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Robinson’s

Patent Barley

As a healthy, nourishing and enjoyable food for young
and old, Robinson’s Patent Barley has no equal. >

Druggists sell it; grocers sell more of it; those who are
wise will sell it always.

WRITE FOR PARTICULARS

RANK MAGOR & CO., ““si..™ MONTREAL

Agents for the Dominion of Canada

‘anada’s Leading Table Syrup

Made, as it is, from the finest selected white corn, nnder perfect hygienic conditions
and most modern scientific methods.

“Crown Brand”
Table Syrup

is a delicious, healthy and nourishing table necessity which every grocer in Canada
should sell. Most of them do now. If you do not, place your order through your
jobber.

DWARDSBURG STARCH CO., LIMITED

ESTABLISHED 1858
ront St. East, Toronto, Ont. Works, Cardinal, Ont. 164 St. James St., Montreal
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DOYOU USE IT IN
swez] YOURN{OUSE:

MAKES CHILDS PLAY OF WASH DAY.

If youdo notnow use “Surprise” m your
own home, why not give it a full test?

Full and complete faith by test and
expernience of any article that you sell,
creates and makes your cnstomers trust

in your judgment. his means good
business.

TEST OUT “SURPRISE” SOAP YOURSELF

The St. Croix Soap Manufacturing Co.

Factory at St. Stephen, N.B.

BRANCHES: MONTREAL TORONTO WINNIPEG VANCOUVER WEST INDIE! :
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Canned Haddies,

" T éZ.Sf/K ** Kippered Herring,

Tunny Fish

Haddies that are never anything else but real Haddock,
caught, cured and packed at St. Mary's Bay. Natural
flavor distinguishes them from all

others. Tunny
FFish whose careful

selection and packing (in lined
tins) compel approval from the Epicure. The ¢ Thistle
Brand.”

Cox’s Gelatine

Pure —absolutely pure, and hence certain to produce
the most economic results for the cook. Powdered or
Shredded as the cook prefers, but always fulfilling the
most exacting requirements.

Taylor’s Peels

Candied or Drained, but in either case admitting of no

argument as to their high quality. Made from spec-
ially imported fruit skins from which the eéssential oil

has #nzof been extracted. Lemon, Citron and Orange.

The name **Griffin” on a package or can of dried or canned
fruit is a symbol that points the way unerringly to the
highest quality. In selecting, in growing, in caution in
packing, the *‘ Griffin " brand excels. Seeded or seed-
less Raisins, Prunes, Apricots, Pears—each is the best
there is or can be.

Griffin &8 Skelley’s 6 = ﬁ s 99
Dried and Canned Fruits G/ / / 7 S

ARTHUR P. TIPPET & CO., Agents
Montreal
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able agents.

THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory |

Manurtacturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
The following is a representative list of reput-
The service department of the Canadian Grocer is a*
the disposal of firms wanting agents or of agents wantin: agencies.
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Oh! You Manufacturers

I still have time for another “live one
your goods pushed
G. WALLACE WEESE

30-32 Main East
HAMILTON

Don't you want
Write me to-day

Manufacturers’ Representative
‘Face-to-Face Basiness”

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac-
turers’ Agents, Cars Distributed, Warehoused and
Forwarded. Warehouse on Transfer Track. Busi-
ness solicited. Our positien is your opportunity,

SASKATOON,

Western Canada

Canadian Manufacturers and Exporters:

Are you aware of the fuct that there
Irishmen prepared to buy Canadian Goods

re 43 millions

Don’t you want some of this busines

You can get into touch with 5,000 distributors every
week by advertising in THE IRISH GROCER, DRUG
PROVISION and GENERAL TRADES JOURNAL,
the best known general store and grocery paper in
Ircland. Write for sample copy and particulars to

10, Garfield Chambers, Belfast, Ireland

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.

Manufacturers’ Agents and Grocery
Brokers
WAREHOUSEMEN

can give close attention to few more firstclass
agencies. Highest references.

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

Montreal
BOND 28

27 St. Sacrament Street,
TEL. MAIN 778

Largest and Finest Pure Whole Skinless
Codfish “Royal Crown”™ in 100 Ib. boxes.

Distributing Sole Agents
ROBERT ALLAN & CO.
MONTREAL
General Commission Merchants

W. S. CLAWSON & CO.

Manufacturers’ Agents and Grocery
Brokers.

Warehousemen

ST. JOHN, - - - N.B.

Open for a few more lirst-class lines.

Selected Raisins,
Currants,
Evaporated Apples.

Prices Right.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

and
Importers

29 Melinda Street,

W. G. PATRICK & CO.

Manufacturers’ Agents

Toron »

Limited

TORONTO, Ont.

MacLaren Imperial Cheese (

AGENCY DEPARTMENT

Agents tor Grocers' Specialties and Wholesa
Grocery Brokers

DETROIT, Mi

23 Scott Street

ON SPOT

Finest Bordeaux Whole Halv.;
SHELLED WALNUTS

New Three Crown Shelled Almond

LIND BROKERAGE CO.

Toro:

NEWFOUNDLAND
T. A. MACNAB & CO.
ST. JOHN'S, NEWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS
Importers and exporters. Prompt and careful at-

tention to all business. Highest Canadian and foreign
references. Cable address: "“Macnab,” St. John's

Codes: A,B,C, 5th edition, and private

WAREHOUSE ACCOMMODATION
IN OTTAWA
Largest warchouse in Ottawa Valley, Fireproof;
low insurance rates; direct connection all railways,
Convenient to mnavigation. Centrally located,
Write for rates,
Special rates for large quantities
Dominion Warehousing Co., Ltd.
52 Nicholas Street, - Ottawa
J. R. Routh, Manager.

CHAS. MORIN
89 Dalhousie St., - QUEBEC

Specialty Manufacturers’ Agent

18 years’ experience; 3 travelers calling upon retail
trade in Quebec district. Open for good lines in
Grocery Specialties.

G. C. WARREN

Box 1036, Regina

IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

Ceylon Teas, Coffees, Spices, Mustard. Canned Goods,
Grocery and Drug Specia ties. Importer and distribu
tor of the Dagoba Brand Pure, High-grade Ceylon Tea
stood the test in Western Canada for over 12 years
sales always increasing.  So'd in bulk, 1.1b. packets and
5-1b. boxes. Popular prices. Grocers : it will pay you to
stock this line. Manufacturers : it w.ll pay you Lo place
your account in my hands. Business established over 12
years Yours truly,

G.C. WARREN

WINNIPEG, -

WATSON & TRUESDALI

(Successors to Stuart, Watson & Co.)

Wholesale Commission Brokers and
Manufacturers’ Agents.

Domestic and Foreign Agencies Solicited

MAX

BRISTOL,

Canadian Agencies Want.d
E. SAVILLE WEBB
7 St. Stephens Street

ENGLAMND

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.

Established 1885,

TO

Brokers and Man- |
ufacturers’ Agents

Montreal Toronto

Your business card on this page will keep

your name and field of operations before

Manufacturers, Importers and others

looking for responsible representatives.
It costs you little and means much to you
if you are looking for agencies.

Write for particulars to

The Canadian Grocer

Winnipeg

i
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THE CANADIAN GROCER

IN STORE—OUR FIRST SHIPMENTS OF
- NEW WALNUTS v sHeLL
l Grenobles, Marbots and Bordeaux
\ Also a full stock of NEW
on- 9
gl ALMONDS, BRAZILS, FILBERTS, PECANS and PEANUTS
( |
! Now is the time TA BLE RA ISINS before our assort-
1 to order ment is broken.
Mi \ PROMPT SHIPMENTS AT RIGHT PRICES
|
| EBY-BLAIN, LlMlIED
5
\ Wholesale Grocers - - TORONTO
LI ll
Wd ; ' .
AN |
P
ntod |
3 w MR. GROCER,
\ Have you ever stopped to think over the question as to which of the most
11 popular Package Teas gives you the best returns? Compare our prices against
AR )!i l other package teas you are handling. We think you will soon see, with the
s g popularity Blue Ribbon Tea has with the General Public to-day, that, if you are
i ' not handling our lines, it would be to your advantage to do so.
\
n- | 25c¢. grade costs you 20e. for 1 lbs.
\ 9IHC. ¢ . 21c. for } 1bs.
its | 30c. ¢ ¢« 24,
- ’ i 35c. ‘6 ‘6 “ 95¢c.
e 3. - $ess 2300
s olc, ¢ PRy
ers ‘ 60c. £ i . 40
) 8le. ¢ 6. . v Gbe.
‘\ $1.00 ¢ s R 3
| THE BLUE RIBBON TEA CO., Limited
\ 266 8t. Paul St, MONTREAL
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Old Homestead Brand

Canned Fruit and Vegetables

— —of all the many brands now
before the public—perhaps
stands 1n higher favor than any
other.

I'he reason 1s not far to seek.
Every suggestion or contrivance
that care, skill, science or sani-
tation can afford, has been em-
bodied in the manufacture of
these famous goods.

® We intend to maintain at any
cost our reputation for highest
quality and unequalled purity,
and we guarantee each can pos-
itively to contain no other fruit
or vegetable but that which the
label indicates. No preserva-
tive 1s either required or added
in canning. Order from your

jobber.

OLD HOMESTEAD
CANNING CO.

PICTON : : : ONTARIO

Ve Will
rite us abg
res draw
ich pay yc
1 haven't :
)SE & LAFLA

YOU LIKE

2

Hhite Swar




THE CANADIAN GROCER

Ve Will Show You How To Dress Your Windows, Supply You With Beautiful
Banners and Hangers, and Draw The People Into Your Store.

ite us about our Window Dressing Plan to increase sales.

It's through their windows that the department

res draw much of their trade. We will show vou how it is done with CAMPBELL’S SOUPS—the Soups
ich pay you 3313 /—the Soups which are so much better and so much more economical than any other that
i haven’t a customer who buys them once who won't keep on buying them—21 kinds.

JOSEPH CAMPBELL COMPANY, -

)SE & LAFLAMME, 400 St. Paul St., Montreal—Canada Selling Agents.

Camden, N.J.

21 kinds—look for the Red and White Label.

GENUINE SATISFACTION
IS THE RESULT

WHEN YOU SERVE YOUR CUSTOMERS WITH

NHITE SWAN GOFFEE

YOU LIKE THE PROFIT—-THEY THE GOODS

2 DOZEN—1 Ib. TINS PER CASE.

Ahite Swan Spices & Cersals, Limited

TORONTO

STAVANGER
FAMOUS

By Special royal permission

A Right Selection

of Sardines is of the utmost importance to every
grocer, but it is never easy to know just what to
handle. In canned fish

KING OSCAR Brand SARDINES

are always uniformly pure, sweet and well packed
and prove a profitable and quick-selling line.

CANADIAN AGENTS

W. BICKLE & GREENING

(J. A. Henderson)
HAMILTON = - - ONT.
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AGENTS WANTED

We require agents for the sale of our high-class Grocers’
and Druggists’ Specialties in the vcities of Ottawa, Kingston,
Hamilton, London, Winnipeg, Regina, Calgary, Edmonton, etc.

> w2 T Y g S et
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The sole agency will be given for the city and the territory
surrounding.

The goods are all of the very finest, and enjoy an enviable
reputation all over the world. They are manufactured in England
and have been pushed in Montreal and Toronto, where there
is a good demand.
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Please state lines already handled when you reply and give
a banker's reference.

X.L., care of CANADIAN GROCER

Lessens the Women's Work | | BROOMS

You know, Mr. Grocer, that if you
secure the }\’"\‘\‘Ll-\\'i” of the léltlic\. We Make
vou get possession of a valuable

by e Brooms of Quality

SOAP
POWDER When next in need of this line

ask us for prices

is a boon, and lightens the women's We have the goods for house-
work. It is the best for the quick hold, mill, factory, warehouse
and easy washing of clothes, and and others :
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will clean walls, floors, crockery, c ; : 2
pans, etc., just as well. See that apacily enlarged to

vou have this quick-selling line on 2 0 ’ 0 0 O

vour shelves.

Order from Your Jobber.

A

dozen per annum

o 2 e 18

THE ASEPTO MFG. COMPANY Walter Woods & Co.

3T. JOHN, N.B.

Hamilton and Winnipeg




THE CANADIAN GROCER

Your Success
Mr. Grocer

is best attained by care in the selection of vour stock of goods. The ability to
choose between articles that move rapidly and those that hang fire as it were-—
that pile up ‘“dead stock.”

Now, you know what makes goods move quickly. Advertising---to create the
initial demand. Quality—-to make them repeat. More advertising-—-to convince
additional consumers and to suggest new uses.

Pure Gold

(Trade Mark Registered)

Goods

are getting the advertising-—you’ve seen the copy in the Canadian newspapers,
magazines and street cars. You will continue to see it.
They have the quality-—-the purity, deliciousness and wholesomeness to bring

repeat order after repeat order. This has been proved for years—before we even
thought of advertising them.

Do You Carry the Pure Gold Line?

Trade Mark Registered)

If not, it will pay you to do so—there’s a profit for you.

These goods can be had of all jobbers and can be shipped from Pure Gold
stocks at Victoria, Vancouver, Winnipeg, Montreal, Toronto and Calgary.

PURE GOLD MANUFACTURING CO., Limited, Toronto
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THE CANADIAN GROCER

It is never too late
to getin on a good
thing like

UAKER SALMON

but we would—nev-
ertheless—advise
you to order your
supply immediately.

MATHEWSON’S SONS

Wholesale Grocers
202 McGill St MONTREAL

Yicnio w SALAD Ou
»

S7. 4‘4/v~ Canv/NG cq L
»_ " P

M T

FORESICHT “*** FORTUNE!

Show your foresight by handling

BALAKLAVA SARDINES

the line the public demands. Fine, firm, fresh

fish, caught by our own men in the famous Bay of

Fundy, delicious in flavor, packed in purest salad

oil, and put up in an attractive sanitary tin—that’s

the proposition you are handling when you sell

‘Balaklava’ Sardines. The prices will interest you.
Write to-day.

The Eastern Canning Co., Port Ganada, N.B.

Canadian Agents:—C. A. Chouillon & Cie. Montreal: Green & Co., 25 Front
Street East, Torontn: D C Hannah, London, Ont G. Wallnce Weesa,
Hamilton: H D Marshall, 197 Sparks Street, Ottawa; H. M Mc:Bride,
312 Ross Avenue, Winnipeg, Man

Ginger-Bread
BRAND

Molasses

(The Best There Is)

Produced and sold under the British flag

When ordering from your wholesaler specify the aboy
well-known brand

RESULTS

Satisfied Customers Increased Sales

Dominion Molasses Co.,

LIMITED

Halifax, - Nova Sootia

One of

The Little Things That Counts

and counts for a great deal, is

SNAP

the magic hand cleaner. For chasi
all kind of dirt, paint, grease or tu
from soiled hands it is unequalle

and has over and over agai
proved a marvellous trade pul

ler to many stores
Are you bandling it"

Write to-day

THE SNAP CO

LIMITED
ANTISEPTIC

HAND"CTE AN MONTREAL,
P SNAR COMPAN QUE.

LoD
MONTREAL
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HRST

pronounces

In Official Tests
In Public Favor

An unsupported statement such as the above would not carry
much weight. But we have the strongest possible backing to our
statement; we refer you to the Government Analysis which

E.D.S. Brand J AMS and J ELLIES

100% pure. The increasing demand throughout the Dominion for these goods
is proof enough of the way they are appreciated by the public.

They are just what you want for a high-class trade.

E. D. Smith’s Fruit Farms, - Winona, Ont.

AGENTS: W.G. Patrick & Co., Toronto; W. H. Dunn, Montreal ; Mason & Hickey, Winnipeg ;

R. B. Colwell, Halifax, N. S.; J. Gibbs, Hamilton.

10c.

Is the popular price for
a hand cleaner.

When the grocer sells

GILMOUR'S HAND GLEANER

he pleases the customer by handing out the
best article of the kind on the market, and
puts money into his own pocket while doing
0.

The Hand Cleaner That

Has the Largest Sale!

THE GILMOUR SOAP WORKS CO.

MONTREAL

%
3
£
H
11

DON'T
HAVE T0
60 T0
COLLEGE

The McCASKEY CREDIT SYSTEM is so simple that the aver-
age school boy can handle accounts as well as the college student.
1130 Yonge Street

, ForoNTO, October 26th, 1409
Tu . DomiNioN REGisTER Co. LT,
ToroNTo, CaNADA
GENTLEMEN 1 plessure to add to your long list of testi
nonials for your
We hay over three years and canrecommend it as

possessing

u claim for it

During this time we have found it has surely ¢liminatedall the mistakes usual
with the Old st 3 r fori ny times over, and we would not part with
it at any pr not r t

n closing we wish to say that in onr opinion your Register can be used with
equal success in any business, and should head the list of 8 merchant's intended
purchases Yours very truly,

(Signed) T. W. LyNw

The McCASKEY ACCOUNT REGISTER SYSTEM is a time
saver, trouble-saver, money-saver and money-maker for any mer.
chant that does a credit business.

Complete information costs the price of a postal.  You write the postal
DOMINION REGISTER COMPANY, Limited
Successor to The McCaskey Register Co. in Canada
96-104 Spadina Avenue TORONTO
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A LEADER

FOR OVER

50 YEARS

L P o ,Q\\\V-R P Tﬂk

la na‘lzj &ﬂ ml: this powder m/lfm Ma , and
neu 4
3"’[[7‘;’ TL’:‘Y?’ ‘:’lwmfm%
ﬂf
PREPARED ON CORRECT CHEMICAL PRINCIPLES.
)ln:byu-‘q-\nmml Keep 1t abwags in & dry place

W. D. McLAREN, LIMITED

Manutacturers
583-585 St. Paul Street - MONTREAL

Mr. Grocer:

When buying canned goods always
remember that

“GANADA’S PRIDE”

can be relied on as being the best
packed and can be recommended to
your customer for fine natural flavor.
Every line is packed fresh from the
grower and in a factory without an
equal for machinery equipment,
sanitary arrangement and cleanli-
ness, by thoroughly trained help,
thus assuring the best quality pos-
sible to pack.
Give “Canada’s Pride” a trial and be convinced.

To be had of the following wholesale grocers :
Messrs. W. Galbraith & Sons, Montreal
Messrs. Fenwick, Hendry & Co. Kingston
Messrs. Medland Bros.. Toronto

PACKED BY

THE NAPANEE CANNING CO., Ltd.

W. 4. Carson, Manager NAPANEE, ONTARIO

Ever Handle Skates
Mr. Grocer ?

Perhaps not lately, but you used to; not for profit but for exe
If you happen to know a bright boy who likes skates, same a-
did, and wants to know how to sell things, at the same time g¢
“‘over-time pay" for what he does, we will consider it a favor
will show him this “‘ad.”

If HE win the skates we will send YOU a nice leather card ¢
a prize for picking a winner. It is also good practice to see
can choose the right boy; should he make good he may be us
your employ.

Here's what we will do for the boy (or anyone else).

A pair of Auto Hockey Skates, Model *‘B,” any size required,
sent to anyone who sends us four full vear paid subscripti

BUSY MAN'S MAGAZINE.

Model “B"’ automoblle skates, high grade. absolutely guar:
DESCRIPTION

BLADES: made from concave, tapered, nickel steel, specially laminated and ¢
po ished, platad and buffed

TOPS: hard, cold rolled steel, polished, plated and buffed, attached with specia
brackets. High finish

SIZES, 10, 104, 11, 11§ and 12. #4.00 per pair

We will send a pair of Model ““A” or a pair of Ladies’ Auto

in return for three full year paid subscriptions to BUSY MAN

Model “A”
DESCRIPTION
BLADES: straight, double ended, made from concave tapered nickel steel, epecia
sted and tempered
TOPS: hard, cold rolled steel, neat design, attached with strong side brackets
FINISH: tops and runners poh-hml and buffed—also brackets A very supe
throughout. Bizes: 10, 104, 11, 11{ and 12. Price: $3.50

(’“

Ladies’ Auto
DESCRIPTION

BLADES lhuml)uuvul runners, double ends, made from high-grade, dnely ¢
steel. Very light and strong.

TOPS: hard, u.l rolled steel, attached with neat side br sn kets

FINISH: runners highly po ished, plated and buffed '{m and brackets pol
plated with satin finish. Sizes: 9, % and 10. Price: 50

Any article that we offer as a prize is always the best we ca
If you could see these skates as they are receiving the last po
touches before being packed into their cases, you would rea
we do what splendid prizes they are

Referring to a recent prize, Mr. W. G. Brown of Stratford, O
writes: ** I notice the fairness with which you treat the ‘little
This is just what makes our prizes so popular. Nothing is to
for the boy who *‘ can do the business.”

Tear off here.
Circulation Departmun
BUSY MAN'S MAGAZINE
10 Front Street E., Toronto
Gentlemen:—Please enter my name on your list for a pair of
Skates, Model 51 and I will try to se:
. .paid subscriptions as per your ‘“ad” in the * Groce

On receipt of this Coupon Name
we will send you sample
copy, order book, etc.

Street or Box..

Place

new firep:

Very conve

.owest Insu

Storage

‘lamilton
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ARE No! Perhapsiyoufare
! ' though. Unknowingly. Itis
w YOU a fact that large quantities of trashy China
‘ and Japan Green tea, mixed with a small per-

centage of Ceylon and India greens is being
‘ BUYING offered as a pure Ceylon or India Green Tea.

Are you the victim of this deception? If so,
‘ your green tea trade will suffer. Your only

CHEAP safeguard in buying tea—your only way to
9 increase trade, is to sell :

- TRAsHY  WgALADAN
» JAPAN GREEN TEA

Pure, uncolored Ceylon and India green tea,

AND and that only, enters into its blend. The color

of genuine green tea is entirely due to the
rapid drying of the fresh leaf, and is an olive-

3

~

3

£
2
%
5

green color—a shade lighter than black tea.

C I IIN A The green teas of Japan and China are faced

- and ﬁlazed with ar;ifiei;l coloring matter, pru:i
i cipa y with a powdere mixturg o_f gypsum an

( GREEN Prussian blue. They are very injurious to the

health. “SALADA” Green Tea is absolutely
pure, absélutely clean, machine made and

I ‘E A noted the world over for its delicious and deli-

cate flavor.
T BE CONVINCED—A postal inquiry will
I P ? ? bring samples and full particulars by return
| mail.

STORAGE IN HAMILTON
. new fireproof Storage Warehouse.

TRACK FACILITIES
very convenience to reduce the cost of handling
Merchandise

IN BOND OR FREE
.owest Insurance
Experienced Warehousemen
Accounts Solicited

Storage and Transfer Co., Limited
lamilton - - - Ont.

A PROPOSITION TO YOU

We want you to send for a sample of
‘“VOL-PEEK" Granite Cement, which you
should have your wife try—just to convince
YOU of its merit.

It will be found unparalleled tor mending
holes in all kinds of tinware, enamelware,
iron, etc. Then, knowing its value, we want
you to secure a trial lot—for sale. It will
mean money in your pocket.

WILL YOU DO THIS?

1't"l H. NAGLE & COMPANY
) LAPRAIRIE, QUE.

I1
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THE CANADIAN GROCER

Borden's New | “Peerless Bran!”
Size Package Evaporated Crem

? EVAPOEXTED \

i ?\@RER\MJ $2 per case of 4 doz.
\&r:nm CONDENSED s
] e S s 1

UNSWEETENED

T Your particular trade will have nothing but Borden’s Brands. You can take no better w

of pleasing all your customers than by recommending Borden's Brands and telling the
why you do so.

BORDEN'S CONDENSED MILK COMPANY =Ty

Retails at Sc.

WILLIAM H. DUNN . .

Scott, Bathgate & Co., Winnipeg, Man. Mason & Hickey, Winnipeg, Man.
Calgary, Edmonton, Vancouver and Victoria, B.C.

Montreal and Toronto

Shallcross, Macauley & Co.,

Repeat Ordeérs is the story of all Groce::
who handle

Canada First, Evaporated Cream

There is nothing to equal it as a pure, healthful substitute
for fresh cow’s milk. Every can guaranteed absolutely
pure and thoroughly sterilized. Order from your wholesaler.

The Aylmer Condensed Milk Co., Ltd.,, Aylmer, Ont.

New Pickles for You! )

Have YOU ordered from us your supply of new season pickles yet?

If not, do so at once. We can fill your order whatever it be, large
or small, in bottles or in bulk.

HIGHEST GRADE GOODS

QUALITY IS UNSURPASS

Thos. McCready & Son, lelied

Bonded Vinegar, Pickle and Spice Manufacturers . St. John, N. |

Lots ¢
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is done a1
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THE CANADIAN GROCER

Is yours a haphazard coffee trade? Or
is it a steady stream of satisfied customers,
who not only “come back” themselves but
pass the good news along to others?

If the latter—you must be selling Chase
& Sanborn’s High Grade Coffees—if the
former—you should be.

Chase & Sanborn, - Montreal

The Importers

—Lois of
Baking

is done around Christ
mas time.

