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SPECIAL TO OUR READERS.

As the design of THE CANADIAN GROCER is to
benefit mutually all interested in the business, we
would request all parties ordering goods or making
purchases of any descripfion from houses advertis-
ing with us to mention in their letter that such
advertisement was noticed in THE CANADIAN
GROCER.

OUR MONTREAL OFFICE.

Our Montreal Office is located at | 1 6 St. Francois
Xavier St. Our representative, Mr. G. Hector
Clemes, will be pleased to have subscribers and ad-
vertisers call upon him there. He will also pay
special attention to gathering business items and
attending generally to the interests of this paper.

One of the vexations of the retail trade is
the delay thev are occasioned by the releas-
ing of their freight. Railway companies are
apparently indifferent to the urgent wants of
the retailer, their slowness has become
chronic, and the trade have come to take
it as a necessary evil. If a dealer’s shipment
gets stowed into a car containing goods for
a man in some other town, the chances are
that the receipt of the deal:r's goods will be
delayed a day or two till the other man can
get his stuff out of the way. The delays are
not always to be accounted for, and some of
them are very exasperating.

*® * *

“The kettle can’t call the pot black” is
the retort with which the Wholesale Grocers’
Guild will most hkely answer any further
anti-combine criticism from their brethren
of the Toronto Retail Grocers’ Association.
The action of the latter in committing them-
selves to the support of the prices agreed
upon' by the Masier Bakers’ Association,
puts them in the same position as the whole-
salers who uphold the prices of manufac-
turers. The attempt to discipline one of
their own members who was refractory with
reference to the contract with the bakers, is
analogous to the case of the Guild and Mr.
Lumbers, only in the latter instance the Guila

upheld its contract, and in the former the

Association sacrificed it, contenting itself
with a mere protest, the seller of cheap bread
declaring 1t to be his intention to continue

to sell below the bakers’ regulation prices.
. ~ -

The duty ought to be taken off or at least
reduced on raw sugar. An argument plead-
ed in favor of that is the fact that the cost of
producing refined in the United States is
so much less thgn it is here. As we
pointed out a fortnight ago, United States
refined sugar, regularly imported, would
be more costly to the Canadian consu-
mer than would Canadian refined. The
difference is about three cents a pound, and
that difference, 1t is said, may be cancelled
by the smuggler, who has an inducement
therein to attempt the evasion of the duty,
which is about three cents a pound. But
the temptation to the smuggler is not so
great as it seems. He could scarcely have
anything muchharder to smuggle than sugar,
and if he has to shun the means of expedi-
tious transit, he will find his freight charges
are too heavy to make the venture pay him.
The carrying of sugar across the border in
wagons, or under similar disadvantages of
transport would never pay. Notwithstanding

this we want free sugar if we can get it.
* . - -

In uniting to tender a banquet and an ad-
dress to the Hon. Frank Smith, the two local
grocers’ associations—the wholesale and the
retail—do as much honor to themselves as
they do to him who is to be their guest. It
would indeed be regrettable that division
upon any question should prevent the two
branches of the trade from joining in a unani-
mous tribute to the distinguished merchant
who is closing so long and so eminently hon-
orable a commercial career. The prepara-
tions for the banquet have been marked by
the most hearty co-operation of both whole-

salers and retailers, and the result will un-

doubtedly be gratifying to all concerned. If
there were more numerous occasions of com-
mon action on the part of the two branches
of the trade there would probably be less
misunderstanding. What organization has
done to make cordial feeling among whole-
salers, what it has done to make cordial
feeling among retailers, more frequent con-
tact between the two organizations can do to
make harmony between wholesalers and

retailers.
* * *

The attack on package tea, which was in-
volved in the condemnation of package
goods generally, at the last meeting of the
Toronto Retail GGrocers’ Association, is like
all attacks, one-sided. There is much to be
said in favor of tea which reaches the dealer
in packages ready for retail distribution.
In the first place, being in lead foil, it reaches
the consumer in much better condition than
tea in bulk, which has been exposed to the
air and other damaging influences through-
out the period occupied in the sale gfit. In
the second place, as it is blended in the
place of its growth, its quality is more apt to
be constant than in the case of blends im-
provised by the Canadian dealer. In the
third place, packages of blends are an offset
to the loss of trade in black tea, which 1s go-
ing largely into the hands of tea-store men,
instead of into those of the grocers. In the
fourth place, the profit is about as large in
the case of packages as in the case of bulk
tea, as the labor of blending and a large
part of the cost of handling are saved by
the packages. Of course, if packages are
allowed to get into the hands of peddlers
and dry-goods men, etc., then retailers have

good grounds for pronouncing against them.
But that drawback is not inherent in the tea,
but might probably be incidental to the port-
able form in which the tea 1s put up. Until
package tea is so degraded, it is premature
to condemn it.
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MEN oF THE TIMES.

MR. HUGH BLAIN.

*“ The force of his own merit makes his way."
—SHAKESPEARE.

Mr. Hugh Blam, of the firm Eby, Blain
& Co., wholesale grocers, Toronto, is a man
of the times in a twofold sense. His indi-
viduality is a product of the times, and is
now sufficiently matured to be in turn an in-
fluence of the times. There are plenty of
able people born in a particular period, but
not of it, who never in their lives catch up to
the spirit of the age. Such
are brought up in the sole
studv of the past. Mr.
Blain’s education. experi-
ence and habits of thought
have the unmistakable
stamp of latter dav ideas
upon them. Being trained
in the very stir of progress,
he 1s to-day one of the live
men whose activities are
the forces that modifv and
develop the tendencies of
the times.

Mr. Blain is a Canadian.
and is now in the prime of
life. He was born near To-
rontdo in the township of
Kine. His business career
has been exclusivelv in To-
ronto. In 1886 he left
school and went into the
counting-house of Nerlich
& Co., who yet do business
as dealers in wholesale
fancy goods in this city.
He began as a youth work-
ing from 7 in the morning
to 10 or 11 at night for $5a
week Long before he
ended he was financial
manager, and in 1875 he
became a member of the
firm. The discipline of his
long hours, a deta’l in the
business education of young
men that is happily left out
now, made him a worker.
He learnt then that the best way to dispose
of an irksome duty is to get it done as quick-
ly as possible. After five years as partner
in the firm Nerhch & Co., he jomned Mr
Eby in the wholesale grocery firm Eby,
Blain & Co. They opened at No. 11 Front
St. East, next door to Smith & Keighley.
When Messrs. Wm. Ramsay & Co. retired
from business, Messrs. Eby, Blain & Co.
moved into the premises vacated by them,
on the south-west corner of Scott and Front
streets. Messrs. Eby, Blain & Co. will make
another move in June to the fine warehouse
they have bought from the Hon. Frank
Smith, which, when stocked and filled up
by the incoming proprietors, will vie with any

wholesale grocery store on the continent.
Some years ago Mr. Blain took quite an
active part in politics, and was several times
elected President of the Reform Association.
Latterly he has shown little interest in poli-
tical parties, but has given a good deal of
attention to .current problems in political
economy. He 1s one of the most prominent
advocates of the Business Tax, and was one
of the most determined workers for the city’s
rights upon the esplanade question. He
was chairman of the Plans and Construction
committee of the Citizens’ Association. It
was this committee which got up the plan
for the viaduct that created so much discus-

MR. HUGH BLAIN.

4 sion. In that notable association of citizens,

which supplemented the work of Toronto’s
municipal council and drew applause from
the whole body of the people, Mr. Blain was
one of the two most conspicuous men. His
controversial writings upon the combine
question were published by the Wholesale
Grocers’ Association.

Mr. Blain 1s second Vice-president of the
Toronto Board of Trade, to which office he
has been elected twice. He has also been
on the council of the Board of Trade
for the last ten or twelve years. He
1s an ex-president of the Commercial Tra-
velers’ Association, a body which has an
important place among the trade influences

of the times. He was the treasurer of the
same association for years. For three years
Mr. Blain was president of the National

Club, which numbers in its membership
many distinguished Canadians, and which
exercises a very considerable and beneficent
influence upon the patriotism of the country.
Mr. Blain was paymaster of the Queen’s
Own for some time, and at the time of the
North West rebellion he took charge of the
families of the regiment. None of these
families were neglected, as the paymaster
gave the most conscientious attention to
their wants, and the city council always
paid as he recommended.

There are many other connections inwhich
Mr. Blainiswell known. Heisusuallychosen
to takea prominent place in any movement or
body with which he is con-
nected. But it doesnot need
theaccident of office or posi-
tion to bring him into pub-

lic notice as one of any body
of men with whom he is as-
sociated. His own parts,
his own energies, suﬁi}ze to
bring him out in rehef even
against a background of
brilliant men. He has a
guiding motive n all that
he attempts either alone or
in conjunction with others,
and the mainspring of that
motive is the desire to
make progress. What he
touches he aims to improve,
and therefore he takes hold
of it earnestly and gener-
ally with success. While
he holds, and has held,
many offices in various in-
stitutions, none of them has,
with him, been a sinecure.
He was always a worker,
whether in office or out of
office, for the welfare of
whatever interest he iden-
tified himself with.

His firm 1s a very pros-
perous one. Since it was
formed its trade has grown
enormously. During the
past five years it has done
an annual business never
under $1,000,000, and now
very considerably above
that sum. Thisis a big re-
cord. In that business
nothing has been traded n
but groceries. There was
no liquor or provision trade
connected with it, and the
business was purely whole-
sale. All the bargains it has to give go to the
direct benefit of the retailers, and not jobbers.

Every man who has succeeded as Mr.
Blain has succeeded must have a sort of
business creed. He must believe in the
efficacy of practising some principles of con-
duct, and he must have practised them. Mr.
Blain never promises to do what he cannot
see his way clearly to do, and he never
breaks a promise. Tkat :tself is a good
strong element in the groundwork of a man’s
success. Another thing Mr. Blain evidently
believed in was what Carlyle calls *the gos-
pel of work.” He was a worker, and made
it a rule of conduct throughout his experi-
ence of a quarter of a century not to break
the monotony of work by even taking a smoke
during business hours. Mr. Blain 1s a clear
writer, a ready and logical speaker and a
very unassuming man.
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DISCOUNTS FOR CASH.

Lack of space oblig_ed us to hold over our
comments upon “ Merchant’s” letter, which
we published the week before last, upon the
subject of Discount. Our correspondent’s
objection to discounts is, that they are not
real deductions from the price, that the cus-
tomer is misled into the belief that they are,
and supposes he has got a special bargain
when in reality he has paid current prices.
“ Merchant ” holds that the net price should
always be the one quoted and sold at ; then
if the customer pays cash he obtains no
concession, while if he takes credit he will
have to pay interest equal to the discount
now involved in the quotations. Preference
for doing business in a very above board
manner no doubt leads *“ Merchant” to choose
interest rather than discount.

But discount has manifest advantages. It
has been more persuasive with customers to
pay cash than interest has been. One rea-
son is, that discount puts the benefits of cash
—buying in vivid relationto the present, while
interest puts the drawbacks of credit—buying
in relation to the future. The more remote
the effect, either in time or space the weaker
is its action as a motive. A man will yield
more to the argument of what is an advan-
tage now than he will to the argument of
what will be his disadvantage three months
hence. If a man buys a quantity of tea on
which at the net price the interest will be
$12 at the end of three months, he will not
do so much to escape the paying of this in-
terest, as he will do to get hold of a
$12 discount off the amount at prices
quoted. There is no essential difference
and interest, but one

is nearer than the other, and so is more tell-

between discount

ing in its appeal to a man’s ready money.
It encourages the customer to pay cash,while
interest forbids him to accept credit. If
buyers are deluded into the idea that they
are getting special bargains when they are
getting only what is open to everybody with
the cash, the delusion is a useful one if it
avails to induce more cash buying.

Then, again,a credit price is always a more
Iagreeable one to quote than is a cash price.
If only net prices are quoted, the merchant
has the disagreeable correction to make that
this is a subject to interest in the case of time

men. It is more gracious thing to quote

a credit pricemand then hand back a dis-
count for cash,than it is to quote a cash price
and have to tell a customer afterwards who
has not the money, “But to you it is 3 per

cent. dearer.” All exceptions and reserva-
tions ought to be as far as possible made
agreeable to the customer, not offensive to
his self-esteem. To make price advantages
please, they ought not to be quoted net.

In a country where there is so large a cre-
dit business done as there is in Canada, all
prices ought as far as possible to be quoted
on the supposition that credit will have to be
allowed for,so that where credit i1s not given,
the cash man may be gratified by the con-
cession of discount.

Discount does not tend to drive out small
dealers when 1t is calculated on a purely
time basis. but it undoubtedly does discrimi-
nate against the small dealer when it increa-
ses with the amount. To give a tra-
der a bigger discount because he buys
twice the amount of goods that his competi-
tor does, is certainly to handicap the compe-
titor. It ought to be enough that the former
trader sells twice the quantity of the goods
in question, so that the volume of his profit
may be twice as large upon this line as 1s his
He should not need the added
But
if discount, which varies with the amount has

competitor’s.
advantage of a larger rate of discount.

this 1ll effect upon small traders, so would
have interest which varies with the amount.
It is not on account of its natureas dis-
count, therefore, that a reduction accor-
ding to amount is mischievous. It s un-
doubted that if there were no discounts sca-
ling according to the amount of the order,
there would be less speculative buying. The
less of that the better.

As for flour and other like goods, there is
no discount upon the quotations for them,
because such stock is not sold on credit,
hence no addition is made to the net price
to provide for expectedloss of interest. Its
future worth is not quoted because it is cold
only for strictly present payment.

CREDITORS’ MEETINGS.

In the investigation of a dealer’s affairs to
determine whether he shall be closed up or
allowed to resume business, his creditors are
the judge, jury, witnesses and plaintiffs. The
matter is entirely in their hands. They may
exact the pound of flesh or they may over-
temper justice with mercy. Sometimes they
err one way, sometimes they err the other,
but the number of cases in which they take
the middle course and do the right thing is
probably larger than ought to be expected
from bodies of men upon whose vuluntary
course of action there is no check. Every
group of creditors who are made a court-

commercial by the failure of a single trader,
have more absolute power to make or mar
his future than has any court-martial to exo-
nerate or disgrace a soldier. They ought not
therefore to take action upon hasty, narrow
or shallow views. There are many things to
be thought of besides their own immediate
advantage. Although they are a board
brought together by exclusively private indi-
vidual interests, yet they are acting in a pub-
lic capacity when weighing a dealer’s affairs
in the balance. The winding up of the in-
solvent’s business may be a public benefit, his
continuance in business may be a public
grievance.

Even with the best intentions, and the
most unbiassed minds on all hands, the
problem of what is best to do is not
always satisfactorily solved by the creditors.
Much less is it satisfactorily solved when sin-
ister influences are allowed to be thrown in-
to the scale for or against the debtor. The
cases are numerous where the verdict, for
or against giving the dealer another chance,
is not strictly judicial. Does it not now and
then happen that one creditor will be for-
ward to propose lower terms than the insol-
vent would propose himself 7 Also, is it ex-
ceptional for the debtor to be able to submit
letters from indivi lual creditors, in which the
greatest confidence in his uprightness and
ability is expressed? Those who propose
the lower terms, those who write such letters,
are very ostentatious with their good will,
and cannot but make the insolvent grateful,
and therefore prepared to trade with such
generous and sympathetic creditors. Their
attention is not confined to the question of
the rightfulness of closing up or compromis-
ing with the debtor, but is on the lookout for
future trade. Other creditors see into the
motive of this desire on the part of their col-
leagues to make themselves solid with the
debtor, and, determined not to be outdone in
liberality, they too make a bid for his trade
by acquiescing in easy terms. Thus a man’s
restoration to his status as a trader is often
due to mutual jealousy as to which creditor
shall most befriend him. This, no doubt, is
the chief reason why so many compromises
are made that never should be made.

In the same way a very deserving man
may be voted out of business because the
greater proportion of his indebtedness is to
the smaller number of his creditors. The
larger number, having insuch a case the less
to lose, may out of pique at his not having
dealt more with them, decree that he shall
stop

In the instances where creditors are met
by the wariness of an unscrupulous rogue,
they do not always display the firmness and
courage that they should. He can dictate
the terms of his surrender too often, and one
of these terms is the conceding of his dis-
charge. It is a pity thatit is so. Every
board of creditors ought to feel thatitisa
reforming agency, and should have a solici-
tous regard for the health of trade.
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MANUFACTURER AND RETAILER.

Last Tuesday our reporter visited the fac-
tory of the Barm Yeast Manufacturing Co.
It was surprising to see the rapid progress
this company had made, in so short a time,
in the equipment and business management
of their factory. The proprietors very kindly
invited our reporter to inspect the factory,
and a very interesting half hour was spent
m watching the different stages in the manu-
facture of Barm Yeast. Thousands of cakes
are being manufactured daily, and a large
trade is being rapidly established. *“We
cannot fail to keep and increase our large
trade,” said Mr. Bucklee, one of the firm,
“and for this reason, that the Barm Yeast is
giving every satsfaction” Here a large
drawer containing hundreds of testimonials
was opened. “These,” continued Mr. Read,
another member of the compuny, “aresome
of the testimonials we have received, and
every mail adds to their number. They are
all so good it is hard to select the best.”
The first one our reporter picked up read as

MQKQ
RANGEVILLE, April 14th, 1891.

DEAR SIRS,—Seeing your advertisement,
I thought I would write. I got a package of
3arm Yeast, and my aunty made some ex-
cellent bread and Luns, and she will always
continue to use it. I heard one of our neigh-
bors say it was the best yeast she ever used.
Yours, etc., LILLIE DELANY. b

“We wish” continued the proprietors “that
you would announce to your subscribers that
we are always pleased to see any of the gro-
cers who may visit Toronto, and we will
have much pleasure in showing them over
our faalﬁry. We wish to become more inti-
mately acquamnted with the men who handle
our goods. We don’t see why there should
be such a reserve between the manufacturer
and the retailer. Kindly assure the grocers
of a hearty welcome.”

[We fully endorse this company’s position,
of establishing a free intercourse between the
mnaufacturer and the retailer, and wonld
advise all who can, to pay the fa tory of the
Barm Yeast Company a visit.

DID IT OCCUR TO YOU?

One thing we have noticed in connection
with the recent change in the price of sugar,
and that is that before the drop the grocers
in hundreds of towns and cities got together
and agreed upon the price at which sugar
should be sold. This was true in places
where no association existed and these meet-
ings were the first ever held by the grocers
of those towns. Dosen’t that show the pro-
gress association work is making ? Would
that have been possible fifteen years ago?

Hasn't it all grown out of the organization
of asscciations in Boston and other places ?
And now that these grocers have once met
to fix the price of sugar temporarily, wouldn’t
it be a good idea for them to organize
associations and make the fixing of the price
of sugar as the market changes a permanent

. MHing 7—New England Grocer.
W

A PROMISING SPLICE.

A new firm of grocery brokers has opened
business at No. 40 Front St. E., Toronto,
under the style Wright & Copp. It ought
to be a successful one, for the material in its
composition is the very best. Both partners
are young, energetic, well-versed in the re-
quirements of their business, and having ex-
cellent trade connections. Mr. Hy. Wright
is widely known as Messrs. Michie & Co’s
manager, which position he held for above
seven years. He is as highly regarded as he
is widely known. Mr. E. H. Copp is, with
most of the local trade, an intimate acquaint-
ance, having for sometime been a city
traveller on the staff of Messrs. Davidson &
Hay. The firm has made an auspicious
start, as they have the best wishes of all
along the street, and they havebeen favored
with agencies from some first class manu-
facturing concerns. Among these are the
Surprnise Soap Company, the New York
Biscuit Company, E. C. Hazard & Co., whole-
sale grocers, New York. The lines sold for
these firms alone are very popular ones, the
Surprise Soap being particularly so.

HOW DO YOU STAND?

All grocers do not fail on account of slow
collections as one might be led to believe if
he accepted the majority of excuses for fail-
ure that are reported in the newspapers.
This being the most respectable excuse it 1s
readily adopted by the man in financial
straits. In many cases he does not know the
exact reason for his failure because he has
not taken the pains to properly figure his
profits. There are grocers who have been
handling certain staples for years who would
be surprised to find upon carefully figuring
up every item of expense connected with
them, that they had been losing money on
every package they handled. Grocers are
not as a rule good bookkeepers. - Their time
and attention is occupied with the petty de-
tails of the business, and it is difficult (o get
settled down at a desk and figure out cost.
Some of them find that keeping track of the
accounts is one of the most tedious tasks
about the business, and they are inclined
to put it off until the last or neglect it.
Competition very often leads grocers to se-
cure cheap help, and they frequently trust
their books to incumpetent or inexperienced
bookkeepers, making cursory examinations
from time to time themselves, and so long as
a fair profit 1s shown on theis books they
are satisfied. The balance at the end of the
month does not always mean a profit by
which the financial status of the concern
may be determined. No merchant can tell
whether he is making or losing money un-
til he has figured in all the charges in con-
nection with the purchase and transporta-
tion, and selling and proceeds have been
taken into account as weli as the interest on
capital invested and the salaries of the part-
ners engaged in the management of the bus-

iness. If the sum realized from the sale of
the merchandise is not sufficient to pay rent
and taxes, clerks’ salaries, cartage, discount,
interest, depreciation in value of goods on
hand and bad debts, then the result of the
business has been a loss to the proprietor
instead of a profit.—Chicago Grocer.

