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BEST ON EARTH

Messrs. C. E. Sontum & Co., of Christiania, Norway, published in Tue Caxaniw
GRrocer, of August 27th. Messrs. Sontum & Co. are commercial agents for the

What Norway says ‘

Canadian Government:

*“ During the last two years we have had regular
shipments of rolled oats from the Tillson Co., of Til-
sonburg, Ont., and are pleased to say that their goods
are giving entire satisfaction and successfully take up
the competition with the U.S. article. As a fact, we
have not up to this date had a single complaint.”

FRONETAILER DIREQT. '° THE TILLSON CO. Limited, TILSONBURG, ONT.

RETAILER DIRECT.

*

E ]

Tillson’s “Pan Dried”
Rolled Oats.
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: "': | ESTABLISHED [796 %W WHISKY | :
°%Z Nothing Finer in the Market ;
' This firm was established in Leith in 1796. The quality of their Whisky has ‘
'Q never been excelled, and you can rely upon duplicate shipments always being ;
b : equal to the preceding. Their brandsare . . . b4
i Cockburn’s Special Liqueur
4 gt g J.&R. MoLEA, Nontreal Cockburn’s Special Scotch §
Vil THE DOMINION ' Cockburn’s Very Old Highland
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PUREST AND BEgT §
| WINDSOR SALT
‘ Does not harden like other salts because it is :
GRANULATED, being manufactured by a process :
similar to that used in the manufacture of X bt
granulated sugar. $
For prices, etc., write to your WHOLESALE 6ROCER. ’
’ . THE :
. WINDSOR SALT CO, uimites. Windsor, Ont. ﬂ :
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has the Hermetically
unequalled strength of absolute
purity, All cocoa, through and

through. The cocoa of highest

sealed in Simon-pure Malt Vinegar

hence the original crisp, piquant
delicate flavor remains unchanged
quality. . -lt \\‘lll‘nTﬁueme trade for Pickles of highest quality for
progresal\e gIO( i your most éu\i(l uliar ustomers
Upwards of 200 medals and Ouality counts — if you're after

diplomas attest its superiority moie business

Bi-Carb. Soda

98 50
100

Pure

Made by the ['nited Alkali Company
of Gireat Britain

a0 22 a8 a0 2t 200 02%2%2%%%%2%2%22%22%2%%%%"

Lazenby’s Soup Squares

A 1Ick '
sellers—sure profit-makers. Matchless, as customer-keepers for the store. They draw trade. Economical
delicious. 13 varieties—each one absolutely unvarying in point of highest quality Nothing but absolutely :
pure flavoring extracts used.
'
.

All of the above sold by leading wholesalers |
throughout the Dominion ;

Agents:

A. P. Tippet & Co. F. H. Tippet & Co.
Montreal and Toronto Ottawa.
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I have pure Fruit Vinegar five years
old, of choice quality, at a right price,
Only a limited quantity of this age left.
Place your order before it is all closed

out. Write for samples and price. . .

R. J. GRAHAM

BELLEVILLE, ONT.

BOOKS
FOR THE
RETAILER

Full ul good practical Iun m live subjects. Every
1 it should 1 f well posted on matters

: the wel ! are of his business

T win 50 |1H‘1~7v)n;pv:’.unmll.t(-»»
ness men, deal m() matters of importance to the re
tailer and are well worth his careful perusal

Pitfalls of the Dry Goods Trade
Three pithy papers ded ding  wit h Credits, Ho )
Clerks, Expenses, Over-buying, Profit, L.unxl ete., et
Buying, Selling and Handling of Teas
Three valuable articles full of ideas and suggestions for

grocery wen

Causes of Failure in the Hardware Trade

nd how avc 1 Three comprehensive prize essays
n; it dnum ll\| DWARE AND \hl\l

Necessary Books for a Retailer

tical accountant. This treatise deals with sys

Hny. and King .nIvnl:nui to reduce
s 10 & minimum. A

‘:ﬁ:ﬁ%:,’ e IO cents

New Customs Tarm

\1| ahetically arr 1 revised and corrected from
the official copy el by the Governor General,
€ )7, in lunl:( l\l Tariff by way of com

Also comparative rates of the l\nb]e) an

{United States) Taritfs. 15 cents.

Credits, Lollcmons and their Management
a comple te and « ‘|nhrn ive work of greut im
portance to any business ma 1.50.

Address ;

The MacLean Publishing Co. Limited
TORONTO and MONTREAL

YOU’LL BE TICKLED INTO NEW LIFE IF
YOU BUY

RICE'S PURE SALT

THE SALT OF THE EARTH.

Table, Dairy, Cheese, Factory Filled, Packers,
Ordinary Fine, Coarse, and Land Salt.

Shipped in first-class, neat and PROMPT
attractive packages.

SHIPMENT
CUARANTEED
SOLE MAKERS.

The North American Chemical Co., Limited, Goderich, Ont.

time about the house is just beginning.
Stock up with Brooms that will satisfy your
customers' ideas of economy—brooms that

’f Brooms < i, o
k«é&é ééé‘z’

Vacation time is over—sweeping

will wear well and stand the extra work that
is demanded of them.

When placing an order for Corn Starch——————————

ask for a case of

TOLEDO CORN STARCH

Manufactured from the very best American White Corn.
Every package is warranted to give satisfaction.

THE F. F. DALLEY CO., Limited

- HAMILTON, CANADA
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When the paper-bag
salesman talks to you agdi
about cheapness, Pt 1 | |
ask him about ¥ j."ie “
o1 .
COUNT, kR I J
about ' : 8
SIZE. it : f
With some you may touch a sore spot-- el
but they are!.subjects we like to discuss. ' ’
L

e £, 8, tddy Company, Limite
HULL, QUE. f;.i;

61 Latour St - - - MONTREAL £
38 Front St. West - - TORONTO g || :

AGENTS—F. H. Andrews & Son, Quebec; A. Powis, Hamilton; J. A. Hendry, Kingston ;
Schofield Bros., St. John; J. Peters & Co., Halifax; Tees & Persse, Winnipeg ;
James Mitchell, Victoria and Vancouver, B.C.; John Cowan, St. John’s, Nfid.
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Have advanced 2cts. per |b. ,-
in the last few days . . . .
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This means, in most instances, a much poorer quality of tea to retail at a certain price,

5
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To a great extent this advance has been overcome by us. We made very full purchases §
i
§
]
§
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early in the season, and the values shown are exceptional.

Compare our values to retail at 25 and '
40c¢ts. with others. We leave the rest with you. T

full w
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fhis journal has the largest paid circulation and the largest adver-
tising patronage of any grocery paper in America.

We prove it.

Vol. XI. (Published Weekly)

MONTREAL AND TORONTO, SEPTEMBER 10, 1897

(8$2.00 per Year) No. 37

TO WHOM SHALL WE EXTEND CREDIT ?*

By B. G

HE average credit man needs no ad-

vice as to how this important ques-

tion should be answered. He knows
full well how to judge of a man's credit
standing when the facts are clearly spread
before him and fully realizes his plain duty
and to what extent, if at all, he should ex-
tend credit.

The question asked is propounded to the
National Association of Credit Men in
convention here assembled, and it occurs to
me that good results might be derived from
an open and thorough discussion of this sub-
ject by the convention. Are the members
of this association prepared to join in form-
ulating and will they abide by methods
which will properly protect the honest
debtor, and likewise protect the creditor as
against the schemes of the dishonest debtor ?
Will they be honest in the exchange of in-
formation concerning their customers, re-
porting actual facts where they are at liberty
to do so?

What will the members of this association
do towards establishing a higher standard
of credit ! Credit is too cheap. It has be-
come a drug in the market, and credit men,
or the firms and stock companies with which
they are connected, are responsible for this
condition. When the unscrupulous or the
irresponsible merchant comes to you and
wants to buy your goods on time, you have

“your goods in your warehouse and you are
master of the situation. Fill his order,
transfer the goods to him, and the situation
is reversed ; he has your goods in his store
and nine cases out of ten he is master of the
situation.

If, upon investigation, your conscience
and your experience tell you that the man
seeking credit is not entirely worthy of it, say
No, and stand firmly by your decision.

The goods in your store make better as-

*Address delivered at the Kansas City Convention of
National Association of Credit Men

McMecHEN.

sets than worthless accounts, and the former
will, at least, net you a good percentage of
the cost, while the latter will, in all proba-
bility, net you nothing ; with, perhaps, an
attorney's fee thrown in by way of pre-
mium.

I-agerness to sell goods and increase sales
over those of previous years frequently gives
the fraudulent debtor an opportunity to lay
his plans for another dishonest failure and
may lead the man with insufficient capital
to overstock himself beyond his ability to
pay, thereby compelling him to secure ex-
tensions from his creditors or to make an
assignment.

Let each credit man stand firm in his
own honest convictions of rights and duty
and dispense credit only where it is merited,
compelling the irresponsible and the dis-

t merchant to pay cash for his goods,

go without.

cate your customers to understand
that you are not speculating on their ac-
counts, that you are selling them goods be-
cause you know you will get your pay.
Keep their accounts well in hand and com-
mand their respect as well astheir trade, by
holding them to their promises, while you
keep your promises to them.

When it is necessary to have a property
statement there should be no trouble to pro-
cure one  The man who refuses to give
a property statement, when asked for one,
has his own good reasons for refusing, and
in that case the wise credit man will keep
his goods and let the other man keep his
reasons.

Let the trade understand that your house
is not run on philanthropic principles, and
that the credit man is not the patron of a
foundling hospital where infant industries
are nursed.

Business men can be and should be public
spirited, and may even be philanthropists,

but you will always note that the successful
business men do not dispense philanthropy
from their credit departments.

The man who has sufficient capital in his
business to enable him to conduct it pro-
perly, who is honest, and possesses the
necessary ability for the successful manage-
ment of his business, does not cause the
credit man to worry.

The people who worry the credit man are
the men who are trying to do a large credit
business on too small a capital, the reckless
buyer who does not keep a clean and well-
trimmed stock, the man who is careless of
his promise to pay, and allows his creditors’
drafts to be returned, the man who is reck-
less as to whom he trusts and negligent in
the matter of making collections, the man
who is extravagant in his living and busi-
ness methods, the all-round incompetent man
and the man who is always asking for more
time.

These are the kind of merchants with
whom the credit man must labor and over
whose accounts he must keep close vigil.

But so far as the habitual fraud is con-
cerned, the man who is known to be dis-
honest and has, perhaps, one or more dis-
honest failures to his credit, the honest
and sterling credit man will not consider
him for a moment, except on a cash basis.
Life is too short to justify our worrying over
the trade of this class of people.

Of course, we are all liable to err in our
judgment, and through misrepresentation
the dishonest man sometimes creeps in on
our books. As soon as we find that we
were deceived, and are obliged to take steps
to save our account we should give our fel-
low members the benefit of our experience
to the end that the fraud may not impose
upon them, and that he may be held up to
the world as an object totally unworthy of
credit.

The ideal and most valuable credit man
is the one who will authorize the least
amount of credit where credit should not be

)
I

& g
it 1
YR I8 )
n.ﬁ: : ."l
» -

-

e




i :

"?i

3
o

S s 3

-
i

T4E e 4. 5

2. S

#.
3
¢ “'v" ]
! ‘, { v .
$ ¢ ).‘
. “ g
MRS
e 1.
B& &
| R R N
§4¢ o
.’7 o i$
e
tde ’
¥ iy >
BUsrel B
. 3 ,‘ B
l .
T ik l‘]
\ l ' ?.
' ¥ j’

THE CANADIAN GROCER

Arriving in a Few Days

NEW SEASON’S

Young Hysons

OUR TRAVELLERS ARE CARRYING SAMPLES.

THE DAVIDSON &

HAY, LIMITED

Wholesale Grocers

Toronto

given, and with the son of Frin I wish to
say that the best way to save an undesirable
account is not to create it. In many large
concerns the credit and collection depart-
ments are handled under separate heads,
but usually all are under the direction of the
head of the credit department.

It is not my purpose here to touch upon
collection methods or collection laws, al-
though God knows they need to be touched
upon.

But 1 do desire to impress upon your
minds the great value you can be to your-
self, your house, and to this association by
declining to fill, in every instance, orders
from merchants whom you know to be un-
worthy of credit; at the same time inform-
ing this association, through its secrerary, of
your actions and your reasons for the same.

This to my mind is the greatest good that
we can accomplish for each other and for
the association.

I do not mean that we should become a
general reporting body, nor that we should
compete with our commercial agencies in
the matter of furnishing reports, but that we
should co-operate in the matter of shutting
out as credit customers all those who are
known to be dishonest, or for other good
reasons are known to be unworthy of credit.

A system for disseminating information of
this character could be made very simple
and would not require the outlay of much
money by the association, or entail a lot of
unnecessary machinery.

Weekly or semi-weekly bulletins could be
issued by the secretary and mailed to local
associations and individual members. Forms
to be used for this purpose need not be
elaborate, nor the reports long drawn out.
All we would want would be the actual facts,
and those members who were interested in
any particular case should know how to
appreciate the information, and the proper
use to make of it.

Let there be no deception practised in
furnishing this information, but let us be
honest, and let us have the truth, the whole

truth, and nothing but the truth, or else
withhold the information altogether.

The time usually granted the retail dealer
should be shortened ; the practice of long
dating 1s pernicious, and has, of itself,
caused many good men to fail. The mem-
bers of this association should use their in-
fluence with their respective houses to have
this evil corrected.

If you are to be held morally responsible
for the sales you approve, )% should have
something to do with the regulating the time
on which goods are sold, and the matter of
time granted should be carefully considered
by you while passing upon the credits.

The average man in business would
rather do right than wrong, and would not
obligate himself beyond his ability to pay if
allowed to use his own judgment, but he is
sometimes misled by the eager salesman,
who tells him that he will not be crowded
for the pay, that he can have all the extra
time he wants if he will just write to the firm
and ask for it.

Under these and other verbal promises
the retail dealer is frequently induced to buy
twice as many goods as trade conditions
would warrant, and when the bill is due the
credit man has trouble on his hands for
which he is not responsible, and the dealer
gets his extension.

This is one of the little irregularities that
the credit man can and should correct, and
in so doing render a service to his house as
well as to the dealer.

There are other matters that are con-
siderably out of joint in the present system
of jobbing goods, which materially interfere
with the proper settlement of accounts, and
unnecessarily complicate the work of the
credit man and bring barm instead of good
to the retailer. It may not come within the
province of this association to take action on
these matters, but the individual credit man
has the right and should lose no opportnnity
to urge reform wherever needed, in matters
affecting the handling ot credits in his own
department.

The past year has been a campaign of
education for credit men ; they seem to have
awakened to a new life and new hope ; all
of us have profited more or less by the in-
structions we have had, and the examples
that have been set for us.

Let us, therefore, continue in the good
work ; let us have confidence in each other,
and in our association ; let us give credit
only to those who in our best judgment are
worthy of credit ; and let us build up a great
bulwark of protection to the end that we
may establish the highest possible standard
of credit throughout the land, and prove by
our great achievements that this association
was born for a noble purpose.

HIGH FIGURES IN RAISINS.

In its issue of August 28 The California
Fruit Grower reviews the situation in raisins
on the Coast as follows : ** Thesituation is
much the same, except that those with
goods to offer are asking ! c. above last
week's prices. We learn that a few con-
tracts are being made at 3'c. for well
cured stock in the sweatbox. Packers gen-
erally are not buying or selling. Curing
is under way and fixed prices will not be
generally made until growers are ready to
make deliveries. Last season at this time
three-fifths of the crop was under contract to
packers; hundreds of cars had been sold to
eastern buyers, and all early deliveries were
packed and shipped at once to fill oiders.
This had the tendency to strengthen the
market for later deliveries in the sweatbox,
hence as the season advanced prices ad-
vanced. The situation is reversed this
season. Prices have reached high figures,
with very few crops under contract and with
the eastern trade yet to be supplied. This
is a growers' market and they will have to
keep a watchful eye upon prices at time of
delivery, or there is sure to be a slump
owing to the anxiety of growers to all sell
at once at the high prices. Those who have
raisins to fill orders with are asking 3%c.,
4%c. and 5% to 5%c. f.o.b. for 2, 3 and
4-crown, respectively. These prices are
about }4c. above eastern buyers' views,
hence business in future raisins is quiet at
this time."’

—
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FORESIGHT . . .

We were sure JAPAN TEAS would prove good

property———therefore advised liberal purchases which have
turned up ¢ trumps.” Get samples of our KIJI and
URIBA Brands before buying.

LUCAS, STEELE & BRISTOL - - HAMILTON

CLAM CHOWDER

Burnham’s Clam Chowder, put up by an expert; only Little
Neck Clams used ; in 3-pound tins, handsomely labelled. A

most delicious preparation.

We have all that is required in Spices for the pickling
season : our Popular Pickling Package of Whole Spices ; also
1o-1b. boxes.

We are also showing elegant values in

NEW JAPAN TEAS
James Turner & Co. - Hamilton

.AS good as ever.
REINDEER BRAND

CONDENSED MILK

Freight prepaid on 5 case lots to points east of and including Port

Arthur and Fort William.
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CROWN BLEND CEYLON TEA

has no equal

at 256cts, 40cts. and 50cts. per |b.

Lead ¢
Packets. e

Lbs. and 14 lbs. £l

Sole Agents

In offering this tea you need not hesitate to guarantee satisfaction.

for Canada ... To KINNEAR & CO. 49 FRONT STRERN S TORONTO

FUN OR BUSINESS.

HERE is a proper time to do every-

thing that is ever properly done. A

time for fun exists, and some people
seem to think they could not exist long
without fun, but there is such a thing as
being too funny, or funny at the wrong
time. ‘‘ Have you seen the new clerk down
at Brown's?"" a young lady remarks to a
friend. Why, he's just perfectly jolly ;
makes you feel just as if you had always
been acquainted with him."" But this is
how it was a month later, when the new had
worn off: *“Say, ma, can't | get these
things just as well at Smith's? I don't like
to trade with that idiot down at Brown's ;
he's too full of gas. Don't you think he's
awfully familiar 7 "’

People can't get over the idea that the
demeanor of clerks while they are in the
store is on their account. If the clerk is
polite and attentive, confining his conversa-
tion almost wholly to the business in hand,
the customer is sure to be pleased. Very
often it occurs that a good customer is deeply
oftended at a show of jesting and mirth be-
tween clerks where she is trading, because
she thinks she is the object of their half-
concealed fun-making. She was wrong,
and they were not making fun of her at all ;
but their ** fooling ' was out of place, and
they will have no opportunity to make an
explanation. By a simple indiscretion a
good customer is lost.

Merchants should hire their help for busi-
ness. It should not be expected that a
clown or practical joker will draw trade by
these special qualifications. It is the qual-
ity, assortment and price of the goods which
attract trade, when coupled with uniformly
respectful and attentive treatment. Your
smart young man, who attempts to show his
own keenness by talking faster than you can
and criticising all your neighbors to your
face, only incites your disgust. You feel
sure that to the next customer he criticises
you.

Clerks should have a clear idea what they
were hired for, what part is properly theirs

in the numerous transactions taking place
every day, and let business be the main
object during business hours. No other
manner shows so much ability, or is so satis-
factory to employer and patrons, The
every-day transactions of the ordinary
country store combine sufficient oppor-
tunities for any young man or woman to
reveal their true worth.

Customers will be doing no injustice to
anyone, and may very often be of valuable
service to a merchant who deserves their
support, by letting their likes and dislikes
be known to the proprietor himself. ** Mr.
Brown,'' said a rather particular lady,
““won't you please wait upon me this time.
| can never seem to make Green understand
what | want as well as | do you.”" Or, on
the other hand, one says: * Mr. Brown,
is Charley in the store this morning? 1
always trade with him when [ can.”
Ordinary expressions like these are not
uncommon, and by just these slight inci-
dents the correct or injudicious clerk is re-
vealed. This is a practical matter, and one
involving profit or loss to every retail mer-
chant.-—Bulletin and Trade.

GROCERY CLERKS’ CONCERT.

The regular meeting of the Montreal Re-
tail Grocery Clerks' Association was held at
St. Joseph's Hall Sept. 5, with President
Beauvais in the chair. It was decided to
hold their fourth annual concert at Le
Monument Nationale Hall on Tuesday
evening, Sept. 21. The proceeds are to go
for the support of the library. The concert
will be under the direction of Mr. L.
Petitjean.

Two strong companies will strive to se-
cure the contract for supplying Chatham
with natural gas for lighting and heating.
One is a local company, the other is com-
posed of Windsor and Kingsville capitalists,
and apparently the race between the rival
syndicates will be interesting.

FRONTIER HONESTY.

v ELL, there is one thing,"' said
the old Kansas man, as he tip-
ped back his chair and put his

feet up on the register, ‘“1 don't believe

people are as honest now as when the coun-
try was new.

* Now, there was the case of Pete Lamp-
ton and the eggs. This Pete was sometimes
accused of rustling a few cattle, but he was
found to be square in little matters. Eggs
were selling at 25c. a dozen, and Pete took
two dozen to hiscamp. The next day he
returned to the store, threw down $2.25, and
started to walk out. The storekeeper asked the
reason for the deposit of currency, which
Pete explained [in this way : ‘ Well, Shel-
don, there was just an even dozen of them
eggs | got of you yesterday that had
chickens in 'em. [Eggs is worth 25¢c. a
dozen and chickens $2.50 a dozen. |
figured it out that I must owe you
£2.25. You can't afford to sell chickens
for 25c. a dozen, and | says, to square
myself, says I, Pete, the square thing for
you to do is go right back there and pay
old Sheldon chicken price for them eggs.’
You may say what you please,’’ continued
the old-timer as he sliced up another pipeful
of plug tobacco, ** but for downright square
dealin’ in small matters, I've never seen
the country that come up to Western Kansas
in the early days."

’

““My son,"" said the graybeard, ‘‘you
are about to go forth to do battle with the
world."’

““Yes, father,”” answered the young man.

*“ One of the first things you should learn,
my boy,”’ the old man continued, ‘‘is to
learn tosay ‘no.""’

““I think I understand.”’

1 dunno whether you do or not. The
point | am trying to get at is that the habit
of saying ‘naw’ and ‘nit’ was all right
while you were in college, but it ain't the
correct thing for a business man."’'—Cincin-
nati Enquirer.
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tisement.
creasing daily. What
could you want?

BUY THESE GOODS

————————ee——

Why ? They will make you
money. They are all trade
winners. They dont require

Premium to make them sell
Quality is their greatest adver-
Their sales are in-
better

ror sale by all leading Wholesale Grocers.

Manufactured by THE ALPHA CHEMICAL CO., BERLIN, ONT.

LEGITIMATE ENTHUSIASM.
THI{ following letter of John McKenzie,

corresponding director of the Owen
Sound Sugar Manufacturing Co.,,
.imited, to the editor of the Owen Sound
Iimes, shows with what confidence his
company is beginning operations in that
fertile belt about the Georgian Bay. Mr.
VMicKenzie prophesies great changes for
(anada in ten or twenty years' time, and
the least important of these will not be the
development of the beet sugar industry.
His letter reads as follows :
I'o Tue TIMES :
Sir,—Standing on the bridge of the
steamship Alberta, in June last, with Mr.
urborn, of Cologne, Germany, and looking
out over our beautiful bay, we pointed out
to him a coast line to the right of about 150
miles, down by Leith, Vail's Point, Cape
Rich, Meaford, Thornbury, Collingwood,
Nottawa Bay, round the Tiny and Tay
sllores by the Christian Islands to ’enetan-
yuishene, Midland and Waubaushene, and
to the left Joo miles by Presqu'lsle, Big
bay, Oxenden, Wiarton, Colpoy's, Cape
Croker, Lion's Head, Tobermory to
Southampton, and round Manitoulin Is-
land. Within all this coast line beets
can be freighted in large scows and
barges to Owen Sound for an aver-
ase of gsoc. per ton, while we have the

C.P.R. and G.T.R. for 75 miles where beets
can be delivered at the factory by car for an
average of 50c. per ton. Mr. Zurborn said
that of the joo sugar factories in Germany,
only one possessed the advantages that our
Owen Sound factory had, and that one was
the largest factory in the world, gnnding
2,000 tons of beets per day. It isbuilt at a
large lake, and has railway and barge ad
vantages for freighting, but to a much less
extent than our factory will have. Mr.
Zurborn was quite enthusiastic over our ad-
vantages in this respect.

