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SPECIALISTS
Do you buy oysters from just any one who happens along or 

do you look into their ability to serve you with the efficiency 
essential in a particularly perishable line?

You need oysters most when they are hardest to obtain, that is 
in the severe cold weather. Do you expect that a house whose 
interest in the oyster business is necessarily secondary can pos
sibly render the efficiency that could be obtained from a house 
dealing exclusively in oysters?

There is not in Canada to-day a house treating oysters as a 
side line that can supply you with a display case that will really 
lend character to your store. Either “Coast Sealed” or “Seal- 
shipt” oysters stand for more with the consuming public than 
all other brands in Canada combined.

If you just want any kind of oysters you probably can be sat
isfied elsewhere, but if you really mean what you say when you 
advertise to your trade that you carry the best, let us hear from
vou.

CONNECTICUT OYSTER COMPANY
. “Canada’s Exclusive Oyster House”

50 JARVIS STREET * TORONTO, ONT.
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McCORMICK’S

Home of Jersey Cream Sodas and hundreds of varieties of high-class fancy sweet biscuits and candy

HE factory is pure white, tioth inside and out, finished on 
the outside with white terra cotta, and on the inside with 
white enamel and tile.

It is of reinforced concrete construction, absolutely fireproof, 
with sprinkler system throughout.

The factory is operated entirely by electricity—practically 
no shafting or lielting used, eliminating all danger from acci
dent», etc.

We have our own private railway switch. Eight carloads can 
be loaded and unloaded at the same time.

Abundance of light.
Impossible for mice and rat» to exist, owing to the construc

tion of the building.
Every accommodation made for employees, such as sun

shine dining-rooms, where meals are served at cost, rest rooms, 
reading rooms, Red Cross department, gymnasium, smoking room, 
dressing and locker rooms, lawn tennis court, baseball diamond, 
in fact everything for the accommodation and convenience of 
the employee.

THE McCORMICK M’F’G CO., LIMITED - - - LONDON, CANADA
Branches—Montreal, Ottawa, Hamilton, Kingston, Wi > ni peg, Calgary, St. John, N. B., Port Arthur

New, Snow-White, Sunshine Biscuit and Candy Factory---------  Just Completed
LARGEST, MOST MODERN, MOST SANITARY FACTORY OF ITS KIND IN AMERICA
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CANADIAN GROCER

Do You Only Get Half the 
Raisin Sales You Should?

THEN you have yourself to thank. Other grocers have 
found a slight change in their purchasing policy has 
given them almost a monopoly on the raisin sales of their 

localities.
One grocer found his sales increased over 58% when he replaced 
his stock with Griffin & Skelley’s Seeded and Seedless Raisins.
Another figured that over 30% of his customers were buying 
raisins since he introduced the Griffin & Skelley Brands.
Grocers all over the country attest an enviable increase in 
patronage and sales since Griffin & Skelley’s Seeded and Seed
less Raisins were displayed.
What the absolute purity, freshness and tine quality of the 
Griffin & Skelley Brands have done for other gïocers they can 
easily accomplish for you.
Now, at the beginning of the heavy Christmas season, when 
raisins are in such continual demand, better be sure of getting 
ALL the sales that should be yours by having the Griffin & 
Skelley Brands on display. Get your first order through to-day. 
Your wholesaler is ready to supply you.

ARTHUR P. TIPPET & CO.
Agents - . - Montreal
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JAPAN TEAS
FURUYA & NISHIMURA, Montreal

Have No Hesitation
in recommending to your beet customer SMITH

AND‘Bluenose’ Butter
Bs«| It slways opens up In excellent ehspe, end

Its quality sud flavor are remarkably floe. PROCTOR
Taate ‘Bluenoee’ yourself! Then you’ll 
feel more enthualaetlc about recommend
ing It.

SOLE PACKERS

Halifax, - N.S.
BOLE PACKERS

| SMITH & PROCTOR, - HALIFAX, N.S.
I

'wî

Our range of Arctic refriger
ators la the acme of perfec
tion. The Arctic dry cold 
circulating air system Is ex
plained in the catalogue.

We have a hand
some, sanitary

FISH CASE
which is being installed 
this Fall by a great many 
grocers who never before 
handled fish and who 
realize that there is good 
money in them and a big 
demand grown out of the 
high prices now asked for 
fresh meats.
The Arctic Fish Case is 
easily cleaned, is neat and 
attractive.

Drop a card asking for 
catalogue.

John Hillock &Co., Limited
TORONTO

AGENTS:—Wester» Ontario: J. H. Galloway * Co., Hamilton. 
Saskatchewan : Western Butchers* Supply Co., Rerisa, Saak. 
Montreal î W. S Silcock. 33 St. Nicholas St.

More
Customers

‘Camp’ Is a magnet for drawing 
customers in plenty ; customers who 
come and go with regularity, and go 
away well satisfied ; customers whose 
pleasure in ‘Camp Coffee is good 

profit for you. *
X. Pmttrstn &S*tu

Ltd
Cêfftt ptcim istt 

GUSH»»

Coff®5
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Let the Distinctive Flavors 
of E.D.S. Jams and Jellies 
Bring You Larger Sales

Housewives have come to prefer the 
delicious E. D. S. Jams and Jellies 
because of their unusual flavors — 
unusual because so like to Nature.
The fruit used is all private stock, 
carefully selected, grown in the im
mediate neighborhood of the factory.
By a special treatment with the pur
est cane sugar these choiee fruits are 
preserved with flavors as near the 
natural as it is possible to approach.
Little wonder housewives prefer 
E. D. S. Jams aid Jellies, even to 
home preserves. Little wonder other 
dealers find these Jams and Jellies 
quick-movers and good trade-builders.
You too will captivate your customers 
and realize heavy and increasing sales 
once you push E. D. 8. Jams and 
Jellies in your store. Shall we send 
you a few eases to tell just what a big 
demand really exists in your locality f 
Write us to-day how many.

E. D. Smith & Son
Limited

WINONA ONTARIO
AGENTS:.

NEWTON A. HILL - Toronto 
W. H. DUNN - - Montreal
MASON 6» HICKEY - Winnipeg 
R. B. COLWELL - Halifax, N.S. 
A. P. ARMSTRONG - Sydney, N.S.
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To omit
the Borden 
Line from 
Your List 
is to pass a 
healthy de
mand and 
comfortable 
profit to 
some more 
progressive 
dealer. Bet
ter retain 
them for 
yourself by 
getting the 
Borden Line 
on display
n ow.

Borden Milk Co., Ltd.
"Leaders of Quality"

MONTREAL 1

Branch Office : "
No. 2 Arcade Building 

Vancourer. B.C.
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WAGSTAFFE
PURE JAMS

This

Strawberry
Jam

is De Luxe

Mr. Grocer:

The Wholesale Houses 
have sufficient of our 
Strawberry Jam to fill 
all your orders.
Take delivery as early 
as you can.

This

Strawberry
Jam

is De Luxe

have sufficient of our 
Strawberry Jam to fill 
all your orders.
Take delivery as early 
as you can.

There is a great shortage of 
Strawberry Jam
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CANADIAN GROCER

Place Your Christmas Window
in the Contest

This year Canadian Grocer will have as usual a Christ
mas window competition open to grocers and their clerks.
When you have your best window in shape, have it photo
graphed and entered in the race. It may be in the money.

Selling Power, Attractiveness and 
Originality

will be the basis of judgment. Windows must be trimmed 
with Christmas goods.

Photographs must be mailed before December 31. See 
that photographer gets good picture and give description of 
the window.

The Prizes
Towns and Cities

Populatioi

1st Prize - 
2nd "
3rd “

10,000
Centres under 10,000 Population

$5.00 1st Prize ... $5.00 
3.00 2nd “ - - 3.00
2.00 3rd “ - - 2.00

The Christmas Ad. Writing Contest
For the best Christmas newspaper advertisement sub

mitted by end of year Canadian Grocer will give a prize of 
$3; to the second best, $2. Clip it from the newspaper and 
briefly outline your ideas concerning advertising and its 
selling advantages.

Address:

THE EDITOR, CANADIAN GROCER
143-153 University Avenue 

TORONTO

6



CANADIAN GROCER

“Canada First”
Evaporated Milk

“From the Cow to the Can”

r
Originated and “Miade in Canada

Evaporated pure milk three times 
richer in butter-fat than ordinary

full-cream milk
Evaporated milk has won its well- 
merited place as a staple household 
article. Every housewife recognizes 
its value and convenience.
YOU have recognized its revenue 
possibilities by stocking it.
BUT HAVE YOU STOCKED 
“CANADA FIRST” BRAND? THE 
BRAND THAT IS MADE IN 
CANADA BY CANADIAN WORK

MEN FROM CANADIAN PRO 
DUCTS?
Give “Canada First” brand first call. 
It is worthy of your best selling 
energy and rewards you handsomely. 
It is pure and wholesome, made un
der expert supervision in a rigidly 
sanitary plant. Its quality is abso
lutely guaranteed.
Push “Canada First.”

The Aylmer
Condensed Milk Co.,Ltd.

FACTORY:

Aylmer, Ont.

V. SroSS

BUSINESS OFFICES:

Hamilton

THE EVIDENCE ^ QUAL ITT
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&
GOLD DUST has always received and is still 
receiving the benefit of extensive, unique and per
sistent advertising. Our catch phrase—“LET 
THE GOLD DUST TWINS DO YOUR WORK” 

has been drilled into the minds of women 
everywhere, and it’s easy for you to sell GOLD 
DUST because every woman knows it means a 
saving of work for her. Since she can depend on 
GOLD DUST results, you can depend on GOLD 
DUST sales.

inside Informatfpfl

Let the Gold Dust Twins do your work

The N. K. Fairbank Co., Limitedi i
Ut thm COLD DUST TWINS

Jo your work MONTREAL

GOOD FLOUR
versus

Indifferent kinds
MMES 6000 BREAD

Choose the best, invest in the best, sell no other 
kind but the best, and you are sure that your flour 
sales will improve every day to eventually control 
the trade in your district, because no discriminative 
buyer will bother with the inferior, no matter how 
much cheaper he can obtain it, even at his very door.

Anchor Brand Flour is not an experiment, nor the 
results of a day—nearly 20 years' experience in 
Manitoba Hard Wheat products were necessary to 
attain the high standard that to-day is admittedly 
the supreme “par excellence.’’ Try it.

Leitch Brothers’ Flour Mills
LIMITED

Oak Lake Manitoba

Better Dealer Service
The greatly increased de
mand for

CHINESE 
STARCH
has made necessary the 
installation of new and im
proved machinery that will 
more than double the pres
ent capacity of our plant. 
This will enable us to make 
prompt deliveries on all 
orders and insures a neater 
package.

Chinese Starch fits in with the

“Made in Canada”
movement, so don’t lose sight of the fact, that when 
pushing this superior brand you not only please your 
customers but keep the money at home.

OCEAN MILLS, Montreal
Order from any Wholesale Grocer

CBMtlSl!

f y> i j «

8



t - " I
CANADIAN GROCER

v •

r

V

From
Clothes-Pins Up

You will find the “Cane” 
Wooden ware perfect in finish 
and construction.

The years of service and the 
satisfaction that our lines have 
given, prove that they are abso
lutely reliable. Our washboards 
are made in 12 different styles, 
they meet every requirement and 
will prove a profitable line for 
you to stock.

Write for catalog on Cane’s
Washday Woodenware, very 
convenient for reference.

Your wholesaler can supply 
you.

TheWm. Cane 
& Sons Co.
LIMITED 
Newmarket, Ont.

“SOVEREIGN”
SALMON

FINEST 
BRITISH 
COLUMBIA 
SuCKEYE

QUALITY
IS OUR FIRST 
CONSIDERATION

PACKED BY

THE ANGLO BRITISH COLUMBIA PACKING CO.
LIMITED

VANCOUVER. B.C.

►Ü£L°bcpackinc£®J£«
SOVEREIGN BRAND

§Almo!£
i6fi£5ouvERvBiSi

Don’t Buy “An Electric Coffee Mill’’

Buy a COLES GUARANTEED 
ELECTRIC MILL

COLES MANUFACTURING CO.
IBIS North 23rd St. RHILA.. PA

AGRNTS: Chase A Suh.nl, Montreal; The CeOelllr Ce.. Wlui.ee ; 
TeOhontei, Mitchell A Co., T.voato: Jan. ■ Timer A Co.. Manille., 
Oetario: Cell?, Doulae * Co., .securer, S.C. ; L. T. Mr. bora *
Ce., Cairo., Alto.

When the name 
COLES is on your 
mill you’re cer
tain it’s “right."

Hove you a copy 
of Cataloguemet
2fi models of elec
tric miehin ee. 
Makers of Hand 
Coffee Mills for 
twenty-flve years.

There’s a tremen
dous difference — 
as great as there 
is between an un
signed cheek and 
a signed one.

9
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THS SION OP PURITY

NEW FALL FRUIT ARRIVING DAILY
New Valencias (In stock)
New Malaga Raisins 
New Shelled Almonds 
New Currants 
New Sultanas
New California Prunes, Apricots, Peaches, 

Raisins.
Our travelers have full information, or

•Phone No. 3595, 3596, 3597, 3596, 3800, 748 j Night 'Phone, 1807.

BALFOUR, SMYE & CO., WG“ HAMILTON

No Need to Stop the Mill to 
Regulate Grinding

Hundreds of grocers every day needlessly 
suffer time-loss and annoyance by the use of 
coffee mills that must be stopped time and 
again before the proper grade of coffee Is 
secured. This Is entirely eliminated by the 

ELGIN—you sltnply place the 
beans In the hopper and start 
grinding. The desired grade 
Is regulated Instantly—while 
the mill Is In motion — no 
stopping — no guessing — no 
loss of time. Jnst consider 
what this means to you In the grinding of 
mixed grades and In the dollars and cents of 
greeter efficiency. Wouldn't It be worth your while to 
investigate some of the other ricluilTe sdrsntsgee of 
the ELGIN f Write us todsy for hill particule!, and 
illustrated booklet

Woodruff A Edward. Co., Elgin, 111., U.S.A.

A condensed ad. in 
this paper will bring 
results from all parts 
of Canada : : : :

"BORDO” CHOCOLATES
a delightful, palate-pleasing confection at a price that

catches everybody’s dimes
Dollar a pound chocolates will, dur- 60/« *>ro^‘t 
ing the period of household and per- for you 
sonal economies, be little called for 
—yet the taste will be hard to satisfy.
Here’s your chance to gain a trade 
that has gone to the high-class con
fectioner heretofore. Sell “Bordo”
Chocolates, for their delightful qual
ity and unique flavor captivates 
everybody. One flavor, one quality.
Send for a Free Sample box to-day 
and try them out.
Packed in 10c. pkgs., ^-lb. boxes and 
5-lb. boxes.

The Montreal Biscuit Company
The Originators MONTREAL
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BUY
MADE IN CANADA 

PRODUCTS,
Mr. Grocer, is an excellent maxim to follow 
now and at all times, but a better still is to 
buy

The Best Made in Canada

CLARK’S
TOMATO

W. Clark, Limited, Montreal

KETCHUP
. *> \ ;* * * -. *.'* * 1 ...

has no superior either in “ imported ” or 
“made in Canada” Ketchups, and will prove 
itself an exceptionally strong seller for you.
Put up in attractive form and guaranteed 
absolutely pure. «

8 oz., 12 oz.‘, 16 oz. Bottles : 
2 doz. to Case.

Get prices from your jobber, or send us a 
postcard.

u
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ADVANCE —OR RETIRE ?
There’s no standing still in business

It’s lines like H. P. SAUCE that make for progress. 
Good Value, Good Profit and Good Advertising—some of 
you are doing great things through H. P. SAUCE. Now 
how about you?

îW-W-X*'

C° x eXc- *.*•«»&■

VJ °' (f.
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In our Classified Columns on page 59, there is almost sure to be 
a proposition which will interest you.

You should use our Condensed Ad. page for making your 
wants known. Whether it be a partner, clerk or salesman 
required, or a buyer for your business, or if you have bought a 
cheese-cutter or a showcase, etc., and want to sell your old one, 
you will find Canadian Grocer’s Classified page most produc-

Sanitary Cans
“The Can of Quality”

Baked Beans, 
Soups,

Meats and Milk.

Sanitary Can Company
LIMITED

NIAGARA FALLS. ONTARIO
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Golden Yellows
This is the season when a large amount of yellow sugar is consumed.

are the finest on the market.
Golden Yellows

Bee Brand Dealers 
are Always Busy
This Delicious Dessert meets 
with heavy demand everywhere

The grocers who handle Bee Brand Jelly Powders 
never know what it is to slow down on dessert sales, 
for this deliciously appetizing and dainty dessert 
meets with unqualified success wherever displayed. 
Its quality and small cost make it a most attractive 
seller. Write us to-day for a trial order of this quick- 
selling line.

FORBES & NADEAU, Montreal, Que.

A store convenience — costs 
little—g Ivem big mervlce

BAG HOLDER.

Holds every sise bag from % to 10 lbs. Always ready. 
Saves time, spate and waste of bags. Supply of bags Is 
laid In the top; one by one la secured as required. The 
most practical bag holder made. You cannot afford to be 
without one. Write for Prices and detailed particulars.

For sale by all Brst-elaea Jobbers or
the o. f. McGregor paper co„ limited,

411 Spadlna Ave., Toronto.

LARGEST MAKERS IN THE WORLD
Tin Foil—all descriptions
Tea Lead—all gauges and

sizes
Metal Bottle Capsules—any

size, color or stamping
Collapsible Tubes—plain or 

colored
ALL BRITISH MADE

Send specification of your needs or samples of what you now use — stating qualities — 
We will give you BEST QUALITY - BEST DELIVERY - BEST PRICES

BETTS & COMPANY, LIMITED
Chief Office:—1 Wharf Road LONDON N., ENGLAND

13
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SELL

A Practical Text-Book of 
the Canning Trade

t was written by a practical man for practical 
men and intended to help all distributors 

of canned foods.
INDEX TO CONTENTS

Origin and History of Canned Foods.
How to Regulate Stocks and Purchases.
Apparent and Real Costs.
How to Handle Swells, Leaks and Rusties.
How to Prevent Business Leaks and Stealages. 
Buying and Selling Futures in Canned Foods.
Use and Expense of Samples.
Arrangement of Samples in Salesroom.
Employment and Training of Salesmen.
Selling Points Applied to Canned Foods.
A Model Business Organization.
Advantages and Disadvantages of Private Labels. 
Advantages and Disadvantages of Packers' Labels. 
Window and Counter Displays; Illustrated.
Hard Work and Hard Play.
Established Standards of Quality; for Com, Peas, 

Tomatoes and other articles. Also standard sizes 
and kinds of cans used.

How to Bur, Grade and Sell Canned Appier Asparagus, 
Beets, Blackberries, Blueberries, Cherries, Clams, Corn, 
Crabe, Gooseberries, Hominy, Kraut, Lima Beans. Lobster, 
Meats. Milk, Okra, Oysters, Peaches, Pears, Peas, Pine
apple, Plums, Pork end Beans, Pumpkin, Raspberries, Red 
Kidney Beaus, Salmon, Sardines, Spinach. Squash. Straw
berries. Stringless Beans, Succotash, Sweet Potatoes.

This book contains more than 200 pages, is 
handsomely bound in cloth, printed in neat, 
clear type, on eggshell finish paper, completely 
indexed and well illustrated. Price $2.15 per 
copy, postage paid.

The McLean Publishing Company,Ltd.
Book Department

143-153 University Awe. TORONTO

Grocery Advertising
BY WM. BORSOD1

GROCERY1

ADVERTISING
william eoasoef Price

Postpaid
$2.00

It contains suggestions for special 
sales, bargain sales, cash sales, etc.; 
ideas for catch linee or window cards, 
and many hints for the preparation 
of live advertising copy. A collec
tion of short talks, advertising ideas 
and selling phrases used by the most 
successful grocery advertise».

BOOK DEPARTMENT

The Maclean Publishing Co., Limited
143-153 University Avenue, Toronto

Money In Salesmanship
The trained salesman is practically independent. 
Scores of business houses seek his services.

It should, therefore, be the aim of every young 
man to qualify himself for a higher position. He 
can accomplish this in his spare time, just as hun
dreds have done.

No work so quickly develops poise, self-reliance, 
ease, ability to grasp situations, instinct to meet 
the demands of the moment, and the capacity to 
meet men of their own level, as representing 
MACLEAN’S.

This work puts you in touch with the prominent 
men of each town, a connection of inestimable 
value. We require representatives in nearly every 
town and center of population in Canada. You 
can make from $5 to $10 per week in addition 
to your regular salary. We give you a practical 
training that is worth consideration.

Write u» to-day for particular».

MACLEAN PUBLISHING CO.
143 University Ave. Toronto, Ont.

14
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Say,
Mr. Grocer

Have you tried a pipeful of 
“Forest and Stream” yourself?

Have you enjoyed its mild frag
rance — its rich and mellow 
smoothness—its absolutely per
fect quality as an ideal pipe 
tobacco?

One pipeful of “Forest and 
Stream” will tell you why this 
delightful tobacco is such a big 
seller—and why you ought to 
stock it and push it.

Your wholesaler has it. Send 
an order to-day.

In handy pocket tins to 
retail at 10c.

PSÎ2PH 
J
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Manufacturers' Agents and Brokers' Directory
The Canadian market Is over three thousand miles long and extends from the peach 
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this 
market satisfactorily or get the best out of their Canadian opportunities without the 
assistance of local agents. The following firms In all parts of Canada are prepared 
to act as agents for good lines. The service department of the Canadian Grocer Is 
at the disposal of firms wanting agents or of agents wanting agencies.

ONTARIO.

Two Good Agencies Wanted for 
CITY OF OTTAWA

(best of references.)

Martin M. Walsh
Care Canadian Grocer

and Importers.
51-53 Wellington St. W., Toronto

W.G. PATRICK & CO
Limited,

MORROW & COMPANY 
CEREALS

TORONTO,......................................CANADA.
Rolled Oato. Oatmeals, Rolled Wheat, Split 
Peas, Pot and Pearl Barley Graham Flour, 
Buckwheat Flour, Potato Floor, Wheatlets. 
Commeal, Lentils, Beans and Peas, Domestic 
and Imported; Sal Soda, etc., etc. Write for 
prices and samples, carloads and leas.

W. H. Millman 
& Sons

We are large buyers of

Evaporated Apples and 
White Beans
Wire or write us.

Grocery Brokers 
TORONTO

W. G. A.LAMBE&CO.
TORONTO 

Established 1866
SUGARS FRUITS

THE “WANT AD."
The "went ad." has grown from a 

little used force In business life Into 
one of the greet necessities of the 
present day.

Business men nowadays torn to 
the “want id." ae s matter of coarse 
for ■ hundred email services.

The "waot ad." seta wort for 
workers and worker» for wort.

It geta clerk» for employer» and 
flnde employer» for clerk» It hr" . 
together buyer and ailler, and enables 
them to do boelneie though they may 
be thousands of miles apart.

The “want ad." la the groat tore» 
In the small affaire and Incident» ef 
dally Ufa.

ONTARIO—Continued.

HENRI DE LEEUW
28 Front Street E. TORONTO
I solicit Agencies of large Canadian 
Packers, Evaporators, Floor Mills, either 
for Canada or abroad. Submit me 
prices and samples. I have large-for
eign enquiries.

WESTERN PROVINCES.

GEORGE E. MEASAM
Wholesale Grocery Broker

and
Manufacturers* Agent.

Splendid warehouse space. Cold Stor
age In connection.

P. O. BOX ITU,
Edmonton - - -, - - Alberta.

H. P. PENNOCK & CO.,
Limited

Wholesale Grocery Broker» 
and Manufacturers' Agents.

WINNIPEG.
We solicit accounts of large and pro
gressive manufacturers wanting live 
representatives.

G. G. WARREN, YSE1
Importer, Wholesale 

Broker and Manufacturers* 
Agent.

Trade Established, 18 years. 
Domestic and Foreign Agencies Solicited 

Warehouse: 1313 Garnet SL

W. H. Escott Co.,
LIMITED

Wholesale
Grocery Brokers and 

Manufacturers* Agents
Commission Merchants
WINNIPEG REGINA
CALGARY EDMONTON

WATSON A TRUESDALE
Wholes»!. Commise lea Brokers and 

Maaafaetaron’ Agent».
WINNIPEG MAN.

Domestic and Foreign Agencies 
Solicited.

COCKBURN-NOLAN CO.
Limited

Importer., Broker» aad Commission 
Merehaats

Represent in 
Limited. 

MS-SM Rene

y-DIn
Limited

WESTERN PROVINCES—Continued.

BRITISH COLUMBIA.

NEWFOUNDLAND.

yhen witting advertiaara kindly 
mention having seen the ad. 

in this paper.

The Campbell Brokerage Co.
■emit

We have our own warehouse and track
age. Shipments stored and distributed. 
Can give epeclal attention to a few 
good agencies.
887 Beatty Street, - Vnnceuver, B.C.

H G. SPURGEON
WINNIPEG

Wholesale Broker and Manufacturers’ 
Agent

Canadian, British and Foreign Agencies 
Solicited.

230 Chambers of Commerce.
P.O. Box 1812.

T. A. MACNAB & CO.
8T. JOHN’» - NEWFOUNDLAND 
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and 

careful attention to all buelneea. High
est Canadian and foreign references. 
Cable address: "Maonab," St. John's. 
Codes: A, B, C, 8th edition, and prtTate.

Agencies Solicited
For many years have had first-class con

nection with both retail and wholesale 
grocery trade.

J. W. Lapointe
458 St. Antoine St. Montreal

SPLENDID CONNECTION
Amongst the Jobbers end Retailers.

I am open for a few more egenclee, 
and can handle them to edvantege. 

Have You a Line ef Candy Grom 
Good»?

The CLAUDE BEAUCHAMP Imports 
Llltllted.

Its Commissioners St., Montreal.

FRANK H. WILEY
IMPORTER A BROKER 

Spaciale just landed i—
CITRIC ACID TARTARIC ACID 
OIL OF LEMON SALTPETRE

757-759 Henry Avc. WINNIPEG

Rutlan, Alderson & Loom),Ltd
Successors te

RUTTAN * CH1PMAN 
Commission Brokers

WINNIPEG. MAN.

M
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A SPLENDID SLOGAN
“Business as Usual”

Every business man who strives 
to the utmost to keep his business 
going as usual is doing more in aid 
of his country in this time of stress 
than he could probably do in any 
other way.

We can’t forget the war;—God forbid that we should—but 
we can bend all our energies to our daily work instead of wor
rying about what others are doing or should do.

Ever since war was declared we have been trying to do this.
We have not filled the newspapers with interviews that one day 
said one thing and the next day the opposite — but we have, day 
by day, been doing our utmost to keep our customers’ wants sup
plied—and have tried to treat them and the public as fairly as we 
knew how.

BUSINESS IS AS USUAL WITH US—We have to-day 
in fact a larger staff on our payroll than ever before, and every
one is working full time and getting full pay—

and

RED ROSE TEA
is of the same quality in war time as it was in time of peace.

T. H. Estabrooks Co., Limited 
TORONTO

U
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Get Bigger Sales with “Anchor” Caps
“If you want to sell me,” says the average grocer, “ensure me absolute purity, 
freshness, and full flavor with your canned goods. Ensure me against fermen
tation, leakage, customer dissatisfaction and low sales.” And what more force
ful argument to meet him with than the ANCHOR VACUUM SEAL? For 
any grocer is convinced when it is proven he is not taking chances with your 
product. If you want to realize greater sales for your product, just adopt 
the ANCHOR CAP.
Shall we send you catalogue and full particulars? Write to-day.

The Anchor Cap and Closure Corporation of Canada, Ltd.
Sudbury St. W„ Ft. Dovercourt Rd. TORONTO, CANADA
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MEET the BIGGER DEMAND with 
“BANNER BRAND"

Canadian grocers are going to experience an 
unprecedented rush on fruit jams during the 
next few months. The costliness of fresh 
fruit and soaring price of sugar has made 
the making of home preserves 
almost prohibitive. Home lard
ers are either empty or low.
And this big gap in the daily 
consumption of jams must be 
filled from the grocer’s shelves.
The experiences of other gro
cers who have attained singular 
success with jams and jellies is 
that for broadest demand, 
quickest returns, continuous

orders, the Banner Brand Line is easily the 
most superior. Experience it yourself by 
getting the Banner Brand Line on display. 
Write our Service Department for attractive 

window cards and posters, and 
plans or arrangements for effec
tive window displavs. Write 
NOW.

LINDNERS LIMITED
WINNIPEG TORONTO

see Rees At*. 340 Daf f.ria St.
Representative* : H. Whlssell, 292S 
Drolet #t., Montreal; H. D. Marshall. 
Ottawa; W. L. McKensle * Co., Ed- 
monton and Regina; Jacksons, Ltd., 
Calgary; H. K. Gross. Vancouver; R. 8. 
Mclndoe, Toronto.
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“OUR FRIENDS „„„ ™ a™
WE HOPE WE HAVEN’T MANY OF THE LATTER

But, in any event, all need " SALADA ” to win and hold a successful trade,
-----------There is nothing theoretical about this statement.
“IT IS A PROVEN LIVING FACT.”

No doubt you can hold off a little longer, if so disposed, but, believe us, it’s 
not wisdom, as many alive competitors are simply getting away with sales 

that might be yours.

Public appreciation finds its best

expression in the enormously 

increased output for 1914.

tiSSâSSÜliltl

PT "SALADA”
CEYLON TEA
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FRETZ
RKrrr

» i£#

Mjnr

VXt

Quality—

ha.* done more to build up 
easy sales and steady pro
fits for grocers than any 
food that could be men
tioned. Its moderate price 
is but another advantage, 
broadening your field to 
take in every home in 
your locality. You’ll rea
lize the big profit there is 
in handling a popular- 
nriced jam once you get 
Fretz on display. Shall 
we send a trial shipment?

Write to-day.

Fretz, Limited
HAMILTON, ONT.

AMOS B. CORDON CO.. Tomato, Oil..
Gticral Salts Agents 

A. A. ADAMS, Asnt lor Hamilton, Ont.

Illlllllllllllllllllllllllllllllllllllllllllllll

Don’t Hoodwink Yourself 
With a Poor Refrigerator

Many grocers flail It hard to decide lost what refrigerators 
would best suit their business. They all look similar—on 
the outside. But get Inside a Eureka Refrigerator. Study Its 
scientific construction. Its principle of cold, dry air circulation, 
Its even stmosphere, Its perfect workmanship throughout. 
Then you'll realise what a broad distinction there Is between 
Eureka and other refrigerators. The very fact that the large 
majority of grocers anil batchers are using Eureka Refriger

ators Is evidence of 
their value. If yon 
would like to see the 
style that would best 
salt your business 
Just write to-day for 
free catalogue and 
prices or call at the 
show rooms.

Eureka
Refrigerator

Company
Limited

31 Brock Ave. 
TORONTO
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The Food for Young and Old
NUTRITIOUS AND HEALTHFUL

Robinson’s “l atent” Barley
is especially good for children up to the age of nine months. It is 
prepared from the finest fully matured barley.

Robinson’s “Patent” Groats
a specially prepared food made from the best oats is a great favorite with the older folk 
and is for children over the age of nine months. These two foods are well known and 
used extensively by the better trade.

Stock up to-day on Robinson’s " Patent ” Barley and “ Patent ” Groats

MAGOR, SON & CO., Limited
403 St. Paul Street,. MONTREAL 30 Church Street, TORONTO

AGENTS FOR THE DOMINION OF CANADA

The Call of 
the Country

Canadians are demanding “Made in Canada” goods.
The first call, of course, is for goods that are known—adver
tised brands of “Made in Canada” goods.
Your customers know that

CROWN BRAND CORN SYRUP
is Made in Canada. We’ve always told them so.
They know that this pure food forms the base of many table 
treats that cost little to make.
Better stock up well in CROWN BRAND SYRUP to get 
your share of this business.