NOTES TAKEN-ON THE ROAD.

Mr. Geo. Buckley, N:agara Falls, Ont.,
has retired from the grocery business, and 1s
now proprietor of the Windsor hotel of that
town. His successor in the grocery trade 1s
Mr. T. Menzie, a young man of ability, with
sound business principles and energy suffi-
cient to make his mark. He has an estab-
lished trade and first-class location. Strict
adherence to “Business is Business” will
insure success for him.

Mr. G. A. Brant, Niagara Falls, Ont., was
called on by our representative a few days
ago. Mr. Brant said he was expecting him
ard would pay one year's subscription now
due and another year’s in advance, as he
liked the way the paper was conducted and
wanted to see it grow and succeed. He says
trade is steady, with good prospects for new
workshops and manufacturing interests,
which may culminate in quite a boom for
that town. Mr. Brant related some of his
experience in getting goods from Hamilton
and Buffalo. He could go to Buffalo in the
morning, buy his goods, and they were laid
down at his door at five o’clock in the even-
ing, while he was never able to get his orders
from Hamilton or Toronto under two days.
If the goods were blocked at the station it
had been as long as four days before he
could get them into his store. The matter
of delay in the delivery of goods is a notori-
ous fact in other places as well as Niagara
Falls, and we think if the matter were taken
in hand by our retail associations and re-
ported to the proper railroad officials, the
matter could be adjusted in a satisfactory
manner. The trouble seems to be n load-
ing local freight in the same car as through
freight, but it would be hard for an outsider
to account for the long delays at times.

Mr. S. E. Maby, Grimsby, Ont., has de-
cided to-close out his grocery business and
devote himself to the rieat trade. Mr. Maby
buys largely of fat cattle, hogs,. sheep, etc.,
and looks at the grocery trade as more of a
hindrance than a help.

Mr. A. C. Cole, Grimsby, is the only man
in that town that does nottry to do the whole
country’s business, but puts his whole ener-
gies into the grocery line, and is certainly
making a success in doing so. There is also
one dry goods store in Grimsby which cer-
tainly looks as if it was well patronized.
There are many ladies in Grnimsby that will
be pleased to have one dry goods store and
one grocery store that they can go int» with-
out associating “the delicate fabrics of wear-
ing apparel, or the sweeis that make their
drink palatable, or the flour‘that makes the
staff of life,” with that of horse shoes, manure
forks, hoes, log chains, etc., etc., and we con-
gratulate the citizens of that town on pro-
gress in this direction.
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COFFEE AS A RAW MATERIAL.

A correspondent writes : “ Mr. F. J. Gib-
son was not strictly accurate in asserting
that coffee is not a raw matenal, in any manu-
facturing industry in Canada. The Truro
Condensed Milk and Canning Co., (Ltd.)
use many tons annually, in the preparation
of their well known “ Reindeer Brand” con-
densed coffee.”

DRAWING THE LADDER UP AFTER
THEM.

MR. EpiTOR,—Why is there so much
kicking aboutthis Wholesale Grocers’ Guild ?
As a small grocer I have often asked myselt
this question, but have oaly now arrived at a
conclusion. I have asked a grocer in a posi-
tion similar to my own, and he says the big
grocers are kicking and not the small ones.
I have also asked the big guns in the trade,
and here is their explanation, and 1t seemns to
me a very fair one. They say that in years
gone by a man started in the retail trade with
a prospect of advancement. First a retail
grocer, then a little jobbing trade, next a
jobber with a steadily decreasing retail trade,
again a jobber and so on to the full fledged
wholesale grocer. This is now ended. The
Guild steps in and says : Once a retailer al-
ways a retailer; if you want to be a whole-
sale man you must launch out afresh; no
matter what you have been doing in a retail
way, you must stop and begin agair.

And venly when I come to look at 1t in
this hght it is so, and when I glance at the
membership of the Wholesale Grocers’ Guild
the plainer it appears. Size them up, and
see 1f you cannot see a goodly number who
in the days gone by were retailers who got
into the jobbing trade and who are now
wholesale grocers. Their record is not to be
despised. They won their way by pluck and
energy, but they go wrong when they shut
the door behind them and say, “No one shall
follow in our footsteps.”

Mr. Editor, the small man of to day does
nct calculate upon being the small man ten
or twenty years hence. He hopes to rise. |
have been reading the biographies in the
GROCER lately, and up to the present time
you have written up very few who sud-
denly blossomed into the wholesale trade.

So that the conclusion I have arrived at
is, that this Guild do wrong whenever they
by their actions throw stumbling blocks in
the way of those who would emulate their
example and push their way to the front.

I am, dear sir, yours, etc., SMALL MAN.
COMBINATION VS. COMPETITION.

To THE EDITOR OF THE GROCER :
PAISLEY, Ont., April 13, 1891.
SIR,—In yourissue of 3rd inst.,does “ Anti-
Combine ” take the whole matter into consi-
deration, when writing about combinations
and prices, or does he wish to impresson your
readers’ minds that every thing a combina-
tion does is wrong ? What is most strongly
impressed on my mind after reading his let-
ter, is that combination does harm, and

competition does harm, but I fail to find
where he suggests a remedy. He says, “with
combination the price of bread went up,” but
he dees not say whether the weight went up
or not. In my experience, [ find a loaf of
bread often weighing 33{ lbs., but very sel-
dom 4 Ibs, even when baked. [ remember
when a loaf had to weigh 4 Ibs. 24 hours after
it. was baked.

A few years ago a company was formed to
manufacture salt in Kincardine, and after
careful calculation came to the conclusion
they could manufacture and sell salt cheaper
than it was being sold for, but as Burns truly
wrote :

“The best laid schemes o’ men and wice
Gang aft agee "

When settlement day arrived they found
to their dismay a deficit in the treasury.
Matters went on in this way fora few years,
and at last it began to dawn on the compa-
ny’s mind that business couldn’t be carried
on for ever with a yearly recurring deficit.
An agreement was made with the other man-
ufacturers to sell the salt at a uniform price
on a paying basis.

“ Anti-Combine ” says “a barrel of salt is
just double what it was with open competi-
tion.” When he makes this misleading as-
sertion, does he wish to make your read-
ers believe that a few pounds of salt in
a barrel constitutes a barrel of salt now?
When a comparison is made it should be
done fairly and all the circumrstances, such as
difference in weight, etc., stated. Before
combination I have placed barrels of salt on
the scales which weighed only 240 1bs. gross.
Now, they must weigh 300 Ibs. gross. Com-
bination or no combination, let us have fair
play even if we have to give Old Nick his
due.

¢

Yours truly, FAIRPLAY.

A VINDICATION.

To THE Epitor CANADIAN GROCER :

SIR,—I notice two letters in your issue of
the tenth inst., also other matter referring to
a gentleman with whom [ have dealt since
comiencing business four years ago, and
from whom my predecessor, Mr. Davison,
bought all his suppliesforthe previous twelve
years. | cannot let this opportunity pass,
without putting myself on record as not
agreeing with your correspondents in the
statements made. | refer to the articles on
Mr. James Lumbers, a wholesale grocer, who
I believe is a gentleman that for pluck, am-
bition, and honest dealing, his superior is
not to be found amongst the wholesale groc-
ers of this Province, and certainly not
amongst those who have thought fit to attack
him. In my business experience with this
gentleman I have found him as good as his
word in every case.

I may mention a few of the many good
points to be gamed by dealing with this non-
combine merchant. | refer to his low prices
on most staple hnes, one-half per cent. extra
discount on sugar, etc. [ have always found
his granulated sugar below Guild prices, and
no charge is made hy him for packing cases.
He does not employ travelers to dictate to
you what you shall buy, you simply send
your order for what you want and get your
goods right.  And as to the charge that he
supplies consumers, that cannot for a mo-
ment be entertained in the face of the flat
contradiction he has published under his
own signature, and which I know to
be true. | happened to have business
with other wholesale grocers in Toronto, as
I buy where I please, and pay for what I get,
but there is no merchant with wbhom 1

would deal more cheerfully or with the same
confidence as | would with Mr. Lumbers. |
think the retail merchants of this Dominion
should rally to Mr. Lumbers’ support in this
his glorious march to victory, over “ The Do-
minion Wholesale Grocers’ Guld.”

I would ask your anonymous subscribers,
both of whom say they are not in sympathy
with the Guild, why they would wish to
crush this merchant who has fought them
alone, and is the only person we have to de-
pend on as using his strength and means to
break up this great monopoly, if they were
not both in favor of bolstering up this totter-
ing Guild.

I would not wish to insinuate that the let-
ters [ refer to were written or formulated by
a member of the Guild, as [ know you would
not publish them unless the signature was
attached, but 1 think m a business matter of
this kind a man should not be afraid to come
out fair and square, and state which side he
is on Yours truly,

A. H. CANNING.
UNIONVILLE, April 20, '89.

‘*CONSISTENCY, THOU ART A
JEWEL.”

MR. EDITOR, —I was considerably edified
at reading your account of the proceedings
of the last n.eeting of the Toronto Retail
Grocers’ Association, held in Richmond
Hall, Monday, 13th nst,, and trust that you
will grant me a few lines of space while |
call the attention of your numerous readers
to the fitness of the quotation appended to
this letter in connection with the illustrious
body yclept * The Toronto Retail Grocers’
Association.”

At the meeting referred to the following
gentlemen were present : Mr. Barron, Presi-
dent- (in the chair), and Messrs Thackray,
Mara, Roberts, Moore, Clarke, Good, Har-
vey, McCulloch, Gibson, Johunston, Lind-
say, Tolchard, Donald, F. Brntton, Muills,
Parkhill, Binnie, Noble, Williamson, Rad-
chffe, Hodgins, Saunders and Sykes.

After a few mnor matters had been dis-
posed of Mr. Britton referred to a letter he
had received from the secretary, and asked
what was the authority of that official to
write him such a letter. The secretary re-
plied by reading a letter from the Master
Bakers’ Association, in which complaint was
made that Mr. Britton sold bread below
standard prices, and reminding the grocers
of an arrangement made by them to main-
tain prices on bread. The secretary of the
Grocers’ Association telephoned his presi-
dent for information, and was advised to
write Mr. Britton. He sent Mr. Britton a
courteous letter.

Mr. Britton stated that he had been ap-
proached by several Fakers who offered him
inducements. He declined, but finally ac-
cepted terms which enabled him to sell
bread at 1oc., and he was determined he
would continue to do so.

TheAssociation then took up the matter of
the St. Lawrence Starch Co's. refusal to sell
to the trade at discounts allowed the whole-
sale grocers, also discussed and carried a re-
solution binding the retail grocers to handle
only the granulated sugar of one refinery, to
wit, the St. Lawrence Co. of Montreal, etc.

Surely, Mr. Editor, your reporter must
have taken some of grocer Gibson’s “tangle-
foot” before attending the meeting above re-
ferred to, or are these gentlemen really and
truly the great and virtuous, incorruptible




TRBEIL 19

6 THE CANADIAN GROCEKk

fighters in the interest of the consumer, the
friends of liberty of individual action, the
champions of unrestricted and unrestrictible
free trade, the implacable foes of the Front
street robbers ? It cannot be that your
scribe has made an error and handed in the
report of the Undertakers’ Association, as
I know him to be a good temperance man (R.
T.of T.) And yetye gods, whata spectacle!
These be the men who * assume a virtue
though they have it not,” who hold up their
hands in holy horror, and shudder and shrink
perceptibly at the mere mention of that in-
iquitous body of malefactors, the Wholesale
Grocers’ Guild, who cry to heaven and thank
the Lord that they are not like yonder pub-
licans, who call for the bowl and publicly
wash their hands of the sin of combinations,
and laud their virtues from the Atlantic to
the Pacific, and who, in the language of the
great Homer,

“Indulge with vain discourse, or long,
The windy satisfaction of the tougue.’

Truly, Mr. Editor, your report is the
richest, though most damning evidence of
the inconsistency of the actions of the To-
ronto Retail Grocers’ Association that can
possibly be cited against them, and it would
be a charity to that body were a fire to de-
stroy their minutes. What becomes of their
cry against the wholesale grocers’ combina-
tion when they themselves have combined
(with or without the connivance of the
Master Bakers’ Association) to rob the con-
sumer (the word 1s their own) of two or three
cents per loaf of bread. Bre'r Britton be-
lieves “the people are overcharged by the
bakers.” Granted, then,as the retail grocers
sell bread at bakers’ prices, they too are
overcharging the consumer. Itisregrettable
that your reporter does not give us an idea
of what the ultimate action of the Association
1s on this point, but charity, no doubt, was
exercised here, and “silence deep as death
abounds.”

Bre'r Gibson had heard (per first spring
robin) that the St. Lawrence Starch Co. had
goods on the market and that no starch
could be bought from them unless through
the wholesale grocers, to whom 154 per
cent. discount was allowed. * This associa-
tion had talked too long,” etc. Talked ! why,
bless their pure white souls, talked too
long ! Who called Bre'rGibson to order ?

Bre'r Mills suggested that all sugar refin-
eries be boycotted on granulated sugar, with
exception of the St. Lawrence Co., of Mon-
treal. Carned.

Tiger tea and packages of syrupand sugars
come in for a severe handling by Bre'rs.
Mills, Mara and others, and though there
did not seem to be unanimity on all these
matters, it was finally moved, seconded and
carried, that the association * record its dis-
approval of price-marked packages of sugar
and syrups, the objectionable feature being,
not the package, but the assumption on the
part of the manufacturers of the right to
make retailers’ prices.” It seems to me, Mr.
Editor, that the manufacturer is doing the
retail grocers a good turn by marking prices
on packages, as, according to Bre'r Mara,
“they were not likely to get any profit if the
fixing of prices were left to themselves.”
What an indisputable argument in favor of
the Wholesale Grocers’ Guild. What is this
last-named body doing but endeavoring to
give the retailers a good, fair profit on goods
by establishing limited prices and thus pre-
venting them from cutting their throats or
courting the fate of the Kilkenny cats?
What a presumption these men have ! They
cannot trust themselves, according to Bre'r

Mara, and yet they want the public to trust
them. Verily, cheek is not exhausted in
this city yet.

Mr. Editor, I think the public, and especi-
ally those grocers whc are not members of
this association, owe you thanks for your re-
port of the meeting of the 13th inst., as any
one who can read between the lines cannot
but see that the ultimate object of these
barons of the trade is to obtain control of the
grocery trade of the city, and to force the
smaller and poorer, though as honest, deal-
ers to the wall, and bring financial ruin to
hundreds of worthy merchants and their
families. And these are the men wno prate
of the injustice and tyranny of the Dominion
Wholesale Grocers’ Guild. Truly,

“ Consistency thou art a jewel.”

Nort GUILD-Y.

SMUGGLING SUGAR.

No more incontrovertible proof need be
adduced to corroborate the truthfulness of
the Trade Bulletin’s assertions last week, to
the effect that smuggling sugar has been
carried on along the frontier towns and vil-
lages of this province and Ontario to a large
extent, than the fact that orders for refined
sugar have materially decreased at the re-
fineries during the past week or ten days.
Not only this, but a large wholesale grocer
who returned from the West a few days ago
stated to the writer that he could not book a
single order owing to the fact that certain
retailers were selling granulated sugar at
53%c. per lb., and they were of course hoping
by some means or other to buy at figures
that would enable them to sell as cheaply as
their neighbors. Advices from the Eastern
Towuships from points bordering on Ver-
mont, state that farmers are getting all thexr
sugar from across the line, and that store-
keepers are selling scarcely any Canadian
sugar. This, however, is only the com-
mencement of the trouble ; just wait until
schooners from New York and Boston land
their cargoes of refined sugar along the coast
of the maritime provinces, as they are sure
to do, and then see where the Canadian re-
finers will be. Do the Government expect
to collect a revenue of $3,000,000 from Can-
adian manufacturers, while Americans wiil
be furnishing the stock of supplies by the
underground railway ?—Montreal Bulletin.

The New England Grocer has the follow-
ing to say of the class of publications com-
monly termed *house organs”: “These
papers are edited by men whom we esteem
for their courtesy and fair-mindedness.
Against none of them have we aniota of per-
sonal feeling; but none the less are these
papers a delusion. They ought not to be
admitted to the mails at newspaper postage
rates. They are published, primarily, in the
interest of a house—carry its price list and
derive their support from its patronage. The
house organ is a continual menace to she re-
tailers’ best interests.” Ta all of which this

paper says amen.

‘““NOBODY WILL EVER SEE IT.”

The advantages of thoroughly advertising
whatever one has too sell, have been set forth
by the newspapers in the strongest light, so
that most people acknowledge the evidence
to be overwhelemmng. The Vallejo (Cal.)
Chronicle contains the following, which illus-
trates this subject, and proves that a man
may be a doubting Thomas, yet have con-
siderable faith when it becomes aroused by
some extraordinary circumstance.

A short time ago we called upon a certain
party in business in Vallejo, and asked him
why he did not advertise in the Chronicle.

“ Oh! because,” he answered, “ what's the
use? Nobody will ever see it.”

“You're mistaken,” said we; “every page
in our paper is read.”

“ Nonsense,” he replied; even if they did
read my advertisement, people would never
think of it again. I don’t want to advertise.”

‘“ Bu‘ »

“ No buts at all. I don’t want to advertise
and don’t bother me any more; I'm busy,’
And he walked back into his store and stran-
gled a poor little fly that was helping itself
from a barrel of sugar.

Time passed, and ‘we never again inti-
mated “advertisement” to him, although
meeting him daily. Yesterday the gentle-
man called at our sanctum, looking a little
uncertain as to how he would be received.
We cherished no hard feelings and motioned
him to a chair.

“1 suppose you heard of that little affair
of mine below.”

“Oh! yes,” said we; *that little escapade
on Kearney street, night before last "

“ Yes, we've got all the particulars——"

“ Hush ! not so loud please,” said he; *“ of
course, you are going to say nothing in the
paper about it.”

*“And why not? Its a matter of interest
to your friends and the people generally.

“ Heavens! Why it would ruin me !”
“Oh no, I guess not. Nobody will ever
see it !"

“Yes, they will! And it will ruin me as
sure as [ am sitting here. DIll be the laugh-
ing stock of the town. They will see it !”

We rose and touched him impressively on
the shoulder.

“Well, we will admit that the people wil
see it, but then, you know, they will never
think of it again !”

His words came back to him like a flash,
and he trembled so violently that his eye-
balls fairly jingled; and he was such an ob-
ject of commiseration that we promised to
keep mum. This little moral, as drawn from
the above, is applicable the world over. Ask
a man to advertise and he will immediately
say in the majority of cases, that “ Nodody
will ever see it,” but advertise gratis some
little indiscretion he may commit, and he
immediately grows indignant over the
certainty that the whole world will know it.
—Ex.
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THE WHOLESALE CLOSING HOUR.

On the first of May the wholesale grocers
of the city get back to their summer hours,
when they open at eight in the morning and
close at five in the evening. The shifting of
an hour of labor from the end to the begia-
ning of the working day, does not make the
day any shorter nor any longer, but really
makes it hold more work. An hour in the
morning is better than an hour in the
even:ng at any season, but in the hot
part of the year the contrast between
the two ends of the day can be better ob-
served in the service rendered than at any
other season. With a chance to get out in
the fresh air, to go out on the water, to
mingle socially with his friends, the office
man or warehouse man 1s more likely to be
a buoyant worker all next day, than if he
had drudged away till it was too late to
think of recreation.

It would be well if the wholesalers would
make 5 o’clock the closing hour all the year
round. All the United States houses are

getting into the perennial custom of closing
at 5. Our own leading wholesale dry goods
houses close at § o’clock throughout the
year, and with them there would be more
excuse for continuing open till 6, as theirs is
a much more detailed business than is the
wholesale grocers’. We hope that when our
wholesale grocers begin to close at 5 on the
ist of May, they will adopt that as their
closing hour for every day of the year.

THE GROWTH OF TRADE PAPERS.

There are at least 200 trade journals pub-
lished in this city. In the last twenty years
their increase has been enormous. There
is not only not an industry nor a business
left unrepresented, but for many of them
half a dozen separate journals are found
necessary.

The importance of the trade journal, how-
ever, is not seen only in this increase in
number, but in their growth, development,
the ability with which they are conducted,
and the luxuries of type, paper and illustra-
tion in which they indulge. In these re-
spects they rival the magazines, and the
magazines require the services of some of
the most artistic presses of the town.

In their relation to that vast commercial
structure on which the prosperity of the city
rests, trade journals serve as vital points of
intersection and connection between the dif-
ferent parts. It is interesting to observe the
threads of continuity that ramify and bring
into touch the diverse and farthest outlying
commercial interests—chemical dyes and
Alaska fisheries, bonnets and Bessemer steel,
through fancy goods, hardware and ostrich
farms. To glance at their summaries to
keep abreast with progress, movements and
tendencies of the age. They are not confined
to commerce, but include the entire body
politic.

