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Keenb
Oxford Blue

The BEST Blue
is always the cheapest

Keen’s Oxford 
Blue

has never failed to satisfy the 
housekeeper That statuant 
should interest you to stock it.

Remember KEEN’S OXFORD Blue is a trade-holder.

Frank Magor & Co., 403 St. Paul St., MONTREAL, Agents for the Dominion

( CROWN BRAND

Table Syrup
i

PUT UP IN TINS
2-lb. tine-coses 2 doi. Also in Brls.. %-Brls
5..................... 1 Kegs eed Polls.

20 " “ «• £

Freight paid on 6 cases and over to all railway 
station» east of North Bay.

Known, sold and used throughout Canada as the 
most perfect CORN SYRUP manufactured.— 
Absolutely Pure, Clean, Clear Golden Color, and 
Nourishing and Healthful—one of the best-pay­
ing grocery staples.

EDWARDSBURG STARCH CO., Limited
M Front St. last, 

TOMNTO, Ont.

ESTABLISHED 1SSS 
Works, I SL MM Street. 

MOMTUtL. P.Q.

CLASSIFIED UST OF ADVERTISEMENTS ON PAGE 29



THE CANADIAN GROCER

Profitable Soap Lines 
Easy to Sell

Have you ever thought of the money to be made 
in handling soaps manufactured to meet a specific 
demand^
Naturally on such soaps there is a larger profit 
than on the ordinary toilet soaps, and they are 
easier to sell.

The Master Mechanic's 
Exraordinary Tar Soap
is specially made for Mechanics, Engineers, 
Farmers, Sportsmen and all those whose work 
or play soils the hands with grease or other 
stains.

It is a good antiseptic soap.

It is well advertised throughout Canada.

It is a profitable line to handle.

It is one of the excellent soaps manufactured by

ALBERT SOAPS, UNITED, MONTREAL

REFINED SUGAR

CANADA SUGAR REFINING

Montreal

IjOUNG XSMYLIE'S

ACMELicorice
PELLETS

Stick Licorice.

National Licorice Co.
Brooklyn, H.Y.

Toronto Depot, 120 Church Street, 
R. 8. MoINDOE, Agent.

Montreal Depot, 21 Bonseooure St., 
4. M. BRAYLEY, Agent.

Molasses
We are prepared for

SPRING TRADE
with a splendid assortment of the Standard 

Grades:

Extra Choice Porto Rico, Lion Brand, 
Cintron Brand, Beaver Brand, &c.

Fancy Barbados Syrup, Choice Barbados 
Grocery.

SEND FOR SAMPLES AND PRICES

Dominion Molasses Co.,
UWTED

Halifax, - Nova Sootla
Agente

ago. MUSSON <t CO. ... TORONTO 
JOHN W. BICKLE * QRBENINQ, - HAMILTON 
QgO. H. QILLgSRIg. ... LONDON 
JOggPH CARMAN, ... WINNIPgO
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The L 
Turned-Down 

Comers
Here anil there in the Ledger of Life 

you have turned down the corner of a page for remembrance sake you’d 
forget something if the turned down corner wasn’t there.

To-day, turn down a corner deep and wide to remember this one sure 
fact “Quality is remembered long after price is forgotten." Every 
time you come to that particular page— remember. Every time you try to 
sell inferior quality, think of the turned-down corner what it stands for, 
and what it really means to your success.

“Thistle” Brand 
Canned Haddie

Caught,
cured and canned right at the 
water’s edge—not re shipped 
and re handled before packing. 
No bone, dirt nor slime ever gets 
into the “Thistle" Brand. Open 
a can for yourself for the most 
convincing proof—they are all 
right at all times. Always Genu­
ine Haddie only.

Arthur l*. Tippet <V Co., Agents

S Plain* Ro\ ale, Montreal 
!•"rout Strict East, Toronto

“Taylor's” Candied 
and

Drained Peels
Made in

England from the best Corsican 
peels only. Prepared from finest 
selected whole fruits— tiot from 
fruit skins from which the essen­
tial oil has been extracted. High­
est quality. Always the same.

l
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t BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

WARaADOE 8, W I.

JONES & SWAN
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE.
Caiii.k Ai.'Lmik.ss Jonkswan. Barbados.
<."« >i >k.-> i >1 u Livbvrs, Western Union, A. B. C., 

Watkins S -iU s and Private ('odes.
RkI‘KF>knt>:i> t.v John Furr, 14U Pearl St., New 

York ; ]. Crosby, St John. N.li ; Mitchell & White- 
liead, <Vuvbee : Rose & Lufiauimu, Montreal ; Geo. 
Musson 6c Co., Toronto ; J C LeQuesne, Paspebiav.

CHARLOTTETOWN, PEI.

HORACE HASZARD
IMPORTER of Refined and Raw Sugars, Barbados
------------------- Molasses, Flour and Cormneal.
EXPORTER of Cheese, Butter and Canned Goods.

AGENT in Canada and the United States for the 
famous Brahmin Tea.

Charlottetown, Prince Edward Island.

HALIFAX, ivo.

J. W. GORHAM & CO. .
JERUSALEM WAREHOUSE 

HALIFAX. N.S.
Manufacturers* Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

MOOSE JAW.

THE MOOSE JAW FRUIT & PRODUCE CO.
D STAMPER. Prop.

Wholesale Agents and Jobbers 
Fruits, Groceries,Tobaccos, Cigars, etc.

Correspondence Solicited.
P.O.Box 238, MOOSE JAW. Sask

Office, 8 Main Street.

nONTKEAL.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal

TEL. MAIN 778. BOND K.

J. H. MAIDEN
425 St. Paul Street, MONTREAL
Manufacturers’Agent and Commission Broker.

Domestic and Foreign Agencies solicited. 
Special attention to introducing New Lines to 

the Trade.

A. J. HUGHES
Wholesa’e Grocers' Bmker, Manufacturers' Agent 

and Jobber,
1483 Notre Dame Street, MONTREAL

Open for few more foreign and domestic agencies. 
< 'orrespoi dunce Solicited. Highest References.

BAN A NAS
exclusively the year round.

Best fruit Properly crated Lowest prices

JOSEPH BROWN <& SONS
29 and 31 Youville Square 

Montreal

TORONTO.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

MacLAREN IMPERIAL CHEESE CO.
Limited

AGENCY DEPARTMENT:
Agents for Grocers' Specialties and Wholesale 

Grocery Brokers.
Correspondence solicited. Address all com­

munications to our head office.
26 Front St. East, Toronto

Green Apples
Wire us for prices by the 

Car.

W. H. MILLMAN & SONS
Grocery Brokers

TORONTO

W. G. Patrick & Co.
Manufacturers’ Agents 

Importers
29 Melinda St., Toronto

McGAW & RUSSELL
Manufacturers’ Agents and Importers 

48Và Front St. East, Toronto
Highest References Correspondence Solicited

Phone Main 2647

C. E. KYLE S. HOOPER

KYLE & HOOPER
Wholesale Grocery Brokers and 

Manufacturers’ Agents
27 Front St. E., Toronto

Highest references Commissions solicited

QUBBBC.

P. W. CARRIER
COMMISSION

GROCERIES, FLOUR, GRAIN
Domestic and Foreign Agencies Solicited 
Hochelaga Bank Building, 

QUEBEC.

WINNIPEG.

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY

WE CAN handle your account to our 
MUTUAL ADVANTAGE.

Correspondence solicited. Established over 13 years

George Adam & Co.
Wholesale Brokers and Commission Merchants

Winnipeg, Manitoba

STUART WATSON
Manufacturers' Agent and Whole­

sale Commission Broker.
Winnipeg, - Man,

Highest References. Correspondence Solicited.

W. A. TAYLOR
BROKER and WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

Established 1887.

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturing 

Agent.
Union Bank Block, Rooms, 722 and 723

Winnipeg, Man.
Correspondence Solicited. Highest References.

(Continued on png* 4.)
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“ Goods well bought are half sold ”

An old saying but true nevertheless—and particularly so 
in the following—

New Reels—IN STORK
“Anchor” Brand

This season prices are higher, 
Citron particularly so. You 
will find our quotations very low.

LEMON, ORANGE and CITRON

California Seeded

the finest dripped caps

“Sterling” Brand
high grade English candied

“Excelsior” Brand
low priced lint very satisfactory

Raisins
Fancy -12-oz. and 16-oz. 
Choice—12-oz and 16-oz. 

Send us your orders

On account of the probable high prices of Valencia liaisins 
there will be an increased demand for California Seeded 
Raisins this season. Prices are advancing but as we have 
several cars bought at rock bottom prices we are quoting for 
shipment upon arrival at exceptionally low figures. Our 
advice is to buy NOW.

“Columbia” Canned Pineapple
Packed from the fresh fruit at the point of pro­
duction—acknowleged the finest brand packed in 
the Bahama Islands—the home of the pineapple 
— we have just received another carload. You 
should order this brand for your best trade------

Have You Heard of Vanilla
Acknowledged the best put up Biscuit in Canada—you get your whole money s 
worth and no boxes to pay for.—

Put up in boxes, about ‘20 lbs. Sells for 10c. lb. and pays you a good margin.

Grated, 2-lb. Tins 
Sliced, 2-lb. Tins 
Sliced, Picnic Size

Special quotations on 5-case lots 
Assorted

Bar?

Look up your stock of
It will pay you to put in you winter stock NOW RICE JAPAN PATNA

CAROLINA
RANGOONS

Our Quotations are Low. Our Values Unequalled

the EBY, BLAIN CO. lmv,ited
Wholesale Grocers TORONTO

8
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r

Manufacturers’ Agents -Continued.

WINNIPEG.

G. C. WARREN
REGINA

I>in < t Jmpoitvr of Pure Ceylon 
give. ..n-i la< b tea.-of all grades, 
b11<j n Ifees. VMil «h manufac­
turer?' agent in other lines of 
nu ivhami >e.

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG. MAN.

Cable address. Capstan.
Storage facilities. Correspondence solicited

R. B. WISEMAN & CO.
WINNIPEG. MAN.

Wholesale Brokers and Storage 
Warehousemen.

< C i it a 1.1 t 1. • - ' a i i n 

Can handle a tew additional lines.

J. P. THOMAS î

COMMISSION \
MERCHANT

25 St. Peter Street *

QUEBEC J

H. W. MITCHELL
WINNIPEG, MAN.

Corrvspondvnw is solicited from firms wishing 
a representative in Winnipeg. Travellers call 
regularly on tin Wholesale and Retail Trade in 
Western Canada.

Highest references and financial responsibility.

|N<

gnungsg
ilrT~-J

g»

Starch
CHINESE Starch

The best money maker in your store— 
Write for particulars—

OCEAN MILLS, - MONTREAL

GENUINE

PRATTS ASTRAL 
LAMP OIL

ASHLEY & LIGHTCAP Sold iu all countries and recognized as the 
highest grade oil manufactured.

Manufacturers Agents and Wholesale Commission Brokers
Storage. Track Warehouse. Central Location. Low Insurance. Quick facilities for handling Goods 

Open for Foreign and Domestic Agencies.

Highest References. Correspondence Solicited.

214 PRINCESS STREET, - - WINNIPEG

ESTABLISHED IS97

OPAl—r D ATUP ATC r^r\ brokers and com-OVCJ I I , DA I rlljn I U. Vw. MISSION MERCHANTS

Cor. Notre Dame East and Victoria Sts., Winnipeg, Canada
< .it p ii-lvu ' .'uliuiivtl with limit wishing representation in this market or wishing their goods sold on com- 

mi&'iou to * in. -hbing l ra<te !:• i rvlt rences.

fTRADE
E MARK

This design a guar­
antee of quality.

THIN CASE LINING PAPER
FOR SHOE CASES Stf&AY

Canada Paper Co.
ALL SIZES

SAMtM.KS AX 

IUK T Ills A- TORONTO MONTBEALJ

... ESTABLISHED 1849...

Capital and Surplus, $1,500,000. Offices Throughout the Civilized World
Executive Offices: Nos. 346 and 348 Broadway, New York City, U.S.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and 
the «•oiitrulli ,ig nreum-taiieus of ..-wry seeker of mercantile credit. Its business may he defined as of the 
merchants, by the merehants f ;r the merchants. In procuring, verifying ami promulgating information no 
effort is spared, ai d no reasonable expense considered too great, that the results may justify its claims as an 
authority on all matters afTvctit g comim rcial affair-and mercantile credit. Its offices am 1 con ne# lions have 
he. it steadily extended, and it furnishes information concerning mercantile persons throughout tlie 
civilized world.

Subscriptions are based on the service furnished, and are available or ly by reputable wholesale, jobbing 
and manufacturing concern-, and l.y responsible ami worthy financial 1 duciury and business ' 01 poralions. 
Specific terms may be obtained y addressing the Company at any of its offices. "Correspondence invited.

OFFICES IN CANADA-----

CALGARY. ALTA If A v H.TON. ONT. LONDON. ONT. MONTREAL. QUE.
HALIFAX. N s. QUh ' H . QUE. ST. JOHN. Mb TORONTO, ONT.
OTTAWA. ON I. V 'Ol’VKH, B WINNIPEG, MAN.

THOS. C. IRVING. Gen. Man. Western Canada, Toronto.

WHOLESALE ONLY.
THE QUEEN CITY OIL COMPANY, Limited

TORONTO. ONT.

STOCK NOW.

■WlBom

SswSbuntp

pSBraii

-JÊÊL]

' F SUTTON SONSiju'

Sutton's 
Worces­
tershire 
Sauce 
cannot 
he beaten 
tor
quality 
and price

G.F. Sutton, 
Sons & Co.

King’s Cross

London, Eng.
CANADIAN AGENTS :

MACLURE & LANGLEY Lid.

154 Pearl SI.. Toronto 
30 Hospital St . Montreal

4
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Tit IMPERIAL MIIIC CO.,
KINGSVILLE, ONT.

( Branch of the Canadian Canners, Limited) 
“one of the best in the Province’’

The following editorial ia clipped from the

The vanning factory started up on the loth of 
this month, a few days earlier than last year. While 
this factory is always to the fore front, it IS THIS 
YEAR STII.I, MURK MODERN IN ITS E.tjl IR­
AIENT. OI.EANI.INESS IS ONE UK THE FEA­
TURES WHICH IS MUIDI.Y ENFORCED BY 
MANAUEMENT, and this year more machinery has 
been added which will facilitate the cleaning of the 
raw material, making it still more easy to put up 
the goods in the cleanest possible manner. THE 
TOMATOES ARE emptied from the boxes into a 
washing machine and agitated until the sand or 
other dirt is washed off. They pass from this into a 
tank of hot water ami are scalded, then they pass out 
into a chute and are carried in to the peelers. They 
fall from the carriers into libre pails which arc plac­
ed on a revolving platform, around which the women 
and girl workers are assembled.

As the tomatoes are peeled they are carried in 
pails to the canning machine and are soon in the

KINGSVILLE REPORTER ot August 2b, 1906.

cans which are soldered automatically. and pa" out 
into the cooker and cooler and from then- aie wheeled 
to the storeroom. Each pail of the peeled tomatoes 
is carefully examined as they are emptied into I h - 
canning machine, and if a worker has been caulc's 
and left any spots in them she is reprimanded Each 
pail is numbered and is traced h\ the cheek given the 
peeler. A woman is kept constantly at work sweep 
ing up refuse and tidying things up generally I'hc 
annual output of the facton is uiitl.mi cans toiua 
toes, 90.000 gallons of apples, and this year peaches 
will also be put up. Employment is given to a staff 
of lot) people, who will put through, running lull 
time, 2.000 bushels of tomatoes per day THE 
FACTORY IS ONE OF THE 111 S| IN THE El.oX 
INCE, AND IT.OI’I.E NEED II XX L No IIE-s| I X 
TION IN EATINt! I.XIFEKIAl. BRAND OE TINNED 
HOODS, BECAUSE THEY STAND oN THEIR 
MERITS FOR ABSOU TE FERITY, WITH HI XI 
IT A OF STOCK THE BEST THAT CAN BE FRo 
Cl RED IN CANADA

The remarks as above are equally applicable to each of our thirty factories In 
ordering Canned Goods it will pay you to stick to brands as follows, viz.* ‘- CANADA 
FIRST,” “ LITTLE CHIEF,” “ LOG CABIN,” ‘ HORSESHOE, KENT, ‘AUTO,
“ LYNN VALLEY,” “MAPLE LEAF,” “ LION,” “THISTLE” “ GRAND RIVER ” 
‘WHITE ROSE,” etc.

“ Quality and Cleanliness,” our Motto.

Yours respectfully,

CANADIAN CANNERS, Limited

f>
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Here’s Where They’re Made
OLD HOMESTEAD BRAND

Canned Fruits and Vegetables

5555?

Mr*

Ht TU it NED*rn 1 a vm

erV*~
fw -1>t -

</. I

Not another factory can compare in convenience and cleanliness with this the 
model canning factory of Canada.

Concrete Blocks and Steel 
High Sandy Location 
Drainage Perfect
Abundance of Pure Cold Water 
Light and Ventilation Admirable

When you have a factory like that located in the heart of the Bay of Quinte district, 
your fruits and vegetables grown right at your door by experienced gardener farmers, is 
it any wonder that we turn out

.

The Best Canned Goods in Canada
If you haven’t sold “Old Homestead ” you haven’t done yourself justice. Better 

stock them this Fall and notice how your canned goods sales will increase.

TEe Old Homestead Canning Co.
PICT ON, ONT.

6
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Our Factory now boasts the 
most up-to-date equipment for
making Catsup in Canada. We
also have one of the best Cat­
sup Cooks on the Continent.

For the last four weeks we 
have been buying tons and 
tons of the very finest Rose 
Tomatoes. These have been 
washed, scalded, peeled and 
seeded,then have gone through 
the process of making them 
into Crest Brand Tomato Cat­
sup. Nothing of the delicious 
flavor of the ripe tomato has 
been taken away, and our 
chef’s blending of the spices 
and condiments has given it 
an appetizing piquancy that 
cannot be equalled.

Put up in large 14-oz screw- 
top bottle, with an except­
ionally pretty label, it makes 
one of the most attractive 
packages ever put on the mar­
ket. We guarantee its purity, 
and the absolute cleanliness 
of our factory and methods 
makes its wholesomeness be­
yond dispute.

Packed in cases of two doz., 
$1.00 per doz. f.o.b. Montreal.

THE OZO CO., LIMITED
MONTREAL

7
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1

Batger’s 
Whole Fruit 
Strawberry 
Jam

Batger X- Co., London, England, 
with over 150 years experience, to­
gether with the finest Garden 
Strawberries England can produce, 
are to-day manufacturing Straw­
berry Jam by the most modern 
methods, in a factory where clean­
liness comes first. As a result we 
are offering you a first-class reliable 
article, a jam that every Good 
Grocer in Canada can sell to his 
customers, knowing that it will 
give the satisfaction that builds up 
trade.

ROSE & LAFLAMME
MONTREAL and TORONTO

-

ABOUT
HALF
THE
MAPLE
SYRUP
SOLD

has tits words “ Imperial Brand 
Maple Syrup ” on the label—all 
the trouble comes of the other 
half.

Which “ half" are you selling?

ROSE & LAFLAMME, Agents, M onlreal

" .Memory is built ol the bricks 
of attention.”

We want fo ask you 
to let your attention 
linger on

Paterson's 
Camp Coffee 
Essence

So that when you are buying Coffee 
your memory will serve you faithfully.

ROSE & LAFLAMME 
Agents, Montreal.

——*

When buying your

Valencia Raisins

I
 Ask your Wholesaler 
for these Reliable Brands 1

MAHIQUES, DOMENECH 6 CO.
S U M. D. (8» Co.** cial Fancy (Quality €

' ** VV# AbBl*' Standard Ouality

4 Cr. Layers
. ' Selcctcil ' i

Fine Off Stalk

They will please you
AGENTS—

ROSE & LAFLAHHE ?0Tontol

s

99
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THERE’S NO

UNCERTAINTY CEYLON TEA

BLACK. Ml \f:l> or 
NATURAL (iRLLN

lit handling “SALADA” Ceylon Tea, both the sale and the profit is 
“4 Dead Sure Thing.”
There’s an accurate, permanent and indisputable knowledge that 
every sale has given you a liberal margin of protected profit, 
without waste or shrinkage, and moreover that every purchase 
has given unbounded satisfaction.
Wouldn’t you be “in clover” if the turnover of other lines resulted 
likewise—You would indeed.
“SALADA” Uncolored Green Teas are still gaining popular favor 
wherever they come into competition with Japans.

Samples and all information from
“SALADA,” Toronto, Montreal

PE P E LJ rv\ X-3

POVSD ERtD
LYE

.“‘iruu, tw.it'”

GILLETT’S LYE
EATS DIRT!

--------------------- \

If some grocers only knew the 
great demand there is now-a-days 
for a good all ’round cleaner, 
more of

GILLETTS LYE
would be sold in every store.

PU9H IT ALONG.

EWtiïï
•llett's Chemical Works Established 1852.

BHi

__a.

First in Quality
They win out easily on their 
merits. That’s the plain story 
of

“STERLING”
BRAND

PICKLES
Grocers who are particular to 
cultivate the best class of trade, 
aiming to hold it, know this 
statement to be absolutely, 
correct

MADE IN CANADA BY

THE T. A. LYTLE C0.^d
TORONTO, CAN.
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WINNIPEG and CALGARY

TO MANUFACTURERS AND SHIPPERS
DEAR SIRS,—

IF you are not already represented in the West, write us. Do 

not put it off till to-morrow. Western Canada is to-day the talk of 
all large progressive Eastern manufacturers. Get busy, and coni 
municate with us at once. It does not matter how small or how 
large your line is—give y<^rr~account to US—and watch your We 
tern business grow. We are representing some of the best manufat 
turers in Canada, United States and Europe. BUT we aie 
not too busy to look aftçT your interests too. We are at all timt s 
in touch with the Wholesale grocers at Winnipeg (9), Kenora (3 *, 
Brandon (l), Lethbridge (id, Calgary (5), Edmonton (2). We ha\e 
special facilities for storing and distributing goods of all kind 
Write us for our rates. V

Firms in Great Britain or Europe when in the market for Rolh 1 
Oats, Oatmeal, or Mill Feed, write us for c.i.f. prices any point.

We are, Yours truly,

‘ VI

bainnichOlSO^

NICHOLSON Sc BAIIN
Wholesale Commission Merchants and Brokers

WINNIPEG and CALGARY
Established 1fr82.

10



The Handsome Label on “Riverdale Brand" ÿfiT
The label is sometimes an index of the people behind the park. The label on

brandALE. Canned Goods
indicates that The Lakeside ('aiming Co. is a model of cleanliness, 
lias an eye for the attractive, and i* justh proud of lîiverdale I h and

Von had better book your orders now.
WHITE on WIRE---------

The Lakeside Canning Company, Limited
Wellington, - Ontario

VALENCIA
RAISINS

ASK your Jobber for

Rl ERA’S “Maple Leaf” brand

D. RATTRAY SONS
AGENTS

QUEBEC Montreal Ottawa
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v^Did it Ever Occurs 
r to You ?

GRNG

to think how much money you could make in the course of the 
year just In pushing the sale of some of tin* smaller items of 
your stock

Take Jelly Powders and Flavoring Extracts,
for (-xamjile. floods that never aggregate much money in your 
stock, but which pay handsome profit in the selling.

Tr\ it and s<*e how many packages and bottles yon can sell 
in a day just by suggesting it to the customers in your store.
The result will la* ever so much better profits than obtained 
from the same effort used in selling heavy goods on which your 
margin is so light.

I'AliTK l LAliLY SO if you push high grade lines like Greig’S 
White Swan Jellies and Flavors. Their quality is such that your
patrons want more. Your profit on these is especially attrac­
tive. Try a sample lot at OUr risk and see how they go.

THE ROBERT CREIC CO., LIMITED, wh:eu8swan TORONTO

Copco

ÏÏMfïïiillinium

The Man Behind the Counter
is the one we recognize. We want the co-operation of 
the retail clerks throughout the country in extending and 
increasing the sale of the great Fairbank specialties :

Gold Dust Washing Powder 
Fairy Soap* Copco Soap 

Fairbanks Glycerine-Tar Soap 
Fairbanks Scouring Soap 
Fairbanks Sanitary Soap

We are willing and anxious to acknowledge the service 
they can render us by rewarding them in direct proportion 
to the interest they display in pushing these goods. Our 
method of rewarding is "The Fairbank Plan,’* which is a 
system of couponing our specialties in such a manner that 
the coupons can be easily removed when the goods are sold, 
and giving for these coupons useful articles, the best that 
money can buy. Our whole aim is to give the clerks the 
best value we can secure.

4 -S, «

The products embraced in “The Fairbank Plan" are easily sold 
because they are the best value and give the greatest satisfaction to the 
consumer. They increase the trade of the store and “The Fairbank 
Plan" rewards the dealer or his clerks for selling them.

Send for a copy of “The Fairbank Plan" illustrated premium 
list. It will pay you.

THE N. K. FAIRBANK COMPANY
HONTBEAL. CANADAI



THE CANADIAN GROCER

OUR MOTTO:

“Quality Regardless 
of

This motto peculiarly applies to our Cream 
of Sugar Corn, which in selection, careful 
handling, ingredients of syrup, is inuile to cost 

much more than the ordinary brands put on the market, hut is sold at a very slight advance in 
price over the ordinary brands. Now, what is true of our Cream Sugar Corn quality 
is also equally true of Farmers’ Brand of Canned Peas, Corn, Beans. Tomatoes, 
etc. These are all delivered from our own fields to the factory, and packed fresh the same 
day as they are gathered.

Proof of dealers’ and consumers' appreciation being that though our 1906 PacK doubles 
that of 11105, hut very little of the former remains to be sold. We solicit a small trial order that 
you may be in the swim with dealers who are buying our goods.

The FARMERS’ CANNING COMPANY, Limited
BLOOMFIELD, ONT.

THEoner
•■a,-.

i
I./'Canning Co.

BLOOMFIELD,
Ont.V-

WALKER BINS
In order to meet the Increased demand lor 

WALKER BIN FIXTURES in the West, It has 

been found necessary to open Distributing 

Agencies for Manitoba, Saskatchewan and 

Alberta, and we are pleased to announce that 

connections have been made with Mr. Stuart 

Watson. 433 Main St., Winnipeg, for Mani­

toba, and The H. W. Laird Co., Limited, of 

Regina, for Saskatchewan and Alberta, by 

whom careful and prompt attention will be 

given to all enquiries for MODERN SI ORE 

FIXTURES.

Write for illustrated Catalogue 
** Modern Grocery Fixtures,”

THE WALKER BIN A STORE FIXTURE CO., limited 
BERLIN, ONTARIO

Do So !
Place a trial order 
with your jobber for 
our

Matches
\\ rite us tor price list.
The values we otter in 
both goods and prices 
will secure your inter­
est and support. Try It.

The Improved Match Co.,
Limited

Held Office : Factory:
BOARD OF TRADE, DRUMMONDVILLE,

MONTREAL. P. Q.

i:i
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Manufacturers :
Would you like to have your products ably handled in

ALBERTA?
We have the connection, organization and experience neces­
sary to gain and hold the market for first-class manufacturers.

Offices and warehouses with Al railway facilities at

Calgary and ELdmonton.

Salesmen cover the province thoroughly.
Write us.

DOMINION BROKERAGE CO., Limited
CALGARY and EDMONTON

STOVE POLISH
Always in use, See that you get the best

JAMES’ DOME BLACK LEAD
The best for you to handle, gives the best results to your customers.

Pays well. Sells Well. Works Well.

W. Q. A. LAM BE & CO., Canadian Agents.

Others Ot Satisfaction Through 
Dealing With I s. Why not 
You ?

NICHOLSONS 
MINCE MEAT

is known and sold all nvcrCanada- 
If your store is one of theexcept 

ions, isn’t it time you allowed 
Mr. Opportunity to introduceyou 
to Sir Profit ?

». â B. JELLY POWDER 
B. 4 B. ICIRB POWDER 
R. 4 B. PUODIHE 
B. 4 B. VERIQUICK T4PI0C4 
BROCK'S BIRD SEED

They’re the lines that “go."

NICHOLSON & BROCK, 9 Jarvis St., Toronto, Ont.

KPSJN

OF PURE CHOICE GQODS ONLY

MANUFACTURE O BY _
NICHOLSON St BROCK

TORONTO,CAN

V-—"7 (
Ml ^4^1

F * r s M0,,t uf • in mus pi r s ^

CAPSTAN BRAND

High- “ ' Tomato Catsup
Put up in 10-oz. and 20-oz. bottles of a 

new design, and is very attractive.

This Catsup is far superior to many others 
and is giving perfect satisfaction.

We guarantee this Catsup to give perfect 
satisfaction.

Ask your wholesale Grocer for it or see 
our travellers' samples.

The CAPSTAN MFC. CO., Toronto, Ont., Can.
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uUyh
FIRM ESTABLISHED 1750

V

Purnell's
PURE MALT VINEGAR

Brewed from the Finest Grown English Malt,
The best for Pickling and for the table.
Quality guaranteed. Profits good. Sales always increasing.

PURNELL, WEBB & CO., Ltd., Bristol, Eng.
Sauce and Pickle Makers

Apply to Agents for further particulars :

.1 W Omriiam a Co IJAI.IKAX, N.H .1. Wmtsk», B30Ontario Strrrl. TORONTO
It JariiIns, ST JOHN. N il Hium.e 1 (IKKCNINU, II XMlI.TtlN, ONT
H II am/a HU, OHARUITTETOWN. P.K I .1 Cassa», WINNIl’Kli. MAN
A J. Huuukh. 14S3 Noire UaiueStreRi, MoNTRKAL C. K Jarvih k Co., VANCOI'VKK, BC

r

VALENCIA RAISINS 
SULTANA RAISINS 

CURRANTS
For Import----
Write for Quotations to

THOS. BELL, SONS & CO.,
MONTREAL

i -
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PICKLING SPICE
Our fancy j lb. transparent pkgs. of selected Mixed Pickling 
Spice containing 111 varieties, is tlie Pest value on the market— 
and a rapid seller—Now is the time for placing your order—

S. H. EWING & SONS
9G-I04 KING ST., MONTREAL

Telwphou# BeU Mmd &
Merohfcuis 6*1

TORONTO BRANCH, 20 CHURCH STREET
_ „ Telephone Mein 3171Telephone orders receive prompt attention.

Tomatoes Ripened on the 
Vine» Not on the Fence 
That’s “Canada’s Pride
There is no vegetable where llavor varies so much as the 
tomato. The reason for this is the artificial wayol hurry­
ing up ripeness. The “hurry up” or “feme system puls 
all the life into the exterior of the tomato, and lets the 
interior take care ot itselt

“CANADA’S PRIDE” 
Canned Tomatoes

j mi gel vegetables lliiil liave ripened on the plants and hern pic ko ü when t lie 
llavor was just right. All Canada’s Pride Tomatoes liave the same llavor, 
aie lüOti pick, lull and solid vans, beautifully labelled.

Grovers should take a pride in selling Canada’s Pride Canned T omatoes.
X/

WM. GALBRAITH & SON,
Sole Agents for Montreal.

NAPANEE CANNING CO, Limited
W. A. CARSON, Manager - - Napanee, Ont.

Agents kV. B. BAYLEY & CO.
Cor. Church and Co/hornc Sts., Toronto.

EDINBURGH

ALWAYS READY! 
ALWAYS PORE!

COFFEE ESSENCE
TO BE HAD OF ALL 

WHOLESALERS

UNQUESTIONABLY THE VERY Bl
THOS. SYMINGTON & CO.

QUALITY !
EDINBURGH

hi
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THE TELEPHONE
Is a companion, friend and servant combined.
Invaluable for convenience in the household.

LONG DISTANCE TELEPHONE SERVICE

Has no equal for the facility it affords in business life.
Full particulars as to rates and service at the near­
est office of

THE BELL TELEPHONE COMPANY OF CANADA

WESTH• • • rn/mn

Incorionted
1851

ASSURANCE
COMPANY.

EIRE

AND

MARINE

He*d ot/ice Capital - $ 1,500.000 00
Toronto, Assets, over - 3.460.000 00

Ont. Income for 1905, over 3 680.000.00

EON. GEO. A. COX. President.

J. J. KENNY, Vice-President and Flan. Director.
C. C. FOSTER, Secretary.

es- Money
CAN BE SAVED BY MEANS 
OF AN ENDOWMENT POLICY.

YOU CAN ONLY SECURE 
SUCH A POLICY WHILE YOU 

[ARE IN GOOD HEALTH.
Pamphlets and Full Particulars regarding the 

New Accumulation Endowment Policy 
sent on application.

Confederation Life
ASSOCIATION

W. H. BEATTY, President.

W. C. MACDONALD,
ACTUARY.

J. K. MACDONALD,
MANAUINU DIRECTOR.

HEAD OFFICE, . TORONTO, CANADA.

BRITISH AMERICA 
ASSURANCE COMP’Y

FIRE AND MARINE.Incorporated 1833
CASH CAPITAL, SH50.000.00.
TOTAL ASSETS. *2.119.317 H9 

LOSSES PAID SINCE ORGANIZATION *27 383,06*61.
HEAD OFFICE. - BRITISH AMERICA BUILOIINÜ.

Cor. Front end Scott SU , Toronto.

HON. GKO. A. COX, President. J. J KENNY, Vice President 
P. H. SIMS, Secretary. and Managing Director

THE METROPOLITAN BANK
Capital Paid Up, 
Reserve Fund, 
Undivided Profits,

$1,000,000 
$1.000,000 
$ 133,133

We
Solicit
Your
Account

GENERAL BANKING BUSINESS
I Vails bought and sold.
Letters of credit issued.
I'olUvli tns nromptly attended to.

SAVINGS DEPARTMENT
open at all branches.
Interest allowed on all deposit 
ot one dollar and upwards.

Good Counter 
For Sale— ----

1 lore's an excellent dianee 
for a merchant to Im\ a 
secoml-hami counter at a 
reasonable price.

The top is walnut, the front 
and sides oak. Size, ‘2 feet
2 inches wide ; it feet deep ; 
If) feet long.

The MacLean Publishing Co.
Limited

II Front St. East, Toronto.
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Don’t Overlook the Fact that 
Markets are Advancing

Send us your orders and we will see that all goods are put in at 
lowest market prices.

THE DAVIDSON & HAY, LIMITED
WHOLESALE GROCERS, TORONTO

Japan Teas
need little talking and bring 
satisfied customers back.

Sweet, Fragrant,
Pure, Clean and 
Healthful

l - -
FANCY SEEDED RAISINS

16-oz. packages. For present shipment.

Thomas Kinnear ®> Co.
Wholesale Grocers TORONTO and PETERBORO

18

To Make

Tartan am 
SI

Imperia

row, five i 
new Suita 
cript ions, 
tels arrive 
your orde

BAU

H K moat modi 
hot blast t 

Now in courei 
deliveries an 
Special lacilll 
Lowest rates 
iHistoms, Sto 
Less worry lo 
Kor informal



THE CANADIAN GROCER

... w

u tu/«>( > «■

14 r< II l!l HI l- *<V
zSm mammmt**'

THE most modem, best equipped, absolutely Fireproof Public Storage Warehouse on the continent. Bouded and free. Heated throughout by the 
hot blast system.

Now in course of construction in the centre of the city. Will be ready to receive consignments August 1st, next Railroad siding direct into building;
Deliveries and transhipments to all Steamship Lines. Railroads, and Merchant» in the city and vicinity
Special facilities for the storage of Canned Goods, Wines and Spirits. Tea and Coffee, Flour and Grocers’ Sundries.
Lowest rates of Insurance. Ratage and deterioration reduced to a minimum.
Customs, 8torage. Cartage, Transhipping and Delivery of Goods, Insurance and Warehou»e Receipt» arranged by one comi-any, by one Letter. 
Less worry for merchants and manufacturers when dealing with a company of large financial responsibility.
For information please communicate with the

TERMINAL WAREHOUSE <& CARTAGE CO., LTD.
12-38 Grey Nun Street, MONTREAL

TERMINAL STORAGE WAREHOUSE

To Make Good Pickles
USE

Tartan and Red Feather 
SPICES

Imperial VINEGAR

SIGN OF PURITY

Stock Now
WACSTAFFE'S Sealed Fruits, 

in glass
WACSTAFFE 8 Jams, 

in glass

All PURE FRUIT and SUGAR

If You Want the First FIGS in Canada
semi us your orders for shipment on arrival, four 

row, five row boxes, and ’J^-inch and :» inch Figs in :*4s, and 48s. We also have earliest 
new Sultanas, Shelled Almonds, and a large assortment of Malaga Table Raisins, all des­
criptions. These come by fast steamer. New Prunes arrive October, new Seeded Musca­
tels arrive October. We got in right on these goods. See our travellers befoie placing 
your order.

When in a hurry phone 396, our long distance number.

BALFOURf S/VI YE & CO., Wholesale Grocers, HAMILTON
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Another Car
of our celebrated

“Bargain 
Molasses”

just to hand in barrels and halves. 

Quality our First Consideration.

LUCAS, STEELE & BRISTOL
Wholesale Grocers,

HAMILTON. ONT.

Currants
Currants

Currants
GREECE'S FINEST PRODUCTIONS :

HAYCASTLE, OLYMPIC, PARADISE, 
MINERVA. ATHENA

OUR SPECIALTY is CURRANTS. I'll bust 
growers in Oct ce—from the best districts in Greece— 
supply us. Our goods are about Cfc. per pound higher 
in price, and one cent per pound better in quality—but 
it pays to buy QUALITY. Poor currants are always 
dear—ever think of it? Our travellers will tell you. 
We are the largest dealers in currants in Canada.

W.H.6ILLARD&C0.
HAMILTON

Wholesale Grocers Importers of Fine Fruits

“ANTITIS PEPPER”
Packed in ‘J, 4, and- ÿ oz., 

1 lb. and 7 lb. Tins.The New Pepper
KING OF ALL PEPPERS

Guaranteed absolutely a pure blend
of Finest Peppers

Specially Selected
Carefully Ground. Scientifically Prepared

Write try particulars and samples, t

ANTITIS PEPPER CO 4-0 Botolph Lane 
■I LONDON. Lnglend

Triai. Orders Solicited

BUY

Brand Star
COTTON CLOTHES LINES

------AND-----

COTTON TWINE
Cotton Lines are as cheap as Sisal or Manila and much better.

For Sale by All Wholesale Dealers

SEE THAT YOU GET THEM.

There’s a Difference 
And It’s In Your Favor

You make 60% profit selling

IVORINE
Cold Water

STARCH
Do you make that much selling 
other kinds ?

Just think on this point !
Then just think on this point :
“ IVORINE” Starch is practically 
in a class by itself. So much more 
trade for it !

40 FKGS. IN CASE-$2.50 

BUY OFF THE JOBBER

ST. LAWRENCE STARCH CO.
LIMITED

PORT CREDIT, ONT.

L'l)

<n 11111
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Red Feather Spices
Absolutely Pure.

Ground from the highest grades of Spice pro­
curable, by the most improved machinery.

Packed in attractive packages.

All they require is a trial

JAMES TURNER & CO., HAMILTON, ONT.
LiniTED

PHONES 422-1265-1816
WHOLESALE GROCERS

IVI NC
Essex Brand
w SPELLS

BUSINESS

"€»«* Finij y iu> iiu x- =krnx- Jm(ta»
' # i '!i
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YOU and your CUSTOMER are both getting a bargain when you buy the 
ESSEX BRAND.

YOU will secure good steady PROFITS and your customer absolute 
SATISFACTION.

Our factory is situated in Essex, the BANNER county lor Tomatoes. Lorn 
and Fruit of every description and we are putting the utmost value into all our 
goods.

We ask you quite confidently for your trial order as we know tlieOl ALI I X 
of Essex Brand and are convinced that we w ill be giving you tile BEST i n the 
market.

The BEST always pays, especially when, as in this case, it costs no more.

THE ESSEX CANNING AND PRESERVING CO.
8 Wellington St. E., TORONTO, Can.

Factory at Essex, Ont.
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ADVERTISING THAT TALKS
Former Retailer Recounts His Experien ce—How He was Influenced by the Ads 

in The Canadian Grocer—A Young Man's Allegiance.

1 x\a- in ilu- grocery business in B 
u town in Western I Intnrio : there was 
oii< linn nt" wiiolcsalc grocers in Toron­
to with whom I t'elt I should like to do 
business and with I gradually
lean,t'd 1" do liu.-iiits's. The inllucnm 
which worked for this Jesuit . was the 
excel Jet] t advertising done by this firm 
in 'Flit Canadian tirm-er. As I recall
tilings, tile Ye rig.....1 to. were the best
advertisers in the paper. Using a page 
each week and tilling it with the snap­
piest kind of advertising. Each an- 
noumeieetif bristled with business. There 
Were *• s|ieciais" galore nut necessarily 
Jiargains. but nmstlv specialties lines 
of g.... Is dis! ileguislied by some excel­
lence. Possibly otbei firms bad just as 
good lilies to offer. I>ul they did not ex­
ploit them as did the \erigood I n., the 
spcnalt ies t he\ hatidleil. ami 1 beeaun­
possessed "l the feeling that I wasn’t 
getting' tin most desirable irerehandise 
ii mum lines.

