON ONTARIO

Western Selling Agents
MASON & HICKEY WINNIPEG

■■
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THE CANADIAN GROCER

Important Trade Notice
All orders received for

will positively be shipped the same day. This is most important to Merchants at
this Season.

Cook’s Friend Baking Powder
is made in Canada from the purest of Grape Cream Tartar 
and is equal to the best imported, selling at half the price.

PURER THAN THE LAW DEMANDS

NO ALUM! NEVER WAS!

LOOK 
□ AGAIN

At name on package. You' j 
T must get McLEAN’S 

WHITE MOSS if you want 
“the goods.”

Canadian Cocoanut Co., Montreal

i&i

THE nCREGOWAPER BAG HOLDER

Better Service Means More Trade
THE McGREGOR PATENT BAG HOLDER 
is the biggest step to quick service of your cus­
tomers, and quick service is probably the re­
maining thought of every trader to your store. 
Make it a favorable one.

KILGOUR BROS.
21-23 Wellington St. West. TORONTO

Strong, delicious Coffee can be prepared in one moment without trouble by using

SYMINGTON'S COFFEE ESSENCE
Your customers will appreciate this, and when they find that 

SYMINGTON'S has the flavor, strength and aroma of the finest Coffee 
will become regular buyers. It is the purest and most economical of 
all Coffee Essences.

Thos. Symington & Co., Edinburgh and London
AGENTS:— Ontario—Messrs. W. B. Bayley di Co., Toronto. Quebec—Messrs. F. L.
Benedict & Co.. Montreal. Vancouver and Winnipeg -Messrs. Shallcross, Macaulay it Cu



THE CANADIAN GROCER

JAPAN TEAS
This season is proving especially profitable to Jobbers on 
account of their undoubted superiority over other Green Teas, 
and the conditions of the home market this year are particu­
larly favorable. Our brokers have a complete range of our 
samples.

FURUYA & NISHIMURA

AUCE
England's Most Popular Sauce

is now being extensively advertised in Canada. Most of the 
leading Grocers are selling it freely and obtaining the full 
benefit of the money we are spending. Wouldn't it he worth 
your while to stock it?

>:•:,v.

W. <i. PATRICK & CO.. Toronto, Montreal, etc*.
K. B. SEETON & CO., Halifax. N.S.
THE MIDLAND VINEGAR CO., ET1)., Birmingham, Eng.

*•*•/!•* **••*«*!*• *"*"*•*•*•*•*• *•*•*•*•*•*•*•*•**"• * *

1
I
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The C. BORGEN 
PACKING CO.

STAVANGER NORWAY

Packers of all kinds of 
smoked Sardines and 
Herrings in pure Olive 
Oil and Tomato Sauce.
Unsmoked Sardines after 
latest French methods. 
Our new factory is 
equipped with the very 
best French machinery.

Telegrams!: “ PACKING." Telephones : OFFICE, 1464, 
PRIVATE, 1057. Codes: "A.l” & “A.B.C.”,(5th edition.)

Fruit Jars
PROMPT SHIPMENT

“Perfect Seal,” 
“Schram,” “Gem” 

or “Crown”
ALL SIZES.

ORDER NOW.

Walter Woods & Co.
HAMILTON - WINNIPEG

18
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GET STARTED
BONELESS CODFISH

Offers you excellent opportunities to make big profits, as it is very cheap and consequently a big 
seller. There is one brand only to stock and that is ‘‘Canada.’’ All leading wholesalers carry it.

PICK OUT A FEW LINES 
BONELESS FISH.

20 1 lb. Tablets. Atlantic Special ............... 20 lbs., 1 lb. and 2 lb. Blocks
12 2 lb. Boxes. Mariner Brand .................25 lbs. Bulk.
30 lb. Boxes, Whole Strips Cod Bits...............................25 lbs. Bulk.

SKINLESS FISH.
Eastern Fifties ...................50 lb. Boxes. Eastern Hundreds.............100 lb. Boxes.

WE CAN SUPPLY
New, Large, Fat, Bright, Salt Herring. In Car Loads.

WRITE

North Atlantic Fisheries Limited
Successors to Halifax Cold Storage Co., Limited

Selling Branch : 47 William Street, Montreal
“CANADA”~BRAND 

PURE BONELESS COD
The Best of ’Em All.

Canada Tablet 
Canada Crate 
Canada Strip .

? .T* » * *e t V

Read About

QUINQUIN0L
The Original Stock Food.

Has been awarded 
three diplomas.

Packed in artisti 
cally finished tins.

Can't spoil.

Wv want one dealer 
in each town to 
handle this high- 
class line. M a k e 
this a lever towards 
securing all the 
fanner’s trade.

50 Per Cent. Profit Guaranteed.

Quinquinol Stock Food Co.
69 St. Timothee St., Montreal

SWEEPING POWDER8CE35C0I
**WUFACTU*l?

MPHOMfH

ANTI-DUST
“The powder that makes microbes impossible"

If you are not stocking Anti-Dust—
You are missing A SELLER

If you are overlooking Anti-Dust—
You are losing PROFIT

Needed In every home 
Needed in every store 
Needed all the year

We hive ■ fine propo­
sition for Western 
Agents.

Sapho Mnfg. Co., Ltd., Montreal
ONTARIO AGENTS :

MacLaren Imperial Cheese Co., Limited, Toronto
Quebec City: W. Rousseau, St. Joseph St.
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Manufacturers’ Agents and Brokers’ Directory
The Canadian market is over three thousand miles long and extends from the peach 
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this 
market satisfactorily or get the best out of their Canadian opportunities without the 
assistance of local agents. The following firms in all parts of Canada are prepared 
to act as agents for good lines. The service department of the Canadian Grocer is 
at the disposal of firms wanting agents or of agents wanting agencies.

WESTERN PROVINCES.

Wholesale Commission Brokers and 
Manufacturers’ Agents

WINNIPEG - MAN.
Domestic and Foreign Agencies 

Solicited.

WATSON & TÎUJESDALE

JOHN J. GILMOR & CO.
Wholesale Manufacturers’ Agents and Com- 

■cission Biokers
WINNIPEG, MAN.

Covering Manitoba. Saskatchewan and Alberta. 
We can give special attention to a few more 
first class lines, Domestic and Foreigh agencies 

solicited.

ESCOTT & HARMER
Successors to W. H. ESCOTT CO.

WHOLESALE GROCERY 
BROKERS, COMMISSION MER­

CHANTS and MANUFACTURERS’ 
AGENTS

OFFICES:-
Winnipeg, Regina, Calgary, 

and Edmonton

H. G. SPURGEON
WINNIPEG

Wholesale Broker and Manufacturers’ 
Agent

Canadian, British and Foreign Agencies 
Solicited.

230 Chambers of Commerce.
P.O. Box 1812.

The J. J. TOMLINSON CO.
WINNIPEG

Wholesale Grocery Brokers.
Office and Track Warehouse,

92 Alexander St. E.
Correspondence solicited on domestic 
and foreign lines.

757 Henry Ave.,

FRANK H. WILEY
MANUFACTURERS’ AGENT

IMPORTER
WINNIPEG

WESTERN DISTRIBUTORS LIMITED
Wholesale Commission Merchants, Cus­
toms Brokers and Manufacturers’ 
Agents. Cars Distributed, Warehoused 
and Forwarded. Warehouse on Transfer 
Track. Business solicited. Our position 
Is your opportunity.
Saskatoon - Western Canada

WESTERN PROVINCES—Continued.

G. C. WARREN
Box 1036, Regina

IMPORTER, WHOLESALE 
BROKER and MANUFACTURERS’ 

AGENT
Trade Established 12 Years. 

Domestic & Foreign Agencies Solicited.

DISTRIBUTORS,LIMITED
P. O. Drawer 99 

EDMONTON, ALBERTA. 
Manufacturers’ Agents, Commission 

Merchants, Warehousemen.
Track connection with all Railroads.

THE WESTERN BROKERAGE & MANUFACT­
URER’S DISTRIBUTING CO.

Commission Broker*, Custom* Brokers 
and Manufacturer* Agent*. Shipment* 
stored and <li*t rihuted, Bonded ware- 
bou*e in connection. Your business 
solicited.
222 Ninth Ave. West - Calgary, Alta.

WHOLESALE GROCERY BROKERS

MANUFACTURERS’ AGENTS 
Fort Garry Court, Main Street.

Winnipeg - Canada

RUTTAN& CHIPMAN

ONTARIO.

I have ready for shipping 
three car loads of imported

HAND PICKED WHITE 
PEA BEANS

In 220 lb. sacks. For price on 
quantity required write,wire or 

phone
NORMAN D. McPHIE
Wholesale Grocery Broker 

27 Federal Life Bldg., Hamilton, Ont, 
Established 1903

When you want the best goods 
and lowest quotations on the 
following, write or wire us.—

Currants, Salmon, Evaporated 
Apples, White Beans, and 
Canned Goods.

W. H. MILLMAN & SONS
Wholesale Grocery Brokers 

Toronto

ONTARIO—Contlneed.

MacLaren Imperial Cheese
Co. Limited

DEPARTMENT AGENCY
Agents for Grocers’ Specialties and Whole­

sale Grocery Brokers

TORONTO. Ont. DETROIT. Mich.

W.G. A. LAMBE & CO
TORONTO

Grocery Brokers and Agents. 
Established 1885.

Secure our prices for
Fine FILIATRA CURRANTS, 

Greek cleaned, in half cases,
before purcliuslng

LIND BROKERAGE CO.
49 Wellington St. East - Toronto

W. G. PATRICK & CO.
Manufacturers’ Agents 

and
Importers

77 York St. - Toronto

THE MARSHALL 
BROKERAGE COMPANY

67 Dunde. St.. LONDON, ONT.
Wholesale Grocery Brokers. Fully 
equipped to act as agents for Brit­
ish, American and Canadian grocery 
lines. WRITE US.

MARITIME PROVINCES.

W. S. CLAWSON & CO.
Manufacturers Agents and 

Grocery Brokers 
Warehousemen

ST. JOHN, N. B.
Open for a few more flrst-class lines.

H. R. SILVER, LTD.
MANUFACTURERS’ AGENTS 
AM) GROCERY BROKERS.

HALIFAX NOVA SCOTIA
First-flan» frost-proof storage facilities. 
Correspondence solicited on Domestic 

and Foreign line*.

C. E. CREIGHTON & SON
Broker* end Commission Merchants, 
Manufacturers' and Millers* Agents,

HALIFAX, NOVA SCOTIA
Domestic and Foreign Agencies Solicited.
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■ - Manufacturers’ Agents and Brokers’ Directory
(CoBtineed.)

NEWFOUNDLAND.

T. A. MACNAB & CO.
ST. JOHN’S - NEWFOUNDLAND 

MANUFACTUREES’ AGENTS
and COMMISSION MERCHANTS 

Importers and exporters. Prompt and 
careful attention to all buslneas. High­
est Canadian and foreign references. 
Cable address: "Macnab, St. John's. 
Codes : A, B, C, Stb edition, and pcleats.

BRITISH COLUMBIA.

McLEOD & CLARKSON
Manufacturers' Agents and Wholesale 

Commission Agents 
•62-6 Comble St.. Vancouver, B.C.

Cas giro strict attention to" a few flrst-class 
Grocery Agencies. Highest References.

QUEBEC.

L. EMILE GABOURY
Msssfsctsrers' A jest and Commission Merchant

235 St. John St., QUEBEC, CAN. 
Correspondence solicited with brokers 
or manufacturers looking for a reliable 
representative. Can furnish best of 
references.

L.H. MAJOR and 
J. SOUBLIERE, Limited

Wholesale Brokers and 
Manufacturers' Agents 

Canadian, British and Foreign Agencies 
Solicited

Sussex Street, Ottawa, Canada

Macaroni 
and Cheese

Will be a favorite dish this 
Fall, and dealers should 
push macaroni to some ex­
tent just now.

All Kinds of Cheese
Roman Parmesan 

Swiss Gorgonzola 
Etc., Etc.,

on hand.. We just want 
your request.
The best of macaroni 
at thoroughly reasonable 
prices.

Writ*

H. E. VIPOND
197 St. Paul St., MONTREAL

SHIR YOUR CARS TO
FERGUSON'S SIDING

Cars continually loading for all cities in the West and Northwest.
Inland Revenue and Customs Bonds.

Our siding is on O.T.P. and C.N.R., inter-switching with C.P.R. aud Midland 
Railway. Cars distributed carefully.

FERGUSON BROS., Warehousemen,
123 Bannatyn» Avm , WINNIPEG, Can.

We have records in our vaults covering ten years ’ satisfactory service.

The failure to stock some standard commodity may be the 
means of a merchant losing trade.

Mathieu’s Nervine Powders
a quick sale and good profits. For 
all forms of headaches there is no 
remedy which reaches the seat of 
the trouble so quickly and so effec­
tively as Mathieu s Xerrine Pow­
ders. Be sure and stock them, a.- 
they are quick sellers.
Try Mathieus Xereine Powder* 
yourself at our expense as per cou­
pon attached, if you or someone of 
the family sutler from headaches.

MATHIEU’S

NERVINE POWDERS
Fer Headache aid Neuralgia

Cemleim me Up mm, Mm f Aim* er CAJmret
One powder will relieve s

48 Powders /or 25 cents

Remember there is nothing equal to Mathieu's Syrup of Tar 
and Cod Liver Oil for breaking up colds.

The
J.L. MATHIEU CO.

Proprietors

Sherbrooke, P.Q.

Please sc d regular box of Mathieu’» Nervii 
Powders to the following address :—

With (Name of firm)................................. .*.......... ....

City or town........ .................................  Prov......................

THE COCOA OF HIGHEST FOOD VALUE
THE IDEAL 

BREAKAST AND 
SUPPER BEVERAGE 

FOR ALL 
WEATHERS.

GRATEFUL AND COMFORTING

EPPS’S Agrees with every­
body forming one of 
the most digestible 

and nourishing 
articles of 
diet known.

CHILDREN THRIVE ON EPPS'S
Frtrtc’c Millr f Knrnlafa melts in the mouth with a delightful smoothness and E*pps S IVlllK vnocoiaie a lingering deliacacy of flavor.

Special Agents: WILLSON A WARDEN. Toronto. Manitoba: BUCHANAN A GORDON. Winnipeg 
FORBES A NADEAU. Montreal J. W. GORHAM A CO. Halifax. N.S. C. A. MUNRO. St. John. N.B.

I K> A

Condensed Ad.
IN

This Paper

O. E. Robinson & Co.
Manufacturers and Buyers of Dried, 

Evaporated and Canned Applet.
Ingereoll, - - - - Ontario

Established 1886.

The BROWN it the 
only eonvenlent 

Bog Holder

Occupies no counter 
space The bags are 
held in position by a 
gravity — no pert or t- 
tion ef hags necess­
ary. Handy. Ha* es 
Time. Will last a life­
time For sale by 
jobbers everywhere. 
Ask your job» er or

The Brown NfJ. Co. 
Creates, lews, U.S.A.

■t *’ V (Mf »... ■

•• .
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<9
CANADIAN PURE LEAF 

TOBACCO
Can be sold in your district. Get a supply. 
Also see that you have a good range of 
pipes. Write
J. A. FOREST. 18$) Amherst St., Montreal.

Can Our Traveller Call ?
COURTESY OUR IDEA

COUVRETTE &SAURIOL
Wholesale Grovers, Montreal.

have a number of good propositions for 
grocers and clerks. Stores well located, 
good profitable business. Do you want to 
open up in Canada’s leading city? If so. 
write me.
V. de la RONDE, 14-16 MeGill College Ave. 

Montreal.

( DON SHOE POLISH 
FAVORITE STOVE POLISH

are lines of unequalled merit and should 
l>e investigated by you. We positively aie 
ready to money-back our goods if any 
complaint is made, but we know that dis­
satisfaction is impossible. Agents, write.
Uncle Sam Dressing Co., - Lanoraie, P.Q.

None equal. Insist upon McDougall’» 
There IS a difference.

D.McDOUfiALL 4 CO.. LTD., ft*

-i
WRITE TO

10 Garfield Chambers. Belfast, Ireland, 
for Sample Copy of the

Irish Grocer, Drug, Provision 
and General Trades’ Journal

if you are interested in rrish trade.

COMTE’S COFFEES
are not ordinary Coffees, but something
out of the ordinary. That’s why there is
such a call for them. Let’s hear from you.

146 St. Urban St. Montreal

When writing advertisers 
kindly mention having seen 
the advertisement in this paper

VOL-PEEK
The housewife’s friend. The article that 
mends puts, pans, etc., in if minutes. Never 
fails. 100 per cent, profit.

Jobbers, write for Discounts.
Ontario Agent :

W. J. FLEW WELLING. 65 Front Street, 
Toronto.

SLLTANA (Brand) TURKISH DELIGHT 
Chocolate Turkish Delight

Chocolate Caramels, ele. 
always ask for Sultana Brand. Agents 

wanted in British Columbia. 
ORIENTAL PRODICE CO. MONTREAL 

Agents Ontario ana Northwest: 
MacLarvn Imp. Cheese Co., Ltd., Toronto.

For a Satisfying Aroma Giving Smoke 
Recommend

OLYMPIA ^

BEN*’be Y CIGARS
Ed. Youngheart & Co., Limited 

Montreal, P.Q.

For Flavor
BOURQUE'S
PICKLES

BOURQUE’S
CATSUP

Are Unequalled. 

H. BOURQUE & FILS Montreal.

For Disinfectants of 
any kind

Write
MONTREAL GERMICIDE,

220 Colonial Ave., Montreal

SUCHARD’S COCOA
You want Quality Coeoa all the time, Mr. 
Grocer. It will not pay you to sell a tin 
on which you cannot rely. We can prove 
beyond a doubt the high quality of 
Suchard’s. Remember:—
Suchard’s. Sue-hard’». Suchard’s.
FRANK L. BENEDICT & CO., Montreal

AGENTS
If you want to handle three lines with a 
reputation, ask us about:

SISTER’S STARCH 
CHINESE LIQUID BLUE 
COOK’S PRIDE BAKING POWDER 

Do It Now.
H. F. PACAUD * CO. (Reg.) Montreal.

FRUIT PULPS
Bitter Oranges and Peels
F. KESSELL & CO. 7-8, The Approach

London Bridge, London, Eng.

T1

SHOWCASES
Attractive, Finest Workmanship,

Prompt Attention. 

Don’t pass us when in need.
S. Meunier & Fils, - Maisonneuve, P.Q.

PRIZE DAIRIES
ENGLISH STILTON CHEESE

RIPE and BLUE. Rrad> for the Table 
THE KING OF CHEESE 

Write A. C. Chapman, Special Agent for 
Montreal and Eastern Provinces 

93 Durocher Street Montreal

For High Class Biscuits 
Good Quality Confectionery

Give us a call.

AETNA BISCUIT CO., LTD., MONTREAL

EXO
Kills rats instantly. No odor.

Agents 40% profit
EXTERMINO CHEMICAL CO.

P. O. Box 774 - - - - Montreal.

BAKE OVENS
Baking Decks of Scotch 
Fire Brick. Sectional Steel 
Ovens that can he placed 
anywhere.
Bread Racks, Proof Boxes, 
Pans and every necessity 
for the Bake Shop.

Write for General Catalog.
The BRANTFORD OVER ANO RACK CO.. LTD., irantfor* Caeeda

Write us for New Price List of

WINDSOR SALT
TORONTO SALT WORKS

TORONTO. ONT GEO J CUFF. Mow

Your card in our MANUFACTURERS’ 
AGENTS AND BROKERS’ DIREC­
TORY pages will keep you in touch 
with every manufacturer at home and 
abroad, who is looking for agents to 
represent him in Canada.

Many of the best British and for­
eign agencies in Canada have been 
secured through the cards on these 
pages.
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The Proper Care of Oysters
There arc many false ideas with reference to this subject. 

There is one thing the dealer should firmly establish in his mind 
that lie does not require expert knowledge, and that he should not 
fuss with his oysters. All they want is to be left alone with lots of 
ice on them. There is absolutely nothing else you can do for them; 
never wash or put fresh water in them, neither should you put 
your ice among the oysters; keep them in a compartment pack­

age, preferably a Display Case, where ice and 
water will be separated from your oyster-.
Sell them as you receive them and get a 
price that will afford your doing so. When 
you add water to cheapen your oysters, you 
are short-changing both the customer and 
yourself. If it was a ease where the water 
simply took up the space on so many oysters, 
it would not be so bad, but as soon as you put 
fresh water among your oysters you imme­
diately depreciate materially every oyster tin- 
fresh water comes in contact with, su that 
what you give your customer is not as good; 
you have really not treated him as fairly as 
though you simply took a few oysters out of 
his pint or quart package. The dealers who 
are making money out of the oyster business 
to-day are those who are getting the price, 
and put the stock out the best they know Imw.

The business of the 
“SEALSHIPT * Oyster 
System's Canadian 
Branch has been taken 
over by us. We can fill 
all orders promptly for 
“SEALSHIPT" Oysters 
or equipment.

We are the only exclusive oyster house in Canada. We devote 
our time and energy to the one thing we know best. If you desire 
information pertaining to the proper handling of oysters, forward 
us your enquiries. We will reply to the customers of our compe­
titors with the same courtesy that we extend to our own patrons. 
We are anxious to have oysters properly handled and in this way 
increase their consumption.

CONNECTICUT OYSTER CO.
50 JARVIS STREET TORONTO

23



THE CANADIAN GROCER

“E. D. S.” REPUTATION 
IS NO BUBBLE REPUTATION
The popularity which E. D. S. 
Brand products have achieved 
on the reputation of 100 per cent. 
PURE proves that theirs is no 
“Bubble Reputation.”
That all E. D. S. Products are 
absolutely pure, is not a mere 
assertion. It is backed up by the 
Government Inspector of Foods, 
who pronounced E. D. S. Brand 
100 per cent. pure. See Govern­
ment Bulletin No. 194.
There is no better shelf or count­
er stock, all the jars, bottles and 
pails are attractively labelled 
and make effective window and 
counter displays.

Made only by

E. D. SMITH
WINONA, :: ONT.

AGENTS-NEWTON A HILL. Toronto;
W. H. DLNV Montreal; MASON & 
HICKEY, Winnipeg R B. COLWELL, 
Halifax, N.S.; J. GIBBS. Hamilton,

Purnell’s Pure 
Malt Vinegar

In Oasks or Bottles.

PuRe: X
*4lt I

/£,?T9/&%

OF DEW-DROP - 
PURITY

One hundred and fifty years 
manufacturing any line cannot 
result in anything but perfection 
for it is a well-known fact that 
“Not to go forward is to go back­
ward,” and going backward for 
this length of time would mean 
nothing short of failure.

Purnell’s Pure Malt Vinegar is 
perfection itself. Its absolute 
purity, its delightful flavor, and 
its clear fragrance is unequalled.
It has no rival in the household 
that appreciates quality. Your 
better trade knows Purnell’s. 
Stock it and give satisfaction to 
all.

Purnell & Panter, Ltd.
Malt Vinegar, Sauce and Pickle Makers

BRISTOL, ENG.



T H K CANADIAN GR O C E R

Ewing’s Spices

Purity

Purity

This tells the story shortly.
They make the pickling satisfactory.

S. H. EWING & SONS
MONTREAL

The Brightest Star
in the vutfev l.ssctue XX <«rlU !

Retailers who stock ‘Camp* Coffee are in for a 
bu>\ time and a pav in*» one ' ‘Camp* this season 
is going to boom Strong and constant advertising 
coupled with the best aiticle »t> kind on the 
market, explains win

Replenish >our stick — quuk 
— before the rush cimurs !

CAMP
•WW ty nil *MtutUri% tl try K-ktrt

■ torrn siiciUM- c*a<-. \

Let Us Demonstrate
the selling qualities of

CANE’S
WASHBOARDS

by sending you an order on trial. Place these Inside 
any other make and see which one your customer 
will choose. Experience has proven that “Cane’s” 
is invariably the choice, especially of those who are 
acquainted with the service-giving qualities.

NOT HIGH-PRICED
but are superior in quality to most expensive ones. 
We "have a board at a price to suit every prospective 
buyer.

Write for complete catalogue at once.

The Wm. Cane & Sons Co. Ltd.
Newmarket Ontario
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Bargains 
in Teas

Bargains
in Teas

GROCERS and TEA DEALERS
Wire, Phone or Write to avoid disappointment

EVERY PARCEL IS A PLUM
- Price.
Lot A Ceylon Pekoe, good style colon- liquor................... 15%c

t* P 80 Ilf. < 'lis. Ceylon Orange Pekoe, pungent, clear, sweet 
® liquor.....................................................................................
0 40 chests Ceylon Orange Pekoe, good leaf, sweet strong draw 19%c

FI 30 chests Assam Orange Pekoe, fine Autumnal flavor, clear 
^ thick liquor......................................*.....................................
E 35 chests Assam Pekoe, fine quality and flavor......................

F 50 Hf. Chs. Ceylon green, fine flavory, pungent liquor, bold 
leaf........ ................................................... ‘............................

35 Ilf. Chs. Paklum Congou, fine, strong liquor, well twist- 
^ ed leaf..................................................................................... li^c
II 40 Chests Indian Green, fine, bright, pungent liquor, even 

* young Hyson leaf..................................................................

I 50 Ilf. Chs. Formosa Oolong, fine clear, sweet liquor..........

40 Boxes Gunpowder, choice, pungent liquor, bold, curly leaf 16c

30 Boxes Gunpowder, sweet, pungent liquor, well made.. .. 17%c

E 50 Hf. Chs. Japan Siftings......................................................... 5%c

M40 Hf. Chs. Japan Slugs, fine, clear, pungent liquor, equal
in draw to 18c. values........................................................... li^c

20 Hf. Chs. Japan, well made, strong, pungent, sweet liquor 24c

SAMPLES PER MAIL ON REQUEST

EBY-BLAIN, LIMITED
Importers, TORONTO

HUGH BLAIN, Vice-President.

44

44

44

44

44

44

44

44

44

44

44

44

Price.
1534c

Worth.
m/2c

20c 22y2c

1934c 22c

24c 27c

20c 22i/2c

20c 22%c

W/2c 17c

21c 24c

17c 22c

16c isy2c

m/2c 20c

51/2C 7y2c

14i/2c i7y2c

24c 28c

J. F. EBY, President.
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200,000 lbs. of Tea are 
Drunk in Ontario Every Week

The last two weeks’ “SALADA” sales in Ontario alone 
amounted to 85,018 and 80,922 lbs. respectively. This means 
that in Ontario there was sold one pound of SALADA 
out of every two and a half pounds of all kinds of tea used 
in the Province of Ontario. These two weeks were cer­
tainly the largest two weeks’ business we ever had; but 
even so, the record of the past justifies the conviction 
that this immense share of the tea trade will soon be the 
usual weekly output. What does this show ? Simply 
the reward of serving the public with fine tea.

“ SALADA ” Tea CompanyTORONTO ..... MONTREAL
New York, 198 West Broadway. London, Eng., 41 Eastcheap.

By Royal . Va Letter} Parent

NELSONS
Leaf

GELATINE
Unrivalled in the kitchen, 

can be obtained from

WG.PATRICK&Co.
St.Paul St.. Montreal 
York St.. Toronto.

The Contents Will Stand the Test
Examine the von 
touts of a jar of our 
jams and jollies and 
note the fresh, 
r lean natural smell 
of the varefully pre­
pared fruits. This, 
however, is but a 
slight iudieation of 
the unvarying purity 
of

CAIRNS 
SCOTCH JAMS

They have m a d e 
their reputation for 
quality among Koy- 
alty and the best 
trade of the coun­
try. It pays you to 
sell the best goods— 
iu jam let it be 
Cairns’.

Wt hax-e iu^fhtd tht 
tablt of Their L ift Ma- 
je Hit t Queen Victoria anti 
King Eduard, and are 

v catering le King George V.. 
fecial command­

'd*

CAD RM,
NP™

STRAWBERRY jai
VHOLE FRUIT
ecial qua

- FÀ181SY.
Scotland.

ALEXANDER CAIRNS & SONS
PAISLEY. - • SCOTLAND

Canadian Agents :
SNOWDON ft EBB1TT. Montreal

A W
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OXFORD ■ 
BLUE \

KEEN’S OXFORD BLUE is known and appreciated where the cleanest and 
and whitest washing is done, and is to-day the favorite of the modern house 
wife, as it was the choice of her parents and grandparents.

FOR SALE BY ALL THE CANADIAN!JOBBINGITRADE

MAGOR, SON & COMPANY
403 St. Paul St., Montreal 30 Church St., Toronto

Agents for tbe Dominion of Canada

From a Standpoint of Sales
Most grocers find that they 
can sell five times more

CROWN BRAND
THAN ANY OTHER

CORN SYRUP
Because Crown Brand Corn Syrup has won a permanent place in the home, by reason 
of its unequalled purity and delicious flavor.
It is recognized as the ideal table syrup, 
and is especially desirable for children 
—possessing great value as a nourishing 
and wholesome food.

Crown Brand is a Canadian product that 
has made a national reputation by sheer 
merit. It is known and sold from coast 
to coast.

The Demand is There—You Simply Have To Supply It.

# Fdwardsburg Starch (d
Vw LIMITED

MONTREAL- CARDINAL-TORONTO -BRANTFORD -VANCOUVER
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QUAass

Display of fruits ami vegetables arranged Fritlayy^yening in prep a ration for next day's sales Shown by Robinson Bros . cîuvlph. Ont

Friday Planning for Saturday Sales
Guelph Firm Lays Great Stress on the Week-End Window—Special Sales An­
nounced Ahead by Means of Show Cards—These are Made Descriptive of the 
Goods and, Prices are Frequently Quoted—Window Changed Twice a Week— 
Otherwise Customers Ask the Reason.

The Friday evening window display 
is always an important feature of the 
week-end business in many a grocery 
store. Saturday is recognized as the 
big day of the week so far as sales are 
concerned and great efforts are made to 
attract by means of the window as 
many buyers as possible.

Herewith is shown one of the Friday 
evening displays of Robinson Bros., 
Guelph, Ont. It was dressed by R. S. 
Robinson and the original was undoubt­
edly an enticing display.

turners wonder why such is the case and 
often ask us the reason.”

Full of Fruits and Vegetables.
This is a fruit and vegetable window. 

It includes such lines as watermelon, 
apples, peaches, pears, oranges, corn, 
cauliflower, celery, beets and cabbage.

Robinson Bros, are strong believers 
in the power of the window in making 
sales. Practically any line of goods 
they wish to sell, can be sold by a neat 
display. Just now the Saturday window 
is devoted to fruits and vegetables. The 
window here shown according to Mr. 
Robinson made a very profitable dis­
play.

‘‘There can be no question of the ad­
vantages derived from these displays,” 
he said to The Grocer. ‘‘We change our 
window twice a week and find if left 
longer than that time, some of our cus-

Employ Show Cards to Sell.
Robinson Bros., as the window shows, 

are strong believers in the advantages of 
using display cards. “We use show- 
cards in every space possible,” remark­
ed Mr. Robinson.” describing in a plain 
manner -something interesting about the 
article, as well as the price.”

Among the show-cards used arc the 
following: “Fresh Fruits for Satur­
day.” “Try Our Fresh Fruits.” Satur­
day, Choice Cauliflower,” Quality,” 
“Quantity,” “Saturday, Sweet Juicy 
Oranges, 40c dozen.” “Saturday, nice 
Crawford Peaches, dozen, quart, bas­
ket,” etc.

Such cards as these secure the inter-- 
est of many passersby on Friday even­
ing. With the display itself, they are 
the means of many making decisions as 
to where their Saturday fruit and 
vegetables are to be purchased. They 
sell in advance.

become a resident for any length of 
time. Buildings that originally held 
his attention becoming commonplace and 
are passed with scarcely a glance. 
Human nature will predominate at all 
times. The window that has been looked 
at a dozen times has no further inter­
est. The retailer should see that win­
dows are regularly changed. Robinson 
Bros, find it necessary to make the 
change at least twice a week. At any 
rate it should not lie allowed to run 
over the week and those who have ex­
perimented with an every-othcr-day 
chasge from one line to another claim 
this is the most profitable.

Planning ahead in the matter of the 
window display should be made a fea­
ture in every store. There are great 
opportunities for the dealer who hag 
prepared a schedule of plans to lie fol­
lowed from week to week and month 
to month throughout the year.

