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‘ IT’S JUST LIKE THIS,”
A prominent grocer remarked the other day—

‘‘When I found after trying various other brands of laundry Blue 
‘‘that my best and most particular customers insisted upon getting

Keen’s Oxford Blue
“I always sent out this brand,—They do not insist anymore,— 
“they are satisfied”

y'XAre your customers satisfied '!—

Frank flagor & Co., 403 St. Paul Street, Montreal, Agent» tor the Dominion

The passing year leaves no regrets to buyers of

Benson’^^frepared ” Corn, 
Edwardsbq^g.Starches, and 
“Crown” braji^Corn Syrup

The year will be a profitable one to them, and all
Z those Arho will buy CANADA’S Standards.

With the Season’s Compliments.

EDWARDSBURG STARCH CO., Limited
63 F rent St. Cut, 

TORONTO, Ont.

ESTABLISHED 1868 
Work»,

CARDINAL, Ont.
164 St James Strut, 

MONTHAL F.|.

CLASSIFIED UST OF ADVERTISEMENTS ON PAGE 64
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THE CANADIAN «ROGER

Instant
Powdered

“THE SAME OLD PRICE"

—BUT -

Each package will make TWO QUARTS of rich Gslatlne

y

XVe will semi one of
COX’S POSTAL SCALES
(weighs up to *2 11)8 ) to all who write 
us before the* 1st •ianuarv. 11H17, also 

a Cook Book.

It dissolves instantly in hot water

The Standard Gelatine of the XA/orld

ARTHUR P. TIPPET & CO., 
General Agents

Montreal and 
Toronto
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[HE CANADIAN GROCER

t BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

T

BARBADOES, W I.

JONES & SWAN
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE.
Cable Address-Joxeswan, Barbados.
Codes used -Lieber's. Western Union, A. B. C., 

Watkins' Scott's and Private Codes.
Represented by—John Furr, 140 Pearl St., New 

York ; L. G. Crosby, St John, N. K. ; Mitchell & White- 
head, Quebec ; Rose & Laflauiuie, Montreal ; Geo. 
Musson & Co., Toronto; J. C. LeQuesne, Paspebiac.

HALIFAX, N.3.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers’ Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited.

I Highest references.

M003B JAW.

THE MOOSE JAW FRUIT & PRODUCE CO.
D. STAMPER, Prop,

Wholesale Agents and Jobbers 
Fruits, Groceries, Tobaccos, Cigars, etc.

Correspondence Solicited.
P.O. Box 7J3.

Office and track warehouse. City spur track. 
Cor. 3rd Ave. and Falrbord St., - MOOSE JAW

flONTREAL.

A. J. HUGHES
Wholesale Grocers' Broker, Manufacturers Agent 

and Jobber,
1483 Notre Dame Street, MONTREAL

Open for few more foreign and domestic agencies. 
Correspoi dence Solicited. Highest References.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal

TEL. MAIN 778. BOND 28.

TORONTO.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1805.

MacLAREN IMPERIAL CHEESE GO.
Limited

AGENCY DEPARTMENT.

Agents for Grocers' Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

W. G. Patrick & Co.
Manufacturers’ Agents 

Importers
29 Melinda St., Toronto

McGAW & RUSSELL
Manufacturers’ Agents and Importers
Room 302, St. James Chambers, cor. Church and 

Adelaide Streets, TORONTO.

Highest References. Correspondence Solicited. 
Phone Main 2647

C. E. KYLE S HOOPER

KYLE & HOOPER
Wholesale Grocery Brokers and 

Manufacturers’ Agents
27 Front St. E., Toronto

Highest references Commissions solicited

WHITE BEANS
EVAPORATED APPLES 

CANNED GOODS

W. H. MILLMAN & SONS
Brokers

TORONTO

WINNIPEO.

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Correspondence solicited. Established over 12 years

George Adam & Co.
Wholesale Brokers and Commission Merchants

Winnipeg, Manitoba

STUART WATSON & CO.
Wholesale Commission Brokers and 

Manufacturers' Agents

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

W. A. TAYLOR
BROKER and WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

Established 1887.

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturing

Union Bank Block, Rooms, 722 and 723

Winnipeg, Man.
Correspondence Solicited. Highest References.

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN.

Cable address, “Capstan.”
Storage facilities. Correspondence solicited

H. W. MITCHELL
WINNIPEG, MAN.

Correspondence is solicited from firms wishing 
a representative in Winnipeg. Travellers call 
regularly on the Wholesale and Retail Trade in 
Western Canada.

Highest references and financial responsibility.

R. B. WISEMAN & CO.
WINNIPEG, MAN.

Wholesale Brokers and Storage 
Warehousemen. 

Centrally Located.

Can handle a few additional lines.

REGINA.

G. C. WARREN
REGINA

Direct Importer of Pure Ceylon 
green and clack teas of all grades, 
and coffees. Will act as manufac
turers’ agent in other lines of 
merchandise.

(Continued on page 4)
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THE CANADIAN GROCER

STOCK-TAKING TIME- _
J-JU 4

Now is the time most merchants are taking stock which brings to light certain lines of 
stock that, somehow or other, £ave been lost sight of. We are busy now taking inventory and next 
week our travellers will again be on the road with specials that will interest you.

Don’t forget the money-makers —

“GOLD MEDAL” COFFEE
-AND-

“KOLONA” Ceylon TEA
represent the best values of those respective lines in the trade.

If you are interested in increasing your profits for the coming year you'll 
do well to write us or see our travellers.

The rny ni aim pn sole wholesale agents

LDY, DLMIIl UU., Limited TORONTO

^our Sales for this past year had not 
surpassed our fondest hopes, we 

should not feel quite so justified in con
tinuing to bring before your notice that

BLUE RIBBON
TEAS are RIGHT 
Prices are Right 
Profits are Right

Wishing you the same success for this coming New Year.

THE BLUE RIBBON TEA CO., Limited
12 Front Street East, TORONTO

3
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Manufacturers’ Agents—Continued.

ASHLEY & LIGHTCAP
Manufacturers’ Agents and Wholesale Commission Brokers

Storage. Track Warehouse. Central Location. Low Insurance. Quick facilities for handling Goods 
Open for Foreign and Domestic Agencies.

Highest References. Correspondence Solicited.

214 PRINCESS STREET, - - WINNIPEG

ESTABLISHED 1897

SCOTT, BATHGATE CO.' So^ch^s
Cor. Notre Dame East and Victoria Sts., Winnipeg, Canada

Correspondence solicited with firms wishing representation in this market or wishing their goods sold on com
mission to the jobbing trade. Be. t references.

Four Reasons why iNVICTUS FIBRE is the BEST FIBRE PAPER on the Market
1. Invictus Fibre is made from personally selected pulp wood cut on our own limits.
2. This special pulp wood is again rigidly culled on arrival at our mills
3. The pulp from which Invictus Fibre is made is manufactured in our own pulp mill and transferred

at once to the paper mill, avoiding all drawbacks of transportation.
4. Invictus Fibre will increase in strength andjnot grow hard and brittle as does fibre made from sul

phite pulp. This is a quality of the peculiar and selected pulp from which Invictus Fibre is made.
A trial order will convince you that we are correct. See that each package bears the words "Invictus Fibre.' Every ream

contains 480 sheets
TRADE* This design a guarantee of quality.
”***■ CANADA PAPER CO , LIMITED.

"Headquarters for high grade Fibre and Manilla Papers"
Toronto. Montreal. Windsor Mills, P.Q-

...ESTABLISHED 1849-.

Capital and Surplus. $1,500,000. Offices Throughout the Civilized World
Executive Offices: Nos. 346 and 348 Broadway, New York City, Ü.S.A.

THE BRADSTREET COMPANY gathers information that reflects t lie financial condition and 
the controlling circumstances of every seeiter of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating information no 
effort is spared, ai.d no reasonable expense considered too great, that the results may justify its claims as an 
aiiihority on all matters affecting comm# rcial affairs and mercantile credit. Its otters and connections have 
1steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial fiduciary and husim ss i oiporutions. 
Specific terms may be obtained y addressing the Company at any of its offices. Correspondence invited.

-----OFFICES IN CANADA-----

CALGARY, ALTA. HAMILTON. ONT. LONDON. ONT. MONTREAL. QUE.
HALIFAX. N S. QI’KKH . QUE. ST. JOHN. N.B. TORONTO. ONT.
OTTAWA. ONT. Y A XCOU VER, B <\ WINNIPEG. MAN.

THOS. C. IRVING. Goa. Man. Western Canada, Toronto.

Correspondents Wanted

The Canadian Grocer wants a live cor
respondent in Calgary to send in each 
week a budget of trade news from Calgary 
and vicinity.

Here is a chance for some bright 
young clerk to earn some extra money 
with little extra trouble.

ADDRESS

THE CANADIAN GROCER,
511 Union Bank Building, Winnipeg, Man.

r

HONEYMAN, HAULTAIN 
& CO.

STORAGE AND TRANSFER
Manufacturers' Agents and Wholesale 

Commission Merchants

REGINA, SASK.

OfelMgSg

mmm

itesS

"

of the Season
TO At>fZUSERS OF

CHINESE STARCH
OCEAN MILLS, MONTREAL

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer.

VICTORY
DINNER RELISH

iThe Sauce
I; V'11:? : j Sauces
is; V-rrc:;

ip \aJffl®

>!>Oro

is the sauce for 
every dinner - 
hot or cold, and 
the sauce for 
every Grocer,— 
large or small. 

Awarded 16 Medals.

SPECIFY IT 
IN YOUR NEXT 

ORDER.

G. F. SUTTON, 
SONS & CO.

King’s Cross

LONDON, ENGLAND
CANADIAN AGENTS : 

MACLURE & LANGLEY. Lid 
154 Pearl St., Toronto 

30 Hospital St. Montreal

4
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Aylmer Boneless Poultry
Every tin GUARANTEED to contain 

only the tender flesh of the fowl with bone 
removed.

Packed at Aylmer, Ontario, from fowls 
raised and fattened by the farmers of Elgin 
especially for the Aylmer factory.

A tin of Aylmer Poultry should be in 
every home for emergencies.

Aylmer Boneless Chicken is especially 
desirable for chicken salads.

No waste, no dirty kitchens, no tough meat.
Beady for immediate use.

Aylmer Boneless Poultry is packed in bevel 
tins with key opening attachment.

For sale by all the leading Wholesale 
Grocers of Canada.

5
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Our Tomato Catsup is not a by-pr 
It is not made from seeds, skins, 
and unripe fruit. Nothing 
finest, ripest, juiciest tomatoes, 
and peeled by machinery, are 
enough for it.

it the
seeded 

In most places where tomato canning is done the 
waste matter is made into catsup. No matter 
how skillfully this is spiced and prepared it will 
never have the appearance or taste of tomato 
catsup made from the best of the fruit, any more 
than bread would if you made it from bran.

Granulated white sugar, pure blended spice, and 
vinegar made in our own factory are the only 
other ingredients beside the fresh pulp, every
thing is the best of its kind.

Our catsup has everything the most exacting 
customer could desire, wholesomeness, purity and 
taste and the bright, fresh, clean appearance of 
the package makes it one of the readiest sellers 
you could put on your shelves.

Packed in cases of two do/.., §1.00 per doz.
F.O.B. Montreal.

The OZO CO. Limited
MONTREAL

8
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Plain Logical pADiBald Facts
BLACK OR GREEN

Doesn’t it appeal to you that a firm accomplishing what “SALADA” 
has, should be a pretty safe proposition for you to ally 
your interests with.
It’s not a matter of vain boasting of something that we “ hope ” 
to do in the future, but of “ accomplished fact ”
There’s not a dealer in existence that ever regretted for five 
minutes the use of “ SALADA ” as a leader, as the reward has 
been Fast and Sure.
Remember—the cost to you of substitutes is about the same as 
this high-class successful brand.
WHICH WILL YOU PUSH m 15,000 000 Packets

Annual Sale 
in excess of

Away back in the year 1852 PLACE
t h e manufacture of

in a small way to be sure, but with the 
determination to manufacture only pure and 
wholesome food-products. * Grocers every
where know that this is still maintained in

“GILLETT’S GOODS” was begun. STERLING 

Magic Baking Powder. 
Gillett’s Cream Tartar. 
Royal Yeast Cakes.

Etc.

BRAND
PICKLES

first on your list for 1007 sorting orders. 
They merit it. Consumers and Merchants 
both say so.

mmu

The T. A. LYTLE CO.
Made in Canada by—

Limited
124*128 Richmond 8t. W.

IW* Merchants should recommend food- 
products that are produced in clean factories.

TORONTO, CANADA

7
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t- N ICHOLSOX
C.A&l £ AO DHL S3

NICHOLSON. W/NH/PL r.

D M R A I rj

I

CODES
ABC 4-'" to/r .O n 

Wf STERN Un/or
Armsbys J901

BAN NAT Y N E ST EAST 

TRANSFER TRACK

ALVART uRANCH N ! C H OLSON & B A, N

///////y^TY/ December 28, 1906.

manufacturers and Shippersiw

Dear Sirs,—Have you realized the progress of the in 100(5. Look at the record
for a crop yield of the three provinces for 100(5.

A *95 000 acres y i r Itj &/ 203,000 bushels
16,000 
AC 'HiU 
.15 htiO

75,725,600 
(6,980 600 

690, let

160 599 16*

X Population of the three provinces in 1000:

b1 an '< lût a f

360 000 

260,000 

805 000

These 805.000 people will have over $100,000,000 to spend from proceeds of 1006 crop, are you 
reaching out for some of this Our business is purely commission, we sell for the wholesale.

, w . i . : ••,.,! ; „ H e i! ni t e; Our selling organization is complete, we
cover thoroughly the If you are not represented in thisNerritory we can take care of
your account. Write us for particulars. , — ai W ■■ i ■ ; i f

$tt> i c n u A (X. «rid Ml LI F EED wc quote Buffalo Brand delivered to any point 
ç ftoi"i w• iie or wire us for prices ond samples

NICHOLSON A BAIISI,
Wholesale f ommission Merchants and Brokers

WINNIPEG and CALGARY
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CRYSTAL SUGAR
SECOND TO NONE in 

PURITY
UNIFORMITY and

BRIGHTNESS
We guarantee every pound and CAN SAVE you money.
Write for our proposition. Mail orders a specialty.

The WALLACEBURG SUGAR CO., Ltd.
WALLACEBURG, ONT.

Western Agents, MASON & HICKEY, Winnipeg

Wholesalers. Grocers.
Consignments of

WALNUTS
ALMONDS

FILBERTS
Shelled Nuts of all descriptions to ha id. Wire for our prices.

D. RATTRAY <& SONS
Quebec Montreal Ottawa
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A Prosperous New Year to All
F 1IOM

THE DAVIDSON (EL HAY, LIMITED
Wholesale Grocers, TORONTO

A “Friendly" Profit
The profit you make in 

selling pure, white, dry, crystaline Windsor Salt is a “friendly" 
one indeed. It’s like getting a note discounted at the bank—you're 
glad and willing enough to pay the interest for the sake of having 
the money in hand. That’s the way the customer feels about it 
when buying your Windsor Salt.

It’s a real ‘ friendly’’ profit—no one begrudges your making 
it. because you deliver the goods that knows no competitor. When 
you s ;11 Windsor Salt you sell quality that is above suspicion.

Windsor Salt
The Canadian Salt Co, Limited

Windsor, Ont.

r

WHITE,
FOR 57 YEARS

h VINEGAR
has held a place in the front line of English-made 
vinegars.

Its Delicate Malt Flavor, its pleasant pungency, its per
fect quality, are always maintained, and it gives 
satisfaction in all cases.

See that it is in your stock.
OUR ADDRESS:

Warner Rd., Camberwell, S.E.,London, Eng.

m
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Selected Raisins
Rowley's Finest Now in Store

Thomas Kinnear Co.
Wholesale Grocers TORONTO an<* PETERBORO

You may argue until language is exhausted 
the fact still stands forth that for absolute 

purity, fragrance and healthfulness

Japan Teas
are the perfection of nature’s gifts to man.

Try to convince yourself of this by a trial test 
your tea-drinking customers will thank you.

Agontm-W. ». BAYLEY A CO.
Cor. Church and Colborno Stm., Toronto. ALWAYS READY! 

ALWAYS PORE!
EDINBURGH

COFFEE ESSENCE wm
UNQUESTIONABLY TH : R Y BI

TO BE HAD OF ALL 
WHOLESALERS THOS. SYMINGTON & CO. EDINBURGH

11
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*5k

SCUDDER 
M. & R.

STICK LICORICE

ACME PELLETS
M. & R. WAFERS

LOZENGES, ETC.

and a complete line of
Hard and Soft Licorice Specialties

Price Liste and Illustrated Catalogue on request.

National Licorice Go.
Brooklyn, N.Y.

Toronto Depot, 120 Church Street, 
R. S. MclNDOE, Agent 

Montreal Depot, 17 St. Therese St., 
J. M. BRAYLEY, Agent.

Molasses
We are prepared for

SPRING TRADE
with a splendid assortment of the Standard 

Grades:

Extra Choice Porto Rico, Lion Brand, 
Cintron Brand, Beaver Bilfml, <fcc.

Fancy Barbados Syrup, Choice Barbados 
Grocery.

SEND Foil SAMPLES AND PRICES

Dominion Molasses Co.,
LIMITED

Halifax, - Nova Scotia
Agents

GEO. MUSSON <1 CO. ... TORONTO 
JOHN W. BICKLE & GREENING, - HAMILTON 
GEO. H. GILLESPIE, ... LONDON
JOSEPH CARMANf ... WINNIPEG

VALENCIA RAISINS
That Please

When placing your next order 
ask for these Reliable Brands.

“M.D.&C0. 
“W. Abel”

* * Special Fancy 
Quality.

Standard Quality.

4 Cr. Layers. 
Selected.
Fine off-Stalk.

They Sell at Sight
Rose & Laflamme

Montreal - Toronto

Bm
|l MB AR OPIUM?:

j'tll nwf? Ai Hi'

votiWH : nL If

The 
Fresh 
Fruits 
are 
care
fully 
selected
Their 
delici= 
ous 
flavor 
appeals 
to
every* 
body

You should have them in stock.
Agents

ROSB & LAFLAMME. - • MONTREAL

12
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The

LlVMti

pmillillllEllllllj

Strongest Proof

Mil

m

of our motto “QUALITY COUNTS” is
evidenced by the enormous increase in our business this year. 
We have consistently tried to make WHITE SWAN Spices, 
Coffees, Cereals, Cocoanut the very best of their kind, and 
it is gratifying indeed to see that our friends all over Canada 
are appreciating our efforts in thus keeping the standard high.

For this bumper year we thank you, and desire to 
extend our heartiest good wishes to all for the
very best of good things at this joyous season.

THE ROBERT GREIG COMPANY, Limited
TORONTO

greics White Swan brand
It ETU Iî,\ E D

Improved to)».
T rojan’’™"’ 
Strapping ^

For Binding Cases on Individual Hangers
Useful in the Shipping Room.

</. /V. WARMINTON
45 Boot! 8t.,

Toronto, Ont.
207 8t. Janies 8t., 

Montreal.

CAPSTAN BRAND 
PURE SINCE MEAT

Package Mince Meat 
Put up in U Croee Caeee

2-lb. Pails, 2 doz. in Crate
*/ ta w/ aa ta
74 r*
25-lb. Pails. 75-lb Tubs 
^-Barrels and Barrels.
Ask Your Wholesjls Grocer for U

The CAPSTAN MFC. CO., Toronto, Ont., Can.

WE2aïS

CROWN BRAND CATSUP
In Pints and Quarts

GUARANTEED FINEST IN CANADA
Write for quotations before purchasing elsewhere

CROWN MANUFACTURING COMPANY. LIMITED
9 and 11 Francis Street, TORONTO, ONT.

A
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E. Blend Coffee
is producing splendid results; you would he surprised at the number of most conser
vative merchants who were extremely sceptical about frying another Coffee Blend, but 
who placed an order for “ Diamond E.” on our guarantee, and have fully justified our 
enthusiasm for the genuine merit of this coffee, by their repeat orders—You cannot 
make a mistake in ordering a till on a trial basis if the coffee does not prove a con
vincing argument—We stand the expense “Diamond E.” will put new life into 
your Coffee trade - Try it—Backed by a reputation of over halfa century.

S. H. EWING & SONS, MONTREAL

Diamond OOVT STAY III THE RUT 
IMPROVE YOUR COFEE TRADE

Settled 
in Camp.

Pobsess yourself of a slock of

CAMP
COFFEE

and many important questions will he 
settled to your satisfaction. You will 
know which Coflee sells best, which 
Coffee pays best, and which is the “buy 

■ and come again” Coffee. “CAMP” 
is the reliable Coffee, always excell

ent both in flavour and aroma.
J< I'AThkhux tV "Sons,

Cob> Eh Sl'EClAJ.Ih'f >,( jl.ASt,! AV

A^ut, ROSE & LAFLAMME 
MONTREAL.

f
 Royal Crown / 

Witch-Hazel 
Toilet Soap is y 
a Skin Food$ V ^

Too
It ipiickly becomes a favorite especially 
with women—for it heals, feeds and 
whitens the skin as well as cleanses it. 
It’s a soap you don’t need to push—it 
sells itself on merit—and we create the 
demand in the first place by wide
spread advertising.

Th.i ROYAL CROWN Limited 
> Winnipeg, Man.

W. H. Millman & Sons 27 Front St. L . Toronto. 
Ontario Agents

Wro H. Dunn, 294-296 St. Paul St., Montreal, 
A.g^xts for Quebec and Lower Province».

t-ISfr -'r-xysev '•»

■ -S'-ï;

KLj£

AN EASY ONE.
Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES 
EVAPORATED CREAM

given Highest Award at World’s Fair St. 
Louis, Mo., 1904. Proven the purest and best 
and for many purposes PBEFEBABLE TO 
FBESH MILK. Can be purchased through 
any wholesale house.

St. Charles Condensing Co.NGIR80LL, CANADA FACTORY
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SIGN OF PURITY Brand
WISHING VOV

Compliments of Season
HEALTH, WEALTH AND PROSPERITY

Long Distance Order Phone 596

BALFOUR, SHYE & CO.,
Wholesale Grocers, HAMILTON

1V Kit Y merchant knows that 
' Matches are made to lmvn.

Not every match gives the proper 
satisfaction in this respect.

Our Matches
always give “burning satisfaction.” 
this means profit to you in selling 
them.

Write for price list. Our freight 
proposition will interest you.

The Improved Match Co.,
Limited

Heed Office : 
BOARD OF TRADE, 

MONTREAL.

Factory:
DRUMMONOVILLE,

P Q

W, H. MERR/MAN
WHOLESALE GROCER

ST. CATHARINES, ONT.
SPECIAL NOTICE TO THE TRADE :

I wish to announce that front this te on I will be the wholesale distributor 
of the celebrated International jck Food Co.'s linos in the tern
tory on the Niagara Peninsular, ' south of Hamilton and east of Brantford 
to the Boundary. The lntcrnatio.,^1 preparations arc in great demand at this 
time of year and dealers would do well to have a large assortment on hand for 
the Fall trade My representative will call on you at any time with full par 
ticulars. Thanking you for past favors,

I am. yours truly.
W. H. MERRIMAN.

WHAT INTERNATIONAL STOCK FOOD WILL DO FOR YOU

International Stock Food will pay you a quick and sure profit the year 
around. ir

International Stock Food will advertise your store and briaVs^Wnew

International Stock Food will prove the best selling and best adver 
tised specially line you ever had in stock.

$ Are you In business to make money ? $

Write lu tV. H. MERRIMAN, ST. CATHARINES, tor the bol moect
making proposition of the year.

A beautiful colored lithograph of Dan Patch, 1.55 and Crcscus, 2.02*4» 
making a fast mile, will be mailed, absolutely free postage prepaid, to any 
grocer in the above-mentioned territory who writes to W. H. MERRIMAN 
telling where he saw this advertisement. Grocers in other parts of Ontario

INTERNATIONAL STOCK FOOD CO.
TORONTO, CANADA

I

K»
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Currants
Currants

Currants

sy^ctfj

GREECE'S FINEST PRODUCTIONS :
IS

HAYCASTLE, OLYMPIC, PARADISE, CANADA’S STANDARD
MINERVA, ATHENA

FOR
OUR SPECIALTY is CURRANTS. The best

growers in Greece—from the best districts in Greece— 
supply us. Our goods are about per pound higher REFINED SUGAR
in price, and one cent per pound better in quality—but 
it pays to buy QUALITY. Poor currants are always 
dear—ever think of it? Our travellers will tell you. 
We are the largest dealers in currants in Canada.

Manufactured by

W.H.GILLARD4C0.
THE

CANADA SUGAR REFINING CO.
HAMILTON LIMITED

Wholesale Grocers Importers of Fine Fruits Montreal

ROWAT’S A Bright and
Prosperous New Year

The name that applied to “all sorts and conditions
to of men.” Some will lie

PICKLES -
happy others only prosper-
oils: but all Grocers may he 
both.

OLIVES
Feature our soap during 

every business day of 11)07.
You’ll please the ladies and

means lmild up a paying business

Quality the best

Profit satisfactory

by doing so. Success lies 
that way.

Business increasing

The Guelph Soap Co.You can’t wish for more.
All jobbers. GUELPH, Ont.
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Hamilton, Dec. 28th. içoô
TO OUR PATRONS:

At the close of the year, we feel it opportune to 
take this means of thanking you for the business 

with which you hare kindly favored us ; and to hope that you 
will find the year to have been unusually profitable.

Hoping that you will have “ A Very Prosperous 
and Happy New Year ”

We are, yours truly,

JAMES TURNER & CO. LiniTED

HAfULTON

PURNELLS PURE MALT VINEGAR
Brewed from the Finest Grown English Malt.
The best for Pickling and for the table.

PURNELL'S PURE PICKLES and SAUCES
Quality guaranteed. PROFITS GOOD. Sales always increasing

Purnell Webb & Co., Limited, Bristol, England
Founded in the year 1750

Apply to their Agents for further particulars and samples.
.1 W (ioiuiAM A Oo . Jeni.iule 
K. Jardins,
H. Haszakd,
R Mitch si. i. A Oo , 26 St

Warehouse, HALIFAX, N S 
ST JOHN. N B 

OHÀRIiOTTKTOWN. P E I 
er St.. CjVKBeC.

C S. Hakdinu, Room 4t>, Canada Lift- Building. MONTREAL 
Kylk A HooPSK. 27 Front Street East. TORONTO 
Biuklk à Gkskninu HAMILTON. ONT
J. Carman 722 Titian Bank. WINNIPEG MAN
O K Jarvih, à Co., VANCOUVER, B.C

WILLIAM GALBRAITH St SON
WHOLESALE GROCERS

Valencia Raisins, I renors “Blue Eagle”
Finest Selected and Four Crown Layers.

Also
Two, three and four Crown Calfornias and Seeded

in Packages.
All at rock bottom prices. Write for quotations.

William Galbraith fit Son, - - 68 McGill St., Montreal
17
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DOMINION TRAVELLERS’ BANQUET country. Since the commercial travel 
1er is all these things it is, T say, of 
great utility for you to meet him amt 
know his views.

Eighteen Thousand Travelers
“This association, gentlemen, from a 

membership of ‘200, when formed in 
187") has grown to a roll of 5,084 mem-

F. H. Matthewson

hers, with a reserve fund, for their 
benefit, of $28.4,500. This has been the 
most prosperous year of all, as tile 
surplus carried to the reserve has been 
$28,750.

“The membership of all the commer
cial associations of the Dominion now 
amounts to at least 18,000.’’

lion. Mr. Lemieux in responding to 
the toast of the Parliament <jf Canada 
referred to the commercial traveller as 
having his linger on the pulse of the 
temper of the country. When those en
gaged in politics wanted to know what 
that temper was, whether it was good 
or bad, they had to come to the travel
ler for information. The temper of the 
traveller also was a reflex of the tem
per of the country. If he was in good 
humor, then it was a foregone conclus
ion that the country was prosperous, 
and vice versa. Mr. l-emieux added, 
amid laughter, that he. was glad to see 
by those at the bampiet that the count
ry was obviously prosperous.

Against frfie Yellow Press.
Continuing .Mr^l.emieitx said that in 

his capacity as Dost Master (leneral 
it was his aim and ambition to protect 
this country against the invasion of 
the yellow press. The proper way in 
which to mould the minds and foster 
public spirit among young men of the 
country was by the aid of good litera
ture. The speaker stated that if he 
obtained the needed help in Parliament, 
not only from the < lovernment forces, 
but from the Opposition, before many 
months there would he. a cheaper post 
age on magazines and periodicals com
ing from (ireat Britain.

The Shilling Cable,
Mr I-oinieux stated that the time had 

come for the “Shilling Cable” from one 
end of the Umpire to the other. With

Impound An-.ou cements by Domini an and Provincial Parliamentarians—Que
bec Travelers' Tax td go—Discrimination in Favor of British 

Literature —Shilling Cable.
.lust once a year do tlnr [members of 

tin.- Dominion Commercial Travellers' 
Association stay up overly late on 
pleasure bent, and this is upon the oc
casion of their annual banquet which 
takes plan each ycat about Christmas 
time.

The Montreal Association held their 
gathering on the night of December 20th 
at the fine old Windsor Hostelry. Near 
J> 400 sat down. Contrary to the 
stereotyped plan of long lows of tables 
for all. there was only one long table, 
this for the guests of honor, whilst the 
lank and file sat about the spacious din 
ing r<4)in in so< jaP groups of half 
dozens, each with a table to themselves

Commercial travellers are noted lor 
their good digestions but it is sale to 
say that even this was taxed to its at 
most before the dozen or so courses, 
which composed the excellent menu, 
were carefully tucked away.

The gathering was particularly 
fortunate in the presence of several dis 
t inguished speakers including lion. Hu 
dolph Lemieux. Post Mastci (leneral ; 
lion. lziincr < louin, Premier of Quebec; 
F. D .Monk. M.P.; lion P. K. Leblanc; 
]-' II Matthew son. President of the 
Board of Trade : I. II Ashdown, Mayor 
of Winnipeg ; Alderman Robinson, and 
others, so that the feast was both 
physical and intellectual. Short speeches 
were the rule of the evening and inter
spersed with some good vocal and in 
strumontal music the whole eontribu 
ted to a delightful programme.

F. I) Marceau, the new President 
Fled of the association made a model 
chairman and he was ably assisted in 
the vice chairs by I. Paterson. Vice 
President. K. C. Wilkins, Treasurer, 
and W 4 Fgani

now notorious Quebec Tax, which has 
been levied against commercial travel
lers entering this province, will be re
pealed at .the next meeting of the lag 
islature. lion. Mr. Lemieux also créât 
ed some enthusiasm by stating that if 
lie got the necessary support in pallia 
merit, that before many months there 
would be “an intellectual preference ’ 
in the direction of cheaper postage on 
magazines and periodicals coming from 
Lreat Britain.

A Pillar of Commerce.
1-1. D. Marceau in welcoming the 

guests of the evening referred to the. 
importance of the association of which 
lie had been recently honored with the 
Presidency, lie said. "I consider that 
this meeting is not without its utility 
to the men who preside over the des
tiny of our Dominion and our Province, 
and to those who arc at the head of 
our ( 'handlers of Commerce and our 
gnat Transportation Companies. The 
commercial man to day" is a very im 
portant and very different individual

Vice-President, John Paterson.

from that jolly chap and good story 
teller whom he has replaced. The trav
el lei' has not lost any of his good quali
ties of old, but to be successful to day 
lie must be active, temperate, keen to 
judge human nature and above all 
tilings know his business, that is, know 
his goods from the time they leave the 
law material slate to the time when 
they are. ready for the consumer. The 
commercial man has not only progress
ed with the country, but he has even 
anticipated the changes and prepared 
himself for them, lie is the feeder of 
the factory, the provider of the salary 
for the workingman and the subsist
ance of his family ; he assures the pay 
ment of due liabilities ; he is file certi
tude of the present and security for the 
future : he is, to a great extent, the 
credit and the /material wealth of s the
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Two important announcements were 
made during the evening by the politi
cians present, the one which met with 
most general favor being an assertion 
on tile part of Premier (louin that the

President, E. D. Marceau.
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the advent of fhe “Shilling Cable'' 
would eome a greater union of Canada 
with the mother country and the rest 
of the Umpire. The penny postage had 
become an established fact and the

R. C. Wilkins

“Shilling Cable’’ was on the way. I’he 
matter had been taken up recently in a 
lecture at the Highly Club, l-midon, and 
the idea was received with favor.

Travelers’ Influence.
Mr. Monk also responded to I his 

toast saying that there was no body 
of men to whom he would go with 
greater confidence to find out the trend 
of public opinion than to the roomier 
rial traveller of the Dominion Theirs 
was the power to mold public opin 
ion, and evtn to impress thgi 
opinion upon Parliament itself. 
The commercial traveller could also dis 
semina te throughout Canada that 
broad spirit of citizenship so "necessary 
if Canada was to become a great na 
lion.

Travelers Tax to Go.
lion, farmer tlouin responded in a 

brief speech to the Toast of the I .egis 
lature, proposed by All. Wilkins. After 
referring to the good work that the 
travellers could do for the country, lie 
made the important announcement with 
reference to the abolition of the ljueliee 
Tax before referred to.

The Ruler of Winnipeg.
One of the most popular speakers of 

the evening was Mayor .1 II Ashdown 
of Winnipeg, who happened to lie in the 
city and was a welcome guest. In a 
happy little speech lie referred to the 
great growth of his home city, though 
he put the audience in good humor by 
saying that it could never hope to out 
distance its older sister of the great 
metropolis of Montreal. By the time 
that Winnipeg was as old as Montreal 
however, there would lie a larger city- 
in the West than Montreal was today 
though he gave credit to the metropolis 
for being able to hold its own in the 
general increase throughout the count
ry

Traveler Becomes Merchant Prince.
The City of Montreal was responded 

to by Alderman Robinson who was in 
trodueed by the proposer of the toast,

Mr. Kg an, as a former commercial 
traveller now one of the Merchant 
Princes of the city.

Transportation, proposed by Mr. 
Tor roux, was dealt with in a brief 
speech by Mr. Henry, representative of 
the Canadian Northern interests.

lie pointed out the vast importance 
of this problem to the commercial

SPANISH PEANUTS.
In view of the invrv-iscd duty on pea

nuts and the possible extension on that 
arrouiiXpf the trade with Spain, which 
■s included in the favored nation treaty 
I lie following hy the American Consul 
General at Barcelona is interesting :

“Peanuts are extensively cultivated in 
I he Spanish province of Valencia, and in 
I lie town of that name mozt of the pur
chases are made. Consumers in Spain 
complain of the ever increasing demand 
from Kiigfaud, and more recently also 
from the United States, which is stead
ily driving local prices upward. This 
year, owing to I lie shortage of the olive 
crop, pricer for peanuts are expected lo 
rule very high and a steady advance is 
anticipated, as the oil crushers will lie 
much larger purchasers than usual. 1’ivi- 

19

traveller who supplied the backbone for 
the earnings of the railway.

Commerce called for replies from Mr 
Matthew son, President of the Board of 
Trade, Mr. Harris of Chambre do Com
merce, also Messrs. Ihmgull and l‘bou
illon.

