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MUSHROOMS | f
SPRING UP
IN A SINGLE
NIGHT.

And they disappear about as suddenly. ,
There must be merit in anything if it is

to last.

Mcintosh’s
Breakfas’r Foods

are not of the mushroom varicty. They

have taken years to })t'rfcu. They have remained

on the market {or-as many years more after being

;n_rfk:(t('d. And they are going to remain there tor
years to come. They have the staying qualities,
SWISS FOOD GOLD DUST CORNMEAL
BEAVER OATS SELF-RISING BUCKWHEAT

ROLLED OATS and PANCAKE FLOURS

ROLLED WHEAT FAMILY FLOUR
and all Wheat, Corn and Oat Products.

WE CREATE THE DEMAND THEY ARE EASY TO SELL.

McINTOSH’S

P. Mcinfosh  crreas

ARE HERE

& Son TO STAY. ¥ Hr"

Millers and Manufactarers,
«_ TORONITO. E
J
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THE CANADIAN GROCEL

Borden,s Cream at Canadian Prices.

o
N\ ,Rnnhnr.,s CONDENS(D"“"( ; 7 s i
< Hudvon Stroet New York Selling representatives in Canada: F. W. Hudson & Co., Toronto. W. H. Dunn, Montreal. Erb & Rankin, Halifax. W. S.

Brands of Condensed Milk and Evaporated

We beg to announce that we have established a branch factory at Ingersoll,
Ont., and that we are now prepared to fill all orders for the Canadian trade
promptly, and at considerably reduced prices, owing to the establishment of
the Canadian Branch. Our Eagle Brand Condensed Milk, Gold Seal
Brand Condensed Milk and Peerless Brand Evaporated Cream,
unsweetened, can be obtained through our local representatives.

BORDEN’'S CONDENSED MILK CO

Originators of Condensed Milk. Established 1857.

Clawson & Co., St. John, N.B., also Shallcross, Macaulay & Co., Victoria and Vancouver, B.C.

evasunrs” |
szmu |

IT PAYS TO PUSH THE SALE OF...

Has stood the test ot every climate.

ABSOLUTELY THE BEST OF ALL.

over proves the value of this brand to the retail grocers.
NO STOCK IS COMPLETE WITHOUT IT.

Address : ST. CHARLES CONDENSING CO., St. Charles, IIl., U.S.A.

St. Charles Evaporated Cream

IEndorsed by the Medical Profession, and used in large quantities by the Governments
of Great Britain and the United States for Army and Navy purposes, and in many Hospitals.

The very remarkable increase in the consumption of St. Charles Gream the world

A Coupon worth saving is packed in each case. Write us for prices and advertising matter.

St. Charles Condensing Co. - Ingersoll, Ont.
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S MF ENTERPRISE. "8 on an article is a
< ®)
Guarantee of QUALITY
% Bone, Shell & M ENTERPRISEW Cherry Stoners
= Corn Mill 5 Sizes .x;.\'/,u/, ¢ )
¢ FOOD
1
3> 2
s CHOPPERS :
¥ & 2
o =
No. 750, $7.50 Four Knive.’. No. 1, $7.50 doz. Qi
§3 Moot hice 5 X Rapid Grinding &
3 ot vihechinome L e
§C No. 100, ciops 2 lbs. per m'iuu/(', $1.50 & Power, ' 25 Lo 300.00
C No. 300, ckops 3 lbs. pcr minute, $2.25 0
©
;EC Sell every Day in Year C§
% ' GUARANTEED TO CHOP RAW MEAT
b ‘ o : 2

Hlustrated Catalogue FREE Order through your Jobber 0
No. 21, $2.50 . No. 2%, $4.75 oS
» 4
% Ypwls Y The Enterprise Mfg. @ of Pa, Philadelphia, Pa. 1
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BATTY’

FAMOUS

and

CANADIAN

Pickles

[

Established 1825

Indian
Currles

Chutmes

Ollves

Pure
Olive Oils

THE MOST DELICIOUS
PICKLES AND SAUCES
IN THE WORLD.

We are open to negotiate with live parties for buying agencies in the various Provinces of Canada

Applications for the agency to be addressed to the Editor of this Journal, Montreal or Toronto
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THE CANADIAN GROCER

Don’t Struggle

against popular demand.

The people want

APAN TE

because they like its fragrance and delicious

Havor, and know 1t 1s pure and clean.

Japan Greens are free from ‘“soapstone”
and other artificial coloring matter.

Every package that leaves Japan 1s
Government 1nspected.

| JAPAN CENTRAL TEA TRADERS’
ASSOCIATION.
Trafalgar Chambers, Sun L:fe Building
Annex.
Tel. Main 4142. MONTREAL, CANADA. |

e e e sk,
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4 THE CANADIAN GROCEK
Fi A
MOdeI‘n THE TIME TO INSURE IS
Merchandising NOW
demands modern methods, The e While you are WELL, STRONG and leURABLE' }
ALILISON COUPON BOOK isastrict- @l@ﬁﬂ.w ] THE f
ly modern CONVENIENCE and £ ﬂ g )
SAFIEGUARD against mistakes and o
consequent loss of money. Itis better On e era Ion ,:,
than any pass-book, punch or check &# I
system ever invented, and its absclute 3
accuracy makes it the CHEAPEST L} b
SYSTIEM on this big carth—excepting, of course, the cash system. I e i
If a Man Wants Credit ASSOCIATION issues policies on all approved plans 7
of insurance, and is a prosperous and progressive
for §10, give him a $10 Allison Coupon Book, charge him with g1o, Canadian Company.
and there you are. No trouble at all. If he buys a plug of tobacco
for ten cents, just tear off a ten-cent cuupon—ktI)al;oal;’.‘:sn;:;a;n PROTECTION FOR YOUR FAMILY.
for all his purchases up to limit of the book. .
NO WRITING. NO TIME LOST. NO KICKING. There are PROFITABLE INVESTMENT FOR YOURSELF.
other Coupon Books, of course, but why not have the best? ILet us Pamphlets and full information sent on application.
send you a free sample. W. H. Beatty, Esq.,
= PRESIDENT.
For Sale in The Eby, Blain Co., Limited, Toronto. W. D. Matthews, Esgq,, Frederick Wyld, Esq.,
Canada by C. 0. Beauchemin & Fils, Nontreal. VICE-PRESIDENTS.
58 W. C. MACDONALD, J. K. MACDONALD,
ALLISON COUPON Co ACTUARY. MANAGING DIRECTOR.
«9 Manufacturers,
Indianapolis, Indiana. HEAD OFFICE, TORONTO.
Known from one end of Canada to the other for Yy,
. ; E o
ams their fine quality and choice flavor. We feel :
satisfied that it is to the interest of all dealers in <
3 : o
meats, who appreciate their trade, to handle them. o
acon 3
of
¢
-
o8
. 3
vl
Always reliable.  Sure to please.
ar - -
°|
Write us for price list. &
14 .’(
P g 4
The Far dCKWEIl U0, Limited
£ y ., Limite 3
J’i
-3
PORK AND BEEF PACKERS AND WHOLESALE PROVISIONS v

TORONTO, CANADA i

I
|
|
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THE CANADIAN GROCER : 5

When a salesman talks price to you

Ask him about QUALITY

When he talks quantity . . .
Ask him about QUALITY

When he talks merit to you . .

Ask him about QUALITY

That’s the ———————

ﬁi STRONG POINT

= 8 (olman’s Mustard%

Ydodode dode e dede oot dodede do et eng Our =

3 TI(;e Altjer CANS CANS
] el CANS

&

INTO DAY-TIME.”

] CAN not be surpassed in point of
New Styles. Lower Prices.

&

! €
L .to e Ve v

Workmanship, Material, Quality.

| Are you interested in a lamp
which gives 100 candle

<l power? We are the largest manufacturers in
Canada of Key-Opening Fruit Cans,
Vegetable Cans, Meat Cans, Spice Cans,

Syrup Cans. What are your require-

SN e | ments 7 Write for quotations to
100 Candle Power. -‘o

| Are you interested in light-
ing your store brilliantly?
You know it draws trade ?
: 1 Are you interested in saving
half of your bill for coal oil?
.+ Are you interested in having
the agency for a lamp

which does this?

P

“| Then write for our Catalogue and Discounts.
$

% THE ACME CAN WORKS,
o Office and Factory:
o
A

EVERY LAMP GUARANTEED.

.| AUER LIGHT C0., 1682 NOTRE DAME 8T., MONTREAL.

R R L L A S S

Ontario St. and Jeanne D’Arc Ave., - MONTREAL.

JAS. B. CAMPBELL. WILLIAM PRATT.
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See Through It ?

It doesn’t take long to see the
advantages of our new

CRYSTAL

WASHBOARD

You see it here as it is now made
with its new crimp, and finished frame.
It is better than the old board in many
ways. Never rusts or flattens, cannot
tear clothes, is always clean and sani-
tary, will stand hot and cold water, and
never wears out.

Costs less than any other really
good board on the market. Sells easily,
because housekeepers recognize its good
points at a glance.

WE WOULD LIKE TO QUOTE YOU.

Taylor, Scott & Co.

TORONTO.
0 2% 2% 22 2 Y AL L L L L L LV LV L LYV

&““ﬂ““%“%“““%“““ﬂ“““r““ 2 2 %

WRI

A £ 4



THE CANADIAN GROCER

i |

4444412441 223123312421143117

The Frontenac
Cereal Company,

Limited,

| OUANCE BROS.

MILLERS A2 o2 DELH'

ONTARIO, CANADA.

14424041414 111]}

BRANDS :

White Swan MANUFACTURERS OF

Maydew Flour, Corn Meal
Moss Rose

Middleton

s BUCKWHEAT FLOUR

wa Cereal Products

Popular Brands

e

We make a specialty of mixed car lots of

> Flour, Corn Meal, Mill Feed, etc. Try
: our Hungarian Patent and Cataraqui
R Fl : Patent, made from Manitoba Hard Wheat.
WRITE FOR PRICES. yc riour :
Graham Flour ZAAAAARRARAASARAARRARARAARAS

-

b

_ -
Kingston, Ont. 3
:

:

BASKETS

Grain and Root Baskets,
Clothes Baskets,

Fruit Baskets,

Butcher Baskets.

OAKVILLE BASKET CO.

OAKVILLE, ONT.

are always wide-awake and ready to fill your order
for any quantity of Baskets. Quality—the best.
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“THE EDWARDSBURG BRANDS”

Starch
b Syrtup

Are well known all over the Dominion as a STANDARD OF QUALITY.
ASSORTED STOCKS of all styles of packages now on hand, and PROMPT SHIP-
MENT guaranteed.

EDWARDSBURG STARCH CO’Y, Limited
Established 1858.

164 St, James St., Works : 83 Front St. East,
MONTREAL. CARDINAL, ONT. TORONTO

HONESTY IS THE BEST POLICY

But one must be honest to themselves also. We believe in giving
good measure just as much as anybody does, but when it comes
to giving away all your profits, it is a very different matter.

Wilson’s Scales are Honest to Buyer and Seller.

They weigh accurately, giving full measure and yet retain the
profit for the grocer.

Iet us send you full particulars of our BALL BEARING COM-
PUTING SCALE OFFER, upon easy terms of payment.

C. WILSON & SON

69 ESPLANADE ST. E. Y TORONTO

“ Best in the World.”’

l HILL, EVANS & CO’S (WORCESTER, ENG.)

PURE ENGLISH

M A LT v I N E GA R Delicate in Flavor and Aroma.

Splendid keeping properties.
ROBERT WATERS’' QUININE WINE I
Quinine in a palatable form -5 years' reputation.

Export Agents:
Robt. Crooks & Co., Botolph House, Eastcheap, London, Eng.

MANUFACTURES

CANADIAN
FOR CANADA

L) e ey

)
B |
OR

IN
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JETTINE

A PERFECT DRESSING

FOR LADIE;’ ND CHILDREN'S SHOES.

(\\

JJARA %)) IS NOT
{OT. TO INJURED
HICKEN BY FREEZING.
"KEN, &
OR MOUL
-
IN ANY CLLIMATE.
WILIL. PRODUCE
- @
A PERFECT
PACKED IN FINISH, :
HANDSOME DOZEN JET BLACK
BOXES. AND LUSTROUS.
For TweNTY YEARS Te Cueavest Axp Best.

The Martell Company

303 DEARBORN STREET CHICAGO.

WETHEY'’S
CONDENSED
MINCE MEAT

is unexcelled in quality. Its purity is unques-
tionable and the price is right. It is a money-
maker for the grocer who pushes the sale of
it, and it sells well all the time.

J. H. WETHEY,

LIMITED,

ST. CATHARINES, ONT.

WE
SUGGEST

PATERSON’S
WORCESTER
SAUCE

as a quick seller and easy
profit getter. It will pay
you to look into this pro-
position.

ROSE & LAFLAMME,

AGENTS, MONTREAL

WHY ARE

Southwell's

Jams

superior to all other
Imported Lines ?

Because "

individual flavor of its own fruit.

Many imported Jams taste all alike.

Southwell’s Don’t.

WRITE FOR PRICE LIST, ETC.

FRANK MAGOR & CO.

16 St. John St., MONTREAL.
DOMINION AGENTS
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“THISTLE”
BRAND

Canned Fruits ..
Vegetables

Our customers say “Thistle”
Qi{l' Brand Canned Goods are the
U best in Canada. Proof---our

season’s pack 1s sold to them.

e e Lo

BRIGHTON CANNING C0.

BRIGHTON, ONT.
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BRUSH CO
Waterloo, Ont.

'.Hanu.faeiurers of

" FINE WHISKS, BROOMS
- i and BRUSHES

All kinds of Brushes:
SCRUBBING BRUSHES
We want your trade and if
Your name is not on our trav- STOVE BRUSHES
elers’ list, let us Kknow, and we SHOf BRUSHES, and
’

will send our quotations or

have a man call at earliest WHISKS and BROOMS

opportunity.

of all Descriptions.

WHITTEMORE’S POLISHES.

The World’s Standard.
The Oldest and Largest Manufacturers of Shoe Polish in the World.

“GILT EDGE” OIL SHOE DRESSING.

The only Ladies’ Shoe Dressing that positively contains oil. Softens and preserves. Imparts a
beautiful finish. Once used, always used. Largest quantity. Finest quality. Price, per dozen..$2.00
“DANDY” COMBINATION.

For cleansing and polishing all high-grade russet, tan or yellow colored leather. Excellent for Russect
“Vici Kid."" Large size Per dozen, $2.00

_10-cent size Per dozen, 80.756
: “ELITE” COMBINATION.

The only first-class article for “Box Calf,’" “Kid,” *Vici Kid" and all Black, Chrome Tanned
Leathers. The only polish endorsed by the manufacturers of *‘Box Calf'’ Leather. Contains oil and
positively nourishes and preserves leather and makes it wear longer. Large size...... Per dozen, $2.00

“BABY ELITE” COMBINATION.
TOCENE SIZ8: ek et B e IS <o s asis ey wherors wisle o e e SRt A s siale b e Per dozen, $0.75
“SUPERB” POLISHING PASTE.

For giving Patent Leather Shoes a quick, brilliant and waterproof lustre without injury to the leather.
large size Per dozen, 80.75
Medium size, in blue tin boxes ! 42

“DANDY” POLISHING PASTE.
For polishing all articles made from Russet, Tan or Yellow Leather.
In our large size decorated tin boxes Per dozen, $0.75
Medium size in ‘red tin boxes & ‘
“CHAMPION’ FRICTION POLISH.

A Black Liquid Polish in 6-o0z. bottles for Box Calf, Vici Kid, Patent and Enameled Leather, works

without paste and polishes with a brush or cloth. A polishing cloth in every carton. Price, per

Champion, Jr., (1o-cent size) ...Price, per dozen.
‘‘Boston’’ Waterproof Polish (liquid for men’s and boys’ shoes) i =

SOLE MANUFACTURERS,

Whittemore Bros. & Co., - Boston, Mass.

FOR SALE BY ALL WHOLESALE GROCERS.
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AUER LIGHT MANTLES

IT IS NOT TOO EARLY TO BEGIN i ‘
LONGEST LIFE § BRIGHTEST

YOUR INQUIRIES ABOUT THAT TRIP
YOU ARE GOING TO TAKE TO THE

British = |

B
<

(4
The Value of Annealing.

€¢

Annealing is the most costly step of mantle
making —consequently a cheap mantle cannot be

. (3
properly annealed—That is the reason a cheap . |
mantle caves in like this (\ - es n |es
if you lay it on its side, ~_\»M i i
after burning off the coat- ; '
, ‘ it ', v s this winter. We have just issued a book-

ing—Try one—They injure your trade. lok. tillen. iliat setes Seasle sew and

Mantles branded are thoroughly annea- did on the same voyage last winter, and
led over pressure gas —They fit the burner if you write us we will send you one.

They don’'t shrink —They e
stand up this way They are qg THERE IS NO MORE DELIGHTFUL

reliable—They help your trade. =
\\ e are the sole manufacturers qu m.mtlu b

Vrite us if you are interested

WAY OF SPE Nl)lN(‘ SIX OR SFVI

WI-,lil\S THAN ON SUCH A TRIP AS
THIS. THE WHOLE COST FROM
HALIFAX AND RETURN IS $130.00.

Lowest prices on Mantles, Shades,
Chimneys, Globes and Sundries,

Pickford & Black - Halifax.

AUER LIGHT CO., MONTREAL.

AMMAAAAAAAAAARAAATAAT AT AAAAAT A AR A AR AL L AN NN A

SATISFIED

CUSTOMERS WESTER N T
our best 1851
recommendation,

i s ASSURANCE COMPANY

I am  well  pleased
with cabinet,

“A. FISHER.”

RASER o v
Lo J. D. FRASER

Leamington,

¥ tor Farly Tomatoes, Cacumbers, Muskmelons =
i E PEACHES and Watcrinelons by the carload. ..“‘.'f” Arthur, June ® ®
M xciuciatt | Fire and Marine i
! 18 . = wanted.
b j GOLD MEDAL, PARIS, 1900. iy {'llAlSshl~;.” capltal 3 $2,000’000.00
GRS | w B y e 5 Caine s | Assets, over - 2,900,000.00
M “ k & R certuiody. s meces ome  3,000,000.00 . =
{11 dlier Daker & L0.'S iy e | M08 RO st z
1350 PURE, HIGH CRADE WM. DINSDA LI Hent (umai FORENIN, WUE. /
(ot Full particulars from —— /
¥ J. S. BENNETT, , L
{ ? cﬂcuas a"d ChncolatGSI Y Patentee and Mnfr., Hon. Geo. A. Cox, President. J. J. Kenny,Vice-President ', {
: 15 Marion St., Toronto, C. C. Foster, Secretary.

Breakfast Cocoa.  Abso-
lutely pure, delicious, nutritious,
and costs less than one cent a
cup.

Premium No. 1 Chocolate.

The best plain chocolate in the

Perking, Ince&lo. |

Wholesale N |

market for drinking and also for

making cake, icing, ice-cream,
o JOHN, 6&461 T&Co A

German Sweet Chocolate. z E".

Good to eatand good to drink ;

palatable, nutritious, and
TRADE-MARK.  Licalthful.

WALTER BAKER & CO.Ltd.| | For Sale Everywhere. Grocers
DORCHESTER, MASS. asx rox FRONT STREET EAST,

c=

BRANGH HOUSE, 12 and 14 St. John St., MONTREAL. ’
TRADE-MARK ON EVERY PACKAGE. M o I l s . Toronto.
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AMOS H. BAKE

PICTON, ONT. —— —

Grain, Fancy Peas,
Green, Dried and
Evaporated Apples.

The John H. Allan Seed Co.

FANCY VARIETIES OF

PEAS and BEANS

PICTON, ONT.

