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The great value of Box ril as a body
builder will be featured in our 
advertising to the public this season 
and to enable our trade friends to 
couple up their selling forces to that 

w ork, we have prepared 
an assortment of cards, 
etc., on the same lines.

A full window display 
(or a selection of cards 
only if preferred), will 
be forwarded prepaid on 
request.

Box ril is not only a highly nutritious food in itself, but it is also a 
great aid to the assimilation of other foods.

BOVRIL
BOVRIL LIMITED, 25 and 27 St. Peter Street, MONTREAL

Circulation of Canadian Grocer ha* keen audited by the Audit Bureau of Circulation.
Couy of report will he sent on requeet to anyone interested.
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Here are'two Winners”

E. W. Jeffress, Limited
WALKERVILLE, ONTARIO

You can't go wrong when you recommend 
Maroma — ‘ ‘deliciously different ’ ’ Salad 
dressing to your customers. Wherever it 
is introduced it wins instant favor through 
its piquant flavor.
“MAROMA” is an active seller and a win
ner of customer satisfaction. Its attractive 
jar is packed to the brim with salad good
ness.

Seldom do you find a product that you can 
recommend with such sincerity as

Olive Butter
Made from selected olives, spices, pimento 
and malt vinegar, it has won a host of 
friends in housewives who desire something 
“unusually delightful” for sandwiches and 
salads.
A sample order will prove its popularity.

Distributors:

W. G. Patrick & Co., Limited, Toronto

CANADIAN GROCER. publiehed every kriday Yearly lubeertption prie» SI 00. Entend *» aeeond-eiaaa matter et Hu»t Office. Ottawa and aa aeeund 
clam matter. July 5, IMS, at the Poet Office at Buffalo, undei the Act of March Srd. I«19
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Borden Milk Co., Limited
Leaders of Quality

MONTREAL VANCOUVER

In 1857

^BcnxlwiA
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When Grandmother
Went A-Shopping

*J3crcLwCè

some three-score years ago, she appreci
ated the helpful suggestions of her grocer 
just as much as her granddaughter of 
to-day.
And then, as now, the name “Borden’s” 
was a sufficient guarantee of better quality 
in milk products. Then, as now, aggres
sive dealers recognized the selling value of 
Borden’s because they knew that the 
Borden Milk Products, new to the market 
then, were all that the manufacturer, Gail 
Borden, claimed for them.
Since those days Borden’s have led. Im
proved manufacturing methods have so

perfected them that to-day they are now 
recognized as the undisputed leaders in 
their respective fields.

You should be selling Borden’s because 
the demand is there and is ever growing.
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CORN
riMCES
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THEIR

FAVOR
THROUGH THEIR

FLAVOR
Protect Your Customers 

Increase Your Sales

ftcéfâffià Products
are sold only in the Flavor-Holding

WMTDT
Moisture-Proof Packages

TO *11* regular_
eat

Kellogg *s
Toasted Corn Flakes

Kellogg’s
Dominion Corn Flakes

Kellogg’s
Krumbles

Shredded and Toasted

Kellogg’s 
Krumbled Bran 

Ready to serve

The WAXTITE Package is your 
guarantee that you are getting 

Kellogg’s.

Made in our kitchen» in

TORONTO, CANADA

ALL wheat 
FADY to EAT

we»—"“'"-a
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CLARK’S
Seasonable Specialties

SPAGHETTI
with Tomato Sauce and Cheese

prepared from the finest CANADIAN 
Spaghetti, the best CANADIAN Cheese 
and fresh picked red ripe CANADIAN 
Tomatoes.

CL. A1

‘AG H El
WITH

to SAUCE &<

CORNED BEEF HASH
Exceptionally appetising. Contains the best of meat 
and carefully selected vegetables perfectly cooked.

CLARK)

‘AGHE1
WITH

WO SAUCE &<

STEWED OX TAIL 
STEWED KIDNEYS

Two excellent dishes. Choice material. 
Cooked to a nicety. Ready to serve.

SELLERS ALL

W. Clark, Limited Montreal
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By Appointment to H.M. King George V.

From War to Peace
The war restrictions on the ship
ment of Biscuits having been removed,

Huntley & Palmers
Biscuits

are once again being sent to all parts of 
the world. They are of the same stand
ard of

Unrivalled Quality
as in the past, and to prevent disappoint
ment, the public should place their 
orders at once with their usual suppliers.

HUNTLEY & PALMERS LTD.
Biscuit Manufacturers 

READING A LONDON 
ENGLAND
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Story for Week Dated Sept. 19,1919 Being No. 52 in the Series

GEORGE H. MII.LEN,

President of the E. B. Eddy
Company, the Man on Whom 

E. B. Eddy'» Mantle Fell.

Above is a portrait of Mr. George Millen, Business 
Executive and Inventor, to whose foresight and 
ability are traceable an immense proportion of the 
successes of the E. B. Eddy Co. in the past fifty 
years. He was Mr. Eddy’s Chief Adviser and 
Executive when the founder of the plant was 
alive. To-day he carries on the great undertaking 
though well up in years, and though as he says 
“There are no easy spots in managing a plant of 
this size.” Mr. Millen has twice come within an 
inch of death, once when he was swept into the 
“Devil’s Hole” as described last week, and once 
when as a youth he fought at the battle of Cedar 
Creek in the American Civil War. In that fight a 
bullet grazed his skull, but he seemed to bear a 
charmed life, and to-day, hale and hearty as many 
a man years his junior, he attends to the business 
of the great company, and every morning visits the 
principal factories of the plant, seeing to it per
sonally that everything is in order to turn out 
products up to Eddy standards for the retail trade.

Pointers From The Plant
On Eddy Goods

Buy Matches with an eye to full 
value.
When you buy Eddy Matches you 
can assure your customers of a 
generously tilled box of sure, safe 
lights.
Eddy’s Indurated Fibreware Pails, 
Tubs, etc., cannot fall apart or 
leak. Good grocers sell them, and 
enjoy profitable business from 
their sale.
The best is always the Cheapest. 
Wrap your goods in Eddy’s wrap
ping papers. Qualities to suit all 
purposes.
Be economical and sanitary. Save 
laundry bills. Install Eddy’s Sani
tary Paper Towels in your place of 
business.
Eddy’s self-opening, box-shaped 
Grocery bag is an Eddy Specialty 
worth your attention. The Eddy 
Company make paper bags for all 
purposes. v

.Watch for further articles on in
teresting manufacturing processes 
in the Eddy plant. They will 
appear on this page each week.

I
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WAGSTAFFE’S
New 

Season’s 
1919

Lemon 
Orange

and
Citron
Caps or Cut

Ready for the most up-to-date candied peel and
Use CRYSTALLIZED FRUIT FACTORY IN CANADA

WAGSTAFFE’S
Crystallized Ginger, Cherries and 

Assorted Fruits.
Plum Puddings and Mincemeat.

NOW READY FOR DELIVERY.
Order From Your Wholesale Grocer.

WAGSTAFFE, LIMITED
Pure Fruit Preservers

HAMILTON CANADA
Representative* : H. P. Burton. 518 Dominion Bldg , Van- (Ï. Smith. Be aeons Aeld Ave., N.D.G., Montreal. Que. .
couver, B.C. ; Dominion Brokerage Co.. Edmonton. Alta.; J. H. W. Smith, 708 Waterloo St, London. Ont. : F. G.
Dominion Brokerage Co., Calgary. Alta. ; W. H. Bweott Knox, Co Bing wood. Ont; W. S. Clawson â Co.. SL
Co., Ltd., Winnipeg, Man. ; W. H. Eacott Co., Ltd., John. N.B. ; H. M Wylie. Room; 6. Union Bank Bldg.,
Saskatoon, Sank. : W. H. B*»tt Co.. Ltd . Regina. Saak Halifax. N.6. ; R M. Ftièton, 7 Duke St., Truro, N.S. .
W. G. Hinton, 89 March mont Rd., Toronto. Ont. ; H. John Roesito-r, St John’s, Nfld.
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It’s the largest 
seller of any soap 
on the market

PALMOLIVE Soap is &rowin& in
public favor every day. Dealers 

featuring Palmolive have their selling 
efforts backed by persistent magazine, 
newspaper and billboard advertising.

There's a &ood profit on every sale of 
Palmolive — bi& enough to make regular 
displays very worth while.

Are you a Palmolive dealer?

THE PALMOLIVE COMPANY OF CANADA, Limited
TORONTO

.912)

1919 Season Pack
of

Canned Salmon Now Ready
Cover your requirements now

Our
Reliable Brands

“ Hallbest ”
(Small) Red Sockeye

“ Hallfancy ”
Red Spring

“ Hallred ”
Red Blueback

HARRY HAIL & w
INC.

SAN FRANCISCO’VANCOUVER 
U-X-A* CM NASA

Our
Reliable Brands 

“ Hallchoice ”
Red Cohoe

“ Hallpink ”
Northern Pink

“ Hallchum ”
Choicest Fresh Chum
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“Made in a Minute” is the slogan which explains the great success 
of CHOCOLATTA. A perfectly balanced food-drink, complete in 
itself, requiring neither milk nor sugar, and “Made in a Minute" 
by the addition of boiling water only.

THE NUTRIENT FOOD COMPANY LIMITED
1266 QUEEN STREET WEST

TORONTO

BRAND

CM£Sfi

The "Pink of Perfection”

CASCADE SALMON
GOOD, SOUND, WHOLESOME FOOD 

EVERY TIN GUARANTEED

Packed in lib. tall, lib. flat, }.,1b. flat

BRITISH COLUMBIA PACKERS’ ASSOCIATION
VANCOUVER, B.C.

ALBATROSS PILCHARDS
are SCALED — NO SCALES
TRIMMED — NO FINS NOR TAILS 
CLEANED —NO ROE NOR ENTRAILS

That’s what you can tell your customers 
when recommending them.

Clayoquot Sound Canning Co., Ltd.
VICTORIA, B.C.

RED ARROW
BRAND

BISCUITS
YOUR JOBBER CAN SUPPLY YOU

HüNational Biscuit & Confection Co.,LI

A NATIONAL 
SUCCESS

REPEATS
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Want More?
You Bet He Does!

You will never fill him up 
—but you can watch him 
growing daily in health 
and vigor when you give 
him plenty of

PEANUT BUTTER
Economical for ao many dainty eatablee—make 
ite use regular on your table. It'a good for 
the whole family.

Your dealer has it, and alst 
“Want more" Salted Peanuts

R. L. FOWLER COMPANY LIMITED 
CALGARY SASKATOON REGINA

No. 4
If you plan on advertising “Wantmore” Peanut Butter 
locally we_wil! gladly furnish you with suitable cuts.

This is your Ad!
Your advertisement in the sense that 
you reap a share of the demand it 
produces if you’re stocked with the 
delicious and nourishing “Want- 
more” Peanut Butter.
And this is just one in the series of 
consumer publicity that we are con
ducting in your interest. We are 
eager and willing to co-operate 
with you in every way to promote 
your sales of “Wantmore”—the 
Peanut Butter that always pleases.
If you are not now featuring this 
popular line, begin immediately. 
Just try it once—a small stock to 
begin with. Check it up as a 
money-maker and see if it isn’t 
worth while to sell.

WANTMORE 
PEANUT BUTTER

The Finest Spread There is for Bread

R. L. FOWLER & COMPANY
CALGARY SASKATOON REGINA

WALNUTS, BEANS, RICE
PEANUTS

DIRECT IMPORTERS FROM THE ORIENT

FUJITA & CO., LTD,
Head Office : 
KOBE, JAPAN VANCOUVER, B.C.

Brancha: NATE, YOKOHAMA, TIENTSIN and TSINTOW

REPRESENTATIVES:
Quebec : C. B. Hart, Montreal. Ontario : Lind Brokerage Co., Toronto.

Western Ontario i DONALD H. BAIN CO.
Manitoba I WINNIPEG
Saskatchewan 
Alberta

Saskatoon
Edmonton
Vancouver

Regina 
Calgary 
London, Eng.
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In Quarter and Half Pound 
Full and Short Weight Packages

BUY DIRECT FROM THE PRODUCER
BRITISH COLUMBIA HOP CO., LTD.

Ranches located at 
Sardis, Agassiz,

B. C.

Head Sales Office: 
235 Pine Street 
San Francisco, 

California.

Largest Hop Growers in Canada

hn Ni

~ FINE FRUIT f I
___ PUREjgS
■ÜASPBEffP^.
rURNlVALJ-'HC*

Write for Price*— Sample»
Agents : for Western Canada, Donald H. Bain Co.. Winnipeg, Man.

Ontario : Raymond * Raymond, London, Ontario. 
Quebec : Arthur P. Tippett A Co., Montreal, Quebec.

Canada Pood Board I It—se
No. 14-1*7

AGENTS The City of Ottawa and the Lower Provinces I except 
Cape Breton) : Meson. Geo Hodge A Son, Ltd.. Montreal, Que. 
Ontario: Mariaren Imperial Cheese Oo, Ltd. Toronto, Ont. 
Manitoba : H. L. Perry Co.. Winnipeg. Man. Hamilton: J. T. 
Price A Co. Cape Breton. NA: O. N. Mann. Turnbull BUg.. 
Sydney, Nd.

Show and recom
mend the Fine 
Fruit Pure Jams 
that are winning 
new friends every 
day because their 
quality is “differ
ent.”
Furnivall profits 
are good.

FURNIVALL-NEW,
Limited

Hamilton, Canada

BE A FURNIVALL 
DEALER

DESICCATED
COCOANUT

We import direct from our own 
mills at Colombo, Ceylon, and stand 
behind the quality of our goods. 
The prices we quote are rock- 
bottom. Let us quote you on your 
next requirements.

Our agents are:
Tore A Pcrsac, Ltd.. Winnipeg, Fort William. Begins, 
Saskatoon. Moooe Jaw: Teas A Pans# of Alberts. 
Ltd., Calgary, Edmonton. Nearton A. Hill, Toronto. 
Ont. : E. T. Sturdoe, St. John, N.B. ; It. F. Cream A 
Co., Ltd., Quebec, Quo. ; J. W. Gorham A Co., Halifax. 
N.S. : C. T. Nelson, Victoria, B.C.

X
Dodwell & Co., Ltd.

Importers Exporters
VANCOUVER

rowcAP

PILCHARDS

Delectab e
and

Dainty
Hand 

Packed
BY

The Nootka 
Packing Co., Ltd.

EXCLUSIVE DISTRIBUTORS

Dodwell & Co., Limited
VANCOUVER. B.C. 1

Packed In I lb. Tails 
and I-Jib. Flats 

Said by your Jobber
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The service department of Canadian Grocer 

will gladly assist manufacturers at home and 
abroad in making arrangements with the 

rms in all parts of Canada whose announce
ment appear on this page.

Squirrel Brand PEANUT
BUTTER

C. T. NELSON
GROCERY BROKER

165 Hibben-Bone Bldg., Victoria, B.C.
In touch with all British Columbia whole
salers and jobbers, and can place your line 
to best advantage. Live men calling on 
retail trade.

VICTORIA - VANCOUVER.

M. DESBR1SAY & CO.
Saimoe Cannera end Manufacturer»' 

Agent»
VANCOUVER, B.C.

Onr organization la equipped to 
handle any manufacturera' line. 

Onr salesmen get results.

BRITISH COLUMBIA

B.C. Market?
We can place one or two 
good Specialty lines.
Our firm has back of it a 
15 years’ success reputa
tion. We have a staff of 
aggressive salesmen and 
first-class storage and 
warehousing facilities. 
Write us if you want real 
representation.

Little Bros. Ltd.
VANCOUVER

PETER LUND & COMPANY
MANUFACTURERS AGENTS 

Csn sell, snd if required, finance one or two 
additions! staple lines for 

British Columbia Territory
1 nitrated manufacturera please communicate 

SOS Metropolitan Bldg. Vancouver, B.C. 
Reference: Me ret ants link ot Canada, Vancouve ,B.C

FOR REPRESENTATION

in B. C.
MERRYFIELDVENABLES &

525 Standard Bank Bldg.
Agent» for 

QUAKER OATS CO.

Vancouver, B.C.
We cover the 

RETAIL TRADE

MezzaniBrand

macaroni
The pure food that builds Muscle and Bone at'amall expense.

|77ie Meat of The Wheat
Manufactured by the

Columbia Macaroni Co., Limited
LETHBRIDGE, ALTA.

WALLACE’S HERRINGS

WALLACE

Like Wallace’s Salmon and 
Pilchards Give Splendid 
Satisfaction.

Your Jobbers Can Get Them 
For You

WALLACE FISHERIES lifted
VANCOUVER

8276735259574003
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Is
WESTERN PROVINCESE)

A. M. Maclure & Co
Wholesale Grocery Brokers

Commission Merchants 
410 Chamber of Commerce, Winnipeg

Personal attention given to all businm entrusted 
to us.

Cerreageodence Solicited. Established here IfM.

GEORGE ADAM & CO.

MALTESE CROSS BUILDING

WINNIPEG
IMPORTERS, BROKERS 

MAN’F'S. AGENTS 
GROCERY, DRUG AND 

CONFECTIONERY 
SPECIALTIES

ALEX. BAIRD LTD.
Manufacturers1 Agents 

300 Montreal Trust Bldg.

WINNIPEG, MAN.
Cerr eapendente SelkMed

C. H. GRANT CO.
Wholesale Commission Brokers and 

Manufacturers’ Agents

810 Confederation Life Bldg., Winnipeg
We have the facilities for giving manu
facturers first-class service.

W. L. Mackenzie & Co., Ltd.
Head Office: Winnipeg

Branch., at
Regina, Saskatoon, Calgary, Edmonton

Macdonald, Adams Company
Brokers and Manufacturers* Agents

Open to negotiate for new lines of 
Grocery Specialties in Western Canada

502 Avenue Building, Winnipeg

THE McLAY BROKERAGE CO. 
WHOLESALE GROCERY BROKERS 

and MANUFACTURERS AGENTS
Take advantage of our Service 

WINNIPEG MANITOBA

Mention This Paper When Writing 
Advertisers.

Donald H. Bain Co.
WHOLESALE GROCERY COMMISSION AGENTS

A sales force of competent men.
Ample capital—and the reliability that goes with it.
A record of results—and the prestige that follows it.
An energetic, result-getting organization—with satisfied clients to 

prove it.
Are all at your disposal if WE represent you.
Every branch a business in itself, directed by capable, experienced 

managers.
All varieties of Food Products.
If you want results get in touch with us.

Head Office: WINNIPEG
Branches—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER 

ALSO AT 60 CHEAPSIDE, LONDON, E.C. 2, ENGLAND

Canada Food Beard License No. S—400
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The service department of Canadian Grocer 
will gladly assist manufacturers at home and 
abroad in making arrangements wttn the 
firms in all parts of Canada whose announce
ments appear on this page.
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WESTERN PROVINCES

MANITOBA Wholesale Grocery Commission ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.
Head Office: WINNIPEG Manitoba

We solicit correspondence from, large and progressive manufacturers wanting active and re
sponsible representation west of the Great Lakes. An efficient selling organization, and an old- 
established connection with the trade, place us in a position to offer you, unexcelled facilities 
for marketing your products. Write us now.

The Largest 
in Western Canada

We are the largest Storage 
Distributing and Forwarding 
House in the Western field.
Total Storage space ninety-six 
thousand square feet of Bonded 
or Free Storage. Heated Ware
house. Excellent Track facili
ties. The Western House for 
SERVICE.

Williams Storage Co.
WINNIPEG

and
Winnipeg Warekowing Co.

Watson & Truesdale, Winnipeg
Have lire men doing detail work throughout our territory. Manitoba, Saskatchewan and Alberta. They 
get the business, snd csn get it for vou. Write us, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers' Agents

SIX HOUSES IN WESTERN CANADA

TRACKAGE
STORAGE

DISTRI-
BUTION

l-IÆssrR'

W. H. KSCOTT CO., LIMITED Winnipeg, Man. W. H. ESCOTT CO, LIMITED Calgary, Alts.
W. H. ESCOTT CO, LIMITED Saskatoon, Saak. W. H. ESCOTT CO, LIMITED, Fort William, Ont.
W. H. ESCOTT CO, LIMITED Regina. Saak. W. H. ESCOTT CO, LIMITED Edmonton. Alta.

WHOLESALE GROCERY BROKERS, MANUFACTURERS' AGENTS,IMPORTERS
Cemfynnwnfi SolMttJ HEAD OFFICE: 181-183 Banna tyne Are. East, WINNIPEG Writt Vt

657357
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The service department of Canadian Grocer 

will gladly assist manufacturers at home and 
abroad in making arrangements with the 
firms in all parts of Canada w-hoee announce
ments appear on this page.

WESTERN CANADA

».

The House of

Scott-Bathgate Co., Limited
Founded on Service, Integrity and Reliability. 
Have an organization equipped to introduce your 
products in Western Canada.

Manufacturers should write us.
Address:

140 Notre Dame Ave. E., Winnipeg

= 1 — — . " "AIwim O. The lek" —- ........ ■■ . ......... :  , :---------

The H. L. Perry Co., Ltd., 214-216 Princess St., Winnipeg
A» yonr Selling Agents, we can make a big aucceaa uf your Account.

STORAGE DISTRIBUTING FORWARDING

F. D. Cockburn Co., 149 Notre Dame Ave. E., Winnipeg
We represent some of the best manufacturers and will give your line the same attention. From Port Arthur 

to the Rockies we represent, among other line», Jireh Food Co., Ja». Eppe & Co., Ltd., and Kerr Bros.

ALBERTA

WHEN WRITING TO ADVERTISERS

KINDLY MENTION NAME OF THIS

PAPER

PACIFIC CARTAGE CO.
C.P.R. Carters

Ofice: C.P.R. Freight Shed. CALGARY
Diatribution of Cara a Specialty 

Sterige ind Fanrardmg Prompt Service

SAY YOU SAW IT 
IN CANADIAN GROCER 

WHEN WRITING TO 
ADVERTISERS

B. M. Henderson Brokerage, Ltd.
104-7 Adame Building, Edmonton, Alts. 

(Brokers Exclusively)

Dried Fruit», Nut», Beane, Jama, 
Cereal», Freeh Fruit» and 

Vegetable».

Western Transfer & Storage, Ltd. 
C.N.R. Carters C.P.R.
DISTRIBUTION - STORAGE - CARTAGE

P.0. Box 666, Edmonton, Alta.
Members el the Canadian Warehousemen's Aaaeciatiea

Manufacturers' Agents and Grocery Brokers

EDMONTON, ALTA.
Open to negotiate for new lines in Alberta. 
Our staff calls on wholesale trade and doee 
detail work.

D. J. MacLeod & Co

COLD STORAGE

A BRANCH HOUSE WITHOUT THE COST OF MANAGEMENT

The Regina Cold Storage & Forwarding Co. Ltd.
- Saskatchewan

WAREHOUSING CAR DISTRIBUTION
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The service department of Canadian Grocer 
will gladly assto-t manufacturera at home and 
abroad in making arrangements with the 
firme in all parts of Canada whose announce
ments appear on this page.
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ONTARIO

MACLURE & LANGLEY
LIMITED

Manufacturer*' Agent*
Grocers, Confectioners and Drug 

Specialties
12 FRONT ST. EAST, TORONTO

W. G. PATRICK & CO.
Limited

Manufacturers' Agents 
and Importers

51-53.Wellington St. W„ Toronto

T. M. SIBBALD & SON
CJtOCMMT BROKERS 

Agent hr KELLOGG’S Tented Cemflakes
Another Afncy Solicited

TORONTO311 KING ST. E.

WhoUtal* Grocery Broker 

OTTAWA MONTREAL HALIFAX

H.D. MARSHALL W. G. A. LAMBE & CO.
TORONTO 

Retabtialied 1886

SUGARS FRUITS

J. K. McLauchlan
Manufacturers' Agent

Biecuite, Confectionery, Jam*, 
Cereal*, Grocery and Drug 

Specialties
4S FRONT ST. EAST, TORONTO 

Another Agency Solicited

Owing to the high 
freights prevailing

CONTINUE TO IMPORT
supplies of

SPRATT’S
DOG CAKES 

POULTRY FOODS
CANARY & PARROT MIXTURES 

Etc.,
through SPRATT’S

PATENT (AMERICA) LIM1TED 
NEWARK, - NEW JERSEY

% SPRATT’S PATENT LIMITED
24-25 Fenchurch St., London, E.C. 3, Eng.

3 11111 III IH m I ill HIIIH111111 111 111TIII11 h 111111111111 III 111111 III |.| III 11

Looking Ahead!

WHEN planning for increased 
trade in the future, don’t 
forget the little things that count.

Often enough it's the QUALITY in a 5 
Cent purchase that leads to a 5Dollar sale.

You may be sure that’s one reason why 
the growing Grocery stores sell

OCEAN BLUE
In Squares and Bags
Order from your Wholesaler.

HARGREAVES (CANADA) Limited
The Gray Building, 24 A 24 Wellington SL W.. Toronto.

Western Agents : For Manitoba. Saskatchewan and 
Alberta: W. L. Mackensie A Co.. Ltd.. Winnipeg. 
Regina, Saskatoon, Calgary and Edmonton. For 
British Columbia and Yukon : Creedon A Avery. 
Rooms 6 and t. Jones Block, 407 Hastings Street 
West, Vancouver, B.C. 1
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JOHN ÉTUBTON
Wholesale Grocery Broker 

BOARD OF TRADE BUILDING

MONTREAL

MAKrmtE PROVINCES

For Representation in Montreal 

J. C. Thompson Company
209 St. Nicholas Bldg.
We cover the retail trade

Brokara and Cammiaaion Agmnt•
30 St. Francis Xavier St., Montreal

Our Motto: Always at Your Service

THE S. G. BENDON 
UTILITY CO.

For Food Product», Confectioner)-, etc. 
For the Dominion Best References.

H. S. JOYCE,
Room 903 Southern Bldg., Montreal

AGENCIES WANTED

Am buyer of Peas, Beans, mixed Grain of 
all kinds. Mail samples and prices. Need 
big quantities to All contracts.

Paul F. Gauvreau
Wholesale Broker 

FLOUR, FEEDS AND CEREALS

MANUFACTURERS" AGENTS AND 
GROCERY BROKERS

4 7-49 Upper Water St., Halifas, N.S

GAETZ & CO Established 1S»9

HOWE, McINTYRE Company
Grocery Broker», Importers and Manufac

turer»’ Agent».
91-83, Youville Square, 

MONTREAL CANADA

ROSE & LAFLAMME
LIMITED

Commi—ion Merchants 
Grocers’ Specialties

MONTREAL TORONTO
Camdma Frod Control licou. No. 6-236,78

Wholesale Grocery Brokers

ROOM 1X2 BOARD OF 
TRADE BUILDING

SILCOCK & DREW
Broker» and Commission Merchants 

Grocers’ Specialties, Etc. 
Established 1897

33 St. Nicholas St., Montreal

LET CANADIAN GROCER
Sell It For You

Dominion Spring 
Clothes Pins

An excellent pin that will 
pleaae the housewife. You 
can get a supply from any 
good Wholesale Grocer or 
Jobber.

The J. H. Hanson Co., Ltd
344 St. Paul St. Weet, Montreal

RID-
0F-

RATS
II w. went to feed » tarring Europe it behoovee ua to 

kill off Rata and Mice that destroy foodstuff to the value 
ef about MM.tOd.OM.M per annum. Use Rld-of-Rata. It Is 
n»e j»t»»neua end enn be need everywhere. No etoneh-croetln* 
deed bodies Rodents leave premises before dytns. Only pat
ented Nen-Poieonoua Exterminator In the World. Made only 
by the Patentees.

PrBe—M «ad» pa 1er. Il M par At. tIJI per K «a M
BERG A BEARD MFC. CO nc.

Brooklyn N. Y.

Mention this Paper When Writing to Advertisers

73349229
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MANUFACTURED BY
Canadian Cereal and 

Flour Mills Co. Limited
at TILLSONBURG ONTARIO

Heed Office Stratford Ontario

A new and “different” 
porridge oats

Quality Rolled Oats
Made from selected white oats and made at Tillsonburg in our 
remodelled, pan-dried process mill.
To taste the delicious porridge made with Quality Rolled Oats 
is to become a Quality Rolled Oats “fan.” Every housewife will 
quickly perceive the “betterness” of Quality Rolled Oats. Just 
introduce it to your trade. Show them the big Red and Blue 
package. They’ll ask you for it later.
This new seller ready for delivery now. Send for a trial stock.

Canadian Cereal & Flour Mills Co., Limited
TILLSONBURG, ONTARIO

Head Office: - - Stratford, Ont.
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MARITIME EXPANSION
SIMMS BETTER BROOMS

Business sense—not sentiment—must dictate where your brooms shall be 
bought.

You would prefer a broom made in an up-to-date factory under ideal condi
tions to one made by the old-fashioned hap-hazard methods.

Simms Little Beauty broom is a Maritime Product you 
can be proud of. Little Beauty is the best medium- 
priced broom on the market to-day. It is six ounces 
lighter than the average broom. Let a woman hear 
you say that—she’ll feel that you know something. Its 
full meaning will be apparent to her. That six ounces 
can make itself felt in a day’s work ; and when she’s 
hot and tired, it feels like pounds.

The business end of the Little Beauty is full size—it 
covers the same ground as the heavier brooms. The 
bigness is where it ought to be, and the stock is strong, 
sharp and springy. It is designed to do the work and 
save the woman. The shoulder of the broom is 
strengthened with extra tension steel wire—it cannot 
loosen. And then the binding—four seams of the best 
flax. The broom is BUILT from the inside out—and 
BUILT from the outside in.

The handle is straight and perfectly balanced. Its 
smooth piano-finish makes it moisture-proof and it 
cannot get sticky or blister the hands.

Simms Better Brushes are sold in Europe and all over 
the world. Abroad and at h^me they hold their own. 
In every little corner they are doing good work—chas
ing out the dirt and telling the tale of Eastern Canada’s 
manufacturing success.

T. S. SIMMS & CO., Limited
Makers of Better Brushes and Better Brooms for 54 Years

ST. JOHN MONTREAL TORONTO LONDON
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Mr. Grocer
Brodie's XXX Self-Raising Flour will increase your 
trade and profita. Now is the time to sell this 
product. Your customers will demand a self-raising 
flour that will save time, labor and expense. 
Brodie’s XXX Self-Raising Flour will make delicious 
pastry, muffine, cakes, biscuits, pies, etc. Try a 
shipment of Brodie's XXX Self-Raising Flour packed 
in packages of 3 lbs. and 6 lbs. Popular packages. 
Popular price.
Shows you a handsome profit. Order to-day from 
your nearest wholesaler, or write direct to

Brodie & Harvie, Limited
Bleury St., Montreal

Representatives Wanted for Quebec and Maritimes

Highest Quality

WHOLE TOMATO 
PUREE

(In No. 10 and 5 Gallon Cans)

For Bean, Soup
and

Catsup Packers

Greenabaum Bros., Inc.
SEAFORD, DELAWARE

“STAR” BRAND
COTTON

WRAPPING TWINE
Manufactured in Canada1

Ask Your Jobber for
Shows Good Profit Easy to Sell

Four good lines to handle
Rex Cedar Oil 
Rex Floor Wax 
Rex Furniture Cream 
Rex Washing Compound

Order from your whoioeoler

THE REX CHEMICAL COMPANY
20 St. James Street - Montreal 

McDonald a adams king a southcot
Winnipeg Vancouver

CANADIAN GROCER

Every week this page is being used to splendid advantage by others. If you have some
thing to sell, or you want to buy a business, fixtures or equipment—or maybe you want a 
clerk, a traveller—try it out.

Two cents per word first insertion, and one cent per word 
for each subsequent insertion, and five cents extra per 
insertion for Box No. Payable in advance.

143-153 UNIVERSITY AVE., TORONTO
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Then and Now
Macdonald Tobacco Factory

1919
Plug Chewing
Prince of Wales 
Crown
Black Rod (Twist) 
Napoleon

Buy Macdonald's Tobacco in unbroken ten-pound caddies. There are four extra 
plues in each caddy of Brier and I'rince of Wales. This gives an additional profit 
to the retailer of from 60c to 80c.

SELLING AGENTS:
Hamilton—Alfred Powis & Son, Hamilton. 
London—D. C. Hannah, London.
Manitoba and North West—The W. L. Mac

kenzie & Co., Ltd.. Winnipeg.
British Columbia—George A. Stone, Van

couver.
Quebec—H. C. Fortier, Montreal.

Nova Scotia—Pyke Bros., Halifax.
New Brunswick—Schofield & Beer, St. John. 
Kingston—I). Stewart Robertson & Sons, 

Kingston.
Ottawa—D. Stewart Robertson & Sons, 

Ottawa.
Toronto—D. Stewart Robertson & Sons, 

Toronto.

1860
Plug Smoking
Brier
Index
British Consols *

Trade Mark Registered

W. C. MACDONALD REG’D.
INCORPORATED

P.Q.MONTREAL
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SALADA
is sold upon merit alone. After 27 years 
of serving the public we know we have the 
right idea-QUALITY-QUALITY- 
QUALITY! !
Wherever * Salada* goes—Canada, U. S., 
South America, Europe, Africa or Asia-it is 
proved that** the public appreciates quality.”

Black, Mixed or I Let us co-operate
Natural Green | Sealed Packets Only “SALADA,” Toronto

F0RsEyT»uRpA* SMALl'S
"ï'u» FOREST CPE

3tnj$l5Ji'E»PÀÜUCt

Ottawa
19*0

Small’s Ltd.
Montreal Paris

1900
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An Old Established
Broker in a New Territory

Oppenheimer Bros., Limited, are now in Western Canada.

After 12 years of success on the Pacific Coast the well- 
known firm of Oppenheimer Bros., Limited, are extending the 
scope of their organization to the fertile plains of Manitoba,
Saskatchewan and Alberta, opening five new offices at

WINNIPEG
REGINA
SASKATOON
CALGARY
EDMONTON

making a total of eight offices, extending from New York to
Victoria, B.C.

OUR ORGANIZATION
To those acquainted with the Persse, will be in charge of Mani-

parent organization no introduc- toba, with office in Winnipeg,
tion is necessary, and the same Mr. Frank Gibbs
aggressive, energetic and business formerly Western Canadian Field
producing qualities will charac- Representative of Carnation Milk
terize the prairie offices. In ad- Products Co., will be in charge of
dition a competent staff of retail Saskatchewan, operating from
salesmen are now ready to intro- Regina and Saskatoon,
duce your goods to the retail trade ,, , ,
of W.*.™ Canada. form.,,,” A.KJ' M.T,., Tees

Mr. Ross Richardson * pcr*“' . wil! *e in
charge of Alberta, operating from 

formerly Sales Manager Tees & Calgary and Edmonton.

Our experience is ready.
Our men are ready.
Are you ready?
Are you getting results?
Are you taking advantage of Western

Canada's prosperity?
Are you getting individual attention?

—Service ?

Write us. We are at your service.

Oppenheimer Bros. & Richardson - - Winnipeg

Oppenheimer Bros. & Gibbs - - - Regina and Saskatoon
Oppenheimer Bros. & Green - - Calgary and Edmonton
Oppenheimer Bros., Limited - Vancouver and Prince Rupert

' Oppenheimer Bros. & Groth - - New York, U.S.A.
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An Exclusive Flavor-

T. H. Estabrooks Co., Limited
St. John Montreal Toronto Winnipeg 

Calgary Edmonton

secured by blending more than a dozen 
varieties of selected teas — principally 
strong, rich, full-flavored ASS AMS. There 
is no other tea just like Red Rose.

FIRST QUALITY
fiANurAcTURt6 from 

GENUINE
SEED

WHITE SWAN 
MUSTARD

“ The Mustard with the Kick * ’

AT last you have a made in Canada 
mustard to offer your customers super

ior to any other in strength and flavor, and 
unequalled by the best imported brands. 
This mustard is winning instant favor 
wherever demonstrated. Put up in very 
attractive packages,

% pounds—$2.25 
14 pounds—$3.50

Why pay fancy prices for imported mustard 
when you can buy a better mustard at a 
better price.
Let us send you a sample case to-day.

