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“Educate your customers in regard {9 quality”

This is especially true with regard to Salt, You want your customers to buy Sait that- ;
will bring them in a good return—by producing the finest butter and cheese. You likewise
desire to sell Salt to housekeepers that will not set hard in the salt cellar or drﬁdger, mad that :
possesses the pure, sparkling, white color that first-class Salt alone can have, :

Educate them thoroughly by advising them to buy Co]gm“ s or Rices 5 &1 gﬁé the"‘
results will give them confidence in your Judgment forever after. : 1;,” 5'!“ grg l!lfﬂ'—‘ ;
- thoy do not cake—certain to please. :
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A perfect
Lime Juice from every
point of view, and this
refers to the point of view
of the grocer who sells it
and his customer who
buys it.

From the grocer’s point
—nice profits, standard
goods, attractively labelled
in ““ pale gin” bottles.

From his customer's
point — economical be-
cause the strongest Lime
Juice made, no musty
flavor, absolutely thirst
quenching because it
cools the blood.

{cphens’
Fin¢
Pickics

“ First-class
goods at low prices.”
Carefully packed in abso-
lutely pure Malt Vinegar,
brewed by that famous
English  house, John
Stephens, Son & Co,,
Limited.

Sold only in two styles
of bottles, both styles

having attractive, showy
labels.

Always sound when thc
bottle is opened, and per-
fectly preserved in bottles

\ .
that are absolutely air-
tight.

¢phens
Malt
Incgar

Brewed from
absolutely pure, genuine
English Malt in one of
the largest breweries in
all England. A vinegar
that set the standard of
vinegar quality years and
years ago.

But that is not all—it
never varies from that
standard. It is always
the same, reliable, pure

Malt Vinegar.

It is sold in bulk or we
can supply it in bottles.
We guarantee the bottle
vinegar equally as good
as the bulk.

) ARTHUR P. TIPPET & CO., Agents,

8 Place Royale,
MONTREAL.

23 Scott Street,
TORONTO.




for the retailer.

Ceylon ~ Indian

(MACHINE-MADE)

BLACK AND GREEN
TEAS.

Always have them in stock and you'll soon see how they help
trade generally and increase the day’s sales so materially.

Do you know why ? Because, these are the only
absolutely pure, cleanly, undulterated teas in the universe.

The sales are increasing daily. Are you getting your share
of the profits ?  Better see that you do !
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.
Short and Sweet.”

Short stories for
hot days—and long, eool, fragrant smokes !
i

“

For outdoors, a good cigar—Payne’s *“ Pharaoh ”
or “ Pebble” for example.

Now comes the critical smoker who lies on his
back 1n a sea of grass and judges the quality of the
Cigar he smokes at his leisure. This is the time
when you’ll create the strongest impression on the
mind of the man who smokes Payne’s Cigars.
Send in for that trial order—TI’ll ship it to you and
prepay the freight charges.

J. Bruce Payne, Cigar Mfr.,
Granby, Que.

«Sterling” Brand.

On popular call in all parts
—of the Dominion.  tave
—vyou a supply ?

“Sterling” Brand
Pickles —=

Best Brand.

—I'he quick-selling character

—of these pickles is their best
X

4
Jy%g b
: ;4711/1&' YA

recommendation. Have

—you a good supply ?

T. A. LYTLE & CO.

TORONTO.

124-128 Richmond St. West, -

‘“ Straws show

=

------------------------

which way the wind blows.”” ‘I'he advance in the price of wheat has E
spread, and many other cereals are rapidly advancing. We'll confess [
that we do -not know when the advance will end. \Vhy not take ad- —_—
vantage of the trade wind that is blowing and trim your business sales s
to meet it by sending in larger orders at present prices, especially on

that warm weather Cereal Breakfast Food

Molina Rolled Wheat.

Meet the
incoming tide and sail along with it and take advantage of the oppor-
tunity when it exists. June 25th we were obliged to advance the price
of all grades of Oatmeal ten cents per barrel over all previous price
lists sent out. We may have to go farther and send out another list
still further advancing the prices. *‘ Straws show which way the wind
blows,"’—send in your orders promptly for ‘‘Molina."

THE TILLSON CO'Y, LIMITED
Tilsonburg, Ont.
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Emergency Rations—=

If You Want Canned and POtted Meats

you want A1 Quality, at the lowest prices obtainable. We made a big contract for supplies before
recent advances, and are selling freely at special prices.
It will only cost you 1c. to get our prices. The investment will earn you big interest.

W. H. GILLARD & COQ., woeseoes Hamilton, Ont.

—— “CLOVER LEAF” SALMON

b‘*ogjt‘i; Choicest Qm Most Attractive Package.

Batty & Co.

ESTABLISHED 1834

& G [ FiE READY!

vJATERSONS
i CAMP™ ¥% f oLves

INDIAN
CURRIES

\L' I L m ' cnUATNr:ms
S uce for us*, i\ .
| OILS. ] 8522 2Ll f
s PRODUC|NC A CUP OF DELICIOUS COFFEE Makers of High-class

| AT A MOMENTS NOTICE.
N PICKLES
OF

ASK YOUR WHOLESALE GROCER
FOR IT.

SAUGES,

ALL KINDS. ALL KINDS.
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THIS JOURNAL is the only one of its kind in Canada cifculating extensively among
Grocers and General Merchants in the Provinces of Nova Scotia, New Brunswick, Prince Edward

Island, Newfoundland, Ontario, Quebec, Manitoba. British Columbia and the Territories.

THE GROCER vou cover the field
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SOME WINDOWS IN TORONTO.

HEN a window is taken up wholly
W with one article it can often be
made more artistic and attractive
than if otherwise filled. Mr. G. H. Cooper,
250 (Jueen street west, Toronto, has a dis-
play of coffee which has apparently been
carefully thought out, instead, as is very
often the case, the window being filled with
goods, put there simply to be seen and not
to be noticed. The ‘floor of the window is
covered with
GREEN COFFEE BEANS.
On one side bags of roasted coffee are piled,
and, on the other, tins of Mr. Cooper's own
ground coffee are shown. On a card in the
centre is printed in large letters : ** We Im-
port ; We Roast ; We Grind.”’ This window
means something and makes a much better
impression than if it had simply been stocked
with the cans of ground coffee, which were
all that was meant to be advertised.

The other window of this store also
deserves notice. A large map of the world,
with the British Empire marked in red, is
spread over the floor of the window. On
each red spot stands a bottle of lime juice,
while a number of flags tastefully arranged
and a card bearing the words ‘¢ The drink
of the Empire’’ complete the window.
That this window advertises his lime-juice
far better than a dozen cases outside the
door or the whole window filled with bottles
and bottles only the proprietor has not a

doubt,
ONLY ONE KIND OF GOODS.

Neither of these windows has a very large
amount of goods in it, but w hat there is
displays itself to the best possible advantage.
Mr. Cooper is one of those who make it a
rule to put only one line of goods in a
window at a time,

THE FLAG IN ADVERTISING.

As to the use of the flag in advertising,
different opinions prevail. There are few
who care to see the flag of the country used
as an advertising medium ; but, when it
only completes or helps to make up the
design of a window, without being the chief
attraction itself, it is not so objectionable.

PATRIOTIC WINDOWS

have lately become very common, but they
show a desire to be up-to-date in advertising
and window dressing on the part of their
owners. A grocer on King street has a couple
of cannons about four feet long in his window
pointing into the face of any venturesome
passer-by. These ‘‘unloaded guns’’ might
be dangerous if they were not made of a
certain soap, but, as this is their material,
no one goes by that store without stopping
to view them and the shells of the same
substance, which stand in front of them.
When these have for a background boxes
of soap reaching nearly to the ceiling, one
concludes that that brand of soap is being
advertised in a very striking and, no doubt,
paying fashion.

Cannons made of soap are not at every
grocer’s hand to turn into a window decora-
tion, but ideas are borrowed from these
windows, of which anyone can make use.

A Queen street grocer, who has taken
the time and pains to erect

A MINIATURE CASTLE

out of Ceylon tea packages, knew that the
extra work spent upon the window would
result in an extra sale of the goods ex-
hibited. By making noticeable what would
otherwise be common and uninteresting, he
attracts the attention of everyone who goes
by his place of business,

Another store on ()ueen street east makes
a splendid display of its canned goods by
placing them in

HUGE PYRAMIDS

in half-a-dozen places through the store. It
is a common thing to see these piles of tins,
but, instead of being as in most cases about
3 ft. high, here they reach the height of a
man. In one pyramid are canned salmon
of difterent brands, and in another canned
fruits, and, in like manner around the store,
each pyramid is of a different article. This
way of placing goods is certainly in advance
of lining them up along the shelves. They
are nearer the customer and noticed more,
besides being easier kept clean. Mr. Rad-
clitfe, the proprietor of this store, makes

good use of
SMALL SIGNS,

tHere and there over the different articles
in the store are cards, hand-printed in large
plain letters, ** Look, 5c. 1Ib.,”” ““ Only 1oc.
to-day,"’ etc.

Mr. Radclitte believes in

MARKING THE PRICE
on articles wherever possible, it making the
marked goods have the appearance of a
good bargain. Then, too, people often go
into a store for a certain article, and have
no idea of the price of a great many other
things around them, which, if they knew the
cost to be so small, as it often is, they would
purchase. When the change is handed to
a customer he is very likely to use the small
pieces of it to buy articles just beside him
that are labelled 5c. or 1oc., the signs of
which have caught his eye, whereas, if there
were no price on them he would go out
without asking it.
THE LINE OF VISION.

‘“People never see above the level of
their eyes when they look into a window,"’
says Mr. F. S, Roberts, 250 Yonge street,
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CAKES

WELL KNOWN“~RELIABLE.

|1y

Jst LESS LABOR SAV! ’ INS
T IN'THE WORLD

GUARANTEED v+ TRADE

Our packages are larger and more attractive in style than any others.
The quality of our goods is superior to anything else on the market.

MORSE BROS., Proprietors, Canton, Mass.

For sale by all Wholesale Grocers; also the McClary Mfg. Co.,

London, Montreal,

Winnipeg, Vancouver and Toronto.

“We very seldom build up high in trim-
ming windows. When the whole space is a

design it is necessary to break this rule
sometimes, but generally we find you, have
to keep things unde

peoples’ noses if you

want them to be seen. The doorway is the

best place there is to show goods ; the only

objection to it 1s the diffiiulty of keeping
them from being spoiled by the dust.”’

In front of Mr. Robert Barron's store, on

Yonge street, there is seldom found any-
thing but fruit at this season, and the win-
dows show more of this than of anything
else. ~The admirable arrangement of this
store enables people to see its canned goods
The
posts are each made the centre

and other articles well at any time.
supporting
for a certain line of groceries, either placed

on a circular stand around the post and

built up fromg there as high as convenient,
or hanging from racks at the top.

VIHOLE INTERIOR

of Mr. Barron's place can be seen from the
street, the windows being constructed and
dressed so that the view is not obstiucted.
This must be a good thing from a business
standpoint, especially as the attractiveness
of the store is enough to draw trade in
itself, and anyone happening to be near this
likely to trade here on

nothing more than the appearance of the

store would be

place.
THE USE OF PILLARS.

In regard to the use of the supporting
pillars in a store, it is strange that so many
grocers either disregard them altogether or
use them merely to stand a washtub or a crate
of oranges against, while others make them
almost the chief attraction of the store. In
Jaton’s grocery departinent there is one
pillar completely covered with small tea
boxes, each one fitting into another. There
is nothing to hold them to the post from
floor to ceiling except the way in which they
are put together. They attract greater
notice here than if they had been piled on
the counter, and a printed card at the top

with the price in large figures makes a still
greater display of them. When such good
use can be made of these posts they cease
to be in the way, and become a valuable
fixture in the store.

At the (Jueen and Mutual
streets, Kelly Bros., one of whom, Mr. D.
J. Kelly, is president of the Toronto Retail
Grocers’ Association, show to the public a

corner of

BRIGHT, UP TO DATE GROCERY STORE,

with windows well filled and made very
In dressing a window, they
make a point of putting one class of groceries

in at a time.

attractive.

““ By one class,”’ said one of them, ‘I
don’t mean absolutely one kind of goods,
but Now, take that window ; there
are canned tomatoes, canned peas,
salmon and canned everything.

one class.

canned
That's
Some grocers will fill a window
with canned tomatoes and nothing else. 1
think that's a waste of space. Butit doesn’t
do to put sugar here, brooms there, pickles
somewhere else, etc. That would be too
much of a mixture for any one article to be
shown properly.”’
DISPLAY OF CAMPING GOODS

This is the time when camping parties
are organized, and wide-awake grocers act
accordingly in deciding what to exhibit to
the public. Michie & Co. have seized the
opportunity to make a very fine window out
of supplies for campers. All sorts of canned
meats and fruits, and bottled goods, suitable
for taking with one during an outing, may
be found here, arranged in an attractive
manner about the window. A large map
of the Muskoka lakes makes up the back-
ground of the window, with a spirited
engraving of canoeing just below it. The
front of the window, along the bottom, is
taken up with a series of photographs of
scenes on the Muskoka lakes, camping,
hunting, fishing, canoeing, etc., which alone
are interesling enough to cause one to stop
and examine them,

Michie & Co. thus not only offer a well-

assorted line of camping supplies, but also
endeavor to
INDUCE PEOPLE TO GO FOR AN OUTING

One may rest assured thatif those who go
off on a camping holiday have first seen
Michie’s window with its supplies and
photographs, they will come there to get
their needs supplied. Although the pictures
in the window take up space that could
otherwise have been used for showing goods,
Mr. Michie considers that they advertise his
camping supplies as well, if not better than,
any display of the articles themselves would
have done. There are many grocers who
would not care to take up their window with
something that is altogether foreign to the
trade, notwithstanding that these things, if
used properly, draw attention to the goods
desired to be displayed. Whatever catches
the eye of the public cannot be without its
uses in a window where groceries are
exhibited.

TRAVELERS’ HOLIDAYS.

Sir,—After a lot of hard work trying first
to please this and then the other one, the
holiday question has been settled for Western
Ontario between the wholesale grocery and
spice houses. Instead of two weeks, as last
year, they now get only from August 4 to 11.
It is a pity, is it not 7 The arrangement
worked well last year, it pleased all the
retailers and fully go per cent. of the
travelers. From what merchants tell me,
any houses which send out their men during
*“ the holiday ’’ will not do much business,

and it serves them right.
FaIr PrLav.

SHOW-CARD FOR MARMALADE.

Upton & Co. have just got out a hand-
some show-card for their marmalade.

Those wishing them forwarded should ad-
vise Upton & Co.’s agents, The A. F. Mc-
Laren Imperial Cheese Co., Limited, 51
Colborne street, Toronto, who will gladly
forward the same,

A
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New Crop Tea....

Our imports of L.S. and R.T.S. JAPANS are by the shortest
- possible route direct to HAMILTON. No low grades bear

these marks. They are selected quality.
Ceylon and India Tea

Black or Green, in full supply.

LUCAS, STEELE & BRISTOL, P Hamilton, Ont.

G AMPING SU PPLIES' We have everything you need for such trade: all
the leading brands at lowest ruling prices :
Canned Meats. Potted Meats. Pate de Foie Gras. Jellied Tongues.

Chicken Soup—Aylmer is the choicest.

VanCamp’s Concentrated Soups.

VanCamp’s 3’s Pumpkin Pie—Cooked and tlavored, ready for the pie
what a camper needs.

Lime Juice. Lime Juice Cordial.

Pure Fruit Syrups—quarts and splits.

Bird’s Concentrated Egg Powder, ';-lb. tins. An English preparation. Always
gives satisfaction.

Patersons’ Camp Coffee—small and medium-sized bottles.

Milk and Cream—all first-class brands. Olives—all sizes and brands.

To make the outing of your party a success, and take away the worry of fighting the busy
mosquito and black fly, get the men to take Taddy’s Old English Tobaccos, ““*Premier’’

and *‘Orbit,’”’ and the ladies our celebrated

“RAM LAL'S PURE INDIAN TEA” and “MECCA COFFEE.”

-crust, just

t
e These goods have no competitors for quality. When once used no other brands of goods will satisfy.
n
d o H °
l amnmes i1urner & CO amilton.
3 *)
it
e ; o ) ‘;"gﬁ,
. .,, THE DOMINION BREWERY CO., LIMITED o
2 b e
g : Brewers and Maltsters
s TORONTO
RS
Manufacturers of the Celebrated
e WHITE LABEL ALE
lc. l ) ) .
1d- : ASK FOR IT AND SEE THAT OUR
. BRAND IS ON EVERY CORK.
51 Our Ales and Porters have been examined by the best Analysts, and they have de-
ily clared them Pure and Free from any Deleterious Ingredients.
WM. ROSS, Manager.
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5 AL”ON We have a large stock of the best grades.
oe

CLOVER LEAF,| Flats.
CLOVER LEAF, Talls.

MAPLE LEAF, Talls.
HORSE SHOE, Flats.
HORSE SHOE, Talls.

LOWE INLET,
O-WEE-KAY-NO, Talls.
NIMPKISH,

GOLDEN NET,
SUNFLOWER,

Talls.

Talls.
Talls.
Talls.

THOS. KINNEAR & CO.,

Wholesale Grocers.

49 Front

Street East, TORONTO.

PROFITS FOR THE KETAILER.

T each of the four corners of a dis-
A play advertisement of a well-known
proprietary brand of flour is the
'—a word which describes
the aim of every retailer, says The American

(rocer. ut varied indeed are the methods
adopted for

word ‘‘ Profits’

securing profits. The great
majority of retailers make a very indifferent
sort of a living; a respectable minority a
good income ; the few-—the very few—get
rich.

Most of the strivers after profits lose sight
of the fact that in trade, as in other pursuits,
the best man wins. And, as it is human
nature for every man to feel heis as good
as the next fellow, he will, if enrolled with
find fault

criticize methods,

the Jaggard and the unsuccessful,

with his avocation, and

declare that ‘‘there is no money in the
The last thing he will

think of is to ask himself 1if the reason for

grocery business. '

his unsuccessful life as a trader lies within
himself.

And very likely within a stone’s throw or
rifle shot of the grumbler there will be found
a wide-awake energetic go ahead pushing
fellow, interested—almost enthusiastic—in
his business, who is as busy as a bee, and
He is
a living object lesson that the well-equipped

gathering te himself a competency.

man can succeed in the retail grocery
business. He is net bothered about com-
petitors ; indulges in no tirade against

department stores ; does not charge trusts
with robbing him of profits ; is not worried
by the cutters ; but simply studies to meet
the demands of consumers in his territory
in a way which gains their cupport and good-
will. He believes that the best goods and
a perfect service are sure factors in winning

patronage and sccuring profits,

TRADE CHAT.

M. PILLAR, lately traveler for The
W Steele, Briggs Seed Co., Limited,
has taken a position in the farm’s
Robert Scarborough, who has repre-

sented thecompanyinthe Eastern ’rovinces,
succeeds him.

office.

A creamery is to be erected at Vinemount,
Ont.

Brorkville retail grocers have agreed to
discontinue the use of trading stamps.

A pork packing company is to be organ-
ized in Milton, capitalized at $100,000.

The Irie Tobacco Co., Kingsville, Ont.,
have commenced manufacturing plug
tobacco.

Herring Bros. are running a meat and
provision department in connection with

Carmichael & Dickey’s grocery business in
Vancouver, B.C.

The Willow Grove Cheese and Rutter
Co., St. Marys, Ont., have declared a
dividend of 10 per cent.

J. K. McKenzie, will carry on a fish
business in the o'd Selkirk Fish Co.’s
buildings, Selkirk, Man.

The merchants of Norwood, Ont., have
agreed to close their stores at six o'clock
three evenings of the week.

The grocers and confectioners of Owen
Sound, Ont., will close their stores on July
19, the occasion of the grocers’
picnic.

The Petrolia Packing and Storage Co.,
Limited, have issued a prospectus, an-
nouncing their incorporation in the near
future.

The regular meeting of the Peterborough
Cheese Board was held June 27. There
was a large attendance. Most of the cheese
went at g 13-16¢.

The Ontario Government has adopted the
Haniahan system of cold storage. The
inventor, Mr. Hanrahan, is the inspector of
cold storage for Ontario.

The partial failure of the catch of spring
salmon caused the fishermen to hold a
meeting at Steveston, B.C., at which it was
decided to fix the price at 25c. per fish.

annual
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.CURRANTS

C———— SEE OUR TRAVELLERS.

THE

Wholesale Grocers

We advise present
Mar-
ket advancing.

purchascs.