We have facilities at Owen Sound for a
two thousand ton per day factory, but can
commence with one of three hundred tons
per day, and increase in the future to the
extent of our advantages. Citizens of ()wen
Sound, rise to the height of your privileges,
look at your posi.ion to-day, look at the
possibilities of the next ten years, and then
look back less than thirty years, when the
little steamer Waubuno did all the trade of
the Georgian Bay, and the steamer Algoma
that of Lake Superior. The cargo of the
City of Naples, that unloaded her 100,000
bushels of corn in your elevator last week,
would have loaded the steamers Waubuno
or Algoma halt the season. Now fleets of
the finest steamships on fresh waters trade
to and make your magnificent harbor their
headquar*‘_ bringing millions of bushels

and tons of freight to and from your harbor
every season.

Then what will be your position ten or
twenty years hence? Just what you help to
make it. Everything is in your favor. The
Northwest is only inits swaddling clothes, its
thirty millions of bushels of wheat will betwo
hundred millions of bushels. Britain bhas
taken hold of this Canada of ours and we
are bound to go ahead. We will stop raft-
ing logs to the States. The Ontario Govern-
ment must put in force, on the old limits
sold, the same mandate as in the sale of
limits last week- - all timber to be cut to lum-
ber in Ontario. Then no need of export
duties. We will export no logs. Then we
will bring back the good times we had up to
ten years ago, when every boat was loaded
with supplies for the logging camps and
mills on the North Shore. We will make
saws to suit ourselves, as our dear Yankee
brothers are doing. We are a nation of
freemen. We will truly be the Greater
Britain, owing allegiance to none but the
Grand Old Land and our noble Mother
Queen. We will make our own heet sugar,
and not continue growing eleven acres of
grain to send to Germany for one acre of
beet sugar to the extent of twelve millions
of dollars each year, as we are and have
been doing. We have a home market in
Canada for the sugar of fifty factories such

Our New Line

“GOO0D LUCK”
BROOMS

Freight paid on lots of 6 dozen.

'he H. A. NELSON & SONS CO., Limiteo, Toronto - Montreal.
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as we are building. The sugar of our fac-
tory will be as salable as Klondike gold.
The factory will expend in Owen Sound
and country round for beets and labor a
quarter million of dollars each year. The

farmers are taking the lead, eight hun-

dred of them having taken stock
to the extent of twenty thousand

dollars, agreeing to grow thirty thousand
(30,000) tons of sugar beets, and the directors
could get as many more to grow beets if we
could use them. The seed imported was
good, and the beets are growing well. The
directors secured a county grant of §75to
pay expenses of the county committee of
two ex-wardens, Messrs. Sing and Ander-
son, and Banker John McDonald to assist
the directors in measuring quantities and
selecting samples for sugar and purity tests,
to satisfy the German manufacturers of
sugar plant that our beets are all right. The
farmers are with us, the County Council of
Grey is with us, the German Manufacturing
Co. is with us with the sugar plant. The
directors are confident as to quantity and
quality of the beets now growing. The
prospects of the sugar factory being estab-
lished in 18¢8 are first-class. One thing we
lack—the co-operation and assistance of
many of the business and moneyed men of
Owen Sound.

The annual meeting will be held on Wed-
nesday, September 8, at 10a.m. in the
town hall, Owen Sound, when a new Board
of Directors will be elected. The present
board are eligible for re-election, but if bet-
ter men with lots of money will take hold,
elect the best. We must have this factory in
operation in September 18¢g8.  Canadians
cannot afford to continue to grow some
eleven acres or so of grain to buy the
sugar of one acre of beets, when we can
grow them ourselves as well as the Ger

whose land
rents for more than ours will sell for. The
United States are growing sixteen acres of
corn in Nebraska alongside of one acre of
sugar beets for the same money ; but their
eyes are open, they are building segar fac-
tories so fast that in five or ten years they
will make all the $100,000,000 worth of
sugar they now import from beet sugar coun-
tries. Canada must and will grow and
make our §$12,000,000 of beet sugar. We
are in the best beet sugar belt in America
and the world. The Owen Sound factory
will be the first and the other forty-nine fac-
tories will soon follow.—John McKenzie.

mans, Belgians or Swedes,

WHAT MAKES GOOD CREDIT?
HILF
necessity in this age of electricity,

there are too many merchants who

attach too much importance to their reports.

commercial agencies are a

The reports are probably correctin the main,
but it is practically impossible for any one
concern, no matter how well represented in
every county in the United States, to thor-
oughly grasp the financial condition of all
merchants, with the changes in that condi-
tion that are constantly occurring.

A good credit is not always determined
by a rating in Dun's or Bradstreet's. Where
jobbers or manufacturers know their man
personally, or where their trade with that
man has been intimate and honorable for
years, no agency report on earth could
jeopardize the credit standing of that man.
Sometimes a dealer worth $10,000 is less
desirable as a customer than the man worth
£1,000. It is the man himself, not the
money he possesses, that in most cases de-
termines the extent of the credit he can ob-
tain. If the dealer is known to be rigidly
honest, careful in buying and extending
credit, firmin collecting, and pays his bills

when due, or when forced by unforeseen ci
cumstances to fall behind, explains h
situation fully and frankly, he can buy a
the goods he needs and few questions wi
be asked him. 4

It is the custom of many large concer:
not to ask how much property a man has «
how much he can pay on short notice, bu
to demand to know the habits of the man
both as regards business and morals. |
they learn that a dealer is doing a goo«
business, but is engrossed in horse racing o
loves poker too well, they limit his credit a
once. If, on the other hand, they lear:
that the dealer is a young man of limite:
capital, sober, earnest, able, anxious t
ceed and careful in all his conduct, the
never hesitate to sell him more goods thai
he could pay for if pushed. Many a me
chant has often wondered why his credn
was not commensurate with his rating b,
the commercial agencies, but if he will take
into consideration the fact that it is the ma:
and not the money that jobbers and manu
facturers sell to when credit is a part of the
transaction, the solution of the problem will
be plain to them.—St. Louis Grocer.

PERSONAL MENTION.

D. S. Austin, Wooler, Ont., holidayed at
the Industrial Exhibition.

J. A. Macfarlane, Shakespeare, Ont., was
seen in this week's Exhibition crowd.

D. Gillespie, Stayner, is another groce:
who visited Toronto during these important
days.

Mr. Tindale, of Tindale Bros., Arthur,
Ont., called o THE GROCER during the
week.

Mr. Craig, of G. W. Craig & Co., Win
nipeg, was in Toronto during FExhibitiol
week.

Mr. Ewing, of Morrow & Ewing, Mont
real, was in Toronto this week on his way
to the west.

“All selling nicely, thanks.”
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MONTREAL
soston ™ CHASE & SANBORN
Coffee is the business BACK LOG of thousands of successful grocers CHICAGO

SALMON oo

400 cases Nice Red Sockeye (do overs) Salmon,
a special 10c. line.

Retailers handling them will give the best value and make money.

<~ Order at once. We cannot replace it.

‘!. e .
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L. CHAPUT,FILS & CIE. - - - MONTREAL

Iy [LAPORTE, MARTIN & CIE. %
N IMPORTERS AND WHOLESALE GROCERS
i e i A %
?g “Princess Louise” Japan Tea. “Victoria” Japan Tea W
»  “P. Richard’s” Brandy. “Mitchell’s” Whiskeys %
A 72 to 78 St. Peter Street, MONTREAL W

Nge ICEEECECEECEEEEECEEEEE éééééééééééééééééééég

S
R
J o+’
i
4 |
.' :
‘ !
.. Ligid
:

l

|
i 4
‘.O




- .n
-

.
Get our quotations on Canned Vegetables.

New Arrivals....

HORSE SHOE SALMON
FINE FILIATRA CURRANTS e

H. P. ECKARDT & CO.

TORONTO

Wholesale Grocers

10 Gold Medals Awarded

7
GILLARDS NEW PICKLE

GILLARDS NEW SAUCE

beyond comparison. Of world-wide reputation.

The best,

I\

NEW PICKLE---Packed 2 doz. in case. Single case lots, $3.40; s5-casc
lots and over, $3.30 per doz.
NEW SAUCE---Single doz. lots, $1.90; barrel lots of 12 doz., $1.75.

SOLD BY ALL WHOLESALE GROCERS IN CANADA.

GILLARD & C0. wuarss LONDON, ENGLAND
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‘I BAYN%F.;CLEAN. HUGH C. MacLEAN,
President Sec.-Treas
THE MacLEAN PUB. CO.

Limited

Fine Magazine Printers
and
Trade Newspaper Publishers

MONTREAL:

Board of Trade Bldg.
Telephone 1255.

TORONTO :
26 Front St. W,
Telephone 2148.
John Cameron, General Subscription Agent.
Major A. G. Campbell, General Subscription Agent.

THE CHEESE OUTLOOK.

HE boom that started in cheese about
eight or ten days ago just following

the rise in wheat was checked last
week, and it is not at all surprising that it
was, considering all the circumstances. In
less than two weeks, despite extraordinarily
heavy shipments, values rose over 1 ¥{c. per
pound, and there was active demand at the
between and

120,000 125,000

advance,
hoxes of cheese leaving first hands between
the 15th of August and the ist of September
at an average price of g!c., against an
average price of 8 !;c. for the previous fort-
night. Had the market acted directly con-
trary to this it would have been quite natural,
considering the statistics bearing on the case,
but, as frequently happens, demand moved
entirely irrespective of the conditions.

From Montreal alone the exports to date
amountto 1,213,145 boxes, against 70, 362
hoxes last season, an increase of 342,783
hoxes, while the exports from the entire con-
tnent have been 1,602,772 boxes, against

228,750 for the same period last year, an
increase of 374,022 altogether. That prices
have advanced in the face of this enormous
icrease is pretty conclusive evidence that
tue consumption of North American has been

wich greater this year than last in Cireat
iiritain, and also that the deficiency in the
british make was exceptionally heavy.

I'he present lull to the market, therefore,
i5 (uite reasonable ; indeed, had there bzen
« sharp reaction the producers could hardly

The trade on the

have been surprised.
ther side had to have time to digest the

cnormous meal they have taken during the

past week or so, and when they have done

so demand will make its influence felt again.
That is, providing the salesmen and specu-
lators on this side do not hoist prices to a

point where the demand will be checked.

At present, encouraged by the unprece-
dented business, the season and high prices,
producers have of late exhibited a disposi-
tion to put too high a value on their cheese.
They, no doubt, argue that if last half July
to 9 isc.,
half of

This

and first half August fetched 9y
the last half August and first

September are worth more money.
may be quite true, but they must also bear
in mind that markets are not governed by
If the de-

mand won't stand pressure prices have to

sentiment, but by the demand.
come down and that is the long and the
short of it. Another fact worthy of notice
in this connection is the disposition already
shown by some factory men to contract their
This,

profitable in very many instances, but it is

no doubt,

fall make ahead. proves

not the proper method of doing business.
Another fact that the market has to con-
sider is that despite the heavy increase in

shipments the accumulation  of

present
cheese is greater in Canada this year than
it was last. This is due to the larger pro-
duction. To date the receipts at Montreal
have been 1,515,500 boxes, and deducting
exports from this leaves a stock in Montreal
of 302,451 boxes. Last yearatthesame period
the receipts were 1,052,506 against exports
Montreal

of 970,362, which left a stock in

of 82,144 boxes. In other words, there are

220,000 boxes more cheese in Montreal
awaiting shipment now than there were at
the same time last year. This is a fact that

cannot be ignored.

CHINA TEAS.

During the last couple of weeks there has
been a very noticeable increase in the de-
mand for China blacks both in England
and the United States. Canada also has
participated in the change that seems rathe:
strange to the dealers in tea, for numerous
enquiries have been coming forward this last
week or two. Those who are in touch with
the market say that appearances would now
lead one to believe that China teas are re
turning to favor

The reasons for this unforeseen change are
hard to specify. It may be, however, that
the fact of the likely cessation of the manu-

facture of the low-grade varieties on account
of the prohibitive clause of the new Ameri-
can tariff has given the public more confi-
dence as to the quality of tea they are likely
to purchase. Yet Canadian importers were
never large purchasers of these sweepings,
and itis doubtful if the absence alone of the
cheap green grades would restore the better

qualities to favor.

China blacks will, in all probability,
sympathize with the rise in India and Cey-
lon teas. This year the crop of these China
teas is 40 per cent. less than the crop last
year, and this shortage, combined with the

improving demand, will not be. long in

affecting quotations ; in fact, prices are

already advancing.

THE CRANBERRY CROP.

E will probably see higher prices

in cranberries throughout the com-
ing season. The following reports
of the prospective fall's harvest in the New
England States show a material falling ofi
from last year's crop.

In the Cape Cod district the present indi-
cations point to a yield about the same as
that of 1895 —say from 150,000 to 175,000
barrels ; this is considerably lighter than the
Cape crop of last year, when the shipments
from Cape Cod amounted to about 200,000
and when at least barrels

barrels, 25,000

were left unmarketed. There has been
some damage this season from the hreworm,
but the season for this pest is now over and
little further damage is to be feared from
this source. There is not much danger from
scald in the Cape Cod crop. The early
varieties have matured already, and some
of the bogs are showing fair color. Ship-
ments are expected to some extent late in
August.

Reports from New |ersey indicate a com-
parativeiy light yield ; very rainy weather
occurring when the bogs were in blossom
did considerable damage, and present indi-
cations point to a much smaller yield of
berries this year than last.

The Wisconsin crop is not now a factor
of very much importance. Some years ago
forest fires destroyed a large part of the
wild bogs in that state. P'revious yields for
several years had met a disappointing ma:
ket, and there was little encouragement to

increase cultivation of cranberries. There
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are some cultivated bogs in that state, how-
ever, but the total yield from the Wisconsin
crop does not now figure much in the estima-
tion of the probabilities.

It seems that the yield of early berries in
the east is relatively somewhat larger than
that of the later varieties. The prospect for

demand is fairly favorable. Receivers are

generally looking for a comparatively low
range of values during September.
Had the new tariff law of the United

States not been passed, Canadian cran-

berries would have gone into American
markets this year in competition with the
American, as the latter crop is short and
Taniff
Act, however, Canadian berries will be al-
The Wilson bill

the former large. Under the new

most entirely excluded.

i admitted berries free, while the Dingley
' : law makes them pay 25 per cent. ad
E.:a gi. valorem.
i THE PRICE OF LARD.
4 : HILL the prices of wheat and meats
[ “ have gone up considerably, and
‘ while hogs are scarce, and the quo-
B tations for pork higher than they have been
for some time, the pork product, lard, has
not till lately sympathized with the appre-
ciation, and even now has not done so to
s the extent that it should. However, prices
. bid fair to advance soon. Last week quo-
> tations were %4 to *4c. a pound higher than
i 8 they were the previous week, and a con-
e W tinued strong feeling is predicted.
: This stagnation is not peculiar to Canada,;
.. ‘ exchanges in the United States tell of the
Py same situation there in lard and cattle pro
4 s ducts such as tallow and grease. The con-
ot sumption of tallow has somewhat decreased,
t g no doubt through the use of oils and old
:' o stocks of greases which were used by soap
24 makers in the place of tallow. But the price
R of lard in the States is regulated more by

the export European demand than is the
price of Canadian product. A good deal of
lard consumed by the Germans is taken
from the American Republic, and the light
or heavy consumption of it by the Germans
renders the price in the States low or high

This demand, however, is regulated to an
extent by the plum and apple crop, strange
to say. If the latter be large the Germans
make a -ort of plum and apple sauce in
great profusion, and use it on their bread,

replacing lard. Still, it cannot be said that

the demand from Germany has fallenoffto a

very appreciable extent, and it is still a

question why the price was so low. The
only way left to account for the state of
affairs is to measure the production. If this

is done it will be found that it has been in-
creased by new outputs, more than the
regular consumptive demand increased by
that on European account could succeed in
reducing.

The price of Canadian lard is hardly re-
gulated by the same forces; in fact, they
are very much different. Canada imports
far more lard than she exports, so we must
look in other directions for the causes of this
stagnation.

In the yearending June 30, 18go, Canada
imported over 4,800,000 pounds of this pork
product. Since then, however, a duty has
been placed on provisions. This influx was
gradually lessened, and in the year ending
June 30, 1896, we imported only 425,000
pounds. Itis to be inferred that Canada
has gradually increased her production till
she last year turned out just about enough
to fill her wants. Still, it can’t be said that
the increase in production ceased last year.
It must have gone on, and this year more
than home requirements have been provided
for. Is this not a fair reasoning as to the
cause of the low prices and stagnation ?
Canada, as yet, has not acquainted herself
with the exporting of lard, and the over-
production could not be removed by this
means. Jrom June 30, 1895, to June 30,
1896, only 30,000 pounds of lard were ex-

ported.

But there have also been forces at work
diminishing the home consumption. The

price of butter has been fully one cent a

pound lower this year than last, and as
soon as the supply price is lowered the con-
sumption is increased. We may then as

sume with tolerable certainty that butter

replaced pure lard in many of its uses.
Cottonseed oil is coming into use in the
baking of pies where lard was formerly
used, although it has not yet come into such
universal employment as in the States.
This accounts for the low price of lard ;
but why hg.; it advanced lately and why
does such/a strong feeling prevail 7 In this
respect Canada, too, seems to have her

peculiar reasons. In the Lower Provinces,

and particularly in Quebec, there is consid-

erable of this compound lard consumed by
the French Canadians. Just as butter i:
used in the place of lard when the former i-
cheap, so pure lard’is substituted for the
compound stuff when the pure variety ®
cheap. This the people of Quebec have
done and from-the accounts of dealers the
consumption of lard in Quebec has been
wonderfully increased. Of course the sub
stitution has been made elsewhere than
Quebec, but it is in this province that it is
particularly noticeable. By combining the
increased consumption of all the provinces
it will be found that it is by this method that
the over production, apparent a little while
ago, has been removed. Better times and
the consequent demand of pure goods may
have further tended to have the same re
moving effect.

At any rate the stock has been so much
reduced that a shortage is now feared. The
whole country seems to be bare, and a
strong feeling prevails. Prices are very
bullish.

However, the possibility of an export
trade ought to be impressed on the pro
vision dealers’ minds by this experience
Prices on an export basis will be higher than

have prevailed this summer.

SCARCITY OF DRIED APPLES.

NOTHER sharp advancein the price
of both dried and evaporated apples
has been an interesting feature of
the week. The former haveadvanced 1 to
1'c., and the latter 1 to 2c. per pound.
This rise is due to a remarkably active de
mand experienced lately on foreign account.
In fact, buying on behalf of Germany has
practically cleaned up the market of the
bulk of the stock of both descriptions, and
now no dried are obtainable under 3 to 4c.,
while evaporated are held firmly at 6¢. This
condition of affairs is an unusual one, for
for the past three seasons both dried and
evaporated apples have been a regular drug
on the market. There was little or no
home demand for them owing to the increas-
ing use of fresh green fruit, and as a result
the growers stopped the process of drying
and evaporating, with the natural result of a
decreased output. The present scarcity is a
development of these conditions, and also
of the fact that offerings of early apples this
summer promise to be much lighter than

usual, especially of really desirable fruit.
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LITTLE THINGS.

F any grocer is in need of a motto to

hang on his wall let him put one up that

will read this way: Take care of the
iAtle things and the big things will take care
of themselves. But after hanging it there,
he should not think he is through with it.
{lave it hung where it can often be read,
wnd read it often. If there is any one warn-
ing that the grocer of to-day needs, it is cau-
tion as to his carelessness of little things. In
these days of keen competition and small
profits he ought to act according to this
motto in every transaction of his business.
it should be so impressed on his mind that
he should never forget it.

We often hear the question asked : Does
generosity pay, and the answer comes in
eloquent language that it does. How beau-
tifully do the theorists develop their reason-
ing on a practical basis. But, after all, it's
only theory. Proofs of the validity of the
argument are given from the experience of
some hero, but never are there any excep-
tions quoted to prove the rule. Those ex-
amples that the theorists give are experiences
of lucky ones only. If any one should have
an opportunity of taking a close view of the
common every-day business, it is reasonably
certain that afterwards he would not pursue
a policy of winning trade by mere generosity.
In modern business a man is forced to keep
a close guard on his belongings ; he can’t
recklessly throw his goods about in order
merely to gain a reputation of being gener-
ous. It is twice as hard to keep that repu-
tation as it is to win it.

For a long time department stores were
reputed all over the land as being the only
places where big profits were not made.
I'hey adopted the policy of being generous
i1 a few lines and of making this loss up in
others, but now the public has recognized
the dupe and already the mail-order pat-
A busi-

ness gained by such methods has only a

Jonage is decreasing in volume

ieeting patronage and cannot last.
If the failure of some grocers were traced

o the cause, it would be found due to their

generosity in weighing or to the use of
scales so lacking in sensitiveness that a
fraction of a cent, sometimes even more
than a cent, was lost on every draft. Be-
ause this loss is in goods and not in
money, it is not generally considered. A
<rocer or his clerk would be sure to pick up

a penny found lying on the counter, but
goods representing that amount are often
swept off the counter without a thought of
the value they represent, and, as a general
rule, the arm of the balance containing
goods is heavier than the weights in the
other pan. A pound is a pound and should
never exceed nor fall short of 16 ounces.
One ounce is over 3 per cent. of a pound
and to reduce many profits by 3 per cent.
of the selling price makes a great difference.
A grocer owes it to his customer to give no
less, and self preservation demands that he
give no more, than 16 ounces.

However, the lack of generosity is not to
be reduced to stinginess. A merchant does
not need to be generous to retain his cus-
tomers, but aboveall things he must not be
stingy. Rules cannot be laid down and
followed strictly; each merchant must adapt
himself to circumstances.

Then, again, the dealer has to be careful
of many little things when he is liable to lose
his customer's confidence. The loss of a
single customer is perhaps, viewed as a
single loss, unimportant, but the influence
of the lost customer exerted against the
store will cause the loss of other customers.
The failure to deliver an order at the time
specified is a little thing, but the customer’s
plans may have been upset by the delay
and a seed of dissatisfaction sown that may
be reaped as the loss of a customer. The
failure to nll an order correctly or the
omission of a single article may be a little
thing, but the forgotten article may have
been the one most needed and—well the
results are known.

IS IT A FRAUD?

HE T. Eaton Co., Limited, the big

depaitmental store concern, of To-

ronto, has recently been selling at
tive cents a bottle a sauce purporting to be
that well-known delicious sauce, Worcester-
shire.

Being something like 80 to 85 per cent
below the regular retail price of the genuine
Worcestershire sauce as put up by Lea &
Perrins, the low figure at which the depart-
mental store offered the article naturally ex-
cited interest in the grocery trade.

One well-known retail house in Toronto,
in order to satisfy its curiosity, purchased a
bottle. The label was not the label of lea
& Perrins. In fact, there was nothing on
the label to indicate who was the maker of
the contents, but a discovery' was made
which may lead to some interesting results.

