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Crown
Brand

Corn
Syrup

—the pure,
wholesome,
nutritious
Table Syrup
that, numbers

its friends by
the hundreds
of : thousands.

It pays to push this
popular brand.

At All W holesalers

THE CANADA STARCH CO., LIMITED

CARDINAL, ONT. MONTREAL, QUE. FORT WILLIAM, ONT.
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RESSIVE DEALERS

{_‘Bnnd on the firing line, and watch it -
“for you. - Display it prominently on your
fhat adds prestige to any store. Recommend
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MADE IN CANADA' AT COWAN'S SUNLIT PLANT
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Your customers
know that the name

Borden’s}is,a Sllaslis
synonym of Quality

What is this Borden Quality—
this something which places
Borden Milk Products ahead of

all competitors?

BO’W It is the attainment of the utmost

in pure, palatable, wholesome
milk products. It is a degree of
excellence made possible only
by carefully selecting the purest
milk from clean, healthy cows
and processing it by the most
scientific methods in factories
that are entirely sanitary in
every respect.

So that when you hand Borden’s
to your customer you can anti-
cipate her approval of the
quality that always satisfies.

Borden Milk Company
mited
"LEADER[SJ o:? QUALITY "

MONTREAL

Branch Office: No. 2 Arcade Building, Vancouver, B.C.
License No. 14-213

If uny advertisement interests you, tear it out now and place with letters to be answered.
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&= 1 Wheat Kernels Again! :
W“ HIEAN .

unnuglll“llllll“

HE restrictions are off! Wheat Kernels

‘* l are back on the market again—the same
l |
1 “

; \ 0 SE high-class breakfast food in a new attractive
shelf package.

Wheat Kernels was a big favorite before the
war and it’s going to “come back” strong.
Order a supply now and get it on vour sales
counter;

A profit of 25% for you.

Whlte Swan Spices & Cereals, Ltd.

TORONTO

RICE FLOUR

H ed lf h y This product when blended Wh 0 ICS ome

with other flour, makes

and whiter bread and better and

e bread. You will be surprised o
Nour lShlng at the difference it makes. Nutritious

Use anywhere from 1 0% to 20% Rice Flour.

Mount Royal Milling and Mfg. Co., Limited

Mills at

D. W. Ross Co Montreal 3 ~ Montreal and Victoria, B.C.

If any advertisement interests you, tear it out now and place with letters to be answered.
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PORK and BE

— with
Tomato
Plain,
or

Chils

arc

SELLERS ||

They don’t “linger” on your shelves.
Their sale is assured by the Clark
QUALITY, the Clark REPUTATION
and the CLARK ADVERTISING.

Don’t be afraid to BUY NOW.
Clark’s Pork and Beans are favor-
ites and will sell no matter what
conditions prevail.

W. CLARK  jo>,
| T @ monTREAL |

‘ CANADA FOOD BOARD LICENSE No. 14-216

If any advertizement interests you, tear it out now and place with letters to be anawered.
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Heuather Blend Tea

Q]| The choicest Teas from the hill gardens
of India and Ceylon—blended scientifical-
ly to produce a richness and flavor that will
please the most fastidious Tea drinker.

The aroma is delicious. The quality and
strength are there. One trial will con-
vince you. Takes less for a cup.

“The Fragrance L.ingers”

Blended by

BLACKWOODS LIMITED

WINNIPEG, MAN.

C.x

TomaTo CATSUP

AYLMER BRAND

A POPULAR LINE -- STEADY DEMAND --- PROFITABLE

GLASS BOTTLES GLASS AND STONE JUGS
8o0z. 120z. 17 oz. 1 GAL.

2 DOZEN TO CASE 4 TO CRATE

THROUGH YOUR JOBBER OR DIRECT

DOMINION CANNERS LIMITED

HAMILTON, CANADA

Canada Food Board License No. 14-12

If any advertisement interests you, tear it out now and place with lotters to be answered.
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Pulp—What It Is; How It Looks; and
What the Eddy Company Use It For

WHEN Ezra Butler Eddy began making matches
in his little rented factory at Hull, away back in
1851, wood-pulp was to all intents and purposes
an undiscovered source of wealth. To-day, with
the world’s supply of wood-pulp none too plenti-
ful, the production of it becomes one of Canada’s
most important industries. The E. B. Eddy Com-
pany are-amongst the principal manufacturers of
pulp in the Dominion, but they use all they make
in the further manufacture of their many useful
products. 2

Wood pulp is the substance of the tree freed from
its sap and resinous matter, and its value lies in
the length and tenacity of its fibres. They are
small enough -even when technically called
“Long,’” and you might well be pardoned for
thinking pulp, in some stages of its manufacture,
nothing other than porridge. That is what it looks
like, and very watery porridge, too, not at all to
the taste of the true Scotchman.

The fibres are hard to see at first, but they are
there, and without them the pulp would be for
manufacturing purposes as useless as porridge.
The Eddy Company’s manufacturing experts can
perform miracles with those tiny fibres. They
have processes by which they can brush them
nicely in one direction, as you would brush a
small boy’s hair. When they are thus placed in
orderly manner they can be made to interlock
with one another just as you lock the fingers of
your left hand with those of your right. The
result is strong, durable paper such as the E. B.
Eddy Company have been making for years with-
out fault.

From ‘wood-pulp the Eddy Company manufacture book and
writing, news-print, wrapping papers, tissue papers, toilet
papers, paper bags, packing cases, sheathing papers for
lining the walls of houses, barns and churches, match-boxes,
and by ingenious processes, the most substantial and durable
household utensils of indurated ware. The basis of all is
wood-pulp delivered “From the Tree to the Trade.”
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Scene on the Du Moines River, 225 miles from
the Eddy plant. Note logs on their way
to become paper and matches, illus-
trating the Eddy Motto:

‘.’

“From the Tree
to the Trade”

—
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Enquiry Department

W HEN you become a subscriber to CANADIAN GROCER this is part of the Service you buy. We are glad to be of any
assistance to our readers and enquiries are solicited. Cut out the coupon at the bottom of page, fill out and mail to us
if you want to know where to buy a certain product, agents for any particular line, manufacturers of a special article, etc.

WHERE TO OBTAIN BROOM CORN

Kindly advise where raw broom corn can
be obtained. , Tillsonburg.
_ Answer—American Warehouse Co., Wich-
ita, Kansas; Boggs Broom Corn Co., 1206 N.
Main St., St. Louis, Mo.; Tennessee Broom
Corn Ce., Nashville Tenn.; J. P. Gross &
Co., 14 E. Kiazie St.,, Chicago; Kavanaugh
Bros., 1824 W. Kinzie St., Chicago; S. Lande
& Ce., 162 E. Kinzie St., Chicago.

PURCHASERS OF SUGAR AND OATMEAL

S

I have a quantity of sugar and vatmeal
sacks; could you give me the address of
some firms who purchase these? -A. G.
Esplen, Tara, Ont.

Answer —E. Pullan, Maud St., Toronto.

MANUFACTURERS OF WAX WRAPPERS

Please forward as soon as possible by re-
turn of mail names and addresses of manu-
facturers of wax and printed bread wrap-
pers.—J. B. Peltier, North Bay.

Answer. The British American Wax

Paper Co., Wrigley Bldg., Toronto; Brad
shaws, Ltd., 107 Atlantic Ave., Toronto.

Is the Nagle Mercantile Agency, Laprairie,
associated in any way with the Westmount
concern of that name? Are they a reliable
firm?—A. M. Smith & Sons, Woodstock, Ont.

: Amer‘m'l'his is the same firm, the offices
in Laprairie are merely temporary pend-
ing the removal of the firm to permanent
offices in Montreal. 2. Yes,

BUYERS OF DRESSED HOGS

Kindly send us names of buyers of dress-
ed hogs in Toronto.—Doherty Bros. Kin-
mount, Ont.

Answer.—Buyers of dressed hogs in To-
ronto are John H. Wickson, St. Lawrence
Market, and Maclver Bros. Co., St. Lawrence
Market, both of Toronto.

BOSTON AND PORTLAND FRUIT
WHOLESALES

Will you please give us the names of
the largest and best wholesale fruit houses
in Boston, Mass., and Portland, Me., at
your earHlest convenience. Hadlock Bros.,
Barnston, Que.

Answer—Wholesale fruit houses in Bos-
ton, Mass., are: Kingman & Hearty; Saw-
ver & Day; O. E. Spooner & Co.; in Port-
land, Me.: Hannaford Bros. Co., are, we
understand, about the largest dealers.

FROZEN EGGS IN PAILS

Can you advise us where we can get
frozen eggs in small pails?—The Columbia
Macaroni Co., Lethbridge, Alta.

Answer—They are procurable from the
following firms: Gunns Ltd., Toronto; Swift
Canadian Co., Edmonton, Alta.; m. Davies
Co., Toronto; P. Burns & Co., Calgary;
Harris Abattoir Co., Toronto; Matthews-
Blackwell, Ltd., Winnipeg; Gordon, Iren-
sides & Eares, Winnipeg.

SUN DRIED APPLES

Could you give me the names of firms that
would handie sun dried apples and evapor-
ated apples? - W. T. Riddell, Auburn, Ont.

Answer—In reference to sun dried and
evaporaled apples, ete.,, W. H. Millman &
Sons, Toronio, are in the market for these
goods.

REGARDING POTATOES

Will you please advise we what I had best
do regarding 2 cars of potatoes? Should I
dispose of them now at a loss, or do you
think the market will be better, say, in a
month or so? Will there be any export
trade? —Geo. H. Brigham, Galt, Ont.

Answer—At the present time the potato
market is very weak. Continued mild
weather during the past six weeks has per-
mitted the constant marketing of these
from country points with the result that
there are lots of potatoes and buying prices
have sagged to about 85¢ to 0c delivered at
Toronto. .

Whether conditions will be better in a
month or so is, we think, dependent largely
on the wenther. Should cold weather come
to prevent marketing, potatoes might be-
come somewhat firmer. There are some
dealers in Toronto who paid as much as
$1.76 and would be glad to see prices ad-

vance, but it doesn’t look as if a very mater- '

ial advance will oceur unless some unusual
demand , should spring up.

We would suggest that you try the ex-
port field in the United States. A. Jacobs
& Co., Detroit, Mich., are big people and
could advise you as to the market there.
We note quotations in the New York mar-
ket on: No. 1 potatoes range from $1.75 to
$2.50 per 100 lbs. to the trade and condi-
tions at Detroit may be similar. Other deal-
ers you might try are Kingman & Hearty,
Boston, Mass,; Sawyer & Day, Boston,
Mass,; O. E. Spooner & Co., Boston, Mass.
From these you would get an idea as to
what the prospects were, and another week
or ten days waiting on this market will not

influence the situation to much, if any, lower
levels, while the reverse might happen.

A QUESTION ON THE INCOME TAX

After drawing $1,040 from busimdss dur-
ing yvear my share of profits is $2,072 in un-
sold goods. For purposes of income tax
what deduction can be made from this sur-
plus on year's trading?—W. Parsons, Pilot
Mound, Man.

Answer--The only deduction that may
actually be made under the Income War
Tax Act is amounts paid by the taxpayer
during the year io Fatriotic and Canadian
Red Cross Funds and othcr patrictic funds.
These are cxempt and consequently their
amounts may be deducted from the total
assets, when computing the amount of in-
come. The Act also readc: “Reasonable
allowance may be made by the Minister of
Finance for depreciation, or for expenditure
of a capital nature for renewals or for
the development of business.”

" The Commissioner of Taxation has inter-
preted this “reasonable allowance,” and
states that the merchant is justified at tak-
ing goods at a fair valuation at time of
inventory. By the amended Act all incomes
of over $1,000 in the ease of an unmarried
person, or $2,000 in the case of married
parties, are taxable at the rate of 2% up to
$1,500 in the case of unmarried parties and
$3,000 in the ease of married parties, and
4% on amounts over these. There is a de-
duction allowed from net income, however,
of $200 for each child under 16 years of
age who is dependent on the taxpayer.

—_————————

CAN BE RELIED UPON
Editor, Canadian Grocer: —1
have benefited in a great many ways
from the CANADIAN GROCER,
which I have taken for some years.
I look forward to receiving it each
week. It is like an old friend. I
would mot care to be without it.
CANADIAN GROCER s a safe
guide and in my judgment can be
thoroughly relied on. I can strong-
ly recommend it.
R. DOWSON,
801 Danforth Aue.
Toronte, Ont.

CANADIAN GROCER,
143-163 University Avenue,
Toronto.

Address

For Subscribers
INFORMATION WANTED

Please give me information on the following:
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Curling Brand is a good Grapefruit Marma-
lade—one you can recommend

Curling Brand
on a jar of
fruit is a mark
of quality.

Tlll‘) season’s supply of Seville Orange Marma- -
lade is limited but

. “CyRL!
“CURLING BRAND” ~_ K PReESERVE
GRAPEFRUIT MARMALADE

is an ideal substitute—tasty and ‘wholesome and
less expensive, too.

Another excellent line is

ST. WILLIAMS
APRICOT JAM

It has a double-selling appeal, being extra delicious
and put up at a popular price.

You can recommend it to the thrifty disposed
housewife. Tts quality and economy will win
her approval.

Send in your order early for both these lines.

Curling Brand on a jar of fruit is a mark of
quality.

St. Williams Preserves, Limited
SIMCOE and ST. WILLIAMS, ONT.

Maclure and Langley, Limited
TORONTO MONTREAL WINNIPEG

If any advertisement interests you, tear it out now and place with letters to be answered.
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OUALITY IN BUSINESS

In any business the “big idea” to grasp 1s the fact that
first cost is not last cost; to understand that, while the
price of some goods may be much lower in the beginning,
they are almost invariably dearer in the end; to see that
almost always an article is worth just about what it costs;
in short, to understand the meaning of “QUALITY.”

Just now this applies particularly to oranges. The freeze
in California caused a good deal of damage in a number of
groves. This frosted fruit is now appearing in Canadian
markets. They are bitter, soft and punky, and are being
offered at very low prices. If you want this kind of fruit,
we can’t supply you, but if you want juicy, sweet, firm,
tender fruit—the finest that California grows — and
absolutely free from frost, order

GOLDEN ORANGEBRAND

SUNKIST NAVELS

Warranted same from top to bottom of box

Prices now are getting back to normal. Get your “Special Orange
Sales” going again. Sell oranges by the box or half-box. IL.et us quote
you special prices on any size in guantities.

We can also supply you with good assortment of advertising cards,
price tickets. recipe books. etc.

THE HOUSE OF QUALITY

HUGH WALKER & SON

Established 1861

THE FIRM FOR SERVICE
GUELPH - - - ONTARIO

Canada Food Control License Nos. 3-090, 3-204

If any advertisement interests you, tear it out now and place with letters to be answered.
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E

Prepared
in
Copper
Kettles

Boiled

in
Silver

Pans

4

THE MosT MopERN AND Up-To-DATE FRUIT
PreservING FACTORY IN CANADA

WAGSTAFFEE’S

HAMILTON

NEW SEASON’S 1919

CELEBRATED SEVILLE
Orange Marmalade

Now Ready for Delivery

Containing all the essential oils that
give such a piquant zest to a Real
Orange Marmalade.

Order from Your Wholesale Grocer

WAGSTAFFE, LIMITED

Pure Fruit Preservers

CANADA

| I— -

If any advertisement interests you, tear it out now and place with letters to be answered.
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The Value of the Business Press
to Business Men

“Business men do not realize the value which trade journals and
technical magazines may have for them in increasing the effici-
ency of their factories and in giving them a broad and compre-
hensive view of their business.

“Our foreign competitors read almost every article published
upon their business with great care and thoroughness. Many of
them have duplicate copies of their favorite trade paper sent to
their homes so that they may read them away from the business
without being disturbed. Many foreign manufacturers contribute
articles to these journals on phases of the business with which they
are most familiar.. Such articles are bound to be helpful and
have a constructive effect.

“Our trade journals and technical papers are the best in the

world, and they should be supported and encouraged by our busi-
ness men.

“Copies shouléi be placed where employees can see them and they
should be urged to read and study them.

“These papers are preaching the gospel of sound business on
practical lines and are helpful not only to business but to the
country as a whole.

“If the suggestions made by them in the past had been followed
by our business men it would not be mecessary at this time to
point out some of the fundamental weaknesses in American

business.”

~—~Edward N. Hurley, formerly Chair-
man of the Federal Trade Commission,
in “The Awakening of Business.”

The following is list of the MacLean publications. Every publi-
cation is a leader in its field. Write us for any information you
may desire with regard to the field covered, advertising rates, etc.

TRADE NEWSPAPERS

Hardware and Metal Canadian Grocer Dry Goods Review
Men’s Wear Review Bookseller and Stationer  Sanitary Engineer

TECHNICAL PAPERS

Canadian Machinery Cauadian Foundryman Marine Engineering
Power House Printer and Publisher

MAGAZINES
MACLEAN'S MAGAZINE FARMERS’ MAGAZINE

Financial Post—Weekly Commerecial Nevupaper

The MacLean Publishing Company, Limited

153 University Avenue, Toronto Southam Bldg., 128 Bleury Street, Montreal
1207 Union Trust Bldg., Winnipeg, Man.




Getting Klim
Your Shelves

Eventually every woman in Canada will
be acquainted with Klim. Newspapers,
magazines, trade and technical papers,
and street car cards are regularly carry-
ing to your customers the Klim message
of economy and convenience. We are
getting Klim off your shelves and into
your customers’ kitchens. Once Klim
is introduced to a housewife it becomes'
a firm friend who helps every day. And
that means sales, regularly, steadily,
profitably,

Klim must be on your shelves
before it can come off. Order
to-day from your wholesaler.

CANADIAN MILK
PRODUCTS LIMITED
TORONTO MONTREAL

Western Representatives:

W.'H. Escott Co., Ltd., Fort William.
Winnipeg, Edmonton and Regina;
Kirkland & Rose,
Vancouver

Canada Food Board
License No. 14-242

“ A8

F resh Callforma
Celery

CALIFORNIA NAVELS
FLORIDA GRAPEFRUIT
FANCY BOXED APPLES
SHELLED ALMONDS
FRESH PEANUTS

?Send in Your Order.
‘McBRIDE BROS.

House of Qudh’ty
35 Church Street, Toronto

Canadian Food Control Licenses No. 3-027 and 3-028

DOMINION
SPRING CLOTHES PINS

For Sale by all
Wholesale Grocers
and Jobbers

The J. H. Hanson Co., Ltd.
244 St. Pagl St. West, Montreal

To The
Manufacturing' Trade—

If you want live representa-
tion on Confectionery and
Grocers specialties,

Write

GUISE AND SMITH LTD.
1603-5 Broad St. Regina, Sask.

WHOLESALE CONFECTIONERY, BISCUITS, ETC.

s

Men who have worked up a connection
with the trade are far more valuable to you
than inexperienced men. The way to lo-
* cate them is through your trade paper,
because wide-awake salesmen read it.
When in need of salesmen use the Want
Ad Page; the rates are 2 cents per word
first insertion and one cent per word for
each subsequent insertion, a charge of 5
cents extra is made for Box Number to

B SalesmenWantedW

TEA LEAD

(Best Incorrodible)

Buy “PRIDE OF THE ISLAND” Brand

as extensively used for years past by most
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.

Tel. Address : ‘‘Laminated,’”’ London. LIMEHOUSE
A.B.C. Codes used, 4th & 5th Editions. LONDON,E,, Eng.
HUGH LAMQVEH& CO., TORONTO

Canadian Agents : J. HUNT ‘ST. JOHN, N 8.
CECIL T. GORDON, MONTREAL,

cover cost of forwarding replies.

/
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MANITOBA Wholesale Grocery Commission ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.

Head Office: WINNIPEG Manitoba

We solicit correspondence from large and progressive manufacturers wanting active and re-
sponsible representation west of the Great Lakes. An efficient selling organization, and an old-
established connection with the trade, place us in a position to offer you unezcelled facilities
for marketing your products. Write us now. >

““Always On The Job'’

The H. L. Perry Co., Ltd., 214-216 Princess St., Winnipeg

As your Selling Agents, we can make a big success of your Account.

STORAGE DISTRIBUTING FORWARDING

SIX HOUSES IN WESTERN CANADA

W. H. ESCOTT CO., LIMITED Winnipeg, Man. W. H. ESCOTT CO. LIMITED Calgary, Alta.
W. H. ESCOTT CO., LIMITED Saskatoon, Sask. W. H. ESCOTT CO., LIMITED, Fort William, Ont.
W. H. ESCOTT CO., LIMITED Regina, Sask. W. H. ESCOTT CO., LIMITED Edmonton, Alta.

WHOLESALE GROCERY BROKERS, MANUFACTURERS AGENTS, IMPORTERS
Consigrmments Solictted HEAD QFFICE: 181-183 Bannatyne Ave. East, WINNIPEG Write Us

Connect with the Western Market
Through This House

Here is an organization fully equipped in every
way to introduce your product and push it in a
way that spells quick, profitable returns.
* Some of our salesmen do retail selling exclusively.
We are agents for Christie’s Biscuits and
Robertson’s Confectionery.

SCOTT-BATHGATE CO., LTD.

149 Notre Dame Ave. E., WINNIPEG
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Wholesale Grocery Brokers,
Commission Merchants
410 Chamber of C. ce, Winnipeg

~ Williams Storage Co.

Personal attention given to all business entrusted

c SRR B SRR CONFECTIONERY WINNIPEG
GEORGE ADAM & la')"“' SPECIALTIES WINNIPEG WAREHOUSING CO.

288 Princess Street
Owners
C. S. TURNER €O.
147 Bannatyne Avenue

Prompt and Efficient SERVICE

D. J.MacLeod &Co. C. H. GRANT CO.

Manufacturers’ Agents

and Grocery Brokevs Whh'::.m m and Bonded or Free Storage
EDMONTON, ALTA. 1206 M Bldg.. Win Track Facilities Steam Heatin
Open to negotiate for new lines in Alberta. cArthur Bldg., nipeg WAREHOUSING DISTRIBUTING
Our staff calls on wholesale trade and does We have the facilities for giving manu- STORAGE
ﬂ work.

facturers first-class serviee.

Watson & —T;uesdale, Winnipeg Trackage

Have live men doing detail work throughout our territory. Manitoba, Saskatchewan and Alberta. They smn“
get the business, and can get it for you. Write us, and we will explain our system. msm-

Wholesale Grocery Brokers and Manufacturers’ Agents bution- |

Donald H. Bain Co.

WHOLESALE GROCERY COMMISSION AGENTS

A sales force of competent men.
Ample capital—and the reliability that goes with it.
A record of results—and the prestige that follows it.

An energetic, result-getting organization—with satisfied clients to
prove it.

Are all at your disposal if WE represent you.

Every branch a business in itself, directed by capable, experienced
managers.

All varieties of Food Products.
If you want results get in touch wit_h us.

Head Office: WINNIPEG

Branches—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER

Canada Food Board License No. 6 450
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The service department of c.u‘hn Groeer

ments nppeu on this page.
" WESTERN CANADA

W\M ”H ‘:‘?'f'm!!'%!humum'ﬁ !1|4|Iii:il|1ll\.,|;;llin
ol Hllmnwnumltlhlwiilm]\lﬂnmm >

Manufactarers of foodstuffe who want dis-
tribation in Western Canada will secure
excellent results by placing their products
in eur hands.
507 Confederation Life Building,
WINNIPEG

Joseph E. Huxley & Co.

Wholesale Grocery Commission Agents
WINNIPEG * CANADA

" February 14, 1919
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MacDONALD BROKERAGE €0.

ARE YOU SEEKING REPRESENTATION
IN ANY PART OF CANADA?
Through our complete organization we are
in a position to represent some good gre-
cery specialty lines. If interested, address

Box 494, Canedian Grocer.

F. D. Cockburn Co., 149 Notre Dame Ave. E., Winnipeg

We represent some of the best manufactarers, of whom the undermentioned are examples.

attention.

We will give your line the same

Among the lines we represent are prndum of Pugsley, Dingman Co., Ltd., John Taylor & Co., Ltd,, and Quaker Molasses Candy

from Port Arthur to the

ONTARIO

T. M. SIBBALD & SON
GROCERY BROKERS
Agent for KELLOGG'S Toasted Cornflakes
Another Agency Solicited

311 KINGST.E. - TORONTO
Storage and Bonded Wareh

MACLURE & LANGLEY
Limited
Manufacturers' Agents
Grocers, Confectioners and Drug
Specialists

12 Front Street East Toronte

W. F. ELLIOT

importers & Manufacturers’ Agents
(Cor. Leith and Hardisty Sts.)

FORT WILLIAM, ONT.
Established 1909.

W. G. A. LAMBE & CO.
TORONTO
Established 1885

SUGARS FRUITS

If you have a business to dispose of, or
are in need of efficient help, try a Want
Ad. in Canadian Grocer, and let it assist
you in filling your needs.

W. G. PATRICK & CO.
Limited

Manufacturers’ Agents
and Importers

51-53 Wellington St. W., Teronto

H.D. MARSHALL

Wholesale Grocery Broker
OTTAWA MONTREAL HALIFAX

LOGGIE, SONS |
& CO.

Merchandise Brekers and
Manufacturers” Agente

Grocery, Drug and Confec-
tionery Specialties.

Foy Bldg., 32 Front Street W
fORONTO - « ONTARIO

WHEN WRITING TO ADVERTISERS
KINDLY MENTION THIS PAPER

GRameans

Advertising makes for better merchandise—

Not only does advertising ciéate a good impression regard-
ing the merchandise advertised but it MAKES FOR
BETTER MERCHANDISE. There are added responsi-

bility and written-printed claims to substantiate.
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ROSE & LAFLAMME THE S. G. BENDON | JOHN E TURTON
Commicl;:'rr:T:ll:rchantc UT!LITY CO-

Whelesale Grocery Broker
Grocers’ Specialties Brokers and Commission Agents
MONTREAL TORONTO 30 St. Francis Xavier St., Montreal BOARD OF TRADE BUILDING
Canadian Food Control License Nos. 6-236/7/8 Our Motto: Always at Your Service MON']'REAL

C. B. HART, Reg. oo J. L. FREEMAN & €0.

Whelesale Broker. Flour, Feed, Previsions

Montreal, P.Q. 84 St. Peter Street, Quebec Whelesale Grocery Brohers
Grocery and Chemical Brokers On demand will quote Salted Cod Fish, ROOM 122 BOARD OF
&mmiuion Agents w‘.mm Buyer of all kinds of TRADE BUILDING Montreal

MARITIME PROVINCES

et | TCARTZ AT

GENEST & GENEST, LTD.

COURTIERS—BROKERS

CORN and CORN PRODUCTS—PEAS Agents for: Aadia Surar Refining Co. MANUPACTURERS' AGENTS AND
Grain, Fleur and Feed—Wholessie Only Gait, Paphs Mantrnsl rb.c;{. w. GROCERY BROKERS
rocers Specialtie. Berk & Co., Eng T.
BOARD OF TRADE BLDG., MONTREAL Upton Co., Ltd., Hamilton, Ont. 47-49 Upper Water St., Halifax, N.S.

Just Received!

Hams (5 tons), Sides of Pork with
Head and Feet Off (10 tons).
SPECIAL LOW PRICE

SAY YOU SAW IT
IN CANADIAN GROCER
WHEN WRITING TO

ATLANTIC MILLING CO., Limited
PICTOU, N.S.
Wholesale Grocers, Millers Agents
Manufacturers Flour, Cornmeal and Feeds,

Write Us
ADVERTISERS Pl g FRT. Frotuer eers* || | The Colwell Brokerage Co., Ltd.

Man Left You, Did He?

And for the life of you you don’t know where to a man for the grocery business, honestly we dom’t
find another to replace him. Well, our advice to

know of a better or cheaper way of finding him than
ou—and it's good advice—is: Find him by adver-
guing—n small condensed advertisement in the use of CANADIAN GROCER.
CANADIAN GROCER. The way to find the man you want is to look for

If you wanted a blacksmith, we wouldn’t recommend him where he is likely to be found—in the grocery
CANADIAN GROCER, but when it comes to finding business.

Rate is 2 cents a word first insertion and 1 cent per word each subsequent insertion.
Five cents additional per insertion when replies are to be sent to Box Number in our
care, Send your advertisement and remittance to

Canadian Grocer Want Ads. 1'% University Avenue

TORONTO

EL ROI-TAN "&Gar
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Squirrel Brand 545V R

C. T. NELSON . The Robert Gillespie Co.

GROCERY BROKER The next time you want a Supiwiivs st Mparows
clerk, be sure to advertise in I Tk O Vineiaiie
e T o i et the “Wanted” Page of CANA- i "’ AR
. . ve lesmen covering - an .
Victoria Vancouver pIAN Grocer. You will

.

receive inquiries from the

livest clerks in the Canadian
2 WE CAN HANDLE A FEW

M. DESBRISAY & CO. grocery trade, because read MORE GOOD LINES

Salmen Canners and Manufacturers’

i NADIAN GROCER i M clude the quali
Agunia g CA Al G »-A ‘:r::m' |ncc:;mf'url'lym:;r“n:tq( :’trodudf

VANCOUVER, B.C. ’e i i sticulars from
o Ml . ik b test of the clerk’s interest in PJ L‘T ORRY & CO.

handle any manufacturers’ line. his business.
Our salesmen get results. Importers and Exporters VANCOUVER

LITTLE BROS. LTD., VANCOUVER, B.C.

Established 15 Years. Live Staff of Salesmen. First-Class Storage and Warehouse Facilities.
We can place one or two good specialty lines on the B.C. market. [f you want live representation, write us to-day.

Your Customers Will Like

ALBATROSS
BRAND

PILCHARD

It is a whol and & Sea Food
and with the prevailing bi‘ d.m.nd for
fish dealers will find Albatress Brand
Pilchards a quick-mover and a good
money-maker, too.

Clayoquot-Sound Canning Co., Ltd.
. J. L. BECKWITH, Agent
VICTORIA - B.C.