The Canada Starch Company, Limited Montreal, cardinal
r * ' Toronto. Brantford

Makers of the Famous Edwardsburg Brands
Benson'sr'Prepared Corn, Silver Gloss Starch, Lily White Syrup, Etc. Fort William, Vancouver



Canadian Grocer
VOL. XXVIII NOVEMBER 6, 1914 No. 45

Campaigning Against Professional Peddlers
The Old Enemy of the Retailer is Active in all Parts of the 
Country, and Associations Are Taking Steps to See That Laws 
Are Enforced—New Legislation Being Demanded in Ontario— 
Systematizing Charity.

THAT hardy enemy of the rent and 
tax-paying retailer, the profes
sional peddler, seems to have mul

tiplied in numbers and gained energy in 
the scope of his operations of late. From 
all parts of the country there are com
plaints that hawkers are busy endeavor
ing to carry their wares to the doors of 
the people and interfering with the busi
ness of the retailer at a time when he 
needs all the trade that is going if he 
is to meet existing conditions.

Not only does the retailer demand the 
support of the publie for the reason that 
he maintains his establishment season 
in and season out, but it should also be 
remembered that many are accommodat
ing their customers with credits. This 
is one of the reasons that the peddler 
gets business. He appears and sells for 
cash when there is an account at the 
store on the corner which is being ne
glected. There is also the point that the 
peddler does not have to stand behind 
the goods like the merchant. He carries 
some cheap goods which look all right; 
the sale is made; a few days or weeks 
after there is a dissatisfaction; the ped
dler is in another town. On the other 
hand the merchant sells something which 
is not as recommended, and he will be 
the loser thereby.

Merchants' associations in a large 
number of Canadian towns and cities 
have been particularly active with re
gard to these peddlers of late. Demands 
are being made that legislation be passed 
compelling the transient dealer to pay a 
substantial license and that where there 
are by-laws that they be enforced.

In Ontario the Retail Merchants’ As
sociation officers explain that the weak
ness is with regard to the Provincial 
législation and steps are now being 
taken to have an act passed which will 
make it possible for something to be 
done in this direction. Complaints are 
reaching the secretary from many sec

tions of late that the hawkers are par
ticularly active. ^

The Retail Grocers’ Association mem
bers in Montreal are up in arms about 
the activities of the peddlers who are 
seeking an extension of privileges. At 
a meeting a few days ago the retiring 
president, G. A. Archambault, called at
tention to the fact that peddlers were 
unusually numerous in the city and that 
they were crying their wares through 
the streets at all hours, although it was 
contrary to the law for them to do so. 
He pointed out, too, that a deputation of 
the poddlers had waited upon the city 
council asking that a change be made 
whereby tt.^v would be able to employ 
five or six mon under one license.

It was decided at this meeting to wait 
upon the city controllers to ask them to 
see that the law governing peddlers be 
enforced.

Ottawa Grocers to Know.
The Ottawa Retail Grocers’ Associa

tion have unanimously decided upon a 
campaign against the peddling and hawk
ing evil. There is no great objection 
to market gardeners and producers sell
ing their produce on the streets, but 
with regard to peddlers and hawkers 
from outside the city who do not pay 
taxes or license, something will be done 
if it is possible for the association to do 
it. At a recent meetng it was decided 
to get legal advice upon a proper in- 
trepretation of the peddlers’ by-law as 
passed by the police commission.

Another point upon which action is 
to be taken in Ottawa has reference to 
stores where groceries and fruits are 
sold keeping open after the regular hour 
for closing. It is believed that under 
the by-law a grocery store must close 
on time whether fruit only is sold later 
or not.

At St. John, N.B., where a branch of 
the Retail Merchants’ Association has 
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only recently been formed, and where 
already considerable progress has been 
made, it has been decided to take drastic 
measures to enforce the law against all 
kinds of fakers and fake schemes that 
seem to crop up from time to time to de
fraud the public and the association ex
presses its readiness to take up any 
complaints made by any citizen in this 
regard. A. 0. Skinner is president of the 
association.

The Retail Grocers’ Association at 
London, Ont., have also had the matter 
of street selling under their attention 
and at the last regular meeting, at 
which there was an attendance of some 
fifty members, President Palmer ex
plained the Peddlers’ and Hucksters’ by
laws. and told of an interview which a 
special committee of the association had 
had with the Mayor and Board of Con
trol regarding this legislation.

The many demands which have been 
made upon the merchants of Sudbury 
for charitable purposes, and the seem
ingly unsystematic and irregular manner 
in which some of the funds are con
trolled, has brought a protest from the 
Retail Merchants’ Association. The 
complaint is made that there is no proper 
system in connection with the collec
tion, and that business places most easy 
of access have stood the brunt, while 
private and other sources, equally able 
to give, have been overlooked.

The result has been that a motion 
has been passed by the association that 
in the future all requests for charity be 
submitted to the executive of the asso
ciation. A notice will shortly be held in 
the stores of all the members of the 
association to this effect. This does not 
mean that in future no donations to 
charity will be made, but rather that the 
merits of the case will first he passed 
upon by the executive and the merchants 
give «olleetively through the association 
rather than individually as heretofore.



Retail Advertising as a Daily Business Food
The Appetite of the At6fage Retail Concern Must be Carefully 
Studied — An Advertising Contract Plays no More Important 
Part Than That of a Meal Ticket to “Healthy Man.

Written for Canadian Grocer by Henry Lewie.

AN advertising contract is not ad
vertising any more than a sheet 
of plate glass is a window dis

play.
There are a lot of merchants in the 

retail business—and in speaking to the 
grocery trade I am not going to be 
so polite as to say that present com
pany is excepted, for it is not—who 
seem to imagine that when they go to 
the local newspaper and sign an agree
ment which for a stated sum gives them 
so much space in certain stated publi
cations for a stated period, that they 
advertise. They seem to think that an 
advertising contract is something in the 
nature of an insurance policy which 
gives service so long as the premiums 
are paid ; that if they pay their monthly 
bills and hang on to the contract that 
they are doing their duty by the busi
ness. It has been so often said and prov
en that advertising pays that they know 
it must; therefore, if they spend money 
for publicity they must be getting the 
benefit.

Signing a contract is a good start in 
advertising—that is, if it is a contract 
based upon careful consideration of es
sentials. But it will do your business no 
more good than a meal ticket will bene
fit the human system if you do not eat 
regularly. Think of your advertising 
contract in this meal ticket light—give 
your business regular stimulant in the 
way of publicity food. The splurge of 
signing the contract in itself will be 
of no benefit later than a Thanksgiving 
dinner to a hunger on the following 1st 
of July.

Advertising is like a man’s collar— 
it wants to be changed often. It does not 
require any great knowledge of the 
science of advertising to make a force
ful advertisement. Every live merchant 
has ideas upon which business-pulling 
copy can be prepared. The big idea is 
not to let the advertisment appear stale. 
Let it speak of seasonable goods; let it 
speak often, and if possible, let it speak 
just a little bit differently.

In assisting the advertising program, 
a technical knowledge of the art of ad
vertising is, of course, of great assis
tance. But it does not follow that the 
average retailer must be an expert on the 
subject before he goes in for publicity. 
There are many ways in which helpful 
knowledge can be secured. The great 
fundamental is to get the advertiser 
sufficiently interested in the subject to 
give it his time and attention. There

ore suggestions which can be had from 
the news columns or the advertisements 
of the trade papers, hints which can be 
taken from the literature which is sent 
out by the big manufacturing houses 
and there is the knowledge of the wide
awake merchant of his own particular 
trade—this latter can be made a great 
asset in advertising if used wisely.

But first, in the small Store, it is 
necessary to appreciate what advertis
ing is and what it means ; to get the ad
vertiser to figure the value of his space 
on a daily or weekly basis and not as an 
annual expenditure when the contract 
is signed. This interest will sow seeds 
which will develop, and that develop 
ment will usually be a very healthy 
growth.

Suit Program to Business.
There are a number of factors which 

enter into the newspaper advertising 
campaign which should have the careful 
consideration of the merchant before the 
important step of signing the contract. 
There are individual features of prac
tically every retail business. There are 
conditions which relate to the field of 
almost every store which will be different 
from a store of the same sise in another 
locality. In relation to the advertising 
campaign these conditions may be of the 
highest importance.

It would not be possible to set forth 
a set of rules to guide the merchant who 
is planning advertising because of this 
feature of individuality in practically 
every retail business.

Deciding Space and Issues.
In the smaller towns where there is 

only a weekly paper, the matter is com
paratively simple. But even here there 
are factors. There is to be considered 
the question of what space can be af
forded; the position of this space, which 
may depend on the kind of business and 
the makeup of the paper; and whether 
the same space shall be used all the time 
or whether there will be seasons when 
it may be advisable to make special ef
forts. This may be arranged in the con
tract or it may be left to be worked 
up afterwards in extra space. This is a 
point which should have attention, for 
if the contract is signed for a regular 
space at a figure which has been set 
aside for the annual expenditure, then 
when it comes time for a special effort 
it will be found that the expenditure 
must be overrun to carry out the pro
gram.

In the city the problem will be found 
to have many phases—and it is a prob
lem which each must consider indiviu- 
ually. Where there are several papers 
there is the question of a morning or 
evening campaign—it will usually be 
found that publicity in all cannot be af
forded. There will be the problem of a 
set space or a “splurge” for special 
days or special events; the problems, 
too, of city or district circulation, class 
of readers, position in paper in relation 
to makeup, and many other details 
which are important factors in the 
whole proposition.

Circularizing Problems.
Similarly many of the same factors 

enter into advertising campaigns of a 
different character. With circulars there 
would be the question of the advisability 
or regularly printed sheets or booklets, 
or multigraphed letters in imitation of 
typewriting and properly signed; wheth
er it is advisable to send open or 
closed envelopes (despite the higher 
postage the sealed envelope often pays 
in the effect); whether the campaign 
should be general or confined to class in 
relation to the business or special line; 
whether the address should be that of the 
male or female head of the family, etc. 
In relation to the latter it should be re
membered that the proportion of buying 
done by women in practically every line 
of business is very large and seems to 
be increasing.

Poster advertising depends much upon 
design, but there are questions here too 
of location of boards, size of type, 
amount of matter, coloring, etc., which 
are all important.

Make It Different.
Of advertising generally the great 

modern idea is to make it bright and 
attractive. People do not go carefully 
through the advertising columns in 
search of what the advertiser wants to 
tell them; the readers see what the ad
vertiser rather forces to their atten
tion. Try to give your copy an individ
uality. Try to make it different—but 
not too different, for freak stuff will not 
bring the most desirable class of trade. 
Just think for a moment what you your
self see when looking through the news
paper or other publication; you do not 
see over two or three spaees in the whole 
which impress—try to make yours one 
of those that the other fellow will see 
and read.
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Fixtures Good as New After Five Years’ Usage
Seven Hundred Dollars Paid at That Time by Cobourg Dealer 
Has Long Since Become an Investment—A Saving of Time of 
Two Clerks Effected by Them.

HERE is an answer to. the grocer who may 
have the opinion that the new style store fix
tures, while all right in appearance, will not 

stand up under service—that they are too new
fangled to stand the racket. The answer is the in
terior of the store of W. Burnet, Cobourg, Ont., 
which, it might be remarked in passing, has one of 
the handsomest interiors of the town groceries in 
the province.

Considerably over five years ago Mr. Burnet 
separated from his bank account the sum of seven 
hundred dollars—and any grocer will admit that 
that is a considerable amount—and he handed it

the dust off them. And to-day in appearance and 
in condition they are just as good as though they 
had been installed direct from the factory yester
day.

“I do not think that any grocer who has worked 
with the dust-proof bin fixtures would ever be sat
isfied to be without them again,” said Mr. Burnet to 
Canadian Grocer. “They not only improve the ap
pearance of the store, facilitate the handling of 
goods, but they keep the stock in good condition all 
the time.”

“Where there is a rush of business which would

'v N
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Interior view of store of W. Burnet, Cobourg, Ont.

over to one of the manufacturers of store fixtures. 
What he got in return is shown in the photograph 
and he has never had reason to regret the deal.

For over five years the fixtures have been in use. 
During that period they have not cost a cent. There 
have been no repairs, there has been no varnishing ; 
practically all that has been done has been to wipe

with the old fixtures require the services of seven 
clerks in a store, I believe that the staff could be 
reduced to five who could do the same work if these 
modern fixtures were installed,” was another sig
nificant statement by Mr. Burnet.

The modem grocer looks upon equipment as an 
investment, not as an expense.



Howüa Bank Manager Drifted Into Groceries
Completely Changed His Attitude Towards the Public—Keeping 
Tab of Requirements—Slicing Bacon by Studying His Automo
bile—Never Works During Winter—Sadly in Need of a Want 
List.

IF he had not been killing flies in the 
window I do not think we should 
ever have met, for the exterior of 

his store was not inviting. It was one 
of those tall frame structures, situated 
alone about a mile from the business 
centre, the windows of which are small, 
and not adapted to display. On the 
gable was the store’s name, about as 
long as the business was small. The 
building might have been made doubly 
attractive by a single coating of paint, 
a luxury it had not experienced since its 
doors were first opened for business.

As I have said, the grocer was running 
a crusade against flies, armed with a 
paper club. I argued that if he had 
time to kill flies, he would have time to 
listen to me; so I went in. My entry 
did not help the flies any ; without noth
ing me, he continued to swat them right 
and left, and it was only when one 
chose to give him a run for his money 
that he observed somebody had entered. 
Dropping his club, he came forward, 
placed his two hands on the edge of the 
counter, and leaned towards me in the 
manner of grocers in picture books.

Only a Breathing Spell
“Killing many 11 ’ I asked. While he 

smiled, I asked if he had anything that 
would quench thirst. He pointed to the 
refrigerator, saying, “Help yourself." 
I did so, and he went after the flies 
again, tooth and nail.

He was interrupted by the ringing of 
the phone. Somebody was asking for 
Epsom salts. “I’m afraid we are just 
out of them. Sorry. Good-bye."

“That’s something else we must get 
a little of," he said, addressing the 
junior and only clerk. Turning to me, he 
explained :

“I’ve only been a grocer three months, 
and it comes hard when I am asked for 
things I never heard of before."

“How do you manage to explain when 
customers ask for these thingst"

He pulled himself into a ridiculous 
posture and scratched his head, illustrat
ing his discomfiture under such circum
stances.
“Simply say I am sorry, just sold out, 

and will order it immediately. I know 
one or two of the boys in the wholesales, 
and when we are together at night, I 
ask, ‘What in the Sam Hill is nutmegt 
Is there any call for itf Well, send me

Written for Canadian Grocer by B. C. Walton.

This article Jy Mr. Walton 
ha» been writteip. from an actual 
interview with a Canadian deal
er. It depictt rather realistically 
a somewhat rare type of dealer 
—the man who has given up 
some other calling and who pos
sesses little initiative to enter 
upon the intricacies of the gro
cery business. This is the sort 
of merchant that drives busi
ness to the mail order houses. 
Being unacquainted with the 
business he doesn’t stock the 
goods that his customers want 
and he is therefore not giving 
the service or fulfilling the 
duties the nature of his calling 
demands of him. Neither is he 
tending to the elevation of the 
grocery business and is there
fore not a desirable man to be 
associated with the trade. In 
future issues the counterpart of 
this man—the live, aggressive 
dealer—will be depicted.

down a small quantity until I see how it 
goes.' ’’

The phone rang again. It was corn 
starch this time. “No," he replied, 
“we’ve got some good.brands of starch, 
but no com starch. We’re out of it. 
Shall I send you some laundry starch. 
No; well, I’ll have the other kind in to
morrow. Good-bye.’ Jack, put com 
starch down on your list.”

He caught me smiling, and demanded 
an explanation of such uncalled-for 
hilarity. I assured him that I was not 
laughing at him, but he insisted on know
ing the joke. So I told him the story of 
the clerk who, on being asked by a cus
tomer for a roll of toilet paper, replied 
‘that he was out of it, but had sand 
paper, emery paper and sticky fly paper, 
which were just as good.’ He thought 
that was funny, and laughed heartily.

“What business were you in prior to 
becoming a grocert" I asked.

Had Been a Banker.
“Banking," he answered, pulling him

self up. “I had charge of a branch in 
Manitoba. It’s so different," he went 
on. “In thoee days it was, ‘Owing to 
the present financial condition and the

»

stringency in the money market, we are 
unable to advance you this money;’ or, 
‘We wish you to clearly understand that 
this matter must be cleared up on ma
turity.’ Now, when a woman comes into 
the store with a dirty youngster that in
sists on poking its fingers into every
thing in the store, I can feel myself boil
ing. I hold on to my pants and say, 
‘Steady there, now; keep cool. You’re 
running a grocery store, not a banking 
institution.’ At first it was hard, but 
I'm getting used to it. My, but it's 
wonderful what a change this business 
has wrought in me—been a complete 
right about face."

“How came you to go into this busi
ness t" was my next question.
“Well, I’d given up banking, and hap

pened to wander in here. I saw this 
business for sale, and bought it just as 
it stood. The fellows who were in be
fore me had ruined it; evidently knew 
nothing about groceries."

My eye caught sight of a rather in
tricate meat slieer.

“How did you get along at cutting 
meat when you opened upt"

“No difficulty whatever," was his re
sponse. “I’ve always been somewhat 
ot a mechanic. I’ve had my motor car 
to pieces several times, and it runs per
fectly."

I could not see how this would assist 
him in slicing bacon, however.

Remembering the difficulty he had ex
perienced in keeping in touch with 
various lines, I suggested that he pur
chase a grocer’s manual, but he pooh- 
poohed the suggestion.

“I’m going to California in a couple 
of months, so that it wouldn’t be much 
use to me. I never work during the 
winter time," he explained.

Out of Clothes Pins, Too.
I was about to leave when a customer 

entered and asked for some clothes pins. 
The banker-grocer climbed on a chair 
and handed down a packet of brass pins. 
“We have safety pins, too," were the 
last words I heard. I was afraid I 
would explode if I remained longer.

Visions of him asking his wholesale 
friends “What in the Sam Hill are 
clothes pins" has caused me to smile 
many times since, and no doubt others 
have wondered at such uncalled-for 
hilarity.
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Ignoring the Retail Merchant
WHEN Sir George Foster, Minister of Trade and Commerce decided to advertise Cana

dian apples for Canadian consumption he ignored the retail trade entirely. This was 
quite unintentional on his part. Advertising was a new phase of business to him. He 

called in an advertising agency who told him the proper thing to do was to give them the - 
money and to spend it in the leading daily papers. No effort whatever was made to explain the 
situation to the retail trade. The result has been that the retailers were placed at a disadvan
tage as the public were not properly informed. They understood that apples were unusually 
plentiful this year and could be bought cheap. So they can, but apples of fine quality, such 
as leading grocers sell cannot be bought from the farmer at low prices. When retailers who 
give more thought to their reputation and the value they give for the money were asked to sell 
apples at about $1 a barrel—the price they were led to expect from the advertising—for which 
they paid the wholesaler or fanner, $2 or $3,, the consumer naturally believed the retailer 
was robbing him. Right across Canada in consequence the feeling has gone that the retail 
grocer, who has probably the smallest margin of profit of any dealer in the country, is mak
ing enormous profits and is the man responsible for the high cost of living. Letters are 
pouring in to the newspapers, and some are being published from indignant consumers, who 
refuse to believe the explanations.

The Canadian Manufacturers decided upon a campaign to urge Canadians to 
buy Made in Canada goods, and $30,000 is being expended tinder the direction of another 
advertising agency. Again, the retail trade are ignored, and so are practically all the im
portant weekly newspapers, and the local weekly paper is as carefully read in the small
er cities, towns and villages, as is the Bible. The manufacturers now complain they are not 
getting the results they anticipated from their big expenditures.

The theory of the advertising agency is that if an article is strongly advertised the retailer 
has got to handle it whether he likes it or not, but this has not worked out in practice. The 
fact is that no article has ever been forced on the retail trade permanently. The average ad
vertising agency is not equipped to deal with the retail trade. They do not understand ques
tions from the retailers’ standpoint and advertising agencies that ignore the retail service 
are not giving intelligent service to their clients. As manufacturers learn more about 
advertising they realize that the most important factor, an absolutely essential factor, in 
selling any goods, is the co-operation of the retail trade.

, Thç National Drug and Chemical Co., who are mem hers of the Canadian Manufacturers’
Association, are to be congratulated upon coming out strongly on this point. They pay an 
annual subscription of $70 to the Manufacturers’ Association, but announce, in a circular 
to members, their willingness to appropriate $250 or $500 a year towards a proper adver
tising campaign, provided that the retail trade is not ignored. In the circular they have sent 
to members of the Manufacturers’ Association they say “to get the full benefit of the news
paper advertising, it is necessary that each manufacturer should make every effort to in
terest the retailers in the movement, in order to get them not only to use their influence to
wards educating the public by means of effective window displays of Made-in-Canada goods, 
but also to get the retailers to really push the sale of goods. Therefore, too much stress 
cannot be laid • * • * * while at present the public take a faint interest in the Made-in- 
Canada movement, it would with the retailers’ co-operation take a very decided interest in the 
movement and would be anxious to purchase Made-in-Canada goods.” As large advertis
ers themselves, they say further, “that unless the manufacturers are successful in interest
ing the retail dealers and-getting them to co-operate in the important movement of develop
ing the sale of Made in Canada goods that the money now being expended in the public press 
will, while creating some slight attention be ultimately lost,” and again in the circular 
they say, “to bring the present movement to a successful issue will require not only enthusi
asm but continuous hard work on the part of each manufacturer with the retail dealer.”

These two national experiences are of gre it value in opening the eyes of all manufac
turers to the absolute necessity of securing the co-operation of the retail trade in promot
ing the sale of any article.

Advertising agencies are a very useful adjunct in national selling campaigns. There are 
some able and brilliant men associated with the agencies in Canada, though unfortunately 
many of them lack a real experience in, and grasp of, business affairs.

Some of them recognize this and are honest enough to tell the manufacturer frankly they 
are not equipped to handle campaigns to the retail trade, and advise him that this feature 
of selling is of chief importance and should be directed by the manufacturer himself or his 
general sales-manager.
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Illegal Coupons and Stamps

THERE are many in the trade who think that 
any sort of a coupon or stamp scheme may be 
operated without fear of the law. This is why 

we see to-day so many merchants carrying on guess
ing contests where coupons are given illegally. There 
is no doubt that these schemes are conducted in ig
norance of the law, hut if an action were to result 
from it, the plea of ignorance would n <t likely be 
sufficient to satisfy a court.

To put the matter in a nutshell, coupons or other 
devices are not allowed by law when such coupons, 
etc., are not redeemable at any time. If, for instance, 
a person who collects coupons given away by a mer
chant. is not given the option to realize on them at 
any time, the scheme is illegal. The Trading Stamp 
Act covers that point. It not only eliminated the 
trading stamp evil, but it also prohibited a merchant 
having stamps or coupons of any description re
deemable by anyone but himself.

If a dealer is in doubt at any time as to the 
legality of a certain scheme he should get in touch 
with the Retail Merchants’ Association, or if he 
writes Canadian Grocer, his inquiry will be promptly 
dealt with.

Co-operative Misstatements

HERE is an item of considerable interest taken 
from a Toronto daily paper which reported a 
meeting of the concern known to fame as the 

"Householders’ Co-operative Stores, Limited”:—
“At a meeting held in Maltby’s Hall, the resi

dents of Earlscourt showed that the co-operative 
idea introduced into this city by the Householders’ 
Co-operative Stores, Limited, along identical lines 
with that in vogue throughout England and Scot
land, fills a long-felt want. The hall was crowded 
to its capacity, and not a dissenting voice was re
corded enter the company’s future plans had been 
explained by Mr. W. B. Kenderine. The unani
mity of this meeting has already resulted in the 

,f company opening another store in its chain, to 
obtain the fullest benefits of co-operation, at 1266

West St. Clair avenue, near the corner of Dufferin 
street.”
Did the reporter get this or was it handed in by 

the official scribe? There are a few misstatements in 
it. In the first place the company is now operating 
on a vastly different basis from the one started out 
with. The plan they introduced was no more like 
the Old Country co-operative system, than it re
sembled the system of an ordinary merchant. At the 
outset the promoters collected a fee of $5 from each 
“member, which their house-to-house canvassers se
cured, and allowed these members a discount of 20% 
on daily purchases. This, however, was discovered 
to be illegal and the tactics had to be changed.

At this meeting was M. Moyer, the organizer of 
the Retail Merchants’ Association in Toronto. He 
states that when he attempted to show his side of the 
case he was practically told that the views of no one 
opposed to the scheme were desired. He further says 
that in discussing the future one of the promoters 
suggested that there would be a dividend forthcom
ing of about 7 per cent, on the stock as well as a 
dividend of 20 per cent, on goods purchased.

This is the great trouble with these co-operative 
concerns. In getting in their shareholders they 
promise things that are beyond realization. If they 
canvassed for them on a straight-forward business 
basis, what success would they have?

Buying Tea Afloat

ONE of the interesting features of the tea busi
ness as between Canada and India is that pur
chases can be made on the water. Thus when 

a consignment is sent to England the bill of lading 
does not necessarily need to state to which port the 
cargo is definitely consigned. If the tea is sold while 
en route to England, then it is immediately trans
ferred to a steamer for the port to which it is to be 
consigned and considerable expense is saved. The 
purchase price is therefore controlled by London 
rather than by the original market

However, it was found that although there are 
certain nort chargee which can be evaded in this way
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it was not possible to get around the embargo and 
all teas coming into London at that time were held 
whether they had been sold afloat or not. Teas which 
are shipped in the manner referred to are placed on 
the London market on their arrival in the event of 
no sale being made in the meantime.

Mysteries of an Act

AN amendment to the Dominion Inspection and 
Sale Act which is to go into effect January 1st, 
1915, evidently has for its intention the regu

lation of weights of flour, meal, rolled oats, rolled 
wheat or feed, and the stamping of that weight upon 
the container, together with the name and address 
or the firm name and address of the packer or the 
person for whom the packing is done.

We were at once interested in finding out whether 
this applied to small packages of rolled oats as re
tailed by the average grocer or merely to barrels and 
half-barrels and bags or sacks. So we sent to the de
partment at Ottawa for a copy of the act of amend
ment—and now we are no wiser than ever on this 
point. For instance :

In section 6, “The said Act is amended by insert
ing the following section after section 164: ‘164a. 
Every bag, sack or similar package.’ ”

This we would take to mean, in the technical 
phraseology usually employed in such documents, 
that “similar package’’ would be similar to bag or 
sack and not the kind of package that is usually 
found in the retail trade. But again—

In the same section 164a “....or, where, such 
bag, sack or other package if packed by or for....”

In this we would take “other package” to have a 
different technical meaning to “similar package”— 
at least we would expect something of the sort in a 
Government document.

This is no criticism of the measure as we under
stand it—or rather as we try to understand it. The 
idea of having the weight and the name of the maker 
put where the public can see it may be all right in 
some cases; so also may be other provisions regarding 
labelling, net weight of contents and size of barrels 
—flour and meal 196 lbs., rolled oats 180 lbs., and 
rolled wheat 100 lbs. But if these acts and bills are 
for the benefit of the general public, they should at 
least tie couched in terms which can be understood 
by others than the oft referred to legal gentleman of 
Philadelphia.

A Co-operative Method

THE official list of inquiries that reached the 
High Commissioner for Canada, in London, 
England, during the week ending October 12, 

has reached Canadian Grocer. Included in this is 
the following :

“A Canadian company operating a chain of co
operative stores in Ontario desire to receive quota
tions from U.K. manufacturers of pickles, saucee, 
jams, marmalade, powder jellies, corn starch, bis
cuits and other packed provisions.”
While the name of the concern is not given in the 

communication the majority of us can make a very 
good guess to whom it refers. It shows that those 
wholesalers who befriend these co-operative associa
tions in their infant days can whistle for their trade 
just as soon as goods can be obtained elsewhere.

Thpse Butter Regulations
CANADIAN GROCER called the attention of those 
interested in the butter trade to the legislation which 
went into effect on the 1st of October regarding the 
necessity for all butter in packages or wrapped in, 
parchment paper being labelled “Dairy Butter.” 
Another word may not be amiss. This means that 
no dairy butter can bo bought or sold in plain wrap
pers or unbranded packages. No butter can be 
bought or sold under brand of separator. The words 
“Dairy Butter” must appear on the wrapper or pack
age in letters at least a quarter of an inch square. It 
might again be emphasized also that all butter in 
prints must be of the full net weight of 16 ounces. 
The penalty under the act is a fine of from $10 to 
$30 for each offence.

This new legislation it will be noted applies as 
well to the person buying as the person selling and 
therefore effects everybody engaged in all branches 
of the trade. Grocers will do very well to bring the 
matter to the attention of any butter makers who 
may still be bringing in their product in plain 
wrappings. Whey butter must be so labelled even 
when mixed with dairy butter and dairy butter re
tains its “label” though it be mixed with the cream
ery product.

Editorial Notes
THE SUGAR market is the great guessing contest in 
the grocery trade.

• • •

GIVING A STRANGER credit before finding out 
his ability to pay is surely putting the cart before 
the horse.

• • •

THERE USED TO be an old saying that “two of a 
trade never agree,” but the modern association has 
changed all that.

• • •

THE MORE THE departments in the grocery store 
that can be made to pay the better—display is one 
of the big factors in making them pay.

• • •

A WAR TAX on tea coming into Canada will be no 
surprise to importers in this, country ; in fact it was a 
surprise to many that tea did not go on the list with 
coffee.

• • •
THE MORE THE dealer places definite responsibil
ity on each of his clerks tne better will his business 
be operated—too many cooks you know spoil the 
broth.

• • •

IF TURKEY continues her present attitude in sup
port of Germany, many people will decide that they 
do not—and never did—like figs and Sultana raisins 
anyway.

• • •

IT IS TO BE hoped that the editorial writer of the 
Toronto Star does not approach many subjects with 
that audacity of ignorance which characterized his 
attack on the grape fruit dealers.

• • e

THERE IS now a back to the land movement and a 
proposal to ask the Dominion Government for $50,- 
000,000 to aid in placing settlers. All power to the 
“movement,” but such a fund would require careful 
handling.



Solicitor Gives Full Time to Getting Orders
Oshawa, Ont., Grocer, With a Large Territory, Sends Representa
tive With Horse and Rig to Get Business-Other Opinions on 
The Subject—Stock is Turned Over Seven Times a Year.

THERE are divided opinions in the 
grocery trade upon the question 
of the advisability of going after 

business or waiting until it comes—but 
by “waiting until it comes” does not 
mean the lazy frog policy. There have 
been opinions expressed strongly both 
ways on the policy of employing solici
tors to make a practice of getting orders. 
There are those who take the stand 
that they follow the idea of the whole
saler and the general policy of business 
that the man with the goods to sell must 
go after orders; urging that the retailer 
himself would not place so many orders 
if he had to go to the wholesaler to make 
his purchases.

On the other hand there are those 
who claim that there is such a thing 
as giving the customer too much service 
which they do not appreciate; that the 
money is wasted for the orders would 
come anyway; that the customer who is 
asked for his custom—and this appears 
to be the strongest reason of all—ris in 
the position of being able to ask for 
extended credit and thus placing the re
tailer at a disadvantage.

Where Soliciting Is Done.
At this time it is not the idea to 

go further into the controversy but 
rather to tell of one grocer who has 
made a success of the soliciting factor 
in increasing his business. At least 
he places that as one of the important 
factors in building up a hundred thou
sand dollar trade in his grocery at 
Oshawa. Ont., and a small branch at 
Cedardale—and he ought to know some
thing about it. This man is J. S. Kyle, 
who started into the retail business 
some fourteen year ago and to-day owns 
considerable business property and a 
number of residences and employs a 
staff of nineteen in handling his busi
ness—which in itself should be some in
spiration to the hard working grocery 
man.

In connection with the Kyle arocerv 
there is a solicitor employed to do noth
ing else but take orders. And there is 
a horse and bnegy for him to drive, 
which is brought around to the store 
for him every mnrninv. This means not 
only the waves of a man but the service 
of a horse as well, and practically the 
cost of a vehicle each vear.

Bnt it pavs, according to Mr. Kyle, 
and in his opinion the end justifies the 
means in this connection. However, gen
erally speaking, the fact that Oshawa

is a town which is spread over a lot of 
ground is a factor which should be con
sidered in relation to the proposition.