White Swan Spices and Cereals, Limited
TORONTO, CANADA
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the /New Appetiser

Delicious Flavour

Savona lEierwtnsu
SAVOftA
wwouw»
HtUMTI A80W4

D e lie ate Grom a

Savona
The fact that Savora is made with Colman’s D.S.F. Mustard 
is a guarantee of its goodness.
You can sell Savora with the assurance that it is the very 
best Mixed Mustard packed.
In cases of 2 doz. large and 4 doz. small.
Savora is made by J. & J. Colman, Ltd., London, and is dis
tributed in Canada by

MAGOR, SON & COMPANY, LIMITED
191 ST. PAUL ST. W., MONTREAL Canadian Agents 30 CHURCH ST., TORONTO
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We handle only First Quality Pro 
ducts.

OUR facilities for pushing your product 
on the markets of Western Canada— 

from Superior to the Coast—are unusually 
good.
You naturally expect big returns 
from your representation in this 
field and we believe we can fulfill 
your expectations.
We are purchasing agents for Mac
Donald’s Consolidated Interests and
Our Annual Purchasing Power is 
Now 15,000,000.

Write or wire us for your offerings.

The Consolidated!Purchasing Co., Ltd

Mr. Manufacturer
These Facts Concern You Closely

313-319 PACIFIC AVE., WINNIPEG
£. Nicholêon, Gmnl. Mgr.



Canadian Grocer 
Vol. XXXIII TORONTO, SEPTEMBER 19, 1919 No. 38

Hot Shot for the Advertising Slacker
AS a representative of the Mac- 

Lean Publishing Company' the 
writer has just completed a tour 
of Western Canada, which has 

taken him to upwards of 100 
towns in Manitoba, Saskatche
wan and Alberta. He has call
ed on most of the business 
houses in these towns, and in 
every case the publisher of the 
local newspaper. The question 
of advertising has been discuss
ed with both merchants and 
publishers from every angle.
A critical survey has been made 
of the display announcements 
in the various weekly publica
tions.

The outcome of this investigation is 
the firm conviction that either through 
negligence or absolute ignorance of mo

dern advertising methods, the merchants 
of Western Canada are ignoring one of 
the most powerful weapons they have

for combatting the mail-order business.
It is almost pitiable to pick up many 

of the country weeklies and find 
throughout the stereotyped forms of ad

vertising that have been doing service 
since the day of the Pharoahg, when 
they were first chiseled in stone. No 

punch, no originality, no cuts, 
nothing spectacular, attractive 
or compelling. It was in these 
towns that the merchants said 
they had little faith in adver
tising in the home paper, and it 
was in these towns that they 
wailed over the disloyalty of 
the citizens in sending their or
ders to the mail order houses. 
With one accord they announc
ed that it was useless to put on 
a bargain sale in that town.

Editor’s Outlook Limited
Incidentally, the publisher of the news

paper was almost as sound asleep as the 
merchants. Week after week he allow-

“The merchant in the small town is competing 
against the best bra ns in the advertising world, em
ployed in getting out great catalogues that are a de
light to the eye, with their attractive cover design, 
their wealth of illustrations, and the cleverly worded 
and set up announcements that appear on every page. 
Every page is like a circus Mil, to excite the imagina
tion and stimulate a buying impulse that is irresist ible.

“Does the advertising of the home merchant stim
ulate the imagination? Well not that you could notice, 
in the average case."

Interior of the Arthel Simard store at Cabri, Saak. The table in the foreground is always used for the display of seasonable goods 
or to (implay special offering* advertised in the newspaper. An unusually fine feature of this store are the skylights, of which 
there are two, and which turn an otherwise dark store into a sunlit, cheery place. Mr. Simard’s store has grown so rapidly that he 
was forced to place the extension on the rear from where the steps are shown in the photograph.
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ed their advertising to run without 
change. If they were not enough inter
ested to boost their own business, he 
should worry. Week after week he ac
cepted their copy wihtout remonstrating 
with them on the futility of putting in 
such announcements, or endeavoring— 
if indeed they knew how, to educate 
them to more mo
dern methods.
Many publishers ap
pear unable to 
grasp the fact that 
a merchant who re
ceives returns from his advertising in
variably increases his space, becomes 
an enthusiastic booster for the paper 
and a permanent fixture in its columns.

The merchants in a town of this kind 
are competing against the best brains 
of the advertising world employed in 
getting out great catalogues that are a 
delight to the eye with their attractive 
cover design, their wealth of illustra
tions, and the cleverly worded and set
up announcements that appear on every 
page. Every sheet is like a circus bill, 
to excite the imagination, and stimulate 
a buying impulse that is irresistible. 
Does the advertisement of the home 
merchant excite the imagination ? Well, 
not what you could notice in the average 
case. Take for instance the big dis
play announcement of a men’s wear shop 
in a Western town. It appears on the 
front page of the lo
cal weekly, and reads 
like this:

Men’s Furnishings
Men’s Footwear 

Men’s Hats and Caps 
Men’s Clothing

The firm’s name 
At your service at all 

hours.
This advertisement 

had been running for 
four successive is
sues. It was practi
cally so much waste 
space, practically 
money thrown away.
Everybody in the sur
rounding town and 
country knew that this 
store carried these ar
ticles. The announce
ment was run during 
the month of June
when the store was
full of seasonable
summer goods, but 
never a suggestion or 
hint was given of cool 
garments, o f new 
stock, or of values 
that made purchasing 
worth while.

Above this adver
tisement in the prem
ier position in the pa
per, top of column, 
left hand side of front 
page, was another in
serted by the leading

firm in town. It bore the caption in 
heavy type: “Our Ladies’ Footwear,’’ 
followed by the words in 18 point light- 
face type: “in white canvas or leather 
will be found comfortable and classy.” 
There followed a straight announcement 
of various kinds of shoes with their 
prices. No cut was used in either ad.

City Stores Would Perish Under Similar 
Treatment

One could go on indefinitely. These 
are typical of announcements that ap
pear in most country weeklies. Scarce
ly ever is there anything that will make 
a farmer’s wife jump into her car and 
come into town, even as city housewives 
flock down to the big stores every day 
to be present when some article is to 
be cleared out at a stipulated hour. 
As a matter of fact the advertising 
value of an occasional flyer in genuine 
bargains is very much overlooked in the 
country, where special offerings of this 
kind would undoubtedly lead to large 
sales of general stock. IT IS THE COM
MENT OF NEjWSPAPER PUBLISH
ERS IN MOST SMALL TOWNS THAT 
IF CITY STORES WERE TO USE 
THE ADVERTISING METHODS OF

THE COUNTRY THEY WOULD GO 
UNDER VERY vlUICK.

In the town of Cabri, Saskatchewan, 
situated on the Empress branch of the 
C.P.R., two instances are afforded of 
effective advertising, in which the Clar
ion, published by Ross & Penny, was 
used as the medium. In the case of one 

of these concerns a 
special sale was put 
on by a professional 
sales company, the 
other is the story 
of how one mer

chant has tripled his business in three 
years by snappy advertising methods, 

$3,600 the First Day’s Sale 
In the case of the special selling out 

sale a page announcement was used m 
the regular Thursday edition, but it was 
the most “spectacular" advertising page 
ever used in Cabri. It was patterned af
ter the page ads used almost daily in 
big city journals, and a copy of it is re
produced on this page. Its most strik
ing feature was the ten-inch cut of a vig
orous man, who with clenched fist, ap
peared in the act of driving home his ar
guments. Enclosed in a heavy bordered 
box to the right was the personal state
ment of the proprietor setting forth hts 
reasons for selling out, and there was 
the usual announcement of store clos
ing for two days to arrange and mark 
stock, also the familiar advertisement, 

"Salespeople Want
ed.” The advertise
ment opened with the 
convincing statement 
that “This sale will, 
without doubt, create 
the greatest selling 
activity ever seen in 
this section. Without 
a question the finest 
and most complete 
stock of merchandise 
in this part of Saskat
chewan, and the peo
ple here havti never 
seen such bona-fide 
reductions on every
thing to wear, eat and 
use as will be given 
here when the sale 
opens.”

In the body of the 
ad. there appeared 
seven little boxes 
across the page, read
ing as follows:

Every trade report 
brings notice of high
er prices of wool and 
cotton goods. Think?

Nearly every letter 
we open tells about 
the advance in prices. 
Save while you can.

Our advice is to 
stock up now for next 
winter’s needs. We'll 
help you save.

Shoe leather i ■ 
scarce and going up

ins sut «ill .it* w mmm umm gum Kimn tin sm » w*. »nw* i «««»• * i»tu m •*> mmk*
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EVERYTHING TO WEAR. EAT AND USE ml k pm HERE WHEN THIS SALE OPENS

C A. BALDWIN
GOING OUT of BUSINESS

IN CABRI ■ ■ ^ ■

^SELLING OUT
1

This $25,000 Stock
Grade M*’« ami lay’ Wear** 

Appairl, Lad*' Reedy le-wear, Shoe» 
far Men. Wee* and Ckldraa. Pie» 
G~da Pub. Ods. Groceries, Cfwdwev. 
Ac . at ■iaal>rfrs. ■’ eel ed LEM 
in mmmy iaataee

AM To Go' Nothing Reserved! 
Stack a. Weds af TME T K KELLY 
SALES SYSTEM. «U tea mrrcfw 

rre fer fatkiapMal

A Word To The People
MY RKAtioNH FOR wKI LINll OUT

t*1" “* ** *

C A BALDWIN

SALE COMMENCES SATURDAY, June 2nd, 1917
Z*--s£r“ T*..rn£4,«lèw

-A***

BT- ijgÿ
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u® tr
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- Nnl Nn 11xe -=r C A. BALDWIN Z^r..$ksà
A new note in Western advertising introduced at Cabri, Sank.

“It is the comment of newspaper publishers in most small 
towns, that if city stores were to use the advertising meth
ods of the country they would go under in quick order."
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rapidly. Take advantages of these
price*.

Women who are handy with the 
needle should be on hand early.

Hie high coet of living gets a jolt 
during this sale. Here are many useful 
things for the home all at bargain 
prices.

The lower half of the page contained 
a tabulated list of goods offered for 
■ale with their regular price and their 
sale price.

The sale opened on Saturday, June 2, 
with a rush, and A TOTAL OF $3,000 
WAS TAKEN IN THE FIRST DAY. It 
was necessary to close the store for an
other couple of days in preparation for 
the further selling effort that resulted 
in closing out the entire stock.

Advertising Draws Trade
Now while it would not be feasible for 

a country store to adopt tactics of this 
kind as a permanent thing, the lesson 
to be drawn from this experience is 
that the proper kind of advertising 
draws trade in the country as well as in 
the city. Had any person told that 
Cabri merchant that he could sell $3,000 
worth of goods in a day by advertising, 
he would not have believed it possible. 
The point appears to be that in order 
to attract attention the small town mer
chant must adopt unusual methods from 
time to time. He must put life ami fire 
and action into his announcements if he 
wishes to arouse his readers to the pro
per buying pitch. If he could only real
ise when he puts his advertisement into 
the local newspaper with a circulation of 
600 that he is talking to an audience of 
over 2,000 people, practically all of them 
prospective buyers!

Visualizing This Idea 
Suppose for instance that he had such 

» crowd gathered before him, and that 
he was able to address them through a 
megaphone, would he adopt the milk and 
water style that appears in his adver
tisements, or would he not rather im
press upon them with all the force in 
his command that a visit to his store 
would enable them to pick up bargains 
and values such as they had not dream
ed of? He would tell them frankly and 
convincingly of his efforts to purchase 
goods that would give them service. He 
would tell them of odd lines to be clear
ed out, and new goods coming in, and 
how absurd it was for them to send 
away to the mail order houses when 
they could get just as good service at 
home. He would make his personality 
and friendship count for something, 
for sentiment goes a long way in a 
country district. How long would he 
hold his crowd if he started in to tell 
them that “Our ladies’ Footwear will be 
found comfortable and classy."

Ask the pt&lisher of any country 
paper and he will tell you that he is al
most distracted every week trying to 
get the merchants to change their an
nouncements. He finds it a hard job 
to get them to write copy, and he must 
hound them and worry them continually 
to help themselves. In too many towns 
the attitude of the merchants is that the 
paper m helping tu serve the communi

ty, and therefore, from a charitable 
standpoint, should be given a little as
sistance.

Grocer Nearly Triples Business
But with regard to the second in

stance of effective advertising at Cabri. 
Arthel Simard, a general merchant 
there, purchased his present business 
three years ago. Prior to the time he 
took it over the greatest business con
ducted in any one year amounted to $39,- 
000. Since 1916 his progress has been 
so rapid that his turnover last year 
amounted to $89,000. He attributes 
this largely to his advertising methods, 
although he has adopted a system of 
selling groceries in carload lots direct 
from the track to the farmers at harvest 
and threshing time, which is another 
story.

Mr. Simard began his advertising 
with a six-inch space, but he used that 
snace intelligently to attract people to 
his store His advertising from the 
first has been changed completely from 
week to week, for as he says an ad. run 
the second time is stale and the mark of 
a stale business. He has endeavored 
at all times to use originality in his 
captions, and has not been afraid tn 
‘“boost" himself, his values and 'business 
to the limit. He goes by the principle 
that the man who displays confidence 
in himself and his store begets confi
dence in others. He had adopted the 
slogan: “You generally pay less at 
Simard’s.”

The advertisements of this store are 
nattemed after those of the city stores. 
The articles offered for sale in each 
department of the store are grouped to
gether and tabulated in ten point type 
with the price printed in black. Every 
article advertised has its price mark, 
and in many instances there is a brief 
word of description, such as: “Our 
nrints are all imnorted and guaranteed 
fast colors." or “White voile, just the 
thing for hot weather wear." “lovely 
pattern.” “made of the strongest ma
terial," etc.

Mr. Simard has gradually increased 
his space until he now occunies five col
umns, 12 inches deen. While his an
nouncements appear in the weekly pa
per on Thursday, his prices continue 
during the following week, for there are 
many farmers who do not get their mail 
until they come to town Saturday night.

Sincerity Essential
“The country paper is a wonderful 

medium if it is used right," said Mr. 
Simard. “Out on the farms the people 
havo plenty of time to read, and if an 
adve-tisement is attractive or is design
ed as mine are to create the impression 
of lists of bargains thev study every 
word. Even in the heat of summer they 
watch the advertisements, and I know 
that T am constantly getting direct re
sults for they come into the store and
say: T see you are selling ----------- for
such a price.’ The great thing is to be 
absolutely sincere and honest in adver- 
t'sing. It might be possible to put 
across s fake once or twice, but a lost 
customer is the penalty.” This merchant 
says he tries to find time on Sundays

to write his advertising, at which time 
he can concentrate on it, but in any 
event he takes the utmost pains to have 
his copy to the newspaper in good time, 
and planned out in a way to draw trade.

Where other merchants are continual
ly marking up their old stock in accord
ance with the latest wholesale prices, 
Mr. Simard believes in taking advantage 
of his early purchases to announce 
special bargains. There is no better 
form of advertising, he says. In July 
he was selling old stock prunes for 
$2 00 a case that were then costing him 
$2.80 wholesale. At certain times of the 
year, notably in the fall, he takes a 
half page of space to announce his sales 
on the track.

Merchandising Cuts Needed
It would seem that the Western Can

adian newspaper field was ripe for a 
cheap service of merchandising cuts. 
These could either be sold direct to the 
newspaper or through them to the 
merchants, -most of whom are in a po
sition to pay and pay well. It might be 
feasible also to supply country news
papers with a small stereoptying outfit 
for moulding a service of matrices into 
casts. At the present time there are 
practically no cuts used whatsoever 
except in the case of certain implement 
firms who are supplied by the manu
facturers.

It would also seem feasible for some 
enterprising publisher to supply to 
country merchants through the news
papers a miniature advertising course, 
setting forth in one publication 
the rudiments of the craft, and giving 
a great number of display advertise
ments as texts for their own announce
ments. Any efforts of an educational 
nature such as this will assist very ma
terially in helping to fight the mail or
der houses.

Hurry in Ad. Writing Costly
James Penny, one of the proprietors 

of the Cabri "Clarion," stated the other 
day that they experienced great difficul
ty in getting merchants to change their 
advertising from week to week. In 
many cases, he said, this was hurriedly 
done, “just to get it over with,” and 
with results that can be easily guessed. 
At times, he says, from a purely defence 
standpoint, they have changed the ad
vertisements themselves on the front 
page, for they were so glaringly the 
same as the former week as to rob the 
paper of freshness. Frequently, says 
Mr. Penny, the advertiser requests the 
publisher to make the change as he is 
“too busy." However, no matter how 
intelligent a printer may. be he cannot 
possibly be expected to know what the 
advertiser wishes to lay before his 
readers. “Advertising space costs 
money, every inch of it,” says Mr. 
Penny, “and some advertisers may as 
well throw their money in the gutter for 
all the good it accomplishes in trying to 
keep money at home where it rightfully 
belongs.”

One day the proprietors of the “Clarion’ 
made the proposal to an advertiser that 

Continued on page 38



28 CANADIAN GROCER September 19, 1919

Sugar Situation Shows Signs of Easing
Reserves Being Built Up At Atlantic Ports—New Crop Sugar 

Purchased At Higher Figures

THE sugar stringency that has 
been a serious factor for some 
weeks past is showing evidence of 
moderating. For some time past the 

receipts at coastal points have only 
barely met the actual meltings, a hand 
to mouth business that was 'bound to 
mean advances. The latest report re
garding receipts show arrivals at Am
erican Atlantic ports of 85,526 tons with 
meltings at 55,000 tons and stocks of 
72,958, which indicates that there is 
slowly being built up a reserve such as 
is essential to a stable business. At the 
present time raws are being received in 
Canada, and several cargoes are re
ported nearing port. Some of the re- 
Fneries that had been closed have re
sumed melting, and within, a reasonable 
extent of time conditions should return 
to a fairly normal level. There is no in
dication of any return to the recent 
stringent conditions. The shortage has 
reached and passed its crest, and stocks 
will unquestionably improve from now 
on. At the same time there is a good 
deal of debate in regard to the sugar in
dustry. The Board of Commerce action 
in setting prices has few friends among 
the distributing agencies affected, and 
there is a tendency to figure that the 
business is not worth having. Whether 
this will develop into active antagonism 
remains to be seen.

The Refiners’ Problem
Unquestionably the refiners are fac

ing a very difficult situation in handling 
the sugar business at the present time 
within the limits of price set by the 
Board of Commerce. They have in the 
past year made good profits on export 
business that has enabled them to offset 
a more limited profit in Canada, and 
they have now had their Canadian pro
fits limited, and their export business 
practically forbidden. Moreover, refin
ers are facing serious increases in raw 
sugar as they have to meet the prices 
for the new crop. Peru sugar has been 
bought by Canadian refiners at $7.25 
c.i.f. New York for September shipment, 
while new crop Demerara has been of
fered at from $8.00 to $8.25 c.i.f. New 
York, and Cubas are selling at $6.50 
fo.b. Cube. With this differences in 
prices on raw stocks it is very difficult 
to see how a maximum price of 11 cents 
to the retailer can be maintained, and 
i4 is understood that this is the aim of 
the Board of Commerce. Moreover, since 
the decision of the Board of Commerce 
was made public there has been a fur
ther advance ir. sugar by one refiner, 
which makes the price of this refinery 
$11 at Montreal.

There is another factor too, that is 
of some importance, and that is the con
tention of the retailer that he cannot 
handle sugar on a cent a pound margin.

That ff he does so the deficit must be 
made up from some other source, and 
that, therefore, the supposed saving of 
the one cent limitation of profit for the 
retailer does not actually represent :■ 
saving to the consumer.

MAPLE LEAF MILLING CO. TO PUR
CHASE CAMPBELL FLOUR MILLS 
The Maple Leaf Milling Company 

have about completed arrangements for 
the purchase of the Campbell Flour 
Mills Company of West Toronto, certain 
details of the sale remain to be settled, 
but it is believed that the deal will be 
completed very shortly. The purchase 
will give the Maple Leaf Milling Com
pany a domestic distribution that they 
have lacked up to the present, their busi
ness having been largely of an export 
nature, with a certain business in Can
ada with large bakers and similar 
buyers.

TORONTO WHOLESALER MOVES TO 
NORTH OF CITY

Move Gives Color to Report of Cliange 
of Location of Wholesale Trade

The report in CANADIAN GROCER 
some months ago of a proposal that the 
Wholesale Grocers of Toronto should 
move to the region of Dupont and 
Bathurst streets has been given further 
interest by a deal recently consummated

BEFORE the war England imported 
vast quantities of chocolate from 
German manufacturers. Now this 
trade has been handed over almost en

tirely to Canada, and when shipping and 
exchange conditions are better, Canada 
may look to choc .date as very important 
item in its British trade. Half a dozen 
Canadian firms have already found a 
n arket in England, and one, Willard’s 
Chocolates, Limited, of Toronto, has 
established an office in London and is 
directing its own sales. The first ship
ment of chocolate sent overseas by the 
firm was bought immediately on arrival 
ty Harrod’s, the large London depart
ment store. Mr. Harry G. Woods, man- 
rger of Willard’s London office, has this 
to say regarding the market in England:

“The quality of Canadian chocolate is 
evidently appreciated, for to-day the ut
most efforts on our part to bring in the 
goods only supply one-fifth of the de
mand. Orders come in quantities from

whereby T. Kinnear and Company, 
wholesale grocers of Front Street East, 
have purchased a warehouse site from 
the Irvin Lumber Company on Dupont 
street west of Bathurst. It is an L 
shaped property, having a frontage of 
180 feet on Dupont street, and 103 feet 
on Bathurst street, running to a siding. 
The price paid was in the neighborhood 
of $50,000. It is understood that the 
firm intend to occupy this property in 
the course of a year.

At the time the proposed change was 
considered the point was raised that this 
location wpuld avoid the uphill haul in
cident on all city deliveries from the 
present section, while it would afford 
railway siding facilities that are en
tirely lacking at present. It was ad
mitted that these were important con
siderations, and the proposal only fell 
through, because some of the whole
salers were interested in Front Street 
property, and because there was no one 
to give a lead in the matter of change. 
Now that the lead has been given it is 
very possible that the whole question 
will be reopened.

CAPE COD CRANBERRIES PLENTI
FUL

The Cape Cod Cranberry Association 
predict a banner crop for this year. The 
business of picking cranberries has been 
developed to a wonderful extent in this 
section during the last few seasons and 
now furnishes work for thousands of 
“pickers” each season.

Omer Mahen, general merchant, Long- 
tinville, has been succeeded by J. O. 
Clement

France, but we are unable to supply 
them at present. The French wish us 
to quote prices in francs, and this at the 
present rate of exchange is hardly prac
ticable.

“After Sept. 1 we shall get a prefer
ence which will reduce the duties now 
payable. After that date we shall get 
a reduction of about 12 per cent, on the 
whole duties payable. At the present 
time we are importing between 350,000 
to 400,000 lbs. a month, and must await 
an increase of cargo space before we 
can do more.

“We are able to compete in the Bri
tish market for three reasons. First of 
all our production per head of men em
ployed is greater than it is here. Second
ly. we have abundant supplies of cream 
and milk; and thirdly, the cost of raw- 
material generally, including packing 
cases, paper, a.id hydro-electric power by 
which our plant is entirely operated, is 
cheaper.”

Canadian Chocolate in English Market
Canadian Firm Getting Trade That Formerly Went to Germany 

—Enormous Shipments Monthly
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Board of Commerce Will Fix Food Prices
Officials of the Board State that Further Increases of Food 

Prices Will Not Be Tolerated. Will set a Price on 
All Food Products in Near Future. Sugar 

Ruling Must Be Obeyed

THE Board of Commerce has been 
sitting of late in different 
parts of Canada, W. F. O’Connor 
investigating conditions in Toronto and 

Hamilton, and Judge Robson in Win
nipeg.

Up to the present time no very defin
ite results have been noted, though if 
the Board maintains the attitude laid 
down in certain of the pronouncement 
it should mean business.

The statement made by Mr. O’Connor 
in Hamilton recently that:

“This is not the time for an in
crease in prices. Prices should go 
down from now on. In this connec
tion I wish to announce now that 
all vendors, from the farmer who 
increases prices on milk or anything 
else, will be guilty of an indictable 
offense, punishable by a fine of 
$1,000 and two years’ imprison
ment”

is an indication of what may be ex
pected if the decisions of the Board are 
energetically pressed. Mr. O’Connor’s 
statement t > the Toronto Milk Producers 
that they would not be permitted to 
arbitrarily increase prices, would seem 
to indicate that such energetic enforce
ment is contemplated.

„TT 7 HAT are the prospects for
\\ honey supply, and what are 
T T the price tendencies ?”

In answer to this question, asked by 
CAS ADIAN GROCER of a prominent 
Montreal produce man who deals exten
sively in honey every season, the reply 
regarding production was that this was 
quite large. Figures as to the compara
tive yield as compared with the season 
of 1918 could not be secured. But the 
reports received by this party from in
dividual apiarists in the Province of 
Quebec were such as to indicate a heavy 
production. There will be considerable 
clover honey and much of the dark or 
buckwheat variety.

There is always a great deal of de
mand in this section of Canada for 
honey. It is considered good food. 
"Honey is a luxury, however, and 
people will not pay an excessive price 
for it,” said this informant. "When 
the cost reaches over 30c per comb to 
the consumer the chances are that he 
will not buy freely.”

The setting of the profit on sugar is 
the first definite step toward a setting 
of price, that, according to Mr. O’Con
nor’s statement, will ultimately take in 
all food products. The definite state
ment has been made that such setting 
of prices is now under consideration, and 
will become effective as soon as investi
gations have decided on what will be 
an equitab'e price for the various food 
c immodities. Just how serious a mat
ter this will be to the trade can not be 
known till it is discovered on what basis 
it is proposed to set these prices.

Must Obey the Law re Sugar
This one fact is clear, that it behooves 

the grocer to abide strictly by the letter 
of the law in regard to any prices set 
by the Board. This Board has excep- 
ti mal powers and is obviously going to 
use them. Some merchants who have 
not considered the sugar price, set by 
the Board as a fair one, have failed to 
abide by it, and have been required to 
appear before the Board. Apart from 
any penalty that may be imposed, the 
notariety of such proceedings cannot but 
be harmful. The set price on sugar is 
a law, and it is fjlly for any merchant 
to tamper with it, no matter what his 
personal judgment of the merits of the 
law may be.

It was pointed out that apiarists have 
been asking ridiculously high prices and 
that there has been but a limited sale 
of 1919 honey for this reason. “Unless 
the prices come lower there will njt be 
a great deal of sale for the product; we 
will not buy at around thirty cents a 
pound—which some are now ask
ing,” continued the produce man. “And 
there is plenty of 1918 honey still to be 
had.”

It was observed that the export of 
honey last season was very extensive 
and that this condition enabled the pro
ducers to hold out for and to obtain a 
high price. This year there is little sale 
gor honey to export sources and this 
will djubtless prove a big factor in the 
ultimate price levels that will obtain in 
the Canadian market. There has also 
[been a considerable import of comb 
honey from the United States, and 
competition may be exipected again 
from this market.

Comb honey, as already stated, is 
popular at a price that is not excessive.

If the grocer can dispose of it for around 
30c per comb for the clover grade, 
there will be much more sold than if 
h* requires a larger return. The ten
dencies are ,at present, that a later 
date in the season will record lower 
selling prices from the producer than 
those n >w obtaining.

Prospects Suggest
Lower Hay Prices

CANADIAN GROCER, in speaking 
this week^ with large buyers of hay, as
certained ‘the trend of the market for 
this commodity.

Last year there was a steadily large 
demand from the United States. A great 
deal of hay went into the New England 
States, and it is also stated that much 
of the supply went over the pond to 
Europe. This year enquiries have been 
fewer and there are practically no buy
ers in here at the present time. It is 
not anticipated that there will be a great 
deal of movement southward this year.

There is some movement at the pre
sent time to the West. Alberta has even 
been securing hay from this market, and 
while the freight rates are heavy it is 
stated that hay can be purchased here 
at around $22 per ton and landed in the 
far, sunny province, so short of this 
necessary commodity, at an advance over 
costs here of $14—the arranged freight 
rate, per ton. Another informant stated 
that tkere was a considerable improve
ment m some sections of the West 
through the precipitation of recent rains, 
but that market will still absorb hay 
from outside.

The farmers are holding out for high 
prices, feeling that they can get last 
year’s price for their crop. This in
formant sa-d that they would have to 
sell for less. He predicted that when the 
farmer sees the price decline from $3 to 
$4 per ton he will then sell. This will 
ifTnrd the market large supplies, and 
this informant believes that the prices 
will rule around $15 before the close of 
the present season.

MANY CHOICE TEAS DIVERTED TO 
UNITED STATES CHANNELS 

CANADIAN GROCER is informed 
that a great quantity of imported India 
and Ceylon teas have found their way 
into the United States via Canada. These 
teas, at shipping points, were shipped 
with “optional” destinations, it is under
stood, and the United States market has 
afforded the sellers a greater return, so 
that the movement to the States was 
accelerated, and has been accelerated of 
late. The better grades of teas are 
those, it is said, in which the trade has 
been heavier. Canadian buyers have 
b»en able to secure what they require 
of various teas, and receipts of the me
dium grade teas have been reasonably 
large.

Will Honey Prices Be Lower?
Restricted Export Should Be a Big Factor—Apiarists Said to 

Be Quite Independent—With Surplus From Last 
Year Tendency Should Be Downward
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B.C. Retailers Meet in 2nd Convention
Dealers From All Parts of Province Gather to Discuss Subjects of Vital Import. Some

Striking Resolutions Passed

IN the Observation Parlor on the 14th floor of the Vancouver Block, with 
the panorama spread before them of the entire city of Vancouver, the busy 
harbor with the steamers coming and going to all ports of the Orient, back
ed by the snow-capped mountains, the second convention of the B.C. Retail Mer

chants’ Association opened at 10 o’clock on September 8th, 1919.
Accredited delegates representing all the outposts of the Association in 

B.C., with one or two exceptions, responded to the roll call.
T. F. McDowell, Provincial President, was in the chair.
W. A. Moore of Silverdale, brought up the question of cartage on countr> 

shipments, claiming that whereas the jobbers in Vancouver would deliver fr“ 
to many parts of Vancouver, they would not deliver free to the railroad de
pots when the out-of-town merchants ordered forward their requirements.

Another delegate complained that several tobacco, knitting and other job
bers made special prices to favored retailers.

There was some discussion by delegates from Duncan and Port Alberni that 
the Soldiers’ Settlement Board, in erecting buildings for the soldiers, instead 
of buying their hardware and groceries from the local merchants, bought in the 
big centres.

It was also brought up that the collection of fees be discontinued in connec
tion with the inspection of Weights and Measures.

Prince Rupert also reported that they had attempted to close up sever? 
fruit establishments who were open after the other merchants were compelled 
to close every evening, and expose for sale articles that otherwise could be pro
cured in the stores that were closed. The magistrate dismissed the case, classi
fying fruit venders as refreshment houses.

It is proposed to amalgamate the three Vancouver Societies, viz. : The 
Butchers’ Association, the Grocers' Association, and the Vancouver Branch of 
the Retail Merchants’ Association into one association.

The treasurer’s report was read and adopted.

The President Tells of Year’s Work
Calls Attention to the Inauguration of a Co-operative Fire Insur

ance Plan. Certain Advertising Schemes Condemned 
—The Advertising Trade.

President of the British Columbia 
Board I wish to deal with the present 

and the future more thun referring to the 
past in my report to you for this, our second 
annual convention. It gives me great plea
sure to mention a few items during my 
tenure of office. I can assure you that my 
enthusiasm in association work (which after 
all is the best medium of helping my fellow- 
merchants) has never slackened since I 
assumed the chair at the birth of the board 
on March 1st, 1918.

In association work there is no one mer
chant, no matter how popular he may be in 
his community, no matter how much time 
he devotes to the work, no matter how 
brainy or what foresight he may possess, 
can spell success--sucesss of the associa
tion is attained by the co-operation of every 
merchant that signs his membership card. 
Kipling wrote during the war this verse:

It ain't the individual.
Nor the Army as a whole,

But the everlasting team-work 
Of every blooming soul.

So you can see very plainly, gentlemen, 
that this convention here assembled must 
be team-work. You, the accredited dele
gates from the branches of this board, and 
the individual members, hold in your power 
the future success of this association in 
British Columbia.

This is your convention. This is the place 
to straighten out sixes and sevens -the place 
to construct and the sphere of the conven
tion should be sweet end wholesome. We 
cannot have team-work if we yap out a lot 
of destructive criticism. We invite criti
cism, but let it be eonstruetive. I have said 
this about the members.

The Secretary Can Help
May I refer briefly to the Secretary’s 

office. The duties of this office is the key 
to the whole situation. We as merchants 
can build up and find material. Your execu
tive can plan and direct the work to be dorte 
from the merchants’ standpoint, but the 
carrying out of the details rests with the 
secretary. Every branch in this province 
should use the office to the utmost. It is 
encouraging for the executive to have en
quiries to come in. Country and town mer
chants have problems different to larger 
centres, and the secretary invites confidence 
in order to assist in your difficulties. I 
believe the association is large enough for 
a budget which will pay a secretary a re
munerative salary. There is a tendency to 
run the office on a cheap plan. 1 say dig 
down and pay, and I will go on record as 
saying you will get result*.

We have a spirit for association work in 
this province greater than ever before. Now 
provide a 1920 budget large enough to give a 
secretary a respectable salary. He is a paid 
official and often his enthusiasm and tena
city is dampened when pay day comes. 
During the past year I had the pleasure of 
visiting the branches of Chilliwack, New 
Westminster and Nanaimo. All of them I 
found not only enthusiastic in association 
work, hut having a good amount of commun
ity spirit. In my address to these branches 
I touch on two subjects. First, the need 
of the retail merchants’ activity in munici
pal government in his community; secondly, 
the Oriental in British Columbia.

Hie Co-operative Fire Insurance Move
The months of November, December and 

January were trying months on account of

the flu epidemic, but early in February we 
took up fire insurance with the North
western Mutual Fire Association with a view 
to cheaper fire insurance for our membera. 
We looked with envy at some of our brother 
merchants across the line, sharing in that 
>2,600,000 returned premiums which the 
policy-holders enjoyed from this company in 
seven years. To be brief, we have a ser
vice for you to-day with this company known 
as the Retail Merchants’ Fire Underwriters* 
Agency of British Columbia, and you, gentle
men, can share in the dividends to the ex
tent of 30 to 45 per cent, of your premiums.

We had considerable correspondence with 
the Canada Food Board. Flour and food 
dealers were being unfairly treated, and as 
a result of the association’s activities, many 
of these unfair regulations were amended.

I made two trips to Victoria with your 
secretary to the Private Bills Committee in 
connection with the Vancouver business tax. 
While this was purely a local affair, both 
your secretary and myself could see the dan
ger of allowing this bill to proceed without 
our protest, and while it went to the House 
for debate we feel that our association 
shares in no small degree the honor of de
feating that bill.

The Auto Contest In B. C.
One morning in March we discovered a 

get-rich-quick artist in Vancouver. Yes, he 
hit Vancouver because in a large city they 
can arrange their preliminaries and get a 
start. He visited our office with a view to 
sizing up the layout, and left an odor, and 
Corley had a hunch something was wrong. 
Later on in the day the secretary discovered 
that the visitor of the morning was no 
other than one of the principals of the Auto 
Contest Co., of whom we had been warned 
by the Saskatchewan Board. The Provincial 
Executive immediately took steps to notify 
the various branches and individual mem
bers of this scheme, advising them of the 
unsatisfactory results obtained by the Sas
katchewan members. Vancouver merchant* 
at this time did not have a branch, hurt cer
tain merchants came forward and gave their 
support to suppress the scheme. Our asso
ciation laid information with the Vancouver 
police. The Auto Contest Co.’s office was 
raided, and everything seized. The case 
was contested in the Police Court, and after 
a stiff fight two of our largest merchants 
were fined $60 and costa for violating the 
Trading Stamps Act. An order was issued 
by the Vancouver police for the arrest of 
the principals of this scheme, but to date 
norther of them have shown up in Vancou
ver. The merchants were saved many hun
dreds of dollars, and I want to emphasise 
right here that your secretary, Mr. Corley, 
deserves great credit for his ability in 
handling the case for the association.

The Danger of the Oriental Trader
As your representative I attended the In

dustrial Commission held in Vancouver. 
Their queries were very much on the high 
cost of living. I seized the opportunity to 
tell them of the unfair Oriental trader, re
minded them that British Columbia is the 
Mecca for such a people, and for them Do 
remember this when making their report to 
the Government.