Impromptu toasts brought a most eu 
joy able ev ening to a close.

local bank handles I lie funds and re
deems IIle ci ipolls. To enable it to do 
that the merchants buy the cou|*nis from 
tlie bank, and to cover cx|>ciiscs pay a 
little more than I lie redemption of the 
stamps call for. The bank's remunera
tion is the handling of I lit- 
funds. The association’s surplus 
amounting llii. year to At hi 
marks, is distributed as prizes is amounts 
of A marks each to the persons whose 
names ap|iear ou I be redeemed Imuks 
lirst drawn at random from the tiles of 
Jlie current year.

Mr. Jones, of Jones A Swan. Ituti.i 
does, spent a day in Toronto last week 
with Gen Mussnn A Son, who are sell
ing agents here for liurhadoes products.

A POINTER FROM NOVA SCOTIA
Merchants who advertise in their local 

papeis should stir up the editors to do 
something for the town’s business on 
their own account. The accompanying 

display is a i educed reprodui t ion of a 
clarion call live inches deep and eight 
across I lie top of I lie front page of a 
Kent ville, N.S., paper. In the same is 
sue the editor said :

“Several of Hie other towns are bold 
ing ot have belli a merchant's day this 
season and as will be seen elsewhere in 
this issue the Kent ville merchants have 
fallen into line and are prepared to 
meet the outside competition. Kvery 
day from now on is Mcichants day in 
Kent ville. Billing the next two weeks 
we respectfully request oui readers to 
peruse I lie advertisements in I lie Chron
icle very carefully. Kvery one will bud 
somellung interesting.”

This is a gooik line. The Nova Scot
ians are to be congratulated anil mer
chants in other parts ot Canada should 
give their local publishers a pointer 
This kind of thing shows a town is 
awake and gtfes the outsiders an im
pression tlsit/llieir Bade is appreciated. 
It might also stir up a little latent 
civic piide anil that's what is badly 
needed in a good many ('aiiadiiaii towns

nut oil is considerably used in Spain as 
a substitute for olive oil for certain do
mes! ie purposes. The lu si offers for 
peanuts win.ti have eome on tlie market 
tune been quoted at til pesetas 
per âu kilos 11 lu poundsi ior "Corneil
le’’ quality (two nuts per shell), and 
til.Tdl pesetas ($ l.liJ) pci "ill kilos (tin 
pounds) lor supelior quality with three 
lo four mils pel shell These pikes are 
free mi quay, including sacks.”

l.asl yeai flic price of twilled peanuts 
llm t ialcd between slO.-ll and till lit! pel 
liait Ills The prcs^n\quulal ion is $11

1-

HOW GERMANS ENCOURAGE 
CASH.

In the German Iowa of Glaneliau a 
novel plan has been adopted by mer
chants lor the encouragement of cash 
payments. The plan is In give coupon* 
for cash sales ami where purchases ag
gregate 110 marks the customer i- en
titled to A marks or 41 — * » on his pur
chases. Tin- method of carrying it mil 
U German. An association of relatives 
has been formed and each pays an en
trance fee id All marks l-.'I.S cents. I The

KENTVILLE MERCHANTS
All Stores Open 

Every
Evening Until 

Christmas

Are prepared to meet ALL the Outside Competition

Every Day a Merchants Day from now until Xmas
All the Merchants are PUTTING FORTH EVERY EFFORT to supply 

your wants with the best goods tor the least money. Visit the 
business centre of the valley and get your money's worth.



THE CANADIAN GROCER

BEST IMMIGRATION AGENTS
c

Canadian Business Men Abroad Well Supplied With Facts About Canada—Gov
ernment Should Supply Pamphlets About Canada to All 

Going to the Old Country.
That the Dominion Government should 

place in every steamship ticket office 
for free distribution to persons going 
aboard, circulars or tracts containing 
attractive information about Canada, 
its development, resources and possibil 
ities. is the view strongly held by J. 
T. Madden, manager of the Win. Ryan 
Co., Toronto.

Mr. .Madden returned the other day 
from an extended holiday in Kngland 
with 'his wife and daughter. 11 is first 

’vacation in a number of years and his 
first visit to the old country, he thor
oughly enjoyed himself and saw much 
to interest and inform a Canadian

"I talked for Canada wherever I was” 
Mr. Madden told a representative of the 
Canadian Grocer, but I found myself 
handicapped for lack of facts. People

J. T. Madden, Toronto.

would ask questions that could be an 
sweied in a moment if) one had the Blue 
Books beside him. Simple enough 
questions they were, the extent of Can
ada's production in certain lines, the 
size of this or that, questions about 
distances, tilings every Canadian is 
supposed to know about in a general 
way, but which not one in a hundred 
thousand can off-hand give accurate 
facts and figures about. If every en 
thusiastic Canadian going abroad, and 
especially to the Old Country, were 
furnished with a lot of this information 
in handy form he could do a great deal 
to advertise Canada in what seems to 
me about the best way possible. He 
could interest a lot of people and spread 
information and that's what is need 
ed.

Mr Madden went, by New York and 
on shipboard fell in with a lot- of 
Americans, people in a large way of 
business. None of them had been across 
the Atlantic and thee lost no opportu
nity to laud America to the disparage
ment of England. This drew Mrs. 
Madden into many a warm argument 
for she is an Englishwoman and on 
thusiast.ically loyal to the colors. Sev

eral of the gentlemen before landing 
arranged to lunch together at the Ho
tel Cecil, London, a week after their ar
rival. When they came together one of 
the Americans who had been oil ship
board became especially loud in adora
tion of Uncle Johnathan drew Mr. Mad
den aside and said :

"1 want you to apologize to Mrs. 
Madden for me. I’ve been here only a 
week, but l have seen that while in 
some small things the English aie not 
up to us, in big things we re not in 
it with them.”

At that luncheon they were talking 
about how everything seemed obtain 
able in London. One of them who had 
been much in the West Indies thought 
to test the matter and calling the wait 
cr asked for a little kiurwn West Indian 
fruit. The waiter made sure he had the 
Hume, went to thê head waiter who 
gave an order and in about two min
utes the fruit was on the table.

Mr. Madden was impressed with the 
cleanliness of Iwindon’s streets, the great 
volume of traffic, the thoroughness of 
the police regulation of it, and the 
courteous, helpful methods of the met 
ropolitaii policeman. When near the 
Lord Mayor’s official residence one day. 
he asked a direction id' an officer, who 
answered the question and recognizing 
a stranger, told him if he cared to step 
around the corner he could see the 
liord Mayor drive out instate in a few 
minutes. Mr. Madden was glad of the 
opportunity and the officer stationed 
him where he could see to advantage.

Mr. Maddt-n went away feeling "very 
chesty," as he said, about Canada as a 
food"* producer, but he had the st arch 
taken out of his visit when he walked 
through the markets of London and 
other cities and saw the enormous vol 
unie of food products of foreign origin, 
and talked with dealers to whom Can 
ada was but a name and none too fam
iliar at that. He went into a very line 
looking fruit store and spied some ap
ples. They were (id. a pound, Ben 
Davis. He got some and the clerk 
showed him others at (d. which Mr. 
Madden told him would be fed to the 
pigs in Canada. Wherever he went, 
Mr. Madden talked Canada.

Coming back Mr. Madden decided to 
come by the new C.I’.IJ. line and per 
suaded an English gentleman on a 
world tour to do likewise. They sailed 
in the —mpress of Britain. ‘‘A mag
nificent boat” declared Mr. Madden, 
splendidly appointed and the service 
could not have been surpassed.” They 
made good time in the face of a heavy 
gale. Then they had to run into llali 
fax with the mails and arrived at St. 
John when the tide was running out, 
with the result that they had to lie 
outside the harbor in sight of the city 
21 hours in a gale and with the ther
mometer S below zero. Had he come 
by New York we could have left Liver 
pool a day later and arrived a day ear
lier in a 20-year-old single screw boat 
All the C.lMC’s enterprise in putting 
on fast and splendid boats is undone 
by the foolish government regulation 
requiring the landing of the mails at 
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Halifax. J was ashamed. My English 
friend, as soon as he arrived at his 
hotel in Montreal, wrote to the Lon 
don Times, recounting his experience."

PACKERS WILL DEMONSTRATE.
The American packers are going to 

show the public how their products un
prepared for market. The vehicle for 
this is comprehended in the recently 
organized National Packers’ Exposition 
Company of Chicago. This is lo lie a 
counter advertisement to the “ revelat
ions” of a few months ago. It is the in
tention (o hold a series of huge exposi
tions in the large cities of the country, 
beginning with Chicago, where the first 
show will be held at the Coliseum, May 
1st to lllli, 11107. From here I lie ex
hibits will lie moved entire to Madison 
Square Garden, New York, for a two 
weeks’ stay, and from there probably lo 
Philadelphia, Pittsburg, Kansas City and 
other cities.

W. J. EGAN,
First Vice-President Dominion Commercial 

Travellers’ Association.

FOR CO OPERATIVE PACKING.
At the annual meeting of the Nova 

Scotia Fruit Growers’ Association, held 
in Wolfville on Dec. 18th and 10th, 
John Donaldson, Port Williams, was 
elected president, and S. (’. Parker, 
Berwick, secretary-treasurer. As an 
argument for a more uniform method of 
packing, by means of the co operative 
warehouse system. A letter was read 
from a large buyer in England, in which 
he says : ‘"We don't think either your
self or anyone else, will ever be satis
fied with the farmers packing Nova Sco
tia apples—to us it seems that good 
fruit is spoiled by the careless and slo
venly manner in which it is graded and 
packed", and we will never again buy any 
Nova Scotia apples, except what have 
been properly graded and packed in 
warehouses and put up in decent 
straight lines under one brand.”

Stodman & Duncan, St. Thomas, have 
purchased I In- grocery business of Win. 
Southern. Mr. Soul hern is now I ravel
ling for a fruit house.



THE CANADIAN GROCER

FROM GROCER CORRESPONDENTS

CHATHAM.
Hugh Malcolmsoii, president ot" I lit* 

Kent ('alining Company, sutleied a 
.-.light paralytic stroke last week as a 
result uf a fall he recently suslaineil. 
Ills many friemls here anil throughout 
the provinre will lie pleaseil to learn 
that no serious results are antieipateil.

Local dealers have advanced the price 
of milk to 7 cents per quart. It was 
formerly li cents. The advance is said 
to lie line to the high price of feed, 
particularly hay.

\V. Ixilev, formerly of I lie Canadian 
Lacking Company, I omlon, has taken 
the management of Aid. Potter’s retail 
meat business.

I*. T. Harrv passed away at his home 
in Wallacelinrg Saturday morning. For 
several years he had been in the liard-

President 6. R. Wickett

ware business in that town, lie began 
bis business career as grocer and gen
eral store-keeper at Fletcher, when that 
hamlet was just springing into exis
tence in the palmy days of the lumber
ing trade, many years ago. The funeral 
look place on Monday morning, from 
St. Joseph’s church, Chatham, to Maple 
Leaf cemetery.

ST. CATHARINES.
Crisp, cold weather with smooth roads 

weie the inducements to attract outsid
ers to St. Catharines the past week. 
The snow that fell was insufficient to 
make sleighing and incomers used 
wheels. The merchants in all branches 
of business seemed to be satisfied. Sa 
tunlay’s market was one of the best at
tended for years. Supplies were readily 
taken at handsome prices. Turkeys 
were sold at twenty cents per pound ; 
geese, of which there wy.s a limited 
quantity, sold at fourteen to sixteen 
cents per pound, and butchers that came 
from Merritton to get their orders tilled

were much disappointed, as they could 
not get geese in ipuntity to supply 
their customers. Thursday wps really a 
hay market day. No less than 52 loads 
of prune hav were on the market at one 
time, and on account of the gnyit quan
tities prices dropped to $11 and $12 per 
ton.

Hi. hard McNamara lias sola bis pork 
and lard business to Albert Vine, who 
had sold his butchering business on king 
si reel and gone to the Noi th-West Ter
ritories. lie returned to St. Catharines 
a fe.wr days ago.. Mr. \ ine has been 
making alteiations in the interior and 
opened for business on Saturday.

A firm from Toronto opened an eating 
house and rand' store on St. Paul street 
a few days ago.

A landmark of the fit y, on Queen 
street, erected more tliy n sixty-five years 
ago by Uhe late Dr. Ferris, tuts been 
taken down and the. Bank of Toronto 
will elect a handsome brick block on 
I lie grounds

LINDSAY.
iis Inis been one of I lie greatest sea 
oil record for bay. There Inis lieen 

nly of it, and the quality, eonsider- 
ihe quantity, lias been very good. 

:<j shipments of pressed hay have 
jjpiade from Lindsay, and right up 

to tin- present time the local dealers liml 
it very difficult to meet the great de
mand. Pressed hay from Lindsay mer
chants is sent to Pctevhoro, anil other 
surrounding towns and cities, and even 
to Cobalt. Some delays in shipments 
have been caused through lark of ears, 
but tile railways have done (lie best they 
could. Adams Bros, have been one of 
the busiest firms e.\|mrting pressed hay. 
They have found it to lie of good quality 
and the demand brisk. W. B. Sparling 
& Co. have concluded the year lOtlt* 
with a big rush of orders eoiitinually 
pouring in upon I hem. Outside dealers 
seem to leave the bulk of the Christmas 
buying till the very last minute, and 
then phone in for “hurry-up” orders. 
In conversation with your representa
tive. Mr. Sparling, the genial proprietor, 
said his business was steadily increas
ing and bis warehouse men are kept busy 
putting up mid shipping orders The 
present Christmas season lias been one 
of the best ever, not only for the whole
saler, but for the retailer as well.

There is not a town in Canada that 
nail boast of having more attractive 
Christmas and New Year’s windows 
than Lindsay. Especially is this so of 
the grocers. This season the grocers of 
Lindsay have had some very pretty ami 
attractive window displays. Among the 
more noticeable are : T. A. Fisher, A. !.. 
Campbell, Adams Bros., B. Laid ley. W. 
E. Baker, A. Primeau. T. Brady, and 
Jos. Brown.

The grocers of Lindsay have nearly 
all been able to meet the demand 
on them this season for
turkeys, in fact this
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has been a good

season for turkeys and the price has 
been good, 15c to Die per lb. The birds 
have been good in size and were easily 
sold.

TRAVELERS BENEFIT.

Retiring and New Presidents of the 
Society—Jos. Taylor & S. R. Wickett.
S. it. Wickett, the new president of 

the Commercial Travelers’ .Mutual Bene
fit Soiiety, has pio.vihlv had a longer 
experience on the Board of that iustii'i- 
ti> n than an) other member, having giv
en liis services to tins society for up- 
war-'s of twent) years. He was vice- 
president in 189ft, aud again in Pint, and 
president in 1901. Ill- great business 
ability lias always liven a groat help to 
the society. A native of Devonshire, 
England, lie came to Canada in 1855 
Aftci a common and High School viluea- 
fion, lie entered upon the business of 
leal tier manufacturing. Coming to To
il ml o in 1881 lie erected a huihling upon 
the present .ovation of the extensive 
fat toi v of Wickett A Craig, of w hu ll tie 
was tlie liHinder. Mr. Wickett is also a 
director on several tire and I He insur
ance in'ants In politns Mr. Wickett is 
a National Polie) advocate, m religion

£2t tU'f

Retiring President Joseph Taylor.

he is a Methodist. He is a member of 
the SALE., anil Masonic Orders. Af
fable and courteous, Mr Wickett is one 
of the best-liked men in the Travelers’ 
Mutual Biiiielit and in a much wider 
circle of friends.

Joseph Taylor, the retiring president, 
has served on the Hoard as Trustee, 
\ iee-l’resident and President in all ihoul 
nineteen years, and much of the success 
of the society is due to his untiring ef
fort in its behalf, lie was for if teen 
years one of the most active and moul
inent dllvetors of tlie Pommviei.il I ra- 
velers' Association. He was bom in the 
village of Husthwaite, Yorkshire. On 
coming to Canada he traveled for kil- 
gour Bros, for twenty-six years, hav
ing that firm to return to England, 
where he spent two years lieturning 
to this countrv he engaged with the 
Canada Paper Co., with whom he has 
liven for the past four years. The world 
has dealt kindly with him in every way, 
and it is to be hoped lie may vet have 
nianv years of activity and usefulness.
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grocci would resolve not to do business 
on the sidewalk. In the first plbice, it 
is not cleanly to have goons on the 
street. In some American cities the 
grocers’ associations are making a strong 
effort to stop the practice. It spoils the 
appearance of the store front. If a 
store has a nice, «lean front without ob
struction, especially if it is a front of 
which the proprietor is justly proud, it 
is a great incentive to messing the win
dow attractively. Mr, Sanson has such

A Window That Doubled Sales.

Hut Mr. Sanson may begin to think 
this is a criticism of his display ; on the 
contnurv it is a criticism of an almost 
universal practice among city grocers. 
Mr. Sanson’s store front and attractive 
window display are merely an illustra
tion. I imagine all that outside dis- 
pla- removed ; what a presentable and 
attractive store front would remain 1 
This does not include the pretty, little 
lady in the doorway. She would lend 
attractiveness to the commonest of store

22

as regards i|iiantity and prices. It fell 
short about 11,000 hags from the crop of 
the previous year, hut the crop for the 
current year has been curtailed, and the 
shortage at the end of August, even as 
compared with last year’s short crop, 
was 0,800 hags. The cocoa crop of the 
Colony for 1001) amounted to, 64,300 bags, 
from which there is a falling off of 10,- 
000 bags fm" the present year. Cocoa 
forms 85 per cent, of the island’s exports.

THE WINDOW AND STORE FRONf
A Suggestion About Outside Displays—Gccd Subject for Discussion in the Gro

cer—The Window and the Inner Store Fronts.

Window and street displays.
The accompanying picture of a Toron

to grocer's window display of apples and 
sidewalk display of vegetables, etc., is 
very interesting, largely because of the 
information and frank avowa, contained 
in the letter to the Canadian Grocer 
accompanying it. Here is the letter :

"1 a:u sending photo of window that 
was very attractive. Large red apples. 
Greenings and snows, made coloi con
trasts to catch the eye. Tins, combined 
with first class quality doubled our 
sales that da).

“The large "amount of fruit and vege
tables in front of the window would not 
appeal to some ; but because of the large 
amount of these goods we handle, it's 
impossible to do otherwise.

•The price tickets in the window do 
not show in the photo, hut they were ail 
right.”

Mr. Sanson lias a very 'lee :orv, in a 
good industrial section of the ty anil 
,i window that would double his tiailc 
for a day was a dandy achieveme it in 
window dressing to he uroud ' f. Much 
of the attractiveness of "his vi'alow is 
lost in an illustration in black anti 
white.

Hut what about the sidewalk tiim- 
mings Y They distract materially from 
the effect of the window. This is the 
season for resolutions. It would It- a 
good tiling for the grocery trade of Can
ada and for t.he consumers loo, if every

a store front. Ills store is situated in 
a handsome brick block with brown 
store trimmings. *

In the array of goods on the street, 
shown in the illustration, are summer 
savory, sage, etc. A grower of these 
kitchen condiments called at the writer's 
house not lung ago selling summer sav
ory. It was contained in a box, paper 
lined, with the paper folded over for a 
cover and carefully tied. lie explained 
iliât he kept it carefully from dusl from 
the time of gathering. With such ser
vice as that available what cleanly per
son would buy savory that had been ly
ing out in the dusl aim exposed to the 
li.Ill possibilities of a busy thorough
fare Y

CET INTO TilE COMPETITION

Nearly every groven has taken special pains 
to dress his window for Christmas as attract
ively as he knows hov<A Tub Canadian Grockr 
is conducting a monthly window dressing com
petition, and would like to have a picture of 
every attractive grocery window in the Do
minion entered in this contest this month. The 
prizes are $5, $3 and $2, but the encourage
ment of progressive window dressing in the 
grocery trade is of much more importance. 
Send in your photographs with a description of 
how the windows are dressed.

fronts and adorn the most attractive the 
hand of man could fashion.

An apple window of this kind is in
dicative of enterprise and initiative, for 
which Mr, Sanson is to be congratulat
ed and commended.

The Canadian Grocer would like to 
have the views of grocers on the prac
tice of putting goods out in front «d the 
store. Such a discussion would he very 
interesting and instructive and The 
Grocer would gladly give space to it.

THROUGH THE WINDOW OF THE 
STORE.

Mr. McLeod, the owner of the flour
mill window mentioned in last week’s 
Grocer, has a number of wideawake 
ideas on window-dressing. One of these 
is particularly interesting :

“1 always believe in having an attrac
tive window,” said Mr. McLeod, “but I 
do not believe in allowing the specta
tor’s attention to cease with the win
dow display. The window is merely a 
plan to catch the passer-hy. When that 
is accomplished, the idea should be to 
interest him in the store itself. For that 
reason, although, as in this case, a back
ground or screen would perhaps improve 
I lie actual window display, yet 1 never 
believe in interrupting the view of the 
stock and equipment within the store. 
I am pi;oud of it, anil I want the people 
hr see it 1 have ‘onlidence enough in 
its attractiveness to he able to rely on 
the result.”

GRENADA COCOA SHORT.
The rc|iurt of the Briliÿl'i colonial sec

retary at Grenada for the year lOOfr 
slates ilia! there was an unexpected col
lapse of the cocoa crop in that year, both
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CHINA AND GLASSWARE TRADE
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The most marked leaturv of the 
china trade in Canada is the in 
crease of line. China, es|ieviall\ 
French. “Kvery home lia-s some 
lamoges pieces and tea and dinner 
sets are very common. There are per
haps a .hundred makers of Limoges The 
principal Knglish chinas, Crown llerby, 
Royal Worcester anil Culput, will of 
course always have their patrons, hut 
they go more to tableware and less to 
pieces wholly for ornamentation as the 
French does. There are French lea and 
dinner sets, very beautiful, to he had at 
comparatively low prices. The line 
Knglish ware is more exclusive.

May not this suggest a line of enter
prise for llie china stores in the smallei 
places ? They should see that this trade 
in line china, for both ornamentation 
and table service, is not routined to the 
cities.

The accompanying illustrâtittn showing 
lour pieces of a dinner set depicts noth
ing new. Il shows the form and pattern 
lacking color, the beautiful, home like, 
Iml not homely, Ta If re blue, of the 
famous old Copeland ware named Clad- 
roon Tower. The word (ladroon indi
cates the edge, a sort of rumpled effect, 
what in a hook would he called deckle 
edge. The tower is in the pattern. Its 
quaint shapes, old-time decorative ef
fects in blue and while and deep, rich 
coloring make it attractive often when 
the gayer colors of more modern sorts 
fail of attention. It is also one of the 
most serviceable of wares.

(lowans, Kent <k Co., to whom we 
arc indebted for the illustration, tell of 
a set that after 16 years in a busy- 
hoarding house was practically intact 
and as serviceable as ever. It showed

absolutely no signs of crazing and the 
only apparent dilference between it and 
a new set was that the color was a 
trille dimmed.

The assorted packages continue a fea

ture of the trade and are rather increas
ing in popularity

The clay of which line China is made 
nas not been found on this continent 
and attempts at manufacture have de 
pended upon raw material imported 
from Fill ope. I 'nless some lucky diggei

comes upon a deposit the industry is not 
likely to assume large proportions this 
side of the Atlantic.

HANDSOME CROCKERY DEPART 
MENT.

I*. Amleison, of fiuelph, has one of 
tliv finest grocery ami crockery stores in 
Western Ontario. A few nion'hs ego he 
had it entirely refuted with quarter cut

oak and The Canadian limeer was pleas
ed to show the grocery side of the store 
in the issue ot June I, herewith is a 
pie tine of the crockery, glassware and 
china department. The bins below are 
for paint, amfirllie whole is quarter cut 
oak. The entire store i> a model.

Crockery Department, P. Anderson's Store, Guelph.
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Good Old English Ware—Copeland’s Gadroon Tower
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Business Management
By HOWARD R. WELLINGTON.

The Tenth in the Series of 
Articles on the Subject of 
Book-keeping.

A '
During the period of time in which J. M. ltussill has 

been conducting the business, we have ascertained that 
he has drawn out for living expenses $700, which should 
be kept in a separ^kf account, and when the books are 
closed the total is transferred to the debit of “J. M. 
Jiussill capital account” (see Fig. 1).

Similarly the net profits for the period are trans
ferred from the Trading Account, as shown before, to the 
credit of “J. M. ltussill Capital Account,” and the bal
ance at the credit of this account now represents the 
net worth of the business.

It will be noticed that in the Trial Balance at the 
end of the period Merchandise Account appears as a cre
dit, showing a balance of $350.00, while on the state
ment of Assets and Liabilities, which will be given in 
detail in next issue, Merchandise Account shows a debit 
balance of $4,500.00. In order to reconcile these two 
amounts it might be pointed out that the Trial Balance 
is taken before the closing entries effecting Profit and 
Ixiss Account are made, and Merchandise Account 
appears as follows :—

the net profits are then transferred from the Profit and 
Loss Account at the end of the period, dividing same in 
proportion to the amount invested by each partner in the 
business, or in accordance with the partnership agree
ment, as the case may be.

In case of partnerships where unequal amounts are 
invested, the arrangement is very often made, whereby 
each partner is allowed interest at a specified rate on 
the amoubt of capital invested, and again, each partner 
may be paid a salary out of the business for the position 
which he holds, in addition to his share of the profits for 
the period.

-----♦-----
THE MATTER OF DISCOUNTS.

Have you ever given the matter of discounts your 
serious consideration ? Discounts play an important part 
in aggregating net profits.

All large department and individual establishments 
have long since come to recognize in discounts a satisfactory
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FIG. 1.

On the Debit Side :—
1906.
June 1. Md se on hand........... $2,650.00
June 30. Purchases to date.....  15,000.00

Balance Down .................... 350.00

$18,000.00
On the Credit Side 
« 1906.
t June 30. Sales to date.............. $18,000.00

Balance Brought Down........  $350.00

After the books are closed the only item brought 
down in the Merchandise Account is the amount of stock 
on hand at the end of the period, and this appears as 
the asset of $4,500.00 in the statement of Assets and 
Liabilities.

It might be here mentioned that, if J. M. Russill 
admits a partner into his business, at the present stage, 
it will be necessary to open a Capital Account for such 
partner in exactly the same way as shown in Fig. 1, and

profit. They are all the profits there are in many lines of 
trade. A merchant doing a business of $540,000 received 
in discounts $24,000 in one year. Suppose you did one- 
tenth of this business wouldn't you welcome the $2,400 
discount ? Wouldn’t it make a desirable addition to your 
net profits.

There are many merchants who are constantly receiv
ing new goods, and to these the discounts should be and 
are a very important item. If you fail to take the 
discounts,, you are losing easy money. Go to the bank and 
borrow the cash. The discounts will more than make it up. 
It will pay you handsomely to pay interest on a loan, when 
you use the money to take advantage of the discounts.

When you can neither take the discounts or pay your 
bills you pay interest and this will make competition with 
the catalog retailers or the cash merchant impossible.

In this case, where do you get off?

The man who can use his money and make 5 to 10 per 
cent, on it through discount is getting the best results.

24
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THE NEW YEAR.
Canada crusses the threshold of tlie 

Ne» Near prospering as never before. 
Kvery industry, agrieulture, mining, 
fisheries and manufacturing, expanding 
and progressing, ever) mercantile house 

.straining under its weight of business, 
means of transportation expanding as 
as never Instore and the nation is be 
ginning to appreciate its possibilities 
and take them seriously. All this is 
lirst rate and adds zest to universat

Happy New Year," but aside from the 
mere accident of enabling the world to 
kept tab on time the main economic 
reason for New Year is that if makes a 
lull stop in everv man.s life. Kvery man 
is confronted with the opportnniu of 
mailing a fresh start.

In business this is essential. The 
Vi^ht method of conducting any sort of 

business reipiires a balance sheet peri 
.-dually. My a proper system of avvoiin 
ting and stock taking a mendiant can 
know just what his business has been 
doing for him. lie will know too, the 
cost of doing business and hi' will be in 

' a position to improve his methods. The 
wise merchant will not lose sight of the 
year and its possibilities.

STORE IMPROVERS OVERWORKED
That the store keepers of the Domin

ion are showing an evcr-gmw.ing ap
preciation of the value of good equim- 
ment as an incentive to trade is evident;
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oil by reports which reach ns from vari
ous manufacturers. Delivery wagon 
makers and manufacturers of store 
counters and silent salesmen especially 
state that they are overwhelmed with 
orders. Only the other day one of these 
linns refused a contract for the entire 
shelving of a large city warehouse, their 
factory being already nts-hed anil exten 
sion to accommodate increased business 
being impossible owing to scarcity of 
labor.

Attractive store equipment is one of 
the sure ways of attracting custom, and 
the present, state, of affairs is an evi 
ilenee that the Canadian merchant is 
awake to its possibilities.

DANGER OF PROSPERITY.
At bile annual meeting of the Ohio 

Retail Grocers' and Butchers' Associa
tion in Youngstown, last week. A. T. 
Holmes, editor of the Inland Grocer, de
livered a ten-minute address on the in
creased risk in which long continued 
prosperity involves the retailer Prices 
tended upward in good times he said, 
while retailers were often reluctant to 
add a just percentage of uost of goods to 
lind the selling price, when cost was 
high. At the same time consumers were 
apt to ruu large bills, and creditors 
were less vigilant in collecting than 
m times of Mringency Many consumers 
were living beyond their means, deelar 
ed the speaker and he urged the delegat 
es to increase their vigilance along these 
lines rather than relax it.

This is very ancient advice but the 
need for it is older. The eoiiintereial 
memory seems wonderfully shot! and 
recollection of the trials of hard times 
are easily forgotten in the wine cup of 
prosperity . The men who lake to heart 
Kditor Holme's advice will have a 
chance at the profits of the wave of 
prosperity that will follow the next per 
ioff of hard times.

sides the Finance Minister could answer 
that olfhaud. Skimped of such easv 
questions the cautious man will keep 
his enthusiasm tightly corked and an 
effectual damper is placed on the veil 
best kind of advertising the eountr. can 
get.

KILL THE THING.
Have you scut n postcard to your 

representative in Parliament asking 
him to op|Kist* the prt>|sisvd extension 
of the parrel |-osi system to assist the 
big mail order houses / If you haven't 
do ~u to-day. It i- in the interest of 
every ordinary retailer • ti-it this scheme 
lie killed. XVIutl K ,'V: n lient* lliq* 
tant it is in the interest of the whole 
country. Tendency to centre trade in 
the big cities is not in keeping with 
the successtn| development of Canada 
as a nation. A thousand pros|wrotis 
ri'laileis sentlered throughout the coun
try const it tile a iiiueli greater national 
asset than a single huge institution in 
si.me city and they will Igqtev serve 
the needs ol tile |H*uplc.

A GOOD SUGGESTION.
Fresh front a visit to Great Dritaio, 

• lames T. Madden makes the suggestion 
that every Canadian going abroad 
should be furnished by the Government 
with information about Canada in handv 
form. They could be distributed 
through the medium of steamship tick 
et offices. This is a lirst rate idea ami 
we rcfotnmund it to those having auth
ority. A Canadian abroad is naturally 
asked a great many questions that ordi 
narily he cannot answer save in the 
most general terms. An enthusiastic 
Canadian abroad gets talking about 
Canada's industries and development. 
Some one asks him "Well, what was the 
value of your manufacturing exports 
last year/" Mow many Canadians be-

DRIED FRUITS.
A month ago the hope wa< harbored 

that when the holidav demand was |«a~t 
the prices of dried fruit' "would tend to 
normal In reality they appeal to In
going higlici Spain lias parted with 
its raisin crop and the comparatively 
few in set-mid hands are not expected to 
supply the world ' consumptive demand 
until the next crop arrives.

Currants, supposed In have been a fair 
crop are in limited supply only 'Jo.mm 
tons in Greece a* against Ml.mm tous 
a year ago and the American markiet at 
least is practically bare. A fortnight 
ago before the arrival of the Str. 
Clara, scarcely a box was obtainable in 
New York and Toronto was nearly as 
bare. The consumption of eurcants this 
year has been enormous, due partly to 
the scarcity of other crops and partly 
to an advertising campaign carried on 
in Knglaml by the priv ileged company of 
Greece to urge larger consumption, li
sp read a knowledge of the health 
fulness of currants as a diet.

Prunes are in an equally strong posi
tion. For some reason or other con
sumption began almost as soon as the 
fruit commenced to arrive. Ordinarily 
the season for heavy consumption he 
gins about now. Two causes are al 
leged : The market was hare long be
fore the present crop commenced to at 
rive and people had become hungry for 
the fruit, and. it is said less fruit than 
usual was preserved in the home this 
year

A
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Markets and Market Notes
QUEBEC MARKETS

l*OF\TEKS—
Fish Revised—

p .Montreal 
Tlie holiday trade 

over, and it 
that it lias
tory to the
for the fact

mus 
heell 

jobbing 
that

Dee. 27. l'.IUti. 
is now alio lit 

he admitted 
most satisiae 
trade, except 

there may have 
been some trouble in obtaining deliver 

Tes of goods to customer» in different 
parts of tlie country. This, however, 
<oiild not be helped and therefore had 
to be borne in silence, or bluster. There 
is very little doing in canned goods, 
while sugar is little better.

Sales have been fait under the recent 
decline. Teas continue to advance, much 
liighci prices ruling now than did two 
months ago. This applies especially to 
( 'ey I oil greens. Demand foi molasses is 
beginning to make itself~trlt. while in 
tcrest in dried fruits is falling off now 
that the season is over I he market is 
bare of currants and raisins. Kvapor 
ated apples aie strong at '■) cents. There 
is a ver\ iii m feeling in beans at prices 
iploted There are no new features in 
coffees and spices, but a little easier 
feeling is noticeable in tapioca.

(AX Mill ROODS. There is little 
transpiring in canned goods at the mo
ment Dealers are now well stocked up 
for the winter, and jobbers cannot tnil 
state that they are shipping many large 
lots to any I part of the country. It is 
thought that canned fruit » will be sold 
for fancy prices before the new pack, 
and from present indications this will 
become a fact.

Cherries—
2'b, red, pitted................................................... 2 25
2's, red, not pitted.......................................... 1 75
2 6, black, pitte-l.............................................  2 25
2 s. black, not pitted...................................... 1 75
2's, white, pitted.............................................  2 40
2 b, white, not pitted...................................... 1 90

Currants—
Red, heavy syrup............................................. 1 SO

• Red. preserved............................................................
Black, heavy syrup,........................................  1 90
Black, preserved.........................................................

Gooseberries -

Heavy syrup..........
Gallons, ttaudard.

, 90

Lawton berries—
Heavy syrup................................................................
Gallons, standard......................................................

Apples
3 b............................................................................ 1 024
Preserved ....................................................  1 2 i
Gallons.................................................................... 2 074
Perserved...................................................... 3 52»

P« aches—
Yellowy flats, 11 .............................................. 1 70

•• '• 2   1 90
•• •• 21................................................  2 60
•• •• 3   2 85

whole 2..................................................  2 37$
White...............2................  1 75

2$ 2 50
...................................2 70

Pie...................3.................................................... 1 271
Pie, not peeled, gal.........................................  3 »71
Pie, peeled..........................................  4 52j

Flemish beauty 2 ............................................. } 65
21............................................ 1 97à

•' “ 3.............................................  2 121
Bartlett..............2............................................... 1 80

•• ..............21.............................................  2 171
•' ..............3 ..............................................  2 321

Pie........................3.............................................. 1 27*
Pie, uotpeeled..3........................................  3 80
Pie, not peeled, gal......................................... 3 271

“ gal...............................................................
Pineapples —

2's, sliced.......................................................................
2 s " grated......................................................
3's “ whole........................................................

