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COLMAN’S
nUSTARD

F BEST ON EARTH

---------------------------------------------------------------------------------------------------------------------------------------------------

What Norway says
Extract from a letter from

Messrs. C. E. Sontum & Co., of Christiania, Norway, published in The Caxaih \n 
Grocer, of August 27th. Messrs. Sontum & Co. are commercial agents for the 
Canadian Government:

“ During the last two years we have had regular 
shipments of rolled oats from the Tillson Co., of Til- 
sonburg, Ont., and are pleased to say that their goods 
are giving entire satisfaction and successfully take up 
the competition with the U.S. article. As a fact, we 
have not up to this date had a single complaint.”

Tillson’s “Pan Dried” 
Rolled Oats.

FROM MANUFACTURER TO 
RETAILER DIRECT. THE TILLSON CO. Limited, TILSONBURG, ONT.

*
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$ Very Old 
AighlandWhisky. COCKBURN’S

SCOTCH
WHISKY

nothing Finer In the Market

6f

This firm was established in Leith in 1796. The quality of their Whisky has 
never been excelled, and you can rely upon duplicate shipments always being 
equal to the preceding. Their brands are..............................

Cockburn's Special Liqueur 
4k Cockburn's Special Scotch 

Cockburn’s Very Old Highland

J. & R. McLEA, Montreal
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THE CANADIAN GROCER

PUREST AND BEST

WINDSOR SALT
Does not harden like other salts because it is 
GRANULATED, being manufactured by a process 
similar to that used in the manufacture of 
granulated sugar.

For prices, etc., write to your WHOLESALE 6R0CER.

THE

WINDSOR SALT CO. Limited. Windsor, Ont.
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Quality
Counts

has the
unequalled strength of absolute 
purity. All cocoa, through and 
through. The cocoa of highest 
quality. It will influence trade for 
progressive grocers.

Upwards of 200 medals and 
diplomas attest its superiority.

Hermetically 
sealed in Simon-pure Malt Vinegar 
—hence the original crisp, piquant, 
delicate flavor remains unchanged.

I'ickles of highest quality for 
your most particular customers. 
< hiality counts—if you're after 
more business.

Hand in Hand” Brand

Made by the United Alkali Compan> 
of (îreat liritain.

Lazenby’s Soup Squares
( .ood, quick

sellers—sure protit-makers. Matchless, as customer-keepers for the store. They draw trade. Economical — 
delicious. 13 varieties—each one absolutely unvarying in point of highest quality. Nothing but absolutely 
pure flavoring extracts used.

All of the above sold by leading wholesalers 
throughout the Dominion.

Agents
A. P. Tippet <Sc Co.

Montreal and Toronto
F. H. Tippet & Co.

Ottawa
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I have pure Fruit Vinegar five years 
old, of choice quality, at a right pricefc 
Only a limited quantity of this age left. 
Place your order before it is all closed 
out. Write for samples and price.

BELLEVILLE, ONT.R. J. GRAHAM
YOU’LL BE TICKLED INTO NEW LIFE IF
YOU BUY
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BOOKS 
FOR THE 
RETAILER

Full of good practical hints on live subjec ts. Every 
merchant should keep himself well posted on matters 
concerning the welfare of his business.

The following series of pamphlets by experienced busi
ness men. deal w ith matters of importance to the re
tailer and are well worth his careful perusal.

Pitfalls of the Dry Goods Trade
Three pithy papers dealing with Credits, Honesty, 
Clerk.', Expenses, Over-buying, Profit, Capital, etc., etc.

Buying, Selling and Handling of Teas
Three valuable articles full of ideas and suggestions for 
grocery men.

Causes of Failure in the Hardware Trade
ami how avoided. Three comprehensive prize essays 
reprinted from Hardware and Metal.

Necessary Books for a Retailer
By a practical accountant. This treatise deals with sys
tems of bookkeeping and checking calculated to reduce 
mistakes and omissions, etc . etc ., to a minimum. A 
most useful book for any retailer.

^edro,fthcabovc 10 cents
New Customs Tariff

Alphabetically arranged and revised anil corrected from 
the official copy as assented to by the Governor General, 
June, 2Î*. 1807, including the old Tariff by way of com
parison. Also comparative rates of the Dingley and 
Wilson (United States)Tariffs. 15 cents.

Credits, Collections and their Management
a most complete and comprehensive work of great im
portance to any business man. - $1.50-

Address :

The MacLean Publishing Co. Limited
TORONTO and MONTREAL

RICE’S PURE SALT
THE SALT OF THE EARTH.

Table, Dairy, Cheese, Factory Filled, Packers’,
Ordinary Fine, Coarse, and Land Salt. . . .

Shipped in first-class, neat and 
attractive packages-

SOLE MAKERS.

PROMPT
SHIPMENT
GUARANTEED

The North American Chemical Co., Limited, Goderich, Ont.

Brooms
Vacation time is over—sweeping 

time about the house is just beginning. 
Stock up with Brooms that will satisfy your 
customers' ideas of economy—brooms that 
will wear well and stand the extra work that 
is demanded of them.

Chas. Boeckh & Sons, Mfrs. 
Toronto, Ont.

When placing an order for Corn Starch 
ask for a case of

TOLEDO CORN STARCH
Manufactured from the very best American White Corn.

Every package is warranted to give satisfaction.

THE F. F. DAILEY CO., Limited

• n 1

HAMILTON, CANADA



When the paper-bag 
salesman talks to you 
about cheapness, 
ask him about

about

about
SIZE.

With some you may touch a sore spot— 
but they are subjects we like to discuss.

HULL, QUE.

The E. B. Eddy Company, Limited 
61 Latour St MONTREAL
38 Front St. West - - TORONTO

AGENTS—F. H. Andrews & Son, Quebec ; A. Powis, Hamilton ; J. A. Hendry, Kingston ; 
Schofield Bros., St.John; J. Peters & Co., Halifax; Tees & Persse, Winnipeg; 
James Mitchell, Victoria and Vancouver, B.C. ; John Cowan, St. John’s, Nfld.
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Japan Teas
Have advanced 2cts. per lb. 
in the last few days ....

This means, in most instances, a much poorer quality of tea to retail at a certain price. 
To a great extent this advance has been overcome by us. We made very full purchases 
early in the season, and the values shown are exceptional.

Compare our values to retail at 25 and 
40ctS. with others. We leave the rest with you.

W. H. GILLARD & CO. Wholesalers Only HAMILTON,
John Mouat, Northwest Representative, Winnipeg.

“Banner Brand”
Japan Tea

The best tea in Canada to retail 
at 25c.

♦♦♦♦♦♦♦♦♦♦♦♦

SALMON
Red Sockeye

( new pack ) just arriving.

T. B. Escott dc Co.
Wholesale Grocers 
Tea Importers LONDON
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All the , 
first-class hotels

and restaurants serve MacLaren’s Imperial 
Cheese, making special mention of it on 
their bills of fare.

There’s nothing to be wondered at in 
that. Hotel proprietors know the public 
taste better than any one 
else, and, of course, give 
the public what they want.

Treat your own cus
tomers in the same way.

♦♦

A. F. MacLaren & Co.
TORONTO.



Phis journal has the largest paid circulation and the largest adver
tising patronage of any grocery paper in America. We prove it.

Vol. XI. (Published Weekly) MONTREAL AND TORONTO, SEPTEMBER 10, 1887 («2.00 per Year) No. 37

TO WHOM SHALL WE EXTEND CREDIT?*
Bv K U. Mi Mvihkn.

T
HE average credit man needs no ad
vice as to how this important ques
tion should be answered. He knows 

full well how to judge of a man's credit 
standing when the facts are clearly spread 
before him and fully realizes his plain duty 
and to what extent, if at all, he should ex
tend credit.

The question asked is propounded to the 
National Association of Credit Men in 
convention here assembled, and it occurs to 
me that good results might be derived from 
an open and thorough discussion of this sub- 
]ect by the convention. Are the members 
of this association prepared to join in form
ulating and will they abide by methods 
which will properly protect the honest 
debtor, and likewise protect the creditor as 
against the schemes of the dishonest debtor ? 
Will they be honest in the exchange of in
formation concerning their customers, re
porting actual facts where they are at liberty 
to do so ?

What will the members of this association 
do towards establishing a higher standard 
of credit ! Credit is too cheap. It has be
come a drug in the market, and credit men, 
or the firms and stock companies with which 
they are connected, are responsible for this 
condition. When the unscrupulous or the 
irresponsible merchant comes to you and 
wants to buy your goods on time, you have 

‘your goods in your warehouse and you are 
master of the situation. Kill his order, 
transfer the goods to him, and the situation 
is reversed ; he has your goods in his store 
and nine cases out of ten he is master of the 
situation.

If, upon investigation, your conscience 
and your experience tell you that the man 
seeking credit is not entirely worthy of it, say 
No, and stand firmly by your decision.

The goods in your store make better as-
‘Addrest delivered at the Kansas City Convention of 

•National Association of Credit Men.

sets than worthless accounts, and the former 
will, at least, net you a good percentage of 
the cost, while the latter will, in all proba
bility, net you nothing ; with, perhaps, an 
attorney's fee thrown in by way of pre
mium.

Eagerness to sell goods and increase sales 
over those of previous years frequently gives 
the fraudulent debtor an opportunity to lay 
his plans for another dishonest failure and 
may lead the man with insufficient capital 
to overstock himself beyond his ability to 
pay, thereby compelling him to secure ex
tensions from his creditors or to make an 
assignment.

Let each credit man stand firm in his 
own honest convictions of rights and duty 
and dispense credit only where it is merited, 
coèuielling the irresponsible and the dis- 
hjyfest merchant to pay cash for his goods, 
algo without.

Rthicate your customers to understand 
that you are not speculating on their ac
counts, that you are selling them goods lie- 
cause you know you will get your pay. 
Keep their accounts well in hand and com
mand their respect as well as their trade, by 
holding them to their promises, while you 
keep your promises to them.

When it is necessary to have a property 
statement there should be no trouble to pro
cure one The man who refuses to give 
a property statement, when asked for one, 
has his own good reasons for refusing, and 
in that case the wise credit man will keep 
his goods and let the other man keep his 
reasons.

Let the trade understand that your house 
is not run on philanthropic principles, and 
that the credit man is not the patron of a 
foundling hospital where infant industries 
are nursed.

Business men can be and should be public 
spirited, and may even be philanthropists.

but you will always note that the successful 
business men do not dispense philanthropy 
from their credit departments.

The man who has sufficient capital in his 
business to enable him to conduct it pro
perly, who is honest, and possesses the 
necessary ability for the successful manage
ment of his business, does not cause the 
credit man to worry.

The [>eople who worry the credit man are 
the men who are trying to do a large credit 
business on too small a capital, the reckless 
buyer who does not keep a clean and well- 
trimmed stock, the man who is careless of 
his promise to pay, and allows his creditors' 
drafts to be returned, the man who is reck
less as to whom he trusts and negligent in 
the matter of making collections, the man 
who is extravagant in his living and busi
ness methods, the all-round incompetent man 
and tl^e man who is always asking for more 
time.

These are the kind of merchants with 
whom the credit man must labor and over 
whose accounts he must keep close vigil.

But so far as the habitual fraud is con
cerned, the man who is known to be dis
honest and has, perhaps, one or moie dis
honest failures to his credit, the honest 
and sterling credit man will not consider 
him for a moment, except on a cash basis. 
Life is too short to justify our worrying over 
the trade of this class of people.

Of course, we are all liable to err in our 
judgment, and through misrepresentation 
the dishonest man sometimes creeps in on 
our books. As soon as we find that we 
were deceived, and are obliged to take steps 
to save our account we should give our fel
low memlrers the benefit of our experience 
to the end that the fraud may not impose 
upon them, and that he may be held up to 
the world as an object totally unworthy of 
credit.
, The ideal and most valuable credit man 

is the one who will authorize the least 
amount of credit where credit should not be
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THE CANADIAN GROCER

NEW SEASON’S
Arriving in a Few Days

Young Hysons
OUR TRAVELLERS ARE CARRYING SAMPLES.

THE DAVIDSON & HAY, LIMITED Wholesale Grocers TOfOIltO

given, and with the son of Erin 1 wish to 
say that the best way to save an undesirable 
account is not to create it. In many large 
concerns the credit and collection depart
ments are handled under separate heads, 
but usually all are under the direction of the 
head of the credit department.

It is not my purpose here to touch upon 
collection methods or collection laws, al
though God knows they need to be touched 
upon.

But 1 do desire to impress upon your 
minds the great value you can be to your
self, your house, and to this association by 
declining to fill, in every instance, orders 
from merchants whom you know to be un
worthy of credit ; at the same time inform
ing this association, through its secretary, of 
your actions and your reasons for the same.

This to my mind is the greatest good that 
we can accomplish for each other and for 
the association.

I do not mean that we should become a 
general reporting body, nor that we should 
compete with our commercial agencies in 
the matter of furnishing reports, but that we 
should co-operate in the matter of shutting 
out as credit customers all those who are 
known to be dishonest, or for other good 
reasons are known to be unworthy of credit.

A system for disseminating information of 
this character could be made very simple 
and would not require the outlay of much 
money by the association, or entail a lot of 
unnecessary machinery.

Weekly or semi-weekly bulletins could be 
issued by the secretary and mailed to local 
associations and individual members. Forms 
to be used for this purpose need not be 
elaborate, nor the reports long drawn out. 
All we would want would be the actual facts, 
and those members who were interested in 
any particular case should know how to 
appreciate the information, and the proper 
use to make of it.

Let there be no deception practised in 
furnishing this information, but let us be 
honest, and let us have the truth, the whole

truth, and nothing but the truth, or else 
withhold the information altogether.

The time usually granted the retail dealer 
should be shortened ; the practice of long 
dating is pernicious, and has, of itself, 
caused many good men to fail. The mem
bers of this association should use their in
fluence with their respective houses to have 
this evil corrected.

If you are to be held morally responsible 
for the sales you approve, )$u should have 
something to do with the regulating the time 
on which goods are sold, and the matter of 
time granted should be carefully considered 
by you while passing upon the credits.

The average man in business would 
rather do right than wrong, and would not 
obligate himself beyond his ability to pay if 
allowed to use his own judgment, but he is 
sometimes misled by the eager salesman, 
who tells him that he will not be crowded 
for the pay, that he can have all the extra 
time he wants if he will just write to the firm 
and ask for it.

Under these and other verbal promises 
the retail dealer is frequently induced to buy 
twice as many goods as trade conditions 
would warrant, and when the bill is due the 
credit man has trouble on his hands for 
which he is not responsible, and the dealer 
gets his extension.

This is one of the little irregularities that 
the credit man can and should correct, and 
in so doing render a service to his house as 
well as to the dealer.

There are other matters that are con
siderably out of joint in the present system 
of jobbing goods, which materially interfere 
with the proper settlement of accounts, and 
unnecessarily complicate the work of the 
credit man and bring harm instead of good 
to the retailer. It may not come within the 
province of this association to take action on 
these matters, but the individual credit man 
has the right and should lose no opportnnity 
to urge reform wherever needed, in matters 
affecting the handling of credits in his own 
department.

The past year has been a campaign of 
education for credit men ; they seem to have 
awakened to a new life and new hope ; all 
of us have profited more or less by the in
structions we have had, and the examples 
that have been set for us.

Let us, therefore, continue in the good 
work ; let us have confidence in each other, 
and in our association ; let us give credit 
only to those who in our best judgment are 
worthy of credit ; and let us build up a great 
bulwark of protection to the end that we 
may establish the highest possible standard 
of credit throughout the land, and prove by 
our great achievements that this association 
was born for a noble purpose.

m F y

HIGH FIGURES IN RAISINS.
In its issue of August 28 The California 

Fruit Grower reviews the situation in raisins 
on the Coast as follows : “ The situation is
much the same, except that those with 
goods to offer are asking above last 
week’s prices. We learn that a few con
tracts are being made at 3%c. for well 
cured stock in the sweatbox. Packers gen
erally are not buying or selling. Curing 
is under way and fixed prices will not be 
generally made until growers are ready to 
make deliveries. I-ast season at this time 
three-fifths of the crop was under contract to 
packers; hundreds of cars had been sold to 
eastern buyers, and all early deliveries were 
packed and shipped at once to fill oiders. 
This had the tendency to strengthen the 
market for later deliveries in the sweatbox, 
hence as the season advanced prices ad- _ 
vanced. The situation is reversed this 
season. Prices have reached high figures, 
with very few crops under contract and with 
the eastern trade yet to be supplied. This 
is a growers' market and they will have to 
keep a watchful eye upon prices at time of 
delivery, or there is sure to be a slump 
owing to the anxiety of growers to all sell 
at once at the high prices. Those who have 
raisins to fill orders with are asking 3j^c., 
4j^c. and $X to 5XC- f o b for 2, 3 and 
4-crown, respectively. These prices are 
about Xe- above eastern buyers' views, 
hence business in future raisins is quiet at 
this time.”
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FORESIGHT . . .
We were sure JAPAN TEAS would prove good 
property—therefore advised liberal purchases which have 
turned up “ trumps.” Get samples of our KI|I and 
URIBA Brands before buying.

LUCAS, STEELE & BRISTOL - - HAMILTON

CLAM CHOWDER
Burnham’s Clam Chowder, put up by an expert ; only Little 
Neck Clams used ; in 3-pound tins, handsomely labelled. A 
most delicious preparation.

We have all that is required in Spices for the pickling 
season : our Popular Pickling Package of Whole Spices ; also 
10-lb. boxes.

We are also showing elegant values in

NEW JAPAN TEAS

James Turner & Co. - Hamilton
As good as ever.

REINDEER BRAND
CONDENSED MILK

Freight prepaid on 5 case lots to points east of and including Port 
Arthur and Fort William.
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CROWN BLEND CEYLON TEA
•fr-

Iri
Lead
Packets.

• Lbs. and y2 lbs.

has no equal
at 26cts , 40cts. and 50cts. per lb.

In offering this tea you need not hesitate to guarantee satisfaction.

?„“"cS!s T. KINNEAR & CO. 49 front street east TORONTO
FUN OR BUSINESS.

HERE is a proper time to do every
thing that is ever properly done. A 
time for fun exists, and some people 

seem to think they could not exist long 
without fun, but there is such a thing as 
being too funny, or funny at the wrong 
time. “ Have you seen the new clerk down 
at Brown’s ? " a young lady remarks to a 
friend. Why, he's just perfectly jolly ; 

» makes you feel just as if you had always 
been acquainted with him." But this is 
how it was a month later, when the new had 
worn off : “ Say, ma, can’t 1 get these 
things just as well at Smith's.' I don’t like 
to trade with that idiot down at Brown’s ; 
he’s too full of gas. Don’t you think he’s 
awfully familiar ? ”

J'eople can’t get over the idea that the 
demeanor of clerks while they are in the 
store is on their account. If the clerk is 
polite and attentive, confining his conversa
tion almost w-holl) to the business in hand, 
the customer is sure to be pleased. Very 
often it occurs that a good customer is deeply 
offended at a show of jesting and mirth be
tween clerks where she is trading, because 
she thinks she is the object of their half- 
concealed fun-making. She was wrong, 
and they were not making fun of her at all ; 
but their " fooling ” was out of place, and 
they will have no opportunity to make an 
explanation. By a simple indiscretion a 
good customer is lost.

Merchants should hire their help for busi
ness. It should not be expected that a 
clown or practical joker will draw trade by 
these special qualifications. It is the qual
ity, assortment and price of the goods which 
attract trade, when coupled with uniformly 
respectful and attentive treatment. Your 
smart young man, who attempts to show his 
own keenness by talking faster than you can 
and criticising all your neighbors to your 
face, only incites your disgust. You feel 
sure that to the next customer he criticises 
you.

Clerks should have a clear idea what they 
were hired for, what part is properly theirs

in the numerous transactions taking place 
every day, and let business be the main 
object during business hours. No other 
manner shows so much ability, or is so satis
factory to employer and patrons. The 
every-day transactions of the ordinary 
country store combine sufficient oppor
tunities for any young man or woman to 
reveal their true worth.

Customers will be doing no injustice to 
anyone, and may very often be of valuable 
service to a merchant who deserves their 
support, by letting their likes and dislikes 
be known to the proprietor himself. " Mr. 
Brown," said a rather particular lady, 
“ won’t you please wait upon me this time.
I can never seem to make Green understand 
what I want as well as I do you." Or, on 
the other hand, one says : " Mr. Brown,
is Charley in the store this morning ? 1
always trade with him when 1 can.”
< irdinary expressions like these are not 
uncommon, and by just these slight inci
dents the correct or injudicious clerk is re
vealed. This is a practical matter, and one 
involving profit or loss to every retail mer
chant.—Bulletin and Trade.

GROCERY CLERKS’ CONCERT.

The regular meeting of the Montreal Re
tail Grocery Clerks’ Association was held at 
St. Joseph’s Hall Sept. 5, with 1’resident 
Beauvais in the chair. It was decided to 
hold their fourth annual concert at l.e 
Monument Nationale Hall on Tuesday 
evening, Sept. 21. The proceeds are to go 
for the support of the library. The concert 
will be under the direction of Mr. L. 
Petitjean.

Two strong companies will strive to se
cure the contract for supplying Chatham 
with natural gas for lighting and heating. 
Une is a local company, the other is com
posed of Windsor and Kingsville capitalists, 
and apparently the race between the rival 
syndicates will be interesting.

FRONTIER HONESTY.
6 6 1 f ELL, there is one thing," said 

\AI the old Kansas man, as he tip- 
T f ped back his chair and put his 

feet up on the register, " 1 don’t believe 
people are as honest now as when the coun
try was new.

“ Now, there was the case of Pete Lamp- 
ton and the eggs. This Pete was sometimes 
accused of rustling a few cattle, but he was 
found to be square in little matters. Eggs 
were selling at 25c. a dozen, and Pete took 
two dozen to his camp. The next day he 
returned to the store, threw down #2.25, and 
started to walk out.The storekeeper asked the 
reason for the deposit of currency, which 
Pete explained |in this way : ‘ Well, Shel
don, there was just an even dozen of them 
eggs 1 got of you yesterday that had 
chickens in ’em. Eggs is worth 25c. a 
dozen and chickens #2.50 a dozen. 1 
figured it out that I must owe you 
$2.2$. You can’t afford to sell chickens 
for 25c. a dozen, and I says, to square 
myself, says I, Pete, the square thing for 
you to do is go right back there and pay 
old Sheldon chicken price for them eggs.’ 
You may say what you please, ’ ’ continued 
the old-timer as he sliced up another pipeful 
of plug tobacco, '• but for downright square 
dealin’ in small matters, I’ve never seen 
the country that come up to Western Kansas 
in the early days."

"My son," said the graybeard, "you 
are about to go forth to do battle with the 
world.”

" Yes, father," answered the young man.
“ One of the first things you should learn, 

my boy,” the old man continued, “ is to 
learn to say • no.’ ”

“ I think I understand."
" 1 dunno whether you do or not. The 

point 1 am trying to get at is that the habit 
of saying ‘ naw ’ and ‘ nit ’ was all right 
while you were in college, but it ain’t the 
correct thing for a business man."—Cincin
nati Enquirer.
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BUY THESE GOODS
Why ? They will make you 
money. They are all trade 
winners. They don’t require 
Premium to make them sell. 
Quality is their greatest adver
tisement. Their sales are in
creasing daily. What better 
could you want ?

leading Wholesale Grocers.

iùàji

Manufactured by THE ALPHA CHEMICAL CO., BERLIN, ONT.
------------------------------------------------------------------------------------------------------------«________

LEGITIMATE ENTHUSIASM.
rT',HP- following letter of John McKenzie, 

corresponding director of the Owen
i Sound Sugar Manufacturing Co.. 

Limited, to the editor of the Owen Sound 
limes, shows with what confidence his 
i ompany is beginning operations in that 
fertile belt about the Georgian Bay. Mr. 
McKenzie prophesies great changes for 
Canada in ten or twenty years’ time, and 
the least important of these will not be the 
development of the beet sugar industry. 
Ilis letter reads as follows :
To The Times :

Sir,—Standing on the bridge of the 
steamship Alberta, in June last, with Mr. 
/uiborn, of Cologne, Germany, and looking 
out over our beautiful bay, we pointed out 
to him a coast line to the right of about 150 
miles, down by Leith, Vail's Point, Cape 
Rich, Meaford, Thornbury, Collingwood, 
NOttawa Bay, round the Tiny and Tay 
Imres by the Christian Islands to Penetan- 

guishene, Midland and Waubaushene, and 
to the left 400 miles by Presqu’lsle, Big 
i>ay, Oxenden, Wiarton, Colpoy's, Cape 
1 inker, Lion’s Head, Tobermory to 
Southampton, and round Manitoulin Is
land. Within all this coast line beets 
.an be freighted in large scows and 
i-urges to Owen Sound for an aver
age of 50c. per ton, while we have the

C.P. K. and G.T. R. for 75 miles w here beets 
can be delivered at the factory by car for an 
average of 50c. per ton. Mr. Zurborn said 
that of the 400 sugar factories in Germany, 
only one possessed the advantages that our 
t >wen Sound factory had, and that one was 
the largest factory in the world, grinding 
2,000 tons of beets per day. It is built at a 
large lake, and has railway and barge ad 
vantages for freighting, but to a much less 
extent than our factory will have. Mr. 
Zurborn was quite enthusiastic over our ad
vantages in this respect.

We have facilities at Owen Sound for a 
two thousand ton per day factory, but can 
commence with one of three hundred tons 
per day, and increase in the future to the 
extent of our advantages. Citizens of l >wen 
Sound, rise to the height of your privileges, 
look at your posi.ion to-day, look at the 
possibilities of the next ten years, and then 
look liack less than thirty years, when the 
little steamer Waubuno did all the trade of 
the Georgian Bay, and the steamer Algoma 
that of l.ake Superior. The cargo of the 
City of Naples, that unloaded her 100,000 
bushels of corn in your elevator last week, 
would have loaded the steamers Waubuno 
or Algoma halt the season. Now fleets ol 
the finest steamships on Ircsh waters trade 
to and make your magnificent harbor their 
headquartjn/, bringing millions of bushels

and tons of freight to and from your harbor 
every season.