The Kyle store is not a large estab
lishment. It would be safe to say that 
there are not many stores of the size in 
the province which could boast the same 
turnover. But with an eye to the future 
the energetic proprietor has secured ad
joining property, so that he is in a posi
tion to make extensions and there are 
likely to be changes made in the near 
future.

The proprietor is a hustler and has 
little time to waste. There are a number 
of travelling salesmen who can vouch 
for this. He usually makes his pur
chases on Monday from the houses with 
which he is dealing. The bulk of deliv
eries are made on Wednesday and on 
that day he sends his solicitor into the 
district around the town, so as to give 
the staff a full chance to handle the 
new goods as they come in. Otherwise 
there would be considerable confusion 
on account of the volume of troods and 
the comparatively small premises.

Deliveries are made right on the heels 
of the solicitor, as it were. He reports 
every couple of hours and the orders are 
immediately made up and delivered. 
This applies to all but the last orders 
which are sent out the first thing the 
following morning. Four delivery wag
ons are used.

Turnover Seven Times Annually.
It might be mentioned in referring to 

the big turnover of this store that the 
stock is not heavy. It averages about 
$15,000 and on this amount there is a 
total volume of business of about $100,- 
000 annually. This is a turnover of 
about seven times bn the stock invest
ment.

Mr. Kyle believes in keeping track of 
the records of his clerks and his book
keeper keeps note of the sales made by 
the different salespeople, and these fig
ures are made to total with the figures 
of the clerks themselves, thus maintain
ing a means of balancing the day’s busi
ness.

HUDSON BAT FISHERIES. 
Government Reports Promising for De

velopment of the Industry in the 
Horth.

The Naval Service department of the 
Dominion Government has been investi
gating conditions in Hudson and James

»

Bays with regard to the development of 
the fishing industry there. Three expe
ditions were sent into these northern 
waters last summer. The party which 
went to the east coast of James Bay 
found conditions north of the east 
Maine river excellent for establishing 
a white fish fishery. Fullibee, or lake 
herring, are also to be got in great quan
tities by gill nets, and the establish
ment of a canning industry might be 
feasible. Speckled trout of large size 
are also found, as many as 40 trout, 
averaging 2l/2 pounds, having been 
caught with a small net. The Indians 
stated that large quantities of cod, 
weighing as high as 20 to 25 pounds, can 
be obtained in February and March. 
Sturgeon are caught in nearly all the 
southern rivers, and information from 
the Indians led to the belief that inland, 
in the numerous lakes and rivers which 
will be tapped by the N. T. R„ fisheries 
of the most valuable of all can fish will 
be found to be most profitable.

MONTREAL RETAILERS. 
Annual Meeting of Grocers Held and 

New Officers Elected.
At the annual meeting of the grocers’ 

branch of the Montreal Retail Mer
chants’ Association, a resolution was 
passed asking the city officials to enforce 
the law regarding pedlars. One hundred 
and fifty dollars was donated for one 
bed in the Canadian Hospital in Paris 
and $10 each for four other hospitals.

J. A. Beaudry, provincial secretary of 
the association, read two letters—one 
from J. W. Ross, of the Canadian 
Patriotic Fund, thanking the association 
for their gift of two hundred dollars, 
and the other from the secretary of the 
Montreal Housewives’ Association ask
ing the officers to receive a delegation of 
the members of the league, who wish to 
discuss with the association the price of 
certain foodstuffs.

J. A. Boileau reported to the meeting 
that certain foreign dealers are getting 
special prices from some of the brew
eries in the city, and it was resolved to 
investigate the circumstances.

The election of officers for the coming 
year resulted as follows:—President, 
Pierre Filion; first vice-president, O. 
Champagne; second vice-president, J. E. 
Sansregret; secretary, O. Fournier; 
treasurer. G. A. Archambault; auditor, 
J. D. Boileau.



TheClerk as a Factor in Sales and Buying Records
Simple Methods Employed in Stores at Oshawa and Cobourg by 
Which Sales People Assist the Office in Making Monthly Records 
From Daily Reports and the Buyer in Keeping in Touch With 
State of Stocks.

By Staff Correspondent.

F I A HE modem merchant who keeps keeping record 
■ 1 abreast of the times recognizes the clerks—not 

the more important part which is what the differ* 
being played in business every day by the way of sa 
the establishment of business systems, ments prepared 
He cannot but appreciate the advant- cord of the bu 
ages of recorded knowledge of what is which a month 
going on in his store. But he is brought can be compilée 
face to face with the problem of apply- Clerk Mi
ing these modem methods to his own 
needs. The system ie

In the retail stores of the average On- ferent salespeo 
tario town, what would appear a trifling These reports 
expense to the large city establishment brief space of 
looms as very important relative to the port forms is g 
turnover and profits. The merchant who are just slips 
seeks to systematize his business must on cheap pape 
consider what it is going to cost. Any the counter bo< 
thing which is so elaborate as to mean the cash sales, 
the employment of additional help is not amount paid o 
likely to meet with favor; the benefits be returned, an 
may be material, but they might easily account, goods 
be outweighed by the expense. returned ; also

What the average town merchant is record of prodi 
seeking is not so much a system which on account the 
will give him more information about his Monthlv
business at additional cost as to sim- 
plify the methods of getting at essen- From these
tials. The system referred to here ap- monthly statei 
pears to be one which is simple and daily records
practical, and it has

rLl MONTHLY

of transactions through shown has a line for each day of the 
only is there a record of month. One day’s entries are made in 
;nt clerks are showing in accordance with the transactions of the 
es, but from the state- clerk, as shown on the daily report sent 
there is a general re- in. At the end of the month the debits 

siness of the store from and credits are totaled and the differ- 
y merchandise statement ence shows the sales record of the clerk

for the period covered. A general state-
. _ _ ment can then be prepared for the wholeikes Daily Report. store.
worked through the dif- This system will be found of great

pie making daily reports, benefit to the merchant who gives his 
can be made in a very business close personal attention rather 
;ime. An idea of the re- than departmentalising—and in many 
iven in connection. They cases the extent of the turnover does 
ibout four by five inches not warrant the latter. It has the ad- 
r, and are filled in from vantage of giving a complete record of 
)ks of the clerks to show sales, and this by reduction of profits 
amount paid on account, figured on a fair basis will give stock 
at for goods which may turned ovér and its relation to the stock 
count of sales charged to on hand at the first of the month. By 
let out on approval and keeping track of sales throughout the 
where desired there is a year end of stock purchases made there 
ice taken and goods given is a pretty safe gauge for judging the 
reof. volume of business being done.

Report Compiled. Memos for the Buyer.
daily reports there is a In the store of Miller & Sons, Oshawa,
nent compiled giving the Ont., there is a simple method employ- 
of each clerk. The sheet ed by which the salespeople aid in buy

ing. This is another 
establishment where 

WLB STATEMENT the different denart-
<M m.mu. wm. m. Tètw/% Tuhf', ments are not handled 

separately except that 
an individual check is 
kept upon the ready- 
to-wear section. Geo. 
Miller, the manager of 
the store, does his 
buying by keeping 
closely in touch with 
his stocks, and in this 
he has secured the co- 
operation of the clerks 
by a very simple svs- 
tem.

Each clerk carries a 
small pad of memos 
upon which buying 
needs can be recorded. 
Here there is a note 
made of a line that has 
been sold out, of a line 
that is running short, 
or of goods which 
may be asked for and 
which are not in stock. 
One of these memor- 
andum blanks is 
shown.
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The Losing Side of the Mail Order
Trading

Fanner Tells How by Sending Away for His Goods the Value of 
His Farm Depreciated $5,600 in Nine Years Because He and 
Others Were Not Alive to the Necessity of Building up the Home 
Town.

HANS Garbus, a German farmer, of Iowa, has 
discovered that the benefits which appear on 
the surface as attaching to the mail order 

plan sometimes spell disaster and has written a very 
interesting story of his views in a certain farm paper. 
Here is a part of his story :

“We farmers need awakening to the fact that we 
have unmistakably reached the period where we must 
think and plan. I am one of the slow German far
mers that had to be shown, and I am now giving my 
experience that others may profit, for knowledge is 
more expensive now than ten years ago.

“Twenty-nine years aj§t> I began my farm 
career. I had an old team and $50. Our furniture 
was mostly home-made—chairs, cupboard and lounge 
made from dry goods boxes, neatly covered with ten- 
cent cretonne by my girl wife. We rented eighty 
acres. Being a boy of good habite I got all needed 
machinery and groceries of our home merchants on 
credit, until fall crops were sold. The first year was 
a wet season and I did not make enough to pay 
creditors. I went to each on date of promise and 
explained conditions, paying as much as possible, 
and they all carried the balance over another year. 
They continued to accommodate me until I was able 
to buy a forty-acre piece of my own.

“As soon as I owned these few acres the mail 
order houses began sending me catalogues, and 
gradually I began sending my loose change to them, 
letting my accounts stand in my home town where I 
had gotten my accommodation when I needed it.

“We then had one of the thriftiest little villages 
in the State—good line of business in all the 
branches, merchants who were willing to help an 
honest fellow over a bad year, and a town full of 
people who came twice a week to trade and visit. 
Our little country town supported a library, high

school, band, ball team, and we had big celebrations 
every year.

“A farm near a live town soon doubles in value. 
I sold my forty acres at a big advance and bought an 
eighty, gradually adding to it until I had 200 acres 
of the best land in Iowa. I then felt no need of ask
ing favors, and found it easy to patronize the mail 
order agente that came almost weekly to our door. 
I regret to say that I was the first in the country to 
make up a neighborhood bill and send it to a mail 
.order house. Though we got bitten every once in a 
while, we got in the habit of sending away for stuff.

“Gradually our merchants lessened their stock of 
goods—for lack of patronage. Finally we began to 
realize that wrhen we needed a bolt quickly for ma
chinery, or clothing for sickness or death, we had to 
wait and send away for it, which wasn’t so pleasant. 
One by one our merchants moved to places where 
they were appreciated, and men of less energy moved 
in. Gradually our town has gone down ; our business 
houses are “tacky” in appearance, a number are 
empty, our schools, churches and walks are going 
down ; we have no band, no library nor ball team. 
There is no business done in the town, and tlgfefore 
no taxes to keep things up. Hotel is closed for lack 
of travel. Go down to the depot when the freight 
pulls in and you will see the sequel in mail order 
packages.

“Nine years ago my farm was worth $195 an acre; 
to-day I’d have a hard matter to sell it at $167 an 
acre. It is ‘too far from a live town’-—so every far
mer has said that wants to buy. He wants a place 
near schools and churches, where his children can 
have advantages. I have awakened to the fact that 
in helping to pull the town down, it has cost me 
$5,600 in nine years.”
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Getting the Upper Hand in the Credit Game
Story of a Village Merchant Who Depicts Some Of the Bad 
Features Resulting from Keen Competition—How Others Watch 
Credits Closely—The Time and Money Limit Method.

A PAPER was read at a meeting of 
prominent business men on the 
subject of credits. In the course 

of the remarks made by the reader of it, 
it was stated that the credit man in a 
wholesale or manufacturing house had 
just as great a duty to perform in get
ting in the money as the finest salesman 
connected with the establishment has in 
getting business.

Every dealer knows how true that is 
in the light of his own experiences. What 
does it avail a man selling his entire 
stock in a day if he does not get the 
money for it sooner or later f Bank
ruptcy! Failure! As sure as the night 
follows the day ruin must stare that 
merchant in the face who sells for credit 
and makes no attempt to limit the pur
chases of customers or collect his money 
from them.

The very fact that human nature is so 
inconsistent makes it absolutely neces
sary that different merchants employ 
different methods in watching credits 
and in collecting accounts.

In fact, most dealers have to employ 
different methods on different customers, 
else they would be losing good accounts 
and good customers. But as one grocer 
remarked to the writer the other day: 
“It is far better to refuse unlimited 
credit to a customer of questionable 
character in the first place than to have 
to collect a long bill later on. ’ ’

Two Duties to Perform.
Every dealer's work in this respect is 

divided into two parts! They might be 
termed Preventive Measures and Collec
tion Methods. Preventive Measures are 
those he devises to forestall all credits, 
which, if allowed to run any length of 
time, would become losses. The Collec
tion Methods are those employed to get 
in the money of every class of credit cus
tomer—the delinquent, the slow-pay, and 
those who are on a time or money limit.

After this prelude, the actual ideas and 
methods of retail dealers themselves will 
prove beneficial.

A Pessimistic Tale.
In discussing the question with a mer

chant in a village down in Nova Scotia, 
one of the tragedies of business that is 
so often run across was mentioned. That 
is the part that keen compétition for cus
tom plays in the matter of credit exten
sion. “Our credit system in this village 
is bad,” stated the man. “Competition 
is sharp and keen, and consequently in 
going after trade we all take too great 
risks, and, therefore, we lose a great

deal.” There you have pretty much the 
whole trouble in a nutshell. “We all 
take too great risks.” This merchant 
continues: “I have no doubt that in my 
40 years’ experience I have lost at the 
lowest calculation from $20,000 to $25,- 
000—and all the merchants lose in the 
same way. We barely make a living. 
The mail order houses of Upper Canada 
are the curse of all these places—the 
people send their cash to them and make 
the merchant do without perhaps for 
ever. ’ ’

But in most small town and country 
places the question of watching accounts 
and credit customers becomes an easy 
matter, because everyone is so well 
known. Here is one instance: “I live in 
a country place and know most every
body personally, but whenever i do get 
up against a stranger I use every pre
caution. I find out his standing, and 
deal with him accordingly.”—Edmund 
S. Estabrooks, general merchant, Cold
stream, Carleton County, N.B,

Church & Ross, merchants in Fruit- 
land, Ont., point out that whenever some 
one applies for credit the date of pay
ment is always arranged at the time and 
the matter of the source of income is 
gone into. The latter helps them to de
cide the extent of the credit, while the 
former gives them a cue as to the exact 
time the account should he collected.

Time and Money Limit.
The plan of placing both a time and a 

money limit on credit applicants is be
coming more popular every day. A gro
cer gave his reasons for this course as 
follows:—“When you nail a customer 
down to a time and money limit, yon 
have him two ways. When the time is 
up, you ran always remind him of his in
debtedness to you without incurring his 
disfavor. If he is scheduled to pay every 
Saturday night you have him solid. 
Should he miss the payment, even for
ever, you lose only the minimum amount 
—the one week *s bill. At the same time, 
if yon have him also by a money lin&it, 
he cannot become reckless during the 
week and run up a bill which would be 
beyond his power to settle at the end of 
the week. So you see yon have him both 
ways, and if you stick to your guns every 
time, losses in bad debts are going to be 
pretty small at the end of the year.

GIVE SERVICE ONLY WHERE DUB.
There is a thought here for every 

dealer who has doubts about the neces
sity of carrying a large staff and who

also is anxious to eliminate waste ser
vice in delivery:—

“We have only one girl in our store, 
(general) all the other work being done 
by our two selves. We had a clerk at 
$13.50 a week but on figuring up we 
concluded that we would be better off 
without him even if we did four or five 
thousand dollars a year less business. 
There has been no decrease in business, 
however.

“We are giving only what is reason
able in delivery service. We find that 
our best customers are not the most ex
acting or unreasonable in their demands 
for prompt delivery. We also note that 
some people who give nearly all their 
trade to mail order houses have been 
getting service that they have no right 
to expect under such circumstances, and 
we have simply made up our minds that 
their trade does not pay us, so prefer to 
give our best services to people who deal 
at home.”

----®----
A GOOD FISH BUSINESS.

It was on a Thursday afternoon when 
a Canadian Grocer representative was 
shown through the store and cellar of 
the Frank H. Taylor grocery establish
ment in Niagara Falls, Ont. Fish is one 
of the important and profitable sideline*. 
At the back door—it being a compara
tively warm day in October—there was 
a display of fresh fish in a large clean 
box covered with a lid. “A hundred 
and seventy-five pounds of fish came in 
on Tuesday night,” explained a staff 
member near, “and you can see there are 
not much more than 25 or 30 pounds re
maining.”

The Taylor store makes n feature of 
fish. In the basement they have a good 
sired tank close to a water tap. When 
a new stock arrives the fish are care
fully washed there before being placed 
on display. In winter large quantities 
ore sold. The method is by display. In 
the store front, illustrated on another 
page of this issue, is a permanent silent 
salesman butting onto the sidewalk. In 
this the fish are displayed throughout 
the season on neatly arranged platters, 
giving every inducement to the custom
er to use fish on the menu frequently. It 
was explained that in this large show 
case the fish are subjected so much to 
change from the mild and colder 
weather and they are always on display.

A big trade is also done in oysters 
every autumn and winter.



Provisions of the Trading Stamp Act of 1905
The Legal and Illegal Ways of Giving Coupons, Cash Receipts, 
etc., to Customers—Samples of Each Shown—Many Merchants 
Unconsciously Adopt Coupon Systems Which Are Not Within 
the Law.

IN 1905 there was passed by the House 
of Commons what was commonly 
known as the Trading Stamp Act. 

This was really an amendment to the 
Criminal Code of 1892, respecting trad
ing stamps, coupons, etc., and was 
brought about by the efforts of the Re
tail Merchants’ Association at that time.

To-day there are many merchants in 
Canada breaking the law in regard to 
this matter. They are, of course, doing 
this unknowingly, and whenever they 
are shown why they arc doing something 
illegal, they change their methods.

Legal and Illegal Coupons.
On the opposite page is printed the 

full text of the 1905 amendment and on 
this page are four coupons which have 
been given away by Canadian merchants, 
two of which come within the law and 
two of which are illegal.

The Act as presented on the next page 
is couched in terms of the law, and like 
all the works of lawyers, is not readily 
understandable with a casual reading. 
We shall, therefore, go into the princi
pal clauses affecting the merchant in an 
attempt to bring out the exact meaning.

It will be noted in sub-section (a) that 
the expression “trading stamps,’’ in
cludes any form of receipt, coupon, pre
mium ticket or other device given by the 
merchant to the customer, and which 
represents a discount on the price of 
goods bought or a premium given to the 
customer.

Redeemable At Any Time.
As is shown farther down in the Act 

on line 24 a coupon is NOT legal ;
(I) When it does not show upon its 

face the place of its delivery ;
(2) When it does not show the

Canadian Grocer has recently been 
requested a number of times to re
print an article on the Trading 
Stamp Act from an issue of several 
months ago, setting forth the legality 
or otherwise of various schemes which 
are used from time to time in the 
matter of giving coupons, etc. This 
article is reprinted herewith and on 
the opposite page is the text of the 
Act itself.

MERCHANTABLE VALUE thereof;
and

(3) When it is not redeemable AT
ANY TIME.

The third is probably the most impor
tant of the three, because it is the one 
on which the law is broken most 
frequently.

It shows that in order to come within 
the law the coupon, receipt, etc., must 
be redeemable AT ANY TIME—not 
when $20 or $30 worth are secured; not 
when five or ten blue or red tickets 
have been secured; not when the mer
chant wishes, but NOW or AT ANY 
TIME the customer wishes.

By glancing at the four samples of 
coupons and cash receipts herewith, it 
will be seen that the two on the left 
comply with the law, but the two on the 
right do not.

The Trading Check of Poole & Co. is 
redeemable by them at its FACE value 
(lc.) and not when several of these 
checks have been secured.

The rash register receipt of the Bam 6- 
dale Trading Co. is legal because it is 
redeemable in cash AT ANY TIME for 
1 per cent, of 5 cents. There is no

scheme whatever in connection with 
these two. The customer knows their 
exact value; she knows at once how 
much each is worth, and that she can 
now get its value on the premises.

When Law is Broken.
But with the other two coupons it is 

different. A customer must have $30 
worth of the first before they are re
deemable. She must have five blue 
tickets or twenty red ones in the second 
case before she is entitled to a twenty- 
five cent article.

It should also be borne in mind that 
the merchantable value of each receipt 
or coupon must be shown.

The Punishment.
The paragraph beginning with line 36 

deals with the manufacture of trading 
stamps, whereas the following para
graphs (part 3) refers especially to the 
merchant. Anyone infringing on the re
gulations of the Act is liable to a six 
months’ imprisonment, and to a fine not 
exceeding $200. Part 4 refers to the 
customer who accepts the illegal coupon 
or trading stamp.

It would, therefore, appear that any 
merchant conducting a contest where a 
coupon or other device is given away, 
and which is not redeemable for its face 
value at any time, is not within the law, 
unless the contest is entirely free. If a 
customer has to purchase a certain 
quantity of goods to secure the guess, 
the contest is not legal.

The idea of the whole Act is to pre
vent schemes whereby the public thinks 
it is getting something for nothing when 
it is really paying indirectly for what
ever may be secured.

Thirty dollars' 4 B. 
worth at these coo- 
pone are redeemable for $1.00 
worth of China, Crockery, 
or Olaaaware, at

Phone 240
St S.

Flee of these Bine Tickets are 
equal to 20 Red Tickets, and 
entitles you to any twenty- 
Sve cent article free of cost 
at the --------------------

See that yon get one of these 
tickets for every $1 you spend 
at the -----------------

Delivered and redeemed by 
them at its face value In 

Crockery, China or Glassware 
at

41T Dundee St., 
Woedeteeh, Ontario.

POOLE & CO.
TRADING CHECK This receipt Is redeemable In 

cash at any time at our store 
for

raedele Trading Co.
Stratford. 

Established 1872.

046 May 14

The two coupons above come within the law because they are Because these two coupons are not redeemable at the wish ef
redeemable at any time at stated amount. the customer and for no stated amount they are Illegal.
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PASSED BY HOUSE OF COMMONS, 1905.

BILL NO. 196.

An Act in amendment of the Criminal Code, 1892.

HIS Majesty, by and with the advice and consent of the Senate and House 
of Commons of Canada, enacts as follows :

1. The Griminal Gode, 1892, is amended by inserting the following 
sections immediately after section 525 :

“526a. In this section—
“(a) The expression “trading stamps” includes, besides trading stamps com

monly so called, any form of cash receipt, receipt, coupon, premium ticket or other 
device, designed or intended to be given to the purchaser of goods by the vendor 
thereof (or his employee or agent) and to represent a discount on the price of such 
goods or a premium to the purchaser thereof, which is redeemable either.

“ (i) by any person other than the vendor, or the person from whom he purchased 
the goods, or the manufacturer of the goods, or

“(ii) by the vendor, or the person from whom he purchased the goods (or the 
manufacturer of the goods) or in cash or goods not his property, or not his exclusive 
property, or

“ (iii) by the vendor elsewhere than in the premises where such goods are purchased, 
or which does not show upon its face the place of its delivery and the merchantable 
value thereof, or is not redeemable at any time; but an offer, printed or marked by the 
manufacturer upon any wrapper, box, or receptacle in which the goods are sold, of a 
premium or reward for the return of such wrapper, box, or receptacle is not a trading 
stamp within the meaning of this section ;

“(b) The expression “goods” means anything which is merchandise or the subject 
of trade or manufacture;

“ (c) The expression “every one”, “vendor”, “purchaser”, “merchant”, “agent” 
or “person” includes any partnership, or company or body corporate.

“2. Every one is guilty of an indictable offence and liable to one year’s imprison
ment, and to a fine not exceeding five hundred dollars, who, by himself or his employee 
or agent, directly or indirectly, issues, gives, sells or otherwise disposes of, or offers to 
issue, give, sell or otherwise dispose of trading stamps to a merchant or dealer in goods 
for use in his business.

“3. Every one is guilty of an indictable offence and liable to six months’ imprison
ment, and to a fine not exceeding two hundred dollars, who, being a merchant or dealer 
in goods, by himself or his employees or agent, directly or indirectly, give or in any 
way disposes of, or offers to give or in any way dispose of trading stamps to a pur
chaser from him of any such goods.

“4. Every one is guilty of an offence and liable on summary conviction, tc a fine not 
exceeding twenty dollars, who, being a purchaser of goods from a merchant or dealer 
in goods, directly or indirectly receives or takes trading stamps from the vendor of 
such goods or his employee or agent.”

“626b. Any executive officer of a corporation or company guilty of an offence 
under subsection 2 or subsection 3 of the next preceding section who in any way aids 
or abets in or counsels or procures the commission of such offence, is quilty of an 
indictable offence and liable to the punishment stated in the said subsections 
respectively. ’ ’

2. This Act shall not apply to any trading stamp issued by a manufacturer or 
vendor before the first day of November, one thousand nine hundred and five.

1892, c 29, 
new sections, 
respecting 
trading 
stamps.

Exemption.



Current News

Quebec and Maritime Provinces.
The death took place at Sydney, N.S., 

of M. H. McDonald, grocer.
Andrew Malcolm, wholesale grocer, of 

St. John, N.B., died recently.
C. H. Dougall, Ltd., dealer in canned 

goods, lias registered at Montreal.
A branch of the Dominion Retail Mer

chants’ Association has been organized 
at St. John, N.B.

The Cairo cigarette factory, Dufferin 
Square, Montreal, was damaged con
siderably by a fire last Saturday.

W. A. Daly, Stanstead, Que., has moved 
his store into a new location in the old 
post office block, and is up-to-date in 
every respect.

H. Laporte, president of Laporte, Mar
tin, Ltd., Montreal, has been in New 
York for a month, and is expected back 
on Monday.

H. Casavant, of Ascot, Que., has pur
chased the property of H. Lalumiere, on 
Pleasant Street, Cookeville, Que., and 
will operate a bakery.

George Miller, of the Kent Farmers’ 
Produce Co., Ltd., Blenheim, Ont., a 
prominent dealer in dried vegetables, 
was in Montreal this week.

T. Furuya, of the Japanese tea firm 
of Furuya & Nishimura, has arrived in 
New York from the East, and is expect
ed to visit the Canadian trade.

F. G. Roy, general merchant, Scots- 
town, Que., has offered his store to the 
Scotstown Patriotic Society for a sale, 
the net profits to go to the Belgian suf
ferers.

John Wilford Simmons, St. John, 
N.B., representative of T. H. Estabrooke 
Co., Ltd., was recently married to Chris
tina, daughter of Simon Martin, East St. 
John.

Lt.-Col. Louis Raymond Baker, form
erly one of the largest general mer
chants in Beauhamois, Que., died at his 
home in Montreal on Monday night, Oct. 
26th.

The Montreal Board of Trade is issu
ing a warning to Canadian business 
houses against a campaign carried on by 
certain German forwarding companies 
to secure Canadian trade.

Arthur Bates, manager of the poultry 
department of the Gunn, Langlois Co., 
Ltd., Montreal, was on an extended trip 
through Ontario this week, visiting mar
kets in the country.

LT.-COL GUNN TO THE FRONT. 
President of Big Packing Firm Forsakes 

Business Interests to Serve His 
Country.

The command of the regiment now be
ing formed in Montreal to go forward 
with the second Canadian contingent 
will be taken by Lt.-Col. John A. Gunn, 
president of Gunns, Limited, the well- 
known packers. Lt.-Col. Gunn made the 
announcement at a recent meeting of 
the shareholders of the firm, who, while 
feeling keenly the personal loss to the 
company, were unanimously of the opin
ion that the company should be prepared 
to make the sacrifice of his important 
services in view of the great issues that

■Col. John A. Gunn.

are now at stake in Europe. He was 
congratulated on his promotion, and was 
unanimously re-elected to the position of 
president.

Lt.-Col. Gunn is a native of Toronto, 
and was a resident of that city until he 
assumed personal charge of the com
pany’s interests in Montreal some twelve 
years ago.

The shareholders of the company will 
be consoled that in the company’s loss is 
the country’s gain. Lt.-Col, Gunn goes 
to a glorious service, and Canadian Gro
cer joins in wishing him a splendid cam
paign and safe return.
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The British steamer Jacona, with a 
cargo of fruit and nuts, on which the 
Canadian trade is waiting, reached Hali
fax on Sunday. She sailed from Patras, 
Greece, on September 27, and called at 
Dénia, Tarragona, Malaga and Cadiz, 
Spain.

The death occurred very suddenly at 
St. John’s, Nfld., of Eric Coen, who for 
a number of years has been traveling on 
the West Coast for the Standard Soap 
Company. He was one of St. John’s 
most prominent young men.

The Inland Revenue Department is 
sending circular letters to wholesale gro
cers throughout the Dominion, advising 
them in regard to the new law, which 
goes into effect January 1, 1915, regard
ing the standard of purity required by 
maple products, and is asking the 
wholesalers to act as intermediaries in 
distributing these to the retailers.

The largest block in Digby, N.S., 
owned by H. T. Warne, grocer, in the 
ground floor of which are located his 
store and several others, was badly dam
aged by fire on Friday, October 30. Mr. 
Wame’s stock escaped with little injury.

On Saturday night, October 31, being 
Hallowe 'en, two men placed an explosive 
on the steps leading into the store of J. 
B. Tetrault, grocer and hardware mer
chant, Sweetsburg, Que., which exploded, 
throwing a lady customer to the ground. 
She was rushed to the hospital.

The death occurred at Sussex, N.B., 
of Murray Heustis, a member of the 
board of directors of the Sussex Mer
cantile Co. At Waterford Mr. Heustis 
was in business for some years with the 
late Andrew McAfee; prior to that he 
was a resident of Fredericton. On mov
ing to Sussex he took a position with 
James True A Co., and later became a 
member of the firm of Mills Bros ft 
Heustis, which was later amalgamated 
with the Sussex Mercantile Co.

Edward Donohoe, senior member of 
the well-known grocery firm of E. Dono
hoe ft Son, Halifax, N.8., is dead. De
ceased came to Canada from Ireland 
when a boy, and has been in the grocery 
business ever since. He took a deep in
terest in the sealing fisheries in the Paci
fic and the South Seas, and waa prom
inent in connection with the whaling 
company which was organized in British 
Columbia.
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Woodman & Co., who for a number of 

years have been conducting a successful 
general business in Alberton, P.E.I., 
have recently sold out to M. M. Foley. 
James Murphy, who so successfully 
acted as manager for the old firm, will 
continue in the new business.

Ontario.
F. Watson succeeds Samuel Black, 

grocer, Toronto.
Ira Stork, general merchant, Mono 

Mills, Ont., died recently.
0. E. Robinson & Co., apple dealers, 

Ingersoll, Ont., suffered loss by fire.
Morris Bercier, grocer at Greenfield, 

Ont., has sold out to Douglas McKinnon.
W. D. Parkinson, the Toronto grocer, 

has opened a branch store.
M. W. Grace has disposed of his gro

cery and dry goods business at Arn- 
prior, Ont.

The price of milk in Kingston, Ont., 
was advanced from 7c to 8c a quart on 
November 1st.

The death took place recently at Tam- 
worth, Ont., of Chas. Shields, general 
merchant .

While John Hill, grocer, Peterborough, 
was attending a lecture at George Street 
Church, his Ford car was taken from 
the front of the edifice.

It is reported that there is to be an
other grocery at Windsor, Ont., where 
H. D. Torre will build at the corner of 
Cottage and King Streets.

T. H. Knight has sold his grocery at 
Bowman ville, Ont., to James Owens, of 
Bell ville, Ont. Mr. Knight will continue 
to be associated with the business.

D. McGregor, who has been carrying 
on a general mercantile business at 
Latchford, Ont., for a number of years, 
has moved to the Calaher, Sask., district, 
where he will enter extensively into 
miked farming.

At the last meeting of the Retail Gro
cers’ Association at London, Ont., Mr. 
Doyle, of the Retail Merchants’ Asso
ciation, and Wm. Turnbull, of Edward 
Adams & Co., occupied seats on the plat
form. Mr. Turnbull claimed that the 
grocer should have profit on every ar
ticle he sold, and should not sell one line 
at cost and try to make it up on some
thing else. He advised those present to 
leave their neighbors alone ; to look af
ter their own business, and they would 
find that it would pay in the end. He 
instanced two grocers in the same block. 
One made a profit on his goods, and 
made 12,000 a year after paying ex
penses and taking a living out of the 
business; the other cut prices and hardly 
made ends meet, after having a lot of 
hard work for nothing. Mr. Carrothers 
had a scheme in connection with bad 
debts and dead beats, which was referred 
to the executive. Mr. Doyle spoke at 
length on collecting systems and co
operative stores. The feeling of the

meeting was in favor of provincial wide 
organization. The meeting took the 
form of a smoker, and G. B. Drake 
passed round the Havanas liberally. 
Thos. Ranahan played and E. J. Ryan 
sang a couple of songs.

