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Keen’s

Oxford Blue

To recommend this Laundry Blue to your customers is to advocate the
very best Laundry Blue made.

Other makers may claim the same superiority, but the world has approved of Keen’s.

=~

Buy it from your jobber.

FRANK MAGOR & CO., “*st.r MONTREAL

Agents for the Dominion of Canada

Syrup and Syrup

There's more than the mere name to be thought of when buying
Syrup for your trade.

There are lots of so-called Syrups on the market but they lack
the essential qualities of true goods.

“Crown Brand” Table Syrup

is absolutely the most perfect production of pure white corn, is
rich in color, of full body, delicious flavor, proper consistency,
and is healthful and nourishing.

Order “Crown Brand” from your jobber.

EDWARDSBURG STARCH CO., LIMITED

ESTABLISHED 1858
>3 Front St. East, Toronto, Ont. Works, Cardinal, Ont. 164 St. James St., Montreal
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Currants

Of High
Repute

Aside from their high
quality, the evenness of
the packing is a feature
that will appeal instant-
lyin currantsshipped by

THE

GREEK

CURRANT
COMPANY

Fine, selected, high
grade in every respect
and well deserving of
the place they occupy in
the front rank of pop-
ular estimation. The
Greek Currant Co. has
a reputation to con-
serve and that's why
their product never
varies.

THE CANADIAN GROCER

Fruits
Dried or Canned

The ““Griffin” Brand of
dried and other fruits
established the standard
of quality from which
all other brands are
judged, years and years
ago. Comparisons are
made fromthe “Grifﬁp”
Brand.

GRIFFIN &
SKELLEY

Their seeded and seed-
less Raisins, Canned
Fruits, white and green
Asparagus, Sterilized
Prunes, Cured Fruits,
are steady sellers to the
most particular people
—people who make a
hobbyoutof *‘Quality.”

Best because no others -

are quite so good.

ARTHUR P. TIPPET & CO., Agents

Montreal

Gelatine

Z1%e Best
There Is

Cox’s Gelatine (in pow-
dered form) is as staple
as sugar, tea or salt.
It is as safe to stock up
with as sugar, tea or
salt. No other gelatine

. claims superiority, be-

cause it involves wasted
effort so to do.

COX’S

It is the absolutely
pure gelatine. It never
disappoints the cook.
It never fails to accom-
plish the desired and
expected result. And
it maintains its unsul-
lied reputation for qual-
ity steadily year in and
year out.
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Montreal Oﬂlce

Manutacturers’ Agents
and Brokers’ Directory

Manutacturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The following is a representative list of reput-
able agents. The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

Face-to-Face Business

Are you satisfuctorily represented in this district.
not, write

G. WALLACE WEESE
Manufacturers’ Representative 30-32 Main East
HAMILTON

" R. B. Colwell

BROKER HALIFAX, N.S.

REPRESENTING LEADING
MANUFACTURERS, SUCH AS

E. D. Smith Lowneys Toblers

E. H. BOWEN
Manufacturers’ Agent and Broker

SHERBROOKE, QUE.
Sohcuu representation of another first class
firm putting up high de goods. Eastern
Townships thoroughly covered by three
travellers. Highest rderencn Write im-
mediately if you desire to have your line well
introduced.

E. T. BUSINESS.

You, Mr. Manufacturer, can do a good deal larger
business in the Eastern Townships, if your lines are
gnmhed by a live repres. ntative right on the ground
You want someone who thoroughly knows the field
and to whom grocery business is not a Chinese puzzle

15 Years on the Ground

S. ROBITAILLE & CO., Sherbrooke

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.

Manufacturers’ Agents and Grocery
rokers
WAREHOUSEMEN

can give close sttention to few more first-class
agencies. Highest references.

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

Montreal
BOND 28

27 St. Sacrament Street,
TEL. MAIN 778

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warebousemen

ST. JOHN, - - - N.B.

Opep for a few more first-class lines.

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York Street, Toromo

MacLaren ImPerial Cheese Co.
imited
AGENCY DEPARTMENT

Agents tor L s Sp Ities and W bolesal
Grocery Brokers
TORONTO, Ont. DETROIT, Mich

JUST ARRIVED IN STORE

Shipment from John Gray & Co., Limited,
Scotland, of their celebrated Jams and Marma-
lade. I's, glass, black currant, strawberry
and raspberry jam 1’s, stone jars, black cur-
rant, strawberry and runberryum I's, glass.
marmalade. 7 h tim Marmalade. We will
gladly furnis

DOMINION -~ BROKERAGE CO.

73 Front St. E., Toronto

ROBERT ALLAN & CO.
MONTREAL
General Commission Merchants

Representing Morris Packing Co.
Pork and Lard—Finest Quality

WAREHOUSE ACCOMMODATION
IN OTTAWA
Largest warehouse in Ottawa Valley, Fireproof;
low insurance rates; direct connection all railways.
Convenient to nlvlullon Ceantrally located.
Write lor rates,
Special rates for large quan:
Dominion Wnrehousing Co Ltd
52 Nicholas Street, Onﬂn
J. R. Routh, Mnuer

We are Buyers
and Sellers of

White Beans

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

WATSON & TRUESDALE

(Buocessors to Stuart, Watson & Co.)

Wholesale Commission Brokers and
Manufacturers’ Agents.
WINNIPEG, - MAN.

Domestic and Foreign Agencies Solicited.

J. W. SNOWDON

Manufacturers’ Agent

413 8T. PAUL STREET
MONTREAL

NEWFOUNDLAND

T. A. MACNAB & CO.
ST. JOHN'S. NEWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS

Importers and exporters. Prompt and careful at-
unuonpow all budno. H.l;h Onnl:un and foreign
£ Oable : “"Macnab,” Bt. John's.

Codes: A,B,O, uhodmon. and private.

Canadian Manufacturers and Exporters

Are you aware of the fact that there are 44 millio:
Irishmen prepared to buy Canadian Goods ?

Don’t you want some of this business?

You can get into touch with 5,000 distributors eve:
woek h{ advertising in THE IBIBH GROCER, DRU:
L;}R‘&YLS{ON and GEII‘W]EBAL TBdADES JOURNAI

ebest known gene store and grocery paper 1
Ireland. Write for sample copy and particu rﬁmn tl:

10, Garfield Chambers, Belfast, Ireland

G. C. WARREN
Box 1036, Regina
IMPORTER, WHOLESALE

BROKER, and MANUFACTURERS’
AGENT

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac-
turers’ Agents. Cars Distributed, Wareboused and
Forwarded. Warchouse on Transfer Track. Busi-
ness solicited. Our position is your opportunity,

SASKATOON,
Western Canads

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.

TO
Brokers and Man-
ufacturers’ Agents

—Your business card on this page will keep
—your name and field of operations before
—Manulacturers, Importers and others
—looking for r ible repr tatives.
It costs you little and mesns much to you
if you are looking for agencies.

Established 1886

Write for particulars to
The Canadian Grocer
Montreal Toronto Winnipes
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“The magic of a name”

When you see the word

"PICKANINNY"

on a package of

BUCKWHEAT
or PANCAKE
FLOUR

you can rest assured of the quality.
None other as good.

Are put up in attractive cartons.

Make a delicious jelly of just the
right consistency.

L]
Are 3o true to name that they are

a revelation to all users.
Are the right kind to sell.

Their high quality will create
and maintain a very large sale.

Sell “PICKANINNY”

and add to your reputation

for selling reliable goods. IT IS ADVISABLE TO ORDER EARLY.

The Western Milling Co.

Toronto

EBY-BLAIN, LIMITED

Wholesale Grocers Toronto

What do consumers want when buying

TEA?®

FLAVOUR! . PURITY Il
FRAGRANCE !! | STRENGTH Il]

Those are and have always been the characteristics of RAM LAL'S
PURE TEA, which constantly justifies the guarantee given with it.
If you don’t carry it, send to us for samples and particulars.

RAM LAL'S PURE TEA COMPANY, Limited

MONTREAL, CANADA

BT pper i el ’ -

3
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Why not handle flour
that will make permanent
customers for you ?

You will find it profitable to buys PURITY flour
say to every housewife : becomesa PURITY

“Madam, I can heartily re- enthusiast — why

commend PURITY flour.” nothing but PUR-
ITY flour is good

enough for her.

You can certainly recommend
PURITY flour very strongly,

for it has the quality that as- Now, why not handle a flour

sures success on baking day. that will make your customers

ST nthusiastic 2—that will make
PURITY FLOUR CONSISTS EX- ent

PERMANENT customers for you.
CLUSIVELY OF THE HIGH-GRADE

CONSTITUENTS OF THE HARD We know it will pay you W‘fll
WHEAT BERRY. There is no low- tO let us co-operate with you {n
orade hard wheat flour in it. building up a big flour trade in
No soft wheat flour in it, either, Your town. Just mail us a post
card and ask us for more informa-
You know the reason now " Send th ib G Giidy
dele ion. Sen e car next mail.

why PURITY flour makes ' Y

The sooner it reaches us the
“More Bread and BetterBread” netter for you.

You can
now under- Pu R' '
stand why

7

a woman R
who once

Westem Canada Flour Mills Co., Limited

Toronto, Montreal, Winnipeg, St. John, N.B., Brandon
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“AYLMER"”

JAMS, JELLIES
PRESERVES, etc.

Every Glass Jar or other package of “AYLMER " Jams,
Jellies or Marmalades i1s Guaranteed Absolutely Pure, put up

from FRESH FRUIT when in season and FINEST GRANU-
LATED SUGAR.

The flavor and high quality of “ AYLMER " Preserves
cannot be obtained in preserves made from pulp.

NO PRESERVATIVES
NO COLORING

At every process cleanliness is reduced to a science.

“AYLMER ' New Season's Scotch Marmalade and

Orange Jelly Marmalade now ready. Send in your orders at
once for stocks of these fine goods.

CANADIAN CANNERS

Limited

HAMILTON, - CANADA

e — e St s
e —— =
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Borden’s Brands
are standard—

T takes goods of known quality - standard goods like
Borden’s-—to build strength into a retail business---the
sort of strength that endures throughout the years, and by

means of which a large volume of profitable trade is attracted---
and held.

Always give prominent display to
Borden’s Brands. They’'ll repay you
handsomely for your attention.

& EAM.Z

UNSWEETENED

dd‘e e p— /’;L
Mark of BoRDEN'S LONDENSED &

Borden’s Condensed Milk Co.

Y i . L sz
Natg % thei, B s 7 attor b oot
Cagy 13nd £, . AESERVED MiLk ""h”.,n# w

dimdictiedes" | WILLIAM H. DUNN - Montreal and Toronto
‘ 4/9/01,4 el

\ B0pps— . —— kCO l
N TOENS ConpENsED MIL" /,
S NEW YORK U.S2=~

Scott, Bathgate & Co., Winnipeg, Man. Mason & Hickey, Winnipeg, Man.
Shallcross, Macauley & Co., Calgary, Edmonton, Vancouver and Victoria, B.C.

MAPLE SEASON IS HERE

LINES YOU SHOULD FEATURE:
DIAMOND BRAND MAPLE SYRUP —Has that true

maple flavor which only pure goods possess. Known and
appreciated by the consumer, Diamond Brand is ever a ready seller.
TWIN BLOCK MAPLE SUGAR—Enjoys an equally high reputation.
Made from the pure sap of the maple. A particularly seasonable line just
now. Price is attractive.

CONFECTIONERY—Note quotations. Several maple lines, which sell freely
at this season, are mentioned. Goods all neatly put up, are of
highest quality, lend themselves to display, and sell readily.

MApE syRUP

Walnutine Blocks (about §-Mh.) 30 to case $2.00 Net weight per pail. per pail
Maple Cream Blocks o s 2.00 Mint Buttons ..... SRS . 8 2.00

Net weight per pail. per pail Nutty Creams ... A 17-. 2.2 mlu .an“ Pun!
Muple Cream Hearts J8-m $2.25 Fruity Creams 55 17-b. 2.25
Maple Buttons 20-1b 2.40 Butter Beans .........................12j-b. 1.5 'A'Ll 'Yn"'
Maple Smacks 15-1d 2.00 Assorted Cream Caramels ....25-th. 3.25

Also Full Line of Gross Goods

SUGARS & CANNERS, LIMITED, MONTREAL
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A “Between Seasons”
Opportunity g

Now comes the time when the housekeeper—your customer---
must cudgel her brains to think up attractive and varying menus.
The winter things have about run out--the spring things haven’t
yet come 1n.

This is your opportunity. A little effort—--a little diplomacy--a
few words of recommendation will be appreciated by the house-
wife. It will make many, many sales for you that would not or-
dinarily turn your way. In other words, suggest that

- Pure Gold Products

(Trade Mark Registered)

offer opportunity for an endless variety of desserts, salads and
similar table delicacies. For instance, suggest the salad made
with canned tomatoes, Pure Gold Gelatine and Pure Gold Salad
Dressing Powder.

Some of the deliciously simple desserts—made either with Pure
Gold Quick Puddings alone or with staple fruits.

You can see how you can divert many, many sales to your store
by such suggestions.

And don’t forget our guarantee to you--no matter how large or
how small a stock of Pure Gold goods you put in, if any one or
all of the articles prove unsatisfactory as sellers or with your trade
all you have to do is to return the unsold stock and get your
money back-—every penny of it.

If you don’t carry the goods now write for infor-
mation and a salesman’s call (should you wish it).

These goods can be had of all jobbers and can be shipped from Pure Gold
stocks at Victoria, Vancouver, Winnipeg, Montreal, Toronto and Calgary.

PURE GOLD MANUFACTURING CO., Limited, Toronto
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The Government’s Opinion of Our Factory

Is Well Worth Considering—

Here is what the Dominion Government Inspector of Canned Fruits and
Vegetables had to say about our factory—as reported in the St. John Standard
of Wednesday, December 22nd, 1909 :

" found everything in excellent shape. He
“‘said that they were doing a very good business

«+ ‘‘and that the class of canned goods put up was
‘“‘of the best quality.”

It is in this factory that BOSTON BAHKED BEANS and
BALAKLAVA BRAND SARDINES are packed.

Quality Will Out — and

Inspector is Certainly a Disinterested Party,

The Eastern Canning (o., Port Canada, N.B.

CANADIAN AGENTS . A. Chouillou & Cle., Montreal; Green & Co., 25 Front Street East, Toronto; D. O. Hannah, London, Ont.; G. Wallace Weese, Hamilton ;
H. D Marshall, 197 Sparks Street, Ottawa; H. M. McBride, 312 Ross Avenue, Winnipeg, Man.; Martin & Robertson, Vancouver, B.O.

a Government

Quality
Clean
Through

Many lines possess a quality
package -only. Our cartons
are neat—high class,—but they
‘‘ are not a patch "’ as compar-
ed with the goods they hold.

W. P. DOWNEY, Montreal

BASKETS

You can make money as well ae
oblige your customers if you haodle
our

Butoher Baskets,
Clothes Baskets,
Graln ana Root Baskets
and Paten? Strawboard

Berry Box.

We can supply all your basket
wants and guarantee satisfaction
because we guarantee the goods.
Orders recelve prompt attention.

The Oakville Basket Co.,

OAKVILLE, ONT.

—-xiSTARCH
"' i Money Maker
s rM Enown Everywhere
Wl Bepeat Seller
Best Value
Get Prices

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. Asmall
advertisement in the

RINGSTON
“GLEANER™

might bring inquiries. Better
write for rates to

I. C. STEWART, Hallfax

MRS RSN R WA R e T

i ares Common Sense 1
KILLON e > |

Al Dealers and 381 Queen St. W., Toronts, Onf |
Ny e
customer same. Write for !

—

CANAI
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The New Kind of
Soda Biscuits

WHAT every grocer knows will sell
like hot cakes—soda biscuits in
a real dainty design. Here they are—
McCormick’s FANCY Jersey Cream
Sodas. Much thinner, smaller and
neater than ordinary sodas. Wonderfully
crisp, flaky and tasty!

The demand is already large. In a couple of
months it will be tremendous! Mail orders
will be filled promptly !

Put up only in 5c. and 10c. Blue Label Packages.

FANCY JERSEY ls .
CREAM SODAS (B CUITS
Factory at London. Warehouses : Montreal Ottawa Hamilton Kingston
Winnipeg and Calgary.

Hobart Electrical Meat Choppers

Are the Standard of Quality from
the Atlantic to the Pacific.

Bone Grinder Attachment

You Lost Six Dollars Last
Week if you sold 200 pounds

of bones for fifty cents.

They would easily sell for
Seven Dollars for Chicken
Feed.

Hobart Bone Grinders,
attachable

to Hobart
Choppers,are
making big
money for
Butchers
everywhere.

CAMADIAN ShLzs The w A FREEM AN CO., lelted Hamllton, Ollt

9




B

THE CANADIAN GROCER

e e A s =
- —

s
=

‘“Keep up with the Twins”

‘“Keep up with the Twins”

One-half case free with every five cases

NOTHING YOU HANDLE

gives more genuine satisfaction to the user than the magic
hand cleaner

SNAP

For chasing paint, tar, dirt or grease from soiled hands it
is absolutely unequalled.

A liberal profit for you in selling “SNAP.”
SNAP CO., LIMITED - Montreal, Que.

Handle . .

GOLD DUST
WASHING POWDER

It will give satisfaction to your
customers and satisfactory profits
to you.

assorted Soap and Gold Dust Washing Powder.

THE N. K. FAIRBANK COMPANY, Montreal

e =
Sy s

The Commercial Account Register

~

Enables you

to do a Bigger

Business at
Less Cost.

FITS ANY SAFE

Besides practically cutting out book-keeping, it pre-
vents disputes with customers, does away with the old-time
pass books, collects your accounts, increases your busi-
ness, absolutely prevents forgotten charges, pays for itself
within a few months.

DROPIASPOSTAL FOR FULL INFORMATION
Commercial Register Co.
Successors to R. B. Belden & Co.

178-180 Victoria Street - - Toronto, Ont.

10
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22PERRIN S&S

Ask traveler for sample CANADA

Question

If you have been retailing about 12 ounces
(net) tins of lye at 10 cents and now find
you can give your customers 16 ounces
net at the same price with a better profit
to yourself, which will you handle provided
e ~¥ the goods are equal in quality?

hlte Swan 100Y% e Lye

is packed in sifting top tins, averaging 18 ounces gross—16 ounces net. Weigh any other brand you may have—if it weighs
14 ounces gross allow 2 ounces for the tin and you have only 12 ounces net.

Protect your customers from high prices—and watch your profits.

White Swan Spices & Cereals, Ltd., Toronto

11
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THESE ARE OUR

"PRIDE OF CANADA

MAPLE SYRUP PACKAGES

It is high time that you should order your
1910 maple syrup and maple sugar.

Usually, sap runs about the end of this
month

The run may be large or small —that rests
entirely with Nature.

YOU cannot afford to take chances on
getting a supply of maple goods DURING
THE SEASON. So do not procrastinate,
but order at once.

If you book with us now, we wil! fill your
order immediately new syrup and sugar are
obtainable.

You KNOW ‘“‘Pride of Canada” Brand,
from past experience, and can depend upon
its purity.

g A A AT i st |, BT e

g

Government tests found EVERY sample
Absolutely Pure.

SPECIFY WHAT QUANTITY OF SYRUP AND
WHAT AMOUNT OF SUGAR YOU WANT.

THE MAPLE TREE PRODUGERS
ASSOGIATION, LIMITED

WATERLOO, QUE.

- g

Montreal Office—58 Wellington Street A
Toronto Office—512 Dundas Street m%&“ &

e

For Themselves

PROPRIETORS :

ROWAT & CO. GLASCS;QO‘¥{.AND

CANADI%N DlSTI::BUTO{}S :—Snowd:no& BBHR.FSZKS.
Coristine Building, Montreal, Quebec, and Ontario ; F.
Warren, Halifax, N.S.; F. H. Tippett & Co., St. John,

Edmonton,

=

Di

Co., Vancouver, B.C.; Nicholson &
Calgary.
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THE SPRING IS COMING FAST

AND YOU WILL NEED CLEANING

DON'T FAIL TO ASK FOR

THE CELEBRATED DISINFECTANT

GREENBANK GHLORIDE OF LIME

Put up in sealed tins, 1-4 lb., 1-21b,, 1 Ib. and 25 lbs.

This is the Best Article on the Market without exception

SPECIAL PRICE TO JOBBERS

L. CHAPUT, FILS & CIE.

Distributing Agents - - - MONTREAL

-The most profitable stock
for the average grocer is the
stock the public asks for.

By our large advertising
campaign we are telling

millions of people in Canada
why they should ask for Chase &
Sanborn’s High Grade Coffees.

CHASE & SANBORN,
Montreal.

g
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ONCE A LUXURY,

OLIVES ee NOW A NECESSITY

OUR LINES ARE:
Manzanillas, Queens, Club House, Nutoliv
Pitted, Celery Stuffed, Pimento Stuffed |
SELECTED FIRST QUALITY FRUIT ONLY. PACKED TASTILY IN NEAT GLASS PACKAGES AND IN BULK
FOR SALE BY ALL JOBBERS FROM COAST TO COAST,

GORMAN, ECHERT & CO., Limited

LONDON LARGEST PACKERS OF OLIVES IN THE BRITISH EMPIRE. WINNIPEG

Some Do you use

Extra Granulated and other
grades of Refined Sugar?

You have been thinking of installing THE McCASKEY for a
ng time. The longer you think about it without writing us for
n'U nation, the more money you are losing through forgotten

»);urgcs. disputed acc
and in a2 hundred o

Will you do your p

ounts, poor collections, rebates to customers

ther ways.

We’ll be glad to point out to you, without any obligation on
Your side, just how
you time, labor and money.

art—drop us a line and say: ‘' Tell me some-

THE McCASKEY SYSTEM will save

thing abou

t your System of saving time, money and labor.”

A postal card is
§

just as cheap now as it will be in a year, buy one

They represent perfection in
Sugar Refining.

Manufactured by

The Canada Sugar Refining

l)OMlNlON REGISTER CO., Limited Sk
- Company, Limited, Montreal, Que.

r to The McCaskey Register Co. nCn ada

96-104 Spndm- Avenue TORONTO, CANADA

e gy

PURITY AND STRENGTH &

SHIRRIFF’S
FLAVORING ESSENCES

prime favorites with the economical housewife! This is a profitable
line to handle, and SHIRRIFF'S goods will help you to get and
retain the best of the family trade.

1 .12 Matilda S
Imperial Extract Co, *"fisitc"™
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HAMPION;

LONDON, ENGLAND
Commands a Preference over all others.

AGENTS

W. S. Clawson & Co., South Wharf, St. John, N.B.
Green & Co., 26 Front Street East, Toronto

MALT
VINEGAR

IS THE BEST
Made from the finest malted barley.

W. H. Escott, 141 Ballantyne Ave. East, Winnipeg
R. Robertson & Co., 26 Alexander St., Vancouver, B.C,

J. W. Snowdon, 413 St. Paul St., Montreal

We are op to do busl on easy consignment terms

Write our Agents for Particulars

ATTENTION!

Thurston & Braidich

We can help you in your profit- 128 Villiam Street ®  NEW YORK CITY

making if you will handle

ASEPTO

SOAP POWDER

“The enemy of dirt.”

Direct Importers of

VANILLA BEANS
TONKA BEANS
ASE!’TO is a pure economical - GUM TRAGACANTH
washing powder, which does away GUM ARABRIC

with half the “elbow grease.” It is
a firm favorite with the women,
and means repeat orders for you.

Winnipeg Representative,
Agents: ROSE & LAFLAMME, Limited

Montreal and Toronto 2 w. H. ESCO“

Order from your wholesaler.

ASEPTO SOAF COMPANY

ST. JOHN, N.B.

Wholesale Grocery Broker

141 Bannatyne Ave., East

" s < o S S s AP S P - - yxa o » v
e . . ¥t A S e S ————————— -

I

Repeat Orders is the story of all Grocers
who handle

Canada First Evaporated Cream

There is nothing to equal it as a pure, healthful substitute
for fresh cow’s milk. KEvery can guaranteed absolutely
pure and thoroughly sterilized. Order from your wholesaler.

THE AYLMER CONDENSED MILK CO., Limited, - AYLMER, ONT.

15
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CHICKEN THAT IS CHICKEN

Sole Agents for Leard’s famous Canned ﬁ [N
Chicken. The finest ever packed. 5-pound ‘ _—
whole birds dressed and roasted and ready

for the table. 9 tins in case. ( 20.

Leard’s one-pound tall tins packed 4 dozen
and all solid chicken.

SEEOURTRAVELLERS OR’PHONE 596 FREETO BUYERS

BALFOUR, SMYE & CO. 250 HAMILTON | | 5

)
A COLD CURE EVERY :
Dealer Can Recommend
To be able to recommend an article ; E

because of its success in the past
makes selling easy,

MATHIEU'S
SYRUP | Er

of Tar and Cod Liver 0il

has been a wonderful success.

The testimonials received by the

q_roprielou tell of marvellous cures
housands of households are never

without it,

; i Its sales heve multiplied in every

y: A
” " 7
community where it is sold. 3
7 Dealers never find it a slow seller.
g During the Fall and Wiater seasons A
large sales are assured. ;
i Keep a good supply on hand and P
; i 7 i
and ]

when ordering order also

PR MATHIEU'S

& GOLDEN YELLOWS | facssssgy nesviverowoess

, 4 i which are necessary to reduce fever
E 2 and remove pains in connection

Made only from Pure Cane Sugar 7t il with colds. : A P‘
/ J.L. NATHIEU CO., Props.,
SHERBROOKE, P.Q.

The St. Lawrence Sugar Refining Co., Ltd,, e | swmm, ry

Foley Bros. Larson & Co. Wholessle Grocers and Confectioners.
Montreal VAR 3

7 |

L. Chaput, Fils & Cie., Wholesale Depet, Montreal.

PURE SPICES!

It does not pay any grocer to trifle with his trade in the matte¥ of spices. Absolute purity must [;_-
|

be the always-present feature of the line he handles or he will lose business.
Be on the safe side and sell

““PRINCE OF WALES” BRAND PURE SPICES

S. H. EWING & SONS | |¢

Montreal Toronto '
16 .
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EMPRESS BRAND JAMS

20-0z. Glass Jars—1909 Fruit

The attractive appearance sells them.
Their delicious taste brings the cus-
tomers back for more. TRY THEM,

That's all we want, We are sure of

your future orders once you have had
the

EMPRESS BRAND

WRITE US FOR PRICES

Empress Manufacturing Co.

VANCOUVER, B.C.

Kandy Kid

MEANS:

Popcorn
Peanuts
Prizes
and
Profits
TO YOU

YOUR WHOLESALE GROCER
HAS IT, OR WRITE US
FOR SAMPLE

Made Only By

Clyde Fuller & Bro.

WINDSOR : : :  ONTARIO

. .

QUALITY COUNTS

Of course, cheapness appeals to some of your
trade, but your most profitable customers are
those who want the best. Youcan supply the
demands of the most exacting by handling

HEINZ
57 VARIETIES

Pure Food Products

(The kind that contain no preservatives)

They are made in the largest, cleanest and
best equipped kitchens in the world and represent
the highest attainable perfection in food pre-
paration.

Furthermore, you run no risk in sclling Heinz
goods.  They meet the requirements ot all pure
food laws and are sold under the guarantee of
money back to your customer if they ever fail to
please.

Anything that’s @ is safe to sell.

H. J. HEINZ COMPANY

Pittsburg

New York

Chicago London

& ,9/0

W READY Sow MAQM

E xact Reproduction of

The Most Modern & Up-to-date Fruit-Preserving Factory in Canada 4

O\D ENGLISH NEW Sgp
no

WAGSTAFFE LIMITED, HAMILTON
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The Choicest Salmon comes from the Fraser and
Skeena Rivers in British Columbia

Such Fish, only, are packed in tins
bearing that well known label—

QUAKER BRAND SALMON
MATHEWSON'S SONS

WHOLESALE CROCERS
202 McoOILL STREET, MONTREAL

THE

Every Grocer
“Eureka” Patented System

Needs This

Line—

You need Holland Rusk because
you must have more goods that

of Refrigeration is an
absolute guarantee against
DAMPNESS and FOUL
AIR; goods will keep
fresh longer in the

“EUREKA"”
Refrigerator

than inanything else made
Used by leading merch-
ants throughout the Do
B minion. No GROCER
@ or BUTCHER should be
without one. Economy
assured and satisfaction guaranteed.

......

pay a worth-while profit.

Holland Rusk

The dainty’ Dutch delicacy

The novelty of Holland Rusk—nothing else like it
on the market—combined with a little salesmanship
on your part, will make it one of the biggest sellers
in your stock.

Write for Catalogue. Order a case to-day.

Eureka Refrigerator Co.,Ltd.

56 Noble Street (Near Queen St. Subway)
TORONTO

MacGREEGOR SPECIALTY CO.

Canadian Importers, TORONTO
Holland Rusk Co, Holland, Michigan, Sole Makers in America

JAPAN TEAS

WE ARE NOW SOLICITING
IMPOQRT ORDERS FOR
THE COMING SEASON

S. T. NISHIMURA & CO.

MONTREAL AND JAPAN

—— gy —
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THE CANADIAN GROCER

IT’S A SHORT-SIGHTED POLICY

to send good customers elsewhere.

Your customers are buying H. P.—.SOMEWHERE
ARE YOU SUPPLYING THEM WITH

but a GREAT DEAL BETTER.
That’s the claim we make for *STERLING " MAR-
MALADE -that it is better than most other Brands.

Sterling
Brand

Not ** just as good "’

COUNTER CHECK BOOKS

F. N. BURT COMPANY, Limited

Successors to

THE CARTER-CRUME COMPANY, LIMITED

Better Servioce. No Advance in Price.

Write for samples, or tele-

phone repeat Orders at our is made from the finest bitter Seville Orangcs and ' ‘

It contains no preservatives or
expense.

pure sugar only.
other additions whatsoever. Keep a liberal supply

in stock. You'll find it a rapid seller. ; 3

The T. A. Lytle Co., Limited

Sterling Road, Toronto, Can.

TORONTO and

Phone Main 2511

MONTREAL

Phone Main 2512

| You’ll Hit the Bull's Eye

on the ‘““Popular Taste” Target if you are selling

AURORA GOFFEE

The distinctive quality, aroma and flaver of ** AURORA” Coffee have made
11 a prime public favorite, and its retailing price of 4Q¢. leaves you a
“well-worth-while” profit. See to your stocks.

W. H. GILLARD & CO., Hamilton, Ont.

BRANCH—-SAULT STE. MARIE
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BRITAIN’S BEST JAM,
£250 CHALLENGE

Issued in ““ The Grocer " (London), August 14
1909, (repeated October 2, 1909), which did not
elicit a single response

‘Weare prepared to deposit £250 against a
like wmount that our New Season’s Vacuum-
Bottled Jams, as sold by grocers to the public,
will surpass in excellence of quality and flavor
any Jams made by any other firm in the United
Kingdom, as sold by grocers to the public,which
are free from Chemical Preservatives, artificial
flavoring or coloring matters

" Samples to be drawn from actual stocks
held by grocers

** This challenge rewains open until Saturday,
October 9th, 1909
First British Vacuum Jam Factory.

Duerr & Sons, Old Trafford, Manchester, Eng.

RESERVE your
ERISHABLES

during the hot summer months
by installing an

ARCTIC

Refrigerator

The ‘Arctic’ will keep your
stock in tip-top condition, and
will not swamp your profits by
excessive ice consumption.

Made for all purposes.

JOHN HILLOCK & CO.

Queen and George Sts., TORONTO

HAVE YOU TRIED

MOLASSINE ===+ CAKES?

MARVELLOUS FOR ERADICATING WORMS
and Keeping Dogs in Splendid Ceneral Health

The ** MOLASSINE” Dog Foods are the only Foods on the market which
besides feeding, keep dogs healthy and improve their coats.

QUOTATIONS AND SAMPLES FROM

ANDREW WATSON, - Sole Importer

971 PLACE YOUVILLE MONTREAL

—Looking For Gold

Prospectors, miners, when away from civiliza-
tion, find our famous “BLUENOSE BUTTER”
indispensable, for it is always in perfect condition,
and ready to use. Put up in 1 Jb. and 2 Ib.
tins, which do not impart a *‘tinny’’ taste. Keeps
indefinitely in any clime.

You will find “BLUENOSE BUTTER” a good
seller to hunters as well.

Order One Case at Least.

Smith & Proctor, Halifax, N.S.

SOLE PACKERS.

The White Mop Wringer

SELLS AND KEEPS SELLING

Because it never disappoinis.

Because it does what we say il will.

Because it does what mo otber machise does.

Because it does perfect work; wrings drier and easier than
avy other device.

Each ove sold is YOUR advertisement, creatind more sales

Every one T o oI knows this
TRADE = Wty MARK,
and that it /S stands for

par excel- \§& %/ lence.

Write for

Made in Canada.
WHITE MOP WRINGER CO., : Fultonville, N.Y.

particulars.

The Name Tallks!

‘““White Moss’’ tells you just what
delicious, scientifically prepared
cocoanut you get when you order
this brand. Mossy, perfectly
shredded cocoanut, absolutely pure,
and white as new-fallen snow.

It’s the Brand to sell to please
your critical customers.

The Canadian Cocoanut Co.
MONTREAL

OU can influence a large volume of the family trade to

your store if you are handling and pushing

Richards Pure Soap

Stock our full line—Quick Naptha Soap, Snow
Flake Soap Chips, Ammonia Powder,
1007, Pure Lye, Toilet Soaps
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Satisfied customers are the result of selling

“MELAGAMA” 15 usm™
AND COFFEE
Satisfied customers add others to the list and increase your business.

Keep your shelves well filled with “MELAGAMA”—the Tea and Coffee that sell themselves
They show you good profits.

BULK TEAS and COFFEES—We are acknowledged leaders
cheerfully submitted.

MINTO BROS. - TORONTO and BUFFALO

GINGERBREAD

—_— BRAND —————ee

MOLASSES
THE KIND THAT SELLS

Samples and prices

ier than

This well-known Molasses is packed
in tins—2’s, 3’s, 5’s, 10’s and 20’s; in

pails—1’s, 2’s, 3’s and 5’s, 10 gallon kegs,
‘s! half-barrels and barrels.
St | When ordering from your whole-
::rea d * saler mention the above brand.
yrder |
setly |
pure, | | $
| The Dominion Molasses
; Co., Limited
3 HALIFAX - NOVA SCOTIA

to ‘3 I

COOK’ S FRIEND

Baking Powder has been giving satisfaction for the past 50 years.

If you want purity and known quality without the fancy price,
you should order Cook’s Friend at once.

“IT CONTAINS NO ALUM”

W. D. McLAREN LIMITED

BAKING POWDER SPECIALISTS - - MONTREAL

W

A LEADER FOR 50 YEARS




THE CANADIAN

GROCER

We Actually Guarantee
Each Individual Tin

The fact that we do should be evidence to
you of our absolute faith in

Golden Crown Lobsters
Golden Key Lobsters

We are sure of the quality of each and
every tin, because the lobsters are all
selected.