Then what will be your position ten or 
twenty years hence? Just what you help to 
make it. Kverything is in your favor. The 
Northwest is only in its swaddling clothes, its 
thirty millions of bushels of w heat will lie two 
hundred millions of bushels. Britain has 
taken hold of this Canada of ours and we 
are bound to go ahead. We will stop rail
ing logs to the States. The Ontario Govern
ment must put in force, on the old limits 
sold, the same mandate as in the sale of 
limits last week- all timber to be cut to lum
ber in 1 Uitario. Then no need of export 
duties. We will export no logs. Then we 
will bring back the good times we had up to 
ten years ago, when every boat was loaded 
with supplies for the logging camps and 
mills on the North Shore. We will make 
saws to suit ourselves, as our dear Yankee 
brothers are doing. We are a nation of 
freemen. We will truly be the Greater 
Britain, owing allegiance to none but the 
t band Old Land and our noble Mother 
Oueen. We will make our own lieet sugar, 
and not continue growing eleven acres of 
grain to send to Germany for one acre of 
beet sugar to the extent of twelve millions 
of dollars each year, as we are and have 
been doing. We have a home market in 
Canada for the sugar of fifty factories suc h

Our New Line . . .
05 “GOOD LUCK”

BROOMS
Freight paid on lots of 6 dozen.

fhe H. A. NELSON & SONS CO., Limited, Toronto - Montreal.
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as we are building. The sugar of our fac
tory will be as salable as Klondike gold. 
The factory will expend in Owen Sound 
and country round for beets and labor a 
quarter million of dollars each year. The 
farmers are taking the lead, eight hun
dred of them having taken stock 
to the extent of twenty thousand 
dollars, agreeing to grow thirty thousand 
(30,000) tons of sugar beets, and the directors 
could get as many more to grow beets if we 
could use them. The seed imported was 
good, and the beets are growing well. The 
directors secured a county grant of #75 to 
pay expenses of the county committee of 
two ex-wardens, Messrs. Sing and Ander
son, and Banker John McDonald to assist 
the directors in measuring quantities and 
selecting samples for sugar and purity tests, 
to satisfy the Dei man manufacturers of 
sugar plant that our beets are all right. The 
farmers are with us, the County Council of 
Grey is with us, the German Manufacturing 
Co. is with us with the sugar plant. The 
directors are confident as to quantity and 
quality of the beets now growing. The 
prospects of the sugar factory being estab
lished in 1898 are first-class. One thing we 
lack—-the co-operation and assistance of 
many of the business and moneyed men of 
Owen Sound.

The annual meeting will be held on Wed
nesday, September 8, at 10 a.m. in the 
town hall, Owen Sound, when a new Board 
of Directors will be elected. The present 
board are eligible for re-election, but if bet
ter men with lots of money will take hold, 
elect the best. We must have this factory in 
operation in September 1898. Canadians 
cannot afford to continue to grow some 
eleven acres or so of grain to buy the 
sugar of one acre of beets, when we can 
grow them ourselves as well as the Ger-

THE CANADIAN GROCER

mans, Belgians or Swedes, whose land 
rents for more than ours will sell for. The 
United States are growing sixteen acres of 
corn in Nebraska alongside of one acre of 
sugar beets for the same money ; but their 
eyes are open, they are building segar fac
tories so fast that in five or ten years they 
will make all the #100,000,000 worth of 
sugar they now import from beet sugar coun
tries. Canada must and will grow and 
make our #12,000,000 of beet sugar. We 
are in the best beet sugar belt in America 
and the world. The Owen Sound factory 
will be the first and the other forty-nine fac
tories will soon follow.—John McKenzie.

WHAT MAKES GOOD CREDIT ?

W
HILF. commercial agencies are a 
necessity in this age of electricity, 
there are too many merchants who 

attach too much importance to their reports. 
The reports are probably correct in the main, 
but it is practically impossible for any one 
concern, no matter how well represented in 
every county in the United States, to thor
oughly grasp the financial condition of all 
merchants, with the changes in that condi
tion that are constantly occurring.

A good credit is not always determined 
by a rating in Dun's or Bradstreet's. Where 
jobbers or manufacturers know their man 
personally, or where their trade with that 
man has been intimate and honorable for 
years, no agency report on earth could 
jeopardize the credit standing of that man. 
Sometimes a dealer worth #10,000 is less 
desirable as a customer than the man worth 
#1,000. It is the man himself, not the 
money he possesses, that in most cases de
termines the extent of the credit he can ob
tain. If the dealer is known to be rigidly 
honest, careful in buying and extending 
credit, firm in collecting, and pays his bills

when due, or when forced jby unforeseen cii 
cumstances to fall behind, explains hi 
situation fully and frankly, he can buy a 
the goods he needs and few questions win 
be asked him. *

It is the custom of many large concern 
not to ask how much property a man has 1, 
how much he can pay on short notice, bu 
to demand to know the habits of the man 
both as regards business and morals. Ii 
they learn that a dealer is doing a good 
business, but is engrossed in horse racing or 
loves poker too well, they limit his credit ai 
once. If, on the other hand, they lean 
that the dealer is a young man of limite.; 
capital, sober, earnest, able, anxious t> 
ceed and careful in all his conduct, the 
never hesitate to sell him more goods tha; 
he could pay for if pushed. Many a mei 
chant has often wondered why his credo 
was not commensurate with his rating b> 
the commercial agencies, but if he will take 
into consideration the fact that it is the mai. 
and not the money that jobbers and manu 
facturers sell to when credit is a part of the 
transaction, the solution of the problem will 
be plain to them.—St. Louis Grocer.

PERSONAL MENTION.
D. S. Austin. Wooler, Ont., holidayed at 

the Industrial Exhibition.
J. A. Macfarlane, Shakespeare, Ont., was 

seen in this week's Exhibition crowd.
D. Gillespie, Stayner, is another grocei 

who visited Toronto during these important 
days.

Mr. Tindale, of Tindale Bros., Arthur, 
Ont.', called or* The Grocer during the 
week.

Mr. Craig, of G. W. Craig & Co., Win 
nipeg, was in Toronto during Exhibition
week.

Mr. Ewing, of Morrow & Ewing, Mont
real, was in Toronto this week on his way 
to the west.

“All selling nicely, thanks.”
PURE GOLD MFG. CO.

TORONTO

PHHave we
your 
order• t *
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-JFROM THE QUALITY OF IT S

“SEAL BRAND”
Coffee it the butine»» BACK LOG of thoutand» of tuccettful grocer»

MONTREAL
BOSTON
CHICAGO CHASE & SANBORN

SALMON To arrive shortly.

400 cases Nice Red Sockeye (do overs) Salmon, 
a special 10c. line.

Retailers handling them will give the best value and make money.
sOrder at once. We cannot replace it.

L. CHAPUT, FILS & CIE. MONTREAL

Laporte, Martin & Cie.
IMPORTERS AND WHOLESALE GROCERS

Agent» in Canada fm ^

“Princess Louise” Japan Tea. “Victoria” Japan Tea 
“P. Richard’s” Brandy. “Mitchell’s” Whiskeys

72 to 78 St. Peter Street, MONTREAL
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New Arrivals....
D

HORSE SHOE SALMON
FINE FILIATRA CURRANTS <d—>

Get our quotations on Canned Vegetables.

H. P. ECKARDT & CO.
Wholesale Grocers «■—■ TORONTO

10 Gold Medals Awarded

GILLARD’S NEW PICKLE
AND

GILLARDS NEW SAUCE
The best, beyond comparison. Of world-wide reputation.

NEW PICKLE—Packed 2 do/, in case. Single case lots, $3.4.0 ; 5-casé 
lots and over, $3.30 per doz.

NEW SAUCE—Single doz. lots, $1.90; barrel lots of 12 doz., $1.75.
SOLD BY ALL WHOLESALE GROCERS IN CANADA.

GILLARD & CO. wtn LONDON, ENGLAND

■Ü
f
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J BAŸMÇMacLEAN, HUGH C. Mac L t-AN.

President. Scc.-Trcas-

THE MacLEAN PUB. CO.
Limited

Fine Magazine Printers 

Trade Newspaper Publishers
'TORONTO: MONTREAL:

36 Front St. W. Board of Trade Bldg.
Telephone 2148. Telephone 1255.

John Cameron, General Subscription Agent.
Major A. G. Campbell, General Subscription Agent.

THE CHEESE OUTLOOK.
HE boom that started in cheese about 
eight or ten days ago just following 
the rise in wheat was chec ked last 

week, and it is not at all surprising that it 
was, considering all the circumstances. In 
less than two weeks, despite extraordinarily 
heavy shipments, values rose over i %c. per 
pound, and there was active demand at the 
advance, between 120,000 and 125,000 
boxes of cheese leaving first hands between 
die 15th of August and the 1st of September 
at an average price of against an
average price of 8f^c. for the previous fort
night. Had the market acted directly con- 
tiary to this it would have been ipiite natural,
1 unsidering the statistics bearing on the case, 
but. as frequently happens, demand moved 
entirely irrespective of the conditions.

Krom Montreal alone the exports to date 
amount to 1,213,145 boxes, against 970, 362 
boxes last season, an inciease of 342,783 
boxes, w hile the exports from the entire con
finent have been 1,602,772 boxes, against 
1,228,750 for the same jieriod last year, an 
.in rease of 374,022 altogether. That prices 
have advanced in the face of this enormous 
un rease is pretty conclusive evidence that 
tte consumption of North American has been 
much greater this year than last in ( ireat 
Itritain, and also that the deficiency in the 
llritish make was exceptionally heavy.

The present lull to the market, therefore, 
is quite reasonable ; indeed, had there bien 
i sharp reaction the producers could hardly 
iiave been surprised. The trade on the 
other side had to have time to digest the 
1 uormous meal they have taken during the 
past week or so, and when they have done

so demand will make its influence felt again. 
That is, providing the salesmen and specu
lators on this side do not hoist prices to a 
point where the demand will be checked.

At present, encouraged by the unprece
dented business, the season and high prices, 
producers have of late exhibited a disposi
tion to put too high a value on their cheese. 
They, no doubt, argue that if last half July 
and first half August fetched 9X to tjftc., 
the last half August and first half of 
September ate worth more money. This 
may lie quite true, but they must also bear 
in mind that markets arc not governed by 
sentiment, but by the demand. If the de
mand won't stand pressure prices have to 
come down and that is the long and the 
short of it. Another fai t worthy of notice 
in this connection is the disposition already- 
shown by some factory men to contract their 
fall make ahead. This, no doubt, proves 
profitable in very many instances, but it is 
not the proper method of doing business.

Another fact that the market has to con
sider is that despite the heavy increase in 
shipments the present accumulation of 
cheese is greater in Canada this year than 
it was last. This is due to the larger pro
duction. To date the receipts at Montreal 
have been i,515,51/1 boxes, and deducting 
exports from this leaves a stork in Montreal 
ol 302,451 boxes, l-asl yearatlhesameperiod 
the receipts were 1,052,506 against ex|»orts 
of 970,362, which left a stork in Montreal 
of 82,144 boxes. In other words, there are 
220,000 boxes more 1 heese in Montreal 
awaiting shipment now than there were at 
the same time last year. This is a tact that 
cannot be ignored.

CHINA TEAS.
During the last couple of weeks there has 

been a very noticeable increase in the de
mand lor China blacks both in England 
and the United Sûtes. Canada also has 
participated in the change that seems rathei 
strange to the dealers in tea, for numerous 
enquiries have been coming forward this last 
week or two Those who are in touch with 
the market say that ap|>earanccs would now 
lead one to I relieve that China teas are re- 
turning to favor

The reasons for this unforeseen change arc 
hard to s|iecify. It may be, however, that 
the fart of the likely cessation of the manu

facture of the low-grade varieties on account 
of the prohibitive clause ol the new Ameri
can tariff has given the public more confi
dence as to the quality of tea they are likely 
to purchase. Vet Canadian importers were 
never large purchasers of these sweepings, 
and it is doubtful if the absence alone of the 
cheap green grades would restore the better 
qualities to favor.

China blacks will, in all probability, 
sympathize with the rise in India and Cey
lon leas. This year the crop of these China 
teas is 40 per cent, less than the crop last 
year, and this shortage, combined with the 
improving demand, will not be. long in 
affecting quotations ; in fact, prices are 
already advancing.

THE CRANBERRY CROP.
K .will probably see higher prices 
in cranberries throughout the com
ing season. The following reports 

of the prospective fall's haivest in the New 
England States show a material falling oil 
from last year's crop.

In the Cape t od district the present indi- 
cations point to a yield about the same as 
that of 1895 -say from 150,00010 175,000 
barrels ; this is considerably lighter than the 
Cape crop of last year, when the shipments 
from Cape Coil amounted to about 200,000 
barrels, and when at least 25,01x1 banels 
were left unmarketed. There has !>een 
some damage this season from the hreworm, 
but the season lor this yiest is now over and 
little further damage is to be feared from 
this source. There is not much danger from 
scald in the Cape Coil crop. The early 
varieties haï c maimed already, and some 
of the bogs are showing fair color. Ship
ments are e\|>cctcd to some extent late m 
August.

Ke[Kirls from New Jersey indicate a com
paratively light yield ; very rainy weather 
<x-curring when the bogs were in blossom 
did considerable damage, and present indi
cations point to a much smaller yield of 
lierries this year than last.

'The Wisconsin crop is not now a factor 
of very much inqiortance. Some years ago 
forest fires destroyed a large part of the 
wild bogs in that stale. I'revious yields foi 
several years had met a disappointing niai- 
ket, and theie was little encouragement to 
increase cultivation of cranberries. There

■ t
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are some cultivated bogs in that state, how
ever, but the total yield from the Wisconsin 
crop does not now figure much in the estima
tion of the probabilities.

It seems that the yield of early berries in 
the east is relatively somewhat larger than 
that of the later varieties. The prospect for 
demand is fairly favorable. Receivers are 
generally looking for a comparatively low- 
range of values during September.

Had the new tariff law of the United 
States not been passed, Canadian cran
berries would have gone into American 
markets this year in competition with the 
American, as the latter crop is short and 
the former large. Under the new Taiiff 
Act, however, Canadian berries will be al
most entirely excluded. The Wilson bill 
admitted berries free, while the Dingley 
law makes them pay 25 per cent, ad 
valorem.

THE PRICE OF LARD.
MILE the prices of wheat and meats 
have gone up considerably, and 
while hogs are scarce, and the quo

tations for pork higher than they have been 
for some time, the pork product, lard, has 
not till lately sympathized with the appre
ciation, and even now has not done so to 
the extent that it should. However, prices 
bid fair to advance soon. Last week quo
tations were % to %r.. a pound higher than 
they were the previous week, and a con
tinued strong feeling is predicted.

This stagnation is not peculiar to Canada; 
exchanges in the l nited States tell of the 
same situation there in lard and cattle pro
ducts such as tallow and grease. The con
sumption of tallow has somewhat decreased, 
no doubt through the use of oils and old 
stocks of greases which were used by soap 
makers in the place of tallow, llut the price 
of lard in the States is regulated more by 
the export European demand than is the 
price of Canadian product. A good deal of 
lard consumed by the Germans is taken 
from the American Republic, and the light 
or heavy consumption of it by the Germans 
renders the price in the States low or high 
This demand, however, is regulated to an 
extent by the plum and apple crop, strange 
to say If the- latter be large the Germans 
make a -oil ol plum and apple sauce in 
great prolusion, and use it on their bread, 
replacing lard. Still, it cannot be said that

the demand from Orman y has fallen off to a 
very appreciable extent, and it is still a 
question why the price was so low. The 
only way left to account for the state of 
affairs is to measure the production. If this 
is done it will be found that it has been in
creased by new outputs, more than the 
regular consumptive demand increased by 
that on European account could succeed in 
reducing.

The price of Canadian lard is hardly re
gulated by the same forces ; in fact, they 
are very much different. Canada imports 
far more lard than she exports, so we must 
look in other directions for the causes of this 
stagnation.

In the year ending June 30, 1890, Canada 
imported over 4,800,000 pounds of this pork 
product. Since then, however, a duty has 
been placed on provisions. This influx was 
gradually lessened, and in the year ending 
June 30, 1896, we impotted only 425,000 
pounds. It is to be inferred that Canada 
has gradually increased her production till 
she last year turned out just about enough 
to fill her wants. Still, it can't be said that 
the increase in production ceased last year. 
It must have gone on, and this year more 
than home requirements have been provided 
for. Is this not a fair reasoning as to the 
rause of the low prices and stagnation ? 
Canada, as yet, has not acquainted herself 
with the exporting of lard, and the over
production could not be removed by this 
means. Erom June 30, 1895, to June 30,
1896, only 30,000 pounds of lard were ex
ported.

But there have also been forces at work 
diminishing the home consumption. The 
price of butter has been fully one cent a 
pound lower this year than last, and as 
soon as the supply price is lowered the con
sumption is increased. We may then as
sume with tolerable certainty that butter 
replaced pure lard in many of its uses. 
Cottonseed oil is coming into use in the 
baking of pies where lard was formerly 
used, although it has not yet come into such 
universal employment as in the States.

This accounts for the low pi ice of lard ; 
but why I145 it advanced lately and why- 
does suck a strong feeling prevail ? In this 
respect Canada, too, seems to have her 
peculiar reasons In the Lower Provinces, 
and particularly in Quebec, there is consid

erable of this compound lard consumed by 
the French Canadians. Just as butter is 
used in the place of lard when the former is 
cheap, so pure lard* is substituted for the 
compound stuff when the pure variety A 
cheap This the people of Quebec have 
done and from-the accounts of dealers the 
consumption of lard in Quebec has been 
wonderfully increased. Of course the sub 
stitution has been made elsewhere than 
Quebec, but it is in this province that it is 
particularly noticeable. By combining the 
increased consumption of all the provinces 
it will be found that it is by this method that 
the over production, apparent a little while 
ago, has been removed. Better times and 
the consequent demand of pure goods may 
have further tended to have the same re 
moving effect.

At any rate the stock has been so much 
reduced that a shortage is now feared. The 
whole country seems to be bare, and a 
strong feeling tprevails. Prices are very 
bullish.

However, the possibility of an export 
trade ought to be impressed on the pro 
vision dealers' minds by this experience. 
Prices on an export basis will be higher than 
have prevailed this summer.

SCARCITY OF DRIED APPLES
MOTHER sharp advance in the price 
of both dried and evaporated apples 
has been an interesting feature of 

the week. The former have advanced 1 to 
i‘/£c., and the latter 1 to 2c. per pound. 
This rise is due to a remarkably active de 
mand experienced lately on foreign account. 
In fact, buying on behalf of Germany has 
practically cleaned up the market of the 
bulk of the stock of both descriptions, and 
now no dried are obtainable under 3 to 4c., 
while evaporated are held firmly at 6c. This 
condition of affairs is an unusual one, for 
for the past three seasons both dried and 
evaporated apples have been a regular drug1 
on the market. There was little or no 
home demand for them owing to the increas
ing use of fresh green fruit, and as a result 
the growers stopped the process of drying 
and evaporating, with the natural result of a 
decreased output. The present scarcity is a 
development of these conditions, and also 
of the fact that offerings of early apples this 
summer promise to be much lighter than 
usual, especially of really desirable fruit.
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LITTLE THINGS.
b any grocer is in need of a motto to 
hang on his wall let him put one up that 
will read this way : Take care of the 

Iftile things and the big things will take rare 
.if themselves. Hut after hanging it there, 
he should not think he is through with it. 
Have it hung where it can often be read, 
,ind read it often. II there is any one warn
ing that the grocer of to-day needs, it is cau
tion as to his carelessness of little things. In 
these days of keen competition and small 
profits he ought to act according to this 
motto in every transaction of his business. 
It should be so impressed on his mind that 
he should never forget it.

We often hear the question asked . I foes 
generosity pay, and the answer comes in 
eloquent language that it does. How beau
tifully do the theorists develop their reason
ing on a practical basis. Hut, after all, it's 
only theory. Proofs of the validity of the 
argument are given front the experience of 
some hero, but never are there any excep
tions quoted to prove the rule. Those ex
amples that the theorists give are experiences 
of lucky ones only. If any one should have 
an opportunity of taking a close view of the 
i onimon every-day business, it is reasonably 
■ ertain that afterwards he would not pursue 
a policy of winning trade by mere generosity. 
In modern business a man is forced to keep 
a close guard on his belongings ; he can't 
iccklessly throw his goods about in order 
merely to gain a reputation of being gener
ous. It is twice as hard to keep that repu
tation as it is to win it.

Kor a long time department stores were 
leputed all over the land as being the only 
places where big profits were not made.
I hey adopted the policy of being generous 
in a lew lines and of making this loss up in 
others, but now the public has recognized 
the dupe and already the mail-order pat
ronage is decreasing in volume A busi
ness gained by such methods has only a 
ileeting patronage and cannot last.

If the failure of some grocers were traced 
to the cause, it would be found due to their 
generosity in weighing or to the use of 
scales so lacking in sensitiveness that a 
fraction of a cent, sometimes even more 
iHan a cent, was lost on every draft. He- 
ause this loss is in goods and not in 

money, it is not generally considered. A 
grocer or his clerk would be sure to pick up

a penny found lying on the counter, but 
goods representing that amount are often 
swept off the counter without a thought of 
the value they represent, and, as a general 
rule, the arm of the balance containing 
goods is heavier than the weights in the 
other pan. A pound is a pound and should 
never exceed nor fall short of 16 ounces. 
One ounce is over 3 per cent, of a pound 
and to reduce many profits by 3 per cent, 
of the selling price makes a great difference. 
A grocer owes it to his customer to give no 
less, and self prescription demands that he 
give no more, than 16 ounces.

However, the lack of generosity is not to 
be reduced to stinginess. A merchant does 
not need to be generous to retain his cus
tomers, but above all things he must not lie 
stingy. Rules cannot be laid down and 
followed strictly; each merchant must adapt 
himself to circumstances.

Then, again, the dealer has to be careful 
of n.any little things w hen he is liable to lose 
his customer’s confidence. The loss of a 
single customer is perhaps, viewed as a 
single loss, uninqiortant, but the influence 
of the lost customer exerted against the 
store will cause the loss of other customers. 
The failure to deliver an order at the time 
specified is a little thing, hut the customer's 
plans may have been upset by the delay 
and a seed of dissatisfaction sown that may
be reaped as the loss of a customer. The 
failure to rill an order correctly or the 
omission of a single article may be a little 
thing, but the forgotten article may have 
been the one most needed and—well the 
results are known.

IS IT A FRAUD?
Il K T. baton Co., Limited, the big 
depaitmentai store concern, of To
ronto, has recently been selling at 

live cents a bottle a sauce purporting to lie 
that well known delicious sauce, Worcester
shire.

Hetng something like 80 to 85 per cent 
below the regular ictail price of the genuine 
Worcestershire sauce as put up by Lea & 
I'errins, the low figure at which the depart
mental store ottered the article naturally ex
cited interest in the grocery trade.

One well-known retail house in Toronto, 
in order to satisfy its curiosity, purchased a 
bottle. The label was not the label of Lea 
& I'errins. In fact, there was nothing on 
the label to indicate who was the maker of 
the contents, but a discovery - was made 
which may lead to some interesting results.

It was discovered that blown into the 
bottle was the name of Lea X I'errins. And, 
as the agents for the Lea & I'errins condi
ment are emphatic in their declaration that 
this particular article being sold by the T.

Eaton Co. is not the product of their firm, 
it follows that deception is being practised 
somewhere. Who is responsible for the 
deception investigation only will reveal

The law in regard to matters of this kind 
is so explicit that it does not require a I’hil- 
adelphia lawyer to propound it. Here, for 
example, is a clause from the Trade Marks 
At t

All mark-, name», brand*, labels, barrel*, or other de
vice» winch are adopted fur u*c by any person in hi» trade, 
business, or occupation, or calling for ine purpose of dis 
tmguishtng any manufactured product of any description, 
m «nufacture*j product compounded, packaged or off» red 
for »air by him, applied in any manner whatever to such 
manufactured product or article, or to any package, barrel, 
vase, box, or other vessel or receptacle of any description 
whatever containing the same, shall, for the purpose* of 
tin* Act, la: considered and known as tiade marks and 
may l*e registered for exclusive u*e of the person register
ing same in manner herein provided ", and thereafter such 
person shall have the exclusive right to Use the same to 
designate manufacture* >*r articles manufactured or sold by

A bottle of the sauce which the T. baton 
Co. is selling, together with bill proving 
sale, has been expressed to Crosse & 
Hlackwell, the general agents. What the 
outcome will be remains to be seen.

In the meantime grocers anti general 
merchants throughout the country will do 
well to see that it is the genuine Lea & 
I'errins' Worcestershire sauce which they 
buy. It is dangerous to handle obvious 
imitations.

A WELL-EARNED HOLIDAY
Mr. W. A. Rutherford, of the firm of 

Rutherford, Marshall X Co., of Toronto, 
has just returned front an extended holiday- 
trip to Washington, Hallimore. Philadelphia, 
New York, and Atlantic City, and is looking 
healthy ami sunburned alter two weeks 
spent in sight-seeing and sea bathing.

"Will*" reports having had a first-class 
time at each point visited, but was particu
larly fascinated with the salt water and sea 
breezes of the Atlantic.

I in being asked as to the condition of 
business in the commission houses, lor of 
course he couldn't relax his attention to 
business even when out of town, he said 
that trade was hardly so healthy as reported 
by the papers, in fact not nearly so good as 
it is in Toronto. He further remarked that 
an evidence of this latter fact was the 30- 
days payment system which is in force 
there. Attenqits are lieing made to intro
duce a system of weekly payments similar 
to that used in Canadian commission houses 
to-day. This they intend to attempt when 
those good times arc felt. Even Washing
ton, with its 20,000 ("lovernment employes, 
has not seen fit to inaugurate the system, 
and is waiting for those long-looked-for de
velopments.