It was discovered that blown into the
bottle was the name of Lea & Perrins. And,
as the agents for the Lea & Perrins condi-
ment are emphatic in their declaration that
this particular article being sold by the T

Eaton Co. is not the product of their firm,
it follows that deception is being practised
somewhere. Who is responsible for the
deception investigation only will reveal
The law in regard to matters of this kind
is so explicit that it does not require a Phil-
adelphia lawyer to propound it. Here, for
example, 1s a clause from the Trade Marks
Act
All marks, names, brands, labels, barrels, o other de
vices which are adopted for use by any pers n his trade,
for the purpose of dis
¢t of any description,
manufactured product compou , packaged or offe red
for sale by him, applied in any manner whatever 10 such
manufactured product or article, or 1o any package, barrel,
case, box, or other vessel or re tacle of any description
whatever comaining the same, shall, for the purposes o
this Act, be considered and known as uade-marks and
may be registered for exclusive use of tt

ing same i
t

business, or occupation, or calling

tnguishing any manufactured prod

de

person register

h

uner baren provided

Il have the excl

de signate manufactures or articles manufactured or sold by

T

there

rght

person
ame

A bottle of the sauce which the T. Eaton
Co. is selling, together with bill proving
sale, has been expressed to Crosse &
Blackwell, the general agents. What the
outcome will be remains to be seen

In the meantime grocers and general
merchants throughout the country will do
well to see that it is the genuine Lea &
Perrins’ Worcestershire sauce which they
buy. [t is dangerous to handle obvious
imitations.

A WELL-EARNED HOLIDAY.

Mr. W. A. Rutherford, of the firm of
Rutherford, Marshall & Co., of Toronto,
has just returned from an extended holiday
trip to Washington, Baltimore, Philadelphia,
New York, and Atlantic City, and is looking
healthy and sunburned aiter two weeks
spent in sight-seeing and sea bathing.

“Will " reports having had a first-class
time at each point visited, but was particu-
larly fascinated with the salt water and sea
breezes of the Atlantic

On being asked as to the condition of
business in the commission houses, for of
course he couldn’t relax his attention to
business even when out of town, he said
that trade was hardly so healthy as reported
by the papers, in fact not nearly so good as
it is in Toronto. He further remarked that
an evidence of this latter fact was the 3o0-
days payment system which is in force
there. Attempts are being made to intro
duce a system of weekly payments similar
to that used in Canadian commission houses
to-day. This they intend to attempt when
those good times are felt. Even Washing-
ton, with its 20,000 Government employes,
has not seen fit to inaugurate the system,
and is waiting for those long-looked-for de-
velopments.

Summing up his trip, Mr. Rutherford
says : ** Washington for beauty, Philadel-
phia for a home, New York for business,
but give me Toronto for an ideal city in
which to live, with the proper combination
of business, comfort and pleasure.’
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WE KNOW

that Flavoring Extracts form but a small pro-
portion in the stock of a grocer, but it is largely on these little
things that the appearance and reputation of the store depcnds.

The dealer who handles the best goods will a]ways command

the trade of the best customers.

It pays, therefore, to handle the

Crown Extracts

: The goods are right.

- The packages are ornamental.
The profit is good.
The people want them.

Experience proves that the housekeeper who has once used
any of the CROWN flavors always wants more. This is because
these extracts are of the greatest strength, finest flavor, and of un-

varying excellence.

If you have not yet placed this
brand in stock, write for our special
advertising plan, whereby we create
an immediate demand on you for the

g(mds.

Robert Greig & Co.

Have you a copy of our catalogue ? o MONTREAL

If not, send a post card.
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ONTARIO MARKETS.
ToronTo, Sept. g, 1897.
GROCERIES.

HIS is Exhibition week and all the
attending conditions of trade are pre-
sent. Wholesalers say that trade has

surpassed their expectations, and that the

very fact that customers who are here, not
only from Ontario, but from the Maritime

Provinces and Manitoba and the N.W.T.,

are ordering heavy supplies of staples, and

are taking an interest in any specialties,
points to the looked-for revival of business.

I'here have not been many things of note in

this week's trade. Canned goods remain

in just about the same firm condition
Sugar, if anything, maintains a stronger
feeling, but there has been no advance
share in the prevailing

The Japan market

leas also still
strengthening feeling.
is very strong and isadvancing ; Ceylon and
Indian advanced over a penny . in Colombo
this week, and the increasing demand for
China blacks leads one to expect a stiffened
feeling in this line. Green fruits, especially
peaches and plums, are a feature in regard
to cheapness in this week's markets.

CANNED GOODS.

Nothing turther has developed this week.
I'he very strong feeling continues and it is
expected that it will do so. Nearly all of
the tomatoes, corn and peas are, or will be,
in a few hands, and higher prices will be

asked. However, this is as it should be, as

crops and pack will be light and, indeed,
Those in touch with the

uncertain at best.
market claim that this year's business will
be far more satisfactory than the trade con-
nected with last year's pack. California can-
ned fruits, especially water peaches, are also
advancing in the pnmary market. We quote
as follows : Tomatoes, 80 to 8sc. ;
for ordinary ;

corn,
60 to 75c.; peas, 75 to 8oc.
sifted select, go to $1; extra sifted,
g$1.10 to $1.25; beans, 65 to 95c;.
peaches, $2.50 to $3 for 3's, $1.65 to
$2 for 2's; raspberries, $1.40 to $1.80;
strawberries, $1.50 to $1.80, according to
brand and quality; blackberries, $1.40 to
$1.70; cherries, $1.75 to $2.25; apples, 3's,
75 to g5c.; gallons, $1.40 to $2;
$1.50

salmon,
** Horseshoe, "’ . ditto, new season’s,
to arrive, $1.25 in 5-case lots and $1.30
in less quantities ; other red salmon, #1.15
upwards, according to quality and brand ;
cohoes, g5c. to §1 ; canned mackerel, §1.25
to $1.30; lobsters, $§2.40 to $2.50 for tall
flats, i -1b. flats, §
Canadian canned beet, 1's, $1.35
to $1.40; 2's, $2.35 to $2.45; 6's, §

to $8.25; 14's, 15 to $16.

COFFEES.

tins; 1-lb 2.70 ;

to §1.70;

The trade in coffee has been rather active
and a good many wants for coffee are being
filled in the general orders. Rios are mov
ing freely. The market both here and in
New York is strong. Jobbers quote green
in bags as follows: Rio, 9% to 13c,

according to grade; East Indian, 27 to

(&3

joc.; South American, 21 to 23«
19 to 22 %4c¢.; Java, 30 to 33¢c.; Mocha, 274
to 3oc. ; Maracaibo, 18 to 20c.;
19 to 22c.

Santos,

Jamaica,

SYRUPS

No improvement is noted as yet. We
quote : Dark, 23 to 25¢.; medium, 28 to
3s5c.; bright, 32 to g2¢

3¥c. per lb.

» corn syrup, 3 to

MOLASSES.

Reports from the Barbadoes advise splen

did weather for the full development of the

heavy crop, and both sugar and molasses

will likely be plentiful We quote as fo
lows : New Orleans, barrels, 23 to 35¢
ditto, half-barrels, 25 to 37c.; ditto, fancy,

50 to §5¢., in barrels and half-barrels ;: Bai

badoes, 31 to 35c.; half-barrels, 33 to 35

SUGARS
I'he strong feeling that has prevailed in
sugar for the month past is holding Ihe
,\(‘\\ \Ulk

week, and while there has been no change

market advanced 1-1 his

in the Canadian refiners’ prices, it is e
pected that another advance may occur in

the near future It is assured that an easier

feeling will not set in, at least all

ercals
are stittening n price, and sugar must feel
the effect ot the advance \ heavy
trade s doing We quote as fol
lows for Toronto Granulated —St. Law
rence and Redpath's, § o-16 for single
barrel lots and j';c. for s5-barrel lots
\cadia, 4jigc. for single barrel lots, and

THOROUGH. CLEAN.

Positively removes every seed
YOU ought to have them

Hamilton.

FAST.

WE have them.

Walter Woods & Co. -

DRINI( $2.23

:+ Chocolate for Breakfast

It invigorates MIND and BODY
whereas Tea and Coflee
SLOWLY RUIN THE NERVES

TMENIER

Ry
1

CHOCO

But to get a good
cup of Chocolate,
you want to use
the best of all

VANILLA . .

CHOCOLATES

MENIER

And not that cheap stuff sold as
sweet chocolates, which lacks punity
and becomes injurious.

Ask your grocer for Chocolat. Menier

The world-renowned French Vanilla Chocolate.

Send Back

ANA

"SALADA”

CEYLON TEA

you have in stock, if it is not giv
ing you better satisfaction than
any tea you have ever handled.

Vb Nt 5

TORONTO
MONTREAL
VANCOUVER, B.C
BUFFALO NY
BOSTON, Mass
PITTSBURG

a5 Froot Street East -
318 St. Paul Street

41t Cordova Street

15 Niagara Street

206 State Street
347-349 Fifth Avenue

P. C. LARKIN & CO.

i
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“What we have

we’ll hold™

limpirc.

So say we

GunP

said Mr. Chamberlain last spring in a
speech on the defence of the British
n rcgard to our position as manufacturers of

ISE

OAP

We occupy the foremost position in Canada, and we intend to hold
it.  Surprise Soap has¥been “assailed many times by many com-
petitors, but has always proved its claim to be superior to all others.

THE ST. CROIX SOAP MFC. CO.

BrANCHES—

MONTREAL : Board of Trade Building.

TORONTO: Wright & Copp, 51 Colborne St

WINNIPEG: E. W. Ashley.
VICTORIA : La Patourel & Co

8T. S8TEPHEN, N.B.

5-16c. for g-harrel lots ; yellows, 314 to
5 5 y 372
1{c. per lb.; German granulated, in 100-

Ib. sacks, 43{ to 4% c. per lb.; Demerara

i td 3%
SPICES.

The only feature to note in spices this
week is that black pepper is higher and
that a reported short crop of cloves is
attracting attentiol A number of nice
orders are being shipped this week.

Ve quote Pure Singapore black pepper,

ground, 11c. in kegs, pails and boxes,
and 13c. in 5-Ib. cans ; ditto, whole, 11 to

per Ib.; pure white pepper, ground,
18c. in kegs, pails and boxes and 2oc.
mn 35 Ih. cans; ditto, whole, 15 to 20c,,
according to quality ; pure Jamaica gin-
ger, 23 to 25c.; cloves, 15 to 20c.; pure
mixed spice, 25 to 3oc.; cream of tartar,

French, 23 to 2 ; do. best, 28 to 3oc.

5C.
per Ib. allspice, 13 to 16c.; cassia,
20 to 25¢. per lb. for ground and 4oc. for
Saigon.

; NUTS.

Iarragona almonds have advanced a
further shilling in London this week. Thereis
not much doing in the trade here. We quote
Braal nuts, 11to 12%c.; Valencia shelled
almonds, 20 to 22c.; Tarragona almonds,
9Js to 11c. ; peanuts, 10 to I2cC. for roasted
and 7 to 1oc. for green ; cocoanuts,
$4.50 to g5 per sack ; Grenoble walnuts,

12%c.; Marbot walnuts, g% to 11c.; Bor-

deax walnuts, 8 to gc.: Sicily fiiperts, 10c.

for sacks and 10% to 11c. for small lots ;

Naples filberts, 11c.; pecans, 12 to 12}c.
RICE, TAPIOCA, ETC.

The market in lLiverpool is very firm.
Millers report that the quality will not be
very satisfactory nor in full supply till next
year's crop arrives, which will not be till
I'ebruary. We quote as follows : Standard
“B,"" broken lots, 37%c.; 1 to 5 sacks,
33{c., and 5 sacks and over, 3j6c. per
Ib.; Japan, sc. ; Patna, 43 to s¥c.;
tapioca, 3} to 4%c.;sago, 3} to 4}4c.

TEAS.

Ceylons and Indians have advanced a
further penny in Colombo and Calcutta
this week, and the London market, which
never jumps, is following steadily and surely,
with hardening prices from week to week.
There has been comparatively little buying
effected, and it looks as if, when our buyers
are ready to operate, they will have to do
so at much fuller prices than the range of
the last few months. In Japan teas the
market is also very strong, and is likely to
remain so. The third crop will be poor and
short,and it is quite probable that the fourth
crop will not be picked, consequently the
first and second yields are maintaining high
prices.  There has been a much increased

demand for China blacks in England and
in the United States, and during the last
week or two a great deal of enquiry in Can-

ada, and it looks as if these teas are return-
ing to favor. The low grades of China
greens are extremely scarce, owing to the
fact that these low grades are being re-
jected in the States. Natives are making
higher qualities. Reports tend to say that
they will be unprocurable. Ruling prices
on the Toronto market to retailers are:
Young Hyson, 18 to 2i1c. for low grades,
24 to 27c. for mediums, and 30 to
45c. for high grades; China Congous,
14 to 18c. for mediums, and 25 to
s5c. for high grades; Japans, 15 to 20c.
for mediums, 28 to 3sc. for high grades;
Indians and Ceylons, 18 to 22c. for medi-
ums, and 30 to 65c. for high grades.
FOREIGN DRIED FRUITS.

The currant market is still higher. The
first steamer direct from Montreal left Patras
on the 7th. Buying on the boat was not as
heavy as1s usual, owing to the higher prices,
but the quotations for the second steamer
are 1s. higher still, so that nothing has been
gained by delay. The prices on old stock
continue firm and goods are about sold out.
We quote : Provincials, 53 to6c. in bbls.;
ditto, half-bbls., 53 to 6c.; fine Filiatras, in
bbls., 5% to 6¢c. ; do., half-bbls., 5% to
61¢c. ; Patras, 63{c. in cases; Vostizzas,
cases, 7 to 8c.

Valencia raisins are in about the same
position, except that the steamer will not
leave Denia till the 13th, but there are very
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BUTTER AND EGGS few sellers for this boat. The shippers of SITUATION WANTED.
Are in good demand. We can place any quantity at P()]'Ular brands have contracted dllc.'«lll) for —————

ighest prices, and assure you prompt returns.

J. A. McLEAN,

. Successor to GRAHAM, McLEAN & CO.
77 Golborne St. TORONTO.

“GOLDEN”
HADDIES

umnd canned immediate

Haddock

cured
frter being caught, thereby retaining all the del

n Golden Haddies
’I"\'\AM[’

Every Can Guaranteed

ieenie’ NORTHRUP & CO.
nd 24 South Wharf ST. JOHN,N. B
Write us for price on Canned Clam

The Following Brands
Manufactured by

The American Tobacco Co.

OF CANADA, Limited.
Are sold by all the Leading Wholesale

CUT TOBACCOS .
OoLD CHUM
SEAL OF NORTH CAROLINA.
OLD GOLD.

Houses

CIGARETTES

RICHMOND STRAIGHT CUT.

SWEET CAPORAL.
ATHLETE,

BUSINESS OUTLOOK

FIRST CLASS IN

MANITOBA

DERBY.

If you want to reach the WINNIPEG Wholc

I'rade with 1 . WRITE ME, «uh

Samples and Pri Letter wmd  Telegram
promptiy v]l]]llllu

E. NICHOLSON

174 Princess Sireet, Winnipeg, Man.

Successor Lo

W. F. Henderson & Co.

Wholesale Commission Merchants and Brokers

Eat Fruit in Summer
Your customers will if you

SHOW A NICE DISPLAY

You can get it from

CLEMES BAOS. - TORONTO

G F&JGALT

SCOTT S* TORONTO.C

that time,
fine off-

layers,

all that they can pack up to
We Off-stalk, 4 to sc. ;
stalk, 5 to 6¢. to 7c.
53 to 6}4c.

The
arrived in

quote
. selected, 64

first shipment of Sultana raisins

loronto a week ago to-day
Further supplies of larger quantities will be
here about the 15th, costing 9% to 12%c.
for importation.  Although the goods are
still at high prices, these figures can be
shaded about 1c. a pound.

The same strong feeling prevails in Cali-
FLastern buyers’

below the packers’ ideasin

fornia raisins. prices are

about ¥ to %c.

California, and, as a consequence, not many

transactions are being made

I'he fig trade has shown a little improve-

We
7%c.; 10 lb, 9 to

28 1b., 11 to 13¢c.;

4%c. in

ment this week. quote spot goods

nominally
18 1b.,
3% to 3¢

|)dg:, and 6 to 6% 2C.

10 oz.,

10C.; Ioto 12¢.;

taps, net ; natural,

in boxes.

No alteration to note in the California

dried fruit market. I'he feeling con

tinues We quote California

7 to

very strong.

evaporated fruits as follows : Peaches,

1o%c. per lb., according to quality ; apri

cots, 64 to 15¢ pears, §!3 to 10 J5¢

egg plums, 53 to 11c.; silver prunes, 8%

o 13 )¢

Prunes cost about 2c. more than the

average price ruling the last two years

They are too high, indeed, to attract due

attention. We quote as follows : Bosnias,U’s

(11oto 113 halfkilo), 6to633¢c.; C's(85togo
half kilo),

7 to 7%c. per Ib. California, go

to 100's, 63 c¢. per lb. ; 70to 80's, 7%¢.;60
to 70's, 7% to 8c.; 50 to 60's, 8 to 8¢
4oto 50's, 9 to 10j3¢.; 30 o 40's, 12%

to 13c. * Ruby prunes, 73 to 8c.;
French, 4!z to 5c.

Dates are quiet. We quote: §!3 to
6¢c. for Hallowee. and § to 5Xc. for
Kadrowee.

GREEN FRUITS.
Some of the finest exhibits of fruit this

year were & be seen on the market this

week. Theimmense crops of peaches and

plums have caused a tremendous downpoui

on Wednesday there must have been

10,000 baskets of peaches arrived at this
but prices

market ; these were all absorbed,

were sacrificed somewhat. The quality of
the Crawfords is not quite so good as last

year. The tremendous crop has rendered

a diminished size, and as yet the quality 1s
dealers

not up to first-class. Some of the

say that only the timmings are coming yet

PACRKERS
F THE

ELEBRATE

‘H RELIABLE GROCER ONE OU'1]

THv WROLUT

Riversioe Cannine Works

Wallaceburg, Ont
Eagle Brand Tomatoes, Corn and Catsup
Tue B & Ma
N i s Toma ! \

W. J. BADDER, Prop

MORROW & EWING

General Commission Merchants
13 St. John St., MONTREAL

We beg to notify the Whol
have 10 offer

Rio, Santos, Maracaibo
and Mocha Coffees

I full lines of

ou, Indian, Ceylon

best values in

also have on han

Japan, Con

and Gunpowder Teas
Samples and particular applicats
Wholesale supplicd ouly

. 3eyler & Co

Brokers and Commission Merchants
Board of Trade

Room 100

e e L OOCODILO

M |
English, Gern nd French Goods a specialty
Key
J. Luewenz & Hauser Bros,, | i Teas
Tellier, Rothwell & Co., M Royal

Black Lead and Blues
Hecker-Jones-Jewell Milling Co.. \
German Gelatine Works, || M

(s ¥

gent Grape Wine Vinegar Co ,
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and that these are picked too green, and as
If this is so the
Plums,

a consequence are hard.
market will be flooded next week.
too, are very abundant and goc. is about
the highest price obtainable. Bananas have
come in rather too fast lately and some
bunches have been sold very cheap. They
are rather dull when so much other fruit is
on the market. (Grapes are very late this
year, and although some are coming in now
they will not come forward in any quantity

1

till next week. The crop promises to be a
large one, if warm weather stays to do the
The prevailing cold nights at

We quote

!I;:CH]' C4

present prevent a fast ripening.

as follows Oranges Sorrentos, 300 s,
£3.50 to 34 per hox; 180’s, §2.25t0 £2.50
per three-quarter box. lLemons, §2.50 to

}

£3.50 per hox. Cocoanuts, §4.50a sack and

6oc. per doz. Onions, 2 to 2%c. per lb. for
I.gyptians. Bananas, §1to £1.50. New cab-
Watermelons, 20

hage, goc. to §1 per bbl.

to 25c. California pears, $2.65 to §3 per

box; muskmelons, Canadian, 6oc. to #1 per

large crate; cucumbers, 15 to 20c. per 12-

quart basket; Canadian tomatoes, 15 to

25c. per basket Huckleberries, ¢o to
I

per basket; Crawford peaches, 40

to 75c. per basket ; Capnadian apples, $2
to 2.50 per barrel and 25 to 3oc. per
basket; pickling onions, 75c. per basket;
Canadian plums, 20to joc.; Spanish onions,

Qe

to 1 per case, according to quantity

85¢
taken. Blue grapes, 25 to 3oc. per 10-lb.
basket ; common pears, 15 to 25c. per
basket ; Bartlett pears, 30 to 4oc. per basket.
BUTTER AND CHEESE.
BurTEr— Better grades continue firm.

I'he quantity coming forward is just about
sufficient for requirements in both grades,
although dealers say that they could handle
more if it were coming forward. There is a
sood local demand with some additional
enquiry from the eastern provinces. There
is practically no call for dairy on export
account. Prices remain about the same as
they were last week. Best quality sells at
12 to i4c, while the medium grades move
freely at g to 1oc.  Pound prints are worth

i4to 15¢. Creamery seems to be holding

its own in the Biitish markets, as the export
demand for pound prints is good, although
that for tubs is only moderate. Tubs sell at

17 to 18c., and prints, 18 to 1gc.

The rarest morsels to be found

Are manufactured in Owen Sound.
They are * Graham Crackers ” pure and grand,
Mcl.auchlar’s name’s on every brand.

J. McLAUCHLAN & SONS,
Owen Sound, Ont.

Biscuit Manufacturers, -

=

CuegseE—There has been nothing special
to report this week. Factory men seem to
be holding for higher prices and exporters
do not seem disposed to follow. As the
make continues very large, some of the fac-
tories will have to unload, as many will not
be able to carry cheese much longer, and it
is a question whether it is desirable to do so.
Our advice is to sell at market price while
in fine condition ; g3{ to 10c. is the ruling
price, while jobbers pay g% to 9¥c.

SALT.

The trade in salt is not materially changed.
Orders are coming in steadily but not freely.
Quoted at Toronto, carload lots go at $1I
per bbl. and 65c. per sack ;less than car-
load lots, $1.05 per bbl. and 7oc. per sack.
At the wells we quote: F.O.B. barrels,
7oc. ; sacks soc. for points west of Toronto,
and 45c. for Toronto and points east of

Toronto.
FISH.

The supply is still inadequate for the
existing demand; however, stocks are no
shorter than usual at this time of year. It
larger supplies
easier

is expected that soon

will be forthcoming and that an

feeling will prevail. We quote as fol-
lows : Pickerel, 6¢c. per lb.; pike, 5}c.
per lb. ; whitefish, 7c. ; trout, 6%c. ;

perch, 3c. per lb., fresh herring, 3%c.
per Ib.; haddies, 7% c. perlb.; Labrador her-
ring, #3to $4 per bbl. and $2. 25 per half-bbl.;
split herring, $4.50 per bbl. and $2.50 per
half-bbl.; boneless fish, 34 to 4c. per lb.;
pure cod, 6% to 63c. per lb.; fresh
water herring (heads off), $2.50 per keg.
PROVISIONS.

The market continues steady. The
higher prices do not seem to have affected
Bacon and lard have been
further advance

the demand.
particularly active. No
has taken place in the price of the latter
fact, some dealers

article this week ; in

who are holding large stocks are shading
our quotations. Otherwjise prices are very
firm.

Dry SALTED MEATS—Long clear bacon,
814 to gc. for carload lots, and 8 to 8 c.
per lb. for ton lots and cases ; backs, g%c.

SMOKED MEATS—Breakfast bacon, 12%
to 13c.; rolls, 10to 10%c.; hams, large, 11
to 11%c.; 12 to 13c. for small and
12%c. for medium ; shoulder hams, g% to
10c.; backs, 12 to 124c. ; all meats out of
pickle, 1c. less than above.

LArRD—Pure Canadian, tierces, 6!gc.:
tubs, 63 to 7c.; pails, 7¥c.

BARREL PorRk—Canadian heavy mess,
$13 to $13.50; Canadian short-cut, $16;
clear shoulder mess, $12.50.

GRAIN, FIOUR, BREAKFAST FOODS.