- * b . - TN SRR eYT Ny
DAY 9
Smoked: Kip Bloute
(oo™ KIPPERED SRSt o fow ot
HERRING , recet b

WATSON BROS. FISHING & PACKING CO., LTD., VANCOUVER




We are Importers of

Oriental Lines

—Desiccated Cocoanut, Cocoanut Oil, Rice, Beans, Preserved
Gingers, Hen Egg Albumen, DryHen Egg Yolk, etc., which are
handled throughout Canada by the following brokers:

Tees & Persse Ltd., Winnipeg, Fort William, Regina,
Saskatoon, Moose Jaw; Tees & Persse, of Alberta,
Ltd., Calgary, Edmonton; Newton A. Hill, Toronto;
E. T. Sturdee, St. John, N.B.; J. W. Gorham, Halifax,
N.S.; C. T. Nelson, Victoria, B.C.‘

Dodwell & Co., Limited

Importers and Exporters
VANCOUVER

Commandeered ' f
SNOW CAP B PILCHARDS

BRAND .
PILCHARDS

,axow CQ are imore dali- XD pra ¢ B Strictly Prime

\ND cious than : ; ali
gl SOCKEYE 1 \ Qualiy

a.kxlld all;e ”1 e ls] 8 g :

than half the

price. Ocean Caught

For Salads and . AR
Sandwiches o cc

They are More : Packed Only By Hand

of a Dainty !

Than . Tuna ™ Yot s Rich in flavor and high
Fish : o e in food value

“Snow
Cap” Deﬁance Packing Co., Ltd.

is Hand Packed Head Office: VANCOUVER B.C.

Sold by Your Jobber by ; Canneries at West Vancouver and Port
Ren(rew, B.C.

The Nootka P acking CO., Ltd. Sales Agents: Balfour, Guthrie & Cp.

NOOTKA, B.C. Vancouver, B.C.

. ( Salmon ' wé PRIMROSE ””
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Imperial Rice M '
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|
VANCOUVER, B.C. 1

W eareoffering thebestvalue
in Rice on the Canadian
market to-day.

CALGARY

A Choice

Concord
Grape
Juice

Marsh’s has won
lasting popular-
ity because it has
the piquant de-
liciousness of the
pure Concord
Grape. Are you
handling this
seller ?

The Marsh Grape
Juice Company
NIAGARA FALLS - ONT.

The MacLaren Imperial
Cheese Co., Limited
Toronto, Ont.
Onlario Agents :
ROSE & LAFLAMME
Limited, Montreal, Que.

PEANUT BUTTER
The

Finest Spread
for Bread

A delicious line. Made
from selected hand-
picked, blanched pea-

nuts.

Healthful, nutritious
and palatable.
Physicians recommend
it for children.

When you sell a cus-
tomer one can of
WANTMORE Peanut
Butter you will sell
her many more.

Its goodness will keep
it repeating and you
make a good profit on .
every sale.

Ask your jobber for
it, or write direet to

Bl Fowla&Co Lid

Manufacturers
SASKATOON
License Neo. 15-241

REGINA

Arm your customers
against the Cold Weather
peril. Just now, when the
forces of La Grippe and
Pneumonia are abroad
your customers will read-
ily appreciate the splendid
body-building qualities of

MATHIEU’S
SYRUP OF TAR

and

COD LIVER OIL

There is no bettér or more
dependable remedy for coughs
and colds in any stage, Fea-
ture this effective “cold
breaker”: keep it before your
customers’ notice. You can con-
fidently guarantee results with
Mathieu’s Syrup of Tar and
Cod Liver Oil. F

Stock to-day.

J. L. Mathieu Co.

.PROPRIETORS

SHERBROOKE 1 QUEBEC
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It’s the largest
seller of any soap
on the market

PALMOLIVE Soap is growing in
public favor every day. Dealers
featuring Palmolive have their selliny
efforts backed by persistent magazine,
newspaper and billboard advertising,.

There's a pood profit on every sale of
Palmolive — big enough to make regular
displays very worth while.

Avre you a Palmolive dealer?

THE PALMOLIVE COMPANY OF CANADA, Limited
TORONTO

It's 100 per cent. Efficiency Assured

Buyers of Egg-O Baking Powder always look for more. That is the
best testimonial we have to offer. It is made to meet the demands of
the expert cook. It is 100 per cent. efficient, and that efficiency is as-
sured whether it is used when purchased or months hence. Why?
Because we make it right, and pack it right.

Over 80 per cent. of Baking Powder users in the United States use a |
combination Baking Powder because it is the best kind of Baking Pow-

der. Egg-O is a combination powder possessing all of the ingredients

that make it wholesome and efficient.

EGG-O IS THE ONLY CANADIAN - MADE COMBINATION
BAKING POWDER WIDELY ADVERTISED ON THE CAN-
ADIAN MARKET. SELL YOUR CUSTOMERS THE POW-
DER MOST PEOPLE ARE BUYING, AND THEY WILL BE
SATISFIED. -

Egg-0 15 carried in stock by all jobbers.
Egg-O Baki Powder Co., Limited

HAMILT CANADA

If any advertisement interests you, tear it out now ond place with letters to de onewered.
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Grocers like tosell

PURITY FLOUR

(Government Standard)

because it brings customers back witith a satisfied smile for another sack.
PURITY FLOUR has the QUALITY that home cooks appreciate.

And it has a UNIFORMITY that makes it always dependable—a safe

and satisfactory flour for the grocer to recommend.

““ More Bread and Better Bread, and Better Pastry’’

Western Canada Flour Mills Co., Limited

Head Office: Toronto, Ontario

Branches at Winnipeg, Calgary, Brandon, Edmonton, Vancouver, New Westminster, Victoria, Nanaimo,
Prince Rupert, Nelson, Rossland, Goderich, Ottawa, Montreal, St. John. N.B.

mlmlm-mmmum|||m||mm||mm|mmimmmuu;m;lmmrmmlmmmmmmmmmg

Sell Cane’s Washboards

—t h e wash-
boards that al-
ways give a
m a x i mum of
good service.

LT

:
0000000000000 AR 00 SRR

There is always a
demand for good

Clothes

Pins

Basswood
frames free

from slivers
and splinters.

Showthese
boards in a cor-
ner of the store.

\

gL R R R R Tk

WM. CANE & SON CO. The Megantic Broom Mfg. Co.
% LIMITED

LIMITED
NEW M ARKET, ONT. M.nul-etu:cnr‘a & :r::zn.a... ('.'lolhu Pins
’ Lake Megantic, Que.

If any advertisement intarests you, twar it out now end place with letters to be answered.
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This Way of Sellirig
Tea Protects Grocers

Grocers can now book orders for Red Rose Tea for shipment every week,

two weeks, month, two months or to suit their convenience — subject to the
. price at the time of shipment.

As we do not think there is any prob-

ability of prices going higher, this plan

of booking shipments is all in favor of

the grocer.

Frequent shipments. Small quantities.
Buy Red Rose Tea that way and you’ll
run little chance of losing your profit if
a decline comes.

T.[H. ESTABROOKS CO.,

LIMITED
St. John Toronto Winnipeg Calgary

Deliveries now

on all
brands of
our
Nobility

Chocolates

We are pleased to announce that we can now make deliveries
to the wholesale trade on all brands of our Chocolates—
Peerless, Elgin and Nobility—all of our well-known lines
of pail goods.

Nobility Chocolates, Limited
ST. THOMAS, ONT.

Maclure & Langley, Limited
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It’s the superior goodness of

Robinson’s
“Patent” Barley

and
Robinson’s
“Patent” Groats

that will make every customer
you sell them to a satisfied cus-
tomer, and assure you of good
repeats.

Are you well stocked?

MAGOR, SON2& CO., LIMITED

191 St. Paul Street, W., MONTREAL
30 Church St., TORONTO

These Products make lasting friends

BEAVER BRAND

Hams, Bacon and Lard

- Recommend Beaver Brand Products. They will win
you more customers, more prestige and larger
profits.

Dealers in Cheese, Butter and Eggs. Makers of the
well liked INGERSOLL CREAM CHEESE.

INGERSOLL PACKING CO., LIMITED

INGERSOLL, ONT.

If any advertisement intevests you, tear it out now and place with letters to be answered.
. v
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Rolled Oat Stocks Exceed Requirements

Prices Will in All Probability Show Further Declines—Mills and Wholesalers Heavily
Stocked, Owing to Recent Substitute Order, and Demand is Light—Movement
of Stocks to Sweden May Relieve the Situation Somewhat

HERE has been a material decline

in the price of rolled oats and

oatmeal recently, and there will in
all probability be further declines before
the bottom is reached. This in a word
is the condition that obtains in the rolled
oats market. The fact of the matter
is that there is an over supply of stocks
in all hands at the present time, that
must be overcome before any stab-
ity can return to these products.

There is little question that present
prices represent a fair market price on a
mere basis of raw supplies, and costs of
production. The present situation how-
ever has been complicated bv an over-
stocking on the part of the mills, and the
wholesalers, and in some instances of re-
tailers as well. 3

Substitute Order the Cause

These conditions are the direct resul:
of the: recent substitute order. The
Food Board regulation that necessitated
the sale of a certain proportion of sub-
stitutes with every pound of flour result-
ed in a piling up of stocks to meet this
demand, and as other varieties of sub-
stitutes were practically unobtainable,
and as in any event oat products were
the most generally known, and conse-
quently the most in demand, and as the
mills and the wholesalers had to have
these stocks to proteet their flour sales,
there was an abnormally heavy produc-
tion'in these lines. Then suddenly, with-
out a word of warning, the substitute
embargo was withdrawn, and naturally
the demand for substitutes sank back to
normal. The millers and wholesalers
had no forewarning of any such proba-

bility; they had indeed every reason to
believe that the order would remain in
force indefinitely. As a result they were
carrying at the time of its withdrawal,
maximum stocks of substitutes, amony
which rolled oats was the chief.

No Question of Heavy Stocks

There is no question of a doubt as to
the heavy stocks at the mills, and no
question either that eventually efforts
will be made to liquidate these stocks.
At the present time there is a tendency
on the part of many mills to drop
prices below the present market figure
in order to get business. The milis are
losing heavily on these transactions, and
their evident willingness to take these
losses are an indication of their belief
that first losses are best, and that any
waiting will result in still further de-
clines.

The wholesale trade as a whole is not
buying at any price. They are stocked
heavily themselves, so there is little
likelihood of being able to move off
stocks at present figures through the
usual channels.

Possible Market in Sweden

The only situation that seems to have
any promise of relief is the possibility
of an export demand. There is no such
demand from nearby countries. One
authority states that there is a supply
in Newfoundland of rolled oats sufficient
for seven years. That of course is a
figurative statement,but there is certain-
ly sufficient supply to put that country
out of the market for some time. The

West Indian market has been glutted for

some time through the activities of Am-
erican millers.

The hope of the situation seems to lie
in the Scandinavian export field. En-
quiries have been received from Sweden,
and arrangements are about to be com-
pleted for shipments thither, the only
matters to be arranged being the terms
of payment.

While this outlet will materially aid
the situation, the Swedish buying price,
it is understood is not sufficient to be an
influential factor on the market, and in
no way therefore affects the probability
of price declines in these lines. It does
have this effect, however, that if a suffi-
cient volume of business can be developea
to relieve the surplus stock, the glutted
condition of the market, which alone is
responsible for probable declines, will be
relieved and normal conditions will
again prevail.

The oat millers held a meeting on Sat-
urday last to consider the situation in
its entirety. The ground covered was,
it is indicated, wide and varied but no-
thing really developed of a practical na-
ture.

There is a feeling among some of the
millers that an association to discuss
general market conditions and to an ex-
tent eliminate the excessive price-cutting
indulged in might be beneficial to the
trade as a whole but no definite agree-
ment was arrived at. The question as
to export business, although mentioned,
was left over for general discussion of
millers and representatives of Wheat
Export Co. to be held at Ottawa on Wed-
nesday of this week.
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Use of Word “Maple” in Labelling

Definite Information on What is and What is Not Permissible

in the Use of the Word :
By DR. A. McGILL, in The Department of Trade and Commerce Bulletin

teration Act of April 15, 1915,
enacts as follows (Sec. 29A, 3):
“The word ‘maple’ shall not be used,
either alone or in combination with any
other word or words, or letter or letters,
on label or other mark, illustration, or
device, on a package containing any
article of food, or on any article of food
itself, which is not pure maple sugar or
pure maple syrup, and anv article of food
labelled or marked in violation of this
subsection shall be deemed to be adul-
terated within the meaning of this Act.”
The staple forms in which the maple
orchard products come upon the market,
are syrup and sugar; and the evident
intention of the above amendment is to
prevent other syrups or sugars being
fraudulently substituted for maple pro-
ducts.

q N AMENDMENT to the Adul-

To some extent, maple products appedr
in less concentrated form than sugar, and
these articles are frequently described as
maple cream, maple butter or maple
cheese, where the modifying words cream»
butter and cheese refer to consistency
only, and are not intended to declare the
actual presence of cream, butter or
cheese. Such articles will be regarded
as adulterated if they are not wholly
the product of the maple sap.

If articles described as maple cream,
maple butter or maple cheese are held t>
be compounds, containing actual cream,
butter or cheese, this claim must appear
upon the label, and the amount of cream,
butter or cheese respectively must also
he plainly declared upon the label; the
maple syrup or sugar entering into the
composition of the article must be gen-
uine maple syrup or sugar respectively;

Canada’s Coh'sumption of Sugar

Figures of the Past Fiscal Sugar Year Reported For the First
Time—Canada’s Total Consumption of Cane Sugar
Reaches Large Total of 765,613,368 Pounds

Some interesting statistics bearing
on the Canadian consumption of sugar
during the fiscal year ending March 31,
1918, are appended herewith. These fig-
ures are the first official figures avail-
_able giving the actual consumption dur-
ing this period, as well as the countries
of origin of the sugar consumed.

It is interesting to note that the larger
part of Canada’s sugar supply is derived
from the British possessions of the Brit-
ish West Indies, British Guiana, and Fiji.
This is due unquestionably to the prefer-
ential tariff in effect with these count-
ries, The heavy item from the United
States, does not represent refined sugars,

but disbursements of the International -

Sugar Commission, probably of Cuban
Suears handled through American ports.
The following are the statistics:

DOMINION OF CANADA.
Sugar Entered for Home Consumption.
Fiseal Year Ended March 31st, 1918.
Above 16 DS, and All Refined.

General Preferential Total

Tarift Tariff Tariff

Lbs. Lbs Lbs.
British Guiana.. ........ 37,578 37,678
L R AR RN 398,741 398,741
Hong Kong ... R RN R © 64,452
Newfoundland . = 620 ...... 62

China

United States

AN

1,826,002

DOMINION OF CANADA
Sugar Entered For Home Consumption
Fiscal Year Ending March 31st, 1918,

Not Above 16 D.S.

1,717,119
2,257,316

General Preferential Total

Tariff. Tariff. Tariff,
Brit, Guiana 115 - 189,468,521 189,468,636
Bt WL, . eoriiias 148,838,548 148,888,543
Fiji Islands . .......... 28,846,050 = 28,846,060

China ....... | ARy gttt 70
Costa Rica .. 858,848 ... ii.oin 853,644
OCube ... 7514880 -........:" 7,614,589

Fehrgufy 14, 1919

and no other syrup or sugar than genuine
maple syrup or sugar may_be present.
Otherwise they will be held to violate
the above quoted section of the Act.

Where Word Maple May be Used

When pure maple syrup or sugar is
employed to give flavor to confectionery
(candy, cakes, etc.) it becomes necessary
to use the word maple, just as when le-
mon, peppermint, vanilla, or other fla-
vor is present it becomes necessary to
use these words as adjectives. This use
of the word maple is held not to con-
travene the regulation above quoted,
Candies, cakes, etc., are necessarily
composite articles, and everybody un-
derstands quite well, that they are not
intended to displace maple products, be-
cause they are flavored with maple, but
rather that they are forms in which a
market for maple products is-created.
It is however to be noted that only
genuine maple syrup or sugar may be
employed in flavoring material in cases
where maple flavor is claimed for con-
fectionery.

Dutch: Guiana 4,210,939 .......... 4,210,939
Guatemala .. B RN P 923,970
Japan ...... 55,406,900 .......... 55,406,900
Nicaragua .. 2,336,028 .......... 2,336,026
Ferd .iiovis SE2ERE .. ..o 25,236,322
Philippines .. TR L 785,800
San Domingo 134,909,821 .......... 134,909,821
Venezuela ... 43529087 .......... 4,852,987
United States 211,928,722 .......... 211,928,722

448,460,254 317,153,114 765,613,368

COMPARATIVE STATEMENT TEN YEARS, 1909-1918

General
Year

1909 (12 Mos. March 31st)
1910 i =
1911

1912

1913

1914

1915

1916

1917

1918

Year

100,638,638
97,590,946
.. 148,804,549
.. 304,888,835
.. 412,824,956
. 285,970,186
286,320,243
284,518,588
450,286,256

1909 (12 Mos. March 31st)
1910 P .
1911

1912

1913

1914

1915

Not sbove 16 D.S. .....

Above 16 D.S. and all refined Not above 16 D,S,
Lbs. Lbs.

28,115,512
85,484,778
31,048,174

DOMINION OF CANADA.

Sugar Entered For Home Consumption.
Fiscal Year Ended March 31st, 1918.

GRAND TOTALS

Genera! Tarift. Preferential Tariff. Total. Total.
Above 16 D.S. A
and all refined...... 1,826,002 815 431,314 193 2,257,316~ 1,008

448,460,254--200,206

450,460,256--201,021

Preferential Special
Tariff Tarift Total
Lbs. Lbs. L bs.
392,802,583 37,679,086 481,540,640
843,982,936 53,221,907 497,788,481
390,689,876 85,027,342 574,108,164
376,831,681 60,165,262 586,801,492
295,960,259 39,348,852 640,197,946
265,684,002 35,948,190 703,957,148
873,481,958 18,086,716 677,488,860
312,630,427 598,950,670
449,747,616 734,266,204
317,584,428 767,870,684
Total
Lbs.
481,540,640
497,788,481
574,108,164
585,801,492
640,197,946
708,957,148
677,488,860
598,950,670
734,266,204
767.870,684

Total

Tons.
214,974
222,227
256,298
261,618
285,803
314,268
302,450
267,389
327,197
342,800

Total
Tons.
214,974
222,227
266,298

453,425,128
462,308,703
543,064,990
562,804,500
620,201,435

596,865,985
781,544,247
765,613,368

317,153,114—-141,686  :765,613,368--341,792

317,584,428 -141,779 767,870,684-342,800




That

HEN he told them that he was

going to open his store right

next to their large establishment
they laughed at him. “Why, man, you're
crazy,” they told him, “you’ll never
make a success. Do you think that
people are going into a little store when
they can come to our fine big depart-
ment? You won't be able to last six
months. Why not save your money now
and start in the other end of the town
where you’ll have some chance?”

And the little man smiled. “Don't
you lose any sleep over my failure. I'li
take a chance and I'll get business that
you never thought of. I'll put in as
good a line of groceries as you have in

your big department and I'll have just

as good a variety. I may not carry
everything that you do, but I'll have
what my customers want. "As I find

that I can add other things on which I

can make a profit I'll put them in.”

He had a plan in his head, worked out
from years of study of conditions as a
clerk in the grocery department of the

- big store. This plan he took to a gro-
cery salesman, and it was so good that
he got a fair amount of credit so that he
could make a start.

Intensive Cultivation of Customers

Right back of the big store for many
blocks was a foreign settlement—work-
ers in the mills. A few blocks in an-
other direction was a district of office
help, men whose salaries were not very
large. And right here in these districts
is where the little man began his inten-
sive cultivation for customers. He went
right out and personally canvassed the
homes. The result was surprising—far
heyond anything he had expected. He
invited the women to come to his store
and personally pick out the things they
wanted. He asked them to carry home
their own parcels and save a certain dis-
count which he would allow them. He
wanted to get out of delivering to people
80 close to his store. This discount ap-
pealed to the people and his business
grew.

He never let a customer enter or leave
the store without a greeting or a “good-
bye,” “come again.” He made his store
an intimate sort of a place where every
purchase was appreciated.

His business grew to such a volume
that he decided he would have to move
into larger quarters, but his friend the
_ grocery salesman advised against it.

“Don’t you do it,” said he. “You've
got your business established here and

Getting the Trade

Passed the Door

He was a clerk in a big store, and he saw
good trade that passed the door. He fig-
ured that there was business enough there
for another store, and he knew he need not
fear the big store’s competition. He built
a business on the trade that was left over,
and this is how he did it.
By Edward Dreier

the folks like the way you treat them.
If you move it will mean a re-education

of your customers. The nearest store
that you can get is several blocks away
from here and you'll find that many
people won't follow you. I'll' tell you
what to do. You've got a big ware-
room out back of the store and you've
got a basement. Get your proprietors
to fix up the basement and put some
light into it. Use that for your ware-
room. Turn the back room into a ship-
ping department and use the front part
of the store for a show room only. That
will enable you to get rid of some of the
cases, and you can put in chairs and
tables where your people can give their
orders.”

So the changes were made after talk-
ing with many of his customers, and the
business was carried on in a more effici-
ent way.

The manager of the big store dropped
in one day and made the little man an
offer to come back and become manager
of his grocery department. “I don't
know how you've done it, but you seem
to be doing a wonderful business. What
gets me is the fact that our business is
just about the same as it was before
you started.”

And the little man told him. “I feel
so sure of my customers that I am going
to tell you how I got the business. I
picked my clients from right under your
nose. When I was a clerk in your de-
partment I often wondered why you
didn’t get the trade of these thousands
of working people right around you. You
seemed to feel that distant pastures
were the best ones and you went after
that trade. 1 went around to these
workmen’s homes and found that they
were over-awed by the big show you
made in your grocery department. They
didn’t think that they could get the
common things that they wanted. So
they bought their groceries farther
cdown town and either carried them home
or had them delivered. That gave me
my idea for opening this store. I felt
that I could ‘develop this business right
cround here, and you see the result.

Encouraging Customers

“I offer them a discount if they come
to the store and carry home their pur-
chases, That . cuts down my running
expenses. I keep a motoreycle outfit for
any deliveries I have to'make and one
ol my shippers looks after it. I find the
up-keep very low and I can make my
deliveries quickly and efficiently. I give
my customers the best personal service
that I know how and they not only buy
all their things from me, but they are
getting their friends to come to me.
‘When they want something I haven’t
got I send over to your store for it until
such time that I find sufficient demand
to warrant me stocking it. In that way
T keep them from going to other stores.
As you will see, my store is neat and
clean. It is arranged so that everything
i3 tastefully displayed. A customer can
see everything that we have to offer—
and yet there is no overpowering show '
about it. g

“You come in here some day and give
an order to one of my clerks. You will
find that every one of them has an in-
terest 'in the work. They know what
they are talking about and they are real
Fuman beings—not mere order-takers.
I find that some women like to buy from
men while others would rather buy from
a girl. So I split my force fifty-fifty.
That is service again. You see, I have
no hesitation in telling you these things
because 1 know that so long as I give my
people the service they are now getting
they will stick to me. It is good of you
to offer me that manager’s position, but
I'm enjoying this work too much to give
it up.”

et iesiens

OPENING WHOLESALE BUSINESS

It was stated in our issue of Janu_lry
31 that Guise & Smith Ltd.,, Regina,
Sask., had opened a manufacturers’

agency and brokerage business there. It
should have been stated that they were
opening a “Wholesale” business, handling
biscuits, confectionery, cigars, tobacco
and soft drinks.




Given the single item of quality, the
dealer can sell anything he sels his
heart on selling. All dealers use this

ower, many without realizing it.

erewith s given the evidence in
the case, as it was presented by some
Hamilton, Ontario, merchants in the
sales of Margarine and Shortening.

Dealers Select Br_ands
of Shortening:
and Margarine

' HE dealer can sell any mortal

you give her this new brand?” Mr. be the besi brand, that we had stocked
thing in the world if it has the

Bain was asked.

quality, so that he can honestly
recommend it.”

This is the opinion of A. G. Bain, of
A. G. Bain & Co., Hamilton, Ont.

For instance, Mr. Bain was asked
what brands of shortening he handled.
He mentioned two brands.

“Why don’t you handle all
brands?” he was asked.

“There are too many of them,” he
stated, “so we try to pick the lines that
appear to us to be the best and then
sell them with our personal guarantee.”

“How did you come to choose these
two?”

Mr. Bain said it was because he con-
sidered them the best, from the infor-
mation he had at the time.

“What would you do in the case of a
customer asking for another brand than
the two you carry?”

“I would, of course, attempt to sell her
one of the brands we carried, pointing
out that we considered these at least
the equal to anything on the market,
and that we would stand sponsor for
their quality.”

“Would you succeed in making the
“sale?”

“Yes, in practically every instance the
customer is willing to take the word of
the merchant who has sold her for any
length of time.” ;

“And if she asked for shortening
without a name, would you give her the
choice of the two lines?”

“No. We would give her —— brand.”

“If a new brand were to come on the
market and were extensively advertised
to the public, and there was a demand
created for it, would you stock this
brand ?”

the

“We would investigate it, first as to

quality, and then as to price, knowing
that many lines for which demand has
been created do not last very long. If

we found it satisfactory we would likely

put in a small quantity.”

This cannot be considered as a reflec-
tion on the importance of judicious con-
sumer advertising, but it does show that
the dealer is of first importance in the
matter of getting distribution. Con-
sumer advertising undoubtedly is of
great assistance.

“And having stocked this line, if a
customer came in and asked for short-
ening without mentioning a name, would

“No. I would give her the brand I
have referred to, because I am more con-
fident as to its qualities.”

Here Again the Dealer Chooses

Mr. Hobson, of Peebles-Hobson, Ham-
ilton, stated that when margarine was
first introduced, they went into the mat-
ter as thoroughly as they could, and
picked the brand they believed to be the
best. They thought later the quality had
fallen off, and so discarded this brand,
and adopted another.

“You stock only the one brand ?” Mr.
Hobson was asked.

“Yes, margarine has to be moved
fairly fast to keep it in the best condi-
tion, and to stock more brands would
hurt the sale. Stocking too many brands
of one line ties up too much capital and
does not permit a retailer getting as
good an assortment of various lines as
he might have.”

“Supposing a customer came in and
stated that she could buy —— brand
margarine at two cents less a pound.
what would you do?”

“We would tell her that there was
probably a good reason for the differ-
ence in price. That we handled one
brand because we believed it to be the
best, and we were confident that she
would agree with us if she gave it a
trial.”

“Have you found that this policy of
handling only a limited number of lines
cost you many sales?

“No. Our customers are inclined te
take our word for it, and accept the line
we carry without demur.”

Don’t Ask For Shortening by Name

About a block away from the Peebles-
Hobson store is the store of John O.
Carpenter.

“Do customers generally ask for
shortening by a brand name?” Mr. Car-
penter was asked.

“Very rarely,” he stated. “They merely
ask for good shortening.”

“How many brands of margarine do
you carry?”

“We handle two, but carry one brana
in very small quantities. If they ask for
this brand, of course, we give it to them,
but if they ask for margarine only, or
for any brand that we do not carry, we
endeavor to sell them —— brand. We
would assure them that we believed it té

others, but found it impossible to keep a
stock of half a dozen lines—on account
of tieing up so much capital—and keep
them in good condition, so that we had
picked out the line that we believed to be
best and had specialized on it. We may
lose a few sales, of course, because we
do not give the customer exactly what
she asks for, but we lose very few; they
are mostly very well satisfied to take
our word for the quality of the goods.”

Many Merchants, Many Minds

It is interesting to note that these
three stores are within a radius of per-
haps four blocks of one another. They
all serve people from the same sections
of Hamilton, and might be expected to
be influenced by the same demand. Yet,
strange to state, they are all selling a
margarine that has, until recently, at
least, not been mentioned in any daily
paper in Canada, against brands that
have been extensively advertised to the
consumer.

More interesting still is the fact that
they are each selling—actually selling—
a different brand of shortening. They
may be handling other lines, but the line
they are pushing, under their own guar-
antee, differs in each instance.

Lest these conditions should appear to
obtain in only one section of the city,
consider the case of W. N. S. Hunter,
who has a thoroughly modern store on
Maple avenue in the far west end of
Hamilton.

When margarine first appeared on the
market, Mr. Hunter carried three brands.
One of these especially he used to sell in
large quantities, but of late, he had been
selling a far larger quantity of another
brand.

“What caused you te discontinue your
selling efforts on the first favorite,” ne
was asked. “Is it a matter of quality?”

“No, T don’t think it is. I don’t really
remember.”

Turning to his clerk, Mr. Hunter asked
how it was they had come to feature this
other brand.

“Why, don’t you remember,” the clerk
replied, “you had a good price offere!
you on five cases of —— brand, which
we had found satisfactory, and we have
been pushing it ever since?”

Choosing a Leader in Shortening

“Do you feature any particular linc
Continued on page 33
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Wholesale Grocers May Move

Front Street in Toronto, For Long Time the Headquarters of
the Wholesale Trade, May Be Déserted—Proposition to
Move Farther North For More Elbow Room

number wholesale grocers in
Toronto are considering moving
from their warehouses on Front street
and locating at the old Hillcrest race
track, near Dupont street. Negotiations
have been proceeding for the past two
or three weeks between the wholesalers
and Sutton & Co., real estate agents, and
while nothing definite has been decided
upon, the matter has certainly not been
dropped. The railways have sagreed to
co-operate in the matter and the deal
may ‘go through, providing at least-12
wholesale grocers agree to the change
in location. The more optimistic among
them report that 6 or 7 have already
signified their approval of the change.
One of the chief reasons advanced for
the proposed change is the poor facilities
of some of the wholesalers for taking
goods in and shipping them ount again.
Many firms have to take goods into
warehouse across the sidewalk on Front
_street. They would, too, have much more
room farther north, the idea being that
two-storey buildings would be erected,
and that each wholesaler would have an
acre of ground and good trackage facili-

TORONTO, Feb. 13.—(Special)—A

ties. There are about 32 acres of land
in the race track property which could
be divided.

Another reason suggested for the
change was the uphill draw from the
tracks to the wholesale houses. Whole-
salers, however, point out that this is
not a serious matter, as most of the
freight comes in from the Simcoe street
yards. ; B £

One of the drawbacks in connection
with the change is the distance from the
depot for less than carload lots of in-
coming and outgoing freight. The rail-
ways, however, maintain that this could
be overcome by an adequate motor truck
service. Both the C.P.R. and C.N.R.
could give track facilities at the Hillcrest
track, and the Grand Trunk would, no
doubt, be able to secure trackage rights.

While an agreement has been drawn
up temporarily, nothing at all definite
has been decided upon, and it is not likely
anything will be done until at least 12
of the wholesale grocers agree to the
change. Whether that number can be
induced to go into the agreement is a
question.

OTTAWA RETAIL MERCHANTS' AS-
SOCIATION ANNUAL MEETING
At the annual meeting of the Ottawa

Retail Merchants’ Association, held on

February 10, the members made a good

start in the year’s work.