Summing up his trip. Mr. Rutherford 
says : " Washington for beauty. Philadel
phia for a home. New York for business, 
but give me Toronto for an ideal city in 
which to live, with the proper combination 
of business, comfort and pleasure."

' -

f " ' <r
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WE KNOW
that Flavoring Extracts form but a small pro

portion in the stock of a grocer, but it is largely on these little 
things that the appearance and reputation of the store depends.

The dealer who handles the best goods will always command 
the trade of the best customers.

It pays, therefore, to handle the

Crown Extracts
The goods are right.
The packages are ornamental. 
The profit is good.
The people want them.

Experience proves that the housekeeper who has once used 
any of the CROWN flavors always wants more. "This is because 
these extracts are of the greatest strength, finest flavor, and of un

varying excellence.

If you have not yet placed this 
brand in stock, write for our special 
advertising plan, whereby we create 
an immediate demand on you for the 
goods........................

Robert Greig & Co.
Iluw you a copy of our catalogue Y 

If not, send a post card. MONTREAL
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MR Iffill®
ONTARIO MARKETS.

Toronto, Sept. 9, 1897.
GROCERIES.

HIS is Exhibition week and all the 
attending conditions of trade are pre
sent. Wholesalers say that trade has 

surpassed their expectations, and that the 
very fact that customers who are here, not 
only from Ontario, but from the Maritime 
Provinces and Manitoba and the N.W.T., 
are ordering heavy supplies of staples, and 
are taking an interest in any specialties, 
points to the looked-for revival of business. 
There have not been many things of note in 
this week’s trade. Canned goods remain 
in just about the same firm condition 
Sugar, if anything, maintains a stronger 
feeling, but there has been no advance 
leas also still share in the prevailing 
strengthening feeling. The Japan market 
is very strong and is advancing ; Ceylon and 
Indian advanced over a penny in Colombo 
this week, and the increasing demand for 
China blacks leads one to expect a stiffened 
feeling in this line, (ireen fruits, especially 
peaches and plums, are a feature in regard 
to cheapness in this week's markets.

CANNED GOODS.

Nothing further has developed this week. 
The very strong feeling continues and it is 
expected that it will do so. Nearly all of 
the tomatoes, corn and peas are, or will be, 
in a few hands, and higher prices will be 
asked. However, this is as it should be, as

crops and pack will be light and, indeed, 
uncertain at best. Those in touch with the 
market claim that this year's business will 
be far more satisfactory than the trade con
nected with last year’s pack. California can
ned fruits, especially water peaches, are also 
advancing in the primary market. We quote 
as follows : Tomatoes. 80 to 85c. ; corn, 
60 to 75c.; peas, 7$ to 80c. tor ordinary ; 
sifted select, 90 to #1 ; extra sifted, 
81.10 to 81.2$ ; beans, 65 to 95c;. 
peaches, 82.50 to 83 for 3’s, 11.65 to 
82 for s's ; raspberries, 8<-4<> to 81 • 80 ; 
strawberries, 81.50 to 8> 80, according to 
brand and quality; blackberries, 8M0 to 
81.70; cherries, 8>-75 to 82.25 ; apples, 3’s, 
75 to 95c.; gallons, 8140 to 82; salmon, 
“ Horseshoe,” 81.50 ; ditto, new season's, 
to arrive, 81.25 in 5-case lots and 81.30 
in less quantities ; other red salmon, 81.15 
upwards, according to quality and brand ; 
cohoes, 95c. to 81 ; canned mackerel, 81.25 
to 8i-3<>; lobsters, 82.40 to 82.50 for tall 
tins ; 1 -lb. flats, 82.70; >4-lb. flats, 81.60 
to 81.70; Canadian canned beet, l’s, 8■ -35 
to 8140 ; 2’s. 82.35 to 82.45 ; 6’s, 87-75 
to 88.25 ; 14's, 815 to 8 >6.

COFFEES.

The trade in coffee has been rather active 
and a good many wants for coffee are being 
tilled in the general orders. Rios are mov
ing freely. 'The market both here and in 
New York is strong. Jobbers quote green 
in bags as follows ; Rio, 934 to 13c., 
according to grade ; East Indian, 27 to

30c. ; South American, 21 to 23c.; Santos, 
19 to 3234c.; Java, 30 to 33c.; Mocha, 2734 
to 30c. ; Maracaibo, 18 to 20c.; Jamaica, 
19 to 22c.

SYRUPS.

No improvement is noted as yet. We 
quote : Dark, 23 to 25c.; medium, 38 to 
35c.; bright, 32 to 42c.; corn syrup, 3 to 
3*c. per lb.

MOLASSES.

Reports from the Itarliadoes advise splen
did weather for the full development of the 
heavy crop, and lioth sugar and molasses 
will likely be plentiful. We quote as fol
lows : New Orleans, barrels, 23 to 35c. ; 
ditto, half-barrels, 25 to 37c. ; ditto, fancy, 
50 to 55c., in barrels and half-barrels ; Bar- 
badoes, 31 to 35c.; half-barrels, 33 to 35c.

SUGARS.

The strong feeling that has prevailed in 
sugar for the month past is holding. The 
New York market advanced t-i6c. this 
week, and while there has been no change 
in the Canadian rennets’ prices, it is ex
pected that another advance may ot cur in 
the near future. It is assured that an easier 
feeling will not set in, at least all cereals 
are stiffening in price, and sugar must feel 
the effect of the advance. A heat y 
trade is doing. We quote as fol
lows for Toronto : t.ranulated—St laiw- 

rence and Red path's. 4 9-16c. for single 
barrel lots and 4'4 c. for 5-barrel lots; 
Acadia, 4 jgc. for single barrel lots, and

Tl?<’ Improved

-'AW-' ' -Z*

'«SS

i iSS#**’
w|TH Steel; a pou'1

in 3 Minutes.

THOROUGH. CLEAN. FAST.
Positively removes every seed.

WE have them. YOU ought to have them.

Walter Woods & Co. - Hamilton.

DRINK : : :

: : Chocolate for Breakfast
Send Back

... ANY ._
It Invigorates MIND and BODY 

whereas Tea and CoBee 
SLOWLY RUIN THE NERVES

Hut to get a good 
cup of Chocolate, 
you want to use 
the best of all

VANILLA . 

CHOCOLATES

CHOCOLAT MENIER
And not that cheap stuff sold as 
sweet chocolates, which lacks purity 
and becomes injurious.

CHOCOLAT MENIER

CEYLON TEA
you have in stock, if it is not gi\ - 
ing you better satisfaction than 
any tea you have ever hantlltd.

At.ENt IKS . . .

35 Front Street East - - TORONTO 
3iS St. Paul Street - - MONTREAL 

/ 411 Cordova Street - - - VANCOUVER. B C.
15 Niagara Street - - - BUFFALO, N Y.
306 State Street - - - BOSTON. Mass 
347 349 Fifth Avenue - - PITTSBURG

Ask your grocer for Chocolat Menier
The world-renowned French Vanilla Chocolate. P. C. LARKIN & CO.
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What we have 
we’ll hold said Mr. Chamberlain last spring in a 

speech on the defence of the British 
Empire. So say we in regard to our position as manufacturers of

We occupy the foremost position in Canada, and we intend to hold 
it. Surprise Soap has-been assailed many times by many com
petitors, but has always proved its claim to be superior to all others.

Bka.nchks—

MONTREAL : Board of Trade Building. 
TORONTO : Wright & Copp. 51 Colborne St. 
WINNIPEG: E W. Ashley.
VICTORIA : La Patourel & Co.

THE ST. CROIX SOAP MFC. GO.
8T. STEPHEN, N.B.

4 ,-i6r. for 5-barrel lots; yellows, 3J-2 to 
4's<:. per lb.; German granulated, in 100- 
lb. sacks, 4 ‘/i to 4 V<:- Jj>er lb. ; Demerara 
crystals, 3%c.

SPICES.

The only feature to note in spices this 
week is that bla< k pepper is higher and 
that a reported short crop of cloves is 
attracting attention. A number of ni< e 
orders are being shipped this week. 
We quote : Pure Singapore black pepper, 
ground, 11c. in kegs, pails and boxes, 
and 131 . in 5-lb. cans ; ditto, whole, 11 to 
i 2c. per lb. ; pure white pepper, ground, 
]8c. in kegs, pails and boxes and 20c. 
in 5-lb. 1 ans ; ditto, whole, 15 to 20c., 
au ording to quality ; pure Jamaica gin
ger, 23 to 25c. ; cloves, 15 to 20c. ; pure 
mixed spi< e, 25 to 30c. ; cream of tartar, 
French, 23 to 25c.; do. best, 28 to 30c. 
per lb. ; allspice, 13 to 16c. ; cassia, 
20 to 25c. per lb. for ground and 40c. for 
Saigon.

NUTS.

Tarragona almonds have advanced a 
further shilling in London this week. There is 
not much doing in the trade here. We quote : 
brazil nuts, 11 to 12 j^c. ; Valencia shelled 
almonds, 20 to 22c. ; Tarragona almonds,
1to 1 ic. ; peanuts, 10 to 12c. for roasted 
and 7 to ioc. for green ; cocoanuts, 
#4. 50 to #5 per sai k ; Grenoble walnuts, 
I2j£c. ; Marbot walnuts, 9 to 11c.; Bor-

deax walnuts, 8 to 9c. : Sicily ti.oerts, ioc. 
for sacks and ioj£ to nc. for small lots ; 
Naples filberts, 11c.; pecans, 12 to I2}£c.

KICK, TAPIOCA, ETC.

The market in Liverpool is very firm. 
Millers report that the quality will not be 
very satisfactory nor in full supply till next 
year's crop arrives, which will not lie till 
February. We quote as follows : Standard 
“B,” broken lots, 3%c. ; 1 to 5 sacks, 
334 c., and 5 sacks and over, 3#c. per 
lb.; Japan, 5c. ; 1’atna, 434" to 53fc. ; 
tapioca, 3* to 4#c.; sago, 3% to 

TEAS.

Ceylons and Indians have advanced a 
further penny in Colombo and Calcutta 
this week, and the London market, which 
never jumps, is following steadily and surely, 
with hardening prices from week to week. 
There has been comparatively little buying 
effected, and it looks as if, when our buyers 
are ready to operate, they will have to do 
so at much fuller prices than the range of 
the last few months. In Japan teas the 
market is also very strong, and is likely to 
remain so. The third crop will be poor and 
short,and it is quite probable that the fourth 
crop will not be picked, consequently the 
first and second yields are maintaining high 
prices. There has been a much increased 
demand for China blacks in Kngland and 
in the United States, and during the last 
week or two a great deal of enquiry in Can

ada, and it looks as if these teas are return
ing to favor. The low grades of China 
greens are extremely scarce, owing to the 
fact that these low grades are being re
jected in the States. Natives are making 
higher qualities. Reports tend to say that 
they will be unprocurable. Ruling prices 
on the Toronto market to retailers are ; 
Young Hyson, 18 to 21c. lor low grades, 
24 to 27c. for mediums, and 30 to
45c. for high grades ; China Congous, 
14 to 18c. for mediums, and 2$ to
55c. for high grades; Japans, 15 to 20c. 
for mediums, 28 to 35c. for high grades ; 
Indians and Ceylons, 18 to 22c. for medi
ums, and 30 to 6gc. for high grades.

FOREIGN DRIED FRUITS.
The currant market is still higher. The 

first steamer direct from Montreal left I’atras 
on the 7th. Buying on the boat was not as 
heavy as is usual, owing to the higher prices, 
but the quotations for the second steamer 
are is. higher still, so that nothing has been 
gained by delay. The prices on old stock 
continue firm and goods are about sold out. 
We quote : Provincials, 5 to 6c. in bbls. ; 
ditto, half-bbls., 534" to 6c. ; fine Kiliatras, in 
bbls., 5% to 6c. ; do., half-bbls., 5% to 
6Jic. ; Patras, 634'c. in cases; Vostizzas, 
cases, 7 to 8c.

Valencia raisins are in about the same 
position, except that the steamer will not 
leave Dénia till the 13th, but there are very
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BUTTER AND EGGS
Arc in good demand. We can place any quantity at 
uighest pi ices, and assure you prompt returns.

J. A. McLEAN,
4 Successor to GRAHAM, McLEAN 8t CO.
77 Golborne St. TORONTO.

“GOLDEN” 
HADDIES

.uc purr Haddock, cured .mil canned immediately 

alter living caught, thereby retaining .til the deli
cate llavor, which i» one reason (iolden Muddies 
ue so popular.

Every Can Guaranteed

ZZZ NORTHRUP & CO.
23 and *4 South Wharf ST. JOHN, N. B.

Write us for price on Canned ( luuu

The Following Brands 
Manufactured by

The American Tobacco Co.
OF CANADA, Limited.

Are sold by all the leading Wholesale Houses

CUT TOBACCOS . . .
OLD CHUM.

SEAL OF NORTH CAROLINA.
OLD GOLD.

CIGARETTES -
RICHMOND STRAIGHT CUT. 

SWEET CAPORAL. 
ATHLETE. DERBY.

BUSINESS OUTLOOK
KlllMT-l I.ASS IN

MANITOBA
It you want to reach the WINNIPEG Whole

sale Trad< with your good.* WRITE ME, with 
Samples and Prices. Letters and Telegrams 
promptly replied to.

E. NICHOLSON
171 Princess Street, Winnipeg, Man. 

UuecesHor to
W. F Henderson & Co.

Wholesale ("ommiiwiuii Mvrehanot and Broker*.
I.'» years' experience. KataMihlic l

Eat Fruit in Summer
Your customers will if you

SHOW A NICE DISPLAY

You can get it from

CLEMES BROS. - " "

lew sellers for this boat. The shippers of 
popular brands have contracted already for 
all that they ran park up to that time. 
We quote : Off stalk, 4 to $c. ; fine off- 
stalk, 5 to 6c. ; selected, 634 to 7c. layers, 
S3* to 634c.

The first shipment of Sultana raisins 
arrived in Toronto a week ago to-day. 
f urther supplies of larger quantities will be 
here about the 15th, costing 934 to 1234c. 
for importation. Although the goods are 
still at high prices, these figures can be 
shaded about ic. a pound.

The same strong feeling prevails in Cali- 
for nia raisins. 1.astern buyers’ prices are 
about X to ),c. below the packers’ ideas in 
California, and, as a consequence, not many 
transactions are being made.

The fig trade has shown a little improve
ment this week. We quote s|*>t goods 
nominally : to or.. 734c. ; 10 lb., 9 to
10c.; 18 lb., to to 12c.; 28 lb., 11 to 13c.; 
taps, 3 V to 334c. net ; natural, 434c. in 
bags, and 6 to 634c. in boxes.

No alteration to note in the California 
dried fruit market. The feeling con
tinues very strong. We quote California 
evaporated fruits as follows : reaches, 7 to 
1034 c. per lb., according to quality; apri
cots, 634 to 15c.; pears, $>4 to 1034c. ; 
egg plums, s>4 to tic.; silver prunes, 8 >4 
to 1334c.

Prunes cost about 2c. more than the 
average price ruling the last two years. 
They are too high, indeed, to attract due 
attention. We quote as follows : llosnias.U’s 
(110 to 113 half kilo), 6 to 6>i c. ; C”s(8j to 90 
half kilo), 7 to 734c. per lb. California, 90 
to loo’s, 634c. per lb. ; 70to 80's, 734c.;6o 
to 70’s, 7 34 to 8c.; 50 to 60’s, 8 to 834c.; 
40 to 50's, 934 to 1034c.; 30 to 40's, 1234 
to 13c.; “ Ruby ” prunes, 734 to 8c.; 
French, 434 to 5c.

Dates are quiet. We quote : 5 34 to
6c. for Hallowee- and 5 to 534c. for 
Kadrowee.

GRKKN FRUITS.

Some of the finest exhibits of fruit this 
year were u> be seen 011 the market this 
week. The immense crops of pear hes and 
plums have caused a tremendous duwn|H>ur; 
on Wednesday there must have lieen 
10,000 baskets of (reaches arrived at this 
market ; these were all absorbed, hut prices 
were sacrificed somewhat. The quality of 
the Crawfords is not quite so good as last 
year. The tremendous crop has rendered 
a diminished size, and as yet the quality is 
not up to first-class. Some of the dealers 
say that ottly the trimmings are coming yet

SITUATION WANTED.

Thorough kki iahi.r gkockr gonk 01 r
•a ul.il hu-iiw— i* tW>iruu. uf -«curing ., bomii-x, 

wu lit. tuwl : xgc |J ; g. -ud lililrr— ; lemvrr.,!c Lit It. : 
lug .ifrxkl uf »o,k. A,l,Ire... Ileat 3, Till, t anai.i vn tiktK

Riverside Canning Works
Wallaccburg, Ont.

Cagle Brand Tomatoes. Corn and Catsup
Ties I$f.'r in i iik Maskst.

N \
warranted pure and to natural

W. J. BADDER. Prop.

MORROW & EWING
General Commission Merchants

13 St. John St.. MONTREAL

We be* *« notify the Wholesale Grocery Trade that we 
have to offer best value» in

Rio, Santos, Maracaibo
and Mocha Coffees

also have on hand full line» of

Japan. Congou. Indian. Ceylon 
and Gunpowder Teas

Sample» and particulars on .implication. 
Wholesale supplied only.

W.H.Seyler&Co.
Brokers and Commission Merchants

Room too. Board of Trade.

^ — Toronto
M.tiiufut tarer* and Importer» wishing to hate their i»r*« 

duct» introduced to the jot him; trade are n»pectfuliy it 
quested to v t'liiiuunit ate with US.

English. German and French Goods a specialty. 
Kepis xml in.; __—

J. L-jwcnz * Hauser Bros., l •«* i. Ls Tens.
Telllor. Rolhwoll 6c Co. M meal “Royal

Black Lead and Blues.
Hockor-Joncs-Jowcll Milling Co. V w \ rk

German Gelatine Works. Howhst am Mam. 
Germany.

VVii. i, »aic agent tot Grape Wino Vinegar Co.,

G F.&J.GALT p=ArCTKHEcRS
42 SCOTT ST TORONTO.CELEBRATED BlueRibbonTeas

C6C
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The rarest morsels to be found 
Are manufactured in Owen Sound.
They are “ Graham Crackers ” pure and grand, 
McLauchlan’s name’s on every brand.

J. McLAUCHLAN & SONS,
Blsc.lt Mmaafctwrcrs, . OWBli SoUfld, Olit.

and that these are picked too green, and as 
a consequence are hard. If this is so the 
market will be flooded next week. I'lums, 
too, are very abundant and 40c. is about 
the highest ptice obtainable, liananas have 
come in rather too fast lately and some 
bunches have been sold very cheap. They 
are rather dull when so much other fruit is 
on the market. < -rapes are very late this 
year, and although some are coming in now 
they will not come forward in any quantity- 
till next week. The crop promises to be a 
large one, if warm weather stays to do the 
ripening. The prevailing cold nights at 
present prevent a fast ripening. We quote 
as follows: Oranges — - Sorrentos, 300 s, 
>3. 50 to >4 per box ; 180"s, #2.25 to #2.50 
per three-quarter box. Lemons, #2.50 to 
<3.50 per box. Cocoanuts, #4.50a sack and 
600. per doz. Onions, 2 to 2>£c. per lb. for 
Kgyptians. Bananas, 51 to # 1.50. New cab
bage. goc. toil per bbl. Watermelons, 20 
to 23c. California pears, i2.6s to i3 per 
box; muskmelons, Canadian, 60c. toil per 
large crate; cucumbers, 15 to 20c. per 12- 
quart basket ; Canadian tomatoes, 15 to 
251. per basket. Huckleberries, 90 to
11 per basket; Crawford peaches, 40 
to 75c. per basket ; Canadian apples, i2 
to i2.50 per barrel and 25 to 30c. per 
basket; pickling onions, 75c. |>er basket; 
Canadian plums, 201040c.; Spanish onions, 
85c. toil per case, according to quantity 
taken. Blue grapes, 25 1030c per 10-lb. 
basket; common pears, 15 to 25c. per 
basket ; Bartlett pears, 301040c. per basket.

HUT IKIt AN 1J < 1IEESE.

Butter—Better grades continue firm. 
The quantity coming forward is just about 
sufficient for requirements in both grades, 
although dealers say that they could handle 
more if it were coming forward. There is a 
good local demand with some additional 
enquiry from the eastern provinces. There 
is prac tic ally no call for dairy on export 
a< ' omit. Brices remain about the same as 
they were last week. Best quality sells at
12 to 14c, while the medium grades move 
freely at 9 to 10c. Bound prints are worth 
14 to 15c. Creamery seems to be holding 
its own in the Bntish markets, as the export 
demand for pound prints is good, although 
that lor tubs is only moderate. Tubs sell at 
17 to 18c., and prints, 18 to 19c.

Cheese—There has been nothing special 
to report this week. Factory men seem to 
be holding for higher prices and exporters 
do not seem disposed to follow. As the 
make continues very large, some of the fac
tories will have to unload, as many will not 
be able to carry cheese much longer, and it 
is a question whether it is desirable to do so. 
< lur advice is to sell at market price while 
in line condition ; 9)4" to 10c. is the ruling 
price, while jobbers pay <)% to 9)Cc.

SALT.

The trade in salt is not materially changed. 
Orders are coming in steadily but not freely. 
(Quoted at Toronto, carload lots go at #1 
per bbl. and 65c. per sack ; less than car
load lots, #1.05 per bbl. and 70c. per sack. 
At the wells we quote: F.O.B. barrels, 
70c.; sacks 50c. for points west of Toronto, 
and 45c. for Toronto and points east of 
Toronto.

FISH.
The supply is still inadequate for the 

existing demand ; however, stocks are no 
shorter than usual at this time ol year. It 
is expected that soon larger supplies 
will be foithcoming and that an easier 
feeling will prevail. We quote as fol
lows ; Pickerel, 6c. per lb.; pike, $%c. 
per lb. ; whitefish, 7c. ; trout, 6j£c. ; 
perch, 3c. per lb., fresh herring, 3>£c. 
per lb. ; baddies, 7 )£ c. per lb. ; Labrador her
ring, #3 to #4 per bbl. and #2.25 perhalf-bbl.; 
split herring, #4.50 per bbl. and #2.50 per 
half-bbl.; boneless fish, 334 to 4c. per lb.; 
pure cod, to ôjj'c. per lb. ; fresh
water herring (heads off), #2.50 per keg.

1*110 VI SION 8.

The market continues steady. The 
higher prices do not seem to have affected 
the demand. Bacon and lard have been 
particularly active. No further advance 
has taken place in the price of the latter 
article this week ; in fact, some dealers

who are holding large stocks are shading 
our quotations. Otherwise prices are very 
firm.

Dry Salted Meats—Long clear bacon, 
835 to 9c. for carload lots, and 8 to 8Xc. 
per lb. for ton lots and cases ; backs, g)^c.

Smoked Meats—Breakfast bacon, 12% 
to 13c.; rolls, 10 to io^c.; hams, large, 11 
to n)jc. ; 12 to 13c. for small and
12j^c. for medium ; shoulder hams, 9% to 
10c.; backs, 12 to l2tfc. ; all meals out of 
pickle, ic. less than above.

Lard—Pure Canadian, tierces, 63jc. ; 
tubs, 6)/ to 7c.; pails, 7>fc.

Barrel Pork—Canadian heavy mess, 
#13 to #13.50; Canadian short-cut, #16; 
clear shoulder mess, #12.50.
GRAIN, FI OUR, BREAKFAST FOODS.

Grain—The feverish state still prevails in 
the grain market. We quote : Wheat, No.
1 hard, #1.12; winter wheat, 93c.; new win
ter, 90c. ; oats, 26 to 28c. ; peas, 45 to 46c. ; 
barley, 24 to 27c.

Flour—The price of flour keeps climb
ing in proportion to that of wheat. We quote 
in carloads on track, Toronto : Manitoba 
patents, $5.90 ; Manitoba strong bakers', 
#5.5o;Ontario patents, #4.7510 #5 ;straight 
roller, #4.50 to #4.65, Toronto freights.

Breakfast Foods—Trade is fair. We 
quote as follows : Standard oatmeal and 
rolled oats, #3.30 in bags and $3.40 in 
bbls. ; rolled wheat, #2.85 in 100-lb. bbls. ; 
cornmeal, #2.40 to #2.50; split peas, #3 
to #3.25; pot barley, #3 to #3.25.

COUNTRY PRODUCE.
Eggs—There is nothing new to report 

this week. Receipts continue fairly free for 
this season of the year. We learn of one 
or two small lots having gone forward for 
export. The British export price remains 
firm, but it is doubtful if a profit can be ob
tained on shipments at present values. New 
laid candled brings 12 to 13s., and No. 2, 9 
to 10c.

WE ARE

PA Y1NG
CASH y

FOR "drap W. B. BAYLEY 4 CO.
EXPORT BROKERS 

46 FRONT ST. E. TOTOIltO
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The Events of a Busy Week
Have left us with facilities and determination stronger than ever to cater to the
wants of the Trade at the CLOSEST PRICES.
Among this week’s Special Values are :

GREEN MARACAIBO COFFEE 
NEW SULTANA RAISINS

Protopazzi’d 3 Star

NEW VALENCIA RAISINS
Arguimbau’s.

Trenor's and Rogers*

FINE SAMPLE

I FIRST IN 
t THE MARKET

| SECOND SHIPMENT 
Selected and 

( Fine Off-Stalk

THE EBY, BLAIN 00. U"ITE°
Wholesale Importing and Manufacturing Grocers.

Potatoes — There have been more 
potatoes marketed this week, but the quan
tity still continues small. The scare of the 
rot does not seem to he great. Dealers pay 
30 to 40c. a bag and sell at 40 to 50c.

