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THE CANADIAN GROCER

acaroni
ermicelli
p a’g h e tt i The peculiarly desir-

able qualities of Taganrog
(Russia) wheat impart to
the Macaroni, Vermicelli,
Spaghettiand fancy pastes
made by Codou of France, a delicacy of flavor
unlike any others—the quality is superb.

Added to that is the dependency of expert
workmanship furthered by the aid of a model
factory. With the definite purpose of securing
the “BEST,” insist upon having “Codou’s”

Look for the Name

“CODOU”

on the package—it assures and guarantees satis-
faction. It is the stamp of reliability—the seal
of goodness—the real and genuine. With it in
your stock you are certain to avoid complaints.
“Codou”— that is the name to think of.

Arthur P. Tippet
& Co., Agts.

8 Place Royale, Montreal o
84 Victoria St., Toronto a e ln

France




THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manutacturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is at

. . the dis 1 of firms wanting agents or of agents wanting agencies. )
‘ posa g ag 14 2 ag Wiant Office

R. B. Colwell W. S. CLAWSON & CO.

Manufacturers’ Agents and Grocery

MacLaren lmB:'r‘i.gl Cheese Co.

: BROKER HALIFAX, N.S. AGENCY DEPARTMENT
i o REPRESENTING LEADING Soshase. Agents for Grocers' Specialties and Wholesal
i B MANUFACTURERS, SUCH AS Warebousemen Grocery Brokers
i B ! ST. JOHN, - - - N.B. TORONTO, Ont. DETROIT, Mich.

E. D. Smith Lowneys Toblers

‘ ! We have on hand 3,000 cases Gallon

J. W. GORHAM & CO. Apples, quality No. 1, which we are

offering, subject to not being sold.
Prices on application.

Open for a few more first-class lines.

e
=

JERUSALEM WAREHOUSE, HALIFAX. Ns. | When you want a right

B ' e rakers o™ | price on Good Currants | pjng Brokerage Company
:' h WAREHOUSEMEN for import, wire or 73 Front St. E.. Toroato

oan give close attention to few more first-class
ol Highest ref

NOTICE TO MANUFACTURERS

T ==

write us.

T -

: FOR SALE We WILL SELL your goods to your satisfaction write us.
— ; Cheap for cash, Fruit Cleaning Plant w' H‘ Ml“man & Sons Tgi.?&iﬁ%,gﬁﬁ}j%.sno'
f § ~ ‘ with Date Press. In good running order. Wholesale Grocery Brokers i :::'lmp?m-:. o (
i : J. T. ADAMSON & CO. TORONTO —
i B H WATSON & TRUESDALE
4 i B 5 C:‘;gm‘ hBrOke" NEWFOUNDLAND (Bucosssors o Steart, Wateon & Oo.) -
; ‘ ; and Vvarenousemen T. A. MACNAB & CO. Wholessle Commission Brokers and
! : s ST. JOHN'S, NEWFOUNDLAND Manufacturers’ Agents.

MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS WINNIPEG, -

MAN.

. = 27 St. Sacrament Street, Montreal i T e St it At ot s 2 e
TEL. MAIN 778 BOND 38 | o Cuble sddrom "Macobr: Se. Johna *" YOS R T A

Oodes: A,B,0, 5th edition, and private.
ROBERT ALLAN & CO.
8 | FALEA! G. C. WARREN
i .- % Box 1036, Regina
| y g General Commission Merchants lMPORTER' WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

Trade Established 12 Years.
tic and Foreign Agencies

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Magufacturers’ Agent
Unifed Kingdom and Foreign Agencies Bolicited.

230 Chambers of Commerce. P.O. Box 1812

PRUSTREL DO NG DT

NP s

Green Cod. Skinless Cod, Herrings, Seal
and Cod Oils, White Beans, Peas, etc.

Solicited

DISTRIBUTORS, LIMITED
~ WESTERN DISTRIBUTORS LIMITED L ——

Wholesale W. G. A. LAMBE& CO- Manufacturers’ Agents, Commission Mer-

Brokers and Manufacturers’ Agents, Cars Dis- iz Wereh
tributed, Warchoused and Forwarded. Warehouse TORONTO ar
We sell direct from the Manufacturer to heRetai

on Transfer Track. Business solicited. Our posi-
Grocery Brokers and Agents. Track with all Rallrosd

== 90,000 People

Commission Merchahants, Customs

SASKATOON, - WESTERN CANADA

528~ SRR o SRRV PN T A

BUCHANAN & AHERN If you are looking for trade with Irish merchants

is one paper that can put you in touch with

Whelesale Commission Merch ad lmporters - :
QUEBEC, P.0. bewase, snd fhet b | Think of the amount of PORK

Groceries, Provisions, Sugars, Molasses, Dried The ll’!lh Gmer’ ) PI'OVI-’ and LARD there is consumed
Fruit and Nuts, Grain, Mill Feed, sion and General Trades in this centre. Are you repre-

Fish, Fish Oil, Etc.

Journal. sented here, Mr. Packer ?

P.O.Box ¥

4 Salicited
Corresp

10, Garfield Chambers, Belfast, Ireland

M. Allan Deans

GROCERY BROKER AND
MANUFACTURERS' AGENT
Bank of Hamilton Chambers, 34 Yonge St., Toronto

Domestic and Foreign Agencies Solicited,

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York Street,

Toronto

Iam open toconsider a first class
American or Canadian agency.

A. FRANCOIS TURCOTTE

Room 16, Morin Block
QUEBEC, CANADA

In Quebec City

2
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THE CANADIAN GROCER

The finest of all lines of California’s Canned Fruits are

—HUNT’S SUPREME QUALITY—

APRICOTS PEACHES PINEAPPLES
CHERRIES PEARS

On account of short pack you will do well to order now—

Now is the time to stock up on :
OLIVES and PICKLES vair

We have a SNAP on Mixed Pickles
in 5 gal. pails-- -get our quotations.

EBY- BLAlN LlMITED

Wholesale Grocers - TORONTO

Our Stocks are complete
and values unmatched.

It Will Pay You to Handle

‘‘RAM LAL’S PURE TEA”

The Consumers will like

it, because i1t 1s reliable,
and i1s a firm favourite
when once used.

Ram Lal’s Pure Tea Co., Limited

MONTREAL, P.Q.
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Though COWAN'’S Cocoa and Chocolate stll
well all the year round, the best season of all is
the winter. People naturally drink more cocoa
then, because it so pleasantly and so effectively
drives away the chill and wards off colds. This
is your opportunity for an increased trade.
Push “Cowan’s” and get it.
How is your stock?

COWAN GO. Limited

TORONTO,

ONTARIO
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Some Products

DOMINION
CANNERS

Limited

8 2

“Well worth pushing
hard.”
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THE CANADIAN GROCER

ROWAT'S

PICKLES AND OLIVES

Paterson’s
Worcestershire Sauce

Every grocer wishes to give his customers
something which will make them come back

for more. You make no mistake in stocking Deriks... ok, R

] ] 1 7 ES.GRAVIES. GAM 0
these ‘l.lues and featuring them in your ot ES. GAME D
advertising. Al e

Canadian Distributors :

Snowdon & Ebbitt, 325 Coristine Bldg., Montreal,
Quebec, Ontario, Manitoba and the Northwest; F. K.
Warren, Halifax, N.S.; F. H. Tippett & Co., St. John, N.B.; C. E. Jarvis & Co., Vancouver, B.C.

ONE OF OUR SPECIALTIES

96 other different kinds

SAMPLE CASES, BAGS, ETC.

To conveniently carry in a practical manner and attractively display
Groceries, Crackers, Cakes and Biscuits, Confectionery, Teas
and Coffees, Extracts, Spices, Soaps, Toilet Goods, etc.

Trays in this No. 1. Bag quickly extended, and as instantly covered
up, one at a time or all together. Wearing apparel or large samples can
be carried in the top, independent compartment, and samples in the bottom,
thus combining 2 Travelling Grip and Sample Case.

Our line is so extensive,

No.1, 10 Tray Bag, Closed and of such a (?haracter that it

would be impracticable for a trav-

eler to carry samples, therefore we issue @ very complete and comprehensive

catalog with full detailed information, and will gladly mail same, together with
prices, if requested.

We either have in stock, or can make to order, anything whatsoever
in a case, bag, scope pocket, etc., required for salesmen or travelers.

Knickerbocker Case Co. @ %

Specialists and Original Designers 't
—

Knickerbocker Bldg., Fulton & Clinton Sts. s x
CHICAGO, U.S.A. No. 1, 10 Tfa;‘Bug, Opop
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T he “All-night-soak” Eliminated

By no means least among the reasons for the great popularity of MINUTE TAPIOCA
are the speed and ease with which it is cooked. It requires no soaking. Fifteen
minutes cooking of MINUTE TAPIOCA produces a pudding that in taste, nutriment
and good appearance would tickle the palate of a Prince,

Tell your women customers about the tastiness, convenience and nice appearance
of MINUTE TAPIOCA. Recommend it as an ideal Dessert—then watch your
sales mount up.

ASK YOUR JOBBER FOR MINUTE TAPIOCA

Minute Tapioca Co. - Orange, Mass.

Canadian Representatives : Canadian Specialty Co., Toronto; R. B. Hall & Son, Montreal;
W. S. Clawson & Co., St. John, N.B.

Quaker Brand | || OPPORTUNITIES

Salmon o~ wmsowEn
‘ Che Financial Post

¥ A 2 : of €anada
our trade needs a consist- pointed out that some of the soundest stocks were at a very

ently high-class of canned low price and, therefors, attractive. Since that time there
has been a general advance—in some cases as much as 10

3 points. This is an example of many opportunities which
gOOdS You cannot afford to come to the reader of 7‘hcp1~‘inancial I'Ol:t. The Post will
allow inferior grades to go to keep you in close touch with the stock, bond and real
estate conditions in the main centres of Canada; and, in
your customers. addition, our Investors’ Information Bureau makes special
reports gratis to subscribers, upon request, on any matter
8 of concern to investors.
One trial and yourself and The Post will be sent to any address from 7OW until Jan. 1st, 1912,

for the price of a year’s subscription-—$3.00. You get from now until

your patrons will both insist Xmas free. Fill in the form attached.
on QUAKER BRAND. The Financial Post, Ltd

Toronto, Can.

G e S e THTCD
Please send weekly, to address below, one copy of
dlSp|ay The Financial Post of Canada until January 1, 1912,

, Teas

for which 1 :':,;'“‘(;:'m“ }three dollars.

’
Mathewson's Sons

covered Wholesale Crooers g, © T e e S 5
les can -

bottom, 202 MoClll 8treet - - Montreal

The Financial Post will prove a good investment.

SELL PURE FOODS!

FOR YOUR HOLIDAY TRADE FEATURE

SHIRRIFF’'S MINCEMEAT!

THE LINE THAT CONTAINS THE PUREST INGREDIENTS ONLY

Put up Iin 6, 12, 28 and 65-Ib. palls

IMPERIAL EXTRACT CO., s, 10 12 Matilda Street, Toronto
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The makers of Oxo are the originators of
Concentrated Beef Foods

ESTABLISHED 1885

FLUID CUBES

(
BOTTLES) (IN TINS)

These articles will be pushed this winter by a
strong original advertising campaign. Get your
share of the trade. Our organization 1s at your
disposal. Let us hear from you.

CORMEEE DAVID & CO. | scnc e st - s

41 Common Street, :

Give the Tomato a Chance

Pack your Tomatoes in the Tomato
Can made for Tomatces.

Adapt the Opening to the size of the
Tomato, not the Tomato to the
size of the Opening.

Pack Whole Tomatoes, not Crushed
Fruit.

Sanitary Gan Co., Ltd.,

Niagara Falls, Ont.

Max Ame Patent




THE CANADIAN GROCER

Why LOSE YOUR' Egg Profit?

Over 200,000 Dealers in Canada and the United States

Have Stopped Breakage and Miscounts

by Using

Star Egg Carriers
and Trays

For Safe Egg Delivery

NO. 1

w":::r . 4 out of 100 reasons why the “STAR”
! NTREAL .
system is the cheapest method of
egg delivery known. y DO ot

e,

(1) The “STAR” system pays for itself and then shows you a profit on
your EGGS—Because it positively stops breakage—stops miscounts—saves
time—and makes satisfied customers.

(2) The first cost of STAR EGG
CARRIERS and TRAYS is actually less than

paper boxes.
4

(3) The STAR EGG CARRIERS are in-
destructible, permanent store fixtures.

(4) Your advertisement upon STAR
TRAYS (at a slight expense) will get you
more business.

Join the 200,000 class

It will pay you to look into this system now—
to-day. Ask your jobber and write us for our
booklet “NO BROKEN EGGS"—it explains
the system fully and tells what the satisfied

2-DOZ. SIZI-: 200,000 say.

Star Egg Carrier & Tray Mig. Co.

1500 JAY STREET ROCHESTER, N.Y., US.A.
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“KOOTENAY” JAMS AND JELLIES

Donnelly, Watson & BI'OWII, Ltd., Agents, Calgary and Vancouver |

You are the man we want

—that is, if we haven't yet had the pleasure

of putting an
ELGIN
National Coffee Mill

in your store. No mill can match the “Elgin”
for rapid grinding and easy running, and it is
unsurpassed for attractiveness and finish.
; Equipped with special
adjuster device and the

new style force feed steel-
cutting grinders

Ask any of the following jobbers
for our illustrated catalogue:
WINNIPEG—G. F. & J. Galt (and
branches): The Codville Co. tand
branches); Foley Bros., Larson &
Co. (and branches).

VANCOUVER—The W. H. Malkin
Co., Ltd., Wm. Braid & Co.

HAMILTON—James Turner & Co.;
Balfour, Smye & Co.: McPherson,
Glassco & Co.

TORONTO—Eby, Blain, Ltd.

LONDON-—Gorman, Eckert& Co,

ST JOHN, N.B—G. E. Barbour &
Co.; Dearborn & Co.

REGINA, Sask.Campbell, Wilson
& Smith.

MONTREAL — The Canadian Fair-
banks Co. (and branches).

Woodruff & Edwards
CcoO

ELGIN, ILL., U.S.A.

*“ An ounce of caution is worth a pound of cure.”

And the wise retailer is particularly cautious in
the brands of canned fish he buys

“KING 0SCAR" Brand
NORWEGIAN SARDINES

are always uniformly pure, sweet and well

packed, and are a remarkably profitable and
quick-selling line. You
can cater for the better-
class trade with a line like
this.

ASK YOUR WHOLESALER

John W. Bickle
@ Greening

(J. A. HENDERSON)

HAMILTON,
ONT.
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THE CANADIAN GROCER

i

The Best, The Sweetest
and The Cheapest
Free Lathering Soap
in the Market.

GUARANTEED GENUINE ‘
William Gossage & Sons, Ltd., Widnes, Eng.

Agents: —Arthur B. Mitchell, Mitchell’s Whart, Hal:ifax, N S.; C. E. Jarvis &
Son, Vancouver, B.C.

i 2
i 2

]
/

You MUST push the ¢
Best Goods if you [&
_ would hold your trade
N, e permanently.

df, Eseavep MiLk
e grual':,d"""‘al protection

age
€ar the signature-
g"ml KM

\BOR"WN{EWU‘” g The “Best Goods” i
NEWYO,EK U.SA e est Goods” in a grocery stock

always includes

_Borden’s Eagle Brand Condensed Milk

and Peerless Brand Evaporated Cream

WILLIAM H. DUNN, Montreal and Toronto

Mason & Hickey, Winnipeg, Man. Shallcross, Macaulay & Co., Vancouver, Victoria, Nelson and Calgary
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“CANADA'’S
BEST” SOAP

is a chemically pure
soap made by “men
who know ” the soap
business.

It is tﬁs laundry soap
to feature because it
pussesses unique
qualities.

——

FOREST CITY
BAKING POWDER

THE STANDARD
FOR 25 YEARS

6 oz. tins, 75¢. doz.
1202, “ $1.25 *

160z “ $1.50

It answers every re-
quirement of the
housewife---and most

satisfactorily. 2

GORMAN
UNITED SOAP CO. ECKERT &
OF CANADA CO., Limited
MONTREAL R ——

Il

Balaklava Brand Baked Beans

are recognized as standard. By stocking these you will
pave the way for increased future trade. Write NOW for
prices and information regarding them.

Satisfied customers are our biggest asset.

THE EASTERN CANNING CO., Port Canada, N.B.

OANaDiax Acunts—Green & Oo., John Street, Toronto; D. O, Hannah, London, Ont.; G. Wallace Weess, Hamilton ;
H. D. Marshall, 197 Sparks Street, Ottawa; Nicholson & Bain, Winnipeg, Western Agents ; Martin & Robertson, Vanocouver, B. 0.

12
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, 156, doz.
3125 *
$1.50 ¢
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THE CANADIAN GROCER

Branches:
TORONTO HAMILTON WINNIPEG FT.WILLIAM

Wake Up!!!
and Sell

Baird’s Sauce

Agents :(—Maclure & Langley, Ltd , 12 Front Street East, Toronto—604
Lindsay Building, Montreal: W. L, McKenzie & Co., Winnipeg :
R Robertson & Co., Vancouver and Victoria.

-

ALWAYS REACH YOU FRESH

Youcin’t be too particular about the freshness of your
biscuit stock—stale biscuits will antagonize your most
friendly customer. Protect yourself by ordering

TELFER’S GRAHAM WAFERS

and other plain and fancy biscui‘'s. We GUARANTEE
every tin to reach our customers fresh, crisp and whole-
some.

TEI FER BROS,, Ltd., - Collingwoed, Ont.

PUSH THIS LINE

Every time you introduce to your custo-
mers a line that really does lighten labor
you make another friend. That's why
so many live grocers push hard on

ASEPTO

SOAP POWDER

THE ENEMY OF DIRT

It is a genuine germ destroyer. It is
also the most economical soap powder
made; it makes your customer’s money

go farther.
Ask your jobber

ASEPTO MFG. CO.

ST. JOHN, N.B.

Agents—Rose & Laflamme, Limited, Montreal.

TRANSCONTINENTAL

Grocers | TERRITORY =
WE REACH _~-.

GONGANDA Toteuting

of Northern Ontario!

Freight Rates eat up your

legitimate profits. o <

) WeQow Ray 2

it RivER v
CHAPLEAY

Avoid this S fre

Unnecessary UDBURYI <

Our customers
are doing so,

“avhuay

COBALT,

) Whynot you?

Toruce / e
LS
DPwea

e onr 2| THE Young Company

c.

R .1 LIMITED

‘ e
A 7.:‘!:5(':‘

3 ‘-~'z.;~‘\, North Bay and Sudbury

s Faue
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WM FACTS ABOUT
ill  ADVERTISING

IX.

\ convention was held recently of
all the salesmen for a house whose
headquarters for Canada and the
United States are at Toronto.

At the closing session the general
manager delivered an address on “A
Specialty Man's Work, and What it
Embraces.”

One section of that address impres-
sed the writer particularly. It was

“Did vou ever wonder why mer-
chants take special pride and interest

in certain lines and not in others?

“Tt is not because they get an ex-
cessive profit, for fat profit to the
merchant means thin value to the
consumer, and that wou'd injure his
trade. S
" “The merchant has become enthus-
ed with the goods.

“The secret behind it is salesman-
ship.”

And Advertising.

In discussing this point we can
group the two causes that lead to the
cffect.

For. as we have shown in previous
articles, “the relationship of advertis-
ing to salesmanship is the closest re-
lationship known ; closer than friends;
closer than a team under single yoke;
closer than brothers: closer than a
man and wife. as there can be no
separation or divorce.”

\dvertising and salesmanship are
alike in that both are trving to influ-
ence the mind of the dealer—trying to
teach him to believe in vou and your
:N'nf\j : :

The only difference is that advertis-
ing conducts a public school, while
salesmanship gives individual lessons.

Let us say that a certain_dealer has
in stock two brands of pickles of the
same quality that sell at the same
price—

and allow him an equal margin
of pmﬁt

One is advertised through The
Canadian Grocer, and ‘the other is
not.

“Yet he bought both of them, so
what difference did the advertising
make?” some readers of this article
will ask.

Yes, he bought both brands, and
we'll allow that so far as the initial
order is concerned, they are appar-
ently on the same footing.

You will note that we emphasize
the word apparently.

It must be remembered that these
goods have to be sold, and repeat or-
ders sent in again and again before
final judgment can be passed.

So far as quality, price and margin
of profit are concerned, neither has
any advantage.

Yet in one of them the dealer takes
a special pride and interest—

—he gives it the preference in dis-
play—

—he recommends it to his custom-
ers—

—he devotes liberal space to it in
his local advertising—

—he hangs the store card, supplied
by the manufacturer, in a prominent
position, and frequently gives it a
place in his window, along with the
goods—

—in short, he makes this brand his
leader.

Why?

Because the manufacturer has com-
municated to him his own faith in the
goods—

—his own enthusiasm in their abil-
ity to please the most particular peo-
ple—

—his own pride in the fact that
they are winning a steadily expanding
market.

The traveler who took the first or-
der reflected the faith and enthusiasm
of the manufacturer.

The advertising that had previously
appeared in The Grocer played its
part as well.

Then, week after week, all the year
round, the dealer reads in this paper
a series of earnest, straight-from-the-
shoulder talks about this brand of pic-
kles.

He reads them at a time selected by

B4

By The Advertising Manager

himself to study matters connected
with the handling of pickles, and the
other lines that comprise his stock.

Every advertisement carries the sug-
gestion that this particular brand of
pickles is wornthy of the dealer’s spe-
cial attention, in display, recommen-
dation, etc.

Each succeeding advertisement is a
fresh reminder of the fact that here
is a line which should have a bigger
sale—

—a line that will justify the spe-
cial attention the dealer is asked to
give it.

The advertising never misses a
week.

Every time the dealer picks up The
Grocer—there it is.

The enthusiasm of it is catching.

Whenever the dealer thinks of pic-
kles, this brand comes first to his
mind.

He finds it easier to talk about to
his customers than the other, because
the advertising has made him familiar
with the talking points.

He knows all about the special care
exercised in selecting the vegetables,
all about the fine quality of the vine-
gar, etc.

As a matter of fact, he uses this
brand of pickles on his own table,
and knows it to be good.

Now let us see ‘what is the stand-
ing of the two brands that apparently
started out on an equal footing.

One has satisfactory quality, price
and profit.

The other has satisfactory quality.
price and profit, plus the enthusiasm
and salesmanship of the dealer.

Under such conditions, what rela-
tionship do vou suppose the sales of
the latter will bear to the former?

You don’t have to puzzle over the
answer.

All of which proves that the com-
mercial value of an article properly
advertised through The Canadian Gro-
cer is greater than that of a compet-
ing line which is not, even though
quality, price and profit be the same
in each case.

Tt




THB CANADIAN GROCER

WHY HANDLE

ST. LAWRENCE
o GRANULATED?

rries the sug-
lar brand of
dealer’s spe-
', recommen-

Because it is the perfection of the
Refiners’ science and the Boilers’ art,
R anq, be%ng so, must necessarily give
is asked 1o satisfaction to consumers. It is unneces-
et sary for us to argue that it works to

. the Retail Merchants’ advantage to give
consumers the best article possible of

‘tisement is a
ict that here
ave a bigger

picks up The

s catching.

hinks of pic- its kind. Every Merchant knows this
rs (o] 18 . 0

¥R is so. Supplying goods that please the
alKk abou .
ther, because consumer means repeat orders and in-

him familiar

creased business. Our Granulated is
N made only of pure cane sugar. It con-
ok the vine: tains 1007, of sugar. There is no Gran-

8 ek G ulated just quite as good as it on the
A n}arket. Do you know that we are put-
at spparcnly : tang up our Extra Standard Granulated
iy pice in 20-b. cotton bags? An attractive

Lioey malty. package. Saves labor in weighing and
¢ enthusiasm parcelling and IOSS in Sugal‘ by Sometimes

dealer.

B e giving overweight.
he former?
z7zle over the

hat the com-
t‘iclc properly Th s l s . e
anadian e e St. Lawrence Sugar Refining Go., Limited
even though

be the same MONTREAL. QUE-
15
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“For Old Acquaintance Sake”
is all right sometimes

BUT NOT IN BUSINESS

“FOR PROFIT SAKE™”
WILL SUIT YOU BETTER

WHITE SWAN LYE

Shows you a profit of 5607%
and gives your customers
much more for their
money than other brands,

and is

Cuaranteed Absolutely Pure

Sold from Ocean to Ocean

ON MERIT

e e SAUERKRAUT

is daily Increasing

bl 2

Hr=e MO0 =SZERv=Iin

®wZO=~=p»-H0CO *®Om

QZ=RT®

Place your order early

CANNING DEPARTMENT

ONTARIO SEED CO., successors, NATERLOO, ONT.

GIVE YOUR GOODS A CHANCE!

It is quite useless to spend time and money
in perfecting your product if it reaches its
destination in a battered and damaged condi-
tion.

PACK YOUR WARES IN

“H and D”

Corrugated Fibre Board Boxes

the modern package that protects from
water, damp and damage.

We have an ‘‘ H. and D"’ Box to suit exactly
the article you have to ship; the package is
neat, attractive and strong, and being much
lighter than wood, saves you a big amount in
freight.
Ask for our booklet
“HOW TO PACK IT"”

Write today for full information

THE HINDE & DAUCH
PAPER CO., LTD.

Toronto, Canada

A Strong Combination:

UTILITY
CLEANLINESS
ATTRACTIVENESS
A “Walker Bin’’ Outfit is a ‘‘Necessity” to the
Modern Grocery

Write for Illustrated Catalogue
‘““Modern Grocery Fixtures.”

| Walker Bin Store Fixture Co.

LIMITED

Berlin, Ontario

REPRESENTATIVES: —
l Masitoba: Watson & Truesdale,Winniped, Mas.

nd Alberta; J.C. Stokes,
Sashatchewan » » B .
Montreal; W.S. Silcock, 33 St. Nicholas Street
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Millar’ : :
Best of all Beef = a'.ﬁsflr:m lxs 'absolutely pure.
Preparations o artificial coloring or chemical

preservative used.

. Sole Agents for Canada:

The HARRY HORNE CO.

309 King Street West - TORONTO Millar’'s Joam is packed the same

day as fruit is picked and thus re-

tains the full flavor of the fruit.

- SO0 HZBRv=Ion

Thekind ‘hatw'll give sati ‘actio

FROM BEST
FIRE CLAY

CROCKS, Millar’s Jam is never put up in
CHURNS

FLOWER POTS,
FIRE BRICK, Etc. /

A
WRITE US FOR PRICES //

Millar’s Jam is put up in stone
)0, ONT. Bellevclgggottery jars and will always retain its

BELLEVILLE, ONT. C.A Hert Prop

QZ=RO®

pulp to be made into jam later.

<

natural color.

N, Millar's Jom is packed in cases,

Constant and each jar in a separate compartment,
Increasing Demand ensuring safe delivery.

for

Bulk Pickles

_‘ : Millar's Jam is the one Jam

And no line you can handle will that will suit your customers, and
give the same satisfaction as

(44 Sterling” Bl‘and retain their trade.

They are true to their name, of
“sterling” worth, and are made
from the finest and {reshest
spices and vegetables, pre-

served in pure vinegar. . ¢ ORDER FROM
Sweet, mixed, or sour,in 1, 3
and S5 gallon pails.

| co g::'t overlook this profitable 1 warren BI'OS. & Co., Ltd.

fITED GET OUR PRICES

- Wholesale G S e
The T. A. Lytle Co., Limited olesale Grocers ORONTO
STERLING ROAD, TORONTO ™~

Ontario
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I L I O G T e M AT
THE REAL THING AT LAST
Fussell’s Cream is 7o/ a makeshift nor 2

5 “substitute, but PURE Mountain Pasture
FUSSELLS CREAM. Put up in Sterilized Tins. Guaranteed Quite
' Pure. Contains no Preservative. Kee d rwhere.
pURE R[CH Samples and particulars o{:—PS P

The W.H. Malkin Co., Vancouver, for British Columbia, Yukon and West Alberta,
CREAM C. Fairall Fisher, 22 St. John St., Montreal, tor Quebec.
W, H.‘ Escott, 137 Bannatyne, Avenue, Winnipeg. for Manitoba, Saskatchewan and
East Alberta.

The Harry Horne Co., 309 King St. West, Toronto, for Ontario.
THE REAL J. W, Gorham & Co., 251 Hollis St,, Halifax, for Nova Scotia

W. A. Simonds, St. John for New Brunswick, or
THING! ,

FUSSELL & CO., LTD., 4 Monument St., LONDON, Eng.

s % . -

MATHIEU'S
SYRUP

of Tar and Cod Liver 0il

has a more certain sale
than most remedies. Itis
largely advertised, so that
every one is familiar with
the name.

It has been so successful in

. i A effecting cures that every
; FHOr BOR user is a publisher of its
Bl i pmedn Sttt 1] excellent qualities.

- B AL %3 Its sales have increased

wonderfully everywhere.
Itis a sure seller.

GOLDEN YELLOWS | ffBSEll mavrieus
Made only from Pure Cane Sugar

are needed wherever colds

The Trade will appreciate the advantage lof our machine V ::":‘ 1L_:"v:’l_'ldod with pains
i i instruct in openin .
:;:': .b_ags it they will follow these instructions P g TL Nk ; e tha_t o
" Cut off the shortest chain close to the side v 174 plied with both, as the sea-
of the bag, and pull out the single thread. g | son of Colds is now on.

This is a quick operation and leaves the bag in perfect { msbmooim, : : & I..Il'llllll ce., Pron.

condition. SHERBROOKLE, P.0.