The Why of Frequent Changes.
The point brought out by Mr. Robin­

son as to changing the window twice a 
week is worthy of notice. When a pass­
erby sees the same window very often 
he soon loses interest in it, just as does 
the visitor to a great city when he has

Photographs of Good Displays.
Editorial Note.—As before remarked 

The Grocer is desirous of securing good 
photographs of grocery windows which 
dealers or their clerks have trimiqpd. By 
reproducing these, all readers of the 
paper of course will benefit but none 
more than those whose windows are 
shown.

• •
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Opportunities Presented by October
Busines That the Retailer Should Go After Strongly in View of the Arrival of 
Fall in Earnest—Place Fish and Oysters to the Front—Cereals Again in Prom­
inence—Trade in Late Fruits, Sugar an! Sealers—Get Rid of Remaining Sum­
mer Goods.

With the opening of October fall 
trade can be said to be really under way. 
The important point for the retailer to 
remember in going after trade during 
this month is that the season has ad­
vanced and the goods which were in 
chief demand but a short time ago are 
no longer required. They must be rele­
gated to a secondary position and those 
lines which are more in keeping with the 
season swung to the fore.

Get Rid of Summer Goods.
]n regard to relegating summer goods 

to the background, there is a second 
side to the question that would be well 
to consider here. The grocer who has 
still goods on hand that are really sum­
mer goods should not banish them to the 
remote parts of the store without first 
making an effort to clean them up. It 
it surprising what success some retail­
ers'have met with in pushing a line even 
when the season for them was really 
past. It is. however, worth a real final 
effort for if not sold now, probably a 
large proportion will have to be carried 
over for another year and no grocer de­
sires that. For this reason he should 
put them to the front for a last time and 
talk them to customers.

Must Follow the Season’s Changes.
However, as stated before every groc­

er should realize that summer is past 
and that fall is here and certain goods 
peculiar to this particular season will 
now be in demand. A lax point with 
many retailers is that they fail to fol­
low the changing seasons closely 
enough. They are outstripped in the 
race for trade by the man who notes 
the arrival of new seasons and new op- 
port unit ie> and at once puts forth a 
strong effort and secures the cream of 
the trade. The less progressive man fol­
lows after and picks up what business 
may be left. Therefore, let the dealer 
profit by recognizing that fall and the 
demand for fall goods is here.

Look to Fish Department.
One of the lines of trade which is 

boosted into greater prominence by the 
arrival of fall is the fish department. 
Many retailers have already lent great 
attention to this line while others have 
all their plans made and are about to 
commence.

Smoked, salted and prepared lines of 
fish in nearly all their varieties are now 
available, in addition to fresh fish, so

that the supply is now extensive enough 
to commence the fish campaign in earn­
est. It is well to do some planning in 
this department to attain the best re­
sults. If you have handled fish in form­
er years you probably recognized some 
features that need close attention. Now 
in the early part of the season is the 
time to plan to overcome these.

There is an advantage in getting start­
ed early in fish which, although it has 
been mentioned on previous occasions, 
will probably bear repetition. Habit 
is a powerful factor in guiding our ac­
tions, and so it stands to reason that if 
you get customers coming to your store 
for fish early in the season, they will 
probably continue to come during the 
whole year. This is worth considering.

The same thing is true of another line 
ushered in with the fall season, namely 
oysters. Many dealers, now that the 
cooler weather is arriving, are taking up 
this line and as a considerable time has 
elapsed since it was procurable, they 
will probably find sales appreciable 
right now from the start. Proper dis­
play and cleanly handling are two of 
the important [joints to be observed in 
handling this line. Display cases are 
now available which show this line up 
well and protect it from dust or dirt. 
Proper refrigeration is of course neces­
sary.

Place Cereals to the Front.
The demand for cereals will now begin 

to amount to larger proportions. Dur­
ing the summer it is the general custom 
of the people to turn to lighter varieties 
of breakfast foods, and in some in­
stances to banish them entirely from 
their morning diet. A change has come 
however, with the change in seasons and 
people are beginning to turn their 
thoughts more to this line. Conse­
quently now is.the time that attention 
to it will be productive of good results.

An occasional window display should 
prove of material assistance in promot­
ing cereal sales. Both package and bulk 
goods allow of some good window trims. 
The window may be devoted to one 
particular line while some retailers con­
sider it best to show different varieties 
in the one display, drawing attention 
to the fact that nowT with cooler weath­
er these lines are most seasonable.

Last Stand on Fruit.
While peaches and some other varie­

ties of fruits are now in less liberal sup­
ply and are fading into the background
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for another year, there is in certain sec­
tions still some time in which to push 
the sale of this line. Pears are still to 
the front while grapes are yet to have 
their innings. Some dealers find a larger 
demand for grapes for preserving than 
others, due perhaps to the people in 
that district being better acquainted 
with the method of “doing them up.” 
In order to promote the sale of this line 
some progressive dealers have gone to 
the trouble to publish a recipe for grape 
jelly in their advertising space. This 
has tended to interest not only those 
who had previously made grape-jelly but 
also those who had never made it before.

Sells Sugar and Sealers.
A good feature about selling fruit to­

wards the end of the season is that it 
generally brings with it a demand for 
sugar, sealers and associated lines. There 
has been a considerable amount of pre­
serving done this year and there will 
probably be a larger demand for fruit 
jars late in the season than has been 
usual in past years.

Pickling Requisites.
The pickling season is still with us 

and will probably be for some little time 
yet. It may be termed the “tail end” 
of the season but the tail end frequent­
ly finds a good demand for pickling 
necessities. This will probably he more 
so this year as most housewives have 
been busy with preserving during the 
past month. Spices and pickling vege­
tables should be featured, therefore in 
October.

There are several other lines that 
could well he pushed to advantage dur­
ing October. For instance, housecleaning 
is now to the front on myriads of 
homes throughout the land and all kinds 
of soaps and cleansers will be in de­
mand. All considered there are many 
live opportunities for the live grocer 
during October.

NEW WHOLESALE GROCERY 
HOUSE.

Anderson & Co., Ltd., is the name of 
a new wholesale grocery specialty firm 
establishing in North Bay, Ont. Wm. 
Anderson, the managerial member of the 
firm, has been for some time traveler for 
Davidson & Hay, and the Young Co. in 
the north country. The firm will specia­
lize in tobaccos and cigars as well as 
groceries.
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The Unconscious Effect of Advertising
An Interesting Side of the Ad.-Writer’s Work — Advertising 
Your Advertising to the Public—Plan Adopted by Self ridge 
& Co., London, England—Building for the Future.

The ad. man, the window trimmer, the 
merchant who seeks rather than shuns 
an honest criticism of his work from the 
people with whom lie expects to do, or 
is doing, business is taking one of the 
surest routes to improvement, provided 
he knows enough about his business to 
sift the useful from the impracticable. 
He must carefully apply his own judg­
ment in a process of elimination.

This training is most valuable to a 
specialist. He obtains ideas from the 
most trival occurrences and suggestions 
from sources which to the person whose 
mind lms not been trained in that direc­
tion are most unfruitful.

This ability to concentrate has been 
regarded as one of the evidences of 
genius, but it means nothing more than 
industry combined with intense, thought­
ful application. It must enter into the 
make-up of each person having anything 
to do with the success of the business, 
or who is training himself for any par­
ticular field of activity.

Study Impressions.
A receptive, as well as a retentive 

mind is essential to the ad. man. He 
must study the impressions created upon 
other minds by his work, and must be 
able to play upon those impressions to 
the advantage of the enterprise in which 
he is engaged. Step by step, it is pos­
sible to bring the public unconsciously 
to that point where results, impossible 
at one bold stroke, are finally achieved. 
This process of education is one of the 
most interesting phases of the ad. man’s 
work. It represents the cumulative 
power of advertising—the effect of the 
influence of continuous suggestion lead­
ing up to a certain object. Its founda­
tion at first is the serious confidence of 
the merchant, the ad. man, the window 
trimmer and the salesforce, and ulti­
mately it meets with the appreciation 
of those whom it sought to influence. 
This approval is demonstrated chiefly by 
dollars and cents.

Advertise Their Advertising.
A case which illustrates the point is 

presented by Selfridge & Co.. Ltd., Lon­
don, England, who recently adopted the 
plan of advertising the influence of its 
advertising to the public. In a very 
clever way they invited the public to 
study the effect of their advertisements 
upon the public. One of the advertise­
ments which undoubtedly compelled at­
tention in that direction was as fol­
lows :—

“The effect of honest, unexaggerated 
advertising is known to the initiated to

have two results—one direct, the oilier 
indirect. In the one case it leads to a 
quick sale of the goods advertised, and 
in the other it has a cumulative effect 
which is subtle and far-reaching. The 
one result is as important as the other.
“Readers of the Selfridge advertise­

ment tmges are, therefore, affected in 
two ways. They may feel impelled to go 
at once and purchase some particular 
item which seems to be a bargain. They 
may he among those who really watch 
for and study the announcements every 
time they appear, buying with a judg­
ment and discretion which it would be 
dillicult to cultivate without this infor-

The farmer gets too little for his pro­
duce, while the consumer of it has to pay 
too much. As quoted elsewhere in this 
issue, the wide price difference in these 
respective products suggests an urgent 
enquiry. The unthinking public throw 
the blame upon the middleman, that is 
the commission, wholesale and retail 
merchant. They forget the freight, cart­
age, delivery, insurance and other neces­
sary additions to the cost, but after 
these are deducted, there is still an a|>- 
parentlv unnecessary large profit to the 
middleman. Therefore, it is not unrea­
sonable to blame the middleman.

With these large profits the middle­
man should be the richest class in the 
community, but a> a matter of fact, care­
ful investigation shows that the major­
ity of them are not as well off as the 
average farmer. Investigations made by 
Farmer's Magazine led the editors to 
the conclusion that the trouble is too 
many middlemen. We find, for example, 
in one town ten merchants with one or 
two clerks supplying the needs that 
could be quite as readily filled by half 
that number. But the other half must 
live, therefore the average profit which 
the middleman must add to the cost of 
his goods to enable him to make a fair 
living must be based on providing a liv­
ing for ten stores instead of five. Siqi- 
pc.se the average expenses of each store, 
including wages, rent, heat and so on. 
were $2,500 a year and half the stores 
were closed, the other half could do busi- 
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mat ion. Or they may be just casual 
readers, |ieople who glance at the pages 
with a certain interest, which is more 
curiosity than anything else.

“As matters stand at present in the 
advertising world these latter are prob­
ably greatly in the majority. But this 
is not to say that they are unaffected 
by the things they read. They are af­
fected very greatly, but so subtly that 
they themselves are hardly conscious of 
the fact. The cumulative effect of these 
Selfridge announcements which >tare 
them in the face so often and so strik­
ingly is influencing many buyers uncon­
sciously. ”

Here are some splendid points for the 
consideration of the writer of advertise­
ments. To be the more effective adver­
tisements should he business building 
and not merely useful for the time be­
ing.

ness very easily at little additional cost. 
Allowing $2.5lHi for additional cost it is 
clear that this town has to support five 
additional stores at an extra and un­
necessary cost of $10.000 a year. This 
$10.000 could be distributed and should 
be distributed to the farmers and on 
lower prices to the consumers. It would 
mean that five smaller merchants with 
their clerks would have to seek employ­
ment elsewhere. They would be avail­
able for positions as farmers or workers 
—which would probably mean that they 
would be better off and happier than 
they are to-day.

This is a subject that will bear care­
ful and united consideration on the part 
of farmers, merchants and consumers. 
They should get together and gradually 
eliminate the unnecessary merchants, 
and they should discourage the estab­
lishment of unnecessary stores in their 
locality.

This would lie a good thing for the 
merchants, too; the few left would lie 
able to make a better living and give a 
more satisfactory service.

Farmer’s Magazine does not. in draw­
ing attention to this important subject, 
advocate the immediate driving out of 
established merchants, which of course 
would not be fair, but the adoption of a 
policy which will gradually retluce the 
number of wholesale and retail mer­
chants and commission houses who buy 
the goods the farmer sells and self the 
goods the farmer buys.

Has the Country Too Many Middlemen ?
Question of an Enquiry Raised by Farmers’ Publication —
Claim is Made that There Are Too Many Merchants in Some 
Towns and Cities and that a Fewer Number Could Serve the 
Public Efficiently—Co-operation Advocated.

From Farmers’ Magazine.
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WHOSE SCALES ARE WRONG?
Investigations made by tlie government commission 

into alleged short-weighting of cheese at the port of Mont­
real will likely prove to he a sort of boomerang against 
the cheese producers. It will he shown that the cause of 
the discrepancies has been due to the disorder of the 
producers' own scales—the scales of the men who laid 
the complaints.

Here is a point analagous to the one The Grocer has 
often referred to in connection with scales operated by 
individuals in the private home. Consumers are urged by 
women's economic societies, daily papers and other high- 
cost-of-living alarmists to buy scales and test the weights 
of goods sold them by grocers. These scales are of course 
tested by Inland Revenue ollicers before leaving bond and 
at first are correct. But are they ever tested afterwards? 
When they have been left in the hack shed, or in a damp 
cellar for live or six months, could they he expected to he 
correct? Vet such arc the scales brought in occasionally 
to “test"" the honesty of the family grocer.

If the dealer always knew of these tests lie could no 
doubt prove his honesty Imt the average individual does 
not give him the opportunity. The grocer is changed, and 
all because the family scale is out of order by never being 
tested. At the same time the dealer has to pay the gov­
ernment his dollar or two every once in a while whether 
his scale is correct or not. If this is not discrimination 
and class legislation, what then is it?

One would have thought that the cheese producers 
would he* sure of the accuracy of their scales before mak­
ing such serious charges against fellow-men.

----@----
KEEP TAB ON YEAR’S PROGRESS.

The merchant must keep close and constant watch on 
his progress. It is the only way to he sure of success.

When an engineer is running a train from Montreal 
to W innipeg, he docsn t wait until he gets to his destina­
tion to see if lie is on time. He knows that if lie hopes 
to reach Winnipeg on time lie must make a certain prog­
ress all along the line, so lie watches the time at every 
station.

The merchant must do the same tiling. He commences 
each year bent on achieving a certain volume of sales 
during the ensuing twelve months. He must not wait 
until the end of tire year to ascertain his progress to­
wards tliis end. lie must liuure out just how sales should 
stand at certain periods of the year. _He must figure out 
what his sales should he for each week, for each month 
and each ipiarter and strive to attain or exceed that 
amount. If at any set period lie finds himself behind his 
schedule, he must put forth greater efforts during the 
next period to gain up on what lias been lost.

But unlike the engineer, even if lie is ahead of hi* 
schedule lie should work for greater things. This year 
especially tlie merchant should show a larger increase 
than usual because the country is in general very pros­
perous.

\Ve are now entering on the last ipiarter of the year. 
Entering upon the last lap of tlie year’s race, the mer­
chant should know where lie stands. If behind the 
schedule, all departments of the selling force should he 
livened up to attain the desired aim. If ahead of the 
schedule, strive for a record year.

----- -©------

CROP CONDITIONS IN NORTHERN ALBERTA.
Harvesting operations in Northern Alberta, according 

to The Grocer’s correspondent at Calgary, were progress­
ing rather slowly last week on account of the unfavorable 
weather conditions hut with finer weather since the work 
is going on rapidly. In the district around Red Deer and 
south towards Calgary, much lias yet to he done. The 
crops all along the line are almost without exception good, 
except some of tlie late grain which was no doubt more 
or less damaged by the heavy frost.

However, through that section of Alberta, farmers are 
not so much alarmed over weather and other conditions, 
as they do not depend altogether upon grain raising. Of 
late years they have gone largely into mixed farming. 
This is a great improvement and much more " "e
both to themselves and the country generally. The cli­
mate of Northern and Central Alberta is loo uncertain for 
the farmer to depend entirely upon grain raising, anil it 
is a hopeful and encouraging sitm that so many of them 
have recognized tlie fact and adapted themselves to cir­
cumstances.

In Southern Alberta where the crop is earlier there 
is a large amount of grain and the bulk of it is harvested 
and threshing in progress where the weather conditions 
will permit. Owing to the continued wet weather not 
much of the threshing has yet been done anil as a emi- 
seipience hut little grain is being forwarded. At nearly 
all the main stations along Hie railways there are large 
numbers of freight cars standing idle waiting for the 
arrival of the grain.

It scarcely seems possible tlial with the most favorable 
conditions from now on one-third of the Alberta crop cun 
he shipped before the close of navigation and a very large 
quantity of it will lie left on the farmers’ hands till 
Spring. The amount of grain so far going forward is 
less than a year ago, unfavorable weal lier being spread 
over a wider area than it was then, lint there is not the 
quantity of rain falling and there lias been little snow.

It seems that with the best possible efforts of the 
transportation companies the grain blockade will he pretty 
had if not worse this year than last. There is one great 
consolation, however. There will he no large quantity of 
low-grade and frozen wheat as there was a year ago. The 
frost came much later and the general quality is better. 
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HOGS AND PORK PRODUCTS. EDITORIAL NOTES.

There is no denying the fact that hogs and hog pro­
ducts are on an extremely high level. Not only has it 
been a case of high prices, but at some centres, the pork­
ers have been coming along in such small numbers that 
there is a shortage of certain lines of products.

Lard has been steady for. some time, and of late 
greater strength has marked the market, as the approach 
of cooler weather means a bigger demand for this line. 
Another strengthening feature is that hogs have been 
running very light in weight, and accordingly the pro­
duction of lard has been smaller.

The top figures attained by hogs at some centres last 
week have not been maintained. Prices were not far off 
the record ligures reached in 1910. The slowness with 
which supplies have come forward, even under the high 
prices, would tend to indicate that there is not the supply 
in the country. However, feed has been scarce, and 
hogs are light, so no doubt farmers feel it more to their 
advantage to wait and fatten up their stock.

The question now is as to whether the usual fall 
decline in hog prices will take place. For the past three 
years it has been the rule for prices to slump some time 
during the fall. Last year prices went down to a figure 
about $11 per cwt. below present ((notations.

Prices can hardly he expected to teach anything 
like last year’s low figures, as the supply of hogs is not 
in the country. It is the same old story that has marked 
the hog business for years. If prices fall off one year, 
farmers neglect this line and then comes a period of high 
prices. Last year’s low prices discouraged farmers and 
they have not been giving the necessary attention to hogs.

MODERN DOGS IN THE MANGER.

In the past few days several cases have conic up where­
in clerks and salesmen have been keeping valuable in­
forma lion in their heads. They would put nothing on 
paper where it might lie used by others. If questioned 
perhaps all would answer in the words of one, “Why 
should 1 (lass on my knowledge? If 1 do another man 
may get my place.’’

Cowardice, unreasoning cowardice. The kind that 
causes men to fret and worry ; the kind that makes nun 
old.

Why should not a salesman keep a list of the prices he 
is to quote on certain goods? Why should he not jot down 
all valuable facts relating to these goods? To begin with 
he owes this to his employer. If a salesman gets sick, 
or is away on a holiday, the one slipping into his place 
temporarily will he greatly handicapped unless there are 
memoranda giving the required information.

And what harm can such memoranda do the regular 
salesman ? “It will enable the one under me to take my 
place,” some will say. Of course it will, and the wise 
man is glad of it. IIow can he be titled to take the posi­
tion above unless he gets such assistance from above?

When men think less of keeping the man below them 
down, and think more of pulling themselves higher up. 
they will do better for their employer and themselves. 
Having a man to step into one’s shoes is an advantage. 
Many a man has been denied a promotion because there 
was no one fitted to take his necessary place.

A dog in the manger is a dog doomed. There is no 
place for him but the manger.

Next issue of The Grocer will be the big Fall Cam­
paign number.

The old dog in the manger still lives. Time he were 
dispatched long ago.

* * *

There’s only eighty more days for customers to do 
their Christmas shopping.

The dealer should always live iqi to what lie adver­
tises. It is fatal to do otherwise.

e • •
If worth commands res|iect, the hog at the present 

time is not to he despised. He is a valuable animal.

Vse fish itself as the bait to catch new business m 
October. The fish would no doubt appreciate the change.

Did you ever see a cod fish ? It is no “cod." It w ill 
fish for more fish business for you if you will only do 
your part.

The fruit season is on the wane. Make your final 
splurge for this business before the weather comes down 
on the last act. *

“Beat the record of the past year,” is every deal 
er's aim. How many know where they are at just at 
the present moment ?

The Autumn leaves are falling and the acorns are 
dropping. The Fall campaign season is now lull on and 
the most should he made of it.

The poor innocent "liawg” is now living criticized for 
the presence of its absence. It is likely to force up tin- 
price of our breakfast bacon again.

With the tea and coffee peddler emitiuuall.x on tin- 
war path, every grocer should try to counteract his 
energies, liv frequent live window displays of these line-

Are there too many middlemen in our cities and towns * 
Farmer’s Magazine thinks there are. There is no ques­
tion about it that there are too many inexperienced men 
in the trade.

The dealer who pays more or les.-., every year for 
the testing of a scale, particularly when it is found cor­
rect, is simply making a present of that money to the 
Government.

Retail merchants of Toronto are protesting against 
assessments in the business section of that city. It i- 
well there is an association to collect ideas and to form 
a proper mode of attack.

Tea will absorb the flavor of soap if left close to it. 
It is said that a certain Old Country lia firm allows the 
retailer so little profit, that the latter places the tea in 
or near the soap boxes and customers won't buy it a 
second time.

One might well ask how would students of the mental 
attitude of persons, as determined from their exterior 
appearances, consider the temperament of the woman 
with false hair, artificial cheeks, and other dummy addi­
tions to her make up?
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TII K CANADIAN GROCER

A Woman Clerk and a Lost Opportunity
The Inevitable Result When Indifference Develops — Some 
Pointers for Clerks—Tieing Parcels Properly and the Saving 
it Incurs—A Jobber’s Circular on Candy Prices —Computes 
Profits Improperly and Doesn’t Get the Order.

*By Henry Johnson, Jr.

1 have just had an experience with a 
woman clerk which is interesting. She 
came at a time when we needed efficient 
help; stepped right into the place and 
filled it well. She was of good appear­
ance, which does not mean “pretty,” 
hut businesslike, prompt, intelligent. 
She knew goods and could talk them 
well. She had a splendid telephone 
voice and that fortunate faculty of 
smoothing out troubles by phone which 
is always so valuable. She could take 
the most irate customer, by phone, and 
very shortly have things adjusted, simp­
ly by manifesting solicitude that the 
customer have satisfaction. Very soon 
we were depending on her for the cor­
rect performance of any particular kind 
of work 1 mean work that called for 
some skill and judgment. We advanced 
her steadily until she was getting $10 
per week on a 55-hour schedule—which 
is supposed to be good for any woman.

A Gradual Transformation.
Then suddenly she fell down. With 

more pay and perhaps some special con­
sideration which we were glad to extend 
to her she began to be less reliable in 
numerous ways. She was not so prompt 
in the morning and became moody. To­
day she was bright : to-morrow indiffer­
ent. It all came upon us gradually- I 
could not believe it at first. Several 
things, however, soon shook mv confid­
ence in her. For instance:

She had charge of the candies and 
had filled the candy ease for months. One 
day a new girl was attempting to serve 
a eustomi r and I asked Mary how many 
of a certain chocolate would go for a 
cent. “Why. they are four for a cent, 
aren't they?" she replied. As they 
were large chocolates and sold for .'10c 
a pound, I knew that was not right ; so 
I weighed 1 j a pound and counted them, 
to find that there were 10 in the 1'■> 

pound. That meant le. each. 1 then 
talked generally to all the clerks on the 
subject, trying to show that there was 
only one way to arrive at a price and 
that was to test the goods and determine 
value beforehand; and that is was cer­
tainly not good business to sell a big­
ger ratio for the penny that would go 
for the pound, while in this instance

•The writer of this article is one of the most success­
ful dealers on the continent. He has spent almost 30 
rears in the retail grocery business and is weU cquipissj 
to answer questions ana smooth out difluulties with 
which others may hare met. If a special request is 
made names of inquirers will be omitted when their 
letters are printed for discussion.

we had actually been giving away goods 
at a rate that would return us not only 
no margin hut would show us a 50 per 
cent. loss.

It puzzled me that such a girl should 
know so little, and care so little about 
merchandise—she in whom we were 
placing such confidence.

Fell Behind in the Schedule.
In making out my schedule of daily 

duties, I assigned three morning duties 
to Mary. Fifteen minutes was allowed 
for her to make out the fruit and vege­
table prices for the day; then 25 minutes 
for her to go over the cracker depart­
ment, a duly 1 felt would be well per­
formed by her and which it was im­
portant should lie well and regularly 
done: then Jit minutes for the calling of 
the customers for their daily orders.

But her delay in arriving threw the 
schedule behind ; then she made no ef­
fort to catch up, so the cracker duty 
was not done at all and she was so slow 
and apparently indifferent in making up 
tlu> price li-ts that she had to be reliev­
ed of that work in order that we might 
make I lie necessary headway in the 
morning.

End Came Suddenly.
As I was thus brought to scrutinize 

her work more critically, I noticed that 
she was hard to work with when she 
“did not feel just right” and that she 
hindered in this way instead of helping. 
When that came home to me good and 
hard, there was little left to do except 
the usual thing; but I wanted to lake 
lime at the first opportunity to have a 
talk with her to see whether we might 
not again reach an understanding and 
stay together. But one busy day she 
stood in the way to such an extent that 
she was called to time quite brusquely

and then she gave notice that she 
was going to quit. That is something 
that I do not believe should have to be 
said more than once by any employe, so 
I he end came quickly.

I make no comment other than to say 
to any employe who may read this, that 
no man or woman on earth is indispen­
sable to any business; that advancement 
does not indicate that you can “let up" 
on your efforts nor allow your interest 
to lag; that work is a continual climb 
and there is no stopping place. The 
“appreciation" of your efforts on the 
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part of the employer which is manifest­
ed in the substantial manner of advanc­
ed salary is something that must he met 
on your part not by relaxation, but by 
redoubled effort ; for there is no point 
where you can stop advancing without 
retrogression. In other words, “it’s up 
to you.” With everything in her favor 
this girl failed. That is the FACT. 
Now work out the explanation yourself 
and see that nothing exactly like it hap­
pens to you.

• * *

Efficiency in Parcelling Goods.
The making of good packages is 

rapidly becoming a lost art. We must 
strive to revive it for the sake of all 
concerned. One must use the right size 
of bag or paper ; of the right strength 
for the duty it is to perform ; and it 
must be securely tied in a workmanlike 
manner. This work must be standardis­
ed, so that when the right way is found 
it can be done that way KVERY TIME 
■—then the work goes efficiently and 
end rapidly forward.

We complain that customers do not 
want to carry things; but it is not long 
since a lady took up a strong, neat, 
handy package 1 made for her and re­
marked : “Customers wmdd carry
more things with them if grocers would 
put up such packages as that, Mr. 
Johnson.”

When the neat packages are made up, 
put them together into one strong 
bundle, or drop them together into a bag 
large enough to make it easy to carry 
the whole together. It is a paying in­
vest mest not only because any bag, no 
matter how costly, is cheaper than time 
taken to make a delivery, but because 
of the reputation you gain for neatness 
and being accommodating; the good-will 
investment will return cost with profit 
“a hundred fold.”

Jobber Figures on Wrong Basis.
I have before me the offerings of a 

jobber who seeks to sell me candy as­
sortments. The first is four pails, cost­
ing $13.50 and selling for $24. “Profit 
to retailer, on cost, 7(1 per cent.” is 
what he says about it. Second lot costs 
$19.5(1 and sells for $36. On this the 
same kind of “figuring” gets us 84 per­
cent. The third costs $15.85 and sells 
for $27. Profit saiil to be 70 per cent. 
The fourth drops down so the profit is 
stated at 27 per cent. The last, on the 
same basis, shows us 33 per cent.

Now, not an intelligent reader of to­
day will accept such computations—and 
what other kind of reader does this cir­
cular seek to influence? Analyzing the 
figures, I get 43% per cent, on the first, 
which is good. I get 45.83 per cent, 
plus on the second, which is better. I 
see 41.3 per cent, minus on the third, 
which is good. I get only 21.85 per



cent, plus on the fourth, which will not 
do on candy; and I can only find 25 per 
cent, on the last, which is still not 
enough.

Will Not be Bamboozled.
But I do not like to have a jobber 

try to bamboozle me in this way. I feel 
that he does not properly esteem tax­
ability to compute my margins, nor do 
I like to have him mislead me, or In­
to mislead me, into thinking that mar­
gins and profits are the same. Tn what 
way does this jobber win out with me 
when he stirs up such a response in my
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consciousness î I do not think he wins 
at all—and he does not get my candy 
orders, either.

I am sure anti certain that the time is 
coming when sellers of merchandise at 
wholesale will approach the retailer in 
a more tactful manner. 1 am sure that 
very soon jobbers will appreciate more 
fully the desirableness of granting to 
the retailer a fairly well developed 
faculty for correct computation. I know 
that when they do so approach the re­
tailer, they will realize better returns 
from the approach.

Determining Customer’s Mental Attitude
Reading a Man’s Mind from His External Appearance and 
Peculiarities—Certain Physical Defects That Have Correspond­
ing Mental Infirmities—What the Erect and Stooping Figures 
Suggest.

To wlml extent is it possible for the 
salesman to size up the character of a 
customer from his appearance? Author­
ities declare that there are physical 
peculiarities in many people which serve 
as a reliable index to their mental out­
look or temperament, and that the apt 
merchant wlm has made some study of 
these, can, with something like intuition 
adjust his own menial attitude so as to 
meet the customer most satisfactorily to 
all concerned. Discussing this question, 
a writer in an English journal has this 
to say :

“The question has been revived in my 
mind as to how far any physical abnor­
mality can he shown to have a corre­
sponding mental or moral deficiency, or 
peculiarity; or, to he more concise, 
whether there exists an. connection be­
tween physical disproportion and mental 
inharmony.
“1 remember a former employer of 

tl e writer's seriously informing him that 
persons with a squint invariably had a 
corresponding moral squint or oblique­
ness in their nature, and for that reason, 
with such persons, cash t ransactions only 
should be the rule.

Judged by External Appearances.

“Whether this is true or not, it is a 
recognized fad that most persons, con­
sciously or unconsciously, associate cer­
tain physical defects "with corresponding 
mental infirmities. Indeed, our litera­
ture teems with examples of this, ami 
before the novelist delineates the mental 
peculiarities of his characters, he care­
fully describes their external appearance, 
color of hair and eyes, type of face, and 
so on, so that the reader may infer their 
disposition, or moral bias—or immoral, 
as the case may be—and thus in a degree 
anticipate what follows.

“That mental and moral -tales affect 
.bodily conditions cannot lie gainsaid", 
therefore it is by no means -o ludicrous 
as may appear at first, for ti e mi reliant 
to be able to est imate I be character of 
many of his customers by their physical 
peculiarities, and then deal with them 
accordingly.

•'For, after all, most physical abnor­
malities are primarily and solely mili­
tai. ami really only expressions of vary­
ing individual characteristics.

Some Common Types.

“One of the most common types of 
disproportion any salesman has to deal 
with is the customer with a decided 
rotundity of outline, supposed to lie be­
coming to city aldermen, and known 
technically as corpulency. With such 
a person one usually associaits a luxe 
of ease and enjoyment, a fondness fi r 
things gastroiiomical pleasure loving

and of the good things of life gener­
ally. While his antithesis, the spare, 
lean man of sharp outline, and many 
nngulnrities, may lie regarded as over­
anxious. highly-strung of a worrying 
disposition or lenqieramciit, and liable 
to extremes of depression or elation.

Who ever knew the erect figure to lie 
anything lint dignified, self-confident, 
proud, and ultimes vain and haughty in 
bearing; excepting, of course, the mili­
tary type, which is really artificial and 
acquired, and the result of training and 
repression? And the lie"cr-do-well is 
represented in the round-shouldered 
stooping, head-forward, narrow-chested 
type. For the humble, diffident, shy 
man, the man lacking in confidence, and 
unwilling, or unable to assert himself, 
alxvays leans forward in a self-depreci­
atory manner, as though wishful to es- 
cn|ie observations, as he really is. Hence
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the mental characteristics of the head- 
forward figure arc the reverse of the 
erect type, in agreement with the physi­
cal formation.