The following resolutions, covering a
number of very important subjects, were
passed with much enthusiasm:

“Re Early Closing.—That it is the
opinion of this meeting that amendment
should be made to the Early Closing Act
in the Province of Ontario, asking that
the hour of seven o’clock be changed to
the hour of six o’clock.

“Re Exhibition Association.—That it
be a recommendation from this meeting
that all retail merchants who are not
members of the Central Canada Exhibi-
tion Association should unite with the
same so as to give it every assistance
possible.

“Re Meeting of the Dominion Board.
—That whereas we have learned that the
members of the Dominion Board of our
association intend holding their next
convention in our city on March 17, that
the executive of this branch be requested
to act with a special committee, whom
they will appoint, to see that the mem-
bers of the Dominion Board are properly
entertained while they are in the city.

“Re Civil Service Co-operative Buy-
ing.—That it is the opinion of this meet-
ing that it is unfair to the retail mer-
chants of the city of Ottawa who pay
taxes and who carry stocks for the con-
venience of the public, that wholesale
houses and manufacturers should supply

I
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civil servants, or any other class of
persons, with goods of any sort and ex-
pect that the retail trade would pat-
ronize them, and that a copy
of this resolution be called to the atten-
tion of the wholesalers and manufac-
turers through the Dominion Board of
our association.”

In addition to these resolutions, the
members endorsed the decision of the
boot and shoe section, who have just
decided to have a Saturday half holiday
for the summer,

E. R. Fisher, men’s wear, Sparks
Street, was unanimously chosen as the
president; R. C. Cummings, grocer, first
vice-president; B. G. Crabtree, .second
vice-president; A. P. Johnson, grocer,
treasurer, and A, E. Kelly, grocer, secre-
tary.

During the evening, Henry Watters
presented thé association with its

charter.
—_——

A GROCER’S WILL

R. A. Dutton, grocer, Roncesvalles
Ave., Toronto, who died in January, left
an estate valued at $18,829. This inclu-
ded personal effects to the value of $100;
furniture, $600; fixtures of store, $3,800;
a horse, $200; Canada Life insurance,
$4.000; cash in bank, $2.129; No.
275 Roncesvalles avenue, $8,000. By a
will made on October 1, 1918, he left
his widow a life interest in the premises
at 276 Roncesvalles avenue and the in-
come from $4,000; to his son, who bears
his father’s name, he left stock-in-trade

27

of the grocery store; the son is also t
be able to rent the store at a

as long as he wishes, and to have the
option of buying it at a price of $8.000
when his mother dies. There are three
daughters, who with their brother re-
ceive an equal share of the residue of
the estate. The wife and son are ap-
pointed executors.

o

New Goods
Department

POWDERED EGG

Bowes Powdered Egg is a new pro-
duct being placed on the market by
Bowes Co., Toronto. The company points
out that this powdered egg is made from
table grade hens’ eggs dand may be used

for anything in which eggs are required
in cooking, ete. It is made from the
whole egg. It is being marketed in tins
as shown by the accompanying illustra-
Aion.

———
MERCHANTS MUST FACE

- PROBLEMS OF COMMERCIAL RE
CONSTRUCTION

Necessity of a Full Understanding
These Problems Presented by
Maritime Wholesaler

of

The attitude of a merchant towards
commercial reconstruction was ‘express-
ed by A. H. Wetmore of Puddington,
Wetmore and Morison, Ltd,, in a thought-
ful address before the St. John Board of
Trade this week. Mr. Wetmore pointed
out what a return to normal conditions
after four years of warfare was possible
only through co-operation, faith, confi-
dence and activity. The merchant must
have confidence in himself, his business,
his community and his country. He
must be active and aggressive and ready
to use every effort not only to secure
the restoration of pre-war conditions in
his business but to reach out towards
greater development. This could not be
accomplished single-handed nor by at-
tention to his own business alone. Co-
operation which made it possible to win
the war is required of all members of the
community during the reconstruction pe-
riod and in this .the merchant is the
natural leader in his community.




February 14, 1919

Britain Good Market for Our Jams, Etc.

Market There Quite Bare of Many Essential Foods, States Capt. Nobbs, of Holbrooks,
Limited—Tells of Troubles of British Grocery Trade During the War—
’ A Warning in Regard to Class of Immigrants to Secure

3 HE demand for anything in the
nature of jam in the Old Coun-
try to-day is enormous,” stated

Captain H. Gilbert Nobbs, of Holbrooks,

Limited, to CANADIAN GROCER this

week. “Why, we would think we had

come into some money if we found a pot
of jam in front of our plate on the
table,” he added,

Captain Nobbs, as the trade already
knows, “did his bit,” and more than his
bit in the Great War. He was wounded
and blinded in one of the fiercest battles
of the war, and was a prisoner in Ger-
many for a long time. In spite of the
hardships he has been through, he was
found to be most cheerful by a CANA-
DIAN GROCER representative, and
talked interestingly about conditions in
the Old Country in the grocery trade.
Captain Nobbs is Foreign and Colonial
Director of Holbrooks, Limited, who
have a factory in Toronto. He is on an
extensive tour through Canada, United
States, Honolulu and Australia, and will
return to England again by way of Can-
ada. He is in America to study trade
conditions in general and as they affect
the company he represents.

The war has shorn Great Britain to a
large extent of many of its formerevery-
day staple foodstuffs. Jam, above re-
ferred to, is one.

“How about confectionery?” he was
asked.

Confectionery Very Scarce

“Why, if one went into a store in Eng-
land and asked for a pound box of
chocolates, he would be greeted by a
shake of the head. He would have to
content himself with a very small por-
tion of confectionery.”

This explains the present strong de-
mand from Great Britain for Canadian
jams, confectionery, etc.

“I have no doubt,” he said, “the
reason for the slack trade in Canadian
bacon with Great Britain at the present
time is on account of the high price and
the poor quality of bacon and ham we

have been getting in England of late. .

The Englishman always has demanded
the very best in foodstuffs. Up to a few
months ago we were getting splendid
ham and bacon, so delicious that we
were eating it two and three times a
day. Lately, however, the quality has
dropped off to such an extent that it
has practically killed ‘the demand for
ham and bacon. Of course the high
price has a great deal to do with the
consumption. As the price declines the
consumption naturally increases.” When
speaking of quality he did not refer to
Canadian ham and bacon, but to other
imported lines.
War Helped British Grocers

* Asked about conditions in' the grocery

T T A T
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CAPT. H. GILBERT NOBBS,

Director of Holbrook’s, Limited, who is in Canada
on a business trip. Above cut is from an old
photograph.

trade in the Old Country, Captain Nobbs
replied: “During the four years of war
the grocers have had an opportunity to
get on their feet. Chain store com-
petition has always been very strong in
Britain. During the war the Govern-
ment was spending millions of pounds
per day, which of course created artifi-
cial conditions, but everybody had plenty
of money to spend, and the retail grocer
has been able to recover from the strong
pre-war competition of the chain store.

“The trade has had a terrible time
meéting the various restrictions—
troubles in getting deliveries, distribu-
tion difficulties, and the coupon system
that was used for the essential foods,
etc. Before the coupon system was in-
troduced conditions were even worse. If
a grocer was heard to have got in a
small shipment of sugar or margarine
for instance there would be a queue half
a mile long for several hours. with
people endeavoring to get a small quan-
tity.

“These restrictions are, however, be-
ing gradually loosened. Now, a half
pound of sugar is allowed per week per
person, and I understand that with
March, three-quarters of a pound will
be allowed. The meat ration is now one-
half pound per week per person, includ-
ing offal.”

Speaking of his company’'s products,
Captain Nobbs pointed out that most of
them had of course been on the embargo
list except Worcestershire sauce and

vinegar. This led to Holbrooks, Limited,
manufacturing their products more ex-
tensively in Canada, and they have been
very much pleased with the success that
has followed this procedure.

Enormous savings have been made on
account of freight rates, high duties, cost
of cases, etc. He referred particularly
to a line like custard powder, the in-
gredients of which are mostly produced
in Canada anyway and had to be sent
to the Old Country. He considers these
conditions will last for some time. They
do not, of course, apply to all raw ma-
terials for every line of British-made
foodstuffs.

Immigration Should Be Watched

Captain Nobbs is quite familiar with
Canada. He has lived here a number
of years and knows a good deal about
the country. He expressed himself as
being very confident that Canada had
a tremendous future. While the war has
left with us a big burden to carry, yet
Canada is going to be one of the great
countries of the future, because of the
vast tracts of land available. The Old
World has during the past four years
been living on its capital. Six or seven
million men drawn into the army have
not been producers for that length of
time. The capital has been blown into
the air or sunk beneath the sea. The
only way, Captain Nobbs states, of re-
placing this capital is from the land,
and there is no place better suited than
Canada for this purpose.

He maintains, however, we must be
careful with regard to our immigration
problem. In a few years’ time, Canada
could be flooded with immigrants from
every country in Europe, which would
practically change its nationality en-
tirely. He favors immigration being re-
stricted on this account. In the armies
of Great Britain, now disbanding, there
are large numbers of meén of the very
finest type, healthy and strong from
their outdoor war training, who have
capital in the form of Government pay
coming to them, war bonuses, etc. This,
he thinks, is the very type of immigrant
wanted.

“But,” he added, “Canada has got to
get them at the right time. We must
not wait until they have been discharged
and have spent all their money. Th.e
time to interest them is prior to their
discharge, before they leave the army.”

He did not think there would be many
come from France, as France is in great
need of all her male population.

Captain Nobbs will be jn Toronto
about a fortnight before he leaves on
his trip via Chicago, San #pancisco and
Honolulu for Australia.
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Confectjonery, Candy and
bebasdo i & R
Association Formed at Big Montreal Meeting—A. D. Ganong,

GANADIAN GROCER

of St. Stephen, N:B., President—Active Publicity Cam-
paign Promoted—Important Addresses Delivered

EPRESENTATIVES of the choco-
late, biscuit and confectionery in-
dustry in Canada convened in

Montreal last week. It was the first
meeting of its kind, and while other
problems were taken up, the primary
object and business of the convention
was that of organizing with a view to
tackling big problems and creating
greater business. The meetings were
held at the Ritz-Carlton Hotel, and afte:
due discussion of the matter the name
chosen was that of “The Chocolate,
Biscuit and Confectionery Industries of
Canada.” But having laid plans some
time ago to work out a number of de-
tails, an executive committee had col-
lected and arranged these, and they
were therefore ready with many sug-
gestions for immediate adoption by the
convention.
The Officers

A. D. Ganong, of Ganong Bros., candy
manufacturers, St. Stephen, N.B., was
. the choice of the nominating committee
as president; and others nominated and
elected were, 1st vice-president, Robert
Christie, Toronto; 2nd vice-president,
Dodley Dingle, Winnipeg; treasurer,
Colin Currie, London; executive com-
mittee, Arthur Nelson, Vancouver; Wm.
Robertson, Toronto; H. N. Cowan, To-
ronto; F. McCormack, London; Edmund
Littler, Montreal; John Farquharson,
Montreal; T. Deguise, Montreal; James
Moir, Halifax; W. W. Shaw, Moose Jaw.

Important Addresses

Constitution and by-laws were brought
in and adopted, and the delegates were
addressed after the first day’s luncheon
by Mr. Belcher, general manager of the
Walter M. Lowney Co., of Boston. In
his address, Mr. Belcher pointed out some
of the many advantages that accrued
to the United States manufactyrers of
these lines from the closer spirit of ex-
change and the greater unity of pur-
pose. It had been particularly helpful
to have the better understanding while
the sugar shortage lasted.

Another address given was that giv-
ing a full explanation of the wide pub-
licity campaign that is being conducted
with a view to increasing candy sale and
consumption. This was spoken on by
Mr. McEachern, chairman of the adver-
tising committee, and details of the plan
were further dealt with by Mr. Pierce
of A. McKim Advertising Agency,
Ltd. It is possible that the campaign
may be continued for a period of six,
instead of two months.

Food Controller Speaks

Henry B. Thomson, Canada's Food
Controller was present in the evening
and delivered an important address that

‘was evidently appreciated.

Indeed this
was manifest in an appropriate manner,
for a very beautifully inscribed scroll
was presented to him, attesting - the
good will of the manufacturers repre-
sented, and expressing real appreciation
for the work done during the trying
times of 1918 in particular.

Mr. Thomson stated that the men rep-
resented in this convention had done
their share in the work of conservation
when their assistance was most needed.
Serious times had been encountered, and
if there was dissatisfaction at times, the
citizens of the country would have been
made the more nervous and the outlook
would have been much less encouraging
to all had they been told of the actual
facts confronting the country in the mat-
ter of foods.

“But now that the war is over, every
country in the world will want to ex-
port. They want the other fellow’s money.
With plenty of exports it can be obtain-
ed, and I believe that with an association
such as this you can find it easier to
work up an export trade.”

Other addresses were delivered by
Messrs. Todd and Bodley, also from the
Food Controller’s Department at Ot-
tawa.

The meeting concluded with a
musical programme and there is a prob-
ability of the next meeting being held
at Montreal.

Biscuit M'qgl_
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MERCHANTS MUST FACE PROB-
BEREaTS 5y ‘
—~ {Continued from page. 27)

Merchants Must Consider Housing
Problem

Housing and city planning problems
are part of the merchant’s business as
they affect the condition of those upon
whom he must depend for his business,
Transportation is an integral part of
his business system and the commercial
interests should co-operate with the rail-
way and steamer lines by handling their
goods more promptly and using the full
capacity of cars in order to relieve con-
gestion.

Must Foster Production

In his own interests the merchant
should encourage the production, manu-
facture and sale of domestic goods in
order to aid in upbuilding the country,
encourage industries and provide em-
ployment.

Mr. Wetmore advocated Government
assistance for the merchants in simpli-
fying business methods in the customs
houses and in the registry department
of the post office, where much valuable
time is lost. He urged standardization
of weights, measures and. containers

The necessity for prompt release of
soldiers for whom jobs are waiting and
who are needed in the stores, offices and
shops from which they went was touched
upon, with the suggestion that this af-
forded the military authorities an oppor-
tunity to co-operate with the business
interests of the country.

In view of the uncertainty of the fu-
ture, of the possibility of a slump in
prices which would have serious results
in the business of the merchants, Mr.
Wetmore advised reasonable caution and
husbanding of resources against the pos-
sible emergency which might arise.

Toronto Bakers Engage in Hostilities ;
Long-Drawn Out War? Many Casualties

AST Friday's papers launched
the first bomb in the bread war
in Toronto, now engaging the in-

terest, not only of the local consumer
but gaining almost nation-wide atten-
tion. Surmises are many as to who
touched the fuse, but that is of com-
paratively little interest to the house-
holder; the question now is—how low
will prices go, and for how long will the
hostilities continue?

In speaking to the president of one
of the large bread companies to-day,
CANADIAN GROCER was informed
that in his opinion this bread war may
be continued for some time. That there
will be casualties there is no doubt.
Some of the smaller bakeries have al-
ready closed up rather than try to com-
pete and that others may be forced to
do so is probable if an armistice is not
concluded at an early date.

All the bakeries admit that they are
losing money, and evidently lots of it—
if bread reaches 5c¢ per loaf, and this
figure is hinted at as a possible one—
the losses will be that much greater.
Figures compiled by the Cost of Living
Commissioner last November showed an
average delivered cost in Toronto of
10.146¢ per loaf of 1% lbs. It is not dif-
ficult to determine then that the present
selling basis of 13 to 14 tickets for $1
is well below this figure, and the lower
it goes the greater the losses.

Flour is higher to-day than when
these figures of cost were determined,
and there has been no curtailment of
labor wages, so it can be seen there is
no actual justification for the present
declines. It is war, plain and simple,
and a league of bakers will have to be
formed before peacé proceedings can be
inaugurated. In the meantime the con-
sumer reaps the benefit.
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Charging Freight—Part"Cost'of Goods’
Some Persistent Misunderstandings+How Many Merchants Are Unfair to Themselves
By Trying to Give Unwarranted Service—The Unreasonable

LARGE merchant, busy with his
A inventory, wires me this inquiry:

“In figuring my grocery inven-
tory prices should freight be added to in-
ventory or not? Freight already being
charged to grocery department expense.
Wire answer our expense.”

I answered: “Freight is not expense
but part of merchandise cost. If you
have included it in expense you cannot
now add it to merchandise value unless
you deduct corresponding amount from
expense. You should add it to cost here-
after, not to expense.”

And that is about all there is to it, ex-
cept that I cannot think why, with all our
scientific study of the proper segrega-

tion and division of charges in business

and the study we make of these problems
in these columns continually, merchants
persist in running this plain charge
against cost in expense.

Aveid Expense Charge Wherever
Possible

The best practice in any business is to
avoid indefinite charges in all cases where
definite charges can be ascertained and
allocated, as our British brothers say.
This because expense is at best an ap-
proximate, indefinite burden which is
spread around on our merchandise by
close approximation. But a definite, dis-
tinct charge against a given piece of mer-
chandise has no such disadvantage. It
can be charged directly to the items af-
fected. It belongs precisely to those
items. It is best absorbed by and dis-
posed of by so charging.

. Let us take a packing box, for example.
Say it costs us 756¢ and that it contains
150 packages of dates. Let us say that
the dates are billed to us at 40c a pack-
age and the 75¢c added as a packing
charge at the bottom of the bill. Is it not
the most obvious thing that the 7bec is
1%c a package on those dates? Is it not

plain that our cost, at point of origin,

is actually 40%c instead of 40c? Cer-
tainly, that is the way we shall regard
it and figure it. But why? Because that
is a plain, direct charge against that lot
of dates. To so charge it not only dis-
poses of it without further figuring or

taking into account, but also most direct-

ly provides for getting it back again, with
certainty, in addition to our desired
blanket gross margin.

Why Make Two Jobs of One?

Suppose, now, that the freight on that
box of dates is $1.00. Why not handle
that the same way? Plainly, that dollar
divides up into 2/8¢c a package on the
dates. Then there is cartage from the
station. We may do it ourselves, or we
may have it done for us, but in any event

Fear of the Big Fellow
By HENRY JOHNSON, Jr.

the work costs and must be paid for. The
obvious way is to figure it on a scale
commensurate with its fair, going value
which, let us say, is 26c.

Now, what have we altogether? We
have invoice cost of 40c, %c for boxing,
2/3c for freight and 1/6 cent for dray-
age. The total is 41 1/3¢ per package.
To that it is proper to add something
for wastage, shrinkage and other depre-
ciating, so let us enter in our cost book a
figure of 41%c for those packages of
dates. Then the freight bill goes into
the register to be figured among the petty
expenditures for merchandise, and is
done with at once without further hand-
ling, Best of all, we are absolutely cer-
tain that our 41%c includes every factor
of cost against those dates.

Details Desirable and Instructive

Of course, there is no reason why a
merchant should not keep a freight ac-
count also if he so desires. It is valuable
to know all you can about your business.
The only point is that, if you do so segre-
gate freight into a separate account, let
the process I have indicated be followed
out just the same. Then when inventory
time comes, simply close the freight into
the merchandise account before you close
your books and wipe out accounts into
loss and gain.

When it comes to placing values on the
inventory we have another problem. We
have based all figures on actual cost, but
now we shall revert to the practice of
putting replacement figures.on our goods
when we inventory. When the inventory
time comes, for example, those dates may
be replaceable at 25¢ the package. In
that case, then, whatever we have left of

.them must go in at 25c.

What I have tried to make clear is
that in no legitimate way can transpor-
tation, packing expense, drayage or other
clearly ascertainable direct charges
against merchandise find their way into
the expense account. If I have not suc-
ceeded, please ask again. This is some-
thing so elementary that-it should be
disposed of definitely.

Spoiling Customers

A time ago I was waiting to see a gro-
cer. He was'a busy, bright' young man
whom I had known for years as one who
gave a thought to his business, so this
incident arrested my attention:

A little lady tendered a check to be
cashed. The grocer did not have enough
currency handy. The lady said that ten
dollars would be all she would need right
then, and she told the grocer just to give
her the ten and keep the check until later
in the day when she would come in and
get the remainder. The grocer gave her

the ten dollars, but also handed her back
the check, saying he would make a memo
of the money. Then his clerk figured up
what the lady had bought and presented
the ten dollar bill to pay for the goods.
The grocer could not break the ten, so he
charged the merchandise. So when the
lady left the store, the grocer had charged
to her 311.63, being ten in cash and $1.63
in merchandise, and he was without the
security he had been tendered and which
he might just as well have kept. In other
words, he had sidestepped a sure thing
and assumed a risk voluntarily—a risk
he was not called upon to assume and
which, in all probability, the lady will
not thank him for. ;

I know just how it was done—so do
you. I have done it many times myself
—and so have you. But many years ago
I awakened to the fact that I owed a lot
to myself. I realized, too, that I could
trust myself to be square with every
customer, but I could not be so certain
of the customer. From that time onward
I gave myself the benefit of all doubts,
and from then on I prospered perceptibly
in my business. That young grocer
should have kept the check. Not only
would it have safeguarded him, but it
would have continued a good habit on the
part of the customer. She never would
have looked for other treatment. As
things stand now, she is in a good way
to be spoiled. She is ready to get the
idea that she can ask for money from her
grocer whenever she wants it—that he is
rich anyway—that it is just as safe in
her keeping as in his cash drawer—that
she “pays him a lot of money which he
might just as well earn by a little extra
courtesy”—and all that sort of thing.

Verily, many good customers are spoil-
ed by foolish, uncalled-for over-indul-
gencel*

Dodging the Shadow of the *Big Fellow”

Many grocers, especially in the out-
skirts of big cities, fail to get proper mar-
gins because of their fear that the big
stores down-town sell so cheaply that they
cannot get full prices. The funny thing
is that such grocers are content to
imagine a condition which a little real
investigation would show them does not
exist. For instance:

I found a grocer recently selling oranges
as follows: 126s, 70c; 150s, 60c; 200s,
50c. He complained about the figures
made by the big stores—that those stores
bought lower than he did and could under-
sell him, &e., &c.—the same old familiar
tale.

So I looked up the said “big fellow”
and found him, on the same day, selling
as follows: 126s, 80c; 150s, TOec; 176s,

Continued on page 33




THE CLERK WHO SOLD WASH
CLOTHS AND WHY

To the clerk who sells with brains it
is not necessary to state that to get the
customer to look at the goods is one of
the surest ways of encouraging sales,
and to let them do so under the impres-
sion that they have done so of their own

~ volition, is a still further stev in advance.

N. Mitchell of the Liggett Drug Stores,
Philadelphia, tells of an instance of
such salesmanship. :

This girl worked at the soap counter
and she always kept a nice big stack of
wash cloths on display at the counter. It
was surprising to note how many of the
soap customers would look at the display
of wash cloths and the sign and say: “I
want one of those wash clothes also,” or
“You might wrap up a quarter’s worth
of those wash cloths with that soap, if
you don’t mind.” Whenever she came
across a soap customer who for any rea-
son whatever did not glance at the stack
of wash cloths and the sign, she would
make him look, and this is how she did it:

She would stop while wrapping the
package containing the soap and reach
over and pretend that she was dtraight-
ening the sign on the wash cloth display.
Out of curiosity the customer would look
to see what she was doing, and his eyes
would fall on a nice stock of wash cloths
and a sign reading, “Honey-Comb Wash
Cloths, Special 7 for 25c¢.”

This little stunt seldom failed to work,
and she made a great many extra sales
on account of it.

That was salesmanship, and it could
be worked on any line of goods—and
there are a thousand modifications of this
general idea that could be made to aid
zale.

——————
HERE'S A STUNT TO TRY

Take thirty small earrier baskets, line
them with white (not manila) paper,
Carelessly place in each basket a few
bottles of one kind of pickles; in another
olives; in another catsup: in another
vinegar, etc.,—all the different sizes
you've got in stock. Cover the floor
of the window with bay leaves.
Have a card in each basket, 2 x
3, giving name and orice. T.et a hie card
be hung in the centre reading “Nothing
in the Window but Appetizers.” I have
tested this out and got splendid results
from it. It is a case of getting out of the
rut, you see, and thus getting away from
the “standing still” habit.

PUSFSSRD S Sa—
HOW CUSTOMERS ARE LOST

There was a noise on the front ver-
andah, the door opened, a parcel dropped
on the r, the door slammed again and
the boy was off to the wagon, but not
before the lady of the house got to the

THE CLERKS' DEPARTMENT
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door and reminded the boy that there
was a side entrance to the house where
groceries should be delivered, and that
she did not want her clean front porch
messed up with his dirty boots, but the
on!y answer she got was an impudent

grin.

Immediately this indignant customer
called up the store to complain. The
phone was answered by the head clerk,
who explained that the boss was out,
but he would tell him of the occurrence
and see that it did not happen again.

But it did happen again, the very
next day. This time she did not call up
the store, but the next day another de-
livery boy from another store brought
the groceries, but he went to the back
door as he was instructed to do by the
proprietor of the store.

You may think this customer was a
little hasty, and perhaps a little fussy,
but this is an important matter with busy
housekeepers, and they judge-the store
by its service, and the delivering of the
goods is just as important as the buying
and selling.

Look into your delivery system. Does
your driver ¢o to the back door? Is he
courteous with customers?

And your clerks who would some day
be merchants, do you pay strict atten-
tion to complaints of customers, and try
to remedy the faults or do von inst for-
get about them, as was most likely done
in this case and a customer lost?

Remember adverticing, prompt and
careful deliveries will not get you far f
you don’t back it up, and this much
abuged word “service” doesn’t mean any-
thing in your store.

PSSR TRt
VANCOUVER GETS

CONVENTION

At a special meeting called last week
in Montreal by President A. H. Brittain,
it was decided to hold the annual con-
vention this year in Vaneouver, At this
time it was not convenient to name the

date and this will be decided later on,

——ee
PIONEER MERCHANT PASSES

The death of William Brown, founder
of “Browns,” Caledonia,Ontario, recently
has removed another of the pioneer mer-
chants of Canada. He was born in Pais-
ley, Scotland, in 1835, and, coming to
Canada with his parents at an early age,
located in Caledonia in 1848. Here he
clerked in the store of his brother,
George, until, in 1856, he bought out his
brother’s interest, and established the
business which, for 63 years has borne
his name, though, during a portion of
that time. his brother James was asso-
ciated with him.

In 1902 Mr. Brown retired from the
active management of the store, and went
to reside in Toronto, and the business in
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Caledonia was managed by his eldest son,
W. W, Brown.

The late Mr. Brown leaves behind him
a record of kindliness, generosity and fair
dealing that anyone might envy. While it
is some years since he was active in
business, there are many in the trade who
remember him with affection and esteem.
He is survived by his wife and his two
sons, W. W. of Caledonia, and A. G. of
Toronto University, Toronto.

———e

NEWFOUNDLAND MERCHANT
CALLED BY DEATH

John C. Bogg, of Bogg Brothers, gen-
eral merchants, Curline. Newfoundland,
passed away recently following an attack
of paralysis, in his 64th vear. The late
Mr. Bogg was a forceful figure in the
community—a Justice of the Peace for
the colony, he was noted for the justice
of his rulings. He was devoted alco to
the religious and educational life of the
community.

He was an outdoor man, an ardent
hunter and fisherman and a man who ex-
celled in these pastimes. His death wil!
be a real loss to the community.

P RIS,

PRESAGES GOOD BUSINESS

During the past month or two CAN.-
ADIAN GROCER has had a number of
enquiries from importers in France de-
siring to get in touch with manufacturers
in position to export to that country.
This indicates that good business can be
worked up in export to the Old Country
of Canadian food produects.

——ee

COCA-COLA COMPANY TO BUILD
CHAIN OF FACTORIES

Resulting from a decision of the Ceca-
Cola Company to build a chain of fac-
tories across Canada, it is announced
that this spring the company will erect
in Regina, on Cornwall Street, a plant
to cost, when completed, $100,000. The
proverty site for the fectorv was our-
chased two years ago, The factory itself
will be a one story building costing about
$30,000 and equipment will be installed
costing $70,000. One of the machines
will be an automatic bottler which $urns
out 66 bottles of Coca-Cola a minute.

——e

SHOULD BE 300 RETURNED MEN IN
B. C. GROCERY TRADE

Speaking at New Westminster, B.C.,
T. F. McDowell, president of the B.C.
Retail Merchants’ Association, made the
statement that 300 returned soldiers
could be employed in the grocery
business alone in the province if for-
eigners were not in competitien with

them.
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THREE BIG FACTORS

NE of the most important things in connection

with any store to-day is the sales force." The
cales force includes more than your clerks and sales-
people. Your show windows and your advertise-
ments, if properly handled, can do just as much for
vou in quickening turnover, more in many cases,
than your sales staff can. Every good window dis-
play will produce direct results and the same can be
said of forceful and timely advertising. An adver-
tisement does not need to occupy a whole page of
space to deliver its message. The combined efforts
of a well-trained sales force, a well-dressed window
and a well-worded advertisement makes a com-
bination that cannot fail to increase business.

ABOUT ‘1 1PLF SUGAR
HE long list of cases where merchants are being
prosecuted for sale of goods branded as Maple
Sugar that do not come up to the Govérnment re-
quirements continue, Not a day passes without the
record of a number of such cases.

The recent bulletin on maple sugar issued by the

Department of Trade and Commerce points to the
examination of 137 samples of maple sugar gathered
in different parts of Canada. Of this number 69
samples were found to be absolutely pure, 6 met the
necessary legal requirements, and 62 were adulter-
ated, and rendered the vendor liable to prosecution.

With almost half the percentage of maple sugar
offered for sale being adulterated, it surely must oc-
cur to the merchant handling it that it is folly to
have anything to do with this ‘product, unless he
obtains a warranty with it to render hunself free
from the danger of prosecution.

CANADIAN GROCER
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WHAT THE MERCHANT SHOULD KNOW
THERE are many things about his business that

a merchant should know, not necessarily that

he may brag about them to his customers, but as
a plain measure of business life insurance. The
merchant that goes it blind in these days is a risk
that no insurance company would take; he is head-
ing for destruction with his eyes shut.

Even with the best possible knowledge of busi-
ness, there is plenty of uncertainty left to give
the spice of excitement to the every-day life of the
merchant. Henry M. Lethert, in an article in
Sustem Magazine for February, gives the follow-
ing list of items that the merchant’s books should
show at a glance:—

1. How much cash you have.

2, The amount of your investment in
securities and quickly convertible
assets.