Your customers will
thank you for recom-
mending a cecoanut upon
which they can depend.

They can always count
upon

White Dove

Cocoanut

W. P. Downey

MAKER

Montreal

CHANGE of BUSINESS.

J. Walter Snowdon

has taken over the business formerly
carried on by SNOWDON &
BORLAND, who have dissolved
partnership, and will look after all
orders, which should be sent to

413 St. Paul St. MONRTEAL

Keep in mind the domin-
ant fact that mankind from
its first appearance on the
earth has been schooled by
nature to look for signs;
for invitations to taste; for
suggestions as to what to
wear. Tell your story
briefly, forcibly, truthful-
ly, and address it through
the proper media and you
can successfully apply ad-
vertising as a means to
increased distribution.

BASKETS

You can make money as well as

oblige your customers {f you handle
our

Butcher Baskets,
Clothes Baskets,
Graln ana Root Baskets

and Patent Strawboard
Berry Box.

We can supply all your basket
wants and guarantee satisfaction

because we guarantee the goods.
Orders recelve prompt attention.

The Oakville Basket Co.,

OAKVILLE, ONT.

it dries

them up

KILLS { 533ches, om0 Bed-Buge

Rats and Mice

All Dealers and 381 Queen St. W., Toronts, Ont.

Dealers ind Common Sense a very good seller, for

the reason that it gives general satisfaction and each

others about same. Write for prices.
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THE CANADIAN GROCER

OLIVES!

SELECTED FIRST QUALITY FRUIT ONLY.

LONDON

OUR LINES ARE:

Manzanillas, Queens, Club House, Nutoliv
Pitted, Celery Stuffed, Pimento Stuffed

FOR SALE BY ALL JOBBERS FROM COAST TO COAST.

ONCE A LUXURY,
e NOW A NECESSITY

PACKED TASTILY IN NEAT GLASS PACKAGES AND IN BUL

GORMAN, ECHRERT & CO., Limited

LARGEST PACKERS OF OL'VES IN THE BRITISH EMPIRE.

WINNIPEC

Do you use

Extra Granulated

A o 47 8 L .
. . 2 » ‘ -
Jeu L 5 P e o O 35 F T - & vy ¥
VIS S o P BT o & AN AL T ey »
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They represent

Reindeer Milk

and

Jersey Cream

The Truro Condensed Milk Co., Limited, Truro, N.S.

st

'™ Powormes roR™

DELICH
manes 000 .;""“,,ml‘ OeSSen,

(RTSEBERRY)
IMPERIAL EXTRACT CO.
TORONTO.

in Sugar Refining.

and othe

grades of Refined Sugar

perfectio:

Manufactured by

The Canada Sugar Refinin:

Company, Limited, Montreal, 0u

Christmas Festivities

will call for an abundant supply of

you are prepared to meet the demand.

14

Shirriff’s Jelly Powders

The kind that makes the most delicious natural-flavored jellies in the quickest time!

Imperial Extract Co., ® ' 13sonro =

|
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W. S. Clawson & Co., South Wharf, St. John, N.B.
Green & Co., 25 Front Street East, Toronto

THE CANADI

LONDON,
Commands a Preference over all others.
AGENTS

ENGLAND

STERLING

SE585585%
Brand

For the holiday
trade now upon
us keep well stock-

MINCE
MEATS ed in this fan.ious

Meats. There is something distinctive
about this line that makes a satisfied
customer always. Done up in glass and
in 64, 12, 28, and 50 pound pails.

Made in Canada by

The T. A. Lytle Co.

Sterling Road = TORONTO, Can.

J

A Sure, Fast Seller

Anything that is the above will certainly
interest you

We have such a proposition in our

*“The Food of Old Holland "

Delicious, nutritious, full of that * want more ”
#Iﬂlll) which means repeat sales for you
rofits large

SEND FOR SAMPLE

HOLLAND RUSK CO., HOLLAND, MICH
Makers of the Original
If your jobber cannot supply you, please notify

McGREEGOR SPECIALTY CO.

672 Yonge Street, TORONTO

R. Robertson & Co., 256 Alexander St., Vancouver, B.C.
Snowdon & Borland, Room 34, Guardian Bunldmg. Montreal

We are open to do business on easy consignment terms

AN GROCER

ESTABLISHED OVER 200 YEARS

MALT
VlNEGAR

IS THE BEST
Made from the finest malted barley.

W. H. Escott, 141 Ballantyne Ave. East, Winnipeg

Werite our Agents for Particulars

NEW SEASON’S
Fine Old English

Mincemeat ... Plum Pudding

NOW READY FOR DELIVERY

Send in your orders quickly, please.

WAGSTAFFE, Ltd.

Pure Fruit Preservers

Hamilton, - - Ont.

At the Ottawa Exhibition, Wagstaffe, Lid., were awarded adiploma
for having the finest selection of preserved fruits.

MARES MOSY DLLICIOUS PIES
FRUIT CARES DR vv omcs
MANUFACTURE

ICHOLSON & BROCK
TORONTO CANADA.
BULK—25 Ib. Pails and 60 Ib. Tubs

ALL WHOLESALERS.
NICHOLSON & BROCK, . TORONTO

P “,,, “
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To the Trade:
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Be Ever Careful to Buy e
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avoiding en
is the latest
keeping acc

The Better Grades.

PR 5 Nee At

IT IS

The Most Profitable

Policy in the Long Run.

-

PSP S e
MRS EIEAE O VLS S e

Selling Cheap Teas at Fine Tea Prices Might Show Big
Profits Temporarily, but It Would Eventually Kill Trade.
And It Would Discourage Growing Fine Teas.

e e~ et LY
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IN STORE

Finest Selected Valencias, Sultanas, Malaga Raisins, all kinds
Finest Figs, Peels, Apricots, Peaches, Nectarines

Finest Shelled Almonds, all grades
Finest New Santa Clara Prunes

New Labrador Herrings, Mackerel
New Sea Trout, Holland Herrings, etc.

Phone or write for quotstions
Long distance 596 free to buyers

BALFOUR, SMYE & CO.

WHOLESALE
GROCERS...

HAMILTON

“We consider it far ahead of any
System we have ever used. No
more working nights and Sundays
to get our posting done, and our
customers pay up pmmpll_y. We
fi-st bought one, and have since or-
dered another for our other store.

THE BROWN MEAT CO.,
Port Arthur, Ont.

The interior
takes out and
fits any safe,
thus giving
complete fire
protection.

Huber Account Register
and System

has done away with all bookkeeping and posting, and by
avoiding errors has gained the customers’ confidence. It
is the latest, most accurate and most satisfactory way of
keeping accounts, and is adaptable to any business. Shal)
we send you our Catalogue ?

We Want Salesmen—Live Ex-Merchants Should Apply

R. B. Belden & Co.,

178-180 Victoria Street - - Toronto

ofs

Sugar

GRANULATED

Montreal

GOLDEN YELLOWS

made only from the choicest
West India Crystals

THE ST. LAWRENCE SUGAR REFINING CO.

favor with the housewife.

Ewings Club JellyPowders

Have the reputation of being the most tasty, easily prepared and
economical of all quick desserts and are consequently in highest

For this reason they are the most profitable line for the grocer

to handle.

MADE ONLY BY

EWING & SONS, Montreal and Toronto

17




THE CANADIAN GROCER

_—_POULTRY WANTED—

We want, right away, poultry—large or small shipments from grocers and general storekeepers:

—WE DESIRE-
Turkeys - Geese - Chickens
Ducks - Fowls

in good condition, nice plump stock. We will pay you the highest market prices. No commission
REMITTANCES PROMPTLY MADE.  REFERENCE: ANY BANK.

P. POULIN & CO. 30 Bonsecours Market,

MONTREAL

QUALITY BUILDS TRADE

It is the basis of all merit, worth and reputa- |
tion. That is why the 1

RIVERDALE BRAND

of canned fruit and vegetables pleases so
many people. They are a line on which the
grocer can specialize and concentrate his
attention and energy with good results.

The LAKESIDE CANNING COMPANY, Limited

WELLINGTON,

ONTARIO

VALUE OF GOOD COPY

Personally, 1 believeZz“ads.” in trade papers should be
made so attractive, so interesting in some way that the mer-
chant as he glances through the trade journal will stop and Themad
see what you have to say. The simple announcement that (U[UAN[ 1|
you are in business is not enough. [ don’t care how promi- - 5
nent a firm is, they should not get the idea they are so big
that all they need to do is to reproduce their name on a page
in a trade journal and say nothing more. They should do
something to make the merchant curious; in fact, somewhat
anxious to meet the travelling man you are sending out to

S —TOM MURRAY, Chicago. The Canadian Coooanut Compan:
Montreal

McLEAN’S
WHITE MOSS GOCOANU!

is still selling at the old price. The
grocer’s profit has always been a
premier consideration with us.

Me

In the se
dian Butt
way befc

Practical
butter at
with “W
No other
salt sells.

The |
Windso
-

Sinioly the ger
att .ctive tin, :
po -h. Pays
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OUR /

Vieadow Cream Sodas

ARE WINNERS!'

If you have not tried them lose no time in ordering a case of tins or pails.
Our Sweet Goods Sell at Sight.

The W. J. Crothers Co., Limited

KINGSTON,

ONTARIO

In the sections where the choicest Cana-
dian Butter is made, you will go a long
way before you find any but

WINDSOR
BUTTER SALT

Practically every pound of prize-winning
butter at the Dairy Exhibitions is made
with “Windsor’’ Salt.

No other salt is good enough. No other
salt sells.

The Canadian Salt Co.

Limited

Windsor - - Ontario

’-

THE-
PUREST

AND
BEST

MR. DEALER

Have you stocked the new §e¢. tin

St. Charles Brand ?

Some of your customers will want it
and any jobber can supply you. It’s
a convenient package and only

$2.00 per case.

Manufactured by

St. Charles
Gondensing Co,

INCERSOLL, ONTARIO Nirmatencrel;
GAI.ADA S———

SOMETHING NEW

And what is more important *“ Something Good”

DOMELINE

Sinily the genuine old reliable James Dome Black Lead in PASTE FORM.
Shines up clean and quick, leaving a lasting, brilliant

att .ctive tin, makes a big 5 cent package.
po -h. Pays a good profit.

W. G. A. LAMBE & CO.

Put up in a very

. Canadian Agents.
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ﬁClassiﬁed Advertising

Advertisements under this
first insertion, le. for cach sub

Contractions eount as one word, but five figures (as
$1,000) are allowed as one word.

Cash remittances to cover cost must aesompany all
advertisements. In NO o&se can this rule be overlooked.
Advertisements recelved without remittance cannot be
acknowledged.

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

REPRESENTATIVE WANTED.

PROBABLY the most talked about machine in Cana-
da is the Hainer Book-keeping Machine. Every-
body helps to sell it who has seen it or it will .sg.l
itsel! when exnibited. It combines in one machine
the cash and credit register, time recorder and account
register. We want representatives everywhere —men
alert, jatelligent. not afraid to hustle. Write for our
proposition. Book-keeping Machines, Limited; head
offices and show rooms, 424 Spadina Ave., Toronto.
Branches, Vancouver, Winnipeg, Montreal. (1)

AGENCIES WANTED.

GENTS WANTED—For Halilax, Quebec, Mont-
real and Toronto for high class lirm of Scotch
confectioners, chocolate makers, jam and mar-

malade manufacturers. Apply with particulars and
references to John Buchanan & Bros., Ltd., St.wart
Street, Glasgow, Scotland. (51p)

THE CANADIAN GROCER

NY mean who has ever lost meney in the mails has
had occasion to learn by paiaful experience that
the only proper way to remit money is by Domin-

fon Express Money Orders and Foreign Dratts. If
lost or delaved in the mails. a prompt refund isarrang-
ed or new Order issued without further charge.

BE"ORE buying office furniture, filing systems and

supplies, see our catalog. Our modern goods at

moderate prices will result in money-saving and

satisfaction. Write to-day, stating your requirements.

Benson Johaston Co., Ltd., 8 John St. N., Ham'lton
(1)

CASH AND PACKAGE CARRIERS — Better and
qQuicker service in your store results from the in-
staliation of the “'Gipe' sysiem of cash or parcel
carriers, They are the latest, strongest, simplest and
most effective on the market. Will centralize your
busimess and more than pay for themseives in the first
year. Write for catalogue. Gipe Carrier Co., 97
Ontario St., Toronto. n

YOUNTER CHECK BOOKS—Especially made for
the grocery trade., Not made by a trust. Send us
samples of what you are using, we'll send you

prices that will interest you. Our Holder, with patent
carbon attachment, will interest you—there's nothing
like it on the market. That's why we se!l so many. All
kind of supplies for Binders and Monthly Account
Systems. Business Systems Limited, Manufacturing
Stationers, Toronto.

OUBLE your floor spacs. An Otis-Fensom hand-
power elevator will double your floor space, en-
able you to use that upper floor cither as stock

room or as extra sclling space, at the same time in-
creasing space on your ground floor. Costsonly $70.
Write for catalogue “*B.”” The Otis-Fensom Elevator
Co , Traders Bank Bu'lding, Torosnto. (1)

WHOLESALE FIRM in Vancouver, B.C., with
A an es-ablished connection is open to handle one

or two first-class agencies in the grocery and con-
fectionery line. Highest references. Box 349, Van-
couver, R . (48p)

COGﬁTER CHECK BOOKS.

UR NEW MODEL isthe handiest for the grocer,

0 operated instantly, never gets out of order. Send

tor complete sample and best prices. The Ontario
Office Specialties Co., Toronto.

FOR BALE.

ASH REGISTER, nickel plarei. Registers one
centty twenty dollars. Perfect condition guaran-
teed. For quick sale, $50. Apply care Box 325,

CANADIAN GROCER, Toronto.

“STABLISHED grocery in fast growing suburb of
Vancouver, sp endid location. Stuck runs atout
$900; fixtures, including horse and rig, $700.

We can offer this g od buy at iavoice. See Vancjuver
Business Mart, 9 Hastings St. E , Vancouver, B.C.

OR SALE —National Cash Register, ‘40 92, Im-
proved check and detail strip. Printing device,
six clerks’ initial keys, charge, received on ac-

One cent to ninety-nine dollars and

Allan Cameron, Brockville, Ont,

OR SALE AT A SNAP — One 6-drawer National
Cash Register —selfadd-r. A beautiful piece of
shop furniture, cost $650, only two years old.

Will sell cheap. Alsoa set cash carriers, new Lamson

make, four stations, at a big sacrifice. Correspond-

ence solicited. R. H. Benson & Co., Copper Cliff,

Ont. (50)

BUSINESSES FOR SALE.

FOR SALE —Cash grocery business in good Sas-.
katchewan town on C.P.R. main line. Good dis-
trict ; excellent crop ; good clean stock ; at 80 cents,
turnover $10,000. Brick building, for sile or rent,
easy terms  Clear prolit last year $2,200. Address
Box 316, CANADIAN GROCER, Union Bank Build-
ing, Winnipeg. (50p)

ROCERY BUSINESS FOR SALE on Main Street
Vancouver. Price ot valuation, abour $3,000; on
terms. Full particulars from James Brooks.

Merchants Bank Building, Vancouver.

l ARRISON FISHER CALENDARS for 1910 make
excellent Christmas or New Year gifts. Five
pages in full c lors, Nize 14 x 22 inches. Pie-
tures may be removed and framed at the end of the
year asthey are only “tipped” on the mounts. Price
$3 boxed. Copp, Clark Co, Ltd., Toronto, are Sole
Agents for Canada. ({1}

UST NOW w= are holding a special sale of second-
hand typewriters. All makes are represented
Underwood, Remingtons, Olivers, Emp res, Smith

Premiers, etc. They have been carefully rebuilt and
are in good workable, wearable coadition. The Mon-
a-ch Typewriter Company, Limited, 98 King St. W.,
Toranto, Ont. (tn)
KAY‘S furniture catalogue No. 36 contains 160
pages of line half-tone engravings of newest de-
signs in carpets, rugs, furniture, draperies, wall
papers and pottery with cash prices. It brings you
into close teuch with the immense stocks and splerndid
manufacturing facilities of John Kay Company, Lid.,
36 King St. We.t, Toronto. Write for a copy to-day.
It’s free. ()

SILENY SALESMEN as represented by yourshow
cases ard fittings work all the time, show all the
goods and make sales unaided. Efficient display
hall sells any article, and our illustrated catalogue has
points of interest in this direction for every merchant,
Write for it to-day. Dominion Office and Store Fit-
tings Co,, Ltd., Dept. E., Loadon, Ont. (tn)

HE NATIONAL CASH REGISTER COMPANY
guarantee to sell a better Register for less money
than any other house on earth. We caum prove it.

Make us. The National Cash Register Co., 285
Yonge Street.

HE *“*Kalamazoo” Loose Lea! Binder is the only
binder that will hold just as many sheets as you
actually require and no more. The back is flex-

ible, writing surface flat, alignment perfect. It cannot
get out of order. Ne exposed metal parts or compli-
cated mechanism. Write for booklet. Warwick Bros.
& Rutter, Ltd., King and Spadina, Toronto.

USE the best ca-bon paper. Our"*Klear-Kopy'' car-
bon gives clear unsmudged copies of your letters
and other documents. It has been selectsd by a
l2ad ng goveroment against 43 competitors. “Peer-
less” typewriter ribbons give clear letters and will not
clog the type. Sold by all dealers. Write us fur sam-
ple«, Peerless Carbon and Ribbon Co., Toronto. (1f)

AREHOUSE AND FACTORY HEATING SYS-
T

EMS. Taylor-Forbes Company, Limited. Sup-
plied by the trade throughout Canada.

MISCELLANEOUS.

AVE 50% OF THE COST OF HANDLING
S merchandise by install'ng s Beath System of
Overhead Carriers. Saves valuable floor space
because the trackage is on the ceiling. S.stems for
all kinds of businesses, large or small. Write us _for
illustrated catalog. W. D. Beath & Son, 193 Ter-
suley Street, Toronto. (1)

SAVF_ 707 OF YOUR LIGHT BILL by using the
“JUST” Tungsten lep.' Fits any socket. gurnl

le. All candlepowers from sixteen up. rices
::{o.v“n SOcents. Better write us TO-DAY. Sterling
Electric Supply Co., Ltd., 369 Yonge St.,Toronto, Ont,

ANTED—A splendid opportunity for dealers to
haadle the best combination Dup’icating, Ad-
dressing and Oftice Print'ng Machine on the

market. Exclusiveterritory. Send name and address,

iving occuprtion and references, to the Cansdian
&’rile'press Company, Limited, 33 John St,, Hamil-
ton, Ont. (1)

on the market, *‘Macey Sectional Bookcases.”
Carried in stock by all up-to-date furniture deal-
ers. lllustrated booklet sent free on request, Canada
Furniture Manulacturers, Ltd. General offices, Wood-
stock, Ont. (1)

20

\ HEN buying boskcases insist on havingthe best

YOU need the best possible protection from
your valuables are in one of our safes,

rest at ease ; no fire istoo hot for our «
vaults to withstand. We manufacture vaults
to meet every possible requirement. Write
logue **S ” The Goldie & McCulloch Co | |
Ontarlo.

\N)U can display your goods to better
through the use of up-to-date fixtures
specialists in the planning of stores a;

Our catalogue contains illustrations of
features and several handsomely equipped -
oftices. Shall we send you our catalogue
Bros. & Co., Lid., 30-32 Adelaide St. W,

TECHNICAL BOOKS.

ALES PLANS—This book Is & collectic-
successful plans that have been used
merchants to get more business. Thes:

Special Sales, Getting Heliday Business, C

Advertising, Money-Making Ideas, Conte

Price $2.50, postpaid. MacLean Publist -

Technica. Book Dept., 10 Front Streer E_,

ADDING MACHINE.
ELLIOTT-FISHER Standard Writing-Ad
chines makes toil easier. Elliott-Fishe

513,83 Craig St. W., Montreal and 129
Toronto.

PRODUCE WANTED.

C. LANDRY, Jobber, Ste. Flavie Stat
« OUOpen tobuy Prime White Beansand
Apples.

PERIODICAL DEPT.

HE BUSY MAN'S MAGAZINE is the r

lar periodical of its kind. Why? Becs

issuc contains a strong list of original »
interest to every Canadian. It also repr«
most timely, instructive and interestingartici-
ing in the other magazines and periodics
month. Thecream of the world's periodica
too valuable to overlook. BUSY MAN'S is
all news-stands. Better still, send $2 for
subscription. Mail it to day. The Busy Man
ine, Toronto.

MARKET OF BUYERS, backed up by

spend, is open to you in the Busy Man's

Every territory in Canada is represenic
have something to sell, want to buy son
condensed advertisement in the Busy Man’
will put you in touch with the classes yc
reach, rourcents per word will carry your
from Atlantic to Pacific. Sead copy of your
ment along with order to cover cost of inser
10th of month preceding date of publicat
announcement will appear under a specia
BUSY MAN’'S MAGAZINE, Montreal,
Winnipeg.

OMPLETE information on books, station
goods, music, photo supplies and kindre
iven each month in THE BOOXSELI
STATIONER, of Canada. Subscription pr
per annum. Address, 10 Front Street East,

NANADIAN MACHINERY AND MANU!
ING NEWS, $1 per year. Every man
using power should receive this publics

larly, and also see that itis placed in the han
engineer or supecrintendent. Every Issue
practical articles, well calculated to suggest «
in the operation of a plant. Condensed adver
for ** Machinery Wanted * Inserted free fors
to the GROCER. *‘Machinery for Sale”
ments one cent per word each insertion, Sar
on request. CANADIAN MACHINERY, 10
East, Toronto.

EXPORT TRADE DEPARTM!

Messrs. Gordon, McDonald & Co., 6-7 Cross |
rhelv, London, invites correspondence, either fr
ers of Canadian produce or Importers of genern
From theirlong experience in Glasgow, Liverpor
don, they have a wide and comprehensive knowle
Lm(eu on every side. All goods imported paid co
documents. eferences to Montreal firms witl
have done business for many years. Cable address
ble.” Codes * A B C,” fifth edition, Riverside a

DAVID SCOTT & CO.
Betablished 1878 10 Nort!
o—— L S
eroLvos. as t
ment of O GOODS.
A.—8eottish, Liverpoo

Yorcestershire
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THE CANADIAN GROCER

Safeguard Your Interests

by handling only teas of proved merit, which have won public favor through their flavor.

MELAGAMA =

is the rea that always gives satisfaction, the money in each package helps your sales, and
there is a good profit for you in handling it.

In BULK TEAS we always have the goods at right prices. Samples cheerfully forwarded.

MINTO BROS. E - - TORONTO
THE LARGEST SAUCE FACTORY IN THE WORLD

H5LBROOK'S

“orcestershire

SAUGE

Punch Sauce

Local Agents

Quebec: J. R. Renaud &
Co.

Montreal: F. L. Benedict
& Co.

Winnipeg: J. D. Brack &
Co.

Calgary: Campbell, Wilson

= & Horne
[
rure Ma" Edmonton: A. McDonald
Vinegar -
Yancouver: Kelly, Douglas
& Co.

Pure Pickles
HOLBROOKS LIMITED

Yictoria:  Wilson Bros.

Canadian-American Branch
40 Scott Street, Toronto, Canada

Those Who Wish to Rent or Hire

stores or departments, sell or buy businesses or stocks, place or acquire
accounts, obtain competent help, connect with satisfactory positions or
gecure aid in starting new enterprises, should not fail to use the Want

Advertisement Page of THE CANADIAN GROCER.

APAN TEA

We again have several lots of suitable grades at different points just arriving.

S. T. NISHIMURA & CO.

MONTREAL and JAPAN
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of Computing Scales.

Acknowledged by all to be the BEST SCALE in the world.

And, being the BEST, it has been imitated.

We ask merchants to protect themselves by insisting on
having the DAYTON SCALE, for the imitation is never as good.

Note the Low Platform

This Scale is ABSOLUTELY AUTOMATIC, is a TOTAL ADDER,
and all weighings are given on the Chart in CENT GRADUATIONS.

Made in Canadg

Sold on EASY MONTHLY PAYMENTS, no interest charged.

Send name and address and we will have one of these

FAMOUS SCALES demonstrated to you.

The Computing Scale Co. of Canada

TORONTO, ONT.

LIMITED

164 King Street West -

THE CANADIAN GROCER

The Famous Dayton Scale

More DAYTON SCALES sold than all other makes

Dayton Moneyweight Scale.

Note the Low Platform.

YOU, Mr. Retailer

are not in business for your health.

You doubtless want to “
every sale.

You also without doubt want to make
more sales to your trade.

And probably you would not mind getting a
nice slice of somebody else’s trade.
The question always is, how to get more

good customers without such expense as
will eat up all
the profits.

get yours” out of

The answer is: be-
come a SEALSHIPT
AGENT.

Write us to-day
and we will tell you
how it’s done.