Secure a trial order from your jobber.
There is no element of risk for you
under our guarantee offer.
The People Like Them
and Ask For Them

W. S. Loggie Co., Limited

Chatham, - N.B.

ATTRACT TRADE
TO YOUR STORE

BY USING
TOLEDO SCALES

NO SPRINGS
HONEST WEIGHT GUARANTEED

Customer's ~ide Cnstomer’s Side

Made in Canada
105 Styles and Sizes
Adapied (o all kinds Stores

PRICES $40 UP

I'HE HIGH PRICES OF EATABLES
Have caused the consuming public more closely than ever to observe the scales used by the
grocer and butcher, People lack confidence in Spring Scales, Beam and Even-Balance
Scales. But they like 1o buy over Toledo Scales, T)ecause they can see the beautiful
Toledo Springless Mechanism which automatically does the weighing ; the scales show
them the exact weight of their purchase ; they see on the scales the signs, “‘No Springs,”
“"Honest Wesght,”" and have full confidence that their purchases are weighed correctly

NO WAITING-NO ERRORS

I'here is no waiting for a salesman 1o find a balance or to figure what to charge. The
Toledo itself does the weighing and calculates the exact value mechanically, instantly and
accurately. Thus time is saved, errors avoided, profits assured, customers pleased. Any
customer prefers to trade where his purchases are weighed by the most modern, automatic
reliable weighing machine than to buy supplies over ori-uylc scales.

YOU CAN GET THESE ADVANTAGES

Write us and learn how profitable it would be to you to get a profit-increasing and trade
bringing Toledo Scale. We make allowances for some scales in part payment for Toledos
Tell us what you have. We guarantee a better computing scale for less money than you
can get from any other source, Wr te for our Book 3, showing scales and prices.

TOLEDO COMPUTING SCALE C0. [owen w ar iome ooes

Makers of Honest Scales, TCLEDO, 0., US.A, Look in Teiephone Directory

It is a genuine satisfaction

your order to any wholesale grocer.

to sell an article with a guarantee behind

CONCORD NORWEGIAN SARDINES? ™-.

it. Are you stocking

.‘i.n c.“.“e

The brand with a guarantee on each tin. The extra care taken in the packing of
these sardines preserves their natural delicate flavor in a remarkable manner.
There is an extra cover for use after the tin has once been opened,

This high-c'ass sardine will appeal strongly to your better-class customers, Send

AGENTS : R. S. McIndoe, Toronto. A. H. Brittain & Co, Montreal. W. A. Simonds, St. John, N. B.
Watson & Truesdale, Winnipeg. Radiger & Janion, Vancouver and Victoria, B.C.

KEEP WIDE AWAKE

Hare's a chance you shouldn’t miss. Stock up with

KITCHENER BRAND
PORK AND BEANS

In 1, 2 and 3-lb. sizes in plain or Tomato
Sauce. A line of splendid sellers!

It your wholesaler cannot supply
you, write us direct.

The OSHAWA CANNING CO., Ltd.
OSHAWA, ONT.

22

HE RETAILERS class the

houses who advertise in their

trade papers as the most pro-
gressive in their line —the houses
out hard after business, appreciative
when they get it, and always trying
to give a little better service than
anyone else.

Jomp————pe
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Adamson, J.
Allan, Robt.
Allison Coup
A merican To
\ndrews & N
\septo Mfg.

Aylmer Cond

Baker, Walte
Balfour, Smy
belden, R. B
Benedict, F.
Blue Ribbon
Borden Cond
Bowen, E. H
Brack & Co..
Bristol. Geo.
wt, F.NL(

tifornia Fri
Campbell Co.
{‘anada Mapl
Cunada Sugar
Canadian Bis
Canadian Ca
Canadian Co¢
Cunadian Mil
Carr & Co. .,
Cereals, Ltd. .
Champion & §
Chaput Fils &
Chase & S8anb
Christie, Broy
Clare & Little
Clark, W.....
Colwell, R. B
Common Sens
Conocord Cann
Uonnors Bros,
Oonstant, H..
Oox, J. &G...
Crescent Mfg

Dignard, Ltd.
Dominion Bre
Dominion Cer
Dominfon Mo
Dominion
Dominior Wa
Downey, W. 1
Duerr & Son
Dunecan, W. W
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These figures speak of the progress we are making from
week to-week. They tell a story of the increasing confidence
the public have in the reliability of

 SALADA'

Qur Canadian business alone (our nine American branches excluded) has shown the fol-
lowing increases from week to week this year :

—

ey

I For week ending January 8th our sales Decreased 2,559 lbs.
e :r g . ;. ¥ iy lncreased 8,447 lbs.
beacuinl - g s ;- =R - - 6,540 lbs.
',‘;f,l,,‘,ﬁi’“ i3 " “ ¥ L e " 9,404 lbs.
I = " “ February 5th “ ¢ o 9,074 lbs.
nily }'n’fi 2 . « “ N =~ " 7,167 lbs.

B “ “ o A R “ 22,813 lbs.

| ““ 6 ‘ “ “ ‘
; : 26th *“  Decreased 2,678 lbs.
Bl
! “ “ “ 6 ““
M ede | March 5th Increased 5,747 lbs.
| e
han you | e
‘ over the corresponding weeks of 1909.
> 1 1 1 - ‘ / !
c't"ts Our sales continue to increase only because it pays—and pays well to sell “SALADA.”
‘ectory - T S v :
| 3 I'he finest tea we can buy and the best that we know is always at your disposal.
- :
— fadl
g 9 INDEX TO ADVERTISERS
3 This index is made up on Tuesday. The insertion of the advertiser's name in this index is not part of his
1 advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We
' endeavor to have the index as complete as possible.
A E Leard, N. A...... St . 60 ;{uilmvl Paper Co 1
> . 9  Eastern CanningCo. ........ Bt T T R (RS R e towut & Co.. 12
ob : "I‘l‘;;‘l“‘i{'f;,;{ T("“" 0o.,vser vttt 3 Bhy-Blain Limited. . iviewieni. 3 Leonard Bros soesevsnnnee.n 59 Ryan, W Co. een H
3 Coupon Co. oo g3 Edwardsburg Starc tside front cover ~ Toggie, W. 8., & Co....... . 22 s
'”l'.&“ Tlnlnlmccu R e e Empr -\”K Co. T Lytle, R G R R A 19 3
ws & Nunn.... .......... 38 linxvl \IH- Co 65 Mo :L La n\itn e \u,ar Retining Co 16
\septo Mfg. Co........ cieeeeenn. 16 Erb Herman ... .l 38 . Sanitary G 0o T Tl ch
i \IH':LII( Jondensed Miik Co.... ... 4 F al R e A e 4;: Mu}\)“h']r Loktp 4 ',.2 S l]‘f)::;}u‘( :\“[‘ o s),h'“ el 59
H 8 FEureka Refrig serator (o .. 18 ) ‘”“(:‘ l‘l“ - 39
§ buker, Walter, & Co a2 Evaus, F. G T e 38 \Inl ray Iulrm.l.u.nr( e R 10 Siith & Proctoy 20
i our, Sm)e&(‘u.,., SRS .16 Ewen,J. W ..... S 1 McDougall, D., & Co....... S o 54 Suap Co., Lud. .. 10
} ielden, R. B ... : 10 Ewing S. H, & Sons.................. 16  McIntosh, F. R..& Co..... : 33° Snowdon,J. Walter : 2
! Benedict, F. L. i8 s 3 McLaren, W.D.......... ... ~ovie 2L Suraghe CaunfngMachinery Co. "
i Blue Ribbon Tes O e ey ! . , : McLeod & Clarkson....... . .38 dmited. inside back cover
: io rdel nl(’ix::n)lu';k:d”\hlk Co.... IS Fairbank Co, N. K 10 MacKay, John, Ltd. .. {9 Hepuer Co 3
I | E Bowen, E. H 2 Fearman, F. W., Co g 44 MacLaren Imperial Cheese Co. 3 2 I O 3 o
t: ¢ Brack & Co.. 3 G S 2 :“'l"“\""-( . ceee S ves 43 = : inside front cover > and Transfer Co ... ... 20
i i .~(ul Ge &(‘ L back cove: freeman Co. ¢ cVitie & Price. .. .. e 0 ) ‘
l e \“' : -ou l”"h .0 '\‘15 Fuller, C., & B 17 McWilliam & Everist.. T .. 56 ? rs, Lid .
i 4 o ; : i
lifornia Fruit Growers’ Exchange 61 : ;ll,l) '\"'vr" O »r:)n Works 2:; Magor, Frank........... outside front cover 4 T
pbeli o Fae ; 3 fibb, W. A Co.............. 19 Mulu{rl{p, Jnl;). &lﬂun ............ 44 '}ll]“ l'[ ; Braidich l"‘
__—- 3 { 1a Mapl = 52 - Maple Tree Producers’ Assn . 12 urstou & Braidic y 2 )
( :::;:l: Sun':rl &:Lh“h” 14 47 Mathewson's Sons............. Soupaant A8 thur P, & Co 1
3 & ﬁumg 0. 47 E
4 Canadian Bis i 18 Mathieu, J.L.,Co....... At et Al 5 ale Co =
cuit Co. Sl ¥ 2 3
Canadian Canners. . 5 1§ Midland Vinegar Co....... TR L LR i A2
Canadian C ocoanut Co. . e 18 Millman, W. H,, & Son.. 2 Truro ( ORBCHROR Y ilk Co., Ltd 4
h e Cunadian Milk Products, Ltd 52 03 Minto Bros. 21 Tuckett, Geo. E., & Son Co 55
i Carr & Co . 49 kO s 6‘7 Q{(mllea}sBi :l e 52
. Cereals, Ltd : 18 ooney Biscuit and Candy Co. al V. t, Stewart C outside back cove
BIr i "fl.'mlx jon & 8i : CURDS TR it vl s 14 Mo Boe... e ; o6 erre € o, utside back co (\r
: Chaput Fils & Cie. -0 08 H Mott, John'P. & Co........." .. 0 e e
0} g Chase & Sanbom. . .. ... 2 13 ::allu & l?‘”lll s 3 ST, t]a.;
O=- £ Christie, Brown & Co s ; 49 elnz, H. J.,00. 00000 covncon oo nniiin Tati T 5 Wagstaffe, Limited i
1 'L illoc ) g Nat 1 Licorice Co........ : .90 agstaffe, Limited. . 17
. li:;i L“!,mle el E et g ;:lrlllfr);xrd ll‘{,n:k\(f,‘ e s . i?:‘ :\':1!:2;:.“1)&1‘30& o GRS :‘:1 Walker Bin and Store Fixture Co 66
ies ¢ e PSR i .- 47 H.P. 880Ce..........00vevvvinvinser, 19 Nicholson & Bain..... G e ey &ulker, }(‘l'" h, & Son...... . . 57
¢ Colwel,R. B..... : 2  Huber Account System................ 10  Nishimura, 8. T.&Co............... . 18 “:'t::,?l' Al
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The Wholesale Grocers’ Guild Found Not Guilty

The First Complete Report of Justice Glenholme Falconbridge's Judgment in
Important Case Which Closed In January of 1909—History of The Guild and
What Defendants Were Charged With— No Violation of the Law or no Restraint
of Trade Says His Lordship—Memorable Cases Cited in Justification of Decision.

This is a prosecution for an alleged
conspiracy connected with trade and
commerce, laid under Seection 498 of the
(C'ode.

The indietment was found by a Grand
Jury at Hamilton, before me at the
Autumn Assizes of 1907,

The persons and corporations against
whom such indietment was found ex-
ercised the option given by Seetion 581,
and elected to be tried before me with-
out the intervention of a jury, and by
consent the venue was changed to To-
ronto.

Partly owing to the faet that witness-
es had to be brought from great dis-
tances, and from the United States, and
partly because regard was necessarily
had to the other engagements of myself
and counsel, the ease was not immed-
iately proceeded with, but it was tried
or 21st September, 19th, 20th,, 22nd and
23rd October, 11th and 12th November.
The evidence was elosed on 7th January,
1909, and the argument at once proceed-
ed, and occupied three days (the T7th,
8th and 9th). The evidence was then
extended and copies made of certain
exhibits, and after I became (some weeks
later) finally seized of the case by the
delivery to me of the papers necessary
to complete the record, various eireum-
stances of a personal nature from time
to time interfered with my disposition
of the case.

There are over 1,000 pages of type-
written evidence. The exhibits numbar
112—two of them being letter-books
from which hundreds of letters wern
read—and other individual exhibits, each
comprising in several instances bundles
or 30 or 40 letters and documents.

The indietment charges, ‘“‘that Henry
¢'. Beckett, George E. Bristol, John 1.
Davidson, Thomas B. Eseott, W. G.
Craig, Joseph E. Eby and Thomas Kin-
near, The Dominion Wholsale Groecers’
Giuild and the Ontario Wholesale Gro-
cers’ Guild, did in and durmpg the years
1898, 1899, 1900, 1901, 1902, 1903, 1904
and 1905 at the City of Hamilton in the
County of Wentworth and elsewhere in
the provinee unlawfully econspire and
agree and arrange one with the other
and others of them and with ‘“some 208
named persons, firms and corporations,’’
and with the several members during the
vears aforesaid, of such as are eorpora-
tions and with the several officers and
members of ecommittees of the Domin-
ion Wholesale Grocers’ Guild, and of
each of the Provineial Guilds, during the
vears aforesaid, and other persons, firms
and corporations at present unknown:

(1) To unduly limit the facilities in producing,
manufacturing, supplying and dealing in sugar,
tobacco, starch, canned goods, salt and cereals
and other articles and commodities, being ar-
ticles and commodities which are the subject of
trade and commerce.

(2) And to restrain and injure trade and com-
meree in relation to such articles and commo-
dities.

(3) And to unduly prevent, limit and lessen
the manufacture and production of such articles
and commodities.

(4) And to unreasonably enhance the price of
siuch articles and commodities.

(5) And to unduly prevent and lessen compe-
tition in the production, manufacture, purchase,
barter, sale and supply of such articles and com-
modities, against the form of the Statute in
such case made and provided and against the
peace of Our Lord the King.

(Counsel for the Crown admitted that
no. case had been made out against de-
fendants under section one of the indiet-
ment corresponding to sub-seetion (a) of
Section 498 of the Code (for unduly
limiting facilities for transportation,
production, ete.), and that the ecase
would have to be maintained, if at all.
under the remaining charges correspond-
ing to sub-seetions (b) (e) and (d) of
the said seetion.

I have, of course, always been seized
of the prineipal features of the ecase,
and having carefully considered the num-
erous authorities cited to me and others,
I have been for some time in a posi-
tion to say that I had made up my mind
and was prepared to render a general
verdiet, but T was anxious, in a ecase of
so much importance; to give a very
full and elaborate statement of the faets.
But, as T have indicated above, every
time that T thought T saw before me th.:
two or three weeks necessary for that
purpose, illness or some other intimate
disabling cause eame in the way. And
I now realize that it is unfair to all
parties concerned further to delay judz-
ment, and T must do so, leaving the
details to be filled in hereafter, if con-
sidered necessary or desirable.

Origin of The Guild.

The history of the guild has to be
cathered from the evidence of defend-
ants and the letters and documents. Tt
appears that the Wholesale Groears’
Guild had its origin in the year 1883.

Prior to the formation of any associa-
tion of wholesale grocers, the conditions
of the trade in tobaeco, starch and staple
articles, sugar, eanned goods and matters
of that kind and cereals are proved to
have heen very unsatisfactory. The
wholesale grocers were making a very
small profit altogether. and not even a
living profit on staples. Price-cutting
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was prevalent, Defendants elaim that
it was owing to the unfortunate and un-
satisfactory conditions that existedthat
some steps had to be taken to preserve
their existence in trade.

The evils of which the wholesale gro-
cers were complaining and for which
they sought a remedy, were that a great
many lines of goods were being sold at
a less price than they thought they
ought to be, and business econditions
were not fairly understood, and enforezd
as the grocers thought they should be.
It is sworn that the objeet of the guild
iu seeing the manufacturers was to try
and get, if possible, sufficient profit ‘o
deliver or market their goods without
drawing upon the profit of other portions
of the business—(Kinnear).

The guild’s origin was due to the fact
that eonditions of the trade were very
bad, and it was found necessary in order
to prevent disaster amongst those en-
gaged in wholesale business to meet and
confer with a view of seeing what meas-
ures might be arrived at to improve
such conditions—(Beckett).

Mr. Kittson says, that what gave rise
to the guild was this. the wholesale trade
came together for the purpose of form-
ing uan assveiation for their mutual help-
fulness, to educate each other as to the
conditions of trade, to endeavor to pro-
mote legislation when necessary, for the
purpose of econsulting with regard ‘o
the standing of eustomers, for the gen-
eral purpose of throwing light on better
methods of doing business and to in-
crease the profit if possible.

Colonel Davidson states in his evi-
dence, that the origin of the guild was
about 1883, when Mr. Blain and he went
east to Montreal to arrange a tobaceco
priee.

Mr. Blain relates, that Colonel David-
son and he went to Montreal with a
view of diseussing the situation of the
trade on the question of tobaeco and on
that occasion they suceeeded in making
an arrangement among the wholesale gro-
vers to sell tobacco at an advance of
two cents a pound. This arrangement
was subsequently made between most of
the wholesale grocers.

The next move was in the reduetion
of time terms given to the trade. Short-
ly afterwards they devoted their atten-
tion to the sugar business. This was the
first time any united action had been
taken by the wholesale grocers to sec
what could be done with the refiners.
Negotiations with the refiners extended
over three or four years, and finally re-
sulted in the wholesalers getting a dis-
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ant on the price which the refiners
{ cre charging, becoming able thereby o
' ake a little profit on sales.
\[r. Blain further says that the bone
contention between the wholesalers
il refiners was that the refiners could
t afford the wholesalers a profit be-
een the wholesale and retail trade,
.l the wholesalers’ contention on the
lier hand was that they could not exist
ithout it. The refiners contended that
¢y could not sell the goods themselves
r the profit they were getting. In
ort the wholesalers wanted more profit
sugar from the refiners; the price
l ' the retail trade was to remain the
']

me.
Mr. Blain says that the next move
is further to reduce the terms on sugar
the retail trade. Sugar was reduced
thirty days, and other goods gradual-
came to be put on a thirty days basis,
{ these negotiations extended over
ite a series of years.
: (‘olonel Davidson says, that after his
‘ ip to Montreal with Mr. Blain, the
hiolesalers ‘' met oecasionally and dis-
-sed matters, but for some time there
as no regular constitution and no by-
vs or anything of the kind.
Mr. Beckett in his evidence, states
It the organization was at first rather
*wo-as-you-please’’ affair. There was
 jaed v A[uo pue ‘1 jnoqe wd)sLs ou
¢ wholesalers appear to have acted in
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the conference in the early stages. Some
took no interest in the matter. The
wholesale groecers had what they called
a guild, but they did not even have a
list of the members. No guild member
could tell or knew who the other guild
members were, and apparently they had
no opportunity of knowing from any
records or books of the so-called guild.

No Funds Prior to 1903.

Mr. Blain, says that the guild did not
have many meetings during the presi-
dency of Mr. Gillard, and that the guild
was never organized upon what might be
called a regular system, until 1903. M.
Gillard seems to have acted largely on
his own responsibility, and he did not
consult with or represent the guild of-
ficially.

Mr. Beckett says that prior to 1903
there were no funds in the possession of
the Guild, and no membership fees. That
Mr. Gillard or anyone else who was active
in the Guild’s interests paid his own
expenses and that the Guild did not con-
tribute anything towards them.

Colonel Davidson says that the Do-
minion Guild was the outeome of the
loecal guilds, but they were not at
that dime eailed loeal euilds, but loeal
associations, and then afterwards pro-
vineial guilds were formed.

Mr. Cook says that the first and only
by-laws of the guild were adopted on

January 22nd, 1903; that the Dominion
Guild eonsisted of nearly all the whole-
sale grocers in the Dominion; that there
are also provincial and loeal associations.
Each city where there are wholesale gro-
cers has a guild; each province has a
guild. By becoming a member of the
loeal guilds, members also become eligible
for the Dominion Guild. A member in
good standing on 31st December, 1902,
of the loeal guilds was made member
of the Dominion Guild.

Mr. Blain says that the objeet of form-
g a constitution was to have a proper
system of looking after the waolesale
grocery business, and to have it properly
organized. The condition of membership
in the guild was that the applicant must
be a wholesale grocer. The guild was
formed for the purpose of giving to its
members a reasonable protit for handling
the trade in staple eommodities of gen-
eral consumption.

Colonel Davidson says that the guild
was not formed for the purpose of en-
haneing the price to the retailer or con-
sumer, but the guild had the reverse ef-
feet; that it had not destroyed competi-
tion nor enhanced the price of any ar-
ticle, but on the eontrary it has reduced
the price, and that there is no difference
between the method of eonducting busi-
ness now under the guild and as it was_
conducted thirty years ago, before any/
guild was thought of.
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formed at all for the purpose of

onlaiine priees: iaat the method adopt-
Wi ey the demoralization of
¢ trade « mning, and to remedy ex-
- o U rIeVANCES
Mr. Kittson says the guild simply en
i oy e weturers to fix
cir prices of ir zoods independent-
\ PrOeCrs t whao'esale peo-
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=" Guild.

Consideration of Public Policy.

I'he I=iary a4 pl'-w.miil'_’.\ of
x st ont in the exhibits filed.
They are too lengihy to be iranseribed
cre. but it this ease shonld eome to b

poricd. some of them mnst he set

(See Mr. Washineion’s areinment. -
1-16

I'his prosecuiion is nnder the statufe.

1sider the eom-

as= l‘l{‘ﬁ\i‘d b‘\

s\t authorities:
*The contraets are
a of trad ‘

ions of publie
a well-known die
yurrough, ‘publie
voliey is a very unruly horse. and when
it you never know

Wi " t will carry )‘-\'1.’ ! 4To deter-
- what is and what is prejodicial
interesis of trade requires very

X (6D ) sieht into eeonomie eon-
= and the nature of eommereial

s | and econsequel 7"\'. as the

M " »I'h!’:w P;H" Onee I'Mli;kl‘kl'll.

‘Judees are more to he frusted as In-
preters of the law than as expound-
< of what is ea'led publie poliey.” !
(Jullv on Contraets in Restraint of

Frade. 20d FEdition, pages 1 and 2).
I Nordenfel \ Nordenfelt-Maxim
1894) A.C. 535. several very eminent

1 ds Qisenssed the question of con-
¢is ‘n resiraint of {rade, and pointed
) 3 AR I

course of poliev pursue
woa ¢ {ryv in relation {o and for pro-
ine tl interestis of its eommeree
S < {ime ac ce=-and s commeree
ex. undergo -change and develop-

. 1.° 1 1
n various eauses, whieh are al-
aethe mdependent of the :u'?i-‘!‘ "fif~'
t<."” (per Lerd Watson at page 553)
d Lord Ashbovrne at page 556 says:
*The cases that have heen referred to

ing and important as show-
¢ history. growth and development

f impertant braneh of our law. Tn
consid o them it is necessarv to bear
in wind vast advances thal have
<nee the reien of Queen Elizabeth taken
plaee < 0, Inventions, n Jitieal in

ns. eommeree and the intercourse
of nations. Te'egraphs. posial svstems,
broueht all parls

Wavs., stpam,

e world info toneh.  Communieation

bas become casv, rapid and eheap. Com-
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meree has grown with our growih, and
irade is ever finding new outlets and
methods that eannot be eireumseribed by
areas or narrowed by the munieipal
laws of any country. It is not surpris-
ing to note that our laws have been also
expanded, and that legal prineiples have
heen applied and developed so as to suit
ihe exigencies of the age in which we
live.”’
Salt Merger Case Cited.

In the Ontario Salt Company v. Mer-
shants’ Salt Company, 13 Gr., Ch. Rep.
(1871), 540, that eminent judge, Strong,
then Viee-Chaneellor, delivered an ela-
horate judgment, the bill having heen
demnrred to for wani of equity: the
head-note is as follows: ‘“Several in-
corporaied eompanies and individuals.
cheagzed in the manufaeture and sale of
<alt, entered into an agreement, whereby
it was siipulated that the several parties
agreed fo eombine and amalgamate un-
der the name of ‘The Canada Salt As-
soctation.” for the purpose of suecess-
fu'ly working the husiness of salt manu-
facturing. and to further develop and
extend the same. and whieh provided
that all the parfies to il should =ell all
salt manufaetured by them throngh the
irnstees of the assoeiaiion. and should
sell none exeept throngh the ftrustees.”’
“Tleld. on demurrer, that thizs agree-
ment was not void as eontrary to publie
piliey or as tending to a monopoly. or
heing in undne restraint of trade: that
it was not ulira vires of suech of the
coriraeting parties as were ineorporated
companies. hut was suneh in its nature
as the eonrt wonld enforee.”’

At page 542 he says: ‘“Tt is out of the
question to say that the agreement which
is the snhjeet of this bill, had for its
object the ereation of a monopoly. in-
asmuch as it appears from the bill that
ihe plainiiffs and defendants are not the
only persons encaged in the produetion
of =ali in this provinee, and therefore
the trade in salt produeed here hv other
persons, and in  salt imported from
abroad, will remain unaffected hy the
agreemeni. exespt in so far as prices
may he possibly influenced by it. The
ohjeciion on this head is rather that the
acreement has for its ohjeet the rais-
ine the price of salt, and for that reason
is illegal, as constituting the old eom-
mon law offence of ‘engrossing.” or at
least iz void as heing acainst publie
p"”(‘\'."

And on page 43: ““Were T to hald this
agreement veid on any sueh ground T
should bhe laving down a rule whieh, if
applied. would ecause great inconvenience
in trade. and one the necessity for
whieh wonld at this dav he diseounten-
aneed by all pnblie and seientifie opin-
W‘HH.”

So that it would be dangerous to ae-
cept as a seitled doeirine of political
economy or proposition of law, that un
der anv and all eonditions, and at all
times. everv man or corporation should
he decelared fo have an absolute and in-
climable right {o buv and sell, trade or
barter, with any other nerson or eor-
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poration, without restrietion as to quan-
tity or priee.
Coal Association Decision.

The case of Rex v. Elliot (1905), 9
0.1.R., 648, has been sirongly relied on
by the Crown. There the defendant was
president of, and took an aetive interesi
in the eonduet of affairs of the Ontario
Coal Association. That assoeiation was
not formed so as to include a whole elas<.
Dealers in Ontario eould not beeame
members of the assoeiation as of right,
and at least one applicant had been
refused because the state of the eoal
business ‘‘would not admit of additional
competition.”’

The main objeet of the assoeiation was
to restriet and eonfine the sale of eoa
by retail fo its own members, and 1.
prevent anyone else from obtaining it
for that purpose from the operaiors and
<hippers. Here the endeavor is to pr
teet the interest and the welfare of th
wholesale groeers of Canada, whethe
they are members of the guild or not.
Artiele 5 of the constitution of the On
tario Coal Association plainly conten
p'ated the fixing of prices by ihe loca
organization so that in the two particu
lars that case is entirely different fron
the present one, viz., the legitimaie coa
dealer eould not get admission fo il
("val Assoeiation, whereas here the guild-
have invited the membership of legiti
mate wholesale dealers from the hegi
ning, and secondly. the pries has in a
cases been fixed by the manufactnre
themselves.

The Plumbers’ Combine Case.

In the case of Rex v. Master Plumlb
ers’ Association (1905) 14 O.L.R., 29°
persons in the trade who were not men
hers of the Plumbers’ and Steamfitters
Association eould not buy supplies ex
eept at an advanee of from 20 to 25 p
cent.; in other words, men who were
the same position as the members, eith:
eonld not huy at all. or if they could hu
could only do so at an advanced rat
On page 300 of his judgment in tha
case, Clute, J., says: ‘“We find that th:
svstem was endeavored to be rigidly ca
ried out. Of course, for the purposi
here, it is not neceéssary that it shoul
he shown that it was earried out or tha
it was put in forece—the mere eombina
iion was sufficient; but as a matter o
faet it was so enforeed, and so rigid!
enforeed, that numbers of plumbers wh
were not members of the associatio:
found it is impossible to obtain goods
except hy a roundabout way through
other members of the association or by
importing them from the United States.’

And at page 302: ‘““During all thi-
time I find that the existence of fthi:
ccmbination eontinued, that it was b
ing observed as well as it eould be unde
the eireumstances, that both parties re
lied upon it, and that while making
prefence, for use at Ottawa, that the
were selling to everyone equally, as
matter of fact, the very firms that wer
encaged in this business, and who form

ed the assoeiation of plumbers’ supplies,
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vere refusing applications of persons
ho sought to purchase their goods be-
suse they were not members of the

{"lumbers’ Association.”” And then an
senious scheme was devised whereby

iirough the medium of a supply Associa-
ion it was thought that the secheme eould
. carried out without danger.

In the present case any wholesale mer-
hant could buy exactly on the same
crms as members of the association. I
ote on page 309, an observation of Osler

A., which applies to some of the evi-
«nee given in this case: ‘‘The prosecu-
.on, however, went very far afield, in-
odueing evidence, which comprises the
ilk of the reecord, of unlawful aets

mmitted by individuals, members of
I unineorporated assoeciaticns, years

lore these defendants came into exisi-
¢e. This, in my opinion was abso-
tely wrong.”’
A Rage for Writing.

his remark applies very speecially to

indiseretions of some individuals,
tably of the late Mr. Gillard, who was
dly afilicted with the cacoesthes serib-

di (a rage for seribbling), and defend-
ii. Beckett, has more than a slight at-
wck of the same malady. In this con-

ction I may cite the. extremely fair
1 reasonable pronouncement of the
<cnior counsel for the proseeution, b.

I. lines 21 to 30: “‘I apprehend that I

i within the judgment of Your Lord-

p. in saying that if these arrange-
icnts, as we have them exposed in evi-

nce now, were on the whole reason-

ible, satisfactory and free in the main
from objectionable features, that Your
I.ordship would not think it fair or rea-
-cnable that these defendants should oe
pursued into some details of their con-
tuet, which seem perhaps more or less
hjectionable, but after said and done,
hich are perhaps out of harmony with
general idea which they have in

eir mind.”’?

And again at page 82, lines 17 to 27:
Now, My Lord, I shall only conclude,

I commenced, by saying that if Your
ordship reaches the conclusion on this

idence that the general arrangements

de by these defendants, are on the
lwle free from objection, informed by
proper spirit, eonceived with proper
ca, and aimed at the accomplishment

! proper results, then on the part of

Crown I should not desire to see
uie details of their conduet, which are

Jeetionable, fastened upon for the pur-

¢ of finding them guilty of the

arges preferred against them.’’

In the Mogul 8. 8. Co. vs. McGregor,
ow & Co., 1892, A.C., Lord Halsbury
.ys at page 36: ‘‘There/ are doubtless

'he found phrases Tn the evidence,
hich, taken by themselves might be
ipposed to mean that the associated

traders were actuated by a desire to in-
flict malicious injury upon their rivals;
hut when one analyses what is the real
meaning of such phrases, it is manifest
that all that is intended to be implied
by them is that any rival trading which
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shall be started against the association
will be rendered unprofitable by the
more favorable terms, that is to say, the
reduced freights, disecounts, and the like,
which will be given to customers who
will exelusively trade with the associated
body.”’

And in Allen vs. Flood, 1898, A. C., p.
158: ‘I now proceed to consider on
prineiple the proposition advanced by
the respondents, the alleged authorities
for which I have been diseussing. I do
not doubt that everyone has a right
to pursue his trade without ‘mol-
estation’ or ‘obstruction,’ if those terms
are used to simply imply some aet in
itself wrongful. This is only a branch
of a much wider proposition, nameiy,
that everyone has a right to do any law-
ful aet he pleases without molestation
o obstruetion. If it be intended to as-
sert that an aet not otherwise wrong-
ful always becomes so, if it interferes
with another’s trade or employment, an:l
uceds to be excused or justified, I say thai
such a proposition in my opinion has
no solid foundation in reason to rest
upon.”’

The case of Wampole vs. Karn, 11 Q.
R., 619, deals with a proprietary artiele,
and it is a civil action. It does not
appear that &any eriminal prosecution
was founded on it. See Quinn vs. Leath-
em, 1901, A. C.,, 506: ‘“‘Every judgment
must be read as applicable to the par-
ticular facts proved, or assumed to be
proved, since the generality of the ex-
pressions which may be found there are

¥not intended to be expositions of the
whole law, but governed and qualifi=d
by the particular facts of the ecase in
which such expressions are to be found.’’
And at page 512: ‘“In Allan vs. Flood,
(1) the purpose of the defendant was
by the aets complained of to promote his
own trade interest, which it was held
he was entitled to do, although injurious
to his competitors.’’ :

The case of Rex vs. Clark, 14 Can. Cr.
cases 46, and, in appeal, 57, was that
of an association composed of reta:l
dealers in lumber, and they assumed 1o
fix the price. Eligibility to membership
was finally determined by the directors,
not as here by the mere fact of being
a wholesale dealer, and retailers who
dealt direetly with the consumers as-
sumed to deeree a monoply, and to fix
the price at which the monoply should
sell.

Protection of the Public.

In the case of the King vs. Gage, 13
Can. Cr. cases, 415, the head-note is as
follows :—

1. A conspiracy ‘to restrain or in-
jure trade’ in relation to any commodity
under Code, Section 498, sub-sec. (b)
must from the context be taken to refer
to ‘undue’ restraints of trade, such as
malicious restraints or those not justi-
fied by any personal interest for the
protection of which the trade arrangs-
ment is made.’’

2. Traders may legally organize for
the protection and advancement of their

8

common interests, provided that the in-
terests of the publie are not to be unduly
impaired.

3. A regulation of a grain buyers’
association, which required that its mem-
bers on purchasing wheat from produe-
ers should pay therefor not more than
one cent per bushel below the export
market price, and so allow a fixed profit
or one cent per bushel ou the trade don=
by members of the association on its
own exchange or market, does not con-
stitute an undue restraint of trade, if
it appears that such profit is a fair and
reasonable one.

It was tried by Phippen, J. A., who
adopted the view taken by Killam, C. J.,
i Gibbons vs. Medealf, 15 Man., L.R.,
583—that sub-section (b) relates to those
restraints which are not justified by any
personal interests of the contracting
parties, but which are mere malicious
restraints unconneeted with any business
relations of the accused. It was held in
that case that the combination which the
defendants there had entered into,
though resulting in damage to some per-
sun or persons, is actionable only in
cases where its object is unlawful, or
where, if lawful, such object is obtained
by unlawful means.

In ““Eddy on Combinations,”” volume
1, Section 556, the author says: ‘‘Every
combination, whether a partnership, an
association, a corporation, or a combina-
tion of these various factors, is presum-
ed legal until the contrary is shown by
affirmative evidence.’’

