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THE MACLEAN PUBLISHING COMPANY, LTD.

IVE sales of CROWN
BRAND CORN
SYRUP to every sale of
other syrups that is
the ratio in which the
average grocer sells
CROWN BRAND CORN
SYRUP.

PUBLICATION OFFICE:

PUBLISHED WEEKLY BY

TORONTO, MARCH

15, 1912

ROWN BRAND
CORN SYRUP is
higher in food value
than any other syrups.
For table use, cooking
and candy making, it is

unsurpassed.

CROWN BRAND
CORN SYRUP

27 | * [DWARDSBURG STARCH (@

MONTREAL-CARDINAL—-TORONTO —~BRANTFORD —VANCOUVER
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THE CAXNADIAN GROCER

Season 1912

Upton’s Pure Orange

Marmalade
NOW READY

UPTGE S

Jams and Orange
Marmalade

B FINEST QUALITY --- REASONABLE PRICE

1 £ .1.
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Made from Fresh Fruits, in a clean
up-to-date Preserving Factory.

Put up in Wood Pails and Gold Lined Tin Pails and
Glass Jars by

The T. Upton Company Ltd.

Hamilton Ontario
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THE CANADIAN GROCER

“A Bird in the Hand,” Etc.

And we all know the remainder of that old
saying— “Is Better than two in the Bush.”
This saying can be adopted wonderfully well
in placing a stock in a grocery store. The
moral we may gain is to stock only goods
of known quality, goods that will sell readily;
and is not that going to pay you better
than putting in a stock of goods of question-
able character, that linger so long on your
shelves, that value has depreciated sufficiently
to wipe off any profit you may have had

in view ?

The goods of KNOWN QUALITY that

will positively give you a quick turnover are:

(

Griffin & Skelley’s

Canned Fruits

X !

Coco Fruitine or

Vegetable

table fruits.

N

Picked by skillful hands, chosen by
ever-watchful eyes, packed in the Fac-
tory of Precision—the best that Dollars
and Cents and Brains
offer particular folks.

Canned Asparagus, Apricots, Peaches,
Pears, Cherries, Plums and other wanted
Quality Goods!

Butter

tand Sense can because so very rich.

ful, nourishing.

"“Quality Goods."

& A

An absolutely pure extract of the
cocoanut, Superior to butterlor lard or
oil for cooking and doubly economical,

New to you, perhaps, but not to
England, where it enjoys enormous sales,

Tasteful, health-

¥

MONTREAL

Arthur P. T1ppet s Co., Agents

TORONTO

n~ Ky o 2T
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FIHIFE €EANADEAN GROCER

5c. Parchmentine
10c. Red Label
S5c. and 10c. Fancy T hin 10c. Cartons

Blue Packages 25c. Cardboard
Only 30c. and 35c. Tin

D. S. Perrin & Co., Limited

LONDON CANADA An Ideal and Healthy Food

Quality unsurpassed. Test the flavor and crispne

9

I




put up in

mentine
Label
ns

board
35¢c. Tin:

spne

THE CANADIAN GROCER

Facts Worth Considering
BORDEN,S NN, E'P“i’")' prepared for

s - infant feeding.
\%:(40/ £ paaes’ ')/

EAGLE BRAND , , Recommended by physicians

T‘I\g((-l‘ everywhere.
3By e
CONDENSED 2 For general household use

best value obtainable

MlLK ~ s’ The Richest and Purest milk

from the world's best dairies.

BORDEN'S CONDENSED MILK CO

l.eaders of Quality Established 18587

Sales Offices and Agencies

Mason Q. Hickey, Winnipeg and Calgary

WILLIAM H. DUNN

Montreal, Toronto and Vancouver

h:&mgmi, Kitchener Brand

Canned Goods

You ought to sell regularly to every one of

\SRaseaERn >
your customers. You have only to sell it once

after that, it sells itseli. The natural flavor and
superior quality make it a welcome addition to
any menu. It is the best fruit, manufactured by
a skillful process, and careful attention to

cleanliness in every department account for the
good quality.

&
This is good business get in line.

The Oshawa Canning Company, Limited
OSHAWA, ONT.
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THE CANADIAN GROCER

and Exterminator

A recent article written by a health expert on the fly, had for its
part:—“The danger of health is greatest in parts of the city where
sanitary precautions are most neglected; but even if you live in a
comparatively well-cared for part of the town, do not receive the
fly as a harmless visitor, for he may come in a carriage or on
horseback from the filthiest spot in the city.”

A Decided gﬁ‘%’_ 5 Sure
Improvement 2o NI #  in Action
over the " $ -
Old-fashioned ' #7
Sticky Paper i
or Fly Pad 22

Look here, Mr. Grocer, by stocking Wonder Fly. Killer, you will be
placing before your trade the surest and best method they can
observe in keeping their homes rid of this pest.

It is neat in appearance and our price allows you to sell at a reas-
onable rate that will make sales and at the same time produce
for you a good profit.

There is sure to be a big demand this summer. Why not handle
the best and most economical Fly Killer on the market, which by
actual test, will kill Black Flies, Mosquitoes, Sand Flies, etc.

Dominion Agent: JOS.R. WILSON

204 Stair Bldg., Toronto

DISTRIBUTORS :—BRITISH COLUMBIA, McLeod & Clarkson, Vancouver,
B.C.; ALBERTA, K. & A. Cameron, 204 Second Street West, Calgary, Alta.; MANITOBA
and SASKATCHEWAN, W. H. Escott, 137 Bannatyne Ave. East, Winnipeg, Man.;
ONTARIO, Jas. Turner & Co., Hamilton; QUEBEC, A. Francis Turcott, Room 16,
Morin Block, Quebec, Que.; EASTERN PROVINCES, H. B. McLaughlin, Truro,N.S.
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THE CANADIAN GROCER

To-day’s Popular Food!

What were considered common food-
stuffs of a short time ago have soared so
in the present day that they are almost
eliminated from the daily table. In their
place may be found beans---baked beans.
Through the soaring process of other
foods

“Simcoe”’ Brand Baked Beans

stood pat, and therefore are exceed-
ingly popular among all classes. But
it is not this price.business that their
popularity is indebted to, but rather
the exceedingly fine flavor and good
quality---cooked just right and fla-
vored exactly. Every day the public
are increasing the call for baked
beans. For vou to satisfy the most
fastidious of your trade---stock
“Simcoe Brand.” From the first day
the case is opened, there are steady
sales at profits that will please you.

Put up Plain, in Chili Sauce and Tomato Sauce;
and in sizes to suit all classes of your trade. 3's Family

Size contain more beans than 3's flat, at less price.—The
size for you to feature.

Ask Your Wholesaler For Prices.

Dominion Canners, Limited
HAMILTON CANADA




THE CANADIAN GROCER

A BIG SAVING

can be made by anyone who is accustomed to
do their own clothes-cleaning, etc., by using

Golden Ray Cleaner

which is good for anything. This may seem an
odd statement to you, soin order to be thoroughly
satisfied, we would like you to write for free
sample box and try it.

Golden Ray

Is a Good HAND CLEANER,
CLOTHES CLEANER,
CARPET CLEANER,
RUG CLEANER.
ETC.. ETC.,

It may seem strange to you. But write and
make sure.

The Golden Ray Co.

4 UNION AVE., MONTREAL

" King

(Brand)
Jam

Big Profits

are sure to come your way if you get in touch with us

and decide to stock qQur high-class jam. We are not
afraid to send you along a sample jar and let you
compare it with other makes. We know we have

the right goods.

King Jam is Quality

We guarantee it Get it and employ a little selling
talk. You will find it a steady seller after first trial

Prices on Application.

Labrecque & Pellerin

111 St. Timothee St., Montreal, Que.

SANITARY CANS

FOR

“Winter Pack?”

Baked Beans, Soups,
Meats,Condensed Milk,
Evaporated Milk «»

Sanitary Gan Co., Ltd.,

Niagara Falls, Ont




THE CANADIAN GROCER

“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

21 Royal

Appointments

32 Prize
Medals

. PEEK, FREAN’S

=

ue.

PAT-A-CAKE GOLDEN PUFF

TEXAS CRACKER

DIGESTIVE BOURBON

FULL LIST AND ILLUSTRATED ALBUM ON APPLICATION

AGENTS IN WESTERN CANADA:

The W. H. Malkin Co., Limited, Vancouver.
Ruttan & Chipman, Fort Garry Court, Winnipeg.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,

4 LONDON, ENCLAND
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“SURE, IT IS!”

This is what anyone will say if you ask if

Meadow-Sweet Cheese

is all that we claim for it.

What We Claim:

That no 70 cent package beats it.

That it has a peculiar nip of its own.

That the attractive package does half the
selling.

That the quality brings the customer back.

Saratoga Chips

Have you had a sample of this line? If not,
write immediately. This is a new line, selling
on sight. We have had a large number of
orders during the past two months, sufficient
proof of the value of the goods.

Goods of Quality

Goods of quality cannot fail to make their mark,
and to influence the better class trade to your
store. If you are looking for a brand of meats,
sausage or lard which is above suspicion, you can
make no mistake if youlstock

We feel that our reputation is at stake in the
manufacture of our products—and therefore exer-
cise extra carefulness and cleanliness in produc-
ing Elgin Brand—the goods of quality.

Our Post Card Order Book is most convenient to
any store-keeper. It serves as a reminder when
ordering, and also enables the grocer to make
each order out in duplicate.

SEND FOR ONE TO-DAY

The St. Thomas Packing Co., Ltd.
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WRITE US Pork Packers and Provision Merchants
Dealers in Butter, Eggs and Cheese
The Meadow-Sweet Cheese Co. ST. THOMAS . ; ONTARIO
21 Bonsecours St., Montreal Wholesale Branches at Windsor and London
o= Ul !
==

MICHINESE
IRIEL 9

NI Satisfaction-giving Qualities

l ”]ll‘ ! I“l

A \
N to be found i ther Starch! |
Etgt\al 0 De Iounda 1In no otner arcin .
! 1
S g . ne
s 1 E ,_t)(\ - Chinese starch packages contain 16 ounces, not 12, and never fails to please the most exacting
| : customer.
| Chinese Starch is the only starch with two oils, one perfuming the linen, the other making the
l | iron slip like a skate on the ice. Good profit in it for you, too.

Torcnto, Ont
0., Ltd, 8t John

|
SmJ}B/Qm Standard Brokerage Co. Vancouver ".
He i
N

3 enier, Quebee, Que; Eug F
Port of Spain, Trinided B.W.1;
the Wholesale Grocers throughout the

O. Lefebvre, Prop. OCEAN MILLS

W. H. Escott Co., Winnipeg, Man. . Harry

n, Ont.. The Lawrer ce
tetown, P.E 1 ; Boivin

liot, rerre, Miquelon; Scott, Boyd & Co..
cemarais & Gregoire, Chicoutimi, Que | and all
Dominior

MONTREAL

r g 7~ oy i

BB

P e R T AO TN D ey Oy

»

e

T A R s
=

LASCELLES pE MERCADO @ CO.

General Commission Merchants

KINGSTON,

JAMAICA

EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce
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THE CANADIAN

CARLISLE
Carr & Co. Sa8usts

Purveyors of Biscuits
to H.M. the King

GROCER

mark,
) your 3 s
If you stock Carr’s you will have
ou can . . .
varieties to satisfy every taste and
. .
1 suit every occasion.
; Carr’'s Biscuits will reach you in air-
{ tight tins and in as crisp a condition
as when they left the factory.
ASK FOR COPY OF OUR ILLUSTRATED PRICE LIST
inthe }1 B ——
eexer- AGENTS: ‘ .
roduc-
Wm. H. Dunn
ient to Montreal and W I I I‘ I \ II: S ‘ ‘ ’ AN
when Torento
make

Hamblin &
Brereton

Winnipeg and

Vaacouver, B.C.

YEAST CAKES

ARE

L. T. Mewburne
& Co., Ltd.,
Calgary

THE FINEST MADE BY MODERN
ART AND FULLY GUARANTEED

T.A.MacN 2b &
Co., St. John's,
Newfoundland

e

TE NA] \RMEFRI RBANKS

FAIRY SOAP

The white, floating, oval cake of FAIRY SOAP, that stays white
and sweet to the last thin wafer, is PURE SOAP—the most and
best that can be sold—without high perfumes or useless coloring.

Sell it every time you can, because you can always depend on it

o JLIE  LIE o MTe T IR NI/
F s b EESs YOS © SR  emms § W § .

® to please your customers, and pleased customers are the kind you want.
FAIRY SOAP s persistently and extensively advertised, and
therefore easy to sell, because well known.
‘““Have You a Little Fairy in Your Home ="
- THE N. K. FAIRBANK COMPANY, MONTREAL
luce !
@
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THE CANADIAN GROCER

Boon to Mankind!

LAURENTIA MILK
AND CREAM

In every case of sickness, absolutely pure milk and cream are needed. In hundreds of families
for ordinary use this same carefulness is exercised in the class of milk and cream used.

Laurentia Milk and Cream is distinguished from others of the same nature through Homogen-
ization—this mechanical operation, and its subjection to heat pressure, entirely purifies milk and cream,
and in the case of Laurentia Milk it is a means by which the cream is mixed with the rest of the milk in
such a mannerthat it can never separate nor be separated again, even by the most powerful cream separator.

Fraud of skimming isimpossible and Laurentia Milk and Cream is your customer's guarantee of purity.
Laurentia Milk and Cream keeps sweet in any temperature until opened.

There is excellent grocer profit—WRITE FOR PARTICULARS.

LAURENTIA MILR CO., Limited

371 Queen Street West, Toronto

The accompanying illustration
gives you but a slight knowledge
of the numerous styles of cars
manufactured by the PIONEER
TRUCK MANUFACTURING
COMPANY of Canada. It is a
very serviceable car for grocers
and butchers, and comes in
either open, closed or any style
body to suit purchaser. It has
a 20 H.P. 4 Cylinder Motor, solid
¥/ tires, and adaptable to any
A L — business.
GROCER'S or BUTCHER’S SCREEN BODY CAR, DROP CURTAINS

If you have not investigated motor delivery as a saver to your business, you have made a mistake.
Do so at once. Write us and we will give you any information you desire.  CANADIAN TRUCKS
are built in 1500 1b., 1 ton, 2 ton, 3 ton and 5 ton sizes and range in price from $1,500 to $5,000. Write
for catalog giving full information and illustrations.

THE CANADIAN COMMERCIAL MOTOR CAR COMPANY, LIMITED
Dert. A. WINDSOR, ONTARIO

10
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Our ex

Warehouses:IMONTREAL,

“A delicacy that appeals to one's sense of
refinement’’—so declares a Lady who is
partial to McCormick’s Devon
Cream Biscuits.

There are about 50 of these delicious
tidbits to the pound—you’ll like
them—the name MecCormick is a

guarantee of that. “

'sive advertising campaign is telling everybody about
wonderful new confection.

Order from nearest

OTTAWA, HAMILTON, KINGSTON,

McCormick's DEVON CREAM BISCUITS —a

YOUR customers will expect to find them in your store, so don’t disappoint them.
Get in a good supply--BE PREPARED to give them what they ask for.
McCormick’s DEVON CREAM BISCUITS.

MECORMICKS

Your stock is not complete without
shipping point.

LONDON

WINNIPEG, CALGARY, AND ST. JOHN, N.B.

dH L
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THE CANADIAN GROCER

Scotch Marmalade SOMETHING GOOD

The Price is Right. L
Made from Seville oranges The Mill is Right. )
and pure refined sugar Nothing Counts
Like Service.
by The chief aim of this com-

pany is to give the pur-
chaser of a COLES, a mill

as refined, as characteristic,

and altogether as desirable
as any other manufacturer
0 n ray 0.’ ° can offer at a higher price,

Back of all this is a teel-

ing of strong moral obliga-
Glasgow tion and a sincere desire to

instill in the minds of
COLES users that teeling
of confidence which should
and must always be the

Contalns neither Glucose basis of honest business

relations

nor preservatives.

Prices and Samples from :

Maritime Provinces, Quebec, Manitoba, Saskatchewan
and Alberta, W. H. Dunn, 396 St. Paul Street, Montreal;

Toronto, Lind Brokerage Co., 73 Front St. East; Ottawa, COLES MFG. CO, Phlladelphla’ Pa.

E. M. Lerner & Sons, 11 York St.; British Columbia and : ;

: 4 8 z AGENTS—Chase & Sanborn, Montreal: The Codville Ce., Winnipeg
Yukon, Kirkland & Rose, 312 Water St., Vancouver. Eby, Blain, Limited, Toronto: James Turner & Co., Hamilten,
Ontario;: Kelly, Douglas & Co.. Vancouver, B.C,; L. T. Mewburne
& Co., Calgary, Alta.

Here's a great line————and a good one

The Beef Essence that gives universal flavor because of its strength, purity and economy, is

. Children VERO FLUID Invalids

5 " . BEEF. .
g | Jilke it ALLBEEF & ALLBRITISH: want 1t

oty
o

sl e

Prepared from Prime Ox Beef and highly concentrated, it makes the ideal beef beverage.

ﬂ E It will pay you to stock it, for the profit is good. Write for sample and prices.

8 ! : ¢

v f Tooth's Extract e e s Joe 12 Duke St., London Bridge.
3!:1’“ y of Meat Co. ESTABLISHED 1865 London, S.E., England
g8 -
A

A gt AT ks ...
=g g3 T

Smoked Herrings are Profitable if You

g 1' ! S k h Lo .
8 tock the Line that is Popular
I g
\' é; | Popular by reason of the excellent flavor and deliciousness of their composure (in
4: { bouillon); because they are only ten cents a tin. The story of the successful selling of

Bjelland’s Smoked Herrings in Bouillon

lies in those two facts. The fish are summer-caught fish, and are canned under the most
perfect sanitary conditions a few hours after being taken from the water. i

Ask your wholesaler for Bielland's. The Brand That Sells.

JOHN W. BICKLE & GREENING (J. A. HENDERsON) HAMILTON, CANADIAN

Vi
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THE CANADIAN GROCER

HERE is no better Magnet to draw
and hold the best trade in your neigh-
borhood than

Clhase & Sanborn’s
—High Grade Coffees

CHASE @& SANBORN

THE IMPORTERS MONTREAL

THE PERFECT WAY

PERFECTION ( HEESE CUTTER

Simplest in construction. Simplest in operation. Perfect in work
Perfect in workmanship. A bevelled-edged knife. A five-
ply birch board. Handsomely finished in scale blue
enamel. It safeguards your profits in cheese.

PERFECTION CUTTER CABINET

Well constructed, good workmanship. High gloss natural finish.
Handsomely displays the cheese and cutter. Protects
them from air, dust and insects. SANITARY.

THE PERFECTION WAY is the safest way.

It saves its cost in a short time, and lasts a lifetime.

American Computing Co.
OF CANADA

Hamilton, Ont.




THE CANADIAN GROCER

Why experiment with doubtful brands of irregu-

lar quality when you can buy LION BRAND

PURE MAPLE SYRUP at prices as follows:
QUART TINS, 24 to case, $6.00 per case.
QUART BOTTLES,12tocase,$3.00 per case.

Can be sold at 30 cents. Other sizes same pro-
portion. This line will draw trade and make a
reputation for you. Freight prepaid in 5 case
lots, assorted, to extent of 40 cents 100 lbs.

MAPLES

GO DS THAT BELL

\ 5540 MAPLE
BUTTER

Our MAPLE BUTTER is made from PURE
MAPLE SUGAR and FRESH RICH CREAM,
is manufactured and filled inte cans by auto-
matic machinery, is not touched] by human
hands. This is an article in great'"demand and
at a price within reach of all.
Price:
1 1b. TINS, 2 dozen to case, $3.80 per case.
Sells for 20 cents.

ALL WHOLESALE GROCERS’ TRAVELLERS CARRY OUR LISTS

LIMITED

MANUFACTURERS OF HIGH GRADE MAPLE GOODS

TORONTO

MASON & HICKEY, Winnipeg, Agents for Manitoba, Alberta and Saskatchewan
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Letters Patent.

NELSONS
lOZENGES

Should be in your confectionery
deparument.
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C. NELSON, DALE & G0, LTD,,
WARWICK, ENCLAND.

.Av‘vAvAv‘v‘v‘v‘v.v‘v.v-v-v-v.v-v‘v.v-v.'.v.v‘v.v.v‘v‘v‘v.ﬂD
A AV AV AV AV AV A AV AV AV AV AV AV AV AV AV AV AV AV AV AV AV AV AV AV AT AV AYAv.Ll

A A A Ay AV AV AV AV AV AV AV AV AT a Y.

Y A AT AT A AT AV AV AV AT VAT AT AVAY AT A

-~ L, =
. g 7S

Mr. Grocer! We have something new for
you. Something you can strongly recommend
to your customers. They always like some-
thing “good.”

St. Lawrence Cream Sodas

will please the palate of your trade better than
any other soda. Thin, flaky, light, made in a
modern factory with the most improved con-
dition. They are quality goods and will yield
you a good profit.

ASK FOR SAMPLE PACKAGE

ABBOTT,GRANT & CO.

Limited
BROCKVILLE ONTARIO

o

i' £ sl




IRE

uto-
nan
and

IP‘,

®
=

R R %

for
nd
ne-

an
1 a
m-

prarTp Lo

A

A o e 0

W £ B G 1

S e

THE CANADIAN GROCER

AN ATTRACTIVE DISPLAY

The above photographic interior view of a modern
grocery gives a fair idea of the attractive appearance of
a nicely arranged stook of goods ~the appearance i~ half
the battle. This shelving is supported by our

Patent Adjustable Brackets

Convenience and the elimination of unsightly obstruc
tions —one long, uninterrupted stretch of space for the dis
play of goods —are a few of the features of these brackets

Write for information, prices, ete., stating whether your
building is brick or frame.

THE PIQUA BRACKET CO. . 3....
PIQUA, ‘ . OHIO.

E

Wonderfully Good Value !

Are you selling the kind of soap
that¥makes housekeepers think
yours'is  the store for good value ?
You can do this by selling

Wondertful
Soap

Wonderful 'Soap is remarkably
pure and hard, and will do
more work to the bar than any
’ other soap you ever handled.

Write for Quotations.

THE GUELPH SOAP COMPANY

Guelph Ontario

= LadgesieT o o3S
<0 ox TOWS
. e T NP Ty R A |

Seeing is Believing

There is a certain amount of doubt
with the public who buy eatables
that are covered from their sight,
and especially is this so in the
matter of cooked meats.

This is a selling difficulty that is
easily overcome in

BRAND’S
Rolled Ox Tongues

put up in glass jars —they are
particularly inviting to the eye
and decidedly pleasing to the taste,
Cleanliness and expert cooking of
the choicest meats give Brand &
Company's products a reputation
that makes it good stock for a
grocer.

It will pay you well in dollars too.

Get Your Spring Orders in Now.

BRAND & CO., LIMITED

Purveyors to H.M. the late King Edward VII.

MAYFAIR, LONDON, ENGLAND
NEWTON A. HILL, 25 Front Street East, TORONTO

H. HUBBARD, 27 Common Street, MONTREAL
McLEOD & CLARKSON, VANCOUVER
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THE CAN

ADIAN GROCER

BRAND

THE SIGN OF PURITY

BALFOUR, SMYE & CO., coce:” HAMILTON

'PHONES 3595,

Be prepared for demand. Our stock complete:—

FISH FOR LENT

SEA TROUT, MACKEREL, LABRADOR HERRING
HOLLAND HERRING and MILCHERS

ACADIA and CANADA COD, COD STEAK,
QUAIL, COD STRIPS, Etc.

3596, 3597 3598, 748, 462

Every Live Grocer
SHOULD KNOW ABOUT

‘“Walker Bin” Fixtures

They represent the maximum effici-
ency in grocery equipment---the most
complete system for easy and economical
handling of a grocery stock, either large
or small.

They insure minimum of waste,
shrinkage, labor and expense, which
means larger profits.

The attractive display makes cus-
tomers feel “more like buying and buy-
ing more.”

Write for Illustrated Catalogue
‘* MODERN GROCERY FIXTURES"”
and let us give you an estimate.

Walker Bin & Store Fixture Co.

LIMITED
BEPRRSENTATIVES,—
Haaitoba: Watson A Traesdale, Winaipeq, Mas. . :
Neatreel: W. S, Silcock, 33 St. Nichotas Streei Berlin, Ontario
Vasceuver, B, C.: W. W. Barke & Co., 334 Cordeva S¢. W,

Lest We Forget—Again

THAT WEALTH OF FLAVOR

which is so conspicuous in “RIDEAU HALL?”
Coffee can only be obtained by the most careful
selections and expert blending and roasting of
the Highest Grades of Coffee.

The true value of a coffee is in the cup.
We buy that way and sell that way.

Hence Our Success.

Gorman, Eckert & Co.

LIMITED
LONDON, ONT. WINNIPEG, MAN.

New PEAS with mnp
in Cooking Nets i FARROW’S

You may have new peas lpatent

now, or at any time of

Net’ PEAS

'k

P A N YN e

Farrow's ‘“Patent Net”

the year, if you b"'y are the finest early green peas, gathered at the beginning of the season when peas

are sweetest, most tender and delicious. Our process preserves ALL their natural

: b v o
s flavour. When cooked they are 80 delicious and tender that you cannot detect
i P'ea‘ - cock them as them from fr‘t'!h Rn‘rd!‘n lwxs)a They are very easily z-nu‘nu\l_mul rc_*ln‘nrku.ly cheap
directed. 8 10 cent Net provides liberal portions for 8 people. Farrow’s ' Patent Net
Peas are English grown, absolutely pure, free from all preserva-

tives and colouring matter

The grandest 10 cent line the Old Country has ever sent us.

CANADIAN AGENTS:

W. G. Patrick & Co., 77 York Street, Toronto,
" 7T. A. MacNab & Co., Cabot Bidgs,, St. John's, Newfoundland,
W. A. Simonds, 89 Union Street, St, John, N.B,
Ruttan & Chapman, Fort Garry Court, Maun St,, Winnipeg.
Rose & Laflamme, 400 St. Paul St., Montreal.
C. E. Choate & Co., Pickford & Black's Whart, Halfax

16

N’



L,)
eful
g of
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PURE CANE SUGAR is what you get every time when you specify

oJ¢ 2

Granulated

The best sugar that is]'produced to-day. Guarantees absolute satisfaction
to your customers which means your success.

'he St. Lawrence Sugar Refining Co., Limited, Montreal, Quebec

' CASTILE SOAP

“LA VIERGE”
The Virgin Brand

YOU ARE THE MAN WE WANT

—that is, if we haven't yelf had the pleasure

of putting an
ELGIN
National Coffee Mill

in your store. No mill can match the “Elgin "
for rapid grinding and easy running, and it is

EXTRA SUPERIOR QuaLITY

THE STANDARD CASTILE SOAP
OF MARSEILLE

DAILY OUTPUT ABOUT 100,000 LBS.

CAUTION: Other Castile Soaps are
offered on the market closely resem-
bling the VIRGIN BRAND—insist
on the genuine, stamped: “LA
VIERGE” “FELIX EYDOUX"—

N\

unsurpassed for attractiveness and finish.
Equipped with special adjuster device amd
the new style force feed steel-cutting grinders.

Ask any of the following jobbers
for our illustrated catalogue.
WINNIPEG—G. F. & J. Galt (and
branches): The Codville Co. (and
branches); Foley Bros., Larsen &
Co. (and branches).

VANCOUVER—-The W, H. Malkin
Co., Ltd. Wm. Braid & Co.: Kelly,
Douglas & Co,. Ltd.

HAMILTON—James Turner & Ce.:
Balfour, Smye & Co.;: McPherson,
Glassco & Co.

TORONTO—Eby, Blain, Ltd.

LONDON—~Gorman, Eckert & Ce.

ST JOHN, N.B—G. E. Barbeur &
Co.;: Dearborn & Co.

REGINA, Sask.—Campbell, Wilsen

Marseille.

Law Young & Company

MONTREAL

SOLE AGENTS FOR CANADA

& Smith,

MONTREAL —~The Canadian Fair-
banks Co. (and branches).
EDMONTON, ALTA.—The A. Mae

Donald Ceo.
\)odruﬂ & Edwards
CO.
ELGIN, ILL., U.S.A.

SELLS EASILY
PAYS WELL

BLACK
LEAD

W. G. A. LAMBE & CO., Canadian Agents, TORONTO
17
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THE CANADIAN GROCER

FURUYA & NISHIMURA

are now taking orders for NEW SEASON’S
JAPAN TEAS. Jobbers should also ask our agents

for samples of the balance of our last season’s Fannings

and leaf teas remaining.

CANADA’S FIRST IXL MUSTARD

After many years’ experience in the manufacturing of mustards,
we have put on the market of Canada an IXL Mustard—The
finest grade that Canada has seen heretofore.

These goods are put out entirely on their own merits—The
attractive label, QUALITY of the Goods, and margin of profit
to grocers, ensure this line a winner.

TradeMarkof Quliy ] X I SPICE @ COFFEE MILLS, Limited

LONDON, ONTARIO

et i o "

HEN you are selling house cleaning goods in the next few
weeks, don’t forget that one of the chief objections the average
housewife has to house cleaning is the way it soils the hands.

TIGER HAND CLEANER

cleans the hands and makes them soft and white. Tiger has no sand or
grit in it. Recommend it to your customer. You will make a friend and
insure further custom. Be prepared to meet the big daily demand
during the next few weeks and order to-day. It pays a good profit.

Tiger Mfg. Co., Ltd., Walkerville, Ont.

Fresh Cow’s Milk - Evaporated

In every detail the greatest care is given in the preparation of

Canada First Evaporated Milk

Absolute cleanliness and purity are preserved, and each can is guar-
anteed pure and f{ully sterilized.

; You can stake your reputation on its purity and perfection. The profit
is a good one. See to your stocks to-day.

Made in Canada by Canadians

THE AYLMER CONDENSED MILK CO., Limited - Aylmer, Ont.
Head Offices, HAMILTON, ONT.

18
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THE CANADIAN GROCER

- Clark’s:

Boston Baked Pork and Beans

THE BEANS WITH THE FLAVOR.

Clark’s
Sliced Smoked Beef

A PLEASURE TO SELL.

ad Clark’s
= | Beef Steak and Onions

P ———————

it A bt M. i e wata. et
Ll B iR i s B S e sl

P ASUCED Y

< SMOKED BEEF

c————T——————————— S—

gt .

SR L

b
+
Ry
R

L}
s

few

rage JUST LET YOUR CUSTOMERS TRY A CAN OR
inds. TWO. THE RESULTANT DEMAND WILL

: SURPRISE YOU.

d or

and

= [ ARKS Clark’s
S Cooked Corn Beef

IS PRIME BEEF ONLY
~-ALWAYS SWEET AND TASTY
—ABSOLUTELY GUARANTEED

W. CLARK - MONTREAL

Manufacturer of High-Grade Food Delicacies
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THE CANADIAN GROCER

* Manufacturers’ Agents

and Brokers’ Directory

Manutacturers and merchants cannot expect to develop, maintain
best out of the Canadian market without the assist-
agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is at

of firms wanting agents or of agents wanting agencies

MONTREAL———

—___ WESTERN PROVINCES
The W. H. Escott Co.

WHOLESALE GROCERY
BROKERS, COMMISSION MER-
CHANTS and MANUFACTURERS'
AGENTS

Offices at
WINNIPEG and REGINA

covering all
The Wholesale Centres in

Manitoba, Saskatchewan and Alberta

Write us re your consignments.

WATSON & TRUESDALE

Wholesale Commission Brokers and
Manufacturers’ Agents.
WINNIPEG, - MAN.
Domestio and Forelgn Agencies Solieited.

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Manufacturers’ Agent
Ounadian, British and Foreign Agencies Bolicited.

320 Chambers of Commerce. P.O. Box 1812

WINNIPEG
THE J. ). TOMLINSON CO.

WHOLESALE GROCERY BROKERS
Office and Track Warehouse, - 92 Alexander St. E.

Cerrespondence solicited on domestic and
foreign lines.

FRANHK H. WILEY
MANUFACTURERS’' AGENT
and
IMPORTER

757 Henry Ave., WINNIPEG.
WESTERN DISTRIBUTORS LIMITED

Whelesale C s Merehahants, C
Brekers aad Manufasturers’ Agents. Cars Dis-
tributed, Warehoused and Forwarded. Warchouse
on Transfer Track. Business solicited. Our posi-
tion is your oppertunity.

SASKATOON, - WESTERN CANADA

DISTRIBUTORS, LIMITED

P. ©. Drawer 9%
EDMONTON, ALBERTA

Manufacturers’ Agents, Commiseien Mer-
- Wareh
Track jon with all Rallroads

TORONTO

We are offering Stephens’
English Peels, finest in
England, prices right.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers
77 York Street, Torontc

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.
Tstablished 1885

MACLURE & LANGLEY, Limited

IMPORTERS AND
MANUFACTURERS'
REPRESENTATIVES

Toronto Montreal Ottawa Winnipeg

MacLaren lmm Cheese Co.

AGENCY DEPARTMENT

Agents tor Grocers' Specialties and Whol
Grocery Brokers

TORONTO, Oant. DETROIT, Mich.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURZRS’
AGENT
Trade Established 12 Years.

When Wanting
Canned Vegetables or Fruit

Wire or Write

LIND ;BROKERAGE GO.

Domestic and Fereign Agenscics Solicited

73 Froat 8t. East - - TORONTO

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street,
TEL. MAIN ™8

LONDON

THE MARSHALL
BROKERAGE COMPANY
67 Dundas St., LONDON, ONT.

Wholesale Grocery Brokers. Fully equip-
ped to act as agents for British, American
and Canadian grocery lines. WRITE US.

MARITIME PROVINCES —

J. W. GORHAM & CO.

Manufacturers’ Agents and Grocery
Brokers

Montresal
BOND B

HALIFAX NOVA SCOTIA

We are open for a few high class specialty
lines

H. R. SILVER, LTD.

MANUFACTURERS' AGENTS
AND GROCERY BROKERS

HALIFAX - NOVA SCOTIA

First-class frost-proef sterage faeilities.
Correspondence solicited on Demestie and
Feoreign limes.

J. A. TILTON
WHOLESALE GROCERY BROKER

ST. JOKN, N.B

Correspondence solicited with Houses
looking for first-class grocery connections.

W. S. CLAWSON & CO.

Manufacturers’ Agents and Groeery
ers.
Warehousemen

ST. JOHN, - - - N.B.

Open for a few more first-olass lines.