It became necessary in June to call repre
sentatives from several of the branches to 
talk over the congested condrition of the 
office. It was apparent that the service to 
members was unsatisfactory. The situation 
clearly showed that too much work was pil
ing up on the secretary; also, that in order 
to continue association work In this pro
vince Vancouver muet be organised. Greater 
membership must be obtained, and Vaneou-
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ver wag the most logical place to tackle 
first. The reault of this conference was that 
your executive withdrew the organiser from 
outside and loaned him to the Vancouver 
branch for a period of three months. The 
achievements of this venture will be shown 
in the organiser’s report.

I would like to dwell more on other sub
jects, but I feel that the present and future 
deserve space in my reports. The French in 
Napoleon's time contemptibly spoke of the 
British as a little nation of shopkeepers. 
Are you not proud that you are a shop
keeper, for Britain has led the way in the 
character of her trades people Î To-day our 
country is flooded with Orientals and South
ern Europeans. They are forming a large 
section of our commercial community. Their 
standards of living, their character of trad
ing, is un-British. We must face this situa
tion and deal with it now. Their emigration 
must be limited.

Britain has vested this power with our 
Government. We must have an association 
from the Pacific to the Atlantic and act with 
a united front on a policy for a white man's 
country. Canadians fought and died for 
Canada in tha^ awful conflict in Europe, 
and while commercial life was disorganized 
this Province had a very much larger Orien
tal population to deal with than any other 
province in Canada, many of them enjoying 
the business of those who had gone to the 
front. What is the result? Orientals here, 
there and everywhere in business, and pa
tronized by our own Canadian people, who 
pressed by the high cost of living trade with 
the Oriental on account of price. The Gov
ernment must bring up the Oriental stan
dard of living or limit their activities, for 
the Occidental cannot trade on the same 
level.

In closing I want to emphasize the need 
of greater association work in this province. 
I refer to taxation. Canada has a tremen
dous war debt, and it is still climbing. The 
greatest financiers of our country are at 
their wits’ end to know how to collect taxa
tion on a fair and equitable basis. We all 
want to pay our share, but the retailer has 
no means of entering a protest against un
just taxation, unless he is organized.

The Retail Merchants' Association of Can
ada is the machinery. The officers of this 
association are big men, men who live for 
their country, men who give their time free
ly and without price. Surely this demo
cratic principle warrants the support of 
the individual merchant.

I trust this convention will be a great 
success. It rests with you to make it such. 
Your Executive Board has not had condi
tions as rosy as it may appear, but we 
have arrived at a psychological period in our 
association. Let us pull together.

Convention committees were named as 
follows :

Resolutions—J. H. Ashwell, Chilliwack, 
M. J. Phillips, New Westminster; Geo. H. 
McRobbie, Vancouver.

Reports- H. Murphy, Nanaimo; B. S. Ross 
New Westminster; F. Y. Cox, Port Albcrnl.

CANADIAN GROCER

OFFICERS FOR THE NEW 
YEAR

The following officers were elect
ed for the coming year: Presi
dent, G. H. McRobbie, Vancouver; 
First Vice-president, M. J. Phillips, 
New Westminster; Second Vice- 
president, Harvey Murphey, Nan
aimo; Treasurer, Dayrl H. Kent, 
Vancouver. Secretary will be ap
pointed by joint action of the B. C. 
executive and the Vancouver 
Branch executive, when formed, as 
he will occupy the secretaryship of 
both offices.

Finance—Mr. Jacdbson, New Westminster; 
R. H. Ormand, Nanaimo; R. Fox, Chilliwack.

Resolutions on Various 
Subjects

The Resolutions Committee brought for
ward the following resolutions:

This convention of the British Columbia 
Branch of the Retail Merchants’ Association 
goes on record as protesting against the 
Government’s action in putting an embargo 
on foreign sardines, etc. In the judgment 
of the convention there is a legitimate de
mand in Canada for the very best sardines, 
and that these should be procurable wher
ever located.

Also the convention asks that the onus in 
connection with the Food Board’s regula
tions should not be borne by the retailer, 
but should be borne by the manufacturer. 
The secretary pointed out that within the 
last weyk several prosecutions had been 
made by the authorities in Vancouver of 
various merchants in connection with the 
sale of maple syrup. Of this particular 
commodity, it is pointed out, that the maple 
syrup is bought by the retailer in good 
faith as pure maple syrup, labelled as such, 
and in some cases the local representatives 
have letters from their principles assuring 
them that the product is all that it is 
labelled to be. In other words, after a re
tailer has satisfied himself to the best of 
his ability that the product is a bona fide 
article, he can still be summonsed into 
court, his name coupled in the newspapers 
with the selling of adulterated goods, and 
in the cases referred to the merchants hav
ing to pay a fine approximating $50 each. 
The complaint of the pure food inspector in 
this case was that the maple syrup contained 
a solid matter in small quantities which 
pure maple syrup is not supposed to contain.

The Government apparently on various 
occasions informed the retailers that if they 
wish to protect themselves they should pro
cure a special warranty form signed by the 
jobber in connection with any goods that
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the retailer buys from the jobber, and on 
which he wishes to be safeguarded. The 
secretary pointed out that in order to be 
protected the retailer would require to have 
from his jobber a special warranty form for 
every single item of every single delivery 
made to hie store. He also pointed out that 
it had been suggested that the said form be 
either printed on the back of all the jobbers* 
invoices, or affixed thereto with a rubber 
stamp, so that if exception were taken at 
any time to any line of merchandise the 
retailer carried in good faith, he would 
simply have to turn up the invoice for it 
and be protected by the warranty form on 
the invoice. This proposition was made to 
the authorities at Ottawa and met with 
their approval, but when the proposition 
was made to the wholesalers in Vancouver 
they refused to accede.

At this point one of the delegates amused 
the meeting by recalling how in one small 
town, when he was having hot cakes and 
maple syrup, he questioned the waitress as 
to whether the syrup was absolutely pure 
maple syrup. The waitress was highly in
dignant, and exclaimed: "Pure, I should 
say it is! We make everything on our own 
premises.”

This convention urges upon the Dominion 
Executive the greater need of an amendment 
to the Food Adulteration Act whereby the 
retailer and the public receive better pro
tection.

The convention committee brought in a 
resolution which was adopted, to the effect 
that the Provincial and the Vancouver 
Branches should be combined in one office 
with a joint secretary, and such help as 
should be found necessary, the expenses 
to be equally divided.

Also that the office of secretary be left 
open for the incoming executive to have a 
conference with the executive of the Van
couver branch as to the appoinment.

A budget of $5,000 was presented for the 
secretarial work of the two branches, mak
ing the expenses $2,500 apiece.

Also, the incoming executive will be re
quested to ascertain from Mr. Corley whe
ther there is any commission due to the 
provincial office for the increased advertis
ing since the B. C. Retailer was made the 
official organ of the Provincial Association.

Percy Shallcross, past vice-president of 
the Board of Trade, welcomed the out-of- 
town delegates to the city, at the luncheon 
tendered by the Vancouver Branch and held 
in the banquet room of the Hudson Bay. 
In the course of his remarks Mr. Shallcross 
stated that a convention such as the present 
one was a movement greater than simply 
trade interests, but was a move for the 
good of the community, for the backbone 
of the community was the retail tradesman. 
He stated that at a time when every link 
in the merchandising chain was attacked 
with destructive criticism, there was one 
thing sure, that the manufacturer, and the 
letailer would always be in business. Each 
guest was asked to rise to his feet in turn, 
and state his name, his home town, and the

A map photo of the ilriagntcn to the Brltiah OohanMa R M A Convention, the firuree marked ere a* follows : 1. G. H. McRobbie. new president; 
2. D H. Kent, new treasurer ; 8. T. K. McDowell, retiring preeident : «. G. A. Howker, retiring treasurer.
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nature of his business. The company was 
amused When one druggist rose to his feet 
in turn, and after his name and business 
mentioned “two stores." Not to be outdone, 
a grocer shortly announced "three stores,” 
and a Vancouver druggist then rose and an
nounced “seven stores, nine telephones." It

our recollection there is great exception 
taken to the Government going into com
petition to any retail business by the trade 
concerned, and rightly so.

Discussion of Garnishee Act
A resolution was also drafted asking the

t. h. McDowell.

The retiring President of the British Co'umbia R.M.A.. 
Who presided at the Convention.

was generally conceded that the first man 
doesn’t have a chance in an assemblage of 
this nature.
Discriminating Between Retailers Causes 

Hard Feeling
The temper of the convention was very 

pronounced in regard to certain manufac
turers, who were named, who, it is stated, 
discriminate between retailers in various 
centres, selling one at wholesale prices and 
another at manufacturers’ prices. The 
plans outlined in case these manufacturers 
cannot be made to see the light will un
doubtedly achieve the desired result.

Considerable discussion was occasioned 
by a resolution presented dealing with the 
Soldier Settlement Board buying entirely 
in large centres, to the loss of the merchants 
in the districts where the dwellings are be
ing erected. Many merchants contended 
that as the Government was buying in the 
cheapest market, the greatest good for the 
community a> a whole would be attained. 
This view would have been unanimous had 
each delegate present felt assured that the 
whole saving in every case would go to the 
soldier. Premier Oliver in addressing the 
Rotary luncheon stated that when the Gov
ernment spent money they got about fifty 
cents’ worth for every dollar-that the other 
fifty cents was simply lost between places. 
It was stated that the hardware men in the 
province had taken strenuous exception to 
the Government’s action, and that the actual 
case should be looked into by the incoming 
executive. It appears in cases of this kind 
that clothing men are very patriotic when 
the Government is buying groceries, and 
grocers can view with equanimity the Gov
ernment handing out to discharged men 
$35 worth of ready-made clothes, but in

Dominion F,xecutive to get an amendment 
to the Garnishee Act making civil servants 
on the same status as any other delinquent.

A resolution was also presented asking 
that the charging of fees for the inspection 
of weights and measures be abolished. It 
was pointed out that the accuracy of scales 
was just as much an advantage to the re
tailer as to the public. It is worth a fee 
to have the onus off the grocer, and make 
the public feel that weights and scales are 
not matters of suspicion.

It is also complained that the present 
British Columbia Garnishee Act is absolute
ly worthless for the purpose. It exempts 
$40 of a delinquent’s pay from garnishment, 
and does not state whether per month or 
week. When the common usage was to pay 
by the month it was possible to recover a 
debt by garnishment. Now when a man is 
paid fortnightly, or often weekly, and $40 
is exempt from whatever is due, in most 
cases the whole wage is covered. A man 
might be paid $40 per week and be paid 
weekly, and n-ot a cent could be garnisheed. 
As this law works as a protection and en
couragement to the dead beat, it is asked 
that the Attorney-General be agaiq asked to 
draft up an improvement. This matter was 
brought to the attention of the Attorney- 
General’s Department more than a year ago, 
and the Attorney-General expressed him
self as quite in agreement that the present 
Garnishee Act does not function, but nothing 
has been done.

Freight Kates Considered
The matter of high water freight rates in 

British Columbia has been discussed at vari
ous times. The various steamship companies 
at present operating between the mainland 
and Vancouver Island, as well as on the

lakes in the interior and on Fraser River, 
have been approached for revision of tariff 
at many times without avail. It would be 
gathered that the Fraser River rates, having 
to meet the competition of the B. C. Electric 
and the C.P.R., are most reasonable—the 
others may be judged from the statement 
of one delegate from Vancouver Island, “It 
costs twice as much to’ship freight to Na
naimo, forty miles across the gulf, as to 
bring freight eighty miles down the Fraser 
River. This is a rate four times as high. 
There is no competition with the boats 
across the gulf, and the matter does not 
come under the jurisdiction of the Railway 
Board. Whether it comes under the new 
Public Utilities Commission will be ascer 
tained, otherwise the Dominion Executive 
will be asked to request a special board 
appointed to take care of water freights ir 
British Columbia.

Foodstuff Handlers to Be Physically Sound
A far-reaching and sorely needed service 

is covered by the following resolution:
“Resolved, that all persons handling food

stuffs be compelled to undergo an examina
tion satisfactory to the city health officer; 
failure to undergo satisfactory examination 
being grounds for refusal to grant a license 
to operate.”

If the various foreign peoples in our 
Dominion are not particular as to the han
dlers and handling of the food they eat, 
they should be compelled to observe our 
standards when they have anything to do 
with the food we eat.

Certain statements which appeared in the 
B. C. Agricultural Journal were deemed to 
reflect unfaiily on the retail trade. A reso
lution was made that the attention of the 
Minister of Agriculture be drawn to the 
article in question, and an apology and 
correction made.

It is the habit at this time for various 
privately-owned papers to permit their 
wordsmiths to make gratuitous attacks on 
the retailer probably because popular pre
judice requires a goat and the wholesaler 
and the manufacturer are never in a posi
tion to cross the consumer. It is not thought 
the province of a Government paper to 
attempt to discredit any branch of the 
present merchandising system.

The Secretary’s Report
IN submitting my second annual report for 
1 your consideration I shall endeavor to 
be brief and to the point. 1 realize that 
there is a great deal of work before you 
and that some of the subjects, especially 
that of the treasurer’s report, will require 
your closest attention and earnest consider
ation. I mention the treasurer’s report now 
because it is my opinion that his report is 
bv far the most important subject to be 
considered at this convention. The future 
of your association depends directly upon 
your action in connection with it.

To commence with, 1 wish to submit a few 
statistics. The membership of the British 
Columbia Board at the time of our last con
vention was slightly below 200, 198 to be ex
act. At the end of last month the member
ship for the whole of the province, including 
Vancouver, was 413. We have more than 
doubled the membership in twelve months 
and rt is still growing. Actual resignations 
for the twelve months have been less than 
ten.

Your Executive officers have held 20 meet
ings during the period. Some of these meet
ings have consisted of two sessions and on 
one occasion thne sessions totalling nearly 
twelve hours were necessary in your in
terest#, The total time spent by your 
Executive officers in attending meetings 
at Provincial headquarters has amounted to 
something like 76 to 80 hours, about ten 
working days. This does not include trips
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to various local branches in the interests 
of organization and delegations to the Pro
vincial Government.

Your office staff has consisted of myself 
and stenographer, in each case part time, 
and the organizer. The work of the or
ganizer speaks for itself in the increased 
membership. Organizer Hougham, however, 
will go into this in detail. The actual of
fice work has occupied a great deal more 
time than has been paid for. The remunera
tion for the work done has been entirely in
adequate. Yet there has been a great deal 
of work heft undone. No one realizes the 
shortcomings of the association’s present 
equipment more than I do myself. It Should 
be Kept in mind, however, that those short
comings are the direct result of other short
comings which are beyond our control. Your 
treasurer will, I believe, bear me out in 
that statement.

There are now 10 properly orgar.iz -d local 
branches in the province, consisting of 368 
members, besides 45 members in more or 
less remote districts, who are not yet at
tached to any branch.

During the past few months strenuous 
efforts have been made to organize a Van
couver branch and 1 am glad to be able to 
report very satisfactory progress. This 
matter will also be dealt with in the or
ganizer's report.

Regarding our office service departments 
it is gratifying to know that the collection 
service is being used increasingly by mem
bers, and that it is proving to be efficient 
and satisfactory.

The basis on which your collection de
partment is operated is a commission one. 
The collection manager, Mr. Cotton, receives 
a commission on all amounts collected and 
the association pays for postage, stationery 
and printing used in connection with the 
work. By this method the greater part of 
the cost of operating the department is paid 
by those members who receive direct bene
fits from it.

The freight adjusting department, I re
gret to report, has not mnde the progress 
we anticipated. The manager of this de
partment started off with great expecta
tions, but our members did not rally as it 
was hoped and expected they would. Mr. 
Coy, who managed the department, was a 
man of undoubted ability in freight mutters, 
but he became discouraged at the lack of 
support and gave it up. We are endeavor
ing to make arrangements for having freight 
bills checked by some good man who is well 
up in that work, but the great difficulty will 
be in obtaining a complete list of tariffs, as 
owing to the great number of changes that 
have taken place in freight rates during the 
past year or two, it requires a library of 
considerable proportions. Mr. Coy’s list of 
tariffs cost him over $300 and an enormous 
amount of time to collect from various 
sources.

Some months ago your Executive approved 
the appointment of Mr. L. D. Jones as solici
tor and legal adviser to the association. 
Mr. Jones is a young man and a returned 
soldier, and a native son of British Colum
bia. Mr. Jones has already given the asso
ciation very good service and the cost has 
been very reasonable. In fact, he has given 
his services in some cases. He is anxious 
to make a special study of the retailers’ 
problems, and it is most necessary in a legal 
adviser for an association of this kind that 
he should endeavor to see the retailers’ point 
of view clearly and intelligently.

If there is one service department that 
has excelled others it is the fire insurance 
department. The arrangement recently 
arrived at with the Northwestern Mutual 
Fire Association, and which you will be 
asked to approve, has made this service very 
popular, and deservedly so, with our mem
bers. By this plan those of our members 
whose risks are accepted by the North
western may save from 30 to 46 per cent, 
of their fire insurance premiums. And that 
is reckoning on the regular "board" rates. 
In no case does the Northwestern charge
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more than the board rate and in some cases 
less. Yet in all cases the rebate is made.

The plan adopted by your Executive for 
handling this work has necessitated the for
mation of what is known as the Retail Mer
chants’ Fire Underwriters Agency. This is 
simply a matter of convenience. It is the 
name that is used for writing fire insur
ance for members only of the R. M. A. in 
British Columbia. Applications are handled 
by the Agency and policies issued. Inspec
tions are made by the N.-W. and all risks 
are subject to the Northwestern’s approval. 
No commission whatsoever is paid by the 
Northwestern to any person, nor to the 
association for any business coming from 
our members, nor does the association make 
any charge to members placing insurance 
through the agency. The whole of the re
bate is passed on direct to the member. 
Great interest is being taken in this plan, 
not only by our members, but by other asso
ciations in British Columbia and in the 
states to the couth. The local insurance 
companies a^e also beginning to wonder 
where they are going to get off. I have no 
hesitation in saying that the association’s 
fire insurance scheme is the most progres
sive and co-operative plan of its kind being 
operated by any business organization in 
Canada, and is something our members have 
every reason to congratulate their Executive 
upon. In this connection I would like to 
remind those who are ' interested that a 
special me-rting to discuss the fire insurance 
feature will be held at 10 o’clock on Wed
nesday morning in the Provincial board 
room.

Coming now to legislative work, a number 
of resolutions were passed at last year’s 
convention, and I shall endeavor to give a 
brief account of the progress made upon 
them. In the first place there were a num
ber of resolutions dealing with the Pro
vincial Weekly Half-Holiday Act. Many 
letters and wires have passed, and several 
personal interviews with members of the 
Provincial Government have been had in 
an effort to have our recommendations 
adopted. The Government has not yet seen 
fit to prohibit the sale of goods in stores 
not compelled to close by law, when such 
goods are sold in other stores which are 
compelled to close. The resolution request
ing that statutory holidays be specified for 
the purposes of the Weekly Half-Holiday 
Act was pressed before the Government, and 
I am glad to report that the improvement 
was made. The Act now contains the re
quired list of legal holidays.

The resolution dealing with the recovery 
of debts from civil servants was referred 
to our Dominion Board and has received 
considerable attention in that quarter. 
Every opportunity is being taken advantage 
of, I believe, towards having civil servants 
brought under the law in common with 
other citizen*. As this is a matter that 
strikes almost at one of the fundamentals 
of the British Constitution, it will be rea
lized that it cannot be easily brought about. 
These, however, are times of great changes, 
and a change of this kind is much more 
likely of realization than even a year ago.

In connection with the collection of pro
vincial taxes I am given to understand that 
more strenuous efforts are being made by 
the Government in that direction. Some 
changée have been made in the taxation de
partment, and there is every evidence that 
this matter is receiving considerable atten
tion. There should, however, be no let up 
in our efforts to see that tax evaders are 
brought into line, and as our vice-president, 
Mr. Fink, expressed it last year, all mem
bers of the Association should render every 
assistance possible to the Government by 
directing attention to those who it was 
known were evading payment.

In regard to the resolutions covering 
Capias Law, Attachment of Debts and Small 
Debts Court Act. A delegation consisting 
of Mr. Howker and myself waited upon the 
Attorney-General some months ago and 
spent considerable time with him in a dis
cussion of these matters. Our recommen
dations regarding judgment debtors were
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not favorably received, nor was the recom
mendation that in the case of judgment 
debtors an order should be made by the 
Court requiring the debtor to pay a speci
fied amount at stated periods instead of 
the present law which requires the creditor 
to repeatedly bring up a debtor for examin
ation at the creditor’s expense. It would 
seem that the Attorney-General’s opinion 
was the natural outcome of a legal mind and 
entirely out of sympathy with the retailer's 
point of view. The Attorney-General’s sum
ming up of the whole situation was that re
tailers should exercise more care in ex
tending credit. It is needless to remark that 
your delegate took good care to place the 
retailers’ viewpoint of this matter before 
the Attomèy-General.

Our recommendation that the Attachment 
of Debts Act be amended so that the amount 
exempted from the salary or wages of a 
debtor should be by the week or month, was 
more favorably received, and the Attorney- 
General promised that this should be looked 
into, as he also did in reference to our 
suggestion that the Small Debts Court maxi
mum should be raised to $206 instead of the 
present $100. So far. however, no amend
ment has been passed.

The resolution dealing with the sale by 
wholesalers to consumers has received con
siderable attention from time to time, and 
I believe that some improvement has been 
noticed in this respect by our members. 
Nevertheless there is still considerable room 
for improvement, not only in this direction, 
but in the matter of special discounts and 
other privileges allowed to favored retailers 
by the wholesalers, thus encouraging unfair 
competition.

Passing from the work outlined at last 
year’s convention we come to the activities 
and happenings with which our Associa
tion has been connected during the past 
twelve months. Probably the most import
ant event has been the establishment by the 
Dominion Government of what is known as 
the Board of Commerce. For several years 
our National Association has urged the Gov
ernment to establish an Inland Trade Com
mission with powers in connection with the 
manufacture and distribution of merchan
dise similar to those of the Railway Com
mission in connection with railroad affairs. 
This practically is what the Government 
has at last found it necessary to do. It is 
true that at present the Board of Com
merce seems to be, if anything, in opposi
tion to the retailer. It is sincerely to be 
hoped that the Board will execute its duties 
in a strictly fair and impartial manner. 
There are unbounded possibilities for good 
in such a body for all concerned, and it 
would be a crime if by reason of the blind 
prejudices of even one member, the splendid 
work that might be accomplished by a 
commission of this kind should be still
born.

It is hardly a matter for congratulation 
that a commission of this kind, dealing 
as it must with very material matters, 
should not have at least two legal men in its 
composition. The third member of the 
Board has not yet been appointed, and our 
Association is making every effort to have a 
good business man as the third member. It 
would seem only fair that the tremendous 
body of business men represented in the 
manufacture and distribution of merchan
dise should be represented by one member 
of the three. I venture to predict nothing 
but abortive results unless this is done. 
In the meantime it is gratifying to record 
that the Government has found it advis
able to carry into effect something which 
our Association decided several years ago 
would be necessary, and it is not too much 
to claim that had the Government acted 
upon our suggestion when it was first sub
mitted, much of the trouble in connection 
with increased prices would have been 
avoided. The work of the Board will now 
be to cure what could have been prevented.

The Bankruptcy Bill placed before the 
Dominion Government last year has not yet 
become law. It is entirely different in many 
respects to the Bill first drafted. Our As-
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sociatton became very active when this Bill 
was brought to its attention, and many 
clauses that might have inflicted severe in
justice upon the retailers were eliminated. 
This is the class of work the full value of 
which will probably never be even partially 
appreciated by the large majority of re
tailers. The prevention of unjust legis
lation is, however, a most important part of 
the work of your organization. The pro
posed Bill provided that you could be de
clared in a state of bankruptcy if at any 
time you were unable to pay a bill for 
$200 or more when it became due. Such 
provisions and many more as unjust would 
have been passed but for the watchfulness 
of such men as our Provincial Treasurer, 
Mr. Howker, who was present representing 
our province at the Dominion Boardi Con
vention when the Bill was first considered.

The first successful prosecution under the 
Trading Stamp Act, a measure enacted by 
the Dominion Parliament at the reques' 
of our Association in 1905, took place in this 
province when firms in New Westminster 
and Vancouver were convicted and fined for 
taking part in What was known as the Auto 
Contest. Our Association published warn
ings in the press and in the B.C. “Retailer" 
to the effect that this contest wee illegal. 
There were those, however, who though* 
they knew more about the Trading Stamp 
Act than the officers of the Association 
which drafted it. Our only regret was that 
we were unable to capture the promoters 
of the scheme. They made their get-away; 
they also made a clean-up at the expense 
of a number of foolish merchants. There 
is still a warrant out for the arrest of the 
promoter, and he will find B.C. an unhealthy- 
place if he ever arrives here beknown to 
certain people.

During the early part of the year your 
Executive Officers visited a number of local 
branches situated within easy reach of Van
couver. Excellent meetings were held, al- 
most every merchant in the cities visited 
turning out. This move seems to have been 
a very successful one, and has created a 
closer feeling of friendship and co-operation 
between the branch members and the pro
vincial office. It is to be hoped that the 
Association’s finances will permit of this 
work being continued in the future on even 
a more extensive scale, and that other 
branches more distant will be visited.

Among the more recent activities of the 
provincial office was the matter of certain 
articles which appeared in a recent issue 
of the “Agricultural Journal," a publication 
issued by the B.C. Dept, of Agriculture. In 
this journal most unfair attacks were made 
upon the retailers of this province as a class 
and upon this Association. The matter was 
promptly taken up with the Premier, but 
owing to his absence in the East it has 
not yet received his attention. He has now 
returned, and in all probability we shall 
hear from him very soon. A communication 
was forwarded to him just a few days ago 
in connection with this matter.

While on this subject I would like to draw 
the attention of the delegates to the promi
nence given to co-operative societies in the 
“Agricultural Journal." In some issues 
several pages arc devoted to boosting con
sumer co-operative societies, designed to 
eliminate the retailer. It seems hardly fair 
that the money paid by retailers in taxes 
should be used in attempts to put them 
out of business. I say attempts advisedly. 
I do not think they can succeed. I would 
suggest that this matter receive the further 
attention of your Association.

Amongst other matters I would suggest 
should receive the consideration of this Con
vention. are double cartage charges by 
wholesalers, the policy of collective buying, 
Discrimination by Imperial Tobacco Co., and 
other firms, medical inspection of persons 
handling food for sale. Most of the dele
gates are well in touch with these matters 
and will be dealing with them.

Before making my concluding remarks I 
wish to make special mention of the man
ner in which your Executive Officers have 
supported me. I refer to T. E. McDowell,

your president, and Geo. A. Howker, trea
surer, and I may say that but for the en
couragement and advice I have received 
from them at most discouraging times I 
would not have been submitting the secre
tary’s report at this Convention. 1 feel that 
the members of the Provincial Board can
not give too much credit to the two officers 
whose names I have mentioned for the work 
they have done during the past 17 months, 
for it should be remembered that they have 
carried on since the inception of this organ
ization in B.C. In that time they have held

I N presenting the story of the activities of 
1 your organizer since the 1916 Conven
tion I may as well admit that I am out to 
completely spoil my reputation, that is as I 
understand my reputation to be. 1 may say 
that I understand my reputation to be by 
suggesting that it is not a reputation for 
brevity.

I will touch upon facts and figures merely 
as illustrations and not simply as a re
citation because facts and figures, and more 
particularly figures, can convey no adequate 
picture of what organization work in B.C. 
has involved since last September.

The first trip made by your organizer 
following the Convention was planned to 
cover the Okanagan territory, and was 
started early in October.

Defunct Association a Stumbling Block
The towns visited on this trip were Kam

loops, Enderby, Armstrong, Vernon and 
Kelowna. In Armstrong and Enderby 
branches were established representing 
practically the whole of the possible mem
bership. I spent quite a while at Vernon, 
but found it impossible to accomplish any
thing at that time, owing to the fact 
that “they had once had an association." 
This “association," like too many similarly 
ill-fated ventures, had gone to pieces around 
1914, and had not yet had the decency to pay 
its own funeral expenses. These expenses 
were still owing to sundry creditors in the 
town, and the merchants did not seem to 
think it possible to start a branch of the 
R.MA. of Canada without first paying the 
debts of their old local association, and no
body seemed to be particularly anxious to 
pay said debt. I pointed out to a meeting 
that I addressed at the City Hall there that 
it was hardly fair to penalize the R.MA. of 
Canada for the sins of the Vernon Retail 
Merchants’ Association of 1914, and had 1 
been able to stay on the ground long enough 
tr have given time for a committee to have 
canvassed the local merchants and paid off 
their old debt I am confident that we should 
now have a large branch in the Queen CHy 
of the Okanagan. The treatment accorded 
rat there was entirely courteous and cordial, 
and several merchant» expreaaed their in
tention of lining up with the R.MA. of 
Canada as individuals, if their fellow mer
chants did not decide to establish an ac
credited branch. I judged it in the best in
terests of our Association, however, not to 
accept such applications at that time, as I 
felt It might hinder the larger programme 
that we had in view, because there is always 
a better chance of an organisation standing 
together If it is properly organized at the 
•tart.

over thirty meetings. Not one cent of 
remuneration have they received, nor did 
they expect it. Their work was done for the 
benefit of their fellow retailers, and I feel 
that I cannot offer a more fitting suggestion 
in the interests of each individual delegate 
present and of the Association as a whole, 
then that each retailer -make a firm resolve 
that from now on he will endeavor to follow 
the excellent example set by the executive 
officers of this Board and give at least a 
little time and effort in the interests of 
his fellow retailers.

A Nucleus at Kamloops
The time limit under which I was working 

was again a handicap at Kamloops upon my 
return journey. I found it very difficult to 
get a hearing at Kamloops, for the reason 
that they also had once had an association, 
but I succeeded in getting five members as 
the nucleus of a future branch, and I was 
assured by these five that as soon as I could 
return to that field they would assist me in 
getting the merchants out and having a 
properly organized branch of our Associa
tion established there. Unfortunately for 
reasons entirely beyond our control I have 
never been able to rexisit that territory, nor 
have 1 been able to cover the field further 
east and south, which had been my inten
tion, so that it may fairly be stated that the 
possibilities of the interior in Association 
matters have scarcely been tapped.

Prince Rupert Has Branch
However, some signa of interest in our 

Association work having been evinced at 
Prince Rupert, a visit was made there, and 
a branch established, beginning with some 
eighteen members, which has since in
creased to thirty-three. Preliminary work 
was also begun in the month of December 
in the City of Vancouver itself, a meeting 
being held on December 6th at which the 
Vancouver branch came into existence. No 
further work was possible, however, in Van
couver on a part time basis, as this field is 
too large and complicated to be properly 
organized half-heartedly. I will deal with 
the organization of the Vancouver branch 
as a separate matter, but it is in order in 
this connection to mention the fact that the 
establishment upon an efficient basis of a 
branch in this city has been and is yet the 
biggest problem that the Association has to 
face in this province.

New Westminster was the next field for 
attention, and with the co-operation of local 
Secretary Ing, who worked unselfishly to 
give the New Westminster merchants a form 
of organization which he felt to be in their 
interest, we succeeded in establishing a 
branch there of some thirty-seven members. 
Mention might also be made here of a 
flying trip made from Nanaimo to Port Al- 
bemi, around the first of the year, at which 
a branch of our Association was established 
with a membership of fourteen, which is 
about one hundred per cent, of the possi
bilities in that district- Without knowing 
the geography intimately I would think 
thart the British Columbia Board has at 
Port Alberni it» farthest west branch and 
at Prinee Rupert its farthest north branch. 
During the month that followed my atten
tion was about equally divided between 
Vancouver and Nanaimo, and at Nanaimo we

ORGANIZING THE B.C. MERCHANTS
The Report of the Organizer At the British Columbia 

Convention of the R. M. A. Gives a Very 
Optimistic Outlook for the Future 

Welfare of the Association
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were able to increase our membership from 
twenty-two to fifty-six members, and what 
was more important, end a condition that 
had hitherto existed under which we had 
had a local association and a branch of the 
R.MA. of Canada operating in the same 
office.

Interested In Association
Other points visited have included Chilli

wack, Duncan, Courtenay and Cumberland, 
while a trip was also made to other Fraser 
Valley points as far up as Mission. During 
the year numerous enquiries have come 
through from merchants both in the towns 
and country places asking for information 
as to membership in the Association. Some 
of these replies have been sent stating that 
the organizer would visit them in due 
course, while in others application cards 
have been sent, inviting them to take out 
membership by mail, which in several cases 
has been done. This method has only been 
adopted where the expense of a personal 
visit made it impossible to reach the mer
chant. An example of this is the case of a 
merchant at Willow River, which to the best 
of my knowledge is somewhere around the 
Prince George district, while we have an
other membership to recall from the top of 
Crow’s Nest Mountain, this membership 
being entirely unsolicited.

A number of different attempts have been 
made to get a hearing of the merchants at 
Victoria, but so far entirely without success.

A Branch of Fifty Members
Early n 1919 the Provincial Secretary and 

I waited personally upon a number of re
presentative retailers with a view to having 
them come to a meeting and hear for them
selves whet the claims of the R.MA. of Can
ada actually were. In addition to this, some 
five hundred invitations were sent through 
the mail calling a meeting on a certain date, 
the result was an attendance of about fif
teen. From that beginning a branch of ap
proximately fifty-five members has grown, 
but it has taken many months to accomplish 
that result, and if this Convention regard 
Association work simply as a dollars and 
cents proposition, then I have to say that 
the organization of the Vancouver merch
ants has absorbed more money and time 
than the results would appear to warrant. 
I feel confident, however, that no such nar
row viewpoint will be allowed to color dis
cussion of this report, for it will be rea
lized at once that an organization of re
tailers in B.C. cannot be said to be repre
sentative until a strong branch is well 
established in the chief city of the province.

I do not claim that such a result is yet 
apparent, but I believe that the results in 
Vancouver for the ensuing year will more 
than justify the effort that has been put 
into it during 1918 and 1919.

In this connection I think it is in order 
to say that although Vancouver has perhaps 
been slow in coming forward, the executive 
officers of its branch have rendered splen
did service to Association work in this 
province since they were elected, and are 
even now committed to a policy of organiza
tion in the city Which will place the Van
couver branch upon an efficient basis, in 
that it will bring all sections of retailers in 
this city together in a way that they have 
never been brought before. 1 mention this 
here because while 1 realize that your org
anizer’s time, which is your time and money, 
has been almost wholly spent in Vancouver 
for several months, I do not think that you 
would have even the possibility of a satis
factory solution of the Vancouver Associa
tion situation in sight had it not been for 
the close attention given to this field by 
your organization department.

Meanwhile, it seems to me to be a matter 
for satisfaction that in every case but one, 
branches organized in 1918 have renewed 
their membership this year, and in most of 
these cases the membership has increased.

Growing Enthusiasm
This applies, for example, to Chilliwack, 

where we established a branch in June. 
1918. This branch is now easily fifty per

cent, stronger than when first started, and 
this increase was voluntary. Altogether, 
surveyed from the viewpoint of numerical 
membership, the B.C. Board of the Retail 
Merchants’ Association of Canada stands 
100% stronger than it did at the 1916 Con
vention, while its possibilities in this direc
tion are as yet hardly exploited.

This observation brings me to the con
clusion of my report, and in presenting it 
for your consideration, I have simply this 
to say, you have in British Columbia to
day the nucleus of an organization of retail 
merchants. It has been brought together 
despite many difficulties and discourage
ments. It is, however, your organization, 
and you can make of it an efficient machine 
functioning in your interest and in the in
terest of the community whom you serve, 
if you wish and will. If, however, this pur
pose is to be achieved, you must here and 
now, at this Convention, decide to spread 
the burden of responsibility over more 
shoulders than have borne it to date. Ex
ecutive officers must be elected who can and 
will give the work the time and attention 
it involves. I do not mean by this that your 
present officers have not given it that 
time and attention, but I do wish to empha
size the necessity for a careful selection of 
officers for the ensuing period, which in my 
judgment will be the testing time for As
sociation work in this province.

Among the resolutions dealing with the 
organizer’s report were the following:—

It is recommended that the Vancouver 
branch have a paid Secretary of their own.

It is recommended that the present organ
izer be freed from secretarial duties and re
sume organization work.