Significance of Necks.
“The long-necked jiersoii is generally 

considered to be of an aspiring and de­
votional turn of mind; while the short- 
necked square-shouldered individual may 
be judged to tie pertinacious and pug­
nacious. with a love of s|>ort and phy-i- 
eal exercise.

“The hqi-sided physique would Ik» 
sufficient ground for inferring an odd, 
eccentric, unbalanced character; but 
whether the physically liump-liarked per- 
son imssesses the unenviable predisposi­
tion for taking the “hump" on the least 
provocation or is.given to taking of­
fence on any and every occasion, my 
readers must decide for themselves. ’’

Here then are some interesting obser­
vations which salesmen would do well to 
follow up. l’udoubtedly there is a great 
deal in them and if closely studied 
would prove valuable.

Twenty Years Ago
IN THE

Grocery Trade

Following items arc from The t’ana- 
diati tlroeer's file of Oct. 7. 1S02:

“.I. K. Beat oil. Oshaxvi. tint., has 
done quite a shipping trade In fruits 
Ibis fall, all of which has been re­
munerative. not only by a profit on 
shipments but lias increased hi- 
trade with the grower and no doubt 
turned some accounts into cash." 
Editor's Note. Mr. Beaton t- si ill in 

business in Oshaua. Last week an ar­
ticle apiH-ared in The tiroccr in refer­
ence to some of his selling methods.

The Oct. 7. |S!t! issue of The (irocer 
was the annual fall number of that 
year. Next week the 1012 fall number 
will appear. In l.Nff'2 this number con 
tained SO pages. Watch for the advance 
next week.

“A meeting of cigar manufacturers 
was held the other evening in Mon 
treat at which representatives were 
present from all the leading manii- 
faetnrers. It was decided that a de­
putation should wail on the Prn- 
v inrial Government to protest 
against the new and heavy lax im- 
posed on cigar manufacturers in 
tjuebec Province, and a committee 
was formed to draw up a |*dition to 
the Government to ask them not 
to discriminate against the trade.”

!! I
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Current News of the Week
T

Maritime Provinces and Quebec.
W. H. Travis, general merchant, Kil- 

liker, N.B., is dead.
C. A. Bouchard, grocer, Montreal, has 

sold to G. Legault.
E. C. McKelvey, grocer, Magog, Que., 

is giving up business.
O. Paquin, grocer, Verdun, Que., has 

sold to Ovide Montpetit.
The Canadian Fish & Oyster Co., Que­

bec, Que., have registered.
L. Bourhoiiniere A Co., grocers, Mont­

real, have sold to T. Sevigny.
Kobinson A Tenny, general merchants. 

Waterloo, Que., have been succeeded by 
Tenny & 1 .nisei.

!.. I*. Tongas A Freres, grocers, and 
Montpetit A Co., grocers, both of Mont­
real. have been registered.

The warehouse of Clements Co., Ltd.. 
Fredericton. X.B., with contents, were 
slightly damaged by fire recently.

it is stated that the Borden Condensed 
Milk Co. will erect a condensed milk 
factory at Emerald, P.K.I., to cost 
*70.000.

Ontario.
M. .1. Crowley, grocer, Peterlmro. Out., 

has sold his business.
Kay & Kay, general merchants. Otter- 

viile, Ont., .have sold out.
E. Mailloux, general merchant. Bus 

com Station. Out., has sold out.
Win. Holland, grocer, Victoria SI.. 

Toronto, has decided to sell out.
Hammer A Donnelly, grocers. Toronto, 

have dissolved. F. Hammer continuing.
C. S. Wright, general merchant, Big- 

wood. has been succeeded bv T. McDon­
ald.

The Farmers' A Consumers' Co-opera­
tive Co. of New Ontario. Ltd.. North 
Bay, has assigned.

11. Wainwrigld has opened a grocery, 
provision. Hour, feed and fruit store ul 
13.33 11 indus Street. Wist Toronto.

•Tno. Snell grove has opened a grocery 
store in Southampton, Out. lie adver­
tises that his prices are strictly cash.

Meakins A Sens. Limited, firoom and 
wooden ware manu fact urers. Hamilton.
1 Inf., have been incorporated at S100.000.

Alex. Hardy. Cannington. Ont., is hav­
ing the store formerly occupied by Boss 
A Matthews renovated and has opened a 
general store business in it.

A. B. Bourne, general merchant. 
Grimsby, Out., has reci ntly moved into 
a new store. He is fitting it up in good 
shape and anticipates better business 
during coming Fall and Winter.

The grocery drivers of London, Ont., 
are circulating a petition asking the re­
tail grocers to declare every Wednesday 
a half-holiday, except those in Decem­
ber a ad those in weeks in which there is 
a holiday.

.Joseph Pugh, of Wingham, Ont., and 
formerly of Blue vale, has bought the 
grocery fixtures from Geo. Nahrgaug, 
Palmerston, who has gone to Vancouver. 
Mr. Pugh has also rented the property 
and will establish a grocery again in the 
same stand.

THE PRESIDENT OF A RETAILERS’ 
ASSOCIATION.

The portrait shown below is that of 
■ I. A. Kelly, Lambeth, Ont. (near Lon­
don), who was elected president of the 
newly organized Bétail Merchants Asso­
ciation at Delaware. The new associa-

V f

J. A. KELLY, Lambeth, Ont.

I ion compris! s a large number of the 
merchants of West Middlesex. Mr. 
Kelly and his father before him have 
been in business in Lamlictli for the past 
sixty years a< general merchants, lie 
i- i nlhusiaslie over the success of the 
new organization as well as that of the 
Ontario Bel ail Grocers Association. 11 is 
present plans call for a meeting of the 
association at Ml. Brydges during the 
si rond week in October and lie has al­
ready invited a di legation from London 
B. G. A. as well as from Fast Middlesex 
to help along lie work. Mr. Kelly is a 
Mason, well-known in Ins district, and, 
having occupied the Chair several times 
is well HI ted for his work as president 
of the new association.
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J. S. Fry & Sons, Ltd., cocoa and 
chocolate manufacturers, have moved 
their Toronto ollices from 32 Colborne 
St. to 105 Front St. East, corner of 
Front and Jarvis Streets. The new 
building gives them much more room.

The Sarnia, Ont., grocers held their 
annual picnic at Lake Huron Park, arid, 
as is customary, a large crowd was in 
attendance. The weather was threaten­
ing during the morning hours, hut clear­
ed up in the afternoon, and the citizens 
turned out in force. The program was 
one of the best of recent years, and was 
thoroughly enjoyed.

Two employees of a Toronto foodstuff 
lirai, one the shipper and the other a 
driver, have been committed to jail for 
90 days for theft. They conspired to­
gether to supply certain restaurants 
with butter and cheese at about half 
price, each of them making about *20 a 
week on the deal. It may be that other 
arrests will follow against alleged re­
ceivers of stolen goods.

A despatch from Gananoque, Ont., 
states that the village of Elgin was 
startled by a terriHc explosion which 
occurred in the Ripley grocery store and 
was caused by escaping acetylene gas 
from the generator coming in contact 
with the lights in the store when the cel­
lar door was opened. The damage to the 
stock was comparatively light, the great­
est damage being the loss of I he two 
large front windows, which were blown 
out completely. No fire followed the ex­
plosion, and the loss is covered by insure 
an ce. The occupants of the building 
escaped injury.

Certain Ottawa merchants are object­
ing strenuously to freight delays and 
have given I lie secretary of the Board of 
Trade particulars to enable him to pre­
pare specific cases for presentation to 
the railway commission, with the object 
of compelling the railroads operating 
there to give a more expeditious and 
convenient service to merchants in de­
livering and receiving of freight. One 
merchant says that between September 
9th and 13th he sent 2H shipments of 
freight to one station. On the 19th inst. 
not one of the shipments had left the 
station and as far as he can learn, he 
says, the whole of the goods are still in 
the local freight sheds.

William J. Bonham, a grocer on St. 
Clair Avenue, West Toronto, was acquit­
ted by Judge Morgan in the County 
Criminal Court on a charge of receiving



Current News of the Week
a large quantity ot' stolen eggs. His 
Honor found that there was a reason­
able presumption to come to the con­
clusion that Bonham did not know the 
eggs had been stolen. Hugh Dewar, 
foreman in the egg department of 
(lunns, Limited, was convicted of the 
theft of the eggs and sentenced to three 
months. His thefts covered a period of 
eighteen months. He sold the eggs to 
Bonham at about 4 cents below the mar­
ket price. During a period of two weeks 
in August Dewar’s sales to Bonham 
amounted to about 900 dozen.

The Toronto branch of the Retail Mer­
chants Association have decided to or­
ganize a movement having for its object 
a reduction in the taxes and the business 
assessment. This was the outcome of a 
discussion at a meeting of that body of 
the large increase in the Ward Three 
assessment this year, an increase de­
scribed by some members as unwar­
ranted. It was decided, on motion of 
W. Dineen and A. E. Renfrew, to ap­
point a committee to circulate a petition 
among the Yonge Street merchants be­
tween King and Davenport Road asking 
for a reduction of taxes. This commit­
tee was also authorized to ask the Board 
of Control to obtain a reduction in the 
business tax on retailers from 25 to 10 
per cent. This, it was pointed out, was 
assessed at a much higher rate than 
wholesale or manufacturers’ property. 
Some of the merchants recited how the 
increase had affected them. Mr. Ren­
frew staled that the corner of Yonge 
and Adelaide streets was assessed at 
81(50,000, as against $41,000 last year, 
on a frontage of SO feet (> inches. Mer­
chants in other sections told of increases 
of from .‘10 to 40 per cent. “The jump 
is out of all proportion in comparison 
with the earning powers of the proper­
ties,” said E. M. Trowern, secretary of 
the Retail Merchants’ Association. The
retailers, according to Mr. E. <\ Hig­
gins, grocer on Yonge Street, were bear­
ing more than their share. The mer­
chants decided that it was lime to call 
a hall as, if a protest were not made, the 
city would continue increasing the as­
sessment.

Western Canada.
R. H. Weaver, grocer. Vancouver, has 

sold to D. H. Sexton.
Robt. Stark, grocer, Winnipeg, has 

sold to F. L. Davis.
The Okanagan Valley. B.O., will pro­

duce the largest crop of fruit, principal­

ly apples, in its history, this year. There 
has also been an abundant yield of [>ears 
and peaches.

Speer, Oregg & Pirn, general mer­
chants, Alsack, Sask., suffered loss by 
fire.

M. A. Black, general merchant, Big- 
gar, Sask., is succeeded by D. O. Cross- 
ley.

Letters patent have been issued incor­
porating the Alberta Pacific drain Com­
pany, Limited, with a capital stock of 
three million dollars. The head office is 
to he in Calgary. Alta.

David Spence. Ltd., department store. 
Vancouver, B.C., did the catering for 
I he banquet recently held In that city in 
honor of the visit of His Royal High­
ness the Duke of Connaught. About 800 
guests were present.

Tobacco growing at Kelowna. B.C.. i> 
becoming an important industry. The 
British North America Tobacco Co., 
[jtd., an English corporation, hail 100 
acres devoted to it this season. The 
crop was an excellent one. the leaf being 
ol good quality. Half of it has already 
been harvested. The cultivation of the 
leaf will lie engaged in next year on a 
larger scale than ever.

A hardware dealer in Victoria. B.C.. 
was accused recently of refusing to sup 
ply names of his employees to a lax col 
lector, lie pleaded lack of courtesy on 
the part of the collector and also Iliai 
he wasn’t sure of hi?- credentials. The 
collector had a different story to tell 
and the magistrate adjourned the case 
until the following day so that the mat­
ter could he. fixed up. at the same time 
remarking that the accused was liable 
to a fine of $101).

A vegetable market was operated in 
Winnipeg last week at the Industrial 
Bureau under the management of a com­
mittee of women in an endeavor to re­
duce the prices charged at the general 
market and by retailers throughout the 
city. It is said to have had the effect of 
bringing down the prices on vegetables 
from one-third to one-half in many 
cases. The producers are bringing the 
goods directly to the market and selling 
directly to the consumers. It is claimed 
by the women that an understanding 
exists at the general market for keeping 
prices at high mark, hut it is a pretty 
safe bet that these women are misguided 
in their laudable endeavor and that their 
new market will not last very long.
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FALL NUMBER NEXT WEEK
Every grocer is anxious to in­

crease his business. Progressive 
dealers know that if they sat down 
and waited for demand they would 
sell hut little. They know that with 
modern methods and clerks who can 
sell and not simply hand out goods 
asked for, they build up business.

In the Fall Campaign Number of 
The (Iroeer, to he issued next week, 
there will he many articles a|»art 
from those already mentioned which 
will, by concrete examples, prove 
the power of the retailer to. increase 
his sales.

A certain Ontario dealer for in­
stance tells how one window display 
of cereals sold for him 20 eases in 
three weeks time.

From Winnipeg comes a story 
showing how a grocer there decides 
on new and profitable lines of goods 
to handle. He consult* his lietter- 
tialf probably more of us would lie 
heller off if wc did Hie same more 
frequently and together they test 
the quality and figure out the price.

Still another dealer illustrates the 
inllucnce a grocer may have over the 
purchasing of a customer who has 
confidence in him. “The Power of 
Personal Contact iu Sidling*" will tic 
the title.

No -mull part of the success ol 
some of our la st Canadian grocers 
has been due to economy and close 
attention to didivery, debt collecting 
and daily sale records This side ol 
retailing will he given much atten­
tion and our readers will find it a 
profitable depariment. The d« livery 
section will include an article from 
a Montreal grocer on how he has 
built up a good “ far-from-home' ' 
trade by systematic and efficient de­
livery.

The Fall Campaign Number, wc 
believe, will lie one you will keep on 
file for a long time. N on have every 
assurance that it will be brim full 
of bright ideas gathered from alt 
parts of Canada from retail grocers 
themselves.

#-

.1. Biss, grocer, Winnipeg, has sold to 
Waleh & Co.



Canned Peaches 40c. Below Last Year
Opening Prices on Late Fruits and Most Vegetables Are Out — Lawtonberries 
Higher—Plum Prices Same as Year Ago but Canned Apples Are Lower—Vege­
tables Remain About Same—A Table of Comparisons.

The opening prices on the majority of 
late canned fruits and vegetables which 
have been so anxiously awaited by the 
trade are out, or at least The Grocer has 
been able to secure the tigures at which 
they will open, in advance of the general 
announcement. They include all the late 
fruits and vegetables with the exception 
of tomatoes, corn and pumpkin on which 
the can nets have not deemed it possible 
to name a price vet. Greatei interest 
was centred around these prices by rea­
son id' the short pack and high prices on 
the greater number of the early lines.

Canned Peaches to be Lower.
The outstanding feature in prices on 

late fruits is the lower prices on peaches 
of which there has been a big crop. 
Other fruits are the same as last year or 
lower with the exception of lawtonber- 
ries which are higher. The higher price 
on lawtonberries was expected, for the 
same reason as figures this year are 
higher on strawberries and raspberries. 
The same conditions affected all three, 
file price on lawtonberries last year was 
_iven out in duly but this year was de­
layed until the present time. In heavy 
-yrup 2 s are $2.02V-, as against $1.80 
last year while preserved are $2.221 g a- 
against $2.00 last year.

1'eaches is the line that has shown the . 
big reduction. Bntli while and yellow 
in 2 s are 10 ct ills per dozen below last 
year while prices on -i s show a liü-eenl 
concession, being ipioled at $2.2a as 
against last year’s price of $2.00. I'ie 
peaches both peeled and unpeeled are 
22l/b cents lower. These more favorable 
ligures on this line were generally ex­
pected as there was aii enormous crop 
of this fruit this year as could lie glean 
id from the Hoods of fresh fruit on all 
the markets. < 'onsei|iu ntly I he pack 
was large, price-' lower and a lull deliv­
ery is assured.

Plum Prices Maintained.
Although plums were not as large a 

crop, especially in some varieties, as 
other years, prices on all lines have been 
maintained at last year's figures. A re 
dilution of 2*4 cents per dozen has been 
made in the price of pears which turned 
out fairly well, while grapes have been 
set at I he same level as a year ago.

The expected has also happened in file 
case of apples on which prices are lower 
this year, It's being worth $1.00 as

against $1.10 last year, while gallons are 
$2.55 as compared with opening price of 
$3.05 last Fall. Blueberries or huckle­
berries are high again although no high­
er than canners’ opening prices of last 
year. 2’s selling at $1.50 and gallons at 
$5.30. These prices certainly look high 
as compared with a few years ago but 
in recent years the pack has not meas­
ured up to the demand and thus the 
higher figures. A good portion of the 
t’anadian pack is put up in Maritime 
Provinces and frost in early Spring af­
fected conditions adversely there.

Not Much Change in Vegetables.
In price of late vegetables so far given 

out there is not much change from a 
year ago. Cabbage, caulillower and 
parsnips show no alteration while beets 
are 21 , cents lower. The most impor­
tant lines which are yet to come and 
around which a great deal of interest 
centers are tomatoes and corn. Prices 
on these will be announced as soon as 
the pack is in shape to make it possible. 
There are at present some new pack 
tomatoes on the market but in the ali­
enee of anv opening prices they are 

((noted at current figures for old stock. 
Prospects for corn and tomatoes look 
good if ti e right kind of wi allier is only 
experienced for I he next couple of 
weeks. Suitable weather will mean a 
large pack.

Prices have yet to be named on can­
ned pumpkin.

Comparisons with 1911.
Herewith is a comparison of opening 

prices of 1911 and 1912:
VKCTABLKS. Croup A.

1911. 1912.
2's, Beets, sliced ................................................ 1 uu 0 97 Vs
3's, Heels, sliced .............................................. 1 35 1 32Vi
3s. < 'ahhage ......................................................... 1 OU 1 00
2's, 1 ou 1 0(1
3\s Cauliflowers ................................................... 2 10 2 10
3 s, Parsnips ....................................................... 1 30 1 30

Fitl ITS. 1911. 1912.
3‘s. Apples, standard ...................................... 1 10 1 00
lia) Apples, standard ...................................... 3 05 2 55

Hluvherries, standard ............................. 1 50 1 50
Uel Blueberries, standard ........................... 5 30 6 30

Crapes, white, preserved ...................... 1 55 1 55
Crapes, white, standard .................... 3 55 3 55

1.awl on her ries, heavy syrup ................ 1 H)
Lawtonberries, preserved ...................... 2 00
1 Vaches, white heavy syrup ............. 1 9) 1 50

3 s. reaches, white. In avy syrup ............. 2 91 2 25
l'eaches. yellow, heavy syrup ......... 1 91 1 50

3's, 1 b at lies, yellow, heavy syrup ............. 2 90 2 25
3‘s, l'eaches. pie. not peeled .................. 1 50 1 27 In
3's. Beaches* pie, peeled ......................... ......... 1 7ü 1 4V 'n
2’s, l’ears Bartlett, heavy syrup ............. 1 80 1 77 Vi
3's. 1‘ears, Bartlett, heavy syrup ............. 2 40 2 37‘i

I'ears, Flemish Beauty. heavy syrup 1 80 1 77'i
l'ears, light syrup ................................... 1 35 1 22'..
I'ears, pie, peeled ................................. 1 55 1 47'a
Hums. Damson, light syrup ............. 0 9) 0 91
Hums Damson, heavy syrup ......... 1 05 1 05
Hums. Kgg. heavy syrup ................ 1 45 1 45
Hums. Creen Cage, light syrup.. 1 no 1 00

Hums. Lombard, light syrup ............. 0 91 0 91
Hums. Lombard, heavy syrup ......... 1 05 1 05

Cal Hums. Lombard, standard ............. 3 55 3 55

—@—

Filiform législation in all countries of 
the world govt ruing the use of coloring 
matter in food products is to be urged by 
the world’s chemists who are holding an 
international congress in applied chem­
istry in New York.

This cartoon lolls u tale of llie 11 mysterious" disappearance of some grocers’ profits. 
What protection have you against this waste in your store ?
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Prices Out on Most Late Canned Goods
Peaches Much Lower Than Last Year—Several other Lines More Favorable 
Also—Brooms are Easier on Account of New Corn Crop—Alaska Salmon Being 
Sold by Canadian Wholesalers—Sugar Still in Good Demand — Easier Market 
Ahead.

QUEBEC MARKETS
POINTERS—

Sugar—Steady.
Sicily Filberts.—Firm. 
Tarragona Almonds.—Firm. 
Nutmegs.— Likely to advance.

Montreal, Oct. 3. — Wholesalers are 
now busy with fall orders and a good 
business in all lines is reported as pass­
ing.

SUGAR.- Wholesalers report a good 
volume of business passing still, it being 
generally believed that fall preserving 
lias not all been linished yet.

Various reports are to band about the 
situation in Cuba as far as the weather 
is concerned, some claiming that the 
heavy rains have proven detrimental, 
others stating that the downfall has just 
been sufficient to give enough moisture 
to soil to improve growing conditions. 
Undoubtedly the final yield will depend 
to no mean extent on the behavior of the
elements during this month.

The European lilarket on the other 
hand, has presented a downward ten­
dency as the weather has been highly 
favorable for the growing crop, and 
prices have declined reaching the lowest 
point so far this season.

Bearing in mind this fact, and looking 
at Cuban situation from all standpoints 
it seems as if steadiness will prevail un­
til the new crop movement commences.
Granulated. bags ................................................................ 4 95
Granulated. 20-lb. bags .................................................... 5 05
Granulated. 5 lb. cartons .............................................  5 25
Granulated. 2-lh. carton, per cwt................................... 5 25
Granulated, Imperial ....................................................... 4 80
Granulated. Reaver ............................................................ 4 80
Paris lump, boxes 100 lbs............................................... 5 70
Paris lumps, boxes 60 lbs................................................. £ 80
Paris lumps, boxes 25 lbs................................................  6 00
Red Seal, in cartons, each .......................................... 0 35
Crystal diamonds, bbls....................................................... 5 60
Crystal diamonds, 100 lb. boxes ................................... 5 70
Crystal diamonds. 60-lb. boxes .,.......................... fi R0
Crystal diamonds, 25-lb. boxes ................................... 6 00
Crystal diamonds. 5 lb. cartons ................................... 6 60
Crystal Diamonds, Dominoes, cartons ................. 7 10
Extra ground, bbls................................................................ 6 35
Extra ground, 60-lb. boxes .......................................... 6 55
Extra ground. 25-lb. boxes .......................................... 5 75
Powdered, bbls........................................................................ 5 15
Powdered. 50 lb. boxes ..................................................... 5 35
Powdered, 25 lb. boxes ..................................................... 5 55
Phoenix ................................................................................... 4 96
Bright coffee ......................................................................... 4 90
No. 3 yellow ......................................................................... 4 80
No. 2 yellow ......................................................................... 4 70
No. 1 yellow ......................................................................... 4 55
Bbls. granulated and yellow may be had at 5c 

above bag prices.

MOLASSES.—The cool weather now 
prevailing lots brought about a change 
in the market, the demand tieing better 
in every respect. Grocery grades are 
selling well on present basis. Interest­
ing news should soon he to hand from 
Barbados.
Fancy Barbados molasses, puncheons __ 0 38 0 40
Fancy Barbados molasses, Darrels ........... 0 41 0 43
Fancy Barbados molasses, half-barrels .. 0 43 0 45
Choice Barbados molasses, puncheons ..0 33 0 35
Choice Barbados molasses, barrels .........  0 36 0 38

<*
Choice Barbados molasses, half barrels.. 0 38 0 40
New Orleans ........................................................ 0 25 025
Antigua .............................................................................. o 30
Porto Rico ....................................................................... o 40
Corn syrups, bbls............................................................ o 034
Corn syrups, half-barrels ........................................ u u3%
Cora syrups, quarter dm ireis .................................. ON
Corn syrups. 384 lb. pails ...................................... 1 90
Com syrups, 25-lb. pails .......................................... 1 35
Cases, 2-lh. tins, 2 duz. per case......................... 2 90
Cases, 5 1b. tins, 1 duz. per case....................... 3 25
Cases, 10 lb. tins, 4 doz. per case.................... 3 15
Cases. 20-lb. tins. 4 doz. per case........................ 3 10

DRIED FRUITS. The market lias 
become a liltle more active and a firmer 
leeling lias sel in. laist week the market 
lor California raisins was none loo 
premising and the sudden change is bard 
to account for.

The stock of currants arriving from 
Greece is in first-class condition and the 
fruit is saiil to tic superior to last year's 
c#op. The latest cables from centres of 
production relied a general finîmes.-. 
I’liere lias been considerable short ship­
ping of tigs and dates lint extra supplics 
are now on the way which should re­
lieve I be situat ion some.

The local market is livening up and 
good business is anticipated.

Mocha ......................................................................... U 25
Rio ................................................................................ 0 21V.
Mexican ................................. . u 25
Bantus ....................................................................... 0 22
Maracaibo .................................................................. 0 23 0 264

SINGES. Market has tieen les- erra­
tic titan usual and firmness prevails for 
most lines. Cloves are been 
vr daily and if shrinkage in stocks con­
tinues, a slight advance may tie scored. 
I’eppers are steady, the demand from 
grinders tieing well up to mark.

"I’be nutmeg market, in sympathy with
Holland market wliieli has advanced, i-
growing in strength ami presents some
interest ing features.
Allspice .................................................................... 9 13
Cinnamon, whole .................................................  t) 16
Cinnamon, ground ...............................
Batavia cinnamon ........................... ........
Cloves, whole .............................................
Cloves, gt otuii I ........... .............................  0 3
Cream of tat tar ....................................
Ginger, whole ..........................................
Ginger. Cochin ...........................................
Mace ...............................................................
Nutmegs .........................................................
Peppers, bla. It ................................................   0 16 0 18
Peppers, white ... .................................................  0 -2 0 27

RICE. There i- not so mitvli business 
doing just now. dealer- working along 
on a band to mouth basis. Some few

0 25 0 28
0 214 8 234
0 25 • a
0 22 o a*
0 23 0 $4

less erra-

wails t or
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anil front
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ait by w it h
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P 13 0 a
0 16 0 18
0 15 0 19
0 25 0 30
0 25 0 36
0 23 0 35
0 25 0 $2
0 17 0 30
0 17 6 20

0 35
0 25 0 30
:• 16 0 IS
0 22 0 27

Evaporated apricots ............... ............ ....... 1 0 22 $ • 21
Evaporated apples ................  ................. 0 11
Evaporated peaches ................................... 0 19 0 19
Evaluated pears ........................................ 0 18 0 19
( tit rants. Hue fllialras. pr lb. not cleaned (I US'. 0 084
<*nrrants, line fllialras. per lb. cleaned.. 0 07 o
Currants, 1-lb pkgs. line liliatras. cleaned 0 IB 0 1*4
< urrants. Patras. |»er lb. .................... U 09 0 09 ,
Currants. Vostizzas. per lb.................... 0 094 0 in
Dates, 1 lb. packages ............................. 0 06 4
Dates. I lui low ee. loose ........................... 0 06

Figs, 3 crown ............................................ 0 074 0 19 ;
Mgs. 4 crown ............................................. 0 >« 0 104
F igs, 5 crown ............................................. 0 1*4 0 13
Figs, 6 croWn ............................................. 0 09 0 11
I- igs. 7 crown ............................................. 0 10 0 15
!• igs. 9 crown — ............................. 0 11 0 17
Comadre figs, about 33 1b. mats ....... 1 3;) 1 10
Glove boxes, 16-oz., per box .............. 0 104 0 114
Glove boxes, i0-ozs.. per box ................ 0 07 0 07»«
Prunes—

20-30 ............................................................. 0 13
3»-40 ............................................................. 0 12
40 50 .................. 0 11
50 60 .............................................................. 0 10
60-70 .......................................................... 0 094
70 80 ................ ......................... 0 19
80 90 ........... 0 08 4
9» inn ............................................................ 0 08
Bosnia prunes ...................................... 0 1» 0 09

Choice seeded raisins ................................. 0 06
Choice fancy seeded. Mb. pkgs........... 0 «4
Choice loom* muscatel*. 31Town, per lb. 0 08
Choice loose muscatels. 4 crown, per 11». 0 1*4
Seedless, new. in packages .................... 0 07' « 0 07 4
Select raisins. 7-lb. box. per lb 0 07% 0 I*
Sultana raisins, loose, per lb............. n il 0 13
Sultana raisins 1 lit. cartons ............. n 16 0 19
Malaga table rai-du*. clusters, per box.. 2 50 5 754
Malaga table raisins, clusters, per 4 box 1 80 1 90
Valencia, tine, off stalk, per lb 0 074
Valencia, select, per lb........................... 0 OF, \ 0 074
Valencia. 4 crown layers, tier lb............ o 074 0 (*

COFFEE. Trading emit iiiuee fairly 
active in this market, but. of course, 
there is no eiiange in prive to note. The 
receipts for present crop arc said to lie 
well behind Iasi year, and considerable 
damage lias already been done In the 
next crop liv frost, but as one might ex­
pect, the bearish element contradict this 
statement. However, be the reports 
what they may, as far as the truth is 
concerned, there will lie high prices for 
some time to come yet.

weeks ago tin re was a replenishing 
movement started, but it is eviilent that 
the trade as a whole have «mec more de­
cided to play a waiting game. But, 
whether (bey will derive any actual 
benefit, is hard to -ay. a- the situation 
in I be Far East t- not one bit easier.

Rangoon* —
Rice, grade B. bags 250 lbs............
Rice, grade II. tags 1UU lbs. ... 
Rice, grade It. bags 50 lbs.
Itice, gt.i lv It. 4 pocket*. 124 lbs. 
Rive, gtade It. packet* 25 lbs.
Rice, gra te C.C., lags 250 lits. . 
Rice, gru le CM*., bags too lbs. . 
Rice, grade 4M’.. bags 50 Hts. ... 
Rice, grade CM*., twicket* 25 lbs. 
Rive, gtadv 4 pockets. 124 lb
Patna, polished

Imperial Glace .................................
Sparkle .............................

Snot» ....................................

Carolina Rive ..................
Blown Sago. lb. .............................
Tapioca, medium pearl. lb. .... 
Seed, lb.................................................. .

......... 3 9»

......... 3 9i..... I 10

......... t thl

......... 3 9>

......... 3 91

3 9) 
s... . I .*)

. I 15
........ 5 M
.... $10

5 55 
.. 555 

5 S3 
....... C 10

. r y

. V 06.... oit:
....... 0 .17

4 U0 
1 JO 
1 JO 1 20 
1 10 i y
3 »
3 »
4 JO I U1 M
4 10
5 50
5 65 
5 65
5 96
6 30 
8 00
0 07 0 Of0 19

NI TS. Tarragon.i almonds iimsl lie 
called scarce for at this time of the 
year the supplies are generally heavier, 
and the firmness now prevailing in mar­
ket has not been so marked during any 
corresponding period of previous years.

Prices for Sicily filberts are slightly 
higher in the primary market and an 
advance is ex|iected here soon, if noth­
ing unforeseen arises.

Brazils should also lie marked up eon-
sideiubly
i|tiickly.

as stocks arc hein g mined

It- dull 011 0 15
Filbert*. Sicily, per lb. 0 104 0 12
Filtiert*. Bambma. per 11». nil o 12
Tarragona Almonds |wr 11»............... o if, o IT
Walnuts. Mvette Grumbles. |* i lb.. 011 6 13
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Walnnts, Marbots, per lb......................... 0 14V4 0 15V4
Walnuts, Comes, per lb.......................... 0 11 0 12
Hungarian ....................................................... 0 13V4 0 15

Shelled-
Almonds, 4 crown, selected, per lb... 0 35 0 37
Almonds, 3 crown selected, per lb. .. 0 32 0 34
Almonds, 2 crown selected, per lb.. 0 31 0 32
Almonds (in bags), standards, per lb 0 27 0 28
\ alencia shelled almonds, new crop. 0 35 0 37
Cashews ............................................................ 0 15 0 17

Peanuts—
American—

Japanese roasted ........................................ 0 08>*
Coon, roasted ............................................... 0 08»* ■ 0 09
Diamond G. roasted ............................... 1) us 0 10
Bon Ton, roasted ...................................... Q H 0 12
Sun. roasted ............................................... 0 10 0 12
Spanish No. 1 .......................................... 0 12
Virginia No. 1 ........................................ 0 13 0 15

Pecans, jumbo ................................................... 0 18 0 19
Pistachios, per lb................................................ 0 75
Walnuts

Bordeaux, halves, bright 0 27 0 28
0 29

ONTARIO MARKETS.
POINTERS—

Brooms.- Easier.
Canned Goods.—New prices on several 
lines.

