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We Could Not Improve the Jam
—So We Improved the Label

Our message to the trade in this issue is chiefly
of introducing our new label, which will, on the
first season’s consignment, make its bow to the
trade in Canada. Try as we would. improvement

in the quality of

E.D.S. Preserved Fruits

resulted fruitlessly. Always seeking to produce

the best we decided.on improvement to our label
m—

it is as handsome and winning as E.D.S. quality is
deliciously pure (100 pure® by Government test)

Order Early from Your Wholesaler

E. D. SMITH

Fruit Farms Winona, Ont.
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HELP Your Customers tc
ECONOMIZE

With the high prices of Salmon, Lobster
and other canned fish, why not feature

MACONOCHIE’S

FRESH MACKEREL
FRESH HERRING
KIPPERED HERRING
HERRING and Tomato Sauce

CANADIAN (RO

é‘.v

SHOW YOU GOOD PROFITS §
Lo vsly Recommended by See you
Advertised Herman Senn get your share
LL.ondon, Eng e %
Hel rour f the
e e The greatest i i
Sales Trade

authority on Cookery
in the World

Send for Samples

It you cannot get them through your jobber, write direct to

MacLaren Imperial Cheese Go., Ltd |

Sole Agents for Dominion and United States
OFFICES : NEW YORK CHICAGO DETROIT MONTREAL TORONTO
FACTORIES: WELLESLEY. ONT. WOODSTOCK., ONT. BANCROFT. MICH
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b T H E
TURNED-DOWN
i
!-
| CORNER
: (| Here and there in the Ledger of Life you
have turned down the corner of a page for
remembrance sake — you'd forget some-
thing if the turned-down corner wasn’'t there.
(H To-day turn down a corner deep and wide to
remember this one sure fact, ‘“quality is re-
membered long after price is forgotten.” :
Every time you come to that particular page }
—remember, every time you try to sell infer- &
ior quality, think of the turned-down corner. f
4 What it stands for and what it really means 4
4 to your success. t
4 b
S o
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‘ Sterilized Prunes Seedless Raisins 13
£
Griffin and Skelley pack Griffin’s Seedless Raisins all g
you only Sterilized Prunes—Steri- over Canada have been for ?
3 lized with hot steam Not years the leaders. Free from 4
" sharc A dipped No abnormal shrink- dirt as well as seeds care- g\
he 1 age —No living animal matter fully chosen by skilled hands LT
Nobacteria or germs—when and alert brains — the seed- ML
de “Sterilized” in this way— The less raisin, the standard of a8
Best Only Always the Best. quality everywhere. q%
iz
y
lf:‘a
}:'\ . ;‘
ARTHUR P. TIPPET & COMPANY ik,
3 #
AGENTS &b
g Montreal . - Toronto S
td |
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RRI ’ Regular Lines put up iu:
5c. Parchmentine

10c. Red Label
5c. and 10c. Fancy Thin 8 Cartons

Blue Packages 25c. Cardboard
. and 35c. Tins
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TRADE MARW
REGISTERED

D. S. Perrin & Co., Limited S O D A S

LONDON CANADA

An Ideal and Healthy Food

Quality unsurpassed. Test the flavor and crispness
2
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EAGLE BRAND

Condensed Milk

ST. CHARLES BRAND

Evaporated Milk

REINDEER BRAND

Condensed Coffee

They are the best that science can produce.

By recommending these brands you will
please your customers.

Borden Milk Co., Limited

“Leaders of Quality”
Montreal
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POTATOLES

ENGLISH STOCK IN 600D ORDER—
GOOD COOKERS

We have just received a large shipment.
These must be cleared out, so we are
offering them while they last at prices
that will induce you.

Wire or 'Phone for a Ten-bag Sample
Order.

Put up in 90-lb. bags. We quote ex-

warehouse Toronto:

5 bags at $1.35 per bag.
10 bags at $1.25 per bag.
50 bags at $1.15 per bag.

GEO. KEITH & SONS

124 King Street East, - TORONTO

Fresh Cow’s Milk Evaporated

to Consistency of Cream, and
Sweetened Condensed Milk—

Canada First Brand

always reliable and ready for use.
The greatest care is given in every
detail in the preparation of Canada
First Evaporated Milk. Each can
1s guaranteed pure and fully ster-
ilized. The ideal line to suggest to

WONDER FLY KILLER

Assured Results
Assured Sale
Assured Profit

LASTS THE
ENTIRE SEASON

et Joseph R. Wilson *foronto”

the camper who is about to start
on his outing. It’s easy to work
up a trade for a reliable article—
an article with merits. There are
higher prices, but no better
quality.

STORE MANAGEMENT—COMPLETE

16 Full-Page
lllustrations

ANOTHER NEW BOOK
By FRANK FARRINGTON

A Companion book to Retail Advertising Complete

$1.00 POSTPAID

“Store Management—Complete'" tells all about the
management of a store so that not only the greatest sales
but the largest profit may be realized.

THIRTEEN CHAPTERS
Here is a sample:

CHAPTER V.—The Store Policy—What it shonld be
to hold trade. The money-back plan. Taking back goods.
Meeting cut rates. = Selling remnants. Delivering goods.
Substitution. Handling telephone calls. Rebating railroad
fare. Courtesy to customers.

ABSOLUTELY NEW
Send us $1.00. Keep the book ten days and f it isn't
worth the price return it and get your money back.

TECHNICAL BOOK DEPARTMENT
143-149 University Ave.. Toronto, Canada.

JUST PUBLISHED

272 Pages
Bound in Cloth

The Aylmer Condensed Milk Co.,

Limited

Aylmer, Ont,
HAMILTON.

Factory - -

Business Offices -
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SIMCOE BRAND
BAKED BEANS

are everywhere admitted to be first
in quality, because of the great care
taken in the selection of the beans
and ingredients for the sauces. Long
experience, perfect equipment and
close observance to rigid sanitary
conditions, have all played a part
in gaining the confidence and sup-
port of the best trade in Canada—
Are you profiting by this trade?

Feature the family size, the larger
tin at the smaller price.

DOMINION CANNERS LIMITED

HAMILTON, CANADA
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We have not been
content

to let the merits of our products speak
for themselves. We have and are mak-
ing them known to the consumer by
means of very extensive consumer ad-
vertising—more than that, a new and
attractive maple leaf and triangle de-
sign label has been decided on, and all
E. D. S. Pure Fruit Products will
henceforth bear this improvement,
which will add to the appearance of
displays on your shelves or counter,
and attract the attention of your cus-
tomers.

Made only by

E. D. SMITH

WINONA, @ O

AGENTS—NEWTON A. HILL. Toronto;
W. H. DUNN, Montreal;: MASON &
HICKEY, Winnipeg: R. B. COLWELL,
Halifax, N.S.: J. GIBBS. Hamilton,

DOES YOUR
BUSINESS
NEED A TONIC »

The best tonie for building up lost
business energy is a

McCaskey Account Register

It will brace up your business sys-
tem, prevent mistakes, misunder-
standings—shorten book-keeping,
improve trade and prove loss in
case of fire.

Only one writing is necessary, it
keeps the customers’ accounts
totalled to the minute. No night-
work and worry for the dealer with
a McCaskey Register.

Investigate the merits of this
system.

Dominion Register Co., Limited
90-98 Ontario Street, Toronto, Canada

519-521Corn & Produce Exchange, Manchester,Eng.

~ THE LARGEST MANUFACTURERS OF CARBON
COATED SALES BOOKS IN THE WORLD.
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CLARK’S
PORK and BEANS

Are indisputably the best
sellers on the market.

CLARK’S ADVERTISING IS BOTH

EXTENSIVE AND EFFECTIVE

and is backed up by the very
HIGHEST QUALITY

Canned Foods on sale anywhere.

The DEMAND for CLARK’'S Pork and Beans
is UNIVERSAL, and exceeds many times over

the demand for any other brand.

Clark’s Pork and Beans
are essential to you.

W. CLARK - MONTREAL

Try Chateau Brand Concentrated Soups. Every Variety.

7
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TETLEY'S

has no rival. It is in a class by itself. There is always
one by which the rest are measured. Iu the tea market
that one has always been, and is to-day, TETLEY'S.
Ask the particular buver of good tea, and the answer

is invariably TETLEY'’S.

Put up to sell at £1.00, 75¢, 60¢, 50¢, 40¢.

Lok for the eleshant  JOY)QE PH TETLEY & CO,’ LIMITED

on every package—the
guarantee of quality and

excellence. 110 JAMES STREET - WINNIPEG, MAN.

Beware of Imitations.

SPEC/AL T@
ONTAR/IO GROCERS

Jhe Maclawen Impocal Ehese b

e 2eow QZ’J?&Z%ZCZ& tn Onleveee c7‘
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DISINFECTANT SWEEPING POWDER
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Purity-Cleanliness-Freshness

FTER years of

experimentin the
proper making of jams,
Chivers & Sons are
now the recognized
leaders of the preserv-
ed fruit industry in the
Old Country. Ex-
haustive investigation
by the world's best
critics has pro-
nounced them}' excel-

lent.”

PL’RlTY—CIeanli-
ness —Freshness—
these three, are the
hall-mark of this
world-famed make of
food products. Start.
ing in a very small
way with a mere hand-
ful of employees,
Chivers & Sons have
developed into a
thoroughly organized
concern employing
thousands of people.

Chivers & Sons’ Fruit Preserves

have a flavour that is unequalled, being composed of the choicest fresh fruit skilfully prepared. This
delicious flavour may be attributed to their method of preserving and packing, almost immediately after
the fruit is gathered. This is an advantage obtained by Chivers' factory standing in the midst of thou-
sands of acres of orchards in the finest fruit-growing district of Cambridgeshire.

A feature that you will find as a selling point is the careful packing in tins or bottles. By a special
process all the tins are prepared so as to prevent the possibility of any detrimental effect on the fruit.

You safeguard your reputation, Mr. Grocer, by stocking foodstuffs of perfect purity and quality—
tried and tested. You will find it the means of bringing many repeat orders—at good profit.

ORDER TO-DAY

CHIVERS & SONS, LIMITED
FRUIT GROWERS, - HISTON, CAMBRIDGE, ENGLAND

For samples and quotations apply to the agents:—

THE W. H. MALKIN CO,, LTD. FRANK L. BENEDICT & CO.
57 Water St. 144 Craig St. West
VANCOUVER, B.C. MONTREAL
(British Columbia and Alberta) (Canada and Newifeundland)
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FRUIT SALINE ox FRUIT POWOER

HEALTH -CIVING

PLEASANT.COOLINC
REFRESHING

& INVICORATINC.
/9 r{

Prepared only by J. C. ENO, Ltd., ‘FRUIT SALT’ Works, London, Eng.

There isno simpler, safer,or more agreeable preparation than

ENO'S ‘FRUIT SALT’

The Old-Time Ever Popular Household Remedy for

Biliousness, Sick Headache, Constipation, Rheumatic or Gouty Poison,
Feverish Cold with High Temperature and Quick Pulse, and Feverish
Conditions generally. You cannot overstate its Great Value in
keeping the Blood Pure and Free From Disease by Natural Means.

For more than 35 years Eno’s Fruit Salt has
been before the public both at home and abroad
Largely advertised and well established it is now

in good demand and is therefore bound to carry
with it enquiries for other lines.

Should consequently be stocked by all Chem-
ists, Grocers and Stores.

SANITARY CANS

““The Can of Quality”

Baked Beans, Soups,
Meats,Condensed Milk,

Evaporated Milk «# «

Sanitary Gan Co., Ltd.,

Niagara Falls, Ont.
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REMOVE THE LABEL

and you can readily pick out

DOMOLCO

by its unexcelled
flavor. This fact
emphasizes the dif-
ference between our
high-grade molasses
and other kinds.

The Sanitary Can
is a practical and
convenient package
that will help you
secure and develop

Quality Trade.

AH'iCHEST

7 7

ant

Place the order now
with your wholesale
Grocer, or write us
direct.

THE DOMINION MOLASSES CO., LIMITED

HALIFAX, NOVA SCOTIA




THE CANADIAN GROCER

A RECORD

has been created by

White-Cottell s Malt Vinegar

The building up of a large Vinegar Business generally

W. L. Mackenzie & Co., A
306 Ross Ave., Winnipeg. takes many decades. Our immense turnover has Bl S A

: irst Ave., est,
L. A. Gastonquay, 60 been reached in a very few years. Vancouver, B.L.

Efglford Row, Halifax, THE REASON W. L. Mackenzie & Co.
606a Centre St., Calgary,
. &Sszz{n. N.B. is that our Vinegar gives the utmost satisfaction
both sides of the counter i.e., when it is a ques-
tion of quality and prices we win fairly and
'squarely. Put us into competition, and
see for yourself.

Write us to-day for sam-
ples and prices.

CANADIAN AGENTS : CANADIAN AGENTS :

Standard Brokerage Co.,

WHITE - COTTELL'S CAMBERWELL, LONDON, ENG. WHITE-COTTELL'S
MALT VINEGAR MALT VINEGAR

THE STAR EGG DELIVERY SYSTEM

Gets the Business and Saves Your Money

STAR EGG CARRIERS AND TRAYS
FOR SAFE EGG DELIVERY

The only system especially invented for delivering
ezgs by vehicle. Stops all breakage and miscounts. Costs
less to instal and operate than paper bags or boxes. Sat-
isfies customers and furnishes the best kind of advertising

medium possible.

It will pay you to find out all about STAR EGG

CARRIERS AND TRAYS. .

Made in one and two dozen sizes.

Write to-day for particulars and we will send you two valuable books.

“SAFE EGG DELIVERY” and “SAMPLE ADS”

Star Bgg Carriersare li d under Canadian Patent No 96566, to be used only with trays supplied b - M
jobbers or agents supplying other trays for use with Star Egg Carriers are eonrlbuu.r’v .lnlﬂ'-:.on ..‘-:‘I‘l.::;’:;
righw and swbject themaselves to liability of prosecution under the Canadian patent laws.

STAR EGG CARRIER @ TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.
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TEES & PERSSE LIMITED

ESTABLISHED 1884

\
A

Manufacturers’ Agents
and Warehousemen

L e

These six warehouses situated
at the principal distributing
points of Western Canada are

At Your Service

along with our resident stafis.

REGINA WAREHOUSE

We watch carefully the
WINNIPEG WAREHOUSE growth of Western towns and
establish branches whenever

____ and wherever we can serve our
- | Principals’ interest.

Remember the Jobbers at

Fort William
Port Arthur
Winnipeg
Regina
Moose Jaw
Saskatoon
Calgary | TeE.B.EDDY C0 |

Edmonton o

are canvassed daily. -
TUCKETT LIMITED

SASKATOON WAREHOUSE

AGENCIES SOLICITED.

Address

TEES & PERSSE LIMITED
WINNIPEG

TEES & PERSSE OFALBERTA
LIMITED, CALGARY

-4 i |
wme’ el

“From the Great Lakes to™

CALGARY WAREHOUSE the Rockies.” EDMONTON WAREHOUSE
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The Grocer Who s
Pushes

7
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aisea SUGAR
Granulated

wins trade from the dealer who tries to satisfy his customers with other
brands.

For over half a century ‘‘ REDPATH Sugar’’ has meant, to Canadians,
the ‘*best sugar.’’ The new 2 and 5 Pound REDPATH Sealed Cartons, so
clean, so convenient, and the vigorous advertising campaign which is being
carried on for REDPATH Sugar, have strengthened the desire among
vour best customers to get REDPATH Sugar in the original packages. “Ye Old Sugar Loafe’

It follows that the Grocer who resists this desire inevitably loses trade of 1854
to that wiser Grocer who gladly satisfies it, and features REDPATH Extra THE CANADA
Granulated Sugar in the original 2 and 5 Pound Sealed Cartons. SUGARREHN'NGC

o

LIMITE

. S
The Canada Sugar Refining Co. omeenr |

MONTREAL LIMITED
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THE TEST OF SERVICE

Few electric coffee
mills develop trouble
in the first year of
their service. To the
new owner.enthusias-
tic over the beauty
and convenience of
his new mill, whatis
out of sight is more
than likely to be out
of mind.

But ito the level
head buyer the value
of foresight in whatis
out of sight needs no
explaining. He knows
that on these parts de-
pend the life and ser-
vice of his mill.
Many a COLES mill is
to-day, after three or
four years service,
giving just as good
satisfaction as when
it came fresh from the
factory. Is this kind
of service worth any-
thing to ycu?

NELS

Cpowdered

GELATINE

1s a perfectly pure Gelatine
in powder torm, rceady tor
timmediate use without

e AT AT AT AT AT A AT .Y Y. A A

soaking.

C. NELSON, DALE & CO., LTD.,
WARWICK, ENCLAND.

.......... avaTYavaY
va

COLES MFG. CO., Philadelphia, Pa.

AGENTS—Chase & Sanborn, Montreal: The Codville Ce., Winnipes:
Eby. Blain, Limited, Teronto: James Turner & Co.. Hamiltea,
Ontario; Kelly, Douglas & Co.. Vanesuver, B.C,; L. T. Mewburne
& Co.. Calgarv, Alta.
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Eureka 5y Refrigerator| | Hold a Bottle
Dry air circ::tsinzc::::rgastl of the age. in Your Hand

This is the Refriger-
ator that has become
famous from Coast to
Coast. One top-noteh retail
salesman we know at-

More of them are used
by Butchers than ‘all tention to Shirriff's True
other patented Refrig- Vanilla by taking a bottle
erators combined in and holding it in his
Canada. hand. Then, with his pen-
cil, he ]»ninl\ to the

tracts the housewife’s at-

Made all sizes and
prices for every pur-
pose.

WRITE FOR CATALOGUE AND PRICES ° ° @
Eureka Refrigerator Go., Lid. * }o%6iTo"" 8“““5 ss
Montreal Representative

“<.rd\;

JAMES RUTLEDGE - Telephome St. Lowis 3074
Distributing Agents, WALTER WOODE & CO., Wiasipeg

Ageats st Fort Willlam, Mamilten, Calgary. Mosss Jaw, Sachateen I rue

Vanilla

“Notice the words, True Vanilla, Madam.’" he
says. He then goes on to explain to her their mean-

ing, telling her that Shirriff's True Vanilla 1

real extract of Mexican Vanilla beans, and no

"O,R‘ACHAUSS chemical imitation. He asks her if she would
FFDauwer( Lanres ; like her cakes, puddings, and sauces to have the
: real Vanilla flavor, whieh is far more deheious
than any imitation flavor. He wind
her how Shirriff's True Vanilla ¢
and how many cakes one bottle w

rarely fails to make the sale

" AT AT A Y Y AT AT AT AT AT AT Ve

The everywhere advertised, thor-
oughly reliable and quick-selling
shoe polish is 2 in 1. It will pol-
ish wet or oily shoes, contains no wiicid
turpentine and will not soil clothes. 551

2 in 1 makes satisfied customers Fiff's Trae Vanilla.
and good customers.

THE F. F. DALLEY CO. Imperial Extract Co.

Hamilton, Canada Buffalo, U.S.A. TORONTO, ONT.

P;n44 qu;r\!
send vou a list ot

points  that

Y A AT AT AT AT AT AT AT AT AT AT AT AT AT AV AT AT AT AT Y
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You can please ALL of your customers ALL the
time with TARTAN BRAND.

Canned Vegetables, Canned Fruits, Canned Salmon,
Package Teas, Baking Powder, Soaps, Baking Soda,
Syrups, Spices, Extracts, Jelly Powders, Cream of
Tartar, Mustard, Borax, Peels, Cofiees, Currants.

THE Sisv s PumTY Every package or tin fully guaranteed by

BALFOUR, SMYE & CO., Wxotesa: crocerss HAMILTON

Our mail order service is just what you need. 'PHONES 3595, 3596, 3597 3598, 748, 462 (free to buyers)

James Methven, Son & Co., Limited
2 TALBOT COURT, EASTCHEAP, LONDON, E.C.
Also at Liverpool and Glasgow

Shippers of all kinds of British and Foreign Confectionery, Candied and Cut Drained Peels, French
Fruits, including Glace Cherries, Metz Fruits, Angelica, etc. We represent one of the oldest and best
French Houses for the latter goods and have sole control in Canada.

We are also sole export agents for Karl Fazer's FINLAND FRUIT SWEETS. We shall be

glad to have trade enquiries.
We are also open to take any first-class Canadian agencies for lines suitable for this market.

Every Live Grocer
SHOULD KNOW ABOUT

“Walker Bin” Fixtures

They represent the maximum effici-
ency in grocery equipment---the most
complete system for easy and economical
handling of a grocery stock, either large
or small.

They insure minimum of waste,
shrinkage, labor and expense, which
means larger profits.

The attractive display makes cus-
tomers feel “more like buying and buy-
ing more.”

MEMMON X c:>r-1c-~:uI

Our triumph in perfect blend-
ing and roasting is Rideau

Write for Illustrated Catalogue
“ MODERN GROCERY FIXTURES" Hall Coffee. Sell your customers the

and let us give you an estimate. best. Packed in one pound and 25c.

tins only.
Walker Bin & Store Fixture Co.
NEPRESENTATIVES —_——— Gorman, ECkert & CO., Limited

Manitoba: Watson & Trussdale, Winalpeg, Man. B |‘ 0 : =
Noatreal: WS, Silcosk, 33 81, erlin, Ontario :
e B e e sy, London, Ont. : Winnipeg, Man.
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STRAWBERRIES e

Although the market does not warrant the Merchant buying ahead of his requirements, still
the fruit season is on and Railway deliveries of sugar are slow, so merchants should place
orders in good time. Give your customers

olt

Granulated

and take no chance of spoiling the preserves.

Strong, delicious Colfee can be prepared in one moment without trouble by using

SYMINGTON'S GOFFEE ESSENGE

Your customers will appreciate this, and when they find that
SYMINGTON'S has the flavor, strength and aroma of the finest Coffee
will become regular buyers. It is the purest and most economical of
all Coffee Essences.

Thos. Symington & Co., Edinburgh and London

AGENTS: Ontario—Messrs. W. B. Bayley & Co., Toronto. Quebec -Messrs. F. L
Benedict & Co., Montrea!. Vancouverand Winnipeg —Messrs. Shallcross, Macaulay & Co

WE ARE CONSTANTLY TELLING Sardines

YOUR CUSTOMERS JUST WHAT
HEINZ QUALITY MEANS IN FOOD Are a Healthy Food
PRODUCTS — WHY THE 57 VAR-
IETIES ARE THE FINEST FOODS e R o

THAT CAN BE BOUGHT. ' s

Ml-il'll \LL science tells us
The

that sardine sup-
Keep in touch with our advertising all plies an excellent proportion

over the country and see if you don't of nitrogenous material, so it
o . becomes a real and economi-
think you ean turn this publicity to gy :
’ : cal food. With

your own profit by keeping a well as- Iy Seecis! royal parmissiea

KING OSCAR BRAND SARDINES
HEINZ 57 VARIETIE'S on your shelves you have a sardine stock that w I wh

and hold your best trade. The careful preservation It
the cooked state in pure olive oll precludes conta
alwavs on hand to meet the ever- Sell the best—“King Oscar.” There's satisfaction

5 customers and good profit to you in the sale

sorted stoek of

increasing demand of your customers

for pure foods. CANADIAN AGENTS:

J.W.Bickle& Greening
H. J. HEINZ COMPANY (J. A. Henderson)

Hamliton, - Ontario

-y

-
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FURUYA & NISHIMURA

have early picked NEW SEASON’S JAPAN TEAS and

SIFTINGS arriving at different points
about the 22nd instant.

w E of good character, in each city, town and vil'age in Canada, where we are not
already represented, to act as our

SPECIAL CIRCULATION REPRESENTATIVE.
Work is dignified and educative. Previous cxperience unnecessary. Duties at
w A N I first need not interfere with your present employment.

WE WILL ASSIST THE RIGHT MAN TO BECOME INDEPENDENT

FOR LIFE.

A If you are meking less than $100.00 a month, and are trustworthy and am-
bitious to learn and become competent to handle our business in your vieinity,
write us at once for full particulars.

MAN

MAOLEAN PUBLISHING COMPANY,

143-149 University Ave., Toronto, Ont.

LAURENTIA MILK

1s a revelation in the art of keeping milk for any
length of time. The mechanical process of homo-
cenization so mixes the milk and cream that it will
keep indefinitely in any temperature but frost. And
when the bottles are opened it will keep lonzer than
ordinary milk. Absolutely no preserving ingredients
are added—it’s pure, rich milk.

Laurentia Milk Co., Limited
371 Queen Street West -:--  TORONTO

Scotch Marmalade

Made from Seville oranges
and pure refined sugar
by

JOHN GRAY & CO.,

LIMITED

GLASGOW

Contains néither Glucose

nor preservatives.

Prices and Samples from:

Maritime Provinces, Quebec, Manitoba, Saskatchewan
and Alberta, W. H. Dunn 396 St. Paul Street, Montreal ;
Toronto, Lind Brokerage Co., 73 Front St. East; Ottawa,
E. M. Lerner & Sons, 11 York St.; British Columbia and
Yukon, Kirkland & Rose, 312 Water St., Vancouver.
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BAG-MAKING & PACKETING

Machinery of P ,j Every Description

Labelling,
Wrapping,
etc., etc.

Withfolding in both
these methods

THE NEW LOVELL PACKETER
with automatic coupon feed and labelling attachments.

SEND US SAMPIES AND LET US SUGGEST WHERE WE CAN SAVE YOU MONEY}

LOVELL'S BAG AND PACKET MACHINERY, Limited 59-60 Gracechurch}St., LONDON

ANOTHER REASON

why you should use

CONTINENTAL

BUY BEANS GROCERY BAGS

Besides being GERM PROOF and having
the MOST PERFECT BOTTOMS of any

bags manufactured, our bags are counted by the newest
special mechanism, insuring absolutely FULL COUNT and

Quaker Quality j[=" T8~

[f your Wholesaler does not handle
CONTINENTAL BAGS, accept no other,

but send orders to the Distributors.

ONTARIO: Victoria Paper and Twine Co., Ltd., Toronto: Davidson
& Hay, Limited, Toronto: Walter Woods & Co. Hamilton
The Young Co., Limited, North Bay and Sudbury.

MANITOBA, ALBERTA and SASKATCHEWAN: Walter Woods
& Company, Winnipeg

QUEBEC and MARITIME PROVINCES: The Continental Bag and
Paper Company, Limited, 427 St. James St., Montreal.

Mathewson’s Sons The Continental Bag & Paper Co., Limited

MONTREAL SOLE MANUFACTURERS
OTTAWA, CANADA
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Manufacturers’ Agents
and Brokers’ Directory

Manuracturers and merchants cannot expect to develop, maintay
and get the best out of the Canadian market without the assist

ance of local agents.

The following is a representative list of reput-

able agents. The service department of the Canadian Grocer is a:
the disposal of firms wanting agents or of agents wanting agencies

_ WESTERN PROVINCES
Escott & Harmer

Successors to W, H. ESCOTT CO.

WHOLESALE GROCERY
BROKERS, COMMISSION MER-
CHANTS and MANUFACTURERS’

AGENTS
Offices at

WINNIPEG and REGINA

covering all
The Wholesale Centres in
Manitoba, Saskatchewan and Alberta
Write us re your consignments.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS'’
AGENT

Trade Established 12 Years.
Domestic and Foreign Agencies Solicited

DISTRIBUTORS, LIMITED

P. O. Drawer 99
EDMONTON. ALBERTA
Manufacturers’ Agents, Commission Mer-
h Wareh
Track connection with all Rallroads.

WATSON & TRUESDALE

Wholesale Commission Brokers and
Manufacturers’ Agents.

WINNIPEG. - MAN.
Domestic and Foreign Agencies Solicited.

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Manufacturers’ Agent
Canadian, British and Foreign Agencies Bolicited.
220 Chambers of C ce. P.O. Box 1812

WINNIPEG
THE J. J. TOMLINSON CO.

WHOLESALE GROCERY BROKERS
Office and Track Warehouse, - 92 Alexander St. E.

Correspondence solicited on domestic and
foreign lines.

FRANHK H. WILEY
MANUFACTURERS’' AGENT
and
IMPORTER

757 Henry Ave., WINNIPEG.
THE TURNBULL Company

DIRECT IMPORTERS OF
GROCER SPECIALTIES

Open for additional first class lines.

179 Bannatyne Ave. East, Winnipeg

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchants, Customs

tributed, Warehoused and Forwarded. Warchouse
on Transfer Track. Business solicited. Our posi-

tion is your opportunity.
SASKATOON, - WESTERN CANADA

Brokers and Manufacturers’ Agents, Cars Dis-

RUTTAN & CHIPMAN

WHOLESALE GROCERY BROKERS
and
MANUFACTURERS' AGENTS

Fort Garry Court, Main Street,
WINNIPEG, - - CANADA

THE WESTERN BROKERAGE & MANUFACTURERS'
DISTRIBUTING Co.

Commission Brokers, Customs Brokers and
Manufacturers Agents. Shipments stored
and distributed. Bonded warehouse in oon-
neotion. Your business solicited.

222 Ninth Avenue West - Calgary, Alberta

TORONTO

MaclLaren lmmr‘i.:l Cheese Co.

AGENCY DEPARTMENT

Agents tor Grocers' Specialties and Wholesale
Grocerv Brokers

TORONTO, Ont. DETROIT, Mich.

Secure our prices for
Fine FILIATRA CURRANTS, Greek
cleaned, in half cases,
before purchasing.

LIND BROKERAGE CO.

49 Wellington. St East - - TORONTO
—— MARITIME PROVINCES —
H. R. SILVER, LTD.

MANUFACTURERS' AGENTS
AND GROCERY BROKERS

HALIFAX - NOVA SCOTIA

First-elass frest-proof storage facilitics.
Cerrespondeace solicited on Domestis amd
Foreign limes.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warshousemen
ST. JOHN, - - - N.B.

Open for a few more first-class lines.