At this point the Vancouver delegate 
asked that the'organizer be left on the Van- 
souver field for at least a couple of months 
-this request was acceded to by the Board 

of the Convention.
The Committee also pointed out that one 

of the most vital items of the Committee’s 
report was the organization of Vancouver 
city. As one speaker put it, "Vancouver is 
the very anchor of the whole B.C. organi
zation, and unless the Association can show 
strong organization and real service ren
dered in Vancouver the work of the organ
izer in the outside field is rendered excep
tionally difficult.’’

A full explanation of the new insurance 
service of the Association was given at the 
evening session Tuesday. It has not been 
found advisable to attempt to found their 
own insurance company as has been done 
successfully by the Saskatchewan branch, 
but a close working agreement has been 
reached with the North-Western Mutual 
Fire Association of Seattle, whereby the 
Association conducts their own agency for 
the writing of the members' policies, and 
members only. The Association policy 
holders are guaranteed a rebate on each 
year’s premiums of from thirty to forty-five 
per cent., depending on the risk. The saving 
at all times to be thirty per cent, or over, 
what the premium in a board company 
would be. It is also claimed that all of the 
money paid into the company in premiums 
will stay in Canada, being invested in Can
adian securities. The standing of the com
pany, reserve, and past history, was obtained 
both from Washington and the provincial 
office of the Government, in Victoria, and 
was found to be satisfactory. The B.C. 
agency will be known as the Retail Mer
chants' Fire Underwriters Agency of B.C.; 
they have written several policies already, 
and the forms were received on Monday.

The actions of the executive in negotiat
ing with the North-Western Mutual were 
endorsed by the Convention.

A glowing tribute was paid to the untir
ing work and zeal of the retiring president, 
T. F. McDowell. Mr. McDowell pointed out 
that according to the constitution the retir
ing president was still a member of the 
executive, and that he would work just as 
hard as while in the chair.

A Tribute to the B.C. Secretary-
In T. J. Corley the merchants of British 

Columbia have a whole-hearted, enthusiastic

Association roan, to whose untiring efforts 
much of the present gratifying progrès» 
of the B.C. Board of the Retail Merchants’ 
Association of Canada is due. When he took 
charge of the two organizations extent, in 
1914, the Vancouver Retail Grocers’ Associ
ation, and the Retail Merchants’ Association 
of B.C., he realized that a much greater 
field would be opened and much more pro
gress would be possible if the Associations 
in this province were allied with similar 
Associations throughout the balance of the 
Dominion. The logical way was to have the 
existing Associations gradually merged into 
a Board of the Retail Merchants’ Associa
tion of Canada and late in 1917 things began 
to shape up this way. With the able assist
ance of Mr. Haugham, an organizer of a 
magnetic and genial personality, a board 
was formed; many of the outside points in 
B.C. have their own local association of the 
R.MA., and we .may shortly expect to hear 
that the Vancouver Retail Grocers’ Asso
ciation and the Vancouver Butchers' Asso
ciation have been merged into the Vancou
ver branch of the R.MA. With this strong 
pivotal branch in good working order, the 
greater success of the organization of the 
remainder of the province of B.C. may be 
engineered. If further need might be urged 
for organization it need only be pointed 
out that the Oriental traders have the very 
strongest kind of an organization. The 
Japanese merchants were the only ones to, 
as an association, have a float in the recent 
peace pageant- The Oriental Association 
hired the best K.C. in Vancouver to fight for 
their interests during the city’s attempt to 
collect business license fees—and they had 
a measure of success.

Convention Briefs
Professor Struthers gave an illuminating 

address to the delegates on “Character 
analysis at first sight." He gave a very in
teresting and correct reading of the natures 
of Mr. Phillips, of New Westminster, and 
Mr. Daykin. At one point the whole con
vention was thrown in an uproar when the 
Professor said, speaking of Mr. Daykin, “I 
should say that you would appreciate a 
droll, quiet, subtle witticism, whereas Mr. 
Phillips might enjoy a more hilarious joke.” 
From the laughter this provoked we could 
but wish we had heard the jokes with which 
Mr. Phillips must have been regaling some 
of the delegates.

Mr. Murphey, of Nanaimo, seemed loth to 
remove his hat. It’s no disgrace, Murphey, 
you never see grass on a busy street.

At the banquet at the Hudson’s Bay, 
Professor Harper sang his own song, 
“Here’s how, Vancouver." He was under a 
handicap, as no piano was available. How
ever, Mr. Howker, Ernest McTaggart, and a 
few other lusty thrushes helped out splen
didly.

The member from Port Alberni was so 
engrossed in watching the fireworks above 
the fair grounds that he pretty nearly 
moved an amendment to the motion to ad
journ.

When the time came to sing “God Save the 
King," the entire assemblage voted that the 
Second Annual Convention of the B.C. 
Branch of the Retail Merchants’ Association 
of Canada was an unqualified success.

Thoee Present at Convention
Among those present at the Convention 

were the following:—.
K. Evans, South Vancouver; M. J. Phillips, 

accredited delegate. New Westminster; R. 
Fox, accredited delegate, Chilliwack; G. H. 
McRobbie, accredited delegate. Vancouver; 
R. H. Ormond, Nanaimo; F. G. Fox, Port Al
berni; R. A. Thorpe, Duncan; Mr. White- 
house, Armstrong. ,

Visitors who registered were as follows:
G. A. Howker, prov. treasurer; D. H. 

Kent, President McDowell, W. M. Carson, 
H. C. Wilson, D. Shantx, J. Harknesa, J. F. 
Merrilees, S. Des Brisey, A. T. Bridgeman, 
M. Rikson, E. R. Wilson, J. T. Crowder, T. H. 
White, E. R. McTaggart, E. A. Davey, C. 
Clarke, F. Cluff, J. W. Comet, R. M. Tod, D. 
O. Bowen, J. M. Watson, H. Morrow, E. G.

Continued on page 4fl.
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EDITORIAL BRIEFS
THE Belleville, Ont., city council has passed a by
law requiring that potatoes are to lie sold hv weight 
in the market and the stores of the city.

• * * •
IT LOOKS as though XV. F. O’Connor is in danger 
of dying of loneliness. Despite the fact that he 
called upon all and sundry who had any grievance 
regarding the cost of living to air to appear l>efore 
him on Monday of this week at Hamilton. Now 
Hamiltonians have Iteen wailing as loud as others 
regarding thu iniquities of those who provide them 
with food, but in answer to Mr. O’Connor’s invita
tion only six persons attemted, two of them whole
sale grocers. Judging from the Commissioner's re
marks, he does not feel inclined to strew the benefits 
of his office over those who do not take enough in
terest in the investigations to come out and kick.

ELOQUENT FOR ALCOHOL 
NE John T. Vick, Labor candidate for a To
ronto riding, speaking in the interest* of the 
Citizens’ Liberty League at a recent meeting, 

was the originator of this thought :
“If prohibitionists would go out and do an hon

est eight hours’ work—a thing they never have done, 
and that’s no lie—they would want something 
stronger than pink lemonade when they got finish
ed.”

Presumedly the world is divided into two classes, 
the liquor user who works and the prohibitionist who 
doesn’t. A simple system of division unhampered by 
facts and figures and the record of experience. It 
has yet to lie proven that the work of the world has 
lieen advanced through the use of alcohol in any 
form. The evidence to the contrary is about us 
everywhere. A cause that uses such arguments a* 
that quoted altove proclaims aloud its own weak
ness.

PROVING IT TO THE DEALER

THE Indian Packing Company, of Green Bay, 
\\Tiseon«in, manufacturers of Council meats, in 

a dvuhle-|»age spread in colors in Saturday Evcring 
Post of September 13, have this to say :

“When our salesman calls on your gnx-er 
he carries a sample case of Council meats— 
so that the grocer can try them before he 
buy.- them. One taste is sufficient proof to 
the grocer that when it’s your turn to try 
them you will want to buy them, too.”
This statement in advertising is a further cor

roboration of the contention that CANADIAN 
GROCER has vigorously maintained, that the most 
important step in the machinery of distribution is 
to convince the dealer of the merits of the product.

Tiiferentiallv the advertisement quoted above 
suggests that the grocer will suggest the sale of this 
line of goods localise by actual demonstration the 
goods have been satisfactory to him. There is no 
use proving anything to the grocer who merely 
waits for a cultivated demand to move the goods 
from his shelves. The Indian Packing Company 
therefore very evidently has confidence in the dealer 
as a salesman.

THE COURSE OF WISDOM

RECENTLY an Ottawa grocer was brought be
fore XV. F. O’Connor charged with selling sugar 
at 3 cents a pound profit in defiance of the 

Board’s order that the profit to the retailer should not 
exceed 1 cent a pound.

There unquestionably exists in the mind of many 
grocers the impression that this new regulation is un
just to them. There is every reason for this belief, 
because one cent a pound on sugar does not repre
sent half what it costs to do business. However, such 
is the law, and the law must l>e obeyed. The grocer 
who lets his sense of grievance lead him into break
ing the law will do himself a great injury-.

The trade at the present time is at the mercy of 
the agitators, who see in every charge an extortion of 
some kind. The Board of Commerce has set a stan
dard of 1 cent a pound as a fair price. It will lie so 
considered by the public, and even were there not a 
law to maintain this price the merchant would do 
well to abide by it, as anything aixwe would unques
tionably tie considered an excessive profit. It only 
remains to obey the law, and to wait for a return to 
reasonableness on the part of the public.
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Maritime
Castle and Gesner have opened a 

grocery business in Halifax.
J. & T. Morris, Water Street, Char

lottetown, P.E.I., are fitting up a modern 
sanitary factory and plant for the manu
facture of the highest grade of soft 
drinks.

A warehouse, owned by A. M. King 
and F. C. Whitman, Annapolis Royal, 
Nova Scotia, and used for storing and 
assorting fruit, has been purchased by 
the Graham Company LH. Belleville, 
Ont., and will be used for the evaporation 
of apples and other things as soon as 
an evaporating plant can be installed.

Robin, Jones & Whitman, Ltd., the 
big fish concern at Garaquet, whose 
large and modem building at that 
place was destroyed by fire on July 
24th last, are now planning for the erec
tion of a structure at least as large and 
as completely equipped as was the for
mer building

Quebec
I. Slovitch, grocer, Montreal, has sold 

to Holmckton Bros.
J. C. Thompson, broker, Montreal, re

turned from a business trip to New 
York.

The Evangeline Cider Co., Bridge
town, N.S., was awarded a diploma for 
its display at the Quebec Provincial Ex
position.

The following businesses have been 
registered in Montreal: J. D. Arsenault, 
wholesale provisions; J. G. Amann, jams, 
etc.; Marche Economique, provisions.

Ontario
W. B. Gates, grocer, Hamilton, has 

sold out.
A. J. Langley has opened a groceteria 

at Welland-.
John H. Isaac, grocer, Toronto, has 

sold to E. J. Spink.
Mrs. S. Barker, grocer, Toronto, has 

scld to Luke Mills.
R. D. Henry, grocer, Toronto, has sold 

to T. H. Meredith.
B. Lampert, grocer, Toronto, has sold 

to Solomon Bassin.
John H. Isaac, grocer, Toronto, has 

sold to E. J. Spinks.
J. Strachnn, grocer, Toronto, has sold 

to Harold Hodnett.
W. G. Bonham, grocer, Toronto, has 

sold to R. I. I-egaty.
Gertrude Sharp, grocer, Hamilton, has 

sold to Ruben Nablo.
Chas. Etheridge, grocer, Hamilton, 

has sold to Mr. Littner.
Jas. Boyd, grocer, Ottawa, has been 

succeeded by F. Martin.
John Clough & Son, Stoney Creek, 

have sold to Thoe. Dale.
John Scaddmg, grocer, Toronto, has 

sold to Lawrence Putnam.

W. B. Gates, grocer, Hamilton, has 
sold to J. D. Cummings.

W. H. Gordon, grocer, Ottawa, has 
been succeeded by H. J. Hill.

Wm. Durance, grocer, Hamilton, has 
sold his Sherman Avenue branch to J. 
Hursley.

Wm. Battisbe, grocer, Toronto, .has 
sold to the Riverdale Grocery Co.

John Grant, grocer, Amherstburg, is 
advertising his business for sale.

R. D. McComb, grocer, Ottawa, has 
been succeeded by W. J. Kealey.

Mrs. A. T. Elliott, grocer, Smith’s 
Falls, has sold to R. A. Corbett.

Hamshar and Challacomb, groceries 
and meats, Birchcliflf, have sold to C. E. 
Grigg.

A. H. Mealing, who for some time con
ducted a grocery business in Orillia, 
Ont., has recently purchased the grocery 
business of W. P. Leader, situated at the 
comer of Queen street and Balsam ave., 
Balmy Beach, Toronto.

Wm. Ostrander, general merchant, 
Ostrander, Ont, has sold to J. A. Cad- 
man.

The estate of E. Berube, Amherstburg, 
general merchant, has been succeeded by 
Brown and Hitler.

Alfred North has purchased the Rosen
berg grocery business on Richmond St. 
S., London, Ont.

C. Morris, of C. Morris & Company, 
C P.R. Building, Toronto,. is sailing on 
September 20th to visit the British and 
Colonial markets in the interests of his 
firm.

The general store business and stock 
conducted for several years by W. S. 
Stoner at Frome, has been purchased by- 
Wilfred M. Silcox of St. Thomas, Mr. 
Silcox to take possession about Septem
ber 1. Mr. Silcox has been employed a* 
head clerk with R. Stirling, clothier, 
Talbot street, for the past year or more.

Western Provinces
Albert Dolwig, grocer, Regina, has 

sold to E. J. Butler.
Jos. Podbielaneik has purchased the 

grocery business of G. Kossoff, in the
G. F. Johnson Block, Fernie, B.C. For 
the past year he has conducted a busi
ness in the north end.

The White Rock Packing Co. com
menced business recently at White Rock, 
B.C. The first product put up by the 
company will be Semiahno Bay crabs.

J. C. Freeman & T. B. Young have 
purchased the stock and goodwill of the 
Summerland Supply Company, Summer- 
land, B.C. They will carry on a general 
store business under the trade name of 
The Summerland Mercantile Co., Ltd.

OPENS BROKERAGE BUSINESS
H. S. Joyce has opened a brokerage 

business in Montreal with offices at 903

Southam Building, and will conduct a 
general trade in confectionery and gro
cery lines.

Mr. Joyce is a son of H. Joyce, and a 
grandson of A. Joyce, who recently re
tired from the catering business in Mon
treal, with which he was continuously 
connected for forty years. Mr. H. S. 
Joyce was actively associated with the 
business for some six years, and brings 
to his new venture an experience that 
should be of value, particularly in the 
confectionery feature of it.

SMALL’S, LIMITED, APPOINT SELL
ING REPRESENTATIVES

Sihall’s Limited, Montreal, have made 
a change in their sales distribution pol
icy, necessitating the appointment of 
several sales representatives in various 
parts of Canada.

I. R. F. Fisher, Toronto, will have On
tario territory under his direction, his 
territory extending as far west as Port 
Arthur.

From Saskatoon to the coast, embrac
ing territory as far south as Moose Jaw 
and north of this, Lieut. J. E. Mireault, 
Edmonton.

Territory south of Moose Jaw to 
Prince Albert on the north and as far 
east as Port Arthur, W. F. Jutras, 
Brandon.

Maritime Provinces, New Brunswick, 
Nova Scotia, P.E.I. and Newfoundland, 
Lieut. F. Chester Binney, Moncton.

The appointment of this representa
tion, Small’s, Limited, state, will facili
tate the sale of their products through
out Canada to better advantage.

JOHN McMILLAN OF VANCOUVER 
DIES

Was Well and Favorably Known 
Throughout the Province

Vancouver, B.C. — John McMillan, 
president of the Vancouver Wholesale 
Fruit and Produce Dealers’ Association, 
and manager of the British Columbia 
Farmers' Exchange, died at the General 
Hospital, Vanouver, on Monday of this 
week, after an illness of some weeks. 
Mr. McMillan was born in Glasgow, 
Scotland, fifty years ago, and compara
tively early in life cast in his lot with 
the Pacific province, settling first at 
Revelstoke. From that city he came to 
Vancouver about nine years ago, where 
he became the first manager of the Van
couver Public Market. His success in 
this position led to his selection for the 
managership of the Farmers’ Associa
tion. Mr. McMillan was active in all 
charitable works, a staunch Anglican, 
and choir leader of St. Paul's Church. 
His two sons, Duncan and John, were 
associated with him in the work of the 
Farmers’ Association.
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MILK PRODUCERS MUST HAVE 
BOARD’S SANCTION TO IN

CREASE PRICE
“The Toronto Milk anti Cream Pro

ducers’ Association must apply to the 
Board of Commerce in order to receive 
the necessary authority to increase 
their prices,’’ Mr. O’Connor ex
plained in reference to the proposal 
of the association to advance their prices, 
“and at the present time we should not 
be disposed to authorize any increase in 
milk prices.”

COBOURG, ONT., BONUSES PACKING 
PLANT

A by-law to grant the Douglas Pack
ing Company $5,00(1 towards securing an 
adequate supply of water for their new 
plant just established hei", was carried 
oy the property owners of Cobourg, with 
only 31 dissenting votes. The new in- 
dvstrv has just erected five new build
ings on the site of the oi l steel plant.

SUGGESTS MAIL-ORDER STORES TO 
HANDLE NECESSITIES OF LIFE
Establishment by the United Brother

hood of Maintenance of Way Employees 
and Railway Shop Laborers of a chain 
of departmental mail-order stores to 
handle necessities of life direct from 
producer and manufacturer to consumer 
for the purpose of reducing living costs 
vas recommended to the convention of 
the organization at present meeting in 
Detroit by Grand .President Allan Bar
ker. Recommendation proposes imme
diate opening of the first of these stores 
and selling at 25 per cent, below present 
price, gradually extending the chain 
throughout Canada and the United 
States.

President Barker also recommended 
that the brotherhood go into the manu
facture of various necessities that re
duced costs to labor organizations.

ANOTHER CO-OPERATIVE IDEA
Organization of a veterans’ co-opera

tive store company for the operation of 
a chain of stores in Manitoba is being 
considered by the Great War Veterans’ 
Association, it was announced recently. 
If the scheme is consummated it will 
mean the establishment of 100 stores in 
Manitoba, fifteen of which would be in 
Greater Winnipeg, one for each branch 
of the association.

It is planned to make Winnipeg the 
clearing centre for all the outlying 
branches, with a system of co-operative 
purchasing, selling and exchange in all 
commodities, including beef, pork, dairy 
and farm produce, general groceries and 
clothing. Funds are to be obtained by 
the sale of shares, the total capital to 
be pooled and profits divided. The as
sociation is considering the appointment 
of a managing director.

MR. BAIN ARRIVES IN ENGLAND 
A cable was received in Winnipeg dur

ing the past week to the effect that 
Donald H. Bain, who has gone to Eng
land on a business trip, had arrived and 
was on his way to their new offices in 
London.

HOT SHOT FOR THE ADVERTISING 
SLACKER

Continued from page 27 
instead of using general terms in his 
announcements that he use his space 
once a week to clear out odd lines. This 
the merchant began to do, with such, to 
him, wonderful results, that he has de
veloped into a consistently good adver
tiser. The story was told of another 
merchant who used a half page space to 
announce a special bargain sale, and who 
went further and decorated the exterior 
of his premises to make it appear some
thing unusual was happening. This ef
fect was achieved by taking large color
ed posters, cutting them in half, and 
making each half sheet into the form of 
a pennant with the paper cutter. On 
each of these paper pennants was 
printed the one word “SALE.” 
Varied colored paper was used, and the 
plate glass windows decorated in such a 
way as to not affect the window dress
ing.

The Clarion is a good instance of a 
healthy country paper, and its service 
to advertisers has placed it where it is 
with a circulation of 1,050. Its adver
tisers are increasing their space to such 
an extent as a result of their success 
that they are automatically being forced 
off the front page, and it is the intention 
of the publishers to present a solid news 
front on page one just as soon as pres
ent contracts expire.

reckeee that tiie mue tari la me* from genuine 
Enerliah seed, and !• guaranteed to the tie* aa 
strictly higti era*. Hi* new package fa from the 
plant of While Swan Spice * Cereal Co.. Toronto.

The Cannon Canadian Company, Lim
ited, Toronto, have recently placed on 
the market in Canada a new gelatine 
package, as shown by the accompanying

i-Twr'iTthj

MimI T.IiIp Delii

B ( in

illustration. The package is printed in 
two colors—blue with a buff border, and 
the wording is in both French and Eng
lish. That is, on one side of the pack
age it is in French and on the other, 
English. The company points out that 
in each package there are two envelopes 
of gelatine, sufficient to make two 
quarts of jelly.

I'RINCE EDWARD ISLAND FAIR
“Quality” rolled oats is a new product 

appearing on the market in Canada.

Canadian Cereal and
flour Mills Co. Limited

at TIILSOWBUPG ONTARIO
H«fad QfL< 0 SlraHord Ontario

Rolled Oats

FIRST QUALITY

NEW GOODS

DATES
The following dates have been set 

for fall fairs in Prince Edward Island:
Provincial Exhibition, Charlottetown, 

September 23 to 27. Summerside, Oct. 
1 and-2; Georgetown, October 1; Souris. 
Sept. 29. Smaller fairs in the shape of 
school fairs will commence on Septem
ber 29 and will continue until about 
October 10.

ecNuwie r#0M
MEDSwan

The above illustration shows the new package of 
White Swan mustard just brine introduced to
the Canadian trade. It is a very attractive pack- , ...

■ge with labels in three colors. It states on the Sppesri herewith

made by the Canadian Cereal and FI >ur 
Mills Co., Ltd., Stratford, Ont. It is 
manufactured at their factory at Till- 
sonburg. The package has a distinctive 
design, illustrating a sower scattering 
seed on newly cultivated soil. The il
lustration on it is in two colors, blue 
and red. The Canadian Cereal and Flour 
Mills Co., Ltd., also manufacture “Qual
ity” Brand cream farina, health bran, 
split peas, Brose meal, pot barley and 
pearl barley. They make for infants, 
“Quality” Brand oat groats, barley 
groats and diabetes flour. An illustra
tion of the new package of rolled oats
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WEEKLY GROCERY MARKET REPORTS
Statement! From Buying Centre!

THE MARKETS

THE market in groceries for the past week 
has not been very marked. Sugar still is 
the centre of interest, and fortunately the 

situation seems to be improving.

MONTREAL -1 number ofmv/Miiiuui changes are made this
week in commodity prices. Atlantic Sugar Re
fineries have advanced refined sugar price to 
$11. There is more sugar available and the 
outlook is greatly improved. Canned beans are 
advanced in one quarter and peas are firm. 
Kippered herrings are again available at firm 
prices. Coarse salt basis is somewhat changed 
and the weight of bags is reduced. Package 
rolled oats and bulk oats are higher in price. 
Cornmeal tendencies are lower. Pressed hops 
are advanced 3c per lb. Hand cleaner of one 
brand is up 20c per doz. Mincemeat is up in 
price as is also saltpetre and baking soda in 
packages. Raw sugar crystals are marked 
higher. Dried apples, apricots, peaches, 
pears and prunes are marked up. Molasses is 
two cents higher in one quarter. Tea is ad
vanced in this market as noted elsewhere. 
Cloves are scarce and likely to be higher in 
price. Nuts are firm, as are also rices and 
tapioca.

Declines of price are applicable for hay and 
grain. Some fruits are slightly reduced in 
price as are also vegetables. There is a good 
movement of most lines. Coffee undertone is 
somewhat easier and that for corn syrups, too.

TORONTO—The grocery market during the 
week has been rather dull with 

few price changes to record. Fortunately the 
sugar situation seems to be gradually easing up, 
and there are more refineries offering stocks 
this week than for some time, and it is believed 
that the worst of the shortage is past, and that 
within a short time the production will have 
caught up with the demand. The Atlantic 
Sugar refinery this week advanced its prices 
50 cents. There is a generally easier feeling 
noticeable in coffee, following the duller tone 
of the American market prices in several lines

AT A GLANCE

are quoted somewhat easier. Tea remains firm 
with every indication of a continuance of this 
tendency. Oat products generally are easier 
this week, a decline of about 50 cents being 
noticed in rolled oats and oat meal.

In the produce lines the changes are still 
more noticeable, live hogs have declined a dol
lar with every indication of further declines be
fore the end of the week. As a result all fresh 
pork lines are showing a markedly easier feel
ing, declines of two to four cents a pound being 
the order of the day. Declines in cured meats 
are not reflected as reported, but even here 
there are some changes noted. Eggs show a 
firm tendency and there is quite a marked 
scarcity, some stocks being withdrawn from 
storage to meet the demand. Cheese is in a 
somewhat unsettled position, owing to the un
certainty as to the future export movement.

WINNIPEG—There has been a material im
provement in the delivery of 

sugar to the prairie provinces, especially in Sas
katchewan and Alberta. Tea prices are very 
firm, and there have been advances recorded in 
several lines. Coffee on the other hand has 
shown a decline of about three cents, but seems 
likely to remain firm at these figures, with a 
gradually strengthening feeling. Mustard seed 
may advance, and there is a general firmness 
in all spices. Substantial quantities of Ameri
can rices are offering and there is a fair buying 
movement despite the high prices. There have 
been some declines in certain packs of canned 
meat. Tentative prices have been named on 
canned tomatoes and corn, and these prices 
are regarded as surprisingly high.

VANCOUVER—The su£ar situation is
showing some improve

ment in this market. Quotations from the 
Orient have been received, but owing to the ad
vance in silver the prices landed in Vancouver 
would be prohibitive. There have been a num
ber of changes more especially in produce lines, 
where a variety of products have followed the 
declining price of hogs, and register materially 
lower figures.



40 CANADIAN GROCER September 19, 1919

QUEBEC MARKETS

MONTREAL, Sept. 17.—Quite a considerable business 
was done in various grocery lines last week. There 
has been, on the whole, a maintenance of prices and 

the outlook is that from now on these will be more stable. 
One jobber predicts fewer changes. The available supplies 
are reasonably good but some shortages exist.

Pressed, Hops Higher;
Hand Cleaner 20c

Meatreol. ---------
PRESSED HOPS, HAND CLEANER.

—An advance of 3 cents a pound is made 
for new pressed hops, a supply of 
which has just come to hand. These are 
selling to the trade at 45c to 46c per 
pound. “Boss” hand cleaner is up 20c 
per dozen to $1.20.

Mincemeat Advances;
Granulated Saltpetre

Montreal. ---------
MINCEMEAT, SALTPETRE.—An ad

vance is made for Wethey’s mincemeat, 
the jobbing price now being $1.90 per 
dozen or $5.50 per case.

Granulated saltpetre is now offered 
in bags of 110 lbs. net, and at a price 

<pf 9c per lb.

Reductions Made For
Coarse Salt; Soda Up

Montreal. —-----
HALT, SODA.—A reduction in the 

weight of coarse Liverpool salt has made 
a change of price necessary. The weight 
of bags now is 130 lbs. instead of 140 
and the price on the new weight sack 
is $1.50.

Cow Brand Soda is selling in jobbing 
quarters at $3.75 per case.

Starch Marked Up;
Camphor; Raw Sugar

Montreal. ---------
STARCH, CAMPHOR, SUGAR.—Ad

vances have been made this week in the 
prices of “Beef” brand starch. The new 
price is $3.75 for half cases and $7.50 
for full cases, the increases, respec
tively being 25c and 50 cents per case.

Camphor is very scarce and the price 
has been advanced $1 per lb. to $5.50. 
Raw crystal sugars are also advanced, 
$10.50 to $11 per 100 lbs. being quoted.

More Sugar Melted;
One Refiner Advances

Meatreal. —
SUGAR.—Decided improvement has 

been reported in the matter of sugar 
supply and the trade, while not receiving 
nearly all the sugar it requires, is get
ting frequent shipments. Jobbers are 
better pleased and are sending out sup
plies to the retailers as fast as the re
finers furnish them with stock. One re
finery, the Atlantic, has advanced its 
price to $11, this increase of 50c per 
100 pounds going into effect on Monday 
morning
Atlantic Sugar Company, extra granulated

sugar, 10 Oh»........................................................... 11 00
Acadia Sugar Refinery, extra granulated 10 60 
8t Lawrence Sugar Refinery........................ 11 00

Canada Sugar Refinery ............................... 10 40
Dominion Sugar Co., Ltd., crystal granu

lated ................................  10 60
Icing, barrels ...................................................... 10 70
Icing, 25-lb. boxes ...........................................  11 10
Icing, 60-lb. boxes.............................................  10 90

Do.. 1-lb............................................................... 12 20
YelKxw, No. 1 ...................... 10 00 10 10 10 60
Yellow, No. 2 (Golden) .................... 9 90 10 00
Yellow, No. 3 ......................4............ 9 70 9 90
Yellow, No. 4 ........................................................ 9 60
Powdered, barrels ................................................10 60
Powdered, 50s ...................................................... 10 80
Powdered, 25s .........     M 08
Cubes and Dice (asst, tea), 100-lb. boxes. 11 10

Do., 59-lb. boxes ............................   11 20
Do., 2Mb. boxes'............................................  11 30
Do., 2-lb. pack ................................................ 11 50

Paris lumps, barrels .........................................  10 65
Paris lumps (100 lbs.)......................................10 65
Paris lumps (*0-lb. boxes)............................ 10 76
Paris lumps (2'5-lb. boxes)............................ 10 96
Paris lumps (cartons, 6-lb.).......................... 11 70

Do. (cartons. 2-lb.) ....................................... 12 45
Crystal diamonds, barrels ......................... 11 10
Crystal diamonds (boxes 100 lbs.)............ 11 20
Crystal diamonds (60-lb. boxes).................. 11 30
Crystal diamond (26-lb. boxes)...................... 11 60
Demarar light, per lb...................................... 0 10

Greater Spread on
Canned Bean Prices

Montreal. ---------
CANNED GOODS.—The only price 

change in canned goods reported this 
week is that for golden wax and refugee 
beans. The spread of quotations is 
greater, and the actual quotations are 
$1.85 to $2.10 per dozen. There is a fair 
movement of new pack goods although 
the retail trade is not buying very freely 
as yet.
Canned Vegetables—

Asparagus ( Amer. ) mammoth
green, dot...................................... 6 76

Aeparague. Imported (2%e).. 4 « 6 2*
Asparagus tope (Canadian) ... 4 00
Roans. Golden Wax ................. i 86 2 10
Beane, Refugee .......................... 1 85 2 10
Beets, new slict-d. 2-lb.................. 0 95
Corn (2s) ....................................... 2 10 2 86
Carrots t»Heed). 2e...................... 1 45 1 76
Corn (on cob), gallons ........... 7 26 7 60
Spinach, 3s ..................................... 2 85
Spinach, California. 2s............. 8 16 3 60

Do. (wine gals.) ...................... 8 00 10 00
Tomatoes. Is ................................ 0 86 1 00
Tomatoes, 8s ................................... 1 50
Tomatoes, 2H« ............................ 2 10
Tomatoes, 3a ................................... 2 16
Tomatoes, gallons ........................ S 00 7 02 S
Pumpkin. *H’» (doe.).................. 1 10
Pumpkins, gallons (dox.) ----- 3 25

Peas, Standards .............................. i 95 1 90
Peas, early June ..............................

Peas, extra fine, 2s ....................
1 92% 1 97 H

8 00
Do., fancy. 20 ot. ............... 1 17 H

Potato Can. sweet, 2%-Ib tins
Do.. 2-lb. tins.............................. 2 76

Olives (in bis. 49 wins gals.), gsl. 1 86
Canned Fruits—

Apaisa. 2H*. doa........................... 1 40 1 66
Do., 8s, dos.................................... 1 80 1 96
Da., gal kail, doe........................ 6 26

Bluefoerries, 2a . . .......................... 2 2f> 2 40
Currants, black, 2s. dos. ........... 4 66

Do., gallons, dox.......................... 16 00
Cherries, rod. pitted, heavy

syrup, dot...................................... 4 40 4 60
Cherries, white, pitted ............. 4 40 4 60
Gooseberries, 2s, heavy syrup,

4 46
Do.. 2a (valla) ........................ * 7TH 2 SO

Peaches, 20 os., dos............................
Do.. No. 2 ..................................... 2 80 8 00
Do.. 2H (beet) ............................ 1 76 4 80

Pear», la .............................................. 1 I* 2 M
Do.. tHa ................................................... IU
Da., ta (light arm») .......................... IN

Ptaeapplee (grated and a Head).
ta ..................................................................... * «I

Do.. 2%e.................................................... 4 10

Pluma—Lombard . ...................... i 00
Gagea, Green, le .........................................

Do. (light ayrup. ta............................
Raspberries. 2a, black or red,

heavy syrup ................................................
Do.. XHs .................................................

Strawberry, 2s. heavy syrup .................
Canned Kish—
Salmon—

Ohuma, 1-lb. tulle .....................................
Do.. Ha, Hat .........................................

1 lb. tails, eases 4 doe., per ova. 4 I»
Pinks, 1-lb. flat .............................................
Pinks. 1-lb. tails ............................... 2 41
Pale, H-lb.. doe................................................
Pale. 1 lb., do»........................... .....................
Pinks. H-lb.. doe. ..........................................
Oboea, l-.b. tolls............................................
Cohoes, 1-lb. flats ..........................................
Oohoee, H Hie., flat .....................................
Red Springs. 1-lb. tails.................... 4M
Red Springs, H lb..........................................
White Springs (la) .....................................
Salmon, Gasps, Nlobe Brand

lease of 4 doe.), per doe. .................
Labrador salmon, 1-H>. flat...................
Aimaks, red. 1-lb. tall ............................
Pilchards. 1-lb. tails ........................ 1 »0
Whale Steak, 1-lb. flat................................
Herrings, kippers, dz. (4 dz. ease) 2 25 
Herrings (tomato sauce), doe... 2 25
daddies (lunch) l H-lb.) ............................
Haddiee, chicken (4 do», to ease).

do».......................................................... 2 25
Canadian eanMnee (case) ............. 4 21
.Norwegian sardines, per ease of

100 (Ha) ......................................................
Oysters (Canned)—

I os., do». ........................................ |...
10 os., dot. ................................. .......

Lobsters, H-lb. dot. ...................... S 00
Do., H-lb. tins, doe..................................
Do.. 1-lb. tails ............................... ....
Do., %-lb.. do». ....................... .................
Do., t-fb. flats .......................................

1 ArUDlsf i PWIC, rO. glut » a a a
Sardines (Amer. Norweg’n style) ....
Sardines (gen. Norwegian) ....................
Sardines—Canadian brands (as

to quality), case ......... ............... 6 86
Sardines, French ....................................... ....
Scallops, 1-lb., do*............................................

Do., Eastern trade ................................
Do.. WinniiMHr and Western.................

•••nteh Snsek. No. 8. doe. .............
Shrimps. No. 1 ............................... 1 2f>
Crabs. No. 1 (es « dos.) ..........................
Crab meat (Japanese), doe.......................
Clams (river) (1 lb.), dos............. ....
Scotch Snack, No. 1. dm.. Montreal ....

1 20
2 46 
1 00

4 66

4 66

2 16 
1 12%

80
86
76
ST%
*7*
«%
76
86
76

4 M 
1 46 
1 88

1 26
3 60
4 60 
1 00
1 80
2 86 
3 25
1 w

2 35 
6 76

26 0U

2 60 
4 20 
8 10 
6 10
8 26 
6 M 
• 26 
a 60

U 60
26 00

17 60
22 00 

» 26
2 66 
2 26 
4 Ml
2 40
6 76 
• 60
1 SO
2 60

Foreign-grown Beans
Affect Canadian Price

Montreal. —————
BEANS AND PEAS.—The arrival of 

larger supplies of Japanese beans has 
been a factor, it is said, in keeping the 
price of Canadian varieties down. There 
has been no actual price change this 
week but best varieties are holding quite 
firm at around $5 to $5.25 per bushel.