Noï

2 221
1 7?
2 22
1 72
2 37 
1 87

1 771 

1 871

1 871 
6 5u'

6 50 
5 50

1 00
1 25
2 65
3 52

1 671
1 87
2 57 
2 82. 
2 35'
1 72.
2 47j
2 67 
1 25
3 55
4 60

1 621
1 95
2 10
1 771
2 15
2 30
1 25
3 771 
3 25
2 50

2 25 
2 35 
2 50

2's, Damson, light syrup.................................. 1 17$ 1 15
3 s '* “ .....................................  1 67* 1 65
2 s " heavy syrup.............................  1 221 1 30
21s “ “ “ ........................... 1 62* 1 60
3’s ............................. .......................... 1 921 1 90
Gals. “ “ standard...................... 3 22 « 3 20
2 a “ Lombard, light syrup.....................  1 22$ 1 20
3 s “ •* " .................. 1 724 1 70
2's '■ heavy syrup................... 1 374 1 35
2i's...................................................................  1 67* 1 65
3 s .............................. “ ................... 1 921 1 90
Gals. “ “ standard....................... 3 42$ 3 40
2's “ Green Gage, light syrup — 1 271 1 25
2 s “ “ heavy syrup------ 1 47* 1 45
21 s ** “ “ .... 1 6:1 115
3's " “ " ... 1 171 1 95
Gals. * “ standard ............ 3 72$ 3 70
2's " Egg, heavy syrup...................... 1 70 1 674
21 s “ T “ .................. I 971 1 9 4
3 s " " " ..................  2 27* 2 25

Raspberries—
Red. light syrup ........................................................ 1 50
Red, heavy syrup........................................... 1 75 1 72$
Red, gallons, standard........................................... 5 F0

“ “ so id pack............................................ 8 50
Black, heavy syrup.......................................... 1 75 1 724
Black, preserved................................................ 1 90 1 87*

Black, gallons, standard .............................................. 5 25
“ solid packed ......................... .......... 8 25

St rawberries—
2's, heavy syrup................................................... 2 00 1 971
2 s. preserved......................................................  2 15 2 12*
Gallons, standard........................................... — 6 25

VEGETABLES
Asparagus—

2's, tips................................................................. 52* 2 50
Beets, sugar................................................................ 0 85 0 15
Bean-:—

2's, wax.............................................................. SO 85 SO 824
2"s, refugee........................................................... 0 85 0 821

2- lb. tins, per doz.............................................  0 92% 0 90
Gallon, per doz................................................. 5 00

2's, standard (No. 4) ...................................... 0 85 0 82i
2 s, early June (No. 3)................................... 0 95 0 92.
2's, sweet wrinked (No. 2)............................ 1 00 0 971
2's, extra tine sifted (No. 1).......................... 1 25 1 22*

Pumpkins—
3- lb. tins......................................................................... 0 80

Rhubarb—
2's preserved.....................................................  1 171 1 15
3's, preserved..................................................... 1 92 1 90
Gallons, standard........................................... 2 65 2 62

Spinach —
2's, table.............................................................. 1 424 1 40
3's, table............................................................. 18211 1 80
Gallons, table...................  .............................. 5 02 5 00

Squash —
3-lb.................................................................................... 1 00

Tomatoes—
3-lb. tins, per doz............................................ 1 17% 1 15
Gallon tins, per doz................................... ............. 3 £24

FISH

Lobster, tails ............................................................................  3 50
" 1-lb. flats ............................................................. 3 85
" 4-lb flats....................................................................  2 00

Mackerel .........................................y........................... 1 00 1 25
Salmon, Horse Shoe, Maple Leak Clover Leaf.
1-lb. Tails, per doz.................................................................... 180
1-lb. Flat, “ .................................................................. 19i
4-lb. " " .................................................................. 1 20
Arrow brand, sock eyes, per doz............  ........................ 1 75
J ib " ............................ ........J ...................... 1 15
Pink salmon, various brands, per doz............................... 1(0
Cohues, " “ “ .......................... 1 40
“ Thistle " baddies, 4 doz. 1-lb flats. j>er doz............ > ». .«J..20
Canadian kippered herring. 4 doz. ovals, per doz............ 1 00

*• fresh herring in tomato sauce, 4 doz.
ovals, per doz.......................................................................~-4:T)6h:>

Canadian plain herring, per doz......... .... ___ —1 00
Scotch kippered herring, per doz...........................  1 35 1 40

herring in tomato sauce, per doz............ 1 30 1 35

SÎTf!ATI.—Nothing further has devel
oped iinsugar since the dcvlihc recorded 
in these columns last week. Sugar is 
now selling- on the same basis as it was 
before the new tariff arrangements. 
Sales are reported fair by jobbing 
houses.
Granulated, Uhls ................................................................... $4 3U

4 Mils.................................................................... 4 4 5
" Jjagk ................................................................... 4 25

Paris lump,TTarn.ls ............................................................... 4 95
' half barrels ...................................................... 4 95

“ “ boxe», 100 lbs .................................................  4 85
" “ box - s, 50 lbs..................................................... 4 95

Extra ground, bbls ............................................................... 4 70
" '* £0-lb. b«>xes................................................... 4 80
" “ 25-lb. boxes................................................... 4 90

Powdered, bbls........................................................................... 4 50
5.1b boxes........................................................ 4 70

Phoenix ............................................  4 3J
Bright coffee .............................................  4 10

'• yellow........................................................................... 4 15
No. 3 yellow................................................................................ 4 15
No. 2 "   4 00
No. 1 “ bbls ................................................................... 3 90
No. 1 “ bags....................................................................... 3 85

8 Y Kl l-S AND MOLASSES. -Husi- 
ness is fair for the season, hut the mar
ket is quite featureless.
Barhudoes, in puncheons ........

in hariels....................
“ in half-barrels .........

New < irleans.................................
Antigua .............................................
Porto tiico .......................................
Corn syrups, bbls...........................

“ i-bbls .............................
" i-bi.i......................
“ ■ 81 lb pai's...................
“ 251b tails...................

Cases, 2 lb tins. 2 doz prr case 
“ 5-lb. " 1 doz.
“ 10-lb. " à doz.
“ 2C-lb. “ 1 doz. “

.................. .... U 30
............................ 0 32
.................. U 33
..................  0 22 0 :-5
............................ 0 3U
............................ U -1Ü
...........................  Ü 02
............................ 0*3
............................ 0 f3
........................... 1 40
......................... 1 00
........................... 1 95
........................... 2 40
........................... 2 35
............................ 2 25

TF.AS.- There i» still considerable ac
tivity in teas and prices continue to 
climb upward. In Ceylon teas, goods 
which sold at Hi cents are now going 
for -H cents, and this only illustrates 
one line.
Julians Fine.................................................................0 2! 0 30

Medium.........................................................  0 20 0 23
Good common............................................. 0 13
Common ....................................................... u 1 ) 0 17

Ceylon l rok n Orange Pekoe.................... 0 2J • 3i
Pekoes ....................................................... 0 17 0 20
Pekoe Souchongs .....................................  U 15 0 20

India Pekoe S< uchongs ........................................  0 12$ 0 18
Ceylon green Yom g Hysons................................. 0 17 0 20

Hy.-om ..........................................U 16 U 17
Gunpowders............................... ..0 13$ 0 14

China greens—Pmgsuey gunpowd.r, low grade. 0 11 0 15
“ pea leaf ... 0 19 0 22

'* “ pinhead ... 0 30 0 35

( I )FFFF.—(idoil business is reported 
in general coffee lines at prices which 
are unchanged.
Jamaica............................................................................  U loi 0 1
Java .................. ............................................................. 0 Id 0 3U
Mocha ......................................................................... U 194 0 22
Rio No 7.........................................................................0 i9$ 0 10
an• os ............................................................................. 0 10* 0 11

Maiacaibo......................................................................... 011 0 13

SI’TCES.—l.ocalK then- is no change 
in spices. Dealers are still doing a 
trade of more or less large dimensions

Per
Peppers, black............................................................... 0 16

white................................................................... 0 25
Ginger, whole ................................................................. u 16

Cochin ............................................................. 0 17
Cloves, whole ............................................................... 0 17
Cream of tartar ............................................................. 0 25
Allspice............................................................................. 0 12
Nutmegs............................................................................  0 30

lb. 
u 25 
0 32 
0 :0 
0 14 
0 374 
0 32 
o 104 
0 55

FOREIGN DRIED FRFITS. -Christ 
mas bring over interest in dried fruits 
is falling off. The situation which ex
isted in currants was a most annoying 
one to those in the jobbing trade and 
the retail as well. The goods, although 
ordered in pleut - of time were delayed 
until after Christmas through the mis 
han which occurred to the steamer 

**»'.J-.’.l.a*'a" oil the Jersey coast, ami to 
which reference tvas made last week. The 

—sHp,atiolL,w as most acute. There was 
hardly a"Jackage of currants on the 
-market and every bod > was crying for 
them. This was certainly aggravating 
at Christmas time. At present the 
market is bare and the supplies arc ex 
ported any day. Holdings of raisins. 
Valencias or Sultanas, are very small 
Prunes are strong. Other lines are nor 
mal, and there is nothing new in nuts.
Valencia Raisins

Fine off-stalk, per lb..........................................— 0 08j
Selected, per lb............................................................0 191
Layers, “   0 (9|

Dates -
Hallowees per lb ........................................................0 05

California Evaporated Fruits -
Apricots, per lb..................................................................... 0 23
Peaches, "   0 16
Pears, “   0 17

Malaga Raisins—
* London lay. rs....................................................................... 2 25

' Connoisseur Clusters ......................................... .. 2 50
“ '* 1-box........................................ u 80

Royal Buckingham Clusters,” 1-boxes...................... 1 10
" “ boxes............................ 3 50

0 09 
0 10 
0 10

0 (6
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"Excelsior Window Clusters
*• * i?

Californian Raisins-
Loose muscatels fancy seeded. I ll» pkgs 

“ “ choice seedt d, 1-11». pkgs
" 2 crown ................................

Prunes -
40-Ms ....................................................... .............
50-tiOs ...................................................................
60-7Us .....................................................................
70-80.S .....................................................................
8u 9t)i .....................................................................
90 luOs ....................................................................
Oregon prunes (Ita'ian style), 40-50s ........

“ ** ? 0 60s .........
Oregon prunes ( F i nch style), tiu 7ts

'• - 9J lüis ....
•• " 100 12Us . ..

Currants
Filial ras, uncleaned, barrels ........................
Fine Filiatraa, per lb., in eases ..................

“ *‘ cleaned ...............
•• " in 1 H* cartons —

Finest Vostizzas “ ......................i.............
Amalias “ ......................................

Sultana Raisins
Sultana raisins, per lo.....................................

" " l lb earton ..........................
Elume Table Figs

Six crown, extra fancy. 40-lb. boxes..........
Four crown, fancy, 10-lb. boxes ..............
Three crown .....................................................
Glove boxes, fine quality, per box 
Fancy washed tigs, in 1 askets. per basket

pulled tigs, in boxes, per box.........
" stuffed tigs *' “ ..........

12-oz. boxes.........................................................

.... 4 50

.... 1 30
*

0 10 0 11 
0 10 0 11 
U 08 0 08*
u c9$ o 10.... o M
0 0i| 0 09
0 18 0 (84
o 074 o ud
o u7 u 074
U 06 0 06*

0 6
0 084
o o !
II 071
0 06
0 16

0 174 0 118
U 08

U 08 0 09
0 09

u U84 0 09
0 0,4 u 07j

0 12 0 15
U 16

U 13
0 09
0 08
0 10
0 50
o 2z
0 28

U wt o u7

PEELS.—There has hwn no chancre in

the situation.
Citron peel, »er io— 
Lemon peel, per 11» .. 
Orange peel, p r lb. .

0 an 0 21 
u lui o 11
0 lUfc 0 |1

F.V XrOTi ATF.D AFFLFS.-The mar 
ke,t is still very strung. Dealers are 
asking !» cents at present.

BEANS.—Beans are very linn, anil 
prices are without change.
Uuoice prime ...................................................................................... 1 45 1 ■»)

MA PT.F FBOnrCTS. Fair trade is 
passing at prices ipioted.
Maple syrup, bulk, per lb ..................................... 0 074 0 09
Pure Townships sugar, per lb.............................................. 0 10
Pure Beauce County, per lb................................................... 0 1*

RTCF AND TAPIOCA.—A slight 1\ 
easier feeling is notieealile in tapioca. 
Ixjts are now obtainable at 7c. to i Je., 
while anything for delivery the end of 
next month, nr beginning of February 
would be g noted on an even cheaper 
basis. Bice is normal.

1> nee. ni 10 uag lots............................................................. 3 ID
R rice, le*a than 10 bags ..................................................... 3 15
C C rice, in 10 bag lots ......................................................... 3 95
C C rice in leas than 10 hag lots............................... ... 3 05
Tapioca, medium pearl................................................ 0 07‘a 0 04

RAW FURS Friers
Beat , ...................................................................
Racoon ................................................
Fieher, dark .......................................
Otter, dark and tine..........................
Marten, dark.....................................
Mink, dark...........................................

Weasels...................................................
Skunk......................................................

arc still quoted
. 0 50 
. s to 
.15 01 
. 3 00 
. 2 25 
. 1 7a 
. 4 50 
. n io 
. 0 fO

1
7

25
5
5
3
7

1

50
00
00
0>
uo
00
0

50
50

ONTARIO MARKETS.
POINTERS:—

l in rants going higher.
Walcli tomatoes.
Dried apples higher.
All markets linn.

December 27, 1 !»*>*•
Wholesale grocers in Toronto re|Hirl 

n larger volume ol' fall Imsiliess than 
ever before, and with a greater margin 
of prolit. Throughout the country the 
retail trade seems satisfied- too: busi
ness lias been very heavy, and the con
sumptive capacity of I lie people bus 
expanded in keeping with their bulg
ing pockets. Years ago the grocery 
11 n de rested for weeks after the holi
days, now, owing Io better shipping fa

cilities, trade revives almost from the 
ojK'iiiiig of I lie year, and proceeds as if 
there had ml liecn any heavy holiday 
buying.

I ' i lees continue 
slung tone to eul 
ins, tomatoes, and 
The only change i 

- lion

linn with a very 
ants, Valencia mis
ait canned fruits. 

i sugar is the addV 
of the L* cent increase ill the

freight schedule, owing to the close i l 
navigation. Prices are very linn and
eons * if. unusually heavy.

CANNED HOODS. All canned goods 
aie v ei v linn, hut interest for some time 
|o eoine will centre on tomatoes. The 
iinpn ssiou prevails in wholesale ciicles 
bel e I liai w il bin a few weeks I lie price 
will be S1 No dniilit tlie johb.'is
in aid like In assist, anil it would be 
si lue euiii|H‘ii-at ii u for I he course taken 
In the can tiers in pulling the pi 
high at the start.. There i~ no 
however, that a very strong ferlin 
vails in regard In tomatoes.

Emits are in very small eompa-

LAIT MINUTE PROVISION MARKETS

Montreal, Thursday, Dec. 27, 1906.

BUTTER Market firm. Active demand locally. 
Eastern Townshipscreamery quoted, 25 e. 
to 25ÏC.

CHEESE Very quite.
EGGS—Merkel advancing slowly but surely.

PROVISIONS - Little change in situati n. 
Ahbattoir dressed hogs quoted $9 25 to 
$9.50 per 100 lbs.

24 s, yellow.............................................  2 60
Sa. yellow..............................................  2 85
3a. yellow (whole) ---------»... y------------ 1 j7|
2 a. white .............................. .............................. 1 75
24». white............................................................  2 50
3 a, white................................................................ 2 70
3 a. pie.......................................................................1 271
Gal., pie. peeled........................  4 32$
Gal., pie, uot peeled........................................ 3 574

Vimra—
2 a. Flemish Beauty.........................................  1 65
24 », Flemish Beauty................................................. 1 974
Z s, Flemish Beauty..................................................  2 124
2 a. Bartlett.......................................................... 1 90
24 s. Bartlett................................................................  2 174
3d, Bartlett.
3 a, pit*
UaL, pie, t»eeled......................••......................... 3 6u
Gal . pie, not peeled......................................... 3 27|

Pineapple 
2 ••

2 82 
X 33
1 721 
I
3 „ 
1 25
4 30 
3 35

724
«74
671

.............. 2 174
.............. 2 324
.............. 1 274
............. 3 6v

3 274

tZ sliced.............................................................. 2 024
2 ». grated............................................................  2 12$
2‘o d whole 2 82$

r gratetl...................................
red .............................................

........................................... 1 174
1 324

..................................... I 62$

Florida ‘2 s shred or grated
Singapore. 1*%’», alirvd........

“ 2’s s, whole ..........
Plums, Damson

2 a, light syrup.
2 s, heavy syrup 
2$ a. heavy syrup 
3d, heavy syrup 
Gal . standard 

Plums, Lombard 
2 s, light syrup

1 924
3 22$

ilnllht. 1 67
3d. heavy syrup.................................

g |II‘V-

it'l l

............ 3 42
Fluuis. grvvngag-

i s, light syrup.................................... .............. 1 27
........ 1 ti

2) a. heavy ayrup...........................
3d heavy syrup ...........................

.......... 1 67

.............. 1 97
........ 3 72

Flutus. egg
2 a, heavy syrup.................................
2)8. heavy syrup ..............................

............. 1 70

............. 1 27 i
Rasplarriva. Red

is, L 8 (Shatfertierriea)..............
2 s. H S ........................... ...............

1 624
1 96
2 10
1 774
2 15
2 3u
1 25
3 774 
3 25

2 uu 
2 10 
2 SO 
2 60
1 50
2 30

1 »5 
1 30 
1 6) 
l 90
3 2.

1 20 
1 \S 
1 65
l 90 
3 40

1 25 
1 40 
1 63 
1 95 
3 70

1 6?4
1 95
2 25

m it v art* i.uilv vlvanvil ii|». Soiiu* |»avk ■*

« I beans, also, an* st-arpt*.

At I.,»-
Group No. 1 comprise • v /

“Canada First,' “ Little Chief," " lug Cabin, HtWse 
shoe " and " Auto " lirauda, also all private brands.

Group No. 2 comprises -
“ Lynn valley, * “Maple Leaf." "Kent” " Lion. 
“Thistle, and “Grand River" brands.

Group No. 3 comprises -
“ UIoIhn" "Jubilee." " White Rose,' and "Deer”

Group Groups
FRUITS. No. 1 No. 2

Apples, standard. 3s.............................................  1 92$ 1 OU
" preserved, 3's............................................... 1 271 1 25
" standard gal............................................... 2 674 2 65

Blueberries
2's, standard..........................................................  0 924 0 90
2 s, preserved........................................................  1 42$ 1 40
Gals., standard..................................................... 4 Ü0 4 50

Cherries—
2 s. red, pit ltd......................................................  2 25 2 2*24
2's. " not pitted............................................... 1 75 1 724
Gala . red pitted.............................................................. 8 75

* ** not pitted........................................................ 7 25
2d, black, pitted..................................................  2 25 2 224
2 s, '* not pitted........................................... 1 75 1 72$
2 s, white, pitted..................................................  2 40 2 37$
2s. " uot pittetl........................................... 1 90 l 8<|

Currants— . „ '
2 », ml. H 8............................................................ 1 80 1 77|
Gals . red. solid park .........................................   7 25
Gals., red. standard....................................................... 5 00
2s. preserved........................................................  2 00 1 97l-
2 s. black. H 8........................................................ 1 90 1 8,’|
2 s. preserved......................................................... I 121 2 10
Gals.j black, standard.................................................... 5 5o
Gals - " solid pack...................................................... 8 00

Gooseberries -
2 a, H 8.....................................................................2 15 2 124
2 a, preserved ....................................................... 2 3<4 2 35
Gals., standanl.................................................................. 6 50
Gals., solid pack ............................................................. 8 50

Lawtonbefries -
2's, H.&..................................................................  1 77$ 1 75
2's. preserved ............................................  1 9o 1 9*2$
Gals., standanl................................................  5 oJ

Peaches —
»l «. yeUow (flat,) .............................................  J 70 { «I
2 a. yellow ............................................................. 1 90 1874

2 s. presvrvetl 
Gals , standard .

" solid |»ack .
Ras plie i4iva. Black— \ /

2 a. Mack, US............................. SvA.......... l o
2‘w pjreaerved...........................................\.— l 9-»
Gals', standanl.

" solid pack.
St rawU-rrivs

1 s. heavy syrup..................
2 s preserved.
Gals. " standard
Gals " aolul pack

VEGETABLES 
Asparagus. California -

2 Vs................................... .*.......................
2 s. Canadian........................................

Beets
2 s. aliued. sugar ami tilood red.......
2 ». whole, “
3 s. sliced.
3 a. whole.

3 90 
2 75

1 00 
90 

1 20 
1 10

Fancy brands ..............................................................

Gala M " ...........................................................
2"a, refugee or Valeurine (green) ................ 0 90
3'a t green)............................................................... 1 30
Gals......................................................................... .
2's, crystal wax................................................... 0 9a
Red Kidney, 2's......................................... 1 *'24
Lima, Vs ............................................................. I 274

VOr2a............................................................. 0 92$
Ga1 . on cob.......... .............................. 4 52|

Feaa —
1 s, extra tine sifted ....................................... 1 00
2 ». standard.......................................................... 0 35
2 a. early June ............................................ 0 95
2s. sweet wrinkled ................................. 1*0
2 s extra tine sifted..................... ..................... 1 25
Gals . No. 4......................................................... ......

Bumpkins, 3 s............................................................  0 931 a
Khubaro

2 a, preserved............................................................... 1 174
3 s " 1 «I
Gal, standard..................................................... 2 65

0 95$
1 X7i 
3 75 
V *24
1 271

0 924
1 10 
1 25

0 90 
4 50

‘ 2s ...
3s .
Gals .

Squash, 3 s 
Tomatoes

3>. all kinds .. 
Gal « . all kinds

. 1 424 
1 824 
5 024
1 171«

... 1 I7l, 
3 52S

3 75 
0 9)

1 15
1 90
2 624

1 40 
1 80 
5 00 
1 IS

1 15
3 50

8AVCK. ETC.
Tomato sauce, I s...............................

** " " Is.................................
“ 3s

Chili sauce same as tomato sauce.
Catsups, liua, 2's..................................

“ “ 6*1................................
“ Juga........................................

FISH
LoUter, tall".........................................

•* 1-lb daw................................
•* 4-lb. daw................................

Mackerel.................................................
'* Scotch..................................

0 50 
0 SO 0 81

.......... 1 UU

. 0 75 0 90 
.... 4 50
7 70 13 00

» 7> 
4 O' 
1 25 
1 16 
1 45

27
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Salmon, Fraser River Sockeyes—
1-lb. Tails, per doz....................................................................
1-lb. Flat,
* lb. '• " ...................................................................
Northern River Sockeyes............................................ 1 70
Cohoes, per doz..........................................................................

1 80 1 to 
1 20 
1 65 
1 40

Humpbacks, 11 ................................................. ...... 1 00
Sardines, French i's.................................................................. u 14

“ *e...................................................................... 0 23
Portuguese's................................................ 0 08 0 10

" P. A C . is........................................................ U 25 0 27
" P AC., fs................................................. 0 85 0 88
" Domestic, i's ................................................. 0 034 0 04
" Mustard, 1 size, cases 50 tins, per 100.... 3 75 4 50

Haddies, per doz.............................................................  1 10 1 20
Haudies, per case...............   4 25 4 75
Kippered herrings, domestic................................................. 1 UC

" imported....................................... 1 45 1 50
Herrings in tomato sauce, domestic................................... 1 00

“ imported............................. 1 40 1 4(1

MEATS, ETC.
Beef, corned Is, per doz........................................................ 1 40

" 2s, "   2 50
" 6s, M ......................................................... 7 50
" 14s. “   17 50

Per dozen tins.
Chicken. I s, boneless......................... 3 20 3 10
Turkey, I s,   3 20 3 10
Duck. Is, -   3 20 3 10
Tongue, Is, lunch....................................... 3 20
Soup, 2's, giblet................................... 2 05 1 05

2 s, tomato................................. 1 00 ___
" 3s. - .................................. 1 45

Pigs feet, I d. boneless ................................. 1 40
14 « ................................... 2 50

sl <L\K. Tim I T- <|llit‘l. \Vii
1«‘H cV n* v it* w i11^ I lit* r;iw iimrkvt
fur lust xvvclx. ,<;i \ :

“ Tliv UiijXfi liml J<-;i 1 til*€‘ n'f I lie wwlx 
nmlrr rvvivxx lm> Im-vh I lit* fivt* .celling 
«>!' nvxx trop ( uba <'ml i ifiigals loi1 l it 
lm-'c <l(‘Jixt-ix uu a tlecliiiiiig svalv, Hos
ing with ljual Imsiimss al tin* Joxx**h 
|iri«.*v> of lIk- vam|>aign thus far, say 
2 .'>-](;<•. |ivi' J!>.. <•«»! and liciglil. for 
Jamiaix shipment, etjmil lo •SK>.V> laml- 
u; in New N oik. basis !)b tlegives test. 
Sales during- the week ammml lo a.~ 
mueJi as iôU.UOO bags, nearly all for 
•Ianuary and k’ebruaiy shipment.

iiuyejv, and sellers liaxe nul entend 
puh Mareli and forward deliverie.s lu 

any extent, ami it will not surprise us 
if before these months are at band tile 
present downward tendency i> replaeed 
by a mon* or le» important rising tone 
and teiideney to all sugar markets. 
Europe this xxeek deelined from 8s. 10 
! 2d. to 8s. <8 I-hi. and reeovereil at the 
el use to 8s. It . i - id. for the piesent inontli. 
while the new year deliveries make a 
better reeoxery to 8s 11 2-hi. for Janu
ary. xxitli a tilm eluding. Eut lires are 
ijiioted at Its. 2 1 Id. for May l>eet.

it is also ijiulr likely that a little 
lower level may yet be reaebed for early 
deliverie> before the turn eoines, on tie- 
fount of the I jevessi t ies*"V »"f —pliij 11 e I'S for 
further immediate rash rereipls from 
sume | ortion of their erop.

Harvesting m proeeeding favorably 
and rapidlx in Cuba, there being 01 (or 
half the full number of eentrals in the 
inland; noxv grinding al this early date 
in the eampaign : last year at same time 
only 2(> eentrals were al work and the 
year before there were <b.

I.oeallx there is no change in relined 
saxe the - cent addition of winter
freight rales.
Pan» lump#, m OU-lU. boxes...................................................

" In 100-lb. " ...............................................
St. Lawrence granulated, barrels.......................................
Redpatb’s granulated...............................................................
Acadia granulated ................................................................
Berlin granulated.......................................................................
Phoenix..........................................................................................
Bright coffee................................................................................
Bright yellow..............................................................................
No. 3 yellow..................................................................................
No. 2 " ...............................................................................
No. 1 " .............................................................................
Granulated and yellow, 100-lb. bags 5c. less thanbbls.

5 (5 
4 95
4 40
4 41 
4 40
4 30 
4 40 
4 20 
4 25 
4 25 
4 10 
4 00

MOLASSES. Priées are nnelianged.
Molasses—
New Orleans, medium................................................... 0 30 0 85

" •' 4 bbis......................................... 0 30 0 35

Barbadoee, extra fancy................................................. 0 40 0 60
Porto Rico............................................................................ 0 45 0 60
West Indian......................................................................  030 035
Maple syrup—
Imperial qts................................................................................. 0 874
1-gal. cans...................................................................................... 0 95
5-gal. cans, per gal....................................................................... 100
Barrels, per gal.......................................................................... 0 75
5-gal. Imp. brand, per can....................................................... 4 50
1-gal. " per ease....................................................... 5 10
à-gaL " " ....................................................... 5 60
Qts. “ " .................................................. 6 00

I LA. The market emit innés very 
strung.

< OEfEE. fhe must interesting and 
Important information from Brazil, says 
Willet cV (iray/is the promise of small
er receiptThe coffee lias been ship
ped out from the plantations xxitli re- 
markable rapidity, which astonished 
everybody, hut the neenmuhitions at the 
railroad stations have been reduced, and 
a steady decrease of receipts is noxv as
sured. The market i> steady.

BliiKI) KRl ITS. All prices are lirm 
and some of them have a teiideney to 
advance. In currants importers who 
looked for a reaction at tile end of I lit1 
year, have changed their views and do 
not now anticipate any lower prices. 
The position of currants in the primary 
market m exceedingly strong, and there 
has been a steady advance timing the 
past I xx ti weeks. Slocks of currants 
held in <irecce are estimated at less 
than "JO.DUO tons, as compared xxitli 00,- 
000 tons at llit; same date last year. In 
\ it-w of the very restricted stocks held 
in European. British ami American 
markets, it would hardly appear that 
there xx ill he sutlieieiit currants to carry 
liie trade through comfortably until the 
1007 crop i> marketed.

Stocks til select Valencias in Spain 
appear to he exhausted as the few ship- 
I eis olïeiing fruit recently have noxv 
withdrawn their oilers. It i> untler- 
,'lood the eiop is cleaned up. Higher 
pi ices are looked for. The prune mar
ket is steadily working upward ami 
only medium sizes are obtainable al the 
( oast. Large sizes and the smaller sizes 
stem 0» lie exhausted with most ship 
pt is. The consumption of prunes has 
been unparalleled ft r this season of the 
year and slocks are being r; ab
sorbed.
Prunes Santa Clara—

Per lb. Per lb.
90-1008.50-11, boxes U 054*0 051 60-70s, 50-lb lx,zee 0 07 0 07* 
8Û-9ÛS " 0 06 0 061 50-608 " 0 08
70-80d “ 0 064 0 07 40-50s 25-lb" 0 09 0 094

30-40s " 0 10 0 10$
Note—25 lb. boxes 4c. higher than 59"lb.

Candied and Drained Peels—
Lemon....................0 11 0 114 Citron.........................  0 21 0 22
Grange........... ... 0 11 0 12
Figs-
Elemea, per lb.................................................................  0 <8 0 15
Tapneta, “ .................................................................  0 04 1 0 04',
Currants—
Fine Filiatrae.... 0 08 0 <84 Vosllxzas.............. 0 094 0 10
Patras....................n f8 Ofc,

tJncleaned, jc less.
Raising—
Sultana..............................................................................

'1 Fancy........ ........................................................
" Extra fancy ....................................................

Valencias, selected.......................................................
Seeded, 1-lb packets, fancy .....................................

' 16 oz packets, choice...................................
• ' 12 oz " “ .....................

0 12*,9 15
X
0 09 0 09 
0 11 0 11 
0 104 0 11 
0 09 0 09

t
Dates—
Halloweee............ 0 05 — Fards choicest...............
Hairs....................... 0 04* .... " choice...................
Domestic evaporated apples. 0 08;,

NVTS. Prices cniiliuuc firm.
Almonds, Tarragona, pel lb.

" Formigetta ...........
" shelledValenciaa ... 

Walnuts, Grenoble, “ ..
" Bordeaux, " ..
11 shelled................

Filberts, per lb.........................

.... 0 16
e 134 0 15 
0 3) 0 15 
0 12| 0 134 
0 10$ 0 11 
0 27 0 28.... on

Pecans, per lb........................................................................... 0 17
Brazils, per lb..........................................  0 20

(The following quotations on pear.uts are for sack lots, 
green. For roasted add 2c. )
Selected Spanish....................................................................... 0 08|
A I’s, banners and suns ....................................................... 0 08
Japanese Jumbo’s................................................................... 0 084
Virginia '*   0 11

SPICES.- Qr.nl al ions are
Peppers, blk........................................................
^ “ white......................................................

Nutmeg................................................................
Cloves, whole.......................................................
Cream of tartar...................................................
Allspice..................................................................

r‘ whole...................................................
Mace ......................................................................
Mixed pickling spices, whole.........................
Cinnamon, whole...............................................

“ ground.............................................

unchanged.

.... 0 25 0 30 

.... 0 18 0 35
................ 0 26
.... 0 45 0 76 
... 0 20 0 30 
.... 0 25 0 35 
.... 0 22 0 28 
.... 0 17 0 20
................ 0 85
.... 0 15 0 20 
.... 0 17 0 20 
.... 0 20 0 22

RICK AM) TABIUCA Prier* are 
unchanged.
Rioe, stand. B................................................................
Rangoon..........................................................................
Patna................................................................................
Japan...............................................................................

Carolina rice.................................................................
Tapioca, medium pearl.............................................

" double goat ...................................................

Per lb. 
0 03| U 03j 
0 03$ 0 CM 
0 06 0 06 
0 06 0 07|
0 06 0 07
.... 0 07
0 074 0 10 
0 07
.... 007'

JtEAXN. Pi iri s nrc iiucluinged.
Beans, hand picked, per bush............................................. 1 65

“ prime, No. 1 “ ...................................... 1 40 1 45
" Lima, i>er lb.........................................................  U 06^ 0 07

SEEDS. Quidilliuiis arc unchanged, 
iiml Imsiius, i> pruclically suspended 
until aller Iliv Iiiiliiliiy-.

Aliskc Clover.
Faucylots, per bush.............................................  6 75 7 00
No. 1 .......................................................................... 6 00 6 26
No. 2 .......................................................................... 5 75 6 00
No. 3 .......................................................................... 4 35 5 10

Red Clover—
Fancy................................................................................. 8 0) 8 25
No. 1...................................................................................  7 00 7 25
No. 2 .................................................................................. 6 36 6 75

Samples containing a large percentage 
of Imek-horn, eatrli lly, etc., are at a 
big discount.

Timothy—
Machine threshed......................................................... 1 65 1 85
Flail threshed, blight uuhul'ed............................... 2 00 2 35

Lots containing seeds bring from 
1 1 -2c. to 2 l-4c. a lb.

HIDES, WOOL AND ECUS. The
Christinas deliveries of hides have been 
very steady In furs mink is very seam:.
Hides, inspected, oows and steers, JXO. !.. 

'• •' " No. 2..
Country hides, 8at, per lb., cured................

“ “ *' green................
Calf skins, No. 1, city.........................................

“ 11 No. 1, country...................................
Lamb skins............................................................
Horse hides, No. 1 .............................................
Rendered tallow, per lb......................................
Pulled wools, super, per lb................................

Wool, unwashed fleece........................................
" washed fleece .........................................

... Oil!

.... 0 lui
__ o 104
.... 0 09$

.. 0 1*
.... Oil

1 OU 1 15 
3 50 3 76 
0 061 0 064 
... 0 25 
.... 0 27 
.... 015 
0 24 0 25

Raccoon........................................................................
Mink, dark.................................................................

Bear, hiacit............................................................
“ cubs and yearlings.....................................

Wolf, timber...............................................................

Weasel, white.............................................................

Fisher, dark.................................................................
Skunk, black..............................................................

“ " short stripe !..................................
“ " long striped...................................

Marten..........................................................................
Muskrat., fall.............................................................