It may he asked why I didn't Imy 
where I liked. This ipu-stimi is answer- 
id readily. 1 was luxai to the houses 
who had sold ns goods before my father 
died, and when 1 beeanie buyer. I made 
mi change. Thus the representatives of 
the two Toronto wholesale grocers who 
bad the bulk of our general grocery ac­
count confirmed to s-dl us and the re­
presentative of the Verigood < '«., with 
whom 1 "had a very slight aei|uainiaiiee. 
j-cceived small encouragement on his oc­
casional calls. At tin- same time I felt 
that I was not having access to i|hii( 
best goods and best values an impres­
sion given wholly by Verigood’s adver­
tising in. Tin- Grocer. I had made up 
my mind that did 1 ever have occasion 
to dixert my account, 1 would become a 
Verigood customer.

lint things changed with tin- Verigood 
< o. Their page in The Grocer became 
• lull compared with what it once bad 
been. and. Intel still, tin- size of their 
advertisement sin1i d; considerably. I 
could not help but ft el that there was 
-ometliing wrong with that house, which 
for so long had stood tor the best 
1 knew of in grec." v e, lerprise. About 
this same time Siiikihard & Co., to 
whom 1 gave the major part of our 
business, made t b dd bid fur pre-emin­
ence. using liberal ace and showing by 
their offerings that they were thoroughly 
wide-awake in their b p ing and aggres­
sive in their selling. There was a scn-c 
of satisfaction in dealing with a con­
cern that was .........anife-ily alive.

Messrs. Old & Dignified, who in the 
days of my father had the biggest part 
of our account, and with whom, for 
friendship's -ake. 1 continued to deal, 
sold us less and less as the years passed 
In their wareroonis when I called and 
I was in Toronto frequently I received 
no quick recognition, no voidial welcome. 
So I seldom called there. I preferred to

go to Strikeliard & Co's, xxhere several 
knew me. and called me by name, and 
where Mr. Slrlkchard himself Haltered 
me with his interest in.me and our busi­
ness.

To-dav this linn's advertisements in 
The Groce I are in my opinion as good 
leading as in the old" days when I read 
them for business. They arouse an in­
terna! actixily. a keenness in selling. 
The advertiseineiils of the Yerigoinl Co. 
still appear regularly and are handled 
with skill, hut somehow they do not 
strike nix fancy a.~ did those of tonner
time.

Let me say a word to Grocer advertis­
es. and to those llirnis who do not ad­
vertise a word based upon experience. 
Ten yea is ago I was lit) years of age. a 
young man, sensitive, ambitions, daring. 
1 di l not know tiitn-h and wa- eager to 
learn. 1 was credulous, believing much 
of what I read and heard. I read Tile 
Grocer faithfully every page of it. 
editorials, contributed articles, adver­
tisements. The advei tiseinents that were 
new each week, bright and business-like,
I reduced a good impression and made 
for favor. With such houses I desired 
to do business, i cannot sav that 1 wrote 
to siu-li concerns, giving them an order, 
iimt 1 can and do say that times with­
out number 1 ordered advertised special­
ties through my wholesale grocer. I did 
not want a number of $2 and $"> in­
voices to enter up and to pay for separ­
ately. Such small invoices are a nuis­
ance. And so I ordered through the 
jobbers.

The non-advertising linn I regard 
lightly. They smelled musty. Doubtless 
I made many a mistake in this direc­
tion. but xvliat do you expect from the 
beginner? Young manhood is not ripe 
manhood.

A- it was xvilli me tell years ago. so is 
it to-day. xvilli scores upon scores of 
others ihiotighimt Canada, and if every 
voting merchant reads The Canadian 
Grocer as faithfully as I did when I 
wore the apron, tnx word of adxice to 
wholesalers, mantifachnris and distri­
buting agents is advertise, and pul red 
blood into every advertisement. There 
is money in it.

LICENSE THE GROCER

Dairy and Food Commissioner of Ohio 
Advocates that Course.

In England there lias been consider­
able agitation, says the Inter State 
Grocer, of St. Louis, regarding the ex­
amination of grocers as to their fitness 
in handling foodstuffs, a matter which 
interests evervone, and a strong effort 
has been made to have all handlers of 
such articles licensed bv proper authori­
ties. the license to be granted onlv after 
the applicant has shown that he is 
thoroughly conversant with the techni­
cal points of the trade.

22

Stall' Dairy and Food Commissioner 
Horace Ankeny, of Dllio, who has tak 
en an active part in the prosecution nt 
food adulterators in his Stale, says in 
an interview that all grocers in this 
country should be licensed, and give.-. 
good reasons for his opinion.

"In the hands of no other class ,.l 
people do the public trust their veix 
lives, as they do the men who furnish 
their food,” says .Mr. Ankeny.

"lit many States barbers are com 
polled to pass a rigid examination he 
tore they are permitted to work at tlicii 
trade Engineers are universally li 
censed, and in malty cities plumbers and 
other mechanics carry a eertilicate nt 
tkeir fitness. Anybody who can gel 
backing for a few hundred dollars can 
start a grocery or meat market. It i- 
not even necessary to do that. A pod 
•Her s license is cheap and an outfit and 
stock floes not cost much more.

'.Many of those engaged in these 
trades are totally ignorant of all n 
(piirciiirnts except to charge a bight i 
price for the goods than they pay I'm 
them. They know absolutely nothin. 
of the indications of spoiled meat. In 
handling fanned goods, they are com 
pletcly at the mercy of the manufae 
titrer and wholesaler.

"Recent arousing of public sentiment 
by disclosures of wholesale meat and 
food adulterations will result in a 
wholesale and uniform strengthening <. 
the pure food laws of the country. Ii 
is not at hand now, but the time will 
come when it will he necessary for 
dealer xvlio has in his keeping the health 
of his customers, to lie compelled t, 
know the goods he handles, and be held 
responsible for them as well as tin 
manufacturer. That is nominally doin 
now, hut it is only in an extremely 
rare ease that the retailer is actual lx 
guilty of intent to defraud. He dr 
pends upon the man from whom In 
buys, and is deceived about as olten a 
the public.”

DELIVERY DIFFICULTIES.

Cardinal Merchants have Trouble in 
Securing Prompt Delivery.

Frank Rogers, of Adams & Roger- 
f'ardinal. w’as in Montreal recently, aid 
dropped in upon The Canadian Grocer 
Cardinal merchants, said Mr. linger.- 
have considerable trouble during tin 
Summer in securing satisfactory delix 
cry of supplies, particularly in the cum 
of bananas and other perishable goods 
They have a ten thousand dollar Gox 
eminent wharf there, but the boats d, 
not stop regularly. Consequently good 
they order shipped on a Thurs 
day bv G.T.R. they do not receive tin 
til the following Tuesday, which cause 
much inconvenience and sometimes loss 
The business men of the town are in tin 
hopes that something will be done bx 
the transportation companies in tin 
near future towards bettering eondi 
tions.

MOULDY BUTTER MOULDY.
The London (Eng.) correspondent ui 

The Canadian Grocer writes : “Smut 
Canadian factories are shipping bullet 
in a disgraceful condition. Nothing but 
mould, shipment after shipment. The 
particular factories are known and theii 
names have been handed to the Canadian 
Government commissioner here.”
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HERE AND THERE WITH THE TRADE
Happenings Among Foodstuff Dealers From the Atlantic to the Pacific—News 

of Your Brother Grocer in all the Provinces.

John A. Bryson, grocer, Ottawa, Ont., 
is dead.

John Dolan, grocer, Montreal, Que., 
is (lead.

Geo. S.‘ Buell, general merchant, l.yn, 
Ont., is dead.

Win. Magee, Winnipeg, Man., has gone 
out of business.

Win. Lemss, baker, Trail, B.U., lias 
been burnt out.

Duclos & Vo., grocers, Montreal, One., 
are offering to compromise.

T. Holmes, grocer, Toronto, has been 
succeeded by Millar & Cross.

T. K. Robinson, general merchant, 
West Lome, Ont., lias sold out.

X'iger A. Marchessault, cigars, Mont­
real, Que., stock under seizure.

George Hilton, grocer. Winnipeg. Mali 
has sold out to Sullivan Bros.

K. A J. Kobichaud, general merchants, 
Sbippegan, N.B., have assigned.

The assets of J. 11. Manilla, grocer, 
Montreal, Que., have been sold.

R. 11. Robinson, grocer. Toronto, has 
been succeeded by J. H. Ringer.

Otto Jesse, general merchant, Vint 
Hill, Sask., has been burnt out.

Bertrand A: Lapalme, grocers, Mont­
real, Que., have dissolved partnership.

The assets of I). Gamlet, general mci- 
ebant, St. Jacques, Que., are to be sold

T. S. I.eent A" Son, bakers, Wood- 
stock, N.B., arc dissolving partnership.

U. J. Lowrey, confectioner, Ingersoll, 
Uni., has assigned to D. J. Cut libel tson.

T. A. Spoffard, grocer, Weyburn, 
Sask., has been succeeded by S. Murray.

T. V. Owens, of the Bloomfield Rack­
ing Company, was in town during the 
week.

The Dominion Bank has opened 
branches at Chatham, Ont., and Dres­
den.

The assets of Louis Rerreault, general 
merchant, Saint Anges, Que., have been 
.old.

Rothwell A Wiglesworth, grocers, 
Winnipeg, Man., have dissolved partner- 
hip.
T. N. Refer, general merchant, Bass­

wood, Man., has sold out to Payne A 
Myriek.

F. I). Barclay, general merchant, Wa- 
wanesa, Man., has sold out to R. K. 
Beamish.

J. Ouelette, general merchant, Rapi- 
icauvillc, Que., has assigned to Kent A 
Turcotte.

Kxshaw Trading Co., Ltd., general 
merchants, Kxshaw, Alta., have been in­
corporated.

V. O. Gardner, general merebant, 
Tbamesville, Out., has removed to West 
Lome, Ont.

St. Clair McKicl, baker, St. John. 
N.B., has been burnt out, loss covered 
by insurance.

The assets of J. A. Rochon, grocer, 
Hull, Que., were to have been sold on 
Hie lltli inst.

Biglow Bros., general merchants, 
Margo, Sask., has been succeeded li> 
Barth A Culp.

Alfred Robichaud, general merchant, 
Salmon Lake, Que., V. K. Paradis ap­
pointed curator.

(!. A. Gnlieen, grocer, Vctvrboro. Out., 
« ill shortly creel a line new store. Plans 
are being prepared.

Mr. Whitty, manager of the cork de­
partment, S. II Kwiug A Sons, is holi­
daying at present.

The stock of M. J Debussy, grocer, 
Pembroke, Out., has been sold at lit 
cents on the dollar.

Joseph A. Couiombe. grocer, Hvrlhici- 
ville, Que., lias been burnt out. loss par­
tially covered by insurance.

Kmmanuel Masson and Louis Masson 
have registered under style ol Masson A 
Krcre, grocers, Montreal, Que.

The assets of O. ilrochu A Vie , gen­
eral merchants, Beaueevillv, Que., were 
to have been sold on the I till inst.

Kmilc Legault and Kdinond I.egault 
have registered under style of K. Le­
gault A Krcre, grocers, Montreal, Que

Geo. \\. Rnml, manager ol the Dumi- 
inion Produce Vo.. Winnipeg, is in the 
hospital seriously ill with typhoid fever.

Boland A Irwin, general merchants. 
Low, Que., ham dissolved partnership 
The business is continued by W R. Ir­
win.

A J. Williams, manager of tlit- Mont­
real branch of t lit- Vroslicld. i..unpaid 
Clark Vo., is on a fishing trip at pre­
sent.

A meeting of the Creditors of D. L. 
Chauvin, general merebant, Comber. 
Out., was to have taken place on the 
7th inst.

Tom Wallace, of the traveling staff of 
the Toronto Pottery Co., was in Mont­
real during the week and gave The Gro­
cer a call.

C. A. Kelly, proprietor of the City 
Grocery and Liquor store. Pelerliom, is 
selling off his stock and will vacate the 
premises by Sept. lô.

J. A. Beaudry, secretary of the Mont­
real Retail Grocets’ Association, lias re­
turned from an extended business trip 
in the States and Western Canada.

Roehusscn A Collis. commission mer­
chants. Victoria, B.C.. have removed to 
Vancouver and their Victoria business 
has been taken over by W. B. Fisher.

Cannel’s groeeiy store. Sussex street. 
Ottawa, was gutted by lire early last 
Friday. The damage to the building 
will not exceed $1,000. loss on stock 
$2.000; insured.

The assets of the failed Saratoga Chip 
Co., Hamilton. Out., amount to $71.00. 
less two electric fans seized by the 
owners. The liabilities are between 
$2.000 and $3,01 Ml.

Hayne & Campbell have opened their 
new Marine Grocery at Fort William.

Out. Both are experienced men in the 
foodstuff Hade there and wilt eater to 
the Im'sI class of trade.

John I Mali, grocer. Montreal, was 
found dead in his store at Hermine and 
Laguurhctiere street-. An autopsy 
showed no inaik- of violence and it was 
decided to hold an inquest.

J. H. Lefebvre, the Ozo Co., Montreal, 
was in Sherbrooke last week, looking aft­
er the interests of ills linn at the Ex­
hibition. lie left oil a business trip to 
the l.owci Provinces early this week.

M. A. Stewart, tonnerly of St ,\i 
maud, Que., but now ol Charleston. Ito 
ton, was in Montreal this week renew 
ing old acquaintiinvvs Mr. Stewart is 
in the retail grocery business in Boston

F. F. Riley, of the lately organized 
wholesale grocery firm, the Riioy-Kum- 
say Co., Port Arthur, Out., died of ty­
phoid in the hospital thvie a fortnight 
ago. He w as 30 yeais of age had licvii 
ill since June.

Thursday ol lust week a small lire oc­
curred in the wholesale establishment ot 
lllldoii, Hebert A Co., Montreal, \ cry 
little damage «a- done. An accident to 
tiic automatic sprinkler of the eunveru 
was the cause of the blaze.

S. W Kwiug, vice-chairman of the 
Montreal branch of the Canadian M.um- 
iaeturers' Association, has left for Win 
hi peg and the west on the CM \ excur­
sion. Mr. Kwmg will nut go right to 
the coast with the association owing to 
the pressure of bu-iuess.

Jos. LaMantia. St ml limy. Uni., w hole­
sale fruit met chant, «as married in Lon­
don recently to Mi-- Rosie Miles, of 
that city, Rev. Father Melxemi tying "the 
nuptial knot at St. Peter’, church. Mr. 
and Mrs. LaMantia are at present en­
joying- a trip to Baltimore.

The Imperial lee Cream Co., have been 
iiicnrporalcd under Canadian charter 
with capital of $2tt.lHMI. The bead office 
will be at Montreal and the charter mem­
bers are K. G. Roy, J. M. I .each. Mont­
real; 11. G. Wade. T. Mucfurluiic. Ui 
lawa, and F. A. V. lin ker,Inin-. Mont 
real.

McNeil A Higgins Co.. wholesale 
grocers. Chicago, have ab~ u-bed Walsh, 
lloyle A Co. \x it It a stock ol vJiMMNHt. 
It is e\|ieetod that iio« McNeil A Hig­
gins Co. will do a business ol -ItMUMi.- 
INMI a year and Ik- amongst the large-*! 
firms in the west. The firm «.is founded 
in 1871.

A. Dawson and S. F. Fiait, ol Fort 
William, have formed a partnership to 
become manufacturers* agents. Among 
their other agencies «ill In- that of -la-. 
Lumbers & Co., wholesale grocers, ol To­
ronto. Mr. Dawson and Mr. Flail arc 
bolb practical men and understand the 
mercantile business of the city.

Noitli Vancouver. B.V.. lias mm a 
board of trade with these officers: A 
SI. G. Hamcrsely. president; I. li. Rltil- 
lippo, first vice-president: G. A. Me- 
liain. second viee-prcsidvul ; II. R. Ilcf- 
fcl, treasurer, Convenor- of eoiiiniil- 
levs: Transportation. A. 11 Stvaeey:
commerce and industries, A. B. Diplock;
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grievances, >1. 8. McDowell; finanace, 
K. Mahon; tourist and settlers, E. G. 
Dick: legislation. 8. B. Schultz; enter­
tainment, H. (!. Wright.

Swan River. Man., lias organized a 
hoard of trade with the following offi- 
ieis: President, J. H. Bossoms; vice- 
president. 8. R. Wright ; secretary and 
treasurer. R. G. Taylor. The council: 
A. L. Ashdown. E. J. Darroch, F. ;J. 
Mccoun, Dr. Proctor. Alt'. Wyldman, 
Douglas. Morse. Murphy and McFadden.

Samuel Graham, manager of the Re­
gina branch of Blight & Johnson, whole­
sale fruiters, Winnipeg, died oil August 
28 after a few days illness. He was 30 
years of age and had been with his lirai 
10 years as a traveler until sent to man­
age the Regina branch a year ago. He 
was a bright business man and veiy 
popular.

The Goderich Signal’s Port AtJjeit, 
Out., correspondent writes: A good 
business chance. As Mr. Grin ton is 
leaving the store at Port Albert there 
will be a good opening for some live 
man. Wliat we need in Port Albert is 
a bakery in connection with a grocery 
store, and the place Mr. Giinton is leav­
ing is especially suited for the purpose.

J. A. Monger, Chicago, superintendent 
of the premium department of the Am­
erican Cereal Co., manufacture]s of 
Quaker Oats, was in Toronto with his 
daughter during the last week of the 
Exhibition. He called at the office of 
The Canadian Grocer and expressed 
himself pleased with the great Fair. It 
was Miss Monger’s first visit to Canada.

The Inland Revenue Department lias 
issued a bulletin containing results of 
the analysis of samples of milk collect­
ed throughout the country, which are 
more unfavorable than the proportions 
recorded in former bulletins. Out of 
319 samples 189 were pronounced gen- 
real has 8 doubtful and (i adulterated 
Toronto is shown to have the worst re­
cord. there being 11 doubtful and 7 
adulterated out of 31 samples. Mont­
real has 7 doubtful and (i adulterated 
samples out of a total of 29.

J. Russell-Murray. known in commer­
cial citcles in Montreal as a West India 
commission merchant, was, last Saturday 
afternoon, the victim of a painful shoot­
ing accident. Mr. Murray was spending 
a few holidays at Father Point, and 
Saturday afternoon went duck shoot­
ing. While lying on the ground wait­
ing for a good shot, the gun he carried, 
in some unaccountable manner went off, 
the charge of buckshot entering his left 
foot. He was at once removed to Mont­
real and later to Dr. Springle’s, where 
he is now undergoing treatment.

J. B. Ridge, the Hamilton grocer, had 
a narrow escape from being killed early 
Labor Day morning. Mr. Ridge was on 
an open street car and a lady got on 
and he offered her his seat, at the same 
time stepping out on to the inside run­
ning board. As he did so another open 
car approached from the opposite direc­
tion and he was struck and knocked off, 
being twirled around the rear of the

car. Had he been at the centre of the 
car instead of near the end he would 
probably have been killed. As it was, 
he was rendered unconscious, but reviv­
ed shortly afterwards. The ambulance 
removed him to the city hospital, where 
it was ascertained his injuries consist­
ed of several cuts on the head.

IMPROVED APPLE BARREL.

Its Features— Growers’ Centralization 
Scheme Approved.

“A great many apple exporters this 
year are using a new style barrel, which 
will do away, to a great extent, with the 
erushi#tfof the fruit, which is now the 
bane of apple exporters.” So spoke Mr. 
James Innés, of the cooperage firm, the 
Sutherland. limes Co., ptobably the larg­
est firm of its kind in the world, to a 
representtative of The Grocer at the 
Windsor, in Montreal. “This barrel 
has eight hoops, two more than the bar­
rel now generally used. You know that 
the present barrel when rolled, is rolled 
on its bilge, much to the damage of the 
apples inside. The new barrel will roll 
on the two extra hoops, which are placed 
in such a position as to insure the bilge 
of the barrel being three-eighths of an 
inch above the ground when the barrel 
is being rolled. The new barrel was 
demonstiated in Ottawa this Summer 
before several fruit growers and ex­
porters. as well as some of the Govern­
ment officials. All but one of those 
present were in favor of the new barrel 
being adopted, and this one was soon 
convinced. The Government, I have rea­
son to believe, is contemplating the 
passing of a law next session, making it 
compulsory for exporters to use this 
style of bairel.”

Speaking of this year’s apple crop in 
Canada. Mr. Innés said that while it 
certainly vas net as large as it was’ 
expected to be, yet it was large enough 
to meet the demands of trade. He 
thought that export trade this Fall 
would be good. Mr. Innés spoke of the 
“centralization scheme” adopted by the 
apple growers in Ontario, and expressed 
himself very strongly on the good points 
of the idea. All the growers in one 
district bring their apples to a central 
point, where they are graded ami then 
packed, each barrel being marked ac­
cording to the grade of apples contained 
therein, and then stamped with the as­
sociation’s stamp. Then they were ex­
ported. Exporters were, bv this plan, 
able to guarantee their apples. When 
buyers on the other side were purchas­
ing, they knew that any apples stamped 
by the Fruit Growers’ Association were 
exactly as represented to be and felt 
safe in paying the price asked for the 
apples

Mr. Sutherland of Liverpool, was also 
stopping at the Windsor. He said that 
the cron in England was very satisfac­
tory this year. He also spoke of the 
growing favor with which Canadian ap­
ples were regarded in England.

Both gentlemen left for Toronto and 
the west the beginning of this week.
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GROCERS NAME OFFICERS.

Montreal Association do Well With 
Their Picnic Nominations.

Last Thursday evening the Retail 
Grocers’ Association, Montreal, held a 
meeting in their quarters, 270 St. 
Catherine street east. President Daousl 
piesided.

Secretary Beaudry read the minutes of 
the last meeting, which were adopted. 
The report of the picnic held recently 
was then read. It was shown that there 
was a balance, over and above expenses, 
of .$309.57. At the request of the presi­
dent, the secretary spoke of what had 
been done at the meeting of the Retail 
merchants in Sherbrooke in July. At 
that convention some ten or twelve 
cities in the Province of Quebec had 
been represented, and matters of com­
mon interest were discussed. The col­
lection of small debts through the Cir­
cuit Court, and the possible reduction 
of expenses involved through this mode 
of collection was one subject brought up.

Officers for the ensuing year were 
then nominated, following being the re­
sults:

President—J. A. Maynard and A. 
Laniel.

First vice-president-—J. A. Dore, ac­
clamation.

Second viye-president— Thos. Pleau 
and E. P. Guilmet.

Treasurer—H. Lauiel and M. de Re­
pen tigny.

Secretary—A Sarazin. acclamation.
Auditors—P. Bruneau, Landreville, 

and Decarie.
The elections will take place at the 

next meeting, which will be held the first 
week (Thursday) in October.

There was some discussion of the 
business and water tax problem, and it 
was decided to appoint two committees 
to study the question and report to the 
association.

BROOM CORN.
Broom corn prices have been at the 

top notch for some time now, there be­
ing practically none on the market at 
present, and it will likely be some few 
weeks before the new crop will be ready 
to move. The United Factories, manu­
facturers of Boeckh’s Standard Brooms, 
when seen by The Canadian Grocer re­
presentative in regard to market condi­
tions stated that notwithstanding this 
unfavorable condition of the market, 
they had not only not increased but had 
actually reduced their prices, that being 
possible owing to their foresight in con­
tracting for a very choice lot of corn re­
cently, at considerably less than the 
prices being demanded to-day.

They predict that there will be no fur­
ther reduction this year, as good quality 
corn will be firmer for some time to 
come, and they do not use or handle in­
ferior grades which arc discolored, brit­
tle, and make very poor brooms.

A fine sample of ripe strawberries, 
grown at the Brandon (Manitoba) Ex­
perimental Farm, was on exhibition in 
that city during the last week in August.
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Canadian National Exhibition—Exhibit of Pay Roll Tobacco—Section I.

trul ami Noil hem Ontario. The latter, 
anil much the larger exhibit, showed the 
scenic hunting and lishing alt raclions id' 
Kaslern Canada from Montreal to Sid­
ney. t Mi.

Model Tobacco Farm.
To the dealers in tobacco a particular 

ly interesting exhibit in the industrial 
department is the .Model I'obaeco Farm 
It is a representation, in a practical 
way, of the different processes to which 
tobacco should be subjected h\ the 
farmer before he sells his leaf to the 
manufacturer.

The right wax of growing, harvesting, 
drying, curing and packing tobacco leaf 
is there shown on a large scale. Itx 
studying the different model buildings, 
and other parts of the exhibit, one can 
obtain an accurate idea of the piopvr 
methods of dealing with the crop, so as 
to get it into condition for the market

This exhibit is particulai ly appropri 
ate at the Toronto Exhibition, because 
it is in the Province of Ontario, especi 
ally in the Counties of Essex and Kent. 
that the culture of tobacco is most sue

A mil her Toronto Exhibition i._ pass­
ed ami 1 he institution is still mote (irm­
ly established in the commercial and soc­
ial life of Ontario. Anywhere from a 
ipturler to half a million people gather 
there every year. For the retail mer­
chant it is mi opportunity for education 
in the art of display that too few suffi­
ciently appreciate. Hut to every visitor 
it is it place to gnthei information about 
Canada, its scenery. its agriculture, 
horticulture, dairying, sloek raising, 
and mamifaet tires.

One ol the most interesting features 
of the Enir were the displays of the 
three great railways. They would have 
been much more effective if they had 
been housed together in one building. 
I lie C.P.K. hud one of its own for the 
display of western ploduets truely won­
derfully a flanged. The (Irnnd Trunk 
and Intercolonial displays were in the 
Natural History liuilding. The former 

as a very interesting picture gallery 
"f linge photographie views illustrating 
I lie seenety ol t lie lake disl riels of ecu-

f&M bright plug C
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Canadian National Exhibition—Exhibit of Pay Roll Tobacco—Section II.
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4$ Canadian National Exhibition—Exhibit of Pay Roll Tobacco—Section III.

ecssful within the Ikmiiuion. The fact 
was mentioned in Parliament during 
last session. Early in the present year 
a special train of ill ears, all laden with 
the fragrant leaf, was made up in St. 
Thomas, tint. The weight of the to­
bacco contained in these ears reached 
the large total of 1.211.351 lbs., about 
31.IMMI bales, all grown in Ontario. It 
is said that farmers in Ontario are 
raising crops which bring them in from 
live to ten thousand dollars annually.

The association is indebted to the 
manufacturers of “Pay Roll' plug chew­
ing tobacco for this remarkable feature 
at this year's exhibition. The tirm are 
themselves large users of Canadian leaf, 
and to their factories was consigned the 
record shipment referred to above. Not 
only was it a record in size, but experts 
stated that in quality it was the best 
ever grown in Ontario. To this fact 
may he attributed the increase in popu­
larity of Pay Roll plug chewing to­
bacco.

The display was situated just opposite 
the space allotted to the Cobalt silver 
exhibit and crowds thronged the aisle 
between most of the busy hours of the
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highly and we have quantities of testi­
monials regarding its merits from pro­
fessional men and mothers. The results 
of analysis taken by prominent expert 
chemists show that St. Charles Cream 
when properlv reduced with pure boiled 
water is almost identical in every re­
spect with human milk.

“We devote fully as much attention to 
the manufacture of our cans as to any 
other department, using nothing hut the 
linest tin plate and the most improved 
machinery for treating same, consequent­
ly our package is far preferable to glass 
jars.”

Tobler's Chocolate.

Canadian National Exhibition—Exhibit of Tobler’s Chocolate by Maclure & Langley.

of very rich cream by evaporation, andexhibition, and it is doubtful if the 
clever and instructive exhibit of the 
Model Tobacco Farm did not attract 
more attention than the wealth of the 
Cobalt mines. To thousands of visitors 
the possibilities of the Essex and Kent 
tobacco liclds were a revelation, which 
v. i,l remain associated with Pay Roll 
tobacco in their minds for many a long 
day.

St. Charles Condensing Co.
There is a great opening for the retail 

grocery trade to supply a want that is 
very keenly fell in some places all the 
time, and in ail places some ot the time 
—pure cream and milk. Very young 
children are the principal sulierers, be­
cause their food is almost entirely milk." 
Hut the) are not the only sulierers, for 
milk is one of the food stub's most sus­
ceptible ol eon l amination by disease 
go. ms. This is largely why condensed 
milk and cream are coming into such 
general use in districts where ordinary 
i'icsh milk is easily available, and why 
1 he booth oi the tit. Charles Condensing 
Co. m the Manufacturers’ Building was 
constantly besieged by fair visitors 
anxious to sample and learn about their 
evaporated cream and milk.

'1 he gentleman in charge of the booth, 
speaking to the representative oi The 
Canadian Grocer, said :

"tit. Charles Kvaporated Cream is 
prepared from the best milk obtainable, 
from selected dairies, scientifically fed 
under our strict supervision in tiie finest 
milk-producing sections (the famed El­
gin, 111., and Oxford County, Ontario, 
districts) in the world, particular pains 
being taken to see that all sanitary con­
ditions are perfect. The utmost care is 
taken in every detail during its prepara­
tion, the result being absolute purity. 
The milk is reduced to the consistency

by the scientilic application of heat we 
destroy all disease germs and those that 
cause milk 1o ferment, so that it will 
keep indefinitely.

“Physicians and nurses recommend it

In this eamly eating age of the world 
probably no confectionery is more wide 
h known than Tobler's milk chocolate. 
It is one of the purest, most delicious, 
most healthful and most nutritious of 
sweet meats. As it is very generally 
handled by grocers everywhere a few 
facts about the makers will he of in­
terest.

Tol.der established his business in 
Berne, Switzer,and. in 1845. That G 
til years ago. The capital of the com­
pany is now 8.51 III,(MID fr. They are tlie 
largest manufacturers in the world of 
exclusively eating chocolate. The fac­
tory is situated in the centre of the 
dairying district of Switzerland. They 
use eight thousand gallons of milk daily. 
They manufacture just three different 
lines—Swiss milk chocolate, hazel nut 
chocolate, an admixture of nuts and 
sugar chocolate, and vanilla chocolate, 
a plain sugar chocolate flavored. Each 
of them, of course, is put up in many 
different forms and packages.

Unlike most chocolates, Tobler's pro 
ducts arc scarcely handled at all in the 
process of manufacture. Machinery has 
been devised to do practically all of it.

Canadian National Exhibition—Exhibit of The St. Charles Condensing Company. 
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The great plant is operated wholly by 
electricity.

The Swiss Government is very jealous 
>f the dairy industry of the Republic. 

It sees to it that all cattle are kept in a 
thoroughly hygcnic maimer and strict 
-upervision is maintained regarding the 
health of dairy cattle and the method 

f handling the milk. Tobler’s choco- 
atc gets the benefit of all that.
Just a xvord illustrative of the fac 

tory methods. McClure & Longley, 
I’oronto, are the agents for America, 
md a little while ago Mr. Langley was 
•aking a large order from a Boston 
merchant. Something was said about

rooms, one partly shown in the accom­
panying photograph, the other a grotto 
bark-lined with lighted water boxes 
containing an intere-mm*- array of liv­
ing fish. The larger room was complete­
ly walled with bark, a fountain played 
in Hu- centre ami the walls were covered 
with large photographs of scenery and 
trophies of the gun and rod. One pic­
ture of unusual interest showed a salmon 
leaping a 14-foot waterfall on tin Sev- 
agle River, N.R. The snapshot was a 
triumph of skill and patience on tin- 
part of a Government fish inspector.

historian. Comparatively few Ontario 
people have traveled in the Maritime 
Pi evinces. Looking at the map that 
illuminates every folder, the primary 
reason is obvious. From Toronto to Sid­
ney is just about four times the distance 
from Toronto to New York. Neverthe­
less the exhibit and the literature, fine­
ly printed and profusely illustrated, 
must defuse among the |ieople of mid­
dle Canada a knowledge of tin- Atlantic 
seaboard and the great tailway system 
owned and operated by the Ih-minion 
Government.

Canadian National Exhibition—Corner of Intercolonial Railway Exhibit.

e cleanliness of the product, and the 
istonian replied ' “I spent a week 
ith the Toblers, and 1 wouldn’t be 
raid to eat anything made on the 
■or of their factory.”

The People’s Railway.
fhe Intercolonial exhibit was in 

large of A. II. Lindsay, a very ca|i- 
ile Maritime newspaperman, now with 
e advertising department of the peo- 

lc’s railway. He had, as last year, two

who spoiled several dozen plates before 
securing the salmon actually on the leap. 
The salmon made the fall about once in 
every five attempts, the inspector re­
ported.

Imparting Instruction.
Much instructive literature and ad­

vertising matter was given away by Mr. 
Lindsay and his assistants. All of it 
told of the attractions of Eastern Can­
ada for the tourist, the hunter and the

The deep red line on the maps from 
Montreal to Sidney shows a thousand 
miles of railway through a country that 
the world cannot surpass for pictures- 
queness. Some of the great forests 
of New Brunswick abound in game large 
and small. If sonic Ontario sportsmen 
would take their hunting holiday on the 
Intercolonial they would have the time 
of their lives. The tourist and hunting 
rates, too, are wonderfully cheap.
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E. W. Gillett Co.
There was no dearth of artistic ex­

hibits in the Manufacturers’ Building, 
and a booth which comes under that 
heading alone failed in the purpose for 
which it was intended. More preferable 
would be a display designed entirely 
from a practical standpoint, and devoid 
of all features pleasing to the eye of the 
general public. It would at least have a 
certain distinction that would catch the 
attention of interested parties. The as­
piration of every exhibitor who has

A point strongly emphasized is the 
substitution of a red for a blue label on 
Magic Baking Powder. This is an im­
portant change, and the fact that it is 
being made is impressed upon visitors 
to the exhibition in many ways. The 
alternate rows of red and blue packages 
will be noticed on every hand in the 
booth. A large card bearing the words 
“Notice the change of label” calls at­
tention to the dusky magician who pre­
sides at a table in the centre of the lloor 
and has proved a big drawing card. He 
lifts a silk cap and exhibits a package

Caustic Soda, Hoyal Yeast Cakes, Magic 
Baking Soda, Magic Baking Powder, Im­
perial Baking Powder and Cream Yeast 
Cakes.

The Gillett factory building has a 
frontage of 80 feet by a depth of 300 
feet, facing on three streets. On the fifth 
lloor is located the baking powder room, 
with its large revolving mixer, taking a 
ton of material at a time, and also the 
paper box department, where in the 
neighborhood of 100,000 complete pack­
ages are turned out daily. On the fourth 
lloor is the machinery for making ltoyal

eP
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Canadian National Exhibition—Exhibit of E. W. Gillett Co., Toronto.

studied the matter is to combine these 
artistic and concrete qualities. E. 
W. Gillett Company have come very 
near to attaining the point of per­
fection in this respect, with the result 
that their showing -ranks high among the 
best in the building.

The accompanying illustration gives a 
much clearer idea of the arrangement 
than could possibly be written. There 
is no superfluous decoration—everything 
is an advertisement for Gillett’s Lye,

/ z-x Magic Baking Powder, etc, made doubly 
jclîcctive by being well displayed, and the 
booth brilliantly illuminated.

of Magic Baking Powucr bearing a blue 
label. The cap is lowered again, the 
magician waves his wand, and, presto ! 
wnen he again removes the cap the red 
package appears. For a while, until the 
public become familiar with the change, 
Magic Baking Powder will be sent out 
in red-labelled cans, with a blue label 
wrapped around it, with a notification 
that the goods will hereafter be known 
by the red label.

The following is a complete list of 
E. W. Gillett Company’s lines : Gillett’s 
Perfumed Lye, Gillett's Washing Crys­
tal, Gillett’s Cream Tartar, Gillett’s
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Yeast, including the machines, which 
each turn out 1,460 yeast cakes every 
minute. Drying rooms, with a capacity 
of over 15,000,000 veasl cakes, also take 
up part of the fourth lloor. It has been 
calculated that at the lowest estimate 
possible each batch of yeast which the 
company turn out will make 2,600,000 
loaves of bread, and from four to six 
batches are turned out per week the 
year round. A striking feature is the 
line arrangement of every detail looking 
toward the careful and expeditious pre­
paration of the goods.
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OilletE, E.W., Co., Toronto.
McLaren'», W. D., Montreal.

Biscuit», Confectionery, Gum, Etc
Cowan Co., Toronto.
Jacobs, W. * E., Dublin, Ireland. 
Kingery Mfg. Co., Cincinnati. 
McLauehlan, Sons A Co., Owen Sound. 
Mooney Biscuit A Candy Co., Stratford 
Mott, John P., A Co., Halifax, N.S. 
National Licorice Co., Brooklyn. N Y 
White Candy Co., St. John, N.B.

Brooms and Brushes.
Woods. Walter, A Co., Hamilton. 

i 'united Goods
Balfour, Smye A Co., Hamilton. 
Belleville Canning Co , Belleville Ont. 
Bloonitield Packing Co., Bloomfield, Out. 
Canadian Cannera, Hamilton.
Lakeside Canning Co., Wellington, Ont- 
Manitoba Canning Co., Grande Pointe,
Napanee Ca inin f 0 >., Nap in e. Ont. 
Old Homestead Canning Co., Picton. 
Turner. James A Co.. Hamilton, Ont. 

Cans. Tin-
Acme Can Co., Montreal.

Cash Registers
National Cash IRegister Co., Dayton, O.

VO, UlWIUf, \|US.
E. à Son Co.. Hamilton

Cash Sales Boohs.
Carter-Crume Co., Toronto.

Cheese Cabinets.
WalkerBin and Store Fixture Co., Berlin

('tears. Tobaccos, Etc-
American Tobacco Go.. Montreal.
Cute, Joseph. Quebec, Que.
Empire Toiacco Co., Montreal 
McDougall D., à Oo., Glasgow, Scot. 
Payne, J. Bruce, Granby, Que.
Tuckett. * •'

Clothes Lines.
Hamilton Cotton Co., Hamilton.

Cocoas and Chocolates
Baker, Walter k Co., Dorchester, Mass. 
Cowan Co., Toronto.
Duim, Wm. H., Montreal.
Epps, James, k Co., London, Eng. 
I.ownev, Walter M., Co., Boston, Mass 
Mott, John P.. k Co., Halifax, N.S. 
Peter's Chocolate, Montreal 

I am pu ti»g Scales•
Computing Scale Co.. Toronto.
Toledo Computing Scale Co., Hamilton.

Concentrated Lye.
Gillett B. W.. Co., Toronto.

Condensed Milk and Cream-
Burden’s—Wm. H. Dunn. Montreal. 
Truro Condensed Milk Co., Truro. N.S. 

Counter Chech Books. Etc-
Allison Coupon Co., Indianapolis, Ind. 
Carter-Crume Co., Toronto.

Cordials.
Batger’s, Rose k Laflamme, Montreal.

( rockery. Glassware and Pottery 
Cowans, Kent k Co.. Toronto 

Dairy Produce and Provisions
Clark, Wm., Montreal.
Dawson Commission Co., Toronto. 
Kearman F. W . On., Hamilton.
Graham Bros , Kinmount, Ont.
MauLaren Imperial t ;he*-«— ta». Toronto 
Montreal Packing Co., Montreal.
Park, Blackwell Co.. Toronto.
Power, B. H., Halifax, N.S.
Rutherford, Marshall k Co., Toronto 
Ryan Wm., k Co.. Toronto.

Vvoimtanu and And tors................. 62
Acme Can Works__ t........................  66
Adam Geo A Co................................. 2
Xflnmaon. J. T., à Vo 2
All*ert Soaps............... inside front cover
Allison Coupon Co..............................  67
American Tobacco Co ................65
Xnt'tis Pepper Co................................ 2»
Vshley k Li Lh trap...............................  4
Atlantic Fish Co...............  59
\uhurn Orchards.............................. 55
Baker, Walter A Co..............................6 •
Balfour. Smye & Co .......................... 19
Battle Cre k Hea th Food Co............. 52
Bell, Th s . A Co...................................  15
Bell Telephone Co .............................. 17
l.ickle, J. W A Greening .................... 51»
Bowse*. 8 F. Si Co. Inc.......................  67
Boyd Thos., A Co................................. 70
Lradstreet 'e........................................... 4
Braid. Wm., A Co................................ 71
11'own, Joseph A Sons ...................... 2
British America Assurance Co........ 19
ampltell’s, R.. Sons... inside back cover
anada Paper Co................................. 4

» anada Sugar Retining Co ..........
inside front cover

unadian Canners................................ 5
Canadian Press Clipping Bureau........

in ride back cover
1 anadian Shredded Wheat................. 57
Capstan Manufacturing Co................ 14
Carman. Joseph................................... 4

arrier. P W........................................ 2
arter-Crume Co.................................... 6/
hurch A Dwight ....... inside bn k rover
lark. W................................................  42

1 "lville-Georgeaon Co........................ 38
Col beck, Henry ...................................  70
1 "oles Manufacturing Co .................... 60

oison. C. E., k Son. outside back cover
unfederation Ufe Association........ 17
onnora Bros.......................................  51
owan Co...........................................  60
"te, Joseph ......................................  65

‘ ox. J. AO............................................ 63
Davenport, Percy P............................... 39
Davidson A Hay.................................. ig
Dawson Commission no .......... 55
De Ybarrondo, J. V., A Co................  56

Financial Institutions A* Insurance
Bradstreet Co.