Western Canada.
Duncan Gilchrist succeeds Thos. J. 

McFarlen, general merchant at Har
grave, Man.

Boaler Brothers, general merchants, 
Mazenod, Sask., have sold out to H. 
Zado, Ettington.

The grocery stock of the John David 
Estate has been sold to Max Bider, and 
that of the estate of R. J. Lane & Co. to 
F. Couples.

The Alaska Trading Co., being the 
firm name of the establishment of A. H. 
Speers & Co., at Alsask, Sask., was 
burned out.

Macdonald's Consolidated has begun 
business in Saskatoon, Sask. This is in 
addition to the plants at Edmonton, 
Moose Jaw, and Winnipeg. Warehouse 
room has been secured, and there is al
ready a large stock of goods on hand.

The Swift Canadian Company of Ed
monton is prepared to handle 10,000 
hogs a week, when the “hog crop’’ is 
harvested. The P. Burns Company and 
Gainer’s Packing Plant also have made 
provisions for increased output this 
year. The hog crop will start running 
within a month, and will continue till 
next May. It is the intention of the 
Swift Company to make a bid, should 
the market be favorable, for the dry salt 
meat business offering as a result of the 
European war. The Chicago packers an
nounce that they have war orders suffi
cient to keep them running full time for 
a year. This applies only to the canned 
meats, a branch of the packing business 
which has not yet developed in the pack
ing plants of this city. It is reported 
here that Armour & Company were sold 
out of their surplus stocks of canned 
meats nearly two months ago.

OLIVE BOTTLES REPRESENTED 
SOLDIERS.

Appropriate window trims are fre- 
qently of great value in creating pub
licity for the store. A novel trim re
cently appeared in the window of Frank 
H. Taylor, of Niagara Falls, Ont. It was 
what might be termed a military olive 
display. Bottles of olives in close for
mation were arrayed along the side of 
glass in single lines. Back of them and 
at regular intervals were the officers each 
being made of three bottles of the olives 
one on top of the other two. As the 
Taylor window is a large one the display 
with its many lines of “soldiers” and 
officers standing to one side made a 
rather imposing sight for a foodstuff.

ST

SOME CO-OPERATIVE TROUBLES.
There seems to be some trouble 

brewing in connection with the Welland 
Co-operative Society, of Welland, Ont. 
A local paper referring to the matter has 
this to say:

“Too many cooks spoil the soup!
“Welland Co-operative Society at pre

sent has two sets of officials and two 
boards of directors. The first director- 
rate was appointed a few weeks ago at a 
meeting of the shareholders. Former 
Organizer Figgins claims that some mem
bers of this board cannot legally hold 
their position as they have not paid up 
shares. A meeting was called on Thurs
day evening by Mr. Figgins, who says 
Iliât he considered it his duty as or
ganizer to inform the shareholders of 
the condition of affairs. None of the of
ficials or directors were present at this 
meeting, but about thirty members at
tended. A new board was appointed, 
with Mr. Owen as president, and Mr. 
Figgins as secretary. Members of the 
first board are confident that they are 
qualified to act and claim that the meet
ing held was illegal, as a petition with 
ten signatures was necessary, while the 
petition only contained five. Secondly, 
ten days’ notice should be given, and 
thirdly no director can be displaced 
without the sanction of two-thirds of 
the members. Mr. Figgins claims that 
he only took these steps, after careful 
consideration and legal advice, and with 
a desire to serve the society. The mem
bers of the board are equally confident 
that they are in the right, and that the- 
present deadlock is the result of personal! 
ambitions.

—e— ,i :.
LIMA BEANS.

New arrivals of lima beans have re
duced the price very considerably in the 
Canadian market, although the figures 
are higher than the opening a year ago.

The crop of California for this year 
will amount to 1,300,000 sacks of 100 
pounds each and will net the growers 
.over $5,000,000, according to figures fur
nished by J. M. Waterman, a broker 
and expert in this line, of Los Angeles, 
says the Los Angeles Times. This 
shows an increase over last year of ap
proximately 250,000 sacks. There is an 
additional acreage planted to Limas of 
10.000, making in all o\ er 125.000 acres 
devoted to this profitable product.

Already 50 per cent, of the coming 
crop has been contracted for and the 
growers are beginning to receive money 
for their product.

ISFOBMATION ACTED UPON.
Nap. L. Adam, Sudbury, Out, write»:— “I 

take much Interest In reading your paper 
Canadian Grocer every week, and put Into 

redire much of the useful Information It 
as given me.”



Supplies of Turkish Figs and Raisins Cut Off
Latest Development in War Situation Affects Markets—Inter
ruption of Suez Traffic Would be Serious—Tea Advances Still 
Further on Shortage of Supplies in London — New Fruits and 
Nuts Have Arrived from Mediterranean—Sugar Drops 30c as We 
go to Press.

Office of Publication, Toronto, Nov. 5.

THE action of Turkey in taking up a role in the European 
theatre of war has had a direct effect on the market for figs 
and raisins, while the closing of the North Sea has cut off 

shipments of Java Coffee and other goods which come through 
Amsterdam. These are the important developments of the week in 
which the war is shown to be playing an important part in the gro
cery markets.

Communication with Turkey has been cut off and it is not 
expected that there will be any further shipments. Prices of figs and 
Sultana raisins are sure to advance further and Valencias are dearer 
in sympathy.

There is no change in the sugar situation. When there will be 
a reduction of prices is a matter of opinion. On the one hand there 
is the fact that raw-s are getting cheaper and refined in the United 
States is down to about 5c ; on the other hand there is the attitude of 
the refiners who claim that they are entitled to present prices owing 
to the figure they paid for raw when it was necessary to buy for the 
protection of the Canadian supply. While the opinion seems to be 
that there will be a reduction by the end of the year there is the

tiossibility that on account of the slow consumption dear raws will 
ast until the Cuban market gains strength and there may be no 
recession—but this does not seem likely. The action of Great 

Britain is now being awaited. Stocks visible are heavy and buying 
is light. It remains for the United Kingdom to come back into the 
market to change the bearish sentiment; when she will do so is alto
gether problematical.

The new No. 16 Dutch sugar standard recently issued by the 
Government is at least two points darker than that in use at the 
Montreal customs office. It is considered by the trade in that city 
that a mistake has been made as this standard threatens to cut out 
much of the Muscovado sugar now coming from Barbadoes, as well 
as much of the Jamaica yellow crystal. The trade hopes that stand
ard will be allowed to remain as before. E. P. Mouir, secretary of the 
Canadian West Indian League is taking the matter up with Ottawa.

The tea situation has become even more acute during the week 
and promises to continue critical for some time at lea«t until there 
are new supplies in London. At the sale this w'eek the price advanced 
another Vjd, making 3c to 4c pound during the past six weeks. Sales 
at auction have dropped from d0,000 to 40,000 chests to 6,000 chests, 
and one big firm with a weekly requirement of 1,000 to 1,500 chests 
this week got but 18. Cabling has been discontinued' on order of the 
admiralty with the result that importers do not know what they have 
afloat; there is nothing to indicate what of their purchases have been 
shipped. Japans are scarce and Chinas also firm.

Shipments of fruits have been received direct at Montreal. 
Prices are generally lower than the tail end of the old stocks was 
being held at. New nuts have also come through. California fruits 
are very dull and lower prices are expected for apricots and prunes.

Situation regarding beans is very unsettled, particularly as the 
dealers in some markets were overloaded with dear stuff. Prices 
indicate a firm situation in the country and prices are strong.

Flour market is very dull and mills are beginning to slacken 
operations. Domestic demand for high-grade flour is very weak and 
millers have difficulty in getting second-grade for export. Besides 
export bids are out of line owing to high prices of wheat as compared 
with United States and difficulties of transportation coupled with 
increased freight rates.

Great Britain continues to take Canadian eggs and the price for 
strictly fresh is higher. The situation here will be balanced by the 
fact that there is a big overplus of supplies in the United States upon 
which we can draw.

Markets in Brief
QUEBEC MARKETS.

FLOUR AND CEREALS—
Feed* moving slightly better.
Brim nmi shorts selling cheaper than 

quoted here.
Rolled oats unchanged.

PRODUCE AND PROVISIONS—
Eggs Arm; new laids bring 41c. 
Compound lard down again.
Dressed hogs decline again.

FISH AND OYSTERS—
Certain lines of fresh flab off the 

market.
Oysters selling better.

FRUITS AND VEGETABLES—
Apple market flrmer.
Oranges, Valencia, scarcer.
Potatoes good sellers.
Lemon market firm.
Grapes. In kegs, arrive, $3 keg.

GENERAL GROCERIES—
Matches 13c case up.
Alimentary pastes nn 1c lb.
Coffee market slightly flrmer.
Cream of tartar expected.
New fruits and nuts arrive.

ONTARIO MARKETS.

PRODUCE AND PROVISIONS—
Backs and cooked meats lc lower. 
Pure lard off another %c.
Export demand for eggs continues.

FRUITS AND VEGETABLES— 
Grapefruit are very cheap.
Messina lemons are flrmer.
Fall vegetables cheaper.
Summer market closed.

FISII AND OYSTERS—
Frosen halibut and salmon offered. 
Weather not favorable.
Oysters continue rather alow.

FLOUR AND CEREALS—
Situation still very dull.
Export offers are out of line.
Mill feeds somewhat easier.
Still abort of rolled oats.

GENERAL GROCERIES—
Sugar outlook problematical.
Action of Turkey being considered. 
Valencia raisins are dearer.
France may put embargo on nuts.

QUEBEC MARKETS.
Montreal, Nov. 5.—Considerable ac

tivity is being shown owing to the arri
val both here and in New York of vessels 
from Europe bearing dried fruits and 
nuts. For much of these wholesalers 
have secured orders; in fact, in many 
cases it looks as though they have 
bought too carefully, having the idea in 
mind that few grocers would be buying 
extensively this year. However, there 
is much truth in this, for, owing to the 
fact that supplies arriving and on the 
way are large, the market has become 
somewhat depressed, and it is not un
likely that lower prices will prevail be
fore long.

The fact that navigation closes within 
three weeks and retailers’ stocks are not
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big, has helped business considerably, 
merchants in ports taking advantage of 
cheaper freights by water. In Quebec 
Province, retailers are buying in smaller 
quantities, but oftener, so that bills be
ing run up are not so large. Whole
salers, however, are doing about the 
same amount of business in the country 
as normally, but they cannot say the 
same about industrial centres.

The following are minor changes :— 
Matches have advanced 15c per case on 
account of dearer raw materials; buck
wheat flour, which is used extensively in 
this province, has been reduced from 
$3.75 to $3.40 per bag; some lines of 
Vichy water have become exhausted, and 
cannot be replaced ; and, owing to the 
embargo placed by the French Govern
ment on alimentary pastes, all these 
lines have advanced lc per lb.

SUGAR,—It is not surprising that 
grocers are delaying their purchases of 
sugar, when refined is quoted at $7.05 
here and at 5c in New York. At the 
same time raws are being offered in New 
York at 2Vic, and no buyers. It is felt 
that the situation does not warrant the 
high prices for sugar here, and that a 
further advance would not be justified. 
In the meantime, grocers will wait for 
lower prices. Refiners make their usual 
statement—that they sold cheap when 
their raws were eheap, and that their 
price must advance when they have paid 
higher for their raws.
Extra Granulated Sugar*— Per 100 Ibe.

100 lb. bags ............................................................. T06
» lb. bags .............................................................. T IB
2 and Mb. cartons .......................................... 7 36

Yellow Sugars—
No. 3 .......................................................................... I»
No. 1 .........................................................................  4 46

Extra Ground Sugars—
Barrels ........................................................................ T 46
» lb. boxes .............................................................. T 66
28 lb. boam ........................................................... T E

Powdered Sugars—
Barrels ........................................................................ T 26
60 lb. boxes ............................................................  T 48
25 lb. boxes .............................................................. T 86

Parts Lumps—
100 lb. boxes ............................................................. T »
El lb. boxes .............................................................. T 40
» lb. boxes ............................................................. T10

Crystal Diamonds—
Bairds ............. ..................................................... T 78
MO lb. boxes ............................................................  710
60 lb. boxes .............................................................. 7 80
25 lb. boxes ............................................................  8 10
Cartons and half cartons ....................................  I 06
Crystal Dominoes, cartons ................................  915
DRIED FRUIT.—Shipments are ar

riving freely from Europe, and jobbers 
are feeling in better spirits now that a 
little business is being done. However, 
everybody is a seller nowadays, and as 
the public is buying hand-to-mouth, the 
market is in a depressed condition, and 
retailers should be able to secure much 
better prices all round. Figs have 
reached Montreal, and have been moving 
freely during the past week, the entry 
of Turkey into the fighting arena, no 
doubt, stimulating sales, the opinion be
ing held that supplies may be harder to 
secure later. However, large shipments 
have arrived, and are on the way, so that 
the market should be well supplied with 
figs. Spot stocks of raisins are getting 
low, but new arrivals are coming in. 
California seed d are moving more 
freely, and prices are attractive.

The “Jacona,” which reached Halifax 
on Sunday, November 1, carried con
siderable supplies of nuts and fruits for 
Canadian grocers. Wholesalers are 
quoting 7%c for Hallowe’en dates for 
delivery November 20, and 6%c for 
Khadrawi dates. Valencia raisins are 
reported to have advanced %c in the 
primary markets. New prices quoted 
are 7%c for finest selected, and 8Vic for 
4-crown layers. Malaga table raisins are 
quoted, 3-crown cluster, 22-lb. boxes, 
$2.60, and $3.60 for 5-crowns. The trade 
this year have imported a large quantity 
of table raisins in 1-lb. packages, wrap
ped in tissue paper. These are in four 
grades, selling at 14, 16, 20 and 23 cents 
per lb. New Sultanas are quoted at 9, 
10y2 and 11% cents for fine, finest and 
superfine respectively. Re-cleaned Sul
tanas are quoted 12%c and 14c for 1-lb. 
packages. Apples are a drug on the 
market this year owing to the big crop,

SUGAR DROPS 30c.
Just as we go to press comes word 

from Montreal that the big refiners have 
reduced prices 30c cwt. The outlook is 
now that the declines have commenced 
that there will be more. As usual there 
was nothing to indicate that the change 
was coming just at this time.

and lower prices will shortly be quoted. 
To-day, choice winter stock apples are 
quoted at 6%c to 7c.

EVAPORATED FRUITS. Per lb.
Apple», 80-lb. braes ...................................... 0 0*14 0 0T
Necterlnee. «boles ................................................... 0U
Peaches, choice ........................................................ 9 08
Pears, choice ............................................................ 813
Apricots ...................................................................... 0 15

DRIED FRUITS.
Candled Peela-

Cttroo ..................................................................... 0 II
Lemon .................................................................... 0 12
Orange ................................................................... 8 13

Currants—
Amalias, loose ......................................... 0 07% 8 09
Amalias, 1-lb. pkga.................................. 006 0 06%
Filiatras, fine, loose, new ............................... 0 07
Filiatras, packages, new ............................... 0 06

Datea-
Dromedary, package stock, par pkg.. 8 10 8 13%
Fards. ehdeeet ......................................... 111 9 14%
Hallowce, loose ....................................... 8 06 0 08
Hallowee, 1-lb. pkgs. ............................ 0 07% 0 06

30 to 40, in 28-lb. boxes, faced..................... 0 13
40 to 60, in 26-lb. boxes, faced...................... 0 11%
60 to «0, in 25-lb. boxes, faced..................... Oil
00 to 70, in 25-lb. boxes, faced..................... 0 10%
70 to 80, in 25-lb. boxes, faced.,.................. 0 09%
60 to 90, In 25-lb. boxes, faced...................... 0 09
•0 to 100. hi 25-lb. boxes, faced.................... 9 06%

Raisins—
Malaga table, box of 22 lbe., 3-crown 

cluster, |2.fO; 5-crown Cluster..................... 3 60
Mnacatals. loose, 3 crown, lb........................ 8 <*%
Sultans, loose .......................................... 0 09 0 11%
Valencia, new .................................................... o 07*4
Seeded, fancy ............................................ .... fi 10
Seeded, choice ..................... .............................. fi 09

Prices quoted on all lines of fruits are liable to he 
shaded for quantities, according to the state of murk t

TEAS.—Conditions have not changed 
much since last week. Certainly there 
has been no easing off as yet. Indica
tions are for stronger markets them
selves, apart from the effect of transpor
tation charges, which is largely due to 
the smaller quantity coming forward, 
and due to the large quantity lost at sea. 
Yet the fact remains that large stocks 
must he accumulating in India and Cey
lon, for they are not going to London, 
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the stocks there being lower than they 
were a year ago. There is still a good 
demand for Japans of all grades, but the 
market is cleared, and nothing new is 
available. It follows that stocks here 
should bring firm prices throughout the 
season.

RICE.—No change either in the rice 
or tapioca markets. Prices remain 
steady, and it is believed there will be 
no change for some time. The market 
for spot cleaned in England is firm, 
which is generally an indication of con
ditions elsewhere. The extraordinary 
rush following the beginning of hostili
ties has given place to a quietness less 
than normal, although there will prob
ably be some improvement towards the 
end of November and in December.

Per cwt:
.... 3»

-........ . . ............ ................. 348
India bright .............................................................. 3 63
Lustre .......................................................................... 3 75
Polished ..................................  5 25
Peart ............................................................................ 3 36

Fancy Rices— Per cwt.
Imperial Glace ..........................................................  5 55
Sparkle ......................................................................... 5 85
Crystal ........................................................................  5 16
Ice drtpe .................................................................... 6 »
Snow ............................................................................ 6 06
Carolina head ...........................................................  7 85

Prices are per 100 lbe., packed In begs (260 lbe.), half- 
bags (100 lbe.), and quarter-bags (60 lbe.); add 10c per 
106 the. for pockets (26 lbe.), and 80c for haif-pocketa 
U2% lbe.).
Imported Patna— Per lb.

Ban, 234 lbe. ...................;...................... 0 06 0 06%
Half bags, 112 lbs......................................  0 06% 0 to
Quarter begs, 56 lbe. ...........................  0 06% 0 06%

Velvet head Carolina .................................. 0 09% 0 lo%
Sago, brown ..................................................  0 06 0 06%
Tapioca-

Pearl, lb....................................................... 0 06% 0 05
Seed. lb. .................................................... 0 06% 166
MOLASSES.—The market continues 

about the same, quiet orders coming 
every day for supplies. The approach 
of the close of navigation is helping con
siderably, some grocers buying now to 
save paying heavy freights. The latest 
sale for fancy molasses in Montreal was 
with a Quebec firm, who bought several 
cars, paying 34 cents. This indicates 
that the market is holding firm.
Barbadoea Molasse»— Island of Montreal.

Fancy. Choice.
Puncheons .........................................  Jf *35
Barrels ................................................... 41 JÊ
Half barrels ......................................... 43 .41

For outside territories prima rangs shout So lower 
per gallon than for delivery. Island of MontreaL 

Carload lota of 20 puncheons or its equivalent In
be sold at

équivale
barrels or half barrel», to one buyer, may be as 
“open prices." No discounts will be given.
Com Sympe-

Barrels, per lb.. 3%c; % bbls., 4c; % bbl».. 0 84%
Pails. 36% lbe., H.S6; S Ibe. ............................ 1 46
Cases, 2 lb. tins, 2 doe. in case.......................... 2 16
Cases. I lb. tins, 1 dos. In ease....................... 3 66
Cases, 10 lb. tins, % doe. in mat..................... 11»
Cesse, W tb, tins, % doe. In case..................... 2 85

Maple Synipa-
Pure, per 5% lb. tin ............................................ 118
Pure, in 15 gal. kegs. 6c per 1b.. or per gal. 1 80

Maple sugar, pure, per lb................................ 0 10 9 11

COFFEE.—Market seems to be hold
ing fairly steady on all grades except 
two, and one of these is Santos, which 
has stiffened up considerably ; this has 
had a bearing on other lines. The de
mand for coffee continues very poor.
Coffee, Boasted—

IS I3D 
0 23 • 25
0 31 6 35
0 23 4 27
027 4 SI
4 30 6 31
8 19 9 22en is
4W 9 12

Java
Marirefbo ............
Mocha*..!!!!'.!!!!
Rio ...................
Santos ................
Chicory, per lb.
NUTS.—Spot stocks of Tarragonas 

arc not plentiful, and the market re-
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mains firm. French soft shells are lim
ited, and are well liked. California 
paper shells are going freely. Spot wal
nuts are not plentiful. It was reported 
that the French Government had pro
hibited the exportation of walnuts, but 
later cable advices state that the em
bargo has been cancelled. Brokers con
tinue to book orders subject to walnuts 
being allowed free entry into this mar
ket. Grenobles will be shipped from 
Marseilles on November 11; they were 
not dry enough to ship earlier. These 
will not arrive here until very late in 
November. Marbots and comes are be
ing shipped from France this month, and 
until these arrive early December must 
depend on Naples. Brazils are being of
fered on a low basis. Pecan are moving 
freely. From latest reports, retailers 
should be able to secure attractive 
prices.
Shelled walnuts, per lb............................... 0 60 ....
Shelled almonds, 28-lb. boxes, per lb............... 0 46
Scicily filberts ........................................................... 6 16
Pecans-
ai»«E in !S
Walnuts, Grenoble .......................................  0 Zl IS
Brazils, new .............................................................. 016
Peanuts, No. 1. 1214c; No. 2............................... 0W
Peanuts, No. 3 ........................................................
Canadian chestnuts ............................................ . « 12

SPICES.—Practically no change in 
the market. The new supply of cream of 
tartar has not yet been in evidence, so 
that prices remain around 45c to 50c. 
There has not been sufficient change in 
other lines to warrant changing quota
tions.

Cayenne pepper ..
Cloves .....................
Cream tartar—60c,

Ginger, Jamaica 

Nutmegs .............

6 and 10-lb. U-lh.pt*. 14-lb. tins.
boxes. dosen. dozen.

0 14-0 18 0 60-0 70 0 70-0 80
0 22-0 26 on-ow • IP—0 so
0 30-0 36 1 02-1 1» l 10-1 *
031-0 «0 1 »~1 30 1 22-1 00

0 19—0 23
0 20-0 25 0 10-1 06 0 96—î 10
0 16-1 1#
0 30-0 * 1 M-l » 1 10-1 »
0 30-0 25 0 80-0 90 0 90-1 00
0 »-0 32 1 06-1 10 1 10-1 30
0 26-0 * «*-i w • e-i l*
0 20-0 * 071-0» 080-0*
0 20-0 *

Lower prices for palls, boxes 
can be secured.
Cardamon seed, per lb., bulk 
Carraway—

Canadian ....................... .
Dutch ...................................... .

Cinnamon, Ceylon, lb. .............
Mustard eeed, bulk ....................
Celery seed, bulk .......................
Cayenne chillies ....................... .
Shredded cocoanut, In pails .

or balleie when delivery 

..................  S« I»
.... Ill 
.... I»

IN
• IS •■ 
IN IN 
I» I» 
IN IN

DRIED VEGETABLES.—A broker
who has just returned from the bean 
country around Ridgetown, Ont., reports 
that dealers and farmers in that locality 
claim that prices have got to advance. 
Dealers there are asking $2.40 to $2.45 
on track Montreal, and yet 3-lb. pickers 
are being sold here for $2.30 to $2.35, it 
is claimed. The latter price should allow 
retailers to buy at $2.60. However, 
brokers who are only in a position to sell 
at $2.40, make the statement that these 
beans cannot be 3-lb. pickers, or it would 
be impossible to sell at this price.

In Ridgetown, the farmer is receiving 
$2.10 for his beans; add to that the cost 
of bag, brokerage, freight, and shipping, 
•the priee is brought up to $2.31, so that 
if the Ridgetown dealer sells at $2.35 he

is not making much profit. Other dis
tricts, known variously as northern and 
western, are producing cheaper beans, 
which is the reason why dealers in the 
Ridgetown district are apparently hav
ing difficulty in supplying at $2.30. Trade 
in Montreal are of the opinion that 
beans should be cheaper, and are reserv
ing their large purchases until a lower 
figure is reached.

The broker above referred to learned 
that peas would be delivered in fair 
quantity inside of three weeks, but 
could not say anything about quality un
til he had seen a sample. He was of 
opinion that the supply of Canadian 
beauty peas would be good, which has 
not been the case for some time. Mont
real wholesalers state that good sonp 
peas are hard to secure, and are bring
ing $2.75. A poorer grade of pea is be
ing sold at $2.60.
Bean*—

Hand picked, per bushel ............................... 2 86
Vanndian, white, per bushel ........................ 2 66
Yellow, per bushel ............................................ 3 26

. Yellow eyes, per bushel .................................. 3 25
Lima, per lb......................................................... 0 06

l»eas. Imperial green, per bushel ....................... 2 60
Teas, white soup, |>er bushel ............................. 2 60
Barley, pot, per abg .............................................. 3 60
Barley, pearl .............................................................. 4 00

ONTARIO MARKETS.
Toronto. Nov. 5.—Business continues 

quiet. Turnover is small and on a hand- 
to-mouth basis. It is evident that the 
people are exercising a careful policy 
and that there are many pantrys which 
were well stocked during the early 
stages of the war. Wholesalers, too, are 
encouraging elose buying and there is a 
disposition to curtail orders to a large 
extent where there is any desire shown 
by retailers to delve into futures. Col
lections are generally reported as being 
fairly satisfactory under the conditions.

Turkey's entry into the war promises 
further trouble with regard to figs and 
Sultana raisins, and there are also pros
pects that the Suez traffic might be in
terfered with which would affect many 
lines from the far east. The sugar sit
uation shows little change and anything 
like speculation as to the future is purely 
lv guess work. Tea gets firmer with the 
London situation showing very short 
supplies for the time being. Tbe closing 
of the North Sea also affecte some cof
fees and other lines which were secured 
through Amsterdam.

SUGAR.—The Canadian market shows 
no change and there is much room for 
speculation as te the future, which is 
very vague. Prices are holding despite 
easier conditions in New York, and While 
the opinion seems to be in the trade that 
there will be a reduction it must be re
membered that the stand of the refin
ers, who control the situation, is that 
they kept prices down early after the 
war broke out to protect the publie and 
that they had to pay high prices for raws 
which they are now refining. Business is 

40

very dull and one authority expresses 
the opinion that this will keep prices up 
for a considerable time, probably after 
the 1st of the year. Great Britain is the 
big world factor and her course will be 
followed with interest. If she comes 
back into the market for Cuban raws the 
market should strengthen again with the 
possibility that this strength may come 
before refiners in Canada reduce prices 
and keep the market at its present level.

Refiners of Great Britain or the States 
are showing little interest in raws at 
the moment. The priee has declined to 
a position within three-eighths cent of 
what it was at the time war broke out.
extra Granulated Sugar*. Montreal Refined—per 106 lbe.

100 lb. bags ............... .................. ..........................  f li
20 lb. bags ................................................................. fa
10 lb. bags ................................................................ 7 26
2 and 5-lb. cartons ............. ................................... î 40

Nova Scotia refined, 100-lb. bags .......................... T 01
Extra Ground Sugars—

Barrels ......................................................... .............. T 61
50 lb. boxes ..............................................................  7 T1
25 lb. boxee ............................................................... 7H

Powdered Sugars—
Barrels ........................................................................ 7 31
80 lb. boxes ............................................................. 7 61
26 lb. boxee ............................................................. 7 71

Crystal Diamonds—
Barrels ........................................................................ 7 86
100 lb. boxes ...................................    7 86
60 lb. boxee ..................................   7 *

Pari* Lumps—
100 lb. boxes ............................................................. 7 81
60 lb. boxes .............   7 96
25 lb. boxes .............................................................. 8 16
Cartons (20 to case) ............................................. 8 61
Cartons (50 to case) ............................................. 8 tl
Crystal Dominoes, cartons .................................. • 81

Yellow Sugars—
No. 1 ............   6 71

Barrels granulated and yellow may be had at 6c per
cwt. above ba~ —

TEA.—In the last six weeks fine Cey
lon teas have advanced from 3c to 4e 
per pound on the London market ; in 
fact, it is impossible to get any quantity 
of fine tea at any price. For two weeks 
running the London Ceylon auctions, 
which in ordinary times average from 
thirty to forty thousand chests per week, 
have only averaged ten thousand a 
week, and this week only six thousand 
chests were offered. One of the big 
houses usually buying 1.200 to 1,500 
chests per week only cot 18 and that at 
%d. over the previous week.

As all cabling that has reference to 
the departure of ships from Colombo 
and even reports of them en route, say 
at Suez or Gibraltar, have been stopped 
by the admiralty, importers are absolute
ly ignorant as to whether or not they 
have teas on the ocean. They know how 
much tea they have purchased at Col
ombo, but they have no idea whether 
these teas, purchased perhaps six weeks 
ago, are still lying there or are close at 
hand. This state of affairs is making 
the heads of the big tea concerns very 
uncomfortable just now. Prices may go 
still higher in London on account of the 
shortage of supplies, hut it should not 
be long now until there are further 
shipments coming from the East.

Should anything develop that the Sue* 
route would be interfered with there 
would be further trouble and shipments 
might have to go round by the cape or 
across the other ocean. This wonld
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mean higher prices. Japan teal too are 
short and are practically off the market, 
excepting so far as some of the dealers 
may have bought heavily early in the 
season and are now re-selling. China 
teas are also short and the whole situa
tion is very firm.

DRIED FRUIT.—The part which Tur
key is now playing in the European 
situation is going to materially affect 
market for figs and Sultana raisins. Im
porters report that while there are some 
shipments now forward these are not 
important, as there was much delay in 
getting them on the boats. The recent 
developments are that the Turkish mar
ket has been cut off and there is little 
prospect of further shipments for some 
time. It will be noted that there is par
ticular activity on the part of the war
ring interests in the vicinity of Smyrna. 
The development will undoubtedly be 
higher prices. New fruits are now com
ing forward and thé situation is that the 
market is much upset from the fact that 
some houses have fag ends which they 
are trying to clear up. The market pro
mises to remain unsettled until stocks 
get into a more normal state. During 
the week there has been advance of half 
a cent for Valencia raisins. California 
fruits are heavy and there promise to 
be lower prices for apricots and prunes 

-if-tbe-existing conditions continue.
Apples, evaporated, per lb. ....................... 001 0 OOÜ
Apricot»—

8tenderd, S lb. boxee ....................... 0 11* OH
Choice, a lb. box* .............................  «14 0 Hit

Court led Peel»—
Lemon ......................................................... 0U 0 14
Orange ...................................... .............. 0U 014
Citron ....................................................... 0 10 0 22

Carrent»—
metre», per lb. .................................... lent 0»
Amelae, chofewt. per lb. .................. 0 ont 0 «
Petr»», per lb. ....................................... 0 B 0 BH
Voetmei. choice ...................................  • 0044 0 10
Cleaned. I* seat more.

Detee—
Perde, aboteMt. U-tb. bee* .............. I* 0M
Per*. «Sid**. 00-lb. bee* ..............  •** • •
Paekoge del* ...........................................  0*14 Id
Hen owe* ................................................. 0 00 o out

Peanut», fanny, roasted ...................... 0 00 0 10
l men» ...................................................... 0 IT 0 ■
Walnuts, Grenoble .................................. tint
Walnuts, B*d*nx ....................................... 0 14
Walnut», Marbota ........................................ Ill

10-Ole. Californie, * lb. bee* 
4000b, * Ik boa*
IMOe. » lk bee*
OO-TK * Ik be* 
mane, B !k box*
■406». M Ik box*
KM00» m lk box*

*-lk box* ke

Filberts. Slrilr. new

Pwaelk

........ ........................................... «B
PUberts ............................................................. 0 *
P*nute .................................................... 010* OU»
Pecan» ......................................................... 0B IB
Walnut» ................................................... 0 » 0 10
SPICES.—There is a scarcity of seeds 

at the present time and stocks are be
coming exhausted. This applies partic
ularly to Carroways, and it is practically 
impossible to get them in the city. Gen
erally the situation is without change 
although there are better supplies of 
cream tartar and the price seems inclin
ed to decline.

