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A teaspoonful in the
morning makes life
worth living—

Makes you fit—
Keeps you fit

QUALITY ALWAYS!

HAT is the keynote of the success

I of Kkovah Health Salt. The high

standard upon which its reputation

has been built is fully maintained,

always, and it is still the ﬁnest family
aperient.

Strong publicity is increasing the demand
daily. Focus that demand to your stores
by window and counter display. It’s a
profitable line and worth pushing.

Selling Agents:
Maclure & Langley, Ltd.
Front St. East, Toronto

Cire-lnuon o Csnadhn Groeer has hecn nudited bv t'w Audlt Hurnu of C lrcualun
Copy of Renort will he sent on request.to anyone interested.
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Pride,—O-Cedar—and Prosperity"

You can sell more
O-Cedar Polish and

more O-Cedar Polish Mops—if
only you will feature these pro-
ducts correctly.

The foundation for the big O-Cedar
demand is the pride the housewife takes in
her furniture and floors. Appeal to her pride,
in your local advertising—as we are doing in
our national O-Cedar advertising.

A woman’s pride in her home is the main-
spring of all her buying for home-betterment.
Once your customers are made to realize the

possibilities of O-Cedar Products as

aids to home beauty, they will buy

enough O-Cedar Polish from you each

year to represent a marked increase in

your turnover and profit. 9&

Feature the mop—in window displays and in
advertising—remember that every O-Cedar
Polish Mop you sell means a lot of O-Cedar
Polish to be sold to that same customer.

; : CHANNELL CHEMICAL COMPANY, LIMITED
i TORONTO, ONTARIO
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The Secret of

DBordend
Supremacy

Sixty-three years ago Gail Borden, “the
father of pure milk,” first proved to the
world the practicability of a nation-wide dis-
tribution of safe, pure milk of guaranteed
quality and absolute dependability.

..."- ™ e b
A
HONTRE AL CAnOS,

To-day, as in 1857, this quality and purity basis has
ever been rigidly maintained. It is this unequalled
purity and quelity, combined with an intensive, con-
tinuous, national advertising campaign that is result-
ing in greater sales, greater dealer profits and has made
the name Borden’s supreme in the world of milk pro-
duets,

SIX CANADIAN FACTORIES-

Borden

CO., LIMITED |

Leaders of Quality
MONTREAL VANCOUVER
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= Need we remind you,

LUAY ; Mr. Grocer, that now

/\

1s the time to look
over your stocks and
make sure that you
have sufficient

CLARK’S PORK AND BEANS
AND OTHER GOOD THINGS g

to start off your warm weather
trade. It will benefit you to
study our list. If you have not
received one, send us a postcard
and we willgladly mail one to you.

All our goods are

MADE IN CANADA BY CANADIANS

W. Clark, Ltd. Montreal -
@
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Cocoanut and Chinese Eg_g_ Products

We are in a position to offer for prompt shipment direct from the Orient
or from New York and San Francisco, PRIME CHINESE EGG PRO-
DUCTS, as follows:—

FLAKE ALBUMEN SPRAY YOLK
SPRAY ALBUMEN WHOLE EGG POWDER

Packed in tin-lined cases of 200 Ibs. net, and guaranteed free of zinc, and
to pass the test of the United States D epartment of Agnculture

We are willing to introduce the Chinese Egg Albumen by shipping, as
a trial order, any quantity, from one case up, and give any orders entrusted
us our careful attention.

We can also quote upon application:—

LIQUID YOLK No."1 QUALITY

In casks of 430 lbs. net—2% Boracic Acid.

Also all kinds of Oriental and other imported edible nuts and desiccated
cocoanut.

We are in a position to offer the Canadian Trade large quantities of all
varieties of Heavy and Fine Chemicals, Agricultural Chemicals and Sun-
dries, as well as all other products for Chemical, Soap, Paper, Dyeing
Industries, Tanneries, etc.

The technical services of our chemical engineering experts are at your
disposal for advice and information regarding production methods and use
of proper materials.

We can supply your demands in these lines and our following Canadian
representatives will gladly quote you upon request:—
A. T. CLEGHORN, ALEX. F. TYTLER, HUGHES TRADING CO. OF CANADA, LTD.,

Vancouver, B. C. London, Ont. Montreal, Que.

W. H. DINGLE, J. T. PRICE & CO., DASTOUS & CO., REG,,
Calgary, Alta. Hamilton, Ont. Sherbrooke, Que.

NICHOLSON-RANKIN, LTD., LIND BROKERAGE CO. LTD., SCHOFIELD & BEER,
Edmonton, Alta. Toronto, Ont. St. John, N. B.

NICHOLSON-RANKIN LTD.. JAMES KYD, 0. N. MANN,
Winnipeg, Man. Ottawa, Ont. Sydney, N. S.

J. ARON & COMPANY, Inc.

NEW YORK

Wehave offices and substantial representatives in all large business centers of the civilized world
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HIP O-LITE

(Ready-to-use)

Now Made in Canada by

Bowron Bros.

MARSHMALLOW
CREME
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An exquisite Marshmallow of spread-
able consistency, light, tender and
short. It is used for desserts, cake

. fillings, frostings, sauces and a hun-

dred and one’delicious dishes. Always
ready for use—no cooking and the
contents of these handy containers
will not spoil after opening.

On drop shipments of 100 Ibs. or over we pay the freight.

HIP-O-LITE offers an excellen t profit
Take for instance the 16 oz. size jar
(the big family size seller), this costs
you 30c and sells for 40c.

A national advertising campaign in leading
magazines is daily creating a demand for
HIP-O-LITE — the delicious Marsh-

mallow Cream that is “different.”

Send

for our free booklets on simplified candy-making, dessert recipes,
etc. A post card brings any quantity you wish. Order HIP-O-LITE
from your wholesaler or send his name to us with your order and

we will ship direct.

BOWRON BROS.,, Limited

Hamilton, Canada
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You Can Apply the Method— |

HIS is what scores of merchants—small

and large—would say if you could ask
them about their business in oranges and
lemons:

"I make 349% per year on the capital I
xlnvcst in oranges and lemons, and this i1s how
do it:

“I buy these fruits only in such quantities
as I can sell out clean each week.

“I work on a margin of 25% on sales, or
33%% on the invoice cost.

“I figure my operating expense at 1624%
on sales, and add 3% % for shrinkage, even
though shrinkage is reduced to practically
nothing when the goods are turned 52 times
a year.

“This allows me an absolute 5% net profit
on sales each week.

“But 5% net on sales each week, on a
_wcckly turnover basis, is nearly 349% on the
invested capital per year.

“Sometimes I buy a little short each week,

Write for Free Display Material

We send highly colored display material free to retailers who request it. We
also answer any questions as to retailing methods that a dealer may care to

Mail the coupon for an interesting new book about fruit
displays—we include also our “Display Material Option
List,” which permits the selection of attractive cards
for counters and windows and other selling helps.
Send it now while you think of it.

/
‘ California Fruit Growers Exchange /7

A Non-profit, Co-operative
Organization of 10,000
Dealer Service Dept.,
Los Angeles, California

making a more rapid

turnover and, thus,

more than 3509,. But as

a usual rule I plan on 52 turnovers, always
figuring to get that weekly 5% net on sales.

“Note that I do all my figuring on the
selling price and never on the cost.” Most re-
tailers who fail—and we believe this is a
conservative estimate—fail because they fig-
ure the other way.

You will succeed if you display oranges
and lemons, place your margin at 25% on
the selling price, and sell out each week or
oftener. That margin permits reasonable re-
tail prices which tend to increase the con-
sumption of these fruits.

These are the simple rules that scores of
retail merchants follow, and with marked suc-
cess. They are not our own ideas merely,
but are the figures of expert retailers who
have given them to us. They are set down
here for your benefit.

/

ask.
/ California

/

Exchange

/

obligation

plays’”* and your

on’omy part

/ Nawe

/ Street

... Province._ ..

Fruit Growers

Dealer Service Dept.

Los Angeles, California

Please send me your book,
“‘Salesmanship in Fruit Dis
“Merchant’s
Display Option List** without any
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You can safely recommend

Chamberlain Family Medicines to your customers
because they are absolutely free from harmful
drugs. The well-known reputation of

Chamberlain F amily
Remedies

makes them active sellers. There are a number of
peerl_ess remedies on the Chamberlain list and each
one is a dependable, steady profit-earner and a

winner of satisfaction. Send for our price list
to-day.

Chamberlain Medicine Co., Limited
TORONTO ‘
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Good Profits

; 5 4 . ( TRADE MARK REGISTERED )
will reward your ef- £

s tsementhet Sleiged Closet Bowl Cleaner

they use

- - The chemical nature of Sani-Flush
Mathieu’ 14 (o ! is entirely different from that of wash-

athieu's ‘ ing and scouring powders. It is a sol-
' vent of the stains and sediment which
form in the closet bowl and trap.

Syrup of Tar

and : Women do not care to discuss ghe
N . iy, —— ie subject of cleaning water-closets, but
Cod Liver Oil Y ——— they buy Sani-Flush readily when
5 they know that it can be had for the -
for cure and preven-

. asking. :
tion of colds. Keep , : 5 : ¢

your stock of this ex- ) e Keep Sani-Flush in plain
cellent remedy well e : sight, so that people will see
displayed. It will pay Mathiea’s Syrup of Tar |

and Cod Liver Oil --a it for sale.
you well. solendid body builder.

J. L. Mathieu Co. Harold F. Ritchie & Co.

PROPRIETORS 10-12-14 McCaul St.
SHERBROOKE - QUEBEC TORONTO, ONT.
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"Which Could You
Sell Best?

IGHT now you can retail big oranges at almost the
same price as small ones. Warm rains in California, with a
relatively light crop on the trees, have produced an excess of

larpe-sized fruit.

You can now: sell oranges of prapefruit size at practically the same
price as the medium sizes and make the same profit. Between the price
per dozen on 80's and 150's there need be only a nickel’s difference.

Here is an unusual opportunity. Buy the larpe sizes and make a
special display. Give your customers the benefit of low prices on big
fruit and win new profits for your store. California Navels are at their

best. Larpe sizes are cheap.

This chance will be one in a few weeks. Concentrate on big
California Navels while they are plentiful—and low in price.

Be the first to take advantage of this unusual condition. Ask your
jobber for quotations on larpe sizes. Who today doesn't want more
for their money?

California Fruit Growers Exchange

Los Angeles, California
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THE BISCUITS OF

HUNTLEY & PALMERS, Limited

READING AND LONDON

are renowned throughout the whole world as being the
finest that are made, and unequalled both for quality and
for keeping properties.

Amongst their greatest favourites are the following :—

BREAKFAST Th(la( most perfect type of unsweetened
rusk.

DIGESTIVE Made from selected meal. Short eat-
ing, highly nourishing and easily
digested.

DINNER Especially suitable for serving with
soup or for use with butter or cheese.

GINGER NUTS Unique, delicious and unrivalled. As
popular now as in the days of our

: grandfathers.

NURSERY An excellent food for children and in-
valids. For many years they have had
a large and increasing consumption
both in England and abroad.

OSBORNE Often imitated —never equalled.
Slightly sweet.

PETIT BEURRE Favourites even when our parents were
young.

TEA RUSKS Very delicate and much appreciated at
Afternoon Tea.

Representatives :

NOVA SCOTIA and PRINCE EDWARD MANITOBA, SASKEATCHEWAN
ISLAND and ALBERTA

John Tobin & Co. W. Lloyd Lock & Co.
Matin Street, Halifax, N.S. 104 Princess Street

NEW BRUNSWICK BRITISH COLUMBIA—
Angevine & McLaughlin MAINLAND
P.O. Box §, St. John, N.B. Kelly, Douglas & Co., Ltd.
Water Street, Vancouver, B.C.

QUEBEC VANCOUVER ISLAND
Rose & Laflamme, Ltd. R. P. Rithet & Co., Ltd.

500 St. Paul Street West, Montreal. "Victoria, B.C.
ONTARIO NEWFOUNDLAND and LABRADOR

The MacLaren Imperial Cheese Co., Ltd. P. E. Outerbridge
69 Front Street East, Toronto. P.O. Box 1131, St. John'’s, N.F.

HUNTLEY & PALMERS, LIMITED

READING AND LONDON, ENGLAND
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WAGSTAFFE’S

New
Season’s
Seville

Oranges

WAGSTAFFE LIMITED E MOST MODERN l:oum-m

Bsapoy: | Tsewamzsn || Justarrived

We are now making delivery of our

New Season’s
Celebrated

Seville Orange Marmalade

'All Orange and Sugar, No Camouflage

Order from Your Wholesale Grocer

Wagstaffe Limited

Pure Fruit Preservers
Hamilton --

Representatives: H. P. Burton, §13 Dominion Bldg., Vancouver,
B.C.; Dominion Brokerage Co. Edmonton, Alta.: Dominion
Brokerage Co. Calgary, Alta.; W. H. Escott Co., Ltd., Win-

nipeg, Man.; W, H. Escott Co., Ltd., Saskatoon, Sask.; W. H.

Canada

Escott Co., L4d., Regina, Sask.; W. G. Hinton, 89 Marehmont
Rd., Toronto, Ont.; H. G. Smieh 386 Beaconsfield Ave, N.D.G.,
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Canadian Industries Exhibition

London, - England
JUNE, 1920

CANNERS EXPORTERS PACKERS
MANUFACTURERS

Our offer to assist you by representation at the above
Exhibition is again repeated and open for acceptance
for the last time.

In order for us to reserve you space on our stand, write
us without delay. We have enlarged our space so we
can put before our friends your

Canned Goods Dried Fruits Bacon
Cheese Lard Butter
Cereals Syrup Glucose
Sugar Honey Chemicals
Grain Confectionery  Oils

First-class houses are worthy of first-class representation and we want
time to go into your credentials and welome you to go into ours.

Full particulars of our offer was published in the 3rd and 4th week’s issue of
this Journal in February, also again last month. Look it up or write direct to

“Import Dept.” :

A. H. PARKER & SONS

Produce Brokers
Carlton Chambers, Baldwin Street, BRISTOL, England

Also at
9/10 Fenchurch Street and 2/3 Philpot Lane, LONDON, England
Produce Exchange Building, 8 Victoria Street, LIVERPOOL, England
GLASGOW CARDIFF NEWCASTLE DUBLIN
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A Canadian Made
Product
that grows in favor
every day—everywhere

e — 18

TECQ| g.®5~7

SELF-RISING
It’s in the flour

'];'ECO

Buttermilk
(p,-..nnd)

SALT J00A ANO AUD
PHOSPHATE ARE TRE
SEASOMING  AND
CEAVENING At

Vo is proving itself so favorably, the
B 0,025 output has had to be increased each
week to meet the demand.
renet No just comparison can be made be-
tween TECO Pancake Flour and

any other pancake flour on the mar-
ket.

aEL L&\.’Hl

The nutritive value and delicious flavor imparted to the flour by the
Malted Buttermilk has put TECO entirely in a class by itself.

Your customers will appreciate your good judgment in bringing
TECO to their attention.

PLEASED CUSTOMERS ARE BUSINESS-BUILDERS.
Ask for a few copies of Mrs. Bailey Allen’s “Buttermilk Book” to
give to your best customers. They will thank you.

TECO COMPANY LIMITED

BELLEVILLE, ONTARIO, CANADA
R e S R S e L L s e
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Tie up your small

Consult Our
packets and boxes

neatly and watch ! . LatCSt DireCtory

your sales increase

Use the Albion Do not trust to memory when
S.lk C C d calling subscribers.

1 y otton Lords Telephone numbers are

changed frequently because of

A wide range of sizes removals, changes of equip-

and colors always in ment, ete.

tock.
o This means that if old num-

Send your enquiries bers are called other subsecrib-

direct or through in- ers are disturbed unnecessarily.
dent agent to

Help to improve the service
by always referring to the

The Albion Sewing Cotton Co. directory.
Limited
Fawley Mills, Tottenham Hale
LONDON, N. 17

The Bell Telephone Co. of Canada

OCEAN BLUE

In Squares and Bags

The Sovereign

may have lost value
abroad and be ex-

tinct at home, but VERY woman takes a pride in
British Goods and e

having spotlessly white household

linen. OCEAN BLUE gives the

Gri ble’s | best results in the easiest way.

Giveall your customers the opportunity

- ;
Vlnegars of testing it, and you will soon need to

still retain their sup- - Order more from your Wholesaler

remacy throughout
the world.

HARGREAVES (CANADA) Limited

The Gray Building, 24 and 26 Wellington St. W., Toronto.

Grimble’s Vinegar Breweries
are in LONDON, England Western “'ﬂ"] For Inb:h.

Rooms § and 6, Jones Block, Mﬂuﬁmm
W-&le.c.
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“The Pink of Perfection™

CASCADE
SALMON

EVERY TIN IS GUARANTEED
B e s
: ! Pounds and Half

BRAND l Pounds
RN ‘

British
Columbia
Packers’
Association

@@REE@J

If you need a refrigera-
tor at all you need the
best — a Eureka Res
frigerator. ~ In buying
the Eureka Refrigera-
tor you get the finest
system of cold dry air
circulation yet discov-
ered by man. You get
the finest materials
available; and you get
the finest workmanship
possible — and that is
only natural, since we
have been building all
designs of Refrigera-
tors, Cold Storage and
Freezer Counters, Cold
Storage Doors, and
general Eureka Refrig-
erator equipment for
the past 33 years.

We have the ma-

terials, experience, and

the necessary knowledge to build the best Refrigerator

that’s on the market. Write to-day for free illus-
trated catalogue.

Eureka Refrigerator Co., Ltd.

Head Office and Factories: Stratford, Ont.

By any good
Can-opener

WALLACE FISHERIES umrmen

VANCOUVER

QUAKER BRAND
GOODS WILL PAY

An interesting and we believe demand-
creanter newspaper advertising cam-
paign is starting in the West.

We will need the Grocers’
co-operation

DOMINION CANNERS B.C. LTD.

Vancouver, B.C.

We would like to communi-
cate with firms desiring to
have a reliable company act
for them as agents for the
Islands of Cape Breton and
Newfoundland.

The Farqubar Trading Company, Ltd.

NORTH SYDNEY, N. S.

P.O. Box 249

SRR R IR SO AR
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In Quarter and Half Pound
Full and Short Weight Packages

BUY DIRECT FROM THE PRODUCER
BRITISH COLUMBIA HOP CO., LTD.

Ranches located at
Sardis, Agassiz,
5

Head Sales Office :
235 Pine Street
San Francisco,

California.

Largest Hop Grow in Canada

Write for Prices—Samples
AGENTS: For Western Canada—Donald H. Bain Co., Winnipeg,
Man. Ontario—Raymond & Raymond, London, Ontario.
Quebec and New Brunswick—Arthur P. Tippet & Co., Mont-
real, Quebec. Newfoundland-—Globe Trading Co., St. John's,
Ncsvfwndhnd. Nova Scotia—Chisholm & Co., Ltd., Halifax,
N.S.

When Sorting up Your

CANNED FRUIT

AND

DRIED FRUIT

Stocks, Remember

“CASTLE"
brands
Are as Popular as Ever

DISTRIBUTED BY

LIMITED

*

AARRY HALL & ¢
PRANCISCO* VANCOUVER

DESICCATED
COCOANUT

We import direct from our own
mills at Colombo, Ceylon, and
stand behind the quality of our
goods. The prices we quote are
rock-bottom. Let us quote you
on your next requirements.

Our agents are:

Tees & Persse, Ltd., Winnipeg, Fort William,
Regina, Saskatoon, Moose Jaw; Tees &
Persse of Alberta, Ltd., Calgary, Edmonton.
Newton A. Hill, Toronto, Ont.; E. T. Stur-
dee, St. John, N.B.; R. F. Cream & Co., Ltd,,
Quebee, Que.; J. W. Gorham & Co., Halifax,
N.S.; C. T. Nelson, Victoria, B.C.

Dodwell & Co.,Ltd.

Imporeers & Exporters
- VANCOUVER

Imperial Grain and Milling
Co., Limited

VANCOUVER, B.C.

We are offering the best value
in Rice on the Canadian
market to-day.

April 2, 1920
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W. H. Edgett Ltd. - T. NI N PETER “LUND"& COMPANY

Said the Manager:

If you could see the care with which we prepar
ALBATROSS PILCHARDS

you would recommend them with right good will.
Clayoquot Sound Canning Co., Ltd.

— ""T": “Yes, ‘Red Arrow’,
I find them selling
splendidly andjgiving .

good satisfaction.”

NATIONAL BISCUIT & CONFECTION CO., LTD., VANCOUVER
NATIONAL BISCUIT CO., LIMITED - s = REGINA £,
=/

uf by
Columbia Macaroni Co., Limited

LETHBRIDGE, ALTA.
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AL RN CRORS B || i
WINNIPEG
THE McLAY BROKERAGE CO. IMPORTERS, BROKERS

WHOLESALE GROCERY BROKERS - MAN’F’S. AGENTS Richardson Green, Limited

GROCERY, DRUG AND
and MANUFACTURERS AGENTS S NPRATIONERY |  MANUFACTURERS’ AGENTS

X Take advantage of our Service
WINNIPEG MANITOBA ___SP_E_C_IA_ITLEE____ Calling upon the Grocery, Hardware and

Drug Trade.

W. L. Mackenzie & Co., Ltd. C H GRANT CO W— L7 -
Head Office: Winnipeg Calgary

S We work The Retail Trad
Regina, Saskatoon, Calgary, Edmonton : IO TACI0N v

WHEN ANSWERING ADVER-
TISEMENTS KINDLY MENTION
NAME OF THIS PAPER

Donald H. Bain Co.

Wholesale Commission Merchants, Brokers and Importers

Specializing in Food Products of all kinds: World-wide
connections: Representing the largest of Canadian, Amer-
ican, European and Oriental Shippers: Our own sales staffs;
trained, experienced and efficient:  Open to represent llve
manufacturers and shippers whose lines do not conflict with
present principals. If interested in the Western field and
want maximum results, get in touch with us.

The Best in the West

Head Office : WINNIPEG, MAN.

Branches at:

REGINA, SASK. SASKATOON, SASK. CALGARY, ALTA.
EDMONTON, ALTA. VANCOUVER, B. C.

ALSO AT SARACEN’S HEAD, SNOWHILL, LONDON, E.C.1, ENGLAND
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FRANK H. WILEY

i & g n
Mfrs. Agent and Importer (i 'H n i m i
Groceries and Chemicals ;

~% Headquarters for Feed Molasses
533-537 Henry Ave., Winnipeg

MANITOBA : Wholesale Grocery Commission ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO.,,;Ltd

Head Qﬂice: WINNIPEG Manitoba

We solicit eorrespondence from large and progressive manufacturers wanting ifhﬁve and rét.: -
sponsible representation west of the Great Lakes. An efficient selling organization and am old-
esteblished connection with the trade, place us in a position to offer you unexcelled facilities
for marketing your products. Write us now.

*, V
.

The Largest
in Western Canada

We are the largest Storage,
Distributing and Forvnrdmg
House in the Western fleld.
Total Storage space nintey-six
thousand square feet of Bonded

or Free Storage. Heated ware-
house. Excellent Track facili-
ties. The Western House for
SERVICE.

Williams Storage Co.
WINNIPEG

! and
Winnipeg Warehousing Co.

Watson & Truesdale, Winnipeg TRACKAGE

have live men doing detall work throughout odr territory. Manitoba, Saskatchewan and Alberta. They get the business. STORAGE
and can get it for you. Write us, and we will explain our system. DISTRI-

Wholesale Grocery Brokers and Manufacturen Agent- BUT

**ALWAYS ON THE JOB’

The H L. Perry Co., Ltd., 214-216 Princess St., Winnipeg

As your Selling Agents, we can make a-big success of your Account.
STORAGE DISTRIBUTING FORWARDING
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CHRISTIE’S BISCUITS and
ROBERTSON’S CONFECTIONERY

are both marketed in Western Canada by us.
Both lines are having big sales.

For the same reason your goods should be
among the big sellers.

Scott-Bathgate Co.,Limited

Wholesale Grocery Brokers and Manufacturers’ Agents
149 Notre Dame Ave., East

WINNIPEG

W. H. ESCOTT CO. | B The Norcanner Brand

LIMITED § ——. of “Brisling” Sardines

Wholesale Grocery  Brokers—Manufacturers’ Agents— S (NSPREL) are packed in Quarter
Commission Merchants - Bladd o2 Dingley tins from the

finest summer caught
Brisling with Virgin
Olive Oil. You'll find

Manufacturers of Food Products and Spe-
cialties of merit seeking increased distri-
| butlon in Western Canada, are invited to

investigate our constructive the price right and the

SALES FORCE e profit good.

Your account intrusted to us receives the Bravo Brand
penonal attention of experienced and

efficient heads.

|  We make ourselves your BUSINESS RIGHT

ARM in our r territory.

We are more than Brokers, we are Busi-
ness Builders.
WRITE US TO-DAY
HEAD OFFICE
Winnipeg, Man.

Branches with Resident Sales Managers at '; .

Regina, Sask. Saskatoon, Sask.
Fort William, Ont.
Calgary, Alta. Edmonton, Alta.

- Size tins. A real deli- \

> RAVO B
Sild Sardines |3 ®
Another brand of high |f
class sardines. In Quar- /4.. N IRl -
ter Dingley and Exghth , .l B

cacy.
Your jobber can supply you.

NORCANNERS, LIMITED
AVANGER, NORWAY

lﬂMMMYd

" Canadian Aro
| N &t“l‘ Ll'-&-l Denald . Bain Co.
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H. D. MARSHALL

Wholesale Grocery Broker
OTTAWA MONTREAL HALIFAX

MACLURE & LANGLEY
LIMITED

Manufacturers’ Agents
Grocers, Confectioners and Drug
Specialties
12 FRONT ST. EAST, TORONTQ

J. K. McLAUCHLAN

Manufacturers Agent and
Grocery Broker
Kellog’'s Toasted Corn Flakes, Waddell's
Jam, MoLauchlan's Biscuits and Confee-
tionery.

45 Front St. East, TORONTO.

SAY YOU SAW IT
IN CANADIAN GROCER
WHEN WRITING TO
ADVERTISERS

W. G. PATRICK & CO.
Limited

Manufacturers’ Agents
and Importers

51-53 Wellington St. W., Toronto

W.G.A. LAMBE & CO.
TORONTO
Established 1885

SUGARS FRUITS

ALBERTA

B. M. Henderson Brokerage, Ltd.

Kelly Bldg., 104th St., Edmenten, Alta.
(Brokers Exclusively)
Dried Fruits, Nuts, Beans, Jams,
Cereals, Fresh Fruits and
Vegetables

PACIFIC CARTAGE CO.
C.P.R. Carters
Office: C.P.R. Freight Sheds CALGARY
Distribution of Cars a Specialty

Sterage and Forwarding Prompt Service |

" Jam Manufacturers, Confectioners
and Picklers, etc.

Fruit pulps of all kinds, Canned Goods,
Tomato an. Anchovies, Nuts, Peels in
Brine, ete., ete.
F. KESSELL & COMPANY
7-8 Railway A
London Bridge, S.E. 1, !ngl.nd

" Calgary Stomo&Camgeu(_:.o:
Warehousing and Distributing
Our Specialty

Office : 304 11th Ave. East
CALGARY ALTA.

Say you saw it in Canadian
Grocer, it will identify you.

Fountains

They're money-makers
— the public want the
service and they buy
lots of other things
where they buy their
sodas.

We are the Fountain
experts of Western
Canada and supply all
the big stores.

Ask us for literature

Thomas Lewis Arnett

Souris — Manitoba

NETT;
S vouszi°
STORE

PLEASE MENTION THIS PAPER
WHEN WRITING ADVERTISERS ,

———

To
Manufacturers’

Agents

Manufacturers are always
looking for aggressive
brokers to represent them.
Keep your name and terri-
tory covered to the front,
thus impressing them with
your aggressiveness. The
Manufacturers’ Agents’
directory is the right place
to have your card.

The rates are reasonable.
For one inch each week
for one year the cost is
only $1.60 per insertion.
For two inches for the
same time the cost is $3.20
an issue.

We shall be glad to fur-
nish you with other rates
upon application.

Canadian Grocer
143-153 University Ave.
TORONTO
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ROSE & LAFLAMME Look These Over AGENCIES WANTED

LIMITED THEN ORDER For Food Products, Confectionery, etc.
C mmission Merchants P HALL 1§<"As S%I:J'PSF o For the Dominion Best References.
Specialties APLEINE, ~THIIS S i H. S. JOYCE,

MON’I‘REAL TORONTO R Room 903 Southam Bldg., Montreal
J. C. THOMPSON COMPANY

MONTREAL, QUEBEC

LI||

__.______—l=

AGENCIES WANTED
PAUL F. GAUVREAU MANUFACTURERS y

' Flear, P and Cereals, l’lm your merchandise wit!
84 Bt % Street, Quebec. he-minute Agency in Im.
I am buyer of feeds, grains of al f t-Am o
kinds, dameged grain, sho cereals. Mail 'gx';gﬁnm, OIS ON MEa AT Ltd. 408 Power Bldg. 83 Craig W., Ment:
S— Is open to Nm _severs I new progressive e
manufacturers

4492 Se. Ca lud St W Mon real

Potatoes, Oats, Peas, Beans, Hay, Etc.

WANTED | A. H. M. HAY

Agencies for food products f h

City of Moatreal, best refer General Prod;a ?I Lumbermen’s
upplies

SILCOX & DREW . Phons 8311 " s se peTen s.

33 NICHOLAS ST., MONTREAL Residence 6383 QUEBEC

A FEW MORE FIRST CLASS
TELEPHONE MA AGENCIES WANTED ARG P06

STARNAUD FIES B | | g

i | "k | | St NicholasBldg. Montreal | | GAETZ & CO.

Fi Pea
PnblnAl-hm Food l’rod
I. MANUFACTURERS’ AGENTS A
GROCERY BROKERS

640 Barrington Street, Halifax, N.S.
A

Greclan Currants .o
| WE ARE EXCLUSIVE AGENTS OppOl'tumtles BRITISH GU]ANA

d ecan supply ntities
the famous FILIATRA CUR ff ed e e R
your
: 9, and other Brands, also figs. are 0 er s uiana and tho West l
ite for prim. dies, by appointin t s your Agents?

every week McDAVID & Co.
‘ B e’ R .
; Levant- Amencm M rcantile Co. - on d]ls page°

Montml. Canudn

Are You
making
Say you saw it in Canadian use of
them? KINDLY MENTION NAMSE OF THIS

Grocer, it will identify you. L




CANADIAN GROCER

Robinson’s
IceCream Cones
At Any Jobber’s

‘Wholesale Orders Invoiced and
Shipped Direct by

Messrs. Robinson & Sons,
' Hamilton, Ont.

'Martin M. Sichel and Co.

Manufacturers’ Agents

212 McGill Street Montreal
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Are You Selling ArrOL

25 GOOD IDEAS,
One Every Other Week, will appear in

CANADIAN GROCER

Showing you the best methods to use in selling

APROL

Commencing in issue of April 2nd.

Watch for these. They will help you sell ApROL

AprOl is advertised in all leading papers in Canada

W. J. Bush & Co., Canada, Limited

NATIONAL CITY, CALIFORNIA MONTREAL and TORONTO

JAMS
MARMALADES
PEELS

John Gray & Co., Ltd., Glasgow

Established over a Century

Cable: Lamberton, Glasgow
Codes: A.B.C. 4th and 5th Edition

CONFECTIONERY
MARZIPAN
CHOCOLATE

Agerits:
Wm. H. Dunn, Limited, Montreal

Maritime Provinces and Western Canada

Lind Brokerage Co., Ltd,, Toronto
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SHIPPERS

E(F. M.) LTD.

40-42 KING WILLIAM STREET.
LONDON, E.C4. ENGLAND.
Cables: *‘Loudly,

London"’
Codes (Private): A.B.C. 4th and Sth Editions
Western Union and Bentleys

There are plenty of fine fish in the
sea, but the best of all Sardines are

The Elite of the Sea
(Packed in Pure Olive Oil)

TOCK Quality, Mr. Grocer, for suc-
S cessful business. The Obayo Real

Sardines are of top-grade quality
because omnly the finest selected sardines
find their way into Obayo tins labelled
gold and blue. Thus we are able to
guarantee each tin to be of regular first-
class quality. Moreover, the fish are
packed in pure olive oil. Your enter-
prise requires big business in all your
lines. Be quite certain of this:

Obazo Real Sardines

will bring
BIGGER AND BIGGER
REDOUBLED AND REDOUBLED
SARDINE BUSINESS

When next you order Sardines,
ORDER

Obayo Real Sardines

Direct Imperters:
FIELD & CO. (F.M.), Ltd,,

40-42, King William St., London, E.C. 4

«Gol

MADE
IN
CANADA

THE BRANTFORD SLICER

The Perfect Slicer

There are so many exclusive
patented features on Brantford
slicers—each one a saver of time
and money that it will pay you to
write for our illustrated cata-
logue before you buy and find out
why the Brantford is ‘“the best
buy in the Slicer World.”

The Brantford Computing Scale Co.

LIMITED
Brantford, Canada

Offices and showrooms in the larger centres
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50

MORE PROFIT |

ON DIAMOND DYES

After January 1, 1920, the retail price of each package of Dlamond Dyes will be 150

everywhere——mstead of 10c.

Have Clerks ask 15¢ a Package

We know _you will welcome this necessary
increase in price by the big leader. It
means 50% more profit for you on each
sale hereafter. While your price in-
creases proportionately, your profit is
50% increased as well.

New price, $1.13 per dozen—Same quan-
tity discounts as heretofore.

In our million dollar advertising campaign
which will include your city, and every
city, town and hamlet, we lay great stress
upon the “Diamond Dye Direction Book”
and the “Diamond Dye Color Card.”
Women will come to you for a Direction

~ Book jand ask to see your Color Card. If

not supplied, write us to-day.

WELLS & RICHARDSON CO., Limited

200 MOUNTAIN ST.

Put Gold Dust packages
where your customers can

see them.

N K FaIRBANK GO

MONTREAL, P.Q.

Easy Kn;w——Easy Go!

“seeing Gold Dust
especially since our
-advertising has shown her what Gold
Dust will do. Keep it out in front
on your shelves and watch the sales

With a woman
means buying it,”

come in.

Gold Dust is “ Made in Canada,”
backed by widespread advertising and
is going stronger every day. Are
you getting your share of its quick
turnover ?