The St. Lawrence Sugar Refining Co,, Lid., B S dovae
Montreal -

Pure RiCh and Digestible Infants, Invalids and Convalescents can
]

get no better food, its preparation being

one long tale of care and cleanliness.
The finest substitute for Fresh Cow’s

Milk for every grocer is We help the grocer's sales by our ex-
) tensive advertising and the quality of

C AN ADA FIR ST “‘Canada First” does the rest. &

d C m See to your stocks. Order from your Jobber.
Evaporate rea The Aylmer Condensed Milk Co.
Every can is guaranteed absolutely pure AYLMER, - uu_rn:p ] ONTARID = &

and fully sterilized.
g HEAD OFICES :—HAMILTON, ONT. £
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BIGGER AND BIGGER SALES

That’s the tale you’ll have to tell if you are featuring

AURORA COFFEE

because superior merit and better value are bound to win.
‘““Aurora” is the coffee with that exquisite aroma and flavor
which guarantees repeats. It is the best that money can buy
and retails at 40c., leaving you a splendid profit.

! Branch: SaultSte. Marie ~ 'W. H. GILLARD ®. CO., . Hamilton, Ont.

The Sugar that has Stood the Test of Time

EU'S
UP

I Liver 0il *¢ian cannc®

el T Extra Granulated Sugar

ed, so that 7 1) = =
miliar with First made in 1854 by John Redpath and uncnr Nowregla“ Sardlnes
iccessful in to-day by the largest and best equipped Sugar

that every

sher of its Refinery in Canada.

R It is a matter of pride with us to turn out e distinguish.ed by many exclusive
;r;:fc)::ro. nothing but the best. We will stop business features. We reject all but the very finest
. when we stop doing that. small fish, autumn caught. We handle

9 p Lo the fish with the greatest care, pay every
[EU S All Grocers who have "_Tlgard '?]rl td]e ';S,f attention to sanitary details and use only
DWDE‘S and most permanent custom will give edpa the highest grade oil. They are the only

Sugars first place. sardines which have an extra cover for
rever colds

with pains Extra Granulated PARIS LUMPS use after the tin has been opened. Each

Extra Ground in 100, 50 and 25 Ib. b’?xes tin is guaranteed by the CONCORD
e well sup- Powdered and in “Red Seal CANNING CO. of Stavanger.
, as the sea- Golden Yellow. dust proof cartons. :
now on. :

R Send your order to any Wholesale Grocer
Co., Props. The Canada Sugar Refining Co.,

: b LIST OF AGENTS :
m' . HRLe R. S. Mcindoe, Toronto. Watson & Truesdale, Winnipeg.
Montreal, Can. A B

Brittain & Co., Montreal.  W. A. Simonds, St. John, N.B.
ELetablished in 1854 by John Redpath Radiger & Janion, Vancouver and Victoria, B.C.

APAN TEAS

sality of FANNINGS and SIFTINGS

JOBBERS CAN SECURE THE BEST VALUE AT

ur Jobber.

ilk Co. T. NISHIMURA @ COMPANY

ONTARIO MONTREAL and JAPA

——eat =
INT. — ——— =
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Every grocer has a certain number of transient customers and floating customers and
wants to turn all of them he can into permanent customers. The best way to do this is
to sell them satisfactory articles like KNOX GELATINE. The purity of KNOX GELATINE,
and the fact that it makes a pint to a quart more gelatine per package than other kinds,
always pleases and brings customers back. And you make a good profit on it at the retail
price, I5c. per package.

Charles B. Knox Company, - - - Johnstown, N.Y.

Branch Factory: Montreal. Canada

Poultry Wanted!

Ship us AT ONCE any supplies you can lay
hands on. We want (live or dressed)

TURKEYS, GEESE, DUCKS,
CHICKENS, FOWLS

and we will pay CASH, highest market price. We
will want a great deal in the next few months.

Have your farmer customers bring to you their
poultry. You can make a nice turnover.

Drop us a card TO-DAY
telling us you are ship-

|

ping or that you will have
supplies for us later on.

P. POULIN & CO.

BONSECOURS MARKET - MONTREAL
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Goodwillie’s

If freshly-gathered fruit
stands for an extended
period, or is shipped to
a distance, the quality
must deteriorate. The
packer who wishes to
put up fruits so as to
retain their full, rich,
natural flavor, must op-
erate where the fruits
are grown.

Itis because Goodwillie’s
factory is located near
Welland, in the heart
of the Niagara fruit
belt, and the fruits are
bottled a few hours after
being gathered, that
they possess that delic-
ious’ffresh fruit flavor.

Quality

Fruits in Glass Meats in Glass

As a progressive re-
tailer, you supply your
customers with goods
not only highest in qual-
ity, but packed in the
most sanitary and ap-
proved fashion as well.

POULTON & NOEL'’S
range of meats in glass
has an established rep-
utation for quality, and
represents the last word
in modern packing. The
line is a large one, per-
mitting a judicious as-
sorted order, that will
prove to your satisfac-
tion and profit the truth
of our statements

Rose @Lgfjamme

, .Montreal,.-.—.'l‘_'bnont&. s
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The Trail of ’98

THE MOST REALISTIC AND THRILLING CAN-
ADIAN SERIAL STORY EVER PUBLISHED

has been secured for Busy Man’s Magazine, and commences
with the November Number. It is from the pen of

ROBERT W. SERVICE

The Canadian Kipling, of whose Books
“The Songs of a Sourdough” and “Ballads of a Cheechako,”
over 100,000 copies have been sold.

Service at one time was an obscure bank clerk in a remote cor-
ner of Canada. To-day his name is on the lips of seventy-five per
cent. of the population of the Dominion, as a result of his two poems
“Songs of a Sourdough” and “Ballads of a Cheechacko.”

In The Trail of '98, Service drops the limitations of the poet for
the time being, and tells of one of the romances of the rush to the
Yukon in '98. With a bold, free pen, yet with all the skill of the poet,
he unfolds his story, every line of which conveys to the reader that
dramatic interest which is continually expected.

It is not a problem Novel. It has nothing to do with abstruse
speculation. In its virility it seems primarily a man’s book, yet it
cannot fail to interest the woman who likes to hear of strong, brave
men and fair women in a rugged land.

The Trail of '98 commences with the November issue. For
the coming winter nights the Busy Man’s reader will have in this
intensely interesting story a wonderful source of refreshing enter-
tainment.

Have your subscription commence with the November Number.
Mail $2 to-day and your name will be entered on our subscription list

for one year.

Busy Man’s Magazine

143-147 University Ave. . E Toronto, Ontario
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WHITE DOVE
COCOANUT

IT IS SOLD BY
EVERY GROCER
WHO WANTS TO
SUPPLY HIS CUS-
TOMERS WITH A
COCOANUT THAT
HAS BEEN & &
PROVED THE
BEST. & & &

HOW'’S YOUR STOCK?

W. P. DOWNEY
MONTREAL

{8

.','..:.":: common 30080

KILLS { Rets'cnaniton " **

All Dealers and 381 Quesn SL. W., Torsate, Oni.

Dmmmlnnhmnd-nn for
| the reason that it gives and_each

es general satisfaction
| oustomer tells others about same. Write for prices.

| | A C. LANDRY
{ STE. FLAVIE BTATION, QUE.
{ Jobber and Wholesaler In

! Grooeries, Flour, Crain and Provisions

| Open to buy Beans, Peas and Canned Goods

WINES! WINES! WINES!

‘ort, Sherry, Malags, Burgundy, Moselle

Madeira, Native, etc.
DRAUGHT OR CASE GOODS

We are Specialists in Clarets and Sauternes
Write, Wire or Phone.

"HE ST. LAWRENCE GROCERY

395 St. Lawrence Boulevard Montreal

—— WARMINTON’S ——

Shipping Specialties
STRAPPING, CLUTCH NAILS, PAIL HOOKS, BTC.
Save expense to shipper

J. N. WARMINTON

CANADIAN GROC

Don’t worry over

“bad debts.”

Worry won’t avoid the loss. But
THERE IS A WAY to eliminate ‘‘bad
debts "’ and still accommodate and
please your credit customers.

Books
snd ellmi'nlla lr'umenu ‘l'hoy cost but. llulo nnd
pay for themselves many times over.

HOW THEY WORK

Give him a $10 Alli

ized every-
vhm as the best.

For sale by the jobbing trade everywhere.
Manufactured bx Allison Coupon Company.
Indianapolis, I

THE PEOPLB OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. A small
advertisement in the

RINGSTON
“GLEANER"”

"fln bring inquiries. Better
te for rates to

I. C. STEWART, Hallfax

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

A man wants coredit.
You think he ll.ood.

ER

PIGKLING
SPIGES

This is the season during
which it is most profitable
for you to push Pickling
Spices, and we strongly re-
commend you to feature

Prince of

Wales Brand

The brand that always
gives your customer, as well
as yourself, entire satisfaction.

MINT
THYME
SAVORY
SAGE
MARJORAM

All herbs in }1b. open face
cartons.

8end us a trial order.

3. H, EWING & SONS

Montreal and Toronto

e = CHINESE

o é;:-:-: STARCH

[ 4

L7 \a! Quick Sales.
Satisfaction.
Large Profit.

No Dead Stock

207 St. James St., - MONTREAL

SUCHARD’S COCOA

This is the season to push SUCHARD'S
COCOA. From now on Cocoa will be in
demand daily. It pays to sell the best. We
guarantee Suchard's Cocoa against all other
makes. Delicious in flavor. Prices just right.

FRANK L. BENEDICT & CO., Montreal
Agents

Got Prieces
OCEAN MILLS
MONTREAL

When writing aavertisers kindly men-
tion having seen the advertisement in

23
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& Alfonso' Garafolo”’

BRAND

NAPLES MACARONI

Large shipment of last week has been disposed of, but we have
another order of 7,000 boxes on the way. This will make over
27,000 boxes in four weeks.

We repeat, this is the macaroni to feature if you want to satisfy
your customers.

Order quickly If you require some.

Inquiries:--- Inquiries :---

From Ontario to Rest of Canada to

our Montreal office.

our Toronto office.

STRENGTH

FLAVOR

T e R e TR T R ST T =

PURITY

Cameron (& Heap, Limited

Importers and Wholesale Grocers

REGINA, FORT WILLIAM, KENORA, PRINCE ALBERT,
Sask. Ont. ' Ont. Sask.

Prompt Attention to all Orders at Best Prices

Trian Brand Goods

Purity Guaranteed

ﬂl
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An auctioneer’s flag waving in the breeze attracted
the attention of one of our city salesmen :

sanada to

office.

|

In relating the incident he said, “Entering the store,
I saw fixtures, bins, counters, old shelf-worn stock,
chests of tea and dusty, dirty, stale merchandise in one
confused mass. The stentorian voice of the auctioneer
was calling for bids. There is no use hanging around
here, I thought—auction sales don’t spell orders.

““A month later I saw the old familiar name on the
window of a new store. Everything was new, bright and
cheery, especially his pile of ‘Salada.” My old friend
stood behind the counter, smiling.”” ‘‘Well, how do you
like it,”” he asked. ‘‘Like it,”” I said, ‘‘It’s magnificent.
How did it all come about. I didn’t see you last month.
I saw the auction sale. I thought you were done.

“Done ! So I was done—done with the old store—old
methods—time killers—money losers. My business wasn"t
growing and when a business stops growing it soon
stops going. I sold everything out.

““You remember I never was much of an enthusiast on
‘SALADA.’ I always shoved bulk tea. Well one day I
saw where I was wrong. A woman asked me for
‘SALADA.” I told her I had bulk tea that was ‘just
as good.” I spent a good deal of time persuading her
to try it, going to the bin, scooping out the tea, weigh-
ing it and tying up the bag.

“I thought to myself right here is one of the places
where I am losing time and losing money. I decided to
change my methods—to buy in small quantities—to buy
often and make quick turn-overs. You see the result.
Now when a woman wants tea I hand her, quickly and
promptly, a clean, neat sealed lead ‘SALADA’ package
that I know will please her. I carry a small stock. It's
always fresh. I do more business on less ecapital. I
make quicker profits. I sell a tea the peddler can’t buy.
T know where I am at all the time.”

A
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Allan, Robt., do
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Selling Power That is Undeveloped

Reducing Expense to a Minimum Availeth But Little Unless a Dealer Can Sell
Goods—Interior of a Store Described Which Showed Negligence on Every Side—
How Unprofitable Goods Were Discarded and Energy Put Behind Others—Influ-
ence of a Clean Store on Women.,

Several times have 1 referred to my
friend who has his expense-ratio down
so very fine. This is the man who does
business on 11 6-10 per eent. and who
knows just what he is talking aboui
when it eomes to figuring expenses and
profits correetly. But, my! I was sadly
disappoinied to note the utter want of
balance in the makeup of my friend, for
[ found that he was negleeting every bit
of his selling power. He is a ease of
ratics and economies gone to seed.

He does business in a good town; has
the best loeation in that town; is on a
corner from which a stage makes daily
drives into the eouniry, the town being
the terminal of the railroad; yet his best
word was a moan over “[)l‘l‘.\l‘lll condi-
tions in the grocery business.”” He in-
staneed a partieular company as one ol
the big eombinations, the formation of
whieh was squeezing the life out of the
retailer. In former days, as he truly
said. 6 pieces of the artiele manufac-
tared eould be sold for 25 eents at a
profit. Now that was impossible—5 for
95 eents was the best that eould be
done. This leads to the sale of single
pieces, reducing the average sale and
cutting the retailer’s prefit.  And—but
von know the kind of talk.

" Negligence Everywhere Visible.

Meantime I was sizing up his sture.
From floer to ceiling one thing was
written like the handwriting on the
wall—NEGLECT. The floor was filthy.
jothing less. I do not think it had ever
bsen washed. It was ornamented here
and there with piles of sweepings whieh
had been taken so far and left. The

unters were mussed up with misee!
laneons truek originally put there *
display.,”” The two or three old-
fashioned show cases were filled with
acenmulated dirt and disorder. One ease
had a few eizars and stogies with sundry
exhibits of shoe laces and edds and ends
<o neglested as to justify a question as
to what they might be intended f

Under one eounter, open ai the front,
was a row of eracker tins, shoved in
“‘any  old way.”" with delapidadted
olasses and massed up interiors. A
meagzre line of very unattraciive goods
oecupied mosi of the shelves: and the
front portion of the most prominent
shelving was fil'ed with some cheap linc
of old and fly blown ““prize’’ breakfast
food. same being spread over two or
three sections, apparently to fill in. On
the most prominent counter rested a dis-
play bowl of some kind of pickles which
was so reeking in dirt and evident cor-
ruption as to turn one’s stomach.

They Get the Habit.

And this is a literally fair picture of

that store, though I have no doubt my

ol

By Henry Johnson, Jr.

friend will hardly believe it if he shall
chance to read this article; for somehow
we **wet the habit '’ in such matters, and
we become so accustomed to disorderly
surroundings that we no longer sense the
nature of our environment. Yet this
man approved of the movement to com-
pel the display of vegetables and fruits
inside of stores and  off  of sidewalks,
though his town had not adopted that
plan.  In faet, he talked so intelligently
on this point that T eould hardly believe
he could be so blind to the inside econ-
ditions in his own store, yet he most
certainly was.
Almost Beyond Redemption.

1 am inelined to think that this man
1s too old to change. It was that wa)y
with the elder Johnson, good business
man though he was. He could recognize
quality and value in groceries with a
ceriainty that was almost seeond sight:
but if mention were made of serubbing
the floor, he would be apt to smile toler-
antly and maybe suggest that ‘“the boys
eei those notions nowadays. In my time
we kept the floor elean by wearing = off
the surface doing such a big business!’’

But it is bad for a man to feel that
any times in the past were better than
these times right here now. It is surely
a sizn of aging and failing powers. To
be and remain sueccessful we must be
quick to note the trend of the times and
antieipate changes in aceord with such
trend.

For instance, we of Johuson & Son
long ago eoncluded that a certain line of
woods was no longer in our line, and we
relegated it to the rear shelves and prac-
:.l‘jl:]'\ closed out our stoek. A few
farmers and an oeeasional workman calls
for it and gets what he wants. As for
volume of sales, however. we should not
miss the business were it to stop alto-
zether.

The Ship Was Never Clean.

Needless to say we ““eleaned up.”” We
hegan that work upwards of fifteen
years agzo; and as we continued the
work, fresh dirt and disorder were re-
vealed to us, so that one thing led to
another until to-day our motto might be
that of the naval officer: ‘‘The ship is
never clean!’’ Tt ecannot be done in a
day, nor ean it all be done at one time.
This is an evolution, and moves aecord-
ing'y. Better still, it is a business edu-
cation and the eourse not only takes
more than four years, but the answers
are not all down in the book.

We did not always know what to sell
for the article on which the demand was
failing; but we found.out. In place of
the line which offered us no profit which
we discarded. we pushed grape fruit.
Other lines discarded have been turned

into faney candies and olive oil, for in-
stance.
Create Demand for Other Goods.

Of eourse, each problem is different
and peculiar to the loecality. That is
why the answer is not always at hand.
But there is a way out of every difficul-
ty. Better still, there is a way of turn-
ing cach deelining demand into a better
demand for some other line,

If my friend will polish up his eash
register, so it will be an ornament and
not an eye-sore, and put it out into the
middle of his floor where it will seem
busy; .and then polish up his ecracker
tins and paint up the counter on which
they rest—after washing the counter, by
the way—he will experience an inereased
demand for erackers at onee.

[t him next—very quickly, but
quietly—remove the ‘‘display’’ of
pickles above referred to. and work up
an attraetive showing of these goods on
a clean portion of his front eounter, and
ke will sell more pickles of the better
grades at good profits.

If he will get that stale breakfast food
off his front shelves and rep'ace it with
something which looks attraetive and
alive, he will se!l more goods in those
lines; and he can feed the old food to
Iis horses

May Turn Cheques His Way.

If he will clean up his office so a lady
can lean on the desk to write a cheque
without spoiling her new ecoat, ladies will
2o there to write cheques—payable to
him — more often than they seem
1o 20 now. If he will do these
things, and then follow other leads wireh
these will reveal to him, he will be so
busy that he will have no time to wonder
what is going to happen to the grocery
trade under the domination of alleged
modern eombines.

OFFICIAL CANNED GOODS PACK.

The official figures of the salmon pack
for 1910, as compiled by the British Col-
umbia Canners’ Association, show a big
gain over the pack of four years ago.
Last year was the ‘‘big year,”’ there be-
ing a great run of salmon every four
vears, but this year’s showing is remark-
ably good, mueh in exeess of what the
canners expected. The figures for the
1910 pack are as follows: Fraser River,
203.957 cases; Skeena River, 226,429
Rivers Inlet, 129,847; Naas River, 40,-
458 outlying eanneries, 137,794; a grand
total of 783485 cases.

The death of J. B. A. Martin, an ex-
alderman, and for many years a member
of the ‘Montreal firm ot Laporte, Mar-

tin & Co., occurred #an Montreal, October
19th.
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the Winter Trade

Details That are Necessary to Make the Most of the Coming

Season—Special Work Should

ue Directed Towards Christmas

Goods—Suggestions for a Publicity Campaign—Looking in

Advance to Easter.
By N. A.

With the
well in sight the eareful retailer must
hegin to think, if he has not

beginning of winter now
already
done so, about preparing for his Christ-
Not only that but there
are many lines, quiet through the sum-
mer, that are popular throughout the

l‘tllll season.,

mas business.

Of course past experience

is the surest teacher in such matters

but at the same time there is always

<omething to be learned from men who

E have already had that experience and
applied it to their profit.

Talking the

representative Montreal retailers several

matter over with some

cutlines  as to fall preparations were
viven whieh should be a help in systema-
tizing fall buying.

Check Over Stock.

A eeneral cheeking up of stock—not
inventorv—is the fir:t
thing in order at this season Therefore,
the first step is to see that your stock
of poultry is arranged for well in ad-
vance, that your stock of cranberries is
ample, and that vou advertise the fact
in your local papers, by window dis-
plays, or any or all of the recognized
methods of acquainting your trade with
the facts.

Proper Time to Work.

There is a psychological moment when
judicious advertising will eateh the
(‘hristmas trade. Only careful ob-
<ervation will enable one to judge just
when this is, Then push business for all
there is in’it. Half hearted measures
obtain the additional trade.

necessarily  an

will not
Azeressive eampaigning for business i-
hecoming more and more of a necessity.
This might be erystallized into three
maxims.  First, have the goods.
tell the people at the proper time, and
tell them hard. Third, sce that you ave
wver behind your competitor in doinz
~0. A shade in front is the proper place.
not too far ahead in your announce-
ments, or they will lose some of their
effeet through lack of timeliness. In
some  seetions buying is done earlier
than in others hence the impossibility
of giving any exact date. A close wateh
on loeal eonversation will soon tell the
urocer when people are beginning 10
plan for Thanksgiving.
General Winter Preparations.

Between Thanksgiving and Christmas

1s a short breathing space, during which

Second,

Armstrong.

time the winter staples, all that have
not already been stocked, ean be looked
after.  Some of the peculiarly ecold
weather canned pork and
bheans, rice, nuts,” dried fruits,
harrelled cranberries, tapioea,
and molas=es.

:‘nmlﬁ are
heans,

fraits,

Of course this list is far from com-
plete, but there is a common faet about
nearly all of them.
heat-producing

They are the rieh,
With these
qualities in mind it is not a hard matter
to check up your stock and see what is
lacking.
Advertising for Winter.
What should be advertised in winter?

articles.

Nothing is easier to answer than this
question and yet look over your ads. of
the winter previous and see how mueh
space has been wasted on goods whieh
are not, and probably never will be ia
much demand through the cold weather.

In the first place the advertising
might be divided under two main head-
ings, seasonable advertising, specialties
for Christmas, ete., and recular adver-
tising. Under the first head come natur-
ally all the extras in vogue at festival
times, such as the turkey and eranber-
ry sauce. These should be featured
daily during the time of greatest popu-
larity.

Under the heading of regular comes
the placing before your buyers of lines
they must have at all times during the
winter. As this list is large there are
almost infinite possibilities for variety,
both in window and store display, and
in newspaper publicity. Just here i:
may be said that too mueh stress can-
not be laid upon advertising co-opera-
tion. Display the goods in your windows
that you tell your eustomers about by
other methods. Systematize your adver-
tising, making the various branches all
work in harmony.

It you say in the newspaper that an
especially fine lot of olives have arrivea
do not make an oatmeal display in your
window. That is a mistake very often
made, grocers seeming to think that as
many lines as possible should be featur-
ed. One feature, and be sure to make it
an attraetive one, will make more trade
than a scattering of half a dozen differ-
ent ones. In this regard, however, care
should be taken to make changes fre-
quently. The oftener the better. Possi-
ble customers lose interest if one line is

2y
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skown too long. Variety is always 4i-

tractive, but make this variety show one

line at a time and many to the month.
Look After Perishables.

There are many lines in every grocery
which are susceptible to outside infln-
ences. For instance, butter, eggs, apples
and cheese. Are your storage plans equal
to looking after them properly? A loss
of a barrel of apples or a few pounds of
butter will knock the profits down rapid-
lv. With modern knowledge on the sub-
Jeet of proper storage, there should be
little difficulty in keeping winter perish-
ables properly. Potatoes will freeze if
left exposed in our elimate, and will
sprout if left in a damp place.

Just here it seems a good place to give
a simple method of preventing the lat-
ter. Make a strong solution of ordinary
salt in a tub. TUse an old wicker or
wire basket and immerse the potatoes
for a minute or two in the brine. With
ordinary conditions the potatoes will not
sprout.

The Christmas Trade.

The grocers” harvest is before and dur-
ing the Christmas season. Preparations
should be made well in advance for re-
member, it is the jobers’ busy time as
well, and ‘“‘rush’’ orders even are not
always delivered when their non-arrival
means the loss of sales to the grocer.

If a line is running short, steps should
be instantly taken to see that it is re-
plenished in time. If customers cannot
get what they want from you. they do
rot wait long at a time of year when
everyvthing is done in a rush. It may
cest you your customer eventually, if

sutisfactory treatment is found else-

. where.

Provision for extra help should be
made early, and also an advertising cam-
paign laid out. Nothing should be left
to chance at this, the most important
time of the year to the groeer. Christ-
mas is a time of free buying. Luxuries
and expensive lines are used more gui-
erally than at any other time. System
In a grocery is never more apparent,
cither for its presence or its absence as
at this season.

Looking Still Further Ahead.

Easter 1s a long way ahead but still it
is another important season to the gro-
cer. Eggs, are of course, the feature of
all Easter displays. Preparations away
ahead are necessary to be sure of your
supply. A shortage simply means so
many dollars out of your pecket and
into your competitor’s.

Attractive ege displays can be made
cheaply, owing to the colored egg desire
at that time of year. A few dyes and a
little thought will go far toward the
making of attractive windows at this
season.




Practical Methods in Retail Stores

_Making Use of _Readers in New Brunswick Newspapers—Wall Paper and Hunt-
ing Se:_zson Window Dressing—Vegetable Display for Thanksgiving—Special
Confectionery Counter for Christmas—Toronto Grocers Invest in Handsome

Display Baskets.

N. B. Grocers Using Readers.

Sackville, N.B., Nov. 3.—It is appar-
ent from a perusal of the Maritime
newspapers that the grocers down this
way have awakened to the value of
rnewspaper publicity. In addition to
carrying larger space in the regular ad-
vertising columns of their loecal papers
they are using a lot of readers in the
local columns. The following were taken
from a Sackville paper:

‘“The grocer who is most anxious to
‘“make good’’—to replace every unsatis-
factory thing that goes to a patron, if
the complaint has one per cent. of rea-
son in it—ought to have your trade—
oughtn’t he? Call and see Burwash
Robinson, Middle Sackville.”’

““When a new idea in food comes
along—and is a good one—you’ll find
the store of the Sackviile Hay & Feed
Company bringing it to you while it’s
new. They’ll keep you up-to-date.”’

“If you wouldn’t invite your friends
to a ‘cheap’ restaurant, why should you
entertain them with table food at your
home which comes from a ‘cheap’ gro-
cery? The answer is: You shouldn’t.
Buy your groceries from J. E. Hickey.”’

While these serve to draw attention
to the stores, they would probably be
productive of much better results if the
advertisers made mention of some spe-
cial line, naming the goods and the price.
Instead of direeting attention in a gen-
eral way, they would then impress on
the reader that so and so was selling a
certain line at a ecertain price. Of
course, the price should be attractive
enough to ensure the interest of the
householder who reads.

Dressing Wall Paper Windows.

Toronto, Nov. 3.—Wall paper windows
ought to be given some attention by
those general merchants who handle wail
paper. The large stores are making this
departmen: prominent by constant dis-
play space.

A recent instance of this was given
by one of the large Toronto department
stores, and the window attracted much
attention. The arrangement was some-
thing like this: Three or four stands
of about seven feet high were used at
the back of the window on which the
paper was laid down flat from top to
bottom. On one side of the stand was
draped a piece of silk or material ap-
propriate to the paper used, and by gath-
ering this material in at the top of the
stand and falling to the floor, it pro-
duced the required effeet.

Trimmed a Hunter's Window.

Midland, Ont., Nov. 3.—The window
of J. B. Horrell & Son’s grocery depart-

ment was recently trimmed to call at-
tention to the hunting season.

In two corners of the window were
evergreen trees, between which were
situated the tent and cooking utensils.
Over wood ready to light was hung the
iron pot used for boiling water. pota-
toes, ete., while to one side was the hunt-
er’s larder, and standing up against the
tree a number of rifles. Tobacco and
pipes were also in evidence upon a table
and ready for use after the day’s hunt
when the men sit around the fireside
and tell yarns of by-gone experiences
on the hunting grounds. Autumn leaves
formed a part of the scene, indicating
that Jack Frost has been at work, and
winter is drawing near.

To Protect the Valuables.

Chatham, N.B., Nov. 3—W. S. Log-
gie & Co., of Chatham. have installed
in the rear of their grocery department
a large vault, two storeys high, 8x11 feet
outside, and 5x8 feet inside. The lower
vault is six feet high and the upper one
nine feet high. The construetion is brick
and conerete, with an air space between
the inner and outer walls, and so ar-
ranged that a stream of water will pass
between the two. It is desizned to take
care of the cash and valuables of the
firm.

Thanksgiving Vegetable Display.

Chatham, Ont.. Nov. 3.—A window dis-
play devoted to Thanksgiving vegetables
was arranged lasf week in S. Bullis’ gro-
cery.

The bottom of the window, in the fore-
ground, was filled with eranberries. Be-
hind these, vegetables of various kinds,
including tomatoes, onions, cauliflower.
cabbage, potatoes, turnips, carrots and
squash, were banked. In the rear, on
a sort of shelf, were shown two prize
pumpkins, each well over 50 pounds in
weight. The disp’ay was helped out by
small sheaves of wheat at the corners,
as well as a few wheat straws in the
foreground.

Bought Fancy Display Baskets.

Toronto, Nov. 3.—Some of the mem-
bers of the Toronto R. G. A. recently
took a pleasure trip to New York, and
while there incidentally picked up some
new ideas. W. C. Miller, David Beil
and D. W. Clark purchased a number
of fancy baskets, which they will use for
disp'aying fruit, such as oranges. lem-
ons, Malaga raisins, ete. The baskels
have been made in the shape of auto-
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mobiles, boats, vehicles, ete., and will
certainly show off the displays to per-
fection.

Moving Barrel Was Used.

Bracebridge. Ont., Nov. 3.—The gro-
cers here did ecredit to themselves in
window decorations for Thanksgiving.
One row of windows that attraeted much
attention was that of Kirk Bros. The
main window showed a foundation of
apples, and above was placed a swing-
ing barrel, decorated with large, rosy
snow app'es, with an electric attachment
that kept it in motion, like the pendu-
lum of a clock.

This idea might be worked out in a
Christmas window.

OUGHT TO BE EVERYDAY
METHODS.

F. & J. Morley, of Sydney.
N. 8., are strong believers in
the power of salesmanship to
sell goods not actually demand-
ed. One of their methods is
to have an order-taker talk up
something special while he is
out for the regular orders of his
customers, who do not come to
the store. This has been used
with splendid results.

The members of this firm are
warm supporters of salesman-
ship in its various phases, as a
means of selling extra goods.