DAVIDSON & HAY, LIMITED

36 Yonge Street

TORONTO

GROCERS’ ‘“ DEMONSTRATORS.”

of the merits of

food products in grocery stores and

exhibitions of various kinds is rapidly
rising to the dignity of a profession, and it
may not be a great while before every
grocer of any pretensions will feel himself
obliged to keep a ‘‘ demonstrator’’ on the
premises for the sake of his own brands,
says New York Merchants’ Review. When
this comes to pass, the popularizing of such
articles as tea and coffee will be an easier
task than it is to-day.

HE ¢ demonstration’

There is hardly anything edible sold in
grocery stores that does not have to run
great risks owing to the blunders of cooks.
There can be no dispute of the fact that the
packing of food products has outrun the art
of domestic cookery, and in consequence
not only articles of mediocre quality, but
those of the highest class, possessing
delicacy of flavor, often fail to please con-
sumers because they are seldom prepared
twice in the same way.

The labor-saving class of groceries go far
towards removing the difficulties with which
food products in general have to contend in
the kitchens of the public, but even the
canned soups, which only need to be
warmed on the stove, can be easily made
unpalatable by a slovenly and ignorant

cook, and, therefore, a constant course of
‘“ demonstrations '’ is, if not a necessity, a
wise step for even packers of the labor-

saving foods to take.

One often hears, at food shows, a remark
to the effect that some article being demon-
strated has been prepared by the speaker at
home  without success, which certainly ap-
pears to be a good argument for the con-
tinuande of the ‘* demonstrations’’ in the
various grocery stores with the most careful
attention to details and the necessary
explanations, so that spectators may learn
how to produce the same effects.

Perhaps too little attention has hitherto
been given to this side of ‘*demonstrating.’’
In the endeavor to make a sale, and thus

achieve tangible results, the ‘‘ demonstra-

tor’’ is apt to overlook the importance of

showing how the article ‘‘demonstrated’
should be prepared. His principalobject is
to get people to sample the goods with a
view to an immediate sale, and even the
cooking lectures of the regular food exhibi-
tions are less fruitful of good results than
they might otherwise be, because the lecturer
looks more to the production of an etfect
upon the spectator, that of surprise or
admiration, than to their instruction.

When it is shown, day in and day out, at
the nearest grocery store that certain brands
of tea, coffee, etc., can always be prepared

of the same uniform excellence, the grocers
will hear fewer complaints of the quality ot
their wares, and lose less dissatistied trade
to department houses and other competitors
who take the necessary pains to show how
the articles ought to be prepared. That is
the proper province of the

** demonstrator "’

groceries
and which should wmake
his services more highly valued by grocers
than they now appear to be.

HAVE ADDED A NEW CANNERY.

The Griffin & Skelley Co. have added to
their business by putting up an up to date
cannery at lresno, where they will turn
out canned fruits of every description ot
orchard pack and of the finest qualities.
All the goods sold by Grittin & Skelley will
be packed in their own cannery and under
their personal supervision. They will em-
ploy between 600 and 700 hands during the
canning season.

CALIFORNIAN RAISINS.

Ali the reports to hand indicate that the
crop the present season will be particularly
tine, and that such fruit as was in the mar-
ket four years ago will again be otfered. It
such is the case, there is little doubt the

trade will readily return to these raisios,
which have been somewhat negiecte ! the
last two years, their keeping (ualities being
so very much superior to the Spanish fruit.
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HINTS TO BUYERS.

Contributors are requested to send news only, not puffs of
ndle, or the arrival of standard goods

s , or that they are offering
s, or that they bave had an

1 wrge sale this season.
UCAS, STILLELE & BRISTOL consider
L their Japans just to hand the choicest
of the season ; samples on application.

An excellent grade of selected Valencia
raisins is in store with The Eby, Blain Co.,
Limited.

(Juick-cooking tapioca, in pretty 1-lb.
packets, is for sale by lLucas, Steele &
Iristol.

Another shipment of grape nuts and
postum cereal has been received by The
I’by, Blain Co., Limited.

Samples of green Ceylon teas will be sent
by lLucas, Steele & Bristol to those who
wish to apply.

White & Co. expect a car of Alberta
peaches at the end of the week. They will
be sold for #3 to §3.50 per basket.

Selected Valencias may stiil be procured
from Lucas, Steele & Bristol ; also Cali-
fornian loose muscatels.

W. H. Gillard & Co. are offering special
prices in canned and potted meats of all
descriptions and are making large sales.

A full supply of ‘“Imperial "’ X XX and
“ N\ cider and white wine vinegars in

barrels, half-barrels and kegs is in stock with
The Eby, Blain Co., Limited.

W. B. and C. Waldorf Relish and
Chili sauce are delicious table delicacies.
The Eby, Blain Co., Limited, have them in
stock.

Clam chowder in cans. W. H. Gillard
& Co. have a full stock of this delicious
summer article of food and are selling freely
at low prices.

The ‘‘Salada’’ Tea Co. are expecting
daily 232 chests of green Ceylon tea, when
they will be able to fill all back orders.
They report a large demand for these teas.

.. Chaput, Fils & Cie have just received
a carload of Williams Bros. & Charbon-
neau’s condiments and pickles. They
report a brisk demand for these goods.

The ‘*Salada’ Tea Co. have added ten
to their staff, having gotten very much
behind with their orders. Last week’s busi-
ness they report as having been the largest
they ever had.

A CEYLON TEA MAN IN CANADA.

Mr J. A. Henderson, of Tarrant, Hender-
son, & Co., tea exporters, Colombo, Ceylon,
is on a visit to Canada. He is in Toronto
this week, and in company with Mr. Ired
Dane, the local representative of his firm, is
calling upon the wholesale houses there.

ILLINOIS PURE FOOD LAW.

A despatch from Chicago under date of
July 2 says : ‘* Beginning to-day the State
Food Commissioner is empowered to prose-
cute offenders and secure the enforcement

of penalties provided under the Illinois Pure ¥

Food law that became a statute on July 1,
1899, the enforcement of its punitive clause
being waived for a year. Commissioner
Alfred H. Jones has been preparing for a
rigid enforcement of the law, and will be
aided by Assistant Commissioner J. H.
Monrad and by Dr. . N. Eaton, in charge
of the laboratories for testing samples of
questioned food articles.

*In the operation of this law, itis claimed,
will be seen the fruits of a pure food move-
ment begun three and a half years ago in
Chicago, with Dr. S. J. Jones as its founder.
The penalty for using a false brand, mark,
stencil or label is a fine of not less than $25
nor more than $200, or imprisonment in the
county gaol for 30 or go days, or both, for
every offence committed by a retailer. A
fine on the manufacturer who goes wrong is
not less than $500 nor more than $1,000 for
each offence.

" Besides forcing dealers to be honest
with the customer as regards quality, the
law also will protect the public from paying
prices for adulterants that ought to be
charged for pure goods only.”’

BULK

TEAS
and
COFFEES

070 BLEND, 1o

red labei

Tel. Main 2537.

070 MOCHA, Y% or is, blue label .. .29 .40

THE “0Z0” CO., Limited.

- MONTREAL.

We carry a complete and perfect line of
Black Teas, and are in a position to quote best
prices on Japan Teas and all grades of Coflee.
The quality of our package goods is proved

superior by the rapidly-increasing demand of

the consumer. . : |
TEA. Wholesale.  Real COFFEE BLENDS.
070 BlLACK, ‘- or 1s, red label. .. -%Q-ZO $O-35 Packed in 3, 10, 25 and 50 Ib. tins or by the barrel.
“ £ 14 or 1s, blue label 2q) .40 y ; 2 , ;
14 or 1s, purple label 43 6o MOCHA & JAVA (Special No. 1)........ .$o.30
[APAN: Teidark ereen label 5 e TRIPLE BLEND (Special No. 2)...:..... o
L e S S FULL RATIONS (Special No.3).:....... .18
We carry a large line of Bulk Teas and Coffees which we
COFFEE' are willing to put in at very close prices.

(hi(:ur)‘] % or 15,

.20 .25

All our package goods are packed

in the perfection canister.
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Imn The
Dog Days

m

LORIMER’S LEMONADE CRYSTALS, compact and handy for picnics, etc., cartons

WHOLESALE IMPORTING

mmmmmmmmmmmmmmmmmmmmmmmmmmmmmg

Liquid side lines sell at sight, and yield a handsome margin

on a small outlay—Study your profits by selling

MONTSERRAT LIME JUICE, Pints and Quarts, - - -
SOVEREIGN LIME JUICE AND RASPBERRY VINEGAR, Splits,
ADAMS ROOT BEER AND GINGER BEER, I0c. and 25c. sizes,

AND MANUFACTURING GROCERS.

&
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3 ™ EBY, BLAIN CO., .wreo
3
E
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- & cases
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BEATING THE CREDIT MAN.
6é THI‘Z most common method of beat-

ing the credit man is that of

‘working ' several cities at the
same time and on the same basis of credit,”’
writes Mr. H. N. Higinbotham, the great
Chicago merchant, in The Saturday Even-
ing Post. ‘‘Suppose the merchant in
question to be located in a small town in
the southern part of Illinois, near the
Mississippi River. He comes to Chicago
and says that he has decided to buy all _his
goods here because he can get better prices.
His statement shows that he has $4,000 in
the local bank. As he only wishes for a
credit of $3,0c0 and a time limit of 60
days, the way seems very clear, particu-
larly as the bank verifies his statement
regarding the condition of his banking ac-
count,

““The credit is given and the customer
repeats this operation in two or three other
cities not too far distant from his town.
Then he turns about and sells out the goods
by sensational methods and flees with the
money. Usually this is after he has started
in business. A remedy against this kind of
of a game is to keep close track of every
customer. If he appears to be piling up a
very heavy stock of goods, and resorts to

‘catch tricks’ in order to sell a heavy line
of go'ods in a short time, seeming to be
indifferent to the matter of prices, it is well
to tighten the lines about him and double
the diligence with which he is watched.”’
SUGAR IN MEDICINE.

T is rather astonishing to find no mention
I of sugar as a medicine in recent litera

ture. Its only use is in the form of
siripus simplex as a sweetening agent. In
the first half of the present century it was
very different. Sugar was used largely for
internal and external application, and also
for preventing the decay of organic matters.
It was largely used for dressing wounds.
Even as late as 1885, Doctor Fisher sent a
report to one of the leading German journals
on this treatment. Many instances of its
uses in medicine, especially relating to fever,
are mentioned. The following is a typical
one, being a communication from Count
Bernstortf to The Berlin Rundschau, relat-
ing his own experience :

“[ will relate a special action of sugar
which I have experienced. During the
year 1888 89 I was stationed at Cameroon
as navigating officer of the cruiser Habicht,
and I contracted a bad fever during the
many journeys in the marshy districts

between Mimi and Old Calabar. Besides
severe diarrhza I had violent bilious fever,
which, in spite of large doses of quinine,
still increased. Then came a burning
thirst, which nothing could quench, until I
accidentally drank some sugar and water.
The result was quite surprising; the tor-
menting feeling of thirst disappeared, or
was at anyrate very much mitigated, then
the overproduction of bile diminished, and
I took no other food than sugar and water,
about 10 or 12 glassesa day, so that for five
days [ literally lived on sugar.

‘Later on, when [ have had recurrent
attacks of fever, even after | had been some
years at home, [ have always had 1ecourse
to the same treatment, and always with the
same result. My communication to a
physician in Plen caused him to recom-
mend sugar and water to the inhabitants of
a large village on the Plwner Lake, who

were often attacked with fever. Good
results always followed. The fever appeared
there after the draining of the lake, a large
part of the land thus becoming dry. This
caused a kind of malaria, like that described
as having appeared during the construction
of Wilhelmshafen."’

The author concludes by mentioning the
effect of sugar on the nerves—calming, and
thus producing sleep.—International Sugar
Journal.

Beware
of Imitations
of the one Sauce

J. M. DOUGLAS & CO.

Canadian Agents,

Montreal.

LEA

&

.. PERRIN'S

It is head and shoulders above all others.
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THE OLDEST
FIRM IN TOWN

has closed its doors after a vain en-
deavor of forty years to get along with
old-fashioned methods of weighing merchan-
dise. This is an object lesson to others.
You must get all your just profits or you

can’t succeed.

THE MONEY-WEIGHT SYSTEM
SECURES SUCCESS.

OUR SCALES ARE SOLD
ON EASY MONTHLY PAYMENTS.

THE____a&a

Computing Scale Co.

DAYTON, OHIO, U.S.A.

Or Money-Weight Scale Co., No. 47 State st., Chicago, IIl.
Moncy-Weight Scale Co., No 142 Chambers St., New York, N.Y. ;:
James A. Hossack, Dist Agent, No 1662 Notre Dame St., Montreal, Que., Canada.

L. A. Davidson, Dist. Agent. No. 104 King St.

West, Toronto, Canada.

The Canadian
Grocers Know

a good mill when it is
presented to them.

They have taken up
phels

COLES
COFFEE
MILL

Because it saves them dollars
in money and pounds of energy
when they grind coffee. It
works easily, grinds evenly,
and is recommended earnestly.

TODHUNTER, MITCHELL & CO., Toronto.

Axent-JDEARBORN & CO., St. John, N. B.
(FORBES BROS., Montreal.

Coles Manufacturing Co.

PHILADELPHIA, PENN'A

0 S

High-Class Confectionery.

Rowntree & Co., Limited, ot York, England, desire to
call the special attention of the Canadian trade to
their well-known

Gum Pastilles and Jujubes.

The perfection of confectionery art of world-wide fame
for purity and delicacy of make. Rowntree & Co.,
Limited, are the largest manufacturers of Gum Con-
fectionery in the world, the large Yorkshire Factories
employing over 1,500 hands.

Chocolate Creams of all varieties.

A declicious, highly-nourishing,
om‘me:s and thoroughly digestible Cocoa,
: so economical in use that 120

ELECT Cocoa' breakfast cups can be filled from

a 1-1b. tin.

Agents for Canada are:

For Manitoba, Northwest Territories and British Columbia:
THE HUDSON'S BAY CO., Winnipeg.

And for Quebec, Ontario and the Maritime Provinces:
Mr. CHAS. GYbE. 20 St, Francois Xavier St. Montreal.
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- President,

JOHN BAYNE MacLEAN,
Montreal.

THE MacLEAN PUBLISHING CO.

Limited.

Publishers of Trade Newspapers which cir-
culate in the Provinces of British Columbia,
North-West Territories, Manitoba, Ontario,
Quebec, Nova Scotia, New Brunswick, P.E.
Island and Newfoundland.

OFFICES
MONTREAL - - - - Board of Trade Building,
Telephone 1255.
TORONTO - - - - - . 26 Front Street West,
Telephone neﬂ.
LONDON, ENG. - - - - 109 Fleet Street, E.C.,
J. M. McKim,
MANCHESTER, ENG. - - - 18 St Ann Street,
H. S. Ashburner.
WINNIPEG - - - - Western Canada Block.
J. J. Roberts.
ST. JOHN, N.B. - - - No.3 Market Whar{,
I. Hunter White.
NEW YORK. - - - - - - 150 Nassau Street,

Edwin H. Haven.
Travelling Subscription Agents :
T. Donaghy. F. S. Millard.
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Published every Friday.

Adscript, London
Cable Address { Adscript: Canada.

WHEN WRITING ADVERTISERS

PLEASE MENTION THAT YOU SAW

THEIR ADVERTISEMENT IN THIS PAPER

STRONG MARKET FOR JAPANS.

HERE is still a disposition on the part
of the wholesale trade to defer placing
orders for Japan tea of this season’s

growth, So far, however, the market
appears to have lost none of its strength.

Mail advices from Yokohama state that
the Americans had grasped the position,
and were then paying the advance. A
cable received a few days ago quoted 18c.
for teas which sold last year at 2c. per lb.
below that figure. This was ascertained in
reply to an offer.

According to advices from Japan, all the
first crop tea in the hands of the natives is
exhausted, and, although the second crop
was coming in, prices were still 2c. per Ib.
above the figures of last year.

Last season’s old Japan teas still on the
spot continue to be firmly held at prices
which are about 2 to 2%4c. per lb. higher
than the figures ruling 'a month ago.

Some good values were to be had in old
teas less than a month ago at 13c., but now

15c. is about the lowest figure which holders
are willing to accept. There is an excellent
inquiry for these old teas, and, if holders
would accept 14c., there would doubtless be
a good trade done. But, in view of the
condition of the market in Japan, they are
not disposed to moderate their ideas as to
price ; on the contrary, a cable received in
Toronto on Tuesday instructed representa-
tives there to advance the price of old teas

another ';c. per lb.

In regard to new season’s Japans, the
wholesale houses are in search of teas that
they can sell to the retail trade at 18c. per
Ib., Put they are naturally not disposed to
place orders for teas that will cost them that

much.

It is difficult to tell just what the future of
the market will be. But, for the present,

at any rate, it is a strong one.

A SCHEME TO CATCH FISH AND
ATTRACT VISITORS.

AKE Maskinonge, in the Province of
(Quebec, affords excellent maskinonge
fishing, as its name naturally implies.

This fact the citizens of St. Gabriel de
Brandon, which is situated on the shores of
that lake, are making a special and
somewhat unique effort to have better
known. They have decided to offer four
prizes for the largest maskinonge caught
between July 1 and September 30. The
prizes range from §20 to 5, and, while the
contest is confined to residents of Montreal,
citizens of all cities and countries, too, are
invited to come and fish.

The citizens of St. (iabriel de Brandon
are to be commended for their enterprise.
But, their action should be not without
interest to the citizens of other towns in

Canada.

There may be, perhaps, but few towns or
villages in Canada which are as favorably
situated as St, Gabriel de Brandon as far as
maskinonge fishing is concerned, but there
are a great many others which afford just as
good, and to some people, no doubt, still
greater attractions to sportsmen and tourists,
The difficulty, however, is that even as
little effort as the people of St. Gabriel are
exercising has not been called into play.

Local attractions bring visitors and visitors
bring money, while the merchants sell their

goods and enjoy the profits resulting there-
from. The lesson to business men is

obvious.

BUTTER DEMORALIZED.

HERE has been an acute change in
the butter situation within the past
fortnight, as prices have fallen all the

way from 11 to 2c. per lb., and, at present,
the market is regularly demoralized.

Steadily increasing receipts at Montrea!l
and the restrictive effect of the high prices
on the consumptive demand, both in the
domestic and british markets, have brought
about this result.

Accordingly, cables, both from Man-
chester and LLondon, the chief british butter
markets, were most discouraging, the former
market noting a decline of 0s. percwt., and
the latter 2s.

All accounts from the countiy agree also
that a large make isin progress, and the
heavy rainfall of the past week or so has
had a most beneticial effect upon the pastures
in Eastern Ontario, and throughout Quebec,
which were never better than at present.

[t is worthy of note, however, that the
exports to date are almost 25 per cent.
behind those of last year, so that there is a
considerable shortage in this respect to

make up.

ROOM FOR THE PERSEVERING.

I genius as ordinarily understood was the
necessary ualitication for success in
life, those to whom success were

possible would be few indeed.

But success is not dependent on genius.
It is dependent upon perseverance.

(GGenius a man can do without and be
successful ; but perseverance he cannot.

No man, therefore, should be discouraged
because he is not a genius. . If he has per
severance coupled with common sense he is
sure to have a successful career.

Let him aim at the vocation for which he
is best adapted, and success will come just
as certain as to-morrow's sunrise. Per-
severance that is practised under all circum
stances is like the mountain stream—always
going ahead.

Young men of perseverance are wanied
everywhere; it is only the listiess and
apathetic of which the supply exceeds the
demand,

-
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ANOTHER RISE IN SUGAR.

HF sugar situation is evidently grow-

ing stronger daily, as attested by the

advance of 5c. per 100 lb. by the
Montreal refineries, making 15c. in the past
fortnight.

At the rise, judging from every indica-
tion, the market still points upwards, and,
if the increase in the demand lately at the
refineries

is any criterion, as it certainly

should be, buyers strongly indorse this
view of the matter, for they have been ex-
ceedingly free purchasers, both during the
current and preceding weeks.
At New York the rise has been even
greater, as refined there advanced 1oc. last
week and 1oc. this, making 2oc. in all.
Canadian refiners, therefore, still hold to
the policy of keeping under the New York
level, so as to render competition from
American refined more difficult in Canadian

territory.

SHORT STRAWBERRY PACK.

~HE pack of strawberries in Canada is
likely to be far below the anticipations
of a few weeks ago.

When the berries began to come upon the
market the fruit was large and luscious, and
the indications were that the yield would be
most liberal. Although a great many berries
were marketed, the dryness of the weather
caused a sudden falling off in both quality
and quantity. And, to make matters worse,
quite a large quantity of the fruit was
shipped from the Niagara district to the
Buffalo market, where the prices were more
attractive.

The packers claim that they must get
berries at 314 to 4c. per box in order to
This

year th.e price has not gone below 5 to 6¢c.,

make the canning of them profitable.

while it has gone all the way to 8 and gc.
The result is a short pack and last week's

advance in prices.