CEEEX FAIRBANK Z2EEANY]

LIMITED
MONTREAIL,

April 2, 1920
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Lpng datings, free deals, and big
discounts go hand-in-hand with
heavy stocks and—

Heavy stocks mean slow turnovers. terest on your capital eats up your discount
- Slow turnovers mean deterioration, and in —Dbut worse still, the tea has deteriorated

many cases absolute ruin to the goods. seriously in quality.

Every advance in modern business is toward With “SALADA” Tea you know just what

smaller stocks and frequent purchases of - you are selling and how long it will take to

quality goods that can be quickly and con- sell it. Every tea purchaser is ensured plan-
~veniently sold. tation goodness and freshness.

An article that deteriorates as quickly as te- Your money is not tied up. It keeps on the
must reach the consumer fresh. It can only move. It earns more money for you. The
reach the consumer fresh by being moved freight is prepaid—the sale is guaranteed—
quickly and often. If you purchase more you can return it any time if you’re not
than you can dispose of in four months—in- satisfied.

Salada Tea Company of Canada Ltd.

USE LESS ICE

HE ARCTIC model
B
pp : - shown here is just the
rlte To day for the right capacity for ‘the av-
o erage grocer.

Free ArCth Catalogue— Stands 84 in. high, 46 in.
wide and 28 in. deep. Case
Start at once to select your new refrigerator. of ash, dark golden finish,
lined with spruce. Ice
Start to-day to get the most out of Summer. box and connections of
Write now for the Free Arctic Catalogue. heavy galvanized iron, un-
der surt}‘laces white eml‘)m-
! 2 2 : elled, shelves adjustable,
a good Refrigerator will save its cost in no and all parts easily sep-

time. Arctic Refrigerators are preferred by arated. :

t d S : All doors of overlapping
mos grocerg and provisioners for their abso- type, display doors fitted
lute protection against spoilage, their saving with two thicknesses of

3 h s x double-thick glass.
on ice, the attractive appearance they give to The Free Arctic Catalogue
a store, their convenient sizes, their strong, shows this and other sizes
d bl ¢ ti d L av_’mlable, together with
durable construction, an what is equally Fish Cases, Counter Re-
important—their moderate cost. You see frigerators and many oth-
Arctic Refri ¢ : h er profit-saving refrigera-

rctic neirigerators everywhere. tion devices. Write for it.

3 3 Office, Showrooms and Factor
JOHN HILLOCK & CO., Limited, ¥ Cionce s "TORONTS
AGENCIES:~ A. Tilley, 54 McGill College Ave., Montreal; Geo. Cameron, Sparks St Ottawa; J. McMillan, 200 Main St., Winnipeg; Western
Butchers Supply Co., Regina, Sask,; M. E. Watt, 572 Knox St., Vancouver, B. C.
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The Uncrowned King
of Canada

IS Hon. James Calder the power behind the throne at the present time in Ottawa? The master
politician who plans out all the moves in the political game?

Will Sir Thomas White shortly slip into the place of Sir Robert Borden and keep the Unionist
Government in power until 1923?

CANADIAN GROCER

These are predictions that J. K. Munro makes in the course of a witty, informative article on
the political situation in the April 1st issue of MACLEAN’S MAGAZINE. J. K. Munro is writ-
ing the best political articles appearing in the whole of Canada. ;

Are we Playing into Germdny’s Hands?

“IF GREAT BRITAIN and the United States drift into subconscious antagomism now, Germany will have won

in peace what she could not win in war,” writes Agnes C. Laut in April 1st MACLEAN’S. She declares em-

phatically that for Canadians to create ill-will with the American people would be playing German’s game in
addition to losing—

1. Splendid trade opportunities.

2. Fully 100,000 families a year who will come over to Canada to escape agricultural difficulties in the
States.

Miss Laut is saying things that will run contrary to the id eas of many people, but it is all the more worth while
reading.

BINDING THE WEST WITH BANDS OF STEEL

The first of a series of articles telling the early story of M. J.

{{vaney, who helped build the C. P. R. through the Canadian
est.

One Hundred Magazines in One

All magazines and periodicals pub-
lished are read carefully and the best
articles found are reprinted in part
in the Review of Reviews section of
MACLEAN’S. Here are a few in this
issue:

A BIG NOVEL BY A YOUNG CANADIAN

In this issue will also be found the first instalment of a powerful
and cleverly written new novel by a young Canadian author,
Arthur Beverley Baxter. Do not miss “The Parts Men Play.”

EIGHT MONTHS ADRIFT IN THE ARCTIC
The second and concluding instalment of Storker Storkersen’s
remarkable story of his long drift on a floating island of ice off
the Northern coast of Canada.
“The Wistaria Arbor”— a short story. By Robert W. Chambers.
“Storm Along, John!”= a lacrosse story. By C. W. Stephens.

“Gentlemen of the Long Robe”— an article on the legal profes-
sion in Canada. By the Honourable W. R. Riddell.

“The Thread of Flame”— a powerful novel. By Basil King.

The Strangest Tale of the War

The Red Hand Reaches Far East

The Triangle in the Pacific’

The Rising Tide in Japan

Was Mrs. Wilson the Real President?
When the Giant Hand Falls

The Agitators in Washington

Civil War Possible in America
Romantic History of the “Chasers”

A German View of Canada
Commercializing the Coyotes

Praise and Criticism of Canadian Treops

You pay no added’exchange when you buy Canada’s National Magazine
Over 80,000 Canadian Families Read

ACLEAN'S

YCANADA'S NATIONAL MAGAZINF "

Now on Sale
At All News Dealers 2 oc

APRIL 1st ISSU
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Péople Are Demanding Quality

THEJT. H. ESTABROOKS] COMPANY, LIMITED

St. John, Montreal, Toronto, Winnipeg, Calgary,
Edmonton, St. John’s, Nfid., and Portland, Maine

—— -.

Nobody asks nowadays which tea is the
cheapest. Quality is the point tea
drinkers are most interested in. Price
is secondary.

Red Rose Tea is a fine quality tea. But
it 1s an economical tea as well, because
it is strong tea. - It goes farther. That’s
why grocers find it doubly easy to hold
their customers for Red Rose Tea.

Now is the time to make your waste paper, cardboard boxes,
excelsior, straw, etc., earn a profit. It’s a by-product of your
business and should have careful attention. $25 to $35 a ton
for baled paper, and you throwing it away. Sell it for real cash
by baling it in a “Climaxz” Steel Baling Press, made in Canada,
12 sizes—a size to suit every bhusiness—over 2,000 satisfied users.
Our service department will find you a market. Send for catalog.

Climax Baler Co., - Hamilton, Ont. "

TURKISH DELIGHT
HAREM BRAND

The only genuine Turkish Delight.
Packed in}10 Ib. Wooden Boxes, 100 lbs. to the Case.
Plain or with nuts.

Mail us your order.
DOMINION SALES COMPANY

General Sales Agents
ROOM 412, BIRKS BLDG. MONTREAL, QUE.

S.A.P. “The World's Premier Polishes ”

Write off by next mail for our advantageous terms for
these excellent preserves and es.
8.A.P, Boot P
In three siwes, No. 1, No. 8 and No. 9, and in four
colours, Black, Light Brown, Dark Brown, and Mahogany.
B8.A.P, White Preparation
In eme size omly.

red for canvas shoes,
e%.w%m ete.
+ 8.A.P, Fumiture and Floor Polish.
In twe sizes, No. 8 and No. 9, Cleans, Polishes and Pre-
serves at the same time.

8.A.P, Prepared Wax
In ene size only, No. & This Polish has been specially
prepared for Automobile Bodmrk Upholstery, Car
riages, Woodwork, therwork.

8.A.P, Hamess Polish.

In twe sizses, No. 8 and No. 8. In two colours, Black and
Brown. 8pecially prepared for polishing hamess, ac-
coutrements, etc.

HERBERT & CO. (S.A.P.) LTD.
Export Department
Pinsbury Square London, Eng.

Special Appointment
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The Recognized
Quality Leader

It always pays to sell an established
“quality”’ product like “Keen’s Oxford
Blue.”

Canadian women have learned that the
name Keen’s on laundry “blue” is an
absolute guarantee of satisfaction and
reliability.

“British-made”

Yes, Keen’s Oxford Blue is ‘“All-British”
and through merit has won outstanding
popularity. Keep your stock replenished.

M Son & Co., Ltd Y e
agor, oon ., Litd. A Counter, Dl
191 St. Paul Street W. 30 Church Street this will make

your sales even

MONTREAL TORONTO more easy.

|

NBORIERS;

Bt ) it b 4 -~
s e OFFICES -707-708 CONFEDERATION LIFE BLOG.
o i »
IN TOUCH WITH THE WORLDS MARKETS D AB.C.A™E STMEDITION
ALL QUOTATIONS SUBJECT TO CONFIRMATION ARMSBY'S LATEST
TELEPHONE MAIN 8801 PRIVATE CODES

WE REPRESENT--not merely handle accounts.
May we REPRESENT YOU,

WE DO NOT BUY OR SELL
MERCHANDISE
FOR OUR OWN ACCOUNT

NICHOLSON-RANKIN LIMITED

WINNIPEG THE SERVICE BROKERS CANADA
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Evidence Too Incomplete, Says Board

Synopsis of Board of Commerce Judgment in the Wholesale
Grocers’ Combine Investigation Case—Further Information Must
be Secured Before Declarations on Business Ethics Will be Made

HERE was no clear-cut decision
I by the Board of Commerce in the
Wholesale Grocers’ Combine in-
vestigation, which concluded in Toronto
last week. The Hamilton Retail Grocers’
organiaztion was completely exonerated
on the charge that they were a price-
fixing organization, but “as you were”
would describe, briefly, the case of the
wholesalers and manufacturers who were
alleged to be combiring in restraint of
trade to the detriment of the public.
Refers to Private Squabbles
In its judgment, the Board of Com-
merce declares that the evidence fell far
short of what had been anticipated. The
evidence submitted, so the commission-
ers affirmed, relate! mainly to private
and sordid squabbles of various vendors
of merchandise over ways and means of
their own enrichment, in which matters
the general public was not interested;
nor was the Board, because in no event
could the general public secure an ad-
vantage. As far as the actual evidence
as submitted was concerned, the Board
would acquit the wholesale grocers. The
judgment in this connection reads:

“The proceedings have so entirely
failed of their objact, that if it were
obligatory upon the Board to now
render a decision upon the material
and testimony put before it, that
decision could only be the complele
acquittal of all tnose accused; but,
fortunately, the Board is not called
to finally decide upon the fragmen-
tary and insufficie-nt material which
has been set beforc it.”

Nothing Definite on Resale Prices

Investigations which the Board of
Commerce itself has instituted have been
going on for some months, and these
will be continued until finally it has suf-
ficient evidence upon which to make
declarations regarding manufacturers’

selling agreements, ethics of the fixed
resale price, and as to whether any or-
ganization is
trade.

From the standpoint of the resale or
common price agreement the judgment
reads:

acting in restraint of

—Retailers Are Cleared

“As to the charges against the
manufacturers, the Board pointed
out that it had already instituted of
its own motion, was carrying on and
proposed to conclude as speedily as
possible, a Dominion-wide enquiry
into the existence, scope, effect and
fidelity of price-fixing agreements,
including an enquiry into the costs,
prices, and profits. of and upon com-
modities being sold under the fixed
retail plan .of merchandising, which
latter mentioned matter, in the judg-
ment of the Board, constituted a
prime and necessary element in con-
sideration of the interests of the
public. In the Board’s decision the
proposed enquiry at the instance of
the Ontario Atftorney-General, as
compared with the Board’s proposed
enquiry, could only be superficial
and incomplete.”

What of the Chain Store?

No declaration was made in the judg-

RESALE PRICES NEED
FURTHER INVESTIGATION

Discussing the judgment of the
Board of Commerce on the whole-
salers’ combine investigation case,
A. C. Pyke, secretary of the Whole-
sale Grocers of Ontario, stated that
when the judgment was read by
the board the wholesalers were
somewhat disappointed that a more
clear-cut decision was not given.
On reflecting upon the matter,
however, and after reading over
the judgment carefully members of
the association agree that the judg-
ment as given was the proper one
in view of the evidence submitted.
They feel that the question of the
ethics of the resale price on the
part. of manufacturers should be
gone into more deeply by the board
before any definite decision is giv-
en. They appreciated the fact that
if a decision had to be given based
on the actual evidence submitted, it
would have been favorable to them.

ment regarding the ethics of the chain
store and department store purchasing
direct, or as to the legality of. whole-
salers, as an organization, combining to
refuse to purchase goods from the manu-
facturer who- sells to large retailers to
the disadvantage of the smaller dealer.
Nor was anything said regarding the
ethics of wholesale houses being formed
by consumers and retailers’ organizations
for the purpose of huying direct. The
Board has already made a decision in
regard to a wholesale organization
formed by a number of retailers, and
and during the investigation this organ-
ization was, at different times, called a
“sham” wholesale house, and therefore
that system was not approved by the
Board. One would not expect any dif-
férent final decision as to wholesale
firms formed by consumers’ associations
or organizations such as those of farm-
ers, labor men, etc. During the course
of the investigation, counsel for the At-
torney-General’s Department stated he
intended to call someone who could de-
scribe the work of co-operative stores,
but no one was called to give evidence
in this connection. This the Board re-
gretted.

Wide Investigation Under Way
As to the future proceedings by the

Board, the following from the judgment
is illuminative:

“As to the remainder of the
charges respecting the wholesalers
and manufacturers, the Board ex-
presses its complete dissatisfaction
with the case as presented, and it is
resolved not to permit the charges
to be dropped in the incomplete con-
dition as to proof in which they have
been left. Accordingly, in these pro-
ceedings, and at this stage, the
Board neither acquits nor condemns
any wholesaler, manufacturer or as-
sociation. Instead, it will take these
proceedings into its own hand, re-
instate them, and after enquiring
further and at length into such es-
sential matters and considerations
as have been left unproved, includ-

Continued on page 35
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Hamilton Retailers Are Exonerated:
Wholesalers Also, on Evidence Given,
But the Board 1s Enquiring Further

Board of Commerce Comment Somewhat Sharply on Lack of

Evidence Given as to Existence of Combine and as to Effect on

the Consumer of Manufacturers Fixing Their Resale Price—Full
Text of the Board’s Judgment—Investigations to Proceed

Editor's Note.—The following judg-
ment was given by Commissioners W.
F. O'Connor and James Murdock at
5.30 Friday evening last, in the City
Hall, Toronto, an hour or so after the
summing up of the Combine Investiga-
tion Case by A. W. Roebuck for the
Ontario Attorney-General’s Department
and Robert McKay, K. C., for the whole-
salers.

S OME weeks prior to the service of °

the complaint herein, Mr. Roebuck,
of the Toronto bar, applied at Ottawa
to this Board on behalf of the Attorney-
General ‘of Ontario, under instructions
from that officer, asking that the Board
proceed under Part II of the Combines
and Fair Prices Act, 1919, against cer-
tain unnamed retail grocers of Hamil-
ton, Ontario, 'certain in part unnamea
wholesale grocers of the same -place,
certain in part unnamed manufacturers
variously located in Canada, the Canadi-
an Wholesale Grocers’ Assocation, the
Ontario Wholesale Grocers’ Association,
and the members of such Associations,
as combinesters. The material exhibit-
ed to the Board as against the retail
grocers was a newspaper report of al-
leged sayings and doings at a meeting
of the retail grocers of Hamilton. The
material exhibited as against the whole-
sale grocers of Hamilton and as against
the wholesale grocers’ associations were,
in substance, part of the exhibits put
in in this investigation plus the reports
of one Wilkinson, an employee of the
Attorney-General of Ontario, as to state-
ments and admissions of others. It is
proper to mention just here that al-
though considerable of the material ap-
pearing in the reports of Wilkinson
would have been relevant and admiss-
ible in evidence, this man, upon whose
reports and as the result of whose in-
vestigations these proceedings were in-
stituted, was not called as a witness.
The materials exhibited as against the
manufacturers consisted of letters and
such forms of agreements, all or suo-
stantially all of which have been put in
evidence in these proceedings.

Knew Report Was False

The application to the Board for the
issue of a complaint under thz Combines
and Fair Prices Act was heard in pri-
vate. The hearing consumed the great-
er part of an office day. In the result,
Mr.. Roebuck was informed that ‘the
Board would not of its own motion in-
stitute procedings. It gave reasons:

1. As to the charge against the re-
tailers the Board said that it had noted
the newspaper report on which, the
charge was based, had made enquiries
and was convinced that the report was
false.

2. Asto the charges against the whole-
salers the Board considered that the evi-
dence submitted seemed mainly to relate
to private sordid squabbles of various
vendors of merchandise over ways and
means of their own enrichment, in which
matters the general public was not con-
cerned nor was the Board, because in
no event could the general public secure,
nor was it intended to secure, an ad-
vantage. The Board was somewhat im-
pressed by a report of the investigator
Wilkinson as to the actions and sayings
of a proposed witness who was in treaty
with Wilkinson as an informer, while
at the same tfme he was applying for
membership in the Ontario Wholesale
Grocers' Association. This person (per
Wilkinson) was very desirous that none
of his complaints against the wholesale
grocers should be taken so seriously as
to be acted upon until he should discover
whether or not he would be admitted in-
to the ranks of the body whose iniqui-
ties, if he were not permitted to share
in them, he would virtuously condemn.
Later, by the way, he was admitted in-
to the ranks and in consequence so com-
pletely reversed his attitude that, on
the request of Mr. Roebuck, his name
was, during the course of the investi-
gation, added to the complaint as an ac-
cused instead of an accuser. Those who,
voluntarily or involuntarily, remained
outside the ranks remained accusers.

Resale Agreements Already Under
Board’s Eye

3. As to the charges against the manu-
iacturers (which involved wholecalers
and possibly scme retailers as well) the
Board pointed out that it had already
instituted of its own motion, was carry-
ing on and proposed to conclude as
speedily as possible, a Dominion wide en-
quiry into the existence, scope, effects
and legality of price-fixing agreements,
including an inquiry into the costs, prices
and profits of and upon commodities
being sold under the fixed resale price
plan of merchandsing, which latter
mentioned matters, in the judgment of
the Board, constituted prime and neces-
sary elements in consideration of the
interest of the public. In the Board’s
opinion, the proposed enquiry at the in-
stance of the Ontario Attorney-General,

as compared with the Board’s proposed
enquiry, could only be superficial and
incomplete. The Attorney-General’s re-
presentative expressing his principal’s
wish to proceed in any event, the Board
proposed to him two alternatives:

(1) It would grant its consent to the
Attorney-General of Ontario to proceed
by way of indictment under Section 498
of the Criminal Code, if that consent
were desired; or,

(2) It would, upon the complaint of
representatives of the Attorney-General
undertake an investigation under Part
II of The Combines and Fair Prices Act,
1919, upon the Attorney-General’'s re-
ponsibility, it being the Board’s opinion
that the evidence produced had merely
disclosed an affecting of private as dis-
tinguished from public interest and that
unless other additional evidence could be
produced the proceedings must fail.

If the second alternative were adopted
the application was to be considered for
conformity, as having been made to
Commissioner Murdock, as Commission-
er O’Connor, being then acting Chief
Commissioner, was ineligible under the
Act to grant such an application. His
jurisdiction was confined to confirmation
of it. The Attorney-General was [to
supply the names and addresses of those
to be accused, and the Board, as by law
required, would frame the charge.

Acquittal on Evidence Submitted, But—

Mr. Roebuck, who asked and was giv-
en time to consider and discuss with his
principal, returned to Toronto and some
days later supplied the necessary names
and applied for issue of a complaint un-
der the second of the above mentioned
alternatives. Commissioner Murdock
granted the application and these pro-
cecdings, which have consumed eight
days in the taking of testimony and one
in the hearing of argument, have result-
ed. They have so entirely failed of their
object that if it were obligatory upon
the Board to now render a decision upon
the materials and testimony put before
it that decision could only be for the
complete acquittal of all those accused;
but, fortunately, the Board is not bound
to finally decide upon the fragmentary
and insufficient materials which have been
set before it. Only such matters as have
been properly concluded need be decided.

Retailers Completely
Exonerated'

The charge of a sale price fixing com-
bination against the Hamilton retail gro-

Hamilton




April 2, 1920

cers stands entirely disapproved and is
dismissed. Even the originator of the
statement upon which the charge was
based has withdrawn that statement.
The withdrawal is to his credit, but if
upon his error appearing, that withdraw-
al had been more promptly made and
with better grace it would have been
much more to his credit. ‘Subsequently
to his being called and testifying he
came again before the Board, voluntar-
ily took the stand, and disowning malice,
completely admitted his error. The
Board has no difficulty in acquitting him
of malice, but his erroneous reporting
doubtless caused serious financial loss as
well as loss of public esteem to the deal-
ers to whom the article written and pub-
lished by him referred.

These retail grocers, however, must
not assume that because of the dismiss-
al of the charge laid against them any
species of concerted action on their part
as to buying or selling prices is neces-
sarily legal. The Board reserves certain
intended declarations as to the law of
combinations until the conclusion of cer-
tain intended additional investigations
hereinafter mentioned.

Evidence Too Incomplete

As to the remainder of the charges
affecting the wholesalers and manufact-
urers, the Board expresses its complete
dissatisfaction with the case as present-
ed and its resolve not to permit the
charges to be dropped in the incomplete
condition as'to proof in which they have
been left. Accordingly in these proceed-
ings and at this stage the Board neither
acquits nor condemns any wholesaler,
manufacturer or association. Instead it
will take these proceedings into its own
hands, re-institute them, and, after en-
quiring further and at length into such
essential matters and considerations as
have been left unproved, including costs,
prices and profits, first enquiring by way
of sworn questionnaire and examination
of books, records and business premises,
and afterwards, if necessary, by way of
public hearing, it will be enabléd to ren-
der a decision of a decidedly more con-
clusive character than it could now if
it undertook to decide matters of such
great public importance as are involved
upon the mere reading of a dozen or so
resale price agreements and upon the
recitals of the woes and yearnings of
disappointed or rejected applicants for
membership in trade associations, or for
special concessions as to profits, dis-
counts or rebates, all of such applicants
being moved by self-interest and having
so far as disclosed, no concern as to the
interest of the public. The Board .is
regretfully compelled to state that, not-
withstanding the amount of time con-
sumed, this investigation has been of an
extremely superficial character, and that
in its judgment apart from the acquittal
of the Hamilton retail grocers, and the
benefit of the argument of counsel, the
time spent thereon has been practically
wasted time. Essential facts have been
left unproved. Essential witnesses have
not been called. It will be the business
of the Board to discover and, to the ex-
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Suggests General Organization of Grocers

W. J. Hobson, Hamilton, Maintains Retailers

Must Get Together if Farmers and Labor Men

Can Buy Direct—Says No Other Decision Was
Possible in Regard to Retailers

on Monday, W. J. Hobsen, of

Peebles-Hobson, Ltd., retail grocers,
Hamilton, stated that there could not
have been any other decision so far as
the retailers’ organization was concern-
ed in the combine investigation case.
Mr. Hobson was chairman of the meet-
ing of retailers in Hamilton which was

SPEAKING to CANADIAN GROCER

- the causc of the investigation.

“If the Government had locked into
the situation before they decided to pro-
secute there would have been no prose-
cution at all,” he said.

“I understand that some of the smal-
ler retailers in Hamilton have heen con-
siderably injured by the report that we
were meeting to fix prices. Naturally
the people look most unfavorably on it,
ail due to the fact that a reperter got the
sense of what we were talking abcut en-
tirely twisted. It would have been an
impossibility for vs *o fix nrices to the
consumer in Hamilton as prices in differ-
ent districts are naturally different from
those in other districts. My suggestion
at the meeting was directly opposite

from what was reported. Some retailers
were being offered coods al prices less
than others, and my idea was to have a
committee to secure each Monday morn-
ing the lowest possible prices being
offered by any wholesale house to any
retailer.”

Mr. Hobson thought that the article
in last week’s CANADIAN GROCER re-
garding the U. F. O. being connected
with the investigation was along the
right line. He contends that if con-
sumers’ organizations such as the
U F. O. and labor unions, which are con-
sidering startine a chain of stores, are
able te purchase direct from manufac-
turers. that it will be necessaryv for re-
tailers to unite themselves ss buying
orcanizations to secure the same con-
sideration.

“I would like to see,”
agitation for the general organization
of retail grecers in Ontario. There are a
lot of us, and what we do and say must
have an important bearing on any Gov-
ernment action, and the sooner we or-
ganize in this way the better.”

“

he said, ‘“an

tent necessary, disclose; also to summon
'

other witnesses. The investigation in-
decd has added little, if anything, to the
data and knowledge possessed by the
Board before the investigation was be-
gun. The Board being of opinion that
further disclosures may justify the mak-
ing of orders and declarations which the
material as yet supplied will not justify,
canrot permit the failure of these pro-
ceedings to hamper its originally and
yvet intended more extensive and legally
sufficient proceedings.

No Cooperative Store Evidence

Apart from all this, the Board had re-
quested that further evidence be sup-
pliad as to co-operative trading systems
and their relations with manufacturers
and wholesalers. Such evidence .was not
supplied. It is very desirable that the
views of proprietors of departmental
stores be had. And, of course, this in-
vestigation, so far, has merely touched
the fringe of the common price and re-
sale fixed price problem. Finally, the
vital matters of costs and prices have
heen left absolutely untouched.

In the forefront of the Combines
and . Fair Prices Act is the principle
tha: the species of agreement or ar-
rangement termed a “combine” shall
have annexed therelo the quailty of guilt
only in case the agreement or arrange-
ment eperates to the detriment of or
against the interest of the public. This
staiutory declaration, it may be men-
tioned, is in line with judicial conception
of right. Whereas in these proceedings
reliance has oeen placed upon the mere

making or existence of the agreement
or arrangement and no satisfactory proof
has been submitted as to the fairness of
it or as to detriment to or interest of the
publie, the Board is put into a situation
where it must either dismiss the proceed-
ings or undertake to properly conclude
them. In a case between party and party
dismissal would be the appropriate course
but the public right being involved the
Board, finding these proceedings left in-
complete and essential matters undevel-
oped, will see that the proceedings are
continued to a proper conclusion. There
is much to be proved and much to be
said before proper determinations can be
made.
Regarding Future Hearings

When the Board resumes public hear-
ings let it be considered that they are
in charge of and under direction, in all
respects of the Board, which will request
the Attorney-General of Canada to sup-
ply counsel to assist it. Persons charged
may appear by counsel without further
formality than oral communication to the
court when appearing.

It is the policy of the Board that when-
ever an Attorney-General desires leave
to prosecute alleged combine under Sec-
tion 498 of the Criminal Code, leave will
be granted as of course. The reason for
the requiring of leave is that applicants
may be advised of facts and considera-
tions known to the Board as the result
of its continuous enquiry system and its
continuous contact with business men
and business conditions, to the end that

Continued on page 35
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Combine Exists, Says Roebuck; No
Combme, Claims McKay in Argument

Summing Up in Now Famous Alleged Combine Investigation
Brings Out Interesting Arguments Pro and Con—Charge Against
Retailers Withdrawn as Unproved—Clear-Cut Decision Asked by
Counsel for Attorney-General

By Staff Correspondent, CANADIAN GROCER

ORONTO, Mar. 31.—Argument of
counsel in the Wholesalers’ Com-
bine Investigation Case occupied
most of Friday last—the final day of the
proceedings which lasted a week in
Hamilton and practically a week here.

A. W. Roebuck, counsel for the On-
tario Attorney-General’'s Department,
contended vigorously that the Whole-
sale Grocers of Ontario were a close
corporation acting in restraint of trade
by endeavoring to eliminate freedom in
business. He was absolutely opposed
to the principle of the fixing of the re-
sale piece by the manufacturer, and
maintained that business should be wide
open and free with no restrictions of
any kind.

Robt. McKay, K.C., counsel for the
wholesalers, upheld the right of mem-
bers of any organization to endeavor to
protect their own interests so long as
the consumer was not affected, and he
contended the wholesalers’ organization
was being operated in the interests of
the general public because it had been
clearly shown that it was a link in the
cheapest method of distribution from the
standpoint of the people as a whole.
He maintained that the fixing of a com-
mon price by the manufacturer meant
that necessarily it must be the lowest
price at which the line could be sold, for
if not, competition would drive it off the
market. i

Former Cases Cited

Dealing with the evidence in connec-
tion with the alleged combine, Mr. Roe-
buck referred to the investigation into
the wholesalers’ affairs in 1910 and be-
fore. The grocers were charged at that
time with unduly restrictive trading in
articles of foodstuffs. In a case in Brant-
ford, 1905, coal dealers were found guilty
as a combine in restraint of trade. It
was shown that the coal dealers had
restricted the sale of coal except to
members of the association. Another
case was cited in which the master
plumbers had similarly endeavored to
confine trade to their own members.

He maintained that the A. A. Adams
Co., of Hemilton, had been restrict-
ed from buying starch in Canada and
had to confine their purchases to United
States goods.

The evidence of Archibald Jolley given
in Hamilton was reviewe. He had
found that his business was consider-
ably restricted by his being prevented
from selling firms there he believed he
had perfect right to sell. Then followed
the conversation with H. C. Beckett, i
which the latter gave his views on busi-

ness ethics. That was why A. S. Porter,
of Hamilton, telephoned Hon. Mr. Drury,
Prime Minister of Ontario. The story
told by Jolley to Porter showed, Mr.
Roebuck maintained, that the former had
discovered in 1918 that Lumsden Bros.,
of Hamilton, were not on the selling list
of the W. K. Kellogg Cereal Co. He
could not understand this until he had
a conversation with Mr. Lloyd, of Mac-
Pherson Glassco Co., who had told him
that as he had sold Lumsden Bros., who
were outside the ‘“‘charmed circle,” he
would not purchase his goods. But when
Mr. Lloyd was informed, that Lumsden
Bros. were not on the direct list, he gave
Mr. Jolley an order. This was what
started Jolley to think and subsequent
events led up to the investigation.

Mr. Lloyd, in his evidence, stated he
did not recollect this conversation.

Later a similar case had come up as
far as Fearman Bros. were concerned.
The Toronto sales manager of the Cereal
Company was absent on account of ill-
ness, but the man who took his place
had written Fearman Bros., acknow-
ledging their order, with no suggestion
that there was any scarcity of goods.

Then Mr. Beckett had given Mr. Jolley
to urderstand that if he sold Fearman
Bros., he could not sell the other whole-
sale grocers in Hamilton.

Mr. Roebuck read the letter Mr.
Beckett had written The Battle Creek
Toasted Corn Flakes Co., of London,
Ont., which he claimed was a ‘“clear case
of pernicious restriction” when he ask-
ed that firm if he were selling F. W.
Morley, of Toronto.

Continuing, Mr. Roebuck said
Frank Fearman had first complained to
the Attorney-General's Department and
then when he became a member he had
a ‘change of heart’, and in his evidence
stated that the association was justified
in excluding him from the organization.
Among his reasons were that he had
been selling too cheaply, that he cut
prices, that he had given quantity
prices, and that he had accepted com-
missions from manufacturers for the
exclusive handline of their goods. “The
glasses he looked through when outside
the ‘ring’ were entirelv different from
those he looked through as a member.
The evidence shows that Fearman Bros.
were prevented from purchasine goods
before joinine bv members of the asso-
ciation and that thev had to have the
endoreation of the ‘ring’ to hecome mem-
bers.”

Difficult to Define a Wholesaler

Evidence had heen given showing how

“that

impossible it was to define a “whole-
saler.” W. P. Eby stated that while his
firm stocked over 2,700 lines they might
not always be in position to supply all
the goods their customers required.

“Anyone applying for membership in-
to the wholesalers’ organization had to
sign a sworn declaration that they were
not members of any co-operative com-
pany, which excluded from membership
such firms as the York Trading Co.,”
stated counsel.

In the minutes of the wholesalers’ or-
ganization would be found resolutions
that prove themselves the existence of a
combination to restraint of trade, Mr.
Roebuck contended. Mr. Beckett and Mr.
Smye presented what was known of as
the “Hamilton Proposition,” which en-
dorsed the action of manufacturers who
fixed their resale price and who declined
to sell any wholesalers who did not main-
tain those prices. There was also the
resolution passed on Dec. 2 last in re-
gard to manufacturers who were selling
large retailers and those who were not
legitimate wholesalers; that the whole-
salers would refuse to buy from manu-
facturers who sold their goods in this
way. It was further proposed to ar-
range a card system, whereby every
broker must carry a card of endorsa-
tion signed by the local secretary, be-
fore members of the organization should
purchase from them.

Mr. Roebuck termed this a most perni-
cious proposition. It was interesting
to note, he added, that this card system
was never put into effect.

He hoped that the Board of Commerce
would issue a warning to the whole-
salers, preventing them from following
their present methods in the future.

Retailers’ Charge Withdrawn

As far as the Hamilton retailers’ or-
ganization was concerned, the charge
against them was a mistake, due to the
error of a reporter and he asked the
Board to withdraw the charge.

As far as manufacturers were con-
cerned, he called attention to what he
termed a monopoly in the starch busi-
ness, and that the manufacturers had
joined together in price agreements.
Several manufacturers were shown to be
very closely involved with the whole-
salers’ association in regard to price
agreements.

He maintained that men like Harris
and Morley were performing a service in
the best interests of the trade. “By what
right or authority,” he asked, “have
these wholesalers within the ring consti-
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tuted themselves a tribunal as to who
or who should not carry on a wholesale
grocery business in- Ontario ?”

The question or not as to whether
manufacturers will be able to sell out-
side the legitimate “wholesale ring” will
be decided by the fundamental laws, if
left in the open, in spite of the Board of
Commerce, or even by the Government
of Canada. The York Trading Co., in
spite of being called a “sham” whole-
saler, would succeed, he claimed, if it
were giving a service to the trade and
the consumer. There should be no
schemes or combinations. The whole-
salers should attend to their own busi-
ness and let every “tub stand on his own
bottom.”

If the man who swings the hammer
on the anvil is asked what he thinks of
these combinations, he will say that he
prefers to see the man who can sell
zoods at 2 per cent. instead of 14 per
cent. have that right without restriction
on the part of any organization.

“There are difficulties in the way of
suppressing price-fixing agreements. 1
am definitely opposed to it. My atti-
tude is as adverse to them as strongly
as I can make the statement. It has
been said that if price is cut, the price
must go up. That is same as saying
that if vou knock down these walls, they
will go up in the air. I cannot see how
anyone can argue such a self-evident
axiom that if prices are cut they are sure
to go down.”

Mr. Roebuck cited a recent case be-
fore the Supreme Court in the U. S.
against A. Schrader & Son who had a
fixed re-sale price. The company had
lost the case.