Fish
Atlantic Fish Co.. Lunenburg, N.S 
Halifax. The Fish Co., Halifax, N.S. 
James, F. T., Co., Toronto.
Loggie. W. 8. A Co.. Chatham, N.B.
Me William A Everist. Toronto.
Miilman, W, H,, A Sons, Toronto. 
Northrup A Co., Halifax, N.S.
Windsor, J W.. Montreal.

Flavoring Extracts•
Capstan Mfg. Go., Toronto.
Imperial Extract Co., Toronto.

Fly Pads-
Wilson, Archdale. Hamilton, Ont. 

Foreign Importers
Boyd. Thos., A Co., Liverpool, Eng.
Col heck, Henry, Newcastle-on-Tyne, Eng. 
Doughty, A. C., A Co., London, Eng. 
Gaitskell J. H., Liverpool, Eng.
Gregs>n, W C., A Oo., Liverpool, Eng. 
Little, Geo., Manchester, Eng.
Murray. Oswald A Co.. London, Eng. 
Rapp, Herman, A Go., Liverpool Eng. 
Scott, David. A Co., Liverpool, Eng. 
Vinceutelli, P.AF , Antwerp.
Wickes. Hamilton. A Go., London, Eng. 

Fruits—Dried, Green, and Nuts- 
Brown Bros. A Sons, Montreal.
Davidson A Hay, Toronto.
Dawson Commission Co., Toronto 
De Y Barrondo, J. V.. A Co., Bordeaux, 

France.
Gibb, W. A., A Go., Hamilton.
Gillard, W. H..AO0., Hamilton Ont. 
Hilbom, W. W., Leamington, On . 
James, F. T., Co., Toronto.
Kinnear, Thos., A Co., Toronto.
Lucas, Steele A Bristol Hamilton. 
McWilliam A Everist. Toronto.
Ozo. The, Company, Montreal.
Rattray, D., A Son, Montreal.
Robinson, O. E., Ingersoll.
Smith, E. D., Winona, Ont.
Stringer, W. B., A Co., Toronto.
Tippet, A. P., A Oo., Montreal.
Turner, James, A Co., Hamilton.
Walker, Hugh, A Son. Guelph.
Warren Bros. A Co., Toronto.
White A Oo.. Toronto.

Gelatine.
Cox. J. AG., Edinburgh, Scotland.
N icholson A Brock. Toronto.

Grain. Flours and Cereals.
Greig, Robert, Co., Toronto.
Hamilton Saratoga Chip Co.. Hamilton. 
Hart, Levi, A Son, Halifax, N.S.
Kirouac, Nap. G., A Co., Quebec.
Leitch Bros. Oak Lake, Man
Mackay, J , Co., Ltd., Bowmanville, Ont
Me Fall A. A., Bolton. Ont.
McLeod Milling Co., Stratford, Ont. 
Nicholson A Bain, Winnipeg.
Nicholson A Brock, Toronto.
Peter boro’ Cereal Co , Peterboro", Ont. 
Quance Bros., Delhi, Ont.
Tanguay, Alf. T . A Co. Quebec.
Western Canada Flour Mills Co.,Toronto 
Wils »n, W. H., Co. Tillsonburg, Out 
Woolstock Cereal Co., Woodsto.k, unt. 

Grocers— Wholesale- 
Balfour A Co., Hamilton.
Barbour, G. E.. Company. St. John, N.B. 
Battle Creek Health Food Co.. Battle 

Creek, Mich.
Bell, Thus. Som A Co.. Montreal.
Ca- ada Brokerage Co., Toronto. 
Codville-Georgeson Oo , Winnipeg. 
Colson,C. E. A Son, Montreal.
Davidson A Hay, Toronto.
Bby, BlaiuCo., Toronto.

Eckardt, H. P., A Oo., Toronto.
Gillard, W. H., A Oo., Hamilton. 
Kinnear, T.. A Co., Toronto.
Lucas, Steele A Bristol. Hamilton. 
Turner, James, A Oo., Hamilton.
Warren Bros. A Oo.. Toronto 

Grocers* Grinding and Packing 
Machinery.

Coles Mfg Go.. Philadelphia, Pa 
Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher. A. D., Co., Toronto.
Sprague Canning Machinery Co., Chicago

Infants* Foods.
Keen, Robinson A Oo., London, Eng. 

Interior and Exterior Store Fittings- 
Walker Bin A Store Fixture Go., Berlin

Jams, Jellies, Etc.______
fiatger’s^Rose A Laflamme. Montreal. 
Good willie's— Rose A Laflamme, Mont real 
Smith. E. D., Winona. Ont.
Southwell A Oo. —Frank Magor A Co., 

Montreal.
Upton, Thos., A Oo.. Hamilton. 

Manufacturers* Agents, Brokers and 
Commission Merchants.
Adam, Geo., A Co.. Winnipeg, Man. 
Adamson. J. T.. Montreal 
Ashley A Lightcap. Winnipeg.
Carman. Joseph. Winnipeg, Man. 
Carrier, **. w., Quebec.
Dawson Commission Co., Toronto. 
Dominion Brokerage Co., Calgary. Alta. 
Dunn, Wm. H., Montreal and Toronto. 
Gorham. J. W . A Co., Halifax N.S. 
Haszard, Horace. Charlottetown, P.E.I. 
Hughes. A. J , Montreal.
Kyle A Hooper, Toronto.
Lambe. W. G. A., A Co., Toronto. 
MacLaren Imperial Cheese Co., Toronto 
Maiden, J H.. Montreal.
Miilman, W. H., A Sons, Toronto.
Moose Jaw Fruit A Produce Co., Moose 

Jaw.

Ryan, Wm., Oo., Toronto.
Scott, Bathgate, A Co., Winnipeg. 
Stevens, H. J., Montreal 
Taylor, W. A., Winnipeg.
Thompson, G. B., Winnipeg, Man. 
Tippet, A. P A Co., Montreal. 
Watson. Stuart, Winnipeg, Man. 
Wiseman, R. B , A Co., Winnipeg. 

Matches•
Improved Match Co., Montreal.

Mince Meat
Capstan Mfg Co , Toronto.
Clark. Wm., Montreal.
Fear man, F. W , Co , Montreal.
Lytle, T. A.. Co., Toronto.
Nicholson A Brock, Toronto.
Wethey J. H.. St. Catharines.

Office Supplies-
CopelandChatterson Co., Toronto 
Universal Systems, Toronto.

Oils
Queen City Oil Co., Toronto.

Oil Tanks
Bowser, S. F., A Co., Toronto.

Poes Boohs, Etc-
Allison Coupon Oo., Indianapolis. Ind.

Pickles, Sauce., Reliekes, Ac.
Capstan Mfg. Co., Toronto.

INDEX TO ADVERTISERS.
Dominion MOn.outside Loot cover
Dornion Brokerage Co.........................  14
Doughty. A. U. A Co..............................70
Dunn, wm. H.......................................  7J
Eby, Blain Co .....................   3
Eckardt. H. P., A Co..............................37
RdwaMshnrg -u*r. 1 .outside front cover 
Rmi»ii> Tohww ivi. 6»
Enterprise Mfg. Co................................ 66
Essex Canning Co. ....................... 2l
Eureka Refrisera-or Co., Ltd .......... 62
Everet , Jas., A Co ..........   7U
Ewing, h. H a Hons .. 16
Fairba kN. K Co..................................12
Farmers' Canning Co............................ 13
Fearman, F. W., Co ........  3d
Fisher, A. !>.. Co....................................67
Gaitskell, J. H......................................  70
Gibb, W. A., Co............... ...54
Gillard, W. H„ A Co............................. 2u
Gillett. K. W ,Co., Ltd............ .........  1»
Gorham. J. W., A Co............................ 2
Cowans, Kent I Co... on side back cover
Graham Bro.®.........................................  43
Gray, Young A Sparli. g...................... 52
Grayson, W. G , A Co...........................  70
Greig, Robt. Co..................................... 12
Hamilton Cotton Co...............................20
Haszard, Horace................................... 2
II il born, W W.....................................  54
Holbrooks, Ltd.....................................  53
Hotel Direvtory....................................  52
Hughes, A. J......................................... 2
Imperial Extract Co................................60
Improved Match Co.............................. 13
jfmes, F. T., Co..................................... 55
James Dome Black Lead...................... 14
Japan Teas............................................ 18
Jones A Swan ...................................  2
Kingery Mfg. Co..................................... 63
Kingston "Gleaner" .. .inside back cover
Kinnear, Thos., A Co.............................18
Kirouac, Nap. G., A Co.......................... 52
Kyle A Hooper........................................ 78
Lakeside Canning Co..........................  11
Lambe. W. G. ▲.................................... 2
Legal Cards.............................................62
Leitch Bros.............................................. 53

Little, Geo............................................. 70
Loggie. W. 8., A Co............................. 56
Lncaa, 8u»**i*- .» Bristol .... 20
Lytle. T A . Co................................... 9
McDougall. D.. A Co ..................  65
Me Fall. A. A........................................... 52
McGaw A Russell.................................. 2
McLaren'» Cooks' Friend Baking

Powder............... inside back cover
McLauchlan A Sons Co......................... 63
Me Laundress, J. A............................... 52
McLeod Milling Co...............................  52
McWilliam A Kvertat............... 54
Mackay, J., Co.......................................52
Mac Lara n e Imperial Cheese C •.... 2 69
Magur, Frank........... outside front cover
Manitoba Canning Co............................ 43
Maiden. J. H........................................ 2
Marshall. James...............   70
Methven, J., Sons A Co.......................  7j
Metropolitan Bank.............................. 17
Miller Bros............................................  43
Miilman. W. H . A Sons...................... 2
Minto B us...............................................56
Mitchell H. W.....................................  2
Montreal Packing Co..........................  40
Mooney Biscuit and Candy Co .... 61 
Moose Jaw Fruit and Produce Co ... 2
Morse Bros..........................   70
Mott, John P.. A Oo............................  60
Murray, O , A Co..................................  7J
Napa nee Canning Co..........................  16
National Licorice Co.. .inside front cover
Nestle’» Chocolate.................................. 60
Nicholson A Bain................................. 10
Nicholson A Brock................................ 14
Nickel Plate Stove Polish Co............. 53
Oakey, John, A Sons.............................  67
Oakville Basket Oo................................ 54
Ocean Mills......  .................................  4
Old Homestead Canning Co...............  6
Ozo Co.................................................... 7
Park. Blackwell Co................................40
Patrick. W. G., A Oo............................. 2
Payne, J. Bruce....................................  64
Peterboro' Cereal Co............................11
Power. B. H.......................................... 42
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Purnell, Webb A Co .

Douglas, J. M , A Co . Montreal.
Gillard s Pickles, London, Eng.
Holbrook A Ca, London, Eng.
Lytle. T. A., Co.. Toronto.
Paterson s— Rose A Laflamme. M unreal 
Purnell Webb A Co , Bristol. Eng. 
Sutton. G. P., Sons A Ooondon. Kns 
Taylor A Pringle, Owen Sound, Ont. 

Polishes-Metal.
Oakey, John. A Sons, London. Eng. 

Polishes —Stove 
Nickel Plate Polish Co., Chicago.
James' Dome, W. O. A. Lambe A Ca 

Toronto.
Morse Bros., Canton. Mass. 

Refrigerators.
Eureka Refrigerator Co., Toronto.

Salk
Canadian Salt Co., Windsor. Ont.
Gray, Young A Sparling, Wingham. Out. 
Toronto Salt Works. Toronto.

Soap.
Albert Soaps, Montreal.
St. Croix S »ap Co., St. Stephen. N B

Soda—Baking.
Church A Dwight, Montreal.

Starch.
Edwardsburg Starch Ca. Cardinal Ont 
Ocean Mills, Montreal.
St. Lawrence StarchCo.. Port Credit.

Sugars, Syrups and Molasses.
Canada Sugar Refining Co., Montreal. 
Crosby, The Molasses Co . St John. N B. 
Dominion Molasses Co., Halifax, N.S. 
Edwardsburg Starch Co., Cardinal One. 
Lucas, Steele A Bristol HamUton.
" Sugars Limited. Montreal.
Tippet. A. P.. A Co.. Montreal

Teas. Coffees, and Spices
Balfour A Co . Hamilton.
Braid, Wm., A Co., Vancouver, B.C 
Ceylon Tea Traders Ass n.
Chase A Sanborn, Montreal 
Codville Georgson Co., Winnipeg 
Ewing. S. H. A A. 8., Montreal 
Ewing, S. H A Sons, Montreal.
Gillard, W. H., A Co., Hamilton.
Craig, Robt. Co., Toronto.
Japan Tea Traders' Ass a.
Sal ada Tea Co.. Tnm.i. sod Montreal 
Symington, T., Edinburgh. Scot.
Truro Condensed Milk Co.. Truro, N.S 
Turner, James. A Co., Hamilton.
Warren Bros.. Toronto.
Wood. Thos., A Ca. Montreal.

Vinegar and Cider.
White. Cot tell A Co., London, S. E

Washing Compound.
Fairbank, N. K. Do., Montreal.
Gillett, E. W Co.. Toronto.

Woodenware.
Woods, Walter, A Co.. Hamilton

Pap~
Canada Paper Co., Toronto.

Yeast-
Gillett, K. W.,Co., Toronto.

Quance Bros ... .................................  52
Queen City Oil Co....................... 4
Rapp, Herman A Co.............................  70
Rattray. D.. A Sons.............................. |}
Rose A laflamme............. ... 9
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REJECTING DRAFTS.
When a merchant away from a whole­

sale centre gets a notice that a whole­
saler with whom he has an account will 
draw on him for a certain amount on a 
given date, what does he do ? If he in­
tends to and does accept the draft we’re 
not concerned with what lie does, hut if 
(here is a mistake in the amount or he 
wants longer time, or if for any reason 
he doesn’t intend to accept the draft, 
what does lie do ? He should write at 
once and explain. Most retailers do, but 
some are too busy, that is, they think 
they are too busy ; others intend to and 
forget. They know, of course, that ac­
cepted or not the draft costs the whole­
saler fifteen cents to a quarter ; but that 
of course isn’t much for a wholesaler. 
But a wholesaler has many customers, 
and when a considerable number of them 
play him this trick, the cost, which is 
so much money tossed into the dust 
heap, mounts up, and most wholesalers 
are just as keen as the best retailers to 
minimize the cost of doing business. But 
in addition to the cost there is the an­
noyance. If the retailer knew how much 
trouble and ill feeling his thoughtless­
ness causes he would think hard enough 
to send the wholesaler word not to 
draw. Anything that will increase the

aggregate good feeling in the country is 
worth while.

MANUFACTURERS AND PURE 
FOOD.

The National Association of Manufac­
turers of the United States have a com­
mittee on pure food. At the last annual 
meeting in May they presented a report 
which gives briefly the manufacturers’ 
position in regard to this very important 
subject. That was before Congress pass­
ed the pure food law, but their views 
are interesting. They say in part :

“The question of pure food consists of 
three distinct parts, viz. : 1. Food adul­
teration ; 2. Preservation of food ; 3.
Artificial coloring of food.

“As to adulteration, it must be ad­
mitted that the addition of substances 
other than those used for preservative 
purposes may in some instances be abso­
lutely necessary. It is as yet an open 
question, however, where beneficial mix­
ing ends and adulteration commences.

“The preservation of food is a still 
harder matter to legislate upon than the 
matter of adulteration, owing to the 
disagreement of very eminent authorities 
as to what should and what should not 
be allowed in the preservation of food. 
The fact must be borne in mind that it 
is utterly impossible for any manufac­
turer to put up certain articles of food 
for the trade without a preservative. 
Here then we have the most perplexing 
part of the whole question.

“The question of artificial coloring of 
food is an easier one. In the butter and 
cheese trade, for instance, artificial col­
oring has long been established. Highly 
colored goods find favor in some mar­
kets, uncolored or faintly colored goods 
in others. Interference with the customs 
of the trade in this respect is hardly 
necessary. Restrictions, however, are 
necessary where rank poisons are em­
ployed in the coloring process, as is the 
case in the préparation of certain can­
dies, sauces, etc.”

The committee asked for a commission 
to consider the subject, composed of 
“one physiological chemist, competent 
as to the testimony of chemists and the 
technical terms used in such testimony ; 
one bacteriologist, competent as to the 
testimony regarding the quantitative em­
ployment of preservatives ; one patholo­
gist, competent as to the testimony on 
histological lines ; one toxicologist, com­
petent. as to the testimony in regard to 
poisonous substances ; one pharmacolo­
gist, competent as to the testimony in 
regard to the effect of drugs on man 
and beast ; and two manufacturers of 
food articles, to safeguard the interests 
of an industry in which millions of dol­
lars of capital have been invested.”
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GREAT BRITAIN’S RUTTER.
If an egg in the last stages of decay 

were broken in a small apartment a per­
son depending solely upon a keen olefac- 
tory observation might in his haste de­
clare that all hens were depraved. The 
London Times in an article on “Dairy 
Products” suggested by the revelations 
of the Parliamentary committee on buf­
fer, says :

As a matter of fact, this is largely a 
margarine-eating country, and figures 
given in statistics under the head of 
dairy products are decidedly misleading, 
because, through adulteration, butter 
and cheese form only a proportion of 
the article so scheduled. There is a 
comparatively limited market for the 
highest quality butter', but margarine 
and margarined butter, from their lower 
price,, have claimed the majority of Eng­
lish consumers. In view of the fact that 
the country has learned to satisfy itself 
with sophisticated fats sold openly a* 
margarine, or less openly as a mixture of 
butter and margarine, and with the de­
liberate intention of deception in cases 
where methods are employed with such 
scientific skill that analysts have to con­
fess that a considerable quantity of for­
eign fats may be introduced without the 
possibility of their detecting them, it is 
difficult to see that the farmer errs in 
not materially adding to his cow stock 
This country imports a vast quantity of 
‘stuffed’ cheeses—that is, cheeses made 
from separated milk—the appearance of 
richness in cream being given by wort 
ing into them cheap fats of the margarine 
type. Lard is not a dairy product, but 
it comes into competition with butter 
for cooking purposes, and imported lard 
is not free from margarine.

Now, according to the British Govern 
ment returns butter importations have 
increased as follows, the record being in
cwts. :

1900 .....................................  3,378,518
1901 .....................................  3,702,890
1902 .....................................  3,974,933
1903 .....................................  4,060,694
1904 .....................................  4,241,905
Margarine, on the other hand, has tilth 

more than held its own :
1900 ........................................  920,412
1901 ........................................  962,127
1902 ........................................  966,170
1903 ......................................... 882,123
1904 ........................................  960,278
During the same period cheese mai 

garine has almost disappeared from tin 
record, diminishing from 12,132 cwt. t< 
1,997 cwt. Unless these figures are mis 
leading the Times’ conclusion was ar­
rived at in haste. Undoubtedly the Par 
liamentary inquiry disclosed a great 
range of fraud ; but was it in the aggre 
gate quite as widespread as the Times 
pictures it ?

Port Limon, Costa Rica, is the largest 
banana port in the world, the shipments 
being 10,000,000 bunches for the yeai 
ended June 30, 1906, and the value $4, 
000,000.
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MAKING THE WINDOW TALK
Some Pointed Matter that is Easily Read—A Technical Demonstration in 

Foodstuffs—An Exhibition Fruit Wind iw—The Height of Simplicity.

Make the window talk. Of course 
very window talks in proportion to the 
asser’s capacity for observation, but a 
vindow can be made to talk in good 
Knglish words. This is a feature of 
vindow display that is not neglected by 

i lie largest stores, and those with the 
most expensive and many would think 
i he most attractive displays. For ex- 
miple, here is a card that kept com- 
any with the most expensive jewelry 

md the finest china in the window of a 
-tore the fittings of which cost $40,000 :

"Your presence is cordially invited to 
iir handsome and well-equipped crystal

by telling the public something about 
foodstuffs.

Take an example. Suppose the grocer 
got a few cocoa beans and placed them 
in his window with this explanation : 
"These are cocoa (or cacao) beans. 
They are the raw material for choco­
late and cocoa. They arc about 50 per 
cent. oil. The countries from which the 
main supplies are drawn are, in the or­
der of production, Ecuador, Saint 
Thomas, Brazil, Trinidad, Venezuela, 
San Domingo. All are American ex­
cept St. Thomas, which is a Portu­
guese island off the coast of Africa. The

“Only the best quality of hams and 
bacon and cooked meats sold here.”

These are just samples; there were a 
lot more. Hut think over this matter 
of making the window talk.

EXTREME OF SIMPLICITY.
There is a custom bootmaker in New 

York, whose invariable rule it is to dis­
play in his two windows a single pair 
of shoes, one shoe having the entire 
space in each window. The “display," 
if it can be so designated, which vir- 
lually amounts to the single boot, never 
fails to catch the eye of the passer, no 
matter at .what pace he may be going, 
for the boot is a triumph of the maker's 
art. That lone shoe usurping a commo­
dious window and standing out in soli­
tary glory for the obvious purpose of 
being looked at, not only takes on dig­
nity and a certain air of distinction, hut

1 I
; '

it-
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FRUIT AND VEGETABLE WINDOW.
Such a fruit and vegetable window as this is perhaps not possible for any but a store handling a very large busi­

ness. But doesn’t it look good Î Gibbons Bros., 742 Queen street east, Toronto, give a lot of attention to their win­
dows, make a specialty of it, in fact, and they were good enough to dress a window with fruit and vegetables at the 
request of The Canadian Grocer. Good as it looks, the photograph does not do it justice. The shadows veil the top 
of it and the reflections are confusing. These, however, are photographic difficulties that arc hard to overcome.

un, which contains hundreds of high- 
iss wedding gifts. We gladly give in- 
ination to all inquirers, and there is 
obligation to purchase because you 

■ 'll to price. The crystal room is for 
a convenience. Articles are marked 
plain and reasonable figures.”

Vny wideawake grocer could write far 
re interestingly than that about the 
ngs he has to eat. The old Greecian 
-ire for some new thing, some new 

■ wledge, some new fact, is just as 
n to-day. Without giving away all 
knew, why couldn't a grocer attract 

icntion to his window and incidental- 
to his own fitness for his business,

annual production is about 280,000,000 
lbs., and the United States is the larg­
est consumer.”

Wouldn’t-a lot of people stop to read 
that and go away with the impression 
that the grocer knew something and 
that it ought to be a pretty good place 
to buy foodstuffs.

Here are a few mottos, plainly print­
ed, that illuminate an aggressive gro­
cer's window, or did, yesterday morn­
ing :

“Tea for the million and the million­
aire.”

“We guarantee the quality of all the 
goods we handle.”

81

more than that, never fails to leave a 
rlear-cut impression on the mind.

This is undoubtedly going to extremes 
and would be avoided by the up-to-date 
trimmer because window space is valua­
ble and it is the trimmer’s duty and 
mission to make advantageous use of it, 
to fill it artistically, to make it a pay­
ing asset, says Men’s Wear. The in­
stance above cited is, nevertheless, illus­
trative of the good effect to be gained 
by an avoidance of “packing.” The eye 
cannot see or the mind grasp a multi­
tude of small objects. The general idea 
gained where many objects appear is on­
ly one jumble and confusion.

I 1

i
ij

i
11;



THE CANADIAN GROCER

Markets and Market Notes
QUEBEC MARKETS.

FLUCTUATIONS—
Sugar—Advanced 10c.
Fish—Revised.
Ho ney—A d v a need.
Maple I Toducts—Advanced.

Montreal, Sept. 12, 1000. 
All grocery lines are firm at present 

with an upward tendency. Business 
passing is reported as being very satis­
factory ; it is said that Fall trade is 
beginning to boom in all articles de­
manded by the grocery trade. The fea­
ture of the market this week is the ad 
vance of 10c. which has taken place in 
sugar. The higher prices do not come 
upon the trade unexpectedly. An ad­
vance was mentioned as probable in The 
Grocer last week. Prices on tomatoes 
and corn are expected to be out this 
week. There is considerable speculation 
as to what figures will be asked. Rumor 
says that tomatoes will be anywhere 
between $1 and $1.10, while corn, ac­
cording to the prophets, will be sold at 
90c. To what extent these ngures may 
prove true remains to be seen. Trade 
in canned goods generally is fair. 
Syrups arc beginning to sell owing to 
the cooler weather. In tea the point of 
interest this week is the closure of the 
Japan market. Activity in that mar­
ket is just about over. Buyers are pur­
chasing small lots of Japans locally, 
now that they see there is hardly likelv 
to be a drop in prices. China greens 
are moving out very well at present.

There has been no cessation in the ad 
vancing of prices in the dried fruit mar­
ket. Raisins are away up and still go­
ing. it is said that the jobbers are lay­
ing in large stocks .of California raisins, 
since Valencias are so high. Currants 
continue high. The first direct steamer 
from Greece is now on its way to this 
continent. There is some activity in 
spices, but there is nothing new in 
coffee. Honey and maple products are 
higher. The former article continues 
very scarce.

Collections arc reported as being 
good.

CANNED GfXfDS — There is little 
change in the situation since last re­
port. Montreal jobbers have not yet 
received price lists for corn and toma 
toes, but the lists are expected this 
week. Rumors are Hying about as usu­
al. One which is current is that toma­
toes are destined to open at $1.10 and 
corn at 90c. This, however, is certain- 
lv only a rumor, and while the new

prices may be near these figures they 
are just as likely to be much lower. 
Salmon are selling very well, mostly old 
stock being delivered. Orders for the 
old stock are taken at lower prices than 
for new. Last year’s salmon is rapidly 
becoming cleaned up. Very little is be­
ing done in corn and tomatoes, mer­
chants evidently preferring to await the 
new prices, buying, consequently, only 
for actual wants.

NoÜÏ
Cherries—

2’s, red, pitted.............................................. 2 25
2‘s, red, not pitted...................................... 1 75
2's, black, pitted......................................... 2 25
2’s, black, not pitted.................................. 1 75
2’s, white, pitted....................... ................. 2 40
2’s, white, not pitted.................................. 1 90

Currants—
Red, heavy syrup......................................... 1 83
Red. preserved.......................... ................
Black, heavy syrup......................................  1 90
Black, preserved...................................................

Cal. apples .........................................................  2 77è
Gooseberries—

Heavy syrup................................................ 1 90
Gallons, standard.................................................

Lawton berries—
Heavy syrup..........................................................
Gallons, standard................................................

Peaches—
Yellow, flat*, 14...........................................  1 70

" “ 2.............................................. 1 90
" 2$.............................................  2 60

" " 3..............................................  2 85
whole 2 .............................................. 2 37*

White............2................................................1 75
'• ............ 2$...............................................2 50
" ............3................................................  2 70

Pie.................3...............................................  1 274
Pie, not peeled, gal.....................................  3 57$
Pie, peeled...................................................  4 524

Pears—
Flemish beauty 2......................................... 1 65

;; ;; 24........................................ 1974
Bartlett............2. '.'/.'.'//. 1 80

" ............ 24........................................ 2 174
" .............3.........................................  2 324

Pie..................... 3.........................................  1 27|
Pie, notpeeled..3.........................................  3 80
Pie, not peeled, gal.....................................  3 274

Pineapples—
2’s, sliced.
2's 
3 s whole..

2’s, Damson, light syrup
9'a " " hpat2's
24-s

Gals. 
2's 
2's 
24’a 
3's
Gals.
2’s
2’s
24's
3s
Gals. 
2's 
24’s 
3 s

heavy syrup .

" standard...........
Lombard, light syrup . 

'• heavy syrup.......

" standard.................
Green Gage, light syrup .. 

“ heavy syrup..

" standard 
Egg, heavy syrup.........

Raspberries—
Red, light syrup ...................................................
Red, heavy syrup....................................... . 1 75
Red, gallons, standard.......................................

“ “ so* id pack.....................................
Black, heavy syrup...................................... 1 75
Black, preserved........................................... 1 90

Black, gallons, standard ..........................................
“ " solid packed ................ .................

Strawberries—
2’s, heavy syrup................................................2 00
2’s, preserved.................................................  2 15
Gallons, standard................................................

VEGETABLES
Asparagus—

2’s, tips........................................................... 524
Beets, sugar.........................................................  0 85

2’s, wax..........................................................$0 85
2’s, refugee..................................................... 0 85

Com—
2-lb. tins, per doz............................................0 85
Gallon, per doz................................................5 00

NaUf
2 22
1 72
2 22
1 Ti
2 374 
1 87$

l 774
1 874

2 75

1 874
6 50

6 50 
5 50

1 67 j
1 87
2 57; 
2 82
2 35
1 72,
2 
2 1
3 55
4 50

724
474
67$

1 624
1 95
2 10
1 774
2 15
2 30
1 25
3 774 
3 25
2 50

2 25 
2 35 
2 50

1 00 
1 30 
1 574
1 85
2 95 
1 05 
1 35 
1 624 
1 90
3 15 
1 15 1 474
1 72$
2 00 
3 45
1 524 
1 80
2 10

1 50 
1 724
5 50 
8 50
1 724 
1 87$ 
5 25 
8 25

1 974
2 12$ 
6 25

2 50 
0 95

SO 824 
0 82$

Peas—
2’s, standard (No. 4) .................................. 0 85 0 82j
2's, early June (No. 3)...............................  0 95 0 92]
2’s, sweet wrinked (No. 2)........................... 1 00 0 97,
2's, extra fine sifted (No. 1)....................... 1 25 1 22|

Pumpkins—
3-lb. tins.................................................................. 0 80

Rhubarb—
2’s preserved................................................ 1 174 1 15
3's, preserved................................................ 192 190
Gallons, standard....................................... 2 65 2 62

Spinach—
2’s, table..................... ................................  1 424 1 40
3’s, table....................................................... 1 8244 1 80
Gallons, table...............................................  5 02 5 00

Squash—
3-lb................................................................................. 1 00

Tomatoes—
3-lb. tins, per doz....................................................... 1 20
Gallon tins, per doz................................................. 3 024

FISH
Lobster, tails ....................................................................... 3 50

“ 1-lb. flats ............................................................  3 85
" 4-lb. flats................................................................ 2 00

Mackerel .................................................................. 1 00 1 25
Salmon, Horse Shoe, Maple Leaf, Clover Leaf.
1-Ib. Tails, 5 cases and over, per doz................................ 1 55
1-lb. “ less than 5 cases, “   1 574
1-lb. Flat, 5 cases and over, "   1 67$
1-lb. “ less than 5 cases, “   1 70
Arrow brand, 74 cents less.
4-lb. “ 5 cases and over, "   1 00
$-lb. *' less than 5 cases, " ........................... 1 024
Low Inlet.

t-lb. Flat, 5 cases and over, "   0 95
-lb. “ less than 5 cases, “   0 974

" Thistle ” baddies, 4 doz. 1-lb. flats, per doz.............  1 20
Canadian kippered herring, 4 doz. ovals,per doz........... 1 00

*• fresh herring in tomato sauce, 4 doz.
ovals, per doz................................................................ 100

Canadian plain herring, per doz.....................................  1 00
Scotch kippered herring, per doz......................... 1 35 1 40

" herring in tomato sauce, per doz............. 1 30 1 35

SUGAR — According to exnectations. 
and as predicted in The Grocer last 
week, higher prices are now demanded 
for sugar. There has been a general 
advance of 10c. The state of the raw 
market, which is higher, and the exist­
ing conditions in American markets, 
may be held responsible for the advance. 
Business is reported as being fairly
good.
Granulated, bbls.................................................................. $4 40

" 4-bbls.......................................................... 4 .'5
“ bags............................................................... 4 35

Paris lump, barrels .........................................................  5 05
" “ half-barrels................................................... 5 05
“ “ boxes, 100 lbs...............................................  4 95
“ " boxes, 50 lbs.................................................. 5 05

Extra ground, bbls.......................................................... 4 80
*' " 50-lb. boxes............................................. 4 90
" " 25-lb. boxes............................................  5 0U

Powdered, bbls.................................................................  4 60
" 50-lb. boxes..................................................... 4 80

Phoenix.............................................................................. 4 40
Bright coffee....................................................................... 4 20 1

“ yellow...................................................................  4 25
No. 3 yellow....................................................................... 4 25
No. 2 “   4 10
No. 1 " bbls.................................................................  4 00
No. 1 " bags................................................................ 3 9

SYRUPS AND MOLASSES - There 
is nothing particularly new to report in 
this market. Molasses is unchanged 
Syrups are firm. Business is increasing 
with the advent of cooler weather.
tiarbadoeu, in puucneuu».*................................................ v 30

" in barrels............................................................ 0 324
" In half-barrels .................................................... 0 33$

New Orleans................................................................  0 22 0 35
Antigua.................................................................................. U 30
Porto Rico............................................................................. 0 40
Com syrups, bbls........................................................................ 0 02Â

" 4-bbls.....................................................................  0 03
" $-bbls.....................................................................  0 Of ‘
" 384-lb. pails........................................................... 1 4u
M 25-lb. pails............................................................ 1 00

Cases, 2-lb. tins, 2 doz. per case...................................... 1 95
“ 5-lb. " 1 doz. " ......................................  2 40

TEA—Reports from Japan say that 
the market there is practically closed. 
Very little of interest is taking place at 
present, the season being to all intents 
and purposes over. Locally there is 
nothing new in Japans unless it be the 
fact that buyers arc coming forward
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better now that they begin to realize 
that there is no likelihood of a drop in 
prices. Japan tea is hard to get at the 
moment, although it is said that there 
are some lots in transit. China greens 
are selling a little more freely at ad­
vanced prices, prices which are a little 
higher because of the high ligures asked 
for Japans, low grades. Congo teas 
arc dear, and in good demand where 
sold. Few lots are sold in Canada, 
however, although there are some 
houses doing a little in this line. Japan 
siftings are quoted 8Jr„ to lie., and 10c. 
to 13c. is asked for Japan tannings, 
laid down in Montreal.
Japan»— Fine .........................................................

Medium ............................................  ...
Good common .........................................
Common....................................................

Ceylon—Broken Pekoe .........................................
Pekoes.......................................................
Pekoe Souchong».....................................

Indian—Pekoe Souchong».....................................
Ceylon green»—Young Hyson» ...........................

Gunpowder» ..............................
China greens—Pingauey gunpowder, lowgr&ie..

" “ pinhead ...

0 36 
0 30

0 13 
0 25 
0 17 
0 15 
0 15 
0 17 
0 16 
0 13* 
0 11 
0 19 
0 28

0 30 
0 33 
0 18 
0 15 
0 38 
0 20 
0 20 
0 18 
0 18 
0 17 
0 14 
0 15 
0 23 
0 32

COFFEE—The coffee market is prac­
tically unchanged since last report. 
Business is reported very good by job 
hers. I’rices arc firm.
Jamaica........... ................................................  0 104 0 11
Java............................................................................... 0 18 0 22
Mocha ..................................................................... 0 19 0 22
Rio, No. 7 .................................................................  0 094 0 10
Santos.......................................................................... 0 104 0 11
Maracaibo .................................................................. 0 11 0 134

FOREIGN DRIED FRUITS—The gen­
eral upward tendency in this market 
continues a feature worthy of note. 
Currants continue very stiff, hast week, 
it will be remembered, there was an ad 
vanee of one shilling; this week prices 
have been put up sixpence. Buyers are 
not coming forward very eagerly, ac­
cording to dealers, but it is probable 
that if they do not buy pretty soon 
they will have to pay even higher prices 
than are now asked. The first direct 
steamer with a cargo of currents is re­
ported having sailed from l’atras, Sep­
tember 8. The portion of the cargo des­
tined for Canada is very small. It is 
expected that the second and last di­
rect steamer will dear Patras about 
the 25th of this month. Xo doubt buy­
ers will place more or less for shipment 
by this boat. At the present moment 
they are buying onlv for immediate 
use, and are taking the risk of tosing a 
vhance to have their orders delivered In­
direct steamer, at a reduction of about 
jc., which would have to be spent for 
currants arriving via Liverpool or 
other port. Sultana raisins are also 
high, being up two to three shillings. 
Cable advices received from Malaga un­
der date of September 8, report dam ore 
to the crop as being 50 per cent. It is 
easy to imagine the effect of such news 
mi prices. California raisins are also 
advancing. Some wholesalers sav thev 
will have to use California raisins in 
place of Valencias this season, because 
■ il the high price demanded for the lat­
ter. Tarragona almonds continue to 
advance. Reports received relative to 
walnuts say that the crop is being dam­
aged by the verv warm weather : in 
many cases the nuts are reported drop­
ping off the trees.

Brazils arc dear. The crop in Brazil 
is just about exhausted, and the market 
has been advanced. These nuts now 
cost the grocer 16c. to 161c.
Valencia Raisins—
Fine off-etalk, per lb.......................................................... 0 05
Selected, per lb.................................................................... 0 054
Layers, “ ..................................................................... 0 06
Dates-
Date», Hallo wee», per lb.................................................. 0 05

Californian Evaporated Fruits—
Apricot», per lb...........................................................
Peaches, "..............................................................
Pears, *'................................................. ...........
Malaga Raisins—
London layers.............................................................
" Connoisseur Clusters ’*...........................................

Royal" Buckingham Clusters, ' 4-boxes................

" Excelsior Window Clusters,”..............................
" 11 "

0 14 
u 14 
0 15

8 35 
3 50 
0 80 
1 10
3 50
4 50 
1 3

Californian Raisins—
Loose muscatels, fancy seeded, in 1 lb. pkgs. ... 0 091 0 094

" " choice seeded, in 1-lb. pkgs— 0 08} 0 09$
" " 2 crown................................ 0 07$ 0 08
" " 3 crown..................................0 0t$ 0 09
*' " 4 crown...............................................................

Prunes— Per lb.
30-40»........................................................................... 0 091 0 09*
40-50»...........................................................................  0084009
5060s...........................................................................  0 08 0 084
60-70»............................................................................ 0 074 0 08
7M0i...........................................................................  0 07 0 071
80-90»..........................................................................  0 06 0 06$
90-lOQs................................................................................... 0 06
Oregon prunes (Italian style), 40-50»............................  0 084

" " 50-60».............................. 0 074
Oregon prunes (French style), 60-70s............................  0 071

“ “ 90-lOOs   0 06
“ “ 100-120»............................  0 05

Currants—
Filiatras, uncleaned, barrels................................... ..... 0 05|
Fine Filiatras, per lb., In cases...............................  0 06 0 06$

" cleaned........................................... 0 064
“ in 1-lb. cartons.......  ............... 0 06«

Finest Vostuzas '* ..............................................  0 06} 0 07*
Amalias “ ........................................................ 0 06
Sultana Raisins—
Sultana raisins, per lb...............................................  0 064 0 08

" “ 1-lb. carton.............................................. 0 09
Eleme Table Figs—
Six crown, extra fancy, 40-lb. boxes................................ 0 13
Four crown, fancy, 10-lb. boxes....................................... 0 09
Three crown................................................................ 0 J74 0 08
Glove boxes, fine quality, per box................................... 0 lü
Fancy washed figs, in baskets, per basket..................... 0 20

" pulled tigs, in boxes, per box.............................. 0 22
“ stuffed tigs, " '* .............................. 0 38

12-oz boxes.................................................................  0 064 0 07

Sl’K’ES—For all lines there is a very 
fair demand, which will probably he in­
creased shortly on account of the 
steadily advancing prices. With the 
coming of the Fall trade more spices 
will be required, and grocers will buy 
before prices get too high if thev arc 
wise. Peppers arc advancing, while 
cloves, being in small supply, arc also 
upwards inclined. Nutmegs are about 
steady, while gingers are firmer.
Peppers, black..

„ white 
Ginger, whole ., 
Ginger, Cochin. 
Cloves, whole 
Cream of tartar.
Aüspéoe............ .
Nutmegs............

Per lb. 
0 16 0 13
0 25 
0 16 
0 17 
0 17

0 3G 
0 244 
0 174 
0 32

0 25 0 3U 
0 12 0 15 
0 3J 0 55

EVAPORATED APPLES-Evam.rat- 
ed apples arc rather quiet. Some little 
business is being done at 8c. to 8.1c., 
but not a great deal, buyers evidently 
preferring to wait for Winter stock.

BEANS—It is hard to obtain beans 
on spot at present, and the scarcity is 
having the effect of sending up prices. 
New beans will probably be offering in 
a fortnight or so, but meantime prices 
are well maintained.
Choice prime beans........... ....................................... 1 60 1 65
Turner grades................ «*............................................  1 55 1 60

MAPLE PRODUCTS—Business is on 
the quiet side at present. Inquiries for 
Fall .are increasing, however, and indi­
cations point to good trade once the 
season starts in earnest.
Maple syrup, in wood, per lb.................................. 0 054 0 064

" in large tins.......................................... 0 f64 0 07
Pure Townships sugar, per lb.....  .................. 0 071 0 08
Pure Beauce County, per lb................................................ 0 081

HONEY—The short honev crop is still 
felt. Demand is good, but supply be­
ing short, dealers arc in somewhat of a 
quandry. Good prices are obtainable 
for any stock held.
White clover comb hooey ....................................  0 144 0 15
White clover, extracted tins......................... U • 9 01
Buckwheat .......................................................................... 0 09

RICE AND TAPIOCCA - There is 
nothing new in rice this week. Sales 
are fairly good at prices quoted. Tapi­
oca continues very scarce, nobody hold-
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ing any stock worth 
are steady.
B rice, in 10 bag lota..................
B rice, less than 10 bags............
0 rice, in 10 bag lots...................
C rice, in less than 10 bag lots . 
Tapioca,medium uearl ............

mentioning, t’rices

......... 3 15

......... 3 25

......... 3 15

......... 3 25
. 0 074 U 01

ONTARIO MARKETS.
Toronto, Sept. 13, 11)06.