“‘In accordanece with the views hera-
inbefore expressed, it is submitted that
the correct doetrine is thar all agree-
ments underlying combinations are pre-
sumed valid, unless they show upon theis
face that the object of the agreement is
to do that which is unlawful, injurious
or oppressive. However, the presump-
tion of validity which attaches to an
agreement apparently legal in its terms
and upon its face may be overecome by
proof that, as a matter of faet, the agree-
ment was entered into and the ecombina-
tion fermed for unlawful, injurious or
oppressive objects.”” In section 560 he
says: ‘‘The right of a combination of
dealers to advance their own interests
by mutually agreeing that they would
not deal with any manufacturer or whole-
sale dealer who should sell direetly to
customers has bheen broadly upheld.’’
For this contention the author cites Bohn
Mftg. Co. vs. Hollis et al (1893) 54 Min .
223, 55 N.W.R., 1119,

When Lawful and Laudable.

I cite the following extracts from a
judgment of Mitchell, J., in this case,
page 1120:

‘“The case presents one phase of a
subject which is likely to be one of the
most important and difficult which will
confront the ecourts during the next
quarter of a century. This is the age of
associations and unions, in all depart-
ments of labor and business, for pur-
poses of mutual benefit and protection.
Confined to proper limits, both as to

d%g
2
i
i
i
4
’

e

P

Dot Ao ot et

o S v9 b




end aud means, they are not only lawful,
but laudable. Carried beyond these
limits, they are liable to become dan-
gerous agencles for wrong and oppres-
sion. Beyond what limits these associa-
tious or cowbinations cannot go, with-
out interfering with the legal rights of
others, is the problem which, in various
phases, the courts will doubtless be fre-
quently asked to pass upon.

“*There is, perhaps, danger that, in-
fluenced by sueh terms of illusive mean-
ing as ‘moncpolies,” ‘trusts,” ‘strikes,’
and the like, they may be led to tran-
seend the limits of their jurisdietion,
and, like the Court of King’s Beneh in
Bagg's case, 11 Coke, 98a, assume that,
on general prineiples, they have authority
to correet or reform everything whieh
they may deem wrong, or, as Lord Ells-
mere puis it, ‘to manage the state.” But
whatever doubts or difficulties may arise
in other cases, presenting other phases
of the general subject involved here, it
scems to us that there can be none on
the faets of the present case. Both the
aftidavits and brief in behalf of the
plaintiff indulge in a great deal of strong,
and even exaggerated, assertion, and in
many words and expressions of very in-
definite and illusive meaning, sueh as
‘wreck,” ‘coeree,” ‘extort,” ‘eonspiraey,’
‘monopoly,” *drive out of business,” and
(This sounds very like the
present case).

Selling Direct to Consumer.

**This looks very formidable, but in
law as well as in mathematies, it sim-
plifies things very much to reduee them
to their lowest terms. It is eonceded
that retail lumber yards in the various
cities, towns and vi.lages are not only a
public eonvenience, but a public neces-
sity; also, that, to enable the owners to
maintain these yards, they must sell their
lumber at a reasonable profit.

*+It also goes without saying that to
have manufacturers or wholesale deal-
ers sell at retail, direetly to eonsumers,
in the territory upon which the retail
dealer depends for his customers, injuri-
ous'y affeets and demoralizes his trade.
This 1s so well recognized as a rule of
irade, in every department, that gen-
erally wholesale dealers refrain from
selling at retail within the territory from
whieh their customers obtain their trade.
Now, when reduced to its ultimate
analysis, all that the retail lumber deal-
ers, in this case, have done, is to form
an assoeiation to protect themse'ves from
sales by wholesale dealers or manufae-
turers, direetly to consumers or other
non-dealers, at points where a member
of the assoeiation i1s engaged in the re-
tail business.

**The means adopted to affeet this ob-
ject are simply these: They agree among
themselves that they will not deal with
any wholesale dealer or manufaeturer
who sells directly to customers, not deal-
ers, at a point where a member of the
association is doing business, and pro-
vide for notice being given to all their
members whenever a wholesale dealer
or mannfacturer makes any sueh sale.

the like.’’
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That is the head and front of the de-
fendants’ offence.’’

The Fixed Price Problem.

I refer to the case of the Comonwealth
v. Grimstead (1900) 108 Kentucky, 59,
affirmed in appeal in 1901, 111 Ken., 203,
where it was held that an agreement by
one who buys goods from a manufaetur-
er not to resell them for less than a cer-
tain price, does not violate section 3915,
Kentueky statutes. The Kentueky sta-
tute in question provided that ‘‘any cor-
poration or individual who shall become
a member of, or a party to, or in any
way interested in any pool, trust, com-
bination or agreement, for the purpose
of regulating the price, or limiting the
produetion of any artiele of property,
shall be deemed guilty,’’ ete.

There is a decision of the Supreme
Court of California sitting in bane, in
the case of Grogan v. Chaffee, wherein
it is held that fixed prices are not in re-
straint of trade.

The court sustains the manufacturer
and holds that price-cutters are liable if
they do not maintain prices lixed by
the maker of goods.

I cite the following extraets: ‘‘The
tendency of the modern decisions has
been to view with greater liberality con-
tracts claimed to be in restraint of trade.
It is not every limitation on absolute
freedom that is prohibited. As is held
by the Supreme Court of the United
States in Gibbs v. Consolidated Gas Co.;
130, United States, 396, 409, ‘Public wel-
fare is first considered, and if it be not
involved, and the restraint upon one
party is not greater than protection to
the other requires, the contract may be
sustained. The question is whether, un-
der the particular circumstances of the
case, and the nature of the particular
contraet involved in it, the contraet is
or is not unreasonable.” So, in Peo-
ple’s Gas Light Company v. Chicago Gas
Light Co., 20 Ill., App., 492, the court
says: ‘The tendency of the courts is to
regard contraets in partial resiraint of
competition with less disfavor than form-
erly, and the strietness of the ancient
rule has been greatly modified by the
modern decisions.” ’’

‘It is suggested rather than argued
by respondent that the agreement relied
on by appellant is unlawful under the
provisions of the statute of 1907, en-
titled, ‘An Aect to define trusts and to
provide for eriminal penalties and eivil
damages, and punishment of eorpora-
tions, persons, firms and associations, or
persons connected with them, and to pro-
mote free competition in commerce and
all classes of business in this state; ap-
proved Marech 23rd, 1907, commonly
known as the Cartwright Aet.’

In the present case there has been no
evidence of the enhancing of prices, no
complaint by any consumer, no complaint
by any retail dealer, but rather appro-
bation.

Most Economical Method.

It is conceded that the proper method
of distribution of goods from the manu-
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facturer is through the wholesale deal-
er to the retailer and then to the econ
sumer, because this is the most economi
eal method. For if the manufacturer at
tempts to deal direetly with the econ-
sumer, or even with the retailer, he mus:
in a country like Canada, sparsely set
tled and of enormous area, maintain u
staff of travelers and also establish de
pots for his goods at important points.

These are great outlets of expenditure
for the traveler carrying only one lin
of samples gets possibly as large a sal
ary, and ecertainly spends as much i
traveling expenses, as the traveler fo
a wholesale house who sells, we are told
three or four hundred different articles

This is one reason why the wholesal:
undertaking the sole distribution gets
larger profit, and yet the price is n
enhanced to the consumer.

The various cases of alleged oppre:
sion and ‘‘driving out of trade’’ of p:
sons who either openly, or by some i
genious device, aim to belong to ti
wholesale trade, and at the same tin
sell at retail, are thus easily understoo.
If this system were to be praectised,
would injuriously affect and demoralis
the trade, not only of the wholesal
but of the retailer, and the econsum:
would certainly not be the better off
the long run.

The same remarks apply to the effo
made to put a stop to the ‘‘eutting’’
priees.

Equalization of Rates.

There was some complaint about
system known as the ‘‘equalization
rates,”’ it being contended that it b
unequally and oppressively as agai
certain towns or distriets. This sta
ment was entirely disproved, and it :
shown that the ‘‘equalization’’ was ba-
strietly upon the freight rates of
different railways, so that the retail i
chants got their goods at the differ
points at praetically the same prices

The Court’s Decision.

I find the faets then to be as follo:

1. The defendants have not, nor has
of them, intended to violate the law.

2. Nor have they, nor has any of the:
intended maliciously to injure any perso:
firms or corporations, nor to compass &
restraint of trade unconnected with th
own business relations.

3. They have been actuated by a bona £
desire to protect their own interests and ti
of the wholesale grocery trade in general.

As far as intention and good faith
the want of it are elements in the
fence w.th which they are ehaiged,

evidesce is entirely in their favor.

Have they then been guilty of a i
nieal breach of law? ;
This question is answered by the ¢
tions which I have given above &
which ceover every branch of the casc

I, therefore, say that the defenda:
are not, nor is any of them, guilty
charged. <

There are minor mabters as to wilc
I, sitting as a jury, give the defendan
(as T am bound to do) the benefit of i

doubt; and as to which I warn the ¢
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¢ndants and those in like case to be
careful, e.g., as to alleged efforts to
eree wholesale dealers into joining the
guild.

It is of the essence of the innocence of

THE CANADIAN GROCER

defendants that the privileges which they
seek to enjoy should be extended to all
persons and corporations who are striet-
ly wholesalers, whether they choose to
join the guild or not. X

To Re-enact Extra Provincial Corporations Law

Manitoba Premier Says Act Was Made in Retaliation to Other
Provinces—Cabinet Would Not Consider Its Abolition — The

Licensing of Travelers.

Winnipeg, March 9.—The last word
lias been said between the deputation
irom the board of trade in Winnipeg,
ind the provincial cabinet of Manitoba,
over the extra Provincial Corporations
Act, which went into effect on ™ March
10, 1909. 5

It may seem that the inquiry into
the matter of restriction has not been
. success on the part of those more
itally interested in the Act, since the
Act has been taken up again by the
| egislature and will be put through the
hiouse in practically the same form as
it was passed one year ago.

One change has been made in the Act
namely, the words ‘““and a c¢opy of the
last auditor’s report’’ has been struck
out of clause eight (8). That this al-
teration, though apparently slight, has
a far-reaching effect will be seen later,
hut those points -which at one time
loomed up most grievously have either
heen ignored or dissolved.

The Government’s Attitude.

The cabinet were extremely courteous
{o the deputation and listened duly to
all the objectionable features brought
to their attention. The premier at the
outset explained the situation from his
standpoint and this_did much to clear
the atmosphere. It became evident
that the whole Act was compiled as a
retaliation to other provinces which
had instituted similar legislation. He
said that in no wise would the cabinet
consider the abolition of the Act, since
the reputation of the province was at
stake. Manufacturers and corporations
in Manitoba were not allowed such
privileges in other provinces as com-
panies in other provinces have been
ailowed heretofore in Manitoba. The
government, therefore, must retaliate
to equalize the justice of the Dominion
as represented by action of the other
provinces. Every loyal citizen of this
province could be appealed to on these
grounds, and may be some ecitizen who
might suffer by the operation of the
Act would be willing to sacrifica to
maintain the integrity of the province
in which he lives.

The premier stated further that al-
though the Aet could not be nullified,
vet such grievances as the deputation
could point out would be fairly dealt
with, point by point, in the hope that
in some degree certain discriminations
might. be eliminated. This was done
with the result that a clause was

struck out of the formalities as stated
above.

Effect of Change Proposed.

The dismissal of the obligation of
the extra-provincial corporations to
submit the last aunditor's report has
the effect of leaving room for the com-
pany to place its capitalization at any

figure it chooses with the option on the
part of the government of inquiring
into the agcuracy of the statement. 1t
is obv'y(ﬁgc\tjmt this clears the situa-
tion somewhat since the rigorous basis
upon / which the fees were levied was
perhaps the most outstanding grievance
against the Act.

Already it has been known that an
Eastern Canada corporation has paid
the tax on a capitalization much less
than it is reputed to possess. Should
the company be assured that it is proof
against all approaches of the govern-
ment in connection with the production
of a fraudulent capitalization figure,
then the company has no cause to mur-
mur against the Act on this point. If,
however, another point of law could
allow the government to inquire into
the exact capitalized standing of the
company and fraud could be deduced,
then the company is not any more ex-
empt than before the clause was erased.
Nevertheless under the present circum-
stances they feel more secure.

Upon examination of the Act it was
pointed out that the Act distinctly
reads: ““The Lieutenant-Governor-in-
Council may reduce the fee payable for
its license to such sum as he may think
just, having regard to the nature and
importance of its business in Mani-
toba.” (Sec. 21). This simply means
that there is no rigidity in the levy to
be imposed, but at the same time such
understanding may not be entirely sat-
isfactory to the corporation against
which the Act operates, since the mat-
ter is one over which the corporation
has no control other than drawing the
attention of the Lieutenant-Governor
to the matter.

It must be admitted that the crude
understanding of the Aet gave rise to
some unwarranted agitation. For in-
stance many were under the impres-
sion that the fee was annual, and even
the solicitor did not make it clear that
the tax was only an introductory fee
of corporation within the province.

No Tax on Travelers.

The brokers and extra-provincial cor-
poration representatives resident with-
in the provinee still maintain, and
justly so, that they are unfairly des-
criminated against in favor of trav-
elers. Their principals have the same
cause of complaint. This is an out-
standing weakness of the Act and ap-
parently without remedy. An Act re-
specting the licensing of travelers in
the various provinces was introduced
in the Dominion House some years ago,
but it was dismissed on the advice of
Sir Wilfrid ILaurier, who thought it
wiser for the Dominion Government to
grant the provinces sums of money
rather than have the individual pro-
vinces tax the travelers or the firms
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they represent. It would seem that the
brokers have the same cause for elim-
ination as the travelers, and an appeal
to the Dominion Government might
have the tendency to make some radi-
cal changes in the extra-provincial cor-
porations act.

During the time between the verbal
agreement that the government would
not penalize any agent or company, and
the meeting of the cabinet and deputa-
tion for the last time, many companies
have paid the required license fee ac-
cording to their interpretation of the
Act, and no penalties have been meted
out.

It must be said in conclusion that
the inquiry has been justified in that
it has greatly cleared the situation,
and that one change more or less rad-
ical was made, and although all griev-
ances have not becn swept away the
whole question resolves itself into
whether the province as a whole should
maintain its integrity among the other
provinces in the dominion, to the sac-
rifice of localized individual rights.

TROUBLES OF PRICE-CUTTING.
Grocers in British Columbia Have Wor-
ries Over This Problem.

Vancouver, B.C., March 8.—Retail gro-
cers here, who belong to the Vaneouver
Retail Grocers’ Association. are facing
the problem of others not in the organ-
ization offering stap'e articles at eut
prices as cateches for the new customer.

Such things as flour, which is sold
with the understanding that the retail
price is fixed at so much, is cut say from
$1.90 to $1.75. This would be about cost
price, and to the eonsumer looks as if
the ordinary dealer is trying to squeeze
out an exorbitant profit. The dealer who
cuts, realizes that anything lost on t.e
one article may be made up if a cus-
tomer is gained, and the loss of profit is
practically, or may be charged up to the
advertising account.

There is talk of combine prices, but
those who know jobbing prices and re-
tail figures in Vancouver are aware that
little out of the ordinary is gained by
the retailer in profit. He has to sell
very close or there is a.loud complaint
from nis customers, who are already feel-
ing the upward trend of prices. It is not
the retailer who profits, but the bigger
houses, for the retailer has to have the
goods, and he is the man who has to
shave his prices.

A. P. Tippet, Montreal, has returned
from a two months’ tour of Europe.

S. G. Caldwell, Barrie, Ont., recently
purcaased the groeery business of E. J.
Armson.

The grocery and crockery business of
the Coxall Co., Tamworth, Ont., has
been purchased by Reuben Richardson.

Armand Chaput, of Chaput. Fils &
Cie.., Montreal, is in New York, on a
holiday trip. Mrs. Chaput and his sis-
ter-in-law accompany him.

The incorporation of the Maritime
Fish Corporation has been officially an-
nouced with a eapital of $1,000,000 ;
head office of the company to be in
Montreal.
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CO-OPERATIVE BILL KILLED.

It will be welecome news to merchants
in all portions of Canada to learn that
the Harris-Monk Co-operative Bill is
again a dead letter.

Just at the time of going to press
The Canadian Grocer received a de-
spatch from Ottawa stating that the
bill came up in committee and that it
had been killed.

It did not even get as far as the
Senate where it was blocked by a single
vote on the last ocecasion it was intro-
duced.

Merchants who actively opposed the
Bill with this paper, will now realize
that their labors to prevent the grant-
ing of special privileges to a few have
not been without fruit. The circum-
stances connected with the opposition
also indicate what can be done by
means of organized effort and a good,
strong campaign to secure the rights of
the trade.

The death-knell of the bill has, there-
fore once again been sounded and it is
not likely that another member of our
Dominion government will be foolish
enough—at least for some time to come
—te bring in such another piece of un-
fair legislation.

FROM WHOLESALER TO CON-
SUMER.

The wholesalers and retailers of Brit-
ish Columbia are working along correct
lines when they meet together to clear
away differences in respect to the whole-
sale trade selling to the consuming
publie.

An item to this effect appears else-
where in this issue, showing the ques-

THE CANADIAN GROCER

tions at issue and the unfairness of
wholesalers selling to consumers at
wholesale prices, and at the same time
holding the retail trade down to striet
terms in making payments, ete.

The retailers in the western province
have certainly a good grievance. It is
not fair to them that they should act
as the special medium between whole-
saler and consumer only when the
wholesaler does not have an opportun-
ity to sell direct himself to the con-
sumer. The retailer handles his goods
for him and has a right to obtain all
his business.

But the point is: no permanent ar-
rangements can be made to right this
wrong unless the question is jointly
discussed by retailers and wholesalers
such as was done in the case of the
British Columbia merchants.

True co-operation is needed, and the
sooner it comes the better will it be
for all concerned. It will assist in a
better understanding of trade questions
and tend to improve existing conditions
at a more rapid rate than they are im-
proving at present.

GERMAN AND BRITISH METHODS.

Canadians are experiencing just now a
marked difference between British and
German methods of extending business.
When in 1897 Canada reduced the duties
on British goods 25 p.c., but few Brit-
ish exporters were interested. A year
later the reduction was made 33 1-3
p.c. without creating any apparent ad-
ditional interest. Of course there were
a number of exceptions and many
bright representatives came to Canada,
but they represented a very small per-
centage of the British firms who could
have done business with Canada. Can-
adian agents and brokers were some-
what more enterprising and many of
them visited leading manufacturers in
England, soliciting representation in
(anada, but as a rule they got a dis-
couraging reception.

On February 15th the Canadian sur-
tax on German goods was removed, but
British exporters still have an advan-
tage of 33 1-3 p.c. over the Germans.
Yet Canadian manufacturers and mer-
chants have had a greater number of
visits from salesmen of German firms
since then than we see from Britain in
the course of six months. Their me-
thods, too, are entirely different from
the British. They are ready to meet
Canadian wishes in any respect, and al-
ready a number of orders have been
placed, and indications are that Ger-
mans will do an enormous trade in
this country. It has been argued that
German goods are not as high class as
British. This was true a few years ago
but leading German firms are now get-
ting into the same class with the best
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British manufacturers in the quality of
their goods. Canadians should study
these German missionaries, their goods
and their methods and adopt them
wherever it is to their advantage to do
so, for Germany is to-day the most
progressive nation in the world.

Canadians for sentimental reasons
would rather do business with British
manufacturers, but the latter must be-
stir themselves if they expeet to hold
this market and possibly their own
market.

Canadians would rather place their
orders with British manufacturers, but
the latter, as a class, must adopt bet-
ter factory and selling methods for,
even with the advantage of sentiment
and preference, these Germans will take
the market from them. Where British
firms have modernized their methods
they are doing and will continue to do
a profitable trade here without fear of
German or United States competition.

The great question is, will British
manufacturers as a whole do so ? The
invariable answer of the majority is that
they are quite satisfied with the busi
ness they are doing, and they point out
that in spite of all competition they
have been holding their own or increas
ing. With the great increase in th:
world’s consumption, this is to be ex
pected, but Britain’s exports have noi
increased in the same ratio as other
competing countries. It is natural to
for old established firms to hold thei:
trade for many years because of thei:
reputation and connections, but th:
turn invariably comes, and when ii
does the decline is very rapid.

INTEREST ON CAPITAL INVESTED

A subseriber writes stating that ther
dare two partners in his firm, one o
whom invested $3,000 and the othe:
$2,000. He replies to The Canadia:
Grocer’s statement that interest shoul:
be charged on eapital invested in a bus:

ness and asks: ‘“Will there be any d:
duection or addition to present capital
or should interest figure only on th.
expense account 1"’

Assuming that each partner gaw
equal service to the business each i:
entitled to the same salary. But th
amounts invested were not equal, so afte
salary, rent, and other costs are figure:
and the year’s profits arrived at inter
est on capital must be deducted. Sup
pose the profits were $5,000 and interes:
was figured at six per cent., $300 woula
have to be deducted for interest, $15
of this going to the partner who had
invested $3,000 and $120 to the one
whose investment had been but $2,00C
This interest would figure only in the
expense account and would not affect
the capital investment.
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ADVANTAGES OF A PLATFORM,

Merchants who belong to trade organ-
izations, and who are interested in as-
sociation work should always have a
policy to advanee and stand by before
~ach meeting.

There can be no benefit in attending
neetings at which no question is before
the members for discussion, and it’s the
man with the policy thought ecarefully
at in every detail who wins in the de-
hate.

Of course, there will always be some

eak points in the argument, but it will
e up to the others to establish some-
thing better. Many men can pull apart

platform, but when it comes to build-
iz another they fail. They are destrue-
ive, but not construetive.

If a better policy eannot be advanced,
that which Las been thought out by the
man with forethought stands the blasts
f the campaign successfully. His is
<ure to be a winner.

The benefils to a member of an organ-
ization who pursues such a course are
He gets to the bottom of the
question aided by the eriticisms of his
colleagues. He becomes enthused with
his subjeet, since he has to go into it
deeply to obtain arguments to offset
any adverse ecritiecism that might oecur.

Gradually he becomes a debater to
be reckoned with and an influenece upon
the organization of which he is a part.
His views are eagerly sought on every
question that arises, and in time out-
<iders hegin to realize his sound sense—
and all because he was a constructor in
I1s assoeiation and because he developed

a great degree his argumentative
ahility.

With such men as this in an organiza-
tion, it is bound to be successful, and

) become a power in the trade. Men
¢1th good sound policies are needed—
policies that will stand eriticism. It is
1o use going to a meeting unless you are
prepared to intelligently set before your
olleagues a proposition that is going

» be of value to the association.

A question that is incidentally ad-
anced at a meeting can only meet with

superficial treatment in debate.

It requires the application of good

und common sense at a time when
here is plenty of time to get right down

) the substance of the thing.

many.

THE ADVANCING HOG MARKET.
If hogs go much higher they will soon
be as expensive as broilers—and they
show little inclination to take much of
a tumble.

While prices in Canada are somewhat
behind some United States sections yet

they are higher than they have been for
YEars.
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For instance they are now quoted
around $9 and $9.15 per cwt., live
weight in Montreal, Winnipeg and To-
ronto and difficult to obtain at those
prices.

Reports irom Cincinnati, 0., are to
the efiect that hogs went over the $10
mark the other day. Some paid $10.05
-—the highest since the civil war. In
St. Louis they are up to $10, while in
Pittsburg they have been up to $10.15
Other United States markets are equal-
ly strong.

The wonder is, at where are they go-
ing to stop ? Dressed hogs a year ago
about this time were $10.25; in 1908,
they were only $7 and in 1904 only
$6.20—much less during the last two
mentioned than hogs, live weight, are
now.

A year ago at this tifne hogs were
quoted on the C(anadian markets be-
tween $6.50 and $7. They were about
the same in 1908 and therefiore were
more than $2 less than they are to-day

If the hogs are not to be obtained
they will eventually go so high that the
finished food product will be beyond the
reach of the ordinary consumer.

This will have a serious efiect on the
industry. It will tend to divert the at-
tention of the consumer to something
else that is within easier reach of his
finances and to have a demoralizing ef-
fect upon the industry when there are
signs of its revival among the farming
communities.

THE ALUM QUESTION.

A very important question among
houses engaged in the manufacture of
baking powder at present is that relat-
ing to alum. To use it or not to use it,
that is the question. In view of the
fact that the question of pure food laws
is a live topic at the present time, and
also the fact that the use of alum in food
is prohibited by law in Great Britain,
makes it look as if it would only be a
question of a short time when the sale
of alum baking powders in Canada will
be prohibited.

There seems to be a popular prejudice
against the use of alum in baking pow-
der or anything that enters into our
food.

ELEMENTS NECESSARY TO SUC-
CESS.

A very important factor in the suec-
cess of the traveling salesman in his own
special work, as well as in the advance-
ment of his employer’s interest, are his
relations with the trade which he visits.

As a matter of fact, the position he
occupies is not a single-headed, but a
three-fold one. FEmployed first of all
to extend the acquantance and the busi-
ness of the house, he is expected also
to see that buyers settle their accounts
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as provided by contraect or agreement.
Jeyond that he is looked to for the ad-
justment of any difference that may
come up, from whatever cause or source.

The requirements are those of a good
salesman, a fair accountant and some-
thing also of a diplomat. To success-
fully carry these responsibilities one
must be a thorough gentleman. He will
find it worth while to keep himself in-
formed on the topies of the day, and
particularly on the progress of events in
his own trade. Ready at all times to
give an opinion if asked for it, he must
not force his ideas upon those who are
not interested in what he thinks or has
to say. Tt is essential that he will ap-
pear well when calling upon his trade
so that, no matter what sort of company
he is with, he will feel perfectly at ease.
Shabbiness is always self-conscious of
being out of place.

So far as possible, one should aim to
make friends of his customers and en-
courage them in the same way towards
himself. Genial at all times and in all
places, he will never indulge in undue
familiarity. Remembering that other
calls are likely to follow, one should
make no promises that ean not be ful-
filled to the letter. By this means con-
filence is established and plain state-
ments come to be taken at their face
value. Not only is the dealer glad to see
such salesmen, but the latter finds his
way smoothed with others, and his rep-
utation as a man who ean always be de-
pended upon to do the right thing ex-
tended where it will do the most good.

WHERE PERSONALITY STANDS

It is interesting to calculate how far
personality really influences the fortunes
of business. Is the personal element in
business gradually being squeezed out by
the mechanical ? Any merchant within
fiftty miles of a metropolis is acutely
sensible of the competitive pressure ex-
erted against him by large distributors,
whose methods operate with the pre-
cision of some cleverly constructed ma-
chine. >

Personality, as he understands the
term, has little if anything to do with
the reasons why some of his neighbors
buy from the big stores instead of from
him. The public has no intimate knowl-
edge of the proprietors of these stores ;
it is apparently satisfied if its orders
are filled with promptitude and ac-
curacy.

Can the local man, by the dextrous
exercise of his own personality, defend
and extend his trade in face of the op-
position from without ? That is a ques-
tion well worth studving. Of course,
personality devises and permeates the
methods of the mammoth stores.

There are surprising possibilities in the
power of the personal element in busi-
ness, if we strive to discover them, and
the return should be repayment for the
trouble,
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Articles Which Go Well Together in Displays

What Easter Suggests in the Way of Windows—Care Should
be Taken Not to Have Too Man y Varieties of Goods.

Every merchant recognizes that there
is at least some benefit to him in dress-
ing a window. If he does not, why does
he ever place an article in his window
or why does he have a window-sill at
all where goods can be kept ?

Therefore from the fact that the win-
dow is there and that there are always
some goods in it, it is an established
fact that every merchant recognizes its
value.

The question then is : How to give to
the window its best selling properties ¢

F.aster is near at hand and it is a
festive season. Here is one opportunity
to make it a valuable asset. Easter is
a time when everybody thinks of the

While it is attractive and appropriate
it cannot be said that it is dressed to
make the most sales possible. The
trouble seems to be that there are too
many varieties of goods in it. Had
ham and eggs been exclusively used
with the same amount of attractiveness
its selling power might have been bet-
ter. The gaze would then have been
concentrated on those two articles
closely associated with each other.

Such a display eould have been used a
couple of days in the week and changed
for say lard and pastry flour; biscuits
and cheese or ham and pickles.

The presence of a few Easter lilies
londs beauty to the window and are also
suggestive of “the season.

Easter Window Dressed by Ralph McKerny, Port Hepe, Ont.

table and the good things to be had
after the closing of Lent, and prepara-
tions for appropriate displays should be
made as early as possible.

The illustration shown here repre-
sents an appetizing scene. Eggs, bacon,
lard, ham, pickles, cheese, ete., are sug-
gestive of the Easter season, but the
question is are they displayed to fthe
best advantage ¥ Is the window a good
selling one ¥ That's what counts.

Good ecapital can certainly be made out
of the coming festive season and groecers
should seize the opportunity to obtain
their share of new business which the
holidays are bound to create.

By all means introduce a few decora-
tive display cards and one or two price
tickets — they are in themselves good
salesmen.
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SELLING TO CONSUMER
EVIL.

Vancouver, B.C,, March 9.—At
a recent meeting of wholesalers
and retailers, three important
trade question were discussed,
namely, wholesalers selling goods
to consumers; wholesalers selling
to small camps and boats, and
wholesalers supplying goods to
emnloyes at cost, who in turn
were supplying goods to relations
and friends.

Among those present or repre-
cented at the meeting were W, H.
Malkin Co.; Kelly, Douglas &
Co.; Hudson’s Bay Co.; W. J.
McMillan & Co.: Leeson, Dickie,
Grosse & Co.; Oscar Brown Co.;
Campbell & Muir; F. R. Stewart
& Co.; C. B. Bainsford, J. God-
dard, M. Onpenheimer, D.-Nai-
smith, C. Milne and the directors
of the Vancouver Retail Grocers’
Association.

It has been no trouble for cou-
sumers in most instances to buy
direct from wholesalers, which the
retailers declare is unfair, and
dicussion was along this line.
Moreover, goods are supplied ia
large quantities and at wholesale
prices, to, say. managers of com-
panies who might have some busi-
ness, and these are delivered di-
rect to the private houses.

Complaint has been made that
retailers, who are held down to
tight prices and prompt payments,
are not given 2 fair show, since
at least one-quarter of the trade
is supplied by wholesalers whicn
is in the sphere of the retailer.

These and other points were
discussed, after being presented
by W. Clark, president of the Re-
tail Grocers’ Association, and
the chairman remarked that he |
was sure that any wholesaler who |
had been selling to the consumer |
in the vast wonld cease from this |
time forward. Further, he thought
a clear arrangement should exist |
between wholesalers and retailers, |
as to what camos and boats were |
in the respective fields. It was |
decided that forthwith no more
goods should be sold to employes.

What the retailer now wants is |
these conditions lived up to, for |
although they have been under- |
stood in the past, little attention
has been paid to them.

““That eclerk of yours seems to be a
hard worker.”’

“‘Yes, that’s his specialty.’’

‘“What, working ?’’

‘‘No; seeming to!”’
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Practical Methods Used in Retail Grocery Stores

What Halifax Grocer Considers to be Unfair Methods in Doing
Business—An Exclusive Tea, Coffee and Chinaware Store—Dis-
advantages of Over-stocking—Catering to S8aturday Night Street
Walkers Through Window Displays—Are Newspaper Advertise-
ments Read?

Unfairness in the Trade.

Halifax, N.S., March 9.—There can
be no permanent benefit to any man in
any undertaking unless that undertak-
g is fair to all parties concerned.”

This was a statement made by a mer-
chant the other day, and it implies
some good advice.

[Te maintained that if a manufacturer
in selling goods to the wholesale trade
rave one distributor an advantage over
another he was doing something which
was unfair and which could have no
permanent advantages.

Also if a jobber in selling goods to
the retail trade gave .to one merchant
an advantage that his ‘“‘across-the-
street’”’ competitor did not receive, he
claimed that that jobber was not act-
ing sqyuarely. The undertaking was not
fair to all concerned and therefore he
claimed there could be no permanent
trade benefits in it, considering the
trade as a whole.

Such a transaction gave to one per-
son a preference a competitor did not
receive, thus giving to the one selling
advantages over the .ether. It meant
loss of trade to the retailer who did
not get the preference because he could
not sell the article and make a fair
profit.

The tendency was for him to elimin-
ate that article from his selling list
and substitute another. That meant
loss to the jobber, he claimed; and
therefore to the manufacturer.

A Tea and Coffee Store.

Windsor, Ont., March 9.—The retail
tea and coffee stores, though not num-
erous, bear evidence of the importance
to the grocery trade of these staple
heverages. Some one has yet to start a
retail sugar store, or cereal store, or
canned goods store. C. T. Bourbeau
has a tea and coffee and spice store in
Windsor. Mr. Bourbeau carries also a
fine stock of crockery, glassware and
fancy china. The decorations include
oriental umbreallas, fans and lanterns.

Mr. Bourbeau calls his place the Cen
tral Tea Store. It is located on the
market square. He began his career as
a tea and coffee merchant six years ago
n a small way utilizing a room in his
house. Later he built an extension and
about a year ago moved into the pre-
sent premises which are 25 feet by 45
feet. Before starting for himself Mr.
Bourbeau was clerk for a number of
vears with Geo. Nairn, Windsor, and
had tcharge of the tea and coffee depart-
ment.

The

he Central Tea Store is modernly
equipped, with silent salesmen, comput-
ng scales, and cash registers. The tea

and  coffee bins are of Mr. Bourbeau’s
ywn design. He has installed an elee-
tric  coffee grinder, and he has taken
special care to have his store brilliant-
lv lighted at night. Mr. Bourbeau has
two clerks and two delivery wagons. At
the start he adopted the policy of giv-
ing good value and prompt delivery and

he attributes his success to having liv-
ed up to it.

The Evils of Over-stocking,

Victoria, B.C., March 8.—‘“There are
too many retailers to-day,”’ claims a
local merchant, ‘‘suffering from too
large a stock.

“A large stock,” he says, ‘‘is all
right, of course, if the trade demands
it ; but as a general principle it is poor
policy to overstock, even if prices seem
particularly attractive. It is an easy
matter for a dealer to allow a smooth
salesman to overload him, 'and no mat-
ter if the dealer really knows that his
trade will not warrant it, he finds it
hard to resist the argument of price,
when he should know better.

“The quick turning of stock, even at
only a fair net profit, is one of the
great requirements in the retail busi-
ness. Figure it out. Take, for example,
$10,000 invested in stock, turned over
once a year with a net profit of 25 per
cent—that means $2,500. One-fourth
that amount, or $2,500, turned four
times a year at a net protit of only 20
per cent., would yield a profit of $2,000,
or four-fifths the amount returned by a
capital four times as large, while in-
terest at six per cent. on the difference
in capital invested would bring the dif-
ference in the net returns very close
together, the volume of business re-
maining the same.

‘““Then, the tyinf up of so much capi-
tal as is frequently invested in what is
virtually dead stock often prevents a
man from duing that which would add
materially to his profits.