The Sealshipt
Oyster System,

SOUTH NORWALK,  '°°
Connecticut,

SOUIH NORWALK.CONN
- -

This is the CONCORD CANNING COMPANY’S guarante:
given with each tin of CONCORD NORWEGIAN SARDINE:

e&'i.n Can ‘_\ea

WE GUARANTEE
1. That all sardines bearing our name as packers
are packed from the finest autumn caught fish.

2. That fresh caught fish only are used in our
canneries.

3. That the Olive Oil or Tomato Sauce used are

of guaranteed purity, and of the finest quality
obtsinable.

4. That we use the greatest care and cleanliness
in the packing.

Such a guarantee is a splendid lever to move trade

your way. Are You handling “CONCORD"”?

LIST OF AGENTS:
R. S. McIndoe, Toronto. Watson & Truesdale, Winnipeg.
A. H. Brittain & Co.. Montreal. W. A. Simonds, St. John, N.B.
Radiger & Janion, Vancouver and Victoria, B.C.
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HOW MAN Y CUSTOMERS HA VE YOU

who have not asked for H. P. Sauce?
advertising is exciting a large demand and your cus-
buying it—SOMEWHERE.

Wide-awake grocers are making a leading line of

GROCER

Our new extensive

\!
woand Montre®
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T
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nam. Eng

We are proprietors of

currants.

CURRANTS

“AFRODITE” brand, the best AMALIAS

currant on the market.
“NARCISSUS,” fine FILIATRA currants,
“NAUSICAA,” fine FILIATRA

currants
and importers and distributors of

highest grade PATRAS and VOSTIZZA

cleaned

We aim to give the trade the best grades
of currants obtainable from season to season.
We solicit the opportunity to quote on
your CURRANT needs at all times.

CANADIAN REPRESENTATIVES :

W.H. ESCOTT, Winnipeg

LAMBE & MacDOUGAL, London
H. & A. M. LAMBE, Hamilton
W.G. A. LAMBE & CO,, Toronto
H. D. MARSHALL, Ottawa

ARTHUR P. TIPPET & CO., Montreal

J. W. GORHAM & CO., Halifax

GREEK CURRANT CO.

95 Broad Street -
THE LARGEST CURRANT HOUSE IN GREECE

NEW YORK

MATHIEU’S
SYRUP

of Tar and Cod Liver Oil

commends itself to dealers,
It has tne double advantzage of pre-
s nt popularity and future cer-
tainty.

. TSN
.

Its popularityis due to the wonder-
ful cures it has effected, as attested
by thousands of testimonials,

Its future is assured because its

history is one of steady and rapid
growth.

R PR e

Of all cough and cold cures rone
assure the dea'er a greater cer-
tainty of immediate and (future
profits.

During Fall and Winter the de-
mand will be continuous.

Keep well supplied and when
orderingorder also

MATHIEU’S
NERVINE POWDERS

which are necessary to reduce fever
and remove pains !n connection
with colds.

J. L. MATHIEU CO0., Props.,
SHERBROOKE, P.(.

Distributors for Western Canada:

Foley Bros., I..n.non & Co., Whnle.de Grocer- and Confectioners,
ver.

L. Clnput. Fils & Cie., Wholeﬂlo Depot, Montreal.

That people want it again—and again. That’s what

AURORA COFFEE

The best that money can buy.

GOOD COFFEE Coffee better than the average.

l‘ 3
It retails at 40 cents and leaves you a margin for yourself that is worth while— =
something to ju-ﬁfy your buying the brand and introducing it to your customers

W. H. GILLARD @ C

BRANCH HOUSE: SAULT STE. MARIE

Coffee superior t

to others. Coffee so exquisite in flavor.

Don’t lose this chance.

HAMILTON

Wholesale Grocers
. Coffee Importers

23
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THE CANADIAN GROCER

Laporte, Martin & Co. have now received their entire
shipments of dried fruits and nuts and can make prompt
shipments to their customers at attractive prices

Judicious grocers have every year been careful to awaithearing from Laporte, Martin & Co., Montreal, before
making purchases of dried fruits and nuts for they havelearned that this firm supplies goods of the very highest
quality, and that at most attractive prices.

Stocks for the present season have now been completed. All varieties of Christmas specialties have been received
in store, and orders can be immediately filled.

Here are a few suggestions—We would advise immediate
ordering to ensure prompt shipment.

PEELS FOR CHRISTMAS COOKING—

All the different Kinds you require. Citron, Orange, l.emon—either whole or cut, as you desire, in any
quantity yvou wish. All guaranteed the finest, and invoiced to vou at very attractive figures.

1909 CURRANTS—

Our consignments this vear have turned out to be of especially high quality, and we have no hesitation
in recommending these goods to those grocers who want to please critical customers.

RAISINS OF ALL KINDS—

Your requirements in raisins are apt to be varied. We have everything you will want to sell in raisins.
Choice stock at low figures.
DATES AND FIGS— . s
Sales of these goods are always large around this season. We have the choicest of both, neatly packed,
and selling at prices which cannot be beaten anywhere.

DRIED PEACHES, PEARS, APRICOTS—

1f vou ean supply vour customers with dried fruits of the highest quality you will please them. All the
brands we handle are of the widest renown. The best packers in California ship wus. Seeure our low
quotations.

NEW SEASON PRUNES— =

These goods, ranging in size from 40-50s to 90-100s, are the best obtainable anywhere, coming from the
famous Santa Clara Valley. Order to-day

ALL KINDS OF NUTS—
Those grocers having a particular trade to supply will find our nuts whole, sound and sweet, with a pleas
ing lack of unsound nuts. Our range includes

SHELLED WALNUTS
MARABOTS, GRENOBLES
SICILY FILBERTS

GRENOBLETTES
MAYETTE GRENOBLES
MEDIUM PECANS
PEANUTS

And remember, too, that we have a complete range of
plain and fanecy groceries, and can ship you in a hurry
these days when you desire goods quickly.

Write, Wire or Phone Us

Laporte, Martin QL Co., uni

MONTREAL

Wholesale Groceries, Wines and Liquors
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“PI’'s in Town, Honey”
I brings yo’ money

Aunt Jemima's Pancake Flour is Going fo Sell Better Than Ever

Our everywhere advertising will take care of that,
We will keep up the advertising so that you can
keep up the selling. : : - -

e 4

PRIV CRORe

is the best-known brand on the market.  We intend to keep telling housewives
about its fine qualities and about our unique
coupon plan which increases your sales
without increasing vour work. :
You can sell more of Aunt Jemima's Pancth Flour

and make more money with less v.ork tian b) handung
any other brand on the market.

Aunt Jemima’s Rag Doll Famlly
Aunt Jemimi and her rag doll family are the most
D \j)\ o . pnpularp“cmiumscvcrzivcnawny. Every child wants

p\, them and they are given for the coupons on the pack-
_[ ages. This plan never fals to \.\nrk anJ soon sr\rcn,s
- s throughout the neighborhood. > 7
OR ' YOU SELL THE FLOUR WE \IZ.\I) ’I‘Hli l"'l.l.\ £ -
GR'DDLE CAKES o EadE Don’t forgetthat Aunt Jemim1'. is the popular and reli- we waﬂt to Gl'e Youf th“e une !

abl'e brand for a good profitable busi ess. Order

M UAFFI NS A your stock from your jobber. : AFULLSETOF4DOLLS
GENS THE DAVIS MILLING COMPANY - ST. JOSEPH, M0. FREE

Manufacturers of the celebrated Aunt Jemima's Special Cake and
Pasiry Fiour and Davls’ Golden Sheaf Bread Flour
MacLaren Imperial Cheese Co Distributors for Toront
Rose & Lattamme, Ltd * Montres

3. B Wiseman & Co ¢ " Win

INDEX TO ADVERTISERS

This index is made up on Tuesday. The insertion of the advertiser's name in this index is not part of his
advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We
endeavor to have the index as complete as possible.

Dominion Register Ce Lakeside l anning Co.
Dominion Warehot nmg Co 5
Downey, W. P ] : 2.7 13 Landry,
Duncan, W. W s b Laporte, \lurun&. Co = : 2 s,
E Leonard Br e 3 l’).“ Wm. Co
Lind Brnl\uuu( Co. .

sastern Canning Ce Lytle, T K wienien S
y-Blain Limited 3 ytle A. Co 5 . s

Robertson, R.. & Co

] wardsburg Starch utside front
r( unm Yhml Milk Co Empress Mfg. Co
Epps, James & Co
B Erb, Herman
7 E H

St. Charles Condensing Co
St. Lawrence Sugar Refining C
Salada T

Smye & Co o
I B \ Co
C r Spe 'x] y C
3 S 2 MecIntosh, F L.«\(
3 E wing, 8. H, & Sons 3 McLaren, W. D
3 9 E MecLeod & Clarkson
§ = 3 McWilliam & Everist
Fearman, F

X 3 rague 1.mm'.|.: \l achinery Co
Fin: al Post ) A Spratts Limited

Maconochie Bros inside front cover smper, D
Gibh, W, A Co 5 Magor, Frank outside front cover :(’ vens-Hepner Co
mitside hack cover G , W.H., & Co p Malcolm, Jno, & Son ewart, L C X
t, E. W, 'Co., Ltd 43 Marshal A 36 = O -'\“-_114! sfer Co
wur Soap Works g Mathewson's Sons ringer, B
ell Co., Jos ‘ % 5 Mathieu, J. L., Co RS T
la Sugar Refining Co Gorham, J. W_, & C ; Michigan Show Case Co ¢ .
lian Biscuit Co Gorm ekert & Co Midland Vinegar Co 23 Thomas,J. I
lian Canners 32, < irant 3 Millman, W. H., & Son I Thurston & Br n.)l *h
ulian Cocoanut Co iray, Young & Sparling Minto Bros 2 Tippet. Arthur ¥
an Milk Producets, Lud Greek Carrant Co Montreal Bizeunit Co a1
lian Pacitic Ry - Guelph Soap Co 5 Mo ney Biscuit and Candy Co Truro Conder
ulian Salt Co Gunns Ltd Morin, Chas : Tuckett, Geo
i Manufacturing Co Morse Bros
H H Mott, John P. & Co
Hamilton Cotton Co

. 4
Hamil tamp & Steneil Co 5¢ N AT .outside back cover
i m~‘ o7y iy IO RS Victoria Fxm( Exchange. . 36
anee Canning Co
ational Licorice Co
? 5 i - : 4 Wags e, Li B
h & Dwight inside buck cove Huber Ac uuul System ‘ '1;101?. D“i"}i‘ Co Sese “ W A:ﬂ\:’:f;flll]ﬂ;l’:;l:;l“h‘ Fixture Co
¢ Little 9 icholson & Bain....... 3¢ e
W REA ! icholson & Brock :t ‘ﬂ_};: :‘ i]"'{h‘ & Son.
son & Co 5 Imperial Extract Co.. Nickel Plate Stove l’f\ll\h Co b Watson ’;"‘mw s iliee v
non Sense Mfg (o 2 Imperial Tobaceo Co § Nishimura, S. T. & C . Wataoi & Thrissdale.
puting Seale C'o 2 Irish Grocer . . - 0 Webb, Saville E.
d Canning Co 2 Island Lead Mills Co. . Oskville Basket Co ] 13 Weese, G. Wallace
] Oakey, John & Sons inside back cover West India Co......
James Dome Black Lead. ... 0ld Homestead Canning Co 3 s 3 ;l:l!’,\g J H..
James, F. T., Co... 2 & ite o
1 Coffee C 2 . 35 White Swan \mw & Cereals, Ltd
-"n’::;:i:::”-\":l l‘“'“ .';\' A 8 ':’.'l"- Morley . X 4. \\ son, W. Harry. ..
Pickford & Black. .. eman, R. B & Oo....
| L Poulin, P 1. \\m\d Thonuu & Co., Ltd.
5 > . Kemp, Ltd., Geo e Pure Gold Mfg. Co L Woodruff & Edwards. .
8 \1”1"("? Co - % ey R G G Woods, Walter, & Co
ITIAR AL " ven csas -
inion Cereal Co. . S L ; Ram Lals Tea Co..
minion Molasses Co... snebaenibie Lake of the Woods Milling Co......... Richards Pure Soap
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Why Cash Discounts to the Retailers were Dropp: d

Retailer Maintains That it is Unfair to Those Who Pay Their Debts
Promptly—Manufacturers Say the Privilege Was Abused When Dis-
counts Were Allowed—Wholesalers in Many Cases do Not Obtain Them
From Manufacturers—They Also Claim Small Profits.

I'he question of the elimination by
wholesalers of cash discounts on a
great many grocery articles 1s caus-
ing considerable disturbance among
the retail trade just now. The gro
cer who formerly received a cash-
discount on almost ecverything he
bought and paid for within the time
limit claitgs that there is no encour-
agement now for him to pay his
debts promptly. If he does he main
tains that he is no better off than his
competitor, who lets his accounts
run for three or four months.

Bearing on this question, the fol
lowing letter from a retailer signing
himself “Yours for Discounts,” will
be read with interest :(—

Editor Canadian Grocer,-
The question of discounts and
its advantages to the retail gro-
cer have been argued and dis-
cussed so often that the subject

seems to have lost interest to
the retailers of Canada. Now,
that a law has been enacted and
is in force, making the giver and
receiver of secret rebates or sec
ret discounts or gifts of any
character liable to a heavy pen

alty, it secmis to me an oppor
tune time to bring this question
to the front. I think every re
tail grocer in Canada should
give this matter his most seri-
ous consideration. The dealer
in a small way, say, having a
turn-over of $10,000, by getting
a discount of one per cent. saves
$100 a year. This is actual say

ing, as few, if any, dealers take
into consideration cash dis

counts, when making up cost of
goods Surely this  amount,
picked up as it were on the side,

is good merchandising. DBesides

1ic money saved, the influence
on a man's business and rating
is worth as much more. Sup
posing a man of this stamp
makes an offer on a lot of goods
and the wholesaler refers to his
financial man. The answer
comes into the sample room:
“Why that chap always takes
his discounts.” Surely such a
reputation is worth working for.

In speaking to a number of
grocers, individually, some of

them  made this statement:
“When I go to my wholesaler
to pay a month’s indebtedness,
he always throws me back three
or four dollars, with a smile, and
savs, “That's for your prompt
ness.”  Another man said: “I
was determined to retain my
discount, and so informed the
traveler. He said don’t make a
fuss, and I will arrange 1t for
vou, on something that shows a
profit, and I am perfectly sat
istied that T am doing better
than under the regular discount
system.”

These are examples of what
come are doing. Does this sat
i1sfy the honest straightforward
business man, who demands,
and rightly so, to have just as
good an opportunity to do busi
ness as any person else under
similar conditions? | say de
cidedly no—but this is a mat
ter we have to face, and why
not at once. In the last year
or two discounts have been
abolished on nearly all lines
that the grocer handles, in fact,
vou can about count all the art
icles on your fingers that remain
under cash discounts. The ques
tion occurs, why did the manu
facturers of starches, syrups, to-
baccos, cereals and other
goods, take this stand? Tt is to
be assumed that they would like
the good will of the men who
arc handing out their goods to
the consumer, and one of their
first considerations should be to
secure the retail man as their
personal friend. Now, Mr. Edi-
tor, I think this is a vital ques-
tion, and one in which your pap-
cer might possibly work up some
information, and if this article
should catch the attention of
any manufacturer, who has
abolished cash discounts 1
would like him to give his rea-
sons through vour valued col
umns,

YOURS FOR DISCOUNTS.

Do Not Get Them.

It was about a couple of years ago
since the cash discounts were drop-

a6

ped in the cases referred to, a:
taking the step, wholesalers
justification on various groun

The Canadian Grocer intery
a number of them, as well as
manufacturers, on the question
declared that the wholesale
did not receive the discounts
the manufacturer, and theref
did not think it should allow
discounts to the retailer. lle
tained that the man who at the
ent time did not pay his
promptly was not on an ¢q
with the one who paid cash, «
ne cash discounts  were all
The former was not only d¢
of the discount, but he had t
il”l']‘('\l on ')\4L'r““(’ accounts,
~ometimes amounted to conside
sums during the year. The p«
of the latter, he argued, as a
vas much better, because h«
often buy at better prices. A
saler, too, who has an oversto
particular line of goods—the
of which has not been fixed
retailer—and which he is in
tion to sell cheaper than usu
prefer to give the benefit to tl
cer who pays him cash.

“I do not sce any possibilit
satd, “for the other fellow
pete with the cash-man, who
knows where he is at, who
has to pay interest on overd
counts, and who is in a2 posit
buy better; the grocer who con
his business on a scientific |
the one who 1s most to be ads

Are Bound by Contract

Other wholesale distribute
that the wholesale trade was
by contract with many ma (
turers, so that it could not gi

preference of cash discounts
products of those manufactu
the retail trade By the C
Selling Plan with these ma
turers, no discounts for pre-pa
are allowed, and as one whol
declared, “we’re simply com ng
with instructions from manui
ers when we decline to give tl

“Do you allow the cash !
on all goods?” was asked.

“No, we do not: on many Is
the percentage of profit is so atl

1at we ¢«
ply.
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at we cannot afford it” was the - Some Plans for Hurrying Up the Chnstmas Trade

Always Wanted Discounts.

\ reason for the cutting out of
<h discounts given by still another
bber was that retail grocers took
o much of an advantage of them.
‘1f ten days was the limit on some
ticle good men wanted the dis
unt if they remitted in cleven, fif
n or twenty days; if 30 days was
¢ limit they would want the dis
unt in 6o, and some even in 9o

vs. To hold our trade we would
we to allow it, and yet it wasn't

r to us nor to the ('Hlll[n'ﬁlv»r'.\ of

we retailers.”
From Manufacturer’s Standpoint.

\ Canadian manufacturer of a
iple grocery article stated that the
ief reason why manufacturers had

off the discount to the wholesal
was on account of the unfair ad-
ntage that the wholesaler took of
CI.

‘No matter how long a time was
cessary for the retailer to remit
him, in most cases he would al-
w the discount. Certain wholesale
usces refused to do business on this
m - and naturally they didn’t sell
uch of our goods. In order to
otect the few, we were forced to
¢ that no discount was allowed to
given by any of them — that's
hy, 1 should say, they cannot al
w the discount to the retail trade.”

here are, of course, many goods
which the discounts are vet al-
wed. The most important prob-
ly is sugar. The discount is 1
r cent. off in 10 days, which is
¢ usual one. In the case of vine
o the customary discount is 3 per
nt. off in 30 days.

AN INSTRUCTIVE NUM-
BER.

The Daily Warder, Lindsay, contains the
e the Fall Numbe: ot The

anadian Groceer :
“Lindsay gr rs have received their fall
mber «¢ The Canadian Grocer and are
ery much pleased with it. It certainly is
n excellent one and a credit to the pub
lishers. The articles are numerous. not too
long and are intensely interesting to the
men in the trade, being very instructive.
I'he hints to grocers are educating and in
season. The ideas are new and the entire

ber is compiled in an interesting man

Difficulties Experienced by Grocers and Salesmen and
How Best to Overcome Them — Methods for Making
Householders Buy Earlier—What to do Next Month.

By Victor Lauriston.

There’s not a grocer from one end
oi Canada to the other who doesn’t
contemplate the strain of the Christ-
mas scason with a nervous dread
that is not entirely compensated for
by the thought of the ultimate prof-
its.  There’s not a grocer, either,
who, if he could, would not gladly
sce the Christmas  buying  spread
over a period a couple of weceks long
er, or even more.

“But,” is the ultimate conclusion
of ninety per cent. of the grocers,
“people won't buy till Christmas is
richt upon them. The Christmas
rush will always be with us: there's
no help for it.”

And, though it means big busi
ness, the Christmas rush means, on
the other hand, a good many things
that are, temporarily at least, far
from welcome to the merchant or
the clerk.

The crowding of so much business
into a couple of weeks, and the ma
jor part of it into the last weck be
fore Christmas, means a big stramn
for the merchant. It means an even
biceer strain for the clerk.

It means, when all is said and
done, dissatisfaction to the custom
er. Perhaps he can’t find just what
he wants: perhans he can’t have it
delivered just at the precise moment ;
perhaps he does not  buy -many
things he would buy because the
merchant has run out of them and
hasn’t time to re-order.  And, any
way, the customer has to wait in
crowded stores, to lavish valuable
time in awaiting his turn at the
crowded counter.

It means, too, that often business
costs more than it would at other
times,  lixtra clerks must be hired.
They are nearly always new hands
at the business: and no grocer needs
to be told that a new hand can’t
produce anything like the returns
for his waves that will be coming
from a clerk who knows the grocery
business from canned goods and cof
fce clear tigough to cornmeal and
cocoanuts.

\nd these are only a few of the
incidental detriments to crowding
too much business into too brief a
space of time.

27

What About a Remedy?

Well, the grocer can’t get along

without the business.  lle st
have that Christmas U'll'l\'—lhm
his share of-1t. 1f he can’t get it
in any other way, he must put up
with the incidental drawbacks, ner-
vous strain included. Nevertheless,
he would sull be glad to add two
weeks to the forepart of the Christ-
mas sclling” scason 11 thereby he
could lighten up the burden and rush
at the finish.

And this is why the call has, for
many years now, gone torth to the
public with cach recurring Decem-
ber: " Buy carly and avoid the rush.”

Despite the pessimistic statement
quoted  earlier, these annual ap-
peals  have beyond all  doubt
had a Dbeneficial effect in stim-
ulating  carly  buying, though
that effect 1s  only just per-
ceptible.  Nevertheless, grocers who
arce accustomed to watch the -trend
ol business carefully do state that
people have bought carlier the past
vear than they did five or ten years
ago. In this fact there is hope.
There is encouragement, too, for the
erocer who is willing to supplement
that onc appeal by other measures
designed to encourage carly buying
on the part of the public.

IFor the matter does not rest en-
tirely with the public. In {fact, if
carlier Christmas buying is to come,
it 15 up to the merchant, and not the
public to bring this desirable state
of things about.

If the public are to buy carly, the
merchant must be prepared to sell
carly. This means putting in his
stock carlier—a matter not so easy
for the grocer, possibly, as for deal-
ers in other lines, but nevertheless
by no means out of question in the
comparatively cool weather of No-
vember and December.

Some Ways to go About it.