In speaking of it to The Gro-
cer they say: ‘‘We appreciate
very much your efforts in get-
ting down to bed rock in the
business methods of the grocers
of Canada.

‘‘While we have some
good methods in use. yet we
must admit in our own case that
most of these ventures are large-
ly hap-hazard when they should
be our every-day methods.

‘“We feel that The Canadian
Grocer will have done us, as
well as the other grocers of the
Dominion, a very great service
if vou can from time to time
stimulate ns to become sa'es-
men who will be able to create
demand for goods as well as
supply them.”’




Big Friday Oyster Trade.

Hamilton, Ont., Nov. 3.—A special ef-
fort to sell oysters is made by one of
our local grocers every Friday. While
he never misses a chance to inerease his
business in this regard, still his Friday
method is of special nature. He ecalls
attention to oysters on a blackboard in
front of the store, and sometimes heo
devotes newspaper space to it, and now
and then he arranges a window of the
paper containers in which the goods are
delivered to customers.

He tries to combine selling, his forces
concentrating for that day upon oysters.
By neglecting this method once he dis-
covered a falling off in sales, and there-
fore that his customers had to be edueat-
ed to buying oysters. He adopted this
idea about two years azo, and has found
it to work satisfactorily.
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Winter’s Potato Supplies.

Brantford. Ont., Nov. 3 —A local groc-
er in boosting his potato orders offered
special inducements to those who will
buy their supply for the winter in one
order. He has received a good supply
of potatoes, and is in touch with the far-
mers, who can forward him as many
loads as he requires.

He promises an inducement to those
who buy in quantities, and the idea is

d out in a
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to sell a whole winter’s supply. The
plan is partly intended as an advertis-
ing idea, for he announces it on a store
blackboard. He began this method sev-
eral years ago and now has it working
like a system.

the people in the district are now well
acquainted with them. He asserts that
the sale he has built up was largely due
to the quality of the pickles, and all he
had to do was to make the first sales.
After that it was comparatively easy
sailing.

Created Demand for Pickles.

Toronto, Nov. 3.—R. Bell, a Yonge
St. grocer, Toronto, is a firm believer
in the value of salesmanship in his stora.
Although only a young man, and there-
fore not long a proprietor, he has had
a number of experiences which have sat-
isfied him that for the most part, his
customers depend upon his adviece re-
garding goods, and it remains almost en-
tirely with himself whether he shall
handle a certain line of goods or not.

One particular example was that of
a particular brand of pickle. A whole-
saler asked him to stock it, but the pro-
position at first did not look good, be-
cause of the fact that he had had no de-
mand for them. Finally an agreement
was made in which Mr. Bell took no res-
ponsibility, the wholesaler aceepting it
on account of the fact that he was trying
to introduce the goods.

Mr. Bell first tried them himself, and
afterwards he put his own ability as a
salesman behind them. To-day they are
the best selling pickle in his store, and

Special Counter for Xmas Sweets.
Peterboro, Nov. 3.—During the rush
season around Christmas time, R. C.
Braund, a local merchant, prepares =
special counter of eandies, nuts and
fruit, and secures a young girl to look
after the sales. He has carried the idea
out on a fairly large scale, having all
kinds of nuts and candies that are asked
for in the Christmas season. Faney cho-
colates in boxes, cream and other kinds
of candy are included. Oranges, dates,

figs and other fruits are also shown.

Under the care of a smart girl this
booth has proved successful. A prom-
inent part of the store was set apart
for it, and one of the reasons of its
suecess was the fact that it was out of
the ordinary. More attention was paid
to the season’s dainties because Mr.
Braund gave them more prominence, and
felt that the demand for these zoods at
that time of the year warranted a me-
thod that was out of the ordinary.

This Illustration shows the Importance the Star Provision Co., Regina, Sask., Place on Their Confectionery Depart-
A Separate Section is also Devoted to Provisions.
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INCREASED SELLING POWER.

As our readers all know, the special
number issued last weck featured ‘‘The
Selling Power oi the Dealer.” In it
were given particular instances showing
how dealers in various parts of the coun-
try have realized their selling possibil-
ities and utilized, with good results, per-
sonal salesmanship as well as other
selling forces at their command

In view of the interest it has already
aroused, it was our intention to publish
regularly a department dealing solely
with this phase of the retailer's business
But on second thought, since everything
a merchant does tends to either increase
or decrease his selling power, therefore
practically every article will bear on
this important question

We believe that the aim of every re-
tail merchant ought to be directed along
the lines of increased selling power and
‘rust that all will co-operate with us in
presenting the possibilities that are
available to bring about such a result

THE AGREEMENT-BREAKER.

Some time ago nearly all the grocers
on Roncesvalles Avenue. Toronto, sizned
a petition to elose their stores at seven
o'eloek. but it held only for a few days.
Now there is a zood deal of talk about
those who first broke the agreement, and.
of eourse, each one is innocent and the
other fellow is guilty.

The Canadian Grocer has many times
shown that where early closing has been
given-a fair trial it has met with sach
favor that the merehants would und-
no consideraticn go back to late hours.
evenings of drudgery, no time with the

THE CANADIAN GROCER

family, big expense with fuel and ligh:,
and the meagre transactions that usunaliy
take place afier the hour of 7 o’clock.

An instanee of this was shown in the
special number of last week. A retail
dealer pointed out that early elosiug
changed the grocery business from a
drudgery to a joy, so far as he was con-
cerned. and he gave it his unqualified en-
dorsation.

The first great difficulty is getting
unity among those coneerned. When
onee this has been brought about eaeh
must be eareful not to break his agree-
ment; he must not worry over the busi-
ness when the store is locked. nor trauble
himself about alleged trade that is being
lost. Let him enjoy life the remainder
of the day as e pleases, for he deserves
these few hours of freedom.

If the man who breaks the agreema
could—as the bard Burns would put i
—=see himself as others see him, he wonld
think twice before he acted.

FLOUR EXPORTS INCREASING.

For the nine months ending Sept. 30
1908, Great Britain imported from Cai
ada 993.228 ewt. of flonr: for the same
period in 1909 the quantity was 1.282.300
swt.., and in 1910 it was 1L9S0586 ewt.

This illustrates that Canada is forging
ahiead rapidly in her exports of flour to
Gireat Britain. Ow the other hand, Unit-
ed States is falling behind, the quantit)
in 1910 being more than a million ewt
below 1909, and about four million ewt.
!l"‘l«!\\ ]“(\\

HOG PRODUCTS DECLINING.

A study of the provision market jusi
now ought to be made by every dealer.
So far as heg produets are eoncerned it
will be obhserved that the market is sag-
zing.

During the past month the priee of live
hogs has declined in Toronto $2.35 per
ewt. At the beginning of Oectober it
was $0.25: now it is $6.90. This is due
fo inereased receipis, and has had the
offect of lowering the prices of bacon.
ham and lard. This week lard deelined
a quarter of a eent: bacon is down a
cent, and hams about half a cent, The
whale tone of the market is downward
and buving in the near future should b=
carefully done.

The receipts of buiter and cheese are
mueh larger than last yvear. but it is dif-
ferent with fresh eggs. which are gradu-
ally becoming searcer and higher in price.

COURTESY IS REPAID.
Courtesy is a great selling factor. In
the modern merchandising, the man who
takes this means of pleasing his custom-
ers is banking on a sure thing
There are numerous instances which
prove, that exercised in the most or-

Jo

dinary way, this quality always repays
in kind. The merchant who on a rainy
day loaned his customer a brand new
rain coat in order to enable her to reach
home, not only made a sale of that coat
the next day, but also put that custom-
er in a most iriendly attitude towards
his store. KEvery day multiplies instances
of this Kkind.

PREPARE FOR CHRISTMAS TRADE.
While many grocers have already be-
gun their preparations for the Christmgs
season, vet there are some who believe
in letting it take care of itself to a con-
siderable extent, buying as they need ar-
ticles, and then they wonder why it is
their competitor seems to be doing such
a rushing trade.

Why is it? The answer is simple
People have found that he is the man
who is prepared to give them imme-
diately all the lines they need at this
festive season, and that the other man
may have to put them off until he can
lay in a supply. That is not good busi
ness—to put ofi a customer who wants
an article for a certain purpose at an
carly date. It is a simple matter to
lay  plans for trade. Only certain ar
ticles are in especial demand at that
time. Turkey, with its garnishings sucl
as cranberries, choice dried fruits, peels
nuts, oranges, etc, go to make up :
list that every grocer should be familia:
with

The only mistake that is made is i
not being beforehand. See that vou arn
not making this mistake.

FORGOT ABOUT GOODS STOCKED

The representative of a manufactu
ing firm tells a story of a groeer wit
whom he left a case of goods, with ti
understanding that the groeer would dis
play them and make some effort to s
them.

The traveler on his seecond trip fon
that the grocer apparently had forg
ten him, as he 'did not see any on
shelves. However. he hoped thai
zoods had been sold, so he said: “* Wi
how has — been selling?”’

Thae grocer looked puzzled. He se
ed to reecall -the name, but he was |
sure of the nature of the artiecle. 7T
traveler explained its nature, and
eroecer seratehed his head in an endeay
to colleet his thoughts. Finally he ¢
ed to his elerk.

‘“Where is that box of ——-?°’
asked.

But the elerk did not even Enow i
the goods had ever been in the sto
Finally the grocer began to search ui.
the eounters and found the box jus'
he had left it on the traveler’s prev:
visit. The grocer had put it ander !
connter, probably with the intenticn
doing something in the future, hui
soon became lost in his memory, Wi
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other ideas. Nobody had asked for it ————’s, naming a large departmenta]l KEEP THE WINDOWS LIGHTED.
and he did not use his selling power. store in his eity. Now that the days are growing shorter
Goods that are to sell should be dis- Who will deny that such a statement  the question of lighting the show win-
played and talked up to customers. In was a strong advertising talk for the dows again becomes an
fact, the more goods displayed and the big store? As a matter of faet, he was tion.
more neatly are they aranged, the greai- <elling the bulk of his goods as cheaply In a ecity of about 15,000 population,
er m.lmbcr of sales may be expected. as the departmental store. But he hud cne evening recently, The Canadian
Tmagine the traveler’s feelings when L just noticed in an advertisement that Grocer noticed that many of the win-
found his goods untuu('hgd. the price of a particular article was ent  dows of groeery stores \\Tere dark. At
by his competitor, causing him to give first thought we eoncluded that there
vent to his injured feelings, and leading must be something wrong with the in-
CUTTING OFF CASH DISCOUNTS. his customers to believe he was over- candeseent cireuit, but we were inform-
One of the causes why cash discounts C!Arging them. : ed that it would be very unusual if the
are allowed so Sparingl\: b anufactr- This is an-example of. lack of judg- ~h:rc fronts were illuminated.
ers and wholesalers, is the abuse which ent. He might have said that the de- The retailers of the city in question
has been made of them by wholesalers Partment store was cutting prices in a are leaving idle ore of the best and
and retailers in the past. : few cases, but that this was one of its cheapest advertising mediums that is
methods to attract trade; that it made open to them. There, as everywiere

important ques-

[AS TRADE.

already be-
he Christmas

who believe
sell to a con-
they need ar-
er why it is
pe doing such

For instance if 10 days were allowed {
ob 54 acrissitin whulv'sal(-r Sl petail- biz profits on t.he roods sold thruugh f'lso.' many I.)m'ph' pass down the streets
er would frequently demand the discount zetting people 1-11t0 the store; that ' n f"“ e\'cmn;:.nnd. if given an oppor-
should the account not be paid for 20 demanded cash in every case; that it tunity. the ladies would look for inter-
days : if 30 davs were the limit they (0es not give the personal attention sup- esting offerings in the windows. They
wduld Bt L 'di:\'cr)unt 50 and (_“_'“ plied by the retail dealer. ete. have more leisure then to do so than
ot aood busi 90 dajf's gn(l so on. The threat was used .'”“” was left ‘}"-“‘i‘]- and th‘.‘ "‘i".‘j ‘1“;'“"-"‘_}1'(‘ ‘?")'~ 3 ; :
- whio Wants that if it were not forthcoming they lh).n*_’ that _sh_ou'ldn t have been ;Qald was  In nn»_mnnu-:ﬁxnn we might mention
at a knew where they could get it. said. Tt diminished that dealer’s selling tine e¢xperience of a Montreal trimmer.

v is simple
g is the man
them imme-
need at thi:
¢ other man
until he can

urpose : Fe . .

le matter to Just now the New York Wholesale power. As an experiment he put in a display
v certain ar Grocers’ Association is taking up this Judgment is a necessary attribute iu Saturday evening, of goods to be sold
mand: at that question, its secretary having recently the retailer’s business. Monday morning at eight o’clock. The

_— plan was so suecessful that he continued

EDISON’S NEW INVENTION. it for some time. The windows sold the
Thomas Edison recently made the <00ds without any other advertising.

statement that the time would come

“From eflforts made by this office in  when stores wonld be reduced to slot

s made is b regard to obtaining better discounts achines, thereby the purchaser would

that you ar

sent out a sharp letter to the members
criticizing severely the action of those
who make such demands. The letter wus
as follows :

rnishings sucl
fruits, peels
) make up
Id be familia:
THE MERCHANT LOSES.
In a case tried at Toronto recently
from the manufacturer to the iohber we simply have to drop a coin in a slot. turn @ collector for a weekly payment mer-
are inclined to believe that more liberal ., yandle or press a button and he would chant was freed because he was charged
discounts are frequently withheld by man- .. ..ive his money s worth of the zoods with stealing money from customers,
ufacturers on account of the inconsis- }.1ind that slot. which sums he failed to turn over to his
tency of some jobbers failing fo appre- On account of Edison's prominence as  employer.
a grum-'rv\\." ciate the fact that ten days does mot . o oo 0 41is storv has spread wide- H. C. Macdonald, the prisoner’s law-
yods, with I“ mean anywhere from fifteen ‘o thuiv Iv. and even has been }'(‘[)l'ndu(’('d in Ene-  yer, said: ‘‘I submit there is no ecase to
eer would di- days. lish journals. Recently in reply to a 20 to a jury. The evidence put in only
effort to = ‘““Cash discounts are given by the man- |.tier on this point, he said: *“My plan shows that this man had collected cer-
ufacturer for the special inducement of ;. only a scheme for selling coal and tain sums of money from these witnesses.
payment in ten days, and the jobber is p,.. pecessities of life to the poor in  That was his duty. He was paid for it.
no more justified in deducting the cash ... (ume <o that they will get their He was hired by his company to colleet
discount after the ten days have passed kol worth of ccal, ete., at the ear- those sums. He eannot be found guilty
»pedf that ¥ than the manufacturer would be in 1e- . . price plus enough to cover rent, at- of stealing money from these people.’’
»sald': Wi tainiqg twa per cent. of the goods after tendance and repairs.” “‘That is so0.”’ said Judge Denton. ‘‘He
ng?’ the bill had been rendered. Those who read the first story and were did not steel any money from these
ed. He e ‘“A square deal between the manufac- aequainted with the econditions of the people. The Crown has no case, and the
it he. was turer and the jobber is necessary if busi- .. .ory husiness, referring to it in par- jury will bring in a verdict of not
article. ness is to be conducted on legitimate 3
ture, and lines, and we feel every wholesale grocer
n an endea\ will assist this office in its efforts to ac-
inally he ¢2 complish beneficial results.”

8§ STOCKED

manufaetu

nd trip fou
y had forg
e an}" on

ticular. felt that the idea was a far ery guilty.”’

into the future. In the grocery store The point is an interesting one as it
the most important feature is not the incidentally decides who is the loser of
stock or the fixtures, but the grocer him- the moneys misappropriated by the
self. and he is beginning to realize this eolleetor. The customers having paid
faect more and more. to a duly accredited representative of

A LACK OF JUDGMENT.

yen Know |
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1e box jus’
eler’s prev
t it ander !
e intenticn
future, hui
memory, Wi

When a merchant admits he cann«.t
compete with a mail order house, re
commits a serious breach of trade eti-
quette.

Not very long ago a grocer was heard
to say, in a bitter, grumbling tone, with
two or three customers in the store, that
he didn’t understand how it should be,
but he could not sell as cheaply as

Not only that. but there are those. too.
who are beginning to be impressed with
this faet. although they have not admit-
ted it in the past. Stranger things than
that whieh Edison spzaks of have come
to pass, but the greeerv store withont
the personality of the dealer does not
seem a possibility in present-day life.
It cannot be expected for several genera-
tions, at any rate.

£

the merchant, are freed frem further
responsibility and the loss must be sus-
tained by the merchant.

Manufacturers and jobbers of Chiecago
are arranging for a conference at which
trade questions will be disenssed. It is
expeeted that the questions of ‘‘manu-
facturing jobber’’ and ‘‘direct selling’’
will be taken up.
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prices which ruled having unquestionably

caused the consumption to be curtailed. 4
Part of the expected increcased produc-

tion will be needed to fill depleted invis-

Year’s Imports of Sugar Into Canada

, Some Int;resting Figures Which Indicate Gradual Advance of

ible stocks, but the indications are that
Sugar Consumption in This Country—For Year Ending March tnere will be enough surplus to cause low
Y 31, 1910, it was More Than 16,000,000 lbs., or 8,000 Tons Ahead prices., which will induce a large increase
| of Previous Twelve Months—Our Sources of Supply. in consumption the world over.”
: <
Sugar statistics/showing—the imports would be reduced to less than 991,543 A Philadelphia retailer was recently in‘
into Canada dafring the year endi'n_g E;’"s (stock 'Sept_ 1, 1909) at the end of fined $200 for a breach of the Pure S0
March 31, and comparisons made with C};gck"admga_”;'.‘ lunlgss consumption was .04 law. He sold egzs which were =
previous years, bring out some interest- cd by high prices ; as it turns out, adiosicd st S Socd  Tn off e :
ing facts. They tell of the sources of ‘€ Year closed  (September 1, 1910), #djuged un t for food. In other words on
su?:nr coming into Canada, the quantity with stock of 1,086,403 tons, the high they were ““rotten.” the
from each country under the different ‘?.0';
tariffs, and indieate the gradual advanece £
in eonsumption during the past ten years. SUGAR ENTERED FOR AOME CONSUMPTION.
A resume of the latter shows that for FISCAL YFEAR ENDED MARCH 3lst. 1910. {’Q,F
the year ending March 31, 1910, the su- - d-'!l‘
i gar entered amounted to 497.788,481 Ibs. Above 16 D.S. and all Refined ”-;S
! Figures for the preceding year were 481.- General Prefer. Total €
540.640, a difference of more than 16,- Tr:"“ Tariff ces
: 8. bs. bs. ren
4 000,000 1bs. The inerease over 1908 Great Britain ............... .. 29.874 33,560,542 33,590,416 o
: amounted to more than 30,000,000 Ibs., B. Guiana ....... 11985 119,895 v
3 ; and over 1901—ten years ago—over 161,- B. W. Indies 54,955 55.666 »*“'t’
= | 000.000 lbs. The only year during the Hong Kong .. 1,144,940 C”I
Ve ten to show a decline from the preceding -'\‘;l!.it.-ﬂuugury 54,340 -?3‘
(3 ‘ was 1905. the fizures being 346,752,598 LF““ 431,294 101
: j : § e i I s iy lasies 35,013 surn
- § { Ibs., as compared with 390,544,660 Ibs. e o LT o wics
! ‘ of the year before. BL P e i 400 N
Out of the 497,788,481 lbs. mentioned United States ........... 51,534 1€
above 153,855.545 were entered under :;.r(‘
- the general tariff, and 343,932 936 under 1,749,386 33,735,392 35,484,778 st
s the preferential tariff. No sugar has - gnf
come in under the surtax tariff since et
1907, when for nine months up to March SUGAR ENTERED FOR HOME CONSUMPTION. i
31, the amount was 3,784 lbs. This was FISCAL YEAR ENDED MARCH 3ist, 1910. ‘}"‘
4 the time when the fiscal year was chang- Not Above 16 D.S. ser
d; 1 ed from June 30 to March 31. General Prefer Total h‘(:lr
‘ The figures for 1910 also point out 'Tr::.'“ ;-J\‘r‘lﬂ a {:v
that the imports of sugars into Canada B e e = e Rl S e 017,298 34,047,298 —
above 16 Duteh Standard, under both B. E. Indies 96,840 96.840 e
the general and preferential tariffs, e R RS e L i A S S S ORI s e A 121,772,024 121.772.024 “‘“”
$ amounted to 35.484,778 lbs.; those not B. W. Indies . 381077 146,240,873 149,421,950
i above 16 Datch Standard amounted to }';'l";‘““'”‘d“ L BONS) 00,509
,f‘ e | 409 081,796 'bs. Considering a popula- S : :J;‘:%qf;:' 1’;:2:1_ ]
’i' : tion of 7,000,000 in Canada, the amount Cotit. A Biates e 1.530.'5;; and
i 9 per capita would reach 71 Ibs. R B T e S e e e By ‘
- The tables shown herewith, compiled Danish Wost Indles ............. cooocioin Lonissinininainn sommisn asorss 3,197,034 3,197,034 the
! bv Wallace Anderson, give the fizures on Dutch E. Indies ....29,005,654 29,005,654 hor.
imports from the different countries. ;){‘;ll'l:r‘:“ff"f._' 'ls;:'i::,;’ ;;}:gg{ an¢
l:rru ...... s ... 1,464,400 1,464,400 her
- i TO CAUSE LARGE CONSUMPTION. San Domingo . -~-34.354,491 34,354,491 s
i United States 13,563,970 13,563,970
i - e npe
Enough Survlus in Sugar to Result in 98,884,252 310,197,544 409.031,79: be
0N PEtE TR g R CREL e T R T e e e R - — sha
% b The new cane and beet sugar crops of SUGAR ENTERED FOR HOME CONSUMPTION. t)](,‘
£ the woild give promise of an enormous FISCAL YEAR ENDED MARCH 31st, 1910 o
total vield, estimated to outturn pos- ; ¥
§ sibly 1,755,813 tons more than those of RAW SUGAR when imported to be refined in this
k last season. This, at any rate, is the Canada by Canadian Sugar Refiners under tre
opinion of Willett & (;i—a.‘-_ They say provisions 01_ Tnfiﬂ hc?ns 1353 and 1350 General Tariff
further : “‘In the 1909-10 campaign the This refers primarily to imports for account
14 production was iu tons :(—(Cane, 8,302,- Domestic Beet Sugar Factories.
e 592 ; FEuropean beet, 6,138,000, and Aust.-Hungary ......... srsnsessses
et American beet, 450,595 ; total 14,891,- BE'gIUm oo : To
(i 187, while for the new season (1910-11) Cent. Am. States . abl
A the estimates are:—Cane, 8,502,000 ; Cubl oovciiecss e e
p2 o ‘ European beet, 7,700,000, and American Dutch E. Indies .............. Sha
t 3 beet, 445,000 ; total, 16,647,000 tons. Germany ...
“It is interesting to note that last SN \\'h‘:
season the cane sugar crops of the world TOLAL ocvivccvsntonsnss wsnsssscssnssssnss susosssssnsssns sossssersmransssosasss csssssorsens o e S 53,221,907
amounted to 1,713.997 tons more than GRAND TOTAL. s. as
the beet suear production, but the pros- General Tarift s . ST = IR SRR crrssnssnesnssieenes 153,888,545 tre:
: pects are that next season the cane e R T IR Rk P R R ORI 8 LD ST e SSU DI S R . 343,932,936 ¢
b ¢ crops will prove to be only 357,000 tons ———e el
' larger than the beet erops. 497,788,481 kst
Last year at this time thcy estimated
' that the stock in principal countries




uestionably
+ curtailed.
sed produc-
leted invis-
1s are that
) cause low
ge increase
1!.')l

as recently

the Pure
vhich were
ther words

Total

bs.
13,590,416
119,895
55,666
1,144,940
54,340
431,294
35,013
1,280
400
51,534

35,484,778

Total

tbs.
34,047,298
96,840
21,772,024
149,421,950
8,040,509
1,745,037
386,435
1,530,545
3,197,034
29,005,654
1,182,542
3,273,067
1,464,400
34,334,491
13,563,970

109,031,7%.

al Tariff

. 6,484,582
. 6,633,181
. 589,007
. 2,163,398
.10,779,877
.26,571,862

53,221,907
hs.
153,855,545
343,932,936

497,788,481

How B.C. Association Watches Credits

Constitution of the Grocers’ Association in Vancouver—Terms
Under Which Members are Admitted—Card Used on Which
Applicants for Credit are Rated—The Questions Asked and

Information Desired.

Since so many retailers are interested
in association work, constitutions of as-
sociations already formed ought to be
read with interest and profit. The fol-
lowing is taken from the constitution of
the Vancouver, B.C., Retail Grocers’ As-
sociation, and contains speecial informa-
tion on how credits are looked after:

“In order to foster and maintain a
permanent social feeling among the re-
tail grocers of Vancouver; to obliterate
distrust and inspire confidence among
the members of the trade; to eorrect ex-
cessive and unmercantile competition; to
remove by concert such evils and cus-
toms as are against good policy and
sound business principle—whether it be
cutting of prices. selling of the whole-
sale house at retail, improper house to
house peddling, the distribution and con-
sumption of adulterated and unwhole-
some goods, the use of fictitions labels,
the use of dishonest weights and meas-
ures, or whatsoever the evil may be; to
disseminate useful information; to wateh
and influence legislation towards the
better protection of our ecapital; to
assist our members in colleeting delin-
quent aecounts; to encourage the ob-
servance of the Sabbath and all lezal
holidays and to obtain results which ex-
perience have proved are not attainable
by individual or divided effort; for these
reasons we hereby resolve ourselves into
an organization to be known as the Van-
conver Retail Groeers’ Association.”’

Admission of Members.

The regulation. regarding membership
and dues reads as fo'lows:

““Any person dealing in groceries in
the retail business is eligible for mem-
bership and entitled to the protection
and privileges of the association.

‘A person having applied for-mem-
bership in this assoeciation shall, if there
be no objection, have his name placed
upon the roll at onee: but if there shall
be an objeetion to him, the members
shall proceed to ba'lot, and should there
be five negative votes east the applicant
shall be declared not elected.

““All firms applying for membership in
this association must deposit with the
treasurer an admission fee of:

Clasg A 00050
Clase B oL 50

Class €5 20

To take the form of a demand note pay-
able to the treasurer, a receipt for which
shall be given by the seeretary.

““The executive sha'l deecide as 'to
what class the applicant belongs.

““The admission fee to be considered
as a deposit and held in trust by the
treasnrer as a guarantee of good faith.

‘“The dnes of members shall be due

and payable on the first day of each
month.

““The dues of this association shall
be $2 per month.”’

When Credit is Asked For.

The association supplies members with
cards, which are to be used for the pur-
pose of recording the statements of eus-
tomers desiring to seeure ecredit. The
card, which is about the size of an or-
dinary post card, reads as follows:

““For the purpose of obtaining eredit
I make the following declaration +
Myl name. G575 L
Present address, No.
Tenant or Owner?.. o i Se
My (husband’s) present occupation is

Where nmp!ir._\';'(‘i ......
I will pay on

hnmmt of eredit wanted

At what groecery did you last trade on
0T G

I do not owe any past due accoun 13 ro
any other merchant.

““No honest person will be offended at
any reasonable precautions in the ex-
tending of eredit. The above questions
are only fair and reasonable.”’

Reports are later submitted to the
secretary of the assoeiation, and in this
way a statement is at all times available
regarding these who have applied to ansy
member of the association for eredit. Tt
is searce’y necessary to remark that this
information is only eiven to those who
are members in good standing.

Instructions re Rating.

Special instruetions have been issued
regarding the making out of reports to
be snbmitted to the seeretary. They
read. in part, as follows: .

“With every name be sure to state
customer’s occupation, sueh as banker.
lawver, dentist, merchant, mechanie, car-
penter, contraector, mason lahorer, clerk,
salesman, ete. :

‘¢ Accompanying emplove’s oecupation
if possible, state by whom employved.

“Under general habits, state if ens-
tomer is lazy, uses intoxicants, gambles
or has anv other habits that tend to
make app'icant unsafe risk.

““We espnecial'y urge the exereise of
careful indement when rating enstom-
ers in order to avoid injury to eustomers
or merchants. (Do unto others as you
wonld have others do unto vou.)

‘“Rate vour credit customers entirely
according to vonr honest experience, in-
dependent of all others.

““Allow only a trusted and experienced
employe to prepare eredit rating report,
and positively forbid all others aceess
to your eredit rating paraphernalia.

33
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‘‘As far as you know, please note at
bottom of your report any change of
address of your ecustomers, cspecxally
such as have moved away from the ecity.
Give post offize address if- possible.”’

PRICE OF COFFEE KEPT UP.

Brazil Government Bought in Surplus

Four Years Ago to Await the
Lean Years.

Within eighteen months the price of
coffee in the prjmary market has ad-
vanced seventy per ecent. Four years
ago the coffee growers of Brazil were in
a fair way to ruin themselves by over-
production. The yield of their plant-
ations outran the world’s demand. It is
a deplorable economic fact, as one
writer puts it, that the world will re-
ward yon with affluence for producing
less than it wants of a given article, but
break you for producing more than it
wants. The price of coffee sank to a
point that brought loss to the growers.

To save the industry, Brazil borrowed
seventy-five million dollars for the pur-
pose of buying up coffee and holding it
off the market until the price should ad-
vance to a given figure; also it forbade
the planting of more coffee trees. For a
good while it looked as if the load would
be too heavy for the government to
carry and that the novel plan would
fail. But on account of a light erop last
year and increased consumption, it now
seems likely to suceeed in its main ob-

jeet of restoring prosperity to the coffee

growers by getting higher priees..

The greatest advances in eoffee have
been in Rios and Santos which are used
very largely in the United States. Prom-
inent Canadian coffee men assert that
these coffees are not extensively eon-
sumed in Canada. They say xhev are
not the coffees demanded by the high-
class Canadian trade. The increased
prices of Rios and Santos have affected
the prices of other coffees. with the re-
sult that there is a general firmness.