Contract Growers (or
the seed Trade only.,

THE DOMINION BREWERY CO., LIMITED

Brewers and Maltsters

TORONTO

Manufacturers of the Celebrated

WHITE LABEL ALE

ASK FOR IT AND S8EE THAT OUR BRAND
IS ON EVERY CORK.

Our Ales and Porters have been examined by the best Analysts, and they have declared
them Pure and Free from any Deleterious Ingredients.

WM. ROSS, Manager.

COLES
COFFEE
MILLS

None better for
%ﬁranuluing or
Z Pulverizing.

Our mills will

Pulverize with-
out heating Cof-
| fee.
5 /
Z

Every Coles
Coffee Mill has a

Breaker that
i breaks the Coftee
before it enters the

.7 grinders, thus re-
ducing wear of
grinders,

A GREAT
LABOR-SAVER.

Our Grinders
J / wear longest.

TODHUNTER, MITCHELL & CO., Toronto.
Agents v

DEARBORN & CO,, 8t. John, N.B,
FORBES BROS., Montreal,
GORMAN, ECKERT & CO., London, Ont,

COLES MANUFAGTURING G0, uem

LICORICE...

We manufacture everything in the Licorice line carried by the Grocery
Drug and Confectionery trades.  We might mention—Y. & S. Stick Licorice
plain and corrugated ; Acme Licorice Pellets ; Y. & S, Licorice Lozenges, in
cans or glass jars; A B C Blocks; Purity & Dulce Brand one cent sticks |
Bundled Licorice Root ; Small Cigars, 300 tobox, ete.  In PLIABLE LICORICE
Triple Tunnel Tubes, Mint Puff-Straps, Navy Plugs and Golt Sticks, 100 to
box ; Blow Pipes, 200 and 300 to box; Manhattan Wafers, 2%-1b. boxes ;
Curved Stem Pipes, 200 to box.  Write for illustrated catalogue.

YOUNG & SMYLIE

Established 1845. BROOKLYN, N.Y.
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GlIIard s Sauce Gillard’s Pickle

Is still the best and cheapest. The most delicious English pickle made.

AS SUPPLIED TO

HIS MAJESTY THE KING

AND

HIS ROYAL HIGHNESS THE PRINCE OF WALES, K.G., Etc.

Sole Proprietors:

GILLARD & CO., Limited, LONDON, ENG.

THE “GLOBE” POLISH HAS COME TO STAY
AND ALl DEALERS CAN STOCK IT WITHOU1
HESITATION

Write for a supply of
Show cards and Advertising Novelties.

——WE SHALL BE PLEASED TO ANSWER ALL ENQUIRIES.

RAIMES & CO., 164 DUANE ST., NEW YORK CITY.

Crosse & Blackwell’s Candied Peels.

Crosse & Blackwell’s Candied Ginger.
Crosse & Blackwell’s Plum Puddings.

C. E. COLSON & SON, MONTREAL.
Schepp’s Cocoanut

Quality first, then price.

Cocoanut is a luxury. Those that use it want the best (Schepp’s)

Cocoanut is used generally as a dessert ; should therefore be the bes
in quality to give the dinner a pleasant finish (Schepp’s).

L. SCHEPP CO., "“roronto, can

NEW YORK. LONDON, ENG.: 8aml. Hanson, Son & Barter, Agent




It you want the very best Sugars,

ask for

SUGARS

ST. LAWRENCE

THE ST. LAWRENCE SUGAR REFINING CO.,

MONTREAL

LIMITED,

TIOO0UYD NVIAVNYV) HHL
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Ceylon Tea

BLLACK or GREEN

The merit of the Black Teas has established them
high in popular estimation. They are drunk wher-
ever the English language is spoken. They follow
the flag and drive out Jess meritorious growths.

But some consumers are wedded to light drawing
kinds, with pale liquor and without the full body
and richness of the black kinds.

The Green Teas of Ceylon and India are made
expressly for this trade. In Make, Quality and Price
they challenge comparison with other growths.

They are grown, prepared and packed with the same
skill by the British Planters who have revolutionized
the black tea trade.

They have caught on in Canada and the demand is
constantly growing. I'ry them.

Ceylon Tea

BLACK or GREEN

é The N

Cani
ing to
their g
ment |

Write

* Ulea

§ 0
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MAGOR’S

DELICIOUS
FLO U R g 54

FLOUR.

The Purest Flour Made- makes
Delicious Bread, Cakes and Pastry.

Prices For Cash Unequalled.

iOHN MAGOR & CO., MONTREAL

[HE "GLEANER™

KINGSTON, JAMAICA, B.W.l.

The mw- aper with the Largest Circulation
amaica and the West Indies.

Canadian manufacturers, merchants, etc., desir-
ing to do business with this country and introduce
their goods in this market, should put an advertise-
ment in * THE GLEANER.”

Write for ecale of charges, etc., to

THE GLEANER CO.,

Limited

* Gleaner ** Office, . . .KINGSTON, JA.

0OX'S GELATINE rrauimorisy

ESTABLISHED 1728,

s¢ents for Canada:
C. E COLSON & SON, Montreal.
D. MASSON & CO., Montreal.

ARTHUR P. TIPPET & CO.
Toronto, St. John, N, B. .» and Mogtrea'

BASKETS

We make them in all shapes and
sizes. We have

Patent Strawboara Berry Box
Grain ana Root Baskets,
Clothes Baskets,
Butcher Baskets,

Infact, allkinds; besides being very neat
in appearance, they are strong and dur-
able. Send your ordersto

THE .

Oakville Basket Co.

Oakville, Ont.

ADVERTISING in WESTERN CANADA
will be Carefully, Efficiently, and Promptly
attended to by

The Roberts Advertising Agency,

WINNIPEQ, CANADA

e & e ST e

SEASON 1902.

Batter
Tabs

Order now—ship when required. Best
goods—fair price.

§ WALTER W0ODS & Co.

HAMILTON.
T DB BB BB BB

»»»»»»’;
- LHW P BB BB BB-B

2

Cable Address:
GILMOUR, TRENTON

Established 1820

SECTION SHOWING PROCESS

Responsible Agents Wanted in
All Parts of the World

TRENTON, ONTARIO

TRENTON

BRANCH OFFICES IN

London, Eng.
Capetown, S. Africa

PATENT
LUMBER

MAIN OFFICES:

GILMOUR & CO., LTD.
o((Rs

CANADA

New York Chicago Glasgow
Sydney, Australia

S8ECTION PATENT LUMBER

SAW MILLS, PATENT LUMBER, DOOR,

SASH, BOX AND

MANUFACTURERS OF
SASH, DOOR AND BOX FACTORY GOODS, LATH, SHINGLES, RAILROAD TIES, TELEGRAPH POLES AND POSTS,
JOINERY, FINE INTERIOR FINISH, HARDWOOD FLOORING, ETC. EGG CASES, EGG FILLERS

WRITE OR WIRE FOR SAMPLES AND PRICE LISTS

Gilmour & Company, Limited

ORDERS PROMPTLY FILLED

B C
CODES LUMBERMAN S

Established 1820 kY

\zzsRA

STILE SECTION
\MPAGIT‘.’ OF MILLS & FACTORIES
FEET
25,000,000 ;5'y:un
OUTPUT;

300,000 poors

PER YEAR

VENEER FACTORIES

TRENTON. CANADA
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ICKIES and KEIISNECS of || »
!
‘ . W N
h ln Whenever  you fin| o
e the Brand “Sterlin: I ,
. ' i
on pickles, catsups « ; ?
relishes vou can count that the article is of sterling worth and merit.  This fact is generall ’
; recognized by the grocers who handle these goods and by the customers who consume them. 2 »
: “Sterling 7 Brand Goods build up your trade by satisfying your customers. ! $
Our Own  -geTUR Our Own $
Manufacture . Manufacture :
—*“Sterling” Brand ~“Sterling” Brand
, Pickles in glass. Jams and Jellies in
i ; wood and glass.
' —*“Sterling” Brand 3" tan
Chow Chow in —*“Sterling” Brand
glass. Marmalade in wood
3 and glass.
—*“Sterling” Brand : ;
Sweet Pickles in —Mince Meat in wood
glass. and Fibre Pails.
§ ‘Mixed Pickles —Maple Syrupin glass :
i in bulk. and tins, all sizes.
f : —*“Sterling” Brand
e —Chow Chow in bulk. ing $
; : Flavoring Extracts.
: —Sweet Mixed R g
| Pickles in bulk. —Bitters—Bob’s,
e e Celery, Orange,
- (s:t:rlmg Brand Jack Canuck.
3 . g —Unfermented Fruit
—*“Sterling” Brand Wines.
Sauce.s. » —Unfermented -
s‘ »“gte:I':nAgf Brand Phosphate Wines. :
ou rica :
; } —Cake and Icing
| Relish. Colorings. :
MADE IN CANADA 2 e
| & g p
B These goods are the result of the best Canadian workmansliy QI F A
: : and materials and are unsurpassed by anything £ . ' ®
] manufactured on this continent. .é :
: S e
t i * o ]
il
!
. A. LYTLE & CO
i » ® .
MANUFACTURERS OF '
| HIGH-GRADE PICKLES AND RELISHES &
124-128 Richmond St. W., TORONTO, Canada ¢
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SANDIE & HULL

LIVERPOOL AND LONDON.

General Produce, Provision,
Dried Fruit and Canned
Goods Agents.

IMPORT AND EXPORT COMMISSION MERCHANTS.

v Correspondence Invited
Consignments Solicited.

VICTORIA STREET, LIVERPOOL.
12 IDOL LANE, LONDON.

Offices :

“““”M““M“”“““”“MM“““““WS
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QUK SELLING  Apples---Drid, Evaporate

Keep your showcase stocked with a neat assort- TO thc MchhantS 0f wcstcrn 0ntari0 42
ment of our Confections. They LOOK WELL, \0
TASTE BETTER and SELL BEST of any cheap As the season for drying apples approaches, we wo | 4

sweetmeats on the market. . . again strongly advise the utmost care to avoid sliced, or { ‘.
cut, dark or wet stock and to endeavor to educate the farm !

SOVERE]GN MOLASSES cANDY ' In bulk or catchy | to make large cut bright dry quarters. It costs little if any mq

packages, to re- | and means the highest price to them and saves unpleasantn

; HOONL[GHT K[SSES s tail 10 cents. and loss to you.

BOSTON POPGORN FRITTERS ) Good winr s | 1y s afred and v best e We st o §
SOHETHING GOOD j . cdbensis o quantities, and solicit correspondence.

CANDIED POPCORN ) L o We would be pleased to hear from merchants in all paris

GLOBE PRIZE CORN § et =t sieht s gl slhe b i \

I,
i} } think prices will be fairly satisfactory.
i ;

i

R R

Iivaporated Apples, Chops and Waste in carloads or small.

Liberal profit on any of these goods. Try them.
Free samples for the asking. Yours, very truly,

The Globe Mfg. Co. 0. E. Robinson & Co.,

103 Adelaide St. W. TORONTO. INGERSOLL.

amilton
Pottery

—

Established
1852.

¢ CHATPION.” *“GLOBE,’’ with percolator.

R. Campbell’s Sons, Proprietor:

l Manufacturers of the celebrated “CHAMPION” TEA POTS, Stove Fire Brick, etc.
i | Also the best lines of Rockingham, Yellow and White Lined Ware made in
America. Dealers in Stoneware, and direct importers of Japanese goods of all
i f descriptions. Prices on application and mail orders carefully attended to.

Address B, Campbell’s Sons,
96 to 118 South Locke Street, a HAMIT.TON
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| e John MacKa
1 Star Brand bl g o

| JOTTON CLOTHES LINES and| ™" |
1 COTTON TWINES Pol and Pearl Barley

Coion Lines wt R Split Peas, and Chop Feed

Manila and much better.

i or Sale by all Wholesale Dealers. See that you gel them. T‘-'...':‘.}.,'..'l”|zl.'.'.~i.'|..‘;;.:r ki lN CAR LOTS

A long felt want supplied

THET & B FRUIT JAR HOLDER

iy
Wi AN ADJIUSTABLE DETACHABLE HANDLE A necessity in every househo
Fits all sized fruit jars. Absolutely secure.
Lasts a lifetime. Retails at 25c.
Ask your jobber about it or write direct to us for prices.
ITARBOX BROS.
13 Adelaide East = ~ - TORONTO, ONT.
Wm, BRASS, ETC. EVERY STYLE AND SHAPE SPECIAL PRICES TO LARGE USERS.
- RETURNED o IRNETT
Stamped on both sides with Raised Letters. Any Lettering desired. 0
' ¢ Now that the use of trade checks of some kind in your business has been approved wherever introduced, and as paste-board checks are now prohibited
| 8 {w on account of their tendency to carry and spread contagious diseascs, metal checks are practicaily a necessity with every Baker, Milkman, Grocer and

tal Merchant who wishes to keep abreast of the times; and when using them at all you should not be satistied with anything short of the very best and
I up-to-date to be had. They pay best in the long run, and we claim to make these

If time is money—and it undoubtedly is with every keen business man—these coin checks are moncy-makers, for they are unquestionably time savers
will save you time in making change; they will save you time in book-keeping, and they will save you time that is usually wasted in collecting book debts

Pritchard-Andrews Co., Limited

I ‘ ‘SE::;‘i:f:"st:tsc scAf.E ?AKERS. BR.ASS‘WORKE.RS ’/OTTAWA, ONT.
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Because

I. It is PURE.
2. It is Fine and White.

3. It is put up in neatly sewn,
attractively printed packages.

4. There is no fault to be found with it.

R. & J. RANSFORD,
Clinton, Ont.

Estaeblished
1868

We find this brand of Table and Dairy

SALT

rapidly increasing in

WHY ?

We have no travellers. You buy divect and save 20 poes b sizes. Adjustable to 20 din
positions.  Large catalogue mailed frec on application. . Write for it to-day

Jobn Watson Manufacturing Co., Limited.
AYR, ONTARIO, CANADA.

There are stands to hold goods, but this is the only stand made to show all classes of

‘Queen Bran

RETURNED

SEP 99 1904 .-

C, )j M‘)«‘} 4'

o« =
Win - '+

=7

e = J!,J-f“ 2

» Canned
Goods

We ask all grocers to investigate
the quality of these goods.

CORN, PEAS, BEANS :nd TOMATOES :uc all
the finest quality. Our FRUITS, JAMS .|
JELLIES are packed with greatest care.

Our special lines of BONED CHICKEN, TURKEY
DUCK, :ind CHICKEN SOUP e worth attenti

“QUEEN BRAND” Tomato Catsup, bottled and
Tins.
Special attention given to Gallon Apples, Fruit Pul

and Tomato Pulp, in gallon tins and barrels.

“QUEEN BRAND” PEAS

(NO COLORINGS USED)

are known everywhere for their excellent quality, for clinal
conditions give Canadian Peas grown in the Bay of Quinte distri
an unequalled flavor.  Write us for quotations and full particului

Belleville Canning Co.

BELLEVILLE, ONT., CANADA.
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GILLARD’S

ickle and

Sauce

The Best English Specialties on the market.

—Used by—

HIS MAJESTY THE KING, H. R. H. THE PRINCE
OF WALES, K.G,, etc.

TEN GOLD MEDALS

awarded at Pure Food Expositions in England.

HIGHEST AWARDS OBTAINED

at the Coolgardie Exhibition, Western Australia, 1899, and at
the Universal Cookery and Food Exhibition, London, 1goi.

The most  delicious relish made—ftar superior to all

[ 9 &
| ar s IC e others, and the cheapest to use, as there is no waste
liquor.

Distinet from all others in its Superior Flavor, and able

o )
Glllard S SaU(:e to stand on its own merits. There are numerous
Sances, but very few good ones this is one of them.

In use at over five thousand clubs, hotels and restawrants in Great Britain.

who desire to please their customers should stock then.

sade grocers in Canada.

All retailers
(‘an be obtained from all whole-

Gillard & Clo. are also makers of other varieties of high-class English pickles and sauces, ete.

Agent for

R. S. McINDOE, 25 Front St. W., TORONTO, giur.

g GILLARD &

Proprietors,

Ihe Vintry Works, Walthamstow.

CO., vimited
London, England.

R0 O LS 0 W T 00 504 ST SO
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SUGARS = CHEAP

And the best are the cheapest.
_ Ask for and see that you get

/) [/
KO l /l

‘“Extra Granulated?”

AND OTHER GRADES OF REFINED,

Which are of the Highest Quality and Parity.

The Canada Sugar Refining Co, |

Monireal

7"“’“&’?;1“,‘;‘;‘_—‘,}:‘*‘ S G




o

Vol. XVL.

AND GENERAL STOREKEEPER.

MONTREAL AND TORONTO, OCTOBER 31, 1902.

2 2

No. 44.

IN A MEDITATIVE MOOD.

NE must think before he can act,
just as certainly as there must
be heat before therecan be steam.
But- all thought and no action

is bad rather than good. In business it is
particularly bad, for cobwebs gather around
the man who thinks without acting.

* - -

M Y mind recalls a merchant who some
yearsagoran a general storeina small
country town. He was a great man to
think. And his tongue as well as his brain
When he was in one of his
meditative moods customers could come in
and out of his store without attracting his
attention. And they did. At any rate, he
Irequently did not appear to see them.

was active.

“I've got it! I've gotit!” he was over-
licard to exclaim one day by a customer
who had been waiting for several minutes
lor him to recover from a reverie.

“Got what ?”’ asked the customer.

“Got a scheme worked out to make my

usiness go.”’

“I think the business is already on the
0,”" muttered the customer, not loud
nough, however, for the merchant to hear.

By-and-bye a spirit of commercial revi-
al struck the town. New stores were
rected and plate-glass windows and other
vidences of the advent of business methods
“gan to grace many of the modern stores.
ut my old friend continued to think and
ot to act. His store, which was an old
rame one, had not seen paint for ages, and
ippeared, except in sheltered places, as if it
iad never felt the touch of the painter’s
rush, while over a dusty, old-fashioned
vont window projected a dark and heavy
crandah, which, like the house, showed a
ul want of paint and repair. There was
't a sign, even of the meanest description,

BY MARCUS

to be seen. Ilis neighbors began to adver-
tise, and when solicited by the local pub-
lisher he said he would think over it. [Ile
never, however, did anything but think
over it. Finally, in order to save himself
from financial ruin, he sold out his business
and moved West. What his fate was in the
West I never knew. 1 am afraid, however,
that his thinking powers were never supple-
mented by practical action. IHe was too
deeply buried in thought to be ever resur-
rected.
* * *

KNOW another man, who, while not

exactly a parallel case, does a great deal of
thinking, much talking, but very little that
is practical. For a few years he carried on
business in Toronto as a retail grocer. But
he dreamed so much that while he slept
competitors took away his business. Now,
when work is brought to him he works, but
when it is not he toils not, neither does he
spin—except yarns and theories about the
rights and wrongs of man. He calls him-
self a Christian Socialist, and one day re-
marked to me ‘“‘that if everyone lived up to
the teaching of the Gospel there would be
work and food and comfort for all I tell
this to about 40 people a day,” he con-
cluded. But, remembering that he sat
around dreaming or pouring his doctrines
into the ears of others when he should have
been seeking work, and particularly when
it was to be had for the seeking, I said
within myself that he was one of those
who would never do his duty, no matter
how pressing were the necessities of his
family. And I have known them to be very
pressing; but never sufficiently so to rouse
him to action.

* - *

WOULD not for one moment belittle the
man who thinks. The world would be
poor,indeed, wereit notforits thinking men.

Those who are great in commerce, in litera-
ture, in art, in science, are thinking men.
But the men who are great in their par-
ticular spheres are they who to thought

added energy.