Business continues in fair volume, 
with no lines moving specially, and the 
absorbing features of the present mar­
ket are sugar and dried fruits. The ad 
vanee in sugar was not unexpected, but 
most wholesalers here feel -urcr of a 
further advance than they did of this 
one. The market is very firm. Dried 
fruits arc a problem, especially for the 
wholesaler. All markets appear to be 
climbing. General crop shortages are 
everywhere the cause except in the case 
of California prunes, and there it i> de­
mand to make up crop shortage in 
Europe. Paper hags have advanced, 
hut in that commodity it is a question 
of discounts.

CANNED til hi|IS Dealers are wait 
ing for prices on corn and tomatoes, 
which arc expected this week. Plums 
are very scarce. Lombard 2 s, liuht 
syrup, arc now quoted from $1 to $1.21, 
and the list has advanced on' that ratio 
throughout. The usual quotations arc 
omitted this week.
Group No. 1 comprises —

“Canada First," “ Little Chief," “ Ixig Cabin. "Horse­
shoe " and *' Auto " brands, also all private brands.

Group No. 2 comprises—
" Lynn valley, “ Maple Leaf " “Kent" “ Lion. ‘
“Thistle,” and “Grand River” brands.

Group No. 3 comprises—
“Glolie,” “Jubilee," “White Ruse," and “Deer" 
brands.

FRUITS.
Group Groups 
No. 1 No. 2

This year s pa« k.
blueberries—

2's, standard....................................................0924 0 90
2 s, preserved.................................................  1 42| 1 40
Gals., standard............................................... 400 450

Cherries—
2 s. red, pitted................................................ 2 25 2 224
2’s, “ not pitted......................................... 1 75 1 724
Gab , red pitted.................................................... 8 75

' “ not pitted.............................................. 7 25
2 s, black, pitted............................................  2 25 2 22j
2 s, " not pitted.....................................  1 75 1 72
2's, white, pitted............................................  2 40 2 37
2 s. “ not pitted.....................................  1 90 1 87!

Currants—
2's, red, H 8. ..................................... 1 80 1 774
Gab., red. solid pack.............................................. 7 25
Gab., red, standard.............................................. 5 00
2's preserved...................................................  2 OU 1 7I\-
2's, black, H 3.................................................  1 90 1 87*
2 s. preserved................................................... 1 124 2 10
<»ab., black, standard.......................................... 1 5u
Gab “ solid pack............................................. 8 00

Gooseberries—
2 s, H. 3............................................................ 2 15 2 124
2's, preserved..................................................  3 374 2 35
Gab., standard........................................................ 6 50
Gab . solid pack ................t................................. 8 50

Lawton berries—
2's, H.8.............................................................  1 774 1 75
2 s preserved.................................................. 1 96 1 924
Gab., standard.......................-— ...................... 5 5o

Pineapple—
2’s, sliced........................................................  2 024 2 00
2 s. grated ...................................................... 2 124 2 10
sy,'*. Whole.....................................................  2 824 2 80
Florida 2's sliced or grated................................ 260
Singapore. 1%'s, sliced.......................................... I 50

“ 2‘/s s, whole ............................................. 2 30
Raspberries, Red—

2's, L 8 (Shafferberries).................................... 1 50
1 s, H 8............................................................  1 75 1 734
2's, preserved ...............................................  1 95 1 93*u
Gab., standard...................................................... 5 50

“ solid pack.................................................... 8 50
Raspberries, Black—

2 s. black. H. 3................................................ 1 75 1 724
2V preserved................................................. 1 90 1 874
Gab., standard....................................................... 5 25

“ solid pack..................................................... 8 25
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Remaining canned goods quotations 
are omitted this week.

SUGAR—The market tone is very 
firm and a further advance of ten cents 
before this writing goes to press would 
not surprise the trade here. The ad­
vance which it was stated last week 
was thought In some to Ire imminent, 
came on Tuesday, and on Wednesday 
New Y' irk advanced another ten cents. 
The same day beet advanced a farthing 
in Europe to Os. Sjd, and Wednesday’s 
cables quoted a farthing more.

The New York Journal of Commerce. 
Sept. 1, the day before the advance, 
said :

“While quotations ffor raws) are 
largely nominal in view of the apathy 
shown by both buyers and sellers, the 
tone of the market is decidedlv firm and 
Cuba is said to be pretty well cleaned 
up with Europe as a buyer. Ijuota- 
tions, however, are left unchanged upon 
the basis of 4c. for Ofi detr. test Cuba 
centrifugals duty paid New York.

“The market for refined sugar is par­
ticularly firm, and the impression pre­
vailed yesterday that priées would be 
advanced to day in view of the steady 
consumption and heavy withdrawals, 
added to the strong position of the raw- 
market. All refiners with the possible 
exception of the Federal arc consider­
ably oversold and are proportionately 
behind in shipments, so that considered 
from every point the situation leads one 
to look for higher prices.”

LAST MINUTE PROVISION MARKETS.

Montreal, Thursday, Sept. 13, 1906.
BUTTER Market rather dull. No change in 

prices.
CHEESE—Prices about steady. Little change in 

market.
EGGS—Situât ion remains unchanged.
PROVISIONS—Market steady. Smoked mean in 

gooil demand. Dressed hogs selling §9.75 per 
10U lbs.

Willett & Uray at. the close of last 
week stated :

“The supply of sugars remaining un­
sold of the Cuba crop has now reached 
a point so small that the offerings for 
sale have nearly ceased, creating a very 
dull and lifeless market for raw sugars. 
At tlie same time these conditions na­
turally produce a steady, firm tone to 
the market, which is held up also by 
the continued upward tendency of the 
European beet sugar markets, caused 
especially at the moment by the out- 
lcrok in Cuba, which, owing to the in­
surrection. throws some doubt on to 
the coming crop of sugar.

“As a matter of fact, it is entirely 
too early to borrow trouble over the 
next Cuba crop.

“The insurrection may be nipped in 
the bud at any time, and for several 
months the cane fields are safe from 
burnings, which are the only dangers of 
important effect.

“Preliminary estimates of the Euro­
pean beet crops are beginning to be 
made, but will not prove of especial 
value until a few weeks later. As far 
as now appears the statistical position 
of sugar taken altogether is favorable 
to steady firm markets at home and

abroad with a further gradual improve­
ment in values.

“Our Java cable reports shipments 
to Europe and the United States of 
til.IHM) tons by steam and 3,000 tons by- 
sail. practically all of which has United 
States options. The East took 114,000 
tons, making the total shipments for 
the month of August 178,000 tons, 
against 205,000 tons last year, and for 
the campaign thus far 369,000 tons, 
against 538,080 tons last year.

“Visible Supply—Total stock of Eu­
rope and America, 1,866,434 tons, 
against 1,404,028 tons last year at the 
same uneven dates. The increase of 
stock is 462,406 tons, against an in­
crease of 523,167 tons last week. Total 
stocks and afioats together, show a 
visible supply of 2,106,434 tons, against 
1,784,028 tons last year, or an increase 
of 322,406 tons.”
Pari* lxunpa, in 50-lb. boxes..............................................

“ in 100-lb. " ...........................................
St. Lawrence granulated, barrels....................................
Redpath’s granulated.........................................................
Acadia granulated ..........................................................
Berlin granulated................................................................
Phoenix.................................................................................
Bright coffee........................................................................
Bright yellow.......................................................................
No. 3 yellow.....................................................................
No. 2 " .......................................................................
No. 1 “ ......................................................................
Granulated and yellow. 100-lb. hags 5c. less tbanbbls.

5 13 
5 03
4 48 
4 48 
4 43
4 38 
4 48 
4 28 
4 33 
4 33 
4 18 
4 08

SYRUPS AND MOLASSES — The 
market is steady and prices are un­
changed.
Dark?....

Bright .....................................................................

J-bbls M ......................................................

i" 3 gal. pails, each ...............................
2-fb. tins (in 2 doz. case) per case... 
5-lb. " (ini " ) "

10-lb. " (ini " ) "
Qfl-lh « fini " \ "

Molasses—
New Orleans, medium..........................................

" " i bbls..................................

Porto Rico.................................................................
West Indian............................................................
Maple syrup-
imperial qts......................
1-gal. cans............................
5-gal. cans, per gal..............
Barrels, per gal................
5-gal. Imp. brand, per can. 
1-gal. " per case.

:: :

0 35 
0 42 0 Oil 
0 03 
0 Oîé 
1 40 
1 00
1 95
2 40 
2 35 
2 25

0 35 
0 35 
0 50 
0 60 
0 35

0 871 
0 95 
1 00 
0 75
4 50
5 10
5 60
6 00

TEA—The market has advanced some­
what, especially for choice grades, but 
commoner teas also are slightly higher.

Thompson’s tea circular, commenting 
on the effect of the reduction of the 
duty in Great Britain Id a pound, says: 
“As it is now more than three months 
since the duty was reduced, some idea 
of its effect may be gauged from the 
tendency of prices during that period. 
As was expected, the basis of values 
has undergone no change, though there 
has been a further widening of the 
range, consequent on the ever increasing 
taste for good tea on the part of the 
public.”

The use of Indian and Ceylon tea in 
North America, says Gow, Wilson & 
Stanton, London, appears to be ex­
panding. the quantity taken during the 
first six months of this year showing a 
large increase over the corresponding 
period of any previous year.

COFFEE—The market in New York 
is quiet after some spirited advances 
late last week.

“The talk in the trade in reference to 
coffee valorization,” says the .Journal 
of Commerce of Sept. 11, “is skeptical 
concerning the immediate closing of ne­
gotiations while at the same time it is 
generally believed that the scheme will 
be put through in some shape. Local
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coffee people seem to believe that the 
matter will be held in abeyance until 
November, when the new Congress eon 
venes, and that new propositions will 
then he made with the final result of a 
modified scheme. If this line of thought 
is correct it will mean that valoriza 
tion in some form or other will not be 
an accomplished fact for at least two 
or three months. At the same time it 
must be said that friends of valoriza 
tion are as firm as ever in their ex 
pressed belief that the present law will 
soon be in working force and of course 
some definite news may be received at 
any time concerning the negotiations 
for the loan.”

DRIED FRUITS—The situation is 
unique. Prices are abnormal and going 
higher. Sultana raisins have advanced 
20s. within a month, about 5c. a lb. 
Considerable sales were made here be­
fore the opening of the market bv specu 
lative sellers on a basis about 20s. be­
low the present market price. The 
tendency in the primary market at pres 
ent is towards higher prices, and if 
shippers make good their contracts they 
will do so at a heavy loss to them 
selves. Meanwhile the high prices have 
completely stopped business here. Buy 
ers are waiting the result on the orders 
already placed.

Valencia raisins are about 50 per 
cent, higher than at the same time last 
year, with apparently no prospect of a 
decline.

Currants have advanced about 4s. per

APPRECIATED IN THE WEST
H. G. Harris, proprietor of “ The Advertiser," 

Kentville, N. S., writes to the MacLean Pub­
lishing Company “ I wish to compliment you on 
your fine August 24th number of THE CANA­
DIAN GROCER, which has reached me. It is 
a very interesting number to all us delegates 
who attended the Maritime Board ot Trade at 
Amherst. I need not wish you success for you 
are working in the way that will bring it to your 
various publications."

cwt., or about lc. a lb., within a few 
weeks. Importing brokers find it difii 
cult to get any offers, as owing to the 
great damage to the crop, the extent of 
which has not been fully ascertained, 
shippers are very busy trying to get 
fruit to orders already in hand, and are 
not seeking new business. Prices are 
about 50 per cent, higher than last 
year.

Prices of raisins arc being determined 
by short crops in all producing conn 
tries and a very good demand all over 
the world. The price of currants is not 
based upon a short supply, as they have 
a very good crop indeed, and under 
normal conditions we should have very- 
reasonable prices. The situation in 
Greece is, therefore, not controlled by 
supplies, but by the action of the Cur 
rant Company, coupled with outside 
manipulation of the comparatively 
small quantity available for export, 
and the situation is such that no one 
can give a well-founded opinion as to 
whether the price is likely to advance 
still further or decline, and the more 
conservative decline to commit them­
selves to any opinion on the future of 
the market beyond stating that (he im­
mediate tendency is towards higher 
prices.



THE MARKETS The Canadian Grocer

( In California raisins advances have 
luken place in the last week in San 
Kranvisço, ami it is dillicult to get cou- 
lirmatiun of orders owing to the very 
meat demand resulting from the know­
ledge of the conditions in Kumpe and 
:n>m a growing conviction on the part 
,f buyers that the California crop, 
ahich was at first estimated to he be­
tween 80 and 100 million lbs., is not 
,vcr 50 million lbs., and will be inade- 
iiiate on the present basis of prices to 
.apply the market demand.

California prunes have advanced about 
jc. at the coast, and are difficult tc 
inly before November shipment.

Locally prices for both currants and 
aisins are advancing and supplies are 
cry short.

i‘runes, Santa Clara—
Per lb. Per lb.

jO-IOOb,50-lb boxes .... 3 07 60-70s, 50-lb boxes 0 07! 0 08
<0-908 " .... 0 071 50-6ÛS " 0 081 0 09
J0-80s " 0 071 0 071 40-50s " 0 091

30-408 “ 0 101 0 10$
French prunes. 110-120's.....................

Note—25 lb. boxes jc. higher. 
Candied and Drained Peels—
l.euion......  .. 0 11 0 111 Citron
orange............... 0 11$ 0 12$

K1 ernes, per lb.....................................
Tapneta, “ .....................................

........ 0 04$

. 0 18 0 20

0 10 0 14 
.... 0 04$

.lifornian evaporated, ........  0 14 0 17
Fears—
Californian evaporated, per lb.................
Currants—
Fine Filiatras__  0 06$ up Vostlzzas
Patras................. 0 07 0 07$
« leaned $c. more.
Kaisins—
Sultana.................... .........................

'• Fancy..........................................
Extra fancy .................................

\ alencias, selected.................................
Se eded, 1-lb packets, fancy .....................

12 oz. packets, choice.................

.... 0 13

0 08 0 08$

. 0 07 0 09

6 07 0 07$ 
0 10 0 10$ 

........ 0 08$

ilalloweee.................. 0 05 Fards new choicest 0 09 0 101
Hairs........................... 0 04 " new choice......... 0 09$
Domestic evaporated apples......................................... Ô 13

NUTS—In foreign nuts generally there 
nothing new to report beyond a little 

nigher level on the primary market for 
Tarragona almonds and walnuts and 
ilie settled conviction that prices for 

. ait required for the Christmas trade 
are not likely to be at lower prices than 
hose ruling to-day. Consequently buy- 
i - are supplying their wants rather 

; rely.

Formigetta ..............
louts, Grenoble, ” .........
“ Bordeaux, " .........

shelled....................
• iberte, per lb............................

ans, per lb..............................
w Brazils, per lb.....................
The following quotations on 
en. For roasted add 2c.)

peanuts are for sack lots,

................................. 0 08

SLICES—Quotations arc
I'pers, blk.........................

r* white.......................

ves,8whole...... ..................
iip of tartar.....................

•••I pickling spices, whole
cumin, whole..................

ground ...............

unchanged :
Per ID.

......  0 16 0 20

...... 0 25 0 30

......  0 18 0 35
............. 0 25
.... 0 45 0 75
............. 0 30
......  0 25 0 35
.... 0 22 0 28 
.... 0 17 0 20

............... 085

......  0 15 0 20
.... 0 17 0 20 
. . . . 0 20 0 >2

KICE AND TAPIOCA — The market 
ntinucs firm without change of
ices.

e, stand. B.

•lina rice................
loca, medium pearl 
" double goat ...

Per lb.

LllilKl) FISH I‘rices arc unchanged.
Boneless fish, per lb.......................................................  0 06
Cod fish, 1-lb. bricks.............................................. 0 07
Quail-on-toast, per lb...........................................  0 Q5| 0 60
Flitched cod fish, oases of 100 lbs............................... 6 50

WOOL ANU IllinSS—A Je. more is 
being paid for country hides, cured, and 
for rendered tallow, and the top prices 
are removed from wool. The market is 
quiet.
Hides, inspected, steers. No. 1 ...............

“ “ “ No. 2.................
................. 0 12

” " “ No. 2.................
Cl untry hides, flat, per lb., cured............
Calf skins. No. 1, city.................................

................. 0 11

.................. 0 12
Lamb skins ami pelts................................
Horse hides. No. 1 .....................................
Rendered tallow, per lb.............................
Pulled wools, super, per lb..........................

................. 0 75

..................  0 25

Wool, uawashed fleece................................
“ washed fleece .................................

..................  0 16

CONDENSED OR “WANT" 
ADVERTISEflENTS

Advertisements under this heading. 2c. a word first 
nsertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures (as 
$1.(00) arc allowed as one word.

Cash remittances to cover exist must accompany all 
advertisements. In no case can this rule be overlooked 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

YEARLY C0HT1ACT BATES.
100 words each Insertion, 1 year............................ $30 00

'* 6 months ............ 17 00
“ 3 months.................... 10 00

•0 “ M 1 year.....................  17 00
” 6 mouths.................... 10 00

•1 " *' 1 year 10 00

ARE YOU GETTING 
ALL THAT YOU 

PAY FOR ?

JELLY
POWDER

IS—

“Guaranteed=the=Best”
as we sell it distinctly on its own 
merits. We are able to give you 
better value and quote you 
better prices than you can ob­
tain elsewhere. Try a gross now 
and if you do not find

GOLD STANDARD 
JBLLY POWDER 

“ Guaranteed - the - Best ’’

to be superior in true fruit 
flavor, appearance and quality 
to any jelly powder you have 
ever sold, we will cheerfully 
refund your money and pay 
freight both ways. Can we do 
more to convince you of quality.

tu Godville, Beorgeson Co.
LIMITED

WINNIPEG AND BRANDON, 
MANITOBA.

REPRESENTATIVES WANTED

A GENCY — Well connected representatives in 
r» Eastern, Western and Central Canada arc re­
quited by large firm of malt vinegar brewers, in 
England, wtlh special facilities for meeting the re­
quirements of the Canadian trade. Write fullv, 
stating terrilory covered, and giving references. 
Box tot. The Canadian Grocer, 88 Fleet St. 
E.C., London, England. (ftf.)

FOR SALE
piRST class up to-date Currant Cleaner. 
1 cheap. H. H. VnsWorth, Acton, Ont.

AGENCIES WANTED

COMMISSION MAN—Headquarte.s Vancouv­
er, requires some good agencies. Box ray, 

Canadian Grover.

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.

SAUER - KRAUT
AND

Pickles in Brine
Write TAYLOR & PRINQLE CO., Ltd.. 

Owen Sound. Ont.

FOR

Wantko—Agents for the sale of a first-class Food 
Preparation, highly rtxx>mmendvd b> authorities.

FOB I'ARTIVVLA ltd A DDttK£S

O.F. 1170. care Orell Fussli Publicity, Zurich 
(Switzerland.)

HIGHEST PROFITS ABSOLUTELY SURE

Investigation and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
devised in an up-to-date manner. 
Collection of overdue accounts a 
specialty.

PERCY P. DAVENPORT
Chartered Accountant

137 Elgin A venue, Winnipeg

Expert Bookkeeping
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WESTERN ASSOCIATION NEWS
" The Canadian Grocer ” the Official Organ.

Address all communications for this department to The Canadian Gbocer, 
511 Union Bank Building, Winnipeg, Man.

Officers of the Association.
Officers Retail Merchants Association of Western Cana a. 

President J. F. Hunter. Boissevain, Man ", vice-presi- 
deUis, R Bogue, Moose Jaw, Sask.; J. A. McDougal. Ed­
monton. Alta.; secretary, W. A. Couls n; treasurer, J. I), 
Baine, Bolssetain, Man.", auditor. F. Wilkie, Margaret,Man.

Officers Western Board (elected by general merchants and 
hardwaremen in j nnt session): President, W. G. McLaren, 
Souris Man.; vice-presidents G. K. Smith, Moose Jaw, 
Sask.; H C. Hamelin, Winnipeg, Man. ; secretary, W. A. 
Coulson, Winnipeg Man. ; treasurer. J E. McRobie, Winni­
peg, Man.; auditor, J. A. Lindsay, Winnipeg, Man.

Association offices, 53 Scott building, Main street, Win-

Semi-annual convention will be held in 
board room adjoining the association ci­
lices July 26 and 27.

Partial list of sections organized :
Areola Extension — S. Carruthers, 

Creelman, president; A. Bishop, Tyvan, 
vice-president ; E. P. Hall, Fillmore, 
secretary.

Arnaud—W. Ledoux, secretary.
Alameda—R. J. Gibson, secretary.
Balgonie — J. K. Wilson, Bulgonie, 

chairman ; J. R. Bray, Balgonie, secre­
tary.

Brandon—A. Grant, secretary.
Boissevain—J. 1). Baine, Boissevain, 

chairman ; I). Embree, Boissevain, secre­
tary.

Birtle—11. A. Manwaring, secretary.
Carman—J. W. Jameson, chairman ; 

T. T. Pearson, Carman, secretary.
Crystal City—P. A. Young, Crystal 

City, chairman ; W. Gemmill, Cart­
wright, secretary.

Carnduff—J. II. Elliott, secretary.
Edmonton—Jos. Whitelaw, president ; 

W. G. Harrison, secretary.
Estevan—J. T. Musgrave, secretary.
Hamiota—Wm. Chambers, secretary.
Indian Head—M. C. Hamilton, chair­

man ; J. Tuffnell. secretary.
Kirkclla — S. E. Riggs, Abernethy, 

president ; A. O. Brooks, Abernethy, 
secretary. Executive — J. J. Sullivan, 
Esterliazy ; Jas. Horne, Lemberg ; W. 
C. Payntcr, Tantallon ; 1). Irwin, Bal- 
carres ; F. Gibson, Lipton.

Killarney—C. A. Marquis, president ; 
P. K. Rollins, secretary.

Moose Jaw—R. Bogue, chairman ; W. 
G. McIntyre, secretary.

Manitou—J. A. Jacobs, secretary.
Morden—Harry Mciklc, secretary.
Melita—W. Hamelin, secretary.
Napinka—J. Kaiser, secretary.
Portal—N. I). McKinnon, Wcyburn, 

chairman ; E. P. Krogh, Midale, secre­
tary. Executive—S. Johnson, Rouleau , 
S. J. Taylor, Yellowgrass ; J. Ander­
son, Milestone ; J. E. Conant, Al­
bright.

Red Deer—L. C. Fulmer, secretary.
Regina—J. W. Smith, chairman ; T. 

B. Patton, secretary.
Souris—W. G. McLaren, chairman ; J. 

McCuish, secretary.
Stonewall—W. H. Morgan, secretary.
Shoal Lake—C. E. McGrath, secretary.
Virden—E. J. Scales, secretary.
Winnipeg—President, R. Templeton ; 

secretary, J. Treleaven.

At the present time the dealers in 
many parts of the west are considering 
the plan of shutting off all credit from 
November to April. In response to a

letter of inquiry, W. G. McLaren, of 
Souris, Man., writes The Canadian Gro­
cer as follows on the subject :

“Souris, Man., Sept. 1, I'.HIli. 
“Editor Canadian Grocer,

“Winnipeg, Man.
“Dear Sir : Yours to hand re credit 

system and in reply would say that the 
merchants in Souris discussed last year 
the proposal to shut off all credit from 
November to April. We finally decided 
that we would not shut it off entirely 
but advised t liai it be curtailed as much 
as possible. This lias been done fairly 
well, 1 think. We also agreed that when 
a customer was slow in paying his ac­
counts we would hand his name to the 
secretary of the local board, in order 
that all might know the circumstances 
and this slow pay customer could not go 
from place to place for credit but would 
have to make arrangements with tbe 
merchants who had been supplying him. 
In this way we have fewer had accounts.

“As a merchant of 18 years experience 
in Manitoba, I strongly advise dealers 
to form their local boards in each town 
and village to curtail this kind of credit. 
Of course there are many other matters 
with which local boards may deal and 
which it. is not necessary for me to out­
line here. The best result of the organ­
ization of these boards is the better feel­
ing among the merchants.

“To give a candid opinion, I believe 
it would be almost impossible to shut 
off credit completely from November to 
April. Y’ou cannot very well refuse 
goods to a customer who can pay in a 
week or two, and yet you would have 
to do so, if you made a hard and fast 
rule, in order to refuse it to the next 
who could not pay for two or three 
months.

“The credit evil is growing less and 
less each year and should continue to do 
so if crops arc fair. Even in a hard 
year credit would not be very heavy as 
a large number of farmers have accounts 
to their credit in the bank.

“Yours truly,
“W. g. McLaren.”
•. •

Mr. McLaren lives in a well settled 
part of Manitoba where conditions are 
fast approximating those in the older 
parts of Canada. As the country grows 
older the evils of the credit system dis­
appear and Souris merchants arc to lie 
congratulated on the prosperous condi­
tion of their section of the country. But 
in the newly settled sections of the Far 
West the dealers have their troubles 
with credit as they have to sell to new­
comers who are entirely dependent on 
the crop of one year for the money with 
which to pay their bills. Such dealers 
should find it to their advantage to 
make a determined effort to shut off 
credit during the Winter, and this can 
be accomplished only by united effort.

• * *

In order to assist its members in deal­
ing with this troublesome question of

36

credits the association are issuing cou­
pon credit books which are supplied on 
request at the actual cost of printing. 
The plan is this : When a customei 
wants credit the dealer sells him a cou­
pon credit book for say $25, receiving 
from him his note promising to pay in 
three, four or live months from dale 
with interest. In each coupon book 
there is a blank note to be filled oui 
and signed. The advantage is that the 
debt is secured and the merchant has 
paper which he can offer to the banks as 
collateral if lie wants to raise funds 
Many dealers are using these books. Full 
particulars may be obtained by writing 
the secretary of the association.

MANITOBA MARKETS

(Market quotations corrected by telegraph up to 12 a.m.
Thursday, Sept. 13, 1906.)

There are few quotable changes of iin 
portance this week, values holding 
steady in most lines. Business is ven 
active, the turnover for last month be 
ingr much larger than for the month oi 
August in any previous year. Coller 
tions are also reported much bettei 
than at this time last year.

CANNED GOODS—(lover Leaf sal 
mon is quoted at $7.2(1 per case in anv 
quantity for the coming season. Wi 
quote :

FRUITS.
Groups

No. 1. No.2 & 3
Apples—

gallons, per doz..................................... 3 3U
31b. - .......................... 2 70

Cherries—
red pitted, per 2-doz. case................ .... 4 73 4 78
red un pit ted, “ “ ................. ... 3 73 3 73
bla- k pitted, '* “ ................. ... t 73 4 78
white pitted, " “ ..................... 5 13 5 18

Currants—
new. red, 2 doz. eases per ease.......... ... 3 83 3 88
black “ “ .......... ... 4 (3 4 18

Gooseberries—
... 4 53 4 58

2's, F. B., per 2-doz. case .................... ... 3 58 3 53
3 s, “ “ .................... ... 5 09 5 04

Peaches —
2's " .................... ... 4 08 4 03
3 s " .................... ... 6 14 6 09

Damson, I s “ .................... ... 2 13 2 08
Lombard, I s “ .................... ... 2 23 2 18
Greengage, l'a “ .................... ... 2 33 2 28

Pumpkins—
3's " .................... ... 2 09 2 01

Pineapples -
2 s, sliced, 2 doz. cases, per ease ....... 4 20
2's, whole, “ " ....... 3 75
2J's, whole, " “ ....... 4 I'ti
2's, grated, " “ ....... 4 40

Raspberries -
red (new) “ ........................... ... 3 73 3 78
black (new) “ ........................... ... 3 73 3 78

Strawberries “ ......................... ..... 4 80 4 75
6 8D

VEGETABLES.
Beaus—

golden wax, " ........................... 1 88
refugee, “ ........................... ... 1 98 1 93
2's “ ........................... 1 93

Peas—
(No. 4) 2's “ ........................... ... 1 93 1 98
(No. 3) 2'b “ ......................... ... 2 13 2 18
(No. 2) 2's sweet wrinkle............ ....... ... 2 23 2 28
(No. 1) 2’s extra fine sifted ................ ... 2 73 2 78

Succotash—
2's *• ........................... 2 58

2 08
2 28

whole, 3-lb., “ ............................ 2 64
2 84

Spinach—
2 s, per doz............................................ ... 3 08 3 13
3 s ' ......................................... 4 09
gallon, per doz..................................... 11 10

Asparagus per doz..................................... 2 89
Tomatoes—

All groups, per case . ...................... . 2 80
Beans golden wax...................................... 1 98

“ refugee............................................. 1 98
“ crystal wax...................................... ... 2 13 2 18
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PISH.
Salmon, Fraser River snckejre, per case.................... 7 25

“ Skeena River, " **   7 10
" River s Inlet, '* "   6 85
" Red Spring, " "   6 30
'* humpback, '*   4 00
" cohoes, "   5 50
“ Clover Leaf "   7 20

(Prices are for delivery in October November.)
Lobsters (new), |-lb. 1-lb. 

1 lb.
flats, per case...............................  16 50
tails, per case .............................  10 50
tails, per rase..............................  15 00

flats, per case................................ 15 50
MEATS

Pork and beans (V.C.P. Co.), l’s, per doz.....................  1 25
2 s, “   1 90
3 s, “   2 60

.......................................... 2 30

.......................................... 1 85

.......................................... 2 40
................. 2 30
................. 1 85
................. 2 40
................. 2 25
................. 1 95
................. 2 35

__________  , ... ............... 125
Canned chicken (Man. Can, Co.) per doz.................. 3 25

Clark's 1 lb. plain, per case." 2.................. .............
" 3 " “ " ...............
“ 1 “ tomato sauce, per case.. 3 ..
.. 3 ..
“ 1 “ Chili
“ 2 “ "
- 3....................................

Soups (Van Camp's), per doz.

Corned beef

chicken (Aylmer), per doz................
" (Delhi), *' ....................

turkey (Aylmer)......................................
" (Delhi)........................................

duck (Aylmer) .................................
(Delhi)....

2 s 
Is

3 25 
3 30 
3 20 
3 30 
3 20 
3 30 
3 20 
2 80 
1 60 
2 50
1 35
2 50 
1 35
1 55
2 65

“ Man Can. Co. 2's per doz. .......
" ' " l's ** __

Roast beef (Man. Can. Co.), 2's, per doz.............
“ '* Is '* .............
“ (Clark's), l's, her doz..........................
“ “ 2's. “ ................................. ..........

Potted meats, fs. per doz............................................. 0 55
Veal loaf (Libbey's), | lb., per doz............................... 1 25

•' - 1 lb. " ................................... 2 50
Ham loaf " l lb. " ................................... 1 25

“ " lib. " ................................... 2 50
Chicken loaf jib. “ .................................  1 85

" " 1 lb. " ................................... 3 50
Lunch tongue (Clark's), l's, " ................................. 3 45

}......................... 3 00(Aylmer), l's. 
Sliced smoked beef (Libby's), ilb. tins, per doz. 

-lb. tins.
1-lb.
4-lb. tins, 
1-1

Chipped **
,r " " f-lb. tins,
M “ " 1-lb. glass,

Sliced bacon, “ 1-lb. tins, '*
" " 1-lb glass, "

Corned beef (Clark's), 1-lb. tins, per doz............
“ “ 2-lb. “ “ .............

1 80 
3 10 
3 35
1 45
2 50
3 05 
3 10 
3 25
1 50
2 65

SUGAR—Prices continue as follows :
Montreal granulated, in bbls........................................ 4 9)

" " in sacks.......................................  4 85
“ yellow, in bbls.................................................. 4 50
“ " in sacks...............................................  4 45

Wallaceburg, in bbls....................................................  4 80
“ in sacks.................................................  4 75

Berlin, granulated in bbls .......................................... 4 80
" " “ sacks.......................................... 4 75

Icing sugar in bbls....................................................... 5 50
n " in boxes.............................................  5 70
" " in small quantities..................................... 6 10

Powdered sugar, in bbls................................................. 5 30
" “ in boxes.............................................. 5 50
" “ in small quantities............................ 5 75

Lump, hard, in bbls................................................   5 60
“ " In 4-bbls............................................. 5 60
" •• in 100-lb cases........................................ 5 60

Raw sugar......................................................................... 4 50
SYRUPS AND MOLASSES - There 

has been a slight advance in “Crown” 
and “Dee Hive” syrups, and new prices 
will be found below. Molasses is 
steady. We quote :
Syrup "Grown Brand," 2-lb tins, per 2 doz. case .... 2 25

" 5-lb tins, per 1 “   2 70
" " 10-lb tins, per j " .... 2 65

*' 20-lb tins, per f
i barrel, per lb........................  0 (
au,Sugar syrup, per lb...................  0

Barbadoee molasses in 4~bbls, per gal......................... 0 40
New Orleans molasses in 4-bbls, per lb....................... 0 034
Porto Rico molasses in 4-bbls., per lb......................... 0 044
Blackstrap, In bbls., per gal.......................................... 0 31

“ 4 “ “ ........................................ 0 33
'* 5 gal. bats., each.................................... 1 25

COFFEE—Prices arc steady at the 
recent advance. We quote :
Whole green Rio, per lb...................................... 0 114 0 12

" roasted " per lb.............................................. 0 16|
Ground roasted Rio...................................................... 0 16
Standard Java in 25-lb. tins, per lb............................ 0 33
Old Government Java in 25 lb. tins, per lb................ 0 32

“ " Mocha................................................ 0 32
Imperial Java, in 25 lb. tins, per lb.............................  0 29
Pwee mocha “ " " ........................... 0 25

“ Maracaibo............................................................ 0 19
Choice Rio..................................................................... 0 17
Pure " ................................................................. 0 164
Seal Brand (C k 8) in 2-lb tins, per lb......................... 0 32

............................... 1-lb " " ......................... 0 33
Local Blends:—
Mocha and Java in 2-lb. tins, per lb.

" “ 1-lb. ^ 0 23 
0 24

MATCHES-
Per case

' Telegraph,"...............................................................  4 95
" Telephone ”...................... .........................................  4 85
‘ Kirg Edward '............................................................ 3 65

" Head Light H....,..................................................... 4 40
* BUsing Star ".............................................................. 5 90

" Eagle .............................. ...................................... 2 06
" Victoria"..................................................................... 3 25
" Silent," 200's............................................................... 2 30

" 500 s...............................................................  4 90
" Comet "....................................................................... 2 25

STARCH—There has been a general 
advance in starch. Canada Laundry, 
No. 2 Corn, and “Silver Gloss," having 
been marked up jc. per lb., while No. 
1 Laundry and Canada White Gloss 
have advanced Jc.

FOREIGN DRIED FRUITS - New 
Valencia raisins will be very expensive 
this season. As yet the market is in a 
very unsettled state, and it is impos­
sible to predict with any degree of ac­
curacy what the opening prices will be. 
The indications are that muscatels will 
be cheaper ami that much of the demand 
which is usually for Valencias will be 
diverted to the Muscatels. Sultana 
raisins have been advanced sharply and 
the new prices will be found below. We 
quote :
tiultaua raisins, bulk, per lb...................................

" 1 lb pkga " ...............................
Table raisins. Connoisseur clusters per case........

" extra dessert, ..............
" Royal Buckingham, " .........
" Imperial Russian * .........
“ Connoisseur clusters, 1 lb pkgs per
" Connoisseur 

Valencia raisins, f. o. s
" “ layers...\\\

(20 pkgs).
r clusters, boxes (54 lbsl

0 094 
0 IV0 uv.
2 60
3 40
4 00
5 25
3 35 
0 80 
1 75
1 85
2 10

California raisin* for November deliv­
ery.
California raisins, muscatels, 2 crown, per lb... .

" •• •• 4 •• !!!! !
" " choice seeded In f-lb. packages

per package . .........................
" " fancy seeded in f-lb. packages

per package ..............................
'* M choice seeded in Mb packages

per package..............................
“ " fancy seeded. 1-1 b. packages,

per neck sge..............................
(Above prices for California raisins and are for 

delivery from old stock.)
California raisins, muscatels. 2 crown, per lb.............

•• “ ** 4 •• .!!*. XX
" " choice seeded in f-lb packages

per package ......................
" fancy seeded in J lb. packages

per package...........................
" choice seeded in Mb packa es

per package............................
" fancy seeded, 1-lb. packages

p r package............................

Prunes, October delivery.
Prune» 10 »-12U per lb.................. .................................. 0 06i

0 09 
0 09| 
0 081

• 0 07*/,
0 074
0 09* a
0 09i

0 07 
0 074 
0 071
0 074
0 074
0 011
0 094

90-100
" 70-80 - ..........

Prunes 60-70 “ ..........
** 5080 “ .........
“ 100-120 per lb.......
** 90-103 " .......
•• 81-90 " ............
" 7080 " .......
" 0070 “ .. ..
M 50-60 “ ........
“ 40-50 '• ........

Currants, uncleaned, loose pack, per lb.............  .
" dry cleaned, Fillatras, per lb..................
'* wet cleaned, ner lb... ........
" Fillatras In 1-lb pkg. dry cleaned,per lb
“ Vostizzas, uncleaned...............................

Hallowee dates, new per lb....................................
Figs, cooking in taps and sacks ......................... ,

n “ " boxer
Apricots, choice, in 25-lb. boxes,per lb......................... 0 18
Apricots, standard in 25-lb. boxes, per lb............... 0 17
Peaches, choice, per lb..................................................  0 174
Apricots, choice (new delivery about August lk

per lb........................................................................ 0 22
Apricots, standard (new delivery about August

lk per lb....................................................................  0 214
Peaches .......................................................................... 0 16$
Pears, choice (halves), per lb........................................ 0 16

M standard “ “ ........................................ 0 15
Plums, choice (dark pitted) per lb................................. 0 14|
Nectarines, choice..........................................................  0 16

CANDIED PEELS—
Lemon, per lb.................................................................. 0 104
Orange "   0 10$
Citron "   0 184
Mixed, in Mb drums per dox....................................... 2 10

NUTS—Almonds have been advanced 
to 15c. per lb. We quote :

................................................. 0 124
.__dk per lb..................................................... 0 30

Filberts ,.\...................................................................... 0 10
Pesnots,.......................................................................... 0 104
Jumbos.........................................................   0 124

Almonds, per lb.
" (shelled k

Walnuts, oew.Grenobles, per lb.........................
" " Markets ,r................................
** * shelled. “ .................................

Pecans, per lb........................................

.... 0 151 

.... 0 13J 
.... 0 32 
0 15 0 16
.... 0 15

SPICES—
UBOUND »P1CSS.

Pepper, black, in 10 lb boxes, per lb............... ... 0 18
.... o 25

CayennepepiM-r, in 2 and 5 lb tins, per lb .......
Cloves, in 5 lb. boxes, per lb...............................
Cassia, •• " " ............ .................
Allspice. ** “ “ ...............................
Ginger. In 10-lb. boxes, per lb..................... .
Mixed spice, in 5-lb. boxes, per lb..........
Mace, in 5-lb. boxes, per lb..........................

.... 0 20 

.... 0 22

5 114 0 16

.... 0 20 

.... 0 70
WHOLE HPICKS.

.... 0 13 

.... 0 25 

.... 0 18 

.... 0 24 

.... 0 25
0 144 0 25 

0 10
0 084 0 10

.... 0 12

.... 0 75

White pepper, per lb...........................................
Cinnamon (ordinary), per lb..............................
Cinnamon (extra choice), per lb.........................
Nutmegs, per lb
Cloves according to quality)...............................
Ginger, por lb.......................................................
Mace, per lb...................................... ...................
Mixed spices, for pickling...................................

4-ox. packets, per dos.

HONEY—
Clover honey Mb glass. 2 doz. in case, per doz ..

" ** 5-lb tins, 1 doz. in case, per tin.......
" " 10-lb tins, 8 in case, per tin.............
" •* 60-lb tins, per lb...............................

Fancy comb honey, 2 doz. to the case, per doz.
New honey, 5-lb. tins, 1 doz. in case, per case 

" 10-lb. tins, 6 in case, per case...........

.... 2 00 

.... 0 50 

.... 1 00 

.... 0 07 

.... 2 50 

.... 4 75 

.... 6 75

HI ( KWilEAT-ljuotcd a* before at 
S1.70 per half sack.

RICE. TAPIOCA AND SAGO Prices 
are quoted as follows :
Japan nee, per b., cwt. lota................... .... 0 05|

" " 50-lb. lots................. 0 05$
Rangoon rice, per lb............................... U 04 0 044
Patna " " .......
Tapioca, per cwt....................................... 7 50 7 75
Sago, per lb..............................................

1‘UT AND l’EARI. HA If LEY
Pot barley, per sack................................
Pearl barley, per half sack (49 lbs) ... 1 65

" " sack............................