Cloves—Firm.
Nuts.—General firmness.

Salmon. — Alaska Reds being sold 
here.

Toronto, Oct. .'i. There is a general 
good business reported by local jobbers 
this week. Pickling and preserving is 
still in progress, while housecleaning is 
also bringing a demand for lines of 
goods used in this work. There con­
tinues a good demand for sugar but it is 
being pretty well cared for. The volume 
of preserving fruits coining to market is 
still quite large and there will probably 
be a week or more of good brisk trade 
in these lines yet. While sugar is 
steady at moment, there appears to be 
easiness ahead.

Opening prices have geen given out 
this week on majority of late fruits and 
vegetables. In most cases they are fair­
ly favorable. Some Alaska red salmon 
lias been purchased by local jobbers. It 
will retail at 25 cents per 1-lb. tin.

There is an easier feeling in brooms 
on account of approaching new crop of 
broom corn and lower prices are being 
quoted by some firms.

SI "(JAR. There is really not much 
change in the sugar situation since a 
week ago. The big demand on account 
of preserving season naturally has a 
steadying tendency on immediate situa­
tion. However, there is an undertone of 
easiness by reason of the lower figures on 
forward shipments of beets, and there is 
a feeling that with a let up in demand, 
lower prices are " " . As showing
the general tendency to easiness, new 
crop Cuban cane for January is quoted 
15 cent below present prices and even 
then is-not finding purchasers.

Europe promises a big crop of beets 
this year. One estimate is for an in­
crease of 2.179.000 tons over last year 
and 410.000 tons over previous large 
crop of 1910-11.
Extra granulated, hags ................................................. 5 05
Extra granulated, 20-lb. bags ....................................  6 15
Extra granulated, 5-lb. cartons ............................... 5 35
Extra granulated, 2-lb. cartons ......................... 6 35

Imperial granulated ................................................. 4 90
Beaver granulated ................................................... 4 90
Yellow, bags ................................................. 4 66
Barrels of granulated and yellow will be furnished 

at 6 cents above bag prices.
Extra ground, bbls...................................................  6 45
Extra ground, 50-lb. boxes ..................................... » 65
Extra ground, 25-lb. boxes .................................. £ 85
Powdered, bbls.............................................................  £ 25
Powdered, 25-lb. boxes ............................................. £ ££
Powdered, 50-lb. boxes .........................................  £ 45
Red Seal, 5-lb. box ................................................ £ 37
Crystal Diamonds .................................................... « 50
Paris lumps, in 100-lb. boxes ................................ £ 80
Paris lumps, in 50-lb. boxes ................................ £90
Paris lumps, in 25-lb. boxes ............................»*••• 6 20

SYRUP AND MOLASSES. — Corn 
syrup trade is taking on a good degree 
of life for this season of the year and 
now with cooler weather, the demand 
should be brisker. Molasses are also 
showing more life but not to the same 
extent as syrup, local jobbers say.
Syrup*- p« .“?«•

„ lb. tins, 2 doz. in case .................................. ^
5-lb. tins, 1 doz. in case .................................. 2 91
l'l-lb. tins, »* doz. in case ................................ -2 80
20-lb. tins, V* doz. in case ............................... 2 75
Barrels, per lb....................................................... 0 C3M-
Half barrels, lb......................................................  *> 03%
Quarter barrels lb................................................  0 01
Pails, 38»* lbs." each .................................... 1 90
Pails, 25 lbs. each ............................................  1 35

Maple Syrup—Compound-
Gallons, 6 to case .............................................. 4 S')
»* gals., 12 to case ............................................  5 40
»/, gals.. 24 to rase .............................................. •*> 40
Pints. 24 to case ................................................ 3 00

Maple Syrup —Pure—
Gallons, 6 to case ...............................................  6 6°
»* gallons. 12 to case .................................... 7 25
Quarts, 24 to case .............................................. 7 25
Pints, 24 to case ....................... -......................... 4 00
Quart bottles. 12 to case ......... _....................... 3 51)

Molasses, per gallon —
New Orleans, barrels ............................ 0 27 0 " 9
New Orleans, half barrels .................... 0 .9 0 3»
West Indies, barrels ...................................... ft 28
West Indies, half barrels ............................. 0 30
Parbados. fancy, barrels .................... 0 45 0 47
Barbados fancy, half barrels .............. 0 49 0 50
DRIED FRUITS. The supplies of 

new Valencia raisins which have arriv­
ed on I lie local market have been taken 
up well, quotations ranging around 9 
cents per pound. There is still a consid­
erable quantify of old stock held, selling 
at 8 to 8'5 cents. New currants should 
arrive at any time now. The quality is 
said to tie quite good and in advance of 
last year. The company in Greece con­
trolling the output of currants has 
agreed on .‘15 per cent, as the amount of 
retention on the first 100.000 tons. Re­
ports indicate the yield as about 100.000 
tons and with 55.000 tons retention, 
leaves 125.000 tons for the world’s mar­
kets which is much I lie same as last 
year. There is a firmer feeling in prim 
arv market after recent break.

“We are getting our lminps this 
year,” said a broker who handles only 
Mediterranean dried fruits, “on account 
of the big crops in California and ac­
cordingly the low prices. Even at pres­
ent low figures, buyers do not seem to 
be inclined to take hold. ”

There is not much change in the gen­
eral situation on the coast. Prunes and 
raisins are steady. The effect of the 
rains of a couple of weeks ago is more 
noticeable in inferior quality in some 
of the dried fruits than in any other 
way. Rome peaches and some prunes in 
the northern districts that were well wet 
down show the effects in quality. This, 
however, so far as we have learned, is 
not very widespread.

Evaporated apnles still point to low 
prices for this year.

40

3u to 40, in 25-lb. boxes ........................ 6 1H4
40 to 50, in 26-lb. boxes .......................... 0 10V4
50 to 60, in 25-lb. boxes .....................................
60 to 70, in 26-lb. boxes ........................ 0 09
70 to 80, in 25-lb. boxes .....................................
80 to 90, in 25-lb. boxes .......................................
90 to 100, in 26-lb. boxes ...................................

Same fruit in 50-lb. boxes, 14 cent less. 
Apricots—

Choice, 25-lb. boxes ..............................................
Slabs ..............................................................................

Candied Peels—
Lemon ................................................................ 0 10
Orange ...............................................................  0 10
Citron ................................................................ 0 16

Tapnets .................................................................... 0 0414
Bag tigs .................................................................... 0 05
Evaporated peaches ................................   0 13
Evaporated apples .............................................. 0 08
Currants—

Patras ................................................................ 0 08
Fine Filiatras .............................................. 0 0714
Vostizzas ........................................................... 0 10

Uncleaned, 14c less.
Raisins—

Sultana, choice ............................................ 0 12
Sultana, fancy .............................................. 0 1414
Valencias, selected,
Valencias, old stocl 
Seeded, 1 lb. packets, fancy 
Seeded, 16-oz. packets.

Dates—
Hallowee’, full boxes 
Package dates, per 1 lb.
Fards, choicest, 12-lb. boxes ................. 0 0914
Fards, choicest, 60-lb. boxes ............... 0 0614

i, choice ...

lb.................................

0 1214 
0 1114 
0 10 
0 0914 
0 0814 
0 08 
0 C7»4

0 18 
0 16

0 11 
0 1214 
0 17 
0 0414 
007 
0 15 
0 09

0 14 
0 1614 
0 09 
0 06»* 
0 0814 
0 0814

0 0614 
0 07 
0 1014 
0 07

TEA.—There is not much change in 
general tea situation. Local market is 
quite well maintained and this is also 
true elsewhere in regard to high qualify 
tea. There has been a good deal of 
coarse and low-grade tea produced thi> 
year. Local trade is fair.

COFFEE.—As far us local situation is 
concerned there is no particular change 
to note. Market has been steady for a 
long time now and same lone is main­
tained.

The New York option market swings 
backward and forward like a pendulum 
as favorable or unfavorable news comes 
forward from Brazil. The frost news is 
al least becoming no belter and it ap­
pears that some fairly serious damage 
has been done.

'flie present crop rather Ilian the pros­
pective is having no little influence just 
now. “The one is real fact.” says one 
coffee report, “the other more or less 
conjecture. The coffee already grown 
can make I lie pot boil, the other bubbles 
only In fancy. This crop can he bought 
and sold as it is in tangible form : the 
next is not yet in its swaddling clothes.”
Rio. roasted ......................................................... 0 23
Grvf-n. Rio ...................................................
Santos masted ............................................
Mariraibo, roasted ................................................. 0 25
Rugotas .................................................................... 0 27
Moeha, roasted ........................................
Java. roasted .........................................................
Mexican .................................................................... 0 27
Gautemalo .....................................................
Jamaica ...........................................................
Chicory ........................................   0 12

SUIVES. One of the features In 
spices is firmness in cloves. This is the 
result of higher cables from London and 
further bullish news from Zanzibar. 
Crop reports estimate the yield this year 
at less than 50.000 hales and if deliv­
eries prove Ibis correct, firmness can he 
expected to continue. Peppers show no 
special change. As pointed out before 
celery seed will he lower but will not 
reach the low levels which it has held 
other years.

Trade is running along in even lines 
with no complaints from wholesalers.

0 23 ft 24
0 2ft ft 2ft
0 24 ft 25ft 25 ft 26ft 27 0 28ft 3ft 0 32
0 32 0 35ft 27 ft 28
0 25 ft 2fft 24 ft 25
0 12 0 13

„ - »• iM

1336



THE CANADIAN GROCER
»

6 end 10 lb. 14 lb. 
Tins. pkgs.

ülb.
tins doz. 

70-U 80 
8o—0 90 
90-1 15 
85—1 10

f 1

65-0 85 75-0 95
.............  0-2 75
90-0 00 1 60-2 50 
67-0 75 80-0 9 *
90-1 06 1 06-1 15 
65-0 95 75-1 10 
75-0 00 75-0 00
grade. Paiis or

Allspice .......................................... M—17 60—0 70
Cassia ............................................ 22—27 72—0 90
Cayenne pepper ........................ 23—33 72—0 90
Cloves ........................................... 25—29 90—0 95
Cream tartar ............................. 25—26 90—0 00
Curry powder .............................  25—00 .........
(linger ............................................ 22-27
Mace ............................................... 05—80
Nutmegs ........................................ 2^—30
Peppers, black ...........................  20—23
Peppers, white .......................... 28—30
Pastry spice ............................... 27
Pickling spice ............................ ljf—If
Turmeric .................... ;................ *6—18

Gauge for pure spices according to grade. Pails or 
boxes 2 cents per lb. below tins. Barrels 3 cents below

Mustard seed, per lb., in bulk ................. 010 012
Celery seed, per lb., in bulk ........................ 0 50 0 50
Shredded cocoanut, in pails ........................ 0 10% 0 In

RICK AND TAPIACO- Dealers are 
(•perilling on a hand-to-mouth basis hut 
it does not seem likely that much will 
lie gained by this policy. The imme­
diate future at least looks steady, as 
indicated by reports from the Far Fast 
where crops with exception of Burma 
are generally short. One report esti­
mates the Chinese crop as 60 per cent, 
below normal.

The Louisiana rice crop is a large one, 
while a large yield of rice is also report­
ed in Arkansas. However, general high 
prices will have the tendency to firm 
prices in States also.
BUuilerd B.. from mill». 600 lb», or orer.

f.o.b. Montreal ......................................................... * *
Hice. standard U.. f.o.b., Toronto .................... f * *

Rangoon .................................................................... 0 04 J JJJJ?

Java . ...................................................... ............. 0U6* 0 07
Carolina .................................................................. 0 08 0 10
Hago. medium brown ......................................  0 06V4 0 07
Tapioca-

Bullet, double goat ................................... J JJ
Medium pearl ................................................ 0 06^4 0 07
Flake ............................................................................ 0 08
Heed .................................................................... 0 06* 0 07

NUTS.— Market for nuts is in gen­
eral strong. Almonds is one line show­
ing Ibis tendency and prices have ad­
vanced considerably above those named 
earlier in the season. Late advices from 
Spain confirm previous advices to the 
effect that the Tarragona crop will he 
small. The same applies to filberts. 
Primary markets are still advancing and 
though some buyers are disposed to hold 
off, market is firm for both spot and new 
crop.

Reports indicate that 
turning out shorter than
Almonds,
Almonds,
Almonds,
Walnuts.
Walnuts,
Walnuts.
Walnuts,
Filberts

Brazils

Peanuts,

Brazil nuts are 
expected.

Formigvtta — —
Tariugona ................

shelled .........................
Grenoble ...................
Bordeaux ..................
Marhota ......................
shelled ........................

. 0 15 
. 0 16*
. 0 35 
. 0 If 
. 0 12 
. 0 13 
. 0 28 
. 0 11 
. 0 17

0 15* 
0 IT
0 36
0 16
0 13
0 11
0 TO
0 12
0 18

. 0 IS 

. 0 19
0 16
0 13
0 ng*

green, jumbo ........... 0 10

BRANS.—There are no new features 
to beans. Spot prices still hold their 
strong front while new crop promises no 
better and it seems as if we are going 
to have high prices for the ensuing year. 
At least, the Canadian production is ex­
pected to lie considerably below the 
average demand. Demand in Canada is 
yearly on the increase.

BROOMS.—The lower prices on broom 
corn by reason of the approaching new 
i top is having a depressing effect on the 
11room market. There is an easier feel­
ing noticeable which will shortly prob­
ably resolve itself into lower prices, lit 
fact one firm will this week reduce prices 
2.) to 50 cents per dozen. Others may 
probably follow.

Indications are that there is going to 
he plenty of corn and one estimate 
places the yield as 25 per cent, above 
last year. However, a great deal of it 
will he coarse and of poor quality. This 
is the result of so much wet weather.

“ NVet weather has caused much of the 
corn to he coarse, speckled and red tip­
ped,” said a manufacturer who has just 
returned from a tour of inspection of 
the corn producing states, “t'hoice corn 
is going to lie scarce and the only thing 
that has saved it is the second cutting, 
which is satisfactory except tine weather 
is needed.”

lie expressed the opinion that on 
really choice stock prices would not he 
much cheaper this year but prices on 
common brooms would he lower than 
those that have been ruling.

Prospects of coming crop has weak­
ened ideas of holders of spot corn and 
some more favorable prices have been 
secured of late by manufacturers and 
thus the easier feeling in brooms.

Brooms are moving out well now, the 
housecleaning season living responsible 
for a larger demand.

CANNED GOODS.
TORONTO. The feature of the week 

is the giving out of advance prices on 
all late fruits and vegetables with the 
exception of tomatoes, corn and pump­
kin, figures on which will he announced 
as-soon as the pack becomes advanced 
tar enough.

The outstanding feature of the new 
opening prices is the lower price on 
peaches which, however, was expeeted in 
view of the large crop this year. Canned 
pears, apples and beets are other lines 
whieli are lower, firapes, plums and 
blueberries show no change from last 
year hut lawtunherries are 20 cents per 
dozen higher. The percentage of deliv­
ery in each line is not known hut a local 
canned goods broker is authority for the 
statement that majority will show a full 
delivery.

Interest now centers round tomatoes 
and corn. Much depends on the weather. 
Tomato vines are well loaded and it is 
now a question of ripening. Bright 
weather with absence of frost will mean 
a good-sized pack. Corn was doubt till 
for a time but is now promising well on 
account of improvement in weather.

A car of new pack soekeve salmon has 
arrived. There are no new lower grades

in. On account of high price of B. V. 
park, some Alaska red salmon has been 
purchased by local dealers. This is a 
bright red saliuou and will gv to the 
consumer at 25c. (kt 1-lb. tall tin. B. C. 
sockeye will have to lie sold at about .10 
cents this year to make a profit.

Last four weeks of lobster fishing did 
not turn out well. One lovai broker says 
he will he able to fill early orders hut he 
is taking on no more business.

Vegetable».

2'*, Asparagu* Tips .. 
|s, Asparagus Butts

2s. golden wax __
3s. guli It'll wax 
Gal., gulden wax 
2s. Refugee, grevu 
3s, tiefugev. given

Group A 
5 - -7*

142*

2'a,
2s. Midgets .......

Bet ts, du v l
2*. ltevts, whole
3 s. Beets, slice 1
3 s. Beets, whole
3s. < 'uhl age
2's.
3.1.
2 s. Cauliflower
3*. t '.lllllltuWvl
2». Pitrsni|ts ...........
3 s. Put ••nips .........
y*.

Peas—
2a. extia line sifted, size 1 
2s. sweet wi tinkles, size 2 .
Early J une. size 3 .................
Stamlaid. size 1 ...................
Gal., standaul. Xu. 4 .......

2's, S|4nach .................................
3 s. Spinach ....................................
Gals.. Spinach .................................

3 a. Ayi'l. - standard ......... ............................. .. 1
3 s. Apples .. 1 50
Gal. -M'l'lv .. 2
Gal. Api'lt *. preser ve l .............. ................................. 1 »
2 ». lluvkl. . 1
2 s. Hues h berries, pu >viit 1 ................................... .. 1 *>
Gal. lluekU lurries, std. 5 30

white, pit m ru l l 55
a*, while, stall laid ................ ............ .. 3 55

2's, Law tunherries. heavy syrup -*
2's. Law ton be tries preserved
2 s. ». white, heavy »ytup 1 58
21* s . Peaches, white, heavy syrup to
3 s. s. white, heavy sytt.p . 25
P* s. Peaches, yellow, llats, heavy ......... .. 1
2 s. Pvaches. ytliovv, lit avy »y nip 1 50
-■* s Peaches, yellow, heavy >>nip HO
3 s. ». yellow. It. avy syrup

1'* ache t. yellow, whole, luavv >yUep . i
3 s. *, pie. not peeled . 1
3 s. Ptaeln». I--1. i l .
Gal. IN aches, pie. not |levied
Gal. Peaches, pie. (Hi led ... 1 37',

Bart .. In avy svrup . . 1
2 Si's I'rars ltart.. In avy syrup
3 s. Bart . heavy syrup

Flemish Beauty. In tv y syiup l
2** s . Flemish Beauty. hi avy syrup •
3's. I I. ttti»h Beauty, lit avy syu;p 37',
2's. Kt ilïers. heavy y rup 1 67',

K.ilfti». heavy »%i up
3's. Keiffers. heavy syrup 2

l’eat -, lu.ii t syrup 1
3's. Pears. light svrup 1

P-ais. pi. . not pet it I 1
3's. P. IM. pi.. |m . 1. 1 1 17»
Gal. pie. not |it vie l 3 a s
Gal. Pearst. pie. peeled —.................................... 4 ’7*.

1 Liaison. light syrup ............... . 0
Ibrmson. light syrup .................... . . 1 TO
hamsoti. heavy »>rup ......................... 1 5

3's. PI.un». 1 taras»hi. luavv >yrup 15
Gd. Hams»m. stun lard

Egg. heavy svrup ...... 1 S3
s. Egg. heavy syrup ........................... l 70

3's. Egg. heavy syrup ................ 20
I'lums. Green Gage, tight syrup I

Gre«*n Gage, heavy syrup,.................. 3(1
.Vs Green Gage, luavv svrup 1 TO
Gal. Green Gage, standard 4

Lombard, light syrup 0 TO
3 s. Lombard, light syrup . 1 M

Lombard, heavy syrup . 1 '*5
3's. Lombard, liearv svrup 1 43
Gal. Plums Lombard, standard 3 55

Group B are 2*c per Ac less than above.

2'a, Black pitted cherries heavy syrup............... . 1 97*
2's. Black not pitted cherries, heavy ay tup ....... . 1 56

Prime beans, per bush................................................... 3 10
Hand picked, per bush.................................................. 3 25
California Lima, lb............................................... 0 08 0 wt*
Hungarian, per bush...........................................  2 66 2 80

2's. Re-1 pitted cherries heavy svrup ........... 1 97*
2's. Red not pitted cherries, heavy syrup .... 1 58
Gals. Red pitted cherries ...........................................  8 58
Gals.. Red not pitted cherries ....................................  8 <16
2*a. White pitted cherries, heavy syrup ........... 1*7*
2's. White not pitted cherries, heavy syrup......... 1 15
2’s. Black currants, heavy syrup .........................  2 80
2's. Black currants, preserved .................................. 2 30
dais.. Black currants, stsn lent ............................... 5 30
Gals. Black currants solid pack ............................. 8 38
2’s. Red currants, heavy syrup ................................. 2 «0
2's. Red currants preserved .................  2 30
Gals.. Red currants, stsn tael .................................. 5 3§
Gals.. Red currants, solid pack ............................... 8 38
2'a. Gooseberries, heavy syrup ................................... 2 08
2‘a. Gooseberries, preserved .......................................... 2 30
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2’s, Gooseberries, standard ...................................... 7 02%
Gals., Gooseberries, solid pack ............................... 8 80
2’s, Pineapples, sliced, heavy syrup ..................... 2 05
2’s, Pineapples, shredded, heavy syrup ............. 2 05
2’s, Pineapples, whole, heavy syrup ................. 2 2714
3’s, Pineapples, whole, heavy syrup ..................... 2 7714
2’s, Pineapples, sliced, Hygeian Brand................ 2 2714
2's, Rhubarb, preserved ............................................ 1 56
3"s, Rhubarb, preserved ........................................... 2 30
Gals., Rhubarb, standard ....................................... 3 5214
Raspberry—

2s, black, heavy syrup ....................................... 2 15
2s, black, preserved ............................................. 2 40
2s, red, heavy syrup ........................................... 2 15
2s, red, preserved ................................................  2 40

2’s, Strawberries, heavy syrup ............................... 2 15
2’s, Strawberries, preserved .....................................  2 30
Gals., Strawberries, standard .................................... 7 5214
Gals., Strawberries, solid pack ...............................  9 7714

Group B are 214c per doz. less than above.
SALMON PRICES.

Sockeye—
1 lb. tails ...................................................
1 lb. flats ...................................................
14 lb. flats ..............................................

(5 case lots 214c doz. less.)
Red spring, 1 lb. tails ...................................
Red, 14 lb. flats .............................................
Cohoe, 1 lb. tails ...........................................
Humpback, 14 lb. flats ...............................
Humpback, 1 lb. tails ....................................

2 8714 
2 9214
1 70
2 50
1 50
2 30 
0 90 
1 25

MANITOBA MARKETS.
Winnipeg, Oct. 2. Some uneasiness 

has undoubtedly been felt ill the con­
tinued wet weather of past two weeks 
and consei|uent delay in threshing, hut 
prospects have much improved in this 
respect during the last four days. Coun­
try merchants are, however, by no means 
ah rmed and have been ordering goods to 
an extent that shows their confidence is 
in no wise shaken.

evaporated apples is now coming in and 
is quoted at 8% cents per lb.
Prunes—

90-IUOs, 25s, s.p.....................................................
99 100s, 10s, s.p................................................ ..
80-90s, 25s, s.p.....................................................
80-90s, 10s, s.p........................................................
70-80s, 25s, s.p......................................................
70-80s, 10s, s.p......................................................
60-708, 25s, s.p......................................................
50-60s; 25s, s.p.......................................................
40-50s, 25s, s.p......................................................

Cooking Figs—
Choice boxes ........................................................
Half boxes ...........................................................
Half bags .............................................................

Valencia Raisins—
Fine, f.o.s., 28s, s.p., per box .....................
Fine, selected, 28s, s.p., per box ...............
4-crown layers, 22s, s.p., per box...............
4-ciown layers, 14s, s.p., per box ...............
4-crown layers, 7s, s.p., per box ................
Ne plus ultra, 82s, s.p., per box — -*... 

Currants—
l)ry, clean, per lb................................................
Washes, per lb....................................................
1- lb. package ......................................................
2- lb. package ......................................................

Per lb. 
0 0614 
0 06 
0 06% 
0 07% 
0 07% 
0 06 
0 07% 
0 06% 
0 09%

0 0614 
0 05% 
0 04%

2 25 
2 40 
5 35 
1 26 
0 70 
2 28

0 08 
0 08% 
0 08% 
0 17%

BEANS.— Nothing new to report since 
lecent rise in prices. Trade is average, 
lint buyers are not inclined to stock 
heavily until they are certain as to effect 
new crop will have on market.

Hand picked, bushel ....................................... 3 30
3 lb. picked, bushel ....................................... 3 20
Split peas, sack 98 lbs..................................... 4 00

TEAS AND COFFEES. The coffee 
market is strong and indications now 
point to an advance in New York due 
to serious damage to growing crops. Teas 
are steady.

As regards prices 1 here is nothing of 
note in this week's review. Steadiness 
prevails in all lines and there is no sta­
ple that is in particularly heavy demand 
with t lie exception of sugar. The volume 
of business done in this eommodify since 
the preserving season proper commenced 
has been surprisingly large.

Collections as might he ex peeled from 
the slow progress made in threshing are 
somewhat disappointing hut with wheat 
now coming in at 500 cars per diem they 
should soon improve.

SI DAW. Sugar prices are steady and
market is reported as being in a more
settled condition. Demand for this com-
modily i.- brisk and sales this season have
been much ill excess of those of last year.
Montreal ami B.C. granulated, in bbls............. 5 50
Montreal ami B.C., in sacks ............................. 5 45
Montreal ami B.C., yellow, in bbls..................... 5 id
Montreal yellow and B.C. yellow, in sacks....... 5 05
Icing sugar, m bbls............................................. 4 95
Icing sugar, in boxes (25 lbs.) ........................... 6 20
Powdered sugar, in bbls....................................... 5 70
Powdered sugar, in boxes .................................. 5 70
Powdered sugar, in small quantities ..................  5 50
Lump, hard, in bbls............................................. 6 40
Lump, hard, in half bbls..................................... C 45
Lump, hard, in 100-lb. cases .............................. 6 40

tSYBl I’S. Butler prices now climb­
ing up arc creating a brisker demand for 
syrups. Prices are steady.

Syrups—
24 2-lb. tins, per case ..................................... 2 48
12 6 lb. tins, per case ..................................... 2 88

6 10-lb. tins, per case ..................................... 2 76
3 20 lb. tins, per case ..................................... 2 77

Half-barrels, per cwt......................................... 4 22
Barbados molasses, in half bbls., per gal _ 0 45
New Orleans molasses, half bbls., per gal 0 30 0 31
Maple syrup—

Imperial quarts, 2 doz. case ......................... 6 20
% gals.. 1 doz. case ....................................... 5 85
Gals.. % doz. case ......................................... 5 40

DRIED FBI ITS. No change has oc­
curred in price of dried fruits, although 
it is generally expected that there will 
he a drop in most lines except apricots, 
which may go higher. The new crop of

Coffee— Per lb.
Green Rio .......... .......................... 0 18
Roasted ................
Green Santos __ .......................... 0 19
Roasted Santos .. ...................... 0 24
Chicory ................

Teas-
.......................... 0 12%

China blacks, per lb............
Ceylons ................. ................ 0 25 0 40
Japans ..................
NETS. The peanut crop is reported

to he heavy and of good quality, so this
popular line will probably he easier in 
price in the course of a few weeks. All 
lines are for the present steady and trade 
a hunt average.
Nuts— Per lb.

Brazil, per lb............................................ . 0 18 U 19
Tarragona Almonds ............................. 0 If.1-,
Peanuts, roasted Jumbos .................... 0 12%
Peanuts, choice ........................................ 0 11

0 Id
Marhot Walnuts .................................... 0 13%
Grenoble Walnuts ................................. 0 16
Sicily Filberts ......................................... 0 11%
Shelled Almonds .................................. . 0 33 0 31
Shelled Walnuts .................................... 0 31

WINNIPEG.
FLOt'li AND CEREALS. The Ilnur

market is steady and unchanged. There 
is a fair export demand and domestic 
business is quite up to average. There 
is no change to record in rolled oats or 
other lines.

Flour—
1st patents, cwt................................................. 3 05 3 15
2nd patents, cwt............................................................ 2 85
Strong bakers’, cwt........................................................ 2 75
Rolled Oats—

20 lb. sack ........................................................... 0 60
40 lb. sack ........................................................... 1 15
80 lb. sack ........................................................... 2 25
Granulated oatmeai, per cwt................ 2 75 2 75

Com Meal—
98 lb. sacks ...................................................... 2 30
49 ll>. sacks ............................7......................... 1 15

BRITISH COLUMBIA MARKETS.
Vancouver, Oct. 2.--Potatoes are now 

easy on the Vancouver and New West­
minster markets. Lowland potatoes are 
going at $12 while those from the high­
lands are bringing from $12 to $17 per 
ton.
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Eggs are at 45 to 50 cents per dozen 
and are none too plentiful at that.

There has been a good demand for 
chickens with only a limited number in 
the market to supply requirements. The 
price has as result advanced consider­
ably, price now asked being .'15 cents per 
pound. This is an advance of approxi­
mately five cents.

There is a goodly supply of New 
Zealand butter on the market at present 
and prices for this article are about the 
same as last week. The presence of New 
Zealand butter at this time of year acts 
as balance wheel in butter prices, when 
grass and other articles of food for cows 
in the British Columbia region is becom­
ing eaten off or dried up, with a result­
ant falling off in Imiter production. A 
steady supply of good butter can he de­
pended upon to reach Ibis market from 
New Zealand throughout winter. This 
variety of Imiter is selling at 40 cents a 
pound. There is not much Ontario but­
ter on market just now.

A car of Tokay grapes has been re­
ceived and also the first shipment of this 
season’s pack of California figs, as well 
as some line Carabas melons, and can­
taloupes and sweet potatoes. Receipts 
of peaches are becoming light and this 
fruit is nearly over.

NEW BRUNSWICK MARKETS.
St. John, Oct. 2. Local trade condi­

tion- still continue in prosperous vein, 
Imt for most part, markets are in a state 
of remarkable quietness. There have 
been few changes during past week but 
quolinus still retain the firmness which 
has characterized the market for several 
weeks, or rather months. Business has 
I ce i encouraging, and between the 
pickling and preserving which has been 
in progress, there has been quite a 
steady run on many lines, particularly 
sugar, spices and I lie commodities re­
quired for bottling purposes. A local 
dealer gave it Ibis week as his opinion 
that the high prices which prevailed dur­
ing last winter and present summer on 
packed fruits, such as apricots, ns,
prunes and apples, have induct'd house­
wives to exert greater energies in pre­
serving, and that this has accounted for 
the particularly heavy run which has 
been noticeable in this regard, sales of 
preserving stock, both in berries, plums, 
pears, etc., living greatly in excess of 
other years. As a result of high quot­
ings on Iasi year’s stock of evaporated 
apples, peaches, apricots, etc., many 
dealers have been left with considerable 
supplies on hand, and will consequently 
have to buy lighter than heretofore, or 
vise dispose of their present stocks at 
a loss, or al least at a much lower price 
Ilian they anticipated.

4



Changes in Flour Prices being Awaited
Trade Waiting for Change in Manitoba Flour in Keeping With New Crop Wheat 
—May Come at Any Time—Considerable Speculation as to Values on New 
Crop—United States Wheat Being Milled in Bond for Export by Canadian 
Mills.

The trade al the moment are wonder­
ing when the anticipated concession in 
Manitoba flour in keeping with the 
prices on new crop wheat will come and 
how much it will amount to. These are 
points of interest and speculation and 
the announcement of prices on new crop 
is being anxiously awaited.

An indication that the change is draw­
ing nearer is seen in the reduction in 
cash wheat which has been brought down 
to a basis in keeping with option prices. 
New wheat is coining forward in larger 
quantities and a certain amount is now 
being milled by some mills. “A change 
in quotations may come at any time,” 
said one man in touch with the situa­
tion. “There is a tendency to hold off 
to see what the other fellows are going 
to do.”

What new crop flour will be worth is 
quite an interesting question. Present 
prices are 40 cents per barrel above 
those ruling a year ago. The world’s 
yield is large, while Western Canada has 
an appreciable crop which is grading 
quite well. There has been some talk of 
prices being 50 cents per barrel below 
present values and sales for October 
shipment were reported last week at a 
.'10-rent concession. “There is not going 
to be as big a reduction as some are 
looking for,” said one man this week. 
“The high value and scarcity of Ontario 
wheat is going to throw a greater strain 
on Manitoba.”