] USINESS men, in order to win success,

must think a great deal. At the head of
a commercial enterprise, no matter how
large or how small it may be, there must be
someone who puts his thinking cap on
once-and-awhile.  There
buying and schemes for selling to be de-

are schemes for
vised ; there are advertising umlcrtukingi‘.

to be thought out and windows to be
dressed; there are trade papers to be read
and ideas to be developed. All this requires

thought, and to think requires time.

* * *

’I‘III‘ZI\'I'I are some men who do not appear

to think atall. AndIdonot know which
is the worst evil of the two—the man who
thinks but does not act, or the man who
acts but does not think. Both are failures,
so there cannot be much choice. Perhaps
it is better to have thought and lost than
never to have thought at all.

* - *

TVERY merchant should carry in his vest
pocket a little memo book in which he
can jot downideas which may come to himin
moments when he has time to think about
business and business methods. Some of
my friends do this and I know they have
found it very helpful. The memory is too
treacherous to be trusted. And when one
has a few moments at disposal it is profit-
able to glance over the memos which have
been made as well as to jot others down.

- W -

Think; but act. Act; but think.
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SOME GROCERY STAPLES

HOW THEY ARE PRODUCED.

Macaroni, Vermicelli,

Sago, Tapioca, Rice.

AAARAAARARARAAAR ARARRARR A
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MACARONL.

ACARONI is a species of dried
wheaten paste, formed into
straight or twisted hollow
tubes or pipes, varying in
diameter from that of a long

tobacco pipe to a full inch.

It is usually made from the best wheaten
flour and with a little water worked into a
thick paste, then put into a strong cylindri-
cal tube, which has small crescent-shaped
holes at the bottom. By means of a piston
or piece of wood or metal plate, made
exactly to fit the inside of a tube, and a
screw press, the paste is gradually and
slowly forced through the holes in long
stringy ropes, while a heated stove quickly
dries or partly bakes them as they descend,
causing them to shrink and their crescent-
shaped edges to unite and assume pipe form.

At the proper instant the pipes are de-
tached, twisted, and hung over rods placed
about the room or in the open air to dry
more puri(cll._v—ﬁrst at a temperature of
, then 70 and finally 75°. In a few days
the macaroni is ready for use. Animproved

6O

method of giving the tubular form to the
macaroni is to have at the hottom of the
cylinder large circular holes, and a long rod
parallel to the axis of the cylinder enters
the latter through the centre of each hole.
The drying is the most difficult and delicate
part of the process.

The best curled or twisted macaroni
comes from Genoa, usually in large cases
containing 144 small wooden hoxes, each
holding about 4 1h. net. ““ Naples’ is mostly
in long straight pipes or sticks, packed in
28-1h. boxes.

Macaroni is eaten with a relish equally
by all civilized Luropean people. At the
commencement or close of a dinner, in the
character of sweet or of savory alike, it is
deservedly as popular without as within
the frontiers of its native land. The incident
which originally gave it its name is known
to few of those—even in Sicily, its birth-
place—who hold it in the highest esteem.

Once upon a time a wealthy Palermitan
noble owned a cook, not only accomplished
beyond compare in the practice of his pro-
fession, but gifted by nature with an inven-
tive genius. Oneday ina rapture of culinary
composition, this great artist devised the
farinaceous tubes which all love so well,
and the succulent accessories of rich sauce
and grated parmesan, familiar to those who
have partaken of ‘‘Macaroni al sugo.”

AARAAAR SAAAAAMAAAMAAAAA,

Having filled a mighty china bowl with this
delicious compound, he set it hefore his
master—a gourmet of the first water—and
stood by in deferential attitude to watch
the effect of his experiment. The first
mouthful elicited the ejaculation *‘Cari!”,
equivalent to excellent in English, from the
illustrious epicure. After swallowing a
second modicum, he exclaimed ‘‘ Ma-cari,”
or ‘“Excellent, indeed!” Presently, as the
flavor of the toothsome mess grew upon
him, his enthusiasm rose to even higher
flights, and he cried out, in a voice tremulous
with joyous emotion, ** Ma, caroni!” ‘In-
deed, most supremely, sublimely and super-
latively excellent!” In paying this verbal
tribute to the merits of his cook’s dis-
covery, he unwittingly bestowed a name
upon that admirable preparation which has
stuck to it ever since.

VERMICELLI.

Vermicelli is an Italian word, meaning
little worms. It is the commercial name of
a popular form of Italian paste, made of
the same materials and in the same way as
macaroni—that is, by pressure through the
proper shaped holes, only the paste used is
more compact than for the latter. The
amount of macaroniand vermicelli imported
into Canada during the 12 months, ending
June, 1902, is shown by the Trade and
Navigation Returns:

Macaroni and Vermiceili. Quantity Value.
in Ib.

From Great Britain ............ 4,648 $ 332

United States ......ovq0n 427,029 18,454

IEE T R e e 334,666 17,540

other countries .......... 172,847 8,851

@atal ... cnohien 939 190 $45,157

SAGO.

Sago is obtained in India, China, Borneo,
Sumatra, Singapore, etc., from the mealy
trunk-pith of various kinds of low palm
trees. Immense quantities are prepared by
the Malays, in the Molucca and Philippine
Islands, also in New Guinea.

The ordinary sago palm grows 20 to 30
ft. high, but only flowers once, and that
when about 15 years old, after which it
soon dies. When fully matured, and just
ready to flower, the tree is felled, the hollow
trunk, 18 to 22 in. in diameter, is split or
sawn into pieces, and all the soft white and
spongy pith found inside is scraped out.
This pith is then bruised in a mortar to a

ARARARRARAARAARARAAAAAARARAAAAAARAAAARARARS

coarse powder-like sawdust, washed in cold
water, and strained through a cloth unti!
all the white fecula or starchy matter
separates and settles to the bottom of the
tank, leaving the water almost clear, but
with the wooly fibre floating on the top.
This water and the fibrous refuse are then
removed, and the starchy sediment may
either be caked right off for native use as
bread, or dried and pounded up into *‘Sago
Flour” or meal.

TAPIOCA.

Tapioca or cassava, or, as it is some
times called, white sago. is raised chiefly in
Brazil, but also extensively in the Eastern
Straits Settlements, in Penang, Singapore
and in the Mascarine Islands.

It has been an object of cultivation from
the most remote times by the populations
of all tropical countries. An increasing
quantity is now being produced in Annam,
and principally in the province of Quang
Nam. The total cost of planting and culti
vating in Quang-Nam is only about £15
per hectare, while the crop is worth about
£40, so that it pays well.

The plants are very hardy, but requirc
rich, dry land, and will not do well two
years in succession on the same ground
The cultivation is from cuttings, and is
very easy, often yielding 42,000 kilograms
per hectare of ground. It is a woody plant
with tender stalks, grows to the height of
5 to 8 ft., and is known as the cassava or
manive plant. It has smooth, palm-shaped
leaves and bears small green flowers, which
grow in clusters, with an immense flesh:
root; each root gives about 7 1b. of little
tubers the first year and 12 to 20 Ib. the
second year, and even 30 to 50-lb. roots
are not uncommon, but the soil soon be
comes exhausted.

The tubers or turnips resemble large
parsnips, and grow to perfection within six
months. When washed, peeled of their dark
rinds, they are grated into a pulp, which is
subjected to pressure in a screw press under
water and in a kind of bag made of rushes.
The crude juice which is forced out contains
a poisonous amount of prussic acid, and
this is commonly employed by the Indians
to poison the barbs of their murderous
arrows and spears. This poison is found
more particularly in the juice of the plant, a
small quantity killing birds, gquadrupeds
and even man himself, causing cold perspi
rations, great swellings and convulsions,
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senerally ending in death; but this dele-
terious substance is so highly volatile if ex-
posed to heat, or even to the open air for
ahout two days, that its poison is entirely
dissipated. When all the juice or starchy
matter has settled to the bottom of the
water it is removed and again washed and
dried in the sun. In this condition it is
called “moussache,” but it is afterwards
roasted and stirred well with an iron rod,
till finally dried off on warm plates. The
lieat having partly burst the grains, these
are found to be more or less agglomerated
in semi-opaque gum-like masses, and by
repeated siftings of this fecula several
urades and sizes are separated and classi-
fied as flake tapioca, bullet, medium and
pearl tapioca, and the powder becomes
tapioca flour. The pulpy mass left in the
rush bag, being dried, is called conaque.
This is made into manioc flour or cassava
hread. Pearl or bullet tapioca is often imi-
tated or adulterated with pellets made of
potato starch. Tapioca itself is a very
starchy food; it is not very nutritious;
hut potato starch is a much cheaper and
inferior article.

The Trade and Navigation Returns for
the 12 months ending June 1902 gives the
following interesting facts concerning the
imports of tapioca into Canada:

Quantity.  Value.

Great Briigin . ooo.voovivanive 1,244,501  $26,603
[ "nited States. .. . 120,085 3,793
British IKast Indies........... 1,556,458 35,417
()ther countries,.......s«» o 3,566 128

Fotal, ... 5,0 iiealsn 2,924,610  $65,941

RICE.

There are upwards of 1,300 names of

this cereal, and several thousand distinct
forms and shades of color, arising from
different climates and soils; but there are
two principal divisions, viz. “*up-land’” and
“sea-land” rice. No other article is so
widely consumed ; it forms the staple food
of one halt of the human race.

The plant very much resembles the oat
in shape and color; also in the figure and
disposition of its leaves. In some of the
wet, marshy, tropical countries the wild
plant is as common as grass, but rice has
ieen cultivated in India and China from
time immemorial, and is now raised in
most of the hot and moist climates.

LLven the rice-eating people rarely cat
rice alone. One of the muscle-forming in-
zredients in their diet is pigeon tea.

After rice has been sown it requires
flooding, either naturally or artificially,
vith several inches of water, till it sprouts.

Each seed sends up several stalks, and as
the ground has to be kept clear of weeds,
the laborers often sink to the knces. This
lampness and the burning sun overhead,
render such labor intolerable to European
constitutions. The growths best known
are Aracan, Bengal, Carolina, Japan, Java,
Moulmein, Patna and Rangoon.

Superior qualities of rice are grown in
Italy and Java, but the quantity is small
and the latter is much broken and badly
dried.

Rice may be kept in store for many
years without waste, but may require a
little water to wash the must off it ; in fact,
if eaten frequently before being kept one or
two years it is liable to cause indigestion,
diarrhoea and rheumatism. Some Indian
authorities interdict its use for three vears.

Rice is not a very nutritive food; it con-
tains only 7 or 8 per cent. of gluten, and
less nitrogen than any other grain, but is a
heat producer and forms more fat than
muscle.

It is not generally known that a large
partof the nutriment in rice isthrownaway
before the grain is in shape to be offered
to consumers. The rice, in fact, has three
parts— the husks, the inner cuticle and the
grain itself as it is ordinarily offered. The
inner cuticle is cuticle-in fact, as well as in
name, growing fast to the grain. It has to
be worn off by friction, and forms a residue
often called rice-meal, which is utilized as
cattle feed. The cuticle is rich in gluten, or
protein, and in China is eaten with the rest
of the grain. The inner cuticle of the grain,
while it is very hard, and grows quite
tightly on the grain itself, splits away with-
out much difficulty when subjected to an
end-to-end pressure, leaving the white grain
perfectly clear. If the whole rice were to be
offered for general use it would have to
either go through this breaking process, or
would have to be partially steamed, as the
outer portion cooks much more slowly than
the inner, a difliculty which the ordinary
cook, often unsuccessful with rice, might not
be able to overcome.

It is, however, especially adapted to the
wants of a meat-eating people like the
British, and is one of the lightest, most

imposing very little work on the digestive
organs, though sago is still easier to digest
The amount and value of the rice im-
ported from the various countries into
Canada for the 12 months ending June,
1902, are given in the Trade and Naviga-

tion Returns as follows:
Quantity  Value.

Rice, cleaned. in Ib.
Great Britain.......co.00.0.. 4,242,716  $g2,101
United States. ..ccovoeevecens 207,729 8,156
T R L S RIS s e 5,149,942 89,761
Japan ......eciiiiinieaaans 3,375,041 85,004
Other Countries. ........o.vne 1,529,614 26,048
Totall s sirne o 14,505,042 $301,970
Quantity Value.

Rice, uncleaned. in Ib.
Great Britam................ 223,238 $ 5.271
United States........coocoeee 200 9

China 2,266,170 30,623
Japan.. 277,541 5,618
British East Indies........... 7,976,023 98,893
Other Countries ............. 22,837 370

Potal ..v.oveiasscnesssss 10,766,009 $140,784

A CHINAMAN'S VIEWS ON BORROWING.
By Lee Bok Lok, Manager of a New York
Department Store
\ 7O one, I think, will gainsay the state-
h ment that the Chinese are a most

thrifty people. But few possibly
know that they are also the greatest nation
of borrowers.

We borrow with almost unlimited credit,
because we pay our debts.

In China there is no bankruptey law.
Once a man is in debt he must get out, and
get out he does. If a father is in debt and
cannot pay, his son must pay for him. If
he has property it can be legally seized. A
debtor eating his bowl of rice may be joined
by his creditor, who can insist upon having
a share of that rice. In short, there is no
limit to the legal steps one may take to-
wards recovering property for debt.

Now, we all know that no one can start
in any business without some capital, and
this capital he either has to make to-day or
to-morrow. There must have been a time
when he haﬂ% borrow, for everyone must
make a béginning. Our children start life
with nothing of their own. Their clothes,
their education, their food, are borrowed
from their parents. Even this is borrowed
capital; and it must be paid back in one
way or another.

The despised laundrymen who come here
in such large numbers come on borrowed
capital. They could never get here without
it. But they pay it back, and every one of
them sooner or later has his own little
home all paid for. Many of them come
trom the Province of Sen Nine, some hun-
dred miles west of Canton; and there vou
will find theirlittle homes built on borrowed
money.

Borrowing is the very essence of trade in
China. We borrow money to start with;
we borrow stock to sell; we borrow money
on that stock and borrow more stock on
that money, and so we go ad infinitum. It
is one case of borrow, borrow, borrow, all
along the line.

It may not be entirely germane to the
subject, but still it may be of interest to
know that in Chinese cities the strongest
buildings are the pawnshops—built so be-
cause they contain the most treasure, and
are fortified for fear of attack from robbers.

There are not more than ten large
Chinese importing houses in New VYork.
The house of which I am manager has been
in business for a dozen years. We are the
Chinese department store, and carry every-
thing that our countrymen neced, trom
clothes to drugs.

Practically, we give credit as follows :

Bills are usually settled in three pay-
ments. First, five months ; second, three
months later, and third, the balance on or
before the last day of the vear. Thus we
seldom have trouble; our bills are collected
promptly, our obligations are met promptly,
and we borrow and lend and borrow again
because we always pay.
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FOOD PRODUCTS OF BRITISH-

COLUMBIAN FARMS.

HE farm-lands of Eastern Canada
may be fertile and pleasant, hut
they lack grandeur and varicty.
The wheat fields of the West may
be glorious beneath their golden

wealth of grain, but they are nevertheless
monotonousin their aniformity. It is inthe
fertile valleys of British Columbia that the
most beautiful farm-lands of the country

are to be found.

One of the striking exhibits of the Winni-
peg Exhibition this summer was the display
of fruit from the Western Province.  There
were many varicties of apples, pears, grapes,
peaches, plams, « herries, rhubarh and toma-
toes on view. These were contributed by
the members of the Fruit Growers Associa-
tion of British Columbia. The aim of the
exhibitors  was to show the wonderful
capabilities of the Province as a fruit-pro
ducing region In Manitoba and the North_
west they hoped to find a market for their
fruit-products, just as the Eastern Canadian
farmer looks to Britain as a favorable
market for his fruit.

Hitherto British  Columbia has  been
viewed entirely as a mining and lumbering
country. Those who went  there were
miners and speculators and not  agricul-
turists.  The mineral output was what
was heard of in despatches.  Nobody
believed there were agricultural possibilities
in store for the country. That discovery
came later.  With the settling down of the
population after the first mad rush of specu-

lation, attention began to bhe paid to farm

ing, and then it was seen what admirable

land for cultivation existed among the
valleys of the interior and along the coast.

British Columbia strclrl:cs north and
south from the 49th to the 60th degrees of
latitude and hencedisplays many variations
in climate.  The warm Japanese current
ever gliding past its shores, however, tends
to provide an evenness of temperature not
to be found in Eastern Canada. There are
no great changes in the weather, such as
make summer and winter so divergent in
the cast.

FRUIT CULTURE.

The apple is the principal fruit of the
Province and grows in great variety and
great quantity. The pear, plum, prune,
cherry and all small fruits attain great
perfection in most of the settled portions of
the country. Peaches, apricots, nectarines,
grapes and similar fruits are grown success-

fully in the southern part of the Province.
Fruit culture has extended so rapidly during
the past few years that a good export trade
has begun. last year the growers found a
fine market in the Territories and this year
they propose to extend their shipments as
far east as Manitoba. On the other hand,
whereas a few years ago most of the fruit
consumed in the Province was imported
from the United States, now the only fruits
that are hrought in from across the horder
are early fruits, which come hefore the home
production is ready for the market. Not
long since, a steamer arrived in Vancouver
from San Francisco, and for the first time
on record, during the fruit season, it had
no Californian fruit on hoard. The fact
that orchards have been multiplying in
numbers and increasing in size lends credence
to the prophecy that by the end of the first
decade of this century British Columbia will
be shipping 1,000 carloads of fruit annually
to Manitoba and the Northwest.

This year, the crop of peaches was ex-
ceptionally fine.  Though thereis at present
but a small acreage, the number of peach
orchards is rapidly increasing. The only
difficulty is that railway communication is
as yet incomplete to those districts where
the peach can best be cultivated. Straw-
berries were produced in great quantities
and shipped as far cast as Moose Jaw this
vear. In many of the valleys, conditions
are most favorable for the growth of the
very finest varieties of berry. In connec-
tion with the packing of hoth peaches and
strawherries, the Fruit Growers Association
sends out an expert to give instruction in
the proper methods of packing.

The area under fruit in British Columbia
has increased greatly during the last five or
six years and cultivators are using more
scientific and profitable methods. One
hindrance is being slowly removed by the
clfforts of Government to divide up the
large holdings of land, so that mixed farm-
ing and fruit-growing may be carried on.
The Canadian Pacific Railway has also
signified its willingness to assist in carrying
the fruit products to the cast.

WHEAT PRODUCTION.

The production of wheat has not, as yet,
been pushed to any extent. The area of
wheat-producing land is comparatively
limited. Still, in the upper country or dry
belt a good quality of wheat is produced,

FRUITS,
CEREALS,
DAIRY

l | PRODUCTS.

while a considerable portion of the flou
used in the Province is made from whey
grown in the Okanagan country. Report
for the present year show a good yield i
both these districts. Irrigation has to |y
resorted to in the upper country, but elsc
where it is unnecessary. All other grains,
roots and vegetables ordinarily grown in
these districts are under cultivationas well

DAIRYING.

Dairying is on the increase in the country
and proves very profitable. Owing to th
cquable climate, it hecomes possible tocarry
on winter dairying, which cannot be don
in any other Provinee of the Dominion. I
the portion of the Province west of th
mountains green food is obtainable practi
cally all the year around. The dry belt,
however, presents difliculties to successtul
winter, dairying. Consequently roots and
silage have to be resorted to for the success
ful production of milk. There are numerous
inducements for the prosecution of th
dairying industry and the deficiency ol
butter is being gradually reduced by thi
establishment of creameries at various
points, but, generally speaking, the ranchers
aire slow to adopt the cooperative systein
and many manufacture butter on their own
account. When it is remembered that th
importation of butter, cheese, and con
densed milk amounted to a value of ove
$1,000,000 last year, it is apparent that
there is an excellent market for dairy pro
ducts in the Province.