" western...................................................

Ï. 1, Prime
1 40

4 50 6 50
2 50 3 50
3 (0 3 50
3 00 5 00
5 00 6 50

12 00
5 00
2 75
1 25
0 60
1 50

5 ÔÔ 6 00
1 25
0 90
0 50

3 50 20 00
0 16
0 20
0 23

0 12 0 16

Mrs. Helen Duller, lill Miinro St. . 
Ti.rniilo, lias sold lier grocery business 
In Edward < 'lenience.
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MANITOBA MARKETS
(Market quotations corrected by telegraph up to 12».m.

Thursday, Dec. 27, 1906.1

( 'liristmas week is of vuiiim* tin* quiet 
nxvi‘k in xxholesale eirdes, ami .jobbing 
houses are making prvparaliogs I'm* 
sloek lakih Tin* Fall I rade has liven 
the hvsl on tvvoiil, I lu* ! innover living 
iiiu<*li in exeess of Iasi year. Consiilvi- 
ahle dillieiihy has liven e.\|»erieiieed in 
gelling su|i|ilies liy rail ami also in dis- 
liiliiiliiig llnoiighoiil l lie West. The 
railways have liven unable In supply lliv 
neeessary ears ami eoni|ilainls are nu
merous from eoiinlry merehanl>, ami 
also from wholesale houses, of long de- 
layeil t- s. ( ’olleel ions are I airly
goo«l, hui I here is si ill a great quantity 
of wheal lo lie markeleil ami many deal- 
ers are having I rouble in eolleeling 
I heir aveoimls. Nevertheless, I lie .Iraile 
in general are pretty well satisfied with 
MUM. bu>iness.

CANNED DOOMS. All lines of ean- 
neil fruits are in gootl demand al un- 
ehangeil prives.

SCOAIL Mervhants >eem to be 
pretty well stoeked with sugar al pre
sent, ami the movement is light. An ad
vance is expected by the w holesalers. 
\\ e quote :
Montreal granulated, in bbls..........................................  ' "J

" " in sacks............................................ 4 95
" yellow, in bbls......................................................... 4 60
11 " in sacks........................................................ 4M

Wallaceburg, in bbls................................... ..................... 4 90
" in sacks.......................................................... 4 85

Berlin, granulated in bbls ................................................. 4 80
sacks................................................. 4 85

............................................................. 5 60
......................................... 5 80

in small quantities.........................................  6 20
Powdered sugar, In bbls........................................................ 5 40

" “ in boxes...................................................... 5 60
" *’ in small quantities................................. 5 65

Lump, hard, in bbls..............................................   5 70
,r " in à bbls............................................................. 5 70
" " in 100-11) cases................................................. 5 70

Raw sugar.................................................................................... 4 .‘>0

Icing sugar in bbls..
" in boxes—

SYIMTS ANI> MOLASSES. t orn 
.-yrups are in pariiviilarly goo«| demand, 
owing |o the high prives of dried fruits. 
Drives are:
Syrup "Crown Brand," 2-lb tins, per 2 doz. case — 2 25

,r " 5-lb tins, per 1 "   2 <0
11 " 10-lb tins, per à "   2 65
" " 20-lb tins, per { "   2 6)
" " à barrel, per lb............................... 0 034
“ " Sugar syrup, per lb........................ 0 03|

Beaver Brand, 2 lb tins, per 2 doz cusp
6
10
20

1
3 10 
3 60 
3 30 
3 33

Barbadoes molasses in |-bbls, per gal.............................. 0 40
New Orleans molasses in |-bbis, per lb........................... 0 031
Porto Rico molasses in i-bbla., per lb............................. 0 011
Blackstrap, in bbls., per gal................................................. 0 31

•• I " " ................................................ 8 33
“ 5 gal. lists., each.......................................... 2 25

COFFEE. Sinee I he reeenl decline 
in green ami roasleil liios, the markei 
has been steady. (Quotations eoiilinue 
as follows: /
Whole green Rio, per IbN.........................................  0 lllj 0 101

“ roasted " per lbf:...............................................
Ground roasted Rio— Ss-«*...........................................
Standard Java in 25-lb. tins, per lb...........................
Old Government Java in 25 lb. tins, per lb.............

" " Mocha...................................................
Imperial Java, in 25 lb. tins, per lb.............................
Pure mocha ” " " ..........................

Pure " ...................................................................
Seal Brand (C A 8) in 2 lb tins, per lb...................

......................................1 lb " " ...................
Local Blends:—
Mocha and Java in 2-lb. tins, per lb.....................

M M Mb. r* ..................

MINCE MEAT.-

M ATI TIES.—

“ Telegraph, ........................................................................... 3 lb
“ Telephone ".............................................................................. 5 05

‘ King Kdward "......................................................................... I 10
“ Head Light"........................................................................... 4 90
" Rising Star ............................................................................ 6 50

Eagle ........................................................................................ 2 20
" Victoria ................................................................................... 3 35
“ Silent, ‘ 200 s............................................................................. 2 50

" SUU's............................................................................. 5 30
"Comet"...................................................................................... 2 40
Capital........................................................................................... 3 35

F< Mi EM IX I Mil ED Fill'ITS. Mn> 
ealel raisin* have liven advanced I I 

eeiil |m i jHiuml. ami a l ul l her aih anve 
in I lie near fill lire i> not unlikely. Seed 
eii raisins in packages have liven ad 

xanccd I will |nt |M»uml. I tallow ce 
dales have al>o liven advanevd. (Qm* 
lalioiis now are as folloxx>:

Sultana raisins, bulk, per lb............................................... 0 124
" cleaned,   0 13
" lib pkgs **   0 14

Table raisins, Connoisseur dusters per case.................. 2 60
“ extra dessert,   3 40
" Royal Buckingham, " ................ 4 00

1 " Imperial Russian * ................ 5 25
“ Connoisseur clusters, 1 lb pkgs, per

case (20 pkgs)................................................ 3 36
" Ootmoisseur dusters,boxes (51 lbs). . . 0 80

Valencia raisins, f. o. s ....................................................... 1 75
" " selected....................................................... 1 85
" " layers........................... ............................... I 10

Trenor's Valencia raisins, f.o.s, per vase....................... 2 70
«elects "   2 85
layers "   2 95

California raisins, muscatels, 2 crown, per lb.............. 0 OKI
" " " 3 " .......................... 0 09$
M •• " 4 " ................ o u:i
" “ choice seeded in |-lb. packages

per i»ackage....................................... 0 09|
“ " fancy seeded in |-lb. packages

per package...................................... 0 10
" ** choice seeded in 1-lb packages

per package .................................... 0 121
" " fancy seeded. 1-lb. packages,

per package...................................... J 12
Prunes 1U0 120 per lb............................................................ 0 u4

" 90-100 "   0 05
•• 80-90 "   u 05
“ 70 80 "   0 ta:
" 60 70 "   0 06
" 50-60 "   0 07|
" /<n-50 ••   0 08

( urrants, uncleaued. loose pack, per lb............................. 0 071
" l dry cleaned, Filiatras, per lb................................. 0 07’*
" wet cleaned, per lb............................................. 0 07|
“ Filiatras in 1 lb pkg. dry cleaned,per lb — 0 08»
“ Vostizzas, uncleaued........................................... 0 081

Hallowee dates, new per lb... ......................................... 0 C6
‘ in pa- kages. per lb ............................ 0 071

Figs, cooking, in topmts. per lb......................................... 0 15»
** " in sacks "    0 051
" table. 1 crown " .................................................. 0 10
" " 3 " .......................................... 0 II
M "5 " “ ......................................... 0 IS
" “ glove boxes, \ter box .........  .............. 0 094
" " Mpiare lioxus (12oz) iwr liox.................... 0 (18$
“ " 1 lb baskets, per basket......................... 0 15

Figs, cooking in tat«s ami sacks ........................................ 0 051
* " " boxes............................................................ 0 05j

Apricots, choice, in 25-lb. boxes,tier lb.............................. 0 2» ft
Apricots, standard in 25-lb. boxes, per lb.................. 0 22
Peaches, choice. lier lb.........................................................  0 17
Peaches.......................................................................................... 0 16,
Pears, choit» (halves), per lb......................................... 0 I4‘ *

** standard " " ................................. 0 14
Plums, choice (dark pitted) per lb...................................... 0 11»
Nectarines, choice..................................................................... 0 16

C.WPIKP I’KKI.S I'rii-v* an- uuot- 
111 Us rulhixv, sinvv I In1 ivvviil iitlx iinve:

Lemon, per lb.............................................................................. 0 12?
Orange "   0 »2>
Citron “   0 211
Mixed, in 1-lb drums per doz......................................  2 35

II.XTMK.XI. AXP nHIN.MK.XU—
• juuti d at following mu-liangt-d prices:—

Rolled ouls. 80 lb sacks, per sack., 4U.. lJ0 ..
.. g ..

Granulated oatmeal, per sack----
Standard, per sack .........................
I'oruiueal " ..........................

.... 1 85
0 8»

.... C 39 

.... I» 22* 
2 50 

.... 1 35 

. . 1 60

12 ox pkgs., per doz............................

0 14
0 15 Ml
0 33
0 32
0 32 mumls
0 29
0 25 fourni.
0 19 lax in
0 17
0 164 in «ml.
0 32 dvrs, t
0 33

Seville
0 33 n-tnile
U 24

Almond»!

0 094 Filbert» .
0 08 j Peanut»,
1 06 Jumbo»..

V illivi liavr Im-i-ii ailxain-vil 
mini, ami shcllcxi al

Tli.-i,- lias lii'im ximsixlx'ialilv ill-

XX"i- «pinU* :
supplie.

toreed I» 
from eilx

in small lots, per lb................................ 0 35
........................................................................... 0 13........................................  0 12

Walnut», new.drenoblee, per lb..................... ................. 0 IS
“ " Mar bets •* ........................................... o 14
“ " shelled, " ................................................ 0 30

Pecans, per lb.......... .......... ...................................  0 15 0 16
Shelled walnuts, January delivery ............. 0 26
Brazils, per lb.................. ........................................................ U 15

•IAMs AND JKIXIKS. I j»im,\ 
jam* ami jellies have been advanced l<» 
•V2 wills |h*p lh., in 7 Hi. pails.

KYADOKATKM ADDLES. The lo
vai prive i> »lill S .‘î-4 wilts |»er |nhiiuL 
for "«O I omitl boxes, xx iih an adxnncc 
of 1-1 will per |M»nml. for "JÔ |H»uml Ih»x- 
es. fhe market i> reporleil very linn in
x iexx of the lieux \ eotiMimption a- a
i onse«|iienee of the hi’jh price* of all 
Ioivi«r|i dried fruit'». Al pic*cnt priver. 
exa|H»tale«l apples are a giHwl tm\. for 
an early ailvanee i» pretty -are t«» In
imitié.

lilt I*. TA Dll H A AND s.ViU.

* i ivt ?» eolitintie a* follow*;
Japan rice, per ib, cwt. lots...................... ..................... 0 0.55

" “ 50-lb lots.................... U 05|
Rangoon rice, per lb..................................................... 0 04 U 044
Patna " " ............................................................ 0 04|
Tapioca, per cwt .........................................................  7 50 7 75
Sago, per lb. ............................................................................. 0 04ft

I|U\EN Still XVI X 'tarve piloted 
Us follows —
Pun clover honey, 5s. i-er . ase......................................... 9 00

10s "   8 7S
Honey (buckwheat and wild ttuweri Va)s per bl 0 13-3

N. B. MARKETS.
Si .It.Im. X U 1K-, I'M»;.

< lu i-t in,!' ha- again fa "ill anil xxv 
an’ al lliv i li.'V '.I Ihv Xixai 11 xxa- a 
gimil t'liri'lin.i> ami in Canada linn 
xxa' ifimvial fn.'iivi il i. m ai lx vvin x- 
mil' xx In. had hail a fail i liaim- Innkvil 
liai k mi a xi-ai "I atmnilanl 'in*i-V" 
I'rrhaf' t anada had nrxi'i liad a IkIIi i 
irai and |uavlivallx rvcr>i»nv farliri 
faliil In Ini'inr— lliv rvtaili'i' liaxix 
had a i ii'X llmv. i hnig l mu 'iiivv
xxi- had 'I• imiili xxinlt-i IwInTv Cliii-l 
mu', viiiilimivil 'li-nrhing in.in lln- nr. 
Iii'l nf lliv mniilh Ihv xx hi ilv'alvr find' 
ihim;' ijuivl. I liai i' a> far a< >hiffing 
gimil' i' ri.ni vi mil Iml hv i' xvix Ini'X. 
'I i aightvning uf fur 'lin k taking Mar 
k<t' Itaxv livid linn Chii'lma- gm.d' 
high Markvt xxa' fai l h iil.n lx 'hurt 
uf vm rant' Sfix-v milt innés high, a' 
flows and gingvi Vitlinvgs. howvxvi 
an- 'till low Crvatu of tartar t' linn

till. In Iniriting oil lliv 'ln.it «lax ' 
lilvan largv nui'iimft ion I’rart ivall*- 
v\ vi x « .ilv lot' to ii'i aililni.il light tit 
tin- m..ruing' for a timv. 1‘rivv' at 
Ix-U'l in tin- vllx. unvhatigivl. I.nlnivat 
ing oils are xcry «inivt. vwvft '<> far- 
as lliv trade looks f.nxxard to allot her 
sv.i'on. thvrv i' tilth- doing in faint 
..il It is a turn- ..I iiii|kirtain-v. !.. Ihv 
iohlivi. as in littsml' xalni-' an-'laigvlx 
liwtl al this |ime Cod oil voittiniivs 
ifiivt.

SAI.T In l.ixvrfool loai'i- '.ill lhi' 
is tin- univl season Itxxing to high 
frvighls hx lliv xxintvi last In.at' it is 
even iinieter than it othvrxxis,. might hv. 
as this stofs imfoit> In line '.ills 
slovk' small l.iltlv I'lt'invss

C.XXNKP lit H IPS Iii'l al this M-a- 
son hiisiiu-'S in vxx-rx line is nuiet. 
X vgvlal l«-s Hniilx livid luit il i' diltivult 
to ailxanw inivn»: vxvn ol toinatoes. 
Fruits ver> linn part iviilarly straxx - 
livrrivs. |H‘avhv~ and gallon apples In 
the latter. ..xtingTo Ihv ilvmaml for v\- 
nort. high.-r nri«-V' v\p«.«-ti-il .Salmon a 
fail" stovk l.olistvts vxtrviuv Oysleff 
haw Iki-ii wry svarvt:. A few here now-
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i

BEGIN IT WELL
THE New Year is now almost here. It is a matter of but a few days 

until 1907, with its vast possibilities^ will be with us.

IT is up to you to decide whether or not you will make a success of your 
business during the coming 30.) days. •

IE your profits aie to be large and satisfactory you must buy wisely. You
must buy from a house that does not overcharge you ; that always treats you 
justly and fairly : one that has your interests at heart as well as its own.

THIS is the kind of a house you deal with when buying from LAPORTE,
MARTIN £* CIE., LTEE.

WHEN you buy from such a firm there is every possibility of making 
your business a success.

YOU must deal with a house that can supply you with your groceries 
when you order them—not after an irritating and profit-killing delay.

LAPORTE, MARTIN £» CIE., LTEE., can deliver the goods on time.

AND, finally, you must deal with people who do not carry anything that 
does not bear the stamp of quality. Poor groceries give you a poor reputa
tion with your customers, just as the best obtainable give you a reputation of 

- being a reliable grocer.

Laporte, Martin & Cie., Ltee., Carry Nothing But the Best
NOW, all things considered, don't you think it would be to your advantage 

to learn a little more aboil, our plans fo help you make a success of your 
business in 1907 '(

WE want your trade, for we are sure it would be mutually satisfactory.
i

Just Drop Us a Line.

Laporte, Martin (Sb Cie., Ltee.
Wholesalers and Importers

MONTREAL
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What About 1907 ?
Are you going to continue in the rut-—satisfied to jog along 

at a snail’s pace, quite content with the progress you are making 
so long as you can pay the rent when it is due »

OR
Are you going to commence anew ; deal with an up-to-date firm 
that will help you build up your profits By supplying you with 
groceries of the first order, and make things hum generally, so 
that you will own your store on December 31, 1907.

Hlldon, Hebert & Co., Ltd., are not waiting for your busi
ness—they’re hustling for it—do not expect to get it without 
effort, but when they do obtain it they will give you satisfaction.

You want to buy nice, clean, wholesome groceries the kind 
that will satisfy your customers.

Hudon, Hebert & Co., Ltd., want to sell these. Their goods 
stand the test, ami the firm will take second place to none.

Now, you want to buy- Hudon, Hebert & Co., Ltd., want
to Sell—-why not let us get together ? There is profit in it for 
both of us.

Let’s Hear F"rom You 
It’s Worth XA/hilo

HUDON, HEBERT ®> CO., Ltd.
Wholesale Grocers and Importers

MONTREALThe Most. Liberally Managed Firm in Canada
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the year, and the receipts'taow are not
ably small. There is no money for the 
jobber in handling the stock d4_the pre
vailing prices. Limed eggs are quoted 
at "23 to 25 cents.

BITTER.—The butter situation in 
Halifax at the present time is attract
ing considerable attention, owing to the 
scarcity of that article on this market. 
There is a general complaint among the 
jobbers regarding the scarcity and the 
high price, and some of them tind it ex
tremely difficult to procure a good sup
ply for their customers. The price is 
also a most important factor, creamery 
being quoted at 27 to 28 cents, and 
small tubs of fresh dairy at 25 to 2b 
cents. Rolls which are not much in 
favor here are worth from 24 to 25

cents, and the best of the large tubs of 
winter butter bring about 24 or 25 
cents. Various reasons arc assigned for 
this scarcity. Some jobbers say that 
it is due to the increased demand from 
Sydney, and others claim that the high 
price of fodder necessitates the farmer 
killing off his cattle.

FRUIT.—There is a good demand for 
fruit now, and oranges and apples are 
soiling freely. Within the past ten days 
several thousand barrels of oranges have 
arrived here from the West Indies. The 
fruit is of very good quality and is (plot 
ed at live dollars per barrel. A lot of 
the fruit is being re-packed here and 
shipped to the Montreal market. flood 
varieties of winter apples are quoted at 
$3.IK) to $3.50 per barrel.

PROGRESS ON THE PACIFIC COAST
Holiday Business Beats All Records—Development of Vancouver 

Real Estate Boom in Victoria------The Markets.
Island—

in stock. Prices quite high. Meats 
ipiiet and firm. Domestic fish unchang
ed.

(1REEX FRl IT. -Christmas, in spite 
of the cold weather, means quite a 
large business. Market was w-ell sup
plied at average prices. In oranges, 
Jamaicas, Valencias and Floridas, effer- 
ed. There is an improved sale for grape 
fruit. I venions firm. Malaga grapes 
higher, quality fine. Bananas are not a 
(Ihristmas fruit. In apples, Ontario 
spies, have the best demand.

DRIED FRUIT.—The rush is over. 
Prices have been high and profits good 
Currants in particular were scarce. Not 
a pound bought for direct shipment, ar
rived. Those who bought early in New 
York made handsome profits. Raisins 
firm at full figures, except seeded, stock 
very short. Prunes firmly held. Trade 
great Iv disappointed over non-arrival of 
Carton prunes. Five cars due. Evap
orated peaches and apricots scarce and 
high. Dates unchanged. Sales for figs 
and peels largely over. Evaporated ap
ples higher. Onions have kept low. 
Shelled walnuts were another line in 
which supply was short, owing to late 
arrivals. Peanuts higher.

SUGAR.—The decline of ten cents in 
sugar puts the price just where it was 
before the new tariff It certainly was 
not the intention that the new duty 
would mean a higher price.

MOLASSES — Situation unchanged. 
Fancy Barbados held firm at the ad
vance Choice freely offered.

FISH.—Fresh fish continues high. Sup
ply light, while outside situation in dry 
cod fish and pickled herring is somewhat 
improved local market is rather flat 
Demand light. Smoked herring unchang 
ed. Finnan baddies continue high.

FU)UR, FEED AM) MEAL —In Hour 
prices are unchanged Feed is high and 
scarce Oatmeal and cornmeal continue 
as last week. Oats quite high. Beans 
have a fair demand. White beans which 
were ipioted quite low are firmer. Yel
low eyes are held firm at the advance. 
Owing to the outlook for higher prices 
seeds have some attention.

NOVA SCOTIA MARKETS
Halifax, N.S., Dec. 24.

The retail grocers of Halifax did an 
excellent business during the Christ 
mas season. Notwithstanding the high 
prices the volume of business passing ex
ceeded that of last year. The cash trade 
was exceptionally good, and on the 
whole tjhe grocers are well satisfied with 
business. The produce markets are very 
firm. As forecasted in this correspon
dence last week the price of potatoes 
reached fib cents per bushel, and it 
would not be surprising if they went to 
7-IHcents before the close of the year. 
Kincfc last week over 10,000 bushels of 
potatoes have been received here in bulk 
in vessels from Prince Edward Island, 
and they were eagerly bought up.

EGGS,—They have reached a new 
high record price on the local market 
Sixty cents per dozen for fresh laid 
eggs was the price asked and paid in 
the green market in Halifax. Not only 
Is there a scarcity of eggs in the city, 
but throughout the whole Province. 
More hens have been kept in Kings and 
Annapolis Counties this year than ever 
before, but the shipments have been 
heavy, and the supnlv at the present 
time is very light. There is always a 
gopd demand for eggs at this season of

Vancouver, B.C., Dec. 20, llJOfi.
December trade has no doubt been a 

record in the whole history of the city. 
The volume of trade cannot yet be esti
mated but judging from bank clearings, 
which have been making new records 
each week, and from the busy scenes in 
all lines of trade, and in both whole
sale and retail , this is not only
the holiday season, but it is the big
gest month in trade since Vancouver be 
gan to be a commercial centre.

Two factors contribute largely. The 
population has very materially increas
ed in the year" llfiHi. and in all lines of 
activity and industry, employment has 
been afforded to a much larger number 
of wage-earners at remunerative rates 
and steady employment has been given 
right through the season. At the pres
ent moment the number of unemployed 
is very small, much less than usual, and 
different from the average experience in 
cities, where in the winter season many 
lines of work are usually closed down. 
Prosperity means liberality in buying, 
and the results have been apparent in 
the great holiday trade done by the 
merchants of the city.

* » *

What is true of Vancouver applies 
with equal force in all the coast cities. 
New Westminster is fast establishing a 
large industrial centre on the banks of 
the Fraser River. Nanaimo, the coal 
city, is working full time and more, 
getting out fuel for the rapidly increas
ing trade in the B.C. product. The city 
of Victoria is possible enjoying the most 
remarkable era of expansion and activi
ty she has known since the halcyon 
days of the famous Cariboo trade. Her 
prosperity is largely due to the fact 
that the natural wealth and beauty of 
the city, and its advantages of climate 
and situation have been impressed on 
so large a number of people during the 
pas’t year or two. In other words Vic
toria has been “discovered” and before 
long in the quaint French idiom the 
capital city will be found to have “ar 
rived.” Indeed a good-sized boom has 
already struck Victoria in real estate 
alone. Many operators who have been 
paying almost exclusive, attention to 
Vancouver and to mainland properties 
have opened or arranged to open offices 
in Victoria, where man properties have
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already changed hands, and where val 
ues are on a steady up-grade.

The development of the 250 miles of 
territory included in the length of Van
couver Island has been undertaken by 
the C.P.R. since coinin' ■ > i-session
of the Island RaiL.; • the E. & N. Ry., 
formerly owned by the Dunsmuirs. The 
responsibility shouldered bv the railway 
is a large one, but with all the resour 
ccs of the company back of the project 
and the wonderful undeveloped wealth of 
the island to work upon there is no 
question that the island will lie madn 
practically a new province in import
ance and established institutions.

* * *

The importance of British Columbia 
as a fish producing country is demon 
strated by the returns of the Depart
ment of Marine and Fisheries for 1005, 
recently published. The palm has been 
wrested for the first time from Nova 
Scotia, hitherto the banner province in 
lis'h and fish products. The totals as 
given in dollars bv the report shows a 
lead of over a million dollars in favor 
of the, Pacific Province.

• * •
Chief interest has this week centred 

on the several cars of Christmas poultry 
which are somewhere on the C.P.R. be
tween Smith’s Falls and Vancouver. 
This province dc|tends largely on east
ern Canada for its Christmas turkeys 
and this year the orders have been 
larger than ever. Some early orders 
have arrived, and there is so far no 
shortage, but if the storms which have 
been delaying all trains across the 
prairies and the bleak north shore of the 
lakes, do not let up., there is prospect 
of many people going without their 
Christmas turkey in B.C. However the 
railway people are keeping the wires 
hot, in fact running the risk of burning 
them out trying to have the cars kept 
moving westward, and in the four days 
vet to elapse before Xmas eve, the 
longed-for birds will likely reach the 
various distributing centres.

Jobbing prices have so far been on, a 
basis of 184 to 20c. but these quota
tions will be much reduced next week if 
any cars are belated,. Retail prices run as 
a rule 25c. per pound. Other lines of 
noultrv mostly of local production, are 
in good supply, prices being $5 to $7

EE
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CONDENSED Oft “WANT” 
ADVERTISEHENTS

Advertisements under this heading, 1c. a word each 
insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany al* 
advertisements. In no oass can this rule be overlooked 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

;

YXABLY C0WT1ÀCT BATES.
100 words each Insertion, 1 year......................$30 00
" " " 6 months............... 17 00
" " " 3 months............... 10 00

60 “1 year ..................  17 00
“ 11 6 months.............. 10 00

25 “ " 1 year.........................  id

REPRESENTATIVES WANTED

AGENCY — Well connected representatives in 
Eastern, Western and Central Canada are re

quired by large firm of malt vinegar brewers, in 
England, with special facilities for meeting the re
quirements of the Canadian trade. Write fully, 
stating territory covered, and giving references. 
Box tot. The Canadian Grocer, 88 Fleet St. 
E.C., London, England. (ftf.)

A6ENCIES WANTED

/'■'OOD Canadian agencies required by energetic 
YJ man with best personal connection in Bristol 
and district. Reply " Bristol," care of MacLean 
Publishing Co., 88 FleetSt., London, E.C., Eng.

FOR SALE.

FOR SALE—Grocery business in Victoria; turnover 
over sixty thousand dollars per annum ; business 
capable ol much expansion; will lease or aell 

premises. Write A. B„ P.O. Box 395, Victoria, 
B.C. [57]

Expert Bookkeeping
Investigation and auditing of all 
claeaee of accounts undertaken. 
Trading, profit and loss accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
devised in an up-to-date manner. 
Collection of accounts a specialty.

PERCY P. DAVENPORT
811 Molntyre Block, - - WINBIRIC, MAM

Square your accounts

per doz. for chickens, fowls, $7 to $8 
per doz.; ducks $1(1 and $12; geese, "FI 
and $1.25 each.

The fruit market has been very brisk 
lately, demand for choice anti fancy ap
ples being heavy. .lap oranges have 
been good sellers, but job higher than 
usual. The price has averaged (iOc. to 
the trade, an I shipments have been fair 
ly liberal. California new season Navel 
oranges are still slow sellers, being 
not over matured vet and the .lap 
orange still leading. The Navels are 
now tiftoted at $3.75. Fancy apples, im
ported from Oregon are quoted at $1.75 
per box, Coldstream fruit being off tilt- 
market entirely. Local apples, cooking 
grades, are ranging from $1.00 up. Iz-ni- 
ons have declined somewhat again, lie 
ing now quoted $8.25 to the trade. Ma
laga grapes arc well studied anti sell 
ing at $7.50 per keg.

In vegetables, hoi house lettuce has 
been somewhat scarce, and demand has 
been good. Price is now $1.50 per htix. 

• . •
Fresh eggs are again down a lit He, 

extremely mild weather having iolliu-oc- 
etl t In* proil net ion. Last Friday the 
\\eslmiiislt-r market limitations went as 
low as 40c. per doz. wholesale, but on 
the. Vancouver market the strictly fresh 
article is not quotable in a jobbing way, 
ami relail is still bringing Oik- |*-r doz. 
as the slock is limited compared with 
demand.

Fresh huiler is higher again, local 
creamery, fresh make being quoted al 
40c. Supplies of creamery from the 
Northwest arc littéral, and llie priées of 
these show tendency lo eeye off. The 
quotations on Alberta crcamcy is now 
271 ami 28* 2c. Kastern dairy ranges 
from 18c to 22c. Cheese has In-cii drop
ped a couple of cents, 15c anti 1 5 1 -.<■ 
being the price to the triple now.

DEATH OF MRS. ROBERT BARRON.
The wife of Mr. Robert Harroii died 

al their home, Yonge & Czar Sts., To- 
voittu. on Monday. Mrs. Hamm was 
highly esteemed by a large circle of 
fiieudt! anil the sympathy of the trade 
is extended to Mr. Barron in hi* bereave" 
ment.

It’s easy to get satisfaction by going 
to law—if you are a lawyer.

TO MANUFACTURERS'
AGENTS :

The Canadian Grocer bes enquiries from time to 
time from manufacturers and others wanting represen 
tatives In the leading business centres here and abroad.

Firms or individual open for agencies in Canada or abroad 
may have their names and addresses placed oq a special list 
kept for the information of enquirers in our various offices 
throughout Canada and in Great Britain without charge.

Address
Business Manager

CANADIAN GROCER
Montreal and Toronto.

More Profit To You

NGP
■FWTWSg

BETTER 
GOODS 

JO YOUR 
TRADE
THAT’S 
WHAT 
GOLD

STANDARD 
GOODS 

“GUARANTEED 
THE BEST” 

CEAN 
TO YOU

’Twill 
only cost a 
two cent 
stamp to 

get
particulars 

Write now.

THE

Codville-Georgeson Co.,
UNITED

. . . . . „ and Brandon, Man.

Z

Before buying

SALT
Write us for quotations and we 

can save you money

Mason & Hickey
108 Prinoeee Street, WINNIPEG, Man.
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Our English Brawn
i

Put in 5 lb. packages. 
Twelve to the Case.

Undoubtedly Wins Trade and Holds it

You will find this a splendid 
seller. Price reasonable 
and results satisfactory.

Let us Express you a Sample Case.

THE PARK BLACKWELL CO.
PORK AND BEEF PACKERS L,M,TCD

TORONTO

1854 1907
Another New Year— 
let us thank you for 
the favors of the past, 
and wish for you 
and all every pros
perity in the New

F. W. FEARMAN CO.,
HAMILTON L,Mm

r
t t 
t

t
t
t

Something Better
For

New Years
Your stock will not be complete and your 

customers not pleased unless you can supply

“CORONA”
Selected Hams,

Bacon, Windsors,
Sausages, etc.

Send your Holiday order along. We 
will give it the best attention.

The Montreal Packing Go.
LIMITED

MONTREAL, P.Q.
WE HAVE NO RETAIL STORES-

Yours 
For Life

à
NJ

Your customers are — when 
you supply them with the

Sausage, Bologna, Cheese, Butter, Lard, 
Egge, Hams, Bacon, etc.

that come from the Ryan 
Company. The trade marks 
meanQuality,Satisfaction and 
more business for you. Can 
you meet the increasing de
mand ?

HAMS
Pronto ur '

^ TheWM. RYAN 
CO., Limited

70-72 Front St. E. 
TORONTO, ONT.
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Dairy Produce and Provisions 
V f ?>Tl ! :

“■ere has*f?cert a little more activity 
in Sv cheese market since out last issue, 
several local ex|»urters Retting fair or
ders hv cable, bad to make their ap
pearance on the general market as buy
ers. So far the bulk of these new orders 
were tor the cheaper late made goods, 
but even October-made cheese received 
some attention at good prices. 
November and December made cheese 
seem now fairly sold out and further de
mand from across the ocean will have 
to go onto the earlier made, nigher 
priced cheese.

Receipts are now merely nominal, 
last week they were 1,41115 boxes of 
cheese ami 3,81(1 packages of butter, 
against 5,063 boxes of cheese and 4,465 
packages of butter for the same week 
of last year, or a total since May 1st of 
2,.14(1,725 boxes of cheese and 5!)5,8(i0 
packages of blitter, as compared with 
2,306,1511 boxes of cheese and 763,385 
packages of butter for the corres
ponding period of last year.

For reasons, previously explained in 
these columns, the shipments of dairy 
produce are not regularly compiled af
ter close of navigation of the St. Law
rence route, it will, however, be known 
at the commencement of the new sea
son, how many cheese were shipped 
out during the winter months, and then 
we will also know what our stocks real
ly were at the close of navigation, mean
while we have no accurate ligures to 
guide us ami the various estimates of 
stocks are only n;ore or less guessc- 
work. It is, however, well known that 
the bulk of the stocks of cheese on this 
side of the Atlantic, are now held in 
Afontieal, and it seems a further con
ceded fact that our present stocks in 
Montreal are considerably less than a 
yeat ago, while at this time last year 
there were fairly large quantities of 
cheese stored in country warehouse- 
in addition to the stocks in Montreal, 
against this, there is an increase it: 
stocks in British centres, hut the entire 
visible supplies are undoubtedly con
siderably less in quantity than last 
year.

It would he interesting to know, to 
what extent the retail shops in Great 
Britain are slocked as compared with 
last year, this information can, however, 
uot be obtained, but cheese prices were 
very high the entire season, and it does 
not seem reasonable to expect, that the 
British retailers laid in auy extra 
quanititios for future trade, if this is 
correct, it cannot he long now liefore 
a more general demand will come on.

Meanwhile the Christmas holidays in
terfered with the wholesale trade in 
Great Britain and, as almost all im
porters and wholesalers there are tak
ing stocks on January 1st, they are 
not inclined to increase their, holdings 
until after the New Year, this always 
makes quiet markets for some time.

ftCHEESE and butter
(In the whole, we iccl.jtis wt£ have be 

tore expressed oursMve* in these arti 
vies, that cheese will be wanted and 
that tihere is eviw.v prospect oi higher 
prices ruling in the near future and, 
with anv ordinary consumptive demand 
in Great Britain, there will he a short 
age in the supplies before the new 
seasons goods can mine on the mar
ket.

Butter remains linn and unchanged, 
there will not le the usual quantity of 
butter made during the winter months, 
farmers arc not fedi'v their cattle and 
let them run dry, which saves money 
for the farmers, as feed is unusually 
dear this year, and it gives the cattle 
a needed rest, which will do them good 
lor the next season.

But the extent of supplies of butter 
now oil hand and yet to be expected, is 
most difficult to estimate. Kxports 
this season were not only short, but 
fairly large quantities of butter have 
lieeir re imported from Great Britain 
lately, these do not seem to ti"ure in 
the receipts, as compiled by the Mon
treal Board of Trade, yet the goods 
come here and will he consumed here 
and while we can fairly well estimate 
the probable consumption, it is at 
present most difficult to sax. whether 
there is likely to he a shortage or a 
surplus in supplies, on which the future 
prices will depend.