In fact farmers in Ontario bave been 
holding their wheat at such a high figure 
that millers have been bringing in United 
States wheat and milling it in bond for 
export. It is estimated that about .'100,- 
000 bushels of United States wheat have 
been brought in already for this pur­
pose.

Rolled oats are unchanged but last 
week’s advance is fully maintained as 
spot oats are scarce and Western re­
ceipts cannot be said to have got really 
under wav. They will liefore a great 
while take on larger pro|M>rtions and a

weakening in rolled oat market can then 
lie expected. Consumptive demand un­
der the cooler weather is on a brisker 
sea le.

MONTREAL.
FLOl’K. Considerable business has 

been transacted lately for export ae 
count, the millers being pleased with tin- 
tone of the demand and prices from 
F.nropean sources. These orders though 
are for November and December ship 
ment, those for October having to lie 
refused as supplies were not plentiful 
enough. New crop winter wheat Hour 
has also been in fair demand for close 
shipment. The local or domestic, trade 
in old wheat Hour is growing active ow­
ing to a steady increasing demand from 
all parts of the Dominion, and those 
millers who have a good stock on hand 
have done a large business.
Winter wheat, fancy pat enta, in bags — 4 50 4 75
Straight rollers, in bags ................................. 4 3d 4 50
Manitoba 1st Spring wheat patenta, bags............. 5 80
Manitoba straight patents, in bags ................................ 5 30
Manitoba strong bakers, in bags .............................. 5 10
Manitoba second, in ltags ................................................. 4 70

ROLLED OATS. The feeling in the 
market is decidedly firm, the demand be­
ing heavy with supplies none too strong. 
Comparing receipts with corresponding 
week of last year, the 1912 deficit is 
very marked, while the exports also 
show a difference.
Fine oatmeal, single bag lots ................................ Li 75
Standard oatmeal, single bag lots ........................ 2 75
(liannluted oatmeal, single bag lots................... 2 75
Rolled oats. 90 lbs. sucks, jute. 25 ltugs

to ear lots ..................................................................... 2 4»
(tolled oats, jute bag*. 90 lb. single bag

lots ..................................................................................... 2 50
Rolled oats, cotton bugs. 90-lb. single bag

lots ................................  2 55
Rolled oats, barrels ............................................... 5 50
Rolled wheat, hhl............................................................ 2 73
Hoiuiny. 98 lb. sark ............................................... 2 30
Bolted Co mm va 1. 100 bags ......................................... 2 25

^ TORONTO.
FLOUR. With new when I now arriv­

ing M points east of the lakes, the pre­
mium xm spot wheat Inis been removed 
and prices lowered. No. 1 Northern 
Manitoba wheat is now quoted at 99 
cents, bike ports. Some mills are now 
using a certain amount of the new wheat 
and this should shortly bring about the 
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anticipated concessions m Hour prices. 
Some millers are of the opinion that a 
change may not lie far distant now. “I 
don't think prices are going to be as 
low as some are expecting,” remarked 
one luiller. Higher freight rate asked 
on wheal from Fort William was one of 
the things mentioned.

Ontario Hour still keeps tight. Ik-lixvi 
it— til winter wheat have been slow and 
this lias caused millers to bring in Am­
erican u beat and grind it in IhuiiI for 
export. In fact Ontario wheat is being 
held so high that it is practically now 
on a par with Manitoba.

Feed Hour still ranges from 4C!0 to $.!.'! 
per ton.

Manitoba Wheat.
1st patent, in car lois, per bbl..............
2nd patent*, ut car lui*, per bbl. __
Strong bakers, ui car lute, per nul.
Feed flour, tit car lots, per ton 31 M

5 70

U JU
Winter Wheat.

Fancy patents, domestic consumption 4 *5 5 IS
l'ait tit*. 90 p.e., domestic consumption. 4 55 1 *’»
Straight roller, domestic consumption 1 35 4 55
Blended, domestic consumption .............. t <5 $ 6

CKRFALS. There is no particular 
change. Rolled oat prices are maintain­
ed at last week's advanced ligures. Spot 
oats continue scarce and high thus ac­
counting lor steadiness. It will probab­
ly lie a couple of weeks before there 
comes any tendency in other direct ions. 
Receipts so far are small and must he­
roine fairly large to bring cash prices 
down to level of operations.

Demand is showing an improvement 
with the cooler weather. One mill states 
they have done some future business on 
strength of recent advance but on un­
derstanding that they will protect buy­
ers in ease of decline.
li"ll<a nuts, small lets. 90 lb. sat*»................ 2 M
Rolled oats. 25 luigs to ear lot* _____ ... 2 40
Standard and granulated oatmeal. 98 lb.

sk., small lot* ................................. 2 75
Rolled wheat. *mall lot.*. 100 lb. hhl*................ 3 00
Rolled wheat. 5 laurel to car lot*............. 2 *■ 2 90
fornmeal. 98 lb. bag*. 25 bag lota............. 2 25 t 30
Rolled oat* in cotton sack*. 5 cents more.

MILT, FEEDS.—There is no change in 
mill feeds, same firm prices being de­
manded. This will be the order of 
things until milling of new rrop wheat 
gets under way.
Bran. ton. car lota ..................................................... $23 00
Shorts, ton. car lota ................................................. 27 00
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Spanish Onions on Reasonable Level
Prices Lower Than Last Year—This Should Help Their Sale 
—New Crop Florida Oranges and Grapefruit Will be In 
Shortly—Crops of Both Lines Reported Large — Domestic 
Fruit Supplies Falling Off—Cranberries on Market.

Spanish onions tiiis year are on a 
reasonable level and prices are ruling 
considerably below last year’s figures. 
Summer stock was lower than usual and 
winter stock which is now available is 
also low. There are quite a few on the 
way from Europe at present. The lower 
price should induce more business in 
this line and now with the arrival of cool 
weather, dealers will find an increasing 
demand for them.

Oranges, especially for good stock 
maintain quite a steady position. At 
present time California late Valencias 
is the only variety obtainable, but 
Florida will be sending along some new 
crop goods in a couple of weeks. Grape 
fruit will also be arriving in two or 
three weeks. First shipments may prob­
ably command a premium but a large 
crop is anticipated this year in both 
these lines. Last year’s crop of grape­
fruit was very, short and prices were 
high during the whole season.

Lemon situation has shown no change. 
Prices are apparently well maintained at 
those centres when high levels have 
been attained. Little-or no break is ex­
pected until arrival of new crop lemons 
from Sicily which will probably not be 
until after first of November. There is 
no brisk demand at present for this line. 
Cold weather is now needed. In the sum­
mer, it is the hot weather that causes 
lemons to move.

The late preserving season has now 
reached the pinnacle of both supply and 
demand and is fast moving to smaller 
proportions. Peaches after a record 
season’s trade are beginning to dwindle 
and will pass fall off now. Grapes will 
now lie the domestic fruit in prominence.

MONTREAL.
FRUITS.—The colder weather setting 

in has somewhat cut down demand and 
ns a result the briskness of the business

done has not been so marked. Still the 
basket fruit is still moving and it looks 
as if some tall orders for preserving re­
quirements have been placed. The recent 
snap of frost is reported to have done 
considerable damage to some of the 
younger fruits still on the trees. Rut it 
is too early to compute the damage.
Bananas, crated ........................................... 1 76
Grape fruit, Florida, case ....................... 6 60
Lemons ....................   4 00
Limes, box ............................................................
Oranges—

Navels ...............................................................
Late Valencias ...............................................

Pineapples—
Cubans, cases of 24 ............................. 4 25

Summer apples, No. 1 ......................................
Summer apples. No. 2 ........................................
California plums .........................................  1 50
California pears ........................................... 3 00
California peaches ...............................................
Ontario pears, basket .................................. 0 75
Ontario plums, basket .............................  0 75
Ontario peaches, basket ............................ 0 75

2 25 
7 50 
4 25
1 25

4 50 
4 50

4 50
2 75
3 50 
3 00 
1 75 
3 25 
1 50 
1 00 
1 00 
1 00

VEGETABLES. The vegetable mar­
ket generally is brisker at this season 
and wholesalers are somewhat at a loss 
to know what has cut down the demand 
for certain lines. A good trade con­
tinues in potatoes, and the market is 
fairly active. Gobblers are selling in 
ear lots at (>5c to 70e per bag, and in 
a jobbing way at 85c to 90c per bag.
Beans, green, bags ...............
Wax beans .............................
Carrots, hunch ......................
Cabbage, basket ....................
Cauliflower, dozen .................
Cucumbers, basket ................
Pepper*, green, basket ......
Radishes, dozen ....................
Sweet potatoes, per basket 
Potatoes. Green Mountains,
New potatoes, per bbl..........
Spinach lx>x .........................
Tomatoes ............
Tuînips. per bag

0 75
0 75

0 15 0 20
2 00
1 90

0 30 0 35
3 75

3 00 3 60
2 00

4 60 Too
3 00 3 75

3 00
1 25

TORONTO.
GREEN FRUITS.—The height of the 

peach season has been reached and pass­
ed. Supplies are now on the downward 
trend. At the first of the week, ship­
ments began to dwindle and are growing 
smaller. Major portion of one of the 
biggest peach seasons is now a matter 
of history. Plums are now in short 
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supply and prices are now higher around 
50 to 75 cents. Grapes are now coming 
more into the limelight, selling at 18 to 
20 cents. Warmer weather would help 
their ripening. There is still a big por­
tion of the season to come.

Oranges maintain their steady tone, 
ranging from $4.50 to $5. Florida or­
anges will be coming along in a couple 
of weeks. Grapefruit will also be an­
other addition in a short time. Lemons 
show no change and probably will not 
for about a month.

Fall apples are arriving in barrels and 
selling at $2.50 to $3.00.
Apples, fall stock, per barrel .................
Bananas, per bunch ................................
Cranberries, per bbl.................................. .

Lemons, Venlelli ........................................
Limes, per 100 ...........................................
Musk melons, basket ................................
Oranges —

Lute Valencias, case ..........................
Imported Fruits—

Beaches, box ..........................................
Grapes, Tokay, per box ......................

Canadian Fruits—
Beaches, fancy. Leno, 11 <]t...............
Beaches, ordinary. 11 qt........................
Bears, 11 qt. ..........................................
Blums, 11 qt. .....................................

2 60 » IQ
1 50 2 00

• 60
0 18 0 20
6 UO T 00

1 25
0 25 0 3»

4 50 • 06

1 00
2 06

0 60 0 75
0 20 0 40
0 50 0 to
0 60 0 75

VEGETABLES. — Potato situation is 
mneh the same. Ontario stock is selling 
at 90 cents, ranging up as high as $1. 
Reports from provincial markets note 
abundant supplies with prices easing. 
Farmers report presence of rot in some 
parts but this exists only on low ground. 
The potato crop is generally large.

Gold weather lias put a crimp in to­
mato supplies and prices are higher at 
25 to 30 cents. Gucnmbers are also 
higher at 25 to 30 cents while picklers 
range from 75 to $1. “Oil- anything,” 
said one dealer re an inquiry for price of 
vegetable marrow.

Onions are on a reasonable scale and 
with cooler weather should begin to 
move.
Beet*, new, Canadian, basket 
Beans, green, Canadian, basket, 11 qts. 0 20
Carrots, new, banket ....................
Cabbage, new. per crate .........
Celery, per doz...........................
Com, doz......................................................... 0 10
Cucumbers, Can., basket ......
Cucumbers, picklers. basket ................... 0 76
Marrow, bushel basket ...........
Onions—

Spanish, per crate ............................... 2 60
White pickling, basket ....................... 1 00
Yellow union*. 100 lb. sack

Potatoes, Ontario, per bag .......
Pepiwra, green, basket ............................... 0 35
Peppers, red, basket ..............
Tomatoes, per basket ............................... 0 26
Mushrooms, basket ...................................  1 00

........ e 20 0 26
qts. 0 20 0 25

0 15
1 25

....... 0 35 0 40
0 12

...... 0 25 0 30

....... 0 75 1 00
0 15

........ 2 60 2 76

....... 1 00 1 26
2 25
1 10

....... 0 35 0 40
o on
1 30

....... 1 00 1II
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WINNIPEG.

FRESH FRUITS. — Duchess apples, 
peut-.hes and grapes are cheaper tlii- 
week ami oilier lines steady. There is a 
good demand for preserving fruits and 
receipts of B.(’. fruit are heavy hut there 
is complaint of poor packing and over­
ripe picking. t'rah apples and green­
gages are off the market.

Vancouver, (tel. 2 (Speeial).— Accord­
ing to reports gathered hy The Canadian 
(Irocer’s representative in the canneries 
near Vancouver the salmon pack this 
year has been extremely satisfactory, 
-being nearly double that of last year, 
(time every four years there is an ex- 
recdnyrly big pack and the I’ucitic Coast 
is due for the great haul next year. 
This being the case, the record to date 
is better than the most optimistic ex­
pected.

F. 11. Cunningham, the Dominion In­
spector of Fisheries, stated that the pres­
ent season was satisfactory to both the 
net men and the canneries. Last year, 
lie said, the total number of eases of 
sockeves packed was 58,000 while with 
the present season not yet ended tin- 
pack up to dale is easily double that of 
last year.

Poor Pack on the Puget Sound.
lu contrast to the British Columbia 

pack, advices from Seattle show that the 
shortage of the Puget Sound salmon 
pack is turning out to he larger than ex­
pected. Reports show that the decrease 
from last year’s Sound pack will prob­
ably exceed 1,250,000 cases. The pack 
will not total a quarter million eases. 
The output is the smallest in recent 
years with only an insignificant quantity- 
consisting of pinks and chums. The 
situation is quite unprecedented. It is 
the result of more causes than one, 
among them being the competition of 
Canadian canners for the raw fish, and 
the generally disappointing run.

Forecast as to Prices.
The output will not he added to this 

Fall. It is doubtful if any of the Sound 
salmon canneries will he operated on 
Fall fish as the prices are loo low to he 
an inducement.

Among salmon men here the feeling 
has been improved hy the facts as to 
the extent of the shortage becoming

Flesh Fndt-
Apples, lhivlivüH. bhl................................. 1 to 1 25
I'anteloupea. ease ........................................ 4 50 5 00
Oranges, Valencia ....................................... 4 75 5 25
Bananas, bunch ............................................ 2 50 3 50
(’alifomia lemons, crate .................................... 8 00
Limes, box ................................................................. 2 00
Washington apples ...................................... 1 60 1 75
Cucumbers, per iluz.................................................. 0 3u
iira|n-s, Mtic basket >* to
Utapes, Tokay, case ............................................. 2 75
reaches ......................... II 'jo
l'linns ...................................................i........ I 10 1 20
Haitlett peats, case ..........  3 00
Bartlett hattly twais ......................................... 2 75
\\ ii.shington peach plums .................................. I 50
Tomatoes, Ont. . ........................................ 0 75 1 00
Vota toes, per bushel ...................  0 35
Jersey sweet potatoes ......................................... 6 50

known, and not a few believe pinks will 
advance and that Alaska red salmon will 
also go higher.

@ -

FARRINGTON PHILOSOPHY
If you don’t get ahead as rapidly in 

your business as you expected, it may be 
I hat you ex|M-eted too much or that you 
have tried too little.

The man who thinks that he can con­
tinually accept favors and reap advant­
ages at the hands of others without giv­
ing anything in return does not know 
what a sponge is.

When you arc disposed to condemn 
your public for liuding fault in your 
store, stop and consider whether there 
is not some justification for their com­
plaints.

If there is in your store a place where 
customers sit down to wait for their 
turn, have catalogne.- end advertising 
ready at their hands.

Any kind of a special sale which 
gives I In- public less than its money's 
worth is going to work a disadvantage 
to the business.

The clerk who resents any criticism of 
the wrong tilings lie docs outside of 
business hours never thinks of kicking 
if the boss compliments him on some 
good hit of outside work.

Mighty few of the people who com­
plain of having to work loo hard are 
ever injured by overwork.

It is a wise salesman that hunts up 
some means of interesting his customer 
in the goods lii-siiles the material inter­
est that customer feels upon entering 
I he store.

See that your language and your into- 
11-11 ion carry enough courtesy over the 
telephone so thaï I lie cordial smile I hat 
cannot lie seen will not lie missed.

Don 'I lie so anxious to make money 
that you will lose your friends in doing 
it. A dependable friend is better than 
a whole bunch of easy money.
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THE WEEKLY FISH COLUMN.

Facts and Fancies in Brief About This 
Profitable Line.

t 'old weather now prevailing is fillet 
weather, t h or a part ol your munit i 
and till it up. They are great -filers.

Remember that li-li is not only canned 
sardines, etc., lint smoked anti fresh 
fish as well.

Hitl you ever hear of a ttoneless and 
skinless end ! It has got many kinds 
of licet" “skinned to death.”

Halibut catches the housewife’s eye. 
The line, plump, juicy steaks into w hich 
it cun tic cut suggest a good nit a I tor t 
whole family.

The Ite-l adjective to use when ex­
plaining qualities of lish is. “palatable.”

Ixt-t-p the fUslomer titling. Fish - 
good liait on a Friday.

Von need noi lit- up your money for 
-ix months with this tine. No ueeessity 
to put ij in the reliar. The counter is 
the place lor it. Its gone before closiitg 
I line.

t
There i- great eom|ielitiiin tietween 

the Atlantic anil Pacific coasts in the 
lish linsiny—. No chance of a merger, 
I hough !

The Ontario people know all alunit the 
lake lish. No necessity to go into de­
tail.

The coil lishcrii-s for Bill amounted 
to ti,!I21.2I-. -Iii-i ini-gine! Vet some 
dealers say there's nothing doing.

The slu-ll oyster hii-inr-s including 
mal|n-i-qiii-s and all Eastern Canadian 
oysters o|N-!iri! on Tuesday last. Oct. 
1st. Shell out a lew dollars ami get 
supplie-.

Scot tic. Hid you know that my 
daughter had gut ;l ring recently from 
a fish 1

Bat. Arrali. shore moine got a dia­
mond from a lobster-

Shredded mil is gelling a fair share of 
attention. It's a ten-rent article.

It the wet weather keeps on tin- fish 
will In- hard to dry . May In- I hey "II catch 
cold and there’ll In- no curing them!

The cod is like ninny a woman takes 
Ilientv of time being “prepared” for 
I he table.

A Large British Columbia Salmon Pack
In Canneries Near Vancouver It Is Stated to be Very Satis­
factory—Different Situation with Puget Sound Packers—Pack 
There Said to be Small—Prospects Regarding Prices—Big Run 
Again Next Year.
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Time to Open the Fall Fish Campaign
Weather is Now Favorable Supplies Quite Extensive—Advantages of Getting 
an Early Start—People Get the Habit of Buying Fish at Certain Stores—Op­
portunities in Oysters.

1f lie lias not done so already, it is 
now time for I lie retailer to get liis fall 
fish campaign under way. There are 
many reasons why he should make an 
immediate start. When people get the 
habit of going to a store for their fish, 
they continue to go there during the en­
tire season. This is one advantage that 
should not he considered lightly. In ad­
dition there is the immediate profit to 
he derived and also the other trade that 
is secured through this department.

Supplies Coining Along Well.
Supplies have now reached a scale 

that will allow of the working up of an 
extensive trade. In addition to fresh 
varieties, smoked, prepared and pickled 
lines are now on the market as well as 
oysters. The dealer who puts in a 
stock of all these different lines and now 
with the advent of cooler weather in­
stitutes a real aggressive campaign 
should find results particularly pleas­
ing. This trade is worth going after and 
going after now.

A View of the Oyster Market.
Itèrent weather is now more favorable 

to oyster demand. Indications now 
point to a good season. A New York re­
port says anent oysters ; “Stock is show­
ing some improvement daily, and while 
it is trilling and visible only to the prac­
tical eye of the oyster grower, it is still 
sufficient to encourage the shippers in 
this section of the country. The whole 
trouble is that the present season has 
been a backward one. Oysters were 
about a month late in spawning, and 
consequently they are late in showing 
perceptible full growth. If is there, 
though, and will grow more distinct each 
day.”

QUEBEC.
MONTREAL. Halibut is somewhat 

scarce hut prices so far have not ad­

0 18 0 20
0 02
0 04
0 04 Vi
0 10
0 04 Vi
0 12

1 90 2 00
0 04'A 0 06

0 08
0 06
0 10

0 10 0 11
0 15

0 07'A 0 .18
0 (i9
0 12

0 09 0 10
2 30
0 %

vanced, m>r is it likely that an advance 
will take place as there is some frozen 
stock to till the demand. The season for 
brook trout closed on ,'lOth ult., so that 
there are none on the market now and 
supplies cannot he had till next May. 
Daddies, kippers and bloaters are mov­
ing freely.

FRESH AND FROZEN.
Fancy spring salmon, per lb................
Large shad herring, each ......................
Market cod, cases, 250 lbs., per lb..
Less than case ............................................
Smelts, fancy ...............................................
Haddock ..........................................................
Halibut, per lb............................................
Herring, frozen, per 100 fish ...........
Mullets ............................................................
Hike, dressed and headless, lb............
Steak, cod .....................................................
Mackerel ..........................................................
It.C. red salmon ......................................
New (laspe salmon, per lb....................
Qualla salmon ..............................................
No. 1 smelts, per lb..................................
Lake Irmil. per lb......................................
Whiteflsh. large, i>er lb...........................
Litre end tablets, 20 1-lb. tablets ...
Whiteflsh. small, lb....................................
Harbour (dressedI bullheads, per lb..................... 0 •»«'

I'ltKI'A It Kf > FISH.
Honeless cod. in blocks or pkgs.. lb.............. 8. VI. Il I
Dry pollock. 100 lb. bundles, |>er bundle __ 5 5"
Shredded cod. 2 do/., in box, per box.................... 1 91
Honeless strip rod. 30-lb. box .................................... u V?

SALTED AND PICKLED.
New green cod. per bbl., 200 lbs................................  10 00
New Labrador herring. |>er bbl. ............................... 5 60
New Labrador herring, per half bbl. .......................  3 00
No. 1 mackerel, pail ...................................‘................. 2 00
No. 1 mackerel, half bills............................................... 8 00
Lake trout, kegs ................................................................. 6 00
No. 1 green haddock, per 200 lbs................. 7 60 8 00
Salt eels, |ier lb............................................................... 0 Ofi
Salt sardines, bbls...................  5 on
Salt sârdines. half bbls.................................................. ? 75
Lake trout, half bbl...................................................... f. w
Scotch herring ................................................................ G M
Scotch herring, keg ..................................................... 1 00
Holland herring, half bbl........................................... 5 50
Holland herring, keg .............   0 75
Honeless new nerring, 10-lb. boxes .................. 0 1 1 ■_
Salt eels, per lb............................................................... * **
Labrador salmon, bbls................................................... 18 00

SMOKED.
Bloaters, box ......................................................................... 1 10
Yarmouth bloaters, fancy. |»cr 1m>x .........................  1 25
H add les. fancy, 15-lb. boxes, per lb........................... n "T't
Fillets, fancy, 15-lb. boxes, per lb........................... 0 11
Herring, new. smoked, per box ................................. 0 18
Kippers (small), per box of 50 fish......................... 1 10
Smoked salmon, per lb........................................   0 25

SHELL FI Hit.
Solid meats—-Standards, gal., $1.76: selects, gal.. 2 00 
Hoiled lobsters, per lb........................................................ 0 20

ONTARIO.
TORONTO. Supplies of fish have 

now reached quite an extensive scale and 
such as to allow the retailer to work up 
a good trade. Besides a fair volume of 
fresh varieties, prepared, sailed and 
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smoked lines are on the market while 
oysters also add to the possibilities in 
this line.

Fresh fish are none too plentiful. In 
some instances supplies are short as in 
the case of halibut which is scarce and 
prices firm.

FRESH CAUGHT FISH.
White fish, per lb........................................................... 0 11
Lake trout, per lb.......................................................... 0 12
Steak, cod .............................................................. 0 08 0 00
Haddock .................................................................. 0 07 0 08
Halibut .....................................................................  OU OU
Flounders ........................................................................... 0 07
Herrings, per lb...................................................... 0 06 0 06
Hike ...................................................................................... 0 07
Herch .................................................................................... 0 07
Hestigouche salmon ....................................................... 0 25
Ulucflsh ............................................................................... 0 10
Striped bass ..................................................................... 0 25
Butterfish ........................................................................... 0 15
Sea bass .............................................................................. 0 20
Sea herring, per 100 count ...................................... 2 00

SMOKED.
Finnan huddle ...................................................... 0 08 0 00
Smoked fillets ................................................................... 0 12
Smoked bloaters, tills ................................................... 1 25
Kippers ................................................................................ 1 35

HKEHAKED.
Shredded cod, 2 <loz. pkgs. Hi box ........................ 2 25
Acadia cud, 2 lb. boxes, 12 lu crate ...................... 2 80
(‘<>d in loose strips 26 lb. lo I mix. Ill.................... 0 Oti'-a
Skinless, cwt. (100 lb. Isixes) ............................. 6 00

SALTED AND FH'KLKD.
Labrador herring, per keg .......................................... 3 00
Labrador herring, per barrel ............................ 6 00
Labrador trout, per keg ............................................ 7 50
Oysters, select. |ter gallon ...................................... 1 75

MANITOBA.
WINNIPEG. Holland herrings have 

advanced and Labrador herrings de­
clined. Other lines are steady. There 
is a good seasonable demand for fish and 
I lie market is well supplied. Business in 
oysters is now brisker.
Fiih-

Oysters, ncr gal................................................................. 3 00
Fresh salmon .................................................................. 0 16
Lake Winnipeg whiteflsh, lb.................................... 0 utiVi
Fresh pickerel .............................................................. 0 US1*
Steak, coil ......................................................................... 0 10
Trout ......................................   0 12
Halibut ..............................................................................  0 10*
Finnan baddies .................   0 01
Hloaters, per box .................................... I Hi
Holland herrings, keg ............................... 0 72 0 79
Kippered herrings l>m ........................................... / •»!
Labrador herrings, half barrel ...............................  3 80
Mackerel, salt, keg ................................................. 2 75

Thom & Cameron, Limited, general 
commission merchants, Barlmdoes, West 
Indies, have assumed charge of their 
business again, which has been under I he 
management of Jones & Swan, who hold 
their Power of Attorney.

' %
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Should Be a Good Fall Make of Butter
Especially If We Have Open Autumn — Considerable Butter 
Held in East for Western Account—Big Purchases Reported of 
New Zealand by Vancouver—Egg Receipts Falling Off but 
Quality Improving—Hogs Hold High.

It looks us il -there would lie a good 
Full make of Imiter in t’amnia, this year, 
especially it we have an open Kail. Kven 
at the present lime there is a fair pro­
duction and later on with cheese fac­
tories closing in many sections, it should 
show an increase. The situation is dif­
ferent from last year when there was a 
shortage of feed for this year it is plen­
tiful and there is no reason why farmers 
should dry their cows up or sell them.

In spile of fair receipts of butter, firm­
ness still continues to characterize the 
markets at some points. However, there 
cannot he said to he any accumula! ions 
of any account. On Fast cm markets 
where such a thing would lie possible this 
has been prevented liv Western demand. 
I p to present shipments to Northwest 
since May I have shown a large increase 
over those of the same period last year 
and this will no doubt continue to be the 
order of things until farmers in West 
go more extensively into mixed farming.

There is considerable butter now being 
held in Montreal on Western account. 
A certain amount is now being shipped 
out. One dealer this week made mention 
of the possibility that if New Zealand 
make becomes plentiful it is possible 
that butter belli in Montreal for Winter 
delivery to I be West might be thrown 
on the Kaslern market. There is report­
ed to be 5,1)00,000 lbs. of butter ordered 
from New Zealand by Vancouver.

The cooler weather of lale is more con­
ducive to belter ipinlity eggs which is 
something to be thankful for. Receipts, 
however, have a tendency to fall off in­
jecting a steady tone into tlie general 
market. In fact if receipts continue to 
fall off at present rale, it will not be 
long until cold storage supplies will have 
to be culled on to supply the demand in 
full.

Pork products hold steady. Not only 
are prices high but there is a scarcity of 
some commodities for hogs have been 
moving into market slowly, although the 
high prices are inducing a better move­

ment. Present conditions would seem to 
indicate that the bogs are not in the 
country, although the opinion is ex 
pressed in some quarters that later on 
there will be an improvement in the 
situation. It is said that feed has Iteen 
so high that hogs have not been fattened 
enough to market but as feed becomes 
more plentiful this will lie overcome. At 
any rate hogs are now commanding a 
record ligure.

MONTREAL
PROVISIONS. A general steadiness 

is the order of tilings in this market, all 
lilies being in fair demand, cured and 
smoked meats being particularly in 
prominence. The demand for lard is just 
as heavy with prices unchanged. Fresh 
killed dressed hogs are also unchanged.
Ixmg dear bacon, heavy, lb. .......................................  6 US
hung clear bacon, light, lb............................................ 0 IV

Extra large »izee, 28 to «0 lb*, per lb..................... 0 1*4
Large size». 20 to 28 lb*., per lb. ............................ 0 16
Medium sizes. 15 to 19 lbe.. per lb...........................  0 If.1;
Extra small sizes. 10 to 14 lbe.. per lb.................... 0 16%
Bone out, rolled, large. 16 to 25 lbe.. per lb— 0
Rone out. rolled, smell 9 to 12 lbe., per lb— i .*4
Breakfast bacon. English, boneless, per lb.......... 0 18
Windsor bacon, skinned. backs, per lb................ 0 14*4
Spiced mil bacon, boneless, short, per lh............. 0 14*4
Rolled ham. smell, skinned, boneless................ 0 28
Hogs, live, i»er ewt........................................................ 8 60
Hogs, dress, per cwt........................................  12 60 12 75
Pure Lard—

Boxes. 60 lba. net. per lb. ...............................
Cases, tine, each 10 lb., per lb. ....................
Cases, tins, each 6 lbe.. per lb..........................
Cases. Una. each S lba., per lb..........................
Pails, wood. 20 lba. net. per Id. ..................
Pails, tin, 20 lba. gross, per lb.
Tube. 60 lbe. net. per lb..................................
Tierces. STB lbe. per lb. .................................
One pound bricks ..............................................

Compound Lard-
Boxes. 50 lb*., per lb.............................................
Caaee. 10-lb. tine. 60 lbe. to case, per lh. ...
Caaea. 51b. tins. 60 lbe. to case, per lb.......
Cases. S lb. tine. 60 lbe. to case, tier lb.
Pails, wood. 20 lbe. net. per 1b.........................
Palls, tin. 10 lbe. gmes. per lb........................
Tube. 60 lbe. net. per lb. ................................
Tierces. 376 lbe.. per lb........................................
One pound bricks .............................................

0 144
• 14% 
0 14%
• 14% 
0 10
0 14% 
0 14 
0 134

0 14V 
o 10% 
0 10% 
0 10%
• lr4
• 14% 
6 10% 
0 10%
• 11

Pork-
Heavy Canada short cut mess, bhl., 3646 pieces 27 00
Been i>ork ......................................................  ...................... 19 00
Canada short cut back pork. bhl.. 45 66 pieces. 27 OO
Heavy short cut dear pork. bbl. ...........................  23 W
Clear fat back* ..........................................................  » *
Heavy flank pork, bbl...................................................  26 60

Pry fiait Meat»
Oreen bacon, flanks, lb................................... .................. 0 14

RVTTKK. The strong feeling report­
ed lust week bus been well maintained 
anil priées are moving steadily upwards 
at country points, but it is a well-known 
fuel that large stocks are held on spot, 
so that the sit mit ion is somewhat hard to
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explain. Consequently the loeal market 
is a 14 vent up and lias every sign of 
advaneing still further.
« 'rvaunix hlm kx   it
l»air> tide*, lb. 0 _i>4

KtltlS. A very linn feeling prevails 
ill the market owing to good demand 
with supplies short. A strong b usiner- 
is |uissing. void storage buyers tiring 
iinirli in evideure and are evidently buy­
ing in future supplies.
New lut,l eggs. per dux............ v >1
Select* .....................................................................  l) 31
No. Is ................................................................................... » 28

I’OI LTRY. There i. an improvement 
in the demand loeully with prives same 
as last week. Turkeys are most asked
fur.