GrAIN—The feverish state still prevailsin
the grain market. We quote : Wheat, No.
1 hard, $1.12; winter wheat, g3c.; new win-
ter, goc.; oats, 26 to 28c.; peas, 45 to 46¢.;
barley, 24 to 27c.

Frour—The price of flour keeps climb-
ing 1n proportion to that of wheat. We quote
in carloads on track, Toronto: Manitoba
patents, $5.90 ; Manitoba strong bakers’,
£5.50; Ontario patents, $4.75to $5 ;straight
roller, §£4.50 to $4.65, Toronto freights.

BrEAKFAST Foops—Trade is fair. We
quote as follows : Standard oatmeal and
rolled oats, $3.30 in bags and $3.40 in
bbls. ; rolled wheat, £2.85 in 100-1b. bbls.;
cornmeal, $2.40 to $2.50; split peas, $3
to $3.25; pot barley, $3 to $3.25.

COUNTRY PRODUCE.

EGGs-—There is nothing new to report
this week. Receipts continue fairly free for
this season of the year.
or two small lots having gone forward for
export. The British export price remains
firm, but it is doubtful if a profit can be ob-
tained on shipments at present values. New
laid candled brings 12 to 13s.,and No. 2, g

We learn of one

to 10c.

WE ARE

PAYING
CASH

FOR

W. B. BAYLEY & CO.

EXPORT BROKERS

as FrONT sT. E. TOronto
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Events of a Busy Week

Have left us with facilities and determination stronger than ever to cater to the

wants of the Trade at the CLOSEST PRICES.

Among this week's Special Values are :

GREEN MARACAIBO COFFEE
NEW SULTANA RAISINS

Protopazzi’'s 3 Star

NEW VALENCIA RAISINS

Arguimbau’'s,

Trenor's and Rogers'

FINE SAMPLE

FIRST IN
THE MARKET

SECOND SHIPMENT
Selected and
Fine Off-Stalk

me EBY, BLAIN CO, umre

Wholesale Importing and Manufacturing Grocers.

Toronto

PoraToES — There have been more
potatoes marketed this week, but the quan-
tity still continues small. The scare of the
rot does not seem to be great. Dealers pay
joto 4oc. a bag and sell at 4o to s0c.

HoNEY—AL present it is only the dealers
that are buying honey. The consumptive
demand has not opened up. We quote
lightat : 60-lb. tins, 6to 64c.; 5and 10-lb.
tins, 6} to 7c.; comb, $1.50 to $1.75 per
dozen.

Driep APPLES — Trade is quite dull
Prices for sound goods are firm in anticipa-
tion of a shorter crop. A large percentage of
the stocks now remaining in the market are
badly affected by fly and worm, and only
salable at a large discount. Local price
runs from 3 to 3%c. fo.b.,, and jobbing
price ranges about 3 }4c.

EvArORATED ApPLES — No transactions
of any account have been reported this week.
Buyers are paying 4c. f.o.b. Jobbers are
quoting 5to 5¥c.

HIDES, SKINS AND WOOL.

Hipes—Trade is picking up considerably,
and appearances point to a good fall
trade. Cowhides: Dealers pay 8%c. for
No. 1, 73c. for No. 2and 6%e. for No. 3.
Steerhides : 6o Ibs. and up, 8 %c. for No. 1,
7 %c. for No. 2 and 6 %4c. for No. 3.

CALPskINs — Trade is fair and shows no

change. We quote; No. 1 veal, 8 Ibs.
and up, 1o0c. Ib.; No. 2, 8c.; Dekins, from
30 to 35c.; culls, 15 to 20c. each.

SHEEPSKINS — We quote Lambskins
and pell:, 55 to 6oc.

WooL—The demand from local factories
is increasing slightly and is giving a better
feeling to the market. The quantity of wool
in the country is increasing ; in fact, from
the natural course of eventsan improvement
in the condition of affairs cannot long be
postponed. Dealers are still paying 19 to
20c.

PETROLEUM, ETC.

The demand is fair and improving slight
ly. We quotein 1to 10 bbl. lots, imperial
gallon, Toronto: Canadian, 14}c.; car-
bon, safety, 16 }4c.; Canadian water white,
17¢.; American water white, 17 %4c.; Pratt’s
astral, 17c. in bulk.

MARKET NOTES.

It is a long time since plums were so
cheap.

It is estimated that about 10,000 baskets
of peaches were sold on this market on
Wednesday.

Mail advices from California state that
the crop of walnuts will fall about 50 cars
short of that of last year, the yield of hard

shells being about a fourth of the 1346 out

put, according to present estimates

\ considerable amount of the dried apples
coming torward are full of fly and worm
and dealers through the country should be
careful of the goods they buy When thus
affected they are worth about 1 cent a
pound.

It is doubtful whether the stock of canary
seed in this country ever was smaller than
at present, and there are no additions known
to be on the way, while no decent qualities
can reach this market from the other side

before the middle to the end of Novembe:

QUEBEC MARKETS.
MONTREAL, Sept. 9, 18¢7
GROCERIES.

HE grocery market has exhibited con-

siderably more activity during the

past week, and trade, especially in
the staple lines, is brisk  Sugar is the most
striking instance in this particular, demand
being so active from jobbers that the refiner
ies have all they can do to keep up with
orders. An increased demand for syrups 1s
one of the new features of the week, while
molasses shows a higher tendency, and job-
bers generally admit that supplies are much
lighter than they expected they would be
Rice also shows an upward tendency abroad,

g
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and the same disposition is strongly in evi ginger, 20 to 25c.; cloves, 15c.; pure tea during the week, though jobbers, as a

dence in the tea market, while 1he strength  mixed spice, 25 to joc.; cream of tar- rule, are not disposed to operate extensively.
in canned goods and dried fruit is fully tar, French, 25to27c.;do., best, 28 to 3oc.  This disposition on their part is curious, in BU
maintained. Altogether the general grocery  per lb.; allspice, 12 to 14c.; nutmegs, 50 view of the fact that all advices from primary
situation is a very buoyant one to goc. points, especially Japan, the facts of which * +CHI
v SUGAR COFFEES. are dealt with elsewhere, indicate increasing
Ihere has been an active demand locally Cotfee has met a better enquiry latelyand  firmness in values. It seems unlikely, there- -

for s v and prices are steadily held at the volume of business is sensibly enlarged, fore, that buyers will gain anything by hold-
. lvance quoted last while values also have a firmer tone. We g off. We quote : Young Hysons, 14 to

week  Both sranulated and vellows share quote Maracaibo, 16 to 1gc.; Santos, 12 18c. for low grades, .25‘0 28c. for‘nllediu~ms,
in the ei rv. and it seems ‘e‘.uiem that to 15¢.; Rio, 12to 16¢.; Mocha, 24c., and and 30 to 45¢c. for h'l{h grades; China Con-
g - L replenishing if there Java, 25c. gous, 14 to 18c. for mediums, and 25 to 55c.
s ai eaniny in the present cond TEAS. for }?lgh grades; Japans, ls_y,’ to 21c. for
£ th the refineries are compelled There has been rather more activity in mediums, and 28 to 4oc. for high grades; In-
) € { ! ) end to all
¢
el ot | never use
x the raw sugar market for s pphes

yoth of heet and cane, and, in a word, the

Tapioca”

is generally buovant, and we

f less des to cut prices on the stapie
i e ’ A s . . wWids a4 common ¢« \IH(‘*‘IHH -UIH!“:_" 'A‘HA‘(' —
S € Case week or so ago We keepers before
gl cndiiatidviniieo ““MINUTE TAPIOCA”
A1 3 ¢ i« € ntues Yellows
; e fron 1 nd creams, 2 was put on the market I'he tedious soak
§ in essary and the low quality of a great
Sy i deal of the tapioca sold kept it in the hack
" . ground as a food article
I here has hee an improved demana for
R The introduction of changed all this, and people
)s lately, and the sma stoCKs 10 ret

evervwhere who would not

" Minute Tapioca™ | i i o

most  enthusiastic

ers hands have been appreciably reduced; I tapioca are our

Minute

in fact, high-grade syrup 1s ditficult to get . o,Fuu;-F‘un;/ Fapioca " requires is absolutely
. A - ' e as the retiners are completely i red Tazioca Exce- yure and very delicious
i . at all here, as the retiners are mpletely ep? Only b/ e 1 v
e sold out of them for the present. As are WHITMAN Ane Giv S enll)
13 w -ult of the demand, values, which have ruled GROCERY Co. Puuu ' . —
i enduanary SR Blasinal 1. ‘S Sivence o orance, mass. (|| Whitman Grocery Co.
! "‘ . ; ’ 5 1 \ Asx voum C,unrur’wﬂr. h l
$ siness, presenta aer feehing, sutiening 5 Taricca, AND  TAKE NO OTMER |
? Wb o) ] YONCE USED ALWAYS USED. ! ORANGE, MASS
' ! t - I and 214« as 3 | .
: , : Get 1t of vour wholesaler or direct
o 8 1 ! < Y
» » :,l 4 4 . R
4 - Mo ASSED. ,
i k8 Business in molasses has been more active MARSHALL s w
3okt y ' during the past week, local jobbers being in 3 : -
» e i Saratoga Potato
it the market freely for any supplies that are
! 5 5 otie s it is now clear that supphes are
by ! ' ‘ ] ichter than many antuaipated Round lots
A Jighte \ , ] ‘ ‘ = 1 l
il ’ of Barhadoes have changed hands at 22 "
PN 2 & i ex store, but most holders refuse that figure, Grocers sell them n
\ being firm at 224, 1o 23« Ina jobbing way anufactured by . .
; & ) vt ote: Barbadoes, 24 o 25¢., and Porto JOHN E. MARSHALL
t W ') : : 118 Commercial St.,
\ ¢ EEe ; A Boston.
: ] RICE
g D. H. RENNOLDSON,
. es continue of a very strong char- Agenk i Mianinad
' ) v i ’ acter on rice, cables quoting sharp advances
: : . ! : in both Patha and India grades 6d. per cwt.
o ! higher being asked. Canadian mnlls are g
1 i avain in the market with supplies of their
i P own domestic refined and prices are frmei
i ¢ i - han the ., as follows: Crystal
§ ' ; S e 1 g e In % pt, 1pt, 1qt, 2qt. and 1 gal. sizes.
£ i E Japar 85 standard B, §3.50 to
Patna >3 to »5.59 Carohna, 26.75 GOVERNMENT STAMDED
$7.75: choice Buimah, 34 to 34 . to Measures made of Tin, Wood
: Java kinds, $4.25 to #4.50. u Crlor or Copper. Easily cleaned and
SPICES. will not Rust or Corrode . . ..
I'here has been no changein spices, busi-
ness ruling quiet and prices steady. We
| il gl ol The McCLARY MF6. CO.
joc.; pure white, 1110 16c. § pure Jamaica LONDON, TORONTO, MONTREAL, WINNIPEG, VANCOUVER
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Consignments of

WANTED
BUTTER. ECGS & POULTRY

Quick returns guaranteed.
and Commission

+CHAS. J. GRAHAM, Froduce gnd Con
88 Front Street East, TORONTO

it provides noudishment for binds.  To

sell the staff often marketed as bird seed

is worse than selling bad bread. With
the bread the customer soon sees the bad vabi
With the seed his bird sickens and dies before
the bad value is bnown. It may take longer in
some cases than others, but such seed eventuslly

a PACKET OF SEED is valushle ouly when

gets in its work.  Lump sugar wich rat poison
we uld be more merciful. Then the bind s suffor
ing would not be proionged

An honest packet of bird food cannot allow the

profiv of the other kind  But it pays bettor in
the end. ¢ ustomers vl binds casio v to kevp
Th y don't hve to bay a bi d every few months
They keew more bieds. They buy more seeld
The grocer make un on extra sale-tl AUt
reduction of profit  Makes 1t up twenty Uimes
wer Aund womwlers what becomes of abi Un

Cotrams ~ewd he scll

Cottams Seed is sold by all wholesalers.

[ )AwSoN & G0,

FRUIT, PRODUCE AND
COMMISSION MERCHANTS,

32 WEST MARKET STREET
TORONTO.

FRUIT

Large quantities are now being handied by

MCWILLIAM & EVERIST

WHOLESALE COMMISSION MERCHANTS

26 and 27 Church street,
TORONTO, ONT.

carcfully ha

Consignments promptly and lied

All ordurs receive our best attention.

Fruit Market, 274¢

AL

Telephones . —Office, 645.

PURE

LA

. OF THE ..

Best Quality.
%pleclal IN
This TUB
Week AND
get 15 PAIL

r
FI‘;;ures. LOTS.

F. W. FEARMAN - HAMILTON

dians and Ceylons, 17 to 20c. for mediums,
and 35 to 65c. for higher grades.
CANNED GOODS.

Canned goods generally maintain their
firmtone, especially vegetables, while salmon
are steady also. We quote as follows
Tomaloes, 8oc.; corn, 60 to
8oc.; peac hes, #1. 75
bemea, f$1.40 to sl.go strawberries, £1.75
to $2, according to brand and quality
cherries, $2.30; 3's, 95¢c.; gal
$1.65 to $1.75; pumpkins, 75 to
salmon, ‘‘Horseshoe,' #$1.40 to
$1.35;
Lowe Inlet, $1.30, in
$1.25 ; Can-

8oc.; peas,

to $1.9o for 2's ; rasp-

apples,
lOII:,
8s5c.;
$1.45;
$1.37 )2

tall tins ;

“Clover Leal," “ Lion,"’
to §1.40;
canned mackerel,
canned beef, 1's, §1.20 to $1.25 ;
$2. iI5 to $2.30 ;

case; French sardines, §10.2

adian

2's, lobsters, 311 per

25 1o §11 extra
brands ; ordinary brands, $8 to #¢9; Can-
adian brands, $4.25.

DRIED FRUIT.

The feeling in currants continues quite as

firm as previously noted, cable quotations
showing advances of 1s. 6d. to 2s. over
what was asked ten days ago. \alues

range from 13s. 6d. on I'rovincials to 1gs.

on latras. Iirst \ostizeas

quotations on
O spot we uote

W 445¢.,
and the stock of old

are on the basis of 24s
33; to 4c.; half-bbls , 4

and cases, 4% togic.,

Barrels,

is rapidly being exhausted.

Valencia are firm, and definite

quotations come to hand for the first ume

raisins

I'hey range from
off-stalk, to 20s.

at 22

this week 14s. for off
:ld]k,
for selected, while layers are quoted
old

and

and 16 to 17s. fine

hiuit on

to 23s. The stock of spot is

exhausted are largely

almost prices

nominal, ranging from 4% c. for off :l(l“\ to

5c. for selected.

There is the same firm feeling on Cali

fornia raisins, and prices are strongly held,

with shippers undecided what to ask owing
to the unsettied feeling on the Coast l'o

lay any fruit down in Montreal, however,

would cost jobbers, at the very least, 6% to
61;c., landed in here
transpired in California

Business has

as o

prunes at the equivalent of 7 to gc.

grade, laid down in Montreal.
NUTS.

I'here has been nothing special to report

in nuts. Demand is quiet. We quote
Grenoble walnuts, 11 to 12¢.; do,
shelled, 2oc; Braals, 11c.; almonds, 10 to

10%c.; do shelled, 17to 18c.; filberts, 82

to gc.; peanuts, 7 to gc. ; pecans, g to 10c.

and cocoanuts, $3.50 to $3.75 per 100

Made from Grapes grown In Essex
County. Pure and Wholesome,

WIRE &%

$2.50 per case; S0c. gallon

THE AMHERSTBURG VINTACE CO.

Ambherst
burg, Out

BROCK'S BIRD SEED

y wh
s are judged I Wy it

al o Brockl

Praise \ « stow

pks. All wholesalers. See you get

NICHOLSON & BROCK - TORONTO

E. T. STURDEE

Mercantile Broker,
Manufacturers’ Agent,

ST. JOHN, N.B. Erc.
Wholesale trade only.

EGGS »° BUTT

12 to

Erc,

Strictly fresh eggs are selling at
Held

(Choice butter scarce

to 10'3cC.

stock 10

125¢

and good prices

can be realized

THE WM. RYAN CO. LIMITED

TORONTO

Correspond with

70 and 72 Front 8t. East, .

>. K. MOYER,

(OMMISSION MERCHANT
Wholesale Dealer in
Oysters, Finnan Haddies, Fresh and
Frozen Fish, Oranges, Lemons, Al-
meria Grapes, Cranberries and Dates

76 COLBORNE ST.,

il

Hams

arc searce with other packers
For ten days we will give spe
cial inducements in barrel lots
Write for prices.

D.GUNN, BROS. & CO.

Pork Packers and Commission Merchants

TORONTO, ONT.

Extra Fancy Maiori and Sorrento
Lemons. Finest Bananas. Cali-
fornia Bartlett Pears. Crawford

Peaches, Plums, Grapes.

HUGH WALKER & SON

Wholesale Commission Merchants

GUELPH, ONT.

CANADlAN Peach S, Pears., Plums,
Apples, Tomatoes, Hucklcherries, cte
Large shipments arriving daily. Sold at
lowest price. and all orders promptly

and carefully executed

:
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DRIED APPLES.

Foreign buyers have been heavy purchas-
ers of both dried and evaporated apples, and
prices have advanced sharply in conse-
quence to 6¢c. on evaporated and 3 to 4c.
on dried.

APPLES.

Receipts of apples are very light and
supplies of really choice fruit difficult to
obtain. Prices have stiffened in conse-
quence, and this week g£2 to §3 per barrel
was easily obtainable.

GREEN FRUIT.

There have been heavy receipts of green
fruit here, but, despite what poorly informed
daily papers have stated, Montreal is far
from being a mere dumping ground. On
the contrary, the extraordinarily heavy
receipts lately have been absorbed with sur-
prising promptitude and the prices realized
fair. For instance, over 12,000 baskets of
fruit arrived on Monday last. The auction
sales had disposed of all of them hefore Wed-
nesday. We quote: Oranges—Valencia, $6
per case; Messinas, £3to £3.50 per box;
lemons, $1.25 to £3 per box; Naples lemons,
£6 to §7 per chest; bananas, 1 to §1.25.
California fruit—peaches, $1to §1.25; pears,
fi.50t0 £2, and plums, #1 to #1.50 per box ;
blueberries, £1.25 to $1.50 per box. Canadian
fruit--Crawford freestone peaches, 50 to 6oc.;
clingstone, do., 30 to 4oc. ; plums, 25 to
45¢.; grapes, 1o-lb. baskets, 30 to jgoc.;
5-1b. do., 20to 25¢c., and Bartlett pears, $2.50
to #4 per bbl., and 35 to soc. per basket ;
J

-

gyptian onions, 3c. per lb., and Spanish,
2.50 [)el' case.
COUNTRY PRODUCE.

Beans—A leading feature in the market
for country produce has been the demand
for these, and prices have advanced pretty
sharply as a consequence to 70 to 8oc. for
prime and goc. to g1 for hand picked.
Numerous enquiries have been received
here from the Maritime Provinces asking
for quotations.

I'.6s—The demand for eggs to-day was
only fair, and the market in consequence
was quiet, but prices as yet show nochange,
although receipts continue liberal. We
quote : Choice candled, 125 to 13c.; No.
i, 114 to 12¢., and No. 2, g} to 10c. per
dozen

Hoxey—There is no change in honey.
White clover comb is offering at 1oc. and
dark at 7¢.; bright extracted at 64 to 7c.,
and dark at 4 to 5c. per lb.

PROVISIONS.

A good, steady business continues to be
done in provisions, the demand bheing fair
for all lines, and prices for smoked
meats are higher. We quote : Canadian
pork, #15 to $15.50 per bbl.; pure Cana-
dian lard, in pails, at 63 to 7%c., and
compound refined at 5% to 53c. perlb.;

hams, 12 to 14c., and bacon, 12 to 13c. per

1b.
FLOUR AND MEAL.

The feature of the flour market was the
active demand from foreign buyers for
Manitoba grades at an advance of 2s. over
what they bid on Friday last week. The
Lake of the Woods Milling Co. sold 1,000
sacks for shipment to lLondon and 1,000
sacks to Glasgow, and W. W. Ogilvie sold
4,000 sacks for shipment to Liverpool, Glas-
gow and Manchester. It might be stated
that the above sales were made at much
higher prices than foreign buyers were wil-
ling to pay when cash wheat in Chicago sold
at $1.02. The instructions coupled with the
above first two sales were to rush shipments
forward, to which the miller stated it looks
as if the Englishmen were caught short
of this grade of flour this time, and
export prices are about on a par with
local values at present. There was also
a better demand from (Quebec buyers,
and sales aggregating 2,000 sacks were
reported. locally trade was fairly active,
but sales are principally in small lots, to fill
actual wants. We quote : Winter wheat
patents, £5 to £5.25; straight rollers, $4.85 to
#5, and in bags, $2.25 to $2.35 ; best Mani-
toba strong bakers', $5.50; seconddo., §5,
and low grades, $3.15; Hungarian patents,
#5.90.

The demand for feed continues slow, and
the market is dull, with no change in prices
to note. We quote : Manitoba bran at $11
to g11.50, and shorts at $12to $12.50 per
ton, including bags. Ontario bran, in bulk,
is offering at $10.

The tone of the meal market was steady,
but sales are slow, as buyers have ample
supplies on hand. We quote: Rolled
oats, $3.30 per barrel, $1.60 per bag ;
standard meal, £3.20 per barrel and $1.55

per bag.
BALED HAY.

The demand for old hay is fair, and the
tone of the market is firm at the recent ad-
vance. We quote : No. 1, §11.50t0 $12.50,
and No. 2, $9.50 to $10.50 per ton in car
lots on track.

CHEESE AND BUTTER.

Cheese was firm but quiet during the past
week. We quote: Finest Ontario cheese, g 5§
to 93c.; finest Townships cheese, gj§ to
9%c.; finest Quebec cheese, gigc.

The butter market ruled fairly steady,
though the enquiry from exporters is not as
brisk as it might be. To move any strictly
finest would necessitate 19 c. at the least.
We quote : Finest creamery, 19 to 19}c.;
seconds, 18 %c.; dairy butter, 12} to 13c.

MONTREAL NOTES.

Enquiry for beans from the Maritime
Provinces has been a feature lately on this
market.

Both dried and evaporated apples have
advanced very sharply under extensive buy-
ing for foreign export.

Advices on tea from primary markets,
especially Japan, infer that buyers will gain
nothing by holding off.

Cables state that both Patna and India
grades of rice have advanced 6d. per cwt.
with prospects of still higher prices.

Flour continues firm at the advance and
local millers, as noted in the regular report,
have been heavy exporters to Great Britain.

NEW BRUNSWICK MAKKETS.
OFFICE OF THE CANADIAN GROCER.
St. JonNn, N.B., Sept. 9, 1897.

HERE has been a quieter business

dunng the past week. The firm feel-

ing continues, and except in flour,
there is a tendency to a further advance.
Oatmeal particularly has strengthened. The
millers who had held back have now ad
vanced their prices. Wholesale dealers
have been buying lard freely owing to firmer
prices and some packers advancing slowly.
Dried fruit has a place of interest ; dealers
are surprised at the strength shown by Cali-
fornia raisins in the face of a large output.
The increased American duty on foreign
raisins is the chief cause of their having shown
a steady advance since opening. The re-
tailers are looking for a good trade during
Exhibition week, and the wholesale men
hope to see many of their customers and to
receive good orders. The Exhibition opens
on the 14th, and from present prospects will
be one of the best ever held here.

O1L— With the decline in the demand for
lumber comes a corresponding decline in the
demand for lubricating oil from the mills.
Thereis, however, a fair business, and the
increased sale for burning oil makes the want
of the other business felt less. Cod oil is very
lowanddull. There being no United States
demand our market is overstocked. We
quote : Best American burning oil, 17%
to 18%c. ; Canadian water white, 16 to
17¢.; Canadian, prime, 14 to 15c.