PROVISION SITUATION.
The packers this week are paying 

♦5.11(1 to .$6.00 for hogs, f.o.li., at country 
points. 11 was not to lie expected that 
deliveries would he large Christmas 
week, but they have been fair. The 
packers, however, look for large deliver
ies for some weeks to come. There are 
a good many hogs in the country, and 
they must come out. This week the 
packers expect nothing from the Knglish 
market. They aim not to have any bacon 
arriving there Christmas week. This 
policy has made Canadian somewhat 
scarce on the other side, and as a result 
a cable to Park, Blackwell ik Company, 
'indicated that the market was just a 
little hit more steady. The immediate 
outlook for Canadian bacon is not very 
bright. All diqieiids on Denmark and 
itliere hogs are very plentiful. Present 
prices in England for Canadian is sev
eral shillings below the packers’ cost 
price. That means the packers here will 
try to get hogs down to a profitable 
basis.

In the domestic trade demand is very 
light, ami will continue so for some 
weeks. Some do not look for a revival 
before the approach of navigation, hut 
probably in February, the Canadian 
palate will again turn to hog products. 
Prices remain steady. Even if a pack
er shaded prices, he would not make 
sufficient sales to justify him, because 
of the lack of demand.

In the United States last xveek. wit-
3b

uessed considerable activity in the op- » 
lion market for hog products, somebody 1 
lu&Uti^jlVcn manipulaiiyg those J
kels fc i an advance, but without much 
success, owing to free realizations of 
profits, oil each advance, and the cov
ering of only a moderate amount of 
shorts. The cause of tile anxiety of 
shorts was continued, light receipts in 
December, which was expected to make 
up for Xoxeiuber’s light movement; 
and, although nobody seems able to ex
plain the deficit to date in the season’s 
packing, the general belief is that the 
hog supply of the country is large and 
that farmers are holding it bat* for 
feeding purposes, though the weight of “ 
hogs coming to market has been getting 
lighter, instead of heavier. The pack
ers’ position is mixed, some believing 
I hem short, while others think part of 
them are on the long side and part on 
the short side; ami that the current de
mand for consumption has kept stocks 
so low that packers have lieen barely 
able lo supply their cash trade. But 
prices are now so high that everybody 
seems afraid of the market, and Chica
go dispatches are beginning to warn / 
their customer» that the market is geV\y 
ting to look “toppy.” Cash prices have 
been Imt little affected by the moderate 
advance in futures, as trade is only of 
a hand to mouth order, few having eon- 
lidciivc in the permanence od' present 
high values, though stocks continue to 
decrease so far ill December.

PIGS SHORT IN ENGLAND.
Writing under the heading “Short

age of Figs,” I*. B. Ball, Canadian 
commercial agent at Birmingham, says 
in the “Weekly Report” of the De
partment of Traite and Commerce:

"• According to the returns of the 
Board of Agrivulture there is a strik
ing decline in the production of pigs/ 
in Great Britain. [ have it from an uir- 
thoritative source that at the ainyiul 
meeting of a large linn in Birmingli^ 
Ibis week handling |iork, a loss of £540 
was announced on the year’s working^ 
due entirely lo the high price of hogs 
w hit'll had lieen dearer than at any per
iod during the last sixteen" years. They 
had killed 870 pigs less Ilian last year, 
and yet they had cost £7,500 more.
“It was pointed out that there were 

100,000 pigs less in England, Scotland 
and Wales than there were twelve 
months ago, and although Ireland show
ed an increase of 80,000, there was a 
shortage of 20,000 in the country.

“It was also stated that the company 
in 1003-04 killed 18,434 pigs which cost 
£77,500; in 1004-05 16,330 pigs costing 
£74,710, and last vear 15,462 pigs cost
ing £81,863.

“As Canadian bacon is now so fav
orably received in this country, there 
should he an excellent opportunity for 
increased pig raising and bacon curing.”
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BUTTER, CHEESE, EOOS
If you have Butter, Cheese or Egg* to sell, 

write me. I am always in the market to buy. If 
you want to buy Eggs, Butter or Cheese, write 
or wire for prices.

B. H. POWER
218 ARGYLE STREET, HALIFAX, N.S.

PROVISION AND DAIRY MARKETS.

SALT
Table, Dairy and Cheese Salts. Fine and Coarse 

Salts in Sacks and Barrels,1 Land Salt.

C. R. COOPER
TORONTO SALT WORKS

TORONTO, ONT.
AOENT FOB THE DOMINION SALT AQSNOV

BUTTER—EGGS
BUYERSWind SELLERS

Corrwpondenc, solicited from OSTASIO, 
MAJTITOIA and L0W1B PK0TIM01I.

MONTREAL MARKETS.
PROVISIONS.—Dealers rejairt eim- 

sideruble movement in pork at the mo- 
ment. Storekeepers are laying in 
stocks of this article as prives are now 
at as low an ebb as they are likely to 

<f go. Lumber eamos also supply a greal 
part of the demand, buying large quan
tities. Hams ami bacons are slow, now 
that Christmas lias passed. Excellent 
trade for the last week, is said to have 
been done in all lines. Good demand 
exists for pure lard. Com pound is 
searee, owing to difficulties of railway 
I runsportution.
Lard, pure tierces ...................................................... 0 121

" ............................56-lb. tube 0 12 0 121
" .......20-lb. paila, wood .... 0 121 0 121
" caeee,10-lb. tioe,601be. incaee 0 12%

Bilherliri, Mil i Cl.
Prednse MereMaeta,

TORONTO.

BROOMS
RUSHES
ASKETS

W 00 DEN yyiLLOW
ARE

Paper Bags 
Wrapping Paper I | 
Grocer’s Sundries

WALTER WOODS & CO.
Hamilton and Winnipeg

WIN and HOLD
Your Trade With

Perfect in 
Preparation.

Clark’s 
Canned 

fleats.

HONEY.—Iloney is quiet at prices 
which are firm.
White clover comb honey .................................... 0 16 0 16
White clover, extracted tins........................ . 0 11 0 12
Buckwheat......................................................................  0 10

5-lb. " .... 0 121
M " 3-lb. “ .... 0 121

Lard, compound tierces, per lb......................... 0 f 8j 0 09
" " tubs ......................................  0 09 0 095
“ “ 20-lb. paila, wood............................  2 CO
" " 90-lb. pails, tin................................ 1 90

" cases, 10-lb. tins,60lbs. incase— 0 10*
“ “ " 6-lb. " .... 0 101
11 " “ S-lb. “ .... 0 10$

Wood net, tin packages, gross weight—
Canadian short out mess pork.................................. 2200
American short out clear ........................................  21 CO
American fat back...........................................  23 00 23 50
Breakfast bacon, per lb........................................... 0 15
Hams.................................................................. 0 13 0 141
Extra plate beef, per bbl................................... 12 50 13 00

BITTER.—There lias been little 
change in the market since last week. 
Prices are linn and sales are very good.
Choicest creamery, salt, 56 lb. boxes ..................  0 251 0 36

" " pound prints......................... 0 26 0 261
Medium creamery ............................................... 0 23 0 24
Western dairy ...................................................... 0 20 0 221
Large rolls ........................................................... Ü 22 0 224

CHEESE—Cheese is quiet hut firm 
and unchanged prices.
Ontarios, September make ................................. 0 13 0 131

11 late make............................................. 0 121 0 13

E(I(IS.— Increased inquiry for eggs is 
reported this week. Prices generally 
are without change. Themarket is linn 
In some quarters it is whispered that 
there will he a shortage before the end 
of the winter.
Fell select., <ioz ................................................ 0 24 0 28
Storage 11 "   0 24 0 25
Storage, No. 1, doz ............................................. 0 21 0 22
Pickled egg.......................................................... 0 21 0 22

POI LTRV.—There was good busi
ness done in poultry on Monday, but 
liter that day there was not so much 
interest in the market although there 
is still New Years Day to come. Prices 
have bene well maintained.
Turkey, per lb .................................................... 0 II 0 16
Chickens and fowls, per lb ...............................  0 08 0 09
Geese, per lb....................................................... 0 10 011
Ducks, “ ................................................................. 0 11

TORONTO.
PROVISIONS.—Tlie market for pork 

products is firm, anti wlml slight 
changes are noticeable are upward. 
Some are asking more than last week’s 
quotations for small shoulder hams, 
short cuts and lard, Iml supplies arc 
still available al the old figures. Hind 
quarters and choice carcases of beet" 
are also firmer.

Long clear bacon, oer lb................................  0 11
Smoked breakfast bacon, per lb.................... 0 r
Roll bacon, per lb........................................... 0 1
Small hams, per lb............................................ 0
Medium hams, per lb........................................... 0 15
Large hams per lb.................................................. 0 13
Shoulder hams, per lb....................................  0 111 0 111

----- ----------- 1 16

0 11 0 11*
0 15 0 15*
0 11 0 111
0 15 0 151

, plain, per lb............................................... 0 1
pea meal.......................................... 0 161 0 17

Heavy mess pork, per bbl......................... ... 20 00
Short cut, per bbl.........................................22 00 24 00
Lard, tierces, per lb.............................................. 0 12

" tube " ............................................... 0 121
* pails " ............................................... 0 12s
“ compounds, per lb.................................. 0 09 0 10

Plate beef, per 900-lb. bbl...............................11 00 12 00
Beef,hind quarters........................................ 7 00 8 00

•' front quarters......................................... 6 00 6 00
•' choice carcases......................................  6 50 7 25
" common.................................................. 4 00 5 U0

Mutton............................................................  0 07 0 08
Lamb.................................................................. 0 10 0 11
Hogs, street lots............................................... 8 0J 8 50
Veal.....................................................................u 09 0 10
BVTTKR.—The market for clioiee 

lilies is firm, hut butter of indifferent 
qualify seems to lie in rather over sup
ply. For jy few ehniee makes of cream
ery prints, cents is obtainable, but 
quite as good butter though not so well 
known, is going at -8 vents. The spread 
for quality is as much as d vents. Dairy 
butter continues pretty plentiful.

_ Per lb.
Creamery prints............................................... 0 27 0 28

1 ' solids, fresh............................................. 0 26
Dairy prints, choice ........................................ 0 24 0 25

11 " ordinary................................... 0 22 0 23
" rolls, large choice................................... 0 21 0 22
“ tubs, choice............................................ 0 21 0 22

Baker’s butter.................................................. 0 19 0 20
— As yet, at any rate, there is 

not any softening tone noticed in the 
egg market. Stocks are still believed 
to be limited, and practically no new
lahLA*££s are arriving. Prices are very 
linf ,
Eggs (strictly new laid) ......................................  0 35 0 40

selects.................................................................... 0 26
" fresh —............................................................ 0 23
" pickled ........................................................ 0 21 0 22
“ splits..................................................................... 0 18
CHEESE—Higher prices than were 

quoted last week are living obtained for 
good September makes. The market is 
quiet and demand only fair.

Per lb.
Cheese, large ......................................................0 131 0 14

" “ twins............................................. 0 14 0 141
HONEY.-—Prices are unchanged.

Honey, strained, 60 lb tins........................................ 0 11
" " 10 lb tins..........................................  0 12
" " 5 lb tins......................................... 0 19
“ in the comb, per doz............................  2 00 2 50

Buckwheat honey, per lb.............................................  0 08
“ " in comb, per doz............................ 1 60

FOWL.—After some weeks of low 
prices, the poultry market firmed up for 
Christmas, and there was a good strong 
market. There is plenty of fowl in the 
country, but the outlook for low prices 
was not encouraging to the farmers, 
and they have not marketed their stock. 
Many country dealers, too, have been 
paying high prices and holding back 
their stock. Saturday, as high as 16c.

*
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Ready

Selling Pointe
A cup of excellent Coffee is pre

pared by simply adding boiling water.
There is no waste—Take from the 

tin just what is needed for a cup.
The coffee can remain in the tin 

and be used from it as required.
It will keep till the whole is used.

JL,. JL,, JL..

Ask Your Wholesaler to 
Tell You About

Wagstaffe’s
Jams, Marmalades, Sealed Fruit in Glass 

and Mince Meat
Made for 17 years in Manchester, Eng. 

Now made in Canada.

Always guaranteed to be right. 
Absolutely free from adulteration.
All pails gold lined. .

WRITE FOR PRICE LIST AND QUANTITIES

Wagstaffe, Limited
HAHILTON, ONT.

REINDEER
with milk and sugar

EXPORT TRADE DEPARTMENT
Fir mm Abroad Opmn for Canadian mu min» mm

W. C OREO BON * 00:.

PROVISIONS POULTRY
CEREALS

LIVERPOOL. Produce Exchange Bldg

JAMBS flBTHVBN, SON * CO.
St. George s House

BASTCHEAP. LONDON, ENG
Large connection amongst best Whele- 

zale Grocers and Bakers in Great Britain. 
We also ship several British lines to United 
States and Canada Correspondence incited

This space $15.00 per jeer.

DAVID SCOTT * CO. 
let. 1871 10 North Jobs St. Xxvbrpool 
England. Splendid connections and 
references Tty us with a ship mao of

CANNED GOODS.
T. A. -Scottish, Liverpool.

JAMES MARSHALL
Aberdeen, Scotland,____

invites consignments of Canadian Pro 
dnce. gives personal attention to hand
ling of same, and guarantees prompt re 
turns. Reference — Clydesdale Bank, 
Aberdeen. Codes—A.B.O. 4th and 5th Eds

A. 0. DOUGHTY * CO.
Head OEoe, 19 Baetoheap, LONDON 

Provision Importers
Invite consignments of Bacen. Hama 
Butter, Cheese and Poultry. Telegraphic 
Address : Avouching, London. Twee:
A B C. 4th and 5th editions Al. Western 
Union. High eel References

HENRY COLBECK
NEWCASTLS-Upon TYNs. 

nvites consignments of green and dried 
fruits. Newcastle is the centre of one of the 
largest minineand industrial districts in the 
United Kineaom, with a population of up
wards of 2,(00,000 within a 30-mile radius.

This space $15.00 per year.

Cable Address "Rapp, Liverpool" 
HERMAN RAPP * CO.

Provision Merchants.
19 MATHEW STREET, LIVERPOOL. 
Liberal advances on consignments.

P. & F. Vincentelli
Telegraphic Address—“ VINOKNTBLLI," Antwerp. A.B.C. Codes.

General Agencies wanted for Belgium. Alsace, Lorraine and Switxerland. Reports 
and va'uations made on fresh or canned fruits, fish, pork and beef meats.

Best attendance on consignment*. Highest Bare References.

THE

Manitoba Canning Co. Ltd.
We are now working with new 

plant and all the latest improve
ments in canning machinery and 
start selling our new pack this 
month.

CALL or SEND for samples to

NICHOLSON & BAIN,
WINNIPEG,

and compare our goods with other 
brands.

TRY our new Corned Beef pre
served by a Vacuum process. It is 
a delicacy.

•7
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was paid for very choice young turkeys, 
and more could have been got on Mon
day. It is expected prices will be main
tained for a while at least,- but there 
is no certainty about it.

Live Weight.
.......  0 05 0 06
....... 0 17
....... 0 07

0 08 
0 OS

Dressed weight. - i ;
....... 0 05 0 07

0 10
....... 0 18 0 19

0 11
....... 0 13 0 15

0 11

WINNIPEG MARKETS.
BUTTER.—Creamery is quoted at

following prices :—
Fancy Ifti.-l. creamery, lu 1 lb. bricks ......................... 0 32
Choice Mani oba, iu 1-lb. biicks .........  0 26 0 27
Fancy creamery, solids, 56's, 28s, 14's..........................  0 26

CHEESE—
Ma..a, .arse ..............  ......................... ................  2 HI

“ small ............................................................ 0 14.
Ontario .............................................................................. 0 15

LARD—
Tierce uaeis, per lb............................................................ 0 12Î

Small packages take the following advance :
80-lb. tin «ace, per lb........................................................  5
20-lb. tin pails, in 80-lb. cases, per lb............................ 0 001
IV-lb. in 60-lb. “ ......................... 0 00!
6-lb. " " " ......................... 0 001
3-lb. “ " “ ......................... 0 01
30-lb. net white wood pails, per lb................................  0 008

CURED MEATS-
Hams, f-eieutcil duck, special rniad cure.....................  0 17*
Bacon. ‘ ...................... £
Backs, " ‘ .....................  J} 18A
Hams, light, 10 to 12 average ....................................... 0 16$

medium It to 16 average ................................ 0 16%
• heavy. 20 to 30 for slicing ................................ Old

“ heavy, skinned 2 • to 30 for slicing .................  0 17
Picnic hams light, choice, 6 to 8......... .......................... 0 13*
Shoulders light, choice............ .................................... 011
Breakfast bacon, clear, bellies, light, 8 to 10 .............. 17*

“ *• clear bellies 12 to 14............................  17
Clear backs, b bacon light.................................................  16

“ b bacon 12 to 14 ............................ ......
Spiced rolls, long if in stock..........................................  0 17

short............................................................ 014
Dried beef ham, sets.............. •••••••..........• •—, •• : • 12

Smoked hams boned and rolled, 2j. per lb. additional.

DRY SALT MEATS.
Bacon, dry salt long clear ............................................. 2 Ï1Î

" “ " boneless backs....................... 0 14*
Shoulders “ ............................................................

BARREL PORK.
Heavy mess pork, boneless, per bbl.............................  24 00

" " “ per * bbl............................ 12 10
Standard mess pork, per bbl..........................................  24 50

PICKLED GOODS (COOKED).
80 lbs. 40 lbs. 15 lbs.

Pig's feet........................................... 4 50 2 30 1 20
Pig's tongues...................................14 50 7 50 3 00
Boneless bocks.................................  8 50 4 50 2 00
Sweet pickled spare ribs, not cooked,per lb................ 0 04

" hocks. “ " .............. 0 05

ST.
Business is

JOHN, N.B.
quiet. Barrel

M**«e pork, per bbl.........................
Clear pork, " ...........................

..................*22 GO ♦23 50
23 00
14 5J

Domest c beef, per lb...................................... 0 05
................ 0 08

0 07*
0 09

................. 0 05* 0 06*

................. 0 (7 0 08

................. 0 o * 0 10

................. 0 f9 0 09% 
0 16................ 0 14

Rolls, " ................ 0 14

Lar \ pure, tubs, “   0 13 0 13|
“ “ pails. "   0 13* 0 14

Refined lard, tubs ......................................... 0 lu 0 10*
pails................................................. 0 10* 0 11*

fTKC.—Full prfres ,}' are
Hair àuÿpWes. u X
Creamery but. cr............................ ......................  0 23
Best dairy lutter...................................................  0 24 0 28
Good dairy tubs ................................................... 0 21 0 24

NAP. 6. KIROUAC & CO., QUEBEC
Receivers and Shippers of Oats.

Western Dealers will find it to their 
benefit to make us offers.

EGGS.—Pyces unchanged. Strictly
frdsh bring fancy price.
Eggs, strictly fresh................................................ 0 36 0 40

" fresh ............................................................  0 24 0 25

CHEESE.—Prices rather easier.
Cheese. per lb.......................................................... 0 14 0 15

GRAH0SE FLAKES
are adelightfully crisp and 
appetizing breakfast food.
They retail in large car
tons at 15 cents.
Our advertising has intro
duced them into thou
sands of homes in Canada. 
Once tried the consumer 
will not do without them?

If you have not got them in stock write to

The Battle Creek Health Food Company,
Limited

Canadian Factory and Office, LONDON, ONT.

ÎAre You Content?
with the flour you are 
handling?
If not, get a shipment of

Anchor Brand 
Flours

and see how pleased 
your trade will be
For prices and informa
tion write to

LEITCH BROS. 
FLOUR MILLS

Oak Lake, Man., Canada

Cultivate your Biscuit trade by ordering
McLAUCHLAN'S

Cream Soda Biscuits
MoLAUCHLAN A SONS CO. Limited, Hanufaoturere, OWEN S0UNB, Canada

pork is
held at full prices. Beef is un 

' changed" at full figures. Stocks are very 
light. Pure lard continues high. 
Market quite well supplied with Ontar
io stock. There is practically no refin
ed compound offered. Market has been 
bare for a month. The Christmas mar
ket has been well supplied with fresh 
beef. Both Ontario and Domestic has 
been firmer, because of special grades 
offered. Mutton lamb held at full pric
es. Veal very scarce. Pork slightly 
easier. In poultry, turkeys were lower 
than for the past few years. Market 
was further affected by soft weather 
just before Christmas. Geese, chickens 
and particularly ducks held firm.

They’re the people and that’s the place to get your Barley.
ORDER

AT
, ONCE

CORONET ROLLED OATS
lulk Only Quick Shipment

THE WOODSTOCK CEREAL CO., Ltd., Woodstock, Ont.

Wishing You a
Prosperous and Happy New Year

Verret,Stewart & Co., Ltd.,Montreal

!



The Canadian Grocer. FLOUR AND CEREAL FOODS

jlf • ; ’Vilvl

Both Quality and Profit
h.

In 
Our 
Big 
Three

That's what you get, Mr. Grocer, when you carry a good supply
of Molntosh’s Big Three.

The Quality is there—the people knowing that, boost the 
demand.

The Profit is there, direct and indirect—the dealer knowing 
that, features McIntosh’s cereals all the time.

bQiuiee Fnnil ” has held the market for twenty years.
OWI55 rOOU its enormous sale is sufficient evidence of 

its purity and strength-giving qualities.
((Rûoivûp Aote'’ have been awarded the verdict of

DcaVer uaio “proven superiority." A Big prem
ium goes with this brand.

“ McIntosh’s Crown Brand Rolled Oats"
fairly won and fairly holds first place in Quality— Bulk- and 
Price.

P. MCINTOSH & SON Toronto, Canada

|| THE BAKER’S DELIGHT
is a Patent Flour that makes tempting, 
tasty wholesome Bread with no trouble ]! 

j! in the baking, and with good profits
j| in retailing. ij

This is the standard maintained in

! pupiry flour jj
i

lt is produced from the choicest 
Manitoba Hard Wheat by the best im
proved methods in twentieth century 
milling.
Best for Bakers and Household Use.

; Western Canada Flour Mills Go,,™™
Bills it j>

WINNIPEG, GODERICH aid BRANDON ||
Toronto Office :

Long Distance Phone Main 6060 

Phone in your Orders at our expense

We Want You To Try It
All we ask for our flours is a 

fair trial—and we don’t fear re
sults. You will soon find that 
our brands attract the permanent 
trade of particular people.

I

“Premier Hungarian”
“White Rose” «nd
“Royal Patent” Brands

Put up in 34^-lb. end 49-lb. Seeks specially 
lor the Grocery Trade

Order direct or from our nearest agent.

THE ALEXANDER MILLING CO.
BRANDON, RAN. U",,D

Agent Quebec and Maritime Provinces
O. N. FRECHETTE, 45 Bonsccours Street, MONTREAL 

Agent Province of Ontario
ALEX. BUTLER, Board of Trade Building, TORONTO 

Agent Alberta and British Columbia
WILL HILL, 1645 9th Avenue West, VANCOUVER, B.C.

3»
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THE CANADIAN GROCER

CEREALS AND CONFECTIONERY
Quiet Continues to Brood Over the Markets—Flour Markets Inclined to Weak

ness—Big Year in N.S. Government Crop Report.

Markets ate stagnant and there is lit
tle el' interest in the grain or grain pro
ducts situation. The United States Gov
ernment issued its final crop report for 
I lie year last week and found 101,000,- 
000 more oats than had been estimated 
in July or October.. “The big increase 
in oats," says the New York Journal 
of Commerce, “was wholly uncorroborat* 
ed by the besl-po.-lcd men in the trade, 
including the elevator men, except those 
who were short of the market, while its 
corn crop figures, at the extreme esti- 
timlcs of tiie stock-jobbing expert esti
mate! > is not indicated by the movement 
of the new crop or country offerings, its 
criticisms were of a severe nature, in
dicating. that this change about in the 
Government ligures to increasing, in
stead of decrer.-ing former estimates, as 
has been the case with most other au
thorities. i> done to keep “general pros' 
peril y over-advertised or help to hold 
the stock market up. by prospective 
enormous coinings of the grain roads. 
In the " s of grain of all kinds 
there has been less doing than in grain 
itself, without enough change in the 
price or business doing throughout the 
week to be worth oemment. The Hour 
market, however, is weaker, and if buy' 
ers would bid for lines they would be 
able to get •")<■ if not 11 le concessions on 
the whole list, and possibly more for 
round lots of spring, as there has been 
Mime pressure, during the week, from 
Ne ilhweslern mills to sell baker.-, extras 
mi account of accumulations due to 
poor export demand. *

MONTREAL.
GRAIN.—Business is quiet 

Prices arc unchanged.
in grain.

No. 4 barley, store............................................
Feed barley, store......................................
No. 2 white oats “ ......................................

............ 0 51 i
........... 0 424

No. 4 white oats “ ....... ................................ ........... 0 40t

No. 2 peas, basis 78 per cent, points.............. ........... 0 80

FLOUR—The situation in Hour is 
unchanged. Prices continue as quoted 
last week.

Winter wheat patente..................
Straight rollers...............................
Extra................................................
Straight rollers, bags, 90 per cent.
Royal Household..........................
Glen ora................................... .
Manitoba spring wheat patents ..

1 ‘ strong bakers................
Buckwheat flour............................
Five Roses .....................................

4 40 4 70 
4 00 4 20 
4 10 4 40
1 75 2 00 
.... 4 60 
.... 4 10 
.... 4 60 
.... 4 10
2 25 2 30 
.... 4 60

ROLLED OATS.—Prices are unchang
ed but father firm. Business is not very 
brisk.
Fine oatmeal, bags.............................................................. 2 40
Standard oatmeal, bags .................................................... 2 40
Granulated " " ................................................... 2 40
Gold dust cornmeal 98 lb bags......................................... 1 75
Rolled oats, 90-lb. bags....................................................... 2 25

•' 80-lb. bags......................................................... 2 0J
" bbls..................................................................... 4 80

Choice boiling re as .................................................. 1 00 1 10

FEED.—There is nothing doing in feed 
this week. Bran" and shorts are still 
scarce, but there is nothing new.
Ontario bran.............................................................  i 9 50 20 £
Ontario shorts..........................................................  21 50 22 i
Manitoba shorts.....................................................  21 50 22 /

“ bran.........................................................  19 00 k0Jl
Mouillie, milled...................................... .........

" straight grained.....................................
Feed flour  ......................................................... 1 35

IIAY.—The great scarcity ljas had the 
effect of once more sending up prices 
locally. Cats arc still difficult to ob
tain, and as long as this remains a fact 
it will he n.o easy matter to secure ship
ments of hay and the scarcity will con
tinue. The markets in the Old Country 

re steadily climbing. Liverpool is quot- 
vu 87s. c.i.f. and Glasgow, very linn, at 
tilts, c.i.f.
No. 1......................................................................................  14 SO

“ 8 ............................................................................ 13 .ii 14 nu
Clover mixed...........................................................  12 0J 12 50

TORONTO MARKETS.
GRAIN—The market for Ontario 

wheat is somewhat lower, chiefly due 
to increased deliveries. Otherwise the 
grain markets arc enjoying the holiday 
stagnation.

(i?.v.u. Georgian Bay points.
No. 1 hard.................................................................... 0 82 0 82*
Manitoba wheat, Northern No. 1.................................... 0 81

" " " No. 2..................................... 0 784
" “ No. 3, nominal............... 0 76$

Red. “ per bushel. 78 per cent, points .. 0 69 0 70
White. ‘ " " " .. 0 69 0 70
Mixed, “ " " .. 0 6j 0 69
Spring, nominal " " " ......................
Goose, " " ................................................... 0 65
Barley, No. 1, V ....................... .....................................

“ No 2, “   0 51
" No. 3i, " ..........................................  0 481 0 49
" No. 3. '*   0 45

Oa‘s, white “   0 36
" mixed “   0 35

FLOUR.—The market is (gilet with 
prices steady. The ordinary export 
market is quiet, $2.(15 asked and $2.tit) 
bid. For better known brands a good 
South African demand is reported.
Pure Manitoba wheat per bbl in sacks...............  4 00 4 50
85 per cent Manitoba patents, per bbl . ,......... 3 90 4 00
Straight roller “ "   3 40 3 CO
Blended........................................................................  3 70 3 89

CEREALS—Quotations are unchang
ed.
Rolled wheat in boxes, 100 lbs.................... nominal 2 25

" “ 501bs.......................................... 1 85
Rolled oats, carlots, per bbl., in bags..................  " 4 00

" ** " " In wood.......................  “ 4 35
" " for broken lots in wood........................“ 4 50
" " broken lots in bags ............................“ 4 25

Oatmeal, standard and granulated, carlots, on
track, per bbl............ **......................................  “ 4 55
'• " ** in bags..............................  " 4 30

DEATH OF GEORGE BROAD 
FIELD.

Geoge E. Brnad’ueld of I lie linn ot 
McMahon ik Bi/adfield, Toronto, dic.i 
it: Dresden, Germany, on Dec. 12, after 
undergoing an operation for appendi
citis. Mr. Broadlield was in Europe 
buying for his lirai and the news of Ills 
.-mlde11 demise came as a shock to the 
china and glassware trade of Canada 
and to a large circle of friends besides.-

THE TRADE PAPER.
A few articles, and only a few, go 

directly from the producer to the con
sumer. Ninety-nine per cent, of them 
reach the consumer through the jobber 
and retailer. Therefore the jobber is a 
permanent and important factor in dis
tribution. A link in the chain which 
neither producer nor distributor can ig
nore is the columns of a representative 
irade paper-—the one that goes to him 
and the one lie reads, Letters and cu
eillais are ail right ; travelers are fine ; 
general newspaper advertising is beyond 
praise, hut there is not an advertising 
expert on the continent who will sav that 
an advertising ; campaign is com
plete which does not include the Dane 
paper in its special field. It does work 
whicli is mofct important.—“ Hay ik 
Grain Reporter,’ Decatur. III.

Hudon Hebert & Co., Limited, of 
Montreal, will lie closed from to-mor- 
ii.w, Saturday, until "Wednesday morn
ing, January" 2.

DIAMOND BRAND M ARI_E SYRUP
The People’s Choice

TWIN BLOCK PURE MAPLE SUGAR
The only reliable block sugar obtainable

MAPLE CREZAM HEARTS
A maple confection par excellence

NUT’Y ORE:AMS and FRUIT Y CREAMS
Are meeting with general favor

THE BIO A
A 10c. package of merit and value
For sale by jobbers everywhere

SUGARS, LIMITED MONTREAL
40
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SWISS MILK
CHOCOLATE

The best product of the famous 
Gruyere Valley in Switzerland 
is brought to your customers in
Caillera’ Swiss Milk Chocolate
As a healthy food, a nourishing 
confection, you can offer noth
ing better to your trade. You 
can want nothing better for 
for there IS nothing better.

General Agent for Canada

William H. Dunn, MONTREAL
394-386 St Raul Street

COWAN’S COCOA
I •»*»' i j

Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,
Cake Icings,
Cream Bars, and
Cowan’s famous Milk 

Chocolate

are absolutely pure goods

THE COWAN 00, UNITED
TORONTO

CANADAi
Ne Letter

Ceeatry

NOTTS:
Ne Letter 

CLeeelete

“From golden grain to package form, no human 
hand touches

CANADA FLAKES
Merit is the true selling gauge of goods—

It is this undisputed merit in

Motts brands or
Chocolate

that has made

“Diamond” and “Elite” brands
* the favorite for over a quarter 

of a century in every store and 
home in Canada.

For sale by all jobbers.

John P. Mott CD. Co.
HALIFAX, N.S..

SELLING AGENTS:

J. A. Taylor I. S. Mdidoe Jet. E HuxlEy ArtLur Nelson 
BeebeA Tereate Ninette* Haeceen

That, Mr. Grocer, is why Canada Flakes is particular
ly clean.

This automatic machinery also insures a product of 
unvarying quality.

In crispness of flakes, and flavor, no food compares 
with Canada Flakes; and the housewives (the buyers) 
know it.

That is why Canada Flakes is popular and sells so 
well.

In every HOUSEHOLD 25c. size a beautiful china plate 
or other china tableware is enclosed.

Buy Household Canada Flakes.
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“ Health ” 
COCOA

—IS—

Absolutely Pure
------- X

It is the right article to stock, being
Trade Mark

RIGHT IN QUALITY 
RIGHT IN PRICE 
RIGHT IN PROFIT

Sole Manufacturers :

Hy. Thorne & Co., Limited
THE COCOA WORKS

LEEDS, ENGLAND
Sole Agents for the Province of Ontario :

GREEN & CO., 26 Front St Bast, TORONTO

■—V

ÜYGE [A.

Begin Well
If you are going to make 

a success of your business in 
1907 you must start the year 

- well.
The first step in this direc

tion is to

See to Your StocKs
If they are low they should at 
once be repleted.

Our lines are now all com
plete, and we can fill orders 
immediately upon receipt of
your commands.

Information for the asking.

C. A. CHouillou C0L Co.
14 PLACE ROYALE

MONTREAL

WEBB'S

CHOCOLATES
High-class goods for 
High-class grocers.

The largest and finest line of packages 
and Christmas novelties in the Dominion.------------ ^

The HARRY WEBB CO., Limited
31-35 Buchanan St., Toronto

m

The purity of the Lowney products will 
never be questioned by Pure Food Officials. 
There are no preservatives, substitutes, adul
terants or dyes in the Lowney goods. Dealers 
find safety, satisfaction and fair profit in 
selling them.

THE WALTE1 M. LOWNEY CO. ef Canada, Limited
tes William at., MONTREAL, CAN.
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AN OLD. OLD STORY.
A farmer was telling his wife one day,
“I need a new plow but I don’t want to

Pay
Such a big price as they) ask me uptown,
Even if I can buy with all the oaslfdown.
Of course, I am sure that the plow is all 

right,
But the profits they make are clean out 

o’ sight,
For plows don’t cost much—just iron 

and wood,
An’ a cheap one’ll do me, I believe it’s 

as good.”
He read “ads” in the papers and big 

magazines
Of cheap pianos and sewing machines,
And of one plow guaranteed for twenty- 

five years.
Said he to his wife, “Now, that plow 

appears -
To be jest what I want ’nd I guess I’ll

try
To scrape up some money and send off 

and buy
And learn the agents that sell in this 

town
That in selling to me they must cut the 

price down.”
He sent off his money. The plow came 

all right.
It was nidkeled, painted and polished up 

bright,
With a big guarantee about eight inches 

square,

That guaranteed everything except wear 
and tear.

He felt quite elated. He had saved half 
the price,

And had a new plow that was uncom
monly nice.

He hitched up his team and drove out 
on the farm, •

And started to plow—and the day being 
warm,

Drove slowly around—then “clucked” 
to his team, z-—---------------

Which gave a quick^start and—snap! 
went the beam.

The traces fell down and the team rad 
away,

There was plenty doin’ the rest of that 
day.

He got things together along toward 
night,

And when he got through he sat down 
to write.

He explained all the trouble and suggest
ed just how

With a few minor changes they could 
make a good plow.

They replied by a letter that said they 
thought

His “team was too strong,” and he 
ought to have bought

“A much stronger plow” — the one 
they’d recommend

Was a different style; they’d be delight
ed to send

“For cash with the order,” or, if he 
wished, “C.O.D.”

But they “would have to decline to send 
a beam free.”

Then he took that poor plow and chop
ped it up fine,

And swore by the Prophet that he 
would decline

To buy anything more that he routln't 
see.

Judfc because it was cheap and had a big 
guarantee

And he said to his wife: “I aint got so 
much cash—

B’gosh! but I know more, and I won’t 
be so rash.