Turkey*. No. 1, per lb. ............... 9 A
Turkey». No. 2. per 11». i a u 21
Chickeus. per lb. .. 6 l* U ti
Fowls, per lb.............. • 15 y It
1 lucks, per lb. ......... » »
(leeae. per lb. ...... • 15

TORONTO
1‘ROX INIONS. Searvity nt live bogs 

still rontinues an outstanding feature, 
resulting not only in high prives being 
asked lor the porkers hut also in short 
supplies in rerlnin lines n! provisions. 
For installée, storks of long elear are 
extremely low. Nome dealers note a 
shortage of harks. Breakfast liarmi is 
hevoming sea l ee also and is higher at 
IS1™ to IH rents. Some dealers Hunk it 
may go higher. Long elear is quoted at 
IA to 15' ’■>, an exeeeilingly high ligure.

laird is uneliiiliged but -dejidy. Be­
sides aearrity of bogs, Ibel bale lievn 
running light thus injeeling a stronger 
lone into lard market.

Alter a further move upward, bogs 
are bark to the level of a week ago, sup­
plies having inereased towards end of 
last week.
Smoknl Meal*

Light hams, per lb. » 17% 9 18
Medium hams, iht 11». it 17 0 174
Ume hams, per lb. 0 15 0 16
Backs, plain prr 11»................................... It 20 0 21
Backs. pea meal tt 21 0 22
Breakfast bacon. |*i 11». it 1*4 0 19
Hull bacon, per 11». o 114 0 14*,
Shoulder* ........................................................
Pickled Meat* lc lew than smoked.

o n% 0 12

Heavy mesa pork, per bbl. 20 Oil SI hi
Short cut i»«*r bbl. 21 it) 25 00
Cooked ham* it 26 « 26
Long clear bacon a is » 15%

lainl tierce», iht 11». 0 114 it 11%
Lard, tub», per lb. it 1t\ 0 15
I.«rd. pails, per 11»...............................................
Lard, compounds, per lb., tierces .....

it 15 0 15% 
0 HI

Live hogs, local 9 h» 9 10
Live hogs, at country point* H 60 * Tit
hrvNMcd hogs ........................................... 12 25 13 On

KI'TTFK Loeal quotations on butler 
are tinehiinged and there rannnt be said 
to he miieh change in general situation.
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There is ii considerable quantity of hui­
ler coming along now and there should 
he a good Fall make, which should cause 
a tendency to easiness unless some new 
ci editions arise.

“There is lots of feed in the country 
this year. said one dealer this week, 
“and farmers huve'no reason to dry u|> 
or sell their cows, so that with an open. 
Fall there should he a good How of 
milk.”

Per Hi.
Freeh cnaim i ;» print ...................................... " 27 0 29
Creamery .solid.' —........................................... 0 27 0 28
Farmers’ sepai at or butter ............................. *1 26 0 28
iJairy prints, choice .......................................... 6 24 0 2b
Hairy solids ............................................................ 23 0 25

HORS. One feature in eggs this week 
is the smaller number of complaints 
heard from wholesalers regarding shrink­
age in i-jus. This weather is more favor­
able to I he maintenance of their quality 
and this should improve as-the Fall ad 
vances. “It’s a good tiling,” said one 
wholesaler alien! improvement in qua) 
it v of eegs : “it was heart breaking lor 
a time. ”

I’rices are unchanged hut receipts are
show inu a certain falling off.

. New laid eggs, per duz.................................... 11 -'7 0 29
Fresh eggn, per do/.............................................. -1 '> 35

('HKKSK. Firmer feel in .ir noleil in 
cheese Inst week hus developed into n 
quarter cent advance. Montreal, how­
ever. reports a slight easini»’ in genera I 
situation due to lull in export enquiry.

There is practically none of last year’s 
eliees.e available now. 
rhww

Laig. ...................................... H i <> l&
Twin ..............................  0 15 i) If hi
!.. Tv.il, 0 in.* »
Stilton .............................................................. <1 hi <1 17

FOI LTIt Y. There has been quite a 
heavy delivery of chickens, and as de­
mand i.' slow, the Jewish trade being 
over, there is a tendency to easiness.
“ Frices on all poultry.” said one dealer, 
“depend on whatever packers are will 
ing to pay for stock to place in storage.”
“We are quoting ehiekens at Id cents, 

delivered here.”
LI VK POT|.TRY (prices paid to country uuMcliam•«,
Sj>rmg chicken- ........ .........................  0 II ■ K.
Spring ducks ............... ......................... II in “ 1«) 1.

.........................  1) 18 ii r
WHULKSALL TURKS (Id cil> lelaileis)

Spring rliicki n dn ed Hi. ....................... 1 17 O 2U
Spring ducks, dressed1. 11,. ......................... U 12 «1 18
Fowl, dies .d . . ......................... I) 12 <i II

liONKV. A good many dealers an*
giving some little special prominence to 
honey just now and are finding a fair 
volume of demand resulting’. There is 
no change in prices, steadiness being 
maintained.
While clover honey, in combs, No. 1. do/.. 2 75 3 00
Honey, strained

('lover honey, 66 lb. pails, per lb.................... 0 12
Clover homy, 10-lb. pails, per lb.................... 0 12'.‘.
('lover homy. 5 1b. pails, per lb................... 0 1 _ ,
Buckwheat, GO lb. tins, lb........................ 0 07 0 08

WINNIPEG.
VKODFUF AND I'KOVISIONS.

I hired meats of nil kinds are in demand 
and prices have advanced on nil lines of 
bacon. Creamery butler is 2 cents higher 
and dairy is also on the up grade. Kggs

and cheese are steady, and former are 
likely to go up in price steadily from 
mow on.
Lard, tierces ..................................................................... 0 14%
3 lb. tins, cases ............................................................ 9 25
5 lit. tins, eases ............................................................ 9 15
10 II). tins, cases .......................................................... 9 10
20 lb. pails ....................................................................... 3 00
50 lb. tubs ......................................................................... 7 30
Cured Meats

Hams ................................................................. 0 17 0 18%

The high price of butter compared 
with former years continues to he a 
much discussed problem with the whole­
sale and retail trade.

Are there any chances of a decline? 
To answer such a question some close 
al lent ion must he given to it, and even 
I lien there must he something of a doubt 
remaining.

In I lie report of .1. A. Kuddick, chief 
dairy and cold storage commissioner for 
Canada for the year ending March .'list, 
1 II 12, some interesting material bearing 
on this subject is available.

In the course of his summary of the 
features of the year, lie makes some in­
teresting remarks on the subject of I lie 
home market.

Supply of Butter Lacking.
Aflei- noting that the unfavorable 

weather of 11)11 caused a shortage of 
butler and cheese, Mr. Ituddiek says :
“ll became apparenl early in the win­

ter Iliai the stock ol stored huiler in 
Canada, plus the winter production, 
would he available. As a result a large 
quantity of butter was imported, princ­
ipally from New Zealand, I lie lolal quail- 
lily coming from that country to date 
(March .il) being 2,Fit),1144 pounds.
“There has also been imported during 

I lie year ! 12!),Il IK pounds from I lie United 
States.”

In explanation of I his, Mr. Ituddiek 
says I liai I lie freight and duty (He per 
pound) on freshly made butter from 
New Zealand, amounts to ahold the same 
as I lie cost of carrying Canadian huiler 
from summer lo March. Canada, lie 
says, does not produce enough butter 
during winter for lier current demands, 
and must either hold some summer but­
ter in storage or import from the soul li­
era hemisphere.
“II is not unlikely,” lie says, “that 

the Pacifie coast, at any rate, will eon- 
tin ne for some years, as in I lie past, lo 
secure too partial supplies from Aus­
tralia.”

Export Situation.
Dealing with the export market, he 

says : “Germany continues to grow in 
importance in the international trade in 
dairy produce, every year importing
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Long clear ..........................................
Short clear .....................................

0 16
0 16
0 15% 
0 22

< ‘heese—
Ontario large ................................... 0 16

0 16%
Manitoba large ...............................
Manitoba twins .............................

0 16
0 15%

Butter—
............. 0 30 1) 32

0 24
0 26Kggs. fresh laid, Manitoba ........... ............. 0 25

larger quantities of butter. II would 
appear that, on the whole, the world’s 
consumpl ion of dairy products is increas­
ing rather faster tDun production and 
I liai reserve slocks are lighter ill the 
present moment than they have been for 
many yea is.

“The outlook for dairying at present 
is exceedingly good, and there is every 
i ncouragcmcnl from the market point 
of view for Canadian farmers to increase 
their production.”

Dealing with the home trade, Mr. 
Kuddick remarks that, while it is very 
large, it lias not in the past attracted 
as much attention ns its volume would 
warrant.

Demand From the West.
There is no doubt that I lie big demand 

from (lie West for Eastern butter has 
much to do with the firm prices. A few 
years ago we used to ship large quanti­
ties of butler lo Great Britain, hut now 
we need it all a I home, and then can 
scarcely gel sufficient to go round. The 
same applies lo eggs, canned goods and 
other lines. The West is growing rapid­
ly, and as there is little mixed farming 
done there, it is unlikely that we will 
see much lower prices on butter than 
those that prevailed during the past 
year. This year pasture has been par­
ticularly good, lint in spite of this, prices 
have been more than maintained. While 
it may not he that butter prices will 
reach I lie same level as last winter, yet 
prices will undoubtedly he higher.

SCALES OUT OF ORDER.
The report of Hie commission appoint­

ed by the Minister of Agriculture to in­
vestigate I lie alleged shortage of cheese 
weights al I lie port of Montreal will show 
I liai I lie scales of all of these factories 
in Western Quebec and Eastern Ontario 
without a single exception were out of 
order and indicating inaccurate weights. 
This will explain the discrepancies al 
leged by the former in the weights at 
Montreal, and cuts in weights so fre­
quently complained of hy cheese makers 
and salesmen.

Butter Market Continues Firm
Canadian Farmers Not Producing Enough—Lack of Surplus 
Cuts Off Exports—Western Canada a Big Buyer — Importa­
tions During Past Year From New Zealand and United States.
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Bath
Powdei

' _ AND

Water
Softene

'• Lawr>

üSfelflK

THINK IT OVER
You will realize that

LAWRASON’S SNOWFLAKE 
Bath Powder and Watereoftner

(PSHFUMEO, ANTISEPTIC)

is a line that will add prestige to your 
store and a line that the publie has long 
been looking for. It pays the dealer a 
good profit and is moderate priced to 
the consumer. Neatly packed in green 
and red lithographed tins, with nickeled 
screw tops.
LA WRASON’S SNOWFLAKE 

AMMONIA
equals in power any similar powder on 
tin* market selling for twice its price 
(5c). This statement is supported hv a 
$500 guarantee.
This ammonia will save 00 per rent, 
soap, and is the best for all household 
and disinfecting purposes.
Fall I lousecleaning will soon be in the 
air—this is the dealer’s opportunity.

Writs at One*.

S, Fa Lawrason & Co.
LONDON, ONTARIO

Lawrasohs

Saves 90 Pei

London Canada

Women
Wouldn’t Make 

Mincemeat
It is doubtful if women would go to 

the trouble of making their own 
mincemeat if they realized that

§himfis
Mincemeat
tastes just like the finest home-made. 
It is prepared in spie-and span kit 
citrus from the finest ingredients. 
The fruit is ea refill l\ selected and 
flu* spices are of the highest grade. 
The price at which you are enabled 
to sell Shirriff’s Mincemeat and clear 
a good margin of profit is low enough 
to make it a very attractive propose 
tion to hoiiscw ives.

Shirriff’s Mincemeat is put up in 
ti, Hi, liS and tin II». wooden pails. I low 
many pails shall we send vont

Imperial Extract Co.
Toronto

Makers of Shirriff’s Extracts
No. 101
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QUOTATIONS FOR PROPRIETARY ARTICLES
SPACE IN THIS DEPARTMENT IS $40 PER INCH PER YEAR

BAKING POWDER.
W. H. GILLARD & CO. 

Diamond.
1-lb. tins, 2 doz. in case ..$2 00 
%-lb. tins, 8 doz. in case... 1 26 
44-lb. tins, 4 doz. in case... 0 76 

ROYAL BAKING POWDER. 
Sizes. Per doz.

Rojal—Dime ........................... 0 95
14 44-lb................................. 1 40
44 6-oz................................... 1 96
44 44-lb.................................. 2 66
44 12-oz............ ..................... 3 86
44 1 lb.................................... 4 VO
44 3 lb.................................... 13 00
44 6 lb.................................... 22 36

Barrels—When packed in barrels 
one per cent, discount will be 
allowed.
WHITE SWAN SPICKS AND 

CEREALS, LTD.
White Swan Baking Powder— 

6-lb. size, $8.26; 1-lb. tins, $2; 
12-oz. tins, $1.00; 8-oz. tins, $1.20; 
6-oz. tins, 90c; 4-oz. tins, 66c; 
6f tills, 40c.
BOR WICK’S BAKING POWDPJt 

Sizes. Per doz. tins
Borwlck’s 44-lb. tins ........... 1 36
Berwick's 44-lb- tins ........... 2 35
Berwick’s 1-lb. tins ............. 4 66

COOK’S FRIEND BAKING 
POWDER.

Cartons— Per doz.
No. 1, 1-lb., 4 dozen ......... 2 40
No. 1, 1-lb., 2 dozen ......... 2 60
No. 2, 6-oz., 6 dozen ......... 0 80
No. 2, 6 oz., 3 dozen ......... 0 86
No. 8, 244-oz., 4 dozen __ 0 45
No. 10, 12-oz., 4 dozen .... 2 10
No. 10, 12-oz., 2 dozen ... 2 20
No. 12, 4-oz., 6 dozen __ 0 70
No. 12, 4-oz., 3 dozen ....... 0 75

In Tin Boxes—
No. 13, 1 lb., 2 dozen ........... 3 00
No. 14, 8-oz., 3 dozen ........... 1 76
No. 15, 4-oz., 4 dozen ......... 1 10
No. 16, 244 lbs........................... 7 26
No. 17, 6-lbs...............................  14 00
FOREST CITY BAKING POW 

DER.
6-0z. tins ................................ 0 76

12 oz. tins ................................ 1 25
16-oz. tins ................................ 1 76

BLUE.
Keen’s Oeford, per lb. ... 017
In 10-box lots or ense ___ 0 16
COUPON BOOKS—ALLISON'S 
For sale In Canada by The Eby- 
Blaln Co., Ltd., Toronto; C. O. 
Beaucheinle A Fils Montreal, $2, 
$3, $6, $10, $16, and $20. All same 
price, one size or assorted.

UN NUMBERED.
Under 100 books ...........each 0 04
100 books and over.each 0 0344 
600 books to 1,000 books 0 03 

For numbering cover and each 
coupon, extra per book 44 cent. 

CEREALS.
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Breakfast Food, 2 

doz. In case, per case, $3.00. 
The King’s Food, 2 doz. in case, 

per case, $4.80.
White Swan Barley Crisps, per 

doz., $1.
White Swan Self-rising Buck­

wheat Fleur, per dosen, $1. 
White Swan Self-rising Pancake 
Flour, per do*., SI.

White Swan Wheat Kernels, per 
dot., $1.60.
White Swan Flaked Rice, $1, 
White Swan Flaked Peas, per

doz., $1.

DOMINION CANNERS.
Aylmer Jams. Per doz.

Strawberry, 1912 pack -----$ 2 00
Raspberry ............................... 2 00
Black currant ....................... 2JX)

’Red currant ............................ 1^5
Peach .......................................... 1 86
Pear ................. ....................... 1 85

Jellies.
Red currant ............................ 2 00
Black currant ....................... 2 20
Crabapple ................................. 1 65
Raspberry and red currant 2 00 
Raspberry and gooseberry 2 00
Plum jam ............................... 1 66
Green Gage plum, stoneless 1 C5
Gooseberry ....................... 1 86
Grape ......................................... 1 66

' Marmalade.
Orange Jelly ............................ 1 to
Green fig .................................. 2 26
Lemon ........................................ 1 60
Pineapple ............................. .... 2 00
Ginger ....................................... 2 56

Pure Preserves Bulk.
6 lbs. 7 lbs

Strawberry ............... 0 69 0 05
Black currant ......... 0 69 0 95
Raspberry ................. 0 69 0 06

14’s and 80’s per lb.
Strawberry .......................... 0 13
Black currant ................ 0 13
Raspberry ............................ 0 13

Freight allowed up to 25c per
100 lbs.

COCOA AND CHOCOLATE.
THE COWAN CO., LTD.

Perfection, 1-lb. tins, doz.. 4 40 
Perfection, 44-lb. tins, doz. 2 36 
Perfection, 44-lb. tins, doz. 1 26 
Perfection, 10c size, doz .. 0 (X)
Perfection, 6-lb. Ins, per lb. 0 86 
Soluble, bulk, No. 1, lb. .. 0 20 
Soluble, bulk, No. 2, lb. .. 0 18
London Pearl, per lb...........  0 22

Special quotations for Cocoa In 
barrels, kegs, etc.

Unsweetened Chocolate- 
Supreme chocolate, 44’e, 12-

lb. boxes, per lb...... 6 35
Perfection chocolate, 20c 

size, 2 doz. In box, do*... 1 80
Perfection chocolate, 10c 

size, 2 and 4 doz. In box,
per doz............................ 0 80
Sweet Chocolate— Per lb.

Queen’s Dessert, 44’e and
44’e, 12-lb. boxes ......... 0 46

Queen’s Dessert, 6’s, 12-Ib.
boxes ...................................... 6 40

Vanilla, 44 lb.. 6 and 12-lb.
boxes............................... 0 86

Diamond, 8’1, 6 and 12-lb.
boxes............................... 0 28

Diamond, G’e and 7’s, 6 and
12-lb. boxes .......................... 0 24

Diamond, 44’e, 6 and 12-lb.
boxes............................... 0 26
Icings for Cake—

Chocolate, white, pink, lemon, 
orange, maple, almond, cocoa- 
nut, cream, In 44-lb. packages,
2 do*. In box, per do*... 0 90
Chocolate Confections—Per lb. 

Maple buds, 6-lb. boxes ... 0 86
Milk medallions, 6-lb. bzs. 0 86

60

Chocolate wafers, No. 1,
5- lb. boxes ........................... 6 30

Chocolate wafers, No. 2,
6- lb. boxes .......................... 0 26

Nonpareil wafers, No. 1,
5- lb. boxes ........................... 0 30

Nonpareil wafers, No. 2,
6- lb. boxes ........................... 0 26

Chocolate ginger, 6-lb. bxs. 0 30 
Milk chocolate wafers, 6-lb.

boxes .......................................... 0 86
Coffee drops, 6-lb. boxes .. 6 86
Lunch bare, 6-lb. boxes .. 0 36
Milk chocolate, 6c bundles,

3 doz. In box, per box.. 1 36 
Milk chocolate, 5c cakes,

3 doz. in box, per box.. 1 146 
Nut milk chocolate, 44'*» 6-

lb. boxes, lb..................... 0 36
Nut milk chocolate, 44'®» 6-

Ib. boxes, lb..................... 0 36
Nut milk chocolate, 6c bars

24 bars, per box .................. 0 90
m EPPS’S.

Agents—Willson & Warden, 
Toronto; Forbes A Nadeau, 
Montreal; J. W. Gorham & Co., 
Halifax, N.S.; Buchanan & Gor­
don, Winnipeg.
In 44 , 44 and 1-lb. tine, 14-

lb. boxes, per lb............... 0 36
Smaller quantities ........ 6 87

JOHN P. MOTT & CO.’S.
G. J. Estabrook, St. John, N.B ; 

J. A. Taylor, Montreal, P.Q. ; 
F. M. Hannum, Ottawa, Ont.; 
Joe. E. Huxley A Co., Winnipeg. 
Man.; Tees A Persee, Calgary, 
Alto.; Johnson A Yockney, Ed­
monton ; D. M. Doherty & Co., 
Vancouver and Victoria.
Elite, 10c size (for cooking)

dozen ..................................... 0 90
Mott’ebreakfast cocoa, 2 doz.

10c size, per doz................ 0 86
Nut milk bars, 2 dozen in

box ........................................... 0 86
44 breakfast cocoa, 44'a

and 44'a .......................... 0 36
44 No. 1 chocolate ............. 0 80
“ Navy, chocolate, 44'®-- 0 26
44 Vanilla sticks, per grs 1 00 
44 Diamond chocolate, 44’» 0 24 
44 Plain choice chocolate

liquors ..............................20 30
“ Sweet chocolate coat­

ings ..................................... 0 50
WALTER BAKER A CO* LTD.

Premium No. 1 chocolate, 44 
and 44-lb. oakes, 33c lb.; Break­
fast cocoa, 1-6, 44- 44. 1 and 6-lb. 
tine, 39c. lb.; German’s sweet 
chocolate, 44. and 44-lb. cakes, 
6-lb. boxes, 26c lb.; Caracas 
sweet chocolate, 44 and 44 7b 
cakes, 6-lb. boxes, 32c lb.; Auto 

-sweet chocolate, 1-6 lb. cakes, 6- 
1b. boxes, 32c lb.; cinquième 
sweet cbecolate, 1-6 lb. cakes, 6- 
1b. boxes, 20c lb.; Falcon cocoa 
(hot or cold soda), 1-lb. tine, 34c 
lb.; Cracked Cocoa, 44*lb. pkgs., 
6-lb. bags, 82c lb.; Caracas tab­
lets, 6c cartons, 40 cartons to 
box, $1.26 per box.

The above quotations are f.u.b 
Montreal.

COCOANUT.
CANADIAN COCOANUT CO. 

Packages—6c, 10c, 20c, and 40c 
packages, packed lo 16-lb. and 
80-lb. cases. Per lb.

1-lb. pkgs. White Moss ... 0 26

44-lb. pkgs. White Moss .. #27
44-lb. pkgs. White Moss .. • 28
1 and 44-lb. pkgs., assort­

ed ........................................... • 264k
44 and 44-lb. pkgs., aestd • 2744 
44-lb. pkgs., astd.. in 6-lb.

boxes 0 28
44-lb. pkgs., astd.. In 6-lb.

boxes ...................................... 0 29
44-11» pgke., astd., 6, 10, 16-

lb. cases .............................. 0 30
Bulk-

In 16-lb, tine, 20-lb. palls and 
10, 26 and 50 lb. boxes.

Palls Tins Bble 
White Moss, flue

strip ........... 0 19 0 21 0 17
Best shredded . 0 18 .... 0 16
Ribbon ............. 0 19 .... § 1/
Macaroon ......... 0 17 ___  0 16
Desiccated .... 0 16 ----- 0 14
CONDENSED AND EVAPOR­

ATED MILK.
BORDEN MILK CO., LTD.

Per Caae
East of Fort William, Ont. 

Eagle Brand, each 4 dus.. $6 00 
Gold Seal Brand, each 4 ds 6 26 
Challenge Brand, each 4 ds 4 66 
Peerless Brand, “Hotel,"

each 2 do*................................ 4 26
Peerless Brand, “Tall,” each

4 doz.........................................  4 60
Peerless Brmul, “Family,"

each 4 doz................................ 8 90
Peerless Brand, “Small,”

each 4 doz.............................. 2 60
St. Charles Evaporated

Milk (baby size) ............... 2 00
St. Charles Evaporated

Milk (family size) ........... 3 90
St. Charles Evaporated

Milk (hotel size) ............... 4 28
Silver Cow Milk .................... 6 46
Purity Milk ............................ 6 26
Good Luck Milk ................... 4 60
Reindeer Brand (4 dos. In

case) ......................................... ft 76
Mayflower Brand (4 dos.

In case) .................................  6 26
Clover Brand (4 do*, in

case .......................................... 4 66
Reindeer Jersey Brand, 

Family (4 doz. in case). 3 90 
Reindeer Jersey Brand,

tall (4 doz. In case)......... 4 60
Reindeer Jersey Brand,

Hotel (2 do*. In case)... 4 26 
Reindeer Jersey Brand, 

Gallon (44 do*. In caae) 4 76 
CANADA FIRST BRAND. 

The Aylmer Condensed Milk Co.
Per Case

Canada First Baby Eva­
pora ted Milk ................... 2 00

Canada First Family Eva­
porated Milk ..................... 3 90

Canada First Medium (20 
os.) Evaporated Milk... 4 60 

Canada First Hotel Eva­
porated Milk ..................... 4 26

Cunada First Gals Evapor­
ated Milk, Manufactur­
er’s Special .......................... 4 76

Canada First Condensed
(sweetened) ......................... 6 26

Rose Bud Condensed Milk 6 16
Beaver Condensed Milk .. 4 60

COFFEE.
(Combined with Milk and Sugar) 
Reindeer Brand (2 dos.

In case) .................................. • 66
Regal Brand (2 do*. Id

case) ....................................... 4 66
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GOVERNMENT INSPECTED

PON-HONOR

FOOD PRODUCTS

“Not how cheap
but how good ”

Gunns Quality
FRESH PORK SAUSAGE

The season suggests 
Gunn’s tasty appetiz­
ing pork sausage and 
the placing of your 
standing order for 
Gunns quality.

:h

GUNNS LIMITED
Pork and Beef Packers, Cotton Oil Refiners

WEST TORONTO, ONTARIO
MONTREAL, QUEBEC. ST. JOHN. N.B.

Sausages
October marks the opening ot" the 
Season for Fresh Pork Sausages.

Nothing nicer, nothing quite so 
cheap.

Let us book your order for daily or 
weekly shipment.

MADE UNDER GOVERNMENT 
INSPECTION.

F. W. FEARMAN CO., Limited
HAMILTON

The quality of

WETHEY’S
Condensed

Mince Meat
has been daily making friends for the 

past twenty nine years.
WHAT ABOUT YOURSELF?

Are you one of its friends?
If not, now is the time to get acquainted 

All Jobbers. 3 doz. to a case.

WRITE US

J. H. WETHEY, Limited
ST. CATHARINES

•‘THE MINCE MEAT PEOPLE.”

: 51
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Belndeer Brand, in flm 
Jars (2 des. In case) .... 6 20 

COCOA.
(Cemblaed with Milk sad Sugar) 
Reindeer Brand (2 dos. la

case) ...................................... 4M
COFFEES.

KBY-BLAIN, LIMITED. 
Standard Coffees 

Roasted whole or ground, pack­
ed In damp-proof bags.

King Edward .................... S S4
Club House ........................ • 83
Nectar ........7...................... 0 82
Royal Java and Mocha. • 82
Empress .............................. • 36
Duchess ......................... 0 28
Ambrosia............................. • 28
Plantation ......................... • 26%
Fancy Bourbon ................ S 26
Crushed Java and Mocha • 19 

Package Coffee.
Gold Medal, 2-lb. tins.

whole or ground .......... 6 81
Gold Medal, 1-lb. tins, do • 82 
Gold Medal, %-lb. tins do • 83 
Anchor Brand, 2-lb. tins, 

do.........................................  #81

CHEESE.
MACLARBN'S IMPERIAL.

Ontario prices per dos. 
Individual (each 2 dos.) .. 1 #0
Small (each 2 dos.) .......... 2 40
Medium (each 1 dos.) .... 4 60
Large (each % dos.) ........ S 26
MacLaren’s Roquefort—

Small (each 2 dos.) .... 1 40 
Large (each 1 dos.) .... 2 4# 

MacLaren’s Canada Cream—
Small (each 1 dos.) .... • #0 

Medium (each 2 dos.) ... 1 85
Large (each 1 dos.) .......... 2 40

FLAVORING EXTRACTS.
SHIRRIFF'S.

1 os. (all flavors) dos.......  1 •#
2 os. (all flavors) dos........ 1 76
2% os. (all flavors) dos. .. 2 #0 
4 os. (all flavors) dos. ... 3 #0
6 os. (all flavors) dos. ... 3 76
8 oz. (all flavors) dos.......  6 60
16 oz. (all flavors) doz. ... 00 
82 os. (all flavors) dos. ... i 60

Discount on application.

CRESCENT MFG. CO.
German Dandelion, 1-lb.

tins, ground ...............  0 26
German Dandelion, %-lb.

tins, ground ................ 0 28
English Breakfast, 1-lb.

tins, ground ................. 6 19
Grand Prix, 1 and 2-lb.

tins, ground ................. 6 3#
Demi-Tasse, 1 and 2-lb.

tins, ground ................ 0 86
Flower Pot, 1-lb. pots, 

ground ............................ #28
WHITE SWAN SPICES AND 

CEREALS, LTD.
WHITE SWAN BLEND.

1-lb. decorated tins, lb. .. 0 82
Mo-Ja, %-lb. tins, lb..........  0 30
Mo-Ja, 1-lb. tins, lb............. #28
Mo-Ja, 2-lb. tins, lb............ 6 28
Cafe dee Epicures, 1-lb. fancy 

glass Jars, per doz., $3.60.
Cafe rAromatlque. 1-lb. amber 

glass jars, per doz., |4.#0.
Presentation (with tumblers) $3 

per doz.
MINTO BROS.

MELAGAMÀ BLEND.
Ground or bean— W.8.P. R.P.

1 and % .............. #26 © 30
1 and % ..............  0 32 0 4#
1 end % ............... 0 37 • ft#

Packed in 30’s and 60 lb. case 
Terms—Net 30 days prepaid. 
BRANSON’S 8HEREEF COF­

FEE.
T: F. COWARD.

1 Avenue, Toronto.
. $ 1 no per doz., net

........$3.00 per doz., net
in 8 dozen free cases. Freight 

paid on % gross order.
CEREALS.

Mapleine— Per doz.
2 os. bottle (retail at 60c) 4 6# 
4 oz. bottle (retail at 90c) 6 80 
8 os. bottles (retail at $1.60 12 60 
16 oz. bottles (retail at $3) 24 00 
Gal. bottles (retail at $20) 16 00

GELATINE.
Knox Plain Gelatine (2 qt.

size), per doz...................... 1 30
Knox Acidulated Gelatine 

(2 qt. size), per dos.........  1 80

CLARK’S PORK AND BEANS 
IN TOMATO SAUCE.

Per doz
No. 1, 4 doz. in case............ #60
No. 2, 2 doz. in case .......... #96
No. 3, flats, 2 doz. in case 1 16 
No. 3, tails, 2 doz. in case 1 36
No. 6, 1 doz. in case .......... 4 00
No. 12, % doz. in case ___ 6 60

LAPORTE, MARTIN A CO.,
MONTREAL, AGENCIES. 

These prices are F.O.B. Mont­
real. Imported Peas “Soleil”

Per case
Sur Extra Fins, % flacons,

40 bou.................................... 10 60
Sur Extra Fins, llns; %

kilo, 100 tins .....................  16 60
Extra Fins, tins, % kilo,

100 tins ........................... 16 00
Très Fins, % kilo, 100 tins 13 f-0
Fins, tins, % kilo, 100 tins 12 00
Ml-Fins, tins, % kilo, 100

tins ....................................... 11 00
Moyens No. 1, tins, % kilo,

100 tins ........................... 10 50
Moyens No. 2, tins. % kilo.

100 tins ........................... 10 00
Moyens, No. 3 ................... 9 25
Frs. Petit, % kilo, 100 ___ 7 50

Asparagus, Haricots, etc.
Grape Nut»—No. 22, $3; No. 28, 

$4.50. MINERVA PURE OLIVE OIL.
. Post Toasties—No. T3. $2.86. 

