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BACKGROUND

DIREC77ONAL EMPHASIS OF SECTOR

The Singapore government is extremely interested in developing Singapore into a business center
for the fashion and jewelry industry. This development includes both production and trading
activdies with particular emphasis on the export promotion of local brands and labels.

The Trade Development Board (TOB) is a national trade promotion agency which aids in the
development of the country's international trade. Its objective is to develop Singapore into an
international hub for ail forms of trading activdies. The EDB therefore is encouraging both local and
foreign companies to use Singapore as a trading base for ail types of activities inciuding fashion and
jewelry. Today, several large international trading houses such as Dodweil Singapore, JC Penny
Purchasing Company, Liz Clailborne International and K Mart Singapore have set up operations in
Singapore.

In addition, TDB also promotes Singapore's exports of fashion and jewelry through its network of
overseas trade offices and the organization of intemational exhibitions for Singapore companies.

The Textile and Garment Association of Singapore (TGAS) is the national organization of the textile
and garment industry. Its membership of 277 represents almost 90% of the labor force and capita:
investment in the industry. Through the efforts of both the TOB and the TGAS, Singapore's domestic
exports of garments have- grown by 2713/o in the last 4 years from S$877 million in 1985 to S$1.18
million in 1988.

Today, locally produced garments are exported globally and particularly to international fashion
centers. A wide range of these products are manufactured under contract for designers such as
Calvin Klein, Yves Saint-Laurent, Cacharel, Liz Claiborne, Peny Ellis, Givenchy, and Christian Dior.
International fashion houses and mail order houses in the US and Europe like Sears Roebuck,
Macys, Harrods and Ouelle also use Singapore as a manufacturing center for their house-brand
garments. Futlhermore, silk and batik clothing and garments rangîng from fashion wear, t-shirts,
jeans and others are also steadily making inroads into countries ail over the world.

Likewise, in the jewelry industry, exports have been growing steadily, Between 1985 and 1988,
growth was up by 301% from S$112 million to S$247 million.

ECONOUC OVERVIEW

The market for fashion in Singapore includes clothing and apparel (eg : outer garments and
undergarments for men, wornen and children) and other clothing accessories (eg : scarves,
stockings). The jewelry market includes imitation jewelry, precious metals' jewelry and
serni-precious stones.

The demand for fashion and jewelry in Singapore is largaly affected by factors such as the privale
domestic expenddure patterns of the population and the number of tourist arrivais.



From 1980-1988, total private expenditure for clothing and footwear increased by 7.8%* from S$1.2

billion to S$2.2 billion.
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The number of tourists arrivale for 1988 was 4.19 million. This represents an 1113/0 increase from its

3.0 million level in 1985 and a 141/o from its, 1987 level.

TOURISTARRIVALS IN SINGAPORE
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CURRENTSITUATION

Between 1985-1988, net retained imports for clothing and apparel rose by 12% from S$353 million to
S$499 million. The approximate market size for the fashion industry in 1987 was S$720 million.
including local sales of domestic producers.

APPARENT DOMES77C MARKET FOR CLOMNG AND APPAREL
(S$ Million)

1985 1986 1987 1988

Total Importa 654 786 1,072 1,209
Less Re-Exports 302 397 608 710

ss 9-r 

-------

Net Retaineed Imports 353 388 463 499
o'a'l ' port'

Local Sales of Domeste Producors NA 247 257 NA

rApp--rent Domestie Market NA 635 720 NA

Source: snéoore Tradé stulùc&,ýCemus on Imumal produccom

A breakdown of net retained imports by product category indicates that outer garmenis for women is
the largest category (261%). Clothing accessories of textde and outer garmentÈ knitted or crocheted
were the smallest categorles, amounting to, 13% and 711/o respectively.

The fastest growing categorles, other clothing accessories and clothing accessories of textile grew
by 31%, 25% respecttvely between 1985-1988. -

là

NET RETAINED IMPORTS OF CLOTHING AND APPAREL SY PRODUCT CA TEGORY - 1988

Vah» of T«21 Growth
S$ Million "5-

Outer garments (mon & boys) 66 13 12
Outer garments (women) 132 26 12
Outer garments (knittecIl or crochated) 35 7 -2
Undotpirments (textile) 49 10 2
Undorgarments (knittod) 103 21 la
Clothing Accessories (textle) 64 13 25
Other Clothing Accassories 50 10 31

499 100

Source Stmgxxn Trace Stnicca
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Domand for Outergarments
Total imporis of the three outer garment categories amount to 46% 01 total imports.

