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Aboriginal art

rom November 25 to December 22, Canadian

Aboriginal artists were featured at Ludwig Beck,
one of Munich’s most exclusive department stores
for giftware, fashion and music. This year, Canada
was Ludwig Beck’s guest country for its annual
four-week promotion.

The event featured seven Native Canadian artists
(see box on page 6) working and selling their
products on the store’s main floor. “It was an
excellent opportunity for the artists to sell directly
to the public, but to also attract German importers,
distributors, retail buyers and gallery owners,” says
Frieda Saleh, Commercial Officer at the Canadian
Consulate in Munich. “This event also provided a
unique opportunity for Aboriginal artists to present
their history and culture to an interested and
responsive audience.”

Paul Dubois, Canadian Ambassador to Germany,
launched the Canada Promotion, which was

continued on page 6 — Aboriginal art in Germany

British Columbia Aboriginal artist Calvin Hunt (seated) is at
work during the Ludwig Beck department store’s Canada
Promotion. Standing from left is Paul Dubois, Canadian
Ambassador to Germany, Reiner Unkel, Ludwig Beck's
Chairman, and Alberta RCMP Constable Darrel Bruno.

Choosing an international trade show

Aﬂending trade fairs has become an important
marketing strategy for exporters both new and
experienced. Here are some tips o guide exporters:

Show selection is critical. An annual or
bi-annual event, an industry-only show or a
publicly attended event will make a difference to
the export strategy. It is important to establish in
advance who you wish to reach and whether they
will be at the show.

Determine the right location with
suitable facilities. Do you need to attend a fair
in the target market? Or does it make more sense
to attend a distant fair that attracts a more
favourable audience? Travel, accommodation
and participation costs (i.e. exhibiting fees and
the cost of clearing materials through customs)
must also be considered. The fair should also be
held at an accessible and well-equipped facility.

continued on page 3 — International trade show
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Interested in financing and developing
your business in China?

Did you know that:

® China is Canada’s second-largest
single-nation trading partner after
the United Statese
China’s economy has grown by
almost 8.5% per year over the last
decade and is the world's third-
largest importing nation?
As part of its commitments when it
joined the WTO in 2001, China
has further opened its markets and
deepened economic reforms?

International Trade Canada has
developed a comprehensive set of
documents to guide you through your
search for project financing in China.

“Sources of Project Financing in China”

provides you with the key contacts and

sectors of activity of the major develop-

ment finance institutions, national and

commercial banks, including Canadian

banks, private equity funds, EDC and

CIDA. The major financiers are covered
in more detail through PDF or HTML links

directly from the main page.
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Canada-Based Finance Sources:

Export Development Canada
Financial Products: Project financing, Political Risk Insurance, Credit Insurance,
Coniract Bonding
Wi A Director, Greater China
Tek: (011-86-10) 6532-3536 ext. 3357
Luc Dupont, Regional Manager, China & India
For further information on Export Development Canada, see:
iwww. htm
CIDA Industrial Cooperation Program (CIDAINC)
Financial Products: Investment-related project development and/or training support
Manager for East & Souteast China

Tet: (613) 598-2660

Tel: (819) 997-0359
Program Manager for North, West, & Southwest China
Te: (819) 994-0585
For further information on CIDA INC, see:
i actfin/cidaincching ¢

proje

Vice President, Portiolio Management
Tel: (514) 286-1142

European-Based Finance Sources:

European Investment Bank
Financial Products: Loans, Structured Finance
Priority Sectors: Water & Sanitation, Energy, Transport
Oriando Arango, Asian and Latin American Countries
Tel: (011-322) 2350084
For further information on the European Investment Bank, see:
hitp:/fwww.infoexport gc caffinetiprojectfinieibchina-e htm

Regional Development Banks:

Asian Development Bank
Financial Products: Loans, Equity, Guarantees, Co-financing
‘Sector: Infrastructure, Financial Services, Agriculture, Energy, Transport,
Water & Sanitaion, Environment
Contact: Aliredo Pascual, Director (Financial Sector), Private Sector Operations
Tek: (011-632) 6326452

§. Chander, Director (Infrastructure Sector), Private Sector Operations
Tek: (011-632) 6326979
For further information on the Asian Development Bank, see:
Jfwww
Private Equity Funds:

,him
Other Commercial Banks:
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World Bank Group:

International Finance Corporation
Financial Products: Equity, Loans, Capital Mobilization, Guarantees, Co-financing
Priority Sectors: Financial Services, Manufacturing, Industry, Infrastructure,
Tourism, Telecommunications
Representative

Karin Finkeiston, Country
Tel: (011-86-10) 6505-3686
For further information on the International Finarice Corporation, see:

Multilateral Investment Guarantee Agency
Financial Products: Investment Guarantees
I , Corporate Relations Officer
Tel: (202) 458-9292
For further information on the Multilateral Investment Guarantee Agency, see:
{tp://www.infoexport.oc cafifinet/projectfin/migaching-¢.hi

Development Finance Institutions (DFls):

In general, & partnership with a firm from the DFI country is required to access
financing. For European DFIs, a partnership with any European firm may be sufficient.
Japan Bank for International Cooperation

Contact: Tim Armstrong, Toronto Liaison Office
Tk (416) 865-1700
For further information on the Japan Bank for Intemational Cooperation, see:
i s iy

htp:/iwww infoexport ac caliinet/projectin/bicching-¢.him

Netherlands Development Finance Company (FMO)
Financial Products: Loans, Eqully, Co-Financing, Guaraniees
Major Sectors of Activity: Financial Services, Infrastructure, Industry
Contact: i

Tek: (011-31-70) 314-9831
For further information on the Netherlands Development Finance company, see:
LW, i him

hitptwwwinfoexport oc. califinetiprojectfinfmochin- him
German Investment & Development Company (DEG)

Tet (011-86-10) 8527-5166
For further information on the German Investment & Development Company, see:

Foreign Investment Regulations:

www.infoexport.gc.cal/ie-en/DisplayDocument.jsp?did=38310
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Korea’s one and only food show is back

Seour, KoreA — March 16-18,
2005 — Food & Hotel Korea
2005 is that country’s sole inter-
national trade-only exhibition for
imported food, beverages and
equipment. As a result, this fair has
become a must-attend for companies
looking to explore opportunities in the
Korean agri-food sector.

Korea is the Asia-Pacific region’s
third-largest market for imported food
and beverages. The country imports
some 70% of its food needs. It's a
market worth $6 billion annually and
demand for imported food products there
will continue to rise. The country’s
hotel, restaurant and institutional food

sector alone is worth some $41 billion
in annual sales.

Korea is also a highly concentrated
market; half of its 48 million people
live in the metropolitan Seoul area. And
like many Asian nations, there is a
growing demand for Western-style
foods in Korea.

Canadian participants will have an
opportunity to showcase their products
and services in a Canadian pavilion.
A prime location by the fair’s entrance
has been set aside for the pavilion
and the Canadian Embassy in Seoul
will offer support and promotion
services, such as market intelligence
and trade leads.

By exhibiting at this show, Cana-
dian companies can meet a vast
range of food industry specialists
like food importers, distributors,
processors, wholesalers, retailers,
food service managers and chefs.
Last year’s show attracted 160
exhibitors from 18 countries and
brought in close to 5,000 visitors.

For more information, contact

“Ok-Jin Cho, Assistant Trade Commis-

sioner, Canadian Embassy in Koreq,
e-mail: ok4in.cho@international.gc.ca,
or Derek Complin, Unilink, tel.: (613)
5490404, e-mail: dc@unilinkfairs.com,
Web site: www.unilinkfairs.com/

flyers/FHKOSCP. ¥

Play your hand at Macau gaming fair

Macau — April 28-30, 2005 —
Since the liberalization of its gaming
and tourist industries in 2002, the
Macau Special Administrative Region
is fast becoming a hot tourist destination.
To capitalize on this, interested
Canadian companies should consider
attending the 4th International
Gaming and Entertainment
Expo, a leading international event
for the global gaming industry.

This trade fair is expected to attract
key industry representatives from Macau,
China and around the world. A special
zone within the show is designated for
the world's leading casinos, hotels,
resorts and cruise lines.

Macau’s booming gaming industry
has recently seen the opening of the
massive Venetian Sands Casino, the
Galaxy Waldo Hotel and Casino and
STDM's Fisherman’s Wharf, with many
more to come. The city has also attracted
major U.S. investors like MGM Mirage
and Wynn Resorts.

With China’s “individual travel”
policy, there are a large number of

affluent Chinese tourists travelling to
the city, which attracts more than 13
million tourists every year. Individual
travel refers to the permission granted
by the Chinese government to the
residents of several coastal cities to
visit Hong Kong and Macau as
tourists. As a result, this city is

emerging as one of the hottest tourist
spots in Asia and may soon surpass
Las Vegas as the world’s largest
gambling destination.

For more information, contact
Kitty Ko, Commercial Officer, Canadian
Consulate General in Hong Kong,
e-mail: kitty.ko@international.gc.ca. e

www.canadexport.gc.ca ‘ 5




Call for oil and gas tenders

Igeria’s Ministry of Energy and Mines, in association with the nationally-

owned oil company Sonatrach, is launching the sixth international call for
tenders for the exploration and development of 10 new blocks of oil and gas.
These blocks, which cover a total area of over 100,000 square kilometres, are
located mainly in the basins of Berkine, Oued-Mya, lllizi, Bechar and Reggane.
The closing date for bids is March 20, 2005. Bids will be opened on
the same date and contracts are expected to be signed on March 30, 2005.