Canadian, hand-picked, bush... 6 00 6 25
British Columbia .........   6 00
Brown Beans ................................. 2 60 4 00
Japanese ........................................................ 6 00
Yellow Eyes ................................................ 6 66
Lima, per lb. (a* bo quality). 0 10 0 12
Kidney beans.................................. 6 00 6 66

Psas, white soup, per bushel___ I 26 8 60
Peee, split, new crop (88 *».)............... 6 60
Peas (blue) .......................................... 8 88 8ft

A Firmed Market
Obtains For Rice

Men treat. -----------
RICES, TAPIOCA.—Firmness con

tinues to rule in this market for both
products. There is a routine demand 
but this is only seasonable, and what 
good rice* are available are to be had 
only at fully maintained prices.
Carolina ................................................ • • • • *7 <W
Honduras ........................................................... 1* M
Sham No. 2 .................................................... » 00
94am (fancy) ................................................ J* M
Rangoon "B" .................................................. 76
Rangoon CC .................................................... >®
Mandarin ........................................................... }• 7#
Pakllng ............................................................... lfl M
Patna ...................................................... • 14^ ^0 L6H
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Broken rice, fine .......................... 7 00 7 00
Do., eoeiee .............................................. ( 00

Took**, per lb. (seed)................. 0 1» 0 16
Tbofexm (peer!) ................................ 0 1» 0 16
Tmplne* (fleke) ................................ 0 1214 0 10
Swo (brown) ................................... 0 15 0 IS
Not*.—Tbs Hoe market it subject to frequent 

change and the price basis Is quite nominal.

Some New Nuts in;
Various Peanuts Scarce

Montreal. ---------
NUTS.—It is extremely difficult to ob

tain various grades of peanuts from the 
United States, one importer states. Vir
ginia grades are not to be had in any 
but small quantities. Chinese and Jap
anese grades have been more freely of
fered of late. The basis for these is 
lower than that for the Virginia grades. 
This week supplies of Chilean walnuts 
and of Naples filberts have been receiv
ed by one of the local jobbing houses.
Almonds, per lb...................... ......................... 0 M
Almonds (shelled) ........................... » 67 0 60
Almonds (Jordan) ................................... 0 70
Brasil nuts (new)' ........................ 0 28 0 38
Brasil nuts (medium) .................... 0 16 0 17
Filberts (Sicily), per lb................ 0 29 » 81
Filberts, Barcelona ........................ 0 25 026
Hickory nuts (larve and small),

lb............................................................. 0 1» 0 16
Pecans (new Jumbo), per lb.......  0 32 0 $5
Peanuts—

Jumbo ................................................. IM • SB
Fancy ................................................ 0 16 U 17
extras ................................................ 0 12 0 14
Shelled. No. 1, Spanish............. 0 26 0 26
Salted Spanish, per lb................. 0 29 0 30
Shelled. No. 1 Virginia ......... t 1«H • U

Do.. No. 2 ................................................ 0 14
Peanuts (salted)—

Fancy wholes, per lb.................................. 0 38
Fancy epHts, per lb..................................... 0 83

Pecans (new Jumbo), per lb..... 0 82 0 85
Pecans, large. No. 2, polished... 0 82 0 86
Peeane. New Orleans. No. 2 . .. 0 21 » 34
Pecans, “paper shell.” extra large

Jumbo ............................................................. 0 60
Walnuts (Grenoble) ........................ 0 29 0 35
Walnuts (new Naples) ................... 0 23 0 26
Walnuts (shelled) ......... .......................... 0 90
Walnuts (Spanish) .......................... 0 30 0 33
Note—Jobbers sometimes make an added charge 

to above prices for broken lots.

New Dates to Hand;
Apples; Apricots Up

Montreal. ---------
DRIED FRUITS.—There has been 

quite a little readjustment of quotations 
for dried fruits, including advances for 
apples and pears, peaches and apricots. 
There also has been some changing of 
price on prunes, increases being made 
for the larger kinds and some lower 
prices applying on the small. New crop 
fruits are now said to be rolling from 
the California production points.
Apricots, fancy ............................................. 0 32

Do., choice .................................... 0 25 0 30
Apples (evaporated) ................... O 25 0
Peaches (fhney) ............................ 0 24 0 27

Faced .................................................... 0 1» 0 20
Choice .................................................... 0 20 » 24
Bxtra choice .................................... 6 21 0 24
12 os., per pkge............................... 0 16 0 18

Peam ................................. ............... 0 20 0 26
Drained Peels ( old)—

Citron ................................................................. 0 46
Orange ................................................ 0 43 0 44
Citron ................................................ 0 59 0 60

Raisins—
Bulk, 25-lb. boxes, lb................... 0 IS 0 M
Muscatels. 2 crown ................. .... I II

Do., 1 Crown ......................................... 0 14
Do.. 8 crown............................................. 0 IS

Cal. seedless, cartons, 16 oe................... 0 26
Choice seeded, 12 ot.................................. 0 14
Fancy seeded ............................................. 0 14

16 m. ........................................... 0 IS 0 IB
11 oa ........................................... 0 1«H 0 14

Choice seeded. 16 oa.................................... 0 13
Seedless. 16 oa. pkg ................................... 0 23
Currant», old pack. 16 oe............... 0 24 0 27
Currants ( Aramrttw), looae........................ •
Dates. Excelsior, per ease (Ib-lOe) .... «2»

Fard. 18-lb. boxes..................................... 8 25
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Peeke**, only ................................... • 16 *20
Do., Dromedary (28-1* os.)...................... 7 26
Peeke*ee only, JExcslator .......................... 0 2»
Do., Dromedary ............................................. e 22

Flee (layer), 1Mb. boxes.................... 2 60 3 00
Flee, -kite (70 4-0». boxe»)........................ » 40

Do. (28 8-ox. boxes)................................... * 80
Do. (12 10-ox. boxes)................................. 2 20

Flee. Spanish (eookinar), I*, lb.
boxes .............................................  • 14

Prune. (25-lb. boxes)—
80-40» ........... .................................. '. 0 M 0 3b
40-50. ............................................................... 0 80
60*0» ............................................................... 0 26
60-70* ............................................ 0 22 0 26
70440# (2Mb. box) ..............................0 20 0 212
80-90» ............................................ 0 17 0 19
90-100» ......................................... .". 0 1® 0 17
100-120s ............................................................... 0 14

Peek—
Ormnee ........................................................... 2 27
Ont mixed (1-lb. sortons), des. 4 18 4 28
In 28 le, see................................................. 12 78
Cot. 1Mb. boxes lib.) ............................... 8 48

Molasses is Higher;
Corn Lower; Syrup Not

Montreal. ---------
SYRUPS AND MOLASSES.—One lo

cal jobbing house has advanced the 
price of molasses 2 cents a gallon. Others 
may increase their quotations at any 
time. There has been quite a marked de
cline in the price of corn, but as yet 
there is no reduction in the price of 
syrup. It takes awhile before the ad
vance of price for corn or a decline really 
affects the price of syrup, Chicago basis 
being that on which prices are figured 
and supplies taking some time to come 
from there.
Corn Syrups—

Barrels, about 700 lbs., per 
Half bbls.................................

lb............... 0 0814
0 08 Vi 
0 08*
6 45

Km ...... ..................................
2-lb. tins, 2 dox. in case, case...............
5- lb. tins, 1 doz. in case, case............... 6 05
10-lb. tins, % doz. in ease, case ___ 5 75
20-lb. tins, % doz. in case, case .... 6 70
2-gal. 25-lb. pails, each. 2 60
3-gal. 36^-lb. PaO*. each 3 85
8-gal. 65-lb. palls, each.. 

White Corn Syrup— .................... 6 26

2-lb. tins. 3 doe. in case. case .... 5 95
5-lb. tins, 1 doz. in case. case .... 6 55
10-lb. tins, % doz. in case. case .... 6 25
20-lb. tins, Ü doz. in case. case 6 20

Cane Syrup (Crystal) Diamond—
2-lb. tins, 2 doz. in case, per cs............. 7 50
Barrels, per 100 lbs............. 10 00
Half barrels, per 100 lbs. 10 25

Glucose, 6-lb. cans (case)... 4 80
Price* for

Barba does Molasses— Island of Montreal
Puncheons ............... , 0 98 1 03
Barrels ...................... 1 01 1 06
Half barrels ............. , 1 03 1 08

Antigua Molasses— 
Puncheons ............... . 0 98 1 00 1 03 1 06
Barrels ..................... 1 01 1 03 1 05 1 08
Half barrels ........... . 1 03 1 05 l 08 1 10

Note—Prices on molasses to outside points aver
age about 3c per gallon lew.

Big Lots Sugar Bought 
At 22c; Honey Steady

Montreal. ---------
MAPLE PRODUCTS, HONEY. — A 

large user of maple sugar stated to 
CANADIAN GROCER this week that he 
had paid 22 cents per pound for car lots 
of sugar. The product is said to have 
left first hands quite entirely and so the 
tendency is to hold supplies at firm 
price. There is a light but steady de
mand. Honey is steadily held without 
change, and of this there is a fair move
ment.
MepW Syrup—

ISH-tb. tin, leech) (nomine!) 2 5» 2 88
14-lb. «en*. 6 In esm, per erne 15 It 20 15 
5-lb. eana. It in earn, per eese IT 18 21 06 
214-4b. cens. 24 In erne, per cut 18 56 21 88

Maple Suesr (nominal), email lot» 6 27 8 52
Honey. Clorei—

Comb (fancy) ....... ............................. 0 88
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Oomt (No. 1) .......................................... 0 2®
In tin», 60 ibe., per H>............................ 0 24
SO-lb. pails ......... ........................... .... 0 25
1Mb jpeik ................................................. e 26
6-lb. pail» ............... ................ 0 25
Buckwheat, Mb. tins, lb.......................... 0 18

Coffee Unchanged,
But Easing Tendency

Hmtnst --------
COFFEE, COCOA.—No actual change 

has developed in the coffee market, local
ly. The tendencies outside have been 
easier, buyers have been purchasing 
lightly, and the probabilities are that 
lower quotations may be in effect if the 
outside market rules as it has for the 
past week or two. The cocoa movement 
is steady and seasonable and the ten
dency quite a firm one.
Coffee—

Bogota», lb ................................... 0 46 6 47
Mxrmceibo, lb.................................... o 82)4 0 44
Jamaica, lb....................................... 0 40 0 43
Mocha (types) .............................. » 44 0 47
Mexican, lb........................................ e 44 0 46
Rio. lb................................................. 0 37 0 8914
Santos, Bourbon, lb...................... 0 44 0 47

^Santos, lb............................................ 0 43 0 45

In 1-lbs., per dos........................................ g 25
In 14-lb»., per dox..................................... 2 75.
In 14-**-, per do*....................................... 1 45
In small size, per do*............................ 1 10

Teas Marked Higher;
Many Go To States

MesrtreaL ---------
TEAS.—An actual advance in the 

price on better grade teas has been ef- 
'ected, the increase being from 3c to 
5c on the range of prices appearing be
low. Finest grades are selling at SOc 
to $1 per pound—that is for Japans. A 
great rlcni of movement of best tea- has 
been going on if late—teas v ie
shipped from the growing centres with 
cptional destinations. The movement of 
medium quality teas is satisfactorily
good.
Pekoe, Souchongs, per lb.............. 0 48 0 51
Pekoes, per lb..................................... 0 52 0 55
Orange Pekoes ................................. 0 60 0 65
Japan Teas—

Choice (to medium) ................ 0 66 0 75
Early picking ................................. 0 66 0 76
Finest grades ................................. 0 80 1 00

Pekoes .............................................. 0 39 0 41
Orange Pekoes .............................. 0 44 0 47
Broken Orange Pekoes ............. 9 40 0 43
Inferior grades of broken teas may be had from 

Jobbers on request at favorable prices.

A Steady Trade For
Spices; Cloves High

Montreal. ---------
SPICES.—The movement of spices to 

the trade has been pleasing to the im
porters and wholesalers and a great deal 
of activity has been manifest. The un
dertone continues a steadily firm one and 
the clove basis is especially strong and 

with advances not unlikely.
Allspice .................................................. e 20 o 22
Cassia «pure» ..................................... 0 32 0 35
Cinnamon—

Rolls ................................................................. <J 55
Pure ground ................................... 0 35 0 40

Cloves .................................................... 0 60 0 70
Cream of tartar (French pure).. 0 «1 •> -
American high test........... .............. 0 80 0 85
Ginger .................................................. 0 30 0 40
Gi. ger (Cochin or Jamaica)................... 0 36
Mace ...................................................... » 80 1 00
Mixed spice ......................................... 0 30 0 32
Nutmegs, whole ................................. 0 60 0 70

Do., ground ..................................... 0 60 0 66 .
Plover black ..................................... » 38 » 4»
Pepper. «Mt».................................... * - *
Pepper (Cayenne) ............................. 6 36 0 87
Pickling spice ..................................... » 25 • Î7
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£w*a ...........    0 86 0 70
Tumeric ........................................... 0 28 0 St
Tartaric acid, per lb. (crystals

or powdered) ................................. 1 00 1 10
tCardamon seed, per lb., bulk...................... 2 00
Camway (nominal) ........................ 0 80 0 40
Cinnnamon, China, lb. ............................ 0 80
Cinnamon, per lb.............................................. 0 85
Mustard seed, bulk .......................... 0 85 u 40
Celery seed, bulk (nominal)...........  0 75 0 80
Shredded cocoanut, in pails__  0 21 0 28
Pimento, whole ................................... 0 20 0 22

For spices packed in cartons add 4*4 cents a 
lb. and for spices packed in tin containers add 
10 cents per lb.

Bulk and Package
Oats Are Higher

Meetraal. ---------
CEREALS.-—The market on rolled oats 

is higher, and one jobber is quoting bulk 
at $5.10 per 90 pound sack. Porridge 
oats in packages are also advanced 45c 
per case, the new prices being $6.45 for 
the small and .$6.25 per case for the 
large. Com markets have been lowering 
and a change may soon be made in the 
way of a reduction of corncneal. In the 
meantime there is quite an improved 
sale for eornmcal, dealers filling in their
depleted stocks.

Self-raising Flour—
S-lb. pkgs., do*................................................. 2 SO
0-lb. pkgs.. dot.................................................. 6 70
Comoneal, Gold Dust ................................. 6 00
Golden 6 76
Barley, pearl ....................................... 600 6 2f>
Barley. Pot. 98 lbs............................ 5 00 5 60
Barley (roasted) .............................................. 7 60
Buckwheat flour. 98 lbs.................. 5 60 6 00
Hominy grits. 98 lbs........................ 6 00 6 50
Hominy, pearl, 98 lbs.......................  6 00 6 50
Graham flour ..................................... 5 76 6 90
Oatmeal (standard - granulated

and fine) ......................................... 6 06 6 30
Oatmeal, fine cut, in pkgs., c/»............... 4 80
Peas, Canadian, boiling, bush.... 4 00 6 60
SpHt pea» (per 98 lbe).................... 6 06 6 60
Railed oats. 90-lb. bags................. 6 40 8 50
Rolled oats (family pack.), case .... 5 60
Rolled oats (small sise), case.................. 2 00
Oat flakes (case 20 pkgs.).......................... 5 60
Rolled wheat (10O-lb. bb's.)...................... 7 10
Porridge Wheat—

Packages. 56 in case.............................. 6 45
Packages. 20 in case (family

pack.) ...................................................... 6 26
Puffed wheat, sace ....................................... 4 2ft
Puffed Rice ...................................................... 6 26
Wheat Food. 18.   3 26
Tapioca flour, lb.................................. 0 15 0 16

Decided Firmness
In Flour Markets

Montreal " ---------
FLOUR.—Markets are steadily firm, 

with little or no export business being 
done but with millers’ costs reported 
higher than ever. Whether this will 
presage an advance in the quotable 
basis later cannot now be stated, but 
there is a feeling that prices may be 
higher. The supplies of new wheat are 
available for milling—particularly at 
Western points.

and $55 per ton and are unlikely to be 
lower, not for the present in any case.
dhoti»—

Mixed cars ........................ ....................... 65 00
Bnut—

Mixed cars .........................   46 00
Crushed outs ..................................... 60 00 68 00
Barley chop ..................................... $4 00 76 00
Special, middlings.............................................. 66 00
Feed flour (98 lb. sack)................................. 3 76
Gluten Feed (22% Protein)—

F.O.B. Cardinal ............................................. 56 60
F.O.B. Fort William.................................... 66 00

Hay is Reduced;
Grain Lower, Too

Meetraal. ---------
HAY AND GRAIN.—Prices are easier 

on hay. The season has only opened 
and it will be a little while before there 
is much heavy trading, users buying only 
as therir requirements demand. One 
heavy operator believes that $15 hay 
will be available before the end off the 
year. Oats and barley are ruling on a 
reduced price basis, around 314c per 
bushel being the drop on oats and 1 lc to
14c for barley.
Hay-—

Good. No. 1, per 2.000-lb. ton ___ 23 SO
Do., No. 2 ................................................ 22 00
Do., No. 3 ............................................... 20 00

Straw ..;...................................................... 11 00
Own.

No. 2 C.W. (34 lbe.).................................. 0 07%
No. 3 C.W..................................................... 0
Extra feed ................................................... ....
No. 1 feed ................................................... 0 96
No. 2 feed 0 98

Barley
No. 3 extra Ontario ................................ 1 46
No. 3 .............................................................. 1 42

Note--Hieee price* are at elevator and bag* and 
bagging are not included.

Cranberries At $15.00;
Bigger Fruit Range

Montreal. ---------
FRUITS.—Cranberries are now arriv

ing on this market and there is a price 
of $15 per barrel on these. Peaches and 
pears, and grapes also, are available in 
bigger variety and there is a somewhat 
easier price tendency. Apples are in 
favor and are selling freely.

Hampers ............................ ............. 2 50 8 OO
Barrel». No. 1................. ............. 7 00 8 00
Duchese. No. 2 .............

Do.. No. 3 .....................
............. 5 50 5 00

6 00
Alexander
Wealthy

Apricot*, box ................................. .... I M
Banana* (as to grade), bunch.... 6 00 « 00
Blueberries, <jt.................................................... 0 30

Do., (11 baskets) ................  s 76
Canteloupes, boeket (18) ........................... IX
Cranberries, bbl................................................. 16 00
Grapefruit (fancy Porto Rleo).. « SO I H
Grapes (box) (30 lb*.)................................... 8 60
G rupee, basket ................................... 060 0 76
Lemons, Meeetna ............................ 6 00 6 60
Melons ( Montreal), dos................................ 10 00
Pears, California (110 sise)............  4 76 6 76
Peaches, California (box) ................ 1 76 2 00
Peach# (small basket) ............................... 0 60
Peeehee, large basket .................... 1 26 1 60
Oranges, Cel., Valenckut............................ 6 60

088-884    4 60
860 ................................................................. 6 00
176, 200, 216 ................................................ 6 00

IVeather Advances Potato 
Basis; Eggplant at $1.50

MentreaL ---------
VEGETABLES. — Prices have tem

porarily increased for potatoes, and the 
bad weather of last week is responsible 
for this. There is a good prospect of a 
big potato yield here, and if the weather 
conditions permit farmers bo harvest 
this the prices ought to be lower later 
in the reason. Eggplant is to be had at 
$1.50 to $2 per dozen, according to 
quality. Best grades tomatoes are some
what firmer in price.
Be*ne. new string. Montreal. 20-

1b. bag .............................................. I 50 2 0#
Beet», new, bag (Montreal)........................ 1 25
Cucumbers (Montreal), do*.......................... 0 16
OMekory, <K>*...................................................... 0 76
Cauliflower (Montreal), do*.............  1 50 2 00
Cabbage (Montreal), do*................ 0 50 0 75
Carrots, bag .................................................... 1 25
Celery, do*.............................................. L 00 1 50
Oom (per bag), do*.......................... 0 20 0 26
Egg Plant, do* 1 50 2 00
Garlic, lb................................................ 0 » 0 80

Do., do*. ...................................................... 1 60
Lettuce (curly), do*. ............................... 0 86
Lettuce (Montreal), head .................. 0 sn
Tdeeks .................................................................. 1 60
Mint ...................................................................... 0 10
Mushrooms, lb.................................................... 1 25

Basket (about 3 lbs.) ............. .... 8 50
Onions. Texas, hamper .............................. 4 00

Yellow. 95-lb. sack .............................. 7 00
Red. bag ........................................................ 8 00
Spankdi. crate .............................................. 7 OO

Parsley (Canadian) ..................................... 0 20
Potatoes, Montreal (SO-lb. bag).. 1 90 2 00
Radishes, do*...................................................... 0 2%
Rhubarb, do*...................................................... 0 25
Spinach, box ....................................... 1 00 125
Turnips. Quebec, bag ................................... 2 00

Do., Montreal .............................................. 1 25
Do., new, do*.................................................. 0 40

Tomatoes (Montreal). 30-ib. box .... 0 50
Do., Rose ........................................................... 1 00
Do., hothouse. rt>.......................................... 0 28

ONTARIO MARKETS

TORONTO, Sept. 17. It has been a dull week as far as 
changes on the grocery markets are concerned. There 
have been very few variations from the prevailing prices 
and business conditions, while good, do not offer anything of 

unusual interest to record.
Standard Wheat Flours — 

Straight or mixed cars, 60,000
lbs. on track, per bbl., in (2)
Jute bags, 98 lbs......................................... 11 90

Per bbl., In(t)cotton bags. 98 lbs............. 11 15
Small lots, per bbl. (2) jute

bags. 98 lbs...................................................... 11 »•
Winter wheat flonr (Labi.)............................ 10 75

Demand Takes Supply
of Bran and Shorts

ItotmL ---------
MII.LFEED.—While the millers have 

been able to operate more uninterrupted
ly, the demand has continued eo strong 
for bran and shorts as to pretty well ab
aci* the whole available tonnage. Prices 
arc held at the unchanged prices of $46

Another Refinery
Advances Price

Tereete ---------
SUGAR.—There is a gradually grow

ing improvement in the sugar situation, 
though stocks are still short, and likely 
to remain so for some time. More re
finers, however, are offering sugar, and 
little by little are catching up with the 
demand. The Atlantic Sugar Refinery 
this week advanced its price 50 cents, 
making the price $11.21.
St Uwmw, extra rrantitotod ............... 11 *1
Alton tie, extra rmnutoted............................ 11 SI
Acedia Surer Refinery, «atre srannletnd. IS 71 
Can. Surer Ke'nery, extra ersnutated .. IS SI

Dam. Surer Refinery, extra translated.. IS IS 
Differentia la : Canada Surer. Atlantia. St 

La wren ee. Dominion : Granulated, adraaaa «ear 
basis ; SS-lb. seeks, I Sc : barrels. 6a : sannUe. 
1/2«a. 26*: runntoe. lS/lto, 4Sc : cartons. tS/le. 
46c : cartons. 5S/ta, 66*.

Differentials on yellow aura re : Under beats, 
bare 1SS lbe.. Ne. 1. 4Se : No. t. 60c . No. 3. 66* ; 
barrel*. Ne. 1. 36* : No. t. 46* : No. S, 61*.

Acedia rranuleted. advance over basis: rua
ntes, 6/tto. 46* : runnlw, 1 S/1 to. IS* : ■■ rt.il. 
26/to. 66* ; cartons. 66/to. 76*. Yellows cams aa 
aba#.

Firm Tone To
Molasses Market

SYRUP AND MOLASSES—Thera 
has been no change in corn ajrrupa for 
some time. There is a fair movement,
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but no indication of any change in 
prices. Some new crop molasses is ar
riving on the market, and there is a very 
firm tone to the trading.
Corn Syrttpe—

Barreto, about 70» Ib.., yellow.
Per »>■ ..................................... $6 MH

Half barrels, %« oyer bbls. ; 14 bhto., He over
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Ceeee, S-tb. tine, white, 1 doe. 

6-lb. tine, white, 1 doe.

IS-*), tins, white, H doe.
Oases, 2-lb. tine, yellow, 2 dot.

to ease .........................................
(tones, 6-lb. tine, yellow, 1 doe.

to esse .........................................
Oases, 10-lb. tins, yellow, % doe.

to ease ...........................................
Os no Byrnes—

Barreto and half barrels, lb... 
Half barrels, He over bble. ; H

Mttalaa* ***’ tln1' * ln nn
Ftoney. Barbadoee, barrels .........
Ctiolea Barbadoee, barrels___
Wee* India, bbto., «al.................
Went India, No. 1», kees...........
Went India, No. 6, keen...........
Tine, 1-lb., table «rade, ease 1

Ttne, No. 1, bektne «rade, ease
1 doe. ...........................................

Tine. No. 1, bakln* «rede, ease
•f 1 dos. ..................... .............

Tina. No. 6, bakln* rende, ease
of 1 dos. .....................................

Tine, Ne. Id, bakln* «rade, ease
of H doe.........................................

West Indies, 1%». Ms.................

e *
« 66

* »

Tine, S-lb. table grade, ease 1
doe., Barbedoes ..........................

Tina, 6-Ib., 1 doe. to sane. Bar-
btdoti ............................

Ttna, % dos. to eaae.

6 46

6 06

6 76

» «8
bbl».. %c over.

7 00

1 1» 1 1»
1 09
9 44
* 6»

— 8 26

.... 4 M

6 76

6 89

6 1»

1 6» 4 to

4 7» 6 6»

8 76 1 2»

8 69 8 to
4 60 6 86

Rolled Oats. 29» round, case...........
De., 29s square, case....................
Do.. We. case ................................

6 iô
$6 69
6 46
4 W

Da.. 18*. ease ................................ 2 to
Corn Flakes, 36», case.................... 4 00 4 26
Porridge Wheat, S6e. regular, case 6 00

Do.. 29s. family, case ................. 6 80
Cooker Package Pea», Mi. ea»#. . 8 49
Weet India,. 1%.. 48...................... 4 60 • 96
Cornstarch. No. 1, lb, cartons.. » UH 0 11%

Do., No. 2, lb. cartons ............... e i»H
Laundry starch ................................ e 1»
Laundry starch, In 1-lb. cartons • 12

Do, Do., in 4-lb. tin canisters • 18%
Do.. Do., In S-lb. wood boxe» • i*H

Potato Flour, In 1-lb. pkgs........... 8 18
Fine oatmaal. 20. .............................. 1 60
Commeal. 24a .................................... 8 66
Farina. 24» ......................................... 2 26
Barley. 24e ......................................... 2 86
Wk«nt flekee. 24a ............................ 6 40
Wheat kernels. 24e ...................... 4 60
Self-rising pancake flour, 24e. .. . S 80
Buckwheat flour. 24s ...................... 3 30

Good Demand
For Package Lines

PACKAGE GOODS.—There is a fair 
movement in all lines of package goods 
with no changes in price® noted during
the week.

PACKAGE GOODS

Loteters, % lb., dos....................................
Do., %-rt>. tins ............. .........................
Whale Steak. Is flat dos............ 1

Ptiflhards, 14b. tails, dos..............  1
Canned Vegetables—

Beets, 21s, dozen.....................................
Tomatoes, 2%s, do*............................
Pee», standard, ck>s..................... l
Peas, early June, dot................... 2

Do., Sweet Wrinkle, dot......  2
Do., extra sifted, dot................. 2

Beane, golden wax, dot......................
Asparagus, tins, dos..................... 3

Asparagus butts, 2%s, dot.....................
Canadian corn.........................................
Corn, American, 2s, dot.............. 2
Pumpkins, 2%e, dot............................
Spinach, 2s, dot. ...................................
Do.. 2%». dos. ................................. 2
Do., 10s. dos............................................

Pineapples, sliced. 2s, dos...................
Do., shredded, 2e. dot.........................

Rhubarb, preserved, 2s, dos. ... 2
Do., preserved, 2%», dot. ......... 2
Do., standard, 10s, dos.....................

Apples, gal., dos.........................................
Peaches, 2s, dot.........................................
Pears. 2s, dos....................................... 2
Plume, Lombard, 2s, dot........................

Do., Green Gage ................................
Cherries, pitted, H. S........................ 4
Raspberries, 2e. H.S.......................... 4
Strawberries, 2e, H.S........................
Blaeberries, 2e ................................... 2
Preserved Fruit», Pint Sealers—
^ Peaches, pint ses le ns. dos.......  *

Apricot, 4e, each ..............................
Black currants. Id os., dot...............

Do., 4e, each.......................................
Gooseberry, 4s, each ..........................
Peach, 4s, each ...................................
Bed currants, Id os., dos...................
Raspberries, IS os., dos.....................

Do., 4s, each .....................................
Strawberries, IS os., dos.................

Do.. 4s, each.....................................

97%
12%
40
77%

85

15

S2%

• M

1 90
2 10

1 96
2 25
2 02% 
2 17% 

*2 45 
2 82%

4 25 
2 60

2 26 
1 26
1 90
2 80 

It 00

07%
65

10

2 10
4 52%
5 00

2 87% 
2 87% 
2 40

4 40 
4 76
6 26 
2 86

8 46

0 90 
4 60 
1 10 
0 84 
0 88 
8 46 
4 69 
1 10 
4 50 
1 16

New Smyrna Figs
Will Cost Fortune

Canned Goods
Remain Unchanged

"canned GOODS—There is a fair 
movement in canned goods at the pres
ent tame. Some grades of jam are prac
tically off the market, and there is a 
growing scarcity in many lines.

Soaker*. 1». dos............................................. 4 75
Seek eye, %». dot ..................................... 1 SS
Alaska rwfc Is. dot .................. 4 16 4 6*

Da.. ...................................................... S M
Ohoa. 1-lb toll, ........................ 1 U IS»

Da.. Hs. dee. ............................ 1 66 1 M
Blake. 1-lb. tolls .......................... til *6»

Da.. %». dos. ............................. 1 18 1 M
Cabeea, %-lb. tin, .......................... 2 (Ml 2 10

Gabon. 1-lb. tins ........................ S 76 S M
Bed Sarins*. 1-lb. toll,............... S 76 4 26
White Sarin*,, 1,. down ........... * SO t 16

43

Extra choice, 26-lb. box, peeled ....
Raisin,—

California bleached, lb..............................
Extra fancy, sulphur, bieh.. 26, ........................
Seedless. 16-os. packet» ........................ 0 2*
Seeded, fancy, 1-1». packet,.....................................
Seeded, L6-oe. packet»............... 0 16 0 18H
Seedless. Thompson's, bulk................... » *»
Seedless, 16-ox. packet» .......................... « *
Crown Muscatels. 26s .................. 0 16H 0 17

Oat Products
Show Declines

Toronto. --------
CEREALS.—There has been an easier 

feeling in cereals during the week, 
especially in oat products, that have de
clined about 50 cents a bag. Rolled oats 
are now quoted at $5.25, with oatmeal 
showing about the same decline. Gom- 
meal is also showing an easier tendency.

Stasia Be* Lew 
F.o.b. Toronto

Barley, pearl, 9Se ............................... 6 69 • 99
Earley, pet. 9Si .................................... 4 26 4 69
Barley Flour. 98e ......................................... 4 69
Buckwheat Flour, 98»................................... ....
Commeal, Golden, 98*.......................... 5 76 6 00

Do., fancy yellow, 98s...................... 6 00 6 50
Hominy grit». 98b ................................. 6 50 6 00
Hominy, pearl, 98a............................... 5 26 6 76
Oatmeal, 98s ....................................... 670 680
Oat Flour ............................
Boiled cats, 90»................................................ 5 26
Rolled Wheat, 100-lb. bbl................ 6 50 7 90
Breakfast Food No.l..................................... • 16

Do. No. 2 ................................................ s 16
Rice flour. 100 Ibe........................................... 10 00
Linseed meal, 98e ............................ .... 8 76
Peas, eplitj, 96s ............................................... 6 60
Blue peas, R>...................................................... 0 19

Tea Market
Very Firm

DRIED FRUITS.—Quotations have
been received on the first shipment of 
new figs that should reach New York 
about Nov. 15. They will sell about 30 
to 45 cents in bond, Now York, for 3 to 
7 crown, and 5 to 7 crown bonbon figs 
will probably sell at 50 to 55 cents in 
bond. New York. These are, of course, 
prohibitive prices, and it will be practi- " 
cally impossible to sell at these figures. 
It is expected, however, that subsequent 
prices will be easier.

New bulk dates will arrive about Nov. 
7, and according to present indications, 
will sell from 12 to 15 cents, which 
though high, is not so high as to pro
hibit sales.
Aprieota, unpitted..........................................................

Do., fàncy, 26a ..........................................................
Do., choice, 26* ..........................................................
Do., standard, 26» ........................ .... ....

Candied Peels, American—
Lemon ........................................................... 0 44
Orange .......................................................... 9 48
Citron ................................................ 9 47

Current»—
Grecian, per lb................................ 0 22 9 23
Australians, 3 Crown, lb............. 9 22 0 28

Date»—
Excelsior, pkgs.. 3 dot. in case .... 6 66

Dromedary. 3 dos. in ease.................... 7 60
I1 we—

Tape. Ik. ..to..................................................................
Malagas, lb......................................................................
Cotnadre ftgs, mats. Ib...............................................
Smyrna Age, In bags .................. 0 18 0 19
Cal.. 4 so. pkgs., 79a. ease.................... » 99
Oa!.. 8 os.. 89e. ease................................. 8 16
Cal.. 19 ea.. 11s. eae# ............................ t 86

Prune»—
30-40s, per lb...............«............ «..................................
49- 66*. per lb................................................. ....
69-69s, per ib..................................................................
60.79s. per lb ............................................. 0 24%
79-80e, per lb..................................... .... ....
50- 90b. per lb......................... .. ........................
96-100e. per Ib...............................................
100-129s. per lb............................................ 9 16%

Peaches-
Standard. 25-lb. box, peeled...................................
Choice. 26-lb. box, peeled...................... ...
Fancy, 26-lb. brace ................................. .......
Practically peeled, 25-lb. boxe» .... ....

TEAS.—There is a continued firmness 
in teas that gives no indication of chang
ing. Demand is good for all lines.
Conditions in the East seem to favor
further advances rather than a down-
ward movement
Oeyikms and Indians—
Pekoe Souchongs .......................... . 0 46 0 44
Pekoe ................................................ . 0 48 0 64
Broken Pekoes ............................... . 0 56 0 68
Broken Orange Pekoes ............... 9 68 e eo

Javas—
Broken Orange Pekoe ............. . . 0 58 e *
Broken Pekoes .......................... • 49 9 46

Japan» and Chinas—
Early pickings. Japans................ . . 0 68 9 64

Do., seconds .............................. . 0 60 9 66
Hyson thirds ................................. 0 69

Do., pts............................................ 0 47
Do., sifted ................................... . . 9 67 9 72

Above price» give range of quotations to the
retail trad*.

Fasier Feeling
In Coffee Trade

Tarant*. ---------
COFFEE.—There has been a general

ly easier feeling noticed in coffee, re
flecting the dullness of the United 
States Market. Demand is fair, but 
prices generally are easier. Fhe prices 
for the week are as follows:
Java, Private Estate ................. . . 0 61 0 58
Java, Old Government, lb......... 0 49 0 60
Bogota». Ib.........................  ............ 0 60
Guatemala, lb................................. 0 48 0 52
Mexican, lb......................................... 0 50
Maracaibo, lb.................................. 0 47 0 48

9 46 0 46
Blue Mountain Jamaica ......... 0 5$
Moche. Arabian *>. ......... 0 49 0 53
Rio. Ib................................................ 0 37 0 19
Santo*, Bourbon, tt>..................... 0 46 0 47%
Ceylon, Plantation, lb. .............
Chicory, lb....................................... 0 39 9 32

Cocoa—
0 St

Sweet, lb.......................................... e si

Slices Steady;
Changes Fxpected

Tarant* ---------
SPICES.—There were no changes re-
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corded in this market this week, but 
there is an indication that changes are 
to be expected in the near future, and 
the tendency in most lines will be to
ward somewhat easier prices.
Allspice ................................................ ft 1» 0 11
Owia .................................................... 0 8» 0 40
Clnniunon ........................... 0 86 6 68
Clowe...................................................... 0 70 0 75
Qayemne ............................................... 0 33 0 37
Ginger .................................................... 0 23 0 38
Herbe — sage. thyme, parsley,

mint, savory, Marjoram ........... 0 40 0 70
Pastry .................................................. 0 32 0 38
Pickling spies» ................................... 0 22 0 80
Mace ...................................................... 0 90 1 10
Peppere, black ................................... 0 40 0 43
Peppers, white .................................. 050 063
Paprika, H>............................................. 0 60 0 70
Nutmegs, selects, whole, 100s. . 0 46 0 50

Do., SOs .......................................................... 0 66
Do., 64» ............................................. 0 60 0 66

Mustard seed, whole........................ 0 40 0 46
Celery seed, whole ....................................... 0 75
Coriander, whole .............................. 0 25 0 30
Carra way seed, whole................... 0 40 0 50
Tumeric, whole .............................. 026 027
Cream of Tartar—

French, pure ............................................. 0 80
American high test, bulk ........... 0 76 0 80
2- o«. packages, dot.................................. 1 76
4-ot. packages, dot.................................. 3 25
3- o*. tins, dot................................................ 6 76

Little Rice
Reached Market

Toronto. ---------
RICE AND TAPIOCA.—There is a 

great difficulty in obtaining stocks of 
rice, and some dealers are finding diffi
culty in filling contracts owing to this 
decline in supply. Prices remain un
changed for the week.