DEANS—White beans. hand picked.
are quoted at $2.05 per huMi, the 3-lb. 
picked at $1.80. and the 5-lb. picked at 
$1.75.

NOVA SCOTIA MARKETS
Halifax, N.S., Sept. 11, 190ti.

The volume of trade in the grocery 
business is good, ami the outlook could 
not be more satisfactory. The farmers 
throughout the province have had a 
prosperous season so far, the fishermen 
are making good catches and obtaining 
splendid prices for their lish, and the 
prospects all round are bright. With re­
gard to prices, the market is steady, no 
change of importance being recorded 
since last report. All dried fruits arc 
very scarce on this market just at pre­
sent. Valencia raisins are about clean­
ed up, and Valifornias arc now quoted 
at 'Jc. here. Jobbers say there will be 
high prices asked for the new pack of 
salmon, as the pack is considerably un­
der that of last year.

FRUIT—Apples arc slow in coming on 
the market, and those now coming from 
Nova Scotia points are of the poorest 
quality, being for the most part wind­
falls. They sell all the way from $1 to 
$1.5ti per barrel. No good G ravens tel ns 
have yet beeu marketed, but they are 
expected to be along shortly. Pears are 
very scarce, both Nova Scotian and 
American, and the price is high. Good 
fruit is selling at $7 per barrel. Plums 
arc very scarce, being quoted at $1 pci 
bushel. Last year they sold for $1.25 
per bushel. Blackberries were a drug on 
the market this week and jobbers found 
it difficult to dispose of them at any 
price. Some sales were made at 5c. at 
the opening of the week.
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EGGS—Tin' egg problem in Halifax 
just at present is somewhat perplexing, 
and the commission men are at a loss 
to understand where all the fresh stock 
is going to. It is certainly not coming 
ti> Halifax. The receipts here are very 
small. Good stock is worth from 20c. 
to 22c., but it is hard to obtain. Prince 
Edward Island eggs arc in fair supply, 
but they are not of as good quality as 
one might expect, it was predicted ear- 
tv in the season that there would be 
lots of eggs and poultry this season to 
supply the home market, but so far 
these predictions have not been borne 
out by facts.

BETTER—The receipts of good butter 
arc very small at present. The hot 
weather in the early part of the season 
dried up the after feed and dairymen are 
now feeling the effects of the drought 
Cows are giving small allowances of 
milk and butter is scarce. The recent 
heavy rains are bringing along the after 
now, however, and dairymen are looking 
for better results.

BEEF—IJeef is very scarce in some 
parts of Nova Scotia just now, and has 
been selling at eight and nine dollars per 
hundredweight. Halifax meat dealers arc 
now buying up salable cattle throughout 
the Cornwallis Vailcy in preparation for 
the coming Dominion Exhibition, when 
beef will be in good demand.

The large vegetable and fruit evapora­
tor at Port Williams, N.S., is about 
completed, as is also the vinegar fac­
tory, which is to be run in conjunction 
with the evaporator. Both of these in­
dustries will be of immense value in the 
VaPey fruit growing country and should 
prove to be great successes financially.

THEY WERE IN TORONTO.

A Few of the Ontario Merchants Who 
Were at the Exhibition.

Watch as one might the crowds of ex­
hibition visitors and wholesale buyers in 
Toronto, many familiar faces would es­
cape detection, but here are the names 
of a few friends of The Canadian Grocer 
who were seen in the city : W. H. Hun­
ter, Mount Albert ; A Yule, Harrisfon; 
J. P. Myers, Frank Hunt, Bracebridge , 
A. S. Hallman, Berlin ; W. A. Holli­
day, Brnoklin ; 1). V. Russell, Erin .
D. Kraft, Preston ; E. W. Hay, Falken- 
burg ; W Wallace, Wood bridge ; E 
Brown, Cashel ; S. Windsor, Totten­
ham ; llomer Precious, Guelph ; E. 
Loyst, Napanec , Mrs. Lynch, Belleville; 
F Bivour, Wellesley ; I. F. Sweeney, 
Caledon ; Fred Hartley, Inglewood ; Mr. 
Axford, of Axford A Son, Talbotville , 
C. Wellman, Port Huron ; Mr. Del- 
mage, Rot bsa y ; A. Finlayson, Glencoe; 
I, E. Ferguson, Sarnia ; Mr. Benson, of 
Benson Bros., Guelph ; A. K. Roesch 
and F. S. Urstadt, Waterloo ; F. P 
Haines, Cheltenham; J. O. Rose, Ilum- 
berstone ; W B. Campbell, Campbell- 
croft ; ,1. A. Stewart, Exeter ; J. L.
Hewson, Oakville ; A. Morey, White- 
fish ; E. .1. Ormson, Barrie ; R. Mat­
thews, Port Colborne ; Mr. Gray, I.ake- 
field ; Mrs. W. Fraser, Thornton ; F. I). 
Bernardo, Ormstein , -I. M. Passmore,
Rockwood ; Mr. Hardy, with H. Wil­
son, Cannington ; J. C. Irving, Mani- 
towaning ; W. E. Pant 1er. Preston ; 
Fred S. Urstadt and J. Ziegler, Water­
loo ; J. St. John, Port Law ; Mr. 
Chalmers, of Chalmers & Puckering,

Shelburne ; A. G. Esplrn, Arkwright ; 
W. A. Gerolamy, Tara ; Mr. Bentham, 
of Bentham Bros., Fiesherton ; F. G. 
Karstedt, Fiesherton ; Mr. Bartlct, 
manager for F. W. Hutton, St. Marys ; 
Mr. Wade, of Wade Bros., Fordwich ; P. 
J. Trainor, Wildfield ; M. H. Denton, 
Camilla ; Mr. Pool, of Pool & Co., 
Woodstock ; J. II. Laird, Galt ; Mr. 
Whitehead, of Whitehead & Iluether, 
Walkerton ; Mr. Reahder, of Reahder A 
Co., Paris ; .1. H. Shnarr, Berlin ; 1.
Bluebacher, Elmira ; D. Kennedy, Ar­
thur ; Mr. Prentice, of Prentice A. 
Sproul, Colliugwood ; T. B. Reeve, 
Markham ; J. F. Davidson, Unionville ; 
W. E. Crosby, Mount Albert ; W:. II.
Reunion, Newmarket ; W. J. Barnhill, 
N'ovar ; C. M. McCollum, Brampton ; 
.1. Lougheed, Tullamorc ; N. Pearson, 
Stayner ; W. A. Kerr, Bright ; A. T. 
Cooper, Elmvale ; A. Cook, Leaksdale ; 
Sergeant A Son, Westwood , 1). Hill,
Richmond Hill ; Harold Hill, Orange­
ville ; Mr. Vick, of Geo. Vick A Sons, 
Orillia ; F. Darnley, Preston ; G. W. 
Graham, Zepher ; J. F. East, Kein- 
burg ; H. Soward, Windsor ; W. H. 
Creeper, Hay don ; John Laking, Hali­
but l on ; A. J. Young, North Bay ; W. 
Purvis, Parry Sound ; W. Robertson, 
Bunchurch ; R. D. Smith, Newmarket ; 
J. A. Fraser and E. J. Armson, Barrie; 
J. A. McKee, Uphill , A. Ufielman and 
J. 11. Leigler, Waterloo; J. M. Gibbs, 
Parkhill ; A. F. Bowie, Orton ; J. 
Hunter, Newmarket ; J. Cj. Adams, 
Ravenswood ; Mr. Atkinson, Hailey- 
bury ; J. C. McGuire, Algoma ; Alex. 
Hamilton, Warren ; W. A. Mudcn, Can­
nington ; A. Hagcrman, Ziephyr ; 1). R.

Duncan, Owen Sound ; Sam Caldwell, 
Barrie.

" «

TOMATO PACK UNCERTAIN.

Prices in a Fortnight— Weather the 
Detei mining Factor.

A meeting of the Canadian Canners, 
Limited, was held at the company’s of- 
fice in Hamilton Wednesday and it was 
thought the prices on corn and tomatoes 
might he announced. They were not, 
however, and inquiry elicited the infor­
mation that they would probably be 
forthcoming in ten days or two weeks.

Nothing was vouchsafed regarding the 
probable jiack of these two great canned 
goods staples. Tomatoes seem to he a 
problem. There appeals to he a com­
paratively short crop from a compara­
tively large acreage, but the pack is still 
in the making and the weather for the 
next week or two will have much to do 
in determining its size.

William Galbraith A Son, Montreal, 
are offering to the trade one hundred 
barrels of choice Labrador herrings. The 
lot is the first of the season, and the 
quality is particularly good.

Winnipeg, Sept. 12, 1906,

Sugars advanced ten cents per hundred 
pounds at all western points.

a LION
BRAND

99

TRADE MARK

PIJTZ TRIPLE EXTRACT

Metal Polish
LIQUID AND PASTE

For polishing all kinds of metals “Lion” Brand 
Putz Triple Extract Metal Polish has no equal. Put 
up in liquid and paste form. Has a ready sale.

Exceptional terms to retail grocers. Send us a 
postal.

SOMETHING THAT WILL GIVE 
YOU LARGE PROFITS

English Embrocation Co.
MONTREAL, QUE.
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Produce and Provisions

CHEESE AND BUTTER BULLETIN.
The cheese situation at present is a 

puzzle. The two opposing parties, the 
bears and the bulls, are each doing their 
utmost to make the British public come 
over to their ideas, and the result is a 
waiting attitude on the part of the Brit­
ish public, awaiting final developments.

it is not our part to support either* 
side. We will give facts as nearly as 
they can be given and the review of the 
present situation is about as follows, 
viz : According to all conservative re­
ports from the different British centres, 
there has been a larger natural consump­
tion of cheese so far this year than pre­
viously on account of the canned meats 
scare. We have had a hot, dry Summer, 
not only in Canada and the United 
States but also in the United Kingdom, 
which has seriously affected the produc­
tion of milk everywhere, and now, when 
the extent of the Kali make of cheese is 
to be considered for next Winter’s re­
quirements, we find in many sections 
dried up pastures, lack of water for I be­
st ock and very high prices for feed. We 
arc told that the farmers, in spite of 
the higher prices obtained for their milk, 
are not getting nearly as good returns 
for their product as they did last year 
when prices were lower ; in other words, 
the expensive extra feeding is not able 
to keep the flow of milk, up on account 
of the climatic conditions.

Against this we lind an actually in­
creased production of cheese and high 
«rices, which are generally supposed to 
check consumption. The increased pro­
duction of cheese is due to a much de­
creased production of but 1er on account 
of ruling comparative prices of these 
two products of milk, but if our Kali 
make of cheese will now decrease as ex­
tensively, as is said in some sections il 
will, we see no reason why prices should 
not advance further to such a point 
I hat the consumption may be checked to 
make “both ends meet.’’ as with a con­
tinued large consumption and a reduced 
production, we would have a serious 
shortage in supplies.

Receipts in Montreal were last week 
T 1.562 boxes of cheese and 21,887 pack­
ages of butter, against 8-1,830 boxes of 
cheese and 26,622 packages of butter for 
i he same week of last year, and since 
May 1, of 1,541,714 boxes of cheese and 
461.107 packages of butter, as compared 
with 1,490,606 boxes of cheese and 562,- 
202 packages of butter for the corre­
sponding period of last year.

Our shipments were last week 85,026 
boxes of cheese and 23,051 packages of 
butter, against 46,286 boxes of cheese 
and 20,178 packages of butter for the 
same week of last year, and since May 
1, 1,434,510 boxes of cheese and 281,212 
packages of butter, as compared with 
1,294.260 boxes of cheese and 401,946 
packages of butter for the corresponding 
period of last year.

We have therefore an increase in re­
ceipts of cheese of 51,108 boxes and an 
increase in shipments of cheese of 140,-

250 boxes, which would naturally mean 
that we have 89,042 boxes of cheese less 
in stock in Montreal this year as com­
pared with last year, or, correcting re­
ceipts, we might safely assert that our 
stocks of cheese in Montreal are fully 
100,000 boxes less than at the same time 
last year.

In batter we find a decrease in receipts 
of 08,005 packages and a decrease in ex­
ports of 120,734 packages, which would 
leave us a surplus over last year’s stock 
at this time of 22,729 packages.

But a falling oil in receipts of butter 
of 98,005 packages against an increase 
in the receipts of cheese of only 51,108 
boxes, means a serious loss in the pro­
duction of milk. It takes over twice as 
much milk to produce a pound of butter 
as it does to make a pound of cheese.

Meanwhile there is still a demand for 
cheese from Great Britain, although it 
must be admitted that the market is 
rather quiet, which is, however, princi­
pally attributable to "bear" circulars, 
advising British buyers to go slow at 
present prices, which are called high and 
dangerous. Prices are undoubtedly high, 
but whether they are dangerous or 
whether they will still further advance 
is a question only to be solved in the 
future.

PROVISION SITUATION.
The provision situation is not great 

ly changed this week. Packers have 
been somewhat disappointed in receipts 
of hogs. There seem to be a fair num­
ber of hogs in the country, but they 
arc not yet ready. The packers are 
paying this week $6.10 to $6.25 f.o.b. at

country points; that is $6.65 to $6.75 
weighed off cars at the factory.

The demand for smoked meat keeps 
up, and a falling off is not looked for 
until November. Stocks all over the 
country are reported by the packers to 
be small and no decided recession from 
the present high prices is looked for. 
The packers, however, feel that the 
limit in the matter of price has been 
about reached.

DAIRY EXHIBITION.

A Big Annual Dairy Exhibition in 
Januaty or February is Projected 

for Toronto.
.1. N. Paget, Can boro, representing 

the Western Dairymen's Association: II. 
Glendinning. Manilla, representing the 
Kastcrn Dairymen's Association: Win. 
Stewart, Menie, and Alex. Hume. 
Menie, representing the Ayrshire 
breeders; A. (’. Hallman. Breslau, and 
■ lames Ret tie. Norwich, representing 
the Holstein breeders, and a repre­
sentative from the Jersey breeders, 
waited oil the manager and board of 
control recently, asking for accommoda­
tion. and the matter is now under con 
sidération. The deputation said that 
there was sliiil.ui 10.000 annually repre­
sented in the business for which they 
spoke, and that Pcterboro and Guelph 
wanted this exhibition.

The North Western Packing Co. has 
been incorporated in Winnipeg, under 
Manitoba charter, with $10,000.000 
capital stock.

PROVISION AND DAIRY MARKETS.
MONTREAL.

PROVISIONS — l.ard is lower this 
week, hut otherwise there is no change 
in the prices. Business is fairly good. 
Dealers say that there is a very fair 
jobbing trade passing in general lines, 
with no call for any one line in particu­
lar.

than the previous week's figures. De­
mand from Kngland has not been very 
large, but it is not expected that prices 
will decline much lower, since the home 
trade will soon begin to lay in Winter 
stock.
Choicest creamery, salt.......................... ........ 0 ill U 23i
Medium vrvatnv y..................... 0 22f 0 23
Western dairy ............................. ..............0 19 0 19V*

Lard, pure tierces .......................................................0
“ .................................56-lb. tubs U

..........2U IU pails, wood (1041 0
“ cases,10-lb. tins,60 lbs. incase
“ “ 5-lb.

M 3-1 b.
Lard. Hoar’s Head brand, tierces, per lb..............

“ " 4*bl I., per lb...................
“ ** tube............  ................

Oases, to 3-lb. tins, per lb...............................................
" 12 5-lu. tins " ................................................
M 610-lb. tins “ ...............................................

20-lb. wood pails, each ................................................
20-lb. tin pails, ein-h........................................................
Wood net, tin packages, xroes weight—
Canadian short cut mrae pork............................. 322
American short cut clear ......................   22
American fat hack...................................................... 23
Breakfast bacon, per II...............................................
Hams..............    0
Kxtra plate beef, pjr bl.l................................. 12

111 0 12 
114 0 11 
ll| 0 12 

0 12 
.. 0 12A
.. 0 12I
.. 0 09 

0 091 
.. 0 09j 
.. 0 lu 
.. 0 U9i 
.. 0 09Î 
.. 1 90 
.. I 80

50 323 00 
oo 22 50 
00 13 50 
.. 0 154
14‘ 0 16 
50 13 10

BUTTER—Butter this week is quiet. 
The last advance made m the country 
was not maintained, and as a result 
purchases have been made in the cuun 
try at priées half a cent a pound lower

CHEESE — The market at present 
rules quiet, with business Millie what re­
stricted on account of higher prices. 
Advices from England are all bearish 
in their nature, so that orders arc none 
too plentiful. With the advent of the 
September make, however, prices are 
not expected to decline for the next 
three weeks. Shipments during the 
past two weeks have not. been heavy, 
and stocks are accumulating in rouse 
quence.
Ontario*... 
Township* 
(juebe f ..

. 0 VI 0 1 . 

. 0 124 0 121
0 12s « 1-4

EGGS—There is little change in the 
situation since last week. Receipts are 
heavier, and a good many lots are of­
fering. The quality of the eggs arriving
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BUTTER, CHEESE, EGOS
If you have Butter, Cheese or Eggs to sell, 

write me. I am always in the market to buy. If 
you warn to buy Eggs, Butter or Cheese, write 
or wire for prices.

B. H. POWER
218 ARGYLE STREET, HAUFAX, N.S.

Table, Dairy and Cheei - 
Salts in Sacks and Barrels, Land Salt.

C. R. COOPER
TORONTO SALT WORKS

TORONTO, ONT.
ACEHT8 FOB THE DOMINION SALT AGENCY

£ Salts Fine and Coarse

Correspondence solicited from ONTARIO, 
MANITOBA end LOWER PROVINCES.

BUTTER-EGGS
BUYERs'and SELLERS

TORONTO.

Every country store should 
stock them, because 

every housekeeper 
wants them.

Brooms 
rushes 
ZSKETS

WOODEN V

Paper Bags 
Wrapping Paper |} 

Grocer’s Sundries

Hamilton and Winnipeg

ILLOW

during the past week showed some im­
provement, but dealers complain of 
shippers holding them too long. Prince 
Edward Island eggs are not coming for­
ward so freely now. Prices are practi­
cally unchanged. Dealers ask "20c. to 
21c. for selects and I lie. to J/8c. for 
Nu. J.

TORONTO MARKETS.
PROVISIONS—The week shows some 

easing off in a number of lines of both 
eu red and fresh meats. The demand con­
tinues pretty good, however.

Ixjug clear bacon, oer lb....... ......................... 0 12$ U 13
Smoked breakfast bacon, per lb....................  0 15 0 17
Roll bacon, per lb...........................................  0 124 0 13
Small hams per lb...............................................0 15$ 0 16
Medium hams, per lb..................................  0 15| 0 16
Large hams per lb.................................................. 0 15
Shoulder hams, per lb............................................. 0 lié
Backs, plain, per lb................................................. 0 17

" pea meal............................................ 0 18 0 19
Heavy mess pork, per bbl......................... 21 50
Short cut, per bbl.............................................23 00 24 00
Lard, tierces, per lb......................................... 0 11$ 0 11$

" tubs " .................................................. 0 11$
‘ pails “ .................................................. ' 0 11$

" compounds, per lb........................................... 0 09
Plate beef, per 200-lb. bbl.............................. 11 00 12 00
Beef,hind quarters.........................................  8 50 9 00

■* front quarters..........................................  3 00 5 00
*' choice carcases.......................................  6 50 7 50
11 common.................................................... 5 00 5 50

Mutton.............................................................. 0 07‘ ■ 0 09
Lamb................................................................... «11 0 12
Hogs, street lots............................................... 9-0 9 o0
Vi a1..................................................................... U 07 U 10

BUTTER—The market is prctly firm 
and prives are stiller than a week ago. 
While 21c. lo 2iic. is quoted for creamery 
prints, 25c. is about the price. For 
solids 22c. to 23c. is abolit the quota­
tion, hut some houses have wiped out 
the lower price. Dairy butter is es­
pecially scarce and choice prints are 
quoted a cent higher to 23c. Supplies 
conic along freely hut the demand is 
pretty heavy. If hot weather continues 
to dry up the pastures a decided ad­
vance is looted for.

I’er lb.
Creamery prints..................................................  0 24 0 26

" solids, fresh.............. .................... 0 22 0 2 3
Hairy prints, choice............................................  U 21 0 23

“ tubs, croice............................................. 0 2 V2 0 22
Ba' er’s butter..................................................... 0 16 0 18

EGGS—There is practically no change 
m the market. Shrinkage is some less 
and the demand is fair.
Eggs lliew laid) .......................................................  0 18 0 18%

*' bakers' ................................................... — 0 16

CHEESE—Somewhat varying prices 
rule for cheese here. Some houses say 
nothing is going under 13jc. for large 
and 13ic. for twins. in some places, 
however, large is offered at 13c.

Cer lb.
Cheese, large...........................................................0 13 0 14

*' " twins................................ ........................ 0 13*

POULTRY—The market is much low­
er this week and is off 2c. to 3c. from 
last quotations. Ob Saturday there was 
almost a glut on the market.
OKI fowl.................................................................. 0 08 0 09
Young ducks ..................................................... U i 8 0 69
Spring chickens........................................................ 0 10 0 11

ST. JOHN, N.B.
PROVISIONS—Theic is no change in 

barrel pork. Beef is lower; there is a 
tendency by American packers to clean 
up all stocks before the new laws go 
into effect. Oct. 1. Lard is still high. 
Smoked meats extreme, tn fresh meats, 
beef is easier, particularly light beef. 
Lamb is firm; I be quality of our lamb is 
extra; large numbers go to the United 
States. Mutton «lull. Veal a fair sale. 
Pork unchanged.
Mess pork, per bbl ...
Clear pork, “ -----
Plate beef, '* .... 
Domestic beef, per lb 
Western beef,
Mutton,
Yea!.

Pork,
Rolls. '
Lard, pure, tiv s. '* 

Refined lar , tubs ...

.$22 50 «23 50
20 00 23 UJ
13 50 14 50

0 05 0 071
U 07 0 09
0 06 0 06$
u 07 0 08
0 09 0 lu
0 1U 12
0 11 u 16
0 12 0 14
0 12 0 12$
0 I2‘ . 0 13
0 U91 0 09$
0 09$ 0 10

BUTTER—Prices are higher and out­
look firm. Supplies naturally light.
Creamery butter..................................................... u 24 u 26
Best dairy butter.................................................. 0 20 0 23
Good dairy tubs....................................................... 0 18 0 20
Fair "   0 17 0 18

EGGS—There is continued good de­
mand at rather liigliei figures.
Eggs, strictly fresh....................................................0 2i U 25

fresh..................................................................... 0 19 U 20
" case stock........................................................... 0 18 U 19

CHEESE—Prices extreme and firm. 
Local output light. Twins demanded.
Cheese, per lb............................................................ 0 13 U 14

WINNIPEG MARKETS.
BUTTER—Creamery butter prices arc 

unchanged from last week. Supplies arc 
liberal. We quote :
Finest fresh creamery, in 56-lb. boxes..........................  0 20

" “ in 28-lb. boxes.......................... 0 20
" " in 14-lb. boxes............................. 0 20
" " in 1-lb. bricks (eastern).......... 0 23
•' " ‘ “ (western).......... 0 21

Produce houses are paying 14 pc per 
pound for good dairy butter.

CHEESE—
Finest Ontario, large........................................................ 0 131

" Manitoba, large............................................................ 0 121
" “ twins  0 121
“ “ email  0 IS

You Should Handle

Clark’s Sliced Smoked Beef
Because
Because
Because

Because

Because

every can is guaranteed to be of the first quality, 
of its fine Flavor and Texture.
it will please your customers and a pleased customer is 
the best advertisement you can have.
it is canned by the most perfect and cleanly method 
known.
its price is within the reach of all.
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ECC CASE FILLERS

*rxr

1
Li

NEW LAID EGGS
to bring the highest market price

MUST BE PACKED
in clean, fresh Fillers.

These can be obtained from

The Miller Bros. Co., Limited
Manufacturers of Egg Case Fillers 

30-38 DOWD STREET

MONTREAL
Board Mills and Filler Factory at G LES MILLER, ONT.

THE

Manitoba Canning Co. Ltd.
GUARANTEES

ALL ITS TINNED MEATS

Corned Beef, Roast Beef, 
Chicken, Tongue, Potted 

Meats, etc.

YOU RUN NO RISK

SELLING AGENTS

Nicholson ‘ ~ , Galloway & Parnell
WINNIPEG and CALGARY VANCOUVER

Everything is in a Name When 
it Stands For

QUALITY
REINDEER

Condensed
MILK

JERSEY
Sterilized
CREAM

(Tc

STANDARDS

FOR
COWDENSID M

fAURO MOYA SCOTIA

Sweetened Unsweetened

RICHNESS and PURITY
It always pays to buy the best.

TRURO CONDENSED MILK CO., Limited, - - TRURO, N.8.

Oval Wood Dishes
Clean, Strong 

and Inexpensive
FOR

BUTTER, LARD, MINCEMEAT, 
PICKLES, and a dozen 

other Grocery Lines.
Make a clean, neat package. Never leak ; never go 

to pieces.

Your customers will congratulate you on them.

18,000 now ready for shipment. We can 
fill all orders promptly just now.

Write or wire for prices. You will find them 
reasonable.

GRAHAM BROS., Kinmount, Ont.
Agent for Maritime Provinces

IV. S. CLAWSON & CO.
11.12 South Wharf St., ST. JOHN, N.B.

7
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LARD—
Tierce basis, per lb..................................... ...............

Small packages take the following advance :
50-lb. tin cans, per lb .............................................
20-lb. tin pails, in 80-lb. cases, per lb..................
10-lb. « in 60-lb. “ ..................
5-lb. “ “ “ ..................
3-lb. “ “ “ ........ .........
20-lb. net white wood pails, per lb........................

CTRED MEATS—

0 121

0

0 01 o 008

Hama, heici Led auvuk, opuviui mild cure ........................ 0 18

Hauis! luht, 10 to 12 average............................................ 0 17*4
“ medium 14 to 16 average....................................... 0 17

- '■ heavy, 20 to 30, for slicing..................................... 0 15%
“ heavy ssinned 20 to 30 for slicing................... 0 li

Picnic hams, light, choice, 6 to 8..................................... 0 131
Shoulders light, choice ....................................................... 0 11
Breakfast bacon, clear, bellies, light,8 to 10.............. 0 lo|

“ " clear bellies 12 to 14........................ 0 17
Clear backs, b bacon light.................................................... £ 18

b bacon 12 to 14.............................................. 0 174
Spiced rolls, long if in stock............................................... 0 18

“ short................................................................... 0 13
Dried beef ham sets...................................................• •• : • 0 12

Smoked hams boned and rolled, 2 t. per lb. additional.

DRV SALT MEATS.
Bacon, dry salt long clear ..................................................

" “ “ smoked.......................................
“ " “ boneless backs,........................

Shoulders" " ......................................................
BARREL PORK.

Heavy mess pork, boneless, per bbl................................ 24 00
" '• " per i bbl.............................  12 10

Standard mess pork, per bbl.............................................. 21 50
PICKLED GOODS (COOKED).

80 lbs. 40 lbs.
Pigs feet................................................ 4 50 2 30
Pig s tongues.....................................  14 50 7 50
Boneless hocks...................................... 8 50 4 50
Sweet pickled spare ribs, not cooked,per lb........

15 lbs. 
1 20 
3 00 
2 00 
0 04 
0 05

EGGS -Produce houses are paying 
17Zv. per dozen for fresh eggs delivered 
in Winnipeg.---------------

WHALE MEAT.

An Increasing Industry on the St. 
Lawrence.

it is expected that in addition to the 
whale oil, bone, etc., at present shipped 
from the whaling station at Si-chart, 
says a Quebec despatch, the Whaling 
Company will soon commence the ship­
ment of whale meat. Small trial ship­
ments were sent to Japan and else­
where some time ago, and it has 
been developed that there is a market 
for the mets, of the mammals. The 
steam whaling stations in the (Juif of 
St. Lawrence have for some time made 
a business of the preservation and ex­
portation of whale meat, in addition to 
other whale products. For some time 
past the fishermen of (laspe have been 
in the habit of salting down portions of 
the meat of the whale for their own 
use when short of other food. hut now 
it. is found that the article is eagerly 
consumed by some of tiie South Am­
erican peoples and consequent I y it is be­
coming quite an article of commerce. 
Two species of whales are taken, the 
humped back and the sulphur bottom. 
They are so plentiful that, there is no 
difficulty in killing and towing to the 
factory one a day, which is all that the 
present capacity of the factory can ac­
commodate. Mach whale is valued at 
about so that the business is a
very lucrative one. Formerly a1! the 
flesii went into guano, which is worth 
$.10 to $Jf) a ton. Now, however, the 
prime meat is all sailed down for food, 
and excellent eating it makes, too, for 
those who like it, main contending that 
it is superior to the coarser grades of 
beef salted in barrels, especially when 
used in stews and hashes, or served up 
as corned beef. China is said to offer 
an excellent market for the meat, but 
at present the initial company in the 
St. Lawrence, which is likely to he soon 
followed by several others,. has a de­
mand for all that it can ship to South 
America.

TRADE INQUIRIES.
Correspondents desiring to get in touch with any of 

the firms referred to should quote the reference number 
when requesting addresses. For information write to 
Superintendent of Commercial Agencies, Department of 
Trade and Commerce, Ottawa.

1057. Sauces, etc.—A large Yorkshire 
firm manufacturing sauces, baking pow­
der, jellies, egg, custard and cake pow­
ders, caster salad and eocoanut oils, are 
open to do business in Canada, and in­
vite correspondence.

1058. Apples—A large Hull importing 
firm make inquiry for Canadian apples, 
800 to 1,000 barrels per shipment, 
throughout the season.

1059. Apples—A Hull importing firm 
desire to get in direct communication 
witli actual glowers of Canadian apples, 
and invites correspondence; terms, c.i.f. 
Hull, cash against bill of lading.

lOfi.'l. llay—A Leeds hay merchant de­
sires to hear from Canadian shippers 
of timothy and clover hay in large quan­
tities—quotations c.i.f. l,eeds.

10(14. Hay, oats—A Leeds hay mer­
chant, iequiring from 10 to 12 tons per 
week, also oats in large quantities, in­
vites correspondence with Canadian sell- 
■ is; quotations c.i.f. Leeds.

J009. Aerated mineral water — An 
Irish firm of aerated mineral water mak- 
ei-s desire to get into corresixmdenee 
with probable buyers in Montreal, Que­
bec, Toi onto, etc.

1070. Bacons, hams, etc., also apples— 
A Clasgow .firm of wholesale produce 
merchants invite correspondence from 
Canadian producers of bacons, hams, 
hides, tallow, and hog hair, and also 
from shippers of apples seeking trade 
in Scottish and North of England mar­
kets.

1071. Agent—A London firm of malt 
vinegar brewers is prepaid! to appoint 
suitable Canadian resident agent.

1072. Soft goods — A London firm 
handling job lines in soft goods wish to 
get into touch with Canadian buyers.

1075. Cheese, butter and apples— A 
firm in the North of England has asked 
to be placed in communication with 
Canadian producers of cheese, butter and 
apples.

10711. Indent agents—A London com­
pany with good connections is open to 
taxe up really good Canadian sjiecialty 
for which a demand can he created in 
Créât Britain. They are also in a posi­
tion to ai t as indent agents for Cana­
dian firms.

1077. Calent inventions—The owners 
of a patent invention for manufacturing 
bottles are desirous of interesting Can- 
diau firms in the trade with a view to 
the adoption of the system. They are 
also desirous of disposing of their rights 
in patent burners for liquid fuel.

1078. Beans—A London .firm inteiest- 
ed in the import of Canadian beans de­
sires to get into touch with producers 
and exporters.

1079. Olive oil, vermouth, etc. — A 
Genoa (Italy) firm exporting olive oil, 
vermouth and other liquors is desirous of
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appointing an active agent in Canada 
for the sale of these goods.

1081. Special oil for motor cars—A 
Hull firm manufaetming special oil for 
motor cars invite correspondence with 
wholesale and retail agents in Canada,' 
with a view to pla-ing this commodity 
on the Canadian, market

1082. Fine malt vinegar—A Ijceds 
firm manufacturing pure malt vinegar 
desire to get in touch with Canadian 
buyers and agents in Canada.

1083. Agents—A Leeds firm manufac­
turing a specific medicine for headaches, 
neuralgia and toothache, and other nerve 
pains, desires to appoint agents at Mont­
real, Toronto and Winnipeg.

1084. Seeds, beans, peas, etc. — A 
Leeds firm invite correspondence with 
Canadian exporters of all kinds of seeds, 
haricot beans, peas and corn Hour.

1085. Rice, tapioca, candy, etc.— A 
Leeds firm exporting rice, tapioca, 
sugar candy, sugar, pepper, ginger and 
borax, invite corresixmdenee with whole­
sale houses in Canada.

1087. Bone meal, lieof and horn waste 
— A French firm is in a position to buy 
bone meal, hoof and horn waste, meal 
meal, shoddy.

1088. Salmon, lobster, fruits, eto.— 
A Belgian firm wish to correspond with 
Canadian shippers of salmon, lobster, 
fruits, principally apples.

1089. Agent—A Belgian drinking 
glass manufacturer seeks suitable Cana­
dian resident agents.

1090. Grain and oils—A Belgian linn 
desires to enter business relations with 
Canadian exporters of grain of all kinds, 
and oils.

1091. Fresh fruits, etc. — A Belgian 
linn desires to represent Canadian ex­
porters of fresh fruits, preserved fruits, 
hops, hides and feathers.

1092. Agent—A London publisher is 
desirous of apjaiiul.jiig reliable .firms in 
Montreal and Toronto as agents for a 
special (lass directory now in prepara­
tion.

1093 Scotch whiskies—A Scottish firm 
of whisky merchants is looking out for 
purchasing agents in Canada for old vat. 
led Scotch whiskies.

1094. Tobai co—Inquiry has been made 
by the department of a large eo-npera- 
live store in London respecting supplies 
of plug and cut smoking tobacco from 
( 'amnia.

1097. Agents A London tea .firm is 
desirous of gelling into communication 
with agents in Canada who would lie 
prepared to lake up the sale of their 
goods.

1108. l’cas- A Hull produce firm de­
sire to hear from Canadian exporters of 
peas put up in 1-lb packages and ship­
ped—36 paid els in a box.

A New York authority estimates the 
Massachusetts cranberry crop at 225.- 
000 barrels. The normal crop is 250,000. 
The Growers’ Association estimate it at 
far below 200.000 barrels.
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GREAT FAIR OF MIDDLE EAST
Splendid Exhibition at Sherbrooke, Que. —Expectation that Next Year it will be 

the Dominion Exhibition—Many American Visitors—Some Inter­
esting Displays.

The annual Kxhihition of the Kastern 
Townships Agricultural Association, 
held in the picturcsi|iic City of Slici 
lirnnkc, I’.Q., has this year just closed 
its most successful event. To ('ana

ilians generally this Kxliitiition may 
not lie as well known as the National 
Kxhiliitiun in Toronto, Iml to the l‘ro\ 
nice oi Quebec and Kastern Ontario the 
K.T.A.A. Ka:r i' the most important

event in the industrial anil agricultural 
life of the community, from a purely 
local anti Kastern Townships Kair it 
has developed through the activity, vn 
terprise anti public spiritetl itleas of its 
dim-tors into an annual exhibit of such 
importance that it ran lax claim to 
aspiring for the holding of the Hominion 
Kxhiliitiun in 1WÏ\ anti efforts are now 
being made to induce the l love ruinent s 
decision to this end. Toronto. XXinni 
peg. anti this y eat Halifax, hud been 
selected, and it t~ meet anti propel 
that thi I toxin e el Qa.-ie- should be

Returned
SEP 211906 
/) ,

r vtnv

HlVu^««.

Sherbrooke, Que., Exhibition—Display of “Bobs" Chewing Tobacco
45
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honored with its turn at Sherbrooke in 
19117.

Situated, as Sherbrooke is, in the 
very cradle of the agricultural and 
dairying district of Eastern Canada, 
with railway and hotel accommodation 
eiiiial. if not superior, to any city of 
its size, large machine and iron works, 
woolen industries, aud the centre of a 
large wholesale distributing trade, it is 
amply able to do justice to its claim to 
the Dominion Exhibition for 1907. 
•From an advertising point of view of 
the resources of C anada, the Dominion

Fair could hardly be located at a bet­
ter point. The American State line is 
only about, sixty miles distant, and the 
number of visitors to Canada’s Great 
Eastern Fair runs into the thousands. 
From Vermont, New Hampshire, Maine, 
New York, Massachusetts, and even 
"Little lihody,” come keen, up-to-date 
Americans, ever alive to sec what Can­
ada can show them. The inquiries this 
year at the booths of the (M’.bt. and 
G.T.It. in the Main Building showed the 
interest that Americans are taking in 
the Great West, and many of the hardy

New England farmers that patronized 
the fair “guessed” they would take a 
look over things out there. The propa­
ganda of the C.l’.lt., with its splendid 
exhibit of the grains and farm products 
of the west, under the charge of Mr. 
Freer, was a most satisfactory one, 
while that of the Grand Trunk and 
Grand Trunk I’acitic, received a record 
attendance.

The display of manufactured articles 
was most extensive and comprehensive 
and in every department a great im­
provement was noted over previous

year’s shows. The live stock exhibit 
was the largest and best ever seen in 
the east, and the accommodation was 
severely taxed, although the manage­
ment had provided for an increased dis­
play. In the horses, and no Eastern 
Township man is worthy of discussion 
unless he owns a horse—a trotter or 
pacer, or can talk “horse”—there was a 
very line display, and more accommoda­
tion will have to be provided next sea 
son. In poultry, swine and sheep a 
very large number of entries were noted, 
while in the dairy department, for which
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the Eastern Townships arc noted the 
world over, a big exhibition was pro­
vided.

What the Great Eastern Fair lacked 
in our mind was a Process Building, 
where, as in Toronto, exhibitors can 
demonstrate in an educational way the 
manufacture of their products or show 
the practical operation of their ma­
chines and instruments, and this feature 
is also under consideration bv the direc­
tors. If the Dominion Exhibition is 
selected for 1907 this feature will be an 
absolute necessity. In the Main Build 
ing, octagonal in shape, there were few 
food exhibits, nothing in the line of tea, 
coffee, starch, milk products, cocoas, 
etc., being noticed, and a grand adver­
tising opportunity was lost this year 
by many a linn catering to the grocery 
and purveying trades.

Effective Exhibit at Sherbrooke.
The above is a photo reproduction of 

one of the most effective stands al the 
Eastern Exhibition at Sherbrooke, Que., 
which was held from September 1 to 8. 
The tasteful arrangement of the caddies 
of Bobs plug; chewing tobacco received 
many favorable comments, and there 
was a great demand for free samples, 
which were lavishly distributed.

A cage of monkeys formed a unique 
and interesting feature at this exhibit. 
“Come on and see the monkeys” was 
heard on all sides as the people came in­
to the building, and the vicinity of the 
Bobs stand was always crowded with an 
eager throng.

The manufacturers of Bobs plug chew­
ing tobacco are continually devising new 
ways of attracting the attention of the 
public, and their exhibit at Sherbrooke 
was certainly most effective in this 
way.

To the people of the Eastern Town 
ships—of which Sherbrooke is the capi 
tal—Bobs’ has a particular interest, foi 
the manufacture of this popular tobacco 
is one of the principal industries there. 
The factories are at Granby, and in the 
Townships this thriving town ranks next 
to Sherbrooke itself in importance. 
That Granby has attained this position 
is largely due to the growing trade in 
Bobs plug chewing tobacco. The exhibit 
at Sherbrooke is one instance of the 
way in which the public demand is 
stimulated.

The Ozo Co., Limited, Montreal.
The display that was a credit to not 

only the exhibitors but to Canadian in­
dustry and enterprise was that of the 
Ozo Co., Ltd., of Montreal, whose dis­
play of pure jams, pickles, catsups, 
sauces, fruit flavors, etc., in the Main 
Building was a revelation to visitors. 
The enterprise shown by the Ozo Co., 
Limited, in placing upon the market 
goods of a quality unequalled and un­
surpassable from the standpoint of pur­
ity, cleanliness and design of package, is 
higlily commendable. In the line of 
pickles a feature so interesting and de­
sirable from the standpoint of the dealer 
and consumer alike, was the display of 
the new large sealing stone jars varying 
in size from 3 to 111 gallons. These jars 
are a guarantee to the purchaser of an 
always absolutely correct and perfect 
pickle and cleanliness in bundling — no 
chance of exposure to air, light or dirt 
being possible. “Since the introduction 
of this jar to the trade.” in the words 
of Mr. John Lefebvre, the company’s re­
presentative in charge of the exhibit,

Sherbrooke, Que., Exhibition—The Ozo Co. Exhibit.
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tinerorookd, Qjj., Exhibition—Comfort Soap Exhibit.