A real estate paper does not concern alone
the man who wishes to sell and him who
wants to buy; it interests the lawyer who will

make the transfers, the banker who will fur-
msh the money, the architect who will plan
the house the builder, the plumber, the de-
corator, the e.ectrician, and the insurance

agent, who will be called upon to take its risk
against fire. To interest further all these

readers the publication takes on a a large
scope. Land, finance, woods, stones, new
household inventions, exterior decorations,
the grading of streets, assessments, taxes,
municipal affairs, politics, each properly has
its place.

This new view of trade journalism marks
an era in its development and its prosperity.
In its beginning it was merely an endeavor
of the manufacturer, the wholesale man, to
find his consumer in a more direct manner
than he could find in the maze of advertise-
ments of a daily paper, and it took the
simplest form of putting his wares under the
consumer’s eye in the form of a prominent
advertisement with a thread of reading mat-
ter concerning the particular matter in which
they were interested. This is the manufac-
turer'’s idea to-day, but its manifestation has
far outgrown the idea of a score of years ago.

The Iron Age, for example, in 1ts earlier

files, was a three-sheet paper. It now not
infrequently numbers 70 pages. The Record
and Guice was a slender folio. It is now

almost a volume, sometimes numbering 110
pages. The same increase in size and scope
can be paralleled in other of the first-class
and long-established trade journals.

This enlarged demand has inevitably re-
quired a much larger investment of money,
with the result that most of the trade jour-
nals are in the hands of incorporated com-
panies. These devote themselves to publi-
cations touching the different sides of large
interests. In matters relating to insurance,
for example, there is the Spectator Co,
which issues 20 different publications.

The editors of trade journals, with the
modesty peculiar to the conductors of those
papers, aver that the standard of ethics is
higher and that the standard of editorial
ability is higher in their publications than in
the daily papers. They argue that the daily
journals, by virtue of their necessity, treat of
myriad subjects and eve oncerning differ-
ent parts of the world omich it is impossi-
ble that they should know with full under-
standing. On the other hand, the trade
journal addresses 1tself to those fully ac-
quainted with the subject of which it treats;
consequently those who write for it must be
persons who can speak authoritatively as
well as knowingly. This brings to their ser-

vice only those of acknowledged ability.

While subjects outside of their special lines
are touched upon, they feel that the trade
paper has weight that the daily paper can-
not claim.

The new illustrative processes have been
called in for the adornment of the trade
journals. The cuts which are lavished

through the advertising departments require
paper of special fineness.

This in the edi-

torial and reading matter is treely adorned
with head-pieces, tail-pieces, initial letters,
reproduction of pictures, and pictorial stories
after the manner of the comic papers.

That all trade journals are not equally
reputable, and that some are born of bad
motives, is doubtless true ; but the propor-
tion is small, and carry the sceds of their
own destruction. For the most part there
are very few trade journals that even by an
outsicer may not be read with entertainment
as well as with profit.—New York Evening
Post.

Perkins, Ince & Co. sold a whole line of
the choicest Moning Congou they import to
go to New York yesterday at full prices.

Breadmakers’ Yeast has an assumed foot-
hold with the trade, on account of the satis-
faction it gives to customers who have once
tried it. What impresses them is bread,
buns, etc., that the use of this yeast enables
the cook to produce.

Candied peels are cabled firmer ; orders
at prices readily accepted a few days ago
were refused the other day. Prices this
year promise to be higher than last, especi-
ally on orange, the crop of bitter oranges
having suffered severely from the recent cold
weather in Europe. On spot there is not
likely to be a repetition of the heavy offer-
ings of a year ago by local firms.

THE CANADIAN GROCER, in its last issue,
contains a splendid portrait ot Mr. Charles
Chaput, of the wholesale grocery firm of L.
Chaput, Fils & Cie,, Montreal. Our Mon-
treal excursionists will remember that this is
the establishment at which they were so
hospitably entertained when in that city, and
all join in wishing the concern every possible
measure of success.—New England Grocer.

The smuggling of sugar by consumers ap-
pears to be considerable enough to stagnate
the local trade of dealers living at the differ-
ent border points. Along the Detrot,
Niagara and St. Lawrence rivers, we are in-
formed by correspondents and travellers,
there is an active contraband trade being
carried on by farmers. These cross the
river to buy sugar from United States re-
tailers, from whom they get 20 Ibs. of gran-
ulated or 30 lbs. of yellow sugar for a dollar.
The effect upon lozal Canadian traders is to
extinguish the demand fcr their sugar.

To Grocers!

There are three articles which the consuming
public have decided are the best of their kind in
the market, and it will pay every grocer to keep
them in stock. They are

The “ Horseshoe ” brand of canned
fruits and vegetables.

Packed by Bowlby Bros. & Co., of Waterford,
Ont.

“Cairns” Home-made marmalade,
jams and jellies. :

Packed by Alexander Cairns, Paisley, Scotland,

The “Trident” brand of canned sal-
mon.
acked by Ed. Wadhams, Laduer's Landing,
C.

Every package of the above brands guaranteed
as to quality and weight.

BLAIKLOCK BROS, Agents,
17 Common 8t., MONTREAL.
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Yes, anyone with half an eye,

Even if he’s near sighted,
Can see that there’s at least one firm
Where patrons are delighted.
The mind’s eye of a sightless man
Has powers of observation,

"Which tell him that we sell him goods
The Best in all Creation.

Doubters will be convinced if they
Send for

a few
sample caddies
or price list

to

Empire Tobacco Co.,

Montreal.

OPENING OF
THE JAPAN TEA MARKET.

The chief feature of interest in the tea
situation at this season of the year is the
opening of the primary markets. The Japan
market opened this week. Perkins, Ince &
Co. received the following cable from Yoko-
hama announcing the opening yesterday : —

“Market opened to-day about $1 (per
picul) higher than last year. Quality was
about the same as last year.”

NEVER BE OUT OF STAPLES.

The dealer who finds that he is out of any
staple after a customer has inquired for it
and must therefore go away disappointed,
makes a grievous mistake that fis bound to
militate against his business to a degree com-
mensurate with the number of times that he
finds himself in that predicament. Man is
not perfect, and mistakes and oversights are
liable to occur occasionally, but where lack

of attention to the condition of stock ig
responsible for the shortcoming, thé
dealer cannot blame anybody but himself
if his business dwindles away instead of
increasing. Careful attention to the con-
dition of the stock carried will prevent
the occurrence of these mortifying and da-
maging incidents, or at least reduce their
frequency. Besides, there is every reason
why the stock should be regularly inspected
in addition to the prime one of knowing just
what there is on the shelves, and that is to
see that what there is on hand 1s kept in good
condition. Merchants always prefer to order
generally rather than to send in for a small
amount of goods, but it is better to be over
than understocked, especially on staples, and
when an article is found to be running low is
the time to replenish it rather thanto wait till
someone else finds out that the stock is ex-
hausted. This is also another strong argu-
ment in favor of ordering goods in original
packages—better have a few extra than none
at all.—Ex.

COMPETITION IN BUSINESS.

Without *“‘the competition spirit” in the
retail trade much of the buoyant spirit
would be wanting. That competition is the
spice of trade is apparent; if however, sales
are made with no margins, competition must
be regretted; also, if profits are very small,
undue strife is to be deplored, but provided
there is honesty attached to business, com-
petition is whoiesome. The assumption by
the buyer that wares can be bought cheaper
from certain sources should not in anyway
embarrass the holder of substantial articles,
for he who is in possession of honest and
well made goods, which have a marketable

readily be disposed of at margins permitting
of fair profits. Competition carried to the
extent of injustice to the trader, then, is
always to be regretted. If there are
standard quotations, to lower them by
unnatural methods is not business. The doc-
trine “ to get there ” at whatever cost, whean
carried to extremes, is the source of much
disturbance to the business world, especially

demand, need hardly fear that they can’

to the moral tone of the trade. If anyone
sits down and thinks the matter over care
fully, he will see plainly that the competition
which in many cases is annoying and seem-
ingly needless, is at the foundation of pros-
perity and the development of the various
interests of the trade. The Bellamy school,
which believes that competition should be
entirely done away with and everything be
adminmistered by one vast organization, 1s
socialistic and we believe impracticable. We
do believe in giving every person a chance
to develop himself and an equal opportunity
to all to go to work earning a living with
the least possible restriction. A person thus
starting will succeed according to his merits
and ability, and competition for him will be
a wholesome and an effective stimulant.—
Northwest Trade.

THE BEST MAN Wli.L WIN.

A young man asked me the other day if |
thought there were as many opportunities
for the bright young man of the present day
as existed when his father and grandfather
were young men. His mind was evidently
dwelling upon the conspicuous example of
success which the generation just passing
off the stage has presented. I asked him in

turn, if he knew of any real bright fellow
that was out of a job just now—if he knew
of any one who had real merit that was not
in demand in half a dozen different di-
rections. I asked him further if he had
reflected upon the daring and enterprise,
hard work and unremitting industry in
the face of discouragements that built up
the establishments that are now his admira-
tion. I asked him also if he realized that in
the days of their founders these concerns
which are now household words were new
departures, enterprises in which the com-
munity could see no real good—neither suc-
cess nor usefulness. Then I asked him, as
a final question, if he for a moment could
persuade himself that the same keen insight
as to the future wants of the people, the same
heroic devotion to a principle or line of con-
duct, and the same persistent energy and
industry would not accomplish quite as much
at the present time as ever before. He said
I had given him some new ideas. For this
I was thankful. The trouble is, when we
look back we only see the giants of
the forest that have weathered all the
gales. We do not realize that they are
the few out of the many who were stand-
ing when the first storm came. When we
look at the present, we see the multitudes of
commonplace persons, who, from lack of
natural endowment or from disinclinaton to
work, will never amount to anythigg. We
are not bright enough to single out the few
who are slowly, but surely, forging ahead in
the race, and who a few years hence- will
stand pre-eminent in the business world,
just as a few names of men of a preceding
generation now stand for about all that that
generation accomplished. For my part, I
think the present time and the present con-
dition of business in general afford quite as
many opportunities to the young man of
brains and energy as any other period in our
history. There is no reason for holding
back. If you have got a good business
idea jump into the fray and strike boldly.
The best man will win every time.—Van-
nant, in The Office.
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HITILWATTER
Reasons why Merchants should handle above

brand of Tea:

It pays a good profit.

It always pleases. It never varies.

Give your customers this blend and your trade will increase not only in “ ity ” i
' r y in “quantity ” but in “ qual-
ity ” as well. The “Trade Mark ” is registered. For samples and prices please add i
S . r
agents, Put up in Packets of 1 lb.,, 1-2 Ib. and 1-4 Ib. ) p 3 i+

LUCAS, PARK & CO.,

Wholesale Grocers and Importers,
73 McNab St. North, Hamilton, Ont.

MUNN'S

L abrador Herrings

Quality very choice. Apply early
as quantity is very limited.

STEWART MUNN & CO.

KOFF NO MORE.

Every retailer should have them at this
season of the year. Watson’s Cough Drops
are the best in the world for the throat and
chest; for the voice unequalled. “R. & T.
W.” Stamped on each drop. Write

R. & T. WATSON, TORONTO,
for Prices, etc.
Mention THE GROCER.

- Montreal

M. J. Woodward & Co.,
PRODUCERS OF CRUDE,

Manufacturers of

IHluminating Oils,
Lubricating Oils,
Paraffine Oils
and Wax, &c

PETROLIA, - ONTARIO.

DURABLE PAILS Ano TUBS.

TRY THEM

The W, CANE & SONS MANUFACTURING Co
OF NEWMARKET, ONT,

The goods are hooped with Corrugated Steel
Hoops, sunk in grooves in the staves and cannot
possibly fall off. The hoops expand and contract
with the wood. BEST GOODS MADE.

Represented by

Chas. Boeckh & Sons, Toronto,
Jas. Lee & Co., Montreal.

LOCKERBY BROS., 4EsuE thocess,

MONTREATL, P. Q.

ARE OFFERING THIS WEEK
SUGARS.

(Barb
TEAS. |  and.. ~ MOLASSES.

Cuba
FINE LARGE DRY COD IN BUNDLES. BONELESS FISH IN BOXES.

Canned Salmon, Lobsters, Mackerel and Qysters.

HUDON, HEBERT & CIE.,

WHOLESALE GROCERS
— AND —

WINE IMPORTERS,

NO TRAVELLERS ON THE ROAD.

304, 306 St. Paul St.

143, 145 Commissioners St. MONTREAL-
— Special. -

Just received an assortment of Messrs. Huntley & Palmer’s Biscuits.

VARIETIES :

HOUSEHOLD KINDERGARTEN | EMPIRE | NURSERY.
ALBERT CHEESE COLONIAL MILK.
MARIE OSBORNE WHEAT MEAL

These goods are right.  All first-class grocers should handle them.

TURNER, ROSE & CO., Montreal.

BEST GOODS IN THE MARKET.

FRANKFORT, CAMBRIDGE,BOLOGNA,
i CHICKEN, HAM and TONGUE
: SAUSAGES.

put UP BY THE MOFFATT PACKING CO.,
MONTREAL.

N g
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Mr. Ward, of John P. Mott & Co., Hal-
fax, is on his way west, and is due here about
the first of the month.

Mr. Stewart Munn, of the firm of Stewart
Munn & Co., has returned from the South-
ern States after his winter’s vacation.

Mr. John I. Davidson, president of the
Toronto Board of Trade, left on Thursday,
with President Vanhorn, by special train for
the Pacific coast.

The first shipment of new marmalade to
reach this market was received the other day
by Messrs. Eby, Blain & Co. It is the well-
known Gray’s Marmalade.

Mr. Lee, St. Catharines, while in the city
this week, paid a short visit to THE GROCER
office. We are always glad to have our sub-
scribers call when in the city.

Smith & Keighley have received a large
consignment of Porto Rico molasses in origi-
nal barrels, which they are offering at low
prices, considering the quality.

Spanish Blacking is still in the van of all
competitors. The immense sale there is for
it has been developed greatly since the ad-
vertisement first'appeared in THE GROCER.

Mr. Geo.C.Thompson, of Thompson & King,
Victoria, B. C.,, an old Torontonian, is now
in Ontario on a short visit. He has secured
several agencies which he will represent on
the Pacific cuast.

“ Hillwattee” is a blend of tea handled bv
Messrs. Lucas, Park & Co., Hamilton, which
is having a large sale and 1s pleasing every-
where. They have been behind with their
orders for some time, but can now supply
this favorite blend on the shortest notice.

In a letter to the Delhi Canning Co., Mr.
Adam Brown, Canadian Commissioner at
the Jamaica Exhibition, says : “ With a view

of introducing your goods and getting friends
of importance to ask their grocers to import
them, I have distributed quite a number of
samples of tins ; and I hope that the result
will be, that when trade is fully set going
between Canada and Jamaica your incom-
parable goods (for every one says they are
incomparable) will be found on the West
Indian markets. I have frequently called
prominent persons into my office at lunch
time and opened a tin of your peaches, cher-
ries or plums, and had them make a lunch of
it with Canadian bread, and it would have
done you good to hear the compliments paid
to your canned goods

WITH INCREASED INTEREST

In remitting his renewal subscription, Mr.
John Barclay, Oakville, writes : “Permit me
to say I read THE GROCER with increased
interest.”

AN APRIL FOOL

We are told ofa selfconcelted grocer who
didn’t need to be told how to do business.
He rather guessed he could manage his own
affairs; he knew how to buy goods without
any aid from anybody; he wouldn’t join any
grocers’ association; he wouldn’t subscribe
for a trade paper, not he. He was a born
merchant, he said; no wrinkles of the trade
he didn’t know.

Shrewd fellow, he didn’t know anything
about the McKinley bill (Ywas politics and
he’d be blamed if he’d bother with it) and of
course he didn’t know that the duty on
sugar came off April 1. Yes, he did hear
something about it the last of March, but
thought ’twas one of those blasted April fool
jokes.

All fool's day came and he was the fool
His neighbors had only a few pounds of
tariff sugar on hand but he had forty barrels.
He had bought largely because he had got
it into his head—(an instinctive trader was
he) —that prices were going higher. His
anger and vexation can be better imagined
than described when his neighbors began to

retail sugar at five cents, He thought it was
a combine to worst him and it was quite 4
while before he learned the exact truth.

Is this an exaggerated picture? No, such
a grocer exists and does business within
twenty miles of the gilded dome on Beacon
Hill. He 1s one of those exceptions—one of
those men who oppose every onward move-
ment. We are not sorry at the lesson he
has learned. Experience is a dear teacher
but fools will learn of no other.—New Eng-
land Grocer.

No young man can possibly have misfaken his
calling who finds in it whatthe world wants done.

Every line of goods embodies a history and a
science worth years of study to understand.

A ‘eather duster disperses butdoes not remove
the dust from the store.

E. LAZENBY & SON,

18 TRINITY 8TREET, LONDON.

Absolutely the Finest gmllty of Pickles
Packed, most generally used in England.
Quotations on application.

Canadian Agents : Arthur P. Tippet & Co.,

St. John and.Montreal,

LEONARD H. DOBBIN,

Commission Agent.
AGENT FOR
Bryant and May’s Safety and other matches.
Write for Prices.

Fraser Building 8t. S8acrament St.

MONTREAL, P.Q,

Mis8 SPAYRE.—I think I'll look at some of that
muslin delaine—

A SLIGHT RISE.

—Eighty-seven cents & yard! Isn't it going
up a little?

~
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ALL GROCERS SHOULD SELL

THE
ROYAL
DANDELION
COFFEE

Manufactured by

ELLIS & KEIGHLEY,
TORONTO.

Jas. Watson & Co,

Coffee and Spice

Dealers.

Toronto, Ont.

W. A. McGLEAN

Co.,
OWEN SOUND

OFFER TO THE TRADE

LONG CLEAR
BREAKFAST
SMOKED BACKS
SMOKED BELLIES
SPECIAL ROLLS

BACON

Write for Quotations.

A HAAZ, C. DE CARTERET.

A. HAAZ & CO.,

Bonded Manufacturers of

Honey Dew, White Wine, Malt and Cider

VINEGARS.
74 Bagot Street,

> ND
; P* _ m
@/ VINEYARDS C? fum

Brantford J. 8. HAMILTON & CO'Y,
an } BRANTFORD, ONT
Pelee Island.

N. K. FAIRBANK & CO,,

COMPOUND @ REFINED LARD.

185 WELLINGTON ST., MONTREAL.

CHICAGO. ST. LOUIS. NEW YORK.

Kingston, Ont.

Condensed Minece Meat.

[,

Although fruits are
scarce and high, price
same as last season,
$13.50 per gross net,

Handled by retailer
as shelf or counter
oods. No waste.
ives general satis- —
faction. Packed in } and §
gross cases,

Will not ferment in |

warm weather. Sole manufacturer

for Canada.

Sells atﬁ seasons
by all wholesale
grocers.

Ask your wholesdle
grocer for it.

J. H. WETHEY, St. Catharines, Ont.

GEO. MATTHEWS

-PACKER and CURER.-

& /% /BRI S
S/ 3/ R

PURE LEAF LARD A SPECIALTY.
PACKING HOUSES, OTTAWA, PETERBORO’ and LINSDAY, ONT.

“ Mallawalla” Pure Indian Tea.
A rich and delicious blend. Put up in 1-2 and 1

pound tinfoil packages, with attractive labels.
in 50 lb.Cases, seperate or assorted, half and hallf.

Packed
Re-

tails at 50c. per pound, allowing the jobber a handsome
profit, nothing equal to it in the market for the money.

W.H.GILLARD & CO,,

WHOLESALE GROGERS, HAMILTON, ONT,,

Agents for Canada,

-
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TORONTO MARKETS.

TORONTO, April 23, 1891.
GROCERIES.

Although the weather has been beaatiful,
even in advance of the season, yet trade
lags behind. It is not as forward as in
springs when the weather has been more
backward. Rcads in the country have not
made the same improvement as the weather,
and trade has been checked by that circum-
stance. The condition of the country roads
is still bad. On the other hand, there are
favoring influences which ought to produce
good results. The price of wheat remains
high, and the prospects of further advance
are good. In most grains the prices are
high, and other classes of farm produce
now command good prices. With better
roads and further progress in spring work,
there ought to be a revival in trade before
long. Things are looking better at all
events, one sign among others being the
firmer position of farm land, which is report-
ed to be appreciating in value.

CANNED GOODS.

The stock of canned goods upon this mar-
ket is in about as good condition as any
grocery line to stand a dull spell. Without
hurry on the part of the demand, and with
no strong inclination for business on the part
of jobbers, the goods may be said to have
sold themselves so far. The stock has
dwindled down underthe action of a demand
that was urged on only by the spur of neces-
sity. Notwithstanding that buying has been
desultory, it has sufficed to strengthen the
already strong tone of the market. Corn
and peas are unchanged and firm, but to-
matoes are very strong at $1.50. This is
now the inside price. The stock is so low
that holders may almost dictate their own
price. Outside jobbers have been quite eager
in their enquiries for tomatoes the past few
days, but the scarcity of the stock makes it
difficult for them to buy. Montreal jobbers
have offered $1.50 here for lots. Salmon is
getting into smaller compass as well. An
inquiry for 1,000 cases on Saturday was an-
swered by quoting $1.50. There has been no
business so far reported in next season’s
pack. Attempts to do business for future de-
livery seem to fail, as the experience of a year
ago is fresh in the minds of local jobbers,
and that deters them from being over eager
to break the ice.