For more information, go to www.mem-algeria.org or

www.sonatrach-dz.com. %

Aboriginal art in Germany _ o pug

organized by the Canadian Consulate
in Munich in cooperation with
International Trade Canada, Industry
Canada, Indian and Northern Affairs

Canada, Aboriginal Business Canada,

Fairmont Hotels and Resorts, Air
Canada and the governments of
Ontario, Alberta and Quebec.

Just like Canada’s participation in
1996, this event drew a large number

of customers to the store and attracted
strong media coverage. The Canada
Promotion at Ludwig Beck was visited
by around one million people over
four weeks.

For more information, contact
Frieda Saleh, Commercial Officer,
Canadian Consulate in Munich, tel.:
(011-49-89) 2199-5716, e-mail:
frieda.saleh@international.gc.ca. %

Correction!

On page 7 of the December 1 issue
of CanadExport, an article entitled
Showcase to feature Canadian
building products incorrectly sug-
gested that both the Canadian High
Commission in Barbados and Canadian
Export Development Inc. (CED) were
inviting Canadian exporters to this event.
In fact, CED is organizing the Canadian
presence, not the High Commission.

However, the High Commission will
be available to provide exporters with
faceto-face briefings during the trade
fair, in addition to market prospects,
local company information, trouble-
shooting assistance, visit information
and key contact information.

For more information, contact
the Canadian High Commission
in Barbados, e-mail: bdgtn-td@
infernational.gc.ca. To register for
your own Virtual Trade Commissioner,
go to www.infoexport.gc.ca. v

= Feaiured Abbriginal artists at Ludwig Beck

Mark Dorey is a Mi'kmag sculptor and artist who
explores a variety of mediums (antlers, teeth, bone and
stone) which he uses to create characters and events from
his people’s history. Dorey is represented in numerous
galleries in Canada and has an extensive list of clients.

Mikael Germain is a 22-year old Montagnais (Innu)
artist who comes from Mashteuiatsh in Quebec. Working
with his father from a young age, he learned to create
traditional Innu jewellery which he now exports. For the
Ludwig Beck event, his pieces included earrings, necklaces,
and pendants made from bear claws and porcupine quills.

Calvin Hunt, a Kwakiutl and Nootka artist from Alert Bay,
British Columbia, is a traditional carver, jeweller,
printmaker and painter, and comes from a distinguished
 family of artists. His works (both independent and collabo-
rative works with Tony Hunt and John Livingston) are found
in Canada, Germany, Japan, China and the United States.

' Alan Syliboy is a Mi'kmaq painter from Truro, Nova
Scotia. He attended the Nova Scotia College of Art and
Design and studied under Shirley Bear. In 2002, Syliboy

was honoured by the Government of Canada with the
Queen’s Golden Jubilee Medal. Incorporated into images
of renewal, Kejimkujik petroglyphs are Syliboy’s inspiration,
viewed by the artist as his people’s legacy. He also works
in pencil, pastels, printmaking and costume design.

Amelia Willier is a young and diversified Cree artist who
learned her art from her mother, Yvonne Jobin, owner of the
Moonstone Creation Gallery in Calgary. Amelia creates
wild leather bags decorated with Native bead designs, as
well as Cree jewellery and dream catchers.

Mervyn Child was instructed in the art of wood carving
by his uncle, Calvin Hunt. In 1993, Mervyn won the Top
North American Aboriginal Wood Carver Award. He
works together with Calvin in the Copper Maker

Gallery in Port Hardy, a family enterprise with worldwide
business connections.

Marie Hunt is well known for her work with cedar bark,
particularly cedar bark doll dresses. She is also

an expert at making button blankets and dresses worn

at ceremonial events. ¥
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. Alr and chmaiew chonge
. Dnnklng water
® Wastewater
® Solid waste management
® Soil remediation and groundwater
® Renewable energies
® Sustainable urban development
® Market development and business opportunities

Speakers will come from industry, engineering and
consulting firms, government agencies and universities. Studies,
projects and technological solutions will be presented by
Canadians and international attendees.

The trade show is the largest multi-sector environmental trade
show in the Americas. Over three days, exhibitors will showcase

diverse environmental solutions in a number of sectors.

| For more e information S the Export Cufe conlct

 Frédéric Fournier, Trade Commissioner, International
Trade Canada, tel.:

(613) 996-1758, e-mail:

frederic.fournier@international.gc.ca.
7/ VIRTUAL
— TRADE
COMMISSIONER
— ——

Your gateway to the Trade Commissioner Service

www.infoexport.gc.ca.

|
www.canadexport.gc.ca | 7