INFORMATION FOR BUYERS.
Supplied to the Trade by Sellers.
King Osear sardines, as well as other
produets of the manufaeturers, Chr.
Bjelland & Co., Stavanger. Norway, re-
ceived the Grand Prix (first prize) at the
International Exhibition at Brussels.
This makes a total of seven first prizes.
iwenty gold medals and six diplomas of
honor awarded to this company, which
briefly illustrates the superior guality of
I}nil eoods. Jno. W. Bickle & Green-
ne, Hamilton., Ont., are their agents.
E. C. Phipps, of White Swan Spices
and Cereals. Toronto, was in Winnipeg
recently. looking over the territory with
the local representative, W. H. Escott.

“Now. Johnny.’’ said the teacher, ‘‘if
your mother bought three baskets of
orapes, the dealer’s price being 25 cents
a basket, how much would she pay for
the entire lot?’’

“Nobody couldn’t tell.,”” answered
Johnny. ‘“Ma’s a wonder when it comes
to beating them hucksters down.’
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The Markets—Nuts and Fruits Dearer

Shelled Walnuts Scarce and Price is Advancing—Prunes are Also at Higher

Price and Same Applies to Almost All the Dried Fruits—Higher Prices in Some
Lines Not Unlikely—Beans are Easier—Sugar Not Firm at Last Reduction—

Canned Goods are Decidedly_ Firm.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on Pages Following.

QUEBEC MARKETS
POINTERS-
Sugar— Weak at the deeline.
Tapicea—14¢ advance.
Saelled Walnuits—Higher in the prim-

vov. 3.—With two holidays

1€ ming on {wWo conseeculive
days oiving and All Sainis’ day,
wle has hardly been able to show

via rmal tone of business is. Stil

repori a good pre-Thanksgiving trade
'rs report that buying oi
luxuries was more prevalent than for

some years past.  Even their genera
irade was= a decided improvement o ias
)t'..l

The sugar situation remains the sauc,
with one refinery Se¢ below the other, and
a weak raw market. It seems to be
certainty t will be lower ieve
reached New York i1s now down
$4.60, and the fear of a Uni Stales
invasion will make local refiners caie
ful n Ve a foothold.

Coffee is in mueh the same silnatior
s last week. There is a slightly weaka

tone showing. and it may be that (ke
market will take a break. There is no
reason in present priees, exeept man:pi-
lat CR= are :llh]li to \-1] Py e
vear, evel ~1- uld the Praz

ure.,

ections loecally are improving,
irade generally is satisfactory, and w!

is on a rising market in nearly

1=

all It
Sugar-—The present sugar s:tnation
s el A i~ somewhal pu uliar. One re-

finery continues to quote d¢ higlcr than
te  othe raw m;l:‘l\vr continnes

ongi ere has been a temporary
resovery to a <light degree. Another de

¢line is prophecied, but not until tis

arrival of some of the eheaper raws, now

trans the cheap grades
Ve 4s Ve the meltings at pres-
ent are of high-priced sugars purchasel
eq 11 the season
Syrups and Melasses—Country demand
:nvl,a\-m < on the inerease at lasi,
and 1t the weather eoniinues as cool as
al present. it will stimulai: this end of
he ! ria Syrups a. IWing
el rn 1 well , and

< in boih remain firm.

Fancy Barbadoes molasses, puncheons ..........
o = = harrels .. ..
o e - half-barrels,.

Ohoice Barbadoes mnl:uel. puncheons

ocococoo

cocccceo
LBRRRLVRVRBELY

LF 33434

——oo00o

Tea—Two holidays this weck has made
i a comparatively quiet one. Siill Japans
of the medium grades have becn selling

irly well. The market for Ceyions has

been holding its own fairiy. Clinas are
very slow.

Choicest .04 05

“hoi .08 0%

.03 035

.02 0328

.01 023

.019 02

.01 04

............ .0 o022

Pekoe Souchongs .00 o2

Indis—Pekoe Souchongs . .019 o002

Ceylon greens— Young Hy-o .02 02

T S .02 022

Gunpowders .. 019 o022

China greens—Pingsuey gunpo: . 014 0 ;8
' .02 o

. 030 050

Coffee—The coffee situation is weak-
culvg a little, aceording to iae “trade.
but as yet there has not been anv ma-
tervial ehange, exeept in the tone of the

arket. Evidently the speculators have
either sueee l‘l].twl ill disp-»ainz '\f a '.'Hml
deal of their sarplus or have failed to

in either event the effe:t won'd
be the same, weaker markel.

Spices—Winter demand for (e Christ-
n is now beeinning to be felt,
ml there is a brisk trade passing for
all lines of spices. The piekling trade
nas showed a slacker feeling of late.
Giingers and peppers are firm. though no
acvanee has taken plaee.

mas s

Perlb. Per 1b

Allspice......... 013 018 Gln’er. whole.. 015 020
Cinnamon, whole0 16 0 18 ‘* Cochin 017 020
“ ground015 0 ]9 BENID o sivsisisia nuin 075
Cloves, whole... 018 0 s (1]

Cloves, ground . 020 025
Cream of tartar. 023 032

Dried Fruits—The steamer Jacona, the
second fruit boat from the Mediterran-
ean, has left Halifax, and will arrive 1a
\|< nire n some time this week, Reports
as to » first cargo, which eame on the
'u»]'.»l a, are to the effeet that the fruits
were small, but firm, and of a fair aver-
aze quality. The demand for all lines of
raisins is heavy. and Valencias appear
to be searce. Prices on eurrants are

firmly held. and the demand is brisk.
Currants, fine filiatras, per b, not cleaned. . ... .... 0 08}
2 w» “  cleaned.... 0 074
g Patras, per 1b 0 084
» Vostizzas, per Ib 009§
Dates...... il s N Ak e o s Be 0 054
hau 4ecrown. .. nry FlKu 6 crown 011 012
* Scrown. .. 010 011 * Qcrown. .. 015 014
009
008
1
008
0 054
Raisins—
Australian, per 1b., (w‘rﬂvo) ................ 0084 009
Qld seeded raising, .. ...... sacoossenssnns evee W

4 fancy seeded, 1-1b. pkgs.......... vaas! D

i loose munmbeh. 3crown, perlb... 0 07, 008

= 4-crown, per Ib... 0 00

> sultana, perlb........ .00 010
Malaga table raisins, clusters, pe: 240 560
anends. fine off stalk, per b 5 0 08}
select, per i ¥ 008

> 4crown IR DRI <o 5 o600 m0ss viss oor

Nuts—Shelled walnuts are high in the
primary markets. and are due for an ad-
vance to the retailer. Evidently there
have been no better reports regarding
the erops than the first indieated. one
of the shortest on record. The local
market is short on most of the European
lines and holds firm throughout.

In shell—
L TERER T B CE ARS ty t 0134 0 144
Pllberu Sicily, perlb...... ..011 013
PRIONIORS, PO ID. .coc. covees sovsss sas 0 10}
Tarragona Almonds, per 1b.. ..015 016
deuu. Grennbleu. perlb..... .013 014}
Marbots, perlb...... .. 015 018
“  Cornes,perlb................ ...
Shelled —
Almondn. 4crown lelocwd per b
4 3-crown
ORI o 5ot 5 o sane wrnmen seodnsvssies vrasins
Pean

Rice and Tapioea—The tapioea trade
has been treated to another illustration
of the shert ercp this year by the raise
of a half-cent in prices. This was not
unexpeeted, in view of the very firm
prices prevailing in the primary mar
ketz, and reeent advances in them mad:
it a certainty. There seems to be little
doubt that they will be well maintained.
Rice has been rather disappointing of
late. and there is a weak feeling in the
market. No ehanges are reported i
price.

Rioe, grade B, bags, 250 pounds.. .. 30
w w00 ¢ 300
“ ® w gy w 300
* " pockets 25 pounds... 310
. s 4 pocketa, 124 pounds 32
* grade c.c., 250 pounds 2%
" 1) 00 2%
“ “ LT 2%
» 1 keta, 25 pounds. 800
. - pockets, 12} pound 310
Tapioca, medium pearl 7

Evaporated Apples Evaporated ap
ples seem "to be having fully as heav)
a demand as they have ever had. in spit«
of the present high quotation. There i<
too mueh of a shortage for dealers t
take any chanee of losing the neecessar)
supplies. Demand for export is good
at high prices.

Evaporated apples, prime. ...............cc00unes . 0

Beans and Peas—No changes hav
taken place in beans sinee the recen
decline. At the new figure they ar
only in fair demand. TPeas are quiet a
unchanged priees.

Ontarjo prime¢
Peas, bolling,

S s
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CANNED GOODS

MONTREAL.—Since the
vances there has been no change in
canned goods. Sales are extra good,
however, as the short supplies have made
it necessary for the dealers to lay in
stocks as soon as possible. Peas are
searce, and in view of this a further
advance would not be any surprise.
Tomatoes also are getting more thaun
their share of trade.

In fish, salmon of all kinds is at =
premium, and some lines are almost en-
tirely eleaned out.

Meats are in fair demand at current
prices.
t’eas, standard, dozen..

irer

recent ad-

-

cocovosee
RRTS38S

high in the
for an ad-
ently there
recarding
ieated. one
The loecal
e European
ut.

Cwe N
SRHS

Peas, extra sifted, doze
Pumpkins—3 1b., 95¢. ; nllon £3.00.
Beans, dozen.
(n)rn. dozen.

Tomatoes, dozen (Ontario and Quebec)
strawberries, dozen

#S]

—=—as
S
- —

Pears, 3s, dozen. ..
Plums, Gree
Plums, Lombar:

ottt DD Bk D et Bt et Bt ek ) BD Bt Bt

EIJERR

..... 0134 0 144
..... o on
010

Clover Leaf «nd Horseshoe brands salmon—
1-1b. talls, per dozen
§-1b. ats per dozen .,
1-1b. Hiats, per dozen
Other salmon—
Humpbacks, dozen.,,.. AP S RN e T AN
Cohoes, dozen. . z
0 Red Spring, dozen..
..... Red Sockeye, dozen 2
031 Lobster Futures—
4-1b. fists, dozen, $2.40; 1-1b. talls, dozen, $4.25.
1-1b. fiats, dozen, $4.50

3
3

3
-

s

-
(=)

=828

Minced coll
200

Jellied hocks, 28

.. 315 Jellied hocks, 6s

gu leet. % 315 Paragon ox tongue,
veal loaf

O LI RD =N
g 8% 2ETBY

y Innc!

-

Paragon ox tongue, 28 8
P-rwon ox tongue,

©

pioeca trade
illustration
v the raise
1S Was 1

very firm
mary mar
them made
to be little
maintained
yointing of
ling in the
'r[ml‘[('(’. 1

Suced lmoked beef,§s 1 50
Bliced smoked beef, In 2 50

Stewed kidney, 1s.. ..
Stewed kidney, .
Minoed collope, 1s. ..

TORONTO.—Canned are ad-
vaneing in some lines and to repeat a
well worn phrase are valuable property.
Speaking in regard to tomatoes, and
practically the same applies to all the
principal lines of canned goods, a jobber
said this week: ‘‘Name your price and
vou can sell them. Price is not now so
much the question as is ‘have you got
any to sell?”  But the majority of the
trade are showing but little desire to
sell.  They prefer to hold off, feelinz
that prices are continually going up.’’
According to jobbers there is consider
able buying going on just now and th.»
consider it a wise poliey. At the end of
the yvear when stoek taking is in pro-
eress the grocer finds his supplies of
canned goods pretty well depleted an'l
orders new goods. This in faet becomes
general about that time and the inereas-
ed business will'have a tendency to seni
up prices to even a higher ficure. The
opinion of the wholesale trade is that
present buying for the future is

goods

porated ap

¢ as heav)
ad. in spit«

There 1=
dealers t
e necessarh
goo

rt 18

.5 zood

nees have business, especially with the ecanned
the recer voods situation as it is this season. It
> they ar is now definitely known that the de-

ire quiet a livery of tomatoes will only be 66 per
cent. of the orders. In salmon, deliver-
ies of cohoes are stated by jobhers tg be
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only 50 per cent. of orders and pinks
are likely to be between 30 and 50 per
cent.

Salmon is therefore one of the strong
features of the market just now and
there are several months yet before the
next pack comes in. Salmon is really .
staple and even with prices advancing
the demand holds firmly.

VEGETABLES Per doz
Group B Group A

Asmncun lips. 2's

Beans, Golden Wax, 2's
“ . m“m‘

Refugee or Vslcnl.me (Green) 2s.
5 Refugee Midgets gn
“ *

Beeu sliced, blood red, 2's
whole, blood red, 2's ...
sliced, blood red, 3's .
whole, blood red, 3's

o who}e. l{ugbud. 2's

NESS

“

RERUNBY

i e e e

. D D et D et OO W
I RESRUARECRREZ

[BRY

Cabbage, 3's
Carrots, 2's..
Corn, 2's

" fancy, 28
on cob gal
Peas, Standard size 4, 2's

*  Early June, size 3, 2's ve
Bweet Wrinkle, size 2, 2's
Extra fine nm,ed, size 1, 2's.
Pumphln 3n.

gal..

o

soe:
RRA:
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g =t 20 =2

SREARS
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Spmlch uhle 2's.
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Chemea black, not mtu-d heavy syrup, 2's

black pitted, heavy syrup, 2"

red not pitted heavy syrup,

red pitted, heavy syrup, 2's

white, not pitted, heavy syrup, 2's

white pitted, h!‘l\'y syrup,

red pitted, gal
(Gooseherriee heavy gyrup....
Lawtonberries, heavy syrup ..
Penchu 2’8, Wi heavy syrup...

8, :\llnw heavy syrup
Ru-ptn-mcn, Mack heavy syrup, 2's ...
black standard gal...

, heavy syrup 2s.
red, standard gal. .
red, =olid pack, gal
Rhuharh prewrved 28

3

e e i . e B o T S A e o M M

“

standard, gal
Strawberries, heuy syrup, lﬁ

Clover Leaf and Horseshoe brands salmon :
1-1b. talle, dozen 2 "2} 2 05 Cohoes, per doz. ... 155
’-Ih flats, dozen 1 27§ 1 30 Red Bpring,doz.....

-1b. flats, dozen 2 2) 2 22
Other salmon prices i Lobsters, halves, S 00 A5

are:
Humpbacks,doz 0 95 1 10 Lobsters, quar-
.120 12 ters, perdozen .... 140

R IZ8NIAIIR NI SITIIRIINII
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WINNIPEG.

Canned Goods—Canned goods on this
market are creating considerable inter-
est. Prices, corrected up to date, are as
follows:

VEGETABLES Per doz
Group B Groun A
2 64 2 66

tal e 264
Be m« 'Golden an %ﬂs oo 108

Asparagus tips, 2's

', Re f\xgce or Valonlme ((.rwn) 2's.
Refugee Mldg(‘l'l 2's

Beets, sliced hloml red, 2s.

.« whole blood red, 2's .

., sliced, blood red, 3's

. whole, blood red, 3's.
. 3s.

.___-~__

Corn
Peas, Standard, size 4, 28
.. Early June, size3 2.
Sweet Wrinkle, size 2, 2
Extra fine -llled size 1
N\pma(‘h table, g’g 3

822

S
= S

Tomatoes, 2's. . .
o 3,

s
823

I T
3 o ot o bk ko ok Bk Bt -
3 et v e

-

Apples, n(lnnhnl 3n

D DD et D
$2833

g preserved, 3's. ...
C horﬂel blact, not pm.ad RN
black pitted, heavy lymp. s 5
red, not pitted, heavy syrup, 2's.
red pitted h“.? yrup, 9's,
white, not pitted. heavy syrup, Ia

- e T
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®
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St 0D D et et L0 et
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” white pitted, heavy syrup, 2s.
red pitted,
l'cnchen. whltc heavy syrup, ?
3's

b3
oc

.

S8
-

ye! ll')w hemy 8yrup, 2 »

roNe
B83°T

Pineapple, sliced, heavy syrup, 2!
Raspberries, black heavy syrup, 2's
= black standard, gal..
red, heavy syrup ..
" red standard, gal..
red, solid pack, ga
Rhul:arb preserved, 2!
- ntandard nl
Strawberries, hea\y syrup

n %
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00 QO & QR 1 00 3
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ONTARIO MARKETS

POINTERS—

Shelled Walnuts—At 40¢ and goinz
up.

Prunes—Very firm.

Beans—A little easier.

Toronto, Nov. 4th, 1910.

Jobbers are busy delivering nauts,
dried fruits and other such goods that
are chiefly for the Christmas season.
Currants, raisins, table raisins, dates,
fizs, peel and all varieties of commerecial
nuts are going out and are going out at
high prices. The market in practically
every instance is strong. In regard to
dried fruits, even evaporated apples are
showing indications of reaching to a
higher figure.  Prunes are decidedly
strong just now and there is every
reason to believe that present prices are
not at all stationary. Currants and
raisins are steady. New dates arrived
this week and are being delivered. Like
the other dried fruits, they are also
slightly higher than last year.

Nuts are holding a strong
with walnuts particnlarly so. There are
some who believe that the supply of
shelled walnuts will net be sufficient for
the demand and even now the price is

position

hich and is on the upward trend.
Almonds, Brazils and peanuts are all ia
the same ‘‘elevator’ and while hicher

prices may not be the most pleasant
greeting of the consumer at the Christ-
mas season, there does not seem to be
any other recourse.

Canned goods are losing none of the
ground that has been accredited to
them. Demand is good, stocks are short
and prices are going up. Those desir-
ing to sell are few and they are not hav-
ing any trouble disposing of whatever
supplies they may consider a surplus in
these times of seareities.

Sugar is not very strong at its last
reduction. There is no special heavy
buying. and there was none expected for
the reason that sugar has had its day.
Among the trade there are those who
lcok for another drop in prices.

Sugar.—Prices remain the same as
last week’s. There is still a difference
of five cents between the quotations of
the two companies which have usunally
dropped or inereased their prices the
same amount at the same time. Extra
aranvlated in bags is quoted at $4.80
and $4.85. = In barrels, of course, the
price is five cents higher. Gunnies or
twenty pound bags are guoted at $+.90
and $4.95 vespectively. Yellow in bags
is at $4.45. Raw sugarg are reported a
shade fiymer, although it is generally
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considered that the market is weak even
at the last reduection.

Total stock of Europe and Amerieca,
647,522 tons against 137,374 tons last
vear at the same uneven dates. The
incerease of stock is 118,248 tons, against
an inerease of 110,618 last week. Total
stocks and afloats tdgether show a visi-
ble supply of 4-}9,,)"" tons, azainst 664,
274 tons last year, or an increase of
85,248 tons.

The influences eausing this continued
decline are the econstant reports of
everything favorable to the growing
beet crops, the ‘‘factories’’ estimate be-
ing 7,400,000 tons, which proved larger
than exepected.

The damage to the Cuba crop by the
hurricane does not have the sustaining
influence to the markets that it might
without the notable inerease of the beet
sugar supplies.

The highest estimates made of the
Cuba ecrop damage place it at about
100,000 tons, while other estimates con-
sider that whatever damage is done is
fully offset by the good done the grow-
ing eane by the heavy rainfall. Tt will
be well into December before a eclose
estimate of the erop ean be made. In
the meantime some Cuban merchants
who approve of the damaze estimates
place the ecrop at 1,700,000 tons until
the December estimates are made.

Louisiana started sugar making Octo-
ber 17th, with favorable weather crop
conditions. A good yield is expected
from the smaller acreage.

o« The consumption of the Convention
countries of Europe for the year ending
August 31, 1910, was 4,418443 tons,
against 4,453,589 tons the previous year,
a decrease of only 35,146 tons, notwith-
standing the higher prices of the year.

France and the United Kingdom were
the only countries showing decrease.

This is an indication that with low
prices for the present campaign, the
consumption may inerease correspond-
ingly to the inereased produection.

Syrups and Molasses.—There is con-
tinued demand for syrups with good
business at the last reduetion.

Byrups— Per case Maple Syrup—
21b. tine, 2 doz.

Gallons, 8tocase .... ¢ 80
inoase........ .... 235 S5 e 540
llb umldoz L, 3 540
............ 26) Pinta, 4 3
lOIb tins, § doz. Molasses—
BRI . 25000 ooos 250 New Orleans,
!) Ib tins, {dor_ medium ..... 02 ¢
245 New Orleans,
rib.. 0 03} bbls. .. sans B 02
ll b.mll 1b. 0034
0 034 fancy. ..
Sﬁlb- es.. 170 Porto Rioo. ...
12 Muscovada ... 030

Dried }“rmtc—~T}rm] fruits are re-
ceiving considerable attention just now.
New dates have been received and are
being delivered. They arrived on Nov-
ember 1st and orders are now bheing
filled. Figs are also prominent from the
fact that they have not lonz been on the
market. Prunes are going up. They
are very strong apparently being searce
the world over. Those who have follow.
ed the gossip on dried fruits during the
past two months or more will notice that
without an exeception the markets have
been correctly predicted. News at first
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was confined to estimates upon what the
crops would be. Then harvest time
drew pear in the various countries an-
the reports given are now recognized as
having been most aceurate. Prices in
some lines may yet recede but not until
after the new year. That seems to be
the general feeling and a large percent-
age of the trade is confined to the holi-
day season.
Prunes —

30 to 40, in 25-1b. boxes.
Wtwos v

50 o 80 - it

80 to 90 “ “

% to " "

Same fruit in 50-1b. boxes { cent lesa.
Aprioots —
015 016
018 017

PFancy 019 020
(‘andied and Drained Peels—

Lrmom............ 010 OH Citron . . 015 017
Ornnce ........... 01140124
Pion—

Fle~es, per Ib . s e L
1 inches. .. . S 010 AN o BowRs 013
2 R AP e & Umbrella boxes...... 011

2 4

0 044
0(6
010
010}

Fine Filiatras ... 007} 0 08 Vostizzas 010 012

Patras........... 08

Uncleaned §c less

Raisins—

UMD it o 6.6 < 5 9 500 510 mas b0 65 0091010

” fancy........ L0 on

extra fancy .012 015
T L o hnitioi 0050 ¢'0 5000 0 nieon s 0m8 019
Seeded, 1 Ib packets, fancy. . 009 009}

it 16 Dl. p.cnu. ohoioo .008 009

S s S NSt 0074 008
Seeded 2 oz packets fancy ST 008 08}
Dates— Package dates,

Hallowees — per 11k = nr=
Full boxes . 00t 00s) Fard« choicest .. 0 093 0 10}
Half boxes ..., 006§ 0 07 Natural, frun 4} up.

T T e 05

Nuts.—Shelleq walnuts are nxtremo‘)
scarce and are much higher in price. All
the wholesalers are unanimous on that
point. It is stated by some that they
do not believe there will be a <nﬂ"<-ionl
supply for the Christmas and New Year
trade and as unfavorable reports con-
tinue to come, the price continues to o
up. The supply referred to might in-
clude other lines. The new erop nuts
have not yet arrived and it is freely
stated that the supplies are not heavy.
It would seem from the bearish news
about shelled walnuts that any retailer
who has not the supply he wants should
not delay until the very season hegins
as it is very likely that there will be
another advance or two by that time.
Brokers state that the intellizenee they
receive from growers is to the same
cffeet that supplies are not at all libera!
and partieularly shelled walnuts.

014 015
016
035 088

0154 016
ee 014

15
40

0
(]
01
0
n

-

3
1
1
1

2os0>

b
70
in15
17121

eannta, roasted.. .. ..

nog n

Spices—Prices are holding firmly, with
the eream of tartar situation much
stronger owing to the failure of the
grape erop and consequently - of the
short supply of wine.

gz 3

¢ 2x 8 Sg

S #xm B &2
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BAVBleS. ..o000 0000008 T ns 017 075
Cinnamon ... ... 0" 0% 027 0%
Cavenne pepper...... 023 024 0% 09
T AR 0323 024 02 0%0

Cream tartar.. 0138

o
8

028 one
Curry powder.. i mive 025
Gunger...... .. e 022 ov24 080 0%
Mace...... sonvei : o8N 217
L R 00 1% 2w
Pepper, tlack 16 01ij 075 u9
Peppe , waite 025 v 20 100 110
Purtry spice o V24 06 v 0%
Picklin ppu:e ....... Vi uvile 018 L7 VT
Turmetic. ... .. 015 g
Mustard seed, per 1b in bulk .. ........ 012
Oeleryseed, perlb.inbulk ...... ... oo oo .uus 02

Coffees.—The market is very firm but
shows practieally no change. While top
prices on Rios have not gone up, there is
practically no bottom price.

Rio, romsted. . ... 015 v1e Java, rossted... 0 27
Bantos, rossted. . 018 Rio green.......

Marnicaibo, ** .. 02 Mexican. ..
Rogo.as 018 0345 Gautemole..... ¢
Mocha, roasted. UA‘) 03 Jamawa........ ....

Rice and Tapioca.—Market is strong,
particularly tapioca which some Jobben

report at a slight increase. Business is
steady.

Lice, stand. B D(‘\;.r(;b'
3 T e R M R w
tandard B . trom milla, 500 e or over, f.o.b., :
............................. 1%
Pntm gg.:m
letn.“ 0044006
ave ... 008 007
BN - o 2 siWanss shias om e iae e ok s Faa e 010 Ou

B Laisinee . 0064 0
tapioca . gs0s 008
Taplooa, medium pear] 605‘007

Evaporated Apples.—The market is
advancing. Evaporaters report that the
apples are nearly all done which is ex-
uplmn.lll\ e.u]\ for that intelligence.

Calls are being made for last deliveries
to the factories and while nothing defin-
ite can be learned as to what stocks will
be realized they are bound to be small.
The home price now is too high for ex-
port and unless a change oceurs the new
stocks will have to be consumed at home.
There is a feeling that there will not bhe
enongh for home consumption, but more
definite news in this regard is not vet
at hand. :

Evaporatedapples ............................. o1

Beans.—The market is a little easier
owing to the faet that shipments have
been heavy and with the orders filled
and the rush over, there has heen a
noticeable easier t'q-vling.

Prime beana, per bushel. . . ... 190 370

HAand.picked beans, per hoshel At 210

MANITOBA MARKETS
POINTERS—

Syrup and Beans—Reduced.

Dried Fruits—Continved strong.

Winnipeg, Nov. 3 —The market condi-
tion is quite the reverse of that of a
lew weeks ago. For some time it was
felt that high prices in the general line
were about to rule during the winter
season, but this week some sudden
changes downwardyhave been recorded
This results from the market manipula-
tions in buying centres, and the abund-
ant erops in the lines so affected.

In the west merchants will readily
take advantage of present prices since
their stocks have been altooether too
light for many weeks. The lack of de-
mand on the part of the consumer has
rot heen the canse of merchants order
ing lightly on a few of the lines, but
simply the anticipation of lower prices.
A brisk trade, however, has been going
on in a wide range of goods. Dealers
have been ordering often but in small
quantities. This in the end scems to be
the best method to pursue, as it cur-
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tails superflous stocks and leaves the
merchant in an advantageous position
- to order heavily when the right time ar-
20 rives.

- Sugar.—The decline of 10 cents last
week is maintained to-day and of course
the output at these prices has revived.
ry firm but treal and B.C. g d, in bbls
While top - bsos
up, there is

od.. 07
o1

is strong,
me jobbers
Business i=

Foreign Dried Fruits.—The market is
strong and further advances may come
at any time. In some cases prunes are
almost 100 per cent. higher than they
were at this date last year. Valencia
raisins continue at the $2.55 figure for
4 crown layers.
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S8myma Sul raisins, !
i X o cleaned, perlb...............
California raisins, choloo lo«led in Q 1b. packages
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hich is ex-
itelligence.
deliveries
hing defin-
stocks will
be small.

hnoy leed.d in l 1b. packages
per package
lh]l_!m.gcrg!m muscatels, per 1b.

Prunes—
251b. bx,9v-100,1b
“ 8090

007}
008
0 034
0 09}

Prunes, 5060 ‘' :
Prunes, 40-50, ...
Siiver prunes,ac.

to quality.....

(‘urnnu uncleaned, loose pack, per 1b.
dry, cleaned, Pﬂul.ru, perlb.
wet, dennod

eh for ex- Filiatras, in 1-

3 W Pears,perlb.... .... 0 13) l\ucunneu.lb ......
fs th(" oy Peaches, stand- Dutes, per 1b.,
1 at home, ard,perlb.... .... 009 Hallows, bulk ....

Peaches, choioce. 010 Daves, packages

Aprivots,stand- === Wincase..... ....
ard, perlb . oo 015} Peel, 1b.,

Apriouu.uhoioo ok il

016 "

012

vill not be
but more
is not yet

lemon ....
orange ....
** citren.

per Ib.
Plumm pitted,lb ....

010 Syrup.—A further decline of 5 cents is
reported on syrup. The cause is the
large crop of corn and the abundance of
the product. Syrup is going out from
this centre in large quantities and will
continue to do so since dealers’ stocks
are not heavy. There is no change on
syrup in bulk.
Syrups—
24 2-1b. tins, per case
12 5-1b. tins, per case. ..
6 10-1b. tins, per case. .
3 20-1b. tins, per case
Half bbls., per Ib
Laduss molssses in §- [¢
ew Urleans moluus.ibub per nl

tle easier
ents have
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s bheen a
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ng. Nuts.—Prices are fairly stifi on all
(et condi- nuts. The demand is good and it is
that of a questionable whether there will be
1e it was enough stock to supply the holiday de-

meral line
he winter
v osndden

mand. Shelled walnuts are particularly
firm and scarce.

ﬂbcllod Wnlnuu. in :‘oll‘l. per lbi 835
" B lots, per .
i CQI‘d( d » A]mond-, in boxes, 'porl b
manipula- e small lots, per |

: £ ia, per 1b
hol abund Filberts, per 1b..
Lol |

Il readily Tapioca and Sago.—Prices are held
ices since moderately firm duc to small production.
sther too Local wholcsalers expect an advance on

sago soon. The world’s demand on crop
centres is heavy.