‘““Another advantage in favor of the
smaller and better selected stock, to
my mind, is the smaller space required
and consequently smaller rental, less
insurance premiums and smaller taxes,
and a proportionately smaller risk all
around. It requires a thorough knowl-
edge of local business conditions, excel-
lent judgment of goods and of the
trade, a determination not to allow the
salesman to unload on one a lot of un-
salable stock, or too much of stock
that would be salable if given time
enough.

“In other words, it requires a man
who knows his business throughly and
who has the backbone to stand by what
he knows to be his own best interests.”

Caters to Saturday Night Wayfarers.

Lindsay, Ont., March 10.—The advan-
tage of catering to the Saturday night
buyers was illustrated by a Kent St.
grocer the other day. In Lindsay the
working men, their wives and children,
and also men and women of other occu-
pations, who are lucky enough to cease
work at the hours of five and six on
Saturday’s, number in the hundreds.
Tke one popular pastime in the evening
is to take a walk down town and per-
haps do some shopping. Saturday
night ' is the busiest of times for the
grocer. One grocer :in particular every
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Saturday makes it a point to dress up
a new window with something special
which he wishes to dispose of and some-
thing which he thinks will cateh the
eye. In this way he has made many
large sales of some particular line of
groceries on a Saturday evening.

Do People Read the Papers?

Chatham, March 10.—“Do people read
the advertisements 2> echoed a grocer
the other day, in response to a query.
“Just let me give you an instance.

“We have been regular advertisers for
many years. Some time ago, we adver-
tised a certain line of goods as a Satur-
day feature, and one of the items was
cooked ham. The price should have
been 30c a pound or thereabouts, but
inadvertently we put it in at 25c.

“You should have seen the rush. Our
entire stock of cooked ham, and it was
a pretty large one, was cleaned out long
before 12 o’clock on Saturday, and all
afternoon and evening we had people
clamoring for cooked ham at 25c. The
mistake was ours, and of course we
made good, though it involved a dead
loss ; but it was really worth the money
to see that stream of customers.

“Before that, I used to have my
doubts as to the efficiency of advertis-
ing, but after the ham episode 1 didn’t
want any more convincing.

“It showed that our advertisements
were being read—how, otherwise, could
the people know ? It proved that the
efficiency of advertising depended solely
upon the skill of the advertiser; and
that, as long as | wrote the kind of
advertising that appealed to buyers,
the newspaper would do its part in
placing my propositions where they
would be read. Now, if a certain ad-
vertisement does not seem to bring re-
sults, I proceed to pick flaws in my
own wprk as an ad. writer instead of
wasting time worrying whether or not
the paper is doing its part.”

Watching the Slow Pays.

Berlin, Ont., March 9.—A change will
be made in the collection department
of the Berlin Retail Merchants’ Associ-
ation, with a view to having the best
results possible. The Guelph Associa-
tion has placed their collection depart-
ment in the hands of the Canadian
Mercantile Ageney, and on the invita-
tion of President Hessenaur, of the Ber-
lin Association, Mr. Vanderburg, their
representative came down and address-
ed the members at their regular month-
ly meeting on the advantages of the
system. After his address, a commit-
tee was appointed to investigate thor-
oughly into all details of the system,
and report at the next meeting on April
12, ‘which is also the annual meeting.
The members were confident that the
presept system would be much improved
if there was an officer placed in charge.
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New Tarffs on Canadian Exports to Germany

Recent Adjustment Which Went Into Effect March 1st Places
Our Goods Going to Germany on Conventional Tariff Basis—
Schedule Showing Reductions T hat Have Been Made.

The rearrangement of the tariffs be-
tween Germany and Canada can be best
exemplified by giving in detail how our
exports are affected and by how much
the duty has been lowered.

The agreement took place on Marea
1st and, broadly speaking, removed the
Canadian surtax to allow German goods
to be admitted into Canadx on the Gen-
eral Tariff basis, while Canadian goods
going to Germany will be admitted into

that country on what is known as the
Conventional Tariff rate of duty.

A kilogram mentioned in the acecom-
panying table is equal to about 2.203 lbs.
and a mark is equal to 23.8 ecents. This
schedule shows the Canadian foodstuffs
which will now be admitted into Ger-
many at Conventional Tariff rates, the
unit of quantity on which the tariff is
based, and the general and eonventional
tariffs.

German Tarifl.
Goods. Unit
of
Quantity.
General Conventional
Apricot pulp, without addition of sugar or
syrup, in tins weighing at least 5 kilogs.
(I BM)  osoismisinsimimmsrsasmassonsocmmbepmmonsertibitiRssonoRluns. osmras 100 kilogs. 75 marks 5 marks
100 kilogs. $17.85 $1.19
100 s. $8.10 54 cts.
Condensed milk (syrup, but not milk in a dry
state) without addition of sugar ........... L T S 100 kilogs. 75 marks 20 marks
100 kilogs. $17.85 $4.76
100 Ibs. $8.10 $2.16
Milk and cream, sterilized or peptonized.........ccovviives weruns 100 kilogs. 75 marks Free
100 kilogs- $17.85 Free
100 s. $8.10 Free
Preserved tomatoes ; olives, whether in vinegar,
03] OF DEING OF DO <cceeeocsccrccsssnossissssessisinismorsssttusmosnse  sossss 100 kilogs 7 marks 30 marks
100 kilogs. $17.85 $7.14
100 s. $8.10 $3.24
Fish—
Marine crustaceous, living or not, including
those merely boiled or salted, whether shelled .
or not—
lLobsters and cray fish (gross weights)....cconnni L.l 100 kilogs. 100 marks 65 marks
100 kilogs. $23.80 $15.47
100 Ids. $10.80 $ 7.02
Other (gross WeIght) ....ccccveiiiis corencsiossnssnssstnniies crvns 100 kilogs 24 marks
100 kilogs. $5.71
100 ®s. $2.59
Fruits—
Fresh—
Apples, pears, quinces—
Unpacked—
From September 25 to November 25.......ccco.... S RIS Free Free
From November 26 to September 24 ............ iiiins sl 100 kilogs 25 marks
100 kilogs. 59.5 ots
100 Ids. 27 cts
From September 1 to November 30 .......cevenene Free
From December 1 to August 3l .........ccmmmnmmmeniiiis  venen 100 kilogs. 2 marks
100 kilogs. 476 ots.
100 ™s. 21.6 cts.
Packed—
Sent by post in packages weighing not more
than 5 kilogs. (11 IDB.) ccciiinins comomssssssstestpniais crneas 100 kilogs. 10 marks Free
100 kilogs. $2.38 Free
100 I®s. $1.08 Free
Imported otherwise—
Only in bags of at least 50 kilogs. (110 Ibs.)
gross weight—
From September 1 to November 30 ... rererens eeee 100 KkilOgs. 10 marks Free
100 kilogs. $2.38 Free
100 s. $1.08 Free
From December 1 to AUBUSt 31 ..covvvireeiserss sossrtnstiinnnices aeness 100 kilogs 10 marks 2 marks
100 kilogs. $2.38 41.6 cts.
100 Ids. $1.08 21.6 cots.
Otherwise packed—
In a SINZE WEBDDET ...ccccovisiess sosessesssessssesssssssssibypennres sossns 100 kilogs 10 marks 3.2 marks
100 kilogs. $2.38 6.2 cts.
100 ds. $1.08 34.6 cts.
In more than ORE WIBPPET ,..ccoccecesser sessssrsssesssssstpenyrnne. L 100 kilogs. 10 marks 5 marks
100 kilogs. $2.38 $1.19
100 s. $1.08 54 ots,
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DEATH OF W. H. SEYLER.

Former Advertising Manager of The
Canadian Grocer—The Passing of
a ‘‘Good Fellow.”’

The Canadian Grocer regrets to an-
nouce the death of its former advertis-
ing manager, W. H. Seyler. His death
took place on Tuesday, the 8th inst., at
Vietoria Memorial Hospital, Toronto.
Mr. Seyler had been unwell for nearly a
year. His illness began in May of last
year with an attack of pleurisy, and
althou%h he spent some five months
away from the office he never fully re-
covered. Nerve and kidney trouble was
the immediate cause of his death.

The late Mr. Seyler was one of the
best known men in the grocery trade.
He was with Eby, Blain Ltd. for eleven
years, part of which time he was man-

W. H. SEYLER,

Former Advertising Manager of Th«
Canadian Grocer, Whose Death
Occurred on Tuesday.

ager of the sample room. Subsequent to
this he was for a short time in business
for himself as a broker. He was with
the F. F. Dally Co. as traveler for a
year or two and later still with the E
W. Gillett Co. He came with the Mac-
Lean Publishing Co. in 1903, represent-
ing The Canadian Grocer in Montreal,
and becoming advertising manager
about three years ago. His association
with The Canadian Grocer has really
extended almost from the time of its
inception, for while he was not directly
employed on its staff until 1903, for
years he was a frequent centributor to
its columns.

He was a whole-souled fellow, warm
hearted and with a kindly greeting fo:
everybody. This was the secret of his
popularity, and in his death there are
many in the grocery trade—retailers,
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wholesalers, and travelers—who will
mourn the loss of a friend.

None will miss him more than the
publishers of The Canadian Grocer. He
was a valued counselor and an enthus-
iastic and hard worker, and the pub-
lishers lose a warm friend as well as a
faithful employe.

His remains were interred in Water-
loo, Ont., yesterday, the 10th inst.

MAKING A STARCH WINDOW.
Grocer Finds That Special Displays Sell
The Goods.

Jas. Vair, an Orillia, Ont., merchant,
recently got in a large shipment of
starch. He made a window display of
starch only, and in deseribing it says:

‘‘Having received a large shipment of
starch amounting to over 1,000 pounds,
we thounght it best to make a good dis-
play, so we displayed it in our front
window.

By filling in the centre of the win-
dow with loose starch, then placing the
package starch all round and building up
pyramids of packages for a background,
we found it showed off all the different
kinds of starch to perfection.

‘““We always find that these special
displays sell a lot of goods.”’

AMENDMENTS TO BREAD ACT.

The new bread bill that has occupied
so much time in the committee of the
Ontario Legislature goes into effect on
July 1st. It provides for every baker
equipping his bread wagons with scales
to weigh the bread. One other impor-
tant amendment was made making it
imperative upon villages and towns to
appoint inspectors. The clause provid-
ing for a fine of $5 in the case of any
person who makes for sale or.sells
bread in contravention of the provisions
of the act was passed without ecom-
ment. The clauses providing for a:fine
of $25 against any person who uses or
keeps any adulterant or deleterious ma-
terial which may be used in the manu-
facture of hread were also passed.

The weighing of bread at the point of
sale instead of at the factory was an-
other amendment that passed.

TRADE NOTES.

Solomon Allen, of the Norwich Cider
& Vinegar Works, died. in a Toronto
hospital on March 8th. He was 64
vears of age.

W. H. Todd has opened a new gro-
cery at 1052 Queen St. West, Toronto,
with everything entirely new. It has
a good appearance. It is attractive in
many ways and the goods are of su-
perior quality.

[have always believed that people are
satisfied with what they get only just as
long as they do not know there is some-
thing better to be had—I always stand
for quality and it has always been my
Aim to improve on everything that could
be improved npon.—C. H. Bolster, man-
ager of the foreign and fancy grocery
department of Sprague, Warner & Co.,

hicago, .

Packed in other ways

THE CANADIAN GROCER

Apricots, peaches— (Continued
Apricots

from page 34.)

Peaches—

Sent by post in packages weighing not more
than 5 kilogs. (11 Ib.)

Imported otherwise

Plums of all kinds, cherries, n;amdn. medlars—
Cherries—
Fresh for use in the distillation of spirits by

permission and with control over their use....,....... ... kilogs.

Other cherries, mazards

Plums of all kinds, cherries, mazards, sent by
post in packages weighing not more than 5
kilogs. (11 Ibs.)

100 kilogs.
100 s,

........... kilogs.
kilogs.
Ibs.
........... kilogs.
kilogs.
kilogs.

kilogs.
bs.
............. kilogs.
kilogs.
s,
............. kilogs.
kilogs.
s.
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Plums of all kinds—

Dainsons—From September 1 to November 30...,,

Damsons—From December 1 to August 3l...........

Other plums ....

Hips and haws, sloes and other stone or kernel
fruit not separately mentioned above

...... kilogs.

Ms.

§ {7 31

i

e

Raspberries, currants, gooseberries, blackberries,
myrtles, elderberries, red bilberries, juniper

berries, and other edible berries ................ccrsens.

Except red bilberries

i

Red bilberries—
Sent by post in packages weighing not more
than 5 kilogs. (11 Ibs.) :

Sent in any other manner, coming from the
Austrian frontier zone and imported into the
German frontier zone subject to special con-
ditions being complied with

Grocer ccc

Strawberries—

Sent by post in packages weighing not more
than 5 kilogs. (11 Ibs.)

Imported otherwise

»

Dried or kiln-dried (cut up and peeled or not)
Apples and pears including waste capable of
use

Apricots and peaches

Plums of all kinds—
Loose or in sacks weighing at least 80 kilogs.
(176 Ibds.) gross weight.

Loose or in casks weighing at least 50 klloés.
(110 s.) gross weight.

Packed in other ways—
In. boxes weighing at least 10 kilogs. (22 Ibs.)
gross weight
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"The Markets—Has Sugar Reached its Climax Yet?

Demand Has Been Heavy Recently—S8ome Think It Will Again Advance While
Others are Doubtful in View of so Many Orders Being Filled Recently—Firm

Market in Nuts.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on pages following.

QUEBEC MARKETS

POINTERS—
Sugar—Advance probable.
White Pepper—Firm.
Valeneia Raisins—Low stoeks.
Montreal, March 10, 1910.

Sugar is interesting at present, and
appears likely to advance again, unless
something unforeseen happens. Demand
nas been much above average for this
season of the year. Ceylon teas eon-
tinue strong, with Indians following
them. Spices, especially white pepper,
are firm. Valaneia raisins are running
low in supply. Figs are in good demand.
Castile soaps are reported as sure to
advance, owing to the continued high
figures asked for oils. Candied peels
are also likely to cost more on aceount
of the scareity of peels and the advances
in sugar. Grenoble walnuts are up again.

Trade is good in the eity, but rather
slack in the eountry, owing to bad roads.
Collections are satisfactory.

Sugar — Considerable strength eon-
tinues to be displayed in sugar, and a
remarkab'e demand for this season is
felt by most wholesalers. The situation
appears to be one that will hold for
some little time, owing to numerous eir-
cumstances which will contribute to-
ward the maintenance of prieces—unless
the refiners, holding the key to the situa-
tion—ecare to make reduections. There
appears to be no reasons to suppose they
will. Consumption of sugar during the
past few weeks has been surprising, and
considerably in excess of anticipations.
Refiners, in making their purchases for
the close season of navigation, estimat-
ed a eertain demand. but their figures
were too small, and in consequence their
supply of eane is running dangerously
low, while there is no cessation to the
demand. Reports from the West Indies
are firm in their nature, advising the
taking up of all sugar offering. Beets
in Europe are scarce and the markets are
strong. Viewing the situation, and con-
sidering that several wholesalers have
been displaying more interest in refiners’
offerings, some rather large sales for the
season are reported. With the price over
the $5 mark, and supplies of cane likely
to be rather short, it would not be sur-
prising to see further advance, especial-
ly in: view of the faet that there can be
little competition from Seoteh sugars un-
til the opening of navigation, as hold-
ings of same apparently are not too
large.
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- Beaver . ..
Pyris lump, boxes, 100 I
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Bbis. grani and yeliow may be had at 5c.
above bag prices.

Syrups and Molasses—Jobbers are dis-
tributing considerable molasses to all
parts of the country and report demand
good, especially for one and two ton
lots. Syrups are still moving out in
quantity, at unchanged prices.

Fancy Barbadoes molasses, puncheons .......... 8 :‘i?
. “ | o ‘3
Ohoice Barbadoes molasses, puncheons g g
s “ o u bemels...... 28
BN -+ 5 s nnnsvi snhrrsnsinss oz
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Tea—Ceylon teas continue to be firm,
Leth black and greens being held for a
price by those who are-fortunate in hav-
ing supplies. Indians are more rea-
sonable, but follow Ceylons, as much as
usual. Japans are unchanged since last
week. Wholesalers report demand for
teas generally to be very good, but in
almost every instance buyers are tak-
ing only small lots.

40 50
3% 37
32 37
28 28
21 23
19 21
2 40
20 22
2 22
19 02
20 25
20 22
19 022
14 18
20 30
30 050

Coffee—I.ower grades of Santos are
quite firm, the lack of receipts from
Brazil, owing to the operation of the
valorization scheme, adding strength to
the sitnation. The quickness with which
recent lots were disposed of in large
markets, at good prices, illustrates the
truth of the statement that holdings in
tbe trade are limited. Reports of a
short ecrop in Sumatra have reflected
sirength to the market generally, too.
Mochs. ........ 018 035  Santos......... o 017
Rio,No.7.....010 012  Maracaibo..... 015 018

Spices—Spices are firm, white pepper,
specially, with demand for all varietics
about as usual. Nutmegs, which have

been very low all along, are looking up,
and higher prices are anticipated. Cloves
are unchanged.

Allspice 0 lspﬂg' G whole .. 0 1 Pﬁrg"
R E inger, i B
ground 015 019  Mace........... ..., 075
gz;:-iobsg gg g ....... oﬁ gg
Cream of tartar, 0 33 0 33 PR ohite . 022 029

Dried Fruits—Stoeks  of Valencia
raising are running low, reports from
Denia also advising small holdings. De-
mand is fairly good. Californian fruits,
speaking generally, are firm, as holdings
of reliable grades of raisins are in few
hands, and prunes are steady. Demand
for California seeded raisins is slack, say
the jobbers. Demand for figs is notice-
ably good, with stocks small. Currants
are quiet. Patras reports state that the
market for eurrants there is steady, aad
recently more active. The bulk of stock
remaining is said to be of inferior qual-
ity.

Currants, fine filiatras, per Ib., not cleaned..... .... g!
%  Patras,perlb........................ 0004 008
i ostiszas, perlb.................... 008 09
Raisins—
Australian, ib., (to arrivg)................ (]
Old nedodor:n.irﬂn ........ .1.4.:’ ................... g
Onluomh. 0] ..M . pta ves  sase
o fancy seeded, 11b. pkgs.......... .... 09
. loose muscatels, 3-crown, per lb. 08
» 4-crown, per lb... 09
” sultana, perlb.................... 0 07, 10
Valencia, fine off stalk, per Ib. 005
~ select, perlb......... (
- 4-crown layers, per Ib 0:!

Rice and Tapioca—Patna rice is mov-
ing freely, sales being above normal.
Recent reductions have greatly stimulat-
ed demand for all grades. Tapioca is
unchanged.

Rice, grade B, bags, 250 pounds...........ooeviinnns 27
5 el ik . 3%

B S .27

* grade c.c., 250 . 265

“ “ 00 * C 268
i 21

fooke unds. sssh R

e » pockets, poun 285
Tapioca, medium pear] I.E’ 004F 0043

Evaporated Apples—Evaporated ap-
ples are reported as being practically
unchanged. Jobbers report slim demand.

Nuts—Grenoble walnuts are firmer
this week, another advance having been
recorded. Watt, Scott & Goodacre, in
their report of March 2, say, regarding
walnufs: ‘“Goods in shell corralled for
shelling purposes. Orders placed for
storage in ice houss have hgen much
smaller than usual, and for September
shipment nil. Next fall there will be a
famine in Canada with shelled walnuts
bringing whatever ‘the traffic will
stand’.’’ Shelled almonds are easier.
Peanuts are firm, with stock, espeecially
of higher grades, low.
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shell—
Filberts, 8i LTI ORI S 13
aree drgl::a. ORI, .o . siconn winbiv sl 10}
Almonds, per lb.. ....012 013

Wnlnuu‘ Grenobles, perlb. .
Marbots, per Ib...
perlb..

Shelled—
s

Spanish, No.L.....ooovies sivenisiininnncass aeee 12

Virginia, No. 1., 5 013 015
Pecans, perlb..
Pistachios, perlb ...................................... 75
Walnuts—

DO TN . . . o +.c - o0 ovia 05 0104 w010 ba BamlaRD 023 030

ORI - 225 o iws 3 S5 wpd an o b R DS 023 027

Beans and Peas—Bean market is fair-
ly strong with demand about as usnal.
No developments have occurred in peas.

Ontario prime¢ beans, bushel. 215 22
Peas, boiling, .. 350

CANNED GOODS

MONTREAL—Good demand for can-
ned vegetables is reported again this
week, sales being made of almost all
lines, with tomatoes, peas and eorn lead-
ing in volume. Canned fruits are in
fair request. More activity than usual
is noticed in eanned salmon, due to the
added strength of this market. Other
canned fish is.moving out in usual quan-
tity. Pork and beans is the line which
commands most attention in canned
meats, but a fair trade is being trans-
acted in other staples.

Peas, standard, dozen
Peas, early June. dozen..
Peas, sweet wrinkled, dozes
Peas, extra sifted, dozen.
Peas, gallons
Beans, dozen..
Corn, dozen........ 7
T dozen (Ontari and Quebec) ..... 0 ‘
Btrawberries, dozen...........c.00 ciiues 1 37
Raspberries, 2's, doun RO (R
Peaches, 2's, dozen
Peaches, 3's, dozen
Pears, 2's, dozen.
Pears, 3, dozen.
Plums, Green
Plums, doun
antonberrieu, T T e e
Clover Leaf and Horseshoe brands salmon—
11b talls, per dozen ...
f -1b. flats, per dozen...... .
1b. flats, per dozen .
Other salmon—

e
-
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Enghsh bnwn 2s..
Boneless pigs' feet, 25

g‘;noed collo; h
Corned beef hash, 2!

70 Jellied hooks, 2s.....

Jellied hocks, 8s.....

COBOIIRD DDkt DD btk bk ok DO bk DD ot ek ok D D D G bk ot

Paragon ox tongue, 2s
P.ncon ox tongue,

Readylunch veal loat
8

oo~3

©
S8 B 82 238ZZ 8K

e

BSuced smoked beef, is
Bliced smoked beef, Is

_;-;;; o copins
5828388 ¥ S8

o -
28

?ﬁneet

TORONTO—There is a decided im-
provement in the canned goods trade this
week, but prices are not affected. Vege-
tables are moving fairly well with to-
matoes in the lead. Canned salmon is

strong in view of the shortage in the
best lines.

090

085

160

0 85

085

{% i ... 3
eavy

165 ... I

265 Lombard plums,

165 W o s e ] 080 085

) e

Olover Leaf and Honu&oo brands salmon :

1-1b. talle, dozen 1 Red Spring,doz. 155 165
1b. flats, dozen .... 125 RedBockeye,dz. 165 170,
-1b. flats, dozen .... 313} Lot halves.

0?: salmon prices perdozen..... 18 22

Humpbacks,doz 0 95 1 00 Lobsters, quar-

Oohoes, per doz. 1 45 1 50 ters, perdozen .... 140

ONTARIO MARKETS
POINTERS—

Sugar—Raws very strong.

Tapioca—Advance of 3c.

Evaporated Apples—Weak market.
Toronto, March 10, 1910.

The wholesale trade is active, with al-
most everything either looking or actu-
ally moving upwards.

Sugar is still very strong, but on ac-
count of recent heavy purchases has
somewhat quieted, but the prices of raw
sugar would still warrant higher prices
than are obtained now.

Canned goods are in better demand.
Dried fruits are slow, except prunes,
which are in fairly good demand. Trade
on the whole is satisfactory.

Sugar—The sugar market is still ex-
cited and although no change has taken
p'ace in refined sinee last week, the raw
sugar situation still warrants prices
higher than are obtained at the present
time, Some dealers look for another ad-
vance, but others conclude that owing to
the extraordinary heavy transactions, a
Iull will follow.

8t. La "Ownul Di

“ “
“ “

ln254b. T

Bn.l ..........................

8t. Lawrenoce granulated, barrels.
Beaver ulated, bags only.

P T T T T B R DT L
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Granulated and yellow, 100-1b. bags 5c. less than bbls.

- Syrup and Molasses—These goods are
quiet with a regular demand to meet the
m'dinary requirements.
nb un. Rl (latns‘rt,“op_mu e 480
350 5540
A T
.28 g 300
M

olasses—
27 New Orleans,

18 Porto Rico. ..
13 Muscovada. .... ....

Tea—The tea market remains firm, but
a¢ this time of the year there is nothing
special to happen in the tea trade.

Coffee—There is nothing outside of
the regular demand to report in coffee.
Prices of the lower grades are firm.

Rio, rossted..... 013 013 Mochs, roasted. 025 028
Bantos, roasted. 015 017 Java, roasted... 027 030
Maricaibo, ** 016 018 Rio green....... 008 009

Spices—Ginger is scarce and gradu-
ally moves upwards, but all other lines
are quiet and uninteresting with the
probable xception of white pepper, which
is firm.

THE CANADIAN GROCER

Peppers, black.. 0 15 0 18 Cloves, whole... 025 035
Be white. 022 035 Ommofurur 022 025
spice......... 014 016
whole.. 014 016
Mace, ground... 0756 0 80
Mixedplckjn‘
spices, whole.. 015 0 16
Cassia, whole... 020 025
Oeleryueed. ........ 024

Dried Fruit—All dried fruit are still
moving slowly with the exception of
prunes which are in good demand.
Peaches and apricots seem to be erowded
out by the large quantities of fresh fruit
put up last summer at low prices and
which by all appearance will gradually
displace them altogether.

Prun

30
4
50
©

0

-3

40
50’
60

70
80
90
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80 to
90 to

100

gundsrd ........................
Chmee. 25 1b boxel
Fanc;

Otndlad and Dnined Pee
Le: 2o a5 0 11 Citron
oo 0 lll 012§
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Rice and Tapioca—Rice is quiet, but
tapioca has gone up about 3¢ a lb., and
seed tapioca is hard to get.

Nuts—Shelled walnuts are scarce and
hard to get. This is said to be owing to
the ﬂoods in France which destroyed
large quantities. Brazil nuts are all sold
out, but new stock will be in, in a few
weeks.

Almonds, Formigetta.

-
—
-

shell
Wnlnuu Gmrgoble

0'08
Evaporated Apples — Considerable
quantities have changed hands lately, not
so much because they were wanted but
because they were offered at very low
prices ,and are taken on spec.
Evaporstedapples...........ccovvvviiiiinannnnn 0073008

o000 0O000O
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Beans—Beans are a staple article of
food and the demand is increasing year-
ly. They are quickly picked up wher-
ever they are offered at full prices, and
the quantity available seems to be all
wanted.

Prime bea S O TR Sl e Sl A
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DIRECTORY OF

Manufacturers, Manufacturers’ Agents,
]
Brokhers, Etc.

| BRITISH COLUMBIA

w. Ao JAMESON B J. Y. GRIFFIN M‘“::Er[.‘f'?lll l fﬂdei‘oﬂggqmm
COFFEE co.| | R Robertson & Co. -

95 Alsxander Bt 144 WATER ST., VANCOUVER, B.C.
§ Can give strict attention to a few first-class Gre-
Importers and Roasters of High Grade VANCOUVER, B.C. cery Agencies. Highest References.
Collinse. Wholesale Brokers
Manufacturers and Proprietors of GROCERIES, PRODUCE, FRUITS, GRAINS
“ 3 " . Do you want live representation?
Feather U(M Bn,“ BI“I! Powder lmporters and Exporlers We are in touch with the trade.
We also carry a full line of TEAS, Bet Baok of M 3
SPICES, otc. Wit u o aformaion shot B0, . Andrews & Nunn
Mail orders promptly attended to. Codes A BO, 6th Edition; Revised Economy; Modern
§ Economy ; Utility and Dowling’s. Hansfacturers’ A‘eltl and
Cor. Langley and Broughton Sts. Wholesale Commission Merchants
i VICTORIA, B.C. WILLIAM W. DUNCAN Codes—A B O th Edition, Western Union
e i ' 615 Dominion Trust Building F
er and Manufacturers’ Agent VANCOUVER, B.C.
F. G. EVANS & CO. DISTRIBUTING Gimsaeniiine = 3
‘ 130 Water St. VANCOUVER, B.C, Free and Bonded Warehouses Solicited References
i Wholesale Grocery Brokers and VANCOUVER - VICTORI A

Manufacturers’ Agents
i Correspondence Solicited.

ORE THAN SEVEN

4 VICTORIA HERMAN ERB THOUSAND pairs of ,
1 FRUIT GROWERS' ASSOCIATION | | Memwfectvrsiiand Wholessls Com- eyes—interested eyes—rest
s P P38 SRSl _P.0.BOX 405 on this page fifty-two times :
OFFICE AND WAREHOUSES 522 B(:shﬂ‘l Str:e!, Victoria, B.C. a year. By the use of an _-
2 or a few mo enci t, ° o ¥
T o e 05 i inch space an advertiser is
able to place himself pro- H
THE CANADIAN GROCER . 1
Wholesale Manufacturers’ Agents - &?&mm%m sii‘.%"?..'é&{.‘iﬁ'.“‘“”"- mlnently before ne‘rly — %
QCorrespondence Bolicited. 5. BOUGE0N" Menager hundred pairs Of eyes for 3
every cent the advertisin !
F. R. McINTOSH & CO. Wien writing to advertisers, kindly cost:yhim o d

Vancouver, B.C. mention having seen the advertisement °

in this paper.

g

il 2 West India Co., Ltd.

The Canadian house of

Sandbach, Parker & Co., Demerara, B.G.  Sandbach, Tinne & Co., Liverpool, Eng.

and with agents and correspondents in all British West Indian Islands.

i WEST INDIAN PRODUCE

of all descriptions.
WRITE US FOR PARTICULARS, PRICES, ETC.

305 St. Nicholas Building, - - . MONTREAL
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You Can Do the Best Tea Busi-
ness in Your Town or Village

You can if you will push “Good Tea.” It
1s an undoubted fact that no other tea on the
market equals Red Rose Tea in quality. If
you question this, try a package in your home.

You can increase your sales and your net
profits this year by pushing

Red Rose Tea

Front Street East,

. o.n.} oo T. H. ESTABROOKS

315 William Ave.,
Winnipeg, Man. ST. JOHN, N.B.

ST
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Your

Guarantee of Purity
lies in handling a full range of

“E.D.S.” Branp JAMS and JELLIES

And you have something more than our unsupported statement that
“E.D.S.” Brand contains no preservatives or coloring matter!

Send to the Department of Inland Revenue for Bulletin 194; it will open
your eyes and show you how much purer “E.D.S”’ Brand is than most
other brands.

See that your shelves are well stocked with “E.D.S” Goods. They are

‘quality’ goods which never fail to bring the ‘repeats.’
Are you handlingiE.D.S. Grape Juice? It's pure, it’s non-alcoholic, it’s
appetising and it’s refreshing. A sure and profitable seller at every season.
“E.D.S” Brand leaves a good margin of profit for the retailer.

merw B D. SMITH
at his fruit farms
WINONA
ONT.
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MANITOBA MARKETS

Corrected by Wire.
POINTS—

Advance — Sugar, canned tomatoes,
walnuts.

Weaker—Beans, evaported apples.
Stronger—Prunes, sago.
Winnipeg, Mareh 10, 1910.

The wholesale output is not remark-
ably large this week, but the speeial
ordering has been particularly a feature
of the business, Merchants everywhere
are indulging in a wider range of goods
than formerly, and are more eareful ia
the quantity of any one line stocked.
This is a result of manufacturers adver-
tising their lines, and as literature is
more and more finding its way in the
remote parts, the public becomes aec-
quainted with a more comprehensive
range of goods, and the merchant is the
source through which they are received.
However, staples are moving well, and
as the spring approaches the ordering
will bulk up more. Grocers are buying
strongly in the advancing lines, such as
sugar and prunes.

It will be interesting to watch the
markets on many lines in the coming
weeks, as some deeclines are inevitable.
It is believed that beans will be down
as soon as the large stock in the east
is let loose.

Merchants have been particularly for-
tunate in having no trouble thus far
with transportation, and facilities of
shipment are improving.

Sugar—It is confidently expected by
some here that sugar will reach the $6
mark before it abates. An advance of
10 cents oceurred last week, and another
boost of 10 cents on the N.Y. market
is the latest report. That the Canadian
market will be $5.70 within a few days,
is believed by many. Merchants generally
expect a higher price and are stocking
well in anticipation of this result.
g S,
» yellow, in bbls.

" in sacks

Icing sugar, in bbls ..
o - boxes....

£SSRSERESELIS

Syrup and Molasses—The demand and
supply are both abundant in syrup, and
prices are quite unchanged, but syrup
will likely soon go up, if the present con-
dition continues. Molasses is moving
moderately only.

- - 10-1b. tius, per
e s tins,

“ 10 “ “
“ 20 “ .
Barbadoes molasses in §-bbls., per
Gingerbread molaases, § bbls.,

New Orleans molasses, 5-gal. Lm %
Challenger, 6 10-1b. tins,percase................... ..

Foreign Dried Fruits—All lines ire

Buhh.a_ Brnndbz-lb tins, per 2

S88E222BRLIATIN
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moving well and there is no change in
prices this week. Prunes form the most
interesting feature in the list, since
stocks are low and supplies at other
points are almost exhausted. That they
are to have a stronger market is inevit-
able, particularly the better grades.
Dried apricots have a good market and
stocks are quite plentiful.

s e ol A

per package. ...
Mq.m,zwgwn mug(da.yorlb...

Prunes, 93-100,1b .... 005
g 8090 ** .... 005}
‘7080 **.... 008 Silverprunes,ac.
60-70 *“* .... 006* to quality..... 009 012
5060 * 00
Currants, uncleaned, loose pack, per 1b............... 0
54 sl':‘.' mlb BRI v ianhsnsnnse ggi
Inlsgphdry,wlb 4
Pears, per 1b. 009 015 Dates, per 1b
Peaches, s Hallows, bulk 0 064
ard,perlb.... .... 008} E S
l;eq:he‘.choie;, een 009 1b. boxes. .... .... 130
priote, stand- Dates,
. ooe oo 015 SRS ..o 0ss 007
Apricots, choice T 004} 005

phmapiieds i § 12 ”"go‘::‘;, 010
e e i 0 “  * citron. 0133 018

Honey — At the recent bee-keepers’
convention, held in this eity, definite
steps were taken to materially inerease
the production in this provinee. In years
to come, the eastern producers will like-
ly have such competition in the west,
as will make the market features more
interesting than at present. The mat-
ter of marketing the produect is to oe-
cupy the attention of the western as-
sociations,

ol § ¥ , per dozen
“  80b. per Ib

Beans—The future of the bean mar-
ket is uncertain. It has been thought
that supplies were searce until recently,
when it became known that producers
were holding stocks in expectation of
higher prices. Local wholesalers eclaim
that the scheme of holding stocks is
played out and no higher prices will be
paid. The following prices hold to-day.

Tapioca and Sago—These goods con-
tinue firm and higher prices may ensue.
The trade is excellent in these lines, and
the supply is abundant.

Nuts—Shelled walnuts are up 1 ecent,
and reports are to the effeet that further
advances are probable. Wholesalers ar:
ordering freely now, as in the summer
season. Walnuts cannot be shipped.
Almonds and peanuts are unchanged, but
with a good market.