According to the Government report, th
production of wheat is discouraged in thos
portions of the Province where the areas ol
open land are limited and where theclimatic
conditions are such as to render harvesting
somewhat precarious. In the uppercountry
however, there are large tracts of opci
land and milling wheat of fine quality 1>
produced in large quantities. There ar
several grist mills in operation which tak.
all the grain thatis produced. The averag
yield of wheat is about 41 hushels per acr
and the weight about 63 1. per bushel.

OATS.

Oats are grown in all parts of th
Province. The yield is large, the marke
good and oats are the most profitable o
any of the cereals. The average yield is 6.
bushels per acre and the weight 43 Ib. pc
bushel. On the deltaland of the Fraser 151
bushels have been taken off an acre. The

rectp———-
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Magic Baklng Powder nakes cakes light, labor
light, expenses light;—it is “7he Light of the Kitchen.”

Magic Baklng Powder, is undoubtedly vapidly
becoming the most POPULAR, as it already

/ =] ) .
Iéz the BEST, the SAFEST and MOST

WHOLESOME Baking Powder MADE.
Advertised and sampled from OCEAN to
OCEAN. As casily sold ALL the time as
“The Light of the Kitchen” (foal at $5.00 per ton NOW.

It makes trade for vou, and what is better, it

L MAG IG will keep trade and make that trade pro
e e [

fitable.

"BAKING POWDER. ASK YOUR JOBBER FOR IT; If I
E B doesn’t keep it, send to us direct and we

will see that you are supplied.

h
ry
i For Sizes and Prices See Market Quo-
i tations incevery issue of  this paper.
he
Li
! E. W. GILLETT COMPANY LIMITED
ful
LONDON, CHCAGO,
o 5 TORONTO, ONT. ey
SS
s
h
ol
L
& S Sells Well
; Is High.
Wi
e S . A perfect Parlor Ieat
i % We have a specially good line of buiens - coaliioil) ‘XI“
)i g T e - 2 . ) J
Lamps for the Grocery trade, Lamps Vatihataomh
e suitable for general purposes; also Lamp B coldE )Lcd“
5 Chimuneys, Shades, Globes, cte. lighting e Gl
A ! It you can sell Library or Hanging
.( Lamps, such as the Decorated Glass, we
th : can supply you with some leading styles
= at *‘selling” prices.
i ol .
il How is your own store lighted?
ing ) We make a specialty of store light-
ry ing, cither in gas or oil. Our new Roch-
pei ester Cluster Gas Light gives the brilli-
! ancy of the Electric Arc Light at halt
ai 1 the cost. Cannot be beat wheresthere is
alk a gas service.
ag Next best to this is the Rochester
e b Lamp, a magnificent light obtained 'NEANUESE[NI
i ¢ from coal oil. MANTLES, Ftc..
’; . @, ‘ FURTHER PARTICULARS GIVEN AT ANY TIME. U BV Rt
th j
o The Rochester Lamp Co. of Canada
i 6. o
lJL"
151 24 Front Street West, TORONTO, ONT.
The
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vield frequently runs up to 80 and 90
bushels per acre and the weight up to 47
and 50 1h.

BARLEY.

Barley is used chiefly for feed, little or
none being employed for malting purposes.
The quality produced, however, is of a high
order and has been pronounced by experts
to be equal to the best grown in England.
The barley may be grown anywhere, but,
owing to the fact that it is used for feeding
pack-animals employed at the mines, it is
only produced necar mine centres. The
average production is about 52 hushels per
acre and the weight 57 1h. per hushel.

BEANS.

Beans form a staple food of the miners
and lumbermen of the Province. Con-
sequently the consumption of beans is large
and on the increase. In certain parts of
the dry belt beans are successfully raised.
Similarly peas are produced in considerable
quantities in the upper country. Potatoes
and root crops do very well everywhere.
even in places where from natural causes it
would be tmagined that they would prove
failures.

BRITISH COLUMBIA WAKING UP.

It is apparent all around, from the
Government to the farmer himself, that
British Columbia is waking up to her possi-
bilities as an agricultural country. The
farmers arc realizing that it will be their
own tault if forcign producers are allowed
to maintain their hold on the British-
Columbian market. The improved prices
that have prevailed for the past few years
have improved the financial condition of the
agricultural community. More land has
been taken into cultivation and a more
comfortablestate of affairsexists. Organiza.
tion and cooperation among the farmers
have been producing good results.

INQUIRY FOR LAND.

Another favorable sign, according to the
Western press, is to he found in the numerous
inquiries from abroad about the securing of
land for settlement in British Columbia.
There is little doubt that the next few years
will witness a considerable increase in
population and it rests with the Govern.
ment to see that the settlers are properly
appointed to the right land. The Govern-
ment is apparently fostering the agricultural
interest. There is a Department of Agri-
culture in cxistance, which is doing good
work both in promoting the industry and
developing the country.

PATENT JAR-HOLDER.

A new and what promises to be popular
invention to reduce labor and annoyance in
the kitchen is advertised in this issue under
the name of the T. & B. fruitjar-holder. It
is a simple device in the shape of a handle,
attachable to any fruit jar,and serves this
purpose, at the same time being a positive
vise for the jar lor scaling at preserving

time, or for opening it again later on.
Many housewives, who know the great
difficulty in removing the cover, or who
have suffered painful injuries from breaking
jars or from hot jars, can testify to the
value of such an invention. The jar-holder
was exhibited at the Toronto Fair this year
and was a centre of attraction for many
interested ladies. It ought to he a good
seller, retailing as it does for only 25c¢.

CHRISTIANIA’S WAREHOUSES.

T MRADE with Northern Europe is to be
l greatly facilitated by bonded ware-

houses which are to be erected in
Christiania, Norway.

By the end of October the first ware-
house of the Kristiania Lagerhuse Corpora-
As rapidly
as the demand increases more warchouses
will be built nearby by the same company.

tion will be ready for business.

The warchouse now in progress of com-
pletion will be the first to be constructed
under the law of June 4, 1866. At that
time an Act for the establishment of
warchouses in Norway was passed. For
many years no one took advantage of this
cnactment.

A short time ago, however, the joint
stock company of the Kristiania Lagerhusc
was formed. Many of the most progressive
men in Norway are members of the organi-
zation. They appreciated the great need of
bonded warchouses in Christiania, and de-
termined to build them.

June 22, 1901, the company received
power by royal order-in-council to carry
out the plan which had led to the forma-
tion of the company—to build and work
bonded warchouses for public use.

A large tract of land along the river
Aker in Christiania was acquired.

To make sure that the Aker would be
deep enough for all large craft, the company
had the river deepened until it is now 2 in.
below the average waterline of the harbor
of Christiania. Seceing the value of this
work, the corporation of Christiania passed
a grant of 100,000 kroner for its continua-
tion.

LEvery kind of merchandise may be stored
in these warchouses.. The authorities are
to ercct a Customs house there, in which
will be stationed a full staff of officials.
Thus dutics on goods may he paid when
convenient to the owner. It will not he
neeessary to pay the duties upon storing
the goods, but only as the merchandise is
removed from the warchouse.

When goods are to be reexported as
transit goods or ship stores—or the like—
free of duty, they may be cleared from the
warchouse, directly, while stored there.
The owner may repack, divide or assort
them as he wishes.  They may, likewise, as
a rule be treated in such a manner as may
be permittedin consideration of what subse-
quent duties may be levied upon them.

The company assume charge of the
transportation of merchandise from th
ship-side into the Customs lighter. Fron,
this the goods are transferred to the war
house by electric cranes. This method
minimizes transport expenses on them
Should they be called upon to do so, the
company will forward and insure the
goods.

In addition to the warchouses, general
storerooms for receiving goods free of duty
will be opened. Large common stores and
smaller rooms under lock will be fitted up
In these latter, stored goods against war
rants suitable for raising separate loans
from the banks may be placed.

The warehouses will have an excellent
situation, central and with good connce
tions for forwarding goods cither by cart
or rail. They will be fitted up in the best
possible manner, heated as much as neces
sary and equipped with electric lights and
clevators.

After a while, on the eastern bank of the
Aker, there will be provided arrangements
for connecting with the railway station of
the east in Christiania. This is the termi-
nus for the normal-gauged railway-plexus
of the country, with which are connections
with Sweden and other foreign lands.

LAMPS FOR THE GROCERY TRADE.

* Do one thing and do it well,”’ is a motto
which holds good in any business. This has
been the policy followed by the Rochester
Lamp Co. of Canada, 24 Front street west,
Toronto, and the wisdom of the course has
bheen amply proven by the success which has
attended their enterprise. The ** one thing”
with the Rochester Lamp Co. has heen
lighting goods, and there is nothing in this
line, from the majestic incandescent cluster
gas lamp, the pride of a well-lit store or
public building, down to the humblest
kitchen or general purposce lamp, which
they have not in stock and can turn over at
the shortest possible notice and the closest
possible prices. The firm make a specialty
of store lighting, and are the sole agents for
the Rochester Cluster Gas Lamp, a large
number of which have been sold this scason.

This lamp consists of a cluster of fou
incandescent gas lights, which combine the
brilliancy of the electric arc light at half the
cost. It is made both for inside and outsidc
lighting, and is handsomely finished so as to
be an ornament as well as shedding a splen
did light. For oil they have the Rocheste
lamp, which cannot be surpassed for light
ing public or private buildings where coal
oil is the illuminant.

The firm also carry a full line of mantics
and incandescent gas lighting goods, as well
as parlor and library lamps, hanging lamps
and lamps of every description, many ol
which are particularly adapted to the gro
cery trade. The Rochester Lamp Co. ar
judicious advertisers, and to this source
attribute a fair share of their increasing
business.
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We Have the FINEST
Quality of . ... ..

Hams

all kinds of BAGON and pure
LARD in Canada. Also
large dealers in
EGGS, rinese CHEESE
:;llg|c° BUTTER.

Ask for Prices. Send for Sample Order Please.

The White Packing

Limited.

Branch at 592 St. Paul St., MONTREAL.

In every branch of trade, and in every profes-
sional calling, the man with technical knowledge
is the man who is pretty sure to win the honors.

We are winning the honors with

SILVER DUST 2=

because our knowledge, technical and practical, enables
us to produce a washing powder that represents abso-
lute pertection.

:Vou can win trade by the sale of

SILVER DUS

It is a first-class, dependable article, in dermand all

WASHING
POWDER

the year round—and,
IT'S MADE IN CANADA.

Write us for a little sample and quotations.

THE SILVER DUST MFG. COMPANY,

HAMILTON, ONT.
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Extra Fancy Fruits.

DIRECT IMPORTERS OF

Oranges, Lemons, Cape Cod Cranberries,
Grapes, Spanish Onions, Dates, Figs, Nuts of every
Finnan Haddies and Oysters.

A JHEN RITE
or
"'y IN - '."'IRE
ANT ALKER

p7)
06/,(
5 GUELPH, 2

‘, Hugh Walker dSnm

- ONTARIO. W

Malaga

e e i1




i

N

e v Y

il
{

32

CANADIAN GROCER

THE

AN ADVERTISING

T has dawned on me that all the direct
preaching that has been going on in
this column about methods of adver-
tising and so on is not going to
avail very much if, in the first place,

grocers cannot be persuaded to begin adver-

\NLHT’ When once a grocer has become
assured of the eflicacy of using space in his
local paper, then it is easy enough to offer
suggestions to him, but to get him to bhegin
is the hard thing. It is with this object
that the following little piece of dramatic
writing is inserted, in the hope that it may
avail more than a direct plea in making
grocers sce the wisdom of advertising :
Dramatis Persgnac—Mr. Jamicson, a grocer ;

J. IF. Agent, of The Salem Star; Mrs. R.

A. Nixon, a customer. ’

Scene—The office at the rear of Jamieson’s
gtocery store in Salem.

' ACT L.

MONDAY, 9 A.M.

Enter Mr. Jamieson followed by Agent.

M. -].
me, Mr. Agent. I don’t see any good in it

No, it's no use your talking to

and I can’t afford it.
Mr. A

FRUIT
JARS..

Something new in
Fruit Jars.

See them before you
buy.

Every Jar guaran-
teed to seal or money
refunded.

However, Mr. Jamieson, you

Henry Moore,
116 Colborne, Phone 177.

EXAMILE 1

shouldn’t condemn what you have never
triecd. Won't you let me explain that pro-
position to you?

Mr. J.—No use, at all, Mr. Agent. I'm
not going to change my mind. There’s not
another grocer in town, except Fisk, who
uses your paper, and I don’t intend to do it

cither.

BY BLANHK.

Mr. A.—Do you know what Mr. Fisk
said to me on Saturday ?

Mr. ].—What?

Mr. A.—Well, sir, Mr. Fisk took me
aside, though he was desperately busy and
the store was crowded, and he said to me,
says he, *Agent, do you know I'm just
beginning to realize the value of that ad. in

THE FLORAL GROCERY.

Opp. City Hall.

Fruit...

Plums and Peaches are heginning
to come in and from present outlook
Plums are going to be scarce. This
afternoon we will have a few baskets
of Plums and a few haskets of those
large delicious Thimbleberries.

25 Ih. best standard Granulated
Sugar $1.00.

26 1b. Bright Yellow Sugar $1.00.

Green Corn, Cucumbers, Cabbage,
Beans, Carrots, Beets and Celery.

Doyle & Son.

EXAMPLE 2.

your paper. Why, it's meant many dollars
to me this week. I'm surprised the other
grocers in town haven't got on to the
racket.” That’s what he said, Mr. Jamie-
son, and Fisk’s a truthful man.

Mr. J.—VYes, that's so, and he’s got the
business, too. What's your proposition,
Mr. Agent ?

Mr. A.—]Just this, sir. You agree to run
an ad. in my paper every day for three
weeks and let my man write them up, and
if your business doesn’t show a reasonable
increase in that time, why we’ll call it quits.

Mr. J.—I'll think about that, Mr. Agent,
and shouldn’t wonder but what I'll try it.
I'm feeling Fisk’s competition pretty keen
just at present.

Mr. A. — Let me send my ad.-writer
around, will you?

Mr. J.—Well, you might, and I'll have a
talk with him.

Mr. A.—Good morning, sir.

Mr. J.—Good morning.

ACT 2.
Tuespay, 10 A.M.

Mr. Jamieson is in his office. Enter Mrs.

Nixon.

TALR.

Mrs. N.—Good morning, Mr. Jamicsq,
I was so glad to be able to get those Cri
County blackberries. 1 was just sendin
an order down to Ranchtown for the
when I noticed your advertisement in th
paper. I had no idea you handled them.

Mr. J.—Well, Madam, this is the firs
year I have ever had them, and I am gla
to have bheen able to oblige you. By th
way, I expect to have in some of thos
preserving pears in about a week—the san
kind you got last year.

Mrs. N.—Well, I'm not sure whether I'l]
want any this year, Mr. Jamieson, but i

you'll let me know when you get them in
I may change my mind. I suppose you'li
be advertising them and I'll see it in the
paper.

Mr. J.—Oh yes, I'll let you know somni
way or other.

Mrs. N.—Good morning, Mr. Jamieson.

Mr. |.—Good morning, Madam. (Asidc.)
What that fellow said about advertising is
all right.  I'll keep right on.

- * #

This week a selection of some advertisc

ments by Western Ontario grocers has heen

Brealifast
Foods.

The kinds that are good to eat—
they'll do you good becausc
they are fresh.

MALTA VITA

—SHREDDED WHOLE
WHEAT BISCUIT
GRAPE NUTS
—RALSTON BREAKFAST
FOOD

TILLSON’S Rolled Oats,
Tillson’s Rolled Wheat,
Tillson's Wheatlets.

Malta- Vita caten with cream is a delicious
dish, and very beneficial.

e Jackson & Son.

EXAMPLE 3.

made. In those chosen the principle:
preached in this department are pretty
faithfully observed, and it is because of thi
that their contents are reproduced here 1
as near an approach to the original form a:
possible.

Example 1 comes from Brantford
Though_the space used was small, yet, b
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JAMES TURNER & CO.

WHOLESALE’ GROCERS,

HAMILTON, ONT.

A traveller’s ABILITY does not consist in the business that comes to him, but in the business he goes after and gets. Our
Lustling representatives, especially Messrs. Vila and Ross in the West, have been handsomely rewarded this season for their
ccaseless energy and untiring perseverance : they have gone after the business and they have got it.

Never in the history of our firm have so many carloads of choice groceries been shipped from our warehouse as have been
Lhis present season.

The merchants in the Far West realize the fact that our reputation for despatch in shipping 1s a guarantee sufficiently impor-
tant to justify them in placing with us their valued orders.

A large addition to our warehouse staff, and with all the goods in store (not having to procure from outside houses), is
ihe answer for our quick-shipping system.

When our representatives interview the trade, they have in their grips samples of the choicest goods that enter the
homes of the people.

Many of these lines we are special agents for, AND THESE LINES ARE LLEADERS —others follow.

T RAM LA L! Sl! AN D 11 K HA K I R Pure Indian Teas head the list, and justly so. They are the
peers of all package teas. Being packed in lead packages
on the gardens in India, they reach the consumer containing all their fragrance and strength-—not so with other package teas.

I'he larger portion of package goods now being sold in Canada is imported in bulk, subjected to all forms of exposure, packed
i paper, tin foil, cardboard, and in many other ways -certainly not calculated to preserve so choice an article.

COFFEE——( Jur registered brands of Coffee :
CMECCA,”’ “DAMASCUS,’”’ CCAIRO,”

hiave given almost universal satisfaction. The sales of these goods have increased enormously during the present year, which
pioves their worth.  They are packed in two-pound tins, twenty-five pound tins and fifty-pound tins—ground or whole.

Merchants who are handling these goods have a_decided advantage over the other fellow who endeavors to persuade his
customers that other brands are just as good.

““GOLDEN AGE’” Package Tea,
“C“MASCOT”?’ Package Tea,
C“RANGCGNUGGER’ Tea, in 100-Ib. tins,
“CBUSBY” Japan Tea,

Bensdorp’s Royal Dutch Cocoa,
Goodwillie’s Fruits,
Rowat’'s Pickles,
Taddy’s English Tobaccos,
‘““‘Standard’ and ‘““Signal’”’ Brooms,
Mining Brooms,

I numerous other lines which we control have enormous sales, especially in the West.

We are also very much pleased to realize the fact that the merchants and pickle manufacturers are almost a unit in
laring in favor of “IMPERIAL” Vinegar. Our sales of these goods are steadily increasing. Letter orders specially designate

«IMPERIAL” YVinegar.
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condensing what was to be said into a few
words and thereby getting a good display,
the advertiser succceded in making his
insertion show up well. among the other
advertisements in the paper. The adver-
tisement appeared just at the time when
preserving was i progress and fruit jars
were in demand. Consequently it had time-
liness as another of its good points.
Example 2 comes from Woodstock, and it
likewise appeared right in the thick of the
One of its good points
is that it suggests a continuity. When the
“This afternoon we

preserving season.

advertiser remarks,

. will have, cte.,” it implies that to morrow

there will probably be something clse
worth noting, and this interests people
in that particular advertiser’s business.

Morcover, the addition of the two items
about sugar is very timely, while the hint-
ing at a list of green grocceries, atter having
got the reader’s attention, is quite a stroke
of policy. But why “The Floral Grocery”
should occupy so much space at the top is

hard to sce. It will doubtless be found

HONEY
HONEY
HONEY.

The proof of the pudding is in the
ecating. A trial order of our Ex-
tracted Clover Honey will convince
you of its superior quality :

1, Pint Jars of Honey = 10c.
Pint Jars of Honey = 2oc.
Quart Jars of Honey - 3sc.

10-1b. Pails, Special Price.

A. P. YEO,

Groceries and Crockery.