Rastern Townships were interested in 
the display was evidenced by the num­
ber that called to express their con­
gratulations to Mr. K. I). Voekbutn, the 
Montreal representative of the com­
pany, who designed and was in charge 
of the exhibit, assisted by Mr. Fred K. 
I’erry, representative in the Rastern 
Townships, and a stall of four young 
ladies. The confidence of the grocery 
and general stole trade in Comfort soap 
was also shown by the placing of a con­
siderable number of very satisfactory 
orders. As one merchant expressed him­
self to Mr. I'ockburn in The Grocer’s 
presence, “Soaps may come and soaps 
may go, but Comfort goes on forever,” 
a parodied (flotation of Tennyson's that 
brought a pleasant smile to the coun­
tenance of the Comfort soap representa­
tive. As an advertisement the effect of 
the exhibit on visitors, both merchants 
and consumers, was one of the best of 
the exhibition.

McAlpin Tobacco Co., Toronto.
An exhibit in the Main Building that 

drew to itself the attention of visitors 
was that of the McAlpin Tobacco Co., 
Toronto. To visiting merchants, and 
particularly grocers and tobacconists,

we have been absolutely unable to till 
our orders, it is a feature that has long 
been looked for and in this jar the deal­
er feels that, aside from the guarantee 
of perfection in the pickles themselves, 
iie can always rely upon uniformity and 
cleanliness in tilling consumers’ demands, 
i hese jars are used solely for bulk goods 
and are superior to llie old style wooden 
bucket from not only a sanitary point 
of view but the fact that the dealer is 
at no loss or expense whatever in keep­
ing them properly tilled and in good or­
der, our company, who, by the way, re­
tain control of the jars, attending to 
this.”

la the line of jams and fruits the (I/o 
Co., Ltd., stand unique in Canada, as 
they are the only concern in this line ol 
manufacture that have the services of an 
experienced Ruglish jam maker from one 
of the largest and best known firms in 
Rngland. The (t/.o Co., Ltd., pride them- 
selves upon the fact that they are sup­
plying tlie trade of Canada to-day wall 
a line ol jams and fruit preserves that 
leave no room for adverse criticism an. 
the sale of which is bound to bring pro­
fit and trade to the dealer. Inquiries 
addressed to I lie l)zo to.. Ltd., .Mont­
real, in reference to their patent sealing 
pickle jar, etc., will receive prompt at­
tention.

Comfort Soap Exhibit.
Striking exhibits were a feature of the 

Main Building, but the display of the 
Comfort Soaji Co. (I\igsley, Dingm.in A 
Co., Toronto) was one that is deserving 
of very sjiecial attention. This, too, not. 
solely on account of the size of their 
booth, which covered three sections of 
one of the octagons of the Main Build­
ing, but also on account of the great dis­
play of premiums made, and the huge 
bar of Comfort soap which occupied a 
prominent jiosition in the centre of the 
booth. That large crowds were the Kile 
goes without saying, as the reputation 
of this household article is known far 
and wide, and many users honored the 
show with their presence and took a 
guess at the weight ol the mammoth bar 
of soap. That the merchants of the

M-Tt
STRICTLY UNION MADE
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Sherbrooke, Que. Exhibition—McAlpin Tobacco Co. Exhibit.
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the display of the company's products 
was a guarantee that the public should 
know all about British Navy, Twin 
Navy, King’s Navy, and l <X 1 to­
baccos. The quality of tinsse well adver­
tised and selling brands of tobaccos has 
become ptoverbial in the trade and the 
AlcAlpin Tobacco Vo., recognized as it is 
as one of the oldest and most progres­
sive makers of tobaccos in Canada, in 
this exhibit have demonstrated still fur­
ther their up-to-date goods. In conver­
sation with All. L. ■!. Warncckc, the 
(juebec l'rovince representative of the 
company, who was in charge of the ex­
hibit, The Grocer learned that the in­
crease in sales of ilia company’s tobaccos 
was phenomenal and demonstrates that 
1 tie Canadian tobacco users appreciate 
to the fullest extent the superior quail 
lies of the linest Kentucky and selected 
Canadian leaf used m the manufacture of 
AlcAlpin goods. Samples of British Navy 
chewing tobacco were distributed by the 
attendants at thc^booth. In this con­
nection a bright idea in advertising was 
carried out by Air. Warncckc in having 
seven young men dressed as typical 
British tars distributing samples ot the 
British Navy chewing tobacco through­
out the Alain Building and fair grounds, 
and the parade of the company in their 
bright, clean uniforms was favorably 
and admiringly commented on by visi­
tors. The AlcAlpin Tobacco Co. cer­
tainly deserve congratulations for their 
striking exhibit, and no doubt the ad­
vertisement xv ill redound to good busi­
ness in the Townships and province gen 
daily.

A PROGRESSIVE MERCHANT.

R. L. Corlett, of WilLamsford, One., 
Takes Over a Cannington Business.
Richard L. Col lett, of Williamsford, 

Ont.-, who has just purchased from the 
executors the old established business 
ot the late Hugh Wilson, of Cannington, 
i.-. the type of young Canadian who sue 
ceeds.

Twelve years ago. while a lad of 11, 
he had his initiation into mercantile 
life in the store ol II. limit, at Dor 
norh, Out., where he spent a year. Air. 
limit was a subscriber to The Canadian 
Grocer, ami the young clerk was a dili- 
gent student of its pages. "Indeed," 
observed Air. <’oriel t to the editor of 
The Grocer. "I have been a constant 
reader of your paper ever since. Wlier 
ever I have worked I lie Grocer has been 
taken, and since I have been in business 
for myself I have been a subscriber.

After a year in Dornoch Air. Corlett 
entered the employ of Al \l Hills, now 
of Alt wood, but then at Williamsford, 
from whom he went to A. A. Parks, of 
Williamsford. The business of jAlr. 
Parks seemed to about satisfy the 
young ambitions of the youth, for he 
continued in Air. Parks’ employ until 
live years ago, when, together with A. 
Al. l.edingham, he bought out his em­
ploy'd and continued the business under 
the style of Ledingham ik Corlett, Air. 
Parks entering the firm of .John Ale 
(juaker «k Co., Owen Sound, as partner.

In the last, five years business lias 
thrived, largely, Air. Corlett thinks, on 
account of their effective advertising.

Their business was conducted along 
general store lines, with dry goods, 
groceries, boots and shoes and millin­
ery as the chief lines.

The firm made a novel use of their

millinery department for advertising 
purposes. They held their opening 
shortly after the Fall fairs, imported 
an orchestra and made the occasion a 
district festival. Handsome badges 
were printed hearing the date of the 
opening and distributed at the Fall 
fairs. As a result all the young men 
anil girls for miles around were at the 
opening, and the store was filled to the 
doors. Its fame spread anil trade grew.

Credit was given, but judiciously. A 
system of monthly accounts was inag 
mated. At first "perfectly good'" peo­
ple objected, but when they found the 
rule was general it was accepted cheer 
fully, much to the good of the business.

In taking over the Hugh Wilson btisi 
ness in Cannington, Air. Corlett will 
retire from the Williamsford business, 
and he is confident of success. As com 
pared with opportunities in the west, he 
believes that, run on progressive lines, 
a business in Ontario can be made to 
pay well, and if not so lucrative as in

RICHARD L. CORLETT,
Cannington, Ont.

the west much safer, while the advan­
tages of the older province for living 
are not at all inconsiderable.

The store in Cannington is being ren­
ovated, new double shelving put in, a 
new office built, and a spick anil span 
new stock of groceries and hoots and 
shoes will he shortly ordered.

LITTLE JOHNNY HUCKSTER.
(A Fairy Story )

Now the ways of Little .Johnny Huck­
ster and the things that he does and 
the way that he does them are quite as 
queer us the stories you may-, have heard 
of Bi’ei Rabbit, therefore, listen my 
children, while 1 tell you some of his 
l ricks.

Once upon a time Little .Johnny Huck­
ster decided that lie was not divorcing 
the dear public from as many shekels as 
lie desired, so he cast about for some 
way to loosen the. purse strings, and 
cause them to pass forth the coin gladly 
and joyously, lie thought so long and 
so hard that he even forgot to shave 
himself, for as much as a week. At the 
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end of that time as lie caught sight of 
himself in the glass, he gave a loud 
whoop of joy and exclaimed, “Lo, 1 
have found it.’’ Whoever heard of a 
"country jay" who knew enough to get 
ahead of his city cousin ? Go to, I also 
will he a ‘‘simple and honest country­
man."

So lie hied himself unto the second­
hand store and bought a dark shirt and 
a pair of broken down overalls, lie then 
took his load of truck, let down one 
side of Ills overalls, tucked a big wad of 
tobacco in his mouth, let his whiskers 
meander over his breast and started out 
in his little farm wagon, a ‘‘poor, hut 
honest" farmer. "Acs, ma'am,” says 
he, “me and my wife we raised this lien: 
garden sass by honest toil, and the 
sweat of our blows, and we thought wc 
could sell it to you good people, because 
we knew you wouldn’t take no advan­
tage of us like them there grocerymen 
do!’’ Then said the guileless house­
keeper : “Go to, when did a country jay 
ever have a chance beside his city cous­
in '! Let us now go forth and buy our 
produce of this farmer. We can do him 
up while he thinks we are doing him 
good. We shall also gel ahead of the 
grocery-man and benefit our own pocl - 
els.” So the “pour, but holiest," etc., 
sold all his "garden sass” for spot cash, 
and the guileless housekeeper gol short 
change and short measure, but they did 
not snow or care, for they had “helped 
out” a poor countryman.

They had likewise gotten ahead of 
their grocery man, so they went in to 
supper, feeling ivery virtuous, and us if 
they had done unto others as they were 
done.

Did Air. Grocer get onto .Johnny Huck­
ster’s little game ? Nay and likewise 
nit. lie was hack at his desk, trying to 
ligure out how much the guileless house­
keeper really owed him. — 1. 1‘. U. in 
Grocer and But diet.

GREEK CURRANT TRADE EXCITED
A private letter from Fallas, Greece, 

says that the trade there is in quite an 
open stale of excitement over the action 
of the Chartered Company in openly 
selling currants, which under the law 
were destined lo lie used for wine and 
distilling purposes only. These sales 
are made lo the foreign markets through 
two prominent shippers, who are now 
living ostracized by oilier members of 
the trade. The Hoard of Trade of 
Dallas has deposed from his official 
position in that body the head of one ol 
these linns and is taking immediate 
steps lo induce the Government to put 
a slop to I lie alleged fraud I liât is be­
ing perpetrated by the Chartered Com­
pany.

THE STRENGTH OF VINEGAR.
The mean acetic acid content of 212 

samples of vinegar examined by the 
laboratory of the Inland Revenue De­
partment, Canada, was 5.(16 per cent., 
although Hie range was considerable. 
Samples containing less than 1 per cent, 
of acetic acid are object jouable as living 
too weak, white those that contained 
more than 8 per cent, arc fortified by 
the addition of acetic acid and therefore 
factitious. The question of possible me­
tallic impurities studied, it was found 
that 12 of the samples examined con­
tained traces of lead and 2 traces of 
zinc.



“The Standard Goods of Canada”
PRICES HAVE BEEN REDUCED

W RITE for 
particulars

tional values.

Remember, all BOECKH BROOMS are guaranteed as 
represented. This assures entire satisfaction.

MAIL ORDERS RECEIVE SPECIAL ATTENTION.

UNITED FACTORIES, Limited
80 York Street,

Toronto, Ont.

BOECKH’S
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FLOUR AND CEREAL FOODS
Northwestern Wheat Crop Estimate—Oats are Higher—Cereal Demand Pick­

ing up at Home and Abroad—Flour Improving.

Last year’s crop of wheat in the west 
has been placed by the Winnipeg Free 
Press upon a very careful estimate at 
84,50(1,855 bushels. The Government es­
timate last Fall after all threshing re­
turns were in was 84,175,226 bushels. 
The average price received was 62c., ag­
gregating for the 175,000 farmers of the 
west $53,300,065. Eighty per cent, of 
the crop graded No. 2 northern and bet­
ter. It was a banner year, both as to 
quality and quantity. The crop of oats 
was 75,000,000 bushels. Most of the 
barley was fed on the farm.

What this year’s crop will be is still a 
matter of estimate. There has been no 
cheek t.o the harvesting. Already a good 
deal of grain is moving, but’ the market 
ean scarcely be said to be fairly under 
way. Oats were quoted in Chicago on 
Tuesday as high as 43£e. and Canadian 
manufacturers look for an advance here. 
In view of the price in the Slates, they 
say, there will be a demand for all Can­
ada can spare.

MONTREAL MARKETS.
GRAIN — There is nothing new in 

grain this week. Expoi t business is 
Looming, hut local trade is not large.
No. 4 barley, store ............................
Rejected barley, store.........................
No. 2 white oats ........................
No. 3 white oats “ .........................
No. 4 white oats “ ..........................
No. 3 yellow corn " ......................
No. 2 peas, basis 78 per cent, points.

0 51 i 
0 48j 
0 38 
U 37 
0 36 
0 58 
0 71*

FLOUR—Trade is beginning to show 
eousiderable improvement. Orders com­
ing in from country districts show that 
merchants are selling more flour than 
they have done for the past month or 
so. City business, too, is very good, 
while inquiiy from England and foreign 
ports is brisk.
Winter wheat patents..................
Straight rollers...............................
Extra................................................
Straight rollers, bags, 90 per cent.
Royal Household...........................
Glenora..........................................
Manitoba spring wheat patents .,

“ strong bakers................
Buckwheat flour............................
Five Roses ...................................

4 40 4 70
4 00 4 20 
4 10 4 40
1 75 2 00 
.... 4 50 
.... 4 00 
.... 4 50 
.... 4 10
2 00 2 10 
.... 4 50

FEED—Demand for bran continues
large, while stocks have not been in­
creased materially. Very fair business 
is being done in feed flour.
Ontario bran.......................
untario shorts....................
Manitoba shorts..................

Mouillie, milled..................
" straight grained. 

Feed flour ............................

.... 18 50 
21 00 22 00 
21 00 22 00 
18 CO 18 50 
21 00 24 00 
25 00 28 00 

1 25 1 03

ROLLED OATS—Rolled oats is un­
changed since last week. There is lit­
tle business passing, although dealers 
lepurt some small sales.
Fine oatmeal, bags.................................................... 2 20 2 4c
Btandard oatmeal, bags ......................................... 2 40 2 50
Granulated " "   2 40 2 50
Rolled oats, 90-lb. bags............................  2 20 2 25

'* 80-lb. bags....................................................... 2 10
“ bbls.......................................................... 4 55 4 7»i

Chvice boiling pea* ................................................. 1 0 1 10

IIAY—Farmers are still inclined to 
hold their hay, very seldom being in­
duced to sell any they have. In conse­
quence the market locally is rather hare. 
Prices are firm with an advancing ten­
dency.

Reports from the U. K. say that the 
conditions there are unaltered since last 
week. Stocks are not heavy, hut there 
is considerable in store and on the docks, 
which tends to keep the market down.
No. l..............••a
Glover mixed 
Glover, pure..

.... 10 50 

.... 9 25 

.... 8 10 
6 00 6 25

TORONTO MARKETS.
GRAIN—The grain trade continues 

quiet here. Last year’s crop of western 
is all gone and No. 1 hard is again list­
ed. Oats seem to be moving higher. 
Very little Ontario wheat is coming to 
market. It is thought that the scar­
city of labor is responsible for the re­
tarded movement, farmers being too 
busy with the Fall work to haul wheat.

(F.o.b. Georgian Bay pointa.
No. 1 hard.................................... ...............................
Manitoba wheat. Northern No. 1...........................

“ " " No. 2...............................
" “ " No. 3, nominal...........

Red, new “ per bushel. 78 per cent, pointa .. 
White, new " “ " 1
Mixed, new " " " "
Spring, nominal Jj “ “

Barley, No. 1, " “
" No 2. “
" No. 3x, "
“ No. 3, "

Oata, new '* “ "

0 78* 
0 77 
0 714
Ô'7Ô 

0 70 
0 69

0 311

0 48 
0 47 
0 44 
0 32 
0 314

FIjOTJR—Prices here are unchanged
and business is quiet.

On track. Toronto.
Manitoba patenta, No. 1, per bbl. in bags 

“ •' No, 2. “ " .
Strong bakera
Ontario 90 p.c. patent#, No. 1 " '
Straight roller "

4 40 4 60 
3 90 4 10 
.... 3 80 

3 10 3 25 
3 00 3 10

CEREALS — Demand is picking up 
both locally and abroad. Prices are 
unchanged. Manufacturers here look for 
a considerable advance in oats and oat 
products.
vatmeal, standard and granulated, oarlota, on

track, per bbl............  ..................................nominal 4 50
Rolled wheat in boxes, 100 lbs................................ “ 2 40

" " 50 lbs..........................................“ 1 25
Rolled oat#, standard, carlots, per bbl., in bags .. “ 4 00

" " " " in wood.. 11 4 25
" 11 11 " for broken lot# “ 4 i5

WANT CANADIAN WHEAT.

That Going via American Ports Said to 
be Doctored.

“Canadian wheat is very much sought 
after by millers in the north of Eng­
land,’’ writes J. B. Jackson, Canadian 
commercial agent at Hull, Eng., “and 
1 am of the opinion that Canadian ex­
porters do not realize the immense pos­
sibilities of the north England ports in 
this regard. Exceedingly large flour 
mills are located at Hull, Grimsby and 
York, and one firm of importers at Hull 
last year imported over eight million 
bushels ; one of the mills above referred 
to buys in the neighborhood of 50,000 
bushels of wheat per week. Firms simi­
lar to these should make most valuable 
customers, not only to individual Cana­
dian firms, but to the Dominion itself. 
The principal drawback is the want of 
direct transportation from Canada to 
Hull, and for that reason, the principal 
wheats brought into Hull are from Ar­
gentine, Ipdia and the Black Sea ports.
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"I have met with many complaints 
that Canadian wheat, or so-called Cana­
dian wheat, shipped from New York to 
Hull, appeal's to be ‘doctored,’ and for 
that reason the Hull importers will only 
buy on sample.

“One large merchant at present inter­
ested in importing wheat from South 
Russia, makes the statement :

“ ‘Canadian wheat does not come up 
to the quality it is stated to be when it 
arrives in this port, and, therefore, 
causes dissatisfaction to tfie buyer. This 
could be prevented if we could have our 
Canadian wheat shipped direct from 
Canadian ports.’

“The latest available statistics show 
that the imports of wheat into Hull 
since January 1, 1906, to June 30, 1906, 
were a little over twelve million bush­
els.’’

RUBBER FROM WHEAT.
Artificial rubber was foretold at a re­

cent meeting of the British Association 
for the Advancement of Science. It has 
come, and an English syndicate has 
offered the inventor $1,000,000 for his 
rights. It is made from cereals. It is 
obtained by treating any cereal with 
phyalin, which acts in solution as a 
ferment, turning the strachy matter in 
the grain to destrose. Another chemi­
cal is used to check the process of fer­
mentation at any stage, making it pos­
sible to produce the artificial rubber of 
different grades suitable for anything 
from waterproofing to golf balls.

Asked if the use of wheat for rubber 
would advance the price of bread, the 
inventor replied : “There is no danger. 
The new linoleum will be a new reserve 
food supply. In the event of a famine 
it can be boiled and reconverted into 
food.”

CEREAL NOTES.
The Calgary Milling Co. have com­

pleted the largest shipment of Hour ever 
sent from there to the Orient—10,00(1 
sacks for China and 1,0110 sacks for 
Japan.

Alexander Mcljcan, Canada’s commer­
cial agent in Japan, writes to the 
Trade and Commerce Department, stat 
ing that the wheat crop in Japan is 
about 98,000,000 bushels, or 15 per 
cent, more than the yearly average.

A movement is afoot at Port Arthur, 
Ont., to establish an oatmeal mill then: 
with a capacity of 75 to 100 barrels a 
day. Mr. Wedell, who for 10 or Hi 
years has been in' the oatmeal milling 
at Elora, Ont., is behind the scheme 
He is coimpelled to abandon Elora be­
cause of the difficulty of getting oats 
there.

One of the most notable improve­
ments in the fare on battleships is in 
the character of the bread served. Near 
ly every modern vessel is equipped with 
a baking outfit, and the men receive 
fresh bread daily instead of ship’s bis 
cuits, or hardtack, of former days, 
which was so hard it was almost neces 
sary to use a hammer to break it up. 
In this connection it is interesting to 
note that the sailor’s dietary formerlv 
consisted almost entirely of pork and 
biscuit, relieved sometimes by a floury 
mess nicknamed “duff,” and an occa­
sional issue of dried fruit.



The Canadian Grocer FLOUR AND CEREAL FOODS

TRISCUIT TRUTHS
TRISCUIT is shredded whole wheat, made the 

same as Shredded Wheat Biscuit—except that it is com­
pressed into a wafer and baked by electricity.

TRISCUIT is not a “ breakfast food.” It is a sub­
stitute for white flour bread and is used as a TOAST 
with butter, cheese or marmalades.

TRISCUIT is an ideal food for flat-dwellers, light 
house keepers, campers, for picnics, for excursions on 
land or on sea. The best of all wafers for chafing dish 
ookery.

TRISCUIT should always be heated in an oven 
before serving. It is made by The Canadian Shredded 
Wheat Company at Niagara Falls, Ont., makers of 
shredded wheat products. The TRISCUIT booklet is 
sent free.

"Its All in the Shreds"

m ONI

OPEN HERE

“HOUSEHOLD”
CANADA FLAKES

25C.
A piece of Fine China

in Every Package.
The China consists of bread and butter 

plates, cream jugs, etc. Kach one 
would sell readily at 10c. 

and more.

THE BEST FOOD 
THE BEST SELLER

"No Hmian Haiill toncliesGanailaFlakes”

WESTERN CANADA 
FLOUR MILLS CO., Limited

AN AMALGAMATION OF

The LAKE HURON & MANITOBA MILLING CO., Ltd.
AND

A. KELLY MILLING CO., Lid.

MILLS AT

WINNIPEG
GODERICH
BRANDON

OFFICES

ST. JOHN, N.B. 
MONTREAL,Que. 
TORONTO (.H'$&D.) 
00DERICH 
WINNIPEG 
BRANDON

IT RAYS YOU TO PAY FOR QUALITY

BUY FIVE STABS FLOUR

FINNAN HADDIES
THE FAMOUS

“BRUNSWICK

BRAND"

is now on the market. Strictly new pack.
Every tin guaranteed. The large sales 
prove they are all right.

Send in your orders while we are packing.

Connors Bros., Limited
Blade’s Harbour, N. B.
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WANTED
Choice boiling Peas in two-bushel bags ; 

also, good malting Barley. Send samples 
with prices delivered Montreal.

H. J. STEVENS,
126 Board of Trade, Montreal.

Mill Feed always wanted.

J. A. McLANDRESS, WM. McLANORESS,
West Lome, Ont. Dutton, Ont.

Successors lo D McKUlop t Son. Dealers in all kinds 
of Grain. Wool. Lise block. Wood end Cosl, Screened 
and Graded Peu Bobus in cur low » speciully

BETTER FLOUR
means a better trade 
for the grocer.

The GRAY, YOUNG & SPARLING CO., Limited

SALT
MA NU F A CTURERS

Granted the highest awards in competi­
tion with other makes.

WING HAM ESTABLISHED 1871

Anchor Brand
NAP. G. KIROUAC & CO., QUEBEC

Receivers and Shippers
FLOUR, GRAIN, MILL FEED, SALT 

and FRESH FISH
Willing to act aa Agents for Canned Goods Manu- 

acturers or Grocers" Supplies.

Flours are the better 
kind. A trial order 
will convince you.

Mixed cars if you want 
them.

LEITCH BROS.
OAK LAKE, MANITOBA

Manufaetvired from
No. 1 Manitoba Wheat 

HERCULES
is a hrvad flour tha suils every time

You'll like the way it sells.

THE MCLEOD MILLING CO., LIMITED
Stratford, Ontario

MISTAKES COST MONEY
Don’t make any! Just get our

POT BARLEY. PEARL BARLEY and FEED

JOHN MACKAY, LIMITED - BOWMANVILLE, ONT.

A. A. McFALL

Miller and Grain Merchant
Bolton, Ontario, Canada,

Write for Samples end Prloee

CANADIAN WILL BOOM.

Canned Meats Situation in England— 
Cheese a Favorite.

p. B. MacNamara, Canadian commer­
cial agent at Manchester, ting., writes :
“The onslaught made by the Knglish 

press on American canned meat has had 
a reactionary effect upon canned meats 
from all countries, and to some extent 
on canned fruit and vegetables. The con­
sumption has fallen off almost entirely 
in the case of meats, and the stocks of 
same held by the merchants prior to 
the disclosures, are still in store await 
ing more favorable times. This district, 
representing as it does a very large 
population employed in mills, offers a 
very fair index of the effect on the use 
of canned meats, and regrettably so to 
the dealers.
“Cheese is now more extensively used 

by the mill workers, and probably will 
be until the cold weather induces them 
to resort to foods with greater caloric 
properties. Fortunately the public mem­
ory is not long lived, and the revulsion 
that now possesses it in this matter, 
caused by a much exaggerated recital of 
conditions, will pass away.
“One of the large Chicago packing 

firms is now advertising extensively in 
the English press, that its food products 
are eminently wholesome, and that their 
cleanly mode of packing was never ques­
tioned, in order to offset the very strong 
prejudices at present existing. It has 
been suggested that canned meat pack­
ages should bear the date at which pack­
ed, but the adoption of that would, it 
is said, seriously interfere with the sale, 
and is strongly condemned by all the 
large dealers here. The use of these 
foods cannot be forced at the present 
time, the warm weather adding its 
weight as against their use, but when 
the cold weather sets in, Canadian can­
ned meats will experience a boom, as 
there is an abiding faith in its superior 
quality, in the minds of the great con­
suming public of this Manchester dis 
trict.”

W. H. WILSON CO., Limited
HIGH GRADE VINEGARS 

CIDER AND EVAPORATED APPLES

TILLSONBURG, CANADA

quance BROS
MILLERS OF CHOICE

WINTER WHEAT and MANITOBA FLOUR
BUCKWHEAT and RYE FLOUR

WRITE FOR QUOTATIONS. DELHI, ONT.

CORONET ROLLED OATS
It pays to handle them.

You get Quality. Your customers are Satisfied.

Caramel Cereal
The original and best substi­
tute for coffee is put up in 
one pound cartons, to sell at 
15 cents.
It is fragrant, rich in color 

and flavor, and has good 
body.

White for Stock to

I he Battle Creek Health Food Company,
Limited

THE WOODSTOCK CEREAL CO., Ltd., Woodstock, Ont. CHrilan Factory. L0M00N. OUT.
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----RECENTLY-----
a customer said to a Waterloo grocer, “In England now-a-days if we need 
High Class Sauces, etc., we expect to see the name ‘Holbrook & Co.,’ on 
the label.”

ENGLAND is the
HOME of the GENUINE

HOLBROOK’S
WORCESTERSHIRE

SAUCE
but the WORLD is its

PLA YG ROUND.

The 25c. and 35c. bottles yield a good profit.

HOLBROOK S LIMITED, 28 Front St. E. TORONTO
Canadian Manager, H. Gilbert Nobbs.

TRY IT

WILL BRING NEW CUSTOMERS TO YOUR STORE.

:-lb. tins—8 dos. in

•OLD BY ALL
JOBBERS

TO MANUFACTURERS 
AGENTS :

The Canadian Grocer has enquiries from lime to 
time from manufacturers and others wanting represen­
tatives in the leading business centres here and abroad.

Firms or individua’s open for agencies in Canada or abroad 
may have their names and addresses placed on a special list 
kept tor the information of enquirers in our various offices 
throughout Canada and in Great Britain without charge.

Address
Business Manager

CANADIAN GROCER
Montreal and Toronto.

1«F U i

bïülK AI
if - t'1;:'.'-'
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YOU
will do well to remember that

Crawford Peaches
AND

Bartlett Pears
are now at their best for preserving. 
Heavy arrivals, insure reasonable 
prices.

Large quantities of other varieties 
also received daily.
PLUMS (getting scarce)

CRAB APPLES
QRAPES

OEM MELONS

CRANBERRIES
First arrivals

SWEET POTATOES 
ORANGES AND LEMONS 

BANANAS NUTS

PEACHES
If you want Peaches of fine quality, write 
me for prices. All telegrams phoned out 
to our fruit farm.

W. W. HILBORN,
Phone B3 Leamington, Ont.

Light service.

BASKETS
We make them in all shapes and 
sizes. We have

Patent stra»»board Berry Box 
Grain and Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur­
able. Send your orders to

THE...

Oakville Basket Go.
Oakville, Ont

FRUITS, VEGETABLES AND FISH
Peaches a Heavy Crop in the Niagara District—Grape Crop 

Fish Business Retarded by Hot Weather.

Peaches are now the feature of the 
fruit business. Reports from the Nia­
gara district indicate a heavy crop of 
fruit of tine quality and none of the 
peach-giowing districts indicate a short­
age. The grape crop also promises to 
be heavy. Lemons, because of their 
scarcity, and high price, continue a fea­
ture and the September hot spell accen­
tuates the situation.

The vegetable market offers nothing 
unusual for comment. No shortages are 
reported and business everywhere is 
heavy.

The tish business is retaided by the 
hot weather. Dealers regard this as the 
opening of the season, hut unless the 
weather changes it is likely to be slow.
An expert on the upper lakes says the 
fishes have taken to deep water and are 
staying there and he prays for a blow 
to stir things up and improve the fish­
ing.

Also Heavy—

MONTREAL MARKETS.
GREEN FRUITS—Business is fairly 

good at present, although demand is 
not particularly strong for general 
lines. Grapes are arriving in good 
quantities, but as it is yet a little ear­
ly for them, trade is not brisk. Next 
week, however, dealers expect some 
good orders. Peaches and plums, ow­
ing to the short crop, are high in price. 
Small arrivals also affect the prices. 
Pears are selling very well, while or­
anges are in good request. Lemons con­
tinue a feature in the market, excellent 
trade being reported. Apples are be­
ginning to come in quite freely. Grabs 
are offered at 40c. to 50c. a basket.
Late Valencia ui anges, per box...................................
Dates, per lb...........................................................  ••••
Bananas ............................................................ 1 50
Oocoanuts, per bag of 100...................................... -•••
Pineapples............................................................. 5 00
Apples, bbl............................................................ 2 00
New apples, baskets ................................ ......................
Crab apples, per basket.......................................... • ”
New lemons............................................................  7 OC
Limes, per hundred................................................  ••••
Peaches, per box....................................................  J 75
Plums, “ ................................................... 1 2o
Pears per box........................................................ 2 25
Canteloupes. per crate...................................................
Jamaica oranges, per bbl...................................... ••••
Western melons...................................................... 1 25
Spanish Onions cases...........................................  2 50
Blueberries, 22 quart boxes ..........................................
Lawton berries............................ ...........................
Jamaica grape fruit box.......................................  • •••
Canadian plums per basket..................................0 50

" pears, “ ....................................... 0 35
“ peaches “ ...................................... 0 50
" grapes, champions, per basket............0 20

VEGETABLES—Vegetables continue 
in very good demand. Prices during 
the week have been very well maintain­
ed. Potatoes are strong at prices

6 00 
0 05
2 25
3 60 
5 50 
3 00 
0 40 
0 50 
8 00
1 25
2 00 
2 00 
3 01
5 00
6 00
1 30
2 75 
2 25 
0 10 
6 50 
0 65 
0 61 
0 76 
0 35

DRIED APPLES
HIGHEST PRICES PAID 
FOR BRIGHT QUARTERS

THE W. A. GIBB CO.
7 and 9 Market Street, 

HAMILTON

quoted. Receipts are not by any 
means heavy. No car lots yet offered, 
and the market is in consequence at 
the mercy of farmers, who will not sell 
unless they get their own price. Conse­
quently they can do almost as they 
wish with the market, and they gener­
ally get a good margin over the ruling 
price. Cabbage is selling very well, 
while there is a fairly good demand for 
tomatoes. Stocks of the latter are not 
large and arrivals are small. The price 
has an advancing tendency. Carrots and 
cucumbers are rather slow. Lettuce is 
in good request, but stocks are low. 
New potatoes are quoted this week.
Parsley, per doz. buncnes...................................... 0 2J u 25
Sage, per doz...................................................................... 0 60
Savory, per doz................................................................... 0 75
Green peppers, per basket.................................................  0 50
Montreal cabbage, per doz...................................  0 50 0 75

“ tomatoes, basket............................................ 0 35
" “ per box.............................. 0 65 0 75

New turnips, per doz............................................ 0 25 0 5i
Water cress, per doz.......................................................; 0 7o
Lettuce, per doz..................................................... 0 15 0 50
Spinach, per bbl................................................................  2 00
Cucumbers, per doz............................................... 0 10 0 15
Celery, per doz........................................................ 0 25 0 60
Potatoes, per bag,..#,........................................... 100 1 <6
Sweet potatoes basket..................................................... 2 00

“ barrel...................................................... 4 50
New beets 3 doz................................................................ 0 25
New carrots, per doz.............................................. 0 12ft 0 1 >
Wax beans, per bag............................................... 0 5u 0 60
Green beans, per bag.............................................. 0 50 0 60
New com, per doz................................................... 0 07 0 1 '

FISH—Business continues to improve 
with the coming of cooler weather, 
dealers reporting favorably on the size 
of orders being received. There are few 
changes in the price list this week, lake 
trout and Gaspe salmon being practi­
cally the only lines changed. The form­
er is .}e. lower, while the salmon is lc. 
higher. New kippered herring are 
quoted this week, the price asked being 
$1.25 a box. Haddock are in good sup­
ply, but steak cod are scarce. Halibut 
continues to arrive in good quantities. 
It is still a little too early for dore and 
pike, but some fine fresh stock is ex­
pected next week. At present dealers 
are offering chilled stock in place of the 
fresh. Considerable trade is passing in 
skinless cod #nd Labrador salmon, 
prices asked bein'»' quite reasonable.
Fresh haddock, express, per lb..................................  U 04
Fresh steak cod " “   0 06

" halibut “ “   0 08%
" grass pike “ “   0 06%

Lake trout “ “   0 '8%
Brook trout, “ “   0 22
Whitefieh “ “   0 u9
Weakfish “ “   0 08
Dore, per lb. " “    0 09
Flounder*, “ “   0 09
Small sturgeon............. “   0 08
Gaspe salmon............... “   0 16
Fresh B.O salmon .... “   0 14
Fresh mackerel .......... “   0 10
Fresh frozen fish—

B.O. salmon, per lb................................................. 0 09
Herring, large, per 100 fish .................................  2 00

Smoked fish—
New kippered herring, per box............................. 1 25
St. John bloaters, lOu in box, per box................. 1 00
Smoked herring, in small boxes, per box..............  0 12

Oysters and Lobsters—
Standards, per imp. gal ....
Oyster pails, pints, pèr 100.,

" *' quarts, “
Prepared fish —

Boneless cod, " Favorite," 1 and 2-lb. bricks .... 0 06 
fish, 2-lb. bricks, per lb......................... 0 05%
*.............. “ 0 04%

Skinlei
Scotch cured i 

Salt and pickled fish—
No. 1 Labrador herring, per half-bbl.................... 3 50

'• " " per pail.............................. 0 80
“ " salmon—
'• " " In bbls................................ 13 00
• " “ in ft bbls............................ 7 00

“ mackerel, per pail......................................... 1 75
“ green cod, per lb...................................... 0 03%

Small. " " ...................................... 0 02%

1 50 
0 90 
1 25

fish. 25-lb. boxes, per lb.......................
s cod. large, per case ................................. 5 50
ired herring, 25 lb. kits............................... 1 00
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TORONTO MARKETS.
The fruit business continues heavy. 

I ’caches and grapes are expected large 
crops. Peaches are coming in in con­
siderable quantities and some splendid 
samples arrive every day. On account of 
the shortage of small fruit earlier in 
the season the demand is expected to bo 
very heavy. The lemon market is still 
very high, from $8 to $9.50 a box. The 
demand for oranges is a little bit off at 
present and business in that line is 
slow. Canadian plums are scarce and 
bring from 75c. to $1.
Oranges, late Valencias, 96's, 112 s. 288's...........
Lemons, Messina, 300's 360’s, per box...............
Limes, per crate................................. ............
Apples, Duchess and Aitrachan, per baske t..

•' Fall, per bbl — ..............................
“ Spies XXX, per bbl............................
•• • XX. per bbl...............................
" Baldwins, XXX, per bbl................... .
" " XX, per bbl........................
" other Winter varieties XXX, per bbl.
.............................. XX, per bbl..,
'• farmers’, per bbl....................................

Bananas, per bunch,...........................................
Red bananas per bunch.....................................
Plums, California, per basket............................
Peaches, per basket........................................
Pears, per basket................................................
Watermelons.......................................................
Cantaloupes, Canadian, per basket.................

" Canadian, per case.........................
“ Rockyfords, per basket ...»........

Lawton berries, per box........ ,.j......................
Egg plant fruit....................................................
Urapes, small baskets.........................................

11 large baskets........................................

4 00 6 25 
8 00 9 50 
.... 150 
0 20 0 25 
2 10 2 60

1 75
2 20 
0 76 
0 36 
0 35 
0 25 
0 35 
0 40 
0 55

2 35 
2 50 
1 <0 
1 26 
0 75 
0 30 
0 40 
0 75 
0 60

0 09 0 10 
0 20 0 25 
0 25 0 30 
0 40 0 60

VEGETABLES—Receipts in all lines 
are heavy and demand keeps pace with 
the supplies. There are few price 
changes this week. Tomatoes are 
slightly higher, l’umpkins are now 
arriving pretty freely. Spanish onions 
are beginning to arrive. A car from 
lleina in 50-lb. crates is expected this 
week.
New potatoes, Ontario, per bus .........................
Sweet potatoes, per barrel....................................
Onions, Spanish, per large case ..........................

" silver skins, pickling, per basket .......
Cabbage, new Canadian, per doz..........................
Wax and green beans, per basket........................
Beets, new, per bushel..........................................
Carrots, Canadian, per bushel.............................
Lettuoe, per doz. bunches....................................
Radish, per doz......................................................
Cucumbers large, per basket ...............................
Mushrooms, 1-lb. boxes, per lb............................
Beans, white, prime, bush...................................

" “ hand-picked, bush..........................
" Lima, per lb.................................................

Tomatoes. Canadian, per basket..........................
Watercress, per doz. bunches...............................
Egg plant....................... ........................................
Peppers, green, per small basket.........................
Parsley, per doz.....................................................
Turnips, per bushel................................................
Mint, per doz..........................................................
Cauliflower, per doz...............................................
Celery, Michigan, per doz. bunches....................

11 Canadian " " ....................
Hquash. per doz .....................................................
Vegetable marrow, per doz .. .............................
Green com, per doz................................................
Leeks, per doz .......................................................
Pumpkins, per doz..................................................

FISH—Prices here continue unchang­
ed. Business improves slowly. If next 
week brings some cooler weather a re­
vival is looked for.
Fresh hallibut....................................................... 0 10 0 13
Haddock, fresh caught, per lb.............................. 0 06 0 06|
Fresh cod. per lb. .................................... 0 07 0 08
Fresh lobsters, boiled, per lb............................... 0 18 0 20
Shrimps per gal.....................................................  1 00 1 26
Whiteflsh. per lb....... ................................................ 0 10
Salmon trour, per lb............................................. 0 08 0 09
Ciscoes, per basket.......................................................  1 26
Perch, per lb.........................................................  0 06 G (6
Herring, large, per lb................................................... 0 08

" medium per lb............................................... 0 04
Brook trout, per lb.....................................................  0 26
Pike, Derib..........................................................  0 06 0 06
Blue flah, per lb............................................................. 0 10
Fresh mackerel....................................................... 0 IJ u 25
Easte rn salmon, per lb................................................. 0 20

THE SALMON PACK.
“The total salmon pack in British 

Columbia is approximately four hun­
dred thousand cases this year,” declared 
a recognized authority on the coast last 
week. “Of that amount the Fraser Riv­
er has supplied a hundred and seventy

Jersey Sweet Potatoes
Finest quality, bright stock is now arriving. Barrels are larger than last year.

Cranberries
First of the season Fancy Early Blacks. When ordering include a Box of 
Lemoni. We have the finest in our ‘ Home Guard" Brand.

WHITE £> CO., LIMITED
TORONTO

Branch at HAMILTON

GROCERI
You’ve heard about 23 and that it mean» SKIDOO I Well, ST. NICHOLAS 

Homeguard Kicking or Puck Lemons never have to take a back scat, 
let alone skidao, when compared with other brands.

W. B. STRINGER S CO., Sole Agents - Toronto

OYSTE
OPENING OF THE SEASON

We are now handling Oysters and have the best brand on the market. 
Full line of all Fish including Finnan Haddie and Cisicoei 

Give us your Fish and Oyster orders.
THE F. T. JAMES COMPANY. Limited

Wirm, Phono,
or Mail your Oreform TORONTO 76 Co/bsms St 

S3 Chureh St.

Now ia the time to order your

CANNING PEACHES
THE DAW80N COMMISSION COMPANY, LIMITED, T0N0NT0

Oor. West Market and Oolbome 8te.

BANANAS, WATER MELONS,
ORANGES AND LEMONS

And all kinds of
FOREIGN AND DOME8TIC FRUITS

Sond us your order

HUGH WALKER S SON
ESTABLISHED 1861 6UELPH, OUT.

PEACHES
Guarantood Uniform.

Car Lots A Specialty. Small Orders Promptly Filled.