Pure, 
per lb.,-T lb. _____

Allepic*, ground ............................—111 ....-0 1*
Allspice, whole ............................. —..................-0 IT
Ca*ia, whole ................................. —.... 0 21—0 26
Cassia, ground .....................  0 l*-0 II 0 11—0 21
Cinnamon. Bataria .....................—.... 0 10-0 40
Clorw, whole ...............................—.... I B-0 a
Cloree, ground .....................  0 11-0 H 0 11—0 »
Cream ot tartar ................... 020-0* ....-0 40
Curry powder ................................ —.................. -0 36
Ginger. Cochin .................... 114-0 IT I B-0 21
Ginger, Jemal*, ground.... I IT—0 B I M-0 *
Ginger. Jamal*, whole .... OB-Otr
Ginger. Afrtaan, ground ............. ....................-0 11
Maw ................................................. -.... 0 B—1 00
Nutmegs, brown, 01», Be;•Tee; IBs ................................  -I*
Nutmeg», ground, bulb, Be;

1 lb. Un» .....................................-..................-0 00
Pastry spin .................................... -.... 0 IT—O 30
PeMmt. blub, ground .... 111-0 II • lb-0 a
Pepper», black, whole ...................—.... I B-0 B
Peppers, white, ground .... 0 IP—0 27 0 32—0 35
Peppers, white, whole ................. —.... 111—0 a
Pickling spice ................................-..................-0 IT
Tnrmene ..........................................—.... 0 IS—o 20

COFFEE.—.lavas and Mochas are firm 
at generally higher quotations. There arc 
prospects that in the event of Turkey 
becominsr very active that the Suez 
canal route might bp closed in which 
event there would he further difficulty 
in regard to getting shipments. Bra
zilians are continuing easy.
Coffeo—

Standard Old Oort. Java .................. 6 31 0 *
Plantation Ceylon ................................ OH » 14
Java 0 S3 0 X

OXi n
0 30 0 3?0»

Standard. 50-lh. boaas ............................ 0 0i 8 8TH
U-tb. bocss %s

Sultana, choice, new ............................ § Il I U
Sultana, fancy, new .............................  • IS #14
Valencia ............. ................................ 0 08 8 01%
Reeded, fancy, 1 lb. psdtsH .............. 8 18 8 16%
Seeded, choice. 1 lb. packs!» .............. 8 01% 818
Seeded, choice. It m. .................................. IW*
Seedlcae, II <*. packets ....................... Ill 8 11%
Seedless. It <*. packets ................................ IH

NUTS.—There are rumors in the trade 
that France may place an embargo 
against the exportation of nuts. This 
has not been confirmed and no definite 
information can be had on the subject. 
If this course were followed it would 
have serious consequences to the trade 
aa it would mean that all supplies of both 
shelled and unshelled walnuts would be 
ent off. 
in aun-

Mmmto, Tarraflowa .................
lira vile, medium, new ..............
Rnurfls. late*, washed, mew ..

Arabian Mocha ...................................... 0 33
Guatemala .......................................................
Rnrramanga .................................  .......
Mexican ..................................................  6 38
Maracaibo ......... ....................................  0 36 0 29
Jamaica ..................................................  8?* 8?*
Santos ..................................................... 0 22 *0 25
Rio ........................................................... 8 11 en

Chicory ................................................................... 8 14

BEANS.—Situation continues firm 
with a good demand for export and 
prices holding at the top. Peas also con
tinue firm.
Ream— P*r bmhel

Panadtan. hand picked ........................ 3 88 3 ?*
Canadian prime* ..................................  ? 98 S 1R
f.tma, per Ih. ....................................... 9 <*% 8 '*

Pea*, blue. Canadian, per hu*h............... ? 91 3 ««
Pena, whole, white, per bn*h..................... 2 98 3 06

RICE.—Demand continues fair and
prices as before. Situation for tapioca 
and sago is inclined to he firm on ac
count of difficulties in getting ship
ments forward.

Rangoon. par lb. ............... ................. 8 83% 8 84
Rangoon, fancy, per lb.  ...............  6 04% 6 1»
Patna, par lb. .................... ..............  8 86% «8
Japan, per lb. ...................................... 8 86%
Jars, per lb. .......................................  tr
Carolina, per lb. ................................... 61
Rmwn. par lb. ...................................... 8 81 # *a%
White, per lb. ...............................

Medium pearl ..................!!.!!.!!!!!“! 668
*sed pearl .....................................

• 83% «84
0 04% » 66
0<W% « 06
emit «•
861 « ng%
• 61 • 10

en 6 89% 
• 66

818%
e « • 7
• « 6 *r 

• 18%
Per lb e rr% m eu in

811 8 14
its lie• IS • If• 11% 811% • 5% in

SYRUPS.—Business is fair for the 
season, but the demgnd is not verv ac
tive. Makers of svrup and starch report 
that there is a strong demand for glu

41

cose and for grape starch which is used 
ill connection with making up heavy 
leathers.
Syrups— earn.

I lb tine, I dee. In nn.............................. ti
S lb 8m i doe» In case l aa
« £• a* s is 5 — *5

:::: SS»
H*1' Iwn* lk ........................................... I*
Quarter ben*», Ik ...................................... «4414
Palls, *» lbs. eeek ...................................... i *„ Pan». Bn* **............................ «

Mole**, per gelloo-
New Orleans, ben*» ...........................  is g a
N»» Orl**, half-ben*» .................... • B IB
West India, hernia ...........................  IS I»
Wat Indie, bell birr*» ..................  IB IB
■«rjntok faaay, barrel. .................... ** •«
Barbedo*. hue*, belt carrel. .............  ** IH

Maple Srrop—Ooenpoond—
Gallon». I to eew ............................... IB | B
S **}*■ «.«•<** ............................... 41» IB
Pie ta, il te a» ...................................  IB SB

Maple Syrup—Pure—
I gallon «en», 1 «o en* ..................... 4B IB

2**iî«»ik b to***":::::":;;;;:;:;:; $S *5 -=*8 15
Maple Soger—
„ V"Sk»,r ■Ï- .................................................. • W*
Maple Cream Sugar—

II twin bate ..................................................... I *
40 end 41 twin hem ........................... 3 60 4 *

Maple batter. Ik tine, down ........................... IB

MANITOBA MARKETS.
Winnipeg, Nov. 4.—More price changes 

have been struck during the week, the 
majority of these in a downward direc
tion. It also is very likely that before 
many days further reductions may be 
expected—at least one reduction in a 
line, which of late has been mainly 
noted for its scarcity and its rapid ad
vances. That Turkey is being drawn 
into European trouble is not causing 
anxiety here. Sultanas and figs are the 
two lines of greatest importance which 
come from this country, and the sup
plies of these are now at hand.

Business on the whole is moving 
quietly. Dealers continue to evidence a 
desire to buy in small quantities, and 
if is evident this meets the wishes of the 
wholesale houses.

SUGAR.—This commodity is very 
liable to drop—a decline of 10c, in fact, 
is practically certain to be struck before 
next week. The cause will be the drop 
in the price of raws, which are now 
being quoted in New York at practical
ly the same price as on August 1st. This 
indicates very clearly that the rapid 
advance of raws in New York, after the 
declaration of war, was not warranted. 
The coming decline being taken into 
consideration, there seems every reason 
to believe that until some new condi
tions develop in Europe the sugar mar
ket in Canada will remain fairly steady.

Supplies are now satisfactory. Among 
other things, the week has been noted 
for the re-appearance, of B. C. sugar 
on the Winnipeg market.

Per cut.
Sueur. Eaatern— hi sacks.

Extra standard granulated ..........................
Extra ground or icing ................................... T 88
Powdered ........................................................ T 36
Lmnp. hard ..................................................... T 16
Montreal yellow .............................................. 6 18

Sugar. Western Ontario—
Racks, per W the. .............................................  f 18
Barrels, per CwL ............................................... 6 08
Halves. » lb*., per ewt ................................... IT
Rale*. H lb*., ner ewt .................................... • 1
Powdered, barrels ............................................... II
Powdsred. 18s ......................................................  II
Pewdsred. Wt ....................................................... ?l
Icing, barrels ....................................................... It
(stag. IH .............................................................. It
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MU. Be ............................... .w,........................... T 1*
Icing, pells ................................................... . TOO
Cut loaf, barrels .................................. ................. | 80
Cut loaf, 60s ........................................................... TOO
Cut Ibaf. 25a ....................................................... f 80

Sugar, British Columbia-
Extra standard granulated ................................. 7 20
Bar sugar ................................................................. T 36
Icing sugar ............................................................... 7 55
Powdered sugar ...................................................... 7 36
H. P. lumps ............................................................ 8 05
Yellow .......................................................................  6 56

B. C. Cane Syrups—
2-lb. tins, t doe. to case, per case.................... S 00
Mb. tins, 1 doe. to case, per case.....................  4 00
10-lb. tins, % dos. to ease, per case............... S 75
20-lb. tins, 3 tins to ease, par case.................... S 70

(These prices prevail In Winnipeg, Calgary, Regina, 
Moose Jaw and Lethbridge. For Edmonton and Saska
toon they are So case higher.)
Molasse»—

Barbadoes ...............................
New Orleans .........................

Maple Syrup»—
Imperial quarts, case, 1 dee.........................
Imperial % gals.. 1 doe. ...............................
New. pure, % gal., case ...............................

Per gal.
.. 0 S3

on
Per ease.

140 
185

_____ _ ..................................................... SW
New, pure. % gal., quarts, case 2 dos. .... t 70 
New, pure, quart bottles, case 2 doe. .... 0 75

DRIED FRUITS.—Apples are coming 
in now every day, and dealers may look 
for very low prices on this line for the 
next year. Quotations for new winter 
stock at present are: 50% 7V£c; 25’s, 
734c. The week has been marked by a 
downward tendency in several lines of 
California dried fruits, specially notice
able being prunes and peaches. So far 
prices on the Winnipeg market have not 
changed during the last week, but in 
these two lines at least, they may be ex
pected to decline in the near future. 
While a further decline in apricots is 
not likely to occur, they are expected to 
remain at their present low level. The 
same is true of currants. There seems 
to be a considerable difference in quo
tations on this line, but 9y2c for dried 
clean appears a reasonable figure. The 
one exception to the downward tendency 
so far as dried fruit is concerned, is in 
raisins. These seem firm, with little or 
no chance of a drop, and some possibili
ties of an advance in price.
Apples, evaporated, new, 50’s 
Apples, evaporated, new, 25’s
Apricota, choice. 25’s ...............
Apricots, choice. 10'* ...............
Apricots, standard, 25's ..........
Currants—

Dry clean ..............................
Washed ..................................
1 lb. package ........................
2 lb. package .......................
Voetisxas, 1 lb. ....................

Date*—
Hallowi, loose, per lb.........
HaDowt, 1 lb. pkgi..............
Fard dates, 12-lb. boxes ..

0 07%

Standard. 26-lb. basse ....................................
Choice, 26-lb. boxes .......................................
Choice, 10-lb. boxes .......................................
Extra choice. 26-lb. boxes ..........................
« to to ............. :..............................................so to eo .........................................
• to 60 ..............................................................

Raisins. Valencias—
Extra select Valencia», 28’s, box................

Raisins. Sultanas—
California ............................................................
Smyrna» ...................................................... 0 0

Raisins. MtweateU-
3 crown loose, 50's ..........................................
8 crown, loose, 25‘s .......................................
Choice, seeded, lb................................ ...
Extra fancy seeded, lb. ............... .................
12-ox. packages, fancy ....................................
12-ox. packages, choice ..................................

Raisins. Anstralian*-
Lexias, 86-lb. boxes .......................................

Prunes, in 26-lb. boxe*—
SO to W ............................................ .................
» to * ..............................................................n to to ..................................................

tria and from Belgium are completely 
eût off. There is stock enough on hand, 
however, to meet all the need for 
number of months, and no advance is 
expected.
Coffee- Per lb.

Rio, No. 5, green .............................................. 0 13%
Rio, roasted ........................................................ 0 16%
Santos, green, No; 4 ........................................ 0 15%
Santos, roasted ........................................  0 22% 0 23%

Chicory, per lb. .............................................. 0 IT IS
Tea*—

Japan*—
Choicest basket, fired ........................... 0 40 • 16
Choicest, pan fired ...............................  #46 IE
Very fine, pan fired ................................ 6 86 ••
Medium, pen fired .................................. 6 86 0 86
Common, pan fired ........................................... IS

India and Ceylon—
Bouohonga ............ ................................... .... • 80
Pekoe Souchongs ................................................. IS
Pekoe T77ITT.................................................... OS
Broken orange end orange ..................  OS 0 60

China-
Fine Keelum ............................................  OS OS
flood Packhim ................................................... OS
Common moning .................................................. OS
BEANS.—The drop in Canadian three- 

lb. pickers has materialized as was pre
dicted last week. The present price is 
$2.753/4.

Dried Fruit»—
Apricots, per lb.............. .................................... 0 11%
Apples, per lb...................................................... 0 07%
Cun ants, per lb.................................................. 0 0714

0 07% 
0 07%
0 12
0 13 
0 11%

0 00% 
0 00%
0 00% 
on 
0 18%

0 06 
0 06% 
110

016%
0 07% 
0 60% 
006% 
0 10 
0 10% 
0 11%

2 16

6 00%
0 12%

0 «% 
0 06% 
8 01% 
001%

« mu

lent
• l«n*
0 n%

TEAS AND COFFEES.—The week 
has been noted for an advance of 
in all lines of coffee, due largely to 
larger orders. The ehieory market re
mains steady, despite the fact that the 
supplies formerly received from Aus-

SASKATCHEWAN MARKETS.
By Wire.

Regina, Sask., Nov. 4.—Sugar market 
is declining. It has already declined 10c 
October 29, and 20c on October 31, apart 
from the new list issued at Regina show
ing a further decline of 23c. Sugar at 
Regina is now quoted at $7.57. Holland 
herring quoted at 90c keg, an advance 
of 25 per cent. Borden and Aylmer milk 
people giving one case free with ten, 
making immediate business in line heavy. 
Wholesalers report within next few 
weeks cheaper canned goods offered. 
Wholesalers have not bought heavily in 
commodity as formerly, and the result 
is considerable competition among pack
ers. Ontario beans, $3.10 ; coffee, 17 ; 
N. B. potatoes, 90c ; rice, $4.30 ; 
sugar, $7.57; yellow, $7.17; apples, 
gallon, $1.40; canned beans, $2.23; corn, 
$2.23; peas, $2.23; tomatoes, $2.60; 
lemons, $5.90 ; oranges, $3.75; dried 
apples, 71/2 ; currants. 7V%.
Pro-1 IK* »n<1 PnwMo»—

Butter, creemetr. per lb. ................. ta " »
Butter. Ceil». No. 1  ........................ • • 5
Cheese, per lb. ..........  ............................ 0 1T% * II
Sots, fresh, per dos............................................ • £
Lint. S’e, per esse ........................................... T »
Lent. Te. per wee ............................................
Lent. We. per cue ........................................... f •
Lord. We. each .............................................. IB

General—
Brens, Ontario, per bushel ............................ S 10
Coffee, whole roasted, Rio ................ 0 IT 019
Cream of tartar, lb. .......................................... {■
Ooeoenot, lb. ...................................................... • *%
Keep, apples. Ws .............................................. 9 BH
Potatoes, new, per bush.. B.C.. Sl.B; ^
Rolled otti, »>'*•' W> ' 'li.B wi "X 3»
Rolled net*, be» of 90 Ibe.............................. I»
Floor, We. .......................................................... 1*
Rice, per cwt .................................................... 4 *
Sugar, standard, gran., per ewt.................... T B
Sugar, yellow, per cwt. .................................. T IT
Walnut», shelled. Me: almonds...................... • ■

Canned Goode—
Apples, gals,, ease, fl.IMl.91, do*............f. S 82
Broken beans, Te ............................................ 1 »
Beene ..................................................................... J g
Cora, standard, per 1 doaen........................... Is
Peas, standard, per t doaen .......................... ttl
Plume. Lombard ...................................... 1 II IS
PeeeSiee .................................................................. SII
Strawberries and raatdwrrles ........................... 4M
Tomatoes, standard, per doaen ............ 1 * 1 B

Salmon-
Sorkeye. Va. 4 doe. earn ................ ...............
Sooken. %‘s ........................................................ »■
Cohere. Va ...........................................................
Hnmpbaeke, V. ................................................. 4M

Finite—
Applee. per Ml.. Ontario ...................  4M 4 IS
Lemons .................. ............ ................................... I »

Oranges ................................................................. 3 TS

. ALBERTA MARKETS.
(By Wire.)

Edmonton, Nov. 4.—Ontario beans re
main firm. Lard is also stead. Sugar 
has declined 50 cents, standard granu
lated is now $7.80 to $7.90 ; yellow down 
to $7.35.
Produce and Provisions—
Cheese, per lb. ......................... ...................... o 16%

Butter, creamery, per lb. .....................
Butter, dairy, No. 1. 86c; No. 2.........
Cheese, per lb. .......................................
Lard, pure, 3’s, per case.........................
Lard, pure, 5’s, per case .......................
Lard, pure, 10’s, per case .....................
Lard, pure, 2Q’s, each ..........................

General-
Beans, Ontario, per bushel .................. 210
Coffee, whole roasted, Rio ........
Evaporated applet. 60‘s ...............
Potatoes, per bush...........................
Rolled oats. 2Fa ................................................
Rolled oats, bail ...................................... 3 25
Flour, «’s, 63.66-63.66; roUed oats. 60’s
Rice, per cwt ......................................... .
Sugar, standard gran., per cwt............ 7
Sugar, yellow, per cwt .........................

Canned flood*—
Apples, gals., case ...................................
Corn, standard, per two doaen.............
Peas, standard, 2 dozen ...................
Plums. Lombard ........ ..................... .
Peaches .......................................................
Strawberries. 64.36; raspberries ............
Tomatoes, standard ............ ..................
Salmon, eockeve. 4 do*, tails, case, Is
Cohoes, Vs, 65.75; humpbacks, l’s........

Fruits—
Lemons ................. ......................................

oiet 017
0 31
o n
0 18
TS
7 SO
7»
2 53

2 90 3 S
lint 0»
0 11 ohm

OS
07»

3 25 371
8»
4B

7 80 7 90
7 35

1 »
2 16
2 16
2 S
3 «
4 00
4 36
• m
4 36

6 75

NEW BRUNSWICK MARKETS.
St. John, N.B., Nov. 4.—There are few 

changes this week. Business is brighter 
with the Christmas trade outlook pro
mising. Shipments of Mediterranean 
dried fruits are due this week. Flour 
and provisions are easier. Sugar is un
changed. Molasses firm. Dealers ex
pect molasses may go higher. Compound 
lard fell off owing to poor cotton market. 
Pure lard is steady. Cheese is a little 
firmer. Cream of tartar is easier, and 
supplies are coming well. Currants are 
lower. Domestic pork is down, $28- 
$28.50. Barreled beef is also lower, $26.- 
50-$27. Market is uncertain. Standard 
oatmeal is firmer at $7.70. White beans 
are $3-$3.06, and prospects for lower 
prices on a general good crop; yellow are 
unchanged, but will be easier.
Produce and Provisions—

Bacon, breakfast, per lb. ..........
Bacon, roll, per lb. ......................
Beef, barrel .................................
Beef, earned. 1 lb. ........................
Pork, American dear, per bbl............. 27 50
Pork, domestic, per bbl................. ........
Butter, dairy, per lb. ................
Butter, creamery, per lb. ...........
Een ...................................................
Lard, compound, per lb. .......... .
Lard, pure, per lb. ............. .

• 10 
111 rs
6 66 
« TS
T TO

TOO
m
13»

T 38 
TS» 
TW
668 
• 0 
111

ii
063
IU%
I»

OS • a0 17
S 50 V 00

3 IS 3 30
27 50 an
28 00 an
• B • s
« a • a
0 26 0 »
0 10% 0 10%
0 13% 0 13%
0 16% 0 16%

Flour and Cereals—
Comme»], gran........... ...............
Comme*l. ordinary .................
Flour, Manitoba, per bbl. ..
Flour, Ontario .........................
Rolled oats, per bbL .............
Oatmeal, standard, per bbl. 

Fresh Fruits and Vegetable*—
Lemons, Meeeina, box ..........
Oranges. Vsl., ***— ..........
Potatoes, new, bbl.....................

IS
IS

TSItaadnd granulated ............................. .
United Empire ......................................  T10
BrW yetow .......................... ............... TI6
No. 1 yellow ............................................ ITI
Parie lumps .......................  .................... IS

Beans, white, per bush................................... 3 00
Beans, yellow eyes, per bosh..................... 3 TO
Canned pert and beans, per earn...... . 2 »
Molasses, per gal. ........................................ 0 81%
Cream of tartar, per lb., bulk...................  0 S
Currants, per lb. .......... ............ ...........................
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Flour and Cereals

High Freight Rates Handicap Export Trade
Inquiry for Flour on Foreign Market Creates Little Interest, as 
Price of Wheat and Increased Transportation Charges Put Bids 
Out of Line—Mills Beginning to Slow Down.

MONTREAL.
FLOUR.—The market is stagnant, 

and prices are unchanged. There will be 
very little business doing until stocks 
are cleared up, although there should be 
some activity as November 25 ap
proaches, this being the date fixed for 
the close of navigation. Roth wholesal
ers and retailers in towns like Three 
Rivers, Sorel, etc., down St. Lawrence, 
usually get in supplies before close of 
navigation, which saves considerable on 
freight. Whether they will purchase this 
year at the prices prevailing, remains to 
be seen. Wheat in Ontario is held at 
firm prices. The large millers state that 
conditions in the flour market have not 
changed for a month.
Manitoba Wheat Flour— Per bbl.

Finit patente ......................................... 6 76
Second patente .....................................
Strong bakers* .......................................

616
• 66

Flour In cotton eacka. 10 cents per barrel more.
Car Small

Winter Wheat Flour— lots. lots.
Fancy patent* ....................................... .. 6 ?6 • 60
90 per cent., in wood ........................ 6 00
90 per cent., in bags .......................... .. 260 160
Straight roller ....................................... . 6 70 6 90

Blended flour ............. ............................... ..6 75 6 25

CEREALS.—This market, like the
feed and flour markets, is quiet. Prices 
are nominal, and little business is being 
done. As soon as cooler weather arrives, 
business should be better.

Per 16-16. seek.
Kiln dried ................................................  1 «6 ISO
Softer grades ..........................................  1 30 136

Boned OsU- *>'• tn late.
Small lots ................................................. m S16
* begs er more .................................... 3 61%
Rolled oat» In cotton sacks, 6 cents more. 

Oatmeal—fine, standard and granulated. 16 per cent 
over roiled oats to SOe. In lute.

Boiled Wheel- 1164b. bhls.
SmaH lota ......................................................... 316

Homlnr. per 16-lb. sac* ....................................... 1 T6

FEEDS.—A little better business has 
been done during the past week in feeds. 
Evidently someone is running out of 
stock, or is prepared to take chances on 
the present market. While large millers 
still quote old prices for bran, shorts, 
middlings, etc.—$25. $27 and $.10—these 
can be bought for $21-$22. $21-$24 and 
$25-$26. Even the big milling concerns 
will not turn business down at the 
lower prices.
Mm Fees*- c» tot» pe. toe

Middling. ....................................................SCO
Wheat moule. ..................................................
Feed flour ..................................................  36 00
Mixed chop, ton ...............................................
Crushed oats, too ............................. ..............
Barley, pot, 96 lbs.................................... 3 00
Oats, chop, ton ................................................
Barley chop, ton .............................................
Feed oats, cleaned, Manitoba, bush............

30 00 
30 00
36 00 
36 00 
36 00 
4 00 

36 00 
36 00 
066

TORONTO.
FLOUR.—Business is very dull,—a 

continued rather than a new condition,—■ 
and the result is that some of the mills 
are beginning to slow down, having filled 
up their storage capacity to a large ex
tent. Not only is the demand off in the 
domestic department, but there is little 
being done for export. It is not that 
there is not interest enough but the bids 
are out of line. For this there are two 
reasons. On the one baud the price of 
wheat is high compared with the United 
States and on the other hand the diffi
culties of securing transportation have 
been added to the increasing freight 
rates, until quotations are out of line 
considerably. Then again, the position 
is that the millers are not finding a de
mand for their first-grade flour and are 
therefore not in position to produce sec
ond grade for export. Although dull 
situation continues, strength and prices 
are firm.
Manitoba Wheat Flour-

Small Tar 
lota. Iota, 

per bbl. per hM.
First patent .............................................  • 60 6 W
Second patent ........................................  6 30 6 16
Strong bakers ................... .....................  • 10 6 66

Flour to cotton necks, 10e per bbl. more.
Small Car

Winter Wheat Flour- lota. lots.
per bbl. per bbl.

Fancy patenta ........................................ I» 136
tn per cent. .............................................. • to 4 66
Straight roller ......................................  166 4 00
Blended flour .......................................  6 36 4 »

CEREALS.—Week shows little change 
in the situation, which is generally firm 
on recent advances by millers. There is 
still a shortage on account of plants for 
a time having felt the shortage of Can
adian oats. Business is only fair and 
colder weather would help materially.

........ i w.... »» « M.... ?*> i«
..... l« tis.... l* I»........ see

I*
........... I»

Barley, pearl. 96 lha. .............
TWIrwheat grits 16 lha. .....
Tom flour, S lha, ....................
Com meal, yellow, M lha. .......
Orahato floor. W lha. .............
Bfomtoy. granulated. » lbs. .
Homlnr. pearl. II lha. ..........
Oatmeal, standard. • lha. ....
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Oatmeal, granulated, » lha. ............................. 3#
Peas, Canadian, boiling, buah.................... 2 75 3 00
Pea», split, M lbe. ................................................. 616
Rolled oata, 901b. bags ............................... 3» 3 46
Rolled wheat, MO-lb. bbl............................... 1 76 4 00
Rye flour, II lbs........................................................ 8 60
Wheatleta, * lb».............................................  3 75 4 00
Whole wheat flour, » lbs. ......................... 3 76 4 00

MILL FEEDS.—Little change in sit
uation. Prices are generally firm at the 
big mill quotations, which are at the top, 
although there are general concessions of 
a dollar a ton. With mills slackening and 
cold weather liable to commence at any 
time, the situation is likely to get still 
stronger.
MUl Fwte- Mixed een, POT to.

Bran ............................................................  24 00 26 AO
Shortl .........................................................  26 00 22 06
Middlings .................................................... 2» 60 SI 00
Wheat moulee .................................................. 30»

Feed flour, per bag .....................................  1 75 1 86
Oat*—

No. 3, Ontario, outside points ..................... 0 48
No. 3. C.W........................................................... 0 66

WINNIPEG.
FLOUR AND CEREAL.—No change 

whatever has been struck in prices and 
still there is no change expected. Some 
improvement is noted in the quantity 
of grain being marketed. Millers are 
now almost unanimous in the opinion 
that the delay in producing the grain 
has not resulted so much because farm
ers were holding in the hope of getting 
higher prices, but because they have 
been so busy getting land under culti
vation that they had no time for any
thing else. It is now certain that there 
will he a greater acreage next year than 
ever before.
Manitoba Wheat Flour— ter bbl.

First patents ................................................ 660
Second patent* .............................................
Strong bakers' ...............................................

on

Rolled oat*, per 96 lbe. ..................................
Oatmeal, fine, standard and gran'd. * lbs 1»

Donations totalling 1.250 barrels of 
flour manufactured in the Canadian 
North-West were received hv Hector 
Prudhomme, treasurer , of the Belgian 
Relief Fund, Montreal, last week. Three 
ears of the donation were shipped by 
the Robin Hood Milling Company, and 
the other two cars from the Strome Mil
ling Company of Strome. Alta.Brea



Fruit and Vegetables

Grape Fruit Are Very Cheap; Lemons Firmer
Price of Former About $2.00 Less Than a Year Ago—Shipments 
of Lemons Coming Slower—Apples Somewhat Firmer—A Better 
Demand for Fall Vegetables at Lower Prices.

MONTREAL.
FRUIT.—Prices on apples are firming, 

particularly McIntosh Reds and Fa
meuse, which are $1 and 50c a barrel 
higher than last week, respectively. This 
is unusual, as towards the close of navi
gation apples are often rushed down 
from Ontario to take advantage of low 
freight rates, resulting in a weaker mar
ket. However, there has been an excep
tional demand of late for the above 
varieties, which no doubt accounts for 
firm market. Baldwin’s, Russetts and 
Spys have arrived on the market. Cran
berries are selling at about the same 
price, but the demand is not exceptional. 
The lemon market is very firm, lemons 
being seemingly scarce. First arrivals 
of Malaga grapes in kegs were re
ceived this week, worth $5. The price 
is about the same as in 1913. Oranges 
are up in price to $4 per box, due to 
the California crop of Valencias being 

•almost exhausted.
Apple*—

Baldwin», No. 1, bbl.......................................... 3 00
Spy». No. 1. bbl.................................................. 3 35
Rneaetfl, No. 1. bbl............................................. 3 25
Greenings, No. 1, bbl........................................ 3 00
Fameuse. No. 1, bbl.......................................... 4 00
McIntosh Reds, No. 1. bbl................................ 4 50

No. 2, all varieties, 50c less per barrel.
Bananas, crate ................................................ 2 00 2 25
Cranberries, bbl.................................................  5 00 T 00
Grapefruits, Jamaica, case ............. ...................... 3 00
Grapes, Cal., box ................................................... 2 40
Grapes, Can., small basket ..................... 0 17 0 20
Lemons. Mesainaa—

Extra fancy. 300 site ...................................... 3 50
Mme*, small boxes ............. ................................... 1 *

Cal. late Valencia. 150-176-200 216.................. 4 00
Cal.. 100-126-150-288 sire box ........................... 4 00

VEGETABLES. — Principal demand 
is for eelery and potatoes. Artichokes 
move slowly, and are 25c per bag cheap
er. American beans took a jump, ow
ing to scarcity in the States, advancing 
from $2.25 per basket to $3-$4. There 
are lots of cabbage on the market, and 
if demand were good, price would be 
higher. They are bringing 25-50c. 
Cauliflowers are scarcer, and slightly 
dearer. American cucumbers are com
ing in, selling $1.50 per doz., Canadians 
being done. American celery being 
brought in; brings $3-$4. There is lots 
of local celery yet, but not so good as 
American. Bass of red onions, 75 lbs. 
and lew to the bag, bring $1.50. Peppers

are not too plentiful here, but lots com
ing in from the States. If there is 
plenty of spinach on the market, it sells 
25c per box, otherwise it is 50e. Little 
demand for hothouse tomatoes at 18c 
to 25c.
Artichokes, bag .............................
Beans, American, basket ..........
Beets, bag .....................................
Cabbage, per dozen .....................
Carrots, bag ....................................
Cauliflower, dozen ........................
Cucumbers, doz...............................
Celery, crate ..................................
Egg plant, per dozen ..................
Lettuce, head, per box ...............
Curly lettuce, per box ................

Spanish, per case .................
Spanish, per H case .............
Native, per doz. bunches ...
Red. 751b. bags .....................

Parsnips, bag ...............................
Parsley, doz. bunches ................
Peppers, green, 3% qt. basket .. 
Potatoes-

M ont real, bag .........................
Potatoes, sweet, Jersey, hpr. 

Spinach. Montreal, in boxes. ..
Turnips, bag ................................
Tomatoes, hothouse, lb...............
Watercress, dor................................

300
0 40 
0 25 
0 50

3 00 
1 75 
1 80

0 30

0 10

0 68i so
0 25 0 30 
0 18

1 264 10
0 50 
0 50 000 1 00 
1 80 
4 00too
1 75
1 25

300 
1 75l on1 50 
U 75 
0 20 
0 50

0 75 
1 75 
0 60 
0 73 
0 25 
0 40

TORONTO.
FRUIT.—Fruit market closed last 

Saturday and dealers are now in usual 
winter quarters. Business in domestic 
fruits is now largely over with the ex
ception of apples and other late veri
ties. Grapefruit are very cheap this 
year, being about $2 a case under the fig
ure quoted a year ago. This should mean 
big business in this line. Valencia 
nrans'es are about the end and situs 
navels are being sold with the prospects 
for Floridas bein'? in shortly. Several 
ears of South Ameriean oranges have 
been brought in to fill up the gap be
tween the seasons. Lemons are inclin 'd 
to be firmer on account of difficulty in 
getting shipments forward. Messines 
are now being sold generally, as Verdil- 
las are about done. Some Canadian 
grapes are still being sold, but the end 
of the tomatoes has just about been 
reached. There are some cheap cran
berries of second quality being sold 
under $5 barrel.