Honey—At present it is only the dealers 
that are buying honey. The consumptive 
demand has not opened up. We quote 
light at : 60-lb. tins, 6 to 6jjc. ; 5 and 10-lb. 
tins, 6% to 7c.; comb, <1.30 to #1.75 per 
dozen.

Dhied Apples — Trade is quite dull. 
Prices for sound goods are firm in anticipa
tion of a shorter crop. A large percentage of 
the stocks now remaining in the market are 
badly affected by fly and worm, and only 
salable at a large discount. Local price 
runs from 3 to 3)<c. f.o.b., and jobbing 

** price ranges about 3>^c.
Evaporated Ahpi.es — No transactions 

of any account have been reported this week. 
Buyers are paying 4c. f.o.b. Jobbers are 
quoting $ to 5 Xe-

HIDES. SKINS AND WOOL.
Hides—Trade is picking up considerably, 

and appearances point to a good fall 
trade. Cowhides: Dealers" pay 8)£c. for 
No. 1, 7>£c. for No. 2and 6}4c-. for No. 3. 
Sleerhides : 60 lbs and up, 8j<c. for No. 1, 
7><c. for No. 2 and 6j4c. for No. 3.

Calfskins— Trade is fair and shows no

change. We quote ; No. 1 veal, 8 lbs. 
and up, 10c. lb.; No. 2, 8c.; Dekins, from 
30 to 35c.; culls, 1$ to 20c. each.

Sheepskins—We quote: lambskins 
and pelts, 55 to 60c.

W<kil—The demand from local factories 
is increasing slightly and is giving a better 
feeling to the market. The quantity of wool 
in the country is increasing ; in fact, from 
the natural course of events an improvement 
in the condition of affairs cannot long Ire 
postponed. Dealers are still paying 19 to 
20c.

PETROLEUM, ETC.
The demand is fair and improving slight

ly. We quote in 1 to 10 bbl. lots, imperial 
gallon, Toronto: Canadian, 14Jjc.; car
bon, safety, i6j(c. ; Canadian water white, 
17c.; American water white, i7J$c.; Pratt’s 
astral, 17c. in bulk.

market notes.
It is a long time since plums were so 

cheap.
It is estimated that about 10,000 baskets 

of peaches were sold on this market on 
Wednesday.

Mail advices from California state that 
the crop of walnuts will fall about 50 cars 
short of that of last year, the yield of hard

shells I icing aliout a fourth of the 1896 out
put. according to present estimates.

A consider able amount of the dried apples 
coming forward are full of rtv and worm, 
ami dealers through the country should tie 
careful of the goods they buy. When thus 
affected they are worth about 1 cent a 
pound.

It is doubtful whether the stock of canary 
seed in this country ever was smaller than 
at present, anil there are no additions know it 
to be on the way, while no decent qualities 
can reach this market from the other sale 
helmc the middle to the end ol November.

QUEBEC MARKETS.
Montreal, Sept. 9, 1897.
GK04EHI K».

HE grocery market has exhibited con
siderably more activity duting the 
past week, and trade, especially in 

the staple lines, is brisk Sugar is the most 
striking instance in this particular, demand 
being so active front jobbers that the refiner
ies have all they can do to keep up with 
orders. An increased demand for syrups is 
one of the new- features of the week, while 
molasses shows a higher tendency, and job
bers generally admit that supplies are much 
lighter than they expected they would be. 
Rice also shows an upward tendency abroad,
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ami the same disposition is strongly in evi
dence in the tea market, while the strength 
in canned goods and dried fruit is fully 
maintained. Altogether the general grocery 
situation is a very buoyant one.

St'tiAH.

There, has been an active demand locally 
for sugar, and prices are steadily held at 
both refineries at the advance quoted last 
week Both granulated and yellows share 
in the enquiry, and it seems evident that 
jobbers’ stocks require replenishing if there 
is any meaning at all in the present condi
tions, for both the refineries are compelled 
to mn to their full < apa< ity to attend to all 
their orders. Kellners also have been ope
rating in the raw sugar maiket lor supplies 
both of beet and < ane. and, in a word, the 
disposition is generally buoyant, and we 
hear of less desire to < ut prit es on the staple 
than was the case a week or so ago. We 
quote : l iranulaled, 4 '»c. up to 10 barrels, 
and 4 y i6v. for larger quantities. Yellows 
range from - 1 ^ to 3341 ., and creams, 3"'* • 

SYKIFS.

There has been an improved demand for 
syrups lately, and the small sto< ks in refin
ers hands have been appre< îably reduced; 
in fact, high-grade syrup is difficult to get 
at all here, as the refiners are completely 
sold out of them for the present. As a re
sult of the demand, values, which have ruled 
stationary and nominal in the absence of 
business, present a stronger feeling, stiffening 
fully ‘41 . per pound to 1 4 and 2 Ve-. as 
to quality.

Ml II.ASSES.

Business in molasses has been more activ e 
during the past week, local jobbers being in 
the market freely for any supplies that are 
ofleiir.g. as it is now * lear that supplies are 
lighter than many antii ipated. Round lots 
of Barbadoes have changed hands at 22c. 
ex stoic, but most holders leftist- that figure, 
ben r film at 22 1023c In a jobbing way

Ve quote: Barbadoes, 24 to 25' .. and 1’orto 
ip o. 25 to 27. .

KICK.

Advil es continue of a very strong 1 har- 
ai 1er on ri< e, • aides quoting sharp advances 
in both l’atna and India grades fid. per cvvt. 
higher being asked. Canadian mills are 
again in the market with supplies of their 
own domestu refined and pikes are firmer 
than they were, as follows : Crystal 
Japan, 2-5 ; standard B, 23.50 to 23.75; 
Batna, 55 to 25 50; Carolina, 56-75 t0 
57.75; t.hoiic Buiniah, 54 to 54-25. and 
Java kinds, 54.25 to 54-5°- 

SPICES.

Theie has been no 1 hangein spices, busi
ness ruling quiet and prie es steady. We 
quote as follows : Black pepper, 9 to 
loc.; pure white, 11 to 16c. ; pure Jamaica

ginger, 20 to 25c.; cloves, 15c.; pure 
mixed spice, 25 to 30c.; cream of tar
tar, French, 25 to 27c. ; do., best, 28 to 30c. 
per lb. ; allspice, 12 to 14c.; nutmegs, 50 
to 90c.

COFFEES.

Coffee has met a better enquiry lately and 
the volume of business is sensibly enlarged, 
while values also have a firmer tone. We 
quote : Maracaibo, 16 to 19c. ; Santos, 12 
to 15c.; Rio, 12 to 16c.; Mocha, 24c., and 
Java, 25c.

TEAS.

There has been rather more activity in

tea during the week, though jobbers, as a 
rule, are not disposed to operate extensively. 
This disposition on their part is curious, in 
view of the fact that all advices from primary 
points, especially Japan, the facts of which 
are dealt with elsewhere, indicate increasing 
firmness in values. It seems unlikely, there
fore. that buyers will gain anything by hold
ing off. We quote : Young Hysons, 14 to 
18c. for low grades, 25 to 28c. for mediums, 
and 30 to 45c. for high grades; China Con
gous, 14 to 18c. for mediums, and 25 to 55c. 
for high grades; Japans, 15^ to 21c. for 
mediums, and 28 to 40c. for high grades; In-

VheBestisD^z SHADING
OVULAR
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a
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I never use 
Tapioca

of rtAKtoePtAWL/
. Tapioca Ekul- 

1 Ricitus^
triiTMN ' ' .

Grocery Go. palace
'[ ORANGE, NVASS. ^

f _ Ask you» Gpoce* for Minu”
A V-x Tapioca, and taice no other

Once used always used.

was a common expression among house
keepers before

“MINUTE TAPIOCA”
was put on the market. The tedious soak
ing necessary and the low quality of a great 
deal of the tapioca sold kept it in the back
ground as a food article.

The introduction of ‘ hanged all this, and people 
«. vfi-iifo fr«” everywhere who would not illte TapiOCl touch the old tapioca are our 

most enthusiastic customers. “Minute 
Tapioca " requires no soaking, is absolutely 
pure and very delicious.

Whitman Grocery Co.
ORANGE. MASS

Get it of vour wholesaler or direct.

s
Saratoga Potato

CHIPS.
Grocers sell them, 

anufactured by . .

JOHN E. MARSHALL
118 Commercial St.,

Boston.
D. H. RKNNOLDSON, 

Agent in Montreal.

ENAMELLED MEASURES
In pt., 1 pt., 1 qt., 2 qt. and 1 gal. sizes.

GOVERNMENT STAMPED

Superior to Measures made of Tin, Wood 
or Copper. Easily cleaned and 
will not Rust or Corrode ....

The McCLARY MFG. CO.
LONDON, TORONTO, MONTREAL, WINNIPEG, VANCOUVER
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W A N T E D Consignments of

BUTTER. EGGS & POULTRY
Quick returns guaranteed.

eOHAS. J. GRAHAM,
88 Front Street East, TORONTO.

PACK KT l IK SKKII I» tain*1 Ac null then r-l'it pruviilv.s iimniithmrnt for Mrtb 
Aelllhi

_______ _______________ ______ To
I the .stuff often marketv«i as l-inl *;u«l 

is worse than selling Isnl bn a-» With 
the bread the vitsioim r soon mjm* the had value 
With the Feed his bird ttiekens and dies In fore 
the had value is known It may take longer in 
some eases than others, hut sueli seed eventually 
gets in its work. Lump sugar wi h rat imison 
w uld he more merciful Then t he bird s suffi r 
ing would not he pro.imged

An h nit st pas k. t of bird food eaunot allow the 
profil of the other kind Hut it pays laftler in 
the end « mffom r.s mid birds eusi- r to keep. 
Tit y don't h .ve to luv a hi d every few months 
They keen more birds. Th y buy mm* set l. 
1 he grorer make up on extra sale - the legitiinate 
reduet ion of profit Make-* il un twenty limes 
over And uomli r» what lieuomes of all the 
1 ol ams -eed In sell

l uttaims Seed is sold by all wholesalers.

Dawson & co.
FRUIT, PRODUCE AND 

COMMISSION MERCHANTS,

32 West Market Street

TORONTO.

Large quantities are now being handled by

MCWILLIAM & EYERIST
WHOLESALE COMMISSION MERCHANTS

26 and 27 Church street, 
TORONTO. ONT.

Consignments i*r..i„|>ily ai d carefully h.ti ilied. 
All orders receive our best attention.

Telephones :—Office, 645. Fruit Maiket, 2746.

PURE-

LARD
. . OF THE . .

Best Quality.
Special
Prices
This
Week
Get
Our
Figures.

IN

5 TUB
AND

15 PAIL 
LOTS.

F. W. FEARMAN - HAMILTON
Extra Fancy Maiori and Sorrento 
Lemons. Finest Bananas. Cali
fornia Bartlett Pears. Crawford 
Peaches, Plums, Grapes.

Made from Grapes grown In Essen 

Sweet Rich, Red 
$2.50 per case ; 80c. gallon

THEAMHERSTBURC VINTAGE CO.

BROCK S BIRDSEED
i> the standard by which all gotwl 
bird scetU are jude- d T<» way it 
i> equal to “ Brock a * i> the 
highest praise that can be hv-.lowed. i lb.
‘a lb. pkt>. All wholesaler-^ Sec you get it.

NICHOLSON A BROCK - TORONTO

E. T. STURDEE
Mercantile Broker, 
Manufacturers’ Agent,

ST. JOHN. N.B. Etc- Etc'

Wholesale trade only.

EGGS / BUTTER
Strictly fresh eggs are selling at 12 to 
lî'/îc. Held stock 10 to to'^c. 
Choice butter scarce and good prices 
can be realized. Correspond with

THE WM. RYAN CO. LIMITED
70 and 72 Front 8t. East.

A

TORONTO

COMMISSION MERCHANT
Wholesale Dealer in .

Oysters, Finnan Baddies, Fresh and 
Frozen Fish, Oranges, Lemons. Al
méria Grapes, Cranberries and Dates

76 COLBORNE ST.,
TORONTO. ONT.

Smoked Hams
are scarce with other itinkers 
For ten days W6 will give sjk: 

cial inducements in Itirrcl lots. 
Write for prices.

D. GUNN, BROS. & CO
Pork Packers and Commission Merchant.

TORONTO, ONT.

CANADIAN reaches, IVars, Hums, 
Apples, Tomatoes, llucUvIieiiivs, etc

Lartzc shioments arriving daily Sold at 

and carefully executed
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dians and CeyIons, 17 to 20c. for mediums, 
and 35 to 65c. for higher grades.

CANNED GOODS.

Canned goods generally maintain their 
lirm tone, especially vegetables, while salmon 
are steady also. We quote as follows : 
Tomatoes, 80c.; corn, 60 to 80c.; peas, 
80c.; peaches, #1.75 to 51.90 for 2’s ; rasp
berries, 51.40 to 51.90; strawberries, 81.75 
to 82, according to brand and quality ; 
cherries, 82.30 ; apples, 3's. 95c. ; gal
lons, 81.6$ to 81.75 1 pumpkins, 75 to 
85c.; salmon, •• Horseshoe," 81.40 to 
81.45; •• Clover Leaf,” 81.35; “ Lion,"
81.37 to 81.40 ; Lowe Inlet, 51.30, in 
tall tins ; canned mackerel, 81.25 ; Can
adian canned beef, t's, 51.20 to 51.25 ; 
2’s, 82.15 to 82.30 ; lobsters, 8>> per 
case; French sardines, 810.25 to 511 extra 
brands ; ordinary brands, 58 to 59 ; Can
adian brands, 84.2*.

DRIED FRUIT.

The feeling in currants continues quite as 
firm as previously noted, cable quotations 
showing advances of is. fid. to 2s. over 
what was asked ten days ago. Values 
range from 15s. 6d. on I’rox nu ials to 19s. 
on I‘alias. First quotations on Vostuuu 
are on the Iwisis of 24s. < >n sj>ot we quote :
Barrels, 3J4 to 4c. ; half-bills , 4 to 4*»'c., 
and crises, 4)1 10414 c., and the stock of old 
is rapidly being exhausted.

Valencia raisins are lirm, and definite 
quotations come to hand for the first time 
this week. They range from 14s. tor off- 
stalk, and 16 to 17s. fine olt-stalk, to 20s. 
for selected, while layers are quoted at 22 
to 23s. The stock of old huit on spot is 
almost exhausted and prices are largely 
nominal, ranging from 4 Ifc. for off-stalk to 
5c. for selected.

There is the same firm feeling on Cali
fornia raisins, and prices are strongl) held, 
with shippers undecided what to ask owing 
to the unsettled feeling on the Coast. To 
lay any fruit down in Montreal, however, 
would cost jobbers, at the very least, 6 >4 to 
6j]C., landed in here.

Business has transpired in California 
prunes at the equivalent of 7 to 9c. as to 
grade, laid down in Montreal.

NUTS.

There has been nothing s|ie< ial to report 
in nuts. Demand is quiet. We quote : 
Grenoble walnuts. 11 to 12c.; do. 
shelled, 20c; Brazils, lie.; almonds. 10 to 
toj^c.; do shelled, 17 to 18c. ; filberts, 8>5 
to 9c.; peanuts, 7 to 9c. ; pecans, 9 to 10c. ; 
and cocoanuts, 83-5° to 83.75 per 100.

HUGH WALKER & SON
Wholesale Commission Merchants

GUELPH, ONT.
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DRIED API'LES.

Foreign buyers have been heavy purchas
ers of both dried and evaporated apples, and 
prices have advanced sharply in conse
quence to 6c. on evaporated and 3 to 4c. 
on dried.

APPLES.

Receipts of apples are very light and 
supplies of really choice fruit difficult to 
obtain. 1'rices have stiffened in conse
quence, and this week $2 to 53 per barrel 
was easily obtainable.

GREEN FRUIT.

There have been heavy receipts of green 
fruit here, but, despite what poorly informed 
daily papers have stated, Montreal is far 
from being a mere dumping ground. On 
the contrary, the extraordinarily heavy 
rei eipts lately have been absorbed with sur
prising promptitude and the prices realized 
fair. For instance, over 12,000 baskets of 
fruit arrived on Monday last. The auction 
sales had disposed of all of them before Wed
nesday. We quote: Oranges—Valencia, #6 
per case; Messinas, #3 to 83.50 per box ; 
lemons, Si . 25 to S3 per box ; Naples lemons, 
$6 to S7 per chest; bananas, Si to Si.25. 
California fruit—peaches, Si to ÿ 1.25; pears, 
Si .50 to S2, and plums, fi to 51.50 per box ; 
blueberries, Si.25 to $1.50per box. Canadian 
fruit -Crawford freestone peaches, 50 to 60c.; 
clingstone, do., 30 to 40c. ; plums, 25 to 
45c. ; grapes, 10-lb. baskets. 30 to 40c. ; 
5-lb. do., 201025c., and liartlett pears, $2.50 
to S4 per bbl., and 35 to 50c. per basket ; 
Egyptian onions, 3c. per lb., and Spanish, 
52.50 per case.

COUNTRY PRODUCE.
Means—A leading feature in the market 

for country produce has been the demand 
for these, and prices have advanced pretty 
sharply as a consequence to 70 to 80c. for 
prime and 90. to Si for hand picked. 
Numerous enquiries have been received 
here from the Maritime Provinces asking 
for quotations.

Eggs—The demand for eggs to-day was 
only fair, and the market in consequence 
was quiet, but prices as >et show no change, 
although leceipts continue liberal. We 
quote Choice i andled, 1 2% to 13c. ; No. 
I, 11 'j to 12c., and No. 2, 9% to 10c. per 
dozen.

Honey—There is no change in honey. 
White clover comb is offering at loc. and 
dark at 7c. ; bright extracted at 6 ‘A to 7c., 
and dark at 4 to 5c. per lb.

PROVISIONS.
A good, steady business continues to be 

done in provisions, the demand being fair 
for all lines, and prices for smoked 
meats are higher. We quote : Canadian 
pork, 5 1 5 to 515.50 per bbl. ; pure Cana
dian lard, in pails, at 6^ to and
compound refined at 5^ to 534c. per lb.;

hams, 12 to 14c., and bacon, 12 to 13c. per 
lb.

FLOUR AND MEAL.
The feature of the flour market was the 

active demand from foreign buyers for 
Manitoba grades at an advance of 2s. over 
what they bid on Friday last week. The 
Lake of the Woods Milling Co. sold 1,000 
sacks for shipment to London and 1,000 
sacks to (Glasgow, and W. W. Ogilvie sold 
4,000 sacks for shipment to Liverpool, Glas
gow and Manchester. It might be stated 
that the above sales were made at much 
higher prices than foreign buyers were wil
ling to pay when cash wheat in Chicago sold 
at 51.02. The instructions coupled with the 
above first two sales were to rush shipments 
forward, to which the miller stated it looks 
as if the Finglishmen were caught short 
of this grade of flour this time, and 
export prices are about on a par with 
local values at present. There was also 
a better demand from Quebec buyers, 
and sales aggregating 2,000 sacks were 
reported. Locally trade was fairly active, 
but sales are principally in small lots, to fill 
actual wants. We quote : Winter wheat 
patents,55 to 55.25; straight rollers, 54.85 to 
55, and in bags, 52.25 to 52.35 ; best Mani
toba strong bakers’, #5.50 ; second do., 55, 
and low grades, 53.15; Hungarian patents, 
55.90.

The demand for feed continues slow, and 
the market is dull, with no change in prices 
to note. We quote : Manitoba bran at 511 
to 511.50, and shorts at 512 to 512.50 per 
ton, including bags. Ontario bran, in bulk, 
is offering at 510.

The tone of the meal market was steady, 
but sales are slow, as buyers have ample 
supplies on hand. We quote : Rolled 
oats, 53.30 per barrel, 51.60 per bag ; 
standard meal, 53.20 per barrel and 51.55 
per bag.

BALED HAY.
The demand for old hay is fair, and the 

tone of the market is firm at the recent ad
vance. We quote : No. 1, 511.50 to 512.50, 
and No. 2, 59.50 to 510.50 per ton in car 
lots on track.

CHEESE AND BUTTER.
Cheese was firm but quiet during the past 

week. We quote: Finest Ontario cheese, 9 X 
to gtfc.-, finest Townships cheese, 9Mi to 
93£c.; finest Quebec cheese, g^ic.

The butter market ruled fairly steady, 
though the enquiry from exporters is not as 
brisk as it might be. To move any strictly 
finest would necessitate ig%c. at the least. 
We quote : Fïnest creamery, 19 to iq>£c. ; 
seconds, i8j£c. ; dairy butter, 12# to 13c.

MONTREAL NOTES.

Enquiry for beans from the Maritime 
Provinces has been a feature lately on this 
market.

Both dried and evaporated apples have 
advanced very sharply under extensive buy
ing for foreign export.

Advices on tea from primary markets, 
especially Japan, infer that buyers will gain » 
nothing by holding off.

Cables state that both Patna and India 
grades of rice have advanced 6d. per cwt. 
with prospects of still higher prices.

Flour continues firm at the advance and 
local millers, as noted in the regular report, 
have been heavy exporters to Great Britain.

NEW BRUNSWICK MARKETS.
Office of The Canadian Grocer.

St. John, N.B., Sept. 9, 1897.

HERE has been a quieter business 
during the past week. The firm feel
ing continues, and except in flour, 

there is a tendency to a further advance. 
Oatmeal particularly has strengthened. The 
millers who had held back have now ad 
vanced their prices. Wholesale dealers 
have been buying lard freely owing to firmer 
prices and some packers advancing slowly. 
Dried fruit has a place of interest ; dealers 
are surprised at the strength shown by Cali
fornia raisins in the face of a large output. 
The increased American duty on foreign 
raisins is the chief cause of their having shown 
a steady advance since opening. The re
tailers are looking for a good trade during 
Exhibition week, and the wholesale men 
hope to see many of their customers and to 
receive good orders. The Exhibition opens 
on the 14th, and from present prospects will 
be one of the best ever held here.

Oil —With the decline in the demand for 
lumber comes a corresponding decline in the 
demand for lubricating oil from the mills. 
There is, however, a fair business, and the 
increased sale for burning oil makes the want 
of the other business felt less. Cod oil is very 
low and dull. There being no United States 
demand our market is overstocked. We 
quote : Best American burning oil, 17# 
to i8j£c. ; Canadian water white, 16 to 
17c. ; Canadian, prime, 14 to 15c.

Salt—Stocks of coarse are getting light, 
while there continues to be a fair sale. A 
cargo should be now here. It is about all 
sold to arrive, so that in coarse salt prices are *" 
likely to rule firmer. In factory - filled, 
there are ample stocks and prices are easy. 
Canadian has the usual large demand for 
table and dairy use. We quote as follows : 
Coarse, 47 to 50c. ; Liverpool factory- 
filled, 85c. to 51 ; Canadian fine, 90c. to 
51 per bag. ; 5-lb. bags, in bbls.,
53 to 53.25; 10-lb. bags, in bbls., 52.85 
to 53; butter and cheese salt, bulk, 52.50 
per bbl.; 20-lb. wood boxes, 20c. each ; 
10-lb. wood boxes, 12c. each ; cartoons, #2 
per case of 2 doz ; rock salt, 55 to 56 per ton.
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A tree is known
by its fruit ; so is a cow judged according to its milk. The milk which we use 
is carefully tested and proved to be full cream milk, the product of healthy cows 
before it is finally accepted. We have no dealings with doubtful or unhealthy 
cows. Constant vigilance ensures a supply of pure, good milk, ami our condens
ing process is so complete that OWL BRAND MILK '* pronounced 
a perfect article.

Canada Milk Condensing Co.* Limited.
------Antigonish, N. S.

Coffee
Clubmen always want 
the best. That is how 
this Coffee gets Its 
name. There are still 
a few towns unrepre
sented. Do you want 
a good thing ? 
Write

Ewing, Herron 4 Co.
Uoflee tod tipicee

Montreal.

Ask our Travellers lo show you our I.KAliKks 
in Hulk

Ceylon and Young Hyson

Teas
SPLENDID VALUES.

Agents in Canada for ENGLISH BREAKFAST 
HOP TEA.

Pounds and 
Half Pounds.

Once Tried 
Always Used.

BALFOUR SCO., Hamilton

DO YOU SELL

Tomato 
Catsup ?

And do you sell the liest ?

It is made by . . .

T. A. LYTLE & CO.
Vinegar Manufacturers. TORONTO

Crosse & Blackwell’s

NEW SEASON’S

?
♦

; Now in store.

WARREN BROS. & CO.
TORONTO.

BUY

I
I

Ivory Bar 
Soap

THB HKST MADE

Extra Choice
Hams Bacon 

Pure Lard 
Mess Pork

PARK, BLACKWELL & CO. u.i«
Pork and Beef Packers,

TORONTO

COFFEE BLENDS
Roasted, Whole er Ground

“P. L * CO.”
"CRESCENT”
“CROWN"
“BEE HIVE"

Send for samples and quotations.

Perkins, Ince & Co.
TORONTO.

44 How io sell Coffee"

liUY

•i

l
;
; 
t 
t 
?
;
t
;
j
;
F It sells itself, because it ex cels the 
? others. Highest grade MOCHA 

r and JAVA. Satisfaction guaranteed.

Excelsior !
!
I
Î
;

I Monter, Mitchell & Co.
TORONTO
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Canned Goods—-St. John houses have 
bought freely at the lowest prices, and most 
factories have withdrawn quotations. It is 
said that there is nothing like a combination 
among them Our dealers are looking for 
nice profits in canned goods. It will be the 
first fur some years. Spot tomatoes are very 
scarce, as also are lobsters. In salmon the 
feeling is easy. Oysters have light 
demand ; prices are firm. Clams and 
scallops show a good sale. We quote 
as follows: Corn, 65 to 70c.; peas, 75 
to 85c. ; tomatoes, 85 to 90c.; gallon apples, 
it.80to #i.85;corned beef, Canadian, #2.40 
to $2.50; American, 2-lb. tins,#2.60 to #2.70; 
i-lb tins, 51.4010 <1.60; oysters, 2's, #2.10 
to 52.20; i s, 51.40 to 51.50; peaches, 
5's, Canadian, 52.751053; 2's, ÿ 1.75 to 
51.85 ; American, 3 s, 52 to 52.25 ; 
pineapple, 52.50 to 52.75 ; salmon, 5125 
to 51.40; lobsters, 52.50 to 52.60; bad
dies, 51.15 to 51.25 ; clams, 55 for 4 do/; 
chowder, 52.60 to 52.75 for 2 doz. ; scal
lops, 55 50 for 4 doz.; Digby chickens, 5i 
per doz.; kippered herring, 51.10 per doz.

