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For Years in the Lead

. -~ -

Still Leading
’il the unparalleled record of these two brands of staple condiment.

COLMAN’S MUSTARD
KEEN’S MUSTARD
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Double Superfine Quality—In square tins.

Any dealer stocking these brands will be
catering to the demands of the general
public.

MAGOR, SON & CO.

AGENTS FOR THE DOMINION OF CANADA

Toronto Office: RS £ SUPERFIN 403 St. Paul St. S MONTREAL
30 Church Strest Wy ———
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Mrs Jones Would Be Glad
To Know—

that the best cooks are using Crown Brand Corn Syrup in practically
every dish ‘where sweetening is needed. - Suggest to her that

== .2OWN BRAND CORN SYRUP

is not only for such. obvious thlngtn xlngetbread. glnger cakes and ginger cookies
but also that it is w‘hm prenrve-. putry. puddings and other desserts.
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THE CANADIAN GROCLR

_ MERCHANTS

Are Authorized to Refund Full Purchase
Money on Any of

Macl.aren’s
Imperial Products

Should They Fail to Give Entire Satisfaction

- QUALITY PROFIT

e

: Mac LARENS ol
VALUE IMPERIAL PRODUCTS | nw“|l'"

MacLaren’s Imperial Cheese MacLaren’s Imperial Peanut Butter
MacLaren’s Canada Cream Cheese MacLaren’s Imperial Prepared Mustard
MacLaren’s Pimento Cheese - MacLaren’s Imperial @elatine
MacLaren’s Imperial Olives Imperial Dessert Jolly Powder

Nothing Better

MANUFACTURED AND GUARANTEED PURE BY

Maclaren Imperial Cheese Co., Limited

MANUFACTURERS AND IMPORTERS GROCERS’ SPECIALTIES

Offices:—NEW YORK CHICAGO DETROIT MONTREAL TORONTO
Factories :—WOODSTOCK, ONT. WELLESLEY, ONT. . BANCROFT, MICH.

Ask your wholesale grocer—
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THE CANADIAN GROCER

A Marvel In Quality

COX’S
GELATINE

The secret of

successful merchan- p
dising to/day is service,
and a sué;gestion of what
can be done with the goods

you sell, their delicious-

ness and the ease with

w hich they can be

assimilated, will be

. 3
appreciatéd by the young {
house-wife. '
Cox’s Gelatine is a standard pro- L
1

duct of absolute purity with universal (;

fame. It has been the leader for over seventy

years, having never been duplicated.

It is peer of all jelly powders, has never disappointed and never will.

Your customers get what they expect and want, when you recommend

’
QUALITY NEVER C X 3 THE EVER READY

VARIES Gg/ﬂfzhg DESSERT

Made only by

J. & G. Cox, Limited
EDINBURGH

Arthur P. Tippet & Co.

AGENTS
Montreal, Toronto
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THE CANADIAN GROCER

FIRST YEAR
Started in business with new
store, new stock and bright
prospects.

SECOND YEAR
Doing a tair business, but not
quite as much as had been
expected.

r-_.-—f_‘g_'_‘_'_, b
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THIRD YEAR
Same store, good location, but
business hasn’t grown any.
Many customers not regular
buyers. __._. i o

FIFTH YEAR
Still at the old stand. Profits
really should net higher on
amount of business done.

TENTH YEAR
Can’t figure out why other
merchants make more money,
yet charge same or lower
prices than he does.

What Progress Have
Made in 10 Years?

Some merchants who started business same
year as you, have seen their business and profits grow
bigger and bigger month after month every year.
Others have done “fairly well,” making a bare liv-
ing. Still others have “progressed backwards.”

& Whick Class Do You o

- BRelong?

Have you ever stopped to figure up—to see if
you are gettinq ahead? Ywur yearly turn-over is how
much? Say $30,000. And you figure to net at least
10 per cent. proht That’s $3,000 a year.
years you have EARNE Detotal NET PROFITS of

$30,000.
What have you got to show for it? You
OUGHT to have a good part of that $30,000. Have S
you? And you ought to be doing a bigger business L s Brsae O
with larger profits now than ever before. Do you? business grow—needs bigger
5 e store. Customers like his

Whether You Succeed or Fail Depends

Entirely on Your Methods :

If you are not following the right meth-
ods vou’ll make no better progress this year
and NEXT year than you h.l\e in the past.
And your profits will still be in the future.

You can’t “get ahead” by following the
methods of unsuccessful merchants. No use &
% o MTT b % : THIRD YEAR
trying. You MUST do as successful mer e e T A .

chants do.

Successful Merchants Put a Receipt

in Every Parcel

And because National Cash Registers
provide the quickest and most accurate
method of issuing receipts with every trans-
action, most successful merchants use the
NATIONAL system. Why don’t you?
Don’t say you “can’t afford it.” The reason
you “can’t afford” a National Cash Register FIFTH YER

is because you haven’t got one.

Ask About the New “Get a Receipt
Plan,” and Write for Free Bocklets

National Cash
Register Co.

285 Yonge Street, - - Toronto

Canadisn Factory F. E. MUTTON,

at Torento Manager for Canada

Started in business with new
store, new stock and modern
equipment.

In 10

methods.

Gives a receipt with every purchase.
No losses.

Profits saved in five years enable pur-
chase of better location and erection of
own building.

TENTH YEAR

Business wellestabl:shed in new store. His methods
attract crowds. Earnings very large. Success
fairly won, through better service.

This d
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CANADIAN GROCER

BORDEN’S

. EVAPORATED

MILK
PEERLESS BRAND

Makes

Your

Customers

Satisfied

BORDEN'S CONDENSED MILK CO.
" Leaders of Quality " Established 1857

Sales Offices and Agencies:—

Mason ®@. Hickey, Winnipeg and Calgary
WILLIAM H. DUNN

Montreal, Toronto and Vancouver

mPyramid Fly Catche—

REGISTERED

Place your order now to insure early
delivery. Do not accept a substitute.

This device has taken so readily that we have been unable to fill

all the repeat orders at the end of the season---consequently we
have no old stock.

We will guarantee delivery in April or

lay---of stock manufactured this year---

' you place your order NOW.
\

235

Selling Represem;njives'
MASON & HICKEY, WINNIPEG and CALGARY
J. W. NUNN, VANCOUVER, B.C.
J. FRANCOIS TURCOTTE, QUEBEC

WM. H. DUNN, Scle Importer
MONTREAL, TORONTO AND VANCOUVER

._v‘m“mw‘




THE CANADIAN GROCER

The Reputation of Your Store

Depends on the accuracy, speed and carefulness of your delivery

system.

STAR EGG CARRIERS AND TRAYS
FOR SAFE EGG DELIVERY

This perfect egg delivery system stops all breakage and miscounts,

Saves time and money.

Ordinarily egg delivery is the cause of much delay and trouble.
STAR EGG CARRIERS and TRAYS please both the customers
and the delivery men because they are always rapid and accurate.

Write for our two interesting books “Safe Egg Delivery” and
“Advertisiing Suggestions.” They show how to make a fine
reputation better. Made in one and two dozen sizes.

jobbers or agents supplying other trays for use with Star Egg Carriers are contributory infringers of our patent
rights and swbject themselves to liability of prosecution under the Canadian patent laws.

Star Egg Carriers are licensed under Canadian Patent No 96566, to be used only with trays supplied by us. Manufacturers, l

STAR EGG CARRIER @& TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.

SANITARY CANS

FOR

“Winter Pack?”

Baked Beans, Soups,
Meats,Condensed Milk,
Evaporated Milk « .

Sanitary Gan Co., Ltd,

Niagara Falls, Ont.

-




THE CANADIAN GROCER

More Quality
More Quantity

HESE are strong selling points for this brand of
hand-picked, home-grown, scientifically
processed baked beans---prepared either Plain

or with Chili Sauce; thoroughly cooked without
destroying the form, thereby keeping the flavor rich
and even. The Sauces and Spices are chosen with
exceeding care as to flavor and purity,

For Less Money

3's Family

“Simcoe” Brand Baked Beans

sales continue to forge ahead, proving that consumers
realize more and more that Baked Beans are not only
cheaper than potatoes, but more valuable in food
properties for keeping the body healthy the year round.

They are supplied in 1's, 2's, 3's Family and 3's
Tall, a size for all requirements.

Supply this excellent line or your competitor will.

DOMINION CANNERS LIMITED
Hamilton Canada

$
'
'
"
3
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Don’t Depreciate
Your Store

in the eyes of your customers, by selling an in-
ferior grade of goods. No matter what your
customer asks for, from clothes-pins to caviare,
let it be a superior line.

= You must realize what effect this policy
will have in the long run. We are interested,
among other things, in supplying you with the
finest line of extracts.

More
Than
Ninety
Flavors

Than
Ninety
Flavors

Sell this line to your most discriminating customer
and the result will be one of two things. Eithershe will
know the goods and tell you she is ‘“so glad you have
them,’” or she will make their acquaintance and thank
you afterwards.

Like to test that statement? We'll send you a

Shirriffs
TRUE VANILLA

and you can test that and the statement at one and the
same time.

It’'s made of real Mexican vanilla beans, not from
any of the artificial bases which make most of the so-
called ‘“‘vanillas’’ offered you to-day. To most people
it is a new experience—tasting genuine extract of vanilla.

WE GIVE YOU A GOOD PROFIT ON
EACH SALE WITHOUT LOWERING
OUR STANDARD OF QUALITY.

IMPERIAL EXTRACT CO0., ToroNTO

THE CANADIAN GROCER

{
A MERCHANT ASKED
HIS CUSTOMERS

whether they would rather have a monthly state
ment or a statement in full after each purchas:
as given by

= CCASKFEy, ~
> e MCCASKEY, -

Writin Drudgery
9 9

More than 75 per cent. of his customers voted
in favor of The McCaskey System. This
merchant, Mr. O. Zimmerman, of Jamestown,
North Dakota, writes:

‘* Desiring to learn the wishes of my customersinregard
to a system to handle their credit accounts, I submitted to
them a choice between a monthly itemized statement and a
statement furnished with each purchase, the latter being the
principle of The McCaskey System, At the close ot the
experiment, I am glad to say that a large majority of my five
hundred customers expressed themselves in favor of The
McCaskey System, which entirely eliminates disputes and
improves our collections, enabling us to do a more careful
credit business.”

There are more than 70,000 McCaskey Sys
tems in use in the United States alone. When
will you join the army of McCaskey users ?

MAY WE SEND YOU INFORMATION
ABSOLUTELY FREE? A postal card w'll
bring it.

Dominion Register Co.

LIMIT D
Toronto, Cane ‘a

90-98 Ontario St.

England - Dominion Register Co., Ltd. - 519-521 C.mo
and Produce Exchange, Manchester.

Australia - New Zcaland.
Fhe McCaskey Register - Alliance, Ohio.

Branches:— Boston, New York City, Pittsburg, Chic .o
Minneapolis, San Francisco, Kansas 'Y,
Memphis, Atlanta, Washington.

THE LARGEST MANUFACTURERS OF CARBOM
COATED SALESBOOKS IN THE WORLD

PAT-A-

PEE
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THE CANADIAN GROCER

“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

21 Royal

Appointments

PEEK, FREA
BISCUITS

32 Prize
Medals

PAT-A-CAKE BILLIKEN GOLDEN PUFF
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TEXAS CRACKER

DIGESTIVE BOURBON

FULL LIST AND ILLUSTRATED ALBUM ON APPLICATION

-

3 AGENTS IN WESTERN CANADA :

The W. H. Malkin Co, Limited, Vancouver.
Ruttan & Chipman, Fort Garry Court, Winnipeg.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,

.LONDON, ENGLAND :
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THE CANADIAN GROCER

PINK’S RELISH

A carefully prepared sauce of pleasing flavor.

Only the finest ingredients are employed in making Pink’s Relish,
and in every stage of manufacture due care is taken to ensure its perfect

purity.

: 5 I u : A I honestly believe
You will find this a paying line to stock, for whenever it is once used, fixtures made exc

a steady demand is created.

Prices from our Sole Canadian Distributors.

The Manufacturers Agency Co.

Montreal, J. W- Windsor, 22 St. John Street. Halifax, N.S,, C. E. Creighton, Bedford Chambers.
St. Jobn, N. B., S. Cecil Irvine, 48 Princess Street. Boston, U. S. A., Gen. Sales Office, Board of Trade Bldg.

i |-
E. & T. PINK’ london, Eng_. TTT : “hixm

ted 1911

B u I LT o " M Ean er prize '1““"r.
’ a . L YOUNITS in the s
B . The easiest running, quickest - = 1
5 ) \ grinding and most attractive o .

mill for your store is the

ELGIN
National Coffee Mill

It is equipped with our newv
style force feed steel cuttin

grinders, which make for fas:
grinding and durability.

1ppa rel, shoes,

S I book of desig

Prompt shipments our specialty

Ask any of the following Jobbers for our Catalogue :

WINNIPEG—G. F. & J. Galt (and branches) The Codville Co. (and
branches); Foley Bros., Larson & Co. (and branches) MT‘ o

VANCOUVER—-The W. H. Malkin Co., Ltd.; Wm. Braid & Co. ¢ Of so"d
krlley. l)«)u'glu & Co., Lad

HAMILTON —Jas. Turner& Co.; Balfour, Smye & Co.; McPherson, Oa 1 weather(

Big Wheel Lemonade Powder L

LONDON —Gorman, Eckert & Co. 0: w

8T JOHN, N.B.—G. E. Barbour Co., Dearborn & Co. i axed)

ﬁﬁii[l?‘;{Alf':lAﬂ’lﬁh_C.mvbe“‘ Wilson & Smith & fl
e 2 LA L e Canadian Fairbanks Co. (and branches) {

Table ]elhes. Mustard Powder EDMONTON, ALTA.—The A. MacDonald Co.

etc., etc. MADE BY

H. W. Carter & Co., Ltd. Woodruff @ Edwards Cc.

BRISTOL, - . ENGLAND ELGIN, ILL., U.S.A. ol do.o the |
. ~ith you on

THE OSC
788 Fourth Ave /
‘




THE CANADIAN GROCER

ONKEN The latest word

INTERCHANGEABLE imn flxtures fOl'

WOOD wiINDOW FIXTURE ’
YOUNITS  "\ghinsh

windows

I honestly believe that my new patented set of interchangeable wood,window
fixtures made exclusively for the grocer's windows is without doubt the best
[ - thing that has ever been created.

|
1“

& I want every ambitious grocer who is keen after
more business through his show windows to see how
I made 25 beautiful window trims—trims that you
can duplicate at as low a cost as 5 cents each by
using my set of ‘“ONKEN Interchangeable Wood
Window Fixture YOUNITS.”’

e ‘,c.r' SIMPLE—STRONG—EFFECTIVE

s just a sample trim made with 68 YOUNITS of

e 1% in the set, leaving 57 that can be used Your window trims may be good, but then. nothing is
for other trims and individual fixtures. .

so good but that it can be improved. Window trimming
becomes so simple a matter when a set of ‘‘ONKEN In-
terchangeable YOUNITS"’ is used that the weekly change
of trims becomes a pleasure to be looked forward to,
)'\\IV:\I] llf a 1'1‘:1~wlt'\\ 1!rn<l_’o' to hc‘ ::h}mrrw’.

Let me send you free my booklet
“A Message From Hell”

9 We have this booklet put aside for you. It will give

Cop;‘h(ml vou all the information you may want regarding these
fer peis M, Mﬁ"‘jﬂl".“"!r’l;"‘;f_‘ iy 5 ¥ X In wonderful window fixtures. Also a P)"a'ltlftll book of de-

around the store. signs showing 25 prize-winning window trims made with
less than the total number of ‘“ONKEN Interchangeabls
YOUNITS’' in this set. This book is sent free witl

each set.

Price, Set No. 14 for the Grocer's Windows, $36.00 Net Cash
30days. Freight and dutyallowed to Winnipeg and to sll ports
of entry east of Winnipeg on the southern Canadian Border,

The price of this set is a great deal less than the
amount you will lay out for a lot of fixtures with per-
manent forms which will not meet all your requirements.

Copyright 1911 :
k only 68 nr\mu 125 in (ht‘”wl. NOTE.—Besides my Grocery set, I make another set for the
you 57 “ONKEN Inte ' . M is ¢ ind
% ot r},'r\n: nn«'ln :r:i?::‘ﬁ:,a’e General stove dealer. With this set you can make any kind of
fixtures, window-trims such as grocery, hardwa re, furnishings, haberda shery,
apparel, shoes, drugs and any other kind of merchandise handled by the gemerval stove. This set No. y, Price
I hook of designs showing 32 window-trims covering all lines goes free with tiis set,

This group represents about 1/3 of the set,

Made of solid

< Patented 1911
oa 1 Weathered .i:.c.lllhdl.

oz ‘-vaxed) : England and US.

fix

Py

-day for the booklet, “ A Message ,From Hell,” and let us get in § The OSCAR ONKEN CO

~ith you on the best business-bringing preposition thatis out to-day. 788 Fourth Ave, Cincinnati,O.,

S end me FREE

THE OSCAR ONKEN COMPANY / b el

788 Fourth AvQ‘ Established 31 Years Cincinnati, Ohio, U.S.A.

Rt i e e e

e g M TN ———— - —— .-

-




THE CANADIAN GROCER

“DOMOLCO”

The Housekeepers Prefer It

WHY?

Because it is put up in Cans, and thus does away with
the old-fashioned method of sending the “ Jug.”

The Children Cry for It

WHY? :

Because they want it and must have it on their Porridge
and Bread. Stock this popular Brand Molasses and

INCREASE YOUR TRADE

The Dominion Molasses Co.

LIMITED

Halifax, - - Nova Scotia

PA

'ACHF
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All the Packet
elc., shown in i

actually done

Send us Sampl
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THE CANADIAN GROCER

PACKETING MACHINERY

Of Every Description

'ACKETING
LABELLING
WRAPPING
BAG-MAKING

Etc., Etc.

All the Packets, Tins, Composite Boxes, Cartons,
elc., shown in this illustration are Specimens of work
actually done on the LOVELL Machines.

Send us Samples and let us suggest what we can do for you.

LOVELL’S BAG & PACKET MACHINERY L.
59 60 Gracechurch St.,, LONDON, ENG.

M.E

ELEVEN[GOLD MEDALS

FUSSELL’S CREAM

PURE, RICH, THICK EATING CREAM
(*GOLDEN BUTTERFLY" BRAND)

THE WHIPPING CREAM

In key openinf sterilized cans, to sell at
10, 15 and 25 cents.

Single Cream for Tea and Coffee

(** PURPLE BUTTERFLY" BRAND)

In key opening sterilized cans, to sell at
15 and 25 cents.

Preservative or Colouring Matter of any kind is used.
rranted to comply with the laws of this country. NO
“R OF PROSECUTION. ABSOLUTELY PURE.

ranteed fo keep good for 12 months unopened at all seasons

Sole Agents in Canada, from whom Samples
may be obtained:

Fairall Fisher, 22 St. John Street, MONTREAL
tander Marshall, 144 Water Street, VANCOUVER
lloway & Reld, 834 First Street, EDMONTON, Alta
smblin & Brereton, Ltd., Victoria Street, WINNIPEG
Laren Imperial Cheese Co., Ltd., TORONTO.

B. Colwell, 265 Barrington Street, HALIFAX, N.S.

RELIABLE

Have no hesitation

In stocking and recommending

“COW BRAND”

BAKING SODA

It is noted for its strength. purity and reliability, and
is a marked favorite with the cook.

See to your stocks. Order from your jobber

CHURCH and DWIGHT

Manufacturers LIMITED
MONTREAL

““'?;;.m'ﬂy{-cc'-n-‘-m- -y >
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THE CANADIAN GROCER

Is Mrs. Smith baking cakes this week?

If so, she will want some candied peel, but not the sort that turns hard and dry when baked.
that keeps its rich, juicy flavor after cooking—the kind made by

how—and they retain their flavor when cooked.
Mrs. Smith will thank you for recommending this good peel, it will make her cakes taste tw
Prices from

John Gray @ Co., Ltd,, of Glasgow, Scotland

John Gray's Candied and Drained Peels are cured thoroughly «our hundred years’ experience has taught us

Agent for Maritime Provinces, Quebec, Manitoba, Saskatchewan and Alberta: W. H. DUNN, 396 St. Paul St.,
Montreal; Toronto: LIND BROKERAGE CO., 73 Front Street East; Ottawa: E. M. LERNER & SONS,
York Street; British Columbia and Yukon: KIRKLAND & ROSE, 312 Water Street, Vancouver.

She wants the kind

ice as good.

11

©

ANTL-DUST
DEODORIZES
DISINFECTS

To the Intending Purc

There is no reason
why you should
spend more money
for a Mill than do
the thousands of
users of COLES
mills.

You are in a posi-
tion to choose a
Mill, not merely to
buy one.

You should know
the standard ot ser-
vice a Mill ought to
give,and you know

Introduce \ this to the housewife and she whether or not that

will always insist on having it This standard is meas-
ured by excessive

g Apopre

is the most effective up-to-the-minute price.
cleaner and disinfectant and not an It is this standard
of service wi'h ut

imitation. excessive price,

which is

It eradicates germs and microbes, leaving to-day
Y hould satisfying

a sweet fragrant smell. ou should use thoubanic
it in your store, Mr. Grocer—you will be of users of
our Mills

enthusiastic with the result.

Stock It. Sell It. Repeats Follow.
. Y | The Sapho Mig. Co., uumeo
: " MONTREAL Eby, Blain, Limited, Toronto:

& Co., Calgary, Alta.

COLES MFG. CO., Philadelphia, Pa.

AGENTS—Chase & Sanborn, Montreal: The Codville Co., Winnipeg
Ontario; Kelly, Douglas & Co.. Vancouver, B.C,: L. T. Mewburne

haser of a Coffes Mill

James Turner & Co., Hamilton

New PEAS witsminn

in Cooking Nets Fuy’

Patent)
You may have new peas
now, or at any time of
the year, if you buy
Farrow’s “Patent Net”

FARROW’S
‘Patent Net’ PEAS

are sweetest, most tender and delicious.

directed. 8 10 cent Net provides liberal portions for 8 1 eople.

tives and colouring matter /

The drandest 10 cent line the Old Country has evar sest

CANADIAN AGENTS:

are the finest early green peas, gathered at the beginning of the season when peas
Our process preserves ALL their natural

Peas and cook them as flavour. When cooked they are so delicious and tender that you cannot detect
them from fresh garden peas. They are very easily cooked and remarkatly cheap
Farrow's ** Patent Net"

Peas are English grown, absolutely pure, free from all preserva-

C. E.Choate

W. G. Patrick & Co,, 77 York Street, Toronto,
T. A. MacNab & Co., Cabot Bldgs., St. John's, Newfoundland.
W. A. Simonds, 89 Union Street, St, John, N.B,
Ruttan & Cha Fort Garry Court, Masn St,, Wiso: og.
I.Am.. 400 St. Paul St., Montreal, s
2

& Ce,, Pickford & Black's Whart,

STIMPSON
No. 75
Weighs

and
Computes
100 lbs.

RICE
WHI
FIGS
CANI
SEEL

DATI
MOL.

29-31 ¢}

b




THE CANADIAN GROCER

DO YOU KNOW

How Much of Your Profits
Your Weighing Costs ?

Overweight cannot be given on a Stimpson
Automatic Computing Scale.

Prices $25.00 Up.

Start the New Year Right!
BUY NOW!

STIMPSON SIXTEEN YEARS ON THE MARKET.
::;iii, EVERY SCALE GUARANTEED.
and Write for Information
Computes

100 lbs.

STIMPSON COMPUTING SCALE COMPANY
DETROIT, MICHIGAN

MONTREAL VANCOUVER
LOCAL AGENCIES , WOODSTOCK ST. JOHN
TORONTO WINNIPEG

B T

B ioant
e

RICE. Choice quality, in 100 1b. bags and s*, at 3)ic. per lb.

WHITE BEANS. Prime quality, in 2 bushel bags, at $2.25 per bushel.

Very choice quality, in Taps of about 33 lbs.,, 4 Taps to a ceron, at
+ FIGS’ y4c. per l(:) . . 1 "

CANNED PEAS. We have 500 C/s to offer at interesting priuces.
SEEDED RAISINS. In 3; and 1 Ib. packages. Very best quality.

If interested, ask for our quotation. .

T NN T ST o R W e

DA SRR 1 5

Hallowee and Sairs, in half boxes and boxes. We are overstocked
DATES. and will sell at small margin above cost.

MOLASSES. 1t hali bbls. and bbls.
GET OUR PRICES ON THE LINES MENTIONED

R. SIMPSON & COMPANY

WHOLESALE GROCERS
29-31 CHARLES STREET, HAMILTON, ONTARIO

= 8 .m;a
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Don’t Disappoint

Customers —

There is alreadv far greater
business than everin '(amp’
Coffee, and our advertising
will send still more enquir-
ies to vour shop. l.et vour
supplies of ‘Camp’ Coftfee
be equal to the big demand

GCAMP

COFFEE

R. Paterson & Soms, Ltd., Glasgow,
g

ADIAN GROCER
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NELSON'S

powslered

GELATINE

is a perfectly pure Gelatine
in powder form, recady tor
timmediate use without
soaking.

C. NELSON, DALE & 0., LTD.,
_ WABWICK ENGLAND.
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WHY

are the best of grocers handling L'ETOILE

MACARONI?
00
do grocers make big profits from L'ETOILE

GOODS?
WHY

are grocers in general beginning to make displays
of ALIMENTARY PRAONDIJCTS ?

BECAUSE

L’'Etoile Macaroni is PERFECTION.

BECAUSE

L’'Etoile is Canadian made, but just as good
as the imported—and there is no CUSTOMS
DUTY.

BECAUSE

The housewife appreciates gopod MACARONI,
VERMICELLI and SPAGHETTI once she
gets it, and always ORDERS MORE.

ARE YOU WELL STOCKED?

Gie Francaise des Pates Alimentaires

MONTREAL

Qur n
made
greatl
is nov
orders

DRESS

If yo
carry

The
demar

THE HOR
WIND.

“EUREKA”

and Sanitary

@ Thereare @7
Refrigerators
in use in
Canada by

Butchers,
Grocers,
Creameries,
Hotels, Res-
taurants,
Hospitals,
Public Insti-
tutions, etc.,
than all other
patented

Refriverators

@ comhin.d. @

The above is the stronge
guarantee of an article
superior merits,

WRITE FOR
CATALOGUE AND
PRICES.

54 NOBLE STREE
TORONTO

Eureka Retrlgeratnr Go., Ltd.

Momreal Representative
JAMES MTLED - Telephone St. Louis 30

Distributing Agents, WALTER WOODS & CO., Winnipe

Agents at Fort William, Hamilton, Calgary, Moosejaw, Saskatoon

Canada’s Scientific

REFRIGERATOR

HORSE-RA|
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THE CANADIAN GROCER

§

| ROYAL SALAD

DRESSING

Our new Canadian factory,
made necessary by our
greatly increased business,
is now in shape to handle
orders of ROYAL SALAD
DRESSING promptly.

If your jobber does not
carry it write to us direct.

The most particular people
demand “Royal.”

MADE ONLY BY

THE HORTON - CATO MF6. CO.

The Right Season

Take no substitute
Reliable Quality Packed in Finest French Olive Oil

= -

ORDER TO-DAY FROM YOUR
WHOLESALER OR WRITETO

MONTREAL J. W. Windsor LONDON, ONT..-
QUEBEC—Albert Dunn Qo0 L. Glllesple
HALIFAX A. B. Mitchell WINNIPEG---W. H. Escott Co.

ST.JOHN.N B -.. CALGARY---H. Donkin & Co
W. S, Clawson & Co

EDMONTON---
W|"080R| - CA"AOA ;i;ol::gr“ oS Dominion Brokerage Co.
A.E Richards & Co. NCOUVER---H.Donkin & Co.

-

HORSE-RADISH HEALTHFUL
" DELICIOUS

IN BOTTLES

Here's a line that has a large sale in the
vinter season. There is nothing that
ives better flavor to meats etc., and it is
n economical relish for the family table.

Sterling Brand Horse-radish is com-
ounded with the utmost care and re-
iins to a remarkable degree the natural
avor of the fresh root.

¢t our prices—--you will see the value
{ being interested.

The T. A. Lytle Co.
LIMITED

terling Road, Toronto, Canada

A great change has
come over the public
in the course of the past
few years and con-
densed milk 1s a
recognized household
article.

Grocers who are up-to-date should tone up their
stocks with the Malcolm lines, which are both new

and good: /
St. George Evaporated Milk, 4 doz. in case, - SQ
Princess Condensed Milk, 4 doz. in case, - - $3.90
Banner Condensed Milk, 4 doz in case, . -S40

Our lines will bring you new customers and quick
returns. :

Order from your wholesaler or direct from the
factory. Delivered in S5-case lots to any point in
Ontario or East 10 Halifax.

N

J. Malcolm & Son, St. George, Ont.

Condensed Milk
Growing Popular

-y
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Every Live Grocer

SHOULD KNOW ABOUT
C ‘““Walker Bin”’ Fixtures
They represent the maximum effici-
ency in grocery equipment---the most
, complete system for easy and economical
! handling of a grocery stock, either large
or small.
: : They insure minimum of waste,
& shrinkage, labor and expense, which
b means larger profits.
The attractive display makes cus-
tomers feel “more like buying and buy-
ing more.”

should know the quality of every article he sells;
thus satisfying the buyer and increasing his own

selling ability.

RIDEAU HALL COFFEE

nas the distinction of being perfectly blended and
roasted, which has given it an enviable reputation
among coffee experts. It is a fast-selling stock,
and each sale means a satisfied customer and a step
forward for both clerk and employer.

Gorman, Eckert & Co.

LIMITED
WINNIPEG, Man.

Write for Illustrated Catalogue !

‘* MODERN GROCERY FIXTURES"
and let us give you an estimate.

| Walker Bin & Storl; Fixture Co.

LIMITED

AEPRESENTATIVES:—
Heaitoba: Watsen & Truesdale, Wisaiped, Hoa. - .
Mol W' 8 Sileecs, 305t Nickonesieei _Derlin, Ontario
Vaocouver, B, C.: W. W, Barke & Co., 334 Cordeva St. W,

LONDON, Ont.

‘o

QUAUTY and Quality alone will hold business — .

That's why we hold OUR business with OUR customers—we handle the quality goods that YOU
need to hold YOUR customers. Everything you want we have and we are the direct representatives o!
a constantly increasing number of manufacturers of the high-class goods that go to build up a high-class
trade—/s any other trade worth while > This is an age of progress and the people who cannot get quality
from you in their purchases will go elsewhere for it. You CANNOT afford to lose their custom.

We have the connection and the facilities for supplying your every order, large or small. That
NEXT order of yours is the FIRST one we want from you!

RICHARDS @ BROWN, - WINNIPEG

Wholesale Grocers and Commission Merchants.

SYMINGTON'S COFFEE ESSENCE / -

will satisfy your most discriminating customers. It is prepared from the ( : ﬁ\' =
choicest Coffee, and is the only Coffee Essence thatAXetains the flavor and é g
fragrance of the Coffee Bean. Its economy and hapdiness make it in- C‘f

dispensable to every housewife. ; A\ /L 3 ‘

Thos. Symington & Co., Edinburgh and London

AGENTS ‘— Ontario—Messrs. W. B. Bayley & Co., Toronto. uebec—Messrs. F. L.
‘Benedict & Co., Montreal. Vancouver and Winnipeg—Messrs. Shallcross, Macaulay & Co.

{EDINBUFx |




THE CANADIAN GROCER

—CLARK’S

Pure Foods Sell

because of their

Unequalled Purity

#= D All Meats, Beans, Fruits and Spices 3
are bought in the open markets,
Enabling Us to Carefully Select

Clark’s :

Boston Baked Pork and Beans
Cooked Corned Beef

Potted and Devilled Meats
Sliced Smoked Beef

Ox Tongues and Lunch Tongues-
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All universally in Demand.
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W. Clark, - Montreal

Manufacturer of the celebrated

MINCEMEAT in the NEW STYLE CAN.




THE CANADIAN GROCER

“Japan Teas

FURUYA & NISHIMURA

The granula

- The St. L

5\ I

On all or
will allc

: “FOR PROFIT SAKE" booked f
EVERYTHING WILL SUIT YOU BETTER

CEN I ‘ S{ “For Old Acquaintance Sake"
is all right sometimes

BUT NOT IN BUSINESS

' about a successful Write
grocery store points w H I T E s w A " LY E ;
. to reliability of goods or

handled. Reliabilityis ; Ovetations

a prominent quality of ’
CENTURY SALT, =— Shows you a profit of 560

giving a delightful and gives your customers

; sa\_rour to all foods and / \ much mats B their ;\Xi\‘xnj ‘:]
dairy products. / ‘ to good
: | T money than other brands, your cust
}' Is the purest and , selling th
fcontains the least ‘ / di
moisture. T b WOI‘
GUARANTEED ABSOLUTELY PURE i
| S the dead!
il T me : Sold from Ocean to Ocean R T
THE DOMINION SALT C° umme ributors:—BR
SARNIA ONTARIO i ON MERIT + MANTTOB]
- | PROVINGFS. I
“KING OSCAR” SARDINES Ehikos
(|

‘ THE QUALITY BRAND

Will surely by their flavor and purity obtain and hold for you the best of the
family trade. This brand is very attractively gotten up and the contents are
guaranteed solely selected autumn-caught fish. . Will be found to be uniformly
sweet, tasty, wholesome and well packed. A real good line for profit.