The Montreal Bulletin says: Most of the
available canned salmon has been picked up
by a firm in this city, amounting to about
1,200 cases at prices ranging from $1.25 to
$1.27% per doz, but to-day $1.40 is asked.
Stocks here are well concentrated and higher
prices are looked for in the near future.

The New York Bulletin says the warning
has been quietly given that there will be an
advance of at least 5 per cent. in the prices
of canned meats.

COFFEE.

An average local trade has been transact-
ed. The scarcity of the high grades has not
been felt so much, the demand being rather
quiet and running chiefly towards the com-

mon grades, of which there is a sufficient
stock on the market. Prices are steady and
unchanged.

DRIED FRUIT.

Currants are pretty scarce here and have
advanced )4 c., as our prices current show.
In barrels Provincials and Fihatras are 6%4c.
The supply on this market can only get
smaller until about the middle of next
month, when the spring shipments will be
in. The supplies direct from the primary
market will not be able to get into Montreal
harbor before that time. Already half-bar-
rels are practically exhausted here. Nor is
the firmness of currants here merely owing
to internal limitations of the stock. Outside
supplies are also low and the price is up.
There is a fair demand now E)r prunes.
What stock there is is in the hands of a few
holders. Ordinary and low grade Valencia
raisins are plentiful, but good stock is scarce.
The large stock of very ordinary raisins has
kept prices low since the last crop reached
this market. There is no change in prices.

NUTS.

There 1s & very small nut trade doing, and

there is no change in last week’s prices.
RICE AND SPICES.

Rice is unchanged, being still scarce, in
fair demand and at firm prices. Sago is
dearer again for the moment, quoting this
week at 5 to 6¢c. In spices there is no
change.

SUGAR.

There is a continuance of the dulness that
has been the ruling, though not unaccount-
able, feature of the last several weeks. A
change in the duty is very generally looked
for, and the disposition to believe that it will
be a sudden one seems strong. It would be
extraordinary if it should be sudden, has no
great tanff change has heretofore been made
without warning, that the capital involved
in the commodity on which the change has
been made may have a chance. The sugar
that will be consumed’ during the next few
weeks will undoubtedly be duty-paying sugar,
and there is nothing to be gained by stinting
supphes for immediate wants. The report
that there is a considerable amount of smug-
giing along the Vermont frontier is probably
exaggerated as to the amount or extent of it.
Prices are unchanged in granulated, being
67%c. for lots not under 15 barrels, and 7c.
for smaller lots. Yellow is lower, quoting
from 5§c. upwards.

Willett & Gray, New York, in their week-
ly circular, say : “ The new tariff is making
new conditions which are of importance to
the various branches of the sugar trade.
We have already noted that heads of fam-
ilies now buy a barrel or bag of sugar in
place of buying 10 pounds. The lower price
produces this result. For the same reasons
the retail grocer can now buy 100 bbls. sugar
in place of 10 bbls. But in the language of
the trade, a grocer who buys 100 bbls. at a
time is a ‘ wholesaler,” and 1s entitled to the
same prices and terms from the refiner as
the wholesale grocer from whom he formerly
bought 10 bbls. The wholesale grocer there-
fore loses his trade. Again, refiners have
been selling in quantities of less than
100 bbls.—say 25 bbls. and upwards—at
a small advanced price. Even small retail-
ers can now afford to buy 25 or 50 bbls.
at a time, and will naturally come to
refiners if they can save anything. The
wholesale grocer will also lose businessin
this way. What is the duty of refiners in
this matter ? Can one refiner refuse to sell
retailers unless all refiners doso? How is
the refiner to draw the line between whole-
salers and retailers? Must not the refiners

sell anybody who comes to them for sugar,
unless the wholesale and retaill grocers’
associations of the country agree between
themselves what shall be the refiners’ posi-
tion in this matter ? These are not imagin-
ary questions. They are being asked daily,
and we have been requested to mention them
in order to draw out opinions of sugar deal-
ers. Please write us a line with your views.
With the difference of X c. per Ib. between
refiners’ net prices and wholesale grocers’
prices, as is now or soon will be the case,
this is a matter of more importance than it
may seem at first sight.”

SYRUPS AND MOLASSES.

There is a quiet trade doing in both. Red-
path’s M in pails is the only dark syrup on
the market. It sells for $1.50 to $1.60. XXX
in barrels \‘t}uotes ¥%c. lower this week, viz.,
at 4% c., half-barrels at 43{c.

TEAS.

The local trade is steady. There is not so
strong a demand as there was, the stiffness
of the market being now a confirmed and
stationary condition till new crops come in.
The local demand for Indian teas continues
steady, and they are coming more and more
into use by the grocers chiefly for blending
purposes. The position in London has not
materially changed, the stock shows a defi-
ciency of 3,760,000 as compared with March,
18go. The chief feature in the week’s mar-
ket under review, was the eagerness with
which all good liquoring teas of the lower
grades were competed for, 10} d. being the
lowest figure for useful liquoring Pekoes and
Souchongs.

McMeekin & Co’s notes on Indian, Cey-
lon and Java Teas for the month of March,
say:—The offerings of Indian were 69,000
packages, against 88,000 packages in the
same month of 18go. This smaller quantity
was readily taken, the tendency being to-
wards firmer prices for all teas having speci-
ally good liquors. Broken Pekoes about 1s.
were hardly so firm as in February. The
quality was fair, and some very good closing
invoices were offered, and realised high av-
erages. A feature of the month has been
the very high prices fetched by little lots of
fancy teas, which were nearly all “tip.” One
of those sold at 11s. per pound, and another
25s.; and though prices for such are to some
extent fictitious, they indicate a desire for
really high-class teas in some quarters. The
average of Public Sale prices was about
11 3-4d. per pound. The imports were
5,954,000 Ibs., and the deliveries 7,224,000
Ibs., leaving in stock 38,862,000 lbs. The
offerings o? Ceylon were 53,000 packayges,
against 28,000 packages in the same month
of 18go. This largely increased quantity,
and the fact that many of the teas showed
inferior quality, led to a sharp decline in the
middle of the month. From this, there has
been some recovery on the common leaf
grades, but mediums are rather depressed
stil. A record price—£10. 12s. 6d. per
pound, or say fully $50—was made for 12
pounds of exceptionally handsome tea, but
the price is no criterion of the value for com-
mercial purposes. The lot was admittedly
bought to serve as an advertisement, and the
buyers are preserving the entire lot with this
end in view. If it were possible to pluck
such tea in mercantile quantity, the price
would soon drop tc say 5s. or 10s. per pound.
The average of Public Sale prices was about
11d. per pound. The imports were 4,765,
ooo lbs., and the deliveries 2,770,000 lbs.,
leaving in stock 11,780,000 lbs. The offer-
ings of Java were 6,900 packages, against
3,goo packages n the same month of 1890,
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New Eastern Townships

MAPLE SYRUP AND SUCAR.

ABSOLUTE PURITY GUARANTEED.

Wilkins & Co., Adamsville, Que., have contract-
ed for the product of over 150,000 trees.

Among the makers who supply us are a f.w
who have suf&r orchards counting 4,500 trees,
notably the old Col. Westover bubh—’l‘he( olonel
is & hero of the “ Fenian Raid of 1866.

- D S—

Special Prices to Large Buyers.
Address JOHN WILKINS,

20 Temperance 8t., Toronto, Ont.
Montreal and Lower Province merchants will
please address Wilkins & Co., Adamsville, Que.

Established 1849.

GOLD, SILVER

—AND—

b BRONZE MEDALS
Reg. Trade Ms 20 1st prizes.

MICHEL LEFEBVRE & CO'Y

Manufacturers of

Lion--L--Brand

Pure Vinegars, Mixed Pickles, Jellies, Jams,
Preserves.

Montreal, P.Q.
P. DOTY & SON,

(Buccessors to W. B. Chisholm)
MANUFACTURERS OF

e ———

1, 2, 8 bushel grain and rout
baskets.

1, 2, 8satchel luuch baskets

1, 2, 8 clothes baskets.

: X 2 8, 4 market baskets.

Butdwr and Crockery bas-

: Frnit {)u:knge of all des-
ns

criptio
OAKVILLE, ONT.

MUNN’S PURE |STUART,

BONELESS bl

Importers and
CODFISH
T2 oot on the kel Packed in 10 WHULESA L GHUE[HS

in 2 lb. bricks. Every brick is guaranteed
full weight and Genuine Codfish.

TASTY
ECONOMICAL
DELICIOUS

Send for Sample at onece.

STEWART MUNN & 0.,
MONTREAL.

A Large and Well-Assorted Stoek ef

Teas, Sugars and General Groceries

HAMILTON, ONT.

TAR
BRAND

l.L\LTU MT\NAT I Nt

gmtd, G
nil

Hamilton, Ont.

CARBON

SAFETY
Ve

HAMS w BACON.

FEARMAN'’S °

Tomato, Mock Turtle,

Ox Tail, Green Turtle,

| Pea, Julienne,

| Beef, Vermicelli,

Chicken, Terrapin, ¥

| Macaroni, Consomme,

Okra or Gumbo,

Soup and Bouilli,
Mullagatawny.

RICH AND
PERFECT! Y SEASONED.
:'ﬁ".‘,:'&zl,’m‘:.m::‘: | R | B e

NSend us 20 cents, to help ‘ly express, and recelve,
TEST FHE prepaid, 2 sample cans of these Soups, your choice.
J. H. W. HUCKINS & CO.,
SOLD BY ALL LEADING GROCERS. Sole Manufacturers, boston. Maaa.
LEONARD H. DOBBIN, MONTREAL. Sole Agent for Canada.

'

A fancy parcel of Indian Tea, sold at auction in
London recently for £10 12s. 6d. ($52) per pound. All
brokers say this extraordinary price was paid to boom
a blend of the buyers. We have a sample here of

am_Lafls
URE the head blend in Ram Lal's Pure Indian Tea,
Green label, counterpart of this was sold by grow-

ers at auction, for 15s. or $3.75 per pound ; experts
pronounced Iatter sample fully equal to the goods sold
at £10. 12s. 6d. We shall be glad to show our
GUARANTEEDABSOLUTELYPURE friends this famous sample of tea which is without a

parallel in the history of the trade, so call and see
ASMANUFACTUREDUNTHE the Indian tea that sold at auction for $3.75 per
[;Amsm IKDJA, pound, which 1s used in the celebrated Ram Lal’s

blend.

JAMES TURNER & CO.,,

HAMITLTOIN.
WHOLESALE AGENTS.,

-
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A HANDY THING
TO HAVE

SURPRISE .

For your customers when they ask for it,
and they all want it when they
know its merits.

Do you keep it ?

The $t. Croix Soap Mf'g. Co,,
ST. STEPHEN, N.B.

MARK ETS— Continued.

Prices ruled rather lower than in February,
and the average price for all sold was about
8 3-4d. per pound.

PETROLEUM.

The market here is steady, and the quota-
tions given a week ago are unchanged.

The Petrolia Advertiser says: * Petrolia
crude is $1.37 per bbl, Oil Springs crude
$1.39 per bbl. The crude oil market still
keeps firm and the stoek is daily becoming
less in the tanking companies’ bands, not-
withstanding the small quantity of refined
oil consumed at this season of the year.
Such a state of things has never been known
to exist in the Canadia oil region before, and
the long-headed refiners are laying in their
stocks of crude now in anticipation of a brisk
demand and higher prices in the fall. We
quote refined at 12/ to 13c. f. 0. b. here, at
60 days or 2 per bent. off for cash. There
are no new strikes to report in the oil region,
and every producer 1s doing his bes: to get
all the oil he can while the prices are high.

DRUGS AND CHEMICALS.
The market has experienced no note-

worthy change since our last report. Trade
is fair.

BUTTER AND CHEESE.

Butter is getting easier as the supplies
of new begin to get larger. The receipts
of new rolls have been fairly good the
past few days, and the demand has been
very little behind the supply. No stock is
kept long waiting for buyers, but there has
not been nearly so much of a strain on the
part of the demand as there was throughout
the part of the month preceding this week.
The call for tub butter has subsided, and
very little tub butter will do from now till
the fall. What consumers want is fresh roll
butter, and the prospect seems to be favor-
able to their receiving in the early future a
liberal supply of it. Some of the prices of a
week ago have been reduced somewhat.
Choice dairy tubs are yet 20 to 22c., medi-
um dairy 1s 14 to 16c., and low to co amon
grades are 5 to 11c. Pound rolls are 21 to
23c., large rolls are 17 to 21c. - The quantity
of old butter on hand is small compared with
what was carried over into last spring.

Cheese is unchanged and very firm. Sep-

tembers are 12 to 12%cC.
COUNTRY PRODUCE.

APPILES—Are beginning to be neglected.
The prices are nominal from $3 to §5. The
trade is chiefly in unexceptionable fruit,
which is held at the latter figure and is limit-
ed to consumption which can afford such a
price. Lower class fruit cannot at this sea-
son be trusted. A peculiarity of the present
trade is that russets are not wanted, whereas
heretofore russets have beenthe staple spring
apple. Spies are the apples that now sell,
and they undoubtedly preserve their firmness
better than any other species.

BEANS—There is no change in the prices
paid, common beans being 51.35, and fine,
hand-picked are $1.60. The trade is rather
low, but the stock 1s also limited, so that
prices have not moved.

DRIED APPLES—Are firm at 83 togXc.
The spring trade is a severer test of the sup-
ply than it was expected to be, as the slow
sale of dried apples through the winter left
the impression that there must be a large
stock in the country which holders would be
anxious to get rid of. The eagerness now
seems to be on the side of the demand.

EVAPORATED APPLES—These range from
12% to 14c., but it is a long way easier to
sell dried at 9){c. than evaporated at 14c.
The activity of the market for dried being
considered, the moderate, almost dull, busi-
ness in evaporated is rather surprising.

EcGs —Fresh eggs are looking up, and are
quotable at the time of writing at 114 to
12%c. A large outside order for a carload
on Tuesday could not be made up on this
market. The supply has fallen off the past
few days, while the demand has increased.

Hay—Is getting better. Good timothy
bn;gs $9 to $9.75, and mixed hay 1s $8
to 9.

HipEs—Are dull at 5 to 5%c. for No. 1
green, the demand for cured being quiet.

HoNEY—The market for honey, at no time
particularly bright, has been duller since the

coming in of maple syrup. Prices are easy
at 7 to 10oc. for strained, the latter being for
finest, and 14 to 16c¢. for sections.

Hoprs—Brewers’ orders are now beginning
to liven up the market, the supply of hops
tkey had in stock beginning to run out. Pn-
ces are firmer at the standing quotations 35
to 38c.

OATS—Are a cent lower, quoting at 53 to
54c.

ONIONS—Are in the same strong position,
selling at $3 to $4.

POTATOES—Areeasier,receipts being more
liberal and more frequently in full car lots.
It is hard to get $1.05 on the track, and only
strictly first-class stock will bring that figure.
The bulk of what is bought in car lots is got
at $1. Out of store lots are $1.15 to $1.20
according to quality.

SEEDS—Choice alsike is $7 to $8.50, red
clover $4.50 to $5, and timothy is $1.20 to
$1.65. The week’s sales have been moder-
ately large, but there are signs that the
country demand is near an end.

SKINS—Sheepskins are steady at $1 to
$1.45, and calfskins are 6 to 8c.

STRAW—Is unchanged at $6.50 to $7.

TaLLow—Is 2c. for rough and 5} to 6c.
for refined.

WooL—Is in fair supply and dull demand
at 18 to 19c.

FISH.

The fish market is hardly well opened yet.
For dried fish there is hardly any demand,
and the season’s supply of fresh fish is not
yetin. Prices are steady at quotations of a
week ago.

GREEN FRUIT.

Trade 1s fair. There has often been a
bigger stir in the spring business and there
has also been a smaller one. The sales now
making are at all events far beyond those of
a month ago. Flonda oranges are getting
on pretty well towards the end of their sea-
son, but are unchanged at $4 to $4.50. Va-
lencia oranges are steady at $6.50. River-
side seedlings have advanced to $4 and
$4.50. Washington navels are §5. Lemons
are up. Palermos are $5, and Messinas are
$5.50 to $6. Of other green fruits, Pine-
apples are $2.50 to $4, sweet potatoes are
$4.50 to $5, bananas are $2.50 to $3.50 for
fancy, $1.50 to $2 for seconds, and 75c. to $1
tor thirds.

PROVISIONS.

The sales of the week have been reason-
ably large, and’ the tone of business has on
the whole been good. The receipts of hogs
have been fairly large but the class of hogs
coming n has not always been what buyers
want.

BAcoN—Long clear is 8 to -8 %4c., bellies
are 11 to 11%c., backs are 10% to 11ic., rolls
are 9 to 9Xc.

DRESSED HoGs—Are steady at §5.50 to $6.

HaMs—Smoked are 11)% to 12c., and
sweet pickled 11 to 11%c.

LARD—Is steadyat 9§ to 9¥c.

MEss PORK—Ranges from $15 to $16.50.

WE ARE BUYING

Dried
Apples.

SEND SAMPLES
AND QUOTATIONS

ANWALOAYLF

GENERAL COMMISSION MERCHANTS.

44 FRONT ST. EAST. TORONTO.

WE ARE BUYING

Evaporated
Apples

® | SEND SAMPLES
AND QUOTATIONS.
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JAMES E. BAILLIE,
PORK PACKER,
TORONTO.

Long Clear Bacon, Mess Pork, Short Cut
Pork, Breakfast Bacon, Backs, Spiced
Rolls, Pure Lard, Sugar Cured Hams,
White Beans, Dried and Evaporated
Apples, at close prices. Write for quota-
tions.

GEO. C. THOMPSON. CHAS R. KING.

THOMPSON & KNG,

Consignees, Brokers, General Commission
and Mercantile Agents,

61 Wharf 8treet, cor. Fort, Victoria, B.C.
Storage. Correspondence Solicited.

T. W. CLARK & CO.,

General Commission and Provision Mer-
chants and Wholesale Dealers in
Dairy Products.

Consignments solicited and business transacted
for Eastern Canada Merchants.

Established 1886.

VANCOUVER, B.C.

References : Bank of British Columbia.

WILLIAM RYAN,

Produce and Commission Merchant,

72 FRONT 8T. EAST, Toronto, Ont.
—DEALER IN—
Labrador Herring, barrels and halves.
Lake Superior Whitefish and Salmon Trout.
Lake Herring.
New Cured Hams and Bacon.
Pure Canadian Lard.
Mess and Short Cut Pork.
Write for Prices.

All kinds of produce handled. Consign-
ments solicited. Carriers supplied.

J. CLEGHORN & SON,
Wholesale Fruits, Fish and Oysters
94 YONCE ST., TORONTO.

ORANGES.

Last car of Florida oranges for the season
just received. Fancy stock. Send for prices
of oranges and lemons. Prices are advanc-
ing daily.

J.F.YOUNG&CO.,,

PRODUCE AND COMMISSION MERCHANTS

74 Front St. E., Toronto.

Our business is Solely Commission. The o&l{y
Elnn which does justice to the Consignor. C]

andle everything which the Country Store-
keeper has to send from home to sell. None of
our own goods to sell in_preference to yours when
the market is good. Nothing between you and
best price obtainable except a small commission.

Prompt Sales and Quick Returns.
We Furnish Egg Cases. Try Us.

R. C. MURDOCH = GO,

Commission and Wholesale Fruits,

FANCY CALIFORNIA EVAPORATED AND
GREEN FRUITS A SPECIALTY.

Correspondence solicited, and prices on Foreign

Fruits, Figs, Dates, Nuts, etc., furnished on appli-

cation.

29 Church St., Toronto

TELEPHONE 806.

Wn. Davies & Qo

TORONTO.
PACKERS A0 CURERS.
Choicest Smoked Hams

and Breakfast Bacon.

Bbl. Pork, Long Clear,
and Pure Lard.

CORRESPONDENCE INVITED.

Hams, Breakfast
and Roll Bacon,
New curing,now ready.

For Choice full flavor goods send us a
Sample order.

Jas. Park & Son,
Toronto, Ontario.

CANNED

FINNAN HADDIES

QUALITY GUARANTEED.

Write us for Prices.

H. W. NORTHAUP & Co.
South Wharf, Saint John, N. B.

KING, GRANGER & CO,,
81 Front St. E.
Produce and Commission Merchants.

BUTTER, EGQQGS,

and Country Produce.

Correspondence Solicited. Prompt Returns Made.
TELEPHONE 2237,

JNO. A. MOIR,
GENERAL AGENT.
Consignments Solicited.

SPECIALTIES : Canned Goods, Dried
Apples, Evaporated Apples, Codfish.
Quotations and samples sent on applica-
tion. A trial solicited.