ONLY HALF A CROP 0[5 CURRANTS.

The situation in regard to the coming
crop of currants is becoming a most grave
one for the growers. It appears now that
the peronosporos has spread to all the
provinces in which currants are produced.

So far, one-half of the new crop has been
lost, and the position for the remainder is

uncertain indeed. The weather is still bad

and facilitating the spreading of the disease.

Up to within a couple of weeks ago, the
stocks of old currants remaining in Greece
were only about 7,000,000 tons.

The wholesale trade in Canada is, on the
whole, fairly well supplied at the moment
with currants, although some houses have
very light stocks indeed.

In consequence of the strength of the
outside markets, prices in Canada are much

firmer, in sympathy.

BRITISH-GROWN GREEN TEA.

OME time ago the Ceylon Govern-

ment decided to encourage the pro-

duction of green tea by giving the
planters a bonus of about equal to 3c.
per lb.

Now, in order to induce the tea planters
of India to manufacture green tea suitable
for the North-American market, the com-
mittee of the Indian Tea Association has
also decided to give a bonus, and recently
passed the following resolution :
ser Ib. up to a maximum of 20,000 Ib. to
is season be allowed out of the funds of
pments of green tea for the American

there direct from India  Such funds
s a bounty at the discretion of the Cal-

At present the outlook for British-grown
green teas in Canada is promising, if the
fact that the demand for the quantities now
coming on the market exceeds the supply is
any criterion.

The quantity of British-grown green tea
imported into Canada in 18gg was less than
70,000 lb. Rut the next annual report of the
Trade and Navigation Returns is certain to

show a large increase over that quantity.

IMPROVEMENTS IN TELEPHONES.

We are repeatedly receiving information
from IZuropean continental countries regard-
ing the cheapening of telephone rates there.
This cheapening of rates does not, however,

- appear to retard improvements in the sys-

tems. On the contrary, they are evidently
an incentive to devising improvements.

In a recent report to his Government at
Washington, the United States consul at
Munich, Germany, gives a brief outline of
an interesting improvement in that country.

By this improvement it is possible to
retain the spoken word and to repeat it as

freely as desired ; to use the same wire for

simultaneous conversation by different
parties ; to repeat the same conversation at
various points, and to strengthen the sounds
so as to make the long distance telephones
operate with better results. 2

In Canada our telephone rates are increas-
ing but no improvements are being made
in the system, as those who find it necessary
to use the telephone for business purposes

know to their cost.

ITS TWENTY-SECOND VOLUME.
The
completed its 22nd volume on June 3o.
THE CANADIAN GROCER heartily wishes the

National Provisioner of New York

leading and best provision journal on this
or any other continent many happy returns
of the day. And, judging from its healthy
and sturdy appearance, The National Pro-
likely

returns of the day.

visioner is to have many happy

OUTLOOK FOR CHINA TEA.

T seems likely that peculiar circumstances
will cause the China tea market to tend
in the same direction that the Japan

market has taken.

By rare good luck, before the Boxer
trouble assumed anything like its present
formidable aspect, the first export shipments
from the recent crop had been safely laid
down at Shanghai, Foo Chow and Hong
Kong, and the merchantmen carriers well
on their way to San Francisco and Victoria.
With an enforced hold-off of the usual supply
from the August and September Chinese
crops, the prices for Chinese teas are almost
sure to go jumping up.

At present this particular market remains
steady. But, if it becomes impossible to
gather the tea because of native troubles, or
if the three Empress steamers should be
commandeered by the British Government
for service in Chinese waters, no one can
tell what might happen. Certainly, fear for
the present prices pervades the tea market.

Jardine, Matheson & Co., in writing to a
Montreal firm, say in regard to the Chinese
market : ‘“ As regards the future, we have
Of course, should the troubles
in China extend to the tea-growing districts,

no opinion.

of necessity it would interfere materially
The market in Foo Chow
1s active and higher, teas equal to our Gov-
ernment standard being quoted at 1034c,
Suez or, say, 11}4c, overland.”’

with the crops.
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TRADE IN COUNTRIES OTHER THAN OUR OWN.

HIE package coffee manufacturers of
T New York, have advanced their
prices Yc. per lb.

Norton, Megaw & Co.’s Rio cable gives
the following : Present Rio crop estimated
at 3,000,000 bags; present Santos crop
estimated at 6,000,000 bags. Karl Krische
& Co. cable Rio Receipts July, 250,000
bags; Karl Krische & Co. cable Santos
receipts July, 650,000 bags.

JAMAICA FRUIT TRADE.

A despatch from Kingston, Jamaica,
under date of June 27, says: *‘Official
statistics just published show that there has
been a most serious falling off of the exports
of the Island during the last quarter. This
decrease amounts to the large sum of f115,-
527. The drop in the value of bananas and
oranges alone amounted to £109,500. Of
course, the storm last year was the cause of
this. There is little doubt, however, that
the Island is fast recovering its former
standing, although at the present time the
finances are in anything but a rosy condi-
tion.”’

TEA IN NEW YORK.

Only a moderate volume of business was
transacted, as, with the market on the eve
of a holiday, there was a disposition to hold
off before making additional purchases.
Furthermore, offerings were limited, as the
business recently transacted has materially
depleted dealers’ spot holdings, and they
were indifferent sellers, holding firm for out-
side figures. The market for invoices was
firm, and a sale was made of 1,000 half-
chests of new-crop Japan to arrive.—New
York Journal of Commerce, July 4.

CURRANTS ADVANCE So PER CENIT.

Reports of the most serious character con-
tinue to be received from Greece with
reference to the growing crop of currants,
The most pessimistic of these announces
that the whole of the crop is virtually
destroyed, but while it may be permitted to
hope that such grave fears are unwarranted,
it must be noted that the least unfavorable
reports point to a very great and almost
unprecedented diminution. The principal
holders have at least the courage of their
convictions, and simply refuse to part with
their stocks at any price. A factor of great
importance in the present situation is that
the universal stocks of the present season’s
fruit are exceptionally small, and no
important surplus can be carried over
in any market to supplement the possible
deficiencies of the coming crop. Under
these circumstances, dealers and grocers
have considered it advisable to make some
provision for the future, which, though not

of great extent in particular cases, has been
practically universal, and the inevitable
result has been a volume of trade such as
has not been known in this article for many
years. The consequence has been an ad-
vance in prices, for the rapidity and extent
of which the records of the trade show
probably no parallel. Provincial currants,
which ten days ago were offered for sale at
14s. 6d. per cwt., have to-day been sold in
any quantity available at 25s. per cwt.,
showing an advance of at least 11s. per
cwt., or about 8o per cent. on the former
price. All other qualities have risen, but
not quite to the same extent.—!’roduce
Markets’ Review, London.

CALIFORNIAN PRUNES.
The statement made by a broker in esti-
mating the strength of the outside competi-
tion of the prune combine, that there is a
carryover of 10,000,000 lb., is questioned
by a well-informed commission man, who
said: ‘“A much stronger bear argument
could have been made, if that was his
object, as, for instance, the possibility that,
on account of large ISuropean crops this
year, the export outlet in Germany will be
greatly curtailed. The carryover of 1899
prunes does not exceed 3,500,000 lb., is in
strong hands, and at least half of it will
have gone into consumption before the new
crop comes on the market."”'--New York
Journal of Commerce.

4,000,000 BASKETS OF PEACHES.

PECIAL AGENT I. N. MILLS, of the
S Philadelphia, Wilmington and Balti-
more Railroad, has compiled his
annual estimate of the peach crop of the
Delaware and Maryland Peninsula for 1900.
It is very gratifying, and there is every indi-
cation that the quality of the fruit will far
surpass any season for the past ten years.
The ¢ yallows,”” which in previous years
have played such havoc in many orchards,
especially in the northern part of the Penin-
sula, have almost entirely disappeared, and
the small, knotty fruit which in past seasons
has helped to ruin the price of good fruit
will not be seen this season. The ‘‘ June
crop '’ was unusually light, but the trees are
not heavily loaded. Quite a number of new
orchards were set out last year, which will
come in bearing in two years, and the year’s
estimate includes a number of orchards set
out three years ago. The estimate is as
follows :

Delaware Railroad, from Wilmington to
Delmar, 1,500,000 baskets ; Queen Anne's
and Kent Railroad, from Townsent to
Centreville, Md., 567,520 baskets; Delaware
and Chesapeake Railway, from Clayton to

Oxford, Md., 809,625 baskets ; Baltimore
and Delaware Bay Railroad, from Clayton
to Chestertown, Md., 400,800 baskets :
Cambridge and Seaford Railroad, from Sea-
ford to Cambridge, 126,000 baskets ; lela-
ware, Maryland and \Virginia Railroad,
upper division,from Harringtonto Rehoboth,
500,000 baskets ; Delaware, Maryland and
Virginia Railroad, lower division, from
Georgetown to Franklin City, Va., 130,000
baskets. Total for the Peninsula, 1,031,845
baskets.

BACK FROM EUROPE.

R. H. C. Boomer, Toronto, returned
M on kFriday last from a seven mouths’

absence in Europe. He is looking
exceedingly well. While away he visited
most of the European continental countries,
but the last months were spent in London.

One thing that impressed Mr. Doomer
while away was the increased knowledge of
and increased interest in Canadian attairs
in Great Britain. ** Three or four years
ago, when I was there,’”’ he said, ‘‘ outside
of The London Times, you seldom, if ever,
saw any news regarding Canada. Now, all
the papers pay attention to Canadian news.
Iven in the bulletins which the newsdealers
have on the pavements in front of their
stands, one commonly sees references to
Canada.

* Then the daily papers frequently have
special articles from the correspendents in
South Africa dealing with the Canadians.
Some of them, for instance, compare the
British soldier with the members of the Can-
adian contingent, and show that the latter
can be better depended upon to act inde-
pendently than can the British soldier who
has always been trained to act only on word
of command.

““When they learn in kEngland that you
are a Canadian they cannot do enough for
you. The sending of a contingent to South
Africa was, | think,"”" said. Mr. Boomer,
‘“one of the best things that ever happened
for Canada.”

A CHANGE OF OFFICES.

Mr. W. H. Halford, commission broker,
who formerly occupied offices with Mr,
Fred. Dane in the Gooderham building,
Toronto, has removed to 50 Front street
east, the James building, where he has a
neat and compact office. Mr. Dane re-
mains in the Gooderham buiiding.

CROP OUTLOOK IN NOVA SCOTIA.

THE CANADIAN GROCER 1s in receipt ot
a letter from Mr. M. G. De Wolfe, Kentville,
N.S., president of the Maritime Board of
Trade, in which he says the crop prospects
in Nova Scotia are real good.

Lucas, Steele & Bristol offer exceptional
value in soft raw and centrifugal sugars.
They ask no advance on old prices,

e ————
———
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A Grocer who understands his trade

THE CANADIAN GROCER

and plans for its success
intelligently, uses

e s AL AB A“ CEYLON TEA
~ as a “Leader.”

SEALED LEAD PACKETS ONLY. BLACK, MIXED, OR UNCOLORED GREEN.

Toronto. Montreal. Boston.

COWAN'S

Hygienic cocoa
Royal Navy Chocolate

AND

Famous Blend COﬁGe

are the favorities with all grocers.

THE COWAN CO., LimiTen, TORONTO

™ “‘BOSS”

WASHING
MACHINE

Still Leads.

\ If you have not tried the “BOSS”’
do so now.

Walter Woods & Co.

HAMILTON.

Buffalo.

DON'T
FORGET

Silver Dust
Soap Powder.

Pittsburgh. Detroit.

THE PROFIT
BEST QUANTITY
QUALITY

Silver Dust Mfg. Co.. Hamilton

ARE YOU USING OUR—_as

=== (Cold Blast

or Jubilee
ngpes

|Aetna or
Quaker Flint
Chimneys ?

Give them a Trial.

THE SYDENHAM GLASS CO.,

of WALLACEBURG, Limited.

Cleveland.

Toledo. Philadelphia.

ARE YOU A BUYER of

Hardware, Metals,
Paints, Oils, etc. ?

Drop a Post Card, if you wish it, and we wm
send you a copy of the latest lmue of Ha
ware and Mgtal, the leading sulhonty
on these trades. Address

The MacLEAN PUBLISHING CO., Limited,
Board of Trade, MONTREAL.
28 Front 8t. West, TORONTO.
109 Fleet 8t., E.C., LONDON, ENG.

HORSE.- HOE
SALMON

Is packed ONLY from the finest

Fraser River Sockeye Salmon.

For twenty years the leading
brand on the Canadian Market.

It pays to buy the best.

For Sale by all Wholesale Grocers
throughout the Dominion.

G. M. Hasty Washer

A week’s washing done in 114 hours.
clothes; just follow directions on each cake.

for the grocer, and a trade-winner.

EVERYONE HASN'T GOT IT.

No rubbing or wear on
43 per cent. profit

If you wish to test its merits, write us for Free 8ample.

T. B. ESCOTT & CO.,, L.ondon, Ont.




ARMAANA ,

GROCERY QUOTATIONS
BY WIRE.

Should readers of this journal desire to
secure between regular issues, the quota-

cation, be furnished by return mail or by
telegraph ; if by the latter method, at the
cost of the person seeking the information.

ONTARIO MARKETS.
Toronto, July 5, 1900.
GROCERIES.

RADE isin a fairly satisfactory con-
dition this week, the volume of busi-

ness being good, taking it all around.
One of the features of the market is the
strength of sugar, a further advance of j5c,
per 100 lb. having taken effect on Tuesday
in sympathy with an advance of 1oc. per
100 lb, in New York. The tone is some-
what confident in regard to canned vege-
tables, although the rains of this week have
been more favorable to crop prospects.
The buying of canned goods is freer for
future delivery. Canned salmon is firm,
but there is not a great deal being
done. The demand for sugar is brisk.
Very little is being done in syrups and
molasses. A stronger tone is developing in
regard to peppers, and tapioca is advancing
in the primary market. The Japan tea
market has lost none of its strength. On
the contrary, for old teas prices are higher.
A cable received on Tuesday stated that
there was a better feeling in London, Eng.,
in Indian and Ceylon teas. Locally, how-
ever, the conditions are without change.
The volume of business in the tea trade is
not large. Currants are in good demand,
and prices are firm. In Valencia raisins,
prices rule strong, while stocks are gradu-
ally getting smaller.

CANNED GOODS.

Although business in canned goods is not
large, there is a little more disposition to do
business in regard to futures, and, although
there have been rains during the past week,
the tone of the market is decidedly strong.
We know of at least one packer who has
instructed his representatives to withdraw
quotations on tomatoes and corn and one
or two lines of canned fruit. The ruling
price for new tomatoes is 85 to 873%c., and
for old pack 85 to goc. It is the general
opinion that the pack of peas will be a short
one on account of the dry weather. The
ruling price for new pack is 77% to 8oc.,

tions on any staple line, they will, on appli- ]

and for corn the same figures are quoted for
future delivery, but, for spot stock, $1.10 is
still the ruling figure. The packers recently
reduced their figures on gallon apples for
future delivery by 25c., and the ruling price
with the wholesale trade is now $2.25 to
$2. 40 for gallon apples,and go to g5c. for 3's.

There is very little being done in canned
salmon, although business has improved
since the hot weather set in. Advices from
the Coast from one firm state that it is ex-
pected that shipments of new pack would
begin in about a month. Another advice
stated that the outlook is for a fair run of
fish on the Fraser, but that the increase in
the number of traps which have been put
on the American side are thought to be
a sétious menace to the fishing in Canadian
waters. Prices rule as before. Sardines are
in fairly good demand, but there is very
little being done in lobster,

COFFEES.

There is not much being done, but the
outside markets rule strong, principally on
advices from Europe.

SUGARS.

The feature in the sugar market is the
increased strength of prices. Sinceour last

W@ @rn@rv@n@rvBr8

See pages 27 and 28 for
<* Toronto, Montreal, St. John,
and Winnipeg prices current.
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report there has been a further advance of
1oc. in the United States markets, and this
was followed in Canada on Tuesday last by
arise of 5c. per 100 lb. This means an
advance of 2oc. in United States and of 15c.
in Canada in less than two weeks. The
ruling price for granulated in Toronto is
now $5.08 for Montreal refined and $5.03
for Acadia. Yellows run from $4 38 up.
The demand for sugar is brisk and is likely
to remain so for some time.

SYRUPS AND MOLASSES.

There is a little being done in syrups, but
it does not amount to a great deal. The
New Orleans molasses market rules firm,
and trade locally is quiet.

RICE AND TAPIOCA.

The price of tapioca is advancing. In
rice, the situation is without change, and
prices rule as before.

TEAS.

The feature of the market is still the

strength 1njJapan teas. Cable advices from
Japan show that the market is firm and
still zc. above the price of last year. There
is not much business being done as import-
ers are not inclined to place orders at
present high figures. They are making
inquiries for teas, but want those which
they can sell to the retail trade at 18c. As
they cannot get any new teas under
that figure there is naturally not much
disposition to do business. There is
also a strong feeling in regard to old
season’s teas on spot. A cable received
in Toronto on Wednesday instructed some
of the representatives of Japan houses
to demand %c. per lb. more than they were
previously. There is quite an active in-
quiry for old season’s teas, but they do not
wish to pay the prices asked. The lowest
teas on the market now appear to be 15 to
15%c., while some good values were picked
up less than a month ago at 13 to 13%c.
Thelocal market is heavily supplied with con-
signed teas of Indian and Ceylon growth, and
some prices have been quoted which are
probably the lowest on record. The market
in London has ruled decidedly weak, but
this week a cable was received by one
house stating that a better tone had devel-
oped there. The tea business, generally,
rules quiet. Advance samples of new
season’s Indian teas are being shown to the
trade here ; the quality is rather good, and
better than that of last season. It will
probably be another month before the new
teas are on this market.

SPICES.

The pepper market is decidedly strong,
and advices from London, Eng., to a
representative in Toronto say: ¢ Wire
orders quickly as we are on the eve of
another advance.”’ Advices from New
York also indicate a strong market. It is
claimed that stocks are about 50 per cent.
less than they were at this time last year.
Cloves are quiet but fairly firm  Ginger is
reported to be firm.

FOREIGN DRIED FRUITS.

CUurRRANTS—Mail advices from Patras,
Greece, state that the peronosporos has now
spread to all provinces, and it is believed
that the new crop will only be about half of
that of last year. The weather continues
unfavorable. The market is decidedly

firm, and sellers have practically withdrawn
from the market. Stocks in Greece are now
only about 7,000 tons. On the local market,
while some houses have fair stocks, others
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SOLD BY .

THE F. F. DALLEY CO0., Limited,

starch ever offered to the Canadian trade.

Boston Laundry Starch

is the best domestic
It is very simple

to use, gives a beautiful hard finish to linen and .cotton goods,
and is sold at popular prices by all dealers at 1oc. a package.
One package goes as far as two of the ordinary cold water

starches.

- HAMILTON.

again are badly off in this respect. In
consequence of the strength in the primary
market, currants, locally, are firmer than
they were, and 53/c. is the ruling price for
Filiatras, and for Patras 6 to 61%c. The

demand for currants 1s good.

VALENCIA RAISINS — The prospects for
Valencia raisins of the new crop are fairly
good. In however, the
market is decidedly firm, and prices are
higher. The ruling price for No. 1 sélected
is g to g%c., and the demand is fair at the

the meantime,

price.

Prunes—The French crop is expected to
so is that in California.
There is little or no business doing locally.

be a good one,

GREEN FRUITS.

The market this week is very brisk on
almost all lines of fruit. Lemons have
advanced zg5c. per box, owing to the waste
caused by the hot weather and the necessity
of more storage, and are now quoted at
#4.50 to $4.75 per box. Tomatoes are
arriving in large quantities, and have
dropped 15c., now being $1.10 to #1.25 per
crate.  Although oranges are coming in
plentifully the demand is not very great. In
bananas, however, there is a brisk market
at steady prices. American apples sell
readily for $1.25 for small baskets, and
#2.50 for large. Canadian beans and
cucumbers are now coming in and are mak-
ing a poor market for the American varieties,
the latter being easier than last week at $i1
for a small basket of cucumbers, and #1.50
for large. Owing to the quantities of other
fruit on the market, pineapples are not
selling so freely as formerly, though prices
have not changed from #3.75 to §4.25 per
crate. Watermelons are arriving freely,
and prices have declined 15c.. now selling
for 25 to 35¢c. A few raspberries are on the
market a' 11 to 12c. Red currants, in fair
supply, are making their appearance, and
sell for 40 to 6oc. Cherry currants sell for
6oc. Strawberries are unchanged at 5% to
7c., though the last of the season are now
being sold.

COUNTRY PRODUCE.

EcGs —All the eggs coming forward now
are going into consumption, the delivery
having been light the past week. DPrices
are steady at 12%c. [Eggs are suffering to
a great extent from hot weather.