Ask “Y:our Wholesaler.

JOHN W. BICKLE & GREENING - Hamilton, Ont.

(J. A. Henderson) Canadian Agents
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THE CANADIAN GROCER

ALW AYS the same High Standard of Purity combined with Quality
- you will find maintained in

fz

Sugar

The granulated produced only from British West India Raws. Manufactured in Fine,
Medium or Coarse Grains.

The St. Lawrence Sugar Refining Co., Limited, Montreal, Quebec
0 » 0 | |
5\ Discount 5\ | me Lonery
R I e T SYRUP

booked for delivery up to June 1st.

Write Write
for |
Quotations " Quotations

Lonely because it is in a class by itself. No
matter what happens you must sell only the
best goods if you are to meet with unqualified
success.

“PRIDE OF CANADA "
MAPLE SYRUP

is certainly high class—has never been adul-

Now is the time to prepare for the campaign
against the household pest—the fly—a menace
to good health, and disease carrier. Help meet
your customers’' demands for a sure killer, by
selling them

Wonder Fly Killer

which will last the entire season and do its work
effectively ; It spells death to the fly that sips of
the deadly poison. Now is the time to prepare.

terated, never will. Don’t you think that you
would find it to your advantage to give it
a trial?

The Maple Tree Producers Assoc.

LIMITED

Dominion Agent: JOseph R. Wilson, 2% 5ue e

tributors :—BRITISH COLUMBIA, McLeod & Clarkson, Vancou-

B C.: ALBERTA, K & A. Cameron, 204 2nd St. W., Calgary.

*.i MANITOBA and SASK., W. H. Escott. 137 Bannatyne Ave E.,

N nnipeg. Man.; ONTARIO, Jas. Turner & Co,, Hamilton; QUEBEC,

A Francis Turcott, Room 16. Morin Block. Quebec, Que.: EASTERN
PROVINCFS, H. B. McLaughlin. Truro, N.S.

!

THE SIGN OF PURITY

I}ALFOUD, SMYE & CO., oz HAMILTON

'PHONES 3595, 3596, 3597 3598, 748, 462
19

MONTREAL

OUR ANNUAL TEA SALE

Special values and big bargains for our trade this year.
Our Teas were bought before advance in price. Do not buy
until you see our travellers’ samples, or if they do not
call upon you we would be glad to send you samples and
quotations on application.

“PRIDE OF
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—WESTERN PROVINCES

THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manutacturers and merchants cannot expect to develop, maintain
and get the best outof the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencics

-

MONTREAL

THE

W.H. ESCOTT CO.

Wholesale
Grocery Brokers
9 A venue - WINNIPEG
COVERING

Manitoba and Saskatchewan
CORRESPONDENCE SOLICITED

WATSON & TRUESDALE

Wholesale Commission Brokers and.
Manufacturers’ Agents. ,

WINNIPEG, » MAN.
Domestic and Foreign Agencies SBolicited.

DISTRIBUTORS, LIMITED

P. O. Drawer 99
EDMONTON, ALBERTA

Manufacturers’ Agents, Commission Mer-
chants, Warehousemen.
Track connection with all Rallroads.

TORONTO
N

Wire us when
wanting a car of
Evaporated Apples.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Magufacturers’ Agent
Canadian, British and Foreign Agenoies Bolicited.
220 Chambers of C

P.0. Box 1812| 77 York Street,

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

Toronto

WINNIPEG
THE J. J. TOMLINSON CO.

WHOLESALE GROCERY BROKERS
Office and Track Warehouse, - 92 Alexander St. E.

foreign lines.

Correspondence solicited on domestic and | g iablished 1885

W. G. A. LAMBE & CO.
TORONTO
Grocery Brokers and Agents.

FRANHK H. WILEY
MANUFACTURERS’ AGENT
and
IMPORTER

MacLaren Imm Cheese Co.

AGENCY DEPARTMENT

Agents for Grocers’ Specialties and Whol
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

757 Henry Ave., WINNIPEG.
WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchahants, Customs
Brokers and Manufacturers’ Agents. Cars Dis-
tributed, Warehoused and Forwarded. Warehouse
on Transfer Track. Business solicited. Our posi-

tion is your opportunity.
SASKATOON, - WESTERN CANADA

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT
Trade Established 12 Years.

Domestic and Foreign Agencies Solicited

On spo’t, all kinds nuts, in
shell and®shelled, at right
prices.

LIND BROKERAGE CO.

73 Front St. East TORONTO

LONDON
THE MARSHALL
BROKERAGE COMPANY
67 Dundas St., LONDON, ONT.

Wholesale Grocery Brokers. Fullyequip-
ped to act as agents for British, American

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order,

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

Montreal
BOND 13

27 St. Sacrament Street,
TEL. MAIN 778

—— MARITIME PROVINCES —

J. W. GORHAM & CO.
Manufacturers’ Agents and Grocery
Brokers
HALIFAX NOVA SCOTIA

We are open for a few high class specialty
lines

H. R. SILVER, LTD.

MANUFACTURERS' AGENTS
AND GROCERY BROKERS

HALIFAX - NOVA SCOTIA

First-class frost-proof storage facilities.
Correspondence solicited on Domestie and
Foreign lines.

J. A. TILTON
WHOLESALE GROCERY BROKER
ST. JOHN, N.B

Correspondence solicited with Houses
looking for first-class grocery connections,

W. S. CLAWSON & CO.

Manufacturers’ Agents and Grocery
Brokers.
Warshousemen

ST. JOHN, - - - N.B.

Open for a fow more tirst-class linecs.

——NEWFOUNDLAND— —
T. A. MACNAB & CO.

ST. JOHN'S, NEWFOUNDLAMD
'ACTURERS’' AGENTS -
and COMMISSION MERCHA TS
Im; and and oarefl . st~
mdonm' mdno-mmmmn and o clgn
Cable add : "Macnab " Bt. John
Codes: A,B,0, 5th edition, and private.

——BRITISH COLUMBIA — —
McLEOD & CLARKSON

Manulaeturers' Agentsand Wholesale Commi«:ion
Ageats

852-6 CAMBIE ST., VANCOUVER, B.(

Can give strict attention to a few first-glass Gro-

and Canadian grocery lines. WRITE US.

cery Agencies, Highest References.

20
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NUFACTURERS'AGENTS AND
BROKERS' DIRECTORY

(Continued.)

LONDON, ENG.—
' .m Manufacturers and Confec-

tioners’ Sundriesmen.
cialty :—Fruit Pulps of all Kinds.
Correspondence Invited.

F. KESSELL & CO.
~ay Approach, London Bridge, London,Eng.

OTTAWA

L. H. MAJOR and

J. SOUBLIERE, Limited

Wholesale Brokers and
Manufacturers’ Agents

(avadian, British and Foreign Agencies Selicited
Sussex Street, Ottawa, Canada

THE PEOPLE-OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. A small
advertisement in the

KINGSTON
“GLEANER”

Better

might bring inquiries.
write for rates to

I.C. STEWART, Halifax

,SUCHARD’S COCOA

'is is the season to push SUCHARD'S

JCOA. From now on Cocoa will be in

mand daily. It pays to sell the best. We

rantee Suchard’s Cocoa against all othe:

«+s. Delicious in flavor. Prices just right.

ANK L. BENEDICT & CO., Montreal
Agents

“gmen-

. E. Robinson & Co.

facturers and Buyers of Dried
Evaporated and Canned

Apples
soll, B -

ESTABLISHED 1886

Ontarlo

e will never be buried
the unknown dead---
ADVERTISE. There’s

the whole thing in a nutshell
~-we ADVERTISE ; and

-fore, we CAN'T be

ust anown,”

THE CANADIAN GROCER

B e
WHITE DOVE

Cocoanut

The cocoanut which can be
depended on — tresh, pure
and wholesome, and a great
favorite with the first-class
cook. The grocery store to
carry the best grade must
stock this brand.

It’s a sure winner and a good
profit bringer,

W. P. Downey
MONTREAL, QUE.

The BROWN is the
Perfect Bag Holder

Size required can be seen
ata glance

Handy, saves time snd
therefore money.

For sale by jobbers every-
where. Ask your jobber
or write

l The Brown Manufacturing Co.

CRESTON - IOWA, U.S.A.

WRITE TO

10 Gartield Chambers. Belfast, Ireland,
for Sample Copy of the

Irish Grocer, Drug, Provision
and General Trades’ Journal

if you are interested in Irish Trade.

_ | CcLAY PIPES F\

The best in the world are made by

McDOUGALLS

Insist upon this make

D. McDOUGALL & CO., LTD., $:sitias

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipmenta.
Write us for prices. Phene order atour
expense.

— TORONTO SALT WORKS

Package of Cus-

A FREE

tard Powder

WITH

CLUB JELLY

The very high quali-

ty of this line and the

delicious custard pow-
der free, make it most

popular. You want the

popular line, eh? Then

write for prices.
quete

We
right and the

goods are right.

S. H.Ewing & Sons

Montreal -

CLUB JELLY IS
GOOD JELLY

Toronto

TORONTO. ONT GFO_J.CLIFF. Manager

21

Nature has solved the

problem of distribution.

It

uses a multitude of

agents to effeci the distri-
bution of its products.

Nature does not expect

every seed to fall upon fal-
low ground and to take

root.

But, it achieves a

profitable percentage upon
its distribution. This is all
that an advertiser has to
do to reap a profitable
harvest on his outlay.
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Mr. Grocer—

Do You Realize Just
What Heinz Advertis-
ing Is Doing For You?

EVER before did our

advertising plans mean
as much to the good grocers
of this country as they do
this year.

We are educating the gen-
eral public to a higher apprecia-
tion of the family grocer, We
are making it plain that when
you offer Heinz 57 Varieties
Pure Food Products and other
lines of similar high quality to
your customers, you do it to
give them more value for their
money.

We are bearing down upon
seasonable products, too—
actual selling talk that sends
buyers to your store convinced
and ready to purchase.

The way totake full advan-
tage of this effort, Mr. Grocer,
is to carry a good line of Heinz
goods and keep in touch with
the real spirit of the Heinz in-
stitution.

That’s quality business; and
it pays in the long run.

H. J. HEINZ COMPANY 57 Varieties

THE CANADIAN

22

GROCER

| Nowadays Home Man-
agement is a Science

J * All-Metal " @

MEAKINS’
SANITARY
WASHBOARDS

have no joints or wooden parts
to catch and hold the dirt or
germs, which means it is sanitary.

Meakins’ Sanitary Washboards
are built upon scientific principles.
They are made in one piece, will
not rust or corrode, have no nails
to come loose or rough edges of
zinc to cut hands.

Meakins’ Sanitary Washboards
command a steady sale, which
will pay yYou well to stock.

Ask us for Particulars
and Prices

Meakins & Sons

Hamilton, Ont.

CHI

HIS
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CHIVERS

English
Fruits
in Syrup

Specially selected Home Grown

GROCER

Highest
Awards

GRAND PRIX

Brussels
International
Exhibition, 1910

Fruit, canned under ideal con-
ditions within a few hours of
being gathered.

The STANDARD
(London) says :

“ThankstoMessrs.Chivers

FRESHNESS

GRAND PRIX

Turin

CLEANLINESS

International
Exhibition, 1911

: PURITY

GRAND PRIX

Festival of Empire,
London, 1911

we'may now look for sum-
mer fruits all the year
round. Straight from the
orchard, it would be diffi-
cult to tell the difference
between these and freshly
stewed fruits.

CHIVERS & SONS, LTD.

FRUIT GROWERS
'HISTON, CAMBRIDGE, ENGLAND

For Samples and Quotations apply to the Agents :

THE W. H. MALKIN CO, LTD.

57 Water St.,, VANCOUVER, B.C.
(British Columbia and Alberta)

THE FRANK L. BENEDICT CO.

144 Craig St. West, MONTREAL
(Canada and Newfoundland)

Cambridge
Soups

Prepared from carefully picked vege-
tables, grown on Chivers & Sons’
own farms.
sufficient powder to make a quart of
delicious and nourishing Soup.

TOMATO
HARICOT
ONION °

23
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ONTARIO SALT

; 11 L)
has made a permanent place for itself in every
locality. The housewife wants this salt, no other

is good enough. This is the salt you should sell.

For prices, etc., address 3 C L E A N E R

The Ontario People’s Salt & Soda Co., Limited
KINCARDINE, ONTARIO —:ﬁ A NEW DlscOVERY

of great value to the housewife.
CLEANING is its function. Cleans
all kinds of stains from the finest
fabrics to carpets, clothes, felt goods,
canvas shoes.

AN UNEQUALLED HAND CLEANER

Removes the most ingrained stain, leaving
I EA | EAD the hands soft and clean.

(Best Incorrodible) You Want This Wonderful Cleaner.
Try It Yourself At Our Expense.

Buy “PRIDE OF THE ISLAND" Brand Mail This Coupon

as extensively used for years past by most of the leading
packers of Teain Canada. Send me sample tin of your Cleaner at your expense.

ISLAND LEAD MILLS, LIMITED

Tel. Address: 'Laminated,” London. LIMEHOUSE,
A.B.C Codes used 4th and Sth Editions LONDON, E., ENG. Address
Canadian Agents HUGH LAMBE & CO, TORONTO

J. HUNTER WHITE, ST. JOHN, N.B WAITE & FULLER, 143 McGill St., Montreal

CECIL T. GORDON, MONTREAL

Name

N
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ASSURANCE AND

Star Brand . . COMPANY | WARINE

Cotton Clothes Lines HEAD OFFICH] TORONTO, ONT.
s
AND Assets over - - - - $ 3,000,000.00

Losses Paid Since Organization

COttOﬂ TWine of the Company, over - - 54,000,00000

Cotton Lines are as cheap as Sisal or Manila and much better

HON. GEO. A. COX, President
For Sale by All Wholesale Dealers W. R. BROCK, Vice-President

SEE THAT YOU GET THEM W. B. MEIKLE, General Manager
C. C. FOSTER, Secsetary

HOTEL DIRECTORY

British America Assurance Company

HALIFAX HOTEL A.D. 1833
HALIFAX, N.S. FIRE & MARINE

Head Office, Toronto
THE GRAND UNION BOARD OF DIRECTORS

The most popular hotel in Hon. Geo A. Cox, President W. R. Brock, Vice-President
I : Robert Bickerdike, M.P., W. B. Melkle, E. W Cox, Geo. A. Morrow
OTTAWA, ONTARIO. James K. Paisley, Prop. D. B. Hanna, Augustus Myers, John Hoskin, K.C.,LL.D.
Fraderic Nicholls, Alex. Laird, James Kerr Osborne, Z. A. Lash, K.C,
ACCO N . Sir Henry M. Pellatt, E. R. Wood.
U TAN TS o W. B. Melkie, Qeneral Manager; P. H. 8/mes, Secretary

CAPITAL - - - - - $1,400,000.00
Assignees, Chartered Accountants, Estate and ASSETS - . . . . . . . 216278385
Jenklns & Ham Fire Insurance Agents, 154 Toronto St., Toronte, LOSSES PAID SINCE ORGANIZATION 29.833,820.96
52 Canada Life Building, Montreal.
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=CABINET

MAPLE
SYRUP

OU CAN HAVE IT FOR LESS

The large and frequent orders which reached us last season for CABINET
proved beyond the shadow of a doubt that it had been a great “take” both with the
retailer and consumer.

Reports from travellers and jobbers indicate that this syrupy syrup that IS
Maple will be the big seller this year again. We have therefore decided that NOW
is a favorable time to make a

BIG EXPERIMENT

We are reducing our prices and allowing you an even fairer profit as proof of
the value we place on your co-operation and furthermore to meet competition. We
are determined to place our goods with you at such a price that you can not only
increase your trade, but also maintain your reputation.

CABINET The Real Sap Flavor CABINET

Maple Syru Maple Syru
p(compound) p Always gompound»y p

When you sell CABINET you are selling something which is guaranteed to satisfy
and you should not hesitate for one moment to either order from your jobber or write
us direct for price list and further particulars.

RAMSAYS LIMITED

330 Nicolet St. Montreal
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THE CANADIAN GROCER

Notwithstanding Reports to
the Contrary

§ Perrin’s Biscuits

and

Candies

Are Still Being Supplied to
the Trade.

D. S. Perrin & Company, Ltd.

London, Canada

26




THE CANADIAN GROCER

YWanstaffe's
Fine O English

Pure Seville Orange Marmalade, Jelly Shred Marmalade, Fig and Lemon
Marmalade, Ginger Marmalade, Pineapple Marmalade — the best
sellers—Now ready for delivery.

Our products of pure fruit are processed in the most modern and! cleanly, pre-
serving plant in Canada. "Cleanliness” is our moto throughout the making.

S e !

Wagstaife's Jams, Jellies, Marmalades, etc., are prepared in COPPER kettles, boiled
in SILVER pans, and packed in GOLD lined pails. Are guaranteed absolutely
free from preservatives, glucose or coloring matter. Display these reliable pro-
ducts, they sell with little effort. The public know the quality.

BOOK

VOUR

ORDERS QUICKLY

W agstaffe Limited

/.r PURE FRUIT PRESERVERS
Hamilton - - - Canada
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THE CAN

Pork and Beans

Kitchener Brand

-

Everything that careful selection, sanitary handling and expert packing can do
to make a canned article as perfect as possible has been embodied in the well-known

Kitchener Brand Pork and Beans

By our process of cooking, combined with just the right amount of flavoring
ingredients, KITCHENER BRAND compares favorably with home baked.

5c¢. and 10c. sizes.

The delicious flavor and the convenience of size, 5c. and 10c., make it a line
that can be handled profitably by the grocer who serves a family trade.

Ask for Quotatlons

OSHAWA CANNIN G CO., LIMITED

OSHAWA ONTARIO

-

CANNERS :

We invite you to witness the operation of a
MODEL F “PEERLESS” HUSKER
at Rochester Canners’ Convention. Shown husk-
ing green corn. Get our 1912 booklet.

Yours respectfully,

PEERLESS HUSKER CO.

Buffalo, N.Y.

-
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The Last Word

time to time.

and note how your customers stay by you.
Highest quality plus uniformity does it.

MONTREAL
THE IMPORTERS

in coffees is—UNIFORMITY. The dealer does not hold
his trade long who sells coffee that varies in quality from

Try Chase & Sanborn’s High Grades for a few weeks

CHASE @& SANBORN

VU NSWE ’Tl NI 3]
- 4

ITS FAULTLESS

Every test of climate: and temp-
erature is alike in result when
our St. Charles Brand Evaporated

Milk is concerned. It is the best
for every use.

A sure favorite with your trade.

Stop and Consider

what it means to have lines
which will make customers!
Stock

ROWAT’S
PICKLES

AND

PATERSON’S SAUCE

and you will materially
strengthen your hold on
your trade.

ST. CHARLES CONDENSING CO o aiaine B
. . Snowdon & Ebbitt, 325 Coristine Building. Montreal, Quebec,

INGERSOLL, ONTARIO, CANADA

Vancouver, B C.

i —

Ontario, Manitoba and the Northwest; F. K. Warren, Halifax,
N S.; F H. Tippet & Co., St. John, N.B.; C. E. Jarvis & Co..

29
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PUT YOUR HAND ON A PAYING PROPOSITION

as is offered in the quick selling L. & B.
JAMS and JELLIES. They have won a
name for themselves because these products
contain only pure fruits, absolutely f{ree
from chemical preservatives. >

They please the customer and leave a
good margin of profit.

LINDNER & BENNER, Toronto

Westarn Agents---Laing Bros., Wholesale Grocers, Winnipeg

== HOW IS YOUR STOCK OF =——

MAPLE SYRUP?

We have an especially attractive proposition on our

““ANCHOR” Brand .

All sizes---Quart Bottles---Pint, Quart, Half Gallon and Five Gallon\’l‘ins.

For every

To dispens
i and e

To secure
busine

—

To serve y

of Cey

< e e ——

TORONT(

Abbott, Grant & C
Adamson & Lo, J.
Allison (‘oupon Co
Aylmer Condensed

\

Write us or see our travellers

Borril, Ltd
Bowser, 8. F

Wholesale Grocers

You Shoyld
Figure Out

the loss occasioned by
allowing the sun to
beatupon fruitorother
perishables which you
display, and the low
cost of an awning pro-
tection. You will rea-
lize the necessity of
this addition which
will add to the appear-
ance of your store and
retain the freshness of
your stock—making it
always saleable.

Write us for quota-
tions for next season_

Raymond Bros. - London, Ont.

Toronto

MLEANS

WHITE MOSS

McLEAN &

is smiling (Ocoanut

because everyone says

“White Moss” Cocoanut

is the best,and he knows they are right.

Do you smile contentedly? McLean will help you.
CANADIAN COCOANUT COMPANY, MONTREAL

BY-BLAIN, LIMITED
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British American J
Brown Mfg. Co...

Camphell Bros. &'
Canads Maple Exc
an ( noomniul
Canadian Prodnce
OsrterCo. H W,
Chase & Banborn. .
Obivers & Bons......
(hurch & Dwight
Cie Francaise de P
Clawson & Oo
Clements Co., 144
Coles Mg Oo
Ooneerd Oanning O
Rrre

Comrors
Oontinental Bag &
Cresoent Mfg. Co .

Dominion Mateh C
Dominion Molasse:
Dominion Ragister
Dominion Salt Oo.
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THE CANADIAN GROCER

CEYLON TEA

MAKES IT POSSIBLE

For every grocer to build up and maintain a large and profitable tea trade.

To dispense with at once the necessity of carrying a large stock of tea, deteriorating in quality

and eating its head off in interest.

To secure a speedy, actual and protected profit on all sales, and to put the tea pedlar out of

business.

To serve your customers with the finest tea grown, fresh and fragrant from the tea-gardens

of Ceylon.

THE “SALADA” TEA COMPANY

TORONTO

.

MONTREAL
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Camphell Bros. & Wilson
Canads Maple Exchange. .

1 nooatius Lo, ..
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CarterCo. H W
Ohase & Banborn.
Chivers & Som. i
(hurch &

inside back cover

Continental Bag & Paper O
inside back covvr
ORI TS O ciiosncannisiviansas 57

Dominion Molasses Os. .
Dominion Rogister Oo.
Dominion SaltOo......

-~
=)

wHEaTEa%

INDEX TO ADVERTISER*®

Eureka RefrigerstorOo.... ........... I}
Ewing&kSons, 8. H .................. 1

12

8

18

n
Genesee Pnrv l-ood 00...... a7
UGlliara, W 70
Gillett, B. W Oo Lul 55
Gorham, J. d.aOo «
Gorman, Eckertk 18
Gray, Jnhn 12
Gunna, Lzd 52

H

Halifax Cold %wnge LS S iticn st 63
Hamilton Cotton Oo ssecssssccce &9
Heinz, H J..Co « 38
Hort~n Cato Mtg. Co. : 17
Hotel Directory........ RIS,

Imperial Extract Co
Irish Groewr. .. .....
Isaac, Robert ........
Island Lead Mills Co

James, F.T .........
Jameson Coffee Oo ... .

BN, B suaniinis snipaosanvines n

Labrecque & Pellerin........
Lambe, W.G. A.... ssve
Tind Rekerags Oo. .
Lindner & Renner e
Lloyd, 144., Edward
Lovells Bn and Paocket menen Co
Laytie A

£8838%

a=

R
MacLaren Imperial Cheess O ... .....
inside front cover
0
L]
n

31

Moleod & Olarkson ...
McVitie & Price.
MoWililam & Everist. .......

259

Masor. 8w & Oo .......outslde front cover
Major, . H., & J. Soubliere 1
Maiouiin. Jier & mou os

Mapla Tree Producers.. 19
Marshall Brokersge. . 20
Mathewson s Sous. . .. ... €3
Mathien. J L. .On. ... 63
Meadow-aweet Cheese Co. M
Meakins, Sons & Co SHE oy 2
Millman, W. H., & Son. . 20
M Biscuit and Oandy Co. ase 0N
Mott, John P. & Co.......c.ocnuueee . 56
N
Nation. E. J sases 8
National Cash Re .mu r Co R
Neotson, Daje & Lo .ee "
Nicholson & Bain........... 51
(o)
Onken Co , Oscar " qQ
O tario Peoples Salt & SodaCo. ...... 2
Oshawa Canning Co....... . 38
»
Paterson, R.. 4
Patnek W 0 .(o 0

Pe ek, Freen Co essese . .
Peerless Hasker . 3
Perrin. D 8§

Phoenix Packing Co
Pickford & Black
PG BEY . iiessvniessacrars

a3 e SR S P B - S 5
Raymond Bros

Kemdeer a4 . L3
Richa'ds& Brown........ccooc.... 16
Rohinear & On () ® . 7
Rock City Tobaoco Co...... 7
BRSSO, coconcaccosce soeeese 2
<
AL (harles A, TR 2
8t. Lawrence Flour Mills Co (1]
8t. Lawrence Sugar Refining Co. ..... 19

St Vincent Arrowroot Growers sod

Exporvers’ Associatéon . § ~
Salada Tea . PPAP e 3
Sanitary Can Oo . Nessnsson -
Sapho Mfg. Co............ . 13
Nilver. H R vinauee . B
Simpson & Co, R Ssenanae 13
$hertirooke Cigar Co - L
Smalley-Kivan & Outhank e
Swith, E. D 3y
Smith & 'llrhxpper 5o

Spurgeon, %
Bwlul’\rﬂ"l'!‘rly!l. s esnes M
Stevens-Hepner Co........... 65
Stewnrt, 1 O oo n
Stimpson C: omp Scale Co ceneee 1y
irtngar W cae . . B¢
Rymington (‘o T s
Symington Soup Co o 51

Thum Co 0. & W 5
Tilton, J. A 0
Tippet, Arthar P & Oo 1
Tomlinson Co, The J. J »

Toronto Salt Works . " n
Tuckett, Geo. E., & Son Co 14
v
Utilities Limited s
v
Vipond, H. P ALl
w

Wagstaffe Tad .......

Waite & Fuller......

Walker thn sad Store Mixture
Hugh, & Bon )

Tresdale
Wallington Milla
Weat India Fruit OCo
West Indis On os
Western Assurance Co. . - N
Weatarn M™aribators, Lod »
Western Salt Co ..inside back cover

e e 1 et

i 4




Nation

Im
We
plic

Bill to Levy Tax on Mail Order Houses

One in Course of Preparation to be Introduced into Ont K\Legislatnr&—
Goderich Board of Trade Behind the ure—Some Merchants Opinions on
the Proposal—Tax Would be Based on Local Dealers’ Taxes.

Preparatior
the Nationa
Manchinery :
Merchants throughout Ontario are be ber of general merchafits—ia Ontario to less than 5 per cent. would be a fair i and Dried
coming much interested in the proposal secure their views on the question. levy on every dollar’s worth of merchan- g Brokers A:
. . - 3 ‘nester, .\'
introduce a bill into the legislature Tax Suggested too Low. dise entering a town from mail order : Rochester

to intr : : : 5 houses." : heen complete
= local business tax on mail A Midland dealer does not believe a X b A PN 2T
re placing a tax based on the average tax of local h.-\ h aplance . merchant _does not favor ora I’ ‘“' : "l.II'
merchants is  sufficient. It would ",e 'loca business tax being mfadp bl ‘ [”,”t “fl ,,‘I '
amount to mere nothing, he says. m,‘:'.ll‘.lkl'eon t.,he p(:;rt of ic"rxxunlclpallty. t e l" : (;(f]
merchants. “I do not think that under the present “do 1 'mal;! g bhquses, he.amrms, : ; ':"'l“."'([_'
Th V rinciple of the bill is to give system of taxation any merchant pays 0.4 elr‘ 1ggest uslAm"ss 'oquxfie .the - ‘.‘”'T o
e p ; ; £ more than 1 per cent. at e Tery t towns, villages and cities,”” intimating e the Intere
municipalities where business 1s being = X o Pl o e that farming communities would not ne throughm
side,” he said. ‘In fact we are doing ¢ £ ‘ i ] ." e
a business of over a quarter of a mil- favor it. m'“.‘l : .|l\

lion, and our total taxes only amount Would Stop Auction Sales. ‘ Pash. Sun
of levying a local business tax on these to $800. , So you see it would only A Brantiord dealer, approached on the “”'L”“; g‘lllml
& 2 i . s - 4 eryv and )
houses based on the average tax paid by amount to } of 1 per cent. in our busi- matter, is in favor of some such legis- % "

"ess'. ‘ _ ; lation and promises to support the
: 3 “We think that mail order houses measure. He is in accord with the sug-
Started in Goderich. should be charged a percentage on every gestion that the tax levied be based on

The seed was sown in Goderich, Huron  dollar’s worth of business thev do out- the average tax of the merchants of a
County, and is being vigorously, nursed side their own city. particular municipality. -
o . P “If costs the aver: hant 121 At the s ime  thi hant gt e
v the Board of Trade, of Goderich, osts the average merchant 12} y e same time is merchan | s g i
& b the At it per cent. for wages alone to sell his brought up the question of passing a O Tessdav
baclse‘d up vy ; 7. s bk goods. This does not take into account measure to deal with ‘“‘the auctioneering i vill he 1 ‘i'li;
It is a well-known fact that the large o, 0 oney invested in building and off of all kinds of worthless stuff brought ' : %

o : s : tions when ad
catalogue houses have been for years and plant, nor any of the other expenses in- in from outside points.”

: . 4 . & - i 4 e Rochester eivig
are still doing much business in many cidental to carrying on busiress. This is something that might well be i

order bouses doing business in any
municipality in competitior. with retail

done by mail ‘order houses in direct com-
petition with local merchants the gption

readdy applieat
than that o

on
On Monday
sistration w

the local merchants.

niaric wusicipalifies sed &t 5o 008 “The money we pay out in wages to- l0oked into by merchants. In some ] 5 ]l],“‘.l tl..,lv"‘-h:‘
while merchants of these localities are Salespeople is spent in our own town tOWNs and cities there B Snete auction Speeial eommi

z business in the 2Md the town receives its revenue in the sales going on all the time. A quantity ! ili also be i
striving .for . the same bus . way of taxes, whereas the mail order ©f goods is brought in—often of little : T Iy
SO 5 In e S 0 le?t’ 'hmh")‘ houses while they pay wages to em- Use—and sold off to bargain hunters who - Ry mll-.t'-"l;[
S W e RO S ployes on the particular goods sent to have long grocery bills unpaid. Views = i 0o
mail order puslness is to a large exttent small towns, those wages go to pay ©n this subject from readers should 'qusday £
due to t.hc madequa'tc- methods of s B e in G ahiias " prove interesting. ".\ni]\ _;m~l
and business op‘eratlon on the part of : Now that the question of taxing mail ! tell, National
merchants, yet in the eyes of local dealj Five per cent. on the Dollar. order houses has been brought forward *‘Solid and
ers it seems unfair that outside houses “So it seems to us there should be seriously every merchant should do his ¢ Food,” Dr. W
can sell to their customers without pay- ¢ e other way of getting after the share to help it along if it is found i ehief, Burean ¢
ing any tax whatever. mail order concerns. We think that not feasible.

This is the point the Goderich Board

: Infor:
of Trade and Goderich merchants are

‘Why  We D
studying carefully and thev are now s Onr

backed up by other Ontario Boards of REVIEW OF THE TEA MARKET DURING 1911 ‘\\‘i;\l‘..”‘ i

Trade and most certainly have the sym-

pathy of the majority of local merch- Forces that United to Make It High One—Top Price Touched

ants. . in October and November. 1 o'clock an
N. C. Cameron, a Goderich dealer, nd Supplies .
who is taking a deep interest in the London, E.C., Jar. 23.—A review of average was 7.30d. and the Ceylon i
proposed leglslatlop has interviewed the tea market during 1911 shows the 6.99d. 8 O'clock |
amoLrg others, President Somers of the A s - The sh ’ 5 e B .
Toronto Board of Trade. distinct rise in values made during the e shortage from Northern India in adges will .:
latter part of 1910 have been further im- the early months of the year, the \ddress—Bri
proved on drought during the middle of the year in sharpe, commis

o e Ber Tudhi d several districts of Ceylon and Southern . \dddress—Ma
the movement, told The Grocer ke was e average price lor Indian teas dur- y,4i3 the dockers® strike in Europe and \ddress—Dr. |

in doubt how the scope of such legisla- 1ng the vear was 8.91d., an advance of well sustained competition were the fac- Wednesday

tion could be limited. The question is, .61d. over the previous year. While that tors contributing strength last year.

would it include ordinary general mail of Cevlon was 8.88d. as against 8.19d. The highest point of the market was

order houses only or would it take in in 1910. touched during October and November

all manufacturers selling their particu- These figures had not beer: previously when the price of common leal tea ad- ruit Canners’

lar products in outside municipalities. reached since 1897 and 1893, respective- vanced to 8jd, a figure not previously sen, Cal.
The Grocer got in touch with a num» ly, while as recently as 1905, the Indian recorded since 1891.