41 St. Francois Xavier Sts., Montreal.

LAURENCE GIBB
Provision Merchant,
83 COLBORNE STREET, - TORONTO.

All kinds of Hog Products handled. Also Butter,
Cheese, Poultry, Tallow, Etc.

PATENT EGG CARRIERS SUPPLIED,
Good Prices paid for Good Dairy Butter.

JAS. DICKSON & CO.,

26 WEST MARKET STREET,

Provision and Commission Merchants.

Eggs, Butter, Haws, Lard, Bacon, Cheese, Dried
Apples, Finnan Haddies, Dried Cod Fish, bought
or sold on commission. Agents for all lines of
Canned Corned Beef. Egg Carriers supplied.

Reesor &. Bogers.
Produce and Commission Merchants

Solicit consignments of Country Produce
from Storekeepers.

71 Colborne St., Toronto.
Telephone 2201.

Established 1874.

W. H. SMITH,

Wholesale Produce

Commission Merchant
186 KING ST. EAST, TORONTO.

Wholesale Dealer inButter, Eggs and General Pro-
duce Consignments solicited. First-class reference

Is Honest Goods and just
the Thing on Which to
Make or Extend a Busi-

McLAREN'S

IDKS FRIEN

BAKING POWDER

The Best Grocers Make
a Point of Keeping it al-
ways in Stock.
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MARKETS— Continued.

SALT.
The trade is getting Detter every day.
Prices are steady at last week’s quotations.

DRY GOODS.

Brighter weather has given an impulse to
the trade in dressgoods and smallwares in a
stocking up way, but there is a lack of vim
in the demand. There is quite an exchange
of money and produce now going on at good
prices, but still buying hangs back.

RAW FURS.

The supply is now pretty small. The
trade is drawing to a close. Prices are still:
—Beaver, per b, $4.50 to $5; bear, per
skin, $10 to $25; cub, per skin, $5 to $12 ;
fisher $3.50 to $5 ; fox, red, 81 to $1.50; fox,
cross, $2 to $5; lynx, $1.50 to $2.50; martin,
75 to goc.; mink, dark, 75c. to $1.50; Musk-
rat, fall, 12c. ; spring rat, 25c.; winter, I5cC. ;
otter, $8 to $13 ; racoon, 25 to 8oc.; skunk,
25 to $1.75.

6011 111 1101111

MONTREAL

o111 1 1111 1 1 1 1

MONTREAL MARKETS.

MONTREAL, April 23, 1891.
GROCERIES.

There has been more animation to note
since our last, and although 1t can hardly be
said that business has commenced in earnest
there i1s more disposition that way, and
briefly the indications are that in the course
of a week or so the movement will be in full
flow, and 1t is expected to be healthy and
good, for reports from all parts are to the
effect. that stocks in consumers hands are
small. In the way of particular features
there is little to say. Sugar is quiet with
only a small trade doing in the way of im-
mediate wants, and it will remain in this
position until the Budget is brought down.
Molasses 1s firm and fairly active in a job-
bing way, while teas are in extremely small
supply here, and there has been further re-
ductions made in the stocks of Japan during
the week. Rice and spices remain as before.
Dried fruit are quiet, but a feature is the
firmness of currants, which have been pretty
well cleared up, and any nearby stock can-
not be touched except at a matenal advance.
Green fruit remains quiet, buyers awaiting
the annual spring sales, while there is
nothing particular to say in regard to fish.
Canned goods, however, have been subject
to considerable speculative manipulation
during the week, notably salmon and toma-
toes, and it 1s said that in the case of the
latter the operator has already realizel some
handsome profits.  Our detailed review
gives details in full.

SUGAR ANL SYRUPS.

There is a fair trade doing in sugars, but
only in the way of immediate wants and there
is no possibility of anything else until after
the Budget is brought down and the uncer-
tainly about the duty dissapated. Prices
rule about the same, 64 for granulated and
5 to 53 c. for yellows.

Syrups move along slowly 3% to 4c.

MOLASSES.

There is little change to the molasses
market which rules firm with some trans-
actions in a jobbing way in Antigua and
Trinidad at 30c. and over according to quant-
ity. Barbadoes are held firm at 35¢. and we

Butter, Eggs, Potatoes,
Onions, Cheese, Oats,
Apples, Hay, Straw,
Hogs, Poultry, Fish,
Evaporated andCanned
Goods wanted at once

BEST BRANDS OF

Bakers’ and Family Flour
ALSO WANTED.

We handle all ines of FARM AND
ORCHARD PRODUCE as well as
DAIRY.

Write for Quotations for this market or
Britain to

IMPERIAL PRODUCE COY,

OF TORONTO, LTD,,
69 Front Street East, Toronto,

note the shipment of a car load of Porto
Rico to the States to a competing point with
Boston houses by a local operator.

TEA.

The tea market generally inclines to firm-
ness, and although no great accession, as
compared with the previous week in the way
of business, is to be noted, there has been
more disposition shown for business than
fermerly, especially in the case of blacks,
several enquiries being received. Some
good sized sales of Japans have also been
made, the most recent transaction being a
round lot of 700 half-cases Japan at 17% to
19c. Some low grades have also been turned
over at 15%c. Advices from England cite
advanced prices, Ceylon and Indian teas be-
ing especially firm, while the difficulty about
securing good leaf stock is still a factor,
nothing of anything like good quality being
obtainable under one shilling.

COFFEES AND SPICES.

There has been some little businessin
coffees during the week, the firmness being
fully maintained, and we hear of some fur-
ther lots of Rios leaving fi:st hands at 2oc.
Other goods also have n fairly active in
a jobbing way.

Spices show no change, pepper, ginger,
etc.,, moving along quietly.

RICE.

There is nothing to say about the rice
market, and the position is quiet and un-
changed. A large London firm writing un-
der date April 7, says the price of rice there
and in Burmah continues to advance steadi-
ly, and that advances on recent quotations
are being refused. Freights are also up
considerably. In fact everything points to
high prices for nice this year. We quote

Japans, $4.50 to $5 ; choice, $4.25t0 $4.50 ;
standard, $3.90, and off grades, $3.50 in car
lots. .

FRUIT.

The fruit market shows little change, but
there is more disposition for business, and-
this has led to some widening of the jobbing
movement as compared with last week, but
it still has considerable to gain yet. The
easiness already noted in Valencia raisins
continues, and prime lots run about 5X%c.,
while sales of o!? quality have been made as
low as 5% c. Advice from New York, how-
ever, are somewhat better, and the same is
the case from London, and quotations have
been made from the latter market on some
lines would be close to 6c. laid down here.
The prominent feature of the market, how-
ever, is currants, and the firm position they
occupy, and prices have moved up a fraction
or so since our last report. The market
here is almost bare of the fruit, and quota-
tions on stock near at hand are equal to
6¢. for barrels and 634c. for smaller pack-
ages. Other lines of dried fruit show no
change.

In green fruit the closeness ot the annual
spring trade sales preclude the idea of any
extensive business, but there is a jobbing
movement in oranges and lemons at steady
figures.

FIRST DRIED ORANGES AND LEMONS.

The Gerona will be here on the first of
May or at the latest during the first week,
when her lot, the particulars of which have
already been given will be offered for sale by
auction as usual. The Charnington the
second steamer is also on the way with a like
quantity, and to-day word was received that
the steamship Escalona had passed Giber-
altor and ought to be here by the 1oth or
15th of May. Her cargo consists of 1300
boxes Carona oranges, 15,250 boxes Mes
sina oranges and lemons and 2,000 cases
Valencia oranges.

CANNED GOODS.

There has been considerable speculative
buying in this market within the week no-
tably in the case of canned salmon and to-
matoes. One operator has been picking up
all he could at a price of both articles and it
is said has already made profitable turnovers
of the latter. His purchases of salmon were
considerable being principally on a basis of
$1.25 to $1.30 and he is holding them for
considerably over that figure now. The to-
matoes were bought at a range of $1.10 and
some lots have it 1s claimed been realized on
at the rate of $1.40 to $1.50. It is expected
that in the natural course of events the run
will be small this year, while the fact of a
combine on the Pacific coast is having due
effect.

FISH.

There is but little enquiry for fish at the
moment, and beyond some business in dry
cod and Labrador salmon there is no busi-
ness to note. The former moves at firm
prices, $4.50 to §5, and stocks are small,
while the latter runs from $15to $16, accord-
ing to quality. All the green cod has been
worked off the market except a few odd lots
of No. 1, which it is impossible to quote.
There is some enquiry for red sea trout
across the line, whichds quite likely to lead
to business, as stocks are small. It is held
here at $9 to $9.50 per barrel, according to
condition and quality.

HOPS.

This market has presented but few fea-
tures since last reviewed, and business on
spot has been practically nil, while stocks
here in second hands are next to nothing.
In the country, however, it 1s reported that

e
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ALL GROCERS SHOULD SELL
THE

Royal
Dandelion
Coffee

Manufactured by

ELLIS & KEIGHLEY,
TORONTO.

Northumberland Paper and Egg Case Go

Sole Manufacturers of Machine Made Egg Case
Fillers. (Straw Board.)

We also make a first-class Wooden Case, and can
therefore supply a complete Egg Case at the low-
est possible price. For prices and other informa-
tion, address the Mills, CAMPBELLFORD. ONT

Write for Prices or Telephone A120.

SAWS CIRCULAR, Shingle, Re sawing,
Drag, Gnm, Cross-cut, ete.

N.WENGER & BROS.,
AYTON, ONT.

Manufaeturers of

Winter Wheat Flour

KLEBER
and Patents.
EDELIVEIS

MAY BLOSSOM-—(straight roller).
MINERVA—(extra).

"Write for Samples and Prices,

N. Wenger & Bros.,

AYTON, ONT.

W econum & [avioson,

MERCHANT MILLERS,

PETERBORO’,

MANUFACTURERS OF
Choice Winter Wheat and Manitoba

FLOURS

Mikado, White Lilly,
Delight, Manitoba.

Feed of all kinds and Mixed Cars a breualt)
will pay you to give trial ord

HALIFAX AGENT. J. P. Cox.

CAR LOTS or BROKEN LOTS

—OoF——
Flour, Meal, Buckwheat Flour, Cornmeal,

Rye Flour, or anything in the Flour, Feed or
Grain line furnished on shortest notice at lowest

i J. & R. ROBSON,

Millers and Grain Dealers, Brautford, Ont,

SEAFORTH OATMEAL MILLS

Manufacturer of and Dealer in

Rolled, Granulated & Standard Oatmeals,

Split Peas, Pot Barley, Cornmeal, and
General Produce. Eggs a specialty.

D. D. WILSON,

SEAFORTH, ONT.

“TEA, AND THE SCIENGE OF BLENDING ”

Giving 26 Specimen Blends.

SPECIALLY ADAPTED TO THE CANADIAN TRADE.

This valuable work is now in press and will be

ready for mailing in about ten days.
somely bound and contains 120 pages.

It is hand-
No live

grocer can afford to be without a copy. Asonly a
limited number are being printed, to be sure of a
copy you should send at once, enclosing $1.00 to

R. S.

Mcindoe, 24 Front Street East, Toronto.

-

Canadian White Enamel Sign Co.,

Sole Agents for Caesar Bros.

The Most Durable Sign Letter.

4 Adelaide 8t. W., Toronto.
K="A responsible agent wanted in every town
and city.

WALKER, HARPER & COMPANY

OXFORD MILLS.

I FLouB - Mnnu'ncl':;i%&ed Roller System.

BRANDS:-
Golden Star. Golden Sheaf.
Oxford. Ontario Queen.
Regal. Jubilee.
Manufacturers of
STANDARD AND GRANULATED OATMEAL.
ROLLED OATS. M OATMEAL.
DEALERS IN
Grain, Seeds, Bran, Shorts, Beans, Mid-
dlmgs Chop Feed, Pot Barley,
Split Peas, (.ornmeal
ADDRESS :

NORWICH, ONT.

Mixed cars a specialty.

00D & CULLEN

Roller Millers.
JTIFLOUR

Manufactured ‘‘Hulgarian”

System.
Our brands are

Classic,
Anchor,
White Frost,
Challenge,
Diadem,
Strong Bakers.
Heavy dealers in

Oats, Oatmeal, Beans,
Peas. Middlings, Bran.
Quotations by wire.
Address, STRATFORD, ONT.

EMBRO
OATMEAL
MILLS.

D.R.ROSS, - - EMBRO, ONT.
A CHOICE QUALITY OF

Rofler, Standard and Granulated
Oatmeal

IN BARRELS, HALF BARRELS OR BAGS.

Selected WHITE OATS only used. For prices
of Oatmeal or Oathullsin Car-loadsorless quan-
tities, write or wire, and will repg promptly.
Can ship via Canadian Pacific or Grand Trun
Railways. Have new machinery for the manu-
facture of Rolled Wheat and Graham Flour and
will be pleased to have orders.
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MONTREAL MARKETS.— Continued

brewers have been buying some small lots,
and it is notable that the prices given are
more than they bid here. We quote 30to
33c. for 1890 and 25c. for yearlings.
PROVISIONS.

There is a small, quiet jobbing trade do-
ing in provisions, with no change in prices
to note : Canadian short cut, per barrel,
$17.00 to $17.50; mess pork, western, per
barrel $16.50 to $17.00; short cut, west-
ern, per brl $17.00 to $17.50; hams, city
cured, per Ib 10¥% to 11)c.; hams, can-
vassed, per Ib o 0o too ooc.; lard, Cana-
dian, in pails, 8% to gc.; bacon, per pound,
9 to 104c.; lard, com., refined, per Ib, 8 to

1
i EGGS.

The receipts of eggs have been larger re-
cently, but the market has held fairly steady
at previous quotations and we have no vari-
ation to note, while the demand has been
somewhat better. Sales were made to-day
at 12%c., but 11% to I12c. is a very fair
range.

BUTTER.

Receipts of new butter are increasing, but
there is no accumulation as yet, as the de-
mand keeps up well and full prices are made
when the stock is really worth the money.
The principal basis for business is 26c. for
fine new Townships, other grades in propor-
tion. Held dairy has been attracting more
attention recently, and although it can hardly
be said that its position has been altered
materially, yet it is somewhat improved.
Some fair lots have been moved to the Low-
er Provinces at 14%c. and other consign-
ments have been made to the other side, but
there is still a considerable stock here, how-
ever, they help to pull it down to a certain
extent. Fine new Townships, 25 to 28c.;
Fine Morrisburg and Brockville, 22 to 23c.;
Fine Western rolls, 21 to 23c.; Held West-
ern dairy, 15 to 18c.; old butter, 6 to 8c.

CHEESE.

There is nothing to note, nor will there be
until the new make is on the market. The
cable is unchanged at 58s.

GRAIN.

All grains rule firm, wheat being especi-
ally so, and holders are asking as high as
$1.25 for No. 2 hard Manitoba, and sales
have been made amcunting to 7,750 bushels
at $1.22%c. The coarse grains are also
preportionately stiff. The stocks in store
compared with those of a week ago show an
increase of 46,183 bushels of wheat, 65 bush-
els of corn, 1,166 bushels of peas, 4,166 bush-
els of oats, and a decrease of 1,228 bushels
of barley. Compared with a year ago there
is an increase of 342,031 bushels of wheat,
149,922 bushels of oats, and a decrease of
58,804 bushels ot corn, 205,447 bushels of
peas, 2,419 bushels of barley. We quote :
No. 2 hard Manitoba, $1.21 to $1.22: No.
3 do., $1.11 to to $1.13; No. 2 Northern,
$1.13 to $1.15; feed do. 67c. to 70c;
peas, g2c. per 66 pounds in store; 95c. to 96¢.
afloat May; Manitoba oats, 57c.; Upper
Canada do., 58c. to 6oc. per 34 pounds;
corn, 8oc. duty paid; feed barley, 60 te 62c;
good malting do., 70c. to 75c; rye, 8oc.
to 8ic.

FLOUR AND MEAL.

The flour market works along on a firm
basis, and there 1s somewhat more enquiry
to note from outside points, some fair busi-
ness resulting in this connection now that
navigation 1s open. In addition to business

in strong bakers’ at $5.50 to $5.75 and
strgight sellers at $5.15, we note sales of
extra at $5 and superfine at $4.75. The

stock in store shows an increase of 2,408
barrels compared with a week ago, and
10,625 barrels compared with a year ago.

Oatmeal remains scarce and firm at
last week’s quotations, as follows :—Patent
spring, $5.95 to $6.05; patent winter, $5.35
to $5.50; straight roller, $5.15 to $5.25;
extra, $5.00; superfine, $4.45; city strong
bakers’, $0.00 to $5.75; strong bakers’, $0.00
to $5.75. Oatmeal, standard, per bag, $3.25
to $3.30; granulated, $3.25 to $3.30; rolled,
$3.25 to $3.30.

HALIFAX MARKET QUOTATIONS.
(Wholesale Selling Rates.)

HALIFAX, April 22, 1891.

FLOUR—Manitoba highest grade pat-
ents, $6.50 to $6.70; high grade patents,
$5.75 to $6.10; good go per cent. patents,
$5.60 to $5.70; straight grade, $5.30 to $5.40;
superior extras, $5.20 to $5.30; good seconds,
$4.85 to $5.00; Graham flour, $5.25 to $5.50.

OATMEAL—$6.40 to $6.55; rolled, $5.60 to
$5.70.

CORNMEAL—Kiln dried, $4.00 to $4.10;
do. in bond, $3.00.

GRAIN, Erc.—Rolled wheat, $5.50;
wheat bran, per ton, $24 to $25.55; shorts,
per ton $26 to $27; middlings per ton, $27.50;
to $28.50; cracked corn per ton, including
bags, $42; ground oil cake, per ton, includ-
ing bags, $35to $40; moulee, $34 to $36;
sphit peas, $4.00 ; white beans, per bushel,
$1.80 to $2; pot barley, per barrel, $3.90 to
$4.10; Canadian oats, choice quality, 64 to
66¢.; hay, per ton, $11.75 to $13.00.

MoLAssEsS—Barbadoes, 33 to 34c.; Dem-
erara, 35 to 38c.; diamond N, 48c.; Porto
Rico, 34 to 35c.; Cienfugos, 31c.; Trimdad,
32 to 33c.; Antigua, 32 to 33c.

TosBacco—Black, 38 to 44c.; bright, 42
to 58c.

THE KIND OF MAN.

An exchange remarks *‘that the sharpest
test of a man’s character is in his treatment
of what is in his power and wholly below
him. Motives of self-interest are sufficiently
strong and numerous to produce irreproach-
able conduct towards superiors or equals in
strength or knowledge or station or wealth
or intelligence. They have it in their power
to defend themselves from our attacks, to
bring us to account for our misdoings, to re-
sist injuries, to reward benefits. Much of
what renders our lives valuable is in their
hands to bestow or to withhold. When,
therefore, we so order our conduct as to con-
ciliate and please those who can thus control
our happiness and welfare, it may be a token
of intelligence, but not necessarily of noble
character. When, however, we come into
relation with those who have no such power,
who must accept without appeal what we
choose to give them, who have no more sub-
stantial reward to bestow than gratitude or
affection, and no severer penalty than secret
and impotent wrath, we show something of
our true selves by the way in which we treat
them.”

Work can always be found in a store without
double-million microscope.

Master the whole business and the way to for-
tune has been mapped out.

JAMES LUMBERS.

SUGARS DOWN.

My price for one or more barrels

EXTRA GRANULATED SUGAR

is Twenty cents per hundred less than the
Wholesale Grocers’ Guild from one up to
fifteen barrels and my Discounts on Sugars
are one and one-half per cent.

Although I am

BOYCOTTED

I am prepared to offer all lines of goods as
n the past, and all orders shall receive my
prompt and careful attention.

I carry a full line

Teas,
Sugars,
Tobaccos,
Canned Goods,
and all
General Groceries

My Gunpowder,
Hyson and Japan Teas

at 22 cents per pound are giving entire satis-
faction.

RED HERRINGS

or DIGBY CHICKENS.

Which I am offering at 13c. per box.
There are about 45 herrings in a box.

JAMES LUMBERS

Wholesale Grocer,

67 Front St. East,
TORONTO, ONT,

e
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DAVIDSON & HAY

Wholesale Grocers,
86 Yonge Street,

TORONTO, ONT.

AylmerChickenSoup

Great care being used in preparation of
this highly commended Canadian Manufac-
tured Article. As a Strengthening Food it
1s very wholesome and nutricious.

If you havn’t already got it in stock, send
order.

Sloan & Crowther

WHOLESALE GROCERS,

SYRUPS.

All Grades, including Redpath “M” in
pails, each 42 lbs. net. This latter we offer

at a price which will make it a Seller.

H.P.ECKARDT: GO

Wholesale Grocers,

TORONTO. 3 FRONT ST. EAST, TORONTO.
Thos. KINNEAR & o | ARREN BAOS. & BOOMER, | =5 sass o co,

Wholesale Grocers and Importers of
TEAS,
SUGARS,
COFFEES,

AGENTS FOR

Cherry's Irish Mustard, X.D.S.F.

, erior to any other grade in the

o 4 E, - TORONTO.
BALFOUR & G0,

IMPORTERS OF TEAS

AND

Wholesale Grocers

AND

WHOLESALE GROCERS,

36 and 37 Front St. East,
TORONTO, ONT.