In conclusion, he asked the Board of
Commerce to give a clear-cut ruling as
to whether there is a combination exist-
ing to restrict trade and commerce. The
Attorney-General’s Department expect-
ed such a ruling.

No Evidence of a Combine

Robt. McKay, counsel for the whole-
salers, regretted the attempt of the At-
torney-General’s Department during the
course of the case to prejudice public
opinion and asked the privilege of bring-
ing the matter to the attention of the
board. Mr. O’Connor was inclined to
let that matter pass and it was not fur-
ther pressed.

So far as the evidence submitted was
concerned, he claimed there had not been
shown any existence of a combine in
restraint of trade to the detriment of
the public, but that there had been shown
an organization existineg for the better-
ment of the general public. °

In the interest of the economic af-
fairs of the country, the present chan-
nel of distribution had been shown to be
the preper method. ‘“Are the whole-
salers not to be allowed to join together
to protect that channel of distribution?”
asked Mr. McKav. “There were 13
wholesalers called, 16 manufacturers, 4
retailers and one broker, all of whom
had affirmed the channel through whole-
saler to retailer was the economicallv
sound one, and was the basis formulated
by the judgment of centuries.

CANADIAN GROCER

“Must the wholesalers be put in the
position of children.,” he asked, “that
they cannot unite to vrotect their own
interests?” Mr. McKay drew a distine-
ticn between the combine that acts to
the advantage of the public and the one
that acted adversely. Popular currency
had accepted every combination as an
illegal one, which was not at all the case.
Those engaged in any line of business
had the legal right to join together for
the advancement of their interests. In-
terference with the regular channels of
business, on the other hand, were ille-
gal because it was usually shown that
the consumer was not better off.

Mr. Roebuck had suggested that every-
body should be left free to do as he
chooses. Mr. Adams, of Hamilton, had
described himself not as a wholesaler

FALSE REPORT CAUSES LOSS

One of the Hamilton retail gro-
cers whose name was prominently.
connected with the charge of price-
fixing states to CANADIAN GRO-
CER that since the newspaper re-
port appeared his business has
dropped an average of $450 per
month as compared with last year.
Other retailers whose names were
also mentioned make similar state-
ments as to loss in their revenue.

CANADIAN GROCER has fre-
quently in the past called attention
to the carelessness in reporting
meetings of retailers on the part of -
daily papers, and to inaccuracies
when statements are made regard-
ing business matters. Perhaps
this case will be an added lesson
which will react to the benefit of
all retailers.

Competition in the sale of the
necessities of life is so keen in the
grocery trade that it is absolutely
impossible for the retail grocer te
overcharge his customers and get
away with it for any length of
time.

but as a commission merchant. Mr.
Morley seemed to be the same. He made
clear, by his evidence, he was not a
wholesaler in the true sense of the word,
and that he did not intend to look after
small accounts or did not want to. He
had no warehouse, had no selling organ-
ization, no storage of his own, no travel-
lers but himself. On top of that, he had
said he didn’t want to serve every re-
tailer-——only being interested in certain
“pet” accounts. He'was the “cream-sep-
arator” and had carried his business to
the highest state of perfection. He
wanted to buy as a wholesaler and to
sell in large quantities on a brokerage
basis.
No Room in the Tub

“No defendant,” said Mr. McKay,
“wants to stop Morley from doing busi-
ness. What we say is that if the manu-
facturer wants to sell through men like
him he can’t sell through us at the same
time. We don’t go behind the door to
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say this—we do it openly. We say to
Mr. Morley: ‘Stand on your own bot-
tom if you wish but you can’t stand on
your own bottom and sit in our tub too
and pick off the cream of the business.’
Morley and others pick off the most pro-
fitable business in the big centres where
expenses are low, whereas the wholesale
grocers at large expense are giving real
service in the country districts.”

Mr. McKay declared that the whole-
salers did not object to such concerns
as the York Trading Co., Mr. Morley, the
General Wholesalers, Limited (the
U. F. O. organization), ete., doing busi-
ness any way they could, but claimed
the right to say to manufacturers that
if they sold them direct at the jobbers’
discount, they couldn’t sell the whole-
salers,

Lumsden Bros. did not become mem-
bers of the association till Sentember,
1919, yet Mr. Lumsden had said he had
no trouble buying goods anywhere he
pleased except in the case of the E. W.
Gillett Co. and that had been because
of a lawsunit some vyears ago over a
trade mark. He claimed that the per-
sonal squabbles as to when a man be-
came a wholesaler ~r did not had noth-
ing to do with this question of a com-
bine. He defended Fearman Bros., de-
claring that, according to the evidence,
Mr. Fearman did not approach the At-
tornev-General’s Department. Porter
did and Fearman was sent for—all after
he had made his application to become
a member of the organization. The
richt of Fearman Bros. to get on lists
did not depend on their membership. but
on the fact that un to a certain time they
were not wholesalers.  When thev were
admitted into the association. manufac-
turers naturally knew thev would then
be wholesalers. Nobodv had suegested
that H. P. Eckardt & Co. should not be
on the lists, yet they were not members
The same apnlied to Medland Bros.

“My learned friend says that a dozen
men can’t cet together to conduct their
business in an efficient and proper way,
that any kind of a srganization for busi-
ness welfare is a combination and must
be restrained. If that is the case he is
going to rule out 75 per cent. of this ma-
chinery of modern business as well as
the machinery of 500 years of civiliza-
tion. Trade business has always been
conducted by guilds and this means of
protection has come down to the present
generaticn only more perfected.

“Supposing bricklayers would allow
any man to come in, whether a brick-
layer or not, and lay bricks at same
wages as they are gettine, couldn't they
protect their interests?”

Mr. McKay said the wholesalers did
not want to prevent anyone going into
Hamilton for instance who were desir-
ous of selling the retail trade. If all
were treated alike, all well and good.
But thev did claim that if the manufac-
turer wanted to pick out only 20 retail
stores and sell them direct at the same
nrice as the wholesaler paid, they asked
the richt, in fairness to themselves and
the other retailers, to use their organ-
ization to decline to stock such goods.
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Present Western Optimism Justified

Actual Business Conditions Excellent With Prospects Even
Better, Says Former Westerner on Return

“T HE West 1s, I know, the place
for optimism, but I never saw a
more optimistic people than
they are now, an attitude which is fully
justified,” said Harold Seddon, Canadian
representative of Lea and Perrins, to
CANADIAN GROCER on his return
from the West to Montreal after an ab-
sence of several weeks.

Mr. Seddon journeyed right through to
the coast, and as he was formerly locat-
ed there for some years with head-
quarters at Vancouver, thus knowing
Western conditions and the Western
spirit, he can speak with knowledge of
a field which is naturally familiar to
him.

“Vancouver is very prosperous,” he
continued. “This is due, largely, to the
high prices which are being obtained
for lumber, for which there is a great
demand all through the West, particular-
ly in the Western States. Much of this
lumber is going to the States, and is
bringing high prices. With the pay-
ment made in the United States funds,
and with prices higher there for lumber
than they are in Canada, the lumbermen
are making plenty of money, for there
is a keen demand for supplies, and this
will continue. Besides, the Canadian
West is needing and buying much lum-
ber.

“Then, in addition to this great nat-
ural resource, there is much activity in
ship-building; fishing returns are good,
and considerable activity is manifest in
mining.

Need Oriental Trade

“But the great development for Brit-
ish Columbia will come with the opening
up of Oriental trade. That is what they
most need now, and there is a big field
in the Orient for products produced at
the Ccast. In time, of course, if rates
are made favorable, much can be ship-
ped to the Canadian Prairie Provinces.
A population of around 450,000 in Brit-
ish Columbia, with a large percentage
of this centered in the two cities of Van-
couver and Victoria, means that there
will require to be other outlets for the
goods produced, and the Oriental mar-
ket is the most likely one.”

In speaking of Vancouver, Mr. Seddon
stated that the speculative element was
now ahsent; property is being valued on
the basis of a good rental return, and the
purely speculative element is not at all
in evidence. The realty conditions are
very sound.

Inland Centres Active

Calgary, Mr. Seddon stated, is in good
shape, and there is evidence there of
sound business conditions. Always pos-
sessed of much confidence, the business
men are finding present conditions sat-
isfactory.

Of Edmonton he spoke of the highest
terms. Business there is thriving and
the development of the Great North will
bring increased activity. The outlook is
particularly encouraging for a busy sea-
son, with the prospect of extensive oil
developments affording a new source of
wealth. With extensive investments
made by wealthy oil companies, and with
actual operations already undertaken by
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them, Mr. Seddon believes that there
will be a development, in due course of
time, which will mean much to the far
northern city. Business places have al-
ready filled up at Edmonton, and many
new wholesdle houses are projected, or
already under course of construction.

Saskatoon, Prince Albert, Regina and
other prairie cities have been finding
business conditions much improved,
while Winnipeg, as for many years past,
is in excellent shape. The conditions
there are particularly thriving. Gener-
ally-speaking, Winnipeg, in Mr. Seddon’s
opinion, could absorb even more goods
than she can obtain.

Saskatchewan R.M.A. Meets 1in June

Probable Dates Are June 8, 9 and 10, at Moose

Jaw—Trade Sections Will Meet First and Gen-

eral Meeting Will be Held Last Day—Resolu-
tions Wanted Early

YASKATOON.—Plans are under
way for the annual convention of
the Saskatchewan branch of the associa-
tion, which this vear is to be held in
Moose Jaw in the month of June instead
of May as formerly, says “The Western
Retailer.” The merchants of the South-
ern city are now gefting things into
shape for thi¢ event, and F. E. Ravmond,
Provineial Secretary, haz recently been
in consultation with S. D. MeMicken, the
president of the Saskatchewan hranch,
and the Moose Jaw merchants, with a
view to making the 1920 convention one
of the most successful that has yet been
held in the province. It goes without
saying that the Moose Jaw merchants
will gpare no effort to make the conven-
tion successful in the highest degree,
from the proint of view of both business
and pleasure. It has been tentatively
arranged for the convention to be held
Tuesday, Wednesday and Thursday, June
8,9 and 10. :
The convention this vear will be run
on altogether different lines than for-
merly as regards the business portion.
It was found that by having a general
meeting representative of every section
of trade on each day of the convention
that much time was lost in the discussion
of questions that were of interest to
only one particular branch of retail mer-
chandising. In order, therefore, to save
the time of delegates it has been decided
this year to devote the first day or two,
according to the necessities of the case,
to trade sectione, so that each branch of
business may discuss its own particular
problems. The last day of the conven-
tion will then be devoted to a general
meeting, at which questions affecting the
common interests of merchants car be
discusced. in which all delerates to the
convention will have eaual interest. By
this means it is possible that a more
comprehensive programme can be adopt-
ed and every delezate at each trade sec-
tional meeting will realize that the

branch of trade in which he is particular-

ly interested is receiving adequate atten-

tion, and that he is equally interested

with the other man in the discussion of
any particular subject that may be

brought forward.

Proposed Resolutions Wanted Early

In order that the programme may be
made as comprehensive and useful as
possible to every branch of business, the
various “locels” and district branches of
the association and individual members
of the association should get busy and
forward to the provincial office at Sas-
iiatoon as early.as possible any resolu-
tions bearing on any subject they wish
brought before the trade sections or the
convention generally.

With regard to the trade sectional
meetings it is intended to make them as
comprehensive in regard to the subjects
they cover as though they were conven-
tions in themselves called for the pur-
pose of benefiting specially the mer-
chants engaged in the particular lines of
business covered, by these trade sections.
The secretary, therefore, invites corres-
pondence and suggestions from mem-
bers of the various trade sections of the
association as to the form these meetings
shall take, the subjects to be discussed,
and whether they would like arrange-
ments made for the enragement of
speakers who can deal with any special
aspect of the different trade sections.

Members of the Retail Merchants’ Aa-
sociation throughout Saskatchewan are
also requested to send in suvegestions”
with regard to the arrangements for the
convention ‘and the various trade sec-
tional meetings that are to be held, so
as to make the proceedings both interest-
ing and profitable to everv individual
delegate who will be in attendance. These
suggestions should be sent in immediate-
ly as the provincial office is taking the
preliminary steps tewards the formula-
tion of the programme.
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The Benefit of Store LLayout and Equipment

The Arrangement of the Store is a Real Factor
in Making Sales—Up-to-Date Fixtures Reduce
Labor Costs

Written by T. L. ARNETT

ODERN writers tell us that labor

and capital produce all wealth.

I think it was Bernard Shaw who
wrote that both capital and labor were
powerless unless the man of ability con-
descended to use them. Wealth comes
not from without, but from within. The

man of supreme ability is the one who

has supernal ideals, who recognizes and
uses those underlying principles without
which human effort is futile, its results
ephemeral.

The man who enters business does so
to make money, to create wealth. Let
him not put his trust in money, men,
land, building equipment methods and
devices. These are but incidental. The
real factor in business is the big idea
behind the venture and the ability to con-
trol an organization based on and using
principles which will attain and maintain
the ideal.

Keeping these ideas in mind will give
perspective in dealing with store layout
and equipment. The big idea behind the
whole venture must be kept in mind in

planning the layout and selecting the
equipment.

The Arrangement of the Store Is
Profitable

If a customer comes into your store,
it should not be necessary for him to have
to ask you whether or not you stock the
line of merchandise which he wishes to
buy. If a customer leaves your store
with money in his pockets, and walks in-
to another store anld completes his pur-
chases, or sends to the mail order house
for the balance of his requirements, it is
not a very sporty proposition to blame
the other fellow.

Your business should not be developed
at the expense of merchants in neighbor-
ing towns or other efficient merchants in
your own town. What is gained by you
trying to take the other fellow’s business,
and the other fellow trying to take your
business. It is but a case of “Might be-
ing Right,” and differs very little from
the early days of the race; when our
forefathers were accustomed to gather
their men servants together, cross over
the hills at night, visit their neighbors
and bring back as many cattle and wives
as they wanted, or were able to. When
we have formulated our code of business
ethics of the future, all business will be
transacted on a service basis, which will
strive to render the greatest service to the
community, not merely thro'ugh church-
es and schools, but through the proper
feeding, clothing and housing of our cus-
tomers, by supplying them with the com-
forts, conveniences and luxuries best
suited to them. 1In other words we
should increase our business by intensive
merchandising; this calls for mixing our

feelings, our imagination and even our
brains with our merchandising.

The arrangement of the merchandise in
the store is called the layout of the store.
It determines the placing of your shelv-
ing, counters, showcases and other equip-
ment. There are certain definite laws,
certain underlying principles which must
be observed in the layout of a store. Men
and guns and munitions do not make a
victorious army, neither does a building
and equipment, and merchandise make a
successful store. Philosophers speak of
the “Inherent Rationality of the Sub-
ject.” In the language of folks like our-
selves this simply means that any subject
you wish to study 1= governed by laws
which are determined by the nature
of the subject under consideration. In
laying out a store we must discover the
principles to be observed in order that
the store layout may contribute its share
to the attainment, and maintenance of
the big idea behind the venture.

The Expense Need Not Be Great

The amount of money to be expended
on fixtures has been determined after
a mature examination of hundreds of
stores, big and small. The conclusion has
been reached that the fixtures should
approximate in value 10 per cent. of the
vearly turnover. By writing off 10 per
cent. on their value each year—there will
be a maximum charge against your turn-
over of 1 per cent. At the end of ten
years your book value of fixtures will
be about 1-3 of the original value, and
your carrying charges proportionately
reduced.

The purpose of store
three-fold: ¥

1. Care of stock. Under normal con-
ditions no stock is worth 100¢ on the dol-
lar, but a well-kept, well-assorted stock
is worth from 10 to 25 per cent. more
than a stock poorly kept, and poorly as-
sorted. The first care in designing fix-
tures should be to have a place for
every item of the stock. This assists in
giving a definite knowledge of the stock,
and tends to keep the stock well assorted.
Fixtures should be constructed so as to.
be as nearly as possible dust proof, and
vermin proof. .

2. The second purpose of fixtures is to
reduce labor costs, by a proper arrange-
ment of stock and (display, but the quan-
tity of labor required per thousand dol-
lars of turnover can be reduced.

3. The third purpose of store equip-
ment is to increase sales. Proper store
equipment will increase your sales by
helping you render a bigger service to
your community. If you can feed your
community with the right kind of food,
dress them in the right kind of clothes,
furnish their homes in good taste, you

equipment i3
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will soon forget your competition.
will have none.

Proper store equipment will help you
to do these things. It will add to the
prestige of your store, it will enable you
to keep your goods in perfect condition;
proper equipment will so display your
stock that you will have satisfied cus-
tomers, and your bank account will show
that you have made $2.00 gain where
there was only $1.00 before.

Let me again remind you that the
source of all things is within us; that
goods, equipment, buildings and land
cannot take the place of the supernal
ideal that lies benind, before and all
about your business venture. Remem-
ber that these material things are but
the tools of the irade, to be used in
helping you to attain and maintain your
ideal. You are the biggest problem
which you have to contend with in your
business. Make the man right and the
business will take care of itself.

You

———

EVIDENCE TOO INCOMPLETE
Continued from page 29

ing costs, prices and profits, first
enquiring by way of sworn question-
‘naires, and examination of books,
records and business summaries, and
afterwards, if necessary, by way of
court hearings, it will be enabled to
render a decision of a decidedly
more conclusive character than it
could now if it unrdertook to decide
matters of such great public import-
ance as are involved upon the mere
reading of a dozen or so resale price
agreements, and apon the recitai of
the woes, and y:a:nings of disap-
pointed or reje:ted applicaats for
membership in trade associations, or
for special concessions as to prefits,
discounts, or rebates, all of such ap-
plicants being moved by s<If-interest
and -having disclosed no concern as
to the interest of the public.”
Waitine With Patience
In a nutshell, the judgment means that
the evidence was too incomplete to make
any final decision or conclusive declara-
tions; that further information is being
collected by the Board, and until an ex-
haustive study of all phases of distribu-
tion and effect of price agreements has
been made, the trade and publ'c will have
to be content to get along as before. In
the meantime, the distributors affected
wait patiently for the promised declara-
tions.
—_———

GROCERS ARE EXONERATED
Continued from page 31

merely factious prosecutions and prose-
cutions foredoomed to failure may be
avoided. If, now, and notwithstanding

this decision and the Board’s former of--
fer of such leave the Attorney-General of
Ontario desires leave to prosecute all
or any of these charged in these proceed-
ings he may have that leave.

There will be no order as to costs.
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PURE FOOD LAW TO BE AMENDED

HE Dominion Board of the Retail Merchants’

Association will endeavor to have the Pure Food
Law so amended as to throw the onus of proving
the purity of certain commodities for which a Gov-
ernment standard is set on the manufacturer in-
stead of placing the onus on the retailer, as at present.

It certainly is unfair that the retailer should be
the goat and stand all the publicity and a fine when
a sample of a commodity is taken from a merchant’s
shelves, and when analyzed, found to be misrepre-
sented. It is all very well for the manufacturer to
say he will pay the fine, but what about the loss of
reputation and business that is incurred when the
local newspaper comes out with a headline: “So-and-
so, the grocer, fined for selling impure foods?” This
is where the injustice of this section of the Adultera-
Act comes in. There is no doubt that the
Adulteration Act has been a benefit to the grocer, it
has enabled him to do a certain amount of uplift
work, to make a better business, to be able to frankly
state to his customers that such an article is pure

tion

or that it is adulterated or artificial, as the case may
be. Many merchants, when purchasing goods, make
a special effort to find out all about the article,
whether it is pure or otherwise. This, the merchant
is able to do in the case of bulk goods, but when
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foodstuff is put up in packages and bottles, with a
fictitious label pasted on it, which is misleading to
the publie, then the manufacturer, or whoever puts
up the package, should be held liable.

This is the principal point brought out in the
paper, which the R.M.A, has prepared to take before
the Government now sitting at Ottawa, to compel
manufacturers to state correctly on the label the
real contents of the packages, and if the article is
adulterated, to say so in type sufficiently large that
it can be easily read at first glance.

PRICE FIXING NOT POPULAR

I'I‘ IS stated on good authority that the Board of

Commerce has never been in accord with fix-
ing the prices of various commodities, such as sugar,
wheat, bacon, ete. What they have done has been
done, according to report, through pressure on the
part of the Government, which, for political pur-
poses especially, was very anxious to do something
that would appear to be in the interests of the con-
It is well known that Henry B. Thomson,
formerly chairman of the Food Board, was opposed
to the principle of fixing prices. His contention was,
that once price fixing was begun there was no end to
it, and it involved too many difficulties in the carry-
ing out of it to be of any value to the people as a
whole.

sumer.,

There is, undoubtedly,

Board of Commerce to do,

important work for the
just as there is for the
It is doubtful if the fixing
of prices in one or two lines is going to be of any
real value to the consumer. Where the products are
Canadian grown or raised, it is inclined to affect
adversely production, which is the all-important
thing if prices eventually are to decline.

Railway Commission.

THE DAYLIGHT SAVING

T()I\()\'l() may soon decide that for this

coming summer, daylight saving time will again
be adopted. Whether this will be cause for controversy
among the trades and professions remains to be seen.
However, there is one aggregation of merchants—-
the grocers — who will surely feel elated over the
passing of the Daylight Saving By-law. At tho first
meeting, in February, of the Retail Grocers’ Asso-
ciation the members were unanimously in favor of
it; in fact, a resolution was passed to request the
City Council to prolong the period from the first
of March to the first of December.

CANNED tomatoes, given in one-ounce quantities,
are ideal food for month-old babies, says Dr. Hess,
of New York City. Another selling point for the
retail grocer to push the sale of canned tomatoes.




April 2, 1920

$75.00 to $1,100 in One Year

Fine Record: Good Management: Now Go Slow!
By HENRY JOHNSON, JR.

ERE is the story of another
H triumph over the ne-capital handi-
cap. It is the kind of tale in which
I delight. The line is fresh and salt
meats, vegetables and fruit.
January 23, 1920.
Dear Sir,—I am sending some figures
for you to work on as I notice every
week the like of what I send. I want to
know what per cent. I made. Expenses
for the store include all expenses—paper,
twine, laber, telephone, stamps, writing
paper, deliveries, ete. I started this
business last April 19, with $75. Publish
it if you like, but send me a copy of what
vou write by mail so I can see it.
Yours very truly,

Statement of Business
From April 19 to December 31, 1919.
Meats and provisions handled, at cost..$12,950.72
Cash Sales 16,074/01

Accounts Outstanding ........$. 8
Stock on Hand

Fixtures, paid up

Two cows, valued at

Hides on Hand

Four sheep, paid up

Invoices payable
Bank
private party

Expenses for store
Statement Incomplete

This statement is not complete. It
shows no cash on hand, yet he must have
some I should think. It also shows only
cash sales, yet there are outstanding ac-
counts amounting to $831.14. So there
are two or three holes for discrepancies.
For example, the cash sales were
$16,074.01 against purchases stated at
$12,950.72. The difference is $3,123.29.
Yet the expenses, $1,662.55 plus present
nét assets, $1,176.76, total only $2,839.31.
There is an apparent deficit of $283.98.

Again, there is no indication that this
man has paid himself a salary. Prob-
ably he has not. But undoubtedly he has
lived out of the store. If no allowance
were made for his own salary, then the
earnings of $1,101.76 would not equal
fair wages for himself as a workman. If
he has lived out of the business, then only
a moderate sum must still, theoretically,
be charged up for his wages account. 1
put it that way because, in such circum-
stances, it is only theory.

This because a business in. such an
early stage of its development is not sub-
ject to rules and restrictions such as it
will properly be subject to later on.
When a man starts with $75 capital, the
one thing he aims for is success. Cer-
tainly, to get through on any plan and
have upwards of $1,100 to show at the
end of only eight and a half months must
be called success to date, and we do not
adversely criticize success. It is its own
justification =0 long as it is honest, how-
ever it may be achieved. A man is justi-

fied thereby for cutting corners, dis-
regarding nice business practices, taking
or leaving a salary, and all the rest of
it.

An Investment in the Future

The building up of a business from the
ground in this way is an investment in
the future. A man is right who lives on
the smallest income, scratches through
by the barest living margin, leaving all
surplus, whatever it may be called and
however acquired, in the business for
future growth and development.

But now that we have got so far it is
correct that we inquire, what of the fu-
ture? and lay our lines to see that we
be not disappointed therein. Loose prac-
tices must not be indulged in so freely
the second as the first year. From now
on this man must plan definitely just
how much salary he will draw: draw it
regularly; live within it, paying for his
household supplies just like any other
customer. Then when another year-end
has come he will have some facts and
figures which will properly be subject to
close scrutiny, and should withstand any
examination.

Actual P’ercentage of Earnings Doubtful

Because of the incompleteness of the
figures it is difficult to determine the
net carnings. Roughly they seem to
stack up this way: Net possessions now
seem to be at least $1,176.76. Deduct the
875 with which the start was made, and
the remainder is $1,101.76. Taking
$16,074.01 as total sales, such earnings
would show about 6.85 per cent. on sales.
If, then, we consider the expenses of
$1.662.55 as just about equalling 10 per
cent., we shal! find that gross earnings
have been nearly 17 per cent. on sales.
If there have been credit sales which are
not stated, those will reduce the percent-
age of expense and net earnings; be-
cause, while I am doubtful whether the
sales given are total, I have the out-
standing $831.44 at face value as a
tangible asset.

Cautions for the Future

Besides taking thought of salary al-
lowance for the future, other things must
now have attention. Hence my sug-
gestions.

It seems doubtful that any business
like this can be run on a 17 per cent.
gross spread. I do not say it cannot be
done. I say it is doubtful. So great care
should be used in.fixing prices. Be sure
they are wide enough. As business in-
creases you will have to hire help—skill-
ed meat cutters—and when you come to
that you may find that your present mar-
gins are much too narrow. Better pre-
pare for this in advance. Nothing will
tend to growth so much as the giving of
extra values, and this may be well so
long as you can do all the work your-
self, savine waste and making un by
overtime for narrow margins. Once

sales become higger than vou can handle
the problem will be complicated by in-
creased expense, limited hours put in by
hired help, waste due to the careless in-
difference of the hireling.

That is why I caution you now to take
careful thought for the future and go
slow! You have made a splendid record,
but you are nearing certain rocks which
hitherto you have not had to sail around.
Keep a keen look-out and be exceeding-
ly careful.

Example of Close Figuring

I have another statement which fits in
here so aptly that I wish I were at liberty
to print it in full, but I am not. I can
tell of some striking features in it that
may be of value. They seem to me very
remarkable, especially as indicating how
carefully the management of large or-
ganizations figure. They also show how
closely those folks must figure to get
by. Anybody who thinks the chain store
boys have a snap or that there is any
luck or special conditions which make
their way smooth, have another think
coming.

This is a chain of 58 grocery stores.
Last year the sales were $1,200,000 in
round numbers, an average of just over
$20,000 t~ a store. The inventory takes
into account every asset, such as adver-
tising supplies, garage supplies, prepaid
insurance, rent, improvements, taxes, as
well as fixtures and equipment. The fix-
tures are depreciated just about 11 per
cent.—why 11 per cent. I do not know—-
and the trucks, ete., 20 per cent.

The final showdown gives net profits
on sales of 11-10 per cent. That does
not look like much, does it? Yet this
gives earnings of over 16 per cent. on
the capital employed! Moreover, these
figures are such as any banker might
examine without finding flaws in them.
He might go over the stores and stocks
and find no weakness. In fact, bankers
have done this very thing, and are satis-
fied! So you can sce the enterprise is
well managed. .

Units Small Individually

It is mighty interesting to note that
the stores average $20,000 annual sales.
That means that some of them are large
and do a big volume of business and that
others are little affairs with trifling turn-
overs. In other words, these are just
the average run of stores so far as size
is concerned..

The advantage of buying power is not
great. Any well-rated dealer, working
single-handed, can buy within a trifling
percentace of as low on most things and
fully as low on the rest. Yet the average
well-managed individual store would
mostly go broke on any such basis of
margin as is earned in this chain.

What is the reason behind this success
—built, by the way, within the last few
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yvears from a nucleus of five or six com-
bined stores in the hands of a recciver?
The answer is skilful management. That
is all there is to it.

It is ancther example of the well-
known truth that a good man cannot be
kept down. He cannot keep himself
down. He is just bound to overcome
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obstacles and win success despite any-
thing.

The suggestions I hand my correspon-
dent this week are predicated on the
thought that he can do as well if he will
be carefully conservative from now on-
ward. 1 shall be glad to hear from him
again.

California Canned Goods to be Higher

Higher Cost of Material and Labor the Reason, State the
California Canneries Company

NDICATIONS are that California
I canned fruits will be on a higher
range of values in 1920 than they were
in 1919. The reason for this, state the
California Canneries Company of San
Francisco, is the increase in the cost of’
materials and labor. Sugar alone is
costing fully 70 per cent. more than in
1919,

Canada imports large quantities of
California fruits each year, and the fol-
lowing extract from a circular issued by
the California Canneries Company will
be interesting to the importers and dis-
tributors of this line of merchandise:

“Box shooks for cases during 1926 will
be fully 60 per cent higher.

“Labor—Minimum as provided by the
California Welfare Board will be fully
30 per cent. above the rate figured when
191 prices were named.

“There is now keen competition in
California for fruit crops. Besides the
fact that the fruit growers in the dif-
ferent lines are now so thoroughly or-
ganized that they can command the situ-
ation, and in view of the scarcity of
fruit products throughout the world,
particularly dried fruit, there can be no
doubt that fruit crops for 1920 will not
be on any lower basis than in 1919, but
with the possibility of some averaging
higher. This would be the case if normal
conditions prevailed, but with the drouth
that we are now having and the indica-
tion that this will be an exceptionally
and abnormally dry winter certain crops
may prove short, and, if so, there is no
telling what may happen so far as prices
are concerned.

No Relief From Advance.

“Markets—Europe is at present over-
stocked with apricots, the pack of 1919
having been nearly 100 per cent. heavier
than ever known before in the history of
California, most of which supply went
to Great Britain, and with the low rate
of exchange existing, it is possible at
present to purchase in Great Britain
canned apricots on a lower range of
value than they can possibly be delivered
during 1920.

“Peaches are not in any over supply
in Europe, and pears are in short supply,
and with the certainty that all fruits
will be higher in 1920 this will enable
European buyers to closely clean up car-
ryover stocks at profit. So far as the
United States is concerned, the stocks
in packers’ as well as in dealers’ hands

are the lightest known in many years;
therefore, a very heavy trade can be
looked for during 1920 to replenish
stocks. This trade will run, of course,
most largely to peaches, which is the
fruit most desired in the United States,
while in Europe, apricots and pears
seem to have the preference.

“The one element that will probably
figure in the reduction of costs that
amounts to anything is the question of
ocean freights, and we feel confident
that ocean freights will be reduced from
30 per cent. to 40 per cent. below 1919

April 2, 1920

figures, but this will be a great deal
more than counterbalanced by the tre-
mendous increase in cost of sugar, cases,
labor and the possibility of an increase
in the cost of growing crops of fruit.

“With the railroads returned to private
ownership, there will be undoubtedly a
considerable increase in rail freights, and
this will throw the bulk of the business
of California - canned fruits to water
transportation and will probably build
up the seaports on the Pacific and At-
lantic as the distributing points toward
the territory lying east and west of
such seaboard cities.

“We would advise our buyers to only
purchase their actual estimated re-
quirements for 1920 and not to speculate
in surplus stocks. In doing this we may
speak against our own interests, but we
advise the buyers just as we feel about
it.

“We do not know that prices will be
any lower in 1920; at the same time with
the uncertain conditions it behooves both
the canners and the buyers to go on a
legitimate, conservative, safe basis and
thus when a reduction does come the loss
will not fall heavily on any one.”

The Situation in Rices for the Future

The Crops in Europe a Failure—The United
States Exporting Large Quantities to Europe—
Canada Will Pay Higher Prices

TEERE has been no let-up in the
strong condition of the rice market
and from all sources of informa-
tion CANADIAN GROCER has learned
that the future does not indicate any
lower prices for 1920.

The situation in all primary markets
show indications of even higher prices
prevailing as supplies are becoming
more difficult to obtain.

The Eastern situation is very uncer-
tain, with very little stocks coming

GROCERS RESENT ORDER
OF BOARD OF COMMERCE

The grocers of Toronto are re-
senting the recent order from the
Board of Commerce compelling
them to send a detailed statement
of all purchases, sales, and profits
made on each sale, to the depart-
ment each month. Retail grocers
stated to CANADIAN GROCER
that it would be impossible to sup-
ply such a statement without the
engaging of an accountant and a
bookkeeper, as in computing the
profit of each article the cost of
the upkeep of the business would
have to be taken into consideration.

The list of commodities is a very
lengthy one, comprising practically
.every article sold in a grocery
store.

through, and the outlook for any volume
of business from that quarter is very
dubious.

Japan has had an embargo on the
exports for some time and will permit
only small shipments to leave the coun-
try to partially meet the demands of her
own people in foreign lands. Statistics
from India show a decrease of three per
cent. in her total productions for the
season of 1919-20. The condition in
Siam is no better, the embargo is still in
force, so that only rice sold under con-
tract before the control came into force
is permitted to leave the country. The
crop in China is some 100,000,000 pounds
short.

The United States has the largest crop
of rice ever produced in that country, but
a great deal of this crop was damaged by
rain; fully 75 per cent. of the samples
submitted to importers in Toronto are of
poor quality, showing the yellow spots
caused by excessive rains.

In previous years the United States
imported large quantities of rice from
Europe, but in 1919 the situation was re-
versed and she exported to Europe more
than 150,000,000 pounds while her im-
ports were practically nil.

The consumption of rice in Canada is
almost at an even amount the year round,
and as Canada does not produce rice but
has to depend upon foreign countries for
her supplies, it is clearly manifested that
the outlook does not appear any too pro-
mising.
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Once Cut Oft Cannot Be Reinstated

The United States Supreme Court Hands Down Another Decision on the Question of
Price Maintenance—Dealer, if Once Cut Off, is Now Prevented

NOTHER side of the question of
price maintenance on the part of

‘A the manufacturers in the United
States has come to light in the decision
by the United States Supreme Court,
in the Schrader case just decided, also
in the Beech Nut Packing Co. case (ac-
count of which appeared in a previous
issue of CANADIAN GROCER and
which i¢ of special interest to Canadian
readers in view of the investigation now
concluded by the Board of Com-
merce with the manufacturers, whole-
sale and retail grocers).

While none of these decisions are i.n
conflict in any sense of the word, it is
nevertheless apparent that there are
hair-line questions involved.