Uniform action among the mer-
chants of a town will produce better
results, probably, than if an effort is
confined to an individual merchant.
IFor one thing, the utilization of the
combined advertising resources of a
hundred merchants will inevitably
result in a stronger appeal to the

[t SERN D v
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public than if one man alone raises letier the humanitarian argumert- vertising space. The results fro ?{etall‘
his voice. lence, it would be worth that of kindness to the clerk—doesn’t  advertising—that is, the best a
while for the merchants to get to- c¢ven need to be introduced. There most telling results—are not imm.
gether, map out an “Early Christ are plenty of others without 1. iate.  Rather, they are cumulati
mas Duying” campaign, and then For the Early Buyer. [t was not the first safety razor
pull all together to stimulate carly I'he Christmas stock is jusc n vertisement that sells the razors
buying on the part of the customer. the carly buyer gets the first choice, the thousands to-dav: it was
But, while the individual mer and undoubtedly that is the best  long series of advertisements,
chant’s “Early Buying” campaign choice, because there is a larger peated day in and day out throug!
may not have such far reaching ef- stock to choose from. The y ;
‘1
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Winnip
cg groce
it is bound to redound to his  buver buvs when the store is not so it i | | Hversaty
i T 3 . - A Y s -+ And 1t ust the same with ayme
individual benefit, it properly car-  lLasv. 1lis wants can be attended to 5 Jus paymei
- > : : merchant.  If he wants by mean o oa sl

wai : s . - -
. : ] : . : : advertising to  bring  the g s
I'he first thing for him is to de- rds: “UCome carly anl a ‘ “l : ' .\| y . : ( 11,; fir

gt : B . hristmas buver his wav, he n :
when he would like his <h na l], c1 ]11 ¥ x»] e 1 ned to
m to begin,  Does the ca m o riste LM oa lew days belore he expe stem.

e

carly long scries of years.

fe

Pk ]

ried out. wihout a tiresome

s
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three, four or five weeks 7; ] S " . : the ”‘l‘l' flow in \1;]I|1 ‘ ww to
] ? ’ " 1 \ ] 11st gn { l =
the customary two? When tmas I i1 \ seach = ST, 21N ”] ! ‘] 1\‘”1" ! l”!f till the e apgl
1 1 g > - = - . % 4 | | s shon e = g | “1=1 aAS S ~
ttled this question in his hri e 4 fid 1ha e she talk Christma ypositio
' ' j ping right from the drop of the h st conv

FTIN W g e e ey

mind and knows how soon he would d are ne o be had W el i h :
like to start the trade moving, he for love or monev. The stercotyped 0 \"",’““ clinch his u’]l‘\ Y- el e 11'103
should next figure on starting his  phra-e. “\We are all <o il s Lhnstmas goods. To say ditis
campaign a week or ten days ahead. 0t orcet the early buver at arly™ carries only a vague Siesine those t
For it takes time for arguments t0  counter : 2 to the ]“"““\\_!_“ Fo  say I at 1r:1'lcv
sink in. The Christmas cake : ¢ irrants  carly at once ST i1stomer

the time he starts he <omething that <ticks in her mn w order

2
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Christmas, Chnstmas, werienced housckeer i ! :

h [1e should begin to map 1\ hyv not point o1 ‘ R addition a few brief but con m Mor
vt his line of argument in the com e reasons .tll'(‘ cre
paratively quiet days of November, ke by huy the ino - : Simultancously  with  the 1 invari
and should fire his first gun by the ek takes the m £ 3 mencement. of Christmas advei and 1
first of December—if not earlier and w .3 ine should come the first Christ * propos

articularly if driven home by the gr

1
|

\ good idea is to interview the n short. the merchant. if he window display Many merch:
local newspapers—ii the merchant  himself in the huver's place, will devote much time before Christs It was ¢
‘ wlvertiser this will come par-  ahle to dig up so many convincing to an claborate display occup: ke fron
rly casy—and point out the ;reuments that one circular letter the window for just the last weel t the sec
wisdom of booming the early shop- -on't » able to hold them the season. These elaborate iply reit
ping movement. The newspaper will if the customer doesn’t n dows age all right in their place, cers tha
unless it is run by a cordwood stick, the g - he moment, she : it 1s well to lead up to them with < not s
readily help to the extent of one or  has ; retty fair notion plavs not so eclaborate, taking should ¢
more .I""‘”””"”" articles or editorials vill want in a counle of we < time. but which have, neverthe! L.

along that line And the influence time. l.et her send in her « v now.  more than the sugestion of (]

Lie 1112

is bound to be widespread. One such

This will save mas in them. e seco

article in a ~fz1'.\".|~ Western Ontari : pointment. Sh - wil Kot S Seade ol St iy agree v
NEWEPAPET WS I woted sron; ‘ of getting her t stimulate carly buying. In tl A
from one end of Ontario to the other 1en wants them as in his advertising, the merch custom
Ordertaking in Advance. Taking advance orders for <hould “talk Christmas” briefly ve had ¢
[-very merchant has two classes v later in the season is not as go convincingly ; nthly ac

15 just

of customers the regular buvers A% taking orders for immediate Bt i
and the transients.  [e has the i""‘ liveryv—Dbut it docs save the « e ('1 ’I'ﬂ‘fl ol
= ra moi

of their family trade, and who would and it saves the deliveryman some ’,I‘RADE .NOTE.S. 431 2eiy
- Then 100. Much can be done along this lohn Bowman is opening a n went f

line with the regular patrons of a gZrocery and meat business n urned, T
husiness house Grifith Dlock, Welland, Ont was gr

ple who give him all or a large part people a great deal of wear and

not drean of going elsewhere
he has, too, the people who buy from
him one day, from Jones the next, T - ; s bill: and

from Brown some other time—who Dealing With the Transient. e general store of Engens it
have no fixed business affiliations The transient customer is harder bert, Williamstown, Ont., Wa ek
It is with the first named class of  to educate along the line of early IFriday, totally destroyed by fir ".Ifl ol
peonle that the merchant can accom-  Christmas shopping.  Ile may bum 2. Syer is opening a grocery “\ i
plish most And here it is that a  his Christmas stuff in half a dozen in Milton, Ont., in the premisc s AR
mailing list of regular customers tores Put a judicious and early cently occupied by Fleming & | S .
v hich every merchant has on hi- use of newspaner advertising and nan G e
) , sh, you c«

ery day.
ess, making
1l you wo
r vour stc

scounts, w

books, if not elsewhere should Christmas window disnlavs will help (5. 1. Tamieson, grocer, Richm
prove its value. The known custom bring in his business earlier than if  Que., has sold to C. B. Caswel
er the merchant can address thre

oh  he were left entirely to his own re the same place The latter
a looical, businesslike circular letter  <ources, possession a few weeks ago, and
on the subject of early shonping in N ost merchants during the

the Christmas season And in this Christmas season double their ad
28

continue the business along sin
lines to Mr. Jamieson.
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Retailers Talk on the Ments

CANADIAN

One Maintains That He Could Not Get Along With-
out Monthly Payment System—Cites a Case in De-

fence—The Other Tells Why He

Method.

Winnipeg, Nov. 23.—Two Winni
co grocers indulged in a profitable
nversation the other day on month
payments, giving credit, and do
a cash business.
The first speaker said: “I am in-
ned to favor the monthly account
stem. If a customer whom you
iwow to be good, comes intc the
re and makes a monthly paymen:
position, stating that it s the
st convenient for him, in the first
ice the grocer can scarcely refusc,
d it is manifest that if he a:ceeds
those terms he is almost sure of
at trade month by month. The
istomer is practically bound tc re-
w orders each month, and there-
the grocer has him always with
m  Morcover if he does not agree
the credit system, the customer
Il invariably find some on= that
11. and it is a matter of endursitur
proposition or losing the custom

It was evident that the merchant
ke from his own experience, and
t the security of his argument. He
iply reiterated the policy of many
cers throughout the country. Tt
< not strange, but natural that
should speak as he did.

Lost a Customer.

e second merchant said: “I do
agree with vou that vour policy
ures vou that vou always have
customer. In my experience T
ve had customers who agreed to
nthly accounts, and they either
I not pav at all. monthly or only
id part of the account. T.ast sum-
r a “monthly payment” customer
an account for five monchs and
n went for a vacation. \When he
urned, T sent a bill for $350, and
was grossly insulted. Tle paid
bill and left me entirely. T did
t do him an injustice. T rather did
n a favor. and that
rd.
“And again, on a monthly account
S100 you do not make more than
per cent., whereas if that was
sh, you could turn that cash over
ery day. Tt would be in the busi
ess, making more cash continually,
11 you would be able to pay cash
r vour stock, taking advantage of
scounts, wherever thev are given.

was my re

Favors the Cash

“The cash system also saves one

GROCER

of Cash and Credit

WHY YOU SHOULD

and n
in selli

method
methods

labor, and consequently expense. If "’,"""" iy
the credit svstem was in vogue a !MI Fe ks
bookkeeper would have to be em- s h
ployed—more or less of an expert— each  priz
depending upon the volume of the St ‘“
business. In the cash system the =
register does the work and all ac- kel
counts are added up at the end of two classes
the month. For ‘
“The cash system is the only mod nd (2) in 4

¢rn business method and the soon-

€I WwWe fl“ work I‘H?' ' and "L*'I'Ei‘l\‘\

for it. if neced be, the better for our

craft.”
TRADE NOTES.
John Grass, of Ridgetown, Ont.,

is disposing  of his

crockery business, and intends re

tiring as soon a= he can clear out his

stock.

Mr. I<chlin, who has been conduct
ing the
[Lorne Ave..

Chatham, has discon

tinued business, selling out his stock
and turning over his customers to
grocer, |.f (hQ \1

Jas. A. Mackness,
Clair St. Mr. Echlin will
position with Mr. Mackness.

D. J. O'Keeffe has disposed of the
stock and goodwill of the Triangle

Grocery at the corner of Thames St.
and Grange Ave.,
Oldershaw. Mr. Oldershaw
was formerly traveler for the Mec-
Cormick Company, of London, and
later for D. S. Perrin & Co.. Limited.
Mr. Oldershaw’s first experience
with the business was gcained as
clerk for John McCorvie, of Chat

Reg.

grocery and

Teddy Bear Grocery on

take a

Chatham, Ont., to
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are not
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. Wilson, representing S. H.

lEwing & Sons, Montreal, has return-
ed from a trip to the Maritime Pro-
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THINGS THAT SHOULDN’T BE—Tea and Soap on the same Shelf in

the Store.
away from soap.
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There would be More Reasons, of course, to keep bulk tea
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give their support to the ordinary

tail stores, and prefer to deal with th
How Knowledge of the Goods Sold Increased Sales of one De- if they give them the right service. Tie Ma
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The Canadian Groeer has alwavs tak Does 1t pay,
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tice of rival eroe entting prices i the 1 tion? On tl | teresting old grocery store on the cor
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JULES RIVET i Tagllani

s is an

mpanies
ths of tl

iranece «

the present proprietor, Jules Ri
who stands at the right, and

photo  we  present  herewith
the past fifty-three vears, as a g Ir vast
store. Originally it had a wooden | nagers, d
but in 1875, some changes were t the cou
Vh]v store enlarged, ;\mlr the front I ve quickl
what it is now. Other than a few :
nal alterations no further chang reciated
been made since then. sress of
Jules Rivet, Jr., the figure i
doorway, has been with his father
businass continuously for the past :
five years, which is in itself quits rests of
cord. The principal items carris Iv repres
Mr. Rivet are those of the regulas 1 but for
i'v grocery, while in addition
in liquors, hay, and grain. During

"arliamer
\t the las

ent, it

e have
three vears he has built up a stead

ilv trade which amounts to ahout .
000 per vear—a very comfortable premiur
nes The interior of the store pany wh

mons, 1r

¢orre and thoreht in the arraneen ida

goods. Fvervthing has its place

Mr. Rivet and his son can go in

to anv desired article, and what i y
tel) tlv how mueh of 1t » first of

' intenti
owner of
S e
hand. That is something very fi Further
cers have mastercd—the art of ko 1ted
wmst what amount of each articl
have in stock. 1t would pav nu e
them to estahlish some cheeking Fositi:n
with this end in view iness to t

n t
nmons, pl

Pivet *s enstamers are so | | after ref
tablished that they are nearly a te to th
friends. It is certainly the end

‘ e for perm
Wihieh :‘.\ proegressive oroenrs

I'he Insura
awn up to

direet their enereies, to make

An Old Montreal Store Doing a Splendid Business Yet with their customers
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BAD INSURANCE LEGISLA-
TION.

jusiness men are just hecoming aware

t certain clauses are being introdue-
nto the Insurance Bill now before
Senate, whereby every business in

nada will be seriously affected sooner
luter.

he instigators of the elauses referred
are chiefly the members of the Can
an Fire Underwriters' Association.
s iIs an organization eomposed of

npanies

controlling  nearly nine-
ths of the business reported to the
irance  department at Ottawa. By
ir vast organization, econsisting of

agers, directors and agents through-

the country, this association ecan
e quickly and effectively, as will be
reciated by those familiar with the
rress of the bill at the last session
["arliament.

\ ¢

the last session of Parliament, the
rests of the publiec were bhut hur

Iv represented at the last moment,
| but for the protest at the last
ment, it is possible that the Bill
ht have become law. It passed the

imons, imposing a tax of 15 p.e. on

premiums  paid  to any insurance
pany which  was not domiciled in
ida
lie intention of this tax was to force
owner of property to offer his busi
~ first of all to the local compan-

IFurther restrictive clauses incol
ted in the ldll as passed by the

nmons, placed the business man in
jositi:n of having to offer his
iness to the local companies first,
I after refusal by them, to have to
te  to the superintendent of insur
ce for permission to try elsewhere.
I'he  Insurance Bill was originally
awn up to protect the public against

THE CANADIAN GROCER

the insurance companies, and those
who have already experienced the effect
of the virtual combine in the insur-
ance business, will look askance at any
legislation which will build up and
strengthen so strong an organization.
Many associations, including the Cana-
dian Manufacturers’ Association, and
meetings of commercial and financial
interests, have already passed strong
resolutions, and have taken.active mea-
sures to resist the Bill. The Montreal
Produce Merchants’ Association have
passed a strong resolution against the
proposed changes and are urging the
dairy interests to take a similar stand.

Retail merchants throughout Canada
should look after their own interests in
this matter and drop a card of protest
to their representative in the House of
C‘ommons.

ARE GROCERS DRUGGISTS?

In view of the decision of Judge Mor-
son in Toronto the other day to the
effect that cigars are drugs, and there
fore ecan be sold by druggists on Sun
davy without violating the law, does it
foillow that the grocer who sells cigars
is a druggist 7

If one of the courts decides that he
is, does it follow that he be compelled
to pass an examination. or he liable to
prosecution by the Pharmace ti-al
o il‘!) ?

The grocers axe probably not troubl
ing thewsettos over the matter or los-
ing anyv sleep, but one cannot be sure
these davs what the law courts may at
tempt to prove.

In the meantime we advise the gro
cers to keep on selling eigars and mak-
ing all the legitimate profit possible
out of them they can.

PLANNING FOR CHRISTMAS.

Very soon the retail merchants will
lex up to their head and ears in the
Christmas holiday trade.

While the financial condition of the
country is a factor in determining the
retailer’'s sucecess, it is after all largely
determined by the efforts the retail
merchant puts forth himself.

By exercising intelligence and fore
thought he can prevent a great deal of
regrettable “*hind-thought’™  after the
holiday trade is over and a small busi
ness erop has bern reaped

vervthing from a needle to a
‘Dreadnought’™ is the result of fore-
thought, having had an evistence in the
mind of someone before it was ereated.

The same thing is equally true of bus-
iness aflairs. The men who does not
plan and work things out in his mind,
cannot create a successful business any
more than it is possible for dead mat
ter to create life.

The time is most opportune for the
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retailer to give some thought to the
holiday trade, in ether words, to map
out a plan of campaign. Windows must
be dressed, the public advised, and a
score or more of other things to be
provided for. All this requires fore
thought.

As a preliminary a conference might be
held with the clerks, the drivers and
others, whose advice might be valuable.
They should he notified a day or two
before hand so that all concerned may
come prepared with ideas.

Staff conferences create enthusiasm, as
well as business-getting ideas.

NO CHEAP BROOMS.

The strong market in broom-corn re-
ferred to some weeks ago shows no ten-
dency to weakening. In fact it is
stronger. Manufacturers in the United
States have found it necessary to pur-
chase broom-corn from Italy and Aus-
tria to relieve the situation, and this
costs 10 cents per pound on board ship
at New York. United States corn is
now worth about $235 per ton, which is
just as cheap as the foreign product
when duty and freight are paid.

There is little broom-corn in Kansas
or Illinois, which states have always
been the natural home for it ; Oklahoma
is the only one left, and the supply
there is small and the quality not so
good.

This situaticn indicates that there
will be no reduction in broom prices
until the new crop next autumn.

CONSIGMENT THE REMEDY.

Present conditions as regards im-
portations from Greek and Mediter-
ranean ports are very unsatisfactory,
to say the least, to Montreal dealers.
Goods are now sent already sold to
the consignee.

Owing to a good deal of dishonesty
on the part of the shippers, particu-
larly natives of Greece and Spain, ar-
rivals are not at all like the original
sample in many ecases. Some ar-
rivals have even been so bad that they
were only fit for the dump.

This condition of affairs is leading to
a gradual falling off in the direct trade
and dealers are buying through New
York Some of the men in Montreal,
who are particularly interested in this
matter, gave it as their opinion that
ecither goods would have to be sent
through on consignment only. in orde:
to allow an examination, or our direct
trade would gradually be absorbed by
New York dealers, who are taking the
respensibility for the grade on them-
selves. The general desire seems to be
for the first remedy, as it means a bet-
ter buying price. and would in every
way be more beneficial to our own im-
porters.
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SIMCOE
Strawberry Preserves

JARS per dozen—f.0.b. Simcoe
3-4’s Pure Strawberry - - - $1.35
1I’s Pure Strawberry - - - 1.70

Cases contain 2 dozen each
Gross Weight_g,ﬂ3-4’s, 38 1bs., 1’s 48 lbg_

le(‘ne Strawherrv Preqerveq are guaranteed
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to be absolutely pure made from FRESH

Strawberries in season and the finest

quality granulated sugar
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, to be absolutely pure made from FRESH

Strawberries in season and the finest

quality granulated sugar

Nothing but Strawberries and Sugar

Encourage Home Industry by buying
HOME-MADE goods instead of
IMPORTED
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CANADIAN CANNERS

LIMITED

Canada
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The Markets---A Record Season for Dned Fruts

This is What Dealers are Expecting From Demand up to Present—
Sugar Market Remains Strong—Coffees and Peppers Advancing—Easier
3 Market in Evaporated Apples—Good Call for Dried Fruits and Nuts.
E See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on pages following.
QUEBEC MARKETS been  rather
POINTERS—
Sugar—Firm.
Rio Coffee—ic higher.

disappointing lately, a serious shortage of peanuts this
though the demand for molasses in
small lots continues.

vear, as quotations on early arrivals
Prices are un- of Virginias are higher than the high-
: et g
changed, with a somewhat weaker c¢st point reached last year.

i : > : ] tendency in both lines. B R e
: _S’I'V,“r_\il‘ irm and advancing b e e L A e Samriona. il o 30
virginia Peanuts—Scarce. y 3 L barrels 0N 08 e i Bt 018 01

Montreal, Nov. 25th, 1909. Choico Barludoes molskuen, puncix R s : g g ol
\ firm and advancing market in .« oreans B -eresth e i 5 e slected, per b 032 0:

neariy all lines is the report; the only jntisus 4o : 03

exceptions to this are syrups and mo-  Com zyrups, bhl i O il 81 017

“.\\-\ s, beans and ‘x“\.x‘““illik Axi'llicm '1‘ _‘: : AI| '.‘ h, No. 1 07T 0T}
Sugar 1 s firm at the advance, .~ o 13 st e

n however, is E:lu\\ ing B e : Pecans: or it v 65
t is not : - ‘

CANNED GOODS

Montreal.—\We would advise gro
class.  cers to fill their requirements  of
t canned  goods,  particularly  vege

1.1]!'}(“‘ l.'ll'l\'.

v, as indications are that
prices will be higher and firm, with

das

s a decided shortage of goods in the
$ here is a very shottivtibie sunols v : MENET — pear future.  Already in the prim
: _AHCTC 15 a2 VETY SHOML WisiD:€ SUPPLY  nrices. Figs are reported sci and . gl S .

5 of pepper on the market, and an a P . - Sifliw ary markets prices are higher, not
3 e SIAC - MRGEDREN SURRGE i) 1 sufficient to alequately supply the >
nce i . St % A SN : | o A0 s sufficiently as vet to affect the re
METIES (TR S = Sh oDt . db A v e Currants and Cali- ) : ;
baits

BENCORIR S i ‘gl . i tailer
& most any m C1 : 1Nger Il. I‘(. fornia sceeded raisins ire  finding a

Other Spices are having a goo sa'e " . o

[Lobsters are very scarce.

‘eas, starddarnd, dozen
vas, varly June, dozen
s, SWeet wrin

100 §1 05

Dates
Hallowes

cas, gallons

beans, dozen

i o 4 aaf and Horseshoe brands salmor 3
s sales have b brisk. Prices are SPICES—Scarcity of peppers, par- ! PEEGREEN . ovdnzre -
imchange it the St | uiariy white s becoming more 09 1w
efiners somewha Irious as ked every day, owing principally 1o 1@
‘1 whic ¢ new refineries now to the short visible supply. Dealers - el et
¢ promote W go much bevond the wre looking for higher prices. Ginger FORONTO.—Generally speaking,
: : paper stage. s showing considerable stiffening, “?"”I“"I goods are moving freely. The
" ; 470 vl increasing demand Nutmegs preference, of course, is for vege-
¥ i4 ire quiet but steady. Trade is good tables and fish, as fruits are poor
if 35 TN 1l lines scllers, with the possible exception
M “ oo o of gallon apples, so soon after the
L & . u . g 01y 018 preserving season. In vegetables,
¢ 0l & Bhovis whele 018 03 tomatoes and corn are attracting
i S i - S 4o ‘ 0 %) Sream of tavtas om s%  more notice than the others. There
H e e poses 5 S e o7 0x  will not be enough peas to go arcund
—g Powdered ;‘»:.‘:}‘ :‘ ‘o ol 0z and wholesalers are now, in many
3 Bright cofic ‘i The first arrival of shell- <35¢s. declining to seil only to reg-
1 B 2 peiiow g5 came in on a practically W4T customers.
% i\;;"':,l»,‘ff[ﬂ' “.v'x fow may be had ’ et ,(:‘ I w (iw- »l'Jlk’“rl‘,\' 1:11(«3“ "'l'v\'t‘r l.eaf and Hnr\mh:u’- }‘:\‘Hm-v‘
oo e gl oy : e s are very firm, with small salmon, are, so far as the Toronto
4 4 »\‘\ RUPS \\ 1" MOL ASSES stocks  and a probable advance in market is concerned, somewhat sim
: bota syvrup and molasses =ales have sight. It looks as if there would be

ilar to peas. There is a scarcity here
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nd wholesalers are confining orders
» customers. Wholesalers find that
1ec Canadian consuming public are,
a general rule, purchasing only
est grades of salmon, and although
1e prices are high in comparison to
ther years, it is still much cheaper
ian meat these days. They ‘do
it, however, think that salmon is
ing used in preference to meat on
1is account, as consumers usually
1st buy it when they want it. There
a report that pink salmon is very
‘arce on the coast, and it is stated
v the representative of a large
rm that there is not a jobber in the
orld who has a sufficient supply
I fine salmon.
all canned are
rm, with no tendency to weaken.
he following best

Prices on :uu(l\
for
rades of the goods mentioned.

prices are

077}
077t
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ONTARIO MARKETS
'OINTERS—
Dried Fruits—lleavy demand.
Sugar—A\larket strong.
Nuts—Good demand.
Fvaporated Apples—IEasier.
Toronto, November 23,

1OON).

The wholesale trade on the whole
< in a very healthy condition. The
ollections are very satisfactory. Old
ouses sav that they never had their
ccounts so well paid up.  Their
for the Christmas trade ex-
their expectations and the
reatest trouble they have is in get-

ing the goods.

rders

\‘H]

There is consider-
ible trouble caused through delays
m the railways. that have
ween promised to the retailers two
ago have not arrived yet.
Salmon especially is slow in arriv-
ing and is fully a month later than
usual.

Goods

weeks

SUGAR—The market in sugar re-
mains firm at the advance quoted a

week ago. The new estimate for

THE CANADIAN

FEuropean beet added to our world’s
cane crop and United States beet
crop, compared with last year,
shows an increase in the total
world’s production of only 42014
tons. This is not much considering
the total productions and the in-
crease in consumption which condi-
tion of affairs justifies in the eyes
of authorities the prices quoted. The
prospects of the immediate future
are towards continued strength due
in part to the fact that European
speculators have come into sugar on
this side the Atlantic. Beets in
[Lurope show rather poor results so
Whole-
demand
trade,
not be

s¢ason.

far as quality is concerned.
salers for
but of
as large as

Consider-
Darbados and Dem-
still ]n';HL" ‘)4'11'\‘]]1 ‘»\
for the holiday trade as

repe Tt a g0« vl

for Christmas
course sales will
during the fruit
Muscavado,

raws arc¢

sugar

Ilil‘(‘

crara
retailers
consumers

many them for

Christmas

want
manufacturing their

dainties.

St Lawrenee “Crystal Diamonds,

Dominos,
boxes

caseR, 2
Paris lumps, in 10011

in 50-1h

St. Lawrence grs
Beaver granula

e i

Bright coffee.

No. 3 yellow

No. 2 ¥

No. 1

Granulated and yellow, 100-1h

4
]
4
4
4
4
4
4
4
4
4

-

bags e

less than bbls

SYRUPS AND - MOLASSES —
Syruns and molasses are gradually
following the package idea, and in-
stead of 1t being bought by the bar-
rel and sold by the quart. it is now
sold largely in tin packages.

In pro-
viding for the

holidays
both syrup and molasses are among
the principal articles required, which
cause an active demand for

No change in prices.

Christmas

these

, 2doz. in case
A

o g
Barrels, per b
Half barrels, per 1b
Quarter "' e
Pails, 38} 1bs. each

woggt -

Maple $
Gallor

3

(gu:u‘tn. 24

Pints, 24

Molasses

New Orleans, mediun

s hhls
extra fancy

031
029
Barbadoe:

Porto Rico

DRIED FRUITS—AI
dried fruits are in demand,
much that wholesale houses
have difficulty in keeping up the sup-

35
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ply. They complain considerably
about delays caused through the
railways. The retailers are often put
to inconveniences in not being able
to get the goods. Prices in all lines
are firm, but no change from present
quotations.

Prunes

30 to 40, in 25-1b. boxes

40 to 50 2 o~

5) to 6)

6 to 70

70 to 80

8 to 90

9 to 100

Same fruit in 50-1b.

Apricots

Per 1b.
0113
010
008
0 073
007
0 063
006

boxes § cent less

015

015

3 017
Candied and Drained Peels

Lemon 009 011

.010 0o11

Citron 018

010

Vostizzas ) 083

0 063 Fards choicest

choee,
'S—The nuts which were ex-
to arrive for several weeks
at last recached the citv, and
within a few. days the stores will
be ready to supply their cus
tomers.
Almonds, Formigetta
o Tarragona
shelled
ts, Grenoble
Borde:

x
Marhots
shelled

0113
012

035

Filberta
Pecans
Brazils
Peanuts, roasted

MANITOBA MARKETS
Corrected by Telegraph.
Advances—Smyrna raisins, Clark’s

meats. new dates.
Reduced—Pork and
dairy butter.