Pearl taploca, perib........ccc veveenrernanns sene
Bago, per 1b

ck of de-
umer has
its order-
lines, but
er prices.
een going

Dealers
in small
ms to be
g it cur-

6}
.................................. 0 vé} 0 05
Beans.—The price is down 10 cents.
Lots of stock here and a temporary
weakness in the demand has caused the
decline. Orders are many and heavy in
the west at present.

3ib. rohr, bushel

per bushel.
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Evaporated Apples—These have weak-
ened slightly due to plentiful stocks.
The fresh apple distribution throughout
the west has been heavy and has limited
the demand for evaporated stufi.

25-1b box, per b
50-1b. box, per Ib

ALBERTA MARKETS.

Calgary, Nov. 3.—The prices of On-
tario canned goods have been steadily
advancing in the west. The scarcity in
that provinece is the reason the whole-
salers assign for the advance.

‘“We haven’t heen able to fill sixty
per cent. of our orders,’’ a local dealer
stated to the representative of The Gro-
cer. Consequently the prices on toma-
toes, peas, beans. and other canned goods
from Ontario still soars.

Sugar has declined slightly and is sell-
ing for $5.84 now.

200
017

Apples. per box 1 80

Evaporated Apples. . l’) 11
Apricots, dried,fancy

Eggs, local, doz...... 04
Butter, 1 cal, cream- Eggs, eastern .. . 040
ery choiee, 1. Flour, standard, per
Butter, :a«tvm nlmr) 1 SRRSO 6 9
in tubs 0 Ham, cooked. .. 0 30
Butter, eastern, dmry Ham, sugar curd 021 0 22
choiee.. .. ... 90 Hadldies. per1b 012}

Beans per lb 0 (33 Halibut, per 1h......

0 Kippers, per box....

Lard pure ..........

compound ....

Le~ ons, Cal_, box.

breakfast.
long clear ....
Cantaloupes, crate. . ..
Currants Oranges, Val., box..
Cormmeal, 1001bs ... Oranges, Cal.... 4 "0 ¢
Cod. perlb ..... R Onion#, American,1b
C! hus: ..... 54 5
Manitoba..
%* \II» rta,le'g

Spanish, crate
Potatoes

Alberta per ewt...
twins N B.C, new, cwt....

ann d G rynl~ Prunes

4ITI) June.
Ay its, 'al. ceme
Apples unu-« fone

California ... ... 0
Rice, per ton.. 68 00 76 01
Rolled oats, 80°s, sack 2 50

Salmon, ¥raser River

per case......
Sugar, std gran.
imported
Tapioca, per 1b..
Trout, perlb.... .... 04

gu . .
Tomat: es, 3’.-', r‘ase
Dried Fruits—

Evap. apples, b
Apricots, 1b.,
Peaches, 1H
Da es, bulk, 1b
Figs,natural,choice

per 23-1b. mat. .

-
5
5 ¢
0

BRITISH COLUMBIA MARKETS.

Vancouver, Nov. 3.—Last week saw a
reduction in the price of sugar, it being
quoted now at $5.70. This is the first
reduction for some time, though dealers
expect that it will get down to where it
was a year ago. The drop in sugar is an
odd reduetion, that is, there are no others
to record to make an even number. On
the contrary, advances are in line. Deal-
ers are apprehensive concerning pota-
toes. Some of the wholesale men have
gone into the upper eountry to buy and
are offering their purchases at $30 a ton,
and in one instance at $32. Locals are
near'y as high. Last year this same
thing took place, and at the close of the
season prices went down with a thud,
the best offering at $15. Still those who

-had bought in cleared, as the prices pre-

vious to the break were good.

The new prices for eanned tomatoes,
corn and peas are announced. For to-
matoes, $1.50, compared with $1.271%,
vear ago, which means no retail price
of two for two bits. Corn, $1.17%, as
against $£1.021% and $1.05, and peas,
$1.35 for all grades, except petit pois.
The old price for peas was $1.15 for
standard and $120 for early June, but
this was inereased to $1.35 some months

ago.
37

Apples, cooking, box 1 00

Anirv.choire 028 0 29
Butter, local

135

1
1
3
1
2
L}

Canned salmon.

Cheese, Ontario 0 14}
Manitoba ....
Dr.ed Fruit—

Bugar, lmported ....

NEW BRUNSWICK MARKETS.

_ St. John, Nov. 3.—There has been con-
siderable activity in the wholesale mar-
kets during the last week and several
lines e\peneuced a decided slump. Mani-
toba flour declined 20c a barrel, and On-
tarios went off 10e. Oatmeal is quoted
35¢ lower, and sugar fell off 15¢c. Lard
1s also a little easier, both pure and eom-
pound, and salt pork is down T3¢ to $1
a barrel. Canned goods are much high-
er than the opening price, tomatoes be-
ing quoted at $1.30, and peas at $1. 141/2
to $1.20. Cheese is also higher, as the
dealers are holding heavy S[OCkb All
nuts show a consxderable advance over
last year. Shelled wa!nuts are now be-
ing held at 40c a pound, which was the
former retail price. Dried fruits are
commencing to come in, and several large
consignments of :ccded raisins have been
received. Malaga fruit is also arriving
now.

Suga Puch !

Sundnd gran, e
Austrian
Bright yellow. .
Nou. 1 yellow.
Flou.r, Mawlobs

Oatmeal, bbis..
Sud. oatmeal ..
Buckwheat,

west. grey, bag
Val. raisins, Ib. .
Cl.ldnmm seed-

Cheese, new, 1b 0 14 0 14
lA"r)d, comwund

OO0 ©W DN D
S £8 REBEBELARE

o o o uv.uu--o-q,...u....
g 8 g8 SRVLSZHREITR

=)
3

B.rbodon. ‘l 030
Butter, dairy,
|| e 018

bb
Canned goods—
Peas, No. 4.. 117}

'0.3.. lta

Bloaters, box..
Harboursal-

% Kol i 17“
Pclchu.')l,
17 185

NOVA SCOTIA MARKETS.

Halifax, Nov. 3.—The autumn trade
in the wholesale grocery lines is quite
brisk. Colleetions are only fair, but on
this score the dealers are not making
any complaint.

Pork and pork products are showing
signs of a dec'ine, and dealers think that
the outlook for a reduetion in prices in
the near future is good.

The sugar markets are easier, a de-
cline in the local market of 15¢ per 100
pounds having taken place this week.
Extra standard granula.ted is now sell-
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DIRECTORY OFr

Manufacturers, Manufacturers’ Agents,

BroKers, Etc.

BRITISH COLUMBIA

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of
“Feathor-Light” Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts.
VICTORIA, B.C.

R. ROBERTSON J. Y. GRIFFIN

R. Robertson & CO.

912-813 Dominion Trust Bidg
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters

Reference—Bank of Montreal.
Write us for information about B.C. trade.
Cable Address—* Robin,” Vancouver.
Ooder—A C, 5th Edition ; Revised Economy; Modern
Economy ; Utility and Dowling’s.

VICTORIA
FRUIT GROWERS’ ASSOCIATION

Clams Froiea of ail Kinds tn BriCES Cotumbla.
OFFICE AND WAREHOUSES
COR. WHARF AND YATES STS. - VICTORIA
Branch st 140 Water Street, Vancouver.

The Condensed Ads. In this
Paper will bring good results

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Mansfacturers’ Agdents and
Wholesale Commission Merchants

Codes—A B O bth Edition, Western Union

615 Dominion Trust Building
VANCOUVER, B.C.

gzliciud E’m

NE of the most successful
retailers of late years

says: “When a firm advertises
in trade papers it is getting
into good company. As I pick
up one of a dozen of these
periodicals here in my office,
and glance through it, I find
that the best people, the suc-
cessful firms, are represented
in such a way as to reflect
theirimportance in the trade.”

The

Condensed Ads.

on page 200

will interest you

WILLIAM W. DUNCAN
Broker and Manufacturers’ Agent
DISTRIBUTING
Free and Bonded Wareh

VANCOUVER - VICTORIA

MclL.FOD & CLARKSON

Manufacturers’ Agents and Wholesale Commission
Agents
144 WATER ST., VANCOUVER, B.C.

Can give strict attention to a few first-slass Gre-
cery Agencies. Highest References.

Are you Interested In any of the
lines that are advertised ?

A Post Card will bring yeu price
st and full Information.

Don’t forget to mention this
paper.

Kitchen Brand Molasses

W ithout the slightest doubt this is the Molasses the progressive grocer specializes on.

It is put up in sanitary tins, nicely labelled, and each can contains the choicest
product of the sugar cane.

Particular success has attended our sales of this specialty, making us sure that we
filled a long-felt want when we began offering molasses in such a neat package.

Prices and Particulars Cheerfully Furnished.

The Imperial Syrup Co. -

Montreal

~
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Sell “Canuck” Cereals
and get better profits

By selling ‘““‘Canuck’ Cereals, packed in dust-
proof and moisture-proof paper bags you can in-
crease your cereal sales because you can offer
your customers better value for their money.

Just as convenient to handle as advertised car-

ton goods—but with a much more satisfactory

profit. None of the waste or deterioration that

so frequently acecompanies bulk business.
RETAIL PRICES

Oat Flakes 214-1b. bag retailingat . . . . . . 10c
Oat Flakes 5. e - B s o e e L
FlakedWheat 215 * * o AR |
Flaked Wheat 7 % 28 s e e -
Corn Meal T g = N e e MR
Corn Meal ALt g % 3 b S

Graham Flour 1n bags contains 7, 14 and 24); lbs. respec-
uvely. Oatmeal in bags, containing 6, 12 and 24!4 1bs.
respectiveiy.

Our trade prices leave you a splendid margin of profit.

Write for particulars

The CHISHOLM MILLING CO., Ltd.

No. A Jarvis St., S. of Esplanade
TORONTO ONTARIO

Why Not Go Home
With
the

You Can Be Freed of Your Bookkeeping Burdens!

You can learn more about your business in five minutes with

The McCaskey Gravity Account
Register System

(First and Still the Best)

than you can in a whole day from day books, journals and ledgers
If it saves time, lab,r and money for the

SIXTY THOUSAND MERCHANTS

who use it, it will do the same for you. Ask any user or write

.
DOMINION REGISTER CO., LIMITED

Masulacturers of Duplicating and Triplicatiog Sales Books in all varieties

99-104 Spadina Avenue, Toronto

“ Tuyrn Your Spare
Time Into Money.”

When you read this paper do you
ever think of the opportunity open to
you if you have spare time to look up
new subscribers.

We publish other trade papers and
require representatives to push circula-
tion.

If you show business-getting quali-
ties, we can always offer you promo-
tion. Consider the opportunity of fur-
ther extending your business education,
and adding to your income at the same
time ; because, to be successful in can-
vassing for trade papers, you must
study and understand them ; to study
and understand them is to absorb prac-
tical information, and to increase your
earning power, by getting a grasp of
every day actual business happenings
as tgey occur and are disposed of.

This work, while affording valu-
able experience in modern business me-
thods, will substantially increase your
income, as our commissions are liberal.

When applying give references and state your qualifica-
tions for the appointment.

THE CANADIAN GROCER
TORONTO, CANADA

Cea Dints
Jor Retailers

By JOHN H. BLAKE

This book, written by a practical tea man, contains
information which will be of great value to every grocer.
There are ten chapters, one being devoted to each of the
following subjects :—

The Tea Gardens of the Worla

Tea from Seed to Leaf

Tea from Leaf to Cup

The Tea Marts of the Orient

How to Test Teas

Where to Buy Teas

Is it Wise to Place an Importation Order?
Bi:lk versus Package Teas

How to Establish a Tea Trade

Tea Blendinyg

(275 pages) (24 full-page lllustrations)

Sent to any address on receipt of $2.00.

acTean Publishbing Company

Technical Book Department)

7143-149 University Ave., TORONTO




ing at $4.75, and No. 1 yellow at $4.35.

Butter continues firm and high. Some
small tubs of dairy were marketed this
week for the Thanksgiving trade, and
sold at 24¢ to 25¢ per pound. Creamery
prints are quoted at 26e to 28e.

Flour is easier, there being a drop of
10¢ per barrel on standard brands this
week.

An advance has taken place in the
price of eream of tartar. The whole-
salers say that they now have to pay
S8e per pound more for erystals than at
the beginning of the month. The ad-
vance is due to the failure of the grape
crop. Wholesalers, who a few weeks ago,
were asking 25¢ to 27¢ for eream of tar-
tar, now ask 30c to 32¢. The price of
erystals is the highest in 20 years.

THE CANADIAN GROCER

Apples, bbl

No. 1Grav.... ... Rolled vats, bULL ...
Pork, Awmencan

BN cieiie sove 25
Pork, clear bbl ..
Hams smoked ....
Codfish, quintal . ...
Herring, pickled

Bauanes. . ... -
Beaus, Loz, wax ....
Cormmeal, bag. 1 60
Cream of tartar 0 30 2 B e
Canned goods— Potatoes, bbl
Beans Pears, bbl
Corn . o aobn § DO s saaiin. aices
‘i p Omuns, Spanish
berib......... 002}
Onions, Can., 75
Ib. bag
sove Raisins, Val 010
Fresh eggs, doz. . ... b Bugsrs—
Flour h. wheat Extra Standard,
granulated .. ....
Unbranded Yel
low oo
Fruits— United Empire
Lemons, 30) No 1 yellow
Oranges— Tomatoes, lut
Valencias hasket....
Mediterranean.. 4

Shrinkage Losses in Handling Produce

Western Ontario Dealer Advises That 10 Per Cent. be Deduct-
ed From Weight to Overcome This—Thinks That a Grocer Who
Pays a Farmer for Eggs Above the Wholesale Market Price
Loses Money and is Not Fair to His Town Customers — Some

Experiences Given.

By H. R. Daniels.

Butter and eggs worth more than
money! Impossible, you say; neverthe-
less, this condition actually prevailed in
one Western Ontario town for over a
year, and, let me add, is likely to exist
agzain at any time.

Permit me to explain: assuming that
eggs are worth say 20c in the wholesale
markets and a merchant pays 22¢ for
them, is it not as plain as day that one
dollar’s worth of eggs are equivalent in
buying power to $1.10 in cash at his
store? In other words, Farmer Brown’s
dollar’s worth of prodiice will purchase
as mueh as $1.10 of his eity cousin’s
hard earned cash. Just think of it.
Here is a dead loss of 10 per cent. which
if not counteracted in some way must
eventually spell failure in the face of
a steadily deelining margin of profit.

No Sound Reason Given.

Nor are the reasons given by those
who are responsible for this policy
of a convineing nature. Generally, of
course, the object is to promote trade.
Yet this must loose its stimulus as soon
as competitors fall into line. One dealer
at least defends his policy of regularly
paying an advanced price for butter by
the statement that he is able to retail
practically all he gets to his town cus-
tomers at a price sufficient to protect
him. Yet this seems grossly unfair to
those patrons who pay eash for their
groceries and who, in faet, constitute
the real back-bone of his trade.

This leads us to a consideration of a
vital point, viz., how may we determine
what constitutes a fair price for pro-
duce? This will be governed by the

season, loss by shrinkage being much
heavier in the warm weather.

Is Shrinkage Figured?

Right here, Brother Grocer, let me
ask, ‘‘are you getting out even, profit
not considered, on the butter you buy
during July, August and September?’’
At first thought you may say ‘‘yes’’:
but let’s see. Do you figure the shrink-
age resulting from careless working of
the butter and which will surely take
place in your cellar, and do you make
allowance for it?

The writer has seen 2} lbs. water
taken from a 28 lb. erock of butter by
a simple manipulation with the ladle in
emptying. This is approximately 8 per
cent.

Doubtless this is an extreme case, yet
under the most favorable conditions [
believe it will average 4 per cent. to 5
per cent. Some dealers endeavor to
eliminate this loss by employing a
squeezer to separate the milk and water
from the butter. These are then returne.]
fo the erocks and the weight dedueted.
This however, is a slow process and not
always practieal. Others again estimate
the quantity of moisture and make due
allowance. This, too, is a dubious pro-
cedure and liable to arouse a suspicion
in the minds of eustomers that they are
not getting a square deal.

The Freight Charges.

To the above losses must be added the
cost of shipping tubs or boxes. As the
closest price on these is 26ec., and as a
hox contains about 58 lbs. net, it will be
seen that this means praectically another
3¢ per Ib. In the winter the butter, of

40

course, comes in rolls and empty pack-
ing cases may be utilized for shipping,
though something must be added for
wrapping.

Advices Deducting 10 Per Cent.

Keeping the foregoing in view we are
able to arrive at an approximately fair
price for our produce. This, I believe
should be regularly determined by de-
ducting 10 per cent. from the prevailing
market price. This practice would pro-
teet the merchant and at the same time
be fair to his customers. Of course,
such a policy could only be maintained
by a concerted aection of the dealers in
each town.

One of
the chief

causes of the suc-
cess of

Fels-Naptha

soap with the gro-
cery trade was
1ts distribution
without any

prizes, premi-
ums, schemes and
other nuisances.
A steady, satis-
factory sale and
assured popular-
ity with women
were greater pre-

miums.

!
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“The Early Bird Catches the Worm”

Every line of Business is not done to death in the West, and there’s plenty of
room for your goods if their quality and prices are right.

There is no business enterprise so successful as the one which gets in on the
‘ground floor.” May we assist you, Mr. Manufacturer and Mr. Shipper, of the East, to
introduce your products to the Great growing West? We have the facilities, the busi-

ness ability, and the financial standing to guarantee you conscientious and efficient
service. Our record speaks for itself.

We have extensive track warehouses at all the western strategic business points,
and are prepared to store all kinds of merchandise.

Write us to-day fully. Our expert advice is at your disposal.

NICHOLSON & BAIN

Wholesale Commission Merchants and Brokers

WINNIPEG REGINA CALGARY SASKATOON EDMONTON FORT WILLIAM

Storage for all classes of merchandise Cars distributed from Calgary, Winaipeg, Regina, Edmonton, Fort William

o
i
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The modern Housewife with no uncertain voice is demanding PURITY in the foodstuffs she uses!®
Although you may sell her inferior brands once or twice, it won’t pay in_the long run,”and you'll find

“ED.S.” BRAND

Jams, Jellies and Catsup

sticks on the weekly order list like no other line you handle. Why? Because the flavour of “E.D.S.”
Brand Goods is unrivalled and its purity absolute. Do you doubt our word? Then write for confirma.
tion to the Department of Inland Revenue. Ask for Bulletin 194, which certifies “E.D.S.” Brand
1007, pure. '

Start a new “era of profit-making TO-DAY

Made by

E. D. SMITH

at his fruit farms

WINONA, ONT.

by stocking up with “E.D.S.” Brand.

AGENTS

N. A. Hill, 25 Front St. E., Toronto
W. H. Dunn, Montreal
Mason & Hickey, Winniped
R. B. Colwell, Halifax, N.S.
J. Gibbs, Hamilton
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Reward=0ne Hundred Dollars
Poultry Producers

We will pay top market price at time of
delivery, and a prize of

$100.00 in Gold

divided First, Second and Third, for the best
24 Turkeys and 24 other Barn-Yard Fowls
delivered between 10th and 15th December.

Judge, Professor Fred. C. Elford, of the
MacDonald Agricultural College.

Write for Particulars and Entry Blanks.

Gunn, Langlols & Co., Limited

Montreal, - Que.
Canada’s Leading Produce and Poultry House

O CIRENCTITIR L

GROCER

= Mince Meat

Owing to the high prices which
we have to pay for good apples,
as well as for good currants and
raisins, this year, we cannot make
good mince meat at the same
prices as charged you last year,
but we are making good mince
meat and can quote you
good prices.

F.W. Fman Co.

Hamilton

_with these four well-advertised, ‘* Made ‘
. in {Canada” Brands, which constitute

T TRURQune

[f not, place your order NOW. Otherwise, you're .
not in a position to take advantage of the demand
we are creating through our advertising. Get the .
goods on your shelves and let us help you sell them.

TRURC-CONDENSEDIE ——

S| MILICOLIMITED e
; FACTORIES i

THE WM. RYAN

PORK PACKERS AND WHOLESALE

Dealers in

70 Front 8t. East, Toronto

LIMITED

PRODUCE MERCHANTS

BUTTER, EGGS, CHEESE,
POULTRY and all kinds of
Farm Produce, HAMS,
BACON, LARD, LONG
CLEAR MESS PORK,
SHORT CUT, SAUSAGE,
BOLOGNA and all Pork
Products.

Correspondence Solicited
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A Sharp Decline

THE

in Pork Products

Live Hogs Have Dropped From $9.25 to $6.90 in Toronto Dur-
ing the Past Month—Decrease in Prices of Lard, Boiled Ham,
Smoked Ham, etc., Announced This Week — Butter is Still
Weak, But Has Improved Since the Last Report — Poultry
Trade for Holiday was Quite Satisfactory — Pickled Eggs in
Greater Demand and are Quoted Higher.

Undoubtedly a feature of the grocery
market just now is the condition of the
provision market. In the issue of Oe-
tober 7Tth live hogs were quoted at as
high as $9.25. This week they are
hringing only $6.90. That is a eriterion
f the whole market. Lard is down a
quarter of a cent in some places, and
pork, in its various marketable forms, is
down practieally all along the line. This
deeline is seasonable acceording to gen-
eral reports, and in addition, supplies
wre eoming in more freely than in the
past. The drop has been sudden, and it
jas been rather heavy.

Supp'ies of butter are falling off now,
hut still the market is on the weak side.
[here is still a good make and while
the season is nearing a elose it has not
¢t @iven up the ghost. Demand is good,

d at present conditions are about to

ange.  That is, it is evident that with
cereased supplies in the near future but-
er prices will become firmer.

Eges are bringing the price. New-
aids are searce and the demand on pick-
¢l eges has incereased the price of the
atter. Storage eges are now depended
ipon for most of the supplies, and will
to supply the bulk of the trade for
nany weeks to eome.

The holiday brought out large sup-
plies of poultry and they are still com-
ng in. The price is favorable and trade
as heen good.

lave

MONTREAL.

I’rovisions—Hogs are coming in free-
v. in faet so much so that prices have
wen pounded down a full half-cent on
wth live and dressed. - Other lines of
provisions are holding firmly, on ae-
«ount of the heavy buying. Evidently
vinter preparations are in order, and

prospeets arve for a fine trade this
fall.
Pure Lard—
&::'wlb'e'u;’rlglht po[lb

" P " “
20 1bs. net, wr 1b.
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Pork—
§ vyOmuhnhmeutmou. bbl. 3545 pleces .

chort om. back pork, bbl. 45-55 Mootl
0|-r fat bac!

Heavy flank Dork bbl,
‘Dbeet, 100 1b Dbbls

llh. porlb
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lmnlldu. lomlllb-.
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Butter—Butter receipts are falling off
somewhat. and evidently are going to be
below last year’s ficures for the next
few weeks. The reason assigned for
this. in view of the receipts for the sea-
son being higher, is that the exports to
the States have not fallen correspond-
ingly with deerease in the make. This
has eut down supplies here somewhat.
Receipts for the week are 5954 pack-
ages, as against 6.043 same week last
vear. For the season thev are 3%4.432
packages, as azainst 339.258 same season
last vear.

Novmllkommery
Dainy. tubs. Ib
dairy rolis.

(Cheese—Cheese is the 0O'd
Country in larger quantities now. hut
home consumption has fallen off. The
result has been to hold prices the same
as last week. Receipts for the week are
56.530 bhoxes. as aeainst 46.003 same
week last vear. For the season thev are
1.815.787 hoxes, as aecainst 1.796.280
same season last vear.

aoine to

012

n 12}

0123

2 819

015

Eees—New-laids are searce.

parently  growing seareer

Prices are hich and firm. Storage eces

coming on the market in eonsider-

ably inereased quantityv. Prices are as

vet unchaneed. thoneh the inerease of

demand for the Thankseiving trade has

strengthened the market to a laree ex-

tent. Receipts for the week are onlv

1.374 cases, as acainst 1.663 same week

last vear. For the season they are 175.-

577 eases, as aczainst 180.346 same season
last vear.

and ap-
every day.

are

Honev — Retailers report a good
Thanksgiving trade. but this as vet has
shown no decided effeet on priees. Other-
wise there is little of interest.

‘White alover comb honey
Ruckwheat, axtrantad. .
Maver, strainad. Mll.k.ml
Buckwheat comb
Poultry—With Thankseiving a thing
of the past. trade has suffered a slump.
but still not to any exceptional degree.
Supplies are not coming in any too well.
and if the present season is any eri-
terion there will be a struggle to get
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them for the Christmas trade. Prices
are the same as last week, but are slight-
ly weaker in tone.

Chiokens
Fowl,...
Geese

016 018} Ducks .

.018 019
.014 015 Turkaya
oo 013

018 019

TORONTO.

Provisions—Live hogs have dropped
to $6.90, and other prices have followed
in the same direction. Just a month ago
hogs at country points were bringing as
high as $9.25, so that it will be under-
stood how d[nd has been the slump. At
this season there 1is always reduced
prices, and, besides, the deliveries of
hogs have been heavier. Lard is down
locally a half a cent, the lower price
ruling with the most houses. Hams, cook-
ed and smoked, are also quoted at lower
prices. Heavy mess pork and short cuts
are also reduced.

ot D Pt Bt Bt B ot ot Pt
-

00 W

Fresh shoulder hams.
Bhoulder putu a5

coococoeeeoco
€08 0 i =3 00

888

u hm)alndl. perlb..
ve ts.
u“ on. oonnm point

e PSS

Blmm'~l’1u-v,~' remain unchanged. and.
indeed. the market seems weak. Sup-
plies are still heavy, and while the de-
mand is steady, the supply seems to be
a surplus;

-

000 Yad 3’
" ERE3RS

Freah creamery
Creamery solids
Farmers' sepa:
Dairy printa. oh
Fresh large rolls
No. ] tube o1 boxes.
No. 2 tubs or boxes

Cheese—A steady business is passing
in cheese, Twins are quoted a little high-

", but it is not eonsidered an advaneing

nmlke

ew twins

013 0 12} Stﬂtom

014

I‘&"_">——\u\\-ﬁl1:1 eggs are secaree, and
pickled egas are quoted at an advance
becaunse of the faet that they have had
an inereased demand. What the coun-
try needs are hens that will lay in win-
ter as well as the summer, and thus re-
lieve the anxiety with which the winter
months are rezarded by those who de-
pend upon tie hen for a certain assist-
ance. What about importing hens from
Argentine?

Freeh eggr, dos., storage. e
Pickled 0g88 ccc..ocecennrnnrnnnes sevsassssvensnn

Poultry—From all reports. there seems
to have heen a sufficieney of pouliry for
the holiday. and the leading poultry
houses state that they had little or no
stock held over. There was a good de-
mand for the holiday. and supplies are
still coming in freely.

Soring chickens, live......
Hens, per 1b live
Turkeys. per 1b.,
!nrlngdm-k. lb | A
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es in the Conicctionery world is

‘“‘Bordo’’ CLocolates.

Chocolate

“BORDO”

Trade Bui.ders

One of the most notable success-

Now-a-days the public is show-

ing a keen discrimination

in the

matter of buying Chocolates, so

that when they ask for their favor-

ite they name the kind thcy want ;

invariably the name is ‘‘Bordo.”

The reason is, their purity of

composition, the excellence ci the

materials used, and the delicacy of

their unique flavor.

Those retailers who have stocked

“‘Bordo’’ have found them a most

paying line, and it is encouraging

both to retailers and to us to

ing by leaps and bounds.

Pcople who have tried this spe-

know that the demand is increas-

cialty, not only continue to buy

them, but are talking about them.

‘““Bordo’’ are now the fashion, and

the fashion is one that will not

change.

It will pay you to write us to-

day ; we take pleasure in sending

samples and full particulars.

The Montreal Biscuit Go.

“THE ORIGINATORS”

MONTREAL

The House for Rapid Selling Novellies

Eng

GROCER

Huntley & Palmers

Breakfast Biscuits

A real biscuit novelty.
Welcomed wherever introduced.

Light, crisp, unsweetened and digestive—a highly
appreciated substitute for toast or rusk—excel-
lent with butter, cheese or preserve.

H. & P. ‘Breakfast Biscuits’ will not
only win you new customers,
but retamn them.

Huntley & Palmers, Ltd.
Reading

all-the-year-round
Success !

Honey—The market is steady at un-
changed prices. Reports agree that the
amount of business is encouraging.
Clover honey, extracted, 60 1b. cans, . .... ...... 0owion

* - o 10 1b pails. . L014012

s “  §1b. pails

> * ocomb, per dozen....
Buckwhest honey, 1b

No Complaints

Now Heard About
Canadian Flour

E. H. S. Flood, Canadian Trade Com-
missioner, writing from the Barbados,
states that complaints regarding Can-
adian flour there are no longer heard and
that in the future the importation will
steadilv increase vear by year.

“‘On looking into the customs report,”
he says, ‘“‘and inquiring of the officials it
is found that Western Canada flour ship-
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ped via New York is credited to ti
United States so that there is no way
finding exactly how much Canada is nov
supplying but it is safe to say that a
least half comes from Canada though
the returns would not show it.”

PLANS FOR SUGAR REFINERY.

St. John, N.B., Nov. 3.—Interest wa
awakened last week in the proposal t
establish a sugar refinery in St. Jol
by the filing of the plans of the Atla:
tic Sugar Refineryv Co., of Montre:
The plans were filed on Saturday las
with the city clerk by F. R. Taylor, le
gal representative of F. C. Durant, th
promoter of the project. The plans pr¢
vide for the building of a plant to cos!
in the vicinity of $2,000,000 and it i~
eéxpected an announcement will be mad:
shortly as to the time for the com-
mencement of the work.
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Millions of People Use
Gillett’s Lye.

The fact that Gillett’s Lye is so favorably known
and well advertised makes it the best cleaner to sell.