On spot
FINEST FILIATRA
CURRANTS,
PRIME EVAPORATED
APPLES

W.H.MILLMAN &SONS

Wholesale Grocery Brokers
TORONTO

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York Street, Toronto

W. G. A. LAMBE & CO.
TORONTO
Grocery Brokers and Ageats.

T. A. MACNAB & CO.
ST. JOHN'S, NEWFOUNDLAND
MANUFACTURERS' AGE
and COMMISQIOV MI,RCHANTS
Importers and exporters. Prompt and careful at-
tsntion to all business. Highest Canadian and forelgn
raferences. Cable address: ‘Macnab " St. John's

Oodes: A,B,C, 5th edition, and private.

———NEWFOUNDLAND———

When writing advertisers, kindly
mention having seen the ad. in this
paper.

Your card in our MANUFACTUR-
ERS’ AGENTS AND BROKERS’
DIRECTORY pages will keep you
in touch with every manufacturer at
home and abroad, who is looking for

agents to represent him in Canada.
Many of the best British and for-
eign agencies in Canada have been

pages.

Established 1886

secured through the cards on these |
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Manutacturers’ Agents
and Brokers’ Directory

———BRITISH COLUMBIA——
McLEOD & CLARKSON

Manulacturers' Agentsand Wholesale Commission

Agents
852-6 CAMBIE ST., VANCOUVER, B.C.

Can give strict attention to a few first-class Gro-
cery Agencies, Highest References.

(Continued.)

——QUEBEC

L. EMILE GABOURY
Manafacturers’ Adent and Commission Merchant
235 St. John St., QUEBEC, CAN.
Correspondence solicited with brokers or
manufacturers looking for a reliable repre-
sentative. Can furnish best of references.

BUSINESS OPPORTUNITY

Cor. store. Cigars, Candy, Soda, News
ete Established 10 years Rent $20
Weekly receipts $350. Located In Mount
real Price $1.500, $1,000 cash. Dozens
of other money-making opportunities
V. dela Ronde, Business Broker, 14-16
McGill College Ave., Montreal

0. E. Robinson & Co.

Manufacturers and Buyers of Dried
Evaporated and Canned

Apples
Ingersoll, - B Ontario
ESTABLISHED 1886

OTTAWA

L. H. MAJOR and

J. SOUBLIERE, Limited

Wholesale Brokers and
Manufacturers’ Agents

Canadian, British and Foreign Agencies Solicited
Sussex Street, Ottawa, Canada

SUCHARD’S COCOA

This is the season to push SUCHARD'S
COCOA. From now on Cocoa will be in
demand daily. It pays to sell the best. We
guarantes Suchard’s Cocoa against all other
makes. Delicious in Ravor. Prices just right

FRANK L. BENEDICT & CO., Montresl!
Agents

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT.  GEO. J.CLIFF, Manager

eies COmmon 8ense

KILLS { 23 onatios """

All Bealers and 381 Queen 3% W. Torenta. Oat.

Dealers find Common Sense a very good seller, for
the reason that it gives general satisfaction and each

customer tells others about same, Write for prices.

The BROWN is the
only convenient
Bag Holder

Occupies no counter
space. The bags are
beld in position by
gravity — no perfora-
tion of hags necess-
ary Handy, Saves
Time. Will last & life
time For sale by
jobbers everywhere
Ask your jobber or
write

The Brown Mig. Co

Crastes, lowa, U.K.A.

THE PEOPLE OF

JAMAICA

are now buying things in the
['nited States whiel [}1“_\'
ought to buy in Canada.
They don’t know what we

can do. A small advertise-

ment in the

KINGSTON

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the meost success-
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE

MacLean Publishing Co.

143-149 University Ave., Toronte

“GLEANER"™

might bring inquiries. Better

write for rates to

I. C. STEWART, Halifax

McecDOUOGAL L

Imsist upon haviag them
D. MecDOUGALL & CO. Ltd., Glasgow, Scotlaad

CLAY PIPES

If you are looking for trade with Irish merchants
there is one paper that can put you in touch with
buyers, and that is the

Irish Grocer, Drug, Provision

and General Trades’ Journal
10 Garficld Chambers, Belfast, Ireland

The

Condensed Ad.

page

will interest you

When writing advertisers kindly men-

tion this paper.
21
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Better Servicé Means More Trade

THE McGREGOR PATENT BAG HOLDER
is the biggest step to quick service of your cus-
tomers, and quick service is probably the re-
maining thought of every trader to your store.
Make it a favorable one.

KILGOUR BROS.
21.23 Wellington St. West, TORONTO

B TEA LEAD

(Best Incorrodible)

Buy “PRIDE OF THE ISLAND” Brand

Hn as extensively used for years past by most of the leading
packers of Teain Canada.

ISLAND LEAD MILLS, LIMITED

Tel. Address: “Laminated.” Londen. LIMEHOUSE,
A.B.C Codes used 4th and 5th Editions LONDON, E., ENG.

Canadian Agents HUGH LAMBE & CO, TORONTO
J. HUNTER WHITE, 3T. JOHN, N.B,
CECIL T. GORDON, MONTREAL

GROCER

“On the Side

.
N\

MacLean’s
WHITE MOSS

is THE Seller;
Take the Tip.”

N
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Canadian Cocoanut Co., Montreal

RICE’S SALT
IS
L __ y
Inerease your business and also your profits by
handling a good article—your ecustomers appreciate
it and you keep their trade.
RICE’S SALT for Table, Dairy and general use is a

good seller and always reliable. Write us for prices.

THE NORTH AMERICAN CHEMICAL CO., Clinton, Ont.

and the air filled with sul-

The silence is not broken
phurous fumes when a

DOMINION Silent MATCH

is struck. They are noiseless, odorless, and the stems do
not break. They are the kind that pay you to keep on

DOMINION MATCH CO. LIMITED

DESERONTO, ONTARIO
Or The Canada Brokerage Company, Limited, Toronto, Ont.;
The A. Macdonald Co., Winnipeg, Man. ; Snowdon & Ebbitt,
Montreal, Que. ; J. B. Renaud & Co., Quebeo, Que. ; J. A, Tilton,
$t. John, N.B.; J. W. Gorham & Co., Halifax, N.S.

The
Arctic
Refrigerator

|
has been leading for over half a century, it is not an experi- |
ment but an assured success. We guarantee it to havea |
perfect circulation of dry, cold air which gives the maximum |
amount of cold air with minimum amount of ice, |

Let us send you our 1912 catalog and price list. !

Representatives in the west: Donnelly, Watson
& Brown, Calgary. Alta.

JOHN HILLOCK & CO., LIMITED |
TORONTO, ONT. |
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STIMPSON
Improved 100-1b.
Automatic Scale

No. 75.—For General Use

Weighs and Computes to 100 Pounds

The only Automatic Scale
capable of handling All your
business. Your fixture equip-
ment is not complete without a

Stimpson Automatic

Write for Catalogue, giving full descrip-
tion of all sizes

Stimpson Computing Scale Co.
Detroit  Michigan

Weather
{ is Lemon-
ade Time

Keep Tab on

4 Cold
Springs
LLemonade

S. H. Ewing
& Sons

MONTREAL

THE TRUE LEMON FLAVOR

LA LL ]

| IN
g‘mﬂ PMC‘”ESHE

In ufa dnd with this

course of
the past fifty
years three gen- |
erations of dealers
have sold COOK'S
FRIEND, “The Baking
Powder With a Pedigree''—
and three generations of users
have bought it. The sale is in-
creasing every year. Get after your
share of the sales made by the quality
and advertising of COOK'S FRIEND.

Purer than the Law Demands.
Contains No Alum.

W.D. McLaren, Limited, Montreal
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If your selection be the result of a care-
ful and itmpartial investigation—the North

Star Refrigerator will be your final choice.

The highest excellence as a refrigerator, as selling
force for any store is the North Star Refrigerator.
[t is built on the only proper principle—that of ab-
solute dry air circulation. It is so dry that a match
can be lighted on the interior walls of the ice cham-

ber at any time.

[t is attractively made and besides being useful as a
refrigerator it is a selling force that makes good.

Send for our catalogue, fully illustrating our many

>I‘\'I(_‘>'.

=
-

Estate of; JAMES DAVIDSON

OTTAWA, ONT.

Grocers of Canada

You are not in Business
Just for the Fun/ of it.

——

That’s the reason why

The Safe Computing Cheese Cutter
Should Be In Use In Your Store NOW

;N., N v~/ ’ (1) It will maintain absolute accuracy in your cheese department,
(2) It will pay for itself in a few weeks or a few months, according to

- 5 s
' e 7 % P
] P————— ---———-"T.:' P the cheese business you do.
. ATENTED may 23 AnD SEPTEE 1T A
(3) It is so simple in construction it can be correctly operated in the
R s T - dark. Mistakes with a SAFE are impossible.
= - " (4) It is a handsome piece of store furniture that costs little and lasts
a lifetime.

YOU NEED NO LONGER SELL CHEESE AT A LOSS. EVERY CUT IS UNIFORM AND GIVES YOU

A PROFIT.
YOU CAN MAKE MONEY ON YOUR CHEESE BY USING A SAFE COMPUTING CHEESE CUTTER.

OTHERS ARE DOING SO. YOU CAN DO THE SAME.
ORDER ONE TO-DAY FROM YOUR JOBBER. DON'T PUT IT OFF. STOP THE LOSS WITH A

SMALL INVESTMENT.
Sold by leading Canadian Wholesale Grocery Houses.

Get a booklet, which tells all about it.

COMPUTING CHEESE CUTTER COMPANY

621-625 Main Street ANDERSON, IND., U.S.A.
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The Swing of the Pendulum
A.D. 1910 - AD. 1912

THIN FLAVOURY TEAS. THICK, RICH, JUICY TEAS
S WITH STRENGTH AND

IMPERFECT BLENDS FINE FLAVOUR.

2 PERFECT BLENDS

AND SO CALLED
ENGLISH BREAKFAST GENUINE ENGLISH
TEA v BREAKFAST TEA

PACKETS BULK

The Pendulum has been swinging towards|Packet Tea and high cost of living with small profit to the
retailer. It is now swinging towards Blended Tea in Bulk, and a lower cost of living, with a sound
margin of profit to the retailer,

Buy a package of this Grand Blend show it
in your window together with the

handsome card we send you with

each chest.

STAR

Within a week of receipt you will order

A FURTHER SUPPLY

THICK, RICH, JUICY LIQUOR. FULL OF FLAVOUR. VERY HANDSOME LEAF

Costs you 27C. Freight paid on 100 lbs. and over.

REMEMBER OUR GUARANTEE, “WE WILL TAKE BACK AT OUR EXPENSE
IF NOT PEREECTLY SATISFACTORY "

EBY-BLAIN, LIMITED, Toronto

TEA BLENDERS TO THE TRADE

Calate o
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FULL

J A M S This is the JAM SEASON-—and if you are careful to see that you
handle reliable goods, your sales are bound to increase.
i

EBY-BLAIN,LIMITED

SATISFACTION
TO THE PUBLIC.

“NUGGET”

POLISH St. East,

Co., Toronto,
Canada

LIMITED

THE CANADIAN GROCER

FOR SATISFACTION YOU SHOULD STOCK

. “ANCHOR” Brand PURE JAMS

IS
YOUR 16 oz. glass RASPBERRY, STRAWBERRY, APRICOT
STOCK 4 1b. sealed tins BLACK CURRANT, GREEN GAGE
. o FRESH FRUIT and PURE GRANULATED SUGAR
? Quality is Guaranteed oNLY usEp IN THEIR PRODUCTION.
' C O »
ovoramions - “ANCHOR” Brand MARMALADE
=REQUEST 16 oz. glass The finest quality manufactured in
= 4 1b. sealed tins Scotland, the home of good
ORDER 7 1b. sealed tins marmalade.
NOW These lines show you a good margin of profit.

Wholesale Grocers Toronto

SUBSTANTIAL
PROFITS
TO THE TRADE.

67 Adelaide
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GET AFTER THE PEDDLER

Reach out after the trade he is getting—the trade that rightfully belongs to
you. But how is this to be done? Only by educating your customers to
purchase goods the peddler cannot buy. You can never hope to win back the
peddler’s tea trade by selling bulk teas. The peddler sells that.

Concentrate your energy and selling force on pushing a tea of supreme
quality—well advertised and having an enormous sale -a tea the peddler
cannot buy. Such a tea is

~ "SALADA"

The most profitable tea for a grocer to handle. For twenty years it has
maintained its prestige as the highest grade tea. A constantly increasing
demand shows its great value to every grocer as a sure trade-winner. With
“SALADA"” you serve the public well, and the peddler can’t take your trade.

CANADIAN OFFICES - - - TORONTO AND MONTREAL

R

2

WHY EXPERIMENT?

GROCERS: In ordering Yeast Cakes, always be careful to specify ROYAL
YEAST. If you neglect to take this precaution you are liable to be imposed
upon and put to needless expense by having your order filled with one of the
poor imitations for which there is little or no demand. We know of some
houses that might do this. The original good kind with the blue label is the
kind the consumers want. Avoid imitations which are known and represented
as the “just as good” kinds.

-
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’ OXFORD
—
| GeEng U
| OXFORD | //

In every civilized country KEEN’S OXFORD BLUE holds
pride of place because of its quality and economy in use. The
majority of houseckeepers ask for Keen’s and will take no substi-
tute. Stock up with Keen’s. Tt’s always in demand.

For sale by all the Canadian Jobbing Trade

403 ST. PAUL STREET, MONTREAL
Magor, Son & colg 30 CHURCH STREET, TORONTO

Agents for the Dominion of Canada

‘Wherever There Are Children

Benson’s Prepared Corn
Finds A Ready Sale

g Mothers know what delicious and nour- readily assimilate Benson’s because of its
extreme fineness and purity.

ishing summer dishes Benson’s makes—rich 4 d :

custards, blanc mange, ice cream, etc.—that g Mothers invariably ask for Benson’s when

. . they want Corn Starch for their children.
children love and thrive on. )

Therefore stock Benson’s Prepared Corn.

g Mothers know that their children can Every mother in your section will buy it.

YOUR ORDER WILL RECEIVE IMMEDIATE ATTENTION

+* FDWARDSBURG STARCH (O

LIMITED
~CARDINAL-TORONTO —~BRANTFORD —VANCOUVER

MONT

28
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A Winnipeg window display showing lines that will sell easily during summer months

ood Opportunities in Summer Lines

Whether Weather is Hot or Cold People Must Eat—Percentage of Those on
Holiday Never Large at Any Time—A Winnipeg Window Display Featuring

Hot Weather Goods—Dealer Strongly Recommends

Sales.

Whether we live to eat or not, we
must eat to live. This is where the im-
portance ol the retail erocer comes in.
He supplies the necessaries of life and

whether summer or winter everyvbody
must eome ta him.

Too many dealers have got the idea
that the

quiet. But

summer months are dull and
things are usually as we
make them; they are the results of our
own work or the absence of it. Now that
the warm weather is here, it must not
be supposed that people are going to ery
a halt on their digestive organs and fast
It is
whieh
table
and some even four.

until the autumn days eome again
with
people take their places at the
three times a day

surprising the econsisteney

Summer Goods Sell Easily.

It is perhaps true that the same class
of food it not always purchased in sum-
mer as in winter, but food is bought just
the same. There are summer resorts, it
is true, and people go to them in July
and August, but when one thinks of it
the percentage of the population of any
town or eity which is absent at summer
resorts is very small.

In the great majority of cases during
the summer months there are just as
many visitors in towns and cities as ab-
sentees at the watering places. Having
therefore reached the conelusion that
people eat just as mueh in summer as in
winter and that there are praectically as
many to feed, the question arises how to
cet the business.

List of Goods to Push.

talked

who, when summer comes, make

The writer has

list of zoods whieh they know they ecan

sell easily

Then they display, display
h

and display these goods where they can
be seen, and advertise them consistently
their poper
A look at the illustration above shows
a tempting window. It was dressed by

de spite the taet that

Graham, a Winnipeg dealer, who

he has been in busi-

ness only a little more than two vears
< made rapid advancement.

Mr. Graham places window dressing a
the top so far as getting new business
is concerned. “‘1 consider my window, "’
he recently said, ‘““as a most valuable
not the most valuable form of advertis
ing to me Day after day and every
hour of the dav, I see }um;\lo stop to
look at the window, and then walk in.

‘T have seeured manyv new customers
})_\' it,
wenerally manage to keep him."’

and if once we get a enustomer we

The Lines on Display.

In the window shown here, Mr. Gra-
ham has placed such lines as olives, sar-
fruit and
pickles, meat saueces, ete., in the centre,

dines, preserved vegetables,
confectionery on the right and on the
shelf to the left may be seen packages
of cereals. These are all good spring
and summer sellers and from the attrae-
tive appearance of the window, one can-
easily understand the enthusiasm of this
29

the Window as Aid to

cause peopie

Cater to Many Tastes.

Winnipeg, from
way to the West,
mopolitan populat
to cater to many tastes 1n
Therefore, when Mr. Grahan
new line of goods he invariably n
a display in the hope that it may at-
tract representatives of some partieular
nationality. By this method, he elaims,
he sells large quantities of go« that

otherwise would not be disposed of.
it is ad-
visable that every dealer has lines out

With summer here in earnest

for as mueh extra trade as possible. The
““hot weather goods,’” sign should be
hung upon which pay a
fair profit above cost of doing business.
Extra trade is sure to come and summer
will be found to be just as profitable as
any other season.
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Good Sellers During the Camping Season

Lines of Goods That Can be Disposed of Easily, Providing
Proper Attention is Given Them — A Window Suggestion—
Local Picnics and Outings Help This Trade.

Dreaming is acknowledeed as a bad
habit.  Allowinz this to be true—there
are many people at the present time
who possess a bad habit: for where is
there a person at this season of the year
who does not dream of lake and river,
ol canoe and rowhoat, of fishing and
paddling and bathing and all those other
delichttul experiences which go along
with the summer outing.

A cood many have already had their
dreams of v\'ﬂlirm!' lifte beside lake or
stream realized, but there are a great
e durmge the next three months
follow in their footsteps. Na-
alling iu'.lxl:_\' to the ]n'uplt' 1o
many pleasures.  Many

tho eall too ;n-!nul”!l_’. and

ave lound

e responded, while others are now

Must te Gone After.
The season tor the sale ot camp
well under way, and will

swine.  How mueh

have voun profited. Mr. Groeer, or how

mueh do vou expectto profit during the

cominy ree months? It will 111']»“[\»[

pretty  well on just how mueh etfort
vou put forth to seeure this partieular
busiess t i~ there for the merchant
wWlio 1s to o after 1t, and it he

oo after it cood and

strong.

It von have already been doinz some-
thine to corra! the camp coods trade,
so muehn the hetter, l\'vo']l it up for re-

its should warrant the attention to it.

I Nou have not. however, now is the
time to beein. Now is the time to make
plans and by mappine out a progressive
l';x'-‘[n.x‘i'_’n of advertisine and window
11.\]v:.1'\\ of these lines, some extra and

profitable business shonld be <ecured.

Many Lines to Offer.

There are certain lines of coods pe-
culiar to the camp zoods trade. although
the rance is quite extensive and varied.
However., when ;n--»[vfl- hetake themselves
to their summer homes, or on an outing,
they do not want to have their pleas-
ures hampered by slow mesdls. They
want coods that can be easily and speed-
ilv prepared. This is the class of 2oods
which the c¢rocer must feature in order
to aronse the ecamper’s interest and at-
tention.

Canned goods of different kinds im-
mediately suceest themselves, and these
are hiz sellers for this purpose. Al-
thouch they mayv not be the stellar lines,
tomatoes, corn, peas, beets, ete., com-
mand an important position. Then there

are pork and beans, corned, roast, boiled
and ready lunch beet, jellied veal, pot-
ted tonecue and veal and other similar
lines. At first thought. it would not

seem that Poeampers, comng to a spot

where fresh tish are available for the
catehing, would think of takine along
canned fish. However does, and the
niore l‘\lh"]'l!‘Hi'(‘l! the camper i\. the
more mmelined he is to take alone a vood
supply of this particular tfood. In fish,
the erocer ean offer salmon, sardines,

herrines, smelts, anehovies and lobsters,

Chance for Condensed Milk.

There was a time when the campers

frequently found it necessary to drink

s tea and cotfee withont milk, unless
he wished to tramp to the nearest tarm-
ohuse night and mornine tor a supply.
‘[‘. IS, ;"\\v"~"'v, 4iV‘!I’.:4'I‘|. n ;". i"'[" Ti‘\l'
]';I'.I* ire of having the milk i his seleet-
ed  heverave, Now, owever,  eanned
milk has solved the prol . The ecamp
er will want this, and he i1s 2 ecoffee

drinker, concentrated cotfee may now he
ad.  Coeon 1s another line that <honld
he snuevested.

There will be some warm davs dnrine

the eamping sesson, and during these
and at other times, when the appetite
lanenishes, somethine will be needed to
COAN t back acain: Nanees, 5!.!‘“1'\.

ohives, catsun, ete, are cood appetizers,
while lemonade powders, soft drinks.
raspherry vinecar, lime juice and other
liguids will be desirable on the warm
dayvs,

nd even yet we have not completed

the list of 2oods whieh will sell. There

ast  foods,  eondensed

are lieht break
soups, cheese, mustard, cooked ham,
bacon, macaroni. bisenit, ete. For des-
serts there will need to he a cood ‘ll}ljill\'
of eanned and preserved froits, jams,
marmalades and  jelly powders taken
along as tresh fruitsare cenerally in lim-
ited supply and variety at the summer

4':1“1".
Use Displays and Newspaper.

Having determined the goods which
the camper and pienicker wants, the
next question iz how to get them inter-
estedd in yvour particular coods in such
a way -as to moke sales.  Advertising
can bhe made zood use of, but window
display is a method that properly fol-
lowed shonld bring cood results.

The T. Eaton Co., Toronto, had a sng-
cestive display last week. The setting
was good. At the rear a eanoe was plaec-
ed in a slopine position. There was also
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a tent and in front of it an imitation
camp fire made to look quite realistie
by eleetrie light. Over the fire hung a
camp pot. Towards the front of the
window was a rough board orange box,
turned on its side, and on and around
this nearly all the articles mentioned
above were shown. At the same time
the Eaton Co. gave a good deal of ad-
vertising space to eamping supplies. By
combining advertising and window dis-
plays, better results will be secured.
Appropriate Setting Desirable.

In a camp goods window, it is most
desirable to have an appropriate setting.
[t attracts attention at once. Many a
crocer contends that he has not the time
to put i a realistie settine,  This should
not require a creat deal of time. A
simple arrancement will earry out the
Hden A canoe either ordinary size m
miniature placed in the window, a tent
vith a eamp fire, it possible, but even
a hammoek placed in position, with a

1

couple of fishine rods, w

snevest the

n

The setting may be made as elab-

as the trimmer desires, bat anv
simple arrangement is hetter than none.
It would be diffienlt to outline any me
thod of placing the coods in the window,
as there 15 sueh an extensive range to
be snown. The display <hould he set
off with a neatly written and sncoestive

show eard.

The main thine is that the crocer wet
tter this business—get atter it hy rea
I methods, and right away while the

bu<iness 1s to bhe had. Not only will it
et the camper’s trade, but in every
town l]lll‘ill‘_‘ the summer months, there
are many pienies and ontines, and one
of the ehel feature: of ;i nv sueh ontine
1= the luneh,

e

THE SHAD FISHING.
The Canadian Conservation Commis-
sion savs that dorvine past 10 vears the

shad fishery of Fa tern Canada has de

clined about 50 per cent. In view ol
this deeline the Government will this
vear operate for first time a floating
Fateherv, whieh will accommodate tfrom
29 to 30 million shad eges.

_@—

In Sydneyv, Australia, a recular con-
ference under the title of ‘“wages
hoard’ is held to I:l_\' down econditions
in the retail grocery trade as to wages
to be paid employes. The grocers have
their representatives as also have the
emploves on the hoard, who select a
chairman. The chairman of the pre
sent hoard is an attorney-at-law.

——

Mr. L. Galbraith, Harwich, Ont,, writes as
follows:

Please find enclosed postal note for above
amount. Cannot do without The Canadian
Grocer.

For
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Forty-Six Years in Business in Orillia

Thos. Mulcahy, One of the Pioneers of That Town — Has
Seen It Grow From 500 Popula icn to 8,000 — Methods to
Which He Attributes His Succ2sc—Only One Line of Sugar
and Vinegar Sold—Personal Interest in Customers.

It was a good many vears ago that
the practice prevailed of munieipalities
cranting hotel licenses strietly
ing to population. Whenever
cense was applicd for,

It the veq
not he secured, the
It one were to ask Thos Mu
Orillia, Ont., merehant, abont
|

lections of

he early davs in t

he would probably tell von tl

remembers o eensus take

centary & 08
stand anot r
'S0 popn

T
wonld re

reiates

He
I abhont early

nter

The Foundation Stones.

to wha e attributes t

nrosperity o

v enstomer. eout
5 and applvine
Wl points in trade papers, eompaet ar
rangement of departments and advertis-
It was in Oshawa, Ont., that Mr. Mul
ahy hecan business While he still
perated o store there he nw-nml the one
Orillia, and shortly after eentered all

1s interests in the latter place.
He makes sure that in his erocery de-
vartment ‘_‘nmi '_'lhu[\ are \Ym‘!u'-‘. H'

s, for instance, only one line of sucar
nd one of vinecar. Ie was positive
weh was as good as he eonld purchase
cfore he decided many years ago to
indle it exelusively. (‘ustomers accept
< word that they are the best, or equal
v-the bhest sugar or vinegar on the
irket.

‘I tell the boys not to el
Munleahy ren l!l-.mf.
known alwavs unless

ange should

from time

Benefits from Trade Paper.
Mr. Mulea
|8 vv‘l‘ apwer * N Y,!vy\t'H l ne ‘:!'IN‘Q‘Y'
practically ever it was published,
and has
nv bhovs

paper, e said,”” bheecause

:
will alwavs d something useful

evervthing 1t contains mav not :Ix-p'\'
to our business, vet a good deal does.
On looking throuch it, T usunally mark
what I econsider to be the hest para-
eraphs snd underline the best sentences
in them. ‘Good reading boys’ is often
tacked on so that no one will overlook
B
The Flight of Expenses.

To build up a business, goods must be
sold at a fair Urulil above total costs
and profits must be secured. ‘“We have
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our special sales,”” Mr.
‘“but we must maintain
live in these days of high
He maintains that
some other expenses
per cent. 1n recent vears

t

absolutely neces=ary

Newspapers.

Anniversary.
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Carolina rice trade practically t

end. A\ kind of rice similar in m if

it's good qualities to the old Carolina

rice i1s now grown in larze quantities in
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SUGAR DOWN AGAIN

Sugar has continued its downward movement, refined
declining another 10 cents per e¢wt. at the first of this
week. At the decline, prices are 45 cents above those
ruling one year ago.

The good out-turn of the Cuban erop has been one ot
the depressing features, and it was found necessary to
increase the original estimates set down for this year's
erop. The tardiness with which fruits for preserving pur-
poses have been moving forward has delayed the big
movement of sugar, which is generally present at this time
of the year. These things combined with good reports
of beet e¢rops in Europe has caused the continued easy
market.

The sucar market has failed to steady sinee the de-
cline. Cuba is now becoming more of a finished issue, and
attention is being directed to the beet crop in Europe.
So far reports have been favorable. News from this
source will supply to a largze extent the cue to the move-
ment of the market. For this reason reports from Europe
will be followed closely.

_@__..
CROP PROSPECTS.IN WEST

The e¢rop conditions in the three prairie provinces this
season are so far very promising. Although the spring
was rather cold and wet, retarding seeding in some locali-
ties, yet upon the whole the indications to the present for
a large crop are excellent.

The warm weather of the last few days has brought
growing crops rapidly forward, and in many places wheat
is a foot high, and is well rooted and stooled.

In Alberta all reports agree that present indications
point to a bumper ecrop, it being much ahead of this
time last year; and already the probabilities of a grain
blockade are being freely discussed. In Saskatchewan
and Manitoba, although growth is not so advanced as in
the Western Provinces, still it is as far forward as at the
corresponding period last year. Of course, things may
happen between now and harvest time, but the most eru-

IAN GROCER

cial period with the Western erop is nearly over. Most
of the troubles that are likely to beset it later are of a
local character, and not so apt to affect the ecrop in
general.

The big grain growing provinee, Saskatchewan, is in
the throes of a general election. The effect upon business,
however, seems very slicht. So far the great majority of
the people appear to take very little interest in the result.

—3—
THE TRADE IN SUMMER

July is regarded by many dealers as a quiet month.
There is absolutely no reason why it should be so. The
demand for foodstuffs during the summer months does
not abate, or at least should not, if the dealer continues
to use his salesmanship powers to maintain business.
There is a change in the variety of goods sold, but con-
sumption keeps up just the same.

““Oh! everyone is out of town,”” is not an uncommon
excuse from the listless merchant. Summer is the holi-
day season, but the percentage of absentees from any
town at any one time, if figured out, would be found to
be small, indeed. Besides there is a balancing up by the
fact that there are visitors from other places in town.
This is much to the advantage of the merchant, for it
cannot be denied that the housewife is ineclined to
*spread’ when there are visitors about, and many faney
lines and specialties which they are not accustomed to
purchase at other times of the year will find sale.

There may be a tendencey during the extremely warm
days for appetites to laz, but this is not to the disad-
vantage of the grocer. It merely gives him an opportunity
to introduce to his eustomers those lines which will coax
the ;|[)}n'li[f along. Besides, during the warm weather
the housewife purchases many lines already prepared,
which at other times she would prepare herself.

So the grocer who analyzes the problem will find there
is no reason for a let up in business during summer, and
that the only difference is a change in the class of goods
called for. It behooves him, therefore, to allow no let up
in cetting after business. He ecannot afford to invite a
dull season by discontinuing aggressive business-getting
methods.

There i3 no reason for that eternal plaint on grocers’
lips that ““there is nothing doing during the vacation

period.”’