32
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“Canners’ Ex

Sympathises with Purpose of Bill.
Mr. Somers, while in sympathy with

\ddress—Dr. ¢
n .\‘l‘]l(\nl uf‘ T
Address—(.
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Frank L. Deming, Pacifie Ameriean

National Canners’ Convention Programme .o “coeee

Important Bill of Fare on for Annual Meeting at Rochester
Week of Feb. 6—Exhibit of Machinery and Canners’ Sup-
plies—Many Prominent Speakers Will Give Addresses.

Preparation for the annual meeting of

the National Canners’ Association,
Manchinery and Supplies Association

and Dried Fruit and Canned Goods
Brokers’ Association to be held at
Rochester, N.Y., from Feb. 5 to 9, have
heen completed. They include an elab-
orate array of addresses on eanned
coods and analagous subjects and an ex-
lithit of eanning
S »p;u“t'\'. ete.

machinery, canners’

Judging from the applications for space
indd the interest the convention is ereat-
ne throughout the United States and
Canada 1t is expected to exceed all
past annual meetings in point of at-
tendarnce and importance. The Machin
ery and Supplies  Association has ak
ready applieations for more floor cpntln
than that of any preceding convén-
tion 9

On Monday, Feb. 5, the formality of
caistration will bhe the only order of
the day The official badge must be se
enred from the secretary, J. A. Hanna.
On Tuesday, Feb. 6, at 10 a.m., there
vill be a joint meeting of all associa-
tions when addresses of welecome from
Rochester eivie officials will be heard as
well as addresses from the presidents
' the three sections of the assoeciation.
Special eommittees and officers’ reports
Ili also be given.

The programme for the remaining
days in detail is as follows:

Tuesday Afternoon, 2 O‘clock.

““Soils and Fertilizers,”” Henry G.
Bell, National Fertilizer Association.

Solid and Flnid Content of Canned
Food,”” Dr. W. D. Bicelow, assistant

chief, Burean of Chemistry, Department

" Agerienlture.
Informal Discussion.
‘Whvy  We Need Business Men To-
Geogre B.
Wason, president Wholesale Groeers’
\ssoeiation, Boston, Mass.
“Canners’ Exchange,” address
t o'clock anrual meeting Machinery
md Supplies Assoeiation,  Anditorinm
il
8 O’clock p.m.—Special Session.
Badges will admit owners.
Address—Brigadier General Henry G.
Sharpe, eommissary general U.S. army.
Address—Marion Harland.
\ddress—Dr. Harvey W. Wiley.
Wednesday Morning, 10 O’clock.
\ddress—Dr. Samuel C. Prescott, Bos
m Sehool of Teehnology, Boston, Mass.
Address—(C. . Bentley, California
ruit Canners’ Association, San Fran-
seo, Cal,

“‘Industrial Research and Its Relation
to the Canning Industry,”” Dr. A. S.
Cushman, Institute of Industrial Re-
search, Washington, D.C.

““‘Some hints on Factory Sanitation,"”
Dr. A. W. Bitting, Bureau of Chemistry,
Department of Agriculture, Washinston,
D.C

Wednesday Afternoon, 2 O’clock.

Publicity—Short  addresses will be
siven by the folowing:

J. P. Olney, Fort Stanwix Canning
Co., Rome, N.Y.

Wm. Judson, president, Wm. Judson
C'o., Grand Rapids, Mich.

H. W. Phelps,
Ameriean Can Co.,, New York Citv,

B. M. Fernald, Fernold, Keene & True
('o. West Poland, Mo.

Richard Dallam, president Smitl
Webster Co., Bel Air, Md.

George . (Cobb,
sales manager Amerviean Can Co.,, New
York City. 4

W. C. Leitseh, Columbus Canning Co.,
Columbus, Wis.

[.. A. Sears, Sears & Nicholls Co.,
Chillicothe, Ohio.

general sales manager

assistant  general

C. S. Jones, president National Can-
ned Goods and Dried Fruit Brokers’ As-
sociation, Peoria, Il

Thomas G. Cranwell, president Con-
tinental Can Co., Syracuse, N.Y.

C. H. Bentley, California Fruit Can-
ners’ Association, San Francisco, Cal.

Chas. E. Wilcox, Sprague, Warner &
Co., Chicago, IIl.

J. W. McCall,
Gibson City, Ill.

F. W. Douthitt, Big Stone Canning
Co., Big Stone, S. Dak.

Walter B. Timms, Auston, Nichols &
Co., New York City

H. A. Dickie, general sales manager U.
S. Printing Co., Cincinnati, Olo.

Frank Van Camp, Van Camp Packing
(‘o., Indianapolis, Ind.

Charles Corby, Corby Commission Co.,
New York City

C. T. Lee, Libby
(*hicago, Bl

William Moore, president Illinois Can-
ning Co., Hoopeston, Il

Impromptu addresses on this import-
ant work of the association are also in-
vited

Machinery Hall will be closed Wednes-
dav afternoon during this session
Thursday Morning, Feb. 8, 10 o’clock.

\ddress—Frank A. Aplin, .J. K. Arms-
by Co., New York City

GGibson Canvring Co.,

McNeill & Libby,

Allowing Too Much Stuff to Collect on

the Counters is Not Good Business. 1t

Suggests Lack of System and Carelessn ess
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Address—George N. ' Numsen, Wm.
Numsen & Sons, Baltimore, Md.

‘‘Patents,”* address by R. P. Scott,
Chisholm-Scott Co., Cadiz, Ohio.

Thursday Afternoon, 2 o’clock.

Reports of all committees.
Election of officers

{

»
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Thursday Evening. \\

Theatre party (Lyceum Theatre) ten-
dered by the American Can Co. The
play will be ‘“Rebecca of Sunnybrook
Farm.”

The annual dues of the members of the
National Canners’ Association irclude
the cost of the official badge (two dol-
lars). :

Canadian Grocery Jtems Done Up in Brief

New Companies Incorporated——B. C. Oyster Industry Incfeas-
ing—Food Condemned by Winnipeg Authorities.

Quebec and Maritime Provinces.

The annual euchre and at homwe under
tue auspices” of the Montreal crocers’
branch of the Retail Merchants’ Aszsocia-
tion will be held on Wednesday, Janu-
arv 31.

The grocers of Montreal will not ae-
tively interest themselves in the ap-
proaching muniecipal elections. At their
regular meeting the question was intro-
duced, but was finally laid on the table.

w -, .

The G. E. Barbour Co., wholesale
grocers, St. John, N.B., have extensive
changes in view for this spring. They
have secured lease of the Alexandra
building at corner of Smyth Street and
the wharf and this will be fitted up in

modern fashion.
. * K2

The L. Chaput, Fils & Cie., wholesale
dealers and importers, Montreal, have
been incorporated with a capital stock
of one million dollars. Charles Chaput,
Armand Chaput, Ferdinand Prud’homme
and Emile Chaput, merchants and Bruno
Trudel, are the incorporators.

Ontario.

The E. B. Eddv Co., Ottawa and Hull.

are building a big new power house.
* - *

The London Co-operative Society will

seek authorization to open ; store.
L] - .

Letters  patent have been issued
increasing the capital stock of ‘'St
Lawrence Starch Companv” from $£350,
000 to $800,000.

- L L]

Rishors, Limited, Peterborough, Ont. e
wholesale grocers, have heen incorpor

Be sure you get your next week’s copy
of The Canadian Grocer. It will come
dressed in a bright, new garb. There
will be many improvemen‘s in it. It
will be worth a careful study.

ated, the share capital of the company
being placed at $100,000. The incorpor-
ators are Charles Rishor, G. F. Schnei-
der, K. V. Rishor, 0. S. ¥atchett and
Wm. Noftall.
. L E

In Lindsay, Ont., there is a movement
on foot to hold a three-day clearing or
after-stocktaking sale in which all mer-
chants could join. It is proposed to hold
this during the first week in February.

The Ontario Canning Co., Sarnia,
Ont., are planning to enlarge and im-
prove their plant this year. New ma-
chinery will be installed for the more
rapid handling of.goods. The company
has rented 200 acres of land in the Sar-
nia Reserve which will likely all be
planted in peas.

- . -

T. J. MacKey, Connecticut Oyster
(Co., Toronto, addressed the Toronto
Stewards’ Association on the cultiva-
tion, shipment and handling of ovsters
He said that in 1911 there were 227,000
gallons of oysters imported into the Do-
minion. He claimed that the reason
Canadian oyster beds were not prosper
ous was due to the conflict of jurisdic
tion over the waters hetween the Pro
vincial and Dominion authorities

* . -

Fxtensive alterations will ke made to
the grocery store of . F. Mason,
(GGeorge St., Peterhorouch, Ont. The in
terior i1s heing altozether changed. Mo
dern fixtures for preventing dust and
dirt gathering on goods will be install
ed as well as recent types of refriger-
ators for storing of cooked, smoked
meats, ete. A new feature will he a gal-
lerv alongz two sides and rear of store
enlarging the capacity ard ensuring more
and attractive displav space

Western Canada.

In a repert on the ovster industry of
Canada, it is stated that British Colum-
bia is the only province in which the
ovsier industry is on the increase. From
between two and three hundred barrels
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around 1884, the production went to
1,750 in 1890 and in 1909 amounted to
3,960 barrels.

. & @

The Vancouver Packing Company, of
Vancouver, B.C., has been incorporated
by E. J. Harwick, M. G. Peterson and
several others with a capital of $10,000.

. * @

The ‘Prince Rupert Fish and Cold
Storage Company,” has been incorpor-
ated with $500,000 capital. The chicl
place of business is Prince Rupert, B.C.
Among the incorporators are Frark
Evans, Prince Rupert, and J. G. Beatty,
broker, Toronto.

L » L]

Forty-five tons of foodstuffs were con-
demned by Winnipeg inspectors in Decem-
ber, 1911. Six tons of nuts that came
to this city for the Christmas trade
were found to be nearly all bad and de-
stroyed. Nearly 30 tons of vegetables
went the same route. while 1828 pounds
of light weight bread were distributed to
charity.

. * @

Calgary merchants, doctors, lawyers,
etc., have formed a retail merchants”
protective association for protection
against bad debts. The annual fee is
placed at $15 per year. A permanent
secretary will be employed.

—_—

FRUIT VERSUS GROCERIES.

TORONTO, Jan. 25.—The puek chas-
ers of Dn\‘il]<4)!1 & ”.’l\‘. wholesale ‘_’l,"'-
cers, went down to defeat at the hands
of White & Co.’s ageregation by a 4-2
seore on Saturdav last. FExecelsior rink
was the hattlegronund and the strugels
was interestine from several ancles. The
opposing forees lined np like this:

Davidson & Tlay—Goal, FE. New:
[mint_ (. S, Moffat: cover, T1. C. Minett:
rover, S. MeIntosh: forwards, R. H.
Davidson, Guthrie Bell and S. J. Wyllie

White & Co.Goal Jordon: point,
Surtiss: cover, Rilev: rover, Cuthbert:
forwards, TTunter, Bent, Laneskill.

A return came is hooked for Jan. 27.

G
CANNING COMPANY BUILDING.

The Beaver Canning Co., Bloomfield,
Ont., whieh was recentlv orecanized, will
soon beein to ereet their factorv. They
have the foundation already laid and
when weather permits will go ahead
with the work. They have 700 aeres of
land, owned by the directors, on which
thev will grow their own produece. The
pack will consist chiefly of peas, corn,
tomatoes, beans and pumpkins. Their
coods will he known under the ‘‘Beaver
drand.”’

The
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The Management of a Retail Business

We will suppose that two men are
about to start in business, as compe-
titors, each with the same amount of
-apital, which we will fix at $3,500, and
‘qual in other respects, such as location
i store, popularity, organization, and
eneral knowledge of the goods handled.

As the purpose of the article is to
how, in figures, the advantage of dis-

wunting bills, we will assume that both

erchants start free of debt, and with
. new stock worth $2,500, of well sclect-

d goods, the remaining $1,000 being in-
ested in fixtures and equipment. Man-
wcement and other expenses of operation
vill be assumed as being the same in
hoth cases, with selling prices and vol-
nme of business averaging about the
ame sav for the first three months.
The only dilference is that No. 1 has de-
termined to sell for cash as far as may
he possible, to insist on prompt collec-
tions each 30 days, where cash can not
he secured, ano to lose no opportunity
to discount his bills of purchase, while
No. 2 intends to take trade as it comes,
without any preconceived ideas as to
collections or discounts.

End of First Month.

No. 1 has found it difficult to sell for
cash, while No. 2 sells at the same
price on credit, so that the turnover
has been about the same, say $1,000, one
third for cash, and the balance on cre
dit. Purchases have been $500, in each
ase, and No. 2 finds his position as fol
lows (=

(“ash in hand, after paying $15¢

running expenses .. ; $183
\ccounts Receivable .. 667
Owing to Creditors 500

No. 1, at the very start, foresaw that
he would have to borrow, if bills were
to be discounted ; and had therefore laid
‘he state ‘of his affairs before his bank,

d arranged a line of credit of $1,000
' this he had borrowed $125 each week,

$500 in ali, each note at 30 davs
ting him 73¢ at 7 per cent. per an

m. With the proceeds of each note he

I discounted bills at 2 per cent.,

kirg $2.50 on each, -or $10 cash dis-

mnts taken at a cost of $2.92, eauiv-
nt to $7.08 net gain in discounts. His
ning expenses had bheen the same: as
2, and the first note being due, it
paid, showing his position as fol

sh in hand after paving $150

unning  expenses, and $125

ote to bank ...... ...... § 65.08
ounts reivable ... 667.00
nk indebtedness ...... ... ... 375.00
‘hus far No. 1 has heaten No. 2 by
3 actual profit, and onlv owes the
k, while No. 2 has already begun to
iin his credit in the jobbing market

No. 5—CASH DISCOUNTS
By H. C. Carson, F.S.S.

Second Month.

During the first week, No. 1, having
sent out his accounts promptly, has col-
lected say $400 of his outstandings,
while No. 2, less aggressive, has gather-
ed in $250. Business, in the meantime,
is extending, and the sales, in each case,
for the second month have reached $1,-
500, No. 1, in pursuance of his cash po
licy, as far as possible taking in $900,
with $600 in accounts, while No. 2 col-
lects $500 cash, with credits of $1,000

Purchases have also increased to say
$1,000 in ‘each case, for the second
month. No. 2 had cash in hand $183 at
the beginning of the month, he collected
$250 during the first week, and a fur-
ther $150 during the month, which, with
$500 cash sales, makes a total of $1,-
083. He has paid his merchandise ac-
counts of the first month.$500, as indeed
he had to do, to insure\s further or-
ders being filled, but no discounts have
been taken, and a further $150 has been
paid out in experses, leaving his posi
tion as follows :(—

Cash in band $ 433
Accounts receivable $1,267
Owing to creditors .$1,000

No. 1, on the other hand, has met his
bank notes promptly at maturity, and
discounted a f{urther $300 for 30 days,
which amount, together with cash sales
and a further $150 collected from last
month’s accounts receivable, has been
adequate to enable him to take his cash
discounts of 2 per cent. on $1,000 pur-
chases. He, likewise, has paid expenses
of $150, and stands as follows, at the
close of the second month

Cash in band $£308 .33
Accounts receivable 717.00
Owing to bank (not due) 300.00

No. 1 has made $18.25 in discounts,
after paving bank charges, which ‘places
him $25.33 ahead of the other merchant,
but kis accounts are more satisfactory,
for he owes no one outside of his bank
He finds, however, that his accounts re
ceivahle are larzer than he had intended,
and prodeeds, even more -enercetically,
to their collection. He explains to his
customers that prompt pavment is ne
cessarv, and asks their support in plac
ing his business on a cash basis. Within
the first 10 davs of the third month he
has reduced his accounts receivahle to
£300, and collected a further $£200 dur
ing the month, leaving his outstandings
at $100, which he finds difficult to &ol-
lect. No. 2 has likewise collected ghout
half of kis accounts receivable, and an
plied the funds to the reduction of his
indebtedness. Business is going on how
ever, and the third month’s buciness
shows $2.000 each in sales, but while No
1 has sold two-thirds of the amount for
cash, his competitor has been content

with one third cash, his credits being in-
creased by the balance. Purchases in the
meantime have amounted to $1,500 in
each case, and No. 1 finds that although
he has pald the bank, he must again
borrow, this time $150 to enable him to
discount.
End of Third Month.

At the end of the first quarter’'s busi-
ness, No. 2 finds that his accounts stand
as follows :

Cash in hand ...... ...... ....5 582.00
Accounts receivable ... . 1,967.00°
Owing to creditors ...... ...... . 1,500.00

No. 1, however, has discounted every
bill at 2 per cent., making $29.12, after
paving bank charges on his new loan of
$150, and exhibits the following state-
ment :

Cash in hand .. $487 .45
Accounts receivable ...... it s TR
Owing to bank (not due) ... . 150.00

Being the end of the first three months
business, both merchants use thelr cash
in hand so far as possible or necessary
in paving off indebtcdness, adjusting the
accounts to the following basis :—No. 2
with no cash in hand, owes his creditors
$918, and has accounts receivable to col-
lect $1,967, while No. 1 owes nothing,
has $766 in accounts receivable, and
$337.45 in cash

He has earned an excellent reputation
in the wholesale trade, gained a good
name at his bank, and made $51.15 more
than his competitor. No. 2 is, of course
in good financial condition, but depend-
ent upon his customers to make ends
meet

What Balance Sheet Shows.

Next week we will traverse the next
three months of the business introducing
special features. Thus far their balance
sheets are as follows, the sales, amount-
ing to $1,500, at say 25 per cent. profit
and the purchases amounting to $3,000

in each case :

\.” I
\ssets
Cash £ 337.45
Stock 2,125.00
\ccount rec 766.00
Fix., ete 1.000 00

$£4,228 45
No Liabilities

Gain 4 $§728 15
No. 2

\ssets

Stock £2.125.00

\c. rec 1.967.00

Fix., etc 1,000 ﬂy&
5.092 o0,

I.iabhilities

\ecount pavable 918.00
$4.174.00

Gain E : $674.00
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STRICT PURE FOOD GISLATION

The Grocer understands that the pure food legislation
to be introduced into the House of Commons by Clande
Macdonnel, M.P. will be of a far reacliing character.

While the details are not vet arranged in such a
position as to be made publie, it is learned that the cov-
ernment at Ottawa will enaet legislation that will include
all the best features of pure food acts in United States,
Gireat Britain, Germany, ete.

It will be rengmbered that a couple of vears azo tood
standards were prepared throuch the Inland Revenue
Department and a number hav become  law. No
changes to established standards\are likely but those
on other foods will be set with regard to highest effici-
ency in the manufacture of food s’ uffs.

With recard to the enforcement of food standards
The Grocer learns tlis will 8 done under the most
stringent regulations. Hitherto Canada has in many
cases received foreien goods whieh have been turned away
from United States ports by United States government
authorities. The recent Chinese eze case in Montreal is
one familiar example of this. That it will be a diffieult
matter for importers to bring goods into Canadian ports
that are not exaetly as represented 1s apparently one of
the features in connection with the new lecislation. The
same applies to goods of home manufacture. The men
hehind the movement seem determined that misrepresen-
tation of foods will be strietly eliminated.

The retail trade has a protection in this matter whieh
they should not overlook. Any retail grocer purchasing
roods from a wholesaler or manufacturer ¢an demand a
cuarantee that the goods are pure. If he gets this
cnarantee he will be fully protected by law. If he doesn’t
ask for it and doesn’t get it he will be held liable for any
adulteration that government inspectors may discover in
zoods he handles.

From our information, which comes from an authorita-
tive source, it certainly looks as if we are to have
stringent food standards and what is of more importance
we may look forward to seeing them firmly enforeed.

_—©._
ENOCKING HIS OWN STORE.

Sometimes groeers are not diseriminating enough in
remarks they make while customers are in the store. The
merchant who said before a store full of eustomers that
lie didn’t know how ecertain departmental stores could
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sell so cheaply was thoughtlessly advertising those com-
petitors. As a matter of fact they cannot sell many
articles as cheaply as other merchants, but nevertheless
the damage was done just the same.

Another actual case of careless speech came to notice
the other day.

While two or three customers were in the store the
dealer, on seeing another enter, remarked in a loud voice,
**So, I hear you didn’t like the butter we sent you last
week.”’

It isn’t likely those customers will feel safe in order-
ing butter from that store in future. While the dealer
added he had some of better quality in now, yet this
store was advertised by the dealer himself as one that
conldn’t always be depended upon, so far, at least, as
butter was coneerned.

e
DEALER’S POWER TO CREATE SALES.

That a dealer ean sell goods in which he takes an
interest is proven by a story of the manager of a corn-
flake manufacturing company.

Not long ago he went into a retail store for a package
of corn flakes and naturally asked for those of his firm’s
manufacture. The dealer had them, but they were
stocked in his back shop, where, of course, no one could
ever see them.

He was taken gently and reasonably to task for in-
vesting his money in goods then placing them out of
sight of enstomers and not attempting to sell them.

The talk bore fruit. The grocer brought the goods out
to the shelves and counter and in a short time had placed
a repeat order with the corn flake firm.

This aectual inecident emphasises the power of the
dealer and his store to create sales if he takes an interest
in them. Had he left the goods in the unpaeking room
the probabilities are they would have been there vet. This
story also illustrates the results that ean be oblained
through the eo-operation of manufacturer and retailer.

—_——
WESTERN WHEAT SITUATION.

The situation is little changed from last week with
the exception that the Interstate Railroad Commission
has seen fit to grant the Canadian Roads Commission to
quoie lower rates.for the cartage of Canadian grain to
U. S, centres for storage in bond. This will mean a great
hoon to the western farmers as it will assure a place of
storage for their many thousands of bushels which they
are at present unable to market because there is no place
to store it after it has been bought by the dealers.

So disgusted have many of the farmers in western
Canada beeame over last yvear's conditions that reports
are reaching the eity daily of men who will not even
attempt to thresh their grain in the spring but intend to
burn the sheaves as they stand in stook early in the
spring when preparing the grain for market. Such a
condition is truly lamentable but as in some places the
around is needed for sowing again, they deem it most
advisable systerr to fdillow. Others are advoeating that
the grain be left in stook till after the seeding season
has passed and then it be threshed. There is no doubt
that both systems will be followed next spring and the
results will be watehed with interest by many.

Shipments of grain over the various railroad lines
continue to be received in large quantities at the inspee-
tion depariment, but there are vet many reports of ear
shortages being received from western points. It is
hoped that the proposed changes that the railroad com-
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6anies have agreed to effect will prevent anything of a
like nature oceurring next year.

Reports from Edmonton where a Farmers’ Convention
has been held for the last few days indicate that a depu-
tation of western farmers from Alberta, Saskatehewan
and Manitoba will visit Premier Roblin shortly at Otta-
wa to diseuss with him points relating to the government
ownership of interior elevators. It would appear as if
the farmers wish the elevators to be controlled by an
independerit commission which will not be bound by any
department. This will mean that no minister of a de-
partment will have the control of this ecommission.

§ ®
KEEP CLOSE TAB ON BUSINESS.

The United Cigar Stores Company, who have retail
stores all over the American continent, are noted for their
svstematic methods of conducting business.

In the first place the location of a new store is not
made without knowledge that it will be a suitable and
protitable one. Faeis are first seeured as to the number
of possible ecustomers passing prospective store sites.
For instance, a corner in a eity where many men congre-
cate is a favorable loeation for a store.

Their operating system has eliminated all guesswork
and drudgery. The president in New York knows at any
given time just how many eigars of any brand are in
stoek in any store and the amount sold in any given time.
This is made possible from reports from all stores whieh
are daily placed on file. These reports show the weak
and strong spots in all stores and one helps to check or
advanee those spots in others.

An inventory is taken every day. The United Cigar
Stores earry more than a million dollars worth of stuff.
The president has a book showing at any time just how
the business stands. This book eontains a list of heads

?? “ipent,”” ““miscellaneous wages,’

such as ‘‘gross sales,
‘“eost of lighting stores,”’ ‘“miscellaneous expenses,”’
“‘general expense,’’ ‘““money spent in schemes over which
the store has no control,”” such as speeial advertising, ete.

Formal inventories are taken by men sent out from
the home office twelve times a vear, arranged at irregular
and unexpected times, and they have also daily reports
of sales.

“Yearly inventories,”” savs the president, ‘“wouldn’t
be of any use to us—or half-vearly or quarterlv. Too
much ean happen in three months. We want to know
what is wrong before anvhody else knows. '’

There are many points in the poliey of this company in
their system to know exaetly where they stand, which
would be well worth careful study on the part of retail
grocers.

ARG
CANNERS SHOULD ATTEND CONVENTION.

The annunal eonvention of the National Canners’ As-
sociation and Allied Industries will be held in Rochester,
N.Y, Feb. 5, 6, 7, 8 and 9. As will be seen from the
program printed elsewhere in this issue, it will he an
important gathering and is destined to eclipse in promi-
nence its predecessors.

Addresses will be given by authorities' on every im-
portant subject bearing on the canned goods industry.
The machinery exhibit on the exposition grounds, where
the sessions will also be held, will be a leading feature
of the convention. All manner of eanning machinery
and ecanners’ supplies will be on exhibition, including
all latest machines and devices.

Every canned goods manufacturer in Canada who
possibly can should be represented at this convention.
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Rochester ean be easily reached by the majority and
the opportunity to attend should not be missed.

In referring to conventions a suggestion has been
made that canners in Canada form an association in
affiliation with the National Canners’ organization. It
is felt by some that the fish, fruit and vegetable can-
ning industry has now grown to such an extent that an
association in this eountry would be feasible. Opinions
of canners on this suggestion would be interesting.

REEHE
EDITORIAL NOTES
Have you tried paper bag cookery vet?
* * *

You create your own atmosphere. Don’t ery hard
times.

- * x

Salesmanship that is 90 per eent. talk is not the kind
that will hold eusiomers.

* * .

Part of salesmanship is being a good listener. Let the
customer do some of the talking.

* * *

I'he crocer and general merchant who handles seeds
should now be making=preparations for his sprins stoek.
* * *

Automobile delivery is creating widespread interest
among Canadian merchants. Ten vears from now we may
expect to see them in every Canadian town and eity.

* * *

Another alleged canned goods ptomaine poisohing
case has been disproved. Some newspapers are kept basy
retracting these days items that were supposed<3g 'be
Hnews,

* * *

Every retail merchant interested in the proposed
measure to place a loecal business tax on mail order
houses, should interview his member in the legislature
for his support

* * *

A Nebraska ecanner, alter four years of experiment,
has sueceeded in packing baked apples in tin. Thus, after
the elose of the tomato season, he will be able to proceed
with eanning baked apples.

* x -

Anvbody ean be a elerk and hand out goods the eus-
tomer calls for, but it takes brains and experience to
produce salesmanship. Salesmanship draws a salary
while elerking brings only wages

* * *

The United States Government has instituted an en-
quiry into that now anecient problem ‘‘The High Cost
of Living.”” The manufacture of foods, growth of raw
material, distribntion, protits and co-operative movement
will all be taken into eonsideration. In the mean.ime we
may expect to hear of politicians and other irresponsible
persons talking about the abolition of the middleman.

* * *

The Principles of the Bulk Sales Act now in opera
tien in majoritygol Western Canadian provinces, and like-
ly ro become law in Ontario, are to be commended. Such
act requires g buver purchasing a business to inquire into
accovnte of the seller and also requires a certain number
of the seller's creditors agreeing to the transfer and
therefore of being informed that the sale is taking place
This prevents the seller from escaping his obligations as
a debtor and insures his creditors of at least a portion
of thei- just dues.
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Some Association Efforts Going to Seed

‘‘That Government is Best That Governs Least,”’

Says the

Old Proverb—Correspondent Places His Opinions and Experi-
ences Before Store Management Editor—Will be Gone Into

Fully Next Week.

*By Henry Johnson, Jr.

The matters treated in this article
must be disguised more than usual as to
locality: and it is better so sinee what
we need is the lesson of the example, not
any gossip of the specific instance.
Morcover, I ean give only the introdue-
tion this week, reserving comment for
next issue.

The correspondence begins with this
letter:

Dee. 28, 1911.

Henry Johnson, Jr., Canadian Groeer:

Dear Sir,—We are mailine the en-
closed pamphlet to our competitors. We
are not doing this not to advertise The
"Grocer, but to settle the questions on
first page, particularly the first one.
Some of our ecompetitors whose percent-
age of expense is double ours, who excel
in eredit, time delivery and store ser-
vice, think we should have the
prices. We believe our

same
clear profits
above expenses for the last twelve years
have been larger than the average, if not
larger than any other grocery store in
town. Yet we are called price-eutters
because we follow most all competitors’
cut prieces, and very often continue after
they stop.

We make some prices which still leave
us a good profit. The cost and below
cost prices have been started by our com-
petitors.

In July, 1911, Mr. Blank held two
meetings here, also one or more meetines
in Dash, to :
erocer hnut

which  we believe every
onrselves was invited. We
were not approached., consulted or in-
vited. A retail grocers’ association was
orzanized here and in Dasli, grocers pay-
ing %5 per member to join.

While Mr. Blank was urzed to consult
us and invite us to the meetine, and the
first meetine adjourned with the under-
standing that he was to see us the next
morning and “invite us to the meetinez,
his policy was forece: he elaimed the
society could and would foree all stores
to sell at the hichest regular prices, or
stop them cetting

iy TOOLS,

Since the orzanization here, prices

have heen worse than hefore, and the

two promoters (or assistant promoters)

have heen the worst price-cutters; ono

*The writer of this article 18 one of the
most successful dealers on the continent. [le
has spent almost 30 years in the retail gro-
cery husiness and 1s well equipped tomunswer
questions and smooth out difficulties with
which others may have met. .

displaying in his window the leading
10¢ articles assorted 3 for 25¢, and some
2 for 15¢, and advertising 18 pounds
standard granulated or yellow sugar for
$1; the other advertising 18 pounds best
granulated and 19 pounds best yellow
sugar for $1.

Enclosed are the ads.; we have not
followed those prices. The wholesale
price of granulated sugar, bags, here was
September 8 to December 6, C. L., $5.95;
L. C. L., $6.03, but the retail price never
went above #5.85.

The president of the Dash R. G. A. got
the consent of ourselves and all others,
but these two for reasonahle prices, but
these two who joined the association in
Dash, and assisted Mr. Blank in promot-
ing it here, now pose as the open lead-
ing price-cutters. Both are high elass
credit stores, and such dissatisfaction
prevails that the Dash R. G. A. has
never had a meeting since orgzanizing in
July last.

We would bhe pleased to have any new,
more pointed or ecomplete answers to the
questions in the enclosed pamphlet. We
are sure any article in The Grocer on
““Credit vs. Cash,”’ and anything further
on the i!‘ll'\li“!]< on the first page of this

pamphlet will be appreciated at least
here and in Dash.
Yours truly,
W. A. G.
Here is the “pamphlet’ to whieh

reference is made:

CREDIT BUSINESS VS. CASH
BUSINESS.

Should hoth stores have same prices?

What is average expense of erediting?

Has the country store the right to
peddle?

Should the price for eces and groceries
be the same at farmers’ houses as at a
town store?

Has a man the right to run a cash
arocery? If so, eould he run it on eredit
stores’ reeular prices with no discounts?

If a eash store does not have to com-
pete with a eredit store’s inducements,
does a eredit store have to compete with
a Pash store’s diseounts?
If eredit

prices and discounts, also give eredit,

stores meet a cash store’s

time, better delivery, ete., as extra in-
ducements, would they not be undersel-
line the cash store?

Is #93 cash equal to $100 arocery ae-
counts, when we consider time charging,
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time and expense collecting, use of money
and losses by bad debts?

One grocer’s total expenses may be
much less than 10 per cent., another’s
expenses over 20 per cent. To draw
trade from his competitor the latter has
added 10 or 12 per cent. to his necessary
expenses. If a grocer tries to excel the
expenses of the latter and undersel' the
former, who is to blame for his failure?

The Canadian Groeer, in previous is-
sues, has answered all these questions,
also quoted instances showing successful
and unsuecessful policies of The Retail
Grocers’ Association, as tried in other
towns.