The major under each category are

rotai Iff4ports of Growth Abior Country
cetegoq (%) Supplier

Outergarr»nts (Mon, Bay$)
Trousm - Cotton 44 14 Malaysia 30Iý10

Sarongs - canon 10 1 India 93%

auterga7mnis
Other outergarments - corton 23 23 Malaysia 50%

Blouses - =tton 16 22 Malaysia 2 9 Olo

Outergarmenta (Knitted or Crochated)
her ouleirgarments - synthetic 23 23 Malaysia 50%

Other outergarments - Cotton 23 23 Malaysia 501/0

KnWed outergam»tenls had a high te-export figure of 9011/o while re-export figures for outergarments

for women, men and boys ranged f rom 54-570/o.

High growth areas in these categofies include

" men's jackets of wool 82%
" men's shirts of cotton 5411/o

men's shirts of other liber 50%

women's suits, ooats and jackels of wool - 600/0

paris of knitted garments and crochet jerseys grew by more thari - 1000/0

Demand fùr Undmgamonts
Imports of undergarmerqts made of textile and knitted undergarments accounIed for 31% of total

imports of ething and apparel. The major items in these categories are

Tofoi Jmporb Growth Abjor Country
of Catagory M Supplier

Shirts - Conon (men) 64 29 Malaysia -26%

Shîrts - synthetic (mon) 15 -7 Malaysia -47%

Undergernwits (knftt#d) 
-

Othef undergarments - cotion (me n) 29 22 Malaysia -44%

Sport shirts - Cotton (men) 17 42 4 Hongkong -400/0

The malety (53-72%) of imports for both textile and knitted uridergarments were re-exported. A

major growth area was pants and undergarments for infants flot knitted or crocheted but made of

other, nW"l which grew by more than 100%.
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Demand for Clothlag Accessortes
Imports of clothing accessories of textile and other clothing accessories accounted for 23% of total
imports of clothing and apparel. Major items imported under the category clothing accessones of
textile, include

Total Imports Growth Major Country
of Catagory (%) Supplier

Shawls, mufflers 22 87 Italy - 22%1/
Ties, ti 19 47 Italy - 49%

andarchiefs 17 1 Malaysia -54%
Other clothing accessories not knited or crocheted 14 20 Hongkong - 37%/
Stockig knitted or crocheted 8 12 Taiwan -69%

Two items in the other clothing accessories category accounted for 57% of total imports. They are
other articles (eg : belts) which came mainily from ltaly and articles of apparel (unhardened) which
were sourced from Malaysia.

importsia et desy
Net retained impotts for jewelry for 1988 were estimated al S$83m, a 23% growth from its level of
S$45m ina1985. Por 1987, the apparent domestic market (includling local sales) was S$201 m.

APPARENT DOMEST7C MARKE T FOR JlEWELRY
(S$ million)

1985 196 1987 198

Total lInports 63 - 64 90 98

Less Re.Exporta 18 14 19 15

Net Retained Imports 45 50 · 71 83

Local Sales of DQmestic Producers NA 122 130 NA

Apparent Domnestic Market NA 172 201 NA

Source, SingapuraTrde Staiswes. Cerm an omIndustral Producton

Unlik clothing apparel where a large portion of imports are.fe-exported to other countries, the bulk
(85%) of jedelry imports are retained in the domestic market. Further, a majo portion (78%) of local
production of iswelry is bought by the local narket.

A br¢akdown of totalHmports shows that jewelry of precious and rolled precious metal accaunts for
the largest share of 51%. Gold and silversmith wares of precious metal have thedsmallest share of
3%. Itemfs whlch experienced the highest growth were imitation earrings, necklaces and other
imitation jewelry which grew by 28% between 1985-1988, .



IMPORTS CFJEWELRYSYPRODUCTCA7EGORY- 1988

value Growth Maior

S$Mllllon % T«al (1985-1988) Country
Supplier

Imitation earrings, necklaces 630 31 28 Hongkong - 1601o

neck chains
Other imitation jewelry 6 6 28 Hongkong - 4411o

Jewelry of precious & rolled 50 si 8 Italy - 32ý,1o

precious metai
Gold & silversmiths wares of 3 3 7 Hongkong - 2901>

precious or rolied precious metai

Artees containing peart precious or 6 6 25 China 45%

serni-precious Stones
Other articles of precious or rolied 3 3 10 Canada

precious metal ----- .....

98 100

Soýrc»:

FUTURE TRENDS

Despite the limited size of the domestic market (S$921m in 1987), market opportunities are available

to suppliers of fashion and jewelry products.

Demand for fashion and jewelry is expected to increase because of the growinq affluence of the

population as well as the projected increases in tourist arrivais.

Potential growth areas are in casual clothing for men, ladies and children. This is because, in

general, Singaporeans prefer subdued, casual and practical clothing.

Furthemiore, it should be noted that the Singapore market is quite choosy and may require new

collections every month.

Another growth area in desýgner children's wear : Imported labels in Singapore include Osh Kosh

(US), Mickey House (Japan), and French Absorba. In order to, tap this market, Fluite and Co and

apparel concepts which carry Mickey House and French Absorba are investing

S$i 00,000-S$500,000 on promoting these brands.