____@__
BUILD UP THE TEA TRADE

In last week’s issue announcement was made of the
formation of a tea company to operate tea routes in vari-
ous parts of Ontario. This is taken to infer that there
will be a large tea-peddling eompany in opposition to the
retail trade. 3

The natural outecome of such a situation will mean
less trade to the dealer unless he can counteract its in-
fluence by making sure he holds his present tea business
and gradunally adds more.

There are at present many grocers throuzhout Canada
who have built up splendid tea businesses in spite of
strong opposition from the peddler. That others can do
the same, there can be no doubt; and now that a company
highly capitalized has gone into the business, greater
efforts should be put forth by dealers, especially in the

distriets affected.
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QUALITY VS. PRICE.

Recently reports have reached The Groeer of dealers
being fined for selling adulterated goods. One ecase in
particular was mentioned in last week’s issue where a
grocer had to pay $37 to settle a case. Ginger containing
starch had Leen sold.

These reports indicate that insufficient attention is
being paid by at least some dealers to quality and purity
in goods purchased. They are too anxious to buy cheap-
ly, believing they will have an advantage over competitors
in selling.

Faects, however, are all against this supposition. The
higeest retail grocery stores to-day, and the most sucecess-
ful, are those that have placed quality before price. The
reason i1s that people want pure things to eat, and they
2o to the stores who ecan supply them. They may be
fooled sometimes, but not always, and it is undoubtedly
to the advantage of the retailer that they be not fooled
at all.

——

PRICE REGULATION IN BUTTER

So many consumers and daily newspapers have elaimed
that the trade has been responsible for the high price of
butter, that the remarks on the question of J. A. Ruddick.
chief dairy commissioner, to the eontrary will prove
strucetive reading. They appear in this issue in our Pro-
duce and Provision Department.

It has heen referred to so often in The Groeer that

Lutter supply in Canada has been inadequate during
past winter to meet demand, that it needs no further
comment. All dealers will remember the importations of
New Zealond and United States butter early this spring
to help supply the call for butter. It has long since be-
come an established faet, that when any article of com-
merce becomes searce and there is a large demand for 1t,
the price at onee soars. This was the case with hutter,
but the daily press is usually so interested in eatering to
the multitude that it loses sizht of such faets.

Sinee butter is an article of international trade, its

wrice is reculated by supply and demand the world over
I A Pl

The world-wide secareity during the past season accounts
th

for the price. Anvone can see that since

e spring sea-

son opened butter has gone down The inereased supply

was the natural eause.

5

MAKE USE OF ADVERTISEMENTS.

The trade newspaper differs from other publications
in one very important essential. Not only does the read-
ine matter have a direct and praetiecal interest for the
reader, but every advertisement has the same. There
is quite as much inducement for the trade newspaper
subseriber to read the advertising sections as the editorial
paces. This faet is pretty widely recognized, and most
dealers look The Canadian Groeer through from ecover to
cover

The information obtained in this way should not be
lost. If a dealer reads his trade paper every week he
undoubtedly benefits, but unless he takes some steps to
retain the information, he does not realize the fullest
benefit. Some system of tabulating information is
needed. We suggest that readers of The Canadian Grocer
study the advertising pages carefully and mark with a
blue pencil everything which especially interests them.
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Clip out everything marked and paste the clippings in
a serap book. Better still, have several serap books each
devoted to some branch of the business. By this sys-
tem it will be found easy to turn up any information
desired.

The advantages of the idea will be patent to all
The dealer who follows it will have information with
reference to every branch of retailing ready for refer-
ence at any time. The same idea might be used in the
preservation of reading matter. Any article or item
whieh has a point of particular interest might be clipped
out and pasted in a serap book for use in the future.
Many window dressers find this to be a valuable idea.
They keep every window display shown and thus secure

ideas for their own work.
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EDITORIAL NOTES.

There 1s ]xl'r‘I_\ of business to be had during summer

if the erocer zoes after it.

m eredit giving, and answers by Henry

Johnson. Jr.. in this issue, are worth eareful per 1sal.

Fortv-six vears in business in the one town is the

pretty zood record of Thos. Muleahy, of Orillia. Not
" * *

The income of John D. Roekefeller is $140 per mi

Don't tell this to the delivery boy. He often says, ““I'm

wort 1S M as ;\!1‘\ ma
. A -
| people don ea 1S sut er
< 1n winter, they eat s ¢ ive to |
us ¢ same a " the be t of ¢
chnange
* . -
Someone poetically inelined says ““that it's always sate
to swat the filv unless he's on a eustard pie.”’ But

wouldn 't there be wails and woes if he were swatted on

'r;lh\ 's Nnos¢ T

Dominion Day falls on Monday next. As it is not pos-
sible for The Groecer to see all the window displays
propriat for the holiday, any good photographs woul

he appreeiated.

No longer need the traveler kiek his heels for a w

afternoon around the empty streets of a town whieh has

closed up for

¢ can plan out his route to dodge the half-holiday.

If the daily press wounld begin a ecampaign

truthfulness into those shoppers who misrepresent

prices of other dealers, instead of making wholesale acer
sations of graft against retailers, the world would be
better off. It would have a great deal more timber to
work with.
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TIIE CANADIAN GROCER

Credit Giving Questions and the Answers
Where is the Proper Place to Dun a Customer?—What Would

You Do in Case an Account

is Disputed ?—Should Bill of a

Poor Pay be Discounted?—Further Explanation of Statement
Submitted in April Issue—Some Items for Expense Account.

*By Henry Johnson, Jr.

Winnipeg, May 29, 1912.

Mr. Johnson, ¢ o Canadian Groeer.—

Dear Friend,—I find I did not make
my statement very plain. I own the
building. But I charged interest on
building and fixtures so I should not
charge rent. Neither should I charge
contributions; that is voluntary. One
hundred dollars would not let me out on
that. Neither should I eharge for trade
papers. | take several, but that is op-
tional. I think it pays to take them.
Taxes and sundries should be in. My
business of 1910 was $£24.579: for 1911,
$25.455.17, not quite $4,000, gain. 1
commence Feb. Ist for 1912. Feb. and
March show a gain of #166.24. My gain
in April will be mueh more as I boucht
a car of seed potatoes and have them
all contracted to be taken from the ear,
so there will not be any expense hauling.
I have been doing business for myself
for eight years. My inventory has never
been over 1,700, generally, £1,500. T
don’t suppose vou would do business my
[ eredit
most anyone for a small amount, ecarry

way. I don’t advise anvone 10.

farmers one year, sometimes more, lose
a lot every yvear. In spite of all losses
[ have made some money every vear.
With best wishes for vou and The Cana-
dian Grocer, tle best trade paper I ever
saw, I remain, vours,

E——="3= H
A Lesson From Solomon.

If that is not a prize letter, I want to
be ‘‘shown.”” Makes me think of old
Solomon with  his profound wisdom:
‘‘Better a dinner of herbs and content-
ment than a stalled ox and strife there-
with.”” The square pez who has found
a square hole into which to fit; who has
studied the exact shape of that hole so
that he eun fit in snuely: who has then
fixed himself firmly into it, and is now
perfectly content to -stay right there,
““making some money every vear'’
why. what more ean anyvbody want?

This man would not pass as a literary
man, eenerally: vet I should like to com-
pare the conecise little story he has given
us in these two brief letters—the first
appeared in April 26 issue—with the
best of anyone of supposedly high at-
tainments. The little tale is a eclassie
in its simplicity and sufficiency. (an

*The writer of this article is one of the most snccess-
ful dealers on the continent. He has spent shmost 39
years in the retail grocery businews and is well equipped
to answer gnestions and smooth onut diffienlties with
which others may have met. If a special reqnest is
made names of inquirers will be omitted when their
letters are printed for discussion.

you pieture him as he is in daily life?
the reliable friend of all: knowing
everybody; helping everybody to the
limit of his conservative ability with his
‘“voluntary contributions whereof it ap-
pears that his left hand knows nothing
that his right hand does? This is surely
a reproduction, in a slichtly different
form, but just as true to life, of The
Village Blacksmith: a character we ean
all so justly love and ever profoundly
respect.

. * .

The Charging of Rent.

I dislike to wake up and disturb this
1dyvll with sordid business details: hut we
must do 1t if only for the fuller enlight-
enment of some who micht conelude that
such methods may do for general rules.
Henece, here coes:

It 1s better to ¢haree interest on build-
ing and fixtures than to follow some .ex-
anyvthing. It
would be still better to eharge the busi-
ness with such a rental of the building
as it wonld reasonably bring if leased
to another.

amples and not charge

Then interest and deprecia-
tion should be c¢hareed against the build-
ine.  The remainder would econstitute
the net earnings of the buildine. Fur-
niture, ete., should he depreciated 5 per
Interest
acainst the entire

cent. to 10 per cent. annually:
should be charged
capital investment.

Contributions as Expense.
Contributions that are made ont of

the $75 monthly salary which H
allows himself do not coneern the busi-
ness and are not expense: but every dol-
lar that goes out of the business must
If ceontributions are
made as a matter of wood
policy, they are made because the mak-
ing thereof is cood for the husiness:

be accounted for.
|)|I\illv~\

hence, valuable to the business:; ervo, a
If they are

made hecause it is the part of a good

part of business expense.

citizen to make them, then they are a

portivn of the duty of rhe eitrzens t
his commanity: henes, e ke taxes;
therefore, must bhe considered part of
the expense. You cannot take some-
thing for nothine. When you spend a
dollar, you take it from where that dol-
lar was; and you must account for it
call it what you will. Thus econtribu-
tions must be ecredited to the business,
and the most logical ceredit is to the ex-
pense account.
Same with trade H—-

So does

papers.

““thinks it pays to take them.”’
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it pay to buy light. Pays whom? The
business. Hence the business must foot
the bills.
L . .
In Harmony With Environment.

For the rest I have no possible eriti-
eism. It is all admirable. To say that
he would not advise another to do as
he does is only to say that what is good
for one business may not be good for
another. 1 ineline to the belief that
H-———— knows just what he is doing
and why he does it; that he has fitted
himselt perfeetly to his environment;
that he does just the right thing in his
cireumstances and for the community
in which he lives; that in every respect
he is a good eitizen.

My good friend, I thank you for your
letters. It fortune ever favors me by
landing me in vour neichhorhood, 1
shall do myselt the honor of payving vou
a visit.

Credit and Collection Questions.

[ ~have a list entitled
There are
H of them, many of whieh are mere

of questions
Credits and Collections. ™’

repetitions to all intents and purposes;
and many more of which ean only bhe
sufliciently “*Use Your
Judgment.””  For instance:

No. 4. It you have a stipulated

answered by

time for settlement, in ease the cus-

tomer ftails to pay promptly, would
vou demand a note?

No. 10,

selling regular goods at special prices,

In holding a special sale or

would you demand cash from your
eredit enstomer?

No. 11.
or influential
vour business rules?
No. 17.

business to dun a customer in the store?

No. 18,

mail statements to patrons at the end

Would you allow a wealthy

customer  to override
Would you consider it good

Do you think it proper to
of each month?

No. 19,

senting his bill leave the impression

Should a merchant in pre

that he 1s in sore need of money!?
No. 22 Would you

discounting of a hill, say 10 per cent..

advise the

from a ]l.ltl‘nll who is considered poor
pay, in order to make collections?
No. 28. Would voun advise the plac
ing of aecount in judegment should
customer fail to meet your require-
ments? d
No. 29,
when eustomer has an open book ae-

\\'ullltl you '_ri\'(’ trade checks

count ?
No. 39. In ecase
count you know vou are richt in de

of disputed ac-

manding payment, but in ecase you
make the demand you lose the eustom-
er, what wonld von do?

No. 40. How would you handle a
eredit eustomer who trades with yo
when he wonts eredit and with your
competitor when he has the eash?
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Some Answers Submitted.

To whieh a little ecomment might be
added as follows:

No. 17. The store is the place of
The giving of eredit is ar-
ranged there. The payments are made
there. Dunning should also preferably
be done there when vou zet the chance

business.

on a slow customer—no other place is
quite so suitable.

No. 18. If that is your praectice, it is
proper. If not, it is not.

No. 19.
work sometimes: but remember the hoyv
who eried ‘“wolf.”’

No. 22, If you don’t you may have
to ‘“discount it’’ 50 per eent. or 100 per
cent. later on.
cent. quick: eongratulate yourself on

Use eareful judgment. It may

Therefore, take 90 per

your good fortune: and then ‘‘sin no
more., '’

No. 28.

to help yvou enough to make up for the

If the ““judgment’’ is going

““stink”" of gossip. As a ceneral thing
it is good judgment to take vour loss
quickly, wipe off the amount from. yonr
resources, and extend no more credit
Take due cognizance of the long tonzue
of the
that well in the equation.

No. 29. As a general thing, espeeially

*offended "’ buver., and con<ider

in a small town, vou must treat all alike,

THE CANADIESN

GROCER

even though they are not all enlitled to
the same treatment. You must eonsider
this feature when you inaucurate the

it | i
The Customer Always Right.

No. 39. Usnally it pays to remem-
ber that ‘‘the
right,”” even though it ‘‘hurts’’ some-
times. Better the definite loss now, that
vou know about, than the indefinite, in-

customer is always

determinate loss that may otherwise be
entailed. If yvou )‘lt'll]. vou ean prnhnh-
ly ““make it up on her'’ someway: but
she’s gone if vou stand firm. Plenty of
opportumty for good judement here.
No. 40. If the eredit is profitable,
continue the account—hut, of course, it
i1s NOT profitable if it is never paid
Cut out all feeline in the matter. If the
acceount pavs, eontinue it, and exereise
vour best ingenuity, continunally and un

§

remittinely, to win the entire trade o
the enstomer. You alwavs have this op
portunity so lone as she trades wit
vou, even on time: hut vou will
the opportunity it von onee
awav.,

Some others of the questions v

more detailed disenssion and

take them up agan.

London Grocers Hold Annual Excursion

Seven Hundred Take in Their Excursion to Detroit—Had a
Delightful Outing—Many Attend Ball Game and See Ty Cobb
in Action—Joy Riders Among the Excursionists—Take Auto-

mobile Ride Around the City.

London,Ont., June 27.—The exeursion
of the London Retail Grocers to Detroit
on Wednesday, June 19 was perhaps
the most delichttful of the many suecess-
ful outings the crocers of London have
had. The weather was made to order it
being a beautiful balmy summer’s day,
sueh as to make evervone wear that smile
that denotes real happiness. They for-
vot the care of <hop and thought only
of a good time, and they |'I'H.linl_\’ had
it. There were nine coaches filled with
egrocers and their friends—in all seven
hundred )wn}l]v hoarded the train at the
G.T.R. 111'}-14 at 7.45 a.m.

The train had not gone many miles
before the excellent committee started to
look after their patrons, baskets of or-
anges, bananas and sandwiches being
passed through the train as well as
liquid refreshments in the shape of soft
drinks and buttermilk. Two London
bisenit and ecandy mannufaeturers pre-
sented each lady with a souvenir pack-
age of candy and biseuits. Chewing
gum was also in evidence as well as
olives and other relishes.

The travelers of all the loeal whole-
sale houses were on hand to look after

their enstomers, while representatives of
some Toronto Firms were also present
III the )»;l_"_‘.l‘_’l' ¢ar al "‘lni was where the
real fun took place. Ilere crocer,
and traveler congeres

on Drake and Albert

refreshments while a anartette consist
ing of AIf. Carr, M. Baker. Ed. Rvan
and R. Noel sang reat  variety

sones hoth old and new

Many Attend Ball Game.

Arriving at Detroit at 1030 the e¢rowd
seattered, some going to Belle Isle Park.
while others visited the stores and
friends. In the afternoon the majority
went to the baseball }»:H‘Z\ to see Detroit
and Cleveland of the American Leacue
battle for nine innings. Gregw, the
piteher for Cleveland, was too mueh for
the ““Tivers,”’
striking out. The London fans were
disappointed as they wanted to see De-

even the great T_\ (Cobb

troit win. The few who staved over
for Thursday’s game saw Detroit win in
a game full of exeitement.

Several of the exeursionists formed
automobile parties during the after-
noon, among the jovriders being Gordon

35

Drake, Walter Hungerford of A. M.
Smith & Co., Clem Garvey, Tom Shaw,
Harry Bell, Mr. Baker, Eddie Richards,
Tom Ranahan and others. The return
special arrived in London at midnight
in time for evervone to get a street
car home.

Committee in Charge.

The committee who worked hard to
make the outing a suecess were John
Diprose, Pres.: J. A. MeFarlane, 1st
vice-president : H. Forentaine, 2nd vice-
president: Thos. Shaw, treasurer: Jas,
MecKenzie, secretarv: (. B. Drake, M.
A. Young, J. W. Eddy, N. MelLeod, W,
Mullins, Harry wnahan B .
Rvan,

On the Side.

Fred Tobias and .Joe
root as well as usual
Perhaps that lady wa

'[‘ . 4 .l. e 14 en
facturers didn’t
the ladies.

John Diprose wished
ind Billy Miller,

Dick Donagl

crocers who too

were clad to see hin
President

with t

ol 1 o
Tom Shaw

hut his better

GATHER IDEAS FROM OTHERS.

While it is eommendable that dealers
should to a large extent put into prae-
1
should

that

tice 1wdeas « heir own.
make full use of anv good
| its may 1se r often
a window or int - display
wonld be able to use to advan-
taze himself or he may see an advertise-
ment that particularly appeals to him.
The dealer should study the advertise-
ments of other stores, hoth in his own
and other towns. From them he may
cain points for the general advertising
or it may be only an advertising phrase
that he may seeure, but he should con-
tinually be on the lookout for any of
these helps. By giving attention to the
displays of other stores he may get ideas
whieh he may use in whole or part in his
own business. Many of the dealers in
the smaller towns at intervals make trips
to the larger centres, where they secure
many ideas whieh they are able to put

into practice in their own store.
——

Geiger & stler have sueceeded M
M. Durkee. general merchants, Semans,

Sask.
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Current News of the Week

Quebec and Maritime Provinces.

Miss Hannah Lipsett, Fredericton, N.
B., has sold her grocery business to .
A. Cronkhite.

W. R. Spooner, manager of Halifax
Cold Storage Co., Limited. Montreal, has
returned from his annual Western trip.

Alfred H. Brittain, managing director

of The Maritime Fish Corporation, Lim-
ited. Montreal, has just returned from
his honeymoon.
John Robertson & Son, Limited, whole-
sale grocers and importers, Montreal,
have been incorporated with eapital
stock of $£250,000.

Leonard Bros., wholesale fish dealers,
Montreal, are installing an additional
electric elevator, and are inereasine ca-
pacity. of their eold storage.

Share & Campbell, retail grocers, Got-
tingen Street. Halifax, N. S.. have dis-
solved. The business will be continued
under same name hy W. L. Share.

T. A. Wilson, of .J. & W. Kearney, tea
merchants, Montreal, who has been ill
with ervsipelas for past eonuple of weeks,
will soon bhe in his usual good health
again.

A. G. Snowdon. of Snowdon & Ebbitt,
commission merchants, Montreal, 1s
homeward bound from the British Isles,
havine started thence on a business trip
some few weeks aco.

3runo  Trudel, managing director of
tea and spice department of L. Chaput
Fils et (ie., Limitee, Montreal, has re-
turned from a business trip to Toronto,
Port Arthur and Fort William.

J. A. Nadeau, of Forbes & Nadeau,
Montreal, recently made a short business
trip through Northern Quebec towns.
Mr. Nadeau has evidently taken to
mountain eclimbing, as he spends his
weekends always amone the Laurentians.
W. E. Forbes of same firm has just re-
turned from holidays spent at Nomin-
cue, Queebe, where he indulged in con-
siderable trout fishing.

The eichteenth annnal meeting of the
Maritime Board of Trade will open at
Truro. N. S.. on Wednesday. Aug. 21.
Mr. Williams, of Monecton .the secre-
tarv., who looks for a big attendance at
the forthcomine meeting, is ureing the
several hoards to consider and forward
the subjects they wish to have discussed.
A new hy-law passed last vear at Mone-
ton provides that: ‘“No subject of a
purely local charaeter, in whieh the in-
terest of one hoard may be opposed to
the interests of others, will he allowed

on the program for diseussion at any
meeting.
Ontario.

J. E. Wilson, grocer, Blind River, Ont.,
1s movine to Steelton, Ont.

Mrs. H. Moss, grocer, Hamilton, Ont.,
is sueceeded by J. R. Turner.

W. S. Wileox, general merchant, In-
wood, Ont., has sold his business.

("has. Rishor, wholesale grocer, Peter-
boro, Ont., was in Toronto on Friday
last on business.

A. E. Edwards, grocer. Beaverton,
Ont., has recently brichtened up the
front of his store.

The merchants of Galt, Ont., will hold
this vear's pienie to Port Stanlev on
Thursday. July 25.

Major J. M. Ross, of the Canadian
Cereal and Milline Co.. Toronto, is at-
tending the military eamp at Goderich.

Howard Cane. of Wm. Cane & Sons
Co., Ltd., woodenware manufaeturers,
Newmarket, Ont., is on a business trip
to Winnipeg.

MeKinnon & Dovidson, erocers, Sud-
burv., Ont.. have purchased the business
of D. MeKinley, of that town. They
will eonduet it as a hraneh,

Charles R. Ead, of St. Thomas, has
sold his erocerv husiness to William .J.
Powell. Mr. Eads expeects to enter the
arocery business in Toronto.

The Toronto open air horse show will
he held as nsunl on the mornine of July
1 this vear. A number of erocers will
enter in the deliverv ontfit eontest.

MacLaren Imperial (Cheese (Co. have
opened a show room at 31 Front Street
East. Toronto, for sneh lines as Christ-
mas erackers, stoekines, novelties and
confectionery.,

The erocers of (‘hatbam. Ont.. have
inauenrated a weeklvy balf holidov for
the summer months. Jecinnine  with
June 18 and continnine till Sent. 1. all
the crocery stores will close at one
o'cloek on Tuesdav afternoons. They
will not close. however, on weeks in
whieh there is a publie holidav.

Jas. Patterson, general merchant. Cev-
lon. Ont.. has left for a six month trip
to his old home in Treland. Bafore leav-
ine he was presented with a handsome
umbrella suitably encraved bhv the trav-
eline men with whom he deals. Ed.
Groskurth. of Gordon. eKav & Co., and
John Charles. of H. P. Eckardt & Co.,
Toronto. made the nresentation.

F. M. Tait, of Oshawa. who for past
ten vears has represented .Jno. Sloan &
36

(Co., wholesale grocers in the territory
east of Toronto. has been transferred to
their Belleville office. Previous to his
departure from Oshawa, he was ban-
quetted by the business men of that town
and presented with a splendid elub bag.
Mr. Tait is an ex-councillor of Oshawa,
where he has resided for past thirty
vears.

The MacLaren Imperial Cheese Co.,
Toronto, were quite busy last week re-
ceiving several of their principals.
Among them were: A. W. Maconochie,
of Maconochie Bros., Ltd., Millwall, Lon-
don, England; Pereyv A. Spaul, of Hunt-
lev & Palmers, Ltd., Reading, England;
Edward J. Caley, president of A. J.
Caley & Sons, Ltd., of Norwich, Eng-
land, whom they represent for such lines
as Christmas erackers and confection-
ery; and Mr. Gray, of the Cleveland
Macaroni Co., Cleveland, 0., manufuae-
turers of the ‘“Golden Egg’’ produets.

The stores and offices at Ridgetown,
Ont., with the exeeption of the North-
way Co. and Craie Co. stores, will elose
every Wednesday during June, July and
Auneust at 12 o'c¢loek noon. In order,
however, that the public may not be
inconvenienced, one grocery store will
remain open each Wednesday afternoon.

Amone the retailers from Ontario
points who were in Toronto this week
were: A. H. Milner, Brampton: A.
Thompson, Pine Grove: (. H. Gibson,
Poreupine: J. D. Glover, Mattagami;
W. C. MeFarlane, Queensville: Frank
Chapelle, Brown Hill, and W. H. Blyth,
3ellwood.

Western Canada.

H. Taylor & Son, grocers, Saskatoon,
Sﬂ\k., have sold to .J. E. Moffatt.

A. H. Dixon, proprietor of the Publie
Grocery, Caleary, Alta., has sold to L
Arstead.

Losey & Haimrast, general merchants,
Warner, Alta., have dissolved. Mr.
Losey is continnine the business.

Dillon & Shaw have started a general
store at Athabasea Landing, Alta.

H. M. Durkee, general merchant, Se-
mans, Sask., has sold his business to A.
P. Shelter as S. Geicher, from Rosthern.

The North Lethbridee Societv, Ltd.,
has opened a grocery store at Leth-
bridee, Alta.

A general store has heen opened at
Magcrath, Alta., by Grant & Davies.

Four Lethbridge, Alta., fruit dealers
have heen fined for selling short measure
contrary to the Fruit Inspeetion Aect.
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Sugar Declines Another 10 Cents

At Beginning of Week—Market Has Not Steadied Since
Decline—Canned Beans Have Been Advanced—Rice is Firm—
Eastern Markets Continue Strong—Summer Goods Moving.

QUEBEC MARKETS.

POINTERS :—
Sugar.—Down 10 cents.
Filberts—Up 14 cent.
White Pepper—Firm.

Montreal. June 27.—Trade has been
very satisfactory in praectically all lines
though dried fruits have not been so
active of late.

Considerable anxiety has been caused
by an evident corner in rice in the Far
East, and prices are now hovering round
the level reached during the panic last
year.

Wholesalers report an improvement
in collections, and there seems to be a
greater surplus of eash throughout the
country. Things are now in a good way,
and it seems that good times are ahead.

SUGAR.—Last week we reported a
weak feeling in the market, and at be-
ginning of this week a ten cent deecline
was registered. The weakness was no
doubt due to the good erop on this side,
and reports of good general appearance
of things in Europe.

It is said that the United Kingdom
will not have to buy sugar to any great
extent from Cuba, owing to heavy ship-
ments from Java, so that a source of
possible competition has been removed.
Further reports advise that planters in
('uba are all carrying heavy amounts for
this time of year, so that bullish feeling
so common on market just before end of
erop will be removed.

Demand at present
may see a still further deeline, though
it is not expected that it will go below
the five dollar mark.

is good, and we

Granulated, bags

Granulated, 20-1b. bags

Granulated, 51b. cartons

Granulated, Imperial

Granulated,

Paris lump,

Paris lump,

Paris lump

Red Seal, in cart

Crystal diamonds,

Crystal  diamonds

Crystal diamonds,

Crystal diamonds

Crystal diamonds, 51b. cartons

Crystal Diamonds, Dominoes, cartons

Extra ground, bbls, ..

Extra ground, 50-1h; boxes

Extra ground, 251b. boxes

Powdered, bbls,

Powdered, 50-1b

Powdered, 25-1b.

Phoenix

Rright coffee

No. 3 yvellow

No. 2 yvellow

No. 1 vellow .

Bbls, grannlated and vyellow mav be had
above bag prices.

SYRUPS AND MOLASSES.
erable interest is shown in
grades of molasses, and large demand
makes things more interesting. As said
frequently before, molasses is one of the
few foodstuffs remaining cheap, and so
a good demand is natural.

hoxes .
boxes

Consid-
grocery

Barbados molasses, puncheons
Barbados molasses, barrels ....
Barbados molasses, half-barrels
Barbados molasses, puncheons
Choice Barbados molasses, rrels
Cheice Barbados molasses,
New Orleans
Antigua
Porto Rico .
Com syrups, bbls, ot s
Com syrups, half-barrels ....
Cormn syrmps, quarter-barrels
Comn syrups, %-1b. pails
Com syrups, 25-1b. pails
Cases, 21b, tins, 2 doz. per case
Cases, 51b, tins, 1 doz. per case
Cases, 10-1b, tins, % doz. per case
Cases, 20-1b, tins, %4 doz. per case

DRIED FRUITS.—Trade in Califor-
nia fruits for either future or immediate
delivery is not over brisk, although eon-
siderable inquiry is reported from Eur-
ope for California prunes. Coming erop
should be a good one, as late rains have
aided it rather than harmed, and while
others go so far as to say that bad
weather has prevailed and that things
are not at all rosy, we may accept the
latest optimistie advices as authority.

The loeal market is fairly aetive, with

noticeable in some lines, the

suffer being raisins and eur-
Aprieots are now in the lime-
and a fairly strong feeling pre-

Peaches are also quiet, just a
volume of business passing.
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t‘urrants, fine filiatras, per Ih., not cleaned
Currants, fine filiatras, per Ib., cleaned
Currants, 1-1b. pckgs., fine filiatras, cleaned
Currants, Patras, per b, ..... -
Currants, Vostizzas, per Ib,
Datea, 14b. pack

Dates, Hallowee, loose
Fards

Figs,

Figs, 4 crown

Figs, § crown

Figs, § crown

Figs, T crown

Figs, 9 crown .
Comadre figs, about -1h, mats
(ilove boxes, 16-0z. per box .
ilove boxes, 10-0zs., per box ..
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Bosnia prunes

Raisins—
Cholee seeded ralsine ............ccccvvvnnnne
Choice fancy seeded, 1-1b. pkee. ...... .
Choice loose mmuscatels, 3crmwn, per
"hoice loose mnscatels, 4-crown, per
Seedless, new, in packages . =AE
Select raisins, 7-Ib. box. per box
Sultana raisins, lonse, per Ih.
Snitana raisins, 1-1b, eartons . .
\ialaga table raisins, eclnsters, per box..
\falaga table raisins. clusters. per ¥ box...
Valencia, flne, off stalk, per Ih.
Valencia, select. per Ih, i W 0 7Y,
Valencia. 4-crown lavers, per h %A

TEA.—There is a very strong feeling
in market for higher erade Japans and
we are safe in saving that we have
reached point where erop output is not
equal to the demand. Japan sifting have
declined one cent.

There is a fair distributing demand
for general list, but we understand that
there are less Indian varieties offering
than last vear, so that market is hard-
ening.

13
19

=y
o

n

“ADOIDOIDOD

.