—————NEWFOUNDLAND—
T. A. MACNAB & CO.

ST. JOHN'S, NEWFOUNDLAND
MANUFA " AGENTS
and COMMISSION ul:‘CHANTS
Importers and exporters. Prompt ocareful ai-
tention to all business. m&-ﬂn and tersign
f Oable add g " 8t Jehn's
OCodes: A,B,0, 5th edision, and private.
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MANUFACTURERS’'AGENTS AND

BROKERS' DIRECTORY

THE CANADIAN GROCER

DO YOU KNOW ALL OF YOUR ‘' CREDIT

CUSTOMERS " PERSONALLY ?

Supplied by Appeintment to the
House of Lords

(Continued.) IF NOT, YOU NEED
.
LoNDON, EN6.——— | Allison Coupon Books
F- KE’SELL & CO. Because they will enable you to handle a
Railway Avproach.Londos Brides, Loodon.Ens. | | yasily greater numbes of credit accounts O o
Fruit Pulp Manufacturers and ooy Shimbons & s o) of wres. sl
. ’ M bookkeeping, prevent errors and disputes,
Confectioners’ Sundriesmen. and—best of all—aflord an easy means of
Correspondence Invited. OlherWlic let his nc.ccoufx‘:.r:n 'lo.owlo:l." 1t
you have a few “'slow™ but perhaps ‘good”
credit customers, just try ALLISON COU- o
PON BOOKS and then keep your eye on Delicious Mighost Award
the cash book. See whata difference itmakes. o (Geld Medal) Octe-
Bm“s" COLUMBIA j HERE'S HOW THEY WORK :— irmtty. - :TE:::":.Fm
McLEOD & CLARKSON NUSSEAE G Lo
unulm-ren'm-u::d :Vholeulc Commission Ask your Jobber or apply direct
ents
it 852.6 CAMBIE ST,, VANCOUVER, B.C. lbo'ron‘bl::l;leh be- Sales Agents for the Dominion
or. e . Er e ™ i.'.?"‘..:n:“..‘.'.':.:: The Turnbull Company
— . tear :‘“ ::“’::: Winnigeg, Manituba
'. fA and when his book
l:‘ n. x:uumd ":EE
note or exten W“‘M
O. E. Robinson & Co. credit for anower f 3 ’
Masufacturers and Buyers of Dried :::’.::h:'h"" B I G Pno FlTs ‘
Evaporated and Canned no time wasted. no
eal Apples errors, no disputes
» Ingereoll, - - Ontarieo Manufactured by cA" BE M‘DE
e ESTABLISHED 1886 Allison Coupon Company BY HANDLING OUR CELEBRATED
INDIANAPOLIS, IND., U.S.A.
B ENCLISH KIPPERS
(50 to 60 FISH PER BOX
L. SUCHARD’S COCOA THERE IS A RAPIDLY mcu:s. o |
E ! Ihis I the seasen to push SUCHARD'S Wanted at Once ING DEMAND FOR THESE o)
:n ““"‘;‘.‘;"'h:'-".‘":'o': "m‘:."ﬁ ‘::'n. ggsgx(u::)s: IN THE WHOLE a!
. e e Jominat of ethos Car Whole Green Peas o
gl FRANK L. BENEDICT & CO., Montreal IT WILL PAY YOU !
s Quote lowest price per 100 Ibs.
5 with sample. ROBERT ISIIG. Ltd. g
22 Gt CHARLOTTE ST.
o |
ma 2.
~ |WINDSOR SALT| | The W: H. Escott Co, | #LIVERPOOL, England s
" s C;d:l.—A.B.\é. Sth Bd., Wp::lun Union .}
[ CAR LOTS OR LESS.  Prompt shipmeats. innipeg ¥
Write us for prices. Ph d -~es &
- ene order at ouwr ¢
TORONTO SALT WORKS 'f’
. TORONTO ONT __ GRO.J.CLIFF. Manaser e —
A ¢ FOR— ;
l AY PIPES reen mountains, b
o= B ‘ :l . - - " ” K(
| White Oil Delawares _
The best In the world are made by 2 i X
' or other varieties of ¢
ER | McDOUGALLS GIVES PERFECT LICHT 4
i Inisist upon this make. P TAT 0 Es i-
ases SLASSOW,
T _ D. McDOUBALL & €0., LTD., SCOTLAND The most economical high-grade oil ey
B ever sold in Canada for SEED or é:
y —_— TABLE USE. E
FOR SALE EVERYWHERE 5
B. Bags or bulk in Cars.
& i- i Wire or Write
: 10 Garfield Chambers, Belfast, Ireland.
: , | KILLS { Rosshes ansdosuge | | .,  (rhmshecmerts Clements Company,
| oA IT. ana Mice Irish Grocer, Drug, Provision LIMITED
» | St SL W, Torsals, Bat and General Trades’ Journal ST.JOHN. - - NB
& ' "he resses » S Ll , Sor . I ’ P = N
M' sash if you are interested in Irish Trade

21
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THE LARGEST

5-cent Package of Soda Biscuits put up

IN CANADA

Especially known for their appearance

and positive quality—only the finest blend

flour and purest shortenings are used in

their manufacture in a model factory, the

most up-to-date in the Dominion.

WESTON’'S

Sopa Biscuirs

are packed in 24’s and 48’s with 24 biscuits

to the package. The size of this package
should be a good strong talking point to

your customers.

If you are not handling this splendid line, write
for sample—gladly sent on request if you mention

“The Grocer.”

GEORGE WESTON, Limited

TORONTO




THE CANADIAN GROCER

IN order to gain a reputation for Tea and Coffee it will be necessary
for you to handle a line that has gained a reputation for high
quality and ever-present goodness.

| ‘“‘MELAGAMA”
* TEA and COFFEE

will place you in that enviable position, as they have gained the
confidence of consumers everywhere.

Order a case each “Melagama’” Tea and Coffee to-day. We guarantee
the sale.

You run no risk. If you find that “Melagama” is not even better
than we say it is, ship it back at our expense.

alal

For prices see quotation page of this issue

MINTO BROS. TORONTO

W

o

1

;
3

Postum Trade
Is Sure, Steady and
Constantly Growing

Profits on other lines may come and go—

? Sty

e

PO A T AN
A "

Profits on Postum go on forever.

Postum has no sliding scale of prices—the buying price and selling price
are firm as a rock. And there’s a heavy, persistent advertising campaign
back of Postum all the time to assure continued demand.

gt 1)

e s

And, let us whisper this so you can hear it miles away —

Postum profit is good, and the sale guaranteed.

Better put in a Postum window and counter display

| AND DO BUSINESS

r If you haven’t got the displays we’ll send 'em prepaid on request.

N A N b et S

CANADIAN POSTUM CEREAL COMPANY, LTD., Windsor, Ont.




T

e RN i
-

ey
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THEM.

HALIFAX, N.S.
BOSTON, U.S.A,

“SAFE” STOCKS

Pink’s Jams DO NOT STAY ON YOUR
SHELVES. WHEN ONCE YOUR CUSTOM-
ERSBUY THEM AND TEST THEIR QUALITY,
THEY BUY REGULARLY.

It will pay you TO RECOMMEND

E. & T Pl N K LONDON, ENG.

THE LARGEST JAM MANUFACTURERS IN THE WORLD

APPLY TO OUR S8OLE CANAD'AN DISTRIBUTORS

THE MANUFACTURERS AGENCY CO.

C. E CREIGHTON
GEN. SALES OFFICE

BEDFORD CHAMBERS
131 STATE ST,

Superiority.

Order ‘““Pride of Canada”

New Maple Syrup
At Once

Government Analyses Prove its

Every Test Proved ABSOLUTELY
PURE Maple Syrup

You have nothing to gain by
waiting. You MAY be un-
able to secure it if your order
reaches us late.

Pride of Canada will be as notable
for its purity this year as last.

Maple Tree Producers’ Assoc.
Montreal

SHAMROCK

Silent Tip Matches

make your match sales yield
you a profit as well as other
things.

Shamrock Silent Tip Matches
bring the grocer who handles
them a double profit, the
financial gain selling and the
assurance of satisfied custom-
ers. Nicely packed, they make
good shelf and window stock.

LIMITED

DOMINION MATCH CO., LIMITED

DESERONTO, ONT.

|
|
Or The Canada Brokerage Company, Limited, Toronto, Ont. i
The A. Macdonald Co., Winnipeg, Man.
Snowdon & Ebbitt, Montreal, Que.
J. B. Renaud & Co., Quebec. Que, i

24
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EASY TO SELL SOCLEAN THESE DAYS

Spring-like weather immediately turns the thoughts of the housewiie
to cleaning. It is an operation that is bound to take place in every
well-kept house. Your best place, Mr. Grocer, is to stock a sweeping
T , compound that will lessen the labor of sweeping and do the work
FSOCLEAN better.

- &L

g SOCLEAN

r The Dustless Sweeping Compound

if introduced in its true light to the housewives at this season, sales

are bound to follow. The truth about Soclean is: It is economical, absolutely lays

dust, saves scrubbing and dusting, brightens and preserves carpets, is a disinfectant,
leaves a fragrant odor after sweeping, and is fireproof.

Soclean is put up in handy-sized lithographed pails, convenient for household

use, and will pay you well to stock and push. s

SOCLEAN LIMITED,  Toronto, Ont.

- SOCLEAN L_n!ntD-

TORONTO

".o' MA'.!R(C\
WATERPROOF

. Good Margin of
| Profit

Sold at all Whole-
salers

S

—~ACID oF ANY Ot

- Dt

€ W
SERVING (e Arner From AN

or PATENT, GLACE KiD,Bg
(ALF anp omier LEATHERS.

| THE NUGGET POLISH CO’Y, LIMITED

67 ADELAIDE STREET EAST
TORONTO

25
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f SUN NMMOWN g7
M

(HARVEY'S)

For 25 Years
the Standard of Strength and Purity F=os

i
:
?
|

WTANDN

Secure it from your Wholesale Grocer.
STUART & FOSTER, Limited, TORONTO

Have No Hesitation | |
X J
in recommending to your best customer |
‘Bl ’ Butt N
uenose utter AND
I
It always opens up in excellent shape, and PROCTOR
its quality and flavor are remarkably fine.
Taste *‘Bluenose' yourself! Then you'll
feel more enthusiastic about recom- SOLE PACKERS
mending it. o
& Halifax, - N.S.
SOLE PACKERS
SMITH & PROCTOR, - HALIFAX, N.S.
{ — —
1 .
‘)‘ |
B ’ S £ STORE MANAGEMENT— B
- Don’t Let Your Stock NT—COMPLETE
h | | o 16 Full-Page ANOTHER NEW BOOK
§ Depl'eClate ! Whantershoss By FRANK FARRINGTON

: i | A Companion book to Retail Advertising Complete ‘ o

¢ 1, | At this coming season of the year.when $1.00 POSTPAID |
1 % green goods form the nucleus of a profitable S Mt Complets® 1ol ol abeat s
fi ¢ & stock, be careful that the sun’s rays do not management of & sters 8o that not osly the greatest sale
» i i creep upon it and sniff out your profit by but the largest profit may be realized.

" 1 ¥ | depreciation. THIRTEEN CHAPTERS
: A i You are saving money by installing a : Hereis a sample: .

o | ! Raymond awning. Itis good value and the to ;.SIE:I:SIELRT‘}{;;I:;?&:::: P].'lvl-"?:thn.';'_f:""‘id" ‘
LR ",' means of keeping your perishables protected. eeting cut rates. Selling Eeimiotn. Dollx:anr‘\z : ]
i § :b‘ Substitution. Handling telephone calls. Rebating railros |
! it ‘-$ | Ask for prices. fare. Courtesy to customers. !
L &t Gitls poie coguiranonts. ABSOLUTELY NEW JUST PUBLISHED “
14 ' | Send ua 81 00. Keep the book ten daye and it 4
. y i : worth the price return it and get your money back. 4
8 § Raymond Bros.

| 272 Pag OK DEPARTMENT
{ 4- i London Ontarlo Bound in-C.;;th 143.155‘_;::::1(.:5?;‘ E?e.. Toronto, Canads r
(i . S e ?
@ 38 39 3 :
;'i i ‘3\: | WORLD TR RENOWNED EY .S ¢l
4 | kY 3 N
i i i y . 3 4
L g; ] The BROWN is the only O AK t,
P ;3 | suanh VR stuns. convenient Bag Holder Phe origiant sad oy ;
. i :: { ?}c}:t;);;ies no counter space. Genuine Prepar n 3
f 5 | ags are held in positiun ~ . . |
i | S h 3 ‘t:' gravity - no ;;ierlodranson of 2‘(’; Ll;‘"'"gc % i
i { | AgS necessary. % 4 5. anis
i ilf | tu r s Time. \:/:?l lr:sl nalr:le‘;lm:ve. i 3
1l e ‘WELLINGTO' ' | &
. DELICACIES. NIFE POLISH |
' e T The Brown Manufacturing Co. K I 1 "
_, - Genuine Caviare. CRESTON - IOWA, U.S.A. e sed :
‘4 E o e JOHN OAKEY & SONS, Limite
& ¥ n vies In " Manufacturers of
i Shrimp Extract. Emery, Black Lead, Emery, ( /ass 5t
; : ‘s . and Flint Cloths and Papers, ctC L
Sold by all ""h'_e'fff Provision Dealers. When ertlng to advertlS‘ p d g i
b 2 2
‘ 3 C.¥ SRBIR SLO, HAMBURG ers, kindly mention this paper  WEllngton Mills, London, Englan
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THE FARMER BUYS

Carter’s Root Seeds

FROM YOU

as readily as he does his Coffee—in
sealed one-pound bags. Good business
is to be done at a fair margin, and there
is no risk to you. The name of Carter
is a hall-mark in itself, and the sterling
excellence of the goods ensures the
satisfaction of your customer; further-
more, you sell at a low prices.

JAMES CARTER & CO., Seedsmen to His Majesty
Raynes Park, LONDON, ENGLAND

PRSTRRINES SN S

Isn’t it worth sending for details of the
proposition ?

Address the sole distributors for Canada :

PATTERSON, WYLDE & CO.

P.0. Box 532, TORONTO

Head Office :—Chamber of Commerce Bldg.., Boston, Mass.

There Is Something Unique

about the combination of the Jelly
and the Powder for custard to be
served with the Jelly. The housewife
likes this double idea and when she

purchases

Club Jelly Powder

she knows that full value is there all
the time and that she is getting SOME-
THING EXTRA, a valuable extra (not
a useless premium) in the form of a

FREE, DELICIOUS CUSTARD POWDER

Club Jelly is the height of perfection.

S. H. EWING & SONS

MONTREAL TORONTO

'i Brilliant Fly Catcher

—Is"the most reliable glued
catcher on the market.

—Is warranted to retain its
stickfast quality.

—Will unroll, as a ribbon,
a FULL YARD.

Sl e

REL v N

—Means no drip, no¥dirt.

AR BN S s

$1.75 per box of 100

FOR JOBBERS' PRICES AND SAMPLES WRITE

GRANGER FRERES LIMITEE
70 St. Paul Street,

o

MONTREAL

Sales Increase Steadily

As the convenience and quality of EDWARDS’
DESICCATED SOUP become more widely known,

its sales are bound to become enormous.
The grocer who features

FDWARDS
DESICCATED SOUP

and thus links his store with the advertising now go-
ing on all over Canada, will reap the greatest benefit,

and build up a steady trade which will help the sales
of all his goods.

EDWARDS’ DESICCATED SOUP

is made in three varieties, Brown, Tomato and

White. Retails at 5c. a package, and in canisters
at 15¢c. and 25c.

Your orders will be promptly filled if sent in at once. Novel
Window and Counter Cards and other sales stimulants are

liberally supplied.
DISTRIBUTORS :

W. H. DUNN, 396 St. Paul St., Montreal

‘2 Agents for Western Provinces :—J. ). TOMLINSON & CO., WINNIPEG.
27

W. G. PATRICK & CO,, Toronto~
W. H. ESCOTT & CO, Winnipeg
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False |
f}x . the
i : 3 o
i; Statements ‘ 3
5 ’ were made about our Cabinet Brand Maple Com- n o
: pound Syrup by a concern in Toronto. We found it -ty

necessary to take action and they apologized for slanders
and withdrew them 1n their entirety, as appears by their
letter of which the following is a copy.

Toronto,
Ramsays Limited, Feb: 21. 1912
Montreal, Que.

Dear Sirs,

Referring to our recent letter to the members of the
Ontario Wholesale Grocers® Guild, in which we stated that
‘‘Ramsays Cabinet Brand’’ Maple Syrup was composed of
glucose, brown sugar and artificial flavoring, we beg to
state that we were mistaken in the analysis thereof and
such statement is incorrect, and we beg therefore to
withdraw the letter in its entirety, and to express our
regret that this occurred.

p Yours truly,
T8 B | (Signed) . Maples Limited
E}f by Jas. C. Gardiner.

| Every knock is a boost. Mr. Grocer, think it over,
| syrup season is now on. Feature the syrup that is proved
. | to be the best by our opposition. Made from pure Maple
| A and the best of granulated sugar. We do not have to
slander anyone to get your business because you know we
are a reliable firm and will give you a square deal.

1 RAMSAYS LIMITED

~ MONTREAL, QUE. {;

= |

SHaT R
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“BANNER” BRAND JAMS

As rich, toothsome and delicious as if you had stepped into a
garden in the early hours of a summer morning and tasted

the flavor of the fresh fruit—that is Banner Quality. Put up in pails which

ire exceptionally good sellers.
SEND FOR PRICES.

LINDNER & BENNER, - ==  TORONTO

{ : Western Agents—Laing Bros., Wholesale Grocers, Winpipeg.

e -

1)

SPRING HOUSE CLEANING

It is always time for special activity in household requirements.
There'll be the demand—See that you are prepared to meet it

WE HAVE THE STOCK THAT'S RIGHT—AT RIGHT PRICES.

BRUSHES

SCRUB, SHOE, STOVE, KALSOMINE, WHITEWASH.
' BROOMS, MOPS, CLOTHES PINS
Special quotations on 6 doz. lots of BROOMS, freight prepaid to your station. t

CLOTHES LINES —~—— @ "SAL
WASHBOARDS

LIGHT IMPROVED, SOLID BACK GLOBE, NICKEL PLATE, BRASS KING, GLASS KING.

PALS —— WOODENWARE ——— "

The “MADE IN CANADA" kind that gives satisfaction to both seller and user.
SPECIAL QUOTATIONS ON LOTS PREPAID FROM FACTORY

ALSO A FULL STOCK 4o« SOAPS, WASHING POWDERS, METAL POLISHES, Etc.

of every well-kaown brand o

WE ARE QUOTING SPECIALLY LOW PRICES ON ALL LINES. SEND US YOUR ORDERS.

EBY-BLAIN, LIMITED ‘roronto

There's a constant demand in every household for a
good bottle of Worcester Sauce. The kind that
possesses that peculiar piquancy and gives a

superior zest to any dish is

Adam & Co.’s Worcester Sauce

Prepared under conditions of most scrupulous cleanliness and efficiency, the ingredients are from an original
recipe and guaranteed absolutely pure.

COTTON —

)
¥
g
s

AR

‘; Canadian Agents: Alex. Tytler, Temple Building, London, Ont.; J. A. Crooks, Bediord, Halifax, Nova
: Scotia ; Kirkland & Rose, 312 Water St., Vancouver, B.C.; G. C.{Warren,'Regina, Sask.

[ PROPRIETORS :

“KIT” Coffee Company, Govan, Glasgow, Scotland

29
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For Years in the Lead
—Still Leading

is the unparalleled record of these two brands of staple
condiment.

COLMAN’S MUSTARD
KEEN’S MUSTARD

Double Superfine Quality e

_In i oo BY SPECIAL WARRANT':‘ |
MANUFACTURERS T0 THE QUEEN

e @ z
Mustar

INE
¢ pousLE SUPERFINE |

Any dealer stocking these brands will be cater-
ing to the demands of the general public.

MAGOR, SON & CO.

AGENTS FOR THE DOMINION OF CANADA

403 St. Paul St., MONTREAL
Toronto Office, 30 Church St.

Ask the Girls if They Ever Use Crown Brand
Corn Syrup to Make Fudge and Taffy.

If they never have, they don’t know how much
more wholesome and toothsome than “bought”

candy is that made with

CROWN BRAND CORN SYRUP

There is nothing cloying in the sweetness of candy made
this way—Crown Brand is the great candy syrup, pure,
digestible, and agrees with everybody.

iz E)_WARDSBURG STARCH (©

LIMITED
MONTREAL~- CARDINAL-TORONTO ~BRANTFORD —VANCOUVER

P LN .
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Dealer Threatened With a Revolver

Woman Who Owed Him Account First Used the Broom—Merchants

Tell of

Debt Collecting Troubles—Want Change In Garnishee Law—Pushing Articles
on Which Profit is Fair—General Discussion on Trade Matters.

Whenever grocers are zathered to-
cther, it is only natural that they talk
experiences which they encounter in
cir business, as well as vent their ideas
business subjeets.
Disenssion in this partieular case had
ifted to the possibility of forestallin«
¢ dead beat by one dealer being willinz
exchanze information with another
sarding eustomers in order to prevent
em from running up bills at several
res.

From One Town to Another.

“‘This information ean be exchanged
cood advantage even by dealers in
fferent towns,”” bhroke in one dealer.

**A new family recently moved into
r town and requested eredit from me
enquired where they came from and
th who they had been dealing. T oavs

em eredit while T wrote to their form-
dealer enquiring as to their ere
answered immediately that *if
n kept sober he was good pay.’ Thns

was put on my guard, and knew wher

» draw the strings.

An Ill-Kept Home.

‘A grocer ean gauge a person’s ere
tty well by appearances,”’
another. “‘I visited the

vV customer

comment-
house of a
to whom 1 was givine
Although the man was makin
«l money, the furniture in the house
is seanty. I ecame to the conclusio
he wouldn’t be reliable.  After-
rds T learned he was addieted to the
it of drinking as well as being im-
ompt in settling his grocery bills.
““*When pay day eame and my bill ha
been paid, T made a visit to their
I got no farther than the door.
¢ hushand was out but his better half
s much in evidence. She met me at
door. Apparently she resented my
ndly call and mueh more so when I
le known my mission. She swune

broom freely and with deadly intent
njure,

dit

Threatened to Shoot.

‘Get out of here,” she commanded,
I’ put holes in you,’ at this she de-
¢d into the house, apparently in
h of some more deadly instrument
a broom. Her sister who was there
lie time, advised me to leave, saying
would try to get the hushand to set-
the -bill. T went and the bill was

all paid.”?

Want Change in Garnishee Law.

““We certainly need the garnishee law
changed,”’ came from another; ‘‘it is a
rank injustice to the merchant at the
present time. When the law was pass-
ed requiring that $25 be left to the per-
son warnisheed, wages were paid most-
ly by the month, so that it was satisfae
tory to the merchant. But now, wages
are paid by the week in many cases, and
semi-monthly in others. and the $25 re-
strietion is too muech.”’

**And you can’t seare them,’” put in
another, ‘‘by threateninz to garnishee,

for these dead beats know the law just
well as the merchant.”’

Selling Geods With Zrofit.

Conversation switehed to the dealer’s
power to sell the

wishes.

brand of goods he
Several present gave instaneces
in which they had turned the demand to
something just as good and on which
they made a better margin of profit.
““There was a certain brand of tea,’’
remarked one dealer, ‘‘on which the
price was raised, leaving but a small
margin of profit. I told my elerks to
sell anything else hut that brand, pro-
viding the quality was just as good. At
the end of the first day one of my clerks
informed me that he had switeched six
customers from that tea to another.”’

““ T find that most regular ecustomers

will purechase what T recommend,’” said
another. “‘Many a customer will come
in and ask ‘which brand would vou ad-
vise me to take?’ ’’

31

Buying Paper Bags.

One groeer wanted the opinion of the
rest on whether it would be profitable to
purchase 100,000 paper bags because he
zot one per cent. more discount than on
10,000, Most of those present were of
the opinion that it would he no savinu
to buy the larger amount by reason of
the extra one per cent.

“‘I pay 60 cents per thousand more,’
one commented, ‘‘to have my
think it is a good
method of keeping a person’s name be-

ad. print-
ed on my bags. 1

fore the pll‘l]icg s

&_
‘‘EASY-ON-THE-PURSE'’ GOODS.

A window in a Quebec town that re-
cently attracted some attention, as well
as extra business was named: ‘‘Goods
which are casiest on the purse.”

Along the front was a long tray con-
taining beans with the price per 1b. Back
of this were three trays, containing rice,
rolled oats and rolled wheat with price

cards attached. The background was
built up of table syrup with a show
card, ‘‘Butter is dear—use syrup.”

Flanking the display on one side was a
pyvramid of tomatoes inscribed with:
“The-fresh-off-the-vine flavor,”’ while on
the other canned pumpkin similarly built
up with a card: ‘““What about pumpkin
pie?”’
———
GRAIN MEN COMPLAIN.

Eastern millers are objecting to charges
made by lake port elevators for storage
on grain after shipping instruetions have
heen given. They want the responsi-
bility for storage to cease within ten
days after filing shipping instructions.
One grain man says that grain ordered
shipped by him in December still lies
in the elevator, and that he has received
a bill for $3.500, acenmulated storage
charges, that he never figured on when
he sold the grain. They will petition
Dominion Government for redress

S —
READY MADE CARD PHRASES.

Children ean shop here.
Courteous treatment to everyone.
Every cent spent gets full value
Ready for right service.

We deliver on time.

We cive everyone a square deal.
Same treatment to all.
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Good Ad. Copy Needed to Get Results

Something Specific Necessary to Hold the Attention—Samples

of General Talks Which are Not Strong Business Getters—Time

of Year to Use Liberal Space.

By A. H. MecKay.

Too many retailers are disposed to
follow along the lines of least resistance.
But it remains a fact that the dealers
who have made strong efforts to bring
trade to their stores are those who are
making the best successes.

This time of vear is generally regard
ed as a quiet season in comparision
to others. Efiorts and plans should be
made to turn it into a brisk selling sea-
son and onc of the best methods is to
use newspaper space and use it correct-
Iy

The value of a window display does
not depend on the number of articles
that can be got into it. The same ap-
plies to an advertisement. One point
brought out clearly and plainly is better
than a dozen touched on the surface.

o 0 0 EXTRR
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We are sure wecan please you
both in quality and price; as well
as good services.
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Too general. Something definite tends t
bring results.

A case in point is the advertisement
of McClelland's appearing here. The or-
iginal space occupied was 4} in.x4} in.
in dimensions—room for a fairly good
announcement. But notice the copy
used:

“Pruning shears, pruning saws and
clippers, long and short handles,” and

%ﬁSHNMSMESSBQ‘%!Q!%S%EEﬁ}SﬁZ-f—','.‘é’
&

i Apples, Apples| |

£
hich lessencd our sale. of Ap £
ples we ind we have a few barrels tor
nany on hand for this season of the
S | 3
1 rder th veduce our stock to the
e e nount we have decided to
o1l unt %
]
%
*

ther n tice aa follow e

Choice Creenings ae bhl. $4.60
Good Cooking Apples, T Ihs. 25¢
Or 30 Ibs. for - - $100 1

We cnly have 13 bble 1o sell at these
prices so get busy and get your share

2
é D. A. NICOL
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An ad. that should bring business. Outside
horder detracts from ad. itself.

“Our oysters, haddies, kippers and cod
are fresh arrived.”

Goods With No Connection.

This is a poorly written advertise-
ment and not likely to bring many re-
turns. In the first place shears and
saws are not associated with oysters or
haddies and, therefore, there is no ex-
cuse for mentioning them in practically
the same breath. An advertisement
should be written in the same conversa
tional manner the dealer would use face
to face with a customer. If such is the
case one would scarcely term the Mec
Clelland ad. a good one. Better give
the entire space one dayv to fish and say
for instance:—'‘A change of diet vour
family will like,” as a heading, and fol-
low up with, “First quality oysters,
iresh and not water-soaked, per pint, 30
cents,”” ete., giving prices in each case
The following day give the space to
shears and clippers if vou wish, but not
the two together.

Regular and Special Prices.

The advertisement of Murdoch & Wil-
son, Virden, Man., deserves commenda-
tion. The writer of it compares special
prices announced by a Winnipeg dealer
with his regular quotations and shows
them both to be the same. This is
splendid material to discourage mail
order business in small places, and Mur-
doch & Wilson are to be congratulated

32

on their enterprize. This is the kind of
advertising that places confidence in the
home merchant and every dealer should
make it a point to use something like
this frequently.

Something Specific Necessary.

The trouble with the J. J. McGowan
& Co. (Treherne, Man.,) copy is that
the talk is too general. Let us suppose
the writer of this advertisement is sell-
ing goods to a customer. Would he
make the statements he has in the ad.,
or would he say, ‘“This is a splendid
line of preserves we have just received;
the manuiacturer is thoroughly reliable
and we can recommend it; the price is
25¢.,' ete.?

What is needed in every ad. is at least
one specific  line mentioned with some
thing about its value and the price i
the space is large enough it might bhe
portioned off into sections, each given
up to a particular line.  Almost anv one
of the statements made in the McGowan
& Co. ad. would make a fairlv  good
heading.

JE0EROR0R N 000 L E MERORUSENEREE R 00 T

Special Winnipeg Prices

AND
r Reqular *Specials™
Our Reqular “Specials
In last Friday's Winnipeg Free Press a
Grocer had a column of * Specials.”
On the list were the [ollowing articles
Specinl Our
Winmipex I'rice Regular Price
§
»
§
x
»
E
»

a~

b= 4

Tomators per tin e 1
Pumpkin, teo tine
Rasplerries por tin Ak
L

g re

N

.

hrrie bl
A

e ¥
e e
Valencin Rawine T e
Currants e -
Teing Sugar . I

Pits 1%

La

p Gilasss. 3 for Zoe i

008 13 g

Please Note---That's not so bad for Virden,
Winnipeg “Special” prices are Our “Regular
prices right here at your door.

. Gt s A il 5. o

Murdoch & Wilson

Phone 87. Cor. Tth Ave. and Nelson St.
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This is the sort of newspaper advertisin-
that discourages mail order business

Take Care With Borders.

The Apple advertisement used by, D. A
Nichol, Whitehood, Sask., is well wrl
ten and should bring good returns.

A more striking heading might have
been used such as ‘‘Where the cold snaj
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helps you,”" and followed up with the
present wording. The listing of prices
1s a good feature and makes the selling
power of the ad. more eflective.

The border, however, is rather black
nd will to a certain extent detract
rom the ad. itself. By using plain,
arrow black border with plenty of white
vace about the copy, one will never go

rong lest printers nowadays do not
e the heavy meaningless borders \

cial border design appropriate for the
wls or store is of course a difierent
ng.

opyv should be plain, conversational,
ordinary every-day storc language
it should be set up with some care
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Pruning Shears, g
Pruning Saws :
and Clippers

Long and:Short Handles
:

Our Oysters, Haddies, Kippers
and Cod are'Fresh Arrived

McClellands-

West End Stores

3
:
§
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|
|
|
§
|
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The kind of advertising that should 1

plays

3 ips von wonder why attention 1s
: to mineral and aerated waters.
5 ps yvon look upon these coods as
L .
ne 1o the 1ee erean )l‘ll’ha[' or
tionery, ete,, store, I{ so, why
3 vou? Why shouldn’t von sell
=

rinks just as well as vour Greeian
down the street?
<on this out, Mr. Groeer. Your
ers may not ask vou for a dozen
< of soda water or a similar quan-
lemonade. but the mere faet that
o not ask vou offers no strong rea-
v your believing that they will not
se them.

Must be Stocked to be Sold.

ou had a few hottles of quality
ils around your store and in pro-
positions, yon would undoubtedly
t number of your customers either
r at them or examining them. At
ry time, then, yvou have a favor-
pportunity to do a little selling
ind surely vou ean give one hun-
d one sound reasons why vour
ers would find it convenient to
few hottles. When your clientele
that you are out to meet their
requirement, in faet, antieipate
vants, you may rest assured that
ime is goine to be used thus:
. will have that, he seems
evervthing we want.”’
don’t you think that your busi-
a grocer, your advertisement
says ‘‘everything for the house-
hoth make it your duty to have
nes at hand for which you ex-
demand and for which you find

5. ible to create a demand?

Mineral Waters Offer Good Opportunities

There is Large Business to be Done in This Line, if Proper
Attention is Given—Such Goods Can be Easily Sold by Dis-
Preparations Should be Made Farly for Spring Trade.

By O. S.

Johnston.

Creating a Demand.
Now, these three words, ‘“ereate a de-
mand,”" are freque h’:.\ used hy retailers,

1 1 1

not only m the groeery, hint in practicai-

cranted travelers. The traveler 1s gent

Iv told, most politely at times, to see

that the eonsumer 1s to his stor

ask for the goods and then an order will
be sent through for supplies. It cer
tainly is quite satisfactory to be asked

for a new line, but you must agree you
are admitting inability to sell, acknowl-
edeing a lack of ereative salesmanship
when vou say ““start a demand first.”’
Provided you are convineed of the
quality of a ecertain line, provided tl
artiele is one which vou faithfully be-

leve in s=alable and satisfactory, yo

can sell it, ves, vou ean sell it if vou
make up your mind to do so. The manu
facturer is as eacer to see his goods
take a permanent hold on the market
as Youn are (o see yvour husiness 1t Prove
daily, and he will give vou help in vari-
Ous Wayvs, 3t if yvon insist on hin
spending a large sum on getting the
housewife to your store, you may eut
away part of the profit. In other words,
von mav pay a few cents to seeure a
sale whieh eonld well be put in your cash
hox and turned to good advantage. And
some manufacturers with splendid lines
are not in a position to enter on large
consumer advertising and
tion eampaigns all of a sudden.

Displays Will Sell Goods.