In all of these cases the point involved
has been whether a manufacturer can
maintain his re-sale prices and refuse to
sell a dealer who disregards such terms
laid down by the manufacturer. The
courts have held that when a manufac-
turer of his own free will decides upon
certain reasonable price terms he can
compel the trade to respect his prices or
decline to sell even the wholesaler who
sells such retailer. In this way the
price at which a brand is sold can }30
legally maintained so long as there is
no monopoly.

But, under the Schrader case, there
can be no “express or implied” contract
on the part of the manufacturer. This
brings up the rather interesting phase
of a wholesaler or retailer who has been
cut off for violating the terms of sale,
and who subsequently repents hig action
and seeks reinstatement in the good
graces of the manufacturer. In that in-
stance it would be assumed that the
retailer or wholesaler would, in effect,
agree to meet the demands of the man-

. ufacturer.

Once Cut OF Cannot he Reinstated

In an instance of that kind, it is point-
ed out, there would be an agreement
“express or implied,” and consequently
would mean a violation of the Sherman
anti-trust law. In other words, a literal
construction of the law as interpreted
in the various decisions of the courts on
the question of maintaining prices, the
manufacturer would be laying himself
amenable to the law if he cut off a
dealer and subsequently renewed busi-
ness relations with him because of an
implied agreement between the two that
the dealer would thereafter maintain the
manufacturers’ prices, provided the lat-
ter would agair sell him.

From another angle this situation
would enable the manufacturer to more
effcctively impress upon the wholesale
and retail grocers of the country the
necessity of respecting his terms. Realiz-

Forever From Getting Supplies

ing that if once cut off the manufactur-
er would be laying himself liable to a
violation of the law, and that the latter
would therefore refuse to again open ne-
gotiations with such dealer who has re-
fused to meet the price terms for fear
of being charged with conspiracy to fix
prices which would be in contravention
of the law, dealers who make it a policy
to disregard standard prices would be
in a position of being permanently de-
nied a supply of such merchandise.

Explanation of Difference

In the Schrader case the court held
there was a distinction without a dif-
ference, insofar as giving the manufact-
urer the right to maintain prices, even
on resale, and yet denying the right to
enter an agreement to maintain prices.

A prominent New York attorney, who
has figured largely in price maintenance
litigation in the past, states his opinion
as follows:

“The Supreme Court stands pat on
the Schrader case and on the Beech Nut
case, and says that neither is inconsist-
ent with the other. But the Supreme
Conrt, in very explicit and ominous

language, calls attention to the very
narrow line which, if crossed by the
manufacturer, will subject him to all
the penalties of the Sherman act. That
line is the expression of an agreement
which the Supreme Court states may be
either ‘expressed or implied from a
course of dealings or other circum-
stances.’

“To illustrate the extreme narrowness
of tnis line here is a case where a manu-
facturer, acting in accordance with the
Beech Nut decision, cuts off a customer
who has failed to maintain prices. Later
on the customer asks to be restored to
good standing. Obviously his request
will not be complied with unless he pro-
mises to stop price cuttine. Thic o
does and trade relations are resumed.
But such action as this necessarily con-
titutes an agreement. Wherefare t im-
mediately becomes, according to the
Schrader case, illegal.”

Therefore, the latest dictum of the
court on price maintenance is being re-
garded as a ruling which legalizes the
cutting off of a customer, but makes
illegal his restoration to good standing
by mutual assent.

Which is Most Profitable—Selling Cabbage
by the Pound or by the Cabbage?

Merchants Express Their Opinions Upon This
Subject

6 O YOU sell cabbages by the

D pound or by the piece?” queried

CANADIAN GROCER of J. M.
Stanley, Church Street, Toronto.

Mr: Stanley replied: “We always sell
it by the pound because some cabbages
are soft and cothers are hard; also some
are large and some are small, and by
selling by the pound the customer gets
just the amount of cabbage that is paid
for; then aeain, the majority of cus-
tomers want a hard cabbage, and if sold
by the piece all the hard ones would be
picked out and the soft ones left, and in
all probability would eventnally find the
way to the garbage can. In selling by
the pound we invariably work in all the
cahbage; a soft cabbage weighs about
half that of a hard one of the same size,
and the price therefore is also about
half; anothar advantage of selling by the
pound is because there are some pecple
who only see the bulk ard not the
weight.”

In answer to the same question put
to Arnold Bros., grocers and butchers,
who operate three stores in Toronto, J.
Seymonr, manager of the Bloor Street
West store said: “We sell imported cab-
bage by the pound because usually these
are very high in price, and also there is

usually a great deal of loose leaves and
sometimes a decayed cabbage, which of
course all add to the cost, so by weighing
we know the exact cost and the price
we must sell at to make a profit; local
cabbage is usually cheap and very often
bought by the dozen: these are then sold
at so much each.”

CANADIAN GROCER has had inquir-
ies from growers of cabbage on how
grocers prefer to sell cabbage, hy the
pound er by the cabbage. The opinion
expressed upon  interviewing several
Torontc merchants was that the ma-
Jority of grocers and butchers <old im-
ported cabbage by the pound, and home
grown by the “each.”

She.—Did
marry well ?

He.—I'm afraid not. One got a girl
who can cook and insists on playing the
piaro: the other got one who knows how
to play the piano and insists on cooking.

Mamie.—Things aint like they used
to be. 'Member when we used to buv
five cents’ worth of mixed candy?

Madge.—Uhuh! If vou asked for that
ncw they'd give you two pieces and tell
you to mix it for yourself.

vour two college mates
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Disclaims All Intention of Operating Canning
Factories '

The Rumor That the U.F.O. Co-operative Co.

Were Opening Canning Factories is Denied—

The Policy of the Company—Operating on a 5
Per Cent. Cost Basis

13 E have no intention, whatever,
\;‘/ of starting a canning factory,”
stated T. B. Loblaw, General
Manager of the U. F. O. Co-operative
Company, in an interview with- CAN-
ADIAN GROCER, in answer to a ques-
tion put to him when the report appeared
in the local papers to the effect that the
U. F. O. intended to operate a canning
factory. “We have been approached on
the subject,” continued Mr. Loblaw, “but
at the present time the project does not
look feasible to us and we do not intend
to go into the manufacturing business;
our policy is to buy all the goods we can
at as low a figure as possible, and for
that reason we have organized a whole-
sale warehouse to supply our stores and
to incidentally sell other stores who may
deem it profitable to buy from us.”

The U. F. O. style their wholesale as
the General Wholesaiers Limited, located
in Toronto, with the majority of stock
held by the shareholders of the U.F.O.
Co-Operative Company.

Mr. Loblaw, in explaining the opera-
tion of these stores, stated: “The money
is raised by stock subscriptions to the
U. F. 0. Co-Operative Co. An advisory
board, consisting of members in the lo-
" cality in which the store is operated, is
appointed to sell ihe stock and also to

THE NEW DEHYDRATING PROCESS

Eggs, meat, vegetables and fruit can
ke preserved in their original condition
without loss of freshness or nutritive
values, Dr. K. George Falk, Harriman
Reserrch Laboratory, New York, told the

* American Chemical Society in describing

2 new process of dehydrating food.

Dr. Falk brought samples of potatoes,
cabbage, meat, eggs, fish and other
foods and exhibited them to the society.
He said they had been dehydrated under
the new process four years ago. Once
soaked in water and cooked, he asserted,
it would be “impossible to tell them from
fresh food.”

The Falk process is based on vacuum
drying. Experiments were made for a
number of years under the suvervision
of Prof. Ralph H. McKee at the indus-
trial chemistry laboratory cf Columbia
University. The old process of de-
hydrating in use in this country since
1910 is a sun-drying process that Ger-
many and other European countries have
been emploving.

One consignment of meat dried under
the new process, he declared, has been
shipped to Armenia to the Near East
Relief Cormmittee. After 1.600 pounds

of fresh beef had been dehvdrated the .
remaining weight was but 450 pounds.

When nrepared for eating, Dr. Falk
soid, this beef tasted like fresh meat.—
“Chicago Retailer.”

advise in the local management. All the
local expenses such as rent, salaries, etc.,
as well as a portion of the wholesale and
head office expenses, are charged against
the store. At the und of the term, if it
is found that too large & percentage of
expenses is charged against the store,
this difference is lhen returned to the
members in the form of a rebate, provid-
ing that the members can produce their
receipts for the amount of goods pur-
chased during the term: if receipts are
not produced then 0 rebate is allowed.”

Asked what effect U. F. O. stores will
have upon the busiress of the country
merchants, Mr. Loblaw remarked: “We
are not out to injure any retail business,
but we do intend to =ell to the consumer
at the lowest possible figure, and further-
more, instead of harming the country
merchant we will help to increase the
town’s business, by assisting the people
to get out of the nabit of buying from
mail order houses.”

Mr. Loblaw further stated that the
turnover of the U. F. 0. Co-Operative
Co. in February amounted to $126,000, at
a cost of doing business of 5 per cent.,
and the_cost for the month of March
would not exceed three and one-half per
cent.

erhe F utﬁre |

Conditions at Primary
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WHOLESALE GROCER HEADS MON-
TREAL CHARTER COMMISSION
Sir Hormisdas Laporte, head of the

wholesale grocery firm of Laporte, Mar-

tin, Limited, Montreal, has been chosen
chairman of the new Charter Commis-
sion, recently authorized by the Quebec

Legislature. .

Sir Hormisdas comes to this new and
responsible task with a long and varied
experience, having served during the war
as a member first and later as chair-
man of the War Purchasing Commission.
His long asseociation with the wholesale °
business and with the work of the Na-
tional Railways, has also imparted rich
experience, all of which will now enable
him to undertake the leadership of the
commiission with confidence as well as
success. Sir Hormisdas was also one of
the fremers of the existing commission.

It will be the task of this commission
to frame a charter for the City of Mont-
real, under direction and by authority of
the Quebec 1egislature. The personnel
of the commission is as follows:

For the Admniinistrative Commission,
Major E. G. M. Cape and Victor Morin;
the Board of Trade, Brig.-General Sir
John W. Carson and Fred W. Evans; the
Chambre de Commerce, Sir Hormisdas
Laporte and Alfred Lambert; City
Council, Ald. T. O’Conrell and Ald.
Brodeur; Trades and Labor Council, J.
T. Foster and Gustav Francq; Catholic
Labor Uniong, A. Senecal and Prof. E.
Roberge; Froprietors’ League, Col. 1. P.
Rexford and F. B. Mathys; Tenants’
League, Antcine Kelly and J. R. L.
Avotte.

- ,,‘ ,,,,, a~—

R. L. Morgan is building a store at
Pleasant Point directly opposite the
Government wharf.

for Sugar!
Markets—Supplies of

Refined Sugar Have Improved

1 HAT is the condition of the

‘;‘/ sugar market in regards to fu-

ture prices?” is a question that

is put to CANADIAN GROCER almost

every day by merchants in all parts of
the Dominion. :

“There is little that éan be said with
definiteness relative to future prices,”
statéed a sugar refiner's representative
who has recently returned from Cuba in
an interview with CANADIAN GRO-
CER. “If we have to pay more for raw
sugar, then naturally we will be compel-
led to advance the price of the refined.”
Asked about the conditions in Cuba, he
remarked: “The labor trouble, although
somewhat in better condition, is still un-
settled, with the result that there is a
great congestion of raw material await-
ing movement, both at the sugar fac-
tories and at the seaports. At the be-
ginning of the harvesting of the sugar
crop it was estimated that the yield
would be far in excess of that of other
vears, but now we have found that this
was an ervor and thé crop is not going
to be as great as expected. Raw sugar
at New York three weeks ago was sell-
ing as low as 9 cents per nound, cost

and freight, and this week sales have
been made as high as 12 cents cost and
freight, so you sec in so far as the raw
sugar market is concerned, conditions
are not very promising for iower prices.”

“In regards to refined sugar,” he con-
tinued, “the Dominion is fairly well sup-
plied at the present time, but there are
still large export contracts to be filled;
contracts that were accepted previous to
the Government putting on the control,
and I cannot very well see how the Gov-
ernment is going to nrevent these con-
tracts from being fulfilled.”

CANADIAN GROCER has received
reports by wire from several cities
throughout the West, and also the East,
and all state that although the sugar
situation bhas improved, a decided short-
age is still serious.

SRS -
DOMINION BOARD R. M. A. CONVEN-
TION

The annual convention of the Dominion
Board R. M. A. will meet this vear in
Vancouver on July 22 and 23. Geo. S.
Houghan is the secretary of the B. C.
board, which is making nlans already for
the recention of the delegates.
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New Brunswick’s Sardine Industry

The Only Sardine Plant in Canada is Situated
in New Brunswick—The Value of Sardines
Packed in 1918 Was $1,456,275

cf New Brunswick has the only

sardine field in Canada, but it is
one of great wealth and greater possi-
bilities. The sardine industry has never
been properly or systematically exploit-
ed, and there is awaiting here 2 source
of greal revenue when the business is
taken vroperly in hand and developed
along modern ccmmercial lines. Count-
less schools of sardines filled the Bay of
Fundy last summer and fall without ad-
vantage being taken of this bounty.
Fishermen were not in a position to cope
with the great opportunity, market
facilities were undeveloped, nor would
the canneries have been able to ade-
quately handle the remarkable catch
that would have been possible.

The Value of the Sardine Industry

The total value of New Brunswick’s
sardine fishery in 1917 was $1,910,705;
4n 19218, $1,456,275; for the first six
months of 1919, $36,210, and from Jan-
uary to September, 1919, $199,019. 1In
1918 the canners in Maine and New
Brunswick put up a big pack, paying the
fishermen as high as $20 per hogshead.
On the signing of the armistice, how-
ever, various Governments cancelled
large orders of the canned product for
supply to the troops, and the packers
were left with a great amount on their
hands. . It was largely on this account
that operations were somewhat apa-
thetic in the 1919 season.

There are three sardine canneries in
the Province of New Brunswick, though
most of the big factories of Maine ob-
tain the sardines they pack from Cana-
dian waters. The late Sir William Van
Horne financed the erecting of a big
modern cannery at Chamcook some
vears ago, since taken over by an
American concern. ‘There is another
cannery at Black's Harbor which has
been operating for years with consider-
able success’ and sell their product in
England, France, and other European
countries, South Africa, New Zealand
#nd Australia. Another factory was
added during the war at St. John.

I N THE Bay of Fund;v, the province

Possibilities for Future Business

Little enterprise has been shown in
developing the sardine fishing or pack-
ing industry in the province, and great
possibilities are awaiting a systematic
handling of this resource. A few fish-
moncers have been in the habit of salt-
ing a few dozen barrels of sardines and
shipring them to New York. But the
fish so handled cannot possibly reach
the ruarket in an attractive condition,
and their purchase and consumption has
been limited to the poorer classes and
foreign-born population. The sardine
is a very delicate fish, and after being
packed in a barvel and roughly handled
is necessarily bruised and contused. In

France, where the sardine industry has
assumed important proportions, the best
packers will not take sardines caught in
seines because of the reduction in value
from rough handling. Practically all the
sardines for the high grade markets put
up by the French are caught in smali
drift nets. In Germany, Norway and
Finland sardines are put up in a mixture
of salt, sugar and spice. A small tin box
is used which holds, with, the spiced
mixture, about a score of the little fish,
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so that there is no chance of their being
bruised. The Germans put them up in
a spiced pickle.

These methods of utilizing the im-
mense supplies of sardines in the Bay
of Fundy have never received attention,
though they suggest themselves so read-
ily. The sardine resource, which might
be one of enormous revenue, is lost to
other markets by out-of-date systems
of fishing and pzcking. Intelligent de-
velopment of the industry by the intro-
duction of an extension of market facili-
ties and education in fishing and pack-
ing, would put the New Brunswick in-
dustry, of which it has 2 monopoly, on a
par with otiier fishing activities, and add
greatly to the importance of this mari-
time province. ‘v

Thirty Years After "Twas Paid

The Story of a Merchant Who Receives Pay-
ment for Goods Sold Thirty Years Ago

THERE is an old saying that “Every-
thing comes to him who waits,”
but this adage does not often
apply to the grocer while awaiting some
delinquent customer to settle a long over-
due account. In fact most grocers state
that they are still waiting and will prob-
ably wait a long time yet, and possibly
a long time into the hereafter, before
some people will pay up.

There is one merchant who is firmly
convinced that this old epigram has a
certain amount of merit as witnessed by
CANADIAN GROCER upon paying a
friendly visit to the store of T. W.
Squire, corner of Church and Dundas
Streets, Toronto.

A gentleman wearing the garb of a
clergyman came into the store and en-
quired of Mr. Squire if he was in busi-
ness thirty years ago and being informed
in the affirmative, the clergyman then

asked if Mr. Squire had an account
against Mrs. ——, that was incurred
thirty years ago.

In reply Mr. Squire stated that “possi-
bly there is such an account, but if so it
is up in the attic along with many
others, amounting to several hundred
dollars, all nicely sealed up with cob-
webs.”

The clergyman then said “Mrs. ——
is getting to be a very old lady, and she
requested me to pay you nine dollars that
she owed .you for groceries purchased
some thirty years ago, and she has felt
for sometime that she would not like to
leave this world owing you this money.”

The clergyman then handed over the
monev and bowed himself out, leaving be-
hind an atmosphere of good cheer and
pleasant thoughts for the old lady who
did not forget.

Molasses a Scarce Commodity

Fancy Barbadoes Molasses May Reach $1.50
Per Gallon Wholesale—Montreal Bare of
Supplies

ONTREAL (Special).—The pre-

sent supply of fancy molasses is

a limited one, according to large

factors in the trade. There is every

likelihood that very stiff prices will pre-

vail, and some are looking for a price of

not less than $1.50 per gallon, wholesale,
in the near future.

CANADIAN GROCER has, for some
time, pointed out how prices would firm,
and that they would very probably in-
crease. In one of these special articles
it was stated that the market might go
as high as $1.50.

A large Montreal jobber observed that
the market at Barbadoes was ruling at
$1 per gallon. He tried to buy. Nothing

doing. He offered an advance of 5 cents
per gallon, but still no acceptance. A
third offer of $1.10 was made, but no
molasses was forthcoming.
Widely Distributed

There has been, as already outlined in
CANADIAN GROCER, a wide distribu-
tion of molasses to the Canadian trade.
Some have hought freely, and many
thousands c¢f puncheons went into regu-
lar trade channels. Those who bought
ample to cover their requirements will
doubtless be protected on supplies
enough to last for some months; others
heve little encouragement, it is said, in
getting stocks just now. The tendencies
are very strong.
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MARITIME
Robert Richey Rankine, St. John, N.B.,
was in Toronto and Montreal this week
on his way home from California. Mr.
Rankine will resume his former business

as a manufacturers’ agent on his return
to St. John.

QUEBEC -

H. H. Delorme, secretary of Laporte,
Martin, Limitee, Montreal, is spending
a few weeks at Atlantic City.

F. C. Robbins, manufacturers’ agent
and commission agent of Yarmouth,
N. S., is on a business visit to Montreal.

Joseph Ethier, vice-president and gen-

eral manager of Laporte, Martin, Limi-.

tee, Montreal, is at present in California,
where he is spending a three months’
vacation.

A. E. Cawthorne, representative of
the D. Hatton Company, Montreal, is
back from his Spring trip in Northern
Ontario, and the Ottawa Valley, and
reports that trade is exceptionally good
all round.

J. A. LaPoint’s grocery store, at 68a
La Salle Road, Verdun, was consider-
ably damaged by smoke and water as
the result of a fire that broke out at the
store the other night.

C. Fairall Fisher, managing director
of J. W. Windsor, Limited, Montreal, re-
turned on the Mauretania last week
from a business trip to England and the

. continent which inc'uded France, Bel-
gium, Germany and the Scandinavian
countries. He reports that while business
is very good in England, it is. still very
unsettled on the continent and likely to
remain so owing to the very serious ex-
change situation, especially in France.
As far as Holland and the Scandinavian
countries are concerned, there is ' no
doubt but what the present rate of ex-
change on Germany is having a serious
effect on these countries.

ONTARIO

Frank O’Brien, of Stratford, has open-
. ed a general store at Staffa, Ont.

C. E. White, grocer, Welland, Ont.,
has sold his business to the U. F. O.

The U. F. 0. Co-operative Co. have
purchased the store of Dan Cappa, St.
Marys, Ont. g

H. Bierling, Exeter, has sold his gen-
eral store business to J. C. McKinley,
of Varna.’

John G. Barr, McDonald’s Corners,
Ont., has =old his business to Robert
and John A. Ferguson.

M. J. Cauthers, Stayner, Ont., has re-
moved to his new store in the Stewart
block.

Mrs. Mary Spencer, 88 Ottawa Street,
Hamilton, has sold her business and
premises to Vewman and Chick.

W. R. Macdonald, of Roncesvalles
Ave., has bought out the business of
Wm. Forster on the same street and
moves to his new premises April 1.

Reid and Pickering, general mer-
chants, Horning’s Mills, Ont., have dis-
solved partnership, the business being
taken over by Mr. Pickering.

R. H. Jamieson has purchased the
grocery business of Hamilton Bros., Port
Credit, Ont. This is one of Port Credit’s
oldest grocery business, Hamilton Bros.
being in this same location for over 40
years.

JOE LAPORTE RECEIVES PROMO-
TION

Joe Laporte, director of Laporte, Mar-
tin Ltee., has been appointed general
sales manager for his company.

Mr. Laporte has been associated with
the firm of Laport2, Martine, Ltee., for
the past twelve years. He entered the
employ of the firm when a young man
and has seen service in all departments
of the business, both in the warehouse
and in the business office. In addition
to this he has travelled in the City of
Montreal as well as in outside country
points, and thus brings to his new duties
a varied experience which should be of
gréat value to him in his new work.

Mr. Laporte will have supervision of

" all sales, both mail and otherwise.

CHOCOLATE MANUFACTURE
CHANGES NAME

The capital stock of the Walter M.
Lowney Co., Ltd., Montreal, is increas-
ed from $1,000,000 to $2,000,000, and the
name of the company is changed to The
Canadian Cocoa and Chocolate Com-
pany, Limited.

The Walter M. Lowney Company, of
Canada, Limited, Montreal, is also in-
corporated .as a private company with
a capital stock of $2,000,000.

MAJOR JAMES P. LE GALLAIS AP-
POINTED TORONTO MANAGER
OF LANTIC SUGAR

Major James P. Le Gallais has been
appointed manager of the Toronto office
of the Atlantic Sugar Refineries. Limit-
ed.

Major Le Gallais has been with the
Atlantic Sugar Refineries since 1914. He
went overscas with the 185th Battalion,
receiving his discharge one year ago.
Since then he has been in Cuba looking
after the interests of the Atlantic Sugar
Refineries. Major Le Gallais is taking
up his new duties this week.
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RANDALL AND ROOS TAKEN OVER
BY JOHN SLOAN & CO.

Important Wholesale Grocery Business
Transaction in Ontario

John Sloan & Co., wholesale grocers,
Church Street, Toronto, with several On-
tario branches, have taken over the
Randall & Roos wholesale business in
Kitchener, Ont. The Randall & Roos
business was established about forty
years ago, and in addition to groceries
has developed along the lines of tobaccos
and cigars, and has had an extensive
wholesale cenfectionery trade. The busi-
ness is being taken over by John Sloan
& Co., chiefly on account of the ill-health
of Mr. Roos, who is 78 years of age.

CANADIAN GROCER understands
that the business will be operated as a
separate concern, retaining the same
staff. >

It was just a few wecks ago that John
Sloan & Co. opened a branch warehouse
in Sarnia, Ont. They have now a total
of six branches in the province.

SARNIA TO HAVE EARLY CLOSING

Sarnia.—(Special)— Effective Satur-
day, April 3rd, the grocers and butchers
of this city will be required to close
their stores daily at not later than 7
o'clock and on Saturdays not later than
9 o’clock or contribute a fine to the po-
lice court coffers not to exceed $50, ac-
cording to the provisions of the early
closing by-law finally passed by the city
council.

LONDON GROCERS CLOSE WEDNES-
DAY AFTERNOONS

Excepting for the month of December
all grocery stores in London will close
every Wednesday afternoon the year
round at 1 o’clock. This was unanimous-
ly decided upon at the annual meeting
of the retail grocers held in the Tecum-
seh House last night.

Prior to the new regulation, grocers
closed on Wednesday afternoon during
the months of June, July and August,
but it was felt that a half holiday for
only three months of the year was not
sufficient.

P. H. Ranahan was elected president
for the ensuing year; Charles Farr, first
vice-president; Ald. Gordon Drake,
second vice-president; H. P. Rosser,
treasurer, and F. C. Pierce, =ecretary.
Executive—Messrs. Thomas Shaw, E.
Noel, N. A. Young and J. McKenzie.

At the close of the business session,
John T. May, the retiring president, was
presented with a gold-headed umbrella,
and H. P. Rosser, retiring secretary, was
given a pair of cuff links.
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RED ROSE TEA MOVES ACROSS
STREET

T. H. Estabrooks Co., Ltd.,, (Red Rose

tea), moved their Toronto office and

warehouse this week to 18 Front Street

East, which is across the street from

where they have been for several years.

NEW CANDY FACTORY FOR

LONDON

London, Ont.—A new candy and ice
cream cone factory will shortly be open-
ed in London by John E. Stevenson,
Lorne Avenue, and other Londoners as-
sociated with him.

Mr. Stevenson, who is interested in
the manufacture of cones for ice cream
has purchased a large brick stable on
Dufferin Avenue, near Adelaide Street,
and it is proposed to remodel it for fac-
tory purposes. Other parties, it is un-
derstood, are interested in the operation
in the same premises of a candy factory.

MAPLE PRODUCTS COMMANDING
HIGHER PRICES—BUYERS
ARE ACTIVE

“Buyers are already paying 25 cents
for maple sugar. They are arranging
buying stations in the Eastern Town-
ships now, and are guaranteeing this
price for the season’s crop.”

This observation of George R. Small,
of Small’s, Ltd., Montreal, was made to
CANADIAN GROCER in an interview
regarding the prospect for maple sugar.
It is on sugar that the price is based,
the price of syrup being governed by
what is obtained for sugar.

“Last year,” continued Mr. Small, “the
season opened at around 18 to 20 cents,
s0 that a big increase has been made this
vear. It will mean that syrup will be
worth $3 per gallon, or more.”

Asked as to the probability of a good -

run, Mr. Small stated that this was en-
tirely impossible to forecast. It is a
matter of weather conditions, requiring
frosty nights and bright. thawing days
immediately following. There has beer
some sap weather, but reports indicate
that but limited amounts have been
gathered.

OPPOSED EARLY CLOSING BY-LAW
HAS WINDOWS SHATTERED

Sarnia (Special).—A mild sensation
was caused here to-day when A. Lam-
bert, a leader in the opposition to the
early closing by-law, reported to the
authorities to-day that during the night
some person had shattered the = plate-
glass windows of his grocery store by
throwing rocks.

Mr. Lambert, during the discussion of
the early-closing by-law in the council
chamber, appeared before the city fa-
thers on three occasions and openly an-
nounced in a speech to the members that
he was against the passing of such a by-
law. On Monday night last Lambert
appeared during the council session and
once more he asked that the by-law be
shelved. After considerable discussion
the by-law was passed. and Lambert
with other grocers who were in attend-
ance left the council chamber.

CANADIAN GROCER

WESTERN NEWS ITEMS

John Pritty recently opened as a
manufacturers’ agent and broker in Re-
gina, Sask. Mr. Pritty has been in busi-
ness in that city for the past eleven
years. He also deals in butter, eggs
and other produce. ;

Vivian and Windle, Ltd., wholesale
grocers, of Regina, Sask., have purchas-
ed a warehouse in Brandon, Man., which
they expect to occupy on or about April
156th in order to handle their business
in that Province.

A. C. Tennyson, of Alton, Man., has
purchased the Stone Block, for many
years owned by Wm. White, a gen-
eral merchant of Alton.

THE BIG R. M. A. CONVENTION
VANCOUVER, JULY 22 and 23
VANCOUVER (Special).—The Van-
ccuver branch of the Retail Merchants’
Association is busy already with the
plans for the Dominion convention which
is to be held in Vancouver on July 22 and
23. There are such vital matters con-
cerming retail business generally which
require concerted action and education
thet this convention is expected to be
big both as regards importance and at-
terdance. The activities of the Board
of Commerce and what some retailers
consider their lack of understanding of
many retail problems have certainly
brought before the retailers, as never be-
fore, the need for organization and en-
lightenment. In Vancouver since Oc-
tober, 1919, the membership of the
R. M. A. has more than doubled. New
branches have been organized ‘and are
flourishing. at Nelson, Cranbrool, Mer-
ritt, Kelowna and Vernon. Speaking of
the convention, Secretary Houghan of
the provincial office said: “Apnlications
are already coming in for reservations,
and, 2¢ usual, Saskatoon is the first to
get action.”

The B. C. provincial convention is be-
ing held- for convenience on the same
week, being scheduled for the 19th and
20th of July.

AT

WINNIPEG GROCERS OBJECT TO
RECENT ORDER

Winnipeg.—Concerted action by the
grocers of the Dominion is sought by the
grocers’ section of the Retail Merchants’
Association of Manitoba. Complaints
are being made that recent orders of
the Board of Commerce will involve ex-
tra expenses on the part of a vast ma-
jority of the men in the grocery busi-
ness. The orders referred to require
statements to be furnished to the board
showing the cost and selling price of all
articles handled. On this subject a wire
is to be sent to the Dominion secretary
at Ottawa, asking him to secure from
the various provincial associations ex-
pressions of opinion on the order. Lo-
cally the opinion is that it will tend to

‘increase the cost of operation and add

to the already heavy burdens of the cost
of living of which every consumer is
complaining.

In addition to the Board of Commerce
order, the meeting, which was presided
over by A. E. White, of the W. H. Stone

i 43

Company, chairman of the section, re-
ceived reports from a special committee
on several! important matters. The re-
sults of the conference on collective bar-
gaining were shown to be indefinite.
Opposition to a clause in the Workman’s
Compensation Act, calling for compul-
sory deliveries, resulted in the removal
of the clause.

The report to Lhe law amendments
committee that the police commission is
co-operating with the association in en-
forcing the observance of the Lord’s Day
Act was satisfactory. The appeal on
early closing will be heard at the end
of the present trial of the labor leaders
charged with sedition. The association
undertaking to cc-operate with the
Temperance Act enforcement officials,
certain amendments opposed by the as-
sociation were . dropped by the law
amendments committee of the Legisla-
ture. The association’s views on the bill
creating a tax commission were favor-
ably received by the Legislature.
MASON & HICKEY INAUGURATE

NOVEL PLAN

Winnipeg.—Mason & Hickey, for
many years wholesale grocery brokers of
Winnipeg, have inaugurated a new plan
of sharing the earnings of the business
with their employees. The idea adopted
by this firm is nove! in that the princi-
pals, L. P. Mason and H. J. Hickey, have
limited themselves ‘o a fixed amount of
the net earnings. Over this amount, no
matter how large, the earnings will be
divided amongst the entire staff in the
ratio of salary received. The earnings
of the firm thus become a matter of
personal interest to every one on the pay-
roll, from the highest paid right through
to the caretaker.

This is a far-seeing and liberal policy
and there can be little doubt that the
generosity of the principals will be re-
flected in increased cfficiency and ability
throughout the entire organization.
There can be few employees who would
not respond to a movement which will
so directly benefit them.

Modern business is tending rapidly to
the point that the good-will of the em-
ployee is an important factor in the suec-
cess of an institution, which will mean
undoubtedly better working conditions
and better results {or all interested.

New Goods

A candy confection put up by the Victory Creamy

Toffee Co., Toronto, to retail at 5 cents per pack-

age. Maclure & Langley, Toronto, are the selling
agents for Canada.
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THE MARKETS

ANY grocery commodities have advanced
M to higher levels while others have mani-
fested a decidedly strong undertone. The
produce and provision markets for the most
part have developed an easier feeling and de-
clines have been registered on some lines.

MONTREAL—In summarizing the markets

this week a somewhat easier
undertone is manifest on many lines, although
no definite changes have been effected. Cur-
rent quotations show but little change over
those ruling last week. Sugar is in consider-
ably better supply, but the future condition of
the market is a matter of conjecture.. While in
some quarters the opinion is expressed that
higher levels will shortly be reached, others are
more apt to think that lower quotations may be
looked for. For the time being, however, sugar
is very firm. Beans are easier as a result of
speculation that did not pan out as was intended,
and although prevailing prices show no change

over those of last week, the tendency is towards.

lower quotations in the future. Cereals are
steady and prices are unchanged. Teas con-
tinue very strong and the trade reports a great
scarcity of high grade varieties. Shelled nuts
are comparatively quiet and no new develop-
ments have appeared in the local markets.
Spices are firm. Molasses has again advanced
in a very strong market. As it is understood
that supplies are pretty well used up in this
market, no lower prices are looked for in trade
circles. The local rice market is a very firm one
and decreased prices are not anticipated. Pack-
age goods show no material change, although
jobbers report an early advance for cornflakes.
Dried fruits stand firm in most lines, but small
prunes, such as 90’s and 100’s, are inclined to
ease somewhat. Canned goods are very strong
and quite active and advanced prices appear
probable in the near future. The hay and grain
market is very quiet with a somewhat easier
undertone. Flour is steady and no appreciable
improvement has been shown in the matter of
feeds. Fruits stand steady under a fairly active
demand. Potatoes have again advanced, owing
to the bad condition of the roads considerably
hampering transportation. Cabbage has ad-
vanced to $5.00 per barrel and Florida lettuce is
selling at the high price of $8.00 per 4 dozen
crate.
local changes have been effected. Clam chow-
der, clam bouillon, “Craft” wrapping paper,
camphor, onion sauce and Worcester sauce have
all reached higher levels.

Coffee and cocoa are very firm, but no

AT A GLANCE
TORONTQ—There is a generally firm under-

tone to all grocery lines, with
advances registered on several commodities.
The situation for sugar does not look any too
promising. Raw sugar has advanced about
three cents per pound in the last week. Sup-
plies of granulated have greatly improved, due
to the Government control on exports. Refiners
state that in regard to future prices it all de-
pends on the cost of raw. If this costs more,
then refined will also be higher. Molasses is
standing firm under recent advances. Fancy
Barbadoes is scarce even at the high figure of
$1.50 per gallon. McKay’s cream of barley has
advanced to $6.25 per case. The special deal on
Waxtite cornflakes is now off and prices go back
to the regular. The condition of the tea mar-
ket shows no improvement. Java teas, which
were selling at a low figure, are now quoted in
the primary market on an equal basis with
Indias and Ceylons. Spot stocks of lower
grades are cleaned up and the quotations on
finer grades are considerably higher. Coffee
remains strong under an active demand. All
indications point to very high prices for new
maple syrup. None has as yet appeared, but
quotations are out in some quarters. . Spices
remain unchanged. There is every indication
that rices will remain at high levels for this
year. Supplies are more difficult to obtain, due
to the short crops in the East. Shelled walnuts
and almonds are firm and higher prices ex-
pected. Shelled filberts continue weak and
prices are 3 to 5 cents per pound lower. Lemons
are quoted lower. The potato market is firm
and supplies are light. Advances have been
made on biscuits, canned pineapple, jams, mar-
malade, chocolate, cocoa, prepared icings,
Epsom salts, glass washboards, pickles, Castile
soap and quick puddings. .