Wagnrn ......................
Greening* ....................
King* ........................................................

..IS
.. IS

IS
1 * 
IT*
1 S
s

. I s f s

McIntosh Red» ........ ::: IS is

No. ie. to-50c lee.
Benefit, per bunch ...................................... 1 W IN
Cantaloupe»—

Colorado, crate ................................................... 1 75
Cocoanuts, sack ........................................................ 3 T5
Cranberries ........................................  6 60 ....
Grape»—

Canadian. 6-qL bkta. .............................. 0 14 0 »
Tokays ........................................................... 1 10 2 00
Malaga, barrel ...................................  4 60 6 60

Orange»
Navels ........................................................... 3 26 3 TS
California, late Valencias .......................... 3 00 3 66

Lemons, Messina* .................................... 4 00 4 50
Limes, per 100 ................................................* .... 1 JO
Pears—

California, box ................................................... 3 26
Canadian, late varieties .....................   0 40 0 50

Pineapple», Porto Rico, case ,10......................... 4 50
(Juinces ................................................................ 0 60 0 75
Grape fruit ......................................................... 3 10 3 25

VEGETABLES.—A little better busi
ness is reported in vegetables. People 
generally seem to be buying for winter 
supply and this helps things along. 
Beets, carrots, parsnips and other 
hardy vegetables are a few cents cheap 
er. Ontario potatoes are also cheaper, 
selling at 60c to 65c a bag, while Dela
wares are firmer at 75c to 80c. Cauli
flowers are being sold at lower figures.
Beets, Cansdian, bag ...............
Beans, Canadian, basket ........ .
Cabbage. Canadian, dozen ...
Carrot*, bag ...............................
Cauliflower, do*............. ..............
‘‘Itvon*, dot............................... .
Egg Plant, 11 qt. basket ........
Cucumber*—

Slicing .......................... .........
Medium pickling sites ....

Gherkin* ......................................
Celery, California, case ..........
Cam. per do*................................
Mushroom*, per lb......................
Water Cress. 11 qt. basket .. 
Onions—

Spanish, big crate .............
Can.. 75-lb. bags ..................

Green peppers, basket ..........
Red peppers ................................
Potatoes. Delaware ..................
Potatoes, Canadian, hag ........
Parsley, basket. 11-qt ............
Pumpkin* .......,............................
Tomatoes, Canadian, basket
Turnip», hag ................ ............
Sweet potatoes, hamper ........
Squash. Hubbard, do*...............
T-ettnce. box ...............................
Parsnips, Canadian, bag ......
I* ‘*inmons California, crate 
Pommegranatea, do*...................

0 624
IS
OS
0 62H 0 50
6S

OS0 s
360 
0 10
OS

300
OS
OS
Ô TO 
0 60
OS0»0»
1 s

OS
OS
OS0 s
0 76on
0 s

IS 
0 TO
0 s

o 'in*on 
o s

3 16
1 S
0 s
OS 
OS on os os o s 
os
1 s on t s
0 TO2 Son

Wm. DeYoung, of the grocery firm of 
Allan & DeYoung. Port Colbome, Ont., 
has volunteered for service with the sec
ond Canadian contingent. Mr. DeYoung 
was drill instructor in the Canadian 
Naval Service for four years, being on 
active dntv as gunner on the cruiser 
Canada of Halifax, and the Viirilant on 
the Great Lakes.
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Frozen Stocks Are Now Going to the Trade
This Should Help Business, Particularly in Quebec, Where a 
License Must be Held to Sell Fresh Fish, but Not Frozen —
Weather Still Too Warm for Brisk Business.

MONTREAL.
FISH AND OYSTERS.—There is a 

scarcity of halibut this week owing to 
storms on the coast. Price remains the 
same. Dealers have some nice frozen 

.stock to take the place of fresh should 
the latter run out. Haddock and cod
are in good supply. Whitefish and dore 
remain scarce, the price for which was 
raised a week ago. Lake trout is in good 
supply, but the season will be over this 
week, after which dealers will handle 
frozen fish. As in Quebec Province gro
cers are not allowed to handle fresh fish 
without paying a butcher’s license, their 
chance to handle frozen fish is now at 
hand. Mackerel is coming in freely, and 
is cheap at 10c, and of good quality. 
Skinned bullheads and perch are fairly 
plentiful, and there is a good demand 
for all kinds of boneless fish, as well as 
salt herring, salmon and green cod fish. 
Country dealers just now are laying in a 
supply before navigation closes. The 
demand is good for all kinds of smoked 
fish. There is a good demand for bulk 
oysters, and the weather is now favoring 
this business. Shelled stock—Maipeques 
and Cape Cods—is going well, and the 
supply is fair. Former are selling $7 
to $10 per bbl., and the latter in large 
barrels for $9.

. 0 12 6 12

. 0 11 n 15
. 0 08 0 06 0 07
. 0 10 0 06 0 07

n '9
. 0 09 0 10
. 011 0 11

.. 0 12 0 12

1 ont reel Toronto
.07% .08-.09
.07% .«-/g

. .11 .12
.09

.12
l.no 1.20

. 1.20 1.20
. .20
. 1.20
... 1.30 1.25-1.60

.25 .23
. 1.10 1.25
. 1.75 1.80

.39

TORONTO.
FISH AND OYSTERS.—Frozen hali

but is now being sold in the Toronto 
market at 9c and 10c a pound, and 
frozen qualla salmon will be in in a few 
days; there is no price on the latter as 
yet. Business is only fair, the unusually 
warm and open weather not being favor
able to a brisk demand. This is particu
larly true with regard to smoked and 
cured varieties. Oyster business con
tinues rather slow, although there has 
been some improvement of late, 

raean fish.
Mrmtrvwl Toronto

Halibut, fancy «prana, par lb. ............... •« • U
Haddock, fancy, tapraea. lb. .................... **•
Stank end. fancy, «pma, lb.....................  • * MM Cl
Market end. per IK .....................................

Flonndcra. fancy, aapreaa. lb......................  » ■ • I

(«ftsp» salmon .................................................. 0 14 ....
li. C. salmon ................................................. U It u 11

Hilled salmon .............................................  0 15 ....
' 'reesed bullheads, per lb.............................. 0 10 0 10
Whitefish, per lb. ......................................... 0 12 0 11

Lake trout, per lb..................................... 0 11 0 11
Itlueflsh, per lb................................................  <* 16 0 12
Herring», per 100 count ................................  2 00
Herring, lb..................................... .. .......................... 0 07
Dore, per lb. ...................................
Mackerel, per lb..................................
sea bass, per lb., black..............................  0 II
Dike, per lb. .................................................. 0 08
Perch, per lb.......................................
' »rp ......................................................
Kelt ......................................................
Pickerel ............................................................. 0 II
Smelts, lb...................................................

SMOKED FISn.

Baddies, per lb.................................  07%
Baddies, 15-lb. and 30-lb. boxes. lb..
Baddies, fillets, per lb. ........................
Baddies, Ntobe, boneless, per lb................... 09
Herring, Ciscoe .............................................. 1.80
**t. John boaters. 100 in box .................... 1.00
Yarmouth bloater», 80 in box ....................1.20
Smoked herrings, medium, box ................. .20
Smoked boneless herrings. 10-lb. box.......1.20
Kippered herring», selected, 60 in box
Smoked salmon, per lb................ ............
Kippered herrings, ordinary. 60 in box
Cisco# herrings, basket of 15 lbs............
Smoked halibut ............................................

FROZEN FISH—SEA FISH.
Salmon— Montreal Toronto

Gaspe. large, per lb. ...............................
Red, steel heads, per lb. ................ It-.13
Red, sock eyes, per lb. ....................10-.11
Red. Cohoes or eilrers, lb.............W
Pale, qualla, dressed, per lb..........0T-.W%

Halibut, white western, large and
medium, per lb.......................................OTU-.08

Halibut, eastern chicken and me
dium, per lb. .........................................66

Mackerel, bloater, per lb.......................Of-.OS
Haddock, medium and large, lb..........06*4-.08
Market endflah. per lb. .........................66-.06H
Steak codfish, per lb................................ Og%-.0T
Canadian soles, per lb. ........................ 08 _ •••
Blue fish, per lb....................................... 16-.1T .11
Smelts .................................................................. 10

FROZEN-LAKE AND RIVER.
White fish, large, per lb......................... 10.11
Whlte fish, small tnllbeea. per lh.. .6614 .07 
l ake trout, large and medium, lb. .11-12
Dore, drees or round, lb. ..................... 0S-.10
Pike, dressed and headless, lb....... JSMMT
Pike, round, per lb. ............................... 06-.0614

PICKLED FISH.
Salmon, Labrador, tierces, 360 lb.............  20 00
Salmon, Labrador, bbl».. DO lbs............... 14 «J
Salmon. Labrador, half bbl».. 100 lb».... 7 60
Salmon. B.C.. bbl»....................... ............. 13 00
Sea trout, Baffin'» Bay. bbl».. 20» lb.......It 00
Sea trout, Labrador, bbls., 200 Hv.. . ..... It 60 
Sea trout, Labrador, half bbls., 200 lb— <
Mackerel. N.S.. bbls.. 100 Ik.....................12 00
Mackerel, N.8.. half bbl».. WO lb............. 7 no
Mackerel. N.8., palls. 30 lbs....................... ITS
Herring», Labrador, bbls. .......................... 6 76
Herring». Labrador, half bbls. .................... 3 10
Henbm Nora Scotia, bbls....................  *00
Herrings, Nora Sootta, half this. ............ 3 10
i.ake trout, half bbls...................................... ....
Onebee sardine», bbl». ................................. 6 JW
Onebee sardine», half bbls. ....................... till
Twites and wounds, per lb. ......................... ** "pk ....
Seoteh herrings, imported, half bble........  100
Holland herring», tested milkers, hf bbl» T« ....
Holland herring», Imp"ted milker», kegs. 0 « 0 75-1 OO
Holland herring*, mixed, half bbls. T» •
Holland herrings, mixed, keg». J 2 6 10-0 96
T/tchfroe herring», box ................................ 1» •
Turbot, bbl...................................... .............. . 1< 66

DRIED AND PREPARED FISH.
Dried codfish. medium end email, W» Tb. T 9»
Dried heke. medium and large, 106 lb... 6 00 
Dried nnlloek. medium and lame. 100 lb. * *6 
Dveeeed or elrinle** rodfleh, 10»-lh. case.. 7 60

mdflah. 2-1K Nocks, 2»-lb. to*,
I uer lh................................................................ •• I»

.11 
.11-. 13 

,U 
.11

.or%-.o8

.09

.10
M

.OT-.OI

.0T-.06

.10 

.07 

.12 
.05-.W 

.nr 
.ot-.«

14 00

I 30

2 00• n
3 26
• 25 
340
• 00

re

• *6

lluneless codfish, 2-lb. blocks, 20-lb. bxs.,
pei lb............................................................... 0 07

Boneless oodtish, stripe, 20-lb. boxes........ 0 12
Shredded codfish, 12-lb. boxes, 24 cartons,

a box ............................................................. 180
Boneless codfish, in 2-lb. and 3-lb. boxes 0 16

BULK OYBTERS, GLAMS, ETC.
Standards, solid meats, gal........................... 1 76
Standards, ordinary, gal................................ 1 50
Selects, per gai.................................................  2 00
Best clams, imp. gallon ............................. 160
Best scollops, imp. gallon ....................... 2 26
Best prawns, imp. gallon ...........................  100
Best shrimps, imp. gallon ........................ 2 26
Sealed, best standards, quart cans, each.. 0 60
Sealed, best select, quart cans, each ....... 0 80
CLAMS, MUSSELS AND SHBL1 

A (JEANS, ETC.
Oysters, per gal..........................................»... 1 66
Cape Cod shell oysters, per bbl................... •
Malpeque, shell oysters, «elected J.A.P.,

per bbl .....................................................  6 00
Malpeque, shell oysters, C.C.I., bbl........ 1100
Clams, per bbl.................................................. 6 06
Mussels, per bbl................................................ 6 00
Lire lobsters, medium and large, lb......... 0 30
Boiled lobsters, medium and large, lb... 0 32
Soft shelled crabs, doe......................
Winkles, bush.......................................
Little Necks, per 100 ...................................  1

007 OOT
0 Vi 0 10

1 80 1 80
s 0 16 0 16
ETC.
. 1 75 1 75
. 1 50 1 65
. 200 2 00

. 225

1.. 050
. 060
ISH. CRUST-

2 10

. 6 00 10 00

. 1100

. 600

. 030

. 032

....

WINNIPEG.
FISH.—The cold weather which ia 

really necessary to bring about a strong 
demand for this line, has hardly come. 
It is evident, however, that with Novem
ber there will be a greatly increased de
mand. During the week there has just 
been one price change—fresh cod having 
dropped from 12y2c to 10c per lb. For 
oysters the demand is improving.
Fish-

Whitefish. per lb. ...........................................
Pickerel ...............................................................

Gold eyes ............................................................
Jackfish ................ ................................................
Halibut ..................... ..........................................
Salmon .................................................................
Fresh sole ............................................................
Fresh cod .................................................. ....
Fresh smelts ......................................................
Oysters, per gal............................. ..................
Shell oysters, per cwt........................................
Shell oysters, per bbl........................................
Daddies ................................................................
Haddiee, fillets ..................................................

—$—

A NEW CEREAL FOOD.
The Roman Meal Co.» manufacturers 

of Roman meal, a new cereal food, have 
located in Toronto at the establishment 
of the Campbell Milling Co., West To
ronto. This food is made from whole 
wheat, whole rye and deodorized flax
seed. Dr. Jackson, the inventor of the 
food, is at the head of the company 
here. In the United States there are 
factories at Tacoma, Wa*h., and Duluth.

0 09 
006 
0 12% 
0 08% 
004 
0 12 
0 16 
0 10 
0 10 
0 11 
2 76 
200 

17 00 
009 
0 12%
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Produce and Provisions

American Eggs Are Maintaining the Balance
Exports Will Continue to England as Long as Navigation is 
Open, but Big Supply Over the Border Will Prevent Undue 
Advance in Prices—Conditions Generally Quiet.

MONTREAL.
PROVISIONS.—The lard market is 

easier, especially the compound lard 
market, which went away down last 
week, cotton oil being sold at the lowest 
figure for years, owing to the big cotton 
crop and the lack of American export 
business. Prices in the provision market 
are steady, and the volume of business 
done is not big.
Ham»- Per lb.

Medium, per lb. ............................................... 0 If
Large, per lb......................................................... 0 IS

Back»—
Plain, bone In ................................................... OK
Light, per lb. ...................................................... 9 22
Boneless ................................................................ 0*
Peameal ............................................!................... • 27

Breakfast, per lb. ............................... 0 If 6 20
BoD ........................................................................ 0 IT
Shoulders, bone In .......................................... 0 15
Shoulders, boneless .......................................... 0 16%

Cooked M ea ta
ll am s, boiled, per lb.......................................... 0 27
Hams, roast., per lb............................................ 0 30
Shoulders, boiled ........................................... . • 2T
Shoulders, roasted ............................................ OS

Dry Salt Meeta-
Long dear baeoo, 50-70 lbs. .......................... • 15%
Long dear bacon. 10-100 lbs.......................... 0 14%
Flanks, bone ha, not eaoked ......................... 0 15%

Barrelled Pork— Per bbl.
Heavy short cut meaa ...................................... 29 00
Heavy short cut dear ...................................... 29 00
Clear fat pork .................................................... 28 00
Clear pork ............................................................ 27 00

Lard, Pure- Per lb.
Tierces, 350 lbe„ net ........................................ 0 12%
Tubs. 60 lbs. net .............................................. 0 13%
Boxes, 50 lbs. net ............................................ 0 13
Palls, wood, 10 lbe grew ............................ 013%
Palls, tin, 20 lbe. grow .............................. 0 12%
Cases, 10-tb, tins, 60 in case ......................... 0 13%
Cases, 3 and 6-lb. tins, 60 In case.................. 0 13%
Bricks, 1 lb., each ......................................... 814

Lard. Compound-
Tierces. 375 lbe., net ........................................ 0 09%
Tubs, 50 lbs., net .............................................. 0 10
Boxes, 50 lbe., net ............................................ 0 10
Pails, wood. 20 lbs., net.................................. 0 10%
Palls, tin, 20 lbs., grow.................................... 0 10%
Cases, 10-lt>. tins, 60 In case............................ 0 11
Cases, 3 and 5-lb. tine, 60 In case............... 0 11
Bricks, 1 lb., each ........ ............... .................. 0 12

°^>rt*»ed, abattoir killed ......................... 11 60 12 00

BUTTER.—The market eased up last 
week, but prices remain about the same, 
finest creamery bringing 29c to 30c. The 
amount of business done is not big.
Rutter—
Finest creamery, new milk ........................  0 29 0 30

Dairy butter .............................................. 0* I»

CHEESE. — Market is quiet, and
prices remain abont the same as last 
week. Was a little easier early in the 
week.
“nET ...........................................................  I* «U

Old «pedals, per lb...................................  0 IS III
«niton ..........................................................  #11 0 IS

EGGS.—The increased demand for

eggs for export has strengthened the 
market considerably, the price for new- 
laids jumping from 36c to 41e during the 
week. Prices for No. l’s and selects 
jumped a cent each. The fact that eggs 
are getting scarce is also affecting mar
ket considerably.
Eggs, case Iota-

New laids ............................................................ 0 41
Selects ......................................  0 31
No. Is .................................................................... 0 29
Splits .................................................................... 0 20

HONEY.—Dealers are selling honey 
right along, and there is no change in 
the market.

White Clover Buckwheat
Honey— per lb. per lb.

Barrels ............................................ 0 11% 0 08%
Tine, 50 lbe. ........................... lit III
Tins. » lbe................................. 0 12% 0 10
Tins. 5 and 10 lbe. .............. §12% 0 10
Comb, 13-14 ox. section ........ 0 17-0 IT 0 14-0 16

TORONTO.
PROVISIONS.—Business is only fair, 

but comparatively satisfactory under the 
existing conditions and with unseason
able weather prevailing. The hog mar
ket is ktill easier than a week ago, and 
there is a reduction of a cent on backs 
and coo ted meats, while pure lard 
has slumped a quarter cent pound.
Hams—

light, per lb. ........................................... 0 II 0 18%
Medium, per lb.......... ............................... 0 17% I IS
Large, per lb. ........................................... 118% 117

Backs—
Racks, per lb.............................................. 0 21 0 22
Boneless, per lb.......................................... 0 22 0 23
Pea meal, per lb. ............................... 5 28 I 24

Bacon-
Breakfast. per lb. ................................... Oil fit
Roll, per lb. ............................................  6 14% 5 IS
flhonMers. per lb. ................................. 615% 8 14
Pickled meats-lc lew than smoked.

Dry Balt Meats—
Long dear becon, light .........................  0M 114%

Cooked Meets—
Hams, boiled, per lb. ............................ 0 2$ 0 21
Hams, roast, per lb................................... 0 25% 0 2B%
BhonMem. boiled, per lb. .................... 0 21 6 21
Shoulder», roast, per lb.............................  0 30 0 21

Barrelled Pork-
Heavy mew pork, per bbl. ....................* 60 21 50
Short cut. per bbL ................................. V 01 9 68

Lard. Pure—
Tierces. 400 lbs., per lb. ........................ 0 12 8 12%
Tube. 60 lbe. ............................................ 0 12% 012%
Pails ....... ................................................... 0 12% 113
Tins. 3 end 6 lbe.. per lb........................ 0 13 0 12%
Bricks. 1 lb., per lb...............................  0 13% 0 14%

Lard. Compound—
Tierces. 460 The., per lb. .......................  161% 0 61%
Tube. 16 lbs. per lb.................................. 0«0% ill
PaOs. 26 lbs., per lb. ...................»....... 6 «% • 16%

°ÇjÔ.B.. live, per cwt..,.................................... ISO
Live, fed and watered, per cwt.................. 7 16
Drewed. perewt .................................... 1071 1171

BUTTER.—Situation shows no change 
for the week except that things are if 
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anything more quiet. There seems to be 
a supply about equal to the demand, and 
there has been no change in the prices.
Butter-

Creamery prints, fresh made ............. 0 20 0 31
Separator prints ....................................... 0 27 0 28
Dairy prints, choice ...............................  0 21 0 27
Dairy, solids ............................................  0 21 0 21
Bakere .......................................................... 0 10 0»
CHEESE.—Market here is also very 

quiet, with prices generally holding firm, 
although there is an easier tendency 
noted at outside points.
Ch<oid. Iirst ............  I ITU « 17%

Old, twin......................................................  0 IT* 6 1.
Not., large ................................................. • lilt I 11%
New. twin* ...............................................  I 11% «11%

EGGS.—Export demand for eggs con
tinues, and there are large consignments 
going forward. It is expected that this 
demand will continue until the close of 
navigation. Were the trade depending 
upon this country alone to make up this 
supply there would be a big shortage in 
the market, but it must be remembered 
that there is the American market to 
maintain the balance, and at the moment 
the market in the States is very top 
heavy. It is reported that there are be
tween 500,000 cases and 600,000 eases of 
a surplus, and this should prevent fur
ther increases to a large extent, although 
during the week there has been a firmer 
demand for strictly fresh, and the price 
has advanced with some dealers.
Egg», cane lot»— Per dozen.

Strictly nvw laid, in cartons ........... 0 35 n 38
Select» ......................................................... 0 31 r 32
Straight* .............................................................. 0 29
Trade eggs ........................................................... 0 26
POULTRY.—There is a small demand 

in this market, and the shipments are 
not heavy. What stock is coming is in 
very poor condition, and is not worth a 
high price. Figures quoted should be in
creased le to 2c to estimate selling price.
Tieh Stock— Tin-, im.r»wi ....................................  SB-on in

Spring chicken. Ib. ....................... I 10-0 11 I II
Turk en. Tonne ......................................... I II I IS
Torken. old Toe .................................... Ill I IS
Dnrkltngi ..........................................  SB-tlt S II
Dock, ............................................... IB-1 HI llt-llS
Ooew ................................................ SB-IW I IS—S M
HONEY.—Market is very quiet, and 

continues without any important change.
**^3eror honor, bbl»., per lb........ ........... S 11 I Uj(

ÏÏ SS ===== ?■ If



CANADIAN GROCER

WINNIPEG.
FRUIT.—The week has seen much 

larger buying, a fair demand being felt 
for apples, and a large demand for pears 
and California grapes. Apples are now 
considerably Armer. Many of the fruit 
men suffered losses on fall lines and are 
keeping their stock of winter apples ex
ceedingly low to avoid any further 
losses. The result is a supply hardly 
equal to demand, and quotations are 50c 
up, barrels now moving to the dealer at 
from $3.75 to $4. Box apples, on the 
other hand, have fallen off 25c in price. 
There seems no real reason for this ex
cept that they would not move at $1.75 
and so were put down to $1.50. Ontario 
grapes are off the market. For Tokays, 
as has been said, the demand is good, 
but prices weakened, general quotations 
now being $2.25.
Apple»—

Washington .......................................................
A prie», bbl». .............................................  3 75
B.C. box apple» ...............................................

Cranberries, bbl...........................................................
Bananas, lb..................................................................
Lemons—

California .............................................................
Messina ....................................................... ....

Oranges, California Valencias ............................
Pears .................................................................. 3 oo
Pears, Michigan, in bbl*................................ 4 50

California Tokay .....................................  2 25

VEGETABLES.—-For sweet potatoes 
there is a very heavy demand, and as 
was the case last week, the supply 
is entirely inadequate. As a mat
ter of fact, there are hardly any sweet 
potatoes on the market, and a couple 
of cars coming in next week are already
sold. B.C. celery continues to move well 
as do onions. California onions have 
fallen off somewhat in price, being now 
quoted at $1.75.
Celery. BX3.......................... .................. .................... • £
Heed lettuce. Minnesota, hamper..................... 3 80
Onions— . _

California, MO-lb. «act. ................................... 17»
V.lmel.. nar cm ............................................

Paieley, par dot. bunchas ................................... J «
Sweet potatoes ......................................................... 4 w>
B. C. celery, per case ...........................;........... • *»

IS THIS BUSINESS?
A story was told in Canadian Grocer 

recently of a merchant (who got the 
reputation for beinsr live) who had on 
his counter a revolving device for dis
playing samples of hisenits, and on be
ing asked whether he sold many, replied 
that he did not for the simple reason 
that he did not carry them. He did not 
know where the advertising device had 
come from.

A man walked into a store the other 
day and, aeeinsr a card hnnsnnsr up ad
vertising -------- toffee, asked for some.
The merchant replied that he did not 
carry it. Attention was drawn to the 
card. He said he did not know where it 
came from, as the traveler had not called 
upon him.

It was abont time he did carry it.

Foolish Talk About Grape Fruit
Toronto Star Editorial Makes Statements 
Which Show the Entire Ignorance of the Writer 
on the Subject — No Stocks Were Carried 
Through the Summer.

As an example of the unjust criticisms 
which are being continually directed at 
the grocery trade by editorial arm-chair 
critics of the daily press, the item “Left- 
Over Grapefruit’’ which appeared re
cently in the Toronto Daily Star editor
ial columns is a masterpiece; as an in
stance of the ignorance of some of these 
writers of the subjects upon which they 
endeavor to mould public opinion it is a 
revelation.

In caustic terms this writer sets forth 
in part: “The customer who buys it 
thinking that he is getting new fruit, 
like the snow apples that blush along
side, discovers his error when he tries to 
eat the srapefruit. Its exterior is hand
some. Inside it is a fraud. Its seeds 
have begun to sprout; its juices to dry 
up; its meat is stringy. These goods, in
stead of being sold off cheaply last 
season when the season ended, seem to 
have been put into cold storage, kept 
all summer, and now, through the re
tailers, are being palmed off on the pub
lic when the prices are good.’’

Here are some of the errors the writer 
has made:

The grapefruit now being sold was 
not carried over the summer.

There has been none of last season’s 
fruit on the market since early this sum
mer.

Grapefruit will not stand cold stor
age; dealers prefer to have their ship
ments come up from Florida without 
iee.

The fruit when kept in cold storage 
spots on the outside and is not affected 
at the core.

The supply last season was short and 
it was known in the spring that there 
would be a big crop this fall.

Grapefruit to-day is $2 a case cheap
er than it was at this time last year and 
$1 a ease cheaper than in the spring. 
And what is more, futures could have 
been bought last February at these 
lower prices.

The whole situation, as outlined by 
this writer, is wrong in every aspect; it 
is a grave injustice to the trade. What 
he alleges would be neither a possible 
proceeding or a plausible one from a 
business standpoint. In the Arst place, 
the fruit would not stand the cold stor
age, and in .the second, it would have 
meant a loss of at least $1 a case, which 
the dealer would know at that time if 
he were in touch with the market. In
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February, futures were being sold in the 
market for more than $1, the then pre
vailing price.

When the writer states that the fruit 
is of Bne appearance and rotten at the 
core he shows his further ignorance of 
the subject. Grapefruit in cold storage 
spots on the outside. The complaint re
ferred to is known as stem end waste, 
and the matter has had the attention of 
importers. Exporters claim that there 
is no way of knowing when fruit 
may be affected in this manner. Some 
samples from one orchard will be affect
ed, and others will be in Ane condition.

As to price, wholesalers are to-day 
paying $2.50 for their fruit, as compared 
with $4.50 to $4.65 paid a year ago at 
this time. This does not look as though 
it would have been a good business pro
position to carry stocks over and pay 
the storage.

If there is any single statement or ob
servation in the Star item that has not 
been shown to be far from the facts of 
the case Canadian Grocer cannot And it.

--«--
POTATOES ON CITY LOTS.

Department of Agriculture Would Use 
Vacant Lands in Toronto.

The Provincial Department of Agri
culture has a proposal to utilize vacant 
building lots in Toronto for growing po
tatoes. Superintendent Wilson says:

“There are 10,000 lots that will aver
age a quarter acre in each and contig
uous to Toronto that will not be required 
for building for many months to come. 
Much of this land is in sections where 
the very best market gardens Aourished 
not long ago. The city should make pro
vision for the use of this land.

“This department will undertake to 
arrange for the plowing of the ground, 
and the city should take advantage of 
the present prices of potatoes and pur
chase a sufficient quantity to seed the 
vacant land while they can be secured 
at 50 cents a bushel. This seed can be 
stored, and sold in the spring, if it is not 
required, for more than it is worth now. 
The parties to whom the seed is given 
should either pay for it or make an 
agreement to return not only the same 
amount of potatoes they secured from 
the city, but a certain amount more, ac
cording to the crop.”



CANADIAN GROCER

Canadian made, 

from Canadian - grown wheat

THE ONLY CANADIAN MACARONI '

HIRONDELLE
(Swallow)

“L’Etoile” Brand

MACARONI
Manitoba hard wheat is the finest in the 
world, containing as it does 4% more 
protein than any other.
The flour made from this wheat is used 
exclusively in the manufacture of the 
Canadian-made Macaroni, Hirondelle 
and L’Etoile.
There is now no need to import either 
Macaroni or wheat for its manufacture. 
The finest quality of Macaroni is now 
made in Canada, making a greater 
home market for her wheat, giving 
labor to her sons and daughters.

Encourage Home Industry by pushing 
Hirondelle and L’Etoile Macaroni. Ask 
your jobber.

C. H. Catelli, Limited
Montreal

AGENTS
Tees & Persse, Limited, Winnipeg 

C. C. Mann, Toronto

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56 
PER INCH PER YEAR

BAKING POWDBB.
WHITE) 8 WAN SPICKS AMD 

CEREALS, LTD.
Per doi.

6c Tine, 4 do*, to caee, 
weight 10 lb*........................*0 40

4 oi. Tine, 4 doe. to cate,
weight 20 lbi........................ 46

6 oi. Tim. 4 dot. to cue, 
weight 26 lbi..................... 40

8 oi. Tim, 4 doi. to caee, 
weight 86 lbe...........................1 80

12 oi. Tine, 4 doi. to can, 
weight 48 lbi..........................1 80

18 oi. Tim, 4 doi. to can, 
weight TO lbi........................  1 26

5 lb. Tim, 2 doi. to can,
weight SB lbe......................... 5 40

6 Ik Wtaa. 1 dee. to can,
-----------  ....:» 60

i BAKING

In Ca
Melted.

Per doi.
___lea. ea .» 2 25

(28c atari. * Soi. Cl. 2 80 
No. 10 (20c iln), 4 Soi. Cl. 1 88 
No. 10 (20c «lie), i doi. ca. 1 86 
No. 8 (18c ami, 4 See. «a. 1 80 
No. t (10c «See), 6 An. es. 0 80 
No. 2 (10c «Sae). S «es. es. 0 86 
No. 8 (6c am). 4 See. ea.. 0 46 

Alio In tint. Prices on 
application.

ROYAL BAKING POWDER 
Sian Far dee.

........« 6 46
14-lb..........................  144
6-os.   1 46

“ It-lb........................... S OB
" li-os. .......................  8 86
" 1-lb.............................  4 40
“ 8-lb................................II 84
“ 5-lb............................... tl 16

Barrels—when packed la bar
rel* one per cent, diaconat will 
be allowed.

FOREST CITY BAKING 
POWDBB.

Pence he Floor (Self-rising),
8 Son. to caee, weight 70
lbe..............................................s 04

Breakfast Food. 2 Son. to
can, weight 86 the. ............8 84

King’s Food, 2 dos. to can,
weight 46 lbe..........................6 20

Wheat Kernels, * Son. to
can, weight 46 lbs. ............» 80

Barley Crlepe, 8 doe. te can,
weight 60 lbe........................ 8 84

Flaked Bice, 8 dos. to can,
weight 64 lbs........................ » 04

Flaked Pete, 8 dos. to can, 
weight 60 Ib»........................ g 10

DOMINION CANNBBS, 
LIMITED.

Aylmer Pore Jams, 16 os. Jars.
Per dos.