3. The amount of your investments in
merchandise or material inventories.

4. How 'much you owe to others.
5. How much others owe to you.
6. How much your sales are.

7. How much profit you are earning.
8. How much your expenses are.
9. Of what nature your expenses are.
This is the irreducible minimum that the books
must show.

FIGHTING MAIL ORDER HOUSES

ROM the standpoint of the retailer in the small

towns one of the healthiest trade signs that has
been apparent in many years is the way in which
merchants are going after the mail order houses.
One of the very best and most effective ways of doing
this is to fight the department store with its own
weapons, and this is just what the small town mer-
chants have realized. The mail order houses base
their entire campaign on advertising. Employed by
some of the department stores are some of the brain-
iest advertising men in the country. They are men
who have studied the question of selling by mail
from every standpoint and they have centred their
efforts in supplanting the personality of the sales-
man on the ground with a printed salesman in the
shape of a cleverly worded advertisement. They
have realized that in order to be successful their ads.
must not only arouse, but must maintain interest.
The same policy is carried out in connection with
the “catalogues.” Merchants in the small towns are

more and more adopting the mail order firms,
methods of advertising, and in so doing they are

unquestionably taking a wise step. A study of well
written, cleverly arranged advertisements is always
profitable and there are many points which can be
adopted from them.
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of shortening ?” Mr. Hunter was asked.

“Yes,” he stated, “you see, we are
offering the line which we feature on
our circular at a cent a pound less.”

“But you are carrying two lines?”

“Yes.” 4 . AL

“Well, why do you put special em-
phasis .on one line rather than the
other?”

“Because I buy it for something less
by buying it in larger quantities, and
“in that way I can sell it for a fraction
less. So, you see, I am building up a
sale for this particular line.”

“But you could have bought the other
line in five case lots and obtained the
same favorable price, and had the same
opportunity to feature a line of short-
ening at an attractive figure?”

“Yes, of course I could. But I couldn't
have done it with both, because I could
not have turned them both over fast
enough to maintain the quality. So 1
had to choose one particular line and
devote my attention to that.”

Merchants Are Poor Salesmen of Their
: Own Services

That, then, is the actual attitude of
a number of Hamilton merchants to th2
sale of margarine and shortening. It
developed that on interviewing them
they did have a very definite campaign
of salesmanship for featuring the lines
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There is a tendency on the part of
some manufacturers to discount the ser-
vices of the retailer as a selling agent,
and, in many instances, the retailer has
provided him with most of his argu-
ments. He can sell the manufacturer’s
goods, if they have merit, but he does
not always sell the idea of the services
he actually renders as a link in the
chain = of distribution. Hence, some
manufacturers are inclined to limit the
item of profit for the retailer as far as
they can.

As a matter of fact, there are few
cases in which the aggressive merchant
does not play a very definite part in
making the sale.

The account given above is the evi-
dence in the case of one or two pro-
ducts. They were actually sold by the
merchant, not by the demand of the
customer. The merchant may not al-
ways realize that he is actually forcing
a sale; it may be almost subconsciously
that he hands out one brand of shorten-
ing rather than another, but the fact
that he does hand out this brand, and
that he does so regularly, is a conclu-
sive proof that the merchant is the
real selling agency.

He should respect and announce him-
self as such. When he does this, he
will get more consideration from those
manufacturers who say: “Oh, the re-
tailer is not a salesman. We must cre-
ate demand for our products and he will

ROCER.
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have to handle them. He therefore is

“not entitled to much'of a profit.”"
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'CHARGING FREIGHT—PART COST

Continued from page 30
60c; and 200s, 50c. Add the 10c¢ the.
dozen higher price he was getting on the
two top sizes, plus the lower prices he
did actually pay for his goods, the “big
fellow” was making 28 to 31 2-3 per cent.
against the small man’s 16 2-3 to 25 per
cent. And whose fault'was it that the
small man thus worked for less margin?
His own absolutely and solely his own.
He could have found out the. condition
had he taken a trip down town and visited
the big store, asking a few intelligent
questions. Then he could have depended
on his own neighborhood location to get
him at least as much as the customer
would pay after a trip down town.

— e
GREEK OLIVE OIL

Estimates of the olive oil production in
Greece for the season just ending place
the quantity at 31,702,800 gallons, or
approximately 30 per cent. more than the
output last year. The yield is made up
from the following districts in the
amounts given: Ionian islands, 1,675,500
gallons; Crete, 12,495,600 gallons; Mity-
lene and Sporades islands, 7,833,000 gal-
lons; Epirus, 1,305,600 gallons; Pelopon- -
nesus and Pelion, 6,714,800 gallons;
mainland of Greece, 1,678,600 gallons.
Present prices range from $2.51 to $2.64
a gallon. 3

A Window Contest for Clerks"?é

CANADIAN GROCER 'is offering another Window Dressing Contest, open to Grocery

Clerks;everywhere, and it is hoped that this contest will prove of very unusual interest
and will be entered into heartily.

The windows will be judged on the following basis:

THE BASIS OF JUDGMENT

1. The novelty of the window display and its unusual appeal in featuring certain
lines of seasonable goods.

2. The selling value of the window as demonstrated in actual sales.

The only restrictions are that the goods displayed shall be seasonable, with the con- . |
testant left free to demonstrate the seasonableness of apparently unseasonable lines

if he sees fit, and that in the case of branded lines, the window shall not contain the
goods of one manufacturer only.

The contest will close April 5.

The Prizes:

1st

e e e R

3rd

$10.00
5.00
3.00

All displays not winning a prize, but suitable for reproduction, will be purchased at

$1.00 each.



CURRENT NEWS OF THE WEEK

Canadian Grocer Will Appreciate Items of News from Reu_len. for This Page

MARITIME

James A. Smith, of Smith Brothers,
general merchants, Sussex, is dead.

F. T. James, wholesale fish dealer of
Toronto, was in Montreal last week.

Verne Redmond, of G. A. Redmond &
Son, Halifax, was in Montreal, last week.

J. Alwyn Tait, of St. John, is opening
a retail grocery store in Hampton, N.B.

Two hundred and fifty-one retail mer-
chants in St. John are now selling thrift
stamps.

J. N. Fallardeau, Quebec representa-
-tive of Robin Hood Mills, Ltd., was in
Montreal last week.

C. P. Rhodes, manager prodace depart-
ment of P. Burns & Co., Calgary, was
in Montreal this week.

F. G. O’Grady, general manager of
Atlantic Sugar Refining Co., Ltd., was in
New York during the week.

Harry O. Budd, of the office staff of
the St. Croix Soap Company, St. Ste-
phen, died suddenly recently, aged forty-
one years. o

A reduction of six cents per eight
quart can in the producers’ price for
milk has led to a reduction by the retail-
ers in St. John to thirteen cents.

E. C. Green, Montreal, vice-president
of Carter, Macy & Co., of Canada, Ltd.,
Montreal, returned to Montreal from a
western trip of several weeks. 3

Henry G. Spearman, employed with
A. L. Goodwin, Ltd., St. John, before
going overseas, has been married in Eng-
land to Miss M. Collins of Halesmere,
Surrey. ;

A. A. Pomeroy, of Auld Bros., whole-
sale grocers and produce merchants,
Charlottetown, P.E.L, is in Toronto at-
tending the convention of the Canadian
Produce Association.

The staff of T. H. Estabrooks, Ltd., St.
John, enjoyed a sleigh drive this week,
stopping at the home of one of the
officials of the company in the suburbs
to spend the remainder of the evening.

Allan A. McIntyre, who is associated
with his father, Peter McIntyre, in the
retail grocery business in St. John, has
left on a six weeks’ trip through Can-
ada to the Pacific coast and thence to
San Francisco.

" The Fredericton branch of the Retail
Merchants’ Association have elected offi-
cers as follows: President, C. H. Burtt;
first vice-president, W. A. Searle; second
vice-president. H. E. Harrison; secre-
tary, C. W. Hall; treasure. W. R. Fraser.

Among the retail grocers of St. John
who recently have joined the ranks of
those taking considerable newspaper
space for advertising purvoses, featur-
ing their price lists, are M. T. Gibbons,
Sereisky & Company, Forestell Brothers
and M. Aranoff.

]

* Lieutenant J, Frank Ashe, who fought
with the 26th battalion in France until
invalided home, has purchased the retail
grocery business of B. H. Dean, Wall
street, St. John. Mr. Dean will continue
the meat and provision department.

Senor Jose Machedo, the newly appoint-
ed Cuban consul at St. John, is endeavor-
ing to interest Canadians inthe opportun-
ities which Cuba offers for the sale of
such lines as condensed milk, dairy pro-
ducts, dry fish and potatoes and also the
opportunities for the import of Cuban
foodstuffs and other products.

C. A. Scott, traveller for the Lake of
the Woods Milling Company; Ray E.
Scott, representative of Morrison’s, Ltd.,
and John J. Harrison, merchant of
Southampton, were injured near Am-
herst this week when a car they were
travelling in skidded on the ice and turn-
ed turtle.

W. H. Schwartz & Son, Halifax, N.S,,
manufacturers of “Peerless” spices,
cream tariar, jelly powders, flavoring
extracts, cocoa and coffee, are opening up
in Western Canada for the first time.
They will be represented there by Myers
& Co., 412 McIntyre Block, Win-
nipeg. W. H. Schwartz & Son are a
Canadian firm, having been established
in this country for over seventy-seven
years.

QUEBEC

Robert Christie, of the Christie-Brown
Co., Toronto, was in Montreal last week.

C. Ritz, manager of Robin Hood Mills,
Montreal. went to Ottawa on Tuesday.

F. McCormack, of the McCormack
Biscuit Co., London, Ont., was in Mont-
real last week.

Harper R. Gray, manager of Gunn,
Lanclois and Co., Ltd.,, Montreal, went
to Toronto on Monday to attend the
Produce Men’s convention.

H R. Cowan. president of the Cowan
Co., Toronto, was in Montreal last week.
He was accompanied by H. P. Cowan,
sales manager.

W. J. Sheely, manufacturer’s agent of
Montreal, spent the week-end north of
St. Gabriel de Brandon, with George
Plourd, sales manager for Jos. Dufresne,
Joliette.

Henry B. Thomson, a member of the
Canadian Trades Export Commission,
was in Montreal last week. While here
he interviewed several large exporters
rerarding the outlook for export from
Montreal.

A. D. Ganong, of Ganong Bros., St.
Stephen, N.B.,, was in Montreal last
week and was chosen president of the
newly-formed association of candy, con-
fectionery and biscuit manufacturers.

ONTARIO

L. Summers, London, has sold to J. A.
Williams,

S. Bullis, Chatham, has sold to Martin
& Gross.

Frank Roberts & Son, Onoway, Alta.,
have sold to James Gair.

J. H. Connor has opened a new general
store at Glen Huron.

R. R. Hutchison, general merchant,
Greenway, has sold out.

Thorold Council raised the license fee
for transient traders from $50 to $500.

‘Tieman & Edighoffer, general mer-
chants, Dashwood, have sold to Reid,
Edighoffer & Son.

J. W. Hickson, Wheatley, Ont., moved
his grocery stock to Mrs. Crowther’s
building recently.

Clayton Orser, Picton, Ont., has pur-
chased an interest in the Wapoos Can-
ning Company. ;

Clark Cunningham, Waterford, has put
on an up-to-date auto delivery wagon in
connection with his grocery business.

O. Brooker, grocer, West Lorne, has
purchased the grocery business of J. R.
Skinner and will combine the two bus-
inesses.

R. J. Hayhoe of R. B. Hayhoe & Co.,
Toronto, left on Monday, for Washing-
ton, where he will spend a few weeks
holidaying.

Eugene Moore, fruit broker, Toronto,
left on Sunday night for California where
he will holiday for the next six or seven
weeks.

Will Climie, formerly of the sales staff
of the Weyburn Grocery, Weyburn,
Sask., has returned to the city, having
completed his military duties.

Kelly & Bullock, grocers, Gananoque,
have recently purchased the building be-
longing to Senator Taylor, that they
have been occupying for some time.

Louis F. Doepel, of Hanover, has dis-
posed of his erocery store and buildings
to Peter Wallner of Hanover and F. X.
Grubb of Preston, who get possession
March 1st. z

Ed. and W. Kirk, of Bracebridee, who
conducted a grocery store in North Bay
a couple of years ago. have taken over
the business of Mr. Thorn Fowler, of
Callander.

A stubborn blaze which broke out re-
cently in Gibbons and Comvoany’s butcher
and grocery store at 829 Yonce street,
Toronto. destroyed the entire stock, val-
ued at $2,500.

E. G. Dunsworth, advertising manager
for No Vary Products Company, Win-
niveg and Minneapolis, well known
throughout Western Canada as the editor
of Vim, has accepted an important posi-
tion in the advertising department of
the Pillsbury Flour Co.




" February 14, 1919

The sympathy of the trade goes out
to Edward Barrett, proprietor of the
C. P. R. Grocery, Galt, in the recent
death of his wife on February 3rd.

Waddells Limited, jam manufacturers,
Brantford, Ont., have appointed The Mc-
‘Lay Co., Winnipeg, their representative
in Manitoba and Saskatchewan.

The Owen Sound Board of Trade has
elected the following officers: Hon. presi-
dent, J. M. Kilbourn; president, Roland
Patterson; vice-president, T. W. Doug-
las; secretary-treasurer, George Men-
zies. The newly elected president’s ad-
dress dealt with improvements to the
. transportation system, = inter-switching,
good roads and other matters.

The death occurred at Montreal Lake
in Northern Saskatchewan, last week of
J. J. Christie, factor of the Hudson Bay
company at that point. Mr. Christie
died of pneumonia following influenza.
He had been a servant of the company
for 37 years, having entered the employ
of the firm at twenty years of age. Mr.
Christie was due to retire on pension in
the Spring and was planning on spend-
ing his declining years on a fruit farm
in Florida where his family had recently
gone.

ONLY PART OF INTERESTS SOLD

- In a recent issue of CANADIAN GRO-
CER, it was reported that the Tealls
Stores, Ingersoll, had sold to Miles
Young.

This item apparently coavevel to some
the impression that the Tealls Stores had
disposed of all their interests. The facts
dare that Mr. Young has puirchased only
the Thames Street store of the company
in Ingersoll. The King Street store, In-
gersoll, Ont., is still operated by the
company, as well as two stores in Till-
sonburg.

APPOINTED TRAFFIC AND
MANAGER

G. T. Pettegrew, who was formerly
Divisional Freight Agent of the Grand
Trunk at Montreal, has been appointed
Traffic and Sales Manager of the Can-
adian Cereal and Flour Mills Company
of Stratford.

SALES

BELLEVILLE MERCHANTS FAVOR
DAYLIGHT SAVING

The Retail Merchants’ Association of
Belleville at a recent meeting passed 2
strong resolution favoring the reinact-
ing of daylight saving, urging the City
Council to memorialize the Government
to that effect. Sunday selling was very
freely disenssed and strong disapproval
of the inaction of the authorities in rem-
edying this condition was expressed As
a preliminary move tending to correct
this evil a resoiution was pas<ed to be
sent on to the proper authorities.

NEW WHOLESALE FIRM IN N.S.

The Atlantic Milling Co., Pictou, N.S.,
is branching into the grocery business
in connection with their flour and grain
business. Their travellers will start out
on the road March 1st. The Atlantic
Milling Co. have been in business for 10
years. ~

CANADIAN GROCER

MEDLAND BROS EXTEND
: ACTIVITIES
Wholesale Grocery Firm, J. E. Adams &
Co., Lindsay, Bought by Toronto
House—Duncan A. Sinclair
Appointed Manager

The wholesale grocery firm of J. E.
Adams & Co., Lindsay, Ont., has been
bought by Medland Bros., Toronto, and
same will be operated as a branch of To-
ronto business. Duncan A. Sinclair has
been appointed manager of the Lindsay
business and will assume his  duties

about the first of March.

The retirement of J. E. Adams comes
after many years’ activity in and about
Lindsay and has been found necessary,
owing to the strain on his health. The

DUNCAN A. SINCLAIR

Appointed Manager, Medland Bros., Lindsay, Ont.,
Branch,

transfer really took place the first of
the present year, but Mr. Adams has
been in charge up until now and will
see the new manager, Mr. Sinclair, in-
stalled.

Duncan A. Sinclair represented Med-
land Bros. in the City of Toronto for
nearly eight years, leaving a few months
ago to represent John Sloan & Co. in
a similar capacity. His appointment
then with Medland Bros., though in a
new capacity now, will be more or less
familiar. This is the first branch house
established by this Toronto firm and it
is indicated they expect to be able to
increase the service which they have
rendered to the surrounding territory.
The staff will be maintained intact as
regards the office, warehouse and travel-
ling representatives.

VANCOUVER WHOLESALER GOES
TO WINNIPEG

W. E. O. Jones, manager of the Van-
couver branch of the Western Grocers
Ltd., formerly Leeson, Dickie, Gross &
Co., was the guest of honor at a luncheon
given recently at the Citizens’ Club, Van-
couver, when on behalf of the wholesale

grocery trade he was made the recipient
of a handsome leather travelling case,
The presentation was made by J. P. D.
Malkin, Mr. Jones has heen at. the
coast for ten years and goes to Winnipeg
to assume a position in the head office
of the company. He was formerly en-
gaged in the grocery trade in New
Brunswick.

SILVERWOODS, LIMITED, FOR TO-
RONTO

A. E. Silverwood, president of Silver-
-woods, Ltd., produce merchants, London,
Ont., is in Toronto this week attending
the meeting of the Canadian Produce As-
sociation. Mr. Silverwood stated to
CANADIAN GROCER that arrange-
ments are being made to enter the To-
ronto field, and details are now being
worked out. :

NORTH WEST TRAVELLERS CLAIM
DAMAGES

W. R. Mulock, K.C., interviewed Crown
Prosecutor R. B. Graham this morning,
in connection with the loss caused the
Travellers’ building, Winnipeg, whieh, it
is claimed, was damaged to the extent of
$2,000 in Sunday’s riots. ’

Mr. Mulock is acting on behalf of the
North West Travellers’ Association.
Compensation for the damage done to
the building is sought from the perpe-
trators or the city.

Whether or not information will be
laid against persons who took part in
the riots, when Ert’s establishment was
wrecked, remains in the hands ef the
police.

. It is believed that proceedings will be
instituted against the city on behalf of
the Travellers’ Association in an effort
to recover for damages caused.

NEW BROKERAGE HOUSE

D. F. McLay Opens Up at Winnipeg
Under the Style of The McLay
Brokerage Co.

D. F. McLay, who has been connected
with the wholesale grocery business in
Western Canada for the past eighteen
years, has opened up as a broker under
the style of The McLay RBrokerage Co.,
with offices at 507 Confederation Life
Building, Winnipeg. Mr. McLay is one
of the best known men in the grocery
trade in Western Canada. He started as
a boy in the office of A. Macdonald Co.,
Kenora, Ont., and worked his way up.
He was transferred te the Winnipeg
office as head shipper, and later sent
to Saskatoon as their manager.

After many years’ experience in con-
nection with the wholesale grocery end
of the business, he resigned to go into
the grocery business. He was for a time
manager for the D. H. Bain Company at
Regina, where he stayed for three years,
and later at Edmonton, for two years.
Afterwards he became connected with the
W. H. Escott Company of Winnipeg, and
was with them right up to the time of
Mr. Escott’s death.
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WEEKLY GROCERY MARKET REPORTS

Statements From Buying Centres
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S far as can be learned there has already
been a considerable export business done
in canned fruits, and indications are that
stocks are within rather narrow compass. Can-
ned vegetables, it is indicated, are slated for
overseas also, and some sources predict a bare
market in these before another pack is avail-
able. There has been some price-cutting in-
dulged in, but this does not appear to be exces-
sive. Stocks.now, though considered ample to
meet demands, are not thought overly large,
and the outlook seems to be for a very good
clean-up of existing supplies.

MONTREAL—DecIines made during the

week are those for rolled
oats and oatmeal, self-raising flour, cornmeal,
peas and beans, shelled peanuts, maple sugar,
maple syrup and glycerine. California celery
is down $2 per crate. There is a firming of the
market here for dried fruits, this being a reflec-
tion of export enquiry. That there will be ship-
ment made of these lines as soon as shipping
can be had is, it is indicated, already assured.
Teas are steady and firm, the lifting of re-
strictions by Holland against import being a
firming factor in itself. Lamp chimneys, No. 2,
are higher. There is considerable activity in
raisins, and canned goods are firm, too.

TORONTO—-Lower prices are again noted

in respect to beans, and a gen-
eral reduction of 50c per bushel has been re-
corded. Lima beans are down another l4¢ per
pound also.
Tapioca has declined 1¢ per pound in some

QUEBEC MARKETS

ONTREAL, Feb. 12.—A continued desire manifests

THE MARKETS AT A GLANCE

quarters, but quotations on rice show little
variation from recent low levels established.

The stronger feeling in the grain markets on
oats early in the week resulted in a stiffening
of prices on rolled oats in some quarters. Split
peas, however, are down, and lower prices on
blue peas are also quoted to the trade this week.

Higher prices on live hogs, though not yet
reflected in quotations on fresh cuts of pork,
may be expected to bring about a firmer sche-
dule of quotations. Eggs are much easier this
week, and butter has weakened somewhat, too,
the decline in the latter being from 1lc¢ to 2¢ per
pound. Some low prices on fish are being
offered, Digbys, bloaters and smelts showing
greatest change.

WINNIPEG—There is no prospect, it is

thought, of an advance in
Japan rice due to the shutting off of exporta-
tion. Jobbers state that it is possible there will
be no more Japan rice in Canada this year.
The market in Siam rice is expected to gradu-
ally decline, as it has been weakening since the
signing of the armistice. Cheaper grades of
rice are advancing.

Syrup is steady and no change of any kind is
expected for some time. It is thought that this
spring will find a scarcity of maple syrup simi-
lar to that of last spring.

Mild coffees are firm and ruling high, very
little being offered. Brazil coffees are strong,
and no decline is expected. Should the coffee
crop exceed present estimates, which are on a
basis of 50 per cent. of a normal crop, some feel
that prices may be lower later in the season.

before, while 2 oz. are down to $1.85
from $1.90.

Tk
Staple lines Enough Sugar Now;

-

M itself among the trade to buy cautiously.

are selling right along, but in small volume, repeat

orders being numerous.

Several declines are announced and

some advances, these being detailed in the market summary.

Lamp Glassés Up;
Glycerine Down

LAMP CHIMNEYS, GLYCERINE.—
There has been an advance in one quar-

. Montreal.

ter of 5¢ per dozen in the price of No. 2
lamp chimneys. These are quoted now
at $1.30 and $1.35 per dozen in 8 dozen
and 6 dozen cases.

Glycerine is down slightly. One ounce
bottles are quoted at 95¢, and were $1.10

e Jobbers Buy Less

SUGAR.—Jobbers are very well sup-
plied now with sugar stocks and yet they
are not buying excessively. This is prob-
ably the result of a feeling that market
quotations are higher, and they may de-
cline. Not a single refiner is inclined to
this belief, however, and several pointed
out that there was no indication at this
time of a revised basis. It is true that
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delivery has been better of late, but the
available’® shipping, in spite of declared
decliries in ocean freights, is held on a
higher basis than recent reports indi-

cated. There is a much improved condi-

tion as regards supplies.

Atlantic Sugar C
sugars, 100 Ibs. ......
Acadia Sugar Refinery, extra mnuhted 9 M
St. Lawrence Sunr .
Canada Sugar
Dominion Snnr Co L&d
lated
Ieing,
Icing (25-Ib. boxes) ..
lelg: (lo-lb boxu) ......... T

Yellow, No.

P-rh lumps (umm. 5-1b.)
(cartons, 2-b.)

cmhl diamonds, barrels

Crystal diamonds (boxes 100 Ibs.)..

Crystal diamonds (50-lb. boxes)....

Crystal diamonds (25-1b. boxes)....

Jobber Shipments
of Canned Goods

CANNED GOODS.—Even some of the
jobbers have been able to secure orders
for various supplies of canned goods, and
some thousands of cases have already
gone forward from them on European
account. There is a fair movement here.
It transpires also that packers here have
been asking for options from the jobbing
trade on any surplus of certain canned
goods that they might wish to dispose of.

45

621

1 Ib. hlh euuddu. per dosz. 450

%!hh.maldos., pordu. 1 6o
lls . 206

120

Pink.l. S F sese

Pinks, 1.1b, talls . 265

Pale, %4-lb., doz.

Pinks, 14-Ib,, dos.

Cohoes, 1-Ib. talls

Cohoes, 1-lb. flats

Herrings (tomato sauce), doz. ..

Haddies (luneh) (%-Ib.)

Red Springs, 1-1b. l;.".
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Whale su-k 1-Ib. flat
Canadian sardines (case)
Norwegian sardines, per case of

— e
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sggsans 338

Sardines (Amer. Norweg'n style)
Sardines—Canadian  brands

—
>

4
L
a22xrazghes

Do.. Eastern trade

Do., Winnipeg and Western.
Seotch Snack, No. 2, doz.
Shrimps, No. 1
Crabs, No. 1 (es 4 doz.)
Canned Vegetables and Fruits—

Asparagus (Amer.) mammoth

LR L

Tomatoes, cody
Tomatoes, sh shge 25
Tomatoes, 3s . .t 02y
Tomatoes, 50
Tomatoes, n%

-
IRSa
; #a ¥

Do., faney, 20 o=z.
Specialties
Olive oil (pure), 1 gal. tinl
.. % gal. tins

g mon
(3

gal. tins
Tomato Paste, 100 tins (case) .
Do., 200 tins (
Do., 12-10 Ibs. ...
Salad oil (bbls. 50 n’h ). lll
Otives (in bls, 49 wine gals.), al.
Olives, Queeu.vnl.

Fifty Cent. Drop

in Bean Market
Hontnnl

BEANS.—The market is still a de-
clining one and prices are down again
fifty cents per bushel all around. Peas
also are lower.

Peas—

Canadian, hand-picked, bush. .. 5 00

British Columbia . 550

Brown Beans ..

Japanese

Yellow Eyes

Rangoon beans, per bushel ...

Lima, per Ib

Kidney beans
Peas, white soup, per bushel ...
Peas, split, new crop, per Ib....
Peas (blue)

Barley (pot), per bag 98 lbs. ..
Barley, pearl, per bag 98 Ibs. ..

Molasses Weaker;
May Go Down
Montreal. s

MOLASSES, SYRUPS.—There has de-
veloped, within the past few days, a
slight weakness in the molasses market,
and a decline of three or four cents per
gallon is hinted at. In the meantime the
trade is well supplied and there is some
buying, though this is for limited lots.
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Cane and corn syrups are also selling:

only moderately, but the basis is held
steady and unchanged.

Corn Syrup—
Bnmh. about 700 lbs.

Kegs
2-1b. tins, 2 doz. in case, case.
5-1b, tins, 1 doz. in case, case.
10-Ib, tins, 1% doz. in case, case
20-1b. tins, 3 doz. in case, case
2-gal. 25-lb. pafls, each
3-gal. 383%-Ib. pails, each ....
5-gal. 65-l1b. pails, each
White Corn Syrup—
2-1b. tins, 2 doz. in case, case
5-lb. tins, 1 doz. in case, case
10-1b. tins, 14 doz. in case, case ..
20-Ib. tins, 34 doz. in case, case ....
Cane Syrup (Crystal) Diamond—
2-1b. tins, 2 doz. in case, per case
Barrels, per 100 lbs.
Half barrels, per 100 Ibs,
Glucose, 5-Ib. cans (case)

Barbadoes Molasses—
Puncheons

o NS

Barrels

Half barrels

For outside territories prices range about 3c
lower.

Rice Uncertain;

Selling Light

Meontreal. —

RICE, TAPIOCA.—Although the mar-
ket is unsettled, there have been no price
changes for rice. Values in the Far East
have been firmer and advances have
been made from time to time in recent
weeks on various grades. Then ocean
rates declined. However, importers
claim that there has been a scarcity of
shipping, and outlook is just a little un-

certain now.

«
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Ice Drips—Japan (per 100 lb.)
Carolina 2 50
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Taplou per 1b. (seed) ;
Tapioca (Pearl)
Tapioca (flake)

Peanuts Are Down
Imported /4 alnufs 86c

Montreal.

NUTS.—Shelled walnuts may now be
imported, the embargo being again lifted,
but at the latest price basis available,
it will cost 86c per lb. to import them,
duty paid. Supplies on spot here are
selling at around 7'%-75c in some quar-
ters.

Shelled peanuts aré somewhat lower in
price and as the supply is good there
may be a tendency to easier prices on
these.

Almonds (Tara), per Ib. ... ....
Almonds (shelled)

Almonds (Jordan) ..........
Brazil nuts (new) ;

Brazil nuts (med.)

Filberts (Sicily), per .

Filberts, Bareelona ..

chkm nuts (large and unll).
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- Spamsh

Salted Spanish, per 1b.

Shelled, No. 1 Virginia

Do., N
Pumnl (salted)—

Fancy wholes, per Ib.

Faney splits, per Ib.

Salted Spanish, per Ib.
Pecans (new Jumbo), per Ib. ..
Pecans, large, No. 2, polished...
Pecans, New Orleans, No. 2 ..
Pecans “paper shell,” extra large

Jumbo

Walnuts (Grenoble)

Walnuts (new Naples)

Walnuts (shelled)

Walnuts (Spanish) 0 033

Note—Jobbers sometimes make an added charge
to above prices for broken lots.

Dried Fruits Firm;
Peaches in Demand
Montrea!.

DRIED FRUITS.—Export enquiry has
served to make the market a firmer one
here, and the same condition seems to
obtain in the States. In fact, one large
jobber stated that the domestic markets
were being depleted in a general way of
some grades of prunes. Apricots,
peaches and pears are all in demand for
export, and as shipping is available there
may be a more decided shortage than
has existed for some time. Local selling
is fair, raisins moving very freely.
Aprieots—
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Appleu (evaporated) ....
Peaches (fancy)
Faced
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Cut, 10-Ib. boxu (b)) .
Raisins—
Malaga, table box of 22 lbs., 3-crown cluster,
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Spices Are Quiet ;
But Very Firm
Montreal.

SPICES.—The undertone of spices is
a decidedly firm one, even though sell-
ing is reported light. The importing price
on most lines is very high, and local im-
porters feel that the basis existing at
present is lower than primary markets

§and 10-Ib, box-
20

Pickling spiece
Paprika
Turmeric

P00 POO 0O ~O00®’

Cinnamon, China, b,

Cinnamon, per Ib.