Canadian Groceer, Oct. 20th, 1911, page
30 and 31, ‘“ Advice on Changing to Cash
Business.”’ Part of third column reads:

‘‘First, the eredit losses will look very
small compared with the losses resulting
from a GENERAL REDUCTION OF
PRICES SUFFICIENT TO LOOK LIKE
‘INDUCEMENTS’ to the usual buyer.

““The cash business is emphatically one
wherein the merchant must enforce his
own rules and ways of doing business.”’

Canadian Groeer, Nov. 24th, 1911, page
32 and 33, ““ A Cash Business as Opposed
to Credit.”” The question is asked:

In a town of 4,000, where all other
grocers give credit and time, ranging
from a week to several months, can a
man make a success of a strietly cash
crocery business without eutting prices
on some lines or giving a cash discount
on some lines?

Answered by Henry Johnson, Jr.

*““The writer of this article is one
of the most snecessful dealers on the eon-
tinent. He has spent almost 30 vears in
the retail grocery business, and is well

equipped to answer questions and smooth
out difficulties with which others may
have met.’
note.

Part of the

eolnmn) +

'—Canadian Grocer’s foot

answer is (See third

“You will immediately think_of the
big eash dealer of whom you have more
or less intimate knowledee and informa-
tion and you will he apt to sayv that
such a man shows that the eash business
is the right business if you know how
to run it. T answer that the same man
vou refer to, is suceessful hecause he is
made that way and, had he done a eredit
instead of a cash husiness, he would
have stood just as hizh above the rest
of us as he now stands. IT IS THE
MAN—NOT ANY MAGIC IN THE
METHOD.

‘“Specifically to refer to the question
of ent prices: YES, YOU WILL MAKE
SOME SPECTAL- PRICES IF YOU
SELL FOR CASH, but actually you will
not make more of them than you would
as a live eredit-giving man.
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average for 85¢ for the dollar prepara-
tion, 40¢ for the 50c¢ preparation, ete.
But this was aetually about the rangze
at which the drugeist sold. The difer-
ence was that we displayed and adver-
tised these thines, while the druceist
cloaked himself in more or less mystery
and pretended to get regular prices.

““Suppose you do $12,000 per annum,
of which $5,000 is presently eredit. In
the way of actual expenses, what ean
yon save through changing from eredit
to cash? Counting all time taken on
these accounts and all wasted time on
these matters, can you actually figure
THAT YOU WOULD SAVE £30 A
MONTH?

If that is the extent of your saving
vou have 3 per cent to use in the way
of a eeneral relucion in your prices.
Where will you put that pereentage to
maké it show up strikingly to your
trade?”’

Note the above figures $5,000 eredit
sales equals a loss and expense of 3 per
cent. on total sales, or equals 7.2 per
cent. on the eredit sales. So if a store
sells 5-12 eredit and 7-12 cash it takes
about 3 per cent. on total sales to cover
loss and expenses of eredit sales.

Mr. Johnson in writing the above con-
siders the saving of a eash business will
be used in reducing prices, and put
where it will show up most strikingly.

Canadian Grocer, Nov. 24th, 1911,
Page 42, refers to Burr Bros.. Roekford.
[l.. as suceessful merchants in operating
hoth eredit and eash stores, in the same
city, for many vears.

We wrote Burr Bros. asking if from
their experienee a eash grocery could ex-
ist at’ eredit prices: and if a eredit store
had to meet cash store prices. They
wrote us the following:

Roekford, 111, Dee. 1st, 1911
Gentlemen :— Replyine to yvour favor
of the 25th. It is ahsurd for the Retail
Groecers’ Association of vour eity to ask
vou to sell coods at eash at the same
prices they are charczine for evedit and
delivery as no econcern on earth could
sell goods at eash withont offerine son
indueement in the way of less prices.
We make a difference of ahout 10 per
cent, between our eredit and eash stores
On some things even 15 or 20 per eent ,
but we do not deliver anvthine ont of
the cash stores. For instance, we sell
the 10e items at 9¢: 15¢ items for 12¢;
25¢ items at 21 or 22¢. Our eash stores
are no experiment hut have been run-
ning for some time. We have three
stores in this eitv, two eash and one
eredit, and understand we are the only
coneern in the eitv who don’t helone to
the Retail Grocers’ Assoeiation.

No store doing a eash business has anv

business to belong to a Retail Grocers’
Association where they fix prices, but
should run their own business and not
be dictated to by others.

We have belonged to the association
here but not for ten years.

Yours very truly,
(Signed) BURR BROS.
Per C. D. Burr, Pres.
To Our Competitors.

Out of 100 groeers starting a cash busi-
ness about 99 quickly slide to more or
less eredit, because it is the easiest and
most pleasant way to inerease trade.

For twelve vears we have run a cash
grocery, and studied everything publish-
ed in The Canadian Groeer on eash busi-
ness, We note every writer considers it
a hard, most diffieult business, demand-

inz a lot of speeial prices or cash dis-

counts.

We have given some discounts as we
think a eash grocer should. We have
met eut prices, cost prices, and helow
cost priees started by some of our com-
petitors with varions exenses and selfish
reasons, but we have not made prices or
given discounts that did not give us a
fair profit as a cash business.

The promoters of the Retail Grocers’
Association in Blank and Blank planned
a contemptible game which they should
have known would he detrimental to thke
trade. We were not consulted or invited
but were to he foreed to higher prices.

See Canadian  Groeer, April, 1911,
Page 45: A full page referring to Gro-
cers’ Assoclation experience 1 an at-
tempt to foree prices up and deny sup
plies, also on meeting or ignoring com-
petitors’ prices,

One elause reads: ““ Any plan which
et nowhere no

savors of ecoercion will
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matter how great may be its apparent
strength.’’

We wish to be friendly and fair with
our competitors, and do business on
fair, honorable business prineiples, be-
lieving there is lots of room for one cash
store and several credit stores in each
town.

Manufacturers, Wholesalers, Bankers
and Brokers all agree that an acecount
which may be paid at par at some future
date is subjeet to a disecount for spoi
cash. Thus if a bhill of groeeries ¢an he
purchased at a certain price, payable in
three months, with no guarantee of pay-
ment then or ever, should not a cash
store allow some discount?

We presume that Burr Bros., runniny
both kinds of stores in opposition to
themselves, may be considered the best
authority in America.

We respectfully ask our competiters
to read the recent full page article in
Canadian Grocer on Cash versus Credit
Business and compare actual experiences
with the policy, statements and promises
of Mr. —— while in and viein-
ity last July.

There is something decidedly wrong
with any man or policy that seeks to
stab a person in the back, but dare not

face him in the open
T.
- . - .

There 1s a lot to be discourazed in the
forezoine. It seems odd that grown men
should enter into such time-consuming
bickerings. But the faets are there and
it is just possible that they may be led
to listen to reason. Then. too, there are
a few hits of debatable cround, worthy
of serions consideration I shall tryv to
work some order out of the ¢haos next

W Q'l‘!\

VANCOUVER RETAILERS WANT PROTECTION

Going on_with Work of Forming Buying Association if
Wholesalg Dealers Continue to Sell to Hotels and Restaurants
—Succes§ of Collection Department.

Vanecouver, B. €., Jan. 25.—(Speecial)

Further diseussion took place at last
meeting of the Vancouver Retail Gro-
cers’ Association last wmight i regard
to the establishment of a distributing
produce house, with groeers as stoek-
holders, In opposition to those whole-
salers who are voing over the heads of
the retailers after the hotel and restaur-
ant husiness.

Several of the leading wholesale deal-
ers 1 produce state thev do neot want
the hotel and restaurant business and
are not after it. The faet remains never-
theless that some of the trade has gone
that way, and the retailers are perfeet-
ing steps for their own proteetion. They
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are gome steadily aliead with the pre-
lmimariwes of formation of the eo-opera-
tive company. so that they will be all
ready to start ap if offences are again
reported. There has heen some talk
along wholesale row in respect to this
move, and the story was enrrent that the
wholesale "'l""l‘ll‘!' dealers had forfeited

ir individual deposits of $30, given

hond to bind their understanding
the retailers This, of course, did
not take place, for no sueh bond is ask-
ed for or could he asked for, nor was
one ever sugeested. While there may
he an understanding in regard to trade
matters, it is only to facilitate harmon-
(Continued on page 43)
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Latest Review of the Grocery Markets

Sugar Situation a Perplexing One and Needs Close Attention—OCurrants Hold

a Firm Position, With Primary Markets Strong—Evaporated Apples Firmer—
Beans are Stronger in Both Manitoba and New Brunswick—Shelled Walnuts

QUEBEC MARKETS.
POINTERS :—

Evaporated Apples—Higher.

Bordeaux Walnuts, halves—Advanced.

Package Dates—Slightly firmer.

Currants—Higher.

MONTREAL, Jan. 25.—\ good nor-
mal January trade is generally reported
by local jobbers. Weather conditions
with opening of the month could not be
deseribed as conducive to trade, but the
more favorable temperature now ruling
should work for good steady wholesale
trade. Stock taking has brought to light
odds ‘and ends which wholesalers are
now making an effort to dispose of.
Travellers are endeavoring to roll up a
good volume of sales for the opening
month.

Price changes during the week have
been few. Dealers are wondering what
can next be expected of the sugar mar-
ket. Many regard the eritical moment
as at hand. The market is at least such
as to deserve close attention from the
trade. Dried fruits, currants, package
dates and evaps are firmer.

SUGAR.—Raw sugar increased in
New York 30c. last week after
Grocer had gone to press, but
dropped again on Saturday. Re-
tailers should pay particualr atten-
tion to the market just now. While
indieations are that the market will ‘re-
main steady, yvet there are certain points
which would lead one to expeet an in-
crease not at all unlikely. The shortage
of European beets, which amounted to
2,000,000 tons, has left England in such
a condition that she has had to purchase
on the Cuban market. Large sales have
been made quite recently in Montreal by
the refiners. The situation at present is
interesting and needs attention.

Granulated, bags 545
i 5 50
" 530
» 5 33
Pl"rh lump, bo¥~. 100 1ba 6
" " z
Red Beal, In cartons, each. 025
0r1|t.sl dlnmondl. hbln ..... v ada LGRS
100 1b. boxes . 625
vz 501b. * . 6 35
e e lﬁ lb. T ieedurges . 6 55
5 53 mrwm L R v 31‘
n 37
590
58
% 30
570
5 90
545
52)
520
520
05

nadnr Ba

T e r;..én 2
Bbls. granulated and vollow e &
ahn- -

SXRUP AND MOLASSES. — The
syrup market remains firm with a good
steady retail demand.

Higher in Montreal.

There are no changes in molasses
prices nor is there any likelihood of
any increase at present.

Flncy BuMm mOolnssss, PuLCLCOUS .......... 38 o0
barress .., ... & l:il ("R K}

e . ue Dau-varrels, . . RS R T
Ohotoe Barbados molasses, puncheous... v L3
o : UBfTED .. .. .. vol v

e - i PEETTT £ T R 03y vl
DIAW I 8l o550 ves b snrictsvresustas seuns -4 0w
Aunuigua Seeagael v n
T T ORI S e OSSR USRS v
Corn gyrups, B e v 03i
'S S e e S RSN Sl 0wy
iz g-bols. ... * eak s nae LA

= 208-10. plun .................. 1

e Eriv. pus Son sund 2B 00
Uases, 2-1b. tins, 2 doz. per mc PR
= oD, 1 aoz. B
“ o " guue = 4 6o

' @iv " gaoe RS R - 50
DRIED FRUITS —Hmc 1s  little

offering at present from the coast and
it looks as if supplies are being held
for higher markets. Evaporated apples
show an increase as do currants and
dates.

kvapurated apricots U2 (2 )
Kvaporated spples . vll
Evapurated peaches. . . . SUl8 vy
Evaporated pears. ......covvvens cnnns 01 Ul
Lurraue, fuc uliatras, per 1b., nov ua‘u v s} Iy
clesned.. .. 04 v
e 1ib. packages, tine filiatras, clean 0w [
:: Faurws, per 10, TR v udy
Vuslizzes, wrlb Ul v
Dates, 1-Ib. packages ...... .09 - 08
Daves, Hallower, loose, , = G uw
e SRR v
Figs, 3 crown. .. 010 vio
Figs, 4 crowu .. 01 017
T derown. .. vi8} 013 C nluullrn figs,
Figs, ocrown. o 09 v 14 about 3s-1b mats 1 30 1 40

Gilove boxes, 16-0z., per box
Glove boaes, 1U-uz., per box. .

/::

Seedle ‘s, new, in pac knxe'

delect rmisius, 7-1U. oA, per v ud
Suitapa ra sins 100 e, p-rlb 012 01n
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Maiaga LaDle raisite, clusters, per DN o L 2714
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Valcuaa, fine off stalk, per 1b. 1 0 us v B}
solecy, per L. v v vt

PO L L In, 5!"“4 ..... U 010

TEA.—The tea
change from conditions prevailing. The
inquiry covers the general list at steady
prices, being of a routine character.

Owing to the further outbreuk in
China the situation is eritical as far as
the next tea erops are concerned. Tt is
quite likely that the erop will be cur-
tailed and this points to higher prices.

market shows no

J spane—
UDWOOBL. ... cssscssssssssssorcnssscs U W v b
. U3 R-1
L0 035
0.6 43
7000 COMMOL . L0 0.
Cowwmon ......... 0.9 vl
Ceylon— Broken Urange Pek Y ("1}
Pexoes ..... 020 vz
Pekoe Souchongs. .. .. < Lo v22
lndia— Pekoe Bouchougs ..... .co....us .01y v 30
Ceylon greens— Y oung Hmm ..... .02 025
OB 5 s SRR Y 025
Guupowders ............co000ne 01 035
Uhina greens-— Pingsuey gunpowder, low grade. 0 14 018
o > pea leaf.. 0 20 03
i o pinhead.. 0 30 0 50
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COFFEE.—No change of importance
had taken place since last week. Prices
seem to have reached the limit for some
short time. Demand is normal and sup-
pliv\'.vnsily sufficient.

Mocaa......... V35 ues BADLOe. .. .....n 032 v
B s iaan 024 v 43‘ Marsocaibo..... 033 064
Mezxican ...... 0% o0»

NUTS.—-Stocks of Tarragona almonds

remaining on hand in Spain are said to
be small. Sieily filberts are beginning to
show an upward tendeney on aecount of
that stocks in
hand were not very large.

Bordeaux walnuts show an inerease

advices received stating

this week.

In sbell-
T R v
Filberts, Sicily, per Ib. . e s 010y v a2
- Barcelona, perib...... ...... 0Oljui2
Tarragons Almonds, per 1b. ... .............. 015 017
Walnuws, Mayette trenobles, per lb L0115 vie
Muarbota, per b, ~0124015
= Cornes, perlb....... il 013
Bangalen .0 ol o ah L0130
Sheucu
Almonds 4-crown ulocm per Dissesescsccncse 'L 0w
3crown 032 034
' 3-crown " " U3l 03
ir haun) standarde per Ib, Vi L8
\ll( ncia shelled almonds, new crop.. 034 038
BOewa ol o)
Peanute—
American—
Jipanese roasted 0 08)
Coon, roastea 0 08} v 09§
Diaw nd G, 09 010

Kon 1 on, ronsted
Sun, roasted .
Spaiisl, \u B Ay SURBERB o3 44035 = o9 et .. 013

TRide, Moo L0188 0
Picans, jum! .019 02)
Piswacnion, perit 07
Walnuts—

buraeaul balves, bright ... .. .......... 030 0382
Rrokens, . L2 V3

SPICES.- I)e:llt*rs are busyv now tak-
ing stock and it will be middle of Febru-
ary before any ehange will take place in
this market, even if things do alter then.
But at time of writing there is no indi-
cation towards an upward movement.
Jnsiness for this time of the year is
hrisk.

Per Ib Per Ib

Allspice..... 13 018 Cream of tartar 025 0 32
Cinnamon, Ihnl!‘“ 16 018 Ginger, whole. 017 030
- ground 0 15 019 e Cochin 017 0 20
Batavia cinna- Mace. . . 085
Nl e 25 n30 Nutmegs S 0'2% 060
Cloves, whole .. 025 035 Peppers, black . 0 16 0 18
** ground.. 023 035 Peppers, white. 022 0 27

CANNED GOODS.

TORONTO. Some jobbers report
canned goods rather quiet. Others say
movement of vegetables is qnite brisk,
showing recent improvement. Retailers,
however, in majority of eases stocked up
well at beginnineg of season and their
stocks have not been reduced low
enough to warrant further buving.

Retailers are finding brisk demand for
canned goods and general opinion seems
to be that in spite of hizh prices the
consumption is keeping up well. Many
dealers report sales just as large as in
previous years.
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Standard apples in 3s are regarded of the water, for these are the sources

as being worth $1.20 per dozen. Blue- of our supplies. If Russia is allowed EE
berries are pretty well sold up and as to export her surplus, England will not " o
high os $6 is being asked for gallons. find it necessary to draw supplies from

The short pack in raspberrigs and straw- this side, aceordingly putting an easier i
berries is well known and with supplies tone into the market. However, this 0
being gradually reduced, a strengthening not being allowed, the opposite feeling .

in price of these lines is not a surprise.
For 2s. in heavy syrup $2.35 to $2.40
is being asked. Raspberries appear to
be shortest line.

On the whole, jobbers are not finding
brisk trade in canned goods, but there
is a big period of demand still ahead
and holders are certainly doing no wor-
rving over the disposal of stocks.

ARIO MARKETS.

will follow.

New York is regarded as being pretty
close to bottom if not already there.
Stocks of sugar held are generally low
and will soon have to be replenished.
Unless Cuban crop turns out better than
anticipated and there is pressure to sell»
it looks as if Cuban prices might be at
low point. Sugar is regarded as being
at eritical point and needs close watch-
ing.

Kiura granulated, bags 558
R R0 208 s

- ~ 4 u! A
P”l\Tl' Blzz:uunnuhud 53
Veuo'.b.p 515

(urrants.—Firm.
-\t.mdarclj\pplox 3's.—Higher.

of granulated and yellow will be furniahed
at 5centa lbon bag prices.

lnnmund. . 695 : 2o W } . .

Giallon Blueberries.—Now $6.00. w . ; :.‘,'; tions !n London, values on both Indian
Strawberries and Raspberries.—High- Powdered, b - &8 sad Coyien tes NIEd'stead." and up-
= - - ok e : ¢13  changed from the closing sale of 1911.
&:‘,3“1-0'1- ----------- . ;}s Quality of Ceylon in many instances

R Paris lumpes, tn 100-1b. bo 645  showed the i :

Toronto, Jan. 25.—Fair volume of ; n3e g 5 s fl_” or falling off
business for month is generally report- fallecind - et Revolution in China, it is believed,
ed by local jobbers. More favorable SYRUP AND MOLASSES. — A will have econsiderable tendency in

weather and passing of stock-taking is
helping some. Collections are deseribed
as fair.

Steadiness is evident in all lines of
canned goods. In case of some lines
which showed short paeck last season
this steadiness has developed into mark-
ed strength. In this respeet might be
mentioned strawberries, raspberries and

o= inca 265 nts, 4 tocase. ... . .
blueberries. ) o mnmm':“w‘m up well. As pointed out by one deal-
. » . N case ’ . Moulasses, - 2 - . .
The sugar situation hinges to large ex-  Barreis perib. . ... 0 .U! New ””"p:r_.u er, the big interests have coffee well
. . Half | sls, 1 . 0¢ : 0 2 .
tent on whether Russia will be allowed J,‘, e u.g, \:\I:dl;l:'llr.nl.ow % under their econtrol and are not likely
to export her surplus sugar. The Brus- puje il es ... 175 e exira L "3 to allow prices to sag off. They do, it
< > > < 7 DT} Maple syrup (umpnlm'l fancy . . 045 18 . q ac F o
el convention convenes on . Jan. 20. Eee e 48  Porto Rico... 045 vsg 15 true, allow market to ease off at 7
‘“The 'situation is a perplexing one,’” luals.l2tocase ... 540  Muscovado..... ... 00  times, probably to get dealers think-

said one sugar man. ‘‘I would advise
operating conservatively but to keep in
close touch with the market, and be

3
i
week. Currants is a line that is point- Rio, roasted.... 923 024  Mooka, ronsted. 0 % on 1

e : % delinila al : reen Rio...... 01 .031 0
ln'n-l.\ to hu’\, on the first definite sign g out as possessing noted features of Srmem! -S10 o8 ava, M. '= 1
ol "trC"zFl" . : strength.  The small stocks left in Beee>.... 0% o5 4 {
Some little time ago some firms re- Greece are regarded as ample reason 013 013 i

duced prieces on cocoa and chocolate 2
cents per pound. Some other firms have
followed this week. One firm notes a
decline of 2 cents per pound on choco-
late and bulk ecocoa and 5e¢ a dozen on
'4’s and 1%’s tins of cocoa and 10e on
1 1b. tins.

SUGAR.—The Brussels econvention
which has to deal with export of Rus-
sia’s surplus sugar which is to convene

good seasonable trade, making splen-
did egmparison with other years, is in
evidence in both syrup and molasses.
There are no special features, other
than that new erop molasses will be
coming forward in short time.

Syrups Per case ‘w;u 21 o cane

2:1h. tins, 2 doz iuts, 24 Lo case

in case 240 Maple Syrup [mre

51b. tins, | doz Ga lous, 6 10 case

549
Jw
6 60
in cae 27 § gallons, 12t case 72
10-1b. tins, § doz l{u\nm dincase.... 725
40

35

DRIED FRUITS — There are no
quotable changes in dried fruits this

for firmness and ideas of holders in
the primary have been inereasing.
Those who put in sufficient stocks
early in the season were fortunate.
One dealer shows the advance by stat-
ing that he ecan sell his best goods
which were bought early as cheaply as
the lower grades would sell if bought
now,

Stoeks of dates loeally are said to
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firming prices of tea from that coun-
try, particularly if the feud continues
for any length of time.

COFFEE#—General coffee  market
has lost none of its strength and there
appears to be nothing at hand to shape
it otherwise. There have been some
shight waverings in some of the lower
grades of goods but better lines hold

ing about buying, but this is most like-
ly to be followed by a firmer tendency.

SPICES.—The year has opened up
quite well, some dealers reporting it in
advance of last year. This is encour-
aging to all engaged in the trade. It
is pointed out that the revolution in
China may exert a strengthening ten-
deney on Cassia which we import from
that country, although no change has
taken place as yet.

> o
again on Jan. 29 holds to a large extent be rather light. One jobber states that é f_& f_; 3
key to sugar sitnation. For this reason quality of I.nte arrivals of Hullowges P S S :o_’” "
it 1s.b_v no means an easy matter to on the English markets has been quite %,m:“-'-p-wm ;#g - e £ - “i
size up present situation. England is poor and dealers there have first been e DAL e 32 Sae !
short of sugar and in the absence of getting confirmation from buyers here Curry powder...... . &: e d 4
imple supplies from European beet before sending shipments forward. o 0315
‘countries, has been looking towards Evaporated apples maintain the B - em %}
‘nba and West Indies for supplies. strength both here and on other mar- PR o'%'nik {
This, of course, firms market on this side kets that has been pointed out before. e =6 wn-e 4

‘-
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Range for pure spices according to grade. Pails or boxes
2 cents per 1o. below tins. Barrels 3 cents below tins.

Mustard seed, per 1b. 1n bulk.. 012
Oelery seed, per 1b. in bulk et 0 20
Shredded cocoanut, inpails .. ... ... 0163 0173

NUTS.—The general market in nuts
is steady to firm. We referred last
week to the higher values in almonds.
Walnut prices are also well maintain-
ed. Supplies of Brazils here are com-
pletely cleaned up and enquiries by
loeal dealers in New York shows simi-
lar conditions to exist there.  New
crop do not eome forward till March.
Almonds, Formigetta......coonee vuviieneianann 016 016

v Tarragona. . e

e Marbots 013 014

03 038

Filberts............ 011 012

..................... 017 018

Peanuta, roasad.... .....co. ciiiin siniirnnenns 10 013
RICE AND TAPIOCA.—Trade is

normal in both lines. Rice has lost
none of its strength. In the producing
sections of the United States, the
highest prices of the season have been
paid for rough. The primary markets
in the East, from which Canada re-
ceives her largest supply are firm.

Standard B, from mills, 500 Ibs. or over, f.0.b.
ntreal

BEANS.—The market holds steady
at quot d figures, with nothing appar-
ent to sMape econditions otherwise.
This is especially true in best quality
stock.

Lima beans as reported last week
are firmer. The amount now available
for shipment from California is set at
250,000 bags. This amount, says one
report, will be secarcely sufficient to
supply the demand from markets west
of the Mississippi valley.

Prime beans, per bushel..........c.ccccevetennnnnne conn

Hand pickad haana. ner hushel. .
Californpia lime beans, 1b.............

MANITOBA MARKETS.

POINTERS.—

Syrup.—Demand strong.

Dried Fruits.—Steady.

Beans.—Stronger.

WINNIPEG, Jan. 19.—In spite of ex-
tremely cold weather, which was only
broken a few days ago, trade during
January has been satisfactory and is far
ahead of last year. Owing to prevailing
conditions, however, the movement of
freight has been bad and business has
been hung up during the last month con-
siderably by congestion of freight in
yards. With extreme cold and blockage
of cars it has been practically impos-
sible to move the cars in the vards and
numerous cases have again been brought
to light where farmers have had cars in
the yards anywhere from 10 to 18 days
and have been unable to get them shunt-
ed to their warehouse.

THE CANADIAN GROCER

The new programme, however, which' is
laid out by the C.P.R. for improvement
of the terminals is viewed by all as be-
ing satisfactory and will fill a long felt
want. It was expressed by one whole-
saler to-day that so far this winter rail-
road companies have had their hands full
moving passenger trains instead of
bothering about- freight.

As stated above, the severe cold wea-
ther has been broken to some extent but
only to be followed with January
storms. Reports from the country show
that travelers are having extreme diffi-
culty in covering their territory. Ow-
ing to the unsatisfactory cordition of
the roads it was pointed out that
it was almost impossible to tell
where one traveler is from day to day
as conditions are so unsettled. It is ex-
pected that the majority will be many
weeks over their allowance in complet-
ing their routes for spring orders.

Of the different lines sales have been
fairly steady and show that market is
holding steady. New prices will be no-
ticed in beans which show an advance
over last week, but other lines remain
firm.

SUGAR.—The demand for this line re-
mains fairly good but market is still
weak. Much speculation is indulged in
as to the probable action of market but
it was firmly stated by one large house
this morning they anticipated cheaper
sugar. Prices will be noticed to be un-

changed from last week.

\lom.rnl and B . granulated, in bbls...... ... ... 625

BRI oo o s v s s o msme sy . 605

b yello' B e ity sives iah A e Eehk 570

" in sacks 5 65

lcm; sugar, inbbls. ..... 6 45

inboxes (251 670

Powdered sugar, in bbls.. 625

¢ e .. 635

i in amnu quantities...... . .. ROO
Lump hard in bbls. .

in §-bbls. .
e ** in 100-1b. e

SYRUP.—The demand for syrup is
good and usual heavy winter trade is
now on. Wholesalers are quite satisfied
with the movement so far this month
and are looking for good returns.

Syrups—

24 2-1b. tins, percare. . .........
12 5-1b. tins, per case.
6 10 1b. tins, per case
3 20-1b. tins, per case
Half barrels percwt ..... ............

Barbadoes molasses, in half hnrwlu per gallon. .. .. 045
New Orleans molasses, half barrels, per gallon. ...

CANNED GOODS.—Demand for ay
kinds of canned goods continues to be
exceptionally good. Interest at present
time is centered in tomatoes, stocks in
this line being low. The price of $3.60
a crate has been high water market as
vet and there have been sales made at
these prices without any trouble. It is
frecly predicted by all that there will
not be a case in jobbers’ hands when
new crop comes on the market. Other
lines are also creating considerable in-
terest but stocks in them are consider-
ably heavier tkan tomatoes.

DRIED FRUITS.—Demand is fairly
good for dried fruits and prices show no
change from last week. The figures
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quoted here are on the basis of last fall's
prices owing to fact that fairly heavy
stocks in all lines have been carried
here. As soon, however, as stocks be-
gin to grow smaller and as wholesalers
start to replenish their supplies these
low prices will advance. The California
market price at present time is way out
of proportion of prices asked in Winni-
peg and as a result higher prices can be
looked for within few montbs.

New prunes. Per 1b.
90-10 8, 25.8.p ....... 0 )83
90-10(s, 108, 5.p. .~ 009
80-90s, 258, 8.p 008
80-90s, 108, 8.p.. 009

New Figs -
Camel 3-crown table fivs .. ... ........
: 4-crown table tixs
5crown table tigs o :
B-crown tahle tigs, about 101ba. ...... .... 012
B-crown table figs, about 50 1bs. )
T<crown table tigs, about 1 0 I}

$-crown table figs, about 1, lbe 016
E mmanuel 3crown. . ................. . 008
4-crown 00R
R o N Uit e avisans sane 0
RO AR 49 4 Ressinasrive ssas 010
TOROMN S o e vene on
Cluh hox figs 006
Cooking Figs
CRIOS VOBBE. . . iiariivramvvoa gons o
R N .0
Half bags. .. . 04
Valencia raisina
Fine, f.os, 28¢ , 8.p., per box e baeveasssons 22
Fine, selec u«l 1& &.p., perbox ... . 28
4-crown layers, 284, 8 p., per box. ... . 43
4-crown layers, 14s., 8 p . per box. ... o b
4-crown layers, 7s., ».p., per hox . 060
Ne plus ultra, 8s, 5.p, per box. .. 23
urrsnus—
I R NI s cocciiviiasnreis 0074
Washes, perlb .. 08
1-1b. package. . .. 0 08
2- b. package 017

EVAPORATED APPLES — This line
has taken a flurry this week duec to export
demand ar.d fact that available stock sup-
ply is getting into hands of fewer hold-
ers. It is felt strongly here that this
line is pretty good property and those
who have large stocks on hand will un-
doubtedly
spring.

COFFEE.—Coffee market ' is still
steady but demand is not heavy. One
wholesaler pointed out he had anticipat-
ed a sharper advance after last week’s
weakness. He pointed out that in his
opinion the trusts had secured the mono-
poly and that it was just question of
time before they started to force prices
up and keep them at high levels. The
outcome of this is being watched with
interest.

Roasted Rio; 1b o Green Rio, §'s, b, 017

Green Rio, 7's,1b.... 0 16}

BEANS—Beans show decided strengtb-
ening this week due in many respects to
bad weather in the east and failure of
the farmers to get their stocks into
hands of wholesalers and jobbers. It is
not felt, however, that the situation is
going to be serious and higher prices
are not looked for.

Beans, 3-1b. nicker, per bushel ...
Hand picked. per bushel
Peas, split, 100 1bs

Notices are being sent out by all
wholesale fish firms drawing the atten-
tion of the retailer to the approaching
of the lenten season and that it is ex-
pedlent for retailers to lay in supplics
fairly early. It is confidently expected
that this season will be far ahead of last
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Peas, No. 3 ...
Peas, No. 2
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year which was unsatisfactory as far as
fish was concerned. This year fish are
cheaper and the demand for all varieties
is increasing each month. New prices
are as follows :—

Whitefish, Lake Winnipeg,
Halibut, per Ib.
Salmon, per Ib.
Smelts,
Trout, per Ib.
Goldeyes, per b, ...
Lake herring, r Ib.
Pulibees, per 1b. ......
Pickerel, per 1b. ..
Flounders, per Ib, .....
Jackfish, round, per Ib.
Jackfish, dressed, per Ib,
Tommy Cods, per Ib,
Steak codfish, per Ib.
Haddock, per 'h'b. ...... esse [

Mackerel, per 1 10¢

Perch, per Ib ... =

Eels, per Ih ....... veo TG

Ocean herring, per 1b. ........c.ovvvveunn. Bassssunin 6c
SBMOKED FISH.

Finnan haddie, 15 and 30 to box, per Ib. ...... $008

Smoked fillets, 15 to box, per Ib. an

Bateis. B0 BEB  covcisqerncivae
R TP B iivecesesscadibannssiasassene

BALT FISH.
BEh S DO BB ooivininbincnosimisasnaninie $010
Strip codfish, 30 to box, per lb. . . 012%
Salt herring, in half bbls., each . . 45
Salt mackerel, in kits, each ............ o 275
Digby chix (fresh stock) per bundle ........... 1

NEW BRUNSWICK MARKETS.

St. John, Jan. 23.—Market during
week has seen a tendeney to firmness
in several commodities and some inter-
esting developments are looked forward
to in near future. Business is on the
mend and more encouraging reports are
being received of trade during past
week. Flour, sugar, lard and beans are
some of the articles listed with grocers
here as being much firmer, and sales
in all four lines is brisk.

Advices to local wholesalers are to
effect that there will be no change in
immediate future in either Manitoba or
Ontario patents, but with price of com-
ing wheat quite strong, there is nothing
to warrant deecline.