© ooo cecccce
S HEN JgNRERs

COO © 000 woCo0eo

, low grade
pes leal
pinhead

coa
B¥E FHR ¥ HNES SHRER4E

gunpowder,
COFFEE.—There is quite a good de-
mand for coffee both locally and from
the country, and roasters are expecting
a good run of business during the sum-
mer. Considerable interest is being paid
to reports about the new erop, as most

roasters are anxious to see it a good one,
and thus break up the past suecession of
crops which have not bheen sufficiently
large to meet the world's requirements.
However, the situation in Brazil is ex-
ceptionally strong. and no cheap coffee

can he seen there.

Mexican
Santos
Maracaibo

SPICES.—Market is active in all pep-
pers and prices show an upward ten-

1

deney. In faet there is a general show
of interest throuchout the whole range
of lines. but stoeks have reached a

narrow limit.

Allspice L
Cinnamon, whole
Cinnamou, ground
Ratavia cinnamon
Cloves, whole
Cloves, ground .
Cream of tartar .
Ginger, whole
Ginger, Cochin ..
Mace .
Nutmegs
Peppers, biack
"eppers, white ..

RICE AND TAPIOCA. rice
market strong and if full
weight is to be paid to reports arriving
from all leading centres, higher prices
will be reached in a short time. That the
has little eontrol

129 RB8RRESE

continues

Government in China
over the merchants is perfeetly evident,
as after supplies had been eornered and
merchants refused to part with stoeks
for less than $10 per 100 lbs., the Gov-
ernment ordered a general unloading of
stoeks at reasonable ficures, but little at-
attention was paid to the order and goods
are still held. Foreign there-
fore been in demand on the Rice Guild,
and as prices for Saizon and Rangoon
rice for immediate are still
higher than those asked loeally for Chin-
ese rice, it seems an odds-on chanee of
:-Ml\idvr:lhlu at-

rice has

shipment

foreign riee reeeiving

tention.




THE CANAIMDIEAN GROGER
SUGAR.—Following the weak feeling
recorded in sugar last issue, refined de-

An afficial report on trade of Japan
states that the chief agricultural erops

ceo
se
- F
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been
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Whit

have better than last year, but

of Japan regulates cost of labor.

Rangoons—
Rice, grade B, bags, 250 lbs. ....
Rice, grade B, bags, 100 lbs.
Rice, grade R, 1bs.
Rice, grade B,
Rice, grade B,
Rice, grade C.C
Rice,
Rice,
Rice,

, 100 1bs.
bags, 50 1bs.
pockets, 25 lbs. ....
1, pockets, 12%

grade C.
Rice, grade (
Patna, polist
*earl
Imperial
Sparkle
Crystal
Snow %
Ice Dips ......
Caroline Rice .....
Brown Sago. Ib.
Tapioca. medium pearl, b, R o
Beed, 1b. .. om

NUTS.—Filberts have advanced a half
cent owing to shortage in supplies, and
are likely to advance a little further.
Brazil nuts quiet and somewhat
easier, and while almonds are dull and
uninteresting, walnuts, both shelled and
unshelled, are without animation.

In shell—
3:azils 4
Filberts, 0 10%
Filberts, Barcelona, per Ib. 1
Tarragona Almonds, per lb.
Walnuts, Myette Grenobles,
Walnuts, Marbots, per lb.
Walnuts, Cornes, per lb.
Hungarian

Shelled—
Almonds, 4 crown selected, per Ib..
Almonds, 3 crown selected, per lb.
Almonds, 2 crown selected, per lb.
Almonds (in bags). standardls, per 1b.
Valencia shelled almonds. new crop..
Cashews

Peanuts—

American—
Japanese roasted
Coon, roasted .........
Diamond G. roasted
Bon Ton, roasted
Sun, roasted
Spanish, No.
Virginia No. 1

Pecans, jumbo ...

Pistachios, per Ib.

Walnuts—
Bordeaux halves,
Brokens

Glace

are

pe

bright

ONTARIO MARKETS.
POINTERS:

Sucar—Down 10¢ to %£5.15.
Canned Beans—\dvaneced.
Celery Seed—Still Climbing.
Rice—Firm.

Toronto, June 27.—Suzar has acain
of the of
other decline of 10 cents beine record »d
on Monday.

as compared with $.70 one year aco.

been one features week, an-

This leaves refined at #5.15

Lateness of preserving fruits has delayv-
ed movement of sucar, but consumption
should snortly begcin to reach substan-
tial proportions.
ol
tinue a hand-to-mouth poliey.

In absence of any in-
dication higher prices, dealers econ-

Jobbers report business fair for

as
season. Suwar is not so brisk as usnal
at this time, but in general lines busi-
ness appears up to normal. Pienie, camp-
ing and summer coods in general whi:h
were neclected in early June because of
unseasonabhle weather are now bhecinning
to move better.

(Canned beans have been advanced this
week. Hich cost of
principal reason assigned.

raw material is

price has remained high and the problem
1s a serious one for rice being the bread

clined 10 eents per ewt. at beginning of
this week, bringing it down to $5.15 per
cwt. on loeal market.

Situation still eontinues easy, market
having failed to steady up since deeline.
('uban output continues to slow up well,
but this is becoming more of a finished
issue, and attention is being directed to
Leet crop in Europe. So far reports
from this source have been
but it must be remembered that
just about a year ago that Europe be-

favorable,
it was

can to send out adverse reports.
Demand still continues on a hand-t.-

mouth basis.

bags

20-1b.

5-1b. cartons

Extra granulated,

bhags

f grannlated and yellow will be furnished

above bag prices,

SYRUP AND MOLASSES.
no particular chance in either of these
Warm altocether
condueive to consumption of either lines

There is

lines. weather is not

Still there is a certain demand, and deal-
ers shonld not necleet their stoeks.

Synips— Per er
2-1h, tins, 2 doz.
5-1h, tins, 1 doz.
10-1b, tins, % doz. in case
20-1h. tins, % doz. in case
Rarrels, per 1h,

Half barrela. 1h,
Onarter barrels, Th,
Pails, 3% 1ha, each
Paila. 25 1bs. each

Manle Syrmp—Componnd—
Gallona
% mals
K enls
Pinta

\Manls
a

3

in case :
in case

—_—_—O O DN
&5

8358 Ke233ABLR

th cawe ..
12 to ecaee
in ecase
tn ease =

hottlea. 12 tn case

\lnlnsses nor gallon—
New Orleans, medinm
Now Orleana, harrela
Ta-hadne  extra faney
Pavtn  Nien

Waasamn

art

@299

DRIED

he 4'\|u'4'1(‘4] at

FRUITS.
this
clined to |,)1i1"|“t<<.

Jusiness, as is

time, is rather in
Stocks in most lines
appear to bhe cleaned up to fairly eood
marein for time of vear. Some jobbers
are quite well supplied with large-sized
prunes. but from present appearances it
will he needed

this fall, as there is a tendency in new

wonld seem as if these
erop to ran to small sizes.

interest is bheing direeted to
future dried fruits. A buying move-
ment of California prunes from Europe
Currants are

Some

has been a recent feature.
reported as progressing well, and pre-
sent indications point to a good
Quotations of around 23 shillings

(‘r(ll‘.
are
lieard on new erop zoods.
Spot dried fruits show no change in
priece.
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Same fruit in 50-1b.
Bosnia prunes

apricots—
Choice, 25-1b. boxes

=0
-

Lemon ..
Orange
Citron

-

oso0c00s ©0 ©
GESES

Evaporated peaches .
Dried apples
Evaporated apples
Currants—

Patras

Fine Filiatras

ooooooooe
SERIEGEE

]
& &

Uncleaned, %c less,
Raisins—

R
08

Hallowee full boxes 6
I'ackage dates, per 1 1bh, ... . n
Fards, choicest, 12-1b. boxes . 0
Fards, cholcest, 60-1b. boxes 0 06% L

TEA.
held

were offered.

Opening sale in Caleutta wa

June 4, when 20,000 package

This fairly large quantit

on

tends to confirm indieation that a favor-

able opening of new plucking seasor

with inereased vields in many instanees,

will prove correet, and from forwar

musters seen, it is wenerally anticipate

that quality will be up to the average ot

The weather
from Cevlon are of a character favon

that lare

prey 100sS seasons, report

flushinz, so

able for heavy

quantities of inferior liquoring teas are

likely to come forward. The shipment
from (‘olombo to United

ing May were 13,000,000 Ibs., or an i

Kingdom dur

crease of 2,000,000 lhs. on May of last

for June 1s for
D00,000 Ihs., whie

vear, while estimate
further
if' realized, will put the available suppl
for first six months of the vear approx
2 000,000 1bs. the
sponding figures of 1911,
COFFEE.
in

inerease of

mately over COTTE

There 1s no matern
coffee

steadiness prevails, with primary

change loeal
it

kets showing no tendeney to recede. Tl

new erop begins its outturn on July 1.
areat

but it i1s so gradual that it has no
This yea

effect on market immediately.
prospects do not look promising.

Local wholesalers do not note m

ereat falling off in consumption.
appears to be fair for time of year.

-
=

Rio, roasted
Green, Rio
Hantos, roas .
Maricaibo, roasted
Ragotas
Mocha,

J

M an .

(jantemalo

Tamaica

Chicory
SPICES.

its spectacular advance.

ocooooococe
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still eontinue
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Celery seed
ment |
for cent

to obtain, a

was selling here
asked. It seems diffienlt
while to-day 40 to 45 e.
it is hinted that market is probably ¢o
(‘loves are strong and advan

ago it
is being ask«
'H'l'l‘l]‘

ing, while maee is firm on primary nu
ket. Peppers still hold steady. A 1
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THE CANADIAN GROCER

. : ; A in half b
port from New York on spices says: well prepared for the advance. R e B e

' § S RN S L i i , MRS ‘N O° Maple syrup
White peppers have advanced sharply on  firm quotes 1's up from 50 to 60¢; Tl Gasrts. £ des. oues

active trading, and the large business from 90 to 93¢: 3's flats from gl o 3

“ o
done is perhaps the most important $1.15, and 3’s tall from $1.25 $1.35. l,-ll;'] }.:“\ 1:-“[ ITS.—Prune prices are
feature of the week. Zanzibar eloves This is for pork and beans. The hi; somewhat firmer. One of the larwest
are also firmer, as are (Cassias and nut- cost of raw material, as well as higher packers in California estimates Yhis
megs, and the trade demand is excep- prices on other goods used in manufae vear's world production of prunes at
tionally brisk for this season of the year. ture is cause of advance. The manufae 348.000.000 pounds as compared with
The actual scareity on the spot of a turers are experiencing great difficulty 176,400,000 last vear. The Pacifie eoast
number of articles is being felt, and in securing supplies of raw material sslibania hns boen reduced eonsidersbly
should the demand continue on its pre- Some firms are still offering slight te

on aceount of reported dropping in

sent scale, further advances for -spot concessions In peas. Corn 1s sellinz prune orehards.
goods are probable. from 95¢ to $1. Salmon continues steady N S
T4

Sand 101b. % 1b. % Ib. Demand is mostly for immediate %0-106s, 5D
Tins. pkgs. tins doz. b ' - .
Allspice .. s s 0070 700 wants in canned gcoods at present. Sal-
Cassia .... o 20-32 85115 5
Cayenne pepper . 233 0106 5 mon 1s a good selling line, as well as
Cloves . p - e y
Cream tartar " other lines of fish. Pork and bheans
J d 3 . o o o .
((;‘llnrxr i soups, canned beef, jellied meats and 40-508, 258, u.p.
Mace P 1 Cooking Figs—
Nutmegs . : ’ : other lines suitable for pienie and Choice bozes
P) ! 1 £ Half boves
1»53?;2 l-’rl:n.e . B 11 camping purposes should sell well fron Half bags
Pastry .lplte \ Valencia Haisins
Pickling spice . 750 ( now on. Fine, f.0.s
Turmerie rm» vw“ﬂ
Range for pure spices according to grade. Pails or crown layers
boxes 2 cents per Ib. below tins. Barrels 3 cents below MANITOBA MARKETS. ::::1: '::r:
s n lavers,
p— . Ne plus ultra,
‘M(?-Eard sf[cl 3 perl b, in ‘h:“:" 2 POINTERS :
Bhredded cocoanut, in pails ... . i Suear—Down 10 eents

RICE AND TAPIOCA.—Rice, even : (

last week's advanee of 15 eents per ewt.,

anned Goods Good demand

Prunes—Firmer
continues strong.  Adviees from the pro SR e

dueine sections of th t all de

note a strong upward tendeney, and it Wim

Hpec, 26 teal summer ;i
¢ < reported

f wble to

appears that the deeline in prices during  weather
Roasted Rio, per Ib,
o 4

early spring is soon to be made up 1 tl 'nd at | IMMEer  Green R s. Ib,

Not only is market on Rangoon firm,

but there 1s a marked

steadiness all decided
Ii!l\\ nthe I"t". [.[4”3" IS "'{""“"‘. as Ia :""'i‘-

Standard B., from mills, 500 1bs. or over, andled
f.ol Montrea :

for season. Riee 1s a cood summer food coods

Rice, standard H., f.o.b. Toronto : Staple

BENEONR “«oiicaciosinsanes ’ . 0 0 rospects brigl
Fancy rangoon . oo 1

Patna . . . 008 006 ! welcome,
Japan (

Java ... . >
Carolina = 01 ke

serionsiy

Sago. medinm brown 0 wee
Tapioca— 1 ot

Bullet, double goat e 0 i

Medium pear] . . 0 6% T have N

Flake o . 008 3

Seed . ceee D 06% 0 “droppine’’
mat NUTS.~—There is nothing new to re 1 a firmer tone
The port in nuts. Peanuts is the only ° A feature has heen
Iv 1. that 15 moving well Shelled varieties : f 10 cents per ewt
are fair. Ay aterial aecounts for
Almonedis,  Formigetta
Almiauls,  Tarragona
Almencls. shelled
Waln te.  tirenable
Walrits Borndeans
Waluot«  Narhota
Walnuts, shelled
Filte s
I'ecuns
Brazils
Pea 1= roa<tad
Peannts. green, extras
Peanutea, green, jumbo

a5
coceo
S i
v

an execellent demand,

-

India
A‘HYTH' 1= ne . 1 1 ! ,‘
QTUGAR — A - ¥ ibasate ‘ NEW BRUNSWICK MARKETS.

cents has taken 1 1zar. Loeal John. J s 995

BEASGR

-
! s@as
SREGERS

%

cooooooo

L demand is exeellent, and will improve
BEANS.— Canadian beans are searce with advance of the preserving season

and from $285 to $3 is beine asked.

Il s ' ; = M ' ' Y
ungarian beans have arrived on mar-  Montreal ant R . : ind witl

ososos0c000
BREKAREIRT

-

ket. One loeal jobber quotes them at o " mand
$2.50 per bushel. g s TR ed omin f finer weather whi

Prime beans. per bushel . A e AT, W eh af Bea T PR R e
Hand picked beans, per bushe o n 1 t . not heen exnerien | nee 1€ 1 idle of
Califomia Lima beans, 1b. .... Mav has also made a difference in sales.

. n 1) p l‘~V'~'~' frmts g » 1 huge 'TM'V'\ IL ‘“l]
CANNED GOODS. SYRUPS. — No further changes re- ...,.4 soods for outings and suburban
TORONTO.—The inevitable has come POrfed or anticipated. Market is in

in eanned beans, prices having at last

- trade are finding a ready purchase

active, Advices to loeal wholesalers are that
been advanced. The strone feeling in = :ﬂn’h'_‘"?:. per case ;
this market has heen referred to for s 1nih. time. mer case ] : - the same tendeney. Feeds have been on

some time now, and retailers should be ,?.1?,5:';,,'1'.'?",,‘:"(.,,_ : : a little slump largely due to faet that

wheat is firm in Canada and flour shows




pasture land is opening but even yet
they are bringing a faney figure. Corn-
meal is a little higher and is apt to stay
that way because of scareity of old corn.

Because of high prices prevailing on
beans eost of canned baked beans has at
last advanced and local wholesalers have
received word that future orders must
be rated higher. Canned meats have
also gone up because of record prices for
beef, and other meats, but neither this
nor the advance in baked beans was un-
expected. Beef still econtinues at a re-
cord price for St. John and no change
is looked for until well on in July, when
new grass fed cattle should ease the
market. There is no barreled beef with
many of the supply houses and they are
of the opinion that none can be had un-
til about August, allowing time for pre-
parations necessary to be made before
the stock above referred to can be ready
for market. Because of pastures being
in use, dairy products have fallen in
price and butter and cheese are both
slightly lower. Reduection in butter,
ecos and ch ese is not so great as had
been expected.

....................................... o8 oeee

Beans, hand picked, bushel 5

Beans, yellow eye, bushel

Butter, dairy, per 1lb. ...

Butter, creamery, per lb.

Buckwheat, W., grey, bag

Cheese, new, 1b. . 2

s, Ih

Canned Goods—
Beans, baked
Beans, string
Corn, doz. .
Peas, No. 4
Peas, No. 3
Peas, No. 2 ..
Peas, No.
Peaches, 2's, doz. ...
Peaches, 3's, doz.
Raspberries, doz.
Strawberries
Tomatoes

[ Sowel
BREEE
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T TP TSP
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gran.

Eggs, hennery
” CRAE 3us
Haddies
iry ...
Manitoba
Flour, Ontario
Lard, componnd
Lard, pure, Ib.
Lemons, Messina,
Molasses, Rarbados,
Oatmeal, rolled :
Oatmeal. std.
Pork. domestic mess
Pork, American clear .
Potatoes. harrel
Raisins. California,
Rice, per 1h,
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[almem
Red Spring
Cohoes
Standard grannulated
Anstrian granulated
RBright vellow
No. 1 yellow
Paris lumps

amormnen
g3y

NOVA SCOTIA MARKETS.

Halifax, June 26. — Business con-
tinues in excellent volume on loecal gro-
cery market. Wholesale dealers report
trade in good condition, travelers send-
ing in orders fully up to average, while
collections are satisfactory.

At the lower prices there is a much
better demand for sugars, and this will
no donbt continue, as the berry season
is near at hand. The first native straw-
berries reached the market last week,

THE CANADIAN GROCER

and sold at 20 cents per box. United
States berries are quoted at 16 cents.

There was a sharp advance in price
of navel oranges this week. They were
marked up from $3.50 to $4.00. Pine-
apples were also advanced one dollar per
crate. They are now quoted at $4.00.
American tomatoes are selling at-$4.50
per crate. Bananas are in good supply,
and are going to the trade at $1.85 to
$2.75. Cocoanuts are quoted at $4.75
per hundred. Lemons are in heavy de-
mand, price being $4.50 per case. Ber-
muda onions are plentiful and price
is unusunally low, now selling at $1.20
per crate.

Butter continues plentiful, but price
holds firm. Eggs are in good supply.

_©——
ENCOURAGE YOUR CLERKS.

A young man who has been clerking
in the leading store in a town of about
1.200, tells the following experience: ‘I
have been getting up the window dis-
plays and advertising of the store I clerk
in for some time, but in doing so I am
held back by the proprietor in a great
many things. No matter if it is only a
few cents that is needed to improve the
display, he wants it done without it and
then he says the results are not as good
as they should be. This is also true
about advertising: I will get up some
cood idea and then when he figures what
it would cost to print and mail he will
turn it down.”’

How often you see this the case. Some
merchants will have a clerk who will
take enough interest in the business to
try and make a window display, but in-
stead of the merchant encouraging him
and getting the little things that are ab-
solutely needed, he will not let him have
them and in this way he blights the pros-
pects of some bright clerk who might
some day be able to put in a display in
any store.

Grocers who do not care to try and
keep their windows in shape themselves
or who haven’t the time, should appre-
ciate the clerk who will take enough in-
terest in his store to try and do it, and
if there is anything that the grocer ean
do to help this elerk along he should
do it.

——
LITTLE BUSINESS SERMONS.

It is very easy for the merchant to
form plans, but the hard work comes
in carryving them out.

It is all very well to inerease business
by getting trade away from your fellow
merchants, but it is mueh better to in-
crease it by ereating new demand.

Enthusiasm will not keep up itself in
your clerks. They must constantly have
an example and incentive.
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TWENTY YEARS AGO.
Items of Interest From Early Files of
The Grocer.

The following items are taken from
The Canadian Groeer of July 1, 1892:—

““The measure to enforce early
closing referred to last week has
since bheen rejected by the Quebec
Legislature.”’

Editor’s Note.—Early eclosing is stil
a live question, not only in Quebee, but
in other provinees throughout the Do-
mionion as well.

. . .

““The grocers of London, Ont.,
purpose holding a grand procession
on the oceasion of their annual pie-
niec next month.”

Editor's Note.—It is interesting to
note that in this issue of The Grocer
appears an account of this year’s pie-
nie of the London grocers. They still
believe that business men need an oe-
casional holiday.

. L L

“Mr. Henry Swan, of Swan
Bros., grocers, King Street, Toronto,
is taking an extended trip through
Manitoba and the Northwest Terri-
tories. He writes Mr. Armstrong,
of Armstrong & Cook, Toronto, and
says that letters and books can give
no adequate idea of the country,
that you must see it to be fairly im-
pressed with its greatness. Mr.
Swan goes through to the Pacifie
(oast, returning about the middle of
July.”’

Editor’s Note—Mr. Swan is still ae-
tively engaged in business in Toronto
and in the same location as at the time
of his trip to Western Canada twenty
vears ago. Swan Bros. are one of Tor-
onto’s oldest retail groeery firms, having
been in business on King Street for 49
vears.

. - E
““There was a biz attendance at
the molasses auetion held in Mont-
real on Tuesday afternoon. Twenty-
two hundred puncheons were sold.

Five hundred puncheons were with-

drawn before the auetion and sold

privately at 29¢. Among the pur-

chases were 50 puncheons at 281%e

and 50 tierces at 321e, Caverhill,

Rose, Hughes & Co.; 50 puncheons

at 281%4¢ by C. D. N. Osgoode; 50

puncheons at 28e, by W. S. Good-

hugh. James Stewart & Co. handled
the sales satisfactorily to all con-
cerned. Five hundred puncheons
to arrive will be sold on July 5th.””

‘‘Geo. Inch & Son, general mer-
chants, Oak Point, N. B., are sue-
ceeded by Inch, Palmer & Co.”’

-~ b
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Where Half Holidays Are Observed

A List of Practically All Places in Ontario Over 1,000 in Population, Giving
Information as to Half Holidays and Hours of Closing — It Will be Seen
That the Barly Closing Movement is Gaining Ground Rapidly.

The following list ineludes practically
all places in Ontario over 1,000 in popu-
lation. The information as to half holi-
days and early elosing has been secured
at first hand from the eclerks of the
various municipalities.

Alexandria.—No half holiday.
close at 7 p.m. every day except Satur-
days.

Alvinston.—Wednesday afternoon.

Bracebridge.—No half holiday.

Blenheim.—Half holiday on Wednes-
days from June 15 to September 15.

Brantford.—Half holiday on Wednes-
days during June, July and August.
(Butchers and grocers only.)

Brockville.—Half holiday on Wednes-
days during July and August.

Jowmanville.—Half holiday on Wed-
nesdays during June, July and August.

Brampton.—Nothing decided yet.

Berlin.—Half holiday on Wednesdays.

Brideeburg.—No half holiday.

(‘ayuga.—No half holiday.

(Chatham.—The grocers close on Tues-
So far no other re-
tailers have fallen in line.

Cobalt.—Stores close at 7 o’clock on
Tuesdays, Thursdays and Fridays. An
agitation for a half holiday but nothing
settled.

(‘olborne.
days durinzg July and August.
close at 12 o’clock.

(‘hesleyv.—No half holiday.

Collingwood.—No half holiday. Stores
close at 6.30 every evening except Satur-

Stores

day afternoons at 1.

Half holiday on Thurs-
Stores

days.
(‘obourg—No half holiday.
(arleton Place.—No half holiday.
Deseronto.—IHalf !xnlid;l.\' on Wednes-
days during July and August.
Dresden.—No half holiday.
Dundas.—Half holiday on Wednes-
davs during June, July and August.
Elmira.—No half holiday.
Half holiday on
starting June 20 and ending
Exeter.—Half holiday on
during Julv and August.
Elora.—Half holiday on Wednesdays
during June, July, August and Septem-
ber.
Fergus.—Half holiday on Wednesdays
during June, July and August.
Forest.—Half holiday on Fridays dur-
ing June, July, August and September.
Stores close at 12 o’clock. Closing time
the vear around is 7 o’clock, except on
Saturdavs, when it is 10.
Fort William.—Wednesday afternoon
during June, July and August.

Thursdays,
Aungust 29.
Thursdays

Essex.

Y‘fo L$[ will be fu/lnl} 'd. ﬁ"h’“
”H/L,r value ,w/ fh»’/ﬂlrlhlh/ man.
By using it, he will be able to avoid
the delays caused by //}‘fﬂvﬂ towns
where the
closed.

Every traveler should elip the list

) TS A e ]
out and save it tor reference in plen-

/:r/,\'«/,/_\,\’ are

]I/l/[f,\' u'f

: A g
ninea routes during I]U summer

months.

Galt.—Nothing Matter is

being considered, but holidays will not

done yet.

he generally observed.
Glencoe.—No half holiday.
Gravenhurst.—No half holiday.
Haveloek Half

dayvs during July and August

Half

:“‘A’.‘i.l.\' on Wednes-

holiday on Wednes-
days during June, July and August.
Hamilton.—Half Wednes-
days during June, July and August.
Hensall.—No half holiday.
Hawkesburv.—No
Half holid 1V on
July and August.

Hespeler

holiday on

half holiday.
Hagersville Thurs-
davs during June,

Ingersoll.—Agitation for half holiday

on Thursday during July and August.

Half

summer

Kingsville. holidav on Thurs-

days during months. Stores

close at 6 during Tuesdavs and

p.m.
Thursdays through the whole year.
Kenora.—No half

Butehers close on Wednesdays.

general holiday

Leamington.—Half holiday on Fri-
days until September 1.
London.—Half holiday on Wednes-
days during June, July and August.
Lakefield
day on Wednesdays
Aungust, but opposition
I.’Original.—No half
Merritton. Wednesday
during June, July and August.
Midland.—No half holiday.
Mount Forest. No
Close at 6
Wednesdays and Saturdays.
Milton No half holiday.
close at 7 p.m. on Mondays, Wednesdays

-An agitation for half holi-
July and
is being shown.

durine

holiday.

afternoons

half holidays.

o'clock evervy day except

Stores

and Fridays.
Meaford.—Half holiday on Thursdays
during June, July and August.
North Bay. Agitation to close on
Wednesdavs during July and August.
Not yet decided upon.
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Newm:
ne~days during .
New Li

Ottawa

sKeard.

Many

half holiday.
make a
eir places of busi-

srnoons Ior two

ring Jul !
{alf holid
luring the summer mont!
Park Hill.—N ohalf
Peterboro.—Half

VvV alternoons.

Oshawa

Port Credit.—Half holiday on Wed-
and August.
Port borne.—An agitatior
or alf \"'
Port Dover.
Port Arthur.
Port Perry.
Preston.—No
Rainy River
iring June, July
Renfrew.—No half
Ridgetown.—Half

, elosing at 1¢
and August.
inev.—H

esdays during

June, July

ing decided

irsdays.
on other

holiday.
Stores

rhts in the week

holiday

in some lines of trade
St. Marys.—Half

days during July and Aungust.

Marie.—Half holiday on

oliday on Wednes-
Sault Ste.
Thursdays.

St. Thomas

Half holiday on Wed-

nesdays during July an 1zust
Tillsonburg.—No i
summer.
No half h
7 this year.
Wednes-

Weston
days.

Windsor.—The
day afternons.

Half

on Thurs-

arocers close
Walkerville alf holiday on Thurs-
days.
Winchester.—No half holiday.
Wateford.—Half
days during July and August,
close at 12.30.
Westport.—No half

Thurs-
stores to

holiday on

holiday.




Matters of Mutual Interest

To spend a hot July morning on the keen jump, luw-
cine around from store to store a couple of well-filled
sameple eases, miss tie statien bus by halt’ a minute and
Jost manage o thne vourselt en board the last coach as
. to bl

the train pulls cut 1= no joke. DPut on tep ot t
21 yvour custorers in the next tewn clesed up and oft to

edy.

tioe lakestde is hitle less than a treg
By eolloeting the inf

ot this paze The Groecr hopes it may avert seme of these

qeaiien civen on the othor =i

nts, and save the foys o

Lo weather disappointin

cme lraitless errands,
i intar on et ( LRTED. !
anv of the readers of The Grocer ean to i

Beitdoy st any mere oo plate, we wenld asi thon: 1o sonld

i 17 e partieulars witheut delay.

This: is ene ef the little ways in wiich Cain

!
€y ooy s 1 traveler.  But it is insientileant when
with cthier wavs., which, hewever, Le
g <0
x4
. ooro craveline ssabosman who ealls on the arecor

trade. will be ready to concede that retail creoors are

rtowel fernicd of mwarket tendeneics and ot all ine-
pertant develepments in the trade throneh dinz Cana-
Jipn Crocer’s weekly issues.
Winn o traveler advis s a enstomer 0 hay suar or
canned geeds i view o o nee, his
rrios 2l r weic't anse Uana Yo
el the sooffect, Thers is ne necd for bia to
aste veluat le time in treing to eonvinee th ey

1 ocenuine, and not merddy due to adeosive

e¢inz o new line, he

It a travelor 1s intr
i< not reverded with suspiaien and distrost, i
Las read about it in Canadian Groeer. On

his interest has bheen o dooand he s

cold interview ¢ven theugh be nmay be Tusy,

“hat the travel rs who hen

dian Greeer, ore those whese firms are advertising roau-
larly in the paver. It is blazing the way for thom, ie-
fineneing thoir prospeets betfors they appear en the scone,
makine it easier for them to ect the sienature on the
Jotted lil!(‘.
* * %
This is the twenty-sisth vear in the life of The Cana-

first <l muenbors making their "ew to the ercoery tradde

of Canada. and who acrce that if smell in eompes<, 7l
dian Grocer, s ud there are net a few who remator
Groeer wes ecen then rddia’ booand up-te-date with i<

“

Infermation.