The produce and provision market for the
most part shows an easier tendency. Live hogs
are quoted lower, also eggs. Butter is firm.
Lard, shortening and margarine are ruling
steady.

WINNIPEG——AII Winnipeg markets are firm.

Sugar is strong and advances
are expected. Cereals are firm under an active
demand. Teas are showing strong tendencies
for higher prices. Canned fruits are practically
cleaned up and what stock remains is being
quoted at higher prices.

The produce and provision markets hold
steady.. Hogs are firm, also butter, while eggs
are easier.
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QUEBEC MARKETS

ONTREAL, April 1—The markets this week are steady
M and firm, but a somewhat easier undertone is manifest
in some quarters, although whether or not this will have

any effect on future prices is a matter of supplies and increased

production.

Sugar is firm for the time being and supplies are

now stated to be very good Fruits show comparative]y no
change in a market that is growing more active in the way of

local demands.

Potatoes have jumped again, but dealers

express the opinion that it is not a permanent advance as there
are plenty of potatoes in the country.

Plenty of Sugar;
Some Say Will Advance

Montreal.

SUGAR.—A great improvement has
been manifest in the sugar supply. The
jobbing trade is able to make delivery
promptly to customers and the consumer
demand is well maintained. While prices
are firm there has been no change since
last report and some do not anticipate
any early readjustment of the basis. On
the other hand some are looking for con-
siderably higher prices than those obtain-
ing to-day, cne report stating that 25
cents per pound might be asked for
sugar before a great length of time.
Refiners are able to supply the trade
with scant quantities of sugar, and these
are considered ample for the present de-
mand on the trade.

Atlantic Sugar Co., extra granulated sugar,
100 Ibe.

Acadia Sugar Refinery, extra granulated..
Canada Sugar Refinery
Dominion Sugar Co., Itd.,

Crystal diamonds, barrels
Do., 100-lb. boxes
Do., 50-1b. boxes
Do., 25-1b, boxes
Do., cases, 20 cartons

Molasses Advances sc.
Very Strong Market
Montreal.

MOLASSES.—The molasses situation
is a firm one, and jobbers have in some
cases advanced prices five cents. The
arrival of new Barbadoes molasses is
not looked for for several weeks. The
‘present pricc of $1.40 to $1.45 ver gal-
lon is a firm one, although it has been
stated to CANADIAN GROCER that the
price on import molasses at present is
$1.30. It iz understood that supplies are
pretty well used up in this market, and
no low prices are looked for in trade
circles.

Sorn Syru

”—
Barrels, about 700 lbe., per ..

, to-day,

Half barrels
Kegs

2<lb. tins, 2 doz. in case, case..
5-lb. tins, 1 doz. in case, case..
10u1b. tins, 14 doz. in case, case
2-gal. 26-lb. pails, each
3-gal. 38%%-1b, pails, each
§-gal. 65-db. pails, each
#hite Corn Syrup—
2-1b. tins, 2 doz. in case, c.se.
5-1b. tins, 1 doz. in case, case.
10-1b. tine, % doz. in case, ease
Cane S8yrup (Crystal) Diamond—
ecase (2-b. eans)

Half barrels, per 100 lbs
Tlueose, 5-ib. eans (case)

Barbadoes lul-.—-
Puncheons
Barrels .......
Half barrels ..........
Fanecy Molasses (in tins)—
2-1b. tins, 2 doz. in case, case.
3-lb. tins, 2 doz. in case, case.
6-lb. tins, 1 doz. in case, case.
10-Ib. tins, 34 doz. in case, case ....
Note—Prices on k to ide pof aver
age about 3¢ per gallon less. In gallon lots 2e
above 14 barrel prices.
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Teas Very Firm
With Active Selling
Montreal.

TEAS.--Jobbing trade reports a con-
tinued scarcity of high grade teas. As
a matter of fact CANADIAN GROCER
is informed that only inferior grades are
held in anything like round quantities.
The absorption of better grade teas has
brought about what might be stvled a
bare market, and while arrivals are niore
or less frequent, the supolies go into al-
1most immediate consumption

JAPAN TEAS—
Choice (to medium)
Early picking
Finest grades

Javas—

Pekoes
Orange Pekoes 0 45
Broken Orange Pekoes 0 46

Inferior grades of broken teas may be had from

jobbers on request at favorable prices.

Coffee and Cocoa

Remain Very Firm

0175
0 85
100

0 45

Montreal.

COFFEE AND COCOA.—The position
of both coffec and cocoa is a very firm
one, with an undertone suggestive of the
reaching of higher levels in spite of the
fact that in some quarters the opinion is
half-hearted!y expressed that peaked
prices have been reached. It is largely
a matter of supply and demand and the
exchange situation. As matters stand
the demands for hoth coffee and
cocoa are exceptionally heavy, and A&l-
though no definite changes have heen ef-
fected, or even suggested, lower quota-
tions do not appear prohable for some

1aonths to come.

COFFEE—

Rio, Ib. 0331, 0 35%

Mexican, 1b.

Jamaiea, Ib. .

Bogotas, lb, ..

Mocha (types) .......

Santos, Bourbon,

Santos, 1b. ..
COCOA—

In 1-1bs., per doz

In %-lbs., per doz
In small size, per doz

Cereals Are Steady
and Without Change

CEREALS.—Rolled oats are selling at
the unchanged price of $5.50 to $5.85
for 90s.. The movement is seasonable
but there is little of new interest. Corn-
meal is a fairly active seller. For the
week there have been no price revisions.

CEREALS—
Cornmeal, golden granulated .
Barley, pelrl( (bag ¢;f 28 lbl)

O D cooeoo

583

8 00

Hominy grits, 98 Ibs.
Hominy, pearl (98 Jbs.).......
Graham flour

Do., barrel
Oatmeal (standard mnnlnud) 6 00
Rolled Oats (bulk), 90s 50

Shelled Nuts Quzet;

Fair Sales Peanuts

O‘”O’ﬁ@: -3 00
sansesgs:

Montreal.
NUTS.—The shelled nut market is a

very qniet one at the' present time.

Steady orices prevail on most lines, and

the one line which is quite -active are

peanuts in the shell. There is a good de-

mand for these at all times, and the pre-

sent supply is ample to meet trade re:

quirements. There have been no changes

of price.

Almonds, 'Il‘:drmom per lb.
Do.. Jordan .

Brazil nuts (new)

Chestnuts (Canadian)

Filberts (Sieily), per Ib,
Do., Barcelona

Peanuts (Salted)—
Faney wholes, per Ib, ..
Faney splits, per Ib.....
Pecans, new Jumbo, per Ib.
Do., large, No. 2, polished

oy new Naples
., shelled
Chilean, bags. per ..
Olob—Johbon sometimes mnko an added eha
to above prices for broken lots.

All Spices Firm
But No

Montreal. —

SPICES.—The general spice list is a
firmy ¢re and this pesition has held for
many wo2eks. There is a fair <ale on a
seasonable basis, but beyond this there
is little of outstanding interest to report.
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Oream of tartar (Fremeh pure) ..
:-trl.n high test .............

(codhorh-n-)
Mase, pure, 1-b. tine .

Starch (laundry)
Flouwr, Tapicea

Small Size Prunes

Are Somewhat Easier
Montreal, - —_—

DRIED FRUIT.--The market is stead-
ily maiantained with Muscatel raisins a
scarce commodity. Greek currants are
available in ample quantities and the
undertone on these is somewhat easier.
Larger sizes of prunes are holding firm
at full prices, while smaller grades such
as 90s, 100s and 120s are inclined to ease
somewhat. Recent arrivals of dates
from: London are stated to be of very
good quality.

Apricoats, fancy
Do., choice
Do., siabs

g=gts
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CANNID mm‘m
Apricots, 2%-lb. tins........ “ooe

. e
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3
o

Do.,
hhrd seed, bulk
Celery seed, bulk (nomlnsl)
gy gy g pin Apples (evaporated) ...
Ib., and for spices packed in tin eontain p ‘;‘oﬂﬂéh ?““‘K’
10 eents per Ib. ., choice, Ib. ........

Much Rice Exported; Urained Peels—
Held on Firm Basis :

Montreal.

RI(‘_E.——The export of rice_z from North Choice, bulk, 25-Ib. } b
America te various countries has been  Peels (cut mixed), doa

- 3 3 Raisins (seeded)—
very extensive during the past calendar M g
year, and shows a very marked advance
over the comparative peried of 1918.
This is due to the short supplies in var-
ious Eurcpean countries, and even in
countries of production to which im-
mense supplies were reshipped The local
ot ilv fi - Do., Greek (16 os.)..

markct_ls a‘stegdxly flrm. one anq a_de D Eeclelor (36.i0s). “phs..
crease in price is not anticipated in job- Fard, 13-. boxes ..... sy

bin uariers. Packlc. e PP
mg_q P . romodan (u—u o%.)....
U‘rolin:. ex. faney .. .

(faney) ...  Loose
lhngoon ‘“B” .
Rangoon “cC™
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., gallons, dos. .
Blueberries, i4s, dos.
Do.,
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Currants, black, 2s, dos.
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NOTE.—The rice market is subject to frequent
change and the price basis is quite nominal.

Corn Flakes Are
Likely to Advance

Montreal.

PACKAGE GOODS.—Jobbing circles .
report an early advance for corn flakes.
The market on these is very firm at the
moment, and it may be that higher prices
will become effective within a few days.
In a general way there is a very good

Yas .
demand for package cereals, flours, and : Haddies (lunch), %-Ib.
other commodities. The basis for most Canned Peas Scarce ““' ‘“‘""‘ £y o, to case),

ey : K
ines is quite firm. General Trend U pward
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Mentreal.

CANNFD G()ODS.-—-The market is
quite strong and active. Standard peas
are firmer in jocbbing quarters and full
prices are maintained. The tendencies
are to higher levels on some varieties
as the supply dwindles, even higher prices
than those obtaining being looked for on
various vegetables as well as on fruits.
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More Beans Mo'vi.ng
Some Quoting $5.00
Montreal. B

BEANS AND PEAS.—A manifest im-
provement is reported on the part of
jobbers for beans. These have heid
firmly in price for some wecks pust, but
the demand was not heavy owing to the
high prices which were held out for by
Ontario producers. The finest Canadian
hand picked white beans are to be had
for 85 per bushel, and Kotenashi at §4.75
per bushel. Lima beans at 18 cents per
pound.
BEANS—

Canadian,

Japanese

Japanese Lima, per Ib.

quality)

Lima, California
PEAS—

White soup, per bush.

Split, new erop (98 lbs.).......

Boiling, bushel

Japanese, green,

Steady I)em.and For
Holiday Fruts
Montreal.

FRUITS. — There is practically no
change to the market this week in re-
gurd to prices, although an advance has
been effected on cocoanuts. New quota-
tions are given at $2 per dozen. Trade
in all fruits is considerably picking up.
The approach of Easter is inciting buy-
ers to prepare them:elves for the extra
trade that is expected during and after
the holiday season. Prices are steady.
Apples—

Baldwins

Ben Davis, No. 1

Greenings

Gravenstein

Spies

Winter Reds
Apples in boxes
Bananas (as to grade), bunch...
Cramberries, bbl,

Do., gal.
an Emperor, kegs
Grapefruit, Jamaican, 64, 80, 98

Do., Florida, 54, 64, 80, 96

Lemonl. Messina ....
Pears, Cal.

hand-picked, bush..
(as to

a-anmmno—-da-:e' 00 -3 oo
288232882828: 8388

box

Oranges, Cal.,
Cal. Navels
Florida, case

2282!

Potatoes Take
Another Jump
Montreal.

VECETABLES --As a result of the
continued bad condition of the roads
which hampers transportation very con-
siderably, stocks of potatoes in the local
markets are getting low again. The re-
sult is higher prices. Quotations are
now given at from 3$4.25 to $4.50 per
90 1b. bag. Cabbage has advanced to
35 per barrel and Florida lettuce is now
offering at the advanced price of $8 per
4 doz. crate. American radishes are sell-
ing at the very high figure of $1.50 per
dozen.

Beans, new (imported)
hamper

Beets, new bag (Montreal).
Cucumbers (hothouse), doz.
Chicory, dos.

C.v r, Am., doz. dble erate

Do., single crate
Cabbage (Montreal), barrels ...

string

PO WAOWW
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Lettuce (Boston), head crate ...

Oyster plant, dosz.
Parsley (Canadian)
Peppers, green, doz.
Parsnips, bag
Potatoes, Montreal (90-lb. bag)..
Do., New Brunswick
Do., sweet. hamper ....
Radishes, American, doz
Spinach, barrel
Turnips, Quebee, bag
Do., Montreal
Tomatoes, hothouse, Ib.
Florida lettuce (hamper)
American parsley, doz
Florida celery (4-doz. crate)....
Watercress (per doz. ) g
Lettuce (curly), 8 doz. in box...
Parsley (American)

Advanced Prices

For Clam C/wfwder

Montreal.

CLAM CHOWDER, ETC.—Advances
have been effected during the week on
Burnham'’s clam chowder. New quotations
are given as follow:z: 1-lb. tins have ad-
vanced 25 cents and are selling at $2.10
per dozen, and the 3-1b. size is quoted
at $4.90 per doz. Burnham’s clam bouillon
has also advanced and is selling at $4.40
per doz. for the T-o0z. size, and $7.50 for
the 14-oz.

Hay and Grain
 Market Quiet
Meontreal.

HAY AND GRAIN.—The market for
hay and grain is a very quiet ore, and
though no definite price changes have
been effected during the past week the
ur.dertone is somewhat easier in the face
of the recent decline in the American
markets. ‘T'rade is vot very brisk at the
present time and no great activity is ex-
pected before the roads are materially
improved.

Hay—
Good, No. 1, per 2,000 Ib. ton. .... 00
g 00

00
00

1814
1414
14%
1814
11%
12%

HROONNOHNA~- R ~OCONNDW® O~
2232285728252382%58383838338

Stra
Oats (bu]k)——-
No. 2 C.W, (34 Ibs.)

Prices are at elevator.

Several Advances
On General Lincs

Montreal. _

MISCELLANEOUS. — Several ad-
vances are noted on general grocery
lines this week. Kraft wrapping paper
in roils has advanced % cent per pound
and is selling at 12% cents per pound.
Shkarp advences are noticed in camphor.
The 1-o0z. tablets are advanced 75 cents
to $6.75 per pound. Nusco onion sauce
is quoted at the advanced price of $2.35
per dozen, and “Perfection” Worcester-
shire sauce is now selling at $1.50 per
dozen % pint bottles

Flour Prices
Stand Steady
Meontreal.

FI.OUR.—No material changes have
been effected in this market. Prices are
rairtzined under fairly active demands
and the position of the market is firm
and steady.

in(z)ootm bags, 98 lbe.
Iou. per bbl.

bags, 98 Ibs.
Winter wheat flour (bbl.) Jute bags

No Material C }mnoe
To Feed Situation
Montreal.

FEEDS.—Supplies of available feeds
arc unimproved and the result is that
local trade is considerably hampered.
The demand is far in excess of available
supplies, and as no indication of improve-
ment - has appeared the situation grows
more and more serious.

FEEDS—

Bran, mixed cars
Shorts, mixed cars
Crushed oats ...
Barley chop

Special Middlings
Feed Flour, 98 Ibs, ..
Gluten Feed—

F.o.b. Cardinal
F.o.b. Fort William

Per bbl.,
Small

ONTARIO MARKETS

ORONTO, April 1—The sugar mérket is very firm. Sup-
I plies have greatly improved. Molasses is standing firm

under recent advances.
shows no improvement.

The condition of the tea markets
The market remains very unsettled.

Coffees are strong under an active demand. Biscuits, jams,
Epsom salts, chocolate and Castile soap have advanced, Rices
continue scarce, owing to the shortage of crops in the East.

Millfeeds are scarce.
light.

Sugar Market
ts Very Strong

Cerente.

SUGAR.—The raw sugar market is
very strong, advances having taken place
in the last week. On some shipments
this advance amounted to 3 cents per

The potato market is firm with supplies

pound. At the present time refined
sugar is very plentiful but refiners state
that if the Government permits export
orders to be filled, then sugar will be
very scarce as some refineries have suffi-
cient export contracts to take up practi-
cally all their available supply for the
next four months. The market for re-
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fined sugar is very firm and prices
be expected to advance in view of
higher cost of raws.

St. Lawrence, extra granulated, ewt.....

Atlantic, extra granulated

Acadia Sugar Refinery, extra granulated

Dom. Sugar Refinery, extra granulated..

Dom. Sugar Refinery, extra granulated..

Canada Sugar Refinery, granulated 16 4
Ditferentials: Canada Sugar, Atlantic, St. Law-

rence, Dominion: Granulated, advance over basis:

50-1b. sacks, 10¢; barrels, 5¢; gunnies, 5/20s, 25¢c;

gunnies, 10,10s, 40c; cartons, 20/5s, 45¢c; cartons,

50/2s, Hde.
Differentials

bags 100 Ibs.,

barrels, No. 1,
Acadia granulated,

nies, 5 /20s, 40c; gunnies,

20/5s, cartons, 50/2s, T0c.

Corn Syrups Steady;

Molasses Firm

on yellow sugars: Under basis,
No. 1, 40c;: No. 2, 50c; No. 3, 60c;
36e ,No 2, 45¢; No. 3, bbe.

advance over basis: gun-
10/10s, 50c; cartons,
Yellows same as above.

Toronto.

CORN SYRUPS. — The market for
corn syrup stands steady at unchanged
prices. Business is reported brisk for
this line.

MOLASSES.—New prices are named
for fancy Barbadoes molasses this week.
No. 2 tins are quoted at $7.75 per case
of 2 dozen and No. 3 tins at $10.75 per
case of 2 dozen. In barrels quoted at
$1.50 per gallon. Baking grade molasses
is quoted at $4.20 per case of 2 dozen
for the No. 2 tins and $5.50 per case
for No. 3 tins.

Corn Syrups—
Barrels, about 700 Ibs., yellow
Half barrels, ¢ over bbls.; 1
bbls., %e over bbis.
Cases, 2-1b. tins, white,
in case
Cues, -'l) tins, white,

Cnm lo—lb tins, white,
in case
Cases, 2-l1b. tins, yellow,

Cases, 5-1b. tins, yellow,
in case

Cases, 10-1b. tins, yellow, 1 doz.
in case

Cane Syrups—

Barrels and half barrels, ...

Half barrels, %ec over bbls.;: %
bbls., Y%e over.

Cases, 2-lb, tins, 2 doz.

Molasses—

Fancy, Barbadoes, barrels, gal.

Choice Barbadoes, barrels ....

West India, bbls., gal.

West India,

West India, No. 5, kegs

Tins, 2-1b., table grade, case 2
doz., Barbadoes

Tins, 3-1b. table grade, case I
doz., Barbadoes

Tins, S-lb 1 doz. to ease, Bar-

bad

Tins, lo-lb
Blrbndoes

Tins. No. 2, baking grade, case
2 doz.

Tins, Nn 3, baking grade, case

in case

of 2

Tins, No 5 baking grade, case
of 1 doz.

Tins, No. 10, baking grade, case
of 1% doz.

West Indies, 1ls,

Cream of Barley
is $6.25 Per Case
Toronto.

PACKAGE GOODS.—Package cereals
* are standing firm and prices on some
lines, rolled oats and wheat especially
have a tendency for higher prices. Mec-
Kay Cream of Barley has advanced,
now quoted at $6.25 per case. The spe-
cial deal on Waxtite Corn Flakes is now
off. The price now auoted is $4.15 per
case,

CANADIAN GROCER

PACKAGE GOODS
Rolled Oats, 20s, round, case....’
Do., 20s, square, case..

Corn Flakes, 36s, case ..

Porridge Wheat, 36s, re:nlar. case
Do., 20s, family, case.........

Cooker Package Peas, 36s, case..

Cornstarch, No. 1, Ib. cartons...
Do., No. 2, lb. cartons

Laundry starch

Laundry starch, in 1-lb, cartom
Do., in 6-lb, tin canisters
Do.. in 6-lb. wood boxes

Potato Flour, in 1-lb. pkgs

Iine oatmeal,

Cornmeal, 24s

Farina, 24s

Barley, 24s

Wheat flakes, 24s

Wheat kernels, 24s

Self-rising pancake flour, 24s

Buckwheat flour, 24s

Two-minufe Oat Food,

Puffed wheat, case

Puffed Rice, case

Health Bran, case

K.S. Hominy, gran., case
Do., pearl, case

Scotch Pearl Barley, case

Spot Stocks of l((I
Becoming Depleted

NN R R AN RNNICOOCOCCORNRENADD

Torente.

TEA.—The condition of the tea mar-
kets shows no improvement. Java teas,
which were previously selling at a low
figure, are now being quoted at an
equal basis with ILidias and Ceylons.
Spot stocks of lower grade teas are
practically cleared up and higher prices
will be paid for new shipments to ar-
rive. Tea merchants have advanced
their special blends one to three cents
per pound.

Ceylons and Indians—
Pekoe Souchongs
Pekoes
Broken
Broken

Jayvas—
Broken Orange Pekoes
Broken Pekoes

Inpans and Chinas—

Early pickings, Japans

Do., seconds 50

Hyson thirds 45

PO P s 58

Do., sifted 0 67

Above prices give range of quotations to the

retail trade.
Coffee

Orange Pekoes

o0oCcoe oo e©oooS
» 4

Firm;

Active Demand
recent developments
are manifested in the coffee market.
The market is streng under an active
demand. No actual! price changes have
been effected but importers state that
hicher levels will likely be reached in
view of the strong condition of the prim-
ary markets.

Java, Private Estate 51
Java, Old Government, Ib

Bogotas, 1b. 49
Guatemala, Ib. 48
Mexican, Ib. Toas
Maracaibo, » 47
Jamaiea, Ib. 45
Blue Mountain Jamaica

Mocha, Ib ke
Rio, Ib. 35
Santos, Bourbon, A 46

All Biscuits
Have Advanced
Toremto.

BISCUITS. — All lines of fancy and
soda biscuits have advanced 2 to 3 cents
ver pound. The reason for this, manu-
facturers state, is the higher cost of
sugar and all raw materials that go into

Toronto.

COFFEE.—No

ooooooOoOS: ©
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the making of biscuits, also labor, car-
tons and containers are costing more.

Cereals Ruling Firm
Under Active Demand

loronte. ~

CEREALS.—There is an active de-
mand for cereals and prices are ruling
firm. Rolled wheat is quoted at $8 per
barrel and corn meal at $6 per bag.
Other cereals ave selling at quotations

listed below:

Smgle Bag Lot
.0.b. Toronu\

Barley, pearl, 98s ¥

Barley, pot, 98s

Barley Flour, 98s

Buckwheat Flour, 98s

Cornmeal, Golden, 98s

Do., fancy yellow, 98s .

Hominy grits, 98s

Hominy, pearl, 98s .

Oatmeal, 98s

Oat Flour .....

Corn Flour, 98s

Rye Flour, 98s

Rolled Oats, 90s

Rolled Wheat, 100- Ib. bbl

Cracked wheat, bag

Breakfast food, No. 1 ..........

Do., No. 2

Rice flour, 100 lbs. ..

Linseed meal, 98s ....... sessueie

Peas, split, 98s

Blue peas, Ib.

Marrowfat green peas

Graham Flour, 98s

Farina,

Maple Syrup
Quoted High

MAPLE SYRUP. — All indications
point to very high prices for new maple
syrup. None has yet appeared. Quota-
tions are out in some quarters and are
booking orders at the following prices:

VMAPLE SYRUP—
23%-Ib. tins, 24 to case 35
5-1b. tins, 12 to ease AR 35
8-lb. tins, 10 to case
10-1b. tins, 6 to case
5 gal. Imp. tin, 1 to case
I5 gal. keg, per gal. ........,
16 oz. bottles, 24 to case
Pure M.mle Sugar, 1-b. blocks,
508

Shortage of Rice

in Eastern Countries

009

PUOCORONTIRRANNN: NAREDR A -I0

to.

11U E.—There is every indication that
rices will remain at high levels for this
year. Crops in the Eastern countries
are barely enough to meet heme con-
sumption.

Exporting of rice in India and Japan
is still under Government control and
practically no rice is allowed to leave
the countrv. The situation in the United
States is reversed, the States now ex-
porting large quantities to Europe while
her imports are pructic'\llv nil

Honduras, faney, per 100 The..
Blue Rose, Ib.
Siam, fancy, per 100 lbs
Siam, second, per 100 lbs,
Japans, fancy, per 100 Ibs
Do., seconds, per 100 Ibse
Faney Patna 17 00
White Sago .. 014
Do., Pakling PSR 14 00
Chinese, XX., per 100 Ibs. SEne
Do., Simiu . o C ey

0 20%
15 00
17 00
15 00

Tapioea, pearl, per Ib.

Spices Are in
a Strong Market

imorovement
market, which

Toremte.
SPICES.—No

in the spice

is shown
remains
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strorg under active buying in primary
markets. Spot stocks are not large and
some lines are quite scarce. No changes
in quotations have taken place.

sage, thyme, pars
mint, savory, Marjoram
Pastry
Piekling spices
Mace

Peppers, white
Paprika, lb.

Celery seed, whole ...
Coriander, whole
Carraway seed, whole

Curry
curry Powder .......co000.. .
Cream of Tartar—

PRUHOO POOOOCOCOOCOOOVCOOOSS oo COOe
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G338 KER5835227352208383 233z

..

Sliced Pineapple
15 $6.95 Per Dozen
Corente. —_—

CANNED GOODS.—There is a steady
movement for canned goods. The only
important price change is in sliced pine-
apple. Libby’s sliced pineapple is quot-
ed at $6.95 per dozen for the 2% size.

JAMS. — Wagstaffe’s brambleberry
jelly in 4 pound tins has advanced to
$1.30 per tin and the 15 ounce jars to
$4.85 per dozen. Wagstaff’s marmalade
in 4 pound tins is quoted at $1 per tin
and 16 ounce jars at $3.95 per dozen.
Salmon—

Sockeye, 1s, doz.

Sockeye, s, doz

Alaska reds, ls, doz.
Do., Ys

Pilcharde, 1-1b. talls, doz.

Canned Vegetables—
Tomatoes, 2%s. dos.
Peas, Standard, dos.

a8

Pumpkins, 2%s, d
Spinach, 2s, doz.

reserved, dos,
Do., preserved, 2%4s, dos.......
Do., standard 10s dos.
Apples, gal., doz, .
Peaches, 29, doz.

NANANRANRRE NGO 10 101010101010 20 = 0O O DS i 10
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Apricots, 4s, each
Black Currants, 16 oz, dos.....
Do., 4s, each
Gooseberry, 4s, each ...
Do., 16 oz., dos.
Peach, 4s, each
Deo., 16 oz.,
Red Currants,
Raspberries, 16 oz., dos
Do., 4s, each
Strawberries, 16 ox., dos.
oh
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Chocolate and

Cocoa Advance

Terente. _—

CHOCOLATE AND COCOA. —
Cowan’s cocoa has advanced as follows:
One pound tins, $6.25 per dozen; % 1b.
tin, $3.26 per dozen; % Ib. tin, $1.70 per
dozen; small, $1.25 per dozen. Choco-
late also as follows: Diamond, %4’s and
%'s, to 38 cents per pound; Perfection,
to $1 per dozen; Supreme, 1%’s, 47 cents
per pound, Maple Buds and Medallions,
to 49 cents per pound.

Castile Soap Up;
Other Lines Also

MISCELLANEOUS. — La  Parfait
Castile soap has advanced, being quoted
at cases of 20 bars, $5.45; cases of 100
cakes, $4.70. Pure Gold custard and
puddings have advanced to $1.456 per
dozen. Icings, all flavors, to $1.75 per
dozen. Epsom salts has advanced to
6 cents per pound in keg lots. Diamond
King glass washboards are up to $7.50
per dozen.

Shelled Filberts
Have Declined

NUTS—Shelled walnuts and almonds
are still in a strong market and indica-
tions are that the market will continue
to be strong and probably higher prices
will prevail in the near future. Shelled
almonds are quoted as high as 70 cents
per pound and walnuts at 80 cents per
pound.  Shelled filberts continue - to
weaken, being quoted at 43 to 45 cents
per pound.
Almonds, Tarragonas,

Butternuts, Canadian,
Walnuts, Cal.,

222383

: ©900CC 000900000000

Peanuts, Spanish, Jb. ..
Arazil nuts, large, 1b. ...
Wixed Nuts, bags 50 Ibs.
Shelled—

Almonds, 1b.

Filberts, Ib.

Walnuts, Bordeaux, Ib.

Do., Manchurian

Peanuts. Spanish. Ib.

Do.. Chinede, 30-32 to os.
Brazil nuts, Ib.
Pecans, Ib. .

Dried Fruits
Selling Steadily

Toronto.
DRIED FRUITS. — Business on all
dried fruits is very steady and prices
are maintained. The demand for cook-
ing figs has picked up, but table figs
are in small demand and in some quar-
ters are offered ‘at about half price.
Prunes on the American market are
quoted lower and some sizes which ar-
rived here last week are also lower.

Apricots, cartons, 11 os., 48s....
Candied Peels, American—
Lemon

°
4
°
L

Currants— |
Grecian, per Ib.
Australians, 3 Crown, Ib, ......
Dates—
Excelsior, pkgs., 8 doz. in case
Dromedary, 9 doz.' in case....
Fard, per box, 12 to 18 Ibs....
New Hallowee dates, per Ib....

"
Taps-Comarde, 1b.
Layer, Ib.
Comarde figs, mats, Ib. ........

60-70s,
70-80s,
80-90s, 25s
90-100s, 25s

3unset prunes
each

Standard, 25-1b. box, peeled
Choice, 256-Ib. box, peeled
Faney, 25-1b. boxes ....

ising —

California bleached, Ib. .......
Extra fancy, sulphur bleh., 25e
Seedless, 15-0z. packets
Seedless, 15-0x. packets
Seedless, Thompson's, bulk ....
Crown Muscatels, No. 1s, 2bs..
Turkish Sultanas

Sweet Pickles ;
Are Quoted Higher
Torente.

PICKLES.—Pickles, especially sweet
pickles, have reached higher prices. Man-
ufacturers state the reason for this is
U. S. exchange on raw material that is
purchased over the border, also the high-
er cost of sugar, labor, glass and other
containers are costing more. Bishop
and Pringle pickles are now quoted as
follows: 10 gal. kegs, sour mixed, $14;
sweet mixed and sweet mustard, $20;
chow, $16. Sweet mustard and mixed,
10 ounce bottles, $3.75 per dozen. Sour
mixed and chow, 10 ounce bottle, $3.25 .
per dozen; 20 ounce bottles, sweet, $5.60
per dozen; 20 ounce bottles, sour, $4.60
per dozen.

No. 1 Ontario Beans
in Scant Supply
Toronto -

BEANS.—High grade Ontario beans
are not very plentiful, but dealers state
that the producers are holding them for
high prices which dealers refuse to pay.
Good samples of the No. 2 grade, how-
ever, are being offered, and also Japan-
ese. The demand is steady.

Ontario, 1-Ib. to 2-1b, pickers, bus.
Do., hand-picked, bus
Marrowfats, bus. :
Japanese Kotenashi, per bus.....
Rangoons, per bus. <
Limas, per Ib. .......
Madagascars, per Ib,

California Lemons :
Are $5.00 Per Case

in 6-lb. cartons,

BRI
FORRR

cownaman
5588388

Toronte :

FRUIT. — California navel oranges
that are now arriving are running most-
ly to large sizes and prices are lower.
California lemons have declined another
50 cents per case, being quoted at $5
per case. A car of late Howe cran-
berries have arrived and selling at $6
per % barrel case.

Starks
Fallawatus
Russetts ..
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Apples, Ontario—

Winesaps, sizes 88s, 96s,
118s, 125s, 138s, 150s
Florida Tangarines, 144s,
196s, 216s, 224s
Grapes, Spanish Malagas, keg ...
Cranberry, Cape Cod, % bbl., cs.

Southern Vegetables
Arriving Freely

168s,

Coronto.

VEGETABLES.—Supplies of potatoes
are still light and prices are firm at
$4.75 per bag. Dealers state that there
are plenty of potatoes throughout the
country, but the condition of the roads
are so bad that loading of cars is almost
impossible. Southern vegetables are in
active demand. ' Green peas in the pod
quoted at $1.25 for a 6 quart basket.
New carrcts are $3 per hamper contain-

CANADIAN GROCER

ing about 3 dozen. Boston hot house cu-
cumbers are quoted at $4.50 per dozen.
Ontario onions are scarce at 8': cents
per pound.

Parsnips, per bag
Radishes, Cal., doz.
Onions, Yellow Danvers, per lb..
Spanish Onions, large, half cases
Onions, white, large sacks
Celery, Florida, 83 to 4 doz. crates
Cauliflower, Cal., standard case..
Potatoes—

Ont., 90-1b. bags

Quebec, 90-lb, bags

Jersey Sweet, hamper

Turnips, bag

Mushrooms, 4-lb. basket

Let'buce. Cal., head, 4 to 5 doz. er.
leaf, dox

Cabbage. F]ondn. large hamper..
Florida, bbl

Green Onions,

Hothouse Tomatoes,

Green Peppers, doz.

Rhubarb, doz. bunches

Parsley, per dozen

Florida Tomatoes, case

Dt DO DD b GO

WINNIPEG MARKETS

INNIPEG, April 1—The grocery market is very firm.
Not many lines have shown any increase since our last
report. Raw sugar market has advanced and the

demand seems to be very keen.

slightly lower.

Cheese market is easier and

Canned fruits are practically cleaned up,

while canned vegetables are very firm. Tea market is very

firm with tendencies to advance.

of high rate of exchange.

Sugar Market Has

Tendency to Advance
Winnipeg.