Gkeen I-Kin I heie is a large demand. 
In almost every case prices are quoted 
lower. This is particularly true of Cali 
forliia fruit, which continues to have very 
large sale, except, perhaps, giapes, which 
as yet are in but fair demand. Apples are 
coming in more freely, and many are of 
poor soft quality, so that some prices are 
low. Tenions, with a good demand, are 
quoted lower. Oianges have the least atten
tion in the fruit line. Melons are about out 
of the market, the season for demand being 
over. 1.astern pears still show great range 
in quality. Canadian plums are arriving 
freely and sell low ; they help to fill the place 
ol the Nova Scotia variety , w hich are very 
scan e Good apples will bring high prices 
this season It is said that the c rop of 
Gravensteins in Xoxa Scotia, while not 
at all as large as last season, will be 
better than latter fruit. We quote : Lemons, 
54 to 54.50 oranges, 54.50 to 55; bananas, 
51.50 to 52; liaillctt pears, per bbl 54 to 
56: tomatoes, 751. to 51 per crate: cucum
bers, 5i per bbl.; apples, 51.50 to 53.50 
per bbl.; California peaches, 51 to 51.25; 
California plums, 51 to 51.25 ; California 
pears. 52 to 52.50; giapes, 51 50 to 52.25 
per crate.

Dried Fruit—Trices are all high. Cali
fornia loose muscatels continue to advance 
and are now 1 ‘^c. above opening prices ; 
in fact, 4-crown are about 2C. above first 
price named here. As yet no orders have 
been placed it is thought prices will fall off 
somewhat. In Valencias a few new are 
here and furthei shipments are expected. 
The quantity bought to arrive is not large. 
Stocks of all kinds of dried fruit are very 
low. Currants both here and abroad are

higher. In evaporated apples the stock is 
very small and prices are advancing. 
Kfforts to buy old stock at outside points are 
unsuccessful. Dried are higher but have 
little attention. American onions are being 
received in quantity and prices are held 
firm. We quote : Kaisins, Valencias, old, 
5X to 6c. ; California L. M. 3-crown, 
7 to 7 *fc. ; London layers, 51.75 to 
52; currants, cases, 5^ to 6c.; bbls., 
i/4 to i'Ac-\ cartoons, cleaned, y% to 
8c.; bulk, cleaned, 6j4 to 7c., prunes, 
boxes, 5 to 10c. ; dates, to 5c.;
dried apples 3^ to 4c. ; evaporated apples;
6 to6^c.; onions, 53 to 53.50 per bbl.; 
cocoanuts, 52.50 to 53.50 per 100 lbs. ; figs, 
10 to 12c.; Sultana raisins, 735 to 9c.; 
Valencias, layers, old, 6107c.; Malaga loose 
muscatels, 6 to 6j^c. ; 4-crown L. M. Cali- 
fornias, 7 If to 8c.; seeded muscatels, i-lb. 
cartoons, 12 to 13c.; new Valencias, about
7 to 7 ,!ïC. ; do. layers, 8 to 8;fc.

Sigak—While the market shows no 
change for the week, refineries are finding a 
much better enquiry, and prices are firmly 
held. Dealers are finding their stocks of 
granulated, which have been so ample, 
slipping away, until now they find themselves 
sold out, or nearly so. We quote: < iranulated, 
4‘À to 4jsc. ; yellows, 33* to 3Ji^c.; Taris 
lump, 5 If to 5%c. ; powdered, 5 to S‘4C-

Molasses—Some New Orleans has been 
placed here, the first for some time. Bar- 
badoes is still offered low. Where quality 
is good at present prices it is particularly 
good stock In Torto Rico prices are rather 
firmer. Stocks are not large. We quote : 
Barbadoes, 23 to 24c. ; Torto Rico, 27 
to 30c. ; New Orleans, barrels., 25 to 
28c.; Antigua, 22 to 23c. ; syrup, 36 to 
38c. ; St. Croix, 20 to 22c. ; Demerara, 33 
to 34c.

Dairy Tkodui e — Lggs show quite a 
firmness, and prices have advanced. They 
have been scarce, but at present figures 
they seem to be more plentiful. Butter, 
while coming in freely, and while yet quiet, 
tends firmer. Cheese is higner, but is still 
below outside figures. Stocks are light and 
a further advance looked for. We quote : 
Dairy butter, 15 to 17c. ; creamery, 17 to 
18c. ; prints, 18 to 20c. ; cheese, qjf to 10c.; 
eggs, 12 to 13c.

Fish —There is a better demand, par
ticularly in pickled herring. Bay and Grand 
Manan are the only grades to hand. There 
is a demand for larger fish, but they are not 
to be had. Trices on present stocks have 
been advanced. Dry cod show good busi
ness and firm prices. In hake prices are 
also higher. Smoked herring keep dull. 
Tickled shad are firm ; fresh shad are 
about out of the market. Boneless fish 
show steady sale. We quote as fol
lows : Large cod, 53.15 10 $3.25 ; me

dium, 53 to 53-to; pollock, 51.25 to 
51.30 ; bay herring, 51.45 to 51.50 per 
half-bbl. ; smoked, new, 6 to 7c.; shad, 
half-bbl., 54.50 to 55; boneless, 2Jf to 
4c. ; cod, 6 to 6>fc.

Trovisions—As in other lines, values are 
higher. Some old clear pork is still in the 
market. Quotations are lower than stock 
could be placed at Mess is very scarce and 
is tending higher. Prices of smoked meats 
are firm. Lard, which dealers have bought 
freely and which has been so very low, is 
moving up. We quote: Clear pork, 514.50 
to 515.50; mess, 513 to 514 ; plate beef, 
5135010514; hams, 13 to i3Jfc.; rolls, 
9jf to 10c.; pure lard, 6)4 to 7c.; com
pound, 6 X to 6>fc.

Flour, Feed and Meal—Flour, which 
tended to slip off from highest points, seems 
to gain strength and firm prices are looked 
for. While the advance has been so con
siderable prices are not high. In oatmeal 
the upward tendency continues and prices 
are marked higher. Oats are somewhat 
hard to get at present ; new will soon be 
offered. Trices are very firm. Cornmeal. 
which has been so low, shows quite an ad
vance and is firm. Beans are good stock, 
the advance being maintained. While 
there is but little demand for feed, it is 
scarce. Barley is higher. The crop is 
much below that of last year. Split peas 
and other grades are marked up, they 
being hard to get. Hay is easy. We 
quote as follows : Manitoba flour, 56.25 
to 56.35 ; best Ontario, 55.40 to 55.50; 
medium, 55.25 to 55-35; oatmeal, 53.65 to 
#3-75 ! cornmeal, 52.20 to 52.25 ; mid
dlings, car lots, in bulk, 515 to 516 ; 
bran, do, do, 513.50 to 514.50; hand-picked 
beans, 51.20 to 51.25; prime, 51 to 51.10; 
oats, 34 to 36c.; hay, 512 to 513; barley, 
53 to 53.25 ; round peas, 51.25; split peas, 
53.15 10 53-2o; yellow eye beans, 51.75 
timothy seed, Canadian, $2 to 52.25 ; do. 
do., American, 51.7510 52 ; clover, 8}f to 
9c.; alsike, 8% to 9c.

ST. JOHN NOTES.
The new D.A.R. steamer Trince Ldward 

is now running between Yarmouth and 
Boston.

W. Frank 1 latheway has received a ship
ment of Maconochie’s pickles in the large 
bottle with patent stopper. They are the 
first to come here.

Two St. John boys are soon going to 
Montreal: Henry Duffell to take a position 
with the Canada Calcium Carbide Co., and 
Chas. Nevins to go with the Abby efferves
cent Salt Co.

The steamer St. Croix, running direct to 
Boston, took a very large cargo of sardines 
forward this week, having upward of 22,000 
cases. She loaded them at Lubec and
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EAST
INDIA
PICKLES

PIQUANT
APPETIZING

DELICIOUS

There are none 
ether so nice.

Ask your wholesaler

A. E. RICHARDS & CO., *,”S\*,IToh

Pickles.
Home cooking is not very good—beg pardon 

—comparatively. Heinz’s Baked Beans make some 

of it unnecessary.

Other Popular Specialtiei—

SWEET PICKLES TOMATO CHUTNEY
INDIA RELISH TOMATO KETCHUP

ITO.
For sale by

Hudon, Hebert 4 Cie , Montreal 
H. P Eckardl 4 Co., Toronto.

MEDALS--
PAHI8 
CHICAGO 
AN-rWERP 
A1LANTA, Etc.

‘The CENUINE/' »•'
àtwdys bur IMS 
K eystone trade - mark jj:v-

i

Fastport. She brought them here, as she 
does not stop at those points on her regular 
trip, but made a special run from St. John 
there and back in order to load them. The 
season for sardines there so far has not been 
successful.

Cold storage is again being talked about 
here. It has been a subject of some interest 
for the last few years. At present it would 
look as if next spring would see a good 
modern cold storage warehouse built in St. 
John.

We have the following notes from 1‘iince 
Edward Island : The wheat harvest is
the best in years, but fruit is a failure. 
Mackerel are at some points a large catch; 
one schooner reports taking loo barrels last 
week."

The Grocer regrets to report the death 
of Mr. James E. llarnes, the head of the well- 
known book-binding and stationery house 
of Barnes & Co. Few men in this city held 
the respect of his fellow citizens as did Mr. 
Barnes.

Mrs. Coreas—“ Our league of emanci
pated women is going to have a lecture on 
the social equality of the sex You must be 
sure to come."

Mrs. Cobwigger—" Certainly, my dear, 
I shall bring Miss Manners with me, as she 
believes in social equality."

Mrs. Coreas—•• Not for the world. You 
know she isn’t in our set."

TROPICAL FRUIT EXPERIMENTS.
We understand that the United States 

Government contemplates the establishment 
of an experimental tropical station in the 
lower part of Florida.

For several years the department has 
been experimenting with the pineapple, and 
has at last succeeded in bringing out many 
new varieties from the seeds of different 
vatieties crossed. These plants are small, 
but it is exacted that when they come into 
bearing there will Ire among them many 
choice varieties. These may supersede the 
varieties now in cultivation. These experi
ments have extended to the citrus family, 
guavas, etc. The great obstacle that has 
Ircen in the way was the location of these 
( iovernment experimental stations. They 
have been so far north that all the careful 
and painstaking labor of the experimenters 
was liable to be wiped out by cold. The 
establishment of the station in Hoiida below 
the danger line will enable those who have 
charge ol this inqiortanl branch of the Gov
ernment to experiment with the most tender 
fruits, plants and shrubs.

CANNED AND DRIED FRUITS.
A writer in a New England paper ex 

presses the opinion that in time dried fruits 
will supersede the canned variety entirely. 
We never expect this to tome to pass, un
less a vast improvement is made in the

methods of drying. Canned fruit stands in 
a category of its own. It is no more like 
dried fruits than a peach is like a pear. 
Both are fruits, but there the resemblance 
ceases. The dryers of fruits, whether in 
this country or abroad, hav e never succeeded 
in dr> ing or evaporating so well that their 
product could pass for an>thing but what it 
is—dried fruit. The extraction of the juices 
in order that the fruit max lie made to an 
extent imperishable, changes its whole 
character and alters both flavor and ap
pearance.

On the other hand, a good can of fruit 
admit ably counterfeits the natural, fresh 
fruit. Take a ran of fancy California yel
low [leaches, and it is practically impossible 
to say when eating it whether it is prepared 
at the moment or canned two years ago. 
This is one reason why the dried and can
ned fruits can never, in our opinion, con
flict. They are two separate and distinct 
products.—Grocery World.

O.—•• Why is a dog longer at night than 
it is in the morning ? "

A.—"Because it is let out at night and 
taken in in the morning."

Grocer (suggestively)— " \ ou haven’t 
[raid that little bill of mine yet "

Legislator (pensively)—"No. it has only- 
just passed its second reading "
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« I PRAESERVO
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A
Perfect Cabinet 

for

RAISINS 
PRUNES 

CURRANTS 
EVAPORATED 

FRUITS 
etc., etc.

No shrinkage 
No drying up 
No loss in weight

Fruit kept 
Moist and Fresh 

always.

Write us for Descriptive Catalogue.

ARTHUR P. TIPPET & CO, MONTREAL
HINTS TO BUYERS.

This department has become so popular that many more 
notices than there is space for are received every week. 
In future only important items of information will be 
inserted. Contributors are requested to send news 
only, not puffs of goods they handle, or the arrival of 
standard goods that everyone has in «.lock, or that they 
are offering goods at close figures, or that they have 
had an unusually large sale this season.

S
H RI DDI .1) Whole-Wheat Biscuit, the 
product of the entire v heat berry, 
claimed to he a natural food, is in 

stock with the Kby, I-lain Co., I.imited.
The Davidson & Hay, I.imited, report 

good sales ol “Shredded Wheat Biscuit.’"
T. Kin near iV Co. have Arguimbau line 

oli-stalk and select Valencia raisins now in 
stock.

Shipments of Crosse & Blackwell’s goods 
are arriving this week for Davidson & Hay, 
Limited.

A shipment of new season's Ceylons and 
Young Hysons is in store with the Kby, 
Biain Co.

Laporte, Marlin & Cie have received 
another consignment of line off-stalk Valen
cia raisins.

T. A. Lytle & Co. expect to have their 
new stork of tomato catsup ready for ship
ment in a few days.

Height, 76 In.; width, 41 in.; depth, 28 in

An exceptionally early arrival of new sul
tana raisins is announced in this issue by 
the Kby, Biain Co., Limited.

Clemes Bros, received a direct shipment 
of Arguimbau Spanish onions this week. 
They are fine quality this year.

I). Gunn, Bros. & Co. say that their 
special prices in hams and bacon for these 
two weeks are bringing a good trade.

Robert Greig & Co. have made some 
heavy shipments of “ Crown ” flavoring 
extracts to maritime points this week.

“ • 1‘rincess Louise ’ Japan tea is a favor
ite, judging by the constant and increasing 
demand we have for it,” write Laporte, 
Martin & Cie.

W. H. Gillard & Co. have just received 
a further consignment of Gillard's new pickle 
and Gillard's new sauce from the manufac
turers in Kngland.

The Davidson & Hay, Limited, are show
ing a very fine sample of new Sultana 
raisins. This is the earliest arrival of this 
fruit on this market.

T. Kinnear & Co. have a shipment in 
this week of Canadian kippered herring. 
These are something new in this market ; 
they bring #i per dozen.

Greig's “ Crown ” extracts have had an

immense sale this season. The firm are 
enlarging their manufacturing department 
to keep up with the demand.

W. H. Gillard & Co. have in store a large 
and varied stock of Japans, high and 
medium grades, liought early in the market, 
and showing splendid values.

“We have had good sales of cheap 
Congous as advertised in The Grocer last 
week,” report Davidson & Hay, Limited. 
These are splendid liquoring teas, and are 
moving out quickly.

Robert Greig & Co. have advice from 
Germany that the price of Keopff s family 
gelatine is likely to advance shortly. While 
stock on hand lasts the agents will not in
crease the price here.

John Mouat, W. H. Gillard & Co.'s 
Northwest representative, states that during 
the past year he has sold over twice the 
quantity of their standard black teas than 
during the former season. This argues well 
for their merit.

" Yes, • Kolona ’ tea has more than held 
its own at our exhibition exhibit—which was 
equipped for work, not for display—and the 
prospective number of new consumers which 
will result is a source of much satisfaction to 
us,” was remarked by one of the members 
of the Eby, Biain Co.
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Perfectly wonderful, the 
success of the business and the 
growth of the tea trade since the 
introduction of CEYLON and INDIAN 
Teas. Every wide-awake, pro
gressive grocer should study the 
special qualities of CEYLON and INDIAN 
Teas, they are purer, cleaner, 
healthier, more invigorating and 
more economical than the weak 
characterless teas of Japan and 
China. Try Ceylon and Indian Teas.
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A WORD OF WARNING
ERCHANTS throughout the country 
who are in tne habit ol buying dried 
apple;- should be < aretul at this time 

of year in the choit e ol the fruit that they 
purchase Many lots are coming forward 
which, although apparently free from the 
fly and worm pest, yet when explored are 
found to be fit for only certain purposes, 
where they value about a tenta pound. 
Not that the condition of the fruit is any 
worse this year than previous years . still it 
is no better, and the weather just now seems 
to be \ ery favorable for the breeding of the 
maggot, so that any of these goods that are 
still roaming around the < ountry, anti there 
aie ijuite a few, aie liable to be a I tel ted. 
All the move taie is needed, as the eggs 
deposited by these llies halt h out the maggot 
in a few hours. I'urchases should lie im
mediately shipped to thet ommission houses.

The i hie! mischief maker of this pest is 
the fly. In spite of great tare in packing, 
one or two of these flies may obtain admis
sion to a barrel of dried apples . we will 
suppose he does At In st no havoc is com 
milted, but with the advent of warm weather 
eggs are deposited, ami in a few hours of 
suitable conditions maggots are halt bed out. 
These maggots allai k the apples anti turn 
them into very dust. The drier the apples 
are the worse is the pest anti the quic ker 
they eat up the fruit. These maggots seem 
to be turned into llies by nature just as the 
butterfly is formed, and thus the whole bar rel 
or rase is atta‘ ked by the pest

Merchants tan generally avoid any loss 
from sm h • outillions by shipping their fruit 
as soon as it is purchased, in winter or in 
summer. I he pest is not gei.eially bred 
in winter; in fact, the conditions favorable 
for breeding are not precisely defined, but 
the damage begins in the early summer 
and it is as well to a< i ept the market 'imi
tations as to wait for better ones and run 
the risk ol having the goods spoiled alto
gether.

CHINESE EGGS
“ fresh eggs from China" is a con

spicuous sign posted in the windows ol the 
Chinese stores and restaurants in Chicago, 
but it is stated that the wording is in 
Chinese > liarai levs, and that the eggs are a 
délirai y that only appeals to t innese natives. 
Each is wrapped in a mass ol black mud 
that retains its putty-like consistency for 
months! even when exposed to the air. 
They come in boxes holding 25 Chinese 
dozen that is, 10 Everything that comes 
from China is pun based by tens. The 
eggs keep absolutely fresh. I’eeling the 
mud i oating from them, the lain! blue tint ol 
the shell is disclosed. The only difference 
between the eggs ol an Amencan duck and

a Chinese fowl, and an unfailing mark that 
keeps the dealer from practising a decep
tion, is that the yolk, instead of being yel
low, has the color of an American Beauty 
rose.—The Chef.

MANITOBA MARKETS.
Winnipeg, Sept. 8, 1897. 

HEAT, wheat, wheat, is the cry in 
Manitoba, f ully 90 per cent, of the 
harvest is now stookedand threshing 

is general. This is from two to three weeks 
earlier than usual ; in some places the yield 
is below anticipation, and in others above, 
so that it is as yet too early to make an 
estimate of the total yield. Samples so far 
received show the quality to be excellent 
and the color good. The price in the 
country is 80c. on 18 and 19c. height 
rate. In groceries there has not been any 
< hange for the week. Business in all lines 
is very good indeed, and the tone of trade 
is healthy

<.keen I Kins Oranges are really out 
of market Eemons are all coming in from 
California ; the supply is good and price is 
a little easier, being now $5 to #5.50 per 
case A small consignment of < intario 
peaches, plums and tomatoes came in by 
express last week, but were in an unsatis
factory condition ; in fact, a number of the 
20-lb. baskets of plums were sold as low as 
60c. The plums, peach and (rear market 
is well supplied with American fruit, the 
stocks coming in from Washington, Oregon 
and California. The goods are arriving in 
first-class condition. J'lums and jieaches, 
51.40 to 5 1.45 per case of 20 lbs.; pears, 
51.75 to 52 for the 40 lb. crates California 
Tokay grapes are now in, and quoted at 
53.25 to #3.50 per 20 lb. crate. Ouite a 
supply of Illinois Concords have arrived, 
and are selling at 55c. per basket. These 
baskets aie called io-ib., but really average 
only 8 lb Bananas are growing scarcer; 
small lots are sold 3151.7510 52 per bunch. 
Apples are arriving in large quantities, 
but so far they are all southern fruits. They 
are arriving in excellent condition and are 
selling from 53.75 to 54-25 l,ei bbl., ac
cording to size and quality.

Butter -Eleven cents for round lots at 
point of shipment is the latest return. 
Creamery: the market is still rising; i8^c. 
f.o.b. factories was paid last week, and 
many lac tories are now holding for higher 
ligures.

Cheese—Also continues to climb ; 7tfc. 
for large and 8J4T. for small being now the 
price paid. T he quality is very good and 
the demand is steady.

Eggs 'I bis product is growing scarcer 
and the price is increasing ; 13c. is being 
paid in Winnipeg, and the price to jobbers 
alter candling is now 14 ÜC.

THE SALMON PACK
The -Grocer and Country Merchant, of 

San Francisco, says : "The British Colum
bia pack closed on the 24th inst. with a total 
of <joo,ooo cases, which, though the largest 
on record, is yet much less than the million 
and a half that was expectedand prepared for, 
but for which the run of fish was too irregu
lar. The I’uget Sound and I'oint Roberts 
spring sockeye pack has also closed with a 
total of 275,000 cases. The Point Roberts 
contingent of this, 125,000, has been sold 
for the English and Australian markets. 
Outside packers expected three limes the 
150.000 that they actually realized, and 
prices on this description have been 
advanc ed to iyoc. ; 42 000 cases arrived this 
week from Karluck, but were all previously- 
sold. The pack of red fish will be lighter 
this year in Southeastern Alaska, but of 
pink there w ill lie a good supply. Generally 
the Alaskan pack of the association w ill lie a 
full one, but of others it will be light. The 
Columbia River spring pack has been 475,- 
000 cases, beading packers, such as War 
ren, Earrel and llanton, are sold out of 
Chinook tails, and have but a small surplus 
of flats. Steel heads are about cleaned up. 
Fall packing commences on the 10th of next 
month, and heavy sales of the same have 
been made in advance."

Sutherland & Campbell, the wholesale 
grocers and tea importers, Winnipeg, have 
received a carload of the new season's 
Japan tea.

THE BEST CANADIAN LAMP 
OIL MADE IN CANADA___

Car I,«m«ls or Ia:kh. Write for Prices

THE QUEEN CITY OIL CO., umu.d
.Samuel Rogers, President. TORONTO

FOR SALE------  ^
A GROWING BUSINESS

Groceries and Crockeryware
In a prosperous town on Main LineC.P. R , in 
British Columbia. Annual turnover over $20,- 
000. Good reasons for selling. Apply to 
K.A.M., Canadian Gk<m kk, Toronto (40)

Buy Concentrated

VINEGAR
Wi claim a saving of 20 per cent, and a vinegar super 

ior 10 any other brand.

Awarded Three Gold Medals.
Put up in demijohns and bottles, (smallest package 

contains 1 gallon) One gallon will make 23 gallons of 
vinegar that will keep pickles in prime condition.

Read the Dominion Analyst’s Report in last week's 
issue. Ask other vinegar manufacturers to have their 
goods analyzed, (« ompare reports and buy the Lest).

Write for prices and full particulars of contents of 
different sized cases.

CRAPE WINE VINEGAR CO.
25 Front St. West

Sole Manufacturers. TORONTO
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Our Importations of Molasses for |i
This Season. $

BARBADOS
Pun». Hhda. Bbl».

Barkentine “ Peerless,” loaded by Da Costa 6c Co. 665 71 50
Schooner “ Elma,” loaded by S. P. Musson,Son6c Co. 772 58 71
Schooner “ Cheslie, loaded by Da Costa fcc Co. 807 75 84
Brigantine “ R.L.T.,” loaded by S. P. Musson 6: Co. 910 78 97

Total............................. 3,154 282 302

PORTO RICO
Schooner “ Sir Hibbert,” loaded by A. Hartmann 6c Co., 400 Puns.

HUDON, HEBERT & CIE.
Wholesale Grocers and Wine Importers'

- MONTREAL

96,96,96,96,
96,9<8,96,96,9<8,96,96,9<yÿ$

*

« • •.

i

t, i
t i-



1

■ t , , i • * *

• 4.. : ,

1 , ! •
, ' < : • *

THE CANADIAN GROCER

BUSINESS CHANGES.
DIKKICUI.TIKS, ASSIGNMENTS. COMPROMISES.

A
ML.LTING of tlie creditors of l.li/a- 
beth H. I'otts, general merchant, 
Little Current. Ont., was held on the 
6th inst.

John ! .. t asson, grocer, Toronto, is offer
ing to compromise.

Tees, Wilson & Co., wholesale tea mer
chant, Montreal, have assigned.

W. K. I.enontine, general merchant, 
Southampton, N.S., has assigned.

V. St. I'ierre, general merchant, Sayabec, 
Clue., is otTeiing to < ompiomise at 40c.

The SI oca n News Co., grocers, Sandon, 
ICC., are reported in financial difficulties.

Mayhew & I arquharson, general mer- 
1 liants, Admaston, tint., are asking an ex
tension.

The stock of cigars of W. H. Tolbutt, 
Halifax, has been taken possession of under 
bill of sale.

Moire Mesnard, general merchant, St. 
Justine de Newton, Une., has assigned to 
Kent & Turcotte.