No. 2

beans,

Winnipeg, Nov. 23, 190g.
Business has fallen off noticeably
past November will
not be as month as October
was in either the wholesale or retail
trade. The cause has been that spe-
cialties have been the bulk of the or-
ders since last month. ILarge stocks
of staples and produce were stocked
future ordering is concen-
trated upon holiday lines. Travelers
report the retail trade in good con-
dition, however, since accounts are
being met promptly and the turn-over
ally is much in last
vear, -andi future much
brighter.
The wholesale houses would like
to be getting in more cash just now

two weceks.

good a

and the

g¢Xcess ot

prospects




THE CANADIAN GROCER

Manufacturers’ Agents

And BroKers Directory

BRITISH COLUMBIA

JOHN J. BOSTOCK
Wholesale Broker
SALMON Canned and Salted
HERRINGS
LOO BUILDING,

HALIBUT
VANCOUVER, B.C.

We have Competent Salesmen
Best facilities for Distributing and Storing

W. HARRY WILSON & CO.

330-332 Cordova St. W. VANCOUVER, B,

W. A. JAMESON
COFFEE CO.

MANUFACTURERS

Coffees, Teas, Spices, Etc.
“Feather-light”” Baking

Powder

Cor. Langley and Broughton Sts.
VICTORIA, B.C.

R. ROBERTSON

J. Y. GRIFFIN

R. Robertson & Co.

25 Alexander St.
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS
Importers and Exporters

Reference - Bank of Montreal
Write us for information about B.C. trad.
)

in

1 wouver

th Edition ; Revised Economy ;. Moder
nomy , Utility and Dowling's

F. G. EVANS & CO.
139 Water St. VANCOUVER, B.C,

Wholesale Grocery Brokers and
Manufacturers’ Agents

Correspondence Solicited.

McLEOD & CLARKSON

Manufacturers’ Agents and Wholesale Commis
Agents

144 WATER ST., VANCOUVER, B.C.

Can give strict attention to a few first-class (
cery Agencies. Highest References.

Wholesale Manufacturers’ Agents
Correspondence 8olicited,

F. R. McINTOSH & CO.

Vancouver, B.C.

WILLIAM W. DUNCAN
Broker and Manufacturers’ Agent

DISTRIBUTING

Free and Bonded Warehouses
VANCOUVER - VICTORIA

VICTORIA
FRUIT GROWERS' ASSOCIATION

The largest packers and shipgers

el in British (

OFFICE AND WAREHOUSES

COR. WHARF AND YATES STS. - VICTORIA

Branch at 140 Water Street, Vancouver

lass Fruits of all kinds

HERMAN ERB
Manufacturers’ and Wholesale Com-
mission Agent
P. 0. BOX 405
522 Bastion Street, Victoria, B.C.

Open for a few more agencies

THE CANADIAN GROCER

British Columbia Office at Room 11, Hartney Chambers,
Cor. Pender and Homer Sta , V

. Vancouver
H. HODGSON Manager

W. C. FINLLAY W. Ca

E. A. MARSHALL & CO.

Manufacturers’ Agents

Svrre 11 Ccovrr Hovse Bl , VANCOUVEI

We have an established o tion and can ha
few more god ag advantage
Highest References,

Do you want live representatior
We are in touch with the trade.

Andrews & Nunn

Manufacturers’ Agents and
Wholesale Commission Merchants

Codes A BCGSth Edition, Western Uni
140 Water St., Vancouver, B.C

Corre s pondence Highe
SO ited Refern

. S ety 1.4. i,

Sugars

Prices and full information gladly furnished.

St. Nicholas Building

The WEST INDIA CO., Ltd.—

Solicits orders for, and enquiries regarding, all descriptions of West India
Produce, including :

Rums

Molasses

Rice Limes

Cocoa

Arrowroot
Write us to-day.

MONTREAL

re———

)
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Let the other fellow sell the 25c. Tea
and establish a reputation for cheapness

A great many shrewd merchants have given up
trying to buy tea to sell at 25c. They decided it was
bad business to make dissatisfied customers by con-
tinuing to sell the very poor stuff that conld be had
now to retail at 25c., and have cut i1t out, and have been
surprised at the readiness with which their customers
paid a little higher price for better tea.
cut out 25c. tea than you think.

It 1s easier to

[t 1s not safe to assume that your customers are
satisfied because they are not complaining. They
don’t need to tell you if they don’t like your
tea ; it’s easier to try another store.

You know Red Rose Tea will make satisfied
customers. Every package of Red Rose i1s worth the
price, and every package you sell creates good-will
and increases the value of your business. This 1s
why 1t pays you to recommend

Red Rose Tea

Every pleased customer means more business.

Wellington St. E.
Toronto, Ont.
315 William Ave.
Winnipeg, Man.

A BURBING POWER
O aei10,000,000.. ..

T. H. ESTABROOKS

ST. JOHN, N.B.

1‘ Branches

The merchants who read The Canadian
Grocer every week represent a buying power
£210,000.000.
In their purchases they are always disposed to

conservatively estimated at

give the preference to Grocer advertisers.

There are good reasons why this should be so.

Figure out for yourself if it is worth an ad-
vertiser's while to occupy this position of ad-
vantage, when, by the use of a half-page space,
he is able to talk to 10 good buyers for every
cent expended. In other words, every cent
he spends gives him prestige with a buying
power of $300,000.
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since their expenses and bills for new
goods are taxing them heavily.
\ local wholesale manager stated to-
day that collections were only fair,
but he said, “we would consider them
good, were it not that we have to
maxkce neavy payments just now, and
the retailers’ payments are small as
compared to ours.

The transportation question is
again worrying wholesalers.  Goods

are being held up at Fort William ow-

mg to lack of cars to bring them
further. The C.P.R. are so busily and
anxiously engaged in removing the
wheat that the wholesalers in the
west think that they are not
proper consideration Word h
been received from Lake transporters
that scveral car joads ol goods nave
been unloaded at the hcead of the

at lakes, and the time for their

> Lre chiehy canned producis

irom Ontario and  torcign  dried

Iruits L he closing ot naviga (HE)
lad 1 i Cy ) HNIAKC prices

SULGAR las week's prices U
hrm to-day s 4 ruic prices go up
at the c.os¢ ol navigation W\ hole

salers and commission men usually
heavily in ’ort Arthur and FFort

\s a result, lower prices
cannot be expected, but it is reason
able to expect a further advance.

VANCOUVER MARKETS.

Vancouver, Nov. 23, 190y.

\ number of increases in prices
arc noted.  Dutter has gone up to
40 cents, an increase of five cents,
tor creamery, the retail price e
\Vancouver creamery holds
ILastern  butter remains

at from 27¢ to 29¢ for the best

An advance of ten cents a hun
dred is quoted on sugar, bringing the
price of standard granulated up to

per hundred.  No increase has

vet been made in the importe
ars, they being quoted at $35.25

Standard brands of flour are down
to 50.90, with cheaper grades at
$6.60. DBakers, though, have made
no reduction in the price of bread
The combination of bakers in Van
couver is very strong, and they say
that there might be an increase in
the price of wheat some time, and
there is little use dropping the price
only to raise it again Moreover,
the size of the loaf is very small, the
retail price per loal being 10c, or
two for fifteen.

THE

CANADIAN

ST. JOHN MARKETS.
Corrected by Wire.
St. John, N.B., Nov. 25, 190y.

Business with the jobbers has
picked up considerably of late with
rctailers laying in supplies for the
Christmas  trade. Austrian  and
United Empire sugar has advanced
10 cents; beans are higher and some
varicties of canned goods have been
marked up. Dutter, if anything, is
a little easier, but eggs are high, and
arce likely to remain so. Turkeys
arc not over plentiful, and there is
a tecling that they will be high for
Christmas.  IFowls are worth 50 to
9o cents a pair, and chickens, 6o
cents to St

A new preparation known  as
Scotch Cure” finnan haddies, has
appeared on the market. It is a Nova
1a product, and 1s sclling at 10
cents a pound, wholesale.  Present
quotations are as follows:

Sugn Beot, Canad
Standard gra 48 1 1 A
Austrian i 4.
Yo w i 47 )M 0
I Ma v 645 6 "
O Y ) N 02 L
Cornmenl, bags. 1 47 1 ¥
It & . 026 028
" 110 14
\ sinil 133 O
P A‘ \ . . 1 ) 15
Carranta, 16 .eue 007 0 073 0w 1w
P U U
Kive Y 54 ‘, J3h 15 1%
¢ t 3
1 s hand . ‘o
] i i -
b . ' tl '
- o3 “ w60
Las 1 3
01 ) 134 170 1
Lard, go 0 ey 10
1 p 1] - N
. ’ d 11 1
. o0 25 Fish
| / ( Ir -
10 31 - .
1 A g
Rt prhaate A O1s ! K
I, box 008 )

CONSIDERING ASSESSMENT
ACT.
Some Objections Being Made 1o
Present Business Tax.

Foronto, Nov. 23.—In the issue of
'he Canadian Grocer of May -
1909, reference was made at length
to the change from the personal
property manner of assessment in
Ontario to the business assessment
method \t the same time it was
pointed out that a special committee
Wias :17'2"*11171‘11 ]»7\ the Ontario I(-"\'i\
lature to consider '»]'_iwtiivtll‘ to the
\ssessment Act, and report back to
the legislature

This special committee met  on
Tuesday of this week, and heard
numerous proposals for changes, but
no objections were forthcoming from
rctail grocers, and with the excep
tion of coal men, few were aired by
retail merchants,

\Il grocers, hardware merchants,
38
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lumbers, and dry goods mercha
| §

assessed at 25 per cent. of the va
of the premises occupied where
municipality
over 50,000; 30 per cent. where
over 10,000, and 35 per cent. if w
The business tax of wl
per cent., and mam
turers 00 per cent.
ar¢ rated at 50 per cent. excer

where it is 30 per cent.
as the retail merchant

better than its predec
and the merchants oppose the

Some amendn
will likely be made at the next
<ion of the legislature in cases

axing on stock.

b Sarnaed .y e ’ ] ] * "¢ 1
objections are reasonable enou
demand them.

INFORMATION FOR BUYE
Hints to Trade Supplied by Se!

various departments

ced firm. Success to*

|

h and breadth of t
lisplay advert
wing run in no less than 676

business-produc t

on hand and put

o order dric

Martin & Co

J\f'» orders 11
dried peaches,

vertisement the

it before ordering.
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THE CANADIAN GROCER

Are You a Manufacturer?

Do you malke or handle high-class lines of groceries?

There are over one million people now in the three Prairie Provinces,
and they must have these goods! The West wants the best only, and you
ure asgured of a profitable market if your products are right in price and quality.

We are here to advise you, and to sell your products for you on a
reasonable commission basis.

We know our West intimately and have large warehouses at Winnipeg,
Calgary and Edmonton.

Let us have your enquiry, with details of what you have to sell. Yon
can do business with us to our mutual benefit.

NICHOLSON ®& BAIN

Wholesale Commission Merchants and BroKers

CALGARLRY WINNIPEG EDMONTON

Storage for all classes of Merchandise. Also Cars distributed at Calgary, Winnipeg and Edmonton.

Thurston & Braidich EMPRESS BRAND M

e S = ]
128 Villiam Street * NEW YORK CITY

20-0z. Glass Jars—1909 Fruit

Direct Importers of The attractive appearance sells

VANILLA BEANS them. Their delicious taste brings

the customers back for more.

TONKA BEANS TRY THEM. That’s all we want.

e are sure of your future orders
GUM TRAGACANTH Xce you hav: iad lhet
GUM ARABI C‘

EMPRESS BRAND

Winnipeg Representative, WRITE US FOR PRICES

W. H. Escott

Empress Manufacturing Co.
Wholesale Grocery Broker Limited

141 Bannatyne Ave., East VANCOUVER, B.C.




.“____..__......__...__.»,
e o ARy . o1 i S

RN TIFRGHIT ATV T

W

NP e e, g

:
1
'!
t

2t

THE CANADIAN GROCER

Another of
GUNNS “TOP NOTCH"”

Quality Products

GUNNS

MINCEMEAT

Is guaranteed the finest thet can be produced
PUT UP IN TIERCES, TUBS and PAILS

Gunns “Pi-Crus”

Condensed Mincemeat

‘“HAS THEM ALL BEAT"”

A Sample Order Will Convince You

Made under Covernment Inspeotion.

GUNNS Pork and Beef Packers
LIMITED TORONTO

CHEESE

Compare prices asked for cheese to-day
with the prices asked for either lard o
butter, and you must realize how cheap
t is in comparison. It is also cheaper
than at this time last vear. We will not
predict higher prices, but we recommend

purchase of what stock yvou may require

for vour winter trade.
We have large cheese, both white and

colored; twin cheese, colored only.

Canadian  and  English Stiltons  and

Limburgers

WRITE US FOR PRICES

F. W. Fearman Co.

LIMITED

HAMILTON, s

2 ONT.

Never had a can of
milk returned to us yet

Banner and Princess Brands of Condensed
Milks—and two brands of Powdered Milk—
manufactured by J. Malcolm & Son, St
George, Ont., are the best brands that skill
and science can produce. No dead stock
on your shelves if you handle these lines.

Write for prices

John Malcolm & Son,

ST. GEORGE, - ONT.

Dressed Poultry

We want large quantities of

Turkeys, Geese, Ducks, Chickens and Fowl

We have been 54 years specializing in Dressed Poultry. This
valuable experience is at your service. We are the largest
dealers and have the largest outlet of any house in Canada.
All shipments paid for daily.

w DAVIES G

Phone Main 119 James St., TORONTO

BUTTER
EGGS
POULTRY

GAME

We require large quantities of each of
the above lines and shall be pleased to

quote prices f.o.b. your station. Write us
The WM. RYAN CO.
LIMITED

PACKING HOUSE:
FERCUS, - - ONT.
HEAD OFFICE:

70 and 72 Front St. East, TORONTO

40
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Inside Information Indicates Storage Stocks are Fairly
Heavy—Same Old Conditions in Provision Market—
Poor Prospects for Exporting Butter — Cheese Re-
ceipts at Montreal Above Last Year.

[he provision market in all its
ises is quiet and uninteresting.
long prevailing trouble of
rcity of hogs still exists. There
fair export demand for bacon,
fcw of the packers can take ad-
tage of it, for the reason that
y cannot ge¢t more hogs than they
nire to hll their  local orders.
n at the high prices for hogs,
farmers do not seem to tumble
r cach other to raise more. They
n think with the high prices of
in, there is not the profit they
like to make.
1¢ butter market is hardly what
dealers would like to see. The
<pects of the English market are
very encouraging.  One thing
favor of holders is the fact that
stock was bought several cents
cr than last vear, but butter
tations to-day are from 2 to 3c
cr than last year at this date.
he season’s make of cheese is
ut over, and a large quantity of
still in the hands of dealers.
¢ butter, cheese has also been
ght on an average of about 34
Ih. below last year. As the
nadian cheese has the preference
the English markets, we can al
s rely on them for the bulk of
output. New Zealand is becom-
a strong competitor, but they
not, so far, succeeded in pro-
ing an article to compare with
rs in quality. While their cheese
Is for 2 shillings less, it finds ready
and to that extent interferes
th the market for our cheese. With
m $3,500,000 to $4,000,000 worth
cheese on their hands, our deal-
may well feel somewhat anxious
ut the various new influences
t affect the markets.
'he egg market is considered in
d all-round shape. They are mov-
naturally, and meeting the ex-
‘tations of the dealers. There is
thing of an exciting character in

ew now, and the stocks are con-

lered sufficient to meet all require-

nts under ordinary weather con-
10ns,

MONTREAL.
PROVISIONS—Demand is good
all lines, but supplies seem to be

fully keeping pace. In fact, m'u\
have fallen off in pork and bacon of all
lines. The situation looks promising
to local dealers.

The first snowfall of the season took
place this weck and with the coming
winter in earnest trade in pork and
products is sure to pick up.

P

Pure Lard

Boxes, 50 Iha, per 1b 0 16§
Cases, tins, e 10 1bs , per 1h 0 ].l"
A e S 0 164
AR Ml > 017

Pails, wood, 20 lbs net, per b 0163
Pailg, tin, 20 1bs. gross, per 1bh 0 16}
Tubs, net, perlh 0 164
Tier 8., per b 0168

Compound
W

Pails, woe
Pails, tin,
Tubs, 50 Iha ne
Tierces, 375 1bs
Pork

Heavy Canada short ent mess, bbl. 3545 pieces

Bean pork

Canada short cut back pork, bbl. 4555 picees

Heavy clear pork, bhls. 20.35 pieces

fat backs

Heavy flank pork, bhl
Plate ! eef, llnl 1b l bls
200
“ 300
Dry Salt Meats—
Green bacon, flanks, 1b 0 143
Long clear bacon, heavy, 11 0 145
Long clear bacon, light, 1t 015
Hams
Extra large sizes, & 015
Large sizes, 18 to 016
Medium sizes, 13 to \l~" 0 16}
I»\vrnmmllunn 10to 131 0 163
B¢ one out, r..lIui lnu 0174
0 1%
017
0 104
017
. 3 014
Hogs, live, per cwt S 40 850
7 dressed, per cwt 1150 1175

BUTTER—DButter remains firm at
last week’s quotations. Sales are in
SN

the 1

as dealers are waiting fo
nigher prices n‘\]uf‘wi later.

Receipts for the week show a fall-
ing off of less than 300 p:ukdm\
wh.ch is somewhat expected, and is
Gue, it is thought, to small dealers in
the country shipping in some of the
butter which has been heretofore held
back. The fizures for the week are,
5.030 packages, as against 6,418 pack-
ages for the same week last vear. For
the season they are 358.722 packages.
as against 300,517 packages corres-
ponding season, 1908, showing a fall-
ing off of 31,7095 packages.

C'reamery, solids, 1b 02
Creamery printa 0 263
Dairy, tubs, 1b 0921 092
Fresh dairy rolls 022

CHEESE—TFew sales are reported
this week, as dealers are holding for
the winter trade and higher prices
Navigation is practically closed this
week and further exports will have
to be shipped partly by rail.

Receipts were rather large this
week, 28,352 boxes, as against 24,648
boxes same week last year. For the
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“ggs are Little Higher Than This Time Last Year

season they are 1,922,936 boxes, as
against 1,880,200 boxes corresponding
season, 1908.

&ur hec, large. . = 0113012
estern, large S5 S 0114 012
twins. : . 0124 013
small, 20 1bs : 012 0124
Old ¢ lu ese, large s : 015 016

EGGS—Storage stocks are being
reduced, owing to the exceedingly
light receipts for this time of year.
The situation seems to be worrying
local men considerably.

Receipts for the week are 1,474
cases, as against 2,708 cases same
weck last year. Ior the season they
are 185,703 cases, as against 191,001
cases corresponding season, 19o8.

- 035

dozen 029

ozen 02

No. 2, dozen (nominal) 022°'023

POULTRY—Receipts of poultry
have been somewhat light so far, but
with colder weather it is thought
plenty will be forthcoming. The qual-
ity of the pouitry this year has not
heen t]n te up to last vear's standard,
%1’ his is probably owing to the

irmers holding back their best grade
x'u.“ future delivery.

Chickens, per 1h 014
Hens, cerlb 012
Yonr g ducks, per 1h 014 015
']w k.\~ per 1b 015 017
[ .perlb 008 009

H‘ )NEY—Sales of honey have been
somewhat disappointing, in view of
the excellent quality of this vear's
crop. -\ good demand is developing
now, however, and it is thought there
will be no difficulty in disposing of
stock on hand. Prices are firm and
unchanged.

White clover comb honey (nominal prices) 014 015
Buckwheat, extracted 008 009
Clover, strained, bulk, 30 Ib. tins 011 oulli
TORONTO.
PROVISIONS — The supply of

hogs is equal to the local demand, but
at this time of the year packers ex-
pect to 1(1_\' in soine stock. To do this,
they claim the receipts are too light,
as well as the price too high.

Long clear bacon, \nrlt» o . Svia s 0 A% 143
Smoked breakfast bacon, perlb. ... e 017 18
Roll bacon, perlb..... 1 014 144
Light humﬂ per 1b Saaie 5

Medium hams, per ib
Large hams, per lb.
Shoulder hams, per 1b.

co
i
(TS

>
(1)
Oooorz—:ocooc:oco
—
73

Backs PN PO ID. . .0 i st iR R s s 018
* pea meal B SR R S T 9
Heavy mess pork. perbbl.................c.... 26 00 00
Short cut, perbbl........ ce.... 28 00 29 00
Lard, tierces, per Ib........ RIS N IR L - 154
* = tubs - s .. 015 16

' pails : .016 Iﬁz
rnmp«)undn pcr 1b X .010 11

Live: BOgREAD. 5. ionciawssss 5 ST
Dressed hogs. 10 75 11 o0

BUTT FR—I‘reﬂh made butter of
good quality is in good demand, and
prices are firm for this particular line.
At this time of the year when the
feed of cows is changed from pasture
to dry feed, roots, etc.. and the con-
ditions of the dairy have to be chang-
ed from summer to winter facilities,
there will alwavs be a larger percent-
age of undesirable butter and this will
have a depressing effect on the gen-
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CANADIAN
PACIFIC

ANNUAL

EASTERN CANADA

EXCURSIONS

Low Round Trip Rates to

Ontario, Quebec and
Maritime Provinces

Tickets on sale Dec. 1 to Dec, 31, inclusive, good
to return within three months.

Tickets issued in connection Atlantic Steamship
Business will be on sale from Nov. 21 and limited
to five months from date of issue.

Finest Equipment Standard First Class and
Tourist Sleeping Cars and Dining Cars on all
Through Trains. Compartment, Library, Obser-
vation Cars on "' Imperial Limited " and " At-
lantic Express.”

3--Through Express Trains Daily--3

THE “TORONTO EXPRESS "

leaves Winnipeg daily at 22.40, making connec-

tions at Toronto for all points East and West
thereof.

The " imperial Limited'’ leaves Winnipeg daily at

18 15 and the ‘' Atlantic Fxpress ' at 8 00 daily, mak-

ing connections at Montreal for all points East
thereof,

Applytothe Nearest0.P.R. Agent or Full Information.

You Are Interested

in saving money and we claim we can
save you money On jour soap pur-
chases! It is su-ely not too much
trouble to write and ask us how we
can do this.

Let us hear from you to-day.

Qur full line is

RICHARDS—
Quick Naptha Soap
Snow Flake Soap

Chips
Ammonia Powder
100°, Pure Lye
Toilet Soaps

RICHARDS SOAP CO.

g, AR T R A

MR O IO ST SR 2T e
I o s s

WOODSTOCK - ONTARIO

THE CANADIAN GROCER

WHITE CLOVER HONEY

Limited quantity in barrels. Write
for prices.

MORLEY PETTIT

Aylmer West, Ont.

The GRAY, YOUNG & SPARLING CO., Limited

SALT
MANUFACTURERS

Qranted the highest awards in competi-
tion with other makes,

WINGHAM ESTABLISHED 1871

A. C. LANDRY

Wholesale and Retail Merchant
STE. FLAVIE STATION, QUE.
Makes a specialty of jobbing

Flour, Grain and Groceries
of all kinds

Let us quote you on your

APPLE BARREL

requirements for the coming season,
Also staves, hoops and heading for
sale,
H. CARGILL & SON
CARGILL, ONTARIO

SALT

Car Lots of Fine, Medium or Coarse,
in Barrels, Sacks or Bulk

TORONTO SALT WORKS, 128 Adelaide St. E., Toronto
G. J. CLIFF, Manager.

CIE FRANCAISE des PATES ALIMENTAIRES
Macaroni, Vermicelli, etc.

Sirictly French Manufacture Guaranteed
Manufactured at
92 Beaudry Street MONTREAL

SEEDED RAISINS

INSIST ON HAVING
PURPLE AND GOLD

They are always the Best

Packed by L. F. Giffin & Co.

W. H. ESCOTT

BROKER, - WINNIPEG
WESTERN AGENT,

FOrR QuALITY

Tiis Mask Stands For Quality,

To the Wholesale Trade:
Gicorge Kemp, Limited

LONDON - ENGLAND
Manufacturers and Exporters of

BISCUITS

BISCUIT MAKERS TO HIS
MAJESTY’S GOVERNMENT

A fine line of good sellers for the Canad 1

trade. Special sample boxes of the follow
now ready for distribution:

Metropolitan (mixed)
Arrowroot Wafers
Currant Wafers
Cocoanut Fingers
Rainbow, Etc., Etc.

DAINTY LINES SUBSTANTIAL LINE
FANCYS AND MIXED

EXPORT AGENTS :

H. Collings & Co.,

16 Philpot Lane, - London, E.C.

ENGLAND

-

SUOCHARD'S COCOA

Thisls the scason to push SUCHARD’S CO
COA. From now on cocoa will be in demand

) daily. It paysto sell the best. We guarantee

SUCHARD'’S cocoa against all other makes
Delicious in flavor; prices just right,

FRANK L, BENEDICT & CO., Montreal
Agents.
S o S S0 N 0 R S e e

The Condensed Ads. in The
Canadian Crocer bring results

J. W. EWEN, -

ROLLED OATS

FLAKED WHEAT and OATMEALS
Bags or Barrels ().npr Broken Lot
5.
WRITE FOR QUOTATIQNS
Prompt attention to-all orders

Uxbridge, Ont
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A Good Storekeeper

studies his stock and sells only those goods he
knows will please his customers, leaving the
inexperienced dealer to experiment with the

various  just as good'' brands and imitations
of standard articles.