GILLETT'S LYE EATS DIRT

It cleans baths, sinks, pans, cans, dishes, drains, closets, etc., and
everything pertaining to the home. Itis a fine disinfectant.

cOMPANY |.|M|T

WINNIPEG. TORONTO, ONT. uonnnl.

GILLETT'S CHEMICAL WORHS ESTABLISHED 1852.

wdited to ti
' is no way
‘anada is nov
y say that a

anada though

w it.”

SHREDDED WHEAT is one of the best paying

food products you can handle, not only because you
make a g od profit on every sale, but because it’sa
steady, all-ycar-round seller. Our extensive magazine,
newspaper and street car advertising, demonstration
and sampling, have made SHREDDED WHEAT be:ter
known and easier to s-ll than any other cereal food
Thousands ot visitors to Niagara Falls pass through our
$2,000,000 sunlit factory, to see SHREDDED WH:=AT

The Hunting Season
is now on, and you are doubt-

less daily supplying parties.
Be sure they take

Clark’s
Pork and Beans

All of CLARK'S MEATS find
favor with hunters, for they

EFINERY being made and tell friends and neighbors of its clean- are Convenient, nourishing
: liness and wholesomeness. SHREDDED WHEAT is and tasty
~Interest wa flavory, nourishing and satisfying—people who eat it 4

e proposal !

once eat it always. Because it is widely advertised

in St. Jol and easy to sell, sure to please and profitable to

%c[ th'&n;r}ttrl:}t handle, it will pay you to push Your Jobber will supply you
) :

Saturday las 3

R . Taylor, Il

. Durant, th

"he plans pr¢

plant to cos!

)00 and it i
will be mad

for the com-

|Shredded
Wheat

“It’s all in the Shreds”

Wm. Clark Montreal
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Demand-
Decision-

That there will be
anincreasingly ac-
tive demand for

Tillsons
Oats

—A FOOD NOT A FAD—

in the very near future is an assured fact, in
view of our very extensive and forceful
newspaper and bill-board advertising.

And the wise Grocer will speedily make
the decision to stock up liberally with this
popular cereal food—the food which is a
food not a fad!

The result will be an increasingly large
profit to every retailer who has been assist-
ing in the disposal of TILLSON’S OATS.
Put up in 2 sizes:—

Premium Family Package,
Retailing at 25c.

Pan-Dried Package,
Retailing at 10c.

Canadian Cereal &
Milling Co., Ltd.

Head Office, Lumsden Building, Toronto

THE CANADIAN GROCER
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made Licorice
BRAND
6rocers
ooy Confectioners
N Lz ta |
Drugglsts

should not fail to handle ‘a full range of our

Licorice Specialties

which will be found quick selling and
profitable.

We also recommend our
Deliclous Y&S Licorice Pepsin Gum
Soft Mints, Sc. boxes | M.&R. Wafers 5¢. bags
Acme Pellets, 5-Ib, tins ' Lozenges, etc.

Write for price lists and illustrated catalogue

AGENIS
3e n d ONTQSIE?’T':; oi.hMchdoo. 54 Woellington
rroice SF Sumaec g uanir
3 - . t.
To-day Paul St., MONTREAL

MAN TUBA and SASKATCHEWAN, O.F.
Lightcap’ 214 Princess St., Wionipeg
BR]TI.\HCEOLUMBIA. Shallcross, Macaulay

..Vancouver
PROVINCE OF ALBERTA, Tees & Persse
Calgary and Edmonton

Letters Patent

NELSON’S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'S |

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

1]

G. NELSON, DALE & CO., L.

EMSCOTE MILLS, WARWICK, ENGLAND

The above can be had from any of the following agents:
The Smith Brokerage Co,, Ltd., St. John, N.B.
Watt, Scott & Goodacre, P.O. Box 1204, Montreal.
J. L. Watt & Scott, 27 Wellington Street East, Toronto.
W. E. Ashley, Winnipeg
Geo. A. Stone, 34 Inns of Court Buildings, Vancouver, B,C.
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A Decline in Flour is Expected

Wheat Market Has Been Going Down and There is a Feeling
That Flour Should Take Another Drop—Millers State, How-
ever, That Frevious Prices Had Been Low and The Decline
in Flour Simply Equalizes Conditions for Them—Good Trade
in Rolled Oats, and Market Prices Likely to be Stationary for
Some Time—Price of Ontario Wheat Near 75 Cents.

Wheat has deelined considerably
during the past week, the market seem-
ing to be entirely under bearish influ-
enice.  [As prices continue to the level
on “wigeh an export demand might be
created, the Liverpool market seems to
keep lower than it by dropping at the
same (ime, with the result that Canadian
prices are always too high. Of late,
however, the bearish movement has been
more marked and it looks as if the price
will deeline to a figure at whieh a lot of
husiness will be transacted.

While wheat has been going down.
flour has been holding firmly and every
deeline means money for the mills while
the prices of flour remain at their old
figures. Tt is possible that flonr will
not be reduced, but judging from past
happenings it is more likely that some
one will come in on the deeline and cut
prices. A miller stated this week that
he would not be surprised to hear of a
deeline in flour now at any time, that is
while wheat prices are at their present
level.

There has been good business in rolled
oats and the market seems to have
reached firm ground. The oat market,
however, is considered strong just now,
and while it is difficult to even surmise
what will be the next movement, it
seems that the market is likely to hold
at its present figures for a time.

Ontario wheat is just now on a rather
dull market, and as far as business goes
there seems to be but little doing. The
price is practically down to 75¢, and a
miller chuckled as he expressed the opin-
ion that the Ontario farmer was ‘‘going
to get it in the neek’’ this year. The
farmers held off their wheat when they
could have received a dollar for it. Now
it i1s nearing T7oe.

The Eurcpean visible grain supply this
week amounts to 104.216,000 bushels, as
compared with 101.228,000 last week, the
exact jump being 2,988,000 bushels. The
supply is now almost 24,000,000 bushels
Jarger than it was at the same time last
vear.

Yesterday the Canadian visible grain
supplies were estimated as follows:—
Wheat, this week, 11,031,000; last week,
10.415,000; last year, 12,068,000. Oats,
this week, 8,508,000; last week, 8247.,000:
last year, 3,009,000. The difference in
oats stocks is accounted for, of course.
by the retention of much of last year’s
erop.

MONTREAL.
Fiour—Flour market is somewhat
weaker this week, owing to the uncer-
tain state of the wheat market. Al-
though no actual decline has as yet taken
place, demand has fallen off considerably,

buyers seeming to feel assured that such
a movement is in prospect. Even for ex-
port the demand is light.

strong
second
Rolled Oats—Oatmeals are down

this week, as a result of the weakness
of the oat market. In addition to this.
sales are not what they should have
heen, particularly for export trade. In
view of the approaching close of navi-
gation this is rather an unlooked-for con-
dition, but it may change in the next
few days. Local trade is only fair at
the decline.
Stands
Granulated

Bolted
Rolled

TORONTO.

Flour—There is not a great deal of in-
terest in flour just now, exeept in wateh-
ing the market. As the price of wheat
recedes it is expected that another drop
in flour prices may materialize, although
the principal mills give no reason for
that expectation just now. On the whole
the trade has not improved a great deal
on the conditions of the past few weeks.
There is a noticeable feeling of hope in
some quarters that the price of wheat
will go lower, as these have for a long
time now been waiting for a good ex-
port business, and they see in reduced
prices their hopes about to be fulfilled.

Manitobs Wheat.

gt ais
S
BER 8383
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Cereals—The market is steady, with a
fair amount of business passing. Trade
is good at last week’s reduetion in roli-
od oats..

Rolled oats, small lots, 90 Ib. sacks
o) suswmm
Rolled wheat, small lots, 100 1b. brls.

s ** 95 bris. to car lots
Standard and granulated oatmeal, §8 1b. sacks

TRADE NOTES.

M. L. Foy has purchased the grocery
business of H. Clarke, 119 Roncesvalles
Ave., Toronto.

Castor & Pruner, Stratford. Ont..
have bought the business of J. Plesky.
1594 Dundas St., Toronto.

A Toronto grocer on Roncesvalles
Ave., says that in one day recently 23
travelers called on him.

Chas. Sutherland, manager of the
Detroit branch of the Salada Tea Co..
died last week. He was eighteen years
with the firm, 12 years of which he was

Biscuit Quality

is no less a matter of purity
of materials and ot skill and
care in mixing and baking,
than of the way in which the
biscuits are packed.

Your absolute guarantee
against soggy conditions is to
sell exclusively--.

| MOONEY 'S
~ PERFECTION

AN - Y

1

HOONEY BISCUIT 8 CANDY, CO
STRATFORD. CANADA

This is the kind that always
reaches you in the same crisp
and fresh condition as itleaves
our oven.

Your cracker business will
be booming this summer if
you are selling

MOONEY’S

Order to-day.

The
MOONEY BISCUIT
& CANDY CO., LTD.

Stratford and Winnipeg

MAPLEINE

(Maple Flavor)

This is a strictly high-grade
maple flavor, made of absolute-
ly pure materials, and possesses
the fenninc rich flavor of the
maple.

Oneounceof Mapleine makes
a gallon of delicious syrup.
For manufacturing purposes it
is positively unexcelled.

Send for Free Sampie
Frederick €. Robson
& Co.

26 Front St E., Toromto

in charge at Detroit. He has not been
well for the past 3 years although his
death was quite sudden. Hamilton, Ont.,
was his native home.
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Cocoa Campaign

Appropriate for
This Season

With the beginning of the eo!d season
there is ushered in the time during which
cocoa has one of its largest sales. This
is a matter of some coneern to the gro-
cer who has the cocoa trade all to him-
self. There is no need of waiting until
the people ask for it of their own ae-
cord. It is not a diffieult matter to ar-
range a window and in addition it is
timely to talk eoeoa to customers.

One plan that might be worked out in
a coecoa window would be to use a small
table, probably one such is found in a
parior would present the best appear-
ance. A dainty eloth laid on top is
preferable and then show a small tea
serviece with two or three ecups and
saucers. Fill the sugar bowl with lump
sugar and in a prominent position on
the table put a can or package of some
good brand of eocoa.

A neat show card against one of the
legs of the table should be appropriate
and on the floor of the window pyramids
of cocoa tins or packages eould be ar-
ranged.

Soeial evenings will be numerous
throughout the fall and winter and eoecoa
will be in big demand from that point
alone. The dealer needs simply to sug-
gest it. Then in many homes it is al-
ways a bed-time drink with a few light

THE CANADIAN GROCER

cakes to promote pleasant dreams. This
is & common practice and not only can
cocoa be shown to advantage but. the
grocer is making no mistake by pushing
loaf sugar, faney cakes and cookies as
well. An attractive window combining
these goods ecould be easily arranged.

AWAY FROM PUBLIC'S PURSE.
Wholesaler Claims That Salmon Will
Cease to be Staple.

The salmon market interests a partieu-
lar Western Canada wholesaler who asks
the question how long wi'l salmon be a
staple. He points to the ever inereasing
markets, big fields that had no demand
for salmon heretofore, the high ecost of
living and the resultant dependence on
salmon. Europe, Western Canada.
Australia and other lands are beginning
to recognize the value of salmon and as
the demand inereases the priece has
ereased. This wholesaler, therefore, eon-
siders his question a pertinent one, for
with every advanee in priee the tendency
is to get away from the general publie’s
purse, he elaims.

F. W. Thompson, Montreal, general
manager of the Ogilvie Flour Mills Co.,
has left for the west on a business trip.

The retail grocery store of S. C. Car-
penter, St. George Street, Moncton,
N.B., was destroved by fire recently
Mr. Carpenter carried about $£1,500 of a
stock and it was practically all de-
stroved. He places his loss at $1,500,
with $700 insurance.

CIE FRANCAISE des PATES ALIMENTAIR:S
Macaronl, Vermicelll, etec.

Strictly French Manufacture Guaracieed
Manufactured at

92 Beaudry Street MONTREAL

v

THE HODGSON GUM CO.

898 St. Lawrence St. MONTREAL
Makers of High Class Gums at
Popular Prices. Write for Samples
and Quotations.

We make special bran is to order.

MAPLE SYRUP!

SMATL'S brands are stardad world over. 36 years
reputation. Whole-ale Brokers carying stock: Stan
durd Brokerage Co, Varconv-r: Nicholgn & Vain
Winnipey, Calgary. Maclaren Imperinl Chéese Co.
Toronto; T. M. Duche & Sons, New York and Man-
ohester, Eng

Canada Maple Exchange. Lim'ted - Montreal

The W, H. ESCOTT CO0.

WHOLESALE

Grocery Brokers

137 BANNATYNE AVENUE

WINNIPEG

COVERING
MANITOBA ane SASKATCHEWAN

CORRESPONDENCE BOLICITED

customers and obtain new ones.

CEYLINDO TEA

SATISFIES the most exacting tastes because IT IS Re batter
THE “BEST TEA” AT POPULAR PRICES.

This choice whole leaf Indo-Ceylon Tea, free from
dust, is specially blended and packed in our Bonded
Warehouses, London, England, and is second to none.

Of guaranteed uniform quality, rich and fragrant as
used in Europe, it is an excellent advertisement of
good value for any store to sell, and it will keep old

We want permanent and future business. and if you
try this Tea, you and your customers will be satisfied,
as they will tell you THERE IS NO BETTER.

W. D. MIDMER & CO., “Canada,” LIMITED

New Glasgow, N.S., and London, Eng.

CANADA

All the

brands of

Spices, and How to Know Them

By W. M. GIBBS

The only book on the subject—just published. The
merchant or salesman, who knows all about spices, can com-
mand the spice trade in his territory. To get this informa-
tion, he should read this work, dealing with PREPARATION,
Use and ADULTERATION OF SPICES—a chapter devoted to

each spice.

14 Colored Plates. 176 Pages.

Price $3.50, Postpaid.
MACLEAN PUBLISHING COMPANY

Techuical Book Depart

100 Illlustrations.

+43-149 University St. -

Toronto, Canada

Mott’s

“Diamond” and “Elite”

Chocolate

are the grocer’s most ready sellers. Uniform quality
and absolute purity have made this possible.

John P. Mott & Co.

J. A, Taylor R.8. Mcindos Jos. E. Huxiey Arthur Nelson
Montreal
Arthur M. Loucks
Ottawa

year round

EVERY JOBBER SELLS THEM

Halitax, N.S.
BELLING AGENTS:

Toronto Winnipeg
R. Q. Bedlington

Igary

Vancouver
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8 cheap flour
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..,\n-:;u:'. LOUR that you can’t back up with ail
Montreal the strength of your personal recom-
: ‘ mendation— LAKE OF THE

Flour that falls down weakly, that fails ¥0O0DS MILLING
to bear out your quality pledges— !
y “staple  COMPANY, LTD.

This is the dangerous staple to handle, Brother
Grocer.

For no maker on earth can “moneyback” a pro-
duct in which he has no confidence, in which Montreal
economy of production is the prime factor.

The maker escapes his liability with “the sale”— Toronto

it's the dealer—YOU—who must face the irate £[E
customer, the long line of complaints, the busi- { Ottawa
ness irretrievably lost, the discouragement, the

disappointment. London

If the maker can’t guarantee “cheap” flour, nei-

ther can YOU. Sudbury

And the customer cannot recommend its use to b
others, and vou lost the very best advertising Quebec
there is.

St. John

You get no “to-morrow’s profits,” don’t you see.
Because low price and poor work go hand in
hand in flour making—cheapness in the right
hand means a raw deal in the left.

Sell FIVE ROSES, Brother Grocer.
It is doubly guaranteed: by us, by you. Vancouver

You can't talk quality too strongly, but FIVE
ROSES will bear you out. Portage

Keewatin

Winnipeg

And in case of accident, for we are dealing with
the human element, we want to make everybody

happy.

And the trade says this is
deal with.”

@

a good company to

Consider this when you are in the buying mood.

Sell Five Roses




NEW GOODS

Y DATES—Hallowi, Fard

BOXES and PACKAGES

FLORIDA ORANGES,
GRAPE FRUIT,
LAYER RAISINS,
FIGS, NUTS,
CRANBERRIES,
SWEET POTATOES,
ALMERIA GRAPES, Etc.

| B Shall be pleased to quote apples im car
lots or less.

; McWILLIAM
it Mc.E
- C.+
b ) e &
: EVERIST
b
» 25.27 CHURCH ST.  TORONTO
: are Largest Receivers
i
:

Extra Fancy

. TRACUZZI, Packes
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i J. J. McCABE, Toronto

AGENT
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Easier Feeling in Price of Potatoes

Reports of Good Crops Have Had the Effect of Slightly Easing
the Market—Lemons and Oranges are Firm and Market is
Generally Strong—Apples are Quoted at Higher Prices—Peaches
are Done and Pears are Becom:ng Scarcer—Number of Import-
ed Goods Gradually Increasing With Passing of Home-Grown

Goods.

The holiday ecreated a good demand
for fruits and some vegetables, too. Some
state that it was a ‘‘good trade, but
nothing to write home about.”’” Others
clajgn to have done a nice business, and
altogether it undoubtedly helped trade
to a great extent. At the present season
the market is what might be termed
‘““betwixt and ‘between.”” The home-
grown fruits are passing and gradually
dependence is being placed on outside
markets and importations are already
being made. At the present time the
market is undergoing its annual trans-
formation, and it will not be long until
imported goods predominate again.

There is a certain firmness to the
lemon and orange market: Lemon sup-
pies are scanty and the first shipment
to arrive this week will not do much
good. it is believed. Late Valencia or-
anges are high, as are also the new
Florida ecrop.

Apples are decidedly firm and show
every ineclination to remain so. The de-
mand is good, but the supply is small
and high prices. are expeeted to eurtail
the total amount of business transacted
this year. Va'enecia onions are arriving
in better condition, as are also Almeria
grapes. The first ear of new dates ar-
rived this morning. Peaches are to all
purposes done, and pears are nearly in
the same eondition. The market is gen-
erally pretty firm. Potatoes are a little
easier, the result of encouraging erop
eonditions and a good yield. The only
discordant note in the potato market are
reports of rot showinz in some p‘.nr-r-.:.
more or less seriously.

MONTREAL.

Green Fruits—Thanksgiving has given
a much needed impetus to the green fruit
trade. Dealers report apples as popu'ar.
and all lines of table fruits have also
been mueh in demand. There has been,
of ceourse, the usnal large demand for
eranberries, and this year it seems to be
if anything better than last year.

Apples, bbl ..500 600 Oranges—
Bananas crated, Califomnin, late

bonch ... 200 225 Valencias...... 400 500
Oranherrien, bhl. 7 50 8 M0 Pineapples—
Cocnannta, hags. 42 Floridas, ease. .. .... 500
Wild grapes, 1b.. 003 005 Plume, crate 200 225
TAmes. ner hox... .... 1% Peaches, Ameri
Call. Malagas ... . 200 can, basket.... .. 200
Lemons.......... 425 500 Pears, bbl. .. 7001000

Vegetables—While all lines of vege-
tables have been in brisk demand lately,
there has bheen an especial eall for to-
matoes and sweet potatoes. Supplies of
all lines have proved ample to meet the
requirements, however, and as a resnlt
prices are no higher. The market is
much firmer, though, and the trade are
well satisfied.
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Bears, American Onions—
basket.....c.o0 ooos 30 Spanish, cases.. 250 3 00
Beets, bag ...... 075 0% Potatoes, bag wee. 090
Oarrots, bag 075 09 Bweet potatoes,
Cabbage, new,dz 0 40 0 &0 basket 150
Celery, dox. . .... v 0 9% o W e 40
Canlifiowers Parnley, dozen. 015 0 320
Montreal. . 100 150 Parsnips,new,bag 0 75 0 90
Cormn,doz........ 020 025 Radishes, dozen
Cucumbers, doz. .... 200 hunches. ..., 0%
Garlic, 2bunches .... 025 Rpinach, bbl ... .... 350
Green Pappers, Tomatoes, box.. .... 25
basket ... .... 075  Preserving to-
Hubbard squash matoes, bkt.... 040 0 80
BN 55355000 vene - BTD Turnips, new,
SO0, @08 ,..csxovos 00, Bl .. iese 075 0%
Lettuce— Vegetahle mar-
Montreal, doz.... 0 40 * 60 rows, dozen.... .... 200
Boston.......... 100 125

Fruit—The first steamer carrying new
TORONTO.

lemons was expeeted on Thursday of
this week, and on'y a small quantity of
lemons are said to be on board. A fairly
large share is destined for this eity, but
alreadv an offer has been made for them,
with the possibility of a sale material-
izing. The lemon market is firm, with
reports from the Sicilian ports showing
no more definite announcements of the
shipments. Apples are bringing stiff
prices throughout the ecountry, with
prices of a rather wide range. The best
offerings are naturally for the choicest
fronit, and as these are none too plenti-
ful the price is going up. First quality
oranges are bringing a good price. Late
Valeneias are nearly done and this adds
to the price of the western fruit. New
Floridas are coming in, but not plenti-
ful enongh., and no one wants to buy
green fruit. Peaches seem to have pass-
ed awav. and pears are pretty nearly
done. Tt should not be long now until
imported fruits will azain be unopposed,
and, as a fronitman recently said. the
home-grown article has had its day for
this vear. Grapes are still selling we!l
and had a good holiday run. Demand
for eranberries has also been good. Ma-
laza erapes have likewise been moving
well. On the whole the market econ-
tinues satisfactory.

Apples, bhl .... 350 525 Grape Pruit—
Ammles, Cana- Ca'ifornia...... .... 300
dian, basket.. 030 0 45 Fl?rh‘h percase 4 50 500
Apples, St. Law- s
Yence, basket. 050 065  Verdelli........ 500 50
Reananas .. 18 200 Limes box..... .... 1%
Citrons  dor nen 075 Orangne—
Cocounnte, sack 4 00 4 50 Valencin ........ 400 B0
Cranherries, hh! 6 00 R 00 Pomegrauates, doz.. 078
Cranberries. case .., 3 M Pears, Canadian
Grapes. ease .. ..., 225 haekat 25 075
“ Canadian, Pears.Ca'ifornis
hackat .. 015 025 OB dcvn s s Somi 308
Malaga bhl. ... 550 650 Pinsannlas rrate 4 00 5 00

Quince, basket 0 35 0 50

Vegetables—There seems to be an eas-
ier feeling in potatoes. The price is
quoted at a redunetion on last week’s quo-
tations, and the reports from the eoun-
try are to the effect that the erop is a
good one. Tt is also said that there is
considerable loss from rot in some places.
Wax beans by the hamper indicate the
passing of home-grown kind. As other
stocks are exhausted and the publie’s
taste demands the vegetables, they will
be imported in turn. Japanese persim-
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mon were shown by some houses this
week. Canadian tomatoes are still ar-
riving, and are also in good demand yet,
even if the season is praectically over.
Cucumbers are done, and gherkins are
beecoming searce.
Canadian beet,

Spanish, §-cases .... 150
DR ssesenane 060 075 Yellow, per bag .... 125
Beans, wax, per Ontario, perbag .... 100
11-qt. basket... 015 0 25 Domestic....... .... 040
Beans, wax per Persimmon, case ,... 225
hamper.... .. 200 225 Potatoes, Onta-
Cabbage, case— rio, new, bag. 0 65 075
¢ (i]u'nldmn. 5 075 ; 50 Sweet, bbl...... .... 350
Jabbage, per i 50 Parsle: d
Carrots, Cana- Qepor Gos
dian, bag..... .... 0 50 bunches........ ki g
Cauliflower, dz.. .... 075 Red pepper.... 050 075
Celery, dozen .. .... 040 (Gireen ppers,
Lettuce, U a na- 11qt. basket.. .... 030
dian, head.... 0 030 Tomatues, Can.,
Onions— basket 11 qt... 0 30 0 40
Spanish, large.. 2 25 2 50 Newturnips,p.r
11-qt. basket. . .... 050

Christmas Navel

Oranges are Not
Likely to be High

Regarding the California navel erop
2 recent market review says: ‘“‘In the
past it has always proven a bad feature
for future markets to have the Christ-
mas market too high. Dealers would
stock up with fruit that they could not
sell at a profit, and in eonsequence the
January market has always been slow.
To offset this feature the shipments have
been usually held baek in the early part
of January, but with the big erop in
sicht for this year there ean be no hold-
ing back and it would seem good policy
to get lots of fruit out in December at a
price that would sell the goods. A big
Riverside packer stated recently that he
had never seen the fruit so far advanced
at this time of the year. He said that
some fruit in some orchards was already
showing a good color and he had eaten
fruit that was already fairly sweet. If
there is much fruit of this kind it is
reasonable to suppose that more will be
shipped in Decemher this year than ever
before and if so, this would certainly
seem to imply lower prices than com-
mon.”’

From this it would seem that the price
of navels for the Christmas trade are
likely to be lower than usual.

THE CANADIAN GROCER

FANCY BOX APPLES

Nearly 6,000 boxes of the fanciest kinds of apples,
consisting of

Ontario Spies, Baldwins and Greenings.
California Red Pearmains and Spitzenbergs.

The fancy trade will appreciate these goods. EVERY
APPLE SELECTED. No waste or culls.

Order sample boxes.

WHITE ®. CO,, Limited

Fancy Fruit, Produce and Fish Dealers
TORONTO

SEASONABLE GOODS

Fancy Almeria Grapes
Ripe Bananas
Oranges and Lemons
Cranberries
Nuts, Figs, etc.
NEW CROP DATES DUE EARLY NEXT WEEK.

Send us your orders.

HUGH WALKER & SON

(Established 1860) GUELPH, ONTARIO

CAMEL

Brand

WM. HILLS, Jr.
IMPORTER, - - NEW YORK

Package Dates

Every care is exercised in putting up this brand
and it does not matter what anyone tells you
regarding them — you can rest assured
that when you yourself are comparing our
“Camel” with others your order will be for
“Camel.” In your order to your wholesaler
mention “ Camel” Brand. You will be pleased
—your customers will be satisfied and ask for
more.

W. B. STRINGER
SALES AGENT, - - TORONTO
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Fish Shlpments to

the Interior Larger

Reports From Coast Show Increased  Activities—Fishermen
Received Doubled Price for Sardines—Inclement Weather and
Dog Fish Continue to Interfere With the Catch—Higher Prices
in Some Lines of Fish Are Expected Soon—Fresh Halibut
Said to be off the Market—Depend on Frozen Fish.

NEW BRUNSWICK

St. John, N.B., Nov. 3.—The fish situ-
ation thus far shows no sign of improve-
ment. All kinds of fish are scarce, but
the dealers managed to get enough last
week to tide them over. The weather
and the dogfish are given as the chief
cause of the difficulty. One of the local
dealers in summing up the conditions
said it was as bad as it could possibly
be. The like of it had never been
known here and the same was true of
every part of the coast. One vessel
which was in last week had only made
two trips during the month of October,
whereas it usually made two trips a
week. In making up a car of mixed
fish for shipment to the west last week,
a local dealer was hard put to get
enough to fill it. A quantity of smoked
herring was desired but they eould not
be secured. It is estimated that the en-
tire output of smoked herring to date
has not exceeded 5,000 boxes. At pres-
ent the fish dealers in Eastport are
offering 6 cents a pound for the fish
as they come from the smoke houses,
without being boxed. This price is
equal to 30 cents a box. whereas they
usnally sell at about 6 or 7 cents a box.

The sardine fishermen have at last
won out in their fight with the packers
at Eastport and Lubee and they are now
receiving $12 a hogshead for their catch,
instead of the $6 offered earlier in the
season. At this price it pays the fisher-
men better to go after the sardines and
little deep sea fishing is being done.

Despite the scareity, the prices show
little or no change. The only fresh fish
offering at present are cod, haddock, and
a few markerel. In frozen stock there
are salmon, halibut and mackerel. The
usual lines of smoked and salt fish are
offered.

NOVA SCOTIA.

Halifax, Nov. 3.—Notwithstanding the
fact that stormy weather on the coast
has greatly interfered with fishing oper-
ations, large shipments of fish are being
made from Nova Seotia to upper Cana-
dian ecities. The fish trade between the
Maritime Provinces and Quebee, Mont-
real and Toronto, and points farther
west, is showing great development.
More fish produets are being shipped to

these points than ever before, and the
Maritime dealers are now catering to
this trade. All kinds of fish are being
shipped. fresh, dry, pickled and smoked.
Few fresh mackerel were landed during
the week, the fishermen being unable to
set their nets owing to the stormy
weather.

Shipments of fish to foreign parts are
quite brisk, totalling between 6,000 and
7,000 packages.

The local receipts of oysters from
Prince Edward Island are light this
season, and the price for the choicest
stock continues high.

ONTARIO.

Toronto. Nov. 3.— Fresh halibut is
now praetically entirely done and is be-
ing replaced by frozen white fish and
frozen halibut. It is reported that in
one or two lines an inerease in price will
be made during the ecoming week. The
season of fresh fish is beginning to pass
and more attention will be paid to
frozen fish. The oyster season is gradn-
ally inereasing and a good business is
now being done. There is a fair demand
for smoked and pickled fish.

FRESH CAUGHT FISH

Aslibut......... 009 010 Herring 008
Ralmon trout... .... 012 \ellnv pu‘kenl L\ |
Whits fieh ..012 013 Steakcod....... .... 0 0%
White fish, pan . FERSREERIN T
IR . .ovvios wivs 010 Haddock........ 008 007
FROZEN LAKE FISH
. SRR s M oo7 Gold eyes. .. 0frs

OCEAN FISH (FROZEN)
Herring, per 100....... 200

SMOKED, BONELESS AND PICKLED FISH
Acadis, tablets, Herrine (Labs.)
RIS e ha'f-barrels. ...
AaAdia, Pinnan 0 m’ 0 °9

crate Halifax, 11b bxs, pr
Boneless Dighys, box 100 DS 55 soes 3
Codfish, Bluenose, “ 1 40 Oysters, extra
Cod stoak.perlb...... (3 selects gal

o b
Ovsters, selects, gal... 1 8§
Oysters, aundnntv 165
Quali b.. 0 06

Halifax 31b. boxes, | on toast, per

Perorat® .....ccvc.e 4

BRITISH COLUMBIA.