High Nut Prices
Limit Sales

NUTS.—There is little movement in 
nuts at the present time, owing to the 
prohibitive prices. There is a good deal 
of interest taken in the opening prices 
on California almonds, which is 28 cents 
in bond. New York, while hard shells are 
at 17 cents. These prices are, it is be
lieved, too high to interest the Canadian 
trade. •

Dealers Not Buying;
Honey Too High

HONEY AND SYRUP.—Beekeepers are 
still holding out for their price of 25 
cents. Buyers, however, consider this 
too high, and are only buying when 
some stocks are offered at a lower fig
ure. Dealers contend that prices must 
come down, and that they cannot buy at 
present figures with any chance of dis
posing of their stocks. There is no 
change in the market in regard to 
syrups.

Dull Market
Noted in Beans

Tenet». ---------
BEANS.—There is no great interest 

in the bean market at the present time, 
business is inclined to be somewhat dull, 
but despite that fact prices remain fair
ly steady.
Ontario. 1-lb. to t-*>. picket», hue............. R N

Do., hand-picked, boa.................. iH 6 76
Japan* Kotenaihl. per bash.................. 4 M
Ranroons. per bushel ................................... 1 N
Lhnai, per lb. .................................................. S UV,

Fruit Prices
Show Declines

Tereote. ---------
FRUIT.—There are heavy supplies of 

local fruit still arriving, and this natur
ally is accorded the greatest interest on 
the market. Peaches were somewhat 
easier, and grapes will likely be easier 
during the week though still selling at 
45c. Imported fruit is fairly plentiful, 
and is generally lower in price. This 
week’s prices are as follows:
Banana*. Port Limon* ................................ 0 07*4
Valencia Orange»—

100b. 126». 160b, 176r. 200b,
216b, 250b, 288», 300». 360» . . 5 60 6 50

Oal. Grapefruit», 70», 80»............................ 6 75
Lemons, Messina VerdelMs, box. . 6 50 6 76
Colorado peadhee, boxes ............................... 2 00
Domestic peach ee—

Leno covered, 11 qt. ...................... 1 36 1 50
Do., 6 qt........................ ................ 0 76 0 90

Flat covered, 11 qt. .................. 1 25 1 40
Do.. 6 qt ..................................... 0 65 0 76

Plume, 11 qt»......................................... 1 76 2 00
Do., 6 qt»............................................. 1 2f> 1 40

Apple», barrel» ................................... 5 00 6 00
Cal. Apples, Gravensteins, box............... 8 76
Cal. Bartlett Pea re. box.............................. 6 00
California Hardy, box.................................. 4 76
Oregon Howell, box..................................... 5 60
Can, Pears, 11 qt»................................ 0 76 1 00
Oregon Prunes, box ........................ 166 200
Grape». Cal. Malaga, crate......................... 8 60
Can. Grape», 6 qte.. lenoe.......................... 0 60

Salmon flesh. 16 qt».................... 0 76 0 90
Do.. Ill qte...................................... 0 50 0 75

Fcgetahles Show
Downward Tendency

Toronto. ■ —.....
VEGETABLES.—There are plentiful 

stocks of most varieties of vegetables, 
though some of the well-known lines are 
beginning to grow scarce. Potatoes are 
prevailing price for good Ontario. Sweet 
potatoes are arriving in good shape and 
are selling $3.00 per hamper. Spanish 
Onions are offered $6.75 to $7.00.
Beet*, bag ............................................ 1 2S 1 60
Cabbage, hamper ............... ............ 1 54) 2 00

Carrot», per bag .............................. 1 26 1 50
Can, Lettnoe. do*. .......................... 0 60 0 76
Onion», flne hard, 100-lb. sacks.................. 6 60

Do., do*. ......................................0 60 0 60
Can. Onkms. 76-lb. sacks...........  3 76 4 00

Do.. 100 lbs .................................................. 6 00
Spanish Onion», large crates......... 0 76 7 00

Do., fwlf case ..............................................’ 4 00
Parsley, per basket ........................ 1 00
Peppere, green, do*............................ 0 76 0 90

Do., red ........................................... 0 75 0 86
Celery do*. ........................................ 0 50 0 60
Wax Beans. Can., 11-qt. basket............... 0 76

Do., 6-qt. basket ....................................... 0 35
Ou cumbers, 11 qt. basket............................ 0 60
Potatoes—

Delaware*, bag ......................................... 3 00
Ontario, 90-lb. bags.....................  2 60
Ontario», No. 2s ....................................... 2 26

Jersey Sweet Potatoee, hamper................. 3 00
Turnips, bag ..................................... 0 30 0 40
Tomatoes. 11-qt basket .................. 026 060
Can. Com, do*.................................................. 0 20
Egg plant. 11-qt. basket............................... 0 76
Gherkin». 11 qts................................... 0 76 1 25
Sweet Potatoes ................................................ 3 26

Flour Shows
Firmer Tendency

Taranto. ---------
FLOUR.—There is little change in 

the flour situation this week. Business 
is good and prices are firm. Any ten
dency toward a change would be of an 
upward nature.
Floor—

Government stand*rd. 74 per cent, extraction. 
Ontario winter wheat floor. In carlood 

shipment», on track, in cotton
bees ................................... ............................. 11 18
In jute bags ........................................... H ••

Foods Firm;
Demand Keen

Toronto. ----
FEEDS.—There is a very keen de

mand f ir feeds, anil available stocks are 
hardly equal to the demand, even at 
present high prices. There is no pres
ent indication of any change in price.

In cariots, truck
Bran, per ton ................................................ 36 25
Short», per ton ......................................... «♦ *«35
Marrows, basket............................................. 0 30

WINNIPEG MARKETS
Sugar Shows

Improved Delivery
Winnipeg. ----------

SUGAR.—There is an improvement in 
sugar deliveries. There has been con
siderable sent to Saskatchewan and Al
berta. Manitoba is not so well off.
Olives Advance

25 Cents a Gallon
Winnipre. ----------

OLIVES. — California green olives 
have advanced from 20c to 25c per gal
lon.
Ten Prices

Hold Very Firm
Winnipeg. ----------

TEA.—All tea stocks are held at very 
firm prices by importers and shippers. 
There has been an advance of 2 cents 
per pound on many lines. Cable just re
ceived from Ceylon states that common 
and medium teas are very strong indeed.
Coffee Declines

Three Cents
COFFEE.— Rio Coffee has been drop

ping very fast; a decline is reported of 
a further 3 cents. It is felt that the 
bottom has been reached for the time be
ing, which will last for a short time 
only, when a reaction is looked for in 
New York. Santos is reported strong, it 
is estimated that where three to three- 
and-a-half million sacks were expected 
there will be less than two million sacks 
shipped.

Mustard See'1
May Advance

Winnipeg. ---------
MUSTARD.—Mustard seed is report

ed very scarce and very high, an advance 
in mustard is looked for.

SPICES.—Paprika has advanced in 
the past two or three months from 10 
to 15 cents per pound for the high grade 
which is in big demand and very scarce. 
Jamaica ginger is reoorted 3 to 4 cents 
per pound higher this year than last. 
Allspice is reported slightly higher, also 
a very short crop.

PEPPER.—White pepper has advanc
ed from 3 to 5 cents per pound. Black 
nepper rema'ns unchanged but quite 
firm.
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CJ.S. Rice Offering;
Purchases Heavy

Wlnnine. ---------

RICE.—There is a very free offering 
of U. S. rice on this market, and even 
at the high prices quantities are being 
bought.

Confectionery Advances;
Supplies Short

Winnipeg. ---------

CONFECTIONERY. — Advances have 
taken place on all staple lines of con
fectionery, due to the advance in sugar 
and other lines which enter into the

manufacture, also the increase in labor 
costs. Supplies are not plentiful.

Canned Meats Decline;
Vegetables High

Winnipeg. ---------
CANNED GOODS.—A. Clark, Ltd., 

have issued a new price list for the West. 
There is a noticeable decline in many 
meat lines. Dominion Canners have 
named tentative prices on corn and to
matoes. Prices are in advance of those 
expected by the trade here, especially 
com. It is felt that if the tentative 
opening price is a criterion of the final 
price to be named that it will mean that

United States corn will be used largely 
to supply the wants of the Western 
trade, as it is possible to bring in United 
States com at a saving of from 40 to 
50 cents a case over what it costs to 
bring Canadian corn out. British Co
lumbia tomatoes are expected on this 
market in a few days.

Seeded Raisins
Very Scarce

Winnipeg. ---------
DRIED FRUITS.—Spot seeded raisins 

are being cleaned up rapidly. Seedless 
have been cleaned up for some time. 

Continued on Page 46
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres, East and West

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

Alberta Markets
FROM CALGARY, BY WIRE.

Calgary, AJta., Sept. 17.—Campbell’s 
soups advanced twenty cents case. Pork 
and beans, cocoanut and Salada tea are 
higher this week, while Clark's roast 
beef and tomato ketchup are lower. Pea- 
mealed back bacon dropped four cents 
pound. Tomatoes, twos and half, are 
quoted four twenty to four sixty.

St. John, N.B., Sept. 17.—The market 
has been quiet, the advance on sugar 
being the most important feature. The 
quotations are as follows : Standard, 
$11.10; yellow, $11.60; supplies are poor. 
Molasses is a little higher, 90-91c. Com
pound lard is quoted at 31-32c. Peas, 
case, $4.10~$4.2O. Breakfast bacon is

Potatoes, barrel .......................... 6 00
Lemons, Cal.................................... 8 66
Peers, Cal., box ........................ 6 06
Plums, Cal., crate ................... . .. 3 00 3 60
Oranges, Ceil., case ................... » eo
Grapefruit, Cal., case................. ... 12 00 14 00
Apples, Cal., Gravensteins ... 4 60
Peaches, Cal., box ...................... 2 60
Bananas, per lb............................ 0 1*

Saskatchewan Markets
FROM REGINA, BY WIRE.

Regina, Sask., Sept. 16.—Prices of
Lemons, nine fifty. B. C. cantelopes, 
six dollars. Second crop B. C. straw
berries are arriving in fine shape. Fair 
quantities, «even dollars crate. Egg 
receipts are falling off. Dairy butter 
is coming in fair quantities and is quoted 
forty to forty-three cents for choice
quality.
Beans, Limas ...................... 0 12 0 16
Beans, B.C.............................. 7 00 7 50
Flour, Me. per bbl............... 10 70
Rolled oats, 80s ................. 4 60
Rice, Siasn............................... 0 16
Japan. No. 1 ...................... 17 00 18 00
Tapioca, lb. .......................... 0 13 0 16
Sago, lb................................... 0 13 0 15
Sugar, pure cane, granulated, cwt
Cheese. No. 1, Ontario, large . .. 0 30 o si
Butter, creamery, R>............ 0 66 0 69

Do., dairy, Fb..................... 0 40 0 43
Lard, pure, 3s. per case. . . 21 00 30 00
Bggik new-laid, local ... 16 50 17 00
Tomatoes. 2*s, standard. 4 20 4 60
Com, 2b, case ................... 4 80 5 00
Peas, 2s, standard case... 4 40 4 60
Strawberries. 2s. Ontario. 9 00 9 85
Raspberries, 2a. Ontario, 9 60 9 86
Cherries, 2*. red, pitted. . 9 00 9 60
Apples, evaporated ........... 0 24 0 26

Do.. 2*». lb........................ 0 23
Apricots, evaporated, 26s. 0 40
Peaches, evaporated, lb. . 0 30
Prunes. 90-100» ............... 0 21 Vi

Do. 70-Ms ...................... 0 22»;
Do. 60-60» 0 23»,

Salmon, pink tall, ease 10 26
Salmon. Seckeye, tall, ease

Do., halve, ..................... 18 00 19 ÔÔ
Potatoes, per ton ............... to 00
Oranges .............................. 7 26

9 SO
7 60

Cantaloup*,, crate ............. 6 00
B.C. Strawberries, orate . 7 00

higher, 47-50c. Case eggs are selling at 
58c; fresh, 62-65c. Fruits are about the
bp me, except plums, which are lower,
$3-$3.50. Native apples, slow coming,
$1.50-$5.50 barrel ; crops expected to be
good here and in Nova Scotia. Moose
and venison selling well, 35-4 Oc pound.
Flour. No. 1 patents, bbls., Man. 112 50
Com meal, gran., bags ............. . . 6 25 6 36
Com meal, ordinary, bags ___ 4 50 4 75
Rolled oats ..................................... 12 00
Rice. Sian, ptr 1« H»................. .. 18 76 14 00
Molasses ........................................... 0 90 0 91
dasrar—

Standard, granulated ............. 11 10
No. 1, yellow ............................ 10 60

Cheese, New Brunswick ............. .. 0 28 0 28 Vi
Cheese. Ont., twins .................... 0 81
Eggs, fresh, do*. .......................... . . 0 «2 0 66
Era», cm* ...................... 0 56
Break fault bacon ............................ 0 47 0 50
Butter, creamery, per lb............ 0 56
Butter, dairy, per lb...................... 0 50
Butter, tub ....................................... 0 43
Uri pun, lb................................... • 40 Ml 0 41
Lard, compound ............................. . . 0 31 0 32
American clear pork................... . . 68 00 75 00
Bee*, corned. Is .......................... 4 90
Tomatoes, 2*8. standard case. 4 90
Raspberries, 2*. Ont., case....
Peaches, 2» star dard. case. . ..
Corn, 2s, standard case ............. 4 70
Peas, standard case ................... 4 iô 4 20
Apples, gal., N.B., do*............... 6 00
Strawberries, 2s, Ont.. «Me-----
Salmon. Red, spring, eases -----

Pink, ............................................. 11 M
. 14 N 11 H

Chains ........................................... 8 60
Evaporated apples, per 7b..........

Peaches, per lb...........................
Potatoes—

Natives, per bbl.......................... .. 3 00 8 60
On tons, American, cwt.............. 6 00

sugar frjm the Pacific Coast has in
creased to $12.04, now almost as high 
as Eastern prices, which are $12.50. 
Flour is $5.25, and most retailers sell 
for $5.75 at a profit of less than 10 per 
cent., thus giving the lie to charges of 
excessive profiteering in flour, so far 
aa local merchants are concerned. But
ter and eggs market firm, though eggs 
are showing slight increase in receipts.
Beane, small white Japans, bu...............
Beane. Lima, per lb. .................................
Rolled oate. brail» .......................................
Puffed Rice, case ................. ..........................
Rice, Siam. cwt. .......................................
Sago, lb..................................................................
Flour ...................................................................
Tapioca, lb...........................................................
Sugar, pure cane, gran., cwL................
Cheese, No. 1, Ontario, large....................
Butter. Creamery ...........................................
Lard. pure. 8», per ease.............................
Bacon, lb..............................................................
Eggs, new-laid ................................................
Tomateee. la. standard, ease....................
Corn. 2s. standard ease ............................
Peas, ts. standard ease .............................
Apples, gal., Ontario .................................
Apples, evaporated, per !b............................
Strawberries, 2s. Ont., ease....................
Raspberries. Is. Ont., ease........................
Peaches. 2s. Ontario, ease........................
Plums. Is. ease................................................
Salmon, finest Sock eye, tall, ease ....
Salmon, pink. tall, case ..........................
Pork, Americar clear, per bbl.................
Peaches, Cal........................................................
Apples .................................................................
Washington yellow transparents.

t lba.................................................................
Tomatoes. 20 lbs..............................................
Cucumbers, do*..................................................
New potatoes, bushel

4 60
0 12* 
I M
5 26 

14 00
• H%
6 25
• 11% 

12 60 
0 84% 
0 63 

21 60 
0 47 
0 $2 
4 00 
4 86
1 46
2 86
• 18’ fc 
8 6*
8 76 
6 6+
4 Oh

10*6 
41 60

2 76 
4 50

0 86
2 75
3 00 

1 00
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Fishing Treaty Provides Close Season for
Sockeye

U.S. and Canada Come to Agreement Over Protection of 
Salmon—A Pernicious Case of Misrepresentation.

SOME material benefit to the fishing 
industry of British Columbia is 
bound to accrue from the delibera
tions of the International Joint Fishing 

Commission appointed by Order-in-Coun- 
cil in the Fall of 1917, whose report has 
just been issued. The operations of the 
two bodies, Canadian and American, 
have culminated in the signing of a fish
ing treaty, the outstanding feature of 
which is a closed season for twelve days 
In the height of the fishing season for 
the next six years. This, it is stated, 
will in a fair measure rehabilitate the 
salmon, inasmuch as it will allow them to 
reach a favorite spawning grounds up 
the Fraser River, where until the pres
ent regulations become effective, it has 
been almost impossible for the fish to 
■escape1 the nets and traps during the 
season.

In British Columbia the limit of 
licenses to fish is set at 1,800 in any 
one year, while in Washington the limit 
is set at the number issued in that state 
up till August of last year. British and 
American subjects only may engage in 
fishing. Only settlers on the Fraser above 
the New Westminster bridge may fish 
for sockeye. Many other regulations of 
outstanding importance to the fishing 
interests deal with the size of traps 
which are used largely in American 
waters, and purse seines used on this 
side. This, it is stated, is the first time 
that fishing has been restricted in Am
erican waters, and it is contended that 
the present deplorable state of affairs on 
this side, is due to this fact. One of 
the important provisions of the treaty 
creates a permanent international com
mission.

Cannera Are Angry
The above is a rough outlining of the 

probable terms of the treaty. Up to 
the present no official copy has been 
available ,and those most nearly inter
ested are completely in the dark. The 
canning trade especially, whose very ex
istence may be dependent on the con
ditions of this treaty, are somewhat in
censed that they have had no opportun
ity to consider its terms before it be
came binding. The signing of the treaty

by the' United States Federal Govern
ment comes as a good deal of a surprise, 
as up to date it had been understood 
that the Federal Government had no 
jurisdiction over the waters concerned, 
the authority over them being vested in 
the state. Apparently, however, some 
way has been found out of this diffi
culty. Another matter of serious im
port to the cannera, the branding of off 
quality stock by American packers as 
Canadian salmon, has been occasioning 
considerable comment.

It apparently is the practice of some 
American cannera to send boats to the 
Canadian side to buy pinks, cohoes, 
chums, etc. By the time a good cargo 
is bought and the 12-hour return trip 
made, the quality of the first purchases 
leaves much to be desired. If the fish 
is passable, it apparently is the practice 
to market it under the usual label of 
the American packer. If it is not—it is 
not thrown away—but packed and sold 
for less under a label designating it as 
"B.C. salmon packed on Puget Sound.” 
This procedure would certainly be dam
aging to the reputation of our B. C. 
salmon pack.

Colonel F. H. Cunningham, Inspector 
of Fisheries of British Columbia, called 
the matter forcfcly to the attention of 
W. A. Found, the Superintendent of 
Fisheries at Ottawa. As Mr. Found 
was present when Sir Douglas Hazen 
signed the treaty in Washington on the 
part of Canada, it is probable that some 
consideration was given to this prac
tice. However, as it has been stated, 
all this is largely conjectural. The 
whole matter from start to finish ap
pears to have been shrouded in secrecy.

ORGANIZING THE B.C. MERCHANTS 
Continued from page 35

Harris, S. Pritchard, E. L. Brisbin, P. J. 
Burch. R. M. Miller, S. Scott, J. T. Cahill, 
G. E. Trorey, T. J. Corley, provincial sec
retary; G. S. Hougham, provincial organ
izer, all of whom were from the City of 
Vancouver; T. Willcox, of Kamloops; J. H. 
Ash we 11, Chilliwack; J. F. Edge- Partington, 
A. C. McFire, Port Alberni; Harvey Murphy,

Nanaimo; W. R. Gillbert, Chilliwack; R. A. 
Thorpe, Duncan; W. F. Ing, New West
minster; C. Muirhead, Chilliwack; K. 
Evans, South Vancouver; G. H. Jacobson, 
New Westminster; J. Mercer, New Westmin
ster; B. S. Ross, New Westminster; J. C. 
Dakin, Nanaimo; A. P. McDonald, New 
Westminster; D. M. Welsh, New West
minster.

One of the most prominent guests to the 
Convention was John Impey, of Vancouver. 
Mr. Impey was the first organizer employed 
by the Dominion office of the Retail Mer
chants' Association. He is eighty-nine years 
old, and his knowledge of Association mat
ters going back a few decades was of great 
help.

WINNIPEG MARKETS 
Continued from Page 45

apples Advance
25 Cents Per Box

Winnipeg. --------
FRUIT.—The present market is high

er and very strong; demands exceed pre
sent available supply. An advance of 
25 cents per box is reported.

VANCOUVER MARKETS 
Continued from Page 45

Vancouver, B.C., Sept. 15.—The sugar 
situation at the Const is improving, 
prices now standing at the maximum 
price. Fruits and vegetables are arriv
ing in good quantities and selling well.

Eastern Sugar
Not a Possibility

SUGAR.—Quotations on sugar have 
■been received recently from the Strait 
Settlements that were very reasonable. 
But there is one factor that makes it 
quite impossible to look to these stocks 
for relief. Whereas the Mexican dollar, 
the monetary unit in those countries 
(except Japan) used to be worth about 
49 cents in Canadian money, the in
creasing price of silver has driven the 
Mexican dollar up to about 88 cents, 
equivalent in our money. It would cost 
to bring in even raw sugar from there 
more than the retailers are selling B.C. 
white refined sugar for. At the present 
time sugar is quoted 11 cents a pound.

Soft Fruits
Reach Market

FRUIT.—Crawford peaches are sell
ing at $1.40 per basket and Elbertas at 
$1.25. Fall apples are also arriving.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Sept. 16.—Butter, under keen, competitive 
buying, has increased one cent per pound. The re
ceipts are large and the demand good. Hog prices 

are easy but little changed from last week. Lard has declined 
two cents per pound, due to the easing of hog prices a week 
ago. Shortening is lower, also, but the decline is less. Bacon 
is marked down, while hams and heavy pork hold, but with 
a breaking of the undertone to an easier basis. Cooked meat 
is ruling on an easier basis, the sale being less marked. 
Margarine selling is improving. Egg receipts and sales are 
both heavy. Poultry is lower, both for live and dressed, and 
this is due to heavier receipts. The fish markets are fairly 
active.

Hogs Ruling Easy;
Beef is Steadier

Mentreel. ----------
FRESH MEATS.—The undertone of 

live hog markets is an easier one al
though there is not much change from 
last week. Declines may come still. A 
fair movement is reported—better than 
that of three weeks ago, and this is due 
to the cooler weather, in part

Beef prices are practically without 
change and there is a steady demand for 
various cuts, local sales being of hind 
quarters for the most part.

FRESH MEATS—

Hogs, dressed—
Abattoir killed, small (heads off),

95-90 Rw....................................... 29 50 30 00
Sows (heavy) ................................... 23 00 2400

Freeh Pork—
Le* of Pork (ta-immed) (foot

on) ..............................................  0 3$ 0 40
Loins (trimmed) ........................................ 0 43
Loins (untrimmed) .................................... 0 40
Spare ribs .......................................... 0 23 0 23
Trimmed shoulders ....................... 0 29 0 32

Freeh Beef—
(Cows) (Steers)

$0 20 $0 22 Hind quarters. . $0 25 $0 26
... 0 12 ..Front quarters.. 0 14 0 15
... 0 27   Loins   0 34

-----  0 23   Ribs   0 25
... 0 12 .... Chucks ..................... 0 14

. . 0 18   Hips   0 22
Calve* (a* to grade)......................... 022 0 W
[.■mbs. 26-40 R»s. (whole carcass),

lb............................................................................... 0 25
No. 1 Mutton whole canoaas), #>............. 0 56

Bacon Marked Down;
Hams Hold Steady

CUREb MEATS.—An easier ten
dency has developed into a decline of one 
cent per pound for various grades of 
bacon. For this there is a steadily good 
demand and the supplies are ample.

Hams are still in favor and theer is 
quite a steady undertone. Barrelled 
Iiork is held at the reductions of last 
week.
Ihw—

Medium, emoked. per 1b.—
l Wehrbta). 12-14 lbs.................................... 0 46

14-20 lbs 0 44
26-15 H».......................................................... e M
20-26 lbs ................................................... 040
Over XS lb. 0 S7

Backs—
Plain (a* to trimming ).............. 0 50 0 65
Brmkfaet, per R> (as to quel.) 0 48 0 57
Rolki. per lb........................................................ 0 37

Dry SaK Meat»—
Lome clear bacon............................................................

Barrel Pork—

Canadian short cut (bbl.) 10-40
Pieces ......................  64 00

Clear fat becks (bbl.) (40-50
piece» ............................................................... 68 00

Heevy mm pork (bbl.) .......................... 54 00
Short Oit Clem- Plate Pork (pieon)

*0-40 ........................................... 66 00
Plate M .......................................................... 59 00

Cooked Meat Easy
With Eess Demand

Mentrsal. ----------

COOKED MEATS.—There has been a 
decrease in the sales of cooked meats 
and this develops, usually, at this sea
son of the year when the holiday-makers 
return to town. As a consequence of the 
easier hog market prices are less firm, 
but are not changed. The purchase of 
cooked and roast ham is quite large by 
certain elements of the local trade.
Hmul Cheme .......................................... 0 II • 15
Choice- jellied ox tongue ................... 0 65 0 70
Jellied pork tongue* ....................................... o 48
Ham and tongue. !h........................................ o 32
Veal and tangue . ............................................ n 2*
Hams, roast ........................................................ o 65
Hama, cooked ..................................................... o 64
Shoulders, roust .............................................. o 55
Shoulders, boiled .............................................. 0 54
Pork pie* (dot.) .....................   0 80
Hlood pudding, lb............................................... 0 12

Two-cent Decline
For Pure Lard

Mentreel. ----------

LARD.—Pure lard has declined in 
price—a direct result of the weakening 
of the basis for hogs. Tierce prices are 
now given as 33c, the one pound blocks 
being quoted at 36c. There is a better 
movement at these reduced prices.
LARD, pure -

Tierces, 400 lt»s., per M>. ............................ 0 38
Tub*, 50 ttwi,. per lb.. . 0 33(4
Pails. 20 lbs., per lb.................................. 0 34
Bricks, 1 *>., per lb....................................... 0 36

Shortening Lower;
Follows Lard’s Lead

Mentreel. ----------
SHORTENING.—By consequence of 

the lowering of lard prices, shortening, 
too, is on a lower price basis. The de
cline is one-half to one cent per lb., only, 
but there will probably be a further re
duction during the present week. Sales 
are fairly well maintained in a season
able way.

SHORTENING—
Ttercee, 400 Ibe., per lb................ 0 29 0 29-4
Tube, 60 lbe., per *>.................................... 0 29%
Peik, 20 lbe.. per tb.................................... 0 90
Bricks, 1 lb., per lb.................................... 0 82

Some Sell Margarine
In Larger Quantity

KemtrasL - - ■ ■
MARGARINE.—While the regular 

fall sales of margarine will not develop 
for a few weeks, there is a larger move
ment, some handlers report. With cool
er weather the trade will be ordering in 
larger quantities and it is safe to state 
that the product is becoming increasing
ly popular. Prices are without change. 
MARGARINE —

Prints, according to quality, lb. 0 35 0 Î9
Tube, according to quality, lb. 0 31 0 $4

While Much Butter
Made Prices Higher

Mentreel. ----------
BUTTER.—In spite of the fact that 

the receipts of butter are increasing, the 
buyers are bidding eagerly for offerings 
and this was the direct factor in in
creasing prices one cent for creamery 
grades. The present quotations are 58 
and 57c. respectively, for prints and 
blocks. The receipts for the week end
ing Sept. 13, were 15,451 packages, and 
the total receipts for the season exceed 
those of the comparative period of 1918
bv 19.330 packages.
BUTTER—

Creamery, prints, fresh made................ 0 58
Creamery, solids, fresh made................... 0 57
Dairy prints 0 59 0 M
Dairy, in tubs, choice .................. 9 49 0 59
Baker*’ ................................................ 0 45 0 47

Cheese Market is
Steady; Unchanged

Montreal. ----------
CHEESE.—Little feature of outstand

ing interest is to be reported on cheese. 
The receipts for the season are much 
smaller than they were for the com
parative season of 1918 and the move
ment to this port is 147.046 boxes short 
of the figures for last year. Prices are 
quoted without change.
CHEESE—

New. large, ner lb........................................... • 1-
Twin*, per lb................................................... 0 28%
Triolets, per lb................................................ 0 29
Stilton, per lb....................................................... 9 94
Faney, old cheese, per lb......................... . 0 32

Enormous Increase in
Montreal Egg Receipts

Montreal. ----------
EGGS.—There has been a firming of 

the price basis for eggs, but no actual 
change of price. The increase of re
ceipts to this port has been very large. 
Figures show that the receipts for the 
season of 1918, to date, were 199.072 
cases, while those for the present year 
have been 106.000 greater, the actual 
figures being 305.623. Of course, it must 
be borne in mind that many of these 
eggs went through to other destinations, 
the eggs being listed here in the regular 
receipts used locally.
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BOGS -
No. 2 ................................................ 0 48 0 60
No 1 ........... .................................... 0 64 0 65
Selects ............................................................. 0 62
New laid* ......................................... .... 0 66

Slumped Poultry
Prices Prevailing

Montreal —------
POULTRY.—Decreased prices are in 

effect for most lines of poultry. Chick
ens, broilers, ducks and old fowl have 
been freely offered, so freely that the 
dealers have reduced their buying prices. 
It is also stated, that the quality of the 
stock is not up to standard.
POULTRY (drM.td)—

f Selling Prices)
Chicken», roast ($-5. Tbs.)............... 0 37 0 40
Chickens, roast milk fed)............ 0 43 0 60
Broilers (3-4 lb. pr.)........................ 0 4-5 0 47
Duck»—

Brome Lake (milk fed green)............... 0 46
Young Domestic ........................ 0 36 0 3ft

Turkeys (old toms), lb.................................. 0 50
Turkeys ( young) ........................................... 0 62.
Gccoc .............................   0 26
Old fowls vlarge) ......................................... 0 34
Old fowls (small) ......................................... 0 80
POULTRY ilive) —

(Buying Prices)
Live—OH fowl ................................... 0 22 0 28
Roosters ............................................................ 0 18
Turkeys ......................................  0 40
Broilers .................................................. 0 24 0 30

Storm Holds Fish;
Improved Selling

Mentr.»!, ----------
FISH.—While there can be a great 

improvement still in the demand for 
fish, the .outgo is somewhat better. Re
ceipts <rf haddock from the east coast 
and of dore and pike from the lake have 
decreased, and for these there has been 
good sale. Prices are steadily held.

FRESH FISH
Carp, per Ib...................  ................... 0 11 0 12
Dore ........................................................ 0 22
Bel*, lb..................................................... 0 12
Bullhead» (dressed) ........................ 0 16
Gaspereaux, each ............................ 0 08
Huddle» .................................................. 0 12 0 18
Fillet Haddles ..................................... 0 20
Haddock ................................................ 0 08 0 06
Halibut, Eastern .............................. 0 24
Halibut, Wee tern .............................. 0 23 0 24
8took, cod ............................................. 0 10 0 12
Market cod ........................................... 0 07 0 08
Flounders ............................................. 0 07 0 09
Prawn* . . . .................................. .. . . 0 40
Pike, per Ib........................................... 0 IS
Live lobsters ....................................... 0 45
Boiled lobsters ...................................
Salmon (B.C.), per lb., Red......... 0 IS 0 30
Salmon, Gsspe ................................... 0 air. 0 40
Shad .................................................. • 0 20
Skate ...................................................... 0 08
Lake Trout ........................................ 0 10 0 M
Mackerel ................................................ 0 16 0 17
Shrimp* ................................................ 0 86 0 40
WWteflFh ............................................. 0 17 A 18
Trout, brook ....................................... 0 85 0 40
Swordfish .............................................. 0 24

FROZEN FISH
Gaspereaux, per Ib............................. • 044 0 07
Halibut, large and chicken ........... « 19 0 20
Halibut, Western .............................. • 20 0 21
Halibut, medium ............................ 0 21 0 22
Haddock ................................................ o 064 0 07

0 16
Dore......................................................... e U • 16
Sm.lt», No. 1, per lb........................ 0 12 0 18
Smelts. No. 2, per lb.................... 0 07 0 08
Mke, Hoodie»» end Dreeaed ......... 0 10 0 11
Market Ood .... ............................ 0 054 0 06
Wbttefiah. small ................................ 0 11 0 12
Sea' Herring»....................................... e 074 0 08
Steak Cod ........................................... 0 08 0 084
Gas pc Balm or per Ib...................... 0 24 0 25
Salmon Cohoes, round .................. 0 174 0 18
Salmon. Qualla, Hd. and Dd. e is 0 14
Whltafich............................................... 0 16 0 16
Smelts, extra large ........................ 0 2*
Lake Treat .......................................... • It 0 29
Lake Herrings, bag. 100 Ibe. . . . « 00
Alcwlrac...................................... 0 064 « 94

SALTED FISH
Codfish

Codfish, large bbl., 100 Ibe........ 21 00
Codfish. No. 1. medium, bbl..

MO lbs.............................................. 2C 00
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Codfish, No. Î. 200 lb. barrel................ 11 00
Pollock. No. 1, 200 lb. barrel.................. 16 00
Codfish, .trip bonelee. (10-lb.

boxes), lb.............................................. 0 20
Codfish I bon.led ) (14 1-lb. cartons) 0 10
Codfish (Ivory )(!-*>. blocks. 20-lb. bx) 0 18
Boneless cod (2-lb.) ................................. 0 28

Shredded codfish (12-lb. box)___  2 40 2 60
Dried codfish 100-lb. 1*1.).:........ 11 00

PICKLED FISH
Herrinys (Scotch cured), barrel. 11 2" 12 00

Scotia, barrel....................................... 12 00
De., half barrel .......................................  6 26
Mackerel, barrel ...........................................  14 00
Salmon, Labrador (200 lbs.).. 26 00 27 60

Salmon. B.C. (200 lbs.)....................... 24 10
Sea Trout (200-lb. bbls.) ......................... 25 00
Turbot (200 lbs.) ..................................... 17 OH
Codfish, ton rue. and sound, lb............... 0 16

Hogs Decline;
Fresh Pork Easier

Tarent». -
FRESH MEATS.—There have been 

some notable changes in fresh meats 
during the present week, all showing a 
tendency downward. Live hogs declined 
a dollar from last week’s quotations, and 
it is expected that before these prices 
reach the reader another decline of 50 
cents will have been recorded. Fresh 
pork products have declined in accord
ance with these figures, and are gener
ally quoted two to four cents below last 
week’s figures. Quotations on beef are 
about the same. On heavy beef the 
prices are strong, there being an ad
vance of about half a cent a pound, and 
the demand is strong. Light beef is plen
tiful, and more or less a drug on the 
market. Lambs would be cheaner by 
three cents a pounds but for the buying 
of Buffalo firms, which has helped to 
keep prices high. Meats can be shipped 
to the states duty free, whereas there is 
a duty on similar shipments to C.inada. 
This naturally has the effect of main
taining prices.
Hon— rSRSH MEATS

Dressed. 70-100 lhs.. ner cwt................... 180 00
Live on oath, per cwt................................ 18 26
Live, fed and watered, per cwt............. 18 76
Live, fx>.b.. per cwt.................................. 17 75

Fmih Pork—
Lege of pork, up to 1R Ww........  0 HR 0 40
Loins of pork, lb............................ 0 40 0 41
Tpndertohw. lb.................................. 0 45 0 46
Spare rib*. !b................................................ 0 14
Picnics, Ib........................................... 0 36 0 28
New York shoulders, R>............... 0 82 0 84
Montreal shoulders, lb............................. O SO
Boston butts, lb............................................ 0 82

Freeh Beef—from Steers and Heifer»—
Hind quarters. M>............................ 0 US 0 20
Front quarters, lb.......................... • 10 0 16
Ribs, *>........................................  S 16 0 26
Chueka, lb........................................... 0 M 0 14
Loins, wtmtr. lb............................... 0 25 0 82
Hips, lb ........................................... • 16 0 22
Cow beef quotations about Se per lb. below
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Eels, lb. ........................................... » 16 0 17
SMOKED FISH

Haddiea, BXs, per lb. .... ............... • 12 0 IS
Fillets ................................................................. « IS
Bloaters, box ....................-........................... 2 10
Kippers .................................................. .... 2 26

OYSTERS
Cepe Cod. per barrel..................................... 11 11

Be touche, per barrel .............................. 16 00
Scallop», Ballon ....................................... 4 60
Can No. 1 (Solids) ............................... 2 60
Can No. 1 (Solids) .................... 7 60
Can No. 6 (Solids) ................................... 12 60
Can No. 1 (Selects) ....................... 2 60 1 00
Can No. 1 (Beleeta) ......... ..................... 1 00

SUNDRIES
Paper Oyster Pails, 4 per 100........... 1 70
Crushed Oysters Shell, 100-lbs............... SI 00
Paper Oyster Palls. 4-lb. per 100 ... 2 16

MARKETS

above quotation#.
Calves, R>....................... .................... 0 20 0 28
1 .Arabs, whole, *>.... 0 20
Spring lamb ............. 0 23
Shtpep. whole, lb. . . . .................... 0 10 0 15
Above prices suuject to daily fluctuerons of the

market.