W. T. Ciblions, grocer, Toronto, has as
signed to J. 1*. Langley. A meeting of 
the creditors was held on the 9th inst.

llaniel & Agatha Mahony, grocers, 
Hamilton, have assigned to <C Burkholder, 
Hamilton. A meeting of 1 reditors was held 
on the 41I1 inst.
PARTNERSHIPS PUR M Ell AMI IHSSOI.VED.

Henderson N Unit-rod, dealers in lulni- 
1 ating oil, Winnipeg, Man., have dissolved 
partnership.

Jacques Chalou and Alexina Chalou have 
formed a partnership in Montreal to trade 
as grocers under the style of Chalou & Co.

John Mullin and Kdouard I'insonnault, 
general merchants, Wateiloo, 1 lue., have 
formed a partnership to do business as 
general merchants, under the style of 
Smythe, Mullin & Co.

■SALES MAIJE ANII PEN III ng.

Ueorge Coliley. gro< ei, Last Toronto, 
Uni , has sold out.

< -eorge Kennie, Toronto, has sold out his 
Hour and feed business.

Catharine Herringer, grocer, Mildmay, 
tint., is advertising business for sale.

The stock of T. Montpetit, grocer, Mont
real, has been soli I at 52 y£c on the dollar.

The general stock of the estate of C. M. 
Oeverell, Kavenshoe, Out., has been sold.

I . A. Ixiney, general men haul, Max ville,
< )nt., has sold his stock at 62 j£c. on the dol
lar.

1 he assets of J. U. 1 lermont, grocer, 
Montreal, were sold at auction on the 8th 
inst.

J. If. Boutin, general merchant, Lau/on, 
Uue., has sold his stock at 55c. on the 
dollar.

Buy CLARK’S Meats

B E They are The Best in the Market. 
Good Goods are an Advertisement. 
They will win you trade.
Consumers want them.
You can sell them and make money.

The assets of James O’Shaughnessy, 
grocer, Mantreal, are to be sold at auction 
on the loth inst.

The assets of I*, (i. Miller, general mer
chant, St. Lelix de Valois, Uue., were sold 
at auction on the 9th inst.

The stock of Lefebvre, Michel & Co., 
manufacturers of vinegar, Montreal, were 
sold at 21 yi c. on the dollar.

CHANGES.

Kosaret Martel has commenced a grocery 
business in Montreal.

L. Allard, cigar merchant, Montreal, has 
sold out to Claude Genin.

Silver Allen, general mere haut, I'ugwash, 
N.S., has ojrened out in business.

T. M. Studam, crockery dealer, Ouebec, 
has sold his stock to Nap. Tessier.

Alfred Vidito has opened a meat and 
provision business in Springhill, N.S.

U. W. french & Co., general merchants, 
Sandon, B.C., have been succeeded by H. 
Giegerich.

George I'ercival has started business in 
Montreal as a commission merchant of 
wines and liquors, trading under the style of 
George I'ercival & Co.

Mary Ann Buchanan, wife of Arthur A. 
Cooper, is registered proprietress of the 
business of M. A. Cooper, manufacturer of 
aerated waters, Montreal.

PIRES.

Thomas Steele & Co., general merchants, 
Kidgelown, have sustained loss by fire.

The stock of J. 11. 1). Turner, dealer in 
fish, St. John, N.B., has been damaged by 
water. Insurance, #2,000.

SITUATION IN PRUNES.
'T-* 11L past three or four days has de

veloped decidedly more interest in all 
1 lines of California dried fruits for for

ward shipment among eastern buyers, and 
a considerable amount of business has been 
done. Much more, it is understood, could 
have been sold for distribution in the east
ern markets, but for the fact that buyers at 
this end generally entertain views lower than 
those of the sellers on the Coast. The latter 
seem to be very confident of a large market 
for this season's crops, both at home and 
abroad, and while they might make large 
sales readily by making some slight con
cessions, are disposed to hold for full prices. 
The result has been that a majority of the 
orders telegraphed to California within the 
past few days have lieen turned down on the 
ground that the buyers' bids were below 
sellers’ ideas. When the sharp advance in

California prices occurred a week or so since 
the eastern trade expressed an unwillingness 
to pay the higher prices, but with the con
suming markets closely cleaned up and the 
season of consumption approaching, they 
are beginning to show greater readiness to 
meet the views of sellers.

After raisins prunes seem to be the sub
ject of chief interest at present. Notwith
standing the fact that the crop which is now 
about to be shipped is said by some authori - 
ties to be one ol the largest, if not the 
largest, California has so far produced, and 
that Washington and Oregon have had very 
full crops this season, prices have shown a 
steady upward tendency of late. This is in 
part due to the fact that there is not only 
little prospect of important competition 
from abroad, but that the foreign out
let for I'acific Coast goods is steadily 
extending and has already reached im
portant proportions, while with all of 
the principal domestic markets practi
cally bare of supplies, and the season of 
largest consumption close at hand the sellers 
on the Coast look for a large consuming de
mand. So long, therefore, as they are not 
forced to sell to obtain ready money they 
are indifferent to bids which fall below the 
quotation they have made, and these are 
one-hall to three-quarters of a cent above 
the prices based on the four sizes that were 
made at the beginning of the season.

The 1896 crop of prunes was a fair aver
age one, while the carryover from 189$ was 
considerable, nearly all of the larger distri
buting centres having more or less, this 
market alone, it is said, carrying some 75 
carloads. Nearly all of these goods, we 
understand, have gone into consumption, 
and what remains is in the hands of strong 
holders. The 1896 season opened at 2% to 
3c. lor the four sizes f.o.b., but subsequently 
advanced to 3j£ to 3Jfc., with rather free 
sales at the higher figures. Owing to the 
competition of evaporated and sun-dried ap
ples, which were in excessive supply and offer
ed at unprecedentedly low prices, the higher 
rate on prunes lasted but a short time, the 
market receding to about the opening 
figures. Then trade started up again and 
stocks were rapidly absorbed. The concen
tration of the small remaining stock and the 
exceptionally good home and export demand 
for the summer season have, during the past 
six weeks, resulted in a considerable 
advance in sjiot prices. Opening prices 
this year, notwithstanding this and the 
higher prices lor evaporated apples, were 
lower than ever before, but gone up some
what as stated and a further advance in the 
quotations is looked tor and according to 
some of the representatives in the trade 
seems to be warranted by the better pros
pects for trade during the coming season.
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ED
From the l>ry Good*. Review.

N connection with the Good Advertising Department 
we have opened a Criticism Department and a (Ques
tion Drawer Department. Knowing the great impor
tance to the retail dealer of good advertising, and 
desiring to help our subscribers to become good 
advertisers, we have secured the services of Mr. K. 

James (iibson. Mr. Gibson, who is one of the leading advertising 
experts of the day, will be ready to answer all questions relating to 
advertising sent to our question drawer. He will also criticise any 
advertisements sent for that purpose and give the benefit of his 
advice on advertising subjects generally.

It is also our desire that our readers will help along this good 
work by sending to us for publication any advertisements which 
they have found to be particularly good for drawing business. In 
this way this department of The Dry Goods Review will become 
a sort of clearing house for good advertising, and we will lie help
ing one another to better things in the way of advertising.

The services of Mr. (iibson are entirely free to our subscribers.
Good advertising will not, in itself, make a retail business suc

cessful -it is only one of several things necessary to success. Good 
buying, good selling, good store management and able financing 
are each as important as good advertising, and no dealer is likely 
to succeed in these days of keen competition without all these live 
aids to success.

Ifut what is good advertising ? Advertising, in the commercial 
sense, has for its ultimate object the selling of something. Good 
advertising is that which accomplishes this result economically and 
well. It was the complaint ol the young general, Bonaparte's, 
opponents that he did not light his battles according to the rules of 
war as then understood. Napoleon's reply to this, when he heard of 
it, was : " But I win battles." Good advertising is something like
good fighting, and the man who “gets there " piohahly is the one 
who doesn't lie awake nights thinking about rules. But for all 
this, war, as usually carried on, is a science, and the man who has 
studied it the must and knows most about its fundamental principles 
has, other things being equal, the advantage of his opponent

» #

V It is a well-known fact that only a very small percentage of 
business men succeed in business. How many of the vast number 
of commercial wrecks which dot Canada (and all other countries) 
from end to end are due to a lack of knowing how to advertise ? 
it is, of course, impossible to know. It is safe, however, to say that 
there is no branch of business effort more necessary for success to 
the retail dealer to-day than is advertising. A dealer who does 
not know how to secure the publicity necessary for his business is 
badly handicapped. There are at the present time throughout 
Canada thousands of retail dealers who are doing nothing more 
than making both ends meet. And yet these men have success 
quite within their grasp except for one thing They don't know 
how to advertise. They'll die poor men. These men are, as I

know from experience, keen and careful bmers. They are good 
salesmen also and attentive to their customers' wants, as well as 
economical in their expenditures. So far as their business gives 
them play, they are also good financial managers But there 
is something lacking somewhere. Nine times out of ten the 
thing lacking is good advertising These dealers either refuse bluntly 
to advertise at all, saying they don't believe ir. it, or else they go 
about it in such a haphazard, half hearted way that no good can 
come of it. In the meantime, the business that perhaps properly 
belongs to them goes to some big de|>arintent store or other pla> e 
of business which advertises. By and-hye the ilay of awakening 
comes, and they all start in and kick the man who advertises. But 
he ran stand it ; he has the business.

» * »

"The detriment store question, which has latch lieen so 
extensively discussed in Canada and in other countries, is very 
closely allied to this subject of good advertising. The great 
growth during the past 2$ years of the daily newspaper 
press has put a powerful instrument of warfare into the 
hands of the aggiessive and enterprising dealer, and he 
has not been slow to avail himself of it. Without the 
daily papeis the great de|Mriment stores could not exist. It 
is clear, then, that they owe much of their success to advertising. 
What are you going to do about it, Mr. Retailer .' Are you going 
to let your business lie gobbled up and yoursell be redin ed to the 
rank of a clerk ? There may lie a remedy for you in the careful 
perusal of this good advertising detriment each month In the 
meantime |ust bear this in mind : Good advertising is the bridge 
that has carried many a successful man over the liver.

» » »

Ol" course, not one dealer in a hundred knows how to do good 
advertising, but the trouble is that most of them think that they 
know it all. "They freely and frankly admit that they don't under
stand law or medicine. The average grocer will confess that he 
knows nothing about dry goods or hardware, or, indeed, about any 
other business but his own. And so with the average man in othei 
lines of trade. But get these jieople on the sulrjei t of advertising 
and it is surprising how much thex think they know about it. And 
yet advertising is as much a science as medicine or law. Theieare 
certain fundamental principles that underlie the art of advertising.

To l>e a successful advertiser it is as necessary to understand 
these fundamentals as for a doctor or lawyer to understand the 
fundamentals upon which their respei live professions are budded. 
"To be a good advertiser it is clearly necessary, then, to learn the 
business. To most advertisers this learning process has lieen a 
very expensive one. But this is an age of progress, and tlieie .tie 
other ways of learning than through the bitter school of expencin c 
Advertising has to day its teachers and exponents in i ollcgcs and 
universities, as well as among a mini lier of really excellent pub
lications devoted entirely to the science of publicity. It is also one 
of the most useful provinces of trade journals to teach its underlying
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principles to those of their readers who are willing to lend an atten
tive ear. There are also advertising experts whose services can be 
procured in the most instances for a very moderate cost. The 
dealer who is really anxious to acquire information regarding this 
most important subject will find no great difficulty is obtaining it.

* * *

About the very first snag the novice runs up against is the 
advertising fakir. The woods are full of these fakirs, and the 
schemes they spring on the unwary are almost like the stars of 
heaven in multitude. It is safe to say that one-fourth to one-third 
of the amount spent in advertising in Canada and the United States 
is thrown away on useless schemes. And most of this vast sum of 
money is squandered on these same fakirs. The advertising fakir, 
for the sake of convenient e, we will divide into two classes, first, 
there is the fellow who knows that he has a fake scheme. Then 
theie is the itÿrn who really thinks (perhaps) that he has a good 
thing. Hut it all comes to the same thing in the end, so far as the 
vu tint is i oncerned lus money is gone where it will do him little or 
no good. The safest plan is to have nothing at all to do with an 
advertising s' heme, no mattei w ho presents it. If the devil, when 
he tempts us, were always to appear with cloven hoofs and horns 
and the smell of sulphur, we would easily know him for the devil 
and be on our guard. It's the same way with the advertising fakir. 
If he were to come to us with a sign outside of the front of his

is very prevalent. Mr. Warren is doubtless an enterprising man, 
seeing that he advertises, but he will never make any money out of 
advertisements like this. And yet, take up almost any paper you 
like, you will find shrewd and intelligent men spending their money 
in just this way. And the worst of it is that they think they are k

Down Goes Goods
Down goes the price of goods at the Beaverton Woolen Mill. To meet 
the low price of wool we have made a bona tide reduction in the price of 
all woolen goods.

Burt all-wool, two and three-ply skeined yarn at 37J2C. per pound. A good 
pair of double blankets for $3.25, Flannel and Tweed at correspondingly 
low prices and 2c. per pound extra for all wool exchanged for goods.

Bring youi WOOL to the Beaverton Woolen Mill.

Beaverton, June 15th. 1897. G T. YOUNG, Beaverton.

hat reading 1 1 am an advertising fakir, beware of me ! ” we
would not often be fooled. Hut when he, like the devil, appears as 
an angel of light we are in a dangerous position. It may be easy 
for us to turn the cold shoulder to the man who wants to sell us 
space in a hotel register, or who maybe has a scheme for sending 
up a balloon laden with < irrulars, which, at certain intervals, are to 
be tast forth to the earth, or he perhaps has some other equally 
ait rat live C) plan for coaxing money out of our pockets. Hut when a 
churt h fair or a picnic programme comes along and we are requested 
by one of our best i ustomers to take a jf ç or J10 spare in it, what are 
we to do > If we ate wise we will refuse. 1 don’t believe that any 
advertiser evei yet tia< ed one dollar's worth of business to this kind 
of advertising. And yet thousands of intelligent dealers sjiend 
most of their advertising appropriations in just such schemes as 
these. They think that they are smart business men and good 
advertisers, when, at most, all they have done is to gain the favor 
of two or three individuals. In the meantime the great public all 
around them remains in blissful ignorance of the bargains they

have to offer. The 
result is that the de
partment store man, 
or some other fellow 
who knows how to 
advertise in the right 
way, gets the busi
ness. And probably 
too, Mr. Dealer, he 
gets the business of 
the very woman to 
whom you gave that

advertising. This Heaverton ad. has all the earmarks of a " stand
ing ” ad.—one of those kind which is changed every six months or 
thereabouts Who is responsible for this kind of advertising ? The 
publishers of the papers in which they appear, as much as anyone. 
The space occupied by Mr. Warren’s ad. might be made of real 
value if some specific article, with the description and the price 
attached to it, had been placed there. As it is, when Mr. Warren 
finds out that his advertising doesn’t pay him, he will probably 
order it discontinued, and the paper will lose a customer. But 
Heaverton is not without its advertising genius. Here is an adver
tisement of C. T. Young’s, which is about something in particular 
and which will surely sell goods, provided the prices are low 
enough. Mr. Young is a man who evidently knows very little of 
the (Queen’s English, and yet there is ten times as much horse 
sense in his ad. as there is in the Warren ad. This simply shows 
how much better horse sense is than a knowledge of grammar, 
when it comes to practical business.

Now. here is an ___
ad. that has plenty 
of horse sense in it 
and all the grammar 
that’s necessary. The 
man who wrote it 
knows how to pen 
a n advertisement.

TheLeading Furniture 
and

Undertaking House

If you want 
( IIKAH and DODD

Furniture!
Just call and "et our prices. If 

you want a Good Set of

Parlor Furniture,

ÿ I o contract for space 
in the church fair 
programme last 
week.

JAS. B. WARREN, flTereUon"^-
which seems to have 
pretty much all the 

bad points in it wliic li it is possible to get into an ad. I have

DUGGAN’S
STRATFORD, Tuesday, Aug. 17, 1897.

August Store Talk.

I
 We ought to make more noise wiili our array of 

l>argains, do more talking aliout the exceptional values 
I we have to offer these last days of summer selling, hut 

we don’t. Simple fai ts suffice, enough to know that 
1 what you see advertised you can buy.

The Last of the Shirt Waists.
1 dozen only, go id quality Brim and Muslin Shirt 

Waists, in white and colored. They go at 25c. 
3 dozen only, best quality Cambric Shirt Waists, in 

stri|»es with white collar. Were 75c They go

dozen only, the season's best, were selling at 95c.,
5=i. 15 and $1.39. They go at 75c.

Special Linen Sale.
Including Fine Damask Tahlings ( bleached and un

bleached), Table Napkins, 'Vowels, Towellings, 
Sideboard Drapes, Centre Pieces, Tray Cloths,etc.

You’ll find it to your advantage to buy here when 
you compare p ices and quality.

purposely selected it as an example of a kind of advertising which

He also knows a 
good deal about how 
an ad. should be set 
up typographically.
Notice the other 
strong points of this 
advertisement. The 
language is simple 
and modest ; it is 
therefore convinc
ing. It gives you 
something definite 
about shirt waists 
and linens, and 
leaves the impres
sion on the mind 
that back of these 
things there are 
plenty of other bar
gains awaiting the 
customer who steps into The White House.”

Here’s another Stratford advertisement which narrowly escapes 
being one of the best that could be written. In fact, so far as it 
goes, it really could not be improved upon. As an introduction to
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Improved 
Wanzer 
Lamp,

WANZER

Non-explosive, no chim
ney, heat light, burns 
Canadian oil perfectly. 
Soon saves its cost in oil 
and chimneys. Liltcral 
discounts to the Trade. 
Every Lamp tested.

WANZER LAMP & MFC CO.
HAMILTON.

HELLO 111 YES,
Certainly wc sell

“WHITE MOSS" 
IÏ

Everybody is asking for it, 'lis so fresh and lender. Sells 
m> quickly. The Indies prefer it to any other. Try it and 
l»e convinced of its superior quality.

Manufactured ONLY by.

Canadian Cocoanut Co.
(J. Albert Mcl-ean, Prop.)

English
Malt

Sii GOLD Medals
GRIMBLE A CO.. Limited., LONDON, N.W. ENG.

SALT We are always fully stocked with Silt 
for Butter, Cheese, Table and gen
eral use. Send a card for prices or 
samples..........................

VERRET, STEWART & C0.t Montreal - Quebec.

A HANDSOME
quadruple plated Berry Dish given 
with 5 boxes of (ilobe (*um. For 
lithographed circulars, address

GLOBE AUTOHAT1C SELLING CO.
.3 j.rv,. Street, . TORONTO, ONT.

L

a quantity of prices 
and other detailed in
formation it leaves 
nothing to be desired. 
If the last paragraph 
had been omitted and 
a dozen, say, of spe
cific clothing items 
run in instead of it, it 
would have been bet
ter. Once in a while 
an advertisement of 
glittering generalities 
is all right, hut as a 
steady diet it is not 
"in it ” with the ad. 
that gives something 
definite in the way of 
prie es and other par
ticulars.

The accompanying 
advert i se m e n t of 
Knox, Morgan & 
Co.s, which has been 
icduced from a full 
page ad. in The Re
view, is, of course, 
not a retailer's ad. 
but its faults are the 
faults of many retail 

ails., and they are surely glaring enough. This adveitisement, 
while a model of dignity and straightforwardness, is .so geneial in 
its nature that it would be almost impossible to trace any results to

it. Now, an advertisement to which no business can he traced is 
not the right kind of an advertisement. A business house which 
does much of this kind of advcilising is taking great chances, f or

all it knows it may lie 
throwing its money 
away. This is not 
good business. If I 
were doing the adver
tising of Messrs. 
Knox. MorganX Co. 
I would take some 
specific article of dry 
goods and adveilise 
it by itself. I would 
show a rut of the 
article where pos- 
sihlc. I would also 
tell the price. In the 
absem e of a cut I 
would give a written 
description. I would 
change the article for 
eaih issue of the 
journal used. I have 
tried this plan for a 
large wholesale house 
and it works very 
suce e s s f u 11 y . Of 

course, where competition is very keen the average jobber docs 
not feel like giving his prices away to his competitor. Hut almost 
every house of any importance has certain lines of goods which 
no one can heat for values. These are the kind to use in an 
advertisement. Ilesides. business got in this way costs less to get 
than through a traveling salesman.

We Seek
a larger result than mere notoriety. 

We mean to have it understood that this 
is a first-class clothing store. Not only 
liecause one’s money goes farthest here, 
but also liecause the things wc sell are 
new and stylish and right.

l >ur name already stands for a certain 
forwardness in trade. We mean to have 
it stand for thoroughness in every way. 
I'.verything belonging to summer will sell 
now, regardless ol cost, for the sake of 
< lean stocks. We carry nothing over, 
never do ! and nothing makes us more 
in favor to-day than the tact that every
thing is new and thoroughly up to-date.

No use of startling prices and panicky 
advertisements. Present values are un
questionably the lies! ever ottered. See 
lor yourself.

Thornton
& Douglas

STRATFORD and GUELPH.

Knox, Morgan & Co.
Wholesale Dry Goods

HAMILTON
OCR representatives are now covering 

Western < fntario, Manitoba and 
Northwest Territories with a collection of 
carefully selected samples w hich for value 
and style will interest all meirhaiils.

The stock will lie well forward hy 
middle of July, anil wc res|ie< tfully sola it 
an insjiection of the values now offering 
by our representatives, and a share of 
your KAI.L ORDKRS.

Customers know that we fill orders in 
rotation, and that goods arc shqqied 
promptly and equal to samples.

During the warm summer days we 
shall be pleased to have want lists by 
mail.

LETTER ORDERS V



~~‘-va J8
«KjT

■V..
*(.»?•• ri"

M
-SH’ •;& .

/ '-1 » :

i;’. / . ■' ; ' 
. ’ 'ï-'i ;4 f'

. • l ’• ?■; ; / ;

■ ■ !

m ■■
I* * •.--4*
- >/.!• #

>

t) *

-

■ :t
L; -,

30 THE CANADIAN GROCER

CRESCENT BRAND BRUNNER, MONO & CO., Limited
NORTHWIOH, E3STQ-LJÈL3STID

MANUFACTURERS OF

M BICARBONATE of SODA
Tf*ADE MA**’

SODA CRYSTALS
REFINED and RECRYSTALIZED—The Purest and Cheapest in the Market.

■WITT 1ST &c HOLLAND

Of the Finest Quality.
In Barrels an.l Drum . 

Orders for direct importation (min 
the Wholesale Trade only.

MONTREAL
SOLE AGENTS FOR THE DOMINION OF CANADA

WE ARE HEADQUARTERS FOR

JAMS, JELLIES and MARMALADES

SOUTHWELL'S New Season’s 
Goods.

Write for Quotations. Now arriving ex London Steamers.

FRANK MAGOR & CO.
16 st. jomn street. Montreal

I

Toronto, Suia. V. 1837. 
Thin liht is corrected every Thursday. The 

prices are solicited for publication, and are 
for such qualities ami quantities as are usually 
ordered by retail dealers on the usual terms 
of credit.

Goods in large loL- and for prompt pay are 
generally obtainable at lower prices.

All quotations in this department are under 
the direct control of the Editor and are not 
paid for or doctored by any manufacturing or 
jobbing house unless given under their name, 
the right being reserved to exclude such firms 
as do not furnish reliable information. 

BAKING POWDER.
Snow Drift

Va lb. tins, 4 do/, in case..........per doz. ÿ 0 75
a 3
1 •• 2 ••   •• S 00
3 “ 1 "   " 6 50
5 “ % “ .................. " 10 00
10 lb. boxes....................................per lb. 16
30 b. pails....................................... “ 16

PI KK G«>L1>.
» lb. vans, 1 doz. in 
case 13 80

14 lb i ans, 1 doz. in 
I - a . lb 00
■ 21/» lb. cans, 1 and 2 
I doz in cane 10 50
I 16 oz. cans, 1, 2 and 4

doz in case............. 4 60
12 oz. cans. 2 and 4 

doz in case 3 60
18 oz. cans, 2 and 4 
I doz in <an.j 2 40
f 6 oz. caiiB, 2 and 4

doz. in case.............. 1 80
4oz. cans, 4 and 6 doz, in case................ 1 2$
iU cent can...................................................... 0 30

Ocean Wave
No 10 ( 5 oz. ) 4 doz. cases, round or

square..............................  0 75
l/> lb., 3 doz. cases, round ...................... 1 20
No. 1 (14 oz ), 2 doz. cases, round..........  1 80
1 lb., 2 doz. cases, round........................... 2 00
3 lb.. %................................  5 75
51b.. " “ ........................... * W

Prices of cheape1* goods or special brands 
on application

u
Cook s Friend

.Size 1, in 2 and 4 doz. l>o.xes................... $2 40
“ 10, in 4 doz. boxes................................ 2 10
“ 2. in 6 ”   SO
“ 12. in 6 -   70
M 3. in 4 **   45

Pound tins, 3 doz. in case ...................... 3 00
oz Lins, 3 “ “   2 40
oz. tins, 4 “ “   1 10
lb Lins. */, M **   14 00
Diamond w. ii. gillakh & co.

1 lb. tins,2 doz. in case.......... j»er doz. 1 20
% lb. tins, 3 “ •’ .......... " 90
% lb l ms, 4 " " “ m

MAPLK LKAK BAKING POWUKK,
Vi lb. glass jars..............................................SI 25
1 lb. glass jars.............................................. 2 00
1 lb. sealer jars.................... 2 25

TU K F. F. DAL1.KY CO.
Silver Cream, \\ lb. tins, 4 to 6 doz. per doz.

eases ..................................................... $0 75
English Cream, Vt lb. tins, 4 to 6 doz.

eases ..................................................... 1 25
1 lb. tins, 2 to 4 doz. cases................... 2 00

Kitchen Queen, Vi lb, tins, 4 to 6 doz.
cases ..................................................... 0 55

VC-lb. tins, 4 to 6 doz. cases.................. 0 80
1 lb tins, 2 to 4 doz. eases .................. 1 15

English Cream, glass tumblers................ 0 75
% lb. jellies ..............................................  1 25
1% lb. jellies ............................................ 2 25
1% lb. Crown sealers ............................  2 25

BLACKING.
1*. O. FRENCH BLACKING. per grOSS
Va No. 4 ..................................................... $4 00

V4 No 10...................................................... 8 25
THK F. F. HALLKY GO.