, And now when I buy a tool or machine
I won’t look at a paper or a big maga-

) zine,
But go right to my dealer and I won’t 

have to say,
I’ve been swindled by sharpers, as I 

have to-day.”

EARTHENWARE TRUST.
An earthenware trust has been form

ed in Austria. It includes 12 factorise- 
and among them are: Wienerberger Ziè- 
gelfabrik. Florisdorfor Tonwarenfabrik, 
l.ederer & Nessenyi, Krste Scbattauer 
fonwarenfabrik. Westboemische Kaolin 
and t namottewerke. Karlsbader Kaolin- 
industriegesellsvhaft and the Kaolin- 
xvorke Aktiengesellschaft in Zettlitz near 
t "arlsbad.

GRATEFUL
COMFORTING

IN ti-LB. LABELLED TINS. 14-LB. BOXED
•peolal Agente for the entire Dominion, C. E. COLSON A DON, Montreal 

In Nova Sootla, E. 0. ADAMS, Halifax. In Manitoba, SUCHANAN A CORDON, Winnipeg

Money Getters
Peanut, Popcorn and Com
bination Machines. Great 
variety on easy terms 
Catalog free.

KINGERY MFG. CO. 
106 E. Pearl SI , Cincinnati

THE MOST 
NUTRITIOUS COCOA SPRAGUE

CANNING MACHINERY CO.
CHICAGO, ILL., U.S.A.

A LIMA THAT WILL PIMM YOUR CUSTOM ARS

rJÊSTLEs
CHOCOLATE

LAMONT, CORLISS â CO,
17 COMMON OT., MONTREAL

6000$ ONLY

NlCMOLSOkl °BÎtC
TORONTO.CAN

A List of People who 
Eat Nicholson's Mince 
Meat

would be easy to get and 
be big in size.
The proof is in the eating.

Stock : N. A R. Jelly Powder, N.AB. 
Icing Powder, N. A B. Puddine, 
N. A B. Veri-quick Tapioca, Brook's 
Bird Seed.

NICHOLSON & BROCK, 9 Jarvis St,, Toronto, Oat.
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Holbrooks Limited

Acknowledged 
Sauce of

IWL*

s’"'”1

Canadian Branch :
28 FRONT 8T. E., TORONTO

Canadian Manager, - H. GILBERT ROBBS

A FRENZY OF JUSTICE.
One mort unfortunate,

Greedy for cash,
Gambler importunate,

Roguishly rash ;
Guilty of roboery,
Slick in his jobbery,
High in his snobbery—

Lord, what a crash !
See the immutable.

Proof of his gain,
Watch his inscrutable 

Look of disdain !
Scorning the judges,
He never budges,
Saying, “Two fudges !

You give me a pain ! ”
Picture his palaces,

Write, up his wealth,
Air all his fallacies,

Tell of his Stealth- 
Scorning the masses,
Calling them asses,
Taking his passes,

He travels for health.
Lawyers, investigate 

How it was done ;
Hxperts, you estimate 

Where the sums run : 
Witnesses, hurry 
All] in a flurry 
Trying to worry 

The man with the “mon.”

Chuck out his brother,
Fire his aunt,

Leave not another 
Cousinly “plant”—

Write a report on him,
Roughly cavort on him,
Get in some sport on him,

Curse .him and rant !
Let the whole city-full 

Know of his game,
No one be pitiful 

Tho' he talks tame ;
Cry out for lawfulness,
Weep for his awfulness,
Frown at his (lawfulness.

Mash him with blame !

Then, don’t indict him,
Call him not slob,

Don't even fright him 
Turning a knob ;

Try to placate him,
Dare not to hate him—
Just legislate him 

Out of liis job.

Take him out tenderly,
Oust him with care,

Honored so slenderly,
Rich and so fair ?

Praise with intensity 
Money's imp ■
Graft’s a propensity 

Many men share !
JHON HAY, Jr.,

in N.Y. Commercial.

THE GROCER IN INDIA.
An advertisement of the Edwardsburg 

Starch Co., in The Canadian Grocer 
brought last month an inquiry from an 
East Indian merchant, M. S. Muftee, 
Tadian (Kadian) Dist., Gurdaspur, for 
a sample of Crôwn brand Table Syrup. 
The far-reaching influence of The Cana
dian Grocer is one of its most valuable 
features to advertisers.
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The
Beginner

Halve you just opened 
a grocery store ?
Have you been clerk
ing and are thinking 
of opening a grocery 
store ?

If so, be sure tc stock 
reliable soda biscuits 
like

; PERFECTION

=: ESS
1' HOONEV BISCUIT 4CAN0Ï CC 

___________ STRATFORD CANADA

They are the grocer’s 
helpmate. Remember 
the name—

Perfection 
Cream Sodas

™B Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, - Canada.

AFTER
SIXTY
YEARS
A New 
Form of

COX’S 
GELATINE
la

COX’S
INSTANT POWDERED 

GELATINE
dissolves instantly In hot water. No snaking re
quired. First in solubility, strength and purity.

Canadian Agents : J, S G. COX,
C. B. Colson k Son, Montreal Ltd,
D. Masson t Co., Borgia Mills,
A. P. Tippet Ado.. EDINBURGH

.xrtzi
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WHAT “GROCER” MEANS.
Not the least surprising discovery an 

Englishman of the Plantagenet period 
would make, if he could visit the gro
cers’ exhibit at the Agricultural Ifa.J, 
would be that there is suoi) a person as 
a “retail grocer.” A retail grocer is as 
impossible, according to strict etymol
ogy, as a “weekly journal,” since a 
‘'grocer,” or -grosser," as it used to be 
spelled, is really a trader “in gross”— 
that is to say, in large quantities, 
wholesale. Our ancestors spoke of “gros- 
sers of tisk” and “grossers of wine,” 
and an Act of Edward III. expressly 
mentions that “grossers” dealt in all 
manner of goods, in those days “spic- 
er” was the word for “grocer,” in the 
modern sense. Hut it happened that the 
Grocers’ Company, founded in the four
teenth century, specialized in spicery, 
and so "grocer” gradually took the place 
of “spicer.”—London Chtonicle.

A CHRISTMAS REMINDER.
Hev. Father A. E. Biirke, the famil

iar delegate to the Annual Convention 
of the Maritime Hoard of Trade, who 
has been a member of the Prince Ed
ward Island contingent for years, re
membered the MacLean Company’s spe
cial representative this year, u, a uatu- 
ty souvenir, in the form of a post card, 
on which was a life sized photograph 
of the priest-delegate, surrounded by 
suitable holly border in tint of green.

The “Best Christmas Wishes” ex
tended are cordially reciprocated with 
Father Burke.

FROM CALGARY, ALTA.
T. T. Weir, managing director of the 

Standard Soap Co., Valgary, Alta., was 
at the King Edward, Toronto, last 
week. Business in their lines is report
ed good and their new lines of toilet 
soaps are meeting with good demand. 
The coming year is looked forward to 
as one in which the capacity of their 
works will be tested to the full.

COLORING ELECTRIC LIGHT 
BULBS.

First mix the white of one egg, pre
viously beaten to a frosting, and one 
pint of soft water. Strain through a 
very fine sieve, and make sure that no 
bubbles remain on the surface of the 
liquid. The globe should be carefully 
cleaned and polished, and then dipped 
into the mixture and hung up on a 
string to dry. After about half an hour 
they should be dipped the second time, 
to insure a perfect coating. When per
fectly dry they are ready to be colored. 
For this, dissolve ten to thirty grains, 
according to the density of color de
sired, of any powdered dye in four 
ounces of collodion. Dip the globes in 
this and hang up to dry. If not dark 
enough, after about six hours, when 
they are dry, dip again. This coating 
will never crack or peel < ff. The best 
container for mixing the fluid is a bak
ing powder or similar can, just a little 
larger around than the globe. This re
quires less of the mixture to jmake 
enough to cover the globe.

1906-1907

t

May the good things of the 
New Vear come to you and 
yours in great abundance.

—and may our personal and 
business relations with each 
other continue as happy and 
agreeable as in the past.

Yours Faithfully,

T. H. Estabrooks,
3 Wellington St, East,

TORONTO
Geo. H. Campbell, 

Manager

RED ROSE TEA
“is good tea.”
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Pleased to say we closed out 
all stock before Christmas.

HAVE ARRIVING THIS

2
2

WEEK:

Cars Floridas
<< Mexicans
«f Washington

Navels« Lemons
Full lines oi

Nuts, Figs, Dates and 
Pineapples

TORONTO

DRIED APPLES
Bright, Dry Stock 

Wanted

O. E. ROBINSON C& CO.
INGERSOLL

ESTABLISHED 1886

BASKETS
We make them in all shapes and 
sizes. We have

Patent strmvboard Berry Box 
Grain and Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur
able. Send your orders to

TMË ...

Oakville Basket Co.
Oakville, Ont. ^

FRUITS, VEGETABLES AND FISH

Oranges Still in Good Demand, With Supplies Not Yet Improved—Holiday 
Vegetables Selling Well—Priées Show Little Change.

Quotations on fruits, vegetables and 
fish are almost without change. The 
holiday vegetable trade began towards 
the end of last week, and a splendid 
business is being done. The fruit trade 
continues exceptional ; it is stated that 
the Toronto orange market, for example, 
lias b,een entirely cleaned out by the de
mand, and good enquiries from outside 
points continue, Mexicans especially be
ing desired. November-cut lemons are 
also in good demand. It is understood 
that all free goods under the new tariff 
are being delivered without question, and 
that no packages are being held for ex
amination.

large demand, are reported,
article is very scarce.

1 rebh and F ozen Fu-h.
Fresh haddock, express, per lb ....................
Halibut, “ " ....................
Grass pike, round " " ...........
Grass pike, dressed “ " ..........
Market cod “ *' ......... .
Steak cod, ** " ............
Mackerel, large, “ JJ ..........
Whitefiah. “ “ ...........
Small sturgeon 
B. C. salmon 
Qual'a salmon 
Smelts

The bulk

0 031 II 04 
. 0 06, 0 09...... e oe

• 06%

MONTREAL.
GREEN FRUITS.—Activity in green 

fruits is considerable as there is still 
the New Year trade to cater to. Banan
as arc selling wonderfully well. Dealers 
say never has there been such a lot sold. 
Oranges arc going like hut cakes and 
tangerines, manaerincs, lemons and 
grape fruits are all in good demand. 
Prices are very well maintained.
New dates, per lb .................................................  0 05 0 07
Bananas, fine stalk........................................................... 1 50

“ jumbos............................................................ 2 0
Cocoanuts, per bag of 100 ................................................ 4 25
Pineapples, crate.............................................................. 4 50
Kumquats, box.............................................  0 20
Manderines, box............................................................... 1 00
Tangerines, half box....................................................... 2 50
lt'gg plant, doz........................................................  2 50 3 CO
Apples, bbl.............................................................. 3 50 5 00
New lemons..................................................................... 3 25
Pears per half box.......................................................... 2 75
Mexican oranges, box...................................................... 2 65
Cal fornia oranges, new navels....................................... 3 50
Jamaica oranges, per bbl................................................. 4 50
Jamaica oranges, per box................................................  2 65
Florida oranges, box.............................................. 3 00 3 25
New figs, per lb ....................................................  0 08| 0 13
Ox an berries. Cape Cod, per bbl .......................... 10 50 12 00

“ Canadian, bbl.......................................  8 UO
Florida grape fruit, box......................................... 3 50 4 00
Jamaica grape fruit, box........................................ 3 75 4 00
Almeria grapes, per bbl.........................................  2 50 6 00

VEGETABLES—An easier feeling in 
prices is noticeable this week. Cucum
bers are not offering at such extreme
ly high figures as were quoted last week, 
50c. to $2.25 being the ruling quota
tions. Spinach is now quoted $3.50 a 
barrel, while tomatoes are also lower. 
Business is slow.
Parsley, per doz. bunches.................................................. 0 75
Sage, per doz...................................................................... 0 60
Savory, per doz.................................................................. 0 60
Montreal cabbage, per doz...................................  0 50 0 75
California tomatoes, crate............................................... 2 25
Turnips, bag...................................................................... 0 75
Water cress, large bun hes, per doz.............................. 0 75
Lettuce, per doz.................................................... 0 40 0 50
Boston lettuce, per doz..................................................... 0 75
California calery, crate..................................................... 6 00
Endives, lb ........................................................   Q 20
Spinach, per bbl................................................................ 3 50
Cucumbers, per doz.............................................. 50 2 25
Celery, per doz.......................................................  0 25 0 90
Potatoes, per bag..............  .......... ................................ 0 96
Jersey sweet potatoes, basket.......................................  2 00
Spanish onions, crate ..................................................... 2 50

“ 56 lb cases................................................ 0 95
Red onions, bbl.................................................................. 3 50
Brets bag.......................................................................... 0 75
Carrots, bag .......................................................... 0 90 1 00
Wax beans, per basket...................................................... 5 00
Green beans “   5 CO
Mushrooms, lb........................................................ 1 00 1 25
Horseradish, lb.................................................................. 0 10

FISH—Trade in fish was very good 
during the advent season but fell off 
with its close. At present there is not 
very much business being transacted. 
Cod and haddock are in good supply, 
and quotations arc a little liyver this 
week. Haddies are also low. Yarmouth 
bloaters continue to arrive in good quan
tities, but kippers are scarce. Good 
sales of oysters, for which there is a
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■ .........................  0 031 0 04
" .........................  0 04| 0 03
• ..................................  0 11• ..........................  o oey,
- ................................... 008........................ one
11 .........................  0 031 0 (0
•• .........................  0 071 0 06

_____  » .....................................  0 19
New tomoods, bbl........................................................  1 10
Sea herrings, la-ge, per 100 ................................. I 90 3 00
Smoked and' Salted—

St. John bloaters, " .................................  1 25
Haddies, in 15-lb boxes, per lb........................... 0 08
Smoked herring, per lb..........................................  0 11
Yarmouth i-loaters. box....................................... 1 25
Skinless cod, 100 lb. cases..................................... 5 50
Boneless, 20 lb. boxes........................................... 0 06
Boneless fish, 20-lb. boxes, bricks....................... 0 051
Boneless ttah, 25-lb., boxes, per lb......................... 0 08
No. 1 salt eel*, 11 “ ........................ 0 08
Dry cod in bundles ............................................... 6 60

^ Standards bulk, per imp. gal.............................. 150
Selects, bulk, per gal.............................................. 1 70
Oyster pails, pints, per 100.................................... 1 00

" '* quarts, " ..................................... 1 26
Oysters, Malpeques, bbl........................................ 9 00

Pickled fish—
No. 1 Labrador herring, per bbl............................ 5 50

" '* per half bbl........................ 3 25
No. 1 N.S. herring bbls ....................................... 6 00
" “ half bbls...................................... 3 UO
No. 1 Mackerel per pail ...................................... 1 75
No. 1 Lake Trout, 1G0 lb. kegs ............................ 6 00
No 1 Sea trout, 100 lb kegs.................................. 6 50
Labrabor salmon—

" “ in bbls......................................... 12 60
“ " tierces ...................................... 18 00
" " in à bbls..................................... 7 00

No. 1 green cod, In bbls. of 200 lbs.............................. 7 00
Small. “ “ " ............... ................. 5 50
New turbot, bbls 200 lbs..............................................  10 00
Pickled sardines " bbl..................................... 5 50

" • . •' h'f bbl.............................. 3 00

TORONTO.
FRUIT.—Last quotations hold in all 

lines for this week’s trade. The holiday 
trade continues good, but orange sup
plies arc short.
Oranges, Jamaica», per bbl........................................... 5 f0

“ “ per box......................................... 2 50 2 75
“ Florida, 136e-216e.................................................. 8 00
" Mexican. 126e 216s.......................................  2 36 2 55
" Tangerines, half box............................................ 3005
" Valencias, 42U a and 714's..........................  4 60 5 7
“ navels, 9d*s. 300 a.......................................... 3 00 3 067

Grape fruit, 46 s 80's, —......................................  3 50 73
Lemons, Californias, boxes ................................... 5 03 5 25

Measinas. 30u’s-360s ................................ 3 00 3 25
Limes, per crate...#........................................................ ••••
Pineapples, Florida, 30s and 24s...................................... 5 00
Apple* »n°wa.......................................................... | 00 3 00

•’ Baldwins....................................................... 3 00 2 50
" Greenings.....................................................  2 00 2 50
" Kings..........................................................  1 10 3 00

Bananas, per bunch,................................ ...............  1 75 3 25
Red bananas per bunch.......................................... ... 3 50
Grapes, Almeria, per barrel....................................  6 50 7 00
Chestnuts, per neck. $1.5u to $1.75 per bush. .... 5 50 6 00 
Cranberries, per barrel............................................ 8 5'J 11 50
Holly, per case .......................................................  4 00 4 25

*' wreaths, per doz ......................................... 1 25 1 75
Mistletoe, per lb .............................................................. 0 25
Evergreen wreathing, per yard ..................................... 0 03

VEGETABLES.—No alteration is 
made in this week’s prices. A brisk 
holiday trade is now in progress.
Potatoes, Delawares, per bag .............................. u 85 9 CO

“ Ontario....................................................... 0 7o
Sweet potatoes, per barrel, 10 pks............... .... 2 26 2 75

“ per oasket ................................................ 0 50
Onions, Spanish, per large case .........................  2 50 2 75

" “ small case...................................  0 90 1 00
" Yellow Danvers, bags............................ 1 10 1 15
" Canadian, per bag.......................................... 1 10

Cabbage, new Canadian, per bbl................................... 1 25
Beets, new, per bushel.........................................  0 40 0 50
Carrots, Canadian, per bushel.............................. 0 40 0 10
Lettuce, per doz. bunohee........................... .... 0 30 0 40
Lettuce, Boston, large, per doz. heads................ 0 90 1 00
Green onions, per doz ................................................... 0 20
Radishes, Canadien round, per doz.............................  0 60
Cucumbers, hot house, per doz..................................... 1 75
Mushrooms, imported, 1-lb. boxes, per lb.................... 1 00
Beans, white, prime, bush...................................  1 50 1 60

“ “ hand-picked, bush................................... 1 65
*' Lima, per lb................................................ 0 06 0 ON

Watercress, per doz. bunohee.......................................  0 *
Tomatoes. California, per crate .................................. 3 76
Peppers, per basket......... .............................................
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Pâreley, per doz..................  - - ....................  0 26 6 25
Turnips, per bag............................................................. 0 35
Mint, per dos..........................................................  0 15 0 20
Celery,.....................................................................  040 0 50

“ California, per case, 9 and 10 doz................... 5 00
Squash per doz ..................................................... 1 03 1 25
Vegetable marrow, per doz .................................  0 35 0 50
Leeks, per doz............................................................. . 0 25
Pumpkins, per doz.................................................  0 75 1 00
Citrons, per doz.. .............................................  0 75 1 25
Parsnips, per bush.X-.................................................. 0 50
Sage, savory, thyme, eto, per doz bunches.................. 0 10
Oyster plant, per doz bunches..................................... 0 40
Artichokes, per bag............................................. 1 00 1 25

FISH—The fish market • shows prac
tically no change. Trade is reported 
satisfactory, and most lines are in good 
supply.
Fresh halibut .............................................................  0 1J
Haddock, fresh caught, per lb............................ ... U u6%
Fresh cod, per lb...................................................  0 08 0 09
Fresh lobsters, boiled, per lb............................... 0 20 0 25

Salmon trout, per lb.............................................0 19 0 10
Ciscoes, per basket,......................................................... 1 25
Striped bass, per lb.......................................   0 15
Blue fish, per lb..................................................... ■ • ■ • 0 10
Fresh mackerel.....................................................  0 20 0 25
Home cured bloaters, per basket................................. 1 25
Eastern salmon, per lb................................................. 0 M
Finnan haddie, per lb.................................................... 0 09
Oysters, per gal.............................................................. *
Labrador herring, per half bbl....................................... 3 00

" " bbl............................................ 5 50
Frozen Halibut, t er lb................................................... 0 10
Sea herring, per lb........................................   0 04
P;nk Sa men, p. r lb.......................................................  0 19
Red “ " .................................................. 0 10
Fancy Manitoba white fish, per b.............................. 0 12
Smel s. No. 1, per lb.................................................... 0 10

“ extra, per lb ..................................................... 0 15
Lake Superior herrings, per lb....................................  0 04

NOTES.
A $5,000,000 fish trust has been form

ed in Boston, under the name of the 
National Fisheries Company, and some 
of the bestVxnown firms on the Atlantic 
coast have been absorbed.

The fourteenth annual meeting of the 
North-West Fruit Growers’ Association 
will be held in Seattle, U.S.A., on Jan. 
16, 17, 18. J. R. Anderson, Victoria, 
is the head of the Canadian section.

Experimental stations will be estab
lished throughout Alberta by the pro
vincial department of agriculture, in the 
endeavor to make that province a com
petitor of British Columbia and Ontario 
in supplying prairie markets with fruit.

A large shipment of Japanese oranges 
consigned to Vantomer was recently re
fused entry owing to the fruit being in
fected with a dozen or more dangerous 
kinds of scale. The shipment was later 
sent to points having less rigorous in
spection.

The wireless telephone has entcrea in
to the deep sea fishing industry. Re
cently fishermen twelve miles out in 
Massachusetts Bay, having with them a 
small vessel equipped with a wireless 
telephone, were able to communicate 
with the station at Brant Rock and 
learn from it the prices ruling in the 

.ill market.
Capt. George V. Williams, formerly 

master of the Boston Tugboat com
pany’s steamer Lyra, who was for sev
enteen years interested in the oyster beds 
at Massachusetts, and Col. A. Mark
ham, of St. John, New Brunswick, have 
organized the Victoria Oyster &. Fish 
company, capitalized at $100,000, and 
have acquired 100 acres in Esquimau 
harbor and other leases from the Domin
ion government. Their purpose is to 
import eastern oysters for breeding pur
poses, and so improve the British Col
umbia product that it will be able to 
compete with importations from the 
United Stales. British Columbia and 
the North-West will be the company’s 
main market.

FISH FISH.
We are headquarters for all kind of Fish and Oysters. 

Our facilities are complete and stocks large and well assorted—
British Columbia Salmon and Halibut, Frozen Lake Herrings 
1001b. sack, Finnan Baddies—Syda and Cousins the best, 
Long Island Native Oysters—very fine quality, Frozen 
Trout and Whiteflsh, Frozen Sea Herrings, Smelts, Ciscoes,
and full line of pickled and dried fish. Your orders will receive 
the best of everything if entrusted to us.

WISHING YOU A HAPPY NEW YEAR.

WHITE CEL CO., Limited
Toronto and Hamilton

Our price llmt malted to any addreem

B. L.O. E. $’s IN EVERY BOX $’s
The Children’s "St. Nicholas" is a pleasure giving MYTH—The grocers 
‘St. Nicholas" is a treasure finding REALITY—for sale at leading wholesalers.

W. B. STRINGER & CO., “The St. Nicholas People”
Wish You the Compliments of the Season.

Wishing you 365 days of prosperity 
during 1907.

THE DAWSON COMMISSION CO., Limited, TORONTO
Oor. West Market and Oolborne lu.

DON’T let your stock run too low on

FANCY ORANGES, LEMONS, GRAPES, NUTS, ETC.
We also have car FANCY BANANAS this week.

Phene or mall urn your order*, w* trill catch lire* train

HUSH WALKER a SON CUEIPH SWT.

SPECIAL FOR HOLIDAY TRADE
1 Car new crop Californie Seedless Orioles, sod Winter Nells Pears, •"STEWART FRUIT CO 'S PACkINO
2 Cars Florida Oranges, Grape Fruit, end Teoicrincs, "CHASE 4k CO.'S PACKING."
2 Cera Oranges, Grape Fruit, Tomatoes, Pineapples, Cucumbers, Green Peppers end Egg PUat from tbe 
frostless regions of Nassau, the Bahamas.

Our prices ore coosistcot with good quality. Give os your orders.
YOURS VERY TRULY.

MONTREAL FRUIT EXCHANGE, M5 Ictill Street, WWTttil

Z1

BANANAS FINKLE & ACKERMAN
exclusively tho year nd. BELLEVILLE and BOWMANVILLR

Best fruit Properly crated Lowest prices ONT. ONT.
JOSEPH BROWN A SONS > DRIED APPLES

3» and 31 Youvllte Square 
Montreal Highest Prices paid.
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WHOLESALE GROCERS’ DIREC
TORY, 1907.

We just received copy Thackers lied 
Book for 1907. It contains the names 
of every exclusive wholesale grocer in 
the United States (2,591 names) and is 
light up to date. It is a matter of sur
prise to note the number of changes in 
the 1907 edition as compared with that 
of 1900, some 327 changes in all. This 
is the only reliable grocers’ directory for 
-manufacturers and salesmen as a re
ference and mailing list. Price $1.09 
per copy from Girin Thacker, Colum
bus, 0.

tant businessblocks are shown and facts 
and hgures contained in the biochuvc 
show that four years ago Saskatoon was 
a village of 100 people, while u iw it has 
5,000 ^inhabitants; that it is the hub of 
the hard wheat belt, the railway centre 
of Western Canada, and will shortly 
become the commercial metropolis of 
that part of the Dominion.

ON MONTREAL'S HARBOR BOARD.
L. E. Geoffrion, manager of L. Chaput 

Fils & Cie, Montreal, has been chosen 
by the Government as one of the mem
bers of the new Harbor Board in Mon
treal. The other members are G. W. 
Stephens, M.L.A., chairman, and C. C. 
Ballantyne. Mr. Geoffrion is receiving 
the congratulations of his many_friends 
who feel that, with his experience, be
hind him he will make a sueecss of his 
w ork on the Board.

A GOOD AD.
A booklet of interesting views of the 

city of Saskatoon reaches the Gro
cer with the compliments of Janes 
Clinkskill. Hotels, schools and impor

GAVE HIMSELF AWAY.
Five young men went into a shop the 

other day to buy a hat each.
Seeing that they were in a joking 

mood, the shopman said, ‘ ‘ Are you mar
ried ?”

They said, “Yes.”
“Then I’ll give a bat to the one who 

can truthfully say he has not kissed 
any other woman but his own wife since 
lie was married.”

“Hand over a hat,” said one of the 
party, “I’ve won it.”

“When were you married ?”
“Yesterday,” was the reply, and the 

hat was handed over.
One of the others was laughing heart

ily. whilst telling his wife the joke, but 
suddenly pulled up when she said:

“1 say, John, how was it you didn’t 
bring one ?”

J.VdeYBARRONDO&C0
Successors to James Violetl & C?

IMPERIAL PLUMS ! N BOTTLES

EXCELSIOR 
EXCELSIOR F LOR

[or THI OLD t WILL tjtowHMHAXDs I WALNUTS IN SHEILA SHELLED! 

r? rose CHOICE Q GREEN PEAS OLIVE OIL
5"“"™ "T"A f mummwmBK ]

XUI.IiMJII.HMIl

Shippers Also of

All Canned 
Vegetables, 

Pure White Wine 
Vinegar,

Clarets, Brandies 
and Champagnes.

HI „V' /W

THE GROCER trying to reach the port of suc
cess without a good supply of

“E.D.S.” BRAND 
Jams and Jellies

is in about the same position as a mariner trying to 
cross the Atlantic in an open boat. He may get 
there—but success is too dear at the price.

“E.D.S.” BRAND JAMS AND JELLIES are
delicious, pure and wholesome Particular house
keepers always demand them. Mothers, who know, 
will have no others.

Agents : W. G. Patrick & Co., Toronto ; W.
H. Dunn, Montreal ; Mason & Hickey, Winni
peg ; W. A. Simonds, St. John, N.B.; A. & W.
Smith, Halifax, N.S.

E. D. Smith’s Fruit Farms,
Winona, Ont.

We Would
Like to See
you order our

Pure Apple Cider
We know you can 
with great ease 
retail it.

Write for proposition.

The Belleville Fruit and Vinegar Go., Ltd.
Belleville, Ont.

Cable Addnss ; “SWQUOO"
Codes used : A.I.C., 51b Edlllos : Prints

T. F. SMITH & CO.
LOBSTER PACKERS

HALIFAX, N.S.
Shippers of

Live, Boiled and Canned Lobsters 
and Dry and Pickled Fleh

CANNERS’ SUPPLIES
Lobsters Packed In Hermetically Sealed Blass 

Jars a Specialty.

Cholco Creamery Butter In Tins, 
all slxss, %-lb., 1-lb., 2-lb., S-lb., 
10-lb. and 25-lb., and Kegs for 
Export.

C08HESP0HDENCE SOLICITED

SHIP TO US
We pay highest market prices for

DRIED APPLES
and wish to do business with you. 
We will be pleased to mail you our 
weekly quotations. Drop us a card if 
same is1 desired.

THE W. A. GIBB CO.
Packers and Exporters

7 and 9 Market Street, 
HAMILTON

W.S. L0G6IE GO., LIMITED
CHATHAM, R.B.

We are now booking orders 
for Frozen Smelts, Mackerel, 
Atlantic Salmon, Flounders, 
Herring, and can make ship
ment as soon as weather is 
suitable.

4b
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The Canadian Grocer. FRUITS, VEGETABLES AND FISH

Packers of
Celebrate^

“Halifax”
“Acadia”
“Bluenose”

Brands of

Prepared
Boneless

Codfish

m

Largest Packers of Sea Foods on 
North Atlantic Coast.

Packed in 
dean original 

packages.

The
Trade-Mark 
of quality on 

every package.

Sold by
grocers every

where from 
Atlantic to Pacific.

SC/VO FOR PRICE LIST

ATLANTIC FISH COMPANIES, Limited
Works at

LaHave. N.S. 
Lunenburg, N.S. 
Caneo, N.S.
Bay oT Islands, Nffd.

Head omce, LUNENBURG, N.S., Can.
Agents

A. H. BRITTAIN 4 CO. - MONTREAL 
H. G, CONNOR .... WINNIPEG 
CM AS. MILNE - VANCOUVER, B.C.

Branch Offices 
Halifax, N.S. 
Montreal 
Winnipeg

------SCOTIA BRAND-------

BONELESS CODFISH
2-lb. Wooden Boxes, 12 to a crate

SCOTIA TABLETS
20-lb. boxes of 1-lb. tablets.

-----H. F\ CO.------
1-lb. wooden boxes 24 to crate

Purest Atlantic Codfish and absolutely boneless

PACKED BY

HALIFAX FISH CO.
LIMITED

HALIFAX, - - N.S.
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A If. JT//VPS OF F/SM

j ready for immediate shipment and at prices that won’t interfere with 
your buying. We’re in better shape this season than ever before to 
discount the market on values and give prompt service.

î5hQ F. T. JAMES CO., Limited
Catchers and Wholesale Distributors of Fish and Oysters 

76 Colborne Street - Toronto

Shipments Now Arriving

NEW FACtV

Horse Shoe Salmon

SHARES

TRADE MARK REGISTERED

#Aidyi

Secure Supplies
While Obtainable

J. H.Todd & Sons
Victoria, B.C.

PACKERS

Wholnanln buyer! can obtain quolatlena Iran
Geo. Stuway 4 Co., Toronto, for Ontario. C. F. Thompson, Winnipeg, Seoltobe. 
W. S. Goodbugti 4 Co., Hoatreal, Quebec. J. Hooter White, SL John, Lower Preriece. 

Bedlingtoo 4 Fisher, Edmonton and Calgary

v Pack that was ever v 
placed on the Cana- 

; dian market.

Ask your Wholesale Grocer for the

“BRUNSWICK
BRAND”

KIPPERED HERRING
ALSO

FINNAN HADDIES
PACKED BY

Connors Bros., Limited
Black's Harbour, N. B.
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The Canadian Grocer. FRUITS, VEGETABLES AND FISH

F/Sfi AND OYSTERS
Fresh Frozen Sea Herring, New Cured. Had dies
Choice Yarmouth Bloaters, “Standard” and “Select" Bulk Oysters

Malpeque Oysters In barrels.
ALL KINDS OF FRESH, SALTED, SMOKED AND PREPARED FISH 

\ PRICE LISTS MAILED ON REQUEST

LEONARD BROS., ATmm
LONG DISTANCE TELEPHONES P. O BOX 639.

SKIPPER SARDINES
We wish we could take you to the fjord surrounding 

the little fishing town of Stavenger in Norway, and let 
you watch the boats come in and see them pour the 
silvery bushels of tiny fish into the hands of the packers. 
We would like you to see the care with which they are 
prepared for million* of dainty meals in most of the 
well-known countries of the world.

SKIPPER SARDINES are carefully cured the 
same day a* they are brought from the fjord, 
and after being spiced by a special process, which gives 
them that distinctive, enticing, nutty flavor by which 
Skl|l|>er Sardine* have always been known, they are 

packed at once in first-grade Olive Oil. This is why the public continues in even greater 
numbers to “ASK GENTLY BUT EIRMILY” for Skiver Sardine*.

If you would like to learn more about Skipper Sardines send along your 
name and address and we will forward a tin free of charge, so that the Skipper 
claim may be investigated.

Sole Canadien 
Agents The WEE MacGREEGOR CO.

TORONTO

DO YOU CONSIGN?
give WATSON, BOYD & CO. » trial

TRINIDAD, B.W I.

Best Results Obtained Prompt Returns
Enquiries Solicited All Codes Used

Cable Address: BOYD, TRINIDAD
LONDON AND NEW YORK : FRAME & CO.
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TOBACCOS AND CIGARS The Canadian Grocer

CICABS BUILD TRADE—IF
they are carefully selected? The grocer who slights his 
cigar counter is pursuing a shortsighted business policy. Carry 
the cigars that give satisfaction to “HER” husband and it’s 
about certain that “SHE” will shop a lot at your store.

PEBBLE AND PHARAOH
CLINCH a paying trade because they satisfy the discriminating 
smoker. There certainly is joy in a good cigar and there’s 
peace besides in a Pebble and a Pharaoh. Smokers declare 
that these two cigars are unrivalled.

If you don’t know THE PAYNE PLAN you ought to.

Send ua a Postcard for particulars.

J. BRUCE PA YNE, Limited, GRANBY, QUEBEC

T. & B.
The tobacco that satisfies the man who pays the bills.

When you’ve said that about/ 7*. & B. there’s not 
much more to add—except the reasons why.

Well, T.&B. is cool, pleasant fragrant—the smoke with 
a solace to it—the tobacco pipe-lovers insist on. The 
demand for T. & B. is increasing daily.

Can you meet that demand?

. J
The Geo. E. Tuckett & Son Co., Limited

HAMILTON, CANADA
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HOW TO WAIT ON A CUSTOMER.
A salesman or clerk never becomes 

profitable, and is invariably a loss and 
expense to his employer, until he has 
learned how to properly wait on a cus
tomer. For this reason an article on 
this subject from the Boot and Shoe Re
corder can be read with a great deal of 
Interest. What is said herein is the re
sult of years of experience and observa
tion on the part of the writer.

To properly wait on a customer one 
must first of all be interested in his 
merchandise and its owner, be ever 
ready to greet the approach of a patron 
and in doing so avoid any form of fa
miliarity even though the person in 
question be an acquaintance or friend. A 
mild form of dignity is the keynote to 
quick confidence in business. This much 
done, ascertain in as quiet a way as 
possible the wants of your visitor, 
without comment or further conversa
tion. Proceed as quietly as possible to 
get exactly (oN as nfar as you have) 
what was requgstejj^wand at this point 
is offered the first opportunity for a dis
play of salesmanship.