Local merchants also say that sugar
has about reached bottom and that de-
pression which has marked it of late
has not been warranted by statisties.
Because of the shortage in the erop of
last year, it is regarded as quite pos-
sible that higher prices may soon pre-
vail. The market is reported unsteady.

Bacon < v O Eges, hennery. . 035

Beans, hand Fugs. cnse..... 0328 03
picked, bus.. 250 265 ;‘m hadidies 440 450
= 2 Ysh, cod, dry.. 625 6 50

TooRIsiee e o PR N K45 6 50

B U‘ 1 : Flour, Ontario. 545 5 50
u'ter, dairy, H A 5
PN iaiee 021 026 - e

Lard, com
Butter, cream pound, 1b ni10g o1

ery, per lb 027 035 Tard, pure, 1b. 012§ 0 13
Buckwheat, Lewons, Messi
W.grey tag. 200 310 na, per box, veee 350

Cheese, new,1b 015§ o 16 Milatecs, Mar- o .

Currants, I's,1b 0 (8 0 08} Oatmeal, ro led 535

Canned goods — Oatmeal,sd .. .... 5%

Beans, baked.. 115 125 Pork, domestic

Beans, string.. 1 02) 1 05 N i 21 00 22 00

Corn, doz .10 1 8§ Pork, Amerl-

Peas, No 4 .. .... 12 canclear .. 21 0" 23 00

Peas, No. 3 ... ... 195 Potatoes, bbl 175 200

Peas, No. 2. M0 Raisina, Cali-

Peas. No.1 ... ... 189 fornin,seeded 0174 011

Peaches, 2s, dz 195 200 Rice, perib.... 003§ 0 04

Peaches, 3's, dz 300 3 0§ Ralmon, case-

Raspberries, dz 205 2 1 Red Spring.... 775 800

Strawberries... 185 19 Cnh .e8....cc00. 7% 750

Tomatoes . ..., 17. 18 Sugar

G . v cnane 400 425 Standard gran. 560 570

Cornmeal, gran .... 500 Austrian rnn. 540 55

(‘,'orn-ed, h.g cees 188 Bricht yellow.. 5 40 55)

Cornmeal, bb i 33 No lyellow... 510 5 3"
Paris lumps. . 680 675

</
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NOVA SCOTIA MARKETS.

HALIFAX, Jan. 24.—Wholesale gro-
cery dealers report business continues
good in most lines. Sinee drop in price
of sugar there has been considerable in-
crease in sales. Extra standard granu-
lated is quoted at $5.60 and United
Empire at $5.40.

There is better demand for canned
goods and price is firmer for most lines.
There is a considerable seareity of to-
matoes in loeal market. Sales of peas
are reported to be quite heavy.

Local dealers are now importing large
quantities of poultry from upper Cana-
dian points. Dealers report sales good,
despite the high prices.

Eggs are now coming on the market
in better supply and the price is a
little easier. Choice new laid eggs are
selling at 31 cents, but dealers report
sales light. Butter continues firm. Only
small quantities are arriving, and there
is sale for all stock offering. Creamery
prints are selling at 31 cents, and dairy
in tubs at 27 cents. Sales of cheese
are heavy at 16 for large and 16%
cents for twins.

BRITISH COLUMBIA SITUATION.

Vancouver, B.C.,, Jan. 26.—Heavy
snowstorms in the Rockies interfered
much with delivery of supplies to whole-
salers on the coast last week. Snow
started in just after Christmas and con-
tinued falling off and on until few days
ago. Then a Chinook swept through the
mountains and several slides came down.
Track was blocked for sueh a time that
over dozen trains were held up in the
hills, ineluding three or four passenger
trains. No accidents of any account
took place. Wholesalers were quite out
in several lines, and there was no way
of replenishing except by rush order
from San Francisco. There was no re-
lief even in that, for by the time goods
could have come north, the trains would
have got through and into Vancouver.
Consequently the merchants waited.

Potatoes are still reasonable in price.
For two or three years past price to-
ward spring has gone up, and last fall
several dealers put in supplies in antiei-
pation of similar soaring this vear. It
is known that these supplies are on
hand, and so far the price, while fairly
stiff, has not started to aseend rapidly.

el
NEW COVER NEXT WEEK.

The Grocer’s new cover will appear for
the first time next week. Watch for
vour copy. In addition to this change
there will be other new features which
will make this issue one worth a careful
study. The old green cover which has
been used for the past quarter of a cen-
tury is no more. Something better and
more attractive succeeds it. See that
yvou get your next week’s copy.
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VANCOUVER RETAILERS WANT
PROTECTION.
(Continued from page 39.)
lous co-operation, and¢ works out not
only for the good of the dealer but also
for the patron.

Appreciate Collection Department.

Several letters were received by the
secretary commending the work of the
recently-established collection depart-
ment. This is not yet on a paying basis,
but what has been done so far is highly
satisfactory, and beyond the expectations
of the association. A feature that tends
to its ultimate success is the forwarding
each morning of the amounts collected
the day previous. With many ecollee-
tion agencies, payment is made once a
month. In this instance, the grocer gets
his money onece it is received and can at
onee have the use of it.

il
POISON NOT IN CANNED GOODS.

Case Published in Newspaper Investi-
gated—Family Had Eaten No Canned
Goods Whatever,
Toronto, Jan. 25.—On Jan, 15 there

appeared an item in a local morning

paper to the effect that a family were
made ill through eating canned goods
containing poisonous substance. The
heading of the item ran ‘‘Ate Canned

Goods, Family Stricken,”” and further

on the article read:—*‘‘Before retiring

Saturday night, they had econsumed a

small amount of eanned goods, which

had evidently become poisonous.’’

As with many of these alleged sick-
nesses caused from ptomaine poisoning,
in eating eanned goods there has been
found to be no truth in above. The mat-
ter has been investigated and the cause
of illness diseovered to be contaminated
flour and not canned goods at all. Dr.
Geo. W. Graham, who was the doetor
consulted, states that so far as he knew

the family had eaten no eanned goods «

whatever and he was at a loss to ex-
plain how the paper in question seeured
its information.

Faets of this nature can be used by
grocers to dissipate the prejudice exist-
ing in minds of some against this staple
article of diet. The National Canners’
Association have investigated 150 alleg-
ed cases of ptomaine poisoning and did
not find a single one where so-called
poisoning could be traced to canned
goods,

————

A. P. Tippet, of A. P. Tippet & Co.,
Montreal, has left for the Old Country
on a business and pleasure trip.

Mr. A. H. MacLean, has left for the
Canadian West where he will represent
Holbrooks, Limited, in Saskatchewan.

|
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Quarter Century Greeting

To The Grocery Trade

It is twenty-five years ago this month since our busi-
ness was started, and while in many ways it does not
seem a long time to look back over, yet many, many
changes have ta@en place during that period, although
a number of merchants who commenced with us at that
}ime we are still proud to have with us as customers,
/and hope to have them for many years to come.

\When beginning we adopted certain rules of pro-
cedure and principles which have been main-
tained ever since. Sometimes these have had to
be upheld at a heavy cost, but we-have come through
with them, and if on occasions there has not been
muchli money in it, there has at least been a heap of
satisfaction. We should like to feel that we have been
of 'some use to the Trade in general and that it
has been the better of our having had an existence,
and this shall continue to be our main aim. We thank
you for your very generous patronage in the past
and hope for a continuance in the future.

H. P. ECKARDT & CO.

WHOLESALE DISTRIBUTORS
Cor. Front and Scott Sts. = TORONTO
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THE

Use of Wood Fixturesin Show Window

Value of Dressing the Window Regularly and Attractively—
One Article at a Time or Associated Articles Should be Dis-
played—A Sure Business Getter. i

Whether you want it or not, your
windows will either? attract or repel
every one who passes them. A person
is attracted by a clean, well-kept win-
dow, just as he is by a well dressed
man or woman, and one will hesitate
to enter a store with a dirty window,
just as he will hesitate to shake hands
with a dirty tramp—probably he will
avoid it altogether.

The very best advertising space you
can buy is being paid for, every time
vou pay rent. It ean be made to earn
more than any other space in the store.
You are wasteful and extravagant, if
vou do not make it earn all it ean.

Getting New Customers.

The patronage of a grocery store is
necessarily largely in its immediate
neighborhood, hence most of the people

—

make a miscellaneous jumble of every-
thing in the store to attraet anybody.
Either a single article should be dis-
played, or only articles which are relat-
ed to each other. Marshall Field & Co.
have probably the finest show windows
in the world and thousands of dollars
are spent to provide attractive back-
grounds and settings.

They follow the principle of one
thing to a window closely. If the most
expensive show windows in the country
can be used to the best advantage in
this way, it is a pretty good lead for
others to follow.

Nearly every possible customer will
have passed a grocer’s windows in the
course of a week. Therefore a window
display may be said to be worked out
at the end of a week. Another reason
for ehanging window displays frequent-

Wood Fixtures that ean be Used for Window Displays.

who are passing your store are possible
customers, and many who may not be
regular customers, will become ecasual
customers, by the attraction of some
article in the window which catches
their faney. !

Every grocer knows that if he ecounld
take time to mention a few seasonable
articles to eaeh customer as he waits on
her, it would effect a marked inerease
in his sales.

Why not use your windows to offer
They will eateh the
eve of the enstomer the elerk is waiting

these suggestions?

on, as well as the favored eustomers to
whom yon are giving your personal at-
tention. Tt will also reach the passing
enstomer of your eompetitor to whom
vou do not often get a chance to.speak
at all.

One Thing to a Wigdow.

To make the most of show windows,
care must be used in seleeting llu--znmls
to be displayed in them. Tt would take
more genius than most of us possess to

ly, is that the goods become soiled and
faded and when put back on the shelves
their freshness is likely to be question-
ed. Tt should be the practice to change
window displays every week on what-
ever dav and whatever hour is the most

idle “l[‘.
Use of Wood Fixtures.

The acecompanying illustration shows
how a window display can be made of
groeeries, wwith the aid of wood window
!ixtm'n-s‘/‘.\n,\um- can put up sueh a

If the
grocer will spend five minutes in placing
the fixtures he ecan safely leave the
arrangement of the packages to the
clerk.

An attractive modification of this dis-
play would be some of the things with
which maearoni and spaghetti are pre-

display 4s this in a short time.

pared, such as cheese, tomatoes, either
fresh or canned, ete.

of these fixtures is
a display can be ar-
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One advantage
that each week

CANADIAN GROCER

arranged entirely different from the one
before, the whole appearance of the
window can be changed by changing the
arrangement of the fixtures.

+
RAISINS AND GELATINE.

Prince Edward Island Dealer Inquires
Re Their Manufacture.

Editor, Canadian Grocer:—Will you
explain in The Grocer, the process of
making raisins. Would also like to

- know what composes gelatine.

ENQUIRER.
Summerside, P.E.I.

Editorial Note.—Raisins are simply
dried grapes. Only those grapes of a
fleshy variety which develop abundant
saccharine matter are suitable.

The California process of making
raisins is simple. The grapes as picked
are placed on trays which when filled
are conveyed to the drying ground, con-
sisting merely of a large vacant track,
no appliances being necessary to the eur-
ing process, sunshine being the only
ageney employed. Since there are no
dews there, the raisin trays are left out
day and night until euring is completed.
They are then removed to the sweat-
room whieh is built as air tight as possi-
ble, where they become equalized in the
degree of dryness and are ready for
packing, some as thev are, others being
seeded.

While in most produeing countries,
the raisins are dried in the sun, around
Denia, Spain, a big producing seetion.
this eannot be done on aecount of eh-
matie changes. The grapes there are
dipped into lve, made by dissolving the
alkali out of wood ashes and quicklime
with water and then adding a pint of
olive oil and a handful of salt to eack
four gallons.

Making of Gelatine.

Gelatines are made, by various pro-

cesses  from gelatinous animal sub-
stances, such as the ecartilages, tendons,

off skins, bones

and horns of animals, fish scales, ete.,

e 'H)'l:l!.t ~. r]ip[!ill‘_’\

in much the same way as glue is made.
The material is usually boiled and treat-
ed with aecetie and acids.
skimmed, strained, refined and purified.

sulphurie

Under the Adulteration Aet of Can-
ada, gelatine is the purified, dried. in-
odorous produet of the hyvdrolysis, by
treatment with boiling water of certain
tissues, as skins, licaments and bones
from sound animals and contains not
more than 2 per eent. of ash and not

less than 15 per cent. of nitrogen

e . ——— i U s Wt W B

o ——_—0 S i B i S S A B e it i |
" Lot - e s ——————— e R T e S —————



FPOVU—— S S

Lesson 10--Complete Course in Cardwriting

The Last Lesson on Brush Stroke Numerals — Speedy Price Ticket Styles
Taught in the Edwards Short Cut System—Important Points to Observe.

The eall for the speedily-made price
ticket to-day, 1s an urgent one, and
must be heeded. Hundreds of stores all
over the country use price tickets when
they feel that show ecards are too ex-
pensive a luxury.

Q The price ticket is a silent salesman

and one needs only to parade to the eity
stores, the town stores and even the
rural merchandising centres to find out
to what extent this is true.

The department card is most valuable
and varies in size from 1-8 which 1is

(By J. C. Edwards.—Copyright, Canada, 1911.)

card i1s used to the best advantage in
departments where large artieles are
displayed, such as piles of underwear,
dress goods, in fact, almost any kind of
zoods except small articles where a great
number of eards are needed, and would
hide the display.

The inseription must always be writ-
ten in the centre of the eard with the
price the most prominent, where the
price is the main feature, but, where
the price is only secondary, the name
of the oods or whatever other phrasing
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Show-card, Showing Application of Brush Stroke Roman.

© mches by 11 inches to the 14 size
(11 x 14 inches). The favorite way of
writing the department card, whether it
15> used with lettering or just a price, is
the ‘‘landscape’’ &r in other words hav-
ing the inseription running the long way
of the card. This is the reverse to the
card illustrated here, which is written in
panel style, and will be réferred to in
the future in this eourse as such.

Price Tickets and How to Write Them.

We will deal exelusively in this les-
son. with department price tickets and
will go into individual ticketing in les-
sons on pen lettering. The quarter size

he used. should be the most pronounced.

The ¢ent mark should follow the price
when the price is in cents only and the
dollar sign should always precede the
price when it represents dollars only.
Jut where the price is in both dollars
and cents neither mark is absolutely
necessary; though it is advisable to use
the dollar mark. Never use a deeimal in
front of a price sueh as .35—write it
6 T A

In referring to the plate showing the
two styles of prices, the straight Roman
and the speedy slant Roman, we might
draw attention to the slight difference in
make-up of the two. You will notice, in

46

the first place, that in the straight style,
the spurs are pronounced, whereas in the
slant style the absence of spurs is very
noticeable. Spurs take time and when
they are omitted greater speed is aec-
quired.

The figure one in either ease is only
different as far as the angle of the stroke
is concerned: **2"" in the slant Roman
has only three strokes while, in the
straight, it _praetically represents four.
Two strokes are saved in the ““3,"" three
4, there are
three strokes less in ‘577 in the slant

strokes are saved in the

Roman than in the straight. This is
quite a saving and enables one to gather
more >;n-w]. for 45577 18 & very commorn
figure In exvery day price tickets.

The *“6,"" as in the *‘9,”" means a
slight saving in the slant as compared
with the straizht style of lettering, but
the eizht, in both cases, is practically the
same. The **0."" too, has only two
strokes in both styles. However, it can
l'l':l1fi|} be seen that the latter style of
numeral s planned with the idea to at-
taining greater speed. #4 slanting
tendeney of this lettering™as has heen
spoken of previously, tends to ereate
speed owing to the natural instinet of
the writer to follow the earlier teaching
im handwriting.

A very important point to be observed
in  writing eards _ with a price is
this. Never write a ecard with a
slanting  price when the lettering
above slants: always use the straight
price and for any eard with let-
tering at all we advise the use of the
straight price only. The slanting style
of numeral is adapted more for use on
price tickets. This is not a hard and fast
rule in cardwriting, but the outeome of
vears of experience in aetual eard-writ-
ing and one that the author adhered to
rigidly in later years. There is strength
in contrast, as yvou will find by experi-
menting,

The accompanying show card, though
rather exaggerated in its statement.
shows the use of the eapitals anl lower
case letters of the Roman and the
speedy slant lower ecase letters along
with the straight and slant figures.

The form of decoration is simple and
easily executed: ernde in fact, but effec-
tive. This is made more pronounced in
the accompanying eard than it would be
in an actual eard. For the purpose of
illustrating, some delicate tint, such as
crey, mauve or blue should be used.

Take a small quantity of white paint,
mix in a slicht quantity of blue (dry, or

L
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Numbers of the speedy slant Roman type, valuable in making price tickets
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wet with muecilage). add a touch of red
and work up thoroughly. Blue should
predominate if purple is desired, but if
a pale mauve shade is required, soften
with more white. Don’t forget that
practice and experiment are the great
teachers in ecard writing as in every
other line.

Don’t be afraid to waste paint; it is
cheap. Try to improve on every letter,
speed will come later.

For particulars regarding outfits;
brushes, ete., write the editor of this
paper, 143 University Avenue, To-
ronto.

Grocers Should Sell Bags for Cooking

System of Paper Bag Cookery Creating Widespread Interest
—Dealers Who Handle These Bags Will Have Splendid Adver-
tisement Working for Them—All Natural Food Flavors Re-

tained.

Montreal, Jan. 25.—(Special.) — The
new method of cooking food in paper
bags, referred to in last week’s issue,
is an idea that should not be overlooked
by Canadian dealers. The bag itself is
exactly of the same shape as that in
which your hatter delivers a new derby.
It is made in larger and smaller sizes
for use according to the quantity of the
food to be prepared. The material from
which it is made is purely vegetable, a
fact that assures no foreign taste being
added to the food. The points in favor
of paper bag cookery are numerous and
are worthy of the grocer's considera-
tion.

It is a money saver. The paper bag
saves money in the household because it
prevents a loss in the weight of the ar-
ticle cooked. This pertains particularly
to roasts, for it is a well known fact
that in the present way of cooking
there is a loss in the actual weight of
the meat as the result of its stay in the
oven. The paper bag is not affected by
water, and grease does not damage it in

. the oven. Any grocer can satisiy him-

seli on this score by a test; he knows
there is a loss of substance and weight
by the odor that finds its way from the
kitchen during the process of cooking.
The housewife will be grateful for the
reason that the oven is not spattered
with grease, and there is not the usual
pans, ete., to clean.
Natural Essences Retained.

But the main advantage is in the
taste of the food. It has been thor-
oughly cooked and has retained its
natural essences and flavor. - Some of
the best restaurants have regular paper
bag cookery dishes, and the success of
the new idea in cuisine is evidenced by
the demand for these specially prepared
foods. It must be remembered that the
bag is sealed after the food has leen
put in it. Thus, as the air in the ;bag
becomes heated in the oven the food is
cooked in the odor it gives ofi. There
is no less, and there is no foreign taste
added. Tt is a splendid system of cook-
ing food when one really appreciates
what is accomplished.

A few weeks ago a number of busi-
ness men in Montreal enjoyed a meal
the principal articles of which had been
prepared by the paper bag method.
First there was soup, following which
came lamb chop, peas, potatoes and
gravy. The various courses were served
to the individuals in the bags in which
the food had been cooked. It was a

avamnla  of what can be -ac-
complished by this new idea.

The system is simple, it is a money
saver, it lessens labor in the house-
hold, and especially does it give food a
splendid taste unknown to those who
have not tried it.

Grocery Trade Should Handle It.

The retail grocer is undoubtedly the
best medium by which the public can be
reached. Women are going in and out
of the grocery stores of the country day
after day, and any idea new to the
household is bound to receive their at-
tention. The paper bag for cooking pur-
poses will attract them, for it is di-
rectly connected with the goods they
are buving, and for the special reason
that it is cheap and within the means
of all, :

Newspapers throughout this and other
countries have adopted paper bags as
an advertising medium. They have
doubtless realized that women will
surely adopt this system where pos-
sible, and for this same reason the pa-
per bags should appeal to grocers as a
new medium either for advertising or
for regular retailing. 1t must be re-
membered that the new idea is still in
its infancv. Tt made its appearance in
Fngland—the home of good cooks—
where it was received unanimouslv. Tt
has come to Canada and is beginning
to make itself known

e

A number of wholesale fruit houses in
Calgary, Alta., have formed an associa
tion and appointed a buver to purchase
in bulk the requiremernts of the several
firms bhelonging to it.}
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ADVERTISEMENTS FOR RETAIL-
ERS.

The Edward C. Plume Co., Chicago,
11l., have issued a ‘‘1912 Grocery Ser-
vice’” book. This book contains 70
illustrated advertisements for the retail
grocer, each with blanks allowing for
lists of goods and prices of individual
dcalers, and their names and addresses.

Sy e
KEEPING FROST FROM WINDOWS.

Two More Dealers Give Their Methods—
What Wire Screen Will Do.

Frosted windows have been the subject
of many, a discussion during the past
couple of weeks on account of the bitter
cold weather all over Canada.

Some weeks ago The Grocer published
methods for preventing irosted windows
and following are two more methods,
one of which is similar in principle to
that of Wm. Hyndman, of Smith’s Falls,
Ont., and the otber something original.

One comes from Meaford, Ont., and is
explained in this letter :—

Editor Canadian Grocer.—Kindly con
vey following to writer of article in
Dec. 8 issue re keeping frost from store
windows.

I have experimented along that line
with ga little improvement I think. I
had a double window made about the
same with two light pieces of glass with
felt around three ends. ’I‘hf/se were
screwed to the window frame outside. I
had also an extra piece about 4 inches
wide with a strip of rubber on the in-
side next the plate glass. This was
screwed on original frame above the
storm window which I drew out so as
to cause a pressure on the rubber and
plate glass. This improves the putty
plan.

The window was frozen over when the
storm window was put on but at once
began to clear away. It did clear and
has remained clear since, while my other
window is frozen completely over.

I shall have another made next week

Thanking the writer of the former ar
ticle and your kindness,

R. S. GODFREY,
Meaford, Ont., Jan. 12.
Effect of Wire Screen.

A Renfrew reader submits something
new as a prevention for frosted windows
Here is his letter which explains itself

Editor Canadian Grocer.—A short
time ago in the Canadian Grocer vou
gave a description of a3 double window to
keep frost off store windows. Here i
another way which is simple and inex
persive and nyich better than a froze
up window.

Make a light frame full width of win
dow and thrr‘; feet high or more. Cover
this with wire same as used on screen
doors ; fasten this to outside of window

1} inches from
it may be ren
This will not ¢
but if put on b

e
Expe:
As a
Consi
Favo:
and

The automobi
cry for the groc
s no longer an
through the te

orth.

The change tc
lelivery - in  Ci
wmit that it 1s st
cadily noted.
ave eity mereh
method, but ecot
erable numbers

7z¢ IS merits,
Once Use

\ prominent
erchants who |
mobile in delive
praise of 1t and
vant to go back
\nother feature
firms could be
started eonserva
I one ear n!ll_\'
leased with re
steadily Inerease
carded the hor
ether
To the dealer
ome, the first
wut whieh he
sain he 18 not
¢ cost of ma

vith horse deliv

Wouldn't Chan

F. Simpson
onge street, To
iwhly eonvineed
ry 1s the “‘onl
pmion the hor
uted. The stat
en 1if the ecost
ere more than
ey would still
ev would make
orth noting.
lent salesman i
r, he does not sa
ire, but he mal
‘pending money
new thing with
Speed, adverti
SS are conside;
res which the
nion of the Si



AIL-

leago,
Ser-
I8 7
retail
¢t for

idual
p33es.

YWS.

store

line
| A
the
with
were
e. 1
iches
2 in-
was
the

vin
yver
reen
low

1} inches from glass and fasten so that
it may be removed in mild weather.
This will not remove frost from window
but if put on before frost forms it will

THE

stay ofi. It is 27 degrees below to-day

and no frost on my window.

Renfrew, Ont., Jan. 11, 1912.
FROSTY.

@

Experiences in Automobile Delivery

As an Advertisement to Demonstrate Quick Delivery it is
Considered Good Asset—Cleanliness is Another Feature in its
Favor—Comparison of Cost of Maintenance with that of Horse

and Waggon.
The automobile as a means of deliv-
cry for the grocer and general merchant
\.nn longer an experiment. It has gone
throungh the test and has proven its
orth.
The change to the horseless method of
delivery in Canada has been gradual
mt that it is steadily gaining ground is
cadily noted. Not alone in recent years
ave eity merchants been installing this
method, but country dealers in consid-
cerable numbers have also come to recog-

1ze its merits.
Once Used Always Liked.

\ prominent feature is the faet that
erchants who have once used the auto-
mobile in delivery are strong in their
praise of it and deelare they would not
vant to go back to the old method again.
\nother feature 1s that numerous large
firms ecould be enumerated who have
started eonservatively by the purchase
[ one ear only and have been so well
pleased with results that they have
steadily inereased the number and dis-
carded the horses and wagons alto-
ether.

To the dealer uneertain as to the out-
ome, the first cost. presents an item
hout which he is a little timid. Then
zain he is not as well aequainted with
¢ cost of maintenance of a ecar as
vith horse delivery.

Wouldn't Change to Former Method.

F. Simpson and Sons, grocers, 736
onze street, Toronto, is one firm thor-
iwhly convineed that automobile deliv-
ry 18 the ‘““only’’ method. In their
pinion the horse and wagon is anti-
ated. The statement of this firm that
en if the cost of automobile delivery
ere more than that of horse delivery
hey would still stick to it and believe
ey would make money by so doing is
orth noting. When a man puts in a
lent salesman in place of an old eount-
r, he does not save anything in expendi-
ire, but he makes a great deal by it.
‘pending money to make money is nct
new thing with progressive merchants.
Speed, advertising value and eleanli-
s are considered the three big fea-
res which the automobile has, in the
inlon of the Simpson management.

Operating Three Machines.

They believe the automobile ean per-
form twice the work that ean be done

CANADIAN GROCER

by a horse and wagon and consider the
three automobiles which they now have
do as mueh delivering as six horses and
they do it more quickly. The rapidity
with whieh deliveries may be made is
one of the strong points in its favor.
The automobile also possesses consid-
erable advertising power. Anything that
improves the service given by a store
is an advertisement Such is the auto-
mobile. The Simpson store emphasize
the motor delivery feature by a cut of

STORAGE.

STORAGE, VANCOUVER, B.C.—STORAGE
or space to rent, office if required; warehouse
close to all wharves, with railway slding; two
elevators Martin & Robertson, Ltd 320
Railway Street, Vancouver

“See This, Aunt Em’ly.”

“Don’t that look good

all by myself.”

> Jell-O for you. Made n

The main reason why Jell-O moves from the store
shelves so smoothly and briskly 1s the housewife’s apprecia-
tion of the easy Jell-O way of making desserts.

A child can make up

- JELL-

desserts, and one can be made in a minute.
“Nothing like Jell-O for dessert™ is the dinner watch-

word 1n several million American homes.
There are seven Jell-O flavors.
THE GENESEE PURE FOOD CO.,

\

Bridgeburg, Can.

The name Jell-O is on every package in big red letters. If it isn’t there, it isn't"Jell-0O,
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three automobiles placed in their ad-
vertising space.

"~ Cleanliness counts also. The Simp-
son cars have eclosed-in bodies keeping
the goods while in transit free from
dust and dirt. They say: ‘‘The man
working around a horse is hardly in a
position to handle food products. The
auto removes this.”’

Comparison of Costs.

Here is lhow the automobile delivery
of J. Ingcham, Jr.. St. Lawrence market,
Toronto, compares with horse delivery.
He considers that his one automobile
does the work of two hrses. He has had
his ear over a year. It is of the hard
tire type and cost him $1.000:—

Maintenance, wagons, per week—

THE CANADIAN GROCER

Two delivery men at $10 .....$20.00
Two horses’ keep at $3.50 7.00

$27.00
Maintenance, auto, per week—
One delivery man
Repairs, gasoline, ete. .........

Thus the automobile, according to his
own figures, saves him $312 per year in
delivery expense. Besides this there
are the henefits of quicker delivery,
allowing a larger distriet to be taken
in, advertising value, ete.,, which cannot
be reduced to a matter of dollars and
cents, but are nevertheless con-
siderable.

which

The maintenance of the machine in-
cludes repairs, gasoline, oil as well as
rent at a garage. The amount varies a
great deal each month, but an average
taken on a year's total shows it to be
about $1.25 per day.

—_—
HINTS FOR GROCERS.
White felt

which to wash windows.
In dusting, use something that takes
up the dust, not merely disperses it.
Paper is an excellent glass polisher.
The first matches used in the United
States in 1831, sold for one cent each.

1s a good article with

<

Family of

an old wholesale

If Mince Meat ever sold at any time
then it should now.

"

buyer had never
used Fels-Naptha.
But they saw the

Pies made from

Wethey’s Mince Meat

are particularly appetizing—the Mince
Meat has just that happy blend that
makes the pie so palatable.

Try our °‘Extra Standard’ Brand

28 |lb. pails - - 7c. per lb.
50 and 65 lb. tubs - 634c.perlb.

WRITE US

J. H. WETHEY, Ltd., St. Catharines

“THE MINCE MEAT PEOPLE”

EPPS’S COCOA

newspaper Anty-
Drudge-story of
“the Fels-Naptha
way.” Now they're

all ardent users.

More of your
customers would

also be profit-

able patrons of
Fels-Naptha, it
“try a

There is Health and
Strength in Every Cup of

The favorite with young and old. Delicious, fragrant, ‘‘ Epps’s’’ contains
the maximum of nourishment in Cocoa. ‘‘Epps’s’’ stands for excellence

EPPS’S MILK CHOCOLATE

of unsurpassed quality at a popular price.

Special Agents ™ WILLSON & WARDEN, Toronto. Manitoba: BUCHANAN & GORDON, Winnipeg
J. W. GORHAM & CO. Halifax, N.S. C. A MUNRO, St. John, N.B,

you said
bar” — “according

to directions.”

KEEP POSTED ON SUGAR

Having been identified with Sugar for the past thirty years, and being in constant touch
with all sections of this country and foreign markets, we are in the best possible position to keep
you posted Ly mail and wire of any actual or contemplated changes and general gossip of the
markets. Some of tbe largest concerns are subscribers, and we should like to place our propo-

sition before you. For furtker information write

SMITH & SCHIPPER CO., 138 Front Street, NEW YORK
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: Mr. Manufacturer, depends considerably on the extent
e of your sales, and to increase these you must
kes necessarily have ample representation over the large
field at your disposal The Hustling Canadian West
o offers a splendid market for‘Tﬁ)E manufacturers and
I shippers of Eastern Canada, Europe and United States,
et ; and our intimate knowledge of the commercial
v conditions, combined with conscientious and adequate
service, gives you unequalled facilities to enter this
field of opportunity.

WRITE US RE YOUR ACCOUNT FOR THE GREAT WEST.

NICHOLSON & BAIN, "= Sorpisen wevten
HEAD OFFICE, -  WINNIPEG, MAN. ;
WINNIPEG REGINA - SASKATOON EDMONTON CALGARY

IS SHE A CUSTOMER OF YOURS ?

PRSP,

These lines have gained high-
est favor wherever introduced.
Mrs. B. Ginner —"I'm so glad you recommended SYMING-

Abbott, Grant products have TON'S SOUP. Jack said—'they are just like mother
held . pride of place for years and used to make. "

arelluneqL(xjalf;ed in all grades for Mr. Businessgetter “Yes, SYMINGTON'S SOUPS have
quality an avor, all the home-made flavor but none of the work and
The family grocery trade will worry, and they are more economical— they always give

surely be influenced to the store satnsfact\xPn. S h i L ‘
which handle, these splendid lines. e will be back for more and send her friends for

g ABBOTT, GRANT & co. | SYMINGTON’S SOUPS

Samples free from—
LIMITED OPPENHEIMER BROS., 25 Pender Street, Vancouver.
H. ENIDA OLIVE CO., LTD., 320 8th Ave., Calgary.

t BROCKVILLE e e UNTARIO SCOTT, BATHGATE & CO., Notre Dame Street, Winnipeg

R. J. DONAGHY, Masonic Building, London, Ontario.
i FREDERICK FE. ROBSON & CO., 25 Front St. E., Toronto

e o i s .t . .l T B s . s i . oS .
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MAPLE LEAF BRAND
BREAKFAST BACON

CURED FOR EPICURES

GUNNS LIMITED

Pork and Beef Packers, Cotton Oil Refiners.
WEST TORONTO

Now is a Good Time

to tempt your customers with

Fresh Pork Sausage

They will appreciate them
after the poultry. We make
these out of good Canadian
grain fed pigs. They are
made under the inspection of
the Dominion Government,
and you can guarantee them
fresh, wholesome and tasty.
Let us book your order for
daily or weekly shipments by
express.