English Army Blacking, Vi gross eases $3 00 
No. 2 Spanish “ “ “ 3 60
No. 3 “ “ M " 4 50
No. 5   7 20
No. 10 ** 11 " H 9 00
Yucan Oil Blacking, 1 doz. cases, liquid 2 00

New Y«>rk Dressing, 1 doz. eases.............. 0 75
Spanish Satin Gloss, “ " .............. 1 00
Crescent Indies' Dressing, 1 doz. cases. 1 75 
Spanish Glycerine Oil Dressing............... 2 00

BKKKYH ENGLISH BLACKING.
No. 1 Bronze Tins, per gross..............$ 2 60

No. 2 Bronze Tins, lier gross..............$ 3 40
- :t •• 5 t.o
•4 M " ”   10 U0

“ 1 Enamelled T.us “ ........................ 2 50
“ 2 .......................... .............. 3 7.»
“ 3 “ “ M I «0
“4 ......................... . 4 50

TIIK ALPHA «II KM HAL CO.
Shoe Dressing in ' » grow eases. Per Gross

French oil in 3 doz. ruses..........$ 22 00
Reliable Shoe Dress

ing.......................... 9 GO
Erliplir Combination

tan ........................... 12 00
Momly sUx Blood 12 00

Chocolate.... 12 00
Alpha Chemical Co 

French Castor Oil... 9 00
Alpha Chemical Co.

L
wa/to-r* Refined Sweet Oil... 9 00
■1 Alpha Chemical Co.

Turpentine... 7 80
Moody's N on-C orro- 

sive Inks............... 4 50
Shoe Blackini 

Reliai

Stove Polish

Q u i c k s h i n e
Polish..............

Reliable Paste.. 
Electric Crown

Paste...............
Electric Crown 

Lead Bar

BLACK LEAD.

7 80

Keckitt s Black Ixtad, per box.................. $1 15
Each box contains either 1 gross, 1 

oz , V, gro 2 oz.. or % gro. 4 oz.
Dixon's Carburet of Iron Stove Polish,

70c doz.............................................Per gr 7 25

i king in *4 gross cases.
Mr French Blacking, No. 5 

“ No. k 
C nited Service 

BlackingNo. 4 
United Service 

Blacking No.
l‘/y................

Patent Leather 
Polish No 1*4 

W a t e r pr oof 
Dubbin No. 4 

Alpha Metal
Polish No 2

Patent Stove Polish -
Sunlight Lead Bur........................

Parked in K gross cases 
Sunlight Liquid, % gross cases...

Moody a Black 
Lead
Vi gross cases 

Reliable Stove 
Pipe Varnish 
1 » gross cases 
6-oz. bottles

Quickshine Pipe Varnish..............
% gross cases, pressed top tins.

9 00 
4 50

ftas yt»v» -1 
Jon vs VivAvi UMW4\\«t ’

STOVE POLISH.
Per gros

Rising Sun, 6 ounce cakes, alf-gross
boxes............................................................. $850

Rising Sun, 3 ounce cakes, gross
boxes.............................................................

Sun Paste, 10c. size, Va gross boxes— 10 
Sun Paste 5c. size, % gross boxes.........

•’ c*2 '... .*« -vjît

■

■
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I am . . . 
most particular

that the only starch used in 
my house shall be

EDWARDSBURG STARCH
EDWARDSBURG STARCH CO., Cardinal, Ont.

THE r. K DALLKY CO.

R'ptig

Gen* Stowe 
Polish. % 
gross cased $9 00

Stowepi|H$ 
Varnish. « 
os. bottles 1 VU

i!m........ .. 1 35

Bruiidwick 
Black,8 ox. 
bottled.... 1/5

BIKD SEEDS
BART. COTTA M A UU.

" Cotisais, ' with Patent Bird Bread U 07 
Warbler, with Song Restorer 0 05 l4
Belgian, with Bird improver................0 Of»1, à
International, with Bird Treat............ 0 05'4
German X, with Cuttlefish Bone. 0 04X.
German, with Cuttlefish Bone............. 0 04*«
London Bird Seed, bulk 35 lb. eased. 0 04‘i
Bird Oravel, lOu. nkts., 24 in case,___ 0 06
Bird Gravel, 5u. pkls., 18 in case......... 0 03

TU* r. K. DALLKY CO.
Dailey e Spanish Bird Seed, 401b. cases 0 06 
Dailey ■ Bird Seed, 40 lb. caw*............. 0 06*,

NICHOLSON 4 IIROCK.
Broek s Bird Seed...................................... 0 07
Norwic h Bird Seed..................................... 0 0»>
Maple l<eaf Bird Seed ............................ 0 05
Bird sea gravel, IQu pkts , 24 in ra.se 0 06

..................... 5u. ” 48 “ “ 0 03
COHN BROOMS

CHA8. BO BCR 11 à SONS.
Carpet Brooms-

•|» " Imperial," extra fine, 8, 4 strings..
" 7, 4 strings..

.... ** “ 6.3 string...
Victoria,'" tine, No. 8. 4strings..

" 7, 4 strings .
" 6, 3 strings..

Standard." select, 8. 4 strings..
" 7, 4 strings..

* M 6,3 strings..
M 5, 3 strings..

BLÜE.
KEEN S OXFORD.

1 lb packets ..............................................
\ lb. •• ..............................................
Reckitt a Square Blue, 12-lb. box — 
Reck ill 's Square Blue, 5 box lots—

83 65 
3 45 
3 35 
3 30 
3 10 
3 90
2 90
3 75 
3 60 
340

J?17 
0 17 
0 17 
0 16

CANNED GOODS, per do,.
Apple», I', ................ .................. «0 70 «0 95

1 gallons ......................... 150 I 80

Blackl»erries, 2.............................. 1 it» l 70
Bluelierries, 2. . . U 75 U 85

0 65 0 95
0 .V» 0 75

Cherries, red pitted, 2 s............ 1 75 2 25
Peas, 2 s 0 75 0 65

"" Sifted svlvct 0 90 1 ou
" Extra sifted 1 25 1 40

IVars, Bartlett. 2s 1 65 1 75
M 3s......................... 2 40

Pm.-apple. 2 s 1 7» 2 40
2 4) 3 oo

Peaches, 2 s................................... 1 6i 2 UJ
M 3* 2 50 3 UU

Plums, Green Gages, 2 s.......... 1 55 1 80
“ 1 .mu i lord .... 1 50 1 70
" Dsinsmi Bine 1 ID 1 40

Pumpkins. 3 s ...... .............. 0 70 0 90
,r gallons 2 lu 2 2 -

Raspberries, 2 s ....................... 1 50 l 80
Strawberries, 2 s 1 65 1 16
Succotash, 2"s . ....................... 1 15
Tomatoes, 3 s 0 s0 0 65
Lobster, tails.................................. 2 40 2 4)

* fiats 2 70 3 86
Mackerel ........................ 1 30 1 30
Salmon, Snckeyv, tails 1 35 1 A)

" Horseshoe 1 50
1 15 1 30

" Cohoes " ---- 0 16 1 uu
Sardines, All»ert, ty s tins 0 13

% "s tins 0 20 0 21
" Sportsmen, *4 sgenu

in** French high grade, key
U 13*

Sardines, Sportsmen, */» s ---- 0 21
Sardines, key opener, \ s 0 16 0 18*

............................................. 14s 0 10‘, ii n
0 18‘, 0 19

Sardines, other brands 9-L H 0 16 0 17
PIU, VaIUIII 0 23 0 25

" “ %■ “ 0 33 0 36
San lines, Amer., *«* M 0 *„ 0 C9

■■ v* - .... 0 09 0 11
Mustard, \| size, cases

50 tins, |ier 1U0.................. 10 00 11 UU
MARSHALL à UU., SCOTLAND.

Fresh Herring, 1-11»...................... 1 10 1 15
Kippered Herring, 1 -II». 1 60 1 90
Herrings in Tomato Sauve 1 70 1 90
Herrings in Shrimp Sauce 2 00
Herrings in Anchovy Sam e . 2 00
Herrings a la Sardine. 3 40
Preserved Bloaters 1 85 1 90
Real Pindon Haddock.............. 1 85 1 90

CANNED MEATS.
(CANADIAN.)

Comp Corn Beef, 1-lb. cans.. $1 2.» f 1 35

Comp Own Beef

Minced fallopd

Lunch Tongue

English Brawn 
Canih Sausage

Soup*, assorted

Soup* and Boull.

•• 2 30 3 50 Lunch Tongue. 1 lb 3 35 3 50
*• “ 3 lb 6 5U 6 *>

7 75 8 25 Chipped Beef. *- B».................. 1 60 1 70
15 00 16 UÜ 2 65 2 80

2 60 Pigs Feet. 1 lb..........................51 3 lb 1 65 1 75
3 6o 2 65 2 45 1 60
3 40 3 50 Potted Meats, Tongue or Ham

6 UU *4 lb 70 75
2 75 2 8U Potted Meals, Tongue or Ham

2 50 *, lb 1 20 1 25
4 UU Potted Deviled Ham or Tun

M " 1 50
2 35

gue, *4 11....................................
Polled Deviled Haul or Ton-

70 75

** 1 80 *ue. S H' l 20 1 25
WHITE LABEL

âw «

Sliced
Beef.
No, 1 tin*, 
key, 3 dox., 
per dox. $2 75.

Beardsley's 
Boneless per 
Herring. M

3 dox ... I 40

Soup* Assorted, 1 qt...................  3 0U 3 15
•• " 1 PI..................... 2 u0 2 10

Gelatine of Boar * Head. S lb 3 00 3 30
Braised Beef with Vegetables.

Piquant Sauve, Gumbo, Toni 
alo and Rive. 3 lb 3 UU 3 IV

Plover Roast 5 00
lived Gold Band Baton . 3 00

Codfish. per dox
Beardsley a Shredded, 2 dox pkgs___ U W

CHEWING GIM.

ARMOUR PACK 1 Mi CO UELMKT RAND
Corned Beef, 1 lb............ 1 40 1 50

in, 2 60 2 75
- «it, 5 50 5 80
" 6 lb 8 50 8 80
H 14 lb 17 50 18 00

Roast Beef. 1 lb........................ 1 50
3 lb........................ 2 75

Luncheon Beef, 1 lb 1 60 1 70
ut,. 2 75 2 85

Brawn 1 lb . 1 30
2 lb............................. 3 50
«h........................ 6 60 6 SO

•• U lb 14 50 15 00
II, Tongue, Hi lb 7 0U 7 20" “ 111. 8 80
“ ~ «4 lb................. .. 10 75 11 00

ADAMS à HONS CO. per box
Tutu Pruitt, 36 5c. bars........................ 81 20

" "(iu • ream pticlicr 1.365c bar* 1 30 
“Iin sugar Low 11 36 5c let 1 35 

M ‘•(in glas* jar I 115 5. pkgs 3 75 
Pepsin Tut11 Krutli tin glas* jsrl 115

5. packages ................................. 3 7»
Pepsin Tutti Frulti. 23 5. j.t kagvs 0 75
Risiud Pepsin, 365. pa- kages ___ 100
Cash Remisier. S*U 5v Isus and pkgs 13 00
Cash Box. 160 5. 1st».............................. 6 0U
Tint i Fruiti Show Case. 180 5v liars 

and package 6 50
Varie!) Gum (with l*»ok in each l*»xl 

150 lv pm i uu
Banner Gum(English t»r Krein h wrap

l»er>i 115 lv pie. es................................ 0 75
Flirtation Gum (English or Kreinh

wrap|*ersi 115 lv pi«s es........................  0 6.
.Mexi.au Fruit. 36 .*• bars...................... 1 2u
SapiK.ta. 150 1. pie.es 0 90
Grange Sap|»>ta. 150 lv place*.............. 0 75
Blavk Jack. 115 1c pin es...................... 0 75
K. d R.r.. US 1. ptwes 0 75
Magic Trick, (English or Krvn. h 

wrappers! 115 |e pin es..........  0 7*.

CHOCOLATES A COCOAS.
Cocoa- El-fs s peril..

Case of 14 Iks. « avii.........................  0 35
8uialler.iuaotil.ee 0 37*,

RECKITFS Blue and Black Lead ALWAYS GIVE YOUR 
CUSTOMERS SATISFACTION
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Subscribers wanting goods or special 
quotations on anything anywhere in Canada 
at any time, can get them by mall or wire 
by corresponding with THE CANADIAN 
GROCER, Toronto or Montreal.

THE “DIAMOND”

OIL BLACKING
TRADE

MARK

-Z.
Ih specially prepared for the people, recommending itself. 
Il ha* been acknowledged for years the best kind, as it pre
serves and imparts to leather a brilliant jet black i>oIish It 
has numerous imitators, but continues to outshine them all. 
Ask for the original, and see you get it.

Diamond Oil Liquid Blacking. Black and White Cream 
for Kill Boots. Tan Polish for Brown Boots. Diamond 
Oil Gloss for Kni Boots. Patent Leather Varnish and 
Stove Varnish. Harness Blacking and Metal Polish.

QOWAJTS
Hygienii 
Perfect ic

tenic and

and Cocoa Essence
Cocoas

Queen's Dessert 
Ro- Chocolates 

Icings
Loyal Navy and 

Perfection 
Chocolate
Pink e__
White A child can ice a cake
Lemon Color in three minutes.

Cowan’s Famous Blend Coffee is perfection in 
strength and flavor

THE COWAN CO. Limited TORONTO
THE MOST NUTRITIOUS COCOA.

EPPS’S
GRATEFUL—COMFORTING

COCOA
In labelled Tins. 14 lb. Bones.

Special Agent, c. E. COLSON, MONTREAL

STONEWARE
QUALITY THE BEST. 
PRICES RIGHT.

TRY US.

W. BERRY, MANCHESTER.
Send fur samples and ijuolalions to

R. E. Boyd & Co. St. James 
Street

HART BROS. & LAZIER
Belleville, Ont.

Send for price list. Mention Grocer.

ttOTT’s
DIAMOND ^ 

^CHOCOLATE ^> A

JOHN P MOT
Z. HAufAXkS yZ/ 

l|U*t

ASK FOR

MOTT’S

AES W/

INLIVFT WHISK/
Dundee;,

Always
the

Same.
The 
Best 

on the 
Market.

Have you got it in 
stock ?

■hE. u1

Chard, Jackson & Co.
Agents for the Dominion

10 Lemoine St.
MONTREAL

McLAREN’S
Is Honest Goods and just 
the Thing on Which to 
Make or Extend a Busi
ness.

I The Best Grocers make 
a point of Keeping it 
always in Stock.

CADBURY 8.

Frank Magor & Co., Agents. per doz 
Cocoa essence, 3 oz. packages.............. el 65

Mexican chocolate. Va and % lb. pkga. U 40
Rock Chocolate, loose.............................. 0 40

" " 1-lb. tins...................... 0 42%
Cocoa Nibs, 11-lb. Lius.............................  0 35

TODHUNTER, MITCHELL 4 CO. 8.

Chocolate— per lb
French, %'*-6 and 12 lbs.... 0 30
Caraccas, Vi's—6 and 12 lbs.......... 0 35
Premium, %’s—6 and 12 lbs........ 0 30
Saute, 24's- 6 aud 12 lbs.................. 0 26
Diamond, %’s- 6 aud 12 lbs.......... 0 22
Sticks, gross boxes, each .............. 1 00

Homeopathic, Vi’s, 8 and 14 lbs.. 0 30
Pearl. ............................. .... 0 25
Loudon Pearl, 12 and 18 “ .. 0 22
Rock ....................... .... 0 30
Bulk,iu boxes..................................... 0 18

per doz
Royal Cocoa Essence, packages.......... 1 40

Va
Yellow wrapper, 

Unsweetened — 
Blue Premium

CHOCOLAT MENIKR.
In Cases of In 12 

5 case 10x12 lb lb bxs 
lot bxs.

«0 32 « 0 34 $ 0 36

JOHN P. MOTT A CO.'8.

( R. 8. Mcludoe, Agent, Toronto.)
0 30

C 35 0 37
Per case.

0 30

0 20

0 20

Pastilles—
Y-dlow wrapper, 1C8 bxs.

to the case........................  «20 00
Croquettes

Yellow wrapper, 9 bxs. of
12 packages............... ......... «20 00

JTRY’8.
(A. P. Tippet A Co., Agents.) 

Chocolate— per lb.
Caraccas, V4’s, 6-lb. boxes.............. 0 42
Vanilla, %'e.......................................... 0 42

“Gold Medal " Sweet, '4 s, 6 lb. bxs 0 29 
Pure, unsweetened, %'s, 6 lb. bxs. 0 42 
Fry s “ Diamond," %’s, 14 lb. bxs. 0 24 
Fry s “Monogram," %'s, 141b. bxs. 0 24 

Cocoa— per doz-
Concentrated,Va's, 1 doz. in box.. 2 40:• jfe - ..4»

Mott’s Brorna.
Mott's Prepared Cocoa........................... 0 28
Mott's Homeopathic Cocoa ('4 s)........ 0 32
Mott's Breakfast Cocoa (in tins)......... 0 45
Mott s No. 1 Chocolate............................ 0 30
Mott s Breakfast Chocolate.................. 0 28
Mott's Caracos* Chocolate..................... 0 40
Mott's Diamond Chocolate.................... 0 22
Mott's French-Can. Chocolate............. 0 18
Mott's Navy or Cooking Chocolate. .. 0 27
Mott's Cocoa Nibbs.................................  0 35
Mott’s Cocoa Shells.................................. 0 05
Vanilla Sticks, per gross......................... 0 90
Mott's Confectionery Chocolate. 0 21 0 43 
Mott's Sweet Chocolate Liquors. 0 19 0 30 

COWAN COCOA AND CHOCOLATE CO. 
Hygienic Cocoa, % lb. tins, per doz.. $3 75 
fi ” % lb. tin

Baker's Vanilla in boxes, 12 11*. each. 50 
Caraccas Sweet, in boxes, 6 lbs. each. 38 
Vanilla Tablets, 416 in liox, 24 boxes

iu case, per box, net.............................. 4 20
German Sweet Chocolate- 

Grocers' Style, iu 1 nixes, 12 II*. each 0 28 
Grocers' Style, in boxes,6 lbs. each. .. 0 25 
Eight cakes to the lb., in bxs, 6 lbs. e. 0 25

Soluble Chocolate
Iu canisters, 1 lb., 4 lb. and 101b......... 0

Breakfast Cocoa-
In bxs, 6 aud 12 lbs. each, % lb., tins. 0

COCOANUT.

Cocoa Essence, % lb. tins, per doz. ..
No. 1 bulk, per lb

lb. boxes,
Soluble Cocoa, No. 1 bulk, 
Diamond Chocolate, 12 II

Va lb. cake, per lb—............................
~Ém Chocolate, 12 lb. boxes,Royal Navy

Homeopathic, V4a, 141b. boxes .. 
“ % lbs. 12 lb. boxes

8 25

i lb. cake, per lb.
Mexican Vanilla Chocolate, 12 lb.

boxes, % lb. cake, per lb....................
WALTER BAKER A CO. 8. 

Chocolate-
Premium No. 1, boxes, 12 lbs. each..

2 25 
0 20

0 22%

0 35

CANADIAN COCOANUT CO. 
White Moss Brand -

Pkga 1 lb., 15 or 30 lb. cs......................
•• %........................ ......................•• % ......... ::::::::::::
•• % “ 5 or 10 ** ......................

Bulk
White Moss, 10, 15 or 20 lb. Pails —
Feather Strip, ................. “ —
Siivvial Shred, " " " ....
Macaroon, " " “ ....
Crown Dcsic., 12, 20 or 25 lb. “ ----
Special. .....................................
Barrels, 2c. per lb. less.

Terms, 3 p.c.. off 30 day*.

0 27 
0 28 
0 29 
0 30

til

■■I ■I
Fijr.'i
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GRAHAM WAFERS
ni

In a beautifully labelled tin, that can be retailed profitably for 25c. 
handling, saves breaking biscuits. Keeps the Wafers crisp and tasty.
customers will appreciate these advantages, 
work of art.

Saves 
Your

Try a dozen. The label is a

THE TORONTO BISCUIT & CONFECTIONERY CO. u«,teo.

A W. Porte, President. 7 Front Street East, Toronto. S. R. Parsons, Vice-President.

COFFEE.
Green. per lb

Mocha..........................................ïs:*ïs
Old Government Java.............. 0 30 0 33
Kio............................................... 0 09% 0 13
Plantation Ceylon..................... 0 29 0 31
Porto Rico.................................. 0 24 0 28
Guatemala.................................. 0 24 0 26
Jamaica....................................... 0 18 0 22
Maracaibo................................... 0 16 0 20

JAM KS TURNER 4 CO.

Mecca...................................................... 0 34
Damascus............................................... 0 30
Cairo................................«...................... 0 35

TODHUNTER, MITCHELL 4 CO. 8

Excelsior Blend................................... 0 34
Our Own “ .................................... 0 32
Jersey M ......................................... 0 30
lattfuaya “ ..................................... 0 25
Mocha and Java....................... 032 034
Old Government Java.......0 30 0 32 0 35
Arabian Mocha.......................... 0 32 0 34
Maracaibo................................... 0 26 0 28
Santos.......................................... 0 18 0 22
Crushed East India.............................. 0 18

EXTRACTS. per dot
Dailey s Pure Fruit Extracts, 2% ox.

bottles, all flavors............................ 82 00
Dailey's Tropical Extracts, 2 oz. bottles

all flavors ......................................... 0 75
Dailey s Fine Gold Extracts. 2 ox. bot

tles, all flavors............................ 1 25
Grown Brand (Robert Greig 4 Co.j—

1 ox. Bottle, per doz. 0 90
2   1 50

H 100
1 4   3 00

8 M Bottle " 6 00
4 " Glass Htop'r “ 3 50
8 * H 7 00

Parisian Essence, per gross................ fl 00
Ketchup. Fluted Bottles............ gross 12 00

Ketchup, Screw Top............  " 21 00
8. 4L “HighGrade

per doz ................ 3 50
Pepper Sauce, per gross................  15 00

BOVRIL. per doz
Bovril—loz. not ties..............................  82 00

2 oz. " .......................... 3 75
4 oz. "   6 50
8 oz. *•   11 25
16 oz. "  ,18 25

Small bottles, (to make one cup) 1 00
Invalid Bovril—3 oz. jars..................... 3 85

4 oz. tars.......................... 6 55

FRUITS.
ruREiuw. per lb

Jurrants—Provincials, bbls .. 0 35 0 06
" M % bbls .. 0 06', 0 06
" Filiatras, bbls.......... ü 05% 0 06

fc. H “ % bbls .. 0 05% 0 06%

w M % bbls................................
" cases ......... . .. 0 06%

" Vostizzas, cases___ 0 07 0 06
M Blue Pearls.............. 0 08% 0 08%

Dates, Hallo wee boxes (new) 0 05% 0 06
Figs—Eleme, 10 oz.................... 0 07 % 0 00
^ 10 lb.................... 0 09 0 13
M - IS lb..................... 011 0 13
*• " 28 lb..................... • 13 0 14
" taps .... 0 03 0 04
•• natural, toxe*!............. 005 006
•* ditto, bags................................. 0 04%

Prunes—Bosnia, cases............ 0 06 0 07
" Bordeaux....................  0 04% 0 06%

Raisins-Valencia off stalk . 0 04 0 06
Fine, off stalk_____  0 05 0 06

“ Selected.....................  0 06% 0 07
" Layers......................... 0 05 % 0 06%

Bats—.................... 0 07% 0 10
" Cal. Loose Muscatels

50 lb. bxr. ,344 cr. 0 07 0 08
Maiaga per box.

' London Layers............. 1 60 1 80
" Dehesa Clusters .........  3 50 4 00
" Imp. Russian Clusters.. 5 00 5 50

Apples, dried, per lb.................. 0 024s 0 03%
" evaporated...................... 0 05% 0 05%

FOOD. per brl.
Split Peas .................................... 3 15 83 50
FttBartaf.................................... 3 25 3 50
Pearl Barley, XXX, 4Mb pkt........... 1 00

ROBIN80NS BARLEY AND GROATtl.
per doz.

Patent Barley, % lb. tins..................... 1 25
“ " 1 lb. Lins..................... 2 25

Groats, % lb. tins..................... 1 25
M " 1 lb. tins..................... 3 35

DALLEY’S ROYAL HYGIENIC 8ELF-RISING 
KLou ks. per doz.

Buckwheat Flour, 2% lb. packages,
3 doz. in case..................................... 1 20

Pancake Flour, 2 lb. packages, 3 doz.
incase................................................ 1 20

Tea Biscuit Flour, lib. packages, 3doz

Graham Flour, 2 lb. packages, 3 doz.
incase................................................ 20

Bread and Pastry Flour, 2 lb. pack
ages, 3 doz. cases ........................... 1 30

GELATINES.
KNOX'S

Sparkling calves fool, 2qt. size............... 1 20
Acidulated, 2 qt. size .............................. 1 50

(Sold by all wholesale grocers.)
KEOprra family gelatine.

Roliert Greig 4 Co., Agents.
1 oz. Packages, White, per doz.----  95
1 " Red. “ .... 1 00

OOX 8
1 Quart size, per doz................................. 1 15
2 Quart size, " .............................. 2 30

HARDWARE. FAINTS AND 
OILS.

Out Nail»—50 to 60 dy. #1 74 Pittsburgh, 
duty included, or 81.95 Toronto.