AUBURN ORCHARDS, - - Queenston, Ont.
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thousand cases, and the remaining two 
bundled and thirty thousand cases will 
lie from tin1 numerous cannery |Miinls 
along the northern ISritish Columbia 
coast. This is about a third the pack 
of last year, about two hundred and 
twentv-six thousand cases less than the

pack of 1902, the corresponding season 
In the four-year cycle.

“The demand is good in Canada, New 
Zealand and the United Kingdom. Since 
the introduction of preferential treat­
ment la-tween Canada and New Zealand 
shipments of salmon to the latter coun­

try have increased quite measurably. 
The sales in all these markets have been 
good this year.

“There are probably between a hun­
dred and ten and a hundred and twenty 
thousand cases of half-pound Hats un­
sold on the Skeena and Fraser Rivers, 
hut there are not to exceed twenty 
thousand cases of pound Hats unsold.”

APPLE MARKET.
I*. B. MacNamara, Canadian commer­

cial agent at Manchester, says of the up 
pie market in Great Britain :

“The reports from Holland, Belgium 
and Germany all indicate the crops to In- 
good average. The total imports from 
the United States and Canada into I In- 
United Kingdom during the past season 
were 1,877,bill) barrels, as compared with 
2,140,00(1 barrels in the previous season, 
and .1,058,000 in 1902-4, and 2,320,000 in 
1002-3. The supplies after the holidays 
were rather meagre, the hulk being from 
Canada, and the demand excellent and 
well maintained, and very satisfactory 
prices were realized. As regards tin- 
prospects for the coming season, it is 
evident that a large proportion of the 
Knglish crop will he marketed early, and 
will thus come into direct competition 
with Fall fruit from Canada. On tin- 
other hand, crops of pears and plums are 
exceedingly light, which will doubtless 
help the demand for apples, but if tin- 
domestic half crop is gathered, it will 
go a long way to supply the demand in 

A the early part of the season, and prolia 
bly will thus militate against a high 
range of prices prevailing.”

A large fruit and vegetable evapora- 
ter and vinegar factory are in course of 
erection at Cornwallis, N.S.

GOLDEN DIAMOND CANNED 
1906 BLUEBERRIES

We are now booking 
orders at opening prices. Please 
ask us for prices.

W. S. L00GIE CO., Ltd. 
CHATHAM, N.B.

Shippers Also of

All Canned 
Vegetables, 

Pure White Wine 
Vinegar,

Clarets, Brandies 
and Champagnes.

WALNUTS IN SHELLfc SHFUJtn 
GREEN PEAS OLIVE OIL 

MUSHROOMS SARDINES**

BORDEAUX FRANCE

J.VdeYBARRONDO&C?
Successors to JamesViolett* C?

IMPERIAL PLUMS IN BOTTLES

I HANDLE SPECIALLY FINE LINES OF

CURRANTS, Cleaned and Otherwise, VALENCIA RAISINS, SULTANAS, FIBS, and DATES
Direct from my own houses in the countries of production. Goods packed under private brands 

if desired, according to buyer's wishes.
Represented by— Toronto, P. L. Mason à Co.

Halifax. N.S., E. D. Adams Winnipeg, Jas. Garmon
St. John, N.B., J. Hunter White Victoria, K.C., H. Donkin 
Montreal, D. Rattray & Sons Vancouver, C. E. Jarvis & Co.

FRUIT

4 Cullum St., E.C. LONDON. ENG..

Have I Supplied You With

CRAWFORD PEACHES
These are very .select fruit—ideal for canning.
Each basket is sound all the way through because the 

peaches are packed with care.

Don’t miss this chance. When 
it is gone it will not come 
again for another year.

E. D. Smith’s Fruit Farms, Winona, Ont.

Merchants, Attention ! If you are not a customer of ours it will pay you— 
as it has paid them—to write us. Our package tea

“HELAGAMA”
cannot be beaten—nor can our prices—either on package or bulk teas, of which 
we carry a full line. See price list in back.

r.
MINTO BROS., Tea Importer»

J. WHITE, Manager TORONTO, ONT.
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“NOT - A - BONE - IN - /T.”

“ACADIA”
CODFISH

THE MOST POPULAR LINE 
OF PURE BONELESS COD­
FISH ON THE MARKET.

Sold by leading Wholesale 
Grocers and fish dealers.

SEND FOR FURTHER PARTICULARS

IM ATLANTIC FISH COMPANIES, Limited
Head Offices: LUNENBURG, N.S., C(M.

A. H. BRITTAIN A CO., Agents Quebec and Ontario, Montreal 
H. S. CONNOR, Agent, N.W.T., Winnipeg, Man. CHAS. MILNE, Agent, B. C., Vancouver, B.C.

5 REASONS FOR BUYING AND SELLING

KING OSCAR SARDINES

PUT UP IN

ACADIA
2-lb. Non Porous Wooden Boxes, 2 doz. to crate 
I-lb. Tablets, 20 lbs. to case 
English Strips, 30-lbs. to case 
Selected Skinless (whole cut), 40-lbs. to case

1 KING OSCAR SARDINES are packed from the choicest fish
2 KING OSCAR SARDINES are packed In the purest virgin

Olive oil.
3 KING OSCAR SARDINES are packed In patented whole-

pressed tins and are practically solderless
4 KING OSCAR SARDINES are boneless and scaleless.
5 KING OSCAR SARDINES are supplied In the most clean

and attractive tin In the market.
6 H. M. KING OSCAR has granted us permission to use H. M.

name and picture on the King Oscar Sardines Which Is 
a guarantee for superior quality.

JOHN W. BICKLE <& GREENING
(J. A. HENDERSON), Canadian Agents, HAMILTON
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EFFECTIVE ADVERTISING
The Right Location of a Store—How the Price Hatchet was Wielded at Wood- 

stock—The Circular—Question of Space in Retail Grocery Advertising.

There are many instances to prove 
that a merchant can make a success of 
business in a wrong quarter of town or 
un the wrong side of the street, hut no 
number of successes in spile uf adverse 
conditions can prove the desirability of 
those conditions.

There is one great physical law that 
underlies all business promotion. It is 
in effect that a body can be moved with 
the least force when pushed along the 
line of least resistance. This should be 
borne in mind in the selection of a loca­
tion for a store as well as in booming 
the business afterward. You cannot 
push anything through a stone wall.

As to changing location there are 
many things to be figured on before put­
ting the plan into execution. If you are 
running a store where there has been 
such a business for many years so that 
outside people who come to your town 
to shop know right where to come for 
such goods as you sell, it may be un­
wise to move even though an apparent­
ly much more desirable location is open.

If yours is a store that can make more 
out of the outside trade that knows and 
likes its present location than it could 
out of such additional local business as 
might be gained by moving, then a re­
moval might be foolish.

One thing that you have to consider 
in changing is whether or not some 
other dealer would he ready to drop in­
to your old stand with the goods and 
capital to take your old trade right up 
before it had time to get accustomed to 
the change. This, of course, might he 
remedied by holding the lease to the 
property vacated long enough to prevent 
it. You could sub-lei to save loss, thus 
making sure of a desirable successor in 
the old store.

There can be no hard and fast rule 
that will hold in all cases about the 
location question. Every merchant must 
decide for himself, though certain gener­
al principles always hold good. A drug 
store has other things to consider than 
those that a dry goods and grocery 
store would have to take into account. 
A market must look out for still other 
points and might succeed where nothing 
else would pay at all. Every class of 
trade requires for success conditions a 
trifle different from every other class.

For a general sort of store, though, a 
store that carries a large stock of dry 
goods and some other lines, a store that 
might fairly he called a big store, one 
that aspires to be a department store, 
there are certain considerations that 
cover about all cases.

The Two Sides.
In every town one side of the main 

shopping street is much more traveled 
than the other and does much more busi­
ness. There are always successful stores 
on the wrong side of the street, stores 
that have made a success in spite of 
their situation, but there is no store but 
that could have been far, far more suc­
cessful across the road.

That means that if you could have 
succeeded better across the street ten 
years ago or some other time, you could 
also succeed better to-day. Why not go

across ? No opening ? Get busy and 
find out. In some cases there would not 
be what you would be willing to take, 
perhaps, but you might be surprised to 
know what could be had if you inquired 
a little on the quiet.

If you can’t rent, why not BUY ? 
Talk in bigger figures of bigger things 
than you’ve been talking. The man who 
talks right off about large figures if he 
does it reservedly can put up more of a 
front and make more of an impression 
than he thinks, without becoming a 
braggart.

If you know of a store that you want, 
and if you think that it might be had 
for what you could raise, get your 
hands on the money and go to the own­
er for a proposition. Be ready for him 
if he makes an offer that you can take, 
nihtl don’t give him a chance to back 
down or to raise his figures because he 
thinks he has a buyer.

There’s no use talking, it is worth a 
good deal more money to be in the right 
location than to fight against a handi­
cap, and you can’t get any profits out 
of your arguments in favor of the off 
side of the street. It’s all right to 
stand up for what is, but that needn’t 
keep you from trying to improve condi­
tions.

You are doubtless in business to stay. 
You have plans for getting more trade 
next year than you got this year. If 
vou can’t improve your location fo-dav, 
look ahead. Keep your eyes open and be 
ready for the chance that some day in 
the future is to put your store where 
everybody in town will have to go past 
it all the time, instead of having to be 
dragged across by main force. Suppose 
you are successful in getting people to 
come across the street and have a look 
at you ? Wouldn’t more of them look if 
you were on the other side yourself ?

Of course the man with no more 
money than will just keep his business 
going is not in a position to take ad­
vantage of anything. He has to cut all 
the corners, and it is a long shot if he 
keeps from going to the wall. We can­
not expect such a man to follow very 
closely any line of conduct laid out for 
a success. If the man is the success 
sort, he will be ahead of the game be­
fore he has been at it so very long. If 
he isn’t, he is not to be considered.

In the Centre.
It may as well be admitted, then, that 

in locating a store that aims to be a 
BIG store, it ought to be on the big 
side of the street. You may succeed 
over the way, but you’ll succeed better 
and quicker on the popular side. In 
choosing a location for opening a store, 
aim for the centre spot and get as near 
it as possible. Always shoot for the 
bull’s-eye in whatever you are doing. If 
you are already in business on the small 
side get over on the big side as soon as 
you can. You will lose little by the 
change and the loss will be all at first 
and will be paid back to you many fold 
with very little delay.

Just think of this. Suppose there are 
people who would rather you had stayed 
where you were ; if there is no store
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there after you move fhey have got to 
follow you or go to the other fellow 
whose location may not be as good as 
your new one. Admit that some other 
man starts a store like yours, right 
where you move out, aren't you going to 
drop right in among somebody else’s 
customers and aren't they going to help 
you replace the particularly finicky few 
who are bound to do business back in 
that onê location or not at all ? The 
man who drops into your old stand has 
on his hands the same old up-hill fight 
that you’ve just got rid of.

If there were no exceptions, there 
would be no rules, and every merchant 
knows well enough whether his case is 
an exception to this rule, but that does 
not do away with the rule that there is 
more business to be had on the busy 
side of the street than on the quiet 
side.

No outside authority can decide what 
the best locations are in the town of any 
merchant, except in a very general way. 
You know what effect the situation of 
the railroad station or the post office or 
the car lines has upon location. Figure 
all these things out carefully and unless 
you are in the best place you can get, 
plan for a removal at the earliest op­
portunity.—Selected.

A SLAUGHTER SALE CIRCULAR.
Isaac Kaiser, who has a general store 

at Woodbridge, Ont., believes that when 
a merchant is going to have a slaughter 
sale he should have a good one.

So from August 23 till September 1 
Mr. Kaiser used the price hatchet on 
$3,000 worth of general merchandise. A 
large circular was issued and with this 
circular this department has principally 
to deal.

The circular is well gotten up, con­
sidering its function. There is not too 
much matter. Despite a smattering of 
sensationalism the sentences are clear- 
cut and unswervingly to the point.

The detailed list of goods is strongly 
presented and could not help being read 
if the circular itself was read.

It is just on this point of size that 
Mr. Kaiser might look, for improvement. 
As the back of the circular is a dead 
waste the same amount of paper could 
be shaped into booklet form — say, on 
eight pages. The different departments 
of the store could get a hearing on the 
different pages and any other space could 
be used for an exposition of the sale.

The big circular may appeal quickly in 
some cases, but thrown into a door 
with the printed matter on the inside 
fold it is apt to be regarded as a stray 
sheet of plain white paper, quite handy 
for that black article that stands on 
four legs in the kitchen.

USE OF ADVERTISING SPACE.
It is a fatal mistake for a storekeeper 

(to be niggardly in the use of advertising 
space. An advertiser should always be 
fairly liberal, though never wasteful, for 
waste of space, since it costs money, is 
the same as waste of actual money. The 
retailer is the best judge of the proper 
amount of space for him to use. He 
knows best the limitations of his busi­
ness, whether his general public are gen-

(Concluded on page 62.)
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GOOD STOREKEEPING
When you hand out Royal Baking 

Powder to a customer

You know that customer will be 
satisfied with his or her purchase;

You know that your reputation for 
selling reliable goods is maintained; and

You know that customer will come 
again to buy Royal Baking Powder 
and make other purchases.

It is good storekeeping to sell only 
goods which you know to be reliable 
and to keep only such goods on your 
shelves.

ROYAL BAKING POWDER CO., NEW YORK.

L

I
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BISCUITS AND CONFECTIONERY The Canadian Groce;

Chas. Southwell & Co., at their 
Great Factory in England are 
Turning out High Grade Jams
and Marmalades.

Don’t you want some of them ?

Don’t you want to be rated as an up-to-date 
grocer ?

Southwell’s Jams 
and Marmalades
are infinitely better than the “next best.” 
Coming from good old England they know 
nothing about quality variation.

FRANK MAGOR éc CO.
Canadian Agents, MONTREAL

CANADA:
N* better

Ce.nlry

■on1*:
Ne better 

Cbeeelete

Your Chocolate Trade
will always be profitable 
if you supply them with

MOTT’S
CHOCOLATE

The brands to order are
“DIAMOND” and 
“ ELITE”

FOK SALE. BY ALL JOBBERS

John P. Mott (EL Co.
HALIFAX, N.S.

■1LLINO ▲OINTS :
1. ▲. TAYLOR R. I. MOW DOB JOS. X H DALIT 
Nentiu Tea. are Wunni

60

We bog to advlao the Qrooora of the j 
Dominion that wo are making 

the finest

Milk Chocolate
■ 3

produced In the world, and are using 
pure Canadian Milk.

Cowan’s Cocoa
(Maple Leaf Label)

Absolutely Pure.

THE COWAN CO., Limited
TORONTO

A UNE THAT WILL PLEASE YOUR CUSTOMERS

‘▲-vit zer Id rid

NESTLES
CHOCOLATE

N i c best 
Créait

LAMOMT, CORLISS & CO.,
«7 COMMON ST., MONTREAL

CRITICAL SHOPPERS
prefer

Sheriff's Extracts
It is waste time offering them 

anything but Shirriffs.
Manufactured by

IMPERIAL EXTRACT CO.
TORONTO
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BISCUITS AND CONFECTIONERY
Travelers out with Christmas Goods— Some Very Attractive Lines—The Im­

portance of Proper Display for a Confectionery Department.

Confectionery travelers are packing 
trunks with Christmas goods. The 

. t cities are mostly in the way of new 
v cover designs. One oddity is a coyer 
the form of a framed picture, which 

ay he used as a handsome wall deem a- 
n.,11. Another is an adaptation of Un­
interesting brass [date motto. I he 
tl.ln brass plate bearing the motto or 
v ise i" decorative black tyi>e is nailed 
! , the li<l of the candy box. Some of 
i|„. baskets sent cut, satin lined ladies’ 
V,. ,,-k baskets for instance, are very ex-
i.ciisive. .

Week after week in this eolunui the 
ii-ijortanee of display has been urged 

the basis of a prolitable confeetiou- 
cy tiade for the grocer. The manager 

Stewart & Co., Toronto, who make a 
specialty of manufacturing high-grade 
cniifeclionery, in conversation with a rc- 
I icsentative of The (irocer, took exactly 
lin- same view. A display, not necessar- 
il\ large, of Hue confectionery, in a nmd- 
ci n silent salesman will sell a pound of 
eli.n olates or bon bons to many custom­
ers who otherwise would not have 
I bought of them. Not only that, but such 
a display educates the people where to go 
I'm good candies when they want them. 
The higher grades of confectionery car­
ry a good profit for the retailer and a 
-n,all up-to-date show ease for a ■con­
fectionery department would soon pay 
for itself.

SELL CANDY.
t hese are the days when the retailer 

ii.i.-t put forth his best efforts to make 
money on as many tilings as possible. 
These are the fat years. The people 
liau. money . and with material pros- 
p. l ily they are in a generous mood.

I’nsh the things that bring protits.
i here is good money in eandy, if 

li.milled with care and with attractive 
di plays. The stock should, of course, 
1. Kept under glass and should not be 
I-emitted to become untidy.

hen it comes to a matter of liberal 
mg, eandy moves as freely as many 

I, -.'hold commodities. Chocolates 
I. • e proved their right to be considered 
a a leader in sweets, therefore sell 
'ii rotates.

he retailer who does not make 
' icy through selling eandy is negelect- 
i an opportunity. The suggestion to 
- I candy is a good one. Try it.—Kx.

A CONFECTIONERY WINDOW.
■ ;ie pretty effects that can be obtain- 

vith the use of bob-lions and other 
1 eetionery in window dressing are 

.■mus and , varied, nothing else in 
1 store can compare with them in at-
I liveness, and nothing else can be
II uigecl so indicative of what you 
v . ill wish the general tenor of the 
s' re to he.

1 is said that clothes do not make 
11 mari; that may be, but they cer­

tainly have their place in forming the 
first impression. So the dressing of 
the window goes far to give an impres­
sion of what may be found behind that 
window.

It is not necessary, and perhaps nut 
advisable where one's window space is 
limited, to give it all up to the display 
of confectionery, but at least a part ot 
the window van be profitably appropri­
ated fur this purpose. The use of fancy 
baskets is one of the prettiest and 
latest ways of exhibiting sweets. These 
baskets should be shallow and net too 
large. They may be square, round, 
heart shape, or, in fact, any shape the 
dealer chooses, and the more attractive 
they are of themselves the greater will 
be their value in bringing out the 
beauty of the display. A layer of col­
ored paper shavings is first placed in 
the baskets, and on top of this are laid 
the bon-bons in symmetrical rows. The 
advantages of these shallow baskets are 
two-fold. On account of only one layer 
being used, a small amount makes quite 
an elaborate display; and for the same 
reason the contents of the basket may 
be easily changed from time to time 
without fear of any under ones being 
marked by pressure.

The deck of the windows should be 
raised, say six or eight inches for an 
exhibit of this kind in order to take 
away the appearance of any flatness 
which might result from the use of the 
shallow baskets.

If only part of the window is used for 
this display, it had better be placed on 
an elevation in the centre, and sur­
rounded by the other things that are to 
be shown, which, of course, must be 
something which will be in harmony 
with the confectionery—say, nice, clean 
looking fruit, either domestic or im­
ported.—Kx.

CORNER IN COCOA.

Operations Said to be in Progress to that 
End.

A news despatch from Mexico City 
says that dealers in Mexican cocoa 
have bought up all the available supply 
ot the product in that country and have 
advanced the price 25 per cent, in the 
last few days. It is reported that these 
dealers are working in conjunction with 
a New York City commission linn, 
which is seeking to control the world’s 
supply of cocoa

The consumption of cocoa and choco­
late has more than doubled in the Unit- 
ed States in five years. Less than 
eight years ago the Cnited States held 
only fifth place as a manufacturer of 
cocoa and chocolate, Kngland, Ger­
many, Holland and France taking prece­
dence in about the order named. To­
day the United States holds first place, 
both as manufacturers and consumers 
of cocoa and chocolate, by a comfort­
able margin, and manufacturers can 
scarcely keep up with orders. In 19115 
the United States consumed nearly four 
hundred and sixty thousand bags of 
cocoa, or about one-third of the world’s 

entire crop.
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Luck is Nothing 
but Enterprise

An Eastern
Grocer saw Chap. 1
Summer
coming and with it biscuit oppor­
tunity.

He advertised 
Chap. 2 in his local

paper that
every camper who bought a tin of

, PERFECTION

V MOONEY BISCUIT A CANDY C: 
STRATFORD CANADA

at his store, would be presented 
with a number of wooden plates for 
camp use.
The
Eastern Chap. 3
Grocer
in 1 week’s time sold 5 cases of 
"Perfections.”

THE Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, Conade.

DIAMOND
Brand

MAPLE SYRUP
has that delicate flavor of New Sep 
Syrup direct from the bush. Try it

ALL JOBBBHB

Sugar* Limited, Montreal
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HOTEL DIRECTORY

WINDSOR HOTEL
HAMILTON, BERMUDA

This house is pleasantly and conveniently lo* 
cated on the East side of Queen Street. The 
rooms are bright and cheerful. Every attention 
paid to guests. Billiards and Pool. Hot and 
cold water baths. A. McNicol, Prop.

TOWER HOTEL%orgeErtown

BRITISH GUIANA.
This first-class hotel is most conveniently situ­

ated in the coolest and healthiest part of the 
city. Five minutes from railway station and 
steamer stallings, and near to all principal public 
buildings. Cool and lofty bedrooms. Spacious 
Dining and Ladies' Rooms. Billiard Room.

Electric light throughout.

WOODSIDE BOARDING 
HOUSE

Comer of Main and Lamaha Streets 
GEORGETOWN, DEM ERA RA.

Cool and airy Bedrooms. Excellent Cuisine 
Attendance qualified. Terms moderate. Elec­
tric Car Loop at gate of premises. Patronage 
Solicited. Manageress, E. Cottam.

VICTORIA LODGE
HAMILTON. BERMUDA

Mrs. J. F. SMITH Proprietress.

Opposite Victoria Park and Cedar Ave. 
Private Hoard $12 to $14 per week.

Open Nov. 1 Closes in May.

WINTER RESORT
Queens Park Hotel

Pokt of Spain, Trinidao, B.W.I. 
JOHN MeEWEN, Manager. For Bates, etc 

apply Trinidad Shipping and Trading Co., 
29 Broadway, New York.

THE GRAND UNION
The most popular hotel in 

OTTAWA, Ont. James K. Paisley, Prop.

DOMINION HOUSE
W. H. DURHAM. Proprietor

RENFREW, - - ONTARIO

The most popular Hotel in the Ottawa Valley.

MONTREAL TORONTO

EFFECTIVE ADVERTISING.
(Continued from page 58.)

erously responsive to his announcements 
or only fairly so, and whether he can 
afford to spend more than a certain per­
centage of his receipts or .profits in ad­
vertising. The retailer knows all these 
i liiiigs better than any outsider can pos­
sibly know them, but for the store­
keeper who doesn’t give as close atten­
tion to the details of advertising as 
perhaps he ought to, a few suggestions 
from one who has devoted years to 
studying store publicity will not come 
amiss :

Never try to advertise groceries in an

— t- tu

s

LEGAL CARDS
ATWATER. DUCLOS k CHAUVIN 

Advocates, Montreal
Albert W. Atwater, K.C., Consulting Counsel 

for City of Montreal. Chas. A. Duclos. Henry 
N. Chauvin.

WM A McLEAN
Barrister, Solicitor, Etc.

Head Office. Guelph, McLean's Block. 
Branch Office, Acton. Town Hall. 

Corporation, Solicitor, Etc.

ROBINSON k GREEN 
Barristers, Solicitors, Etc.

John A. Robinson, John R. Green, Solicitors for 
the Imperial Bank of Canada, the Southern 
Loan k Savings Go., St. Thomas, Ont.

ACCOUNTANTS AND AUDITORS

Do You Want to Buy
A BOILER, ENGINE 
OR MACHINERY ?

If you are a subscriber of 
Canadian Grocer, you can 
insert a notice free in

CANADIAN MACHINERY

JENKINS k HARDY 
Assignees, Chartered Accountants, Estate and 
Fire Insurance Agents, 154 Toronto St., Toronto. 

465 Temple Building, Montreal.

inch space—unless in such favorable ai 
valuable position as at the top or in tl 
middle of a column of pure news matti 
on a news page.

Don’t use four inches when three c;. 
reasonably be expected to produce ju 
as good results. That extra inch worn 
represent just so much loss.

When you use “readers”—little hey 
less paragraphs scattered through II, 
paper—use them liberally, and have thei.. 
short, crisp, direct.

It is usually inadvisable to use fu , 
newspaper pages. In most instances, 
half page will be fully as effective, t 
pecially if the other half he live readii 
matter. No use paying for a great h 
page for nothing, you know.

The same way, don’t use a half p,, 
when a quarter will answer the purpo- 
Cut out some of the “wind” in the : 
and it will be found that » quarter-pa-,- 
will do well enough.

In display advertising don’t use su, i, 
space that the ad. will be lost, burinl 
among a lot of bigger ones, unless De­
position given it is especially favoralil.

In conclusion, never insert an advn 
tisement without first giving careful 
thought to the amount of space it is in 
occupy. Don’t be wasteful and don’t In- 
niggardly to your own disadvantage 
Use your head in judging for yourself 
how much space the occasion or i la- 
goods advertised call for. Rememli, i 
that newspaper space costs money, ami 
that you must get returns to a cerium 
amount, and that, falling short of it, 
your expenditure for advertising is a 
loss.—Trade. A. A. II

ATTEMPTED CORNER FAILED.
A Pennsgrove, N. J., despatch say-: 

A company was organized at this place 
by Walter M. Stanlvi to buy and true 
port tomatoes from j oints along il, • 
llelawaie River to Baltimore. Wharf­
age was rented, with the object ol a 
monopoly. At the time contracts were 
made with the farmers at 15 cenl- a 
basket. There seemed to be misinamiL'i'- 
ment early in July, when there wa- a 
glut and thousands of baskets rolled I»-- 

• fore they left the farmers, or be line 
they reaelied Baltimore. At one lime 
25,000 baskets were awaiting transpor­
tation.

The attempt to monopolize I lu- 
wharves resulted in the building of oilier 
wharves, and many of these have i->t 
)>een used because of the lack of try -- 
portât ion facilities. Late tomatoes arc 
now coming in; and what the next i n 
weeks will bring forth is a question. The 
demand at present is not great.

A car of 723 melons, averaging 51 
lbs., was shipped from Ouktown, 1 
reei ntly. It bought $216 at iiueth,

1

Keep Posted on Suga<*
Having been identified with Sugar for the past thirty years, and being in constant touch will »" 

sections of this country and foreign markets, we are in the best possible position to keep you poste, Ly 
mail and wire of any actual or contemplated changes and general gossip of the markets. Some of 'hr 
largest concerns are subscribers, and we should like to place our proposition before you. For fuiu-er 
information write

SMITH ft SCHNIPPER, No. 3ft Front Street, NEW YORK.
62



U

THE CANADIAN GROCER

FREIGHTS AND CHARTERS
Business Normal—Provision Shipments not Heavy—Larger Shipments of Fruit 

—Grain is Moving—Water in Montreal Harbor Still Low.
Business in shipping circles during the 

past week has been normal. Butter is 
moving out very well, but shipments 
have not been so large recently owing to 
the high prices demanded. Inquiry from 
the other side shows that while more or 
less butter is needed, yet importers do 
not feel like paying what is in their 
opinion too much, and the consequence 
is they are buying only what they must 
have at once.

Cheese has been on a little better foot­
ing than butter and the number of boxes

45 HIGHEST AWARDS "
In Europe and America

Walter Baker & Go., Ltd.
The Oldest end 

Largest fienulacturers el

PURE, HIGH GRADE
COCOAS

AND

CHOCOLATES
No Chemicals are used in their 

_ manufacture. 
iWpSm Their Breakfast Cocoa is abso 
U. ». raw US. lately pure, delicious, nutritious, and 

costs less than one cent a cup.
1 heir Premium No i Chocolate, put up in Blue 

Wrappers end Yellow Labels is the best plain 
chocolate in the market for family use.

Their Qerraaia Sweet Chocolate is good to eat 
and good to drink. It is palatable, nutritious and health- 
lui; a great favorite with children.

Buyers should ask lor and make sure that they get the 
genuine goods. The above trade mark is on every

Walter Baker & Co., Ltd.
Batabllahed 1780.

Dorchester, Mass.
■ranch House, M It. Peter it., Montreal, Can.

SPRAGUE
CANNING MACHINERY CO

CHICAGO, ILL., U.S.A.

Money Getters
Peanut, Popcorn and Com­
bination Machines. Great 
variety on easy terms 
Catalog free.

KIN6ERY MFQ. CO. 
106 E. Pearl St., Cincinnati

sent out of the country lately has been 
large. Despite the record prices now 
ruling general demand has been good.

Meats are not very strong in an ex­
port way, local shipments being few in 
number. Such cargoes as have included 
meats, however, have had good sized 
bookings.

A noticeable line in the export trade 
lately has been Iruit. Outgoing boats 
during the past couple ot weeks have 
nearly all of them taken more or less 
in this line. Plums and pears with a 
few barrels ot apples are chiefly export­
ed. Apples have not yet begun to go 
out in anything like quantities.

Some very good shipments of grain 
have left port recently. Wheat and oats, 
with some corn, are the principal lines 
going out, chiefly to England and Scot­
land. Flour has not been very brisk in 
an export way, but is picking up a lit­
tle.

Hay shipments have not been large. 
Very little is offering in the country 
even for local buyers, and, of necessity, 
export business has not been good.

The water in the harbor has not drop­
ped up to the time of writing lower than 
the level last week end. Still, with the 
water at its present,level it is not pos­
sible to load boats as much as shippers 
would wish, owing to the restriction en­
forced by the port warden.

Hates this week show no change.
The Nord Auierika, of the Hamburg- 

American line, reached port September 
7, with a cargo from Hamburg.

The Mount Royal, Ç.P.H. line, cleared 
for London and Antwerp with a general 
cargo on September 8.

Among other boats leaving on that 
date were the Manchester Trader, with 
a general cargo for Manchester, Dévoua 
for London, Montfort for Bristol, and 
Kensington for Liverpool.

STORM NEEDED.
C. W. Turner, general manager of the 

Booth Vo., Duluth, speaking to the Hurt 
Arthur Chronicle recently about the tisli 
situation, said that never in his experi­
ence had lie witnessed such a scarcity of 
dish all over the great lakes. “That 
light catches prevail not only on Lake 
Superior,” he said, “but they are pre­
valent on the whole chain of lakes. I 
think, however, if a storm or two were 
to shake up the lakes, there would be 
some good fishing. This Summer the 
weather has been so hot that the fish 
have not been running, and they have 
been lying in the deeper water. They 
should commence to run again shortly, 
and then I think the fishing will be 
good.”

Cultivate your Biscuit trade by ordering
McLAUCHLAN’S

Cream Soda Biscuits
MoLAUOHLAN â IONS 00. Limited, Manufeoturere, OVIN 00IINB, Canada.

M

Why do you buy imported

Orange 
Marmalade 

or Jams
when you can buy

UPTON’S
just as good, if not better, 
than most of the imported. 
UPTON is the old reliable 
and the oldest established 
Marmalade maker in Canada.

YOUR CUSTOMER

STRENGTH and PURITY
bare alwaya been 1U leading qualifie* aha will 
applaud your recommendation of a good article.

Canadian Agents :
O. B- Colson a Son, Montreal 
DMaasonkCa,
A. P. Tippet 4 On., “

J. « 6. COX,
ltd.

florgfe MMa, 
EDINBURGH

May uot know 
that
COX’S 
GELATINE

hat been on 
the market for 
alzty year*.

If you tell 
bar tnla, ai 
add that

«I



TOBACCOS AND CIGARS The Canadian Grocer

PEBBLE and PHARAOH Cigars are Business-lncreasers
—Make No Mistake About That

Pebble and Pharaoh cigars have pretty much cleaned up 
the 5c. and 10c. trade.

The reason for this is “ 5c.” cigars, as good as the Pebble, 
sell for 10c. ; “ 10c.” cigars, as good as Pharaoh, sell at 3 for 50c.

You must come down to a Pebble and Pharaoh discus­
sion if you intend to be a “go-ahead” grocer.

The “500” offer is a good thing 
to discuss just now

J. BRUCE PAYNE,Limited, GRANBY, QUEBEC
CANADA

He was a man who progressed.
He Knew the value of timeliness.
He saw that man and tobacco were close 

friends.
He saw tbat T. & B. was destined to be in 

the van of the Tobacco army.
He Knew that if other grocers could retail 

T. & B. that he also could.
He did sell this T. & B. and he did reap a 

revenue.

THE CEO. E. TUCKETT & SON CO., LIMITED
HAMILTON, CANADA
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TOBACCO AND CIGARS
Keep’ng CLais Dairp—A New Device foi Busine:b Men—Effect of the Cuban 

Rel cUion on the Tobacco Trade.

VV. II. Steele & 27 Melinda
street, Toronto, have adopted a device 
to catch a good kind of cigar trade in 
the business district that might be 
adopted by many grocers to improve 
their trade. Near the door he has 24 
drawers, each with its own Vale lock. 
V man buys a box of cigars. It is 
placed in the box, he is handed the key, 
ind thereafter the box is at his sole 
disposal. He drops in and gets a cigar 
when he pleases.

The grocer who gives some attention 
to his tobacco department and has a 
nodcrn showcase for its display, should 
see that it is kept moist enough for th - 
I roper preservation of the cigars in the 
best condition. A simple device for this 
is a perforated cylinder of tin filled 
with asbestos. The asbestos is kept, 
saturated with water. These can be 
secured at a very small cost.

TIIE CUBAN REBELLION.
IT < Tobttcc i 'nurnitl

The possible effects of the disorder in 
I lie Island of Cuba on the Havana to 
baceo trade is a question that is agi 
luting the minds of importers, and 
while some are inclined to think that 
nothing serious is involved, others, in­
cluding several of those who are most 
familiar with Cuban conditions, con 
sider the situation as highly perilous.

Ii> such it is stated that the Govern 
ment may have a long and arduous task 
in putting down the revolution, even if 
they ultimately succeed in doing so, and 
it is possible that it may be many 
months before order is restored. The 
standing army available consists of a 
mere handful of men, some thousand or 
so rurales, not a'l of whom by any 
means are to be relied on. On the 
other hand dissatisfaction with the 
Government is widespread and has been 
deep-seated for some time, so that it 
may well be that if properly led, the 
revolutionists may be too powerful for 
the Government to subdue. Should such 
lie the ease, the struggle will be a pro­
longed one, and the tobacco growing in 
lust rv must necessarily suffer.

As matters stand the disorder is most 
icutc in the Vuelta Aba jo and I’artido 
-eetions, though there is also trouble on 
i smaller scale in the Kemedios dis- 
riet. The planting of the new Vuelta 
md I’artido crops is due in about a 
veek or so, and should the disorder con 
mue, say till November 1, it is to he 
cared that planting operations may be 
lindered if not entirely stopped. Apart 
rom the effect on the farm hands, some 
I whom would doubtless take part in 
lie uprising, capitalists and merchants 
ould undoubtedly fear to invest their 

uoney in a country subjected to the 
ceils of warfare; and without financial 
id few of the farmers, who are mostly 
ithout means of their own, would be 

ble to stand the expense of planting 
aerations; should such be the ease, it 
ould he difficult to overestimate the 
'avity of the consequences for the leaf 
cade. The present supply of tobacco 
ill be barely adequate to carry the 

cade over till the next crop comes on

the market, and should th ‘ latter be 
eliminated an unprecedented famine 
must prevail, and prices already abnor­
mal soar to prohibitory ligures.

As far as Kemedios tobacco is con 
ccrned, the outlook is not quite so seri­
ous as while the planting in the Vuelta 
and I’artidos districts must take place 
within a short time, that in the Reme- 
dios section can be deferred to a later 
date.

As for the year's packings, they can 
be but little affected, for while consid­
erable packing of Kemedios is yet to be 
done, there is but little disorder in that 
section as yet, and the Vuelta and I’ar­
tido packing is almost completed. None 
the less should the revolution be pro 
longed and the Vuelta and Partidos 
planting he prevented, in view of the 
prospective shortage, prices on present 
holdings must necessarily begin to ad­
vance straightway.

FATHER OF SUMATRA LEAF.
Mynheer .1. Nienhuys, the father of 

the Sumatra tobacco, celebrated recent 
ly his 7llth birthday. It is about 3!) 
years since Mynheer Nienhuys succeeded 
in demonstrating the possibility of rais­
ing an exceptional leaf on the Island of 
Sumatra, and about 17 years when the 
first crop of .'1,1)22 bales sold for i 50,000 
guilders. Last year's crop was 230,0011 
bales and sold for approximately twen 
ty-six millions ! And its limit has not 
yet been reached bv nnv means.

Frank Siddal. foreman at the An j 
drew Wilson cigar factory. Toronto and 
an active member of the labor circles, 
died recently in the Toronto General ! 
Hospital of typhoid fever.

SWEET
CAPORAL

CIbarettES
STANDARD

OFTHB

WORLD
Sold fey all leading Wheleeale Mouses.

CLAY PIPES
The best in the world are made by

McDOUGALL
Insist upon this make

D. McDOUGALL & C0„

IT PA YS TO INVESTIGATE
It pays to buy Pipes, Tobaccos and 

Smokers’ Sundries from
JOS COTE

Importer of Pipes, Havana Cigars, 
Wholesale Tobacconist

186-188 St. Raul St.
QUEBEC

Don't orgvt that this lirm is the leader tor 
Leaf Tobacco in Canada.

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

IVs e Trade Bringer.

-
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'LASSES

“WELL, I GUESS”—
Means loss and failure in these days of swift business, 
good service and close profits.

You ought to know, not guess. Improving all the 
time ? Some day you’ll get an

“ENTERPRISE”

Self-Priming and Measuring Pump
WITH NEW TOTAL REGISTERING DEVICE

Why not order it to-day ? Pumps cost $6.00 ; auger 
costs 75 cents. Measures accurately and shows when the 
supply is running low.

Another Indispensable, to largely increase sales of 
dried beef, the “ENTERPRISE” SMOKED BEEF
SHAVER, Rotary or Pendulum. Write for prices and 
our catalogue of Enterprise Hardware Specialties.

The Enterprise Mfg. Co. of Pa., Phiia., u s a.

-----------------------------------------------------------------------------------------------------'

COLES Electrically Driven 
^ Coffee Mills.

GRANULATOR. PULVERIZER.
Single and DoubleGrinder

Pulverizing and Granulating
Every Coles Coffee Mill has a 

Breaker that breaks the Coffee be- 
fere it enters the grinders, thus 
reducing wear of grinders and sav­
ing current.

Our Grinders Wear Longest

No. 65

Height, 29 in.
Length, 33 in.

Width, 23 in. 
Weight, 275 lbs.

Grinding Capacity.
Granulating 2 lbs. per 

minute.
Pulverizing: % lb. per 

minute.
Capacity ot Iron Hop­

pers, 5 lbs. of Coffee.

We make 25 other styles 
and sizes of Grocers’ 
Counter Mills, Floor 
Mills and Electric Mills. 
For Prices, Terms and 
Discounts, address

COLES MANUFACTURING CO.
Has. 1615-1635 Hortii 23rJ SI. PHILADELPHIA, PENN., L.6.A.

Agents :
Todhunter, Mitchell & Co., Toronto. Forbes Bros., Montreal.
Dearborn & Co., St. John, N.B. Gorman Eckert & Co., London, Ont.

Busy, Busy, Busy
Cans are rushing.

Get your supplies in—Don’t 
wait until the last moment

We are running full capacity 
and are anxious that you get 
your orders in early. Don’t 
delay. We want to satisfy 
you.

Order Now!

Acme Can Works
MONTREAL
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TOLEDO COMPUTING SCALES
Automatic but Springless,
The "Toledo" is a money saver because it posi­

tively stops the giving of overweight. • —»
A time savet because it is Automatic.
A labor saver because there are no weights tdift, no 

poises to slide, or prices to set.
A trade brtnger because it indicates to the customer 

in plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

A a l/ryip The original and only Genuine 
11A K r Y \ Preparation for Cleaning Cut-
VflllUl V M. end u. Canisters

•WELLINGTON'
KNIFE POLISH

JOHN OAKEY A SOHS.Umit.it
Manufacturers of

Emery, Bleok Lead, Emery, Glass and 
Flint Cloths and Papers, etc.

Willn Ml, Mm, bilan!
Agent:

JOHN FORNAN, - 6*4 Craig Street
MONTREAL.

ON THE LOOK-OUT
The merchant who Is truly progressive gives every 
worthy article a hearing. On that ground you 
should secure a sample of our

Special Duplicating 
Counter Check Book

and see If it is not better than the present book you 
use. Features : White leaves for originals ; pink 
for duplicates, or vice versa.

All Styles Sales Books Made '

The Carter-Crume Company,
LIMITED

TORONTO and MONTREAL

-*#£5;

ELECTRIC POWER COFFEE MILLS

FiSnCR CUT 
No. 107

This small cut illustrates another 
of the designs we make.

Fitted with ti-H.P. Motor fur­
nished for direct or alternating 
current and with metal or nickel 
hopper.

Granulates 2 pounds and pulver- 
zes Vt pound per minute.