SUGARS, COFFEES AND TEAS,
SPECIALTIES.

Wholesale Grocers and Importers of
TEAS,

SUGARS,
COFFEES,

Tobaccos, Wines and Spirits
96 & 97 Dundas St., London, Ont.

SMITH & KEIGHLEY

WHOLESALE GROCERS

AND IMPORTE

Medltenanean lets

FINEST SELECTIONS IN THE MARKET
—OF—

China, Japan, Indian and Ceylon

STEEL, HAYTER & CO

IMPORTERS OF

INDIAN TEAS

Direct fro

Aamsl(sll)p:i nd India
ngsins

PROPRIETORS OF THE WELL-KNOWN

““MONSOON " BRAND.

SAMPLES AND QUOT;Am.’\'S ON APPLICATION
TEAS' 11 & 13 Front,_St. E. Toronto.
HANILTON. - |gpront St E, Torontol R T T
J W |_ & E PERKINS, INCE & Co., [*==~ ___ =ve= mam
v 11, ang UI 41 and 43 Front St., Toronto. MARMALADE
Wholesale Grocers, IMPOIST e s
TORONTO. Offer full stock of 3 gt
TEAS, Gray’s New Stock
GLARK Eanned and Putted Meats COFFEES, t L. pors
ARMOUR | SUGARS, i

llllllll

FAIRBANK|
LIBBY

33 Front St. East.

ORDER IN TIME.

and General Groceries.

A few choice MALAGA RAISINS re-

maining, also CHOICEST and FINE FIGS

in Boxes.
Just arrived : Prime Sicily Filberts

EBy, BLAIN & Co,,

Wholesale Grocers,

TORONTO.

FRONT _AND
8COTT 8TS.
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THE VALUE OF AN ATTRACTIVE
WINDOW DISPLAY.

It is surpnising to find what little things
impress the outside public, and a circum-
stance that was brought under our notice
not very long ago, is calculated to illustrate
our meaning. It was a store that was very
prominently situated the window of which
for many years had simply displayed in it
the name of the firm. It was certainly kept
clean, but that was all the attraction. The
new blood that had been introduced into the
firm, decided that they would take this sign
down and have what they termed a respect-
ably dressed window. The result was that
the first prominent display of an article that
was made in the window was surprising.
Encouraged by the success which the first
experiment resulted in, made the firm think
the matter over very carefully. It was ulti-
mately decided that they should have a ser-
ies of displays of certain articles every week,
and the influence was to be noted down care-
fully upon the sale of these various articles.
One of them was an article that had been in
stock for a considerable time, and it was de-
cided to make a price on this particular
one, filling the window and displaying at-
tractive show cards, calling the attention of
passers by to the bargain that awaited them.
The result was that the entire stock of this
particular article was clerred out inside of
a week, to the great gratification of the firm.

National ‘Grocer.

STICK TO YOUR LOCATION.

Young business men will find it to their
advantage to select a good location and then
stick to it. People will become accustcmed
to the place, the sign will be familiar and
business will grow.

The lady who goes shopping generally
knows what counter to visit for the pur-
chases she desires to make. She learns in
trequent shopping excursions the location of
the various store departments, and 1t facili-
tates her work that the department locations
are seldom changed. If she visits a familiar
counter and does not find what she expected
she is at once lost and either inquires for its
location or leaves the store and goes to an-
other with which she is familiar. The young
merchant should select a good site and then
stay there until people know it and become
accustomed to it. It takes time to build up
a business in any location.

The same applies to the young man who
selects a city fora home. He should settle
down and stay there until he has secured an
acquaintance that willbe of assistance to him
in securing what he desires or of hastening
his advancement in what he is engaged. A
young man is apt to become discouraged
when he first sets foot in a new town because
opportunities do not open to him readily.
He forgets that as a rule some foothold is re-
quired for nearly every position. If he re-

A L e e ot s+ e

members that, he is very apt to stick until
he gets what he desires. It is “sticktoitive-
ness” that wins everywhere. Stick to your
location; stick to your principles; stick to
your work.—Minneapolis Commercial Bulle-
tin.

THE CAIL BORDEN

EagleBrand Gondensed K

Has mai tion for ABSOLUTE
PURITY for over a ouunrn OF A CENTURY.

AS A FOOD FOR INFANTS IT HAS NO EQUAL.
FOR SBALE BY
Grocers and Druggists Everywhere,

TO GROCERS.

SIMCOE CANNING COYS

Goods are warranted first-class.

PUSE TE A,

Order through your wholesale
House.

ADAMS & SONS’

TUTTI-FRUTTI

CHEWING GU M.

The fastest seller the trade handles to-day

Other Staple Brands :

Bo-Kay, Sappota, Magic-Trick, etc., etc. See
our price list page 21.

Send to Adams & Sons, 28 Church 8t., Toronto,
Ont., for beautiful advertising matter.

o< )|

WOD ENGRAVING
4 PHBTB ENGRAVING
P\E.» ZINC ENGRAVING

WAX ENGRAVING
-«DESIGNING >~

‘F BRIGDEN Mat

the A. G. PEUCHEN GO,

ABE NOW MAKING

100 TONS
Pure Paris Green

ALSO MAKING

300 bbls. of PAINT DIL.

See our New Catalogue containing 32
pages of all articles in the Paint Trade.

VARNISH A SPECIALTY.

THE A. G. PEUCHEN CO,, Ltd.,
Manufacturers Paints and Varnishes,
TORONTO

IND

BRAND.

CONDENSED MILK

Pure, rich, full weight.

For many purposes superior to ordinary natural milk

CONDENSED COFFEE

A valuable article, combining pure Coffees, Milk and Sugar.
seconds by simply adding boiling water

Prepared for use in a few
Makes an excellent cup of Coffee.

These are decidedly reliable and satisfactory goods to handle.

Truro Condensed Milk and Canning Co,, Ltd,

Truro, Nova Scotia.
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IT HAS NO EQUAL.

A mother’s pride is gratified,
If with her bread she’s satisfled.

Grocers who do not keep “ Barm” Yeast, cannot enjoy the satisfaction produced by its use
amongst their customers. Order a box from your Wholesale House at once.

ZIMMERMAN, 29th March, 1891.
THE BArM YEeasT Co. :

This is to certify that I have used your “ Barm” Yeast cakes with the greatest satisfaction
and can highly recommend them.

BELLA GALBRAITH,
Zimmerman, Halton Co.

BARM YEAST MANUF'G CO.,,

385 Wellington Street East, TORONTO.

' GROCERS SHOULD SELL
JOHN PETERS & G0, TOWNSEND & STEPHENS, Cowiin's
General Commission - Merchants | Fublie Accountants, Auditers, Assigness h 3
and Bpokeps’ S8herman E. Townsend. H. S8eymour 8tephens. H yglen lC Cocoa.
Halifax, N. S. and Gabe Traders’ Bank Ohambers, Yonge Sty | It is undoubtedly the Best in the World.
K’ ngston . Jamalc:a,wllI ALL GROCER’?HS}?OULD SELL The Cowan Cocoa and Chocolate Co. L’d, Toronto.
Agents for The E. B. EDDY MFé 00, | Roval EDWARDS, CATCHPOLE & CO'Y
HULL, P. Q. y : Lt
e S i Dandelion M:\NUI-ACTURLR.S OF
ity o hehas “Soubes, cither ot Hatias o French Blacking,
Kingston. e have a gornd conn 1 :
5|)!.’951‘(:.i‘.él:ﬁ'ct:::&g%"]:c&l:;g;-.nLN Bank of Halifax. COﬁee StOVG POI'Sh’
The E. B. Eddy Mfg Co., Hull, P.Q. e
o s o o Manufactured by Writing Inks and Mucilage.
- S ELLIS & KEIGHLEY,
el IR Rk e N TORONTO. 33 Wellington East, Toronto,
W. C. Breckenridge, Resident Manager
The Norton Manufactaring Co., DO  “Peerless” Washing Compound.

MANUFACTURERS OF

There is nothing equal to it. It

TIN C ANS YOU will pay you a handsome profit.

Your customers will like it. Address

By Automatic Machinery SEhh Pure Gold Manufacturing Co.,

31 Front Street East, Toronto.

Fruit Cans Paint Pails and Cans,

Lard Paiis, Baking Powder Cans. T d h t n n . t b l l & C
Capacity, fifty thousand fruit cans per day. o u e ﬁ, l e e O ;
Sole Agents in Canada for —DPIRECT IMPORTERS OF—

"°ﬁ?§ofr’.?‘.al‘},‘i?§£o’52ﬂ3¥£i‘8‘u¢“ HIGH GRADE COFFEES,
sample cases. O0ld Government Java Arabian Mocha, Plantation Ceylon, Maracaibo
Cor. YORK AND QUEEN Sts., and Santos.

QGrocers draw trade by selling thelr FAVORITE EXCELSIOR BLEND.

HAMI LTON, - ONT. RELIABLE BOASTING BY PATENTED P ROCESS. TORONTO.

S.8. Gerona has 51,000 boxes Lemons and Oranges.
* Charrington 33,000 ** " >
“  Escalona 26,000 * - i
These are due here in May, also two steamers due first week in June with
52,000 boxes.
i

There will be 100,000 boxes of Oranges and Lemons sold by
Public Auction. We will Examine, Buy, and Ship the fruit for a moderate charge. Correspondence solicited.

McBRIDE, HARRIS & CO,, ™™ sronrrmar.

&ﬁ
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UR Mr. Tew, who has just returned
from a visit to the English pot-
teries, has brought out with him
lines of Porcelain, Opaque, and

B Printed Wares, etc., entirely new
to the Canadian market.

Our Tea, Dinner, and Toilet Wares top
the market in both shape and decorations.
Our Maple Leaf and Alaska Granite lines
command inspection. Please examine our
goods before ordering elsewhere.

R. TEW & CO.,

Crockery, Glassware, Fancy Goods, Lamps, etc.

10 FRONT ST. East,

(Adjoining New Board of Trade Building.

SALES MADE OR PENDING.

J. W. Horne, grocer, Winnipeg, advertises
his business for sale.

A. Y. Seeley, general merchant, Port Med-
way, N. S., is sold out.

F. Parent & Co., general merchants, St.
Leonard’s, N. B., have sold out.

W. Burgess, general merchant, Balsam,
Ont., has sold out to S. & H. Disney.

G. F. Spackman, general merchant,
Windsor, Ont., has sold out to Wm. Lamb.

J. & J. Belfry, general merchants, New-
market, Ont., have sold out to W. W. Playter.

W. H. Maulson & Co., generalmerchants,
Moosomin, Man., advertise their business for
sale.

McLean & McKay. grocers and boot and
shoe dealers, Port Elgin, Ont., advertise their
business for sale.

McMillan & MclLean’s general stock in
Glencoe, Ont., is advertised for sale by
auction on the 27th inst.

PARTNERSHIPS FORMED AND DISSOLVED.

D. G. Scott & Co, grocers, Moncton, N.
B., have dissolved.

C. A. Phillips & Son, general merchants,
Bristol, N. B., have dissolved

H. W. Northrup & Co., wholesale grocers,
St. John, N. B., have registered co-partner-
ship.

Wm. Leach & Co., fruit dealers, etc., have
dissolved, and are succeeded by Leach &
McGregor.

A.-Sweet & Co., general merchants, Win-
chester, Ont., have dissolved, Aaron Sweet
continuing under unchanged style.

Hodgson Bros., produce dealers,Montreal,
have dissolved. The firm is now made up of
H. A. & J. A. Hodgson, who continue the
business under the old style.

FIRES.

Thos. Dearing, general merchant, Exeter,
Ont., is burnt out.

J. W. McAffee, general merchant, Mill-
stream, N. I3, is burnt out. No insurance.

REMOVALS AND DEATHS.

Wm. Baker, general merchant, Ayr, Ont.,
is dead.

John McMillan, oil refiner, Petrolea, Ont.,
and Montreal, is dead.

R. D. Guthrie, grocer, Pickering, Ont.,
has gone out of business.

John A. McDonald, general merchant and
liquor dealer, St. Peters, N. S, is dead.

Jas. A. Mahar, general merchant, Campo-
bello, N. B., has removed to St. Stephen.
DIFFICULTIES, ASSIGNMENTS, COMPROMISES.

Jeffares & Co., grocers, Winnipeg, have
assigned.
Godfrey Bros, grocers, Yarmouth, N.S.,
have assigned.
Jeffares & Co., grocers and butchers, Win-
nipeg, have assigned.
Remi Fortin, general merchant, Lake
Weedon, Que., has assigned.
J. Williamson & Sons, fruit dealers, etc.,
Regina, Ass., have assigned.
B. Toombs & Co., commission merchants,
Moncton, N.B., have assigned.
E. S. White & Co., general merchants,
Carberry, Man., have assigned.
E. S. White & Co., general merchants,
Carberry, Man., have assigned.
Thos. Malhiot, general merchant, Gentilly,
Que., is offering to compromise.
Leopold Larue, general merchant, St.
Joseph de Soulanges, Que., has assigned.
Mclnnis Bros., general merchants, St
Peters, P.E.1., are offering to compromise.
Brown, Anderson & Co., grocers, Colling-
wood, Ont., have assigned to Wm. Reekie.
Thos. Austin, grocer and butcher, Fenelon
Falls, Ont., has assigned to Jas. Dickson.
Jas. Young (China and Japan Tea Co.),
Hamilton, has assigned to F. H. Lumsden.
John G. Morrison, general merchant,
Springfield, N.S., is offering to compromise.
" A meeting of the creditors of J. L. Lam-
arche, general merchant, St. Johns, Que., has
been called.
Fitzpatrick & Co., general merchants,
Wallaceburg, Ont., have assigned to C. B.
Armstrong, London.

BUSINESS CHANCES.

ROCERY BUSINESS FOR SALE DOING
the lorgest retail business in town. Apply
to Switzer & Brown, Collingwood, Ont. 18

ARLOAD OF POTATOES WANTED. STATE
price per bag on track. Also of oats and
pes. Apply to W. Holditch, Sudbury. 18

ONEY—GOOLD & COMPANY, BRANTFORD,

_are supplying grocers with pure honey.
Write for prices and catalogue of bee hives, ex-
tractors, foundations, etc.

A. H. BADGEROW. ALEX. H. DIXON.

The Badgerow, Dixon Bonded Vinegar
Manufacturing Co.,

79 and 81 Jarvis 8t., Toronto
Highest award, Toronto Exhibitio..

A

TENDERS.

EALED TENDERS addressed to the under
signed, and endorsed ‘‘Tender for Indian
Supplies " will be received at this office up to
noon, of SATURDAY, 9th May, 1891, for the de-
livery of Indian Supplies, during the fiscal year
ending 30th June, 1892, consisting of Flour, Beef,
Bacon, Groceries, Ammunition, Twine, Agricul-
tural Implements, Tools, ete., dut %jd, at various
points in Manitoba and the North-West Territo-
ries,

Forms of tender, containing full particulars re-
lative to the Supplies required dates of delivery,
etc., may be h y applying to the undersigned,
or to the Indian Commissioner at Regina, or to
the Indian Office, Winnipeg.

Parties may tender for each description of goods
(or for any portion of each description of qoods)
separately or for all the goods called for in the
Schedules, and the Department reserves toitself
medrighv. to reject the whole or amy part of a
tender.

Each tender must be accompanied by an_ac-
cepted Cheque in favor of the Superintendent
General of Indian Affairs, on a Canadian Bank,
for at least five per cent. of the amount of the
tender, which wifieba forfeited if the party tend-
ering declines to enter into a contract based on
such tender when called upon to do so, or if he
fails to complete the work contracted for. If the
tender be not accepted, the cheque will be return-
ed and if a contract beenteredinto for a gan only
of the supplies tendered for an accepted cheque
for five per cent. of the amount of the contract
may be substituted for that which accompanied
the tender; the contract security cheque will be
retained by the Department until the end of the
fiscal year.

Each tender must, in addition to the signature
of tenderer, be signed by to sureties acceptable to
the Department for the proper performance of
the contract based on his tender

This advertisement is not to be inserted by any
newspaper without the authority of the Queen’s
Printer, and no claim for payment by sn{ news-
paper not having had such authority will bead-

mitted
. L. VANKOUGHNET,
Deputy of the Superintendent-General
of Indian Affairs.
Department of Indian Affairs,
Ottawa, March, 1891.

The Packers’ Association of Canada, ad-
mit that the labels produced by the
SUN LITHO. CO.,
are superior to those produced by any other
house in the Dominion. For Samples,
Prices, etc., apply

SUN LITHO. CO,,

TORONTO.

ALL GROCERS SHOULD SELL
THE

Royal
Dandelion
_Coﬂ‘ee

Manufactured by
ELLIS & KEIGHLEY,
TORONTO.

General Storekeepers

who deal in Dry Goods should subscribe
for

THE DRY GOODS REVIEW

Subscription Price $1.00 per year.

Send for Sample Copy to THE DRy
Goops REVIEW Co.,6 Wellington St. West,
Toronto.
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7,77 THIS COMPARKTIVE ANALYSIS, 3ommiensl b, | W= G- A. LAMBE & CO.,,

Fluid Beef. Extracts.
~|[| Albumen Fibrine, &c.(Nutri's Element) 2210 | none. Late WILLIAMSON & LAMBE,

Tl Soluable Salts of Fles , (Stim.Element) 3840 | 58.50
Mineral Salts, (Bone Forming Element) 1260 | 3150
- Moisture, - - - - - 81.90 20.00
RS LU T A T 100.00 100.00

S(e o D Eoe e i)
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Beef Extracts are

| merely stimulants. 54 & 56 Wellington St. E., Toronto

JOHNSTON'’S Fluid
Beef is Real Food.

Is & solid handsome cake of
SAPOLIU . SCOURING SOAP
Which has noequal forall clean-
; inq {mrposes except the laundry. It will clean
) paint, make oil cloths bright nurfgive the floors,

tables and shelves a new appearance. It will take
the grease off the dishes, and off the pots and paps.
It scours the knives, the wash basin, bath tub,
even the greasy kitchen sink. It brightens all
metals except silver orgold. If you have not sold
it yet, send your order at once to

EMIL POLIWEKA & Co.
36 Front st., East, Toronto, Ont.
Dominion Agents.

Women Who Know a Good Thing

When they see it all say that
the “TARBOX"” SELF-WRING-
ING MOP is indispensable to
every well-regulated household,
LIGHT, HANDY, DURABLE
Wrung at arm’s length without
wetting the hands, thus avoid- k- -
ing CHAPPED, or Sore hands. . : £
No stooping or straining of the
back. Sold everywhere. Ask

ezt | The 0ld Wooden Bucket . B Eddy's Indurate Fibe P,

— 1|CTIBLE -
INpgsTRY L1GHT
NO Hogps SEAMLESS

"MPERVIOUS TO
AESQLUTH\ TAS 2

B

af;st znAevery The Neatest, most Durable, most Attractive and very Best Ware in the Market! The

mo&,l“s will Cheapest because the most Durable !
Egrr::;‘tx:t ‘l‘,‘;,’“;";: These Superior Wares are moulded in one piece from wood fibre. No hoops. No
?f;e”i"g us it | joints.. Cannot leak, shrink, swell or water soak. Will not taint milk or other liquids.

" curﬁ_iin;:eslggl: Proof against hot and cold water, kerosene oil, benzine or naptha
‘:0;‘,' Sa sy If your Wholesale Grocer does not keep these wares in stock, apply direct to the sole
TARBOX BROS., owners of the Patents and sole Manufacturers in Canada.
78 Adelaide Street West, Toronto, THE E. B. EDDY MFG- co-,
Sole Manufacturers. HULL CANADA
Raspberry, Strawberry, Blackberry, Plum, Grape,
and Apricot Jams.
JAMS Red Currant, Raspberry and Strawberry
| Jellies.
AND Glass, Tin and Wood Packages.
i i A <
JE:I lI |I E:S & ADMITTED BY LL =
That our Jams and Jellies are superior in quality. We have a
SUPERIOR full line in all size packages. Can ship in a moment’s notice.
IN Goods guaranteed.

p QUALITY. DELHI CANNING CO.,

DELHI, ONT.

-~
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THE GLOBE TOBACCO WORKS COMPANY OF LONDON

LITMITED,

Have now placed on the market their new
brand of smoking tobacco, “The Old Flag”

a fine bright Virginia Flake cut tobacco.
The best in the world. l

s

Try it and judge for yourself.

| | THE CANADIAN GROCER PRICES CURRENT.