Wire Nailk-82 04 lelivered,Toronto.
Horse Nail» -

Canadian, die. 50 per cent.
Horse Shoe»-

From Toronto, per keg................ 3 35
Screw»—Wood—

Flat-head bright. 87%and 10 p. c. die. 
Round-bead bright, 80 and 10 p. c. dis. 
Flat-head brass, 82% and 10 p. c. dis. 
Round head brass, 75 and 10 p.c. dis.

Window Glahh. (To And out what break 
any required size of paue comes under, 
add its length and breadth together 
Thus in a 7x9 pane the length and breadth 
come to 16 inches, which shows it to be a 
tirst-hreak glass, i.e. not over 35 inches in 
the sum of its length and breadth )

1st break (25 in. and under).. 1 20 1 35
Rope—Manilla .......................  0 07% 0 08 .

Sisal..................................... 0 05% 0 06%
Axe»—Per box....................... 5 35 9 00
Shot—Canadian, die, 17% per cent. 
Hinge»—

Heavy T and strap, 70 per cent.
Screw, hook and strap__ 2 40 3 50

White Lead—Pure Association guarautve, 
ground in oil. per 100 lb*

25 lb. irons...................................... 5 15
No 1 ................................................  4 77%
No. 1................................................  4 35
No. 3................................................ 4 02

Turpehtims-
Helevied packages, per gal. . 0 41
3c, extra outside points.

Linheed Oil—
Raw, per gal....................... 0 41 ....
iBMlir^....................... 0 44 ....
3c. extra outside points.

Glue-Common per lb......... 0 074fe 0 U6

INDURATED FIBRE WARE.
TUE E. B. EDDY CO.

SlaTsUMilard, Üqt.V.V.V V.V.V.V . *3 8U
Milk, 14 qt................... 4 75
Round-Uittonied tire pail, 14 qt......... 4 75
Tula, No. 1........................................ 13 30

" ** 2............................................  11 40
M “ 3............................................. 9 50

Fibre Butter Tubs (30 lbs).................. 3 80
Neels of 3................................................ 2 85
Keelers No 4.........................................  8 00

H " S......................................... 7 00
M " •.........................................  6 00
M M T......................................... $ 00

Milk Pans ............................................ 2 65
Wash Basins, flat bottoms ................ 2 65

" " round bottoms............  2 50
Handy Dish............................................ 2 25
Water Cloeet Tanks................................17 00
Dish Pan. No. 1.............. 7 60

....................3......................................... 6 30
Barrel Covers and Trays.................... 4 75
Railroad or Factory Pails.................... 4 75

JAM# AND JELLIES-
south well » good», per doz. 

Frank Magor 4 Co., Ageuts.
Orange Marmalade............................. 1 50
Clear Jelly Marmalade....................... 180
Strawlicrry W F. Jam....................... 2 00
RaspU rry “ " ....................... 2 00
Apricot " M ....................... 1 75
Black Currant " ....................... 1 85
Other Jains " M ........... 155 190
Red Currant Jelly ....................... 2 75

(All the above m 1 lb. clear glass pot*.
LICORICE.

YOUNG 4 8MYLIEH LIST.
5-lb. Iioxes, wood or paper, per lb---- 80 40
Fancy Imies(36 or 50 sticks) per box. 125 
“Ringed"' 51b. l»oxee, per lb 0 40
"Acme " Pelleu, 5 lb catis, per can 2 00 
"Acme Pellets, fancy Ihixch (40)

per l>ox............................................ 1 50
Tar Ucorice and Tolu Wafers, 5 II».

caiiH. uer van......................... 2 00
Licorice lxizenges, i lb. glass jars---- 1 75

" " 51b. cans.......... .. 150
“ Purity " Ucorice. 300 sticks 145

M M 100 sticks ........... 0 73
Ihdoe, large cent stick», 100 iu box... 0 75 

MINI* MEAT.
Welhey s Condensed, per gross, net 811 UU 

WINES, LIQUORS AND MIN
ERAL WATERS.

CHARD. JACKSON 4 CO., MONTREAL, 
AGENT».

Watson s Scotch
1 Star Gh-ulivet, in case.-. 88 50 89 OU
3 " " 9 50 10 00
Old Liqueur " 15 00 15 50
Old Glenlivel, in wood, p gal 4 35 •; 00

XX at son* Irish
Old Irish 7 50 8 011
Banaght r ..................... 9 50 10 00

" in wood, per gal . 4 25 5 25
Geo Sayer 4 Co. Cognac -

I Star, in cave* ll 50 12 UU
VHOP 16 50 17 uo
In wimmI, jH-r gal 4 50 6 50

Warier X May. Oporto
Port* 2 10 6 50

Wisdom 4 Warier
2 UU 6 0U

MUSTARD

K IK, 4 lb. jars, per jar.............. 0 75
“ 1 lb. " " .............. u 25
" 41b tine, decorated, p.t. U 30

FRENCH MIMAKI»
Crown Braml 1 Robert tireig 4 Co l

per gross per gross
Pony size, 8 7 50 Beer Mug 16 20
Small Med 7 50 Tuaibler 11 50
Mvdiuui 10 80 Cream Jug 21 Chi
Large..........  12 00 Sugar Bowl 22 (JO
Spoon. 18 00 Caddy. 2b ta,

TUE r. r. DA LL K V U».
Dailey s Mustard, bulk, pure, per lb. 0 25 
Dallty s Mustard. % lb tins, 2 doz. iu

case, per doz . 2 00
DalU y s Mustard, % lb. tiu*. 4 doz in

case, per doz ... i uu
Dailey s Superflue Durham Mustard.

bulk, per lb................ .0 12
% lb tins. 4 dux iu vase, per doz 0 65
% lb. Lius, 2 " " “ ___ 1 20
lib. jaw. is r .loz 2 40
4 lb. ................................. 7 ao
% lb glas» tumbler». .. 0 75

Jerst y Butler Color, 2ox boules, (s*r

1 gallon 1 in», per gal. 2 50
Celery Salt, 2 oz Unties, silver lops,

per doz....................... ......... 1 25
Curry Powder, 2 oz. bottle», silver

tops, per do/...................................... 175

RIVE, MAUD, TAPIOCA.
Rii-e peril, per II-

RaiigiK.n, imported. 0 Ufl-% u u3%
0 04s, OtjV

Japan .............................. 0 U5
I nq* rial Sveta ................. 0 05%
Extra Bur mall .................. 0 04»* 0 04 X*
Java Extra .................... 0 U6% 0 J6\
Gt uitin. Carolina.............. 0 09% 0 10
Craud Duke ...................  0 06% 0 06%

SfNh.» ........................................... 0 03% 0 06
Tapioca ..................................... 0 «% 0 06%

H)I‘A
Bi carb, stand nl, per 100 lb keg 2 pi 2 50 
Sal soda, per bld. 0 V» 0 90
»ul sot la, per keg 0 3ô l 00

IIINIT ANDGINDKR H Kit it
Adam* 1th- size, per doz 8 80

!" - ......... » »25 (l»t . 1 60
** " ** " gross. 18 U0

8TAK4 II.
EDWARDHBVRU 8TARCU OO. LTD. 

lantndrj Starr hex
No 1 White or Blue, cartoon*___ 0 05
Canada (.sundry 0 04%
Silver Glues, 6-lh draw lid U.xe* 0 07
Silver Gin**. 6 1b liu t an ui*lrr* 0 07
Edwmbiburg Silver Glo»», lib 

chromo pa» kage 0 07
Silver Gloss, large i ryiUalt 0 16
BeiiMon'* Satins, 111, . artoons. 0 07%
No. I While, bid*, and keg.-. u 04%
Benson's Enamel, per U.x 3 00

Culinary Stan b
W. T Benson X Co a Prep. Corn 0 06
Canada Pun- Corn..................... 0 05

Rk-v Stan h
EdwanUUirg Nu l white. 1 lb cart 0 09
KdwanLburg No. 1 While or 

Blue, 4-lb. lump*. .......... 0 7%
KINGBPOKDM (MW BOO STARCH

J. 4 R. M LEX. MONTREAL.
Cock burn very old Highland . 8 75 9 25

Special Scot, h 9 50 10 00
" Special Idqueur. 14

year» old................ 15 50 16 50
hi wood Fine old Scotch................... 4 40

Special old Scotch................ 5

COLMAN H OK KEEN ».
Square Tin* per lli.

D. S. F, 1 lb. tine....................... JO 40
. tin».......................... 0 41

tins........................... 0 45
Round Tina— 

F D .

'% lb tin 
% lb Uo

%™lb. tin 
% lb. Un

0 15 
0 37%

(40-lb loses. 111. pkg*. 0 U6 
SILVER [ 6-lb lMixes, .sliding covers 
(II.OSS I (ISA boxe* eat* crate) 0 Ub1,

PI KE 1611. lose* 0 07
OSWKtlo 1 tOU Ik.svs.1 lb.

CORN STARCH f pa. kagvs 0 07



rW 4 jfl >
. •

s-j.i’.J II

'Hm-1

fr •-
•; .Ef f i 3 f *

•1 1

vzV-É
. * .

- -

3» • il#

• 1
. •• ' i '

. - t . h
■

* V ft

fc ’

•i , '.. -% -{» *

' i: v;
• • -1l" V 1 •

y • v '

v •

;

* ■ 1 •

1 . r . ..
I - •

■ i • '
'
, » •1 *

1 !

' 1
'V .•

; ■ i
- '#• if

M : 11

Hr

y; ' V
< - r •* .7 V.f/fyS”'

-

—

: - -, i

40 THE CANADIAN GROCER

To Our Grocery Friends.
In the short time that our New No. 1 White 3-lb. Cartoon has been 
placed before the Trade, we find that it is rapidly becoming a Popular 
Package, as evidenced by the very large demand for it, and we would strongly 
advise all Up-To-Date GrOCeiS who require the finest quality of Starch 
contained in the newest and most attractive package to Consider this. Be sure 
you get the New No. i White 3-lb. Cartoon.

THE BRANTFORD STARCH CO., Limited, BRANTFORD, ONT.
For puddings, custards, etc.

ONTARIO! 38-lb. to 45-lb. 
STARCH / 6 bundle# ...... .b°X<*.’ 0 06 Barrels......................................

Half-barrels ............................
0 23 
0 25

0 35 
0 37

' {i, STARCH IN ! Silver Glow 
BARRELS ) Pure .............

...........  0 07%
.......... 0 06%

SOAP.
Babbitt s “ 1776 Soap Powder #3 50

TUE BRANTFORD STARCH CO., LTD. 

Laundry Starches—
Canada laundry, boxes of 40 lbs.. 0 04% 
Finest Quality White Laundry—

3 lb. cartoons, cases 36 lbs---- 0 05
Bbls.,175 lbs...............................  0 04%
Kegs, 100lbs...............................  0 04’$

Lily White Gloss-
Kegs, extra large crystals, 1001 bs. 0 06 
1 lb. fancy cartoons, cases 36 lbs. 0 07 
6 lb. draw-lid bx. 8 in crate, 48 lb. 0 07 
6 lb. tin enamelled cannisters,

8 in crate 48 lbs .................. 0 07
Brantford Gloss—

1 lb. fancy boxes, cases 36 lbs. 0 07% 
Brantford Cold Water Rice Starch—

1 lb. fancy boxes, cases28lbs — 0 09
Canadian Electric Starch-

40 packages in case.................... 3 00
Culinary Starch—Challenge Prep Corn—

1 lb. pkgs., boxes 40 lbs............ 0 05
No. 1 Pure Prepared Corn—

1 lb. pkgs., boxes 40 lbs............ 0 06

0 23
0 43 
0 35
0 23 
0 17 
0 15 
0 13

0 50
0 38
0 50 
0 40
0 38 
0 19 
0 17 
0 14

0 33 
0 19 
0 33 
0 19

Box Lot............................................. 4 20
Box Lot............................................. 4 10

Freight prepaid on 5 box lots. 
BRANTFORD SOAP WORKS OO.

SUGAR.
Granulated

Rvdpath and St. Law
rence, single barrels. .

Rvdpath and St. Law
rence, 5-barreh.............

Acadia, single barrels----
“ 5 " ....

Paris Lump. bbla. and 100-lb.
" in 501b. boxes —

Extra Ground, bbls. Icing----
Powdered, bbls......................
Very bright refined...............
Bright Yellow......................... 0 00
Dark Yellow ......................... 0 03%
Demerara..............................
Raw, iu bags .......................

SYRUPS AND MOLASSES.

0 04-y
Ü 04 5-16

0 to -0 oy .

Dark........
Medium...
Bright.........................
Honey (com) ............

“ 2 gal. pails
“ 3 gal. pails

SYRUPS.
.. per gallon.

bbls. % bbls. 
0 23 0 25

0 35 
0 42 
0 40 
1 00 
1 40

0 28 
0 32

1 35

Ivory Bar is put up in 1 lbs., 2 6-16 lbs., 
3-lb. bars, 60 lbs. in box : 10 and 12 oz. cakes, 
100 in box; Twin Cake, 11% oz. each, 100 in 
box.

Quotations for " Ivory Bar and othe 
brands of soap furnished on application.

TEAS
RAM LAL’s (lead packages)

Cases, each 60 1-lbs......................... 0 35
" " 60 %-lbs..........)
*• “ 301-lbs............ f ■■■■ 0 35
** M 120 %-lbs....................... 0 36

BLACK.
Congou — per lb. per lb.

Half Chests Kaisow, Mon-
ing, Paking.................... 0 12 0 60

Caddies, Pakling, Kaisow 0 18 0 50
INDIAN.

Darjeelings.............................. 0 35 055
Assam Pekoes........................... 0 20 0 40
Pekoe Souchong .................... 0 18 0 25

CEYLON.
Broken Pekoes ........................ 0 35 0 42
Pekoes ..................................... 0 20 0 40
Pekoe Souchong.......................  0 17 0 35

CHINA GREENS.
Gunpowder—

Cases, extra firsts.......... 0 42
Half Chests, ordinary

firsts ............................
Young Hyson—

Cases, sifted, extra firsts.
Cases, small leaf, firsts ..
Half Chests, ordinary

firsts ............................
Half Chests, seconds —

" " thirds........
" " common....

Young Hyson— PINO bueys.
Half Chests, firsts............ 0 28

" " seconds — 0 16
Half Boxes, firsts.......... 0 28

" " seconds — 0 16

Half Chests— japan.
Finest May pickings......... 0 38 0 40
Choice ............................ 0 32 0 36
Finest...............................  0 28 0 30
Fine................................... 025 0 37
Good medium.................. 0 22 0 24
Medium............................  0 19 0 20
Good common.................. 0 16 0 18
Common ......................... 0 13% 0 15
Nagasaki, % chests Pekoe 0 16 0 22

" " Oolong — 0 14 0 15
" " Gunpowder 0 16 0 19
" ** Siftings — 0 07% 011

LIPTON 8 TEAS.
No. 1 Ceylon, retailed at— 0 50 0 35
No. 2 “ “ .... 0 40 0 28
No. 3 " M ... 0 30 0 22

All the above can be had mixed with 
Green Tea at same prices,

"SALADA”CEYLON.
Wholesale Retail

Brown Isabel, Is and %s............ 0 20 0 25
Green Label, Is and %s.............. 0 22 0 30

Label, retail at 60c.................. 0 43
0 58

Orange Lab
Gold Label, " 80c.

Terms, 3 per cent, off 30 days.
TOBACCO AND CIGARS.

Twin GoldBritish Consols, 4’a ;
Bar, 8 s ...........................................

Ingots, rough and ready, 8’s.............
Laurel, 3 s...........................................
Brier 8> ..........................................
Index, 7’s............................................
Honeysuckle, 8 s ..............................
Napoleon, 8 s .....................................
Victoria, 13 s .....................................
Brunette, 13’s.................................
Prince of Wales, in caddies, 8 s.......

" " in 40-lb. boxes.......
WASHING POWDER

“ SILVER DÜ8T "
Case............ 73 1-lb. cartoons.......
Half case.. 36 1-lb. " .......
Case............34 Mb. " .......
Half case. 13 3-lb. M .......
Case............100 5-cent packages ...
Half case.. 50 5-cent packages ...

WOODEN WARE.

6 00
3 50
4 16 
1 11 
3 50 
1 80

Pails, 3 hoop, clear. No. 1__
I ■■ " ~ i.-.""

•• •• •• painted " 3__
Tubs, No. 0.............................

•• 111111111111111y.il
- 3..............................

Blue Label, U and %s and %s... 0 30 0 40
Red Laliei, Is and %s................  0 36 0 50
Gold Isabel, %s......................... 0 44 0 60

Terms. 30 days net.
“kolona"

Ceylon Tea, in 1-lb. and %-Ib. lead packets, 
black or mixed.

Blue Label, retail at 30c...................... 0 22
Green Label " 40c...................... 0 28
Red Label “ 50c...................... 0 35

per do* 
.. $145 

1 60 
1 0 
10 .. is 
6 00 
• M
in
4 50

THE E. B. EDDT OO.
Washboards, Planet...................... 1 60xx.................... i m

“ Special Globe............ I 0
Matches— 5-Case Single

Lots. Ga>e
Telegraph .................... $3 00 $3 30
Telephone ....................... 2 80 3 00
Parlor .............................. 10 10
Red Parlor .................. 1 50 1 60
Safety. No 1. wall Imx 140 1 50

“ No 2. slide l*>x 2 80 2 90
“ No. 3, capital... 3 75 2 85

Flamerr, slide boxes— 3 35 3 35
" wax stems........... 3 20 3 30

Tiger................................. 2 65 2 85
BRYANT k MAY.

Robert Gre^ft Co., Agents.
No. fety, per gross.............$ 3 00

... 1 10 ... 6 00 ... 1 00

Young & Smylie’s
Newest...
Specialty

MINT...
PUFF-STRAPS 6

ECOGNIZING the great popularity of peppermint with 
the sweets-loving public, we are the first to introduce 
to the trade Pliable Licorice containing this flavor.

The delicious quality of our Pliable Licorice is well known ; 
it is matchless in this respect as well as in its flavor and finish.

Our Triple Tunnel Tubes and Navy Plugs are great favor
ites also, and are made of the same material, although flavored 
differently..........................

We recommend all these goods as suitable for Summer 
Trade ; they will please the most exacting taste as wholesome, 
smooth and palatable confections. . . .



8$%#^ yyti

io cents
We will mail you a valuable 
little book on

BUYING 
SELLING AND 
HANDLING OF TEA

_ _ _ _ and use-
work, which every grocer 

should have in his possession.

t** MacLean Publishing Co.
SS Float St, Wet, Toroote.

DURABLE PAILS aid TUBS

The Wm. CE 4 SOIS MAIUFACTURIXG Co
Of NEWMARKET, OUT.

Represented by...
Chss. Boeckh & Sons, Toronto.
The H. A. Nelson A Sons Co,, Montreal.

MANUFACTURERS OF

i. a. 3 bushel min and root baskets, 
luni, a, 3 satchel lunch baskets.

|t, a, 3 clothe* baskets 
i, a, 3. 4 market baskets. 
Butcher and Crockery baskets 
Fruit package of all descriptions.

OAKVILLE, ONT,

THE CANADIAN GROCER

GENERAL MERCHANTS
sad MW Maiwktn r*nlu sebacsiW. 
to Turn Ci.tBiM Qaocaa wto, copi* of ;

The Canadian Hard war, aai Metal Marahaat. 
The Cnnndinn Dry Deeds levtew 
The Deekseller aai SUtieaer 
The Taper aai Palp Seva.
The Ceaailaa Trtater aai Publisher.'
Plumbing aai Iteamâttiag

May has. a single copy ef them an free at 
any time «hey wak to ooenk ike advertising 
columns. Special dubbing nUct oo applies-

MacLean Publishing Co. Limned
Moetrenl t i Taroet

IV YOU WAJtT TO

ADVERTISE anything, AMVWHERE
la Cauda, we oea ie it 1er yen.

MacLEAR PUBLBHW6 CO. Limited
ADTBaTBIM MltETaSW 

MONTREAL TORONTO

▲hntyi" 
Tmstwerthy.

1STABLISNE0 I 71S.

Ç. R COLSON, MoatreaL 
D MASSON a CO Moatreal. 
ARTHUR P. T1PPRT * CO , 

Ten* to, St Jake, N B

CLUBBING RATES

TELLS what to buy and how to sell it ; gives a 
regular course of Window Dressing, Store 
Management, Advertising; describes all 

goods, etc What more do you want ? One Pointer 
from a single copy should net you at least Two 
Dollars. Twelve copies, or one year, should net you 
Twenty-four Dollars. This is a fact, and the reason 
we have subscribers.

: Dry Ooodn 1 $3.00-

TORONTO ....

Rita bill bed 1HS.

Walter Baker & Go. IIS:
Dorchester, Mass.

The Oldest aad 
Largest Manufacturers of

PURE.HI6H GRAOE
COCOAS

AMD

CHOCOLATES
oo this Continent.

Ne Chimlcst. are need te 
Bair manufacture,.

Tbelr Breakfast Cocee la absolutely pure, 
delicious, nu tonkins, and oast* leas than one 
oent a oep.

Tbelr Preatiaas Ne. I Chocolate, pet up in 
Bias Wrapper, aed Y .How Label*. 1, the beet
plain chocolate lu the market for family use.

Tbelr Oermaa Sweet Chocelete to good to 
eat and good to drink. It Is palatable, nutri- 
tlou», and healthful ; a great fbwortto with 
children.

SBuyers should ask for and be wire that they 
it the genuine goods. The abose trade stork 
oo erery package.

Walter Baker A Co. Lid.,
Dorchester, Mass.

'

. . . . MONTREAL

N.B—The old STaooaao Basin el HORSBSHOE 
Ci*mud Salmos Mill lake, the lead, aad aSotde the 
greatest satistoctioe to both dealer aad 
for uniform eacellance In quality and weight hss so 
equal

EVERY OAN WARRANTED.

We are also packers ol the wail and fovorsbly 
□rend, ol BRAVER, COLUMBIA aad TIGER, aU 
guaranteed prime Ran tab.

All LIVE ÜROGERS KEEP THEM

Victoria, B.C., Owners.

THE DRY GOODS REVIEW



THE CANADIAN GROCER

We have a full stock of all 
sizes, in Wine and Imperial 
Measures. . . .

Jelly Tumblers and 
Jar Rubbers.

GOWANS, KENT & CO.
TORONTO

I Want Every Grocer
Who Wants a Handsome

DELIVERY WAGON FREE
And every Grocer’s Clerk who wants a

CAMERA FREE
to send me his name and address on a Postal Card 
that I may tell him how to get it by merely speaking 
a good word for KNOX’S GELATINE.

THE ONLY PURE GELATINE MADE.

C. B. KNOX, flfr.
JOHNSTOWN, 

N. Y.

AGENTS
A. E. Richards & Co. - Hamilton 
William H. Dunn ... Montreal 
Beattie & Elliot - - - - Quebec
C. & E. MacMichael - - St.John
Alfred D. Hosaack, Vancouver, B.C. 
H. F. Baker .... Halifax, N.S.
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Aubin’s Patent Refrigerator
: «DAIRY
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y

The “Grocer’s Standard” Is the Favorite.
Send for Catalogue and Price List.

C. P. FABIEN 3,67 3yoNTREArSl-
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“GILT EDGE”
The only Ladies Shoe Dressing 

that positively contains oil. Softens 
and preserves. Imparts a beautiful 
finish. Once tried, always used. 
Largest quantity. Finest quality. 
Retails at 25 cents.

“NOBBY” BROWN 
COMBINATION

Package contains a 4-oz. bottle 
of Nobby Brown Dressing and a full- 
size box of Nobby Brown Polishing 
Paste for renovating all shades of 
Brown and Chocolate shoes. The 
brown dressing cleans and renews the 
surface of the leather, and the paste 
adds a brilliant, durable and water
proof polish. Retails at 25 cents.

“JEWEL” BROWN 
COMBINATION

Package contains a 2-oz. bottle 
of Brown Dressing and a small dec
orated tin box of Brown Polishing 
Plate. The dressing deans and re
news the surface of the leather and 
the paste adds a brilliant, durable 
and waterproof polish. Retails at 
1U cents.

BOSTON LIQUID
WATERPROOF
BLACKING

For men s and boys’ shoes, pro
duces a brilliant jet black polish 
without brushing, thus saving time, 
labor and money. Retails at 25c.

PATENT 
LEATHER 
POLISHING PASTE

For giving patent leather s! oes a 
quick, BRILLIANT and WATER 
PROOF lustre without INJURY to 
the leather.

For sale by—

All Wholesale Grocers.

[•tTTEnoRri1 
L MnnnVNobby:

CHARLES F. CLARK. 
Pmsideht.

J. CHITTENDEN,
1 KfcASUSXK

ESTABLISHED 1849.
THE BRADSTREET

/1EROIMTILC AQCNCY
THE BRADSTREET COMPANY,

Executive Offices. PROPRIETORS.

NOS. 346-348 BROADWAY, NEW YORK
Oftcct m Uu principal
Canada, du martpean
m London, thglmj.

The Bred»treat Company is the oldeet end, 
financially, the strongest organisation of its 
kind—working in one interest and under one 
management—with wider ramifications, with 
more cspltal invested in the business, and It 
expends more money every year lor theoolleo- 
tlon and dissemination ol information than any 
similar institution in the world.

Tosonto Orne s McKinnon Building 
Cor. Jordan and Melinda Sts.

TH06. O. IRVINQ, Superintendent.

Mau tf OU Coaled Stout 
Contaient, dutproka mai

OAKEY’S
•WELLINGTON’ *

KNIFE POLISH
The Original and only Genuine Preparation for 

Cleaning Cutlery.

John Oakey & Sons, limited,
Manufacturers of Emery, Black Lead, Emery and 

Glass Cloths and Papers, etc.

Wellington Mills, London, England 
Representative in Canada : 

JOHN FORMAN, 650 Craig Street
MONTREAL