Vancouver, Nov. 3.—The fish market
is quiet this week, no halibut having
come in. With the seareh in further
waters for this fish, it is interesting to
note that in the ‘‘twenty years ago’’
column of a loeal paper. a cateh of 12.-
0™ pounds of halibut was made at
Plumper’s Pass. This place is half way
between Vancouver and Vietoria in the
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Gulf of Georgia. Nowadays it is diffi-
cult to get halibut in Heeate Straits,
hundreds of miles up the coast, and for
the past month or two the boats have
had to go to Alaskan waters.

There is no change in prices this week.
Halibut still holds at four cents. Since
there is not many fish of other varieties
inecoming, there is little change other-
wise.

Local oysters still hold their own.
They grow to a good size in the lagoons
set apart for them.

NEWFOUNDLAND.

St. John'’s, Nov. 3.—Tinned salmon
will be searce in the winter. The herring
fishery promises to be good. It will be
noted that eodfish has advanced. The
Labrador fishery for the past season was
only about half the average catch.

( udﬂnh Inlrge merchnntahle per qll ............... 2%
hru- Mn:leln 23 620

sm . 520

lar.e West India e o 39
small e e s e e 20
Labrador LS w400
Haddock SR P A .. 270
Herring, No. 1, large, barrel .. ... ...... 22
Ling A on 270
Lobsters, No 1 flate, case 48 1.1b. tins. ... ........ 18 00
inmon No. 1, large, tierce ¢ 18 00
No. 1, smsll, * 16 M

tinned, case.... 570

(‘od Oll hhrd'ood mkl tun. 81 0Y
softwood 75 On

SO TRV O S « . . - o lsisc 00 anenssvessecsiiass 055

QUEBEC.

Montreal, Nov. 3.—Haddock and eod
are still searce. Pike and pickerel are
now arriving freely. but the season is
almost finished. There is not a great
deal of fresh halibut on the market, but
the frozen article is now on the market.
Fair supplies of perch and bullheads are
arriving. In smoked fish haddies con-
tinue scarce. New kippers and bloaters
are arriving.

B o oocoisvavos wsis 12
Perch. . 11
Bteak rod. 08
B.C. salmon. 06
Flounders... 010
Marker cod. ... 010
08
10
12
1
00
013
rib .
k 20
0w
Herring, per 100
Market rod (3]
Rtaak ond | % o007
Mackerel....... ....
BALTED AND PICKLED
Green ocod, No. 1, Lake trout, half bbl. 6 00
" YO e 700 750 Balmon,B.C, red, bbl 14 00
Labrador herring. bhl 5 50 - “ pink, bbl 12 00
“ §bbl 300 **  Labrador, bbl 16 50
Labrador sea trout, 2 e i bbls 8 50
DDIS.cocccsssnsoncss 10 00 .
Labrador sea 5, Wuciccosssessecs 2200
I s vovesvso 576 Balteels. perlb...... tli 35
No. 1 mackerel, pail.. 2 00 S sardines. 30 lb.“p!f 650
4 bbls.. 9 50 o st ke1 100
No. 1pollock | 5 Houmd horrlng, 5 50
Scotis herrings, bhl 600 keg 075
SMOKED
Bl , large, per box, 60s 110
BOREND - csavsssheniiivive . 0ns
Boneless haddies............. 00
»rring, new samoked, per hax 015
K . mer hav, small 12
Kippered herrin' per box, large. . . 140
SHELL FISH
fhell nysters, bhl,, cholce .. 1200
XXX Shell Oy-t.erl 100
Lob-ters, live, per Ih. . . 0%
()yuan,ﬂmln\ bk, Tm .. 140
Belanta, Tmp, gal...... 200
G W .2 o s s0 s onse: chas sicssbnopababiy 1.60
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I[dme:w Your customers, once they give them a trial, will insist on having
- OCEAN BRAND fish. The trade mark stamps it as the highest

teh. grade that is being put up to-day.

We have the most sanitary and up-to-date fish-curing plant on
the Atlantic Coast.

NS
B33888

-
o

We use only the primest of fresh fish. These are not idle
boasts. Send to your jobber for a trial order or write direct to

The Halifax Cold Storage Co., Ltd.

. and cod 45 WILLIAM STREET (Selling Branch) MONTREAL
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Connecticut Opster Co.

...... on Growers and Shippers of ‘‘Coast Sealed ’’ Oysters

= . 88 COLBORNE STREET, TORONTO

553
333

K Dear Mr. Merchant:

It’s well to be careful about these things in connection with your oyster

...... 2 business :(—

oxes. .

B ”® See that your oysters come from communities that produce oysters with the

ees best flavor and that these oysters malure sufficiently firm to retain that flavor
for the longest time possible. See that shipment is made in the most sanitary

It b package obtainable; and that the oysters are refrigerated at a low temperature,

and also protected from freezing. And be sure you display them attractively.

Let us add that ‘“Coast Sealed’’ Oysters are grown on ground that is fam-
ous for the flavor of its oysters; shipped to you in the ‘“Coast Sealed’’ Car-
rier—the acknowledged peer of all packages, properly refrigerated all the way.

om-.—-el‘
2TIBR2 £E8BE88

We solicit your enquiry,

FATTENING GROUNDS AT: Connecticut Oyster CO.

Greenport, L.I; Peconic Bay, N.Y ; Rockaway,
N.Y.: Sakonnett River,R I.; Narragansett Bay RI ;

Warwick's Point, R.IL. P.S.—We can supply you with a Vacuum Insulated Cabinet that will
protect your oysters from freezing and save at least 75 per cent. of ice.
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PREPARED FISH

Boneless 0cod, in blooks or packages, per 1b...... 54, 64 and 7’
Pure mixed boneless fish, b.ock: Ibuos 00%
ﬂweoﬂ.grlb.. .o . . 015
Bkinleas cod, 100 Ib. case.. 6 00
Dried cod, medium, 100 Ib. drum. .. 700
Dried cod. large, bundles E 6 00
Dried cod. medium. bundles. ...... 6.0
Dried haddock, medium, bundle 550

The total importation of fish into Bar-
bados for 1909 and the two previous
vears amounted respectively to $344,000,
$334,000, and $227,000. As the smaller
neighboring islands are supplied with
part of their food stufis by Barbados,
these figures are to be reduced by the
amount  which is exported to these
islands, which, one year with another,
amounts to about one halfi the import-
ation.

LLast year Great Britain exported to
the Barbados $75,000 worth of butter,
Canada $6,100, United States $7,300,
Denmark, $3,625, and France $8,500
worth. Denmark and France gained
ground over 1908 but the other countries
fell behind.

WHERE CRANBERRIES GROW.

Cape Cod the Principal Producer But
Canada Has Many Bogs.

Cape Cod, while not the only home of
the eranberry, is recognized as one of
the largest producing fields and its pro-
duet is usunally considered the standard.
One of the most widely known promon-
tories on the New England coast is Cape
Cod where the cranberry industry is
rivalled by fishing.

Wisconsin is regarded as a heavy pro-
vider and Nova Scotia and Prince Ed-
ward Island are both large growers.
Parry Sound in Northern Ontario also
grows the cranberry. In fact it can be
profitably grown in almost any swampy
place if given proper attention.

Nearly everyone in the Cape Cod dis-
trict has his cranberry bog. Some are
so extensive that their owners are en-
abled to live comfortably the year round
on the proceeds. During this season,
everyone young and old, is oeccupied in
harvesting his or her share and after
that is done he helps someone else with
the same purpose in view. Boxes and
barrels are in evidence from one end of
the Cape to the other and everybody is
busy picking and packing the fruit from
dawn until dusk. The eranberry brings
considerable wealth to the Cape and
the houses generally indieate prosperity.

WEEEKLY TRADE CHANGES.
Business Happenings Among the Can-
adian Grocery Trade.

Ontario — James Carter, grocer, St.
Thomas, Ont., has sold to C. H. Joliffe.
Jos. Leithwood, grocer, Toronto, has

sold to W. E. Randell.
F. S. Smeath, grocer, Toronto, has
sold to Frederick Hobson.

THE CANADIAN GROCER

Willson and Jackson, groecers, etc.,
Ridgetown, Ont., have assigned.

Quebee—The assets of Ross Theophile.
grocer, Buckingham, Que., have been
seized

J. Guerin, grocer, Montreal, Que., has
registered.

Viau & Co., grocers, Montreal, have
assigned.

Richard & Frere, grocers, Robertson-
ville, Que., have registered.

The assets of A. A. J. Gingras, grocer,
ete., at Cap Saute, Montealmville ani
Quebee, P. Q., are to be =old on Nov.
3rd.

Labossiere & Vandelae, grocers, Mont-
real, Que., have dissolved.

Taylor & Peacock, grocers, Montreal,
Que., have registered.

Western Canada—J. I.. Dube, generai
merchant, Montmartre, Sask.. has soldl
to E. Dan Scott.

W. H. Stovin, general store, Sinta-
luta, Sask., has sold to J. A. Grove.

H. Young, grocer, Vietoria, B. C., is
sueceeded by Proctor & Silburn.

Position of the
Retailer Among

His Fellow Men

By W. T. Simpson.

There is a certain dignity to the gro-
cery business that should be more gen-
erally recognized by individual grocers.
They render the public an invaluable
service. Through the grocer ean be pro-
cured foodstuffs gathered from the
four corners of the earth, and the cus-
tomer is often afforded an extended sys-
tem of credit that enables him to pay
for these goods at his leisure.

In addition to this, most grocers pro-
tect their customers against inferior
goods. The average citizen is unable to
discuss from the standpoint of quality
few of the articles that appear on his
table. To secure protection against
adulterated goods dependence is placed
on the family grocer who is trusted to
deliver none but genuine, pure foods.
The latter from his experience is able
to judge most of the goods he buys, but
some grocers who may not be familiar
with a particular article will in turn
trust the manufacturer with whom he
has had extended dealings. Thus, the
grocer is rendering a great service to his
customers every day in the year.

But there are some of the trade who
conduet themseves as if theirs was an
inferior position. They permit them-
selves to be badgered by persons
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who do not appreciates the value of a
grocery store in their midst.

The leading grocers of to-day, how-
ever, are not in that class. They realize
the dignity of their business, and every-
thing about their stores and themselves
is indieative of that faet. A grocer
looking over his stock finds spices from
the East Indies, tea from far Japan,
China and India, currants from Greece,
raisins from Spain, dates and figs from
Turkey and Arabia, and so on—the
world’s best in foodstuffs ecollected in
a good retail store.

And the store itself is in keeping with
the quality of these goods. A bright
clean interior, attractive arrangements
of goods in conspicuous places, display
bins, show cases, street windows used to
advantage, everything in faet combinad
to give a tone of real business. Tt is
cvidence of a feeling of pride in the
store and partienlarly is it a magnet to
customers.

There is a certain dignity to praeti-
cally all forms of labor and the pro-
prietor of a grocery store is worthy of
his share. But before expecting others
to appreciate the service he renders them
he must first realize and appreciate it

"himself.

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments
Write us for prices. Phone order our expense

TORONTO SALT WORKS
TORONTO, ONT. Gmo. J. Currr, 'A!AOIR

Dried Apples

Shipments Bolicited
Settioments Prompt

W.A. 6IBB COMPANY
HAMILTON
JAMES BOMERVILLE Manager

Highest price pald for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 188¢

Ingersoll - Ontario

Would you like euwr Weekly Circular?

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie

Wholesale FRUIT, FISH and PRODUCE
Commission Merchants, and

Dealers in HIDES, WOOL and RAW FURS
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» value of a
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to-day, how-
They realize
3, and every-
d themselves
A grocer
spices from
far Japan,
from Greece,
nd figs from
so on—the

collecteq in Because not only will their good appearance make one rapid sale for you, but

their exceptional quality will guarantee the ‘repeats.’
keeping with

L Leied This season we are attaching to every fish we cure a metal tag (see illustration
wq;won:;nli below) and this will be your safeguard against any fraud or substitution for the
Cots, disgiey genuine “Beacon Brand” Fish.

lows used to “Beacon Brand ” Haddie is the most delightful fish in the world, caught in the Bay
et combinad of Fundy, and cured under the most perfect sanitary conditions by Scotch experts.
”'r‘]“df i“““i: Here’s a line to add to your reputation and profit, but be sure you

il see the tag on every fish!
BEACON

y to practi-

nd the pro- e 4

Ao THE F. T. JAMES CO., Limited
‘('"d:rf‘ fth“ﬁ CHURCH STREET Phone Main 7454 TORONTO
ippreciate it .

./ qED |
Ry
SCOTCH

¢ EXPERTS

It’s knowledge that directs the successful grocer in stocking
up with

T Brunswick Brand Sea Foods

SALT

pt shipments
' our expense

DRKS

rr, lnuo:n

nager —a knowledge born of experience that it only pays to handle canned fish
' that has “ made good.”

I o You will always be on the safe side if you sell “Brunswick Brand,”

' because it is the “Quality” brand, and we leave no stone unturned to

LES maintain the high standard we have reached. Order to-day.

oy CONNORS BROS., Limited

,ario Black’'s Harbor, N.B.

iroular? A GENTS—Grant, Osley & Co.. Halifax, N.S.; C. H. B.Hilleoat, Sydney, C. B.; J. L. Lovitt, Yar-
ol ~ moath, N. S.; Bachanan & Ahern, Quebec ; Leonard Bres, Montreal; A. W. Huband, Ottawa ;
o ERUNCEE . C. De Carteret, Kingston; James Haywood, Torento; Chas. Dunean, Winnipeg: Shalleress,

Macaulay & Co. Calgury, Alta.; J. Harley Brewn, Loenden, Ont.; Johaston & Yeck
os. (& " — = o Edmonton, Alta,

t Ste. Marie
PRODUCE

aid 7 g e 0
RAW FURS
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Business Leaks
Which Point to

Grocer's Failure

Business leaks are a menace to the
grocer. In spite of ordinary precautions
they exist and it is only by exercising
unusual care that they can be located.
In many cases they have been largely
responsible for failure. Herewith are
given a few that should not be over-
looked.

First—Ignorance of the cost of doing
business ; therefore, ignorance of what
to charge for goods in order to be cer-
tain of selling them at sufficient profit.

Second—Not knowing the selling price
of goods. Some advocate the marking
of the selling price plainly on all arti-
cles, thus rendering it practically im-
possible for anybody in the store mis-
takenly to sell at too low a price.

Third—Not knowing the goods that
do and the goods that do not return,
the cost of handling, and what percent-
age of the total sales consist of non-
profit-paying items; not knowing how to
change the non-profitable into profitable
items.

Fourth—Being short-handed, running
along without sufficient store help; not
allowing yourself time to study market
conditions, business methods and plans
for inereasing your business.

Fifth—Over-buying and not having
ready cash as a result. Therefore, you
are left without the opportunity of tak-
ing advantage of any ecash discounts
that may be extended.

Left an Unpaid
Grocer's Bill of
Eighty Dollars

There are some grocers who want to
waken up to the fact that giving prom-
iscuous credit is not doing business.
Just because some stranger who has
moved to your locality leaves you a big
order and promises to pay every two
weeks, instead of going around the
block to Smith, your nearest competi-
tor, that is no reason why you should
feel particularly elated. There have
been Smiths who thanked their fates,
when many such customers passed their
door for some other grocers.

An actual happening will illustrate
the point. A family moved into an On-
tario town. The husband went to a
grocer and told him that he had a job
in prospect, that he intended to remain
in the town and would it be all right,
ete. The job was longer in coming than
was expected. The man’s ready money
ran out and when he did start to work

THE CANADIAN GROCER

his bill had a nice little start. Other
debts were owing and while he paid the
grocer from time to time, the bill kept
on increasing. Finally, when the gro-
cer's clerk called at the house one
morning, the new customer had gone,
leaving an unpaid bill of $80.

ESSEX TO GROW BROOM CORN.

Some Claim it Will Flourish Wherever
Ordinary Corn Grows Well.

A despatch from Essex County, Ont.,
says that in the near future Essex may
be an important broom corn centre.

A citizen of Comber has contracted
with a number of farmers to grow broom
corn at $100 per ton, he supplying the
seed and furnishing the instruetions with
regard to handling the erop. Between 100
and 200 acres have been secured. A farm-
er near Ruthven has been growing broom
corn for some years, and also makes
brooms on a small scale. It is claimed
by some that the corn can be grown in
any loeality where ordinary eorn ean be
successfully grown. The future will
prove whether this is true or not. Hither-
to the product seems to have been large-
ly confined to Illinois and the south-
western states.

Some Government
Reports on Late
Canadian Crops

While potatoes are selling in car lots
at about 50 cents a bag and in small lots
at from 60 to 70 cents, the market is
likely to go higher when some of the
stocks now held have been lightened.
A report from the Dominion Depart-
ment of Agriculture places the crop in
Canada at the end of September at a
little over 76 per cent. of the normal as
compared with upwards of 90 per cent.
last year. In the United States there
was a similar falling off. Here and
there throughout the country a certain
amount of rot is reported but it is not
believed to be serious.

A later report says that in Eastern
Canada the crops have obtained a high
percentage in quality for nearly all
crops and quantity is nearly as good as
a year ago and better than in 1908. In
western provinces there is a drop of
about 20 per cent. in the quality of
grain and roots, but threshings indicate
that the yield will be larger for wheat,
oats and barley than was promised at
the end of August.

The total yield of beans in Canada
last year was placed at 1,324,000 bus.
while this year the estimate is for
1,089,000 bus.

<6

INDIA'S TEA EXPORTS.

Figures Showing Amount Which Has
Been Sent to Various Countries.

The annual report of a large tea com-
pany in London, Eng., contains inform-
ation of value to the retailer who studies
the markets. The following is an ex-
traet:

““It is difficult to give exaet figures of
the amount of tea grown throughout the
world, as a great deal is consumed in the
countries of production, particularly
China and Japan, where it is grown on
small farms and consumed locally, so
that it does not appear in any returns.
Probably the world’s total produetion
is about 1,200 million pounds annually
of which about half is grown in China,
rather more than three-eighths din the
British Empire (India, Ceylon and Na-
tal) and rather less than one eighth in
other countries, of which Japan, Java
and Formosa are the most important.

‘‘This caleulation would give rather
more than 450 million pounds as the
amount of British-grown tea produced
each year. This year the crop has con-
siderably exceeded this quantity, India
having produced in round numbers 262
million pounds, Ceylon 191 million
pounds and Natal 2 million pounds, mak-
ing a.total of 455 million pounds.

*‘The tea exported from India during
the last two seasons was distributed as
follows:—

1909-10 1908-9.

lbs. lbs.
United
Kingdom . 180,000,000 168,000.000
Australia : 8,500,000 8,900,000
America ..... 5,600,000 5,500,000
Russia

and China... 30,000,000 25,000.000
Other Ports... 11,000,000 13,000,000

235,100.000 220,400,000

‘‘Russia and China are put together
in this table because practically all the
tea sent to China from India consists of
dust and broken tea, which is eonverted
into ““brick tea’’ and sent to Russia.

““As will be noticed, the United King
dom took 12 million pounds more than
last year, but in spite of this large in-
crease in imports, prieces have not fallen,
the inerease in consumption having been
still greater. Comparing the figures for
the last five years, we find that the pro-
duetion of British-grown tea has in-
ereased 15 million pounds. Consump
tion, however, has increased 4814, million
abroad and 15 million at home, making
an excess of consumption over produc-
tion of 1215 million.”’

A retail dealer states that whenever
he hears of price eutting he is reminde.l
of two little boys who tried to see which
counld lean the farthest out of a window,
the winner finishing in a hospital. A
somewhat similar result inevitably
awaits the priee cutter, he says.
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Sealshipt Oyster System
e Is The Only Oyster Insurance

ct figures of

X‘fe"f?ﬁ = ‘On National Advertising On Purity of Product

particularly Every reader in the country will read about Our o .

: , . yster beds are regularly inspected by
is 1%22;;;, - SEALSHIPT OYSTERS this season. the Lederle Laborstories.

a“g}ufgl‘l‘:{i‘;ﬁ; On Unfailing Supply

ds annually You can always get SEALSHIPT On Guaranteed Measure

g Slhxtn}zlig OYSTERS There are over three hun- Rigid contracts with shippers make this
gl g dred wholesale distributors in the U.S. and solid measure proposition a surety.

ae eighth in Canada.

J , Java : " . .

. On Safety in Keeping On Assured Profit Margin

g(ilve ra”tl;‘(’j Packed in the prime of their freshness, You are guaranteed 25% profit at the very
lz;.lsproadsuced perfectly refrigerated, SEALSHIPT OYS- least. Many SEALSHIPT Dealers get
‘op has con- TERS will keep for weeks. more.
ntity, India I

bers 262
191 million On nf:reased Consumer Demand. On Co-operative Advertising
Jounds, mak- You will find that consumers appeciate :
7Olépds(.i i SEALSHIPT OYSTERS. They will SHOP  We furnish free booklets, signs, ad. matter
naia uring

where SEALSHIPT are sold. and cuts for local use.

stributed as

1908-9.
Ibs.

Sealshipt is Your Insurance Policy

168,000,000
8,900,000 et ° °
5000 Against an Unprofitable Oyster Business
25,000.000 : :
13.000.000 Do you realize, Mr. Dealer, just what the SEALSHIPT SYSTEM is?

990,400,000 Besides being the largest distributor of oysters in the world, its aim is to have the
out together public realize the food value they can find in oysters. ALL THIS IS AT A PROFIT
ally {ﬂi 1‘“’; TO THE DEALER.

1 eonsisis O

is eonverted Here is a vast organization having nearly one hundred shipping points on the Coast
?nill‘e”jsgiw and hundreds of inland wholesale distributing points, all banded together in a Co-operative
kil -then effort to make our aim possible.
gt é?rﬁiﬂ(}.’f,: We publish a House Organ, “CO-OPETITION,” for the benefit of SEALSHIPT
having bofon dealers. Do you want a copy ?

fig or . 5o
ilaf"x]}rlzsp{-.r— Write for our catalogue and proposition to dealers.
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How Food Standards Will Affect Prices

Writer States That in Case of Spices They Will Tend to
Keep The Market High—Consumption Ought Also to be In-
creased—Average Consumer Not a Judge of Quality in Spices.

By W. L. M,

Oune of the reasons given by mauufae
turers for the increased cost of spices
in recent vears, is the inerease in em
sumption. This  would suggzest tha
people are demanding more and more
spices as vears 2o by, and that as th
result of heavy demands the prices have
heen forced up. That, however, i1s no
the vr!:]} redson.

[t must be admitted that there is al
vayvs a growing demand for spices, and
ereater quantities ave being consumed,
but the main reason is that the idea of
adulterating is passing. and instead
eround shells and many other adulter
ants being now used, there is m
creasing tendeney  towards absolutel
pure zoods. Thus inereased prices are
explained to a eertain extent by the faet
that pure spices are now used, takn
the place of foreign ingredients. Thus
consumption of pure spices is inereases
hecause the genuine artiele is heing less
and less substituted by adulter:

In the United States the Pure Fool
Laws demand genuine woods, amd many
convietions are registered weekly, =
ing that inspeeters are vigilant. The
same iz,\)yn-h.['\ are takine the troubl
o eaution consumers  asainst mp
coods, and taking it all in all, the
denev is against inferior quality
In Canada the Food Standards

ot vet been issued Thev are, howev

heine formulated. and some were expee!

ed to have been given to the public 1Y)

¢ now. In England Pure Food Lav
ave been in existence for some tin
ut violatrons have been numerous a
ire still reported. But public opini
rogether with eareful n »_pm-tj.n‘ bv t
anthorities will soon brine abont

f

desired ehanges ) the manufaetnre

sprees

Do Not Know Pure Goods
In this partienlar market deteriora
ing the goods: has been a rather simy
matter in as much as the average ecitize
=

would not likely discover the inferio

quality. Consider pepper for instane

The averaze person, as a matter of eus

tom, shakes what lLe supposes to e
pepper over lns meat and thep forgets
all about it He does not look for il
taste of genuine pepper. Probably

1s becanse he is not aceenstomed to the
pure stuff. At any rate, the faect is en
phasized that the consumer did not

the past payv sufficient attention to the

quality of goods,

rinmet

Ihis 1s not lnlr!;l‘l('.l to deal with the
character of adulterations, for that has
been toueched upon before. but it th
crocer ever stops lo vouder \\'H_\ his

spice il 1s Ingher than 1t used to be,

I

shonld remember that purer zoods are
heing used, and if he assures a enstom

al I spiees are of the best he em
SeCU a better price
Manufaeturers who sell puare Splees
only are eagerly awaiting the new stand
ards, because all manutaeturers will b
put upon the same basis, and there will

e less untair competition

Pure Mustard Too Strong.

\h=olute puriy eannot be found in all

rticles as ~]v§w ~ At least one ex
ceplic = known, viz. mustard. Con
mereial wustard, sue as is sold fo

1.1 1 1
able nse, Is a compound, for the reaso
bhat 1 t= purest form mustard wonld

too strong and eould not he nsed

RESULTING FROM A FIRE.

Legal Case for New Brunswick Court
Affecting Wholesale Grocery Firm

St. John, N.B., Nov 3.—The trial ol
the case of Reid vs. the King, which was
to have been heard at the October sit-
ting of the exchequer court here, has
been postponed until the next sitting in
June, 1911. In this case the suppliants
are John W. Y. Smith and .1. Frederick
Fdgett, doing a wholesale grocery busi-
ness as F. P. Reid & Co., at Moncton
ind  Campbellton.  The suppliants’ peti-
tion ot right discloses that on October
30 and 31, 1907, a car of tobacco, cheese
and the like, consigned to the suppliants,

was unloaded by the servants of the
[.LC.R. at Campbellton and the goods
placed in the warehouse, that, owing to
the negligence of the crown's servanats,
thie warehouse and contents were de-
stroyed by fire on Thanksgiving Day of
1907. The suppliants claim the sum of
$2,500. The crown, in defence, deny that
there was negligence on the part of the
servants  of the railway, and contend
that the suppliants were negligent in not
removing the goods from the warehouse
in the time allowed

The marriage of E. R. Ebbitt, of
Spowdon & Ebbitt, Montreal, to Miss
. Stewart. took place on October 19
Mr. and Mrs. Ebbitt have sailed foi
Faueland,

Never Run Short of

SHAMROCK

BIG PLUG
SMOKING TOBACCO

Your client will buy his
groceries where he buys
his SHAMROCK tobacco

McDOUGALL

Insist upon having them.

D. McDOUGALL & CO., Ltd.. Glasgow, Scotland

CLAY PIPLS

SPRAGUE

CANNING MACHINERY €0.,

OHIOAGO, ILL., U8.A

The Big Black Plug
Chewing Tobacco

“A Trade Bringer"”

Sold by all the Wholesale Trade
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This Association Figures Out Costs and Profits

15 a fair estimate of the loss on a cheese,
say of the value of 70s.

‘-'In

the

servants,

Dunlop cheese,

shrinkage

were de-
ag Day of

¢

sum of

Helps Its Members to Fix Retail Prices on Ham, Cheese, Butter,
Etc., in Order to Prevent Losses—Shows Average Amount of

is

the

greater
circular,

than in

“tand

Cheddar,’’

it

is

safe

reads

in

a

deny that
art of the
d contend
ent in not

Shrinkage on These Goods—Some Extracts From Circular it
Sends out Showing Help That is Given.

The exceutive of the Glasgow Grocers®

|I|'il‘(h

Cost Price.

veneral working way to allow say 1d.
per Ih. for loss when fixing the selling

“On Gorgzonzola, Roquetort, Stilton,

warchouse and  Provision Merchants’ Assoeciation
prepare oceasionally a booklet showing
butter and
that

traders might perceive at a glance what

the costs of ham, bacon,
shbitt, of

10 .\Ii\~
ctober 19.

ailed for

cheese in order, as it is stated,

profit on their turnover.
a Toronto grocer recently received one
of these copies from a friend in the
association and it is plainly evident that
it was compiled with great care.

An extraet will show what the pamph
let deals with, For instanee, under Bel-
fast smoked hams appears the following:

Gross weight of 30=450 lbhx.
Deduet for Shanks ....... 53 1bs.
Deduet for Bone and Skin 44 1bs,
— 97 lb=.

Total net veizht

Mverag
Averace net weight,
AMlowine Gd. per 1b.
hams work out as under, viz:

P oross W eivht,

ete., there is a heavy loss.

If say 2d.

Per ewt.

Per. Ib. sliced.
10d.

prices they should charge to secure a fair

J. F. Holloway.

for shanks these

104d.
104d.
103d.
11d.

113d.

.\!;11 ~0 0Ol

**Note.—There should be never
than 2}d. per Ib. e¢lear profit.”’

Theretore reverting to the above list
ihe selling price would be 2]d. added to
By this the first ham
10d. or 20 c¢ents a 1b. should b»
~old for 12}d. or 24} cents and so on.

Similar tables are worked out with
Canadian and Wiltshire bacon showing
number of pounds bought. number lost.

less

the cost priee.

wu\l;l.:

cost per lb, net cost and selling priee

and gain and per eent of cain on the

‘:ll(‘~'.

Shrinkage Losses in Cheese.

In rexard to cheese it states “*that o
trial a number of very finest Cheddar
cheese lost in six weeks between 1 and
Softer erades lost more. As
Ll per 1h. is lost in weighing, 3d. per 1h.

; 1
2 Ibs. each.

per Ib. were considered a fair profit for
a Cheddar cheese, 3d. to 5d.-per lb. of
profit would no more than pay for these
faney cheese, which usually are unprofit--
able.”’

The Profit on Butter.