Farlv in the 90°s we reached the dimity of a 2l-nave
papcr, eud inspired the gopr ciative reforince ropreduced
Tetfors from the Detreit Hercld of Cor
n Croeer is cne of cur

Cress

valaa'le

“*The Canad
and interesting exebanocs, and is so allv oand eerctully

o dited that its articles are widely copied 'y trade papers
the United States, and sbould be read with

throneloat
interest and prefit by all ereecrs on this side of the line,
cs well os bv Canadians, It is published weckly at Te-
ronto, contains 32 pacges, and is only %2 per vear, and
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often a sincle number would be worth the price of a year's
subseription to any enterprising tradesman who desirves
to keep pested -on commereial affairs,””

We have had many Kind expressions of appreciation
since the cne quoted above, but these we value st are
froa e ratailers out through the provinees, who con-
<alt us o drcquently and on so many phases of their
Pusinesss Take this, fer example, from a Nova Scotia

Cionadi on Groeer, Toronto,

Poor Yiese o Endesad tind ebiogue  for teur dellars
00 T fer my sulseription to The Canadian Groecr,
fora o cony o yenr Greeery advertising,

Crocradvortising panager has the time, 1 would like
criticism ef the cttached ad.
iowerkl Bhe teosce a short editorial on suzar in vour
rexioor an carly issue, as Ioam thinking of buying .
corleadsor perbaps a little ere, but naturally wonld like
to cot it as near the bottom as possitle,
The Canadian Groeer is a genuine live papor. AN e
N o yeur re wdors,

e=lIons are wortin nen

Yours very traly,
J. M.
New Glazeew, NS Jane 6, 1912,

A Lotier ke the ot ove as the result of years of taith-
Colserdiecs The wreiter kncws by experience that wlat
redcsin the oditeriale gews and market seetions of T

Creor will be absclotddy anliased and  rdlialle. H

Kore s what is'pepalk Knewn as a wretic-ap L nds na
Place 1 the colnmns of The Cracer, and ihat wiar s aj

parc Lty U e opinten or ot mnt of the oliver s s

tact, as well,

* % %
ey . % x
Flre questien of bow to floure profits corrcetly andd
o Bindeed ene of the cest of doive husiness rvaised by
The Carsed Creecr o e pettibs pgo haz proval two
Fines oo welve Firstot ot o Jorze numbor of votoilers
: o e plea of what it was costing them to do

Busicess nor what actual proft they wer wakinz oot
cocds ey sell o Second, thet the leading erocers have
row becer eovery mueh clive to thess guestions, as is evi-
denecd Ty the numbor of statements submitted to our
Mr. Henry Johnston for eriticism,

The case is put very neatly in the following letter:

Dezr Sir—1 think yenr articles on “*The Cost of
Doine Business™ are by for the mest impertant of any-
thine veu have keen pu'lishinz,  If vou ean onee show
the eoneral ran ef grocers what it costs them to do busi-
ness vou will have made a big step towards eliminating
price-cutting,

With kindest regerds, believe me,

Yours very traly,
A. MALCOLMSON.

Chatham, Ont., April 30, 1912,

"here ean be little doubt, that price-cutting and failures
are in a ercat majority of cases simply a result of an in-
adcquate idea of the cost of deing  business, and the
fizuring of profit on cost rather than on selling price.
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Rather Strong Front to Flour Market

Some Mills Have Advanced Prices on Manitobas in Western
Canada—Lower Prices on Mill Feeds Throws More Strength

on Flour—Bran is Reduced Agzain—Flour

Season.

There i1s a further easier
reduetions

reported

bran this week., and

1 to £2 per

feed tor p

as cow feed.

ending

vinees as wel
a strone ftront, w
feed

qar bhran

1
mill rows reater

do

rs
and other bv-produets,

o taek 1t on to tlonr

It 1S necessary 1
prices,

Demand from millers for flour appears

to be on quite an appreciable secale
season. Naturally  the sale

throuech the groeer 15 not so
summer as durine eooler months of vear,
but to this

hetter than

orocer who attention

find

it otherwise would be.

ives

line will business mueh

‘Flour business
is keeping un mueh better than I expect
“AL”

this

was the comment of one flour man
\\m']\.

Cereals are doing fairly well for June.
done on a hand-to

best

Business is mostly

mouth basis, as it is for retailers

to buy in small quantities and oftener
during summer, so as to maintain a fresh
stoek.
ed 12 cents per sack, but cereal men say
that rolled oat
steady.

During week oatmeal has deelin-
market is holding fairly
Exporters appear anxious for
I'nsiness,

Trade Fair for

MONTREAL.

now not

appears
13,00 per ton
Manitoba \Wheat.
in car lots, per bbl
in car lots, per bbl
in ca nots i
Winter Wheat,

CEREALS

price change during week.

Cereals have shown no

Cornmeal 1s
a little steadier on aceount of seareity
of good quality raw material.

Rolled oats appear to be in good de-
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Trade in fruits, as well as in a num-
ber of lines of faney vegetables has
been stimulated this week by the ap-
proach of Dominion Day. Around every
holiday season, fruits are always in bet-
ter demand, but this is especially true
in the summer season, because fruit is
a warm Early in the
week advanee orders began to arrive
from ecountry distriets, and trade be-
ecame more active as week
Orders comprised a greater percentage
of faney and high-priced goods than is
usually the case.

It was pointed out in last issue that
pineapple season had reached its zenith.
This proved to be true, and trade m
this line is dwindling some, although a
considerable volume of business is still
Preserving wants, with ex-

weather food.

advanced.

being done.
ception of some belated business, have
been pretty well cared for, demand to a
large -extent now being for table use.
Jusiness in pines this vear has been
good, for, in the absence of strawberries,
dealers have been pushing pines
strongly.

Shipments of (‘uban stock are about
to an end. For a time they showed
some little waste, although late arrivals
have been better in this regard. Floridas
are coming on the market, but at a
higher rate than ruled for Cubans. Qual-
ity 1is, however, good, and next couple
of weeks should see a continued
movement.

zood

The Canadian strawberry is allowing
publie appetite for it to develop to a
high point before making its appear-
ance in anything like substantial quan-
tities. However, the amount of imports
from across the line are dwindling, but
(Canadian receipts so far have not heen
larze enough to break the market in the
way it was expected. However, some
continued warm, ripening weather would
soon bring the change they are look-
ing for. Canadian cherries are now com-
ing forward in limited quantities.

Past week has been more favorable
lemon weather, and demand has been on

Limes, box
Oranges—

'ineapples—

Hr G T o,

I & VELETAR

Dominion Day Stimulates Fruit Trade

Increased Orders in Anticipation of Holiday Trade — Fancy
Vegetables Were Also Helped—Firmer Tone to Pineapples—
Lemons Moving Better and Are Stronger — Tomatoes From
Texas and Mississippi—New Potatoes Easier.

a larger scale. If Old Sol would decide
to hand out a more fiery brand of sun-
shine it would bring a mueh brisker
movement, and no doubt bring a firmer
tone to market. As it 1s there 1s a
steadier feeling in fresh cuts
they are below the par of other varie-
These, as well as November cuts,

because

ties.
are now going out, while Verdelli, on
aceount of being hicher, are not moving
as yet.

Tomatoes are now coming along from
Texas and Mississippi, and at a more
reasonable ficure. They are in four-
basket flat erates. Florida stock ‘s
about done. New potatoes are in bet-
ter supply and lower in price, and large
quantities are being sold.

MONTREAL.

GREEN FRUITS.—Market is fairly
active for practically all lines, in spite
of some high prices. The banana mar-
ket is acting in a rather unusual way,
prices being advanced just as large sup-
plies from Jamaica came to hand, when
it was  expected that the
would be the other way. Navel oranges
are pretty well exhausted now, and late
Valenecias will now be in the limelight.
Strawberries are in good demand, and
lemons are also being asked about more
owing to the warm weather, which
seems to be here to stay. That the high-
est price for lemons have not yet been

reasonable

movement

reached there c¢an be no

doubt.

Bananas, crated
Cocoanuts, bags ...
(}raf)e fruit, Florid

amaica, case
Lemons

e e ro
28IZTI53

Navels ses sess
Valencia ... 375
Jamaica, 17
Mexican Soe v

Cubans, 25

Strawberries, per quart ;15

VEGETABLES.—There is a fairly
cood demand for all lines of vegetables,
in spite of high prices prevailing. Cu-
cumbers are not moving so freely as ex-
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Rhubarb,
Waterme
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prices
downw
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easier
at $4.
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good !
ideas.
what

Tex:
comin,
to a ¢
price.
Tex
Egypt
Tra
especi

pected owing, no doubt, to smaller offer-
ings and consequently higher prices.
Potatoes are well looked after, and ecar-
dear.

rots remain searce and

o

Beans, green, hamper
Wax beans A
Carrots, boxe
(abbage, crate
Cauliflower, d
Celery, Bermuda, crate .
Cucumbers, basket
Garlie, 2 bunches ...
I'eppers, green, crate of 6 baskets
Lettuce, Boston, per box of 2
Leeks, dozen (N.Y.)
Onions—

New Egyptian, per 1b.
Radishes, dozen
Sweet potatoes, per basket ..
Potatoes, Green Mountains, bag
New potatoes, per bbl, s,
Spinage, per bbl.
’arsnips, bag ...
Tomatoes—( Florida

Choice

Fancy
Turnips, per

8
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TORONTO.
GREEN FRUITS.
strawberries which fruit men were look-
ing for last week has not yet taken
place. In faet, prices at beginning of FR
week were much first of :
: : Warn
last week. However, Canadian berries ¥
. rQ oreen
have been replacing U.S. stoek, but sup-
{ searee
plies have not -
ries i
weaken market. .
o Aprie
ther will,
. . tuece,
story. g g
¢ ; ful in
anadian
Frui

The big change in

the same as

been large enough to
Warm ripening

different

wea-

however, cause a

cherries have made their

debut during week, selling at around 75 Apricots
. p: m Water
cents for six-quart basket. The quan Banana:
. . y & Californ
tity has so far been small. U.S. cherries Caulifio
5 % g C
are still coming along at $2.50 per box (‘:ﬁ'[lg::
Pine market is stronger !l11~. week 82:?1’:
Cubans are about done, but Florida are e
coming along, althouch at a higher rat. Messina
- . . . Oranges
Navels, which are winding up some Strawbe
Washin

what steadier and firmer. Valencias are Onions,

selling at $4 to $4.50 per case. Ther Peppern
: E: : o Potatoe
are some Mexicans on market at $2 p Carload
case, Flo .l
The wholesale fruit men moved 1 .A,lf'n'::'

their summer quarters on Monday. TI
opening this year was two days lat

than a year ago, and the latest for s
years. Th
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conti
with
work
ings,
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stanc
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cateh

(‘antaloupes are on the market at
per ecrate.

Bananas, per bunch
Red bananas, per bunch
Huckleberries, qt.
Lawtonberries, qt.
Lemons, fresh cuts
Lemons, November cuts
Lemons, California
Limes, per 100 ....
Oranges—
California
California,
Tangerines,
Pineapples,
Pineapples,
Pineapples,
Strawberries, quart

navels
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THE CANADIAN GROCER

Rhubarb, per dozen (X
Watermelons, each

VEGETABLES.—As usual, vegetable
prices are fluctuating, but on whole tend
downward. New potatoes are prominent
on market just now, and values are
easier under increased shipments, selling
at $4.75 to- $5 per barrel. Easiness in
old potatoes is not so marked, holders of
good stock being quite steady in their
ideas. Trade in old potatoes is some-
what overshadowed by the new grad-s

Texas and Mississippi tomatoes are
coming along in flat erates, four baskets
to a crate, and are more reasonable in
price. Florida stock is about done.

Texas onions are in fair supply, while
Egyptians are about cleaned up.

Trade this week has been quite good,
especially in faney lines.

Asparagus, Cuudhn basket siee BB

Carrots, pf sl
Cabbage, new, per cule " o Ghak
Cucumbers, Florida, hamper

an lcnue: per dozen

Unione—
Egyptian onions, 110 1b. bags

‘l‘uu onions, 50 Ib. crate

P.EL .
Ontario, bag
new,

new,

case .
Green peppers, basket

WINNIPEG.

FRUITS AND VEGETABLES. —
Warm weather has greatly stimulated
oreen fruit business. Navel oranges are
searce, Valencias now coming in. Cher-
ries and Florida pineapples are lower.
Apricots are now listed. Native let-
tuee, onions and radishes will be plenti-
ful in another week.

Fruits—
Apricots, crate ...
Water melons, doz.
Bananas, bunch .
California lemons, crate
Cauliflower sassosvecs
Cucumbers, doz.
California celery, dozen
Cherries, case
Grape fruit ..
Florida tomat
Limes, bo:
Messina lemons
Oranges, navels
Strawberries, case
Washington apples, box
Onions, Cal., sack ....
Onions, Bermuda, case

o

Pineapples, case
Florida tomatnes
Almeira granes .
Oranges, Valencia

ABBUBSSRICEILLRESY

.
w

—_——
SUGAR BEET PROSPECTS.

The progress of sugar beets in Can-
ada has been somewhat hampered by
continued backward season during June
with mueh wet weather. However, field
work has made fair progress, and sow-
ings, which considerably exceed those of
last year are furnished. Thinning is now
under way, and while the erop is re-
ported to be about 10 days late, the
stand is good, and with favorable
weather from now on the roots will soon
cateh up.

PEDDLERS MAY STILL YEL.
By-Law to Prohibit Calling of Wares
Laid Over.

Toronto, June 27.—One little word or
rather the difference of opinion as to
its exact meaning has delayed the pass-
ing of the by-law to prohibit peddlers
from ecalling out their wares on the
street. That little word is ‘“hawk.”’

The proposed by-law came before the
city eouneil on Monday, when a deputa-
tion from the Retail Grocers’ Associ-
ation was on hand to urge its passing,
while opposition was offered by repre-
sentatives of the peddlers. The by-law
had received its first and second read-
ings when the question was raised as to
whether the privilege to ‘‘hawk,”’
which is given the peddlers when they
take out a license, did not include the
calling of their wares. The eity solieitor
is to report on this question, and the
by-law is to eome up at the next meet-
ing of the ecouncil, when the Retail Gro-
cers will have another deputation pre-
sent and hope to put the by-law through
its final stages. Mayor Geary was of
the opinion that license was merely
given to peddlers to sell and that coun-
cil could regulate the manner in which
eoods should be sold.

Wm. C. Miller, J. S. Bond and Neil
Carmichael presented the grocers’ side
of the question. Mr. Carmichael raised
the point that residential distriets had
been created where the grocers were not
allowed to go, but hawkers could go
there without hindrance. He contended
that they should be kept out as well as
the grocaers.

Wm. Ee¢kles for the peddlers con-
tended that grocers can canvass and
ring the telephone, which he thought was
just as bad as peddlers shouting.

———
LONDON ALSO AFTER HUCKSTERS

They Buy Up Goods That are Scarce—
One Man Was Fined.

London, Ont., June 27.—A committee
from the Retail Groecers’ Assoeciation
waited on the chairman of No. 3 commit-
tee of the eity counecil in regard to man-
ner in which hucksters buy on local
market. It was claimed they get down
to market very early and buy up any-
thing that is searce, thus practically
cornering the market. The groeers have
to buy from them or go without. If they
do buy from them they have to pay a
big price. The chairman of No. 3 com-
mitte promised to look into the matter
and put a stop to it.

The market elerk had the first of a
number of cases before the police mag-
istrate on Friday last when the offender
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was fined two dollars and warned that
next time it would be more.

The groeers of London are pleased at
the outeome and feel indebted to the as-
sociation for having this nuisance stop-
ped.

——
VEGETABLES BACKWARD IN N.B.

John, N.B., June 27. There is
little hope that there will be an abund-
ance of vegetables at any early date this
year in St. John, Fredericton, or Mone-
ton markets. The spring has been de-
cidedly backward all over New Bruns-
wick, and there is a strong belief that
potato erop and others will suffer on
aceount of bad weather. For about
three weeks there was a rain spell which
was marked by a fall almost every day,
while one or two days intervening with
much heat may cause a rot. Conditions
all through the provinee are practically
the same and supply of green goods in
the country market and on groecers’
racks at present is not nearly so encour-
aging as might have been the case with
finer weather. There will be a very
heavy hay erop, however, and it is ex-
pected that harvest of oats will be very
large as well, but there is little hope en-
tertained for cheap vegetables, such as
potatoes, turnips, earrots, onions, ete.,
whieh will likely be searce.

——
FRUIT PROSPECTS IN ONTARIO.

A Toronto wholesaler who has just
returned from a tour of inspection
throughout the fruit distriets of On-
tario reports that quality of fruit will
likely be good, but the quantity light.
Condition of strawberries points to not
much over 50 per cent. of a normal yield,
while peaches do not promise much bet-
ter.

Indieations are that raspberries and
thimbleberries will not be as plentiful
this year as last. The severe winter was
responsible for mueh of this prospeet-
ive shortage. The strawberry plants did
not run last vear as well as usual, and
many fields were plonghed up. The see-
tions that promise best are Queenston,
St. David’s and Burlington, and most
of the country situated along the heights
that run back a distance from the lake
Generally speaking, a moderate erop
is looked for, and good prices are anti-
cipated by those who have followed the
market.

S -

What is said to be the first of its
kind in the history of the California
bean industry is a ecanning plant for
the packing of California green lima
beans, to be ready in August.
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Fish Trade Satisfactory for Season

Movement of Fish Quite Up to Standard for Time of Year—
Fresh Fish Predominate—Hard to Handle Smoked Varities in
Hot Weather—Easier Tendency in Codfish.

Reports from different centres of the
Dominion indicate that fish men are
pretty well satisfied with volume of
business. True it is that weather of late
has not been quite so favorable as ear-
lier in month but for this time of year,
movement of fish is deseribed as satis-
factorv. Trade at present time is of
course nearly all in fresh varieties, for
it is difficult to handle smoked lines
during warm weather. However there
is some business passing in smoked. Fin-
nan haddie is one of the principal smok-
ed lines while in fresh, halibut, trout
and whitefish are favorites.

The mackerel eateh on Nova Seotia
coast has so far been disappointing.
There are better hopes for the second
run. Fairly cood eatches of codfish on
eastern coast as well as phenomenal
Norwegian cateh is having a depressing
tendency on the market.

QUEBEC.
MONTREAL.—Haddock and eod are
both plentiful and quoted at reasonable
ficures but there is a seareity of lake
trout, and whitefish, also pickerel and
perch. Brook trout and pike are not so
plentiful and prices are firm. Gaspe sal-
mon is moving freely. Faney large
fresh mackerel are searce and prices
have advanced.
FRESH AND FROZEN
Fancy spring salmon, per Ib,
Large

shad herﬂu
Market cod, cases
Less

g:as

=

i);r 1b.
Herring, frozen, per 100 fish
Mullets

IBRRFAZ=ES

New Gaspe salmon, [ur lh
Qnualla salmon ...
No. 1 smelts, per Ib.
iake trout, per lb.
Whitefish, large, per Ih,
Pure cod tablets, 20 l]b tablets .
Whitefish, small. lh.
Barbotte (dressed) hullh
PREPABID F‘IBH

Boneless eod, in hlocks or packages, Ib...
Dry pollock, 100 Tb, bundles, per bundle
Shredded cod, 2 don in box, per box
Boneless strip end. 30-1b. hox

SALTED AND PICKL)

ew green cod, per bbl.,, 200 Ibs.

\cv Labrador herring, per bbl. ......
New Labrador herring, per half bb
No. 1 mackerel, pail ...
No. 1 mackerel, half bbls.
Lake trout, kegs ... -t

eaven's cMmL ceNS3:05900030NICeeecS
B8 BRY¥SSSZ
-

No. 1 green hndl%‘ock per 200 lbs.

bb!
Lake trout, half barrel ...
Scotch herring
Scotch herring,
Holland herﬂu hnll bbl
Holland herring.
Roneless new herﬂnj 10-1b. boxes .
Salt eels, per Ib.
Labrador salmon, bbls. o

Bloaters, box
Yarmouth bloaters, fancy, pe:
Haddies, fancy, 15-1b. boxes, per Ib. .
Fillets, fancy, 15-1b. boxes, per Ilb.
Herring, new, smoked, per box ..
Kippers (small) per box of 50 fish
Smoked salmon, per

SHELL FISH.
Solid meats—Standards, gal., $L.75;
Boiled lobsters, per Ib.

Son—anunon

OMN OHMOOM~ &o
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ONTARIO.
TORONTO.—Halibut is selling at 10
to 11 cents and is one of the favorite
lines in demand just now. Trout and
whitefish are also good sellers. For the
season, dealers report business up to
standard.

Present weather will not allow hand-
line of mueh smoked fish but finnan had-
die is to be had at 8 cents per pound.

FROZEN FISH.
FRESH CAUGHT FiSil.
White fish, per Ib. .
Lake trout, per 1b
Steak. cod ...
Haddock
Halibut
Flonnders .
T.ake Erie hemnm per 1b.
Pike

Perch
Suckers

Gold eyes

£

cooocosose o
RIVRNI=IIEE

[‘RFPARFD
Shredded cod, 2 doz. pkgs. to
Acadia cod, 2-1b. boxes, 12 to cnte .
Cod in loose strips, 25-1b. to box, Ib..
Finnan Haddie

-

=2
»33BR

NEW BRUNSWICK.

ST. JOHN.—The finer weather of
past week has differed greatly from
former disagreeable period, and has had
a promising effect on fish market. Large
cateches in many lines have been made,
but this is only making amends for what
has previously been the ease. catehes for
most part having formerly been liaht.
Past week has praectically seen finish of
the gaspereaux season which has heen
a fairly good one. The season in hali-
but has been poor and will soon be
done. The backward spring has miade
supplies light, fish keeping into deep
water and not coming near shore as a
result of the eold weather. Salmon has
come to a moderate price bringing from
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16 to 25 cents a pound, and that it will
not go below that price is the firm be-
lief of dealers, who give as their reason
that high cost of meat lines will create
a livelier demand for this fish. The
catch up to present has been well up to
standard but will soon commence to fall

off.

NOVA SCOTIA.

HALIFAX. ("ateh of mackerel on
Nova Scotia coast so far this year has
been a big disappointment on aceount
of the main school of fish keeping for
most part out in deep water. Nearly
all the hauls of mackerel on south shore
near Halifax have been marketed fresh,
the bulk of them having been bought
for ten cents each. Very few were salt-
ed in this distriet. Some few fish are
still being taken, and fishermen hope to
do better when second run comes along.
Advices from Magdalen Islands also
state that cateh there is unusually small.

From all points, particularly Cape
Breton, eome reports of large catches
of ecodfish. Gaspe also reports fish
plentiful. Along south shore of Nova
Scotia results have been fair, although
interrupted by stormy weather, The
Lunenburg spring catch of half million
quintals will shortly be on the market,
and this together with phenomenal Nor-
wegian eateh, will have a tendenecy to
depress the market. Large codfish are
quoted at vessel at $5 per quintal land-
ed here, and the price will probably go
still lower.

Newfoundland herring are arriving
freely, but price has not yet been fixed

MANITOBA.
WINNIPEG.-Market is steady, with
supplies liberal and demand good. Fresh
whitefish, pickerel and gold eyes are
plentiful. ,

Fish—
Lake Winni, whitefish, 1b.
Fresh pic 2
Steak

2
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pﬂ case
or, per hnlf barrel .
Holland, kegs
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Butter Market Now in the Balance

Dealers are Wondering Which Way it Will Swing—June But-
ter in Demand for Storage Purposes—This Has Steadied Situ-
ation—Eggs are Unchanged—New Cheese Has an Easier Ten-

dency.

It is just a question whether butter is
any easier than a week ago. True it
is that dealers were looking for an ap-
preciable production this month and
further concessions in prices, but as far
as prices are concerned there has not
been much change. Although this week
market at some centres is still said to
be on the easy side, holders are not giv-
ing way as much as was expeeted.

One explanation of bullishness on part
of holders is that June butter is consid-
ered as very desirable for storage pur-
poses. At some centres demand for it
for this purpose has been quite keen.
The West has now become pretty near
able to supply its own demand, although
an oecasional offer is received from
Western points by Eastern firms.
There have been some inquiries
from English houses for quo-
tations on June butter, but prices in
Old Country are much too low for busi-
ness at present.

Pastures in most parts of Dominion
are in excellent condition, and faet that
make of butter should be large inelines
some dealers to think that prices should
be lower. ‘‘Perhaps they should be low-
er,”” said one man, ‘““but I don’t know
where to go to buy any at a lower rate.”’

Warmer weather will soon be eausing
a greater shrinkage in eggs, and result-
ing in a generally steadier feeling with
a greater premium on guaranteed new
laids. There is no particular change in
situation during past week. Up to the
present, weather has been favorable to
receipts arriving in good condition, and
a greater quantity than usual has been
stored. Demand for eggs is not quite
so heavy, the public appetite tiring
somewhat of this line, which has had a
big run sinee early spring.

Trade in smoked and cooked meats
on aecount of hackward season has been
rather tardy in getting under way, but
should soon begin to blossom forth.

Cheese was easier last week, and still
has a tendency in same direction on ac-

count of increased production. Advices
from England state that although rains
have fallen in Great Britain they have
not been sufficient to compensate for
previous dry weather.

MONTREAL.
PROVISIONS.—There is no immedi-
ate change in prices for this week, but
higher prices for lard are certainly ex-
pected. There is a fair trade passing
in smoked meats and bacon.

Long clear bacon, heavy,
Long clear bacon, light,
Hams—

Extra large sizes, 28 to 40 lbs,, per Ib,
Large sizes, 20 to 28 lbs., per Ib. ....
Medium sizes, 15 to 19 Ibs,, per Ib. .. N
Extra small sizes, 10 to 14 lbs,, per b, ........
Bone out, rolled, large, 16 to 25 lbs., per Ib....
Bone out, rolled, small, 9 to 12 lbs,, per Ib.....
Breakfast bacon, English, boneless, per Ib
Windsor bacon, skinned, backs, per Ib. ...
Spiced roll bacon, boneless, short, per lb.
Boiled ham, small, skipned,
Hogs, live, per cwt,
Hogs, dress, per cwt,
Pure Lard-—-

, 50 Ibs., per Ib.

Compound Lard—
Boxes, 50 Ibs, mnet, per Ib.
, 10-1b, tins, 60 lbs, to case, per Ib..
, 51b, tins, 60 lba. to wase, per Ib.
, 3-1b, tins, 60 Ibe. to case, per Ib.
, wood, 20 lbs, net, per Ib, ....
, tin, 20 Ibs, gross, per Ib. ..

ork—
Heavy Canada short cut mess, bbl.,

Bean pork

Canada short cut back pork, bbl.,, 4588 pleces
Heary short cut clear pork, bbl. o
Clear fat backs

BUTTER.—The local market is quiet,
with only a limited demand from out-
side sources for supplies, and no export
business doing. There is no change in
prices to report.

Creamery DIOCKS .......cccocenececccannness 0 26%

Dairy tubs, b, ... iees. B8 03
Fresh, dairy rolls . o=

EGGS. — There has been a marked
falling off in supplies at some points,
but not to same extent as during corres-
ponding periods of past vears. Supplies
are coming along pretty freely and
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prices have been maintained under good
demand, but market for second quality
stoek is quite inactive, as prices for this
class are low, and sales should not be
difficult to make.

02

sssesss 0N
CHEESE. — Prices at country points
showed a slight deeline during the week,
owing to a weaker feeling, which has
prevailed for some time. The local mar-
ket is quiet, little business being trans-
acted over the cable, and prices in gen-
eral may be said to present an easier
tendency.
uebec,
estern,
Western,

Western, small, vo vos 01
Old cheese, large o B ™

POULTRY.—Stocks of good poultry
are getting low, and tendency is for
higher prices. Live fowl are plentiful,
although there was a slight seareity last
week, owing to a number of Jewish fes-
tivals being celebrated. Eggs being
high in price farmers seem to have de-
cided to keep hens laying rather than
send them to poultry markets, and
this may to some extent aceount for
falling off in supplies
Turkeys, No. 1, per Ib,

Turkeys, No. 2, per Ib.
Chickens, per lb. -
Fowls, per Ib.

Ducks, per 1b.
Geese, per Ib,

HONEY.—Market at present is quiet
and no great aectivity will be noticeable
until the fall. Groeers find honey a
hard line to handle during hot weather
as it must be exposed to be sold readily,
and when placed on counter attraects a
large number of flies, which are by no
means welcome in any up-to-date store.
The demand at present is from econfee-
tioners for manufaeturing purposes.
Prices remain unchanged.

White clover, strained ...... 0 10%
Buckwheat, strained sessssces 0 8%

TORONTO.