Wheroas historicaffiy-most ctothing and apparel was imported, there is now a growing potential for

seffing locally produced labels.

In the production aspect, because of the current labor shortage, most local manufacturers of clothing

will: be upgrading their equipment as well as învesling in automation,
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COMPE7770R ANAL YSIS...

KEY PARTICIPANTS IN THE FASHION AND JEWELR Y INDUSTR Y...

There are about 373 local manufacturers of wearing apparel with an output of S$1.55 billion in 198T

Shiris and outer garments were the largest sectors contributing S$1.50 billion. Other significant

sectors includect tailoring and dressmaking (S$13.9 million), brassieres and other under garments

(S$13.6 million).

Of total wearing appareil production, 80% was exporied. The major export products were shiris and

other outer garments and other wearing apparel.

The major companies currently producing wearing appareil for export are Wing Tai Manufacturing,

Pacific Garment Manufacturing, Polly Allied Knitwear, Chin Heng Garments, Yangtze Kiang and

others. Companies which manufacture appareil for the domestic market include Heshe, Majestic

Industries and Mido Textile. HeShe markets fts products through 12 retail oullets and 20 counters in

department stores such as Sogo and Daimaru. Both Majestic and Mido aiso market their producis

through their own retail ouffets.

The top country suppliers of imported clothing and apparel are Malaysia, Hongkong and Thailand.

Malaysia dominates most produci categories except for outer garments for ladies, clothing

accessories of textile and other clothing accessories which corne primarily from Thailand, Italy and

Hongkong respectively.

IMPORTS OF APPAREL 8 Y COUNTRY OF ORIGIN (1988)

34.00% a MALAYSIA

45.00% C3 HONGKONG

OTHERS
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In the jewelry industry in 1987 there were 48 local manufacturers with an output of S$167 million.

The majority (78%) of local production was sold toi the domestic market. Major producers include

Larry Jewelry, JTaime, Beauty Goldsmith and others.

The top country suppliers for lewelry are Hongkong, Italy and Switzerland. Hongkong products

dominate most product categories. Imports of jewelry of precious and rolled precious metal are

mainly from Italy while China is the largest supplier of articles containing pearl, precious or

semi-precious Stones.

Sala Shoe Singapore Pte Lid is a Canadian company which is engaged in the retailing and

wholesale of shoes (eg : Bata, Marie Claire, Bubble Gummers) in Singapore and in the region. It

also trades in garments, bags, costume jewelry and others. Ils export markets include Europe.

South America. Middle East, Australia and to the ASEAN couritries.
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KEY CUSTOMERS IN THE SECTOR

The key customers for clothing and jewelry are trading/importers wholesalers and retailers (eg

department stores and boutiques).

CURRENT MARKE77NG TRENDS

Ciothing and jewelry products for the Singapore market are usually markeled through trading houses

(eg : Bata, FJ Benjamin, Melwani) or sold directly to retailers (eg : CK Tang, Metro, Yaohan).

Marketing is aiso done through trade missions sponsored by the TOS and exhibits like the Fashion

Connection which is organized by the Association and Society of Designing Arts and sponsored by

the Economic Development Board (EDB) and the TOS.

Retailers engage in direct advertising in newspaper, television and magazines. Fashion shows are

rogular features in shopping malls and in association with dining establishments as a means of

promotion labels and retail outiets.

Ulm6§84
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INDULITR Y INCENTIVES AND REGULA flONS
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cusomsdul is5%andthepreeretil duty vuries from 2-3.25% and a quarter percent depencfng
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APPENOIX Il

CTrHER TAX INCENTIVES ADMINISTERED SY ECONOMIC DEVELOPMENT BOARD

OTHER TAX INCENTIES ADMINISTERED SY
ECONOMIC DEVELOPMENT BOARD

Ta ieedvs Quelifying Activities Minimum Requiremente Tax Concession

Piorneer Statua This mnentive provwdes for complete
exemption ci corporate income tax A
company granfød pfoneer status es
exempied from the 33% corporate
iacome tax for a perod of 5- 10 years
from the day il begins commercial
production,

. Inengag . Manufaictring and speiahzell Under the acharme. a company is
Allowance technicaiserMilagprojects as granted tax exemption on a

an allernative to pioneer specified amounit cf profits equal to
mtalus. the approved rnvestrnent allowance

which is a percentage (up to a
maximum of MO0%) di the fixed
investment in plaint. machin"r and

comrpany ern the project. The amounit
of investment allowanca:Ici be
approved wili depend on the ments of
the projeci.

Casital Assistance Under this schemne, ndustnal
investors with desirable protects can
obtain long term boans at
concessionary interest rate.

Opermona$ Apprdved headquanets Cpotalbona Headtqualrter
Headquaners (OHIO operaesns.