Rolled Oats—The market is quiet, and
prices are unchanged at last week’s
quotations. It is rumored that an effort
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is on foot to raise the price, Only mod-
erate sales are being made.

Rolled oats, 80 Ib. sacks, per 801bs....................
= « wrow .

VOO
BTRE

20 .
i 80 gy ¥ T SR e

Barley — Prices are unchanged, but
Ontario millers may make an advance
to western purchasers at an early date.
The output has been quite heavy.

Pot barley, per bag, 1001bs....... ................ .... 2 40
Pearl b-rfey, PO DR, MIDIRS. ... ..ovoisvosesnesnss sune 350

Evaporated Apples—Practically two
prices prevail this week, resulting from
two grades of goods on the market.
Some stuff is selling as low as 7§ cents.
The No. 1 goods, however, are moving at
about 10 cents, and as soon as the_in-
ferior lines are exhausted the mar-
ket is likely to advance.

Canned (Goods—A splendid trade s
opening up and supplies are eoming i
abundance. Tomatoes have been ad-
vanced and other lines may follow.

Fresh Fruits and Vegetables—Prices
hcld quite firmly and no changes are
recorded this week.

comRwOCcCoOweo
ESRIPPSFSHRBER

NOVA SCOTIA MARKETS.

Corrected by Wire.
Halifax, March 10, 1910.
The grocery business is fairly brisk
for the season. of the year. Prices in
all lines are firm and in some lines
they have a tendency to go even higher.
Among the staples that have been mak-
ing strong advances this season are
onions which are now very high owing
to the short crop. The Spanish onions
which are imported from Liverpool, and
which ecost ordinarily from 13 to 2
cents per pound are now quoted at
about equal to 3% to 3% cents delivered
here duty paid. The demand in the
United States is said to be heavy and
the crop is light and late. Liverpool
which is the great exporting onion port
of England is now importing onions
from the United States.
Prices rule about as follows :
Beef, Canadian

W55 50as 02 027 R 18 00
ry solids smoked 0 16}
E o 027 028 Pork, fresh..... 010 011
,tubn,dlb 02 g% = qnlﬁﬁ vee. B B0
o 08 per Bhleno: 50
Sugars— A?lu. per.bbl. 1 50 3 00
Extrs Standard, — -
granulated ... .... 515 P.E.Tsland, bag .... 135
Austrian, bags, Nova Scotia.... .... 160
granulated ... .... 5 06 Oninmi’Spmu.h
Bright yellow... .... DD coeees suee 0024
No. 1 yellow.... 47 Onions, Ameri-
Flour h. 'hu&‘w <P can, perlb.. . .... 002
F‘I’D:lrr. Ontario Onii:'mbe:)g‘md “160 175
blends, bbl... 5§75 585 M G
Cornmeal, bag. 170 175 B"Oml VoL, .... 038

Pork, clear hbl 31 50 32 00 22
A i Beans, bushel . .

plate per bbl. ... 1825  Rolled Oats,bbl. 525 6 40

BRITISH COLUMBIA MARKETS.
Corrected by Wire.
Vancouver, March 10, 1910.

The steady reduetion in the price of

eggs is the feature, in fact, about the
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only change in the markets here. Loeals
are fairly plentiful and retail at 45e.
With the big demand for good eggs in
this eity, chicken raisers have their reyu-
lar line of customers to whom are de-
livered eggs at least not more than a
week old, and often every day or two.
These people generally pay 5¢ more than
the retail price. Californias are strong
at 34e, while there is no change in east-
ern.

[Correction by Wire.]—Sugar market
advanced to $5.80. Eastern butter strong
at 30e, and may advance to 3le; Mani-
toba cheese at 14e.

Butter, local

CreMInery ..... ... 045

Butter, Western 0 22 0 25

y tern.. 030 0 39

Eggs, California. .... 034

Cheese, Ontario 0 14§ 0 15

‘" Manitoba .... 014

Bacon, premier. .... 029

Lard,pure .... 018} 019
Lard, compound .... 017}

Potatoes—

Ashcerofts, ton... .... 40 00

& e - e 25 00

H

. 7

- .10
dairyin tubs.. .... 025 . 34y
Butter, ern . 915
dairy, choice.. 0 30 0 81 18

NEW BRUNSWICK MARKETS
Corrected by Wire.

St. John, N.B., March 10, 1910.

Sugar is again the most interesting
commodity in the grocery markets. Last
week there were two advanees in the
quotations and the price now is $5.30 for
granulated. ‘Since the first of the year
there has been an advance of forty-five
cents per hundredweight. There has
been a reduction in the price of eggs and
butter, but other country produects are
high. In the fruit market, bananas are
quoted 25 cents higher. Present quota-
tions are:

Sugar— Molasses, f
Standard gran. 5 30 5 40 Barbados, gl 032 033
Austrian * 20 530 Butter, ry,
Yellows..... s 48) 520 | VRS 022 02
Flour, Manitobs 6 55 6 65 Butter, cream
Ontario.. 5 85 615 ery, ib...... 02 029
Cornmeal, . 157 160 Eggs, doz..... 022 02¢
Rolled oats, bbls 5 35 § 40 Eggs, newlaid 028 039
Bu::vhelt.’m o g:n bl 125 150
west. grey, ned goods—
Val. raisins, Ib.. 0 05§ 0 06} Peas, doz. 110 150
Cal. raisins, seed- Corn, doz.... 085 090
od . 0 074 0 08 Tomatoes, dz 095 100
Ourrants, 1b .... 0 07 0 07 Raspberries,
Prunes, 1b .. oaom dozen...... 18 190
00, Weoss, oo 0 0 034 Btrawberries,
Beans, hand dozen....... 145 150
picked,bus 22 230 Salmon, case—
yellow Red spring... 650 675
eye, bus ...... 360 375 0€S....... 600 625
Cheese, Ib ..... 0134014 Peaches, 2's,
IA“r)d.oo Pdo lllIS 170 180
s MU eaches, 3's,
Lard, ,1b. 017 Cl'ﬁ dozen. ...... 270 280
Pork,domestic Baked beans,
mess........ 50 29 00 dozen....... 1156 125
Pork, Ameri-
clear... Fish
Pork, o‘l.:lr”m wiisd g‘:d'd”'-n 3 450
plach. ELE 1 Ao, 0 370
B;l'lpluo...."ﬂ 18 00 Herring,

) ] smoked, box 011 012
snplate.... 1676 17 00 -

From all accounts Edmonton, Alta.,
will have a new packing plant this year
to be erected by P. Burns & Co., Cal-
gary.

A report from Kenora, Ont., states
that a new milling eompany will be or-
ganized there, known as the Royal Can-
adian Flour Mills, the capital stock to
reach $1,000,000.

THE CANADIAN GROCER

Golden Rule Displaces Old Time “Do or be Done”

Present Trend of Trade Conditions More Edifying Than Past
—Value of Co-operation of Retailers Discussed — The Influ-
ence Organizations Have on (fovernments in Passing Legisla-

tion.

Kingston, Ont., March 10.—The value
of merchants assembling to talk over
trade conditions was well exemplified at
a smoker held here on Friday night
last. Nearly 100 business men were in
attendance.

David G. Laidlaw, one of the speak-
ers, was delighted at the change in
spirit already manifest among the busi-
ness men. In other days, when a
Smoker was planned, it was expected
that about twenty-five would attend.
This occasion brought out one hundred
business men. All over the United
States and Canada retail men s asso-
ciations were meeting to discuss pro-
blems peculiar to their class, and seek-
ing a solution through organized efiort.
The retail men were done with sitting
down before their troubles, dishearten-
ed and discouraged. Twenty-five years
ago it was the business maxim. ‘Do
or be done.” Now the golden rule ob-
tained in business affairs more than ever
before, and people had grown to appre-
ciate the change. With right-thinking
people it was a great sign for a better
commercial world.

‘‘People to-day are getting into the
habit of thinking more of their fellow-
men,’”’ said Mr. Laidlaw. ‘‘Who does
not remember a few years ago, when
life was made a burden and a drudgery
for the merchant because there was no
early closing movement ¥ Merchants
kept open until 8 and 9 oclock because
they would not work together.”

To-day there are conditions con-
fronting the merchants which they had
to fight. Collectively, they could get
what they required without raising any
dust, any ill-feeling, and without antag-
onizing the public. The public might
not take kindly to new reforms at the
moment, but they would soon learn to
appreciate them. Another sign of the
new spirit of true co-operation was the
fact that one man would indicate to his
fellows anything that might save them
from being bitten. The co-operative
spirit was the best thing the retailers
cauld have.

An Influence in Politics.

The influence of substantial gather-
ings of merchants on the politicians
could not be overestimated. The retail-
ers, by standing together as a class, by
showing a united front, could make
the politicians pay close attention to
their needs. The young business men
could take their cue from the older
men—that co-operation and a brotherly
spirit were the most beneficial things
tﬁey could adopt.

President Steacy had done much, he
said, in keeping together the retailers
of Kingston as an organization, and he
deserved great credit for what he had
done in preventing a break—up at a
tﬁle when interest seemed at a low
ebb.

George Mills referred to the great in-
fluence of the man who cheered, who
boosted. The pessimist was not a de-
sirable man. There should be no room
in Kingston for a pessimist. He was
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one, who in the words of the couplet,
saw only the hole in a doughnut, where
the optimist saw the doughnut.

Dr. Ryan said that what was needed
was the pulling together of the men
who made the business life of the city,
V\_rltlo were the permanent supports of the
city.

Against Unfair Legislation.

E. M. Trowern, secretary of the
Dominion Retail Merchants’ Associa-
tion, addressed the meeting on the
work which was being done in Toronto
and Ottawa legislative halls to prevent
legislation against the interests of the
retailer and for the promotion of legis-
lation in his interests. After dwelling
on the need for organized effort, the
same as was put forth by the labor
interests, Mr. Trowern took up the
question of the big Toronto department
stores, telling how and why he thought
they might be checked. He argued they
were a menace to the retailer. He ex-
plained the provisions of the Co-oper-
ation bill now before the Commons, de-
monstrating that it was an iniquitous
measure, insofar as the interests of the
retail men and the consumers were con-
cerned.

Songs were sung by John Hurley, Geo.
Gillespie and Messrs. Maclnness and
Barry, and recitations given by Messrs.
E. Mullen and Plews.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

Several important changes in prices
of Gillett products were recently made,
and became effective March 1st. Correct
Ontario and Quebec prices are given in
this issue of The Canadian Grocer. The
most important changes in prices re-
late to Magic Baking Powder. For a
long time, we understand, a new and
improved formula has been used and
the Gillett Company, who.  are the man-
ufacturers :of this article, claim it can-
not be sold at the former low prices.

Thornburn A. MacNab of St. John's,
Newfoundland, who represents several
0Old Country houses, is now paying a
visit to some of his principals in Eng-
land. He called at the London office of
The Canadian Grocer a few days ago,
after having visited Carr & Co.’s bis-
cuit works in Carlisle. He was ver
much interested in these bakeries an
somewhat surprised at their magnitude.
He reports excellent sales of Carr’s
biscuits in his island territery.

R. B. Colwell, a Halifax broker, has
been appointed selling agent for
Lowney’s chocolates.

A neat mirror, of pocket size, is being
distributed to eustomers of the Laing

Packing and Provision Co., Montreal,

The back bears a reproduction of a har-
rel, suggesting one of the barreled pro-
duets.
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CANADIAN TRADE CHANGES.

Businesses Bought and Sold, Assign-
ments Made, Losses by Fire, Btc.
Ontario.

J. H. Primeau, grocer, Ottawa, has
sold out.

W. D. Ross, merchant, Welland, Ont.,
has assigned.

Wm. R. Johnson, grocer, Springfield,
Ont., has assigned.

Assets of A. W. Dalglish, grocer, Ver-
non, Ont., have been sold.

Edward Segsworth, general merchant,
Monek, Ont., is seiling out.

J. R. Skinner, grocer, West Lorne,
Ont., has sold to S. A. Morrison.

Peter A. McArthur, general merchant,
Hopeville, Ont., has assigned.

Angus Campbell, grocer, Leamington,
Ont., has sold to Geo. Tennant.

Jas. L. Fletcher, groecer, Dutton, Ont.,
has sold to Jas. Lewis & Son.

Jas. Jenkins, general merchant, Com-
ber, Ont., has sustained loss by fire.

Z. McCormick, gelseral merchant, La-
can, Ont., advertises his stock for sale.

C. E. Hetherington, general merchant,
Delhi, Ont., has sold to Geo. Schmidt.

H. A. Adams & Co., general merchants,
Hawkestone, Ont., have sold to L. Leigh.

Thos. J. Hartnell, grocer, London,
Ont., sustained a small loss by fire re-
cently.

Walter M. Hord, grocer and confec-
tioner, Mitchell, Ont., has sold to G.
Bates.

H. J. Glanville, grocer, London, has
sold to Ed. Bodkin, of Lawrence Sta-
tion.

Canadian Eatables, Ltd., Toronto and
Honora, have assigned to Athol G. Rob-
ertson.

A meeting of ereditors of M. G. Breth-
our, grocer, Gosfield South, Ont. is
called for March 15th.

H. S. Thompson, general merchant,
Eelmore and Wheatley, Ont., has sold to
Lowrey & Rogers.

Pickard & Fleming, grocers, St.
Mary’s, Ont., have dissolved, Mr. Pick-
ard continuing.

Quebec.

J. A. Bernier, grocer, Montreal, has
assigned.

F. Bourgeois, general merchant, Mont-
ebello, Que., has assigned.

A Gauthier & Co., general merchants,
I.zbelle, Que., have assigned.

Assets of Felix Vaillancourt, general
werchant, Amqui, Que., are sold.

Dewitt & MacDougall, grocers, Mont-
real (St. Louis), have dissolved.

Chas. Crepeau, general merchant, Notre
Dame de Mercie, Que., has assigned.

Meeting of ereditors has been called
ef J. A. Desaulniers, grocer, Montreal.

L. A. 8mith, grocer, Montreal, died re-
cently.

Assets of Mrs. Geo. Vaillancourt, gro-
eer Quebee, are sold.

Lajeunesse & Faleon, grocers, Mont-
real, have registered.

Wilfrid Fleury, grocer, Montreal, is
sveceeded by E. Boursier.

Assets of F. Bourgeois, general mer-
chiant, Montebello, Que., are to be sold.

Assets of Geo. Moore & Son, general
merchants, Lisgar Station, Que, are
sold.

Barbeau & Pare, mfrs. brooms and
wholesale grocers, Quebee, have dis-
solved.

A. Plamondon, general merchant, St.

Cesaire, Que., is succeeded by Aress &
Fleury.
Maritime Provinces.

L. P. Greenslade, grocer, St. John,
N B., has assigned.

E. J. Grondin, general merchant,
Grand Falls, N.B., has assigned.

A meeting of ereditors of Chas. Me-

Dougall, general merchant, Maddock, N.
B., is called for Mareh 19th.

Western Canada.

M. Simpson, grocer, Vancouver, is
selling out.

I.. Perilmutter, grocer, Winnipeg, has
s«;]d to H Fenson.

D. Rice, grocer, Brandon, Man., is re-
tiring from business.

A Brandelli, grocer, Calgary, Alta.,
was burnt out recently.

J. Lilge & Co., general merchants,
Lamont, Alta., have assigned.

The New York & Pacific Tea Co., Ed-
monton, Alta., have assigned.

Jas, Brydon, general merchant, Hilton,
Man., has sold to N. Coolidge.

Lyons Bros., general merchants, Laird,
Sask., has sold to C. Lyons.

Horner’s Busy Corner, Brandon, Man.,
have sold branch store to A. Grant.

B. Panitz, general merchant, Neudorf,
Sask., is succeeded by L. Feinstein.

J. Backwood & Co., general merchants,
Dauphin, Man., have sold to E. Bay.

The Colonial Grocery, Fruit & Produce
Ce., Regina, Sask., has dissolved.

J. R. Baker, general merchant, Perdue,
Sask., has sold to S. A. Todd.

S. E. Riggs, general merchant, Aber-
nethy, Sask., has sold to Scott McKay.

Loreburn Trading Co., Loreburn,
Sausk., is succeeded by Hepburn & Lock-
erbue.

Stuartburn Trading Co., general mer-
chants, Ronleau, Sask., have sold to
Moses Bay.

J. H. Coates, general merchant, Broad-
view, Sask., sustained loss by fire re-
cently.

Stuartburn Trading Co., general mer-
chants, Estevan, Sask., have sold to J.
E Loughlin.
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Flook, Rowell & Co., general mer-
chants, Dubue, Sask., have sold to J. B.
Wilson.

W. C. Patterson, general merchant,
Innisfail, Alta., is succeeded by J. T.
Fumerton.

W. A. McGreevy, general merchant,
Maryville, Sask., has sold to V. Me-
Rorie.

Amphlett & Brittain, general mer-
cants, Hewitt’s Landing, Sask., have
dissolved.

Great West Trading Co., general mer-
chants, Sheho, Sask., are succeeded hy
Sheho Supply Co.

Whyte & Co., general merchants,
Moosomin, Sask., are offering 65¢ on the
dollar compromise.

“VERY
OFTEN

in selling soaps, a
grocer will give his
customer a brand
which he knows will
not satisfy that cus-
tomer. The next
time she wants soap

she goes elsewhere
for it and, usually,
not omnly the soap
trade but her general
grocer trade is lost.
It even goes beyond
that. She tells her
; neighbors.”

| The Canadian Grocer.

i In selling Fels-Naptha
Soap, the genuine,
you always satisfy
1 customers and run
l no such risks.
|
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THE CANADIAN GROCER

The Hustling, Booming West

is calling out for every description of manufactured goods.

We are here to tell you of the demand, prospects and
opportunities which the West presents of successfully selling
your products, and we will, if you wish it, handle your goods
for you on a reasonable commission basis.

We are located in the three chief distributing centres:
Winnipeg, Calgary and Edmonton, and have every facility for
handling goods in large quantities. Let us hear from you.

NICHOLSON . BAIN

Wholesale Commission Merchants and BroKers

Winnipeg Regina Calgary Edmonton

Storage for all classes of Merchandise. Also Cars distributed at Calgary, Winnipeg and Edmonton.

Try a Can, Mr. Grocer

If you try CAMPBELL’S SOUPS on your

own table you'll decide to eat them always, be-
cause they're BETTER, more CONVENIENT, and

more EconomicaL than others. Every cus-

tomer who tries them will keep buying them for
the same reasons. Recommend CAMPBELL’S SOUPS to all your customers, mention

them in your advertisements and circulars, tell your order clerk to talk CAMPBELL'S
SOUPS, —in short, PUSH them all you can, not simply because your customers always
buy CAMPBELL’'S SOUPS once you start them, but because they pay you 33!3% profit.

3./0

JOSEPH CAMPBELL COMPANY, Camden, N.J.

“21 KINDS—LOOK FOR THE RED AND WHITE LABEL”
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WI

EASTER

TRADE

GUNNS

HAMS and BACON

il ARE PERFECTION
ORDER EARLY

GUNNS Pork and Beef Packers

LIMITED TORONTO

THE MILK

Everywhere Acknowledged to be

) e

e

Reindeer Condensed Milk

The dealer wins customers by selling reliable
goods that give satisfaction.

The Truro Condensed Milk Ce., Limited, Truro, N.S.

——

EASTER

will be here in a very few days.
Orders for Hams and Bacon should
be in now so as to secure proper
attention and insure delivery before
the 25th. Prices will be no lower,
it looks very much like higher
prices before many days. Send in
your order now.

ALL MEATS MADE UNDER
GOVERNMENT INSPECTION

F.W. Fearman Co.

LIMITED

Hamilton

MILD CURED

Breakfast Bacon

Skinned Backs
and Hams I

Finest Quality. Made from Selected Hogs.
Made under Government Inspection.

The WM. RYAN GO.

LIMITED

—
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Another Advance Occurs in the Prices of Lard

Hog Products Getting to be a Luxury — Cold Storage Egg
Stocks all Gone—Market in Healthy Condition and Declines
Occur—Butter Situation Looking Good.

It now appears that the hog product
will soon be regarded as a luxury and be-
yond the reach of ordinary mortals.

From November 1st the deerease in
the number of hogs killed in the West-
orn States compared with last year was
2,695,000, The secarcity is general and
prices are firm and the hog produets
must undoubtedly rule high for some
time to come.

Butter has a better outlook. The
stocks are not heavy, and butter is con-
sidered good property, so far as Canada
is concerred, even in the absence of
foreign demand.

Cheese is firm and is moving gradually
and satisfaetorily out of the hands of
the dealers, who will be ready to tackle
the new erop when it becomes available

MONTREAL.

Provisions—Lard and bacon are both
firmer this week, as prices indicate. De-
mand for the former has kept up, while
smoked meals are selling more freely
than for some time past.

Pure Lard—

B TR DRI 5o 506565 5vinnn soon sava 17
sses, tins, uchlgll?‘t.porlb _7’
“ " " “ " 7
wooﬁ 20 1bs. net, per 1b. 7
Plﬂl, 1bs. nou per 1b.. 7
un\h ....... shen 7
Tlcrou. 3751bs., pot ......................... 0 164
(‘omﬁlm
xu.ﬂOlbl nn&o ...................... 0 11%
‘ Ihl t.omu per lb ........ g 3
“ " 0
Pl.lh wi 201bs. net, perlb.....
mﬁ)lb;.tmu perlb.... 2
'rub-. 50 1be. net, p.rib ....... 3
P“:m U s BB <400 005 505 o xsis s ss. ¥ pioi 24
or
Heavy Oanada short cut mess, bbl. 3545 pieces .... 29 00
T e ok i e e R e S 23 50
Canada short cut back pork bbl 45-55 pieces 28 50
Heavy clear pork, bbls. 20-35 . 385
N B R e asvvetirssions sovnsnsnns . 3250
Heary flank pork, bbl........ . 2200
Plate beef, 100 Ib bbls. . .17
el o S . 15600
........ . 200
01
it
0 154
015
018
0l
[ 31
017
018
019
020
015
9 00
13 25

Butter—There has been an advance of
‘e in fresh dairy rolls sinece last week,
which illustrates the firmness of the
market. Supplies are dwindling, and
the tail-ends of holdings are now heing
offered. = Some shipments have been
made recently to. Toronto, Winni-
peg and other western pomts They
were of the best ereamery, chiefly. De-
mand from the United States for poorer
zrades, to ‘be worked over, continues
brisk. There has been more trade of this

nature this year than in the past, im-

porters taking all that has been offered.

. 091 092
034 024
Cheese—A steady market rules, prices

being unchanged. Little export business

is being done, though local demand 13

satisfactory. Stocks are gradually dis-

appearing.

%wbqo .....

uu'fn,hrn ................ 13
emall, 30 ibe. on

Oldchuu.hr'o..“....“....4,A,....'.'.':::‘.‘.: ... 018

Eggs—New eggs are down 2¢, while
No. 1 have dropped le. More fresh
eggs are being received, while supplies
from United States points are larger
than they have been. One dealer this
week brought into the country a earload
of limed eggs from Liverpool, the first
importation of the kind in a considerable
period. They sold freely.

Poultry—Usual amount of business 's
being done in chieken, but other lines
are quiet.
e el K P SR, 015 019
Hens, rerlb........ 0
Young ducks, per 1b

Turkeys, per ib. . 019 022
L e e i 014 015

Honey—Nominal prices continue to
rule.

White clover comb honey (nominal prleel) ...... 015 017
Buckwheat, extract .... 008 008}
Olaver, ltninad bulk, 30 1b. tin 011 011§
R Y 0124013

TORONTO.

Provisions—The demand for hog
products keeps up regardless of the
price and packers are straining a
point to keep it supplied. The
highest prices quoted for hogs in
the press are paid by butchers, who must
have them to eut up fresh on the bloexk.
Dressed hogs sell at $12.25 to "$12.50.
Lard has taken another advance of } of
a cent.

clear bacon, .. 014 0144
8moked b: .. 018 018
Roll bacon, per Ib .014 014
Light hams, perlb..... v sses D18
Tocgs Bame per 1o, 014 015
mn, r o
mlrhn';: per 013 013}
Buh." plain, per Ib. g}g.glﬂ
peameal..........
Heavy mess pork. per bbl 27 50 28 00
Short cut, per b oo 28?233%
Lard, tierces, per Ib...
.  tabs T e 016 0183
= pails e 016}3}2!
Live hogs: at -eoanntq points. . S9on 915
RN = < o s o4 Govoncrsscsssarsrsasenschons 12 25 12 50

Butter — Fresh-made butter of good
quality is in good demand, it wxll bring
a little more money.

With a light supply of fresh-made but-
ter, it opens the way to clear out all the
storage butter, which also is growing less
from day to do. On the whole, so far
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as Toronto is concerned, the conditions
are favorable to meet the spring butter-
making season.

cooocor

mReRes
suRRe

coooo

Cheese—The cheese market is firm,
but the prices in the local market re-
main unchanged. The quality of our
cheese is exeellent, and with a little
push on the part of the grocers, consump-
tion should be materially inecreased,
especially now when cheese is consider-
ably below the value of many other
foods.

ORsEe, DOW, I0BPB. ... iveriivsssrsieisans 0124 0 13%
” e O R e 0122013

Eggs—Cold storage eggs are now all
off the market, and with the excep-
tion of a small stock of limed eggs,
which are used by bakers, the demand
must depend entirely on fresh laid eggs.
To meet the demand it was necessary to
import some from the States, but if the
mild weather continues, our own supply
will soon meet all demands. In view of
these favorable conditions the prices
have dropped to 27¢, and will likely drop
further in the near future.

Now IalR oRgmh. - .= .oiciien s Soseonsias R 027 023

Poultry—The receipts of fresh stock
are decreasing from week to week, but
on acecount of the cold storage equip-
ments, the public need not fear that
they will not be able to get anything
they want in the poultry line lafer on.
There will be turkeys, geese, ducks and
chickens, as fresh looking, as if they had
been killed just before they are sold.
1f it were not for the cold storage, the
prices of poultry would be out of sight.
..018 0320
011 013

..018 019
016 017

Bpring chlcken dressed.
ens, per Ib. dressed.
gurleya, per lb., larg

Honey—Honey is becoming a staple
article of food, and is used stcadily ail
the year round, and therefore the de-
mand is regular, and prices are well
maintained.

gs=g

nooo

pooo
it et
u:u.—-

comb, per dozen.... .... s

When anybody approaches a merchant
for a gift for some charity or.charitable.
institution, let the merchant inform the
solicitor that the store business eannot
give to such things at all. The members
uf the firm or the merchant perscnally
may give, but not the store.

The merchant must be approached as
an individual and not as the head of a
Lusiness. He may give as much as ‘he
iikes, but it is not ']'ust that the store
business, which rcceives no advantage
from such things, should be exper-led to
donate. Tt is an institution of a pureiy
business character. This we conceive to
by the correct attitude.—Oregon deca- ;
man. i
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al Queries Unanswered.

U'nder the heading, ‘*Who Knows,’’
the following satire on the high eost of

ving and eold storage appeared in a
recent  issue  of The Egg Reporter,
Waterloo, JIowa:

“*Somie of our Congressmen and other
aw makers and world movers have re-
cently diseovered that the eold storage
warchonse is responsible for the high
prices of food. They have overlooked
the faet that some other things that are
not earried in eold storage are also high;
at least they seem so to us when we try

foot the bills—sueh as eity lots, farm
lands, wheat, eorn, oats, lumber, Pitts-
hurg stogies Champagne, labor, ete.
Some of the labor we bave notieed ought
e be kept in cold storage. However,
being in the bhusiness, we perhaps are
melined to resent this new line of de-
fzmation, although we have long ago
acenstomed  ourselves to hearing most
everything bad in eatables called ““Cold
Storage,”” and seeing all the goods that
really came out of our warehouses sold
over the retail connter for fresh; but
we have all the fime been eneouraged by
the idea that we were really a hoon to
mankind and on that account eould take
some pride in running a business where
tremendous investment yields tremend-
ous'y small retunn.

Perhaps ax\\d Perhaps Not.

““Perhaps the farmer can raise hens
on $200-an-aere farms, hire expensive
furm labor to feed on 70¢ corn through
the winter, sell his eggs and poultry for
the same price he used to and then have

THE CANADIAN GROCER

Other Things High Besides Cold Storage Goods

Can the Merchant Pay His Landlord Twice the Rent He Used
to, Pay His Drivers Salaries Instead of Wages, Feed His
Horses 50c Oats and Sell on Same Margin as Before?—S8ever-

money left to buy violets” for the auto-
mobile. Perhaps the storekeeper ecan
pay his landlord twice as mueh rent as
lie used to, pay his truckmen salaries in-
stead of wages to drive those 50e¢ oat-
eating horses, look after the wants of an
up-to-date blonde stenographer and still
sell the eggs and pouliry on the same
margin as before. Perhaps the house-
wife who hollers the loudest against the
ruinous prices will dust off the mark:
hasket and try to take a personal inter-
est in her hubby’s welfare instead of
ordering a few best short-weight de-
liveries sent up quick in the gasoline
wagon, as she has a' ‘bridge’ on. Per-
haps the average between 10e a doz. fo-
eggs in the spring and $1 a doz. in the
winter would be less than 30¢ the year
round.

“‘Perhaps prices are reduced through
a billion dollar Congress preventing Can-
ada and other eountries from relieving
thc famine, thereby soaking the econ-
sumer but avoiding that terrible -income
tax. Perhaps the boy -who was asked
his opinion regarding a ecertain barn-
door and who gave his entire attention
to a blue-bottle fly that was erawling on
the surface was able to render an in-
telligent verdiet. Perhaps if our law
makers prohibited storirg wheat in grain
elevators, wheat would be cheaper. Per-
haps a gold dollar will buy just as much
when there’s twice as many of them
and they’re one half as scarce. Per-
haps —— will some time freeze over.

““Who knows?”’

The AlarmingLoss of More than a Million Dollars

This is What is Represented to be Happenening in the Egg In-
dustry—Cause of Troubde Placed at the Door of Farmers and
Lack of Co-operation With Merchants and Packers—A Con-

vention Suggested.

Fditor Candian Grocer.—You publisi-
ed a report in a recent issue of a speech
of Jolin A. Guun, Montreal, on the waste
in the ege industry and also its possi-
bilities if properly earried on. Does
this not show elearer from day to day
vour econtention, that there should be
a better nnderstanding between the pro-
dueers and the men, called middlemen,
who handle their goods?

It his statement is eorreet, and from
the knowledge 1 have of the egg busi-
ness myself, T believe it is no exaggera-

ou, then 11 shows how important it is
for farmers to beeome familiar with the
hest methods for handling their pro-

duels. Instead of discussing at their
meetings how to beat the middleman out
ot his profits, they should consider with

the dealers the best way to prepare and-

handle their goods.

According to Mr. Gunn’s statement,
17 per cent. of the entire egg produet is
lost through ecareless handling, which
sums up to the enormous amount of $1,-
850,000. Is it not like trying to stop
a very small leak in a barrel and allow-
ing a mueh larger one to run? I have
been watching your paper, because The
Canadian Grocer is the first and only
paper which seems to have the right idea
of trne association work between the
different organizations.
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As long as the farmers are a separate
organization and consider all other pro-
gressive efforts as antagonistiec to them-
selves, so long will they block the wheels
of progress against their own inerests.
Through the foresight of cold storage
men, and at great cost, they have pro-
vided facilities for taking ecare of the
furm produets, and the farmer is reap-
ing a large share of the benefits; but in
spite of all this, he has never even con-
sidered how he might work more advan-
tageously with the packers.

Think of 17 per cent. of all our eggs
lest, and why? Where is the trouble?
The trouble is entirely on the part of the
farmer, in not understanding what the
packers and merchants know, and coull
teach them, if the proper conneetion was
made between different organizations.
This entire loss c¢ould be saved through
a proper system of handling the eggs,
and this system the farmers should un-
derstand, and for their own interesls
carry it out, and save $1,850,000 per
year.

This is an absolute loss, without any
neeessity for it.  All this great loss
can be saved without any cost to th
country, by only knowing how to do our
work better and more fairly towards
cach other. This can only be attained
by enltivating proper relations and har-
mony between the different parts of th:
great machinery of trade and commeree.

Organization, first in each partieular
line of industry to produce better resulis,
is right and very much good has heen
accomplished, but you are perfeetly
richt in your views in advoeating thc
conneeting link between the different
organizations.

If the farmers would meet the pack-
ers or dealers and find out what they re
aunire to enable them to give the farmers

the hest returns, the loss on eggs wonld

soon disappear.

To earry out your idea why not lei
the farmers, merchants and packers all
appoint representatives and meet to dis
cuss the whole sitnation and adopt such
methods that will be of mutual benefil
to all. This eould also be done between
manufaciurers, wholesalers and retail
ers.

MOVE ON.
Kingston, Ont., March 9, 1910.

LABELS SHOWING BUTTER
WEIGHTS.

Counecilmen of Youngstown, 0., U.S.A..
are sirnggling with a new weights and
measures ordinance. = It is proposed to
require stamps or labels showing the
weight -of butter sold in rolls, lumps or
prints and to provide for sale of bread
by weight. A question was raised in
council as to whether manufacturers of
package cereals might be required to
label each package with a statement of
the net weight of its contents. The di-
rector of public service, said that the
weighing of eereals and breakfast foods
is heing investigated in Washington and
in a year or so new laws governing th
ahove will be hade. ;
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Pure Cream of Tartar

goods is correct.

recommend t

Clark’s “Inglass”
Brand of Meats

make a most attractive display—

These are the goods your very
best customers ask for—

They are the perfection of Clark
manufacture, made in the best
way andshownin thebest manner.

Wm. Clark - Montreal

Manufacturer of high-grade
—Food Specialties—

GROCERS__AS zou a;lr_e hinterested in knowing about the quality of
goods whic

ou are supplying to your customers, we
at you get a copy of Bulletin No. 195,
just issued by Inland Revenue Department of Dominion Government.

It will show you that the claim we always make of having chemically pure

Gillett’s Cream Tartar

You need not take our word for it—see what the Chemists employed by the
Government say on the question. There is possibly no article adulterated and
tampered with as much as Cream Tartar. The Government Chemists report
that many samples examined did not contain any Cream Tartar at all, but were
composed of a mixture of phosphate and alum.

GILLETT'S CREAM TARTAR is reported in the Bulletin as being up to
British Pharmacopceia Standard of purity.

E. W. GILLETT COMPANY LIMITED

TORONTO, ONT.

The
Fresh
Fruits
are
care-
fully
selected
Their
delici-

OOWILLES )
S - 5 -7 ous
Mt_) ASPE flavor

to
every-
You should have them in stock.

! \Ya .) C .’
& o, appeals
body
ROSE & LAFLAMME, Ltd., MONTREAL and TORONTO
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CLERKS ANSWERING THE PHONE.

A Woodstock Merchant Appreciates
‘‘Things That Shouldn’t be.’’