PROVISIONS. — There is an easier
tone to provision market this week. At
least slightly lower figures are being
quoted on smoked meats and lard by a
number of houses. Lard is quoted in
tierces at 133 cents. Breakfast baeon
is lower at 17 to 18 ecents, while a re-
cession of 1'5 cents in smoked hams is
noted by a couple of houses. Demand
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for lard is not as brisk as earlier in year WINNIPEG. e
when butter was at a record price. PRODUCE AND PROVISIONS. — e
Backward season has kept d'emand for As expected there has been a decline -
smoked meats smaller than is usnal in butter prices, which may be looked S
T o s . ows o1  upon as steady for the summer season. R o8
Medium hams, per Ib. ol % Cured meats are active with some Dalry prints .... e
glﬂ, gg changesh Lard 1s ﬁrm. G . sdsscensssiscccsonsoncessoy sois o
©017 018 Lad— Outario, large, new
013% 013% Tierces ..... & Twins, new .
Shoulders RUBTL N BT 50 1b. tubs 0ld, large ...
Pickled Iub—le less than smoked. 2 1b. tubs .. Old, twins ...
Long clear bacon, per lb. . e O13% O
Heavy mess pork, per bbl 200 2050
rt cut, per bbl ...... U0 20
hams ...... 0% o
b et R
ul .o @ -
, e i« Reasons for the High Price of Butter
| y t}ve }lxloxs. alt cfuntr,\ points ..... gg
: e T S B0 125 Chief Dairy Commissioner for Canada Says the Consumer
}: BUTTER.——Butte? prices show little Rogn;: Payf, :m: or f;a;ﬁne' :5 ?::l?l :y ;1::‘“1;‘3901"—'
or no alteration since last week. A % REler ol Supply an °n_“n__ Ly G _DUser Tamine
number of dealers a short time ago were in Winter if Cold Storages Didn’t Exist.
looking for further recessions in butter,

If the wholesalers and retailers have would have been fixed by the export
this. Differences of opinion prevail re- Dot been the cause of the high price of value, which was never above 283 cents
carding the future. ‘‘I think butter butter and other products during the per pound, and most of the time it was
should 2o lower,’’ said one man. ‘‘Itis past winter and spring, it is not the several cents lower.
still pr;tty high. fault of a section of the daily press. Re- ‘‘Butter having become an article of
“I don’'t know where to go to get cently a large Canadian daily displayed international trade, the price thereof is
butter at a lower rate than I am pay- an article on its front page, two columns regulated by the world’s markets. Dur-
ine now,’’ said another. wide, referring to the hich price of but- ing a period of actual shortage in Can-
A The pastures are excellent, and there ter under the heading, ‘‘Consumer Pays ada, when supplies must be imported
: {' should be a big production of butter Feast or Famine.” The article pur- from abroad, the duty, cost of carriage

but now they appear less confident of

o —

ot now, but June butter is desirable for ported to be based on some statements in and commissions must be added. If a
b storing purposes, and demand is there- reports made by J. A. Ruddick, Ottawa, sufficient quantity of butter is stored at
S8 fore good, accounting for econtinued chief dairy commissioner. this season of the year that contingency
steady feeling. g . is avoided. It is not correct to say that
fied JBer Criticises the Heading. the ‘‘Consumer pays, feast or famine.’
L Gmeme D : Mr. Ruddick replies to the article in
Creamery solids ....... .02 02 MrT, piie - 2
g B o Bl = 08 8B question calling attention to the heading, , Butter Famine Otherwise.
e e QU 019 02 which he says was not justified by the ““I would add also that the cold stor-

age warehouses, as a rule, do not deal in
butter. They leave that to the merch-
ants, and if it were not for their enter-
prise in providing against it, we should
have a butter famine every winter in
(‘anada.

‘‘Finally, I may add that there is a
general shortage of butter all over the
world at the present time. The Austra-
lasian exports, which are normally very
large, have shown a great decrease dur-
ing the past twelve monts. This is the
chief reason why the price of butter is
high at the present time.”

EGGS.—With practlcallv same figures contents of his statements. His reply is
being paid for eggs in country, price be- interesting inasmuech as it refutes the in-
ing asked city retailers is unchanged ference drawn in the heading and be-
from a week ago. Some firms are get- cause it explains in concise manner the
; ting higher than quoted price for guar- reasons for the prevailing prices of but-
) anteed stock. ter. It is herewith reproduced:

Weather on whole during June has ““I hope you will allow me sufficient
been favorable to eggs, but now with space to show that anything I may have
warm days beginning to appear, shrink- said on this subjeet would not warrant
age can be expected to be heavier. Cool the interference contained in the head-
temperature has allowed more eggs than line just quoted.
usual to be stored this month, although “¢It is auite true that the price of but-
price has been quite high. ter may advance while there is a tem-
porary demand for storage purposes, but

S S e
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: CHEBSE.—t is expected that when ‘0 fact should not be overlocked that ——

. ’ total production of cheese in June is it is always necessary to s.tore .

Eedniln A . ey . made butter in Canada against the per- A BELIEVER IN TURNOVER.
i Swurell 3 ok 1 wiB s agpresiable. iod of short production during the win- : .
{Y At least the excellent pastures through- o s P o A prominent member of the retail
oRe g out the provinee indicate that. There . trade stated to The Groeer the other day
{g ! is no change in general market, but as Short Supply in Winter. that his chief aim as a !ar;:e dealer, was
i one dealer put it, ‘‘while market is not ¢“This country never has produced and t© get tur.nover. He pmnt_ed o‘ut that as
f »;',‘lw ‘ easier, it is no steadier, either.”’ probably never will produce a sufficient turnover inereased the ratio of expenses

cold decreased; that if a fair, but not exor-
bitant, profit were secured, the business
would build up more rapidly than with
larger profits and less turnover.

0ld Cheese— quantity of butter during the
g% 018, weather to supply the consumptive de-
018 019% mand at that period. The price of but-
ous oux ter was unusally high in Canada last
" 0154 0134  winter. Why? Simply because the .
HONEY.—Business in honey is slack. quantity stored last summer together
There is not much honey left on market. with the winter production was not The wife of C. L. Plank, general mer-
equal to the winter demand. Had the chant, Lorneville Junction, Ont., was
merchants stored a full supply or more seriously injured in a railway aceident

Honey—strained—
Amber honey, 60-1b, tins, per b, .... 007 008 . : = e
Buckwheat, 601b. tins, per 1b. ...... o 008 than was needed, the wholesale price recently, but is progressing nicely.
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Prices are steady.
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BOILED HAM
ROAST HAM

With Dressing
COOKED AND JELLIED MEATS

post Bunns Brands perfection in quality and appearance, ideal for
picnic and holiday purposes, and shows you a good profit.
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have caused you much thought as to representatives in that fast growing and ready market.

We will represent vou at each pulsating distributing centre. We have large track
wareliouses and ample storage accommodation for all ¢lasses of merchandise.

We will handle your produets for vou on a reasonable commission basis.
R.

retail
or day
r, was
hat as
penses
. exor-
1siness
1 with

We have the experience, the business ability and the finaneial standing to do so sue-
(‘t‘\\llll“‘\'.

Let us advise you of the Western prospects of YOUR line—drop us a card and get
in touch with us at once.

Much depends on it for you.

NICHOLSON & BAIN, ™ 5z, ™

HEAD OFFICE, - - WINNIPEG, MAN.
WINNIPEG REGINA SASKATOON EDMONTON CALGARY
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QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $40 PER INCH PER YEAR

Goods made by
E. W. GILLETT CO.. LTD.
(Ontario and Quebec Prices.)
IMPERIAL BAKING POWDER.

Cases Sizes Per dos.
4-dozen...... o | e S 85
3-dozen...... G508 o ees LTS
1-dozen...... 12-02. ... .. 300
3-dozen...... 12-0z 34
-dozen..... 214-1b 10 50
1,-dozen..... 5-1b 19 80

MAGIC BAKING POWDER.

Cases Sizes Per doz.
GO . ...~ B s weind 50
4-dogzen...... 4-08. . %
4-dozen...... 6-0z. . 100
4-dozen...... 8-0z. .. 13
4-dozen...... 12-o0z. s 2108
2-dozen...... 12-o0z. v 285
4-dozen...... 16-0z. 225
2-dozen...... 16-o0x. 2 30
1-dozen...... 214-1b 5 00
1, -dogen..... 5-1b. 9 60
2-dozen...... 6-0z. 1 Per

1-dozen...... 12-0z case

1-dozen...... 16-o0z. $6.00

Special discount of 5 per cent.
allowed on five cases or more of
“Magic Baking Powder.”

MAGIC SODA.

Per Case.

Case No. 1, 60 1-1b. pack-
ages, 1 case $2.85; 5 cases §2 75

Case No. 2, 120 34-1b. pack-
ages, 1 case $2.85; 5 cases $2 75
Case No. 3, 30 1-1b., 60 %4-1b.
packages, 1 case $2.85; §
CRUEEB ... (oo sse see see
Case No. 5, 100 10-oz. pack-
ages, 1 case $2.90; 5 cases 2 80

27

GILLETT'S CREAM TARTAR.

Per doz.

1%-1b. paper pkgs., 4 doz.

IR ol ey e O OB
14-1b. paper pkgs., 4 doz. in

CRNE o oo s wisesanss 200

Per case

4 dos. %-1b. paper pkgs. | o 00
2 doz. %-1b. paper pkgs. |

Per doz.

14-1b. cans with screw cov-
ers, 4 doz. In case ..... $2 20

1-1b. cans with screw cov-
ers, 3 doz. in case ...... 410
Per 1b.

5-1b. 8q. canisters, 1§ doz. in

BRI oivasil sussse wesseun 33

10-1b. wooden boxes ...... 301,
25-1b. wooden pails ....... 30%
100-1b. kegs. ...... e e S

360-1b. barrels ... ... .... 28

GILLETT’S PERFUMED LYE.

4 doz. in Case. Per case

1 eame ...... ceoceee HSEER

S CAEPE .liis cecissssses 3 40

6 ocases or more .......... 33
YEAST.

Per box

Royal Yeast, 3 doszen B¢
packages in box ...... 115

Gillett's Cream Yeast, 3
domsen Bc. packages in box 11§

BAKING POWDER.
W. H. GILLARD & CO.
Diamond.
1-1b. tins, 2 doz. in case ..$2 00
14-1b. tins, 3 doz. in case... 1 25
14-1b. tins, 4 doz. in case... 0 75
ROYAL BAKING POWDER.

Sizes. Per doz.
ROYSI—IHINE iviviviicsnies 0 95
L R S e 140

o AR AR 195

? BRI S iy adase s e 25

i BEOE. i en 3%

3 Bl S e e v 4 90

s BBl e s e ke o4 13 60

o (A IR RRReN 2235

Barrels—When packed in barrels

one per cent. discount will be

allowed.

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Baking Powder—
5-1b. size, $8.25; 1-l1b. tins, $2;
12-0z. tins, $1.60; 8-oz. tins, $1.20;
6-0z. tins, 90c; 4-o0z. tins, 65c;
5c tins, 40c.

BORWICK'S BAKINGPOWDER

Sizes. Per doz. tins.
Borwick’s 14-1b. tins ...... 135
Borwick's 134-1b. tins ...... 23
Borwick’s 1-1b. tins ....... 4 65

COOK’S FRIEND BAKING

POWDER.

Cartons— Per doz.
No. 1, 1-1b., 4 dozen ...... 2 40
No. 1, 1-1b,, 2 dozen ...... 2 50
No. 2, 5-0z., 6 dozen ...... 0 80
No. 2, 5-0z., 3 dozen ...... 08
No. 3, 2%-0z., 4 dozen .... 0 45
No. 10, 12-0z., 4 dozen .... 210
No. 10, 12-0z., 2 dozen .... 220
No. 12, 4-0z., 6 dozen ..... 070
No. 12, 4-0z., 3 dozen ..... 075

In Tin Boxes—

No. 13, 1-1b,, 2 dozen ...... 3 00

No. 14, 8-0z., 3 dozen ...... 17

No. 15, 4-0z., 4 dozen ..... 110

No. T Z6-I08. o .covanisinai. 725

NOL I e s 14 00

FOREST CITY BAKING POW-
DER.

e e 1 S SRR 07
I2-0%. AN ... hoinnaeee 125
M08 IR o iiicieeeae 17

BLUE.
Keen’s Oxford, per 1b. ... 0 17
In 10-box lots or case .... 0 16

COUPON BOOKS—ALLISON’'S,
For sale in Canada by The Eby-
Blain Co., Ltd., Toronto; C. O.
Beauchemis & Fils, Montreal, $2,
$3, $5, $10, $15, and $20. All same
price, one size or assorted.
UN-NUMBERED.
Under 100 books ...... each 0 04
100 books and over.each 0 03%
500 books to 1,000 books 0 03
For numbering cover and each
coupon, extra per book 14 cent.
CEREALS.
WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Breakfast Food, 2
doz. in case, per case, $3.00.
The King’'s Food, 2 doz. in case,

per case, $4.80.
White Swan Barley Crisps, per
doz., $1.

White Swan Self-rising Buck-
wheat Flour, per dozen, $1.
White Swan Self-rising Pancake

Flour, per doz., $1.
50

White Swan Wheat Kernels, per
doz., $1.50.
White Swan Flaked Rice, $1.
White Swan Flaked Peas, per
doz., $1.
DOMINION CANNERS.
Aylmer Jams. Per doz.

Strawberry ..ccicsacsenneoin 195
RASPUEITY i vocentiohsaasn 1
Black currant ....iididacis 19
Red curramt ... i svasnss 17
FRneh .. ciidbsanibisoaliteant 180
FORAD +i:icisnionssinemnenin 170
Jellies.
Red currsnt . iiisesviene 200
Black currant ......... . 216

Crabapple 45
Raspberry and red currant 1 95
Raspberry aund gooseberry 1 80

Plom e il tsvnns s 1565
Green Gage plum, stoneless 1 75
Gooseberry 17
) 2§ 7 SRS e 170
Grape ey 185
Marmalade.
Orange elly ..i.covacisin 155
Green fig S.iccilseiteisavs 225
LOMON.  .civemnoveusaprevas 160
Pineapple cociloivasvesiva 195
GIagRr .. it eeiae 225

Pure Preserves—Bulk.
5-1bs. T-1bs.

Strawberry ........ 059 082
Black currant ...... 059 08
Raspberry ......... 059 082
14's and 30's per Ib.
Strawberty . icvisavens 0 104
Black currabt ....icvvess 0 10%
RASPUETTY - .oocsonvassrse 0 10%

Freight allowed up to 25c¢ per
100 1bs.
COCOA AND CHOCOLATE.
THE COWAN CO., LTD.
Cocoa—

Perfection, 1-1b. tins, doz.. 4 40
Perfection, %-1b. tins, doz. 2 35
Perfection, %4-lb. tins, doz. 1 25
Perfection, 10c size, doz 0 %
Perfection, 5-1b. ins, per 1b. 0 35
Soluble, bulk, No. 1, Ib. 020
Soluble, bulk, No. 2, 1b. .. 0 18
London Pearl, per 1b. 022

Special quotations for Cocoa in
barrels, kegs, etc.
Unsweetened Chocolate-—
Supreme chocolate, %'s, 12-
Ib. boxes, per 1lb. ...... 035
Perfection chocolate, 20c¢
size, 2 doz. in box, doz... 1 80
Perfection chocolate, 10c
size, 2 and 4 doz. in box,

=]

per QOB iiiilsiesasranei 0 %0
Sweet Chocolate— Per 1b.
Queen’s Dessert, 14’s and
14's, 12-1b. boxes ....... 040
Queen’s Dessert, 6's, 12-1b.
DOXEE oiviic arnses ... 04
Vanilla, %-1b., 6 and 12-1b.
DOXES .o srnuns conans 035
Diamond, 8's, 6 and 12-1b.
BOZRE oo viii vnnnon senta 028
Diamond, 6's and 7's, 6 and
12-1D. DOXRB ...vas srsnss 024
Diamond, %’s, 6 and 12-1b.
DOXOB uiilneuid Sivis 4 bahine 025

Icings for Cake—

Chocolate, white, pink, lemon,
orange, maple, almond, cocoa-
nut, cream, in 34-1b. packages,
2 doz. in box, per doz... 0%
Chocolate Confections—Per 1b.

Maple buds, 5-1b. boxes ... 0 36

Milk medalllons, 5-1b. bxs. 0 36

Chocolate wafers, No. 1,

S0 NOXOE rosier  sevess 0 30
Chocolate wafers, No. 2,

510, DOXEB .. ... caaess 025
Nonpareil wafers, No. 1,

B-1b. boZeS .....c .ceos- 0 30
Nonpareil wafers, No. 2,

i DOXEB: «civon savnew 025

Chocolate ginger, 5-1b. bxs. 0 20
Milk chocolate wafers, 5-1b.

R ..oy Wieace: sk 0 34
Coffee drops, 6-ib. boxes .. 0 38
Lunch bars, 5-1b. boxes .. 0 36
Milk chocolate, ¢ bundles,

3 doz. in box, per box.. 135
Milk chocolate, 5S¢ cakes,

3 doz. in box, per box.. 135
Nut milk chocolate, 14's, 6-

. Dol I icisaianswes 0 36
Nut milk chocolate, %'s, 6-

o Doxes I vicis s 026
Nut milk chocolate, 5¢ bars

2% bars, per DOX . ..o0v.. 0 9%

EPPS'S.

Agents—Willson & Warden,
Toronto; Forbes & Nadeau,
Montreal; J. W. Gorham & Co.,
Halifax, N.S.; Buchanan & Gor-
don, Winnipeg.

In 3%, % and 1-1b. tins, 14-

1b. boxes, per 1lb. ...... 035

Smaller quantities ........ 037
JOHN P. MOTT & CO.S.

G. J. Estabrook, St.John, N.B ;
J. A. Taylor, Montreal, P.Q.;
F. M. Hannum, Ottawa, Ont.;
Jos. E. Huxley & Co., Winnipeg,
Man.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Ed-
monton; D. M. Doherty & Co.,
Vancouver and Victoria.

Elite, 10c size (for cooking)

I NS T .. 090
Mott'sbreakfast cocoa, 2 doz.

10c size, per doz. ...... 08
Nut milk bars, 2 dozen in

T AR R T N (e 0 80
“ breakfast cocoa, 14's

Anq MW Leliivansens 038

“ No. 1 chocolate ...... 0 30

“ Navy, chocolate, %4's.. 0 26
“  Vanilla sticks, per grs 1 00
“ Diamond chocolate, 14's 0 24
‘“ Plain cholce chocolate

HQUOBE ..iiss dsavin 20 50
‘“ Sweet chocolate coat-
BRI s e S v e 020

WALTER BAKER & CO., LTD.

Premium No. 1 chocolate, %
and %-1b. cakes, 33c 1b.; Break-
fast cocoa, 1-5, %, %, 1 and 5-1b.
tins, 39c. 1b.; German's sweet
chocolate, %%, and ¥%-lb. cakes,
6-1b. boxes, 26c 1b.; Caracas
sweet chocolate, 3% and %-1b
cakes, 6-1b. boxes, 32¢ 1b.; Auto
sweet chocolate, 1-6 1b. cakes, 6-
1b. boxes, 32¢ 1b.; cinquieme
sweet chocolate, 1-5 1b. cakes, f-
Ib. boxes, 20c lb.; Falcon cocoa
(hot or cold soda), 1-1b. tins, 34c
1b.; Cracked Cocoa, %-lb. pkgs.,
6-1b. bags, 32¢ 1b.; Caracas tab-
lets, 5¢ cartons, 40 cartons to
box, $1,25 per box.

The above quotationsare f.o.h
Montreal.

COCOANTUT.

CANADIAN COCOANUT CoO.
Packages—0&c, 10¢, 20c, and 46c

packages, packed in 15-1b. and

30-1b. cases. Per 1b.
1-1b. pkgs. White Moss ... 0 26
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SUGAR

Barbadoes, fine soft Grocery kind and just the right color. Put
up in lined bags, each 100 Ibs., at 4c. per Ib.

SHAKER SALT

Our sales for this line are steadily increasing. Some of our
customers who have featured Shaker Brand Salt have more than
doubled their sales. All you have to do is put half a dozen
packages out where they will be seen and they will sell them-
selves. If you have not yet tried Shaker Salt then let us send
you a case. We guarantee the sale.

Cases 2 dozen Packages at $1.60 case.

California Seedless Raisins

Put up in 10 oz. Packages, 50 Packages to Case, at 7%c. Retail
at 10c. Package. They should be a good seller.

Everybody’s Doing It

Looking for a nice, long, cool Summer drink. We have it.
Pure Apple Cider. No relation to the tanglefoot kind, but just
the pure apple juice taken from selected fruit. Sold in 5and 10
gallon Kegs and Half Barrels at 25c. gallon.

H. P. ECKARDT & CO.

WHOLESALE GROCERS
Cor. Front and Scott Sts. - TORONTO




1,-1b. pkgs. White Moss .. 027
3%-1b. pkgs. White Moss .. 0 28
1 and %4-1b. pkgs., assort-

LRSS S e B S D B 0 26%
1% and 3%4-l1b. pkgs., asstd 0 27%
15-1b. pkgs., astd., in 5-1b.

DOXRE (i it sovivrsuntnninss 028
1%4-1b. pkgs., astd., in 5-1b.

DORENE o sy 02
1%-1b. pgks., astd., 5, 10, 15-

1D, SEREER. Lo<iis sessevee 0 30

Bulk—

In 15-1b, tins, 20-1b. pails and
10, 25 and 50-1b. boxes.

Pails Tins Bbls.
White Moss, fine

stElpi L. 019 021 017
Best shredded . 018 .... 016
Bibbon - ...... 018 .... 011
Macaroon ..... 017 015
Desiccated .... 016 014

CONDENSED MILK.
BORDEN MILK CO., LTD.
Per Case
Eagle Brand, each 4 doz.. $6 00
Gold Seal Brand, each 4 dz 525
Challenge Brand, each 4 dz 4 50
Peerless Brand, ‘“Hotel,”

CROI T IAOR. i.oliviiidas 4 00
Peerless Brand, “Tall,” each

e U SR SR 4 50
Peerless Brand, “Family,”

RO OB .. iiveevanis 37
Peerless Brand, “Small,”

T TR o S R 200
St.- Charles Evaporated

Milk (baby size) ........ 200
St. Charles Evaporated

Milk (family size) ...... 37
St. Charles Evaporated

Milk (botel size) ........ 4 00
Silver Cow Milk .......... 5 40
Pority BRE ... ciives 525
Good Luck Milk .......... 4 50

(Sweetened.)

Reindeer Brand (4 doz. in

(o7 e R e e 5 50
Mayflower Brand (4 doz.

U ) SN R Yl
Clover Brand (4 doz. in

[ e A 0 OGS 4 50

(Unsweetened.)

Reindeer Jersey Brand,

Family (4 doz. in case). 3 7%

Reindeer Jersey Brand,
Medium (4 doz. in case) 4 50

Reindeer Jersey Brand,
Hotel (2 doz. in case).. 4 00

Reindeer Jersey Brand,
Gallon (3% doz. in case) 4 60

CANADA FIRST BRAND.
The Aylmer Condensed Milk Co.

Per Case.
Canada First Baby Eva-
porated Milk ........... 200
Canada First Family Eva-
porsted MUk ............ 37
Canada First Medium Eva-
porated Mtk .........:. 4 50
Canada First Hotel Eva-
porated Milk ......... 4 00
Canada First Sweetened
Condensed Milk ........ 525
Canada First Rosebud Con-
densed Milk .......... 6515
Canada First Beaver Con-
aeumeld MRk ..ol 4 50

COFFEE.
(Combined with Milk and Sugar)
Reindeer Brand (2 doz.

- R S O 5 00
Regal Brand (2 doz. in
L e I R e 4 50

Reindeer Brand, in glass
jars (2 doz. in case) .... 6 20

COCOA.
(Combined with Milk and Sugar)
Reindeer Brand (2 doz. in
CANB) . isiss weisvan wussen 4 80

COFFEES.
EBY-BLAIN, LIMITED.
Standard Coffees

Roasted whole or ground, pack-
ed in damp-proof bags.

King Edward ........... 0 34
Club House ............. 033
INEEERE icon sossan sases 032
Royal Java and Mocha. 0 32
Empress ...... cc.ece. . 030
ERCIONS ...l e 029
Ambrosia ...... si.c00 oo 028
Plantatlon ...... ..cees 0 26%
Fancy Bourbon ..... . 0 26

Crushed Java and Mocha 0 19
Package Coffee.
Gold Medal, 2-1b. tins,
whole or ground ...... 03
Gold Medal, 1-1b. tins, do 0 32
Gold Medal, %-1b. tins do 0 33
Anchor Brand, 2-1b. tins,

s s et Teeis s 031
German Dandelion, 1-1b.
tins. ground ..... wei- 26
German Dandelion, %4-1b.
tins, ground ......... 028
English Breakfast, 1-1b.
tins, ground .......... 019
Grand Prix, 1 and 2-lb.
ting,- ground ... ...0v00 0 30
Demi-Tasse, 1 and 2-1b.
tins, ground ......... 0 30
Flower Pot, 1-1b. pots,
ground  .....icoceneess 023

WHITE SWAN SPICES AND
CEREALS, LTD.
WHITE SWAN BLEND.

1-1b. decorated tins, 1b. .. 0 32
Mo-Ja, %-1b, tins, 1b. .... 030
Mo-Ja, 1-1b. tins, 1b. ...... 028
Mo-Ja, 2-1b. tins, 1b. ..... 028

Cafe des Epicures, 1-1b. fancy
glass jars, per doz., $3.60.

Cafe l’Aromatique, 1-1b. amber
glass jars, per doz., $4.00.

Presentation (with tumblers) $3
per doz.

MINTO BROS.

MELAGAMA BLEND.
Ground or bean~ W.S.P.R.P.

T-and B .....o.. 025 030
1. 808 W ooo.ie 032 040
1 800 % ... 037 05

Packed in 30's and 50-1b. case.
Terms—Net 30 days prepald.
BRANSON’S SHEREEF COF-
- FEE.
AGENT: F. COWARD.

402 Spadina Avenue, Toronto.
Small size ..... $1.45 per doz., net
Large size .....$2.85 per doz., net

In 3 dozen free cases. Freight
paid on 1% gross order.

CEREALS,

Grape Nuts—No. 22, $3; No. 23,
$4.50.
Post Toasties—No. T3, $2.85.
Postum Cereal—No. 0, $2.25; No.
1, $2.70.
CONFECTIONS.
PEANUT BUTTER.
Ontario Prices

MacLaren’'s Imperial— Perdoz
Small, 2 do% ..i.cevense 0 95
Medium, 2 doz. ......... 180
ERrge, 2 O0R .oocivcinnn 27
Tumblers, 2 doz. ....... 135
Pails, 24 1bs., per 1lb.... 015
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CHEESE.
MACLAREN’'S IMPERIAL.
Ontario prices per doz.

Individual (each 2 doz.) .. 100
Small (each 2 doz.) ...... 24
Medium (each 1 doz.) .... 450
Large (each % doz.) ..... 825
MacLaren’s Roquefort—

Small (each 2 doz.) .... 140

Large (each 1 doz.) .... 2 40
MacLaren's Canada Cream—
Small (each 1 doz.) .... 090

Medium (each 2 doz.) ... 135
Large (each 1 doz.) ...... 240
FLAVORING EXTRACTS.
SHIRRIFF'S.

1 oz. (all flavors) doz. .... 100
2 oz. (all flavors) doz. .... 175
214 oz. (all flavors) doz. .. 200
4 oz. (all flavors) doz. 3 00
5 oz. (all flavors) doz. 37
8 oz. (all flavors) doz. .... 5 50
16 oz. (all flavors) doz. ... 10 00
32 oz. (all flavors) doz. ... 18 00

Discount on application.
CRESCENT MFG. CO.
Mapleine— Per doz.
2 oz. bottle (retail at 50c) 4 50
4 oz. bottle (retail at 90c) 6 80
8 oz. bottles (retail at $1.50 12 50
16 oz. bottles (retail at $3) 24 00
Gal. bottles (retail at $20) 15 00

GELATINE.
Knox Plain Gelatine (2 qt.
size), per do08. ....cc000 130
Knox Acidulated Gelatine
(2 qt. size), per doz...... 130

CLARK'S PORK AND BEANS
IN TOMATO SAUCE.

Per doz.
No. 1, 4 doz. in case ..... 0 50
No. 2, 2 dos. in case ..... 0 90

No. 3, flats, 2 doz. in case 1 00
No. 3, talls, 2 doz. In case 125
No. 6, 1 doz. in case ..... 4 00
No. 12, % doz. in case ... 6 50
LAPORTE, MARTIN & CO.,
MONTREAL, AGENCIES.
These prices are F.0.B. Mont-
real. Imported Peas *“Soleil”

Per case
Sur Extra Fins, % flacons,
A BOW. - iuvavenot by i 11 00
Sur Extra Fins, tins, %
kilo, 100 tins .....:5iaemn 15 50
Extra Fins, tins, 3% kilo,
00 tne .. onelilfvediviny 15 00

Tres Fins, % kilo, 100 tins 14 00
Fins, tins, % kilo, 100 tins 12 50
Mi-Fins, tins, 1% kilo, 100

o MR Sy S 11 00
Moyens No. 1, tins, %4 kilo,

0 NS ..iisaniavsineve 10 00
Moyens No. 2, tins, % kilo,

WU 9 50
Moyens NO. § ccviivisves 87

Asparagus, Haricots, etc.
MINERVA PURE OLIVE OIL.

Case—
32 MIeB .isirconnvenine 68 60
12 QUSEER . cucseonesnnena 57
Sk PR sieraave seasiis 6 25
25 M-pInte .. iisvreienn 425
Tins—
S 8B W coisiviiraisine 23 00
2g8l8 O o.viinsanavsonny 29 00
1 galk- M@ oisiiesnanenbe 25 00
35-gn). ‘MW iiepieandane 26 00
WK-gals. W ..oonssnsnenn 13 50
15-gal. 488 BQ. ..ccvveene 17 00
%-gal. 488 rd. ......... 15 50
BASSIN DE VICHY WATERS.
La Capitale, 50 qts. ...... 5 00
La Neptune, 50 qts. ...... 6 00
St. Nicholas, 50 qts. ...... 700
La Sanitas Sparkling, 50
QUATEE .ciiinosindansecasy 8 00

La Sanitas Sparkling, 100
PIntS .....cccccecncnnnnee
La Sanitas Sparkling, 100
ML . ....covcecnnaniane 4 00
Lemonade Savoureuse, 50's 7 50
CASTILE BOAP.
“Le Soleil,” 72 p.c. olive oil.
Case, 12 1bs. 214-1b. bars,1b 0081y
Case 25 1bs., 11-1b. bars, 1b 007%
Case 50 1bs. %-1b. bars case 350
Case 200 1bs. 3%-0z., case. 3735
“La Lune,” 65 p.c. olive oil.
Case 25 1bs. 11-1b. bars, 1b. 0 07
Case 12 1bs. 2%-1b. bars, 1b 0 08
Case 50 1bs., %-1b. bars, case 325
Case 100 Ibs. 3'%-o0z. bars,

©

00

BRI oo ss nsssveseanned 180
Case 200 1bs. 3%4-0z. bars,
T S RS SRS RS R S 3 40

ALIMENTARY PASTES.
BLANC & FILS.
Macaroni, Vermicelli, Animals,

Small Pastes, ete.