MAGIC BAKING POWDER

Is the kind that pleases the people.

EWSHETT

ESTABLISHED 1852,

-~

%2 Merchants should recommend food-products that are produced in clean factories.

Every Grocer in the country
can make money out
of Wm. Clark’s
advertising

Any article of such merit as Clark’s Meats, and
advertised as extensively as Clark’s Meats, is
bound to be in great demand.

AsClark’s Meatsareadvertised all over Carada,
there is not a grocer who would not benefit by
the sales resulting friom such adve:tisirg.

Itis onlyafter putting in asupply thathe realizes
what sales have passed his door.

Clark quali'y, Clark reputation and Clark publi-
city combine to aid the grocer in his sales.

Clark's Pork and Beans Clark's Mince Meat
Clark's Ham, Tongue or Yeal Clark’s Ox Tongue
Clark’s Sliced Smoked Beef Clark's Chateau Baked Beans

and CLARK'S INGLASS BRAND MEATS

INGLASS BRAND includes a full assortment of Clark’s
Meats packed in air-tight glass containers.

WM. CLARK, - MONTREAL

Manufaoturer of High-Crade Food Speciailties

In Spite of

the stress of modern competition the
goods that have ‘‘made good,” the
quality goods—still hold their own.
Are you selling

BOVRIL

n as large quantities gs you might ?
We can supply your utmost demands
for we have made ample arrangements
to meet our customers’ needs.
The Bovril Australian Estates
comprise
9,261,400 acres

and the Argentine Estates of Bovril,
Limited, cover a further

438,076 acres

These vast pasture lands are well
stocked with fine cattle. The number
is being increased annually and can be
increased indefinitely.

BOVRIL LIMITED

27 St. Peter St. - - MONTREAL
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. . -4 - ” yo ~ , 2]
eral market. There is nothing in sight eggs, and this is not that eggs are tained, but an advance would check
to give us any reason to believe that scarce, but these are the two months the sale.

butter will be scarce this winter, and the hens, by reason ‘nf an ancient cus- Hongy, extragted @01b. cana. ... ... - mon
therefore, poor butter will be hard to tom, argtaking holidays to get their L ot per 1D PRI L 012 91z C]
: sell { will naturally drop to lower new dresses for the winter, and when '
',‘ poin Country grocers should con- they do this, to which they are cer- £
[' tinually impress the farmers with "h,“: tainly cntv:tful. some begin to complain AN OCTOGENARIAN MER- ls
i importance of making .,u butter, if because the poor hen 1\‘vt;\}<'1f1g a FCTL CHANT.
{ they expect to get good prices '.‘U:T. ]'Jl\‘ll\'cr\ Il..l\\l‘ ‘\\CA.. .\u'LHI:.( \ u: - ‘ 3
i their business, and have a good sup I'ravelers who have been accuston [
: Foooh seasanety astids. f o3  ply of well-kept eggs on hand to €arry o to call upon Michael Laing, ge:
: e metain, dton o o% 0%  us through the winter. Eggs are only .3l merchant and post master Su
E g ey LB 031 033  about 1c a dozen higher than last pranchton, Ont., will regret to lear
‘ CHEESE—With the trifling fluc- Y¢ar. of his recent death, although he ha s
b tuations in the various cheese mar- Ereehesss v% 92 reached the ripe old age of eight —_—
; kets, the local ket is not affected — Strictly new laid 0% two. Thirty-one years ago he mov
in the least [h2 prices have ruled POULTRY—The receipts of poul- 10 Branchton from Galt. In the bu:

. b - g neks -1d E as alwavs ced u
try are lighter this week. although ness worid he was always looked

practically the same all summer, and

. | C

. if there are any deviations it is ow- gupply is quite equal to the present ©n as an upright man; he was kin C
3 ing to differences in qua . If your (gemand. This is only a few weeks 1:ux-1:~|1 and ‘\_\nl]»:nl\_vtw, often tu-'. Of
,,‘;'A customers complain the high from Christmas. and farmers are now ©wn loss, and apart Irum.]‘l:\ ~t.’m_.-

rd prices of recom- preparing their birds for the holidays. a5 @ business man ]_]C .“'1,1'_}"11 1'1\1'“

;), mend the (irocers who buy poultry from farmers Trom the jzul:mn»\m:"..\ of l'.'r.m( 1ton g04
5 Cheese new, large should urge upon them now to start 13 Eeneraiy l‘\_l‘““"1 that his s

" :“”‘\ ind feed them and get them in good Norman S. lLaing. who has been

3 EGGS—We need nd 1

: condition. Here is where they can .x”-‘m‘l with him for ﬁtluu; { Wl
i3 about the egg ~ make their best profit will become his successor in the b
e ie ite Norm o 1 Ness
B3 " 1S quite norn sy hi e Early spring chicken, alive, per 1b ol o thei
» That thev ar - » highe this vear Spring chicken, dressed ) 016
i lFhat they are a little hi 1er this vea Bpring chicken, dree 018 018
& than last, 1s true, but t 1S NO Te€A-  Turkeys, per Ib., large 018 020
8 hz . - :
s A Spring ducks, alive 011 012 T S ~era (
g nk that they will go to a "o ® ™ Gressed o1 03% The retail grocers of Toledo,
; v 1 Gee ni2

lozen. as some are inclined will begin on January 1, to sell
to think. November and December are HONEY-—Honey is in fairly good their goods by weight and none
the hardest months to get fresh laid demand. and prices are well main- measure.
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Christmas Novelties in Biscuits

Mr. Grocer, do you realize the fact that you can make an excellent extra
profit at this season by featuring our novelties in biscuits ? We put up
a special line of biscuits in animal form which sell like fury at this time
of year. For Christmas and New Year's tons are sold. These goods
are particularly profitable to you and quickly turned over.

Immediate ordering is necessary to ensure shipment in time for your Holiday Trade.

THE CANADIAN BISCUIT COMPANY, LIMITED

LA PERADE, QUE.
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Christic reputation
is a valuable asset

TO MANY

successful grocers

Consider the reputation
of the manufacturer whose
goods you handle!

What does it mean to you—not
theoretically, but in actual cash?

I it good commercial sense to endanger your
business supremacy by handling lines vour best

customers know to be second-rate?
FFew people in Canada will dispute the superiority

of Christie biscuits—certainly experienced grocers

will not.

Particular housewives all over the Dominion knoz

exactly what Christie reputation stands for.

They know it means scrupulous cleanliness, abso-
lute purity, high-grade and lasting quality.

And they insist on Christie biscuits because they
know positively that Christie biscuits are the
purest of all pure foods.

Why not let Christie reputation work for you in

building up a bigger and a better business?

N.B.—Christie Biscuits sell
more than biscuits

CHRISTIE, BROWN & CO0., Ltd.

(aie Francais

IS SIMPLY
COFFEE WITHOUT THE AFTER-EFFECTS

oI REC . =
TN As a quick and profit-

able seller it is rarely

1 Ib. 2 equalled. We want

you to try a small

‘ pppts / order, that you may
3 Cafe Francais / see for yourself the
‘ . / truth of our ¢laim

/ when we say that
Delicious & Fragrant || F Cafe Francais is a line

e ! that you would not be
¢ Domtaion ereal mr'g Co. i without if you but
knew it.

Ask us to send you a sample
package to try in your own home.

Dominion Cereal Mfg. Co.

VICTORIAVILLE, QUE.
Also Makers of Imperial Self-Raising Flour

PROBRESSIVE GROGERS HANDLE THIS MONEY-MAKER

VILLAGE
Bisouit

retails

DIGNARD, LIMITED, Biscuit Manufacturers MONTREAL

CAPSTAN BRAND
PURE MINCE MEAT

Package Mince Meat
Put up in !4 gross cases

Bulk in 7-b. Pails.
% doz. in crate
25-Ib. Pails and 75-'b T.bs

| B _ 9 : Wmmﬂﬁﬂ Capaclty one ton per hour.
N L’/J C“S'IW Sold by all wholesale dealers

The Capstan Mfg. Co.,, - Toronto Ont.




Rt a

&
-

Y o\ 8 i b
e S GaaD

ooy A v vy e

:'-1
2

e L = ,‘
o
P

R R i i3
-‘M." {
v ’

A

- R £

Saax
.

.
R y—ray

o "

oy

!

4

o TR

-

PBE -+ o

PURNSSRNDER . .
e SRR

THE CANADIAN GROCER

Haven’'t you dozens of customers
now making their own cake icing
whom you could easily induce to try

e ——

COWAN'S
-1~ SUPERIOR - -

=

Once they find out
how easy these
Icings are to use,
and how thorough-
ly satisfactory, you
wlill get plenty of
repeat orders from
them.

The Cowan Co., Ltd.

Toronto

Canadian made Licorice
‘& S BRAND ———
A omg"ﬂu. e GrocerS,
urac .
By ™ Confectioners
Montreal. and
| Druggists

should not fail to handle a full range of our

Licorice Specialties

which will be found quick selling and
profitable.

We also recommend our

Soft Mints, 5c. boxes | M.&R.Wafers, 5¢.bags
Acme Pellets, 5-Ib. tins | Lozenges, efc.

Write for price lists and illustrated catalogue

AGENTS

ONTARIO, R. S. Mclnd 54 Waellingt
Send S E,| Toronmc e i
PROVINCE OF QUEBEC and MARITIME

PROVINCES, W. H. D 394 Se
ro'day Paul St, Montreal e

MANITOBA. E. W. Ashley, 123 Bannatyne
Ave., Winnipes

BRITISH COLUMBIA, Shallcross, Macaulay
& Co,Vancouver

PROVINCE OF ALBERTA, Tees & Perase,
Calgary and Edmonton

Letters Patent

NELSON’S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON’S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

G. NELSON, DALE & CO. Ltd.
EMSBCOTE MILLS, WARWICK, ENGLAND

The above can be had from any of the following agents:
The Smith Brokerage Co., Lid., St. John, N.B.
Watt, Scott & Goodacre, P.O. Box 1204, Montreal.
J. L. Want & Scott, 27 Wellington St. East, Toroato.
W. E. Ashley, Winnipeg.
Geo. A. Stone, 34 Inns of Court Buildings, Vancouver, B.C.

w— —

CANADA : woTTg NOTT'S :
No better g No better
Country - Checolate

All the year round

Mott’s

“Diamond” and “Elite”
brands of

Chocolate

are the grocer’s most ready sellers. Uniform quality
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott & Co.
Halifax, N.S.

S8ELLING AQENTS:
J. A, Taylor R. 8. Mcindoe Jos. E. Huxley Arthur Nelson

Montreal Toronto Winnipeg Vancouver
Arthur M. Loucks R. Q. Bedlington
Ottawa Calgary
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World’s Wheat Crop by Far the Best in History

Many Million Bushels Ahead of Last Year—Wheat and
Flour Market, However, Remain Strong — Increased
Demand for Cereeals With Advent of Colder Weather

‘

m and

—Prices are Firming up.

[he wheat situation, even with in-
ased estimates of the crop, is still
The world’s output
J\'J,’:S«S,-
last year, or
and 15
Canada
bus.

strong
wheat is estimated to be
y bushels more than
ncerease of 9l4 per cent,
more than in 1907.
increase of 24 million
ve previous years.

this remarkable showing, it is
prising to see the bullish condition
the market. \'xl'c.'u'l_\' the Argen-
from day to (11)
speculations either one way
he other. If the situation
from a standpoint entirely
the natural con-
lead to would be low-

cent.
Ws dan

\With

Crop 1s Wwe u\mu
1s=1st
could
\ Ak\\(-li

irom speculation,
it would
prices. s this cannot be done, it
1ains to be scen how manipulators
various ctforts to
themselves at the ex

S1011

succeed in their
ke money for
«¢ of the consuming public.
he flour market

shows no change

although a

¢s-and oat products,

¢ casier 1n sonie cascs, are ¢xXpect-

» irm up with the good demand
sequent on colder weather
MONTREAL.

[LOUR—Ontario flour is

rce as last

fully as
the crop
stics show a large ghn over last
s figures. The worl
that this year will be the

1 .
week, and yet

1\ \1u]1 L\“

1
t¢s Snow

itest the world has ever known.
yrts have been very hvx\'\ from
United States and Canada during

past week, the heaviest since last

‘mber Prices show no indica-
s of weakening as yet, but dealers
e that, in view of the crop, there
lower prices in :?'.c near future.

er wheat patents, bl 545
Kl sllers, bb 520

sehold, bbl

ra, bbl

toba spring wheat patents, bhl
strong bakers, bhl

Roses, bl oo .

est Queen, bhl

ROLLED OATS—Quite a decided
ngthening has occurred in the roll-
at market. Dealers say that prices

simply going back to normal, and
is due primarily to an increasing
ind.  Oatmeals are up 71%¢, and
| oats 2oc per barrel. Trade con-

es good at ‘.hc increase, due to the

iing of the cold weather.

atmeal, )..wlu g.ﬂ?
iard oatmea !»Ms e
lated * o 2
1dust cornmeal, 98-1b Iu\g\ 2
ted cornmeal, l(i)—hnm\ 188
lied oats, bags...... 230
barrels........ 488

FIEED—NMIll feed is having quite a
brisk sale at last week’s quotations.
No immediate changes are looked for,
as present prices are considered about
right, taking ‘into consideration what

is now on the market and the de-
mand there is for it.
Ontario bran, per ton 20 00
\l.mnuhu shorts, per ton 22 00
bran, per ton 20 00
Mouillie, milled, perton 27 00
5y straight urnhml perton 31 0
Feed flour, 98-1b. bag 3 2 165 1175
TORONTO.

FLOUR—Ontario
'Ce, ‘H" it
1ers

vince

wheat 1s  still
becomes a question to

whether the yield in the pro-
was not over-estimated. At the
time they also take into con-
sideration the open weather, which the
farmer takes advantage of in work-
ing on his land, instead of hauling out
his wheat. As soon as it freezes up
more liberal deliveries of wheat will
be vv)wtw’.. and unless the

same

demand

strengthens, prices may make an easy
drop. There is no change in the local

flour market, demand is fair

Manitoba Wheat

and the

1at Patent

520 53

2nd Patent 500 510

Strong bakers 49 500
Winter Wheat

Straight roller b TR .520 540

Patenta 540 550

Blended 54 55

CEREALS—The local demand is
active,  with a Sllff\ffll"ﬂr\' turn-over.
\s the weather gets colder the de
tor uncooked
inspires the trade
\!though the

are strong

Enrrcm(«.
with a firm
[»run of raw
the prices of sev-

‘L‘T‘('.‘L\

eral of

these lines are a few cents

casier here.
ed wheat, car load 298
oats < 29
Ontmeal, car load 2 50
Rolled vrh»-u( in 1-'\'rnl- 100 11 305 315
" oats in bags, per bag % lhs 230
Oatmeal, standard and granulated, in bags 98 1bs 260

Edward H. Flood,
trade commissioner to Barbadoes,
arrived in St. John, N.B., November
20, on the steamer Oruro, and went
to Ottawa on the 23rd, on depart-
mental business. He expects to re-
turn to the island on the next steam-
cr, about a week hence. As to con-
ditions in Barbadoes, Mr. Flood said,
business was fairly good. All
through the islands the imports
from Canada, notably in flour and
fish, have largely increased.

47
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Don’t
lExperiment!

in handling so many
different makes of Soda

there is
fails

to give entiresatisfaction!

when
that

Crackers

one line never

Try

MOONEY’S

CREAM SODA

and  retain  the family
The extra amount
the

Mooney Company in the

trade.
of care -given by

mixing and baking of
the

methods of

these biscuits, and
effective
packing, give them the
distinguishing flavor and
crispness for which they
famed.

are so justly

Order to-day.

I
ROONEY SISCUITLCANDV co
STRATFORD CANADA'

CoX’S
INSTANT
POWDERED

> GELATINE

The PURI-
g 1 of this
ATINE

PACK their
brand under
scientificsup-
ervision

Canadian Agents:

J. & G. Cox,

C.E. Colson & Son, Montreal Led.
D. Masson & Co., = Goreie Mills
A. P. Tippet & Co., i EDINBURGH
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YOU MAKE
MORE MONEY OUT
OF CONFECTIONERY
THAN OUT OF ANY
OTHER LINE YOU
SELL : -

CAN

This is a seasonable truth
when vou are preparing for

X mas trade. Compare
profits and verify this state-

ment.

Confectionery is easy to sell at
all times, but particularly around
the holiday season—ALWAYS
PROVIDING IT IS OF HIGH
QUALITY.

“CHOCOLATE

BORDO’

is famous for the uniformity of
its excellence and is most -highly

"‘Ppr“dillcd by the consumer.

Grocers feature it for this
reason, and because the profit is
larger than on most other choco-

lates.

The Montreal

Biscuit Company

Wholesale Confectioners
MONTREAL

THE CANADIAN

COLLECTING BY DRAFT.

Hamilton Merchant Surprised That
This is Not Common Practice.

<ditor Canadian Grocer,—In con-
i with a gentleman connected
with one of our large manufacturing
concerns, and who has lately returned
from England, he made the remark
that in the Old Ceuntry ii one want-
ed to scare a delinquent merchant into
prompt payment he had to just threat-
en him wi u it on him

VOr

Over therg ¢ t ures
11 Cre L r bank if it b Mmes
known that a draft has been passed

Mr. Merchant,
Are you handling

Royal Purple Stock
and Poultry Specifics

the largest advertised goods of this
nature on the market? If not, write
us for price list and our plan of ad-
vertising to bring you direct results.

The W. A. Jenkins Mig. Co.,

LONDON ONT.

GROCER

on them. He further stated tha
same opinion is held here in me:
tile circles and that his own
would not accept a draft on any ¢
tion.

Now, Mr. Editor, this is ncy
me, and no doubt to a great
ithers, and T would like you to
us with the consensus of opin
the business men of the country
sonally T consider it the nices
casicst way to settle a bill—far
and safer than closing by cl
[However, on the quiet, if my b
thinks it wrong, why then I
it like a hot potato, for he is n
protection.

, e

Hamilton, Ont., Nov. 23, 190

Thos. Henry, Hespeler, Ont
sold his grocery business to Epl
Sauder. .

D). O. Pease, for some time
cling representative of the O
Milling Co. in the Eastern 'l
ships, with headquarters in
brooke, Que., is to be transferr
the Niagara Peninsula, with
quarters in IHamilton. TF. A, N
now representing the Cousins
of St. Johns, will succeed Mr. |

in the Townships.

GRATEFUL

COMFORTING

The Choicest of
Cocoas

The Most Delicious
The Most Nutritive
A cup of this delightful beverage is a

real enjoyment, giving true exhilarat
invigorating the whole system

GENERATIONS

Speolal Agents C. E. COLSON & SON, Montreal

Nova 8ootia, E. B. ADAMS, Halifax.

Manitoba, BUCHANAN & CORDON, Winniieg

it can be obtained is

is the one universal food. The best and purest form in which

TRUMILK AND MILKSTOCK

The only milk powders soluble in cold water. Light to carry.
Better in taste than any other form of milk in cans. Will keep
after can is opened. Not injured by freezing.

AT ALL WHOLESALE GROCERS

Canadian Milk Products, Limited

Head Office: Mail Building, TORONTO

The LEADING COCOA of MA™

A MBI IR

~
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REGISTERED

Don’t Have 100 Many
Doors to Your Store

T'S an old story, but as good as new—
\bout Farmer Jones, who cut a hole through the
barn door for the cat to saunter in and out, and
then cut a smaller one for the kitten.
Reminds you forcibly of the man who supplies FIVE ROSES
to his “high-class™ trade and “near-good” stuff to the thin
purse.

The hole that’s big enough for the cat is ample for the kitten,
Brother Grocer.
But the hole that's just big enough for the kitten doesn’t let
the big cat through.
Now, FIVE ROSES has made a habit of success.
Its quality is big enough to accommodate your best trade, while
gradually winning over to higher quality and price the holder
of the slim satchel.

& . . L
The tendency of the times is towards better quality and food
purity.
We must either fall in line or go to the rear.
It's better to fall in line, Brother- Grocer.
So do vour business with a good leader, not a poor follower.
Be a FIVE ROSES enthusiast and watch results.

With FIVE ROSES, Brother Grocer, you always please every
customer—rich or poor.
With cheap stuff, on the other hand, you have but one argu-
ment—a limited audience, which will incvitably desert vou at
the very first note from a bargain bugle.
Add to this, when you sell both kinds, every boost for one is
a knock on the other. :
And think that “the sweetness of low prices never equals the
bitterness of poor quality.”

L d . . L
Don’t have two doors to your flour department, Brother Grocer.
The “quality” door is plenty big enough for all kinds of trade
to come through both zvays; but the “cheap stuff” opening
bars out the good trade forever.
Make FIVE ROSES your one best flour, Brother Grocer
Specialize on Satisfaction—it pays big.

FIVE ROSES FLOUR

LAKG OF THE WOODS
MILLING COMPANY

LIMITED

MONTREAL
TORONTO
OTTAWA
LONDON

ST. JOHN
WINNIPEG
KEEWATIN
VANCOUVER

MAKERS OF FIVE ROSES

¢
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THE CANADIAN GROCER

Capital of $30 Foundation for Strong Business

Montrealer Shows That there is Money in Confectionery Proper-
ly Handled—How He Made a Study of His Business and of the
People He Wished to Serve—A Prince for a Customer.

Eight years ago a young Englishman
of 20 came to Montreal. Working for a
farmer about ten miles out of the city
for about seven months, he then obtained
a post as seeretary to a business man.
In a short time he had saved $30 from
his salary, and, with this as capital, he
' his position and rented the store
where his present business is located.
The rental was $64 a month, and that
all had to be made before the end of the
month. or at least $34 of it.

The young man who made this in-
auspicious looking beginning was C. R.

C. R. BRONSDON.

g
Bronsdon,

proprietor of ‘““Bronsdon’s’’
confectionery business, St. James St.,
Montreal.

In the beginning Mr.

dronsdon knew

notl candy makine, and, according
to his own statement, very little about
business methods Iis capital we have

already stated. The em dy was made on

the stove, nights, the ehoeolate being pre-
pared in an old saucepan,.

The business paid from the start. As
it grew and capital began to pile up, im-
proved methods of manufacture, larger
buying, and the general trade gained,
began to tell in the profit ecolumn. A fae.
tory was started in which to-day every-

thing sold by ‘*Bronsdon’s’’ is manufae-
tured

From being purely a confectioner at
first, Mr. Bronsdon has for the past few
vears been
catering

developing a  high-elass
trade. This has made such
headway that, dusing the past year, all
banquets in Montreal, given to titled
visitors, have been handled by ‘‘Brons-
lll'll '\A-"

Noon-day lunches are an added line.
The trade in this direetion is grewing
daily, and Mr. Bronsdon is already figur-
ing on larger premiseg to handle it

Advertises a Special Daily.

The total trade done during 1908 by
all branches, exceeded $32,000; and this
vear will eertainly reach $40,000. This
i1s all from lincs of goods which yvield a
handsome margin, so it ean readily be
seen that the original $30 has developed
somewhat in the seven years it has heen
Srowinge

As to what has econtributed to his
suecess, Mr. Bronsdon seems quite eer-
tain—work, combined with the grade of
stock made and served by him. An ad-
vertising scheme has also proved very
useful.  This is the advertising in his
window of a daily * The prae-
tice was begun when the busineszs was
only three weeks o'd and has been unin

terruptedly eontinued since,

special.”’

As to the grade of *“*Bronsdon’s'’ ear
dies, Mr. Bronsdon has letters from many
notable people complimenting him o
them, among them being one from Prines
Lonis of Battenburg, who was a eus
tomer when here.

The above story goes to show that

there are good profits in confectionery if

the department is rightly handled
the grocer only applies himse!f ent
astically to the work. Mr. Bro
made a suceess of his business be
he was energetic in his work, beean
made a study of the publie’s re
ments and acted aceordingly 130
a lesson for all retailers.

F. Richardson & Co. is the na:
a new grocery firm in Parkdale, To
They bought out T. M. Cooper,
Queen St. West.

Tell Your Customers
That :

SHAMROGH

l BIG PLUG I

SMOXING TOBACC(

When cut never driles up «
becomes hard. The leav«
are so firmly packed that ti
plug remalins freshand moi

McDOUGALL’S

'———‘1 CLAY PIPES
A*T;ll i)H~T IN THE V\\'om D

| D. McDOUGALL & CO. Qlasy

+ Scotls
L

BrRAGUE

CANNING MACHINERY CO.,

OHIOCAGO. TLL.. U.8.A.