SUGAR.—The raw sugar market has
advanced in New York. Raw sugar is
quoted higher than the highest prices
reached in January of this year, and is
an advance of $3 per hundredweight over
the lowest price. The demand for raw
material seems to be keen, and on this
level Canodian refined will no doubt
advance.

Redpath Granulated ........ S 56
Atlantic Granulated .....
St. Lawrence Granulat

Acadia Granulated
Yellow Sugar

Syru/) Strong;

Molasses Firm

Winnipeg.

SYRUPS AND MOLASSES.—There

are no changes in syrups this week but

indications point very strongly for an
advance.

CORN SPRUP—
Half barrels, about 350 lbs., per
100 Ibs.
Cases, 2 lb. tins,
in case
Cases, 10 1b. tins,

white,
white,

Cases, 10 lb. tins, white,
in case

Cases, 2 lb. tins, yellow,
in eca

in
CANE SYRUP—~
Cases, 2 1b. tins, 2 doz. in case,

MOLASSES-——
2-lb. tins, 2 doz. case
3-1b. tins, 2 doz. case
5-1b. tins, 1 doz. case
10-1b. tins, 14 doz. case

Spices are higher on account

Package Goods
Are Very Firm
Winnipeg. }
PACKAGE GOODS.—There is a steady

demand for package goods, and prices
are very steady.

PACKAGE GOODS

Rolled Oats, 20s, round ecartons.

Do., 36s, case

Do., 18s, case
Corn Flakes, 36s, case
Cooker Package Peas, 48s,

Do., 36s, case
Cornstarch No. 1, Ib pkts., per lb.
Luundry Starch in 1-lb. cartons, b.

, in 6-lb. tin canister

5 35

case. .

Gloss Starch, 1-lb. pkt., 40 in case,
per b,
Do., 6-1b. tins, 8 to case, per Ib.
Celluloid Cold Starch, 1s, 45 in es.
Potato Flour, 12 oz., 2 doz. case,

0 11%

Cornmeal, 2 doz. case, per case..
Wheat Flakes, 3 doz. case, per case
Puffed Wheat Case, 3 doz, case..

Higher Prices on
- Tea Likely

TEAS.—The market for teas is very
firm, and an advance is looked forward
to owine to the increased rate of
change.

Pekoe Souchongs
Pekoes
Broken Pekoe

Broken Orange Pekoe ...
Japans, bulk tea

Canned Fruits

Are Scarce

Winnipeg.

CANNED FRUIT.—The market is
practically cleaned up on canned fruit.
Any holders of stock are asking advance
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prices over the opening prices. Packers
are talking higher prices for 1920 than
were paid for 1919 because they say
farmers want increased orices for their
products, also labor will be at least no
less, while cases and cans are very much
higher than last year.

CANNED VEGETABLES. — Holders
are asking stiffer prices than they were
asking a few months ago.

CANNED GOODS
Salmon—
Sockeye, 1s, 48 in case
Pink, 1s, 48 in case
Pink, 1%s, 96 in case
Red, 1s, 48 in case
Red, 14s, 96 in case
Pilchards, 1s, 48 in case
Lobsters, s, flat, 8 doz. case,
PO QON il a s s ey e
Tomatoes, 2'4s, 2 doz. case, per cs.

per doz.
Tomatoes, 24s, 2doz. case, per cs.
Peas, standard, 2 doz. case, case.
Peas, Early June, 2 doz. case, case
Peas, Sweet Wrinkle, 2s, 2 doz.

bttt
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Beans, Golden Wax, 2 doz. case,
per case .,
Asparagus tips, .
Canadian Corn, 2s, 2 doz. case..
Pumpkins, 2%s, 2 doz. in case..
Spinach, 2s. doz.
Do., 2%s, doz.
Pineapple, sliced, 2s,

CANNED FRUITS

Apples, 218, 24 in cate, per case
Peaches, 2s, 24 in case, per case
Pears, 2s, 24 in case, per case....
Plums, Lombard, 2s, 24 in case..
Cherries, pitted, 2s, 24 in case..
Raspberries, 2s,
Strawberries, 28, 24 in case
Jams

Apricots, 4s,

Black currants, 4s,

Gooseberry, 4s, each

Peach, 4s, each

Raspberry, 4s, each

Strawberry, 4s, each

Plum, 4s, each

Cherry, 4s, each
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Rices Very Scarce;
Tapioca Firm

Winnipeg.

RICE.—As reported, new crop rice
will be much higher, while tapioca re-
mains unchanged.

RICE—
No. 1 Japan, 50-lb. sack, Ib.
No. 1 Japan, 100-1b. sack, lb....
Siam Elephant in 50-1b. bags, Ib.
Do., in 100-lb. bags, 1b.
Ground, medium, per doz.
Do., No. 1, per doz.
Do., 100s, per Ib,
Do., 50s, per Ib.
Do., 10 x 8 lb. bags, per bag..
Sago, sack lots, 130 1b. 150 Ib,,
per 1b,
Do., in less quantities
Tapioca, pearl, per lb.

OO~ Ooe®

coe

Scarcity Is
Noted For Beans
Winnipeg.

BEANS.—There is a scarcity of beans
and a few lines are still being offered to
the trade.

White Beans, hand picked, 100-Ib.
bag, per bag

Do., faney picked, 100-l1b. bags,

per g
Lima beans, 80-l1b. sacks,

Rolled Oats

per b,

Very Firm
Winnipeg.

CEREALS.—No advance has been re-
ported on cereals except an active de-
mand, and prices are unchanged
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Barley, pearl, 98s

Barley, pot, 98s

Barley Flour, 98s

Cornmeal, fancy yellow, 98s....
Oatmeal, 98s

Rye Flour, 98s

Rolled Oats, 80s

Rolled Wheat, 98-1b. sack . 2
Linseed Meal, 100-1b. sacks, per lb.
Peas, Split, 98s, per sack

=
<o

Coffee Market
Is Unchanged

COFFEE.—There is very little change
in the coffee market; quotations are a
little lower owing to the drop ir ex-
change. Cood roasting coffee is very
scarce and very hard to procure. The
past week has seen considerable coffec
contracted for by the European coun-
tries, while here it is keeping very much
the same level, due to the people holding
off from buying large quantities.

CANADIAN GROCER

Spices Are
: Quoted Higher

SPICES.—AIll grades of spices
higher on account ~f high rate of
change.

Allspice, 1 to 5-lb. tins
Cassina, 1-lb. tins
Cloves, 1-lb. tins
Ginger, 1-lb. tins
Pastry Spice, 5-1b. tins, 1b.
Peppers, black, 1-1b, tins, 1b
Do., white, 1-1b. tins, Ib. ......

are

Potatoes
Have Advanced
Winnipeg. iy

VEGETABLES. — Potatoes took a
jump of 35 cents & bushel higher this

week. All other lines are steady.
Potatoes, bushel 3 00
W e 00
Carrot, ewt. ..... SRR 00
Cabbage, cwt, D 00
B.C. Onions, cwt. soie's 00

VANCOUVER MARKETS

ANCOUVER, April 1—Grocery markets are generally

firm with indications for higher prices.

Good quality

teas are selling to the trade between 51 and 68 cents per
pound and higher prices are expected in the near future.
Canadian canned fruit is about cleaned up and higher prices

are quoted on the United States brands.
. Jams are becoming scarce.
prices are expected on brooms.

quoted at lower figures.

higher. Potatoes are firm.

Higher Prices
on Tea Likely
Vancouver, —_—

TEA.—The Vancouver trade are ex-
pecting higher prices on teas by the first
of the month. A three cent advance is
predicted. As one merchant said: “If
the Russian buyers get into shape to
buy, they will clean up some of the
primary markets. If that happens, look
out for dollar tea.” Good quality teas
are wholesaling between 51 and 68 cents.

Olive O1l Again
on the Market

Vancouver, —

OLIVE OIL.—One popular brand of
imported Italian olive oil is on the mar-
ket again. The price is $6.75 per gallon
tin.

Canned Fruit
Cleaned Up
Vanceuver, ——

CANNED FRUIT. — The Canadian
pack of gallon fruit has been pretty well
cleaned up, and buyers are being forced
to buy the United States fruit which
costs a dollar a dozen more than the
Canadian pack. It is expected that long
before the new Canadian pack is on the
market a distinet shortage of canned
fruit will be felt.

Marmalade is selling freely; the price
stands pretty generally at $11.75, which
is just $1.50 higher than the opening

Dried fruits are
Higher
Chocolate and cocoa are

price. The quality of the various offer-
ings is said to be good.

Dried Fruits
Have Declined

Vancouver,

DRIED FRUIT.—If there had been no
exchange situation one might have
figzured that California dried fruit would
have been cheaper by about 12 per cent.,
but a curious turn of affairs has made
it acl otherwise. It would appear that
immense stocks of evaporated apples,
fies, ete., which were destined for the
European market have been thrown back
on the packers’ hands owing to the ad-
verse exchange rate, and these accumu-
lated stocks have broken the California
markets by several points.

On evaporated apples the wholesale
price, based on opening prices, would be
33 cents. The price of gocds bought now
from California is 25 cents. White cook-
ing figs are selling at 16 cents that would
be selling, for equal quality, 23 cents on
the bhasis of opening prices.

While large sized prunes are scarce
and high, some small sizes are being
sold more reasonably. 90-100's, 17 cents;
60-70’s, 20 cents,

Scarcity 1s
Noted For Jams
Vancouver.
JAMS. — Many retailers are buying
jams very freely, as they have figured

out to their own satisfaction that prices
are going to be much higher in the

51

Spring. There are no big stocks of
Jam; many state that there is not an
adequate supply - to see the demand
through till Fall. Those retailers who
can spare the capital are protecting
themselves in goed time.

Sardines Are

Now Arriving
Vancouver,
SARDINES. — Norwegian sardines
are now in plentiful supply, the price
ranging between 17 and 22 dollars.

Fruits Firm
Active Demand
Vancouver,

FRUIT.—Good business is noted on all
lines of fruit. Lemons are quoted at
$8 per case; grapefruit at $4.25, and
navel oranges at $9 per case.

Apples—
Cooking, box
Baldwin, box
Delicious, box
Spitzenberg, box
Winesaps, box
Winter Bananas, box
Newtons, box
King David, box
Jonathans, box

Grapefruit, Florida

Oranges, Navels

00 D 00N W LWL

Onions Are

$9.00 per Sack

Vancouver.
VEGETABLES.—The potato market
remains firm and quoted at $115 per ton
for Asherofts and $100 per ton for
locals. Onions are scarce at $9 per
sack. Business is active for all lines of
vegetables.
Potatoes, Asheroft
Do., Mainland, ton
Do., local
Carrots, per Ib.
Beets, per Ib.
Tamipe, per Ib. . .icvvsiiioseses
Cabbage, per Ib.
Onions, B.C., sacks
Do., Man., sack
Valencia Onions, sack
Head lettuce, Cal.,
Do., leaf, per dos.
Tomatoes, Mexican
Celery, per dozen
Cauliflower

Chocolate Up;
Cocoa Also

Vancouver. —_—

CHOCOLATE. —— All chocolate pro-
ducts have been advanced about three
cents per pound. Eating and cooking
choeolste and cocoa were all affected.

American Flour
is on the Market

Vaneouver,

FLOUR.—There have been consider-
able quantities of American manufactur-
ed pastry flour sold in the Vancouver dis-

Continued on page 52
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WEEKLY MARKET REPORTS BY WIRE

Statements from Buymg Centres, East and West

00000000000 OB AN

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John, April 1.—Business is report-

ed keeping up to standard. Some diffi-

culties are being experienced in trans-

portation, many cars of freight from
Upper Canadian points being held along
the line delaying shipments. Deliveries
of seeds are especially serious. Molasses
is quoted at $1.40. Pure lard is easier,
being quoted at 30 to 31 cents per pound.
Eggs have declined, selling at 60 to 62
cents for new laids. Bananas are also
lower by 3 cents per pound.
Flour, No. 1 patents, bbls.,
Cornmeal, gran., bags
Cornmeal, ordinary
Rolled oats
Rice, Smm. per 100 Ibs.
Tapioca, 100 Ibs.
Molasses

Standard, granulated

Man.

r—
No. 1, yellow
Cheese, New ' Brunswick

Lard, pure, Ib.

Lard, compound

American, clear pork

Tomatoes, 2%s, standard case....

Beef. corned, ls

Eggs, storage . ...

Breakfast bacon

Butter, creamery, per

Butter, ‘dairy, per Ib. .

Butter, tub

Raspberries, 2s, Ont., case

Peaches, 2s, standard, case

Corn, 2s, standard, case

Peas, standard, case .

Apples, gal.,, N.B., doz. ...

Strawberries, 2s, Ont., case .

Saimmon, Red Spring, flats
Pinks ... e sod

o«

0 63
0
0
1
4
4
05
0
0
0
0
4 4
1§
3
4
5

Chums .
Evaporated Apples, per 1b. ......
Peaches, per Ib.
Potatoes, Natives, per bbl.
Onions, Can.,
Lemons, Cal., case
Grapefruit, Cal., case
Apples, Western, box
Bananas, per b,

CMAD L NDP®

Alberta Markets

FROM CALGARY, BY WIRE.

Calgary, Alta., April 1.—B. C. sugar
has advanced, now being quoted at
$16.92. Eastern sugar arriving more
freely and quoted at $15.45 to $18.77.
Creamery butter is in scant supply.
Dairy butter quoted at 52 to 57 cents
per pound. Margarine is quoted one
cent higher. Prunes are easier on most
sizes, Mclasses has advanced. Sliced
Hawaiian pineapple quoted at $10.60 per
case for 2s, and $13.50 for %s.

Flour, 96s, per bbl.
Beans, B.C.

Rolled oats, R0s

Rice, Siam

Japan, No. 1

Tapioca,

Sago, Ib.

Sugar, pure cane, granulated, c\\t
Cheese, No. 1, Ont., large
Butter, creamery, Ib.

Eggs, new laid, local, case
Tomatoes, 2%s, standard, case...

P‘uin.t.ru Currants, Ib.
!clnwn pink hll

Do.. halves
Poutneu Alta., per ton
Lemons
Oranges
Grapefruit

Saskatchewan Markets
FROM REGINA, BY WIRE.

Regina, April 1.—Marketls here con-
tinac to be firm and active; sugar has
gone up 1'% cents a pound, selling at
$17.04 per cwt. Syrup has advanced 1
cent a pound and creamery batter is also
4 cents a pound higher. Vegetables are
holding firm with a good demand. New
cucumbers are on the market, but retail
65 cents a niece.

Beans, small white, Japans, bus.
Beans, Lima, per Ib.
Rolled oats, brails

REON. BImL B8 i liiwaaess

Sugar, pure cane, granulated, cwt
Cheese, No. 1, Ontario, large....
Butter, creamery

Lard, pure, 3s, per case..

Bacon, Ib.

Eggs,

Tomatoes, 2%s, standard case....
Corn, 2s, standard’ case

Peas, 2s, standard ecase

Apples, gal.

Apples, evaporated, per lb.
Strawberries, 2s, Ont., case
Raspberries, 2s, Ont., case

Peaches, 2s, Ontario, case
Plums, 2s, case

Salmon, finest Soekcn. tall, case
Salmon, pink, tall,

Pnehcl. Cal., l%n

Potatoes, bui\d

L -
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VANCOUVER MARKETS
(Continued from page 51)

trict lately. Thé reason given by one
wholesaler is that he can buy United
States pastry flour to sell at $13.10 in
98s, and for Canadian he must charge
40 cents more and that the quality does
not justify the difference. The flour is
of course ground from United States
soft wheat in both cases, but just as
good an article should be milled in Can-
ada, and the price should be competitive.

Higher Prices
on Brooms Likely

Vancouver.

BROOMS. — Brooms will likely be
from 50 cents to 756 cents a dozen higher
shortly, according to the views of the
local broom manufacturers. They have
been purchasing their supplies of broom
corn recently and they find that they
were obliged to pay higher prices than
last year. The prices in Vancouver
range between $7.50 and $13 per dozen.

————e

HIGHER PRICES ON BISCUITS

A new scale of prices on biscuits be-
came effective Monday, March 29, which
means an advance of between two and
three cents per pound on plain and fancy
biscuits. The higher cost of flour, but-
ter, eggs, lard, milk, fruits and extracts
is the reason of this advance given by
manufacturers.

A. O. Telfer, of the Telfer Bros. Bis-
cuit Co., Toronto, in an interview with
the CANADIAN GROCER, said: “The
cost of raw material during the past
year has so increased that the manu-
facturer is now putting his biscuits on
the market at almost their actual cost
and yet our product is of even better
quality than in normal timed. Thd
Canadian biscuit manufacturer has to
equal the quality of the British manu-
facturer and still compete with the
prices and advertising propaganda of
his American competitor.”

When asked about the increased cost
of labor, Mr. Telfer said: “As I have
always contended the new eight hour
day has not directly affected the cost of
labor. We find that it has increased
our efficiency and production, enabling
us to give our best attention to quality.
The result certainly justifies the shorter
hours, and in this case has not been
responsible for the increased cost of
production. Our forced advance is only
an unavoidable result of the ever soar-
ing cost of raw material.”
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Spring Display of Easter Meats Attracts
Great Attention

HE first special display of Easter

prize stock meats ever held by

Montreal branch of the William
Davies Company, Limited, has proved a
great success from every standpoint, so
successful in fact that it has been de-
cided to make it an annual event. On
invitation from the management, CAN-
ADIAN GROCER visited the large and
up-to-date plant on Saturday and was
greatly impressed with the splendid
quality of the meats on view.

This display is an altogether new de-
parture. The general public were in-
vited through the press to visit this
special display and the management ex-
press satisfaction with the response.
Open house is being kept for three days,
Friday, Saturday and Monday. On the
opening day streams of people were
passing through until about 10 p.m.

Two large rooms in the beef depart-
ment are turned into show rooms. All
around the walls sides of beef are hung,
interspersed with tempting lambs and
succulent looking porkers. Spread
across the end of one room is a fine speci-
men of a dressed “baby beef.” He is a
very fine animal and locks almost too
good to eat. What strikes the attention
of the visitor is the cleanliness and ab-
sence of the smells that people un-
familiar with such things are apt to con-
nect with an abattoir. Another thing
that compels notice is the number of
labels attached to about 99 per cent. of
the displayed meat. Upon investigation
it appeared that each and every tag
meant a buyer. By Monday it is ex-
pected that everything on view will be
sold.

Every joint of meat is stamped with
‘the Government stamp, guaranteeing
that it has been inspected by an official
representative who examines every in-
dividual piece of meat before it is allow-
ed to leave the premises. This is a very
excellent arrangement which obviates
the possibility of purchasing for con-
sumption an article unfit for that pur-
pose.

Upon further investigation, CANAD-
IAN GROCER found the names of many
of the Montreal butchers marked down
as purchasers,

In the centre of both rooms are booths
displaying the products of this com-

pany. On one booth lard is shown in
every size of pail. The lids are re-
moved from some and the startling
whiteness harmonizes well with the blue
of the pails, making a pleasing picture.
On another stand one finds hams and
bacon and on another the various

kinds of cooked meats handled and manu-
factured by the company.

A refreshment booth reflects great
credit to the forethought of the com-
pany. Here can be had free of charge
a hot cup of coffee, sandwiches (individ-
ually wrapped in oiled paper) and any
of the dainties one wishes. Here are
to be seen cooked meats with the “covers
off.” Head cheese, tongue, ete, etc., are
there for the visitor to see and taste.
Many ladies have visited the display.
These are not regarded as probable pur-
chasers, but it proves conclusively that
the public likes to see how the things they
will eventually consume are prepared and
handled in the big market. Many ladies
were present on Saturday morning and
if one can properly interpret their
“Oh’s” and “Ah’s,” they found the visit
very satisfying. Taken altogether, it is

* a fine thing for an abattoir to open its

doors to the consuming public, for it
proves beyond a doubt that it is sure
enough of its position in the matter of
cleanliness and general good quality of
its produce to stand prepared to give
the most pronounced critic no grounds
for censure.

AT
Wortin Maxy TiMes THE PRICE

MacLean Publishing Co., Ltd.,
Toronto, Ont.

Gentlemen :—

Please .fl'lltl enclosed H.I’pl‘l’x.\' Or-
der for six dollars ($6.00) to pay for
my subseription for one year for

MacLeEax’s MaGaziNg, and CaNa-
DIAN GROCER. [ must tell you that 1
cannot get along without the GROCER
as it is worth to me many, many
times its subseription price.
ERNEST P. HILL.
Truro, N.S., March 15, 1920,

WHITE TUNA FISH BECOMING
SCARCE

The standard white meat tuna fish
problem is a serious one with Cali-
fornia canners who are facing the pro-
spect of having the former leader in
demand disappear entirely from the
market in the course of a few years, to
be succeeded by blue fin and stripped
tuna. As it is now, with another season
in sight, canners cannot figure with ac-
curacy in advance on the average catch
per boat, nor the probable cost of the
fish. Wages of fishermen and all over-
head expenses are increasing, while
there is less desire on the part of the
fishermen to catch this variety. Among
600 boats last season, one authority
states, less than fifteen made any money
above their expenses. This is enough to
discourage any industry. Over 60 per
cent. of the 600 boats failed to pay
actual living expenses of the crews,
even though standard white meat sold
at $125 a ton. Blue fin sold at $100 a
ton and proved a much more profitable
venture. Increased costs of operation
are in prospect on white meat fish, so
that an even .smaller catch than last
year is expected this season.

The average catch per boat is rapidly
decreasing. When the industry was in
its infancy, four or five boats would go
out and they would not disturb the
schools of fish, but now the fleets of 100
or more vessels frighten the fish from
the surface and scatter them so that the
catch, which is by hook and line, is very
materially reduced. Under present con-
ditions no boat gets a noticeable per-
centage of fish. As no discrimination
can be shown in limiting the number of
boats no relief is in sight.

Blue fin and stripped tuna are caught
with seines and the net pack of these
varieties is increasing year by year. It
is now necessary on the part of the
packers in booking orders to include a
certain percentage of these varieties
along with white meat. A good catch
of white meat fish is two tons, while
with the same effort twenty-five tons of
blue fin can be secured. This shows the
handicap of white meat, as the large
catch of course means greatly reduced
ovc{head.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, April 1—Montreal markets are somewhat

steadier this week and no

important price changes

have been effected. Hogs are weaker with lower tend-

encies, while beef is considerably firmer,
cattle on the hoof being about 50 per cent. higher.

prices for good
Barrelled

meats are practically unchanged, although the tendency is a

firmer one.

Cooked meats are firm under steady demands

and an easier tone is manifest in the cured meat market,
although no definite or material price changes have been
recorded during the past week. Eggs are again reduced in
price and the tendency suggests that with better arrivals of
Canadian eggs lower quotations may be expected. Shorten-
ing is easier and in some quarters a decline of one cent per
pound is noted. The demand for lard at the present time is
not very brisk and in consequence an easier feeling is mani-

fest.

Local prices are not materially changed, but the situa-

tion suggests lower rather than higher quotations in the future.
Butter is firm and prices are unchanged.

Hogvs Some Weaker
Good Beeves Higher
Montreal,

FRESH MEATS.—Hog prices have
eased somewhat and the tendencies have
been lower. A few arrivals sold early
in the week as low as $20, while ruling
prices at this \»riting average from
$20.50 to $20.75 for selects, live \\omht
Select dressed hogs are quoted at $28.5

The beef market is somewhat ﬁrmcr,
prices for good cattle on the hoof being
about 50 cents higher. The demand for
Easter beef is an active one, and some
fine displays have been made by the
various abattoirs. . Arrivals have been
readily absorbed.

FRESH MEATS
Hogs, live (selects)
Hogs, dressed—
Abattoir killed,
Fresh Pork—
Leg of Pork (foot on) ...
loins (trimmed)
Loins (untrimmed) ..
Bone trimmings
Trimmed shoulders
Untrimmed
Pork Sausage (pure)
Farmer Sausages
Fresh Beef—
(Cows)
0 19 §0 22
12 0 14
0 27
0 22
012

65-90 1bs.

)
ocooocoOoO oo

-

'llveu (as to grade
Lambs, 50-80 lb- ('holc earcass),

23
© © coceccoo

Barrél/cd M eats
' in Steady Demand
Montreal.

BARRELLED MEATS.—Under steady
demands barrelled meats are somewhat
stronger this week and advances are re-
corded on Canadian short cut and clear
fat backs. The former is selling at $57
per barrel (30-40 pieces), and the backs
are offering at $56.

BARRELLED MEATS
Barrel Pork— —
Canadian short cut bbl.), 80-40
jeces

Clear fat backs (bbl.),
pieces
Heavy mess pork (bbl.)

40-50

Cooked Meats
Are Unchanged

Montreal.

COOKED MEATS.—There is practi-
cally no change to report in the market
this week as far as prices are concerned.
The market is a firm one. Trade is stat-
ed to be picking up very considerably.
Jellied pressed beef has advanced one
cent to 33 cents per pound.
Jellied pork tongues
Jellied Pressed Beef, Ib. ...

Ham and tongue, Ib.
Veal and tongue
Hams, cooked
Shoulders, roast
Shoulders, boiled ..
Pork pies (doz.) ..
Blood pudding, 1b. .
Mince meat, 1b.

Sausage, pure pork
BOlORBE: W s iiaiinsisassenus

Slight Decline
to Cured Bacon
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Montreal.

CURED MEATS.—The only important
change in the market this week is a
slight decline on breakfast bacon which
is offered at about 45 cents per pound.
Hams are comparatively steady, and pre-
vailing prices are firm.

Hams—
Medium, smoked, per Ib.—

(Weights) 8-10 Ibs. A

L]
085
0 3
0 80
0

29

Boneless (for slicing), 4e advance over above

prices.
Baeon—

(Canadian Eggs
% Selling at 58 Cents
Montrea

EGGS.—Eggs are considerably easier

this week and further declines are noted.
A few Canadian eggs are arriving upon
the market and are quoted at 58 cents
per dozen. American eggs are selling
at 56 cents and the undertone of the
market is indicative of lower quotations
in the near future.

EGGS

New laid

Easier Feeling
to Shortening
Montreal.

SHORTENING.—An easier undertone
is manifest in the market this week, al-
though no important price changes have
been effected. Bricks have declined one

cent, being quoted at 30 cents per pound.

SHORTENING—
Tierces, 400 Tbs.,
Tubs, 650 Ibs., per Ib. ...
Pails, 200 lb- per 1b.
Bricks, 1 1b,, per Ib.

l.ard Weaker Under

Limited Demands
Meontreal.

LARD. — Prices in the lard market
show slight recessions this week and the
situation is considerably easier, due, it
is stated, to the falling off in local de-
mands. Bricks are selling at' 32 cents,
and pails at 30 cents per pound.

Butter Firm IVzth
Prices Unchanged

Montreal.

BUTTER.—The position of good but-
ter is a firm one, but dealers state that
the condition of inferior grades is con-
siderably weaker. Prevailing prices
show no change over those of last week
and the market is not very active at the
present time. Prints are selling at from
66 to 67 cents per pound.

BUTTER—
Creamery, prints, qual. storage ...
Creamery, solids, quality storage 0 66
D.iry in tubo choice 04

.\Im‘garine Prices
Remain Steady

Montreal. —_—

MARGARINE.—Prices for margarine
are maintained in a quiet market and no
new developments have arisen since last
week. Demands for margarine are very
limited and business is comparatively
slow

MARGARINE—
Prints, according to quality, b
Tubs, according to quality, Ib..

Cheese Holding

Firm at 32 Cents
Montreal.

CHEESE.—O0ld cheese holds steadily
at 32 cents per pound and there is prac-
tically no change to be reported in the
market this week. Demands for supplies

037

081 035
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are coming along in- better volume but
very little activity is manifest in the
market for the time being. Prices are
firm:
‘CHEESE—

New, large, per Ib, PR e %

Twins, per 1b. ....

Triplets, per Ib.

Stilton, per Ib. .......

Fancy, old cheese, per Ib. .....,

Poultry Sales
Are Maintained

Montreal.

POULTRY.—There are no new devel-
opments to report in this market. Sales
are steadily maintained, and prices are
practically unchanged. Roasting chick-
ens (milk fed) are quoted at from 38 to
43 cents per pound, and fowls (largé)
are selling at 38 cents, showing an ad-
vance of two cents over the prices of last
week.
POULTRY (dressed)—

(Selling Prices)

Chickens, roasting (8-5 1bs.)....
Chickens, roasting (milk fed)....
Ducks— ?

Brome Lake (milk fed.green)..

Young Domestie

Turkeys (old toms), Ib..
Do. (young)
Gees

cococos oo

Do., (small)

New Brunswick Oysters
Selling Readily
Montreal.

FISH. — Small quantities of Spring
fished oysters are arriving from New
Brunswick and are selling readily at
from $15 to $16 per barrel. As this is
the last week of Lent there is manifest
in the market a steady demand for all
kinds of fresh and frozen fish, particu-
larly haddies and fillets. The approach
of the Jewish holidays is stimulating
trade considerably and a big demand for
all kinds of lake fish is reported. Owing
to the severe weather on the various
fishing grounds, supplies of fresh fish
are not very plentiful, but frozen pike,
whitefish and dore are proving gocd sub-
stitutes. Prices on all lines of fish are
practically unchanged:

OYSTERS
Cape Cod, per barrel
Batouche, per barrel

Malnenues shell oysters, choice,

1 (solids) ..
3 (solids ).
Can No. 4 (solids) .
Can No. 1 (selects) .
Can No. 3 (selects)

Can. No,
Can. No.

Haddock
Steak cod ...
Market cod .
Mackerel
Flounders
Prawns

Live Lobsters

FROZEN FISH
Gaspereaux, per b, .............
Halibut, large and chicken
Halibut. Western, medium
Haddock
Mackerel

Smelts, extra large ...
Smelts (small)

Pike, headless and dressed
Market Cod
Whitefish

ecoccoooo
o
S
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Gaspe Salmon, per b.....
Salmon, Cohoes, round ........ .

o ®®oce9co
R SERERIR
or0Oo0e9cQ

pctee
22253 wES

18 09

No. 1, medium, bbl.,

No. 2, 200-1b. bbl. ............

Strip boneléss (30-1b. boxes), Ib.
Boneless (24 1-1b. eartons), Ib....

Ivory (2-lb. blocks, 20-1b. boxes)

Shredded (12-1b. boxes)

Dried, 100-1b, bbl. ............
Skinless, 100-1b. boxes

Pollock, No. 1,

Boneless cod (2-1b.

ONTARIO MARKETS

cwt.,, making a drop of $1.50 per cwt. in the past two

TORONTO, April 1—Live hogs have declined 50 cents per

weeks.

Spring lambs for the Easter trade are quoted at

$18.00 to $22.00 each. The butter market remains firm. Eggs
are arriving freely and prices have d=clined. Lard, shortening
and margarine stand firm under a steady demand.

Spring Lamb Is
s 80 Cents per Pound

FRESH MEAT.—Live hogs have de-
clined another 50 cents this week, mak-
ing a drop of $1.50 per cwt. in the last
two weeks. The price quoted is $18.75
on the fed and watered basis. Spring
lamb is quoted at $18 to $22 each which
fizures out about 70 to 80 cents per
pound. There have been good deliveries
of fresh meats but business is reported
du!l at the present time.

FRESH MEATS

ogs—
Dressed, 70-100 Ibs., per ewt...
Live off cars, per cwt,
Led, fed and watered,, per cwt.
Live, f.o.b. per cwt.
Fresh Pork—
Legs of pork, up to 18 lbs. ....
Loing of pork, W covveeveccone
Tenderloins, 1b.
Spare ribs, Ib.
Pienies, 1b.
New York shoulders Ib.
Boston butts, 1b.
Montreal shoulders, lb.
Fresh Beef—from Steers and Heifer:—
Hind quarters, Ib. 0
Front quarters, lb. S |
Ribs, 1b. ... . e |
0
0
0

H

Chucks, Ib.

Loins, whole, Ib.

Hips, 1b

Cow beef quotations about 2¢ per pound below
above quotations.

ORI BBl v aicon souninsnanes 024

Spring lamb, Ib. sy e

Yearling lamb 30 0 34

Sheep, whole, b, 014 0 20

Above prices subject to daily fluctations of the
markat.

Bacon and Ham Firm;
Supplies Are Short

Toromte.

PROVISIONS—Supplies of ham and
bacon is reported short and prices have
advanced one cent per pound Business
in this line is shaping up well in view
of the Easter trade. Hams are quoted at
37 to 38 cents per pound and breakfast
bacon at 42 to 46 cents per pound.

Hams—

Medium

Large, per |b.

Heavy
Backs—

Skinned, rib, Ib.

Bonelees, per Ib, ..............
Bacon—

Breakfast, ordinary, per Ib. ...

Breakfast, fancy, per b,

Roll, per Ib.

Wiltshire (smoked sides), Ib. .
Dry Salt Meats—

Long clear bacon, av. 50-70 lbe.

Do., av., 80-90 lbs.
Clear bellies, 15-30 Ib

oo0o0oCD oCOooofPooe
a0
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Sausages in brine, keg, 35 lbs..

Fat backs, 16-20 1bs. .......... Y 30

Out of pickle prices range about 2¢ per pound
below corresponding euts above.
Barrel Pork—

Mess pork, 200 tbs. ............

Short cut backs, bbl.

Picked rolls, bbl.,, 20

Lightweight

Above prices subject to-daily fluetua
market.

Cooked Hams Are
54 Cents per Pound

COOKED MEATS. No change is
noted on cooked meats this week. There
is a steady demand.

Boiled hams, lb.
Hams, roast, without dressing, Ib. 0 53
Shoulders, roast, without dress-
ing, Ib.
Head Cheese, 6s, Ib. e
Choice jellied ox tongue, th. ... 0 60
Jellied pork tongue 049 r o0
Above prices subject to daily fluctuations of
the market.

Butter Market ;
Continues Firm

42 00

0'13%

Terento.

BUTTER.—The butter market con-
tinues firm in tone. Dealers state that
in about two weeks storage butter will
be practically cleared up. Supplies of
fresh-made creamery have improved but
barely enough to meet the demand.
Storage creamery is selling around 62
cents per pound and fresh creamery at
67 cents per pound.

BUTTER
Creamery prints .............
Dairy prints, fresh, lb. ........
Dairy prints, No. 1, 1b. ......

C heese Market
Quoted Dull
Torente.

CHEESE. — The market for cheese
continues dull. No exporting of any
amount has taken place and stocks held
are very large. Quotations are 28 to
29 cents per .pound.
CHEESE—

Large

Stilton

Twins, le higher than large cheese.
1%e¢ higher than large cheese.