PoTraToES — Prices are little changed
from last week, being now 30 to 35c. per bag
f.o.b., track, Toronto. The price out of
store is 40 to 4sc.

Beans—There is very little doing. Prices
are purely nominal, at §1.70 to $1.75 for
hand-picked and #1.50 to $1.60 for mixed.

DRIED AND EVAPORATED APPLES—
The market is dull.  Prices are nominally
61 to 7c. per lb. for evaporated and 5%
to 6¢. for dried.

HoNeEy—A large crop is expected this
year. Old honey has disappeared, and in
new prices are 6% to 7c. for strained clover,
3 to 4c¢. for buckwheat, and #1.25 to g1.50
for clover comb.

BUTTER AND CHEESE.

BurTER—The demand for butter is not
very keen. Dealers in dairy and creamery
manufactures at outside points are offering
at prices which will not permit of export,
and exporters are nervous as to being able
to meet their demands. It looks at present
as though the high prices will not last long.
As soon as the local consumption is satisfied
prices will have to be brought to an export
basis. There has been no change as yet.
Prices are now about top. We quote: Dairy,
large rolls, 15 to 16c.; prints, 16 to 17c.;
tubs, 15 to 16}45c.; creamery, prints, 19 to
21c. ; boxes, 18 to 19%c.

CHeEESE—There is not much change. Ex-
porters are taking only what they must have
tosupply orders, but are not anxious buyers
at present prices. We quote 10%;c. per lb.
to the retail trade.

PROVISIONS.
There is a good movement in provisions.

The large provision dealers are looking for
even higher prices than at present. Smoked
meats are the principal lines moving now,
though dry-salted meats and barrel pork
will be in heavy demand in a few weeks, as

present indications point to heavy opera-
tions in lumbering districts, where these
lines are most used. A brisk trade 1s now
doing at prices quoted.

VEGETABILES.

The market is active. New Canadian
potatoes are coming in, and sell for §1 per
bushel. Asparagus is scarce, though prices
remain unchanged. Parsley, of which the
supply has been limited, is becoming more
plentiful. Turnips, carrots and parsnips in
bags are no longer on the market, but sell
in bunches. Canadian cabbage has dropped
25c., present prices being 45 to 5oc. per
doz. Imported cabbage has declined 25c.
per crate, the price now being $1 to §1.25.
Canadian cucumbers sell freely at 5o to 6oc.
Spinach is done for the season. We quote :
Rhubarb, 15 to 25c. per dozen bunches ;
green onions, 5 to 1oc. per doz. ;
green mint, 20 to 25c. per doz. bunches ;
asparagus, 50 to 6oc. per doz. bunches ;
parsley, 15 to 2oc.; radishes, 10 to 15cC.
per doz. bunches; lettuce, 20 to 3oc. per
doz.; new Canadian cabbage, 45 to soc.
per doz.; butter beans, 30 to 4oc. per peck;
cucumbers, 30 to soc. per doz.; green peas,
goc. to §1 per bush.,or 35 to 4oc. per basket;
imported cabbage, #1 to §1.25 per crate;
imported cucumbers, $2 to $2.25 per crate ;
imported butter beans, #1.60 to $1.75 per
basket crate ; imported potatoes, $1.10 to
#1.15 per bush.; turnips, 5oc. per doz.;
carrots, soc. per doz.; parsnips, 75C. to
#1 per bag ; onions, §1 to $1.25 per bag;
Bermuda onions, 2 a case; LEgyptian onions,

£2.50 to $2.75 per sack.
FISH.
The market is dull, as is usual at this

time of year. It is, however, a little better
than last week. Prices are unchanged.
We quote: Trout, 7%c.; whitefish, 8c.;
perch, 3c.; blue pike, 3c.; grass pike, 4 %4 c.;
yellow pickerel, 7c.; herrings, 4c.; steak
cod, 6c., haddock, s5c.; white halibut, d0oc.;
frozen salmon, 12c. ; fresh sea salmon, 16c.;
red snappers, 1ic.; fresh mackerel, 15c.
each ; haddie, 6 to 8c. per lb. ; ciscoes,

per 100, $1; salt herrings, splits, $2.75 to
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ANADIAN ADVERTISING is best done by THE
E, DESBARATS ADVERTISING AGENCY.
MONTREAL. .

Toronto Salt Works

TORONTO, ONT.

Write 15 t)r  SALT of any kind.
Also SALTPETRE, car lots or less.

JOSEPH CARMAN. ..

WHOLESALE MERCHANDISE BROKER
AND MANUFACTURERS’ AGENT.

Winnipeg, Manitoba, Canada.

Secretary Winnipeg Fruit and Produce Exchange.
Correspondence and Agencies Solicited.

CALIFORNIA ORANGES

Messina Lemons, Fruits and Nuts of all kinds
An excellent assortment of only the best grades always
on hand and we can supply you at lowest market prices,

Bananas. The fruit is arriving in first class con-
dition. Port Limon stock is exceptionally tine.

Fruit Auction Sales. These auction sales are
held every Wednesday acd we will be pleased to give
you any information required.

McWILLIAM & EVERIST

Wholesale Commission Merchants.

a25and 27 Church St., TORONTO, Can.
Telephone 645.

STORAGE

Eastern firms desiring Storage in WINNIPEG
will find it to their advantage to commuaicate with

me. Track facilities. Lowest rate of insurance in
the city.

E. NICHOLSON

Wholesale Commission Merchant and
Broker.

115 Bannatyne Street East, Winnipeg, Man.

BUTTER

DAIRY AND CREAMERY.

We are open to buy carlots or less.

Correspondence Solicited.

The Wm. Ryan Co.,

. .. Limited.
70 and 72 Front St, E,, Toronto.

FRESH FRUITS

YOUR orders or con-
signments care-
fully handled.

WRITE US.

CLEMES BROS,,

31 Front East, TORONTO.

#3 per half-bbl.; boneless fish, 4% to sc.;
quail-on-toast, 4% to 5c.; pure cod, 5%c.;
shredded cod, $1.80 per box.

GRAIN, FLOUR. BREAKFAST FOOD:.

GRrAIN—The crop prospects in Manitoba
have been greatly improved by rains. No.
1 hard Manitoba wheat is quoted at goc.
Toronto this week, a decline of 8c. since
last week, and gzc. grinding in transit, a
decline of gc. There has been a decided
falling - off in values and demand, on
account of the rains. Values are goc. and
9z2c., a drop of 5c. since last week. The
price on track outside is steady at 70 to 72c.
The improved prospects cause dealers to
look for still lower prices than have yet been
reached. The only advance to be noted is
1c. in oats. We quote as follows : Wheat,
white and red, 70 to 73c. Toronto ; goose,
7oc. Toronto ; peas, 60 to 63c.; oats, 29 to
32c.; barley, 40 to 42c. ; rye 50 to 52c.

Frour —There is a good trade at steady
prices in all but Manitoba patents, which
have declined 25c. We quote : Manitoba
patents, $4.50; Manitoba strong bakers’,
$#3.90 to $4.50; Ontario patents, $3.55 to
$#4.80; straight roller, #3.50, Toronto
freights.

BREAKFAST Foops — The demand for
cereal goods 1s much better than last
summer. Trade is more brisk than a week
ago. An advance of 1oc. in rolled wheat
is the only change in prices. We quote
as follows : Standard oatmeal and
rolled oats, $3.40 in bags and $3.50 in
bbls.; rolled wheat, $2.50 in 100-lb. bbls.;
cornmeal, #3 ; split peas, $4; pot barley,
$4 oo.

HIDES, sKINS AND WOOL

Hipes — The only change to note this
week is that of cured hides, which have
risen }c. There is not much doing.
We quote: Cowhides, No. 1, 8c.; No.
2, 7c.; No. 3, 6¢c. Steer hides are worth
14 c. more. Cured hides are quoted at 8 %5 c.

SKINS — There is a very dull market.
Prices are steady as quoted, and un-
changed from last week. We quote as
follows : No. 1 veal, 8-1b. and up, 9-.
per lb.: No. 2, 8c.: dekins, from 4oto 6oc..
culls, 20 to 25c. Sheep are selling at $1.25
to $1.40; spring lambskins, 30 to 35c.
each.

WooL—The market is very quiet. The
supply is keeping up and finds an equal
demand. Combing fleece sells for 15 to
16c., and unwashed is quoted at 9% to 1oc.

MARKET NOTES.

Manitoba patents are 25c. lower.

Cured hides have advanced }c.

Rolled wheat has gone 1oc. higher.

Canadian cabbage has dropfmed 25C. per
dozen.

Watermelons have declined 15c., now
being 25 to 35c.

Tomatoes have dropped 15c. on account
of the large numbers arriving.

Lomons have taken another rise of 25c.
per box, and are now $4.50 to $4 75.

Mail advices from Colombo, Ceylon,
under date of May 26, say in regard tea:
“The quality shows a great falling off, and
a large proportion of the offerings were
r.omp?sed of poor liquoring and rough leaf
teas,’

The following Brands manufactured by

The AMERICAN TOBACCO GO,

OF OANADA, Limited.
Aresold by allihe Leading Wholesal: F_ :ses
CUT TOBACCO Dl
OLD CHUM.
SEAL OF NORTH CAROLINA

OLD GOLD
CIGARETTES — -
RICHMOND STRAIGHT CUT.
SWEET CAPORAL.
ATHLETE, DERBY

GOLDEN CROWN LOBSTER, flats and talls
GOLDEN KEY LOBSTER, flats only.
GOLDEN CROWN CANNED CLAMS, 1-1b. talls
GOLDEN DIAMOND BLUE BERRIES, 2's size

W. S. Loggie Company,

CHATHAM, N.B. Limited

E. T. STURDEE

Mercantile Broker,
Manufacturers’ Agent,

ST. JOHN, N.B. Ec., Etc
Wholesale trade only.

ENGLISH AND CANADIAN MANUFACTURERS

desiring to place their goods on the Market
of ?\(-;lcrn Canada, should communicatz
with

STEELE & TOMS,

W holesale Commission Merchants and Brokers,
WINNIPEG, MAN.

FLEISCHMANN’S

VEGETABLE

COMPRESSED YEAST

HAS NO EQUAL

SMOKED MEATS
PURE LARD

Our “MAPLE LEAF” brand s unexcelled

We are large dealers in EGGS and
BUTTER. WRITE US.

D. GUNN, BROTHERS & CO.

Pork Packers and Commission Merchants

76-78-80 Front 8t. E. - TORONTO

Butter Wanted

If any to offer, write, wire or ‘phone us
we are prepared to pay extreme prices
delivered at your station.

Agents for large Butter Tub Manufac-
tory in Quebec, write us for quotations
f.o b. Factory or Toronto.

Rutherford,ﬁhall & Co.

68 Front Street East, Toronto,
Telephone 2669, 2641,




THE CANADIAN GROCER

QUEBEC MARKETS.
MONTREAL, July 5, 1900.
GROCERIES.

HE feature in groceries is the strength
T displayed in the sugar market, local

refiners having advanced prices
another gc. per 100 lb. this week, making
15c. in the past 10 days, and at the rise
the market has a strong upward tendency.
Naturally, the demand has been increased
by these two distinct advances. In other
lines of groceries there has been no change
of importance to report. In dairy produce
there has been a further slump, both in
cheese and butter, under increasing receipts
and a falling-off in demand caused by the
recent high prices.

SUGAR.

Canadian refined sugar is now I15C. per
100 lb. higher than at the time of last
writing from this market, as there was
another advance of sc. all around on Tues-
day of this week. Accordingly, we quote
granulated, $4.9o, and yellows, $#4.20 to
#4.80 per 100 lb.  Cables this week state
that cane has been quiet but steady, with
Java 13s. 6d., and fair refining 12s. 3d.,
while beet was dull, with demand slack, and
present month quoted at 11s. 12%d., and
next month 11s. 3d.

SYRUPS.

Business in these has remained quiet, the
market being entirely without feature at
1% to 2c. per lb., as to quality, at the
factory.

MOLASSES.

Late cables from Barbadoes note a firmer
feeling for Rarbadoes at the Islands, and a
recovery in first cost to 17c. is reported,
though, as in the case of the decline already
noted in this column, it has not had con-
firmation. As a matter of fact, agents for
the best brands state that they have no ad-
vices of any change whatever, and, accord-
ingly, assert that there has been neither an
actual decline or recovery. Locally, the
market is quiet, and prices in a jobbing
way are unchanged at 3gc. for single
puncheons and 38c. for carlots.

CANNED GOODS.

There has been a fair amount of trade in
canned goods in a small way, while the
firm tone is maintained all around. To-
matoes have sold at 85 to 8724 c. for round
lots, and corn at $1.10 to $1.12, while peas
have been placed at 8214c., and beans at
8s5c. These prices, of course, are not for
jobbing parcels, but for round quantities
between the trade. Mail advices on salmon
are very firm this week, and there are no
indications of any reaction in prices, which
continue firm as formerly quoted.

DRIED FRUITS,
The dried fruit market has not furnished

anything yet in the matter of business for
fall importation. Reports from Smyrna speak
of mildew damaging the Sultana raisin
vines. In nuts, Sicily filberts are expected
to be a larger crop than last year, but it
has to be borne in mind that the 1899 crop
was below the average, so that the outlook
may still be considered indefinite. For
October shipment the equivalent of gc.
laid down New York has been asked.

RICE.

There has been a fairly active business in
rice both for present and future deliveries.
In sympathy with strong advices from points
of production the firm tone is maintained.
Standard B is quoted at §3.30 to $3.40.

SPICES.

There has been little activity to note in
this market during the week. We quote :
Nutmegs, 35 to 6oc. per lb., as to size;
mace, 45 to 5oc. per lb., as to quality, and
pimento, gc.

COFFEES.

A fair demand for Cucuta grades of
Maracaibo, which, in 25 and g5o-bag lots,
have sold at 11} to 12c., was the only
point worthy of mention in this market in a
wholesale sense.

TEAS.

Japan teas, which were offering two
months ago at 10%c., are now unobtainable
under 15c., and the market 1s firm at the
rise. Stocks of green here are in such
limited compass that, if any demand at all
sets in, they would soon be exhausted. The
Chinese trouble, naturally, is unsettling the
black tea market, but matters in this par-
ticular have hardly assumed any definite
shape yet, except that buyers show more
desire to operate, and the fact has led to
some business in a round way. Advices
from Japan dated June 1 state that first crop
pickings are virtually finished, as there
seems to be every prospect of shortzge of
fine teas this season. Very few low grades
are shown as yet, and what have come on
the market have been taken at prices much
above those ot last year. The Foreign
Chamber of Commerce, Yokohama, report,
dated May 30, says: *‘Prices this season
are fully 15 per cent. above those of last
year, while freights are $1.50 against 65c,
last year.”

GREEN FRUITS.

There has beena fair trade in green fruits
during the week and prices are about as Jast
quoted : Oranges, $3 to $3.50 for Messinas;
$3.25 to $4 for Sorrentos, and $2.75 to $3 per
box for bloods ; lemons, $2.75 to §3.25 per
box; bananas, $1 to $2, as to quality; Cana-
dian asparagus, $1 per basket; strawberries,
9 to 10C. per box ; pineapples 10 and 20c.
each, as to size and quality ; Southern cab-
bage, $3 per crate; beans, both wax and

green, $2.50 to $2.75 per bushel basket ;
cucumbers, $1.75 to $2.00 per basket ;
Bermuda onions, $2.50 to $2.75 per crate ;
golden dates, 4%c. per lb. ; Malaga figs in
matting command 42%c. per lb,, and in
boxes are selling at 11 to 14c. per lb., as to
grade. Californian peaches, $1.75 to $2
per box ; do. plums, $2.25 to $2.50; do.
apricots, $1.75 and #$1.50; Canadian
cherries, $1.75.
COUNTRY PRUODUCE.

EGGs—A fairly active trade was done to-
day, and the tone of the market is steady
at 13c. for selected, 11 to 11%c. for No. 2,
and g to 10c. for culls, per dozen.

MaprLE ProbpucT — Business in maple
product was dull and prices nominal.
We quote as follows : Maple syrup, 8sc.
per large tin; 75c. per wine gallon tin,
and 63 to 7%c. per lb., in wood. Pure
sugar, 9 to IocC,

Honey—There is very little doing in
honey, as is usual at this season. White
clover in comb is quoted at 14 to 15C.;
white extracted in large tins, 9 to g}4c.;
and in small tins, at 10 to I0}4c., and
buckwheat extracted at 8 to gc.

Beans —The market for beans continues
quiet, and prices are unchanged. We
quote : Canadian hand-picked at $1.70
to $1.75, and primes at $1.60 to $1.65.

PoraToEs—The demand for small lots of
potatoes was fair, and sales were made at
25 to 35c. per bag, as to quality and
quantity.

AsHEs—Receipts of ashes are small, and
the market is without any new phase. We
quote : First pots, $4.55 ; second, $4.20;
and first pearls, $#5.25 per 100 lb.

PROVISIONS,

A fair trade was done in hams, bacon
and lard, and the market continues
moderately active, with a firm undertone.
We quote: Heavy Canadian short cut
mess pork, $18 ; short cut back pork,
$17 ; selected heavy short cut mess pork,
boneless special quality, $19, and heavy
mess pork, long cut, $17 ; pure Canadian
lard, 9% to 1oc. per lb., and compound
refined, 73 to 8% c. per Ib. Hams, 11 to
14¢., and bacon, 10 to 14c. per lb,

FLOUR AND GRAIN.

FLoUR—The flour market continues fairly
active, with a fair undertone, and prices
show no change. Millers state that the
advance in flour has not been equal to that
in wheat, and that they are now paying
Manitoba farmers 75c. per bushel, and that
some of them even refuse to sell at this
figure. Wequote: Manitoba spring wheat
patents, $5; winter wheat patents, $3.90 to
$4.25; straight rollers, $3.85; in bags, $1.80
to $1.85, and Manitoba strong bakers’,
$4.40 to $4.65.

GRAIN — The feature of the local grain
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market is the easy feeling in oats, with
holders offering round lots afloat at 32c.,
and in some cases they might have prob-
ably accepted 313 c. if it had been bid, but
buyers held off ; in consequence, little
business was done. A small lot of peas was
placed at 70 c. afloat, and rye also changed
hands at 651 to 66c.. Barley was quiet
at soc. for No. 1 and 4gc. for No. 2 afloat.

FEeD—There was no change in feed to
note, and a fair business is doing. We
quote : Manitoba bran, in bags, §15; shorts,
$#17; mouille, $18 to $22; Ontario bran in
bulk, $16, and shorts, $18 per ton.

OATMEAL—Business in rolled oats was of
a jobbing nature, and prices continue to
range from $3.25 to $3.45 per barrel, and
at $1.57% to $1.67% per bag.

Hav—The trade in baled hay was fairly
active, there being a good demand from
local buyers, but the tone is easy. We quote
as follows: No. 1, §9 to f9.50; No.
2, $8, and clover, $7 to $7.50 per ton,
in carload lots.

CHEESE AND BUTTER.

CHEESE—There has been a further decline
in the cheese market since last report though
the change has not been as abrupt as that
noted last week. Still, prices have eased
off to g3 c. for finest Western and g 4c. for
Eastern makes with demand slow at these
prices.

BurTER—The butter market has been
regularly demoralized and prices have fallen
a full cent per lb. since last week. At this
writing 19 to 19%c. is the range for finest
creamery but the outside figure is generally
admitted to be the very extreme price
obtainable on spot.

NEW BRUNSWICK MARKETS.

OFFICE OF THE CANADIAN GROCER.
St. John, N.B., July 5, 1900.
USINESS is somewhat quiet. Markets
B are, however, firm, and sugar, owing
to continued advance, is still the
line of chief interest. Flour holds its ad-
vance, and many feel the price will go
higher. In Indian and Ceylon teas values
are somewhat easier, In Indian, dealers
have been able to pick up some good values
on the London market. There is a fair
general local trade. Cream of tartar is
reported somewhat easier by cable, but
prices are still higher than last importations,
so local market is firm. The crystals fluc-
tuate so in value that it is hard to regulate
local prices. In tapioca, which has been
somewhat lower earlier in the season, the
tendency is again higher. Summer travel
isnow on, and our Lower Provinces are full
of visitors, but chiefly Americans, We
would like to see more of our Canadian
friends,

For Camp or Picni( -

Nothing more Desirable than

Clark’s Neats

55 Varieties.

OiL—There is no large demand in any
line of oil. Prices show no change during
the week.