Editor Canadian Groeer,—The car-
toons which you are now using under
the heading, ‘‘Things that shouldn’t
-e,”’ are undoubtedly good ones, as
they seem to be meeting with the ap-
proval of all who see and study them.
Perhaps the best one you have had to
date was the one in your last week’s

edition, ‘‘Retailers should be careful to
allow only the brightest clerks in the
store to take orders over the ’phone.”’

This is indeed a very true article, and
in the writer’s opinion merchants should
be very careful to allow only a bright
clerk to take an order over the  tele-
phone, or perhaps a better way is to
have one certain clerk take all the or-
ders over the telephone. Above all
things a merchant should should keep
an absent-minded clerk from doing this
work. If all the others in the store 2re
busy at the time it would be better to
delay taking the order over the tcle-
phone until some capable person is
available than to let any clerk with a
poor memory tend to it, as this kiad
of an employe is liable to forget about
the order right after he has taken it,
and by so doing he may rob his em-
ployer of the patronage of a first-cliss
customer.

There are many eclerks who are very

responsible in other ways who cannot
take orders over a telephone, and per-
haps the best way of all is to have one
person to do the brunt of the tele-
pbone order work and to have another
to relieve him (or her) in case he or
she) is busy or away.

Woodstoek, Ont., March 10, 1910.

CATS IN GROCERY STORES.

Editor Canadian Groeer,—I am glad
to see that you are touching on eats in
the grocery stores. A pleasant scene
wiich caught my eye one day was a eat
asleep in an open chest of tea whieh had
been placed in the window for display
purposes. The display attracted atten-
tion but, it is needless to say, did not
sell goods. Get after the cats. Possibly
it may turn attention from the mad dog
seare, as well at draw the attention of
grocers to the evil of allowing eats to
roam at large in their stores.

A PASSER-BY.
Toronto, Mareh 10, 1910.

P. P. Russell, a large fish dealer, of
St. Andrew, N.B,, is at Bay of Islands,
Newfoundland, looking for a place to
erect a smoked herring plant. Mr. Rus-
sell says he is ready to invest $20,000
to $50,000 in the enterprise, provided
he receives Government support.

ARE YOU COLLECTING

RANGE MEAT

CARTON BOTTOMS?

They are valuable. Send postcard to Orange Meat, Kingston,
Ontario, for full particulars of their Eighth Prize Contest.

NONE HAVE BETTER OPPORTUNITY OF WINNING
THE FIRST PRIZE THAN THE GROCER

Oval Wooden Dishes

For eatables that make the paper greasy or
wet when wrapped, use = dish to hold the
goods and one as a cover, aad avoid having
& mussy parcel.

Ask your traveller for prices.

Graham Bros. & Co., Xinmount, ont.

SUOHARD'S 0000A

This is the season to push SUCHARD'S CO.

A, l!n- ll..' .l.l mncu '“v‘lll b'o in demand

t g . s guarantes
HAIE’ ~x

dally.

Ué 8 cocos agsinst all oth: k
%olhimll ﬂmn’:gulu.ulﬂl.” . o
FRANK L, BENEDIOT & 0O., Montreal
Agents.

PN e -

e m——s

Nation’s Celebrated

CUSTARD POWDER

THE BIG 5¢. PACKAGE
Just the thing
WHEN ECGS ARE SCARCE
We stock it. Write.

W. H.ESCOTT
Broker
Winnipeg, - -  Man.

The Tandest sod Okt Dorley
Manufacturers in Canada

LET US QUOTE YOU PRICES ON

Pot «na Poarl Barley

Split Peas «n« Feed

John MacKay, uimited
BOWMANVILLE, - ONTARIO

Maple Sugar

We handle only Pure, Unadulterated Maple Sugar.
Write us,

Woodman & MoKee
Coaticook - Que.

BISCUITS THAT

It pays you best to sell groceries that make possible a quick turnover. Our lines
have two features to recommend them—quality and price. So you need never
worry over & possible “sticking” of our biscuits.

Free sample and prices from

THE CANADIAN BISCUIT COMPANY, LIMITED

LA PERADE, QUL.
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They sell quickly.
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The causes which
lie behind Christie

reputation.

For over half a century our
whole efforts have been con-
centrated in the making of
better biscuits.

We have paid no attention to any side issue—all
the ability we possess and every hour of our ex-
perience has been utilized for the purpose of
bettering Christie biscuits.

Every ounce of raw materials is selected and
tested—the flour used is a blend of the best
flours milled—butter, eggs, sugar and lard must
all be high-grade table quality.

Our factory is the biggest, brightest and cleanest
in all Canada. Our employees are all healthy
and happy and imbued heart and soul with
Christie ideals.

Christie ideals—that’s the real source of Christie
reputation. It’s this constant effort to better the
product of yesterday—this striving after excell-
ence that has made the name Christie a house-
hold word all over the Dominion.

Are you making the most of Christie reputation?

Remember, “Christie biscuits do sell
more than biscuits.”

CHRISTIE, BROWN & CO., Ltd.

Gondition ‘\”!‘_CERC_REA_@

i8 indispensable if your biscuit trade
is going to be a live business. Carr's
biscuits, whose unexcelled quality is
well known, reach you in a crisp,
fresh condition, because they are
packed right.

These are the kind to handle.

CARR & CO., Carlisle, Eng.

Agents—Wm. H Dunn, Montreal & Toronto; Hamblin
:‘ Bl’esr:to;.MWiBnni:cc; Lc e lrd-\v‘b}urn & Co..B Lctd.. Cal-

ry ; Standa rokerage Co., o5 ,B.C.; T.A.
McNab & Co., St. John's, N:wfoundln:l:l?o“"r X

PROGRESSIVE GROWERS HANDLE THIS MONEY-MAKER

Our
VILLAGE
Bisouit

retalls
3 Ibs. for
25o0.

DIGNARD, LIMITED, Biscuit Manufacturers MONTREAL

Never had a can of 1
milk returned to us yet

Banner and Princess Brands of Condensed
Milks—and two brands of Powdered Milk—
manufactured by J. Malcolm & Som, St.
George, Ont., are the best brands that skill
and science can produce. No dead stock
on your shelves if you handle these lines.

Write for prices

John Malcolm & Son,
ST. % - ¢
: GEORGEV ONT__J
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Ca n made Ucorice
e BRAND
All Druggists.

Grocers,
pan{rctang Confectioners

Nanesal Licesice Ga and

should not fail to handle a fall raaze of oar

Licorice Specialties

which will be found quick selling and
profitable.

We also recommend our

Soft Mints, 5¢. boxes | M.&R. Wafers, 5¢.bags
Acme Pellets, 5-Ib, tins | Lozenges, etc.

Write for price lists and illustrated catalogue

AGENTS
’ ONTARIO S. Mclndoe, 54 Wellington
Send St. E, Toronte
P P ROVINCES W, . Duss. 304 St
To-day Paul St, Montreal
MANITOBA, E. W. Ashley, 123 B
Ave., Winnipeg

BRITI‘SH COLUMBIA, Shallcross, Macaulay

Co., Vancouver
PROVINCE OF ALBERTA, Tees & Porsse
Calgary and Edmonton

M°VITIE & PRICE

EDINBURGH and L.LONDON

BISCUIT MAKERS TO

H.M. THE KING
AND H.R.H. THE PRINCE OF WALES

The following kinds are specially recommended :

Digestive
Rich Tea
Abernethy
Breakfast
Rich Mixed
Osborne

AGENTS for Manitob

The Premier Biscuit of the
World.

An Ideal Tea Biscuit.

The Scottish Favorite.

Finely Flavored, Exceptionally
Light,

An assortment of Fine, Old-
fashioned Biscuits.

A Homely, Substantial Biscuit
of the Highest Class.

Saskatchewan and Alberta :

RICHARDS & BROWN, 314 Ross Avenue, WINNIPEG

By Royal

NELSGOMN'S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

G. NELSON, DALE & CO,, Ltd.

EMSBCOTE MILLS, WARWICK, ENGLAND

The sbove can be bad from any of the following agents:
The Smith Brokerage Co., Lid., St. Jobn, N.B.
Wart, Scott & Goodacre, P.O. Box 1204, Montresl.
J. L. Wan & Scott, 27 Wellingtos St. Bast, Toroste.
W E. Asbley, Winnipeg.
Geo. A. Stone, 34 Inns of Court Buildings, Vansouver, B.C.

CANADA ; 0
No better
Country Chocolate

NOTT'S
Ne better

All the year round

Mott’s

“Diamond” and “Elite”

brands of

Chocolate

are the grocer’s most ready sellers. Uniform quality

and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott & Co.
Halifax, N.S.

BELLING AQENTS:

J. A, Taylor R.8. Mcindos Jos. E. Huxley Arthur Nelsen
Montreal Toronto Winnipeg Vancouver

Arthur M. Loucks
Ottawa

R. Q. Bedlingten
Calgary

Dec
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Decline of Ten Cents in Rolled Oats this Week

Demand Not so Good as it was—FEasier Tone to Wheat and
Flour Markets—Chicago and Winnipeg Wheat Decline.

Flour and wheat markets, contrary
to the general expectations, passed
through a week of gradual decline, and
whkeat is now in Chicago for May 3je, and
in Winnipeg 14c lower than a week ago.
Why Winnipeg held up as it did, eomn-
pared with Chicago, nobody ean explain
and it is rather remarkable that with
the eonstant fluetuation of wheat, milers
have been selling their flour at the samn:
prices during the last two months or
more.

The cereal market this week shows a
deeline of 10 cents per bag in rolled
oats. Demand is not so strong as it has
been, due to the approach of spring.

MONTREAL.

Flour—Domestic demand is keeping
millers busy, sales being made at un-
changed prices. Export trade has been
dull, owing to the fluctuations of the
vheat market.

Winter wheat patents,bbl...................... .... &
Straight rollers, bb
Extra,bbl......
Royal Househols
[N T RO G e
Manitoba spring wheat patents,

e strong bakers, bbl
Five Roses, bbl............ s
L T R R SO e 530

VOO OO O
ESBEBBRE

Oatmeal—A lowering of prices on roll-
e oats Saturday morning did not stim-
ilate buying to any marked degree this
week. A fair trade has been done, but
demand generally is not brisk.

Fine oatmeal, TR
Standard oatmeal, bags.
Granulat " e o s isie
Golddust cornmeal, 98-1b. bag:
Bolted cornmeal, 100-bags. . ..
Rolled oats, bags. ......... .o
W s RS

o

RO MBS RO RO 2O
RBRETR

TORONTO.

Flour—Loecal millers are laboring un-
ler diffieult conditions this year, being
liindicapped on aceount of the high
price of Ontario wheat. During pre-
ious years Ontario wheat brought to the
mills by farmers, was always cheaper
than what they had to get shipped in,
which gave them that much advantage
1 competing with the large western mill-
rs, but this year they have not got that
advantage, and, therefore, have to work
m smaller margins.

Manitoba Wheat.

Strong bakers. ...

Straight rolle
Patents

Cereals—Rolled oats are 10c cheaper
this week than last, but there is no
change in any other line.
itolled oats, small lots, 90 1b. sacks

e 25 bags to carlots.......
R rlllg-l whe‘:lt.. small lots, 100 Ib. brls
5 25 brls. to car lots. . .

Stundard and granulated oatmeal, £8 Ib

[erererere
8858

SUGAR IMPORTS TO HALIFAX.

They are Heavy Just at Present—Deal-
ers Think Prices May Advance
Further.

Halifax, N.S., March 10.—All interest
in the grocery trade now centres in the
sugar markets, the rapid and numerous
advances having been unexpected. There
have been three advances within less
than a month. The dates were Feb. 16,
ten cents per hundred pounds; an ad-
vance of five cents in Feb. 23, and an
advance of ten cents on March 2. The
advance was on all grades of sugar.

The imports of sugar into Halifax at
the present time are very heavy. The
steamer Boston that arrived here this
week from Trinidad landed ten thousand
hags of sugar.

The first full ecargo of Cuban sugar
landed at Halifax in some years was
brought to this port this week in the
Norwegian steamer Sneastad. She had
over twenty-six thousand bags in all,
or close on to four thousand tons. The
cargo was from Puerto Padre, on the
north-east coast of Cuba.

The Cuban sugar is being imported
under the tarifi clause, which permits
Canadian refineries to import twenty
per cent. of their requirements at the
same duty levied on British West India
sugar under the preferential rates. Last
year a ecargo of San Domingo sugar
was landed here under this regulation.

Extra standard granulated sugar is
now quoted at $5.15 per hundred pounds
in barrel lots, and some of the dealers
say that they would not be surprised
to see the price go still higher.

TO DISCUSS LIVE QUESTIONS.

Winnipeg, March 10.—Some imnortant
?{uestions, showing that the Western

etail Merchants’” Association are
adopting a progressive policy, will come
up for discussion at the next general
meeting to be held in the Traveler's
Building on Thursday evening next,
March 17th. Supper will be served be-
ginning at 8 o’clock, after which ad-
dresses will be given by merchants.

Among the topics slated for discus-
sion are :

How to deal with the mail order
problem.
Business Tax.
Collection of Small Accounts.
Mutual Fire Insurance for Merchants.
By-laws Affecting Retailers.
Protection for the Retail Man
Against Fake Advertising.
Credit List and Collection of Debts.
Whether he may be a member of the
association or not, every retail mer-
chant is invited.

After thirteen years’ experience in the
grocery store of G. A. Curtis, Simcoe,
Ont., Lage La Fortune has gone into
the business for himself, having pur-
chased Emil Schelbury’s stock, Robin-
son Street, Simcoe.
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Be Wise

Time!

And see that your shelves
are stocked with the goods
the public want! The fresh-
est, crispest and most
delicious of all cream
crackers is the

MOONEY’S

Perfection Cream

Soda Cracker

and they just hit the public
taste because they always
reach them in as crisp a
condition as they leave our
ovens.

pd

n

Be sure and have the
name right when you are
ordering.

It will pay you well to
sell only Mooney’s.

The Mooney Biscuit &
Candy Co., Ltd.

STRATFORD, CANADA

PERFECTION
Cuy B

i 5
%‘1‘ MOONEY BISCUIT 3 CANDY. C3
| STRATFORD CANADA

ER;
therefore
rould

4 '
Canadian Agents:
C. E Colson & Son, Montreal ; Ltd.
D.Masson & Co. i Gorgie Mills

A. P.Tippet & Co., 5 EDINBURGH.
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NEXT WEEK WE ARE GO-
ING TO MAKE A PROPOSI-
TION INTHIS PAPERWHICH
WILL PROVE OF ESPECIAL
INTEREST TO EACH AND
EVERY READER OUT FOR A
MONEY PROPOSITION SO
KEEP THIS SUGGESTION IN
MIND AND WATCH FOR
SOMETHING TO HAPPEN.

You know that we have been
doing evervthing possible to
boost the sale of our famous
Chocolates, and that of one of

our lines in particular, our

“CHOCOLATE

BORDO’

(Registered)

and vou are aware of the fact
that we will leave nothing un-
done to keep this and all of our

lines leaders in Canada.
Our new move is along these
lines. It will pay you to watch,

and to seize the opportunity we

present you.

The Montreal

Biscuit Company

Manufacturing Confectioners

MONTREAL

THE CANADIAN GROCER

TRUMILK

— AND —

MILKSTOCK

The only milk powders manufactured in Canada that are per-

fectly soluble in cold water.

Always sweet, safe, pure and nourishing. Will keep after the

cans have been opened

Manufactured and packed under the most sanitary conditions.

For Further Information Write to

Canadian Milk Products, Limited

Head Office : MAIL BUILDING, TORONTO.

‘52 Highest Awards In Europe and America

WALTER BAKER & C0.'S

2 GH(ICBLATE

Qur Cocoa and Chomlah
preparations are AB
SOLUTELY PURE—fre:
from coloring matter
chemical solvents, ot
adulterants of any kind

Regist and are therefore in ful

s P‘LO‘ conformity to the require-
me its of all Pure Food Laws.

Walter Baker & Co,, Limited

Established 1780,'Dorchester, Mass.

Branoh House, 86 8t. Peter 8t.
MONTREAL, CANADA

CIE FRANCAISE des PATES ALIMENTAIRES

Macaroni, Vermicelll, efc.
Strictly French Manufacture Guaranteed

Manufactured at
82 Beaudry Street MONTREAL

FEATHERS WANTED

Highest prices paid for feathers of all kinds. Mus;
beclean and free from quills. Prompt remittance,
WRITE TO

P. POULIN & CoO.

39 Bonseocours Market, - Montreai
WE SELL FEATHERS T00

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments.
Write us for prices. Phone order our expense.

TORONTO SALT WORKS
TORONTO, ONT. GEo. J. CLIFF, MANAGER

ROLLED OATS

FLAKED WHEAT and OATMEALS
Bags or Barrels. Oar or Broken Lots.

WRITE FOR QUOTATIONS.
Prompt sttention to all orders.

J.W.EWEN, - Uxbridge, Ont.

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

THE NEW FLAYOR

MAPLEINE

Better
Than
Maple
The Crescent Mig. Co.,
Seattle, Wash.
e — TR SN A

MAPLE SYRUP
*‘Your syrup is superior to nnythl rf
I have seen on the market.
Mockford, Charlmond Road, London
i Itis STANDARD. Get Prices.

] CANADA MAPLE EXCHANGE
! Montreal

You Can’t CutOut

A BOG SPAVIN, PUKF or
' “THOROUGHPIN, but

will clean them off permanently, and
you work the horse same time. oes
not blister or remove the hair., Will
tell you more if you write, §2.00 per
bottie at d’'lers ordeliv’'d. Book 4Dfree.
ABSORBINE, JR., for mankini.
81 bottle. Reduces Varicose Veins,Var-
teocele, Hydrocele, Runptured Muscles or Li;a-
ments, Enlarged éllndl Allays pain quickic.

W. F. YOUNG, P.D.F., 204 Temple 8i., Springfield Mass
LYMANS, LIMITED, Montreal, Canadian Agents

AED
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DE ™M
REGISTERED
E IT KNOWN, Brother Grocer, that I live on the
sunny side of the street.
. Which, of course, doesn’'t mean that to'ks on t’other
RES side are shady—goodness, no!
'c Only, you see, it helps wonderfully to inherit the Sunny Dis-
g position, even if it be true that Happiness is only a Habit of
ed Thought.
EAL Whenever, wherever, however, I read articles on How to
— Jurglarize Success in the Retail Way, I note the emphasis
) placed on O ptimism.
Mus So don’t wait till May to move, Brother Grocer.
tance, ~ .
Get on the Sunny Side soon.
e * * * *
The Beaming Countenance, you know, is a Trade Magnet, a
— real, live asset ‘as cashable as your own accepted cheque.
Magnifies the customer’s spending mood, kind of loosens the
LT purse strings.
L Yet it’s hard to wax cheerful with cheap stuff on the shelves,
pense. with any flour less good than FIVE ROSES.
FM,” Becatise now and then and again the Customer marches back
— with battle in her eye, quite wrathy, most certainly.
‘S ] She’s sore—you’re sore—everybody sore.
‘ Net results: Lost Temper—Lost Customer.
iou, lus all the Bum Free Advertising handed out at the Church
Social with yourself in the limelight.
The only kind of advertising that “doesn’t pay.”
* * * *
Expecting every visitor to repeat the performance, Brother
Grocer, there’s no Knight of the Beaming Countenance for
yours.
One such adventure before 10 A.M. spoils the day’s work,
LAKE OF THE WOODS raises an Adult Grouch, always a Poor Purchase.
MILLING COMPANY In the FIVE ROSES sack or barrel is your Insurance Policy
A on Cheerful Optimism.
MONTREAL Which is only Quality plus Confidence based on Past Per-
(T)(;f}?,ﬁo formance.
E LONDON i Making no Extravagant Claim, we don’t promise the Broad
ST. JOHN Grin just yet.
iy, so WINNIPEG But a twelvemonth hence, in*Inventory Days, when you count
ro Wil KEEWATIN the Turnover—
:.‘ogt!r;::}r VANCOUVER Then, BrOthef Grocer, yes——then"
mkind.
',",i,‘j,“,f. MAKERS OF FIVE ROSES
miel
| Mass R Sk

Agents

R s
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Bookkeeping System with Counter Check Books

How a2 Merchant Keeps Tab on Unpaid Accounts by Using
Them Alone—Does Not Use Slip in Counter Check Book in
Case of a Cash Transaction—Transfers Accounts Which are Un-
paid From Filled Book to Back Cover of a New One,

By J. M. Donovan.

An aceurate aud simple method of
keeping books in the grocery store 1s
someihing to be desired by every mer-
chant. 1 do but little eredit business,
but there is always at least a fraetion
that 1 eannot get away from entirely.
However, 1 ml.i\ give crealit to those
whom I know well and am pretty sure
of.

At one time | gave oul wy guud: Lo
everyone asking eredit, to my sorrow,
but I believe I profited by the transae-
tions, as it is worth something to know
who and what kind of people you are
dealing with.

Many groeers issue counter check slips
with all goods, whether paid for or not
it the time of ordering. 1 only give a
counter check slip with goods going out
on eredit, or ordered over the phone.
c.0.d., as in the latter ecase very often the
party ul'dtl‘il.}_’ 18 il,«ii:pustd to reeceive
and pay for the goods at time of de-
livery.

When a person eomes to the shop and
orders goods to be sent to a certain ad-
dress. and when I do not know whether
they will he paid for on the spot or not,
I tear off a neat strip of paper from
the counter roll, on whieh to put down
the artieles with prices. If paid for at
the time, that piece of paper goes with
the goods, but if it happens to be a per-
son to whom I am giving eredit for a few
days. and whose former slip is filled (for
I have my eustomers educated to bring
back the same slip as they would a pass
book until it is filled), then I give a new
slip, and in most ecases, with amount of
former slip rendéred up to date. Many
of my eustomers like the latter, as they
have then but one to look after; bat
some are careless and want a new slip
with every order. I have had customers
wet as many as twenty slips before set-
tling up, and probably they wou'd not
have as great an amount on them as
the person with only two or three slips
filled. Besides, the persons having many
are apt to lose two or three and are that
many short when they bring them for
settlement; but, of course, when I ean
show them the copy and give date and
numbers of the missing slips, they are
more particular and anxious to fall in
line with my style of doing business and
have their whole aceount on as few slips
as possible. Also by that scheme I save
hundreds of s'ips, henee a few cents by
so doing.

I now come to the more particular
part of the idea, showing its simplieity.

Keeps Tab on Old Accounts.

When the leaves in the check book are
all used and removed from the frame

for a new book, the names of those who
have unpaid aceounts in the old book
are transferred to the back of the new,
under same date as on the front cover
of the new, with the numbers of the ac-
eounts following. This is our only de-
lay and extra work, but it well repays us.
We do it at our leisure, but as soon as
convenient. It does away with keeping
another book, which wou!d also have to
be indexed.

The old books holding unpaid aeccounts
are placed in a receptacle with the names
up. I have a desk that will hold fifteen
books, and I have never had oceasion to
put more in it. If there should be a
name not marked on the oldest book, I
render a new account—mark out the
name, throw away the old book, which
then leaves room for another—and it’s
very seldom that a person owing an ac-
count that long will refuse to pay it.
When a person eomes to pay his aceount,
the hooks being conveniently placed be-
hind the counter, anyone attending the
store ean turn around, find it immediate-
ly and merely draw a line through the
name. I do not even look up the ae-
eount to mark it paid. By simply draw-
ing the line through the name and num-
ber settles it for all time.

Another point is, should a person lose
a slip and dispute the goods and say
they never got the slip, I ean show them
the items quite easily. This usually set-
tles the matter.

Fred Magee, lobster packer, Port

Elgin, N.B., passed through Montreal on
his way home from New York.
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ALL ABOARD
CET READY TO SUPPLY THE
DEMAND FOR

GREAT WEST

CUT PLUG
SMOKING and CHEWING
TOBACCO

SALES INCREASING DAILY

CLAY PIPES

None Equal. Insist upon McDougall's.

There IS a difference.

D. McDOUGALL & CO0., Seosar;

SPRAGUE

CANNINC MACHINERY CO.,
OHICAGO, ILL.. U.8.A.

TANGLEFOOT

The Original Fly Paper

For 25 years the Standard
In quality

All others are imitations

The Big Black Plug
Chewing Tobacco

‘“A Trade Bringer”

8old by all the Wholesale Trade
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A SAMPLE OF DISCOURTESY.
Scale Salesman Ordered Out of Grocery
Store—The Attack Renewed.

A young scales salesman, calling on a
city groeer, had been ordered out of the
store. The next morning, supported by
his sales manager, he advanced to the
seecond attack. They were searcely over
the threshold when the aproned grocer
saw them. Anger, simmering from the
day before, boiled over.

“T though I told you to keep out of
here,”” he shouted at the salesman. .‘‘I
don’t want any of your scales, and I
told you so. Now you get out of that
door. I o

““We didn’t come here to be insult-
ed,”’ the sales manager eut in at the
proprietor. ‘‘I came here to buy gro-
ceries. Get out your pencil and take
this order,”’ he continued, as he drew
a $10 bill from his pocket.

“But I didn’t know——’’ proteste.l
the shop-keeper, eyeing the money.

“‘Shut right up,’’ snapped the sales
manager, ‘‘and take this order.”’

When the order was on paper, the
srocer was still mumbling his apologies.
The sales manager had twisted his anger
mmto attention, and was now ready to
broach the sale.

“Mr. Wilkes,”” he said, ‘‘I eame in
here to talk to you like a gentleman,
ind you know how you treated ma.
lhere is just one way that you can

THE CANADIAN GROCER

apologize to me, and I’'m going to give
you the chance. My office is at 69 Winr-
throp street. Come over there and I’ll
show you how one gentleman should
treat another. I don’t eare whether you
buy a secale or not; I just want to give
you an example of business courtesy.’’

““I’ll ecome,”’ said the unhappy mer-
chant.

‘“When ?”’

““This afternoon.’’

‘“What time%”’

““Two o’clock.”’

‘¢ All right ; see that you keep your ap-
pointment. I’ll be waiting for you.’’

The grocer was prompt, and within an
hour the sales manager, with his suavest
manuner, had sold him two machines.

The sales manager afterward admitted
that some men would have kicked him
and his money into the street, but 2
slight knowledge of the grocer’s reputa-
tion precluded that possibility.—System.

FARMERS PAYING BY CHEQUE.

The analysis of the employment of
cheques and similar instruments of ere-
dit by farmers and laborers is one of
the features of a report made public by
the National Monetary Commission on
““The Use of Credit Instruments in Pay-
ments in the United States.”’

The deposits in national banks by re-
tail dealers on a selected date, showed
that outside of reserve cities under the

national banking law the retail deposits
aggregated $36,255,308, of which $24,-
929,620, or 68.7 per cent., was in cheques.

An examination of retail deposits in
five agricultural states, leaving out eities
of more than 25,000 inhabitants, indieat-
ed that cheques are used more generally
by farmers in making their payments
than is sometimes supposed.

TRADE NOTES.
Andrew Loggie, of A. & R. Loggie,
Loggieville, N.B.,, was in Montreal re-
cently.

Charles Chaput, of Chaput, Fils & Cie.,
Montreal, is spending some time in Au-
gusta, Georgia, accompanied by Mrs.
Chaput.

L. B. Rogers, representing Carveth &
Co., Montreal, has left on a trip through
western Canada. His first stop will be
Port Arthur.

Harry Maskell, Brantford, Ont., has
been appointed official eollector of the
Retail Merchants’ Protective Assoeia-
tion, to suecceed Norman Willits, who, as
was mentioned some time ago, purchased
a retail business in 'St. George. .

Carveth & €ompany, Montreal, have
moved from ‘the Lindsay building to a
larger suite in the Coristine building,
where sample rooms have been opened.
Mr. Carveth but recently returned from
Europe, where he spent several weeks on
business.
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The Geo. E. Tuckett & Son Co., Limited

Are You Keeping Your Tobacco Stock

Up-to-Date ?

IF NOT, WHY NOT?

“Tuckett’s Special”

the new 10c. plug is the latest

Order from Your Wholesaler
fronufactured Imported Leaf Exclusively

HAMILTON, CANADA.
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FLORIDA

Strawberries, Celery
Head Lettuce

Supplies now coming along regula.rly
in quantities. Demand increasing from
day to day.

Also—Tomatoes
Egg Plant
Green Peppers

We can supply your wants with strictly
fresh stock at reasonable market prices.

FULL LINES

Oranges Lemons
Bananas

i McWILLIAM

Mc. E.

EVERIST

28.27 CHURCH ST. - TORONTO

ake
ime

hink
Don’t be misled by any wild,
breezy, February-March assertions.
They usually amount to about as
much as the goods they refer to.
MORAL

In Lemons pin your colors to the
old reliable St. Nicholas and Home
Guard. They’ll make you money.

J. J. McGABE

32 Church Street, Toronto.

THE CANADIAN GROCER

An Overloaded Potato Market Now Prevailing

Tubers Waiting for Buyers—Apple Market Shows Signs of Re-
covery—Navel Oranges in Good Demand—S8carcity of Haddies
—Recent Mild Weather Curtails Fish Demand.

MONTREAL.

Green Fruits—Sicily lemons are in
good supply, and prices continue to be
sufficiently attractive to induce good
buying. Limes are quiet, and in small
demand, owing to the situation in lem-
ons. Oranges, Californias, are moving
freely at unchanged figures. Pineapples
and strawberries are easier, notably the
latter, while kumquats are slow at re-
duced prices. Apples are inactive, with
a tendency to lower quotations. Cran-
berries are firm. Mild weather has not
affected trade to any extent.

B.Alxplu— » Kumquats, qt. .. .... 02
. S 200 sicily bitbers, box 175 225
bas. o, 1B Sicily bitters, box S b
Russets ......... N o4 g Limes, per box.. .... 150
Kings, o Oranges—
Spies, per bbl.... . 400 IO . oovv0no 5555 300
| v v2e. 300  Californis navels 275 3 00
Bananas crated, Porto Ricns...... .... 2 50
......... 200 Mexicans ........ .... 22
Cranberries, bbl. 6 00 9 00 Messina bitters
Cranberries, per AR 3
bushel box 50 20 Jamaica, bbl .... .... 4100
Cocoanuts, sess BB Pinea;
G fruit— Flori case... 8375 400
Florida, box..... .... 500 Strawberries —
Grapes, Almeris, Florida, qt. ..... 030 040
perkeg...... 50 70 Tangerines, strap .... 575

Vegetables—For several days past
there has been a glut in the potato mar-
ket, and trading has been slack. Com-
paratively warm weather induced nume:-
ous shippers to send holdings into town,
with the result that early in the week
there were eight to ten ears on traek.
With supplies so heavy, buying was limit-
ed, in anticipation of lower quotations,
most dealers being afraid to purchase
more than for immediate requirements.
The result shows in the lower figure
quoted below. Turnips are in large sup-
ply, too, and weak prices rule. ‘A fair
trade in different imported lines con-
tinues to be transacted, while hot-house
stuff is selling freely in quarters where
the price is forthcoming.

Beets, bag....... 040 o5
Brussels sprouts, 300
T TR, 023 17
bag..... 4 05
Cabbage, bbl .... 100 125 065
Celery— 350
,doz. .. 075 090 . 150
Californis, crate. .... 5 50 030
Florida, crate. 2% 3650 0 80
Caulifiowers,crte 276 3 00
Cucumbers, doz. 1 2 00 . 040
Garlic, per 1b... .... 017} . 1%
Green Peppers, . 400
basket. ..... .... 075
Lettuce, box. .... 080 120 500
Mushrooms, 1b... 075 1 00 2 50
Onions— 060

=
z
3
E |
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Fish—Cod is slightly easier this week,
and lower prices rule. Haddock and
halibut are still very secarce, and dealers
are finding it difficult to fill orders. De-
mand generally is poor, considering the
season, owing to the extremely mild
weather. Fillets are searce; so diffienlt
is it to secure supplies, prices may be
considered nominal.

FRESH

FROZEN
Steak cod, Ib....0 04} 0 05
B.O, red

BALTED AND PICKLED
Green cod, small, brl 475 - * bbls.,red 14 00

Labrador herring, bbi 5 00 *  Labrador, bbl 18 00
ib bbl 85 s “"bbls 900

IAbndor sea trout, i " tres.,

.. rx:d .............. 11 00 BB iisivenis A
or sea trous, Balt eels, per lb ...... om
bbis........... 600 sm.udn'.” 300

No. 1 n.wckeral pail.. 200 Bardinesbbl.......... 560

bls.. 800 No.1 Hlle. 2001bs... 350

Salmon, B.C., § bbls.. 8 00

BMOKED

Bloaters, large, box.. o L

Fillets, 1b. mw ....... . 0 l(ol

ﬂorrln; new smoked, r box.. e D18

Hernng. boneless, per ib........ e 010

Kippered herring, per box ...........c.ceveeeennninnns 100

SHELL FISH

Lobsters, live, per Ib

Lobsters, cooked...... ......

Oysters, choice, blllkl Imp.

o “Sedlhlpt, stan

seleot, per carrier 4 Imp. gal
PREPARED FISH

Boneless cod, in blocks, all grades, at 5}, 6, 8, 9 & 10c. per 1b:
IB)“H:IO‘:'(::) fetes s iie R e ey . 0044 0 05}
u; EINIS oin o eaessenss 6 00
Skinless cod, woﬁf me ............................ 5 50
S
TORONTO.

Green Froits—The demoralized condi-
tion of the apple market is slowly im-
proving, but still out-of-season apples
have to be sold at a loss. Real good,
firm apples of the better varieties are
expected to command a fair price as
soon as the belated goods are disposed
of. California navels are of better qual-
ity now and are firm, and wi!l likely
bring a little more money. Cuban and
Florida grapefruit are rivaling each
other in the same-sized cases, the one at
$2.25 and the other at $4.  This differ-
ence is in the quality and paecking. The
Florida fruit is earefully packed with
only the best fruit, while the other is
not so reliable and frequently eontains
useless fruit. Strawberries are arriving
regularly, packed in ice, and will remain
high for some time.

Apples. .. ..100 400
Bananas. . 175 200 Californisnavels 3 32
Cranberris bl 7 50 800  Floridss........ 27
Cocoanuts, sack 400 Mexican. . 2%
Grapes, Almeria Valencia 400
r k 00 650 Jamaica, barrel .... 425
i Marmalade, Sev-

2 50 ille, per chest...... 4 50

450 Sicily bitter, box. .... 2 50

Pineapples, case 4 50 5 00
27 Strawberries, qt. 0 50 0 60

Vegetah'es—During the spring-like
weather of the last week vegetables look-
ed more natural, and people felt that
they should be able to buy them echeap-
er, To eat fresh onions, tomatoes,
strawberries, radishes, lettuce, ete., when
the snow is blowing, and the thermo-
meter down to zero at sky-high prices
seems to be quite reasonable, but when
the sun shines bright and warm the
prices appear ridiculous, and the demand
falls off. California celery eannot hold
out any longer against the Florida cel-
ery, which has practically erowded it
from the market. Potatoes are weak
and plentiful, and dealers would like
to see some outside demand. The North-
west may soon give us a call for some.