Strawberry, 1814 pack ...81 20 
Raspberry, red, heavy

eyrnp .............   1 14
Black Carrant ................. 2 14
Red Chrrant ....................  8 10
Pnchn .................................1 10
Pnr, Bart ..........................8 10

Aylmer Pore Jellln
Red Carrant ...................... 2 10
Black Carrant ................. 2 10
Crnbepple .............................. 1 46
Raspberry and red corraet 2 10
Raspberry end goonberry 1 10
Plum Jem ............................ 1 88
Oreen Gage plum etonelen 1 86
Goonberry .......................... 1 86
Gripe .....................................1 86

Aylmer Mi roulade
Orange Jelly ....................  1 44
Lemon ..........................  1 44
Plnnppte ...........................  1 44
Ginger ................................... 8 24

Aylmer Pan Preserve* Balk 
61b*. Tibs.

Strawberry ...................4 11 1 08
Black cnrnnt ...........  4 84 4 84
Raspberry ................... 4 46 0 86

Aylmer 14's end We per lb.
Strawberry ............................. o 14
Raspberry ................................0 14

d-oi. tine ............................8 4 78
lt-oi. ties .............................  1 IB
14-oe. tlm ............................. 1 78

BLUB.
Knn's Oxford, par lb. ...f 4 IT 
In 10-lb. lots or can ........ 4 14

COUPON BOOKS—ALLISON'S
For nle In Canada by The

Kby-Blaln Co.. Ltd- Tereeto; C. 
0. Be* or bom tn A Fils, Mentnal, 

83, 18. 810. |16 Bid W All 
earn* price, on* sin or asserted.

UN - NUMBERED.
100 books and ever, each 4 4$ Vi 
600 books to 1.004 keeks. 4 44 

For anmberlng cover aad nek 
coupon, extn per beok, M cent

WHITE SWAN. Per case 
Biscuit Fleer (Self-rising),

2 doe. to can, weight TO
lbe. ....................................... |2 88

Backwbnt Floor (Self-ris
ing!. 4 doi. to can, weight 
74 lbe......................................8 44

COCOA AND CHOCOLATE.
THE COWAN CO, LTD ’ 

Cocos—
Perfect!oa, 1-tb. Use, dee... 4 44 
Perfection, M-lb. tine, dee.. 1 44 
Perfection, M-lb. tins, dos.. 1 » Perfection, Toe else, dee... 4 44 
Perfection, 6-lb. Use, per lb. 6 86 
Soleble balk. No. 1. fe. ... 4 84 
Soluble, balk. No. T, lb. ..4M 
London Pearl, per lb. ... 4 » 

Special quotation ter Cocoa 
In barrels, kegs, etc.

Supreme cbeceUto, %‘e, 11-
lb. boxe*, per Ik ...........  6 88

Perfection chocolate, 86e 
sin, » doe. la hex, des.. 1 84 

Perfection chocolate, 14r 
else, ! aad 4 An to box.
per doe. ............................. 4 44
Sweet Chocolate— Per lb. 

Q ana's Dessert, U’e nod
M's, 18-lb. boxe* ............. 6 46

Queen’s Dessert, Te, 18-lb.
boxes ................................. 4 46

▼enllla, M-lb„ 6 aad 18-Ib. 
boxes................................... 4M
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Mr. Manufacturer,

Keep your eye 
on the West

Don’t overlook the big trade possibilities in this fast-growing country. 
Get your goods before the buyers. We are in close touch with the trade 
and can put your lines in solid.
Our many representatives throughout the three Provinces make daily calls 
—nothing is missed. We get the business for you and deliver the goods 
promptly from our six large warehouses in the various centres.

Let us advise of the Western prospects of your line—drop us a card for particulars and terms.

mi* 1 1 On* Wholesale Commission MerchantsNicholson & Bain, and Brokers

Head Office : Winnipeg, Man.

Branches: Regina Saskatoon Edmonton Calgary Vancouver

A tip on the side, 
Mr. Grocer

Did it ever occur to you that you can make more money selling 
Malcolm’s lines of Condensed Milk and Condensed Coffee than 
any other line on the market? Malcolm’s lines of Milk and 
Coffee are making new and satisfied customers every day. For 
quality and deliciousness they are unsurpassed. Our Condensed 
Coffee* with milk and sugar added ready for use, is a seller from 
the start. No other brand can equal it for flavor.

PRICES:
Bt. George Brand Coffee, 2 dos. in case............... $4.80
St. George Evaporated Milk, 4 dot. in case..........3.60
Banner Condensed Milk, 4 dos. in case................. 6.26
Princess Condensed Milk, 4 dos. in case..............4.60
Premier Machine Skimmed, 4 dos. in case..........3.80

Order them from your wholesaler or direct from the factory. 
Delivered in 5-case lots to any point in Ontario or East of 
Halifax. We will prepay freight up to 50c. per 100 lbs.

Malcolm’s Condensing Co.
ST. GEORGE, ONTARIO
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Who Gets Blamed

WHITE SWAN

when the baking turns out wrong?
Ten chances to one the housewife will blame 
the flour, the oven, will even blame you for sell
ing her what she believes was poor goods.
BUT, the most likely cause of her trouble is 
the Baking Powder. If the Baking Powder is 
not of the best the baking will be ruined and 
you’ll get the blame.
Avoid all this trouble by selling only the best 
powder.
White Swan Baking Powder is the oldest, pur
est and absolutely the most satisfactory baking 
powder offered to the Canadian housewife. It 
positively contains no alum, and for that reason 
is highly recommended by authoritative physi
cians, as the best baking powder for kitchen use. 
In cakes or pastry in which it is used, it leaves 
a pure, healthful, bone-forming residue.
For over 17 years it has given perfect satisfac
tion, and has our unqualified recommendation.
It is “Made in Canada,” sealed and guaranteed 
with the Government form of warranty which 
absolutely protects both your customer and you.

Shipping
Sise. No. of dot. Price weight

to cafe. per dos. per case.

Lbs.
5c. Tins ........................ 4 $0 40 10
4 oz. Tins........................ 4 65 20
6 oz. Tins........................ 4 90 25
8 oz. Tins....................... 4 1 30 35

12 oz. Tins ....................... 4 1 60 48
16 oz. Tins....................... 4 2 25 70
3 lb. Tins....................... 2 5 00 85
5 lb. Tins ....................... 1 9 50 80

Tear out and mail this page, marking on the 
margin the quantity you want. Your order will 
receive prompt and careful attention. Or, if 
you want our salesman to call, just say so.

WHITE SWAN SPICES AND CEREALS,'LIMITED 
t TORONTO. ONTARIO

Diamond, 8's, 6 and 12-H>.
boxes ............................... 0 28

Diamond, 8’s and Ts, • and
12-lb. boxes ................... 0 26

Diamond, H's, • and 12-lb. 
boxes ..............................  0 27
Icings for Cake—

Chocolate, white, pink, 
lemon, orange, maple, al
mond, coeoanut, cream.
In H-lb. packages, 2 dos.
In box, per dos. ............  1 00
Chocolate Confections Per lb. 

Maple buds, 6-lb. boxes.. 0 87
Milk medallions, 5-lb.

boxes ...............................  0 87
Chocolate waiters, No. 1,

6-lb. boxes ...................... O II
Chocolate wafers, No. 2,’

6-lb. boxes ......................
Nonpareil wafers. No. 1,

rib.
Nonpareil waters, No. 2,

5-lb. boxes ......................
Chocolate ginger, 6-lb.

boxes ..............................
Milk chocolate wafers, 6-lb.

Milk chocolate, 5c bundles,
3 dos. In box, per box..

Royal Milk Chocolate, 6c 
cakes, 2 dos. In box, per
box ..................................

Nut milk chocolate, H’s, 6-
lb. boxes, lb......................

Nut milk chocolate, H’*, 6-
lb. boxes, lb......................

Nut milk chocolate, 6c bars.
24 bars, per box ............ 0 86

Almond nut bars, 24 bars 
per box ........................... 0 85

JOHN P. MOTT A CO.’S.
Misa N. Eatahrook, St. John.N. 

B.; J. A. Taylor, Montreal: P. 
Q. ; F. M. Hannum. Ottawa, Ont.: 
.Toa. E. Huxley A Co.. Winnipeg, 
Man.; Tees A Perase, Calgary, 
Alta.; Russell, Johnson, Edmon
ton ; D. M. Doherty A Co., Van
couver and Victoria.
Elite, 10c else (for cooking)

dos......................................
Mott's breakfast cocoa, 2- 

dos. 10c sise, per dos. .. 
Nut milk bars, 2 dozen In

box ..................................
Breakfast cocoa, %’» and

H’s ..................................
No. 1 chocolate
Nary chocolate, H’» .........
Vanilla sticks, per gr.......
Diamond chocolate, H'e ... 
Plain choice chocolate It

qnors ..............................
Sweet chocolate coatings.

0 00

0 85
0 80

0 3* 
0 30
0 n 
1 00 
0 24

20 SO 
0 20

Peerless Brand, Hotel,
each, 2 dos........................ 4 26

Jersey Brand, Hotel, each,
2 dos.................................. 4 26

St Charles Brand, gallons, _
each H dos. ................... 4 76

“Reindeer’’ Coffee and Milk,
"large,’’ each, 2 dos......... 4 80

“Reindeer” Coffee and Milk,
“email,” each, 4 dos....... 6 60

"Regal" Coffee and Milk,
each, 2 dos.................... . 4 80

"Reindeer" Cocoa and Milk, 
each, 2 dos. ....................  4 80

COFFEE.
WHITE SWAN BPldBS AND 

CEREALS, LTD.
WHITE SWAN

0 81
1 lb. tins, 2 doa 

weight 86 lba. ...
to case,

3»

0 28
1 lb. tins, 4 dos. 

weight 80 lbs........
to case,

38

0 81 ENGLISH BREAKFAST

O 37
COFFEE.

W lb. tins. 2 dos. to case,
220 37 weight 22 lbs. ...

O 37 1 lb. tins, 2 dos. to case,
20

1 86

0 85
MOJA.

H lb. tins, 2 doa 
weight 22 lbs. ...

to case,
82

0 87 1 lb. tins, 2 dos. to case.
SO

0 37 2 lb. Uns, 1 dos. 
weight 40 lbs. ...

to case,
30

PRESENTATION COFFEE.
A Handsome Tumbler In Each 

Tin.
1 lb. tins, 2 dos. to case,

Der lb. eeeeeaeeeeeaeeeaeeee *>*

Shipping weight, 60 lbs. per 
case.

MINTO BROS. 
MELAOAMA COFFEE.

Whol._ Rett
is, H«. Ord. .......
is, H», B. A Q. ...
Is only, B. A G. ...
Is, H*. B. AG. ...
Packed In 30 and 60-lb. cases. 
Terms net 30 days prepaid.

(MINTO COFFEE (Bulk)
M Bean or Or......................
I Bean or Gr..................... »
N Bean or Gr..................... Jf
T Bean or Or..................... ”
O Bean or Gr.................... j”
Spec. Grd. Compound......... ■»
Packed In 28 A 60-lb. tine.

FLAVORING extracts.

.26

.32

.36

.38

CONDENSED AND 
EVAPORATED MILK.

BORDEN MILK CO., LTD. 
Elit of Port William, Ont

Preferred— Par ease.
Eagle Brand, each 4 doa...| • 26 
Reindeer Brand, each 4

doe. ................................... «»
Silver Cow Brand, each 4

dos .................................. 6 80
Gold Seal Brand, each 4

doi...................................... 6 88
Mayflower Brand, each 4

dos...................................... S 81
Parity Brand, each 4 dos. B #0 
Challenge Brand, each 4

dos...................................... 4 SB
Clover Brand, each 4 dos.. 4 86 

Evaporated (Unsweetened)— 
St Charles Brand, a mall,

each 4 dos. ...................... 2 80
Peerless Brand, small, each

4 des. ..............................  2 06
St. Charles Brand, Family,

each 4 del......................... 2 80
Peerless Brand, Family,

each 4 doi....................... 8 w
Jersey Brand, Family, each

4 del.................................. 8 80
St. Charles Brand, tall,

each, 4 dos. ....................  4 88
Peerless Brand, tall, each,

4 doi.................................. 4 80
Jersey Brand, tall, each, 4

dos. .................................. 4 80
St. Charles Braid, Hotel, 

each, 2 dos. .................... 4 18

WHITE SWAN FLAVORING 
EXTRACTS—ALL FLAVORS

1 oa bottles. per doa..

3 oa botUes, 
weight, 4 lba. 

SH oa bettim,

per doa,
per doa,

4 oa bottles, 
weight 7 lbs.

• oa botUm, 
weight 14 lbs. 

16 oa bottles, 
weight 28 lbs. 

82 os. bottles.

per d0": 4 06
»*r doa,

per dos.,
.......14 40

per dos*
2* AO

Bniki* per gallon, weight1km ........................... 10 00

CRESCENT MFO. CO.
CRESCENT MAPLKINK

Special Delivered Price for 
Canada

Per dos.
Aoa. case) weight 

retail each 16c.... SI 40 
doi. ease), weight 
retail each 30e. ... 2 86 
doa ease), weight 
retaU each B8c.

£-4». (4 
8 lbs., 

i os. (4 
14 lba. 

r os. (3
16 lbs.,

I os. (2
IT lba.,

I os. (1
17 lbs.. 

Plat (1
28 lbs.. 

Inart (1 
63 lbs., 

1* Ilona, 
120 ...

doa cam), weight 
retail each 80c. ... 
doa cam), weight 

:h «1.60..

4 40 
T 00

12.00retail each ___
dos. cam), weight 

retail each gs... 28 00 
doa. cam), weight 
retail meh «6.80 . 47 78 

each, retail each 
............................... IT 18
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SAFETY FIRST!
Insure Your Income

by
Keeping Informed

on general business conditions that may affect 
the earnings of enterprises in which you are 
interested.

READ

CT/k financial post
(of Canada)

"THE CANADIAN NEWSPAPER FOR INVESTORS”

which presents weekly in popular form reli
able information respecting investments and 
business affairs in Canada.

Single Copies, 10c. Annual Subscription, $3.00

DETACH HERE

The Financial Post of Canada,
143-153 University Avenue, Toronto.

Dear Sirs,—
Please enter me as a regular subscriber, com

mencing at once. I [Vm#.1,”!”] one dollar to pay 
for my subscription for first four months.

NAME.

ADDRESS.

I,ii Every Drop of 
MAPLEINE
we have- put the quality 
that gives lasting and 
delightful flavor.

Order your» from
Frederick E. Robson A 
Co., 26 Front St. K., To
ronto, Ont., Can.
Mason & Hickey, 287 
Stanley St., Winnipeg, 
Man., Can.
CRESCENT MFC. CO. 

SEATTLE. WASH.

(C.O.)

JOHN OAKKY ■* SONS.UMITBD, 
LONDON . ENGLAND.,

AGENTS:
Geo. B. Jenkinson, 43 Queen St. Eut, 
Toronto, and J. E. Huxley & Co., 220 
McDermed St., Winnipeg.

20th Century Retniling DEMANDS the

ALLISON cb°ouo7s
Toe can’t get 
away from 
credit builneee 
without driving 
away trade. Ann 
If you don't use 
Allison Coupon 
Books you ire 
bound to lose 
some money on 
credit accounts. 
Allison Coupon 
Books make 
credit business 
“good as gold."

HERE’S HOW 
THEY WORKI

______git
Allison Coupon Book, and have him 
sign form at the front, which becomes 
then bis promissory note to yon. As 
he buys you tear out coupons, end 
when ale book is exhausted you can 
collect your note or extend hie credit 
for another book, as you deem wise. 
No passbooks, no charging, no time 
wasted, no error», no disputes.

Far Sals Everywhere by gabbers.

ALLISON COUPON COMPANY
Indianapolis, Indiana, U.S.A.
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rue A1'
\ J Y
SAKliml

By Special royal permission.

You'll find it 
easy and very 
profitable to sell 
“King Oscar” 
Brand Sardines

These zesty Norwegian Sar
dines hit the popular taste 
wherever they are intro
duced. Being widely adver
tised the. dealer has little 
trouble in making the initial 
sale, and the first sale makes 
for more sales. The people 
enjoy the deliciousness.

Ask year wholesaler for 
prices.

Canadian Agents

J. W. Bickle & Greening
(J. A; Henderson)

Hamilton, Ontario

Below are the prices fixed by the

British Columbia Packers Association
VANCOUVER, B.C.

for Maple and Clover Leaf Canned Salmon, which 
came into force on Monday, Sept. 21st last.

LESS THAN S CASKS.
Dos.

1 lb. tails, esses each
4 dos....................... $2.62%

1 lb. flats, cases each
4 dos. ........................  2.72%

% lb. flats, cases each
8 dos....................... 1.57%

TKKMB: Net, SS days time, ne diaconat foi' prepayment

( CASKS OK MOBS.
All One Bread. Dos. 

1 lb. tails, cases each
4 doe .........................«2.50

1 lb. flats, cases each
4 dos............................... 2.70

% lb. flats, cases «ch 
8 dos. ......................... L66

APPLES
WE OFFER

1,000 Barrels first-class 
Fall and Winter Apples 
—all from sprayed 
orchards.

0a E. Robinson & Co., wSSZ5SiL

GELATINE.
Knox Plain Sparkling Gela

tine (2-qt. sise), per dos.. 1 80
Knox Acidulated Gelatine 

(Lemon flavor), (2-qt.
sise), per dos....................1 80

Cox’s Instant Powdered 
Gelatine (1-qL else), per 
do*................    1 10

W. CLARK, LIMITED, 
MONTREAL.

Compressed Corned Beef, %, 
ILÎ6; 1. $3.00; 2, «6.60; %
«17.00; 14, «46.00.

Roast Beef, %, «1.78; 1, «3.26;
2, ««.25; 6, «16.00.

Boiled Beef, 1, «8.28; 2, «6.23; 
6, «18.00.

Jellied Veal, %, «1.78; 1, «3.26;
2, «5.00; «, «18.00.

Corned Beef Hash, %, «1.78; 1, 
«2.25; 2, «3.36.

Beefsteak A Oh Ions, %, «1.76; 1, 
«3.26; 2, «6.00.

Cambridge Sausage, 1, «8.00; 2, 
«6.00.

Boneless Pigs’ Feet, %, «1.78; 1, 
«2.60; 2. «5.00.

Lambs' Tongues, %, «2.60.
Sliced Smoked Beef, Tins, %, 

«2- 1, «3.26.
Sliced Smoked Beef, Glass, %, 

«160; %, «2.30; 1, #3.60.
Tongue, Ham and Veal Pate, %, 

«1.30.
Ilam and Veal Pate, %, «1.20. 
Potted and Devilled Meats, Tins 

—Beef, Ham, Tongue, Veal, 
Game—%, 60c.: %, «1.00.

Potted Meats, Glass — Chicken, 
Ham. Tongue, %, $160 

Ox Tongues—Tins, %, «2.78, 1, 
«6.00; 1%. «0.00; 2, «10.60.

Ox Tongues—Glass, 1%, «10.00; 
2, $12.00.

Mincemeat—Hermetically sealed 
tins, 1, $1.28; 2, «1.06; 8, «3; 4. 
«4; 5, «8.

In Palls, 28 lbs., 8c. lb.
In Tube, 46 lbs., 7%c lb.
In Glass, 1, «2.28.
Plum Pudding, L $1.00; 2, «2.40 
Clark's Peanut Botter — Glass 

Jem. M. 06c.; %, *1.40; 1 «L88. 
Clark's Peanut Buttei^Pslls 24 

lbs., 15e. per lb.
Clerk's Tomato Ketchup, 12 os., 

«1.96: 16 os.. «2.40.
Pork A Beans, Plain Tails, 1, 

60c; 2. «1; », *1.40; 6. #4.80; 
12, «7 26

Pork ft Beane, Tomato 8c. Tells,
1. 60c; 2, «1.00; «, «1.40; e. 
«4.60; 12, «7.28.

Pork ft Besns, Chill Flat, 1,60c;
2. «1.00; 8, «1.16.

Pork ft Beans, Tomato Fists, 1, 
00c; 2. «1.00; 8. (1.16.

Fork ft Beans, Plain Flats, 1, 00c; 
2, «1.00; «, 81.18.

Vegetarian Baked Beans, Tomato 
Sance, Tails, #1.16.

Clark's Chateau Concentrated 
Soups, 06c.

Clerk's Chateau Concentrated 
Soups. No. 1 Assorted, 06c.

EBY-BLAIN, LIMITED, TOR
ONTO. ANCHOR BRAND. 

Ammonia Powder—
"Anchor" Per rase.

66 cases, 6 dos. ............ ...«2 60
10 cases, S des....................  2 60
6 esse lots, freight pre

paid. Ontario points .. 2 28
Baking Powder—

“Anchor" Per dos.
4 os. this, cases 4 dos.... 6 «7% 
• os. tins, eases 4 des.... 0 00 
8 os. tins, cases 8 dos.... 1 20 
12 os. tins, cases > dos... 1 06 
16 os. tins, casse 2 des... 2 00 
2% lb. tins, eases 1 dos.. 4 00 
5-lb. tins, cases 1 des.... 8 40
Chocolate—Unsweetened— 

“Anchor"
10c cakes, boxes 2 des... 0 20 
Cocoa—“Anchor" Per dos.
10c tins, cases 4 dos........ 0 20

Per lb.
Ms, tins, eases 4 dos.... 0 30 
%e, ties, cases 2 dos.... 0 *
Is, Uns, casse 1 dos........ 0 16
Coffee—“Anchor" Per Ih.
1 lb. tins, whole er

ground, eu., M lb........... 0 26
2 lb. tins, whole or 

ground, co„ 20 lb. ... 016

Cream of Tartar—
“Anchor" Per dot.

2 os. pkgs., box 4 dos.........$ 0 «0
3 os. pkgs., box 8 dos......... 1 «6
% os. pkgs., box 4 dos. ... l 76 
% os. pkgs.. box 4 dos.... 3 60
% os. tins, box 4 dos......... « 76
1 os. tins, box 2 dos...........  «0»
Flavoring Extract»—“Anchor"
20c bottle ..........................$ i 16
4 ox. bottle ....................  4 oo
8 on. bottle ....................  7 60
16 os. bottle ....................  14 40
82 os. bottle ............... 28 80
80 os. bottle ....................  00 00
I lour—Potato—"Anchor”
... „ . Per dos.Co,-** 2 dos. ...................  1 20
Icings, Prepared—"Anchor"
10c pkgs., cases 3 dos. .. 1 00 
Mustard, D.S.F.—“Anchor"

‘ 0 60
0 06 

Par lb. 
0 40 
0 80 
0 88

60c tins, boxes 4 dos. 
10c tins, boxes 4 dos.
Ms, tins, boxes 12 lbs. 
ls?‘l,.*, tins, boxes 12 lbs!
Is, tins, boxes 12 lbs.
Rice, Special Grain—

"Anchor." Per dos.
Cases 2 and 4 dosen....... 0 00
"Anchor" Brand Per case
Shaker Table Salt, free run

ning, cases 2 dos., csss. 1 00 
“GOLD MEDAL” COFFEE. 

Whole or Ground— Per lb
1*1^b•.îln,’ caws *° »w... 0 27
1 lb. tins, cases 30 lbs..,. 0 80
2 lb. tins, cases 80 lbs.... 0 33

"GOLD MEDAL" ROLLED 
WHITE OATS.

— . Per case.26c pkgs., cases 12 pkgs__ 2 60
“KING" NAPHTHA BORAX 

WASHING COMPOUND.
5c pkgs., cesse 60s .......... 1 00
6c pkgs., cases 100s.......... » re
10c pkgs., cases S dos... I 60 

“KOLONA" CEYLON TEA.
.. ., . Per lb.
40c black, green or mlxad.

% and 1 lb. pkgs........... 0 SO
80Ç black, green or mixed 0 16 
00c black, green or mixed 0 42 
80c black, green er mixed 0 «6
“Meat of Wheat" Break’-” d°r 
.. ,,**t roo<lt cnees 2 doe.. 1 46 “ Wheat - 6* " Breakfast 

Food, cassa 2 dos........... 1 46
„ Per don.

“Piccaninny" pancake and
buckwheat .......................  1 00

LAPORTE, MARTIN, LIMITED.
MONTREAL. Agencies. 

BASIN DB VICHY WATBB8. 
L'Admirable, 60 qta., case., e 00
Efficace ...................................g 60
Neptune .................................. 7 00
San Rival .............................. g 00

VICHY LEMONADE.
La Savoureuse, 100 pte., cee.10 00 

CASTILB SOAP.
“Le Soleil," 72 p.e. Olive OIL 

Cs. 26 11 lb. bars, lb .... 0 10% 
Ça. 200 3% lb. pieces, cs.. 6 60
Cs. 12 3 lb. bars, lb...........Oil

ALIMENTARY PASTES. 
BLANC ft FILS. 

Macaroni, Vermicelli, Spaghetti, 
Small Paatee, etc.

Box, 28 lbs.. 1 lb................  0 08%
Box, 26 lb., loose ............... 0 08

IMPORTED PEAS "Sollel."
Per case

Sur Extra Fine, 40% Flac,
cs..................................................«11 00

Sur Extra Fine, 100 % kilo,
cs........................................ 17 00

Extra Fins, 80 1 kilo, cs.. 15 60 
Extra Fine, 100 % kilo, cs. 16 00 
Tree Fins, 100 % kilo, cs.. 14 60
Fins, 100 % kilo, cs..........12 60
Moyens, No. 2, 100 % kilo,

cs. ....................................... 10 00
Moyens, No. 3. 100 % kilo,

cs.............................................. 9 00
MINERVA PURE OLIVE OIL. 
Case-

12 litres ..............
12 quarts .............. ........... 7 00
24 pints ................
24 % pints ........... ........... 6 00

Tins—
20». % **1..............
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COW AN’S Perfection COCOA.
is everybody's choice

0
We advertise 
it for you

TÏÏTTTT

•li

You display it and 
it will sell itself

Your customers all know 
Cowan’s Cocoa. Those who 
are not already using it will 
soon get the buying impulse 
from the newspapers, bill
boards, street-car cards and 
other advertising.

Put it on display to-day.

The Cowan Company, Limited, Toronto
63
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STARCH,

B. CANNON & Co-. Ltd-
LINCOLN, ENGLAND

PURE GELATINES
Prompt Shipments from 

Stocks in Toronto and Montreal

SOLE AGENTS

FINEGAN & ELLIS
506ÏBoard of Trade Bldg.

TORONTO

BOAR'S HEAD LARD 
COMPOUND.

N. K. FAIRBANK CO., LTD.

Tierce» ..............................0 1014
Tab». 60 lbl........................0 10%
Pall». 20 lbl........................0 10H
Tine, 20 lbs......................... 0 1014
Case», S lb»., 20 .to case... 0 1114 
Cases, 6 lb»., 12 to case... 0 1114 
Cases, 10 lb»., 6 to cas»... 0 11

F. O. B. Montreal. 

MUSTARD.
OILMAN'S OR KERN'S.

Per dos. tins 
D. 8. F.,*14-lb....................... $1 80
D. 8. F„ 14-lb........................2 68
D. S. F„ 1-lb......................... 6 36
F. D„ 14-lb............................0 86
F. D„ H-lb.............................1 63

Per Jar.
Durham, 4-lb. Jar ................0 87
Durham, 1-lb. Jar ...............  0 28

WHITE SWAN LYE

Single Cases, 4 dos. .........IS 40
3 case lots, 4 dos...................8 10
5 case lota, 4 dos...................8 20
Shipping weight 50 lb», per case

JELLY POWDERS. 
WHITE SWAN SPICES AND 

CEREALS, LTD.

White Saras, 18 flavors, 1 
dos. In bsndsome counter
carton, per doe. ......... ..$ 080

List Price. ,

THE CANADA STARCH CO.. 
LTD., EDWARDSBÜRG 

BRANDS and 
BRANTFORD BRANDS 

Boxes. Cents.
Laundry Starches—
40 lbs., Canada Laundry.......0614
40 lbs.. Boxes Csnads white

gloss, 1 lb. pkg............ .00%
48 lbs. No. 1 white or blue,

4 lb. cartons ...................... 0714
48 lbs., No. 1 white or blue,

8 lb. cartons .................  .0714
100 lbs., kega No. 1 white .06%
200 lbs., bbls.. No. 1 whits .06%
30 lbs., Edwardsburg silver 

gloss, 1 lb. chrome pkgs. .07% 
48 lbs. silver gloss, In 0-lb.

tin canisters ......................08%
36 lbs., silver gloss d-lb.

draw lid boxes .............08%
100 lbs., kegs, silver gloss,

large crystals .............    .07%
28 lbs., Benson's Satin, 1-lb.

carton», chrome label ... .07% 
40 lbe.. Demon's Enamel 

(cold water) per esse .. S 00 
20 lbs. Benson's Ensmsl 

(cold water), per case ... 1 60 
Celluloid—boxe» containing 

46 cartons, per case .... >60

Culinary Starch.

40 lbs. W. T. Benson A Co.'»
prepared corn ................ .07%

40 lbs. Canada pure corn
starch ...............................  .06%

(120-lb. boxes %c higher.) 
Casco Potato Flour, 20-lb. 

boxes, per lb.......................10

Fish and Oysters
Cold, Snappy Days

Bring the Demand.
Be Prepared

Remember you can't do business 
without the goods.
A full stock of saleable lines.

»

Whitco Brand Haddies. In a class by 
themselves.

Shredded Codfish Cod Steak
Labrador Herrings 

Fresh and Frozen Halibut, Salmon, 
Whitefish and Trout

Kippers Bloaters Fillets 
Oysters—Large and clean. Fresh daily.
A trial will convince youjoi the merits of our goods.

WHITE & CO., Ltd„ Toronto

JBLL-O.

Assorted case, contains 2 dos 1 80 
Straight

Lemon, contain» 2 dos........ 1 80
Orange, contains 2 dos..... 1 SO 
Strawberry, contains 1 des. 1 80 
Chocolate, contains t dos... 1 60
Cherry, contains 2 dos........  1 80
Peach, contains 2 dos..........1 80
Weight, 8 lbs. to csss. Freight 

rate, 2nd daw.

JELL-0 ICE CREAM POWDER.

Assorted case, contains 2 dos 2 80 
Straight.

Chocolate contains 2 dos.... Î 60 
Vanilla contains 2 des..... 2 60 
Strawberry contains 2 dos. 2 60
Lemon contains 2 dos........ 2 60
Unflsvored contains 2 dos.. 2 60 
Weight U lbs. to csss. Freight 

rate, 2nd clans.

SOAP AND WASHING
POWDERS.

RICHARDS' PURE SOAP.
Richards' Quick Naptha Soap.

Packed 100 ban to earn. 
5-caas lota (delivered), $4.16 each 
with 20 ban of Quick Naptha 
as a free premium.

FELS NAPTHA.

Prlcee—Ontario and Quebec:
Less than 6 cases ..........W SO
Five eases or more ............ 4 8#

BRANTFORD STARCH. 
Ontario and Quebec. 

Laundry Starches—
Canada Laundry—

Boxes about 40 lbs.......... .. .06
Acme Oloea Starch—

1-lb. cartons, bpxas of 40
lbs.................................. 06%
First Quality White Laundry— 

3-lb. canisters, cs. of 48 lbs. .07%
Barrels, 200 lbs.................... 06%
Kegs, 100 lbs.......................   .06%

Lily Whits Olos»-
1-lb. fancy cartons cases 80

lbs......................................... 07%
8 In case .......................... .08

0-lb. toy trunks, lock and 
hey, 8-lb. toy drum, with 
drumsticks, 8 In case ... .06% 

Kegs extra large crystals,
100 :bs.................................. 07%

Canadian Electric Starch— 
Boxes, containing 40 fancy 

pkg*., per case ...............  I 00
Celluloid Starch—

Boxes containing 46 cartons, 
per ease ............................ 8 66
Culinary Starches—
Challenge Prepared Corn—

1-lb. pkts., boxes of 40 lbs.. .06% 
Brantford Praps red Cora- 

lib. pkts., boxes of 40 lbe.. .67% 
“Crystal Matas" Corn Starch— 

1-lb. pkts., box*» of 40 lbs.. .67% 
(20-lb. bsxaa %e higher than 

4Va *
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A display of ROYAL BAKING POWDER means sure, steady sales
T If you will keep ROYAL BAKING POWDER prominently displayed in your store 
you will surely increase your sales. Your customers are constantly being told about 
the quality and purity of ROYAL BAKING POWDER through many advertising 
mediums, and when they see it displayed in your store it is the last reminder of the
proper baking powder to buy.
H ROYAL BAKING POWDER is recognized as the best baking powder and the best 
selling baking powder, and in the end will pay you larger profits pound for pound 
than any other baking powder made.