'y | —
I | i
i f This lee i CROREO, ‘-?pril 3, 1890, BLACKING. CANNED GOODS. Jellies. gledfsnnnt,‘llllbl; wl:g.:..?.;lg
| his list is corrected every Thurs- oo & Martin’s, pints, perdoz $5 20 ack Currant,11b. white 2.
B } day. The prices are solicited for — 0 ™ & I eaid g 2 10 Per doz DELHI CANNING CO.
Fosiy | gil;z:l‘:b;:itl:)xvuﬁ,ure for such quullll- L PV . 110 Apples,¥s................. $1 15 81 20 Jams assorted,1’s .............. 285
i quantities as are usually Spanish, No.S8....... . 450 ; gallons.. .i 810 8925 Jellies, 1’8 ......... covvvccanee 225
g . ?lrderle;i by re't.mll dealers on the “ “ 9 00 Blackberries, 2... 200 210
! ! i sual terms of credit. 's French No. 1 i
i Goods in large Jotsandforprompt J904uot's French No.i........ 890 Hlusberries, 3... 5 s CANNED MEATS.
bl | pay are generally obtainable at “ “ w o4 . 800 Corn, s U110 19
\ A ower prices. “ ¢ inets, asst, Cherries, red pitted, #'s... 225 3 40 CLARK’S.
B Al All quotations in this department ‘1-Kross C‘.bm“?‘ S og. » ey 5 5 ?
v‘ Q i are under the direct control of the EDWARDS, CATCHPOLE & co’s 9 00 P?n'u‘ :lsned select ........ 1_#’ } i‘; Ct‘)Amp.Coru“Beelilb(:,‘uns 9-.oo i; ::;:
¥ ¥ Editor, and are not paid for or doc- 4 50 Pears, Bartlett. 2's.. 200 225 ¢ “ & » 500 515
3 ! tored by any manufacturing or job- 3 60 “ 'Sugar, 2's 150 = “ g 77 800
5 E : bing houﬁe m_xlg;s given under t.deir “ Ty U 900 - O I 18 60 19 20
: name; the right being reserved to . . i im ¢ 40 £ Wy ) > $
4 exclude such grms as do not furnish BLACK LEAD. Pmea"pple, S8limore s 4“) 3% “""'.”d Collops, $1b @ 4
’ i 2 5 g S # hama.... 25 300 Roast Beef......1 1 60
1 reliable information. B‘i‘?kl{«]‘z Black Lead, per box... 115 Peaches, #'s....... .. 275 285 A el W ; 315
| BAKING POWDER. B D B e Al b T i 875 38 iy s R 5 8 ©
; i sy Per doz %3 Tf”“;w gomw‘;m"' e Plams. GEIS3 .. 160 165 - AP P 1 7 00
| unn’s No.l,intins ............ 2 00 “LLIER, 20’8, ums, Gr Gages, 2's 200 210 ParOx Tongue, 2% ** $7 25 750
g‘ i & “k. G-‘ 2,in "1’1" foeee o 75 Royal Blal_ckPLgﬂ.Lmr . §1 80 ¥ k;)mbard‘ 200 210 Ox Tongue o ,‘ “ = 7 50
ook's Gem, in 1 s H 5 F. F. >0, -3 0e ... 190 200 |, “ ) 310
”j ¥ " ) : ”; PREgs ¥ $ ;,5 1! . ) Per gross. PumPkina. 8's . 100 110 § unc}‘x‘ onguei:; “ g g(r, 575
§ “ “ 20z 40 Silver Star Stove Paste ........... 9 00 v gallons . 300 32 English Brawn.$? “ 250 260
H “ “ 51b. tins... 3 Packed in fancy wood boxes, each Raspberries, 2's........ 5o 2 50 Camb. Sausage.1 ** .. 380
“ “ bulk, per 1b. box contains 3 doz. : Strawberries, choice 2's 2 50 " s 400
; i l:JI)W;AH_l?E, CATCHPOLE & ('(-4 B Succotash, 2's .. 1 165 Soups, assorted. 1 “ .18
Empire,5dozen 4 ozca s . Crown Polish, No. 1, per gross... 9 W Tomatoes, 3's 159 ¢ AT IS . 385
P | o 4 4. S s P X 18 Sowpewmgunili i ik
oE® - S-S BLUE. S . - 3 sl B 4
s | ! . ;:’ulk per:’l]bb o L T Reckitt's Pure Blue, per gross.. 2 10 lnokere?wwu ah ]9 ;"; Ptg.:gie g:‘::i:; Turkey, or >k
X COOK’S FRIEND., N ooy S ot - Rt o Salmon, 1" .. 140 15 Potted Ham, Tongue or Beef, 6
(1n Paper Packages.) Perdoz Parisiun Square Blus, per1b..13 to 14 i wh 110 12 ozcans ... o . 185
| Size 1,in2and4 doz boxes.... 32 40 BROOMS. Per doz. S&rﬂines Allﬂart, 3’s tins ....104, 11% Devilled Tongue or Ham, % 1b
! * 10,in4doz boxes........... 210 Carpet....4strings 2 90 0 e ... 15, 18 . PO S S 1385
o | “ 2,in6 " PRl Akt 8 X Parlor,2 ‘.. 2 65 “ Martiny, X’s ‘‘ .10 10% Devilled Chicken or Turkey,
‘ 12,in6 a3 . s ¢ Louise 3 “ 265 5 's * 18,19 W I L.i% Lo ity Lo st 225
| “. Rtk i " 5 1Gem 4 “ 325 o Other br,nm_is,sx‘ 11,16,19 Sandwich Ham or Tongue, %
3 . Pound tins, 3 0z in case . 30C g o g u 2 65 o P&C, X's tins...... 23, 25 e IR S e 150
L N 12 oz tins, 3 0z in case .... 3 » 2 “ 2 20 & s . 33, 86 Ham, Chicken and Tongue, 5
| 5 oz tins, 4 - ‘ 4 “ g o 195 e Amer,}§’s . 8 SIS o ve GOSN s e v o< 1 50
! 51b tin‘a"} Py OHurl...4 “ 265 Ws oL 11
Ocean Wave, 4 x § M 235 INCE T
s . %1 B LRRE U5 205 MARMALADE, JAMS AND i g
L& ' :}(l; g T 170 JELLIES. BRYANT, GIBSON & CO."8s—TORONTO.
& “ OK * “ - . g :
', . 51b, F;Iv(yllill f “ ; ‘;g CAIRN’S, Mince Me»t‘i Y% gal glass jars, 9 50
: BISCUITS. CORN BROOMS. (Blaiklock Bros., Montreal,Agents.) 11t 35 and 401b pails, per 1b. 12i4c
CHAS. BOECKH & SONS. per doz Marmalade. Price, .0.b. Montreal. dz. J. H. WETHEY'8—S8T.CATHARINES. <
A;rowmln;t 3 X Carpet, 4 strings, net... ... 83 20 “Home Made,” glass11b.......$2.35 Condensed, per gross, net...... $13 51
Abernethy ................ 2 - - s " 2 90 i ‘hite 11b..... 5
Ginger Nuts...... 3 o 3 - 4 2 656 £ BT s %fg CHEWING GUM
New York Fruit XXX Hastg < ¥ 2 60 a Stone 7 “ ... . 18.20 i il
gefpli"’ M!;u:d . 10 li(P l“ o e 2 40 Scoteh............... White1 “. .. 210 ADAMS & BONS.
1308 FaaIlY.. . . . ccovonshbngna 6 2X Parlor 4 b o 225 YEE To Retailers.
%gowﬂnke RNEGE 1% 3 < 5 195 Jams. §g- Tutti Frutti, 36 §c bars......... $1 30
S;ﬁﬁlru o cevesrcasarianes l;; ; k- -'; % = } 70 Gooseberry ...... qg Bo-Kay (new) 150 pieces ... 1 00
Soda, 11b packages % Girls © 2 © e 1 :i lS}}.rukvberry ai. | EE S0RROtR:, 1 At
@Tigh T il ke 20" Railway 4 *“ L5 B heant. | PL SRR ENE. T . e
URIBRS ... conemt 12% Ship g B st G Gr ol & R g St T " g
Oyster crackers. . 6 7 2Cable 2wire bands, net ..... 3 00 Ar:?:m, s T [t sed Bor“' S 3
ilk biscuit ......... . 10 3 3 - A . 400 Bp berry ..... &s by y §"Yl) - o " 4o
2 Bosgtnes 0 = H b txi aspberry ..... | o= Adams’ N.Y. Gum,200 0 50
utter crackers ... 4 1Hearth 2strings, net.... . 17 Damson.... 8. Caramel Tolu, Wi 98
""""" - L i “ E # . New FruitAsst, 115 ** new 075
g% el 1 .. = 12 §° Puzzle Gum el * . 0%
4 1 o B == Colah i 3 115 * 0175

\\\\\\ll\k\\\\\\_\‘.\‘n\\l\'

- RECKITT'S BLUE.
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Prices Ourrent, Continued—
CHOCOLATES & COCOAS.
TODHUNTER, MITCHELL & C0.8.

Chocolate— Per 1b,

French, %’s....6and 121bs. 0 80
Car-ccn !ﬂ ..6and 12 1bs.. 0 85
Premmm‘ ¥'s..6and 12 1bs... 0 80
Sante, i’s,6 and 121bs . .... 0 26
Dmmond ’:('s, 6uand 121bs. 0 24
Sticks, gross boxes, each... 100

Cocoa, Hommopat'e,’’s, 8 & ulbs 30
“ ' Poarl B’ -t

» London Pearl 12&18‘ 23
“ ROOk “ “ so
s ik In BXS........cc0i0000s 18

JOHN P. MOTT & C0.'8
R.S. McIndoe, Agent, Toronto.)

Mott’s Broma............ perlb $0 80
Mott’s Prepaired Cocoa........

Mott's Hommopat'ec Cocoa(Xs) 32
Mott's Breakiast Cocoa....... 40
Mott’s Break!. Cocoa(in tins) ;5

Cocoa—

Pure Prepared boxes, 121bs each 36
Oracked, boxes, 20 1bs each, 1 1b

and assorted fe .................. 28
Crmked in bxs, 12 Ibs., each, § 1b. L
Cracked, in bags, 6,10 & % ibs each 28
Cocoa and shells, 12s and 25s....... 25

Breakfast Cocoa—

In bxs, 6 & 12 1bs., each, § 1b. tins 40
In boxes, 12 lbs., each, 1 1b. uns,

decorated canisters.. . 43
Broma—
In boxes, 121bs., each, } 1b. tins...... 87

GIBSON & GIBBON'S
Sydney] perlb
G'Yhson's

Cocoa, !&n ... 030

Soluble Cocoa

bulk in boxes 0 18

Prepared do - - 022

SydneiGlbuou s Chocolate, B«s

Mott's No.1 Chocolate......... o Gibson’s Rock do j§s.and s 030
Mott’s Breakfast Chocolate... g8 Dr. Clarke’s do 4s. 040
Mott’s Caracas Chocolate... .. 4o Confectioners’ Pure Chocolste ¥
Mott’s Diamond Chocolate.... g2 _101b. blocks ..... - 030
Mott's French-Can. Chocolate g0 Vanilla choc. sticks, per gwss 100
Mott’s Navy or Cooking Choe. 26 r doz
=ot::s gocou é{hbllis ............ 30 gxlgbon 8 }cma. gfb;doz in case. 1 2‘5)

ott's Cocoa Shells. ........... son’s Icina,
=ot€ 8 ;l.mlén Chocg%llte nihck”%i&a

ott’s Pure Confec ocolatellc— %
Mott’s Sweet Confec. Choc.21c—30 COFFEE.

COWAN COCOA AND CHOCOLATE 0O, GREEN

Cocoas— c. per 1b
Hygienic, 1, §, } 1b. boxes . 70, 75 Moch 82, 85
[celand Moss Xlbin 181b boxes BB G ER R e Rt e R R ST g e 9
Soluble (bulk)15& 301b bxs... 16,30 oud ”G.‘,’."f’_'. T
Soluble(tins)61b and 121b.. Plantation Ceylon. 29 31
Cocoa Nibs, any quantity ... 30, 35 Porto Rico.......... T 94’ 98
Cocoa Bhelis, any qunnnty 05 Guatamals.. > “: 26
Cocoa Essence.......... perdoz 140 Jamaica....... ... y T

Chocolates— SRR s 55+ o5 v s AT AR B 4o 24, 2¢
Qlt::e‘g.anbeuer%% in10 1‘1‘7 bxs 23 WHOLE ROASTED OR PURE GROUND.

t,

g:r:;ltlanwn 5 gg ELLIS & KEIGHLEY'S.
Chocolate Powder,15,30 1b bxs 25 c. per 1b
Chocohf.e Sticks, per grou 00 o 38, 84

Pure Caracas (plain) % ' & 1bs 40 J‘""-“ T R 3¢ 36
Royal Navy (sweet) 30 P?v‘ Sk é’c -y - O
Confectioners’, in 10 1b cakes 80 "g!‘tm“ l‘;y . 87
Chocolate Creams, in 31b bxs Sl()) g::t:)?;n Mocha .... 46, 38

............. y
Chocolate Parisien, in 6 1b bxs 8 English Breakiast 16, 24
WALTER, BAKER & CO's Royal Dandelion in11b tins.. ... 26

Chocolate—
Pre'um No. 1, bxs. 12 & 25 1bs each 385
Baker's Vanilla in bxs 12 1bseach 48
Caraccas Sweet bxs61bs each, 13
R M - o iigissono o dnnsssvanpuvinion 81
Eagle, sweet & spiced, bxs 12 1bs =

each .
Vamlln Tnblets 416in box, 24 bxs

in case, per box .3 50
Spanish Tablets, 100 in box, 13 bxs
B O oscrcins s prsicisonsnsovevivatioreess 2 87

German Sweet Chocolate—
Grocers’ Style, in cases 12boxes, 12

B B Sbees s sssisnvniossnosvaitosohonnts 28
Grocers’ Style, in cases 24 boxes, 6
1bs each ... 23
48 Fingers to thelb., in cases 12 bxs
BRI I 45 n civovnionsooniotovions o Baba 23
48 Fingers to the 1b., in cases 24 bxs
TR T e e R s S 23

TODHUNTER, MITCHELL & C€0.'8

Excelsxor Blend .................... 33
DUEOWE ™' oiccsneieens sen 81
Lagnsyu -
Mocha and Java.. 82, 33
Jnva, BRI .. . .o oovosvosvelsas
Old Government .. 30, 32
Arabian l(ochn ........ e 86
Santos E ey e nelvins . 28
J. W. COWAN & co.
Standard Java in sealed tins,
T3 T SRR, 30
Standard Imperial in sealed
tins, 25 and B8 £ wonia o9 32

L]
Standard Blend in sealed tins,
25 and 50 1bs
Ground, in tins, 5, 10, 15 and
BB IR o5 riaararn s ashyesin 20, 30
Say's Parisien,in % andlb tins 30

EXTRACTS.

125
17

D-lley sFme Gold No 8, pe:do: #0 75
1

FLOUR AND MEAL.

per bbl.
Flonr, Family............. $ 10
Manitoba Patent..
‘*  Ontario patents....
**  Straight Boller
“ Extrs..
' Low gnde- o
‘* Strong bakers’.
Oatmeal, standard, bbis
o granulated, ‘'
" rolled "
}golled Oats .
ran, per to
Shorts .
Cornmeal

LEZEERSRLEGEGE

FLUID BEEF.
JOHNSTON'S, MONTREAL.

per doz.
(Aues, No.1,2 oz tins..... 2588 0
No!,doztms ..... 450 500
* No.3,8 oz tins..... 800 875

e NO.‘, 11b tins..... 12 60 14 25
No.5,2 1b tins..... 25 00 27 00

FRUITS.
FOREIGN. ¢. per lb.
Currn.nts. Provmcml bbls 6%, 6
4 bbls 6§,
= v cases
99 Fllmtru bbls.. 64,
: jbbls .. 63, 6%
" “ cases .. 6%, 6%
. Putru:, bbls.. il
o { bbls %, 1%
5 » cnaes ....... 7, 1%
- Voutlzzls. cases. T%,8%
s 4 cases 74,8
‘*  5-crown Excelsior
(CRBB8)-...co. soese 9%, 9
- § case.. 9%.9
Dates, Persian, boxes, ..... 53, 6
Flﬁs Elemas 14 oz., per box 10 12
boxes ... 12§ 13
- 20~lb 5 15 16
% ‘Seven-Crown . e 38
Prunes,Bosmn hhds ........ T 8
cuses, new. 8 10
Raisins, Vn.lencm. oﬂstslk 6} 6}
Selected . . IR
Layers ........ 8 8}
Bmsans Sultanas . |
RISIDE . .ooooo0isacncosnssons % 8
e Malaga:
London layers ..... 25

Loose muscatels ..
Imperml cabinets

“ qre., flat.
Connoisseur clusters ......
Extn dessert 5

Royal clusters
Fancy Vega cartoons .

i DO O b O e 0 NO OO
o
<

Black baskets . 400 425
- 4 qra’. 130 35
Blue o 47 500
oy r qrs 1 50 60
l“ine Dehesas 700 725
qrs . 200 225

Lemonu Malagsa ... s oRHe etae
P&lermos . 450 500

” Messina.. 550 600

Onmge», Floridas ...
Jamaicas
- Valencias ..

- California navels 500 5 50
- River. seedlings. 4 00 4 50
DOMESTIC.
Apples, Dried, per 1b. 0 (ﬁi 0 09%
do Evaporated...... 014
GLASSWARE.
TAYLOR, SCOTT & CO.
GRAIN.
Wheat, Fall,No.2, ... SN T
s ‘B. Wmter. No 2 116
i Sprm& B e s 108
‘*  Man. Hard, No :
“ l m
Oats, No. 2, per 34 lbs 54
Barle}, No.2, per48 1b 59
No. 3 extra. 5
8. 53 54
B 6
8 84
we B
HAY & STRAW.
Hay, Pressed, ‘‘on tnck 800 975
Straw Pressed, ** veeee B0 TOO

LARD.

*'FAIRBANK'S'” REFINED COMPOUND.

In Butter Tubs. 0 08}
Fancy . 009
3-hoop pails . 0 09}
601b. cases of Doy

and 10 1b. tins, per ll( ,,,,,, 010
M UaTAl}H.
ELLIS & EEIGHLEY’S.
cts
Durham, Fine, in }and}1b tins
porlb ......cccc0nennne 25.
<o Flne, in11b jars. 22

Fine, in 41b jars
" Ex. Sup.,in bulk,per 1b. 30
Supenor in bnlk, perlb 20

*  Fine, 15
COLMAN'S AND KEEN'S
In41b jars 75
In1lb jars....... 25
D. S F., 1n tins, per 1b s
niIb tins......c.... vos 4
- m 14 1b tins, l)er 1b.. 44
D. F‘ in glb txns, per 26
28
NUTS. i
er
Almonds, Iviea ............. “p 15
", Tarragona.. A

“

Formigetta..
Almonds, Shelled Valencias 35 37
= - Jordon. 45, 55

e IR R R S 10 10
Cocoanuts, .. 600 63
Filberts, chlly.. =k
Filberts, Oblong .. 14 15
Paanuts ronsted 18, 13°
...... 9 10

Wlluuts, Grenoble 17 18
Bordeaux .... 12, 138

§ Naples, cases . 0t
g Marbots., 13}

= Chilis ... 13

Toronto Biscuit and Confectionery Co’s

SODAS

Red Label, and take no other.
7 FRONT ST. E., TORONTO.