Box, 25 Jbs., 1 1b. ...... 007y
Box, 25 1bs., loose ..... 007
DUFFY & CO. BRAND.
Grape Julce, 12 qts. ...... 47
Grape Juice, 24 pts. ...... 5156
Grape Juice, 30 splits .... 476
Apple Juice, 12 qts. ...... 4 50
Apple Juice, 24 qts. ...... 47

Champagne de Pomme,l2q 5 00
Champagne de Pomme24p 5
Matts Golden Russett—

Sparkling Cider, 12 qts. .. 5 00
Sparkling Cider, 24 pts. 556
Apple Vinegar, 12 qts. .... 2 50

CANNED HADDIES “THIS-
TLE” BRAND.

A. P. TIPPET & CO., Agents

Cases 4 doz. each, flats,

BRE COE .t 5 40
Cases 4 doz. euch, ovals,
PEE CRBF ....ssasesssnsne 5 40

INFANTS' FOOD.
Robinson’s patent barley, 4-1b.
tins, $1.25; 1-1b. tins, $2.25; Rob-
inson's patent groats, 34-1b. tins,
$1.25; 1-1b. tins, $2.25.

LARD.
N. K. FAIRBANK CO. BOAR'S
HEAD LARD COMPOUND.

NN oo v 0nseasannesnes 113
L TR R R A 113,
TR S e 12

A 0 T .aicicasnanne 11%
R B IR .iisisnesenen 124,
e e T R e o 12%
R 30 DB, cccescicasiis 12

F.0.B. Montreal.
GUNN'S “EASIFIRST"” SHORT-

ENING.
SRR RS 0 10%
L S T TR N A S 0 10%
L DB i iconnsing o1
B BEB  o-aeseaansuie 0 10
R ERMS  oosnsoanunusad 0 11%
TR T R S g 0 11%
B B o oivvesssaninenis 0114
200 CATLONS ...iccoevess 012

MARMALADE.

SHIRRIFF BRAND.
“Imperial Scotch"—

1-1D. glass, dox. ........ 1556
2-1b. glass, doz. 2 30
4-1b. tins, do=. .. 46
7-1b. tins, doz. 73
“Shredded"—
1-1b. glass, doz. ........ 19
2-1b. glass, doz. ........ 310
T s €08, iiasiiviia 820
MUSTARD.

COLMAN'S OR KEEN'S.
Per doz. tins

DB P, I coccoicnnes 140
D. 8 F,, %-1b. .c.coccvcee 2 50
D. 8. F, 20D ccccvcnvines 5%
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Grocers : A first class profit is made on Magic Baking Powder when
purchased in proper quantities to secure the benefit of the special trade dis-
count. It is the most extensively advertised baking powder in Canada and
sells readily. It is the only baking powder made in Canada that has all the
ingredients printed on the label. Look at the others. Easy selling qualities
and a lasting profit is the result. Are you taking advantage of our
big $150,000 advertising appropriation for 19122

MAGIC BAKING POWDER |

CONTAINS NO ALUM AND CONFORMS TO
THE HIGH STANDARD OF GILLETTS G@DS

EW GILLETT COMPANY LIMITED

TORONTO, ONT.

The quality of

COOKED WETHEY'’S

Condensed
HAMS Mince Meat

has been daily making friends for the
past twenty-nine years.

This is the season for
cooked meats. Your
customers will appreci-
ate not having to cook WHAT ABOUT YOURSELF?
during hot weather and
nothing will please them
so much as “Star Brand”

cooked hams. All Jobbers. 3 doz. to a case.

Are you one of its friends?

If not, new is the time to get acquainted.

WRITE US

P, W, PRARMUAN €O, naa §J 7 ™ RN, Lineiec

HAMILTON
“THE MINCE MEAT PEOPLE™




3

Per jar
Durham, 4-1b. jar ........ 0T
Durham, 1-1b. jar ........ 025

MACLAREN'S IMPERIAL PRE-
PARED MUSTARD.
Ontario Prices.

Small case 4 doz., per doz. 0 45
Medium, cases 2 doz., doz. U 90
Large, cases, 1 doz., doz.. 138
VERMICELLI AND MACARONI
D. SPINELLI C'Y., MONTREAL
Fine.
4-1b. box “Special” per box 0 22
8-1b. pox “Special,” box.. 0 44
5-1b. box “Standard” box 0 27%
10-1b. box “Standard,” box 0 55

60-1b. cases or T5-1b. bbls.

PEP Wit pevadeine 005
25-1b. cases, 1-1b. pkgs.
(Vermicelli) per 1b. .... 006

Globe Brand.
5-1b. box “Standard” box 0 30
10-1b. box “Standard,” box 0 60
25-1b. cases (loose) per lb. 0 0¢
25-1b. cases, 1-1b. pkgs., 1b 0 06%
JELLY POWDERS.

JELL-O.
Assorted case, contains 2
BOR. csihsisernesasvassaies 1
Straight
Lemon contains 2 doz..... 1

Orange contains 2 doz.... 1
Raspberry contains 2 doz. 1
Strawberry contains 2 doz. 1
Chocolate contains 2 doz.. 1
Cherry contains 2 doz.... 1
Peach contains 2 doz...... 1
Weight 8 1bs. to case. Freight
rate, 2nd class.
JELL-O ICE CREAM POWDER.
Assorted case, contains 2
T I G R R S 2 60
Straight
Chocolate contains 2 doz..
Vanilla contains 2 dozen..
Strawberry contains 2 doz.
Lemon contains 2 dozen... 50
Unflavored contains 2 doz. 50
Weight 11 1bs. to case. Freight
rate, 2nd class.

IMPERIAL DESSERT JELLY.
Ontario Prices.
Assorted flavors, $10.75 per
gross. Imperial Sterilized
Gelatine.

Cartons, 1 doz., 90c per dozen.
SOAP AND WASHING POW-
DERS.

A. P. TIPPET & CO., AGENTS.
Criole soap, per gross ....$10 20
Floriola soap, per gross.. 12 00
Straw hat polish, per gr.. 18 20
SNAP HAND CLEANER.

ETBLBEB B

2

50
50

[0 S0 SR U )
n

3 dozen t0 BOX .. .i.vecene $360
G dozen 0 DOX ..o ivee 72
30 days.

RICHARDS PURE SOAP.
5-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha as
a free premium.

Richards Quick Naptha Soap.
GENUINE. Packed 100 bars to
case.

FELS NAPTHA.
Prices—Ontario and Quebec:
Less than 5 cases ........ $500
Five cases or more ....... 495
SAPHO MFG. CO., LTD. MONT-
REAL “SAPHO” INSECTICIDE

3-20-gall, B8 ..... .o $200
Rk, dem oo i 6 00
W, QO e nainns 10 00
1 gull QO i.lli.cieaven 19 20
1-16 gall. gross lot ........ 20 00
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“ANTI-DUST” SWEEPING

POWDER.
Size No. 1, 3 doz. crates,
PEP AOX. ...ccoecvesssnses
No. 2, 1 and 2 doz. crates,
DB GO . it aarsesses

STARCH.

EDWARDSBURG STARCH CO.
Boxes Cents

Laundry Starches—
40 1bs., Canada Laundry..
40 1bs., Canada white gloss,
A PREE. ociiiciiaeses
48 1bs., No. 1 white or blue,
4 1b. cartons ..........
48 1bs., No. 1, white or blue,
3 . eartons .. .oviviee
100 1bs., kegs, No. 1 white
200 1bs., bbls.,, No. 1 white
30 1bs., Edwardsburg silver
gloss, 1 1b. chromo pkgs
48 1bs., silver gloss, in 6-1b.
tin canisters ............
36 1bs., silver gloss, 6-1b.
draw lid boxes..........
100 1bs., kegs, silver gloss,
Iarge crystals ..........
28 1bs. Benson's satin, 1-1b.
cartons, chromo label
40 1bs., Benson's Enamel
(cold water) per case .
20 1bs. Benson's Enamel
(cold water) per case ..
Celluloid—boxes containing
45 cartons, per case ....
Culinary Starch.
40 I1bs. W. T. Benson &
Co.'s prepared corn .....
40 1bs. Canada pure corn
BRREOI o os e s avat dyaa

056%

06%

07T%
300
150

3 60

07%

05%

(20-1b. boxes c higher.)

BRANTFORD STARCH

Ontario and Quebec.
Laundry Starches—
Canada Laundry—
Boxes about 40 1bs....
Acme Gloss Starch—
1-1b. cartons,boxes of 40 1bs

05%

06%

First Quality White Laundry—

3 1b. canisters, cs of 481bs.
Barrels, 200 1lbs. .......

Lily White Gloss—

1 1b. fancy cartons, cases
L E L TSR S e AT

6 1b. toy trunks, lock
and key, 8 in case

6 1b. toy drums, with
drumsticks, 2 in case.

Kegs, extra large crys-
tals. 300 2b8. ........0.

07%

07%

Canadian Electric Starch—

Boxes containing 40 fancy

pkgs., per case .......
Celluloid Starch—
Boxes containing 45 car-
tons, per case ........
Culinary Starches—

Challenge Prepared Corn—

1-1b. pkts, boxes of 40 1bs.

.06

Brantford Prepared Corn—

1-1b. pkts, boxes of 40 1bs

07%

“Crystal Maize” Corn Starch.

1 1b. pkts., boxes 40 lbs..

07%

(20 1b. boxes 4c higher than

40's.)

OCEAN MILLS, MONTREAL.

Chinese starch, 48 1 1b,,

per

case, $4; Ocean Baking Powder,
3-0z. tins, 4 doz. per case, $1.60;
4-0z. tins, 4 doz. per case, $3.00;
8-0z. tins, 5 doz. per case, $6.50;
16-o0z. tins, 3 doz. per case, $6.75;
5-1b. tins, 10 tins a case, $7.50;
1-1b. bulk, per 25, 50 and 250 1bs.,
at 15¢ per 1b. Ocean blanc mange
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48 8-0z., $4; Ocean borax, 48 8-
0z., $1.60; Ocean cough syrup,
36 6-0z., $6.00; 36 8-0z., $7.20;
Ocean corn starch, 48 1-1b., $3.60.
SOUPS—CONCENTRATED
CHATEAU BRAND.
Vegetable, Mutton Broth, Mulli-
gataway, Chicken, Ox Tail, Pea,
Scotch Broth, Julienne, Mock
Turtle, Vermicelli, Tomato, Con-
somme, Tomato.
No. 1's, 95¢ per dozen.
Individuals, 45¢ per dozen.
Packed 4 dozen in a case.
SYMINGTON'S SOUPS.
Quart packets, 9 varieties,

oK isiiivras chs e R 0 0
Clear soups in stone jars,
5 varieties, doz. ........ 140

SODA—COW BRAND.
Case of 1-1b., contalning &0
packages, per box, $3.00.
Case of 34-1b., containing 120
packages, per box, $3.00.
Case of 1-1b. and %-1b., contaln-
ing 30 1-1b. and 60 %-1b. pack-
ages, per box, $3. Case of 5¢
packages, containing 96 pack-
ages, per box, $3.00.

SYRUP.
EDWARDSBURG STARCH CO.
CROWN BRAND CORN SYRUP
2 1b. tins, 2 doz. in case.. 2
5 1b. tins, 1 doz. in case .. 2 90
10 1b. tins, % doz. in case 2

o

20 1b. tins, 14 doz. in case )
Barrels, 700 1bs. .......... 3%
Half Barrels, 350 ......... 3%
Quarter Barrels, 175 ...... 4
Palls, 8% .. ...isirsnseens $1 90
a 25 1bs. each ...... 135

LILY WHITE CORN SYRUP.
2 1b. tins, 2 doz. In case.. 2 90
5 1b. tins, 1 doz. in case.. 3 25
10 1b. tins, % doz. in case 3 15
20 1b. tins, 4 doz. In case 3 10
(5, 10 and 20 1b. tins have wire

handles.)

BEAVER BRAND MAPLE

SYRUP.

2-1b. tins, 2 doz. in case...$3.50

5-1b. tins, 1 doz. in case .. 4.00

10-1b. tins, % doz. in case... 3.95
20-1b. tins, 14 doz. in case... 3.90
(5, 10 and 20 Ib. tins have wire

handles.)
Terms: 30 days net. No discount
for prepayment.
Freight prepaid on 5 case lots,
to all stations in Quebec and
Ontario (east of North Bay), and
during navigation to ports as far
as .Sault Ste. Marie inclusive.
To points beyond North Bay
we prepay freight to North Bay
only. MOLASSES,
DOMINION MOLASSES CO.
Gingerbread Brand (Toronto)

2's—2 doz. to case, per doz. 93
3's—2 doz. to case ........ 145
Winnipeg.

2's—Tins, 2 doz. cases, per

GOl oiiiiviieucins Eian 120
3's—Tins, 2 doz. cases, per

QOB . ciciiivicaiiini it 17
5's—Tins, 1 doz. cases, per

[ B RSt L 320
10's—Tins, 3% doz. cases,

POE BOR. .....icovnnsinnns 5 30
20's-—Tins, 14 ddoz. cases,

o SR, 19 40
Palls—1's each ............ 065
Pafls—2's each ............ 112
Pafla0'a,. oaeh ....ioucivie 2065

DOMOLCO BRAND.
Maritime Provinces and Ontario:
2's, 2 doz. case, per doz... $1 35

3's, 2 doz. case, per doa . 195

0's, 1 doz. case, per doz. .. 3
10's, % doz. case, per case. 3 40
20's, 3% doz. case, per case. 3 05
Western Prices—Sudbury to
Victoria.
2's, 2 doz. case, per doz..

-
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3's, 2 doz. case, per doz... 2 35
5's, 1 doz. case, per doz... 4 00
10's, % doz. case, per case. 4 15
20's, 3% doz. case, per case 3 80
SAUCES.
PATERSON'S WORCESTER
SAUCE.
14-pint bottles 3 and 6 doz.
T T NN G i e $0
Pint bottles, 3. doz. cases,
L R R A S 17
B P

H. P. Sauce— Per doz
"ases of 3 dozen ........ $1 9%
H. P. Pickles—

~

Cases of 2 doz. pints .. $3 35
Cases of 3 doz. ¥%-pints. 2 25
HOLBROOK'S IMPORTED
PUNCH SAUCE.

Per doz
Large, packed in 3-dos.
B v ica b sei p aves nonnitl 2 23
Medium, packed in 3-doz
L R P O SRS 140

HOLBROOK'S IMP. WORCES-
TERSHIRE SAUCE.
Per doz.
Rep. 14 pints, packed in 6-
T e AR $2 25
Imp. %-pints, packed in 4-
doz. case
Rep. qts. packed in 2-doz.
B S v oe o iaa s miiain b e 6 50
STOVE POLISH.
JAMES DOME BLACK LEAD.

NS BrONS ..c.i.0c0eaie $2 40
B BRI BPOBE . ....oecseee 25
NUGGET POLISHES.

Dozen.

Polish, Black and Tan ... 085
Metal Outfits, Black and

R SRS B 365
Card Outfits, Black and

LR R R S 325

Creams and White Cleaner 1 19

TOBACCO.

IMPERIAL TOBACCO COM-
PANY OF CANADA.
Chewing—Black Watch 68 .. 44

Black Watch, 12s ......... i
Bobs, 68 and 12s ......... 46
AR R cscess @4
Currency, 6%s and 128 ... i6
B B 3-8 to ID. - ccooinne as
R I .iaciinenees 44
Pay Roll Bars, 7T%s ...... 36
o R R o8
War Horse, 6s ............ 42
Plug Smoking—Shamrock, 6s,
IR -OF DAF ..oc.iivinee 54
Rosebud Bars, 68 ......... 54
Empire, 6s and 12s ...... RS}
BRI 5o iinscavnasosnsa 50
R B ocossriisians 50
Cut Smoking — Great West
Pouches, & .......... PR
Regal Cube Cut, 98 ......... 7
TEAS.

THE “SALADA” TEA CO.
East of Winnipeg.
Wholesale R't']
Brown Label 1's and %'s .25 .30
Green Label, 1's and %'s .27 .35
Blue Label, 1's, 4's, %'s

DR IS iccisiseasine 30 40
Red Label, 1's and %'s.. .36 .50
Gold Label, %¥'s ........ 44 60
Red-Gold Label, %'s ... .55 .80

LUDELLA CEYLON TEA.
Orange Label, %'s ..... 24 20

JAME!
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e ATHNE Have You Noticed Our New
K3 . ?
R Plan of Advertising ?
PURITY We are making a speeial effort in all our magazine advertising

& SELL]NG m(mxllﬂ_\wtu.r rix.\tun.vr\' attention to KNOX :\( IDULATED
GELATINE. This package is a strong seller, because it eon-

QUALI”ES tains an extra envelope of concentrated lemon juice for flavor-
ing, which saves the housewife the expense, time and trouble of
preparing the fruits. It is mueh superior to the cheap, flavored,

ready prepared gelatines which only make a pint of jelly as

against the two quarts made with a package of KNOX
GELATINE. Our advertising is making it easy to sell this
customer-pleasing package, which pays vou a fine profit out of
the 15 cents it sells for.

. CHARLES B. KNOX CO.

“Make KNOX JOHNSTOWN, N.Y.

Your Gelatine

Leader.” BRANCH FACTORY: MONTREAL, CANADA '

The “Eclipse’ Line of Refrigerators

MADE FOR

GROCERS, BUTCHERS, HOTELS, Etc.
WINNERS IN THE U. S. SINCE 1856.

Now Manufactured in Winnipeg

Ryan Brothers

HAVE YOU SEEN THE “ECLIPSE” REFRIGERATOR COUNTERS?

OFFICES AND WAREHOUSE FACTORY
JAMES STREET EAST, WINNIPEG ALEXANDER AND BRIGHTON




Brown Label, %'s & 1's .28 .40 Black Label, 1-1b., retail at in crate, 52%c per pail; 30-1b. pint sealers, 1 doz. in case, $2.25
Brown Label, %'s ...... 30 40 Y e B e I RS 20 wood pails, T%c per 1b. Packed per doz.; No. 2 tins, 2 doz. in
Green Label, %4's & 1s.. .35 .50 Black Label, %4-1b. retail at in assorted cases or crates if case, $2 per doz.; No. 4 tins, 2
Red Label, %'s ........ 40 .60 G RS Ul e 21 desired. doz. in case, 35c¢ per tin; No. §

MELAGAMA TEA.

MINTO BROS.
45 Front St. East.

All delivered prices.

Wholesale R't']
Brown Label, 1-1b. or % .25 .30
Red Label, 1-1b. or %.. .27 .35
Green Label, 1's, 14 or % .30 .40
Blue Label, 1's, % or 3 .35 .50
Yellow Label, 1s, ¥, or 14 .40 .60
Purple Label, 4 only .. .55 .80
Gold Label, 1 only .... .70 1.00

“KOLONA" TEA.

cot,

Blue Label, retail at 30c .... .24
Green Label, retail at 40c.. .30
Red Label, retail at 50¢ ... .35
Brown Label, retail at 60c. .42
We pack in 60 and 100-1b. cases. Gold Label, retail at 80c... .55

Compound Jams — Red Rasp-
berry,
red currant, black currant, cher-
ry, gooseberry, blueberry, apri-
huckleberry, 12-0z. glass
jars, 2 doz. in case, §1 per doz.;
tin, 2 doz. in case, $1.90 Pure Orange Marmalade —
per doz.; No.

No,. 2

THE

CANADIAN GROCER

T. UPTON & CO.

strawberry, peach, plum, .
Yo I I pails in crate, 52%c per

crates if desired.

Ceylon Tea, in 1 and 4-lb. in crate, 37%c per pail; No. 7 tin oz. glass jars, 2 doz. In

lead packages—black or mixed. pails,
Orange Label, 1's ...... . 23 .30 pail;

6 pails in crate, 52%c per $1.10 per doz.; 16-0z. glass jars,

No. 7 wood pails, 6 pails 2 doz. in case, $1.50 per

Compound Jellies—Raspberry,
strawberry, black currant,
currant, pineapple, 9 oz. glass
tumblers, 2-doz. in case, 95¢ per
doz.; 12-0z. glass jars, 2 doz. in
JAMS AND JELLIES. case, $1.00 per doz.; No.
2 doz. in case, $1.90 per doz.; No.
5 tin pails, 9 pails in crate, 3T%e
per pail; No. 7 wood palils, 6

2 tin,

30-1b. wood pails, T%ec per 1b.
Packed in assorted cases or

5 tin pails, 9 pails Guaranteed finest quality.

red i

8¢ per 1b.
JELLY POWDERS.
WHITE SWAN SPICE
CEREALS, LTD.

vail;
I carton, per dozen ......

List Price.

“Shirrift's” (all flavors), per

B s s v s i sas e nedusa
Discounts on application.

12- YEAST.
case, White Swan Yeast Cakes,

per case, 3 doz. 5c¢ pack-
doz.; B 48,46 e 6w b aae A e

White Swan, 15 flavors, 1
doz. in handsome counter

tins, 9 in crate, 42%c per tin;
No. 7 tins, 12 in case, §67%c per
tin; No. 7 wood palls, ¢ in crate,
57%ec per pail; 30-1b. wood pails,

AND

Strawberries

are now arriving freely. Sell-
ing reasonable price.

"Now is the time to buy.
Car mixed California fruit:—

Peaches, Plums, Pears,
Apricots and Cherries.

PRICES RIGHT

Tomatoes Cabbage
Cucumbers Beans
etc., etc.

Mc. " E.

{ McWIILLIAM
|
' EVERIST

25.27 CHURCH TORONTO
are Largest Receivers

BANANAS

Tomatoes
Celery

AND

all early vegetables

We invite
enquiry

Prompt attention and first-class
service.

WRITE AT ONCE

LEMON BROS.

Owen Sound, Ontario

TANGLEFOOT

_THEORIGINAL FLY PAPER

has one-third more sticky
compound than any other;
hence is best and cheapest.

This Hot Weather

there’s money in

LEMONS

Get a supply of

““St. Nicholas”

Verdellis

THEY'RE FINE

J. J. McCabe

Asent

Toronto

OAKEY’S

The original and only
Genuine Preparation
for Cleaning Cutlery,
6d. and 1s. Canisters.

‘WELLINGTON'’

<= (NIFE POLISH

JOHN OAKEY & SONS, Limited

Manufacturers of
Emery, Black Lead, Emery, Glass
and Flint Cloths and Papers, etc.

Wellington Mills, London, England
56

FREQUENCY OF SAILINGS

Every eleventh day a
Pickford & Black steamer
leaves Halifax for Ber-
muda, St. Kitts, Antigua,
Barbados, Trinidad and
Demerara ; theround trip

occupying thirty days.
For further particulars
apply to

PICKFORD & BLACK, Ltd.

Agents

NALIFAX, 0.8

[
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Local Strawberries

Now arriving freely, and can
fill all orders.

The Fruit Market Opens
Monday, June 24th

Daily Arrivals

California Apricots,
Cherries,
Cantaloupes, Etc.

WHITE & CO., LTD.

FANCY FRUITS AND VEGETABLES

TORONTO

NEW FRUITS for
Dominion Day Trade

CALIFORNIA

PEACHES, PLUMS, CHERRIES,
CANTALOUPES, APRICOTS

ALSO

Bananas, Oranges, Lemons,

Watermelons,” Pineapples
STRAWBERRIES

for Preserving

Don’t wait until they are all over—BUY NOW

THE HOUSE OF QUALITY.

HUGH WALKER & SON

(Established 1861) GUELPH, ONTARIO

One Card,One Cent,
One Minute

Isn’t it worth while? We want you to give our
goods as fair a trial as you give others. We are
not afraid to have them placed side by side. You
will be agreeably surprised if you do this,

‘““Laurentia,” “Daily Bread”
“Regal,” ‘““National,”

are four brands of flour which, while young, are

being handled by first-class dealers as if they had
been on the market for years.

Get in touch with us.

THEST. LAWRENCE FLOUR MILLS

COMPANY, LIMITED
MONTREAL

'Bovril Limited, Montreal

BOVRIL

WILL INCREASE YOUR PROFITS

It is no more trouble to handle an S oz. or 16 oz
bottle than a small one. But the large one brings
you a better profit.

If you tell your customer the price of a 2 oz. and
the price of a 16 oz, the economy is obvious.
You make the better profit and please your cus-
tomer too.

- — .
R

. A —— i b ———
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TURY

Century Salt possesses a reputation for un-
varring excellence which has been won only
after years of experimenting in the attain-
ment of perfection in quality.

Century Salt costs no more than unknown
brands—then why not benefit by selling only
the kind that will hold your particular trade?

‘Dominion Salt Co., Limited

Manufacturers and Shippers

SAL1

CARTER'S

Big Wheel Lemonade Powder

Table Jellies, Mustard Powder

eotc., ote.

H. W. Carter & Co., Ltd.

BRISTOL, - - ENGLAND

o

“COW BRAND”
BAKING SODA

Stronger and purer than any other package or

bulk soda, always uniform and thoroughly reliable.
DWIGHT'S

BAKING SODA

The housekeeper’s guarantee lies in the reputa-

tion of the manufacturers.

The grocer’s guarantee for profit lies in the
““Cow Brand’’ Baking Soda’s popularity with the

housekeeper.

Church & Dwight, Limited

MANUFACTURERS - MONTREAL

Highest Quality
Brooms

“Bamboo” Handle

W. W. & (o. Brands are made

up to the mark always. They

are light, strong and serviceable.
Your customers will find you out
when vou handle this brand, and
a profitable trade will be yours.

Walter Woods & Co.

HAMILTON - - WINNIPEG

| —
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Stock of Special “Class’

gives dignity to the entire stock of a grocery. Even
though you use only a moderate quantity of quality
goods, there is no wiser selection for you than

CARR’S BISCUITS.

With sueh
stock on hand

you invite a
trade that will
advertise vou
and make vou

suceesstul.

Carr’'s Bis-
cuits are pack-
\JNCER CR_E{M,_S/ > ed for export

in air - tight

tins.

Write for
Prices.

CARR & CO. Exciaw
AGENTS - Wm. H. Dunn, Montreal and Toronto; Hamblin &

Brereton, Winnipeg and Vancouver, B.C.; T. A. MacNab &
Co., St. John's, Newfoundland.

Through a little effort at advertising and a big
effort at producing the best article that skilled
mechanics and A-1 materials could produce, our

Klondike and
Jubilee Brooms

have become known as the most reliable in the
market. Just now we are devoting special at-
tention to perfecting the handles of these lines

by a new system of polishing—making them
“smooth as glass” Try a sample lot, you'll

be delighted.

Manufactured by

Stevens-Hepner Co., Limited
PORT ELGIN . ONTARIO

Brunswick Brand
Canned Fish

It is every grocer’s wish that he
should build a profitable business.
What class of stock are you pushing
to win for you? Do you stock
Connors’ Bros. goods? They are the
kind that “Hit the Mark” of popu-
larity and make satisfied customers
for you.

Brunswick Brand Fish Foods,
packed by this well-known firm, are
the finest obtainable and may be
relied upon to give the greatest satis-
faction. By the “Brunswick” modern
sanitary method of canning, the
natural fish flavor is preserved to
a remarkable degree.

CONNORS BROS., Limited
Black's Harbor, N.B.

AGENTS—Grant, Oxley & Co.. Halifax, N.S.: J. L. Lovitt,
Yarmouth, N.S.: Buchanan & Ahern, Quebec, P.Q.: Leonard
Bros. Montreal. P.Q.: A. W. Huband, Ot'awa, Ont A  E
Richards & Co.. Hamilton, Ont.: J. Harley Brown, London, On*
C. de Carteret, Kingston, Ont.;: James Haywood, Toronto, Ont.:
Chas. Duncan, Winnipeg, Man.: Shallcross, Macaulay Co.,
Calgary, Alta.: Johnston & Yockney, Edmonton, Alta.; Shall-
cross, Macaulay Co., Vancouver and Victoria, B.C.
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Reputation
that

Counts 'BISCUITS |

Every Box a Trade Bringer | | must be reputa- | | Ihat Build Trade
Prevail upon your customers t i On f() r me l‘l t =

to take a box of g : Every active, diseern-
P e]S'i\ aptha soap ing grocer should now

Wh”ﬂ DIJVB Gocﬂa"ut 1% not Onl}' kn()wn make a special effort

to push the sale of

as a trial. Its genuinely e\'er}'\"here l)th it

good quality will make it

exceedingly popular, and 15 preferred e\'er}'_

serve you as a good trade

bringer. W h crec tO 0] t h 5 § Cream SOdas

The demand is great—the

profit is good—Order NOW. SoaI)S- IXll our ati'
vertising wouldn’t He has the opportun-
W. P. Downey

ity of doing so, as this
MONTREAL, QUE.

Mooney’s Perfection

have made such a is the great pienie
Sl e 2f 5 and vacation season.
success 1f it had There is nothing more
not been backed toothsome, crisp and
: . relishable in the
up b} the merit of cracker line. Every
Fels-Naptha soap. pleasure sceker

knows this.

The Mooney Biscuit

and Candy Co., Limited

Facteries at

b ) ’ Stratford, Ont. Winnipeg, Man. {
BRANCHES AT HAMILTON, OTTAWA, |
SYDNEY, C.B., HALIFAX, N.S.,

FORT WILLIAM, CALGARY,
VANCOUVER, B.C., ST. JOHN, NFLD.

FLY PADS

e e are Imitated.

eep in mind the domin-

ant fact that mankind from M A P L E I I E

Last year’s increase in its first appearance on the
< earth has been schoolgd by

sales was greater than the nature to look for signs ;

1 g : 7 for invitations to taste; for Try the imitation your-

whole uutput of a few suggestions as to what to selfand note thedifference! §

wear. Tell your sto Order from your jobber, or |}

¢ briefly, forcibly, truthful- Frederlok E. Robson Co,,

ly, and address it through 36 Froat St.E., Tosonte.