Supposing vou had a neat stand with

demonstra

three or four shelves or rungs standing
in the centre of vour store. carryin:
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samples of eight or nine different drinks,
such as soda water, lemonade, ginger
ale, lime juice, eream soda, ete, don’t
vou think that the neat arrangement and
color effeet would ecreate a desire and
lead to sales? Certainly it would. The
order could easily be filled from a stoek
kept in a ¢ool eorner in vour store roon
and money be made easil)
Where Service Paid.
An instanee of poor and zood servies

came to the writer’s attention quite re-

cently. A new minera ter was placed
on the market hy a well-known firm, and
1 fairiv- up-to-da TTOCET s asked fe
The enstomer w t ¢No. 1
Ve ne ot 1t, SIr I can ¢
gl EyE e ens er.
I 1 inted t | w wve asked
Tor | ! Now I
£ 8 [’ g wut s
let the prospeetive er leave e stor
P . :
of mueh hana )

- 1
! H s ) A
¢ I CXPress = O sup
'
f s
reanirs ana $
W a reasona e 15 AW
¢ IR 5. - xtra bhus
Pess finds re S \
el Of conrse
< 1868
hie trade should

* vour foreces an«
! ral waters

he civen of what

hese zoods, what

sellime methoads eN Ve (\.f..:)j..i. an

perhaps instances such as these will
prove eonelnsively that anv goods ean
P o

1

he ~u‘,‘: thev are of a _'.u.‘i .-'41\\

provided

nd the proper foree is put behind them

SHOW CARD PHRASES.

Blank's jam.

“Ir you once hu_\' to
try. yvou will always try to buy.”’

No home is eomplete without —
coeoa.

A perfeet food, easily digested

1

Delicious flavor and unexecelled quality.
None hetter.

Taste the taste of these fine olives.

Blank's Coffee is zood to the last drop.

Take onr word for it, and order some.

Just the thi hurry-up luneh.
Keep some on hand.

1z for a

Our trade in this line was built on
quality.

SEE -

The man who lacks confidence in the
zgoods he is selling eannot expeet to in-
spire in others the confidence he him-
self does not have.

s
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Criticizes Agitation to Form Association

Member of Grocers’

Section of R. M. A. Thinks an Ontario

Retail Grocers’ Organization Unnecessary—Tells of What the
R. M. A. Has Done and Attempted—Weight of Bag of Pota-

toes.

The Editor. Canadian  Groeer.—\s

chairman ot the provineial committee of

the *‘grocers’ section’’ of **the Retail
Merchants' Association of Canada.”” will
vou allow me a little space  in vour
colmns to say a word | reference to

e asitation on the <ome retail

part ol

crocers, who seem to th that there
1s someth ht n 1 husiness
CNVITONME that  the panaed
wonld 1 CLrOCers | assoelin-
§ jr =
tion distnn I other retal mer-
chants

They elaim that they are anxious to

matters as *‘the

Aet,”” *“the

power 1o

cadjust " sueh

Inspcetion Garnishee Law,

o ave more conter

wholesale crocers and manutacturers on

trade conditions.”” and **to
closely lu—.l!r"!"l"ﬁlo' store levislation.”
It those who are supporting this acita-
1t vl b alive te eir ow nter-
had supported the existn I~
. they wonld know that all thess
have hee looked after. m

have not accomplished all w

i< u\\i'\: more than ‘._\Ihi!.,

desire, 1t

else to the fact that o many of the gro-
cers are withholding their support. and
are thinkine of dJdoine alone what

] already Iil]'_‘l}\ ae-

united retailers have

hed.
Work Already Attempted.

'Iv» Seale ]‘\Inn‘il-‘ et as (o I't
peatedlv disensse hy ¢ ited retail-
ers, and a resolntie = [ = tted
to the Government. amd i< now under

consuleration.

We introdneed a measure mto the On-
tario Provineial House to
Division Court Aet, and to reduce tl

present carnishee amount. but owine to

other changes heing necessary in the aet,

amendment is standing r

Oovel

onr
they are hroneht in.

What

ian what we

better ecan the crocers expect
"

]
! e

t

from

imvite the

when they now

+1
1!

retatlers and 1 manufaetnr

ers to their conferences for econsulta

tion? The machinery is all complete,
and is ready for the retailers to take ad
vantacge of it.

When they state that their intention
is ““to watch more closely’’
legislation they mnst
asleep. Do these men not know that this
hill has defeated three for
their benefit at a great deal of time and
expense, and without their aid? Could
any closer watechfulness have done more?

co-operative

store have heen

heen times

Did we not accomplish all we could hope

for?
Changes in Weights.
Some years ago trouble arose tron
the faet that we had no lecal weight

for a bae of potatoes, and as 90 pounds,

which was supposed to be a baw, and

was more than the s which ar

suear bag

available tor it purpose, would hold,
\ 4 " ] PR T L.
(Y] were also (R eavy or deliverv by
crecers, we asked that a hae -rl'lm',ﬁm-»
sto o HAN  eva ol T,-> l”"l“':‘
Betore ¢ Government wounld Proces
te do this they discovered among the

vecetable erowers that the weilzht of

bushels of different vecetables were en

o
ror 1

tirely wrom stanee, 60 pounds
of ecarrots, the lecal weicht per bushef,
wonld almost measure one and a halt
mshels, N contference to place, " a

ine ‘w_w";]‘;';w cCrowers ;|n:'1\1m] ;1[1 {7.

1

Jittere welehts, and as the lecal weie
oF ave ol polatoes 1\';'&‘ as Sb
onmmeds, the conference found o ohjed
o to that weight and recommendes
that a bag of potatoes should be 89
ponnds As =0 1S We siaw his, we a
o ( erests of the grocers, ex
plained the advantaces of 75 pounds, and
weeeeded n etin thenr conse 1l
< O\ { ‘ ecal weieht of a
Lar of potatoes This 1= equal to five

wonld alwars

a puzzle it

ave hee to the oroecers 1o get a cisto

;»1"“-.- ot a bav

mer to understand the
and con pare it \\E?": 5 1-3 ped ks. This
that r‘n”!i"‘_" eseapes the

watehful

shows

forocers’ section of ““the

eve o it

Ret Merchants® Assoeiation of €a
It those crocers who are so anxious

to form a separate association conld pu

their fincer on anvthine that has heen

necleeted by the oflicdrs of the assoeia

tion unless it was imposs<thle of accomp
lishment for want of funds whieh wers
rot supplied, then I could understand

why thev are endeavorine to ereate this

acitation, which is a step backward., |

holdlv state th the defeat of tl

may

co-operative hill alone, to say nothing
of the many other thinegs that we hav
accomplished, saved millions of dollars
to the trade and protected the

conntry in ceneral from confusion,

retail

troubhle and ecost.

Declares it to be Ingratitude.
No retail merchant can say, if he
knows what ‘“the Retail Merchants As-
for that he

done him,
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cociation’’ has
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has not received direetly or indireetly
at least $50 for every dollar he ever paid,
and those that never paid anything have

full

Could, therefore, anvthine

nevertheless derived their share ol

the benefits,

be more ungrateful and more unwise

than, in the faee of all this, to be with-
holding their finaneial support when the
machinery is already wattime for uutie
reasonable finaneial

action, and support

I all their business affairs the ore

cers, as a seection ol *the Retail Mer-
chants’ Association of Canada,’” are @
tirely separate, but vet operate. nnde
e same charter, with the deerded
vantage of the help of other re
nes, 1 matters o I slation amd ex
penditure I'his 1s m 1ve ol con

together the world over, and the entir

ould stand tocether

trade sl
i s

possihle

retail

the best relations with the na

facturer, the wholesaler and the co
mer.

If the retail erocers of Hamilto
London. Brantford, Guelpht or anv ot he
CIties: Mt Tewns anr I \ Carie
1 Lhe conditions the ret

O mprove

crocery trade, 1 advise them as a

and as an old crocer. and one who
eiven organization work a lot of time a

] ] ) 1! '
look earetully into

thoneht, to

tiow heine done, and what has been de
for them by the

‘the Retail Merehants®

R eTroe r<"' Sectin

\<=oe1atin

Canada. ™’ | < found that not
has been accomplished, as some of 1t
‘Rip Va Winkles™ 1 the UTroce!
.I.["\' ~t'¢en Lo !‘ 1 z\, ':4' '.‘"‘\. 'l\!‘.] |
canse lor complaint, hut if, as they
find. manv men have saerificed tl
tirne and their ability to help impre
¢ conditions of the erocery trade, the
I think that these men should at least 1
ceive the erateful thanks of the
and not be passed over withont ree

tion hv.a few who have heen
others have heen workine.

If the retail crocers of Ontario des
to il!\['l‘tv\t' their eonditions Hw_\' n
and work in harmony
chairman of the ¢

“the Retail Mere

for the Provinee of Ontario

he united,

ants’

Canada’’

ask the hearty co-operation of all reta

arocers in Ontario. and if we all sta

tocether and work toeether in harmo
throneh one properly orcanized assoc
1 accomplish far more

tien, we will

we can by beine oreanized in separat
associations workine independent of on:
another. T ask every retail grocer wi
is anxions to improve his trade and whi
wants to know how we are organized t
communieate with me.

M. MOYER,
Chairman ‘‘Grocers’ Section.”
R. M. A. of Ontario
21 Richmond St. West, Toronto.
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r indireetly

e ever paid. ‘ Letter Announcing Cash Business that these be all cleared off our hooks

this month, as anv delay over that time
Udora Merchant Points Out Advantages to Customers and may oblige us to """"'i the secounts fo
Himself by Adopting This System—Asks Assistance From I" Hands 1ol collection and so en-
t: COSEs
His Patrons. "

ything have g
ill share ol

e, anvthing

ore unwise R. S. WEBSTER & (0O
to be with-

b il ke | Udora, Ont., Mar. 11.—“For Cash every business man that he should have
fin i g Onlv.”” This 1s the kevnote of a letter for use in his business.

al support . which R. S. Webster & Co. (Wm. O. Want People’s Good Will. GROCERS BLOCK EARLY CLOSING.

> oxae

5 tho ov6 _ Webster) has sent out to e |~I'~H‘l< rs in 2(7) Most of all, the zood will of ou Fikain Ont TN 4 P a
bates Aloe: announecing the 1912 poliey. This firm neighbors—short eredits do make lone [1' , i ; e ]
; : IRemer “r \ ‘ ort made £
e is been in operation here for more friends We could fill quite a page ; I ad 4
rate. unde 10 vears, with the '-1-4.‘.:‘. who et mad when we L | TAPRSE e S = i 4 e g
e The cirenlar letter was written in a sk them for their accounts and 2o off ey in AT e 4
celeen o . | “e { 1wt ' ! 1 ‘l‘
b friendly style pointing out the mer- to some other store with their money ; « !
ther el - ] > > " : . - s ke -
| chant’s reasons for selling for eash. It We wunt vour cood will. | v hyv-law o ‘ carly elosing
ool eN . . " . ) . 4 . 1 P :
: reads as follows and will be found in- ““Time was when we had few banks, s r Gays & wees
( contl . f " o 4}
{ G teresting to any contemplating a simi-  gnd it was required of merchants that "M ¢ eI < among
e entir e ’ " : T R R . Sha Tiiudastas s
Iromove: thev should be bankers and carry large | s - e Peuno
erom ¢ ¢ S g
: ‘Dear Sir credit aeconunts, but now there are \ . e r 3
the ma e ey . 1 1 ! oods stores ¢l t } 1
& e ok i bu = }-]c-nt\ ol hanks well equipped ftor "wo 8 4 2 SIx O ClOCR |
Lhe cons en cars o IS HSINess  undel . .
‘ : - dline  eredits, a e are willing < \ the gro-
iwesent management have cone and 2 i ' 5 "
I ) "
i e thev shoull et this husiness a illo ores 1S
et ' S uni 0 exter r
Hamilto o !H “”'.“” I.““.l oo e 5 s {o devote the ¢ of our means stra r lea Il
& 4 widial thanks for the kindly patro .
any othe R : ¢ colled o and distribut merchan- 1 ¢ 1
car: ve vou have aecorded us in the past
! . . dise for our wople s eedls ) S a S
; ¥ We take this confidenee vou have plac peea :
&1 N ) o Wi inteipate that tins nportar ¢ ¢ ar
- d in us doubly kindly in its being m i
sa tri : . : change 1n our business mayv for a short that the eouneil had the ne
| evidenee that to vou and vour inter- 2 ol
who | v time neur son <lierht e ‘ enee { 1 st )y I { {
. ak | ests we have made good. ) ; e
I time ane | L hut e will shortly accommodate onr- ot SINess | < W TOPTEe s
| [t 1s our purpose to further ad ; . ) i
» what ; . . } <elves to the benefits of this cas SV 8- the petitio () t < <1s, the crocers
ance onr ability to do the verv best : .
been dm s, ten aned inderstand that our deehin- were found wantine, ne s the VS K
4 the people of this locality by rais- 4 :
‘1 ' ng t 1¢ Toods U { l vir store ! o1 ns
. onr business to an absolutely eash 2 " M ;
1ation « " : Mit  reecevinge  cas e then does
o r wasis, and after Jannary 1st, 1912, will . ——
t not | ot mean a refusal to trost ir enste
| sell for cash only.
e of 1 { ers I'his eash svstem eomes into ef- | ! pla I S
uTOce Credit System Costly. ; ptl Fanuary 1 1ext
will ha : ““To any who may not lLave paid up 1on that r business is
. § as heer !‘-' o reconized that we 4 R % » . 'l\ rean t
I}:l‘\ \ | g . : ; aceounts o IS We especial cOnes
1 > ' wee s o \[_q[h:‘ Ines ol ! 1
‘_' chandise on eredit of longer or shorter
mipro ;
| I y crms at priees Qs low as or lower than
H S ' 1 1
BREREs LT merehants cet for cash, and we

1 ¢
1eas 1 "
" re contident that the savings we eal

¢ by the e¢ash svstem will enable us

BE—

¥

m W, W. COOPER oo

nake '»zim reduetions to onr eus

WE HAVE DECIDED TO ADOPT

The Cash System

g
il We suggest some savings the eash sys- ; AFTER THE FIFTEENTH DAY OF FEBRUARY, 1912.

ners that will be well worth while

T

*The eredit system is costly to all

) des coneerned, and you have te pay yvowm ’ i
ey mu share of the losses that acerune from it i

1 i \J” make for us and vou: t
atio t { \ s " & > = o - We are masiug (oc change after carcful sod deliberate consderation and are setisfied t will resalt ben:fic y both for ]

! 1) Bad debts. Dead beats ereep 1n- ot custumers o surscives  Lindor pivsent conditions- W cteues wiio SUpS Sl 60 Basit: '“—., o oiycpi- g sy
L iario. iy . : = - o syste B tie

\ e accounts of every business man it - ',.::’.,. - el . U I SR OR B Wt sl ety

;

;

e tiovery and stamps. alvo the tyiag up of large sums of mooey which would 3
i1 Teld d vou have to pay vour share of 4,:"_,‘.:.\,,“.,:,:;:““ B S JH0 FI8 S The por 00t @9 §
s‘

cnable us to carry cven
 present prices tay I m

i

1]l sta

ese losses.

B e diian £ B o e e

A LITI'LE COMPARISON

Last year we bat catended cred the amonat Ninty Thausand Dollars. whereas the Mail-Order-Ho
pete against did not have Nioty Cents  We paid taxes 1o the owo and distnet amountiag to Thirty -Five Hm red Dollars
Whereas the Mail Order houses did not pay Thirty Five Cents By comparing these items you can easily sec
@oney by adopting the Cash System we should have your suppeort We find many
Houscs who owe us 0 U agyregate large sums of money

harmot > 3
t2) Items we forgot to eharee.

s> we Lave to com
ASSO

i (3) Cash discounts we ecan get o
e

wecan save yoo
ustomers sending money to these Mail Order
MEANWHILF REMEMBER

Everything will be CASH after the I5¢h of l'ebmry

(O0DS SATIS. ALTOZy r Monxy Rerovusn—TIt wll b

1) " onr me. s < ‘oS
separat ich of our buying, and best priee

S o o wailable for every eash purchase.

cer wl : (4) Interest on money we would re- g

-

service possible, and we hope to receive the same knd conws
wblishment nine years ago " Al scoennts wil be ren 1r'v~l t
wttlement of the same

' - bl
¢ date (Febeuary 15t}

amd we sk for

kil whi ure to raise to assist us in ecarrying

nized =

avy eredit aceounts during the sum-
er months.

A

TBE W. W. COOPER Company,

thﬂm.c-..'

Fully 5 per cent. of our time
aken up in bookkeeping which we ecan
turn to beétter earning use. 6T % ‘.“- m' FRULURURR UL P 6T P

(6) Worries of the eredit system that mnm" - :

3 = < ; Newspaper advertisement reduced from a space § x 71 inches, used by Saskatchewan dealer
ap a great deal of the energy out of to announce change to cash business. This shows the exercise of judgment in composition
L) Bt

)

wetion.

ario
).

e
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THE FALL IN EGGS.

hien has come down trom her hieh }n-r‘('it

to lay a Tew eces, For a lone time, hike the Canadian
cow, she stood apart from mankind. A\ month or two
ago she layved *volden’ ezes. Now she layvs pretty nearly
the lrl'lilh;l!.\ variety.

The middle of Fehruary wholesale price of eces in

Montreal was as as d0e per dozen. They are now

around 27 to 29 cents, a deeline i four weeks of abont

20 cents or an averacze ol D ecents per week. At this rate
it would 'll.l_\' take 6 more weeks to cet them down to
nothing at all.

However, while eces will Likely be some lower the rate

of declines of the next few weeks will not be as creat as
in the past.

Production of eces is rapidly inereasing as warm
weather approaches but so is the consumption with cheap-
er eges. It may be the latter will hold its own with pro-
duetion and it so eggs will not zo further down to any
appreciable extent.

In Toronto wholesale prices are down to arround 24
cents as compared with 40 and 42 a month ago.

On the other hand butter is still butter. There has
been little or no change in price from a week ago, but
when new cows begin to assist in a week or two, it is ex-
pected the price will ease off somewhat.

e
QUALITY AND NOT QUANTITY.

It is frequently said that the Canadian consumer is
more particular about quantity than quality; that he wil
purchase those coods of which he gets the most for his
money.

This certainly has been a truism with the majority
of the ("anadian people as well as with other nationalities.
But it is passing and passing rapidly. In every eity, town
and villaze nowadays the most suecessful dealers will
generally be found to be those who make quality their
kevnote and not quantity.

This is true with regard to the grocery store partieu-
larlyv. What we eat we want it to be clean, wholesome
and of a high grade of purity. We all know of the increas-
ing numbers of women who will pass by the uneclean, ill-
kept, unattractive store for the brighter, more inviting
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and immaecunlate establishment farther along the streer
Examples of this may be seen everywhere and while it
is true that we still have many poorly kept stores stocked
with many inferior goods throughout the country, yet
dealers are more and more recognizing the importance of
cleanliness and eatering to the better natures of consum
ers by stoeking and getting hehind high-class goods
l‘i\«‘l"\‘ retatler shonld realize this faet: that the people
of Canada are rapidly seeing not only the advisability,
but the neeessity of eating pure fooads. Stoeks should he
hought accordingly and every groeer should lend his

assistanee in ereating demand for such coods,

TOO MUCH GENEROSITY.

Wlhen a new man starts in the crocery business, he is

sometimes prone to be a little too generous. He gives two
or three biscuits over the pound, four or five chocolates
above the amount paid for, or perhaps does not take the
coppers due him i making ehanve.

While the cenerosity ol such a dealer 1s to be com-
mended, vet his business acumen ecannot. In these days
when the average margin of profit is shaved down so
closely, he cannot afford to give away a little extra with

every order. This 1s a ““small’’ leak in a business whieh
;

amounts fairly high during a year. It does not take

many sales a day to cive away thirty or forty cents. Dur-
g 310 business days it would mean more than $60 - the
price of a seale or two or three months’ rent.

Let every customer pay for what he or she receives
and that only.  As long as honest weight and honest value
are diven, no one can conscientiously expeet more. A
srocer cannot disappoint any person by giving only the
proper weight and proper change.

This generous spirit causes one of the little business
leaks that should be eliminated. It all the small losses
were done away with there would be fewer failures in
the retail business to-day.

SELL EASTER NOVELTIES.

Faster is not now many weeks distant. (ood Friday
falls on April 5, three weeks from to-day.

Many dealers are now arrancing advance displays in
Faster confectionery and novelties and if an early appeal
1s made, it will bring sales if not now, at least later on.

These novelties are usually so attractive that when
placed in a show ecase or window they make a strong ap-
peal. Every grocer should handle some of these goods
even it only a few. They lend an extra tone to the store,
attract occasional new customers who may become perma-
nent, they provide a good extra profit and can easily be
sold at this coming festive season.

Many dealers who began with an exceedingly small
stock of Faster goods a few years aco, now have a laree
sale for them and buy extensively. Others ean work up
a similar trade.

STOP THE PETTY THEFTS.

A short time ago The Groeer ecalled attention to the
fact that many dealers were losing money through petty
thefts on the part of men who delivered them goods. A
reader, who is a specialty salesman, ecalls attention to a
case which bears out the necessity for our warning. He
writes as follows:—

““One of my customers the other day told me how the
man who had been delivering him butter for a long time
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had stolen one pound at a time. It was his eustom to
take the box of butter to the refrigerator and place so
many pounds on the shelf.

““In counting it he would take one pound of the gro-
cer’s butter from the opposite side and place it amongst
what he was leaving. It was found out by the girl in
the store who discovered the pound one day mixed with
the other and began to suspeet that something was wrong.
She placed a eross on a number of pieces of paper inside
the wrapper ol each |mzl!nl of the :rth-f'~ own butter.
Next day when the man brought the butter, she walked
through into the kitehen. But it was arranged that her
father be stationed at the head of the counter and wateh

his movements. Presently he saw him place a pound of

his butter amongst what he had bronght. He aecused him
of doing it and of course the ll('lln-l‘)' man ]ﬂ'lrlt"fl'tl his
innoecence, but the grocer showed him the eross on the
piece of paper inside the wrapper

““He then begged him not to say anything as he was
a married man and had a family

I sueh a man did eaeh of say torty or fifty eustomers
every day out ol a pound of butter at thirty-six or thirty-
eight cents per pound it would amount to a pretty good
‘JI”"’“\ s

As we have emphasized beftore, dealers should he eare-
ful to see they vet what they pav for. A man will through
carelessness lose a lot of money in a vear and not know
where it has gone. Make positive beyond any doubt that

vou are not being ““done.”’

S - —

BRIGHT WESTERN PROSPECTS.

The Board of Trade of Moose Jaw, Sask., elaim there
18 every indication of a shortage of men in April in that
distriet, unless the mmmigration at the latter part ol the
present month is heavy enough to meet the demands. Al-
ready the farmers of -the distriet are sending in orders to
he loeal employvment agencies for men which will make

the demand for tfarm help busier than in any previous

spring.  For the programme ot building whieh is going on

n that ey this Vear, there will be needed altocether, ae-

condractor, fullv 5,000 men,

cordine to the estimate ol

neluding earpenters, finishers, bricklayvers, and conerete
vorkers,

A city official estimates that the sewer, pavement, and
water programme for the vear will require several hun-
dred men.

If this 1s an indication of western progress this vear.

prospects for a good 1912 are quite bright. It is an un-

disputed faet that the eoming vear will see a large influx
to the West and business will be partiealarly good if the

weather permits the grain vield to be an average one or
hetter.

WHO PAYS THE TRAVELER?

At a travelers’ meetine in connection with the recent
convention of hardware dealers at Guelph, Ont.. the ques-
on of treatment of Knizhts of the Grip was brought up
A British Columbian dealer urged npon the retailers the
necessity of treating the traveling representatives of dis

“When vou

otice a traveler in yvour store,”” he saul., ‘“don’t kugr

tant firms with courtesy and consideration.

him waitine. If illy~u~~1|»:n to see him at onee, appoimnt
an hour and let the man—who is as busy as vou are et
off on other business.”’

There is more than mere courtesy sngeested here.  The
whole anestion of conserving energy and expense is in-

volved. A retailer keeps a traveler needlessly; the trav-
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Lesson 12---Course in Cardwriting

A Style of Alphabet Suitable for Use as Headlines or for Special Fancy Cards,
But Not Appropriate for Sale Cards—Decorative Features.

)
By J. (. Edwards. Copyright, Canada, 1911.
) el )
No reasonable argument can be used the grey panel scheme used at both ends never be used only at the beginning of a
to uphold the use of fancy letters as of the card—the one on the left being sentence or when only two or so words
practical for sale cards. The plainer a used as a relief for the capital F. The are used as the headline they may all
letter 1s the more readable and there other card illustrates the use of flat begin with a capital.
fore, the more productive of results stroke fancy lettering for the whole in There are only about threc letters in
Though this course has been compiled scription. Note how much harder it is the lower case which are like the capi
with the express purpose of presenting to read this card than the one previous tals and these are S and X\ and Z and
the reader with only practical alphabets 1y described. Compare the two and you even these are slightly diflerent inas
for wuse in modern show-card writing, will readily see the reason for not advo much as the S in the capitals has the
there are times when the less practical cating this or any fancy letter for sale lower or last stroke continued right up
lettering is advisablé even in everv-day or quickly read cards and across the face of the letter. The
work. \ verv simple form of decoration is 7 is practically the same but the X is
There are times when a fancv trim is used in this card, but which adds just finished slightly difierent The rest of
called for, and while a plainly lettered enough liie to relieve the plain black and  the letters are decidedly unlike each
card is proper, vet a fancy touch is white appearance other
more in harmony Now this fancy \t the bottom of plate 12 there are a The lower case is more simple to exe
A D)
— - a
- < S = .
efore commencing lellering, an( ‘] S Q"Ql‘
praclice the strokies Lhat
should never be used on any
are showw althe bottow kind of sale cards as they ;
o are less casily read ll\k‘ll\
o) 11\0 1‘1&1\\‘ . dlx. les J)
Pl‘du\ Block or ‘\olnun slglvs.
Carvds showing application of flat  stroke fancy lettering and decorative effect
touch does not need to be so fancv as to number ol strokes given which, if prac cute A number / red sable flat brush
detract from the legibility of the card— ticed, will give the elements of this was used to make this plate
it must be quickly made as well. Old letter and be of great aid in helping vou =
- —_—e,
English lettering, in its original set. to master it
style 1s not practical and is less re: : : 5
style is ROt peae ical and le read Persistent Practice. AN 18-PAGE ADVERTISEMENT
able than almeost anv stvle used in let i list The August Scheele Company, a r
: Eie 3 PPersistent practice will accomplish  a e et
tering to day Yet is a handsome : : | | | tail grocery concern of Elgin, IIL., ir
g - =3 5 reat deal in card-writing, in fact, it is ) ’
letter and when nicelyv written makes o ; one edition of the loeal paper recent
o - 5 the secret of success You mav ask =
fine eliect Fhis is the rpason why we = nsed 18 full paces of advertisine I
iy R s Loy o 2 i the where this stvle of letter would be used e . R 2o < SN
present er a corrupt ersion ol 1 35 P sides the ceneral announcement of the ’
0Old Eneglish, taking AW the fussy advantag store, pages, half pazes and quart !
parts and transiorming the letters into \H‘l‘[ P x.11l~.|1" «‘l::‘“ '”l-“ ‘;'l"” 1‘111“. paces were devoted to various goods «
racilv S kT A - ctvle ormal inseriptions lettered with “Flat 3 .
an easily and quicklvy written stvle 0 : manufacturers whieh the store carrie

which can be read without trouble

Placing Emphasis.

word or so requires to  he

Where one

brought out more prominently in the in

scription  this letter may be used ei

fectivels This is demonstrated in  the

card readinz. ‘“Fancy Letters should
never he used on anv kind of sale card
ete " The words “‘fanev” and  “‘let
ters,”” being the sulyect, and the most
important parts of the card are made

prominent by the use of this alphabet
The small letters in the reader of the
inseription are made with a small soen
necken pen (No. 21). This lettering will
be taucht in later lessons

The

decorative feature of this card is

Stroke Fanev' and illuminated in what
desire, or they

with the

ever wav vou may ma\

have an informal inseription

ain words in “Fancy Your Faster
cards, vour Christmas cards and such
important cards mav be made with this

lettering In fact, new goods

stvle—not

tvle of
cards where quality and price

—is the main feature, mav be lettered
to a more or less degree with this ‘'Flat
lettering You

jiudgment in

Fancy" must
hetter
vou use

The Use of Capitals.
Capitals of this stvle of letter do not
blend well together They are even less
readable than the lower case and should

38

Stroke
use  vour deciding

what

¢ manntaecturers whose voods were ad-

vertised assistine in the cost.

Fhe Postum Cereal Co. are ereeth
another new factory at Battle Creel e
Mich. This makes the 19th building
the eluster heloneine to this firm.

A Y5 and 10 cent’’ grocery depart

1

latest innovation by a de

partment store in Muskecon, Mich. Bul

ment 1s the

voods will not he handled, but every )
five and ten eent seller in eanned foods
and other lines will be sold in this de

and sugal

What

is handled will be put up in packages

partment, tea, coffee

R L
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Flat stroke faney lettering, which he more ;um' ical value in th wious decorative
[illl‘lin\v\ to which it applicable
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A Retail Grocer’s Faulty Statement

Lots of Work and Little Money—Good Credit Trade—No Pro-
per Account With Himself—Many Details Lacking.

One who wants to know writes me as
follows:

Ount., March 1, 1912.
Henry Johnson, .Jr.,
Care Canadian Groceer,

Dear Sir.— 1 have read with interest
some of vour articles in The Grocer and
I decided 1 would write You, send you
a copy of my statement and ask your
opinton of’ the procress | have made.

Sometimes | feel quite <atisfied with my

at times | think there

procress and acamn
nust b wrong. I am turn-
ine over a lot of stuf, handling a lot

of money, and yet I am hard up all the

credit  buoaness,

. ele., ]wu}nlw who want

objeet, and these
than some of mn
at richt? But at
them are not very

prompt 1w 1t 1s nearly always
the middle or end of the month before
I cet my elieque tor the previous month’s
!»'.~:!.1'~~,

[ took over this business in Mareh.
1905, from niy emplover, payving $2.-
126.54

put in F273.46 in eash,

stoek and fixtures, and also
making my in-
vestment 2400, and at tle end of ten
months (I always take stock January

1st) my statement showed:

T R e L $1.574
1.076.70

1,425.81

$1.376.88
=2400.00
1.700.69
276.19

Capital
Lihi»!i" 1=

Net cam

aececonnt

24,376.58

Every vear since then has shown a
small net cain, which has always been
added to capital. 1909, %340; 1910,

$216.52. I

r 1911 1 enclose a more com-
}llv'!t' statement :

Staek cihraas B $3,270.10
Frxtures oo oo 1.450.00
Book aeccounts ...... 2.453.03
Cagh 7oy 151.60

Capital account

Sills payable .......
Bank i o i

Profits added

*The writer of this
most successful dey * continent. He
has spent 2 ISt 30 ven in the retail gro-
cery business and is well equipped to answer
questions and smooth out difficulties with
which others may have met

is one of the

By Henry Johnson, Jr.

My personal account was

Profits added to capital

R S P B e £1.795.99
el ERrmaver o, ... e e R27,113.73
ESPONIER s v v s h e sl 3,417.48
Cost of doine business ...... 12.60¢;
Rate of eross ]-I'I»Iil ......... 6.62¢7
Rife off trnover . ......c.oves %

Expenses nelude everything but my

personal account, whieh varies from
month to month: some months when I
require 1it, as when msurance ¢omes due,
I may use #200, and the next month only

ind all the time—I

S50 but it 1s a or

: i
never have a cash surplus.

I this a normal condition of affairs,
or is there something wrong? loping

hear from you in the near future,

b o3 K

That 1s the kind of letter whieh makes
me sorry that [ have not more space at
for that is the kind 1 should
like to handle immediately. But T shall

my disposal,

[ ean with it now-—and hope

[ may be of some service,

Many Things Not Right.

Several thines are w rone here. For-
tunately, the business has not actually
run behind, so far as | can see from fie-
ures civen, and Mr. .J
to suzeestions, so [ have no doubt at a!ll

1s ready to listen

that he will act on whatever good points
may be siven to him.

I cannot ¢o into full details beeause
those are not ¢iven me to work with. |
should like to have an analysis of ex-
penses and a transeript ol the last clos-
ine entries in the ledeer, so I micht see

at - Mr. J

penses, ' It is evident to me that he

omits some quite important thines.

considers ‘‘ex-

Just w

Take the first téen months of the busi-
ness,  The mvestment was $2400. At
(i per cent. interest that costs $12 per
month to use: hence the cost of that
capital was $120 during that ten months.

Ag
1,425 in fixtures. That item is properly
discountable 10 per cent. annually. That
ficures $11.8715

the ten months., [t those two items be

ain, there was an investment of

per month; $118.75 for

dedueted from the profit item of $£276.19
very little will be left. 1 do not think
either item was deducted because the
fixture account is held at $1,450 three
vears later. If $50 has since been in-
vested, the aceount should now stand at

about £1.079.32.
The Proprietor’s Salary.
Another point is that the proprietor’s
salary is expense, just the same as
10

GROCER

though he hired a man to run the busi-
ness. This expense must be kept and
limited to a fair percentage on the total
sales.  That percentage is necessarily
larger in a small business than in a large
one; but in no ease must it run much
over 3 per ¢ent. Sueh ratio on this busi-
ness would allow for a salary of prac-
tically $810 - say $67 per month—and
that is what Mr. J should limit him-
self’ to: but, for ready figuring, let us
suppose that he will do £30,000 in 1912
so that we ean put in the salary at $75

per month, $900 per vear. That is the
amount on whieh Mr, J should live
during 1912, He must live on it if he
1s to play safe. He must live on it for
the zood reason that it is ALL HHE HAS,
legitimately, on whieh to live.

When a man undertakes to manacve a
business, he undertakes to aecount for
the safety of and fair return on the er
tire mvestment. Properly speaking, e
can no more take hiberties with that bus
ness than it 1t did not belone to hin
at all

It, then, we take M. .J
ol expense at what he cives it and ad.

's statemer

\

thereto the ttems I have enumerated, we

shall have something hke this:

I‘:\}N‘HM' account £3.417.00

J—'s salary ........ 900.00
interest .. ... . 19:3.08
['l"ll'nw'!il'ln“ ________ 119.93

Total expenses *4.630.91

and that ficures over 17.15 per eent
the sales of, sav, $27,000.
I do not know how Mr. J has ¢on
puted his margins.
all rieht
urime them onto the sales.

Ie gets his expen-
as most ot us do -through f
\l:l.\iu-
computes his margins that same way
am inelined to think he does this or
would have vone broke long ago; b

<hould like to know that he does ti

The Delivery Expense.

It he has horses and wagons, too,

| suppose he has, those must be separ;

from the general fixture uaccount

then discounted, or depreciated, 20

cent. nstead of 10 per eent. ¢
cause delivery equipment eannot
counted on for more than five years
the average, while other fixture
cood for many vears and 10 per cent

1 conservative discount to charge aga
them annually.