EXAMPLE 4.

that people in Woodstock call the place
Doyle's grocery store and not** The Floral
Grocery.”  Hence, if that upper space had
been used to show up something interesting
about the fruit, it would have been better.
Example 3, from Guelph, has the good
qualities of being timely, treating of one
subject and being arranged with a proper
regard to the important points. The couple
of sentences of deseription embody all that
can be said in short form concerning the
breakfast foods and are calculated to rouse
a person’s appetite.  About the same time
as this ad. appeared, Sloan, of Galt, had a
similar one, which, on account of its size,
it will be-impossible to reproduce. It occu-
pied a half-column and contained a very
tempting list of breakfast foods, numbering

some 21 varieties. That is the way to
attract the public.
For the fourth example, a rather

London is taken. It is
that an advertisement

unusual one from
not very often

devoted wholly to honey is to be seen, so
that this one adds novelty to its other good
qualities. The information that 4-pint,
pint and quart jars can be procured at the
prices named is valuable to a good many
housckeepers and likely leads to a larger
sale than might otherwise be the case.

CEYLON AND ITS TEA INDUSTRY.

By W. H. Adams

FIMHERE are a great many things to
claim the attention of the visitor to
the Island of Ceylon, This is the

home of unadulterated Buddhism. Here

the student of religions finds an extended
and interesting field of research.

Twenty years ago the cultivation of tea
in Ceylon as a staple crop was unthought
of, and yet to-day it occupies about 400,000
acres; has furnished a field of lucrative
operation for European capitalists; has
replenished the drained exchequer and made
Ceylononeof the richest of tropical colonies:
has replaced the ruined coffee industry and
saved 3,000,000 of Indian coolies from star-
vation.

The island is very mountainous, but still
must be essentially agricultural because of
the lack of suitable fuel to develop even the
During
its long history under the Singalese princes
no attempt was made to supply any de-
finite outside demand, but the entire energy

small mineral wealth it possesses.

was turned to the cultivation of rice to
supply food for the dense population. Rice
could be grown only on the lowlands and
Hence, all the

clad 1n

by means of irrigation.
mountainous interior remained
virgin forests, the home of the elephant,
tiger and wild boar, and there are large
areas still of this sort of country where
none but savages dwell.

Ceylon’s prosperity dates from the ad-
ministration of Sir Edward Barnes, 1824-
1831.
trunk roads leading into the interior.

He was energetic in the building of
The
value of the wagon road is not appreciated
by the American traveller, who, in his own
country, can drive overland when he wishes,
and whose railroads so often precede settle-
ment. But in a tropical country that is
both swampy and mountainous, it means
ceverything. Mr. Barnes also started the
cultivation of coffee with a view of supply-
ing an European demand. Coffee proved a
very successful crop and thousands of ad-
venturers flocked thither from all parts of
the world. But as every period of over-
strained credit and wild speculation must
be followed by depression, the fortunes
gained were lost in the same enterprise.
Strange that people will never learn the
lesson that booms cannot possibly pay in
the long run. Well, there was disaster in
the years following 1845 until stable con-
ditions were once more established in the
administration of Sir lHenry Ward, 1855-60.

The industry steadily gained until it
reached the high-water mark in 1875, when

nearly 400,000 acres were planted 1
coftee. But in 1869 an enemy in the f
of a fungus appeared and by 1880

ruined coffee culture as an industry. [\
effort was made to find a remedy for

evil. The Government expended large s
experimenting, but the fungus had com
stay. Starvation stared the people in

face. But in this time of distress the s,
did genius of Sir Arthur Gordon, now |

Stanmore, came to the rescue. Someti
must be found to take the place of co
Several things were tried. The cultival
of cinnamon was enormously increa-
Cinchona was planted extensively, from
bark of which the ferbrifuge quinine is
tained. India rubber, raisins, gums. spi
cocoa and cordamums were all tried het

it was learned that the entire area of 1.,

western slope, at whatever altitude, w
adapted to the growth of tea.

Of course the lives of the other industi:
were short.  All gave way to tea cultu:
But one result of far-reaching importan
came from the cinchona effort. During 1
period,
than half the world’s supply of quinin

13,000,000 pounds. This great addition 1.

1884-88, Ceylon produced m:

u

the supply overstocked the market and (6.

price of quinine, which had before been |

nigh prohibitive, fell from 17s to 3d
ounce.

remains within the reach of all, so tha

After the abandonment of quinii.
culture in Ceylon the price rose again, b

throughout the world, in fever-stricken di-

tricts quinine is found in nearly every hon

The tea plant is a spangly bush about

four feet high. The leaves are from five
nine inches long, owing to variety and a

Only the soft, tender, leaves make good tc

Great care must be exercised in pluckin
This work is done mostly |,
The stems must be broken oti 11

the leaves.
women.

a way not to injure the bud in the axil nc
bhelow, for from this comes the next sho
to bear leaves. Plucking is of three kinds
fine, medium and coarse. The fine talk
only the first three leaves. These are you:
and very tender. Medium takes four or fi
leaves, and the further down the shoot t
hornier the leaves and the lower the quali
of the tea. Coarse takes more than
leaves. Herein lies the first cause for qu:
ties of tea.

In Ceylon, as there is no cold season, (i
plant thrives throughout the year, anii
must be given rest by means of pruni
This is a trade in itself. Much in the yi
depends upon pruning. The plucking in |
altitudes comes once in about eight da
ten days in higher altitudes.

There are four processes in manufact
ing tea. First, when plucked, the leaves
wilted. This makes them limp and redu
the weight one-fourth. Next they arc ro
to break the outer oil cells. Now the lea
are in greasy rolls. They are then pulled
picces and sorted by machinery, when 't
£o to the third process—fermentation. 'l
is a very important part of the process :
makes the distinction between green
black teas. Only experience can tell wi
tea is sufficiently fermented. It beco:
copper colored and emits an odorsometl
like apples. There remains still for the
to be fired or thoroughly dried. In
whole process it loses three-fourths ol
original weight.—Spice Mill.
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Particular P
People § y

If we can suit those grocers who cater\to the %
trade of the most particular buyers in all €anada, \
then we are pretty sure that Windsor Salt will please §
and satisfy the masses. Particular people have been
regular buyers of Windsor Salt for years, and that is §
a strong argument for the high, unvarying quality W
of the grade--the purity, whiteness, dryness of the

Salt itself.

No expense has been spared in the making of
Windsor Salt--it is as perfect as a Salt can be. It i
pleases particular people because it is all Salt-- W
because it is sifted, not ground-- because it con- g
tains nothing but clear, white, sparkling Salt

crystals.

Windsor, Ont.

&‘Géﬁémééﬁéej | Sa]to |

The Canadian Salt Co., % W. |
Limited q ln
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THE

HIE Retail Merchants' Association

of Canada was organized at a

convention of retail merchants

held in Toronto in April, 1897.

One of the chief spirits in the

movement was E. M. Trowern, the present
general seeretary.

Mr. Trowern was one of the leading
retail jewellers in Toronto and was elected
sceretary of the Retail Jewellers’ Associa-
tion for a number of years. While attending
to the duties of secretary for the Jewellers’
Association, he recognized that the one-
line association had only a very limited in
fluence in bringing about any real legisla-
tion for the benefit of the trade or for the
retail trade generally. lle also recognized
that the members of any single line of trade
being spread so far apart in the Dominion
and Province made it more difficult to ob
tain united action on any trade subject,
and the work connected with the corres
pondence and preparation of any proposed
statutory amendments was more than any
business man engaged in the retail trade
could aftford to give the time to. and that
this work, like all other work worth doing,
should be done by somceone who could give
his whole time and attention to it, and be
remunerated accordingly.

The plan upon which the Retail Mer
chants’ Association of Canada is con-

structed takes in all classes of retail mer-

G. J. St. LEGER, Toronto

Central Presidont

chants.  The Dominion is divided into
Provincial associations, and the Provinces
are divided into counties. In each county a
branch is established and five chief officers,

president, 1st vice-president, 2nd vice-presi

dent, treasurer and secretary, are clected
from among the members, and they have
the arrangement of the affairs of the Asso
ciation in their branch or county.

Sections of trade are then formed, such
as druggists, hardware, dry goods, grocers
booksellers and stationers, jewellers, mer-
chant tailors, ete.; out of each section five
officers are also clected, chairman, 1st vice-
chairman, 2nd vice-chairman, treasurer and
seceretary.  The officers of these sections,
together with the chief officers of the
branch, form the general executive hoard
for the county. All matters pertaining to
purely trade subjects are discussed in the
section meetings, and all matters of local
trade interest or changes in the municipal
or legislative Acts, such as peddlers’ licenses,
transient traders, trading stamps, cte., are

referred to the general executive board of

REV. A. L. GEEN, Belleville, On1.

First Central Viee-President

the city or county. The members of all
general executive boards form the central
executive board, which meets in convention
once a year, or as often as is deemed advis-
able.

The oflicers of the central exccutive
board who were elected at the convention

held in September are:

Central President — (. |, St boot and
<hoe merchant, Toronto
Central st Vice-President — A L. Geen, diug-

gist, Belleville
Central 2ad Vice President — B, G, Davis
grocer, Windsor

Central Treasurer—W. 1. Rogers, furniture

dealer, Toronto
Central Secretary I-. M. Trowern, Toronto
This mode of organization puts every
city and town in touch with each other, and

RETAIL MERCHANTS’ ASSOCIATION.

Its Objects and its Officers.

every section of trade also. For instan
if a trade difficulty occurs in the city

Hamilton, the secretary of that bran
communicates with the central secretary :
Toronto, and he submits it to all the s
tion secretaries throughout the Dominio

B. G. DAVIS, Windsor, Ont.

Sccond Central Viee-President

thus giving all a knowledge of what -
being done. Through this manner of o1
ganization the trading-stamp scheme wa
sl:ulﬁ)ul out and a great deal of nceded
legislation for the retail trade is expected U
be introduced.

The following are some of the aims and
objects of the Association, and others wil
be added as they are required :

1. To safeguard the interests of the reta
merchants of the Dominion;

2. To confine to the legitimate retaile
the retail trade of the cites, towns
villages;

3. To endeavor to secure just and equi
able prices on all classes of merchandisce

4. To have the Transient Traders’ A
enforeed ;

5. To have placed on the statute hool
making it a criminal offence to adverts
goods, either in weight, quality, or pr
different to what they are;

6. To have passed a legislative Act p
venting the false stamping of goods ;

7. An entorcement of the Adulterati
Act;

8. That there be proper equalization
insurance rates;

9. To have taxation properly equaliz
to compel departmental stores and oth

—e—— A S s s SN EEE
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“Easy as ABC”

FOR GENERAL STORE
MERCHANTS TO MAKE MONEY.

Look over this list of STATIONERY from A to Z—

Account Books—Number 1093, 80 cents per dozen,
Blotting Paper—60-1h., assorted colors. 45 cents per quire.
Crayons- IFor Blackboard Waltham. 10 cents per gross hox,

Diaries Dominion, Office and Pocket. 137 varieties.

Envelopes Valois small 8vo - Sevens—Sixes. 90 cents per M.

Foolscap—“Surrey,” 10-1h, 80 cents per rean.

Games— “Lost Heir” and “Nations.” 30 cents and $2 per dozen.

Holders—I‘rom 35 cents per gross. No. 1215 Holder  Pencil and Rubber  40¢ per doz.
Ink—Underwood’s, 3-0z. bottle, jet black.  $3.60 per gross.

Just as easy to sell these lines as others in your general stock.

Keep your stock fresh and where it may be noticed.

Let the Public know you have the lines for sale.

Memorandum Books =117, Black Oilcloth Cover, $and c. raling.or memo. 30c. doz.
Note Papers “Surrey” cream ruled note. 40 cents per ream.

<IMZ0-4>40

>
=)

o Qrders that azre small for shipment may be sent out for enclosure. =
\\11 Pencils No. 1040. $1 per gross.  © Slim Fellow.” Memorandum.  $1.50 per gross, A
41 Queen City 11.B., $2 per gross, all with inserted rubber tips. N
il Rulers Number 25, 65 cents per gross, 12 inch. c
i Scribblers Retail at 1, 2, 3, and 5 cents. $1, $1.80, $2.85 and $4.80 per gross. \ V4
et The finest range of Exercise Books, beautiful lithographed cover, $4.80 gross.

e U may rely upon having any order filled satisfactorily with our G
Very large and varied stock. Orders are filled completely and promptly.

Writing Pads— Army and Navy,” 40 cents dozen.  * Buckingham,” 75 cents dozen. o
o Xtra space would be necessary to tell you of the other lines. o

: You will find a complete list in our Catalogues. D
; Z See that your name is on our mailing list. =
T y ; Our two catalogues —Stationery and Fancy Goods—mailed on
s receiving your address.
1t R ik

| The Copp, Clark Co., Limited, Toronto
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combinations to pay their share of taxa-
tion;

10. To have reduced the fees in the lower
courts so that accounts may be collected
more easily :

11. To secure an efhicient Insolvent Act,
and better postal regulations;

12. To direct the retail advertising
patronage towards those papers that'are
not controlled by departmental stores or

trust advertisements.
A SKETCH OF THE OFFICERS.

The Retail Merchants' Association of
Canada is fortunate in securiag as officers
for the ensuing year business men who have
by their steady application won for them-
selves success in the occupation chosen by

them as their life’'s pursuit.

G. J. St. Leger, Toronto, is the new
central president. Mr. St Leger has been
in the retail boot and shoe business for over
30 years and his integrity, energy, and per-
severance has done much to make his busi-
ness prosper. Starting in a small store at
the corner of Queen street and Denison

avenue, Toronto, his business afterwards

extended to Yonge street.  For a number of

years he had two stores, one at 210 and the
other at 216 Yonge street. About two
years ago Mr. St. Leger opened a store at
110 Yonge street, a little later another at
92 Queen street west and a fourth recently
at his old stand, the corner of Queen street
and - Denison avenue. Mr. St. I,c;{cxf is

known to the trade of Toronto as a man

W.iB. ROGERS, Toronto

Central Treasurer
of high ideals and will do much to keep the
Association in the way of duty.

The first central vice-president of the
Association is Rev. A. L. Geen,druggist and
clergyman, Belleville Ont. Mr. Geen is a
successful business man, has numerous
friends, and for a long time has been a resi-
dent of Belleville. He is the president of
the Belleville branch of the Association and
is peculiarly fitted, being a clergyman, for

the duty of doing missionary work for the
Association in his community.

B. G. Davis, the second central vice-
president, is a retired grocer of Windsor,
Ont., where he was engaged in the grocery
business for years. Mr. Davis has always
identified himself in movements in the way
of forming organizations of merchants for
their own benefit and protection.  fle was
seeretary of the old Windsor Retail Grocers’
Association, and was mainly instrumental

E. M. TROWERN, Toronto

Central Secretary

in inducing that body to amalgamate with
the Retail Merchants' Association of
Canada. Mr. Davis is secretary of the
Windsor branch of the Association.

The central treasurer of the Retail Mer
chants’ Association is W. B. Rogers, chief
sharcholder and managing director of Chas.
Rogers, Son & Co., retail furniture mer-
chants, Toronto, one of the largest busi-
nesses of its kind in the Dominion. Mr.
Rogers has identified himself with the
Retail Merchants’ Association since its
commencement, and is, besides, a member
of the Canadian Manufacturers’ Associa-
tion, the Board of Trade, and other organ-
izations. Mr. Rogers is president of the
Toronto branch of the Retail Merchants’
Association and is popular with all classes
of citizens.

Central Secretary E. M. Trowern has
been identified with the Association ever
since its commencement in 1897. Mr.
Trowern, previous to that time, was en-
gaged in the jewellery business on Yonge
street, Toronto, and was sccretary of the
Toronto Retail Jewellers’ Association. Be-
coming imbued with a firm conviction that
there were immense possibilities ahead for
a successful combination of business men,
he originated the idea of forming a Retail
Merchants’ Association and was the first
secretary of the parent organization in
Toronto. The duties of his new avoca-

tion soon were so great that Mr. Trow:
severed his connection with all other bu
ness and devoted himself exclusively to t
work of the Association. He has alwg
been unanimously returned as secretary
the Association and is popular with all
members, by whom he was compliment
at the recent convention for the aid he I
rendered them by his advice and labors.

THE MEN WHO BREAK DOWN.

When a man standing at the head of
vast business breaks down, the papc
begin to talk of the enormous pressurc
modern life, especially in the lines of finan
and industrial activity, remarks an «
change. There are railway presidents wli
stand a great amount of business strai
but they waste none of their energies ani
are temperate, as all men of great affai
must be if they would hold their own
these busy days.

While a great business involves large 1«
sponsibilities, a strong man at the head «
it will be found to have selected capalbl
assistants, often younger men with greai
power of resisting strain. Therailway pic
sident, bank president or head of a Trust
has his staff; his business is systematizcd
and a large part of his worth to his co:
poration consists in his ability to pick good
men for responsible places.

When one comes to look over the list of
men broken down in business it is amony
those having small business that thegreatc
number will be found. The man in a smal
way rarely can afford to have capabl
assistante; he must ‘*do it all himself,”" and
hence worry and overdoing. There is mo:
of a chance for brain fag in a small shop o:
agency than in a big business.

PARAGUAYAN TEA.

A writer in Grocery, LLondon, Eng. says
From time to time attempts are made t
stimulate the interest of people on this sid:
of the Atlantic in yerba mate or -Para
guayan tea, which is the product of a shrui
which grows very freely in Paraguay 1
South America. I have tasted concoction
made from the leaves on several occasions
but have never been able to feel enthusiast:
about its merits. To the palate of the tea
drinker it is somewhat tasteless and posscs
a slight but not unpleasant twang. It doc
not taste at all like tea. Yerba mate is in
very general use in Paraguay and no doub
it would not take long to acquire a taste fo:
it. The leaves contain a considerable pro
portion of caffein—the stimulatingalkaloi
found in tea and coffee—whilst they ar
almost free from tannin. Consequently th
liqguor made from them has marked stimu
lating properties and does not caus
injurious effects to the digestive organs
like most of the teas in general use in Grea:
Britain.
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Thee and Thy Customers will profit by

the acquaintance if Thee introduces to

them the Quaher .

from Ceylon.

Thee should
see that Thy

customers buy

Yea, and
verily, breth-

ren, the 2 2 .
“Quaker” ool

; fromThee,else
hath proven peradventure

they may buy
it from Thine

a trade-getter;

also, liKewise,

| a trade-holder adversary
f

WHER,

This Tea is pached in Ceylon by the gfowers.

J. A. Mathewson Q. Co.

Wholesale Agents » » M on t rea 1

for Canada.
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Uniformity in Weights and

T the last session of the United
States Congressa Bill was intro-
duced, and was recommended for
passage, providing that on Janu-
ary 1, 1904, *‘all the Depart-
ments of the Government of the United
States, in the transaction of all business
requiring- the use of weight and measure-
ment, shall employ and use only the weights
and measures of the metric system.”” It
also pm\'idcd that on and after January 1,
1907, the weights and measures of the
metric system should be the legal standard
weights and measures in the United States.

This action of Congress is but another
step towards the realization of the universal
brotherhood of man. 8o long as there has
been a confusion in regard to systems of
weights and measures commerce has been
restricted and impeded. This restriction
may have been almost imperceptible, yet it
rcally did exist and was a factor to be
reckoned with where forcign trade was con-
cerned.  With the adoption of a universal,
commonsense system, a serious obstacle to
the intercourse of nations will have been
removed.

To understand how confusing existing
systems are it will only be necessary to refer
to a few examples. For instance, there is
the pound avoirdupois and there is the
pound troy. and there are also ounces in
bhoth systems. The pound avoirdupois is
heavier than the pound troy, but, strange
to say, the ounces are just the reverse.
Again, the term dozen may mean 12, 13, 14
or 16. The twentieth part of a ton may be
either 100 or 112 pounds. Quart and gal-
lon signify in each case three different
measures. Lastly, in the United States
there have been no less than 130 different
measures called bushel, not one of them
conforming to the English bushel. In fact,
in the English system there are 74 units
having 56 names, 18 of which are am-
biguous.