Mustard seed, bulk.

Celery seed, bulk (nomival) ...
Shredded oeccoanut, in pails .

BEsRIBEE 3TN IssINN

COPPOOMN

Pimento, whole
For spices
Ib, and for spices packed

3
in tin containers add
10 cents per 1b. e

Maple Sugar 28-30c;
Steady Honey Sales

MAPLE PRODUCTS, HONEY. —
While the maple sugar and syrup stocks
are not large, there is a tendency to of-
fer a somewhat lower basis here and
there, and quotations are rather nominal
at 28-30c per pound.

Honey is in favor all around and will
soon sell even more actively. For the
Lenten season is one in which honey
sales figure large and supplies will be
drawn upon more largely in the next
few weeks.

Maple Syrup—
10-Ib. ecans, 6 in case, per case
5-1b. cans, 12 in case, per ecase....

Maple Sugar (nominal)

eo®oocooe @
pREneRs 3

pails
Boney—Buekwbut. tins or bbls.

Steady Coffee Basis;
Sales Are Small

COFFEE.—The market is a steady
one, but there has been no change in
the basis of the various grades. Sea-
sonable demand is met with average
good stocks, although colder weather
conditions might make an improvement.
There is a fair amount of sale all around
for cocoa; in fact, one importer stated
this as being excellent.

Coffee, Roasted—
TN SRR R PR
T T R e R e
Maracaibo, Ib.
Mecha (types)
Mexican, Ib.
Rio, Ib.
Santos, Bourbon, Ib.

gakgngas

Santos, Ib.
Cocoa—
Bulk cocoa, 200-lb. bbls. (Ib.)..
Do., 100-1b. bbls. (Ib.)
Do., 50-1b. cams (Ib.) ..........

PO OoIPOoO9OCOSOS
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Embargo Removal
May Firm Teas
Montreal.

TEAS.—The removal a few days ago
of the embargo against import of teas

robmn u. 1919, :

into Holland will have the cﬂwt of
firming tea markets, it is expected. The
basis for Ceylons and Indias is expected
to firm somewhat, and, of course, Japans
are firm.

Considerable enquiry is being made
for stocks now and the outlook is much
better. . Stocks in distributors’ hands are
very probably becoming ' smaller, and
buying will develop in a larger sense in
the coming weeks.
Ceylon and Indias—

Pekoe, Souchongs,

Pekoes .

Broken Orange Pekoes o4

Inhrhrgnd-olmeunmkhﬁfm
prices.

W heat Flours Lag;
N Feeds Are Easy

FLOUR AND FEED.—While there is
no change in the flour market, quotably,
the state of trade is particularly quiet.
Changes may come if the present stop-
page of shipment to overseas points is
maintained, for the mills are able to
operate only on short time, and then at
a loss, for the absorption of flour is sc
light as to take but a limited part of
the production.

Feeds are ruling easy, that is, the
special kinds, but chances have not yet
been made. Feed oats have deelined and
are quoted here at 80c to 85c.

Wheat Flours—
Mixed car lots on track
Straight ecar “lots on trnk
(minimum 50,000
bakers
Add 20c for delivery for small lnh.
Shorts, car lots on track
Bran, per ton, car lots on track
Crushed oats
Barley chop
Gluten !nd (28% protein)—
F.0.B. Cardinal
F.0.B, Ft. William
Feed oats, per bushel
grade)

Special Flour Less;
Cornmeal, Rolled Oats

Montrea!

CEREALS.—The undertone of the
cereal market is weaker, and rolled oats,
oatmeal and cornmeal have declined.
This is a result of lower grain markets,
and also is prompted by the effort to

FLASHES FROM THE WEEK’S MARKETS

Lower prices on new-laid eggs are again in evidence.
working overtime these

Madame Hen is reported to be
fine days. :
* * £

Beans have again tumbled 50c per bushel. Some sources
quote what they ter.m a Erlme.vhite. bean at $3.00.

Tapioca is down lc to 13¢ per ponnd this week.

Clover honey in 10 1b. tins is being offered at 25¢ per
pound. Buckwheat honey in 60-Ib. tins is lower, too, at

2l¢ per pound.

* * *

Lima beans dropped Yc¢ to 14c per pound in some

quarters.

week.

named.

13¢ per package.

Butter is somewhat easier and declines of from 1c to
2¢ per pound have been reportad.

Rolled oats advanced slightly in some quarters this

Prices on Dromedary and Excelsior dates have been
In 3-dozen cases the prices are $8.00 and $7.00
per case mpecdnlz.

Seeded raisins in 15-0z. packages are being queted at

* e L

Feed oats have declined on Montreal market, being
quoted at 80¢ to 85¢.




Rolled oats (small sisze), ocase ..

Rolled wheat (100-1b. bbls.)....

Rolled Wheat—

Packages, 86 in ease ........

Packages, 20 in case (family
pack.

=R2 2 28393238 28835 2RNITISE

Rye flour (Can.), 98 Ibs 57 605
Tapioea »ﬂour. P e R 015
Vegetables Steady;

Celery Down $2.00
Mentreal.

VEGETABLES.—The sale of green
and other vegetables here is now quite
limited and buyers are not stocking up
Potatoes are held on the same basis and
the only change is that for California
celery, which is quoted down $2 at $11-

Artichokes (bag) ...... .. .... 225
Beans. new' string
DAskEt . ...oiv0 soveen avranias 5 00
.......... °T 1.00
Brussels Sprouts, quarts o2
Brussels Sprouts (dox.) 100
Cucumbers, Boston (dos. 6 00
Cauliffiower (imported), doz. .... 3 50
bbl . 1650
100
1 00
12 00
bR s essss enoves 02
Lettuce (eurly), box (3-4 dos.)... 2 50
Celery, California (6-7 doz.) .... T | 3
80 Ib. Ainslia s 028
18 0B, coceve vesrecse 026
DO. BEW .. .uccvvsivasssnncnne [ B
Cal. currants (loose) .... .... 018 022
Cal. “Kurrants,” 15 os. pkge 020 022
Dates, Exeelsior. per case (36-10s) 7 60 79
Do., ry (36-10 osz.) 8 00-8 50-8 64
Packages only, Exeelsior ..... 020
Packages only .... ......... 019 0 20
Do., BP Lasane wesecen 02
Pigs (new), 100 to ease .......- ce.. 1100
®igs (laver), 10-1b. boxes 19 2T
Pigs (mats) ........ <ceevenns 016 018

.
LR L ol Dl Lo

222522382385 233338 T3RT

.................

—
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Citrus Fruit Sells
At Fair Prices
Meontreal.

FRUITS.—There is a considerable
volume of business for oranges and
lemons, and also for grapefruit. This
is the result of the more favorable basis
that has been reached on these, and there
will continue to be a good movement, it
is expected. 3

For other lines there is a fair demand,
apples being in demand, but selling more
to those who can afford to pay the high

prices. -
Apples—
Baldwins, No. 1 ..... 10 00
Blenhelms . . cc.ovviceiviaasn § 50
Qrogntams ... cosooe cecsnees 10 00

McIntosh Reds

&, - & oo e
1 8: 838388
s
s

10 00
¢ 8 00
8 10 00
s 8 00
WARDEIS ' ccoosves asis ssvise Syals 8 00
Apples (in boxes) ........... 3 50 37
Banenas (fancy large), bunch .. 4 50 490
Cranberries, bbl. .... .......... 00 25 00
DR, B8 sasss'sl wnee Sekodve 100 128
Grapes—
Spanish Almeria, keg (heavy) § 9 00
Do., (med.) ....cov0 covanee 50 8 00
Emoveror, ke ......c000 coinin e 7 60
Grapefruit (faney Porto Rico) .. 5 60 6 00
Lemons (feney new Malagas) 6 00
Lemons (California) .......... 525 5 60
Pears, Cal.. eating. small box... .... 40
Pears. California (110 size) ..... 5 50
Oranges, Porto Rica .... ...... 450 5 00
Oranges, Florida ........ ...... A 5 00
Oranges, Calif. (200 size) ...... 6 00 é 60
Oranges, Calif. (100-126) o4 5 50
Oranges (Mexican) 5 00

ONTARIO MARKETS

ORONTO, Feb. 12.—Lower prices have been l_named on
beans again, and some sources report a decline of 1le

per pound in tavioca.
on honey reported. Rice
sagged, and rolled
weaker tendencies.

There is some shading of prices
flour, split peas and blue peas have
oats are hard to determine, but show
A very fair business is being done, and

the trade seem to note a better feeling now existing.

New Developments
Lacking in Sugar

Torente,

SUGAR.—There have been no particu-
larly new developments in regard to the
sugar situation during the past week.
The trade are buying just what they re-
quire, but the orders are coming through
quite steadily, which would indicate a

#ood healthy condition in the trade.
There has been no change in price, and
there does not seem to be any immediate

prospect that lower levels will be
reached:

Atlantic, extra granulated .... ........ $10 27
St. Lawrence, extra granulated ....... 10 27
Acadia Sugar Refinery, extra granulated. 10 27
Oan. Sugar Refinery, extra granulated.. 10 27
Dom. Sugar Refinery, extra granulated.. 10 27

Canada Sugar,
Grannlated

Differentinls :
Lawrence. Dominion:

Atlantie, St
sdvanee over

Drop Shipments
e Toba_cco Changed

TOBACCO.—It is understood that on
Empire tobaccos, drop shipments ¢ an
now subject to the following conditions:
drop shipments on 100 pounds, one brand
or assorted, 2 cents per pound allowad,
jobber to prepay freight; the 2 cents pcr
pound is to be shown on the jobbers’ in-
voice to customer.

Another line of peanut butter has been
revised downward this week, the change
being made this time in the McLaren’s
Imperial, which in pails of 24 pounds is
quoted at 23 cents and in pails of 15
pounds at 24 cents per pound.

Molasses Quiet;

Torontoe. Sy rup S S tead y

MOLASSES, SYRUPS.—There is only
a fair movement to the trade at the pre-
sent time, and no further change is ex-
pected in molasses for the immediate
future. Aunt Dinah molasses. cases of
36, No. %’s, are being quoted at $3.25
per case or $1.15 per dozen in some
quarters.

There have been no further develop-
ments in regard to corn syrup and orices

are steady at changes recorded last
week.

Corn Syrupe—.
Bnrrelll. about 700 Ibs., yellow,

per oo 80 06
lhg;‘ barrels, e over bbis.: 1§ bbls., e on*r
s.

L R R ROl 5 05
Cases, 5-l1b. tins, white, 1 doz.
OB N 5 ibass Nalsives wiy 6 66
Cases, 10-Ib. tins, white, 14 dos,
PRI R 6 35
Cases, 2-1b. tins, yellow, 2 dos=.
BN i S seseResns 456
Cages, 5-lb. tins, yellow, 1 dos.
LN AR R & 15
Cl"ﬂ. 10-1b, tins, yellow, 14 d=.
n o L I SRR AT “
Cane S.::um— e
Barrels and half barrels, 1b.. 0 08 5
H.b'{hb‘ml" 14c over bbls.: 3§ bbls., e over
Cases, 2-Ib. tine, 2 doz. in case T80
Molasses—
Faney. Barbadoes, barrels .... 1 05 110
Choice Barbadoes, barrels ..... 0 9% 100
West India, bbls, gal. ........ 04
West India, No. 10, kegs .... 6 50
West India, No. 5, kegs ..... 225
Tins, 2-1b, table grade, case 2
dos., Barbadoes .... ....... 4%
Tins, 3-1b. table grade, case 2
dos., Barbadoes ...... .... 6175
Tins. 6-Th., 1 doz. to case, Bar-
ORI s vinsais yisase ssde 5 30
Tins, 10-1b,, 1 doz. to case,
................ 52
Tins, 2.Ib., baking grade, case
................... 5 50
Tins, 3-Ib., baking grade, case
O BB iiiees ee Esenrane T8
Tins, 5-Ib., baking grade, case
L@ g T e e e
Tins, 10-lb., baking grade, case
8§ st I this
West Indies, 1148, 48s ....... 5 6 95

Some Export Canned
Fruits; Vegetables Too?

Toercnte, .
CANNED GOODS.—Dealers generally
seem to feel that the market on canned



. goods is going to hold very firm. In Spite
of this there is a great deal of talk of
someé, price cutting going on, but it is
hard to trace this definitely.

As ‘far as can be learned there has
.been considerable export business done
in canned fruits, and it seems more
than likely canned vegetables may move
out pretty freely too. If this is the case,
it would look as though stocks of both
lines will be cleaned up pretty well be-
fore a new pack is available.

Salmon—
Sockéye, 1s, doz.
Sockeye, s, doz.
Alaska reds, 1s, doz.
“Chums, 1-]b. talls
Do., s, doz.
Pinks, 1-1h. talls
Do., %s, doz.
Cohoes,

Red Springa, 1-Ib. tails
White Springs, 1s, dozen

Pilchards, 1- Th. talls, doz.
Canned Vegetables—
Beets, 2s.

Tomatoes, 214s
Peas, standard
Peas, early June
Beans, golden wax, doz.
Asparagus tips, doz,

* Asparagus butts ....... >
Corn, 2s, doz. ...

Pumpkins, 214s

 Spinach, 2s, doz.

Do., 2%s, doz.

Do., 10s, doz. ..
Suceotash, 2s, doz.
Pineapples, sliced, 2s, d

. _.Do., shredded, 2s, doz. .
Rhublrb preserved, 2s,
Do., preserved, 21s, doz
Do., standard, 1
Pncheo 2 ...
Pears, 2s 5
Plums, Lombard, 2 .
Plums, - Green Gage
Raspberries, 2s, HS. ..
Strawberries, 2s, H.S.
Blueberries, 2s
Preserved Fruits, Pint Sealers—
Peaches, pint sealers, doz.
Jams—
Apricot, 4s,
Black currants, 16 oz.,
Do., 4s, each
Gooseberry, d4s,
Peach, 4s, each
Red currants, 16 oz.,
Raspberries, 16 oz.,
Do.. 4s, each
Strawberries, 16 oz.,
Do., 4s, each

Prices on Dates

Named to Trade

Teronto. e

DRIED FRUITS.—There has been
nothing of particular interest developed
in regard to dried fruits this week. Ex-
celsior dates which arrived last week are
being quoted at $7.00 per case of 3 dozen
and the Dromedary dates at $8.00 per
case of three dozen. Seeded, 15 oz. pac-
kets of raisins are being quoted a: 13
cents per package in some quarters.
Apples, evaporated, Ontario ..
Apricots, unpitted ..

Do., fancy, 25s .

Da,, choice, 26s ..

Do., standard, 258
Candied Peels, Amerﬁca
Eemon

POPOCODO DO b jt DD 1D 1t B9 1O OO 0O 4t 1t 1D = DO GO IO i
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Dates—
Excelsior, kgs, 8 doz. in
Dromedary dates, 3 doz. in case

CANADIAN GROCER

Cal.,

Cal., 10 oz, 128, case ..... e
Prunes—

30-40s,

40-50s,

50-60s,

60-70s, per

&8s ¥

90-100. per W ik
100-120s, per Ib.

Peaches—

Standard, 25-b. box,

Choice, 25-1b. box peeled. .
Fancy, 256-1b. boxes .
Practically poolul. 25-1b. Doxes
Extra choice, 25-1b. box, peeled

Raisins—

California bleached, Ib.

Extra fancy sulphur bleached, 25s
Seedless, 15 oz. packets
Seeded, fancy, 1-lb. packets..
Seeded, 15 oz. packets
Seedless, Thompson’s, 26s ....
Beedless  16-0z. packets

Do., Bakers, Thompsons 5
Do., Bakers, Thompsons, 50s
1 Crown Muscatels, 25s

Better Feeling
Noted in Teas
Toronto,

TEAS.—Whereas the movement is not
considered heavy the trade as a whnole
seem to feel that there is a better en-
quiry for teas and these are developing
into orders. It would appear that stocks
are being cleaned up fairly well, and tre
tendency is to hold out for firmer pric:s
on offerings that are made at the pre-

sent time.
P oe Souchonn

ccoccece ww

b etk ket
Snean
R

cococec0ece ©0eeo

48
56
58
60
62

0
0
Broken Pekocl 0
Orange Pekoes 0
Broken Orange Pekoes . 0
Javas—
Broken Pekoes ve 048
Japans and Chinas—
Early pickings, Japans 0 50
Second pickings .. 048
Hyson Thirds, b. 0 48
Do., Seconds . 0 55
Do.. sifted 0 62

Coffee Rules with
Strong Undertone
Torontoe,

COFFEE.—Dealers feel that the time
is not far distant when they will have to
advance the price of coffee. The primary
markets are very firm and there is no
indication that these are going to sag.
This being the case, it follows that quo-
tations here will have to be revised to
higher levels. Business coming to hand

represents a fair total.
Coffee—
Java, Private Estate

Blue Mountain Jamaiea
Mocha, Ib.
Mocha,
Rio, b.
Santos,
Santos,
Ceylon,

09 9900099900090 00
2z 22T_s3anennIsS

Spice Markets
Mamtam Steadiness

SPlCES -—-Steadmess generally marks
the situation in spices. Peppers are
higher to import than present spot prices
and there is some export demand which
may eventually work out in orders. There

-~
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is some talk of further import daties

. being levied on spices by the United

States Congress at a special session to

be called later to act on reconstruction

problems arising out of the war., The

question of revenue to meet the expen-

ses of the war must be considered al-

though the consensus of opinion is that

it is only remotely possible imported

foodstuffs will come in for special tax-

ation.

Allspice

Cassia ...

Cinnamon

Cayenne ....

Cloves

Ginger

Herbs — sage, thyme.
mint, savory, Marjoram

Pastry

Pickling spice,

Mace

ecoo cesses
ERBs 3qg&8E
833 53R3&%

o9
38

Nutmegs, selects, whole, 1008 ..

Do., 80s

Fill
L
- o

Mustard seed, whele

Celery seed, whole

Coriander, whole

Carraway seed, whole

Tumeric

Cream of Tartar—
French, pure
American high test
2-0z. packages, doz.
4-0z. packages, doz.

COPOOOOOOCOO~OOTO DODOOCO
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Peanuts Easier
at Primary Points

Toronte.

NUTS.—The New York market re-
ports a little easier feeling in peanuts,
Jumbo being down about 1 cent and
fancy about % cent per pound. However,
this has not affected the situation locally
to any appreciable extent. As far as the
other lines are concerned there is no mat-
erial change. Walnuts are very firm and
it seems difficult to secure shipments
from France. There is a little hesitancy
on the part of buyers going into
market at the present high levels.

Almonds, Tarragonas, lb.
Butternuts, Canadian, Ib.
Walnuts, California, Ib.
Walnuts, Grenobles, ib.
Walnuts, Bordeaux, Ib.
Filberts, Ib. S O B W
Pecans, Ib. .
Cocoanuts, Jamai s
Peanuts, Jumbo, roasted
Brazil nuts, b, ....

ecoocoo oo~ Nocoo0oCo

Peanuts, Spanish, Ib.
Do., Chinese, 80-32. to os...
Brazil nuts, Ib.

Sagging Marlzet.
Prevails in Beans
Teronte.

BEANS.—A further lowering of val-
ues on beans is noted this week. Ontario
1 to 2 lb. pickers are quoted down to
$4.00 and hand picked at $4.50 per bus.
Some factors are quoting what they term .
a prime white bean at $3.00 per bushel.
Limas are also easier quotations in some
quarters, being down to 14 cents per
pound.

Ontario, 1-1b. to 2-1b. pickers, bu. l

Do., hand-picked
Japanese Kotenashi, por bush. .
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Tapioca Doym 8
1c; Rice Unchanged
Toronto,

RICES.~~There have been no partic-
ularly new developments in * regard to
rices this week. Stocks, whereas not
considered very heavy, are ample for the
immediate requirements of the trade.
Tapioca seems to be a little bit firmer 1n
United States markets but locally prices
have dropped 1c¢ a pound to 13c¢ in some
quarters. ‘White sago is down in line
with tapioca at 13c¢ per pound also.
Texas, fancy, per 100 Ibs
Blue Rose Texas, per 100 lbs.

Honduras, faney, per 100 Ib:
Siam, fancy, per 100 Ibs. ..
Siam, second, per 100 lbs
Japans, fancy, per 100 lbs
Japans, second, per 100 Ibs
Chinese XX, per 100 lbs, .......

Do., Simiu Bk

Do., Mujin, No. 1

Do., Pakling

Tapioca, per Ib. ....
White Sago

Package Goods
i Hold Steadily

Toronto, - >
PACKAGE GOODS.—The situation in
package goods is unchanged. Cereals
are holding their own, and the quotations
reached on starch last week are being
maintained. The demand for all lines
is fairly good.
PACKAGE GOODS
Rolled Oats, 208 round, case ...
Do., Do., 205 square, case ...
Do., Do., 36s, case
Do., Do., 18s, case
Corn Flakes, 36s, case
Shredded Wheat, 36s, regular, case
Porridge wheat, 36s, regular, case
Do., Do., 20s, family, case
Cooker Package Peas, 36s, case.
Wheat Flakes, 24s
Cornstarech, No. 1, Ib. cartons..
Do., No. 2, b, cartons
Laundry Starch, in 1-1b. cartons.
Do., Do., in 6-lb. tin canisters
Do,, Do., in 6-1b. wood boxes.
Potato Flour, in 1-Ib. pkgs. .....

Little Activity in .
Honey, Maple Syrup

oronto. ——

HONEY, MAPLE SYRUP.—Honey is
undoubtedly very dull, and there does
not seem to be any buying interest mani-
fest in any quarter. Lower prices have
been named on buckwheat honey at 21c
in some quarters. Clover honey in 10
Ib. tins.is being quoted by some dealers
at 25c¢ per pound.

Maple syrup is in much the samé posi-
tion, but already buyers are looking for-
ward with anticipation as to what the
new run may be. It is still a little too

early to gauge what may be expected.
" :

cooooe 'J‘&MOQQNQG:

T

oney—
Clover, 2%%-Ib. tins
5-1b. tins
10-1b. tins
60-1b. tins B IS
Buckwheat, 60-Ib. tin,
Comb, No. 1, faney,

Do., No. 2, dos.
Maple Syrup—
No, 1, 10-1b, tins, 6 to case ...
No. 2, 5-1b, tins, 12 to case ..
No. 8, 214-1b. tins, 24 to case..
No. 3, 32-0z. bottles, 24 to case
Gallon tins, Imperial, per gal.
6-gallon tins, Imperial, per tin
Barrels. 25 or 40 Tmp. gals., gal.

Oranges Firmly
- Held; More Actinty

Torente.
FRUITS.—There is a somewhat firmer

g

j Tty \ A V \:';'.n;'.- :
CANADIAN GROCER

feeling in regard to oranges at primary
points, but this is not shown yet in any
change in price. Locally the situation
seems much improved in as far as the de-

mand is concerned. Buyers seem to be

in the market for a little more of the fruit

. and wholesalers and retailers are in turn

sending same out through to consuming
channels. The position of grape fruit is
one of strength, Supplies coming through
are ample to take care of the demand
and prices have held at firm levels, A
car of California pears is reported as

having arrived, these being quoted at -

$5.50 per case.
Apples—
Do., B.C., McIntosh Reds, box
Do., B.C. Jonathans, box ...
Do., Rome Beauty, box ....
Do., Winesaps, box
Do., Spys, box
Do., Greenings, box
Do., Baldwins, box
Do., in Barrels.
Greenings .
Baldwins
Sp.
Bananas,

rapes—
Do., Malagas, bbl, .. ...... ..
Grapefruit—
Florida, 46s

. gNN“ﬁ“W“
P L 2RR8Z88

-
- oo
3s:

;o

California’ navels, 100s
DU 2B v vas s
Do., 1508 ...
Do, 18 ...
Do., 200s, 216s, 250s
Do., 288s

Lemons, Cal.,

Pears, Cal.

Cauliflower Reaches
Lower Levels

Toronto.

VEGETABLES.—There have been no
particularly new developments in regard
to vegetables. A lower price has been
named on California cauliflower, which
in pony cases is being quoted at $3.00,
which is a decline from last week’s fig-
ures. -A low price is named on 75 pound
bags of onions in some quarters of $1.30
per bag.

Cabbage, Can,, bbl. ...... ...... $iia $1 75

Do., Cal., crates

Carrots, bag A 75
Cauliflower, Cal., 14 case ek

AR

lery—
Do,, California, 6
to case, case
Cucumbers, doz. ......
Endives, dozen
Lettuce, head
Do., Do., Florida, large hampers
Do., leaf, dozen
Onijons, Can. Yellow, 100-1b. bag
Do., green Shailots, doz. ......
Parsley, jumbo bunches, doz....
Parsnips, bag
Peppers, green, dozen

CO=MNO-1 O

WINNIPEG MARKETS

Potatoes, sweet kiln -dried, hamper 3 25
Potatoes, Ontario, bag 115
Do., N.B., Delawares, bag ...
Spinach, Louisiana, bush. hamp’s
Turnips, bag ,

W aiting Attitude
Noted in Flour

Toronte. 3 o ST

FLOUR.—An attitude, more or less
a waiting one, prevails throughout the
trade. Some hope for a resumption of
eéxport business and others are mnot so
optimistic as to outcome of meeting be-
ing held in Ottawa to-day. No change
in the situation is noted.

FLOUR
' ' Government Standard, ‘74% Extraction.
Manitoba Wheat Flour, in carload ship-
ments, on track, bbl y
Toronto.

New Developments
Lacking in Mill Feeds

Toronte.

MILL FEEDS.—There are no new de-
velopments to report in the outlook on
mill feeds. Prices hold with milling op-
erations curtailed. Only a fair amount is
peing offered.

065

In earlots, track
Bran, ... 387 00
Shorts, per ton ..

Rolled Oats.s.tzﬂ-ens; :
Lattle Business Yet

Toronto. gt se

CEREALS.—Prices on rolled oats
have stiffened slightly in some quarters,
but there is little or no business being
done. Unless export business in big
volume develops, the heavy stocks to be
liquidated may reach lower levels. Split
peas have declined to $5.50 per 98-lb.
bag, and blue peas are quoted at 10c per
pound.’

per ton .

Single Bag Lota
F.o.b. Toronto
Barley, pearl, 98s
Barley, pot, 98s
Barley Flour, 98s
Buckwheat Flour, 98s ...
Cornmeal, Golden, 98s ..
Do., fancy yellow, 98s
Corn flour, white, bbl.
Do., Government standard, bbl..
Hominy grits, 98s
Hominy, pearl, 98s
Oatmeal, 98s
Oat Flour
Rolled Oats, 90s
Rolled wheat, 100-1b. bbl.
Rice Flour, per 100 Ibs.
Rye Flour, 98s ..
Peas, split, 98s ..
Bhue peas, lb. ...
Linseed Meal, 98s 8
Above prices give range of quotations to
retail trade.

3
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peas and tomatoes particularly show weakness, while

WINNIPEG, Feb. 12.—Some lines of canned vegetables,

canned fruits are steady and firm.

Evaporated apples

are firm, due to export business which has developed. Pack-
age tea is lower, and some feel bulk will decline in sympath_y
with package tendency. The cereal market is weak. Busi-
ness is considered very fair, though buying is confined to

immediate needs.

Sugar Basis

1s Maintained

Winnipes. —_—
SUGAR.—The sugar market has a

steady tone and no decline in price is ap-
parent. New crop raws are coming in
more regularly and freely and a more
plentiful supply of refined sugar is being
experienced. The purchase by the Unit-




ed States Government of the entire 1919
Cuban crop at a fixed price precludes
much possibility of a decline before next
fall. Jobbers state that though some re-
finers might for some special reason
make a cut in order to unload some stock

‘ the present basis of cost does not war-

rant any lower price.

SUGAR

Granulated— Per 100 Ibs
Best, it barrels ...... $11 00
Best, in 100-1b. bags . 10 95
Best, in 50-Ib. bags ...... 11 06
Best, in bales of 5x20-Ib. bags..... 11 20
Best, in bales, 10x10-Ib. bags .... 11 35
Best, 5-1b. packages, 20 in case.... 11 40
Best, 2.1b. packages, 50 in case.... 11 50

Light Yellow—
N T R ORI S 10 650
In 100-Ib, bags ...... R SN 10 45
O T R S R M S 10 66

Lump Sugar—
Ha'rd, 100-Ib. cases ..... 11 90
Hard, 25-]b. boxes ...... ...c.cuuu. 12 15
Tea Cubes, 25-1b, boxes g A 11 98
Tea Cubes, 100-1b. boxes ....... 11 60

Syrup Steady;
Scarcity Expected

Winnipeg.

SYRUP.—The syrup market is steady
and no further advance or decline is ex-
pected for some time. It is expected
that this spring will find a scarcity of
maple syrup similar to last spring. Fol-

lowing prices are being quoted:
8

yrup—
24 by 2 Ib. tins, case ......

$6 00
12:by 5 lb. tins, case .... 700
6 by 10 Ib. tins, case 6 60

3 by 20 Ib. tins, case T RS
Quart sealers, 1 doz. case . 510

Peas, Tomatoes

Show W eakness

CANNED GOODS.—Canned fruits
and corn continue steady. Canned peas
and tomatoes are weak and lower prices

are expected.
Corn—
Maple Leaf, 24 x 2's $4 45
Burford, 24 x 2's ...... 445
Simeoce, 24 x 2's ...... ..... 4 56
Donaleo, 24 x 2's ... 4 60
Peas—
Standard, 24 x 2's 8 25
Toma'toes—
Burford, 24 x 2%'s, Can. "... 3 80
Maple Leaf, 24 x 2%"s, Can. ... .39
Donaleco, fancy solid pack ... 4 06
Peaches—
Heavy Syrup, 24 x 2's ...... 6 66
Maple Leaf, 24 x 2's .... .... 6 60
Donlleo.24x23.......... : 5 656
Burford Ihzht syrup, 24 x 2's. 3 %
e B4 X 88 cocicioi sonins 415
Plums—
Lombard, light syrup, 24 x 2’s. 37
Lombard, heavy syrup, 24 x 2's 3 80
Maple Leaf, light syrup, 24 x 2's 466
Strawberries—
BRIIORL 28 % B8 i siviniiegns 8 16
Donalco, heavy syrup, 24 x 2's. 8 40
Salmon—
Chums, Cute. 48 x 1-Ib. talls.. $8 40
Pinks. Nth. Star, 48 x 1-Ib. talls 10 25
Red. Cohoes, Target; 48 x 1-Ib.
R e T 13 75
Red Sockeye, superlative las-
quetti, 48 x 1-lb. talls ...... 16 25
Sunflower, Pinks, 48 x 1-Ib. . 10 40
Sardines—
Brunswick, 100 x W's ...... 2 706

Do., leut!nneuelohotl“
R R . 00T

Dried Fruaits
Holding Firm

Winnipes.