Altogether, I ineline to the opu
that Mr. .J i1s an industrious mar
richt, but one who takes some th
from the wrong end of the caleulat
His idea i1s that he must have ‘“what
needs’’ as his own share. He 1
change that plan around and take
view that he shall get, by way of salu
what his business ean afford to pay |
It he proves sueh a good manager the
the business shall grow, then it must pa;

o
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n the busi-
» kept and
n the total
necessarily

1 in a large
run muech
1 this busi-
v of prac-
ionth—and
limit him-
ng, let us
)0 in 1912,
ary at $75
hat 1s the
hould live
n it if he
on it fo
HE HAS,
manave
count f""
n the en
aking, e
that bus

¢ to hin

statemer
and ad.
rated, we

17.00
00,00
9.3.98

19.93
10.91

cent

has em
expens
ouch
I;l_\?w
way

opu
man

th

ulat

him more; but he must first show his de-

servitude in this tangible: way.

¥ Credits Must be Watched.
; When he gets to figuring elosely in
i this way, on himself, he will be eareful
“ 4 about expenses. As those run to-day,
i hasis about 17 1-5 per cent., they are touo
oh: 12,60 per cent. 1s line [ urge hnim
y work to that hne. He must wateh his

~——

eilits— 1 ean only toueh on that point
wo-and colleet promptly. Remember,
¢ first duty is to the business which

! 4 res you and pays lor youl bhest efforts.
¢ customer is important to any busi-

but not so important that it 1s eves

& | ’
y d practice to relingmuish the rights o1
! nterests of the husiness toanv w
‘I nvenlence ol the eastomer,
‘! s \nother point 1 can only toueh: vpon
e e advisability of hmiting the 1
{i - 2
& nvestment  somewhat, Farnn

en anv are reallv shown, should be
ed of with some jundement. | e

reallv. NEEDS additiona] eap

in some of those earning '

should then co to a surn'as

S e SO
= =
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acecount, But be sure there is real need

not some lazy, or dilatory habit of
vour own in the ecollection of bills to
which you are ecatering under the mis
taken impression that yvour business is
‘erowing.”’

Remember the Savings Account.

Lastly The wayv to have money 1s to
lay 1t aside and KEEP_1'l I have 1
ed on this subjeet bhefore I shall tall
again some of these days. But Mr. .J
should becin at onee to lav aside =25
every montl n a savings bank —and

Y= every mont at the bey nimmye ol the
mont \ftter he has aceuamulated $500
that wav | ean tell him what to do witl
t. Meantime, take 1t out. charge it to
irplus, and SAVE I
his is only introduetory I want 1

riend to send me the irther details
sked for. I want to keep up dis
( ! 1 m until all the cround 1s
overed.  So 1 hope he Il write a 1

‘
=
oA B i i

Vs, W n every 1 ol 18y
[} 1 1 1 ]
' I. Is encaced 1 the struggie o
s : ke 1 4
: Cree { I of knowledee in the
or oo 1 twes and eustoms 1s b
e ( 1= one of the ehiefl draw
S clopment and proeress. T

D L SRR,

, )
\ " ound to be a mone mal
t a commereial or finaneia!
Mani <f Laes o5 Dot
| 4 .
orons, hut quite frequently very
3
: ( of cont o past
ont O ive t tr <iatio
3 s lefter i L lore lany

capacity of the ledeer elerk

lvu cone els n i oflice professing

3 e ( e langnage in question
£ ortuna vV lTor the amatear trans
ere 15 a considerable difference
sayv, the Freneh of the evenine
‘ S I the Frenel spoken and writ-
i commereial men of that coun-
3 |

Fhis 1s why the easual translator.

quite ecapable of an intellicent
of a French novel, sometimes
errors in {1

the translation of a busi-

¢ which eause more than ar

Wl 'f'\"fv»yrnu‘r of business has
t-into the commereial arena coun-

ose tongues are absolutely un-

o the uvu’.ir::n‘_\ man. For in-

The Management of a Retail Business

By H. C. Carson, F.S.S.

~ cal o siness, in Cana
ol s s heing transaet
et wi nations
~ t ( SHACes < «
ris Slave I .
¢ Ses \l I” S
= - y & 2 4
st he realized there 1s real ne
S S N« < s <) o1
nd written hy ¢ peoples ¢ e Far
s { s Tapanese, the Per
s1an the Armq 1 el | ( \
o a h O1= < S A Grea
Britai \ 1 Srowing Siness  wi
Canada ar other e rics
n
e ‘ S ‘ S S
OS¢ | tron 1 the trans on ol
foreig correspondenes There are 1ur
London sever bureans whi ke
1 b that their translators ean ecor
rectly re r into English and lanzuage
of anv eountrv whieh is., so to speak
wi pale of eivilization The

translators are hichly aceomplished men.

teh Speciall _‘ a partieniar brane
o Lhe mno 1 s spol 1 hy races o
the commerd world Some deal wit
the Latin tongues, other the Slavonie,
others the Eastern, and so o The

translators in the first-elass bureans are.
moreover, men who have mastered the
;'I"'w.l"l\ inderlvine the commereia
practices and reculations of the ecoun-
tries with whose language they have such
intimate ili'!{‘l.’lE'-!.’“l“l‘. Thev are, there-
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Police to Stop Sunday Selling

PIIE CANADIAN GROCER

Canadian Grocery News Done In Brief

in Vancouver — Kelowna Mer-

chants Organize—London Delivery Horse Breaks Bridge and
Falls Down Embankment—Changes in the Trade.

Western Canada.

R. L. Innis, secretary of the Dominion
Canners, Limited, Hamilton, 1s ill at
Winnipeg

John Livingston, for the past ten
vears with .John Prentice, sugar broker,
Glasgow, Scotland, has been appointed
manager of the Saskatoon oflice recently
opened by- the W. H. Escott Co.,
brokers Mr
charge of the company’s
interest in Regina and Moose .Jaw

whole
sale grocer
will also Lave

[.ivingston

Merchants of Kelowna, B.C., have or-
ganized a retail
with the

merchants’ association
following officers:—President,

J. E. CHURCH,

Necretary  DBrantford Retail Groeers' Associa-

tion.

R. F. Morrison, vice-pres., F. S. Coates;
sec.-treas, (. S. Mckenzie;
W. Lloyvd-Jones, D. W
A MecKay, C. C

directors,
Sutherland, G
Washburn, .J. Ball

Mayor Fimndlay, Vancouver, B.C., has
issued orders to the police to stop Sun
day merchandising This order applies
to tobacco stores, wveneral stores and
contectionery stores in particular. Drug
stores will not come under the order. In
the past 1t has heen necessary to secure
special  permission from the attorney
general for each individual prosecution
under the Lord’'s Dav Act, but the may
or points out that Hon. W. .J

has signified his willingness to have the

Jowser

citvy take ceneral action looking

towards

o
the Sundav closing of stores which here

tofore have heen disposing of tohacco,
candyv and general
day.

Quebec and Maritime Provinces.

The Remv

merchandising on Sun

Starch Co.. of Belgium,

represented in this countrv by Laporte

Martin Co., Limited, Montreal, have
sent Cheophile Kempeneers to Canada as
a demonstrator ol rice starch

The Quvon Milling Co., Ltd.,, Quyon,
Que., has been incorporated with $20,
non capital

Manager McColl, of the Canadian Sar
dine Factory (o, has let the contract
for erection of a factory at Chamcook,
Charlotte, N.B., to Mr. Hartmann, a
Montreal builder. The work of construc
tion is to be proceeded with at once,
and the companv will probably be able
to take fish by the first of August In
addition to sardines, the firm plans to
can other lines, and will operate during
the winter One of their lines, fish
balls, will demand a large supply of
potatoes. The packing of these will be
done when sardines are dull

Ontario.
Ilaskett Bros.,

sold to

L.ondon, Ont., have
Summer Bros.,
clerked for the above firm

who formerly

J. C. Laird has been appointed new
district manager for Canada of the Na
tional (';1:[1 egister Co., to succeed F
IZ. Mutton, who recentlyv resigned

Mrs. llen M. Whitley  will
the grocerv business of the late
Whitlev, Prescott, Ont

name

continue
John
under the same

David Weir, for 60 vears a grocer at
ITe came
to that city from Scotland when quite a

St. Catharines, Ont., is dead
voung man, and had been in the grocery
bhusiness ever since

. N. Brown;

been in the grocerv and shoe business in

CCollingwood, Ont., has

but escaped with a few injuries, while
the sleigh itself was smashed into kind
ling wood.

I.. W. Pyke, Toronto representative o
Macor, Son & Co., was confined to his
home for a few days during the week
with tonsilitis He was, however, able
to be at his office again on Wednesday
\ man by the same name was injured in
the recent Durham railway aecident, but
it i\. ol conrse, ]lir:lw‘Af to ]‘(~!uil‘(
wasu't Mazor. Son & Co.’s representa
e
.
WEIGH THE GOODS.

“*Weich and count all the zoods yon

receive,’’.is the advice given by a whols

saler to a retail grocer recently

JAS, BURNS

Member of the Brantford R.G.A. who is
taking an active part in Ontario
Association Agitation,

*We always aim,’” he continued, ‘‘t

ive the exaet weight and ecount ever

that town for more than 20 years V' time. bt T do not vim that mistake
little over a 3 ago he moved into his vill not happen.  They are liable to o
present premises and states that since 1 even in these houses where the eore
hat time business has been on the in csl eare i¢ taken b nrevent thiem. a
crease.  Last vear his cash sales increas cob tell ivor Thal \‘ en an employe
ed more than £5,000 and during Januvary |,|g';;1y:r- house is found “” ‘ a
and February of this vear the increase ade sicl G ninRER: T wels “his
about $200 each nonth over corres “ N \nl‘l:wiv»\ I wouid advise ever
onding months of a vear aco \ ) | §
roecer to make snre that h cels whia
deliver, REse. o Gordor B < mvoieed with. Fven, if he does n«
Drake, London, Ont., diriven by Albert mistakes, very often. it is well
(toss, figured in , sensational occurrence ot et ;T’ ts Josing
last Thursdav hoving been ifrichtened by nicnév _thronelh th e ehaanel. 1 is
a foundrv whistl Just as horse and , to. be sure then sorry. ™’
driver were goin over a bridee the
whistle hlew With o side leap the ®

crashed into  the

about 25 feet of railing

frichtened animal

hridge hreaking

and horse, s

a 30-foot embankment to the ice bhelow
GGoss managed to jump out of the way
of the equipment and saved himself from
injury The animal fell on the sleigh ¢

U}

L and driver went down ¢!

SAFETY IN GIVING CREDIT

Customer—**How mueh for that -

clothes, if T pay ¢
Merchant
(‘ustomer

“Twenty
“How mueh o eredit ?’
Merehant "l"«'l'll\ dollars, hall’ ol
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The

arket—Canned Milk Advanced

Number of Manufacturers Put Up Prices—Demand so Large They Can’t Keep up
With Orders—Raw Sugar Market Has Steadied Up—Has Been Record Season

For Syrup—=Sales Still Continue Brisk—Canned Raspberries

Higher in Montreal and Toronto.

OINTERS—

i3eans.—Declined. .
anned Strawberries.—Advanced 10c.

<helled Walnuts.—Down.

<~eeded Raisins. —Declined

Mlontreal, March 11. — Local dealers
| report business of a satisfactory
racter Demand for all lines is up

the mark and supplies are encourag
Spring trade is close at hand and
Jesalers claim they are prepared to
et 1t The ‘_'-‘H-'l';l].ln;n'l\'v' shows de-
i tendencies and ior the week
shelled walnuts and seeded raisins
pped
ther interesting feature in the mar-
is the 10-cent advance in canned
rawherries Canned goods have offer
few activities of late, but now prom
to hecome more lively
helled walnuts are also on the de
np
"GAR.—The sugar market for the
remains unchanged. Prices are on
arallel with last week’s, and the re
demand is of a hand-to-mouth ord

er
Frar BN oiisee i Connvareny 555
ira 1h. bag 665
t \ 51b. cartons 58
Granulated, Imperial LR
lated, Beaver ......... 540
" boxes, 100 1lbs, 630
mp, boxes, 50 lbs, 6 40
mp, boxes, 25 lbs, 6 50
Seal, in cartons, each 035
tal diamonds, !;Mn sl . LR
tiamonds, 100-1b, boxes 6 X
stal diamonds, 50-1b. boxes w0
liamonds, 25-1b. boxes 6 60
il diamonds, 51b. cartons T

tal D ‘r‘nn! Dominoes, 5-1b, 02T%
ra ground, bbls, 59
g nd, 50-1h. boxes 615
ground, 25.1b, boxes 635
O W s i inee hoonie 575
1 Th. baxes 5%
1 b. boxes 615
B sa 555
it coffee 5 50
w 54
I tesnseene 6%
w, bags 515

lated and yellow r’nayvhe”hm! at Se.
bag prices.

P and MOLASSES.—The trade

i and  molasses is of a steady
Prices advanced on one brand
te corn svrup last week, but since
activity  has been displaved

on all varieties is still Lrisk

rhardos molasses, puncheons

bados molasses, barrels .
barlos mnlli'«-m half-barrels
rhados molasses, puncheons
hados molasses, )\Arrrh o463 avase
arba 1  molasses, half-barrels ......

-
2
:]

Soq
0
S0M

anses

ooo
P Rgx
oscooocosos
-

=

30

. L
s, %
. ; n ng
PS, quarter barrels . 0 0%

%, H'4-1b ‘-nlh . 17

51h. paile 1 9%

ins, 2 doz. per case 2175

14 per case 3

10z, per case 300

¢ per cas 205

D H‘l ITS —With one new fea

arket continues on last week's
Prices of seeded raisins, both
nd fancy brought forth a decline

The general
activity.

s
4]
]
@

Evaporated apricots

Evaporated apples seas B8
Evaporated peaches 018 019
hupnnlel pears .. . 018 019
Currants, fine filiatras, por b, mot cleaned 0 08% 0 09%
Currants, fine filiatras, per 1b., cleaned 00T% 008
Currants, 1-1b. packages, fine filiatr cleaned 0 08 0 09%
Currants, Patras, per " ee 009 009%
Currants, Vostizzas, per Ib. 009% 010
Dates, 1-1b. packages ...... cses - DD
Dates, Hallowee, loose cees 0 05%
Fards ., , . soes S 1
Figs, 3 crown 0 07% 0 10%
Figs, 4 crown 008 010%
Figs, 5 crowm 008% 013
Figs, 8 crown 00 oM
Figs, 7 erown 010 015
Figs, 9 crown 0 o1
Comadre figs, abou 1% 140
Glove boxes, 16-0z. per box . 010% 0 11%
Glove boxes, 10-0z., Per DOX ......ccvvvacarens 00T 00T%
Prines—
30-40 01 018
30-40 e 98
40-50 WSS
50-60 ees 012%
60-7 e 05
[ <, SR s 01N
80-90 U o
90-100 W 3
100-120 , .. . ws 968
Bosnia prmn 00 00
Raisins—
Choice seeded ralsing ...........cccieininene oses 00
Choice fancy seeded, 1 Ib. rkg\. . 0 9%
Choice loose muscatels, 3-crown, per b ...008 008
"hoice loose muscatels, 4-crown, per Ib. 009
Seedless. new, in packages ... " wee 000 010
Select raisine, 7-1b. box, per bnx ........ n g
Sultana raisins, loose, per 1b, ......... . 012 016
Sultana raisins, 1.1b. cartons ... e 016 019
Malaga table raisins, clusters, per e 280 S§T5%
Malaga table raisins, clusters, per 3 box ... 08 1%
Valencia, fine off stalk, per Ib. .....c..c.. 008 0 MMy
Valencia, select, per Ib. ............ 0 08% 0 09%
Valencia, 4ecrown layers ;nr b, 009 010

TEAS.—The local tea market contin
ues firm, with prices for the week un
changed Cevlons and .Japans are fir

although nothing of the new crops has

vet ‘been heard of Chinas are stead\
and dealers are holding out for large
profits Nothine exciting is likely to

take place for some time

Japans
Choleest 0o om
Choice 0% 0%
Fine & 5 . OPEmaE | 03
BN s o v ierest . . 0% 08
Good common oviin .01 0N
’nmmnn. o e oA 0o o2
e
ken  Orange Pekoe SR —— . m
il ez 02 022
PURS  BONEINED  ooviviisosissisosciossanis 02 o022
India
Pekoe Ranchongs 01y 0%
Cevion Qreens—
Young Hrysons . SRR RS M4 03
Hyson . . . cisassreniseisnises BN BN
Gunnowders . . . aossesengsulSRRTee 019 038
China Greens
Pingmey gunpowder, low grade ..... 04 08
Pingener gunnowder, pea leaf . e B O
Pingsner gvmpowder, pinhead . sviae WO SN
COFFEFE —The week has seer no

movement in coffee: consumptive demand
limited arnd dealers in view of the
small erops this vear expect an advance

in pliu‘ before long

Macha 0% 02
Rio ., . 0 21% 0 2%
Mexiean nos nom
Qantoe A% n
MR « « &« corniines 0l 0%y

SPICF \—\px('f‘\ are \1111 in fair de
mand for this season of the vear. Prices
in general are steadv but some mav firm
up with the coming spring trade

Allspice , . 013 018
Cinnamon whole . = eees 016 DR
Cinnamon. groond ...... soses - B I8 0o
Ratavia cinnamon esss e 058 09
Cloves, whole ......... . csssnesaces IR O8N
Moves el ... nn nes
Cream of tartar ........ sesssssepesstenatsetes 0% IR

tone is strong; but lacks

and Strawberries

Ginger, whole ........cccuuue
Ginger, Cochin .........
Mace . . . .... Ssvesessuse . 0
Nutmegs . . . . SESEETRE = 03 0
& 0

Peppers, black
Peppers, white

TS.—Strength i1s noti a
nu }Ilr i!: 1116 ol nu il
a decrease tl eex  and
1 at 27 and 29 cents. Pea
its ofier no interest et but an active
trade can be ooked rd n the
near iuture
. < 0% 03
. ownon
F.hwr s, B 1b, 010 12
Tarragona \lmnnh per Ib. ..... .. 016 017
Walnuts, Mayette Grenobles, per Ib. ... 015 016
Walnut \!nrhot.l per 1b, I 012% 0 15%
Walnuts, Cornes, per Ib. o1l 013
Hungarian os sesese os 0% 01s
Shelled—
Almonds, 4 crown selected, per Ib. 0% oN
Almonds, 3 crown selected, per 1b. 082 oM
Almonds, 2 crown, selected, per lb. . 051 0%
Almonds (in bags) standards, per Ib, ... 027 0238
Valencia shelled almonds, new c-vp v 03 o
CasheWs .....ccoo coscsnecs  csceee 015 o017
Peanuts—
American—

Japanese roasted . .
Coon, roasted .........
Diamond G, roasted
Bon Ton, roasted
Sun, roasted
Spanish, No. 1
v ¢

Peca v
Pist m'huH 1b.
Wa e
l: leanx bright
Brokens .
RICT nd TAPIOCA. -
nguir ted rice rcies
remain fir 1S Vet A\ normal amount
i1s belr tra ted in tap

bags, 250 Ibs, 388 a3
bags, 100 Ibe, 365 3%
bage, 50 Iba, 365 I8
pockets. 35 lba IS Im
! In 4N
I8 38
I8 I
185 I8
...... 65 3718
" IR
85 3%
10 42
@ 40
M 4%
Jag
506 515
- §15 6§63
. ¥ 58
Ca 009 01
eos oo7
BN ascserassene eor om
ass o esessceee o
CANNED GOODS
TORONTO NOorne v o= rs reas
that present demand r ed coads 18
1 ' sesisen () rs ¢ -~ e
I ean’t = at  demane S COME
up to expectations sard one \t
t S =@iso) ' Vet Vit OlN=en o=
supplies ruit= and vecetables reduced
and retatlers’ stoeks heine depleted. one
wonld naturally expeet a brisk demand
tor e; ed conds So far it asn 't de-
veloped very brisklv witl <
*The real g eonsumption of canned
coods, " ecommented another hber, **is
just now eetting under way Retailers’

stoeks will shortly show the strain and

s it S e il .
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our stocks will bezin to move out more
freely.”’

Tendeney in all lines 1s apparently one
Raspherries and straw-

of steadiness.
berries in 2's, as was pointed out some
weeks ago, as hikely, are becoming elosely
cleaned up. and, accordingly, prices are
strenethening.  Quotation of 5240 for

9

s 15 now eceneral, with some jan('l‘.\‘

askine as hiegh as 2250 per dozen.

Gallon apples are quoted at $£3.05, and

Vs oat 1071,

With present scareity and high priees

. retailers

cive spectal prominence
to eanned vecetables,
Fraporated and condensed milk have

made another upward move. Several
firni= have dvaneced prices 10¢ per case
on evaporated, and 25¢ to 35¢ per
on condensed. Demand, as }HI'II?I'(I out
bhetore. has heen  extremely eavy all
winter. Manutacturers have been work-
me to tall eapaeity, but are still far be-
imd with orders. lhieh price and sear-
city ot tresh milk, as well as natural in-

crease m consumption of this line, 1s ex-

;-]41!.. tion ot bie retail demand. This big

milk and

Qmand, combined wit

suear, are r~»~;»4»::\"'!-‘ for hicher prices.

TORONTO.
FRUITS. Group RB.

4
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—Strawberries, heavy syrup ... oA 24

Strawberries, preserved 249
Strawberries, standard .. 13
~Strawberries, solil pack 9 55

VEGETABLES. Group B.

2's—Beans, red kidney .............. EE e 115
blood red . 1w

whole, blood red il 1 30

sliced red  Sime 135

e red Sim i

33

3 b 52 s e e e

1
1
312%
1

15
180
115
Group B
>l
Ig Au 1d K
1 142'%
3 i Iy
" 140 142%
brand 1
1
r. 2
h bra A
CANNED POULTRY AND SOUP.
‘ i
Tk 4
i H
< L]
S 1 ™
AL, — Canned roods are
ans of activity The demand

1S norry |

Strawherries, 2 lhs., advanced
10 cents this week and are now quoted
£2.50 generally

ONTARIO MARKETS.

\dvaneced,

Raspberries and Strawberries—Stocks

low and prices hicher.
o ! Raws have steadied
Corn Syrup-—-Bie demand.
Tarant Mare 11 Trade n roeer-
[ resents a decree of quietude,
opinion of most wholesalers
B ried tha it < time other
vears., Sales  sheets  of  majority  of
GUSES S that business durine Janu-
Fehrnary was fullv up to stan-
AHE for 1 semont hs Brealin i of
conntry roads whieh will make traveline

difficult will no doubt afiect country

purenhas durme Mare somewhat.
Colleetions are fair. althoneh it is eon

ceded that 4hev might he hetter ITich

Prices eneral have made finanein

rather a diffienlt problem this winter,

especially for smaller dealers. Praetie
of retatlers stockine  quit cavily n
fall whieh has become more cencral in

recent vears has made it diffienlt fou
him, although trend of prices in late
yvears during period from early fall to

[

spring has shown it to be generall
profitable.

(‘orn syrup is one of the lines now
moving briskly. In fact, it has had
heavy sale all winter. Condensed a
evaporated milk is showing large a
inereasing consumption.  Several mar
facturers have advanced prices on thes
two lines.

The trade believe that a re-adjustin

];uv\r soap '-y]u\ W 1 Wi I

Iv changed is probable in near |

and that in the adjustment t Iree «
method \‘,L_I he elimmmated, and o S
listed at a straight price.  First of

month 1€ named by some for the ¢

Retailers  are bezinning  to bee
more interested in house « 1!
Ppites as the season ol dema d appre
s Sprive foods will now also he

2 to the tront.

SUGAR—Raw market has show
covery from easiness noted last
and 18 now resting steady Recent
ports recarding Cuban erop have
heen so vood, sucgesting that estn
ot erop may possibly have to be red
Last week many New York refin

made arrancements to cover, and 1

turn of Cuban ¢rop continues u
able, it 1s possible that market may
some devree of strenegth when next
ine movement sets in.  Trade |

routine basis, ftollowine heavy b

durine February.

I
} \
FExtra

I

Boaver grar
\ }
" ‘

lumps, in
18] mps m
\ mps

SYRUP AND MOLASSES (
syrups are still moving briskly

i 1 ik - g B

has been a record season for tl
Greatest diffieulty whiech manufaet
find is in keeping up with orders. *
firms are away behind in deliverie
With apprach of syrup season, n
syrup will [)l'nl»ilbl)' lit‘\l‘lll[i greater
Syrups— I
2-1b, tins, 2 doz. in case
5-1b. tins, 1 doz, in case
10-1b, tins, % doz, in case
20-1b, tins, % doz. in case
Barrels, per 1b,
Half barrels, b, ..
Quarter barrels, M,
Pails, 38% 1bs, each
Pails, 25 1bs. each
Maple S8yrup—Compound—
Gallons, 6 to case .
% gals. 12 to case
% gals, 24 to case
Pints, 24 to case
Maple Syrup—Pure—
Gallons, ¢ to case ...
‘2 gallons, 12 to case .
Quarts, 24 in case .
Pints, 24 to case ... . ceaes
Quart bottles, !2 to case ..............
Molasses, per gallon—
New Orleans, medium .. 0
New Orleans, barrels
Barbados, extra fancy
Porto Rieo .......
Muscovado . .

DRIED FRUITS—Many

seeking reason for continned inacti

jobbers

L e

it

Rt

e LA YL

L DR 2 AL 140 o 3 e 5

n drie
ould

hemg t

wias
robabl

prosp
have
and t

]

arad
OFFE]
ere o
ket is
now 1

roasted
Rio
roasted
bo, roas

time ¢
ne ang
ed in ty
amount
* done.




fruits at time when demand
There is a routine trade
heine transaeted, but it is far from brisk.

. n dried
ceneralls dri

hould be brisk.

ines now

as bad a E. "zuhuhl_v a creater abundanee of apples

was suecested by one dealer that

nsed an is vear than last was partly respons-

|
He,

Aroe

al mann

“There is no doubt,’” said another,

on thes : that rather high prices are having some
o cet.  Apricots and peaches are at a
Justier ‘ firure. A zood prune is also worth
! faney price, while currants and raisius
r futu by no means cheap.”’
pree s | am not worrying at all,”’ com-
this 3 ted a third. *‘‘Retailers are start-
it of t

to push dried fruifs in real earnest
and we will soon find trade in these
mn )'I'lnt‘«‘.”

Dates are

hines are I;lll‘]A\ steady.

held, as also are ligs. California

are at least not firmer, tendeney

ot vt A I ANIRDA. ol 2 i

Jightly in buyers’ favor.
W
4 15 16
st w h 40144
013 oM
el : 012
L § 010% 0 11
: 9 0 10% 0 10%
st 009% 0 10
S8,
ed e 008% 009
sfine 3 o2 03
! 5 .e Vo
1 3 Pecls
nta 3 :
1y %
xt : o
¥ wtedd  peaches 0
e 0
b ipples 0 1 2
Filiatras .....
Iatras
3 VOostiZZas ...ccenee .
Uncleaned, %c less,
-4 Sultana o+ . . o 012
f Sultana, fancy ..... 014 014%
ana, extra fancy 018 017
: Valencias, selected ...... 008 008%
K Sewdend, 1 Ib, packets, fancy .. s . BN
leed, 16-0z. packets, choice 0 8%
v Dates—
Ealbons
I RO ososvinssnncsnanion 0 06
I'ackage dates, per 1 Ib, ... R 007
8 Farls, choicest, 121b, boxes 0 09% 0 10%
4 ards, choicest, 60-1b. boxes 0 06% 007
i F-A—Routine trade is being done in
Local prices generally show no
1 s :
. «e, but hold steady. In primary
ets firm tone prevails. On Colombo
k cef, smallness of sales early in year
! : prospects of continunance of smal!
! have brought atout a stronger feel-
\ and from now on a steady market
» ;
I : Il grades of Ceylon tea is expected.

r 4 OFFEE--No great change in situa-
L here or elsewhere in coffee. Tone of

ket is steady Trade

as for some
now 1s of routine eharaeter.
o
DRI - ossiciasaninin sorihnanbihdin 08 O0M
Rio .. 19 02
. roasted H 0s
1ibo, roasted oM 0
o 02
03 03
032 0%
021 028
025 028
024 033
........................... w 988 08

Demand from consumers at
lime of year for spices is merely
ne and similar conditions are re-
ed in trade of wholesalers. A nor-

amount of business is apparently
r done.

THE

CANADIAN

Allspice, cloves and peppers maintain
their strong position on primary mar-
kets.

%-lb, %-Ih,
pkgs tins doz.
-0 70 T 0

ANISS s ¢ o ccsisn 70—
Cassia . o & ‘wese sova 15 %123
Cayenne pepPer ........ccceees 3 S5 90115
ClOvS o« « ccoose B0 8-110
Cream tartar ... N W

Curry powder

Ginger . -
Mace . . . &

Nutmegs . . .
Peppers, black
Peppers, white
Pastry spice ...
Pickling spice

Turmerie . . . . 1
Range for pure accurding to gradle 1 )
oxes 2 cents per lb, below tins., Barrels 3 cents below

1

stard seed, per 1b. in bulk ...
elery seed, per Ib. in bulk .
Shredded cocoanut, in pails

RICE AND TAPIOCA—Consumption

of rice and tapioea is probably larzer in

spring and summer than at anyv other
season For this reason, trade shonld
soon be show o omore ael LA\

Condition of riee market 1s little u
chaneed from position outlined. Tapioea
s firmer on primary market

report irom ‘1Hor ) (‘hina, sa

I I ried shortace dmn r the earrent
! s drawn upon stoeks and will
doubtless eontimue to he felt durn the
COMINY season even normal new sap
plies are available Latest dvices from
Indo-China indieate rather poor pros-
pects, Salron reportin 1 material short
ave whie will probably not permit the
export of more tha T00.000 tons as com-
pared wit the 1.000.000 tons it u ‘.l”_'\
exports Reports from S are not
mueh more enconracing

The

this rvlmy'l, seems to be that hneh prices

ieral opinion in the trade, savs

are hkelv to obtain One leading firm

apparently ceneral
that ““on the
whole our opinion is that prices for riee

summarizes the

opinton 1 1ts statement

during 1912 will averare hicher than f

for
ecither of the two precedinge vears, thouel
not higher than in the two months of
September and Oectober in 1911."°

Standard B, from mills, 500 Ibs., or over

f.o.b. Montreal A 368
Rice, standard B., f0.b. Toronto ......... .... 378
Per 1b.
Rangoon . . . ...... . susacssnsnavese B NN 9
Fancy rangoon . Sandinnay 005
Patna & weie O g 0 0%
R RS GRS R SR 005 o007
Java o dews ong om
SR 5 o' o eesspiivasincevesdsasasiog o omw
Sago, medium browm .........ccccceienene 008% 007
Tapioca—
Bnllet, double goat conce 008
Medium pearl i 0 06% 0 07
Flake . . . . 0m
B & & iscceciiumenivesstansaptsatess 006% 007

NUTS-—Demand for nuts is not brisk,
althongh normal for season
mostly for small lots.

General

Orders are
firmness prevails. Local
wholesalers purchase greater quantity cf
requirements for season “in fall, and
stoecks now held are said to be none too
large for season.

Almonds, Formigetta . 015 015%
Almonds, Tarragona ... . 0% 01T
Almonds, shelled .. .08 o9
Walnuts, Greneble .05 s
Walnnts, Rordeanx 012 o3
Walnuts, Marbots .13
Walnuts, shelled, ne . 0% 13
Filberta , . . 11 012
Pecans ., ., . 0T '8
Brasils . . .... . % in
Peanuts, roasted . .00 3
Peanuts, green, extras ‘ . ey
Meanuts, green, jumbo . o

GROCER

BEANS

easier in Montreal, local tendency is by

Although beans are reported

no means in that direction. A report
from Ontario bean distriet reports small
offerings from farmers and lders
pointing to small stoeks and firm in their
ideas. With good demand now heinge
felt, local feeling is for continued steady

market.
Prime beans, per bushel

3 e 1%
1 picked beans, per bushel SRt es 14
omia Lima beans, Ib. . . LR

MANITOBA MARKETS.
POINTERS

SVIrap L ooe case

Evan Firn

Bean St

Winniw \ 14 \\ < S I
] ] '
Cer Marke ens ‘ e, the
1) deve eatures « q
1 1 P o I P
1 nt are brieht

Lrener teadines Jare n
N dvaliees o L [ I r {
I ) I " ) recarded
1

| L LA )

SUGAR SNUTAr pried e s
chanve durine week Easiness de
ed for a time New York raw marke
but has sinee take on steadier tone
{ nba e v elosely watelie t hemns
elt that out-turn of erop the 3

SYRUP—An advance of 5S¢ per ea

as been

made in syrup during

week
Last week, it will be remembered, white
or clear corn syrup took an upward move
of 10¢ per ease. Demand for syrup s

been extremely brisk durine whole sea-

son.
case
ase
per cwt, . .
Barbadoes molasses, in half bhls., per gal

molasses, half bbls., per gal 0%

EVAPORATED APPLES Stronc
market reported in evaps. last waek stil
with 1lle

houses have (quite bullish

contimues, heing quoted

cood many
ideas on this line.
DRIED FRUIT-—TI
deal new to report in dried frnit
ket. Same

ere 1s not a oreat
mir-
nuted

before prevails in some lines, but quota-

steady undertone as

tions show no change
while California

Prunes hold well,
raisins show tine> of

easiness,
New Prunes— Per Ib.
90-100s, 25s, s.p. p SaREaseI LS & e 0 10%
0105
0 10%
ouy
on

W e

i e e TN, b 4 LA
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TS e ey

0 11%

0%
013

0 06%

0 05%

0 04%
Fine, f.0.s., 28s, s.p., per box . S D
Fine selected, 23s, s. ceee 33
4-crown layers, 28s, “ 248
4-crown layers, lis, SEMES L
4-crown layers, T e 070
Ne plus ultra, 28s,, e L

Currants—

v, clean, 0 0T%
ol r V08

0 08%

- 017%

Quotations on colftee re-

week. Neither is there any

e in ceneral situation, steadiness

prevailine. .\ healthy trade is oenoral
ly reported in this line.
Roasted PRI e 022
Green Rio 017
Green Rio, e Lo e 0 16%
DEANS - Market for beans is «uite
strong under hmited:stoeks and cooa de
mand, which has been in evidence sinee
early fall. Peas show no chance.
Beans, 3-1b, picker, per bushel G 265
Hand picked, per bushel ................ ST
Peas, split, 100 lbs, ......... e aistes .. 400

NEW BRUNSWICK MARKETS.