SAnr—In Liverpodol coarse salt, there
have been quite free arrivals during the
week, and further lots are near at hand.
Prices are well maintained. The demand
is good, and that which is being received
has been largely sold to arrive. Every
effort is made to sell while landing by
reducing the price of the cost of handling.
There is even 1c. per bag deducted if the
buyer will take delivery over the side of the
ship rather than have it landed on the
wharf, this being the wharfage charge.
Factory-filled is quiet. In Canadian, the
advance in the box salt, which was only to
cover the extra cost of the package, owing
to advance in wood, is firmly held. We
quote :  Liverpool coarse, 50 to g5sc. ;
English factory-filled, gsc. to g1 ; Cana-
dian fine, $1 per bag; cheese and butter
salt, bulk, $2.50 per bbl.; j5-lb. bags,
$3 to £3.25 per bbl.; 10-lb. bags, $2.85 to
$3 per bbl.; 20-1b. wood boxes, 22 to 23c.
each ; 10-b. wood boxes, 14 to 15cC. each;
cartons, $2 per case of 2 doz.; English
bottled salt, $1.25 to g$1.30 per doz. ;
mineral rock salt 6oc. per 100 lb.

CANNED Goops—Salmon is having a free
sale. Itis one of the best summer sellers.
Stocks held are not large, but both spot and
futures have been bought for shipment from
the Coast. While some offers at shaded
figures have been made, local prices must
rule higher than at present, Lobsters are
out of sight, local dealers not buying.
Packers report sales as high as g12.75 per
case. Gallon apples are sellers. For
futures Nova Scotian apples have been chiefly
bought. In spot vegetables prices are very
firm. Corn is quite scarce, and tomatoes a
limited stock. Meats are rather higher
and firm. Holders are making nice profits.
New haddies continue to bereceived. Many
are shipped west. As with all local fish,
prices are firm.,

GREEN FRuiTs—This has been a very
busy week, the holiday making a greater

CONDENSED OR ¢¢ WANT”
ADVERTISEMENTS.

Advertisements under this heading, 2c. a word
each insertion; cash in advance. Letters, figures,
and abbreviations each count as one word in estimat-
ing cost.

CORRESPONDENCE WANTED.

RITISH COLUMBIA BROKERAGE FIRM
(rustlers), high standing, want Wholesale
Grocers, Dairymen, and other manufacturers’ cor-
respondence. Address Box 2, CANADIAN GROCER,
Toronto. (28)
THE RUBLEE FRUIT CO.
LIMITED.

IMPORTERS OF FOREIGN AND DOMESTIC
GREEN AND DRIED FRUITS, NUTS, Eto

151 Bannatyne St., 1ath St.,
WINNIPEG, MAN. BRANDON, MAN

ACKING HOUSES !!!

Direct Steamers
Montreal and Bristol.

Hoskins & Co.

West Street, BRISTOL

are open to accept ENGLISH AGENCY
for FIRST-CLASS FIRM.

Correspondence Invited.

demand. Owing to the Fourth of Juiy
being so near some lines of fruit received
from the United States were scarce. This
was particularly noticed in bananas, of
which our market was short. Oranges tend
higher. There is but fair sale. Valencias
are still offered. Lemons are costing higher,
but are quickly picked up. Melons are to
hand. They are not free sellers here and
their season is early. Pines are easy in price
and there is a fair sale. In strawberries,
prices keep quite firm and much of the fruit
received is of but fair quality. With the
fuller receipts of local berries this will
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SCARCE GOODS—«

-—-Carraway Seed.
---Best Imported Chicory.
-—French Mustard---something new in glass.

S. H. EWING & SONS; Montreal.

96 KING STREET.

improve. In Californian fruit there is
active business at even figures. Georgian
peaches to hand are quite nice stock.
Farly vegetables have an improved sale.
Tomatoes show quite a rangein price owing
to quality.

Drieb Frurrs—Little attention is paid to
this line. Spot business is very light, and
very little is yet done in futures, except in
Californian goods. Onions, chiefly Egyptian,
move freely at perhaps easier figures. Ber-
mudas have a fair sale, but the price inter-
feres. While currants would cost higher to
replace, local market is little changed,
cleaned currants and seeded raisins having
about the only demand in these lines.
I.vaporated apples are a fair stock, but very
dull at any price. No. 1 Spanish shelled
peanuts are very high. Figs and dates are
quiet. Prunes have but limited sale and
prices are easy.

Dairy PrRODUCE —— Eggs move freely.
They are quite scarce for this season. Such
lots as come to hand are quickly picked up
at good prices. Butter is rather easier.
There is little business in creamery, and best
dairy has a ready sale. Cheese is scarce
and rather higher. The outlook is for firm
figures. Reports go to show that local out
put will not be as large as expected as milk
is scarce.

SuGAR—This is still a matter of much
interest, and prices continue to move up
slowly. Market is very firm and there is a
good sale. Local refinery has the bulk of
the business.

Mo1.asses —Prices are firmly held, butin
Barbadoes the effect of the market is not so
easily seen. The season would look as if it
would close with firm figures. Porto Rico
is firm and it has the demand. Stocks are
not large. New Orleans and other Ameri-
can molasses are offered, but with limited
business resulting. Prices show no change
in New Orleans, but mixed goods are higher.

FisH —Salmon, the chief fresh fish at this
season, and which is also the finest fish we
have, continue scarce. Price this week
is higher, though rather less than last year.
July 4 brings an extra Boston demand.
After that, with anything like a fair catch,
price will go lower. Some halibut and
mackerel are still seen. Fresh haddock
have a better sale. In dry fish, pollock is
dull, and even cod, although the new stock
being received are good, show little life.
Smoked herring 1s easy, price now being
low. Bloaters will soon be offered. Some
pickled herring are received, but there is
limited business. Pickled shad have but a
fair sale, and in boneless fish and finnan
haddie there is little doing. Dulse is high.

We quote: Large and medium dry cod, $3 oo
to $3.25; small, $2.00 to $2.25 ; pickled
shad, $4.00 to #4 50, as to quality; haddies,
4% to 5c. per lb.; smoked herring, 7 to
8c.; fresh haddock and cod, 2%c.; bone-
less fish, 4 to gc.; pollock, g2.00 to
#2.15 per 100 ; pickled herring, $1.80 to
#1.90 per half bbl.; bloaters, 70c.; kippers
$1; Shelburne, $4.50 to g5 ; halibut, 6 to
7¢. ; salmon, 15 to 16-.

Provisions —In barrelled pork and beef
there is little doing.  Prices are quite firm.
Lard is rather lower and there is a fair
demand.

FLouRr, FEED AND MEAL—Flour moves
up. In Manitoba the advance is about g1,
while in Ontario grades itis about soc. The
market seems firm. Thereis a fair sale
reported. In oatmeal, while local market
shows no change, tendency is to higher
figures. Cornmeal is higher than for a long
time past. There is a large business.
Beans, while quite firm, are but a light sale.
Feed is in fair demand. Hay is dull. While
season showed some improvement it has
not proved as satisfactory as was hoped. We
quote as follows : Manitoba flour, $s5.35
to $5.50; best Ontario, $4.10 to $4.25 ;
medium, $3.70 to $3.95; oatmeal, $3.65 to
$3.75; cornmeal, $2.35 to $2.40; middlings,
$21to $22; oats, 38 to 4oc.; hand-picked

vt Cudhomers
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THE SPECIAL
FALL TRADE NUMBER

sese(lfeew

[HE DRY GOODS
REVIEW

one of the handsomest, biggest and best edi-
tions of a trade newspaper ever gotten up will

be out next week.

Any reader of THE CANADIAN GRO-
CER interested in the Dry Goods trade may
have a copy for the asking.

e Macl.ean Publisiing Co.,

LINITAD

Montreal and 'T'oronto, Canada.
109 Fleet Street, E.C., London, Eng.
150 Nassau Street, New York, U S.A.
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beans, $1.75 to $1.85; prime, $1.60 to
$1.70; yellow-eye beans, $2.25 to $2.45;
split peas, £4.00 to £4.25 ; round, $3.25to
$3.40 ; pot barley, £3.85 to $4.00; hay, $9
to $9.50; timothy seed, American, §$1.50
to $1.85; Canadian do., $1.75 to $2.40;
clover seed, 9% to 10cl.; alsike, 10} to
12c.; mammoth, 11} to 12%c.

ST. JOHN NOTES.
Bowman & Angevine, agents for Mont-
serrat lime juice, have word of an advance
of 25c. per doz.

J. Hunter White, Canadian agent for
Valencia raisins for the shipping firm of
Mahiques, Domenech & Co., is advised
that from present outlook a quantity of stock
this season will be A1.

T. H. Estabrooks, owing to increased
sales, even over large expectations, has had
to go into the London market to sort up on
some lines, and has been particularly suc-
cessful in picking up some extra values.

While in Moncton during the past week,
the representative of THE GROCER made
a pleasant call on F. J. Reid & Co. This
firm have the finest offices in the Lower
Provinces, at least among wholesale grocers,
and the same is largely true of their ware-
house facilities.

WAKE ’EM UP.

Unless the grocery clerk elsewhere is very
unlike his New York cousin, there are a
good many chances to sell groceries going
to waste in places where calling for orders
is practised. The clerks who make the calls
do not often attempt to suggest the ordering
of new goods, and, as few of the dealers
provide the order clerks with printed lists of
seasonable goods, in order that the clerk
may keep the customer posted and be

enabled the more easily to make a sale, the
wasted opportunities must indeed be many.

We recommend a right-about-face on this
question. The grocers should wake up and
wake their clerks up in time to get some
orders for summer delicacies that might
otherwise be lost.—New York Merchants’
Review.

GINGER SHERBET.

Boil a quart of water and a pint of sugar
15 minutes; add one teaspoonful of gelatine
softened in cold water, strain, and when cool
add (reserve two ounces of the ginger root)
a 15c. jar of preserved ginger pounded in a
mortar and passed through a sieve, and a
cup and one fourth of lemon juice. Freeze
in the usual manner, adding, when half-
frozen, the two ounces of ginger cut in small
pieces,—Boston Cooking School Magazine,

WEIGHING THE PACKAGE WITH
THE GOODS.

HE practice of weighing the paper or
bags in which goods are wrapped with

the goods has grown to such an extent
that many storekeepers will not permit their
clerks to weigh goods in any other manner
whatever, writes John J. Quinn in Grocery
World. It is argued that the practice is
common among grocers in some localities,
and that it furnishes a means by which the
cost of the paper and bags can be secured
from the customer without taking the same
out of the price of the goods.

It seems to me that both of these argu-
ments are very weak. The fact that the
practice is participated in by many grocers
does not by any means make it wise or right
to do the same thing. The only question
worth considering in the matter is, Does it
help the business of the man who does it ?
The second of the two previous arguments
that this practice pays for the paper and
bags used would seem to answer this question
in the affirmative, but there is another side
to the question that must be considered, and
that is the view the customer takes of the
matter.

When a customer asks and pays for 10
Ib. of sugar, the price charged includes the
packing or wrapping of the sugar in such a
manner as will permit carrying it home
safely. If any additional charge is to be
made for wrapping, the customer should be
informed of the fact, for, as she understands
it, she is paying for and should receive 10
Ib. of sugar, and not 10 lb. of sugar and
paper. In dozens of stores the customer
who asks for a package of sugar does not
get honest weight. If the package is put
on the scale, bag and sugar will just balance
10 lb.; when the bag is removed and the
sugar weighed by itself, it does not begin to
weigh 10 1b., and the difference between
what the customer pays for and receives is
what the grocer charges for the bag.

The grocers who do this undoubtedly
think it good business to do so, but it must
not be forgotten that one of a business man’'s
best claims to his customer’s confidence is
the giving of honest weight, and no man
can claim to give honest weight who weighs
a bag with his goods without allowing for the
bag. The proof that this practice is not
good business lies in the fact that men who
do it are so often found out and suffer in
consequence. It is quite common for cus-
tomers when buying goods to request the
clerk waiting upon them to weigh a package
which they have purchased elsewhere, and
hundreds of housekeepers have scales at
home upon which they weigh their purchases
after returning home from the store, and if
there is any shortageit is quickly discovered,

with results that are anything but profitable
to the storekeeper who gave the short
weight,

While sugar has been spoken of here as
an example, the principle applies with equal
force to everything else.

I have often been told by customers that
they had stefped dealing with Mr. Blank
because he did not give honest weight ; his
goods would be found to weigh light when
weighed elsewhere. In nearly every such
instance they also stated that they made no
complaint to the offending storekeeper, but
simply stopped going to his store.

It is easy to understand how much harm
such a dissatisfied customer can do among
her friends by telling them how she was
treated. Leaving the moral side of this
question out entirely, and treating it simply
from a business point of view, my own
experience in the matter has proven that it
is good business to always give customers
what they pay for—square weight, without
any deduction for wrapping paper or bags
—no matter how slight this deduction may
be, it is always large enough to displease a
customer who discovers it, and a good busi-
ness man never displeases a customer if he
knows what he is doing.

HORSE SENSE IN ADVERTISING.

There is a bicycle (I don’t remember the
name of it) that has been very largely ad-
vertised as the ‘‘ go-lightly *’ kind.

I don’t know what kind of a wheel it is,
whether it is good, bad, or indifferent, but I
wouldn’t ride one as long as it was adver-
vertised in such a silly fashion. The ex-
pression is really meaningless. There are
so many good bicycles that it cannot be
truthfully said that any one is distinctly the
most easy running.

The ** go-lightly kind"’ is a toy expres-
sion. It must have originated in the alleged
brain of a man who is continually trying to
do something smart.

Smartness isn't good advertising. Some
of the smartest things are the worst adver-
tising. Good, old, hard horse sense is the
best thing to use in advertising. It wins in
the long run, and it frequently wins in the
short run, too.—Chas. A. Bates.

INQUIRIES FOR CANADIAN
PRODUCTS.
Mr. Harrison Watson, curator of the

Canadian Section of the Imperial Institute,
recently received the following inquiries :

1. A manufacturer of brass furniture and other
fittings, asks for names of Canadian importers who
would be willing to handle these lines.

2. A Hull, Yorkshire, firm of fruit importers
would like to hear from Canadian shippers of
apples and other fruit, for which they report a good
distributing market,

- (
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GILLARD’S PICKLE

12 Gold Medals awarded for

CASES OF 2 DOZEN o Su KVZbV ex é’/ 7iC¢.
5-Case lots and over, $3.20 per doz. é p & /e -
Less quantity - $3.30 3

6,000 hotels and restaurants
use these goods exclusively in Great
5-Doz. lots and over, $1.40 per doz.

Britan.
Less quantity - $1.50
SOLD BY ALL WHOLESALE GROCERS IN CANADA.

“GILLARD’S SAUCE

GILLARD & CO., - The Vintry Works, Walthamstow, London, Eng.

SOLE MANUFACTURERS.

British Columbia
Salmon - MAPLE LEAF....talls and flats.

LOWE INLET...talls.
Packed specially for the Canadian market by the

VICTORIA CANNING CO.
of British Columbia, Limited

QUALITY GUARANTEED.

A STIFF FRONT

You can’t keep a stiff upper lip for long if
you are losing money. SELL BEE STARCH.
It gives you a good profit-—it will help you
to keep a stiff front, and will give your
customer satisfaction.

BEE STARCH---

Special inducements just now for buying. Have
you seen them ?—if not, write for circular.

BEE STARCH CO., "“smi™ TTONTREAL
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When our

travellers call on you ask them to show you something
fine in New Season’s Japans—they have them.

We also have some large consignments of Special Values in

Ceylons—they will interest the keenest buyers. We
think the prices lower than you have bought at for a long time, and it’s a
good time to buy.

What about Currants?

The market is steadily advancing. We have a large stock and
can sell to your advantage.

Have you tried Blanke’s Faust Blend
Coffee yet ? .

If not, you should. Ground or whole, in Tins. We are selling
a large quantity.

Webb’s Perfect Starch

If you have not got this article in stock—put it in now, it won't
disappoint either you or your customers.

Crescent Catsup

This mammoth bottle, 4 dozen in a barrel, as easy to sell as sugar.

H. P. ECKARDT & CO.

WHOLESALE§GROCERS
CORNER FRONT AND SCOTT STREETS P —— TORONTO

C
¥
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July 5, 1800.

Thislist 18 corrected every Thursday, and the quotations herein given are for the
cities of Montreal, Toronto, Hamilton, London, 8t. John, N.B., Halifax, Winnipeg, Van-

couver and Victoria.

The prices are solicited for publication, and are of such quantities

and qualities as are usually ordered by retail dealers on the usual terms of credit.
Goods in large lots and for prompt pay are generally obtainable at lower prices.

who call

All 3uomtions for staple products are under the direct control of the Editors
aily upon all the leading houses in the principal centres.

BUTTER, CHEESE AND EGGS

St. John,

Montreal
Quebec. * Toronto. Halifax. Manitoba.
Dairy, choice, large rolls,perlb. ... ... 15 163 14 15
e ‘  pound blocks 16 17 16 18
& ¢ tubs, best.............. 15 16% 15 16
% “  tubs, second grad: 12 14 14 15
Creamery, tubs and boxes,..... 18 19 20 22
8 prints and squares..... 19 21 21 2
Cheese, new, per lb. 103 103 11
Eggs, new laid, per doz.. AR D e 12 123 12 13
CANNED GOODS X
Apples, 8's. $0980 $090 $085 $090 $100 $110
& gal 220 2 26 225 2 226 2 40
Asparagus 2996 .. 240 ..
100 ... L el SR
1380 140 170 150 180
85 7% 86 85 90
95 85 95 90 95
T8 .. 110 125 130
2 00 190 2 00 230 2 40
2 00 190 2 00 e S
90 75 90 95 100
110 9Q 100 110 115
120 100 125 120 125
160 125 150 176 180
210 200 240 . 225 2 50
2 40 2 26 2 50 215 225
2 60 2 50 2 60 2 50 2 60
190 176 180 185
2 90 250 260 270 285
1385 110 126 130 160
125 100 110 130 150
i Damson, blue ......cccceeeee cvveee wiiees wenee 100 110 1 30
Pumpkin 88 ... 86 100 125
o SRTION uiiassioriio o Lot 210 22 210 225
Raspberries, 2's. 160 160 170 170 175
Strawberries, 2's 166 17 160 1756 19 200
Succotash, 2's. 125 126 ..... 115 110 115
Tomatoes, 8's 80 100 85 90 105 110
Lobster, tall 315 320 296 276 250 275
£ 1-1b. 3 85 375 300 325 ... 27
17 185 176 B0 165
125 130 135 125 135
130 1560 1385 140 125 150
145 165 150 160 130 135
140 1565 162% 1566 ... 160
1to 4cases ...... ) R S DR
s 2 Clover[.eaf,tnlla{ 49 « 167%
A0t 2h ¢ 155
B 17
-4 “  Clover Leaf,ﬂats{ Bt g, ¢ 172%
A0SR -~ .. U R e e
$¢ COROEB..... cooorreiecerrancee  sonees 110 110 115 110 115
Sardines, Albert, }{’ 113 12 12)% 13 14 15
ge St '8 . 21 20 21 20 21
¢ Sportsman, ¥4's. 11 P 1236 ... 12
s o '8, o 20 ... 21 21
“  key opener, u's 8% 11 103 11 16 18
i s G B ieceece isacee 18 18¢ 23 10 11
“ P.&C., ¥'s. 20 22}¢ 23 25 28 25
& Anommtie S zgé s L e P W
omestic, 3 4
[ (0 '8, . 7 8 9 iena, e
& Mustard, ¥ size, cases
50 tins, per 100......... . 7560 1100 850 900 1000
TERARIOB. .o iessiisosecaonazinesassinsbel Hatioes 90 100 115 80
Kippered Herrings............ 140 150 100 160 90
Herring in Tomato Sauce 1380 150 166 160 ...

Lemon, perlb.. 11 11X
Orange, ‘* 11y 12
Citron, 14 16

Oranges, Valencias, ord. 420's...
o Sorrentos, per box ......
¢ Messinas, per half box

Lemons, Messina, per box..

Bananas, per bun

Winter Apples, per bbl ..

Cocoanuts, per sack

Pineapples, each .. =

Strawberries, per quart.

Cherries, per basket..

Tomatoes, per crate.

Granulated St.Law’ce and Red
Granulated, Acadia...............
Puln. ‘lnmp,lbbln. and 100-1b. bxs

n 50-1b. boxes..
Extra Ground Icing, bbls..
Powdered, bbls

Phoenix .

- o i o i O R
BERNZRFSB53

GREEN FRUITS

11 12 b R
12 13 14
16} 17 ) [ TRy IR s
860 750 8650
450 400 425
260 200 260
475 400 450
260 17 250
...... 200 300
876 8860 37
15 156 18
8 13 14
B :
126 260 850 ... ...
§608 49 500
b ?g ............
5 13 [}
e e
B8 606 ... ...
53 565 111 8
o R
...... : gg
4 4
478 3% 4)‘
468 o
453
458 setsss
w438 e

Wire nails, base
Cut nails, base

Barbed wire,

pe
Smooth Steel Wire (oiled and

Syrups——
Dark
Medium
Bright ....