SaLt—Stocks of coarse are getting light,
while there continues to be a fair sale. A
cargo should be now here. It is about all
sold to arrive, so thatin coarse salt prices are
likely to rule firmer. In factory - filled,
there are ample stocks and prices are easy.
Canadian has the usual large demand for
table and dairy use. We quote as follows :
Coarse, 47 to soc. ; Liverpool factory-
filled, 85c. to $1 ; Canadian fine, goc. to
$1 per bag. ; s5-lb. bags, in bbls.,
$3 to $3.25; 10-lb. bags, in bbls., $2.85
to $3; butter and cheese salt, bulk, $2.50
per bbl.; 2o0-lb. wood boxes, 20c. each;
10-lb. wood boxes, 12c. each ; cartoons, $2
per case of 2 doz.; rock salt, §5 to 6 per ton.
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THE CANADIAN GROCER

by its fruit ;

so is a cow judged according to its milk.

¥ A tree is known

The milk which we use

is carefully tested and proved to be full cream milk, the product of healthy cows

before it is finally accepted.
cows.

We have no dealings with doubtful or unhealthy
Constant vigilance ensures a supply of pure, good milk, and our condens-

ing process is so complete that QWL BRAND MILK s pronounced

a perfect article.

Canada Milk Condensing Co., umie.

_—————Antig‘()nish. N. S.

Clubmen always want
the best. That is how
this Coffee gets lts
name. There are still
a few towns unrepre-
sented. Do you want
a good thing ?
Write

Ewing, Herron & Co.

Coffee and Spices
Montreal.

Ask our Travellers to show you our LLEADERS
in BULK

Ceylon and Young Hyson

TEAS

SPLENDID VALUES.

A;onu in Canada for ENGLISH BREAKFAST
HOP TEA.

Once Tried

Pounds and +
Always Used.

Half Pounds.

BALFOUR & G0, HamiLTox

DO YOU SELL

Tomato
Catsup ?

And do you sell the best ?

It is made by

T.A. LYTLE & CO.

Vinegar Manufacturers, TORONTO

..
Crosse & Blackwell’s

| PEELS

Now in store.

!
e
g WARREN BROS. & (0.

R ok S o o R Y

§ vory Bar
'
:

THE BEST MADE z
oo

L 4 2 Jd 2 2 2 2 2 2 J

Extra Choice

Hams Bacon
Pure Lard
Mess Pork

PARK, BLACKWELL & C0. vimices

Pork and Beef Packers,

TORONTO

COFFEE BLENDS

Roasted, Whole or Ground

“P. . & CO.”
“CRESCENT "
“CROWN"
“BEE HIVE”

Send for samples and quotations.

PERKINS, INCE & Co.

TORONTO,

e e

“How to scll Coffec”
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 Blend
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MOCHA

and JAV AL Satisfaction guaranteed.

others. Highest grade

Todhunter, Mitchell & Co.

TORONTO
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THE CANADIAN GROCER

CANNED Goops—St. John houses have
bought freely at the lowest prices, and most
factories have withdrawn quotations. It is
said that there is nothing like a combination
Our dealers are looking for
It will be the

among them
nice profits in canned goods.
first for some years. Spol tomatoes are very
scarce, as also are lobsters. In salmon the
feeling is easy. Oysters have light
demand ; prices are firm Clams and
scallops show a good sale. We quote

as follows: Corn, 65 to joc.; peas, 7§

to 835c. ; tomatoes, gallon apples,

#1.80t0 §1.85; corned beef, Canadian, $2.40

5‘5 to goc.

to §$2.50; American, 2-lb.tins, $2.60 to §2.70;
1-1b tins, §1.40t0 g1.60; oysters, 2's, $2.10
to $2.20; 1I's, £1.40 to §1.50; peaches,
3's, Canadian, $2.75to §3; 2's, $1.7
£1.85 ; Amencan, 3's, 2 to §2
pineapple, #2.50 to $2.75 ; salmon, $1.25
to $1.40; lobsters, #2.50 to $2.60; had-
dies, £1.15 to §1.25 ; clams, 5 for 4 doz;
chowder, £2.60 to $2.75 for 2 doz. ; scal-
lops, £5.50 for 4doz.; Dighy chickens, #1

per doz.; kippered herring, $1.10 per doz.

GREEN Friorr  There is a large demand.
In almost every case prices are quoted
lower. This is particularly true of Cali
fornia fruit, which continues to have very
large sale, except, perhaps, grapes, which
as yet are in but fair demand,  Apples are
coming in more freely, and many are of
poor soft quality, so that some prices are
low. lLemons, with a good demand, are

quoted lower. Oranges have the least atten-
: tion in the fruit line. Melons are about out

of the market, the season for demand being

. over. l.astern pears still show great range
: in quality Canadian plums are arriving
: freely and sell low; they help to fill the place

» '; of the Nova Scotia variety, which are very
i & scarce.  (Good am.ln \»\l“ bring high prices
g ibr this season It is said that the crop of
" Gravensteins in  Nova Scotia, while not
‘ . at all as large as last season, will be
P better than latter fruit. We quote : Lemons,
f £4 to $4.50 ; oranges, #£4.50 to $5; bananas,
$1.50 0 §2; Bartlett pears, per bbl. §4 to
¢ &.;' - #6; tomaloes, 75¢. to 1 per crate; cucum-
2§ bers, #1 per bbl.; apples, $1.50 to §3.50

6 : ,' per bbl.; California peaches, $1 to £1.25
I § California plums, #1to $1.25; California
28 pears, £2to $2.50; grapes, £1.50 to §2.23

: per crate

b ’ Drieb Fruir—DPrices are all high. Cali-
i fornia loose muscatels continue to advance
ik and are now 15c. above opening prices ;

in fact, 3-crown are about 2c. ahove first
S § price named here. As yet no orders have
b been placed ; itis thought prices will fall off
; somewhat. In Valencias a few new are

! "' here and further shipments are expected.

I'he quantity bought to arrive is not large.
Stocks of all kinds of dried fruit are very

low. Currants both here and abroad are

higher. In evaporated apples the stock is
very small and prices are advancing.
Efforts to buy old stock at outside points are
unsuccessful. Dried are higher but have
little attention.
received in quantity and prices are held
firm. We quote : Raisins, Valencias, old,
5% to 6c.; California L. M. 3-crown,
7 to 7¥c.; London layers, §1.75 to
2; currants, cases, 53 to 6¢.; bbls.,
5% to 5l3c.; cartoons, cleaned, 7% to
8c.; bulk, cleaned, 6)4 to 7c., prunes,
boxes, 5 to 1oc.; dates, 4% to s5cC.;
dried apples 3! to 4c.; evaporated apples;
6 to 61{c.; onions, $3 to £3.50 per bbl.;
cocoanuts, $2.50 to $3.50 per 100 lbs. ; figs,
10 to 12c.; Sultana raisins, 7! to gc.;
Valencias, layers, old, 6 to 7c.; Malaga loose
muscatels, 6 to 6%4c.; 4-crown L. M. Cali-
fornias, 73 to 8c.; seeded muscatels, 1-lb.
new Valencias, about

American onions are being

L)

cartoons, 12 to 13cC.;
7 to 73c.; do. layers, 8 to 8 ';c.

StGAR — While the market shows no
change for the week, refineries are finding a
much better enquiry, and prices are firmly
held. Dealers are finding their stocks of
granulated, which have been so ample,
slipping away, until now they find themselves
sold out, or nearly so. We quote: Granulated,
4’4 1o 435¢.;

/

lump, 5% to 5%c.;

yellows, 33§ to 33{c.; Paris
powdered, 5 to §%c.
MoLasses—Some New Orleans has been
placed here, the first for some time. Bar-
badoes is still offered low. Where quality
is good at present prices it is particularly

good stock. In Porto Rico prices are rather

firmer. Stocks are not large. We quote :
BBarbadoes, 23 to 24c. ; Porto Rico, 27
to 3oc. ; New Orleans, barrels., 25 to

28c.; Antigua, 22 to 23c.; syrup, 36 to

38c. ; St. Croix, 20 to 22c. ; Demerara, 33
to 34c.

Dairy Propuce — lggs show quite a
They
have been scarce, but at present figures
Butter,

firmness, and prices have advanced.

they seem to be more plentiful.
while coming in freely, and while yet quiet,
tends firmer. Cheese is higner, but is still
below outside figures. Stocks are light and
a further advance looked for.
Dairy butter, 15 to 17¢. ; creamery, 17 to

; cheese, g3 to 10c.;

We quote :

18c. ; prints, 18 to 20c¢
egygs, 12 to 13cC.

IF1sH — There is a better demand, par-
ticularly in pickled herring. Bay and Grand
Manan are the only grades to hand. There
is a demand for larger fish, but they are not
to be had. Prices on present stocks have
been advanced. Dry cod show good busi-
ness and firm prices. In hake prices are
also higher. Smoked herring keep dull.
Pickled shad are firm; fresh shad are
about out of the market. Boneless fish
show steady sale. We quote as fol-
lows :

Large cod, $3.15 to $3.25; me-

dium, $3 to $3.10; pollock, $1.25 to
$1.30 ; bay herring, $1.45 to §$1.50 per
half-bbl. ; smoked, new, 6 to 7c.; shad,
halt-bbl., $4.50 to $5; boneless, 2% to
4¢.; cod, 6 to 6%c.

PROVISIONS—ASs in other lines, values are
higher. Some old clear pork is still in the
market. (uotations are lower than stock
could be placed at. Mess is very scarce and
is tending higher. Prices of smoked meats
are hrm. Lard, which dealers have bought
freely and which has been so very low, is
moving up. Wequote: Clear pork, $14.50
to $15.50; mess, $13 to $14 ; plate beef,
g1350to $§14 ; hams, 13 to 13%c.; rolls,
9% to 10c.; pure lard, 63 to 7c.; com-
pound, 6% to 6%c.

Frour, FEED AND MEgAL—Flour, which
tended to slip off from highest points, seems
to gain strength and firm prices are looked
for. While the advance has been so con-
siderable prices are not high. In oatmeal
the upward tendency continues and prices
are marked higher. Oats are somewhat
hard to get at present; new will soon be
offered. Cornmeal,
which has been so low, shows quite an ad-
vance and is firm. Beans are good stock,
the advance being maintained.  While
there is but little demand for feed, it is
scarce. Barley is higher. The crop is
much below that of last year. Split peas
and other grades are marked up, they
being hard to get. Hay is easy. We
quote as follows : Manitoba flour, $6.25
to $6.35; best Ontario, $5.40 to £5.50;
medium, $5.25 to $5.35; oatmeal, $3.65 to
$3.75; cornmeal, $£2.20 to $2.25; mid-
dlings, car lots, in bulk, g15 to $16;
bran, do, do, $13.50 to $14.50; hand-picked
beans, §1.20 to $1.25; prime, $1 to §1.10;
oats, 34 to 36c.; hay, $12 to $13; barley,
$3 to $3.25 ; round peas, $1.25; split peas,
#£3.15 to $3.20; yellow eye beans, $1.75;
timothy seed, Canadian, # to $2.25; do.
do., American, $1.75to $2 ; clover, 8% to
gc.; alsike, 8% to gc.

Prices are very firm.

ST. JOHN NOTES.

The new D.A.R. steamer Prince Edward
is now running between Yarmouth and
Boston.

W. Frank Hatheway has received a ship-
ment of Maconochie's pickles in the large
bottle with patent stopper. They are the
first to come here.

Two St. John boys are soon going lo
Montreal: Henry Duffell to take a position
with the Canada Calcium Carbide Co., and
Chas. Nevins to go with the Abby Efferves-
cent Salt Co.

The steamer St. Croix, running direct to
Boston, took a very large cargo of sardines
forward this week, having upward of 22,000

cases. She loaded them at Lubec and
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Pickl ;
\ PICKLES ICKIES. &
- Home cooking is not very good—beg pardon ‘.
—comparatively. Heinz's Baked Beans make some W
PlQUANT of it unnecessary. $
APPET|ZING Other Popular Speciallies —e—m—8 .
L

DELICIOUS

SWEET PICKLES ~ TOMATO CHUTNEY O

'
-~ INDIA RELISH TOMATO KETCHUP

There are none For sale by vl "o
cther so nice. Hudon, Hebert & Cie., Montreal 2 4

H. P. Eckardt & Co., Toronto. )

Ask your wholesaler :

~N
MEDALS-- .
Agents, OMICAGO e GENGN .
A. E. RICHARDS & CO., HAMILTON. :'l‘::':r“: g ;\’:y;x),nﬂ'u ;/g—v»v;rA

Eastport. She brought them here, as she
does not stop at those points on her regular
trip, but made a special run from St. John
there and back in order to load them. The
season for sardines there so far has not been
successful.

Cold storage is again being talked about
It has been a subject of some interest
At present it would

here.
for the last few years.
look as if next spring would see a good
modern cold storage warehouse built in St
John.

We have the following notes from Prince
**The wheat harvest is

but

Edward Island

the best in years, fruit is a failure.
Mackerel are at some points a large catch;
one schooner reports taking 100 barrels last
week."’

THE GROCER regrets to report the death
of Mr. James E. Barnes, the head of the well-
known book-binding and stationery house
of Barnes & Co. Few men in this city held
the respect of his fellow citizens as did Mr.

Barnes.

Mrs. Corcas—'* Our league of emanci-
pated women is going to have a lecture on
the social equality of the sex. You must be
sure to come.”’

Mrs. Cobwigger—** Certainly, my dear,
I shall bring Miss Manners with me, as she
believes in social equality.”’

Mrs. Corcas—** Not for the world.
know she isn't in our set."’

You

TROPICAL FRUIT EXPERIMENTS.
We
Government contemplates the establishment

understand that the United States

of an experimental tropical station in the
lower part of Florida.

For several years the department has
been experimenting with the pineapple, and
has at last succeeded in bringing out man)
from the seeds of different

new varieties

varieties crossed. These plants are small
but it is expected that when they come into
bearing there will be among them many
choice varieties. These may supersede the
varieties now in cultivation. These experi
ments have extended to the citrus family
guavas, el I'he great obstacle that has
been in the way was the location of these
Giovernment experimental stations. They

have been so far north that all the careful
and painstaking labor of the experimenters
was liable to be wiped out by cold. The
establishment of the station in Florida below
the danger line will enable those who have
charge ot this important branch of the Gov

ernment to experiment with the most tender

fruits, plants and shrubs

CANNED AND DRIED FRUITS.

A writer in a New England paper ex
presses the opinion that in time dried fruits
will supersede the canned variety entirely
We never expect this to come to pass, un

is made in the

less a vast improvement

methods of drying. Canned fruit stands in

a category of its own. It is no more like
dried ftruits than a peach 1s like a pear
Both are fruits, but there the resemblance
I'he

this country or abroad, have never succeeded

ceases. dryers of fruits, whether in

in drying or evaporating so well that their
product could pass for anything but what it
is-—dried truit I'he extraction of the juices

in order that the fruit may be made to an

extent imperishable, changes its whole
character and alters both tavor and ap
pearance

On the other hand, a good can of frunt

admirably counterfeits the natural, fresh

fruit lFake a can of fancy California yel

low peaches, and it is practically impossible
to say when eating it whether it is prepared

at the moment or canned two years ago

Ihis is one reason why the dried and can

ned fruits can never, in our con

tlict.

opinion

They are two separate and distinct

products. —CGrocery World

().—** Why is a dog longer at night than
it is in the morning
at night and

\ ** Because it is let out

taken in in the morning

Grocer haven't

(suggestively \ ou
paid that little bill of mine yet

Legislator (pensively) No, it has only

just passed its second reading
.
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A
Perfect Cabinet
for

RAISINS
PRUNES
CURRANTS
EVAPORATED
FRUITS
etc., etc.

 PRAESERVO

No shrinkage
No drying up

No loss in weight

Fruit kept
Moist and Fresh
always.

THE ...

Write

ARTHUR P. TIPPET & GO., MONTREAL

us for Descriptive Catalogue.

- -

L § §2 LAl

Height, 76 in.; width, 41 in.; depth, 28 in.

HINTS TO BUYERS.

T'his department has become so popular that many more
notices than there is space for are received every week
In future only important items of information will be
inserted. Co s are requested to send news
only, not puff s they handle, or the arrival of

stock, or that they

yone has

figures, or that they have

arge sale this se

ason.

HREDDIED Whole-Wheat Biscuit, the
product of the entire wheat bherry,

claimed to be a natural food, is in

stock with the I'by, Blain Co., Limited.
Davidson & Hay, Limited, report
““ Shredded Wheat Biscuit."’

The
good sales ot

T. Kinnear & Co. have Arguimbau fine
off-stalk and select Valencia raisins now in
stock

Shipments of Crosse & Blackwell's goods
are arriving this week for Davidson & Hay,
Limited.

A shipment of new season's Ceylons and
Young Hysons is in store with the Kby,
Blain Co
Martin & have received
another consignment of fine off-stalk Valen-

Laporte, Cie
cia raisins.

T. A. Lytle & Co. expect to have their
new stock of tomato catsup ready for ship-
ment in a few days.

An exceptionally early arrival of new sul-
tana raisins is announced in this issue by
the Iby, Blain Co., Limited.

Clemes Bros. received a direct shipment
of Arguimbau Spamsh onions this week.
They are fine quality this year.

D). Gunn, Bros. & Co. say that their
special prices in hams and bacon for these
two weeks are bringing a good trade.
made some

Robert Greig & Co. have

heavy shipments of ‘*Crown' flavoring

extracts to maritime points this week.

““ * Princess l.ouise’ Japan tea is a favor-
ite, judging by the constant and increasing
demand we have for it,”" write Laporte,
Martin & Cie.

W. H. Gillard & Co. have just received
a further consignment of Gillard’s new pickle
and Gillard’s new sauce from the manufac-
turers in England.

The Davidson & Hay, Limited, are show-
new Sultana

ing a very fine sample of

raisins.  This is the earliest arrival of this
fruit on this market.

T. Kinnear & Co. have a shipment in
this week of Canadian kippered herring.
These are something new in this market ;
they bring $1 per dozen.

Greig's ** Crown "’ extracts have had an

immense sale this season. The firm are
enlarging their manufacturing department

to keep up with the demand.

W. H. Gillard & Co. have instore a large
and stock
medium grades, bought early in the market,

varied of Japans, high and
and showing splendid values.

‘*We have had good sales of cheap
Congous as advertised in Tie GRoCER last
week,”" report Davidson & Hay, Limited.
These are splendid liquoring teas, and are
moving out quickly.

Robert Greig & Co. have advice from
Germany that the price of Keopfi's family
gelatine is likely to advance shortly. While
stock on hand lasts the agents will not in-
crease the price here.

John Mouat, W. H. & Co.'s
Northwest representative, states that during
the past year he has sold over twice the
quantity of their standard black teas than

Gillard

during the former season.
for their merit.

““Yes, * Kolona’ tea has more than held
its own at our Ixhibition exhibit—which was
and the
prospective number of new consumers which

This argues well

equipped for work, not for display

will result is a source of much satisfaction to
us,”” was remarked by one of the members
of the Eby, Blain Co.




THE CANADIAN GROCER

Pertectly wondertul, the
success of the business and the
orowth of the tea trade since the
introduction of CEYLON and INDIAN
Teas. Every wide-awake, pro-
oressive grocer should study the
special qualitics ot CEYLON and INDIAN
Teas, they are purer, cleaner,
healthier, more nvigorating and
more economical than the weak
characterless teas of Japan and
China. Try Ceylon and Indian Teas.
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A WORD OF WARNING.
ERCHANTS throughout the country
who are in the habit of buying dried

apples should be caretul at this time
of year in the choice of the fruit that they
purchase. Many lots are coming forward
which, although apparently free from the
fly and worm pest, yet when explored are
found to be fit for only certain purposes,
where they value about a centa pound.
Not that the condition of the fruit is any
worse this year than previous years ; still it
1s no better, and the weather just now seems
to be very favorable for the breeding of the
maggot, so that any of these goods that ave
still roaming around the country, and there
are quite a few, are liable to be atfected.
All the more care 1> needed, as the eggs
deposited by these tlies hatch out the maggot
in a few hours PPurchases should be im-
mediately shipped to the commission houses.
I'he chiet mischief maker of this pest is
the fly. In spite of great care in packing,
one or two of these flies may obtain admis-
sion to a barrel of dried apples ; we will
suppose he does. At first no havoc is com
mitted, but with the advent of warm weather
egus are deposited, and in a few hours of
suitable conditions maggots are hatched out.
I'hese maggots attack the apples and turn
them into very dust. ‘T'he drier the apples
are the worse is the pest and the quicker
they eat up the fruit. These maggots seem
to be turned into flies by nature just as the
butterfly is formed, and thus the whole bairel
or case is attacked by the pest
Merchants can generally avoid any loss
from such conditions by shipping their fruit
as soon as itis purchased, in winter or in
sumimer I'he pest is not generally bred
in winter ; in fact, the conditions favorable
for breeding are not precisely defined, hut
the damage begins in the early summe
and it 1s as well to accept the market quo
tations as to wait for better ones and run
the risk of having the goods spoiled alo

gether

CHINESE EGGS

from China'' 1s a con

u

“* Fresh ey

spicuous sign posted in the windows of the
Chinese stores and restaurants in Chicago.
But it is stated that the wording is in
Chinesc < haracters, and that the egygs are a
delicacy thatonly appeals to Chinese natives.
IZach 1s wrapped in a mass of black mud
that retains its putty-hike consistency for
months, even when exposed to the air.
They come in boxes holding 25 Chinese
dozen- -thatis, 10, Lverything that comes
fromi China is purchased by tens. The
epys keep absolutely fresh I'eeling the
mud coating from them, the faint blue tint of
the shell 1s disclosed.  The only difference

between the eggs of an Amencan duck and

a Chinese fowl, and an unfailing mark that
keeps the dealer from practising a decep-
tion, is that the yolk, instead of being yel-
low, has the color of an American Beauty
rose.—The Chef.

MANITOBA MARKETS.
WiINNIPEG, Sept. 8, 1897.

HIEAT, wheat, wheat, is the cry in

Manitoba. Fully go per cent. of the

harvest is now stooked and threshing
is general. This is from two to three weeks
earlier than usual ; in some places the yield
is below anticipation, and in others above,
so that it is as yettoo early to make an
estimate of the total yield. Samples so far
received show the quality to be excellent
and the color good The price in the
country i1s Soc. on 18 and 1gc. freight
rate In groceries there has not been any
change for the week.  Business in all lines
is very good indeed, and the tone of trade
is healthy

GREEN Fruirrs ~Oranges are really out
of market. l.emons are all coming in from
California ; the supply is good and price is
a little easier, being now $5 to $5.50 per
case A small consignment of Ontario
peaches, plums and tomatoes came in by
express last week, but were in an unsatis
factory condition ; in fact, a number of the
20-1b. baskets of plums were sold as low as
6oc. The plums, peach and pear market
is well supplied with American fruit, the
stocks coming in from Washington, Oregon
and California. The goods are arriving in
first-class condition Plums and peaches,
£1.40 to §1.45 per case of 20 Ibs.; pears,
#1.75 to 22 for the jo-Ib. crates California
l'okay grapes are now in, and quoted at
$3.25 to $3.50 per 20 lb. crate. CQuite a
supply of Illinois Concords have arrived,
and are selling at 55c. per basket.  These
baskets are called 10-Ih., but really average
only 8 Ib Bananas are growing scarcer;
small lots are sold at §1.75to g2 per bunch.
Apples are arriving in large quantities,
but so far they are all southern fruits. They
are arriving in excellent condition and are
selling from $3.75 to $4.25 per bbl., ac-
cording to size and quality.

JurteEk- —Eleven cents for round lots at
point of shipment is the latest return.
Creamery: the market is still rising; 18 5c.
f.o.h. factories was paid last week, and
many factories are now holding for higher
higures

CHEEsSE—Also continues to climb ; 73{c.
for Jarge and 8 3] c. for simall being now the
price paid. The quality is very good and
the demand is steady,

Iaas —This product is growing scarcer
and the price is increasing ; 13c. is being
paid in Winnipeg, and the price to jobbers

after candling is now 14 %c.