St. John, Mare 14— One ol ch

anves of Imterest durie week has
wen inerease of ten cents per barrel in
Manitoha flour. Loecal wholesalers have
wen advised that Ontario millers may
follow betore lone.  Situation is said to

he exceedingly strong. The Yact that May

¢ i~ moved  upward in Chicago
market and ihat an advance of about
four cents a hushel from lowest point of
o1 1o 1= he ! ] is said to
) el responsihic wonerease. Keer
cotpelition armone :Vij': 2 ecompanies i\'

ouzht to have kept the price of flonr

at the old ficure for some time past. An

advanee of =1 a ton in all erades of mill

‘ < taken place also,
White heans have inerease ten cents
t bushel. Stoeks wi farmers are sauld
to he Jow and seareity has caused In-
erease. Cornmeal has also cone up ter
ot ~ 1 | M

for

past amd turther -

for even over those

re S A ]
have already ocenrred. Tt is he-
' S w loeal  wholesalers  to their

customers that towards last of the sea-

son present stoeks will undoubtedly i
I taken up, and  some  meaning  of
conrse, those who defer carlv purehases
£ Sl
ave to co withont seed.
NeEAret v 1= noted onions< and an i'v

crcase in priee is marked. New Valen-

cias (1s) are heine quoted at $£4925:

Valencias (55) at #3150 in erates con-

taining 120 pounds. Winter stocks are

prefty well sold ont and new offerines

are bemne made, New Eevptians are ex-
peeted noa few weeks,
Foeos have heen  broneht  in in fan

auanti

< from country  and aided by
mild weather the supply seemingly has

hecome mneh bhetter, <o that a drop
i has taken place. From 28 to 30 is
now asked for case stock. while hennery

zoods remain dearer, selling at from 35

to 38, and in some instances, 40 cents.
While potato market has received a

promising supply from surrounding loca

THE CANADIAN GROCER

centres, there have been heavy importa-
tions of Eunropean stocks, mostly Irish
voods, and these have relieved market,
and eaused farmers to bring in some of
what they were holding tor further ad-

vanees,  Different dealers sold at $2.25

this week, and the price ranged from

O the Irish potatoes bring-
alont 3250, 1t is thouzht that after
his week there will be but little potatoes
broneht to St. John from the neizhbor-

e country  distriets, as most farmers

will not be willing to dispose ol what

o time, when

they have until after seeding
a ~lump will again take place following

another expected rise.

e MR A R PR Ve S $0 15
Beans, hand picked, bus, 2 55
Heans, - yellow eye, bus. bl ]
Jutter, dairy, per 1b. o (e}
tter, creamery, per Ib, 034
Buckwheat V.. grey bag 300
Cheese, new, lb. .... e . 17
RNt 18 I oinesivesasesesessssssenas 0 8%
C el Goods—
$125
105
106
120
125
130
180
10
306
210
1%
Tomatoes 180
Clams (% |
Cornmeal, 510
Cor al, t s 175
( siie W
I 03 038
I 028 0%
I 1 40
F & 25 8 50
Flo 6 55 6 60
Flour, Omtario 5 60 510
Lard, compound, 1b, 0104 010%
Lard, pure, b, ...... 0 1%
L.emon Messina, per box 35
Mola ancy N 03
Oatm oo 7
Oat P L
I'ork, domestic mess 00
American clear 00
s, barr 75
1
04
00
B
Standard grannlated %
Austrian granulated 80
Bright yellow . "
No. 1 yellow [t}
Paris lumps 00

NOVA SCOTIA MARKETS.
Hahtax, Mar. 14

the advance in local market durine

Flonr and feeds led

week.  Manitoba flour was marked ap
20¢ per barrel. in syvmpathy with ad-
vanee i price of wheat. (‘orn and oats
also showed greater strencth. Corn ad-
vaneed e per hushel, and cornmeal was
marked up 5¢ per bac. Loeal deuaiors
report that all kinds of feed are secarce,
and prices hicher. Middlings, feed flour
and bran were advanced $1 per ton.

Receipts of ecos are inereasine. and
the price is starting to drop. There is
also some improvement in receipts of
fresh made dairy butter in small tubs.
It is goine to trade at 26e.

Early last week loeal market was al-
most bare of Jamaiea oranges. Ship-
ments are now falling off. Receipts of
Valencias and Californias are inereasie.
Valencias range from $3.50 to $4.50, and
California navels from $3 to $3.25.

Onions are only in fair supply. Va-
lencias are 315 to 334 cents per pound,
and United States $4 per bag. Potatoes
continue in good demand and price holds
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steady at $2.25 per bbl. for best stock.
(abbage are scarce and high, $3 bein:

quoted.

.

THE WALLPAPER SEASON.
Arranging the Department to Best Serve
Customers.

The wall paper season will soon Iy

upon the retailer again, and once mor
will the spring selling campaign be oper
ed. Methods that have proved succes
ful in the past will be retained and a;
endeavor will doubtless be made by t}
average dealer to adopt new measur
with a view to putting new life in
sales and ol securing better results th
ever from this department
Arrangements of Goods.
One of the first things to be provi

for is a neat and practical arrangeme
of the stock When an ideal condit
has been secured in this direction t
department has an aid to salesmansl
that cannot be estimated In the sr
er store the methods of the larger
not be applied, of course, on the
scale, but the valuable ideas obtai
the latter can be emploved efiecti
even in the humblest wall paper dep
ment The securing of condition
which a clerk can most readily
easily serve a patron should be the
aim of the manager or proprietor
the natural divisions into which
paper falls render it rather ea
make the beginning

The wall paper department of (
win's, Limited, Montreal, is mads
a number of sections There is tl
which paper for bedrooms only is
that for parlors, another for hall
ing rooms and libraries, another
bathrooms, pantries and kitcher
SO on In the case of this depart
store each section is probably as
as the entire department in many
stores throughout -the countrv,
smaller retailer can divide his s!
into sections after the manner in
the large store divides into sectiom
floor space of its wall paper
ment

It is hardly necessary to point o
differences in the stvle and de
wall paper that prompts the di
into the sections just mentioned
trade are fully aware of the qu
that make a particular piece ol
paper suitable for a bedroom, ar
for a dining-room and so on. This !
ledge is so essential that its posss
may surely be taken for granted

EDITOR WANTED

YOUNG MAN AS ASSISTANT EDITV v
the Montreal office of the Canadian G
He must have a thorough knowledge
grocery business, be a capable writer
have the ability to get the news of the !
To such a man a liberal salary will be ;
with excellent chances for advancement. Aji 7
Canadian Grocer, Eastern Townships [''7%
Building, Montreal.
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Steadiness in the Rolled Oat Market

Rather Strong Front to Market—Scarcity of Oats for Milling Purposes at Mills

Advance of 10 Cents per Barrel in Manitoba Flour

eral—Feed Continues Scarce and Firm.

\dvanee of 10e¢ per barrel Mam
flour annonneed last week became
wre veneral towards end o week \

domestie trade 15 beng transacted,

there was econsiderable volume ol

ahead previous to upward

¢, as ecertam nullers had been ex
<<sine  bulhish sentiments  tor some
led oats present a rather strong

i svmpathy with raw material.

w transportation s responsible for
mills This
o~

te marked in some eases, and thare

reity of milling oats at

imstanees where mills have had to

we down for a short time until an

er shipment of raw material made

appearance,
Fairly brisk

movement ol cereals 1s

I in evidenee, the spring slackness in

sumption  apparently  having  not
de its appearance as vet Cornmeal
teady and firm,

)

ferings of winter wheat flour are
Ul with shehtly firmer tendeney, due
tlv to faet that will
rtly  be up, resulting in

Kening in delivery of wheat by farm-

country roads

breaking

‘eed of all kinds, most partieularly

and shorts, continues and

searce
prices firm.

MONTREAL.

OUR Flour
with no
eport.

uninter-
mportance
last week's
the same ior

situation 18
features of

Prices
tend to

are on

and remain

time. Demand is normal.
wat patents, in bags 480
. in bags e 430 450
Spring wheat patents, bags.. 560 570
traight patents, in bags . 510 52
tr bakers, in bags ........... 490 500
ceond, in bags o sses 09
REALS—Market for the week has

inchanged, prices remain firm, with
ch heavier demand, both loeal and

the country. Raw material is
¢ and may eause the prices to ad-

| 2 ¢
S 262
¥ 2 62
| Fa
Rol '
K i
i
Rol 2
TORONTO.

FLOUR \dvanee o 10 per barrel

n Manitoba tlour announeed last week

as bhecame pretiy ceneral, making 1st
patents

II'IA

steady,

in car lots worth $5.60 per bar-

Market for raw material holds

Ihere 1s a tair seasonable trade n

account, althon

lour for domestic

ere was considerable  busimess  done
previous to advanee, as millers had been
expressing bullish wdeas for some time

hetore
MTermes
Iree Millers

Ontario flour are not s

bhehieve that with roads

shortly breaking up, deliveries of wheat
will be slower, with a resulting strengt
enmnyg
Manitoba Wheat,
t_patent, in car lots 55 560
sy et By oy <8 : . 510 52
St bakers, in car lot 4 500
Feed four, in car lots sovascsssesss 3w I
Winter Wheat,
Straight  roller . 4
let - cvissosaes chvestavy  eeSNBRNGN TERblAN 4180 50

CEREALS
still

they do not

Volume of demand in cer-
brisk. Millers

usual spring

eals continnes quite

state look for
let-up in consumption to become notice
able for a little time yet.

I'he rolled oats market i1s quite strong
under similar ¢onditions in raw material.,
those millers who hint that
a strengthening in

and there are
price is not altogether
There 1s quite a marked
mills reported by
some firms, due to delayed transporta
tion on railways. One Ontario mill for
this reason was closed down for a short
period last week.
(‘ornmeal is steady and firmer.

unlikely.

scareity ol oats at

Rolled oats, small lots, %0-1b. sacks ..... 250
Rolled oats, 25 bags to car lots ...... . T4
Standand and granulated oatmeal, 98-l1b. sk 25
Rolled wheat, small lots, 100-1b. bbls. I
Rolled wheat, 5 barrel to car lots 1%
Commeal, 100-1b. . 15

Rolled oats in eotton sacks. § cents
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Final estimates ot 1911 pro
wheat, as received by Interna
cul | Institute from all

count

has Become Nearly Gen

1911 WHEAT PRODUCTION.

ries, show total produet i

Sans LINDO65,000 1n 1910, a deerease
11,205,000 bushels. Preliminary esti-
mate lor southern hemisphere 1s 200,
NS 000, .-.,y“}..”.,i wit 2TH.510.000 '
1910, This makes the world's total, ac
cording to Institute, 3445345000 bus
as agamst 3461.375,000 by ¢ Same
countries m 1910 Brom rive
es world’s total tor 1911 = 5y
992,000 hushels
T
POINTERS IN BRIEF
| ~ 0! ‘ 1 -
I y : "
Now is ¢ e ¢ S
Sy s a SSEs 1 o selle
SRR GH B
"o it ear !
read WS
Sy ~ at custo s
s'r ~ hy ISINY e¢a
- | | ~ 1 ] ] -t -
I~ oh food value
I roe ¢ va < 1
sales of anv hine
Fueus as a substitute f' 1 ars
! request duaring Lent
Don’ veled cereals L ns ar
exeelle 1 eir sale
e
Stuart & Foster, Ltd., manufaeturers
of ammonia, Toronto, have purchased the

corner

ol

isphere of 3,154,

King and Berkeley

GOOOO b

'

dilction ol
1 Aegni-
portant

n in north-

ishels

Streets of

that eity, on which is a four-storey build

ing they will occupy shortly.

0. Lefebvre, of Ocean Mills, Montreal,
was in Toronto this week. and appomted

the Harry Horne Co. agents tor Toronto.
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USES CARE IN EASTER

Purchases Liberally of Fancy Ch
Marked ‘‘1912''—Advance Pre

St. John, N.B., Mar. 11—(Special).—
Althought it is still several weeks {rom
Easter there are a few enterprising
grocers who are opening an attractive
display of novelties of various kinds in
confectionery and other dainties to In
duce additional trade during that sea
son ‘It 1s  just as well to be early,”
said one of them this week, “‘and when

the custoners are made aware that we

have a nice line ol these goods they will
begin to think of making their purchases
for the voungsters or even foj their
aduit personal iriends, whereas it the
openiny or displaving ol these particulat

lines were deferred for a few weeks they

would nct be o much in tl ( omers
mind when coming into the store, and
heretore the 1s less tendency to buy

\rticies such as fanev chocolate chick
ens e L hi it wetive
\ }‘ are 1 oremao t
place in the confectionery quarter of the
Store

Careful Buying of Easter Goods
An experienced and shrewd crocer said

THE CANADIAN

CONFECTIONERY STOCK

colate, But Not of Novelties
parations Made in St. John.

this week he was careful to have for
loaster a nice line of boxed chocolates

and fancy candies, for he found the after-

L.ent demand always quite brisk, but
there was one feature of the buving on
which he was always cautious. When
placing his order for his aster choco
lates in boxes, he only bought a limited
supply of goods bearing the mark ‘‘Fast

¢ A

er, 1912,” or \n [aster Remembrance,

1912 while he stocked up quite liber
atlv with fanev boxes without these ac
companiments

tlis reasons in doing this were that

he  had over-stocked in choco

iy these descriptive phrases,

uid while they sold quite readily, he was

to get  rid of all of them about

Ilaster  time Consequently  when  he
tried to sell ther ome tiny later, cus
ers ul ¢ lettering hecame sus
mcrous and preferred the ordinary boxed
chocolates as  Iresh goods Since then
I found it practical only to have
wout g little more than a third of his

Ilaster choceolates so marked

GROCER

IN THE CLERK'S REALM.
There are a lot of men who expeet to
nave Imir wages HH\M] Just because
they el aromd on time in the morning,
The best way for a man to make him
~ell’ valuable to his employer is to keep
husy instead of standing out in front

.Urk|w; prnph*:<dnj h}

The man who is afraid or ashamed m
mwilling to do any lionest labor that
comes his way need not wonder if ofthey

lerks et their wages raised before |

Any man who 1s satistied with a
Il done i1l have to bhe—satisfied w
1l SHCCEeSS
¢ clerk whose l 1s fixed o
&8 () O o alter Clos Ay
rat helx 1 s day s wor s not |

to suceeced,

The first essentia! ¢ \ e
hat he he willir o o
)
OrK.
o w
L he profit a dealen thes o 1 S
S Huportand ot ! W
<i'y ¢ customer \ S <fiee
! &
run.

] O
_.llunmu”&’;‘»‘:g
I

TTEER

s F r) e ; =

A corner in Kyle & Stevenson's store, Montreal,
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Celery Still Continues Scarce and High

Contrary to Usual Course of Market at

This

Time—Limited

Quantity and Good Demand—Florida Tomatoes Arrive on Cana-
dian Markets—Spanish Onions Approaching End of Season—
Canadian Onions Scarce—Cuban Grapefruit Arrives.

lery prices are moving in direet op-
o o movement at this time last
when Florida was beginning to
in considerable volume and prices

seekine lower level, For some time

nrices’ have heen | and firming

this continues. | (‘anada
quantity ol

forma eelery during first two months

stern

rallv  receives large

vear, but amount so far this yvear has
small.

\dvent of Florida

)

stoek  on market
Vo eases prices on this <‘n|nl|||u|lrﬂ\
been an

1s vear has exception.

only a limited quantity and a big

I, prices have heen firm. Indeed,
esn’t look as if there were any
e of lower prim\\ for some little

to come. Canadian eelery has heen
nknown quantity for some time now.
¢ first shipments of Florida toma-
to Canadian markets were of good
v, although as to he expeeted, at
faney ficures.  Strawberries con-
to come along from the same state,
h prices are holding quite steady
lenera or Spanish  onions  are ap-

With Cana-

omons searee, there has been a hie

me end of season.
d Tor .\lm':i\)l even at advaneed
Some further shipments are ex-
hefore season finally ends, while
i ontons w'll soon bhe arrivine.
re has been no material change in
es. A farrly steady tone prevails.
crable quantity of Irish potatoes
ome to Canada. Potatoes have de-
n St. John, New Brunswick. Im-
ons of Irish potatoes have some-
cakened ideas of farmers who
olding for higher prices, and de-
have Hn'v‘v"urt' heen freer. l’:ll\-
¢ done, while there is a marked
of heets and earrots.
cather beeomes milder. business
should show improvement. Or-
re moving quite well, as are also
ruit, eonsidering rather high prie-
d. Cuban

ya

apefroit, running to
r sizes, 18 now on Canadian mark-

MONTREAL.
KN .|"|\'|'|'I'.\'. Market has heen
to little movement this week : de-

mand and supplies continue to balanee
I olhier I with one exceplion priees
<tand at last week s position Fruit um-
ports have started with the mild weathe
and will liven the market. Tangermme
offer only chanceable  feature in the
market \s predicted last  week, the
price has advaneed owme to loecal sear
1y
Apples
Sples ......... s 150 00
Haldwins 37 4T
Mcintosh Reds 600
Greenings 180 4%
Rananas, crated 175 20
Cocoanuts, bags 40 4
Cape Cod cranberries, in bbis M 150
Cranberries N.S bbls, 100 11 ™
Hox cranberries . 350
Grape fruit, Florida, case T
Jamaica, case . 1%
Grapes, Malaga, per keg 600 65
Lemons ...... o Sessaves eeeseesiee SHESaEs I 1>
Oranges
Florida . 40
Nar 3 3%
3T 450
box 179 200
Mexican . R 175 200
RBitter oranges, per box 2% 3o
ineapples
Floridas 400
Tangerines, per strap 600 6

VEGETABLES.- -The v
is waiting for developme

meanwhile, eontinues to

.
dealers anxionsly
imports, now that the e
].;.-\u-.!, Canliflower is s

experienced an advanee

tendenecies towards further movement in

thas  direetion.

in their appearance, and

awaiting the

exetable trade

nts:  business,

be brisk with

spring
d season has
carce and !w.|~

il\ "llt'l' with

Strawberries have

dealers ¢l

put

am

supplies will ‘he good at seasonable quo

tations,

Reans, green, hamper 18
Brussels sprouts, per qt. 03
Carrots, bag 3 s
‘abbage, dozen 100
Florida ecelery . 800
Caunliflower, dozen 3w
Garlic, 2 bunches 045
Green peppers, bus, basket ............... 250 3OO
Lettuce, Boston, per box of 2 doz. 20 2
RO R ocoonciss ' sovctincs nedbabeuiod 150 1715
Onions—
PR D . cocisesn Ssccsivecrbesiie 4
Half crate ...... . sossve son s
Canadian reds, 100 Ilba., per Ib. o0
American radishes, dozen . 05
Sweet potatoes, per basket 3o
Montreal toes, new, 1%
New tatoes, $9 bbl.; 6c Ib.
Straw! BRI L~ ek e Vo s AR wis OO
Spinage, per bbl, " . 500 6m
‘I‘nmli\n. per bag ... e
Parsnips ........ 160 200
ressez ... we 0D
TORONTO.
] VIONT LY e
GREEN FRUITS.—A moderate and
seasonable trade is being transaeted in

49

VY

LTI

fruits. Milder weather adds impetus to
ml]l-\

As noted last week, Cuban grapelfruit
as made its appearance running to ti

more desirable sizes and q wted at £5.50

per ease. Oranges are slightly easier
d are moving fairly well
v\l'i'“' trade 15 eood In spots. Gradu-

Iv., however, stocks are bheing redneed.
Some dealers are  doing  consuderable

business in box apples. No. 1 Russets
n|||uly.f at \'[,-11) per

$1.10. No. 1

harrels bring $1

and Baldwins are
hox and No

Baldwins 1

Baldwins at

Bananas
Lemons, Messina
Oranges
Marmalade
Florila
Califon nav 3
Valencias, Tid4's O :
Valencias, 20's .. Saseenssseses L
Tangerines, strap of 2 boxes el ek
Grapetrmit—
Florida, case
Jamaica, case
Cuban, cas
1‘.rle<_ Almeria, per keg
English hot house grapes, Ib,
Cranberries, bbl.

o
A

cnesBonnen Boouwun we

new crop

neapple ™ § %

B pples
Florida strawberries, box sessee § 0D
VEGETABLES \

ture in vezetables is marked seareity of

FEBYERELYE BEEERA w3

prominent

some lmes deets and earrots are elean-
Canadian ontons are nearing that
staze and prices are  extremely

rl
Cabbage is worth $3 to £3.50 per barrel.
Some new stoek 1s offered at $£5.50 erate.

Stoeks of Spanish onions are not large
and season 1s drawmng to elose. Some
further shipments are
market, hut prices will be firn First
<hipment of Florida

expects d to this

tomatoes wias ol
cood quality.  They are selling at £5 per

crate Mese erates contain 6 haskets

or about 35 to 36 !vry\'y.'\ in all
Florida eelery is searee and prices firm

and hkely to eontinne so for a time. Bos
ton head lettnee are easier at $1.50 per
dozen.

Potatoes are just shehtly easter tins
week. ‘‘There is really no change 1n
ceneral sitnation,”” said one wholesaler,
“but there is some price entting being
loeal dealers in
The imports from

Ireland are gquoted at same price as On-

mdulged in by some

quest of husine S8,

tarios, namely, $1.75

Asparagus, large "
Asparagus, small oz ©
Cabbage, barrel ...... .. . J 50
Canadian beet, per bag 50
Carrots, bag . %
Canliffower, Cal., case 0
Celery, per dozen, washed . S
Celery, Cal., per case, 6% to 10 dos. .... o
Celery, Fla., per ease, 5 to 8 doa. 55 00
Tumips, bag a ssiiauiee 0%
Roston cucenmbers,  doren &
Boston head lettuce, dozen . .
New radish, per dozen LSS R A 0«

New lettuce, per dozen
Mushrooms, 11b. boxes

e

s e o e e B
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Folntoon, M. B .ooscecovoiiossrensosessn ceee scee 188
Potatoes, Ontario, bag ... ecee soo vose L1 W®

Potatoes, Irish ...... ...... cese oees 118
Sweet potatoes, hamper ... wee 300 235
Tomatoes, Florida, crate ...........ccceveee o seee 500

Every Friday evening the window of
a certain Montreal store begins to take
on an attractive form. It is for the
purpose of creating extra business on
Saturday and it lives well up to its pur-
pose.

Not that this window is unattractive
during the rest of the week, for it is,
but a special effort is made by the store
to erect for the week-end a display that
will ecatech the eye and create business.
It does this too, for there are many peo-
ple in that district who wateh regularly
for that speeial weekly window.

Lay Stress on Color.

The window for the week-end gener-
ally takes on the form of a combination
of canned goods, vegetables and fruits.
Now the same goods might be shown in
another window and attract only pass-
ing attention. It is not simply the goods
shown whieh appeal to the eye so much
as the manner in which they are shown
and the color combination.

The general scheme of the window is
shown in the accompanying cut. It is
a corner display. The chief feature
which makes the display an attractive
one is the systematic manner in which
it is arranged. The same coods tossed
in carelessly, as may be seen in many
windows, would not look half so tempt-
ing.

A feature of the window as referred
to abhove, is the eolor scheme worked ont
with the zoods. Tt requires some study
to learn just how different ecolored goods
should be arranged together in order to

Fruits and Vegetables Well Displayed

A Window Display Which Can Be Easily Made—Has Brought
Good Resnlts to Store Proprietor—Attention Given to Color
Scheme—Good Use Made of Labels, and Red Vegetables.

appear best. It pays, however, to spend
the time in studying this out. The win-
dow in question proves the truth of this
assertion.

How It Was Arranged.

It is arranged in a series of systematic
steps. In contact with the glass of the
window, is a border of ecanned corn.
Following this is a row of ecarrots in
sioping position, each carefully placed
in position. Above this a row of beets
in the same manner. The next step up-
ward shows corn on the cob in a slant-
ing position. Those stores which have
not new corn at this season ecould use
celery here just as well. Between the
row of corn on the cob and beets, is
placed canned tomatoes with the red
label turned out. Ripe tomatoes could
be used also. Care should be taken that
the colors combine properly. On the
ledge at the top a couple of rows of
pineapples are placed with a pyramid of
apples in the background.

This particular window creates busi-
ness. It has become popular with the
people in that distriet. TIts chief assets
are the care with which it is arranged
and the color scheme followed. Any
crocer or his clerk ecan prepare a display
equally as well. The idea is one that
can be used to good purpose and is
worth following.

@

The Savoy Candy Company, Toronto,
has been incorporated with a- capital
stock of $60,000.
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MARCH MACLEAN'S.

In MacLean’s Magazine for March
there are no fewer than eight Canadian
special articles, while four of the short
stories are by Canadian authors. Such
a list, so thoroughly Canadian in char-
acter, cannot but appeal strongly to
readers throughout the Dominion. Mae-
Lean’s Magazine carries more distinely
Canadian matter than any other muga-
zine published. That it is the reason it
has so completely captured the Cana-
dian field. Write the Macl.ean Publish-
ing Company, Toronto, for a sample
copy.

_@—
Grocers’ Letter Box

The Canadian Grocer solicits enquiries for
this Column on Trade Questions. If you de-
sire the manufacturer of any line of goods,
where an article can be secured, etc., etc,
write us.

Editor Canadian Grocer.— Will you
kindly inform me through your Grocer
Letter Box if it is lawful to leave a gum
box outside on Sunday?

Toronto, Ont. READER

Editorial Note.—This question wa
taken up with the Property Commission
ers and police departments of the City
Hall, Toronto, who referred it to th
Morality Department. The latter gav:
the opinion that as a gum box was
‘‘vendor,”” and as it is illegal for
vendor to sell goods on Sunday, it woul
be unlawful, according to the Lord’
Day Act to leave the gum machine o
over Sunday. This applies to the Do
inion of Canada. 1If any reader kno
of a test case we would he pleased
hear of it.

L] L ] ®

Editor Canadian Grocer.—Do
know where I could get a book of dir
tions for making candies?

OSBORNE BRI

Editorial Note.—There is a book ¢
ea ‘““Home Candy Making,”’ compiled
Mrs. Rorer which should be procu
through any large bookseller.

I ST RN
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A window in which colors were given attention, as explained in accompanying article. =
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Weather a Big Aid to Fish Business T e =
; 0 Has Assisted Materially in Promoting Sales — Record Season Haddook . PRI Sodosensiesce S 3
X i Expected—Temporary Lull at Some Centres—Last Week or so b ,
':: (flg' ! of Lent Generally Shows Big Demand—Prices on Whole Rule

zo:;lg. Steady to Firm.

; We have now reached middle of Lent-
I you en season and sales so far have been

e e
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- to meet demand except in case of smelt
which are practically out of stock. Gas-
pereaux are becoming more plentiful, but
are still selling at 7 cents each. The
run is good on these as well as on cod,
haddock, halibut, and herring, while re-
quests for smelt indicate that sales of

or final sprint, the last week or so gen-
noy rallv showing good sales. This is at

ast one wholesaler’s idea of the trend Fillets, fancy, 15-1b. boxes, per Ib.

demand during Lent. i!‘.;?,:‘: ?;:illfn;::d'mr:'o‘?‘m“

Smoked salmon, per Ib,

E R -

Frozen fish are selling well while

SH
oked are i 0 Oysters, cholce, bulk,
in good demand. Here and i gl - sl e

ere an item is being removed from the Ovsters. fancy cape. large bbls.

oo, 3 gratifying to wholesalers. Extremely Scotch kippers, per box
| gun A favorable weather has been an import- B R Lake herring, per ;l:"x.L.F.D' .
3 ant factor in assisting sales and with S ek i Shudle x 1 e S o i
ER B f luck i thi directi f th Dry pollock, 100 > bundles, p.fhbldh . lll'lou Plexied trout, per Balf bbl. 1
: lair uc n 1S irection lor ree Shredded cod, 3 dos. in box, per box . ‘1% Labrador herring, bbis. s
wa 3 weeks more, most dealers will be able Bonelem strip cod, 3-Ib. box - B R T - 3
oo b s s e A ke SALTED AND PICKLED. . S A
oo e o rep rec seas s business f-" . 1°°d'h per WAL, '::,1'"" 10 09 s “Pn::u:s;.x 5
ty e BT New rador herring, per ke 30 D P
% " Just at present moment, a slight lull New Labrador herring. per balf bbi 310 cod, Tib. boxes. 1 to eraia” ... :
16 k- > ‘ No. mackerel, pa 10 i . ¢ s, whole .
e G un\m.cs is reporteﬂ from some cen No. T Bt - Cod in loose strips, 25-1b. to box. Ib. ... 3
gay tres. ~ This, however, is not an unusual Lake trout kess ... « SO VU S .
S C oceurrence. Opening of Lent generally & seeeses '~
. pening B bbis. . im NEW BRUNSWICEK.
a brings marked briskness. Retail dealers ?:‘::'Qm':"hhx?"um'i -"‘:
i . rout, rrel ... 3 V .—W ai -
boul become peetty  woll supptiod sad pur- o (- ; ST. JOHN.—With fair and encourag
I’ x 100 o W t ast w N X
or( 1 hases ease off. Then as latter part of Hollund heming. 55 'r"‘t’l weatlherld NESHE Jen woek, supply of
' 0 Lent approaches, preparations are’ made olland  herring. o.a“ ish on local market has been well able
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Solid meats—Standards, gal, ﬂﬁ,nllth “L..-

g ite, as an odd line is cleaned up. Boiled lobsters, per Ib. ...... .o. sueveers sessees ¥ these could be large if there were any on y
10 £ ces on the whole still continue steadv hand Smoked stocks are selling well ,
c 3 firm. and are in good supply. -1
i ONTARIO. . s |
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NOVA SCOTIA.
HALIFAX.—Dealers report retail de-
mand for fish this Lenten season heavier
than usnal. Sales of smoked fish are en-
ormons. From Dighy alone, this week,

m. . 'r()[{.()\'T(). —Good sales by retailers

L e 2 " for this period of Lenten season are in
1 I'REAL.—The Lenten trade is stil) evidence, although in the opinion of one
its height; business for all varieties gealer, trade is not as brisk as at the
:(.gmg’l“j}i\“rl(\t:lir]‘o(l:lngnsdtohward»s ez.as(; berinning, nor n-.t as brisk as expected .. thousand boxes of fish were shipped
erel, doree e\;tr'l ‘alnt e < ‘ln.‘.tor ""F"A(‘f " ¥ 3 to Upper Canada and r”it"‘l_ S“"N
and Labrador ss smelts, green pol Whil¢ this is a period when a slight market. The fish consisted principally

id Labrador salmon to drop en- |y|] is naturally expected, nevertheless of finnan haddies, kippers and bloaters.
from market. In fancy haddies a  gemand is appreciable. Frozen lines are lobster sitnation on loeal market is
\hlpr.m-nt has been received, and as  ip good demand under favorable selling unchanged. No live lobsters are offered
prices have declined. New Lab-

r herrings are now quoted at $3, a
case of 10 cents per half barrel.

e
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for sale here, whieh is something unusu-
al for Lenten season in Halifax.
Loeal market is well supplied with

conditions, while smoked and pickled fish

are not being neglected.

Sher has ) 0% Prices in general are steady to firm o och fish. S B b oateliorof
1as been favorable and a great Fresh fish are firm and higher. Fillets reo fish. Bome Jairy s 4y

ort to sales. of hadille  sre scarce haddock qnd cod were landed !l(‘l"(‘ this
FRESH AND FROZEN. A * 3 week. With prospeets of more favorable

weather for fishing the eatches will im-

prove from now.

New smoked salmon is selling freely,
also fillets. haddies, bloaters and canned
clams. Ovsters in the shell are only of
medinm quality, but the bulk stock is
fine.

Smelts. No. 1. per Ib, .
v g LR o oy
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Figuring Profits on the Selling Price

Retailer Who During 1911 Made a Common Error—Expected
to Finish With Larger Balance—Estimated Cost of Doing
Business on Selling Price and Profit on Cost.

‘“Let well enough alone’’ has a very
comfortable sound, but there is nothing
in it which enables a man to get ahead.

Most retailers are satisfied with their
methods They think they are making
money. But here is a letter which sug-
gests a reason for the many failures
among these same satisfied retailers.
The story was told in a letter to the
service department of a large manuiac-
turer of store equipment.

The retailer, whose name we cannot
give because it might affect his credit,
is now in business. e thought until a
short time ago that he was going to
make a good profit last vear in addition
to his salary, but he has discovered that
he has actually lost $1,125

Made a Good Start.

“I started the yvear,”” he said, ‘“‘with
£1,100 in the bank and a stock invent-
ory of 33,150, Doing a cash business, 1
had no outstanding accounts, and my ac-
counts pavable amounted to only £550
Assets $£1,550, liabilities $550.

“My business for the vear aggregated
$10,600. My stock inventorv at the end
of the vear was $3,250. My bank bal-
ance was $600. Accounts pavable,
against me, aggregated $975 I drew
nothing irom the business, except my
salary of $100 a month Assets $3 850,
liabilities $975.

“I found that my cost of doing busi-
ness was 22 per cent. including my sal-
ary I figured that I should make a
profit of 10 per cent., and marked all
my goods for that profit.

“I made my purchases careiully so
that my stock did not pile up. 1 handl-
ed only such goods as I was able to
move and could make the 10 per cent
profit on.

Balance Smaller; Debts Bigger.

“But I find my inventory smaller, my
bank balance smaller and my debts hiu.»
ger at the end of the year

“I expected a profit above expenses of
$2,500 I thought 1 had that profit;
but my vear-end statement shows that
I have lost $1,125

“Can you tell me the answer to this
puzzle?"’

Figured on the Cost.

His mistake was this: He took his
cost of doing business and his profit
from the cost price. He should have
taken both from the selling price.

He has less money in the bank. He
owes more. He has less stock. He has
not made 10 per cent.—that is plain. In-
stead, he has lost the amount of the de-
crease in stock and cash and the amount
of the increase in debts.

Why? He thought he was adding 10
per cent. for profit, but in reality he did
not add anything for profit.

Suppose an article cost him $2.25
Suppose his cost of doing business was
22 per cent., and it was desired to fix a
price that would allow 10 per cent. pro-
fit. He added 32 per cent. to the cost
price of $2.25, and thought he was add-
ing 10 per cent. for profit.