Smoked Meats
Quoted Lower

Toronto. ----------

SMOKED MEATS.—There has been a 
gradual downward tendency in smoked 
meats following the decline in live hog 
prices, though naturally it takes some 
weeks for the present prices of hogi to 
be teflected in the price of bacon.

Medium ..................................   0 42 0 44
Lange, per Ib.......................... ... 0 2* 0 40

Backs -
Skinned, rib. Ih............................................ 0 54
Bone leas, per lb......................... 0 66 0 68

Breakfast, ordinary, per 0 88 0 44
Break/bait, fancy, per lb......................... 0 66
Roll, ner lb................................................... 0 36 Lg
Wiltshire («rooked side»). B>.. . 0 30 0 4L

Drv Sait Meat»- -
Long, clear bacon, av. 60-70 Ibe. 0 30 0 31

Do., av. 70-90 Ib»........................ 0 82
Clear Belike, 16-30 lb........... 0 SO 0 81
Snusage* in brine, keg, 35 lbs................. 7 35
Fat backs. 16-20 Ibe.............. 0 83 0 34
Out of pickle, prices range about 2c per pound 

below corresponding cute above.
Barrel Pork —

Mens pork. 200 lbs...................................... 53 00
Short cut back*, bbl. 200 Ibe................... 64 00
Pickled rolls, bbl.. 200 Iba.—

Heavy .......................................................... 68 00
Lightweight ........................................... 42 00

Above prices subject to daily fluctuations of the

Cooked Meats
Also Easier

COOKED MEATS.—In company with 
most other lines prices on cooked meats 
have shown a general decline in practi
cally all offerings.
Boiled heme, lb ................................. 6 6S 0 66
Ham*, roast, without dressing. *>. 0 61 0 6S
Shoulders, roast, without dress
ing. per tt>................................... • 6L 0 58

ONTARIO

TORONTO, Sept. 17.—The most noticeable feature of the 
produce market this week is another sharp decline in live 
hogs of a dollar a hundred, that may be increased by a 

further decline before the end of the week. Fresh pork has 
declined sharply in sympathy, and other meats are easier, with 
the exception of beef, which for heavy-weight stock is showing 
a slightly firmer feeling, though light stock is somewhat of a 
drug on the market. Smoked meats have not as yet felt the 
effect of declining prices to any extent as yet.

Eggs are somewhat scarce and are quoted about a cent 
higher. Poultry is generally easier, and sharp declines are 
expected in the near future. Fish is coming forward in good 
supply, and is slightly easier.
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Heed Cheese, 6e, lb................................ 0 12 0 14
Meat Loaf with Macaroni and

Cheese. lb............................................... 0 26 0 27
Choice jellied ox tongue, lb............  0 62 0 66
Fork and Tongue, lb............................ 0 86

Above prices subject to daily fluctuations of 
the market.

Eggs Growing Scarce;
Market Firmer

Toronto. — .
EGGS.—There is a growing scarcity 

of eggs, owing to comparatively light 
arrivals, and to the fact that there is at 
the present time a considerable expoit 
movement. Some American eggs are 
coming on the market, and with some 
withdrawals from storage are helping to 
make up the deficit. These latter eggs 
are selling 56 to 57 with new laid a cent
higher.
Eggs—

New fakfo. doz. .............................. 6 57 0 56
New kids, in cartons, doe...........  0 62 0 64
Prices shown are subject to daily fluctuation* of

Cheese Market Easier;
Twins Scarce

Tarants. ---------
CHEESE.—There is a much easier 

feeling in the cheese market at the pres
ent time, owing to the uncertainty as to 
what will happen after the British Gov
ernment has completed its 20,000 ton 
purchase. Colored cheese is still in de
mand for the Western trade. There is 
a shortage also of twins and triplets. 
Stilton in somewhat higher.
Chsraa

Lenra ................................................................. 0 2*
Stilton (new)................................................... 0 31
Twins le R>. higgler then lento cheese. Triplets 

l)4e higher then lerge cheese.

Eard Declines
Cent a Pound

Toronto. ----------

LARD.—The uncertainty of the ex
port market, and the general difficulties 
of shipping, have had a depressing ef
fect on large as well as on all pork pro
ducts an average decline of about a cent 
U recorded.
I Ant. tierce». 400 lbs., Ib.................. 0 83 0 35

in bo-ib. tubs, %c higher than tierces, pails %c' 
higher than tierces, and 1-lb. prints, 2c higher 
than tierces.

Shortening Remains
Practically Unchanged

SHORTENING.—There is a good de
mand in evidence for shortening, and de
spite the easier feeling in lard, shorten
ing has maintained practically unchang
ed figures.
SHORTENING

Tierce», 400 It*.. Hi........................ 0 2»S » SI

Poultry Prices
IP ill Decline

Toronto ------—
POULTRY—There is a fair supply of 

poultry available at the present time, 
and the supply is increasing. At the 
present time the demand hardly equals 
the supply, because with the present 
high prices there is very little movement 
into storage. This is sure to come soon, 
however, with the lowering of prices 
thht are expected in the immediate fu
ture.
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Prices paid **y commission men at Toronto :
Live Dressed

Turkeys, old. lb............ ....» 0 25 ..... o 30
Do., young, lb....................... - • 80 ..... 0 8&

Rooeters. lb..................................... - 0 20  - 0 23
Fowl, over 5 lbs......................-..............................- 0 26
Fowl, under 8%-5 lbs..............- .... .... 026
Spring Chickens, live................- 0 23  - 0 26

Do., dressed.............. ..... 0 26 ..... 0 30
Prices quoted to retail trade:—

Dressed
Hens, heavy ........................................ $------ $0 36

Do., light .......................................................... 0 33
Chickens, spring ................................... 0 34 0 36
Ducklings ................................................. .... 0 8*6
Turkeys ..................................................... 0 40 0 40

Fish Arriving
In Good Supply

Teraete. ----------
FISH.—There is a good movement of 

fish at the present time, demand is ac
tive and the supplies are coming for
ward nicely. There is a considerable 
scarcity of white fish, and cod steak, but 
other varieties are plentiful. Tendencies

! i ii

too, are a little easier, salmon, mackerel 
and treut all showing a somewhat easier 
feeling. Frozen flounder has arrived on 

, the market.
FRESH SEA FISH

Cod Steak, lb...................................
.... » 08

$0 16 
0 10

Haddock, heads off, Ib.............. 0 11 
0 10

.... 0 21 0 28

.... 0 22 0 28

.... e 07 0 10
Salmon, Restigouche ..............
Freeh B. C. Salmon ................

FROZEN SEA
Salmon...............................................
Herring ............................................
Mackerel ..........................................
Flounder» .......................................

FISH

. . . Ô 09

028

0 24 
0 10 
0 11 
0 11

FRESH LAKE FISH
Lake herring, round lb................................. 0 10

Do., dressed, lb.................................. 0 11 0 12

Wtiitje-fieh, lb...........................
Mullets lb...............................

0 14 
0 06

Fresh pickerel ..................... 0 20 
0 16

Pflte........................................... ................ 0 09 0 10
Freeh mackerel ................ ................ 0 16 0 20

BRITISH COI UMB1A MARKETS

VANCOUVER, B.C.—Sept. 15.—There have been a num
ber of changes in the produce market following the 
downward tendency of live hogs—cheese too is easier 

and also lard.

Pork Declines;
Beef Steady

Vancouver. ----------
FRESH MEATS.—A decline has been 

noted this week in pork following the 
decline in live hog prices.
FRESH MEATS—

Beef. No. 1 steers, lb.................... 0 18 0 19
Beef cows, lb.................................................... 0 16
I.« mb, lb................................................. 0 26 0 27
Mutton, breakers, lb...................... 0 22 0 23
Pork, block hogs, lb...................... 0 29% 0 30

Pork Products
Show Declines

Vancouver.
COOKED AND SMOKED MEATS.— 

There have been s >me changes in cooked 
and smoked meats during the week, 
generally of a declining nature.
SMOKED MEATS

Bacon, No. 1, med.. H>................................ 0 56
Bacon, No. 1, heavy, lb.............................. 0 52
Smoked back», lb............................................ 0 51
Hams, No. L Ib................................................ 0 50
Ayrshire rolls, lb............................................ 0 50
Cooked rolled shoulders, Ib....................... 0 48
Hams, cooked ................................................. 0 60

Lard Declines
Half Cent

Vancouver. ----------
LARD.—Declines of half a cent a 

pound on lard were recorded during the 
week.
LARD

Compound, tierce basis, lb....................... 0 32
Pure, three basis, Ib..................................... 0 37%

No Changes
Noted on Eggs

Vancouver. ----------
EGGS.—No change in this market 

has been reported during the week. 
Prices are as follows:

EGGS--
B.C., fresh, car lots....................... 0 70 0 75
Albertas, case lots ....................................... 0 59
Cooking, case lots ....................... 0 45 0 52

Butter Demand
Remains Good

Vancouver. ----------
BUTTER.—There is a firm demand 

for butter, but no changes are noted.
BUTTER AND MARGARINE

Government grade ......................... 0 55 0 60
Margarine ....................................................... 0 36

Cheese Declines
Half Cent

Vancouver. ----------
CHEESE.—There was a decline of M 

cent a pound on cheese this week. Stocks 
are limited and demand good.
CHEESE -

B.C. Cheese, Ib................................ ................ 0 30%
Finest Ontario solids, lb......................... 0 31 %
Finest Ontario, twins, kb........................ 0 32%
Stiltons, Fb.......................................................... 0 36

Fish Scarce;
Few Price Changes

Vancouver. -------5—
FISH.—There is a marked scarcity of 

fish at the present time, owing to the 
high prices paid by the canneries. Seal- 
head salmon is selling at 18c. Red 
Snapper at 5c.
fish -

Freeh Cohoe ..................................... .... 0 15
Freeh Spring ................................................ 0 17
Chicken Halibut ............................................ 0 14
Chicken Halibut, medium ................... 0 16
Block and heavy Cod................................ 010
Freeh Smelts ................................................... 0 11
Frozen Smelts .............................................. 0 10
Shrimps ............................................................ 0 16

SMOKED FISH
Imperial Bloaters ............................ 0 07% 0 03
Kippers ................................................ 0 09 0 10
Kippered Salmon .......................................... 0 22
Smoked Pink Spring ................................ 0 20
Haddie*. Weotem ......................................... 0 10

Do., Eastern ................................ 0 16 0 16
Fresh Pilchard» .............................. 0 06 0 06
Freeh crop, large, doe................................ 1 40

Do., medium .............................................. 0 65
Soles ..................................................... 0 06 6 07
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| Hams |
Hams are very much lower 
in price—giving you an op
portunity to offer your cus
tomers something real good 
toward lower cost of living.
Get our prices. Fresh, pick- 
led, smoked, cooked.

F. W. FEARMAN CO.
LIMITED

HAMILTON 1
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A PROFIT INCREASER ^
If spoilage and 

contamination is 
costing you 10c on 
every dollar you 
make, you are 
simply throwing 
away $300 to $500 
or $1,000 a year 
that an Arctic 
would very defin
itely add to your 
profits. For over 
half a century Arc
tic owners have en- 
joyed increased 
profits, because the 
Arctic principle of 
cold, dry air circu
lation never fails 
to prevent waste, 
satisfy customers 
and attract new 
trade. Write now 
for free catalogue 
and prices.

JOHN HILLOCK & Co. Limited
Office, Showroom, end Fectoryi 154 GEORGE ST., TORONTO 
AGENCIES:—A. Tilley. M McGill College Are.. Montreal ; Geo. 
Cemeron. Spark. St. Ottawa : J. McMillan. 200 Main St., Winnipeg; 
We.tern Butcher. Oo„ Regina. Saalt.; M. E. Watt 672 Knox St., 
Vancouver, B.C.

SALT PLANT, WINDSOR, ONTARIO

Better equipment will 
bring you better business 
in 1919

—beats'them all in quality.

—beats them all in clever 
advertising that helps the 
Grocer to make more sales

THE CANADIAN SALT C0„ LIMITED
WINDSOR, ONT.

Prepare now for a more profitable turnover during 
the year. Proper equipment will be a mighty strong 
means of consolidating the trade of the past, while 

creating and retaining a big
ger and better 1919 business. 
The “Canadian Cheese Cut
ter" will guarantee you a big 
increase in profits on your 
cheese sales. It eliminates 
wastage through scraps, etc., 
and cuts with an accuracy 

and rapidity 
which will as
sure your cus
tomer satisfac
tory service. 
Order a “Can
adian" to-day 

and reap 
your share 
of p r o s- 
perity. Only 
$18.00.

The CANADIAN Open

The Computing Cheese Cutter Co.
WINDSOR, ONT.
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ÜMmi
Brunswick Brand Sea Foods have been proven 
by a recent official Government test to be supe
rior in Quality and Food “Calories” to any 
imported lines.
Think what a great selling point this is, Mr. 
Merchant.
First Quality Sea Foods like these will boost 
your profits by increasing your sales of sea 
foods and by attracting the better class of trade 
to your store.
Prepare now for the big cold weather demand 
for wholesome Sea Food Products. Stock up 
\\ itli Brunswick, both you and your custom
ers will be satisfied.

CONNORS BROS., LIMITED
BLACK’S HARBOR, N.B.

MtEE

BROS'CONNORS
CON NORS BROS

415499999999999997 1901697532014930^991^6
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That deliciousness in every class of Coca-Cola is a 
business-building factor for those aggressive grocers 
who are pushing the sales of this delightful bever- 

Everybody knows Coca-Cola. Everybody
likes it. Everybody buys it.

the brand that 
guarantees the quality

Your customers are familiar with this brand. It is 
known wherever delicious and refreshing bever
ages are appreciated. Look for the name Coca- 
Cola—it means satisfied customers and good profits.

The Coca-Cola Co.
WINNIPEG
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CPSGRAVÉS 
v^PVRE 

MeJtVine&r
It pays you best to sell 
branded, guaranteed 
goods. That’s why 
you ought to sell 
COSGRAVE’S 
PURE MALT VIN
EGAR.

Attractively Labeled 
Bottles—2 Sixes

RETAIL TRICES:

Large Bottle 25c. Small Bottle 15c.
100% Pure Well Advertised

ASK YOUR JOBBER FOR IT

(gsgdve's
■ PURE

MALT VINEGAR

GROCERS
ORDER YOUR STOCK OF

Champagne 
de Pomme

NOW
It makes a delicious 
drink. Put up in pint 
bottles or splits. Recom
mend it to your custom
ers. Pays a good profit. 
Easy to sell.

Order from your wholesaler or

Cie Canadian Importation
140 ST‘ CATHERINE ST. E.

Montreal

We want Agents in Every 
Cit; and Town.

A Wealth of Health
In every delicious sip of 
Marsh’s “Concord" Grape 
Juice.
Marsh's Unfermented 
Port, U nf ermented
Black Cherry Wine, 
Unfermented Ginger 
Wine, Raspberry 
Vinegar and 
Creme de Menthe 
are equally 
good.
Do you profit 
from their big 
demand ?

The Marsh Grape 
* Juice Company
NIAGARA FALLS. ONT.

Ontario Agmntas 
The MacLaren Imperial 

Cheese C#., Limited 
Toronto, Ont.

The Demand 
Is There

When your customers order thirst- 
quenchers and find you do not stock 
them—a sale is lost. Take advantage 
of this demand by laying in a stock now 
and recommending

GINGER ALE
O’Keefe’s is well and favorably known. 
Quality backed by liberal publicity 
makes it an easy proposition to sell. 
Besides—O’Keefe’s Beverages bear a 
liberal margin of profit and are repeat
ers.
It will pay you to enquire about the O.K. 
Brands:

Special Pale Dry Ginger Ale, Belfast 
Ginger Ale, Sarsaparilla, Cola. 

Lemonade, etc.

O’Keefe’s, Toronto
Phone Main 4202
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A “Salesman” or an “Automaton”?
Which of the two do you represent? Are you satisfied with filling your custom
ers’ Baking Powder demands with a high-priced Baking Powder—high priced 
because its cost includes a vast appropriation for advertising purposes for the 
manufacturer, or are you going to recommend your own brand of Baking 
Powder of ioo per cent, quality and efficiency with your own special label and 
personal guarantee at 25c and make a profit of 44 per cent, on your outlay.

During the month of Septemtier, we will 
make and pack for any groeer in Canada, 
the highest grade baking powder in one- 
pound tins at a priee of $25.00 per gross, 
l.o.b Toronto.

We have a large variety of special labels 
that we can prepare with your own name, 
address and brand on. We operate our own 
printing plant, and are well fittest for this 
special work.

Specimen labels and sample of material will 
be mailed to any part of Canada on receipt of 
your request. Orders will be filled in their 
turn and shipment made five days after receipt 
of order.

THE HARRY HORNE CO., LIMITED
1297-1299 Queen St. West TORONTO

PROPRIETORS OF INTEGRITY MILLS

.JOHN gray&c

^R'iviÀLAfii

JAMS
MARMALADES

PEELS
John Gray & Co., Ltd., Glasgow

Established over a Century

Cable: LamberUm, Glasgow.
Cedes: A.B.C. 4th sad 5th editions.

CONFECTIONERY
MARZIPAN

CHOCOLATE
Agmtt

Ltad Hr «herage On, Ud, Tmii
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Three Big Profit Earners
“Malcolm Purity and Goodness” 
is the culmination of watchful 
care given every part in manu
facture from the time the rich, 
creamy milk comes from select
ed sleek, healthy cattle to 
the end of the 
process
ing, when 
every contain
er is scientifi
cally sealed 
ready for Can
adian house
wives.

Five-cate lott distributed 
to any point in Ontario, 
Quebec, or the Maritime 
Prooincet, and freight 
paid up to 50c per 100 lbs.

Attractive profits, unexcelled 
quality and a big demand make 
“Malcolm Products” highly re
munerative. Try a sample order 
and see for yourself their popu
larity.

Housewives every 
day are discarding 
the old coffee pot. 
Malcolm’s con
densed coffee has 
won them. Just 
pour on hot water, 
instantly ready and 
the flavor — delici- 
cious.

The Malcolm Condensing Co., Limited
ST. GEORGE, ONT.

Delicious 
Easy-selling 
Candies Are Made 
In This Factory

“PEERLESS”
“ELGIN”
“NOBILITY”
Chocolates

have the exquisite flavor and the thorough-going goodness that 
discerning buyers look for.
A trial supply will prove their selling value to you.

Nobility Chocolates, Limited St. Thomas, Ont.
Selling Agents

MACLURE & LANGLEY LTD.. TORONTO. MONTREAL, WINNIPEG

lag » m
9FXB B t-j/r-

it*: s

53 BjB *3
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A/'A \XYZ

THEY STOP THE LEAKS

ItTDOOR PUMP FOR 
GASOLINE AND OIL

Even the little leaks In business play havoc with profits. Present 
every day—so easily unnoticed—yet they amount up in the year's 
total.
LOOK INTO YOUR OIL BUSINESS, Study it—you will find great 
opportunity for improvement and profit—Cut out all unnecessary 
labor—offensive oil odors in the store. By installing

sGSSSEfc 0outfiuge
you make oil as easy, clean and pleasant to handle as tea or 

coffee. The BOWSER is accurate—always ready for use- 
no costly up-keep—Makes your profits sure. Write at.

S. F. BOWSER CO., LIMITED
66-68 FRAZER AVE., TOR3NFO, ONT.

:mm - -t -»

9RL Ïn8i I $

SXÏË&à7AVV
BOWSER SENTRY 
GASOLINE PUMP

will put your tobacco sales on a firm footing
And tobacco selling is a money-making line 
that every grocer should carefully consider. 
People there are in every community who 
are “strong" for a real, good Chewing 

Tobacco such as King George’s 
Navy. They like the palate 
tickling goodness of King

L George’s Navy. A first pur-
^ chase brings them back for

more and clinches 
their tobacco trade 
for the King 

George dealer. I

Roc Cit obaccc oO«i Ltd.
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“Spanish Influenza”
says a noted physician, has 
by no means left the coun
try. “I firmly believe 
everyone, at some time, 
shall contract it.”

Prevention is better than a 
cure any day.

You’ll find an ideal tonic 
preventative and cough 
remedy in

MATHIEU’S 
SYRUP OF TAR

and
COD LIVER OIL

Mathieu’s reliable cough 
remedy means big profits. 
Stock it. Display it. It 

Always Reliable will pay you well.

30UDR0N
■U IIU1LS D«H

tHCDCMOKUC
D»*ATHEEV

■ATHmrS
Syrup of Tar

WO LIVER OIL

Breaks up a 
Bad Cold

J. L. Mathieu Co.
SHERBROOKE, QUEBEC

(VOL-PEEi

MENDS HOLES IN/ 
POT56PAN5 IN
TWO MINUTES 
WITHOUT

In ell kind, of kitchen nten.il., inch 
, Tinware, Granite ware. Copper, Aluminum,

«T-. N tiwence of tool.. Can be applied by the
vdtVi' LI . *nre that induce, the housewife to purchase. 
„ ** being .dverti.ed all over Canada. Every home
vv” ' Y„ .. r. attractive display .tend, suggest .alee on 
IS?1- _îrite for “ to-day. Contain. 24 package., «2.26, 
**70 pront.

At your Jobber, or direct.

H. NAGLE & CO., Box 2024, MONTREAL
(Owning and operating Vol-Peek Mfg. Co.)

The Megantic Broom Mfg. Co., Ltd.
Manufacturer* of Brooma and Clothe» Pin»

Lake Megantic, Que.

Our clothes pins are made 
and designed to stay on 
the line. And they do. 
Dealers know that by the 
way housewives are ask
ing for them. Made of 
the best wood, that in
sures against splitting. 
Splendid profita and cus
tomers’ satisfaction as
sured to the dealer selling 
them. Write our nearest 
agent

AGENTS : Hoir in a Grenior, 
Quebec. Delorme Frsrs. Mont
real. J. Hunter White, St. 
Job". N.B. H. D. Mereheil. 
Ottawa. Harry Heme Ce.. To
re* te. Teatlinoen * O’Brien. 
Winnipeg. Oppenheimer Bree.. 
Vonceover; McFerlane * Field. 
Hamilton. Caned*, fyke Brae.. 
Hallfna. NS.

Once Used, Always Used
CREAM OF BARLEY, a delicious break
fast food, cooked in three minutes; a most 
healthful diet for youth and old age; the 
most sensitive stomach can retain it, and 
it is recommended by all the leading phy
sicians. We are the originators and only 
manufacturers of CREAM OF BARLEY, 
PEARL BARLEY FLOUR for Babies and 
Invalids, and SISTER MARY’S PAN-CAKE 
FLOUR. Every package of CREAM OF 
BARLEY is guaranteed, and we say on 
label, “Use one-half package, and if not 
satisfied, return it to your grocer and he 
will refund your money.” Our goods are 
recommended by Dr. McGill, chief analyst 
at Ottawa, so you take no chance when 
ordering goods from us. Our mill is the 
only exclusive barley mill on the continent. 
Use “CREAM OF BARLEY” and stop tak
ing medicine, for it is the real Mackay and 
can be bought from all first-class wholesale 
grocers.

Our trade mark U registered.

MANUFACTURED B Y

John Mackay & Co., Limited
BOWMANVILLE, ONT.
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TEAS
CEYLON
INDIAN
JAPAN

We have some fine cup quality lines in stock, which are 
quoted under present import prices.

All quotations coming forward are muth higher during 
the past three weeks.

Markets are strong at primary sources and only limited 
quantities of fine teas are obtainable.

Ask for samples and quotations at once before present stock 
is sold out.

KEARNEY BROS., LIMITED
Tea and Coffee .

33 ST. PETER STREET MONTREAL

Sani-Flush
( TRADE MARK REGISTERED )

Closet Bowl Cleaner
Sani-Flush can be used only for 

cleaning closet bowls. This one thing 
it does so easily and effectively that it 
has become a standard article in mil
lions of private homes and institutions.

The sale of Sani-Flush depends upon 
its being made accessible for people to 
buy. Demand exists because çani- 
Flush is a necessity.

Call Sani-Flush to the 
attention of your customers.

HAROLD F. RITCHIE & CO.
LIMITED

10-12-14 McCaul Street 
TORONTO,'ONT.

S§ni-FIusf>

trade

EXCELS I Ql
<1 MARK V

Every “Excelsior" Broom is well 
formed, well sewn and evenly 
balanced—

So is the Price
Order a trial supply. We'll ship right “off 
the bat’’ and will give your order, be it 
small or large, our very beat attention.

Excelsior Brooms and Whisks will give you 
good profits and your customers 100 per 
cent, value for the price charged.

Order now while it is on your mind

J. C. SLOANE
845 5th Avenue, Owen Sound, Ontario
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Farmer’s Corn In the basket $1.90 per bushel. 
Housewife’s Cornflakes in the package $16.80 per bushel.

Tell Your Customers 
—It Will Pay You to Do It!

"Profiteering1* and the "H. C. of L." 
Bre breaking the heart of the House
wife I
Her Income can't keep up with her 
outgo. Yet she could save here and 
there if only someone would tell her 1 
You—Mr. Grocer be that someone
and tall her!
With corn in Chicago selling at $1.90 
per bushel the Housewife should know 
that the same weight in cornflakes in 
the package costs her $16.80 per bu
shel! (Figure it youmelf—the above 
statement is true). It ia good busi
ness to help out the Housewife I Be
cause she’ll turn around and help you! 
Julius Barnes. Director of the U. S. 
Grain Corporation, in his report to 
Pres. Wilson dated Aug. 5th. H>19, 
said: "Let us spend a few millions

in teaching housewives how and what 
to buy tx> get food value at reducéd 
expenditure, and without sacrifice of 
taste and palat&bllity."
So now is the time. Mr. Grocer, and 
your etore is the place to tell your 
Customer Housewives how and on 
what to save money. You can tell her 
your bulk goods, kept clean, sanitary 
and wholesome in your Sherer Food 
Container, can be bought by her at a 
great saving.
The Sherer is a great saver for House
wives and a great profit-maker for 
you. It silently advertises 31 articles 
—It saves labor, hence clerk hire. It 
pays for itself. It's an ail around an
tagonist of the high cost of living. 
Install one or two Sherers immediate
ly. You’ll never regret it.

PATENTED
ASK FOR CATALOG 57

Sherer-Gillett Company
Patentees and Manufacturers of the

Sherer Sanitary Grocery Display Counter 
17th and Clark Streets ... Chicago

Are You Interested?
CANADIAN GROCER reaches 

the retailer, the wholesaler, 
the manufacturer, the clerk 
and the traveller, juat the men 
to whom you wish to sell or 
from whom you would buy. 

RATES:
(payable in advance)

2c per word, first insertion, 
lc per word, subsequent inser

tions.
6c extra per insertion when re

plies are to be addressed e/o 
Canadian Grocer.

No Other Paper Reaches 
All These Men.

In Selling a Business?
In Buying a Business?
In Engaging a Clerk?
In Securing a Position ?
In Securing a Partner?
In Disposing of Second-hand 

Fixtures?
Then you should use.
Canadian Grocer’s Classified Ad. 

Columns.
It should find for you among 

the progressive Grocers of Can
ada at least one individual who 
is on the lookout for just such a 
proposition that you have to 
offer.

Canadian Grocer
143-153 University Are., Toronto

Getting Results
A large firm in a Western 

Canada city recently advertised 
in CANADIAN GROCER Want 
Ad. Page for a man to fill a re
sponsible position—result SI re
plies. This indicates that the 
want ad. page is followed close
ly. The man YOU want to 
reach is reading this page.

Confectionery
Syrup, Maple Butter,etc.

Lines that will pay you 
to handle.

JpCnneg) Ltd., Montreal
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{Beet incorrodible)

Buy “PRIDE OF THE ISLAND” Brand
as extensively used for years past by most 
of the leading packers of Tea in Canada.

Island Lead Mills, Ltd
Tel. Address: “Laminated," London. LIMEHOUSB 

A.B.C. Codes used, 4th & 5th Editions. LONDON, IL,
England.

HUGH LAMBB * CO.. TORONTO 
Canadian Ar«ta: J. HUNTER WHITE. ST. JOHN. N.B.

CECIL T. GORDON, MONTREAL

TEA LEAD

An interesting and we believe demand-creating 
newspaper advertising campaign is starting 
» in the West.

QUAKER BRAND 
GOODS WILL PAY

DOMINION CANNERS B.C. LTD.
Vancouver, B.C.

co-operation.

LEMON BROS.

Dole Bros. Hops & Malt Co.
BOSTON, MASS., U.S.A. 

“SUPERIOR” BRAND HOPS
FOR FAMILY TRADE

They are carefully selected and packed 
for the Canadian trade, in cases of 10, 15 
or 30 lbs. each, containing Vi» V* or 1-lb. 
packets.

We Incite Correspondence for Fall and Winter 
Supplies.

GEORGIAN BAY 
APPLES

R. E. BOYD & COMPANY
Agent» for the Province of Quebec 

IS ST*. TH ERES* ST. MONTR1

Owen Sound, Ont.

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $8321 
PER INCH PER YEAR

JAMB
DOMINION CANNERS. LTD. 

Hamilton, Ont.
"Aylmer” Pure Jama and Jalliaa. 

Guaranteed Freeh Fruit and 
Pure Surer Only.

Screw Va> top Glaaa Jars, Id os.
rlaaa, X dot. case. Perdes.
Strawberry ......................................$4 60
Outrant, Black ............................... 4 60
Pear ;.................................................  8 90
Pea* ................................................  8 90
Plum .........................................   $ 70
Raspberry, Red ............................. 4 60
Apricot ............................................ 4 00
Cherry .............................................. 4 80
Gooseberry .....................................  4 00

"AYLMER" PURE ORANGE 
MARMALADE

Per doe.
Tumblers, Vacuum Top. X

dox. in ease ............................... $X 80
12 os. Glaaa. Screw Top, X

dos. in case ....................... .. X 66
16 os. Glaaa, Screw Top. X

dos. in ease................................. 1 16
16 oa., Glaaa, Tall, Vacuum,

X doa. in case ...........................8 16
2'a Tin, 2 doc. per ease.................4 80
4's Tine, IX pails in crate,
per pail ........................................ 0 78

6'e Tin, 1 palls in erwte. per
pail ................................................ 0 97

7’s Tin or Wood, 6 pails in
crate ...........................................   1 86

80'a Tin or Wood, one pail in 
crate, per lb....................................0 10

PORK AND BEANS 
"DOMINION BRAND"

Per doa
Individual Pork and Beans,

Plain, 76c. or with Sauee.
4 doe. to case ....................S6 86

l’a Pork and Banna, Flat,
Plain, 4 doe. to case......... 6 91 At

Va Pork and Beans. Flat,
Tom. S tea, 4 doa. to case 6 96 

Va Pork and Beane, Tall.
Plain, tdps. to ease.........9 96

Va Porte Ad Beans, Tall.
Tom.fr or Chill Sauce, 4
doa. ta the ease ................ 9 97 A4

lAk’a (X»oa.) Plain, per doa. 1 16 
Tomato Or Chili Sauce ... 1 XT A4 
2’a Pork In4 Beans, Plain.

X doe, > the ease .............  1 69
2‘a Port and Beans. Tomato 

or Cbm Sauce, Tall, 1
dos. to sake ......................... 1 61 A4

2A4*a Tall, Plain, per dos. .. 1 00 
Tomato or Chill Sauee .... X 16 
Family, Plain, $1.76 doa. ; Family, 
Tomato Sauee, $1.96 doa.; Family. 
Chill Sauce, $1.96 dos. The above 
X doe. to the ease.

CATSUPS—In Glaaa Bottles
Per doa.

A4 Pta.. Aylmer Quality .........II 96
11 oa.. Aylmer Quality............... X 66

Gallon Juan. Aylmer Quality 1 61 A4 
Par doe.

Pints, Delhi Epicure .................. 1 76
A4 Pint». Bed Seel ...................... 1 46
Pints. Red Seel ..........................  1 96
Qta.. Red Seel ............................... 1 46
Gallons. Red Seel ...................... 4 6$

BORDEN MTLK OO.. LTD, 
lee St. Paul St. Went, 

Montreal. Can 
CONDENSED MILK
Terms, Bet. $• days.

Essie Brand, each. « earn..$9 94 
Reindeer Brand, eaab 4$ anas, t 1$ 
Silver Cow. eeah tf ease .... ■ « 
Gold Seal. Parity, each « cans $ IS 
Mirtlower Brand, en* 41 cane $ 1$

Challenge Clover Brand, an*
48 cans ........................................ 7 76

EVAPORATED MILK 
St. Charles Brand, Hotel, eeeh

24 can.............................................$6 90
Jersey Brand. Hotel, aa* 14

Cana .............................................. 7 09
Peerless Brand, small, eeeh M

cans .............................................. S 1»
SL Charles Brand. Tall, each

48 cans ............... .................... 6 00
Jersey Brand, Tall, each 4$

cane .............................................. 4M
Peerless Brand. Tall, an* 4$

cane .............................................. 6 60
St. Charles Brand, Family,

48 cans .......................................  6 60
Jersey Brand. Family, an*

48 cans ....................................... I 78
Peerless Brand, Family, each

48 earn ....................................... 6 76
SL Charles Brand, email, as*

42 cans ........................................ 1 60
Jersey Brand, email, aa* 41

cans .............. .................... .. 1 00
Peerless Brand, small, ask* 41 

cans ...............................................1 $0

CONDENSED OOFFEE 
Reindeer Brand, large, eeeh

24 cans ........................................$0 00
Reindeer Brand, small, ea*

41 cans ....................................... 0 10
legal Brand, aa* 24 can» ..19# 
Cocoa, Reindeer Brand, large,

aa* 14 cans.........................42*
Reindeer Brand, small, 41 cans 1 19

W. CLARK. LIMITED, 
MONTREAL.

Compressed Corn Beef—A4*. 1206 ;
la. $4.96; 2s. $9.46; 9a. 134.76c 

Lun* Ham—1», 16.96 ; la, $1006. 
Reedy Lun* Beef—1», 1406; ta, $0. 
English Brawn — Aka. $2.96; la. 

14.46; 2a. 18.96.
Boneless Pig’s Feet—A4». 1* 9»; la. 

14.66 : 2a. 18.96.
Reedy Lun* Veal Loaf—A4*. 1* 46; 

is. 14.46.
Reedy Lun* Beef-Hem Loaf—A4*. 

12.46; ile, 14.46.
Ready Lun* Beef Loaf—A4*. 0.61: 

la. $4.46.
Ready Lunch Asa*. Loavee — A4*. 

12A0; la, $4.60.
Geneva Sausage—le, $4.46 ; la, IA7S 
Roast Beef—A4». 12.96; la. 1606:

2a. $9.46; 6a. $84.76.
Roast Mutton—la. 16.16; la. $11 JE; 

square cane, 146.
Boiled Mutton—la, «6.86: la, «11.96; 

6a. «46.
Jellied Veal—A4», till; la. «4.06;as. $ox6.
Cooked Tripe—la. 12 96; Ta. «606. 
Stewed Ox Tail—la. 11.86 ; la, «64B. 
Stewed Kidney, le, $4.46: la. 18-46. 
Mines Col lope—A4». «1.96; Is, $1.90;

Sausage' Meat—la, «6.96 ; Is. «106. 
Corn Beef He* — A4*, li t»: Ja.

|1 « • I» 16 to
Beef Steak and Onion*—A4». MOB:

U. 14.96; la, «1.96.
Jellied Hecks—la, 99.46 : 4*. IN 
l_ri* 8tew—1». «1.96: 1». ««06. 

16.76 «»■«•—!». *<6S. la.