In the metric system, on the other hand,
there is one specific, definite, appropriate
word to denote the linear unit, one for the
unit of area, one for the unit of solid

measure, one for the unit of capacity, and
one for the unit of weight. The system
thus employs five unit words, and for pur-
poses of division and multiplication, uses
seven prefixes. This is a considerably
simpler mechanism than the English system
now in use.

In almost all instances where the system
is now in use, its inauguration has been due
primarily to difficulties which have arisen
in the commercial world. At every Customs
house in Europe, under the old system, it
had been necessary to keep a staff of com-

ADVANTAGES OF THE METRIC SYSTEM.

puters who did nothing but reckon the
weights and measures of the goods of one
country in terms of the weights and
measures of the other. Besides being a
great expense, this plan was slow and cum-
brous. The result has been that all the
nations of Europe, with the exception of
Russia, have long since adopted the metric
system. Some, like Switzerland, to make
the change easier, have retained the names
familiar to the people, and substituted the
metric weights and measures. Itis just as
if we in Canada decided to add three inches
to our yard and still call the elongated
measure a yard. It would really be a metre,
but it would be more easily recognized as a
yard.

Even in a single country like the United
States confusion exists at some points
The term bushel has many significations’
Wheat, rye, oats, corn, buckwheat, I)arlcy;
potatoes and onions are sold by weight,
whereas prices are quoted by the bushel.
Thus, if oats are quoted at 20c. a bushel in
Ohio, a Dakota farmer would take it to
mean that he could get 20c. for 36 pounds
of oats. A Maine farmer would dispose of
only 30 pounds for 20.., whereas the Ohio
farmer would actually get 20c. for 32
pounds.

With these explanations, it should be
clear that a better system is desirable, and,
as will be shown, the metric system offers a
great improvement in this respect. The
metric system came into effect during the
time of the French Revolution, when a con-
certed effort was made to do away with all
old-established systems. Some of the revo-
lutionists’ acts were commendable, some
were unworthy and many were neither.
Among the more laudable movements was
the estabfishment of a decimal system in all
departments of weights and measures.

Hitherto standards had been absolutely
arbitrary. Thus, the English yard was the
distance between two gold studs in a brass
bar, kept securely by the Government in
London. Should this standard be de-
stroved, an exact counterpart could not
be recovered without making use of models
of the original, and should all the yard-
sticks in the world be destroyed, the British
standard could never be restored. At a
time when French scientists saw all estab-
lished things being ruthlessly destroyed
around them, they perceived that if they
were to establish a more stable standard, it
would be necessary to have recourse to
something indestructible and they turned
to the carth itself. Measuring, with their
astronomical instruments, one forty-mil-
lionth portion of the earth’s circumference,
north and south, they said, let this be our

Measures.

standard and let it be called the metre.
standard metre was therefore made wl
is kept in Paris. Of course, it is nearly
arbitrary a length as the English stand:. |
yard, for the measurements were not m:
quite exact. Still, it is a near approach

a stable and indestructible length,

Next, as we divide our dollar up in
ten-cent bits and our ten-cent bits intocen!
so the French divided their metre into d«
metres and the decimetres into centimetr
and they went still further and divided 1.
metre into thousandth parts called mil
metres. or, to complete the analogy, tl
mill bears to the dollar the same relation .«
the millimetre bears to the metre. On tlu
other hand, 10 metres are called a dec.
metre, 100 metres a hectometre, and 1,000
metres a kilometre. Practically speaking,
the metre nearly corresponds to the yaid
and the kilometre to the mile.

To secure a unit of volume a small
cube was constructed, each side of which
measured a decimetre, or nearly 4 inchcs.
The cubic contents of this cube were stylcd
a litre. It, in turn, was subdivided into
tenths, hundredths and thousandths, and
multiplied by ten, one hundred and ou
thousand, and similar prefixes to thosc
given the multiple of the metre were |
stowed on these divisions. For the unit of
area. of course, the square metre was cui
ployed.

To obtain the unit of weight the scici
tists obtained the weight of one cubic cents
metre of pure water at a given temperatuic
and this they termed gramme. Thegramui
is really a very small weight, being noi
much heavier than 15 grains, and it
accordingly the kilogram which comes int
most use, being about equal to two pound:
The gramme is divided and multiplied ¢
tenths like the metre and the litre.

The advantages of the metric system
many and obvious. The very fact that it
built up from a single unit renders its u
extremely easy. Thus, when we think
the relation between the pound and tl
cubic foot here, as compared with the :
lation between the gramme and U
cubic centimetre under the metric systc:
it seems strange that this simple plan w
not adopted long ago. Just as we rega:
with despair the pounds, shillings and pen
of the Englishman, even so do the users
the metric system look upon our yards, k
and inches and our pounds and ounces.

The whole trend of the world is towar:
the universal adoption of the metric syster.
All obstacles that tend to hamper commer
and intercourse must be removed. By u
time all the nations of the world are tran
acting their affairs on a decimal systei.
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Dominion Canister Company

Limited
MANUFACTURERS OF

The “Perfection” Canister

THE VERY BEST PACKAGE FOR

SPICES BAKING POWDER JELLIES
TEAS STARCH JAMS
COFFEES BISCUITS Etc., Etc.

We are now in our new quarters and have
doubled the capacity of our plant and are prepared

to fill all orders promptly.
The best advertisement for any concern :

A NEAT PACKAGE. AN ATTRACTIVE LABEL.

Write for Samples. Get our Figures.

The Dominion Canister Company, Limited

DUNDAS, ONTARIO, CANADA.

Royal Salad Dressing

Sells every month in
the year. A trade-
winner for all classes
of trade.

Never Separates
Never Spoils.

The makers will send a sample
bottle to any merchant not hand-
ling Royal—free for the asking.

Made only by —————————

The Horton-Cato Mfg. Co.

Windsor, Ont., Detroit, Mich.

In 3-pound Tins are full weight.

The Opyster Season is on and our Pearl Oyster
Crackers are just what are wanted. We are

at the old stand where
ears. . : 2
% ¢

W. J. CROTHERS,

we have been for over 33

KINGSTON.
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then a very desirable state of affairs will
have been inaugurated. Meanwhile, a
Chicago paper is figuring on how much
time and money will he saved in the educa-
tion of children. It computes the loss in
the United States alone at 40,000,000 years
and $1,000,000,000. This may be exag-
geration, but it is a fact that a child can be
taught the metric system much more rapidly
and effectually than the presentcumbersome
system.

In Canada, things are working slowly
towards the desirable state of aftairs. The
Retail Merchants’ Association and the
Manufacturers' Association have both been
advocating the change in no weak voice.
Morcover, the country is daily becoming
riper for the inevitable. The system has for
some time been taught in the secondary
schools of the land, and in some primary
schools, and people are fairly familiar with
its main features.

In England there exists what is known
as a Decimal Association, which is agitating
tfor the adoption of its favorite system. A
letter from the secretary of the Association,
directed to the United States Consul-General
at London, contains someinstructive details
about the progress being made by the Asso-
ciation in converting public opinion to its
beliets. The letter says in part: ** There are
290 members of the present House of Com-
mous so thoroughly in accord with our
aims that they have given me authority to
publish their names as supporters. If we
add to this the number of members of Par-
liament who would be mfluenced by a
debate in the House of Commons to vote in
our favor, we are convinced that we are
now strong enough to carry a Bill.

“During the last four or five weeks, no
less than 60 city, town and county couccils
have passed resolutions to the effect that it
is desirable that the reform should be made
in the.interest of commerce and education.

“One of the most definité results; in fact,
I think I may say, the most definite result,
of the conference of the Colonial Premiers
was the passing of a resolution in favor of
the adoption of the metric weights and
measures throughout the British Empire.
This will have a most important result, and
will render certain the carly passing of a
3ill to give effect to those views.

““All the chambers of commerce in this
country, nearly all the school boards, the
trades umnions, and a great number of
societies of various kinds have for a long
time been active supporters of my Asso-
ciation.

*The attitude of our Premier may be
gathered from some remarks he made to
the deputation which waited upon him in
regard to this question in 1895. He said:

“‘If I may express my own opinion
upon the merits of the case, there can be no
doubt whatever that the judgment of the
whole civilized world, not excluding the
countries which still adhere to the anti-

quated systems under which we suffer, has
long decided that the metric system is the
only rational system.' "

At the Colonial Conference held this
summerin London, a resolution was passed
dealing with this subject. It reads: ‘‘Re-
solved, that it is advisable to adopt the
metric system of weights and measures for
use within the Empire, and the Prime Minis-
ters urge the Governments represented at
this conference to give consideration to the
question of its early adoption.”

Mr. Joseph Chamberlain recently for-
warded a formal notice of this resolution to
the Governor-General to ascertain what the
Canadian Ministry propose to do in the
matter.

YOUR FRIEND —THE TRAVELLER.

By Heeo Secord

OW many merchants adequately real-
I{ ize to what extent their success in
business isindebted to the travelling
drummer,”” how

‘e

salesman, the ubiquitous
few merchants fully appreciate the know-
ledge that is imparted to them by the
traveller, knowledge that could not be
obtained by them as readily, as concisely,
as positively as through this wandering
human encyclopacdia, this unabridged vol-
ume of practical hints and useful suggest-
1ons, this meandering *‘ tape-line "’ of market
reports, this living “ ticker” of commercial
values and fluctuations. Very few, itis to
be regretted, fully realize what they owe the
““drummer,” and if they do give a thought
to this phase of their connection with him,
do not appreciate his worth, or acknow-
ledge the value of the information that
leaks out of him like water through a sieve.
The travelling salesman, generally speaking,
1s looked upon by many merchants in the
light of a ‘“necessary evil'—a something
that has entered into business affairs and,
like * the poor,” always to be with us, and
not to be shaken off—an incubus on the
wheels of trade, or as a barnacle on the
ship of commerce. These opinions held of
the commercial traveller often lead a mer-
chant to consider him a nuisance, and to
accord him treatment not merited by the
services rendered and in inverse proportion
1o the courtesy and attention shown him
by the salesman. It is a lamentable fact
that many merchants are not only not
appreciative of a traveller's visit, but often
downright rude and neglectful. It is true
that the vicissitudes of husiness at times
prevent a merchant from according the
traveller as close and prolonged attention
as the salesman would wish, but it is also
an acknowledged fact that politeness is
cheap and brings its reward, and insistent
and persistent as every good traveller is
when in quest of trade, there is not one of
the ancient and honorable brotherhood but
will remember the manner of his reception
and treatment. The traveller is of much
greater value to the merchant in many

S e R R e N = LI = Sl

ways than the latter has any conceptio:
and it is a fact that many a business ;
unknowingly is indebted to the g
* Knight of the Road” for *‘easier cred
with his jobber. The pressure that w.
in the natural course of events, owin;
overdue accounts, etc., be put on the 1
chant is often withheld on advice of
salesman. In many other ways the

veller is the merchant’s friend, as

better than he can give the merchan:
timely hint as to rising or falling mark
salable goods, shipping information,

him into touch with the best houses in
various lines, etc.? The instances of a

veller’s utility to a merchant are toonuu
ous to cite, and it is not the purpose of

writer to enter into a lengthy review
them, but merely to enter a plea on hel
of the “boys” for good all-round fell
ship between buyer and seller. We arc
interested in each other and practica
after the same mercenary end, the almigl

dollar, but we can gather those gold

shekels more pleasantly, and they
jingle more merrily in our pockets if
remember the * Golden Rule.” Personall

t,

the writer can state that in all his travd-

from the Gulf to Victoria, with very f
exceptions he has been accorded fair tre
ment ; whether this was due to his g
looks, his amiability or the houses he 1o
resented, he has never taken the timc

analyze, but the few instances where he i~

bumped up against one of those *‘ roug
jewels’ has left an impress, if not on I
anatomy, at least indelibly on his memo:

It is around the hotel fireside, on the train

and on the station platform that the tc
for this article was gathered. It is not ti
purpose or the intent of this article to co:
vey the impression that the salesman .
not his shortcomings (he hasafew), as w«
and like in every flock a dark-hued lan
will be found among the “boys.” T
are one or two who probably through «
treme vouth, verdancy or over-freshuc
bring on the heads of the fraternity ti
treatment referred to in this article. 1
traveller is out to sell goods and must
persistent, he cannot whisper about I
wares. he must holler, or as ryhthmical
expressed—

He who whispers down a well

About the goods he has to sell

Will never reap the golden dollars
Like he who elimbs a tree and hollers

INQUIRIES ABOUT CANADIAN GOOD:

Among inquiries received by the Can
dian Section of the Imperial Institute
the following :

1. A Liverpool house asks to be placed in cor:
pondence with Canadian manufacturers of bi
squares, turned legs, and other chair stock ; alx
drawer bottoms.

2. A London firm desires names of Canadian s
pers of soapstone of first-class quality.

3. A British house in Japan exporting drug
lines wishes to arrange with Canadian firm of =
standing to handle their goods.
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I'his is the only table beverage recommended by physicians,
a- a substitute for Tea and Coffee. It is an absolutely pure
pioduct of cereals, and is composed of gluten, albumen,
pliosphates, starchy particles of grain and saccharine matter.

I'he National Cereal Coffee is not only a pleasant beverage
but is Nature’s Food Drink and Health-Builder. Itis
invigorating and strengthening. It aids digestion, and is a foe
to constipation and biliousness. The National Cereal is pre- | @ OUR NEW ADDRESS IS :

pared only by
30 WEST MARKET ST.

The Leamington Coffee Co. TOME
LEAMINGTON, ONT. DOUGLAS & RATCLIFF \

PRICE 20c. Special discount to the trade. Write for terms and prices
¢
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The Canadian West as a Food Producer.

We send our grass-fed cattle
In droves from the tecming West
Of our grain in its rich abundance
We treight your ships with the by
—Frank |

Clarke.

Tis a little difficult tosay anything new
about the productive possibilities of the
West, and yet, from constant contact
with the newiy-arrived Eastern Can
adian, Englishman, Scotchman or
American, it is only too evident that the re-
sources of the West in the matter of food
production are but vaguely guessed at.

You

newly-arrived,

the

hesita-

to with

as they

have “ca’ canny”’

have no
tion in insinuating that they do not be-
when probably only
giving them the most conservative estimate
The writer happened

lieve you, you are
of things as they are.
to tell one of the members of the General
Conference of having scen 150,000 tons of
hay in stack in the Northwest Territories,
and he promptly said:

“Oh, it could not have been more than
1,500 tons. That would be an enormous
quantity !

Yet, the person, to the contrary, replied

that it was 150,000 tons.

THE WHEAT FIELDS OF MANITOBA.
This great Western country of ours is
s0 vast, the case of culture so great, the soil
so fertile, that people accustomed to 10-acre
fields with a fence round them cannot grasp
the idea of *““a league-long wheat field.”’
the

The British journalists, during their

Yet, such is a common occurrence in
West.
recent visit, had their farming ideas enlarged
by seeing five self-hbinding machines cutting
round an S800-acre wheat ficld on the Port-
age Plains. And, as the straw was heavy,
there were four horses to each binder. These
are only ordinary incidents in the farming
life of the West, and vet many people find
them difhicult to believe.

As to what the West has produced in past
years, no better evidence can be furnished
than the following oflicial table of exports:

Crop Jushels
T e SR RS W S 4,000,000
1887 10,500,000
1888 4,000,000
R AR TS e 4.500,000
LSO e B SR 11,500,000
1891 14,000,000
02 e 14,000,00C
1893 .... 12,000,000
3BOY ...l e 15 000,000
1895 29,000,000
1896 .. 14.000.000
1897 22,000,000
1898 23,000,000
3060 oios 30,000,C00
BQDO - os oo vinssonsnninss smansies 17,000,000
JQOI .. ccvovnvnnnnnnnnes 55,000,000

As to what may be done in the future, he
would be a rash mortal who would attempt
to prophesy.

In 1901 Manitoba had in wheat 2,011,-
835 acres and the Northwest Territorics

\ ’
e e, 7 4
¢

508,564, and they produced between them
something over 63,175,928 hushels of wheat.
This year the acreage has not heen increased
so much as was anticipated by many thous-
ands of acres owing to the unusually wet
spring. There has been an increase, how-
of 28,105 acres in Manitoba, and the North-
west Territories of 80,291, making a total
109,396 2,624,637

acres in wheat this scason.

increase of acres, or

THIS YEAR'S WHEAT VIELD.

Thelatest cropestimates hefore threshing
commenced was an average yield of about
the same as last year, viz., 25 bushels to the
acre, which would mean roughly a crop of
65,000,000 bushels.  Since threshing has
begun in many scctions the average has
gone up to fully 30 bushels to the acre.
There is not, however, sufficient threshing
done to say how far this increased average

ON

THE

FARM OF

may extend, and there is still too much
wheat in the stook to say that the average
1s safe from depreciation. It is, therefore,
probably not wise to base calculations on

more than a 63,000,000 crop of wheat.

COARSE GRAINS,

While the increase in land sown to wheat
was comparatively small, the increase in
land sown to coarse grain was enormous,
Manitoba and 50,000
in the Territories, or a total of 89,109 in-
crease in the lands sown to coarse grains.

being 39,109 acres in

In August, the coarse grain crop was esti-
mated at 40,000,000 hushels, but since then
the amount has increased, owing to the

DUGALD TAYLOR,

yield of oats being heavier than was «;
pated, but leaving it at 40,000,000 hu 5,
this would 103,000,000 bush I
grain of all kinds for the season of 190

mean

Manitoba is estimated to have 23 .
000 acres ofarable land. What amou f
arable land is possessed by Alberta, A
boia and Saskatchewan is not yet
known, but it is not less than 55,000
Over 63,000,000 bushels have |

produced from 2,624,637

dACres.
acres, and all
amuse themsor o
with working out the posibilities of i
future.

are fond of figures can
This is only food production al.... .
one line.  In that of breadstuffs and ¢l

foods the Province stands well to the fro

BEEF CATTLE.
Manitoba has an enviable reputation {
the production of heef cattle, and, ycar 1

BOISSEVAIN, MAN.

From Photo loancd by The Winnipeg Free P
vear, her farmers are very wisely gor
more extensively into mixed farming.

. |
% .n\\e.uhAu,»»th"“ﬁ'MvM? I r—l % |

Alberta, the cattle ranges produce yca

many thousands of head for the exp
trade. When, as time goes on, these cai

runs are more and more curtailed by
influx of settlers, there are still the m:
thousand acres of the Peace River count 3
the finest grazing land in the world,
which countless herds can be raised.

£
SHEEP, HOGS AND POULTRY.
The points in which both Manitoba : :
the Territories lack at the present timc s
sheep, hogs and poultry, and this is throu, ‘;;
A
§

no unsuitability of climate, but simply fr
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TRADE *“ DAISY "’ nagrk

Can be litted with adjustable Brekers .

as shown in cut. . .

NoTICE ~Two bolts only to place o LEVER BUTTER WORKER
set up. Neatly made, simple, strong, and -~
durable, and cheap. g

. . - . >
Prices given on applicagion. 2

Our new improved Steel Stand. Tem-
pered steel, Cased Bicycele Ball Bear-

ings, with four nicely fitted wheels, P
adjustable fect for holding it firm .
when rhurnim

QVer®l (000 in usc.

VOLLIMAR INTPROVED
PERFECT WASHER.

BUTTER SHIPPING BOX.

Convenient, durable. Made with De

tachable Hinges and movable box,
Will give prices and fuller particulars
on application

Brockville, Ont.

Will wash more clothes in less time.
do it casier, with less wear and tear,
than any other machine.

The Wortman & Ward Mig. Co.
LONDON, ONT. LIMITED

Eastern Branch, 60 llcGill St., Montreal, Que.