He had estimated his cost of doing
business, of course, as 22 per cent. on
his gross business or on the selling
price of the article. Instead of allow-
ing 22 per cent. on the selling price for
cost of doing business, he added 19.5
cents to the cost price. Instead of al-
lowing 10 per cent. on the selling price
for profit, he added 22.5 cents to the
cost price It really cost him almost
73 cents to sell the article, one cent
more than both the amounts he added.

Here is the difference: The article was
sold for 92.97, or probably $3, when it
had to be sold at $3.31 to get 10 per
cent. profit. He needed a gross business
of over $50,000 on the same wholesale
cost to make his 10 per cent. profit.

Prove the. figures: 22 per cent. on
$3.31 is nearly 73 cents. 10 per cent. on
$3.31 is a little over 33 cents. Adding
73 and 33 gives $1.06. Adding this to
$2.25 gives us $3.31.

The whole problem hinges here: Figure
vour percentages on the selling price.

()

FILLING ORDERS EXACTLY.
When Phoned in This Dealer Maintains
Customer Should Receive Only Amount
Ordered.

Wallaceburg. Ont.. March 14.—(Spe-
cial )—‘T make it a point in my busi-
ness,”” remarked a grocer the other dayv,
““to supply the customer with the exaet
amonnt ordered.

““Frequently a enstomer will telephone
or send a messenger with an order, which
will include, say, half a pound of cheese,
or some other article of that nature. [
have known groeers in other places with
the very best intentions in the world to
send more than the amount ordered, and
to eharge for what they send. Usually
they eut on the generous side, find they
have two or three ounces over, and rea-
son that Mr. Customer won't kick at
paying a few cents extra for the extra
weight.  The same thing has happened
with meats and even butter: and, from
all accounts, it is quite the thing with
meat dealers, when telephoned for a
roast of ‘“about four pounds’’ to ring in
anyhere from five to seven pounds and
charge accordingly.

a2

GROCER

“*Now, that sort of thing doesn’t ap-
peal to me as good business. | believe in
giving the customer just what he orders
and charging him on that very same
basis. [ dare say merchants who ring in
a little extra weight do so with the very
best intentions, but most people don’t
like it. They think the merchant takes
advantage of telephone orders, or ord-
ers sent by children. The suspicion and
had feeling more than ontweighs the few
cents extra business.

““Tt takes more careful entting to give
exact weight, but I never ring in an ex-
tra ecent on an order. My customers
know that even if they can’t come in
person, they'll zet exaetly what they ask
for, and neither less nor more.’

i

LOST LIBEL SUIT.
Buyers' Exchange Sues Missouri Trade
Paper for $20,000.

St. Louis, Mo.—A verdiet of not guil
ty ended the libel suit for $20,000 dan
aces brought against The Interstate Gr
cer, the Groeers’ Journal Company w
George J. Schulte, publisher of the pa
per, by the American Buyers’ Exchanc
of St. Louis. The latter organizatio
formed to operate in St. Louis, in
suit for damaces allezed that the articl:
and eartoons published in The Inte
state Groeer injured 1ts business n t
city and damaged it to the extent of
sum asked for. Truth of the charg
was the defense of the trade journal a
its editor.

**The American Buyers' Exchan
was a corporation started for the pn
pose of getting retail merchants n
lines to give 5 per cent. cash discom
to enstomers,”’ said George J. Schuli
‘in the article complained of, The |
terstate Grocer gave the details of 1
plan, eriticised and commented on
and =aid that it eould not possibly s
ceed beeanse 1t would inerease the «
of doing business for the retailer
boost the cost of livine.

“The American Buyers’ Exchange,
its petition for damages, said that
article prevented it from getting b
ness from retail grocers who were
have termed the backbone of the sehe
and that therefore, it asked $10,000
tual damages and that $10,000 be ass
ed against the Groeers’ Journal ('
pany and George J. Sehulte, its pre
dent, as a punishment.

“The defense of The Interstate G
cer was that the artiele and cartoon !
the truth, that the scheme was a fa
hecause it could not do what was ¢la
ed for it, and the testimony given i
ing the trial, and the verdiet of
jury, upheld every charge made in
article and in the answer to the petifi
of the A. B. E. Compary.”
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Greater Interest in Hams and Bacon

In Anticipation of Easter Demand—Nothing to be Gained by
Holding off, Says Wholesaler—Eggs Continue to Decline Un-
der Increased Supplies—Lower Prices Will Probably Induce
Larger Demand—Canadian Production of Butter Expected to
Shortly Become More Important Factor in Supply.

Retailers are beginning to show great
interest in hams and bacon as the
se  of Lent gradually approaches

Wholesalers who met with little success

f. selling these lines for kEaster trade a
w weeks ago, now report that they are
ooking considerable business. P’robabl\
e to brisker demand which the close
Lent will bring, a slightly firmer feel
is rnoted in hams at Toronto \

Montreal dealer points out to his cus

ers that nothing will be gained by
thholding their orders for Easter sup

lies, as prices are more likely to

trengthen than move in  the opposite
rection 3
rs during the past week have con
ued on their downward course, as 1t
anticipated would be the case. Un
the greatly increased supplies, big
nes have taken place at all centres
iced, Canadian production seems to
fast overtaking demand
What of the future””’ is now the
tion.  With production steadily in
neg it would be natural for prices
lecline still further There is, how

another side to the question
l.et us consider the trend of the Chi
o market.” said one dealer “Prices
re went down as low as 18 cents. The
It was that people thought they
re low enough to eat, and consump
began to increase, for once they
the taste of the new spring egg,
crave for more. The result was
es again strengthened, advancing to
cents. In same way when prices get
vn to certain level here, we can ex
the consumers to appease his appe

te.M

Fherefore it seems as if we cannot ex-
t prices to go down with a slam, al-
ough there may probably be further
ising.  Much depends on the increase
n receipts.

Present prices on butter remain fairly
eady but indications are that market

may show tinge ol easiness before long
This is explained by fact that prospects
are brigcht for Canadian production to
shortly become more important factor
in supply, due to the usual spring in
crease \Iready creameries are ofiering
ots It will take some little
ore there will be any marked ei
Ices Meanwhile demand

mall lots

MONTREAL.

PROVISIONS —Market for the week
is devoid of features The demand is
scasonable  with supplies suflicient to

meet call
No signs of easing ofl
hogs has vet been heard

long ¢l bacon, heavy, Ib,
Long bacon, light, Ib,
Ha -
Extra large nizes, 25 lba, upwards,
Large sizes, 18 to 25 Iba., per Ib.
Medinm wsizes, 13 to 18 Iba., per Ib, .
Extra small sizes, 10 to 13 Ibs., per Ib.
Bone out, rolled, large, 16 to 25 Ibe.,, per Ib...
Rone out, rolled, small. 9 to 12 Iba., per Ib.
Breakfast bacon, English, boneless, per Ib,
Windsor bacon, skinned, backs, per Ib.
Spiced roll bacon, boneless, short, per Ib,
Roiled ham. small skinned boneless ......
Hogs, live, per cwt. sasevee
Hegs, dressed, per cwt.
Pure Lam
Boxes, 5 lbs.,
Cases, tins,
Cases, tins, each 5
Cases, tins, each R
Pails, wood, 20 1bs, net, per 1h, ..
Pails, tin, 20 lbs, gross, per Ib. ..
Tubs, 50 Iba. net, per 1b,
Tierces, 375 Ibs., per It
One pound bricks
Compound Lard
Boxes, 50 lbs. net, per Ib e
Cases, 10-1b. tins, 60 Iba. to case, per Ib. .....
51b. tins, 60 lba, to case, per Ib,
, 31b. tins, 60 Ibs. to case, per Ib.
wood, 20 lbs, net, per Ilb.
20 1Ibs
k Ihs. net
Tierces, 375 Ibs.,
One pound bricks
Pork—
:‘h- y l(‘-n-dn short cut wmess, bbl. 3545 pleces
‘ork save
da shert cut back pork, bbl. 4585 pleces
Heary short cut clear pork, bbl.
Clear fat backs
Heavy fank pork, o
Plate beef, 100 Ib, bbls, . .
Plate beef, 200 Ib, bbls, .........
Plate beef, 300 1b. bbls. ............
Dry Salt Meats—
Green bacon, flanks, Ib.

BrheMuns
£E38888%

=1

BUTTER.—No change of importance
has moved the market. Prices remain
firm, but tend to easiness Creameries

53

have started to manufacture, four and
five boxes are now received by express,
but this slow process has little efiect on
market at present Dealers claim
butter would be at the 10-cent
only for the New Zealand creamery
port
Creamery = ISP
Dairy, tubs, Ih, ceses O 88
Fresh, dairy
FGGS —Egzs ofier the most i
ture at present Prices hay
lerably this week and
decline Delivery is
parts of the country
new
supplied
merican eg

}

home

t,{urtu- large
Western, large
Western, twins
Western, small, 20 lbe,
Old  cheese, large
POULTRY.—Poultry i1s agair
2€ In price or der
nothing interesting
n opens
Fowl ...
Chickens ..
Gieene .
Turkeys
Ducks

HONT

L.enten
qi ted
White clover, strained
White clover, in comb

Ruckwheat, in comb
Buckwheat, strained

TORONTO.

PROVISIONS —Lard
demand at steady prices and stocks are
kept quite closely cleaned up. Provis-
ions still continue a little on quiet side
Values are stationary. Some firmness is
noted in hams, probably due to fact theyv
will shortly be finding a3 brisker sale

Live hogs are steadv under moderate
receipts.

Smoked Meats—

light hams. per b
Medivm hams, per

continues n
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BUTTER —There has been no import-
ant change in butter situation during
week. Outlook is however shaping in
direction predicted as probable. Imports
of stock from the United States had
steadving effect, keeping values from
mounting to greater heights. Now pros-
pects are bright for Canadian produc-
tion to shortly become a more import-
ant factor ir supply. Flow of milk and
consequently msake of butter will now
be showing increase. Already some
dealers report slightly larger offerings
from creameries, but it will take g little
time to show any great volume. It is
pointed out by one dealer that advance
shipments of new milk butter are not
exactly top-notch in quality.

Per Ib.
135 >
03 03
| 1 M
Dairy 1 N
Ne. 1 s
Ne. 3 tubs or bexes ....... s o

EGGS.—Eggs have been tobogganing
in real earnest of late, following course
predicted in these columns. They have

now reached the 24 to 25 cent mark and
there are those who expect them to
reach still lower level before long.
‘““Down to the 20-cent mark,’”’ is the slo-
gan of one dealer with bearish ideas.
There are others who think increased de-
mand induced by lower prices will keep
prices from making anyy decided down-
ward shoot for a short time, although
there may be further easing. Much de-

pends on volume of receipts.
WO I BRI oo osescssvunsatnsinvuonmnaabes 024 025

CHEESE.—Stocks are decidedly small
and prices steady with every prospect of
continuing so. It will be on in May be-
fore new cheese becomes a factor.

T I SR R e = 016% 017
- 01T 01T%
Stiltons 018 018%
HONEY.—A fair demand, only moder-
ate stocks and steady prices sums up the

honey, situation.

Honey—strained—

White eclover, 60-Ib. tins, per Ib. ...... .... (D]

White , 10-1b, tins, per Ib. 1%

White clover, §-lb. pails, per Ib. . "%

Dark eclover, 51b. pails, per 1b. . (3]
bomey, $0-Ib. tims, per Ib. e I8

Buckwheat, $0-Ib. tims, per Ib .. OO
te , per dos. ..... 15 In

POULTRY.—Wholesalers report fair
demarnd, mostly confined to latter part
of week. Prices rule steady.

Bacon Lower, Butter and Eggs Higher

Price Comparisons With Year Ago — Pork Products Below
Those in March of 1911—Review of Butter and Egg Situation.

It is interesting to note how produce
and provision prices compare with a
year ago and the fluctuation in values
during the past twelve months.

For reasons already well known to the
trade value in butter and eggs at the
present time are above the prices ruling
one year ago, although eggs are fast be-
ing reduced to a lower level.

Pork Products Below Last Year.

In provisions and pork products the
story is, however, a different one, for
comparisons show that prices are gener-
ally lower than those teing quoted a
year ago. This is an argument that
the retailer should not lose sight of in
this period of high values in many
lines. To customers who complain of
high prices it can be pointed out that
pork products are cheaper than at this
time last year.

Butter in 1911.

Butter one year ago was quoted in
Montreal at 274 cents for creamery and
23 cents for dairy in tubs. Then the
usual spring increase in production caus-
ed values in both varieties to ease off.
Not for long, however, for even as
early as .June the weather began to
take a hand in the game. Under dry,

hot weather, the meadows were wither-
ed, the flow of milk lessened, and the
make of butter also. Not only was
this true in Canada but also in Europe.
The result was that on Sept. 1, when
prices should have been reaching a com-
paratively low figure, they were, on the
contrary, on a level with values ruling
in early March.

Thus, the autumn began with light
stocks of butter %in both Canada and
Furope and it was evident prices were
bound to increase as the season ad-
vanced and holdings were reduced. This
has been the case, and now with Cana-
dian stocks cleaned up, and imports be-
ing made, creamery in Montreal is worth
354 cents, 8 cents higher than a year
ago.

New laid eggs on Mar. 10 of last year
were 27 cents on the Montreal market.
The grocer is all too well acquainted
with the fact that they have been ruling
high during the winter. The cold
weather experienced during the first six
weeks of 1912 prevented the increase in
new laids that would otherwise have
taken place.

Production, is now, however, develop-
ing rapidly and values are shortly ex-
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pected to ease off as low as those ruling
a year ago. The high price of 30 cents
on Sept. 1 last is explained by the fact
that on account of the extremely warm
weather, strictly new laids were at a
premium.

Changes in Bacon.

As pointed out before, pork products
are on a lower level than a year ago,
although the fluctuation in the interven-
ing period has been considerable in some
lines. For instance, long clear bacon
one year ago was 11} cents at Mon-
treal, easing off to 9} cents by Sept. 1
and since reacting to present figure of
104c.

Medium hams and boneless breakfast
bacon are now both quoted at 14} cents,
Montreal. One year ago medium hams
were 154c. and Lreakfast bacon 18c. It
will be scen that on Sept. 1 last, these
lines were worth 183 and 18 cents res
pectively due to the heavier demand
which is always in evidence during the
warmer weather. Hams, bacon and
kindred lines with the close of Lent will
once more start to move more briskl:

Not Much Change in Lard.

Pure lard is at about the same leve
as a year ago. The demand during th:
winter months has been brisk and stil!
continues so, on account of the hich
price of butter, forcing many a house
wife to substitute lard wherever po
sible. The following is a comparison
prices during the past year on Montreal
market:—

Mar. 12 Sept. 1 Mar 10
1912 1911

1011
Butter—Creamery ... .... 35 27y
Butter—Daliry, tubs ... ... 3()‘6 23 2
Eggs—New lalds ........ 29 27
Long clear bacon, heavy .. 10 914 1
Medium hams, 13 to 18'1b.. 14 18% 15!
Breakfast bacon, boneless.. 14 18 1¢
Pure lard, tubs ......... 12 11% I

PRESENT QUALITY OF BUTTER

Since the article in last week’s is
on the present quality of butter c
pared with the past weni to press,
opinion has Lteen expressed contrary
those published.

Flavelles, Limited, Lindsay, O
claim that speaking generally, they
not think the quality of Canadian cre
ery is quite as good as it was s
years ago. Then the milk was gathe
daily and separated in the factori
Now it is separated at the farn
homes ‘and the cream gathered every !
or three days and brought to the cre
erv. where it is manufactured into !
ter. Commercially this is the only °
in which it can be handled now.
fault lies ir. the quality of the cream
ceived which is not equal in quality
the cream separated from the milk
the factory. The creameries, ti
selves we believe are making it bet
if anything, than it has ever been d
but then raw material is deficient.

Further opinions on this subject
be appreciated.
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= 3 AN A Worth Looking Into ¢
b AlA )

)ducts
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1 | e Al «3\.' “Canada” Brand
(WL Pure Boneless Cod Fish

pt. 1 g Vo &' ] \
ke of : : If there is'one line of fish which is dainty enough to please even the
Pt = { 4 e - o most fastidious and cheap enough to satisfy everyone, it is “Canada”
sents. ol U\ ) WL/ WY Boneless Cod. Tasty, delicious and wholesome. It is half sold before it
hams A \ )| reaches your store. Neatly packed and easily handled. Ask about
s It ] I\ specially packed Tablets for retailers.
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pee 1\ Remember the brands:—" OCEAN" and “ BOUTILIER."
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facturers and Shippe
vour cooos kepr | Manufactu ppers
'R PROMIHE"TL' BE- of Eastern Canada, Europe and the United States who wish

to get in right with the trade-increase of booming Western

FonE T“E WHOLE. Canada should avail themselves of the facilities and

service we offer.

s‘lE TnlnE J J Our five large warehouses at the five main distributing

centres of the West enable us to cover the territory in
an aggressive and thorough manner.

We have an unrivalled connection among the wholesale
trade of Western Canada. May we push the sale of your
grocery lines in this territory?

We call daily upon every jobbing house in Manitoba,
Saskatchewan and Alberta, ensuring every product we
handle being kept prominently before the wholesale trade
in a wholly effective way that no other house can offer.

ITS YOUR MOVE

NICHOLSON & BAIN

Wholesale Commission Merchants and Brokers

HEAD OFFICE - WINNIPEG, MAN.

Winnipeg, Regina, Saskatoon, Edmonton, Calgary
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Goods made by
\W. GILLETT CO.. LTD.
utario amd Quebec I'rices.)

IMPERIAL BAKING POWDER.

Cases Sizes I’er dos.
4-dozen...... e U 85
3-dozen...... LTRSS |
1-dozen...... 1208 ... .. 300
3-dozen...... 12-0z. . 34
4-dozen..... 214-1b. .. .. 10 50
1,-dozen..... 5ib. ... .. 9%

MAGIC BAKING POWDER.

Cases Sizes Per doz.
6-dozen...... BE s ewes 50
4-dozen...... 4-03. ™
4-dozen...... 6-0z. 100
4-dozen...... 8-o0z. 130
4-dozen...... 12-0z. 180
2-dozen...... 12-o03. 185
4-dozen...... 16-0z. 22
2.dozen...... 16-08. ... 2 30
1-dozen...... 2%-1b 5 00

lozen. ... ) | ASEIT e
2-dvzen....qx G-o0z. Ier
1-dozen...... 12-o0z. L case
1-dozen...... 16-0z. ’ $6.00
Spe discount of 5 per cent.

Howed on five cases or more of
“Magle Baking DPoivder.”

MAGIC SODA.

Per Case.

Case No. 1, 60 1-1b. pack-
ages, 1 case $2.85; 5 cases $2 75

Case No. 2, 120 14-1b. pack-
ages, 1 case $285; 5 cases $2 75
Case No. 3, 30 1-1h., 60 %4-1b.
packages, 1 case $2.85; 5
Cases .o .s .-
Case No. 5, 100 10-0z. pack-
1ges, 1 case $2.90; 5 cases 2 80

(&
a

GILLETT'S CREAM TARTAR.
Per doz.
1%-1b. paper pkgs.,, 4 doz.

NNl ... oo eas ... $1 00
14-1b. paper pkgs., 4 doz. In

SRS IEETE - e S RS SERE R 200

Per case

doz. %-1b. paper pkgs. | . o0

4

2 doz. %-1b. paper pkgs. |
Per doz.

14-1b. cans with screw cov-

ers, 4 doz. In case ..... $2 20
1-1b. cans with screw cov-
ers, 3 doz. In case ...... 410
Per 1b.
5-1b. 8q. canisters, 14 doz. In
CABE. T vosiierniae Cawseain s 33
10-1h. wooden hoxes ...... 2014
25-1h. wooden pails ....... 20%
100-1b. Kegs: .....c ioes vo 2838
380-1b. barvels ... . ... 28

GILLETT’S PERFUMED LYE.

4 doz. In Case. Per case

TR S RS Do s sina 30
B ORI . iiive e shne 3 40
5 cases or more .......... 35
YEAST.
Per hox
Royal Yeast, 3 dosen B¢
packages in box ...... 118
Glllett's Cream Yeast, 3

dozen Se. packages in box 1 15

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT

BAKING POWDER.
W. H. GILLARD & CO.

Diamond.

1-1b. tins, 2 doz. in case .. $2 00
14-1b. tins, 3 doz. in case .. 125
1%-1b. tins, 4 doz. in case .. 075

ROYAL BAKING POWDER.

Sizes Per doz.
Royal—Dime ... ... ..... 095
F T TR N, 140
o B se i ewiaa 1905
- v R g 255
> OB i e e 3 8

Bl G Gos s v A

- R i sisinei e A0 D

e o TR R ey
Barrels—When packed In barrels
one per cent. discount will be
allowed.

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Baking Powder—
5-1b. size, $8.25; 1-1b. tins, $2;
12-0z. tins, $1.60; 8-oz. tins, $1.20;
6-0z. tins, 90c; 4-oz. tins, 65¢c;
5S¢ tins, 40c.

BHI{\‘\'I('K'S BAKING POWDER

Sizes. Per doz. tins.
Borwick’s %-1b. tins ...... 135
Borwick's 34-1b. tins ...... 23
Borwick's 1-1b. tins ...... 465

COOK'S FRIEND BAKING
POWDER

Cartons— Per doz.
No. 1, 1-1b,, 4 dozen ...... 2 40
No. 1, 1-1b., 2 dozen ...... 2 50
No. 2, 5-0z., 6 dozen ...... 0 8
No. 2, 6-o0z., 3 dozen ...... 08
No. 3, 2%-0z., 4 dozen ..... 045
No. 10, 12-0z., 4 dozen ..... 210
No. 10, 12-0z., 2 dozen ..... 2 2
No. 12, 4-0z., 6 dozen ...... 070
No. 12, 4-o0z., 3 dozen ...... 075

In Tin Boxes—

No: 13, 1-1b., 2 domem: ...... 3 00
No. 14, 8-0z., 3 dozen ...... 17
No. 15, 4-0z., 4 dozen ...... 110
No 26 00CIhe .. o-cives 725
INRGOREE BB v caninine 14 00
FOREST CITY BAKING POW-

DER. Dos.
BEOR. RIS i es 07
T T R S BEER 125
UL o L U e TR TS 17

BLUE.
Keen's Oxford, per 1b. ... 017
In 10-box lots or case ... 0 16
COUPON BOOKS—ALLISON’S.
For sale in Canada by The Eby-
Blain Co., Ltd., Toronto; C. O.
Beauchemis & Fils, Montreal. §2,
$3, $5, $10, $15 and $20. All same
price, one size or assorted.
UN-NUMBERED.

Under 100 books ... .. each 0 04
100 books and over...each 0 0314
500 books to 1,000 books.. 0 03

For numbering cover and each
coupon, extra per book 14 cent.

CEREALS.
WHITE SWAN SPICES & CER-
EALS, LTD.
White 8wan Breakfast Food, 2
doz. in case, per case, $3.00.
The King’s Food, 2 dos. In case,
per case, $4.80.

White Swan Barley Crisps, per
doz., $1.

White Swan Self-rising Buck-
wheat Flour, per dozen, $1.

White Swan Self-rising Pancake
Flour, per dos., $1.

White Swan Wheat Kernels, per
doz., $1.50.

56

IS $40 PER INCH PER YEAR

White Swan Flaked Rice, $1.
White Swan Flaked Peas, per
doz., $1.

DOMINION CANNERS,
Aylmer Jams.

Per doz

Strawberry ..... PO
Baspbeery i oiiisee se. 200
Black CURFEDE ... oo senns 19
Red currant ...... b i
PORCR . viis Divene shideds 180
POAT oivae iseis wanaarin 170

Jellles.
Red curdang ... .. sscbe 200
Black currant 215
Ceabapple ...co. coiSRiany 145
Raspberry and red currant 1 95
Raspberry and gooseberry 1 80
PIum: Jam oo cusiensne 155
Green Gage plum, stoneless 1 75
Gooseberry ...... ot Wlmeee RO
P i sviah ConshNnee 170
2 T AR R SR S 185
Marmalade.
Orange YAy ..iio et 1065
Green B ... i iiGads 225
ERMON i vinban it 160
Pineapple ...... o' PR 196
CIRBEL . i vii cdsvos andess 225
Pure Preserves—Bulk.

51bs. T1bs.

Strawberry ... .... 059 082
Black currant ...... 0060 082
RASPDOETY ... svvvs 05 08

14's and 30's per 1b.

Strawberry ...... 0 10%
Black currant .. 0 10%

RASPHEEEY o o drasain 0 10%
Freight allowed up to 25¢ per
100 1bs.

COCOA AND CHOCOLATE.
THE COWAN CO., LTD.

Cocoa—
Perfection, 1-1b. tins, dos.
Perfection, %-1b. tins, doz.
Perfection, %4-lb. tins, doz.
Perfection, 10c size, doz. ..
Perfection, 5-1b. tins, per 1b.
Soluble, bulk, No. 1, 1b. ..
Soluble, bulk, No. 2, 1b. ..
London Pearl, per 1b.

Special quotations for Cocoa In
barrels, kegs, efe,

Unsweetened Chocolate—
Supreme chocolate, %4's, 12-

CO0POIO N m
RE8a8R8s

1b. boxes, per 1b. ....... 035
Perfection chocolate, 20c size
2 doz. in box, doz. ..... 180

Perfection chocolate, 10c size

2 and 4 doz. In box, per

BOR. cvoiin Toanios e 090

Sweet Chocolate— Per 1b
Queen’s Dessert, %'s and

15's, 12-1b. boxes ........ 0 40
Queen’s Dessert, 6's, 12-1b.

bDoxen ... .i; S 0 40
Vanilla, %-1b., 8 and 12-1b.
DOX®D oo vl Seres 035
Parisian, 8's, 6 and 12-1b.
BOXN i i S soes AN
Diamond, 6's and 7's, 6 and
12-10, DOXES ....o: i 024
Diamond, %'s, 6 and 12-1b
DOXON  .icieq oo wve B2

Icings for Cake—
Chocolate, white, pink, lemon,
orange, maple, almond, cocoanut,
cream, in 14-1b. packages, 2 dos.
In-box, per QOB icieaih 0 90

Chocolate Confections— Per 1b.
Maple buds, 5-1b. boxes ... 0 36
Milk medallions, 5-1b. bxs. 0 36

Chocolate wafers, No. 1,

L R RN 0 30
Chocolate wafers, No. 2,

A DR oevioieee eees 020
Nonpareil wafers, No. 1,

. D28 ...... ....s. 03
Nonpareil wafers, No. 2,

DD DOXOB ....oc ivoins "

Chocolate ginger, 5-1b. bxs. @ X
Milk chocolate wafers, 5-1b.

B s seine weeas 0 3¢
Coffee drops, 5-1b. boxes ... 0 3¢
Lunch bars, 5-1b. boxes .. 0 3¢
Milk chocolate, 5¢ bundles,

3 doz. in box, per box . 138
Milk chocolate, 5c¢ cakes,

3 doz. In box, per box . 1 &
Nut milk chocolate, %'s, §-

EDCRONSE I, . cocovcioins 8 3¢
Nut milk chocolate,, %'s, 6-
B I i 0 38
Nut milk chocolate, 5¢ bars
24 bars, per box ......... 0 vo
EPIS'S.

Agents—Willson & Warden, T
ronto; Fourbes & Nadeau, Mon
treal; J. W. Gorham & Co., Hali
fax, N.S.; Buclmnan & Gordor
Winnipeg.

In %, % and 1-1b. tins, 14-

Ib. boxes, per 1b 0 3¢
Smaller quantities ... ..... 0 a7
JOHN P. MOTT & (0O’S
G. J. Estabrook, St. John, N.B
J. A. Taylor, Montreal, P.Q
Wallace Anderson, Toronto, Ont
F. M. Hannum, Ottawa, Ont
Jos. E. Huxley & Co., Winnipeg
Man.; Tees & Persse, Calgary
Alta.; Johnson & Yockney, Ed
monton; D. M. Doherty & Co
Vancouver and Vietorla.
Elite, 10¢ size (for cooking)

L e R e |
Mott's breakfast cocoa, 2 doz.
10¢ size, per doz. ........ 0N

Nut milk bars, 2 dozen in
box

.......... 4T

“ Dbreakfast cocoa, 's
DR .o voavibe 0

*“ No. 1 chocolate ...... 0 X

Navy chocolate, %'s.. 0 2
Vanilla sticks, per grs 1 O
Diamond chocolate, %'s 0 24
Plain choice chocolate

liquors . .
Sweet chocolate coat-

L R 020
WALTER BAKER & CO., LTD

Premium No. 1 chocolate, %
and %-1b. cakes, 33c 1b. ; Breakfast
cocoa, 1-5, %, %, 1 and 6-1b
tins, 39%. 1b.; German’'s sweet
chocolate, %, and 134-1b. cakes,
6-1b. boxes, 26¢ 1b.; Caracas sweet
chocolate, %  and 13-l1b. cakes,
6-1b. boxes, 32c 1b.; Auto sweet
chocolate, 1-6 1b. cakes, 6-1b.
boxes, 32¢ 1b.; cinquieme sweet
chocolate, 1-5 1b. cakes, 6-1b.
boxes, 20¢ 1b.; Falcon cocoa (hot
or cold soda), 1-1b. tins, 34c 1b.;
Cracked Cocoa, %-1b. pkgs., 6-1b
bags, 32¢ 1b.; Caracas tablets, 5¢
cartons, 40 cartons to box, $1.25
per box.
The above quotations are f.0.b.
Montreal.

COCOANTUT.
CANADIAN COCOANUT CO.,
Packages—5¢c, 10c, 20c and 40c
packages, packed in 15-1b. and
30-1b. cases. Per 1b.
1-1b pkge, White Mess .... 0 38

R
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LARD LOGIC

—Gunns Quality holds trade and brings new business—

FOOD PRODUCTS

Standards of Excellence

Maple Leaf Brand Our Quality Brand Easifirst
Pure Lard Heftle Rendered Shortening
Pure Leaf

All sizes in wood and tinware.

One pound net cartons, a particularly attractive and desirable package from the
retailer’s standpoint.

GUNNS LIMITED

PorKk and Beef PacKkers WEST TORONTO

The quality of

WETHEY’S

Condensed

Mince Meat

has been daily making friends for the
past twenty-nine years.

WHAT ABOUT YOURSELF?

Are you one of its friends?

LARD

Market is higher and
demand brisk. There
will be a good demand
for Lard during Lent.
We look for further
advance. All Jobbers. 3 doz. to a case.

If not, now is the time to get acquainted.

WRITE US

J. H. WETHEY, Limited

ST. CATHARINES

‘““THE MINCE MEAT PEOPLE”

F. W. FEARMAN CO., Limited

HAMILTON
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14-1b pkgs, White Moss .. 027
4%-1b pkgs, White Moss ... 028
1 and 4-1b. pkgs., assorted 0 26%4
1% and %-1b. pkgs, asstd... 0 27%
14-1b. -pkgs, astd., in 5-1b.

DOXED "o e ciae. W28
1-1b. pkgs., astd., in 5-1b.
BOXRE .. iii carees e 2D
14 -1b. pkgs., astd., 5, 10, 15-
ib. cases ...... 0 30
Bulk—
In 15-1b. tins, 15-1b. pails and

10, 25 and 50-1b. boxes.
Pails Tins Bbls.
White Moss, fine

SED . o 02 62 ON0
Best shredded.. 0 18 017
Special shred... 017 016
Ribbon 019 015
Macaroon 017 017
Desiccated .. .. 016 .... 016
White Moss in 5 and 10-1b. sq.

AR s e e e SC
CONDENSED MILK.
BORDEN'S CONDENSED MILK
Wm. H. Dunn, Agent, Montreal
and Toronto Per Case
Eagle Brand, each 4 dos... $6 00

Gold Seal Brand, each 4 dz. 5 25
Challenge Brand, each 4 dz. 4 50
Ieerless  Brand, “Hotel,”

e Uy AR e S 4 00
P'eerless Brand, *“Tall,” each

CiGh S TR M 4l ¢ e
Peerless Brand,

each & dox. . .......cv5es
Peerless  Brand,

eReh ¢ dox. .......civneue

CANADA FIRST BRAND.
The Aylmer Condensed Milk Co.,
Per case.
Canada First Baby Eva-
porated "Mk ...... 0.0 200
Canada First Family Eva-

porated MHEK ........%.. 365
Canada First Medium (20

0z.) Evaporated Milk ... 4 40
Canada First Hotel Eva-

porsted MUE ... i 3 90
Canada First Condensed

Milk (sweetened) ........ 505
Rose Bud Coundensed Milk

(sweetened) .............. 4 90
Beaver Condensed  Milk,

taweetened) ........ o 415

REINDEER LIMITED.
“Jersey"” brand evaporated
creani, per case (4 doz.) $3 65

“Reindeer” brand, case (4

FORY oo P CySpERa s 5 50
“Reindeer” Condensed Cof-

fee, case ...... R SR
“Reindeer” Condensed Co-

€08, CaABe ...... RN
“Relindeer” Condensed Cof-

fee, in glass jars, case.. 6 20
ST. CHARLES CONDENSING

Prices— CO.
St. Charles Milk, family

RN DOT CANE .ot 365
Baby size, per case .. 200
DitbocRotel . .o aianany 3 90
Sitver Cow MYk .......... 5 05
Berity MK ..ot 4 9
Good Euck ... 0. 0 415

COFFEES,
EBY-BLAIN, LIMITED.

Standard Coffees
Roasted whole or ground, pack-
ed in damp-proof bags.
King Edward
Club House
BN - oo e e
Royal Java and Mocha..
Empress
Duchess
Ambrosia
Plantation

THE CANADIAN GROCER

Crushed Java and Mocha 0 19
Package Coffee.
Gold Medal, 2-1b. tins,
whole or ground ...... 031
Gold Medal, 1-1b. tins, do. 0 32
Gold Medal, %-lb. tins,
T TS S e S e 033
Anchor Brand, 2-1b. tins,
L e R S e s 031
German Dandelion, 1-lb.
ting, ground ......s.... 026
German Dandelion, %-1b.
ting, growad .......o0cn 028
English Breakfast, 1-1b.
ting, grounad .......c... 019
Grand Prix, 1 and 2-1b.
sing, Eeotnd ... ioovi 0 30
Demi-Tasse, 1 and 2-1b.
tins, ground ..;........ 0 30
Flower Pot, 1-1b, pots,
L S R o 023

WHITE SWAN SPICES & CER-
EALS, LTD.

WHITE SWAN BLEND.