THE SALMON PACK.

The .Grocer and Country Merchant, of
San Francisco, says : ** The British Colum-
bia pack closed on the 24th inst. with a total
of goo,000 cases, which, though the largest
on record, is yet much less than the million
and a half that was expectedand prepared for,
but for which the run of fish was too irregu-
lar. The Puget Sound and Point Roberts
spring sockeye pack has also closed with a
total of 275,000 cases, The I'oint Roberts
contingent of this, 125,000, has been sold
for the English and Australian markets.
Outside packers expected three times the
150,000 that they actually realized, and
prices on this description  have been
advanced to goc.; 42 ooo cases arrived this
week from Karluck, but were all previously
sold. The pack of red fish will be lighter
this year in Southeastern Alaska, but of
pink there will be a good supply.  Generally
the Alaskan pack of the association will be a
full one, but of others it will be light. The
Columbia River spring pack has been 475,-
ooo cases. l.eading packers, such as War
ren, Farrel and Ilanton, are sold out of
Chinook talls, and have but a small surplus

of flats. Steel heads are about cleaned up.
IFall packing commences on the 1oth of next
month, and heavy sales of the same have
been made in advance.”’

Sutherland & Campbell, the wholesale
grocers and tea importers, Winnipeg, have
received a carload of the new season's
Japan tea.

THE BEST CANADIAN LAMP
OIL MADE IN CANADA .

Car Loads or Less. Write for Prices

THE QUEEN CITY OIL CO., timited

Samuel Rogers, President s TORONTO

FOR SALE ———=

A GROWING BUSINESS

Groceries and Crockeryware

In a prosperous town on Mamn Line C.P.R | in
British Columbia. Annual turnover over $20,
ooo.  Good reasons for selling.  Apply to
K.A. M., Cananmian Grocgr, Torono (40)

Buy Concentrated

VINEGAR -

We claim a saving of 2o per cent. and a vinegar super
1or 10 any other brand.

Awarded Three Gold Medals.

Put up in demijohns and bottles, (smallest package
contains 1 gallon) One gallon will make 23 gallons of
vinegar that will keep pickles in prime condition

Read the Dominion Analyst's Report in last week's
issue.  Ask other vinegar manufacturers 10 have their
goods analyzed, (compare reports and buy the best)

Write for prices and full particulars of contents of
different sized cases.

GRAPE WINE VINECAR CO.

25 Front St. West
Sole Manufacturers. TORONTO
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Our Importations of Molasses for
This Season.

Sue

BRARBADOS

Puns. Hhds. Bbls.

% Barkentine ¢ Peerless,” loaded by Da Costa & Co. 665 71 50
R Schooner ¢ Elma,” loaded by S. P. Musson, Son & Co. 772 58 7I

Schooner ¢« C huhc, lnldul by Da Costa & Co. 807 75 84
g Brigantine ¢ R.L. ' loaded by S. P. Musson & Co. 910 78 97

Total 3 154 282 302 g

SEE

Schooner ¢ Sir Hibbert,” loaded by A. Hartmann & Co., 400 Puns.

X
PORTO RIGO §
kY

SHE

3

3 £
:  HUDON, HEBERT & CIE. §
8

MONTREAL
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THE CANADIAN GROCER

BUSINESS CHANGES.

DIFFICULTIES, ASSIGNMENTS, (j()Ml‘l(’l)M ISES.

MEETING of the creditors of Fliza-

beth H. JPotts, general merchant,

Little Current, Ont., was held on the
Gth inst.

John I.. Casson, grocer, Toronto, is offer-
ing to compromise.

Tees, Wilson & Co., wholesale tea mer-
chant, Montreal, have assigned.

W. R. lenontine, general merchant,
Southampton, N.S., has assigned.

V. St. Pierre, general merchant, Sayabec,
Que., is offering to compromise at goc.

The Slocan News Co., grocers, Sandon,
B5.C., are reported in financial difficulties.

Mayhew & Farqubarson, general mer-
chants, Admaston, Ont., are asking an ex-
tension.

The stock of cigars of W. H. Tolbutt,
Halifax, has been taken possession of under
bill of sale.

Moise Mesnard, general merchant, St.
Justine de Newton, ()ue., has assigned to
Kent & Turcotte.

W. T. Gibbons, grocer, Toronto, has as-
signed to J. 1. langley. A meeting of
the creditors was held on the gth inst.

Daniel & Agatha Mahony, grocers,
Hamilton, have assigned to ;. Burkholder,
Hamilton. A meeting of creditors was held
on the gth inst.

PARTNEKSHIFS FOKMED AND  DISSOLVED.

IHenderson & Omerod, dealers in lubii-
cating oil, Winnipeg, Man., have dissolved
partnership.

Jacques Chalou and Alexina Chalou have
formed a partnership in Montreal to trade
as grocers under the style of Chalou & Co.

John Mullin and Edouard Pinsonnault,
general meichants, Waterloo, Que., have
formed a partnership to do business as
general merchants, under the style of
Smythe, Mullin & Co.

SALES MADE AND FENDING.

George Cobley, grocer, llast Toronto,
Ont, has sold out.

George Rennie, Toronto, has sold out his
flour ana feed husiness.

Cathanne Herringer, grocer, Mildmay,
Ont., 1s advertising husiness for sale.

The stock of 'I'. Montpetit, grocer, Mont-
real, has been sold at 523;¢ on the dollar.

The general stock of the estate of C. M.
Deverell, Ravenshoe, Ont., has bheen sold.

I.. A. Loney, general merchant, Maxville,
Ont., has sold his stock at 62 % c. on the dol-
lar.

The assets of J. O. Clermont, grocer,
Montreal, were sold at auction on the $th
inst. i

J. BB. Boutin, general merchant, lauzon,
Oue., has sold his stock at s5c. on' the
dollar.

Buy CLARK’S Meats

CAUS

They are The Best in the Market.
Good Goods are an Advertisement.
They will win you trade.

Consumers want them.

You can sell them and make money.

The assets of James O'Shaughnessy,
grocer, Mantreal, are to be sold at auction
on the 1oth inst.

The assets of I'. ;. Miller, general mer-
chant, 5t. Felix de Valois, Que., were sold
at auction on the gth inst.

The stock of lefebvre, Michel & Co.,
manufacturers of vinegar, Montreal, were
sold at 21 ';¢. on the dollar.

CHANGES.

Rosaree Martel has commenced a grocery
business in Montreal.

I.. Allard, cigar merchant, Montreal, has
sold out to Claude Genin.

Silver Allen, general merchant, 'ugwash,
N.S., has opened out in business.

T. M. Studam, crockery dealer, (Juebec,
has sold his stock to Nap. Tessier.

Alfred Vidito has opened a meat and
provision business in Springhill, N.S.

D. W. Irench & Co., general merchants,
Sandon, I.C., have been succeeded by H.
Giegerich.

George I'ercival has started husiness in
Montreal as a commission merchant of
wines and liquors, trading under the style of
George Percival & Co.

Mary Ann Buchanan, wife of Arthur A.
Cooper, is registered proprietress of the
business of M. A. Cooper, manufacturer of
aerated waters, Montreal.

FIRES.

Thomas Steele & Co., general merchants,
Ridgetown, have sustained loss by fire.

The stock of |. 1. D. Turner, dealer in
fish, St. John, N.B., has been damaged by
water. Insurance, $2,000.

SITUATION IN PRUNES.

HI. past three or four days has de-
veloped decidedly moreinterest in all
lines of California dried fruits for for-

ward shipment among eastern buyers, and
a considerable amount of business has been
done. Much more, it is understood, could
have been sold for distribution in the east-
ern markets, but for the fact that buyers at
this end generally entertain views lower than
those of the sellers on the Coast. The latter
seem to be very confident of a large market
for this season's crops, both at home and
abroad, and while they might make large
sales readily by making some slight con-

cessions, are disposed to hold for full prices.
The result has been that a majority of the
orders telégraphed to California within the
past few days have been turned down on the
ground that the buyers' bids were below
sellers’ ideas. When the sharp advance in

California prices occurred a week or so since
the eastern trade expressed an unwillingness
to pay the higher prices, but with the con-
suming markets closely cleaned up and the
season of consumption approaching, they
are beginning to show greater readiness to
meet the views of sellers.

After raisins prunes seem to be the sub-
ject of chief interest at present. Notwith-
standing the fact that the crop which is now
about to be shipped is said by some authori-
ties to be one of the largest, if not the
largest, California has so far produced, and
that Washington and Oregon have had very
full crops this season, prices have shown a
steady upward tendency of late. This isin
part due to the fact that thereis not only
little prospect of important competition
from abroad, but that the foreign out-
let for Pacific Coast goods is steadily
extending and has already reached im-
portant proportions, while with all of
the principal domestic markets practi-
cally bare of supplies, and the season of
largest consumption close at hand the sellers
on the Coast look for a large consuming de-
mand. So long, therefore, as they are not
forced to sell to obtain ready money they
are indifferent to bids which fall below the
quotation they have made, and these are
one-half to three-quarters of a cent above
the prices based on the four sizes that were
made at the beginning of the season.

The 1896 crop of prunes was a fair aver-
age one, while the carryover from 1895 was
considerable, nearly all of the larger distri-
buting centres having more or less, this
market alone, it is said, carrying some 75
carloads. Nearly all of these goods, we
understand, have gone into consumption,
and what remains is in the hands of strong
holders. The 1896 season opened at 2% to
3c. for the four sizes f.o.b., but subsequently
advanced to 3% to 33} c., with rather free
sales at the higher figures. Owing to the
competition of evaporated and sun-dried ap-
ples, which werein excessive supply and offer-
ed at unprecedentedly low prices, the higher
rate on prunes lasted but a short time, the
market receding to about the opening
figures. Then trade started up again and
stocks were rapidly absorbed. The concen-
tration of the small remaining stock and the
exceptionally good home and export demand
for the summer season have, during the past
six weeks, resulted in a considerable
advance in spot prices. Opening prices
this year, notwithstanding this and the
higher prices for evaporated apples, were
lower than ever before, but gone up some-
what as stated and a further advance in the
quotations is looked for and according to
some of the representatives in the trade
seems to be warranted by the better pros-
pects for trade during the coming season.
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For Wide Awalke Retatlers
By F.James Gibson.

From the Dry Goods Review
ETUIAN connection with the Good Advertising Department
: we have opened a Criticism Department and a (Jues-
tion Drawer Department. Knowing the great impor-
tance to the retail dealer of good advertising, and
desiring to help our subscribers to become good
advertisers, we have secured the services of Mr. F.

Mr. Gibson,who is one of the leading advertising

James Gibson.
experts of the day, will be ready to answer all questions relating to

advertising sent to our question drawer. He will also criticise any
advertisements sent for that purpose and give the benefit of his

advice on advertising subjects generally.

It is also our desire that our readers will help along this good
work by sending to us for publication any advertisements which
they have found to be particularly good for drawing business. In
this way this department of The Dry GGoods Review will become
a sort of clearing house for good advertising, and we will be help-
ing one another to better things in the way of advertising.

The services of Mr. Gibson are entirelv free to our subscribers.

Good advertising will not, in itself, make a retail business suc-
cessful —it is only one of several things necessary tosuccess. Good
buying, good selling, good store management and able financing
are each as important as good advertising, and no dealer is likely
to succeed in these days of keen competition without all these five
aids to success.

But what is good advertising ? Advertising, in the commercial
sense, has for its ultimate object the selling of something.
advertising is that which accomplishes this result economically and
well. It was the complaint of the young general, Bonaparte's,
opponents that he did not fight his battles according to the rules of
war as then understood. Napoleon's reply to this, when he heard of
it, was :  ** But | win battles. (Good advertising is something like
good fighting, and the man who *‘gets there "' probably is the one
who doesn’t lie awake nights thinking about rules. But for all
this, war, as usually carried on, is a science, and the man who has
studied it the most and knows most about its fundamental principles
has, other things being equal, the advantage of his opponent

Good

- * *

It is a well-known fact that only a very small percentage of
business men succeed in business. How many of the vast number
of commercial wrecks which dot Canada (and all other countries)
from end to end are due to a lack of knowing how to advertise ?
It is, of course, impossible to know. It is safe, however, to say that
there is no branch of business effort more necessary for success to
the retail dealer to-day than is advertising. A dealer who does
not know how to secure the publicity necessary for his business is
badly handicapped. There are at the present time throughout

Canada thousands of retail dealers who are doing nothing more
than making both ends meet.
quite within their grasp except for one thing
They'll die poor men.

And yet these men have success
They don’t know

how to advertise. These men are, as |

know from experience, keen and careful buyers. They are good

salesmen also and attentive to their customers’ wants, as well as
economical in their expenditures. So far as their business gives
them play, they are also good financial managers. liut there
is something lacking somewhere. Nine times out of ten the
thing lacking is good advertising. These dealers either refuse bluntly
to advertise at all, saying they don’t believe i it, or else they go
about itin such a haphazard, half hearted way that no good can
come of it. In the meantime, the business that perhaps properly
belongs to them goes to some big department store or other place

of business which advertises. By-and-bye the day of awakening

comes, and they all start in and kick the man who advertises. But
he can stand it ; he has the business.
- » L
The department store question, which has lately been so

extensively discussed in Canada and in other countries, is very

closely allied to this subject of good advertising. The great
growth during the past 25 years of the daily newspaper
press has put a powerful instrument of warfare into the
hands of the aggessive and enterprising dealer, and he
has not been slow to avail himself of it.  Without the
daily papers the great department stores could not exist. It

is clear, then, that they owe much of their success to advertising
What are you going to do about it, Mr. Retailer
to let your business be gobbled up and yourselt be reduced to the

\re you going

rank of a clerk ? There may be a remedy for you in the careful
perusal of this good advertising department each month. In the
meantime just bear this in mind : Good advertising is the bridge

that has carried many a successful man over the river.

B X

Of course, not one dealer in a hundred knows how to do good
advertising, but the trouble is that most of them think that they
know it all. They treely and frankly admit that they don’t under
stand law or medicine.
knows nothing about dry goods or hardware, or, indeed, about any

And so with the average man in othe:

The average grocer will confess that he

other business but his own.
lines of trade. Dut get these people on the subject of advertising
and it is surprising how much they think they know about it.  And
yet advertising is as much a sciehce as medicine or law. There are
certain fundamental principles that underlie the art of advertising.

To be a successful advertiser it is as necessary to understand
these fundamentals as for a doctor or lawyer to understand the
fundamentals upon which their respective professions are builded
To be a good advertiser it is clearly necessary, then, to learn the
To most advertisers this learning process has been a

But this is an age of progress, and there are

business.
very expensive one.
other ways of learning than through the bitter school ol experience
Advertising has to-day its teachers and exponents in colleges and
universities, as well as among a number of really excellent pub-
lications devoted entirely to the science of publicity. It is also one
of the most useful provinces of trade journals to teach its underlying
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principles to those of their readers who are willing to lend an atten-
tive ear. There are also advertising experts whose services can be
procured in the most instances for a very moderate cost. The
dealer who is really anxious to acquire information regarding this
most important subject will find no great difficulty is obtaining it.
+* * *

first snag the novice runs up against is the
advertising fakir. The woods are full of these fakirs, and the

schemes they spring on the unwary are almost like the stars of
It is safe to say that one-fourth to one-third

About the very

heaven in multitude.
of the amount spent in advertising in Canada and the United States
And most of this vast sum of
The advertising fakir,
First,
Then

is thrown away on useless schemes.
money is squandered on these same fakirs.
for the sake of convenience, we will divide into two classes.
there is the fellow who knows that he has a fake scheme.
there is the man who really thinks (perhaps) that he has a good
Iut it all comes to the same thing in the end, so far as the

thing
his money isgone where it will do him little or

victim is concerned
I'he safest plan is to have nothing at all to do with an

no good
If the devil, when

advertising scheme, no matter who presents it.
he tempts us, were always to appear with cloven hoofs and horns
and the smell of sulphur, we would easily know him for the devil
It's the same way with the advertising fakir.

with a sign outside of the front of his

and be on our guard.
If he were to come to us
hat reading : 1 am an advertising fakir,
But when he, like the devil, appears as
It may be easy

beware of me!" we

would not often be fooled.
an angel of light we are in a dangerous position.

for us to turn the cold shoulder to the man who
space in a hotel register, or who maybe has a scheme for sending

at certain intervals, areto

wants to sell us

up a balloon laden with circulars, which,
be cast forth to the earth, or he perhaps has some other equally
attractive (2) plan for coaxing money out of our pockets. But whena
church fair or a picnic programme comes along and we are requested
Ly one of our best customers to take a g5 or $10spacein it, what are
I don’t believe that any

If we are wise we will refuse

er yet traced one dollar's worth of business to this kind

we to do ¢

advertiser ev
of advertising And yet thousands of intelligent dealers spend

most of their advertising appropriations in just such schemes as

these.  They think that they are smart business men and good
advertisers, when, at most, all they have done is to gain the favor
of two or three individuals. In the meantime the great public all

around them remains in blissful ignorance of the bargains they
have to offer. - The
result is that the de-

Theleading Furniture
and
Undertaking House

partment store man,
or some other fellow
who knows how to
advertise in the right

way, gets the busi-
H you want

ness. And probably
»and GOOD

Dealer, he
gets the business of

CHIEA

Furmture'

Just call and get our prices.
you want a Good Set of in the

) T
Parror If URNITURE,
In which there is no deception
and will last a life time, call on

too, Mr.

the very woman to
whom you gave that
#1ocontract for space
church fair
programme last
week.
Here is an adver-
- tisement taken from
Jas. B. WARREN, .
BIEAVERTON. which seems to have
| pretty much all the

Beaverton paper

bad points in it which it is possible to 5e1 into an ad.
purposely selected it as an example of a kind of advertising which

I have

is very prevalent. Mr. Warren is doubtless an enterprising man,
seeing that he advertises, but he will never make any money out of
advertisements like this. And yet, take up almost any paper you
like, you will find shrewd and intelligent men spending their money
And the worst of 1t is that they think they are

in just this wa.y.

Down Gocs Goods-

Down goes the price of goods at the Beaverton Woolen Mill.  To meet
the low price of wool we have made a bona fide reduction in the price of
all woolen goods

Pure all-wool, two and three-ply skeined yarn at 37%c. per pound A good
pair of double blankets for $3.25, Flannel and Tweed at correspondingly
low prices and 2c, per pound extra for all wool exchanged for goods.

Bring your WOOL. to the Beaverton Woolen Mill.

C. T. YOUNG, Beaverton.

jeaverton, June 15th, 18g7.
advertising. This Beaverton ad. has all the earmarks of a ** stand-
ing "’ ad.—one of those kind which is changed every six months or
thereabouts.  Who is responsible for this kind of advertising ? The
publishers of the papers in which they appear, as much as anyone.
The space occupied by Mr. Warren's ad. might be made of real
value if some specific article, with the description and the price
attached to it, had been placed there. As it is, when Mr. Warren
finds out that his advertising doesn’t pay him, he will probably
order it discontinued, and the paper will lose a customer. But
Beaverton is not without its advertising genius. Here is an adver-
tisement of C. T. Young's, which is about something in particular
and which will surely sell goods, provided the prices are low
enough. Mr. Young is a man who evidently knows very little of
the Queen’s English, and yet there is ten times as much horse
sense in his ad. as there is in the Warren ad. This simply shows
how much better horse sense is than a knowledge of grammar,
when it comes to practical business.

DUGGAN’'S

STRATFORD, ’

August Store Talk.

We ought to make more noise with our array of

Now, here is an
ad. that has plenty
of horse sense in it
and all the grammar |
that's necessary. The | Tuesday, Aug. 17, 1897
man who wrote it ‘
knows how to pen
an advertisement.
He also knows a ‘
good deal about how

an ad. should be set

Largains, do more talking about the exceptional values
we have 1o offer these last days of summer selling, but
- we don't.  Simple facts suffice, enough to know that
up typographically.
Notice the other

strong points of this

what you sec advertised you can buy.

The Last of the Shirt Waists.

1 dozen_only, god quality Print and Muslin Shirt
aists, in white and colored.  They go at asc.

language is simple 3 dozen only, best quality Cambric Shirt Waists, in
guag I stripes with white collar.  Were 75¢  They go

and modest; it is | at soc.

334 dozen only, the season's best, were selling at gsc.,

advertisement. The

therefore convinc- $1.15and $1.30. They go at 75c.
ing. It gives you > ” ‘
i =) Special Linen Sale. ‘
something  definite ‘
. . Including Fine Damask Tablings (bleached and un- |
about shirt waists bleached), Table Napkins, Towels, Towellings,
and linens, and Sideboard Drapes, Centre Picces, Tray Cloths,ete.
,
leaves the imples- You'll find it to your advantage to buy here when
; 26 tha ind you compare p ices and quality.
sion minc

that back of these
things there are
plenty of other bar-
gains awaiting the
customer who steps into **

The White House.

The White House.’

Here's another Stratford advertisement which narrowly escapes
being one of the best that could be written.
goes, it really could not be improved upon.

In fact, so far as it
As an introduction to
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S
Improved RIVIEB Mait
Lamp * GRIMBLE & CO,, Limited.,, LONDON, N.W. ENG.
Non-explosive, no chim
ney, best  light, burns _
Canadian oil perfectly. We are always fully stocked with Salt
Soon saves its cost in oil > - T
and chimneys. Liberal for Butter, Cheese, Table and gen
.,3.\.“..‘..ln\ to the Trads eral use. Send a card for prices or ,
wvery Lamp tested W
samples. . 4 '
WANZER. WAIZER um’ & "Fn cﬂ \ o
HAMILTON. & c M - N
:
VERRET, STEWART & CO., Montreal - Quebec. s R
: - ! i
HELLO I I'] YES |
s
) . ;
Certainly we sell !& s J .
” = " _
"WHITE MOSS" | o
. ‘; s
! . ,'
quadruple plated Berry Dish given .
v L
Everybody is asking for it, "tis so fresh and tender. Sells - & s e » . . \
wichi. The baiivs posliv b shanyotben. Tvy ool with 5 boxes of Globe Gum. For - :
¢ convinced of its superior quality l' } z l . { .- L I 4 > { l L
e £ ithographed circulars, address g 1
Manufactured ONLY by... ”
Canadian Cocoanut Co.| (GLOBE AUTOMATIC SELLING CO. -
(J. Albert McLean, Prop.) , !
‘MONTREAL 13 Jarvis Street, - TORONTO, ONT. :
¥
: {
a quantity of prices it. Now, an advertisement to which no business can be traced is N
and other detailed in-  not the right kind of an advertisement. A business house which ’
e ee formation it leaves does much of this kind of advertising is 1aking great chances. For
nothing to be desired. all it knows itmay be \
: If the last paragraph throwing its money '
a larger result than mere notoriety. -+ '
! ; had been omitted and away. This is not
We mean to have it understood that this g [} ’ -
) ‘ a dozen, say, of spe- good business. If |
is a first-class clothing store. Not only ific clothing item y o '
A 1 < ) 4 cims were doing the adve
because one's money goes farthest here, S v 2 Wholesale Dry Goods - g
v " run in instead of it, it tising of Messrs
but also because the things we sell are P e
g _ would have been bet- H A M l L I O N Knox, Morgan & Co J
new and stylish and right. . . :
) ter. Once in a while I would take some
)ur name already ' s ~
Our n — already 5“‘"‘"’ for a certain | o, Jdvertisement of U'R representatives are now covering | specific article of dry
forwardness in trade. \\cvme.ln to have glittering generalities Western Ountario, Manitoba and | goods and advertise By
it stand for thoroughness in evcry‘ way. | is all right, but as a .\ml[hvlnleal llcul\lmlh \lnlh .ll \}:“Cl“\lll of | & by itself. 1 would ) '
Iiverything belonging to summer will sell steady diet it is not carefully selected samples which for value show a cut of the
i and style will interest all merchants :
now, regardless ot cost, for the sake of | .. it ' with the ad - aticle  where po
chaan shanid COMEE ok , I'he stock will be well forward by | Ppes
£05C i kes & ' | that gives something middle of July, and we respectfully solicit | sible. 1 would also «
never do! and nothing makes us more | jeqnite in the way of an inspection of the values now offering | tell the price. Inthe v s
in favor to-day than the fact that every- prices and other par- by our representatives, and a share of | ahsence of a cut | :
is : -oughly ; - ORDER
thing is new and thoroughly up-to-date. ticulars \"“r_l ALL ORDERS. : would give a written ! ‘
No use of startling prices and panicky The accompanying Customers know that we fill orders in J ription. | would !
v Y advertisement Blaes st co oo : : rotation, and that goods are shipped
’ T " : " bl : " e .l advertisement of promptly and equal to samples. change the article for !
" p a e LS ’ > - . .
(uestionably the best ever offerec €€ | Knox, )lml.,«m & During the warm summer days we | € h issue of the
for )0‘”3(:“- Co.s, which has been shall be l,le.\5c‘l to have want lists by journal used. | have : .
Th t reduced from a full mail. tried this plan for a A
Orn On page ad. in The Re- - g large wholesale house ‘ '
. | Wi ' . . »
& Dou laS view, is, of course, LETTER onnERs . e ol and it works very ) o,
g not a retailer's ad. successfully of }
STRATFORD and GUELPH. but its faults are the course, where competition is very keen the average jobber does « B & 5
faults of many retail not feel like giving his prices away to his competitor.  But almost A3
: Thi e every house of any importance has certain lines of goods which N
ads. / ar ely gla r enough. ~This adveitisement, ¢ :
. Sy y oo Sindly ghwing semeg 5 . ks no one can beat for values. These are the kind to use in an y Y
while a model ‘_’f dignity and 3"*“#"""'@“"'“"’v 15 .50 general 1N aqvertisement. Besides, business got in this way costs less to get , " ,;1‘ H
its nature that it would be almost impossible to trace any results 10 than through a traveling salesman, -4 ¥ |
. Ui B
: bit
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" BRUNNER, MOND & CO., Limited

NORTHWICH, ENGLAND

MANUFACTURERS OF

T
RADE MARK REFINED and RECRYSTALIZED--The Purest and Cheapest in the Market.