The Big Black Plug
Chewing Tobacco

‘““A Trade Bringer”

8old by all the Wholesale Trade

= |

mak

Tl
toba
fine
leav:

The
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THE CANADIAN GROCER

TO THE RESCUE!

If you have a tobacco department which
is not showing you the profit it should do,
make a change, start to-day and feature the

7-20-4

CIGAR

This cigar will be the making of your
tobacco department! It is of uniformly
fine flavor, is a popular favorite, and will
leave you a good margin of profit.

GET OUR PRICES TO-DAY

The Sherbrooke Cigar Co.

SHERBROOKE, QUE.

SOAP SENSE

is a sense very much akin to common
sense which comes to a grocer after a
while and tells him his best interests are
served by bandling only soaps whose

quality and purity are known and proved.
Such a soap is

WONDERFUL SOAP

which will establish confidence and build
up your general connection. The public
is getting wise and will rather pay a little
more for a good article than pay through
the nose for premiums. We sell the gond
article and offer no nreminms.

Send for quotations.

THE GUELPH SOAP COMPANY

GUELPH ONTARIO

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT??

“Tuckett’s Special”

the new 10c. plug is the latest

Order from Your Wholesaler

Manufactured
from

Imported Leaf Exclusively

The Geo. E. Tuckett & Son Co., Limited

HAMILTON, CANADA.
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. Export Apple Demand Exceeding all Past Years s

firm ha

Almerla Granes Season of 1907 Already Surpassed—California Navels 000 bar
and Florida Oranges Coming on the Market—Cucum- suppliec

Arriving this week some bers Ruling in Vegetable Line—Some Hot House To- farmers
extra fancy stock; these matoes—Splendid Fish Demand. sumers

will suit the best trade,
nothing better.

through
rule are

MONTREAL. FISH—The country is well suj

) GREEN FRUITS—Apples are piied with all kinds of pickled ar Orang
Our fourth car Florida having a brisk sale, particularly for salt fish, and this trade is expected market
Oranges in to-day, tbey export trade. The quantity exported ’ll‘_iCl down until after I\'c'\\' Year’ lemand
are fine. Grape Fruit for the week is 71,423 barrels, over W hcx}x C(?;‘th'i' \\'(t:uher sctsy in t':.w ne C">f1
ripe and hea\.y. double I;ht_ year’'s for the same week, J_H‘:nm will be ’;1.1?1(),\-1'c,\t,‘.llbl\'fu.\_ :~Iht.rl 15‘

but not quite up to 1907. lor the sea- (rozen fish. Already a number of ornia s
Lemons: — Hiawatha, son there are 544,019 barrels, which ders have been booked for future wze, and

St. Nicholas and Kicker is almost double 1908 figures, and
Brands. nearly 3,000 barrels larger

livery, and, as the Advent season
getting near, there will be a rush wh

I'he fav

than 1907

rinning
12 n 1 it le vather . . ). bacdi
4 3 ()rangcs are SCIAH]Q well at last suitable weather is at hand. P1 satistact
g - 1 ' ral 11! are A - 1 . 5
Flgs,Dates, I\uts,Cran- week's prices. Bananas are somewhat i general rule are firm and the 50 15 1
1 . e B ale Asin Y n cockas
berries, etec. scarce, and are quoted higher by some mand is brisk, due, in a certain mc
1 r g L BT ure. t he hiol
dealers. The general range is about ure, to the high price ot meat
the same. Plums are off the mar- game
‘ Y ket FRESH
McWILLIAM , Barbotte.
Apples, Alexanders, No. 1 350 Dore, per Ib
= Baldwins, per bl 400 vela, fresh, per 1
- Greenings, per bhl 400 Flounders, per 1b
Kings, No. 1 1425 Halibut, per 1b .
& Spies, per bbl 492 Haddock, per 1b Caln
® Fameuse, per bbi $50 500 Herring, fresh, per 1
o _ Mackintosh reds 5 (1 Muckerel
EVERIST o No 2 " Market cod, per b,
Tallinan Sweets 9 5 Perch, dressed, per 1t
Wealthys, No. 1, bl 450 Pike, headless and diessed
3 ot No 2, bhl 4 00 Salmon, B C
Bananas crated, bunch 250 Sea ut, per 1b
Cranberries, per LI 900 Steak cod, per 1b
(:«n"hb!nl!tv bag 495 FROZEN
25.27 CHURCH ST. - TORONTO — "j-“"_',‘}‘m‘l: ; ',:i Dore, winter caught, per Ib 0 034
Girapes, To 275 300 Flounders
- Al @ 5 Halibut, per Ib
Con ket 017 ,\_h-mr-l X
. Niagara 017 Pike, headless and dressed
Lemons, Verdillis, box 325 Steak cod, perlb. ...
" Maoris, box 395 .ju}m.;n, ‘Ifi . red, per 1h
Limes, per b 00 Salmon, Gasps ...
ur':'.‘v.,_-»:, Sty Vilaie : o0 Salmon, Qualla, per b
. Jamaica, per crate 450 Whitefish, large, per Ih
N o Pineapples, Floridas, hox 200 350 Whitefish, small, per 1b
e s -~ ~ SBALTED AND PICKLED
VEGETABLES — Green peppers

Amount of and thyme are very scarce and high

It was somewhat unexpected, as deal

BXPERIENCE’ ers thought supplies would be ample Fabrador aca troyit, bhls 1300 1
to fill all demands, and keep prices ~o. 1 mackerel, pail .

EXPERIMENT, Hhﬁllf. Th(‘ same. No. 1 = half bbls

ENERGY, or

EXPENSE

Salmon, B.C., half bh
Home-grown cucumbers are off the
IN THE

Salmon, BC., bbls ...
a rle D |
market, but Bostons are on sale at
CARE or

Green cod, No. 1 medium, perll
! small, per 1b
" large, per 1h
Labrador herring, bbl
Labrador herring, half barrel

Salmon, Labrador, hbl
S8almon, Labrador, & bhls
Salmon, Labrador, tierces, 300 1h
Salt eels, per |b

Salt sardines, 20 Ib. pail
Sardines, Quebee, hibl

Salmon, B.C., pink .. ; ) f
$2 per dozen.

Government reports show that po-
tatoes will have an unusually large

. . . SMOKED
vield this vear, in spite of the drouth  Bioaters large, per o
ggg{;v?§L%VE in some sections. ko .l.;'.i”':}.'.: 11.:}7.;.‘3“,‘

Kippered herring, per box 120
Smoked salmon, sugar cured, per 1h

SHELL FISH

Turnips show a good general crop,
somewhat better than last year.
Beets, per bag

the quality of Tracuzzi’s

Lobsters, ve, per Ib

0350 060 Oysters, choice, b mp. gi
Carrots, bag 05 06 C e h_\,‘.,.l'_'“;,l,k_' l_ul,,,t‘lr{[A Tmp. gal 1
ST. NICHOLAS or Cabbage, doren. . 025 040 Shipt, stan |
. elery, Canadian, doze 0% 5 i e o L MEREL seave s s
('nnh;\uwur:. ';""1‘»-1\ e l’ ": I'.:‘;: e T it,l
] Cucumbers, Boston, per doz 200 REPARE \
i & HOME GUARD Green peppers, basket i PREPARED FISH
< 38 Lettuce, dozes 0175 Boneless cod, in blocks, all grades, at 53, 6, 8, 9 & 10c. per
i 4 o Boston 065 075 Dry Tml in bundles, per bundle 5
g Leeks, dozen 150 Skinleas cod, 100 1. case A
¥ ; Brands of Lemons. Onlons, red, per bag 075 080  Shredded cod, per box il Start
A ¥ - Spanish, cases 150 1hs 27
f ? " half cases 165 — b'g o
g THEY EXCEL IN o crates 50 1bs 09% 100
158 QUALITY AND PACK Potatoes, Montreal, i:‘ml 06) 070
. . ” sweet, per b 260 350
| " B e 1 50 TORONTO.
‘ . Parsley, dozen 010 015 . S TINY T v , ’
e Parsnips, per bag 0% 10 GREEN FRUITS—There is notl
& M Pumpkins, doz 125 v 5 . f . ] . ] .
} 28 Sage, dozer 040 050 y \C12 rg i
-5 ° . c Savory, dozen sy s mgo specia interest tr). rcport th
{ 3 Spinach, Canadian, box 0% o0& week, although the quantities of fru
‘ # String beans, basket (large) 4 50 . 3 T™
¢ AGENT Suash, Hubbard, per dozen 150 which passed through the hands of T« Finest
X yme, dozen.... 075 1 B3 &
: ,{ 32 Church Street, TORONTO ;zg.:x-?,‘:m.huu»,n, vio 0B ronto (lc.u_n are enormous. A larg
! Ve diebes: per ton 760 900 part of their apple trade, however, Bt aie i
egetable ) , d : B e
i s h ooy o 080 8% not seen here, as they are shipped di
PEt 52
4 1%
1
5

N N
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rect from the orchards to the English, VEGETABLES — Perhaps the $1.75 a dozen.

x You could almost
gars as well as the Northwest markets. One most “bossy” looking vegetable on read from their appearance, “take me
firm has already handled about 75,- the market is the sober cucumber at or leave me alone.” The tomato,

0oo barrels. The city is principally
supplied with apples brought in by
farmers and sold either to the con- %
sumers direct or to the fruit stores FAN CY RIPE
throughout the city. These as a ok
ks rule are not of the best quality.
o Oranges are as common on the

market as apples and are daily in i

lemand all the year. As soon as ave ran eS ; ;

e ne country runs out of season an- et
i ither is ready to take its place. Cali- Y

fornia supplies the largest percent- We are offering this season the finest Navel
ize, and is seldom from the market.
I'he favorite navel oranges are be-
rinning to come in but the most
wtisfactory orange for the next month

Oranges that we have ever had for Xmas trade.

Fruit guaranteed Ripe and Full Color. Sizes
r so is the Florida orange. desirable and priceg very moderate.

i e 15 15 Also Holly, Holly Wreaths, Raisins, Nuts,
s, pas il 8% Dates. Send for Xmas price list.
rapes, ;‘:‘y‘:}-l basket : :; j:: (C: gg

Almeria por keg : . 550 650

SelT WHITE & CO., LTD. 3

Toronto and Hamilton

Have you ever ? The Mark of Quality—

2 f e i P
No I've never CITRUS EXCHANGE
seen better - e

ORANGES ORANGES, GRAPEFRUIT |
W. B. STRINGER, Toronto - District Manager H
Seeds ? very few
but —

OH MY!
FLAVOR

it’s delicious.

Start right in with a
big Orange Trade, buy

FLORIDAS

Finest Oranges Grown

NEW ARRIVALS

Fancy Sweet Sonoras
California Navels
ano Florida Oranges
rnee New Messina Lemons

Almeria Grapes
ALL OF FINEST QUALITY

HucH WALKER & SON

(Established 1861)

GUELPH, @NTARIO
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THE CANADIAN GROCER

just fresh from its artificially heated
home, is almost as cheeky and de-
mands 25¢ a Ib. Potatoes are hold-
ing their own, and large quantities
are finding their way into the gro-
cers’ cellars where they will be good
stock during the winter.

S muh
- nlf cases
l"«“-er- urun per basket
1, per basket
Parsnips, ]n( bag

luln ws, Canadian, per bag
t ot

sweet xn:m-i
Hadishes, per
'hm.t-.-\ per basket
t house, per 1b
Turuips, per b 0 in

FISH—The demand for fish con-
tinues brisk and the trouble, as one

' " LXPOSITION URVERSELE 1855 ©
I JALBERT&C'® @ A& it
LORIENT (FRANCE) -/

This popular and world renowned brand
selected fish only.
AGENTS: The SM'TH BROKERAGE CO..

SCOT VY, Toron'o, Ontario. WATT,
214 Princess St. Wi nipeg

LTD.
SCOTT & GOODACRE.
. Muin, Can, G. A.STONE, Vaacouver. British Columbia.

fish man expressed it, “is not ta sell
the goods, but how to get encugh
fish to supply the pecople.” With all
the hustle, however, the modest fish
man will stand to his old prices.

Bloaters, per box
Blue tins
Curp
Codd, fiesh caught
Cod, Imperial, per 1b
(& l Arcadin
Cin oes, per bashet
Eein, per 1b
Finnan haddie
Haddock, fresh caught
Halibut, fresh caught
Herrng, mediuam, per 1,
Herring, sea, per 100 conut
Herring, i

. Ls

fresh caught

Lobsters, each
slackerel, ea
I'erch

Pike

Quail on toast
Qualla

bew salmon, «

Salmon trout, salt
Shrimps, per gal
L'rout, fresh caught 0w

Ask for

“ALBERT & CIE”

French Sardines
is packed in FRANCE from specially

St. John. New Brunswick. J.

WATT &
Montreal. O. F AP

ll( HIC

Whitefish, fresh caught. ..
Yellow pickerel
Oysiers, selects, per gal
- standards, per nl ¥ AN A
extra selects. .. sssesens . . .

Gentleman (to cigar dealer)
“lave you any so-and-so brand i
stock? How are they?” Deales

“First-class, sir. This last lot is a:

extremely fine one.” Gentleman (d.
parting) : “Thanks. You wrote th
they were very poor, but T am plea
ed to find you were mistaken. I a
the manufacturer. Good day.”

Highest prioe pald for

DRIED APPLES

O. E. ROBINSON & CO.

ESTABLISHED 1886

Ingersoll - Ontario
Would you like our Weekly Circular

SEASON 1908-9

Dried Apples

B8hipments 8olicited
Settiements Prompt

W. A. 6IBB COMPANY
HAMILTON
JAMES BOMERVILLE, Manager

!
3
1
)

Did you ever notice the
success of the stores
that adverlise “qual ty”
and SELL “quality”?

What is the

Because the customer

reason ?

neatness,

Ordinary
prices

Don’t run after the cheapest oyster in the market.
the same price appears to have an advantage investigate and satisfy vourself,

BEACON BRAND OYSTERS
THE F. T. JAMES CO,, Limited

Church and Colborne Streets

This reproduction, friend grocer, is from a photo of our shipping package.
cleanliness and sanitary features.

It don't pay.

remembers quality
FIRST and THEN
PRICE. This

comes home with such

never

force as when that some-

thing is TO EAT.

Note the

Do they not appeal to vou? Certainly.

But when a brand at

EXTRA
quality

TORONTO

N

e e e e —— v

BRANCH
St. John,
Grand R

Gasp

CON

AGENTS-G,
iros.. Montrea
Calgary, Alta. ;

| Erme——]
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THE CANADIAN GROCER

ADVENT

Advent Season Begins Next Week

Your Fish and Oyster orders canbe filled promptly from our complete stcck. This
week we call your particular attention to -

Salmon, Halibut and Frozen Sea Herring

Several cars have just arrived. Choice new stock. Our new frozen herring is the first

of the season. High quality. Some of our other lines:

COD WHITEFISH HADDIES
HADDOCHK PICKEREL RIPPERS
SMELTS MACHEREL BLOATERS

| OYSTERS We have Malpeques and Caraquets in shell. Also the famous “SEALSHIPT”

Oysters—solid meats.
A POSTAL WILL BRING OUR LATEST PRICE 1IST.

= TSN ARD BROS., —

Grand River, The Largest Fish and Oyster Warehouse in Canada. Distance

Gaspe. YOUVILLE SQUARE (Near Customs House.) MONTREAL  Telephones

RUNSWICK BRAND
UILDS UP SRR
USINESS S

/4:‘.:_/—\—':1, o
Because the most carefully selected,

NEpL e -

smallest and sweetest fish is the sardine herring caught in
weirs or traps in Passamaquoddy Bay. And in the BRUNSWICK BRAND they
are canned in such a manner that the natural flavor is preserved. This is the
brand, Mr. Grocer, you can handle with credit to your store and with increasing

profit to yourself.

BRUNSWICK BRAND
Are Quality Goods

CONNORS BROS., Limited, Black's Harbor, N.B.

AGENTS —Grant, Oxley & Co., Halifax, N.S.; C. H. B. Hillcoat, Sydney, C.B.; J. L. Lovitt, Yarmouth, NS.; D. Rattray & Sons. Quebec; Leonard
Bros.. Montreal ; Arthur M. Loucks, Ottawa ; C. De Carteret, Kingston; James Haywood, Toronto; (;lu.. Duncan, Winnipeg; Shallcross Macauley & Co.
Calgary, Alta. ; J. Harley Brown, London, Ont. ; R. Robertson & Co., Vancouver, B. C. ; The Alf. Denis Co., Ltd.. ; Edmonton, Alta.
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PRODUCE ARTIFICIAL HEAT.
Devices for Saving California and
Florida Fruit Crops From
Frost.

It has been customary in years
past, says the Philadelphia Press,
both in California and Flordia, to
preserve the orange orchards against
the blight of sudden frost, by the
employment of heating pots or open
stoves. The temperature has been
raised in this way from two to
three degrees, quite a sufficient in-
crease in those climates to insure
the safety of the threatened fruit.

The scope of this simple expedient
has now been vastly extended. In
fact, the entire crop of fruit this year
in the Grand Valley of Colorado,
valued at $2,000,000, was rescued
from killing frost by the use of blaz-
ing oil in the orchards. These fruit
ranches are extensive and highly
valuable; their crops include peach-
es, apples, pears, plums, cherries
and soft-shell almonds. Hitherto the
harvest has been uncertain; Jack
Frost a terrifying menace. The
crop of 1909 was saved by means
of some 300,000 smudge-pots of dif-
ferent types, which actually raised
the temperature in the valley from
cight to nine degrees over twenty-
seven miles of territory. \While the
temperature outside the heated
area dropped as low as twenty de-
grees, within the protected district
it did not go below 29.5 degrees. It
i1s estimated by a writer in the
“Scientific American” that the cost
for fuel the first year is about $50
per acre; the second yecar about $15
an acre.

CANADIAN OYSTERS DE-
CREASING.
Due to the Recent Regulations —
Canada the Best Market for
United States Oysters.

I'rank Deedmeyer, of Charlotte-

town, states that the production of
oysters in the waters of Canada is
limited almost exclusively to the two
Province of Prince Edward Isl2nd
and New Drunswick, the foilowing
being the details:—

The quantity of production is
steadily decreasing. In 1903 the
yield for the Dominion was 335,757
barrels; in 1907, 27,297 barrels.
Twenty years ago Prince Edward
Island furnished 30,000 barrels, and
in 1908 only 8,736 barrels. This sea-
son for the Province of Prince Ed-
ward Island opened on the 1st of

THE CANADIAN GROCER

October; it will close with the ad-
vent of the frozen season. The to-
tal catch for the province during this
fall is estimated at 35,500 barrels.
Prices are from $7 to $10 per barrel,
according to selections.

Nearly the whole production is
shipped to the Provinces of Ontar
io and Quebec, where it enters into
competition with oysters from the
United States. The steady decrease
15 attributed to the absence, until a
short time ago, of all regulations.
[Laws now prescribe a season for
oysters and safeguard the product
in other ways. The exports of oys-
ters from the United States to all
countries in the fiscal year. 1908,
were valued at $663,832. Canada
was the best market, taking $271,7
worth, and the United Kingdom,
8203,604 worth.

MAKING OLD PRUNES LOOK
FRESH.

Methods Used by Grocers in Bright-
ening up Dried Fruit.

I'or freshening up old prunes the
following recipes are given: Take a
clean butter tub, place some boiling
water in it and put the prunes into
it, allowing them to remain in the
water two or three minutes, at the
end of which time they should be
taken out and drained through a
sieve. The water runs off freely,
and the prunes have a very much
more attractive appearance having
incidentally been thoroughly clean-
¢d by the process. This plan it is
stated neither increases nor dimin-
ishes the weight of the prunes.

~ome grocers place a little mo-
lasses in the hot water, just enough
to swecten it making the water about
the color of weak tea. They think
this makes the prunes still more at
tractive in appearance and a trifle
sweeter than if molasses is not used.
The prunes are not so pleasing to
handle if made a little sticky by the
addition of the molasses. Either pro
cess will make the fruit bright and
attractive and often even prunes
which have turned white will after
being washed look like new ones.

RESULTS OF BREAKING
LAWS.

The season’s lobsters are now
practically all in the hands of the
city exporters, -and, while definite
figures are not yet available, the
pack looks like reaching the region
of 35,000 cases. The pack is clean
and carefully processed this season;

56

but the meat is small owing t

growing scarcity of the fish, an
unblushing breaches of the “

law. The northern lobsters sh
large a run of “meat” as ever
nature protects the northern gr
by late icebergs and stormy we
and there will always be bigg
on that section of the coast

day of general close down wil
to come.—St. John’s Newfou
Trade Review.

DISCOVERY IN PACKING ¢
FISH.

News comes from St. John’
foundland, that a discovery ha
made of a new method of
up codfish, in which the Neu
land Government is interesti
In the new process, the fish a
arately wrapped in a special
pared paper, which is suppc
contain preservative qualitic
fish are then packed in ic
ordinary way and are suppo
cording to the inventor of 1
preservative, to maintain the
and freshness for an indefin
i()(l_

The inventor is a Norw
present residing in St. John's

HOTEL FOR TRAVELI

I'ew Canadian hotels cater
ers for commercial houses to ¢
extent as does Walter Walby
the Hotel Cecil, in Ottawa
primary consideration is giv
knight of the grip every t
Waiby has had many years
cuce in the hotel business,
izes, as does every experien
in a like position, that it is
mercial man who must be co
on to most steadily support ti
\ppreciating this fact, M
cannot do too much to mak
ing salesmen feel comfortah
they are stopping with him.
tel Cecil is modern in every
being but a short time comple
ished. The dining-room is
of the house, the food b
chosen, varied, and cooked
who have a reputation to upl
bedrooms are warm in the
well-ventilated, and consequent
tary, and finished in moder
Running water and electric lig
in every room. Rooms with
are obtainable by those desiri
Taken all around, the hotel
classed among the premier h
of the country, and the excelle:
ronage it is receiving testifics
truth of the statement that it
Advt.

|
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' GOOD STOREKEEPING

When you hand out Royal Baking
Powder to a customer

You know that customer will be
satistied with his or her purchase;

You know that your reputation for
selling reliable goods is maintained; and

You know that customer will come
again to buy Royal Baking Powder
and make other purchases.

It is good storekeeping to sell only
goods which you know to be reliable

and to keep only such goods on your
shelves.

ROYAL BAKING POWDER CO., NEW YORK.
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THE CANADIAN GROCER

THE MAXIMUM
OF EFFICIENCY
IN THE GROCERY

is within the reach of
every practical merch-
ant who will carefully
study the particular re-
quirements of his trade.

“WALKER BIN”
FIXTURES
~“WILL HELP

WONDERFULLY

as they provide every
modern facility for the
handling of a special or
general grocery stock.

They will
BUSINESS
- 5Pnoms
| PRESTICE

Write for Illustrated Catalogue :
“Modern Grocery Fixtures”

E—

The WalkerBin and
Store Fixture Co.,

LIMITED

BERLIN, ONTARIO

Designers and Manutacturers of
Modern Store Fixtures

REPRESENTATIVES:

Montreal ; Kennoth H. Munro, Coristine Build:ng
Maniteba ; Watson & Truesdale, Winnipeg. Man,
Saskalchewan and Alberta ; J. C. Stokes, Regina, Sask.

Measuring

OIL TANKS afford a

CONVENIENCE

that alone is reason enough for
installing the system.

‘“ The convenience is mutual.
My customers are better and more quickly served, get
clean oil of better quality that gives a firmer, clearer light.
The barrels are easily emptied ; the oil is measured directly
into the customer’s can ; no slopping nor spilling can occur ;
the odor of oil is not found in the store.
Modern CONVENIENCES mean time

and money. They draw and hold trade.”

Catalog 5-K contains full informa-
tion regarding Bowser Outfits.

S. F. Bowser & Co., Ltd.

66-68 Fraser Ave., Toronto, Can.

SORBINE

reduce inflamed, swollen Join's,
ses, Solt Bunches. Cure Boils, }
tula or any unhealthy sore quick
pleasant touso; does mnot bli-t.
under bandage or remove the !
and you can wor
bottle _at denl
Horse Book 7 D
ABSORUINE, J!
J {1.00 per\lmt:]..
~ Veins, y .
“,,S’,(;.,mc_ Wens,
- atops Paia pnd inflammat
W. F. YOUNG, P.D.F., 204 Temple St., Springfield, Ma
LYMANS Ltd., Montreal, Canadian Agents.

No More Bad Bills

There’s absolutely no excuse for a
grocer tocomplain of bad bills. There’s
a way to hold the credit customer in
check and avoid losses.

]
COUPON
BOOKS
systematize credit accounts, simplify
collections, please the customer and
elimina‘e arguments. They cost but

lit'le and pay for themselves many
times over.