1-1b. decorated tins, 1b. .... 0 32
Mo-Ja, %-1b. tins, 1b. ..... 0 30
Mo-Ja, 1-1b. tins, 1b. ...... 028
Mo-Ja, 2-1b. tins, 1b. ...... 028
Cafe des Eplcures, 1-1b. fancy

glass jars, per doz., $3.60.
Cafe I'Aromatique, 1-1b. amber
glass jars, per doz., $4.00.
Presentation (with tumblers) $3
per doz.

MINTO BROS.
MELAGAMA BLEND.

Ground or bean— W.S.P. R.P.
P T e R 025 030
LR A e 032 040
Xamd-as ..o 037 050

Packed in 30's and 50-1b. case.

Terms—Net 30 days prepaid.

CONFECTIONS,
PEANUT BUTTER.
Ontario Prices.

MacLaren’s Imperial— Per dos.
Smatt 2 dox. ... 0 95
Medfum, 2 dos. ........... 180
Iarge, T dox .......... 27
Tumblers, 2 doz. ........ 135
Palls, 24 1bs., per 1b. .... 015

CHEESE.

MACLAREN'S IMPERIAL
Ontarlo Prices

" per doz.
Individual (each 2 doz.) 100
Small (each 2 doz.) ....... 2 40
Medium (each 1 doz.) ..... 4 50
Large (each 14 doz.) ...... 825
MacLaren’s Roquefort—
Small (each 2 doz.) ..... 140
Large (each 1 doz.) ..... 2 40
MacLaren’s Canada Cream—
Small (each 1 doz.) ..... 0 90
Medium (each 2 doz.) ... 130
Large (each 1 doz.) ..... 230
CREAM.
FUSSELL & CO., LTD. LON-
DON, ENG.

“Golden Butterfly” Brand Cream,
8 doz. 10c size, cases, $7.00.
“Golden Butterfly” Brand Cream,
8 doz., 15¢ size, cases, $11.50.
INFANTS FOOD.
Robinson’s patent barley, 14-1b.
tins, $1.25; 1-1b. tins, $2.25; Rob-
inson’s patent groats, 34-1b. tins,
$1.25; 1-1b. tins, $2.25.
FLAVORING EXTRACTS.
SHIRRIFF'S.
1 oz. (all flavors) doz. .....
2 oz. (all flavors) doz .....
214 oz., (all flavors) doz. ..
4 oz. (all flavors) doz. ....
5 oz. (all flavors) doz.
8 oz. (all flavors) doz. ....

R AR RN
238848

10 00
18 00

16 oz. (all flavors) doz. ...
32 oz. (all flavors) doz. ...
Discount on application.
CRESCENT MFG. CO.
Mapleine— Per doz.
2 oz. bottles (retall at 50c¢) 4 50
4 oz. bottles (retail at 90c) 6 80
8 oz. bottles (retail at $1.50) 12 50
16 oz. bottles (retail at $3) 24 00
Gal. bottles (retail at $20) 15 00
CLARK’'S PORK AND BEANS
IN TOMATO SAUCE.

Per doz.
No. 1, 4 doz. in case ...... 0 50
No. 2, 2 doz. in case ...... 0 %0
No. 3. flats, 2 doz. in case 100
No. 3, talls, 2 doz. in case 125
No. 6, 1 doz, in case 4 00
No. 12, % doz. in case ... 6 50
LAPORTE, MARTIN & CO,

MONTREAL, AGENCIES.
These prices are F.0.B. Mon-
treal. Imported Peas *“Soleil”

Per case
Sur Extra Fins, 14 flacons.

DT R 11 00
Sur Extra Fins, tins, %

kilo, 100 tins ... e
Extra Fins, tins, 3% kilo,

M ..ciii  Reeieiae 15 00

Tres Fins, % kilo, 100 tns 14 00
Fins, tins, % kilo, 100 tins 12 50
Hi-Fins, tins, % kilo, 100

TR S .11 00
Moyens No. 1, tins, ¥ kilo,

-t ... . 10 00
Moyens No. 2, tins, % kilo,

R R 9 50
Mosens NO. § :.isiivasans 87

Asparagus, Haricots, etec.
MINERVA PURE OLIVE OIL,
Case—

32 NS .o iiiaesaae 6 50

12 quarts ...... 57

R DI Lo s 625

SRR i vesaeva 425
Tins—

S BN B i

2 gals, 6s

1 gal., 10s

14-gal., 20s

% -gals., 20s

4-gal., 488 8q. ........ 17 00

%-gal.,, 48s rd. ......... 15 50
BASSIN DE VICHY WATERS.
La Capitale, 50 qts. ...... 5 00
La Neptune, 50 qts. ....... 6 00
St. Nicholas, 50 qts. ...... 700
La Sanitas Sparkling, 50

T Ry SRS [
La Sanitas Sparkling, 100

DI 06k ene e el 9 00
La Sanitas Sparkling, 100

L R e 400

Lemonade Savoureuse, 50's 7 50
CASTILE SOAP.
“Le Soleil,” 72 p.c. olive oil.
Case 25 1bs., 11-1b bars, 1b 0 07%
Cace,12 1bs, 234-1b. bars, 1b. 0 083
Case 50 1bs, 3%-1b bars case 3 50
Case 200 1bs. 3%-0%., case 3 75
“La Lune,” 65 p.c. olive oil.
Case 251bs, 11-1b bars, 1b.. 0 07
Case 12 1bs. 214 1b. bars,1b. 0 08
Case 50 1bs, %-1b. bars, case 3 25
Case 100 1bs. 3%-0z. bars,
case
Case 200 1bs., 3%-0z. bars,
case QG Uy
ALIMENTARY PASTES.
BLANC & FILS.

188

340

Macaroni, Vermicelll, Animals,
Small Pastes, etc.

Pox 35 e, 1. ... 0 07%
Box, 25 1bs., loose ...... 007
DUFFY & CO. BRAND.
Grape Julce, 12 qts. ...... 47
Grape Julce, 24 pts. ...... | B

58

Grape Julce, 368 splits ....
Apple Juice, 12 qts
Apple Julce, 24 qts. .......
Champague de Pomme, 12 q.
Champagne de Pomme, 24 p.
Matts Golden Russett—
Sparkling Cider, 12 qts....
Sparkling Cider, 24 pts. ...
Apple Vinegar, 12 qts. ....
CEREALS.
Grape Nuts—No. 22, $3; Ne.
$4.50.

Post Toasties—No. T8, $2.85.
Postum Cereal—No. 0, $2.28; No
1, $2.70.
Force, 36's
Gusto, 306's

OO e

Do o
¥ ggs gsaea

¢ 50
28

MUSTARD.
COLMAN'S OR KBEN'S
Per dos. tins

D. 8 P, %Ib .......... 140
D. 8. F, %1b .......... N0
D. & Fo W iicoeocees 500
F. Dy B0 sciceieocascnns 085
M e | R 14
Per jar
Durham, 4-1b jar ......... 075
Durbam, 1-1b jar ......... "2
IMPERIAL PREPARED MUS-
TARD.
Ontario Prices.
Small, case 4 doz., per dos. 0 45
Medium, cases 2 dos, dos. 0 90
Large, cases 1 doz., deos... 135
CANNED HADDIES “THIS-
TLE” BRAND.
A. P. TIPPET & CO. Ageats.
Cases 4 doz. each, flats,
Per CaBe ...... ccccecen. b 40
Cases 4 doz. each, ovalas,
POT \CRIB Sicaie snsiensee 540
LARD.

N. K. FAIRBANK CO. BOAR'S
HEAD LARD COMPOUND.

oy e e R S PRt 8%
20-1D. AR .eiseeenes IS 9%
b 5 N A S R P 8%
0020, MRS 2l ii . ccisisvioss %
38, 2o ANl ..ooiniennene "%
58, 1280 CAI0 ...cooniicicas . %
108, CTO €D . s.oivsnaocione "
F.O0.B. Montreal.
GUNN'S “EASIFIRST” SBHORT-
ENING.
TIOPCOS . ccvia ssones 0 08%
TUbE oiisna G R TR 000
SO0 DRRE i 009
2010 IO ooiiveoidssanee 0 08
10-1b. tin® .......... PR 0 00
Bl 'Ol il iiesiavene e 0 0%
SIS ciisssinnniaiene 000
110 CRESOBN  Jiissavaiies e 10
MARMALADE.
SHIRRIFF BRAND.
“Imperial Scotch”—
3-ib. glans, dos. ....... 18
2-1b. glass, dos. ........ 1%
430, tian 408 ....oco. ¢ 6
T S GOE - cvcouoo- T8
“Shredded”—
1-1b. glass, doz. ......... 19
2-1b. glass, doz. ........ 310
7-1b. tins, dom. ......... 83

VERMICELLI AND MACARONI

D. SPINELLI C'Y., MONTREAL
Fine.
4-1b. box “Speclal” per box 032
8-1b. box “Speecial,” box 044
5-1b. box “Standard” box 0 27%
10-1b. bex “Standard,” bex 0 85
60-1b. cases or 75-1b bbls.
per 1b. s
25-1b. cases, 1-1b. pkge.
(Vermicelll) per 1b. .....
Globe Brand.
5-1b. box “Standard,” box 0 30
10-1b. box “Standard,” box @ 60
25-1b cases (loose) per 1b. 0 06
25-1b. cases, 1-1b pkgs., 1b. 0 08%

4
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THE CANADIAN GROCER

OW is a good time to
largely increase your
sales of Gillett’s Lye. A few
cans of Lye placed on the
show case or in the window will
act as a timely reminder to yvour customers
of the time and labor saved by the use of
Gillett’s Lye for house-cleaning purposes, and
: for numerous other purposes, such as making
: soap, disinfecting sinks, toilets, outdoor
closets, drains, and for ridding buildings of
rats,mice, roaches and other vermin. Gillett’s
Lye is the standard Lye of Canada. Beware
of imitations that are claimed to be “just as
good,” as they are never satisfactory. These
i imitations cannot be put in larger tins and
é sold for less than Gillett’s Lye except at a
: sacrifice of quality. QUALITY goods give
2 the desired result, and QUANTITY goods
2 create dissatisfaction in the minds of custom-
3 ers. Gillett’'s Lye conforms to the high
£ standard of Gillett’s Goods.

“Gillett’s Lye Eats Dirt.”

NOTE It can be recommendcd as a positive exterminator of [rats and}mice, and it
has none of the objectionable features of a poison. The process for using it is simple.
Just sprinkle a little of the Lye in and around the holes made by them. In addition to
this, make a circle of Lye about one-quarter inch deep on a thin board about a foot
square, and place some cheese or meat in the centre. In
endeavoring to get at thelbait their feet will be burned, and
the whole colony, whether large or small, will immediate-

ly disappear.

REFUSE SUBSTITUTES.

E. W. GILLETT COMPANY LIMITED

TORONTO, ONT.
WINNIPEG MONTREAL
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JELLY POWDERS.

JELL-O.

Assorted case, contains 2

Q0K isiios s 2esait Nasear 180
Lemon (straight) contains

S domen ...... . 18
Orange (straight) contnlnl

2 dosen ...... 180
Raspberry (ltralzht) con-

tains 2 dos. ...... 180
Strawberry (straight) con-

tains 2 dos. ...... 180
Chocolate (straight) con-

taing 2 do% ... iceoous 180
Cherry (straight) contains

PR T NSRRI 180
Peach (straight) contains

2 HOR o ta e s 1 80

Weight 8 Ibs. to case. Freight
rate, 2nd class.

JELL-O ICE CREAM POWDER.
Assorted case, contains 2

MONER <0 e s 2 50
Chocolate (-tralght) con-

e 2 GOB. ciiivissies 2 50
Vanilla (straight) contains

e HONRN ...i Neuasses 2 50
Strawberry (straight) con-

e S dom Sl as 2 50
Lemon (straight) contains

TGO e s 2 50
Unflavored (straight) con-

talan 2 des ..o 250

Weight 11 1bs. to case. Freight
rate 2nd class.
IMPERIAL DESSERT JELLY.
Ontario Prices.

Assorted flavors, $10.75 per
gross. Imperial Sterilized
Gelatine.

Cartons, 1 doz., 90c per dozen.

SOAP AND WASHING POW-
DERS.
A. P. TIPPET & CO., AGENTS

Criole soap, per gross .. $10 20
Floriola soap, per gross .. 12 00
Btraw hat polish, per gross 18 20

SNAP HAND CLEANER.

3 dosen to box ........... $3 60
8 dogen to box ............ 720
30 days

RICHARDS PURE SOAP.
B-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha as
a free premium.

Richards Quick Naptha Soap.
GENUINE. Packed 100 bars to
case.

FELS NAPTHA.

Prices—Ontario and Quebec:

Less than § cases ........ $5 00
Five cases or more ........ 495

SAPHO MFG. CO., LTD., MONT-
REAL “SAPHO” INSECTICIDE.

= g, d ...l $200
B R, e i 6 00
15 gall, doz.
1 gall, doz.

1-16 gall. gross lot ...... 20 00
“ANTI-DUST” SWEEPING
POWDER.

Bize No. 1, 3 doz. crates, per
s s v . $150

No. 2, l and 2 do: cuteﬂ. per
des... .. .30

qunld Blnlnl. wc per dos.
Liquid Ammonia, 90c per dos.
Soth put up in corrugated paper
shipping boxes.

THE CANADIAN

STARCH.
EDWARDSBURG STARCH CO.,
Boxes Cents
Contain Laundry Starches per lb.
40, Canada Laundry .... .00%
40, Canada white gloss,

1-1b packages R
48, No. 1 white or blue.
4-1b. cart’s. ....cc.o0000. 06%
48, No. 1 white or blue,
31b., Cart's. ....c.cccccee 06%
100 1bs., kegs, No. 1 white .06%
200 1bs. bbls., No. 1 white .06%
30 1bs. Edwardsburg silver
gloss, 1 1b. chromo pack-

ages ... AR R P $0 07%
48 1bs. allver gloss in 6-1b
CADIBterS ... ... ... s 000
36 1bs. silver glon 6-1b.
draw lid boxes ........ 007%
100 1bs. kegs, silver gloss,
large crystals ......... 0 06%
28 1bs. Benson's satin, 1-1b.
cartons, chromo label .. 0 07%

40 1bs. Benson's enamel
(cold water) per case.. 3 00
20 1bs. Benson's enamel

(cold water) per case .. 150
Celluloid—boxes containing
45 cartons, per case ... 3 60

Culinary Starch
40 1bs. W. T. Benson &
Co.'s celebrated prepared

B e e valies 007%
40 1bs. Cﬂl\.ldd pure corn
B et s e 005

(20-1b. boxes %c higher.)
BRANTFORD STARCH WORKS
Ontario and Quebec.

Laundry Starches—

Canada Laundry, Dboxes
about 40 1. ........ 0 05%

Acme Gloss Starch—
1-1b. cartons, boxes of
R i v 0 06

Finest Quality White Laundry-
3-1b. canisters, cases of

L s SRS 0 06%
Barrels, 200 1bs. ..... 0 06%
Kegs, 100 1bs. ....... 0 06%

Lily White Gloss—
1-1b. fancy cartons, cases

L R N F M 0 07Y%
6-1b. toy trunks 8 In
OIS i o i v e 0 08y

6-1b. toy drums, with
drumsticks, 8 in case 0 07%
Kegs, extra large cry-
stals, 100 1bs. ....... 0 06%
Brantford Gloss—
1-1b. fancy boxes, cases
e SR PO 0 07Y%
Canadian Electric Starch—
Boxes of 40 fancy pkgs,
T I RO 300

Celluloid Starch—
Boxes containing 45 car-
tons, per case ....... 3 60
Culinary Starches—
Challenge Prepared
Corn, 1-1b. packets,
boxes of 40 lbs. ..... 005
Brantford Prepared
Corn, 1-1b. packets,
boxes of 40 1bs. ..... 007%
Crystal Maize Corn
Starch, 1-1b. packets,
boxes of 40 1bs. ..... 097y
(20-1b. boxes 3c higher.)
OCEAN MILLS, MONTREAL.
Chinese starch, 48 1-l1b., per
case $4; Ocean Baking Powder,
3-0z. tins, 4 doz. per case, $1.60;
4-0z. tins, 4 doz. per case, $3.00;
8-0z. tins, 5 doz. per case, $6.50;
16-0z. tins, 3 doz. per case, $6.75;
G-1b. ting, 10 tins a case, $7.50;

60

GROCER

1-1b. bulk, per 25, 50 and 250 lbs.,
at 15¢ per 1b. Ocean blanc mange,
48 8-0z., $4; Ocean borax, 48 8-

oz. $1.60; Ocean cough uyrup..

36 6-oz. $6.00; 36 8-oz. $7.20;
Ocean corn starch, 48 1-1b., $3.60.
SOUPS—CONCENTRATED.
CHATEAU BRAND,
Vegetable, Mutton Broth, Mulll-
gatawny, Chicken, Ox Tall, Pea,
Scotch Broth, Jullenne, Mock
Turtle, Vermicelll Tomato, Con-

somme, Tomato.

No. I's. 95¢ per dozen.

Individuals, 45¢ per dozen.

Packed 4 dozen In a case.
SYMINGTON'S SOUPS.

Quart packets, 9 varieties.

QO% 3 on DGR 0 90
Clear soups ln utone jars, 5
varieties, doz. ........... 140

SODA—COW BRAND

('ase of 1-1b., containing 60 pack-
ages, per box, $3.00.

Case of %-lb., containing 120
packages, per box, $3.00.

Case of 1-1b. and %-1b., contain-
ing 30 1-1b. and 60 %-1b. pack-
ages, per box, $3. Case of B¢
packages, containing 96 pack-
ages, per box, $3.00.

SYRUP.

EDWARDSBURG STARCH CO.,
Crown Brand Corn Syrup
2-1b. tins, 2 doz. In case,

PO CARE iivesisisiines $2 40
5-1b. tins, 1 doz. In case,

PP CRER . e it e 270
10-1b. tins, % doz. In case,

POT COE iyl eiaivh 265
20-1b. tins, 1 doz, In case,

POF - CRME cviin-inierrwns 2 60
Barrels, 700 lbs. ......... $0 033
Half barrels, 350 1bs. .... 0 03%
Quarter barrels, 175 lbs. . 0 03%
Pelle. WL . il wisees 17
Pails, 25 1bs.,, each ...... 125

Lily White Corn Syrup.
Plain tins, with label—
Per Case.
2-1b. tins, 2 doz. In case..$2 75
5-1b. tins, 1 doz. in case.. 3 10
10-1b. ins, % doz. in case. 3 00
20-1b. tins, 3% doz. In case 2 95
5, 10 and 20-1b. tins have wire
handles.
Beaver Brand Maple Syrup—
Case
2-1b. tins, 2 doz. in case $3 50
5-1b. tins, 1 doz. In case 4 00
10-1b. tins, 34 doz. in case 3 95
20-1b. tins, ¥ doz. in case 3 90
5, 10 and 20-1b. tins have wire
handles.

0XO0.

CUBES. Minimum

Enamelled Price per reselling

tins of dozen tins prices
4cubes ... .. $095 $0 10
10 cubes . . .. 240 025
50 cubes ... .. 1100 115
100 cubes . . .. 2150 22

Oxo Minimum

(Liquid) reselling

Bottles prices. prices.
1 doz. 1-0z. .... $2 00 $0 20
1 dos. 2-03. ... 3850 035
1 doz. 4-0z. ... 650 0 65
1 doz. 8-0z. ... 1125 110
1 doz. 16-0z. ... 18 50 17

MOLASSES.

DOMINION MOLASSES CO.
Gingerbread Brand (Toronto)
2's—2 doz. to case, per doz. 3
3's—2 doz. to case ........ 145

Winnipeg.

2's—Tins, 2 doz. cases, per

WO Cd s anivassemees 12
3‘5—'1‘103. 2 dos cases, per

SO Tesi ses xaresaseye vee 188
5‘s—Tlnl. 1 doz cases, per

I
10's—Tins, 3 dos.

per om. ... .se .
20's—Tins, 13 doz.

per doz.
Palls—1's each
Palls—2's, each
I'alls—5's, each ...

DOMOLCO BRAND

Maritime Provinces and Ontario:
2s. 2 doz.-case, per dos ... §1 35
3's. 2 dos. case, per dos. .. 19
5's. 1 doz. case, per dos.... 37
10's, % doz. case, per case.. 3 40
20's. % doz. case, per case.. 3 05

Western Prices—Sudbury to

Victoria.

2's, 2 doz. case, per dos... 160
3's, 2 doz. case, per doz. .. 235
o', 1 doz. case, per dos. .. 400
10's, % doz. case, per case 4 15
20's, % doz. case, per case 3 80
SAUCES.
PATERSON'S WORCESTER
SAUCE.
14-pint bottles, 3 and 6 dos.
cases, doz ....... Shnet s $ %0
Pint bottles, 3 doz. cases,
[ R N R 17
N P
H. P. Sauce— Per dos

Cnses of 3 dozen ....... $1 %
H. P. Plckles—
Cases of 2 dos. pints ... $3 85
Cases of 3 doz. ¥%-piats 225
HOLBROOK'S IMPORTED
PUNCH SAUCE.

Per doz
Large, packed In 8-dos.
ST T S ean s s vy x>
Medium, pnrked in 3-dos.

ORI < v+ » . B 140
HOLBROOK'S IMP WORCES
TERSHIRE SAUCE

Per dox
Rep. % pints, packed in 6-
IR & o dinsnnsesooinn $2 U
Imp. % pints, packed in ¢-
OB R ceiieeesssessie 31
Rep. qts. packed In 2-doz.
B eSS aie vaes eee [ §.5

STOVE POLISH.
JAMES DOME BLACK LBAD
6a size, gross ...
28 sise, Groged® .......c.c.. 2 N

NUGGET POLISHES.
Doszen
Polish, Black and Taas ... 0 &
Metal Outfits, Black and
TR S S Saeese tccens 3 &
Card Outfits, Black and
TR it s sseses 32
(‘reams nnd Whlte Clennor 1K
TOBACCO.
IMPERIAL TOBACCCO COM
PANY OF CANADA,
Chéwing—Black Watch, s .. &

Black Watch, 128 ......... 4@®
Bobs, 6s and 128 ......... 4§
Bully, 88 ... .ccccccncces 4
Currency, 6%s and 12s ... 46
Stag, 51-3 to Ib. ........ 38
Old Fox, 128 .......ccoccnes 4
Pay Roll Bars, T%s ...... b6
Pay Roll, T8 ......covve 66
War Horse, 68 ............ 42
Plug Smoking—Shamrock, 6e,
plug or bar ..........
Rosebud Bars, 6s ........ :

Empire, 6s and 128 ......
O Cecvissrines seeves

N il e g
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THE CANADIAN GROCER

QUAKER

.. We are again offering for the coming season the
’ well-known Quaker Brand Canned Fruits and
| Vegetables. These goods have a distinctive quality
by reason of the fact that the raw product is grown

1 in the salubrious climate of Prince Edward County,
- ‘: which county is surrounded by the waters of Lake
‘ Ontario, and where the soil also is particularly

e : suited to the growing of vegetables. This com-
™ | bination of climate and soil makes for the very

20
.
20
30
40
65
12
65

 883&8°

R

8¢t

w0 | best obtainable results, and in consequence, along
with the exceedingly fine and large plant of the
Bloomfield Packing Co., the quality of the goods
put out under the Quaker label is of such high
standard that the demand for this brand has been
increasing steadily, and the factory is now taxed
to its full capacity to supply the requirements of
the patrons of the popular Quaker brand.

We are now booking for Fall delivery, and solicit
business from all our old customers, and any
new who are desirous of putting in a stock of
Canned Goods which will increase the patronage
of their store.

'H.P. ECKARDT ®. CO.
| WHOLESALE DISTRIBUTORS
Cor. Front and Scott Sts. - TORONTO
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Starlight, 78 .....ccccc000 50
Cut BSmoking—Great West
Pouches, 8 ............ 59
Regal Cube Cut, 98 ........ 70
TEAS.

THE “SALADA” TEA CO.
East of Winnipeg.
Wholesale R't'l.

Brown Label, 1's and %'s .25 .30
Green Label, 1's and 1%4's .27 .36
Blue Label, 1's, 4's, ¥'s

and WS .....cocieine 30 40
Red Label, 1I's and %'s . .36 .50
Gold Label, ¥'s ...... 44 60
Red-Gold Label, 4's ... .56 .80

LUDELLA CEYLON TEA.
Orange Label, %'s ..... 24 30
Orange Label, 1's ..... 23 30
Brown Label, %'s & 1's 28 40
Brown Label, ¥'s ...... 30 40
Green Label, ¥'s&1's... 35 50
Red Label, 13's ........ 4 ¢

MELAGAMA TEA

THE CANADIAN GROCER

We pack in 60 and 100-1b. cases.
All delivered prices.
Wholesale R’t'l

Brown Label, 1-1b. or %. 25 30
Red Label, 1-1b. or % .. .27 .35
Green Label, 1's, 14 or 3 .30 .40
Blue Label, 1's, 4 or %. .35. .50
Yellow Label, 1's, % or i 40 .60
Purple Label, % only ... .56 .80

Gold Label, ¥ only . ... .70 1.00
“KOLONA" TEA.
Ceylon Tea, in 1 and 34-1b. lead
packages—black or mixed.
Black Label, 1-1b., retail at

R S R e SR 20
Black Label, 34-1b. retail at

o ISEAE SO S e R e 21
Blue Label, retail at 30c ... .24
Green Label, retail at 40c ... .30
Red Label, retail at 50c ..... 35
Brown Label, retail at 60c . .42
Gold Label, retail at 80c ... .56

JAMS AND JELLIES.
T. UPTON & Co.

berry, strawberry, peach, plum,
red currant, black currant,
cherry, gooseberry, blueberry,
apricot, huckleberry, 12-0z. glass
jars, 2 doz. in case, $§1 per doz.;
No. 2 tin, 2 doz. in case, $1.90 per
doz..; No. § tin palls, 9 pails in
crate, 37%c per pail; No. 7 tin
pails, 6 pails in crate, 52%c per
pail; No. 7 wood pails, 6 palls
in crate, 52l%c per pail; 30-1b.
wood pails, 7%c per 1b. Packed
in assorted cases or crates If
desired.

Compound Jellles — Raspberry,
strawberry, black currant, red
currant, pineapple, 12-oz glass
jars, 2 dez. in case, $1.00 per
doz.; No. 2 tin, 2 dos. In case,
$1.90 per doz.; No. 5 tin palls,
9 pails in centre, 37%c per pall;
No. 7T wood pails, 6 pails in crate,
52%ec per pail; 30-1b. wood palils,
7%c per Ib. Packed in assorted
cases or crates if desired

anteed flnest quality. 12-0n
glass jars, 2 dos. in case, $1.10
per doz.; 16-o0z. glass jars, 2 dos.
in case, $1.50 per dos.; pint seal-
ers, 1 doz. in case, $2.25 per dos.;
No. 2 tins, 2 doz. in case, $2 per
doz.; No. 4 tins, 2 dos. in case,
32¢ per tin; No. 5 tins, 9 in case,
40c per tin; No. T tins, 12 In
crate, 56c per tin; No. T wood
pails, 6 In crate, 56c per palil;
30-1b. wood palls, 7%c per Ilb.
JELLY POWDERS,
WHITE SWAN SPICE AND
CEREALS, LTD.
White Swan, 15 flavors, 1
doz. in handsome counter
carton, per dozen ...... 0 »
List Price.
“Shirrift’s” (all flavors), per

YEAST
White Swan Yeast Cakes,

MINTO BROS.
45 Front St. East.

Compound Jams — Red Rasp-

per case, 3 doz. B¢ pack-

rure Orange Marmalade—Guar- T T P ' |

FLORIDA CELERY,
TOMATOES and CABBAGE

Have car of each to arrive
this week, will be shipped
at lowest market price.

VOLUNTEER, ROSE AND
CLOVER BRANDS

California Oranges

Florida Grape Fruit, Mes-
sina and Palermo Lemons,
Spanish and Domestic
Onions, Irish Potatoes (im-
ported), Strawberries, Head
Lettuce, Cucumbers, ctc.

McWILLIAM

Mc.E.

EVERIST

25.27 CHURCH
are Largest Receivers

TANGLEFOOT

THE ORIGINAL FLY PAPER

FOR MORE THAN 25 YEARS THE
STANDARD IN QUALITY.

ALL OTHERS ARE IMITATIONS.

TORONTO

YOU ARE SURE OF

FRESH TOMATOES

all winter, Mr. Grocer, and, furthermore, you
will have no loss from the decayed or crushed
variety if you entrust us with your business,
Write about

“CROWN” BRAND

OUTDOOR GROWN
6 BASKETS TO THE CRATE

Each crate thoroughly examined
before shipping.

All crushed Tomatoes removed.
Weekly Shipments Guaranteed.

WEST INDIES FRUIT CO.

30 William Street, Montreal

B. L. O.E.

“ST. NICHOLAS”
“HOME GUARD”
“PUCK”
“KICKING”

Brands. Handle only

The

B. L. O. E.

J. J. McCABE

AGENT
TORONTO, : : ONT.

TWO CENTS PER WORD

You can talk across the continent for two cents per word with a WANT AD. in this paper
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THE CANADIAN GROCER

LLemons

Atpresent pricesare
a good purchase.

We advise buying from
present arrivals,as prices
later are bound to be

higher.

Home Guard and Lord
Beresford Brands are the
finest quality.

WHITE & CO., LIMITED

TORONTO and HAMILTON

FANCY RUIT
ROM LORIDA
TOMATOES . CELERY

Fancy Ripe Tomatoes Crisp, well-bleached Celery

Strawberries Pineapples

Full Line of fresh Greens arriving every day,
both Southern and Hot-house.

WE HAVE A NICE LOT OF DOMESTIC
ONIONS (RED GLOBES)
Put up in 100 1b. sacks. They are dry and

well cured. Try_some.

THE HOUSE OF QUALITY

HUGH WALKER & SON

(Established 1861) GUELPH, ONTARIO

USTER
ROWN

LLEMONS

ALWAYS PACKED UP
TO A STANDARD

NEVER

DOWN TO A PRICE.

PROTECT YOURSELF BY ORDERING
THIS BRAND OF

FOLLINA’S FANCY
LEMONS

W. B. STRINGER

Gen. Can. Agent Toronto

Grocery Advertising
has made Fortunes

for the retailer who has used the ads. published
in this remarkable book. They are not clever
nonsensical ads; nor are they fanciful freaks. The
selling phrases and descriptive advertising matter
in this book cover every article sold by the
grocer in practical, profit-pulling language.

GROCERY"
ADVEI’(‘I;ISING

WILLIAM BORSODI

The bookis divided
into departments,
making it a simple
matter to prepare a
good ad.

4

l
|

Grocery Advertising is a book you have been
looking for—it gives you the fruits of nineteen
years' practical advertising.

PRICE POSTPAID $2.00

TECHNICAL BOOK DEPARTMENT
MacLean Pub. Co., 143-149 University Ave., Toronto
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“This Butter Is

Tainted With Coal Oil

get

I Don't Want It”

How many of your customers
yory
provisions tainted with kero-

sene ?

Do you know that the oil

smell in a store will affect such
things as lard, meat, butter,
vegetables, etc.

They don’t have to ¢

ome in contact with the oil.

Where the old sloppy measure and funnel method is used

you can't help the oil odor.

Get a

Bowser Self-Measuring Outfit

It is evaporation-proof and does away with measures
and funnels—That's why the Grocer with a Bowser always
has a clean, inviting store and satisfied customers. Then,
too, he gets a better profit because he has no waste.

It will pay every merchant in dollars and cents to look

into this question.

Send a CARD 7T0-
DAY for our free tllustrat-
ed book No. 5, it shows the
outfit tn colors.

&
S. F. BOWSER & CO.
(INCORPORATED)

66-68 Fraser Avenue
TORONTO, - ONT.

“For twenty-seven years manufacturers of
Self-measuring Pumps, Gasoline and Oil Storage

Systems, Registering Pipe Line Measures, Dry
Cleaning Systems, etc.”

{ MOONEY'S j

Superiority!

A little more care in

the making and baking
results in Mooney’s
Perfection Cream Sodas
being a good deal better
than the next best line.

The name Perfection was
chosen because it repre-
sents the standard of
quality from which our
goods never deviate.
Air-tight packing gives
them the rich fresh flavor
that will bring your cus-
tomers back again.

The MOONEY

Biscuit and Candy Co.
LIMITED

Factoriesat

Stratford, Ont Winnipeg, Man.

BRANCHES at Hamilton, Ottawa,

Sydney. C. B., Halifax, N. S..

Fort William, Calgary, Vancouver,
St. John's, Nfid.

RY

tebw syl Cariive Simabalicg

quite diffeient from ord

Manfd. by Leitch Brothers

is pure, wholesome and reliable at all times. Itis

the most of your baking.

inary flour and will make
18

Flour Mills, Oak Lake, Man.
84

Are You Prepared
To Meet The Demand
that is being created daily for

MAPLEINE

(The Flavor de Luxe)
For Cakes, Cake Fillings,
Candies, Ice Cream, Etc.,
and for a Table Syrup
better than Maple.

Order from your jobber, or

Frederiok E. Robson Co,.
26 Froat St.E., Toronte.

The Crescent Mfg. Co.
SEATTLE, -  WN.
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40c. RED ROSE TEA

There is going to be a very big increase in the sale of 40c Red
Y Rose Tea this year.

We feel certain of this from the fact that many merchants are now
- selling much more than they did, and there is more enquiry than we have
ever known before for better grade teas.

We believe the increases now being made are due in most cases to
the merchants having tried 40¢ Red Rose Tea in their homes.

They have found on trying it that it was not only distinctly finer in
: quality, but that it was just as economical to use. It spends further. So
: they have recommended it to their customers, with the result that they are
: now making more profit and selling tea that gives their customers better
satisfaction.

1 If the reader of this ad. will try the tea himself we believe he will feel
i like recommending it.

T. H. Estabrooks Co., Limited
7 Front Street East, TORONTO

GET THIS

We cannot force you to ship goods to Western Canada;
but, providing your good judgment brings you here,

YOU WANT

1. Safe financial backing— WE HAVE IT.
2. Energetic, intelligent salesmen WE HAVE THEM.

3. A irm well and favorably known—WE ARE IN
STRONG.

4. Someone growing with the country who has worked
up splendid connection with the dealers— THAT’S US.

im0 5 e b S

Think it over Then, dictate a letter to us.