CAPSTAN

INCREASE
YOUR TRADE

THEY ARE MADE
ONLY FROM THE
BEST INGREDIENTS

AND ARE GUARAN-
TEED PURE

BAKING POWDER

7
$ GOODS WILL
|
:

hendling it

Dont take our word for it, but ask Grocers who

Capstan Baking Powder ranks with the best

are

FLAVORING EXTRACTS

Sell your customers Capstan. Brand Pure Mus Owr Flavoring Extracts will be found to contain
tard and they will come again Put up in neat tins the full Havor of the fruit, strongly condensed.  In
to retail at 1k bottles, all sizes

PURE MUSTARD

MINCE MEAT

mas Baking We take pains in preparing it
sold in bulk, from a 7-1b. pail toa 500-1h. barrel;
in packages, J-gross in case

Owr Minee Meat cannot be cqualled for Christ
It is
als

SPICES

We hind o darge spree trade Tast scason and ea

WORCESTER SAUCE

A delicious velish, cqual to anything imported
nineh cheaper. Owr Tomato Catsup
e sance. Our trade in thes
reased largely during the past yea from the

and can b
is also a
lines has in

peet a larger one this. Onr spices are tresh grommd

prest materials,

WE OFFER A LIBERAL PROFIT TO THE GROCER.

™

Ask your wholesaler for our goods or write us direct.

- The Capstan Mfg. Co., v Toronto.
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It will be worth your while.
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thefact that wheat-raising is so much easier
than the slower and more detailed methods
of mixed farming. Hogs do remarkably
well, and can be cheaply raised owing to
the case with whichcoarse grainsare grown.
Some idea of the value of hog-raising may
be gained from the fact that, since January
last, live hogs oft cars at Winnipeg have
never been less than 6lhce. per 1b., and a
great part of that time they have brought
6luc.  The packing-houses this year have
not been able to secure hogs enough to
reach half their packing capacity. There is
unquestionably money to the farmer who
undertakes the systematic production of
the bacon hog.  Sometimes people guestion
as to whether, if many farmers went into

the business, it would not be overdone, but

excellent profit, and there are even now one
or two successful turkey farmers. Such a
thing as a supply of broilers is unknown to
Manitoba. In the winter season new laid
eggs retail at 35 to 40c. per dozen, and the
supply never even approximates the de
mand. Every winter pouitry is brought
into Manitoba by the carload. Lastwinter
one firm brought in 150,000 1b., and numer-
ous others like amounts.

DAIRYING.

Manitoba alone produced $1,000,000
worth of butter and cheese last year, and
this industry, so far as butter is concerned,
is capable of infinite development, as the
conditions are all good for profitable dairy-
ing, the present tendency being towards

ALSO ON THE FARM OF DUGALD TAYLOR.

ot that there is little danger, as Manitoba
packers are in a good position to export
bacon and hams if they ever had any to
spare, but at the present time carloads are
constantly being imported from the Ameri-
can side, and, with our present growth of
population, the home consumption will in-
creasesteadily.  The increase of the present
year has been enormous.

A FUTURE FOR POULTRY.

As to poultry, there is a future for the
man or woman who will go into the busi-
ness here.  Winnipeg has never yet been
adequately supplied with a good grade of
poultry. It has been demonstrated that
chickens, ducks and geese can be raised to

From Photo loaned by The Winnipeg Free Press

large creameries at central points, run on
the ecream-gathering plan.
FRUIT AND VEGETABLES.

Manitoba is not in the banana belt,
neither is it likely that oranges will ever be
grown for export, but when it comes to
small fruits, hardy plums, apples and crab
apples, Manitoba is all right, as the recent
horticulturalexhibition proved to a demon-
stration. So far as raspberries, strawber-
ries, currants, gooseberries and blackberries
are concerned, an abundance is now grown.
In a few sections of Southern Manitoba
they raise sufficient crab apples for the
home market. There are a few apple and
plum orchards, and these were this season

laden with fruit. The growing of th
fruits has passed the experimental sta.
and it only requires care and attention
produce an ahundance of both plums « .,
apples.

VEGETABLES.

All the ordinary garden vegetables g1,
readily, and some of them, such as cau
flower and squash, can hardly be equall
the one for size and whiteness and the otl
for size and weight.

Already two pickle factories are esta
lished here, and find the supply of vegetabi
most satisfactory. This is but a bri
sketch, and is, of course, incomplete, but
may give readers of THE GROCER sonu
thing to ponder on.

E. Cora Hixn

THE TEA-TASTER'S BURDENS.

The professional tea-taster does not liv
alife overburdened with pleasure. His voca
tion is a jealous one, and he has to be pai
ticularly temperate in his living.

The lot of a tea-taster, in the opinion ot
Inland Grocer, is far from a happy one. Hi
profession is not overcrowded, and he is 1
consequence able to command a good salary
but after a time this business entirely des
troys the nerves and injures the digestiv.
organs. Many of these mensample betwecn
three and four hundred cups of tea during
the course of the day. This, of cours
necessitates the drinking of an e¢nos
mous quantity, for, even if they only
take the smallest spoonful from each cup
the number of spoonfuls is so great thal
when placed together they would form &
quantity of tea which few people would
care to drink.

In spite of all this, men who find thai
they possess the necessary qualification
rarely hesitate to become tea-tasters, a
the handsome salaries which are paid arc «
great inducement. It is not every man wlh
can earn his living as a tea-taster. In th
first place, the tea-taster, like the poet, i
born and not made, for it is practically im
possible to have the delicacy of taste aud
smell which is necessary for the work. Noi
only must a tea-taster possess an extremc|
susceptible palate, but his sense of smci
must also be practically *‘born.” Smelling
in fact, plays almost as important a part 1
the work as tasting. By simply handlin;
and applying to his nostrils a pinch of tc
from a dozen separate chests, the tea-tast:
can often tell the guality of each and ti
price.

This is not the only drawback to the wo:
of the tea-taster. He has to pay the stric
est attention to his mode of living. Certa:
articles of food and kinds of drinks have t
be avoided, and above all he must ncv:
smoke more than one mild cigar or pipe «
tobacco in twenty-four hours, and th:
always in the night time.
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Established 1845 MODERN MACHINERY, UP-TO-DATE METHODS Established 1845

WE ARE anJUDICED; we acknowledge it frankly and we do not ask you to believe our statements without first
satisfying yourselves that we arc right, but what we do want is to get you to test and compare the quality of S. H. & A. S. ;
EWING’S high-grade COFFEE & SPICES with others in the market. THE GOODS WILL CONVINCE YOU. In making j
this assertion we appeal to the cautious, i

intelligent, long-headed men who recog- e
nize merit. IT STANDS TO REASON . 14
that, with our direct connections for im- '
porting the best high-grade goods, com- i

bined with an experience of over 57 years
and our excellent facilities for handling them, that we are in a position to offer the best value obtainable. Our business and
reputation 1s not built on what is known as “hot air,” but founded on actual merit;
nor are we satisfied to rest on our reputa- [ boNOTACCEPT AN OPENEDTE tion, but constantly endeavor by improved
methods to strengthen same. Ask any grocer | who has handled our goods about the quality
of “EWING’S COFFEE,” and “ EWING’S SPICES.” Remember, they are “S. H. & A. S.
EWING’S,” the products of the old reliable house. Why handle inferior goods when you
can obtain S. H. & A. S. EWING’'S at the same and very often at better figures ? Drop
a line and let us quote on your requirements. Mail orders solicited. Prompt shipment guar-
anteed. Handle S. H. & A. S. E. MOCHA - T R and JAVA, in 1 and 2-b. tins (as cut).
C“WILLISON’S TURKEY COBEBE, ” N “PRINCE OF WALES’ BRAND SPICES,”
“VIENNA BAKING POWDER,” Etc., Etc. FFfEE N

S.EWING

& & Seice STt
. MONTREAL

1 and 2-1b. Tins.

Montreal Coffee and Spice Steam Mills,
. . s . y 55 Cote Street, MONTREAL. )

The Standard
of Excellence.

Brunner, Mond & Co’s
“Empire” Soda, in packets.
Bicarbonate of Soda, in kegs.
Sal Soda.

WINN & HOLLAND,

MONTREAL.

The brand that
guarantees purity.
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GROCERY WINDOW DISPLAYS.

T is a matter of doubt that many gro-
cers realize the value of their window
space as an advertising medium. Let
a man stand in front of his store,
measure up its space, reckon how

many people pass by his door every day and
compare them with the number of readers in
the local paper. He will find that he can
reach through his window display hundreds
of people who never read the newspapers.
By properly tagging everything he has in
the window with a price and a card with
some catchy name written on it, he attracts
the ¢cye of the man on the street, and im-
presses on his memory the fact that he can
get granulated sugar at 23 Ib.for $1, choice
soapat three bars for 25¢., smoking tobacco
of good flavor at $1 perlb., a good briar
pipe for 25¢. at this particular store. The
attractiveness of the display-creates an ad-
miration of the articles shown in the mind
of the passer-by, and, as it is a short step
from admiration to a desire for possession,
their sales are greatly increased. With this
horne in his mind, the merchant should set
about dressing his window with a deter-
mination to excel all others, and if he does

s his business is bound to grow.

The tall is a good time for window dis-
play. Trade then is more brisk than in the
summer, new lines of goods are coming on
the market, displacing other goods, and
need to be pushed. Put samples of them in
vour window, name them, tell what they
are for, if necessary, and price them.

TOBACCO DISPLAYS.

I:()l\' those grocers who carry tobaccos in

stock a catchy window dressed with
cigarsand tobacco will draw custom. Have
the floor covered with red or blue cloth, and
let there be two or three shelves arranged
the length of the window. Along the front
of the window place a number of pipes of
the same or of different style. Next, in the
centre, make a low pile of cigarette cases
and label them with a card, having written
on it some fancy title. " It is wise to putin
those kinds of cigarettes that come in
brightly colored boxes.  On cach side place
a pipe-stand, which may be made of wire
and arranged to hold a number of pipes.
Then, on both sides of the pipes, place a pile
of tobaccos in tins or packages. Have cach
pilelabelled with the price and special name
of the article. Suchsigns as “B—""s dollar
mixture will not burn the tongue,” ought to
be effective.

On the second row can be placed more
pipes of different patterns, cigarettes,
cheroots, boxes of cigars, having their lids
open, showing their contents to, the passer-
by. The cigars would look bestif placed
in the centre of the row with the pipes and

cigarettes, etc., in piles on each side. On
the back row have some piles of tobaccos in
plugs and cans, a lot of different styles of
pipes, a couple of small pyramids of hoxes
of cigars and several piles of smoking mix-
tures, as in the illustration. This window
may be arranged in many different ways to
suit the space at his disposal and theamount
of stock carried by the storekeeper.

A good way to advertise cigars is to
build a castle of empty cigar boxes, as
shown in the illustration. The boxes may
be fastened together by glue or nails. The
towers should be built first and openings
left for the battlements and windows, as
shown in the cut. These towers may be
connected by a wall in which is a gateway
and three or four loopholes or windows. A
card may be put in the window containing
themotto, “Old M

d cigar, the best cigar
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A DESIGN OF CIGAR BOXES

on the market. Can be had here for 5e.;

worth double the money.”” This makes an
effective display. The castle may also be
built of cigarette boxes.

PROVISION DISPLAYS,

The cold weather of the fall should much
increase the demand for all sorts and con-
ditions of meats and provisions, and the
grocers who dealin those goods may greatly
increase their sales by dressing a window
now and then with these commodities.
Care should be taken to have everything
clean and neat about the window. Any-
thing dirty would detract from the attrac-
tiveness of the display and hinder sales of
the goods shown.

One of the ways of making a display
cifective 1s to show an immensc stock of the
same article. This method may be adopted

SOME SUGGESTIONS FOR RETAILERS.

in dressing a provision window. As in |
illustration, have shelving arranged in !
window. In front, pile in two rows a nu
ber of rolls of bacon the length of the w
dow against the glass. The bacon will fill
the space between the shelving and (i
glass. On the first shelf pile a Int
chickens, all placed in the same way,

piled two or three deep. On the next shci:
plates heaped with sausages, pork tend:
loins, pigs’ feet, a hamper of eggs, holog:
sausage, and the like.  On the top row pilc-
of head-cheese, corned beef, and such lik
may be arranged. The display may b
adapted to suit any window.

The sales of cheese from this out oughi
to be heavy, and it would not be a bad ide:
to bring cheese into a window display
Instead of shelving, cheese boxes may I
placed in the window in tiers and covered
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FOR A WINDOW DISPLAY.

with paper. Large cheeses may be placed
on top of the boxes. Have about thra
rows of the cheese, and on top of these ma

be placed alternately one or two bottles

pickles, with some Dutch or Limbergc
cheese. In front of the cheese may be ai
anged some rows of various styles of
bottles of pickles. Everything should I
placarded with a price ticket and somc
times with the special name of the article t

assist those who see it to remember what

is at some future time.

HONEY DISPLAYS.
SEASONABLE time for dressing a wii
dow with honey is thefall. By building:

the centre of the window by means of gla:
squares a pile of jars of honey of variou
sizes, and on ecach side an artistic pile «
comb honey in cases, a pretty effect may |
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Ask for Ogilvie’s Oats. The greatest of all rolled oats. Nothing ever placed on the market
to equal them. They stand to-day the best in the world.
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THE 115ST OF TIiIMI.

Imitations come : lmitations go:

But in the face of all and every kind of competition the © Standard”
for counterfeits holds the market now as it did over 60 years ago.

J. M. DOUGLAS & CO., MONTREAL, SOLE CANADIAN AGENTS.
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produced. Along the back three or four
piles of jarsalternate with tiers of cases of
the article in the comb, may be placed, and
the whole placarded with a sign, such as
“Our honey i1s sweet enough to draw

trade.’

AN ATTRACTIVE PROVISION WINDOW.

A provision store on King street east,
Toronto, recently had a most attractive
window display. As will be seen by the ac
companying sketch, the bottom rows are
rolls of bacon and small sausages. Pickle
bottles are placed around the cheese boxes
on which the tubs of lard are resting on
their sides with their open tops facing the
front.  Various-sized pails of the same com-

modity are arranged as in the illustration.

;gf
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The top row consists of tubs of butter
with their open tops pointing outward.
The back 1s made of hoxes of creamery
solids, piled as in the engraving, presenting
the appearance of a solid wall. At each
side were piles of canned goods.  Some
palms and ferns in the window contrasted

pleasantly with the lard, butter, cte.

CONFECTIONERY WINDOW.

The approach of Christmas is hailed by
a great consumption of candies. It is then
the energetic merchant endeavors to push
them strongly. A window may he dressed
with them by overturning a lot of pails of
different styles of candies and leaving the
candics just as they came out of the pail,

piles placed in rows. Above these rows

boards may be arranged from the twotront
corners of the window and meeting in the
centre of the back as in the illustration.
On the boards a number of different plates
of candies can be placed. Tissue paper may
be utilized to cover up the bhoards and to
place under the plates.

CROCKERY AND CHINA DISPLAYS.

Dishes form part of the stock of a good
many grocers and general merchants and
an effective window may be produced by
sctting in it a small table withanattractive
dinner or tea set upon it. The table need
not take up the whole of the window and
ought not to be over a foot above the tloor.
Around the table pitchers, vases, lamps,

AN ATTRACTIVE PROVISION WINDOW.

with brightly painted sides. Globes may be
shown to advantage, by being arranged in
orderly rows. A window of this sort may
he modified in a variety of ways and is sure
to be much admired. A clean white table
cloth should be placed on the table and
never allowed to hecome dirty.
SEASONABLE WINDOWS.
Scasonable windows are essential  to
active retailing, and if yours have the
summer accumulations of cobwebs, dead
flies and other interesting bits, it would be
well to get rid of them at any rate, remarks
N. E. Grocer.  You may not feel disposed to
undertake any important decorative work,
but you can, at least, be neat with no great
expenditure of eftort or monev.  Perhaps it

would be well to emphasize the assert
that a season of housecleaning, greatc
less, according to necessity, should prec.
window trimming, and in making
declaration one would not be far ast;
Frequently the mere act of cleaning
would be sufficient to cause a general
provement in the appearance ofthe wind.
Perhaps some retailers would find ¢
suflicient at first, and the remainder wo,
come as a development of the idea of cl
ing up.

AN OBJECTIONABLE WINDOW.

A well-known tailor and men’s tu
nisher characterized the coal situation |,
putting in his window a

.

dummy” pol

officer whose back was turned on a hoid
real coal.  In the “dummy’s’ hand was
card bearing this incription:

“Help yourself. I am not looking.”

Near the hod was a picture depicti
boys stealing the coal.

A number of the coal dealers protesi
to the police, and an attempt was madc |
remove the objectionable exhibit. The tail
refuses to allow it to be removed and
was sustained by the chief of police. I
objectors claimed thatitincites hoys to st

LEARN TO WRITE SHOW CARDS.
The demand for the card-writer's wo
and skill has greatly and rapidly increas
within the past few years, on accountof |
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THE

The
Blue (Grass District
of Nova Scotia

lurnishes the produce from which ¢«“Reindeer” Brand Condensed Milk and
livaporated Cream are made. Milk from this District is particularly rich in
Cream. The farmers are thrifty and have the very highest grade of stock.
(Good cows and good pasture cannot help but furnish a high grade of Milk.
Consequently it makes it easy for the Reindeer Company to put up the very
highest quality of goods. This brand was the first to be introduced and is still
the leader. Dozens of others have made their appearance since and have been
forgotten.  Quality is the one important feature which has held the trade against

all-comers.

You don’t have to stand talking half an hour to sell a can of «‘Reindeer”
brand, and it don’t pay you to waste time trying to persuade your customers
that something else is just as good, which you surely will have to do if you keep
on putting in other unknown Brands.

“‘Reindeer” Condensed Milk,

Evaporated Cream,
4 Grades Condensed Coffees.

The Truro Condensed Milk & Canning Company,

N.G. A. Lambe & Co., Toronto, TRURO, N.S.

AGENTS.
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general competition in advertising and dis-

in all up-to-date stores. Clerks and

window-trimmers can readily increase their

earning ¢z in this class of work.

pacity

Arustic show cards and price tickets call
attention and sell goods that otherwise,
very often, would lay on the shelf. Neat

and attractive show cards are assistant

An artistic showcard in the window

CICTKS

speaks louder than words.  Clerks and
window -trimmers who are good card-

writers are always in demand. They have
\W. Edwards, Carleton
hook

on at $1, postpaid, tecaching this

no ‘““dull seasons.”

Place, Ont., advertises in this issue a

of instruct

art. It has constantly grown in patronage

A PEACEABLE INVASION.

The people of Canada await all business
invasions of our friends across the horder
with feelings of pleasant expectation. To
maintain the commercial relations between
sis is the
work of the practical and enterprising man

the two countries on a friendly b

of business on each side of the line, no mat-
ter what imaginary difficulties are an-
nounced by political agitators and theo-
rists.

One of the latest of these ‘“‘invaders,”
whose business it is to introduce their own
lines of teas and coffees to the people and
grocers of Canada, is the firm of Thomas

| 3°)
{
!
and public favor, and is now universally
recognized as the most popular and reliable
i hook ever placed hetore the publie.  See
E advertisement

The average man or woman is the hest

mdge of what he or she wants to purchase,

and naturally they want articles that are

cxtensivel advertised Good  husiness

| judgment suggests that the proper thing

to do s

to meet the demand by supplying

the articles that are wanted.  Progressive

Advertiser

Never use programmes—unless you have

}
) : .
plenty of spare coin of the realm and do not
care whether they pay or not.—The Advisor.
3
i
§

A PRETTY DESIGN THAT EXPLAINS ITSELF
Wood
headquarters are established amid pleasant
surroundings at No. 428 St. Paul street.
They come to us laden with the laurels of

& Co. of Boston, whose Montreal

husiness success in a market where victory
is the reward of those alone who steadily
mect most powerful competition both in
character and price of these imported goods.
Some of these are trade-mark goods, hear-
ing a distinctive name, always of uniform
quality, and thus appealing not only to the
taste but the confidence of the consumer.