Poztum Cereal—No. 0, $2.26; No
Case-

12 litres ............ ............... 8 00
1, *2.70 1- quails .......... ............... 0 00

CONFECTIONS. 24 pints ............ ............... C 50
PEANUT BUTTER. 24 %-plnta ........ ............... 4 25

Ontario Prices Tins— Gall.
MzcLaren’s Imperial— Per d«»z 5 gals. 2s................ ............... 2 00

Small. 2 dos........................ • #6 2 gals. Gs................ ............... 2 05
1 gai. 10s................ ................ 2 15

Large. 1 dos........................ 2 78 % .gal. 20s..............
Tumblers, 2 des................ 1 86 % gal. 20s.............. ............... 2 40
Palls, 24 lbe., per lb___ • 16 % gal. 4Ss 3(1 ... ............... 2 GO

;

BASSIN DE VICHY WATERS. 
Le Capitale, M qts.............. 8 90
La Neptune, 60 qta.............. 0 00
St. Nicholes, 80 qta.............. 7 80
La Sanltae Sparkling, 80 

quarte ..................................  8 00
Lemonade Sereureuae, 60’e 7 60 

CASTILE SOAP.
"Le Soleil,” 72 p.c. olive oil.
Case l‘-'s. 2V4 lb. bars, lb. 0 00 
Case -5s, 11-lb. bars, lb 0 08 
Case 50s, % lb. bars, cs. 3 75
Case 200s. 7 07.., ease___7 50
Case 200s, 10 oz., case .. 12 00 
"La Lune," 66 p.c. olive oil.
Case 12s. 2% lb. bars, lb 0 08‘/-J 
Case 50s. % lb. bars, es. 3 35 

ALIMENTARY PASTES. 
BLANC & FILS. 

Maeironl, Vermicelli, Animals.
Small Pastes, etc.

Box. 26 lbs., 1 lb.............. 0 07V4
Box. 28 lbs., loose ........ 0 07

DUFFY A CO. BRAND.
Grape Juice, 12 qta............ 4 76
Grape Juice, 24 pis............ 5 00
Grape Juice, 30 splits .... 4 76
Apple Juice, 12 qls............ 3 75
Apple Juice, 24 qls............ 4 50
Champagne de Pomme, 24 p 5 00 
Malta Golden Rusaett — 
Sparkling Cider, 24 pts .. 4 00
Apple Vinegar, 12 qt».......... 2 80
CANNED DADDIES "THIS­

TLE" BRAND.
A. P. TIPPET A CO., Agents.

Cases 4 dos. each, flats,
per case .............................. 6 40

Cases 4 dos. each, ovals,
per case .............................  B 48

INFANTS' FOOD.
Robinson’s patent barley, 14-lb. 
tins. 81.25; 1-lb. tins, «2.26; Rob­
inson's patent groats, 14-lb. tins, 
«1.26; 1-lb. tins, «2.26.

BOAR'S HEAD I.AKD 
COMPOUND.

N. K. FAIHBANK COMPANY.
Tierces, lb............................. 0 1014
Tubs, 00 llis......................... 0 10::i
Pails, 20 lbs......................... 0 11
Tins. 20 llis.......................... 0 IOC
Cases, ,‘j lhg.. 20 to cs___ 0 1114
Cases, 5 llis., 12 to cs___ 0 11%
Cases, 10 llis., 0 to cs___ 0 1114

F.O.B. Montreal.

GUNN'S "K A SI FIRST" SHORT 
ENING.

Tierces ................................. 0 10
Tubs ..................................... 0 1014
20-lb. pails ......................... 0 1014
20-lb. tins ............................ 0 10
10-lb. tins ............................  0 10%
6-lb. tins .............................  0 11
3-lb. tins ............................  0 11
1-lb. cartons .................. 0 1114

MARMALADE. 
S1IIRRIFF BRAND. 

“SHREDDED."
1 lb. glass (2 ilz case).«1.00 «1.80
2 lb. glass (1 <lz case). 3.20 3.00 
4 lb. tin (1 dx case)... 6.00 6.35 
7 lb. tin (14 dz case).. 8.GO 8.36

"IMPERIAL SCOTCH."
1 lb. glass (2 dz case).«1.00 «1.06
2 lb. glass (1 dz case). 2.80 2.70 
4 ill. tin (1 dz case)... 4.80 4.65 
7 lb. tin (14 dz case).. 7.76 7.60

MUSTARD.
COLMAN’S OR KEEN’S.

Per dos. tins
D. 8. F„ 14-lb........................ 1 48
D. S. F„ 14-lb........................ 2 89

D. 8. F.. 1-lb.......................... 9 99
F. D„ 14-lb.............................. 9 99
F. D„ 14-lb.............................. 1 «•

Par Jar
Durham, 4-lb. Jar ............. 9 79
Durham. 1-lb. Jar ............. 9 29
MACLARBN'S IMPERIAL PRE­

PARED MUSTARD. 
Ontarle Prices.

Small casa 4 dos., per das. 9 46 
Medium, cases 2 dos., dos. U 89 
Large, ceeee, 1 dos., dos.. 1 *6 
VERMICELLI AND MACARONI
D. 8PINELLI C'Y., MONTREAL 

Fine.
4-lb. box "Special" per box 9 22 
8-lb. box “Special," box., 9 44 
6-lb. box "Standard" box 9 2714 
10-lb. box “Staodard," box 9 66 
60-10. cases or 76-lb. bbls.

per lb.....................................  6 16
28-lb. caeee, 1-lb. pkgs.

(Vermicelli) per lb..........  6 98
Globe Breud.

6-lb. box “Standard” box 6 It 
lt-lb. box "Standard," hex 8 98 
26-lb. cases (loose) per lb. 6 89 
26-lb. case», 1-lb. pkgs., lb 9 9914 

JELLY POWDERS. 
JELL-O.

Assorted case, contain» 2
dos............................................ 1 19

Straight
Lemon contain» 2 dos........  1-99
Orange contain» 2 dos.... 199 
Raspberry contain» 2 dos. 1 19 
Strawberry centaine 2 dos. 1 S» 
Chocolate contains 2 dos.. 1 19 
Cherry contain! 2 dos.... 1 19
Peach contain» 2 dos.......... 1 91
Weight I lbe. to case. Freight 

rate, 2nd class.
JELL-O ICE CREAM POWDER 
Assorted case, contains 2

doaen ...................................  2 69
Straight

Chocolate contains 2 dos.. 2 69
Vanilla contains 2 dozen.. 2 69 
Strawberry contains 2 dos. 2 69 
Lsmen contains 2 dozen... 2 69 
Unflavored contains 2 dos. 2 69
Weight 11 lbs. to csss. Freight 

rate. 2nd claas
IMPERIAL DESSERT JELLY. 

Ontario Prices.
Assorted flavors, «10.76 per 

gross. Imperlsl Sterilized 
Gelatine.

Cartons, 1 dos., 00c per dozen 
SOAP AND WASHING POW­

DERS.
A. P. TIPPET & CO., AGENTS. 
('Hole soap, per gross ....«10 20 
Florlola soap, per gross.. 12 00
Straw bat polish, per gr.. 18 20 

SNAP HAND CLEANER.
3 dozen to box ......................« S 00
6 dozen to box .................... 7 20

30 days.
RICHARDS PURE SOAP. 

6-case lots (delivered), «4 16 each 
with 20 bars of Quick Naptha as 
a free premium.

Richards Quick Naptha Soap 
GENUINE. Packed 100 bars to 
case.

FEI.S NAPTHA.
Prices—Ontario and Quebec:

Less than 6 cases ..............« 6 w
Five cases or more ............ 4 96
8APHO MFG. CO., LTD. MONT­
REAL “SAPHO" INSECTICIDE
1-16 gall., dos..........................» 2 66
)4-gall., dos.............................. 9 99
14-eall-. dos............................... 19 99
1 gall., dos................................ 19 29
1-19 gall, gross lot ...............  29 99

62
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HEINZ
Amongst the many good things that H.J. Heinz 
Company make, there is one that appeals 
especially to the appetite, and it’s Tomato Soup. 
There’s no mistake about this, for it has the true 
tomato flavor. The fresh packed stock is now 
ready for delivery at the following prices:

Heinz Tomato Soup, small - - .95doz.
“ “ “ medium - $1.35 “
“ “ “ large - - $2.35 “

MUSHROOMS h.

French Maiden Brand
Hotel quality and extra good ------ 12%

SARDINES
Domestic Pack of the best grade of fish, %s., S case lots - $2.S5

BARBADOES SUGAR
Fine grainy quality particularly suited for baking and cooking 
purposes, put up in hundred pound cotton lined bags - 4%c.

SALMON
Victor Brand Salmon is a winner all along the line, quality and 
price both very suitable for large consumption - - $2.40 doz.

H. P. ECKARDT & CO.
WHOLESALE GROCERS

Cor. Front and Scott Sts. - TORONTO
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“ANTI-DUST" SWEEPING 
POWDER.

Bise Ne. 1, 3 dez. crates,
per doz..................................3 1 BO

Ne. 2, 1 and 2 doz. crates,
per doz.................................. 3 00

STARCH.
EDWAUDSBURO STARCH CO 
Boxes Cents

Laundry Starches—
40 lbs., Canada Laundry.. .06%
40 lbs., Canada white gloss,

1 lb, pkgs................................06%
48 lbs., No. 1 white or blue,

4 lb. cartons .................. 07
48 lbs.. No. 1. white or blue,

3 lb. carton/T...................07
100 lbs., kegs, No. 1 white .0614
200 lbs., bbls.,<4lo. 1 white .0614
30 lbs., Edwardsburg silver 

gloss, 1 lb. chromo pkgs .0714 
48 lbs., silver gloss, In 6-lb.

tin canisters .. J.....................08
86 lbs., silver gloss, 6-lb.

draw lid boxes...*............... 08
100 lbs., kegs, silver gloss,

large crystals .................. 07
28 lbs. Benson’s satin, 1-lb.

cartons, chromo label 07% 
40 lbs., Benson’s Enamel

(cold water) per case .. 8 00
20 lbs. Benson’s Enamel

(cold water) per case .. 1 60
Celluloid—boxes containing

46 cartons, per case ---- 3 60
Culinary Starch.

40 lbs. W. T. Benson &
Co.’s prepared corn.............07%

40 lbs. Canada pure corn 
starch ...................................... 06%

(20-lb. boxes %c higher.) 
BRANTFORD STARCH 

Ontario and Quebec. 
Laundry Starches—

Canada Laundry—
Boxes about 40 lbs........... 06%

Acme Gloss Starch—
1-lb. cartons,boxes of 40 lbs .06% 

First Quality White Laundry-
lib, canisters, cs of 48 lbs. .07%

Barrels, 200 lbs......................06%
Kegs, 100 lbs............................ 06%
Lily White Gloss—
1 lb. fancy cartons, cases

30 lbs................................. 07%
6 lb. toy trunks, lock 

and key, 8 in case .. .08% 
6 lb. toy drums, with 

drumsticks, 2' in case. .08 
Kegs, extra large crys­

tals. 100 lbs...........................07%
Canadian Electric Starch— 
Boxes containing 40 fancy

pkgs., per case ............ 3 00
Celluleld Starch- 

Boxes containing 46 car­
tons, per case .............. 3 76

Culinary Starches—
Challenge Prepared Corn— 

1-lb. pkts, hexes of 40 lbs. .06 
Brantford Prepared Corn— 

1-lb. pkts. boxes ef 40 lbs .07% 
“Crystal Maize" Corn Starch. 

1 lb pkts., boxes 40 lbs.. .07% 
(20 lb. hexes %e higher than 

40’s.)
OCEAN MILLS, MONTREAL. 
Chinese starch, 48 1 lb., per 

case. |4; Ocean Baking Powder
3- os. tins, 4 doz. per case, 31.60,
4- os. tins, 4 doz. per case, 33.06,
8-os. tins, 6 doz. per case, 36.60;
16-os. tins, 3 doz. per case, 36.7b,
5- lb. tins, 10 tins a case, 37X0; 
1-lb. bulk, per 26, 60 and 260 lbs. 
at 16c per lb. Ocean blanc mange 
48 8-es.. 34; Ocean borax, 48 8-

oz., 3160; Ocean cough syrup, 
36 6-os., 36.00 ; 36 8-ox„ 37.20; 
Ocean corn starch, 48 1-lb., 83.60. 

SOUPS—CONCENTRATED 
CHATEAU BRAND. 

Vegetable, Mutton Broth, Mulli­
gatawny, Chicken, Ox Tall, Pea, 
Scotch Broth, Julienne, Meek 
Turtle, Vermicelli, Tomato, Con­
somme, Tomato.
No. l’s, 95c per dozen. 
Individuals, 46c per dozen. 
Packed 4 dozen in a case. 

SYMINGTON’S SOUPS.
Quart packets, 9 varieties,

doz............................................ 0 90
Clear soups in stone Jars,

6 varieties, doz.................. 1 40
SODA—COW BRAND.

Case of 1-lb., containing 60 
packages, per box, 33.00.

Case of %-lb., containing 120 
packages, per box, 83.00.

Case of 1-lb. and %-lb., contain­
ing 30 1-lb. and 60 %-lb. pack­
ages, per box, 83. Case of 6c 
packages, containing 96 pack­
ages, per box, 33 00.

8VRUP.
EDWARDSBURG STARCH CO.
CROWN BRAND CORN SYRUP
t lb. tins, 2 doz. In case.. 2 66 
6 lb. tins, 1 doz. In case .. 2 90 
10 lb. tins, % doz. In case 2 80 
20 lb. tins, % doz. In case 2 75
Barrels, 700 lbs...................... 8%
Half Barrels, 350 ................ 8%
Quarter Barrels, 175 .......... 4
Palls, 38% .............................  31 90

“ 26 lbs. each .......... 1 36
LILY WHITE CORN SYRUP. 

2 lb. tins, 2 doz. In case.. 2 90
6 lb. tins, 1 doz. In case.. 8 26 
10 lb. tins, % doz. In case 3 16 
20 lb. tins, % doz. In case 3 10 
(6, 10 and 20 lb. tins have wire 

handles.)
BEAVER BRAND MAPLE 

SYRUP.
2-lb. tins, 2 doz. In case.. 33.60 
6-lb. tins, 1 doz. In case .. 4.00 

10-lb. tins. % doz. In case... 396 
20-lb. tins, % doz. In case... 3.90 
(6, 10 and 20 lb. tins have wire 

bandies.)
Terms : 30 days net. No discount 

for prepayment.
Freight prepaid on 6 case lots, 

to all stations In Quebec and 
Ontario (east of North Buy), and 
during navigation to ports as far 
as Suult Ste. Marie Inclusive.

To points beyond North Bay 
we prepay freight to North Bay 
only. MOLASSES.

DOMINION MOLASSES CO.
Gingerbread Brand (Toronto)

2*s—2 doz. to case, per doz. 93
3’s—2 doz. to case .............. 1 46

Winnipeg.
2’s—Tins, 2 doz. cases, per

doz............................................ I 20
3’s—Tins, 2 doz. cases, per

doz............................................ 1 76
6’s—Tins, 1 doz. cases, per

doz........................................... 8 20
10’s—Tins, % doz. cases,

per doz................................... 6 36
20’s—Tins, % doz. cases,

per doz......................................19 4v
Palls—1’s each ..................... 0 66
Palls—2’s each ..................... 1 12
PallsX’s, each ....................  2 66

DOMOLCO BRAND. 
Maritime Provinces and Ontario: 
2’s, 2 doz. case, pc. doz... 31 86
3’s, 2 doz case, per dos 1 86

6’s, 1 doz. case, per dos. .. 8 76 
10’s, % doz. case, per case. 3 40 
20’s, % doz. case, per case. 3 06 

Western Prices—Sudbury to 
Victoria.

2%, 2 doz. case, per doz.. 1 60 
3’s, 2 doz. case, per doz... 2 36 
5's, 1 doz. case, per dos... 4 00 
10’s, % doz. case, per case. 4 16 
20’a, % doz. case, per case 3 80 

SAUCES.
PATERSON’S WORCESTER

SAUCE.
%-plnt bottles 3 and 6 doz.

cases, doz................................30 00
Pint bottles, 3 doz. cases, 

doz............................................ 1 76
H. P.

H. P. Saute— Per dos.
Cases of 3 dozen ...............31 90

H. P. Pickles—
Cases of 2 doz. pints .. 33 86 
Cases of 3 dos. %-plnts. 2 26 

HOLBROOK’S IMPORTED 
PUNCH SAUCE.

Per doz.
Large, packed In 3-dos.

case ......................................  32 23
Medium, packed In 3-doz.

case ....................................... 1 40
HOLBROOK'S IMP. WORCES­

TERSHIRE SAUCE.
Per dos.

Rep. % pints, packed to 6-
doz. case ............................  32 26

Imp. %-plnts, packed In 4-
doz. case ............................ 8 16

Rep. qts. packed In 2-doz.
case ....................................... 6 60

STOVE POLISH.
JAMES DOME BLACK LEAD.

6a size, gross .......................  32 40
2a size, gross ........................ 2 60

NUGGET POLISHES.
Dozen

Polish, Black and Tan ... 0 85 
Metal Outlts, Black and

Tan ....................................... 3 66
Card Outfits, Black and

Tan ....................................... 3 20
Creams and White Cleaner 1 10 

TOBACCO.
IMPERIAL TOBACCO COM 

PA NY OF CANADA.
Chewing—Black Watch 6s .. 44

Black Watch, 12s ................ 45
Bobs, 6s and 12s ................ 46
Bully, 6s .................................  44
Currency, 6%s and 12s ... 10
Stag, 6 1-3 to lb.................. 38
Old Fox, 12s ......................... 44
Pay Roll Bare, 7%e ........... 66
Pay Roll, 7s *..............................X
War Horse, 6s ...................... 42

Plug Smoking—Shamrock, 6a,
plug or bar ...................... 64

Rosebud Bars, 6s ................ 64
Empire. 6s and 12s .......... 44
Ivy, Is .................................... 60
Starlight, 7s .......................... 60

Cut Smoking — Great West
Pouches, 8s ............................ 63

Regal Cube Cut, 9s ................ 70
TEAS.

THE “SALADA” TEA CO.
East of Winnipeg.

Wholesale R’t'l 
Brewn Label l’s and %'s .28 .80 
Green Label, /a and %’s .27 86 
Blue Label, l’s. %’s, %'s

and %'s ............................. 38 .40
Red Label, l’s and %’s.. .88 X0
Gold Label, %’s ................. 44 .88
Red-Gold Label, %’s ... X6 .88 

LUDBLLA CEYLON TEA.
Orange Label, %’s ........ A4 A3
Brows Label, %’s * l’s .28 .48

Brown Label, %’s .......... .30 .48
Green Label, %'s A la.. .36 .60
Red Label, %’s .............. .40 .60

MELAGAMA TEA.
M1NTO BROS.

46 Front St. East.
We pack In 60 and 100-lb. cases.

All delivered prices.
Wholesale R’t’l 

Brown Label, 1-lb. or % .25 .38 
Red Label, 1-lb. or %.. .27 .36 
Green Label, l’s, % or % .30 .40 
Blue Label, l’s, % or % .36 .60 
Yellow Label, Is, % or % .40 .60 
Purple Label, % only .. .66 .80
Gold Label, % only ..........70 1.00

"KOLONA" TEA.
Ceylon Tea, In 1 and %-lb. 

lead packages—black or mixed.
Orange Label, l’s .......... 23 .80
Black Label. 1-lb., retail at

26c ............................................ 30
Black Label, %-lb. retail at

26c ................................................ 21
Blue Label, retail at 30c .... A4 
Green Label, retail at 40c.. .30
Red Label, retail at 60c ... .36
Brown Label, retail at 60c. .42
Gold Label, retail at 80c... .66

JAMS AND JELLIES.
T. UPTON A CO. 

Compound Jams — Red Rasp 
berry, strawberry, peach, plum 
red currant, black currant, cher­
ry, gooseberry, blueberry, apri­
cot, huckleberry, 12-os. glass 
Jars, 2 doz. In case, 31 per dos. ; 
No. 2 tin, 2 doz. In rase, 3198 
per doz. ; No. 6 tin palls, 9 palls 
In crate, 37%c per pall; No. 7 tin 
palls, 6 palls in crate, 62%c per 
pall; No. 7 wood palls, 6 palls 
In crate, 62%c per pall ; 30-lb. 
wood palls, 7%c per lb. Packed 
In assorted cases or crates If 
desired.

Compound Jellies—Raspberry, 
strawberry, black currant, red 
currant, pineapple, 9 oz. glass 
tumblers. 2-doz. In case, 96c per 
doz. ; 12-oz. glass Jars, 2 dos. In 
case, 3100 per dos. ; No. 2 tin, 
2 doz. In case, 3190 per doz. ; No 
6 (In pails. 9 palls In crate, 37%c 
per pall ; No. 7 wood palls, 6 
palls In crate, 62%c per pall; 
30-lb. wood palls, 7%c per lb. 
Packed In assorted cases or 
crates if desired.

Pure Orange Marmalade - 
Guaranteed finest quality. 12 
oz. glass Jars, 2 dos. In case, 
3110 per doz. ; 16-os. glass Jars. 
2 doz. In case, 3160 per dos.; 
pint sealers, 1 dos. In case, 32.26 
per doz. ; No. 2 tins, 2 dos. In 
case, 32 per doz.; No. 4 tins, 2 
dos. In case, 36c per tin ; No. 4 
tins, 9 In crate, 42%c per tin; 
No. 7 tins. 12 In case, 67%c per 
tin ; No. 7 wood palls, 6 In crate. 
67%c per pall ; 30-lb. wood palls. 
8c per lb.

JELLY POWDERS. 
WHITE SWAN SPICE AND 

CEREALS. LTD.
White Swan, 16 flavors, 1 

dos. In handsome counter
carton, per dozen .......... 38 88

List Price.
“SblrrllTs" (all flavors), per 

dos............................................ IN
Discounts on applies tien.

YEASTc^
White Swan Yeast Çakea, 

per case, 3 dos. 6c packT - 
ages ...................................... 1 18

*
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Absolutely Pure 
The only baking powder 

made with Royal Grape 
Cream of Tartar

No Alum,No Lime Phosphate

ALL grocers should 
carry a Full Stock of 
Royal Baking Powder.

It always gives the 
greatest satisfaction 
to customers, and in 
the end yields the 
larger profit to the 
grocer.

THERE IS NO SUBSTITUTE

Mr. Manufacturer, Mr. Shipper:
Do you want a Successful 
Western Market ?----------

We can increase your sales in Western Canada. This is not merely an 
idle boast on our part, but a statement that bears some significance 
because we “make good.”
We have the experience, the staff, money, aggressiveness to represent 
you in this good market in a way that will prove beyond peradventurv 
that you can do a successful selling business in Western Canada.

WRITE TO-DAY

NICHOLSON & BAIN
Wholesale Commission Agents and Brokers 

Head Office - WINNIPEG, Man.
WINNIPEG REGINA SASKATOON EDMONTON CALGARY
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THE WOHLO-FAMOUS

Georgian Bay Apples
iBeaver Brand)

Every barrel we put our Braud ou 
the quality goes in before it is 
branded, and it is worth the money. 
We are now packing fall Apples, 
and can quote right prices on car 
lots or less.

Winter Apples, good % of Spies 
and 60 to 7ü% No, 1 in a car. Full 
Government Standard. We can now 
quote prices for future shipment.

We are also handlers of Potatoes, 
Live and Dressed Fowl, Butter, Eggs 
and all farm produce.

Beaver Brand Evaporated Apples. 
We van now quote prices on cars or 
less. Good, bright, prime, well cured 
stock. Write or wire us when in 
need of any of the above.

ELLIS BROS.
MEAFORD, ONTARIO

PHONES:
Nights and Holidays. 176 
Shipping Office, • 79
Evaporator, - - 177

Caramels
Dainty, creamy con­
fections, popular with 
everybody, made from 
the finest sugar, pure 
butter, and milk. 
“Health” Caramels, 
wrapped in 2 gross 
boxes. “ Emerald ”
A I m o n d ( taramels, 
unwrapped, in 2 lb. 
boxes, at prices to 
tempt you. Send a 
trial order now to

HENRY THORNE & CO., Ltd.
The Cocoa Works 

LEEDS, ENGLAND

THE CANADIAN GROCE

Georgian Bay 
Apples

We will be packing 10,000 
barrels for fall delivery. The 
quality in this district is fine 

this year.

Prompt attention and first- 
class service.

WRITE AT ONCE

LEMON BROS.
Owen Sound, Ontario

A Good Profit 
Assured

Satisfaction Warranted
in the sale of (lie well-known 
long, shredded brand, the

WHITE DOVE
COCOANUT

Once carried in stock, always 
carried, and readily sold at a 
fair profit and to the entire 
satisfaction of the consumer.

Write for particulars to

W. P. Downey
MONTREAL

It affects 
your “pocket11

The Pocketbook is the 
Barometer of all success­
ful business men—so the
superior quality of

“St. Nicholas”
Lemons is the

“ Something Different ”
that appeals to you, be­
cause it affects your Baro­
meter

J.J. McCABE
Agent

Toronto, - Canada

NATION’S CUSTARD
POWDER

The dainty, delicious 
dessert sold by leading 
grocers from coast to 
coast, and always in 
season.

Nation’s Egg Powder

12 » __ 1

S3 K <Meemtrr> 1
It — "W m

AGENTS:
0. Gyde, St. Xaviour St., Montreal 

F. Coward, Toronto 
(For Ontario.)

The W. H. Escott Go., 
Winnipeg, Man. 

McKelvie, Cardell, Ltd., 
Calgary, Alta. 

Distributors, Ltd. 
Edixtonton, Alta.

Samples free by post.
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Long Island Native
OYSTERS

When you start oysters start with this 
well known brand, and you will be a per­
manent customer. Packed at the beds in 
1, 3, and 5 gallon cans. Absolutely clean: 
large and delicious flavor.

Oyster Signs Supplied.

A full line of Fresh and Smoked Fish, 
Haddies, Fillets, Kippers, Bloaters, Cod­
fish, etc.

OYSTERS
We are again handling those celebrated 
Oysters put up by II. ('. Rowe A Co., of 
New Haven. These oysters are always 
the same—large, fat, solid meats, with a 
most delicious flavor.
Handle Rowe’s and watch your oyster 
trade increase.
We can also supply you with very attna­
tive display cases.

Finnan Haddie and Ciscoes

WHITE & CO., LTD.
Wholesale suppliers to the trade in
FRUIT, FISH AND PRODUCE

TORONTO and HAMILTON

OUR ADVERTISING HELPS 
YOU TO SELL HEINZ FOODS

We are regularly telling your cus­
tomers about our products through the 
most widely circulated magazines in 
the country, dust now we are running 
an extensive advertising campaign on

HEINZ
BAKED BEANS

(The Oven-Baked Kind)

(let your share of this increased de­
mand by keeping a stock of Heinz 
Beans constantly on hand.

H. J. HEINZ COMPANY

THE HOUSE OF QUALITY.

HUGH WALKER & SON
Established 1861

GUELPH and NORTH BAY

Eureka S3&* Refrigerator
THE GREATEST

Dry air circulating Refrigerator of the age.

This is the Refriger­
ator that has become 
famous from Coast to 
Coast.

More of them are used 
by Butchers than all 
other patented Refrig­
erators combined in 
Canada.

Made all sizes and 
prices for every pur­
pose.

WRITE FOR CATALOGUE AND PRICES

Eureka Refrigerator Co., lid. M Toronto"
Montreal Representative

JAMES RUTLEDGE - Telephone 3t. Louie 3076
Distributing Agents, WALTER WOODS 4s CO., Winnipeg

Afftnti at Fort William m mllton Calvary Moose Jaw. Sssksteea
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“Live” Grocers
Who anticipate the wants

of their customers 
Are stocking the new food—

Post Tavern 
Special

The food itself is delicious, whole­
some and richly nourishing.

It should appeal to grocers because 
it is hacked by a heavy advertising 
campaign.

The profit to grocers is good.
The sale guaranteed.
Will you supply the demand for

Post Tavern Special

Postum Cereal Co., Ltd., Battle Creek, Mich.

How Are Your 
Biscuit Sales

Are you making all the money you 
should? Are you getting all the sales 
you should ? If you are not, then let 
us help you—we will put your biscuit 
sales on a good footing.

Meadow Cream Sodas
are the line that will do the trick. 
They are so smooth, so light and 
crisp, and average about 50 to the 
pound. The people come back for 
more, and then for more again. Get 
in line with the aggressive ones. The 
profits are good.

THE

W. J. CROTHERS CO.
KINGSTON, ONT.

üflll-nù—uiiii-iitijihii
1 > ftmTTrfi'S!

A MODERN METHOD
NO WASTE SPACE—every inch of shelf room 
available where our system of PATENT ADJUST­
ABLE BRACKETS is installed.

Adjustable Shelving is adaptable to any line of 
goods, from the most delicate to heavy merchandise.
It is the modern method of store Shelving. Each 
shelf may be of a width and distance to accommodate „ 
the goods it carries.

NO OBSTRUCTIONS—EASILY ADJUSTED

THE PIQUA BRACKET CO.
PIQUA, - - OHIO.

Our
Premium Store 

No. 396 
ST. PAUL ST.,

MONTREAL, CANADA

—

B. 1 BABBITT'S

1776
SOAP POWDER. :

A NEW ARTICLE,

For saving labor A eipeose
NEW YORK.

N. Y

“Babbitt’s'piHelps to Sell 
The Original Soap Powder

Once you start a customer on “BAB­
BITT’S” she will always use it, be­
cause of its great cleansing power—it 
is a concentrated powder and “a little 
goes a long way.” PUSH IT because 
the profit on its steady sale will please 
you as much as “BABBITT’S” SOAP 
POWDER will please your customers.
B. T. BABBITT, INC.

NEW YORK
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No Dirt
Can Lodge

All-Metal

With the proper system of account keeping you can 
put an end to accounting worries and know the 
amount of accounts outstanding at a glance.

The ULLMAN
Account Register

is the safest, simplest, quickest, surest to charge 
and most satisfactory of any system on the market.
It satisfies the customer as well as the merchant. 
There is a decided advantage to the grocer who uses 
an Ullman Account Register. The customer knows, 
every time he makes a purchase, how much he owes, 
and naturally tries to keep it as low as possible.
Put in an Ullman Account Register and stop the 
incessant night work and worry of retail book­
keeping.
Send for illustrated booklet or ask for demon­
stration.
We want dealers to handle the Ullman Account 
Register in some localities.

The Hamilton Incubator Co., Ltd.
Hamilton, Ontario

IMPORTANT
FACTS

Every one a strung point why 
up-to-date dealers should handle 
MEAKINS’ SANITARY WASH 
BOARDS:

1. They are made in one 
piece, all metal.
Do not rust or corrode.

d. Hits no parts to get 
loose to scratch the 
hands.

4. It will many times out­
wear the old-fashioned 
wooden kinds.

5. Dirt has no place to 
lodge on the all-metal, 
therefore it is perfect­
ly sanitary.

Meakins & Sons
Hamilton, - Ontario

FACTORY AT HAMILTON
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STUHR.

Stuhr’s 
DELICACIES.
Genuine Caviare, 

Anchovies in Brine,
IN TINS AND GLASSES.

Sold by all Hlgh-clas, Provision Dealers.

C. F. STUHR & CO., HAMBURG

Premiums 
Won’t Wash 
Clothes
and a poor soap, 
plus a premium, 
“won’t wash’’ with 
women who are 
used to Fels-Nap- 
tha soap. Don’t 
work in the wrong 
direction by boom­
ing a poor soap 
for any reason as 
long as there’s 
Fels-Naptha for 
you to sell.

BRAND 1

This Checker 
is Crowned

In playing the game of Baking, 
your first move is good
flour. Anchor Brand
Flour has already been jkÿdl
crowned, holds first posi- X
tion and works 
all ways. It 
will clear the 
board for you.

Manfd. by

Leitch Brothers Flour Mills 

Oak Lake, Manitoba. **

KEEP POSTED ON SUGAR
Having been identified with Sugar for the past thirty years, and being in constant 

tou<'li with all sections of this country and foreign markets, we are in the best possible 
position to keep you posted by mail and wire of any actual or contemplated changes 
and general gossip of the markets. Some of the largest concerns are subscribers, and 
we should like to place our proposition before you. For further information write

SMITH & SCHIPPER CO., 138 Front Street, New York

Frequency of Sailings
Every eleventh day a 

F i e k f o r d & Black 
steamer leaves Halifax 
for Bermuda, St. Kitts, 
Antigua, Barbados, 
Trinidad and Demer- 
ara; the round trip oc­
cupying thirty days.
For further particulars 

apply to
PICKFORD & BLACK, LIMITED

HALIFAX. N.S. AliCnts

OAKEY’S
The original and only 
Genuine Preparation 
for Cleaning Cutlery, 
6d. and is. Canisters.

• WELLINGTON’

KNIFE POLISH
JOHN OAKEY & SONS, limited

Manufacturera at

Emery, Black Lead, Emery, Glass 
and Flint Cloths and Papers, etc.