1 . shougdhoeliquityiinesiments 1 Income.adgisg Irem the
in qiilpas outside of primisrŠ i jngapore of
Singaffl% and approveg sentices will be

laxed ai 10%.

2. must ovde approved 2. Other incorne irornoverseas
headquarters senvies ici these subsidiari0s and assmcated
con panies frein Singapore companies pay also be

aligrie for affective tax reflet

3. incentlive Mitbe up to 10 years
wgh provision for extension.

sagw-paneer Appraed cwa a Comparna must be enleytmg Corporate tax rate of 15% utwards
Icnaaive enjoying plaee igalus. or ploneer satua or expantinceomive for up M 5$yearsUpon ner of

expon ingsn¢m wte the on or aller 1 Aprii 1906 and should Plonger of expoi inoeneive.
export innomhis às toknw-up incur additional inv«festme

presionely aweded.

Vennae Capital ihmwews by efigile Companie muse be
dcisive companie and individu"isin

appnrogd new technology

a. gleu[t 50% estled t)y Singagee e s inrseriom the sale of
aseezins or ingssore Permanent shares, pI 0%o nllu@igl irvested
rtsudent. and cat be sel off ágsinrthse mord

ähh axa;î income,
2. edersorated and renidem in

&angapor fur tax surposes.

or pernentm residents.
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A PPENDIX IV

IST OF MAJOR IMPORT ERS OF IMIT A 7T10MJWELRY/PASHION

Auteo Pte utd
7500D Beach Road
The Plaza
Singapore 0719
Toephone :(65) 2972388
Facsimäie ;(65) 2985034-

Contact :Mrs Wong Sioe+Hong
Gênerai Marchandise Manager

EnMrian HoMdins (S) Pro Ltd
712 Ang Mo Kio Avenue 6, #04-4056

Singaggo 2056
Telephone :(65) 4593828
Facsimnie :(65) 4581096
contact Mr 8 L Teh

*4
4*

Depung Manag ng Direictor

Vaaohan Sinaopar Pte utd
60 Martin Fload, #08-01
Singapore VWarehouse
Singapore 0923
Telephone :(65) 7344447

Facsimsø : (65) 7342176

Contact :Us Allasiah
Buyer

4•

C Kriag Ltd
320 OQchard Road
Singapore 0923
Pacalmile :(65) 7326881

Contact Mr Tan Wèe-e
Merchandising Manager

* *

Singapfe 1025

Facsimilà (65) 7326881
contact Mr ckah les Tang

Marketing Manager

* *4

* *<

4 4 *

* * *



APPENDIX V

LISTQF#PORTER$ OF JEWELRY

77n Sng Gldsmih Pt LtdMou Yig Enterprfa. J.walrs
215-27 Soth BidgeRoad5-7 Jdatai P isarng

Singaore 0105$ingapore 0719
Toshoi 65) 2236581 Tlpoe(65)2925953

Taopom 6522011Talphtor, (65>)2235533

20-AUppe Cros Steet loe124, Loo I ToaPayoh, #01 -477

Singapoe 0105SinVapre 123

Facsmile(65)23781 Tlophne (5)25262



A PND 4

LIST OF REALRSO EWL

gan hson JewlorsPte td Mllio Golsmih & 4qwar Pte Ltd

752 ppe Seangon Rad loc 1 Rcho Cetre,#01-50-51

Singpore1955Singpore071

Tolehate (6)284452Taiptioe (5)29434

Bý»nChon Godsmih Pe LI Pel Jealr

75 Upe 4i 4ahRa 0-5 013 uk l

44gaor 215 Sigp e02

Telehone(65)66041 Taophoie (5)23581

'ro hogGlsmt t -o on eor t t



LIST OF MAJOR GARMENT MANUFACTURER$ m 062uub

Singpore1853Singapore 19563
Taehoe(6)8011T.iepiione (65) 2833733

PoutWoyen coats, cssuat parits, jeans, Podc Wovsn & krinied shiis Kr!n,*t.a
jces ain coais puilovers, dreasparits, SWea!rS

jackets, blouses

Fasiie 6) 4495Teiolapore (65v 2984811
Prouc Wve cilrens ea, ansFacsimnit (65) 2970414

jeans, ptaysulta. jackets, overails, Produc Knitted shi4ts, pullovers. ¶rocusars,
.Jcjois coats, shiorts, dresses, chiicrem s

PolyAllid Kit»a PteLtdwear, nlighwar

Singapoe 13361002 Jalari Bukit Merah, #07-01

PoutKitdplaysuits, shirts p~ulovers, Facsimle (65)2734361
trusrs oasseaerProduct iisig prinling and dyeýrg cf

sliwts. pullovpsrs, trousers, 'sckeis
Chin HengGarmentsblouses, rse

219 KllangBahr
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