ROYAL BAKING POWDER COMPANY, NEW YORK

I Fresh Pork 
Sausage

This is the Season for Sausages, 
and they are the very finest goods 
on the market. Prices are no 
higher than last year.

Let us book you up for regular 
shipments every day by express or 
as required.

Made under Government inspec
tion.

F. W. Fear man Company
LIMITED

HAMILTON
68 " ' ^ H™l

pEPlOW

: x-S&s

It’s the grocer who 
knows how to tickle 
his customers’ ap
petites, you’ll find 
is the most success
ful. And such gro
cers invariably se
lect D.W.C. Spanish 
Olives as the high
est in olive quality. 
Their delicious 
goodness not only 
makes satisfied cus
tomers, but contin
ued profits. Will a 
single case do you 
for trial order? 
Write to-day.

ROWAT & CO.
Glasfow • Scotland

CANADIAN DISTRIBUTORS
Snowdon A Khhltt, 328 Corle-
tlne Building, Montreal, Que
bec, Ontario, Manitoba, and 
the North-west ; F. K. Warren, 
Halifax, N.8.; J. A. Tilton. 
8t. John, N.B. ; C. *. Jarrla 
* Co., Vaneonrer, B.C.
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Fish-the most
wholesome food

Why not supply your customers 
with the high quality Brunswick 
Brand Sea Foods'? They are the 
select of the fishermen’s catch 
and are prepared in the most 
modern factories on the Atlantic 
coast.
Our aim has always been to co
operate with the wholesale and 
retail grocers and to give the 
consumer a good article at a fair 
price.
Look over your stock, Mr. Gro
cer, and see what “Brunswick” 
lines you are short. Here is a 
list of our leaders:
*4 Oil Sardines,
% Mustard Sardines,
Kippered Herring,
Herring in Tomato Sauce,
Finnan Haddies

(Oval and round tins)
Clams,
Scallops.

Connors Bros., Limited
Black's Harbor, N.B. <

OCEAN MILL», MONTREAL.
Chinese starch, 16 os. pack., « 

do*, per case, $4: Ocean Corn 
Starch, 16 os. pact., 4 dot. per 
case, $3.60; King Corn Starch. 16 
os. pack., 4 dot. per case, $3.12; 
Ocean Blanc Mange, all flavors, 
8 oa. pack., 4 dot. per case, $4; 
Ocean Borax, 8 os. pack., 4 d«s. 
per caae, $1.80; Ocean Baking 
Soda, 8-os. package, 120 pack
ages, per case, $3; Ocean Baking 
Soda, 16 os. pack., 60 pack, per 
case, $3; Ocean Baking Powder,
1 lb. pack.. 3 dos. per case. $0.75; 
Ocean Baking Powder, 8 os. pack., 
5 dos. per caae, $6.60; Ocean Bak
ing Powder, 4 os. pack., 4 dos. 
per case, $3; Ocean Baking 
Powder, 3 os. pack., 4 dos. per 
case, $1.60; Ocean Baking Pow
der, 5 Ibe. tin, 10 tins per case,

60; Chinese Washing Powder, 
8 os., 120 pack., per case, $4.25; 
retail at 6c per dos., 46c; Ocean 
Extracts, all flavors, 2 os., 6 dos. 
per case, $6; Ocean Mustard 
(French Mustard, quart sise), 2 
dos. per caae, $4.80: Ocean Mus
tard (French Mustard), pint else,
2 dos. per case, $4; Ocean Liquid 
Blue, pint bottles, 2 dos. per 
case, $180; Petrolatum, 2 os. Jars, 
12 dos. per case, $5 40: Petrola
tum, 6 os. Jars. 6 dos. per case, 
$5.40; Ocean Cough Syrup. 8 oa. 
bottle, $ dos., per caae, $7.20.
COW BRAND BAKING SODA.

In boxes only.
Packed as follows: 

6c packages (86) .... 
1 lb. packages (00) .. 
Vi lb. packages (120)

$3 20 
3 20
3 40

Vi ib" 60 M*,ed- 8 80

■YMF.
THE CANADA STARCH CO., 

LTD., CROWN BRAND CORN 
SYRUP.

2-lb. tins, 2 dos. In case----
6-lb. tins, 1 dos. In case.... 
10-lb. tins. V* dos. In case.. 
20-lb. tins, Vi dos. In case.
Barrels, 700 lbs.......................
Half barrels, 350 Iba...........
Quarter barrels, 175 lba.......
Palls, 38Vi lbs........................
Patta, 25 Ibe. each ...............

$2 65
3 00 
2 WO 
2 85 
3%

h
1 40

LILY WHITE CORN SYRUP.
2-lb. tine, 2 dos. In case.... 8 00 
6-lb. tins, 1 dos. In case.... 8 » 
10-lb. tins, Vi-dos. In case.. 3 25 
20-lb. tine, Vi-doa. In case.. 8 20 
(6, 10 and 20-lb. tins bave wire 

bandies.)
CANNED HADDIES 

"THISTLE" BRAND.
A. P. TIPPET A CO„ Agents 

Cases, 4 dos. each, flats, per
case ......................................88 44

Cases. 4 dos. each, ovals, per
case ..................................... 6 40

INFANTS' FOOD. 
Robinson’s patent barley, Vi lb. 

tins, $1.25: 1-11». tins, $2.3); Rob
inson's patent groats. Vi-lh. tins, 
.«125: 1-lb. tins. $2.25.
BEAVER BRAND CORN AND 

MAPLE SYRUP.
Quart tine (wine measure),

2 dos. In rase, per case.. 4 70
MOLASSE».

THE DOMINION MOLASSES 
COMI ANY. LTD 

Gingerbread Brand.
2s, Tina, 2 dos. to eaee.

Quebec, per caae ...................$1 86
Ontario, per case ................. 1 80
Manitoba, per rase ............... 2 30
Saskatchewan, per caae ... 2 60
Alberta, per rase ................  t 70

DOMOLCO BRAND 
2s, Tins. 2 dos. le rase. 

Quebec and Ontario, per case $ 86
Manitoba, per rase.................8 40
Saskatchewan, per eaee ... 8 65
Alberta, per rase ..................$ 78
British Columbia, per ease. 8 55 
British Columbia, per ease. $ 48

SAUCES.
PATERSON'S WORCESTER 

SAUCE.
Vi-plnt bottles 8 and 6 dos.

cases, dos.............................. 6 80
Pint bottles, 8 des. cases,

dos. ..................................... 1 76
H. P.

H. P. Sauce— Per des.
Cases of 8 dosen .............. 1 80

H P. Pickles—
Cases of 2 dos. pinte ... 3 26 
Cases of 3 dos. 4-Plits.. 2 20 

STOVE POLISH.
JAMES DUMB BLACK LEAD.
2a sise, gross ..... ................. 2 66
6a else, gross .........................1 40

NUGGET POLISHES.
Dos.

Polish, Black and Tan .... 0 86 
Metal Outfits, Black and Tan 8 66 
Card Outflts, Black and Tan 8 28 
Creams and White Cleanser 1 16 

TEAS.
THE SALADA TEA CO.

East of Winnipeg.
Whole
sale. R'Ul.

Brown Label, la and Vie .28 JÜ 
Blue Label, la, Via, lis,

and Via .......................... .35 .46
Red Label, Is and Via... .41 M
Gobi Label, Vis .................. 48 .66
Red-Gold Label, Vie .........66 SO

ORANGE MARMALADE. 
"BANNER BRAND" PURE 

FBI IT PRODUCTS.
JAMS AND JELLIES.

Ts .......................................... $2 16
4 s ........................................... 0 $6
£• ........................................... 0 4$
3tTe, wood ............................. 0 08
12-os. glass Jar .................. 1 16
Tumbler, glass .................... 0 85

MARMALADE.
2's, per dos.............................. $2 86
4’e, per pall .......................... 0 40
5's, per pall ........................ 0 46
7’s, per pall ......................... 0 66
30's, wood, lb...................... 0 0N%
12-os. glass Jar, doa........... 1 20
Tumbler, glass, dos............. 1 00
Prices subject to change without 

notice.
MINTO BROS., Limited. 

Toronto.
We pack In no and 100-lh. cases. 

All delivered prices. 
MKLAOAMA TEA.

Wliol. Ret. 
Red Label, la or Vis. 0 28 0 35
Green Label, Is, V4*.

Vis ............................. 0 32 0 40
Blue Label, la. Via,

Via .................. ........  0 87 0 50
Yellow Label, la. Via,

Via ............................. 0 42 0 60
Purple Label, Vis

only ........................ 055 0 SO
Gold Label, Via only. 0 70 1 00

MINTO TEA.
Whol. Ret.

Green Bag ................. 0 28 0 35
Red Bag.................... : 0 32 0 40
Yellow Bag ..............  0 37 0 (10
Purple Bag .............. 0 42 0 00

YEAST.
White Swan Yeaat Cakes, 

per caae, 8 doa. 5c pkgs., 1 1» 
IMPERIAL TOBACCO CO. OF 

CANADA, LIMITED. 
EMPIRE BRANCH.

Black Watch, 7s, Vi butte.
V Iba., boxes 6 Iba.............80 53

Bobs, 6a and 12s, 12 and 6
Iba...........................................  0 46

Currency, 12a, Vi butte, 12
Iba., boxes 6 Iba................ 0 46

Currency, Os, Vi Initia, 8 tbs. 0 46
Stag Bars, 6s, Vi butts, 12

llis., boxes 6 lli«................ 0 46
Walnut Bars, 8Vis, boxes 7

lbs...........................................  6 64
Pay Roll, thick bars, 8Vis.

6 Ib. boxes ........................ 0 67
Pay Roll, thin bars, 8Vie. 6

lb. boxes ............................... 0 67
Pay Roll, plug, SVis. 12 and

7 lb. raddles ..................... 6 67
Sbamroch. plug, 7Via, Vi

butts, 12 Ills, bnies 6 lbs. 6 87 
Empire. 7s and 14s, caddies 

16 Ibe., Vi caddloe 6 Iba.. 0 52 
Great West, pouches, 8e.... 0 07 
Forest and Stream, tine. 11»,

2 Ib. cartons .......................6 86
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UNCHANGED!
From Coast to Coast the price on

WETHEY’S
CONDENSED MINCE MEAT

is absolutely unchanged.

THERE HAS BEEN NO 
ADVANCE.

We have protected the trade and 
ourselves for some time to come.

J. H. Wethey, Limited
ST. CATHARINES, ONTARIO

/A OTfS

is the ideal chocolate for 
cooking and drinking pur
poses. Is especially suitable 
for icing cakes, making 
fudge, etc. Your customers 
want and should be given » 
only the best—MOTT’S.

Retails at 10 Cuts per Cake.
------------------------------------------------------- -

JOHN P. MOTT ft CO.
mmstmtssbu

HALIFAX, NOVA SCOTIA
V_ _ _ _ _ _ _ _ _ __ _ _ _ _ _ _ _ _ _ _ _ _ J

ECONOMY
Begin now to educate your trade to buy

GRAPE FRUIT
By the box or half box

Nothing better for one than a good 
Grape Fruit every morning. Show 
them how much they will save by buy
ing this way. Good Grape Fruit will 
keep for three months. No danger of 
any going to waste.
Our Brands of

EXTRA FANCY FLORIDA
are the best grades packed. Order 
to-day.

THE HOUSE OF QUALITY

Hugh Walker & Son
Established 1861

Guelph and North Bay

“Made in Canada”

Brooms of Quality
to introduce our

CANADA LINE
Please note the following :

Special Prices
Sample Order Solicited

Fine Polished Colored Handles
No. 1 CANADA, 5 stg. - - $4.50 
“2 “ 4 “ - - 4.00
“3 “ 4 “ - - 3.75

6-daz. Lots end up delivered (Ontario)

Walter Woods & Co.
HAMILTON

57
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Write it for New Price Liet if

WINDSOR SALT
TORONTO SALT WORKS

TORONTO, ONT. CEO. i. CLIFF, M.naoer

SUCHARD’S COCOA
The Highest Quality

Most Reasonably Priced
" Quality ” Cocoa

On Sale Anywhere.
FRANK L. BENEDICT & CO.

Agents Montreal

Cabbage Danish Railhead Best 
Winter Keeper

For sale by
Lakeboorne Farm» Limited 

Brighton, Ont.

STORAGE IN OTTAWA
BOND AND FREE

Direct Hallway connection. Car dlstrl- 
butlng. Write for ratea.
Dominion Warehousing Co., Ltd.

Phone R64. 46 to 66 Nlcholae St.,
Ottawa.

Dr. JACKSON'S

Roman Meal
Made In Toronto 

By ROMAN MEAL CO. 
MONARCH ROAD

A want ad. in this paper will 
bring replies from all 

parts of Canada.

Every Merchant who handles—

Mathieu’s Nervine Powders
kneys that they sell themselves. 
So effective are they in all cases 
of headaches that when once 
tried they are immediately re
commended. Every merchant can 
with perfect safety recommend 
Mathieu’s Nervine Powders as a 
perfectly safe and harmless rem
edy in all cases of headaches. Any 
merchant may try Mathieu’s Ner
vine Powders at our expense, as 
per coupon attached. Mathieu'» 

Syrup of Tar and Cod Liver Oil is a specific in all forms of cold».

MATHIEU’S

NERVINE POWDERS

•18 Powders /or 2Scents

The
J. L. MATHIEU CO.

Sherbrooke, P.Q.

Please send regular box of Matbleu's Ner
vine Powders to the following address:—
Name
With (Name of Arm)
Street
City or town............. ...................Prov.

HOLLAND RUSK
The common verdict of your customers after they have 
tried it: “There’s only one thing just as good—More ” 
Order a ease from your jobber to-day.

HOLLAND RUSK COMPANY
HOLLAND, MICH.

“TRENT LOCK ”

EGG FILLERS
FOR 30 DOZEN CASES 

FOR ONE DOZEN CARTONS 
THE TRENT MFC. CO., LTD. 

TRENTON. ONTARIO. CANADA

WRITE TO
10 Cerf laid Chambers. Belfast, Ireland, 

far Sample Cepr ef the

Irish Grocer, Drug, Provision and 
General Trades’ Journal

If you are Interested in Irish trade.

THEY ARE GOOD 
OLD STAND-BYS

Baker’s Cocoa 
and Chocolate

are always in 
demand, sell 
easily and are 
thoroughly re
liable. You 
have no selling 
troubles with 
them.

Trade-markon every 
Bcgfatgsd^ genuine package

MADE ONLY BY

Walter Baker & Co. Limited
Established 1780

Montreal, Can. Dorchester, Maas.

Your card in our MANUFACTUR
ERS' AGENTS AND BROKERS’ 
DIRECTORY pages will keep you in 
touch witty every manufacturer at 
home Smt abroad, who ia looking for 
agents to represent him io Canada.

Many of tne best British and for
eign agencies in Canada have been 
scrum) through the cards on these 
P»ges. .
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This is the Market Place of Progressive 
Grocers Throughout Canada

Use this page for making your wants known. You will find it most productive of replies, 
not replies written merely out of curiosity, but from parties genuinely interested in your 
proposition. Use it when you require a competent manager, salesman or a clerk for your 
store, when you want to dispose of second-hand fixtures, etc., or to sell or buy a business.
Try it out. Send along your advertisement right now, someone will look down these col
umns next week for just such a proposition as you have to .offer.

CLASSIFIED ADVERTISING
Advertisements under thl» bending, 2c per 

word for dret Ineertlon, lc for each subse
quent Ineertlon.

Where repltee come to onr care to be for
warded, dre rente muet be added to coat to 
cover poetage. etc.

MISCELLANEOUS
HAVING A LARGE WAREHOUSE WITH 
room for etorage and an organisation with 
travellers covering all of Canada, are open for 
one or two agenclee that will go with our 
line, grocery sundries. Apply, Box 64, care of 
Canadian Grocer.

BUCKWHEAT FLOUR GUARANTEED 
pure and unsurpssMd by any mill In the 
province. T. H. Squire, Queensboro, Ont., 
solicite your orders.

COPELAND - CHATTBRSON SYSTEMS — 
Short, elmple. Adequate to all classes of busi
ness. The Copeland-Chatterson Co., Limited, 
Toronto and Ottawa.

ADDING TYPEWRITERS WRITE, ADD OR 
subtract In one operation. Elliott-Fleber, Ltd., 
Room 12* Stair Building, Toronto.
GOOD STENOGRAPHERS ARB WHAT 
every employer wauta. The place to get good 
stenographers Is at the Remington Employ- 
ment Department. No charge for the service. 
Remington Typewriter Co.. Ltd., 144 Bay St., 
Toronto.
FIRE INSURANCE INSURE IN THE 
Hartford. Agencies everywhere In Canada.
THE NATIONAL CASH REGISTER COM- 
pany guarantee to aell a better register for 
less money than any other house on earth. 
We can prove It. Make us. The National 
Cash Register Co.. 286 Yonge St., Toronto.

WAREHOUSE AND FACTORY HEATING 
systems. Taylor-Forbes Company, Limited. 
Supplied by the trade throughout Canada.

(tf)

ACCURATE COST-KEEPING IS EASY IF 
you have a Dey Coat Keeper. It automatically 
records actual time apent on each operation 
down to a decimal fraction of an hour. Sev- 
eral operatlona of Jobs can be recorded on one 
card. For small Arms we recommend thla aa 
an excellent combination — employees* time 
register and coat keeper. Whether yon em
ploy a few or hundreds of hands, we can 
supply you with a machine suited to your 
requirements. Write for catalogue. Interna
tional Time Recording Company of Canada, 
Limited. Office and factory, 2» Alice Street, 
Toronto.

DO YOU WANT TO SELL OR BUY A 
business? If so, write Moore Bros., Business 
Brokers, 802 Lumsden Bldg., Toronto, Ont

(2T1D
EVERY MERCHANT WHO SEEKS MAXI- 
mum efficiency should ask hlmaelf whether a 
Gipe-Hasard Cash Carrier, as a time and labor 
saver, la not worth more than the high-priced 
labor which It liberates. Are you willing to 
learn more about our carriers? If ao, send 
for our new catalogue J. Qlpe-Hasard Store 
Service Co.. Limited, 87 Ontario St., Toronto.

WANTED
WANTED—ENERGETIC MAN TO SECURE 
subscriptions and renewals to Maclean's Ma
gasine snd The Farmer's Magasine. Good In
come guaranteed to capable person. Apply 
by letter, stating qualifications, to The Mac- 
Lean Publishing Company, Limited, 148-162 
University Ave., Toronto, Ontario.

WANTED—WHAT ARB YOU WANTING? A 
clerk, a buslneee, a salesman, a partner? An 
outlay at the rate of two cents a word will 
make your wants known throughout the Do
minion to Just the men who can satlafy you. 
See our rates above and eend along yeur ad. 
to-day.

WANTED—A POSITION IN GROCERY AS 
clerk or manager. Am now manager of Gro
cery Dept, of Best Grocery Store In the Boun
dary. Address, C. J. Allen, Greenwood, B.C., 
Can.

FOR SALE
STORE FOR SALE—DOING A STRICTLY 
cash business of about $1,000 per month. 
Clean stock of about $1,600. Post office In 
connection. Apply Postmaster, Fort Pitt. 
Saak.

GROCERY STORE TO RENT — OWNER 
very 111. William Johnston, 184 Christina St., 
Sarnia, Ont

THREE LIVE GROCERY STORES FOR 
sale—In one of the best Western Canadian 
cities. Each store selling over $60,000 a year, 
all cash; old established business; will sell 
together or separately. This Is a real snap 
for a progressive grocer. Owner retiring from 
retail trade. Reply to Box 66. Canadian 
Grocer

PEANUT BUTTER IS CONCENTRATED 
nourishment. One pound equals three pounds 
of beefsteak or forty eggs In food value. This 
great economiser can be retailed at 30c per 
pound In Canada and supplied by your Job
ber. Write Bnyle Food Products Co., original 
manufacturers, St. Louis, Mo., U.8.A., In the 
heart of the peanut country.

GROCERS' COUNTERS AND SHOW CARES 
at 26% to 60% below regular price to clear 
stock. Special sale of samples and Exhibition 
cases from Oct. 1 to 15. All new goods at 
reduced prices. Call at special sales rooms. 
120 Bay St., Toronto, or write for particulars 
to Jones Bros. Co., Limited. 28-31 Adelaide 
St. W„ Toronto.

GENERAL STORE AND MEAT MARKET- 
phone central. In connection. On Calgary and 
McLeod branch C.P.R. Stork $8,600 00. turn
over $1.600 00 per month. Living rooms shove 
store. Reply to Box 57. Canadian Grocer 
Toronto.

FOR SALE—AN ADVERTISEMENT UNDER, 
this heading would be seen by practically 
every progressive grocer In the Dominion. This 
meens that It will be read by the very man 
who la In need of such a coffee mill, cash 
register, cheese cutter, showcase, etc., that may 
he standing Idle In your store, and which 
could be turned Into money by an outlay of 
Just two cents a word. See our rates above 
and eend yeur ad. along to-day.
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FOR SALE — LIGHT AMBER HONEY IN 
60 lb. cans. Apply L. Llvesay, Onondaga, Ont.

GROCERY STORE FOR SALE — BXCEL- 
lent proposition. Stock and flxtures about 
$3,600. Turnover $13,000 to $14,000 yearly. Will 
Mil property with business or rent. Illness 
reason of selling. Good buy for quick sale. 
Box 5». Canadian Grocer. Toronto.

AGENCIES WANTED
WANTED—AGENCIES FOR CONFECTION- 
ery, biscuits, Jams, canned gooda and other 
grocery lines, on commission. R. C. Webber, 
79 Merrick St., Hamilton.

AGENCIES WANTED FOR OTTAWA CITY 
—any line. Commission. Box 63, Canadian 
Grocer, Toronto, Ont.

WANTED—ONE OR TWO GOOD LINES ON 
a commission basis for Province of Nova 
Scotia by traveller having first-class connec
tion with druggists, grocers and general store 
trade. Box 66, Canadian Grocer, Toronto.

What Do You

Earn?

Don’t think us impertinent.
We want you to put the ques
tion to yourself, and to sup
plement it wiih the further 
question, “Could you earn any 
morel”

Certainly you could, if your 
wasted evenings could be used . 
to advantage.

Why not let The MacLean 
Publishing Company help you 
out? They will appoint you 

> circulation solicitor in your 
district for MacLean’s Maga
zine.

When you have tried it you 
may find it pays you will 
enough to give your whole 
time to it. That has been the 
experience of many before- 
you.

Hi! MacLean Pub. Co.
143-153 University Ave.

TORONTO
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THE SIGN
SELLS gasoleneeOaSER

tt»d Bentnj

LOOKING FOR
EACH OTHER

The Bowser Red Sentry Pump means Pure Gasolene for the motorist and More Business for the 
grocer. We’ve taught the motorist to look for the Red Sentry and we’ve made a Red Sentry with elec
tric bulb that will show a red light at night and look for the motorist. An automobile is like a wagon 
load of money rolling along and paying some out to each enterprising merchant. Get yours ! We’ll 
show you! A

S. F. BOWSER & COMPANY, Inc.
66-68 Frazer Avenue, - - Toronto, Ont., Canada

Made by Canadiaa Warkaaa aad Said by Caaadlaa Salewa.
Sales Offices la all Ceatres aad Représentât!yes Everywhere.

Original patentees and manufacturera of standard, aelf-meaaurlng hand and power driven pumps, large and email tanks, gasolene and 
oil storage and distributing systems, oil filtering and circulating systems, dry cleaner's systems, etc. Established 1888.

Outfit in your store means increased sales of gasolene and kerosene accurately measured; it cuts out the 
“guess” and keeps in the profit. It keeps your store clean and saves soiling your hands with measure 
and funnel ; it measures gallons, half-gallons, quarts, pints and half-pints, and shows the price ; it shows 
how much to give for “five cents’ worth,” how much to charge when you “please fill this can.” Bowser 
and Oil Profits go together. Write for booklet “For Your Store.” No obligation incurred.

The Sign of a

Good Buy in Soaps
Here’s a soap with a reputation 
behind it—it is well advertised— 
has a large sale—offers a 26% 
per cent, profit—is backed by 
good service to you. Better let 
your wholesaler supply you with 
a few cases this very week.

The Richards Pure Soap Co.
Limited

Woodstock - Ontario

Ever Expect Big 
Things of a Line—
and stock it, only to find it brought 
meagre returns? Such experiences are 
at least provoking, but might easily be 
avoided by finding ont what other grocers 
have experienced with that line. In this 
connection you will find that almost 
every one of the hundreds of grocers' 
handling the Rock City Lines of Quality 
Tobaccos consider them their most pro
fitable staple, not only as regards profits, 
but extensive sales and ever-broadening 
demand. If you want a line that really 
fits the public’s taste, handle the Rock 
City lines. Write to-day for trial order.

The Rock City Tobacco Co.
WINNIPEG and QUEBEC

00
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Are You Interested?
In Baying » Business,
In Belling s Business,
In Engaging a Clerk,
In Securing a Position,
In Securing a Partner,
In Dispoeing of Second • head 

Fixtures,

Then you should use 
Canadian Grocer’s Classified Ad. 

Columns.
It should find for you among the 

progressive Grocers of Canada at 
lsast one Individual who is on the 
lookout for just such a proposition 
that you have to offer.
CANADIAN GROCER reaches ths 

retailer, the wholeealer, the manu
facturer, the clerk and the travel
ler, just the men to whom you 
wish to sell or from whom you 
would buy.

No Other Paper Reaches 
All These Men.

RATES:
(payable in advance)

2c per word, first insertion, 
lc per word, subsequent insertions. 
5c extra per insertion when replies 

are to be addreeeed e|o Canadian 
Grocer.

Canadian Grocer
143-153 University Ave., Toronto

Apples
We will pack

10,000
barrels
of the celebrated 
Georgian Bay Apples
this Fall. Place your 
orders early.

LEMON BROS.
Owen Sound, Ontario

NEW

St. Nicholas 
Puck

Queen City 
Kicking

Messina Lemons
ARE ON 
THE WAY

J. J. McCABE
Agent

Toronto

Would you like a

UNIVERSITY EDUCATION?
Scattered up and down this great country of ours there are a number of young men 
who have the ambition to make good in every sense of the word, to whom a Univer
sity training would act as a spur to greater success. If you are one of these ambitious, 
go-a head young men, we offer you the opportunity to realize your ambition.
Our proposition has already helped many, let it help you. The work is pleasant and 
healthful, besides the training we give you in salesmanship will always be of great 
service to you in whatever work you finally engage in.
In every city and town in the Dominion there are many business men and private 
residents who would appreciate your interest in bringing

MACLEAN’S MAGAZINE
to their notice. It is the Magazine of Canada and is winning its way into the confi
dence of every Canadian reader of high-class matter.
A liberal commission is allowed on all subscriptions, and the spending of a few hours 
a week will easily enable you to realize your ambition and enter the University 
next fall.
If you are interested, write us at once and we will forward full particulars.

MACLEAN PUBLISHING CO.
143 University Avenue Toronto, Ont.
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CANADIAN GROCER

............................................... .

Readers Of The Grocer,
Let Us Know Your Wants

»

You have noticed our Letter Box service. 
Every week we hear from dealers who 
desire names and addresses of firms manu
facturing some particular article.

This service may be beneficial to you. If 
you are in the market for any article you 
do not know where to get, our services will 
be cheerfully given.

The Canadian Grocer is in position to 
secure information on new lines in the 
grocery trade, and of novelties occasionally 
asked for in the grocery store.

Don’t hesitate to write us. As a subscriber 
of The Grocer you are entitled to this 
service.

The Canadian Grocer
Montreal Toronto Winnipeg^ Vancouver
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He has tasted of the 
SATISFACTION 
always found in our 
Goods and Service.

LOOK AGAIN
at the
six

REASONS 
WHY 

WE CAN 
GIVE YOU 

SATISFACTION
as given in full-page ad in last week’s 
big issue.
ALSO NOTE the list of over forty lead
ing brands of Wine, Liquors and Fancy 
Groceries for which we are agents.

Get in touch with ue 1
Prove our statements now !

Laporte, Martin, Limitée
568 St. Paul St., Montreal 

Tel. Main 3766
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BEWARE OF FALSE PROPHETS
The daily sensational rumors from unauthoritative sources should 
not guide the proficient manufacturer or business man.
It is not sufficient merely to have “news”—

WHY NOT HAVE THE FACTS ?

The Financial Post through its 
unexcelled sources of information, 
and its exact analyses and forecasts, 
coupled with its bymail Information 
Bureau which deals with financial 
or business problems, furnishes a 
service of unsurpassed value.

THE FINAN

«She •Rj.-j.-A-_

reSswer'

Si

.

Annual Subscription $3.00 the year 

Date 1914

To:

THE FINANCIAL POST
143-153 University Are., Toronto

THE CANADIAN BUSINESS MAN

has never been in greater need of ac
curate knowledge of actual conditions— 
and of the best possible business and 
financial counsel!

Dear Sirs:

Please enter *' subscription to The 
Financial Post at the rate of one 
dollar for four months.

Name................................ ............ ...................

Street or
Box No............................................................

City........................-................................ -........

WHY NOT HAVE THE FACTS ? 
r.p.

LET

The Financial Post
of Canada

serve you at least during the next four months. 
Write for a free Ample copy or

Sign the attached Coupon and return

to us with one dollar for four months, or if more con
venient pay on receipt of bill.
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Ourc/eal [Tobacco

•HM*S

A money-maker for your 
tobacco department

A case full of Tuckett’s tobacco will more 
than justify the expenditure on stock and 
space taken, for a small tobacco department 
will produce a good profit and draw the men’s 
trade. Any smoker will prefer to deal with a 
grocery store handling tobacco to one that 
doesn’t. After all it’s the man who earns the 

" money and pays the bills. Stock “Our Seal” 
tobacco for the particular man.

Your Wholesaler has it.

TUCKETT LIMITED
Hamilton, Ont.

tamej \narrh

*tcm,rr g So»9l?

iinn
Stj^e PoFish Je PoF/sh

Think of it.
HundredsofThousands

of women throughout the world 

ask every day for

Reckitt’s Goods
and have done so for years. 

Satisfaction is the great truth 

behind this. Show—

Brasso Metal Polish
—and—

Zebra Stove Polish
where they will be seen and 

prove it for yourself.
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“Apples made the filling, but FIVE ROSES made the crust”

Good morning! Have you eaten 
your apple, Brother Grocer ?

Everybody’s doing it—it’s patriotic—it’s fashionable—it’s businesslike.
This is YOUR opportunity. Now’s the time for the apple pic trade, apple puddings, 

apjile sauce cake, “National Fruit” dumplings. Apples and Flour, Apples and FIVE

The choicest pages of the FIVE ROSES Cook Book give all the delightful details.
Sell FIVE ROSES flour, Brother Grocer. Don’t let your customers spoil good apples 

with a poor pie crust made from poor flour.

FIVE ROSES FLOUR
Sir George E. Foster’s “finest in the world” deserves a better fate—the finest crust to 

wrap its toothsome lusciousness.
More pies than ever before will be turipcd if you sell FIVE ROSES—the kind that 

made mother famous.
More apples eaten where FIVE ROSES is sold.
Think of a million apple pies, cakes, dumplings — think of your responsibility, 

Brother Grocer! The filling is only half the pie—the FIVE ROSES crust is the tiling, 
the dainty brown jacket that dresses the juicy pippins so becomingly ! Sell apples. Be 
patriotic.

Sell FIVE ROSES. Be WISE!

LAKE OF THE WOODS MILLING CO., LIMITED 
MONTREAL. DAILY CAPACITY 13,200 BBLS.

Sell a Barrel of Apples-----Sell a Barrel
of ROSES