The ecirenlar reads further: ‘‘Loss on
butter depends creatly on evaporation
and manner of weighing.  When it is
) that cenerally speaking a
cask of butter is weighed out in small
gquantities. turning the scale from 200 to
2000 times the necessity for sufficient
is self evident. In view of
facts it is certainly prudent to
take at least a clear margin of 2d. per
Ih. on all butter selling at 1s. per lb.

Thus it will be seen that this associa-
tion pays particular attention to profits

a very sane thing for it to do too.

l'n]l\i'll‘l't tl

1
dlilowance
these

The first eup of coffee was drunk in
Europe at Venice toward the end of the
sixteenth ~entury. In the old Venetian
coffee lhiouses patrons did not pay for
cach cup of coffee they drank. but set-
tled their hills at the end of each year.

r

L

|

v, Scotland

s Tuckett’s

Orinoco

™

0.,

Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

r) ‘

Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TucKett’s

TUCRETT LIMITED

Hamilton, - ot - -
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Classified Advertising

Adveriisemenis uader (Dis Deading, £8. per weord for
first insertion, |

Contractions eount ¢ word, but five figures (as
$1,000) are allowed as one word.

Cash remittances to cover cost must seeompany all
advertisements. In N OASE can this rule be overlooked.
Advertisements received without remittance cannot be
scknowledged.

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

A CHRISTMAS GIFT.

THE CANADIAN GROCER

MISOELLANEOUS.

MISOELLANEOUS.

OUNTER CHECX BO"KS—Write us to-day for
samoles. We are manufac urers of the ! mous
Saretv Non-Smut duplicating and rtriplicaring

Counter Check Books, snd single Carbon Pads in
all varieties. Dominion Register Co., Ltd., Toronto.

OUBLE your floor space. Aa Otis-F. band-

THE METAL REQUIRED in a Modern Conersts
Building. Our special facilities enable us to

produce st minimum cost Concrete Reinforee-
ments, Fenestra Stecl Sash, Automatic Fire Shutters
and Steelcrete Metal Lath. Complete stock, quick
delivery, Before deciding write us for catalogue and
rices. Expanded Metal and Fireproofing Co., Ltd.,
raser Ave,, Toromto. (tn

power elevator wil! double your floor space, en-

able you to use that upper floor either as stock
room or as extra selling space, at the same time in-
creasing space on your ground floor. Costs only $70.
Write for catalogue **B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (1)

ANDSOME pair silver P pper and Salts would
d.li¢ht your cu romers. Scna 1S cents for
samp:e pair. ELGIN SPECIALTY CO., St

Thomas, Ont. (45p)

BUSINESS CHANCES.

OR SALE —In the City of Windsor, Ont.. large
corner grocerv store. Good business. Resson
for selling. Will sell properiy or rent. Address

Box 357, CANADIAN GROCER, Toronto. (48p)

OR SALE—Grocery, crockervy and provision busi-
ness, Established since 1864 Annual turnover
about $30,000. Sple~did connection; large farm-

ing district. Must be sold at once. Good rea<ons for
selling. App'y JAS. R. LOCKHART, Pembroke, Ont.

ARTICLES FOR SALE.

OR SALE—Eureka refrigerator, size 7%’ by 9,
late~t model. Three 'rnt windows, suitable for
butcher or grocer. Will sell cheap., Box 367,

CANADIAN GROCER, Toronto. (44p)

GRY BUSINESS SYSTEMS are devised to suit
every department of every business, They are
labor and time ravers. Produce results up 1o the

requirements of merchants and manufacrurers. In-
quire from our nearest office. Egry Register Co.,
Dayton, ('hio; 123 Bay St,, Toronto; 258% Portage
Ave., Winnipeg; 308 Richards St.,Vancouver.

LIMINATE FIRE RISK, save insurance, reduce
maintenance costs and save money on your actusl
bullding work by using the Kahn System of Fire-

roof Construction. Used in many of the largest
usiness premises on this continent. Write for cata-
logue. Trussed Concrete Steel Company of Canada,
Limited, Walker Rd., Walkerville, Ont.

RRORS AVOIDED, LABOR SAVED—U-M‘ the
**Shou-perior” Autographic Register. hree
copies issued at one writing. 1st, lavoice ; 2nd,

Delivery Ticket; 3rd, Charge Sheet perforated for fil-
ing. No handling of carbons. igh grade printing
d neat invoices, Make full enquirg. Autographic
er Co., 191-193-195 Dorchester StJE., Mon:r:)ll.

t

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere In Canads.  (tf)

MISOELLANEOUS.

book-keeping staff in Itself—doing the work with

machine preci<ion and accuracy, the National

Cash Regist'r, Write for demons<t-ation litera-
ture. National Cash Register Co., 285 Yonge Street,
Toronto.

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Bullding, Toronto.

CCURATE COST KEEPING IS EASY if you
bave a Dey Cost Keeper. It automatically records
actus! time spent on each operation down to the

4ecimal fraction of an hour. Several overations of
jobs can be recorded on one card. Forsmall firms we
recommend this as an excellent combination—em-
ployees’ time re.ister and cost keeper. Whether you
employ a few or hundreds of hands we can supply you
with a machine suited to your requirements. rite for
cttalog. International Time Recording termpany of
gnndl. Limited. O#ffice and factory, 29 Alice Street,
oronto.

OPELAND-CHATTERSON SYSTEMS — Short,
simple. Adapted to all elasses of business.
Copeland-Chatterson-Crain, Ltd., Toronto and

Ottawa. (1)

ROCERS EVERYWHERE find it most convenient
and economical to remit money by DOMINION
EXPRESS MONEY ORDERS, or Foreign Draft.

Absolutely safe—payable anywhere—no loss or delay
—lowest_rates. Always remit by Dominion Exoress
Money Orders. Agents a'l over Canada. Agencies
in all Canadian Pacific Railway Stations,\

\

COUNTER CHECK BOOKS—Especially made for

the grocery trade, Not made by a trust. d us

samples of what you are using, we’ll \c d you
prices that will interest you. Our Holder, with patent
carbon attachment has no equal on the market), Sup-
;llu for Binders and Monthly Account Systems.

i Systems Limited, Manufacturing Stationers,
Toronto. ' .

FOR FILING PAPERS, LETTERS and vouchers,
fastening bulky envelones« or backing statements

the ACME No. 2 Binder is indispenssble in
every store. Penetrates the thickest paper and
perfo-atesand binds in one operation. For sale by all
stationers, A. R. MacDougall & Co,, Canadian
Ageats, Toronto.

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

Ing. Saves you 257 to 757 of your printing bill.
Multigraph your Office Forms; Letter-heads; Circular
Letters. Write us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Toroato. (t0)

ONEY - Everybody wants the best. My 1910 crop
of pure White Clover extracted now ready for
deliverv. Write for prices. CHAS. T. ROSS,

15 Liverpool St., Sherbrooke, Que. (43p)

F YOU have been afflicted with one of those foun-
tain pens that won’t write when you want it to, or
leaks when you don’t want it to, give it away to one

of your poor relations and buy a Moore Non-Leakable
Fountsin Pen and you will be happy. Consult your

ITH an eye to stock-taking but two months away,
we offer some especially attractive bargains in
rebullt Typewriters., All makes are represented

and all :re :Ihoh-l Ill:lo-br ﬂnel{ I‘:luuuled catalogue, a
copy of which w e mailed om request. THE
MONARCH TYPEWKITER CO., Limited, No. 98
King Street West, Toronto.

WARBHOUSB AND FACTORY HEATING S8YS-
TEM Taylor-Forbes Company, LI-lloa.
Supplied by the trade throughout Canads, (1f)

HEN buying bookcases insist on haviagthe best
on the market, “‘Macey Sectional kcases.”
Carried in stock by all up-to-date furniture deal-

ers. [llustrated booklet sent free on request. C
Furniture Manufacturers, Ltd. General offices, Wood-
stock, Ont, ({1}

AGENCIES WANTED.

TRAVE LLER, with firet class grocery comnection In
Ontarlo, wants special line on commission. Box
364, CANADIAN GROCER, Toronto. (43p)

WANTED by Commission Traveller, a few more
good lines connected with the grocery, drug
or confectionery trade. Apply early so as 1o

be able to get after Xmas trade. Box 366, CANADIAN

GROCER, Toronto. (43p)

SALESMEN WANTED.

PECIALTY SALESMEN WANTED FOR GROC
S ERY AND MA~KET TRADE.—A know ledge of
the grocery business Is necessary. You must be
eathusiestic, convincing, continuous worker and push
& manufactured article in the Canadian Pr«vinces
'(h;l“ is 'lh«lut:ly nfeded byl dcllualn merchants,
ve reference from last employer. Box 365, CANA-
DIAN GROCER. Toronto. .’ (42)

SITUATION WANTED.

OUNG MAN with eight years’ experience In
grocery business wishes position as traveler or
manager of grocery department. Address Box

455, Owen Sound. (42p)

stationer. W.J. Gage & Co., Toronto, sole ag for
Canada.

AY’S FURNITURE CATALOGUE No. 3086 con-
tains 160 pages of fine hall-tone engravings of
newest designs in carpets, rugs, furniture, drap-

eries, wall papers and pottery with cash prices. Wrire
for a copv—it'’s free. John Kay Company, Limited,
36 King St. West, Toronto.

ODERN FIREPROOF CONSTRUCTION. Our

system of reinforced concrete work—as success-

ully used in any of Canada’s largest bulldings—

gives better results at lower cost. A strong state-

ment” you will say. Write us and let us prove our

claims, That's fair. Leach Conerete Co., Limited,
100 King St. West, Toronto.

UR NEW MODEL is the handiest for the grocer
operated instantly, never gets out of order. Sen
for comple ounpi. and best prices. The Ontarie

Offies Speciaities Co., Toronto.

SCOTCH PLAID STATIONERY is the latest cre-
ation for business and society corresponde
Paper and eavelopes present a finished linen
surface, most agreesble 1o the pen touch, Leading
stationers have it. Write for samples. The Co
Clark Co., Ltd., Torento, (el

\'BHB “Kalamazoo” Loose Leal Binder is the only

. binder that will hold just as many sheets as you
lctunllyfe’nln and no more. The back Is flex-
ible, 'rltllr surface flat, slignment perfeet. No ex-
posed metal parts or complicated mechanism., Write
for booklet. Warwick Bros. & Rutter, Ltd., Kl-t and
Spadina, Teronte. tf)
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PERIODICAL DEPT.

THE BUSY MAN’S MAGAZINE Is the most popu
lar periodical of Its kind. Why? Because each

issue contains & strong list of original articles of
interest to every Canadlan. It also reproduces the
most timely, instructive and Interestingarticles appear-
ing In the other magazines and periodicals of the
month. Thecream of the world’s periodical p.
too valuable to overlook. BUSY MAN’S is on
all news-stands. Better still, send $2 for
subscription. Mail it to-day. The Busy Man’s
ine, Toronte.

TEOHNICAL BOOKS.

ALES PLANS—This book ls a eellestion of 333
successful plans that have beem used by retall
merchants to get more busi These includ

Special Sales, Gmluullolldny Business, Co-operative
Advertising, Money-Making Ideas, Contests, etc.
Price $2.50, postpaid, acLean Publishing Ce.,
'{_uhllul Book Dept., 143-149 Usiversity Ave..
oromte,

ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, §1 per year. Every manufacturer
u||: power should receive this publisation nlu-

larly, and also see that it is placed in the hands of his
engineer or superintendent, Every lssue Is full of
practical articles, well calculated to ::rm escomemies
In the operation of a plant. Condensed advertisements
for ** Machinery Wanted " inserted free for subseribers
to the GROCER. ‘' Machinery for Sale’’ advertise-
ments one cent per word rl insertion. Sample copy
enrequest. CANADIAN MACHINERY, 143-149
Usiversity Ave., Terente,
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QUOTATIONS FOR PROPRIETARY ARTICLES

Baking Powder

W. N. GILLARD & 00. . 1 00,
prE el 0 10-box lots or ouse o1 H. Dunn, Agent, Montreal & Tor

Us.

b e e

Modern
lles em

einforee-
|||I= Fire ibnn:r: -
siete stock, quic
for catalogue and IMPERIAL BAKING POWDER
roofing Co., (L'l)d.. Cases.

t ve

ns, perdoz... . §4 50
Perfection, §-1b. g

orf .cuon.{lb.
dos

cs are represented
trated catalogue, a
s _request. THE

Limited, No. 98

Terms—Net 30 days prepaid

Packed in 30s and 50-1b. case

Confections

IMPERIAL PEANUT BUTTER
Small, cases 2 dozen. ..
Medium, cases 2 dozen

HEATING SYS-
mpany, Limited.
iout Canada, (tf)

on havingthe best
lonal Bookea
late furniture

Chooolate— Per Ib. =
Rock, 4's & {'s, cakes.13-Ib. bxs 0 86 ;
Perfeotion chooolate, 20c size, 2 dozen Coupon Books—Allison’s
¥ b xes, per dozen ; o §asd's - Sovar 2
Special discount of 5 per cent. allowed on five » o, -

Pt Dt et 0 W 0D

For sale in Oanads by The Eby Blain Oo Ltd
Il::lq:f.l"lc'uc;ud. cases or more of “Magic Baking Powder.” ? dcs-n boxes, per dosen... .......... “}:nlt.e';")' 'cnwgz)&ﬂzb MILK CO., LIMITED Toronw”?.& &“no. e.x&l-‘:dﬂ L
¥ o weet ! yrand ev ted All sise or aesorted
(tn) TSIy  BUTAL ..a.mw POwomn Queen's Dessert, § per case (4 dgu.-rl;?n s 3 B e e ¥

sises perlb ....... . “
———————————— A

. e £3 50
Reindeer” brand, per case (4 dozen) 5 00 UN-NUMBERED

TED.

icery cosnection In
commission. Box
Toronto. (43p)

eller, a few more
the grocery, drug
ly early so as 1o
366, CANADIAN
(43p)

VTED.

ED FOR GROC
=A knowledge of
iry. You must be
s worker and push
madian Previnces
rering merchants.

Box 365, CANA-

(42)

. s, 12-1b. boxes ..
m..mm bozxes, per lv..
Parigian, 8'

risi Beoeonsenss
al Navy, §'s.{'s, boxes, per lb....
l!'lmzf’; lg‘vlb. ht.)‘x-.polr‘lh.....

.

= count will be allowed.
DOMINION CANNERS, LIMITED
imer J: P

0 et 0 e

S55F wgens 2353 I

white, pink, lemon, orange.
. maple and oncosnut cream, in

. in box, per dosen 0 90

lons— Per
Milk chooolate wafers, 5-1b. boxes .
Maple buds, 5-1b. boxes

lers, No. 1, 5-1b. boxes

ooolate =rs, No. 3, 2

Nonpareil ers, No. 1,
Nonpare:| rs, No. 3,
Ohocolate

Milk chooolate, 5c rakea, per box....
EPPR'S.
lson & Son, Montreal.
-1b. buxes, per

JOHN P. MOTT & C0.'8.
R. 8. McIndoe, agent,

gary, Alta.; Standa

=

——oo0o0o0oCo
RRERENERES

Toronto ; Arthur M.
ks, Ottawa ; J. A. Taylor, Montreal; J.
E. Huxley, Winnlpers; Tees & Persse, é-l-

Brokerage Co., Van-
couver, B.0.; G. J. Estabrook, Bt. John, N.B.

BBY. BLain Yu. LIMITED.
Oo

Btandard ees.
Roasted whole or d. Pack
proof mnmd r.l.v?- et Ay

Club House....$0 32 Ambrosis
Nectar.

Package Ooffees
Gold Medal, 1 and 21b. tins, whole
CEGONN. os.oiiosocinnsnciis B
Oafe, Dr. Gourmet's, 1 ib, Fancy
Glass Jars, ground ............ 03

r num 3
extra per book 3§ cens.

Infants’ Pood
Ro' inson's patent barley,
tﬂlb, tins, lf.;s; 1-1b. r.i:’-.
.25, Robinson’s patent
goqu. #-1b. tins, $1.25; 1-
. tins, $2.25.

Flavoring Extracts
SHIKRIFFS

Frelght allowsd up to 2o per 100 Ibs. German Dandelion, § and ‘i ib. tis, om 1802 boutes (retail at 83)
WRIVE SWAN SPTONS AND ORREALA LTD, ) ktast, 1 1b. tins ttles i
White Bwan Baking Powder—1.1b. tins, 3- Breakfaat, 11b. tins, ground 0 18 (retail at $20)
D. dox. in case, $3 ; #1b. tins, $1.35 doz.; WHITE SWAN SPIOES AND QEREALS LTD.
Hb. tine, 80cdoz. ? ’ te Bwan Blen

Jams and Jellies
BATGER'S WHOLE FRU"

’
l'on .:-”l:l:vn:l:r :)n ITSTRAWBERRY JAM
11b. decorated  ‘ABents, Rose & Lafiamme, Montreal and
tins, 8% Ib Torunto.

N
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AN’S Is on sale at
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eollestion of 333
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ness, Co-operative
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| Publishing Ce.,
University Ave.,

MANUFACTUR-
very manufacturer
| publisation regu-
| the hands of his
y lssue s full lo‘
[ esconemies
ummu-nu
ree for subseribers
r Sale’ advertise
fon. Sample copy
INERY, 143-149

avy Vs...
Vaanills sticks, per gross .
Diamond ochocolats, §'s ........
Plain choice chocolate liquo!
Bweet Chooolate Coatings ...

WALTER BAKER & CO., LIMITED.

Premium No. 1 chocolate, } and {ib cakes,
35c. 1b.; Breakfast cocos, 1-5,, §, 1 and 51b.
tins, 41¢c. Ib.; German's sweet chocolate, § and
1 1b. cakes 6-1b. bxs., 26c 1b.; Oaracas sweet
chocolate, § and } Ib. cakes, 6-1b. bxs., 32 1b.;
Auto sweet chocolate, § Ib. cakes, 3and 6 Ib.
bxs., 32c. 1b.; Vanilla sweet chocolate, i-lb.
cakes, 6 1b. tins, 44c. 1b.; Falcon cocoa (hot
Socom. | 1. plga’ § 16, bad, 33, 1.
cocos, L oy 3 . 1b.;
ubleu,‘ 100 gdﬁ, tied 5s, per box $3.00.
above quotations are f.0.b. Montreal.

Cocoanut
CANADIAN COCOANUT CO., MONTREAL.

L)
o
1

'ac ., 16c., 20c. an 5
ked in 1 Ib. and 30 1b. cases.
l-lE..;uhnl Tobuebe %

b

aad} .

Ib.

s .ee.;o;;
F5 sumyRasy

oocoeo
P st et et
;o ~1=a

White Moss in 5 and 10 Ib. square tins. fle,
WHITE SWAN BPIOES AND CEREALS LTD,
‘White 8wan Cocoanut—

Feathorstrip, palls...................

Mo-Ja, §-1b.tins
80c. Ib.

Mo-Ja, 1-1b.tins
280. Ib.

M $1b.tins
>4ty

S0

Cafe des Epicures—1-lb. fancy glass jars, per
doz 23.60

Cafe I'’Aromatique—1-1b. amber glass jars,
per doz., &
Presentation (with 3 tumblers) 10 per doz.

.m.ddox }; g " wpERIALCKE G

oz, — o S |

Buoail sz, dox. 13 00 =2 B

e tin, dos. 3 40 i
sise,dos. 140

per A e e o~ T
Imperial holder— Fhac LARDNS %
M

1-1b. glass jar, screw top, 4doz., perdoz. 22

T. UPTON & 0o.
Compound Fruit Jams—
12-0z. glass iar, 2 doz. in case, perdoz. 1 00

2-1b. tins, 2 doz. §
5and71Ib. tin paily 8 aby 4oz

8 pailx incrate, per ib... 0 0.1
30-1b. wood pails, per Ib. e e 0 O 0

m?“"’,’.',.‘?",d Fn; porlb.....
Z. gl ars. 2 doz. i

2-1b. tins, 2doz. in cage, per b d”.".'
6 pails in crate,

7-1b. wood pails,
30-1b. woodp;ﬁ-
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A GROCER'S CO-OPERATION

MORSE BROS., Props.

RISING SUN Stove Polish in Cakes gives a
il lustre which far outlasts all others under the
heat of the stove, and that is why it has so many
friends that call for it over the grocery counters
the world around. We believe that the real live
grocer wants to push the goods that please his

customers, and that is why we have the hearty
co-operation of thousands upon thousands of

grocers everywhere. It pays you to push 1t.

S

=2 in 1——

ShoePolish

The best-selling Shoe Polish
in every part of the North
American Continent. Keep
well stocked—your jobber
can supply you.

Tee F. F. Dalley Co., Limited

Hamilton, Buffalo,

“BANNER” & “PRINCESS”

CONDENSED MILK

are prepared from the purest
and richest country milk, with
no addition but that of pure sugar.

St. George Evaporated
Cream

(Unsweetened)

The most sanitary conditions are ob-
served in the canning and handling of
the milk. The reputation of these
brands as genuine satisfaction-givers

is unsurpassed.

Lines that mean much in proﬁt

and reputation to every grocer
who handles them.

‘J. MALCOLM & SON

8T. GEORCE,
ONT.

TEA LEAD

Best Incorrodible

Buy ““PRIDE OF THE ISLAND" Brand

as extensively used for years past by most of the leading packers
of Tesin Canada.

ISLAND LEAD MILLS LIMITED,

LIMEHOUSE,
LONDON, E,, ENQG.

Tel. Address: “Laminated,” London,
A.B.C. Codes used 4th and 5th Editions.
ALFRED B. LAMBE & SON, TORONTO

J. HUNTER WHITE, ST.JOHN, N.B.
OECQIL T. GORDON, MONTREA|,

Oanadian Agente

e

e ——
62

MOLASSINE DOG and PUPPY GAKES

are entirely different from all
others and are quick sellers.
If you are stocking Dog Foods,
write for particulars and free
samples; I will interest you.

SOLE IMPORTER:
ANDREW WATSON

87 YOUVILLE SQUARE, MONTREAL
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BROOMS are DOWN

We Make Brooms of Quality
Be Sure You Get Them

Walter Woods & Co.

Hamilton and Winnipeg

Opening New Accounts

Your business will not grow unless you do add new customers constantly. The

old ones will drop out with surprising regularity and those that remain will not in-
crease their purchases materially.

Have a good live talk about your goods in THE GROCER every week. All the best
grocers in Canada will read it, and if what you say is werth while, they'll steadily be
influenced in your favor.

You will find THE GROCER the most powerful agent at your disposal in the culti-
vation of new accounts.

OCEAN MILLS

Montreal

Chinese starch, 48

1-1b., per case $4.00;

Ocean Baking Pow-

der, 48 3-0z., $1.40;

48 4-01 . .l so 60 8,

36 1-1b.-

g‘zs S Lib, pke,

16 1- lb tins, $5;

, $1.75;

()cesn bhm‘ mange,

; Ocean

Jelly Powders

IMPERIAL DESSERT JELLY

Terut
Cantons sachH |

Assorted fiavors—gross 10.75.

Soap
The GENUINE. Packed 100 bars to case.

WHITE SWAN SPICE
AND CEREALS, LTD

White Swan, 15
flavors. 1 dos. in
handsome counter

carton, per doz., 90c.

)
| PO
SASPEERRY
-6!9.9.=
List price.
“Shirrift's " (all
flavors), perdoz ....

Discounts on applica-
tion.

77

N. K. FPAIRBANK 0O. BOAR'S HEAD
LARD OOMPOUND,

Licorice
NATIONAL LICORIOR 0O.
5-1b. boxes, wood oa{up‘r. ......
Fancy bou 36 or .
 Romse” pallsta, BiD. cant, b 04D * Z ZI

Mlom-. -lb- far......

l'urny hcunw 10 stic kn

Dule, large cent sticks, 100 in box
Lye (Concentrated)

GILLETTS
PERFUMED LYE

Per case
1 caseof 4 doz &3 20
3casesof 4doz 3 40
5 cases ormore 3 35

Marmalade.

T. UPTON & CoO.
12-0z. glass jars, 2 dozen
case, per (lu7 ‘l 16-0z.
glm Jars,2 doz. incase,
per doz. §1 45, 5and 7
Ib. tins and 7-1b. pails,
per lb. 8c.; pint sealers
(24 oz), 1 doz, in case,
per dozen $2.25.

SHIRRIFF BRAND
“Im

ST. CHARLRES OoM
DENSING 00

PRICES:
8t. Charles Oream
family du.poreu':

case 200

gx‘lm'&mlllmi' H
ver w i

Puri

ooodw:ﬁ'tu

COLMAN'S OR EEEN'S

Per doz Per doz

DS.F,, i-lb. lmllw F.D.{1b tins.. 1 45

“ " R1b. tine 3 250 Per far

: 1-1b. tins 5 00 Durham 4-1b. jar u’n

F D., $1b. tins.. 0 8 1-1b. jar 0 25

IMPERIAL PREPARED MUBTARD
Small, cases 4 dozen

Medium, cases 2 dozen.
Large, cases 1 dozen...

sauces

P rdoz
H.P. Sauce, pacted in cares of 3 doz. 81 ¢
H.P. Pickle, packed in cases 2 doz. pts. 3 35
H.P. Pickle, packed incases 3doz {-pts 2 25

225
; mam; n;véxmma SAUCE
pint and 6 dozen cases, doz 0
t’l tbotuuuidouneuu dosz. ox l%
8o

Cnaeu;;{ 1-1b. contain-
"B Ck es, r
box &3. u'f.' .
Case of 15-1h. con
taining 12)" kages
per box 83. (B‘C o
Cu- of 1-1b, and -1
containing 30 1-b.
and 60 '%-1b packages
per box 83.00.
ase of 5¢. puchxe= containing 9% packages.
per box 3.0
uu;lo BRAND
No i cases 60 1.1b.
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WOOD’'S

W,,,( HOLLANDER

R

S COFFEE

Fragrant, Pungent, The Choloest of the
Delicious ! Choloe.

Imported and Roasted by

4 EEY THOMAS WOOD CO. LIMITED
REGISTERED No. 428 8t. Paul St. Montreal

Brown Label, 1'and {'s... .023
Soap and Washing Powders Milk. Brown Label, i's. .

Green Label, 1's and Ql Y
A. P. TIPPET & 0O., AGENTS CANADA FIRST Red Lavel, i's e
M @ soap, colors, per gross. . BRANL
l:;wo -o.:: black, per gross. 30 e LAFONTE, MARTIN & OIE, LTD.
Criole The Aylmer Ll‘fm- J.moln:.;lﬂﬂ ite
Floriols soap, pergross .. . densed Milk
Straw hat polish, per gross. Co., Ltd. Prinoess Louise, bt o, 80 Ibe

Per case
Canada First
Evap. Cream
family size.. 3 50
Canads First
Evap. Cream
medium size 4 8) SLUR RisBON
Canndn First Evaporated Cream, hotel TR OO,

MONTREAL

THOMAS WOOD
Wholesale louﬂ & 00., LTD.

Montreal and
Boston.

Rulng&m.ﬂo !uk-,bt{m bu
Rising S unf 0. 3 cakes, gross boxes. .
No. 5 Sun (n-bo

No. 10 Sun Paste,

®sccco®ce
EES 33 L4t
mooococo0®
SRITRBEN

30c
and 400. Packed
in §-Ib. tins. Al m—cl&uhhcl.m
or mixed.

GILLETTS CREAM TAKIAK

== = A A Ib. paper pkgs., 4 doz. in case.
i ISRV L . A Adeerrin Peai Ib. paper pkgs., 4 doz. in case.
s 5L 1 < 4

B> - 7 4 do. £1b. paper pkes
PURE JAMES DOME BLACK LEAD i - t-ihmrvkn}m
-~ 6a size, gross, $2.40. 2a size, gross, $2.50 Perdoz
S P g ». b Syrup #-b. cans with screw covers, 4 doz. in
A , -3 - EDW ARDSBI'RG STARCH CO.. LTD. g
— “Crown" Brand Perfecuon Symp
&mrls: 7..1‘:‘1?50 1bs :
Half-barre s =
- “barre s, 175 Ibs.. : 003 Saoisten . uﬁE :qoo?:t:.h‘:m sasaorors
arch 38 o 136 ' X . L wooden

~ Plain tins, with iabel—
No 1 white of biue, S1b. carton... '0 310 tins, 2oz, in case
Canada lound s 1 E THE QUAKER OATS 00.
Bilver gloss, 6-1 . draw-iid bozes. . : 20 . Seeae 27 Winnl prices—Quaker ss-(onw
Sver ‘,‘ﬁm‘;m by o g wie. 001 (5.10and 20 Ib. tins have wire handies) sy MELAGANA TRa ) cate; Quaber oste, B, (W ':‘m‘“"‘
2 tine, 3 doe tncase ... 80 0 s pamcnll winto Bmos, Puffed rice, %' 3.90; m.a wheat, 36's, .90
1 . i A % FrontBt. Esst Su'kf'uurrm.uu red) 3. ”
white gloss, 1 Ib.':hcl 0 054 : : 3 - % ‘o(:nfm delivered s :
Benson's enamel, per box... 1 50to 3 00 i %0 et W v premium) 4.10; Baxon
Culinary Starch— e i s b 1 b

. o.&.lll. 360; Bomin
s, 340; Pnﬂodrlu.hrh 35 Ibe. each, 3%

Tobaoco.

IMPERIAL TOBAOCOO COMPANY OF CANADA,
LIMITED—EMPIRE BRANCH.

¥ ]

bunho 1 white, 11b. car. 0 10
BRANTFORD STARCH WORKA. LIMITED

“

sundry Starches— “
Carda Launiry. bozes of @015 . 0 0} prm . ,':::32: :

Blue Lavel, 18, §8, 4 ‘s, -
1's and 5

S SR A

COoCOoOoOoOoO™
EVETTIIER

. 0
1y
o0

> / ! v . ¥al _ Ceylon Tea, in
s = ! 1 and §-1b. lesd

oen
0 oe4
b, Mb.... ¢
fancy boxes, cases ot
I-d.mh.—u 300
cmodlmlu.
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