Makes neat, attractive store fix­
ture. Saves time and labor— 
increases profits.

Write for Catalog and prices

THE A. 0. FISHER CO., LIMITED, - TORONTO

S. F. BOWSER & CO., Inc.,
! 530 FRONT ST. W-, - . TORONTO, ONT.

!I
l
i

\
l

One lost customer 
may easily mean 
the loss of suffi­
cient profit to buy 
two Bowser Tanks.

Cut No. 35. Cellar Outfit tor two kinds of oil.

The Bowser keeps trade—it’s clean, the measurement is accurate and the 
service is rapid.

SEND FOR CATALOGUE

Don’t Drive Away Trade
You cannot handle oil in the ordinary 

tin tank and please your trade. They 
don’t like to carry that dripping can—the 
next time they will buy of your competi­
tor who has a Bowser Tank, and you have 
lost a customer.

Cultivating Weeds
wouldn't be considered 
very profitable by the 
farmers, yet thousands 
of merchants are culti­
vating the weeds of 
business by continuing 
theOld Style Pass book 
—errors every day 
Forgotten c h a r g es. 
Hundreds of 1 i 11 le 
things make a big ag­
gregate amount. 
Adopt the modern Al­
lison Coupon System 
and throw away your 
time wasting devices 
Look here—

IF A MAN WANTS CREDIT
for |10, give him a tlu Allinou Coupon Book, charge 
him with $10. end there you ere No trouble el ell 
11 he buys e plug of tobacco for ten cent». Juil tear 
off a teo-cent coupon—that’» all. And so on for all 
hl« purchases up to limit of the book NO PASS 
BOOK. NO WRITING. NO TIME LOST. NO 
KICKING. There are other Coupon Book», of course, 
but why not have the best? Let us send you a 
free sample.

For Sale in Canada by

THE ÏBV, SLAIN CO., limited, TORONTO.
C. 0. BEAUCHEMIM A FILS, N0NTREAI.
WN. T S10ANE, WINNIPEG, NAN.

ALLISON COUPON CO.,
Manufacturers 

Indianapolis, Indiana.

Persons addressing advertisers will 
kindly mention having seen their adver- 
tisement in The Canadian Grocer.
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WHEN BUYING CURRANTS
tell the traveler that you must have fruit packed by

W. MEYER (EL CO.
Patras and Hamburg'.

You can experiment with other brands, but Meyer & Go’s, are the only 
ones you can be sure of year in and year out. A fancy or fictitious name 
does not enhance the quality of currants one iota, but the napie li Meyer” 
on the case is a strict guarantee that the contents are sound, true to name 
and the best quality of its growth obtainable.

Vou can get MEYER’S currants if you insist.

WE ARE ALSO AGENTS FOR

Julian Montfort - Gata - Valencia Raisins
Edouard Giudici - Smyrna - Figs and Sultanas
Guggenhime & Co. - San Francisco - California Fruits

We get the latest market information by wire daily, the wholesale 
trade are respectfully invited to telegraph, at our expense, for quotations.

MacLaren Imperial Cheese Co.
LIMITED

AGENCY DEPARTMENT

Head Office, - - TORONTO
68
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

Sept. 13, 1806.

Bakleg Powder.
Cook’s Friend-
Size 1, in 1 end 4 do*, boxes........

" 10, in 4 dox. boxes..................
•' 1, in 6 " ...................
"18, in 6 " ..................
" S, in 4 " ..................

Pound tins, 1 do*. In oase............

W. H. GILLARD * 00. 

Diamond—
Mb. tins, 1 do*, in case........................00
1-lb. tine, S " " ......................  1 *|-lb. tine! 4 » " ......................  0 15

IMPERIAL BAKING POWDER.

4-dos.............
3-dox..............
1-dos..............
3 dos.............
1-dos...............
l-dos............... T

Per dos.
..10 86
..IB
.. 8 50 
.. I#
.. 10 SO 
.. 19 T5

Per dor.OCEAN MILLE.

Ocean Baking Powder, 1 lb., 4 dox— $0 45 
I lb., 5 dos.... 0 90 

•• " M 1 lb., 3dox.... 185
Borax, 1 lb. packages, 4 dox.. 
Cornstarch. 40 pks. in a case 
Freight paid 5 p.o.10 days.

0 40 
0 78

ROYAL BAKIWO POWDER.

8ls*.

1 Dime..................

Per Dos.

i lb........................
..................... 1 95

l lh........................
line............................................ 3 85
1 lb........................
3 lb...................... .....................  13 60
5 1b....................... ......................12 35

arrels—When packed in barrels one per 
cent, discount will be allowed.

CLEVELAND’S BAKING POWDER.

Sixes. Per Dos.
Dime..............
jib................

.......

.............
lib...............
8 lb............... .............
5 lb...............

trrels—When packed in barrels one per 
cent, discount will be allowed.

T. KINNEAR A CO.

own Brand—
0 tins, 2 dox. in case....................... $1 20
b. *• 2 " " ........................ 0 80
L * 4 *• " ........................ 0 45

Blue.
ens Oxford, per lb............................SO 1?
In 10-box lots or oase.................... 0 16

okittai Square Blue, 114b. box .... 0 17 
otitts Square Blue, 6 box lots .... 0 16
lett's Mammoth, 1 gross box........... 100
toy's "Omis," In squares, pel lb. 0 16 ^ in base, per gross 1 »

" In nenner boxes.
M wording to dse...............  0 01 • 1»

Black Lead.
Reckitt's, per box................................. $1 15
Box contains either 1 gross, 1 ox. sixe;

* gross. 2 oi. or 1 gross, 4 o*
Reckitt's Zebra paste, f-gro. boxes, $10.20 
per gross.

JAMES' DONE «LAOS LEAD.

6a sixe................................................  88 10
la else ........... ........................... 19

AMERICAN PURE FOOD COMPANY.

Borax "Queen."

40-oz. case, 4 doz........................................ 0 40
8-ox. " 4 " .....................................  U 50

Lot 7 cases, freight paid. 
Conditions—2 per cent. 10 days ; net 

30 days.

Cereals.
Wheat 08. 8-lb. pkgs., per pkg..........  0 OS

" " 7-lb. cotton bags, per bag.

MAGIC BAKING POWDER.

Oases. Sixes. Per dox 
• dos..... Bo. .... SO 40 
4 M .... 4-os,.... 010

:anada

Freight prepaid.

rib.
Oaraooas. f s, 6-lb. boxes.................... $0 42
Vanilla, I s ......................................... 0 48
“Gold Medal, sweet, is, 6-lb. boxea 0» 
Pure, unsweetened, 4’s, 6-lb. box* 0 43 
Fry's "Diamond," ia, 14-lb. box* 0 84 
Fry's "Monogram," fs, 14-lb box* 0 84

Concentrated, fa, 1 dox. In box .... 8 40
" fa. " " .... 4 50
" ! lue. w " .... I 86

Homoeopathic, i s, 14-lb. box*................
" |'s, 13 lb. box*................

Agents, C. E. Colson A Son, Montreal.

0 35
0 37

In ^ | and 1-lb. tins, ll-lb. boxes, per

PETERBORO V<1 II 
CEREAL CO.

Canada Flakes,
“ Standard " 
case, 36,15’s
..................$1 40
5-case lots. 4 30 

Canada Flakes,
" J u m b o" 

case, 24,US's
.................  4 90

Canada Flakes, 
"Jumbo” 
5-case lots. 4 80

Smaller quantities ..
BSN8DORP S COCOA

A_ F. MaoLaren, Imperial Cheese Co., 
Limited, Agents, Toronto, 

lb tins, 4* dos. to case....... per doe., $

JOHN P. MOTT A OO.'S.

R. 8. Molndoe, Agent, Torontx .
J. A. Taylor, Montreal.

Joe. E. Huxley, Winnipeg.

Chocolates and Cocoas
THE COWAN CO., LIMITED.

Perfection, fib., per doz................. $2 40
“ 1 lb.. " ................  1 30
“ 10c. size " ................ 0 90
" 5-lb. tins per lb................ 0 37

Soluble,No 1.5 and 10-lb.tins,per lb 0 20 
“ No.2 5 and 10-lb. tins," 0 18

Special quotations for cocoa in bbls.,kegs,etc.

Chocolate—
Queen's Dessert, fs and i » per lb.. ft) 40
Vanilla, is......................................... JV
Parisian 8s per lb...............................0 30

The following sweetened for household 
purposes :

Royal Navy, fsandfs, per lb..............$0 30
Diamond. “ "   0 25
Special Diamond, fs, “   0 22

" 6 s, ••   0 22
“ 8's, "   0 30

The following unsweetened :
Perfection, fs, per lb..........................

" fs " ........................  0 30
" Flat cakes, per lb.......... 0 30

Icings for cake—
Chocolate, white pink, lemon, orange, 

almond, maple aud cocoanut cream, in
-lb. pkgs., p. r doz..........................  0 9)

Chocolate, white, pink, lemon, orange 
almond, maple and cocoanut cream, in
1-lb. boxes, per doz..................... 1 75

Confections— Per dux.
Cream bars, 60 in box, per box...... 1 8 ■

“ 6 in box, per dox. boxes 2 2 >

Chocolate ginger, per lb................... 0 30
*' à lbs., per doz— 2 25

Crystalized " fs, per doz. boxes 2 25 
Vanilla chocolate wafers, No. 1, 5 lb.

boxes, per lb...................................... 0 30
Nonpareil wafers. No. 2, 5 lb. boxes,

per lb.................................................. 0 25
Milk chocolate, 36 in box, per box... 1 35

" 36 in box,perdoz. cakes 0J5

pieces in box...................... $1.25
12 bxs. In case, 4-lb. tins. .26a 

25a

G9

Diamond sweet chocolate—
6-lb. boxes. 12 bxs. in case, f lh. pkgs.. 22a 
If-IK hoi* « hoi* in case. 1 lh pegs 52 . 
6-lb. “ 18 M “ fib. " 22c.

Gold Med el • hocolate powder—
5 lh tlr s. 10 tins in care.........................36c.
10 lb. tins, 10 tins in case........................33a

Per do.. XX X X chocolate powder
5-lb tins, 10 tins in case...........................35c.
10-lb. tins, 10 tins vase....................... 25c.

TOBLERS MILK CHOCOLATE.

5a sticks, per box (40 sticks).............. 1 50
10a tablets or croquetts (20)............... 1 50
80u " ”* (30k..............  2 42

Condensed Milk
BORDEN 8 CONDENSED MILK OO.

Win. H. Dunn, Agent, Montreal A Toronto.
Cases. Doz

" Eagle " brand (4 doz.).................$6 00 $1 50
"Gold Seal " brand (4 doz )........  5 00 1 2T»
" Challenge brand (4 doz. ).........  4 0C 1(0
Evaporated cream -
"Peerlee" brand evap. cream.. 4 75 l 20

" hotel size.................  4 90 2 45

A-!

Per lb.
Elite, |s................................  $0 30
Prepared cocoa, i s to à’»....................  0 28
Mott's breakfast cocoa, fs...................  0 38

" " " i s.................... 0 35
" No. 1 chocolate, à ■....................  0 30
" Navy " fs...................  0 27
" Vanilla sticks, per grow .... 1 00 
" Diamond chocolate, fs and 6's. 0 23 
" Onfe tionery chocolate,,21c. to 0 31 
" 8wee «hocolate liquors..20c. to 0 34

WALTER BAKER A CO., LIMITED.

Per lb.
Premium No. 1 chocolate, 18-lb. box* $0 35
Vanilla chocolate, 6-lb. box*............  0 47
German sweet, 6-lb. boxes ............  0 86

Per lb.
Breakfast ooooa, i, à, 1 and 5-lb tins 0 40 
Cracked ooooa, i-lb. pkgs.. 13-lb. box* 0 33 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets. 100 bundles, tied 5 s,

Jer box ............................................... 3 00
uble chocolate (hot or cold soda)

1-lb. cans.............................................  0 42
Vanilla chocolate wafers, 48 to box,

per box.............................................. 1 56
The above quotations are f.o.b. Montreal.

WALTER M. LOWNKV CO.

CanadianBrancb.165-171 William st. Montreal

Breakfast ooooa— Per lb.
6-lb screw top cans, 10 cans in case. 36c.
11- lb. boxes, b box* in case, 1-lb. tins. 36a 
6-lb. box*, 18 box* In case, 4-lb, tins. 36a 
6-lb. box*, 18 box* In case.fib. tins. 36a 
6-lb. box*, 11 box* In case, 1-5-lb. tins. 40c.

Sweet chocolate powder—
5- lb. tins, 10 tins in case.......................  25o.
12- lb. boxes, 6 box* in case, 1-lb. tins.26c.
6- lb. box*, 13 box* In case, 4-lb. tins. .26a 
6-lb. boxes, 11 box* In case, 1-lb. tins. 38c

Premium chocolate—
6-lb. bxs., 18 bxs. In case, i-lb. pkgs. .30a 
64b. bxs., 11 bxs. In case, fib. pkgs. SOq.

6-lb. bxs., 18 bxs in case. 4-lb. pkgs. .38o 
100 3-cent pieces in box, each............ $1.25

Vanilla sweet chocolate—
100 3-oent.
64M ho.,________
6-lb. bxs. 18 bxs., in case, fib. tins..
6-lb. bxs., llbxs. In case, i-lb,

TRURO CONDENSED MILE OO., LIMITED.

"Jersey" brand evaporated cream
per case (4 dox.).......................... .. * 65

" Reindeer " brand per case (4 dox).... 5.60

Coffees.

JAMBS TURNER A OO. Per |
Meat........................................................... go 31
Damascus.................................................. q ^6
Cairo........................................................... o 10
Sirdar............................................................q 17
Old Dutch Rio......................................... o 11|

R. D. MARCEAU, Montreal Per lb
"Old Crow " Java.......................................fu *

Mocha................................  o i7|
" Ccndor" Java....... ............................ o X
Arabian, Mocha ... .............................. o 30
15 • year - old Mandheling Java and

hand-picked Mocha..................... . PM,
1-lb. farcy tins choice pure coffee, 48

tins per case......... ........................... q jq
Madam Huot's coffee, 1-lb. tins !...!!!! 0 32

" “ S-lb. Uns............. 0 63
100 lb. delivered In Ontario and Quebec.
Rio No. 1...................................................  o 16
Condor I. 40-lb. box* ..........................  45t

" IL 40-lb. box*.........................  421a
" III, 80-lb. box*...........................37 fa" IV, 80-lb. box*......................... *T

B. H. A A. R SWING S.
Per 1».

Mocha and Java coffee. In 1-lb tins, 30-
lb cas*.................................................. sa

Mocha and Java coffee, In 2-lb tins, 30-
lb CM*................................................... B

OImn.
ImperUl— Luge «lie 1»*.... per doz. #8 K

Medium size Jars .... ............. " 4 50
Small size Jan......................... * 2 40
Individual size Jars............  " l oo

Imperial holder —Large size " 18 00
Medium size ........................ " 17 00
Small else............................. " 12 00

Roquefort—Large size.........  " 1 40
Small vise .......................... w 2 4C

I
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RISING SUN
STOVE POLISH ^ STO' epoush

IN TINS

p )se of a packag 
known—you don’t have to argue

The Fall trade in stove polish has begun and you 
can’t afford to allow your slock of RISING SUN 
Stove Polish in Cakes and SUN PASTE Stove 
Polish in Tins to run low, when there is a good 
profit on these goods for you and only a suggestion 
to your customers is required to immediately dis- 

of RISING SUN or SUN PASTE in almost ev ry family that buys of you. The merits of the goods are

Don’t Have To Argue.

-it pays you to push the RISING SUN and SUN PASTE.

MORSE BROS., Props. - Canton, Mass., U.S.A.

"s CONMNSO

fcAQLE

THE GRAND EXHIBIT OF

BORDEN’S BRANDS
OF

Condensed Milk and Evaporated Cream at the Canadian 
National Exhibition. Toronto, will be carried into the homes 
of hundreds of thousands of visitors. You can have this

exhibition on your shelves. Order from your jobber or
WILLIAM H. DUNN, Montreal and Toronto,

Scott, Bathgate & Go., Winnipeg, Man.
Shallcross, Macaulay & Co., Vancouver and Victoria, B.C.

.EWO«A,t6
CreaM

PEERLESS
(ÜN8WK1TBNED)

For Sale by 
all jobbers

ORT TRADE DE PAR
Firm. Abroad Open tor Canadian Bum!no..

M IN

TMOS. BOYD At CO.,
88 Kino St., - LIVERPOOL, 

are open to receive all kinds of Canadian 
Produce. Highest references. Wide 
connections. A. B. 0., 4th and 6th ed., 
Western Union and Libber's Codes. T. A. 
"Boyd."

LONDON is the CAPITAL
Of the BRITISH EMPIRE, and will 
tak any worthy productions of her chil­
dren across the seas.
JAMES EVERETT & CO.. Grocers Agents,

38 Gt. Tower St . LONDON. E.C., ENG. 
do business with all the best buyers. Send 
them something t« sHl.

OBOROB LITTLE LIMITED
Canadian Produce Importers,

MANCHESTER.
Butter, Cheese, Bogs, Bacon, Apples, 

Poultry.

DAVID SCOTT At CO.
Est. 1878. 10 North John St., Liverpool 
England. Splendid connections and 
references. Try us with a shipmen of 

CANNED GOODS.
T. A.—Scottish, Liverpool

This space $15.00 per year.

J. H. OAITSKELL 6t CO.
Provision Merchants, Liverpool, 

invite consignments of Spare Ribs, Hocks, 
Tongues, etc. Splendid outlet for all kinds 
of pickled meats. Best prices—prompt 
returns. Write us. Established 1883.

JAMES MARSHALL
Aberdeen, Scotland, 

invites consignments of Canadian Pro­
duce, gives personal attention to hand­
ling of same, and guarantees prompt re­
turns. Reference — Clydesdale Bank, 
Aberdeen. Codes—A.B.C. 4th and5th Eds.

This space §15.00 per year.

HENRY COLBECK
Ne WCASTLE-Upon-TYNE. 

invites consignments of green and dried 
fruits. Newcastle is the centre of one of the 
largest miningand industrial districts in the 
United Kingdom, with a population of up­
wards of 2,000,' 00 within a 20-mile radius.

This space $15.0L per ear.

OSWALD flURRAY & CO
Merchants and Manufacturers' Agents. 
53 Gracechurch Street. London, England 

Are open for Agencies for Canadian pro­
duce (fruits, pulps, &c. ) such as are med by 
Confectioners and Jelly makers, and are in 
touch with all these firms in the United 
Kingdom. First-class references.

GEO. RAilSAY WARD,
58 Limes Grove, Lewisham, England, 

Solicits representation of Canadian shippers 
of Hams, Cheeses and Canned Hoods, to 
canvas for orders from large English whole­
sale buyers. Extensive connection. High­
est references and security.

A. C. DOUGHTY & CO.
Head Office, 39 Eastcheap, LONDON. 

Provision Importers
Invite consignments of Bacon, Hams, 
Butter. Cheese and Poultry. Telegraphic 
Address : Avouching. London . Codes : 
A. B.C. 4th and 6th editions, Al, Western 
Union. Highest References.

W. C. GREGSON & CO.,

PROVISIONS POULTRY
CEREALS

LIVERPOOL, Produce Exchange Bldg

Cable Address “Rapp, Liverpool" 
HERMAN RAPP fc CO.

Provision Merchants.
19 MATHEW street, LIVERPOOL. 

Liberal advances on consignments.

HAMILTON WICKBS At CO.,
Canned Goods Brokers, Eastcheap, Lon. 
don, and Victoria Street, Livebpool- 
Reports and valuations made m Canned 
Meats, Fish,Fruit and Vegetables. Consign­
ments handled. Correspondence solicited.

James Methven, Son & Co., e-™;te-,e*c

Large connection amongst best Wholesale Grocers and Bakers in Great Britain 
We also ship several British lines to United States and Canada.

Correspondence Invited.

L) 0, L? Uinr*nn+n11i Makers and Exporters of Candied Peels,
i . (x V . V lllCcIllt/lll Dally capacity of our plant : ten thousand lbe 

Telegraphic Address—"VINOENTELLI," Antwerp. A.B.C. Codes.
General Agencies wanted for Belgium, Alsace, Lorraine and Switzerland. Reports 

and va uations made on fresh or canned fruits, fish, pork and beef meats.
Beat attendance on consignments. Highest Bank References

WE WANT YOUR WINDOW If you have a well dressed window, one you are 
proud of send ns a photo for or window dressing de 
partment.

THE CANADIAN CROCER, 10 FRONT ST. E„ TORONTO
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WIN. BRAID & CO., SSKAHS

BRAID S BEST COFFEE
is winning its way into Canadian homes on merit, which 
is the result of careful selection of the bean, and scien­
tific blending, imparting a flavor rich and smooth, which 
is instantly recognized by the consumer.

ONCE USED ALWAYS USED
Racked in 1, 2, 6, 10, 25 and 50-lb. air-tight cane, also in barrels.

WM. BRAID & GO., Vancouver, B.C. BRAID S BEST COFFEE 
and CHALLENGE CUP 
TEA ARE THE BEST.

Coupon Books—Allison’».
Kor sale In Canada by The Eby Slain Co., 

Limited, Toronto. 0. O. Beauuhemin à 
Ells. Montreal
11, él,S3.S5, S10 and S30 books.

Un- Covers and 
num Coupons 

be red. numbered
In lots of less than 100

books, 1 kind assorted 4c. 4*0.
100 to 500 books.................... S*c. 4c.
100 to 1,000 books................. 3c. 3*o.

Allison's Coupon Pass Book.
*1 00 to S3 00 books ................ 3 cents each

5 00 books................................. 4 "
10 00 " .....................................6*
15 00 " ..................................Si
» 00 " .................................. 7*
15 00 " .................................. 8
» 00 ” .................................. IS

Cleaner.
Per doz.

, 4-oz. cans S 0 60r e-ox. 135
**£«1*111* ÔV«t " 3 75

i -Hass Cnwrvaaea. Gallon “ 10 00

Wholesale Agent 1

'he Tavidson ft Hay, Limited, Toronto

Fly Puds.
Wilson’s Fly Pads, in boxes of 

v 50 10c. packets, S3 per box, or 
vy three boxes for $8.40.

Bode's Brands of Chewing 0um.
RKTA.IL PRICK LIST.

, Par Box
bodes Menthal " Pepsin’ Gum, 40
i cent i kgs. to the box....................... SI 5

bodes Crushed Fruit Gum, 36 5-cent
Pkgs. to the box.................................. 1 00

bode s Pepsin Gum, 23 5-cent pkgs. to
the box.............................. .................. o 75

bode's Chulets in 3-lb. boxes, guaran­
teed 200 to the pound ........................ 14

bode's Chulets, 6u 5-cent, pkgs. to the 
vartoon.............................. per cartoon 10

Infants' Food.
Rojlnson’s patent barley £jh. tins — $1 35

1-lb. tins... 
Mb. tins.. 
Mb. ifee.

groats *-lb. tins.... 
” l-»h

Jams and Jellies.
SOUTHWELL’S GOODS. Per dot

Frank Magor ft Co.. Agents.
Orange marmalade..............
Clear jelly marmalade ...
Strawberry W. F. jam —
Raspberry " " ....
Apricot '* " .
Black currant " ..........................
Other jams....................................SI 56
Red currant jelly.........

T. UPTON ft OO.

Compound Fruit Jams—
12-ox. glass jars, I dos. Incase, per das. $1 00 
2-lb. tins. 2 dos. In case............. per lb. 0 071
6 and 74b. tin pails, 8 and 9 pails in

crate......................................per lb. 0 07
7 and 14-lb. wood pails.............per lb. 0 07
30-lb. wood pails......................... M 0 0S|
Compound Fruit Jellies—
12-os. glass jars, 2 dos. in case, per dos. 1 00
2-lb. tins, 2 dos. In case per lb............. 0 071
7 and 14-lb. wood palls, 6 pails In crate

per lb. 0 07
30-lb. wood palia........................... “ 0 061
Home Made Jams—absolutely pure—
1-lb. glass jars (16-os. gem) 1 dos. in

case...........................per doe SI 80 1 90
6, 7,14 and 30-lb. palia, per lb.. .0 09 0 12

Laid.
THE N. K. FAIRBANKS CO. BOAR'S HEAD 

LARD COMPOUND.

Tierces ................................
1-bbls.....................................
Tubs.....................................
Cases, 3-lb. tins—............

“ 10-lb. “ ........................................ 0 09
20-lb. wooden pails ................................ 1 83
20-lb. tin pails..........................................  1 73

Wood net, tin gross weight.

Lieoriee.
NATIONAL LICORICE OO.

6-lb. boxes, wood or paper—per lb. $0 40 
Fancy boxes (36or 50 sticks) — per box 1 25
“Ringed" 5-lb. boxes............ per lb. 0 40
“Acme" pellets,5-lb. cans....percan 2 00

................(fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans.....................................per can 2 00
Licorice lozenges, 5-lb. glass Jars.... 1 75

“ 10 6-lb. cans............. ISO
“ Parity " licorice 10 sticks............. 1 45

“ 100 sticks............. 0 73
Duloe large cent sticks. 100 in box................

Lye (Concentrated)
GILLETT'S PERFUMED. Per rase.

1 case of « dot ....................................... S3 60
3 cases of 4 doz........................................$2 SO
6 cases or more ........................... .... 3 40

Minoe Meat.
Wethey's condensed, per gross net . ..$12 00

per case of doz. net......... 3 00

Mustard.
OILMAN'S OR KEENS.

D B F., 4b. tins.................... per doa.$ 1 40
“ ft-lD. tine......................... “ 150

14b. tins......................... “ 5 00
Durham 4-lb. Jar...........................per jar. 0 75

F. D., ft-lb. tins......................... per dox. 0 85
“ *4b. tine....................... “ 1 46

B. D. MARCEAU, Montreal
“ Condor," 111b. boxes ■

Mb- tine................................per lb.$ 0 36
IS tine.................................. 0 8614b. tins.................................. 0 »*
4-lb. Jan..............................pei jar 1 SO
14b. Jan.............................. 0 SB

Old Crow," 11-lb. boxee-
Mb. tins................................per lb. 25
Uh tine................................ 0 23IS ties............................... “ 0 22*
44b. Jan.............................. per Jar 0 70
14b. Jan............................... '* OS

Orange Marmalade.
t. UFTON 4 OO.

12-os. glass Jan, 3 dos.case... .per dos.$ 1 00 
Home-made, in 14b. glass jars " 1 40

In 5 and 74b. tins and 7-lb. pails.per lb. 0 07 
Golden shred marmalade, 2 doz. case,

per doz.......................................... 1 J8

Saratoga Chips.
MRS. ROKKR S SARATOGA CHIPS.

36 large size pkgs.. per case.................... ÿi 40
72 small " “ “ ....................ô 40
Assorted 18 s and 3às .............................  5 40
In link Bbls.. 50-lb., per lb.............. 0 25

* i bbls.. 2 -lb. * ................  0 25
Terms 30 days uet or 1 per veut. 1C days.

Sauces.
Worcestershire, Holbrooks, small

per doz........................................ |2 15
Worcestershire, Holbrook's, 1» gy,

per doz........................................ 3 00
I«ess than case lots. 10c. and 15c. doz. extra

•Ma
OOW BRAND.

S'Y'lMTTif-B

BAKING ^ODA

Case oi 1-lb. ccntain 
ing 60 packages pc 
box, $3 00.°r‘,»Case

oTAH
lb. (oontainin 1-r*. and SO 

pkgs).per box, I
Case of Sc. pkgs. containing 98 pkgs.I per 

box, $8 Oft

MAOIO BRAND
Per case.

Sa i « «
N-.». •• {5$: “ }.... *»
No. 5 Magic soda-cases 100—10-ox. pkgx. 
loaas^....................................................... 1»

Soap and Washing Powders
A. p. tippet 4 oo., Agents.

Maypole soap, colon.
» black...

Oriole soap. ................
Glortola soap. ...........
Straw bat polish. . .

.per groesIlO »
*“ 15 30
“ 10 30
“ u us

Ik n
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FIRST AT THE TEA TABLE !
“The best of all good company” is a good cup of Tea. The best of all good Tea

is a cup of WOOD’S

“PRIMROSE”
rightly brewed and rightly served. In many “inner circles’’ it is regarded as the

finest summer “soft drink” ever invented.

CANADIAN FACTORY and SALESROOM :
No. 428 St. Paul Street - - MONTREAL.

; Primrose ; 
I Ceylon1 a

SBitv#.-* . .vs

Starch
EDWARD8BÜBG STARCH CO., LIMITED.

Laundry Starches— per lb
No. 1 White or blue, 4-lb. carton .$ 0 C6]
No. 1 " " Mb. " 0 (6i
Canada laundry............................... 0 vô.
Silver gloss, 6-lb. draw-lid boxes. Q Oil 
Silver gloss, 6-lb. tin canisters.... 0 Oï ft 
Edward’s diver gloss, 1-lb. pkg. 0 07* 
Kegs silver gloss, large crystal — 0 0u
Benson's satin, 1-lb. cartons......... 0 O', ft
No. 1 white, obis, and kegs........  0 0U
Canada White Gloss, 1-lb. pkgs... 0 0* î 
Benson’s enamel__ per box 1 35 to S 60

Culinary Starch—
Benson * Co.’s Prepared Corn.... 0 07 

i Pure Corn......................... 0 Of i

Culinary Starches—
St. Lawrence com starch, 40 lb . 0 07 
Durham com starch, 40 lb............ 0 054

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb..

“ Mb. cartons, 86 lb..
" 300-lb. bbL.................
“ 100-lb. kegs................

Canada Laundry, 40 to 46 lb........
Ivory Gloss, 8-6 family pkgs., 48 lb

* 1-lb. fancy, SO lb..........
“ large lumps, 100-lb kegs

Patent starch, 1-lb. fancy, 38 lb.. 
Akron Gloss, 1-lb. packages. 40-lb

0 OH 
0 05) 
0 05 
0 06 
0 05 
0 07 
0 07 
0 06 
0 07 
0 06)

Rice Starch—

Edwardebursr No. 1 white, 1-lb. car. 0 10

AMERICAN PURE FOOD COMPANY. 

Japanese Starch.
Case

1 case, 5 doz............................................... $5 00
5 “ 5 " ............................................  4 85

Lot 5 cases, freight paid.

CORN STARCH "ROYALTY.”

12-oz. case, 4 doz........................................0 50
Lot 10 cases, freight paid.

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40-lb. 80 05 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 05ft
Finest Quality White Laundry—

Mb. Canisters, cases of 48 lb.... 0 05|
Barrels, 300 lb..............................  0 06
Kegs, 100 lb.................................. 0 06

Lily White Gloss—
1-lb. fancy cartons, cases 30 lb. 0 071
6-lb. toy trunks, 8 in case.......... 0 07ft
6-lb. enameled tin canisters, 8

In case......................................... 0 071
Kegs, ex. crystals, i00 lb........... 0 06ft

Brantford Gloss —

1-lb. fancy boxes, cases 361b....... $0 07ft

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 3 60

Celluloid Starch-
Boxes of 45cartons, per case.... 8 50

Culinary Starches—
Challenge Prepared Com—

1-lb. packages, boxes 40 lb.......... 0 06ft

No. 1 Brantford Prepared Cora­
l-lb. packages, boxes 401b.......... 0 07

Crystal Maise Corn Starch—
14b. packages, boxes 40 lb.......... 0 07

BAN TOY STARCH, 

pkges, oases 6 doz., per case.. 4 75 

ST. LAWRENCE STARCH CO., LIMITED.

Ontario and Quebec.

Teas.
SALADA CEYLON.

Brown Label, I s.............
Oree Leb* tSiiidj;«

Sold

Wholesale.
.........80 30
......... 0 81

0 38
- Label, l’s, ft’s fs and ft's 0 SO

Retail 
80 36 

0 36 
0 30 
0 40 
0 50 
0 *0

LÜDELLA CEYLON, 
AND ft’S PEGS.

OCEAN MILLS

Chinese starch, 
per case of 4 
doz., 84. less 5 
per cent.

J. & J. COLMAN’8, LIMITED.

Rice Starch-
Packed in cases of 56 lbs. each (cases free) 

No. 1, London—
Per lb.

In papers of 4 to 5 lbs....................... 6ftc.
Blue, white or assorted.

In Pictorial Cardboard Boxes—
4 lbs. net weight................................
1 lb. gross weight .............................
ft lb. gross weight............................
J lb. gross weight .............................. 10c.

Buff Starch, for Curtains, Lace, etc., in 
Cardboard Boxes.

1 lb. gross weight ............................... 9ftc

•to vs Polish

4ura\jv\v\\* nwû
i cVvewtxess Xttxs yreva - , 
\ laXvw vs xi»wS\e&

Pergross.
Rising Sun, 6-ox. cakes, ft-groes boxes $8 60 
Rising Sun, S-oz. cakes, gross boxes 4 60 
Sun Paste, 10c. size, ft-groes boxes.... 10 00 
Sun Paste, 6c. size, ft-groes boxes.... 6 00

•yrup.
'• CROWN” BRAND PERFECTION SYRUP.

Plain tins, with label—
3 lb. tins, 2 doz. in case................  1 f 5
6 ' 1 " "   3 4 j

10 " ft " M ................... 8 8*
20 " I "   3 25
110 and3H lb. tins have wire handles.)

small’s brand—Standard.
6 gal. tins, per can...................................  4 40
1 " " per case................................. 4 90

" " "   6 46
" " "   5 70

Blue Label, Is........................... 80 18* 80 36
Blue Label, ft’s........................... 0 19 0 35
Orange Label, l’e and ft’s .... 0 31 0 30
Brown Label, l’e and *%....... 0 88 0 40
Brown Label, ft’s .................... 0 80 0 40
Green Label, fs and ft’s......... 0 86 0 50
Red Label, ft1»........................... 0 40 0 00

MOTHERS
FAVORITE
MELAGAMA

TEA.

ïUlÀtM

put up in 30,1 3 and 100 lb. boxes.
Wholesale Retail.

“ lib,...
" 1 lbs. ft
“ 11U„ 1,4“ 1 lb, *
“ 1à

3 p.c. off 30 days or 3 ^nl

0L0NÀ
PURECtVLONTlA

0 25
0 25

fts.. 0 20 0 30
efts. 0 28 0 40
i fts. 0 35 0 50
i fts. 0 40 0 60

Ceylon Tea, In 
1 and ft-lb. lead
packages. black

Brown Label, l’s and
Cnmson 
Green 
Blue 
Bronze 
Gold

Wholesale Retail.

All grades, either black, green or mixed.

BLUE RIBBON 
TEA CO.,TORONTO

Wholesale. Retail.
Yellow Label, l’s and ft’s........  0 20 0 25
Green Label, l’s and irs.........  0 22 0 3)
Blue label l's and ft’s........... 0 25 0 35
Red Label l's ft’s,ft's and ft's.. 0 30 0 40
White Label, l’s, ft’s and ft’s.. 0 35 0 50
Gold Label 1 s and ft’s........ 0 42 0 60
Purple Label ft's and fts.........  0 55 0 80
Embossed, ft’s and ft’s............. 0 70 1 00

Is

Gases, each 80 1-lb................................ 80 86

•- : SIS::::}........-
'* " 1» ft-lh................................. o ft

"GROWN " BRAND

Wholesale. Retail
Red Laoel, 1-lb. and S.............8 0 86 80 60
Blue Label, l -lb. and fts................ 0 28 0 40
Green Label, 14b........................ 0 19 0 »
Green Label, fts........................... 020 0 86
Japan, Is...................................... 0 19 0 W

e. d. marceau, Montreal

I 40-lb. boxes.............8
*' II 40-lb. boxes..............
" III 80-lb. boxes..........

BMD AAA Japan, 401b "at.............
" AA ,r 40 “ .............

Blue Jay, basket fired Japan, 70 lbs.,
" Condor " IV 804b. " ..............

" V 80-lb. " ................
" XX XX 80-lb. boxes....

XXXX 804b.
XXX 80-lb. " ....

" XXX 80-lb. " ....
XX 804b. • ....

M XXSf-lb " ....
" LX 60-lb.LX 60-lb. per case, 

packets (Sol's and 70 ft's)............ kail
0 37ft 

packets 

0 37ft at 0 

0 80 at 0 23

Black Label l-lb., retail at 36o.............80 19
" - Hb.. " " ............. 0 20

Blue Label, retail at 30a....................... 0 22
Green Label. ” 40c........................ 0 28
Red Label, " 50a....................... 0 36
Orange Label. *' 60a....................... 0 42
OoMLabel •• Fa. .....................  0 55

Head Office, St.
John. N.B 

Toronto Office, 3 
Wellington E.

0 86 at 0 26

0 40 atO 80 

0 50 at 0 34

" Oondor ” Ceylon black tea In 
Green Label, fts, fts and Is.
60-lb. cases................retail
Grey Label, fts, fts and Is.
60-lb. oases...............retail
Yellow Label, fts and Is,
60-lb. cases .............. retail
Blue Label fts, fts and Is,
604b. cases .............. retail
Red Label, fts, fc and la.
60-lb. cases .............. retail
White Label, fts, fts and Is.
60-lb. oases . .......... retail at 0 40

Black Teas—" Old Crow ” blend—
Bronzed tins of 10,26,60 and 80-lb.
Na 1...................................per lb. 0 36
Na 2................................... " 0 80
No 8................................... " OS
Mo. 4................................... " 0 »
Na 5................................... " 0 17ft

Tcb&oeo
THE EMPIRE TOBACCO OO , LIMITED.

Smoking—Empire, 4s, 6e and IS— 80 46
" Amber, 8s. and Se.............. 0 60
" Ivy, 7»................................... 0 60
" Rosebud, 7s........................ 0 51

Chewing—Currency, 12s. and 6fts— 0 46
" Old Fox, IS........................ 0 48
" Snowehoe, 6fts..................... 0 51
" Pay RoOlfc..................... 0 56
" Stag, 10 os........................... 0 45
" Bobs, 6S. and IS...............  0 45

• " 10 or. bare, 6fts. .... 0 45
" Fair Play, 8s. and IS .... 0 53
" Club, 6s. and IS................ 0 46
" Universal, IS.................... 0 47
" Dixie, 7»............................... 0 56

Vinegars.
e. D. MARCEAU, Montreal. Per gal 

BMD, pure distilled, highest quality.. 80 33ft
Oondor, pure distilled........................... 0 27s
Old Grow.................................................. 0 28)

Special prices to buyers of large quantité e

Yeast
yeast, 8 dos. 6a pkgs............... 81 U
■ cream yeast, 8doz. Incase....1 10Oil
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OMURCH & DWIGHT, limited
•«I*. - HONTIIftb ‘

‘GLOBE," mtth Percolator.

This ppt speak» for itself. When tea 
is drawn take the Percolator out and tea 
remains free from tannin.

We jjiake seven sizes of this, also 
The Champion Tea Pot. Send for price 
list.

HAMILTON POTTERY
HAMILTON, » ONTARIO
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tsti about Tea.
How to Tap Tm*. 

T^Por Tsu.Wasw
•phi fr 8B5 T**#.
How to BriA.ua» a Tea f^a. 
Tea Blssdu* etc., etc.

«uni»; am*
gFFl

v ..MWa^s1
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rd _ - • !

THE PEOPLE OP

JAMAICA
p;r

•re pow buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
“GLEANER"

might bring inquiries. Better 
£ V*U# fof rates 1® (/ £ ?j '-J ■

;î£ I.O.mWAHT, Haltfsx.
l :- ■

You are Interested 
In Something
' Wifmatnttit test Straw that

an prmnd ta tit miftct!

W« read and dm ihpusaeds {A newspapers 
every week — therefore we can equi* yaw
speedily and eeoaemically for a daketa.
•peach, lecture, essay or anythin* else resume* 
up-to-date information and more of it than year 
competitors are likely to get.

Term»—100 Ckppmgs. $ 5.6S

Bead for our BooUat which tally eaplasao 
the scope ol tbs dsppsn* induetry.

CANADIAN PRESS CLIPPUM BUREAU
tec mw street wmu, tea.

Tdepboo« 1866.
VOWtemt Tekpbone Mam »«

make
a point of keeping k 
always in Stock.

pr —*—”
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C.&B.
Crosse & Blackwell’s Marmalade

/, 2, 4 and 7-lb. tins and 1 and 2-lb. glass jars.

Crosse & Blackwell’s Fresh Fruit Jams
1, 2, 4 and 7-lb. tins and 1 and 2-lb. glass jars.

Agents :

C. E. COLSON & SON
lO St. John St., MONTREAL

GOWANS, KENT & CO’S.

Monthly Bulletin
We are publishing a monthly 

bulletin containing practical sug­
gestions and illustrations and full 
of interest for every merchant 
handling crockery and glassware, 
sent with our compliments to the 
trade.

If von ha\e not received any yet 
and are interested send us your 
name for our mailing list.

GOWANS, KENT & CO.
TORONTO

LIMITED

We want you to sell

WETHEY’S
Condensed Mince Meat

It has been tried in every 
particular for twenty years and 
NEVER FOUND WANTING

3 doz. in a case. Sold by Every Jobber

J. H. WETHEY,
LIMITED

ST. CATHARINES, - - CANADA

■mi