Corn Syrup, barrel, per 1b
“ « i pbls, ¢

ney

o 38-1b. pails.....

Molasses—

New Orleans
Barbadoes, new .

Porto Rico
Antigua ....
St. Croix ...

Comp. corn beef,
i “

“ @
“ 0

Minced callops, 2-1b. can.
Lunch tongue, 1
et

English brawn, 2-1b. can.

kegs S e
3 gal. pails, each., .
2 gal. “ g .

.

HARDWARE, PAINTS AND OILS

%‘ggg&’;“ Toronto. Btidohn, Manitoba

| T NN R R R T e S R

25 35 23 27 2! 36

38 oL A e R s 37 A0 e ey

40 43 38 42 42 46
.................. 31 36

1-1b. cans ..... $160 $160 $170 ... ...
2-1b. cans . 260 275
6-1b. cans . 875 925
14-1b. cans... 00 21 00
50 2 80
-1b. can. 0 325
2-1b. can. . 80 6 00
75 2 80

0
2
3
5
2
2 50
4
1
2
1
4

Camp sausage, 1-lb.can......... ... ... ... 250 250 ...
s L2 2-1b. can. 00
Soups, assorted, 1-1b. can. 40 150
* o8 2-1b. can. 25 2 30
Soups and Boull, 2-1b. can 75 1 80
Q3 s 6-1b. can 25 4 50
2 00
...... 325
Foreign— FRUITS
Currants, Provincials, bbl. .... 414 WA s 4% 5
o e -bbls. 437 4% ... ... i 53¢ ...,
“‘ Filiatras, bbls........ 414 5 51
i i }¢-bbls... 43 e N 5% 5%
- ‘;‘ases.. = :;2 :;.' 5% 5% 5y (3%
-cases., 5% 5 5
. Patras, bbls........... .o S i s% (7;
¢ N g e e 6 7
t‘ e sl
‘ N \ " 5
Vostizzas, cases .. 5% 7 g 5
Dates, new, boxes 4% 4% 4 6 b 6
Figs, 10-1b. boxes, y st 80 110 12% 14 10 14
¢ " 90 & 28-1b. boxes, per lb. 14
‘“  Mats, per Ib. ... . ¥ St e i = e U
‘‘  Naturals, per 1b =
¢ 1-1b. glove boxe: 3 =
Prunes, California, 30's. = 11 10
L 2 40's . 8 10 8
. s 8 I s
“ “« -
7% 8¢ 7
e R
“ “ 65‘ ¢ G%
$¢ Bosnia, 8
i Bomia, A o
“ “ v ¢ 63
Raisins, Fine off stal 7
:: Sele‘gt,edl % %
“ Layers '8
o8 Malaga, 8
88 Sultanas. 12
(L California, Elymye AR ST R NS S
5 o 4-crown .. 9
“ “  geeded,8-cr. L Y A W T o
o“ Malaga, Lon. layers 150

e Black bask:
4 Blue baskets
s Dehesa cluste:
o“ Royal clusters.
“ 14-flats black bas!
.“ 14-flats blue baskets..

ets.

“ BB DENENE [ois st wmis o sisee RO Gl e st | e
Dry Salted Meats— PROVISIONS
Long clear bacon.............cccceu. S
iong clear hac 8% BRI ol i e
Breakfast 12 13 11 113
...... 10 10
11 ig 12 13
e N S 1) o = T 9
Gaal s 12 13;‘
All meats out of pickle 1c. less.
1700 1850 1600 1650
1700 1800 1780 18(0

3
i

i g
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Most The Cyclone Fruit I
Excellent Cleaner ana Dresser J a an e aS
¥ ]
‘ : offee BEST ASSORTMENT
= IN CANADA.
TTTT———
ORT|
: e WARREN BROS. & CO
(;YGL‘QNE o o
F?(T“ Wholesale Grocers. TORONTO.
T Qo
l REGISTERED Is
STRICTLY PURL .
Cuftinted raech Plostalion Cotior. o is built entirely of metal and is the most efficient, i 4, ) :
e A R L durable and yet simple fruit cleaner ever invented. ¢ i
Bourbon for Breakfast. fer Banguel. the Best. ) t’
It will clean over 1,000 Ibs. of currants per hour e
ToBHU“TEn MITCHEu&co and leave the fruit with the natural bloom revived, ;
Coffee Impurters and D the skins uninjured and apparently of a higher K
e grade than before, ready for immediate packing or -
& T e B e e L using in any form required
g5 B0 et ant e e B Sl Wakes the most delicious up of coffee ohtainable.
A pure, high-grade berry at a Any Person selling or putting up Imitations
popular price. lay themselves open to Prosecution, |
r . l O d S l t d NlC“OLSON & BROCK’ For Sale o 1 and 2 Ib. tins by all Wholessle Grecers.
ria raer olicited. TORONTO, - - - CANADA. | ACME MILLS, 88 Grey Nun St., Moptreal
COFFEE PETROLEUM
Montreal 3 St. John, i
? Toronto. Manitoba.
iree bec. Montreal, St. John,
o iFovrel — 23 28 Illsnhrax% »»»»»» : . Quebec. Ve g Rl
. Old Government Java 27 22 30 25 B0 s e Canadian 18 19 e e 19% L. L
{ Rio < 10 9 12 12 g s Sarnia water wh % 19
i Santos i T s R e Sarnia prime white....... .. ...... ... ...
Plantation Ceylon. 29 26 30 29 31 ... ~American water w e squste 2006 ...  18% ... 21 L.
Porto Rico. 3. 22 25 24 28 Pratt’s Astral (barrels e ) 21%
CIRBUBRANER .. ...ooiii aieivrionctns) modsiBassess 22 25 24 26
Tamsaics . 18 15 20 18 22 Black— TEAS
Maracaibo . 13 13 18 13 15 Congou— Half-chests Kaisow,
Moning, Paking... ......... 13 60 12 60 11 0
gl NUTS Caddies Paking, Kalsow... 17 40 18 50 15 0 L
o grazil sree o A B 13 8¢ D e e Indian—Darjeelings. 35 55 35 55 30 B0 Gk e
Valencia shelled almonds. 24 28 25 30 22 e SRR R Assam Pekoes.... 20 40 20 40 18 S S R
Tarragona almonds . 13 14 2 14 13 15 Pekoe Souchong. 18 25 18 25 17 . Sl ot o = 7
1‘"“‘“‘“"‘;“ ‘*"I‘“"“l‘ e L?) """ s isedmO it Ceylon—Broken Pekoes, 35 42 35 42 34 MO i i
Jordan almonc ) d R 5 Pekoes ............. 20 30 20 30 .20 30
o T gralnu - o R o % 40 1 B 17 %
C uw.zuuu per sack.. 75 3 50 MU Rl Sese China Greens—
per doz 60 60 B e e Gunpowder-Cases extra first 42 50 42 e SRR O SRR Y
Grenoble walnuts.. 14 9 12 Half-chests, urdfnary firsts 22 28 22 e R i e
Marbot walnuts........... 11 9 T e Young H)mn-Ca-ses. sifted
Bordeaux walnuts, 9 9 00 s extra firsts...................... 42 50 42 e T R b O e
Sicily filberts = . 10 9 R Cases, small leaf, firsts...... 85 40 86 DR e ecsese
Naples filberts. .......cccccouernenn. 11 10 RS S Halt-chests, Ordlnaryﬂms 2 88 22 8 B
L R 11 12 B e lef—chesu seconds... 17 19 17 e R S e R . -
Shelled Walnuts......... ............ B st Wike et thirds. 15 17 16 e R NS e . £
i common......... 18 14 13 o b vorene A
Pingsueys—
Bli-carb, standard, 112-1b. keg... 225 18 200 #f):ncyﬂywn-)‘-checu,ﬂnu 28 82 28 82 et +
Bal socs, er Do T ST e nds 16 19 16 Tl R
Sal , per keg Enlfboxel firsts 28 B s
Granulated Sal Bods, R secon ﬁ g 16 19 Bl sisnesy, iovaes
Pepper, black,ground, in kegs 38 40
" Dails, bo TS B 4 15 Gt 2
14 (SN 19 15 18 28 30
15 N . 19 12 BB e e . 25 27
n % ossns
28 27 22 25 24 T 19 0 o
25 % 22 28 20 2 e 18 18 cossns
SN n o o®w = L 8% 18
1% 25 2 b 0 25 vons 16 n
12 80 14 ] 18 RIS SR 14 156
25 80 25 0 25 e e A 18 19 =
13 18 20 40 16 R RS 7% 1
5 % 25 20 BB = | cires s {
% 8 % = % ® U U RIOE, SAGO, TAPIOOA, MAOARONI 5
: e py — B :
woon:uwmlzw o Faiza, per . %
206 .. 206 ... 206
half, 178 .. I ... 1B
a 14 12 14 ... 14
“  can covers......... 370 27 32 ... (¥
1 10 . 11 00
'] g ] g .....
R 1

— - .- e e,
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The Highest Quality!

s You may seek
the world over for Flavoring Extracts of higher quality than Jonas' Flavoring Extracts

and you will be no wiser for your search. You may be tempted to buy new Extracts on

the cunning promisés of slick salesmen. There are skillful methods of coloring and adul-

teration which may deceive you for the moment. There are large bottles containing weak
Extracts, but let not quantity alone decide you to buy. It's quality that cooks are
after—and quality always wins !

Jonas’
Flavoring Extracts

compete on quality
yet the price is a fair one. Remember the thirty years’ experience that the makers have
had. Do not forget that the best cooks in all Canada stick to Jonas’ Extracts. Remember
their great natural strength, richness and delicacy of flavor. Recall, if you will, the won-
derful growth in their sales from year to year. Think of their attractiveness as a shelf
display for the store. Be sure you're right—then go ahead, and follow in the footsteps of
the most successful grocers in the country, who have always bought and still stick to Jonas’
Flavoring Extracts.

HENRI JONAS & CO., MFRS,,

Montreal.
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MANITOBA MARKETS.
Winnipeg, July 2, 1900.
ITH the new moon on June 26
W came heavy general rains through-
out the Province, and there is now
every indication that there will be an
abundance of winter fodder. Fodder crops
are being planted all over the Province,
and, as the soil is now in fine condition
from the rain, they will grow and mature
sufficiently before frost comes. The rain
came too late to effect any general saving
so far as the wheat crop is concerned, and
if Manitoba farmers generally get bread
and seed they will think themselves for-
tunate. Of course, there are many districts
where fair and even abundant crops of
wheat will be garnered, but this will be but
a very small portion of the entire Province.
The season of 1goo will go into history as
a disastrous one for the farmers of
Manitoba.

Business is very quiet, as is to be expected
under the circumstances, but wholesale
merchants are preserving a cheerful front
and resolving to make the best of the
situation.

WueEAT—The bulk of the wheat held in
store by dealers has changed hands
during the last three weeks, and the past
few days the transactions have been
moderate and are not likely to increase.
The little business done has been of a
speculative character and prices varied
during the week from 87 to g2c. back to
87c. and again advancing to 8gc.

FrLour—This market is very firm and
has advanced 2oc. since last writing. Both
the Ogilvies and Lake of the Woods quote
Manitoba patent at $2.50 and other grades
in proportion.

CEREALS — In sympathy with flour and
wheat, rolled oats have advanced to $1.90
per sack, and will go higher. None of the
mills will book contracts for later than July
10. Split peas and cornmeal are without
change for the week.

CanNED Goons — There is little change
in these lines. - Agents are offering more
freely than for some time past, and straw-
berries have advanced 1oc. per doz. The
crop is reported short, and some houses
have withdrawn quotations.

SUGAR — Sugar has advanced another
10c. per cwt., and is very firm at 55c. for
granulated, and 4 5c. for yellows.

EvAPORATED AND DrIED Fruits—High
price for dried apples in proportion to the
low price for evaporated is accounted for by
the lack of demand abroad for evaporated.
Dried seem to be taken in preference, even
at a slight advance

CuRRANTS—Latest New York advices to
this market show the marketin Greece to be

slightly easier, but prices here are holding
the last advance, and are quoted at 6% to
63 c. for cases.

RaisiNs—Valencias continue unobtain-
able, and Californian muscatels are being
sold in place of them. Sultanas have, as
anticipated, advanced on this market owing
to the scarcity of Valencias, and are now
quoted at 10% to I1IC.

Nurs—The volume of business in this
line is never heavy at this season,and prices
are without change.

CorFFee—Green Rio remains firm, and
has even advanced slightly since last writ-
ing, being now quoted at 11 }4c for the best
quality. A further advance is anticipated.

CurReED MEeaTs—There is a reported ad-
vance on the American market which has
not been met here as yet, although prices
are very firm. Stocks are not heavy in the
city.

GEEEN FRUITS — Bananas are scarce
owing to the trade of July 4, and, though
prices have not advanced here, the bunches
are smaller which are being sold at the old
figures. Watermelons continue to arrive
freely, and are selling at $6. Valencia
oranges, according to size, §4.50 to £5.50 ;
Mediterranean sweets, #4 to $5; Californian
lemons, $6; peaches $2.25; apricots,
$2.75; plums, $2.75; tomatoes, $2.20;
new potatoes, 2c. per lb.

BurTeErR—Creamery, 16 to 17c. at fac-
tories ; dairy butter, 10 to I4c., according
to quality.

Cheese—q % tog3/c.

Eggs—Scarce, at 13c.

COOLING TOWERS.

E have before us some interesting
data in regard to cooling towers. It
is barely a decade since cooling

towers (gradirworks) have come in general
use in the United States.

To-day no plant, conducted on business
principles, that is dependent for its water
supply for cooling and condensing purposes
(ammonia or steam) on city water, or has to
resort to distant or impure water resources,
can do without a cooling tower.

The economical advantages of such an
apparatus need not be expounded at length
if it is known that the water, which is usually
allowed to go to waste after it has passed
over the various coolers and condensers,
can, by the application of a cooling tower,
be reduced to a temperature from 5 to 25
degs. Fahrenheit below that of the atmos-
phere, according to the percentage of mois-
ture contained therein, and thus be employed
over and over again, the loss of water due
to evaporation during the cooling process
being only from 5 to 7 per cent.

A plant, for example, consuming 500,000
gallons of cooling water per 24 hours will
save, by the use of a cooling tower, from g3
to g5 per cent. of water, according to the
merits of the apparatus. In most instances,
the capitalized amount of the saving on
water taxes, fuel, depreciation of machinery,
etc., per year, is many times greater than
the cost of a cooling tower ; even where a
sufficient supply of cold water is at hand,
but has to be pumped from an artesian well
or any other distant water resource, the
saving of fuel, etc., will always be found to
pay the expenses for a cooling tower in a
very short time.

In this connection attention is called to
the cooling tower built after the Stocker
patents. The cooling tower referred to
consists in the main of a strong wooden
casing, the interior of which is made up of
checker work or cross pieces of boards in
horizontal layers, set at right angles to each
other, and provided between their intersec-
tions with upright oblique partitions.

Against the thus obtained maximum of
exposed surface, over which the hot liquid
led to the top of the apparatus trickles
downward—evenly distributed by means of
a system of funnel-shaped troughs—in a
thin film—a current of air is blown through
two fans at the base of the structure, which,
by contact, and especially by getting satar-
ated with vapor, absorbs a large amount of
heat from the water, causing thereby the
desired effect of refrigeration.

Owing to the superior construction of the
cooling surfaces, the larger cross section)
i.e., passage for the air (30 per cent. more
than with the Gradirwork, Patent Klein) the
unique and unsurpassed method of distribut-
ing the water, over the tower, and the appli-
cation of two instead of only one fan, thus
securing a better distribution of air through-
out theapparatus, and requiring less driving
power for the same amount of air discharged.
—National Provisioner.

RISE IN TEA.

New York despatches lately state that,
aside from resales of cotton goods, pur-
chased for export to China, the only pro-
nounced effect of the troubles in China
seems to be an advance in the price of teas
ranging between X% and ic. per lb. Thus
far the situation in China has not operated
in the direction of any direct hindrance of
receipts, and the advances are regarded as
sentimental. Japan teas, in fact, advanced
before the Chinese troubles assumed impor-
tant dimensions, and teas of the Island of
Formosa, which is owned by Japan, and is
a good day's sail from China, have ad-
vanced more than the green teas in China.
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“Now You SEE IT, Now You DON'T”

The above Cut shows

T.IE BUWSER onsot:l::&onl:nzr

With the WORLD FAMOUS

' 3 MEASURE PU M P
SELF MEASURINC

GALLONS, HALF-GALLONS and QUARTS
at a stroke, with 8pecial Gasoline E?ulp_-
ment and felt “stuffing boxes,” rendering it
“EVAPORATION PROOF.” Can be locked up,
making it ‘ thief” and ‘““boy proof.” Any capa-
city. Swing doors if preferred.

Was the cory of the
old-time ‘‘Thimble
Rigger”’ who ma-
nipulated the little
Peas under the Wal-
nut shell. When the
Viotim *‘ saw it’’ he
lost; when he ‘‘didn’t
see it”’ the Gamester
won. Didit ever oc-
cur to you that in
retailing gasoline
from a wooden barrel
or from an ordinary
tank that you stand
aboutas muchchance
to quit the gasoline
season ‘‘ winner’’ as
thevictimhad tobeat
the ‘‘shell game?”
Gasoline is the most
volatile of liquids,
and if contained in
anything but an ab-
solutely tight recep-
tacle, evaporates and
disappearsin airlike
the ** dew before the
morning sun.” It
oes through wood
ike water through a
sieve, and with it
goes your profits.
Fifty per cent. a
month is a low esti-
mate of loss. There
is a nice profit in
gasoline if handled
right. The *‘right”
way is to have a
‘“tight’’ tank.

BOWSER TANKS
ARE
“TICHT” TANKS.

LAMP

5 STYLES.

Company

Satisfaction Guaranteed
or Money Refunded

Approved by

Can. Fire Underwriters’
Association -

SEND FOR CATALOGUE.

No. 8, Price $8.00

MONTREAL.

THE AUER GASOLINE

100 Candle-Power

T

Why not stop the ‘ Now you see.it, now you don’t’’ game? You
can’t win. Catalogue free if you send your address to-day.

S.F.BOWSER&CO

Factory: FORT WAYNE, IND.

P.0. Box 564, buyers.

sy TORONTO, ONT.

L. Chaput, Fils & Cie have just received 500 boxes, 22 lb. each,
of muscatel raisins, first-class quality.

This is a snap for quick

+ The Eby, Blain Co., Limited, hold an exceptionally fine
sl range of currants which they quote at below market prices.

THE FAKE IS ARTIFICIAL
NUTMEGS.

ENUINE nutmegs are now being
G mixed with artificial ones, accord-

_ ing to The Grocery World. These
are such good imitations that the most
experienced grocer may be deceived by
them. They are prepared by compressing
a mixture of nutmeg powder and earthy
matter in a mould, the nutmegs employed
being damaged or of inferior quality. The
false nutmegs may be recognized by the
following characters: 1. By cutting or
scraping the nut the absence of all vege-
table structure is at once noticeable. 2.
Treated with boiling water for three minutes,
the false nuts become softened and fall into
powder on pressure. 3. The false nuts
contain from 11 to 18 per cent. of total
mineral matter (ash). Genuine nutmegs
contain only from 2 to 3 per cent. of ash.
4. The false nutmegs are, as a rule, heavier
than the genuine ones. The dimensions
and the shape of the false nutmegs are
closely similar to those of the genuine ones.

The same marks and depressions are ob-
servable on each. A whitish powder which
is rubbed into the hollows formed by the
marks and depressions brings out these
characters, and further contributes to giving
to the false nutmegs a genuine appearance.
An imperfection in the shape is, however,
clearly noticeable in the false nutmegs. A
slight ridge surrounds the nutmegs and
clearly shows the joint of the two parts of
the mould which has been used to make
them.

CANNED GOODS IN THE STATES.

In canners’ crops, a most plentiful supply
seems to be coming of the small fruits, and
the shortage in green peas, which is now
known in this section to apply to both early
and late varieties, is making an unusual
demand among the packers for these fruits ;
so that the peculiar situation of the market
will be the transference of a large part of
the canned pea trade to the West, and a
rehabilitation of the small fruit packing in
the Chesapeake region. It is just possible

that the public will once more turn cordially
to the small fruits in cans, and it is a
change for which we have been looking for
the past 15 years. As there is more and
more a disposition among the greater part of
our people to use canned goods as the ‘‘vade
mecum '’ of their pantries, without other
preparation than the canner gives them, it
is to be hoped our packers will put them-
selves, at least inimagination, at the house-
keeper's elbow when they are preparing
these small canned fruits, for there should
be easily a market for a million cases
annually of small fruits for which there has
not been a call during the past year.

As demand and supply seem to be meet-
ing again on congenial terms on these goods,
we hope the contact will be mutually and
profitably pleasant.