DRIED FRUITS.—This market is
strong, and with the embargo on the
export of prunes and peaches to Can-
ada, removed, available supplies ean now

_be broucht forward. It is not expected

that such supplies will be large, how-
ever, owing to heavy United States de-

v
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mands and also to a greatly decreased
quantity available owing to rain damage
last fall. The British Government has
purchased large quantities of evaporated
apples and -with the market very firm,
dealers predict that a small advance is
more likely than a reduction. The Cali-
fornia evaporated fruits are also very
firm and no decline is anticipated.

Santa Clara Prunes—

80-90s, 25-1b. boxes, per b, ... .... 014
70-808, 25-1b. boxes, per 1b. ... ... 015
Pears, choice, 10-1b. boxes, faced,
ey R PR P LT 0 20
Evaporated Apples, Ontario, 50's .... 0 163
Pesaches, choice, 19-Ib, boxes..... 0 21%
Apricots, choice, 10-Ib, boxes.... .... 026
Do., standard, 10-Ib. boxes ... .... 028

Some Raisins
Being Offered

Winnipeg. e

RAISINS.—Owing to the heavy rains
in California last October, and the con-
sequent damage done to the large quan-
tities of raisins and other fruits, Three
Crown Muscatel raisins were unfit for
shipment as whole fruit and were there-
fore seeded and sold in that way. Ore
Crown Muscatels, which are a much
smaller raisin, were not so severely dam-
aged and are selling on this market as
first-class fruit.

Muscatels—
1 Crown, 25-1b. boxes ..... s 012

Seeded —Bulk, 25-1b. boxes : 012

Coffee Rules at
High Levels

COFFEE —Mild coffees are firm and
ruling high, very little being offered.
Brazil coffees are strong and no decli.ne
is expected. Should the coffee crop ex-
ceed present estimates, which are on a
basis of a 50 per cent. of a normal crop,
some feel that prices may be lower late
in the season. Green Santos coffee ot
New York has advanced 100 per cent.
within the last four months. Green Rio
coffee, New York grading No. 5, is off
this market at present.

Green Coffee—
TR TNE, St AR 0 21% 023
Santos, fine old erop .... ... 0 28 0 30
Bourbon .... ...... Gl A 029
Mexican ...... R e TS s 034
BONORE A <oy seanideiy 0 34
Costh Riss ...... iveins ol el 0 38

Teas Uncertain;
Stocks Small
Winnipeg.

TEAS.—Lower prices on bulk teas
are looked for following the decline oi
Feb. 1 on Blue Ribbon tea, to 48c for 1's
and 49¢ for %’s. Indian teas are prac-
tically cleaned up for the season and
Ceylons are holding firm. Recent offer-
ings are said to be much below average
in quality.

TEAS
Black, Bulk-
Broken Pokoe, No. 15, chests, b .... 045
Do.. Orenge Pekoe, No. 19,
chests, Th. . .. csvsscssencs ins 048

Less than chests, one ecent per vonnd more
(‘\- ~tan heatan °.‘M No 1°
black, 30 x 3-1b. wooden bxes,
D cussee svne pesssscssnen P e ¢ 60
Blue Ribbon, Black—
Red Label, 1's, cases and %

R Yl T TRy @ 3

Mhb.l. 14°, cases and Y% i

w.-myn:. 24 and 36 in case, ¥
aik RS s s i 41

Green Label, 1's, Ib. .... .... 054

Green Label, %'s, . ........ 055

_ year.

Dot LobG 00, I % i tms a0
’ktl.. in case;, pkg.. 108
Peanut Market

Shows W eakness

innipeg.

NUTS.—The peanut market is weak
and prices are gradually declining. Low-
er prices aré expected very soon. Fol-
lowing are present quotations on pea-
nuts: Fancy roasted, 16¢ per Ib.; Jembo
roasted, 22c to 23¢ per 1b.

Other lines of nuts are in very little
demand at this time of year.

Bean Situation :
Becoming Clarified

BEANS —During the last three years
large quantities of Burma beans have
been shipped into Canada, owing to the
fact that they were much lower in price
than the Canadian white or Japanese
Kotenashi beans., The Burma oean is
small and is yellow tinged, and has, it is
said, proved very unsatisfactory, having
to an extent curtailed the sale of beans
in Canada. While large stocks of the
beans are still being carried by some
jobbers, others have discontinued hand-
ling them and will in future confine their
stocks to the pure white, Canadian grown
or Japanese Kotenashi stock. Prices on
the last mentioned stock are now very
reasonable, being quoted at $5 per bushel
for fancy Kotenashi beans.

Japan Rice to

Be Shut Off
Winnipeg.

RICE.—There is no prospect it is
thought, of an advance in Japan rice due
to the shutting off of exportation. Job-
bers state that it is possible there will
be no more Japan rice in Canada this
The market in Siam rice is ex-
pected to gradually decline, as it has been
weakening since the signing of the
armistice. Cheaper grades of rice are

advancing.
Rice —
Extra fanecy, Japan, 100-Ib,

T TR Y I T S 012
Faney Japan, 100-1b, bags .... o1
Siam, 100-1b. bags .... ...... 0 08
TRPIOBE:: TS ii e vio b ban o eaba 0 11:2
TR RO G RN S A e R 010

Easier Feeling
Noted in Cereals
Winnipeg

FLOUR FEEDS, CEREALS —Millers
report an easier feeling in the flour and
cereal market, while feeds show an up-
ward tendency, with the demand ex-

ceeding available supplies.
Government Standard Flour—

Cash carload price ........... $10 40
To bakers nnd flour and feed
BORIME seiiiim i vesant ees 10 40
To mm paying eash or
80 days, ton lots ...... .... 10 60
Do., less than ton lots ..... 10 70
Credit Prices—
Manitoba points .... ........ 10 60
Saskatchewan points 10 &0
Cereals—
Rolled oats, 80 ....... .... 37
Rolled oats, pkgs., family size 565
B -5 vossvne wbvise 485
Oatmeal, 98 ...... ... s 475
Bran, T AR R 32
Shorts, per ton ........000 oo 37 00
hz ................. 63
Pot, 98-1b. bag, per bax ..... 4%




WEEKLY MARKET REPORTS BY WIRE

Statements From Buying Centres, East and West

British C olumbia

FROM VANCOUVER, BY WIRE.

Vancouver, B.C., Feb. 11.—Eggs show
weakness at 62¢ per dozen. Dealers an-
ticipate a drop by Wednesday, due to
prospective arrival of a carload of Cali-
fornia Petalumas, which will sell at
56 to 68c. A thousand cases are reported
. in from China; storage eggs are off mar-
ket. Live poultry receipts now light.
Butter is unchanged. Potatoes easier,
due to mild weather.

————

Alberta Markets

FROM CALGARY, BY WIRE.

',

Calgary, Alta., Feb. 11.—Salada tea is
down five cents per pound. New-laid
eggs are being quoted at $16.75 and
$17.50; supplies are coming along freely.
Tomatoes, twos and halves, are easier at
from $3.60. Gallon apples show firmer
tone at $2.85 and $3.00. Butterfat has
been lowered two cents pound, but
creamery butter remains at old figure.
Navel oranges are easier at $5.00 to
$6.50. Lemons are down to $6.00 to
$6.50.
$6.50 to $7.50. Siam rice is quoted in
some quarters at eight cents pound, but
quality is said to be poor.

Beans, Kootenashi A 00
Beans, Calif. Lima, med. e
Beans, B.C.

Flour, 98s, per bbl. ..
Rye flour, 49s, per bbl.

Sugar, pun'énno xnnnluhd ewt.
Cheese, No. 1, Ontario, large..

OOV RNRANNAOD

Florida grapefruit is higher at

bt bt

P11
<o 23588
23: 2333

:
28: 88838

A
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Saskatchewan Markets
FROM REGINA, BY WIRE,

Regina, Sask., Feb. 11.—Staples show
little change this week. Navel oranges,
however, dropped from 25 to 50 cents per
case and are quoted at $6.50. Florida
grape fruit is $7.50 case, and lemons
$8.00. B. C. apples are higher, and no
reduction is expeeted in Washington ap-
ples. Cranberries off the market. Job-
bers do not anticipate any lowering of
prices on sugar, coffee and dried fruits.
Coal oil is increased to 35 cents gallon
retail, an advance of five cents. Gaso-
line has advanced one cent.

Beans, small white Japlm, bu. .
Beans, Lima, per Ib .
Fleur, standard, 98s ....

sugar, pure cane, gran., o
Cheese, No. 1 Ontario, large ....
Butter, creamery

Lard, pure, 3s, per case

Bacon, Ib.

Eggs, new-laid

Eggs, storage

Pineapples, case

Tomatoes, 8s, standard case
Corn, 2s, standard case ..

Peas, 2s, standard case

Apples, gal, Ontario

Apples, evaporated, per Ib.
Strawberries, 2s, Ont., eca
Raspberries, 2s, Ont., case
Peaches, 2s, Ontario, case
Plums, 2s, case

Salmon, finest Sockeye, tall, case
Salmon, pink, tall, case

Pork, American clear, per bbl..
Onions, ton i
Potatoes, bushel P
Apples, Washington, box ..
Pears, Washington, box
Grapefruit

Cranberries, bbl.

Florida oranges

California oranges

Pineapples

O ATNHRNONDLEATOOONOOODODATION
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New Brunswick Markets

FROM ST.JOHN, BY WIRE.

St. John, N.B., Feb. 11.—Downward
tendency continues in list quoted, with
same influence noted in unlisted special-
ties. Jobbers not overly optimistic re-
garding probable effects on business

conditions daring year, Molasses quoted
at 95¢c to $1.00. Lard, pure, is easier at
30c to 3034¢ per ponnd, and compound is
down 3¢ to 27 to 27%c per pound. Am-
erican clear pork is down $1.00' to $55
to $569. Lemons are slightly higher at
$7 to $7.50. i
ST. JOHN, N.B.:

Flour, No. 1 patents, bbls., Man. .... $1
Cornmeal, gran.,
Commeal ordinary, bags
Rice, Shm, per 100
Molasses
Sugar—

Standard, granulated

\

Brukfut bacon
Butter, creamery, per 1b .
Butter, dairy, per Ib. ..

=

American clear pork

Beef,

Tomatoes, 3s, standard, case
Raspberries, 2, Ont., case
Peaches, 2s, standard case
Corn, 2s, standard case
Peas, standard ecase

O.h‘s....QQO

Struwberrie- 2s, Ont. case
Salmon, Red, spring, cases .
Pinks W
Cohoes
Chums
Evaporated apples, per .
Peaches, per Ib.
Apricots, per Ib.
toes—

Pota

Natives, per bbl.
Onions, Can., 75-1b. bags
Lemons, Cal.
Oranges, Cal.,
Oranges, Florida
Grapefruit, ease ...... v
Bananas, per Ib,
APDMS, NB i aaies

2z2g2232 3 HE2T B2e22253SN2LLLTRASRTE 2530
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ST. JOHN, N.B., FAVORS WRAPPED
BREAD

The price of bread and the desirability
of having the loaves wrapped at the
bakeries was considered at a confer-
ence between representatives of the
Housewives League and the city councii
of St. John recently. The league urged
that the city require the bakers to wrap
the bread, as it may under the Food
Board regulations, but the City Commis-
sioners preferred to leave this to be
settled between the bakers and the cus-
tomers. It was said that the cost of
wrapping bread in waxed paper at the
bakeries was one-half cent per loaf,
while the grocers found it necessary to
charge an extra cent for wrapping paper
and twir‘ on unwrapped bread. A reso-
lution -approving of wrapped bread and
requesting the council to call a meeting
of bakers, retail grocers and represen-
tatives of women’s societies was adopted
by the ladies present.




HE Canadian Produce Association

at the opening session of their sev-
enth annual convention in the King Ed-
ward Hotel, Toronto, evidenced a unan-
imous approval of the Canada Food
Board regulation. regarding the buying
and selling of eggs not up to a certain
quality standard. and urged that in-
fluence should be brought to bear upon
the Government to assure that this bene-
ficial legislation should not be permitted
to lapse but should be made a permanent
measure. The president of the Asso-
ciation, J. J. Fee, Toronto, while he
didn’t by any means see eye to eye with
all the regulations of the Food Board, in
his address commended the Board for
their wisdom and courage in inaugura-
ting this measure. In the early part of
the session also there was a brisk dis-
cussion of the change in rates proposed
by the express companies, and several
of the members urged upon the conven-
tion the prime necessity of fighting this
change with all the powers at their dis-
posal pointing out that any departure
from the present commodity rates would
be a very serious blow to the industry.

The convention was called to order by
the president, J. J. Fee, promptly at
eleven a.m., a large number of members
being present.

K. J. Dunstan, president of the Toronto
Board of Trade, was present, and on be-
half of the Board and of the City, wei-
comed the delegates. Mr. Dunstan spoke
of the importance of the industry repre-
sented by the Association, and bespoke
an effort at better understanding between
the various interests, producer, distribu-
tor and consumer, and urged upon all the
crying need for production and conser-
vation in the days to come, and the way
in which such organizations as this could
aid Canada by maintaining the highest
possible standards, so that on all markets
the word Canada should be known as a
synonym of quality.

The President’s Address

In representing the president's report
J. J. Fee spoke of the two meetings re-
presenting the Association that had been

Urge Retention of Loss-off Regulation

‘ . . . . ¢
Canadian Produce Association Commends Action of Food Board in Regard to Sale of
Bad Eggs, and Urges Continuation of the Regulation—Proposed Increase
in Express Rates Roundly Condemned

held during the year. One meeting was
held in Montreal, April 6, at which E J.
Smith of Brockville had represented him,
where the question of export trade had
been discussed with R. M. Ballantyne.
As a result of this meeting a deputation
had gone to New York to interview the
Allied Purchasing Commission on these
questions.

E. J. SMITH

The Whyte Packing Co., Brockville, Ont,, elected
president of the Canadian Produce Association at
their Convention in Toronto.

The other meeting had been held later
in the year in Toronto, to arrange the
details of the convention.

Mr. Fee, in continuing, outlined some
of the objects achieved by the Asso-
ciation, and some of the difficulties they
had been compelled to meet,

“During the past year,” he stated,
“the Produce Trade has had the centre
of the stage in our industrial life and
in addition the ‘spot light’ of the Canada
Food Board had been shining brilliantly
upon it, checking up our profits, as the

shepherd counts his sheep so that none
may go astray. The spot light has been
a Book of Revelation to some of us. It
has revealed our weakness and our

strength. As a war measure the Canada
Food Board in some respects has been a
great success.

The Canadian Produce Association,
what has it accomplished since its incep-
tion seven years ago?

It has united the produce trade in Can-
ada from coast to coast.

Personal friendships have been formed
and cemented that are valuable in many
ways. .

Local, provincial and international
trading has been established at our con-
ventions that had never existed before
the -inception of our arganization.

Our association has been influential 1n
thwarting some fool and harassing regu-
lations imposed by the railways and ex-
press companies.

In this connection your executive have
a plan whereby more “pep” will be given
to this phase of the work.

Information of value to the trade had
been disseminated at our conventions
and afterwards published in our Year
Book, in which also appear the adver-
tisements of many of our members.

In connection with the Dairy Asso-
ciation our organization has been in-
strumental in having Government butter
grading established in Toronto and a
government grader in the person of Mr.
J. H. Scott.

In connection with the Toronto Pro-
duce Exchange our Association had ap-
ointed by the Toronto Board of Trade an
official weigher in the person of Mr.
James T. Madden, whose services have
been appreciated, not only by the pro-
duce trade, but by many other industries
throughout the city.

The last feature I am going to men-
tion is the greatest and most important
good this association has accomplished:
buying eggs on the loss off system. The
adoption of this system has saved mil-
lions of eggs for food and raised the
standard of quality at least 25 per cent,
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thereby saving millions of dollars for the
people of Canada. :

The per capita consumption of eggs is
rapidly increasing in Canada because the
public is getting a better egg than it
ever got before. ;

We claim to be a patriotic institution.
An institution that stands for conserva-
tion, economy and advancement in the
methods of handling and producing food
“ stuffs, and we endeavor to work for the
best interests of our common country.

We have had co-operation by the Fed-
eral and Provincial Departments of Agri-
culture in a large measure.

Although we do not always see eye to
eye with them, I am sure, and I want it
to go on record, that this association ap-
preciates the time, the work and the as-
sistance given by the departments, not
only at our meetings, but throughout the
year.

The departments are to be congratu-
lated on the personnel of their staffs, their
honesty of purpose, fairness and out-
standing ability.

We have made progress, we have had
some legislation enacted making for con-
servation, for better quality and the de-
velopment of the egg trade. But until
the advent of the Canada Food Board it
was not a criminal offense to buy or sei!
bad eggs. The order in council did the
trick. The Food Board had the power,
and they also had the punch to enforce
order No. 24. :

Gentlemen, we want that law to re-
main on the statutes.

This association advocated this mea
sure year in and year out, and without
result, and if the Canada Food Board did
nothing else they have been worth while
to this Dominion. If this law is rescind-
ed, it will be going back to the old rot-
ten rut, the old chaos. It will sound
a note of decadence, a note of decay, and
a lacking of virility and punch some-
where in our politics.

We may well ask: Are we doing our
best for conservation? Are our agri-
cultural leaders doing their best?

The produce trade, being very much of
a speculative nature, has problems to
face every year.

Our problems this year will be many,
many-sided and difficult to solve, both
locally and from an export point of view.

Re-adjustment of prices and values,
both here and in the British market.
Transportation problems—labor prob-
lems.

Government regulations recently en-
acted is another one of our problems, and
I am hopeful that after the discussions
that take place here to-day, suggested
amendments may be made that will ren-
der the law more workable, more satis-
factory to the trade, and at the same
time, safe-guarding conservation and
making for a better product.

A frank discussion generates the
light that guides our steps in the path
of progress,

Most of these problems are covered
by one word—Reconstruction. Not only
in the produce trade, but in all our in-
dustries.

"CANADIAN GROCER

OFFICERS FOR THE YEAR 1919

President, E. J. Smith, Brockville Ont.

First Vice-President, H. R. Gray,
Montreal. ;

Second Vice-President, F. F. White,
Toronto.

Secretary-Treasurer, L. P. Marshall,
Toronto.

Directors: H. B. Colwell, Halifax, N.S.;
J. Emond, Quebec; A. E. Bailey, Belle-
ville, Ont.; R. J. McLean, Toronto; R. C.
Hunter, St. Marys, Ont.; H. B. Clemes,
Toronto; J. T. Madden, Toronto; H. H.
Fearman, Hamilton; J. R. M¢Nabb, Dun-
gannon, Ont.; A. S. Duclos, Edmonton;
C. M. Thacker, Montreal; A. E. Silver-
wood, London, Ont.; A. N. Wilson, Win-
nipeg; Richard Gray, Montreal; J. F.
Fraser, Halifax; C. P. Roads, Calgary;
J. Bristow, St. Thomas, Ont.; W. R.
Erskine, Atwood, Ont.; A. W. Bayman,
Ottawa; Geo. E. Barbour,

The next convention will be held at
Hamilton, Ont.

Reconstruction is the cloud on the
horizon. It is the cloud in Canada’s sky,
but every cloud has a silver lining. Tha2
silver lining is the educated intelligence
and industry backed by the courage and
perseverance of the Canadian people and
the soldiers overseas.

About three years ago, while T was
standing on the street watching a regi-
ment of the boys going away and step-
ping to the music of a band, I was re-
minded of Goldsmith’s couplet, “Defiance
in their eye, methinks I see the lords
of human kind pass by.” Some of them
are now in “Flanders’ fields,” where pop-
pies blow, lying between the crosses, row
on row. They will not come back.

But 300,000 of them are coming back
with victory perched on their banners
and “defiance in their eye,” and with a
saner, clearer vision of their citizenship
and those of us who werée not privileged
to serve, have their undying valor in

HARPER R. GROG

Gunn-Langlois Company, Montreal, elected 1st
Vice-President Canadian Association.

45

Flanders’ fields. as .an inspiration to
carry on. I have faith in Canadian man-
hood.” i

The report of the secretary-treasurer

‘and of the auditors that followed showed

the association to be in a very satisfac-
tory position:—

The Report of the Secretary-Treasurer

As our 1018 Year Book contains in full
a report of our last general meeting held in
London, February 5th and Gth, 1918, it will
not be necessary to read these if some mem-
ber will move that they be taken as read.
Aside from the work of getting out our an-
nual Year Book and the ordinary routine
work, my work this year has not been very
strenuous. The first meeting, which was
called in Toronto, was held in the Toronto
Produce Exchange rooms, Nov. 14th, to ar-
range the date and appoint committees to
handle all branches of the work leading up
to the Convention. How thoroughly this
work was done you will see as the Conven-
tion progresses.

In passing let me mention the Finance
Committee under the chairmanship of Mr. F.
F. White. This Committes was appointed to
raise funds to defray, in part, the expenses
of this evening’s banquct and entertain-
ment. They canvassed the Toronto mem-
bers and succeeded in raising sufficient
money to enable us to sell the banquet
tickets at $2 each, which is a small part of
the actual cost.

110 Members 1917.
150 Members 1918.
Hoping for 200—1919.

Last year balance of about $16.38 at
this date and this year $384.29.

Financial Statement, Canadian Produce
Association, for Year Ending
January 31st, 1919.

Receipts.

Balanee oa hand

151 Membership Fees
Advertising Receipts

Interest on Deposits

Receipts from London Banquet....

$1,173.83
Disbursements
Postage
Printing and Stationery
General Expense
London Banquet
Exchange

i 789.54

Balance on hand

We, the undersigned, have audited the
books ,vouchers and accounts of the Cana-
dian Produce Association for the year end-
ing January 31st, 1919, and find that the
above statement is correctly drawn up so
as to show the true financial position of the
Association as on January 31st, 1919.

(Signed) F. F. WHITE.
H. B. CLEMES,
Auditors.

It was moved and seconded that sec-
retary-treasurer’s report be adopted.—
The motion was carried.

Proposed Express Increases Under Fire

The report of standing committees
were then presented.

R. C. Hunter, St. Mary’s, Ont., for the
Transportation Committee, stated that
the committee had nothing to report.

H. R. Gray, Montreal, questioned the
committee on what had been done to com-
bat the proposed express rate increase.
“We in Montreal,” he stated, “have put
up a strenuous opposition, and urged
that if any increase had to be made that
it should be restricted to 10 per ceni.
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We understand, however,” he continued,
“that the matter is to be considered at
the local centres, and I think, therefore,
that we should get live members in
every community to protest against the
extent of the increase.”

R. J. McLean, Toronto, stated that he
had been a member of a committee that
went to Ottawa to present the case of
the Toronto trade before the Railway
Commission. They had been informed
that these questions were being taken up
by a committee representing the trade,
and feeling that the matter was in good
hands, they had pressed the question no
farther, but he stated that the delega-
tion had not even admitted the advisa-
bility- of a 10 per cent. increase.

H. R. Gray replied: “I merely want
to make the point. Unless we protest
these -proposed increases in express rate,
the probability is that they will con-
clude that we are satisfied with the
change.

“You must stick to the commodity rate
scale, or you will be returned to a
straight rate, which, in some instances,
would reach an increase of 100 per cent.
and in others as high as 50 per cent.

“Whether the increase in justifiable or
not,” he continued, “we do not know,
but it is interesting to note that in in-
stances where the express company is in
direct competition with the parcel post,
there has been no increase.”

Mr. McLean raised the point that with
the probable withdrawal of the Canada
Food Board in the near future
there might be a tendency to withdraw
the legislation governing the quality of
eggs sold. In order that this might not
be, he had written the Food Board, ask-
ing that this regulation, of such value
to the trade, might be retained. Mr.
McLean stated that he had been referred
to W. A. Brown, chief of the Poultry
Division of the Department of Agricul-
ture. Mr. Brown had replied:

Place the Onus on the Seller
“We have always been in favor of
buying eggs on a ‘loss off basis,’ con-
tending, as you will remember, that this

‘wvas but the first step towards quality

payment for eggs. My own opinion is
that, if the regulations were amended to
give special consideration to bad eggs
that the seller should be equally as liable,
if not more so than the buyer, providing
misrepresentation in the sale actually
took place. The difficulty at times,
however, is to prove that the seller knew
that the eggs were bad when he sold
them.

“It has been suggested that possibly
a- solution of the matter turns round the
question of candling; that is, the seller
should state, certify, or mark the case in
some manner as to indicate whether or
not the eggs were candled or straight
receipts as the case may be, the whole
being but a step towards placing on the

seller the onus of stating the grade of-

the eggs at the time they are sold, the
buyer at all times having the right to
require that the eggs pass Government
inspection at point of shipment.”

"¢ANADIAN GROCER

Asks for Absolute Prohibition of Bad
1= 408 Eggs

To this Mr. McLean had replied:—

“If the department intends to follow
up the improvement which they have
been instrumental in bringing about in
the egg trade, it will be necessary for
them to take hold of this now with a
firm hand and make it an offence to
either buy, sell or demand payment in
any shape or form for bad eggs, inde-
pendent of whether the question will be
discussed at the Canadian Produce As-
sociation or not.

“The dealers have worked fairly hard
and done their part in regard to this,
but it is now up to the department to
finish this out and enact legislation con-
trolling the sale of bad eggs. Why should
you not do this as well as enact regu-
lations for the sale of other foods. There
is no other farm product that is not pro-
tected by the Trade Marks Act, except-
ing the eggs. If you do not follow this
up, the writer can only say that he can
only see ruin, not exactly ruin, but a
case of going back to the old original
methods, because every person will be
into it, and anyone with a hundred dol-

lars can go into the egg business in a’

small way and buy and sell and make
margin out of them, whereas the firms
that are trying to do what is right have
got all the expense of storing and every-
thing else, and then there is no protec-
tion for them.

“Now, I believe .that if you want to
see a continued improvement in the
handling of Canadian eggs, it will be
necessary for the department to enact
legislation controlling the sale of bad
eggs absolutely.

“If you will put this into working
order you will find that you will have
the greatest support to the question of
improving the egg trade for export that
you have yet had, and will have the
whole support of every dealer, and, we
believe, of every producer, in a short
time, because they will recognize that it
is to their advantage to handle their
eggs in a proper manner, and by fore-
ing this the “producer will not be so
careless about them, and it will be a
means of conserving this valuable food
product.”

H. R. Gray, reporting for the Arbitra-
tion Committee, pointed out that the
committee had not been called upon to
act during the year, which, he thought,
was an indication of the good feeling
prevailing among the different interests
in the trade.

R. J. McLean thought that probably
the members were not taking advantage

. of the committee. “There must be prob-

lems arising,” he thought, “that might
be most satisfactorily decided by calling
upon the good offices of the committee.”

Importance of Grading Eggs For Ship-
ment
R. H. Ashton, Morrisburg, Ont., opened
the afternoon discussion on the “Stand-
ardization of Eggs,” by a paper on “The
Importance of Grading Eggs for Ship-
ment.”
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STANDARIZATION OF EGGS

The Importance of Grading Eggs for Ship-
ment.

I cannot help but recall the thoughts that
came to me while at the first Canadian
Produce Association Convention which I at-
tended and was enrolled a member of this
organization at Belleville in the year 1916,

It occurred to me at the time that . the
Canadian Produce Association was the
medium through which all difficulties aris-
ing between producer and consumer might
be easily and amicabiy adjusted and from
the fact that the producer, being the first
and foremost to be considered from a na-
tional standpoint, it impressed me that the
Canadian Produce Association might event-
ually become the farmers’ friend.

A favorable sign in this direetion is that
I am a farmer and I may say that I re-
present the farmer class of Dundas County
and look at poultry raising and the produc-
tion and sale of eggs from the farmer's
point of view. I, therefore, wish te to take
this opportunity of thanking the Program
Committee for the honor they have ex-
tended to me in placing my name on the
program to address this Convention on the
subject, “Standardization of Eggs,” and
“The '!mportance of Grading Eggs for Ship-
ment.

Standardization.—The importance of stan-
dardization is the first necessary step to the
development of a permanent foreign market
for Canadian eggs. The requirements of
these markets should be taken carefully into
consideration when fixing the standards.
It will be far easier for us to build up an
everlasting egg trade with the United King-
dom if we eater to the requirements of the
British market than to ask the trade in the
Urited Kingdom to accept what we have to
offer.

We have for the past four years been
living in a state of anxiety wondering what
would be the real outcome of the European
war. Happily we have Victory and Peace
through which great. changes are bound to
take place during the next few weeks. The
time has come when one can really plan in-
tclligently, and with confidence that his
plans can be carried out without interfer-
ence. Those who mean to keep pace with ~
the times must be prepared, for all opin-
ions sgree that the nex* few years are
going to witness the greatest period of de-
velopment, agriculturally and otherwise
that the world has ever known,

The European countries have to a great
extent been depleted of their poultry flocks
and it will take some time before these
countiries are back to the condition in which
thy atood before the war. The British mar-
ket is now wide open to us and we are in
an ideal position to capture that market and
hold it if we go after it in a systematic
way. By a modern system of handling eggs
with Government aid by inspection it is
possible to give the British dealer or con-
sumer guararteed Canadian eggs true to
6nde. Our increasing trade with the

nited Kingdom with keener competition in
prospect now that the war is over, demands
the estaplishment of definite grades for
Canadian eggs on a Dominion-wide basis, I
do not think it would be wise, however, for
this Convention to recommend any drastic .
changes in the present standards in so far
as applies to export shipmenta until we
have tangible evidence that the e lhlg"d
last season through the Dairy Produce Com-
mission did or did not meet the require-
ments of the British market.

In introducing the subject “The Import-
ance of Grading Eggs for Shipment,” I de-
sire to impress upon your minds that any-
thing I may say I wish to have it apply gen-
erally to all shipments of eggs or eggs for
storage. It is just as important to grade
eggs for storage as it is to grade for
shipment, if we wish the beneficial effect of
that grading to reflect on the producer and
pay for the eggs on a quality basis which is
of the greatest importance and in the best
interests of the poultry industry. This
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will tend to encourage the producer to im-
prove the breeds kept and adopt better care

and ment in handling th
ponitey of the furm. | e aad

We must keep in mind that the essential
requirements are:—

1. Freshness, this factor alone determines
the value of an egg.

2. Frequent gathering.

3. Regular collection.

4. Rapid transit.

All these tend to avoid waste and de-pre-
ciation.

b. Cleanliness (a clean egg is worth more
than one that is dirty.