: Of the Finest Quality.
In Barrels and Drom
Orders for direct importation fiom
the Wholesale Trade only.

WINN & HOLITLLAINND - - - MONTREATL
SOLE AGENTS FOR THE DOMINION OF CANADA

WE ARE HEADQUARTERS FOR

JAMS, JELLIES and MARMALADES

SOUTHWELLS 2z

.
Write for Quotations. Now arriving ex London Steamers.
FRANK MAGOR & CO.
i1 & g l \.
o lﬁ ST. JOHN STREET, MO t eal
8 | ntr
L
' i1
' . = "
t
% § 4
v 4 8
oMo .
> L
. .
v L 3G ), 1897 Cook's Friend No. 2 Bronze Tins, per gross $340 Stove-Polish per gross
I . ] This Jist is corrected every Thursday. The Size 1, in 2and 4 doz. boxes $§24 3 =2 X .o 5 60
LB prices are solicited for publication, and are w10, in 4 doz, boxes 210 3 . - 10 w0 .
§ Haonityg for such qualitics and quantities us arc usually W ot (R 8 1 Enamelled Tons * 2 50 Quic kshine
i ) » ordered by retail dealers on the usual terms wi2in6 - [ 2 . 31 Polish .. e
[ ' (I of credit 3, ind $ 45 i ! - . > 100 Reliable Paste 6w
) 3 Goodz in Jarge lots and for prompt pay are r”““'l ting, 3 ‘l.'.'/ .- 3 0 4 i e ) 150 F'h;l . e
2iv generally obuainable at lower prices oz Lins, 3 240 THE ALFHA CHEMICAL €O Paste 8§00
LR e All quotstions in this departinent are under oz Lins, 4 %" 110 )00 Dressin in 'y gross cases. Per Gross Electric  Crown
s ‘ ’ the direct control of the Editor and are not b lios, 3 * 00 o O i Sdoe, caeed $2200 “Tead Bar 7
i ey - paid for or doctored by any manufacturing or Diamond W. H. GILLARD & CO Reliable Shoe Dress
Jobbing house unless given under their name, 1 Ib. ting,2 ¢ ll)/ n case ]w!.n‘lu/ 1 ‘.!0 " ing 900
the right being reserved wo exclude such rms 77 1D ting, 3 € % |-’. 1,,.1.. Combination BLACK LEAD
TR a& do not furnish reliable information R i,‘:‘"‘"" R s ‘;. ok 60 12 00 Reckitt's Bl k‘l 4] t 4 $1
H N . = = . MAPLE LE 34 ¥O FOWDER, Ut Ox Bloo 2 cckitl 8 Bla ~ perbox.......... a5
AR e BAKING POWDER. % 1. glass jan i W ‘> ek Mg B Each box containg either | gross, 1
h . » Soow Drift ). GIABR Jarn 200 lvha  Chemi Co oz, % gro. 2 oz., or % gro. 4 oz
) 3 4 l:: ‘l|n~ 4 doz. o case perdoz. § 075 1 b eealer jors 2% A ,!-,': :“ 'll'(-':'f“:l‘,ll 900 Dixon’s Carburet of Iron Stove Polish,
3 : 3 . “ THE F. F. DALLEY CO Alpha Chemical Co. PO .. ccoonavorsarsansncaes Pergr 7%
' . 1 " ;1 “ 0 2 00 NI\.,;( :~ am, 14 1b. tins, 4 w0 6 doz X:J nTh_’,/ Refined Sweet Oil 900
] . 3 : ey Shn ' She . . Alpha Chemical €
, ¢ = > ? “ " 10 ‘1"', l‘nn;lrh Cream, % Ib. tins, 4 to 6 doz. = 'l"’u‘r;» m:\“l” e 7 80
01t per Ih 6 v Ay o Mowdy's N on-Corro
! . & : “ 3 11h. ting, 2 to 4 doz. cases 00 30
r 3 % 6 e n Queen, % 1b, tins, 4 to 6 doz sive Inks 4 50
| ’ !, PURE GOLD Ccuses 055 Shoe Blacking in 'y gross cases
. _— e Y e 1. 1h. ting, 4 o 6 doz. cases 080 Reliable French lllmlll‘m,.u No g 900
e i T C0E AR g gy 1b. tins, 2 0 4 doz. cases .115 o 5  No.& 450
N '“"" 1d adadag o hn,h h Cream, glass tumblers .07 United Service
3 ) cans doz. in i8¢ Th. jellies 1% BlackingNo. 4 5 00
1 # 2_'““‘ e i'9 6 W |r b, jellies C29 United  Service
2 ;lw‘ ““‘I"“ . 10 50 14% 1b. Crown scalers .25 l(.lal king No -
t ' 16 oz. cans, 1, 2 and 4 BLACKING. Pt LT
1“1y doz. in case 460 P G. FRENCH BLACKING per gross sh No. 1} 4 00
; 12 oz cans, 2 and 4 14 No. 4 O 3 Waterproof
doz. in case 360 1 No. 6 y 450 Dubhin No 4 9 60
8 oz cans, 2 and 4 i3 No. 8 ... 7% ATsas et
doz. in case 240 i No. 10 . 82 Polish No. 2 ; 9 00
6 vz. cans, 2 and 4 . THE F. F. DALLEY C0. Patent Stove Polish
doz. in case -1 5“ English Army Blacking, 4 gross cases §9 00 Sunlight Lead Bar . . 45
40z. cans, 4 and € doz, in case e 19 Ned bp.nunb Py 360 Packed in % gross cases .
Weentcan...... « 09 No.3 3 - "y = 450 Sunlight Liquid, 4 gross cases... 10 80 STOVE PulLisH,
Ocean Wave No.5 = _: :'. "_ 720 2 Moody's Black = Per gros
No 10(5 oz ;4 doz. cases, round or No. 10 900 la sadd 12 ]
square 3 l]l 2) Yucan Oil Blacking, 1 doz. cases, liquid 2 lll) Y, gross cascs Rising Sun, 6 ounce cakes. alf-gross
1b., 3 doz. cases, round : 20 per doz lulmhh Stove boxe e e
I\., 1(14 0z'), 2 doz. cases, round 180 New York Dressing, 1 «lu/ cases 07 l"l" yarnish 15 00 - " $
11h. ,2dul cages, round . 200  Spanish Satin Gloss, * ceeeee 100 1, ross cases Rising Sun, 3 ounce cakes, gross
31b., ' 5 5175 Crescent Ladies’ Dre \‘;ng, 1 doz. cases. 175 6-0z. bottles BRI < o 54 o5 Vs A SRR EA ;
51b., - 9 00 Spanish Glycerine Oil Dressing 200 1
Pneea ol cheaper uuodn or upeunl brands BERRY'S ENGLISH BLACKING, (""th"" Fipe “rm&h -nlln g g me.‘ - R S ”
o apylication No. 1 Brounze Tine, per gross. .. $260 i gross cases, pressed top Lins. Sun Paste 5c. size, % gross boxes...

vc) BICARBONATE of SODA
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a

| am
most particular

that the only starch used in
my house shall be

EDWARDSBURG STARGH

EDWARDSBURG STARCH CO., Cardinal, Ont.

THE F. F. DALLEY CO.

Gem Stove
Polish, %

gross cases §9 00
per doz
Stovepipe
Varnish, 4
o0z. bottles 1 %0
6 oz. bot
tles...... 135
Boston
Brunswick
Black, 8 oz
bottles 175
BIRD SEEDS
BART. COTTAM & CO.

Cottams,” with Patent Bird Bread 007
Warbler, with Soug Restorer 0 054
Helgian, with Bird Improver 005,
International, with Bird Treat 005,
German X, with Cuttlefish Bone 0 045,
German, with Cuttlefish Bone.. 0,
London Bird Seed, bulk 25 1. cases. . 0 04
Bird Gravel, 10c. pkts., 24 in case, 006
Bird Gravel, 5c. lxu., 18 in casc 003

THE F. F. DALLEY CO
Dalley uhﬂuui-h Bird Sced, 401b. cases 0 06
Dalley's Bird Seed, 40 1h. cases. . 006';
NICHOLSON & BROCK
Brock's Bird Seed .......... oo
Norwich Bird Sced 0 0%
Muple Leaf Bird Seed : 005
Bird sea-gravel, 10c. pkts., 24 in case 008
Sl Se. | @B " 003
OCORN BROOMS
CHAS. BOECKH & sONs. per doz
Carpet Brooms— net
* Imperial,” extra fine, 8, 4 strings.. $3 65
. - 7, 4strings.. 345
. e - 6, Istrings.. 32
' Victoria,” fine, No. 8, 4 strings. 330
- v
. , 3 strings. .
" Standard,” select, 8 4strings.. 3%
- - T, dstrings.. 275
‘: - 6, Sstrings.. 360
- 5 3atrings.. 340
BLUE.
KEEN'S OXFORD. r 1b.
1 Ib. packets .. on &'17
¥h * .. o
Reckitt's Square Blue, 12-1b. box. 017
Reckiti's Square Blue, 5 hox lots.... 016
CANNED GOODS, per doz.
Apples, 3's ... ameives #0 70 §0 %5
‘' gallons ... 15 18

Blackberries, 2 1L 170
Bluehernes, 2 . 075 uvss
Beans, 2 06s 0%
Corn, 2 05 0o
Cherries, red pitted, 25 175 33
Peas, 3 07 08
= Sifted sclect 0w 1w
* Extra sifued 125 180
Pears, Bartlett, 25 16 175
“ " 3 2 40
Pincapple, 25 179 320
- 3s 290 26
Peaches, 2» 16 200
» Is 250 30
Plums, Green Gages, 25 13 180
* Lombard 1 10
“  Damsou Blue 110 18
Pumpkins, 3's 070 oW
- sallons 210 8%
Raspberries, ¢ 15 18
Strawberries, 16 1%
Succotash, 2's 115
Tomatoes, 3's 050 08
Lobster, talls 20 20
v Hats 270 285
Mackercl 12 1%
Salmou, Sockeye, talls 15 15
. s Horsesho 150
- - Lo arrive l 15 l 0
e Cohoes - .0 1w
Sardines, Albert, '4's tins 4 013
- - 128 Line .02 o2
- Sportsmen, '{'s genu
ine French high grade, key
opener 012
Sardines, Sportsmen, %'s - o
Sardines, key opener, 1_ - 0 01
i oA 52 o Ks 000
P “ s 0185 019
Sardines, other brands %, 11 016 917
- .80, 038 03
- 08 03
sSardiovs, Amer., 0 Mg 00
= " % 0w on
‘ Mustard, % size, cases
50 tins, per 100. .. wWw 11w
MARSHALL & 00, SOOTLAND.
Fresh Herring, 1-1b........ 110 115
Kippered Herring, 1-1h 160 19
Herrings in Tomato Sauce 170 1%
Herrings in Shrimp Sauce 200
Herrings in Anchovy Bauce 200
Herrings o s Bardine 240
Preserved Bloaters 185 1%
Real Findon Haddock 186 1%
CANNED MEATS.
(CANADIAN.)
Comp Corn Beef, 1-lb. cans.. $1 25 $1 35

Comp Corn Beef

“ “ “ o
Minced Callops 3

- - <
Lanch Tongue 1

“ m, 2
Eunglish Brawn 2
Camb Sausage ;
Huu’m, sssorted 1

. m 2
Soups and Boull. 2

ARMOUR PACKING
Corned Beef, 11b
= b

- 41b
- 61b
N i
Roast Beef, 11b
3b
Luncheon Beef, 1 Ib
- b
Brawn 1 1b
“ 21

b.
: 6 1b.
= Hib
Ox Tongue, 1% Ib
w T
R 2% 1.

o I I
41b. can
o 775 835
- 150 16w
" 260
o 260 265
. 3N 35
6 00
15 1w
. 250
. 10
. 150
. 2%
. 18
«50
Acwme
Sliced
Beef.
No, 1 tins,
key, 3doz.,
per doz. 275,
Beardsley's

Boneless o
Herring. Jdos
2 doz w

CO.—~ HELMET RAND
14 150
260 210
550 5 80
§50 8%
1750 1800
140 150
10 275
160 170
27 28
13 140
13 25
6 60 6 50
45 150
70 72
§50 8%

L1075 nw

Lunch Tongue, 1 1b 3% 3%
t o 2L 65 &%
Chipped Beef, ' 1b 160 170
- S 1 266 28
Pigs’ Feet, 1 1L 165 17
y < 2 26 260
Potted Meats, Tongue or Haw
& b '] 5
Potted Meats, Tougue or Ham
%ib 20 15
Potted Deviled Ham or Ton
gue, % 1b v 75
Potted |\vnlml Ham or Toun
gue, 3 lb -1 13
WHITE LABEL
Soups Assorted, 1 qt 3w 315
pi - " 2w 210
Gelatine of Boar's Head, 211 3w 3N
Braised Beef with Vegetables,
Piquant Sauce, Gumbo, Tom
ato and Rice, 210 I 3w
Plover Roast 5 00
liced Gold Baond Bacon 3
Codfish. per doz
Beardsley s Shredded, 2doz phgs (U]
CHEWING GUM.
ADAMS & SONS OO per boa
Tutts Frutt, 36 bLars LI
’ (o cream pitchor) 365 bars | 0
“lin sugar Lowl) 38 5¢ bars 1 25
. in glass jar) 115 5 phgs 30
Pepsin Tutti Frutti (in glass jar) 115
> packages Iin
Pepsin L Frutti, 23 5¢ packages 075
Round ey 0 5 packages 1%
Cash Register, 390 5¢ bars and phgs. . 15 0
Cash Box, 160 5 bars 6
Tutti Frutti Show Case, 180 5¢ bas
and packages 6
Variety Gum (with book in each box)
150 1o preves 1%
Baouver Gum (Enghsh or Freach wrap
pers) 115 1o pleces 075
Flirtation Gum (English French
wrappers) 115 1c pisces 0 &
Mexican Fruit, 36 5 bar 1%
Sappota. 150 1o pieces 0%
Orange Sappots, 150 1o pie 07
Black Jack. 115 le picoes 075
Red Rose, 115 I picves 075

Magic Tk, (English r Fre
wrappors) 1S b picces

L

CHOCOLATES & COCOAS.

Cocoa EPPs s
Case of M lbs. cach
Sualler quantities

per it
[ B
0 30%

RECKITT'S Blue and Black Lead

ALWAYS CIVE YOUR
CUSTOMERS SATISFACTION

LN
. °.
e .
B 2 "
‘ : :
54 B
)
»
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»
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Subscribers wanting goods or special
quotations on anything anywhere in Canada
at any time, can get them by mail or wire
by corresponding with THE CANADIAN
GROCER, Toronto or Montreal.

THE “ DIAMOND”

OIL BLACKING

N s
3 i
r TR $
i ¥ 4+
’ . ’
HARE O s
it U
"u".' '
t

Is specially prepared for the people, recommending itself

'
It has been acknowledged for years the best kind, as it pre
' serves and imparts to leather a brilliant jet black polish. It
rrIN has numerous imitators, but continues o outshine them all
A:zk for the original, and sce you get it
4 ’ O cing. Black and White Cream
g . f ¢ f rown Boots.  Diamond
o (] n Kid Bout cather Va }
’ 4 St <h H arness Blac d Metwal Po
o
’ 1 W. BERRY, - MANCHESTER.
‘ IR M -
]
= | p Send for samples and quotations to
e .

- R. E. Boyd & Co. * . Montreal

COWAN’S

Hygienic and
Perfection

Queen's Dessert
Royal Navy and
Perfection
Chocolate

Pink

White

Lemon Color

Cocoas

and Cocoa Essence

Chocolates
Icings

A child can ice a cake
in three minutes.

Cowan’s Famous Blend Coffee is perfection in

THE COWAN GO. Limreo  TORONTO

THE MOST NUTRITIOUS COCOA.

EPPS’S

GRATEFUL—COMFORTING

COCOA

In labelled Tins. 14 1b. Boxes.
Special Agent, G, E. COLSON, MONTREAL

STONEWARE

QUALITY THE BEST.
PRICES RIGHT.
TRY US.

HART/BROS. & LAZIER
Belleville, Ont.

Send for price list. Mention GROCER.

JOHNPMOTT&( & ‘g

ASK FOR

OTT'S

on the
Market.

Have you got it n
stock ?

Chard, Jackson & Co.

Agents for the Dominion

10 Lemoine St.
MONTREAL

Is Honest Goods and just
44 the Thing on Which to
' : Make or Extend a Busi-

McLAREN’S

The Best Grocers make
a point of Keeping it

be. 12 Ib. boxes’

Premium No. 1, boxes, 13 Ibs. each..

off 30 days

Terms, 3 p.c

] .
i ness BAKING PUWUER S in Stock.
' 2 b »
M '
H .
' ’ CADBURY =8 CHOQCOLAT MENIER. JOHN P. MOTT & CO.'S. Baker's Vanilla in IT.u:u. lgll:us. l‘ZM':L gg
K ‘ase: 2 Caraccas Sweet, in boxes, )8, each
& Frank Magor & Co., Agents.  per doz s ee pB (R. 8. Mclndoo, Agent, Toronto.) Vanilla Tablets, 416 in box, 24 boxes
Cocua essence, 3 0z. packages 1 65 Va per b lot bxs t}":’:“ }f”’:": i . per Ib, g ;ﬂ? in case, per box, net . 42
l ' & - s Y ott's Prepare 'ocos.
! ' per Ib Yellow wrapper, 032 §034 §036 Mott's Homeopathic Cocoa ('4's) 032 German Sweet Chocolate— d
M he te 1% Ib. pkgs. 0 40 Unsweetened Mott's Breakfast Cocoa (in Lu‘m 045 Grocers Style, in boxes, 12 Ibs. each 0 28
R‘“}" (“;:“L‘)J" ‘l’L‘“ .m: AT . S 0 40 Blue Premium €35 037 039 Mott's Ne. 1 Chocelats e 030 Grocers' Siyle, in boxes,6 Ibs. each. .. 0 o
1 b - s 1ib. tins 3 0 42% By Mott's Breakfast Chocolate . ......... 028 Eight cakes to the Ib., in bxs, 6 lbs. e. 0 25
> ’ Cocoa Nibs, 11-1b. tins 03 than Mott's Caraccas Chocolate 0 40 Soluble Chocolate
! Pastilles cuse Mott's l‘)luumml Chocolate,. ssasat N In canisters, 11b., 4 Ib. and 101b...... 0
Nt ¢ . 3 ) Y:llow wrapper, 1C8 bLxs Mott’s French-Can. Chocolate...... . 018 akfast Coc
TODHUNTER, MITCHELL & C0.’s to the case 200 02 Q:«;ltu(huvy u{ (l(imkmn Chocolat g g lu'i:::kﬁﬁd l‘;;,l‘:a each, % Ib., tins. 0
3 > roquetLe ott's Cocoa Nibbs.... ' " ' o
3 ! Chocolate perlb st : Mott's Cocon Shells. ...+ .. 005 "
LN French, l‘ s—6 and 121bs.... 030 b s+ gl 9 bxs. of 820 P Vanilla Sticks, per gross. . .. .. 0% COCOANUT.
< Caraccas, 14 's—6 and 12 1bs 035 il e o e exsn 200 02 Mott's Confectionery ( ‘hocolate. 021 0 43 : L !
: < b Premium, % 's—6 and 12 Ibs . 030 (A.P.T “."L'z, A Mott's Sweet Chocolate Liquors. 019 0 30 CANADIAN COCOANUT CO,
1 t'3 Sante, % #—6 and 12 Ibs .02 o SR Aguata.) COWAS Cootk. A Eicatit st s White Moss Brand
’ iamond, %'s—6 and 12 1he 022  Uhocolate— per Ib S e o ’ gs. 11b.,150r 30 1b. cs 02
bigh i’tli‘:-l‘:‘r:":;'r:m; e 100 ("BHM:L‘U, 34’8, 6-1b. boxes ........ 0 42 (Illygmnl.l‘r (,«x:uu.l//-_.“lhl_(ms, )n:rldul,. .g ;g (v " ot SRANERR S 028
' W [ ’ . . Vanilla, 34'8..... E it - 'ocoa Essence, % Ib. tins, per doz. .. w 12w “ “ 029
.?_u o “Gold Medal * & ; }s“mme (lu(-.;:.. Nlo n,ull;,ﬂmlu, . 020 w 2% 5orl0® i, 03
: Cocoa Pure, unsweete s, 61bh. b Jiamond ocolate »oxes,
: ' i Homeopathic, %'s, 8 and 14 lbs.. 0 30 Fry's * Diamond, 48 1410 bxs ?,33 3 b 0akin, b 55 0334 write Moss, 10, 15 or 20 Ib. Pails
: Pearl, L 02 Fry's “Monogram,” %'s, 141b. bxs. 0 24 K"}'ﬂ x“i"y .:‘r"l"’l““ 12'1b. boxes, 0% Feather Strip, © » "
[ 41 . “ ‘ . ). cake, A - »
e Pl e L o mtntod g1 do o on. M T W VO G (L gl
“ s - = - Macaroon,
Bulk,in boxes. .. veserenene.. 018 ‘ﬂ- . 435 bozes, 34 . cake, puv’ - ccess U8 Crown Desic., 12, 20 or 25 1b
- 11ba - 82 WALTER BAKER & CO.'s. Special, % e e
b doe Homegpathic, /"/.u 141b. boxes . Chocolate— Barrcls, 2. per Ib. less

Royal Cocoa Essence, packages...... 140

»

\

b
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customers will appreciate these advantages.

work of art.