Wellington Mills, London, Enfland
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Shredded Wheat
and the process of manufacturing it are pro­
tected by many patents in this country and 
Europe. It is a ‘ patented specialty.” It is in 
a class by itself. It has no competitor among 
cereal “breakfast foods.” Millions of dollars 
spent in advertising enables you to sell it for 13 
cents a package, and when you sell it for 15 
cents you are making a better profit than you 
can make on the ten-cent cereal foods. We 
stand behind you with a one-price-to-all policy 
—a fair deal for a fair dealer.

Shredded Wheat is packed in neat, substantial, 
wooden cases. The thrifty grocer will sell the 
empty cases for 10 or 15c. each, thereby 
adding to his profits.

The Canadian Shredded 
Wheat Company, Ltd.

NIAGARA FALLS - ONTARIO
J 38

fir '
The Continental 

Bag & Paper 
Company, Ltd.

OTTAWA

Exclusive Bag
Manufacturers

Selling Paper Bags is only a part of our Service. 
We make it a point to include Best Quality and 

Strength anil Value in every Bag of our Manufacture. 
Require your Dealer to supply only

CONTINENTAL “GERM PROOF" 
BAGS

IIISTK1BITORS:
ONTARIO : The Victoria Paper & Twine Co., Ltd., Toronto; 

Walter Woods A Co., Hamilton ; The Davidson A Hay. 
Ltd., Toronto; The Young Co., Ltd., North Bay and 
Sudbury.

MARITIME PROVINCES: Thomas Flanagan. Halifax. N.S. 
MANITOBA. ALBERTA AND SASKATCHEWAN: Walter 

Woods & Co., Winnipeg.
BRITISH COLUMBIA: Smith. Davidson A Wright, Van­

couver, B.C.
MONTREAL AND QUEBEC : The Continental Bag A Paper 

Co., Limited, 427 St. James St., Montreal.

SAlrT
Why Not Sell GOOD 
Salt? It Costs 
No More.
The crystals of CENTURY 
SALT are as pine as can be dis­
tilled. Every little detail in the 
processing of CENTURY SALT 
is superintended with great care, 
i® n r no chance for impurities 

to get in the tinLhed 
product. 
When CEN­
TURY SALT 
reaches your 
ustomer, it 
s pure. 

vV e ship 
promptly

"tHEDOMEON SALT C°limited
SARjN i a. ont.

“COW BRAND” 
Baking Soda

For satisfaction and profit there is no 
line of Baking Soda quite so good as 
COW BRAND.
It’s invariably pure, of full strength, 
and reliable, and is always in demand 
by the careful cook !

Order from your jobber

CHURCH and DWIGHT
Limited

Manufacturers

MONTREAL
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Three Lines You Should Know 
and Introduce to Your 

Customers

Touted tv*’"

Tone up your stocks of Condensed Milk by adding 
these three lines—New Ones and Good. They will 
bring you new customers and quick returns.

St. George Evaporated Milk, 4 dozen in ease - $3.60 
Princess Condensed Milk. 4 dozen in case - - $4.20 
Banner Condensed Milk, 4 dizen in ease - - $5.00

Order them from your wholesaler or direct from 
the factory. Delivered in 5-case lots to any point in 
Ontario or East of Halifax.

J. MALCOLM & SON 
St. George Ontario

CASTILE SOAP

"LA VIERGE"
The Virgin Brand 

EXTRA SUPERIOR QUALITY
The Standard Castile Soap of Marseille

Daily output about 100,000 lbs.
CAUTION :—Other castile soaps are offered on 
the market closely resembling the VIRGIN 
BRAND. Insist on the genuine, stamped : 
“LA VIERGE’’—“FELIX EYDOUX”—Marseille.

LAW, YOUNG & CO., Montreal
SOLE AGENTS FOR CANADA

r i
is the ideal chocolate for 
cooking and drinking pur­
poses. Is especially suitable 
for icing cakes, making 
fudge, etc. Your customers 
want and should be given 
only the best—MOTT'S

-------------------------------------------------------- >

JOHN P. MOTT & CO.
MANUFACTURERS

HALIFAX, NOVA SCOTIA

BUILT ON MERIT
The easiest running, quick­
est grinding and most attract­
ive mill for your store is

ELGIN
National Coffee Mill
It is equipped with our new 
style force feed steel cutting 
grinders, which make for fast 
grinding and durability.
Prompt shipments our speci­
alty.

Ask any of the following Jobbers for our Catalogue;
WINNIPEG—G. F. k J. Galt (and branches); The Cod ville Co. (and 

branch ae).
VANCOUVER-Tbe W. H. Malkin Co.. Ltd. ; Wm Braid A Oo ; 

Kelley, Douglas & Co., Ltd
HAMILTON—Jas.TumerfcCo.; Balfour, 8mye k Oo. ; McPherson, 

Olassco * Co,
TORONTO- Eby, Blain, Ltd. ; R B. Hayhoe k Co.
LONDON—Gorman, Koert k Co
8T JOHN, N B.-O. E Barbour Co., Dearborn â Oo.
REGINA, 8ASK -Campbell. Wilson k Smith 
MONTREAL—The Canadian Fairbanks Co. (and branchas). 
EDMONTON, ALTA —The A. MacDonald Oo

MADE BY x

Woodruff Edwards Co.
ELGIN, ILL.. U.S.A.
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6y Special royal permission

BRAND

MADE
SARDINE ST AVANCER

THAT FAMOUS

»« Hj

Sardines
Are Healthful 

Food!

RECOMMEND “KING 
OSCAR"BRAND

In so fining you arc sure that every atom of 
health-giving quality in which tiie sardine 
aliounds will reach your customer iu the l>est 
form.

Pure olive oil with the greatest care in packing 
of the finest uniform size sardines, are features 
that make “King Oscar” Brand popular.

Canadian Agents

John W. Bickle & Greening
(J. A. HENDERSON)

HAMILTON, - - ONTARIO

A Genuine 
Trade Builder
Quality goods are the 
kind you have tohandle 
if you wish to build up 
the best class trade.

D.W.C. OLIVES
are “quality” in every 
essential and will be found 
genuine trade - builders. 
They are made to sell at a 
price that will surprise you. 
Only the finest smooth 
skinned olives obtained 
from the best localities a ri­
nsed, while the packing of 
the olives is marked by ex­
ceptional care, skill and 
cleanliness.
They yield a good margin 
of profit.

ROWAT & CO.
GLASGOW, SCOTLAND
CANADIAN DISTRIBUTORS: 

Snowdon & Ebbitt. 325 Coristine 
Building. Montreal. Quebec. 
Ontario. Manitoba and the North­
west : F. K. Warren. Halifax. 
N.S.: J. A. Tilton. St. John. N. 
B.: C. E. Jarvis St Co..Vancouver, 
B.C.

superior

PtWW.WATSON Ç*.

WE ARE BUSY
putting up an enormous park of the popular Brunswick 
Brand of Sea Foods. The high quality aud unvarying 
excellence have made for them a reputation among th. 
buying publie that serves to the best interest of the 
retailer who puts his selling powers behind the

Brunswick Brand
Our supplies—the choice of the fishermen's catches, 
together with long experience, and modern equipment, 
we are enabled to turn out the most perfect that ran 
be made.

Our plans always have been to eo operate with the whole­
saler and retailer and to give the consumer a goo-1 
article at a fair price.

.1 ust look over your stock, Mr. (irover, and see what 
“CONNORS” lines you are short. Then order her- 
is a partial list:—

*4 Oil Sardines 
% Mustard Sardines 
Finnan Haddies

(oval and round tins)

Kippered Herring 
Herring in Tomato Sauce 
Clams 
Scallops

CONNORS BROS., Limited
Black’s Harbor, N. B.

AGENTS Grant. Oxley X Vo., Halifax, N.S. ; .1. I. I.ovitl. 
Yarmouth. N.S. ; Buchanan X Ahern. Quebec, V.Q. ; Leonard 
Bros.. Montreal, I’.Q.; A. \Y. Ilubaud. Ottawa, Out.; A. K 
Uiebarda X Vo., Hamilton. Out. ; .1. Harlvy Brown. London, 
Out. ; V. DeVarteret. Kingston. Out. ; Jatues Haywood, To­
ronto. Ont. ; Vlias. Du 11 van, Winnipeg. Man. ; Shallvruss. 
Macaulay Vo.. Valgary, Alta.; Johnston & Yoekuej, Edmon­
ton, Alta. ; Shalh ross. Macaulay Vo.. Vancouver and Vic toria. 
B V.

tDeiicacv
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Laurentia Milk is a Necessity
for

BOTTLE FED INFANTS 
YOUNG CHILDREN 
INVALIDS
EVERYONE WHERE A 
MILK DIET IS 
NECESSARY

No Contagion.
No change in milk with 
each hottle.
Digestibility and hence the 
food value is far superior 
to any other milk.

EVERY ANXIOUS MOTHER 
EVERY CAREFUL NURSE 

EVERY PARTICULAR PHYSICIAN
Will find Laurentia Milk invaluable and far superior 
even to Certified Milk and all patent milk foods for par­
ticular cases.
DEALERS:—Get a stock at once; it's a family necessity.

LAURENTIA MILK CO., Limited
371 Queen Street West, Toronto, Ont.

Why Don't You do 
Like Him?

H. J. Buckley, of Moberly, 
Mo., who fought a No. 84 Kin- 
gery Corn Popper with Peanut 
cylinder extra for $94.00.

He writes that the machine is 
doing fine. I pay $40.00 per 
month rent and have four people 
employed, and machine pays rent 
and help.

Now to get at his profits in this little, big business, 
let’s do a little figuring. Rent $480 per year. Four clerks 
at $5.00 per week each, $1,040, total $1,520, or 15 times 
the cost of his machine. Did you ever add anything to 
your business that beats it I In some cases they have 
earned more net profit than that of the business of the 
entire store. Furthermore, its attractiveness turns the 
eyes of passersby upon your store. Often it is the agent 
of sending them in. It helps the business in the store. 
The Kingery Peanut Roasters and Corn Poppers are of 
many kinds and styles—Steam, Electric, Spring and Hand 
Power. Ranging in price from $8.50 to $350.00. Sold on 
liberal instalments.

You should have Kingery s Book oj Possibilities 
and Catalog No. 39• They are free.

KINGERY MFG. CO.
Cincinnati, Ohio

Trade Mark of Quality

Everybody’s Buying It—What?
Sweetheart Brand Pickling Spice
Our pickling spice has made a reputation for itself as I icing the finest on the market 
of Canada to-day.
A few specials for the pickling season are Turmeric, Curry Powder, Chillies, Pep­
pers. Allspice, etc.

IXL. SPICE & COFFEE MILLS, Limited, London, Ont.

i1
I

High Grade Coffees are up several cents per pound, but we will 
tUr r EjEj contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get a 
sample from us. We will send you a big sample on application. You are to be the judge. It’s 
easy money to get in touch with us.

W. H. GILLARD & CO., Wholesalers HAMILTON, ONT.
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THE CANADIAN GROCER

ÏÏea tiints 
for ‘Retailers

By JOHN H. BLAKf

Q This book, written by a practical tea man, contains 
information which will be of great value to every grocer. 
There are ten chapters, one being devoted to each of the 
following subjects :—

The Tea Gardens of the World
Tea from Seed to Leaf
Tea from Leaf to Cup
The Tea Marts of the Orient
How to Test Teas
Where to Buy Teas
Is it Wise to Place an Importation Order? 
Bulk versus Package Teas 
How to Establish a Tea Trade 
Tea Blending

(175 pages) (34 full-page Illustrations)
Seal Is say address ea receipt el $2.60.

SHacZean publishing Qompanp
(Toohnlool Book Department)

149-148 Untvoretty Avb., TORONTO

King George’s Navy
is worthy of your support right now for many 
sound business reasons. There are hundreds of 
men in your neighborhood whom you can 
“recruit” and “muster” around your store on 
Saturday evenings for their weekly Tobacco 
allowance.
KING GEORGE’S NAVY has nothing to do 
with the Canadian Navy, rememtier, but is the 
popular

CHEWING TOBACCO
packed by the firm which guarantees prompt 
delivery and quality all the time.

THAT FIRM IS
The Rock City Tobacco Co.

Quebec Winnipeg
WRITE ABOUT

Maple Sugar - - Chewing Tobacco
Master Mason - Smoking Tobacco

Rose Quesnel Smoking Tobacco

T# ort1**0T ticket t’s 

Orinoco 

Tobacco
NO BETTER

JUST
A LITTLE MILDER 

THAN

TucKett'a Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

TUCRETT LIMITED
Hamilton. - Ont.
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GLASSIFIEDADYERTISIN6 MISCELLANEOUS

FOR SALE
FOR SALE — GROCERY AND LETCHER 
business combined. Verson retiring, must be 
sold. Apply Box 448. Canadian Grocer

SIDE LINE WANTED
A KKi'KESEXTATI VK OF ONE OF THF 
largest concerns in < 'auad;i is open to handle 
a good side lint*. I am in close touch with 
the Toronto grocery jobbers, and also have 
a salesman calling on the Ontario and city 
retail trade. Address Live Agent, va re Cana­
dian Grocer. Toronto.

MISCELLANEOUS
ACCURATE COST KEEPING IS EASY IF 
you have a Day Coat Keeper. It automati­
cally record» actual time spent on each opera­
tion down to the decimal fraction of aa hour 
Soreral opérations of Job» can be recorded on 
oae card. For email firms we recommend 
this aa an excellent combination—employes' 
time register and coat keeper. Whether you 
employ a few or hundreds of hands we can 
supply you with a machine suited to your re­
quirements. Write for catalogue. Inter­
national Time Recording Company of Canada, 
Limited. Office and factory, 28 Alice Street. 
Toronto.
BUCKWHEAT FLOUR GUARANTEED 
pure and unsurpassed by any mill In the 
province. T. H. Squire, Queenaboro, Out, 
solicits your orders.
BUSINESS-GETTING TYPEWRITTEN LBT- 
tera and real printing can be quickly and 
easily turned ont by the Multigraph in your 
own office—actual typewriting for letter- 
forma. real printing for stationery and ad­
vertising, saving 26% to 76% of average an­
nual printing coat. American Multlgraph 
Sales Co., Limited, 129 Bay St. Toronto
COPELAND - CHATTERSON SYSTEMS - 
Short, simple. Adapted to all classe» of buai 
nets. The Copeland-Cbatterson Co., Limited, 
Toronto and Ottawa.
COUNTER CiIeCK BOOKS—WRITE US 
to-day for samples. We are manufacturers 
of the famous Surety Non-Smut duplicating 
and triplicating counter check books, and 
single carbon pads in all varieties. Dominion 
Register Co., Ltd., Toronto.
COUNTER CHECK BOOKS—ESPECIALLY 
made for the grocery trade. Not made by 
a trust. Send us samples of what you are 
using, we’ll send you prices that will in­
terest you. Our holder, with patent carbon 
attachment, has no equal on the market. Sup­
plies for binders and monthly account sys­
tème. Business Systems, Limited, Manufac­
turing Stationers. Toronto.
DOUBLE YOUR FLOOR SPACE AN OT1S- 
Fensom band-power elevator will double your 
floor space, enable you to use that upper floor 
either as stock room or as extra selling space, 
at the same time increasing space on your 
ground floor. Costs only $70. Write for 
catalogue “B.” The Otis-Feusom Elevator 
Co.. Traders Bank Building, Toronto. (tf)
EGRY BUSINESS SYSTEMS ARE DEVISED 
t# suit every department of every business. 
They are labor and time savers. Produce re­
sults up to the requirements of merchants 
and manufacturers. Inquire from cur nearest 
office. Egry Register Co., Dayten, Ohio: 123 
Bay St., Toronto ; 268}* Portage Ave., Winni­
peg; 308 Richards St., Vancouver.
FIRE INSURANCE. INSURE IN THE 
Hartford. Agencies everywhere in Canada.
MOORE’S NON-LEAKABLE FOUNTAIN 
pens. If you have fountain pen troubles of 
your own, the best remedy is to go to your 
stationer and purchase from him a Moore’s 
Non-Leakable Fountain Pen. This is the one 
pen that gives universal satisfaction, and It 
costs no more than you pay for one not as
Îood. Price $2.60 and upwards. W. J. Gage 

C#., Limited, Toronto, aole agents for 
Canada.
725,000 LIVE MERCHANTS USE NATIONAL 
Cash Registers. We couldn’t sell them unless 
they saved people money. The National will 
guard your money too. Write us for proof. 
National Cash Register Company, 285 Yonge 
St., Toronto.

ADDING TYPEWRITERS WRITE, ADD UR 
nubtravt In one operation. Elllett-Flaher. 
Ltd.. Room 314 Stair Building, Toronto.
MODERN FIREPROOF CONSTRUCTION— 
Our system of reinforced concrete work—as 
successfully used in many of Canada's largest 
buildings—gives better results at lower cost 
"A strong statement" you will say. Write us 
and let us prove our claims That's fair. 
Leach Concrete Co., Limited, 100 King St., 
West, Toronto.
PENS—THE VERY BEST PENS MADE ARE 
those manufactured by William Mitchell Pens. 
Limited, London, England. W. J. Gage & 
Co., Limited, Toronte, are aole agents for 
Canada. Ask ysur stationer for a 26c. assorted 
box of Mitchell's Pens and find the pen to suit 
you.
THE "KALAMAZOO” LOOSE LEAF BINDER 
is the only binder that will hold Just as many 
sheets as you actually require and no more. 
The back la lexlble, writing aurface flat 
alignment perfect. No sxpeaed metal parte or 
complicated mechanism. Write for booklet 
Warwick Bros. & Rutter, Ltd., King and 
Spadlna, Toronto. (tf)
WAREHOUSE AND FACTORY HEATING 
systems. Taylor-Forbea Company, Limited, 
Supplied by the trade throughout Canada.

(tf)
YOU CAN BUY A REBUILT TYPEWRITER 
from ua. We hare about seventy-five type 
writers of various makes, which we have re­
built and which we will sell at 110.00, 815.00 
and $20 00 each. We have also a large stock 
of better rebuilt» at slightly higher figures 
Write for details. The Monarch Typewriter 
Co., Ltd., 46 Adelaide St. W., Toronto, Canada

MAKE USE OF
MODERN
CONVENIENCES
Let simplified me­
thods of handling 
credit accounts help 
you to make more 
money and lose 
less.

Allison’s Coupon 
Books

They make credit business practically 
same as cash.

Here’s How They Work :
When a man wants credit, give him an 
Allison Coupon Book, and have him 
sign form at the front, which becomes 
then his promissory note to you. As 
he buys you tear out coupons, and 
when his book is exhausted you can 
collect y oar note or extend his credit 
for another book, as you deem wise. 
No pass books, no charging, no time 
wasted, no errors, no disputes.

For sale by the jobbing trade 
everywhere.

Manufactured by ALLISON COUPON 
CO., Indianapolis, Indiana

Not a Substitute

MAPLEINE
Is an original flavoring, 
producing a flavor similar 
to Maple in cakes,candies, 
puddings, t as ties and 
sugar syrup.
Order of your jobber, or

Frederick E. Rabian Co,, 
i5 Front St.*„ Toronto. 

Meson à Hlekey, Winnipeg
The Crescent Mfg.Co.

SEATTLE. - WASH.

YOU ARE 
THE MAN

We Want 
To Talk 
To About

a /r

|\THE OLO 
V*AV

fcjMt EflMAUNSj

Ermaline Paper 
Cooking Bags

tTou think you can’t sell 
them ? Funny thing that 
others are selling them by 
the hundreds! Perhaps it’s 
a ease of “nothing at­
tempted nothing done.”

Now Listen :
Write us and we’ll send 
you full set of bags with 
instructions. Let your 
wife use them and then— 
ORDER.

Edward Lloyd
LIMITED

MONTREAL
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One FLAG 

One NAVY 

One SAUCE

HOLBROOKS
IJ If you have any call for a high grade Worcestershire 
Sauce, all you need is Holbrooks.

y It is made in the largest Worcestershire Sauce factory 
in the world and matured like old wine.

^ Low priced, rank and tasteless Sauces may attract 
the cheap bargain-hunting trade, but is it worth while?

y It pays us to advertise it and it will pay you to 
push it. The margin s good.

HOLBROOKS LIMITED
of Birmingham, England

General Offices for Canada and U.S.A., - - TORONTO, ONT.
Manager, H. Gilbert Nobbs

•9
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Coming Out Oct. 11th
The Big Fall Campaign Number of

The Canadian Grocer
* It will be brim full of good practical ideas that 
you and your clerks can use to sell more goods 
between now and Christmas. Be on the lookout 
for it.

' The advertising section promises to be of more 
than usual interest. If you don’t find it advertised 
in the Fall Campaign Number of The Grocer, the 
chances are that it isn’t made. The fall offerings 
of the manufacturers and jobbers in this issue 
mean dollars in your pocket. Don’t miss them.
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Canada’s Greatest Pickle 
Factory makes

STERLING
BRAND

PICKLES
The grocer with a determination 
to control the best trade of his 
town will choose pickles and 
relishes bearing the brand 
“Sterling.’'

These are the favorite pickles of 
the epicure and people who seek 
a relish that is knowingly appet­
izing.

Sold by all jobbers or order direct.

The T. A. Lytle Co. Ltd.
Sterling Road Toronto, Can.

EXIT Mr. ROACH
as AUTO KÎS

APPEARS 1

INSECTS
DISAPPEAR

F2-1E riavS

WHEN “Auto Roach” is used in a factory 
or in fact anywhere, every living insect be­

comes a dead issue.

No cockroach, bug or insect of any kind can 
thrive on ‘‘Auto Roach” treatment. We have 
rid many Montreal factories and can remove the 
insect nuisance from yours.

Let us try.

AUTO-ROACH KILLER CO.
MONTREAL

AGENTS WANTED

S'Jrvm/r

NO PISTOL-LIKE 
REPORT

When a Dominion Match 
is struck it lights silently, 
without sputtering or spark­
ing. It is the kind you 
should sell your customers, 
you will make no mistake if 
you push the sale of the 
DOMINION SILENT MATCH

DOMINION MATCH CO.
LIMITED

Deseronto, Ontario

Or Tilt* ( iiiuila Brokerage Com pan >. Limited. Twrouto. Ont. 
Tilt* A Muednnnld Co., \\ innlpeg. Man.; Snowdon Jk Ebhitt. 
Montreal, ((up.; J. It. Kenuud A. Co.. Queliet. Que.; J. A. Tilton. 
St. Joliii. N U.. J \\ liorlmiu Jr Co.. Ilalifai. N>.

SILENT
MATCH.

W zyv c^l/VAÏZ2ZJ
Æ0A///V/0/V AMre/Z c*. - ... MWV. . A

Candied and Drained
PEELS

The kind that keeps its rich, 
juicy flavor after cooking.
We make one quality only— 

THE VERY BEST

Samples and prices from
Maritime Provinces, Quebec, Mani­
toba, Saskatchewan and Alberta, W. 
H. Dunn, 396 St. Paul Street, Mont­
real; Toronto, Lind Brokerage Co., 
73 Front Street East ; Ottawa, E. M. 
Earner k Sons, 11 York Street; Brit­
ish Columbia and Yukon, Kirkland 
4 Rose, 312 Water Street, Van­
couver.

John Gray & Co., Ltd.
^ Glasgow
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WHY NOT
sell your customers Jams and Jellies 
that are richest in fruit, most delicious 
in flavor and fullest in quantity ?

L. & B. BANNER BRAND
JAMS AND JELLIES

contain all these good qualities—
THEY ARE SUPERB.

LINDNER & BENNER
291 ARTHUR ST., - Phone Park 2985 - TORONTO

REPRESENTAT! ES:
Laing Brothers, Wholesale Grocers, Winnipeg, Manitoba 

The Ames B. Gordon Co., Toronto, Ont.

We Want Your Orders

BUT
whether you give them to us or our 
neighbors, send them in some days 
ahead of your requirements, or

YOU WILL BE SORRY
For the

Freight Blockade 
Is In Sight

MATHEWSON’S SONS
MONTREAL

N GROCER

Dried 
F ruits

Here are some of tin* most attractive offer­
ings ever made grocers in Canada, so do not 
delay ordering for one moment.

CLEANED CURRANTS.
30 1 lb. pkgs. to case.
Loose in 25 and 50 ll>. boxes.

RAISINS.
Cleaned Sultanas.

ïn 1 lb. pkgs. Loose 25 and 50 II). boxes.

MALAGA TABLE RAISINS.
Conqueror, Empress, Princess, Duchess, 

Countess.
In 1 lb. bundles, 51/, and 22 lb. boxes.

CALIFORNIA MUSCATEL RAISINS
3 and 4 crown in 50 11). boxes. 

Choice and fancy seeded in 12 and 10 oz. 
pkgs. Seedless in 12 oz. pkgs.

CALIFORNIA PRUNES.
25 lb. boxes. Size, 30-40 and 90-100.

GOLDEN DATES.
30 1 II). pkgs. to case.
50 lb. boxes.

PEELS.
Lemon, Orange and Citron, in 7 lb. boxes.

EVAPORATED FRUITS.
Apples, Apricots, Pears, Peaches, etc., etc*., 

in 25 lb. boxes.

FIGS.
Layer, in 12 oz., 10 oz., and 10 lbs. 
“Cloves,” “Umbrella” and Square Boxes. 

Natural in bags.
WRITE, PHONE OR WIRE ^

Laporte, Martin & Cie.
Limitée

Tel. M. 3766 568 St. Paul Street

Montreal
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INDEX TO ADVERTISERS
Avlna Biscuit Co..................
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Ellis Bros...................................
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.................... 16 Evduiix. I1 dix ...................... 62

’o................ 3
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F
F. XX lu. ..............  51
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X..............
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Dillard, W. II. Ac Co. 
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Kilgour Bio>..................
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Kingvry Mfg. Co. 
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XI
Mar Lai i n Imp Clu» >» Co.
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Mar.Nab. T. A.. A 1 
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X|( Dongall. 1* A Co.
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Mrl.eo'l A Clark-» »n 
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XI. igor. S'-n A Co. ............
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Marshall Brokeiagr Co. ..............
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Mrakins A Son ..................
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Minin Bros.
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N'irklr Flat» Stove Foli-Ji Co.

"Nicholson A Bain ..........................
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North Atlantic Fisheries. Ltd.

Faraud II. F. .....
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Frek Frean A Co.. Ltd.

Inside hack
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Fitpia Bl ack» t Co.
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Uti K
.... 20 l»i- • XX ut» i ( ,
.... ul UoLmson A C*<.. i » t 21

. 10 B *'k Cm r >1 u iu.
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S.,Ii*. U T.»
> tiiit.u \ 1 an »

. .. i: Silver. H R Jl>
Simili. E. D. .»

.... a> Smith A Sun ; ... W4
Spimlii 1».
Stvvt n> H< pm r

- S|M||-, "II. II. li.

Symington's Soup' 
Svminglon Tli

Tippit. \ithus F.. A Cu. 
Thome A C..,_ Ltd. Henry 
Tomlinson Co. Th» J. J. 
Toioiito Salt • Works 
Tucket I lit o. E A Sous I

22 Xiponl II. L.

\S

Co
XX tgstaffv LM.
XX.tlkii Bm A stole Fixture 
Walker. Hugh. A Son 
XXairtii. li. C.

' XX .11 soli A Trm s» tale 
XX i Uingtun Mills 
Western Broke ragt Mfg. Di- 
XX i slein Di'trihutoi Lid.
XX. th. v. J II l.td.
XXI. it. A Co.
Whitt Swan Spice A Cereals, Ltd. 

F. II.
XX.- L A C. Walt* i 
XV-'—lruff A Edwards

Voiinght.ilt A C.

Cel
RolledOats

rolled

street

This package will be in demand this 
winter. An extensive advertising cam­
paign will lie inaugurated in October.

Do not acquire the “something just 
as good” reputation. It hurts business. 
Be prepared for the demand for I ■anuck 

' Rolled Oats and give your customers 
w hat they want.

Canuck Rolled < hits are thoroughly 
good, and the profit is satisfactory.

Order now from your jobber, in­
direct from us and avoid disapp<iintiug 
your patrons.

Two sizes, retailing at 10c and 2">c.

Chisholm Milling Co., Ltd.
Toronto
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Some Talk About California 
Fruits, These Days !

WE OFFER FOR PROMPT DELIVERY
500 Boxes A R MSB Y Santa Clara PRUNES, 100-over, 25 lbs................... $1.25 box
700 Boxes (Biffin Fancy, lb oz., Seeded, 36s .....................................................071/5 pack.
300 Boxes Eagle Malaga, 16 oz., Seeded, 36s ...................................................071/5 pack.
500 Boxes Oregon PRUNES, 40-50, 25 lbs.................................................... 2.15 box
loo Boxes Seedless Muscatels, RED CORD. 16 <>z„ 36s...................................06 pack.

NEW GOODS IN STORE
NEW SPANISH ONIONS, IN CRATES.
NEW VALENCIA RAISINS, FINEST SELECTED AND 4 CROWN LAYERS. 
NEW CANDIED PEELS, LEMON, ORANGE, CITRON, 7-LB. BOXES.

SULTANA RAISINS (Cleaned) 30 lb. boxes. 8c to 10c per lb.

What About Canned Goods ?
We have the stock,

We have the assortment,
We deliver in full, ALWAYS.

HOW IS YOUR STOCK OF GREENBANK’S GOODS?
LYE, solid and powdered.

CHLORIDE OF LIME, bulk and tins.
Marvelite and Pearl Dust, for Linens, Woollens.

NEW NUTS WILL BE HIGH—SHORT CROP, BAD WEATHER. 
Brazils,- Sicily Filberts,

Tarragona Almonds, Grenoble Walnuts, Marhots.
We have them coming,

Get our prices,
\ At your disposal.

L. CHAPUT, FILS & CIE., u™,«.
WHOLESALE GROCERS and IMPORTERS

TEAS, COFFEES, WINES AND LIQUORS
Established in

1842 MONTREAL li
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GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

132 Prize Medals 21 Royal Appointments

PEEK, FREAN’S
SHORTCAKE

BISCUITS

So great is the demand for this new introduction 
that during the first three months the quantity sold 
amounted to over 83 million Biscuits.

See that “P.F.” is on every Biscuit.

AGENTS: British Columbia—The W.H. Malkin Co., Limited, Vancouver.
Winnipeg and District—Ruttan & Chipman, Fort Garry Court, Winnipeg.
Ontario—The Harry Horne Co., 309 and 311 King St- West, Toronto 
Montreal and District—C. Fairall Fisher, 22 St. John Street, Montreal.
New Brunswick—W. A. Simonds, 8 and 10 Water Street, St. John.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers

□

LONDON, ENGLAND
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None QuestionSuper ionty
Profitable 
to dealers

SMYRNA FIGS

PACKED EXCLUSIVELY FOR

THE HILLS BROS. CO.
w yop*1

Selected ^ 
Carefully

Appeal to 
consumers

I " • - :

Goods 

Packed 

Attractively

( iiim-l Brand Eig.- are now recognized as -lainlanl tor tlie finest «jualily in Smyrna tigs. 
Thi.- superiority is admitted by the expert buyers of Europe and America after vnreful investi- 
nation and convincing tests.

Tile tigs packed under Camel Brand are the pick of the crop. They are thin-skinned, 
rich in honev and come so packed that their delicious llavor is long retained.

Camel Brand is the only one packed by Aram IlamparziUn. whose modern factories and 
carefully supervised workers guarantee the absolute leanliness of the figs.

You are sure to find Camel Eigs a good buy. If your jobber cannot supply you get in 
touch with the nearest of the following firms who are our Canadian representatives:

MONTREAL, QUE.—W. C. Christmas. 
TORONTO, ONT.—Eugene Moore. 
WINNIPEG, MAN —Escott & Harmer. 
CALGARY, ALTA.—Gilbert F. CardeU.

ST. JOHN, N.B.—E. T. Sturdee. 
LONDON, ONT —Geo. H. Gillespie. 
HAMILTON. ONT.—J. W. Sickle & 

Greening.

Sole Distributors for Canada and the United States:

THE HILLS BROTHERS CO.
NEW YORK CITY, U.S.A.

Packers of the popular “ROYAL EXCELSIOR” and “ DROMEDARY ” Package Dates