Supplies of Local i
Eggs Are Arriving

029
0 34
Triplets

Toronto.
EGGS.—The egg market continues to




56

weaken.
due to arrive this week but this will
be the last shipment from over the bor-
der. Supplies of local eggs are arriv-
ing more freely.
BGGS—

Fresh selects in cartons

Prices shown are subject to daily fluctuations of
the market.

Steady Demand
Noted for Shortening
Toronto. ——

SHORTENING. — The demand for
shortening is steady. Prices are un-
changed. '

SHORTENING
1-1b. prints
Tierces, 400 1bs. ...............

Lard Market
Is Unchanged

0 2815

Toronte.

LARD.—The lard market stands at
unchanged prices. The demand keeps
steady.

Tierces, 400 Ibs., 0 30 0381

In 60-}b. tubs, ',‘, cent higher than tierces, pails
Y% cent higher than tierces, and 1 lb. prints, 2¢
higher than tierces.

Margarine
Holds Firm

Teremte.

MARGARINE.—The demand for mar-
garine is steady and while no change in
price is recorded, the market is firm at
prices listed below:

MARGARINB—
1-lb. prints, No. 1 %
Do., No. 2
Do, No.
Nut margarine, Ib.

Chickens Scarce;
Prices Higher
Teronto.

POULTRY. — The receipts of fresh
chickens continue to be light. Storage
poultry are mostly in evidence and are
moving out freely.

Prices paid by commission men at Toronto:
Turkeys, old, Ib.....

Do., young, Ib.
Roasters, Ib.

Fowl, 4 to b Ibs.....

Some American fresh eggs are .

CANADIAN GROCER
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WINNIPEG MARKETS

INNIPEG, April 1—The produce and provision markets
hold pretty steady. Hogs are firm on account of poor
supplies and beef is very steady. Butter is steady, while

eggs are much easier.

Fish is in active demand and steady.

New cheese is easier, but old cheese is very firm.

Ho Iy Market
Remains Firm
Winnipeg.

FRESH MEAT. Th(- hog market this
week is very brisk. Selected hogs re-
main at the same price but heavies are
somewhat easier.

HOGS—
Selected, cwt.
Heavy, cwt.
Light, ewt,

Old Cheese
Holding Firm
Winnipeg.

CHEESE. Chocse market
and lower. Old cheese are holding very
firm on the market, while new cheese is
much easier.

CHEESE—

Ontario, large, per Ib.
Do., twins, per Ib,
Do., triplets, per lb.

Manitoba, large, per Ib
Do., twins, per Ib.

Fresh Eggs Are
More Plentiful
Winnipeg.

EGGS.—Eggs are much easier and
lower prices are prevailing. Large
quantities are being shipped to this cen-

.tre and are being offered to the retail

trade. New laid eggs are quoted at 50
cents per dozen.

Dairy Butter Scarce;
Creamery Firm
Winnipeg
BU I‘l ER.—Dairy butter is very scarce
and very little is being offered to the

is easier -

trade. Creamery butter remains firm
with no advances.

BUTTER—
Finest creamery,
Do., solids
Do., choice .
Do., solids
Dairy, finest No. 1, prints
Do., solids
Margarine, 1s

Fish Remains
Very Active

Winnipeg.
FISH.—There is a steady demand
fish, and prices remain unchanged.

FRESH FROZEN FISH
Black Cod, M. 4
Brills, 1b.
Herring, Lake Superior,
sacks, new stock
Halibut, cases 300 lbs., chicken..
Halibut, broken cases, chicken..
Jackfish, dressed
Pickerel, case lots ..
Salmon, Cohoe, full box K
Do., Cohoe, broken cases
Do., Red Spring, full boxes....
Do., Red Spring, broken cases..
les

So!
Baby Whitefish or Tulibees
Whitefish, dressed, case lots.
Whitefish, dressed, broken cases.
SMOKED FISH
Bloaters, Eastern ‘National, . .se..
Do.. Western, 20-1b. boxes, box

100-1b.

cocccococcoece:
e33RV
FFEFRFREEEF

Do.,
Klpp!‘l" East. Nat.,
count
Do., Western, 20-1b. boxes, box
l'-‘(lleu 15-1b. boxes, box
SALT FISH
Steak Cod, 28, Seely’s,
Acadia Strip Cod, 30-1b. boxes, lb.
Acadia Cod, 12-2s, wood boxes, lb.
Acadia Cod, 20-1s, tablets, Ib.....
Holland Herring, Milkers, 9-lb.
pails, per pail
Do., Mixed, 9lb. pails, per pail
Labrador Herring, 100-lbs. bbls.,

20 count, per

= oK coonNN

oo
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VANCOUVER. MARKETS

ANCOUVER, April

1—The

produce and provision

market, generally, is ruling steady with a good demand

noted for most lines.

The fresh meat market holds at
steady prices. Fresh butter is slightly higher. Cheese is
unchanged and lard has weakened.

Fowl, under 4 Ibs....
Ducklings
Geese

Guinea hens, pair ...

Spring chickens, live .
Prices quoted to retail tnde —

Oysters Out;
Fish Business Quuet
Terente.

FISH.—The demand for fish is some-
what slackened. The last shipment of
oysters is now in dealers’ hands and
when these are cleared up, that will be
the last of the oysters for this season.

SMOKED FISH
(B

Fresh Meat
Rulmg Steady

Vancouver, -
FRESH MFAT — No change has
developed in the market for fresh meats,

- The market rules at prices listed be-

b

Fresh Butter 1s
70 Cents per Pound
Vancouver.
BUTTER. — The butter market has
developed a firmness and has advanced

one cent per pound. The price is 70
cents per pound.

C heese Market
Remains W eak

Vancouver,
CHEESE.—No changes
on the cheese market. The

dull at unchanged prices.

CHEESE—
British Columbia
Ontario, solids .

are noted
market is

l.ard Market
s Easier
Vancouver, 3
LARD.—An easier tone has developed
in the market for lard. Pure lard is
quoted at 31% cents per pound and com-
pound is 30 cents per pound.
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Win more trade with these
Seasonable Lines!

FOR these cool mornings

what’s better than a hot,
savory breakfast of tender
Pork Sausage? Introduce
your customers to

Davies’
Pork Sausage

and build up a substantial
sausage trade in your dis-
trict. You've no idea how
delicious Davies’ Pork Saus-
ages are—unless you have
tried them yourself. Place a
standing order for so many
pounds weekly—and watch
your sales and profits grow!

NOTHING makes the Pro-
vision Window look so
bright and seasonable as a
choice array of Davies Qual-
ity Hams—a line that sells
all the time.

Davies’

Quality Hams

We can supply you with
quick shipments of any kind
of hams you want—S.P. or
Smoked—and whether your
order be large or small you
can depend on us to give you
real service. We have an
unusually fine line of Heavy

Hams just now that will

interest you.

Ask our Traveller—or Send us a Postcard To-day

o DAVIESS2:

TORONTO -

MONTREAL

—
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“‘Brunswick Brand’
Again, Please”

will be the invariable request from your
customers once you have introduced these
peerless sea food products.

The Brunswick Brand trade mark is your
guarantee of purity and perfection, Mr.
Grocer, and your assurance of a continued,
profitable chain of repeat orders.

% Oil Sardines
¥, Mustard Sardines

Finnan Haddies
(Round tins)

Kippered Herring
Herring in Tomato Sauce
Clams

i

Connors Bros., Limited

Black’s Harbor, N.B.
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'ROSE BRAND

Famous Since 1852

Only the choicest food products of our institu-
tion are ever labelled with the ROSE BRAND.
To help our purveyors improve their window
displays and give an added appeal to their pure
food department, large, beautifully colored
hangers, show cards, etc., have been prepared
and will be sent to them without charge on
request. ‘

Dominating, forceful advertising in large dailies, weeklies
and magazines throughout the country will create the
demand for ROSE BRAND and our service organization
will co-operate with our dealers to enlarge their business
in pure food products. '

CANADIAN PACKING CO., LIMITED

TORONTO, ONT.

BRANCHES: 4 PACKING HOUSES:

Fort William Brantford
Sudbury ; Toronto
Sydney, N. S. *  Peterboro
Charlottetown, P.E.I. Montreal
Winnipeg, Man. Hull
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Easifirst keeps sweet and fresh

Let your customers know that Easifirst is not as susceptible to
varying temperatures as butter or lard. It does not deteriorate
with age. With reasonable care, it keeps good for weeks.

Your Customers
Appreciate These Facts.

Be ready to supply
them with Easifirst.

_—

Phone Junction 3400

GUNNS LIMITED

WEST TORONTO

I
I
ﬁ
I

OrOQ~R >R
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Al
“The Greatest Seller of Its Kind in the World”
- MORRIS & COMPANY, Chicago, U.S. A.

CANADIAN DISTRIBUTORS:

THE BOWES COMPANY, LTD. JAS. DALRYMPLE & SON
Toronto and Ontario Montreal and
Winnipeg and Manitoba Province of Quebec
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.T,HF CANADIAN SALTCO '

Salt Plant, Windsor, Ont.

Handle the brands that
have proved their
quality and firmly estab-
lished their reputation
as “pure foods.”

Of course, you handle

The Canadiin Sal¢Cd.

Limited

Sométhing New in Appetizers ‘

Made in conjunc-
tion with  our
famous Blue Seal
Preducts and
made from the
very - finest in-
gredients.

Fine for Fish
and all kinds of
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Delicious flavor
Dependable quality
Excellent profits

Schneider’s Pure Meat Sausage,
Schneider’s Guaranteed Hams
and Schneider’s Guaranteed
Bacon are three “business build-
ing”’ lines that will add prestige
to your store.

Their delicious flavor and de-
pendable quality combined with
the excellent profit they offer
makes Schneider Products fav-
orites on both sides of the coun-
ter.

Send for our quotations
on smoked meats

J. M. Schnéider & Son, Ltd.

Drop us a card for Sausage and Smoked Meat quotations.
Satisfagtion guaranteed on all mail orders

e
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It grows—and grows—and grows—does the demand for

H.P. SAUCE

Be rea,siy to meet it —be progressive — be wide awake. If you don’t supply H. P. “the other
fellow” will; probably he’ll soon be sup lying a good many other things, too, for

once she knows the goodness of H. P. SAUCE, she’s more than ever

certain to take care she gets it again.

THE MORAL IS VERY SIMPLE — AND VERY SOUND

Dominion Spring 7 There’s greater Satisfaction

2 .. 7 selling Dominion Spring Clothes Pins
ClOthes P ms : because they are made stronger and will
hold better than any other clothes pin.

Dominion Clothes Pins never split. . They
will last for years and their profit margin
makes selling them a worth-while proposi-
tion.

When placing your The J. H. Hanson Co., Ltd.

clothes pin order be sure

B . 244 St. Paul St. West, Montreal

Water will not . Does Magic Injure the Fabric?
Dissolve OIL o IT DOES NOT!

But after magic has broken up the > g Give her your word that
oily nature of the perspiration that 5 ,' it doesn’t.
goils the garments, the dirt may be all shaken from 8

them in The Gentlest Manner Imaginable. We give you our

. word that
SALES AGENTS: A & you’re
THE HERALD BROKERAGE COMPANY, Winnipeg and Calgary ; : right.

SATISFACTION—and a profit worth while

Mount Royal Milling
and

RCEHOIR = 'SSms

VICTORIA, B.C.

RICEMIDDLINGS "=
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Leave Your Money in Canada

Where a $ Is Worth
100 Cents

THE TORONTO SLICER
BUILT FOR FUTURE SATISFACTION

and that you’ll be glad in five years that
you have it or sorry in six weeks that you
bought some other.

BEAUTIFULLY ENAMELED

.but don’t let this alone be the deciding
point. Take into consideration the gen-
eral construction.

THE PERFECT BEARINGS

so arranged that all future wear is pro-
vided for.

JESSOP’S STEEL KNIFE

The name of Jessop is a guarantee of high quality.
BALL BEARING AUTOMATIC GRINDER

insures a perfect cutting edge.

MONEL METAL FITTINGS
never tarnish or wear off.

THE LAST SLICE ATTACHMENT

Cuts one slice when the others are all through.

A DEVICE FOR REMOVING THE RIND.
SERVICE

An elaborate service department is a sure indication of
faulty construction. We don’t need it, but in event of any
trouble we will help you and do it quick.

i

COMPUTING SCALES—all sizes for the GROCER, BUTCHER and
CONFECTIONER. Embraces all the latest improvements.

FULL AGATE BEARING.

Our NEW CHART computes from 10c to 80c. Easy to read and very necessary on
account of the prevailing high prices. All the mechanism is enclosed, which pre-

vents the accumulation of dirt on the bear ings. Sold the easy-pay
o opheveduisns g on the easy-payment plan and

MADE IN CANADA BY

THE CANADA SCALE & SLICER CO., LIMITED

THOS. FERGUSON, SALES MANAGER GEORGE CAMERON, DISTRIBUTOR FOR OTTAWA

TORONTO OFFICE: 482 COLLEGE ST. FACTORY AT BOWMANVILLE, ONT.
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It s Proﬁtable Because—-

VI PUR?ALT

Better to ull this branded, bottled
vinegar than the bulk article. Ne
waste —no loss— no deterioration.
Basily handled—makes fine display.
Quality guaranteed.

RETAILS
15¢c and 25¢

WELL ADVERTIS”

Write us or ash your jobber fer “I‘—ﬂ,

1

Marsh’s
Grape
Juice

is made in the heart
of the finest grape
growing territory in
Canada.

Luscious Concord
Grapes, free from
blemish, gathered in
their prime, are
brought as soon as
picked to our plant.

Is it any wonder
that from such ma-
terials we are able
to manufacture this
quality Grape Juice.

The Marsh Grape
Juice Company
NIAGARA FALLS, - ONT.
e Tt

The McLaren 1 Chnu
Company,
Toronto and Montrul

“Arm &,}'lamner’ ’Brand

—-the handy way

Put up in cartons of 214
pounds each

Your customers will appreciate this
handy method of buying this well-
known brand of Sal Soda just as
much as you will appreciate the big
saving in time over the old way of
weighing, wrapping and tying.

Church & Dwight, Ltd.

Montreal 1

Y&S

STICK LICORICE
in 10c Cartons

Everything in Licorice for all
Industries using

LICORICE

in any form.

Made in Canada by

National Licorice Company

April 2, 1920
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will put your tobacco sales on a firm footing

And tobacco selling is a money-making line
that every grocer should carefully consider.
People there are in every community who are
“strong” for a real, good Chewing Tobacco
such as King George’s Navy.
They like the palate tickling
coodness of King George’s
Navy. A first purchase brings
them back for
more and clinches
their tobacco trade
for the King
George dealer.

- - e

obacco Co., Ltd.

et —

This trade mark
on a breem cor-
responds to ster-
ling on silver.

These incomparable brooms have

Canada won a reputation for long and sat-
isfactory service. They are built

by experts from the finest maple

B handles and the best corn obtain-
€AVEeIr :ble, and it is this combination of
skill and perfect materials that has

made them the popular choice of

Brand Canadian housewives.

Good Pencils

Toy Brooms—3 Different Grades
Whisks— 10 Different Grades
Warehouse Brooms— A Specialty

Make out a trial order today

The Canada Broom & Brush Co.

Limited
Ridgetown, Ont.

Sales Manager—M. Webber, London, Ont.

Western Sales Agency Mesars. Nicholson-Rankin, 707-708
Confederation Life Building, Winnipeg, Man.

Toront nte—Mesars. Scott & Thomas, Foy Bidg., 32 Front
- St. West, Toronto, Ont. .

Brooms

Attractively Displayed

mean considerably more business without
a proportionate extra bother on your part.

Send for your first order of Cane’s Pencils
to-day and watch the counter display earn
you profits.

Wm. Cane & Sons Co., Ltd.

NEWMARKET, ONT.
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Enquiry Department

W‘HEN you become a subscriber to CANADIAN GROCER this is part of the service you buy. We are glad to be of any
assistance to our readers and enquiries are solicited. Cut out the coupon at the bottom of page, fill out and mail to
us if you want to know where to buy a certain product, agents for any particular line, manufacturers of a special article, etec.

WHERE TO GET TIN PRICE TICKETS,

Please téll me through your Engniry
where I could buy tin price tickets, black
figures. I notice some in Davies’ stores in
Montreal.-—J. M. Sabourino, Alexandria,
Ont.

Answer.—We find that most of the stores
obtain these from their local tinsmith and
paint shop. Following are names of some
tin manufacturers which may be able to
suppnly you with these:

Store Helps Mfg. Co., Calgary and To-
ronto; Thos. Davidson Mfgz. Co., Duke st.,
Toronto; MacDonald Mfg. Co., 146 Spadina
ave., Toronto; Kent Mfg, Co., 199 River st.,
Toronto; The Standard Tin Works, Toronto,
Ont.; E. T. Wright Co., Hamilton, Ont.

BOOK ON SELLING AND HANDLING

Some time ago I wrote ycu asking you
to direct me where I could obtain a book
on cutting and selling methods of handling
meat and you referred me to the Agricultur-
al College, Urbana, Ill. I wrote them and
they sent me a useful book pertaining to
wholesaling meat, and for which I thank
you very much, But the book I wanted to
get iz on retailing meat, over the counter,
pertaining to cutting, percentage made in
different ways of cutting meat. Hoping you
may be able to give me this information
direct.—V. A. Esser,

Answer.—Regarding book on cutting and
selling methods of handling meat, we find
there is the “Retail Butcher,” by R. S. Mat-
thews, published by Byxbee Publishing Co.,
Chicago, Il

MANUFACTURERS OF STRAWS FOR
SODA WATER.

Would you kindly send us mames of jam
manufacturing firms in Ontario; also the
names of magufacturers of soda water
drinking straws? — Canadian: & Foreign
Agency Company, Rooms 705-7 Unity Build-
ing, Montreal, Que.

Answer.-—List of jam manufacturers has
been mailed. Manufacturers of soda straws
are: Fletecher Marnufacturing Co., Toronto,
Ont.; J. J. McLaughlin Co., Toronto, Ont.

EX-OX

Will you kindly let us know who are
agents for Ex-Ox?- Suhscriber.

Answer.—W. H. Pearson, Foy Bldg.,, To-

ronto, Ont.

AGENTS FOR WASHING POWDER

Will you kindly te!l us who is agent in
Toronto for Arm & Hammer washing
powder ?—Subscriber.

Answcr.—Fielding & Son, 9 Front St, E,,
Toronto, Ont.

EGG CARRIER, TRAYS AND BUTTER
DISHES

Where could we get some egg carriers
and trays, also butter dishes?—B. M.
Clavette’s Market, Edmundston, N.B. ’

Answer.—The Sarnia Paper Box Co,, Lim-
ited, Sarnia, Ont.; E. B. Eddy Company,
Hull, Que.; Walter Woods & Company,
Hamilton, Ont.; Star Egg Carrier and
Tray Mfg. Co., Rochester, N.Y.; Oval-Wood
Dish Co., Tupper Lake, N.Y. For butter
dishes: Canadian Agents: Vietoria Paper &
Twine Co., Toronto; Cohsumers Box and
Lumber Co., Ernest Ave. Toronto, Ont.;

e

Barchard & Company, 151 Duke St.,, To-
ronto, Ont.; Firstbrook Box Company, To-
ronto, Ont.; Kilgour Mfg. Company, Hamil-
ton, Ont.; Cushing Bros.,, Limited, Saska-
toon, Sask,

SEED POTATOES.

Would you oblige rie as to the best plan
to get a car of potatoes? Ones best suited
for our climate for seed. - Craig’s Cash
Store, Martintown, Ont.

Answer.—Car of potatoes for seed would,
no doubt, be purchased from White & Co.,
Toronto; Hugh Walker & Son, Gueiph, Ont.;
Bell-King Co., Montreal, Que.; Stronach &
Son, Church st., Toronto, Ont.; Wm, J.
Patterson, 86 Colborne st.,, Toronto, Ont.;
A. A, McKinnon, 74 Colborne st., Toronto,
Ont.

WHERE TO BUY CHINA.

Where can I buy glass, china and white-
wear? Where can I gét repairs for Rice,
Knight Light System, Gasoline?—-Mr, H.
Pushinsky, Shallow Lake, Ont.

Answer.—Glass: Will you kindly let us
know what kind of glass, there are so many
firms handling glass, whether it is cut glass,
plate glass, etc. Two glass manufacturers
are: Jefferson Glass Co., Ltd., 888 Carlaw
ave., Toronto; Macbeth-Evans Glass Co., 160
Bay st., Toronto.

China: College China Hall, 370 College
st., Toronto, Ont.; Nerlich & Co., 146 Front
st., Toronto, Ont.; Littleford, W. O. & Son,
763 Yonge st., Toronto, Ont..

Whiteware: Toronto Pottery Co., Toron-
to, Ont.; Belleville Pottery Co., Belleville,
Ont.; R. Campbell’s Sons, Hamilton, Ont.;
Canada Pottery Co., Ltd., St Johns, Que.;
John Cranston & Son, Hamilton, Ont.; Bri-
tish Columbia Pottery Co., Victoria, B. C.;
Jas. Foley, St. John, N. B.; Medalta Stone-
ware Co., Medicine Hat, Alta.

Repairs for Rice, Knight Light System,
gasoline, try the following firms:

Schultz Mfg. Co., Hamilton, Ont.: On-
tario Larntern & Lamp Co., Ltd., Hamilton,
Ont.; National Stamping & Electrical Works,
Chicago, I11.; Rochester Lamp Co., 120 Church
st., Toronto; Mantle Lamp Co., of America,
Inc., 246 Craig st. w. Montreal, Que.

WHERE TO BUY PORK BARRELS.

Where could T buy some pork barrels?
Mr. J. Wm. Sabourin, Alexandria, Ont.

Answer.—You can get these from The
Charles Muller Co., Ltd., Waterloo, Ont., at
$4.50 per barrel, F. O, B., Waterloo.

DOES ANY SUBSCRIBER KNOW?

We would be grateful if, through the
medium of ydur valuable publication, we
could learn the whereabouts of a Mr. P.
McGinn, a jitney driver, last heard of in
Vancouver, B.C. Possibly some unfortunate
grocer (reading CANADIAN GROCER) may
have him on his books.—British Columbia
Merchant.

Answer.—We would refer you to the B. C.
Sugar Refining Co., Vancouver, B.C.

WHERE TO BUY PICKLE STAND.

Some time ago, a firm advertised in the
CANADIAN GROCER a stand for pickles.
Would you let us have the address of this
firm ?—Hopgood & Sons, 32-34 Spring Gar-
den road, Halifax, Canada.

Answer.—W. A. Freeman Co., Ltd., Ham-
ilton, Ont.; Evan L. Reed Mfg. Co., Sterling,
I11.; Bel-Air Display Stand Co., 603 Ontario
st., Montreal, Que.

ACCESSORIES FOR LAND SURVEYORS.

Kindly furnish us with addresses of firms
in Toronto manufacturing or wholesaling
land surveyors’ accessories, such as com-
pasces, theodolites, etc.?— H, M. Lake & Son,
Box 43, Gooderham, Ontario.

Answer.—W. J. Moore, 160 Spruce St.,
Toronto, Ont.; Abrey & Company, 606 In-
dian Road, Toronto, Ont.; W. A, & W, H.
Browne, 18 Toronto St,. Toronto, Ont.; Code
& Code, 130 Avenue Road, Toronto, Ont.;
W. 8. Gibson, 1851 Yonge St., Toronto,
Ont.; R. R. Grant & Co., 730 Danforth Ave.,
Toronto, Ont.; D. D. James, 23 Scott St.,
Toronto, Ont.

DUTCH SETS, BERRY BOXES AND
CRATES—DUTY ON VEGETABLES
GOING TO US.A.

Would you furnish me with information
regarding the following questions: Where
could I get Dutch set onions and potato
onions at the right prices in quantities of
1,000 to 2,000 1bs.? Where could I obtain
berry boxes, also crates for same of .a ca-
pacity of two dozen boxes? Is there any
duty on vegetables going to United States,
if so, what is it?-—-Mr. Louis Leonard, 2564
St. Denis St., Montreal, Que.

Answer.—Dutch Sets and Potato Onions:
Peter Duncan Company, North Bay and To-
ronto, Ont.; White & Company, Toronto,
Ont.; Hugh Walker & Company, Guelph,
Ont.; J. A. Simmers Limited, 147 King St.
E., Toronto, Ont.; Wm. Rennie Co., 130
adelaide St. E., Toronto. Ont.; Wm. Ewing
& Co., 142 McGill St., Montreal, Que.; Harry
Seed Company, Dorchester St. W., Montreal,
Que. Crates: Pacifiec Box Co., Vancouver,
B.C., (Eastern agents) S. H. Moore & Co.,
Excelsior Life Bldg., Toronto; Walter
Woods & Co., Hamilton, Ont.; B. C. Mfg.
Co.,, New Westminster, B.C.; Cummer-
Dowswell & Company, Hamilton, Ont.; Can-
adian Wood Products Company, Toronto,
Ont.; Alberta Box Co., Alberta; Barchard &
Company, Toronto, Ont.; Meyer-Thomas
Company, Montreal, Que.; Murray & Greg-
ory, St. John, N.B. Berry Boxes: Walter
Woods & Company, Hamilton, Ont.; Sarnia
Paper Box Company, Sarnia, Ont.; Con-
sumers’ Box & Lumber Company, Toronto,
Ont.; Firstbrook Box Company, Toronto,
Ont.; Kilgour Manufacturing, Hamilton,
Ont.; C. & J. Esplin, Montreal, Que.; Meyer-
Thomas Company, Montreal, Que.; Oakville
Basket Company, Oakville, Ont.; Holmes &
Arpin, Montreal, Que. Regarding duty on
vegetables to United States: Potatoes are
free; onions, 20 cents per bushel; peas, 20
cents per bushel; garlick, 1 cent per Ib.
Other vegetables around 25 cents per bushel.

MARKET FOR DAIRY BUTTER AND
FRESH EGGS

I would be glad if you could furnish me
with the names and addresses of reliable
firms in B.C. who would be in the market
for quantities of dairy butter and fresh
eggs this season.—Tom Vickers, Travers,
Alta.

Answer.—We do not know what quantities
you would have of butter and eggs, so will
give the following names of firms who
would be interested in car lots: Canadian
Produce Co., 1168 Hamilton St., Vancouver;
McQueen Produce Co., Ltd., 25 Pendor W,
Vancouver; Parsons, Haddock & Co., Ltd.,
1067 Hamilton St., Vancouver; A. P. Slade
& Co., Water St., Vancouver; F. R, Stewart
& Co., Water St., Vancouver. On the other
hand, if you had smaller quantities of either
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butter or eggs, we would suggest that you
get in touch with some of the following
who are retailers in a big way: David
Spencer, Ltd., 515 Hastings West, Van-
couver; MacTaggart’s Grocery, Howe and
Robson, Vancouver; Slater Bros., 330 Gran-
ville St., Vancouver; T. F. McDowell,
Granville St., Vancouver; A. & C. Grocery. 520
Granville St., Vancouver, London Grocery,
627 Hamng< W., Vancouver. You will find
any of the grocers mentioned rated well,
and among them you should find a ready
market for good butter and fresh eggs.

WEAR-EVER ALUMINUM COOKING
UTENSILS

Will you tell me where the Wear-Ever
Aluminum Cooking Utensils are manufac-
tured in Canada?— Mr. E. Provencher, Silver
Centre, Ont.

Answer— The Wear-Ever Aluminum Cook-
ing Utensils are manufactured by the
Aluminum Co., Limited, 158 Sterling Road,
Toronte, Ont.

REGARDING THE SALE OF ICE CREAM
ON SUNDAY

Would like to know if it is lawful to sell
ice cream in cones, packages or bricks on
Sunday, according to Provincial or Federal
law, or how far does the law go for ice
cream parlors Sundays?—Subscriber.

Answer.—If you have a restaurant license
and there is no by-law, so far as your town
is concerned, preventing you from solling
ice cream on Sunday, we believe you can
sell it, but the buyers could not carry it
away in shape of cones, or packages -r
bricks. It would have to be consumed on
the premises.

About five or six years ago a similar case
came up in Toronto. There was no by-law
existing at that time in Toronto preventing
restaurant merchants from selling ice cream
>n Sunday, but there was an old common
law statute passed two or three hundred
kears ago covering the point. Magistrate

ingsford ruled that as ice cream was a
food it could be sold in a restaurant if it
is consumed there. It seems to us, there-
fore, thut you could sell ice cream on Sun-
day providing there is no local by-law to
the contrary.

We do not say that you could not be sum-
moned, but it would appear that if you
were summoned you would have a good
case.

“RISING SUN" STOVE POLISH

Kindly advise us of the name of the
manufacturer of “Rising Sun” stove polish?
Guite Freres Limited, New Richmond Sta-
tion, Quebee, P.Q

Answer.—Manufacturer of “Rising Sun”
stove polish is Prescott and Company, 90-92
West Broadway, New York City.
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ACCESSORIES FOR BABY CARRIAGES

Would you kindly send me the address of
the Lloyd Manufacturing Co. They make
baby carriages and I wish to.get some ac-
cessories from them. Do you know the
address of any firm who make springs for
baby carriages?—Mr. R. F, Jones, Box C,
Chapleau, Ont.

Answer.—
turing Company is Menomihee, Mich.,
U.S.A. The Gendron Manufacturing Com-

pany, Toronto, Ont., could supply you with .

springs for baby carriages.

WHERE TO BUY A CIDER PRESS

We would appreciate it very much if you
would send this office the address of a cider
press manufacturer or turn this inquiry
over to them direct.—Toledo Scale Com-
pany, 10212 101st St., Edmonton, Alta

Answer.—London Foundry Company, Lon-
don, Ont.; Hergott Bros., Mildmay, Ont.; W.
S. Perrin, Limited, Toronto, Ont. (manufac-
ture large presses suitable for factories
only).

CORN SYRUP.

Will you please let me know where I can
find the Rogers Syrup, corn syrup and white
corn syrup per barrel- half-barrel and keg,
with price, if possible ?—Edward D¢ Winett,
Girouxville, Sask.

EASTER LILIES
Will you kindly give us names of firms in
Toronto wholesaling Easter lilies?—Mr. R.
Snowden, 92 Simcoe St., Oshawa, Ont.
Answer.—We find that Miller & Sons,

Lauder Ave., Toronto, Ontario, have Easter
lilies for wholesale at 20c a bloom.

RUBBER STAMP AND TRADE JOURNAL.

Please give me information on the follow-

ing: preferred size figures and letters rub-
ber stamps for grocery window price tickets.
Also trade journal that advertises rubber
stamps, stencils and merchants’ job print?—

I. G. N, Philipsbury East, Quebec, P. Q.

Answer.—Figures and letter and rubber
stamps for grocery window price tlckets
may be obtained from:

B. G. Volger Mfg. Co., Inc., Passaic, N.J.,,
US.A.; Fulton Specu]ty Co, Lhzabeth
N. J., USA The Ideal Stencil Machine, O.
H. Plerce, 88 Bay st., Toronto; W. E. Irons
& Co., 30 Temperance st., Toronto, Ont.;
C. W, Mack, 46 Adelaide at w., Toronto
Ont.; Supenor Mfg. Co., %Church st., To-
ronto. Ont.; Toronto Stamp and Stencil
Works, 137 Church st.,, Toronto, Ont.; Wil-
son Statlonery and Prmting Co., 118 King
st. w., Toronto, Ont.

Trade Journals that advertise rubber
stamps and stenciJs: BOOKSELLER AND
gTATlONER, 153 University ave., Toronto,

nt..

Merchants’ and Job Print: PRINTER
AND PUBLISHER, 153 University ave., To-
ronto, Ont.

Address of the Lloyd Manufac-*
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BUYERS OF; 9 PAPER:

Will you pleasé-; &' ufs the nameés of
firms buying waste &m ifr St. John; N. B.,
and Montreal? — dsny‘,«ﬂenttle Co.,
Fredericton, N.B. i

Answer.—Canada ‘Waste Paper Co.;, Baiat-
real; H. Gray & s Montreal; J.B.,- lker
& Co. Montreal; Fm;bory Watte ah Mtal
Co., Montreal; Quebee Rag & eta! Co.,
Quebec City, Que. .Posslbly some. reader
could furnlsh names in St. John, N.B;

WASTE PAPER AND BALES

Will you please. advise me ‘where I
could buy a waste paper baler; algo if car-
tons, such as shredded wlieat, ete.; would be
considered as waste paper if baled? Should
waste paper be perfectly elean? Names
of firms who buy waste paper?—Reader.

Answer.—Balers: Climax Baler Company,
Hamilton, Ont.; Stephenson, Blake & Com-
pany, 60 Front Street, Torontn, Ont.; A. R.
Williams Machinery Company. 64 Front St.,
Toronto, Ont.; Toronto Type Foundry Com-
pany, 70 York St., Toronte, Ont.

Buyers of Waste Paper: I Pullan, Maud
St., Toronto.; J. H. W\nlkvr & Company,
‘\1ontreal Que.; Canada Waste Paper Com-
pany, Montreal Que.; Factory Waste &
Metal Company, Montreal, Que.; Toronto
Mill Stock & Metal Company, Montreal,
Que.; H. Gray & Company, Montreal, Que.;
N. Grief & Company, Montreal, ({ve.; The
Quebec Rag & Metal Compan) Quebec Que.

WASTE PAPER AND BALERS

Please furnish us with the names of
paper baler manufacturers in Canada. Also
names of firms buying baled waste paper.
We would appreciate having your opinion
on the following: The future of waste paper
baled as to price.

Answer already‘given above. Price just
now is a good one, but it is difficult to say
how long it will last. It goes up and down
according to supply.

WASTE PAPER AND BALES.

Will you be so kind as to advise us where
we can purchase waste paper binders suit-
able for a retailer? You might also advise
us where we could sell the paper?—N., F
Douglas Co., Limited, Caledonia, N.S.

Answer given above.

BALED WASTE PAPER.

Would you please let me know through
your Enquiry Department names of a few
firms who buy baled waste paper? Have
about one and a half tons on hand.—M. J.
Carrier, Hammond, Ont, |

Answer.—E. Pullan, Maud St., Toronto,
Ont.; Western Rag & Metal Company, 442
King St. E,, Toronto, Ont.; Frankel Bros..
Toronto, Ont.; Murdock & McFarlane, 34
Ossington Ave., Toronto, Ont; Canada
Waste Paper Company, Montreal, Que.; H,.
Gray & Company, Montreal, Que.

CANADIAN GROCER,
143-153 University Avenue,
Toronto.

Address .