Reports from tomato growers are almost

entirely to the effect that the crop will be
short, both in acreage and yield, but the
final yields of the tomato plants depend
largely upon the extent of the season. But
present conditions somewhat strengthened
the values.—The Trade, Baltimore.
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A PRIZE WINDOW DISPLAY.

HE accompanying cut is from a
T photograph of a window display
made by J. S. Henderson, grocer,
Kingston, Ont.,, of the N.K. Fairbank
Co's. products, in competition in the United
States and Canada. Deservedly this striking
tasteful arrangement was a prize-winner.
The leading features of this display were
Fairbank's soaps and washing powder, as
the striking lettering made from advertis:
ing cards on the plate glass would suggest.
Copco soap is especially meritorious, as it
has washed the picanninies (trade mark for
gold dust) white, as shown in the tub in
centre of window. This is also a pure
floating soap, as shown on each side of the
picanninies by cakes of soap floating on
the water with the Union Jack floating over,
illustrating the motto on Copco cards—
«« The two best things that float,”’ —back
of the centre is a statue carrying a shield,
heralding the fact that ‘‘ Fairbank’s pro-
ducts are the best in the world.”” While
displayed in various places are framed and
unframed pictures (17 different subjects),
which are given free for coupons received
with these goods. What gives special
merit to this display is the entire absence of
mythical and elaborate ornamentation in-
dulged in as a rule by most merchants, and
generally allowed to overshadow the essen-
tial object—that is an instant comprehen-
sion of the goods shown—this end is here
attained by a liberal and exclusive use of
the products it is desired to advertise.

The benefit derived from window dis-
plays is admittedly lasting and of great
benefit, and, in fact, is part and parcel of
the management, and consequent success,
of any business. This fact not only applies
to dry goods, men's furnishings, etc., but to
grocers, who are not always as keen as they
might be in this business detail, which con-
cerns their growth and prosperity.

* Forty years' experience in the grocery
business,’’ said Mr. J. S. Henderson, ‘‘has
thoroughly satisfied me of the efficiency and
good results of window advertising. My
show window, 20 x 12 ft., plate glass, gives
me ample opportunities for effective display.
To this I have given close attention, and
have invariably received good results.
Give me bright, clean, attractive and artistic
showing of goods, by all means and all the
time, and business will come your way.’’

A GROCER’S WIFE.

A young grocer in Jersey City recently
committed matrimony, and now it appears
that his wife has very many ideas of her
own, which she had, however, carefully
concealed before the ceremony took place.

Speaking of this fact to a long time
married customer, the young grocer said :

‘“What had I better do, listen to what
my wite says patiently and kindly and then
do as I please afterwards, or give up on the
spot ?"’

Said he of experience :

‘“ About doing as you please, you had
better think that over, and, as fér ‘giving
up ’ as it were, you'll find it best to do that
at once to save future trouble.”’

I hear that the young man has taken to
playing pinochle every evening now, and,
of course, that means that he did not follow
good advice and got into trouble.—Retail
Grocers’ Advocate.

A SALT MAN'S TESTIMONY.

The Merchant had the pleasure recently
of meeting Mr. Ransford, the manufacturer
of Rice's pure salt, who has spent some

weeks visiting eastern points and terminated
his eastward journey in Halifax. Mr.
Ransford said that the increasing demand
for Rice's pure salt is another proof of the
fact that the people of the Maritime
Provinces appreciate a good thing when
they see it.

Mr. Ransford says that there is nothing
the Canadian people, from the east of the
country to the west are more determined to
do, than to attain the highest excellence in
everything they manufacture. This is par-
ticularly so in the case of food products for
export to the British market. Such things
as ham, bacon, preserved meats of all kinds,
butter and cheese must have great pains
taken in their manufacture and the quality
of everything that enters into their manu-

facture must be faultless. This holds with
exceptional force in the case of butter and
cheese, in which case only very fine salt
can be used successfully. That, says Mr.
Ransford, is where Rice’'s pure salt excells.
—Maritime Merchant, Halifax. b

WANT TO HANDLE CANADIAN
BACON.

A produce and commission firm in Man-
chester, Eng., write : ‘‘ Could you put us
in communication with a large house of
bacon-curers in Canada who would be re-
quiring agents in England ?”’

[Remarks : We cannot, but perhaps
some of our readers can.—The Editor. ]

ONE OF HIS FIRST INVESTMENTS.

Mr. Geo. P. Leith writes from Spry, Ont.,
as follows : ‘I expect to go into business

again in the course of the next three weeks
in my old stand at Spry, and one of my first
investments will be $2 for THE CANADIAN

GROCER, which I herewith enclose, trusting
you wiil send the paper along at once.’’
Mr. Leith will conduct a general business.

WHAT A !

Mrs. Youngbride—I ordered one dozen
oranges to-day, Mr. Skinflint, and you only
sent 11. How is that ?

Mr. Closebuyer— Well, ma’am, after the
boy had put up your dozen, I looked them
over and found that one of 'em was not
quite good, so I took it out, thinking that
you would not want it.

The lady shortly went out carrying one
very sound and very sweet orange reposing
by itself all alone in a bag.

Mrs. Youngbride's cheeks were pink, but
she looked as if she had won a victory.
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Wall Paper Works

o) T

«

e WATSON, FOSTER CO., Liniep

MONTREAL, CaNaADAa,

WHO, WITH A CAPACITY OF 70,000 ROLLS PER DAY,
UNEXCELLED EQUIPMENT AND RESOURCES, PRODUCE
THE LARGEST LINE IN THE WORLD OF ORIGINAL
AND EXCLUSIVE DESIGNS—ARTISTICALLY COLORED.

, 4 SEE OUR PARIS EXHIBIT =iciviam shreance

FOREIGN CORRESPONDENCE INVITED.
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Ogilvie’s Hungarian

Ogilvie’s

All Bakers and GRrocers handling

this Flour exclusively are making

Glenora"" Superior Qu;ty

Always Good

BUSINESS CHANGES.

DIFFICULTIES, ASSIGNMENTS, COMPROMISES.

E. PARADIS has been appointed

V curator of A. Grenier, general
o merchant, Murray Bay, Que.

An assignment has been demanded of
the Cambridge Cafe, Montreal.

The creditors of James H. Howard,
grocer, Mon!real, met on July 3.

A. Lajoie, general merchant, Clairvaux
de Bagot, Que., has compromised.

Robert Kee, restauranteur, Rat Portage,
Ont., has assigned to Alex. Rose.

The creditors of Wm. Weir & Sons,
bakers, Montreal, will meet, July g.

Foley Bros., general merchants, Pheenix,
B.C., have assigned to H. ]J. Bayley.

Herbert C. Wales, tobacconist, Aylmer,
Ont., has assigned to Wm. Warnock.

There was a meeting of the creditors of
T. B. Willis, general merchant, Markham,
Ont.

Charles H. Flood, confectioner, Wood-
stock, Ont., has assigned to Edward W.
Nesbitt.

Charles L. Carter, general merchant,
Hopewell Cape, N.B., offers to compromise
at 25c. on the dollar.

PARTNERSHIPS FORMED AND DISSOLVED.

The Montreal Canning Co., Montreal,
have dissolved.

Le Pailleur & Freres have registered
partnership as general merchants, Lachine,
(Que.

Evans & Storin, general merchants,
Deloraine, Man., have dissolved, Evans &
Co., continuing.

SALES MADE AND PENDING.

Standing & Co., general merchants, Bel-

mont, Man., have sold their stock to Mc-
Intyre & Castell at 68c. on the dollar.

G. E. Meek, grocer, Vancouver, B.C,,
has sold out.

E. Wodon, general merchant, Kildare,
Que., has sold out.

Nagaire Lavallee, grocer, Montreal, has
sold out to George Nadeau.

Mulholland Bros., general merchants,
Aylmer, Ont., have sold out to Wm. Mann.

F. B. Carey, baker and restauranteur,
Grand Forks, B.C., has sold out to Paul
Reider & Bro.

The stock of the estate of D. Kennedy,
general merchant, Caledonia, Ont., was
sold by auction July 3.

The stock of the estate of Andrew
Holiday, general merchant, Boissevain,
Man., was sold by auction July 5.

CHANGES.

Fred N. McConnell, general merchant,
Calton, Ont., is leaving that place.

O. D. Harris, general merchant, Wolf-
ville, N.S., is giving up business.

Vidal & Shaw have commenced business
as confectioners, etc., in Sydney, N.S.

Austin & Jordon, grocers, Vancouver,
B.C., have succeeded G. E. Meek.

J. B. McLean has commenced business
in Moulinette, Ont., as grist and flour miller.

William and George White have registered
as proprietors of White Bros., grocers,
Montreal.

Sifroy Gauthier has registered proprietor
of J. Normandin & Co., restauranteurs, Isle
Aux Noir, Que.

Alex. McDonald, fish and general mer-
chant, has registered consent for his wife,

Catherine McDonald, to do business in her
own name.

R. N. Cox and H. H. Cox, grocers and
produce dealers, have opened up business
in Sydney, N.S.

The business of the Canada Confectionery
Co., Montreal, is to be continued by John
H. Sykes in his own name.

Edward G. Brooks has registered pro-
prietor of James Scott & Co., wholesale hay
and feed dealers, Montreal.

Murray & McGougan, general merchants,
Kensington, P.E.]., have admitted as part-
ner Daniel McKenzie; style, Murray,
McGougan & Co.

FIRES.

Miss Pittfield’s restaurant, Moncton, N.B.,
has been burned out.

E. B. Stewart,general merchant, Ruthven,
Ont,, has been burned out.

A. D. Taylor, grocer, St. Stephen, N.B.,
has had his stock damaged by smoke.

Thomas Gregory, grocer, St. Stephen,
N.B., has had his stock damaged by water;
insured.

DEATHS.

Emmanuel Laurin, grocer, Montreal, is

dead.

MR. ARMSTRONG TAKES A WIFE.

Mr. A. D. Armstrong, eldest son of John
Armstrong, general merchant, Brigden,
Ont., and manager of the business, was
married at high noon on June 26 to Miss
Edith, eldest daughter of John Walker,
oil producer, Petrolea. After lunch the
young couple left on a short trip east, and,
on their return, will summer in one of their
cottages at Courtright, on the St. Clair.

—THF® DEMAND FOR—:

ape1sTERE?

“"HAMS

“‘easy sellers.”

They are largely advertised and are giving
perfect satisfaction.

WRITE US FOR PRICE LIST.

THE BRANTFORD PACKING CO., Limited,

is rapidly incteasing, and grocers will find them )

“BACON

BRANTFORD, ONT.
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| <~ BICARBONATE o SODA
CONCENTRATED SAL SODA

SODA CRYSTALS =

Crescent BM&CO Brand
TRADE MAR‘('

BRUNNER, MOND & COMPANY, LIMITED

QUALITY ALWAYS THE SAME

BEST and CHEAPEST.

WINN & HOLLAND, wontseas, SOLE AGENTS FOR CANADA.
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CLERKS WHO SUCCEED.

HE clerks who become successful
T merchants are those who do not

shirk work and are thorough in per-
forming the duties which are assigned to
them, says The Retail Grocer's Advocate.
They are the young men who learn in the
very commencement of their commercial
careers to perform hard tasks uncomplain-
ingly. There are few really easy situations
in business. If a man expects to make
anything of himself in a business way, he
must put his heart and his brains into his
work as well as his hands.

A clerk should feel that his time is not
his own, but belongs to his employer. He
receives pay for it and he should give to
his employer the best possible service.

Some think it smart to slight their work
and put off the work they know very well
they that chould do upon another. These
men are robbing their employers. They
may escape detection, but they are sure to
be found out in the end.

There chould be no such thing as an easy
situation in business. The kind of man
who thinks he has one will not grow—he
simply becomes a little cog in a big wheel
that goes round and round, without better-
ing his business condition or financial
prospects.

The boys who are willing to work and
who put enthusiasm into their work, make
the best business men. A half-hearted
clerk is poor timber from which to fashion
a progressive merchant.

WINNIPEG TRAVELERS’ PICNIC.

The travelers of Winnipeg and their
families enjoyed their first annual outing on
June 25. It took the form of a picnic at
Elm Park, and was a decided success in
every way. A programme of sports, etc.,
was enthusiastically entered into. One
feature of the day’'s outing was a baby
show, in which three happy papas under-
took the very trying work of judging be-
tween the infant competitors. The success
of the picnic was due, in a great measure,
to Mr. J. H. Dickie, president of the asso-
ciation ; Mr. ]J. Horne, vice-president, and
Mr. A. Veitch, the treasurer. After supper,
speeches by the president and Mr. D. M.
Horne wound up the day’s outing, and the
party returned to the city.

FIRMNESS IN CREDIT GIVING.

Bad credits have undoubtedly caused the
strangling of many an honest and well-
meaning grocer, says an exchange. Too
extended credit is the hidden rock upon
which his ship has foundered, because the
only beacon that warned him of danger
was that of experience. He discovers,

when only too late, that he has ventured
into dangerous waters.

A credit-giving grocer should be a man
of decision and firmness. He should be
able to say no as well as yes, with a strong
leaning toward the negative. He should
not feel timid about asking for overdue
accounts, and to those oversensiiive souls
who get red in the face when asked to pay
a bill long past due, be should say, ‘* My
business with you hereafter must be
C.0.D.”” More caution and more courage
in this respect would save many a grocer's
credit from going to pieces and carrying
injury if not positive wreck to others.

GREEK CURRANT CROP.

United States Consul Darte, of Patras,
under date of May 31, 1899, reports:
‘“ Greece has seen this year the worst
weather, it is stated, that has been experi-
enced for the last 40 years, with changeable
temperatures and heavy rains. This has
greatly affected the currant vines, and the
disease known as peronosporos has shown
itself to a considerable degree. In some
sections, thedecrease in the crop is estimated
at 40 per cent.; in others, at only 15 per
cent. Currant-raisers and merchants are
greatly exercised over the prospective
decrease.”’

THE HUSTLER.

If you toot your little whistle
And then lay aside your horn,
There is not a soul will ever know
That such a man was born.

The man who owns his acres
Is the man who plows all day,
And the man who keeps a-humping
Is the man who makes it pay.
I'he man who advertises
With a short and sudden jerk
Is the man who blames the printer
Because it didn't work.
The man who gets the business
Uses brainy printers’ ink,
Not a cutter and a splutter,
But an ad. that makes you think,
And who plans his advertisements
As he plans his well-bought stock,
Has the future of his business
Just as solid as a rock.
—American Stationer.

Smith Bros., Fort William, Ont., have
opened up a branch of their produce busi-
ness at the Soo.

A. Hendry, grocer, Winnipeg, Man., has
advertised that he is discontinuing the use
of trading stamps, finding them an injustice
to both his customers and himself.

The retail merchants of Brantford, Ont.,
have agreed to close Wednesday afternoons,
and are likely to close also at seven o’clock
every evening, except Thursdays and Sat-

urdays.

SMOKING

TOBACCO

oS S S

POPULARITY is the proof

of merit, and no brand of
tobacco has ever achieved popu-
larity so quickly as

EMPIRE

5, 10, AND 156 CENT PLUGS.

SO S

EMPIRE costs you only 36 cents,
and pays a good profit.

EMPIRE is well advertised.

EMPIRE is selling well in almost
every store from Hali-
fax to Dawson City.

EMPIREis a big plug for
little money.

St S g

Made by the

EMPIRE
TOBACCO
CO. 9 Limited

Granby, Que.

L9
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. Keeny -
Mustard

in square tins

is what the manufacturers claim for it

The Best Mustard in the World.

Your money can buy no goods which will give
greater satisfaction to your customers.

Current Market Quotations for Proprietary Articles

July 5, 1900, BLACKING CANNED GOODS. Ch »8olnte— % FRY'S.
uotations for proprietary articles, brands = araccas, 74's, 6-1b. boxes
abg, ks suppue‘f by the Siatuthctitatinr P.G. FRENCH BLACKING MUSHROOMS. “Vnmlla, '8, s BRI
agents, who alone are responsible for their per gross HENRI JONAS & Co. Gold Medal eet, 4's, 6 Ib.bxs. 0 29
accuracy. The editors do not supervise them. No. 4,% grs. bxs...$4 00 Mushrooms, Rionel ................ 814 75 Puf?..}lnqweeteuqﬁi’/_z 8, 61b. bxs. 0 42
If & change is made, either an advance or de- /R W a50 @ 1st choice Dutheil,..... 1750 53,8, Dismond,"54's, 14 1b. bxs. 0 24
oline, it is referred to in the market reports w g w750 " 1st choice Lenoir ...... 18 50 Fry's “Monogram,” %'s, 141b. bxs. 0 24
8 a matcer of news, whether manufacturers Svoggiags w L 8las s extra Lenoir........... 20 00 Cocoa— per doe.
request it or not. ** 10, Jet Enamel.. 8 25 Per case, 100 tins. Concentrated,}4's,1 doz. in box.. 2 40
. '8, o6 ~
BAKING POWDER, FRENCH PEAS—DELORY'S. o fireee b - g
PURE GOJD. CARR & SONS. per gross Henis Toraaon Homoeopathic, %'s, 141b. boxes. .
3 0z.cans, 4 and 6 No. 32—% gross boxes .... . y n 2 Y% 1bs. 12 1b. boxes
doz. in cage ...... 88 No. 4—7 gross boxes .. Moysne b8 100 JOHN P. MOTT & CO.’
4 oz.cans, 4 and 6 No. 5—’/4 gross boxes ...... Y Fins No.1 R {(2) gg R. S Molndor Azent.?i‘osr'onm
. g:z.on.i‘ casﬂe..ﬁa. 4 95 SHOE POLISH. Bim i 14 00 %ggg:z 112:33:::3& Rkt perlb. 0 30
doz. in cage ..... . 140  HeNEIJONAS&Co.' Pergross Tresfims ... R Mott’s Homeopathic Cocoa (14's). . ... 0
8 gz. cl.ns. 2 and ¢ s % gg:]sem 00 ﬁoth 8 grealktaz:t Cocoa (in tins)
0z. in case ...... Ol o ott's No. 1 Chocolate.......
lnd%zl. ;::2:.!92 and 4 a0 Military dressing i FRENCH SARDINES. %ott:a gremm c(lllhoc(l)late
.in case ...... K. HEN ott's Caraccas Chocolate. .
16 oz. cans, 2 and 4 " ENRI JONAS & Co. Mott’s Diamond Ch
doz. in case ...... 360 Keen ?nolloﬂl))l;)dx' s :)ll)- s %1 % grefaveunes . §900 Mott's French-Csn.%gtl)z'g};{e'.'.,. 018
NI chat t0ad Reckitt's Square Blue, 13-1b. box.... 017 {} pojand-=:: - 00 o ey On Codkink Cliocolate. .. 10 28
§ Ib. cans, 1 dor. in case............ R°°““°5‘1:I"?é“; 511:‘::’1‘;---- 016 {7 Club Alpins - 1150 Mott's Cocon Shells.... ... Nt
. oans, 1 doz. in case .......... . anilla Sticks, per gross...,....,, .. 090
: e OHOOOLATES & COCOAS 7 i
Oook’s Friend— Reckitt's, pEFbOX....vevririinnnns 115 b Mott’s Confectionery Chocolate. 0 21 0 43
Size 1, in 2 and 4 doz. boxes........... Box contains either 1 gro., 1 oz. Epps’s cocoa, case of 14 lbs., perlb.. 035  Mott'sSweet Chocolate Liquors. 019 0 30
o'-l 10, }u %doz;'boxea.. Lo size; Y gro., 2 oz. or ¥ gro. 4 oz. Smaller quantities......ccc.uuunn. 037% g (gov?g CQCOA AND CHOCOLATE CO
, in e ‘ ygienic Cocos, 4 1b. tins, per doz.. $3 75
w12 ing 70 OORN BROOMS CADBURY'S. Cocoa Essence, ¥, 1b. ti ..
“ 3ind _* . cee 45 BOECKH BROS & COMPANY  doz. net Frank Magor & Co., Agents. per doz Soluble Cocoa, No. 1 blt.\nlsk',ppeerr(}gz...:: g gg
Ponnditlm. 3doz. in case . : % Bamboo Handles, A, 4 strings ...... ...+ Cocoa essence, 3 0z. packages........ $165 Diamond Chocolate, 12 'Ib. boxes. 0 25
ok %l::' Heia S s . g' - g:‘ggg e . Mexkloan chouolstle. 1% and % lb. pkge. 0 40 g‘;’x‘i‘é::“v‘":uﬁ?%‘ﬂggei lt.2 1?& B})XBB. 030
» ' eo d +++eee «+ov Rock Chocolate, l008e................ olate, 3
,!;_ uma% “ e :40000 c = g‘g:m:g Tk Rogl c:‘l’:‘?}::";gf’gfeﬁm“ : §§ M CHEKN}. bxs 35
amond— . H. GILLARD % s ’ 088 ssense 8, 11-1b. tins........ cereenne % Imperial— Large size jars, per doz.. $8 25
L ae dox In oase: SSpSECEE S (0 “ G (B e oo TODHUNTER, MITOHELL & CO.'s. giuelgﬁ‘:‘i‘zz‘zjgrj:“ - .. 450
Ib.tins, 4 ** " L v 075 BISCUITS Chocolate— per Ib. L odividual size jars..... i
OREAM BAKING POWDER g French, %'s—6 and 121bs........ 030 mperial Holder— Large size 18
size, 5 do. In case. 4 PEEK, FREAN & Co. c"aocu.‘x/"g—s and 12 Ibs...... 035 Medium size.............. 15 00
‘ size, g doz in case . Met,ropoli%.nfmixed . 4g 11% tins ﬁ' greztneiulm,.!%suasdalnﬂdl én 1bs ..... g gg Pﬂrfg):" 'i';?g'é'gi‘z e 1§ gg
0 g . tins 36c. ante, — 820 “sve kg —La size, per doz.
O e Vontee Waters.. " 81b. tins 360, Diamond, %'s—6 and 121bs...... 022 « Mediumsize.......... 4 50
OCEAN WAVE BAKING POWDER. Florence Wafer: Small tins $3.70 per doz Sticks, gross boxes, each ........ 100 = ?lﬂl%l} 317.01“. 240
No. 10, 5-ounce Cans, round or square, A EARE & 100 LEMITED. Uconss o FEE, o
O alox Hitasel 1t S veerer 8075 Frank Magor & Co., Agents. Homeopathic, %'s, 8 and 14 1bs.. 0 30 JAMES TURNER & CO.  pe
4 doz. in $0 ¢ it per 1b
-1b. Cans, roum?io 32(}10:. iin case.... } g gat? Noir l’l:g::llc'm e e g g Mecca 2 0 32
1 Cans, round on 0z. in case ... MNBIZN . ..ovvvsraen 2 028
ls-o:.(hna:roundo yidoz.incue... 200 Metropolitan mixed.. Rock LR G STl
3-Ib. Osns, round only, % and 1 doz. cases 5 75  Special price list of Fancy Tins for Xmas Bulk,in boxes..........cce000i0s 018 e s 017
5-1b Cans, round only, %'and 1 doz. cases 9 00 t.ng:omdothorunuon application. Boyal Oocoa Essence, pkgs., per doz. 140  Old Duteh Rio....ccoieunnnnn. oin. 013%
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VAR,

TRADE MARKS
Special

No. 288-Salt or Pepper
Shaker. Metal
Richly Chased, per Doz.. $#4.25. .