Aspara
bunch....
Beets, bag
Beets, new
Beans, gre
qt. boxes.
Cauliflowe
COabbage,
dian, do:
Cabbage,
per barre
Carrots, bi
Carrots, n¢
Celery,
dian, dos
(,elery, Cal

ul(ry F
Cucumber
Lettuce, hi
Lettuce, p
Mushroom
Onions—
Osanadian,

Fish-
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Goldeyes..
Herring,Li
Pickerel, b
Pickerel y

Steak Cod
Halibut. ..
Haddock.
Herring, p
Mackerel,
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Asparagus, Valencias, new,
banch...eeeccee oo 040 ONNES ;i oo isves 32
BosbE BAR- -5+ 5so0 0% Spanish......... 250 276
Beets, new,doz. .... 100 Green, per doz.. 0 50 0 60
Beans, green in Spanish, 4 cases. .... 150
G- DORBE. Lo ooss oooo 025 Parsnips, bag... 085 0 90
|'nulmuwe|6 doz .... 2% Potatoes—
Cabbage, Oana- 3

ian dozen... 035 040  Qanadian, beg.. 055 060
Cabbage, Can., r barrel,.. 800

perbarrel..... .... 180 o e 1'a g
Carrots, bag.... 065 075 wosh, DAlper.. A 3
Carrots, new, dz .... 125 Parsley "°d"', """
Celery, Cana- bunc)ﬁx‘:)sﬂ i 070
odisn, dozen.. 030 035 gagishes, doz... 035 0 40
Y, : Rhubarb, doz.. .... 100
Celery, Florida § Spinach, hamper.... 110
Cucumbers,doz. .... 2 50 Tomatoes, hot
Latmtn, ::;n s - A4 house,lb...... .... 035
0l SR

< q Tomatoes, case

Maﬂ;a%‘:’_'s' Ib.. .... e of 6 baskets... 3 00 4 00
Oanadian, bag.. 100 125 Turnips, bag.... .... 040

Fish—Owing to the mild weather the
demand for fish fell off considerably.
hut as the fish are scarce it rather fav-
ored the dealers in filling their orders.
Weather conditions are unfavorable to
the fishermen, which is the eause of the
seareity. Finnan haddies have not been
as searce for five years. Fillets had a
cood run, but it is found that they do
not keep as well as fish with the bone
in it, and for that reason may not be
a great suceess on this market.

LAKE FISH (FROZEN)

Goldeyes.............. 0 054 - PORERESE R R R
Herring, Lake Buperior 0 04 Trout.......

Pickerel, blue......... 0 054 Whiteflah.....cor00vne
Pickerel yellow....... 009

OCEAN FISH (FROZEN)

Steak Cod.. .007 Salmon, pink, per Ib.. 0 09
Halibut.... ..012 -~ R SRR 010
Haddock os B *  seadressed.. 0 13
Herring, per 100....... 2 Sme‘lu. Wl g 0on

SRR, 015
SMOKED, BONELESS AND PICKLED FISH.
Acadia, per crate.... 2 40 Fillets, perib......... 0 14

» tablets,box.. 1 60 Haddie, Finnan,..... 009
Bloaters, per basket.. 1 10 Herrings, Digby, bndle 0 60
Codfish, shredded, box 1 80 Herrings, Imported

‘“ Bluenose, “ 140 Loch Fyne, per kit.. 1 10
Cod steak, per Ib...... 007 Kippers, per box...... 12
Cod, lmperill,ger Ib.. 0 05 Quail on toast, per 1b.. 0 05

Ciscoes, per basket.... 1 25
SHELL FISH.
Oysters, standards, per Oysters, selects, pergal 1 85
" SRl 165 Oysters, extraselects... 2 00

AN EXPERIENCED GROCER’S
ADVICE.

The MacLean Pub. Co.—Enclosed please
find Postal Note for $2 in payment of our
subscription to Canadian Grocer which
expires March 10, 1910.

We find it a great help in our business
as it is always bringing forward some
Lelpful suggestions ; in fact, reading it is
like getting the advice of an old ex-
perienced grocer.

R. LAING & CO.
Wroxeter, Ont., Feb. 21, 1910.

Fancy Florida Tomatoes

CHASE'S PACHK

VERY FINE QUALITY

THURSDAN

CAR ARRIVED

HARD RIPE

PINEAPPLES—We are headquarters for this fruit. Prices are coming

down to a moderate basis. Sizes 16, 18, 24 and 30,

WHITE @ CO., Ltd.

Toronto

Branch at
HAMILTON

Fresh Arrivals

THIS WEEK

Car BANANAS-Fancy Fruit
Car CALIFORNIA NAVELS

Extra Fancy Heavy Juicy Fruit.

“GOLDEN ORANGE” Brand.

Car DOMESTIC CABBAGE

FINE SOLID HEADS
Fancy Ripe Pineapples.

Extra Fancy Florida Celery

PRICE AND QUALITY ALWAYS RIGHT

HUGH WALKER & SON

(Established 1861)

GUELPH, ONTARIO

D e PR PR o b e e

Hello, People!

I am so glad to be back that | am glad | was away.
Yes! th nk you, | am well, and pleased to hear
that you continue handling my Lemons and are mak-
ing money. My name is popular —easy to remember—BUSTER BROWN. My Pack
of Lemons is satisfying and will satisfy the most discriminating trade.

Recent arrivals warrant the statement that my brands of Lemons are by far the best
buy. You pay as much, perhaps, for cheaper packs. Why not always order my
brands, they are unquestionably the best value ?

Buster Brown

Fratelli Follina, Packers
Palmero and Messina, Sicily.

Hiawatha Lord Beresford

W. B. STRINGER

Canadian Agent, Toronto.
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Loss of Trade from Boxes Piled Inside the Store

Customers Do Not Care to Wend Their Ways Among Cases
Sacks and Boxes—Gives Incomplete Service and Tends to Re-
pel Custom—Storeroom the Place for Surplus Stock—Shelf Ar-
rangement Should be Attended to.

By a Traveling Salesman.

A food many groecers still make the
mistake of using their stores in place of
warehouses. Some stores are so erowd-
ed with goods or rather with boxes, bar-
rels, sacks, ete., that there is little room
left for customers. If any retailers think
that people are so anxious to come to
their stores that they will ecrawl over
boxes, or elbow their way through nar-
row passages, they are certainly making
a mistake. Plenty of room to make eus-
tomers feel that they are not standing in
the way of others is always a good feat-
ure in a retail store.

With a mountain of goods piled in the
centre of the store, containing lots cf

goods which are not touched for weeks,
and during all that time are seen by the
customers, it is not reasonable to sup-
pose that much of those goods will be
asked for. Customers know that they
are dusty and that for some reasons
other people are not buying them, and
they think it is better for them to leave
them alone.

Nobody wants to buy anything from
a box that has either not been touched
for some time, or which has been ex-
posed to dust. Why then have them

there to take up the room and show
people that they are not salable articles?

Merchants grow into certain habits,
and they do not see their goods as their
customers see them. They want to sell
them, but their customers want to eat
them. Things look entirely different
when they are viewed from these two
different standpoints, and grocers often
forget this.

The idea in the mind of a grocer
should not be to stick things in the faces
of his customer, and in that way almost
force them to buy, but rather in a way
that shows that they are clean and good
to eat.

Better Services Rendered.

The Canadian Grocer has beeen point-
ing out the importanee of better serviee
on the part of the grocers, if they in-
tend to hold their trade, and a marked
change is evident, but still some eontinue
in their old slovenly methods and then
blame anybody and everybody but them-
selves, because their trade is not what it
ought to be.

The Grocer, I am glad to know, has
also frequently called the attention of

grocers to the importance of getting
their eclerks better posted in their work.
This can only be done, either by the gro-
cer himself, if he himself has the train-
ing, or else by reading the many. valu-
able articles that appear from-week to
week in The Canadian Grocer.

There is no more important thing to
my mind than system in arranging stoek.
Boxes and ecases in confusion tend to re-
pel custom rather than attraet it. When
a consignment of soap, tea, or canned
goods arrive, as many ecases as are need-
ed should be unpacked for the shelves
and the remainder stored in the ware-
house for future use.

How Money is Lost.

Certain portions of the shelves should
be exclusively set apart for certain goods
to prevent econfusion. Otherwise it means
a loss of time and hence a loss of money
due to slow serviee, and to not being able
to buy aceording to requirements. And
when a merchant disecovers he is losing
money on account of poor system, he
should quickly rectify that system.

Confusion caused by piling cases and
boxes of goods all over the store tends
to poor service and therefore loss of
trade and a eontinuanee of loss of trade
means failure in business eventually.

It therefore behooves every merchant
to pay the closest attention to the in-
terior appearance of the store since it
has so much to do with getting and hold-
ing trade which means an inerease in
the business.

FISH BARGAIN

Owing to the lateness of this arrival we are enabled to offer to

our trade

Two Cars Newfoundland Herring

at a greatly reduced figure.

Fish are packed about 250 to a

barrel. These fish are choice, hard-frozen, bright stock, weighing
on an average over half a pound each. We make an extraordinary

price of

$1.50 Per Hundred Count
The F. T. JAMES CO., Limited

Church and Colborne Sts.

Pt
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Seasonable Sellers—Some Speclal Suggestions

LARGE FROZEN SEA HERRING

Halibut Mackerel Haddock
Salimon Smelts Cod

We have all other kinds, too. Full supply of Prepared, Pickled, Salted and Smoked always on hand.

Qur stock is carried in our own large, new
cold storge plant, up-to-date in every respect.

Ask us to mail you our latest price list
LARGEST FISH AND OYSTER WAREHOUSE IN CANADA

BRANCHES:
Montreal P. O. Box 639
St. John P
Grand River o,
Gaspe % Telephones

20 to 26 Youville Square (Near Customs House) Montreal

“EDINBURGH'S PRIDE” [ || YOU, Mr. Retailer

BVERY BOTTLE OF are not in business for your health.

2 9
Symington’s
R A3 ”
Ed“‘bursh And probably you would not mind getting a
nice slice of somebody else’s trade.

COffee Essence The question always is, how to get more

good customers without such expense as
will eat up all
the profits.

You doubtless want to
every sale.

You also without doubt want to make
more sales to your trade.

‘get yours” out of

does credit to the makers and the city of

production. Every bottle gives satisfac-
tion and helps to create further demand,

Our ESSENCE OF COFFEE AND CHICORY
gives wonderful value. One bottle makes 40 cups of

The answer is: be-
come a SEALSHIPT

delicious coffee fit for any connoisseur. ARy
: Recommend it for camping. parties and Summer Write us to-day
outings. It always pleases. and we will tell you
g how it’s done.
Thos. Symington & Co. S NEW -
| zrom AR 7= | The Sealshipt ,
EDINBURGH pr.,“‘:: NS teed |
Ageats for Ontario— Pt | Oyster System,
Messrs. W. B. Bayley & Co., Toronto. LSHPTQysTER SYSTEM ™ & soue ooy, ™
Agents for Quebec— o TR HORWAIC PN :
Mesers. F. L. Beaedict & Co., Montreal. S—




—

o BN AT T T =N,

THE CANADIAN GROCER

Europe Controlling the Raw Sugar Situation

Market Higher Than it Has Been Since 1905 — Speculative In-
terests With Short Beet Crop and Reports of Cuban Drouth

Cause of Advancing Markets.

New York, March 10.—That Europe
practieally eontrols the raw sugar situa-
tion is elaimed to be the cause of the
present high market in raws compared
with a year ago, and the recent advances
made in refined sugar.

The situation in raws here has not
been paralleled sinee 1905, when the
memorable boom earried prices of Cubas
to 5.35¢ duty paid New York, and granu-
Jated to 6.15¢ per pound. Recently a
lot of 5,000 bags was taken by one com-
pany for last half April shipment at the
record price this season—4.39¢—follow-
ing purchases of fully one-half million
bags at 3 cents during the week by local
interests. What tais means to the re-
finer is indicated by the faet that last
year at this time Cuban raw sugar sold
at 3.73¢, or 63 points less than at the
l)l"'.\(‘l,?.

The interesting feature of the sitnation
is the part Europe is playing in foreing
our refiners to pay high prices when the
heavy Cuban erop movement has made
for ihe reverse tendency, the shipper
usually being at the mercy of the buyer.
It was the advanee in London beet op-
tions of 4%4d over Washington’s birth-
day that caused refiners to abandon their
waiting poliey and rush in, cables from
Cuba reporting severe damage to the
sugar cane by drouth being also a fae-
tor. This same thing has happened
twice before this eampaign, Kuropean
speeulators taking away our market, as
London was 6 points higher than New
York parity.

While there is real searcity abroad ow-
ing to the 332,000 tous shortage in beets,
speculation of a Brazilian plunger has
played a considerable part, this operator
being ecredited with earrying 500,000
tons, of which he is said to have liqui-
dated 120,000 tons last week. It is this
fact that causes head-shaking in eon-
servative ecireles, where the sharp eol-
lapse of the 1905 bull eampaign is fresh
in mind. Never was lower Wall Street
more confident, Cuba being apparently
1,000.000 tons short, but the shrewd Ger-
man quietly spoiled the whole game by
inereasing his beet output about an equal
amount.

The wholesale grocer refused to pur-
chase at the 6.15¢ level and for two
months lived on the invisible supply of
refined in the ecountry, foreing refiners
and individual speculators to earry the
burden, losses of $25,000 to $100,000 be-
ing the rule.

The Shipper Benefiting,

There is still a goodly margin between
present prices, 5.15¢ and 6.15¢ in 1905,
so that distributers have purchased free-
ly of late, until they must have fully six
weeks’ supply. Yet the refiner is not
making mueh money, his margin over
raws being only 74 points. The Cuban

shipper is benefiting this year, a profit
for him of $22 a ton being figured, as
against $10 in 1909. On a recent sale
of 30,000 tons the owner realized $660,-
000 clear gain. Porto Rico and Hawaii
will also have prosperous campaigns, for
whieh the eonsumer will pay the piper.

Commenting upon the situation, Fed-
eral Sugar Refining interests take a
cheerful view of the situation, they look-
ing for a large Cuban erop, despite the
drouth. They say: ‘‘Receipts showed a
falling off of 6,000 tons from the previ-
ous week. This, combined with the news
from Cuba that the weather was too dry,
was econsidered a bullish feature, and
was the direet cause of the advances
noted above. We have previously refer-
red to the faet that while the weather in
Cuba has been fine and dry, and execellent
for grinding, it was too dry for the eane,
the spring eanes suffering particularly,
and a continuance of this eondition would
have some effect on the ultimate out-
turn. A general rain, even if it inter-
rupted grinding for some days, would be
of great benefit to the eountry, both on
aceount of the good it would do the
cane fields and also because it would

allow the planting of land prepared to
receive cane for next year. There is no
assurance that Cuba will not get these
rains, and it must be remembered that
all distriets are not suffering from drouth,
also a proper allowance must be made
for the probability that reports of bad
conditions are more or less exaggerated
by the planters, who are naturally anx-
ious to see the market advance.’’

LICENSE NOT NECESSARY.

The Canadian Manufacturers’ Asso-
ciation is sending out a eircular to its
members announeing the repeal of the
provisions of the British Columbia ex-
tra-Provineial Corporation Aect, under
wihich companies holding a Dominion
charter from any of the other provinces
were forbidden to do business in British
Columbia through travelers, agents oy
commission houses until they had fivst
taken out a license. This cost from %25
to $250, aceording to eapitalization, un-
der penalty of a heavy fine per day.

The new Companies Act seems to re-
move all cause for complaint in this re-
gard, only firms with a braneh house, a
commission house, a broker or resident
agent, or who ecarry stoek in the pro-
vinee having to provide themselves with
a license, or with travelers who reside 1
the provinee. There is a penalty cf $50
a day for firms doing business illegaliy,
and a withdrawal of all rights in il
courts until a license is obtained.

et ebett

Here’s a Fixture That]Will
Make Money for You!

q Our Vegetable Display Stand [earns

its cost many times over by reducing
spoilage of greens and vegetables and also
increases your profits because when fresh
and crisp they sell at better prices.} Write to
us for price and particulars. State whether
you have a city water supply.

GALESBURG CORNICE WORKS
93 Cox Street, Galesburg, Illinois

TRY LEARD’S LOBSTERS
and CANNED CHICKEN
Write for Prices

W. A.LEARD
Summerside, - P.E.L

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie
Wholesale FRUIT, FISH and PRODUCE
C issi M. hants,”and
Dealers in HIDES, WOOL and RAW FURS

SHEASON 1908-8

Dried Apples

ipments 8olicited
i .I.'ouhunnu Prompt

W. A. GIBB COMPANY
HAMILTON
JAMES SOMERVILLE, Manager

Highest prioce paild for

DRIED APPLES
O. E. ROBINSON & CO.

Ingersoll - Ontario

Would you like our Weekly Circular

- ———
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One way of increasil'lg your fruit loads of fruit from California, we have
Y. trade and your profits is to keep your the advantage over all traffic !ines, thus
Asso- stock eleaned up. A.dozen oranges left bringing to you the best fruit of Cali-
to ite to dry out and spoil in the bottom of a fornia in prime condition. ‘‘Sunkist’’
of the box reduces the profits on a whole case. brond ia bl A e rhendl e
hia, ex- Fruit that doesn’t move in a reasonable : b : & :
under time is bound to deteriorate in value your trads will apgeeeiste, Wl Ti
minion and will not do your fruit trade any build up a fresh fruit business that will
ovinces good. Again, if you ean double your make you more clear money tna‘n‘ any
British sales you double your profits, and your ot'her line of goods you handle. ‘‘Sun-
nts or stock is always fresh and clean. Its kist’’ on the wrappers of oranges and
1d h‘;fz very appearance is an added incentive len‘lsns meani quality inlsurance. 1
om $25 to your customers to buy. e are taking special care with our
on, un- Every orange and les@'mon packed in Canadian shipments and believe every
day. the ‘‘Sunkist’’ wrappers passes the most jobber ean supply you awith ‘‘Sunkist’’
10 ve- rigid inspection ever given fruit. Every oranges and lemons. If you have any
this re- piece must be well eolored, juiey and trouble in having your order filled, we
piag, 8 full flavored. As we ship entire train will be glad to hear from you.
resident
ne pro-
ez with ]
CALIFORNIA FRUIT GROWERS' EXCHANGE
- of $90
legally, Distributing Points : TORONTO WINNIPEG MONTREAL CALGARY
m it
.

e RUNSWICK BRAND
fli UILDS UP I
d A ER )
USINESS
RKS -~ \ Because the most carefully selected,
S —
‘ weirs or traps in Passamaquoddy Bay. And in the BRUNSWICK BRAND they

5. are canned in such a manner that the natural flavor is preserved. This is the

P : brand, Mr. Grocer, you can handle with credit to your store and with increasing
ODUCE profit to yourself.

Y FURS

s BRUNSWICK BRAND

or Are Quality Goods
CONNORS BROS., Limited, Black’s Harbor, N.B.

ENTS—Gra i .: C.H.B. Hill Sydney, C.B.; J. L. Lovitt, Yarmouth, N.S.; D. Rattray & Sons. Quebec; Leonard
AGBm. uonmﬂx’ntn?ﬁ.m?k: %i;ws :HC.BDE: C?r::n:. ‘k.i:nlon: James Haywood, Toronto: Chas. Duncan, Winnipeg ; Shnllc::u.
Macauley & Co., Calgary, Alta.; J. Harley Brown, L Oat.; R. Robertson & Co., Vancouver, B.C. ;VTI:o Alf. Denis Co., Ltd., Edmonton, Alta.
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Can a Retail Salesman Save $1,560 in Six Years?

Question Asked by a Beginner Making Inquiries About Ap-
prenticeship System—What Salary a Clerk Should Get Who
is Faithful to His Duties—How Much he May S8pend and What

he Should Save.

Editor Canadian Groeer,—1 read with
mueh interest the artie’e in last week’s
issue by A. H. Harvey, whieh, to some
extent, opens the way to me. I have
« natural ambition to be a retail groeer,

d have a little experience, but without
any means. [ eould never see how I

could manage {o get both the experience
and the capital neeessary to conduet, in
thme, a business of my own. The ar-
iele T refer to looks Very well in ”l(:()l'_y,
and if it works out in praetice it will
solve # problem whieh has been troubling

many a voung man whose ehoiee in life is

i jandising.

1o ask Mr. Har-

I would, however, like

whether there would not be some
diffienlty in seenring an apprenticeship
with a zood. reliable, sensible. well-quali-
fied groeer. who eould give a young man
the training whieh, he says. is essential

husiness sueecess.

I would also like to know how mueh
salarv a voung man should get during
e six vears he 1s expeeted o save
$1,560, and what system he would sug-
oest in making these savings?

[ fully realize that it means a struggle
and elose .’Il’ptﬁ‘(ﬂi“’. but I also know
that sneeess eannot be gained any other

way, therefore 1 do not look for an easy
way, but rather a possible way. If Mr.
Harvey, therefore, will give us further
light on this subjeet I believe he will

not only do me a great favor, but give

hope and enconragement to many a boy
who aims to be one of the future mer-
chants of the eountry, and not merely a
meehanical maehine to be operated by
some one at his pleasure.
BEGINNER.

Ottawa., Mareh 7, 1910

Advice of an Authority.
The
H. Harvey. who has supplied us with the

above letter was submitted o A.

Wing answer:

‘Tt is gratifying to know that there
are young men with ambition who aim
to be merehants, and if T ean bhe of any
assistanee to them in putting them on the
royal road to sueeess, I have attained the
obhject T have in view.

““In spite of all the abuse, there is
no oeenpation that offers any greater op-
portunities to a young man of ambition
than the retail business. 1 mean not
only from a finaneial viewpoint, but in
many other ways. He has opportunities
to become acquainted with the people,
learn more of their peeuliarities, and
bring his own personality more before the
people than in any other line of indus-
try. and if he has the qualities whieh a
zood, praetieal eommerecial training and
experienee give him he will stand at the
top noteh in the estimation of the peo-
ple.

“‘Feeling this, and knowing this from
experience, 1 ean consecientiously recom-
mend retailing to any elear-headed, ae-
tive, diligent, honest boy, who has not
the means to put himself through a eol-
lege training. and yet who has the snap
and grit to reach a standing in society
surpassed by none.

““If a retail merchant makes the best
of his opportunities, does not allow him-
self to wear down into a rut, but keeps
np with the times, he is the best-inform-
ed and best all-round useful man-in the
community. This high level is open for
the right kind of a boy and ean be reach-
ed, withont fail, through energy, indus-
iry, perseverance and honesty.

““Now I will answer my young friend’s
question. While a great many retail
groeers are in business who are not eom-
petent to give a young man the right
kind of training, it may, howevér, be
stated that there are groecers, and they
are rapidly inereasing, under whose man-
agement a boy ean acquire the proper
training.

How $1,660 Can be Saved.

‘“As to what the salary should be to
cnable the boy to save $1,560 in six
vears, I would say that he ean do it if
he gets $4 per week the first year, $6
the second, $8 the third, $12 the fourth,
$14 the fifth and $16 the sixth. These
figures, I should judge. would gladly be
paid by a eompetent grocer in a eity to
a first-elass young man who would do
his full duty. The boy eould then, the
first year, pay his parents $2 a week and
have $1 for pocket money and deposit
$1 in the bank; the second year $3 to his
parenis, $1 poecket money, deposit $3;
the third year $4 to his parents, $1 poe-
ket money, and deposit $3; the fourth
yvear, $4 to his parents, $2 pocket money,
and deposit $6; the fifth year, $4 to his
parents, $2 pocket money, and deposit
$8: the sixth year, $4 to his parents, $2
pocket money, and deposit $10. Of
course, his parents in sueh a case should
provide him with elothing. hoard, ete

““Any boy who would enter into sueh
an arrangement and ecarry it out would
have everything in his favor. and sue-
cess in life wonld be absolutely assured.

““Good eonduct, which always pleases
parents, keeps him out of bad company,
and swells his bank account, secures for
him the respeet of good, honest people,
and what is still infinitely more, the
satisfaetion of knowing that he has done
his best.

““I trust that my young friend will
see that my theory is really practicab’e,
and that if followed out will land him
safely in the delightful field of suceess.’’
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NOVA SCOTIA IN THE LEAD.
The exteni to whieh the sea and other

waters of Canada provide for the food

wants of the people is indicated in the
report for last year of the fisheries
branch of the Department of Marine
and Fisheries. While all of the pro-
vinces are producers of commereial fish,
those on the sea naturally take the lead.
Thus in 1908-9, while the whole fisheries
product of the eountry was valued at
$25,451.000, over $21,000,000 was credit-
ed to Nova Secotia, New Brunswick,
Prince Edward Island and British Col-
umbia, the other provinces together
showing a little over $4,000,000. The
figures in detail are:

NOvE BaBlIN ..o o5 $8,009,000
British Columbia ........... 6,465,000
New Brunswiek ............ 4,754,000
T T A i e BRI 2,100,000
G T I N SR 1,881,000
Prince Edward Island ...... 1,378.000
Manitoba and Keewatin 600,000
Saskatehewan ...... 152,000
Alberis . ivvviis S ke 59,00
ROl L ey e 19,000

WORTH TWICE ITS COST.

Messrs. The Mael.ean Pub. Co.—I like
your paper—The Canadian Grocer— 0.K.:
no merchant should be without it. It is
worth twice its cost.

Enclosed subscription.

JOS. DEVARENNES.
St. Paul, N.B., Feb. 1910.

MR. GROCER,

Try the Better Way

That credit customer should not give you trouble at
ull. His business is as good as the cash customer’s,
and he will pay just as well if you use the right
tactics on him on't jump all over him—don't be
too loose with him. Just use the good, old, safe,
sensible plan that has beeu tried and proved su

cessful by thousands of grocers all over America
COUPON

Allison s

systematize credit accounts, simplify collections,
ecase the customer and eliminate arguments
ey cost but little and pay for themselves many
times over.

HOW THEY WORK

gmmnne i
+ You @ is gOO!

Give him » $10 Al
son Ooupon Book
Have him daan‘o'}l:ﬁ
receipt or nof

in thp: front of the
book, which you tesr
out and kee Chui’o
him with §10 —No

For Sale by the Jobbing Trade Everywhere.
Manufsotured

by
ALLISON COUPON CO., Indianapelis, Ind,

KL
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AD.
1 other
e food —
o — The LATEST
e §l “Enterprise” Electric Mill
e nterprise Llectric Mi
e lead.
isheries 3 g R
ued at New ideas applied to rapid grinding of coffee by electric power
eredit make these new “ Enterprise” Pedestal Mills by far the best on the
nswick, market‘to.-day, They are Direct Connected. They lose no power in
sh Col- transmission. The grinders are on the motor shaft. The double Mill
Ogel'l‘n‘l shown here, No. 0852, is for alternating current; can also be furnished
). The for direct current. One Mill is fitted with tooth grinders which cut
the coffee, the other mill fitted with ribbed grinders for pulverizing.
009,000 Each hopper holds six pounds. The Mill will granulate 3 pounds of
465,000 coffee per minute, and pulverize } pound per minute. The cans or re-
”17?)(4)’3(0;: ceivers are enclosed as a protection against dust. The Mill is self-
'281.000 cleaning. This compact, graceful 1 H.P. Mill is already in great de-
'a78 000 mand. We invite correspondence and will send facts, illustrations and 'y
"600.000 prices of our 45 sizes and styles of Rapid Grinding and Pulverizing é
152,000 Mills on request. i
=0 (KK} i
1)::::::4 We supply grocers also with Meat and Food Choppers, Self- ¥
i Measuring Pumps and Faucets, Smokcd Beef Shavers and “
other ‘‘Enterprise’” Specialties. You should have our latest el
T catalogue. If you haven’t it, write, 33
1 like - : - - sese— = e i :
0.K. $44
It is ] . . "
The Enterprise Mfg. Co. of Pa. Philadelphia, US.A. i
NES. 21 Murray Street, New York 5#4 Van Ness Ave., San Francisco
N
'R’ TRADE PV“A.I .
5 The West Ind
> est Indies
fank e
vei mic L . If you have anything to ship
One satisfied customer will o the Wonr Intis st il
bring another. We are find- paia | d
JPON ing it 8o every day. When a andle it promptly and get
0KS customer asks you for a you the top price.
pamonts. : KLONDIKE OR JUBILEE If you are a manufacturer and
sl wish to place your goods
% : BROO M on the West Indian markets
T e g our travellers will do it for you.
e, e | or a Keystone Brush don't .
e of e offer him something “just If you want information of
- igu_-;z; ! as good.”” There is only one any kind about the West
et worh ; Keydstone Brand and “(119 Indies do not hesitate to
ind ‘30 ot ; goods bearing that trade witts s Tor it
o be pan : mark excel all others in
y:ﬁ*;;:,,\;: quality and finish.
) disputes. i MANUFACTURED BY
i | s i < T. Geddes Grant
-t DLle - Limited y 2:ts
wwhere. i vens ‘epner. 0., Port of Spain s Trinidad
| Port Elgin, Ontario, Canada
lis, Ind,
-
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Classified Advertising

Yearly Contract Rates.

100 words cach insertion, | year...... $30 00
o o - 6 months... 17 00
3 months... 10 00

“ “ “

& . - A<l 17 00
4 “ “ 6 months... 10 00
25 “ " 1 year...... 10 00

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Building, Toronto.

AGENT WANTED.
GENTS WANTED IN CANADA by Manchester
Manufacturer of Bottled Jams, An atiractive line

that should sell well. Address—Duerr & Sons,
0Old Trafford. Manchester. ()

BUSINESS CHANCE

OR SALE—Grocery business, large corner store in-
growing locality ; we | established, splendid con-
nection, big order trade; annual turnover $20,

000. Must be sold immediately, Good ressons for
szlling. Address Box 334, CANADIAN GROCER,
Toroato. ()

ROCERY, CROCKERY and CONFECTIONERY
business for sale. Good thriving vil.age in West-
er Ontario. Excellent farming country. Stock

and fixtures $2,000. Yurnover $8,000, at 85 cents
on the dollar. Good ress ns for selling. Box 3386,
CANADIAN GROCER, Toronto. (13)

COUNTER CHECK BOOKS.

OPELAND-CHATTERSON SYSTEMS — Short,
simple. Adapted to all classes of business.
Copeland-Chatterson-Crain, Ltd., Toronto and

Ottawa. (tf)

UR NEW MODEL is the handiest for the grocer,
operated instantly, never gets out of order. Send
for complete sample and best prices. The Ontario

Office Specialties Co., Toronto.

FOR SALE.

“ASH REGISTER FOR SALE — National, nearly
new,cost $525. Price to-day $350. Will sel for
$175. Box 338, CANADIAN GROCER, Tor-

onto. (11p)

l:OR SALE—City and Town rights for preserving
eggs. Nocold storage needed. Box 339, CANA-

DIAN GROCER, Toronto. (14p)
MOR SALE — Automatic Computing Scale. S.H.
Fagan, Windsor, Ont. (13p)

SITUATIONS VACANT.

REAT OPPORTUNITY FOR SALESMAN visit-
ing the drug or grocery trade in and west of
Winnipeg. Firm established on eastern market

several years wants salesman who can invest $300.
All profits from his territory will be turned over to
bim until his investment is paid back. Commission
and half the profits thereafter. Profits very large.
L.C.M. Co., 506 Union Trust Building, Detroit, Mich.

MISCELLANEOUS.

T LAST - A really practical pencil sharpener. The
**Spiro”” sharpener built on a new principle,
positively does not break the lead. Ten blades.

Sharpener lasts lifetime. Every pencil user needs

one. Pencil sharp in a second. Ask your siationer

or write us direct. A, R. MacDougall Co., Canadian

Agents, Toronto.

MISCELLANEOUS.

UT DOWN THE COST of your fire lnsurance.
Our illustrated catalog “O” on fire-proof win-
dows, doors, etc.,contains full information as to

how you can save money on your insurance. You will
find it interesting. Write for it to-day. A. B. Ormsby
Co., Ltd., Toronto. (h

MISCELLANEOUS,.

AVE 50% OF THE COST OF HANDLING
merchandise by install'ng & Beath System of
Overhead Carriers. Saves valuable floor space

because the trackage ip on the ceiling. Systems for

all kinds of bunlnelu‘ arge or small. Write us for

illustrated catalog. . D. Beath & Son, |93"l"=r~
t

auley Street. Toro

DOUBLE your floor space. An Otis-Fensom hand-
power elevator will double your floor space, en-
able youto use that upper floor either as stock
room or as extra selling space, at the same time in-
creasing space on your ground floor. Costs only $70.
Write for catalogue “B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (tn)

OES YOUR FIRE INSURANCE POLICY pro-

tect you? There are points in connection with

fire insurance policies that need expert handling to

secure proper protection, We are Fire Insurance

Exoerts. e can szfeguard your interests, and pro

cure the lowest rates. Mitchell & Ryerson, Con
federation Life Bldg., Toronto.

LIMINATE FIRE RISK, save insurance, reduce
meaintenance costs and save money on your actual
building work by using the Kahn System of Fire-

proo! Construction, Used in many of the largest
business prem!ises on this continent. Write for cata-
logue. Trussed Concrete Steel Company of Canada,
Limited, Walker Rd., Walkerville, Ont.

ERRORS AVOIDED, LABOR SAVED —Using the
‘* Shou-perior” Autographic Register. Three
copies issued at one writing. 1st, lnvoice ; 2nd,

Delivery Ticket; 3rd, Charge Sheet perforated for fil-

ing. No handling of carbons. High grade printing

and neat invoices, Make full enquiry. Autographic

Register Co., 191-193-195 Dorchester St. E., Montreal,

= th

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada. ()

(REE TEST—Prove our claim that * Klear Copy”
Carbon gives the bes’, clearest, unsmudged copies
of alltyped matter at our expense, Send for sam-

ple package " K,"” free. Peerless Carbon and Kibbon
Mfg Co.of Canada, Ltd., 180 Richmond St. West,
Toronto. (th)

TASHION DECREES —Holland Linen correspon-
dence stationery correct in style. Its beauriful
writing surface most attractive. Envelopes to

match. Fashionablesizes and colors. Visiting cards.
lavitation and At-Home Cabinets and Writing Tablers.

Askyour stationer, W. J. Gage & Co., Ltd., Toronto.

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

ing. Saves you 257 to 757 of your printing bill.
Multigrapb your Office Forms; Letter-heads ; Circular
Letters. Write us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Toronto. (a1)

INSURE HEALTH by installing Pullman system of
natural ventilation. Simple, inexpensive. All
foul airin room expelled through special outlets.
Use in store, office and home. Send for free book-
let. Wm. Stewart & Co., Saturday Night Building,
Toronto ; Board of Trade Building, Montreal. (tn)

AMPLES FREE—Write us to-day for free samples
of our new two-color Counter Cheok Books—
white and yellow leaves, We make Check Books

endfold and sidefold, oln‘lo and triplicate pads,
Lowest prices. Dominion Register Company, Ltd,,
100 Spadina Ave., Toronto.