Are giving unusual satisfaction.
Ask for the Yellow Boxes with

Send for Price List to

|
|
;
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Prices current, continued— g:b - ;‘b Bt ceesoeraciaarens g{ Ytﬂmg l-}lylon—%tgnnun" L 4
K < A TTORS 0 45- OEBB.ccersscooessssesssse l"c uu,or ary te.... 22,
'l"](, KLES & s'AL ‘LES:‘ Silver Gloss Starch— seconds........ . 20, 23
BRYANT, GIBSON & €O’S. TORONTO 40-1b * 1,2and 4 1b packages. 9 ki COMIMOR. . \vvsvees 18, 20
3 PICKLES. 40-1b ** 1b package .......... 9% PING BUEYS.
a John Bull mixed, in bulk $0 60 ’l'; ow. refined, perl 40-1b ¢ TR 10 Hal! chuu, R e s+ v o ooy 28, 32
3 o Chow Pic'le, in b'lk 65 “‘rough, 40-lb “ assorted } and }1bs.... 93 seconds. . oo DN
g “  Mixed & Chow-Uhow pts 2 15 RICE. ET(‘ 61b *  sliding covers . . Half Boxes, firsts..... . 28, 82
‘g > l(lxed & Chow- Chow qts 3 25 = Per 1b 38to451bboxes............ . ‘“  seconds 20, 22
" 68 190 Rice, Aracan .............cooenn 33, 4¢ Oswego Corn Starch—for Puddings, JAPAN,
§ Horse Rudwhbit?}]:s' per doz 225 ?“u‘ 3 %, ¢ (‘;Egurdg, ete.— . . Half Chests—
i o FOPOB.,...nosve .. 5,54  401b boxes,11b packages......... 8
.? John Bull, lugs vergal......... 125 « e:{’,“,"u“,mah ; .. 83 4 ﬁ' o e s'
A * 4 pt. bottles, per doz. Grand Duke.. ....... BT
1 ’” % pt. bottles, per doz 58O ..... = SUGAR. c. per Ib
¢ (acccrding fo quantity) 90c to 1 00 Tgpioca, ... 5§, 64 Granulated, 15 bbls or over. 63
b Devonshlre Relish, kegs p.gal 175 sPICES less than 15 bbls. .
i “ by 0" es, SEICES. Paris Lump, bbls ...............
nEeE dozT. Ty P i 1 ig GROUND. *"less than & bbl . 1!
Agsn\ omato, kegs. per ga 12
i Reputed pints 1 25 Pepper, black, pure.. E s Gupe, Pehgls-thsn a bbl. 8}
£ Terry'sCandied Peels. . per peels ., fneto superior . Powdered, bbll 7
Lemon, 7 Ib boxes " white, pgre ..... s AL N H o 8if
; Orange, " 13 Ginger, ?:;1:3:: g‘::e White refined . ........... . 6 CONGOUS.
2 1 (/ltrox? ", 30 Alrlcsn' 7y Extra bright refined . 6} 6% Half chests, Kaisow, Moning.... 52, 55
| 5 CRusd ¢ BLACEWELL'S. c a Bright Yellow .. 6 Caddies and half chests... 15, 50 <
4 ’ Pickles,all kinds, pints.per djoz § g5 Cassis, fine to pure. g e & 5§ Cadies, Paklingand new makes 18, 50 5
o i LEA & PERRIN'S. per doz. g{f“‘s b 5 Brown......... OOLONG.
4 ' | Worcester Sauce, } Ptst 3: gg 3: ;)3 C‘;g:]clﬁ; " ome o pure e gg ;5 Raw Jamaica, in bags... .. Half chests Formosa .
. i e - pints - S S % OaBlIBs...ossiesvmnguness
i | Do, o O 75 1% SYRUPS AND MOLASS]-‘S. 5 e
§ i PRODUCE. Mixed Spice, choice to pure. 30 35 SYRUPS. r1b. Chests and half-chests Pekoe... 27 40
i | DAIRY. Perlb  Cream of Tartar,finetopure 25 37 hhls } bbls No.1 Finest Assam Pekoe .. v 4
i | Butter, creamery, rolls $0 00 $0 00 Redpath's “D" .............. .. 2 Assam Broken Pekoe U
i ! tub... STARCH. ; M' 0150 160 3 Assam Pekoe Souchong ... ... 25
B | “: dulryl tubs, :hmce 020 0 2‘% EDWARD SBURGH STARCH MFG. CO. Bedp.th "B 4 . 8% SCENTED ORANGE PEKOE.
G { : . B “,‘3‘{‘,;‘,;",‘ ‘0) (l); g itl: MONTREAL. e Exth . g - Boxes, Foochow and Canton .... 28,60
t 1 des . ; BRITISH AM . h '
YN | Butter, pound rolls ... 021 03 aiwrroRD: . “  Ex Bug : ‘ _ TOBACCO AND CIGARS.
Ll | “ " large rolls .. 017 021 c. per lb_ " xxx up e 4 British Consols, 4's ; bright twist,
i | ‘  store crocks .... 015 018 No.1 Laundry, 41b cartoons..... Corn Syrup .. e I 5's; Twin Gold Bar, 6% . ol
i Cheese...... veviieeee.. 012 012§ Canada Laundry .......... ‘ A Lnsoul. r;ﬂch and readv, 59
B COUNTRY Sllvervggo:: crates . 6 * Por gal B:l‘:‘;°7' T %
RS E fresk dOoB..sues 0113 0 Lily ite, crates............ 6 S : . s
I s, toedh pas cO8 $013 Silver Gloss, 11b chromos 6§ Trinidad, in puncheons......... M, ¢ Index.Ts .. 45
p i Beans .... 18 1 ¢ Lily White, 11b chromos... 5 il Na; e.on 8‘:' !‘SB
i Onions, per L 300 400 Satin, Starch 11b chromos ....... 7 New Orl ‘ bblm o ‘g‘:‘s H.oly?zl An'nl 19's 58
B Potatoes,per bag ontr'k 107 105 Brantford Gloss,1 Ib chromos.. 7 Pew ﬁ‘”m in bbls . - 4, Victoris, 12's 48
g Hops, 1889 CEOP -..ovuen 015 018 gg 11 {;aun‘drayd. gnrrels & halves 4 orto | ‘°°b‘;‘,‘?5,,“ I e ks -
N L CAEEEEEELINE SRR 08 0388 Tepar ORR s o o vvanes 7 - s . o
; | Honey, extructed veeer 008 010 (C:ﬁl:?;u oen . § barrels.. Prince of w':‘“-}:,;’;?gm;““““ :g!
“ B e.
) i section A - 014 016 Rice Sl:gfcholr?b. TEAS. Bnght Smoking Plug Myrtle, T &
3 PROVISIONS. T | T 7} GRERNS. 55
3 Gunpowder— Llly, 7 W 5o soieansni 48
¢ Bacon, long clear, plb. 0 08 0 08% KINGSFORDS OSWEGO STARCH. Cases, extra firsts ............. L Diamond Bolace, 12's 45
B Pork, mess, p. bbl. .15 00 16 50 Pure Starch— Half chests, ordinary firsts.... Mvrtle Cut Smoldng, 11b tins 85
Ey ! Hu:ns smoked par ib.... 0 114 012 40-1b boxes. 1, 2, and 4 1b. pack'g's 8§ Cases, sifted, extra firsts ...... }1b pg, 6 1b boxes 65
v } pickled . 36-1b boxes, 3 Ib. packages ...... 8 Cases, small leaf, firsts .... oz pg,51b boxu 65 ©

(3
UREM’S{NER GLOSS-CORN ST/\R(W ‘

FOR THE I:AUHDRY/\FOR THE TABLE
THE SWNDARD<EXCELIECE ABSCLLITELY PURE

B

on ALE BY ALL LEADING JOBBERS Il CANADA

TKINGSFORD&SON.
OSWEGO. Y., .

W T
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KNOX, MORGAN & CO,,

Wholesale Dry Goods Importers,
HAMILTON, »

APRIL AND MAY SORTING TRIP.

PARASOLS—See our Range.

Some beautiful novelties.

FLOUNCINGS—Swiss and Cambric, from 24c¢. up.
PRINTS— Special new lot of the latest grounds and prettiest designs, just received.

SEND for SAMPLES of OMISH Prints,
HOUSE FURNISHINGS—Carpets, Curtains, etc.

Big variety.

LETTER ORDERS—Best lines selected n filling.

STOCK CLEAN.

TERMS LIBERAL.

ONTARIO.

PRICES CLOSE.

Prices current, continued—
GLOBE TOBACCO COMPANY.
CUT SMOKING TOBACCO.
Per 1b.
The Old Fl.g, % 1b. in 5 1b. boxes. 66¢
ancy Tms . 85¢
“ “ " 86c
Gold Fltke 1-5, glh boxes.
“ “1-10,6 “
s e 1 fancy tins . .....

- “
" “"

¢ glass jars..

Hand Made, libl 61b boxes..
n “ 6 el :
% e 1 fancy tins........
“ . N e
» P glass jars........ 70¢
GRANULATED SMOKING TOBACCO.
Uncle Tom, 1-5, 61b boxes........ 40¢
» 1- 10 ¢l * .40

~ LONG OUT BMOKING TOBACCO

PINE CUT CHEWING TOBAGCO,
Golden Thrud 5&10 ib pmlu . 80¢
Globe, - assesen RIS
Vietoria, - 5 -

High Court, - “ i
Jersey Lilly, X

. 80c

Golden Thrend 1-16 le in l gro
boxes, per gross 9
olace  *  1-16“ Foilin } gro.
boxes, per gross ................ 6
CIGARS—S. DAVIB & SONS, lontrell

8

lhdre E' Huo Lord LAndsdowne“O 00
Panetelas ......... 60 00
i ‘“ Bouquet ... . 60 00
. ‘**  Perfectos.. . 8500
b Long!ellow . 8500
*  Reina Victoris .... 80 00
. 55 00
. 55 00
.. 50 00
- .. 50 00
e Bouquet........... .. b5 00
4 TR s cvonsossaes . 50 00
- Longfellow ... .. 80 00
ge Perfectos . 80 00
Mungo, Nine ........... . 8500
Cable, Conchas.. - . 80 00
Quoonl .................... 29 00
Ci
700
.11 00
15 00
DOMINION OUT TOBACOCO WORKS, MON-
TREAL.
CIGARETTES. Po.l:‘ll.

Pmlun, ES lb

Old Chum, § l

0l1d Virgin.,1-10 {)kg N 10 1bbxs 7

Gold B ook #+1b pkg,51bboxes 65
ARETTE 'ronmoo

B.C.N. l 1-10 5 1b boxes 78

Plu'lt.n. 1-10, 5 1b boxes........ 80

Athlete, perib.........ccuv .uunn 110
SOAP.

1 Ba B 11b. bars...... rlb 5

vDozyl g and 81b bars s 5‘

Primrou,“ lb bou wax w 4

Joh

A, o-ko. Wax W pordo: 43
Ma 42

ower,cake,

18 0,1 and 21b. bars
3ueen s Laundry, per bnr
ride of Kitchen, per box
Sapolio, } gross boxes ...

GexP 3lb bars perlb.............. gg
21
825

DURABLE PAILS AND TUBS

WM. CANE & EONS, MANUFACTURING CO
NEWMARKET.
Per dos.

« ' per gross, net cash ....... 12 00 %teel hoops, painted and grain'd 2 20
TOLLET SOAP. N;.l.:l?bonop.' oiled and varnish. 3 95‘5)
TAYLOR. 8COTT & CO. No2 8 50
perdoz. No3 * 7 50
glb 's Own, :doz boxes §1 !g
ur Boys, - - 12 -
Sea Foam, “« 7% YEAST.
London Bouguet,§ “* 60 Barm yeast in boxes of 2 doz.
Ou.me.l, gL, s 86 10c. and 2 doz. 5Sec. pm.kages.
- v 60 pozbox ...... 200
Paris Assorted, e A 075

Albert Oatmeal bar, 2 do. boxes 0 75

“  White Castile bar, 2 doz. OUR NATIONAL FOODS.
T S ARG R e 075 pk doz
per %ro. Deuccued Wheat........ g 02 30
Fatherland, } doz boxes.... 00 Rolled Oats. . 4 - 25
Snow Flake Barley. ...... s I 40
WOODEN“’ARE-Wr dos Dessicated Rolled Wheat. 3 ** 385
Pllll,: hoop. clesr ...... Ng. 1... C} ;g px’:“:?;}‘e:lﬁrghgf B :‘ “ § §f;
Pails, shoops, olear. || No. 2.7 #1 v PREaveng BUk PRl v 180
2 g 5 ©+ 140 Patent Prepared Groats1 “ 150
T b Yo 9 50 Gluten Flour.. ..41b. 280
ubs, No. 3 8 00 Farina, very choi : 154 1b. 1 80
“ s_, 700
i e 6§00 HARDWARE, PAINTS AND
W.lhboards GIObe'IWié“h. 1 90 ? Og O1Ls
Water C. 4 g
" Northern Queen. $ 25 Cxigéﬂyu&'ss(l)r‘;);n 'l‘oro'nto. 255 260
&unatl .......... 170 g4y and9dy 285 290
% e b 1% ddy Lo?dy 305 310
2 - LS }so sd 105 410
“ gm li’ Ormoent... 2 o Hgnsr: NAILS: AR S
“ ouble or 5 wOn
b e .. s o a8 (llin,m and 10 per cent. to 60 from
per case. .
Matches, 5case lots. Single cases "%‘:g‘m%‘,’,ﬁﬁgo, perkeg.. 360 375
Parlor .. o6 #1 72 SCREWS: ood—
Telephono.... 4 i1 Fl.t head iron 77} p.c. dis
’l‘olegnph 4 80 4 40 nd “ * 7Alpc dis.
French.. 60 3 ud Flu head brass 75 p.c. dis.
per do%.  Round head brass 70 p.c.
Mops and Handles, comb. 185 wiNDOW GLASS :
Butter tubs .. §1 60 “ ’0 95in and under ........... 155 160
Butter Bowls, crates ast'd 26 to 40 .. 160 000
CLOTHES PINS. %0 8 - SAES .
5 gross, per box . g} toGO = 3&? gg
33:3:-" " R%PI llhmlln. 0 uf 015
y isa o .. 010§ 011
CHAS. B(ECEH & sousb" i 3“5 (?" bdoix .sdzo gm
HoT: Canadian, dis. 7' per cent.
5 Yrou single and ten box i HINGES: g“vy g “k‘d&unp Og: 05‘
.......................... h crew, hook & stra 04
Star, 4 doz. in package 085 wiite LEAD: Pure Ass'n Guarantes

" 4 " cotton b

INDURATED FIBRE WARE.
gpulés qt.

tan

Milk, 14 qt
ound botto:

Tnks.No ;

“ H

Nests of 8...

KOC}.\‘I No. ;
” 8.
" A

Milk pa:

Wuh Bllhll, flat !aottoml

Handy dish .................

3

858aK883383KE2E8e "’

1=
[
-
)
ERE
-

—
G0 €0 €O 80 €0 *3 00 0 © €0 = €0 TN T O

-

ound in oil.

251b. irons.................per1b 5%
% S 5%

“ lﬂ

Ll‘mxan O1L. pergal, raw 8 g; 0 65

Boiled, per B e e ie 0 68
CasTOR OIL : Best per lb 011 013
GLUE: Common, perlb ..010 011

PETROLEUM.

F. 0. B. Toronto Imp. gal
OaRABIONE . oo 5ivisvsseinnve | oavesh 16
Caroon Bafety. 0174 018
Canadian Water White 020 0 82
Amer n Prime White .. 023 024

Wstor Wmte 08 000
. 027 000

Photogene...

DRUGS AND CIHHEMICALS.

Alum 1b $0 02 $v 03
Blue Vitr: 006 003
Brimstone 0024 0033
Orax .. 013 014
Camphor 075 080
Carbolic Acid 040 045
Castor Oil 013 014
Cream Tartar 030 031
Epsom Salts . 001} 003§
L 018 022
Extnot Logwood bulk 013 014
boxen 015 0117

Gentmn svossevesmmiensonives B2 OB
Glycerine, Pgr b . . 018 02
He lebore ...... . 016 017
500 550

. 038 045

008} 009

25 275

100 125

e ....

VlVE(xAR.

XX W We,...o00s . 020
XXX, WwW v 25
Honey Dew 0 30
Pickling . 0 30
Malting 0 45
THE BADGEROW FALCONER VINEGAR CO
French Bordeau... ..per qtl. 0 34
Tarragona s € 032
Triple ...... g iy 0 30
Fruit Vinega u . 027
Pickling % 028
XX - 025
Extu X . g 0 22
o8 0 20

....... ¢ 016
Clder Vinegar. 016 to 0 25
HOBAY VIRSGRE ...occoooierisisonnsrioss 025
Eng. Malt Vinegar . 0 60
Bottled Malt inegar, qts...... %00
Methylated Spirits........ 200 to 2 25

INK.
EDWARD CATCHPOLE & co

Blue blsok. 2 0z., per gross.. 4 00
Jot Black,80s., “ ...... 375
All colors, 80z.,  *  ...... 4 50
Blue black, quarts, per doz ..... 500
L R e 3 2
FISH. T
Frozen Fish:
Trout.
Whlteﬁsh 5
Manitoba do ......
British Columbia salmon
POEID ..c.ccocnins tiiiiinanase ces
Lake herring...... per100 .... ...
Pickerel . per 1b 007
i do 005
sh:
Labrador herring, p. bbl 57 550
Shore herrmg 450 550
Salmon trou per % bbl 425 450
hitefish . 525
Lake herring split * v
Dried Fish:
%
50
004
Boneless cod " 0 06} 0 08}
Smoked Fish:
Flnnm Haddies ..per1b 007} 0 08
Blo h ............ per box 100 1 50
erring ......... W e | 028
Sea {mg
Huddock Ib 00540 06
B - o o
IO v s esies (980 L0 g
Halibut L8 3 0 20

A R

e
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§ 98 THE CANADIAN GROCER

T "

ST. LAWRENCE SUGAR REFINING CO'

Granulated
and Yellows

ARE PURE.
| ~-NO BLUEING -

}' i Material whatsoever is used in the manufacture of
gf % ', - The Canada Sugar Refining Co. : 1

!
£l |
' | ‘ (Limited), |
¥ P MONTREAL. j

o S e A T LT

v "“
e ————————————— S ARSI /A 2

- — . v g L v o O ST O I a3 s s st
e i . -

We are now putting up, expressly for family use, the
finest quality of PURE SUGAR SYRUP, not adulterated
with Corn Syrup, in 2-1b. cans, with movable tops.

8@ FOR SALE BY ALL GROCERS =&




“ TORONTO SALT WORKS,
128 Adelaide E., Toronto,

Sole Oity Agents for the ‘“Qanada Salt Assoclation'’

mﬁ%: 8:‘1 :.N.' Dairy, Mept Our-

¢ Indust Exhibition,
l::r‘::l =3 A-o::“ g:lbl. Salt u.d

To Subscribers.

Those wishing t6 keep their copies of THE GRo-
©BR in good conditiof, and have them on hand tor
reference, should use & Binder. We can send by
mall A STRONG PLAIN BINDER for 75c., post-

papers oan be pisced in the Binder week by week
thus keeping the file éamplete.  Address—

. @ Wellington 8t W., Taronto, |~ THE CANADIAN GROCER,

8 Wellington 8t. W., Toronto

‘PQO?IIIIL! OF THE LABEL OF

gEETRE —

e

————— T R T

M B




ALL THE LEADING WHOLESALE TRADE HANDLE PURITAN CUT PLUG AND OLD CHUM SMOKING TOBACCO.

OLD CHUM.

THE CANADIAN GROCER

PURITAN CUT PLUG

(HE “QQUICK AND EEASY" WASHBOARD

(Patented.) Made by the

Brandon Manufacturing Co.,
of Toronto, (Limited.)

STRACHAN AVENUE, TORONTO.

/[UU‘ch&EASY!’

This board possesses the advantage of a
double crimp, and only the best quality of
wood and zinc are used in its manufacture.

All first-class grocers keep it.

BROOMS

For choice family trade. Made

of selected corn, and handles
striped and varnished.

35 “ Peerless” 35

30 “Ideal” 30
26 “Hoval” 20
20 “ Anchor” 20
15 “Crown” 15

Hardled by all first-class grocers and we
warrant them to give satisfaction in every
respect.

Manufactured by

CHAS. BOECKH & SONS,

Toronto,
SAMPLE ORDERS SOLICITED.

CORTICELLI

SPOOL SILKS & TWISTS,
EMBROIDERIES & FANCY SILKS.

To satisfy and please your customers you
must keep the best lines, “ CORTICELL®

- | has that reputation ; if you want to put in a

line of these goods.
mation and prices to

CORTIGELLI SILK GO.,

ST. JOHNS, P. Q.

Send for further infor-

ORDER A CASE OF

OCEAN WAVE ®35W5

POWDER

From your Wholesale Grocer.

Sells itself after one Trial. Prices Current

Fraser River Salmon
“ROYAL”

- AND -

“BRITANNIA”

Brands of canned salmon are the finest packed in

British Columbia. The canneries being situated

At the mouth of the Fraser River srs ina position
0 pack their fish fresh from the boa

BELL ~-IRVING & PATERSON
A.G-EN'I'S

Vancouver and New Westminster, B.C

0. G. Hobson & Co.,

COMMISSION MERCHANTS.

AGENTS FOR

Princess,
Diamond

and '

Stanley

brands of canned salmon. We pa
attention to consignments pl

C. G HOBSON & Co.,
Vancouver, B.C.

T.G. Williamson & Co.,
COMMISSION MERCHANTS.
TEAS, COFFEES, FRUITS, SUGARS, ETC

42 Front Street East
. onbwro. ONT,

special
in our

- PARISIAN -
BLUE!

Ts S’cronger and More

Economical
THAN ANY OTHER BLUE.

It Does Not Stain the Linen,
TELLIER, ROTHWELL & (0.

MITTENS.

Best and Cheapest in the Market,

\

Speciallydesigned and adapted for Brakes-
men, all classes of Railroad Work, Lum-
bering, Teamsters and Farm’ Work; made
in Saranac, Buck, and ‘our “Yellow ufa
Tan Horse”—the strongest material m

Dealers will consult their best luterests by
waiting for our Travellers.

W. H. STOREY & 30N,
ACTON, ONT.

Ross's
GINGER

R",\M
ALE
IMPORTED

Ross s Royal Soda Water.
‘¢ Seltzer Water,

FOR SALE BY

ALL FIRST-CLASS CROCERS.

ESTABLISHED 1866.

BEST

To please your customers sell Martin’s
Mount Forest Oatmeals.

Ordinary oatmeal is hard to digest be-
gatise it is not beiled long enough,

By our New Process the meal is
partly cooked and is easily digested,

If your wholesale grocer does not keep
them write direct to

MARTIN BROS,,

Mount Forest, Ont,
Qats and Feed a Specialty.

ATHL‘T'- POnRITAN, DERBY, SWECT OIXTIIN OIOARBTT“

NOOVEOL ONINONWS WNHD d70 ANV 9N7d LNO NY.LINNd ITANVH 3AVHL FTVSTTOHM DNIAVAT FHL 11V
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