Among their higher grades of cofiees may
“Gilt Edge” and the
“Acme,” and in teas the “ May Queen,” the

be mentioned the

“ Primrose,” and the *“Queen Bee.” They

have also built up an enormous trade in

| |

brand of coffee known as the * Duchess
one of the most popular of all their hrani

The house of Thomas Wood & Co. L,
existed in the United States for over
years. Their presence in Canada will |
welcomed by our grocers and by the pu
chasing public, and we bespeak for them (i,
same success that has attended their by
ness career in the States.

A CHEAP WAY.

A Missouri grocer took three new silv. i
coins—a dime, a quarter and half-dolla:
and stamped his initials on each one. ||

H
then put these in circulation throug '
separate channels. After a week he too
liberal spacein his daily paper and advertis f
to give ten dollars in gold for the return t

of the coins. The consequen

was that he had everybody for miles aroun

each one

examining their money. Ie claimed tha
cvery time a man, woman or child in lu

sion of coins «

territory came into poss
this denomination they at once looked f
the initials, and while doing so unconsci
ously thought of his store. The
strange part of it is that, although this ofic

rathei

has been made for nearly a yvear, not one !

the coins has heen returned.—St. Loui

Grocer.
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Tea, Coffee, Baking Powder,
Extracts, Syrup, Salmon,
Mustard, Pickling Spice, Etc.

The oftener people see these brands the better they
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~ LUCAS, STEELE & BRISTOL

N

In addition to above we control sale of following Package Teas:
‘“ Empire’”’ and ‘““Red Tape.”
Also “*Diamond Crystal’’ Salt, in bulk, bags and shakers, Dold’s
Soups, ‘““Shinon,” ‘““Bargain’’ and ‘““Cakewalk’ Molasses, Etc.

“Hillwattee,’

Make it easier in planning your SHELF or

WINDOW Display by keeping our

““ British Choice,”

know you, and the more likely to do business with you.

Try our “Imperial Golden” Vinegar.

Correspondence Solicited.

Have full lines of holiday goods

Figs, Prunes, Peels, Pastry
Spice, Herbs, Roquetort Cheese, Preserved Ginger, Dates, ete.

Hamilton, Ontario.

Brands of
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voung man. To be fuli of successes

’l‘H IX successtul clerk 1s a somewhat rare

in one’s chosen work sa grand ideal ;
but to get there is the rub. For, what do
we find from observation? Not the suc-
cesstul clerk, but the dominant class we
are forced to brand as failures, pure and
simple, and this condition of affairs is
brought on themselves adtogether, or nearly
so, by their own carelessness and lack of
enterprise - There are some features which
2o to form the characteristics of a success
ful clerk, which we ought never to lose
sight of in thinking about the life hehind
the counter, with its results so advantage-

ous or otherwise ty hoth clerk and employer.

The successful clerk must he a gentleman

aman, i the best and truest sense, a man,
not a puppet who has to be barked at con
stantly to make him attend to his business.
Nor will he be a boyish man, who seems to
torget everything but his boyish frolies and
tricks and his desire for fun.  Nor can he be
satisficd with being a dude, whose principal
business qualification is to keep his hair
beautifully parted in the middle, his mous-
tache waxed, his apron spotless, his tie and
collar of the very latest styles (though these
may be all very well in their place).  He
must be a gentleman ; gentle in his dealings
with the children, gentle and modest in his

whole behavior.

Good manners cost nothing, perhaps, bhut
those who practice them are spotted by the
best customers, and they wait for him, while
the other fellows sulk and wonder why they
cannot take the order as well as our good-
mannered friend.

The successful clerk will also be on the
very best terms of friendship with his e¢m-
pleyer or manager, constantly sceking to
further the interests of the business by
bringing to the notice of his employer well-
planned schemes 1 store arrangement and
decoration, advertising, delivery, or what-
ever alfects the bhusiness in general. A suc
cesstul clerk will also keep his stock well
assorted and his want-hook up-to-date,
letting no  stock  accumulate under the
counters or i out-of-the-way places, hut
rather pushed forward, remembering that
the first loss is the least loss. A successful
clerk will likewise be well informed on the
manufacture or growth, care and uses of
the goods he handles from day to day. And
he need not grow weary, and will not, if
only he gives himself to this pleasant task,
forit is marvellous what these bins, barrels,
boxes and shelves contain and how the four
corners of the carth come to his help in
satisfying the daily wants of his customers.
Not only will it be a vast satisfaction for

L u'ul'u"yuvrH"/rrunnunuulvnu'!unnununnunmunnnnm-u-nnunnﬁvw“liiiw

THE SUCCESSFUL CLERHA.

By R. H. Hudson, Toronto.
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him to know as much as he possibly can
about his stock, but this knowledge will
give a splendid impression to hiscustomers.
For instance, a lady comes into the store,
and in ordering her groceries she comes

down to the item “cloves.”” She says to the
clerk, * What are cloves, anyway, Mr.

Clerds 27

“Oh, I don’t really know,” he says,
“except that they are used at pickling vime,
and also for hiding the odor of the last beer

before a fellow goes to see his best girl.”

He frankly tells all he knows about the
matter; but he loses an opportunity of im-
parting information which would give his
lady customer a good impression of him.
How much better if he had answered some-
thing like this: “Cloves area most immportant
spice, sometimes called spice nails, from their
resemblance to a nail, you know. They are
grown mostly in the East and West Indies,
the choicest coming from Penang, one of the
East-Indian islands. Those arelarge in body,
with golden heads, and are veryoily. They
are harvested between  September  and
March. The average annual yield is about
10,000,000 1b.  The average tree yields
about 51h."

Theeftect 1s good, for the customer neces-
sarily goes away with the impression that
Mr. Clerk is well posted, and she likes him.
Itis a drawing card for any store to have a
clerk alive and up-to-date.

I read an article lately to the effect that
clerks learning  their business in the Old
Country are superior to those learning in
Canada, and the reason for this was given
that every clerk had to serve from three to
five years’ apprenticeship.  This may bhe
applicable in some lines of business, but it
is unnccessary, to say the least, for any
young man to give away five of the most
productive years of hie life for little or no
wages. But whatis needed rather is earnest
application and adaptability on the part of
cvery clerk, taking advantage of night
schools, lectures, librarics and trade maga-
zines, which are so casily obtained, and
being wide awake and doing the work on
hand just a little better than most other
fellows would or could.  Then, persevere.

HOW SCHWAB ROSE TO FAME AND
FORTUNE.

‘HARLES M. SCHWAB, who, at the
(/ age of 39, was chosen President of the
United States Steel Corporation, the
greatest commercial organization in the
world, and who receives $250,000 a year,
probably the largest salary in the world,

was born in Williamsburg, Pa., Febru:
18, 1862, and consequently is now nca
41 years old.

When he was 10 years old hisfather,w
had been in the woollen manufacturing b
ness in Williamsburg, moved to Loret
Pa., and established a livery busin
Young Charles did considerable stage
ing for his father, attended for three mon
cach winter the Loretto country sch
where he early displayed a great love i
mathematics, and after two years went
St. Francis’ College, where for four years |
stood at the head of his class.

Just seven years after he entered the C
negie concern he was sent as chief engin
to rebuild the great Homestead steel plan

In 1887 he became superintendent of i,
Homestead works, and five years later, |
consequence of the tragic death of his fricid
W. R. Jones, he was made general superi
tendent of the Thomson works. e sulis
quently built the great steel rail mill i
practically rebuilt the entire plant, reccivin
at this time a salary of 335,000 a ycar.

Several years betore his advancement |,
‘ame a matter of course, Mr. Jones o
answered the query as to who would s
ceed him as the head of the Ldgar Thoms
works by saying, *The young enginc
Schwab is the only man thoroughly fitic
for the place.”

After his fatal accident there werc
applications for Mr. Jones’ position. M
Schwab did not apply, and was surpris
to receive a letter from the officers of 1l
Carncegic works appointing him supein
tendent, a great honor for a man so youu.

During the Homestead strike, after th
strikers had been out two months and thes
was no prospect of an early settlement, M
Schwab went to the Homestead works anid
on account of the great fondness of the ni
for him, in three weeks, through his ind
vidual efforts, the strike was declared o1
At that time he dirccted both the Edg.
Thomson works and the Homestead worl
from Homestead.

When Mr. Carnegie sold out his inter
in the Carnegic company to the Unit
States Steel Corporation he stipulated thi
Mr. Schwab must he made president. 1«
now a multimillionaire and is very gen
ous in his charitable work.

A leading P’rovision Merchant writes
am quite satisfied with Butter Moulder.
does all you claim for it.” A specimcen
numerous unsolicited testimonials as to t
merits of a machine that automatically cut
up and weighs out Tub Butterin 14. 12,1,
2-1h. lumps, round or brick shape, instead
serving unsightly lumpscut out witha knil
Grocers and Provision Merchants wal
up! Get this up-to-date appliance. Scnt ¢
trial. R. A. Lister & Co., Limited, Durslc
England, and 579-581 St. Paul strec
Montreal.—Advt.
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THERE IS
NO SECRET

why “KKOVAH” JELLIES have at one

bound leapt into public favour in Canada.

Send for samples, compare with any
other, and we shall also have your busi-
ness.

Smart advertising matter sent with
all orders.

Sole Agents for Canada,

Greig Manufacturing Co.

Flamred wth Ripe Fruit Juices 0///5/ MONTREAL.
%e«mm&ee&ee««ee«se«mm«emeg

XMAS TRADE. -

s TURNED

“ Rose - Garland.”

ainty open stock Dinner, ' pecia
Ash for price lis to retail tor 25 con

Fancy China Ware.

Cups and Saucers, Plate Sets, Bread and Butter Plates, Children’s Mugs, Shaving Mugs,
Berry Sets, Salad Bowls, Tea, Sugar and Creams, Cake Plates, China Novelties.

WRITE FOR CATALOGUE containing complete line of Fancy Goods,
Toys, Dolls, Novelties, Fancy China, etc

16-8 Front St. W. NE“LIC" 6‘ Co. TORONTO.
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NE can hardly pick up a publica-
tion of any sort to-day, whether
daily paper, weekly or monthly
magazine, without coming ac-
ross at least one advertisement

of some cereal breakfast food. The great
success of one brand of rolled oats, brought
about largely by a series of strong, clever
advertisements, induced other millers to
enter the field, and now there seems to be
no limit to the number of names and styles
of labels being brought out under the name
of breakfast cereals. The peculiar part of
it is (and it is a proof of the great value of
advertising), that each new arrival is
greeted by many consumers; there appears
to be room for all and more to come, while
competent authorities state that there isn’t
a particle of difference between one brand
and another. The label, backed by the
advertisement, does the business.

The result has been that grocers find
themselves burdened by having to keep a
great variety of these goods, if they are to
be able to supply all the demands made
upon them. In former years the grocer’s
stock of breakfast goods consisted merely
of vatmeal and cracked wheat, good whole-
some articles, which formed the staple
porridge at a low price and made a palat-
able, healthy diet.

Then came dry rolled oats, and in their
train steam rolled oats, rolled wheat and
Rolled
oats were introduced in October, 1882, by

innumerable other fancy goods.

a well known Canadian gentleman, F. C.
Ircland, the founder of the Ireland National
Food Company. These were dry rolled,
and not mixed with water as is generally
the case with ali the rolled oats on the
market to-day. It was a coincidence that
in November of the same year, a Mr.
Schumaker introduced rolled oats in the

I'nited States

Each of these gentlemen helieved that he
was the first to discover this method of
preparing oats. Calling upon Mr. Schu-
maker one day, Mr. Ircland intimated that
he had first made rolled oats. Mr. Schu-
maker denied this, but an examination of
their patents showed that Mr. Ireland was
the first by nearly one month.

* But,” said Mr. Schumaker, “I made
rolled oats long before 1 had them
patented.”’

“So did 1,” said Mr. Ireland.

ADVENT oF THE PACKAGE Probucr.

And the "question is still undecided,
though the score goes to the Canadian.

As many of the trade will doubtless re-
member, there was a great difliculty in
inducing grocers to handle the new prepara-
tion, and the millers had almost to beg the
trade to at least giveit a trial. The cereals
then used consisted of fine and granulated
oatmeal, with some whole oats which were
imported from the Old Country. From a
hygienic standpoint these last were about
as good as could be produced, retaining as
they did all the best of the grain. But they
took much longer to cook, and consequently
were not as desirable as the meal. At any
rate there was not a great quantity of
them used in this country. But after hav-
ing once secured a foothold on the market.
it was not long before the use of rolled oats
became general. There are now, it is
alleged, none of the dry rolled oats on the
market. Steam rolled, which are cheaper,
have taken their place; although there
would doubtless be a good demand for the
others f they were again placed on the
market.

It is questionable if these rolled cereals,
which sold at a higler price and needed
much less time to cook, were any improve-
ment as regards health on the old-fashioned
meal, which had been in use for generations,
and to which both merchants and public
had become used.

From a hygienic point of view the
rolled cereals used at present could not be
as wholesome, because in their preparation
a large percentage of water was added in

the form of steam to soften the kernels of

the grain in order to roll them into flakes.
This moisture has a detrimental effect on
the keeping qualities of the food, which is
thus rendered more subject to hecome
musty than the perfectly dry meal. The
addition of water, however, gave from 10
to 20 per cent. additional weight to the
food, and that much extra profit to the
miller, while the consumers: found they
could not add as much water to the por-
ridge as formerly.

In the matter of rolled oats, great care
had to be exercised by the manufacturers in
cleaning off every particle of hull, which is
left on the groat; as it was offence to the

palate when it appeared in the porridge. In

oatmeal, small particles of hull left in could
not be noticed, being ground up fine, and
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gave no offence. On thecontrary, they
considered very wholesome.

But there was one feature about !
rolled oats, besides the extra moisture o |
the appearance now and then of pieces
hulls, which rendered this preparation I .
valuable as a health-giving food than o1
meal. That was, that in removing evei.
bit of the hull, the goods had to be muic
closely milled, scoured and brushed. |
doing this the very best part of the oat fod
was lost. It was removed into the offuls
and sold at a low price for cattle food
From this lost part comes the strengih
which the consumer derives from eating the
oat food. It contained the thin inner lin
ing, rich in the very best substance which
fattens the horses, and without which oats
would not serve them as a food at all. i1
1s that part of the oat which contains tl
fluoric acid, so necessary to the humiu
system, for tissue, nerve and stamina.

The old-fashioned oatmeal is therefoic
much healthier, more convenient to handl
less bulky and less expensive. Rolled oats
from this theory, and it is not only a theory
but a physiological fact, are no improu.
ment on the oatmeal; although when thei
was nothing to choose from but the old fii
and granulated oatmeals, there was cou
siderably less business done in cereal fools
than is the case at the present day.

Wheat, the food experts tell us, is (i
most perfect food for mankind. This
pleasant to hear, for we are asked to try
great many different brands, put up
every conceivable form and style. The con
stituent parts of the wheat require to be .
left in the food in order to get the very be-
results to the human system. The out
fibre, which is a wood substance and ind
gestible, should be removed entirely. The
when rolled, granulated, cracked, or ma.
into fine meal or flour, it is equally usc!
and valuable as a perfect food. In most .
the wheat breakfast foods now oftered 1
sale there is-the addition of sugar, mal
ferrum, phosphates or fancy flavoring !
please the palate, which, of course, thoug
likely increasing the sales, neither adds !
the real value of the food or detracts fro:
it. There is a great difference in the coo!
ing of these toods. The plain, inexpensi:
foods, thoroughly and properly cooked, a:
as good as any of the fancy and highc
priced articles.

But what is the grocer to do? Ti
numerous goods, put up in all kinds

“nd
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ALSO...

Flake Wheat

Split Peas
Pot Barley

Cornmeal

NONE BETTER

TRY »# & »

C G SN

Mable Leaf
Rolled Oats

and all grades of Oatmeal.

Correspondence Solicited.

MILLS AT

[ILLSON'S
28

nd all the best of
their kind

Mitchell, London and Scaforth

10 Kinds of Flour

The “all-around”
8 Kinds of Cereal equipped Cereal

Breakfast Foods Milling Plant of
Canada.

[0 Kinds of Feed THE TILLSON CO., Limited,

Tillsonburg, Ont.
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BEET-SUGAR MARING IN CANADA.

PRESENT CONDITION OF THE INDUSTRY.

.

‘GAR  was  first procured  from
beets by a German chemist awiay
back in the middle of the eigh-
teenth century.  Maggraf was
his name and he wrote out the
results of his experiments and read them
before the Berlin Academy of Sciences.
Unfortunately, while he was both enthus-
iastic and clever, he was poor and abso-
lutely without influence, so that his words

fell on unheeding cars.

But a time came when the predictions
of Herr Maggraf were recalled and Euro-
pean  scientists set o work to perfect a
svstem  for procuring sugar from  beets.
I'his was when the Emperor Napoleon wis
devastating  the continent and  when the
sugar-supply from the Indies was cut off.
Then  necessity became  the mother  of
imvention  and  sugar  was  successfully

derived from beets.

When peace returned o troubled Europe,
however, the crude and expensive methods
which had been adopted were found to be
iadequate 1o produce a cheap enough
product to compete against the cane-sugar,
which wis once more being brought across
the Alantic. This time scientists did not
give up the struggle, and by slow degrees
they succeeded in building up a home-
industry, which eventually  ousted  the
imported article from the field.  Only in
Iingland was the industry viewed with
contempt, mainly because of the English
n.x]ﬁl;li that had been invested in the cane-
sugar ficlds of the Indies.

But in face of the European competition
the West-Indian planters have not given
way nor have there been lacking scientists
to support the cause of cane-sugar.  The
struggle between cane and beet sugar is
~till continuing and it remains to be seen

which shall conquer.

Experiments on this side of the Atlantic

an about 1830 in the United States.

Factory after factory was put up, but all
proved failures for many  vears.  Still,
patience has had its reward and in recent
vears an industry of great importance has
sprung up in the United States. The
people and the Government have realized
the importance of keeping the hundred
millions of cash which they annually pay
for imported sugar for circulation in their
own country. The people are supporting
the home-industry and the Government is

keeping up experimental stations and is

making close investigations.  Factories
are now in existence from Maine to Cali-
fornia.

Some 25 vears ago an  attempt wais
made in Quebec to follow the example of
the European nations and  manufacture
sugar at home. .\ series of unsuccessful
CXPCTIMents COvering it great many vears
culminated in the removal of a factory
from Farnham, Quebee, to Rome, N.Y.,
about five or six years ago.  Its want of
success was largely due to lack of capital,

poor management and the apathy of the

several years, during which time sug
beets in small patches have been grow;
many  counties with medium succes-
was only in 1900 that the Provi

Government took up the subject in car
and directed that special experiment

made.  Professor  Shuttleworth, of

Ontario Agricultural College, accordin
conducted experiments in three neighl
hoods, Newmarket, Aylmer and Wella
The results showed bevond il]g- shadow
a doubt that both soil and climatc

many parts of Ontario were admiral

A HEALTHY BEET PATCH.

farmers.  This was in face of the Govern-
ment bounties granted in 1892 and subsc-
quent years.  The bountv paid was $1 per
100 Ib. and the first payment aggregated
$23,767. In 1893, $20,568 was paid. In
1894, $7,766, and in 1895, $29,449. In
1895 the bounty was reduced to 75¢. per
100 1b., but no payment was made, the
industry being dead.

Though the beet-sugar industry has
been before the people of Ontario for

adapted to the growth of sugar-beets
high quality and tonnage.
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