THE NATIONAL CASH REGISTER COMPANY

guarantee to sell a berter Register for less money

than any other house on earth., We can prove it.

Make us. The National Cash Register Co., 285
Yonge St., Toronto.

HE **Kalamazoo” Loose Lea! Binder is the only
binder that will hold just as many sheets as you
lcmullyuTﬂrc and no more. The back is flex

Ible, writing surface flat, alignment perfest. No ex
posed metal parts or complicated mechanism. Write
for booklet, Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (t')

HE METAL REQUIRED in a Modern Conerete
Building. Our special facilities enable us to
produce at minimum cost Concrete Reinforce

ments, Fenestra Steel Sash, Automatic Fire Shutters
and Steelcrete Metal Lath. Complete stock, quick
delivery., Before deciding write us for catalogue and
prices. Expanded Metal and Fireproofing Co., Lid.,
Fraser Ave., Toronto. (th

WANTED—A splendid opwnulllb for dealers to
handle the best combination Duplicating, Ad
dresting and Office Printing Machine on the
market. Bxclusiveterritory. Send name and address,
evlu occupstion and references, to the Canadisn
riterpress Company, Limited, 33 Joha St,, Hamil-
ton, Ont. (t)

WAREHOUSE AND FACTORY HEATING SYsS-
TEMS. Taylor-Forbes Company, Limited
Supplied by the trade throughout Canada. (i)

HEN buying bookcases insist on havingthe bes:
on the market, *‘Macey Sectional Bookcases.’
Carried in stock by all up-to-date furniture deal

ers. lllustrated booklet sent free on request. Canads
Furniture Manufacturers, Ltd. General offices, Wood
stock, Ont, (tn)

YOU need the best possible protection from fire! If
your valuables are in one of our safes, you can
rest at easc; no fire istoo hot for our safes and
vaults 1o withstand. We manufacture vaults and safcs
to meet every possible requirement. Write for cats
logue “S ” The Goldie & McCulloch Co., Ltd., Gal
Ontario. (th

OU can display your goods to better advantage
through the use of up-to-date fixtures. We aiec
specialists in the planningof stores and offices

Our catalogue contains illustrations of many ncs

features and several handsomely equipped stores and

offices, Shall we send you our catalogue J? Joncs

Bros. & Co,, Ltd., 30-32 Adelaide St. W., Tor(nr'x)m
t

buys the best duplicating machineon the mar
$75 ket. ACME will print anything a job printes
cando. Complete outfit: Acme Duplicating
Machine, one tubular stand fitted with type cases, con:
par plainly lettered and arranged like univers:!

UST NOW we are holding a special sale of second-
hand typewriters. All makes are represented—
Underwood, Remingtons, Olivers, Empires, Smith

Premiers, etc. They have been carefully rebullt and
are in good workable, wearable condition. The Mon-
arch Typewriter Company, Limited, 88 King St. W.,
Toronto, Ont. (tn

NY men who has ever lost money in the mails has
had occasion to learn by painful experience that
the only proper way to remit money is by Domin-

ion Express Money Orders and Foreign Drafts. If
lost or delaved in the mails. & prompt re’und isarrang-
ed or new Order issued without further charge.

OUNTER CHECK BOOKS—Especially made for
the grocery trade. Not made by a trust. Send us
samples of what you are using, we’ll send you

prices that will interest you. Our Holder, with patent

carbon attachment has no equal on the market. Sup-

plies for Binders and Monthly Account Systems.

¥usinu- Systems Limited, Manulacturing Stationers,
oronto,

system of reinforced concrete work—as success-

ly used in any of Caneda’s largest buildings —

gives better results at lower cost. ‘*A strong state-

ment’”’ you will say. Write us and let us prove our

claims. That’s fair. Leach Concrete Co., Limited,
100 King St. West, Toronto.

MODERN FIREPROOF CONSTRUCTION. Our
ul

SCOTCH PLAID STATIONERY is the latest cre-
ation for business and society correspondence.
Paper and envelopes present a finished liren
surface, most agreeable to the pen touch. Leading
stat'oners have it. Write for samples. The Corp.
Clark Co., Ltd., Toront~, (tf)
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keyboard of the standard make of typewriters, onc
drawer for accessories and forms, 20 ib. font of type
writer type, one chase, ose Acme ribbon any colo
with typewriter ribbon to match, one pair tweezers
two quoins, one key, one oil can and one set of reglet:
Sold with a gusrantee. Acme Duplicator Co., Baltl
more, Md., U.S.A.

REPRESENTATIVE WANTED.

ROBABLY the most talked about machine in Can
ada is the Hainer Book-keeping Machine. 1.
combines In one machine the cash and creci:

register, time recorder and account register. Repre
sentatives wanted everywhere. Write for ourpropos’
tion. Book-keeping Machines, Limited, 424 Spadin:
Avenue, Toronto. ({1}]

EPRESENTATIVES WANTED {n each county i:
Ontario, with horse and rig and small cash ca;
ital, 1o sell staple grocery, drug, confectioner;

and general store sundries to retail trade. Addres
Box 337, THE CANADIAN GROCER, Toro?l&. ,
P
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Baking Powder
W. H. GILLARD & Co.

82 o2
SSSS‘.E? SN

DOWLe -
-
o

MAGIC BAKING POWDER
Cases. Sizes. Perdoz

6 dozen 5c. . 80 50
B - . 07
= 100
- M 130
5 080
g o 185
4 225
4 2 30
1 5 00
1 9 50
2 6-0z

i 12 L Perou

1 16 %

Dea.

Barrels—When packed iu

one per oent. dis-

barrels
ocount will be allowed.

UANADIAN CANNERS, LIMITED

Aylmer Jams
Per doz

Strawberry...... 1
Raspberry....... 190
Black currant... 1 80
Red currant..... 180
Raspberry & red

currant.... .
Raspberry and

gooseberry. .

Damson plum,

stoneless.... 1 70

\;n,-enmlo plum,

Peach........... 180

1140
Onnua Jelly.... 17
Green Fij
Lemon
Pi )

09
Freight allowed up to 25¢ per

WHITE SWAN SPIONS AND CERKALS LTD.
White Swan Baking Powder—

lllbbtln., $-dos. Inoue. perdo:

Oouk’s Friend Baking Powder

~..noonu— Per doz
L,1db, 4doz 2 40

. 1,11b., 2doz 8 50

, 6-07., 8doz 0 80

No ﬂboz ,3doz 0 85
) Zi-oz 4dz 045
10,130z, ,4dz 2 10
10,13-0z. 12dz 3 20

No.13,4-0z.,6 dz 0 70
No.13, 4-0z.,3dz. 0 75

n Tin Boxes—
No. 13, 1-1b., ﬂdz. 3¢c0
No.14,80z,3dz 1 75
No. 16 4-0z.,4dz. 110
No. 1 ‘ be.... 7 25
No. 17. ..... ..14 00

Cereals
WHITE SWAN SPICES

AND CEREALS, LTD.

White Swan Breakfast
Food, 3doz. in case, per
case $3.00

z. $1.
Whi nn Sell rising
Buchvhen Flour, per

z. §1.
Whlta Swan Self-rising
Ptn.ol?ko Flour, per

woo
8a%

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

Chocolates and Cocoas
THE COWAN 00., LIMITED

COocoa—
Perfection, 1-1b.

tins, per doz... . $4 50
Perhotlon. ilb
l! r!oot.lon. }-lb. =
Pp.rlouﬁlon‘ 100 size 0 90
5-1b. tins
T
V! Solu. le, bulk, No.
8aible, buik, No.
u 0.
S,peclb... 018
bu don Pearl, per Ib...........oo0uie 022
ul;noul qmm’:iunl or Cocoa in bbls.
kegs, etc.
nsweetened Chocolate— Per Ib.

lain Rock, 8 & ¢'s, vcakes,13-Ib. bxs 0 36
40c sice, 4 dozen

Perfection chocolate,
b .xes, per duzen.
Perfection Uhoculave,
dozen boxes, per dozen.
nweet (.\noo\'n:l.o—i'm

BRErsss

Condensed Milk
BORDEN'S ONDENSED MILE 0O.

Wm. H. Duna, Agent, Montreal & Toronto.

es. Doz.

le Brand Condensed Milk.... $6 00 1 50

Gold Seal Condensed Milk..

Challenge Condensed Milk
Peerless Brand Evaporated Cream

five cent size (4dozen). . . 200 050
Peerless Brand Evaporated Cream

T R e 350 09
Peerless Brand Evaporated Cream

pint size (4 dozen)............. 48 12
Peerless Brand Evaporated Cream

hotel size

TRURO CONDENSED MILK 00., LIMITED.

“Jersey” brand evaporated cream
percase(ddoz.) ............. . ..0. $4 00
Belndeer o bund per case (4 doz.)... b (0

Lolngs for cake—

Chooolate, white, pink, lemon,
almond, maple and cocoanut cream, in
#-1b. pkgs., 3-dos. in box, per dozen 0 00

Oonfect Per

Mlk chocolate wafers, 5-1b, 0 ;6

Maple buds, 5-1b. boxes.. 0 36

Chocolate wafers, No. 1, 3 0 30

Ohocolate wafers, No. 2, s 0325

Nonpareil wafers, No. 1 " 03

Nonpare.l vuen,sl’l% ’t; = g .“’f)
hoculate T OXES.......0

o Milk ch. .ouﬂ?g,'fx\ bundles, per box 13

Milk chooolate, 5 cakes, per box.... 135
EPPES.
Agouws, U. E. Uolson & bun, Montreal.
In ‘h! and 1-Ib. tins, 14-1b. boxes, per

08
Smaller g 05

JOHN P. MOTT & Co.'s
R. 8. McIndoe, sgent Toromu . Arthur M.
Loucks, Ottawa; J ‘la;lur, Mumreul. Jd.
E. Huxlcy, Wmmpeg, Tees & Persse, Ual-
gary, Alia.; Standard Brokerage Co., Van-
couver, B. 0 G. J. Estabrook, BL John,N B.

WOTT
Klite, 100 size DIAMOND
(for ceoking) Ct
dos ...... 090

!lou s breakfast nooou.lOo. size 90 per ds.
Lreakiast c0cos, 38

te, i's .
*  Plain choive uhoeollu Hquorl 0 33
**  Bweet Chocolate Coatings .... 020

WALTER BAKER & 00., LAMITED. Perlb.
knmmm No.1 ohoooluu. § and §-lb.

Bmuucooooo,l s $ & 14 6-1b. tlu 04
German Sweet ch te, §
oak Glbbo ...............
weet chocolate, § and }-1b.
EB8. coocsosvescasses 033
Auto SBweet chocolate, 1-8-Ib. cakes,
and 6 Ib. boxes..... dsssee 33
B ehooohu.l-l-lb cakes
N L e s sbin. srsosmesh eene

Cocoanut
CANADIAN oncoANu’r C0., MONTREAL.
Packages—5c¢., 20c. and 40c. packages,
ked in 15 lb and 30 1b. cases. Per 1b

I-{b. pu::uel

P st o g
lb p.c uen. assor

} and § 1b. packag ggg!

b. es, assorted, in 51b. boxes. 0 29
1 Bans eted, BI0IE b cas. © 30

Bulk—
ins, 151b pailsand 10,25 and 50 Ib.
lnl“bt fin p‘n o 14;'21' 5
te moss, fine st p
Whl Best Shreaded 18

assorted.
ilb. packages, ummd in 5 Ib. boxes.

. 01
wee 016
., 015
wee 017

Desiooated. 16 0
'Nulo-lnlmmlb square tins, 3lo.
WRITE SWAN l!lﬂl:_AlD OEREALS LTD,

R .- ... ol
e oy o PR Nl ¥
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Cocioes.
EBY, BLAIN 00. LIMITED.
Standard Ooffees.
Roasted 'hole or vound Packed in damp-
ags and tine
Club Honae “.0 32 Ambrosia...... 025

ectar... 0 30 Plantation..... 022
Ewpress.. .. 028 Fancy Bourbon 0 20
Duchess 026 Bourbon....... 18
Urusped Juva and Mocu.. whole. . v h

wround.. 0174
BOMON MO .. - ovrissivisiosic dbosrssi 0
Package Ooffees
Gold Medal, | and llb tins, whole

OF BroRnll: o oo s ranis sans 030
Oafe, Dr. Gourmet’s, 1 Ib. Fancy
Jars, ground ............
German Dmdedou  and T . tins,

WHITE SWAN BPICES 'AND OBREALS LTD.
White 8wan Blend.

1-lb. decorated
tins, 3%c. 1b

Mo-Ja, §-1b.tine
30c. 1b.
“ﬁ'{d"b"""
MDCHA & Java =S
1B COPFER Nt

Mo-Js, 3-1b.tius
Tar @08IY Getie O 28c. 1b.

cue des l&u\lm—l-lb fancy glass jars, pe:

Ollo f romstigue—I1-1b. amber glass jars
per dos., §4.
P with B blers), $1u per dar

THOMAS WOOD & 00
"mlt Edge" in11b.
$0 3

........... 033

Olnldhn Souvenir
1 1b. fanoy litho-
grapbed canisters 0 30

Cheese. -Imperial
Large sise jars,perds 8 25

Medium sise jars, per dos.... .. ceerense 450
Amall sisa jare, par dos.... .... 14

lndlvldml size !ll'lb.
perdos.. . ...
Imperial holder—

Large size,dos. 18 00
Med. size ' 17 00
Small size ** 13 00
Roquefort—

Large lll.,dol. ] 40
Bmall sire 140

Canada Oream Cheese—

Ret. P.

§ T,

W.S.P

Confe nt;uun

THE COWAN 00., LTD,

Oream Bars, 80's, assorted ﬂnou, box 1
Kllk Ohocolnto Bbiokl. 36 in box, 1 g

cakes, 36inbox ‘' §
Ohooollba anerl go 1, 5-1b. boxel, lb 033
0
0 ﬁ
040

2,
Maple Buds, 5-1b. boxe: l
N‘l;'& Milk Ohowhte, -1

IMP ERHL PEANUT B TTER
Small, cases 2 dozen. .
Medium, cases 2 dozen.
Large, cases 1 dozen
Tumblers, cases 2 dozen
S51b. DRI, .-osiiiies

Coupon Book:

For sale in Canada by The Eby Blain Co Ltd.
Toronto. O.O. Beauchemis & Fils. Montreal
$2, 83, 85, 810, $15 and $20.

All same price one size or assorted

UN-NUMBERED

Under 100 b0okS......... seveersn. each 04
10u books and over.. ..each (8§
500 1:00kS 0 1000 BOOKS ... +vve +vevennn 3

For numbering cover and each coupon,
extra per book ’§ cent.

Infants’ Food
Ro' inson’s patent barley,
i-1b. tins, $1.25; 1-1b. tins,
$2.25; l{ulnnsuns patent
groats, }-1b. tins, $1.25; 1
Ib. tins, $2.25.

Flavoring Exuiacus.

SHIRRIFF'S
1 oz. (all flavors).doz. } 00
g o I “
B} . “w g
Pl ' w3
5" " v 87
) " » g
6" “ " 10
" “ v 8 m
Discounts on applicat on
CRESCENT MFG. CO.
Per doz
2 0z. bottles (reta at50c.)........... 425
4 0z. bottles (retail at 90¢.). 6 80
8 0z. bottles (retail at $1.50] 12 50
16 0z. bottles (retail at $3). . 24 00
Gal. bottles (retail at 520) 14 50

Mk Powder

CANADIAN MILK PRODUCTS, LTD , TORONTO
Trumilk, full cream, per case (4 dw), b
tins

Jams and Jellies

BATGER'S WHOLE FRUITSTRAWBERRY JAM
Agents, Rose & Latlamme, Montreal and
Toronto.
1-1b. glass jar, screw top, 4doz., perdoz. $2 20
T. UPTON & CO.

Compound Fruit Jams—

1’ -0z. glass jars, 2 doz. in case, per doz. 1 00
2-1b. tins, 2 doz. in case, per 1b
5and71b. tin pails, 8
crate, per lb. .

7 wood pu.lls 6 panl%
30-1b. wood pails, per 1b. ....
Compound Fruit thus
12-0z. glass jurs, 2 doz. in case, perdoz.. 1 00

and 9 pails in
et svete s B

2-1b. tins,-2 doz. incase, perlb......... 0 07%
7 wood pails, 5 pails in crate, perlb.... 007
Soups

JOS. CAMPBELL 00., CAMDEN, N.J.

Soups (condensed)—N 0. 1 cans, all kinds,
doz. $1.20. Pork and Beans, with tomate
sauce or Boston style—No. 2 cans, doz. $1.40.
Tomato Ketchup— Bottles (10c. size only)
doz. 81.40. Tabasco-Ketchup — Bottles (1
size only) doz. $1.40 Chili Sauce—Bottles
(100 size only) doz. $1.40. Mustard mp&r-
ed) — With spoon (new) dos. $1.40; 80
jars, dos. §1 40,

W. CLARK'S SPECIALTIuNS

8.8. Beef (Inglass
Bmml). 3 sizes — is,
$1.5 ; 4s, $2.25; 1,
$3.35 dozen.  Ox Ton
gue (P.Arngon) 4 al7c!
is, $7.50; 2s, $8.
21s, 3900 3u 212 doz.
Stewed Ox Tail—1s,
81.60 dozen. Stewed
Kidney—1s, 1.5 ; 2s,
$2.65 dozen. Mmood
Collops—1s, $1.40; 2s,
$2.50 dozen.
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RISING SUN

ALWAYS RIGHT. :ist:

Stove Polish is just right every time you sell it,
and the boxes are always filled full. You have
no complaints coming after you pass it over your

well as for us by selling the stove polish which
always pleases the housekeeper? That’s SUN
PASTE. Just push it and see them come back
for more.

Canton, Mass., U.S.A.

counter. Why not make friends for yourself as |

m TP ('um AL
il '»' unn
J @il (] .
L) / (]
—
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If Interested in Modern Grocery
Equipment write for Our Il
lustrated Catalogue.

The Walker Bin & Store
Fixture Co., Ltd.

Berlin, . - Ontario

See Here!

We can tell you just
q] what is needed to give
the finishing touch to
your grocery store — you

want an

ELGIN NATIONAL
COFFEE MILL

This mill is the easiest run-
ning and fastest grinding on
the market and is well-built
with steel grinders. Partic-
ular attention has been paid
to its shape and tinish, so
thatitisan ornamentas well
as an indispensable article
in the store. The cost is low.

Ask any of the following Jobbers for our Catalogue:

WINNIPEG—G. F. & J. Galt (and branches); The Codville Co,
(and branches); Foley Bros., Larson & Co. (and branches).

VANCOUVER —The W. H. Malkin Co. Ltd.; Wm. Braid & Co.

HAMILTON —Jas. Turner & Co.; Balfour, Smye & Co.: MacPher-
son, Glassco & Co

TORONTO—Eby, Blain, Ltd

LONDON—Gorman, Eckert & Co.

ST. JOHN, N.B.—G. E. Barbour Co.; Dearborn & Co
REGINA, SASK.—Campbell Bros. & Wilson
MONTREAL—The Canadian Fairbanks Co.

MANUFACTURED BY

Woodruff & Edwards Co.

ELGIN, ILL., U.S.A.

66

e

i

R. B. Wiseman & Co.
123 Bannatyne  WINNIPEG, MAN.

Warehousemen, Forwarding Agents and
Wholesale Brokers

We make a lgechlty of distributing car lots. Goods
stored at reasonable prices. Our facilities are unequalled
Warehouse situated in the wholesale district. Consig:

your cars to us, and we will look after everything. This is

our business, having been established for years. Ifin
terested, we will gladly furnish you with a list of satisfic

customers.

Reference—Bank of Ottawa, Winnipeg

- e

Tea Lead,

Best Incorrodible

“Pride of the Island’

Manufactured by BRAND

ISLAND LEAD MILLS LIMITED,

Tel. Address: “Laminated,” London, LIMEHOUSE,
A.B.C, Codes used 4th and 5tb Editions. LONDON, E ,ENG

Oansdian Agents ALFRED B. LAMBE & 80N, TORONTO
J. HUNTER WHITE, S8T.JOHN,N.B
OECIL T. GORDON, MONTREAL

e e A e e S BB =
s — e v ~rmweaseers e m————
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‘)cean corn

30-1b. wood
Pure assort
dozen i
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T

s CURRANTS| || BUGGY EGG CRATE
:egllmi/te’ We are proprietors of

- | “AFRODITE” brand, the best AMALIAS

F ohich | currant on the market.

's SUN | “NARCISSUS,” fine FILIATRA currants,

-1 “NAUSICAA,” fine FILIATRA cleaned
currants
and importers and distributors of

3 g
.l A LF .
¢ i highest grade PATRAS and VOSTIZZA ,
— f
_ currants. BUPG”(L}NY ‘E“G CRATE
We aim to give the trade the best grades WALTE ;
—_— of currants obtainable from season to season. HAMITON, &)’:&9{05 &Co
i Ve :u():!ilcjitR ;‘hx No onul:ii‘u/to quote on °:CANADA ,
: our nee at all times.
cery | ; , . |
r I | CANADIAN REPRESENTATIVES : The most satisfactory Egg Carrier
{ LAMBE & MacDOUGAL, London yet invented.
3 H. & A. B. LAMBE, Hamilton :
i W. G. A. LAMBE & CO., Toronto YOU should have them in stock.
i H. D. MARSHALL, Ottawa
ARTHUR P. TIPPET & CO., Montreal 5,000 sold first season.
. J. W. GORHAM & CO., Halifax
ore :
| GREEK CURRANT CO. Walter Woods & Co.
tarlo 95 Broad Street - NEW YORK ; Sy
Hamilton and Winnipeg
S e e THE LARGEST CURRANT HOUSE IN GREECE
—
——
——
Licori onges, -lb. glass jars...... 175
c ocl:::tr::lLu WHITE SWAN SPICES A R 20 &%‘l.“(;xil:m e R 150 ST. CHARLES OON
o, Chinese starch, 48 AND CEREALS, LTD, Punty lnome 10 m«.ka;... [1) #g DENSING 00
})Lganwgsul?l}‘l"g zhibe Slvdln. }5 Dulc, large cent sticks, 100 in box..... .... g CPBmlB :
o 0. 1D L.
‘ ” s gg:‘ :2 'S-.olza,] .16308: hu'n?l:)ma counter Lye (Concentrated) hmill;“s?z:‘:&r::;l:‘e
o f 36 1-Ib.- carton, per doz., GILLETT'S PERFUMED  Per case ﬁéi)&lﬁlﬂ ‘per 50
8 ?d ﬁb l:i)mp lcaseof4dozen.............. ....... 3350 I INWEY WM  case..... . 2.00
t‘ and loose 25 Ibs., $1.15 3 cases of 4 dozen Dmo hotel, 3.70
n bl mcmma. 5 cases Or more............ Silver Oow Man 55
48 80z, Y; Marmalade an’i, S
borax, 48 B-oz, ’ uck.... 4. 4.00
$1.60; Ocean nm&l! T. UPTON & CO.
(i‘l)loi\ H Founce #10" List price. 13.0s. glass jars, 3405 oase. ..per, doz 81 00 Mustard
e l:msitg (cean corn starch, 48 11, $3.60 "ﬂsmm;n " (all To b ast 1o s and 7.1b. pails.per 1o o0t OoTMANS ON “;f,‘,“du s1 0
Thi . Jam “"‘"" , per doz i Pint Bealers (34 0z.), 1 doz case, per 250
is is Perlb. Discounts on applica- dozen 500
re. Ifin 30-1b. wood pails....................... ooig Moo "‘".)“ ‘“g
! satisfie F ur;mr‘t:daj:.m. 1-1b. glass iars, two L Lard Der.floz.. g %
peg Jally Pewders %% PSR g e TR e
Medium, cases 2 dozen.... .090
IMPERIAL DESSERT JELLY Tierces....$0 L Large, cases 1 dozen 135
3 phble e S 0 olive 0il
- . 3 mnml;A;&l;ﬂ_. MARTIN & CIE., LTD,
' 20-1b. t'l-l;g: 153 = Minerva, qte. 12's . $5
" Bb..0 13 w  pue s ] §
| “ 10db.. 0 13 pia. 4. 4
{ Sauces
3 F.0.B. Montreal. PATERSON'S WORCESTER SAUCE
! -pint bottles, 3 and 6 dozen cases, doz 0 90
int bottles, 3 dozen cases, doz. ...... 17
Soda
COW BRAND

Oase of 1-1b. contain-

g T

Assorted fiavors—gross 10.76. FAGIPIRST [P 8lIRD o e ekagn, per

Soap O I A Tubs...... 3 Oase of }-Ib. con-

Naas The GENUINE.. [Packed 100 Bars to oase. 1o B 0 13 SEEDS el Ve per

. SPRATT'S PRICE LIST 0":“1’"“’ ‘,‘a“ll‘;

ITED Mized Bird Seeds, 1-1b. pkta., 3 dozen e “'m&.“"““'- e

E Parrot, F ddlb.kul'«i'"&x'-ié“ 0% Oase of bo. pki haising 96 bk
Arrol 00 p 0% ns oontaining P! e

}E, Parrot Food, §-1 go ............ 135 box, $3.00 5 ol

E . ENG BlrdOuoSmd. about 1j-1b. bags, §- MAGIC BRAND Per case

’ PO A0, oo coooscoscess 030 No. 1, cases 60 1-1b. packages........... 32 60

DRONTO Bmfm“ Gm. lbolt 1j-lb. bcn.} No. % I%(”A“b, SRR A

--------------- “ 10, - | o

. JOHN, N.B No.3, o m’ e
ONTREAL | lluo Meat m B L

enuhnn& gross, met. .
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It sells and it suits!

Wood’s “Ganadian Souvenir” Ganister Goffee

Roasted in Bean or Roasted and Ground
Cases of 48 lbs., 1 Ib. cans, $14.40 per case

THIS COFFEE has found a welcome in thousands of homes.
If you are not selling it you are missing a pleasure.
It is of unequalled quality as a popular, rapid-selling line.
THE CANISTER is lithographed on the tin in rich, delicate colouring.
It has a permanent usefulness every housekeeper prizes.
We solicit your orders.

THOMAS WOOD CO., LIMITED
No. 428 St. Paul St.

Montreal

Soap and Washing Powders

A. P. TIPPET & CO., AGENTS

Maypole soap, colors, per gross #10 20
Muypole soap, black, per gross 15 30
Oriole soap, per gross 10 20
Gloriola soap, per gross A 12 00
Straw bat polish, per gross 18 20

Stove Polish
Per grose

Rising Sun, No. 1 cakes, } & {grs. bxs. §8 50
Rising Sun. No. 3 cakes, gross boxes 4
No. 5 Sun Paste, § gross boxes. . .. 5
No. 10 Sun Paste, § gross boxes 9

85g

Sty | SN 1 gkt paid

on 5 box lot

Woodstook, Ont.

elivered)—$3.85 each.

Or Quick Naptha Soap(100
i
e Richards Pure Soap

bars to case) in 5-vase lots

Co., Lud

Starch

RG STARCH Co., LIMITED

¢ Per 1b
r blae, 4-1b. carton. .. 80 07
¢ or blue, 2-1b. carton 007

s '.l?) draw-lid boxes 008
in canisters 0 08
r gloss, 1-1b. pkg 0 073
r gloss, large crystal 007
tin, 1-1b. cartons 0 074
5. and kegs 0 06}

N 1 white
Canuda white gloss, 11b. pkgs 0 064
' awel, per box 150to3 W

Prepared Corr 0 074

Jorn e 0 06
Ric

No. 1 white, 11b. car. 0 10

No. 1 white or blue 0

and Queber
0 ue
0 064
). canisters, cascs of 48 1b on
Barrels, 200 1b v
Kegs, 100 1b 0

Lily White Gloss

11b. fancy cartons, cases 30 1b. 0 07§
008

6-1b. toy trunks, 8 in case
€-1b. toy drums, with drumsticks
in case. . o 008
Kegs, ex. crystals, 1001b.... ... v 07
Brantford Gloss
1-1b. fancy boxes, cases 35 1b 0073

Canadian Electric Starch—
Bozxes of 40 fancy pkgs., per case 8 00

For eharges for inserting quotstions is this dept. apply to Advt. Manager, The

EDWARDSBURG STARCH 00., LZD.
“Orown"” Brand Perfection Byrup.

Barrels, 700 1bs 0 per, b.
;bu:nll. 176 Ibs = "
'ails 35 Ibs. 1 30 each
O 7Y
Plain tins, Iabel Per care,
210, tins, 3 dos. in case 2 5
5 iy oot B °
. ® ere 275
By » 270
(5. 10 and 30 Ib. tins have wire handies.)
Teas
THE
""SALADA"
TEA CO.

Srown Labst. 1 od b
reen s
i Label, 1. i

Gold Label 1's and 3%4's
Red-Gold Label, %'s..

©EO0. E. BRISTOL & ©O.,
Hamilton, Ont.

EMPIRY
PACEAGE
TEA

Casrs 30 wnd
50 lus. each—
Black, Mixed,
snd Greco
Ceylon.

........ csssse sees sassls, 30c.; §s, Slc.
o .18 and §e, 23c.
s

BlosLabel, §'5..cocvvviiereeee B0 088

Urange Label, 1'sand 43 .... 0
B0 wapel s 9
0

Grsen Label. 1's an: or
Bed Label, ..

LAPORTE, MARTIN & OIt, LTD

Japan Teas—

Victoria, ht-c,801bs ....,c000: voues
Princess Louise, btc, 80 1bs . .......

, cases 60 1bs . .
ess, cases 60 1be .......

e 030

B.o00 .03
Gmhh‘l.l-mﬂt eee 024
Blue Label, 1's and §'s.. 085
Label 1's, §'s md‘.'l.. 0%
White Label, I's, i's and §'s.. 0 35
Gold Label 1 llnﬂ"l...... 0e
Label, §sand §s...... 055

Em L 4 $8.. 000000 007

Pink Label 1'sand }'»
Gold Label 1sand §s
Lavender Label I'sand §s  420.
Green Label 1's and §'» L

85¢. 1.75
85¢. 1.05

36c. each
18c ea. 36 1b.

E mzessgessset

~

Whol
veeseser 070

eaﬂboeee.o
E 3131 473 3 34

Ibe..oae

Japans in

ﬂlu!:‘ mtnn.n?l lbm::n
vered

T

Black Label, 1-1b., retail at 25¢
Black Label, §-1b., retail at 25c.
Blue Label, retail at 0c

Green Label, retail at 40¢ ..
Red Label, retail at 50c.....
Orange Label, retail at 60c
Gold

s~oco
sreys

L

bel, retail at 80c..............

ANNE

AN

W\

A SRR

MONTREAL

Pure Gold Jelly Powder...........
Wholesale Betail D

G
Discounts on application.

ressing Powder J perdo:

o000
SRJTERERR

THOMAS
WOooD & Ou.
LTD

Montreal sad
Bostoo

Wood's Prim
‘' Golden

1b. paper pkgs., 4 doz. in case.
1b. paper pkgs., 4 doz. in case. ..

4 doz. }-1b. paper pkgs.

¢ 2 doz. §-1b. paper pkgs. }
25¢ ea. 50 1b. 3 P
85cea 701b. 50ces. 100 1h. #-1b. cans with screw covers, 4 doz. in
18ces 731b. %Wcea. 1.001b case..... AR
1-b. cans with screw covers, 3 doz. in

MELAGAMA

TEA. 5-1b. 8q. canisters, § doz. in case

10-1b. wooden boxes.... .......

MINTO BROS.,
45 Front 8t. East

IMPERIAL TOBACCO COMPANY OF CANAIL

o000 OOO™

Pluq Smol —Shamrock, 6s., plug or bar
Rosebud 68 A

»

Cut Smol

wholesale rets

Fleur-de-Lis........
lf;xk in §lb. tine. All grades—eithe:

, green or mixed.
GILLETT'S CREAM TARTAR

LIMITED—EMPIRE BRANCH.

Black Watch, 13s. .
d 12s.

WITENC, an
Btag S5ha oo r
0ld Fox, 1%s

‘War Horse,

Veterinary Remedies

W. F. YOUNG

Absorbine, per dozen...............
Absorbine Jr., per dozen .. ........

Yeast

al Yeast, 3 doz. 5 cent pkgs. .....
'sOream Yeast, 3 doz.
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0 50
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\.TAR
Pe

Comprise only such seeds as
are known to be adapted for
songsters to improve their
health and develop their sing-
ing powers. They are properly
cleaned and correctly balanced;
always give the highest satis-
faction, and the thoroughly
satisfied customer is the most
profitable one that a dealer
can have,
Ask your jobber for them.

Packed in boxes containing 3 dozen
1-1b. packets.

'Eng. Mastrenl 13, St Therese Stroet, St. Gabriel's.

\

. We can add little to all
. | that has been said about
s ti the absolute purity and

BAKING SODA  Enasaieid

“Gow” Brand
Baking Soda

“When the consumer’s con-

fidence in its work is so
generally expressed it
needs no long argument to
point to the advantage of
your stocking it.

It is THE BEST, aad as
such should always be
found on your shelves.

CHURCH & DWIGHT

Manufaoturers
MONTREAL

Sanunry &nmel Lined Cans

For Color Fﬂlin aﬂl Goods of Strong Acidity

| “The ‘Can Without The Cap Hole”
el M e Tep®

T
Sanitary Can Company, Lid.

Niagara Falls, .+ =  Ontarie

The ongmal and only e

c“n‘m"“‘” ?'ouu”"'uy’“ o LET US GOLLECT

sod 18- YOUR OVERDUE ACCOUNTS

During the year we've been
in-business we've collected a
heap of money for our clients. .
Send us your slow collections,
and we'll make your slow-pay-
ing customers hustle to pay up.

8end -Them in To-day

‘l’ha Beardwood Agancv

:fmm LS iy L
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SALT:

Poisonous Mushrooms may be detected

sprinkling some Salt on the spongy
r under-side. If the fungus turns yel-
ow where the Salt has been sprinkled it

should be rejected as poisonous, if it
black it should be fit to be eaten.

VERRET, STEWART & GO.

LIMITED
Wholesale Salt Dealers, 12 Port St.

MONTREAL

ete., etc.

MEATS ARE HIGH

Therefore push your lines

of Canned Salmon, Fresh

Cod, Herrings, Haddie,

BUY SALMON NOW -MARKET
IS ADVANCING STEADILY

WHOLESALE GROCERS

HAMILTON

GEO. E. BRISTOL & CO.

ONTARIO

The average consumer is every day be-
coming more and more discriminating, and
demands that the food products offered
shall be pure, wholesome, and—above
everything—free from any contamination.

WETHEY'’S
CONDENSED
MINCE MEAT

Wrapped and packed
in sanitary packages

SOLVES THIS QUESTION

Quality Unexcelled. Absolutely Dust-proo:

Three dozen to a case. All jobbers.

J. H. Wethey, Ltd.

ST. CATHARINES, ONT.

Phone Your Rush
Orders at Our

Expense.

AFree

Phonesforyour

convenience.

e
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