For Subscribers

INFORMATION WANTED

Please give me information on the following:—Name
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Profit in Cleanliness

These views show
the pump portion
of the Bowser
kerosene and gaso-
line system. These
tanks for kerosene
are in the base-
ment, and for
gasoline buried
underground to in-
sure safety. Note
the cleanliness of
the store.

If, by chance, a customer looks inte
your oil room, what is revealed?

Cleanliness?
Neatness and order?

Or is the look within merely depress;
ing and disgusting?

SOWSER
SYSTEMS

installed in your store for the storage and distribut-
ing of oils, kerosene and gasoline, assures your cus-
tomer the cleanliness and orderly arrangement of
vour oil department are characteristics of your entire
establishment.

Bowser pumps are accurate, clean and economical.

Bowser tanks are safe, clean and neat. A com-
bination that means satisfaction and profit.

Signify your interest by asking for literature.

April 2, 1920

S. F. BOWSER COMPANY, Ltd.
66-68 Fraser Ave., TORONTO, Ont.

Selling by the
million!

Are you taking advantage of the big trade
boom? The demand for OXO CUBES is
growing day by day and is extending to every
corner of the country. There must be hun-
dreds in your town or city who would become
buyers of Oxo Cubes. Handy—cheap—and
good—they make an immediate and irresis-
tible appeal to all classes—rich and poor alike.

OXO Limited

Montreal
356 St. Antoine Street
Winnipeg
203 Bon Accord Block

The Cubes
that sell

Toronto
441 King Street West
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The Nugget Smile

Build Up Your Polish Business
With

NUGGET
Shoe Polish

For a real business-builder, you can’t beat Nugget Polishes. Every tin sold
is sure to bring your customers back again. The quality in Nugget Polish
makes a bright, lasting shine and preserves the leather.. You won’t have to
spend time selling Nugget Polish because everybody knows that it is good—we
have built our reputation on quality.

Nugget is a big seller because it has quality backed by advertising. Another

big Nugget Advertising Campaign will be staged this year—watch for the
posters in your town.

THE NUGGET POLISH CO., LIMITED
TORONTO, CANADA
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Shirriffs

True Vanilla

This incomparable extract is made from the finest grade

Mexican Vanilla beans, aged for a year by our special

process which preserves every vestige of flavor. It is this

peerless flavor and exceptional strength that has won for Per
it such an enviable reputation with Canadian women and 50 Cent.

has'made it the leading seller of its line. Stronger than

Now is the time to check over your G overnment
stock and fill in your requirements. Stan dard

Imperial Extract Co.
TORONTO

A Sterling Seller —

Brodie’s XXX Self-Raising Flour
has proven a steady profitable seller
Make your next_flour for Eundreds of Canadian Grocers.
g gk Its high quality and purity is a
: guarantee of continuous profitable

repeat orders.

Brodie & Harvie, Limited

Bleury Street, Montreal

i = g
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TRY THIS ONE

With a possible delivery of not more than forty
per cent. on Grape Juice for this season we have
been fortunate in securing for your trade an equally
Canadian beverage, one that will tickle the palate
of the consumer at any time of the year and a
particular favorite during the warm weather.

Duffy_’§ Sparkling Apple Juice
i - (Non-Alcoholic)

1s an 1deal family drink, made from the choicest
apples grown in the famous orchards of the North
American Continent and bottled with the utmost
- care under the most improved methods. Clear as

crystal, delightful flavor, a business getter.
Put up in:—

Splits (Half Pmts) cls S Doz. - $2 25 Doaz.
Small Size (Pints) c/s 2 Doz. - $4.90 Doz.
Large Size (Quarts) c/s 1 Doz. - $7.90 Doz.

The selling rights for this market have been
placed in our hands and we are on the job to
give you prompt deliveries.

SEND US AN ORDER

H P. ECKARDT & CO

WHOLESALE GROCERS

CHURCH STREET & ESPLANADE TORONTO
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7" It ‘has taken 35 years

of hard work to develop
the organization making
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National Cash Registers

TARTING with two employees in one little room, The
National Cash Register Company now has a making
organization of over 7,000 people working in 21 big

bygldings.
It has taken 35 years to develop this tremendous organiza-
tion.

Many obstacles had to be overcome in those years. Money,
time and energy were thrown into the enterprise by large-
visioned men who believed that cash registers were a
necessity in stores of all kinds.

Slowly but surely the business grew. Building after
building sprung up to house the expanding organization.

The National Cash Register factory of to-day is the result.
It is built on a foundation of faith in the cash register as a
business necessity. It is dedicated to the making of a
labor-saving machine that helps merchants, clerks, and
customers.

The National Cash Register Company of Canada, Limited

Factory: Toronto, Ontario

Branch Offices:

714 Second Street W. . 133 St. Paul Street
5 McLeod Building i 1820 Cornwall Street
63 Granville Street - 265 Third Avenue S.

14 Main Street E. A 50 St. Germain Street
40 Adelaide Street

524 Pender Street W.

213 McDermott Ave.




April 2, 1920 | CANADIAN GROCER

THE RETAILER'S BEST
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All. over Canada they
are asking for

“The Tobacco with a heart”

Do you get your share
of the profits?

W. C. MACDONALD REG’D.

INCORPORATED

MONTREAL
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There’s Money in your

Old Bags

if vou sell them to us. Just gather them together
and send them to us. We pay the highest price for

old Jute Sugar Bags and Cotton Liners.

(Regular market—no quantity too small or too large).

Scientific Reclamation of Commercial Waste

TORONTO

We have a full stock of Lake Superior
herring in kegs and other pickled fish,
also a quantity of frozen Georgian
Bay trout, B.C. halibut and qualla
salmon.

LEMON BROS.

Owen Sound, Ont.

TOMATO PASTE

. MADE WITH SELECTED FRESH, RIPE
TOMATOES HEAVILY OONCENTRA

AN HAS EIGHT To TEN TIMBS THE
STRENGTH OF CANNED TOMATOES.
Packed in 12-ounce tins—100 tins per case.
Samples and quotations submitted upon re-
quest.

P. PASTENE & CO., LIMITED

| 7 pase & co, Len

April 2, 1920

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $2.20
PER INCH EACH INSERTION PER YEAR

PN L
SRTBEERE

. in
16 oz Ghu Tall,
2 doz. in case ............ 3 86
2's Tin, 2 doz. per case ...... 5 95
&'s Tins, 13 pails in erate,

lofu'nlotWood.ounula
erate, per B, .......c000000 023

PORK AND BEANS
“DOMINION BRAND"
Per dos.
Individual Pork and Beans,
Phh. T16e, or with Sauee,

1's Pork and Beans, Tall,

the ease.......... 09y
1%’ (20 os.), Plain, per dos. 1 28
to or Chili Sauece..... 127%
2's Pork and ns, s

dos, %0 ea®® ..........00. 1 62%
214°s Tall, Plain, per dos.... 2 00
Tomato or Chili Bauee..... 2 3

Family, Plain, $1.76 doxz.: Family, .

Tomato Sauce, $1.95 dos.: Famlly,
Chill Sauce, $1.96 dos. The above
2 don. to the ease.

CATSUPS—In Glass Bottles

1% Pts., Aylmer Quality..
12 oz., Aylmer Quality...... !

l
Gallon jugs, Aylmer Qu.m.y.u.ss
Per

BORDIN MILK CO., LTD,,

180 St. Paul St. West,
Montreal, Can.

CONDENSED MILK
Terms—Net 30 days
Eagle Brand, each 48 cans...$11 00
Reindeer Brand, each 48 cans. 10 50
Silver Cow, each 48 cans.... 10 00
Gold Seal, Purity, ea. 48 cans 9 85
Mayflower Brand, each 48 cans 9 85
Challenge Clover Brand, each
D OBID sieiiiivisnansassnd 935

EVAPORATED MILK
St. Charles Brand, Hotel, each
SL OGNS . oviioaiisniinsonns $7 16
Jeney Brand, Hotel, each 48 5
...................... 72
...................... 726
...................... 72

....................... 6 25
Peerlu- Brand, Family, each

48 CANS .......iiinacannans 6 26
8t. Charles Bnnd small, each §

48 CADS ....icicisireansaans 30
Jersey Brand, small, each 48 »
Peerless Brand, smali, each 48

CANS ....vvrtearnnsansinants 3 3

CONDENSED COFFEE
Reindeer Brand, large, each

QL CANS ..o vaviisainn sens 67
Reindeer Brand, small, each 48

CANS ..covccsssssssssssannes 6 50
Cocoa, Rzindeer Brand, large,

each 24 cans ......coovveonnn 625

Reindeer Bnnd small, 48 cans 6 50

HARRY HORNE & OO.
Toronto, Ont.

Per ease
e

Cooker Brand Peas (3 dos

Durham, 1-1b. jar, each... §0 60
Durham, 4-/b, jar, each... 2 3§

CANADIAN MILK PRODUCTS,
LIMITE!

Toronto and Montreal

8 oz. tins, 4 dozen per case..$12.50

16 os. tins, 2 dozen per case.. 11.50

10 1b. tins, 6 tins per case .. 25.00
Prices f.o.b. Toronto.

THE CANADA STARCH CO.. LTD.

Manufacturers of the

Edwardsburg Brands Starches
Laundry Starches—

Boxes Cents
40-1bs., Canada Laundry...
100-1b. kegs, No. 1 white.... 0 11
200-1b. bbls., No. 1 vhiu oun
40 lbs., Edwardsburg S(Iver

Glou 1-1b. chromo pkes. . 12%
40 lbs. Benson's Emmel

(cold water), per case.... 3 50
Celluloid, 45 cartons, case.. 4 95

Culinary Starch.

40 Ibs., W. T. Benson & Co.’s
Celebrated Prepared ..... 0 12%
40 Ibs, Canada Pure or
Challenge Corn ......... o1
20 Jbs. Casco Refined Potato
Flour, 1-1b. pkgs
(20-1b. boxes, 34e higher,
potato flour.)
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“Cleanliness Commands Better Prices”

The Store
and its story:

One letter of the
thousands that
tell of profit and
satisfaction in
ownership of the

SHERER SANITARY

THOMAS GROCTERY COMPANY

SAVANNAH, GEORGIA
741 E. GWINNETT ST,

January 30, 1920.
Sherer-Gillett Company,
Chicago, Ill
sentlemen:—

No doubt you will be pleased to have me tell you vol-
untarily what I am thinking about my Sherer.

1st. Our Sherer has turned the appearance of our
store from a Grocery Store into a Business Institution.

2nd. Our Sherer has made our sales during the holi-
days on Nuts and Raisins alone, jump from $25.00 the pre-
vious years without a Sherer to the satisfactory sum this
year of $450.00.

8rd. Our Sherer has made us able to command better
prices for our goods than our competitors do and we are
getting it on account of cleanliness.

4th. Our Sherer finally saves us time to utilize in pre-
senting our new lines to the public.

The above results that were achieved by us are cer-
tainly gratifying when one takes into ccnsideration that
ours is a corner grocery with a space 28 x 76 feet.

Personally I would never vote to part with my Sherer
for an amount four times as large as the one I paid for
same if I could not get another in its place. No grocery
store is a place for the distribution of food without a
Sherer Food Container.

I am, Sir, a Sherer Counter Enthusiast,

(Signed) C. P. THOMAS.

GUELPH - - -

Shérer-Gillett Company

Patentees and Manufacturers

ONTARIO

GROCERY COUNTER

FOOD

In Unnecessary SOLD BY
Extravagant Packages THE POUND

Gives the DEALER
LESS — 129, =— MORE

Costs Your Customer

MORE == 3.':"|>% = LESS

Which side of the
line are YOU on?

THE SHERER-GILLETT CO.,
Dept. 57, Guelph, Ont.

Kindly send us pamphlet mentioned in
your ad—and also information about the
counter.

Store Name
Street Address
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In Spring the palate
craves new dishes—

Mapleine

gives to desserts a touch of novelty—-a bit of
maple-tasting surprise the winter-tired appe-
tite will thoroughly enjoy.

Mapleine erup is a delicious dressing on fnnt
salads—recipe with every bottle.

When your stock needs replenishing order of
your jobber or

F. E. Robson & Co., 25 Front St. East, Toronto
Mason & Hickey Box 2949 - Winnipeg

M-532

We manufacture all kinds of

Box Shooks

And Can Guarantee Prompt Delivery

Write or Wire for Prices

W. C. Edwards & Co., Limited

Ottawa, Ontario

TEA LEAD

(Best Incorrodible)

Buy “PRIDE OF THE ISLAND”’ Brand

as extensively used for years past by most
of the leading packers of Tea in Canada.

Island Lead Mills, Litd.

Tel. Address: “Laminated,” London. LIMEHOUSE
A.B.C. Codes used, 4th & 5th Editions. LONDON, E,
England

HUGH LAMBE & CO., TORONTO,
J. HUNTER WHITE, S8T. JOHN, N.B.
CECIL T. GORDON, MONTREAL.

Canadian Agents:

OAKEY’S

“WELLINGTON
KNIFE POLISH

The original and only reliable
:on for Cleaning and Polﬂiwm
Ty, ete.

JohnOakey & Sons, Ltd.
Um-l.c turers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, ote.

Wellingten Mills, Londen, S.E.l., Eng.

Agente:
F. Manley, 42 Sylvester-Willson Bldg.,
Winnipeg.

Sankey & Manson, 839 Beatty Street,
Vancouver.

LILY WHITE CORN SYRUP

2-1b. tins, 2 doz. in case

6-1b. tins, 1 doz. in case

10-1b. tins, 3 doz. in case..

20-1b. tins, 14 doz. in case.. 7 10

(Prices in Maritime Provinces 10¢
per case higher)

Barrels, about 700 lbs.

Half bbls.,, about 350 lbs...

CROWN BRAND CORN SYRUP

2-}b. tins, 2 doz. in case.... 6 50

5-1b. tins, 1 doz. in case.... 7 45

10-1b. tins, 14 doz. in case.. 7 15

20-1b. tins, 14 doz. in case.. 7 20

(5, 10, and 20-lb. tins have wire
handles.)

GELATINE
Cox’s Instant Powdered Gela-
tine (2-qt. size), per doz...
INFANTS' FOOD

MAGOR, SON & CO.,
Robinson’s Patent Barley—

$1 78

LTD.

BLUE

Keen’s Oxford, per Ib
In cases, 12 12-1b. bxs to ease. 0 26

NUGGET POLISHES
Polish, Black, Tan, Toney Red,
Dark Brown, White Dress-
ing, .each

White Cleaner (liquid)

Card Outfits—Black, Tan, Toney
Red, Dark Brown

Metal Outfits — Black,
Toney Red, Dark Brown.... 5.60

IMPERIAL TOBACOO CO. OF
CANADA, LIMTTED

sk ¢t ¢

014 Virginia,
ol l--*!
boxes, 5 Ibe. .

THE COWAN CO., LTD,,
Sterling Road, Toronto, Ont.

COCOA AND CHOCOLATE

COCOA

Perfection Cocoa, lbs.,

doz. in box per doz
Perfection, 14-lb. tins,
Perfection, 14_,-}b. tins, doz..... 3
Perfection,
Perfection, 5-lb, tins, per lb.. 0
Supreme Breakfast Cocoa, Y-

Ib. jars, 1 and 2 dos. in box,

dos.
Soluble Cocoa Mixture
(aweetened), V
tins, per Ib.
UNS

Sunreme Choeolate,
2 doz. in box, per box
Perfection Chocolate, 10c sise,
2 doz. in box, per box

SWEET CHOCOLATE

Eagle
boxes
Eagle Chocolate, s, i
boxes, 28 boxes in case....
Diamond Chocolate, 14s, 6 and
12-l1b. boxes, 144 lbs. in case
Diamond Chocolate, 8s, 6 and
12-Ib. boxes, 144 ibs. in case 0 38
Di d Crown Ch
cakes in box

CHOCOLATE CONFECTIONS

Maple Buds, 5-lb. boxes, 30
boxes in case, per Ib $

Chocolate,

April 2, 192

Milk Medallicns, 5-lb, boxes,
30 boxes in case, per Ib.... 0
Lunch Bars, 5-lb. boxes,
boxes in case, per Ib.

'Coffee Drops, 6-lb. boxes, 30

boxes in_case, per lb.
Chocolate Tulips, 5-1b. boxes,
30 boxes in case, per Ib....
Milk Croquettes, 5-1b. boxes.
No. 1 Milk Wafers, 5-lb. boxes,
30 boxes in case, per lb....
Chocolate Beans, 5-lb. boxes,
30 boxes in case, per lb....
Chocolate Emblems, 5-1b. boxes,
30 boxes in case, per lb....
No. 2 Milk Wafers, 5-1b. boxes,
30 boxes in case, per lb..
No. 1 Vanilla Wafers, 5-1b. box,
30 boxes in case, per Ib..
No. 2 Vanilla Wafers, 5-1b. box,
30 boxes in case, per lb.
Nonpareil Wafers, 5-lb. boxes.
30 boxes in case, Ib.
Chocolate Ginger, 5-lb. boxes,
30 boxes in case, per lb... 0
Crystallized Ginger, I-Ib. boxes,
30 boxes in case, per lb... 0

0

49
49
49

49
49

NUT MILK CHOCOLATE, ETC.

Nut Milk Chocolate, %s,
wrlpped 4 lb box 36 boxes
in case, pe

Nut Milk Chocolnw
wrapped, 4-lb. box,

and Nut or Nut Mik
Chocolates, Ibs., unwrapped,
$-1b. box, ldlv to eake, 24

Nut Mik Mﬁ.
sguares, 20 squares to eake,
packed 3 cakes to bex, 84
boxes to ease, per box J

Fruit and Nut Mllk Chocol-te
2-1b. cakes, 3 cakes to box,
32 boxes to case, per lb.. ...

Fruit and Nut Milk Chocolate
Slabs, per lb.

Milk Cholocate Slabs,
Assorted Nuts, per Ib

Plain Milk Chocolate Slabs,

b.

MISCELLANEOUS

Maple Buds, fancy, 1 b,
doz. in box, per doz.......

Maple Buds, fancy, ‘o Ib.
dosz, i

Assorted Chocolate, 1 lb,
doz. in box, per dox.

Assorted Chocolate, % Ib.,
doz. in box, per do

+ Choeolate Ginger,

doz,
Crystallized Ginger, full
Ib., 1 doz, in box, per doz.
Active Service Chocolate, %4s,
4 lb bux 24 boxes in case,

box

Triumph Choeolate, 14-1b.
cakes, 4 Ibs., 36 boxes in
case,

Choecolate Cent Sticks,
hoxen 30 gr.

% gr.
in case, per

’0 Ic Milk Chocolate Sticks,
60 boxes in case
W. K. KELLOGG CEBEAL COo.,

Battle Creek,
Toronto, C-nnda

BRODIE & HARVIES, LTD.,
14 Bleury St., Montreal

XXx Sclf-lnlllu Flour, 6 Ibs.

8 b, .30
Perfection Rolled Oats (u oz) 3.00

Brodie's loll-la ng
Flour, 1 m hl. PO |
Brodie’s u-n

Flour, 1% Ib. pks
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FRESH ARRIVALS DAILY OF

New Vegetables

FROM THE SOUTH

Cabbage Celery Tomatoes
Cauliflower Head Lettuce

ORANGES

California Sunkist Navels
Florida Sealdsweet Oranges

GRAPE FRUIT

Florida and Cuban—All sizes

NEW MAPLE SYRUP
AND SUGAR

(Guaranteed Pure)

We are now booking orders for shipment as soon as
possible after sugaring begins. Ask for quotations.
All size Tins—Bottles and 15 gal. Kegs

The House of Quality

Hugh Walker & Son

Limited

. Guelph Established 1861 Ontario

Tubs

Boxes

Parchment Butter Wraps

WALTER WOODS & CO.

“ Hamilton and Winnipeg

CANADIAN GROCER

[[t_‘— Ty ;
Cranberries

A late shipment of very fine late
Homes just to hand. Sound, fine
color and cheap. Packed in half-
barrel cases. Just the thing for
pies, sauces, etc. ;

Florida Tomatoes, Celery
“Stripes” Brand
Florida Grape Fruait
Oranges — Valencias, Seedlings
and Navels.

SPECIAL — California Lemons

very cheap now.

White & Co., Ltd.

TORONTO
Wholesale Fruits and Vegetables

Owing to the high :
freights prevailing :

! CONTINUE TO IMPORT

supplies of

SPRATT'S|

DOG CAKES
POULTRY FOODS

CANARY & PARROT MIXTURES
Etc.,

2 through SPRATT’S
:: f‘g%’l‘ (AM.ERI%AE) L}E{g&g :°

SPRATT’S PATENT LIMITED
24-25 Fenchurch St., London, E.C. 3, Eng.
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INDEX TO ADVERTISERS
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Albion Sewing Cotton  Co. .... Kessell & «Co., F. 9.
Aron & Co., Inc., J i 3 Kkovah Health Salt Co..Front eover

Arnett, Thos, Lewis

3 B Lambe, W. G. A,

Bain & Co., Donald H 5 Lemon Bros. ............ JRRe

Bell Telephone Co., Levant American Mercantile Co.

Berg & Beard Lund & Co., Peter

Borden Milk Co.

Bowron Bros,, Ltd.

Bowser & Co., Ltd., S §

B.C. Packers Assn : McDavid & Co.

Brantford Scale P McLauchlan, J. K.

British Columbia Hop Co. : McLay Brokerage Co.

Brodie & Harvie Macdonald Regd., W.

Bush & Co., W. J. 2 Mackenzie, W. L. ......
Maclure & Co., A. M. .
Maclure & Langley
Magic Mfg. Co.

Calgary Storage & Cartage ... g g::(;‘r'&“\g: %'CA""

California Fruit Growers’ Ex- Mapleine

change Marsh Grave Juice C
Canada Nut Co. f Marshall, H. D
Canada Scale & Slicer Co B Mathion & Co. J
Canadian Brocm & Brush Co... K Mickle Genr;!e" T
Can. Cereal & Flour Mills Co.. Midl n‘d Vinegar ‘Co

Inside back cmm ‘Woo:e & Coe“R M

“It has the Nl.p" Canadian Packing Co. ... Lo Morrls & Company

Canadian Salt Co. z
Cave & Sons, Wm. Mount Royal Milling Co.

Chamberlain Medicine Co

Channell Chemical Co. N
Inside front cover, 5¢

Church & Dwight 64 National Biscuit Co.

Clark, Ltd., W. National Cash Register

Clayoquot Sound Canning Co... National Licorice Co.

Climax Baier Co. Nelson, C. T.

Columbia Macaroni Co. Nicholson & Rankin

° Connors Bros. Norcanners, Ltd.
hite Swan Mustard | =" ¢ T
A D o
Davies Co., 5 Oakey & Sons, Ltd., John ....

- : Dayton Scale Co.
1s a Favorite Deller | &

Dodwell & Co.
Dominion Canners B.C,, Ltd....
Dominion Sales Co. Pacific Cartage Co.

Parke & Parke

e . E ;::::v‘\.e.l’son" AR,
I'his well-known AIll Cana- - R e A Pairick & Co. W, G,
* . . o A ennoc » H, P.
dian Mustard is far superior E%?}:E‘i‘l‘?.i"“{ TR e O

in flavor and strength to any BacottCo.. Lud, W, i

in]ported lines. Eureka Refrigerator Co., Ltd..
Richardson & Green

. 5 F Rock City Tobacco Co.
That Canadian women have Fairbasks 141, N. K. ——

appreciated this superb mus- E?%‘a‘f‘{gﬁ{:i?‘lﬁ o

tard is- clearly. ev.xdencgd .by ; Shrnia Paper fiox “col.‘g'

the orders coming in from live , e i
VI aul F. b Sherer, 1le

grocers throughout Canada. iy ol Shoreii & Som, T, M

Gray & Co., John Sichell, Martin M.

& Griffiths & Co., Geo. W ivaon ;i)llt:::nt (l))muw

Try it yourself and you can - ey - v, g

confidently recommend it to B Ariend Pl Ob ol e
your particular customers. . Hall Co., Harry

Hanson Co., Ltd.,

e

- -
&
:‘ 4
4
&

Tanglefoot

There is a good profit in it for & co ! oo Al W
Herald k 0!

vou. We have seen to that. Henderson Brokeruge, B. M.\ . Toronto Potlery Works

H:mtley & I::ime‘:'s.n Ltd. Tont. Mis. O%

Hygienic Products

. ° Wagstaffe Limited
Whlt S S & C al Ltd 1 Walker & Son, Hugh

e wan plces ere s L] Wallace Fisheries, Ltd. ..

: Imperial Extract Co. Watson & Truesdale ..
Imperial Grain & Milling Co... Wells, Richardson & cU
Toronto, Can. Island Lead Tea Mills ... White & O
White Cottell's
3 X White Swan Spices & Cereals.
Wiley, Frank H

Jeffress Ltd.,, E. W. Williams Storage - Co.
Joyee, H. 8. Woods & Co., Walter
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Limited
Dominion Bank Bldg.
Toronto, Canada

We are now located im our new and mere
spacious warehouse at

60-62 JARVIS ST.
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL’S

Best English Malt Vinegar

QUALITY VINEGAR
White, Cettell & Co.,Camberwell, Londen, Eng.
Agent:

W.Y. COI.CLOUGH 592 Kingswood Road
2170 Toronto

J.E, 'I'URTON. Board of Trade Building,
Montreal

OPPENHEIMER BROS., LTD.
Vancouver, B.C.

BAIRD & CO., Merchants, St. Johns

Order from your jobber to-day.

“SOCLEAN”

the dusticss sweeping compound

SOCLEAN, LIMITED

Manufacturers TORONTO, Ontarie

THE

CHARLES MUELLER COMPANY

Limited

Barrels and Kegs
Oak, Ash and Gum
From 5 Gals. te 50 Gals.

Waterloo - - Ontario

ABOUT FRUIT JARS

The Dominion Glass Co.
has notified wholesalers
that their output of fruit
jars up to July 1st is all
boocked and they cannot
accept any more orders
for delivery until after
that date and the price
will be that which prevails
on the date of delivery.

FOR SALE

Selected eggs, creamery butter,
fancy dressed poultry. It will pay
you to buy your supplies from

C. A. MANN & CO.

LONDON, ONT.
Phone 1577

" -
a FOR HANGINC L/\MPJV ‘R

ANED LANTE M MNS

R.M. Muurc LCo.L:Vage

PAGCIFIC COAST MANTLE FAGTORY

The SARNIA PAPER BOX C¢ 0., Lid.

SARNIA, ONT.
Manufacturers of :
Iece Cream Cartons, Parafined.
Butter Cartons, Parafined.
Egg Cartons: Special Egg Fillers.
Folding Ccndy Boxes; also handy
Parafine Inllel for bulk pickles,
Mincemeat,

BEANS
Handpicked or Screened

Ask for quotations

Geo. T. Mickle, Ridgetown, Ont.

30 DOZ. CASE FILLERS

ONE DOZ. CARTON FILLERS
%-INCH CUSHION FILLBRS
CORRUGATED FLATS

The TRENT MFG. CO.,LTD.
TRENTON - - ONTARIO

Fidelity Collection Agency Ltd.
Canadian Bank of Commerce Bldg., Winnipeg
Collections and Adjuetment
“We collect anything anywhere'’
References: Can. Bank of Commerce and Molsons Bank

These one-inch spaces

only $2.20 per insertion

if used each issue in the
year,
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Classified Advertising

Advertisements under this heading 3¢ per word
for first insertion. 2¢ for each subsequent.

Where copies come to our care to be forwarded,
five cents must be added to cost to cover post-
age, ete.

Contractions count as one word, but five figures
(as $1,000) are allowed as one word.

Cash remittance to cover cost must accom-
pany all advertisements. In no case can this rule
be overlooked. Advertisements received without
remittances cannot be acknowledged.

FOR SALE

l.‘OR QUOTATIONS ON PURE MAPLE SYRUP,
new crop, communicate with Chs. Ed. Léonard,
Ste. Monique des Deux-Montagnes.

\\'HOLESAI.E GROCERY BUSINESS, WELL

established in a good locality, in Montreal,
doing good business. Full particulars given upon
request. Replies confidential to P.0. Box 265,
Montreal. :

YROCERY BUSINESS, $3,500, GROWING

town, finest district in (Province; good fix-
tures ; overhead expenses light. Sales show good
increase over previous year. Very profitable.
Exceptional offer. Satisfactory reasons. Apply
Box No. 104, Canadian Grocer, 153 University
Ave,, Toronto, Ont.

A PORK CURING BUSINESS AND PLANT
for sale. H. Coleman, Kineardine, Ont.

ICE CREAM AND CONFECTIONERY BUSI-

ness, low rent; good reasons for selling ; splen-
did opportunity for the right person. Apply Box
665, Preston, Ont.

FOR SALE—-BOWSER STEEL OIL TANK, 100

gallons; in use one year only. Going out of
business. 'Price $100. G. W. Flewelling, P.O.
Box 56, Fuirville, N.B.

CRE'IORS PEANUT ROASTER AND CORN
popper ; steam for power and gasoline for fuel.
Price, $100. Jas. H. Hewson, Oakville, Ont,

FOR QUICK SALE, CORNER STORE, FIX-

tures and stock of groceries. Suitable for large
general business; also large dwelling house., Will
sell separate or in block. Apply to owner W. G.
Howes, Tamworth, Ont., Box 176.

SWEET CLOVER SEED.—-BUY YOUR SEED

direct from heart of the sweet clover district.
We offer selected recleaned stock per bushel,
fancy, $24.50: choice, $23.50; fair,- $20: timothy
No. 2 (No. 1 purity), $17 ewt. A. S. Hunter &
Son, Durham, Ont.

(‘ENEBAL STORE FOR SALE IN GOLD MIN-
7 ing camp. Buildings alone or will sell with
stock. Reason for selling other business. Would
take young man in who cared to invest. Box 110,
Canadian Grocer, 153 University Ave,, Toronto
Ont.

SOUR ORANGE PULP TO SELL—-APPLY TO

Belgian Pulp Manufacturer of Alora, Malaga,
Spain.

R SALE — A FINE GROCERY ICE BOX,

also suitable for a restaurant, 10 ft. long, 6 ft.
high and 2 ft in depth: has 11 compartments, 2
ice chambers, with looking glastes:; holds 700 Ibs,
of ice. A great value, Apply to Joseph Adan
2 Howard Ave., Windsor, Ont,

WANTED

An “Ideal” Tea
Packing Machine
in good
condition
State price to

Box 106

Canadian Grocer

153 University Avenue, - Toronto

WANTED
\\’ANTED— OUTSIDE GASOLINE TANK AND

pump in good condition, also refrigerator suit-
able for bottled goods. Send full particulars.
Sawyer Bros,

Opportunities
are offered
every week
on this page.

Are you
making use
of them?

HELP WANTED

\ JANTED — AN EXPERIENCED GROCERY

clerk at once. This is a good position for a
good, reliable man. Please state salary expected,
your experience in grocery trade and earliest date
you could come, in first letter. Hennessy & Raci-
cot, Copper CIliff, Ont.

‘LERK WANTED--FOR HIGH CLASS GRO-
cery store, Toronto, must be a hustler. and
thorough worker, experienced in window dressing
and stock keeping; highest wages paid. Write
stating experience and references.’ Confidential
Box 72, Canadian Grocer, 153 University Ave,
Toronto.

 AGENCIES WANTED

SOMMUNICATION WITH MANUFACTURERS
desiring Alberta representative, To any inter-
ested firms I will be pleased to forward particulars
and references. Box 108, Canadian Grocer, 153
University Ave., Toronto, Ont.

_ COLLECTIONS H

\IANUFACTURBRS. WHOLESALERS AND
“¥% Jobbers can reduce their “Collection expenses’
to a minimum by using Nagle One-Per-Cent.-Draft-
Service. Don't pay 109 or 159% on accounts you
can have collected at 19! Investigate this sys-
tem. Thoroughly reliable. Established 1909. Send
for supply of 1% Drafts to-day. Nagle Mercan-
tile Agency, La Prairie, (Montreal), Que.

To Dye Your Last Year's Straw Hat
So it looks like new

[PARKE’S
Straw Hat Dye

A waterproof, dur-
able dye, made in
all fashionable
colors.

Retails 35¢ per
bottle with brush.
Wholesale price,
$2.75 per dozen,,
$29.70 per gross.

Manufactured by
PARKE & PARKE
Limited
Macnab St. and

Market Sq.
Hamilten Ontarie

RID OF RATS

The only non-priLencus Kat
and Mouse a\ erminator in
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ACTURED BY
Canadlan Cereal and
Flour Mills Co. Limited

at TILI.SONBURG ONTARIO

Porridge Perfection

E P f’ There is a most delicate, “Nut Like” flavor
tl‘a ro lts in porridge made from Quality Rolled
ROCERS ave everywhers earning Oats.—a“really c!lﬁ'fe,rent ﬁavo'r which our
G handsome profits selling “Quality special “Pan Dried” process imparts.
Rolled Oats.” They offer an invit-
ing margin of profitt @ The demand is Quality Rolled Oats Cook quickest because
ﬁrm and steady and their high standard the fine dustless flakes are semi-cooked be-

uality insures perfect satisfaction on fore being packaged—a feature that in-
bot% sides of the counter. Immediate sures porridge perfection with less cooking.

delivery. ey
Then—this big, attractive moth and air-proof

carton insures the perfect arrival to customers

Split 53 :
[S00 oae oiis ox Al of these delicious porridge oats.

Peas, Pot and Pearl Bar-
ley, Manitoba Blended and
Ontario Wheat Flours.

Immediate delivery on any quantities

Selling Agents for Ontario
Cruickshank & Guild, 32 Front St. West, Toronto

Canadian Cereal & Flour Mills Co., Limited

TILLSONBURG, ONTARIO
Head Office - - Stratford, Ont.

S
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People whose judgment
you value

will tell you straight that a Dayton Scale is an asset in your store.
People of judgment know that it will mean justice to you. And
they know even better than you do, being “on the outside,” that the
feeling of the public is overwhelmingly in favor of the visible
weighing of the Dayton Scale. The price calculations, based on
our new price charts, take in every selling, price you use. For
speed, accuracy, beauty, finish and durability no scale touches the
Dayton Computing Scale.

The above scale flashes your advt. in red by

electricity every time it is used. The same

model is also furnished without this electrical
feature. Made in Canada. Catalogue free.

DAYTON COMPUTING SCALES

Manufactured by
International Business Machines Co., Limited

Royce and Campbell Ave. Frank E. Mutton . Offices in all
Toronto Vice-Pres. and Gen. Mgr. principal cities

Also makers of International Time Recorders and Hellerith
Electric Tabulators