Richards & Brown

Wholesale Grocers and Commission Merchants
WINNIPEG, - - CANADA




CLASSIFIEDADVERTISING

BUSINESS CHANCES

YOUR BUSINESS SOLD QUICKLY, OR
wanting a business, write us. Co-operative
Realty Co., Hamlilton, Ontario.

GROCERY FOR BALE, RAILROAD TOWN.
Population 1,600; stock $1,200; monthly sales
ever $600. od reasons for selling. Apply,
D. MacLennan. 893 Lansdowne, Toronto.

B BALB-S8TOCK OF GENERAL STORB.
ock about five thousand, doing a cash busi-
ness. Established thirty years. This is a
money-maker to a good live man. Good rea-
sons for eelling. Btone store with stone dwell-
ing attached. Can be rented for a term of
ears, rent moderate. If interested, would
ke to show you the business. A. Millar,
Spencerville, Ont.

MANAGER WANTED
EXPERIENCED MANAGER WANTED TO
consider partnership in grocery, shoes and
dry goods business in growing British Col-
umbia city. Excellent opportunity for right
man with some capital Apply, with particu.
lars and references, to Box 416, Canadian Gro-
cer, Toronto.

SALESMEN WANTED

ATTRNTION|! SALESMEN CALLING ON
retall and wholesale grocers are invited to
carry, as a side line, the most complete line
of Quality Chewing Gums in Canada. Our
gums are of the highest standard in quality
and appearance. Splendid opportunity. Dom-
fniom Chicle Co., Limited, London, Canada.

OLIVE OIL—AN ITALIAN MANUFACTUR-
er of choice brand of olive oil is desirous of
appointing agents in Canada. Apply Box 417,
Canadian Grocer.

WANTED—TRAVELER FOR EASTERN AND
Northern Ontario. Apply by mail, with re-
ferences and salary expected. Reply con-
fidential. Maclure & Langley, Limited.

WANTED—SALESMAN TO CARRY SIDE-
line to general stores, hardware and harness
stores. Samples small and light. Write at

once for information. Give territory covered,
present occupation, references. Box No. 418,
Canadian Grocer.

STORAGE

STORAGE, VANCOUVER, B.C.—STORAGE
or space to rent, office if required; warehouse
dlose to all wharves, with rallway siding; two
@levators. Martin & Robertson, Ltd
Raillway Street, Vancouver.

. PRICE THEETS

PRICE TICKETS FOR WINDOW SHOW
%ocod!. Black lettering on white cards marked

, 80c, T6c, §1, §$1.25, $1.50, $1.75, $2, $2.50,
?, $3.50, $5. Dozen in set, per set 25 cents
ostpald. Technical Book Dept., MecLean
Publishing Co., 143 University Ave., Toronto.

__ MISCELLANEOUS

ADDING TYPEWRITERS WRITE, ADD OR
subtract 1m  one operation. Elliott-Fisher,
Ltd., Room 314 Stair Building, Toronto.

ACCURATE COST EKEEPING IS EASY IF
éol have a Dey Cost Keeper. It automati-

ly records actual time spent on each opera-
on dowa to the decimal fraction of an hour.
ral operations of jobs can be recorded on
ene card. For small firms we recommend
this as am excellent combination—employes’
time register and cost keeper. Whether you
employ a few er hundreds eof hands we eanm
supply you with a machine suited to your re-
quwirements. Write for catalegue. Inter-
national Time Recording Company of Canada,
'Ir.l-}u:. Office and factory, 20 Alice Street,
oronte.

725,000 LIVE MERCHANTS USE NATIONAL
Cash Registers. We couldn’t sell them unless
they saved people money. The National will
iu::rd your money, too. Write us for proof.
National Cash Register Co., 285 Yonge é)treet.
Toronto.

THE CANADIAN GROCER

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro, Ont.,
solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own offlce—actual typewriting for letter-
forms, real printing for stationery and ad-
vertising, saving 25% to 75% of average an-
nual printing cost. American Multigraph
Sales Co., Limited, 129 Bay Street, Toronto.

COPELAND - CHATTERS80ON SYSTEMS —
Short, simple. Adapted to all classes of busl-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

COUNTER CHECK BOOKS—WRITE US
to-day for samples. We are manufacturers
of the famous Surety Non-Smut duplicating
and triplicating counter check books, and
single carbon pads in all varieties. Dominion
Register Co., Itd.,, Toronto.

COUNTER CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we'll send you prices that will in-
terest vou. Our holder, with patent carbon
attachment, has no equal on the market. Sup-
plies for binders and monthly account sys-
tems. Business Systems, Limited, Manufac-
turing Stationers, Toronto.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
floor space, enable you to use that upper floor
either as stock room or as extra selling space,
at the same time Increasing space on your
ground floor. Costs only $70. Write for
catalogue “B.” The Otis-Fensom FElevator
Co., Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS ARFE DEVISED
to suit every department of every business.
They are labor and time savers. Produce re-
sults up to the requirements.of merchants
and mannfacturers. Inquire from our nearest
office. Egry Register Co., Dayton, Ohio: 123
Bay St.. Toronto: 2581% Portage Ave., Winni-
peg: 308 Richards St., Vancouver.

FIRE INSURANCE, INSURE IN THE
Hartford. Agencies everywhere in Canada.

MODERN FIREPROOF CONSTRUCTION—
Our system of reinforced concrete work—as
successfully used in many of Canada’s largest
buildings—gives better results at lower cost.
“A strong statement” you will say. Write us
and let us prove onr claims. That's fair.
Leach Conerete Co.,, Limited, 100 King St.
West, Toronto.

MOORPE'S NON-LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
your own, the best remedy is to go to your
stationer and purchase from him a Moore's
Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than you pay for one not as
good. Price $2.50 and upwards. W. J. Gage
& Co., Limited, Toronto, sole agents for
Canada.

OUR NEW MODEL IS THE HANDIEST FOR
the grocer, operated instantly, never gets out
of order. Send for complete sample and best
prices. The Ontario Office Specialties Co.,
Toronto.

PENS—THE VERY BEST PENS MADE ARE
those manufactured by Willlam Mitchell Pens,
Limited, London, England. W. J. Gage &
Co., Limited, Toronto, are sole agents for
Canada. Ask your stationer for a 25c. assorted
hox of Mitchell’s Pens and find the pen to suit
you.

THE “KALAMAZOO” LOOSE LEAF BINDER
is the only binder that wii nold just as many
sheets as you actually require and no more.
The back Is flexible, writing surface flat,
alignment perfect. No exposed metal parts or
complicated mechanism. Write for booklet.
Warwick Bros. & Rutter, Ltd.,, King and
Spadina, Toronto. (tn)

WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Clnldtl.

(tf)

YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about seventy-five type-
writers of various makes, which we have re-
built and which we will sell at $10.00, $15.00
and $20.00 each. We have also a large stock
of better rebullts at slightly higher figures.
Write for details. The Monarch Typewriter
C., Ltd., 46 Adelaide St. W., Toronto, Canada.
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Don’t

let a housewife ask for and
not get—

let any customer be in doubt
about—

be behind time and without

lose any of the big profits
from

let your competitor be first to
stock—

—That Wonderful Time Saver

That Sure and Steady Econ-
omizer

—That Big Success

THE

Ermaline
Cooking

ag

Study this

then write
Edward Lloyd
Limited

508 Eastern Townships Bank Bldg.
Montreal

- "‘\l.rm’b: *
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When placing your order for Canned Fish, be sure you have the name right:

“BRUNSWICK” Brand

It is the finest brand obtainable, and may be relied on to give the fullest
satisfaction.

By the "Brunswick” modern, sanitary process of canning, the natural
fish flavor is preserved to a remarkable degree.

Keep a generous stock of " Brunswick”™ Sea Foods. There is an
excellent profit in selling them.

Connors Bros., Limited
Black's Harbor, N.B.

AGENTS—Grant, Oxley & Co., Halifax, N. S.; C. H. B. Hillcoat, Sydney, N.S.: J L. Lovin,
Yarmouth, N.S.: Buchanan & Ahern, Quebec, P.Q.; Leonard Bros.. Montreai: P.Q.- A. W,
Huband, Ottawa, Ont.: A, E. Richards & Co.. Hamilton, Ont.: J. Harley Brown, London,
Ont.; C. deCarteret, Kingston, Ont.; James Haywood, Toronto, Ont.; Chas Duncan. Winnipeg.
Man.: Shalicross. Macaulay Co., Calgary. Alta: Johnston & Yockuey, Edmonton, Alta.,
Shallcross, Macaulay Co., Vancouver and Victoria, B.C.

Headquarters for 53 Mighest Awards in Europe and America

Maple Flavor | | WALTER BAKER & C0.'S

Henderson's Tri-Maple Flavor is

the best thereis made in Maple Flavor
A good seller and repeat order «
producer. £

E Sold in bottles or in bulk. .

? Let us quote you prices 4

and stmit‘:-m;’le. 4 & cucoA A GOOd PrOfit
| T“os' “E"ninso" i 3 Our Cocoa and Chocolate Assured

Manufacturing Chemist ‘ | 3 preparations are Abso-
86-88 Fulton St., - New York 1 (| lutely Pure — free from Satisfaction Warranted

coloring matter, chemical
solvents, or adulterants in the sale of the well-known

of any kind, and are long shredded brand, the

Registered : £
Trade-Mark therefore in full conform

R i amrmreiren | | WHITE DOVE

Wl A Walter Baker & Co. Limited COCOANUT

e S we e e Established 1780
Particulars and Quotations Once carried in stock, always

fom Montreal, Can. Dorchester, Mass. carried, and readily sold at a
M'Loughlin Bros. fair profit and to the entire

satisfaction of the consumer.
Wholesale Potato Exporters
48 MAY STREET
LF
FAST, - IRELAND. The Gondensed Ads. In this P
Cables—*‘ Paradox ' Belfast. 'w will lﬂl‘l ‘0.‘ resuits w 2 . Down e y
‘amsssmm MONTREAL

Write for particulars to

67
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Condensed Coffee || ™

€0 >

Reindeer Brand

is the extract of best grade true toitsname, the best cook-
ing and drinKing chocolate
made.

Diamond Pert

Cofiee condensed together
with Granulated Sugar and

REINDEER Brand Milk.

For a cup of rich Coffee simply put one

nothing better for eating in

spoonful in a cup and add boiling water. (Will 4 4
: : i this style is made anywhere §
keep in same can after opening.) AND IN ADDIT]ON good go
o k
profits to the retailer. ] Un

Are you getting your share of this increasing Ask your jobber.

demand? If not, try showing a full line of
‘ s John P. Mott @& Co.

goods bearing the Reindeer Head and stock up. i
Halifax, N.S. ‘

°“::.LLINO AOENTO: S 5
REINDEER LIMITED —— |
TRURO, N.S. and  HUNTINGDON, P.Q. bt O ey

. J

| IRq
Jel

COFFEE High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

A8V o I

| the same magnificent quality at the same prices. By this plan we will not only retain our many 4 Fo
i present customers, but hope to make many new ones. Now, don't miss your opportunity. Get , | rig
i a sample from us. We will send you a big sample on application. You are to be the judge. £ '! an

! It's easy money to get in touch with us. A i &

; W. H. GILLARD @ CO., Wholesalers HAMILTON, ONT. f R

1 ¥ !

If

Ste

wcC

Brooms Brooms E. . 3

“BROOMS OF QUALITY”

are hard to get.

W. W. & CO. BRANDS are made up to themark, always. Our customers
know this and our Factory runs full time on “Quality” account.

TRY A SAMPLE SHIPMENT. ! " AMPBEL

WALTER WOODS & CO.

. Cam,

i MPBEL
MPBEL

WINNIPEG

HAMILTON

—
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Perfection and Popularity

go hand in hand. The wise grocer
knows this to be a sound commer-
cial fact. He accordingly stocks

eURes

=

STRAWBERRY

Royal Shield
Jelly Powders

For purity they will stand the most
rigid tests—there are no adulter-
ants or preservatives used in their
manufacture —points which make
Royal Shield Jellies exceedingly
popular with housewives.

If you but suggest, you will find a
steady and satisfied trade to be
worked up for Royal Shield goods,
and it is a profitable line, too.

Campbell Bros. & Wilson

Limited
WINNIPEG

\MPBELL, WILSON & HORNE, Limited, Calgary.
\MPBELL, WILSON & SMITH, Limited, Regina.
‘MPBELL, WILSON & ADAMS, Limited, Saskatoon.
\MPBELL, WILSON & HORNE, Limited, Lethbridge.

BOVRIL

needs no introduction to
your customers. Just
send for a set of the hand-
some window and interior
advertising cards we fur-
nish free and prepaid.
They will get the sales
for YOU.

it’'s a good profit too.

BOVRIL, LIMITED, - MONTREAL

/

“Anti-Dust”
Sweeping Powder

Stock it

Sell it--
Repeats follow

By recommending to your customers an
article that has been tried and tested and
found to give absolute satisfaction,
you get their confidence, you retain
their custom, and you get new customers,
“Anti-Dust " may correctly be termed the
“Grocer's Standby."

“Anti-Dust” is the germless and dust-
less way of Cleaning and is immensely
popular,

Get supplies from your jobber
or write us direct. 5 2

SAPHO MFG. COMPANY, LIMITED

MONTREAL

s —_ g e S —
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When she asks for salt she means of course

WINDSOR SALT

She never thinks of using any other
kind for the very good reason that she
knows no other kind is as good as
“Windsor" Salt for table or dairy.

Are you prepared to supply her?

The Canadian Salt Co.,

LIMITED
WINDSOR - - ONTARIO

BISCUITS

from the Old Country

Some of the most popular Biscuits
in Britain are made by

MCVITIE & PRICE

Biscuit Manufacturers

EDINBURGH and LONDON

The thousands of new-comers to
Canada will welcome the sight of
their old favorite varieties in your
shop.

AGENTS:
Ontario and Quebec

W. G. PATRICK & CO., York Street, TORONTO
M itoba and Sask '

RICHARDS & BROWN, James Street, WINNIPEG

British Columbia and Yukon
KELLY, DOUGLAS & CO., Ltd.,, Water St. VANCOUVER

The Grocer Who Can
Supply and Who Pushes

SNAP

is sure to bring custom to his store and satisfy
his patrons. You know what satisfied customers
mean to a healthy business—“ Success,” and
success means money. See that Snap is promin-
ently displayed and introduced, and you will
then appreciate our enthusiasm over this
wonderful hand
cleaner--cleans the
hands of all kinds
of soil, paint,
- grease, tar, etc.

nangereaneRll Snap Co.

PREPARED BY

AP coOMPANEE Limited

Montreal, - Que.

A SLIGHT
DIFFERENCE

IN PRICE ON A CHEAP ARTICLE LIKE

Sal Soda

SHOULD NOT COUNT WHEN QUALITY IS CONSIDERED

BRUNNER, MOND & C0.’S
ENGLISH SAL SODA

Is the PUREST, contains LEAST MOISTURE and
therefore GOES FURTHEST of any
Washing Soda sold

WINN & HOLLAND, vure

SOLE AGENTS MONTREAL

LIRS SRR L e
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“EDS.”
AA Brand

Tomato Catsup

Like all other products issued
under this well-known label, is
the equal in every respect of
the best catsups made. It is
sweet, palatable and not over-
spiced, the rich flavor of the
ripe tomato being retained to
a remarkable degree by the
“pressing-out” process—a spec-
ialty of our own."E.D.S.” Catsup
is entirely free from peelings,
contains no apples, and it is
not over-cooked.

Quaker Soap

PURE SOAP

Neither Prize

Nor Premium

Just Soap

Mathewson’s Sons

Wholesale Grocers
MONTREAL

Feature “E.D.S.” Catsup along
with a full range of “E.D.S.”
Jams and Jellies. They are CURE YOUR GUSTOMEHS’ GOUGHS
family favorities and will influ-
ence more of the wvaluable

- an
family trade to your store. ‘m

Sell them

MATHIEU’S
SYRUP

OF TAR AND
COD LIVER OIL

They'll be "thankful
and you'll make a
“little something"--and
be happy also.

J. L. MATHIEU CO., PROPS.

SHERBROOKE, P.Q.

Made only by

B D
Smith

at his own
Fruit Farms,

—the great headache remedy
which, taken in connection
with Mathieu’s Syrup, helps
to break up the cold.

Winona, - Ont.

'S:—N. A. HILL, Toronto;

DUNN, Montreal; MASON
KEY, Winnipeg; R. B.

ELL, Halifax, N.S.; )
Hamilton,

&
C(
GIt

Newton A Hill 25 ront S1.E. Toronte,Out.
Distributor for Western Ontario.

Chaput, Tils & Cie., Houtresl, Oue.
Foley Bres. & Larsen, Winniped, Nas.

—
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In Constant Demand

Pickles, if they are good, will work
up a decidedly friendly business
connection between you and your
customers. The kind for quality
and flavor that retain the best

Cake and Icing |
ROWAT'’S 3
Colorings |

PICKLES !
—_AND This is a line that has met with
PATERSON’S SAUCE o

Years of experience in pickling
have gained us an enviable reputa-

The colorings are guaranteed to

tion that is unbeatable. Once you contain no harmful ingredients, and
stock Rowat's—you  will know
what steady demand is. they give the very best results with

o the least amount of trouble. 3 It is pui

&/
{ PRE
ROWAT & Co R t & c
‘ owa OI Don't forget Sterling Colorings in ’ Does nc

GLASGOW, - SCOTLAND your sext dee _
CANADIAN DISTRIBUTORS: The T. A. Lytle CO., Ltd. i ‘ ontar

Snowdon & Ebbitt, 325 Coristine Building. Montreal, Quebec,
Ontario, Manitoba and the Northwest; F. K. Warren, Halifax,

N.S.; F H. Tippett & Co., St. John, N.B.; C. E. Jarvis & Co., Stel’ling Road, TORONTO ' ] He

Vancouver, B.C.

You want to advertise *
your store .
u r You want to advertise 3
, your service ‘ 1

DA s et )

You want to stamp your
name on paper
You want to stamp your

ol O

AND

Dried Apples

We invite
enquiry

name on bags Don't hesitate to get in touc! ,
You want to save 90 on with us. We have a numbc : |

i of good selling lines which w ! O
Ask us aboutfthe can allow you at very reasor || om—
able prices, which will allo i i

you a big margin of profit.

SPANISH PEPPERS,

Prompt attention and first-class !
: service. PEELED TOMATOES, | | N
— OLIVE OIL, f !
We have also ROMAN CHEESE, [ 1
HARICOT VERT, ? A LI

1000 BARRELS No. 1 HARD

Georgian Bay District Suggest to the housewife th H
It's a wonder, and does everything we she should try some macaro: 4
: 'I"TEB APPLES o and cheese with our ‘f'
} PAYMENT LIGHT. 1
' s SATISFACTION HEAVY. TOMATO EXTRACT :
WRITE AT ONCE Send your name into every home It's delicious.
every day. % '
LEMON BROS. UTILITIES LIMITED H.E. VIPOND & CO. |
Owen Sound, Ontario MONTREAL MONTREAL li Hal
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Banner ;... Lamp Burners

B Are You a Salesman?

BUVEH[D BAS[ Youjare. Thenfyou are able to work up a

nice [trade in tobacco. It does not require
much work. Just a display of leading lines
and a few words with your customers. You'll
soon win them over to purchase their

tobacco from you.

Maple Sugar
Chewing Tobacco

is a really good line and will please the most

particular. You are supplying families with

lt is put in the BAN"ER for YOUR PROTEchON groceries every day, why not supply their
Does not collect dirt, dead insects, or inflammable husbands with their tobacco?
material.

Write us about other lines.
SOLD BY ALL JOBBERS

Ontario Lantern and Lamp Co., Ltd. The Rock City Tobacco Co.

Head Office and Factory, HAMILTON, ONT. Quebec Winnipeg
BRANCHES: MONTREAL, WINNIPEG AND VANCOUVER

AL 2

Tuckett’s

Orinoco

e i 35 5 R

Tobacco

|  NO BETTER

/

, IUST - - g M 1 é&_ ':',_ "- -
| A urnEvmom e
THAN ETRVTNR :

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

| TUCHETT LIMITED h i 1
- - - - Ont.J AR

. Hamilton,

A S AN

|
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The McGregor Patent Bag Holder

is the most convenient bag holder you can
use. In no way does it lessen counter space,
but always handy to use, and the diifferent size
bags are easily discernible.

KILGOUR BROS.
2123 Wellington St. West, TORONTO

GROCER

McLEAN'’S

WHITE MOSS

COCOANUT

Always to be depended upon. The quality
does not follow the ups and downs of the

market, but is uniform always.

THE CANADI!AN COCOANUT CO., - MONTREAL

TEA LEAD

(Best Incorrodible)

Buy “PRIDE OF THE ISLAND" Brand

as extensively used for years past by most of the leading
packers of Teain Canada.

ISLAND LEAD MILLS, LIMITED

Tel. Address: 'Laminated.” London. LIMEHOUSE,
A B.C Codes used 4th and 5th Editions LONDON, E., ENG.

HUGH LAMBE & CO, TORONTO
J. HUNTER WHITE, ST. JOHN, N.B.
CECIL T. GORDON, MONTREAL

Cinadian Agents

5 KINCARDINE, ONTARIO L

l

It Brings ’em Back

Every time you sell a bag of Ontario People’s Salt
you make, besides a good profit.a betterimpression
on your customers than you could have made with

any other salt.
PUT IN A TRIAL ORDER. SEND FOR PRICES

The Ontario People’s Salt & Soda Co., Limited

|
l
|
|
}
\
|
f
r
|
|
|
‘
‘

THE WILLIS DISPLAY STAND

will double your sales
on green vegetables
and double your
profits on those sales,
Exnch tray revolves i
1= wire mesh

CCRYINK The

WIILLIS MFG. CO.
Galesburg, 111
Let us show you how this
stand is working fq
hen Ireds of deal

Wholcsalers or .
write for agency
proposition

Flysac Flycatcher’%

70 Cents Per Box of 50 Pleoes.
$12.75 Per 1000 Pleces.

ARE YOU
SUPPLIED?

Hodgson, Sumner Co., Limite:
MONTREAL

Exclusive Agents for Quebess, Ontaric
New Brunswick, Nova Scotia and Princs
Edward Island.

- ¥
~nLO‘NEsr IN THE WORLD A~°‘ i
Ap VES, PIPES AN
. DA”LY EVENLY WIYH:
MP WOOLEN CLOT

SOLD BY
ALL

JOBBERS
1»\METO\/E I Sr’,‘pl

LPLATE srovE pousﬂ o 2
4-Ib. t ns S WINDSOR,ONTARIO: y

3 doz. i1 case

“Brighten Up Sales”

with a line that knows no equal for polishing either bras

copper, or any other metal.

VENAUTO METAL POLISH

has qualities that necessitate little
work, and gets shining results.

Put up in small tins, half-pints, pints, etc.

In cream form.
Stock Up For Spring Trade Now

BANNER MANUFACTURING CO.,
Box 35, Station C, - Montreal
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American Cans

N SELECTING your FRUIT and VEGETABLE Cans use
the same careful judgment and criticism that you exercise

in all other purchases.

“American Cans” court such a

testt Cans are not all alike, even if they do seem similar
and look alike as “two peas in a pod.” Satisfy every one

of your needs in weight, strength, manufacturing detail and
appearance; then consider price, promptness of delivery and
possibility of a continuous supply without interruption. On

the above basis we will
holding your business.

take a chance on securing and

American Can Company

Montreal, Que.

Tne Silent Satesman Refrigerator

WILL BOOST
YOUR TRADE

know this to be a fact because it has been
ughly tested. Hundreds of grocers are
¢ led to attractively display their dairy and
atessen articles, as well as to improve the

ral appearance of their stores by using

THE SILENT SALESMAN REFRIGERATOR

One of the Famous Arctic Line

e

nly that, but nothing will spoil on your
hands.

esentatives in West: Donnelly, Watson & Brown,

\ Calgary, Alta.

Write for Catalogue
and Details

Limited

Toronto, Ontario

John Hillock & Co.

-3

(W]

Hamilton, Ont.

The “BARR” Recister

The onl!y proper, speedy and safe means of handling credit

accounts—a device that is incomparably superior 1o any that

has ever been offered on this or any other market.

The practical working out of the one-writing account system
has demonstrated beyond a doubt that itemizing, that drud-

gery of retail bookkeeping, 1s a useless waste of

time and labor.

The total or balance of every customer's accounts is
always at hand Everything is above board-—a fact
that inspired confidence—and confidence brings

trade

Ask us to demons'rate
the superiority of the Barr
for your particular needs

Barr
Reglsters,
Limited,

TRENTON,
ONTARIO
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. B INTRODUCE ||Eureka 3 Refrigerator f
- Urexad Sanitary g - 5
n “GLOBE"” f
\ i
- THE GREATEST i
8 - {
MACARONI and VERMICELL] Dry air circulating Refrigerator of the age. ”
b !
i b This is the Refrige: ;
i |
| I ator that has becoma | 3 {
g .
' MADE MADE BY famous from Coast t 3
0 OF HARD SKILLED Coast. !
i g WHEAT LABOR More of them-are usc
} b by Butchers than
5 other patented Reiri:
. erators combined
1 ) This brand will be appreciated by your particular cus- Canada.
3 tomers and will create a demand for the better goods. Itis
made and packed only by skilled labor, and contains no Made all sizes and
3 i maize or rice flour. Absolutely only the best hard wheat is e L= ;
£ used in the manufacture of “Globe” brand Macaroni and prices for every pu
é ! Vermicelli. They are absolutely pure. pose.
q ‘
§ You will profit by the sale of “GLOBE” products, WRITE FOR CATALOGUE AND PRICES
o SE Stock them now. NOBLE STREET
" : 54 NOB
- E Eureka Refrigerator Go., Ltd. ** roronTO
. | D. SPINELLI C& CO. Montreal Representative
3 : REGISTERED JAMES RUTLEDGE - Telephone St. Louis 3076
::;1 i ' MONTREAL, ¥ = QUEBEC Distributing .Agemst WALTER WOODS & CO., Winnipeg
. | Agents at Fort William, Hamilton, Calgary, Moosejaw, Saskatoor
3 |
.
ik &
i
*
e |
4
¥
*
! . Three Lines You Should Know
|
. .
i Ready Sellers in Winter! and l‘(‘;“'(’d“ce to Your
% i
‘g The best line of stove polish for you to sell— UStomers
. I the line that will give you satisfaction and Tone up your stocks of Condensed]Milk byZadding thest
F“' ‘ profit is three lines—New Ones and Good. They will bring you new
?s ! . . customers and quick returns.
l; BlaCK K"lght stuve PU"SI] St. George Evaporated Milk, 4 doz. in case, $3.35
L Princess Condensed Milk. 4 doz. in case, $3.90
i It gives a brilliant, lasting shine and calls for Banner Condensed Milk, 4 doz. in case, $4.40
g but a fraction .Of-the elbow grease required by Order from your wholesaler or direct from the factory
t other stove polishes. Delivered in 5 case lots to any point in Ontario or East to !
é Economical in use and will not stain the hands. Halifax. J i i ]
5 & ] HAMILTON, CAN, : b . BUFFALO, N.Y. J. MALCOLM & SON | S
BAEE ST. GEORGE, ONTARIO | e
ot 1 £
ﬂ ¥ i g 76
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HAMILTON

Don’t Worry About Soap Profits!

There was never a turn for the worse that entirely eliminated all hope
for profit on certain goods of grocery store calibre. The alternative
for you, Mr, Grocer, who has been forced to sell soap at six bars for
25 cents, almost eliminating your profit, is to stock a bar soap that will

hold your trade—yes, increase it.

N.P. BAR

is the line of soap that shows a respectable margin of profit for the
retailer.

It is an honest price soap both as regards quality and quantity  the five-
cent cake will be entirely unthought of when the N.P. Bar is established
in the homes of your customers.

Talk it up, put it on the scales. Show your trade it's honest value, and
you will build up a new soap business that will pay you two ways; not

only soap profit, but a good steady buying trade in other lines.

This is a proposition it will pay you
to investigate. Write for prices'now.

DAVID MORTON & SONS

Limited

Victor Soap Works

ONTARIO

77
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Myr. Grocer

Are you aware that SPRING
is almost here, and that
SPRING HOUSE-CLEANING is
about to begin? Have you
thought about a supply ot
GOOD BROOMS. that will
surely sell at a good profit

to you, and give your

CUSTOMER GOOD VALUE?

IF NOT, ask your WHOLESALE
GROCER to send you a ship-
ment of PARKER BROOMS.

HE will get them to you
wherever you are.

We guarantee satisfaction
to him, to you and your
customer.

The
Parker

e

' 692 Wellington St.,
| Ottawa, Can.

CANABIAN

L¢ Solcil=Quality

GROCER

Broom Co.

How Well You Know It!

How well you know that we need
say nothing about the quality of the
goods bearing the above brand! In
deed. you would not even be su:
prised to know that the high quality
has brought about such a home de
mand that only about 50 of orders
can be exported.

Imported Vegetables
Le Soleil Brand
ire always tast sellers nd en
a ready profit. There is no dead
stock. The goods are halt sold

VL

they reac store

Crop 1912

We have placed a very

dlge Oorde
for this year’s crop and are now

ing orders for Fall delivery. Place
your order immediately and benefit
by lowest prices because

Opening Prices are Al-
ways the Lowest of the

Season
f LARGE ORDERS HAVE ALREADY

been placed with us. and as all re
quirements will be entered in rotation
as received, you had better let us hear
from you right away. as it is hardl
reasonable for you to expect us t
guarantee delivery of any goods othe
than those ordered from the packers

Assortment

Peas--Haricots--Spinach --Artichokes--
Asparagus-- Carrots-- Celery-- Brussels
Sprouts--Flageolets--Macedoine.

Soups

Julienne -- Chervil -- Tomatoes -- Prin-
taniere--Peas.

Laporte, Martin Et
Cie., Limitée
568 ST. PAUL ST. MONTREAL

IELEPHONE MAIN
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NOTICE TO THE TRADE |

} js 7 e
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COX’S GELATINE

WING  to the rapid and continuous

3 increase 1n the population of Canada,
iy the Proprietorsof COX’S GELATINE
" find it desirable to broaden their selling }
arrangements. [ he trade are asked to *

note that from March 31, 1912, their
Representatives in Canada will be as ‘

indicated below.

The Proprietors desire to take this
opportunity of thanking those who have so
ably represented them in the past.

SOLE AGENTS IN CANADA ,

EAST MIDDLE WEST WEST | set N

i: Arthur P. Tippet & Co. Tees & Persse Martin & Robertson

MONTREAL WINNIPEG VANCOUVER J- o
80
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FOR AT Now

YOU CAN BUY A SMALL SET OF

| ! 1 | .
v 'l' ’."lﬁ | For the accommodation of Grocery Store
IR aE ! » % a 3
1 LALN = : - i Merchants who have limited window space,
e e I am making a small set of my YOUNIT
Eatented 1017, in Unied Shites ank Forelg S Window Fixtures to meet their wants.
GROCERY
here are 13

YOUNITS, «

holding the
NITS con

I EXI
! W

ntted

ENSTO

£ 125 YOUNITS 1

1

different posit < I
f BASE BLOCKS, I'PR

N YOUNITS

f No. 14
ot I

TGHTS, CRe
nett

10

ng 108 ‘\'..'=
ISS ARMS

I'l
£ the !

SSOPLE lengths 1l sizes \ ) Lt < hi
ke HUNDREDS I HUNDREDS \ \ ‘It » } : s
td and = lard fixtures . d . t

f Window 1

You Never Need a Tool

i MILLER BROS. General Merchants
| STONY PLAIN, ALTA
AR . - . . — —
[t | 7 ‘
o ‘ \ v+| THE (SCAR (NKEN (0
i Wit 1 \ \! trim and ]
j % Establishe Year 0‘
|
. : No. 788 Fourth Ave., o
1S anythi e : d . 3 A <
) WHLLESR. BRi Cincinnati, ° i .O%w"’\
. ~
My Two Sets Ohio, ‘\\?;.,\“e
N 1 120 YOUNITS ' Z¢ Zrocer) U.S.A. %%b‘o"‘
o 536 00 A% ¥
: : 4 o :ﬂ
¢ No. M, 65 YOUNITS. 1 e lurge grocery ~a°°
i . e il 32 1 00 °
I e ' ' o b -
Freight and duty allowed to Winnipeg and to all ports of o
entry east of Winnipeg on the Southern Canadian Border. & 8 ¥ o
<™ o <

Shipments made at once for Easter.
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E Five Roses Back

THE €ANADIAN GROCER

E Glad To Have My Old

G '
;
b
i
u Vol. X2
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} | —"
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1 1 5
{
3
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WUl
Englehart, Nezcton, Edmonton, (remna, Englehart, !
Nezv Ont. N.B Alta. Que. Neaw Ont &
(ﬂ ‘““Have used FI1V E “We have used FIVE 1 hae beem using your ““/ use FIV'E ROSES ‘““I never use any other 3
ROSES flour for some ROSES for a number FIVE ROSES Hlour for Hour and must say 1t Hour but FIVE ROSES .
time. Have tried others, of years avith <ery feav ex- 5 years and over, and | a never disappointsme. | have I've proved it to he the best
and alzvays go back to the ceptions, but always glad  not think any other flour 1s  tried quite a feav hrands of  for cooking. 1've tried other
FIVE ROSES, as 1 have to come back to FIVE ROSES  near so good. A friend told  Hour, but find there are none  kinds, but I’ e gone back t
more bread wvith same again.'' metotry..... .. 1did so, but  that can come up to FIVE FII'E ROSES.”®
amount of Aour.”’ to tell you the truth 1 zvas KOSES either for bread or
very glad avhen 1t wvas all  pastry.™ ‘
gone. 1 did not like the
bread and pastry it made
one bit, and I aas glad to
have my /’l//l' ROSES
flour back.’
Myrs. Chas. H. McN— Mrs. J. N. M— Mprs. Thos. Mcl Mrs. Andreav B- Mrs. Dick, Bux
'S
Unsolicited letters, Brother Grocer. \What's the use When she tries another brand it only confirms her
of struggling against the tide ? You can’t win out against in the use of FIVE ROSES. Make your customers come
4 FIVE ROSES. Because the FIVE ROSES customer is back—sell FIVE ROSES. To-day ask your jobber —or
a Permanent asset. write nearest office.
LAKE OF THE WOO@S MILLING COMPANY, LIMITED 4
T}lt Hou.n of Cllaractzr proti
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