6. Size (small eggs mean small prices and
no profit).

In order to preserve freshness, eliminate
waste and detect the farmer who sells dirty
and small citl. modern methods of handling
are essentia)

Through co-operation in the County of
Dundas we have perfected a system known
as the “Case Plan System,” by which it is
easy to identify the farmer who sells bad,
dirty, small and stale e It is the only
practical system whereby eggs can be
bought from all producers on a ded basis.
The system can be worked by the egg
gatherer or the country storekeeper and will
not interfere in the least with ordinary
channels of trade. More work will neces-
sarily be entailed through this system than
by the old llig-lhod way of buying case
count or loss-off; but after having adopted
the system, you will be more than compen-
sated for the extra work by the handling of
a larger percentage of a higher grade of
eggs which will enable you to pay the pro-
ducer more money and thereby increase pro-
duction and attain your watchword, “More
farm products for the Motherland.,” You
will also have a better grade of eggs to
sell to the consumer at a smaller margin of
profits because the waste will be entirelv
eliminated, as far as you are concerned;
which you will not require to take into
consideration when figuring your profit and
loss account.

The system can be best operated nearest
to point of production and centralized grad-
ing stations should be established, but as
these are not available at present there is
nothing *o prevent the plan being systemati-
cally operated even if the collector and the
grader are many miles apart, provided the
seller and buyer are willing to co-operate
with each otlier in the work.

The system ic as follows:—

This chart shows the plan of the inter-
ior of an egg case, The ten sections repre-
sent the fillers holdimg three dozen eggs
each. The object of this plan is to
identify the eggs supplied by each farmer.
It may be used by the egg gatherer or
storekeeper and one plan is required for
use in each and every case. The egg
gatherer on his first round of the season
record the farmers’ names in his book in
rotation and as he calls on them for eggs
at the same time he numbers eac¢h con-
secutively, commeneing with No. 1 on each
and every day of the week. The letter “A"
on this plan represents the gatherer on
Wednesday’s route. The figures 13, 14, 17
and 25 represent the farmer corresponding
to the number recorded by the gatherer in
his book, a copy of which must be kept on
file for reference. The eggs must always
be placed in the case in a uniform manner
or the system will be of no use. -Commence
from the left corner nearest the partition
and pack from left to right, when one side
of the case is full: then the case must be
turned together with the case plan and
continue packing as before, commencing at
the left corner nearest partition and pack
from left to right. Farmer No. 13 has
twenty dozen and the balance of the case
belong to Nos. 14, 16 and 25, and the num-
ber of dozen supplied by each is marked on
the plan. The plan showing the contents
of the case is then placed in the end of
the case where the egg ¢ollector or store-
keeper, whichever the case may be, finished
packing. Each and every case is packed
and marked on the plan in the same manner
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showing the registered number of the
farmer by whom the eggs are supplied and
th;tna:nber of dozen “ﬁ : supplied.
ese eggs were shipped to. Montreal,
Toronto, Winnipeg or any other centre to be
graded {t would be necessary for the ship-
r to have his name and address on the
ottom of the case plan.
. On arriyal at the grading station the lot
is chalk-marked with the lot number, for
example, No. 885/18, and recorded in the
receiving book. Number 18 indicates that
there are thirteen cases of e in this lot.

Each lot is taken to the eandling room in’

the order in which they have been received.

Here another chart is used to simplify the
grading. Each plan represents an egg case
on the candling bench. The plan in the
centre represents a case which has been

received to be candled and graded under the

“case plan system.” As the case is opened,
and the plan appears on the top of case the
candler commences at the end where the
case plan was found and in the right hand
corner at that end of the case. As indicated
on the plan six eggs belonging to farmer
No. 256 are to be candled first. Three eggs
fall into grade extras and three eggs into
grade No. 2. This is marked on the plan
by a pin or peg and is then recorded on the
classification on the reverse side of the
case plan.

Farmer No. 17 has four dozen eggs, two
dozen and two fall into grade extras and one
dozen and eight fall into grade No. 2 and
there are two bad egge. The chart used by
the egg candler is then marked with another
pin or peg corresponding to the position of
the last egg placed in the case. The number
of sections between the first and second pin
or peg on the chart of extra grade shows
two dozen and two eggs and this is recorded
on the classification. The number of sec-
tions between the first and second pin or
peg of No. 2 grade shows one dozen and
eight, which is also recorded on the classi-
fication.

Five dozen and six eggs supplied by
farmer No. 14 are then graded, nine eggs of
which fall into extras and three dozen and
seven into No. 2's, one dirty or cracked and
balance bad. Having a record of the num-
ber of dozen eggs of each grade supplied
by 25 and 17 the first pin is then used to
indicate the number of eggs supplied by No.
14 falling into each grade which is then
recorded on the classification.

The balance of the eggs in the case were
supplied by farmer No. 13 and grade as fol-
lows: Nine dozen and four extras, ten
dozen and five No. 2’s and two cracks and
one bad egg. As you have a record of
eggs of each grade supplied by No. 17 the
top pin or peg is moved to indicate the
number of dozen eggs falling into each
grade supplied by No. 18. This is recorded
on the classifiecation. The case being empty
you continue grading as before until the
lot of thirteen cases is completely graded
and recorded on the classification.

The number of dozen eggs falling into
each grade may be totalled un and returns
made to the collector or storekeeper on
quality payment and the classification cards
or case plans showing the grading may be
returned to the collector or storekeeper to
enable him to decipher the amount due to
each producer on quality basis.

“Do you find the system suggested
cumbersome ?” asked Mr. McLean. “It
would seem that the system is a good
one but might be difficult of operation in
a large way.”

“I have not found the system difficult
to handle,” stated Mr. Ashton in_ reply.

“I have found it simpler than any other
form of record I have tried.”

“How many cases could a man handle

" in a day?” another member enquired.

“About 15 cases a day,” Mr. Ashton
replied.

“Suppose I am a collector will the mer-
chants in the city accept my candling—

and if not how will I get back at the

farmer?” queried another member,

W. R. Erskine stated: “I think there is
only one way to get back ak the farmer
and that is to make him stamp his eggs.
I get 60 or 70 cases a day and I would
not have time to candle them all. I think
they should be sent to the city and cand--
led under Government .supervigion. I
have found the loss-off system the rot-
tenest possible deal for the shipper and
I want to see the handler get a square
deal. The collector has not a chance to
put the blame where it belongs under
the loss-off system. You riust bet back
to the farmer; they are t:e people who
are adopting dishonest practices. The
store keeper hasn’t time to candle eggs
and if he does his eandling is not acecep-
ted—we should have some Government °
regulation whereby we could get back at
the producer.”

Another member urged that all eggs
should be handled through a Government
agency who should give a report on the
eggs before they are offered on the mar-
ket.

“I have been dealing with the farmer,"”
stated Mr. Hooper, “for 9 years, and I
don’t find any difficulty in going back to
the farmer with rotten eggs. If a man
sells a dozen eggs, I put the name on
the last egg put in. I get 36 cases a
day, and then I can candle them and
know just how many rotten eggs there,
are in the lots supplied by the farmers.
If there are only three eggs I don’t say
anything, but if there are more I charge *
them back, and if the farmer does not
want to give me his eggs next year I
don't want them. There <is another
thing, there are millions of eggs lost
yearly in Toronto and other centres
through displaying them in the window
and then selling them for fresh eggs
after they have been ruined by ex-
posure.”

C. I. Wright.—“If I had all the money
that has been taken from me in loss off,
that I have paid in good money to the
farmer I wouldn’t be here to-day. The
wholesaler has the big end of it. When I
ship eggs in here I have to sell them
loss off, and when I get my returns some-
times it is awful. The dealer says why
don’t you buy good eggs? I say I buy as
good eggs as I can.

Need a Disinterested Inspecter

“I think there should be some agency
between the shipper and the wholesaler,
somebody to represent us who is not in-
terested. There should be a Government
agency who are independent, and who
therefore can give us both fair play.

“We can’t make any money under this
present system and if we are to make
it we must have fair play.”

A. E. Baillie.—*“I don’t see anyone who
is particularly to blame, yet all ‘are to
blame, Often we don’t give the farmer
a proper case in which to put his eggs.
And then after they are candled and
appear on the market there are bad eggs
in them. Perhaps there are, they have
probably been two weeks on the road,
and in hot weather eggs will deteriorate.
They cannot be shipped by freight and
arrive without loss.




“To do this business successfully eggs
must be gotten from the farmer
promptly, and shipped by express.

“Let us have fair play. If we have the
eggs gathered promptly and shipped by
express, we will get better results.

; Loss Through Pilfering

“We often get shortages from pilfering;
that is another serious source of loss;
we must have some new system of get-
ting eggs to their destination promptly
and without these losses. We are all
to blame. I have fought the loss-off
system for years but I am thoroughly
converted now. If the farmer brings
me in eggs that are not right he expects
to have them charged back. The truth
of the matter is that we are all inclined
to hold eggs for a better market, and
you cannot expect good results that
way.”

R.J. McLean.—“It appears to me that
Mr. Erskine touched the vital spot. We
are prepared to accept a central grading
station and in that way we would be
freed from the abuse that we get from
time to time. If we had such an or-
ganization we believe the shipper would
come to the opinion that the wholesalers
are not such rogues as they appear. 1
would. like. to have some shippers who
have sent us eggs during June, July and
August come into our c¢andling room and
see with their own eyes how these eggs
that they thought first candled actu-
ally looked like under this second cand-
ling. I think we ought to ask the Gov-
ernment. to adopt such buying organiz-
ation, and I think that we should urge
the retention of the loss-off system so
that the seller or the buyer should be
liable. There is no reason why the con-
sumer should have to pay 8 or 9 cents
a dozen more because someone is care-

Prof. Graham.—“What does it cost to
candle eggs?” “That depends on the
time of year. I could not tell you ex-
actly” replied Mr. McLean.

“If you were to establish a Govern-
ment clearing house,” continued Prof.
Graham, “it must support itself, and
therefore somebody must pay the
charges, and this charge must be
known,”

“I think the season through the charge
would be about 15 cents,” stated ‘H. B.
Clemes.

“It appears to me,” continued Prof.
Graham, “that the system of buying
eggs is wrong. If you could get the
hens to lay alongside the cold storage
that would be the best idea. But if you
want the Government to do anything you
will have to present a workable scheme;
moreover, you must be willing to sup-
port this scheme and stand your losses
if need be.”

C. I. Wright stated that he did not
think the farmer was any more un-
reasonable than anyone else.

“Someone spoke of losses in transit,”
he continued; “how are you going to
overcome that? The only way I can
see is to have the goods weighed at the
start and weighed on delivery and the
express company be responsible for the
loss. As far as the loss-off system is
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concerned there are merchants phoning
from Toronto and stating that they will
buy without any loss-off condition.”

“I think if there is such a merchant’

he should be named,” demanded Mr.
Clemes. The name, however, was not
forthcoming.

Standardization of Eggs for Export

In dealing ‘with this important ques-
tion, W. J. Jackson, of Simcoe, pointed
out the danger of making too fancy a
grade for export,

GRADES OF EGGS FOR EXPORT

In introducing the subject of Grades.for
Export 1 feel we should first congratulate
ourselves in that the Poultry Division of the
Department of Agriculture at Ottawa were
so eourteous, reasonable and even generous
in the interpretation and enforcement of
the regulations governing sales of eggs for
export last year. I am sure they did their
very best to co-operate with the exporters
and I am also sure that their assistance was
fully appreciated by the exporters.

Unfortunately, Government grading of
eggs was introduced at a difficult time as
far as it applied to the export trade. We
practically had no export trade last sea-

son and we are, therefore, unable to profit

by the year’s experience to the extent that
we otherwise would. We have, however,
the experience of putting up eggs under
the different grades and I believe we have
found some of the strong and weak points
of the system.

There are two main objects in grading
eggs for export:—

1st—Improvement in quality, and

2nd-—A standard of quality upon which to

trade.

We are more than ever convinced that
the principle is right—that the purchaser
in Britain is entitled to some assurance
that the quality will be as represented. This
is the fundamental idea—The dependability
of Canadian grading.

Improvement in quality will necessarily
follow as the standard adopts better com-
mercial methods of handling, transporta-
tion, storage, package, etc. But the im-
provement in quality must be economically
sound. That is, our ultimate aim must be to
secure the highest possible return for the
capital and labor expended. We do not
want to aim at perfection, regardless of
cost. That is too altruisticc. We are more
interested in securing the highest return
for our services.

To improve the quality at too great a
cost is economically wrong. To grade eggs
too closely is to select a small percentage
of the finest eggs at the expense of the
remainder. which is the larger portion, If
you take out one-quarter of your eggs to
sell as fancy and thereby lower the value
of the remainder by a cent a dozen, you,
must sell the one-quarter of fancy eggs
at four cents per dozen more in order to
break even, and then you are out the time
and trouble of grading and marketing the
fancy stock. And you have not improved
the quality of a single egg. You have

simply separated the good eggs from the -

better eggs. And if you have not increased
the market value by the process you have
wasted your time and effort.

Our experience with grading for export
this year is just that. We have spent too
much time and money in taking out eggs
that might be considered inferior and have
not thereby improved the selling value of
our eggs. We are too careful to have no
hair splits, watery, or slightly soiled eggs
amongst otr export extras. Such eggs will
sell on the British market as well as here;
they are certainly wholesome food and are
altogether likely to keep until marketed
under normal conditions. Under our pres-
ent grading we are compelled to expend too
large an amount of labor to get these eggs
out and I question very much whether we
improve the eggs exported to any appreci-
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able extent. I don’t believe the eggs that

we, personally, exported this year would sell
for any more money on the British market

than those we exported last year. I mean

that Ly taking out the few inferior eggs

this year we did not improve the general

quality to any appreciable extent.

Now, from the point of view of quality,
it is generally agreed, that there are two
places where eggs should be carefully
candled—and only two. One is when the
eggs are placed in storage. Certain eggs
will not keep well in storage and should not
be put in. Some eggs, such as leaky and
moldy, will even spoil other eggs near
them in the case. It is obviously, good
economics to prevent these eggs going into
storage.

The other place where eggs should bhe
carefully candled is when they are sold to
the retail trade for immediate consumption.
Here the eggs are within a few days »of
reaching the housewife and are not likely
to deteriorate very much before they are
actually used. Here is where eggs should
be carefully graded so that those who are
willing to pay for the very best quality may
be encouraged to do so and at the same
time no unwholesome eggs be permitted to
get into the retail trade and thereby cause
disfavor. We must not lose sight of the
fact that notwithstanding our careful grad-
ing for export, our eggs aré all again re-
candled before being sold tc the retailer in
Britain.

Apart from these twou places eggs should
not be cand'ed cord graded without very
good rteason, because each candling and
grading tends 1o lessen the atrength and
quality of each individual egz. Especially
is this so when eggs are takcn out of stor-
age at a temperature of 29 F. and candled
in & room of about 70 F., thereby causing a
very heavy sweating of each egg.

All that can be gained by candling at
other times is slight saving in transporta-
tion (which is insignificant) and satisfapg-
tion to the purchaser. But satisfaction to
the purchaser is, with us, a very important
matter.

We have, therefore, two objects that are
rather opposed. One to grade as little as
possible between dealers and the other to
make each sale subject to grade and pos-
sible recandling and regrading.

Could we adopt the United States method
of selling on the Inspection report we
would avoid much of the difficulty of grad-
ing. But in the export trade the seller is
here and the purchaser is over in Britain
and it would be difficult to send inspec-
tor's reports upon each inquiry and have
the sale made on the basis of such reports.
This would seem to be the ideal method
for home trading, but it is not practical
for the export trade.

How then can we accomplish the two
objects that are apparently so opposed?
We can’t.  We must compromise. We must
take the best from each. I think we can do
this by retaining the grades but allowing
more latitude within them and by having
the inspector’s report show the exact qual-
ity of the sample.

I believe it is the opinion of those who ex-
ported eggs during the past season that
our grades for export lean too much to the
side of fixed grades and that it is too diffi-
cult to bring any specific lot of eggs within
any one grade. e should have more lee- *

way within these grades and the inspector’s
certificate should show the quality of the
eggs within the grade; and a copy of the
inspector’s certificate should be sent to the
purchaser. The certificate should show the
number of very small, dirty, cracked or
other inferior eggs in the sample.

There are a few strong arguments in
favor of more latitude within the grades
for export.

The Canadian Produce Association was
still in session as CANADIAN GROCER
goes to press. The balance of the re-
port of proceedings will appear next
week.
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Produce, Provision and Fish Markets

'QUEBEC MARKETS

M ONTREAL, Feb. 12.—A five-cent decline has been made

on new-laid eggs; they may go much lower.

Live hogs

are higher this week. There is a slight reduction in
roast hams, but no changes were made in cattle or sheep

prices.

It is expected the markets will rule firmer for cattle.

Lard a'nd shortening are both lower, and the selling of lard
in particular has been forced of late, with the supplies rather

.excessive.

Some think there may be a reaction on lard ere

long. The butter undertone is a firm one, and cheese and
poultry also are very steady, and the prices steadily held.
Fish are quiet, and the undertone somewhat easier.

Hogs Up Again,
Legs and Shoulders Up

Montreal. —_—

FRESH MEATS.—A reaction has de-
veloped in hogs and the market is firmer
with abbatoir grade quoted at $17.25 to
$17.50; the price of fresh pork is up in
sympathy with this movement on hogs.

Fresh beef is ruling without ' change.
There is a steady undertone and recent
developments lead packers to feel that
a stronger market will develop. Whether
export orders are definitely in sight is
not defined at the moment but the out-
look in this direction seems brighter. The
markets were more active last week.

Hogs, Drersed—
Abattoir killed, small 00 $25 50
Sows .... 22 00
Hogs (country dressed) 00 20 00
Hogs, live 25 17 50
Fresh Pork—
Leg of pork 0 30
A NS O e 33 0 35
Tenderloin, 42 0 441
Spare ribs 20 R
Trimmed shoulders ...... .... 024% 0 25
Fresh Beef—
(Steers and Heifers) (Cows)
$0 20 80 26 .Hind quart'rs.. $0 18 $0 23
014 0 18 .Front quarters. 014 0 16
028 038 .... Loins .... 025 028
020 oM ..... ) R 0 20 024
015 017 Chucks 014 016
0 22 e ..., Hips ..... 017 0 22
Calves (as to grade) ......... 027 0 26
Lnmhe-fresh killed .......... 0 26 0 28
i R T R S R 026 027
GNP cuoivi BATeie Tavbe v AN 020

Cured Meats Hold
in Fair Demand

CURED MEATS.—The market is held
and changes of any kind are lacking.
There is some movement of hams, and

while bacon is always selling steadily

there is no great change in this com-
modity.

Hams— y ;
Medium, smoxed, per Ib.—

(Weights) 10-16 Ibs. .... ....... 0 36
T B L5 chias s hsiveswans 0 36
B B 35a8is v viavyene 034
Hacks—
PRI S waierh v esd Samesses 043 04
Boneless, per b 048 047
Bacon—
Breakfast, per Ib. (as to cual.) 0 38 045
T R T 0 33% 0 341
Dry Salt Meats—
Long clear bacon, ton lots ... 0 28 0 28y,
Long clear bacon, small lots .. 0 281 0 29
POl DO I . cisai doneiave 201 0 30
Barrel Pork—
Canadian short eut (bbl.) ... 62 00 54 00
Clear fat backs (bbl.) ....... 56 00 58 00
Short cut elear pork (bbl.) ... 50 00 52 00
Heavy mess pork (bbl) ...... e 49 00

Bean pork (bbL) ....... Y gl

Cooked Hams soc,
e Sales Limited

COOKED MEATS.—There is but one
change in the cooked meat list this week,
—that for roast hams. These are quot-
ed at 50c per pound, a reduction of one

cent. -Retail sales are steady.
TEORE ADONAE 0.V e e e 015
Meat loaf with macaroni and

R R R N 029
Choice jellied ox tongue ........ 0 48
Ham and tongue, Ib. ... ...... 0 32
Veal and tongue ...... ......... 025
Hams, roast ........ ... 0 50 0 54
Shoulders, roast ...... . PSR (Y 0 52
Shoulders, boiled ........ ...... 0 44

Lard Quoted 27c,
A Might React

LARD.—Buying has been only fair.
Prices this week are down to 27¢ per
pound for tierces. That this may be the
lowest level reached at the present time
is suggested by one large produce man.
Some look for a firming market and
this seems to be suggested by the pos-
sibility of big business developing from
an outside source. The week, therefore,
may have some real developments, and
if so, these are not unlikely to be of a
firming nature.

Lard, Pure—
Tierces, 400 Ibs., per Ib. $0 27
Tubs, 50 Ibs. ...... .. 0 27%
Pails, 20 lbs., per Ib, 3 0 27%
Bricks, 1 Ib, per Ib. .... .... 2816

Shortening at 24c,
Follows Lard

Montreal.

SHORTENING.—Following the trend
of lard, shortening is quoted down this
week and' is selling at 24¢ per pound in
tierces. There is a fair trade for it al-
though a great many are buying lard on
the low price basis obtaining now.

Tierces, 400 Ibs., per b, ........ 024

L R T e A O 0 24%
Pails, 20 Ibs., per 1b. .......... 0 24%
Brieks, 2 B, 9ot . ..c0viniaiin 0 25%

Some Sales Made
of Margarine

Montreal, ——
MARGARINE.—There is a certain de-
mand for margarine and the basis is
steady and unchanged. Many are using
this commodity, but the wholesale out-
put is not heavy. Retail dealers have

very largely come to buy this line fre-
quently, rather than in large : amounts .
at one time.

Margarine—
Prints. according to :
QU I an el e 0 32 0 34
Tubs, according to
quality, Ib. ........

03
Creamery Butter ;
Active; Unchanged
Montreal.

BUTTER.—Creamery butter sales are
maintained each week; fifty-three cents
a pound is the lowest quotation and at
this is steady.

Some fresh roll dairy butter has ap-
peared in the market.

Butter—
Creamery prints (storage) ...
Creamery solids (storage) .....
Dairy prints, choiee .......... 0
Dairy, in tubs, choiece ........

C heese Will Sell

W hen Lent Comes
Montreal.

CHEESE.—There has been a steady
demand for “cheese at full prices and
retailers are selling a regular amount
from week to week. This selling will be
stimulated, however, with the arrival of
Lent, and there will continue to be a
firm market, very probably, until the
opening of the season next Spring. Sup-
plies here, in any case, are pretty well
reduced, although no shortage is re-

oPoo
i
S582

ported.
Cheese—
. Ib. $0 28%
Large, per 0 29

Twins, per lb.

Triplets, per Ib. .. 0 30
Stilton. per Ib. :;;

Fancy, old cheese, per Ib, .....

Substantial Decline ;
in Egg Prices

Montreal. :

EGGS.—The market is very much low-
er, 55c being quoted on new laids, and
the tendencies are so much downward
from day to day that quotations become
out of date almost before they are print-
ed. The Chicago market has been as
low as 35c and one interested operator
looks for another big slump. True it is
that Chicago is getting more eggs for-
ward than can be readily handled and
there is; on the other hand, such an im:
proved egg production in Canada that ali
the requirements seem to be met from
home stock. This is unusual, and one
produce man stated that the production
of the past few weeks was much in ex-
cess of that in any season he could recall.

New-lalds ...... .oo0 cseccnes 0 55
HURED o, 5 ns e sose s Ko iebieny 0 50
S R G R R e R X 0 47

Montreal.

POULTRY.—There are no definite
price changes in the poultry list this
week but the basis is a firm one. If it
were possible to secure freezer space
now, prices would advance, for there has




:;{‘

been an enquiry for supplies from over-
seas. It may be that space will be avail-
able ere long and if so, the market is
bound to firm. Last week’s market was

. very active.

ickens, roast (35 Ibs.) ............. $0 38
ickens, roast (milk fed) ........... 043
nﬂm R VR R S E S 045

Fish Sales Light,
Supplies All Right

CANADIAN GROCER

FROZEN FISH
Halibut, large and chicken
mlbﬂt. SO . iviee sdeeies

........................

®

cancc00000000000000000
h S

S2BERELBRBEEAREENEREE

RS

Codfish—

Codah, Nov 1. medtum, Vel 500 ibs, 30 06
lonuul , No. 1, jum, brl., . 20
Codfish, No, . barrel ........
FISH.—There is no change of price Polloek, N:. f' m g:. :rr:ll ......... :: :
this week although tendencies are some- g::: l(t:l;v bl::e)lu(l u(“-% boxes) lb) ° g
what easier. The weather conditions are ne -, _earions) O
stated as being responsible for the mc:::'hF:Io") s awee Thaptvi o e
somewhat quiet condition of the markets e e
and supplies in jobbers’ hands are there- 2:;;‘::'1 ﬁ?;e“.""""' i g ﬁ :3
fore aniple, and in some cases they are g::“‘?l{'r-o Labrador ........ .. g} ::
large. The arrival of Lent will make a oysters— ="
difference, and supplies will very hkely Cape Cod, per barrel 5 00
begin to move forward in anticipation of  Saifacac e, PerTe - -
this very soon. g:: go. ; {g::::; ..... .:' ::
0. 9 (DOIMS) ...ovvvnnne
FRESH FISH Can No. 5 (Solids) .........c.oeuns 12 00
010 Can No. 1 (Seleets) .............. 3 00
:g 4 C:ln No. 8 (Seleets) .....covcvvvnnnns 8 40
undries—
010 Crushed Oysters Shell, 100-lbs........ $1 60
0 22 Paper Oyster Pails, %-Ib. per 100.... 2 25
o7 Paper Oyster Palls, 3§ per 100...... 17
ORONTO., Feb. 12.—Livp hogs seem to be moving to-
wards higher levels again, and the effect on fresh cuts,
theugh not yet apparent, will undoubtedly respond to
these changed conditions. Beef is firm, and reports indicate
that business handled by butchers has been very heavy. But-
ter is easier, and eggs have declined substantially. Some lines
of fish are also easier. The colder weather seems to have
stimulated business somewhat.
Live Hogs Move R s i e '3 0%
Do Bet B, o qiii. s insiis e L
Htgher Beef I’zrm Hips, bttt oy 0 22
Cow beef quotations about 2¢ ptr Ib. below
™FRESH MEATS Live Bopa - hive |~ VOD SMGMEN D oe e e
moved higher again, and whereas the ef- Lambs, whole, Ib. ............ sife s 027
fect in actual quotations on fresh cuts of Sheep, whole, Ib. ........ .... 020 022

pork is not yet noticeable, a firmer un-
dertone has developed. Beef generally
has held its own with lambs and sheep
quoted at slightly higher levels. There
is a better feeling in the trade gener<
ally.

FRESH MEATS
Heogs—
Dressed, 70-100 Jbs., per ewt...

$25 00

Live, off cars, per ewt. ....... 16(75

Live, fed and watered, per cwt. .... 17 00

Live, f.o.b., per ewt. .... 16 75

rk—

027 0 28

0 34 0 35

0 40

Spare l!ih. Ib .............. 018

e e L 019 021
New York shoulders, Ib, 0 28%
Montreal shoulders, Ib. ........ 0 24%

Bosten butts, Ib. ............ 0 32

Fresh Beef—From Steers and Heifers—

Hind quarters, b, ............ 028

Front quarters, Ib. .. ........ 017 020

RO B i 022 0 2%

Above prices subject to daily fluctuations of the
ma'rket.

Hams Decline;
Firmer Tone Noted

Teronte.

PROVISIONS.—Lower prices have
been named in some quarters on hams,
but with the live hogs tending upwards
a firmer undertone to cured meats may
be noted. Business is fairly good, and
whereas heavy buying is not noted, re-
peat orders are coming along, indicat-

ing a good healthy condition in the

trade.

Hams— o
WA - R s $0 33 $0 34
B O I oo s oo inina i 0 81 088
Skinned, rib in ...... ....... 04 o0
Boneless, per Ib 0 48 04
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Baeon—
Breakfast, ordinary, per . ..

. 038 0 40

Breakfast, Ium per b, ...... 04 0 46
Roll, por B ;. icuosesseins (3] o8
Wilhhln (smoked sides), Ib. .. 0 84 08

Dry Salt Meats—
, elear bacon, av. 50-70 Ibs. .... o2
Do., aver. 70-100 Ibs. ...... o2 0 28%

Fat bn'ch. 16-20, b, .....55. oo o 030

Out of pickle, prices
below eone-pondlng cuts ve.,
Barrel P

Pickled rolls, bbl.,

08
Above prices nlbkct to d-ﬂy ‘fluctuations of the
market.

Cooked Meats
Show No Change

COOKED MEATS.—No change is ve-
corded in quotations on cooked meuts
this week, with a fairly steady demand
in evidence. Range of prices fo:lows:

COOKED MEATS

Boiled Hams, Ib. .... .. ...0.0 0 u 50
Hams, roast, without dreulnc. b, o062 TR
Shoulders, roast, without drese-
Ing, P8P I civvvnve esavoncas o 0w
Head Cheese, 68, Ib, .......... 0 16%;
Meat Lonf with Macaroni and
ORI I voisnane st gonedn cons 020
Choice Jellkd Ox Tongue, Ib.... 052 0 64
Ba-lntl'l'ounelb ........ 0 82
Veal and Tongue, Ib. .... .... 025

Above prices -ubkct to daily fluctuations of
the market.

Lard Steadier;
‘May Move Up

LARD. —-—A steadier tone is noted in
the market on lard and that prices may
stiffen slightly seems a prospect. A
little better movement is rapsrted.

Lard, tierces, 400 Ibs, 1b, ...... 02T $028
In 60-1b, tubs, 14¢ higher than tierces,

higher than tierces, and 1-lb. prints, 2¢ higher

than tierces.

Shortening Holds
at Firm Levels

Teronte.