F. W. FEARMAN CO., Limited .

HAMILTON

INDBER

BRAVYD

is the very nearest thin2 to Mother’s Milk, so, of
course, it is the best milk for babies. Com-
pared wilh ordinary milk it corresponds very
closely to Mother's Milk .in butter fat and
other solids, especially in the form in which
the fat occurs. Easy to digest, yet most
nourishing. Free from all germs.

Your customers will get REINDEER
MILK elsewhere if you cannot supply it.
Keep REINDEER BRAND in sight. It's the
standard for quality everywhere.

REINDEER LIMITED

Truro,N.S. and Huntingdon, P. Q.

Bovril and Your Bank Account

You increased your Bank Account by so
much last season. You want to go
one better this season. Take our advice
and push

BOVRIL

as much as possible. There are one
hundred and one good business reasons
why you should do so:—

BOVRIL is 100 pure. Cannot be made purer.

B HDVRIL is needed by your customers. Remind them.
BOVRIL is a health and trade stimulant.

BOVRIL is profitable and a reputation builder.

BOVRIL never causes complints.
BOVRIL is QUALITY.

Ask for Showcards, and feature
BOVRIL in your displays.

BOVRIL LIMITED

MONTREAL QUE.
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Butter and Cheese Continue Firm

Strength in Butter Market Under Light Stocks Well Main-
tained—Small Stocks of Cheese Generally Held — Storage
Eggs Firm With Demand Good—New Laids Showing Slight In-
crease in Production—Outlook of Hog Industry in Canada as
Viewed by Live Stock Commissioner.

Butter possesses all strong features ties, it is undoubtedly one of the
as outlined last week and prices have paying adjunets of the grain farm.
moved upward in sympathy at many = Sl

centres. Stocks as well as deliveries MONTREAL.

are light, aceounting for present tend-
ency. In the United States, values are PRUVISIONS—This market shows
on high level and buyers from across  some improvement lately and while no
the line have been foraging in Canadian  c¢hanges in prices are noted, the demand
territory for supplies. is good. Lard seems to be in unusually

(heese has certainly lost none of its good demand. while there is a steady
steadiness which ean be expeeted to call tor barrelled pork.

continue under general light stocks held. 5 orara—
Storage eggs continue to firm in price &:,?;“,;g,f',‘cb;,‘.wm
and several points report advances. The -kl 2B
conservative stoeks put away last sum- f,::ﬁ :’I?“"‘fu’l"b_':‘::‘b:’léb
mer have been frequently Hlﬁ’l.)linllwl TT\':L:»ZOJI,I?I&T";.":{J“
nd the fact pointed out that with as- .m::'oﬂuz:u:f’zrlvh .
«nulm'_' pn.l es aeross the line that noth- &o:‘.“&:lléuuz:t.&ubw(m ik
r but a firming tendeney could be ex - - £ e

peeted.  Sueh has been the ease and val- Pub 'ood,‘l)lb‘ net, per Ib

3 . . 5 nun.l.ln. Ibe. grosa, yerlb -

nes have been inereasing. Same is Tube, 50 Ibe. net, perlb.........
5 v s “ Tierces, 275 lbs. b

true in United States markets and some 0,,'”,,,“"(, e

Canadiz interests who bought egcos In Pork—
. I'll'lll l“‘““ t . ¥ ﬂo.v,C‘n.dAn:onculme- bbl. 3545 pleces ....
United States market last fall have .z; s
S . Can short cut back pork “bbl. 45-55 pleces

resold them to United] States buvers at  Heavy short cut clear pork, bbl

. 3 . , Clear fat bac!
cood profit without taking them ont of  Heavy iank

- . : . 1 Plate heet, 1
storage. New laids are showing slight w200

ooooccooce
> D b5 4D b B

coococoooce

inerease in produetion and  values  for
little ‘ireen bacon, flanks, Ib.

I.ong clear bacon, heavy, Ib,.
The 'rmaclanbwon light, Ib ..

this variety are in come instaneces
dbove the figures asked for storage. s
} - o - * > > Y *, LA
rwl]fn[ -Ivm.lm: .\\llltll ‘l\‘t||]1']~“i““|‘<'m nt '\':;r::mvil’?!’.:g;q:pnq It
v he expecte "Wolawds 1s lackine. nm sizea, 13 to perib, .. .
i somend o 3 o Extra small sizes, 10 to 13 ibe.. per Ib
Dr. J. G. Rutherford, live stock com- :°":’“t - l.;ﬁ'gtﬁsl& pp.?:lllbb“
missi S Ottaws: selares e 1k reakfast bacon, 8 eless, per 1b
nissioner at Hl\.l_ llilllll. I]ll'lhbl Win oy o
- marked deerease in produetion of live pived vell bacon. banelesm. ShoVE, | wltx
= Boiled ham, small skinned boneless. . 3
stoek as eompared with greatly inereas- no,-.uu.puc-t o
g dressed, per cwt, . sovhad soauiss 9

NocooCoORee ooe

ed consumption. He views ontlook with
to BUTTER-—1In spite of hicher prices
prevailing, demand is good, but stoeks

~ome degree of alarm. In reference
ogs he says:

. . . are r Ny ¢ | half as h as
‘Although the Canadian swine indus- ™ low, being ahout half as much a

. . . : . . amount ecarried last vear at same time
try is recently showing some signs of ’

: . . Prices will undoubtedly go higher and
recovery in Ontario from the serious de- > ) B & .
e e g dealers would make no mistake in civ-
pression which, as a result of low
. . ing this market particular atention
prices, overtook it several vears
. . > . y 5
ago, it is capable of an infinitely e > Ry
larger development than it has ever  Freshdairyrolls R ERRATIITEE -039 039
seen, he opined. In . Quebee and EGGS-—The storaze houses report sup-
the Maritime Provinces the pig in- plies of eges ln';n-nv;llly exhausted and
1stry has never reeceived the attention that two weeks will see none on hand.
vhieh it merits, the produetion being No one can just say what the supplies
far short of the aetual |'p1||1ir9m1-||t<_ of new laids will amount to, and it 1s
hereas under proper conditions, he he- «uite evident that there will have to be
lieved there could bhe a large surplus for a considerable amount of overtime done
export.’’ hy the hen if prices are to he kept with-

i 3 : ‘each of evervone
But in the western Provinces, especi- " the reach o ey

ally the hog-raising braneh of the live-

stock industry has never been taken up - sereeneeanas e

with anything like the degree of inter- CHEESE—It is quite probable that
st or enthusiasm it warrants, in spite a slight inerease in priees all round will
f the faet that, as Dr. Rutherford be- take place owing to stortage of stocks.
eves, with favorable marketing facili- England has been ecalling for supplies

53

quite recently and as the demand at
home 1s large enough for the supply, i
looks as if the amount for export will
be insufficient to satisfy the Mother
Country. Dealers may, theretore, expeet
a rise at any time,

1
11
1
Old cheese, larp . 'll
POULTRY-—Stocks at present here
are about one-third less than they were
this time last vear and the demand is
mueh heavier. The prices in | 5. A
are very hizh and dealers 1 Quebee
Provinee are expecting calls from the
west tor supplies.  Will they be able to
procure satisfactory amounts?  Prices
have mereased somewhat and are ];l~.o'1_\
to zo higher.
Fowl ceeea 013 O M4 Turkeys
Chickens 010 015 Ducks, .
Geese 014 015
HONEY--Butter prices are somewhat
Ingh just now and the rural. as well
HESE A "v'wlll" are hezinning to use more
onev  and sNrups .\l}v!rlu'\ are, lor-
tunately, zood, and thre is no likelihood
of seareity.  Indications are the prices
will remain pretty steady
Whkts ghower. (o oenl . e
Buckwheat, strained : .. 008}

Buckwheat, in comb . . 0nn

TORONTO.

PROVISIONS - There is  somewhat
brisker tone to market for provisions,
and return to normal is shortly antiei-
pated Hams and bacon are moving
fairly well, while stoeks of lard are

ny ;\x-;d quite well eleaned up Hogs
this week are less valuable hyv 10¢, al-
though the general trend of cattle has
heen 1n wPposite direction

bmoked meats—

Light hams, per Ib. .
Medium hams, per Ib

Breakfast, bacon, ‘per b
Roll bacon, per 1b.
Shoulders

Pickled meats—1 cent loss t
Long ciear bacon, per Ib. ..
Heary mese pork, per bbl. .
Short ~ut, per bbl

ed hams 5

.,..
sexn

-
rwmmococlile
2:7§=7.‘5888:

r——
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compounds, pev b
Live boy
Live bos
Drassed hoa=

: oo
' 8

E

Poultry

LIVE OR DRESSED.

Canadian Produce Co.. Limited
113 Jarvis Street
TORONTO
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BUTTER—There is no quotable change
in butter, but the strong position al-
ready outlined is well maintained. The
general situation, both in Canada and
the U.S., is one of strength. Stocks held
are comparatively light, with deliveries
still on a small seale.

No. t?n';lnorboxu.
No. 2 tube or boxes. . * 033
EGGS—Prices of new laid and stor-
age eges are slowly coming together.
This week both kinds have moved so as
to make the range between them smaller.
Storage are quoted at 32¢ to 34e. This
will by no means be a surprise to those
who have been following our market
comments. New laids range from 35¢ to
40e¢, slightly increased production being
apparent. Demand for new laids is slack
considering the comparatively low fig-
ure. Dealers are wondering why, with
the small difference between storage
and new laids. the latter are not mov-
ing more freely.
New laid eggs

1)
=

....... 035 040
Storage eggs ..032 034

CHEESE—The higher prices which
we noted last week are still in order,
with steadiness ruling for same reasons
as already set down. Trade is of a
routine character.

Cheese— Twin.....:
TR0, ouveionns 016 018}  Stiltons.

POULTRY—The higher prices of last
week in poultry have brought forward
quite free deliveries. Arrivals are of
assorted variety, with fowl and chickens
in largest proportions. A larce shar:
of receipts are alive. Dressed rules” 2«
per pound hicher.

016} 017
018 018}

........... 010 011
Chicken......... 012 014

HONEY—There are no special fea-
tures. The movement is fair.
Honey- strzined—

White clover, 60-1b. tins, perlb.. .. ... ..... 012
2 £t 10-1b. tins, perlb ..... i 0123
i v 5-1b. paiis perlb ..... 013
Dark clover, 5-1b. raile, perlb.......... vovvve vuns 012
Amber honey, 6(-1b tins, perlb...... ...... .... 008
Buckwheat, 6 -1b tins, perlb........... RIS F )
Comb white clover, perdoz............ RS L,
—_——

TO PREVENT MIXING MOLASSES.

A bill is before the legislature of Bar-
bados which aims at prohibiting the
blending of molasses in that country. It
has been charged that molasses of a low
grade was being mixed with choice and
fancy, and the resulting compound
sold as Barbados molasses. The effect
of this mixing was to cheapen the price
of the article and render it less pure.

This is what the bill, which will most
likely be passed, aims to prevent and en-
acts heavy penalties for exporting mo-
lasses into which vacuum pan molasses
has entered.

Of the 154,000 puncheons of molasses
exported from Barbados in the past two
vears, Canada received 105,000,

THE CANADIAN GROCER

TANGLEFOOT

THE ORIGINAL FLY PAPER

FOR MORE THAN 25 YEARS THE
STANDARD IN QUALITY. .

ALL OTHERS ARE IMITATIONS.

TVVVVLVVLLTVTVLVRIITTBIRRVRVNY

BIG PROFITS

CAN BE MADE

BY HANDLING OUR CELEBRATED

ENGLISH KIPPERS

(50 to 60 FISH PER BOX)

THERE IS A RAPIDLY INCREAS-
ING DEMAND FOR THESE
TASTY FISH IN THE WHOLE
OF CANADA,

WRITE US TO-DAY i
¢
¢

a2 S % % % % % 8

IT WILL PAY YOU

ROBERT ISAAC, Ltd.

23 Gt. CHARLOTTE ST.

LIVERPOOL, England

Cables:—"" Mullett " Liverpool
Codes:—A.B.C. 5th Ed., Western Union

”““QQSQ R e e e e e S ]

S S 0 S S L S S Pl

Do You Sell on Credit ?

If So, You Need
COUPON

Alllso BOOKS

because there's no other way of handling
credit business so profitably, and SAFELY.
And ALLISON COUPON BOOKSeliminate
a vast amount of work, simplify bookkeep-
ing, prevent dispules, errors. misunder-
standings—and afford a sure check on the
customer who is inclined to let his account
run too long for YOUR benefit.

If you sell on credit, and are not doing it
“for fun.” investigate the benefits of ALLI-
SON COUPON BOOKS,

HERE'S HOW THEY WORK :—

When a manwants
credit, give him an
Allison Coupon
Book, and have
him sign form at
the front which be-
comesthen his pro-
missory note o you
As he buys, you
tear out coupons,
and when his book
is exhausted you
can collect your
note or extend his
credit for another
book. as you deem
wise. No pass
books,no charging,
no time wasted, no
errors, no disputes

For sale by jobbers everywhere.
Manufactured by

Allison Coupon Company

INDIANAPOLIS, IND, U.S.A.

Hold fast to Quality---John Wanamaker

Regist'd
'm\'
Sl 2

MAPLE

RETAILERS

Quality of SMALL'S Maple Leaf has been
maintained for the past 32 years “It's Stan-
dard,” This claim is established by expert
judges and awards given from every important
country, also decision handed down by Judge
Trenholme in High Courts of Appeal, Mon-
treal,’ Nov. 4th, 1%8. Also by consumers of
undisputed tastes. Following are a few ex-
amples . —

“Your firm has been recommended to us
by Lord Strathcona.”"—H. P. Okies & Co.,
Glasgow, Scotland.

‘““We thought it was fine.”—Wm. Ranch, M.
D., Secy. Board Medical Examiners, Johns-
Pa., U.S.A.

“Failed to detect any adulteration.’'—Milton

L. Hersey, City and Prov. Analyst, Montreal.

“I did not think the Maple you were pre-
yvaring so delicious.”"—Eug. Tarte, ‘‘La Patrie,”
Montreal,

superior to anything I have

“Your Syrup is
"'—H. Mockford, Charlmond Rd.,

ever seen.''—H
London, Eng.

“SMALL'S Maple Syrup is ‘ommended
throughout the Dominion.'—Ottawa Free Press,
Ottawa.

And remember, SMALL'S Maple Leaf Brand
costs but little, if any, more than the imita-
tions., Prices at present for SMALL'S Stan-
dard Mixture and Pure in 5-case lots, put
down at all R.R., points in Canada east of
Sault Ste, Marie, are:—

Mixture Pur

e

uart bottles . 12 to case $2.40 $.40
Pint tins ... e2d * 2.60 3.9
L{uart(-r gallon ’ n 4.7 7.20
Half gallon ES A 5 4.70 6.95
1 gallon . os " . i 4.60 6.55
2 2% gallon Imperial 2 * 410 6.45

“HABITANT" Brand
High grade maple flavor. Tastily designed labels
Guaranteed in every respect. Delivered
Bl o idise: venns $2.20 4 Gallons......... #.40
Quarts...., ..... 4*&/1(5!”3!1! . vacess N

JOBBERS

Syrup accounts have steadily with all
houses that have STAYED with Maple Leaf
Brand. It has the QUALITY, APPEARANCE
and PRICE. Therefore, eventually must be
nniversally adopted. Already enjoys larger sales
than hundreds of other Brands comb!

“You certainly have a first-class line."'—
Wood & Stevens, (jobbers), New York, N.Y.

“Goods from you last year proved VERY
SATISFACTORY. '—Plunkett & Savage, (Job-
bers), Calgary, Alta.

We do not sell to PEDDLERS, CONVENTS,
FACTORIES or DEPARTMENTAL STORES,
but to JOBBERS ONLY, from- Stock carried
Cheese Co., Ltd., Toronto; Nicholson & Bain,
at Montreal, or Brokers; MacLaren Imperial
Winnipeg, Regina, Calgary, Edmonton and
Saskatoon; Standard Brokerage Co., Vancouver;
T. M. Duche & Sons, Manchester, Eng., and
New York, N.Y.

Prices fluctuate in sympathy with raw ma-

terials, in ‘which case WE PROTECT ALL
STOCK IN JOBBERS' HANDS. Private
brands packed only when labels are furnished.

CANADA MAPLE EXCHANGE

LIMITED
614-620 Beaudry St., MONTREAL

Capacity, three cars daily.
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HE systematic provider for the home makes it a point to learn
the different brands of goods that can be relied upon as to
their purity and quality ; and others depend upon there com-

mendation of their dealers. There is perhaps no line of goods so
frequently adulterated as Cream Tartar. Every dealer should
study the Government reports on Cream Tartar and for the benefit
of his customers compare analysis of Gillett’'s Cream Tartar with
the other brands on the market.

GILLETT'S CREAM TARTAR

Guaranteed to be absolutely pure

E. W. GILLETT COMPANY LIMITED

it TORONTO, ONT.
Winnipeg Montreal

Its Flavor Leads to Sales

“ROYAL SHIELD”

COFFEE

By sheer force of merit, through perfect blending, giving it an exquisite
flavor, Royal Shield Coffee has achieved a remarkable success in the
Canadian market, and merchants all over the West, who introduce
Royal Shield Coffee to their customers, are laying the foundation of
satisfactory repeat business, at the same time making a large
financial gain.

Our stocks are now replete with Dried and Evaporated Fruits, Table .
Raisins, Figs, Nuts and Peels for the Christmas trade. Orders to any
of the following addresses shall receive prompt and careful attention.

Campbell Bros. & Wilson, Ltd., Winnipeg

Campbell, Wilson & Horne, Limited, Calgary
Campbell, Wilson & Smith, Limited, Regina
Campbell, Wilson & Adams, Limited, Saskatoon
Campbell, Wilson & Horne, Limited, Lethbridge

RSty S W T a e A O et AL TN,
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CANADA : woTiyg s
o dater CHOCOLATE e bether
Coantry Clme Chocalate

“F lite”

truetoitsname, the best cook-
ing and drinKing chocglate
made. N

Diamond

nothing better for eating in
this style is made anywhere

AND IN ADDITION good

profits to the retailer.
Ask your jobber. &

John P. Mott @ Co.
Halitax, N.S.

BELLING AQENTS:
J. M. Douglas & Co. R. S. McIndoe
Montreal “Toronto
Jos. E. Huxley Tees & Persse  Johnston & Yockney

Winnipeg Calgary Edmonton
Frank M. Hannum, Ottawa

HAVE YOU DONE IT?

We have pointed out clearly and com
cisely what the consumer thinks of

“ Regal, ” “ National, ”
“ Laurentia,” * Daily Bread”

Brands of Flour. ¥etwe have not heard
from some dealers. Are you one of the
few who have overlooked the goods?

These are four brands of established
purity, and bound to give complete satis-
faction. Make sure that you sell goods
of the highest quality only, and you can
count on the better class of customers.

The St. Lawrence Milling Co., Limited

MONTREAL

CANADIAN

GROCER

JUDGMENT

has long been pronounced in favor of DOMIN-
ION SILENT matches.

You be the judge, Mr. Grocerman, and we
know that after a fair trial you will inevitably
pronounce the verdict in their favor.

A PROFITABLE AND CERTAIN SELL-

MALE /N CANA DA‘

TN A IR AT ST "hmmw:z

LDOBINION HATCH 7

The Dominion Match Co., lelted
DESERONTO, ONT.

Or The Canada Brokerage Company, Limited, Toronto, Ont.
The A. Macdonald Co., Winnipeg, Man.
Snowdon & Ebbitt, Montreal, Que.

HERE IT IS

A first-class Jam at a moderate price,
something which will make your cus-
tomers regard you as the “good jam”
man. We can supply many varieties,
all guaranteed of a high standard and
packed to suit your trade.

“King” Brand Jam

has stood severe tests and has been
pronounced by those who know to be
thoroughly wholesome.

WRITE FOR PRICES
THEY'LL INTEREST YOU

Labrecque & Pellerin

111 St. Timothee St, MONTREAL, QUE.
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Competition Among Millers is Keen

Some Price Cutting in Flour by Mills Last Week—Undersell-
ing Also Prevalent in Rolled Oats—Due Perhaps to Large

Milling Capacity in Canada—Much Larger

Than Needed,

Many Believe—Rolled Oats Firm—Retail Sales Are Brisk—
Moderate Domestic Trade in Flour.

Competition for business both in

flonr and cereals is apparently keen.
This was made evident in price cutting
war which caused rolled oats prices to
sag in the face of fairly steady market.
Now it is ‘flour. Reports eame forward
last week from Montreal that mills
were underselling one another in this
commodity. This latter condition seems
been overcome for present
and all mills are apparently quoting
present prices. Still, the strong com-
petition is made evident.

to have

““Why these attempts to secure busi-
ness in this manner?’’ one miller was
In reply he pointed to the
large milling capacity in Canada, con-
siderably larger than warranted, in his
opinion. ‘‘The milling business in Can-
ada was a good proposition a few vears
ago -but there has certainly been no
dearth of new entrants into the busi-
ness in late years, and the milling cap-
acity has been greatly inereased, too
mueh indeed, in my opinion.’’

asked.

Domestie trade in flour shows a fair
average for the month. Foreign de-
mand is good and bad in spots, some-
times not coming high enough to meet
views.of exporters. There are no spee-
ial features to the market. The raw
material holds steady. Considerable
Manitoba wheat is being worked off
for export.

In reference to flour, one miller states
that owing to excessive moisture in the
wheat on this erop, it requires a quar-
ter of a bushel more of the high-grade
wheat to make a barrel of flour as ecom-
pared with last season.

MONTREAL.

FLOUR.—‘‘Moving steadily,”’ sums

up the situation in the flour market.
The conditions are quite - gtisfactory.
No (-Imn_,g»~ in prices.
Winter wheat pul.enu in bags.
Straight rollers, in bags
Manitoba 1+¢-8yring wheat patents, in bm
- straight patents, in bags. .
strong bakers, in bags . TS
second, in bags R
CEREALS.—There is nnlhln" partie-
nlarly striking in this market just now
but a good seasonable trade is passing.
Competition
are some cases of price cutting eoming
to attention now and then.

Fine oatmeal, bags

Standard oatmeal, bags.

(hnnulnbed natmeal, bags
Bolted cornme.l, 100 lul

Rolled oats, jute b

Rolled oats, cotton

Rolled oats, barrels

remains close and there.

TORONTO.
FLOUR.—Dealers note a moderate
trade which appears to be
fully as large in volume as during last
Janua¥y. There are no speecial market
features but market for raw material
denotes steadiness.

Manitobs Wheat
Ist patent, in car lota
2nd patentas, in car lots. ..

Strong bakers, in car lots
Feed flour, in car lots

domestie

Straight roller
Blended

CEREALS.—Cornmeal under strong-
er tone in raw material is firmer. Al-
ready one firm announces advance of
on this line.

Rolled oats are firm under strong ten-
deney in raw oats. Price cutting ap-
pears to be disappearing. Demand from
retailers has been good and the tone of
market is healthier and firmer.

(Cereals in general are moving well.
Rolled oats, small lots, 90-1b. sacks
Rolled oats, 5 bavs to car lota. .

Standard and granulated oatmeal, 98-1b. sacks.
Rolled wheat, small lots, 1L0-1b. barrels. .. .
Rolled wheat, 5 barrels to car lots

Cornmeal, 100-1b bags....
Rolled oata in cotton sacks, 5 cents mere

15 eents per ewt.

WINNIPEG.

FLOUR.—Flour market continues to
be active and good export as well as lo
cal demand is in existence. An interest
ing report was received froms Minnea-
polis showing that a battle of wits be
tween business men of the United States
and Canada which had been going on in
secrecy for the last four months had
come to light by the announcement of
W. P. Trickett, executive manager of the
Minneapolis Traffic Association that
Minneapolis was practically assured of
shipping her flour to New York for 12c
per 100 1bs. instead of 23c. The situa
tion it is stated grew out of the announce-
ment by the Canadian Government that
it would build a railroad from the Hud
son Bay to Winnipeg. This according to
advices from New York would place the
("anadian city 318 miles nearer Liver
pool than New York. He also claimed
that the new Trent Valley Canal now
being built from Lake Ontario by the
Canadians was indicated as another
weapon by which Canada might deprive
the States of her export flour trade
[.ocal millers when asked about this re
port stated that thev had heard nothing
new regarding the same and that they
did not consider it was worth while
worrving themselves over until some-
thing definite was anrounced.
1+t Patenta, per sack, delivered Winnipeg ...
2nd Patenta. persack delivered W innireg, ..

15t Clears, per an k, delive red Winnipeg
Rolled Oats, per sack. deliveral Winnipeg
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MOONEY BISCUIT A CANDY C¢
STRATFORD CANADA

let us draw your at-
tention to the factthat
Mooney’s Perfection
Cream Sodas are
distinguished by a
superior degree of
lightness and crisp-
ness, and are delight-
fully palatable.

Have proven phenome-
nal sellers.

The Mooney Biscuit
and Candy Co., Limited

FACTORIES AT

Stratford, Ont.

BRANCHES AT HAMILTON, OTTAWA,

Winnipeg, Man.

HALIFAX, N.S.
CALGARY
ST. JOHN'S, NFLD.

SYDNEY, C.B.
FORT WILLIAM
VANCOUVER, B.C

THERE'S MERIT IN
THE FLAVORING

MAPLEINE

IT'S DAINTY
IT'S POPULAR
IT SELLS
The demand is growing

and you can procure a
stock from your jobber, or

Frederick E. Robson Co,,
26 Front 5t. K., Toronto.

TheCrescent Mfg. co.

SEATTLE. .

i A

S ——
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Nation’s Custard Powder
& EGG POWDER

COMPLAINTS
OF A
HOUSEWIFE

“Oh! those greasy odors
in the kitchen!”

““My ! that gas bill is high!”
“What a number of dirty
dishes to wash ! ”

The dainty, delicious
dessert sold by leading
grocers fromcoast tocoast,
and alwaysin season.

AGENTS:

C. Gyde, St. Xaviour St., Montreal

F. Coward, Toronto
(For Ontario)

The W. H. Escott Co.,
Winnipeg, Man.
McKelvie, Cardell, Ltd.,
Calgary, Alta.
Distributors, Ltd.
Edmonton, Alta.
W. H. Malkin, Ltd.,
Vancouver, B.C.
Ayre & Sons, Ltd.,
St. John's Newfoundland
J. M. Crosswell & Co.
Kingston, Jamaica

Just the Thing
for advertising special
sales, introducing new
brand of goods, as they
can be attached to any
paper cutter and will
print on any kind of
paper in two or more
colors.

Just pull the paper. The
machine will do the rest.
This is our Ad. What is
yours ?
Agents Wanted In all un.
represented districts.

UTILITIES LIMITED

73 Bank of Ottawa Bldg.
MONTREAL

‘“‘Everything isgoing wrong
in the oven !”

‘“‘Heavens ! that roast won't
be nice!”

““The dinner is not just as
it should be ! ”

Now, She’s Happy

The grocer introduced a de-
vice which proved a real
antidote for all kitchen
grievances and which has
just set everything right.
It was the

ERMALINE
COOKING BAG

Samples free by post.

i —0rder Now=—

Italian Peeled Tomatoes

Something rich; will be appre-
ciated; the flavor is there.

Butter, Eggs

DriedmAppIes

We invite
r enquiry

Pickled Peppers -

Prompt attention and first-class
service.

Spanish Peppers

1-1b. tins, 50 to a case

oo .

Nothing half as good ever
brought into Canada. A regu- T
lar treat. Your better class
customers will purchase read-

- et

We have also

ily. They are a small green
: Piupes. picklbl By Sapt 1000 BARRELS No. 1 HARD
3 - each a mouthful of delicious- = 4
1) s, Georgian Bay District

Appeals to you, eh ?

&) for Gorgonzola, Roman and
i | Parmesan Cheese, also Toma-

,: ill N.B.--We are headquarters WI"TER(‘APPLES

ASK YOUR WHOLESALER OR WRITE

to Extract and Olive Oils. WRITE AT ONCE ; DIRECT
H. E. VIPOND Lemon Bl’OS. Edward Lloyd, Limited
197 St. Paul St, - MONTREAL MONTREAL

Owen Sound, Ontario
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EALERS everywhere are receiving many
calls for E. D. S. Brand preserved fruits.

We are continuing our campaign of

advertising and an increased demand is sure.

Quality is of the best. Flavors that charm the
palate are found perfectly united in these

Government inspected Jams, Jellies and Preserves.

Well packed, makes Made only by

attractive displays E n san“
N .

and you will reap WINONA, ONT

Agents—Newton A.

Mr. Dealer Hill, Toronto; W. H.

Dunn, Montreal;

Mason & Hickey,

V4 Winnipeg: R.B.

Colwell, Halifax,

N.S.: J. Gibbs,
Hamilton.

good profits,

':;."‘l N}:

e

THE IDEAL
DIET FOR
CHILDREN
AND
ADULTS

JA DAINTY l A NICE
'DESSERT \A BREAKFAST

ST. VINCENT ARROWROOT

has all the qualities that go to the making of a rapid seller. In number of uses it has no equal and
wherever it is sold has become immediately popular with an ever widening circle of users.

The demand has always exceeded the supply. We offer enlarged supply to meet a growing demand. There's
money 1n it for you.
Werite the Secretary for information and samples.

ST. VINGENT ARROWROOT GROWERS’ AND EXPORTERS’ ASS'N

KINGSTOWN, ST. VINCENT, B.W.L

ws‘”ﬁ,’%}f‘” % .»,-‘. "_; S5

ks ..f :.v ,j,_\
B YA, ¥ ST o) ‘«}'"u *.A&ﬁv
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Marmalade
Oranges

First arrivals are fine, fully matured
and high color.

CALIFORNIA NAVELS are now
arriving in better shape.

VOLUNTEER BRAND LEMONS
are reasonable.

CRANBERRIES—Late Howes are
extra fancy.

GRAPE FRUIT — Florida and
Jamaica.

Sweet Potatoes, Fresh Tomatoes,
California Cauliflower, Head Lettuce.
Endine Hot House Grapes.

McWILLIAM

Mc.”E.

EVERIST

25.27 CHURCH TORONTO
are Largest Receivers

“Finest Quality”

‘ 8t. Nicholas ”
*“ Home Guard ”
“Puck ”’
“Kicking ”
“Leaf”

“HONESTLY PACKED”

The Lemons you should
handle.

J. J. McCABE

AGENT
TORONTO, : : ONT.

Strong Potato Situation in Canada

CANADIAN GROCER

Firmer and Higher at Many Centres—General Stocks Being
Rapidly Reduced—N. B. Dealer’s Ideas Firmer—Imports of
English and Irish Stocks—High in U. S. Also—Marmalade
Oranges Arrive—Show Good Quality—Oranges Have Been

Dull—A Suggested Reason.

With passing of the extremely cold
weather which hampered fruit and veget-
able busines¢ throughout Canada for a
time and the arrival of more moderate
temperature during the week, trade has
again reverted to normal. The milder
weather which set in during past week
afforded wholesalers an opportunity of
clearing the decks of held up orders.
Trade is now expected to settle down to
good steady movement.

Marmalade or bitter oranges have
made their appearance on (‘anadian mar-
kets. The quality is quite satisfactory
and g good trade should follow. The
crop is reported about similar to last
vear in volume and prices are ranging
at about same level. Trade in navel
oranges is inclined to dullness although
the fruit is showing up well in quality,
now. Some dealers are of opinion that
rush of somewhat immature greer fruit
to market for the Christmas trade has

turned the consuming public against this
line. The market is slightly easier.

The strong potato situation as point-
ed out last week continues and higher
values in this commodity rule at many
centres. General stocks are apparently
being rapidly reduced to low point. Sup-
plies throughout Ontario are small. In
New Brunswick, stocks are pretty well
out of farmers’ hands and holders’ ideas
are firm. Imports are being made of
English and Irish potatoes which will
rule at about the same price as New
Brunswick. Some shipments of Irish
potatoes to Canadian markets were div-
erted to U.S. markets at higher prices.
The situation is strong across the line
and such large imports have been made
necessary that a bill has been introduc-
ed at Washington to temporarily lift the
duty of 25c per bushel. If this bill pas-
ses, U.S. dealers will without doubt
come into Canada to make purchases,
thus lending even greater strength to
the market.

Celery continues  high Canadian
onions are scarce. Cabbage displays
firmness. Imported strawberries hold
high'

TORONTO.
GREEN FRUITS. —Bitter or marma-
lade oranges have arrived and appear to
be making satisfactory start. The qual-

60

ity of the first arrivals is good, which
should encourage merchants to get be-
hind this line. They come in 176’s and
200’s and are quoted at $2.50 to $2.75
per case.

Table oranges are not moving briskly,
having been inclined to quietness since
the passing of the big holiday demand
Lemors are meeting with a moderate
demand while wlmeria grapes, of which
there is no overplus of supplies, are
moving quite well.