THE G. WEETON MEG. CO.

3261 Spadina Ave, TORONTO.

CARR & CO'S
BISCUITS

You want a line of Imported Biscuits to com-
plete your stock.

We will bring you out assorted cases.

For British Columbia :

C. E. JARVIS & CO,,
Vancouver, B.C.

Dominion Agents:

Frank Magor & Co.,
16 St. John St., Montreal.

DUNN’S PURE MUSTARDS

GIVE UNBOUNDED SATISFACTION.
The reason is—They are profitable to dealers and satisfying to consumers.

TODHUNTER MITCHELL & C0.'8 2 oz. lglm Anchor extracts............. ;{i go)
%0z, quare |t Leeeeecienns
%;»&I;M Bleud.. oR dox ¢ “  (corked) '..:"!!" 36 00
Rajah S 3 gg i 5 1551-730‘2
Gl o s TR T B — ik
West India.. 0 16 8 {g % oz. Round quintessence extracts .. 2 00
Ri0, ChOICE ...vvvns cevnnnninns 4 oz. Jockey decanters . 350
THES PINS.
e FOOD.
BOECKH BROS. & 00. per doz.

Clothes Pins (full count), 5 gross ln

Robuuon 8 l’nbanc Bnley. % 1b. tins,. 135
1lb.tins .. 225

e % Gronu.%?lb tins .. 125
28 .- 22

EXTRACOTS. per doz JAMS AND JELLIES.

P.G. FLAVORING EXTRACTS SOUTHWELL'S GOODS. per doz,

8 oz. Glass Stopper bott....$6 00 Frank Magor & Co., Azonu

4 oz, " it «... 4 00 Orange Marmalade............
8 oz. Plain bottles ........ 500 Olear Jelly Marmalade.

o
2=

1
Btrawberry W. F. Ji ;%
. F.Jam
4 ox. * ML Nesasees 300 n“'ber;;, “ o 200
2% oz. Cabinet bottles...... 2 00 Apricot N 175
2 oz. Bottles Bkaurnnt . }gg

¥ 1 oz s o cere
Per gallon........ ... 700 Red Currant Jelly ........
ROL DM, o s 60599 ss0s0s0ey

P. G. JELLY POWDER.
Raspberry, strawberry.

]
-3
o

HENRI JONAS & Co.

Porgron lemon, vanilla

1 0z. London E3tracts ................ 00 °:‘;:f°- s .
pple, cherry, calves

%g;. s 5 (no corkeuewu) g & ?oot i &;’:DG trait,
1 oz. Bpruce essence .. 6 00 doz. cases, 90c. per doz.
for. & °© e lg % P. G. ICINGS.
% gi s 5 21 00 Chocolate, 2 doz. cases
8 oz. ° . : 36 00 $1.25 per doz.
11b. . “ 70 00 Lemon, white, pink, canary nnd Kerneline
1 0z. Flat e 9 00 2 doz. oases, $1.00 per doz

T. UPTON & CO. English 8andwich Mustard, Mustard (with

Raspberry, Strawberry, Red Currant, fine herbs!
Pineapple. Bbls. Bﬁf 10-¢ll- 5-@!1. 1-gal.
L e p o e Sty B > T
7db J;d.zfm.e e JONAS' FRENCH MUSTARDS.
14-1b. w 0 p,}la. PEEAD, s ciionnson 8 HENRI JoNAS & Co. Per x‘so%
LICORICE.

YOUNG & SMYLIE'S LIST.

5-1b. boxes, wood or paper, per lb $0 40
Fancy boxea; lt.ﬁkn :%o IS
boxu, per lb........ 0 40
“"Acme” Pellets, 5 1b. cans, percan.. 200
"Aomo Pellou. fancy boxes (40)

i

MINCE MEAT.
Wet.hey 's Condensed, per gross, net 'll w

150 per case of 3 doz., net..
500 ORANGE mxAmnn.
”8 Libgiewe  NEE
"any i Lleorloe. 200 -uou "0 145 71p. batls 6 pails in crate” p?l%“" 8 ?nou
100 stioks 078  Bilver Pan, 1-1b. fancy g'uu jars, 3
Dulce, large centsticks, 100 in box... 075 doz. ncase, per doz ........... 130

PICKLES---STEPHENS’
Patent I:O l"»e'l.rlll’(l’ 'l:‘t:)m Ad‘“"m 230
el D! p .per 02.

1°¢0
BODA —COW BRAND

\DWIGHT'S| 5.2t} ibs. toou

MUSTARD.
COLMAN'S OR KEEN'S.
D. 8. F. 1b. blnl.perdoz
" lb ‘n. “"
Durham, 4 lb jm. per jar
F. D. lb uu. per doz .....

BAYLE'S PREPARED MUSTARDS.
-1b. jars 1-1b. jars

per
Case of lbs. and %
Horseradish... ...... per doz., 1 20 $175 lb! (containin
English 8andwich.. 120 17 and 60
Munmd(wit.hﬂneherbe) ge 120 175 packages) per bo .oaoo
Packed in our self-sealing half and one-pound Case of 50. pkgs (containing 96 pkgs), per
jars, two dozen in a case. box, $3.00.

RE(}KITTS Blue and Black Lead

ALWAYS GIVE YOUR
CUSTOMERS SATISFACTION

Y
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Subscribers wanting goods or special
quotations on anything anywhere in Canada
at any time, can get them by mail or wire
by ocorresponding with THE CANADIAN
GROCER, Toronto or Montreal.

is a great seller. Itis a good Fruit Biscuit
at a low price. You should have a barrel
at least. Samples and prices on application.

THE HOME CAKE CO.
GQUELPH, ONT.

THE BEST

PICKLE PACKAGES
PAINT PACKAGES
SYRUP PACKAGES

are manufactured by

The Wm. Cane & Sons Mfg. Co'y,
Newmarket, Ont. o

Selling Agents:

Boeckh Bros. & Company
TORONTO, ONT.

Soap

“IMPERIAL" and
“SNOW™

Twin Cakes.
NOW IN STORE.
Perkins, Ince & Co., - Toronto.

BUSINESS
NEWS

of any kind that is of value to business men
supplied by our Bureau. We can give you
market quotations from any town in Can-
ada, reports from the city markets, stock
quotations, etc. You can get commercial
news from any Canadian paper through us.

Write us, giving us particulars of what
you want and where you want it from, and
we will quote you prices by return.

*‘Clippings from any Canadian paper on
any subject.”’

CANADIAN PRESS CLIPPING BUREAU,

505 Board of Trade Bldg., MONTREAL, QUE.
Telephone Main 1255.

26 Front 8t. West, Toronto. Telephone 2148.

o
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To the Retail Merchant.

) Why do you sell Keg Soda? These are days of
progress. ‘The enterprising dealer has ceased to figure
percentage. Amount of goods turned over, and profit
accrued, with economy of time and labor, is his
method. A keg ot Soda means to the merchant, oo
paper bags, 100 twines, 100 down weights, and the loss
of 10 to 12 pounds, with no assurance of quality ; since
low prices mean cheaper methods of production among
manufacturers, and of course inferior products (or
Soda). The Cow Brand package improves the appear-
ance of your shelf,

John Dwight & Co., Toronto and Montreal.

Victoria, B.C. Halifax, N.S. St. John, N.B. Quebec, P.Q.
St. John's, Nfid.

FRUIT - FRUIT - FRUIT

_The Toronto Fruit Market will open next week. Canadian STRAWBERRIES
Wll“ begin to be p'leimlfull{ Let us h%‘v,e your standing orders and we will make such
selections as you wish each morning. We handle in large quantities, PINEAPPLES, -
BANANAS, ORANGES, LEMONS. i g

WHITE & CO., 64 Front St. E.,, TORONTO.

OUR SPECIALTIES! Fancy BaNaNas.

—— 206 006 1]

e+ oo LEMONS ..« ORANGES.
AT RIGHT PRICES. “  PINEAPPLES.
HUGH WALKER & SON
Wholesale Fruits, - - - - GUELPH, ONT.

English

GRIMBLE'S &
six 80LD Medals W7 T INT IEG A IR

GRIMBLE & CO., Limited, London, N.W., Eng.

HEAT MARROW

SATISFYING FULLY, RECUPERATING QUICKLY,
DIGESTING EASILY.
The best properties of Choice Winter Wheat are given in this article.
Every grocer should keep it. You can recommend it to your customers
and the first package will insure their buying it from you regularly.

Manufactured by

THE EXPRESS ROLLER MILLS

WM. MACK, Proprietor CORNWALL, ONT.

DON'T PAY FREIGHT
ON WATER

OCONGCENTRATED GRAPE WINE
VINEGAR, best and most economical
Vinegar made. One ga.llon Concentrated
makes 25/27 gallons Standard Vinegar—
Great saving in weight and freight. Write
for sample.

pERSQNS addressing advertisers

will kindly mention having
seen their advertisement in The
Canadian Grocer.

The
Commission

DAWSON c:"timiea

FRUIT, PRODUCE AND
COMMISSION MERCHANTS.

Agents—

SEYLER, SANDERSON & CO.

28 Wellington St. West, TORONTO

Agents for HEINRICH FRANCK SOHNE & CO.

German Chicory, Coffee, Extracts and Essences Cor. Market and

TORONTO

LubpwiGsBURG, GERMANY.  FLusHING, N.Y, Colborne Streets,
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ou can’t be deceived,

| about YARDLEY’S TRANSPARENT SOAP, if you take the precautior,

to look for the letter *¢ Y,”’ N

Each tablet is, by a patent process, branded indelibly all the way through with letter “Y ” and it is impossible
to obliterate it during use. Pass this information on to your customers.

itis THE PUREST AND BEST IT IS POSSIBLE TO MAKE. ”
3
: ? Here'’s your
! YARDLEY & CO’S GREIG MFG. CO. oo i SO
i guar
{ Agents Montreal.
i
f OSBWEGO } 40-1b. boxes, 1-1b.
: S s __,“ Ry CORN STABCH. packages...... 007% LUDELLA OEYLON, 1's
; = v: = ONTARIOY 38-1b. to 45-Ib. boxes, AND %'s PKGS.
i ol nam glire STARCH 6 bundles ............ 008
i §:5% 8TARCH IN ) Silver Gl Blue Label, 1 018% 0325
: 28 g2 S T . Ll e A 019" 035
{ g2 ity Orange Labef, 1'sand %'s.... 021 030
e : o2 :m 5o ‘Bro'nL.bel.ll'lnd 8 02 040
™ 3 = 5§88 Bm'n]}lbel,x'/‘, T 03 040
: i if ik
3 MM saLaDA oxyroy, Red label %%..... SRt
: mE = TOBACCOS.
% ;- =D Wholesale. Retail
e ; ] = Label, I’ £ = THE EMPIRE TOBACCO 00., LIMITED.
¥ S % -E § No. 4—3 dozen in case, per gross . 4 80 v ‘ .... .0 21 0 26 Smoking—Empire, 3s, 4%s and 9s.... 0 36
N 6—3 dozen in case = 240 GireenTabel oand i % 030  Royal Oak, 2x 3, Solace, 8s....... 053
~ 2 Sa88 . : Blue Label, 15, %s, %8 and %s... 030 040 __ Something G 053
b EE 5c24°8 STARCH. Red Label, 1s and %s.. 036 050 Chewing— Currency, 13% oz. bnn.
= b SRmemas EDWARDBBURG STARCH 00., LTD. Gold Label, %8..uuvvveeiiinnins 0 60 Cur:g:g;deslm X % 33%
- £% 5o s2® Laundry Starches— per Ib 5 D044
i SESE No.1 White or Blue, 41b. cartons 0 05 = Sé?)gu‘;:xoel.{f(;’rz'ozl%!au. spaced 8s 0 44
T Brgx2 No. 1 3-1b. 0 05/ . Oeylon Tes,in  Bnowshoe, pound bars, spaced 6s.. 0 44
< 2R2EE Canada Laundry ................ 0 04% 0 Lo N A |' 1 and % Ib. lead  Snowshoe, 24, 68 «................ 044
= = 8 g,}ver giou,g{g t‘ﬂmv‘: lidng&xea 8817 - e packages, black
er 088, in canl R
Gloriola Soap, per gross............. 12 00 Eld‘;urdag Silver Gloss, 1-1b. pkg. 0 07 Ly 7_ N7 or WOOPENWARE.
Straw Hat Polish, per gross ........ 10 20 Kegs Silver Gloss, large crystals 0 06 THE E. B. EDDY 00. per doz
Benson’s Satin, 1-1b. cartons..... 0 07? A 170
No. 1 White, bbls. and kegs...... /3 Black Lnbel 1-1b., rehall nt, 250...... 019 190
STOVE POLISH. Benson’s Enamel, per box........ Y-1b., s . 020 210
s Ao Blue Label, ret.nil at30c...... . 022 Planet. 300
Culinary 8t Green La 40c. . . 028 “ Special Giobe.. 210
Benson & Co.’s Prep. Corn 006 Red Lnbel “  50c.. T 035 o ) o s R
Canada Pure Corn........ 00¢% Orange Label, retail at 60c. 042 “  ElectricDuplex.. .... 800
Rice Starch— Gold Label, B0C. o5 icconess 055 s i
Wy ngarg:gurg Nol wlllite.ll-ll_tzéca;;.. 009 CROWN BRAND Matohes— Keso Blogle
cheapness Wi grepa - Rk, S0 5 Wholesale Retail  Telegraph $370 $39%0
valwom 15 truly unrvalled ) Blue, 4-1b. lumps..........v0t e 007% %led If“i)';ll‘ ll'lﬁj‘ ‘ndd 8 §g g ig Tlelephone g ig g &5
y ROH. ue Label, 1-1b. an 2 er....
Per gros: INERRORD e Green Label, 1- 019 035 Telephone 5s) 370 39
Green Label, %'s 020 25 Empire, (slide box) 2 50 2 60
EXtatug, Shin, O O On ke, g s 8 Japan.l's 019 035 Bafety, Ospital .......... 300 310
Rising Sun, 3-0z. caken. gross bxs . 4 50 Parlor, Es’le. 200s....... 150 160
Sun Paste, 10c. size, % gross boxea. .. 10 00 g ¢ 100's. . 170 180
Sun Paste, 5c. size, %‘gross boxes.... 500 :: ﬂf&“&mea g ‘7)8 g ?(5)
Flamers............. e 3680 270
e (wnx -r.em) ...... 370 380
BOECKH BROS. & COMPANY.
Washboards Leldor Globe . - 1€
; 2
40-1b. boxes, 1-1b. pkgs., U 08 " T 190
SILVER< 6-1b. boxes, sliding covers " t 2145
GLOSS (12-b. boxes each crate) 0 08% Qases, each %%Hbl'b"' e f o 150
l 1b. pack...... 007 -1bs.
PURE—:% nt)) hagpe 31 ‘boxea 007 = ' 301-lbs.. 035  patohes, Kodak, per case (10 gross
For nuddlnga. uustnrdﬂ eto. g ‘" 120 %-lbs 036 in case).... S e 8 50

LICORICE

We manufacture everything in the Licorice line carried by the Gro- -
cery, Drug and Confectionery trades. We might mention—Y. & S. Stick
Licorice, plain and corrugated ; Acme Licorice Pellets; Y. & S. Licorice
Lozenges, in cans or glass jars; A B C Blocks; Purity & Dulce Brand one
cent sticks ; Bundled Licorice Root; Small Cigars, 300 to box, etc. In PLI-

ABLE LICORICE, Triple Tunnel Tubes, Mint Puff-Straps, Navy Plugs and
Golf-Sticks 100 to box; Blow Pipes 200 and 300 to box; Manhattan £

Wafers, 2% lb. boxes. Write for illustrated catalogue.
YOUNG & STiYLIE
BROOKLYN, N.Y.

Establishod 1845.

OUR LATEST NOVELTY—
B8LOW PIPES, 300 TO BOX
Styled, TRIPLETS.
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BERRY SETS
LEMONADE SETS
WATER SETS
FRRY BOWLS

ICE CREAM NAPPIES

JDA WATER TUMBLERS

In the satlsfactlon of your

MINERAL WATER TUMBLERS patrons lies your success.

BEER MUGS
LLAGER TUMBLERS

Therefore sell them a good

reliable article like

fact everything in the glass line that suggests WETH EY’S

coolness.  Write for prices.

(zowans, Kent

Condensed Mince Mcat

AS IT NEVER FAILS TO SATISFY OR PLEASE.

& Co R e J. H. WETHEY,

WINNIPEG.. . | soie

Manufacturer

ST. CATHARINES, ONT.

Crosse & Blackwell, vimited

Yew Season’s

Candied and Drained Peels

LEMON ORANGE CITRON MIXED O.L.&C.
In 7-Ib. Tins, In 7-1b, or 10-1b. Wood Boxes, In 1-1b. Cartoons.

C. E. COLSON & SON, «__MONTREAL.

HAS. F. CLARK, President JARED CHITTENDEN, Treasurer.
ESTABLISHED 1849,

BRADSTREET’S

5 , 81 SGu,OOO Offices throughout the civilized world.
L. ve Offices: 346 and 348 Broadway, New York City, U.S.A.
THE BRADSTREET COMPAN

xl( cm the flnancial condition and the con-
defined as of the merchants, by the
;f..ru wtion, no effort is spared, and no
il 2s an authority on all matters aﬂeclln‘

: been steadily extended, and it furnishes
1.

le on 1y by reputable wholesale, jobbing and
riz I and by respon 1 1y and business corporations. Specific
terms may be obta ssing the Company at any of its oflices. Cerespondence Invited.

THE BRADSTREET COMPANY
Tcronto Office: Cor. Melinda and Jordan Sts. Winnipeg Office: No. 398 Main Street.
Hamilton Office : No. 39 James Street South. Vancouver Office: Cor. Hastings and Hamiltoa Sts.
London Office: No. 365 Richmond Street. Victoria Office : Board of Trade Building.

THOS. C. IRVING, Gen.-Mgr., Western Canada, Toronto, Ont.

DAKEY'S sesiertencaies
‘WELLINGTON’
KNIFE POLISH

JOHN OAKEY & SONS, LimiTED

MANUFACTURERS OF

Emery, Black Lead, Emery, Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, England,

Agent:

JOHN FORMAN, 644 Craig Street
MONTREAL
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