Pnnelma Chicken—A4». M.M; la.
KM.

Boneless Turkey — A4». *06: la,
M.M.

Ox Totvae—A4*. $406; U. «11.0»; 
lA4». «110»: h. 128 96 : «A4..
«4406: «a. 166.M.

Lun* Tmgaa-AM. I4.M ; 1.
11646.

Mia*» Meet (Tin»)—la, 91.99: la. 
«4.M; is. 111.M.
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Shirrifffc

A Superior Selling Line
That is what the progressive dealer wants to put on his shelves, 

for he knows it will not be there long.

§h'imffs 
(True Seville)

Orange
Marmalade

has become so popular with ever)7 

member of the family that the busy 
housewife feels she must not be with
out it. It is made only from real 
Seville oranges and pure cane sugar

and is just as delicious as it is whole
some.

Dealers, are you aware of the pos
sibilities in this profit-making line?

Order this very day.

Imperial Extract Co., Toronto
Selling Agents: Harold F. Ritchie & Co., Ltd., Toronto and Montreal
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“Where Can I Buy

Mapleine ?
It makes such delicious and economical table 
syrup and is so good in all kinds of desserts I 
don’t feel I can do without it. Can’t you in
duce my grocer to stock it?”

We get these inquiries every day— don’t let them come 
from your customers. Mapleine is just as essential on 
your shelves as vanilla. Order of your jobber or

Mason^&JHickey, Box 2949, Winnipeg 
F.”ErRobson, ^25 Front St., Toronto m-451

.»„tr

0AKEY&
"«twin

London

OAKEY’S
“WELLINGTON” 
KNIFE POLISH

The original and only reliable prepara
tion for Cleaning and Polishing Cutlery.
etc.

John Oakey & Sons, Ltd.
Manufacturera et Emery CUth, 
Hack Lead, Class Paper, *t.

LONDON, S.E., ENGLAND
AGENTS:

Manley & Baker. 31 Em preen Offices.
354 Main Street, Winnipeg. 

Sankey & Mention, 839 Beatty Street, 
Vancouver.
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T N searching for new 
A business let us advise 
you the/e is money in the
use of i

Our service assures you 
of earliest news on new 
concerns, business 
changes, markets and 
trade news. You can 
keep posted at a minimum 
cost. Write to

CANADIAN 
Press’Clipping Service

143-153 University Ave., Toronto

Bimw.t i.w i i h him 11111 n 1111 h i ni lit 11 m i tin mmmmmmmmB i mmC-

Mince Meat . ’.ulk)—5s, 17c; 10s, 
16c; 25», 15; 60s, $15.

Chateau Brand Pork and Beans, 
with Tomato Sauce—Ind., $1.05 ; 
Is. $1.66 ; 2s, $2.86 ; 8s. $3.50.
With Plain Sauce—Ind., 95c ; Is, 
$1.60; 2s. $2.30; 8s, $3.80.

Chateau Brand Concentrated Soups 
—Celery, $1.45 ; Comeomme, $1.45 ; 
Green Peas, $1.45; Julienne. 
$L46 ; Mutton Broth. $1.46 ; Ox 
Tail. $1.46; Pea, $1.45; Scotch 
Broth, $1.45; Chicken, $1.60: 
Mock Turtle. $1.45 ; Tomato, 
$1.45; Vermicelli Tomato, $1.45 ; 
Soups and BouilM, 6s, $15.

Clark’s Pork and Beans, Tomato 
Sauce, Blue Label—Ind.. 85c ; Is, 
$1.00; 114s. $L45; 2s, $1.90; 8s. 
tails. $2.75; 6s, $8; 12s, $16.
Plain Sauce, Pink Label—Ind., 
86c: Is. $1.00; 114s, $1.45; 2s. 
$1.90: 8s (tails). $2.76; 6s. $8; 
12s, $12.

Chili Sauce (red and gold label)— 
Ind., 86c; Is, $1.00; 114s. $1.45; 
2s, 31.90 ; 8«, $2.76.

Vegetarian Baked Beans and To
mato Sauce—2s, $1.90.

Sliced Smoked Beef—14». $2.45 ; Is, 
$3.45 : 4s, $24.

Canadian Boiled Dinner—Is, $2.46 ; 
2s. $4.95.

Army Rations—Beef and Vegetables.
Is. $2.45 ; 2s. $4.95.

Spaghetti with Tomato Sauce with 
Cheese—Mr*. $1.40; Is. $1.85; 3s. 
$3.36.

Tongue, Ham and Véal Pates—Mr®. 
$2.35.

Ham and Veal Pates—Ws. $2.40 
Smoked Vienna Style Sausage—14». 

$2.85.
Pate De Foie—Ws. 80c; %». $1.40. 
Plum Pudding—Mr». $1.96; Is. $3.86. 
Potted Beef Ham—14». 80c : 14». 

$1.45.
Potted Beef—14». 80c; 14*. $1.45. 
Potted Tongue—14». 80c ; 14», $1.45. 
Potted Game (Venison)—14s, 80c ; 

M»s. $1.46.
Potted Veal—14s. 80c: 14». $1.46 
Potted Meats ( Assorted)—14». 85c : 

Mr». $160.
Devilled Beef Ham—14». 80c : Mi*.

$1.45. Beef—14s, 80c; Mr». $1-45 
Devilled Tongue — 14». 80c ; Mis, 
$1.45. Veal—14». 80c : %». $145. 
Devilled Meats ( Assorted) — 14». 

85c : 14s. $1.60.
In Glass Goods

Fluid Beef Cordial—20 ox. bottles,
.... ; 10 ox..............

Ox Tongue — 114s. $20.00 ; 2s.
$24.96.

Lunch Tongue (in glass)—Is, $11.95 
Sliced Smoked Beef (in glass)—14*.

$1.80: Mr«. $2.80: la. $3.90. 
Mincemeat (in glass)—la, $3.25. 
Potted Chicken (in glass) — 14». 

$2.90.
Ham (in glass)—14s. $2.90.
Tongue (in glass)—14s, $2.90 
Venison (i nglass)—%e. $2.90. 
Meats. Assorted (in glass)—$2.90. 
Chicken Breast (in glass) — %s.

Tomato Ketchup —- 8s. $2.20: 12s, 
$2.75: 16s. $3.40.

Chili Sauce - 10 ox.. S3.25.
Pennut Butter — 14s, $1.45 ; *4*. 

$1.95: Is. $2.45: in pails. 5s. 31c : 
12s. 29c: 24s. 28c; 60s. 28c.

B.C. HOPS
dominion Brand, quarters, per

short weight pound  ......... 0.30
Dominion Brand, halves, per 

short weight pound ............... 0.29
Maple Leaf Brand, V* lb. pack

ages, per full weight pound. 0 40 
Maple Leaf Brand, H lb. pack

age». per full weight pound. 0.89

COLMAN’S OR KEEN’» 
MUSTARD

Per dox. tins
D.S.F., 14-lb.................................. $2 80
D S.F.. 14-Ib..................................... 5 30
TVS.F.. 1-lb....................................10 40
F D . M-lb..............................................

Per jar
Durham. 1-lb. jar. each ...$0 60
Durham. 4-lb. jar. each ... 2 25
CANADIAN MILK PRODUCTS. 

LIMITED.
Toronto and Montreal

KLIM
Intel .............................................. $20 00
household aixe ............................ 9 00
Small aixe ................................... 6 7*
F.o.b. Ontario jobbing points, east
of and including Fort William 
Freight allowance aot to exceed

60c per 100 lbs., la other peint», «ms 
6-ease lota or more.
THE CANADA STARCH CO.. LTD. 

Manufacturers of the 
Ed wards burg Brands Starches

Laundry Starches—
Boxes Cents

40 lbs., Canada Laundry ... 0.10 
40 lbs., 1-lb. pkg., Canada 

White or Acme Gloss.........0.10*4
48 lbs., No. 1 White or Blue 

Starch, 3-R>. cartons.... 0.11
100-lb. kegs, No. 1 white .. 0.1014
200-lb. bbla.. No. 1 white .. 0.1014
$0 lbs., Edwardaburg Silver 

Glow, 1-lb. ohnomo pkge. 0.12 
48 lbe.. Silver Gloss, in O-Ib.

tin canisters ........................ 0.1814
86 lbe. Silver Gloss, in 0-lb.

draw lid boxes.......  0.1814
100 lbe., kegs. Silver Gloss,

large crystals.................... 0.1114
40 lbs.. Benson's Enamel.

(cold water), per cam... S.M 
Celluloid, 45 cartons, case;. 4.60 

Culinary Stain*
40 lbe., W. T. Benson A Ce.’»

Celebrated Prepared 1.11%
40 lb». Canada Pure or

Challenge Corn .......................0.1014
20-lb. Caeeo Refined Potato

Flour, 1-lb. pkg».......................O.lSyy
(20-lb. box»», %» higher. w»t> 

potato floor)
GELATINE

Cox’» Instant Powdered Gotta-
tine (2-qt. sise), per des. 1 SO 

Knox Plain Sparkling Gelatin# 
(makes 4 pints), per doe....$2 OO 

Knox Acidulated Gelatine 
(Lemon Flavor), makes 4 
pints, per dox. ..................... 8 10

SYRUP
THE CANADA STARCH CO.. 

LTD . CROWN BRAND 
CORN SYRUP 

Perfect Seal Jars. 3 -lbe., -
dox. in case .......................... $4.SO

2-lb. tine. 2 dox. in case----- 5.46
5-lb. tins, 1 dox. in ease.... €.06 
10-lb. tins, 1 &>x. in case.... 6 76 
20-lb. tins, 14 dox. in case. .. 6 70 
(Prices in Maritime Provinces 10c 

per case higher.)
Barrels, about 700 lbe.............$0 0014
Half bbls.. about 360 lbe... 0 
14 bbla . about 176 lbe............. t 00%
2- gal. wooden pails, 25 lbe.. 2 60
3- gal. wooden pails, 8814 lbe. 8 06 
5-gal. wooden pails, 66 lbe.. • 26

LILY WHITE CORN SYRUP
2-lb. tins, 2 dox. in case. ... $5 95
6-lb. tins, 1 dox. in case.... 6 56
10-lb. tins, 14 dox. in case. . 6 06
20-Fb. tins, 14 dox. in caee.. 6 26
(5. 10. and 20-lb. tin» have wire 

handies.)
MOZOLA COOKING OIL

Per eaw
No. 1. 24 tin».......................... 12 00
No. 2. 12 tins........................ II 60
No 8. 6 tine. 714

lbe each ............................ 20 2»
No. 5. 2 tin», 3714

lb each ............................... SO H
INFANTS* FOOD 

MAGOR. SON A CO.. LTD.
Robinson's Patent Barley— Don

1 lb. ............................................... $4 00
14 lb...................................................2 00

Robinson’s Patent Groats—
1 lb......................................................4 00
14 lb................................................... l H

NUGGET POLISHES
Don

Polish. Black, Tan. Toney Red
and Dark Brown .................. $1 IS

Card Outfits, Black and Tan.. 4 16 
Metal Outfits. Black and Tan.. 4 16
Creams, Black and Tan...........  1 26
White Cleaner .......................... 1 26

IMPERIAL TOBACCO CO. OF 
CANADA. LIMITED 

EMPIRE BRANCH
Black Watch. Its. lb..........................$1 20
Bobs. 12a .......................................  1 00
Currency, 12a ............................. 1 00
Stag Bar, 9s, boxes. 6 lbe. ... 1 SO
Pay Roll, thick bars ...............  1 26
Pay Roll, plugs. 10». 4-lb. 14

caddie» .......................................  1 26
Shamrock. 9s, 14 cads., 12

lbe.. 14 cads.. • lbe ................ 1 M
Great Weet Potiche», fa. S-lb. 

boxes. 14 and 1-lb. Ian eh
boxes ............................................ 1 12

Forest and Stream, tine, fa,
t-lb. cartons ........................  1 14

Forest and Si ream. 14», Mr*»
and 1-lb. tine ........................ 1 60

Forest and St •earn, 1*-R>. glass
humidors . ............................. 1 76
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RAISINS
This fruit is scarce and consequently high in price 
but not higher than the coming crop will be. The 
new fruit will not be here in volume for some 
months yet and in the meantime there will be a 
big demand on spot stock for the Fall trade. 
We have in hand a small supply and now offer 
the following :

Griffin Seeded 15 oz 19« « 11 oz 16'/2
Sun Maid “ 15 oz 18'/2
Thompson Seedless 25s 19'/2
3 Crown Muscatels 25s 15%
Ungraded “ 258 II34

TAPIOCA
The market is practically bare of supplies of Medium 
Pearl. The Seed Pearl—so called White Sago—we 
can offer you, at an attractive price. This make is 
rapidly gaining in popularity, the main* reason 
being that it cooks much more easily than [the 
Medium Pearl.

Seed Pearl Tapioca Bags about 140 lb. 12
Send Us An Order

H. P. ECKARDT & CO
WHOLESALE GROCERS

CHURCH STREET & ESPLANADE TORONTO
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Field & Co
(Fruit Merchants) Ltd.

40-41-42, KING WILLIAM ST.
LONDON, E.C.4, ENGLAND

Cables i “ UudV. LaU~>~
(Mas (PrWab»). A.I.C. 4* and 8<b Editions.

Western IMa and Bendeya.

Direct Shippers
Portuguese Sardines, French Sardines, Norwegian Brisling, 
Sild, Herrings, &c; Dried Fruits, Currants, Dates, Raisins, 
Evaporated Fruits; Almonds and Nuts of all kinds, 
Shelled and Prepared Almonds; Almonlike (substitute for 
Prepared Almonds); Shelled Walnuts and Kernels; Spices; 
Rices, Tapiocas, &c.; Confectionery, Chemicals, &c.

Proprietors of

Turban
BRAND BtLSREHDates

IN CARTONS. Cases each 60 nominal pounds

Turban
Puddings

Ground Rice Custard 
Tapioca Custard 
Semolina Custard
No Eggs, Sugar or Milk

Whole Rice Custard 
Barley Flake Custard 
Sago Custard
AH ingredients in the packet. ... _OD-, —
required. A quart of water and a packet of Turban gives 
a rich milky pudding for six persons. Cases each 6 
dozen assorted.One

SARDINES
The Elite of the Sea

Guaranteed real Sardines, carefully packed in pure oil. Oi 
High grade quality and fine flavor. Attractive gold and 
blue labels.
Packed in following sizes, 22 m/m. *4-club. Nominal io oz 

12 oz. and 18 oz. All with keys.
Special Quotations upon Application.

$6 25
a 76

S 00

Master Workman, bars, 7s.
8% lbs...................................... 1 20

Derby, 9s, 4-lb. boxes .......... 1 08
Old Virginia. 12e .................. 1 00
Old Kentucky (bars), 8a,

boxes, 6 lbs............................ 1 25
WM. H. DUNN. LTD., Montreal 

BABBITTS 
Soap Powder, case 100 pkgs.. $6 66
Cleanser, case 50 pkgs............ 8 10
Cleanser(Kosher), cs. 50 pkgs 3 10
Pure Lye. case of 4 doz........ 6 95

JELL-O
Made in Canada 

Assorted case, contains 4 doz. $5 40
Lemons. 2 doz........................... 2 70
Orange, 2 doz........................... 2 70
Raspberry, 2 doz...................... 2 70
Strawberry, 2 doz...................... 2 70
Chocolate, 2 doz...................... 2 70
Cherry, 2 doz........................... 2 70
Vanilla. 2 doz........................... 2 70

Weight, 8 lbs. to case. Freight 
rate second class.

JELL-0 ICE CREAM POWDERS 
Made in Canada 

Assorted case, contains 2 doz. $2 70
Chocolate, 2 do*........................ 2 70
Vanilla, t doz............................ 2 70
Strawberry, 2 do*...................... 2 70
Unflavored, 2 do*...................... 2 70
Weight, 11 lb*, to case. Freight 

rate second class 
BLUE

Keen’s Oxford, per lb............ $0 24
In cases 12-1* lb. boxes to

case .......................................... 0 25
COCOA AND CHOCOLATE 
THE COWAN CC. LTD. 

Stirling Road. Toronto.
Ont.

Cocoa
Perfection Cocoa, lbs., 1 and 2 

doz. in box, per doz.
Perfection, %-lb. tine, do*.,. 
Perfection, %-Jb. tine, do*... 
Perfection. 10s size, doz......
Perfection. 6-lb. tins, per lb.. . 
Supreme Breakfast Cocoa, V4- 

1b. jars, 1 and 2 doz. in box,
doz..............................................

Soluble Cocoa Mixture 
(Sweetened) 6 and 10-lb.
tins, per lb.............................. 0 28

(Unsweetened Chocolate) 
Supreme Chocolate, 12-lb. box

es, per lb..................................... 0 41
Supreme Chocolate. 10c size.

2 doz. in box. per box........ 1 90
Perfection Chocolate, 10c aise,

2 do*, in box, per box............1 90
SWEET CHOCOLATE— Per lb.
Eagle Chocolate. %», 6-lb.

boxes ........................................0 82
Eagle Chocolate. %s, 6-lb.

boxes, 28 boxes In ease.... 0 81 
Diamond Chocolate, %», 6 and 

12-lb. boxes, 144 lbe., in case 0 82 
Diamond Chocolate, la, 6 and 

12-lb. boxes. 144 lbs. In ease 0 88 
Diamond Crown Chocolate,

28 cakes in box .................... 1 It
CHOCOLATE CONFECTIONS 

Maple Buds. 5-lb. boxes. 80
boxes in case, per lb............ $0 46

Milk Medallions. 6-lb. boxes.
80 boxes in ctae, per b... O 46 

Lunch Bare, 6-Ib. boxes, 80
boxes in case, per lb.......... 0 46

Coffee Drops, 6-lb. boxes. 00
boxes in case, per tt>.......... O 46

Chocolate Tulipe, 6-lb. boxes,
SO boxes in eaae. per *>---- 0 46

Milk Croquettes. 6-lb. boxes,
80 boxes in case, per *>----

No. 1 MUk Wafers, 6-lb. boxes.
80 boxes In case, per lb.... 

Chocolate Beans, 6-lb. boxes.
80 boxes in eaae, per lb.... 

Chocolate Emblems, 6-lb. boxes,
SO boxes in case, per lb....

No. 2 MUk Wafers, 6-lb. boxes.
80 boxes In case, per lb....

No. 1 Vanilla Wafers, 6-R>. box,
80 boxes in eaae, per lb----

No. 2 Vanilla Wafers, 6-lb. brat,
80 boxes in case, per lb....

No. 1 Nonpareil Wafers. 6-1».
boxes. 80 boxes tn case, lb.

No. t Nonpareil Wafers, 6-lb.
boxes, 80 boxes In case. lb. 

Chocolate Ginger, 6-lb. boxes.
80 boxes tn ease, per Ik.... 

Crystallised dinger, 6-lb. boxes,
80 boxes in case, per lb....
NUT MILK CHOCOLATE.

Nut MUk Chocolate, 
red. 4-lb. box.

Nut Milk Chocolate. Ha.'

0 46

0 43

0 41 

0 01

• 41

0 41 

0 84

0 41 

0 84

• 00

0 so
. %•. wrap- 
6 boxes In

0 44

ped, 4-lb. box, 84 boxes in
case, per lb............................  0 47

Fruit and Nut or Nut Milk 
Milk Chocolates, lbe., un
wrapped, 6-lb. box, 6 div. 
to cake, 32 boxe* to case, lb. 0 48 

Nut Milk Chocolates, 6a 
square», 20 squares to cake, 
packed 3 cakes to box, 24
boxes to case, per box........ 2 36

Fruit and Nut Milk Chocolate,
2-lb. cakes, each 20 divi
sions, 3 cakes to box, 32
boxes to case, per box........ 2 60

Fruit and Nut Milk Choco
late Slabs, per lb.................  0 42

MUk Chocolate Slabs, with
Assorted Nuts, per lb.......... 0 48

Plain Milk Chocolate Slabs, 
per lb........................................ 0 42

K. W. KELLOGG CEREAL CO. 
Kehtogg’s Toasted Com Flakes.

Waxtite ............................ : .. 4 16
Kellogg’s Toasted Corn Flakes,

Ind................................................. 2 00
Kellogg’s Dominion Com

Flakes ..................................... 4 16
Kellogg’s Dominion Cbm

Flakes. Indv............................ 2 00
Kellogg’s Shredded K rumbles 3 60
Kellogg’s Shredded K rumbles.

Ind................................................. 2 00
Kellogg’s K rumbled Bran.

MISCELLANEOUS 
Maple Buds, fancy, nearly 1 

lb., % do*, in box, per doz.. $6 W 
Maple Buds, fancy, Mi lb.. 1

doz. in box, per doz...........  2 76
Assorted Chocolate, 1 lb., %

doz. in box. per doz........... 6 60
Assorted Chocolate, Mi lb., 1

doz. in box, per doz...........  2 76
Chocolate Ginger, H lb., 1

do*, in box. per do*..........  2 76
Crystallised Ginger, V4 lb., 1

do*, in box, per doe........... 2 76
Activa Service Chocolate, %»,

4-lb. box. 24 boxes in ease,
per lb........................................ 0 46

Triumph Chocolate, Mi's, 4-lb. 
boxes, 86 boxes in case, per
box .......................................... 0 47

Triumph Chocolate. 14-lb. 
cakes, 4 lb., 86 boxes In
eaae. per R>.............................. 0 44

Chocolate Cent Sticks. Mi gr. 
boxes. 84 gr. In case, per
gross ...................................... 1 16

126—lc. MUk Chocolate
Sticks. 60 boxes In case.. 0 86 

6c LINES
Toronto Price# 

Per box
Filbert Nut Bars. 24 In box.

66 sc..........  16 66
Abnc re. 24 in box.

66 fcse .................. 6 66
Puflh e. 24 tn box.

66 ce .................... 6 61
Ging I In box. 66

bra . .....................  6 66
Frutl in box. 66

bra   • ••
Aetli Bars. 24 in

bra in case ........ 0 66
Vicu 1 in box. 66

bee   6 66
Ones Bar, 24 In

bee In case..........  6 61
Regi noeolste Bar,

24 bexee In eaae 6 66
Beyi es, 14 tn box.

•6 use   6 66
Créa 4 In box. 66

bo i. per box... 1 66
Map display boxes.

6c package». 6c
gl ®pee, 4 des. tn
be   1 H

LINES
Map !. 1 do*, tn box.

64 use. per do*.. .86 61
Med 1 doe. In box.

64 taae. per des... 6 66
Lun 1 do*, in box.

50 Hoe. per do*... 6 66
Coffe , 1 doe. tn box,

66 boxes tn case, per do*... 6 66
Milk Wafers. 16c, 1 do*. In box.

66 boxes tn case, per do*... 6 96
Chocolate Beans. 10c, 1 do* In 

box. 60 boxes in case, per do*. 6 66 
Chocolate Emblems. 10c. 1 doc.

In box. 60 bexee tn case,
per doe. ........ ............ ........... 0 66

Chocolate Wafers. 16a. 1 do*, 
in box. 6d boxes to eaae,
per doe. .............................. ... 6 66

Circus Wagons. 16a. 1 do*, tn
box, 60 boxes in case, per do*. 0 66 

Queen's Dessert 10c cakes. 24
in box. per box.................... 1 66

^
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This week will be

Peach Week
We have'fresh arrivals each day 
of the finest of all varieties for 
canning. Let us supply you.

Also
PLUMS PEARS 

GRAPES
SPANISH ONIONS 

SWEET POTATOES 
ORANGES BANANAS 

LEMONS
The House of Quality

HUGH WALKER & SON
Established 1861

GUELPH, ONTARIO

Y & S

STICK LICORICES
in 10c Cartons

Everything in Licorice for all 
Industries using

LICORICE
in any form.

Made in Canada by

National Licorice Company
MONTREAL

Cranberries
Our first car for season 
has arrived--good color 
and size.
Packed in l^-bbl. boxes.

Isle of Pines Grape Fruit 
Spanish Onions 
Sweet Potatoes 
Oregon Prunes 

Peaches and Pears

White & Co., Ltd
Wholesale Fruit

TORONTO

Brooms
Standard Brooms

Prompt Shipment
and will be glad to book 
your order.

Prices right. Quality as usual.

Walter Woods & Co.
Hamilton and Winnipeg

We are pleased to advise the 
trade that we can now sup
ply our
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Ask your wholesaler to send 
you a stock of these gloves

The men of your 
town need them.
They are strong, 
serviceable and 
comfortable and 
always give the 
wearer 100 per 
cent. value and 
satisfaction.
There’s a TAP- 
ATCO style and 
weight for every 
purpose. Show an 
assortment in your 
windows.

The American Pad and 
Textile Company

Chatham, Ontario

Canada

Brooms

are expertly made from first 
quality materials. They’re 
made to stand wear and make 
satisfied customers for you, 
Mr. Merchant.
Try a display of Canada Bea
ver Brand Brooms, Whisks, 
Brushes, and Toy Brooms.

The
Canada Broom & Brush Co., Limited

R1DGETOWN, ONT.
Sales Manager

M. Webber, London

Beaver
Brand

llTAllllfivli
Trade Mark

cmada\brand
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^BUYERS’ MARKET GUIDE
Latest Editorial Market News

STONEWARE
Buy Now—Butter Crocks* 
Juf s. Churns, Flower Pots, 
etc. Ask for latest cata
logue.
The Toronto Pottery Ce.

Limited
Dominion Bonk Bldg. 

TORONTO

We ore now located in our new and more 
spacious warehouse at

60-62 JARVIS ST. 

TORONTO SALT WORKS
CEO. J. CLIFF

WHITE-COTT ELL’S
Bell English Malt Vinegar

QUALITY VINEGAR
White, Cottell & Co., Camberwell,L*>nd*>n,Eng. 

Agent :
W. Y. COLCLOUGH. 53 Silver Birch Are.. 

Bench ^170 Toronto
J. E. TVBTON, Board of Trade Building. 

Montreal

The LV PICKLE
Manufactured by

GILLARD & CO., LIMITED
London, England 

An Engliêh Delicacy of High Repute 
Mag or. Son A Co.. Ltd., 403 St. Paul St. 

(Place Royale), Montreal.

Order from your jobber to-day.

“SOCLE AN”
the dustless sweeping compound

SOCLEAN, LIMITED
Manufacturers TORONTO. Ontario

MONTREAL TO BE 
VISITED BY SWISS 

TRADE MISSION 
The Swiss Mission for 

Economic Studies now 
visiting United States 
centres will, it is expected, 
pay Montreal a visit on 
October 14th. This mis
sion is interesting itself in 
the study of various com
modities and businesses, 
and among which are 
those of machinery, porce
lain, electrical goods, tex
tiles, and also banking 
and insurance considera
tions. Mr. Berry R. Iseli, 
Swiss Consul General at 
Montreal, has received as
surance from Mayor Med- 
eric Martin that the dele
gation will be welcomed 
when they come.

SO DOZ. CASK FILLERS 
ONE DOZ. CARTON FILLERS 
fi-INCH CUSHION FILLERS 
CORRUGATED FLATS.

The TRENT MFC. CO., Ltd.
TRENTON - - ONTARIO

COUNTRY MERCHANTS
Ship your Eggs, Butter and Poultry 
to us.
Top market prices. Cash payment. 
Write or phone.

C. A. MANN & CO.
LONDON, ONT.

phone 1577

-'E'rx 4/>#. GAS MANTLLS
fUPUA TMC MANTLLS that YOU-THE. MANTLLS THAT YOU ” 

CAN TIL -H A KNOT WITHOUT 
DAMAGE-SUPERSEDE ALL 
OTHER STILES F0* iVKttu

' XScc^L,r,HT% i/‘ cQUvcr
jA /n Moorc b Vavc s.c
PAUFI& CwAST MANTLE FACTORY

The SARNIA PAPER BOX CO., Ltd.
SARNIA, ONT. 

Manufacturers of:
Ice Cream Cartons, Parafined.
Butter Cartons, Parafined.
Egg Cartons; Special Egg Fillers. 
Folding Candy Boxes; also handy 

Parafine boxes for bulk Pickles, 
Mince Meat, etc.

BEANS
Handpicked or Screened 

in car lots 
Ask for quotations

Geo. T. Mickle, Ridgetown, Ont.

S A L T
All Grades.—Carloads.

THE DOMINION SALT CO.
Manufacturers and Shippers

LTD

SARNIA ONTARIO

These one-inch spaces 
only $1.60 per insertion 
if used each issue in the

year.
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Classified Advertising
Advertisements under this heeding 2c per wort 

for first insertion, lc for cacti subsequent.
Where copies come to our care to be for- 

warde^ five cents must be added to cost to cover 
Postage. ^e.

Contractions count as one word, but five figures 
(*• $1,000) are allowed as one word.

Csch remittance to cover cost must accom
pany a?l advertisements. In no case can thfe rule 
be overlooked. Advertisements received without 
remittances cannot be acknowledged.

wanted

YVANTED THREE OR POUR SILENT 6ALBS- 
„ “T?*- Jrom four to twelve feet. Repdy to
E. B. Buell, Sherbot Lake, Ontario.

\\/rANTED—TO RENT WITH THE OPTION OF 
buying a general store. Situated between Fort 

Erie, Ont., and Port Rowan, Ont. Box 740, Cana
dian Grocer, 143 University Ave., Toronto, Ont.

SAUSAGE MAKER WANTED 
WB have AN OPENING FOR A GOOD MAI 

. !" our ««usage factory, able to cure hem 
and bacon, and to put up a,i kinds of sausage 
must be sobe-. Apply. sUting salary and refer 
enc«. Box 543, Fredericton, N.B.

translations

gNGLISH INTO FRENCH — COMMERCIA1
tisin^h,,i!^L!nd TZ?nfcel L*t*~t"ra. Adva, 

b°°*c)ets- «taloguea. circulant, posten 
Private correspondence. Manufacturers an
^n.1^^re,l!.nA*enU <*“irüW English to Fiend 
translations wto secure expert service at a mod
PO B^ixa7 <5ffiT"S<rwL”n Arohsmbaull 
P.O. Box 136. Station B, Montreal.

. FIXTURES FOR SALE.
VBRk MERCHANT WHO SEEKS MAXIMU1 
effjcwncy should ask himself whither a G ip, 

Hasard Cash Carrier, as a time and labor save 
* "?*. v71rU> "“'re than the hteh-p.Ved labc 
e-hich ,t liberates. Are you willing to learn moi 
shout our earners? If *.„d for our no 
Cataingue J Gipe-Hasard Store Service Co 
Limited, 113 Sumach St., Toronto.

ENGLISHMAN
Specialty saleemen been rmident in Toronto 
Jor seven years i, going to the 01,1 Coun
try for three months. Will execute com
mas ions for a nominal fee, or would con- 
aider representing Canadian h.aiae in Eng
land. Box 742. Canadian Grocer. 143 Uni
versity Ave.. Toronto. Out.

Say you saw it in Canadian 

Grocer, it will identify you.

Your
Questions
Answered
Any information 
you desire on 
matters pertain
ing to the trade 
will be gladly 
furnished FREE 
upon application 
and will be an
swered through 
the columns of 
this paper. If you 
enclose a stamp
ed, addressed 
envelope we will 
also reply direct 
to you. Don’t 
hesitate toaskus. 
We will do our 
best.

CANADIAN GROCER
143-153 UNIVERSITY AVE.

TORONTO

FOR SALE

pIRST-CLASS STOCK OF GENERAL mto- 
chsndise, also buildings, store, warehouses and 

dwelling ; stock invoices about 312.000; wffl re- 
to suit purchaser Box 782, Canadian Grocer, 

143 University Ave., Toronto, Ont.

ESTABLISHED GENERAL STORE BUSINESS.
,„^®t HU'S* ?n<1 Telephone ; modern eon- venience: SsMcstohewan. Stock app. five thou- 

' .(U1t1fp'« ,rl’ven hundred: store property 
wn* dwelling house valued 33.200: situated in 
imod farming locality ; no opposition : owner in 
poor health and retiring from business : no reason 
why a thirty thousand business could not be 
done. About 34,000 payment required. Satis- 
ï®6?ry j*™* .to • reltihle party re balance. 
Apply cA> Postmaster, Box 4R Vera. Saak.

pOR SALE—NEW 200-ACCOUNT BARR RE-
n Km^rr- i100 : 00,1 *12<x Has not been used. Bo* 780, Clsnsrhan Grocer, 146 University Ave.. 
Toronto, Ont

AGENCIES WANTED
^MANUFACTURERS’ AGENT AT VANCOU- 

.ver- B.C., well establidied and thoroughly 
equipped desires to represent an Eastern Cana- 
dian manufacturer for Briti* Columbia, placing 
business exclusively through the wholesale trade 
Advertiser's name, address and bank reference 
may be secured by applying to Box 728. Canadian 
Grocer. 143 University Ave., Toronto.

A WINNIPEG BROKERAGE FIRM WITH 
Kve wire representative, calling upon whole, 

•ale and retail groceries is open to consider several 
sfrenciee. General Sales Manager now in TXmonto 
irilere he will be till October 1st Apply Box 734. 
Canadian Grocer, 143 University Ave.. TYmmto.

CELLING CONNECTION. MANITOBA TO THE 
Paeifle Coast wanted by manufacturer of 

staple line sold in large volume to retail and job- 
b,ng. hardware and grocery bouses, and tramway 
and industrial concerns. Applicant nut haw ac
quaintance with the trade and capable and equip
ped to thoroughly cover the territory named. 
Apply with particulars to Aero Mfg. Co.. Sher. 
brooke. Que.

llill|.l:lliliHiMil!lil!i;iiliU.l!l1il!|!|llllfl|IIill|IHniliHI|!l!lil1l;ril|i||i|:|U

WANTED
IN ANY SIZE QUANTITY

JUTE - SUGAR

I BAGS ii §
AND COTTON LINERS.

SE. PULLANl
TORONTO
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More Business
This Fall!

LET your Provision Counter be the principal point of interest 
in your store. Make it so bright—so enticing—so good to 
look at—that everybody who comes in will feel constrained 

to buy something !

Davies' Quality Products are just 
the lines to help you make a good, 
tempting display and build up 
more and bigger sales.

Show a good assortment of 
Davies’ Fresh Cured and Smoked 
Meats, Sausage, Pure Lard, 
“Peerless” Shortening, Pork Pies, 
Pork and Beans, “Peerless” 
Pickles," “Glengrove” Butter, 
Eggs and Cheese—all genuine 
quality products that make 
pleased customers and keep your 
salesmen busy.

We shall be pleased to quote you 
prices on any of these products— 
or if you would like one of our 
travellers to call, drop us a post
card saying where you are lo
cated and we’ll be glad to make 
your acquaintance.

Davies’ Quality Products are 
used in a large number of the best 
Canadian homes. Dealers who 
handle these products are build
ing up good reputations in their 
localities.

Davies Quality Products are “EASY to SELL but HARD to BEAT"

DAVIES
TORONTO

Montreal Hamilton

^14994^901^925397129344^716775^26975^9016975^90169841981293419016^34



CANADIAN ORQCKU

It’s no small thing to get your customer’s confidence. Use a Dayton Scale and 
you get it instantly. The Dayton Scale is known to the public—better known 
than you perhaps think. The customers can see the exact weight of the goods 
from the small chart on the back of the scale. Even a child can note that you 
give honest, exact weight. Giving exact weight is vastly more important to 
you than even to the customer. You do it hundreds of times a day. Every 
weighing may be a source of loss unless it is done absolutely correctly on a 
Dayton Scale. Instantaneous price calculations are also made—you get every 
cent of value that is coming to you.

It pays to l>«- up-to-date. It pays to use a Dayton. F.xart 
weight and correct price calculations, are firm foundations for 
any business. Send for our new illustrated catalog.

DAYTON COMPUTING SCALES
Made in Canada

FRANK E. MUTTON, Royce and Campbell Avenues, TORONTO
Vice-Pree. and General Manager Also at MONTREAL, WINNIPEG, VANCOUVER

Division International Business Machines Co., also makers of International Time Recorders and Hollerith
Electric Tabulators

She likes the Dayton—She knows 
it’s right—fair and square to both