Situation in apples is quite different
from vear ago when supplies were scant
and prices sky high. At present time,
offerings are quite plentiful while trade
could not be described as brisk.

Further shipments of strawberries are
coming from Florida at fancy prices
Some rhubarb s also offering this week

Bananas...... . 125 175 Jamaica, case.. 325 3

Lemons— Grapes, Almeria
A i Sos 50 perkeg 500 6
“::::::Q‘l R ik Englisb h' t house

< ,1b..... 065 07"

Marmalade.... 250 275 pfr:m,.l”“,' s
Florida....... . 300 " Cape Cod, brl.14 00 15 CO
California nave's2 75 3 00 Nova Scotis.. .... 8
Mexicans. ... 200 225 Jersey long
Valencias, TH4a 5 50 keepers.... .14 00 15 N0
Valencias, 40m ... 475  Apples, brl..... 236 4 00
Tangerines, sirap.... 600 Pineapples,case. . 400

Grapefruit— Florida stra w- 3
Florids, case 457 600 berries, box.. 070 075

VEGETABLES.—Tendency in pota
toes was quite clearly defined last week
This week dealers are auoting advance of
10 to 15 cents per bag. New Brunswick
stock ruling at $1.75 and Ontario at
$1.60. The conservative amount held lo
cally and the smallness of offerings is
reason assigned for the advance. As
mentioned last week holders’ ideas in
New Brunswick are firmer. There are
those who predict still higher values for
this commodity and dealers who look |
the $2 mark to be reached hefore ma:
weeks are not wanting.

California celery is on the market 2
as pointed out would be the case is hi
being quoted at $7 per case of 6} to
dozen. New lettuce, radish and gr
onlons are also adorning the local n
ket and with mushrooms, hot house !
matoes and sweet potatoes makes a1
line of specialties to handle.

Root products hold their strong p
tion while cabbage is firm.

Boaton eucum- Potatess~(nta
bers, doz 22 rio, bag. \ 0

B ston head let- Onions .
tuce doz ’ 160 Spanish, case 50
Canadian beet, Spani-h, § cases. 1’85
per bag.. ... 080 040 Canadian, 75-1b
Cabbage. Cana- hags
disn, dozen... 050 065 Sweet potatoes,
harrel.....ico0 175 hamper )
Carrts, bag .... 0 80 090 Mushrooms, 1-1b
Turnips, bag.... ... 0 5y boxes .. 05
Celery per doz. .... 090 Can. hot house

tomatoes, 1h -
700 New lettuce, dz 03
Gireen opions .
New radish, dez

Celery, Cal., per
case Gitn8dz ....

Parsnips, bag....... 09

Potatoes, N. B 175

With a ecapi
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1 With a eapital of $1,125,000 has been
incorporated in" England the British

/ Columbian Fisheries, Ltd., to earry on
it the Queen Charlotte Islands, B.C., El h t B d
\,,n.l elsewhere the business of fishing, ep an ran

canning, euring, packing, ete.

which (::EllijF()lfllii!. 1\151\763115 ,E}
FRESH TOMATOES :

get be-
6's and EVERY ORANGE TAGGED. EVERY ORANGE A PER-
o $2.75 OUTDOOR GROWN FECT JUICY SWEET ORANGE, AS THEY SHOULD BE.

‘\1
briskly, SHIPMENTS GUARANTEED This Brand will revolutionize your orange business, that is if }
ss since EVERY WEEK you want the best. The first car arrives to us next Tuesday. !
iemand
nderate 6 BASKETS TO CRATE Buy Elephants and wear the Elephant Smile. .

i which
es, are PRICE IS RIGHT

jifferent WHITE @& COMPANY, LIMITED ; i |
g : WEST INDIES FRERS CO. Wholesale Fish, Fruit and Produce ; .
t time, 38 William Street, Montreal B

e trade HAMILTON TORONTO i .

PN

ries are

prices FOR—

s week

“Green Mountains,” Mal‘malade Ol‘anges

e 5 (1] ”
oes 07 Delawares

e 18 or other varieties of Fresh shipment unloaded this week

phat PUTATOES SIZES:—160s, 200s, 240s. Extra Fancy.

vl NOW IS THE TIME

g for SEED or Grape Fruit Lemons Bananas
TABLE USE. .

unswich Smoked Fish and Opysters

'::“; l‘:»‘ Bags or bulk in Cars.

Hothouse Greens fresh every day.

Egis \l . - THE HOUSE OF QUALITY

= | ™ hee™™ | | HUGH WALKER & SON
ues. for LIMITED

g ST.JOHN, - - NB. Established 1861 GUELPH, ONT.

ket :

53 to
d gre
al n
yuse
sar

You should order Makepeace Evaporated Cranberries now, they are more economical
and possess better eating quality. Cheaper, because on the basis of the present market
you cannot sell fresh cranberries less than 20 cents per quart: one package Evaporated
equals] nearly one quart Fresh and sells 15 cents each or 2 for 25 cents. Better eating,
because only vine-ripened and only perfect berries are evaporated. Start right now to

AVI30 ON

handle them. Order from your wholesaler; Ask me for samples.

W. B. Stcinger Ontario Sales Agent Toronto
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BLooks Like Firmer Tendency in Fish

Storms on Eastern Coast Seriously Interfered With Fishing
—Opinion Expressed That This Will Work for Lighter Sup-

plies and Consequently Firmer
For Trade.

Storms of past few weeks on eastern
coast have interfered seriously with
shore fisheries. That this may work for
firmer tendency in price in period ahead
is the opinion of more than one dealer.
The eatch of fish during January has
been particularly small. Fresh supplies
have been so small that even at eastern
points storage stocks have had to be
resorted to. Already on the eastern mar-
kets there has been some slight firming
and with period of heavy demand, in-
cluding the Lenten season ahead, it is
probable that higher prices on frozen
fish and possibly on some smoked lines
may result. Lobster fishermen lost
much gear in the storms and both live
lobster shippers and ecanners have as a
consequence been unable to get supplies.

Weather has been favorable for trade
and a good volume of business is re-
ported  throughout the Dominion.
Oysters are moving fairly well.

QUEBEC.

MONTREAL.—Dealers are beginning
to pay more attention to fish owing to
the approach of Lent and wholesalers
find the demand a little heavier. Prices
remain steady, only a few changes hav-
ing taken place during the week.
FRESH AND FROZEN

Mackerel....... .... on
Dressed perch.. .... 010

Market cod,
cases 350 Its.,

per lb.. .. 004} Dore or Pickerel 0 07 L 08

Lessthan cage .... 015 B.C. red salmon 0 08§ 0 09
Bmelts, fancy. e 5 Gaspesalmon. ..,....
Haddock o 043 0 05 PR e seas 613
Halibut, per 1b. G 08 0 08} Qualla salmon.. 0 07} 0 08
Herning, frozen, No. 1 smelts, 1b...... 010

Extrasmelts,lvo .... 014

per1Wfish..... 165 17
Lake trout,Ib... 0 094 0 10

5
Mullets........ 004} 005
Pike, round b 0.5 0054
Pike, dressed &

Tomcods, orl.. 325 250
Whitefish, large,

headless, Ib.., . 0Cey B e 009
Steak cod...... 0 05‘ 006 Whneﬂnh small ¢ 05 0 05§
PREPARED FISH
Boneless cod, in hlocks or packages, per lb....7, 8, 10, 11 12
Dry pollock, 10 ' Ib. bundles, per bundle. . ... veve S OB
Bhredded cod, 2 doz. in box, per e N RO 22
Bkinlesa cod. 100 1. case e 360
Dry eod, 1 0 1bh. bund '+ s, per bundle . FERBTE SR L
Boneless strip cod 3 -1b. box.. .. RS % -
SALTED AND PI(‘!\LFD

New green cnd, No. 1 green haddock,
per bhl 200 1bs .... 10 00 per20)lbs... 7 50 800
No.1bbl 2418 .... 9.0 No 1 green pollnck
New green cod, per 20 lb-.........
per 1b 0044 005 Balmon,B.C., red,bbl. 14 50
New Labrador her- Salmon, B.C., half bl. 8 00
ring, per bhl_...... 550 Balmon, Labrldor, bl. 15 00

New Labrador her-

ring, per half bbl 310
Labrador sea trout,

B ik 1
Labrador sea trout,

half bbls.........
No. 1 mackerel, pail.
No.l mackerel |l 1
Beotia herring, No.

S.lmon. Labrador,
half b

e
2

NRUNO -
88388

T,
), T o e 2
v Salt eell. per 1b.0 064
Salt sardines, bbls.. .
Sal. sardines, § bbls
Sea trout, § br
Sea trout, bhls.

-

T R g Scotch herring....... 610
L.ke'rout. kegn 8 50 Scotch herring, - 308
Choice mackerel pail 2 00 Holland herriu.& L. 550

Holland herring, keg 0 75

Prices—Weather Favorable

SMOKED
Bloaters, large, per box. =4 110
Yarmouth bloaters, fan per box
Haddies, fancy, 15-1b hoxea per lb.
Fillets, fancy, 15-1b. boaes, per b
Herring, new smoked, per box. ...

Kippers (small), per box of 50 fish. .. des BN
SHELL FISH

Oysters, ckoirce, bulk, Imp. gnllnn ........... : 140

Oysters, bulk, selects 160

Oysters, fancy cape, large bt 00

alpejue Oysters, per bbl ... 00

5 8
8l $2.00.

ONTARIO.

TORONTO.—An important feature to
the market is the severe storms that
have been prevailing on the eastern Can-
dian coast, interfering seriously with
the cateh of fish. ‘It has been hinted by
several dealers that this will work for
highessprices on frozen lines during the
period ahead. So short has been the
supply of fresh fish that eastern mark-
ets themselves have had to resort to
frozen stock, while it is quite evident
that stocks of frozen will be smaller
than if fish were now being caught for
their marketing.

Extra smelts locally are quoted at 17
cents and No. 1 at 10 cents per pound.
Fillets are very scarce and firmer in
Trout, however, is fairly plen-
tiful and there are said to be good
stocks of dry cod lines held. Stocks of
halibut are quite conservative, with the
outlook by no means rosy.

Weather has been favorable and trade
has heen generally brisk.

FROZEN FISH

Solid meats— Stanaards, gal.,

: se Iertn gal.,

Pl'i(‘(“

Gold eyes............ 005 Smelts, No. 1, 1b.... 010

FRe...... csin D Red salmon,

New Pink seasalmon 0 09 round..... 010

Whitefish....... 009 o Bea herring, 100 | 200

Red salmon Mackerel, 1b.... .... 012
headless and Mullets. ... i
dressed. Bluefish. ..

Halibut, Lake herring... 003 0 08
Smelts, o
AUGHT FISH
Bteak cod addoc 05 007
TROME 5o covnosis vons 0 (8}
SMOKED
Kippers,perbox 125 1 35 Cod, Imperial... .... 0 06}

Bloaters, per box 125
Finnan Haddie, 1b 08 0 09
Dighby herring,

Quail-on-toast. . 0
Fillets of haddie 0 11 0 12
Ciscoes, hasket. 09) 1 W

bundle. ...... 09 100 Ciscoes, perlb.. .... 01lo
PICELED
Lake herring, per keg 4 00 Labrador her-
Oy-ten selects, xul ring, bbls partngl
...... 170 175 Labrador her

Oyltcr-. uundnrd.l gl 155 ring, hnl!bbh 300 325

NOVA SCOTIA.
HALIFAX.—Storms  have played
havoe with fisheries on Nova Secotia
coast during past week. Receipts have
been unusually small.~ None of the in-
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shore bank fleet that make the market
each week, landed any fish, and in con-
sequence storage stocks had to be
brought out. :

The lobster fishery has been tempor-
arily paralyzed. Only a few dozen lob-
sters have been marketed. The fisher-
men have sustained heavy losses to their
gear, and it will be some time before
they can get traps in shape again. Ship-
ments from coastal points to United
States market have been practically nil.
There 1s also marked scarcity of lob-
sters at Portland, Gloucester and Bos-
ton. Fish is in good demand and some
dealers say that this is due to the con-
tinued advance in price of beef. Cod,
haddock and smelts are about the only
fresh fish offering.

NEW BRUNSWICK.

ST. JOHN.—Stocks of fish in St
John markets are just sufficient to cope
with loeal econsumption. Sever cold and
the blowy, stormy weather of past week
have had their effect in preventing
many fishermen from going about their
favorite grounds, and hence the market
has not been plentifully supplied. Their
nets and traps have also been damaged
in some places along the coast of Bay
of Fundy by heavy winds and storms
and in some instances the loss in this
way has been considerable.

Smelt fishing in the Kennebecasis,
which is one of main sources of locul
supply about this time of year, has not
been so good as in former years, ther
having been quite a falling off latel:
But it is in fresh fish that the dealers
feel the effects of the bad weather mosi
foreibly. Haddock are scarce, and lob
sters have not been known to be s
scanty for many months. In faet,
much is this the case that from man
bay townships reports are to the effect
that the men have abandoned the wo
of fishing through discouragement for
time.

CANADIAN TEA CONSUMPTION.

The consumption of tea in Canada
1910 was 34,259,000 1tbs. While th!
showed an increase, it fell behind tha!
of 1909 in point of consumption pe
capita. A feature is that the amount
consumed per capita in Canada measure
well up with the other countries, beir
next to the United Kingdom. The c«
sumption per head in the United Stat
is only .89 Ibs. as compared with 4.34
Canada.

The Dominion Molasses Co., Halifa
N.S., have installed one of the latest ¢
filling machines. It has a capacity f
1,000 cans of molasses an hour.

James Methven Son & Co., St. Geors
House, Eastcheap, London, Eng., |
removed to 2 Talbot Court, Easteheap
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that every time a customer asks you for Fish and you say
“I don’t keep any,” you are giving him or her reason to
say, '“Well, you should,” and good sound reason, too.
Fish, Mr. Grocer, should be given a fair place in your dis-
plays, especially now that Lenten times are beginning to
show up in the distance.

SALT HERRING

You can easily handle this line and make substantial profits. The stock is First-

in St. class, Choice, Plump, Wholesome.

8] ('()[I(' .

Id and s -

yher Haddies, Kippers, Bloaters
renting

t their THE OCEAN BRAND, the brand which HAS satisfied and WILL satisfy.

"l‘,;h‘l: Have you ever tried to sell FILLETS? BOUTILIER'S sell themselves.

maged

eh The Halifax Cold Storage Co., Limited
iloce ‘ 47 William St. Selling Branch MONTREAL

ecasis,

tl li)(‘fl}

as not
ther

st KEEP OFF THE SICK LIST OUAKER BRA"D

by taking a dose or two of
d lob

== MATHIEU’S ;
W no ¥ SYRUP Baking Powder

— ‘B = @l§ OF TAR AND .
1 i iy COD LIVER OIL ontains
. B : : if you have a chill or
_ \$ have been exposed to NO Alum
ON. : ; == " B4 inclement weather.
o o ¥ And when you've ’
1da M &l seen its effect you will If you want an absolute-

thi - H1 : recommend this very ly pure, genuine, and
1 that . i 4 excellent remedy to “result getting” Baking
m pe R Washogion, E-U. your customers. Powder, then it's
mount B i Every household

asure & 5 should have a bottle
beir ! e : 4 handy. B
e ; - OILE S J. L. MATHIEU CO., PROPS.

34 - H R E SHERBROOKE, P.Q.
: # Mathien's Nervime Powders

ey Bl N MATHEWSON’S SONS

it e : M equalled heada~he and neur-

y fo ~ Qoo B 1 algia cure but they are in- WHOLESALE GROCERS
e valuable to check a fever and

e : stop the ache of bones and

chest which comes with a MONTREAL

heavy cold.
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Beacon Brand Ciscges

We have persistently held to the axiom in our business that
“Quality is remembered long after price is forgotten.”

This idea holds good throughout the fish buginess in a special
manner. It was the original cause of our bringing to the public

BEACON BRAND CISCOES

We have gone to great lengths to make this fish REAL
FANCY—and we have succeeded. They can be eaten and enjoyed
by the most delicate as well as the most healthy person, with equally
good results and appreciation.

The fish are among the choicest products of fresh water, large,
plump, juicy ciscoes, the most beautiful ciscoe produced in our
chain of Great Lakes.

Cured in our own warehouse, with every conceivable caution .
as to cleanliness and selection, zs 2/ any wonder that they have taken
hold so rapidly on the public. Every fish hasour complete guarantee.

DON'T NEGLECT YOUR OPPORTUNITY—MR. GROCER.
You can make money on this line of fish. As safe to handle as Norw
sugar.

will brin

REMEMBER—they sell themselvgs on sight and bring your handling

customer back for more. goods,

each tin,
You buy and sell a standard weight of fifteen pounds to the box. Only
YOUR PROFIT IS ASSURED. Ask for our price list. ik fhe

fish bein

they are

vl"l\'

THE F. 1. JAMES CO,, LIMITED

Sole Proprietors BS
BEACON BRANDS lﬂ Wea
CISCOES FINNAN HADDIE {
I A Britiin ¢
| b

e S
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| BRUNSWICK BRAND SEA FOODS

1

|

will surely build up business for you, because only the most care- i * |
fully selected and sweetest fish are used—fish caught in the | H |
famous Passamaquoddy Bay. Skill, care and cleanliness are our A }
watchwords throughout the canning process, and the result is the 1
retention of the natural fish flavor to a degree unknown in N |
other brands. X
We stand back of all our products with an unconditional ,
guarantee of purity. 3
Here's a line, Mr. Grocer, you can handle with credit to
your store and increasing profit to yourself. %
THE “QUALITY” BRAND
CONNORS BROS, Limited i

Blachk's Harbor, N.B. / o ogns » : B |

AGENTS—Grant, Oxley & Co , Halifax. N.S.: C. H. B. Hillcoat, H b ) .

Sydney, N.S: J. L. Lovitt, Yarmouth, N.S : Buchanan & Ahern, |

Quebec,”P.Q ; Leonard Bros., Montreal. P.Q.: A. W. Huband, J:

Ottawa, Ont., A. E. Richards & Co, Hamilton, Ont.: J. Harley
Brown, London, Ont.: C. deCarteret, Kingston, Ont,; James Hay-
wood, Toronto. Ont ;: Chas. Duncan, Winnipex. Man ; Shallcross.
Macaulay Co., Calgary. Alta.: lohnston & Yockney, Edmonton.
Alta.; Shallcross, Macaulay Co., Vancouver and Victoria.B.C

'CONCORD p—

Norwegian Sardines

will bring satisfaction and profit to every Grocer Y k
: Oou cannot make a

handling them, because they are highest quality !

goods, backed by a guarantee appearing on |

each tin. Cl n S p N |
Only the finest, freshly-caught autumn fish ea wee & ‘

and the purest olive oil are used, all hard, tough Wlth a poor broom- ‘

fish being rejected. 24 to 28 fish go to a tin, and :

they are mild cured and not too much smoked. EVCI’Y woman deSireS her house to be
The demand for these high-class sardines S\Vept C]ean and it is therefore impor-

is steadily increas- tant that every dealer should supply

ing, appreciation of hlS customers with the best BrO()m to

their quality being be had.

thereby shown.
There is no surer way than by hand-
ling only the

Are you handling
CONCORD? Or-

der from your whole- Keystone Brand

*Clan Canne®\ saler TO-DAY.

Manufactured by

P SRy o571 R O Stevens-Hepner Co., Limited
. Brittain & Co , Montreal. W. A. Simonds, St. John, N.B. PORT ELGIN - - ONTARIO

Radiger & Janion, Vancouver and Victoria, B.C.

LIST OF AGENTS




THE CANADIAN GROCER

Delivery System Works Like Clockwork

Method Used by Jno. Carpenter, Hamilton, Ont., to Deliver
With Least Time and Trouble—Has Been in Business in One
District for 33 Years—Big Sale for Baskets—How He Ad-

vertises.

Hamilton, Jan. 25.—(Speecial.)—It was
in 1878 that Jno. O. Carpenter opened
a grocery store on Market Square. That
was before the city had grown to the
size where its competitors designated it
the ‘‘ Ambitious-City.”” Sinee then it
has steadily been on the inerease, and
the business which Mr. Carpenter
started a third of a century ago has
indeed kept pace with the advancement
of the eity. While he has found it
necessary at times with the inerease in
business to change his location and en-
large his store, he still remains within
the boundaries of the place where the
citizens gather to barter with the farm-
ers who come from miles around with
their supplies of butter, eges, vegetables
and other farm commodities. Indeed,
Hamilton has a market which other
centres well might envy. During the
summer months, it was a scene of aeti-
vity both night and day.

Location Serves Double Purpose.

Thus has loeation shaped the trade of
the Carpenter store, which is endowed
with a goodly portion of both farm and
city customers. IHe secures the trade
of the farmers who come there to sell
produce, and also of the e¢ity people
who come there to purchase what the
farmers have to offer.

Mr. Carpenter takes advantage of op-
portunities that present themselves. The
farmer’s wife is frequently in need of
a basket in which to bring her produce
to market, and will generally go to the
nearest store to ]’hr('lmsv them when in
town. The eity wife comes to the
market to purchase, and perhaps also
finds the need of a basket. Thus, did
Mr. Carpenter find an opportunity for
a side line that gave a good profit, and
also attracted people to the store. He
carries a bhig assortment of baskets of
all kinds. He is -perhaps the only
grocer here who sells the GGerman basket,
and he finds large sale for them.

Studied Delivery Problem.

He has not been in business for 33
vears without fully recognizing the
value of delivery—a big link in the
chain of service. Not alone does he
give his customer a good delivery ser-
vice, but he aims to do it by the best
system possible.

In the first place, he has a foldinz
delivery box, which saves a good deal
of space when not in use. While on the
delivery route, when the parcels have

been delivered to a customer, the box
is folded up and placed out of the way.
It folds by the bottom swinging up, the
four corners being on pivots.

The box is also equipped with handles
cut into the ends, and-bears the name
and address. When one of these boxes
is placed on top of another they lock to-
gether in a simple manner. This allows
many more to be placed in the delivery
wagon, and being held tightly together,
there is not the same shaking or rocking
as if they were separate.

There is another advantage. .While
the writer was in the store, the driver
locked four of these boxes together, and
was able to carry the four out to the
wagon, thus saving time. If they had
been separate, four trips would have
heen necessary.

Boxes All Numbered.

But this is not all the system. Each
box bears a number, being marked con-
secutively from 1 to 50. The driver
takes the bill of the first customer on
the route. She is No. 1. That is the
number on her bill, and her goods are
put in box No. 1. Then he goes on ‘o
No. 2, whose goods are placed in box
No. 2. When he stops at liouse of cus-
tomer No. 1, all he has to do is to take
the box bearing | that number. He
delivers the goods,| folds the box up,
puts it out of the way and 'goes on to
No. 2. He does not have to examine
all the boxes in order to find the right
one, but merely refers to the number.
Thus is the delivery carried on like
clockwork.

Goods Checked Off.

The goods of one customer only are
placed in each hox. In placing them in
the box, they are checked off with the
bill, preventing the poSsibility of start-
ing out without all a customer’s pur-
chase.

Has Two Refrigerators.

Mr. Carpenter believes in fixtures to
facilitate work of the store or which
help sefling goods. In the centre of tiwe
storé 1s a display refrigerator showing
meats, cheese, peanut hutter, ete. At
the rear he has another réfrigerator for
butter.

Drawer spice receptacles maintain the
strength of his spices and also keep
them free from dust. Below these are
swinging bins in which sugar, cereals
and kindred bulk lines are kept. Nearer
to the front below the ledge are tea
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canisters, which keep the air and dust
from this beverage.

Among other fixtures may be seen 2
bag holder, electric fan, eash register
computing scales, electric coffee mill.
cheese cutter and meat slicer, all o:
which he claims have their place in th
grocery store, and are articles whic
eventually pay for themselves in allow
ing work to be done more quickly, be
ter, and with more satisfaction to tl.
customer.

Uses the Newspapers.

In a city it is a somewhat difficu
problem to deeide what is the be
method of advertising. For the reas
that newspaper space is held at i
rates, some dealers believe that t]
method 1s not profitable. Mr. Carpent
is, however, a steady user of the da
paper. The space he uses is not lar
but he keeps consistently at it, whieh
believes is hetter than a splurge or
in a while and no advertising betwes

For space about an inch in dep!
single column, he pays $150 per ye
but he says it is a profitable investm
He does not pl{rl/n a mere ‘‘card’’ and
allow it to continue without change, hut
each day prvs\nts something new to
readers. ¢

e
SOLD CANDLES IN COLD WEATHER

Toronto, Jan. 25.—(Special.)—It’s a
ill wind that does not blow some on
some zood. Such is the belief of at least
one grocer, who took full advantage of
the recent cold shap to help along sales
Anticipating that the cold weather wo
freeze up the gas pipes of many housc-
holders, as has heen known on past «
ocecasions, he prepared for a big dem:
for candles, which he bhelieved wo
naturally follow. While he genera
carries only one hox at a time, he sto
ed up with ten boxes. The sales devel:
ed, and he gleaned them all up wit
considerabletadded profit.

This same grocer, whenever there |
snow storm, places a bundle of bro
at the front door. They are in big
mand for sweeping following a stor
angl he tries to attract the trade for t
to’his store.

All grocers may not be in a positio
profit by such opportunities, but
point which is wished to bhe impres
on the dealer is that he should alway
on the lookout for opportunities and i
full advantage of them to swell sales
profits.

o

Carl Webb, Oxford, N.S., had open¢
grocery and dry goods store in !
Wood-Patton block. On the right
of the entrance the groceries and ca:
goods are neatly arranged, and on !
opposite side is the dry goods.

Han
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TOBACCO DONT’S

Don!t say "I haven't it"” when a cus-
tomer asks for tobacco, say “I'll
get it.”

Don !t think you can’tsell tobacco, because
you can. You have the best of
chances.

Don!t wait for the man to ask you for it.
Point it out to him. In short, tell
the women to tell their husbands

you are carrying tobacco.

Don!t make any mistake about the names
of the leaders. They are

Master Mason - - Smoking
King George’s Navy - Chewing
Maple Sugar - - Chewing

The Rock City Tobacco Co.

Quebec Winnipeg

1912

nd

7-20-4

Start Off Well

by getting that tobacco department you have
promised yourself so often into good shape. You
cannot put a better cigar into it than the

7-20-4

the cigar of 1912, so get in touch with us right
away. Will appeal to those who know the
best leaf, and will make others to whom you
introduce it feel like princes, because they have
never been previously, and will never be, able
to secure such a good smoke at the price.

The Sherbrooke Cigar Co.

SHERBROOKE, P.Q.

Tuckett’s

Orinoco

Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

Hamilton,

TUCHETT LIMITED
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CLASSIFIEDADVERTISING

Advertisements under this heading, 2¢. per
word for first. insertion, lc. for each subse-
quent insertion. *

Contractions count as one word, but five
figures (as $1,000) are allowed as one word.

Cash remittances to cover cost must ac-
company all advertisements. In no case can
this rule be overlooked. Advertisements re-
ceived without remittance cannot be ac-
knowledged.

Where replies come to our care to be for-
warded five cents must be added to cost to
cover postages, etc.

BUSINESS CHANCES

FOR SALE—-GOOD GROCERY, MUSKOKA
distriet: stoc 1d fixtures about $3,000; turn-
over $18.000; safe trade. Box 408 Canadian
Groeér, Toronto.

i SALESMAN WANTED
ATTENTION! SALESMEN CALLING ON
retail and wholesale grocers are invited to
carry, as a side line, the most complete line
of Quality Chewing Gums in Canada. Our
gums are of the highest standard in quality
and appearance. Splendid opportunity. Dom-
inion Chicle Co., Limited, London, Canada.

FACTORY FOREMAN WANTED

WANTED—FOR A WESTERN FRUIT CAN
nery, a factory foreman with experience cov-
ering mechanical operations, preparation of
products, processing, ete. Able to take charge
of a running concern. Apply stating age, ex-
perience, salary, with references, to C. C. P,
‘anadian Grocer, Toronto.

SITUATIONS VACANT
EXPERIENCED SPECIALTY SALESMAN
wanted —advertising experience desirable.
This is good position and offers splendic
portunity for advancement. -State fully
experience and  salary  expected.  Ma
Publishing Co., Ltd., 143 University
Toronto,

SITUATION WANTED

PERSON WITH TWENTY
the general merchandise
as traveler for Maritime
5 roods, hats and caps
furnishings or its and shoes pref
onld he vt aecept any line: «
Address Box 409 Canadian

WANTED—-BY .

gents'

n furnish

MISCELLANEOUS

ADDING TYPEWRITERS WRITE, ADD OR
subtract in me  operation Elliott-Fisher,
Ltd., Room 31% Stair Building, Toronto.
A\CCURATE COST KEEPING IS EASY IF
youn have a Dey Cost Keeper It automati-
cally records actual time spent on each opera-
tion down to the decimal fraction of an hour
Several operations of jobs can he recorded on
one card. For small firms we recommend
this as an excellent combination—employes’
time register and cost keeper.  Whether you
employ a few or hundreds of hands we ean
supply you with a machine suited to your re-
quirements Write for eatalogue. Inter-
national Time Recording Company of Canada,
Limited. Office and factory, 20 Alice Street,
Toronto.

BUCKWIIEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province, T. H. Squire, Queenshoro, Ont.,
solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing ecan be quickly and
easily turned out by the Mnltigraph in your
own office —actual typewtiting for letter
forms, real printing for stationery and ad-
vertising, saving 25% to T5% of average m-
nual printing cost, American Multigraph
Sales Co., Limited, 129 Bay Street, Toronto.
COPELAND - CHATTERSON SYSTEMS -
Short, simple.  Adapted to all elasses of husi-
ness. The  Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

THE CANADIAN GROCER

COUNTER CHECK BOOKS—WRITE US
to-day for samples. We are manufacturers
of the famous Surety Non-Smut duplicating
and triplicating counter check books. and
single earbon pads in all varietles. Dominion
Register Co., Itd., Toronto.

COUNTER CHECK BOOKS—-ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we'll send you prices that will in-
terest you. Our holder, with patent carbon
attachment, has no equal on the market. Sup-
plies for binders and monthly account sys-
tems. Business Systems, Limited, Manufac-
turing Stationers, Toronto.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
FFensom hand-power elevator will double your
floor space, enable you to use that upper floor
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only $70. Write for
eatalogue “B.”  The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of every business.
They are labor and time savers. Produce re-
sults up to the requirements of merchants
and mannfacturers. Inquire from our nearest
office. Egry Register Co., Dayton, Ohio: 123
Ray St.. Toronto: 25814 Portage Ave., Winni-
peg: 308 Richards St., Vancouver.

FIRE INSURANCE, INSURE IN THE
Hartford. Agencies everywhere in Canada.

FROM XNOW TILL THE END OF THE
vear we offer unusually good bargains in
second-hand typewriters tney are carefully
rebuilt, work and look like new, but the price
is a mere fraction of the original cost. Write
for eatalogue. The Monarch Typewriter Co.,
Limited, 46 Adelaide Street West, Toronto.

MODERN FIREPROOF CONSTRUCTION-
Our syvstem of reinforced conerete work-—ns
sueccessfully used in many of Canada’s largest
huildings—gives bhetter results at lower cost,
“A strong statement” you will say. Write us
and let us prove onr claims That's fair
Leach Conerete Limited, 100 King St.
West, Toronto.

MOORI'S NON-LEAKARLE FOUNTAIN
pens If yon have fountain pen troubles of
yvour own, the hest remedy is to go to your
stationer and purchase from him a Moore's

Fountain I'en. This is the ane
universal satisfaction, and it
than youn pay for one not as
0 and upwards, W. J. Gage
Toronto, sole agents for

OU'R NEW MODETL IS THE HANDIEST FOR
the grocer, operated instantly, never

f order Send for complete sample an
S The Ontario Office  Specialties

nto

PENS -THE VERY BEST PENS MADE ARE
th: se mannfactured by Willia Mitehell Pens,
Limited, London, England i Gage &

« Jdmited, Toronto, are

Canada Ask vonr stationer r 5.

hox of Mitehell’'s Pens and find the pen to suit
v

on. \

THE “KALAMAZOO” LOOSE LEAF BINDER
is the only binder that wia nold just as many
sheets as yvou actually require and no more
The back is flexible, writing surface flat,
alignment perfeet No exposed metal parts or
complicated mechanism Write for bhooklet
Warwick Bros. & Rutter, Ltd, King and
Spadina, Toronto (tf)

WAREHOUSE AND TFACTORY HEATING
systems Taylor-Forhes Company, Limited.
Supplied by the trade throughout Canada.

(tf)

YOU DON'T BUY A NATIONAL CASH
register —it pavs for itself Saves money
Prevents mistakes. We ean prove it. National
Cash Register Co., 285 Yonge St., Toronto.

When writing advertisers
kindly mention having seen

the advertisement in this paper
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Merchants

and

Salesmen!