It is here' the clerk can suggest the 
economy-of better priced goods of simi
lar style, or the more perfect suitability 
of other shapes, size or kind. In offering 
suggestions ol this or other kinds, it is 
well to add as much strength to same 
as possible by comparison. If you 
haven’t got the goods desired, do not 
try to palm off or substitute. Be frank. 
Admit the tact, and seem to be sur
prised and disappointed that you should 
not have just what is requested. Offer 
some suitable goods instead thereof.

Under no circumstances should the 
clerk condemn or criticize the merchan
dise he did not happen to have, or the 
maker of the same. In offering goods of 
any kind it is well to point out this, 
that or the other advantage, and under 
no condition must one contradict or ar
gue with a customer or prospective 
buyer. Always bear in mind the adage, 
“Convince a man against his will, he’s 
of the same opinion still." A sale 
pleasantly and properly made is the first 
step toward the clerk’s success. This 
done, the clerk should suggest the possi
ble need of this, that or the other in 
other departments. Offer any facilities 
you may have at your disposal, by way 
of delivery, transfer, etc.

Never promise anything that your 
house will not afford ; very often a 
clerk’s ambition to do this has ended in 
dispute and dissatisfaction, which costs 
the employer cash and customers. The 
clerk also finds the customer who is in 
this way disappointed harder to deal 
with and satisfy forever after.

Avoid as much as possible special or
ders. The clerk who sells $50 worth of 
stock is more valuable to the merchant 
than the one who takes $200 worth of 
special orders, as this is always attend
ed with more or less disappointment, no 
matter how carefully attended to, and 
the annual accumulation of left-over 
specials becomes a burden at stock-tak
ing time.

Avoid guarantees as much as possible, 
and when necessary frame them in a 
careful way. Remember, merchandise 
out of one’s store is subject to any 
abuse its owner may see fit to give it, 
and a grumbler never makes allowances 
for this. In hearing a complaint be 
patient and quiet, and avoid any argu
ment of any kind, even though you know

the complainer asks something morally 
unfair.

Remember, he has come to get some- 
thine from you. Be as lenient as you 
can afford, and whatever you do in cases 
of this kind do it as pleasantly as possi
ble. None are so dissatisfied as a dis
satisfied kicker, and remember even mean 
men have friends and can influence them 
to pass your door, and because of their 
meanness are very apt to exert them
selves along these lines.

To act any other than pleasant to 
these customers robs your transaction 
of its advertising feature. In exchanging 
goods try always to replace the returns 
with goods of exactly the same kind, as 
no matter what value you may give 
back, if it is not exactly the same the 
customer stamps the deal as a confidence 
game, and advises his friends of the un
reliable methods of your house.

These are but some of the many things 
to learn in order to be a successful 
salesman. Bear these in mind, and act 
accordingly, and you will benefit your
self, your employer and his business, ami 
mark you, your efforts will not go un
noticed. Your advancement is as sure 
as some other’s failure. It is in this 
way clerks become merchants. You can 
in this way earn respect and gold in
stead of disappointment and failure, 
which is the positive lot of your run
ning mate who never found out how to 
wait on a customer.

PREVENTING FROST ON SHOW 
WINDOWS.

During winter weather many shop 
keepers experience more or less difficul
ty in keeping their show windows-clear 
of objectionable ice. No doubt all of 
the devices for keeping glass clear of 
ice, published from time to time in the 
journals, have received a fair test, with 
varying satisfaction. A writer in one 
of the foreign drug journals, apparently 
a druggist who has experienced the

SWEET
CAPOHAt

DgarettES
STANDARD

OP THE
WORLD

Sold by «II the WholeiAle trade

A perfect article. Sell It. 
Insist upon haring McDougall *.

186-188 St. Paul Street 
119 St Andrew Street 

Branch—170 St Joseph Street

QUEBEC
The largest wholesale fob' 

aoconTst store In Canada.
Leaf Tobaooo a Specialty.

PHONE 1272

JOS. COTE

I

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It's s Trade Bringer.
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rigors of high latitudes, insists that none 
of the ordinary schemes aie of much 
use, and that the only certain remedy 
for tin- opaque deposit of solid water is 
n double layer of glass with a sufficient 
air-space between. He states that ap
plications of glycerine, alcohol and 
other solutions are of no avail in ex
treme weather, and that, in any case, 
they must be so frequently renewed that 
they become extremely troublesome. In 
northern portions of Russia, where zero 
weather is sufficiently common, exper
ience has taught the owners of show 
windows that the only effective protec
tion is a 3-inch air-space between two 
panes of glass. The outer sash is ren-

>Cu~ 7
UHCLirfaTn. ,-WMlO

HOLBROOK'S
WOfiCESTERSH/rff

t

WORCESTERSHIRE

dered as nearly tight as possible by 
calking the chinks and pasting strips of 
paper over the crevices. The glass is 
then carefully cleaned and dried on a 
clear, mild day, and a second sash, fitted 
with the same care to prevent all cir
culation of air, is inserted about three 
inches within the first. The double 
panes are said to obstruct the view very 
little. The physical cause of the de
posit of moisture and ice upon windows 
is the difference in^temperature between 
the surface of the glass and the air 
bearing a relatively high proportion of 
moisture, which comes in contact with 
it.

BUSINESS MEN IN 
MUNICIPAL LIES'

Wo. 6

a..;..;-!-!-;..;..;-;-;..:.

(ieo. ,W. Green, .Jr., Mayor of R ly- 
liionu, Alta., is a man of varied busi
ness interests, being Secretary of the 
Knight Sugar Co., and Treasurer and 
Managing Director of the Raymond 
Milling and Elevator Co. That such a 
busy man should find time to serve his 
town as mayor is an illustration of the 
old saying that if you want a thing 
done well you must ask a busy man to 
do it, and it also proves that the busi
est business men can serve their muni
cipality if they are willing to do so.

Mr. Green is a comparative newcom
er in tin1 West, having come to Canada 
from l tali in 11IU2. 1 lis first business
venture was the establishment of two 
lloui mills, wnich are now running quite 
successfully ; anil, as mentioned above, 
lie has interests in the thriving sugar 
industry ot Raymond.

Raymond is a new town as every one 
knows and Mr. Green' has been actively 
identified with its progress since its or- 
ganizatii n. In 1903 he was elected a 
member of the Raymond School Hoard, 
,,nd he was successful in his efforts to 
place the school system of the town on 
a sound financial basis. That the Ray
mond schools are acknowledged to be 
among the best in Alberto is largely due 
to the intelligent efforts of Mr. Green to 
secure their successful beginning.

In Decembci, Ifltlâ, Mr. Green was 
elected mayor of Raymond and he has 
therefore served only one term. A 
strong believer in municipal ownershi , 
fir. (iiecu has aciomplished the pur
chase by the town of the town pipe line 
which was formerly owned by a private 
ourpoiyition. Even the bitterest oppon
ents of municipal ownership of public 
utilities are forced to admit that the 
plan would have many merits if the 
municipality tould always he sure of a 
business administral.ion by good busi
ness men. Raymond has s,uch a niun at 
the head of her business affairs.

Heidelberg vat, whioT is so Urge that a 
quadrille might easily be danced upon 
its top. It was used for Lie storage of 
Rhine wines in days gone by, and stands 
as a memorial Lo the drinking powers of 
the nobles of Lie age in which it was 
const riff ted.

The vat which has now taken its place 
as "biggest in the world” is in the 
works pf Holbrooks, Limited, iu Birm
ingham. It is capable of holdingT 11(1,1100 
gallons, or about three times the capac
ity of the Heidelberg vat—an amount 
equal to the contents of two and a half 
million bottles of Holbrook’s sauce. The 
figure of the man shown in the accom
panying picture will also give an idea of 
the immensity of the vat.

BIGGEST IN THE WORLD.
England now possesses the largest vat 

in the world, and the famous tun of 
Heiiie.berg can no longer give Germany 
pre-eminence in this particular line. 
Thousands of tourists have gazed at the

Mayor Green of Raymond, Alta.

VISITING B.C. MERCHANT.
Arthur Nelson, managing director of 

the Standard Brokerage Vo., Ltd., Van- 
i ouver, H.V., is in Toronto this week. 
Mr. Nelson is K, si o , a purely business 
trip and during conveisation with The 
Grocer at the King Edward he stated 
that his company are open for a few 
more lines of grocers' sundries. The 
territory covered by the firm’s salesmen 
comprises Hrithli Columbia and Alberta 
and Saskatchewan, and their connection 
is a good one. If the rest of the staff 
and company are of the same energetic 
calibre as Air. Nelson The Glover thinks 
business has got to come.'
Ki uit—lu id

Hogen-Mogen Royal Sport
FIVE CENTS TEN ^CENTS

These two lines are found in every progressive grocer’s store. There is profit in belli brands, and it is pu fil that 
every business man must have to be successful. If you do not already carry a stock of these cigars we want to hear 
from you TO-DAY.

We believe in our goods and we want you to believe in them, and the only way to test them and learn llieir selling 
qualities is to give us a trial order.

Then you will always carry Hogen-Mogen and Royal Sport Cigars.
A post card will bring quotations.

The SHERBROOKE CIGAR CO.
SHERBROOKE. QUE.
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How Many Slow Debts Have You?
How many of these debts are due to the debtor or to your own carelessness ?
If you insist on prompt collections you usually get them, but it is important 
that you properly approach the delinquent debtor when forcing a settlement

THE MONTHLY ACCOUNT
SYSTEM

has proved the most efficient means in approaching debtors. Make it known 
to your customers that you have adopted the new system—the monthly ac
count system of rendering accounts, and you will be surprised at the returns. 
Short accounts make best friends. Do your part to foster the friend
ship and good will of your customers, by letting them know monthly how 
they stand on your books. Leave your accounts to a convenient time for 
making them up, when they have piled up into a big amount and you have 
distrust. They may not tell you but they wonder how it ever mounted up 
to such an amount. Write us for further information.

L. Crain Co., Limited
Ottawa, Canada

Toronto Office / Montreal Office : Winnipeg Office s
18 Toronto Street 74 Alliance Building 11 Nanton Blk., Main St.

SYSTEM IN YOUR BUSINESS
bears as important a place as a driving wheel to a loco
motive. It is the power whereby you can tell whether 
you are turning over your goods at a profit or a loss— 
and goes further—and tells you how much that profit 
or loss is. We trust it is a profit.

FOR INFORMATION WRITE

UNIVERSAL SYSTEMS, Limited
8-10 Adelaide Street We et 14 Bank of Ottawa Building

Toronto CANADA Montreal
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What is Your Book-Keeper’s Time Worth ?
Is your ledger errenged on eny 

specie! system 7

Ten minutes wasted six times 
a day looking for an account 
means a dally loss of one hour. 
On ■ ten hour day, this means 
a loss of a month a year.

And your book-keeper has more than six 
accounts a day to look up.

Can you afford It ?

■•■■■■
Business Systems ledgers are al^ built on 

the loose-leaf principle.

Business Systems make your ledger ac
counts run alphabetically ; if an account runs 
over the space you gave It, you merely drop In 
another leaf.

Business Systems loose-leaf ledgers open 
perfectly flat and give a level writing surface.

Write us to
day for full par
ticulars.

This will not 
obligate you In 
any way end will 
enable us to 
tell you exactly
how Business Systems may be most__________
cally applied to your accounting department.

BUSTKGSS
Vf MINTED

85 S PADINA AVE.

TORONTO, CANADA

DO YOU PREFER AN

Automatic ‘ ' Computing Scale
to any othe style ? If so be sure to 
get the best and at the same time 
the cheapest— Wo have it.

No. 103 DAYTON
is constructed throughout of best 
material and workmanship and guar
anteed by us.

No Loose Weight on Pendulum. 
Full Capacity Thirty Pounds.
Each Pound Same Width on Chart 
Each Cent Indicated by a Line. 
Working Parts Always in Plain

Plate Glass 
encloses Pendu-

A Most Beau
tiful Fixture.

Send a postal to
The “Dayton"

THE COMPUTING SCALE CO.
164 King Street West, TORONTO

PA I re Electrically Driven 
VULLO ^—Coffee Mills

Single and Double Grinder 

Pulverizing and Granulating
Every Coles Coffee Mill has a 

Breaker that breaks the Coffee before 
it enters the grinders, thus reducing 
wear of grinders and saving current.

Our Grinders Wear Longest
Height, 29 in.

Length, 33 in.
Width, 23 in.

Weight, 275 lbs.
GRINDING CAPACITY 

Granulating 2 lbs. per minute.
# Pulverizing l/> pound per minute.
W Capacity of Iron Hoppers, 5 lbs. of 
, Coffee.

We make 25 other styles and 
sizes o f Grocers* Counter 
Mills, Floor Mills and Electric 
Mills. For Prices, Terms and 
Discounts, address

COLES MANUFACTURING CO.
HW. 1815-1135 mut 23rd SI. PHILADELPHIA, PENN., II % A

Agents :
Todhunter. Mitchell * Co., Toronto. Forbes Bros , Montreal.
Dearborn A Co., St. John, N.B. Gorman Eckert k Co., Loudo i. Qui.
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TRADE WITH ENGLAND
Every Canadian who wishes to trade 
successfully with the Old Country 
should read

II ~ ........................ II

vThe address le 16S Fleet St.,
London, England >

The cost is only 6c. per week. (Annual sub
scription, including postage. $4.80).

vo re over, regular subscribers are allowed to 
ad e rtise without charge in the paper. See the

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer.

Pleasant Clerks ELECTRIC POWER COFFEE MILLS
Draw the Paying Trade

MR. GROCER! It’s strictly 
up to you. Our

COUNTER CHECK BOOKS
(DUPLEX)

cuts worry to a minimum and 
makes scientific salesmanship 
easy.

The Carter-Crume Company, Limited
Toronto and Montreal

This small cut illustrates another 
of the designs we make.

Furnished for direct or alterna
ting current. Fitted with strong 
brass heavily nickeled hopper.
Stands 3d inches high, operates 
off your lighting line. Most 
convenient and up-to-date mill 
on the market.
Granulates 2-lb pei minute and 
cuts fine 1 -Ih per minute.

Writ* tor Catalog ana prlcom

THE A. D. FISHER CO., LIMITED, - TORONTO

FiSMCR CUT 
No.102

A WELL-EQUIPPED STORE
WILL ASSIST TOWARDS 
BUILDING UP A STRONG 
BUSINESS AND FACILI
TATE THE HANDLING 
OF IT.

“WALKER BIN” 
FIXTURES

PROVIDE AN IDEAL 
EQUI PMENT FOR THE 
GROCERY.

A Western Grocery

WRITE FOR ILLUSTRATED CATALOGUE “ MODERN GROCERY FIXTURES.”

THE WALKER BIN A STORE FIXTURE C0.,Limi«id, BERLIN, ONTARIO
Representative:

MANITOBA : Stuart Watson 4 Co, Winnipeg SASKATCHEWAN and ALIENTA : The H. W. laird Co., Lieiled, login. Sas

• * Aroii'.

Mcdern 
Meichcndising

demands modem 
method». TheAllmon 
Coupon Boon le aurici 
ijr modern Conven
ience and SaricvaKP 
against mistaken and 
consequent toes o( 
money. Itiabetter than 
any pass-book, punch 
or check system ever 
invented, and Its abso
lute accuracy make» it 
the Cheapest System 
on this big earth—ex
cepting. of course, the 
cash system. Set here:

IF A MAN WANTS CREDIT
for |10, give him » |10 Allison Coupon Book, charge 
him with |10. and there you are. No trouble at all 
If he buya a plug ol tobacco for ten cents, juat tear 
oil a ten-cent coupon that's all. And »o on tor all 
his purchases up to limit of the book. NO PASS 
BOOK. NO WRITING. NO TIMB LOST. NO 
KICKING. There are other Coupon Book», ol course, 
but why not have the beatt Let us send you a 
free «ample.

For Sale In Canada by
THE EBT BLAIN CO., Limited, TOUCH TO.
0. 0. BEAOCHEMIH A FILS, MONTREAL.
WM. T SLOANE, WINNIPEG, MAH.

WE WANT YOUR WINDOW ALLISON COUPON CO.,
Manufacturers 

Indianapolis, Indiana.

If you have a well-dressed window, one you are proud of 
send us a photo for our window dressing department.

THE CANADIAN GROCER, 10 FRONT ST. E., TORONTO
67

ITThe Arctic Refrigerator, made tor 
We nave Jlines ot business. We Lave Juet what the

Eracer needm. The best on the market. Write 
r our new catalog.

JONH milBCI 4 CO- LIMITED i tmobtb, XT

697580^35455



Are You Giving “SURPRISE” 
a Square Deal ?
CONDITIONS have changed in the soap trade. 

The makers of Laundry Soaps are com
pelled to face high cost of raw materials— 

so high that a change in soap is somewhere 
necessary.

We don’t know much about the other fel
lows’ business—as to how conditions will be 
met — cutting down size of cake, reducing 
quality or what. Not many, so far, have in
creased the price. THEY must do something.

Surprise 
Soap.

“SURPRISE” will not be changed in size or quality.
The large sale for so many years proves “ SURPRISE” is 

now JUST RIGHT. We cannot do business at a loss. The price, 
therefore, is the onlv change to be made.

While the selling price is not satisfactory to us, we had no 
choice

The necessary only has been done. We assure the trade that 
when conditions warrant they certainly will have the first con
sideration.

People will use “SURPRISE.” It has the quality they want. 
YOUR CUSTOMERS want it. All we ask is to give ‘SURPRISE” 
Soap a fair deal. 4 Sell “ SURPRISE” when asked for. DON’T 
SUBSTITUTE. It will pay you in the long run.

THE ST. CROIX SOAP MFG. CO.
ST. STEPHEN, N.B.

“ SURPRISE ” Soap is owned by an Independent oompany. It does not belong to the English or
Canadian Soap Trust.



THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

Dec. 27, IMS.

Bakiag Powder.

W. a. OILLABD a 00.

14b. Une, I doe. In o 
1-1 b. Una I fib. Una «

lanauL naziaa rowoia

Men.................. i-oa ....
1-doa.................. ISoa ....
Mas....................  ISoa ....
[doe..................... 6ft. ....

OOBAlt MILLS.

Ooean Baking Powder, j «doe. .. SO 45
.idee.... Ill 
,3doa.... 1 25

Borax, 4 lb. paokagex 4 dos.... 0 40 
Cornstarch, 40 pkx In arose .. 0 71 
Freight P»ld 6 p.x!0dayx

MAGIC BAKING POWDER.

Bo.

SOTAL BAKING POWDER.

Bevel—Dime........................................ I 0 96
\ Jib...............................................  }«
" 6 os............................................... 1 96

Blsex Per Dox

................ 1 33" I...................
" ft lb.................
" 12 ox ............. ................ 3 70
" lib...................
" lib...................
" 51b.................

Blsek Usd.

Reokittx per box..................................91 IB
Box oontelne either 1 gross, 1 os. sise;

4 gross. S ns., or 1 gross. 4os.
Beokitt e Zebra paste, i-gro. boxes, $10.20

IAMBS' DOME* SLAGS LB AD.

Per gros».

rib.

Per dos. 
.. $Q86
.. in
a. 150 
a. 140 
.. i$«
.. 19 75

Pardos.

I Per case 
r $4 56

Per Dos.

Ohoeolates sad Cocoas

THB COWAN OO., LIMITED.

Perfection, |-lb., per dox...................$2 40
“ i lb.. *• ................  1 20

10c. size " ................ o 90
" 5-lb. tins per lb ............... 0 37

Soluble,No 1.5 and liMh.tins,per lb 0 20 
No.2, 5 and 10-lb. tine,** 0 18

Special quotations for cocoa in bbla.kegs.etc.

Chocolate—

Queen's Dessert, |s and *’iper lb..$0 40
Vanilla, is......................................... j SS
Parisian 8s per lb...............................0 30

arrela—When packed In barrels one per 
cent, discount will be allowed.

CLEVELAND'S BAKING POWDBR.

Barrels—When packed in barrels one per 
cent discount will be allowed.

T. KINNKAK * OO.
Grown Brand—
1 lb. tine, 2 doa In caae....................... $1 20
à lb. " I " " ........................ 0 80
fib. - 4 •* M ......................... 0 45

Hue.
Keen's OM, per lb............................$0 If

In 10-boxlotsorcase.................... 0 16
BeotitM Square Bins, lHb. box .... 0 17 
Beokitti Square Blue, 5 box lots 0 16 
CilleU a Mammoth, 4 gross box.------ - 9 00

- ^dto.wï-.p?rr..bini • »

The following sweetened for household 
purposes:

Royal Navy, fa and i s, per lb...........$0 30
Diamond, " *' .........  0 25
Special Diamond, l a, "   0 22

'* 6 a, "   0 22
“ 8 a, "   0 30

The following unsweetened :

Perfection, is, per lb..........................
“ fs “ ........................  0 30
'* Flat cakes, per lb..........  0 30

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, in 
i-lb. pkgs., per doz...........................0 93

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in 
Mb. boxes, per doz....................... 1 75

üonfeotiooe— Per drs.
Cream bars, 60 in box, per box......... 1 89

'* 6 in box, per dox. boxes 2 25

Chocolate ginger, per lb........................0 30
M n 4 lbs., per dox.... 2 25

Orystalized " l a, per dox boxes 2 25 
Vanilla chocolate wafers, No. 1. 5 lb.

boxes, per lb.................... ........... V 0 36
Nonpareil wafers. No. 2, 5 lb. boxes,

per lb..................................................... o 25
MUk chocolate, 36 in box, per box... 1 35 

36 in box, per dox oakee 0 36

Oaraooea. f 's, 6-lb. boxes.................... 90 42
VanUlaTl s ......................................... 0 42
"Gold Medal, sweet. | s, 6-lb. boxes 0 29 
Pure, unsweetened, | a, 6-lb. boxes 0 42 
Fry's "Diamond," f's, 14-lb. boxes 0 24 
Fry a “Monogram. ' 4’e. 14-lb bozos 0 34

Ooooa—
Oonoentrated, is. 1 dox In box

Per dox

Cereal».

Wheat 08. S-lb. pkea., per pkg... ... u t 
" " 7-lb. cotton begs, per beg

PETE R BOBO ItlH 
CEREAL OO.

Canada Flakes 
'* English 

36 10s.. . .$2 85

Canada Flakes
' Hi usehohl " 
24 25 s 5 00 
5-eaae lots 4 93

a 40
4 50

Homoeopathic, is, 14 lb boxes .............
A's, 12 lb. boxes................
bppb'r

Agents, C. E. Colson A Son. Montreal. 
In 1, I and 1-lb. tins, 14-lb. boxes, per

lb.......................................................... 0 35
Smaller quantities................. .. 0 37

■SNBDORP S OOOOA 

A- P. MacLaren, Imperial Cheese Co , 
Limited, Agents. Toronto, 

lb tins, 44 dox to rose.......per dox, $ 90
I M "4 " " .... " 140
1" " 1 " " .... " 475
• " 1 " •' .... " BOO

JOHN P. MOTT * OU.X 
R. 8 Molndoe. Agent. Toronu .

J. A. Taylor, Montreal.
Joe. E. Huxley. Winnipeg.

Arthur Nelson, Vancouver, B.O.

Freight prepaid 
ou 5-case lots

Oo!d Medal « hocolate powder—
5 lb tire. 10 tins in care.....................36c.
10 lb. tins, 10 tine in case........................ SSe.

XXXX chocolate powd
5-lb tinx 10 tins in case...........................35&
10-lb. tins, 10tins .see.........................36c.

TOBLBR'8 MILK CHOCOLATE.

5c. stlckx per box (40 sticks).............. 1 SO
10c. tablets or croquet U (201.............. 1 50
20c. (ill-..............  I 41

CondoRMd Milk

BORDEN'S CONDENSED MILK OO.

Wm. H. Dunn. Agent, Montreal A Toronto.
Cases. Dos

" Eagle brand (4 dox)................. $6 00 $1 50
•'Gold Seal" brand (4 dox)..0.. 5 00 1 26
“ Challenge " brand (4 dox )..........  4 00 1 00
Evaporated cream—
"Peerless brand evap. cream. 4 75 l 10 

" hotel sue ...............  4 90 1 46

Per
Elite, |s.....................................................«0 32
Prepared cocoa, 4 •..................................0 30
Prepaicd \\ e .........................................  0 23
Mott s breakfast cocoa, i s...................  0 4«i

" " " is.................... 0 3$
" No. 1 chocolate, is.................... 0 3.'
" Navy “ | d...................  0 28
" Vanilla sticks, per gross........... 1 00
" Diamond chocolate, J s............ 0 31
*' Onnfe tionery chocolate, 21c. to 0 31
" 8 we t Chocolate liquors.. 21c. to 0 35

WALTER BAKER AGO., LIMITED.
Per lb.

Premium No. 1 chocolate, 11-lb. boxes $0 37 
Breakfast ooooa. 4. i l and 5-lb tins 0 43 
German sweet chocolate, à and 1-lb.

cakes, 6-1 u bos«w.............................. 0 27
Caracas sweet chocolate, «-lb. cakes,

6-lb. bozos   0 35
Auto sweH chocolate, 1-6 lb. cakes,

3 and 6 lb. boxes .............................. 0 35
Vanille sweet chocolate 16 lb. cakes,

6-lb. tins ............................................  0 47
Soluble hocolate (hot or void soda)

1-lb. tins .........................   0 <1
Cracked cocoa, 4-lb. pkgx 5-lb. I ags 0 34
Caracas tablets, 100 bundles, tiea 5 x

per box ................................................ 3 00
The above quotations are f.o.b. Montreal.

WALTER M. LOWNEY OO.
Canadian Branch, 165-171 William st. Montreal 
Breakfast cocoa— Per lb.

5- lb screw top canx 10 cans in case. 36c.
11 lb. boxes. C boxes In case, 1 lb. tiux 36c
6- lb. boxes. 12 boxes incase.4 lb, tins 36c. 
6-lb. boxex 12 boxes in case, fib. tins. 36 - 
6-lb. boxex 12 boxes In rose, 1-5-lb. tine. 40c.

Sweet chocolate powder—
5- lb. tins, 10 tins in case....................... 25a.
12-lb. boxex 6 boxes in case, 1-lb. tinx26c.
6- lb. boxex 12 boxes In rose, 4 lb. this. 26c. 
6-lb. boxex 19 boxes in rose, f-lb. tinx 28c

Premium chocolate—
6-lb bxx, 11 bxx In case, 4-lb. pkgs. 30c 
6-lb. bxx, 12 bxx In case, fib. pkgs. .30c

MUk chocolate—
6-lb bxx, 12 bxx In case. i-lb. pkgs. 28- 
100 2-cent pieces in box, each............ $1 25

Vanilla sweet chocolate—
1002-cent. pieces in box...................... $1.25
6-lb. bxx, 12 bxx In cage. 4-lb tins. 26c 
6-lb. bxx 12 bxx, In rose, fib. tins. . 25c 
6-lb. bxx. llbxx In roax 4-lb. pkgs. .9k 

Diamond sweet chocolate—
6-lb. boxex 11 bxx In rose, 4-lb. pkgs.. 23c. 
19-lb. boxex * boxes In rose. 1 IK p*o 22 -.
6-lb. " 12 " M 4-lb. " 22c.

TSVRO CONDENSED MILK OO.,

‘ JerseyM brand evaporated cream
per case (4 dox)..................................$4
Reindeer brand per rose (4 doa) 5.60

JERSEY CREAN

Coffee,.
uau nuu S OO. Fw lb

Mecca......................................................... $6 12
Damascus............. ........................ $M
Cairo.......................................................... $16
Birder................................................. . $17
Old Dutch Bio......................................... $ 124

x d. marceau, Montreal Pet lb
"Old Crow " Java......................................$0 2$

Mocha................................ $ 974
" Condor ” Java............................  9 99
Arabian, Mocha ..................................... 9 90
15-year-old Mandbellng Java and

hand-picked Mochx........................  0 50
1-lb. fancy tins choice pure ooffex 41

tins per case...................................... 0 20
Madam Huot'sooffex 1-lb. tins............. 0 H

........................... 2-lb. tins..................  0 S
100 lb. delivered In Ontario and Quebec.
Rio No. 1....................................................9 IS
Condor I. 40-lb. boxes...........................4$x

" n. 40-lb. boxes............................§k
" m. 80-lh. boxes............................MX
" IV, 10-lb. boxes........................ M&

ChtBtt.

Imperial-Large else jam....per dox $8 25
Medium Else Jan............. 4 50
Small size Jan...................... ' 2 49
Individual size Jan ....... • 100

Imperial bolder -Large else " 18 00
Medium rise ........................ "
Small sUe.............................. " 11 00

Roquefort-Large size.......- * 140

\
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Large Advertising
4

Goods with merit have a claim 
upon the progressive grocer’s attention, 
but when that merit is exploited by the 
manufacturer with such liberal methods of 
advertising as we pursue with our well- 
known and deservingly popular RISING 
SUN Stove Polish in cakes and SUN 
PASTE Stove Polish in Tins, the real live 

dealer must recognize the’help wegivelhimiin selling the right'stove polish. Largely increased sales support our 
policy of merit backed by extensive advertising. /

MORSE BROS., Props. - Canton, Mass., U.S.A.

CANADA’S TERMINAL WAREHOUSE
FIRE AND FROSTPROOF

STORAGE
OR I IN BOIND 

Custom’s Bond Mo. 5 
Excise Bond Q.

LOWEST INSURANCE RATES
PERISHABLE GOODS receive special 

attention. The temperature of the differ
ent sections is regulated to suit the class 
of goods stored therein. Goods Prompt

ly Delivered to merchants throughout the city and suburbs.

WE SOLICIT YOUR STORAGE ACCOUNT

TERMINAL WAREHOUSE & CARTAGE CO., LTD.
12-38 Grey Nun Street, MONTREAL

2 brands that will rriake the year 1907 a 
profitable one for you

Borden’s Brands
“ Eagle " Condensed Milk “ Peerless ” Evaporated Cream

EVERY JOBBER SELLS THEM
WILLIAM H. DURR, Montreal and Toronto

Scott, Bathgate L Ce, Winnipeg, Sait. ShaJIcresa, Macaulay A Ce, Vaiceufer aat Victoria, I.C.

Unsweetened
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WM. BRAID & CO., Tg§

E 555
■Emill
ui

TO OUR MANY FRIENDS AND PATRONS -
We wish to extend the season’s greetings, 

wishing you a happy and prosperous New 
Year, and we hope to have the privilege of 
assisting you towards the attainment of another 
successful year.

With best wishes,
We remain,

Yours very truly,
WM. BRAID & CO

WM. BRAID & CD., Vancouver, B.C.™;5
Coupon Books—Allison'».

for sols In Oeonds by The Kby Blsln Oo 
Limited, Toronto. 0. O. Beeuchemln * 
FU». Montrent.
«1, *3, *3, 06. «10 end *» book*.

Un- Coven end 
num Coupon» 

bered. numbered
In lot» ol leee then 100

boo»», 1 kind ueorted 4c. 4*0.
100 to 500 book!.................... 3*0. 4o.
100 to 1,000 boo»»................ 3c. 3*0.

Allison • Coupon Pee» Book.

«I 00 to «3 00 book» ................ I oente eeob
6 00 book»..................................«

10 00 •• .....................................H
IS 00 " ..................................8
» « " .................................... H
» » W .................................... I “
50 00 « ..................................U

Cleaner.
Per dox. 

4-oz. cans $ 0 90
6km. " 1 36

ltoe. “ 1 86
Quart " 3 75
Gallon w 10 00

Wholesale Agent

fb# Dawtdson à Hag, limited, Toronto

Intente1 Feed.
Koblneqnh patent barley *-lb. tins .... $1 16

- groats Ub.tfas.... I» 
” 14b. tins .. 1 16

Jams and Jellies.
south w ill’s goods. Per dOS

Frank Magor 4 Co . Agents.
Orange marmalade......... ê.................... $1 50
Clear jelly marmalade ...- ............... 1 80
Strawberry W. F. jam......................... 1 00
Raspberry " "   1 00
Apricot " "   1 75
Black currant " ............................ 1 76
Other jams.................................... $1 66 1 90
Red currant jeUy................................ 1 76

T. urroM à oo.

Compound Fruit Jam*—
11km. glass jars, 1 doe. In case, per dox. SI 00 
Ub. tine. 1 dos. In case....... .. . per lb. 0 07*
6 and 7-lb. tin pails, 8 and 9 pails In

orate.............. .......................per lb. 0 07
7 and 14-lb. wood palls.............per lb. 0 Off
80-lb. wood palls......................... " • 06|

Compound Fruit Jellies—
i Jars, 1 dos. in oase.per dos. 1 00
1 dos. In case per lb............. 0 07*
. wood pails, 6 pails in orate

lb. 0 07
0 06|

13-os glass ji 
Ub. tins, 1 d 
7 and 14-lb. i

Lieeriee.
NATIONAL LIOOEIOS OO.

5-lb. boxes, wood or peper—per lb. |0 40 
Fancy boxes(36or 50sttoks).. . per box 1*
"Binged" 5-lb. boxes............ per lb. 0 40
"Anew" pelleta, 6-lb. cans... per can 100 

" " (fancy boxes 40) per box 1 50
Tar lioortoe and Tolu wafers, 5-lb.

cans.....................................per can 1 00
[.loorice losange*. 6-lb. glass Jam. .. 1 75

" 10 6-lb. cane............ 118
"Purity1 lioortoe 10 sticks............. 1«

100 sUoks.............. 0 71
Delos large cent stinks, 100 In bos................

Lye (OoiHEtrsted).

Mine» Meet.
Wethey • condensed, per gross net . ..$13 00 

per case of dox. net......... 3 00

30-lb. wood palls.....................
Home Made Jams—absolutely pure—
1-lb. glass Jam (16-ox. gem) 1 dox. In

oaee...........................per dox |1 60 190
6, Î, 14 and 304b. palls, per lb . .0 00 0 11

Lari.
THE ». E. FAIRBANKS OO. SOAKS HEAD 

LARD COMPOUND.

Tierces ..................................................... SO 00*
à-bbls.......................................................... 0 OS
Tubs, 00 lbs..............................................  0 09:
Oases, 3-lb. tine........................................  0 10

" 6-lb. " .........................................S 10
" 10-lb. " ..........................................S io|

10-lb. wooden pails.....................................2 00
16-lb. tin palls........................................... 1 10

Wood net, tin gross weight.

Mae tard.
DOLMANS OB KB BN 'S.

D.8.F., 4b. Lina.....................per doe-S 1 40
..................... 150

14b. tine ................... " 6 OP
Durham 4-lb. 1er.......................per Jar. 0 76" 1-lb. fir. ..................... ,r^ 0 »
F. D., Hb. tins........................ per dos. 0 86

M Hb. tine......................... " 1 46

B. d. marobau, Montreal 

lllb. I

146» IkM...........................
44b. Jam.........................
*-lb. Jam......................b..

Old Grow," 13-lb. bosss-

. per lb.|0 16
0»

.. " 6 ■* 
.per Jar 1 »

If
wb. I
Hb-

..H» lb. * 

.. “ II_ ,

UlLLSTT . Flirt;USD. Per use.
i of 4 do.......................................... «3 «0
* of 4 dos........................................$3 50
■ or more .................................... 1 40

Oraifs Mere slide
i. error * oo.