™E TORONTO BISCUIT & CONFECTIONERY CO.

A. W. Porte, President.

7 Front Street

East, Toronto.

THE CANADIAN GROCER 39

(
In a beautifully labelled tin, that can be retailed profitably for 25¢. Saves
handling, saves breaking biscuits. Keeps the Wafers crisp and tasty. Your

Try a dozen. The label is a

LIMITED,

S. R. Parsons, Vice-President

COFFEE.
Green. per Ib
MRORS. .oooooveosssassssassnsne 0231% 03
[ vmebneminrsed | %1
Plantation Ceylon 02 031
Porto Rico...... 024 038
Gustemals .. 024 02
Jamaica .. .. = .. 018 02
Maraoalbo.....cccooncmcnnssssse 016 0%

oo
nge

TODMUNTER, MITCHELL & ©0.'s
Excelsior Blend ............... .
Our Own o
leney

Laguaya
Mocha and Jav
Old Government
Arabian Mocha
Maracaibo

Santos. ... o
Crushed East In

"

ccoccooccoe
SERERERERe

EXTRACTS.
Dalley's lel l';r.uil. Extracts, 3% oz.

per dot

u
Crown Bnnd lBohert Greig & Co.)—
0L Boule. per do:

===ﬂoouu~c -
8% SSR8L8S88EE ¥

—_
e

BOVRIL,
Bovril—1 oz nou.le-

16 oz
Small Imulu, (to mak
Invalid Bovril -2 oz. jars

4 0z fars..
FRUITS.
FOREIGN. per b
Jurrants—Provincials, bbls .. 0 %% 006
o b 0 05% 006
o 0057, 0 06
. 00575 0 06,
" . .. 008
- . 007 008
i 008'; 0 08%
Dates, Hallowee boxes (new) 0 05 0 06
Figs—Eleme, 10 0z 00753 0 00
100b .. . 000 012
- * 181b .o o013
. “ 28lb . 013 oM
% D cxersivinee . 003 oo
*  natural, boxes..... . 006 008
" ditto, bags......... ——— 1
Prunes—Bosnia, c-u- . 006 o007
" Bordeau 0 04% 0 06%
B&mm-—vumh oft lult 04 005
Fine, off -ulk . 0056 006
- Selected . . 008% 007
s 0 05% 0 06,
- . 000% 010
. 007 008
per box.
N 160 180
= 350 400
- wp. Russian Clusters.. 500 550

DOM ESTIO.
Applu. dnod rmlb .........
vaporated............

Psefnl.lhrley. Brlh T

Gro.u. 1b. thu‘
Ib. tins .

“
DALLEY'S ROYAL HYGIENIC SELF-RISING
FLOURS. per doz.

Bmi-heu Flour. 2% Ib. wkuu. v

in case
Bread and Puuy Flour, 2 1b y.ck

ages, 3doz. cases ................
GELATINES.
ENOX'S
Sparkling ulvu foot, 2 qt. size........ 120
Acidulated, 2 qt. size 15%
(Sold by all wholesale grocers.)
KEOPFF'S FAMILY GELATINE.
Robert (Inukl Co., Agents.
l oz P: ages, Whnus per doz. 9%
Red, - 100
cox 8
1 Quart size, per doz .. 115
2 Quart size, 1%

HARDWARE, PAINTS AND
OILS.

Our NAILS—50 to 60 dy, #1.74 Pittsburgh,
duty included, or $1.95 Torouto.

WiIRE NAILs—$2.04 lelivered, Toronto
HorsE NaiLs—
Canadian, dis. 50 per cent.

HORSE SHOES —
From Toronto, per keg. ... w 358

SorEwWs—Wood—

Flat-head bright, 87% and 10 p. ¢. dis
Round-head hnuhl. ea) and 10 p. c. dis.
"luheul hn- 82'% and 10 p. c. dis.
Round-head A and 10 p.c. dis.

WiNpow Grass. [To find out what break

sna required size of paue comes under,

itsa length and breadth together.

Thus in a7x9 pane the length and breadth

come to 16 inches, which shows it to be »

first-break glass, i.e. not over 35 inches in
the sum of its length and breadth. |

Ist break (25 in. and under) 10 1%

Rork —Maailla 0 8’5".. g 08

Suor— C.nudun. dis, lT',s per cent.

- 'Ig o T and 70
eavy T and strap, ;n:r cent
Screw, hook snd strap . 0 3w

WaiTs Leap—Pure Associstion guarantee,

ground in oil. per 100 Il ™
515
. 4TT%
..... 435
. 402
TURPENTINE—
Belected packages, per gal. on
2c, extra outside ..o!”u.
hlllnl‘lb ()n.':|
w, rer
2. extra outside points.
Gruz—Common perlb ...... 0% ow

INDURATED FIBRE WARE.

THE E. B EDDY 00

% pail

Star Sun:]u'd 12 qt.

Milk, 14 q

Rnuml lmlwmml Ilre pul " qt
Tul-. ‘u | S

-

3.
hbn Butter Tubs (m Il-l
Nests of 3

Barrel Covers and Tri)l ARG
Railroad or Factory Pails. ...........

R

- TR0 B0 03 8D U O 00 0 G0 D - L e e G
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JAMS AND JELLIES.

SOUTHWELL'S GooDs.  per doz
Frank Magor & Co., Ageuts
Orange Marmalade. .. . 15
Clear Jelly Marmalade 180
Strawherry W. F. Jlm 20
Raspberry - 200
Apricot - - 175
Black Currant - . . 18
Other Jams - e 1556 199
Red Currant Jelly 275
(All the above in | 1b. clear ‘|l- pols

LICORICE.

YOUNG & SMYLIE'S LIsT.
5-1b. bozes, wood or paper, per Ib.
Fancy boxes (36 or 50 sticks) per box
“*Ringed " 5 Ib. boxes, per Ib
“Acme " Pellets, 5 1b. cans, per can
“Acme"” Pellets, fancy bozes (40)

per box ...
Tar Licorice snd Tolu Wafers, 5 i
Caus, per can .

l.horkx lwn‘u\ $ib. 'l- jm :
Sih.cans ........

- I‘umy I.u orice, 200 sticks
100 sticks

Dulce, large cent sticks, 100 in box .

MINCE MEAT.

wo~¥

DUGETE & 8sne

OO ———

Wethey's Condensed, per gross, net 3l1 W
WINES, LIQUOKS AND MIN-

ERAL WATERS.

¥ .!I o .lll.i Jars, per jar u 75
- 4 1b. tins, decorated, p.t U ’)
FRENCH MUSTAKD
Crown Brand  (Robert Greig & Co.)
per gross Per gross
Pony size,. . 37 50 Beer Mug . 16 2
Swall Med. 750 Tumbler 11 50
Medium 10 50 Cream Jug 21 W
Large . 1200 Sugar Bowl 22
Spoon 15 W Caldy 3w
THE F. ¥. DALLEY Co
Dalley's Mustard, bulk, pure, per lb, . 0 25
l).lhyu lu-unl 1 b ting, 2 doz. in
. per doz b
lhll-) s Mustard, % b tios, 4 doz in
vase, per doz
Dalley s Superfine Durham Mustard,
balk, per b

g 8

.~

o
1% b tins, 0 lm case, per dos 06
‘: Ib. tius, 2 ” 12
11 jars, por doz 20
4. - 7%
1% Ih glass tumblers 075

Jersey Butter Color, 20 bottles, per

doz S
1 gallon tins, per gal 2%
Celery Salt, 20z, bottles, silver Lops.
per dos 15
Curry Powder, 2 oz bottles, silver
tops, por Jdoz 175
RICE, SsAGO, TAPIOCA .,
Rice per b, per I
Rangoon, imported 003, 00,
Patua 0 W, 05y
Japan 0w
lwpenal Sceta 0 05%
Extra Burmah 0 My 0 4,
Juava Extra 0 0% 0 064
Genuine Carolina v LO“ 0w
Graad Duke 0 0645 0 08%

Sago U3 00s

Tapioca 0035 0 WS,

=OPA

Bioarh, stand e, per W01 keg 2490 250

Sal soda, per bl 05 oW

Sal soda, per keg e 1w
ROOT AND GINGFR BEK

Adams 1. size, por doz 3 2

sl w0

AT TSR 1680

A * gross 15 W
STARCH.

EDWARDSBURG STARCH CO., LTD
Laundry Stagches
h 1 White or Blue rtoons U
Canada Laundry 0
Silver Gloss, 616 draw-lid boxes 0 07
owm

CHARD, JACKSON & 0O, MONTREAL, Silver Gloss, 6 1b. tin cannisters
AGENTS Edwardsburg Silver Gloss, 101
Watson's Scotch chromo package 0w
1 il.u Gle ulivel. n cases 8w MW Silver Gloss, large crystals 0w
3 950 W Benson's Satins, 1 ih cartoons 007
Old Liqueur - 50 155 Neoo | White, bhls. and Kegs 04l
Old Glenlivet, in wood, pgal. 4235 600 Beuson's Enamel, per boy 3w
Watson's Irish Culinary Starch
Old Irish....... 10 S5 w Benson & Co s Prep. Corn 0 06
Banagher 9% e Canada Pure Coru 06
- in wood, per gal 15 55 Rice Starch
Gieo. Sayer & Co. Cognac Edwanlshurg No 1 white, ] thcart. 0 (9
1 Star, in cases 1% 120 Edwarndslurg No. 1 White or
vsop * 1650 170 Blue, b lamps o
In wood, per gal 1450 6% e
Warter & May, Oporto KINGSFORD S OSWEGO STARCH
urts 10 &%
Wisdom & Warter
Sherries 1w s
J.& K MLEA, MONTRRAL
Cloe H.u'n very old Highland 8715 9%
Special Scotch 950 W™
- 9pu ial Liqueur. M4
years old 155 165
In wood - Fine old Scotch 140
Special old Scoteh. .. 5
MUSTARD.
COLMANS OR KEENA.
Square Tins e b ‘ wll“’l boxes. I‘u‘ phes, 08
D.S.F. 11b tins............ ,, 500 SILVER | & aen, sliding covers
" w’“,_ tins 2 042 GLOSS l (1216 boxes ewch crate) 0 084,
" { :
Sond St T 06  purE_ 161 Loses 0w
F.D.%Ib tins................ 035 s s | #5. hoen, S0
“ ',. T R 0:My% CORN STARCH | packages ow

v
9




SN AR

TN T
-

e
ey

B A

VeI v

N

40 THE CANADIAN

GROCER

To Our Grocery Friends.

In the short time that our New No. 1 Whlte 3-1b. Cartoon has been

placed before the Trade, we find that it is rapidly becoming a

Popular

Package, as evidenced by the very large demand for it, and we would strongly
advise all Up To-Date Grocers who require the finest quality of Starch

contained in the newest and most attractive package to consider this.
you get the New No. 1 White 3

Be sure
-Ib. Cartoon.

THE BRANTFORD STARCH CO., Limited, -

BRANTFORD, ONT.

For puddings, custards, etc. MOLASSES.
ONTARIO) 38b. to 451b. bozes,  Bamels..............oconeen 3 22
STARCH } 6 bundles ............ oo Haf arrels 1111111 05 ow
STARCH IN | Silver Glose.......... 007 SOAP.

BARRELS ) Pure .... ........... 006

THE BRANTFORD STARCH CoO., LTD.

Laundry Starches—
Canada Lauudla' boxes of 40 1bs.. 0 044
Fmesl Quality White Lauudry—
3 Ib. cartoouns, cases 36 lbs.... 006
T T 54 <o e 0. 0 04
Keas. IS 505 siawviv /s ow v n ook 004,

Lily White Gloss—
Kegs, extralargecrystals, lwlbc. 0
1 1b. fancy cartoouns, cases 361bs. 0
6 1b. draw-lid bx. 8 in crate, 481b. 0
6 1b. tin enamelled cannisters,
S8incrate48lbs ............ 0

BnnL(urd Gloss—

11b boxes, cases 36 lbe. 0 07%
Bran Llurd uld ‘Water Rice Starch—

11b. fancy boxes, cases281bs.... 0 09

Canadian Electric Starch—
40 packages in case.... .30
Culinary Starch— (hallruxePrep "Corn—
11b. pkgs., boxes 40 Ibs. 005
No. 1 Pure P repared Corn—
11b. pkgs., boxes 40 1bs........ 006

SUGAR.

LO!
Freight prepaid on 5 box lots.
BRANTFORD SBOAP WORKS 00.

Granulated

X.
Redpath and St. Law Quotations for *“Ivory Bar” and othe

h-rh,;»;:h\u.’sﬂs b:fr' l; — 004716 1 2nds of soap furnished on application.
rence, 5-barrels . 0 045, .
Acadia, single barrels (;] O-IH.; TEAS.
T e - 0045 RAM LAL'S (lead package:)
P s b bbla. and WOID. ) ooae g g3 Casem cach €011k b
- in 501b. boxes 0 os;\Z 0 “ : o 035
Extra Ground, bbls luux 0 05% 005 A “ Renis ) i
Powdered, bbls .............. 005 005% 120 Y-lbs........ - 03%
Very bright refined . .. 003% 004 BLACK.
Bright Yellow................ 000 003, Congou— per Ib. per Ib.
Dark Yellow . 003% 003 ﬁal! Chests Kaisow, Mon-
Nemerara . 0 03% 0 03% , Paking ... 012 060
Raw, in bags .. 003'; Cud ies, Pnkhug, Kaisow 018 050
SYRUPS AND MOLASSES. INDIAN.
3 Darjeelings . 0 55
SYRUPS. bbls. % bble. e Potnes 040
H‘:ﬁ“m A it gg g g—g Pekoe Souchong ............ 018 0325
Bright. 032 042 CEYLON.
Houe) (com) 040 Broken Pekoes .. 042
2 gal pmls = 100 B sevaiascn 040
3 gal. pails. ... 13 140 Pekoe Souchong. . 03

Ivory Bar" is put upin 1 1bs., 2 6-16 lbs.,
per 1b.  3-b. bars, 60 Ibe. in box : 10 and 12 oz. cakes,
120 in box; Twin Cake, 11% oz. each, 100 in

CHINA GREENS.

Onn%l‘bel retail at 60c. .......... 04
BB oocovseses 0658

Gunpowder—

&‘.’Bm e(x;gnanuu 050 Terms, 3 per cent. off 30 days.
egls, or

v ﬂ,a';"; _________________ 038 TOBACCO AND CIGARS.

oung n— o~
Qases, sifted, extra, firsts. 043 050 S sk, f; Tela Geld
Cases, small leaf, firsts .. 035 040 L
Half Chests,
SR ouoovecsoazentnne 038
Half Chests, seconds 00 }g
“ “ 014
Young Hyson—
Half Chests, firsts......... 032 Brunette, 13s...............
. e Vs 019 Princeof wu-.mo.wu. g
Half Boxes, firsts........ 032 R vese oous
n 01 'ASHIIG PO'DIB.
“SILVER DUST "

Half Chesta—  JAPAN. Qg 1-1b. cartoons ...... 500
Finen. May pickings...... 038 04 Half case.. 36 1.1 e assvss 250
Choi . 032 03 Case........ % 3b. B | Seseas 435

v gg 8# Mm..lig—: N T 113
........ ot packages .... 350
8% g% Half case.. 50 5-cent packages .... 180
. 016 018 WOODENWARE.
013% 015 S
Nagasaki, % chests Pekoe 016 022  pyjjy 3 hoop, clear, No. 1 e
Oolong .... 014 015 R s S s e BEE
o » Gunpowdar 016 019 ey . 140
” ‘' Biftings.. 007% on 155
LIPTON 8 TEAS. 140

No. 1 Ceylon, retailed at.... 050 035 800

¥o.2 * o ... 040 028 6 50

No.3 - ... 030 0322 5 50

All the above can be had mixed with 45
Green Tea at same prices,

*“SALADA " CEYLON. . 160
Wholesale Retail o 4 140
Bmwu‘l.u’lnil,lb nx;ll’gu cree g g 3?) » } a

Green Label, lsand %s.......... 0 2o’
= Matches— 5-Case Bingle
~ Lots, Oase
$30 32
.. 280 300
... 130 14
! 15 160
Bafety, No. 1, wall box 140 150
- No. 2, slide hox 2 80 29
Blue lLabel, 1s and ‘,ﬁx, and '4*‘ 030 040 -~ No. 3, capital 27 28
R« d Label, 1s and %s. A 03 050 Flamerr, slide boxes 2% 1%
Gold Label, %s...... ou 060 wax stems. . 32 330
Terms, Ndnvs net s s e sk s ba S 265 28

““KOLONA " BRYANT & MAY.
Ceylon Tea, in 1-1b. and %-1b. lead packets. Robert Greig & Co., Agenta.

black or mixed. No. 9 el.y. per gross 10

Blue Label, retail at 30c * 10 . 110

Green 1 40c. .. “ s Tl,ﬂ. 5 00

Red Label o 50 - o 300

Specialty

Young & Smylie’s II

MINT ..
PUFF-STRAPS

ECOGNIZING the great popularity of peppermint with
the sweets-loving public, we are the first to introduce
to the trade Pliable Licorice containing this flavor.

The delicious quality of our Pliable Licorice is well known ;
it is matchless in this respect as well as in its flavor and finish.

Our Triple Tunnel Tubes and Navy Plugs are great favor-
ites also, and are made of the same material, although flavored

differently. . . .

We recommend all these goods as suitable for Summer
Trade; they will please the most exacting taste as wholesome,
smooth and palatable confections. . . .
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We will uml you a valuable

little book on

BUYING

SELLING AND

HANDLING OF TEA
This is a com and use-
ful work, every grocer
should have in his possession.

———

i“’hcl.ul Publishing Co.

98 Front 8t. West, Torouto. Limited

DURABLE PAILS A% TUBS.

TRY THEM

The Wm. GANE & SONS MANUFACTURING Co
OF NEWMARKET, ONT.
::xlxlxk n g )ooyh E:"" mmc?‘ p-ﬁ‘

BEsT Dy

Represented by...
Chas. Boeckh & Sons, Teronto.
The H. A, Nelson & Sons Co,, Montreal.

Oakvlllemggﬁket Co.

MANUFACTURERS OF

~OAKVILLE, ONT.

IF YOU WANT TO

ADVERTISE anything, ANYWHERE

in Canada, we can do is for you.

MacLEAN PUBLISHING CO. Limited
ADVERTISING DEPARTMENT
MONTREAL TORONTO

0OX'S GELATINE rratworcey.

May bave a copy of them sent free at
: hﬁwxm ESTABLISHED 1728,
ton. e e n —
Ageots for Canada:
E COLSON, Moatreal
. Limited [
MacLean Pub Co M%‘w Montrew.

%@W@W

CLUBBING RATES

The
The Canadian Grooer

TORONTO....

ELLS what to buy and how to sell it; givesa
course of Window Dre-m& Store
anagement, Advertising; describes all new
goods, etc. Whttmondoyoumt? One Pointer
from a single copy should net you at least Two
Dollars. Twelve copies, or one year, should net you
Twenty-four Dollars. This is a fact, and the reason
we have subscribers, . . . . . . .

THE DRY GOODS REVIEW

Walm er & Go. LTD,

rﬁ‘"

Waiter Baker & Co, Lud.,
Dorchester, Mass. "

B CHOCOLATES |~

o e S SRR

Established 1780.

!houutnd
Largest Manufacturers of

PURE, HIGH GRADE

COCOAS

N.B-—The old Stawpazp Braxo of HORSESHOE
Canwzp Sarmox still takes the lead, and aflords the
greatest satisfaction to both dealer and consumer, and
for uniform excellence in quality and weight has so

EVERY CAN WARRANTED.

on this Continent. We are also packers of the well and favorably knowa

Neo are used in orands of BEAVER, COLUMBIA and TIGER, all
their guaranteed prime Rzo fish.

ALL LIVE GROOERS KEEP THEM.

J.H.TODD & SON,

Victoria, B.C., Owners.

AGENTS—Geo. Stanway, Taroato,

“ '&ma&.‘h

Tees & Persse,

ﬂhﬂhw

e ey -
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THE CANADIAN GROCER

We have a full stock of all
sizes, iIn Wine and Imperial
Measures. . .

Jelly Tumblers and
Jar Rubbers.

GOWANS, KENT & CD.

TORONTO

: | Want Every Grocer

Who Wants a Handsome

DELIVERY WAGON FREE

Ard every Grocer’s Clerk who wants a

CAMERA FREE

to send me his name and address on a Postal Card
that I may tell him how to get it by merely speaking
a good word for KNOX’S GELATINE.

THE ONLY PURE GELATINE MADE.

C. B. KNOX, Ifr.

el JOHNSTOWN,
A.E. Richards & Co. - Hamilton
William H. Dunn - - - Montreal N. Y.
Beattie & Elliot - - - - Quebec
C. & E. MacMichael - - St John
Alfred D. Hossack, Vancouver, B.C. @
H. F. Baker - - - - Halifax, N.S.

UlLD 10-0aY THEN,
SrRoNG anNe SURE
Llhfn x FIRM AND

MPLE 6;&55 { that

anc

of N
Ldveriisermen?
in tt‘z e

¥ will bring yow COMBINATION

0!.!‘/' ('””,racz‘or" Paste. The dressing cleans

d news the surface of the leather and
the paste adds a Lrilliant, durable

10 cents.

BOSTON LIQUID
WATERPROOF
BLACKING

duces a brilliant jet black

The ¢ Grocer’s Standard’ is the Favorite.

Send for Catalogue and Price List.

C. P. FABIEN “7jjoxTreat >

All

“GILT EDGE” Pusm;:‘TABLIBHED l;:;‘.w“.

The only Ladies’ Shoe Dressing

1 preserves. Imparts a beautiful
finish. Once tried, always used. n:RGNI IL: nq!"c I
Largest quantity. 'Finest quality.
Retails at 25 cents.
“NOBBY” BROWN
COMBINATION

Package contains a 4-0z. bottle

size box of Nobby Brown Polishing
Paste for renovating all shades of

Brown and Chocolate shoes. The
brown dressing cleans and renews the Th. BM&NO‘ Company 18 the oldest and,

surface of the leather, and the paste lunolallynslu strongest organisation of its
adds a brilliant, durable and water- kind—w
proof polish. Retails at 25 cents. mansagement—with wider ramifications, with

ToRorJ’O “ JEWEL ” BROWN

Package contains a 2-0z.
ZeﬂderJfram Zhe of Brown Dressing and a small dec-
orated tin box of Brown Polishing

and waterproof polish. Re

For men’s and boys' shoes, pro-

without brushing, thus saving time,
labor and money. Retails at 25¢c.

PATENT
LEATHER
POLISHING PASTE

For giving patent leather s! oes a
quick,

he Jeaner, - Mot INURY ) qrallington Mills, London, England

For sale by—

CHARLES F. CLARK. J. CHITTENDEN,

THE BRADSTREET

positively contains oil. Softens

THE BRADSTREET COMPANY
Executive Offices, BII'I'OBS

NOS. 346-348 BROADWAY, NEW YORK

-ummum b'dbl'u-

obby Brown Dressing and a full-

ng in one interest and under one

more capital invested in the business, and it
expends more money every year for the collec-
tion and dissemination of inlormntion than any
similar institution in the world.

ToroxTo Orrices—McKinnon Building
Cor. Jordan and Melinda Sts.
THOS. O. IRVING, Superintendent.

OAKEY'S
‘WELLINGTON’

KNIFE POLISH

The Original and only Genuine Preparation for
Cleaning Cutlery.

JOHN OAKEY & SONS, LIMITED,

Hmd’l"lm:ry, Black Lead, Emery and
BRILLIANT and WATER- Glass Cloths and Papers, etc.

bottle

and re-

tails at

polish

REPRESENTATIVE IN CANADA :
JOHN FORMAN, 650 Craig Street

MONTREAL'

Wholesale Grocers.