SHORTENING.—In sympathy with
the firmer tone on other products, short-
ening is strong this week though prices
are unchanged. The sale is improved.
Quotations being made to the trade, tierce
basis, per pound, are: Easifirst, 26%c¢;
Domestic, 26¢; Peerless, 26%c; Cotasuet.
25% to 25%c. Range for other brands
follows:

ils, 14~ hbcrth-nﬁ-nn.
T Dgher

More Interest :
Noted in Margarine

Terente, 3

MARGARINE.—There is somewhat
more interest being shown in margarine
and some sources report a bigger vol-
ume of business being done in this line.
Prices have held without change dur-

ing the week at the figures shown
below,

Margarine—
1-lb, prints, No. 1 ............ 0 34 03
=9 [ TSSOt s A 03 033
Do WO P ¢ ianesibssen vesos [ B 4 LR

3
Solidsy 1¢ per Ib. less than prints.



Butter Easier,
& Prices Lower

BUTTER.—A somewhat easier tone
has developed in respect to butter. This
seems to be in sympathy with the Am-
erican market as it would appear that
stocks held for the Canadian trade are
none too heavy. The decline all arpund
ranges from lc to 2¢ per pound.
Rutter—

Creamery prints (lhm!)

Cr Y 80| B % o

Creamery prints (fresh made).

Creamery solids (fresh made). .

Dairy prints, fresh separator, lb 046
Dairy prints, No. 1, Ib 4

. $0 52
051

Eggs Still Lower;
S Storage Cleaned Up

EGGS.—Eggs declmed to still lower
levels this week and whereas supplies
are coming through quite plentifully,
there is a much better consuming de-
mand to be taken care of. Storage No.
1 eogs are pretty well cleaned up, and
stocks now offering are quoted at 50
cents per dozen.

Egxs —
New-laids, in eartons, doz.
New-laids, doz.
Storage, No. 1,
Splits and No. 2, doz.

$0 57
0 55
0 50
0 47

$0 56
. @58

0 15
C heese Prices
Ruling Strong

Taronte.
: CHEESE.—Cheese rules with a very
firm undertone and stocks of some grades
are by no means too heavy. The de-
mt}nd is very good and dealers are
quite satisfied with the outlook.
Cheese—

New, large $0 28% $0 29

Stilton (new) 030% o031

Twins, Y4e¢ Ib. higher than large cheese. Trip-
lots 13%4c higher than large cheese.

Arrivals Fresh

Stock Fall Off

Toronte, —_—

POULTRY.—Receipts of poultry have
fallen off materially during the past
week, and indications are that arrivals
will be still further curtailed during the
coming week. This will mean that stor-
age stocks will move forward with
greater briskness and dealers will be
glad this condition prevails. There has
heel;( no change in the quotations this
week.

Prices paid by commission men at Toronto:
ruud

R EFET
z%gzs:=§
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Fish Prices
: Show Declines

Torente.

FISH.—There have been some further
declines recorded in fish this week. No.
1 Smelts are down to 12 cents per pound,
and No. 2 are quoted at 8 cents per
pound in some quarters. Quail on toast
is easier at $4.10 per case, Other declines
noted are on Bloaters which are quoted
at $1.50 per box, Digbys at $1.85 per
bundle,  boneless at $2.50 per box, and
medium Kippers at $1.50 per box. Other
lines show little change from quotations
prevailing last week. A compléte list
follows:

FRESH SEA FISH
Cod Steak, Ib. $.

H-‘ddoek heads on.

11
10
10

Bloaters, 40 Count, box
Cod, smoked, Ib.
Ciscoes, Jb.
Digby ‘Chicks, bdle. ....
Boneless Digbys, box ...
Haddies. chicken ....

Do., fillets, 1b.

Do., Finnan, lb. o
Herring, Kippered, box ...
Shrimps. ecan

FRESH FROZEN SEA

Cod Steak, Ib.

Do., market, Ib.
Flat Fish, B.C., b,
Flounders, Ib.
Gasvereau, b,
Haddock. headless, Ib.

Do., heads on, Tb.
'_l)o small, case, 200 lbs., Ib.

“~NOOON~oONS 909

FISH
0 09

cooooooe

WINNIPEG

Provisions Firmer;
Butter, Eggs W eak
Winnipeg.

PROVISIONS. — Jobbers report a
strong undertone in the provision mar-
ket, caused by the fact-that the United
States Government has set a price of
17%c¢ for Fearman hogs. Provision prices
are steady, with a weakness notable in
butter and eggs.

BUTTER.—A weakness is apparent in
the butter market. Very little dairy but-
ter is available. Prices are steady and

unchanged; No. 1 Creamery 45¢; No. 2

Creamery 43%c; Dairy, 33-34c.

EGGS.—The egg market is easier due
to heavier receipts comine on the United
States market. United States ecos arve
now on the Canadian market and are sell-
ing at 65c-68c for new laid stock. The
egz market is expected to decline from
now on.

Hams-
Light, b,

Bacon—
Breakfast, select, Ib,
Backs

Dry Salt Meats—

Long clear bacon, light

Pails, 20s, net .

- Frozen Mackerel, 1b. ....

E S

ArTTT I LI XL L2
‘mpseprzzsEER
......;....‘.
WERERIERRNE

3

Herrings, Lake Superior
ullets, Ib.

SEESES
<

cpnoca

Whitefish, Ib.

DRY AND PICKLED ﬁsn
Cod, Acadia Strip, box
Do., Acadia leletl. 11b, 20 to 59

Do..
Do.,
Do.,
Do.,
Imperial, 25 Ibs., loose, case ...
Mackerel, salt, 20-1b. kit
Quail on Toast, 24 1-lb. tablets, ecs.
Shrimps, headless, No. 1 size, tin
Do., Do., No. 8 size, tin
Skinless Fish, 100s,
Sea Trout, keg
Whitefish, No. 1, keg
OYSTERS, No. 3 size pack.ge
(2'4 znllona)
Do.," No. 5 size package (4 1-6
zallons)
Do., No. 1 size package
Shell Oyuurs 800 count, bbl..
Do.. Do., 1,000 count ...

MARKETS

Cheese-
Ontario, large fresh ...
Manitoba, large fresh
Butter—
Fresh made
cartons
Fresh made creamery, No, 2
Mnnrnnne 5

— -
D910 © e i i #n 00 =3 N2 OO Y 05

creamery, No.

New-laid doz,

Better Demand
Noted For Fish

FISH.—A return of colder weather
has stimulated fish trade. Dealers are
well stocked and with a good demand the
market is very firm at following quota-
tions:

LAKE FISH
Whitefish (cleaned), Ib.
Whitefish (frozen), Ib
Pickerel, 1b,
Pickerel Fillet, 1b. ......
Frozen Trout. Ib,
Round Jackfish, Ib.
Dressed Jackfish, Ib,
Frozen Goldeye, Ib.
Speckled Trout, lb.

13%
1215
12%
35

18
09
09%%
0%
35

oo OTOPS

Frozen Halibut, Ib,
Fresh Halibut, Ib.
Frozen Salmon, 1b. ...... .

Red Carp, ib, ....
Sable Fish, Ib.

Whitz Snlmon Ib.

SMOKED FISH
Finnan Haddie (30-1b. boxes), 1b..
Finnan Haddie (15-Ib. boxes, Ib..
Smoked Goldeye, Ib. 2
Smoked Codfish, Ib. . p
Smoked Fillet (15-1b. “boxes), Ib.
Bloaters (25-1b. boxes), case

vTooooe GOGOOOOOOO’QG




- Here we show
you ong of the
many - Eureka
models. What-
ever your re-
quirements may
be, we have a
Eureka Refrig-
erator to -suit.

Design No. 012

Four years of war proved the value
of Eureka refrigeration. Depend-
able! Economical! A necessity dur-
ing the readjustment period.

Eureka Refrigerator Co., Limited
TORONTO OWEN SOUND | o ¢
BRANCHES: MONTREAL, HAMILTON, WINNIPEG, HALIFAX

.\.Vhen a customer asks for a
Nugget” Broom there must be

a reason for
Ao remembering the

NUGGET BROOMS

are brooms of good reputation.
A “just as good” line will not
satisfy ‘women, who know the
merits of a “Nugget,” and
want a light, yet sturdy broom,
:_1119 quick  turnovers from
Nugget” Brooms will swell
your income,

The “Nugget” Broom is only
one of the famous Keystone
rushes,

Brand Brooms and B:

Write for price and particu-
lars to the makers of the fa-
mous Keystone line.

B e R T D Rt

Quickly
Pays For
Itself

Increases Your Profits
and

Brings New Customers

FREEMAN
20TH CENTURY
HAM AND BACON SLICER

is clean and rapid. Saves time and prevents waste,
producing a perfect slice any desired thickness from a
wafer upwards. Full descriptive list at your request.

THE W. A. FREEMAN CO., LTD.

HAMILTON, CANADA

Branches at : Terente, 114 York St. Winnipeg, 209 McDermitt Ave.
Montreal

LARD

We think lard is a good pur-
chase at present prices. Ask
our salesmen for prices or
come to us direct. We put it
up in tierces, tubs, pails. 20-
lb., 10-1b., 5-1b. and 3-1b. tins,
also in one-pound cartons.

F. W. Fearman Co.

LIMITED
Hamilton, Canada
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ATTHEWS-BLACKWELL Products are

goods of irreproachable quality. Sixty-
seven years’ experience in their manufacture
is back of this statement.

This high standard of quality in manufacture
and choice of ingredients assures a wide de-
mand. The extensive consumer advertising
being done all over Canada augments your
selling arguments, and makes for more and
easier sales.

For quality and flavor Matthews-Blackwell
products take first place among the best.
Write for prices or send your order to our
nearest plant.

Matthews-Blackwell, Limited

Established 1852

Plants at Branch Houses

Toronto  Montreal Winnipeg Fort William
Hull Peterboro Ottawa Sydney
Brantford Halifax

Canada Food Board License 13-85.

If any advertisement interests you, tear it out now and place with letters to be answered.
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Bruns_wiék Brand

the Standard of
Sea Food Quality

o TR Catngs .
-" o~
BAUNSWICK BRAND "\

, W‘“ﬁ%

OU can always re-

commend the Bruns-
wick Brand lines. The
care used in selecting
only the very best fish,
and the scientific and
sanitary packing pro-
cess guarantee the qual-
ity of Brunswick Brand
A1 always.

Replenish your stock
from the following:

Y4 Oil Sardines
14 Mustard Sardines
Finnan Haddies

(Oval and Round Tins)
Kippered Herring
Herring in Tomato Sauce

Connors Bros., Limited
BLACK'’S HARBOR, N.B.

License No. 1-603

Auld Bros., " Limited

WHOLESALE GROCERS

Butter, E : and
Poultry

One of the Island’s Large_st

Receivers and Distributors

Correspondence Solicited

Charlottetown,
P.E.L

Mr Pomeroy, of Auld Bros., Ltd., will attend the Canadian
Produce Association meeting at Toronto, Feb. 11-12.

OLIVE
BUTTER

Unquestionably appe-
tizingly popular.

A palatable product
prepared from Select-
ed Spices, Olives,
Pimento and Malt
Vinegar — the Very
Highest Grade Ob-
tainable. .

Prominently displayed, Olive Butter will
prove itself a brisk seller.

HAVE A STOCK OF OLIVE BUTTER ON
HAND AND DISPLAY IT EVERY DAY.

Sold and Manufactured by -

E. W. Jeffress, Limited

WALKERVILLE, ONT.
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A Leader For Your Fish Department
“Indian Chief” Brand Clams

A sea food of exceptionally nourishing
and pleasing quality—a sweet, pure,
wholesome food, you cannot offer your
customers a better article in this line of
sea foods.

These clams are ready cooked.. When heated to
a simmer they are ready to serve.

This is a line which the customer will appreciate;
and this is a line which will bring you good profits. Supremely

Put “Indian Chief” Brand Clams on your next Popular
order.

Shaw and Ellis, Pocologan, “&¢ N.B.

Canadian Food Control License No. 1-718

THE MILLER BROS. CO.,LIMITED

The Heinz reputation for purity, cleanli- Fa 2 3
ness and real food value, guards the qual- P
ity of <

HEINZ

BAKED BEANS

Manufacturers of
White pulp egg case fillers and extra flats in standard and
Display this wholesome and nutritious food extra large sizes for 12 and 30 dozen egg crates.

product with advertising cards and re- 20-36 DOWD STREET, - _ MONTREAL, CANADA

commend it to your customers.

Baked Beans with Pork and Tomato Sauce
Baked Pork and Beans without Tomato
Sauce.

BUY

BUTTER BOXES, EGG CRATES

a
BASKETS

Your customers will buy them if you take the trouble
to introduce them.

Baked Beans in Tomato Sauce without Pork

57

All Heinz Goods Sold in Canada are Packed in
Canada.

A $OOTT LD
nesas et o

IMPERIAL
I QUARTS

3-qt., $4.50; 6-qt., $6.50; 11-qt., $5.00 per 100.
Send for trial order.

A. B.SCOTT, LIMITED, Niagara Falls, Ontario




_

NNNW/
N8

Are You Selling
Schneider’s Quality Hams

(Mild Cure)

We guarantee the quality. You take no risk—if
they do not satisfy return them.

Try them and see the bigger business they will
bring you.

J. M. Schneider & Sons, Ltd.

KITCHENER - ONTARIO

Drop us a card for Sausage and Smoked Meat quotations.
Satisfaction guaranteed on all mail orders.

Have No Hesitation

in choosing ‘ . SMITH
‘Bluenose’ Butter o AND
it stways opens wp in axcallent shaps, OCTOR

ably fine. Taste “Bluenocse” yourself! SOLE PACKERS
Then you’ll feel more enthusiastic about 2
it. Order from your grocer. Halifax . N.S.

SOLE PACKERS.
SMITH & PROCTOR = - HALIFAX, N.S.

Our 5¢c and 10c Easter specialty Eggs will
exceed the sales of the past

Composed of a solid Baines Chocolates
cream centre, choco-

late covered, neatly Maple Products
decorated.

Cream Sugar

BOOK YOUR REQUIREMENTS NOW

BAINES, LIMITED

344 Delorimier Ave. - MONTREAL

If uny advertisement interests you, tear it out now and place with letters to be answered.
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Once she tries No-Vary Products
she will use them by preference

Pleased  customers make sales easier.. That’s
why it pays Mr. Grocer to recommend-food produets
of dependable quality and goodness.

Have you yet to get acquainted with the selling
value of the No-Vary lines? Any of the under-
mentioned wholesale jobbers can cover your require-
ments promptly.

Join the ranks of the aggressive dealers who are
selling these lines of supreme quality No-Vary Foods
by getting in touch with the wholesale house nearest
your store.

“Ifit’s No-Vary it’s aiways good”’

Brandon Grocery Co.,, Ltd. ........ .<+.....Brandon, Man.
Camrose Grocery Co.,, Ltd............. Camrose, Alta.
Medicine Hat Grocery Co., Ltd.. . . ... ... ..... Medicine Hat, Alta.
Moose Grocery Co., Ltd o

MacLean Groecery Co.,, Ltd...............«.......Regina, Sask.
Red Deer Grocery Co., Ltd Red Deer, alta
Swift Carrent Grocery Co. .

Simington ' Co,, Ltd.

Weyburn Grocery Co.,

Yorkten Grecery Co.

No-Vary Products Co., Ltd.

WINNIPEG

If any advertisement interests you, tear it out now and place with letters to be answerea.




The
Financial Post
THIS WEEK

ON “OTTAWA'S DUTY TO BUSINESS”
“Let us emphasize the situation. Industry
and business are in a good, sound position
so far as the present is concerned. It is

the future which causes apprehension. We
believe that labor and price problems ecan
be solved if other factors for uncertainty
are removed and public opinion remains
reasonably rational. But capital looks to
the Government for some reasonable as-
surance of fair treatment and until that
assurance is given there will be a tendency
to mark time. While capital marks time
there will not be any industrial progress or
general development, because any such ex-
pansion requires money. The investor ean-
not expect to devote his funds to any en-
terprise which does not give reasonable
guarantee as to security and a fair income.”

ON THE TARIFF PROBLEMS

“We cannot but conclude that the farmers’
great grievance is not the tariff but the
combination of financiers and manufac-
turers; all through *the speeches and all
through the conversations, that thought
continually ecropped out. They frankly
admitted that a tariff was necessary as a
means of raising revenue, and that it might
be necessary for the upbuilding of in-
dustries  based upon Canada’s natural
resources, but if the tariff was to be used
to enable a few groops of manufacturers
to extort high prices, then they were pre-
pared to smash the whole tariff.

‘““This antagonism is not confined to the
farmers alone; it is the opinfon of the
country generally. And the public are not
holding the Government blameless. Cabi-
net Ministers have winked at or frankly
supported these supposedly powerful com-
binations.”

Besides the important articles from which
the above quotations dre made, THE POST
this week deals with the following amongst

OTHER SUBJECTS OF INTEREST

Canada Faces Shipbuilding Loss

Outlook for Flour Mills Grows Serious

‘l‘u‘tlle Mills Have Enlarged Field in Can-
ada

Trade Combines and the Public

Think Profit of Manufacturers Too High

Fewer Changes in Montreal Leases to Take
Place

The Mortgage Situation in the Northwest

Toronto Rails Earnings Went Largely to
City

Attitude Towards Public Utilities is Bol-
shevism

Provincial Paper Mills Are Probed

St. Lawrence Mills Again Operating

Cobalt Mining Co. to Acquire a B.C. 'ro-

perty
Detroit United Up $1,500,000. Net Declines
B.C. Permanent Co. Reduced Expenses
Bond Market Was on the Quiet Side During
Week

Business Men Settle Police and Fire Terms
Graduated Taxes Are Favored in City of

Londen
Mutual Life Adds 65.59 of New Business
Manufacturers’ Life Has Splendid Year
Ukrainians of Canada Want Say in Peace
Banks Discuss Reciprocity as Financial
Factor
Reconstruction for Cripples on Economic
Lines
Gold and Credit and Problems of Recon-
struction

Fill in this Form and keep in Touch
with Canadian Affairs
The MacLear Publishing Co.,
143-158 University Ave., Toronto.

Send me THE FINANCIAL POST every
week till further ordered. I will pay sub-
scription price $3.00 per year on receipt of
bill or you may draw on me for this.

NEWIE .. v licesasaesadosbtrsyinsassassse

S ¥ T R S G P P RRETEERE

Pickled Lake Superior
Herring, in kegs, half-
kegs and pails. Trout
and whitefish in kegs.

Frozen Georgian Bay
Trout and Lake Su-
perior Herring.

We Invite Correspondence

LEMON BROS.

OWEN SOUND, ONT.

Baker’s Cocoa
and Chocolate

MAKE AND
KEEP GOOD
CUSTOMERS

They are most
reliable goods
sold with a posi-
tive guarantee of
. purity and su-
perior quality; put up in con-
formity with the Pure Food
laws; are readily sold, giv-
ing a quick turnover of
stock.

REGISTERED
TRADE-MARK

MADE IN CANADA

WALTER BAKER & CO. Limited
Montreal, Can. Dorchester, Mags.
Established 1780

When answering

Advertisements please mention

Canadian Grocer

Looking
for a

Man?

Look for him where he should
be found-—in employment -in
the grocery business, the busi-
ness you yourself are in.

Advertise to get him. Use
a small classified advertise-
ment, to cost you 2 cents a
word. Put this low-priced ad-
vertisement in CANADIAN
GROCER—the paper read by
grocers and their men. Some-
where is the man good for
you to have. You may not
be able to attract him readily
from his present place. On
the other hand, he may be
looking for you. But fish for
him. Cast again and again.
The best men are hardest to
get.

What is a dollar or two spent
on finding the man you want
—if you get him?

Narrow your search. Use the
newspaper that searches out
for you among those where
he is likely to be found.

Make your advertisement
brief—like a telegram.

We provide a box number, if
you want your identity con-
cealed. And forward replies,
of course.

Rates.—Two cents per weord
first insertion and 1 cent per
word each subsequent inser-
tion. Five cents extra per
insertion if replies are to be

sent to box number in eur
care.

Canadian' Grocer
143-153 University Ave.
Toro_nto

February. 34, 1919
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Renewed vigor in the hour of fatigue,
nutriment for the strong and health
for the ill are in each cup of Japan
Tea. Natural purity and absence of
adulteration are Japanese Government
regulations. Drink Japan Tea and
be sure your tea is pure. :

T

“ Tea tempers the sparit,
awakens thought and
14 refreshes the body."

S

The delicious flavor of this
wholesome beverage will
make fast friends of tea
drinkers everywhere. You
can win increased customer
confidence and secure larger
profits by pushing this high
quality natural green leaf.

Your wholesale carries Ja-
pan Tea.




CANADIAN GROCER

s

JAMS
MARMALADES
' PEELS

John Gray & Co., Ltd., Glasgow

Established over a Century

Cable: Lamberton, quuow.
Codes: A.B.C. 4th and 5th Editions.

CONFECTIONERY
MARZIPAN
CHOCOLATE

Agents
Wm. H. Dunn, Limited, Momtreal
Maritime Provinces and Western Canada

Lind Brokerage Co. Ltd., Toronto

The finest quality tobacco

The men of your town who look for and
appreciate a chewing tobacco that is un-
+ questionably superior will find their anti-
cipations fully met by the splendid texture
and flavor of King George'’s
Navy.

No good grocer can afford
to omit this popular line
from his tobacco stocks.

. .
re O —

=Ry
.

— AJ
e

- S

ity Tobacco-Co., L g
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| Cemaenes o TR ERST T e v
i . Reducing the selling effort \
|

|

Food products put up in a tempting, eye-catching way are good
m;le-savers for the grocer, because their appearance prompts the
sale.

And when you add to this good appearance the assurance of fresh-
ness and full flavor that the Anchor Cap Seal guarantees, you will

see the advantages of insisting upon Anchor Cap Seals on all stocks
of food products in glass.

OF CANADA, LIMITED

Anchor Cap & Closure Corporation -

deteriorated goods. Specify them on your next purchases. : ‘
|
FACTORY AND '

80 Dovercourt Road
TORONTO, ONTARIO

\ Anchor Caps will prevent profit leakages in leaky jars or mouldy

bkl d

BAKING SODA

Finds a Ready Sale!|
Ask your wholesaler to send

you a stock of these gloves Because. of its hig!"QlaSS
economical qualities.

Used by all good house-
wives who believe in the

superior value of COW
BRAND BAKING SODA.

Cheapest becomes Best !

Church & Dwight, Limited

MONTREAL

The men of your
town need them.
They are strong,
serviceable and
comfortable and
always give the
wearer 100 per
cent. value and
satisfaction.

There's a TAP-
ATCO style and
weight for every
purpose. Show
an assortment
in your windows.

The American Pad and
Textile Company
Chatham, Ontario

If any advorﬁamat interests you, tear it out now and place with letters to be answered.
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That pure, good"
Salt that your good
customers want—

C8Alf

Made by improved vacuum
process. Well advertised.
Well liked everywhere.

@ For “something special ™’ offer jSIFTO—it
flows freely in all weathers.

If your jobber cannot supply you, write to

DOMINION SALT CO., LTD., SARNIA, ONT.

Manufacturers and Shippers

Ask us for

Butter Boxes

Tubs

Egg Carriers

Brooms

WALTER WOODS & CO.

HAMILTON AND WINNIPEG

February 14, 191y’
/

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $83.20
PER INCH PER YEAR

JAMB
DOMINION CANNERS, LTD.

“Aylmer” Pure Jams and Jellies.
Guaranteed Fresh Fruit and
Pure Sugar Only.

Screw Vac top Glass Jars, 16 oz.
glass, 2 dox. ecase. Per dos.
Blackberry . ..$ 85
Currant, Black . .8 90
Pear 3

Peéach .

Plum

Raspberry, Red

Apricot .... b

Cherry

Gooseberry . ...

CATSUPS—In Glass Bottles

Per dos.
1, Pta., Aylmer Quality
Pts., Aylmer Quality

Gallon Jugs, Aylmer Quality 1 61’;&

Pints, Delhi Epicure
14 Pints, Red Seal
Pints, Red Seal

BAKED BEANS WITH PORK
Brands—Canada First, Simeoe,
Quaker.

Per doz.
Individual Baked Beans, Plain
8.

or Chili Sauce, 4 dos. to case 1
1%’s (20-08.) Plain, per doz. l
Tomno or Chili Sauce

1
2'- B-hd Beans, Tom. Sauce,
tall, 2 dos. to

Y%'s T-ll Plain, per doz.
Tomato or Chili Sauce
Family, Plain, $2.35 dox.; Family,
Tomato Sauce, $2.80 dez.; Family,
cnm Sauce, $2.80 doz. The above
2 doz. to case, 10°s, 3% dox. per
case; Chili and Tomato Sauece,
for hotel and restaurant use
(gals.), $12;: plain, $10.

EVAPORATED MILK

St. Charles Brand, Hotel, each
24 cans 6
Jersey Bnnd Hotel, each 24
cans L
Peerlcu Brand, Hotel, each N
cans .
St. Charles Brand, Tall, neh
48 cans
Jersey Brand, Tall, each 4!
ecans . . 6
Peerless Brand, Tall, each 48
cans . . ]
St. Charles Brand, Family,
each 48 cans 8
Jersey Brand, Family, each
48 cans
Peerless Brand, Family, each
5

St. Charles Brand, small, neh

CONDENSED COFFEE

Reindeer Brand, large, each
BL 60O iiiiivicaviniine .o
Reindeer Brand, small,
48 cans
Regal Brand, each 24 easms..
Cocoa, Reindeer Brand, large,
each 24 cans 6
Reindeer Brand, small, 48 cans 6 50

W. CLARK, LIMITED,
MONTREAL.

Compressed Corn Beef—1l4s, $2.90;
ls, $4.90; 2s,- $9.25; 6s, $84.75.

Lunch Ham-—1s, $7.40; 2s, $14.50.

Ready Lunch Beef-—1s, $4.99; 2, $9.
Bngiish Brawn—Y%s, $2.90; 1ls,
$4.90; 2s, $9.90.

Boneless Pig’s l-'eet—J,l;-. $2.90; 1s,
$4.95; 2s, $9.90.

Ready Lunch Venl Loaf—14s, $2.45;
1s, $4.45.

Ready Lunch, Beef-Ham Loaf—4s,
$2.45; 1s, $4.45.

Ready l.unch Beef Loaf—14s, $2.45;
1s, $4.46.

Ready Lunch Asst. Loaves—s,
$2.50; 1s, $4.50.

Geneva Sausage—1s, $4.40; 25, $9.40.

Roast Beef—ils, .90; 1s, $4.80:
2s, $9.25; 6s, $34.75.

Roast Mutton-8$7.25; 2s, $14.50:
square cans, $48.00.

Roant Mutton- 1s, $7.25; 2s, $14.50;

$48
Bo}l;d Beef»—ls $4.80; 2s, $9.25; 6s,

Jellied an 148, $3.25; ls, $4.80:
2s, $9.25.

Cooked Trips-—-1s, $2.90; 2s, $4.90.

Stewed Ox Tail—1s, $2.40; 2s, $4.40.

Stewed Kidney $4.40; 28, $8.40

Mince Collops—14s, $1.90; 1s, $3.85;
2s, $6.90.

Sausage Meat—1s, $3.90; 2s, $7.80.

Corn Beef Hash—%s, $1.90;: 1s,
$3.90; 2s, $5.90.

Beef Steak and Onions—4s, $2.90:
1s, $4.90: 25, $8.90.

Jellied Hocks—2s, $9.90; 6s, $30.00

Irish Stew—1s, $2.90; 2s, $5.80.

Cn‘n;brldze Sausage—1s, $4.40; 2s,

40

Boneless Chicken— 14s, $5.90: 1s,
.00.

Boneless Turkey Lis, $5.90; 1s,
$9.00.

Ox Tongue—15s, $3.90; 1s, $8.40.
1%s, $13.40; 2s, $17.20; 3ls,
$29.70; 6s, $45.

Lunch Tongue—1%s, $3.90; 1s, $6.90 ;

Beef Suet—1s, $6.46; 25, $12.40.

Mince Meat (Tins)-—1s, $290; 2s,
$4.00: be, $12.90.

Mince Meat (Bulk)—5s, 19¢; 10s.
18¢; 25s, 17¢; 50s, 16e.

Chateau Brand Pork and Beans,
with Tomato Sauce—Ind., $1.10:
1s, $1.76; 2, $2.56; %e, $3.85.
With Plain Sauee—Ind., $1; 1ls,
$1.65, 28, $2.40; 3. $3.40.

Chateau Brand Concentrated Soups
—Celery, $1.25: Consommé $1.25:
Green Peas, $1.25; Julienne, $1.25;
Mulligatawny, $1.45; Mutton
Broth, $1.25; Ox Tail, $1.25; Pea,
$1.25; Scotech Broth, $1.25; Vege-
table, $1.25; Chicken, $1.45; Mock
Turtle, $1.45: Tomato, $1.25:
Vermicelli Tomato, $1.25; Assort-
ed, No. 1, case, $1.35: Soups and
Bouilli, 6s, $138.25,

Clark's Pork and Beans, Toms*
Sauce, Blue Label—Ind., 90s; 1s,
$1.25; 1%s, $1.90: 2s. $2.830; 8s,
talls, $3.35; 8s, $12: 12s, $20,
Plain Sauce, Pink Label—Ind .
85e; 1s, SLI1S: 1355 .R1.65: %«
$1.95: 3s (talls), $2.95;
12s, 818,
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That YOU Know

If customers always knew the right thing to buy they would not ask the
expert advice of their grocer. When advice is asked, the grocer must be in
a position to recommend the very BEST article. If he does not know, or
knowing does not recommend it, he is betraying his trust. If you persuade
your customer, whether against his will' or not, to buy the BEST, he will
soon come to know that YOU know what you are talking about, and will
TRADE with you. When your customers complain that their hens don’t lay,
recommend Chicken Chowder. When they ask your advice you are backed
up by our guarantee and can recommend—

PLIRINA

SCRATCH FEED
CHICKEN CH/)WDER

to the limit. These two poultry feeds contain ingredients which are not
contained in sufficient quantities or the proper proportion in ANY OTHER
FEED, “home-made” or otherwise. PURINA feeds are GUARANTEED to
greatly increase egg production, to wonderfully facilitate moulting, and rapidly
put bone and meat on chicks. There is something absolutely magical in the
way chicks thrive on PURINA CHICK FEED and CHICKEN CHOWDER.
Sold only in Checkerboard Bags.

THE CHISHOLM MILLING CO., LIMITED
8 JARVIS STREET, TORONTO

CANADA FOOD BOARD CEREAL MILL LICENSE No. 4-198

American Steel Wool
e T L] STICK LICORICE

“My Right Hand in the

H ” — Th Al i
o S e S in 10c Cartons

No labor lost in using
American Steel Wool! Use
a soft wad of these steel
shavings, to clean alumin-
um, Pyr<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>