IJos «Uel.rm. ldosoe. pedos|l 40 
Home-made, In 1-lb. glass jam 1 «0
In ^ sodl-lb. Uns tad 7-lb. psilspe lb. 0 01 
“older shred msrmslsde, 1 dos ose,

per dos......................................... 174

lauooo.
Worcestershire, Holbrooks small,

perdus......................................... y is
Worcestershire. Holbrooks huge

per dos......................................... 3 op
Iass then css. lots Me. sod 15c. dos estrs

Cm. of Mb contAto
bs.es y.S,TiTr7îüf-6

BAKIN'! S

■ASIC SSAPD

NS l. 
Ns l 
No 1,

. I l ib puts.™.............4115
- 1101-lb .................  «76
.. 1301-lb. "1 , „X«0*-lb. - I........... in

No. 6 Magic soda-cases HM-IOkm. pkg*.
1 ease....................................................... I gfl
5 caees....................................................... 175

•sap amd Washing Powders
UUBIFH SOAP VO.

1 case. 5 case.
Welcome Soap (cake)......... *4 00 $3 75
Royal City Scan (bar) .... 2 40 2 25
Peerless Soap (bar)............. 2 25 2 15
8‘andard Soap (cake).........  2 25 3 15
Crystal Soap Chipa, per lb. 4*c.

a r. nrrir » oo.. Assets

3*4 Oriole eoAp.
■ 1er 0 70 Gloriole wa,-

•' 0* Utaew bet polleb.

-pm gnm$U to 
•r UB

urn urn u m

RECKITTS bide - zebra mste; your
Satlsfactiei
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■wood & co.
WORTtRS WDMUURSH
■BOSTON. MASSJ

3»

A Happy New Year to All our Friends
This is the season for good resolutions and new beginnings.
The first should not be broken ; the latter undertaken with 
caution.
For, “ the beginning of excellence is to be free from error. ”
Every New Year brings fresh recruits to the Grand Army of 
Grocers who handle

WOOD’S COFFEES
Is your name on the list ? If not, it will be an excellent be
ginning for you to have it there, for it will ensure “ the be
ginning of excellence” in your Coffee Trade.

CANADIAN FACTd«Y and SALESROOM :
No. 428 St. Paul Street MONTREAL.

Sursit
SDWARDSBURO STARCH 00., LIMITED. 

Laundry Starches— per lb
No. 1 White or blue, 4-lb. carton.$ 0 16 
No. 1 " " Mb. " 0(6
Canada laundry................................  0 oc
Silver gloss, 6-lb. draw-lid boxes. 0 07 
Silver gloss, 6-lb. tin canisters.... Q 07 
Edward's silver gloss, 1-lb. pkg. 0 07 
Kegs silver gloss, large crystal— 0 06
Benson's satin. 1-lb. cartons......... 0 07
No. 1 white, obis, and kegs......... 0 Of
Canada White Gloss, 1-lb. pkgs... 0 Of 
Benson's enamel—per box 1 86 to S 60 

Culinary Starch—
Benson * Co.'s Prepared Corn..
Canada Pure Com.....................

0 07 
0 061

Rice Starch—
Kdwardsbursr No. 1 white, 1-lb. car. 0 10 
AMERICAN PURE FOOD COMPANY. 

Japanese Starch.
Case 

$5 00
. 4 85

1 case, 5 doz........................................
5 " 6 " ...................................................

Lot 5 cases, freight paid.
CORN STARCH "REALTY."

18-oz. case, 4 doz........................................0 60
Lot 10 cases, freight paid.

BRANTFORD STARCH WORKS, LIMITED 
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40-lb. $0 051 
Atm* Gloss Starch—

14b. cartons, boxes of 40 lb....... 0 Off
Finest Quality White Laundry—

Mb. Canisters, oases of 481b.... 0 Ci
Barrels, 100 lb.............................. 0 Of,
Kegs, 100 lb.................................. 0 Of

Lily White Gloss—
14b. fancy cartons, cases 80 lb. 0 071 * “071Mb. toy trunks, 8 In case..
64b. enameled tin canisters, 8

Kegs, ex. crystals, it» lb.............
0 071«1

Brantford Gloss—
14b. fancy boxes, cases86lb..... $0 071 

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 8 50 

Celluloid Starch—
Boxes of 46 oartons, per oase.... 8 60 

Culinary Starches—
Challenge Prepared Corn—

OCEAN MILLS.

Chinese starch, 
per case of 4 
do*., $4, less 5

J. & J. OOLMAN S, LIMITED.
Rice Starch-

Packed in cases of 56 lbs. each (cases free) 
No. 1, London—

Per lb.
In papers of 4 to 5 lbe....................... 6fc.

Blue, white or assorted.
In Pictorial Cardboard Boxes—

4 lbs. net weight.................................. 81a
1 lb. gross weight ................   #0.
1 lb. gross weight ............................. 9c.
t lb. gross weight ............................. 10o.

Buff Starch, for Curtains. Lace, etc., In 
Cardboard Boxes, 

gh t ............  91c
•love Polish.

. tVea»v\ess \Y\\*
, TbVvw vb \tu\^ wmv A\\e&.^

Per gross.
„ __n, 6-ox. cakes, fgnws boxes I8 60 

Rising Sun, S-oz. cakes, gross boxes 4 60 
Sun Paste, 10a size, 1-gross boxes.... 10 00 
Sun Paste. 6a size, f-gross boxes.... 6 00

•yrap.
" CROWN ” BRAND PERFECTION SYRUP.

Per esse
Plain tins, with label—

8 lb. tins, 1 doz. In case................  1(5
6 ' 1 " “   I 4j

10 " à " *   I S'
SO " I “   t 25
(10 andSO lb. tins have wire bandies.) 

small's brand—Standard.
5 gal. tins, per can.................................. 4 40
1 " " per case.................................. 4 90

" •• “   6 46
" " "    6 70

Jo. 1 Brantford Prepared Corn—
14b paokages, boxes 40 lb......... 0 07

Onstal Malse Com 8taroh- 
14b. paokagtafwxes 40 lb.......... 0 07

I’flll nmniFJ

SAN TOT STARCH.

Teas.
SALADA CEYLON.

ms 6 doe., per case.. 4 76
ST. LAWRENCE STARCH OO., LIMITED.

Ontario sod Quebec.

Hal Whtte, *4b. canota, «lb.. I H
(* 84b. cartons, 88 lb.. 0 06j
" 800.lb.bbL.................. 0 08
** 1004b. kegs.............. 0 06

Oaoads Laundry, 40 to 40 lb........ 0 06

MOTHER'S
FAVORITE
MELAOAMA

TEA.

V
‘bel, I s and fs..
' l's and l's...

“ l’s and l's. .
;; i>. 1»

1 s, 1 s, I s...

Brown Label, l’s and 
Crimson “
Green 
Blue
Gold2®

Wholesale. Retail. 
0 90 0 35
0 23 0 30
0 26 0 36
0 30 0 40
0 36 0 50
0 44 0 60

All grades, either black, green or mixed.

Wholesale. Retail.
Yellow Label, Is and fs~.... 0 90 0 86
Green Label, l’s and a s.........  0 23 0 30
Blue I a bel l’s and fs..........  0 26 0 36
Rod Label l's l’s,Ts and l's.. 0 30 0 40
White Label, l’s, fa and f s.. 0 35 0 50
Gold Lab-11 s and fs......... 0 42 0 60
Purple Label, fs and is.........  0 66 0 80
Embossed, fs and fs............. 0 70 1 00

put up in 30, 60 and 100 lb. boxes.
_ . Wholesale Retail.

Black, green, mixed. 1 lb.........  0 18 0 26
; ;; ht»......... o« *o 95

‘ 1 lbs. à Is.. 0 90 0 30
1 lbs,, èsàls. 0 28 0 40

' libs, *Is. 0 35 0 60
« ’Ibs-àÇ. 0 40 0 60
3 p.a off 30 days or 3 months.

I Ceylon Tes, In

XOLONAtM
Punt Revlon Tea M or mini

Blank Let»! 14b., retail at Mo............»
Blue Label, retell et 80........................ • g
Green LebeL «0........................ » »

: &= il
■ ~ ^7 ^*<3 Head Office, St.

IJS fl 1 J|^| Toruù 3

—^ Wellington B.

s. D. MABOIAU, Montreal.
Japan Teae-

"Condor " I <o-lb. boxao.............)..,.
II 40-lb. boron......................

" HI 00-lb bow...................
HMD AAA Japan. « lb “at.......................

V84b “ .........................
mg**:::: ::::

SF
XX 104b.
LX 40-ib. per aeae lee4 .IT)paakataHmênTroTâl ....

Orion blank tee In lead paoke'e 
Green Label. R fci and la,
60-lb. oaeee................rated 6 IT) at 0

TeUow Label, ie and U
60-lb. oaeee.............. retail
Blue Label, k R and la
604b aaaaa.............. rated
Btd Label, k R and le^

6 60 at 6 66

IKittB

6 60 at 6 M 
ateei

60-Ib 
Whtb 
604b

Blank Taae—“Old Oow
Brand tine o* 1A 8. 60 and 004b
Va I...................................per lb 0 06
Na I.............................. •• 6 >|
Hal.............................. •• II
Hal.............................. " I a
Hal.............................. •• IU

Tobeeee
the annex Toaxooo oo.,

S^-^grak Aland 1M

I*r. 7.

LIMITED.
H» • a I aenIN 
in

BLUE RIBBON 
TXX OO. .TORONTO

___ __ and He.
__ Pox. lb.....................................
Saonboe, OR................... IH
ParBoOk................. ou
—-- 10 os................... * -

Oa end lie —
10 ox. ban, 6k 

Mr Pier. 6a and IS 
Club, la and Ik . ..
Universal, 111.............
Dixie 7a....................

6 U 
141 
I 46 
I 61 
641

IS

Wholesale. Retail.
Brown Label, l's....................... fu 9U #0 96
Green Label, l ’s andj’s.......... 0 29 0 10
Blue Label, It, is. fs and fa 0 30 0 40~ - ^ÛLlsanaU.............. OH 0 10

1 Label, fa........................... 0 44 0 00

JOS. COTE, QUEBEC.

Cigars, per thousand.
Cote’s Fine Cheroots. 1-10....................   |16 no
V.H.C..1-20 ................................................  83 00
St. Louis (Union). 1-90................................... S3 00
Champlain» 1-90 .......................................... 96 00
El Sergeant Premium. 1-98— HO.........  66 0»
J. O. 01. Havana P. Finos. 1-90..................  76 09

Out tobaccos.
Petit Havana, 14, 1-13-14..
QueeneL 1-4,14.................. .

*' 14.... ..........
Cote s Choice Mixture, ,.........

:::::::: IK

LDDBLLA OITLON, l’s 
a*d fa rana

Blue Label, 1*........................... 60 164 M
Blue Label, )'■............................ 6 10 0U
Orange Label, l's and 6 • .... 0 H IN
Brown Label, l’s end fa........ 0 8 ON
Brown label- j 
Green L_
— .1»..

•9 .....................•»»
5 ES::::i...............

18 Hb................................ *06

lb tine., 
lb 

4b

VlBNgATl.
1. D. MiaORXD, Montreal.

51SSLh!ff^^:,!S
in Crow...................................»............. Obi
«neeHl «does to hoyets of large auanMH*

White Wine, proof....................... . 0 #
" extra strength pickling 0 98

A
ii

Wboleeale. Retail
Bad Lanai, 14b and 8........... .f 0 M 00 60
Blue label, 14b. and k.............08 0 40S?
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error.” 
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5ROOM : 
MONTREAL.

1. D. MAMCMAÜ, Montre.L 

Tw—hwdor" 1 40-lb. bona............II 4Mb. bora........... ....
•• m 40-lb. bora..................

AAA Japan, 441b " *4......................4 a » 40 •l»f, boakM 4nd Juin,' 70 ibi, ", 
Dooior-IV 4Mb. jfV....™ ...
- XXXX 4Mb bora'.!"

XXXX 4Mb. " ...............
- XXX Mft. ..............: SP» IX 10-lb. »LX4Mbnor aaea, Med 0 471 

iw*«uneTia^droi»i .... 
dor" Oiloo Meet Me hi lead pram 
reeo Label, h ia and U.Mb. ora............... retail 0 I7t at 0
rer Libel, h, M and lx.Mb. owe............. retail 0 40 at 4 44
fellow Label, le and la,Mb. oaaaa ............. retail 0 44 at 0 44
Una Label, H, la and la,Ud Label üTÜ'iiid la #4i“'"
Mb oaaaa .............retail 0 40 at 4 44ZTS.***.*^ at 0 44

fc Taaa—"OU Glow" bland—
Brooaad Una of 14, 44,40 and 4Mb

g£ iS,
Ho. 4................................. “ 0 4
Ho. 4................................. - 4 40
Ho. 4................................. “ 0 1?

Teboeoe
raa angina TOBaooo oo., uunik 
DUng—Umpire, 4a, * and Ik. .. 40 40 

Amber, Hand la............ 0 40

:: 88
'^8ro'l^^.“^.,*,:::: 88Snowahoe, ................... I SI
“ Pay Rou7>|e.......... OSS
" Bug, 10 os........ MS

MS.Ss.and 1»............. MS
' " 10 os. bars, Ms. .... S 45

M Fair Play, 8a aadHs .... 6 »
Club, 8a and 1*................. S 41
Unirersal, Us..................... 8 IT

" Dixie, 7a.................... . S SS

Joa core, Quebec.
Oigara per thousand.

ofce’s Fine Cheroots, 1-10.........................$16 ooH O . 1-90...................................................p 00
t. Louis (Union), 1-90 ..........................  83 00
hamplain* 1-90 ......................................  35 00
11 Sergeant Premium. 1-10—1-40 ........  60 O'
. 0. 01. Harana P. Pino.. 1-40................. 74 44

Outtobseooo.
’.tit Harana, 1-4, 1-14-14..................... 4 44
lueei.l, 1-4.1-4..................  0 4i

" 1-4................................................ 0 40
Iota', Choice Mixture 1-lb Una...............0 74

l-lb " .............. 0 74
“ •• l-lb “ ............ 4 40

Ylmsgers.
a. D. uaouo, Montreal. Par foi

onael.l nrloto tohêfimôi'iiraéïinMfli
White Wina, proof.................... . OH

extra strength pickbng 0 44
“ XX .............................. 014
“ X ................................ 0 14

Tout.
gattna-'iaftfiri-raiv.fls

IF YOU 
WANT A
JAM

THAT 
WILL BUILD 
UP TRADE

AND 
ON WHICH 
YOU CAN

MAKE A 
NICE PROFIT

YOU CAN T
DO BETTER 
THAN TO 
ORDER

TRIAL CASE 
OF 4 DOZ.

OF

BATGER'S

Agents :
Rose * Laflammb, 

Montreal.

ABOUT
HALF
THE
MAPLE
SYRUP
SOLD

has the words “ Imperial Brand 
Maple Syrup ” on the label—all 
the trouble comas of the other 
half.

Which " half” are you selling?

ROSE & LAFLAMME, Agents, Monti cal

ki

GOOD WAGGONS 
ADVERTISE VOL

We make good waggons.
That is our specialty.
First-class materials used.
Work decidedly artistic.
Prices Particularly Right.
We can ship direct to you now. Writs!

H. G. Abbott 4 Go.Ul—.0wt-

Don’t Be Caught
like many canners were this year— 
with a short supply of cans and a 
large pack of fruitsand vegetables 
ready for canning.
It is poor policy to put off order
ing your cans until the last min
ute, when chances &te that the 
manufacturers cannot guarantee 
to supply the goods.

Acme Cans are Cood Cans
and give satisfaction.

- Order from ue to-day —

Acme Can Works
MONTREAL

f68
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CLASSIFIED LIST OF ADVERTISEMENTS.
Bmktng Powder.

Codvjlle-Georgeson, Ltd., 1 he, Winnipeg 
Gillett, E.W., Co., Toronto.
McLaren'». W. D., Montreal.

Biscuit», Confectionery, Gum, Etc-
Cowan Co., Toronto. r~
Kingery Mfg. Co., Cincinnati. 
McLauchlan, Sons & Co., Owen Sound. 
Mooney Biscuit & Candy Co., Stratford. 
Mott. John P., * Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y 
Webb, Harry, Co.. Toronto.

Brooms and Brushes.
Woods. Walter, & Co., Hamilton.

Canned Goods-
Balfour, Smye * Co., Hamilton. 
Canadian Canners, Hamilton.
Turner, James * Co., Hamilton, Ont.

Cash Sales Books.
Carter-Crume Co., Toronto.

Cheese Cabinets.
WalkerBin and Store Fixture Co., Berlin

Cisers, Tobaccos. Etc-
Amei'can Tobacco Co.. Montreal.
Cote, Joseph, Quebec, Que.
Empire Tobacco Co., Montreal 
McDougall D., h Co., Glasgow, Soot 
Payne, J. Bruce, Granby, Que.
Tuckett, Geo. E. à Son Co.. Hamilton 

Clutch Nails•
Warminton J. N. Montreal.

Cocoas and Chocolates 
Baker. Walter A Co., Dorchester. Mass. 
Benedict. K. L., A Co.. Montreal.
Cailler’s Chocolate, Montreal.
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, & Co., London, Eng 
Lowney, Walter M., Co., Boston, Mans. 
Mott, John P.. & Co.. Halifax, N.S. 
Nestles Chocolate, Montreal.

C amhuttuo Seal fa.
Computing Scale Co., Toronto.
Toledo Computing Scale Co. Hamilton. 

Concentrated Lye■
Gillett E. W.. Co., Toronto.

Condensed Milk and Cream- 
Borden’s—Wm. H. Dunn, Montreal. 
Truro Condensed Milk Co., Truro. N.S. 

Counter Check Books, Etc- 
Allison Coupon Co.. Indianapolis, Ind. 
Carter-Crume Co., Toronto.
Crain, Holla L., Co , Ottawa 

Crockery, Glassware and Pottery.
Go wans. Kent h Co.. Toronto

„ k, Wm., Montreal 
Dawson Commission Co., Toronto. 
Fearman, F. W., Co.. Hamilton 
M ac La ren Tm ne ri al Ohe»»— • . Toronto
Montreal Packing Co., Montreal.
Park, Blackwell Co., Toronto.
Power, B. H., Halifax. N.S.
Butherford, Marshall * Co., Toronto 
Ryan, Wm.. & Co.. Toronto.
Tanguay, Alf. T., A Co., Quebec. 

Delivery Waw on s 
Abbott, H. G., * Co., London, Ont. 

Financial institutions d* Insurance 
Bradstreet Co.

Fish
Atlantic Fish Co., Lunenburg, N.S 
Bickle, J. W., a Greening, Hamilton.

Abbott. H. G . A Co............................  63
Acme Can Works ...............................  63
Adam Geo J^Co................................. 2
Adamson. J. T., h <X>.......
Alexander Milling Co..........
Allison Coupon Co...............
American Tobacco Co
Ashley A Lightcap.. 
*• c Fish Co...

..........17
........  53

Atlantic Fish Co ............................... 49
Balfour. Smye A Co...............................15
Battle Creek Health Food Co.............  3S
Belleville Fruit and Vinegar Co........  48
Blue Ribbon Tea ................................ 3
Bradstreet» ........................................... 4
Braid, Wm., A Co...............................  61
Brown, Joseph A Sons . .....................47
Business System» Limited........... ......  56
Caillera Chocolate................................ 41
Campbell"», R.. Sons.................. .........
~ * » Paper Co................................. 4

a Sugar Refining Oo .................. 16
Lan Canner»................................ 5

Canadian Press Clipping Bureau.........
inside baea cover

Canadian Salt Oo.
> Manufacturing Oo. 
, Joseph..
‘ time Co__ .......
; C. A., A Co.....7]

10 
13 
3 

57 
42 
36

_    33
Cblbeok, Henry ..................................... 37
(Mes Manufacturing Co..........  ...........66
Computing St ale Co..         56
Confederation juife ..................... 17
Bonnors Bros..............................    su
Cote, Joseph ................................ .... fig
Cowan Oo....~........................................ 41
Cox. J. AG......................».................... 44
(Sain,RollsL,,..., ...*................"... fifi
Grown Mig.Co.......... ..........
Davenport, Percy P ............
Dhvldwn A H*y...........
Dawson Commission On 
Be Y barrondo, J. V., A Co.

‘ sUo
Doughlj^A.C., AOo.

SL,.,..
Co...........
P., A Oo..

Connors Bros., Black’s Harbor, N. B. 
Halifax Fish Co., Halifax.
James, F. T., Co., Toronto.
Loggie, W. S. A Co., Chatham, N.B. 
McWilliam A Everist. Toronto.
Millman. W. H . A Sons, Toronto. 
Smitn, T F. A Co.. Halifax, N.S 
Todd. J. H., A Son, Vancouver, B.C. 
Wee MacGreegor A Co , Toronto.

Flavoring Extracts.
Capstan Mfg. Co., Toronto.
Imperial Extract Co., Toronto.

Foreign Importers.
Colbeck, Henry, Newcastle-on-Tyne.Eng. 
Doughty, A. 0., A Co., London, Eng. 
Gregson, W. C., A Oo., Liverpool, Eng. 
Rapp, Herman, A Co., Liverpool Eng. 
Scott, David, A Oo., Liverpool, Eng. 
Vincentelli, P. A F., Antwerp.

Fruits—Dried, Green, and Nuts 
Belleville Fruit A Vinegar Cj., Belleville. 
Brown Bros. A Sons, Montreal. 
Chouillou. C. A. A Co., Montreal 
Davidson A Hay, Toronto.
Dawson Commission Co,, Toronto 
De Y Barrondo, J. V.. A Co., Bordeaux, 

France.
Fiukle A Ackerman. Belleville, Ont. 
Fisher, Frederick, A Sons. London,Eng. 
Gibb, W. A., A Co., Hamilton.
Gillard, W. H., A Co., Hamilton. Ont. 
Kinnear, Thoe., A Co., Toronto.
Lucas, Steele A Bristol, Hamilton 
Montreal Fruit Exchange, Montreal. 
McWilliam A Everist. Toronto.
Ozo. The, Company, Montreal.
Rattray, D., A Son, Montreal.
Robinson, O. E., Ingeraoll.
Smith, E. D., Winona, Ont.
Stringer, W. B., A Co., Toronto/
Tippet, A. P., A Oo., Montreal.
Turner, James, A Co., Hamilton.
Walker, Hugh, A Son, Guelph.
White A Co.. Toronto.

Gelatine
Cox. J. A G., Edinburgh. Scotland. 
Nicholson A Brock. Toronto.

Grain. Flours and Cereals, Seeds
Alexander Milling Co., Ltd Brandon 
Battle Creek Health Food Co., Battle 

Creek Mich.
Canadian Shredded Wheat Co., Niagara 

Falls Centre, Ont.
Greig, Robert, Co., Toronto.
Kirouac, Nap. G., A Co., Quebec.
Leitch Bros, Oak Lake, Man.
Mackay, J , Co., Ltd., Bowmaoville, Ont 
McIntosh, P., A Son. Toronto.
Nicholson A Bain, Winnipeg.
Nicholson A Brock. Toronto.
Peterboro’ Cereal Oo , Peterboro’, Ont. 
Tanguay. Alf. T., A Co., Quebec.
Western Canada Flour Mills Co..Toronto 
Woodstock Cereal Co., Woodstock, ont. 

Grocers— Wholesale- 
Balfour, Smye A Co., Hamilton 
Bourque, T. A , A Co., She brooke, Que. 
Chouillou. C. A., A Co., Montreal. 
Codville-Georgeson Oo., Winnipeg.
Colson,C. E. A Son, Montreal.
Davidson A Hay, Toronto.
F by. Blain Co., Toronto.
Kckardt, H. P., A Co., Toronto.
Gdlàrl, W. H., * Jj., Hamilton.

Kinnear, T.. A Co.. Toronto.
Lucas, Steele A Bristol. Hamilton 
Turner. James, A Co., Hamilton.
Wan on Bros. A Oo., Toronto

Grocers* Grinding and Packing 
Machinery.

Goles Mfg. Co., Philadelphia, Pa. 
Enterprise Mfg. Go., Philadelphia, Pa. 
Fisher, A. D., Oo., Toronto.
Sprague Canning Machinery Co., Chicago

Infants* Foods.
Keen, Robinson A Oo., London. Eng. 

Interior and Exterior Store Fitting, ■ 
Ma tell-Stewart Co , Ltd., Montreal. 
Walker Bin A Store Fixture Co., Berlin. 

Jams Jellies, Etc 
Batger’s—Rose A La flam me. Montreal. 
Good willie’s—Rose A Laflam me, Montreal 
Smith, E. D., Winona. Ont.
Southwell A Co.—Frank Magor A Co., 

Montreal.
VToton, Thoe.. A Oo.. Hamilton 
Wagstatfe Limited, Hamilton, Ont. 

Manufacturers* Agents, Brokers and 
Commission Merchants.
Adam, Geo., A Co., Winnipeg, Man. 
Adamson. J. T.. Montreal.
Ashley A Lightcap, Winnipeg.
Carman. Joseph, Winnipeg. Man.
Dawson Commission Co., Toro mo.
Dunn, Wm. H., Montreal and Toronto 
Gorham. J. W.. A Co.. Halifax N.S.
H -neyman, Hault.ain A Co., Regina. 
Hughes. A. J., Montreal.
Kyle A Hooper. Toronto.
Lam be. W. G. A., A Co., Toronto. 
MacLaren imperial Cheese Co., Toronto 
Millman, W. H., A Sons, Toronto.
Moone Jaw Fruit A Produce Co.. Moose 

Jaw.
Nicholson A Bain. Winnipeg.
Rutherford, Marshall A Co., Toronto. 
Ryan, Wm., Co., Toronto.
Scott, Bathgate, A Co.. Winnipeg. 
Taylor, W. A., Winnipeg.
Thomas J. P., Quebec.
Thompson, G. B., Winnipeg, Mau.
Tippet, A. P. A Co., Montreal.
Watson, Stuart, Winnipeg, Man.

Matches.
Improved Match Co., Montreal

Mince Meat
Armour Limited, Toronto.
Capstan Mfg. Oo., Toronto.
Clark, Wm., Montreal.
Fearman, F. W., Co., Montreal.
Lytle, T. A., Co., Toronto.
Nicholson A Brock, Toronto.
Wagstaffej, Limited, Hamilton.
Wethey J. H.. St. Oathariner.

Office Supplies-
Business system* Ltd.. Toronto.
Copeland-Chattereon Co., Toronto.
Crain, Rolla L , Co . Ottawa 
Ontario OifLe Specialties Go., Toronto. 
Universal Systems, Toronto.

Oils•
Quern City Oil Co., Toronto.

Oil Tanks.
Bowser, S. F., A Go., Toronto.

Pass Boohs, Etc-
Allison Coupon Oo . Indianapolis. Ind.

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Go.. Toronto.
Crown Mfg. Cj., Toronto.

INDEX TO ADVERTISERS.
Edwardebnrg Starch.outside front cover
Knrolro Tobacco Co.................... ....... 51
Epps. James. A Co..................................43
Estaürooks, T. H.....................................45
Kwroa. S. H.. a Sons.........................  14
Fearman. F. W., Co ........................ 34
Finkle A Ackerman ............................  47
Fisher. A. D.. Co....................................57
Galbraith, Wm., A Co..........................  17
Uiuo, W. A., Co................................... 48
Gillard, W. H., A Co........................... 16
Gillett, K. W., Co., Ltd......................  7
Gorham, J. W., A Co............................ 2
Go wans, Kent A Oo... ou‘side back cover
Gregson, W. C., A Co...................  37
orefg, Robt., A Oo....................  7
Guelph Soap Co..................................  16
Halifax Fish Co..................................... 49
Hillock, John, A Co.............................. 57
Holbrooks, Ltd.....................................
Honeyman, Haultaiu Co...................... 4
Hudou, Hebert A Co............................  45
Hughes. A. J......................................... 2
Improved Match Oo................................ 15
Internatioi al Stock Food Co.................15
James, F. T., Co..
Japan Teas..........
Jones A Swan....

50
11
2

43Kingery Ml 
Kingston “Gleaner”—inside back cover
Kinnear, Thoe., A Oo.............................11
Kirouac, Nap. G., A Oo.......................... 38
Kyle A Hooper...................................... 2

w. G. A.................................... 8
* ritch Bros .............................  38

1 Bros......................................  61
“ 8.. A Co. .....................  48

„ alter M.. A Co ...................41
Lucas, Steel A Bristol...............

outside back cover 
LyUe, T. A.. Oo........ ........................ 7
McDougall. D. A Co......... ......... ...... 53
MeGaw A Russell................................. 2
McIntosh, P., A Son............................. 88
McLaren’» Cooks’ Friend Baking 

Powder................. inside back cover

McLauchlan A Sons Oo......................... 33
M "William A Everist ..................... 46
Mackay, J., Co..................................... 38
MacLaren s Imperial Cheese Co........... 2
Magor, Frank............outside front cover
Manitoba Canning Co............................ 37
Marshall, James.....................................37
Mason A Hickey................................... 33
Methven, J.. Sons A Co.......................  3/
Millman. W. H., A Sons...................... 2
Mitchell. H. W.....................................  2
Montreal Packing Co..............................34
Mooney Biscuit and Candy Oo.............. 44
Moose Jaw Fruit and Produce Co — 2
Morse Bros..........................   60
Mott, John P.. AOo............................  41

National Liooric i Co...............................12
Nestle's Chocolate................................  43
Nicholson A Bain................................. 8
Nicholson A Bror ................................ 43

Oakey, John, A Sons... inside back c >ver
Oakville Basket Oo ............................  46
Ocean Mills........................................... 4
Ozo Co......................................................6

Park, Blackwell a ..............................34
Paterson, R., A Sons........................... 14
Patrick, W. G., A Oo............................  2
Payne, J. Bruce......................................52
Peterboro’ Cereal Co ...........................41
Power, B. H .......................................... 36
Purnell. Webb A Oo............................ 17

Rapp, Herman A Co................................37
Rattray, D.. A Sous.............................. 9
Reckitt a Blue.......................................  61
Robinson, O. E. A Co............................ 46
Rose A I j» damme .........................12, 63
Rowat AOo ......................  16
Royal Crown Limited.........................  14
Rutherford, Marshall A Co.................... 86
Ryan, W»., Co........................................ 31

“Salads* TfoaOo.................................... 7
Scott, Bathgate A Co........................... 4
Soott, David, A Oo...........................  37
Sells Commandai ................................ 67

Holbrook A Co., London, Rne 
Hud^n, Hebert A Cie. Montreal.
Lytle. T. A, Co., Toronto.
Paterson’»— Rose A Laflarome, M»—»r»l 
Sutton, G. F., Sons A Ooondon, Bn*

Polishes -Metal.
Oakey, John, A Sons, London. Eng. 

Polishes—Stove-
Nickel Plate Polish Co., Chicago.
James’ Dome, W. G. A. Lam he A Oo 

Toronto.
Morse Bros., Canton, Mss». 

Refrigerators.
Eureka Refrigerator Co., Toronto. 
Hillock, John, A Co., Ltd., Toronto.

Salt.
Canadian Salt Co., Windsor, Ont.
Gray, Young A Sparling, Wingham, Ont. 
Mason A Hickey, Winnipeg, Man. 
Toronto Salt Works. Toronto.
Verret, Stewart A Co., Montreal.

Soap.
Guelph Soap Oo., Guelph, O t.
Royal Crown Limited, Winnipeg, Man 
St. Croix Soap Mfg. Co., Hi.Stephen, N.B.

Soda—Baking.
Church A Dwight, Monti l.

Starch.
Edwardsburg Starch Co., Cardinal. Ou
st. Lawrence StarchCo.. Port Credit. 

Stock Food.
International Stock Food Co., Toronto 

Sugars, Svrups and Molasses. 
Canada Sugar Refining Co., Montreal. 
Dominion Molasses Co., Halifax, N.h. 
Edwardsburg Starch Oo., Cardinal, out. 
Lucas, Steele A Bristol. Hamilton. 
“Sugars’ Limited, Montreal.
Tippet. A. P. • A Co. Montreal 
Wallaceburg Sugar Co , Wallaeehurg. 

Teas, Coffees, and Spice»■
Balfour, Smye A Co , Hamilton.
Braid, Wm., A Oo., Vancouver, B.C 
Ceylon Tea Traders’ A*s’n.
Cod ville Georgaon Co., Winnipeg 
Crown Mfg Co., Toronto 
Ewing, S. H A Sons, Montreal.
Gillard, W. H., A Co., Hamilton.
Greig, Robt. Co., Toronto.
Japan Tea Traders’ Ass n.
Minto Bros., Toronto.
Paterson, R., A Sons, Glasgow, Scot. 
Salads Tea Oo., Tor-i and Montreal 
Symington. T, Edinburgh Scot.
Truro Condensed Milk Co., Truro, N.S. 
Turner, James, A Go., Hamilton.
Warren Bros., Toronto.
Wood, Thoe.. A Co.. Montreal.

Vinegar and Cider.
Belleville Ifruitand Vinegar Co.. Belleville 
Purnell, Webb A Co , Bristol, Eng.
White, Oottell A Co., London, 8.E.

Fairbank, N. K. Co., Montreal.
Gillett, E. W. Co., Toronto.

Woodenware.
Gumming Mfg. Co., Ltd. Pembroke, < >nl . 
Woods. Walter, a Un . Himilron.
United Factories Ltd , Toronto.

Wrahpmg Paper. Paper Bags.
Twine. Wood Dishes. Etc.

Canada Paper Co., Toronto.
>>east.

«VM • V W Oo., T lrnnto

Sherbrooke Cigar Co...............................54
Smith. E. D............................................ 48
Smith. T. F, A Co.................................  48
Sprague Canning Machinery Oo.........43
St Charles Condensirg Co................. 14
St. Croix Soap Co................................ 58
Stringer. W. B.,ACo................  47
"Sugars” Limited...............................  9
Sutton. G. F.. Sons A Oo...................... 4
Symington T., A Co.............................. 11

Taylor, W. V......................................... 3
Terminal Warehouse and Cartage Co. 60
Thompson. G. B ..............   2
Thome, Henry. AOo..............   42
Tippet, Arthur P„ A Oo......................  1
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niVbinally loyer In price then BROSfNER MONDES 
PURE SODA CRYSTALS, are in reality much dearer 
owing to the large quantity "of useless and injurious 
matter which they contain.

BRUNNER, MOND & CO„ LIMITED 
1 WINN*.HOLLAND, Agent.
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THE PEOP

mi*.are now buying thin 
UnRed States which tl 
to buy in Canada. Tl 
know what we can do.
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THE CANADIAN GROCER

Wc extend to all our 
customers and friends the 
heartiest good wishes for a 
Prosperous, Successful and 
Happy New Year.
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COWANS, KENT & CO
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“OM TRY SATISFIES” 

DO YOU 8ELL
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Makers of Cut Class.

IT 18 BETTER THAN EVER. 
TRY IT.

Decorators of Earthenware.
% " 'J v* ;v' ....

TORONTO
3 doz. In a case.

SOLD BY ALL JOBBERS.