Would you be willing to pay
$2.00 to hear some of the lead-
ing authorities on salesmanship

express their opinions on this

all-important subject? I
BRAIN-POWER BUSI
MANUAL

n
NESS

125 Presidents, Vice-Presi-

dents, General Managers,
Managers and Star Resul
ters, have contributed of
knowledge and experien
such phases of the subject
The' Selling Profession.
IEducation and Training.
Ifefore the Interview.
Getting Interviews,

The ‘\]l]»I'u;u'll.

Selling Talk.

Answering Objections.
Selling Taeties.

Closing Sales.

(‘ash with Order.
5;1111]»11‘#.

Getting the Price.
('redits and Terms.
Cancelled Orders.
Territory.

Long vs. Short Trips.
Finding New (‘ustomers.
Salesmen’s Relation to
Salesmen and Advertisin
I':.\IH‘[I.\l' Accounts.
Promotions.

Bribes.

Conduet Toward Custon
Special Tacties,
("haracter and Conduct.
182 pages, 53] x 834

PRICE £2.00

Sales
t Get-
their
ce on

as —

[Touse

o
L8

1€T.

inches.

TECIHNICAL BOOKS.

143-149 University Ave.

TORONTO

T

t
1]
£

o
o5T
-

1D AN AR AR O i, Oy

or more of ** Magic B

WHITE 8WaN SPICE

White Swan Baki
$3.25; 1-1b. tins, $2;
tins, $1.2°; 8-0z. tin
be. tins, 40c.

-Ib. tins. ..
-1b. tins
-Ib, tins

wEmEs famte s s P _%

DOMINION CAN)
lmer Jams -
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S
~ SPACE IN THIS DEPARTMENT IS 840 PER INCH PER YEAR,
, m'_ 3 Gll:x:g.iroo . uto sweet M"'I'I:‘wq:: WHITE SWAN SPIOES AND CRERRALS LY®
x o . ut
. . 1 ouumul COOOANUT 00., MONTREAL.
Packages— 10c., 20c. and 40c. packages,
& lp.ckod in 15-». ahd 30-1b. cases. 1b.
packages, White Moss 0
packages, White Moss. . ox
ll‘- White Moss. 8 b}
ib. kages, assorted, in 5-1b. bo 0 a’
\'g . 80 50 pac in x08
. . ’6 7% b. packages, sasorted, in 5-1b. bozes 0 29 1-1b. fancy glass jare, per
l_ o }g -le sasorted, 5,10, 15 b css 0 30 m ne—1-1b. amber glass ‘ars,
. - }, b w
P . } = Perfection, 1-1b = g‘l:;lh tina, 15-1b whmd_o %:‘ ;ﬁ,‘ﬁ Presentation (with tumbiers) §3 per dox.
‘ * 28 a8 White moms, fine strip 011 071 01
1S 2% - oy : Shredded Sl
* 500 tins,perdoz.... 235
9@ Perfection, §-1b.
. tins,perdoz.... 1125
1 ~ase Perfection, 10¢
Q £3 i size, perdoz.... 090
; - w MOLY | Perfection, 5-1b.
. th
Solu
i= - London Pearl, per Ib. ..
ki zpo.ddqnouuonl for Cocos in bar (Ohallenge Oond Milk......
) P rels, kegs, etc. Poerless Brand E Milk
o 'Qw Unsweetened Chocolate— . five m; size u'm.‘ MACLAREN 'S IMPERIAL
i 8 choco- rand Evaporated
b= 4 ¥ ‘:zzm‘i., 12-1b. P-'l- !“l Ontario Prices
boxes, per 1b. .. Per doz
r ) Y 3l Perfection choco- : Individual (each 3
. L\ : COWAN | [RETOAE Brand Eva e ’
n “ak A . 1 % { doz. inbox,doz. 1 80 W“ Small (ea. 2doz )
\ 3l - - - Perfection choco- Medium (ea | da)
"~ f late, 10c size, 2 Large (ea jdz) 825 J’
. . discount will be allow- and 4 doz. in MacLaren's Roquefort
ed. box, per doz. . 0% Small, (ea. 2dz) 14
ND OEREALS LTD Swees Chacalute- g u‘rll' Rl | e
WHITE SWaAN SPIOEN A = : d 124b. bxs. 0 40 Maclaren's Canada
White Swan Baking Powder—5-1b. nize, &:m: D..'[)e...: ...lnzlt‘y.boxn 04 (‘r'.u: i
$3.25; 1-1b. tins, $2; 12-0z tins $1.80; 8oz anills, }-1b., 6 and 13-1b. boxes 035 Small (ea. 1 dz) 0 %0
tins, $1.2°; 80z. tins, %e.; 40z tins, 6sc.; Parisian, 88, # and 12-1h. boxes. ... 028 Mediumies 2dz) 130
Sc. tins, 40c. Dismond, 68 and 7's, 6 and 12-1b. boxes 0.3 Large(ea. 1dz).. 230
Diamond, §'s, 6 and 12-1b. boxes. .. 035
BOPWICKS ‘ o, ﬁm Icings for cake— ! [, T~
- - Chocolate, white, = — FUSSELL & 0O, LT®
pink,lemon,orange, > — London, Eng.
Baking Powder S9SORR| masic. aimond. o .
- cocoanut cream, i .y . -y, I;'lw ponvszes “Golden Butterfly”
Ib. packages, 2 per case .dm"‘“d \ orand Cream, § doa.
3 ozen in box, OD;(; * Reindeer” brand, per case “ dounl 10c. size, cases §7. 080
Sizes Per doz. tins : A ‘' Reindeer” Condensed Coffee, case. 5 . e “Gol -
-1b. tins 35 * Reindeer” Condensed o LT YTy den Butierfly
;'"‘ tins...... . A K - Chocolate s g = | {?."d etk
1b, tins ~. > Confections— : < tize,cases §11.50
Per Ib
!.th Suus, Mu.‘.\:u-.-c. cacaccassse 8 3: -
medallions, 5-1b. boxes 3 upon Books-Allison's
Chocolate wafers, No. 1, 5-1b .. 0%
Chocoiate wafers, No. 2. 5-1b. boxes ... 0 35 For smle in Oanada by The Ety Biain Co. Lud
Nonpareil wafers, No. 1 51b. boxes 030 °'°'“‘°‘.,- & Fils. Montres!
Nonpareil wafers, No. 2, 5-Ib. boxes.... 035 D $3, 85, §10, §15 and $30.
Chocolate ginger, 51b. boxes 030 Same price one size or assorted .
Milk chocolate wafers, 5-1b boxes. . 03
Coffee drops, 5-1b. boxes 03 UN-NUMBERED
Lunch bars, 5-Ib. boxes 03% Under 100 books.. . ...
Milk chocolate, 5¢ bundles, 3 doz in 100 books and over. . ..
box, per box. 135
\hlk‘h-lnlllf Sc cakes, 3 doz in box, ST. CHARLES CONDENSING
per bo 135 COMPANY
Nut n\lll\ “hocolate, |. 6-1b hoxel, Ib. 036 Prices :
Nut milk chocolate, §'s, 6-1b. boxes, 1b. 0 38 4 St. Charles Milk, fam-
; Nut milk chocolate, 5¢ bars, 24 bars, ily size, per case. ...
€. . . 0% Baby size, per case. .. Ra'!nm-r.wn
EPPs's Ditto, hotel ......... - Ib. tins, l 1-1b. um.
Agents Willson \ Warden, Toronto; Silver Cow Mi k...... nson's
Forbes & Nadean, Montreal; J. W. tiorham X Purity Milk % u Q—Ib tins, .l” 1
FOREST CITY BAKING & Co., Halifax, N.S; Buchanan & Gordon, Good Luck . tina, §2.35.
POWDER WIH!II:NK ER e M e i 00 Coffees Flavoring Ext
6 oz tins. ..... In §. ) an 037 EBY-BLAIN, LIMITED. SHIRRIFF'S
12 oz tins. s ,’ Smaller quantities ..... i Standard Coffees r
) JORN P. MOTT & CO.'8 hol d. > 1 oz. (all fia
Wos tina.. ... 178 o ; Betabrook St tha :u“ 3w Bussiod chele e gumnd. Tatted edomp- ] o SRS
. Douglas & Co ontrea Mcindoe, 5 s
wnr U s & B $ Husler, Winnipeg: Too ¥ & % Sing
W f e Persse, Calgary. Johnson ney - i
3:;1 .‘?'l:i':yl ler:‘:::‘ monton | ‘%l’:m;{nrd Hmia’r":t- Co., Vancou- o "
per case $3. 00, ver; Frank annum, Ottaws Crushed Jnu ‘nd Mocha. = =
The King's Food, 2dz. in oiy 3
S. . :’.h” Per case $4.80. Package Coffecs.
’ L= ite Swan Barley Gold Medal, 21b tina, whol un
| Crispe, per doz. $1. Elite, m"k"” * Ihtn © st . 3:;’
! ) 4 White Swan Self-rising (for cool In‘) “ “  }Ib. tins, * " 032
! ’ Buckwheat Flour, per d Anchor Bnnd 21b. tins ** - o3
') N _dozen §1 11b. tins ** * 033
: White Swan Self-rising Gemun D‘ndehon 11b. tins, ¢mund 02
Pancake Flour, per lou.cbmkhnooco‘.lkun ds Ib. tins, 038
dozen $1. breakfaat cocos, §8.. English breakfaat, 1 (b tina, i,
White Swan Wheat Ker- is - Grand Prix, 1 and 21b. tins - 0%
nels, per doz. $1.50 No 1 chocolate, i P Demi-Tasse, 1 and 2 1b. tins, o 03
te Swan Flaked v i APl is .. . Flower Pos, 11b. pots, “ -
anills st per grosa.. ot
Diamond Chocolate, §'s Oounfections
Peas, per dozen §1. Plain choice chocolate, liquors. PEANUT BUTTER
DOMINION CANNE Sweet Chocolate Coatings ¥ “utnno prices
g Imer Ji Pa WALTER BAKER & OO. MacLaren's Imperial —
3 P .17 ohooolate, lnd‘l_ Smal ,2doz......
— 3 Jellies M ococos, 15,1, 4 Medium, 2 doz
H ’ L rge 1 doz

isane 1 Red currant .
\isck currant... 1 96 Black currant... 3 15 ; Onraoss Tumblers, 2doz. ...
«d owrrant..... 1 75 Orabapple....... 1 45 ohooohu. 1 1b. cakes, &b, bus., Palls, 24 1b, per Ib

9




THE CANADIAN GROCER

COFFEE High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don't miss your opportunity. Get
a sample from us. We will send you a big sample on application. You are to be the judge.
It's easy money to get in touch with us.

W. H. GILLARD & CO,, Wholesalers HAMILTON, ONT.

TO THNE WHOLESALE TRADE ;

A TIP FOR 1912

Buy the Queen Square Fruit Jar West India Co., Limited TW(

305 St. Nicholas Building
The biggest

MONTREAL

: RARr §
selling Light- T T o You can talk
ning Style [Nl | lear white THE CANADIAN HOUSE OF:
Jar in the ! flint glass, Sandbach, Tinne & Co., Liverpool, Eng.
United & > with Sandbach, Parker & Co., Demerara, B.G.
States and oy ; wide mouth, -
Canada: ' seamless /
This jar is - =
Sl ol (\ [ rubber base
MOLASSES -
should not SV § polished top. _ : |
be confused it Has the ad- .

; s | - and all West Indian Produce taronre, wakras @ o
Wlt}-‘l the - ¢ justable u.nu'n: Br::::':
°rdmaf}’ o TS TRDW _Jf.at fastener. We represent some of the chief houses IMPORTED PEAS *

type of jar. - in Barbados, Trinidad, Jamaica, St. :“ a3
: : : Kitts, Antigua and other islands, besides Tres P
Insist on the Genuine. Beware of Imita- having our own house in Demerara, ::’ L,.m\
1 : ‘ 1) . . e yens No. 1
tions. There is only one ‘“Queen which was established there in 1782. ey S
Asparagus, Haric
Manufactured by "k us 'or prlo.. b"or. ﬂl,’"c MINERVA PURE Ol
r orders for the Ing season . o
SMALLEY, KIVLAN & ONTHANK P i i 38 &
BOSTON, U.S.A. ° s 1 Tina
. . West India Co., Limited fhen.mw T
For sale by all first-class dealers in Canada and United States. L *4 -

1:als, 10s....2500 § gal
§ gals., 208 26 00
BANNIN DE VICHY ¥

s Capitale, ‘Oqts..........
» Neptune, 70 qus.
t Nicolas, 0 qts

The Bulk of Your Trade N

nade Savoureuse, 50's

Is done with women. They are directly responsible CANTILE NOAY

for the appearance of the home. ‘1:'.1. g
ike” £1b. bare - -...
200 1ba., 3§ 0z........
BLACK KNIGHT STOVE POLISH e o
Ay
is the household favorite for polishing the stove. It oibe. { b bars [
gives a brilliant, lasting shine with little exertion 200 Ibs., 3§ 0z bars ...
and does not stain the hands. e s e s
Your profit is assured if you stock’ this popular 4ot L
household requisite. e
: oo HAMILTON, Canada AP st ot
F. F. Dalley Co., Limited, sorraro, x.v. agE i
Clismpagne dz‘l’lgr?:m'e. 12 qu

My




Brooms

“BROOMS OF

HAMILTON

THE CANADIAN GROCER

are hard to get.

W. W. & CO. BRANDS are made up to the mark, always.
know this and our Factory runs full time on “Quality”

TRY A SAMPLE SHIPMENT.

WALTER WOODS & CO.

Brooms

QUALITY"™

|
Our customers
account

WINNIPEG

TWO CENTS PER WORD

You can talk across the continent for two cents per word with a WANT AD. in this paper.

CULARK'S PORK
AND BEASS
in Tomato Suuce

Per doz
No. 1, 4 doz.
incase ... 050
No. 2, 2doz
incase 0
No.3, tiats, 2
dozincase 1 0
No. 3.talls, 2
dozincase 1 25
No. 6,1 doz.
incase.... 4
No 12 jdoz
incase.... 6§

LAPORTE, MARTIN & CO., MONTREAL
AGENCIEN THENE PRICES ARE
F.0.B. MOUNTREAL
IMPORTED PEAS “SOLEIL"
Per case

l’xln Fins.. flacons, 40 “ou. 1] 00

) um- kilo 100 tins 5
Extra Fins it 100 *
Tres Fins
Fins
Mi-Fina
Moyens No. 1
Moyens No.2 * ¢
Moyens No. 3.

Asparagus, }hn\uul etc.

MINERVA PURE OLIVE OIL.
Case—

24 §-pints.......
Tins—
23 00 gals, 208, ....
29 00 gal., 488 8q. .
2500 § gal., 48 Rd.
26 00
BASNIN DE VICHY WATERS.
apitale, "0 qts
La Neptune, 70 qus.
Nicolas, 0 qua u
Janitas 'quhhnx nqu
100 ois.
g 100 =plits.
nade Savoureuse, 50's

~ewmuno
£888888

CANTILE BOAP
Soleil,” 72 per cent. Olive Oil
2 ln,ll b bars. o
21ba, §1b bars
O1be {1b. bars
200 tha., 34 0z
v Lun " 85 per cent ()hve ()ll
2%1ba , 11 1b. bars cone
121hs., 2§ Ib. bars
) the., b. hars
Kibs, 33 0z bars ...
200 1bs., 3§ oz bars
ntary Pastes, Blanc & Fils, Macaroni,
rmicelli, Animals, ~mall Pastes, etc
e
25 1bs., lovse........

DUFFY & CO. BRAND.
G 'nu- 12 qta. .

' Juice, 12 qts
24 pta .
pagne de Pomme. 12 qu.
M opla..

Matts Golden Russett
Sperkling Cider, 12 gts. .

24 pts

Apple Vinegar, 12 qta

THE C. H CATELLI CO

Short

Beeds,
Micdle
Caser of 20 packages, 1 1h
Caser of 25 Ibs., 100=e
Egg, noodles, cases of 50 phges,, §-Ib
Egg noodles, cases of 10 Ibe., loose

Vermicelli, Macaroni, Spaghetti, Macaroni 2No. 5Jam
Mel

Pastes
LIMITED,

MONTREAL, CANADA
Almnentary Pastes

100 Boxes
“Swallow Brand

(Hirondelle) 24 No. 3 Jars
Cut, Swall Pa-tes assorted,
Animals, Stars, Alphabets, Alpl

LARD QO
F.O B. Montreal

Tierces, 1b

Lasas nes, cases of 16 1ba., loose

Marguerite, all varieties, phgs. only. 0 05

60-1b. tubs
wr b
1) tins,
Yer n
"! tins
1210 case, per Ib
10-1b. tins 6 to the case,

Grape Nuta—No 22, 'JNJ \o 2, 4.5

Pt

Postum Cereal

var.

F.D., ¢

IMPERIAL PREPARED MUSTARD

Small, case 4
Medium, cases 2 dozen, per doz.
Large, cases 1 dozen, per dozen

Caaned Haadies,

Toasties— No. T3, $2.8°
No. 0, 8‘.".‘5,1\0 1, $2.70.

Mustard

COLMAN'S OR KEENS

Per doz. Per do:
f»lh tins 1 40 F.D.. §-Ib. tins

SHIRRIFF BRAND
“ Imperial Scotch
1-1b. glass, doz.
2-1b. glass, doz. . .
4-1b. tins, doz.. ..
7-1b. tins, dos

“Shredded”—
1-1b. glass, dos. ..
21b. glass, dos. . .
7-Ib. tins, dos....

Ib. tins 2 50 Per jar
Ib. tins 5 00 Durhlm..-lh )u 075
Ib tins. 0 RS db. far 0 25

cansnis]
BS8 ua8x

Ontariv Prices
dozen, per duz

0 €8

“Thustie” Brand
A. P. TIPPET & 00., AGENTS

$44 00
o
27 80

Lard

N. K. FAIRBANK CO. BOARS HEAD

MPOUND

p.-rlh sesses

“EASIFIRST
SHORTENING

GILLETT®
PERFUMEL T.YR
Ontario »nd Quebe

Nues
Per an
leaseof d doz & »
Sconsennf 4 2 3 M
Scasesvrmore 3 ¥

Vermicelll and Macaroni.
D. SPINELLI C'Y, MONTREAL,
Fine.
41be bni "Hpew “ial
81lbe
5iba. *
Wibe * .o s
6 lbe. cases or 75 Iba bbis per b
25 1be. cases 11b. pkys( Vermiocell:)
Globe Brand
“H"hdﬂd. .

per box
- Hu_mhrd

5 Ibs. box
v lbe.

25 [ba. cases (loose) .
25 1be. cases, 1 Ib. v.clnﬂ

Jeuy Powders

per box

per Ib.

Assorted Case,

Lemon Stra
Orange Stra
Raspberry (S ra
Strawherry Stra
Chocolate (Stia
Cherry (Sira
]'\l h Stra

FOR MAKING ICE CREAM

Pays 30" Proat

Assorted Case, Contains 2 doz. ».
Chocolate (Straight) Contains 2 doz.
Vanilla (Straight) Contains 2 doz. :
Strawberry(Siraight) Contamns 2 doz. 2 %0
Lemon  (Straight) Contains 2 doz. 2 50
Unflavored (Straight) Contains 2doz. * %0
Weight 111be. tocase. Fright rate, 3d class.

IMPERIAL DFSSERL Jholy

T-ul Fauir FLavonrs
Canvons gacw | Doz

Ontario Prices
Assorted flavors, *1 .75 per gross
IMPERIAL STERILIZED GELATING
)1 Lario Prce
Cartrns L dy 2,9 cents per dozen.

PSP Ty YT

.

A A T

g et R e




Soap anda Washing Powders

cartons,
8-b. toy trunks, 8 in case........
H zoydmnu.'l drumsticks

A. P. TIPPET & 00., AGENTS
l“p.wlm“...
ols

%
g
81

Consomme

No. 1's, 95¢. per dozen.
Individuals, 45¢. per dozen
Packed 4 dozen in a case

S L o
AR AV

-

5-case lota (delivered), $4715 each, with 20
bars of Quick Naptha as a free premium.

A 8 i

Packed 100 bars to case.

_ Ontario and Quebec Price:
, 60 1-1b. packages

(Case No. 2,120 §-1b.

Case No. 5, 1w 10-0z.

s LIMITED, MONTREAL.

mzﬁ No. l 3 1:)L rrau-* pu:l')z ...... .'51 5
No. 2, 1 and 2 doz. crates, per doz..

Lll]lll\l Bluing, 9)c. per doz
monia. Me. per doz.
gated paper shipping boxes.

uarter hurreln 155 Ibs. .

Both put up in corru-

ach..
[uly Whne Corn Syrup.
EDWARDSBURG STARCH 0O, Plaih tins, with label—
2 1b. tins, 2 doz in case.
Laundry suut,hes 5 e iR -

Canada white gluu. Tib. pkgs. 006
. No. 1 white or blue, 4 |b. cart'’s 0 06
. No. 1 white or blue 3ih. cart’s 0 06 Beaver Brand Maple Syrup.

.t ns 2 doz incase...
" w e

k Ednrd.nburg silver gloss, 1lb.

48 1bs. Silver gloss, in 6 1b. canisters.
38 1bs. Silver gloss, 6 Ib.draw lid boxes 0 rr
100 1bs. kegs, Si ver gloss, large crystals
93 1bs. Benson's satin, 1 Ib. cartons,

1
40 1bs. Bemonl enamel (cold nber)
r case

401bs. W. T. Benson & Co.'s cele-
brated prepared corn
40 1bs. Oanada pure corn starch......
{20 'b. hoves }c. higher)
BRANTFORD STARCH WORKS, LIMITED
Ontario and Quebeo.

Laundry, boxes of 40 1b. .

cases 30 1b.

11b. fancy boxes, cases 36 1b. . oor

Oanadian Electric Starch-
Box-o“ﬂhnqplu. percase 3 00

OCEAN MILLS
Montreal

Ohinese starch, 48
1-1b., per case $4.00;
Ocean Baking Pow-
der, 3-oz. tina, 4 doz
per case, $1.60; 4-0z
tins, 4 doz per case,
00; 8oz unn. 5
doz. per case, $6.50;
16-0z tins, 3 doz per
case, $6.75; 5-1b tins

and 250 1be., at 15¢
per 1b. Ocean blanc
mange, 48 8-oz., -

Oocean borax, 4.808-01” 3160 Ocean cough

36 8 oz., $7.20; Ocean

oomourch.wl\b $3.60.

Boups
CHATEAU BRAND

CONCENTRATED BOUPS

Vevetable Mutton Broth
Mulligatawny Chicken
Ox Tail Pea
Scotch Broth Julienne
Mock Turtle

Vermicelli Tomato
Tomato

BYMINGTONS SOoUrs
Quart packets, 9
varieties, dozen 0 %0
Clear soups in
stone jars, 5
varieties, duzen 1 40

Soda
0OW sRAND

Oma())l l-lt; contain-
% % Packages por
box $3.00.

Case of % Ib. con-
taining 120 packages
ge r box $3.00.

'ase of 1-1b. and Hb
ronuhun% 30 11
and 60 wkuel
per bo:

Oase of 5¢. pécgoqeo. conulnmg % p.ch(es.

MAGIC SODA

s. Percase

|/ 1case $2 8

1 iy 27

i {lcase 285
8" 27

= [{1case 285
< t5 * 2%
a2 .flcase 29
e U

Syrup
EDWARDSBURG STARCH CO., LTD.
Crown Brand Corn Syrup
2-1b. tins, 2 doz. in case, per case....
5 i 1 doz. in case, per ca<e....
/%4 doz. in case, per case....
20-1b. um iduz in ¢

per case....

OO N0 8D
BRZIBZBA0S

20

5. 10and 20 1b. tins have wire handles)
Case
$3 50

0X0 CUBES

Price per Minimum re-
dozentins selling pricea

$095 20 10

240 025

11 (0 115

.o 21 50 25
0x0 (Liquid) Minigfum re-
Prices selling prices

$200 $0 20

3 50 035

6 50 065

11 25 110

18 50 175

THE CANADIAN GROCER

Oream Tartar.
GILLETT'S CREAM TARTAR
Ontario and Quebec Prices.

-1b. paper pkgs., 4 doz. in case..
-1b. paper pkgs., ¢ doz. in case. .

4 doz. }-1b. paper pkgs.
2doz. $1b. p‘wrvm}morusd. P‘de
erdos

4-1b. mnn wir.h screw covers, 4 doz. in

Cll. .................. eesens aaee

5-1b.
10-1h,
25-1b.
100-1b.
360-1b.

. 8q. canisters, § doz. in case ..
wonden hoxes. ..,

wooden pails
kegs

barrels. . ....

CANADA FIRST
BRAND

The Aylmer Con-
densed Milk
Oo., Ltd.

lv

umuntw

Canada First Evaporated Creum. hotel

Molasses
DOMINION MOLASSES CO.
Gingerbread Brand (Turonm)

28—3 doz to case

3's—2 doz to case v ggg
s . WINNTF

No. 2—Tins, 2 doz. cases, perdoz......

No 3-Tins, 2doz. cases, Ipor doz . } rg
No. 5—Tins. 1 doz cases, per doz. )
No. 10--Tins. } doz. cases, perd- z.... 4 83
No. 20--Tins, {dm cases, per doz 10 %0
Pails—1's, each e, 062
Pails—2'%, each . S 0%
Pails—5's, each . 210

DOMOL ( O HR\ND
Maritime Provinces and Ontario:

2's, 2 doz. case perdos ...
3’8, 2 doz. case, per doz . s: g:,
5'8, 1 doz. case, per doz . 37
10s, ? doz. case, per case. 3 4
20's. { doz. case, ver case. .. 3065
Western Prices Sudbury a.
2's, 2 doz case, per doz. ... 160
3< 2 doz ase. per doz , 23
§ . per doz 469
; *, Per case .,
20's, zduz case, per case ."5 ;z
Saucns :

PATERSON'S WORCRSTER SAUCR
§-pint bottles, 8 and & dnzen cases, doz 0 90
Pint hnttles, 3 dozen cases dos. ...... 175

H P. Sauce Per dozen
(C'ases of 3 dozen..... $1 %
H P. Pickles
Cases of ¥ dozen pints 3 35

Cases of 3 doz. } pints 2 25

HOLBROUK S IMPORTED pyNCH SAUCE.

: Per dozen
Large, packed in 3-doz.case.......... 822
Medium, packed in 3-doz case. 140

WORCESTERSHIRE SAUCE
Per dozen

HOLBROOK'S IMP

Rep. 1% pints, packed.in 6-doz. case, 25
Imp. % pints, packed in 4-doz. case e 38
Rep. quarts, packed in 2-doz. case. ..., 6 50

Stove Polish
- JAll:qn’:ll nl..\cli LEAD!
28, gromn 4 I wize, gross, $2.50
Nugget Polishes.

Polish, Black and Tan............. 0 8%
Metal Ontfits, B'ack and Tan. 365
Card Outfits, Rlack and Tan 32
Creams and White Cleaner........ 10

Tobacco,
IMPERIAI TOBAOON OOMPANY OF OANADA,
LIMTT®N »wWPTRE BRANCH.

Chewing—RBlack Watch, 6s ., .4
Black Watch, 12s., . 45
Bobs, Baand 12s .. . 48
Bully, fe. .. ... . 44
Curreney, f}s and 128 . 46

Stag, 54 to 1b.....
0Old Fox, 12=
Pav Roli Rars, 7§s
Pny Roll, 7s
o q r Horee, fa E
ug mnlunv Rhnmrnck 6a.
Rosehud Bars, fis plug o bar

Ivy, Te.
Rtarlicht, 7s ..

Wholesale Retai

East of Winnipeg only.
Brown Label, I's and §'s.
bel, 1

cccecceoe
srERuEn
ooco oo

b 344

MELAGAMA TEA
MINTO BROS,,
45 Front Bt. East

k n60and
. cases. All
delivered prices.

Wholesale Retal
.. 035 0

Brown Label, 11b. or
Red 1 llx ur
Green " 1s,

Blue " s jor
Yellow ** 1s,

Purple * i only...
Gol - B 5000 0600

Ceylon Tea, in
and §-1b. lead
packages — Lilsck

Black Label, 1-1b., retail at 35c...
Black Label, §-1b., retall at 35¢
Blue Label, retail at 30c

Green Label, retail at 40c.
Red Label. retail st 50c..
Brown Label, retail at 60c,
Gold Label, retail at 80c..

Jams and Jellies

T. UPTON & 00,
Compound Jams — red raspberry
berry, peach, plum, red currant,
rant, cherry, go seterry, bl lueh-m
huckle: erry. 12-0z .(l.uu jars, 2 doz in
21 per doz.; No. 2 tin, 2 doz. in case, §]

doz ; No : tin pails 9 pails in crate, 3740 per

ase,

pail; No. 7 tin pails, 6 pails in crate per
pail ; No. 7 wood pail-, 6 pails in orate, “24c
per pail ; 30-1b wood paiis, Tic perlb.  Pack.

ed in assorted cases or or «tes if desired

Compound Jellies — rasphe rry, strawherry,
black currant, red curra t. pineapple 2-ot.
glass jars, 2 doz. in case, 81 per doz: No 1
tin, 2 doz. in case, $1.9 per doz; No tin
pails 9 pa.lsin crate, Lxr per pail; No. T
wood pails, 6 pai s in crate 52jc. pe 1
30-1b. wood pails, Tic. per 1b. Packed in
assorted cases or crates if desired

Pure Orange Marmalade—guarante fin-
est quality. 12-0z gla-s jars 2\ doz ase,
$1.10 per doz.. 16-0z. glass ja X 188,
2 i)p:y doz.; pint sealers, )Z. )it e,

222 perdoz.; No, 2tins, 2z doz. in #
pe rdn7 s No. 4 tins, 2 doz. in case Il . per
tin; No. 5tins, 9 in case, 40c. per tin; No. T
tins, 12 in crate, 56c. per tin; No vood

pails, 6 in crate, Sce. per pail; 301
pails, 7ic. per Ib.

Jelly Powders.

WHITR EWAN 1y ]

AND CEREAI ID.
White

flavors,

harasomec

carton, per d 90c.

List price.

“Shirriff's" (all

flavors), per doz. 0 90

Dircounts on applica-
tion.

Yeast

P Ontario and Quebec Prices.
Royal Yeast, 3 dozen 5-cent packages
Gillett's Cream Yeast, 3 dozen in box

115
115




Teas

THR
SALADA"
TEA 0O0.

olesale Reta)

cocoocoe
snERuEn

BLAGAMA TEA

[INTO BROA,,
Front Bt. East

A n60and

who\rvichu to use the
RS . factured should order

CONTINENTAL GERM-PROOF

BAGS, guaranteed to be

Flexibility and Strength.
Most Pcrfoct Bottoms. -

What else can be desired?  Send
trial order to your Wholesaler, or to
the Distributors:

Ame: fowse e G Iveace L T ot
North Bay and
IM“TC"WAN. Walter

QUEBEC and mﬂ'l.' PROVINCES : The Continental Bag
and Pero-’lnv B 427 St J St., Men

The Continental Bag & l'mr Go

OTTAWA
SOLE MI'AGT_UM

Advertise
The Fact

that you sell “PURITY" SALT. Itisa
sure sign that you are pleasing your
customers. Your customers can buy
staples in any store, but they will go
a long way to get a high-grade table salt.
The people will have “Purity” Salt,
therefore we say, stock this quality article
and make known the fact you have it
for sale and watch how rapidly it sells.

WESTERN SALT CO., Limited

is full cream milk reduced to about
one-third consistency in a vacuum,
containing nearly three times as much
in butter fat and solids.

The purity and quality of every can
of “Canada First” milk are lboo!uhely

and unreservedly guaranteed. The
sterilizing processit undergoes positive-
ly destroys all bacilli and rénders it
superior to ordinary milk,

Order from your jobber,

The Aylmer Condemod Milk Comptny, Limited, - Aylmer, Ontario

Head Offices: Hamilton, Ontario

OAKEY'S | [y A JamESON
gz (|0 GOFFEE CO.

6d, and 18, Importers and Rea ters of High Grade
Co ifoss. ,

Manufacture s and Proprietors of

We abe emrry « full line of TEAS,
Mail orders prompily attended to.

3
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Verret, Stewart & Co., Limited
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SALT

For prices or information write

The Salt Sellers MONTREAL

Your Effort
Plus Our Goods

You can be sure of the flavor, goodness, quali d

wholesomeness of every packet of OATMEAL SM&E‘RPS—

if they come h\om Telfer Bros. Let your selling ability co- 2

operate with the\high standing of these healthful and nutriﬁoua R

Tt;:scu;: and st;;::t eni your hold on the trade. 3
ey have esta ed confidénce among your cus

add prestige to your powers -of aellinx ; D e

Telfer Bros., Ltd Collmgwood, Ont.

Bnncheo : TORONTO,

G

Vol. XXVI