And the demand is still the proper media and you The Crescent Mfg.Co.

: can successfully apply ad- SEATTLE. -  WN.

growing. vertising as a means to

increased distribution.

(The flavor de Luxe)
Is not the exception.

vears ago.

When writing advertisers kindly m:n-
tion this paper.
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“ROYAL SHIELD?”

BRAND

EXTRACTS

There cannot be too much emphasis put on the Purity of Extracts
in this day of imitations and inferior articles. The " Royal Shield"’
Extracts uphold the reputation for purity of this popular western
brand. They are true fruit essences of extra strength and go farther
in flavoring than most high grade brands. This is a strong point

with your customers and will increase your extract sales.

TRY A SAMPLE ORDER

Campbell Bros. & Wilson, Ltd.
Winnipeg

Campbell, Wilson & Horne, Limited Campbell, Wilson & Smith, Limited
Lethbridge Regina

Campbell, Wilson & Horne, Limited Campbell, Wilson & Adams, Limited
Calgary Saskatoon

t = e
BIG N.P. BAR

1= a line ot soap that has outdistanced all competitors,

It is a good, honest piece of bar soap that gives your ecus-

tomers full value for their money, with better satisfaec-
tion. The N. P. Bar is a soap revelation that is the sub-
ject of the talk of a good many housewives on washday
Get our proposition and prices,

David Morton & Sons, Limited

Victor Soap Works HAMILTON, ONT.
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Best

A line that
will give entire
satisfaction
throughout the
year to all of
its users is

PURITY
SALT

It is rightly
named, because
it consists ex-
clusively of fine
dry, even crys-

tals, free from all foreign substances.
It is pure —that's why the women
think so highly of it.
Your profit is assured. Order a stock
to-day.

The Western Salt Co., Ltd.

MOORETOWN, ONTARIO

is the ideal chocolate for
cooking and drinking pur-
poses. Is especially suitable
for icing cakes, making
fudge, etc. Your customers
want and should be given
only the best—MOTT'S

r

\.

JOHN P. MOTT & CO.

MANUFACTURERS

HALIFAX, NOVA SCOTIA

N

J/

Money in Other People’s Coughs

S ra——

A suggestion, when you
hear a cough, that

MATHIEU’S
SYRUP

OF TAR AND
COD LIVER OIL

is creat tfor eouchs and
colds, will nine times out
of ten result in a =ale to
vou, and a eured congh
for vour eustomer, ** Many
mickles make a muckle.”’

J. L. MATHIEU CO., PROPS,

SHERBROOKE, P.Q.
\\'Il“l"‘ I('\Q‘r il(""']l:['{l“il‘~
a cold,

Mathieu’s Nervine Powder

the creat Headache and
Neuraleia eure, are very
helptul. They break up
the fever, stop the pain in

bones, and cive creat phy-
sical relief,

Newtoo A Hill,25Frent S1.E. Toronto,Ont.

Distributor for Western Ontario.
Choput, Fils & Cie., Mostreal, Que.
Foley Bros. & Larsen, Winsipeg, Man.

YOU ARE THE MAN WE WANT

—that is, if we haven’t yet had the pleasure of

ELGIN

putting an

National

Coffee Mill

in yvour store. No mill ean mateh the ‘‘Elgin’’ for
rapid grinding and easy running, and it is unsur-
passed for attractiveness and finish. Equipped with
special adjuster deviece and the new style foree feed

steel-cutting grinders.

Ask any of the following jobh-
hers for our illustrated eatalogue
WINNIPEG—G. F. & J. Galt

tand branches); The Codville

Co. (and branches) ; Foley

Bros, Larson & Co (and

branches),

VANCOUVER—The W. H. Mal-
kin Co., Ltd.; Wm Braid %
Co.; Kelly, Douglas & Co.,
Ltd,

HAMILTON—James Turner &
Co.; Balfour, Smye & Co.; Me-
Pherson, Glasseo & Co.

TORONTO—Eby, Blain, Ltd.; R.
B. Hayhoe & Co.

LONDON—Gorman, Eckert & Co.

ST. JOHN, N.B.—G. E. Barbour
& Co.;: Dearborn & Co

REGINY, Sask.—Campbell, Wil-
son & Smith,

MONTREAL — The Canadian
Fairbanks Co. (and branches).

EDMONTON, Alta.—The A. Mae-
Donald Co.

Woedruff & Edwards
co.
ELGIN UL., US.A.

[
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YOUR AIM!

The conscientious grocer
should aim to continually
supply his patronage with
the best Pickles and
Relishes obtainable. The
kind that are picked and
pickled for size, shape and
quality are the popular

QUEEN
QUALITY
PICKLES

10 and 20-0z. bottles
Sweet, Mixed and Chow
Bulk Pickles in pails

English Chow Chow
in pails.

Pure Tomato Catsup,
bottled or in bulk.

Taylor & Pringle

Co., Limited
Perry's English Sauce,
Worcester Sauce, bottled

Owen Sound - Ontario ;
or in bulk.

Our Extracts

are of .\‘Il[wl'iwl' orade
in material and the
process of manufae-
ture. You make no
mistake in  recom-
mending  **Sterling”’
Extracts to vour most

particuiar customers,

THE T. A. LYTLE CO.,,

LIMITED
STERLING ROAD, TORONTO

Three Lines You Should Know
and Introduce to Your
Customers

ERRRRR

ERERE

Tone up your stocks of Condensed Milk by adding
these three lines—New Ones and Good. They will
bring you new customers and quick returns.

EREE

St. George Evaporated Milk, 4 doz. in case, $3.50
Princess Condensed Milk, 4 doz. in case, $4.20
Banner Condensed Milk, 4 doz. in case, $5.00

RIS

&

Order from your wholesaler or direct from the factory,
Delivered in 5 case lots to any point in Ontario or
East to Halifax.

J. MALCOLM & SON
ST. GEORGE, ONTARIO.

PR R R R e R R R R
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CASTILE SOAP

“LA VIERGE"™

The Virgin Brand
EXTRA SUPERIOR QUALITY

The Standard Castile Soap of Marseille
Daily output about 100,000 Ibs.

CAUTION :(—Other castile soaps are offered on
the market closely resembling the VIRGIN
BRAND. Insist on the genuine, stamped:
“LA VIERGE"—"FELIX EYDOUX"—Marseille,

LAW, YOUNG & CO., Montreal

SOLE AGENTS FOR CANADA
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Why Don’t You do
Like Him?

H. J. Buckley of Moberly, Mo.,
who bought a No. 84 Kingery Corn
Popper with Peanut cylinder extra
for $94.00.

He writes that the machine is
a doing fine. I pay $40.00 per month

'ﬁ rent and have four people employ-
ed and machine pays rent and help.

Now to gét at his profits in this little, big business, let’s
do a little figuring. Rent $480 per year. Fourclerksat $5.00
per week each, $1,040, total $1,520 or 15 times the cost
of his machine. Did you ever add anything to your
business that beats it? In some cases they have earned
more net profit than that of the business of the entire
store. Furthermore its attractiveness turns the eyes of
passersby upon your store. Often it is the agent of sending
them in. It helps the business in the store. The Kingery
Peanut Roasters and Corn Poppers are of many kinds and
styles—Steam, Electric, Spring and Hand Power. Ranging
in price from $8.50 to $350.00. Sold on liberal instalments.

You should have Kingery’s Book of Possibilities
and Catalog No. 39. They are free.

KINGERY MFG. CO.

Cincinnati, Ohio

Rowat’s Goods

Sell!

The Connoisseur’s Choice!

Cater for your par-
ticular customer by
featuring |

Paterson’s Sauce

It never fails
to satisfy.

ROWAT @& CO.

GLASGOW, SCOTLAND

CANADIAN DISTRIBUTORS
Snowdon & Ebbitt, 325 Coristine Building, Montreal,Quebec, Ontario,
Manitoba and the Northwest: F. K. Warren, Halifax, N.S.:
J. A. Tilton, St. John, N.B.; C. E. Jarvis & Co., Vancouver, B.C.

¢ Talking to the Point

CLASSIFIED WANT ADS get right
down to the point at issue. If you want
something, say so in a few well-chosen
words. Readers like that sort of straight-
from-the-shoulder-talk, and that is the rea-
son why condensed ads are so productive
of the best kind of results.

CLASSIFIED WANT ADS are always
noticed. They are read by wide-awake,
intelligent dealers, who are om the look
out for favoruble oppostunities to fll
their regriremonts.

TRY A CONDENSED AD N
THIS PAPER

Star wérand

Cotton Clothes Lines

AND

Cotton Twine

Cotton Lines are as cheap as Sisal or Manila and much better

For Sale by All Wholesale Dealers
SEE THAT YOU GET THEM

COFFEE High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don’t mise your opportutiity. Get
a sample from us. We will send you a big sample on application. You are to be the judge.

It's easy money to get in touch with us.

W. H. GILLARD & CO,,

Whelesalers

HAMILTON, ONT.
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T YT It L4 K t
““Babbitt’s”’ 8.1, BABEITTS 4 is & Wiake

TRADE 2 cannot sell an article because

|8 1776 your customers do not ask

for it. You are a salesman

HPH ARK d t t that

Thﬂ or'gmal SMP PUWDMER 32\1 v‘:nﬁ t‘),:r;u‘g)erisgdsgtywhzt

Soap Powder -l : you can do with
- / Maple Sugar Chewing Tobacco

King George's N 2
PUREST, STRONGEST, BEST SELLING e ;

You can depend on BABBITT'S SOAP POWDER to if t i -
please your customers because of its great power as a 1 you put your se€ ng power
cleanser. While any soap powder is expected to have behlnd ) them and make up
cleansing power, BABBITT'S has more because of its your mind that the men who
concentrated form, so it gives more satisfaction and come to you for groceries will
ST . come for tobacco supplies
Recommend BABBITT'S and tell your customers a]SO. YOU have the ﬁrSt Cal]
about our Premium Store, 396 St. Paul St.. Montreal, on them very often, SO take
Canada. advantage of all opportunities.

B. T. BABBITT, INC. The Rock City Tobacco Co.

NEW YORK

for you to think that you

Quebec Winnipesg

_ﬁ

Orinoco

Tobacco

NO BETTER

JUST
A LITTLE MILDER
THAN

TucKett’'s Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCRETT LIMITED

Hamilton,

85
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CLASSIFIEDADVERTISING

FOR SALE

CASH REGISTER FOR SALE—GOOD AS
new. Total adder. Prints detail strip. Ap-
ply E. A. Stahl, Berlin, Ont.

BUSINESS CHANCES

FOR SALE—GROCERY AND MEAT BUSI-
ness in city of Hamilton; first-class stand;
turnover $30.000 per annum. Owner retiring
from business. Apply Box 433, Canadian
Grocer, Toronto.

GOOD, CLEAN, NEW GROCERY BUSINESS
for sale in Eastern Ontario. Town of 2,000
population. Turnover $20,000 to $30,000 per
year. Store may be rented on easy terms.
Apply Box 431, Canadian Grocer.

FOR SALE—OLD ESTABLISHED HARD-
ware business: large double store; grocery
department and flour and feed in connection;
turnover $30,000 a year; stock $5,500; build-
ings rented or sold. Good Ontario town; a
chance of a lifetime for one or two live men
to step into a safe paying business. Apply
Box 434. Canadian Grocer, Toronto.

FOR SALE—150 TEA AND COFFEE AD.
models—each printed in display type ready
for reproduction in newspaper, circular or
ostal. Tested and proved trade-winners.
.00 the lot. Send for the 150 on approval,
cash or return after examination. No risk.
J. H. Blake, Author of “Tea Hints for Re-
tailers,” Box 508, Denver, Colorado.

SITUATION WANTED
ADVERTISER WHO FOR SOME YEARS
has had the sole control of wholesale London
tea house, desires position in Canada, British
Columbia preferred, where ability, integrity
and sound business knowledge will hbe appre-
ciated. Accustomed to buying, blending, ap-
pointing and controlling staff of travellers,
and the supervision of the counting house.
Good accountant. Unmarried. Irreproachable
references. Box No. 87, Canadian Grocer, 8§
Fleet Street, London, England.

PRICE TICKETS

PRICE TICKETS FOR WINDOW SIIOW
oods. Black letterln% on white cards marked
.. 50c., 75c., $1, $1.25, $1.50, $1.75, $2, $2.50,
$3, $3.50, $5. Dozen in set, per set, 15 cents
ostpald, or two sets for 25 cents while they
ast. Technical Book Dept., MacLean Pub-
lishing Co., 143 University Ave., Toronto.

PRINTING

THE

CHEAI'EST PRINTING ON EARTH.—BOOK-
lets. Catalogues, Price Lists, Handbills, and
any other fine printing for the grocery trade
at flercely comﬂatltlve prices. Russell Smart,
40a Chancery ne, London, England.

MISCELLANEOUS

ADDING TYPEWRITERS WRITE, ADD OR
subtract in one operation. Elliott-Fisher,
Ltd., Room 314 Stalr Building, Toronto.

ACCURATE COST KEEPING “IS EASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time spent on each opera-
tion down to the decimal fractien of an hour.
Several operations of jobs can be recorded on
one card. For small firms we recommend
this as an excellent combination—employes’
time register and cost keeper. Whether you
‘employ a few or hundreds of hands we can
supply you with a machine suited to your re-
quirements. Write for catalogue. Inter-
national Time Recording Company of Canada,
'}Aml!ed‘. Office and factory, 20 Alice Street,
oronto.

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro, Ont,
solicits your orders.

CANADIAN

MISCELLANEOUS

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter-
forms, real printing for stationery and ad-
vertising, saving 25% to 5% of average an-
nual rinting cost. American Multigraph
Sales Co., Limited, 129 Bay St, Toronto.

COPELAND - CHATTERSON SYSTEMS -
Short, simple. - Adapted to all classes of busi-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

COUNTER CHECK BOOKS—WRITE US
to-day for samples. We are manufacturers
of the famous Surety Non-Smut duplicating
and triplicating counter check books, and
single carbon pads in all varieties. Dominion
Register Co., Ltd., Toronto.

COUNTER CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we'll send you prices that will in-
terest you. Our holder, with patent carbon
attachment, has no equal on the market. Sup-
plies for binders and monthly account sys-
tems. Business Systems, Limited, Manufac-
turing Stationers, Toronto.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
floor space, enable you to use that upper floor
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only $70. Write for
catalogue “B.” The Otis-Fensom Elevator
Co., Traders Bank Bulilding, Toronto. (tf)

EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of every business.
They are labor and time savers. Produce re-
sults up to the requirements of merchanta
and manufacturers. Inquire from cur nearest
office. E%ry Register Co., Dayton, Ohio: 123
Bay St., Toronto; 2581 Portage Ave., Winnli-
peg; 308 Richards St., Vancouver.

FIRE INSURANCE. INSURE IN THE
Hartford. Agencies everywhere in Canada.

MODERN FIREPROOF CONSTRUCTION—
Our system of reinforced concrete work—as
successfully used in many of Canada’s largest
buildings—gives better results at lower cost
“A strong statement” you will say. Write us
and let us prove our claims. That's fair.
Leach Concrete Co., Limited, 100 King St.,
West, Toronto.

MOORE'S NON-LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
your own, the best remedy is to go to your
stationer and purchase from him a Moore's
Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than you pay for one not as
good. Price $2.50 and upwards. W. J. Gage
& Ce., Limited, Toronto, sole agents for
Canada.

OUR NEW MODEL IS THE HANDIEST FOR
the grocer, operated instantly, never gets out
of order. Send for complete sample and best
prices. The Ontario ffice Specialties Co.,
Toronto.

PENS—THE VERY BEST PENS MADE ARE
those manufactured by Willlam Mitchell Pens,
Limited; London, England. W. J. Gage &
Co., Limited, Toronto, are sole agents for
Canada. Ask your stationer for a 25c. assorted
box of Mitchell's Pens and find the pen to suit
you.

THE NATIONAL CASH REGISTER COM-
pany guarantee to sell a better register for
less money than any other house on earth.
We can prove it. Make us. The Natlonal
Cash Register Co., 285 Yonge Street, Toronto.

THE “KALAMAZOO” LOOSE LEAF BINDER
is the only binder that will hold just as many
sheets as you actually require and no more.
The back Is flexible, writing surface flat.
alignment perfect. No exposed metal parts or
complicated mechanism. Write for booklet
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (tf)

WAREHOUSE AND FACTORY HEATING

systems. Taylor-Forbes Company, Limited,

Supplied by the trade throughout Canada.
(tf)

YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about seventy-five type-
writers of various makes, which we have re-
built and which we will sell at $10.00, $15.00
and $20.00 each. We have also a large stock
of better rebuilts at slightly higher figures
Write for details. The Monarch Typewriter
Co., Ltd., 46 Adelaide St., W., Toronto, Canada
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Do you reckon adver-
tising as an expense?
Certainly. Let us re-
duce the expense part.

The

Automatic Printer

will do it. WIill send
your message into the
homes every day, and
in such a way that it
cannot be missed.

WRITE FOR PARTICULARS
Utilities Limited

73 Bank of Ottawa Bldg.
MONTREAL

H. E. VIPOND

197 St. Paul St.
MONTREAL

has some valuable information to
give you on a number of lines
which ean be profitably sold during

the summer months.

Olive Oil
Black Olives
Tomato Pastes

are three good lines to feature now
and a eard will bring vou thorough-

ly interesting prices.

Write now to

The Reliable House
With Reliable Goods
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B:gger Sales
Better Goods

This covers the following lines:—

Buil Dog Ammonia Powder
Bull Dog Chioride of Lime
Bull nog Borax

Bull Dog Liquid Blueing
Bull nog Liquid Ammonia

Sold from Coast to Coast

Manufactured by

The John B. Paine Co., Ltd.

TORONTO

AGENTS:

J. W, Gorham & Co., Halifax, N.S.
W. S. Clawson & Co., St. John, N.B.
W. and F. P. Currie, Montreal, Que.
Marshall Brokerage Co., London, Ont.

Dodd & Reid, Saskatoon, Sask.

W. Lloyd Lock & Co., Winnipeg, Calgary
and Vancouver, B.C.

“All-Metal”

It Stands to
Reason

that an all-metal washboard made
in one piece will outwear the old-
fashioned wooden kind many
times. Then if this is a fact, the
all-metal washboard is the most
economical. This feature alone is
one that prompts the housewife to
buy MEAKINS’ SANITARY
\\'.\.\‘}IB().\RI).\‘ when the dealer
shows her this modern production
in the art of wash-board making.
Meakins’ Sanitary Washboards
eive no chanece for dirt to lodge or
metal to loosen to serateh the
hands. The ‘““All-metal’’ has won
favor for its practicability, ani
sanitary construetion. It will not
rust or corrode. Send for particu-
lars and prices.

Meakins & Sons

Hamilton - Ontario
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Stuhr’s
DELI%CIES.

Genuine Caviare,

Anchovies in Brine,
IN TINS AND GLASSES.

Sold by all High-class Provision Dealers,

C.F.STUHR & CO.,, HAMBURG

Put Your Credit Accounts on
the Right Side of the Ledger,

Adopt the ONLY WAY to make
credit business SAFE and at the
same time eliminate charging,

errors and disputes.
COUPON

Al.|.|30 BOOKS

Are in Use All Over the World.
HERE'S HOW THEY WORK :—

When aman wants
credit.give him an
Allisen Coupon

., and have

sign form at
the front which be-
comesthen his pro-
missory noteto you
As he buys, you
tear out coupons,
and when his book
is exhausted you
can collect your
note or extend his
credit for another
book, as you deem
wise. No pass
books.nocharging,
no time wasted, no
errors, no disputes

For Sale by Jobbers Evecywhere.

Allison Coupon Company

INDIANAPOLIS, IND., U.S.A.

THE CANADIAN GROCER

NATION’S CUSTARD

POWDER

The dainty, delicious
dessert sold by leading
grocers from coast to
coast, and always in

Se¢asoll.

Nation’s Egg Powder

AGENTS:

C. Gyde, St. Xaviour St., Montreal
F. Coward, Toronto.
(For Ontario)

The W. H. Escott Co.,
Winnipeg, Man.
McKelvie, Cardell, Ltd.,
Calgary, Alta.
Distributors, Ltd.,
Edmonton, Alta.
Ayre & Sons, Ltd.,
St. John's, Newfoundland.
J. M. Crosswell & Co.,
Kingston, Jamaica.

Samples free by post.

A want ad. in this paper

will bring replies from

all parts of Canada.

THE COCOA OF HIGHEST FOOD VALUE

THE IDEAL
BREAKAST AND
SUPPER BEVERAGE
FOR ALL
WEATHERS.

GRATEFUL AND COMFORTING

ErrS’S

Agrees with every-
body forming one of
the most digestible
and nourishing
arhclel of
diet known.

CHILDREN THRIVE ON EPPS'S

Epps’s Milk Chocolate :hfilr‘\:eir';n“h;eri‘:::::y :fit(ii.:::lilh!ful smoothness and

Special Agents: WILLSON & WARDEN, Toronto.

Manitoba: BUCHANAN & GORDON, Winnipeg

FORBES & NADEAU, Montreal J. W. GORHAM & CO. Halifax, N.S. C. A. MUNRO, St. John, N.B.

to watch our Condensed
IT WILL PAY YOU »“coires " Tic

are many money- making

positions there. You may find just what you want,

THE ARE
JUNE GETTING
BRIDES HOME

Just now and will
soon start cooking.
No matter how
much they want to
please hubby they’ll
feel it hard to cook
in the hot swelter-
ing heat. Now’s
the time to talk up

The Ermaline
Cooking Bag

Which absolutely
makes cookingeasy
and pleasant.

Have you ordered?

PARTICULARS ON REQUEST.

EbwarD LLoyp

LIMITED

MONTREAL

| ==

are
yea
cus
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WHITE SWAN
YEAST CAKES

are the most reliable and satisfactory

yeast cakes on sale in Canada. Your SOCLE A N

customers will not complain of poor
The Dustless Sweeping Compound

results if you supply this brand.

1Is one ol the

articles in the store that sells and pays well the
ORDER FROM dealer. Every housewife when made aequainted

YOUR WHOLESALER with its workings is enthusiastie to use it. It does
many things: It lays dust, brightens and pres

carpets, destroys moths, saves serubbing and i
White Swan Spices & OCereals, b e

LIMITED

Sole Distributors - TORONTO SOCLEAN LIMITED, Toronto, Ont.

The originators of the Dustless Sweeping Compound of Canada

Put up in pails to sell at 25¢., 50c. and $1.00.

A  DProposition That Is Worth While

One that will fill your spare time with congenial work-—bringing good
money. Are you interested 7 You are. Well, here are the details.

Throughout Canada is scattered an army of men who
are everywhere booking subscriptions for MacLean's
Magazine. If you join them you can add very con-
siderably to your regular income. If you are a hustler
you will find it will pay you to give all your time to

the work.

Some of our most successful salesmen were ‘‘spare time men’’ first.

Write us for terms and full particulars

MacLEAN PUBLISHING COMPANY

143-149 University Avenue, -2 TORONTO, CANADA
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\ER& BENNER
OURONTO ‘;;
L4

e

Link Arms With a High
Quality Line

With the L. & B. Banner Brand .Jams
and Jellies on yvour shelves you have
an unequalled quality article to offer
vour customers. Absolutely contains
only pure fruits and best granulated
sugar—no impurities in L. & B. Brand.
Packed in 2, 5, and 7-1b. gold lacquer
ed pails, and 30-1b. wooden pails.

LINONER & BENNER, TORONTO
Phone Park 2985 291 Arthur St.

WESTERN AGENTS :
Laing Bros., Wholesale Grocers, Winnipeg, Manitoba

You Want to Earn More,
Don’t You ?

Your answer is Yes, Certainly!

The first essential is to find a way.
We are going to solve this problem for you.

You can suit yourself as to whether you
give up your present position or not. If you
choose, you can devote only spare time to
our proposition.

If you are enterprising and intelligent, and
willing to work for $7.00 or $8.00 a week
during your spare hours, for the first two or
three weeks of youi connection with our
staff, we can put you on the road to success.

After a few weeks, when you have had a
little experience at our business, you can
earn from $25,00 to $50.00 per week.

Write for full particulars to

THE MACLEAN PUBLISHING CO.

Ld
143-149 University Ave. Toronto, Ont.

HERE ARE SOME
MORE MONEY-MAKING
OPPORTUNITIES

Write, Phone, Wire Immediately

For quotations on these high class
goods. You will be agreeably
surprised.

20c/s Conradson Herrings (in tins)
30 c¢/s Dejong’s Cocoa of Holland
500 reams ParchmentButter Paper
10 cases Purnell’'s Cork Vinegar

170 c/s Castile Soap ““La Lune” in
3 oz. Bars

80c/'s Hotel Mushrooms‘“Galipeds™
400 ¢/s Currants (in 11b. Packages)

355 Boxes “Peels” (Lemon, Orange
and,Citron)

179 ¢/s Shelled Walnuts

All orders will receive prompt
attention

' Laporte, Martin et Cie.,
Limited

568 ST. PAUL STREET
TEL. MAIN 3766 MONTREAL

Allison Co
Aylmer Cc

Balfour-Sm
Babbitt, I
Benedict,

Bickle, J.

Borden Co
Bovril, Lt
Brown Mf

Campbell
Canadian
anadian !
W

s Mfg
Common S
Comp, Ch
Connors B
mtinenta

Ce
Crescent )

Dalley, F,
Davidson
De La Ron
Distributor
Dominion
Dominion

Dominion
Dominion
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INDEX TO ADVERTISERS

A F Maconochie Bros td.Inside front cover Stevens-Hepner
McCabe, J. J. 5 Smith, b,
Allison Coupon Co, Fearman, F. W., ( MecDo lean
Aylmer Condensed Milk Co, Fels & C¢ ; r
Felix Eydoux
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anadian Sugar Refg. Co 3 Heinz
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Tell your customers
that “Quick-Naptha”
can be used for every

purpose with cold,
hot or boiling water

as preferred.

Casesgat .
with 20 bars Naptha free.

10 Cases at : .$4.05
with 40 bars Naptha free.

25 Cases at
with 150 bars Naptha free,

FREIGHT PREPAID

Net 30 days. 1, Cash.
Assorted or otherwise.

A fifty-year-old favorite—Quality counts. U
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Not an Enterprise
for the “Quitter”

“If there is one enterprise on earth,” says John
Wanamaker, “that a ‘quitter’ should leave

To make

a success of advertising one must be prepared

severely alone, it is advertising.

to étick like a barnacle on a boat’s bottom

“He mu&t know before he begins it that
he must spend money—lots of it.

“ Somebody maust tell him that he cannot
hope to reap results commensurate with his

expenditure early in the game.

“ Advertising does not jerk; it pulls. It
begins very gently at first, but the pull is steady.
It increases day by day and year by year,

until 1t exerts an irresisible power.”

e

Store Management—Complete

16 Full-Page
Illustrations

ANOTHER NEW BOOK
BY
FRANK
FARRINGTON

A Companion Book to

Retail Advertising
Complete
$1.00 POSTPAID

‘'Store Management—
Complete” tells all
about the management
of a store so that not
only the greatest sales
but the largest profit
may be realized.

THIRTEEN CHAPTERS

Here is a sample:

CHAPTER V.—THE
STORE POLICY—What it
should be to hold trade.
The money-back plan.
Taking back goods.
Meeting cut rates.
Selling remnants. De-
livering goods. Sub-
stitution. Handling
telephone calls.
Courtesy. Rebating
railroad fare. Courtesy
to customers.

JUST PUBLISHED

272 Pages
Bound in Cloth

ABSOLUTELY NEW

Send us $1.00. Keep the book ten days and if it isn’t worth the
price return it and get your money back.

TECHNICAL BOOK DEPARTMENT
143-149 University Ave., - Toronto, Canada

With the proper system of account keeping you can
put an end to accounting worries and know the
amount of accounts outstanding at a glanee.

The ULLMAN

Account Register

is the safest, simplest, quickest, surest to charge
and most satisfactory of any system on the market.
It satisfies the customer as well as the merchant.
There is a decided advantage to the grocer who uses
an Ullman Account Register. The customer knows,
every time he makes a purchase, how mueh he owes,
and naturally tries to keep it as low as possible.
Put in an Ullman Account Reygister and stop the
incessant night work and worry of retail book-
keeping. 4

Send for illustrated booklet or ask for demon-

stration.
Aeccount

We want dealers to handle the Ullman

Recister in some localities.

The Hamilton Incubator Co., Ltd.

Hamilton, Ontario

FACTORY AT HAMILTON




THE CANADIAN GROCER

“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

32 Prize Medals 21 Royal Appointments

PEEK, FREAN’
SHORTCARE

BISCUITS

So great is the demand for this new introduction
that during the first 3 months the quantity sold

amounted to over 83 million Biscuits.

See that “P.F.” is on every Biscuit.

AGENTS: British Columbia—The W. H. Malkin Co., Limited, Vancouver.
Winnipeg and District—Ruttan & Chipman, Fort Garry Court, Winnipeg.
Ontario—The Harry Horne Co., 309 and 311 King St. West, Toronto
Montreal and District—C. Fairall Fisher, 22 St. John Street, Montreal.
New Brunswick—W. A. Simonds, 8 and 10 Water Street, St. John.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,

LONDON, ENGLAND
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PEERLES
goda crac

TELFERS

is the name that stands for purity, and high guality in
the manufacture of biscuits, crackers, etc. Telfer’s
Peerless Soda Crackers and Cream Sodas retain their
fresh flaky crispness long after they have passed out of
the dealer’s hands. Extensive advertising throughout
the country creates patronage for the aggressive dealer of
quality goods—goods with a reputation—goods that have

made good. Are you one of these 7

TELFER BROS., Limited

COLLINGWOOD - - ONTARIO

BRANCHES :
TORONTO WINNIPEG HAMILTON FORT WILLIAM
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