HOW THEY WORK

A man wants credit,
You think he is good,
Give him a €10 Alli

St n‘\lnu, Br

THE PEOPLE OF

JAMAICA

are now buying things in the

8o Lo, Foas United States which they ought
receipt or note form to buy in Canada. They don’t

in the front of the
book, which you tear
out and keep. Charge
him with 210 — No
trouble. When he
buys a dime's worth,
tear off a ten-cent
coupon, and so on
until the book is used
up. Then he pays
the £10 and gets
another book. No pass
books, no charging,
po lost time, no
errors, no disputes
Allison Coupon Books
are recognized every
where as the best

For Sale by the Jobbing Trade Everywhere.

Manufactured by

know what we can do. Asmall
advertisement in the

RINGSTON
“GLEANER"

might bring inquiries. Better
write for rates to

I. C. STEWART, Halifax

ALLISON COUPON CO., Indianapolis, Ind.

I\
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THE CANADIAN GROCER

You might as well have
first-class

Rubber
Stamps

at reasonable and
=Reliable Prices=

Send us an order for Rubber Stamps
and see the difference between what
you have been getting.

Hamilton Stamp and
Stencil Works, Ltd.

HAMILTON, ONTARIO

s money,
Saves you bags

be in every
grocer's store.
KILGOUR BROS.
19 Wellington St. west, TORONTO

ELGIN NATIONAL

COFFEE MILLS

are made in no less than

40 DIFFERENT STYLES
This favourite mill, in addition to
its being the easiest running and
fastest grinding on the market, is
an ornament to any Grocery, owing
to its attractive symmetry and

finish.
The ELGIN has steel grinders, can
be adjusted while running, and

sells at a

LOW COST

Ask any of the lollowing Jobbers for our Catalogue:

WINNIPEG—G. F. & J. Galt (and branches); The Codville Co.
(and branches): Foley Bros., Larson & Co. (and branches).

VANCOUVER -The W. H. Malkin Co. Ltd.; Wm. Braid & Co.

HAMILTON —Jas. Turner & Co.: Balfour, Smye & Co.: MacPher-
son, Glassco & Co.

TORONTO—-Eby, Blain, Ltd.

LONDON-—Gorman, Eckert & Co.

ST. JOHN. N.B.—G. E. Barbour Co.; Dearborn & Co.
REGINA, SASK.—Campbell Bros. & Wilson
MONTREAL —Canadian Fairbanks Co.

MANUFACTURED BY

Woodruff & Edwards Co.

ELGIN, ILL., U.S.A.

Show Case

The best show case
made in America for
the money.

Price, $4.50 per foot

f.0.b. Detroit

W. H. ESCOTT

141 Bannatyne Avenue,
Winnipeg, Selling Agent

This case is finished in golden oak — Beveled plate top.
—Shipped K.D.—
Made by

Michigan Show Case Co., Detroit, Mich.

Tea Lead,

Best Incorrodible

“Pride of the Island”

Manufactured by BRAND

ISLAND LEAD MILLS LIMITED,
LIMEHOUSE,
LONDON, E., ENG.

ALFRED B. LAMBE & SON, TORONTO
J. HUNTER WHITE, ST.JOHN, N.B.
CECIL T. GORDON, MONTREAL

Tel. Address: ““Laminated,” London.
A.B.C, Codes used 4th and 5th Editions.

Canadian Agents

Star BErand

COTTON CLOTHES LINES

—AND—

COTTON TWINE

Cotton Lines are as cheap as Sisal or Manila and much better

For Sale by All Wholesale Dealers.
SEE THAT YOU GET THEM.
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the results among the var factors

The directly tangible
of trade paper advertising are inquiries
produced I venture to that the
experience of most trade paper adver
regard to the
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only indications

say
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that
a
the course of my investigations
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papers is competitors
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overshadowed by ¢}

w in
Some

only
trade
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me
bercause mv
don’t
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cort

want to he

That the possibilities of efficient trade
paper advertising not realized by
the majority of advertisers, is readily

are

Next Week’s Issue.—A Well-known Wholesaler tells why he uses space in The Grocer.

R. Lippman,

ly apportions

THE CANADIAN

How Does Trade Paper Advertising Pay ?

An Address Before the Technical Publicity Association of New York,
Bangor Slate Co.

Advertising Manager Genuine

proven through adver
these
form a decided minority
leven those po for the
hat it pavs a firm to be
sented in a trade directory
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by running the

tising papers ; where

But
same

pages of
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pay
reason t
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bisiness man seldom
figure out just how it
As them put it #
have to keep it up
are afraid to drop it
I don’t wish to be understood as in
dorsing this attitude. On the contrary
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advertising in good trade papers
et
a good medium
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ing ‘contract, say
,\'n‘.'. n]n
= TFirst : We get the
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Baking Powder

W. H. GILLARD & CO
Oiamond—

i-ib. tins, ; don. in case .

Sizes
e,
6-om.
13-0a.
li-os.

34lb.
5ib,

MAGIO BAKING POWDER

Osaes. Bizos. Fer dos,

e
g

N —-——COe
-
L

For von.

$0

SRRERLR

packed in
barrels one per cent. dis-
count will be allowed.
CANNERS, LIMITED
Peach 180

170
2 40
2 40
. 170
170
currant 170
Raspberry nnd
gooselwrry 11
Damson plum, 1
stoneless 29
ireengage plum, 1
stoneless 22
iooseberry 25

Pure Preseryes — Bulk,

5s& Tsperlb 148 & 30'8 per 1h,
strawberry 01l 0103
Black currant 011 . 0 10
Raspberry 011 0 l‘»‘
Other varieties 09 0 08¢

Freight allowed up to 25¢ per 100 1bs
WHITE NWAN SPICES AND CERRALS LTD
White Swan Baking Powder—

l-llhslim."}dot. io case, per"doz. 20
’~1b.' . " -
- 71

<

wuVPMa. BiE mg,gma Asm, | \

"oy b o

Oook’s Friend Baking Powder

In Cartoons per dozen
No. 1, 11b,, 4 dozen 24
52 . AR 250

No. 2, 5-0z., 6 dozen. 08

v) * S N aees n 85
No. 3, 2§-0z., 4 dozen .. 045
No. 10, lznz 4 dozen. 2

\'u 2, S0z, ﬂ(l‘ zen
o 3

In Tin Box(-u per dozen
\n 15,116, 380%80 .. ... .iersonietes 30
' 14,8-0z.,3 l 76
‘15, 4-0z.,.4
e 8 ?llm
PRI s ve

C.r.lll

WHITE SWAN SPIOES
AND CERBALS LTD.

White Swan Breakfast
ood, 2-doz, in oase,

'l'l‘:e Kju cgood l do:.

n case, per case, $4

White Sp:ln Bnrley
Orisps, per doz. .l

White Swan Self-risi
Buckwheat Plour. Por

'a'h':;' o Belf-rising

'WAD &

Panoak

Flour, per
dos., ll..ﬂ.

White Swan Wheat Kernels, per doz.. $1 40
White Swan Flaked Rice, perdoz...... 100
White Swan Flaked Peas, per doz...... 100
Blue
Keen's Oxford, per 1h .
In 10-box lots or case

Gillett's Mammoth, § gross box. ...
Chocolates and Cocoas
THE COWAN CO., LIMITED
= Cocva—
e 5] Per(’zu.iuln. 1-lb. ot 50
143 tins, perdoz... . -
(‘;\,"A‘. v Perrection, §-lb.
.'Wi‘ v perdoz ... 240
( (34 f:wd" Perfection, §- ib., .
" Y. peruoz 130
|4 Perfecuun 10c size 0 YU
51u. tins
i IO 7
Bulu le, bulk, No.
1, per lb 020
e soluble, buh. No
DCARESUNE, T BORP) . 3, per ib.. 018
Lusuvu rean, per b .. ) U2
opeilal yuulaelivus 1 Lbls.
kegs, el
Uusweetened Chucolate— ver lu.

Plaiu Kock, 35 & a8, coses 12-1b. bar v 0
Pertectivu chucolate, <UC sice, & dozen
b Xes, perdozen......
Pertectivu Llivculae, 10c wize, 4 sud 4
douzen LUXoe, Pr QULEL. .. vveveraen 0%
Dweel ULUcuiale—
Queen 8 Dessert, § s aud §'s,12-1b. bxs,,

periv J
Quecn 8 Des:ert, 6's, 12-1b. boxes . v }t_)
Vauius, g-lu., 12-lo. vuxes, per Au.‘ v 35
Poomian, 88......0000 coiiinnnen o v
Koyal Navy, t's, 48, buxes, per lb.... v 3v

Liswony, { 8, 14-1b. buxes, per lD..... v A
7 is Y ARG |
“ s " w T uus
wma o o—
Choco! white, pink, lemon, vurange,

almond, m.pm and COCOANUL creaiu, o
#-ib. pkgs., ¥-doz. in box, per duzen U U
Confections— Per lo.
M1k chucolate wafers, 5-1b. boxes
Maple vuds, >-1b. LUXes.... ... ....
Chocolace wafers, No. 1, 5-1b. boxes
Chocuiste wsicrs, NO. 2, ¢
Nonpareil wafers, No. 1,
Noupare | wafers, No. 2,
Chocuiste ginger, >-lu. buxes .......
Milk choculate, o¢ buudles, per box.
Milk chocolate, o¢ cakes, per bOX.
BEmoLVLRE 8 VWUVA
A V. Mac arcu, Luyorial Ulicoed Lu.,
Limited, Agenws, Lorvul.

10c. tins, ¢ do:.woue.....perdox $ .9
st o

mmcccccco
P
<

3 240
by - o~ - im
sprs
Agents, O. E. Colson & Bon, Montreal

In §, 4 and 1-lb. vins, 14-1b. boxes, pelo
1b.

Smaller qlunv.lu-
JOHN P. MOTT & 00.8,
R. 8. Mmcindoe, Agent, Toro &,
Arthur M. Loucks, Ottaws.
J. A. Taylor, Montreal.
Jos. E Huxley. Winnipes.
Tees & Persse, Calgary, Alta
Standard Brokerage Co., Vancouver, B.C
Gi. J. Estabrook, St. John, N.B.

s
WOT T
Elite, 100 size DIAMOND
(for cooking) CHOCOLATE
SO oviens 0%

Mou s breakfast cocoa,l0c. size 90 per dz.
Lreakiast cooos, ¢

» Mol ohoooh(a.
Navy (Y]

‘" Vanills sticks, per gr:
Diamond chocolate, §'s

Plain choive chocolate hqﬁor.l

Bweel Chocolate Coatings .... 0 20
WALTER BAKER & 00., L4MITED. Perlb.

A’umlum No. 1 ohoeolm t and §-1b.

35

04

German Sweet chooo ate, § and kl
e.éﬁ REREROE oo os 05050 vienss 026
Oaracas Sweet ohooohte. # and $-1b.

cakes, 6-1b. boxes................. 032
Auto Bweet ehocohu. 1-8-1b. o.k-,

S and 61b. boxes...... . 032
Vacilla Sweet ohoeoluu. 16ib

6lb. tins. ...cov0ie . 04

eessenrane 00
Re above qnoudonl are £.0.b. Montreal

Coeoanut.

Pey OANADIAN OOG)AJ'U‘X‘ 0‘; :O?xm'w
ackages—5So. 20 an packages
packed in 151b. .n&nolb oascs.  Perlb.
11b. ages .02
b 027
1152 -
and 0 m

1b. packages assortedin 6 I s 038

b. = oeee D90

b " b, 10,151b.cases 0 30

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

Bulk—

In v 151b. palls anA 10N 37 apA &0 1
boxes. Paila. Tins. Bbhls
White Moss, fine -tnp 019 o221 017

Best dboredded. U138 U lo

WHITE AWAN BPICES AND CEREALS LTD.
White Bwan Cocoanut—

Featherstrip, pails

Shredded.... .... ..

Tn paokages 9-ne & ne 5

Condensed Milk
BORDEN 8 CONDENKED MILE CO

Wm. H Dunn, Agent. Montreal (& Toronto

son Tz

Eagle Brand Condensed Milk

Gold Seal Condensed Milk
Challenge Condensed Milk
Peerless Brand Evaporated Cream .
five cont gize (4 dozen) 200 0350
Peerless Brand Fvaporated Cream 5
family size 350 0%
Peerless Brand Evaporated Cream
int size (4 dozen) 180 120
Peerless Brand Evaporated Cream 2 =
hotelsizel..... «..o.- s 370 E

TRURO CONDENSED MILK CO., LIMITED.
“Jersey” brand evnpor-ued cream

r case (4 doz.) . 34 00

eindeer " brand per (ase (4 doz. l . 510

Coffees.
EBY, BLAIN CO. LIMITED.
Standard Coffees.
Roasted whole or gound Packed in damp-

proof and tins.
Olub House .80 32
Nectar ... . 030
Empress . 028
Duchess. . 0323
Ambrosi . 08
Plantation . 022
Fancy Bourbon. 02
Bourbon . .. 018
Orushed J and Mocha, whole... 017
e o ground.. 017}
Golden BIO. . coccvononsssssocsssiess 014
Package Coffees

Gold Medal, 1 and 2 lb tins, whole
o, 0 %

Cafe, Dr. Gourmet's, 1 lb. Fancy
G Jars, ground ............ 030

Germnn Dsndeuou. % and 11b. tins,

WHITE SWAN SPICES AND clluALs LTD.
White Swan Blend.

1-1b. decorated
tins, 33c. Ib

Mo-Ja, §-1b.tins
30c. 1b.

Mo-Ja, 1-1b.tins
28¢. 1b.

Mo-Ja, 3-1b.tins
23¢. 1b.

Otdle des Epicures—1-lb. fancy glass jars, per
0%, L
Ouafe I'Aromatique—1-1b. amber gisss jars,

¢ dos.,
r,}':.m.\.....t. with 8 tumblers), $10 per dos

THOMAS WOOD & 0O.
"Gllt. Edze" inllb.

OAn ian &mvenlr
1 1b. fancy litho-
graphed canisters 0 30

Ohesss —Imperial
Large size jars, perds 8 35

Medium size jars, per doz. ... .
Small size jars, perdoz. ...
Individual size pr-.
per doz..

Impenal holder—
Large size,doz. 18 00
Med. size ** 1
Small size ** 12 00
Roquefort—

Large size,doz. 2 40
Small size, ' 1 40

Confeotions

THE COWAN CO., LTD,
Cream Bars, 60's, assorted ﬂnorl box 1 %
Milk Chwulme Sticks, 36 in b 135
10¢ cakes, 36 in lw * 255
(,buf olate “sf' rs No. 1, 5-1b . boxes, 1b. 0 33
0 ﬁ
0

No. 2,
Maple Buds 5-1b 'mxb-u‘ 1b

Nut Milk Chocolate, }-1b cakes, 12-1b.
L e e e = NG

These prices are F.o b. Toronto.
MACLAREN S IMPERIAL CHERSE Co. LTD

Imperial Peanut Butter * Bobs,” the
Perfect Confectionery.

L‘WX? nze cases, 25 cartons...... $3.50 each

BN S SR o ae

Assorted, cases, 26 small, 12 large 3.55 *
Net 30 days.

Coupon Books—Allison’s.

For sale in Canada by The Eby Rlain Co Ltd
Toronto. C. O. Beaurhemis & Fils. Montreal
$2, 23, 35, 310, 815 and $20.

All same price one size or assorted.

UN-NUMBERED
Under 1% books. ... each 04
10U booke and over .. each !3‘
500 1 ooks to 10 books

For numbering cover and each coupon
extra per book 4 cent.

Extract of Beef.

LAPORTE, MARTIN & CIE, LTD.

'Vita" Pasteurized Extract of Beef. Per case.
BoE'tlo- ;?'z., case of 3doz

" “ wopowm
W oggw “" "
B =

Infants’ Food.

Robinson's patent barley rlb. tine.. 8125
o B " 1.b. tins... 25
b " groata '-lb. tins... 125

”® -Ib, rins. 22

‘‘Mephisto’ and “Purity” Canned
Lobsters.

Flavoring Extraets

SHIRRIFF'S

1 oz. (all flavors) doz. 1 00

m “ w175
FE . v 300
ekt ' " 300
5" " “ 378
g™ “ " 580
16 " " 10 00
s “ “ 1800
Discounta on application.

Milk Powder

CANADIAN MILK PRODUCTS, LTD , TORONTO

Trumilk, full cream, per case (4 doz), $1b

ting e
Milkstock (cooking milk), p«r Cas

T R e S S A R e 4 8

Jaws and Jellies.

BATGER'S WHOLE FRUIT STRAWBERRY JAM
Agents, Rose & Ifﬂ-mme. Montreal and

'oronto.

1-1b. glass jar,screw top, 4 dos.,perdox 2 20
T UPTON & 0O,

Compound Fruit Jams—

m'h-hn.ldou.lnouo.wdu 81

%1b. 3dox. in oase.........per Ib,

innd'll tin pails, 8§ and Dulhln

S8

0

. 007
iwoodpulh. Gpnullncnu petlb . 007
50-1b. woou pails . ..... 0 o83
Oompound it Jelli
1508 . jare,  dos. inocase.perdos. 1 00
3-1b. tins, 1 dox. in case perlb.. «~ 007}
1 wood pails. 6 pal Inmu.-l\ oy

e
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A GROCER’'S CO-OPERATION

RISlNG SUN
SE)\VE POLISH 57
~— .

MORSE BROS., Props.

RISING SUN Stove Polish in Cakes gives a
lustre which far outlasts all others under the
heat of the stove, and that is why it has so
many friends that call for it over the grocery
counters the world around We believe that
the real live grocer wants to push the goods
that please his customers, and thatis why we
have the hearty co-operation of thousands
upon thousands of grocers everywhere. It
pays you to push it.

Canton, Mass., U.S.A.

If you are interested in
Finance or Investments

This special offer will appeal to you.

The Financial Post

is Canada's weekly financial and investment news-
paper. It publishes weekly summaries of stock
market fluctuations, news of bond

wd debenture
and financial
Its editorial comment and Special
Articles are admitted ]‘_\ Canada’s leading

men to be interesting and authoritative :

issues and values, real estate, mining
news generally.
financial
ind of great
value to any one interested in Money or Investments.,

The regular subscription price of The Financial Post
is S\ 00 [MI vear, but to those who subscribe now
we will mail THE FINANCIAL POST . very week until

January, 1911,
vear free.

for $3.00, giving the balance of this
Enter your Subscription To-day.

The Financial Post of Canada
TORONTO

BLACHKH JACHK

“"THE WONDERFUL PASTE FOR FAMILY USE."

BLAC K JAGHK SOLD BY
TRY IT. - ; ALL
TOve poLt” JOBBERS

e

3,-1b. tins—3 doz. in case.

are made in Canada, and do not
have to pay any duty. Conse-
quently we are able to give you
BETTER lines, at more rea-
sonable prices, with a result
that YOU make LARGER
PROFITS.

So Push These Goods.

Liguip PDLISN

FOR ALL METALS_

."wl “"""

ROYAL POLISHES COMPAN

MONTREAL

R. B. Wiseman & Co.
123 Bannatyne w,NNIPEG, MAN.

Avenue East
Warehousemen, Forwarding Agents and
Wholesale Brokers

We make a specialty of distributing car lots. Goods
stored at reasonable prices. Our facilities are unequalled.
Warehouse situated in the wholesale district. Consign
your cars to us, and we will look after everything. This is
our business, having been established for years. Ifin-

terested, we will gladly furnish you with a list of satisfied
customers.

Reference—Bank of Ottawa, Winnipeg

Save Veterinary Bills!

The regular use of Molass
Meal creates such healthy inter
conditions that horses obtain !
full nutritive value of their ent
food.

It is the ONLY food that kec
horses in perfect health, withe
the aid of doctor or drug, ar
without increasing the forage b

YOU Should Use it in YOUR

Stable.
ANDREW WATSON - ik
SOLE IMPORTERS.

Royal Polishe:

MONTREAL

{
i
{
i
i
i

i SUE
1]

e ]

wood pails

o assorted jan

lozen in case

Jel

IMPERIA

-

Assorted {
MaocLar n Tmna

"unge (Btraig
rry (Siraig
8 rlwberr’éstrdg

‘hocolate (Stralg
‘herry }mn!g‘
Peach Stralg
Wegnt, 8 1bs, to e

The GENUINE.

Prices—Onu
than 6 cases. ..
© cAses Or more.
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Jose Segalerva

of Malaga, Spain

has a reputation as a packer of

Malaga Table Raisins
Malaga Loose Muscatels
Jordan Shelled Almonds
Valencia Shelled Almonds

Why not protect your trade and
ensure receiving the bhest when

ordering, by specifying the goods
packed under his name ?

ROSE & LAFLAMME, LT D
AGENTS

1]
!
‘ “epeall MONTREAL and TORONTO
| Have you
|| & good Rose & Laflamme, Limited
i supply ? Montreal and Toronto
i
1
Perlh Licorice lozenges,
wood pails 0 063 WHITE SWAN SPICES “ o
e assorted jam, 1-1b. glass jars, two = AND CEREALS, LTD "l‘.i!l‘) licorice lllr”tn,\~ x lonksins Gov
lozen in case 175 :’hiw _?'d.n‘ ] Dulc, large cent me-T l‘!b\::n box DENSING CO
avors. oc. S
J.“y Powders handsome counter Lye (Concentrated) ESIORN:
IMPERIAL DESSERT JELLY carton, per doz., %0c 8t. Charles Cream-
GILLETT S PERFUMED family size,percase
of 4 dozen R Qg §8
DL 3 ) doze 1
? 2] 5 :: ore " Silver Cow Milk4.55
L RRY ; 4 Punty Milk....4.25
— Marmalade. Good Luck.... 4.00
T. UPTON & CO.
List price 12-0z. glass jare, 2doz. case .. per doz 'X LO
* Shirriff (all 16-0z. glass jars, 2 doz in case Mustard

True Fruit FLavors
CarTons EacH | Doz .

Assorted flavors—gross 10.75.
Ohaees On  Timited.

MacLar n Tmnerial

Assorted Case, Contains 4 dc *38
Assorted Case, Contains ¢ doz..§1.
emon (ﬂtrllght) Contains 2 doz..$1.
range (Straight) Contains $ doz.
Raspberry (Straight) Contains $ doz..
Sirawberry(Straight) Contains £ dos..$1.
‘hocolate (Straight) Contains 3 doz.$1.
“herry (Straight) Contains 9 dos..
Peach (Straight) Contains 8 doz..

Yoignt, 8 1bs, to cese. (Freght rste, sra class

Soap
The GENUINE. Packed 100 Bars to case.

flavors), per doz

Discounts on applica-
tion

Lard

N. K. FAIRBANK 00. BOAR'S HEAD

LARD OCOMPOUND,

GUNNS

LARD

Tubs

10-1b.
5-lb. **
oL

Licorice
NATIONAL LICORICE CO.
5-1b. boxes, wood or paper, {n-r 1b

l-mu y boxes (36 or 50 sticks), per box.

“Ringed” 5-1b. boxes, per S Yo
"At me " pellets, 51b. cans, percan ....
e (fancy bxs. 40), per box

Tar lic nrlce and tolu wafers, 5-1b. cans,

""EASIFIRST

COMPOUND,
Tierces ...

20-1b. pails.
20-1b. tins.

1-1b. carton

In5 and 7-1b. tins and 7-1b. pails,per Ib. 0 07
Pint Sealers (24 0z.), 1 doz in case, per
BOBOM. . coivsssaninsossssnsasionssans 200

COLMAN'S OR KEENS
DS.F .i~lh. tins

Toro
4-pint boulea 3&6 doz per doz.
pint 3dez

63

pn;doz $ ; 40

-1b tins,. 50
**  1-lb. tins. & 00
I)ulhlm 4-1b )ar per jar 075
1-1b. 1ur . < 035
F.D }-1b. tins. per doz. 085
SHIRRIFF BRAND -b. tins. 145
“Imperial Seotch”— Olive oil
1-1b. glass, doz... 1 55 LAPORTE, MARTIN & CIE,, LTD.
21b. NEETs | Minerva Brand—
4-1b. uns, ':. . 465 inpgmi s Minerva, qts. 12's $575
vgbredded” I8 PEvLE o Pt S
= D s
1-1b. glf.-. doz. ; ﬁ Savces
7-1b. ting, " 8 25 PATERSON'S WORCESTER SAUCE

Agents, Rose & Lcﬂnmme. Montreal and

Soda
COW BRAND
Cueéool l-l;a. oontain-
ing 60 .packages, per
},l box, $300 T P°
12} Case of }-Ib. con-
1?2 taining120 pkgs. per
l.’, box. §3.00
1.'3 SPRATTS PRICE LIST g‘::.?gil;‘l‘b .3'(1)(“1112)
1“ Mixed Bird Seeds, 1-1b. pkts., 3 dozen and w&lb pkas. per
. P cnepu pe‘{ d.ulzb . 2 d .......... = hox
arrot Foo pkts., oz cartoos 0 O t 5¢. pk oontaini 96 pk
Parrot Food, 3-1b. go ..... 135 bo.;.e'g G i g
Bird Cage Sand, a m, 1§-1b. bqs, 'S MAGIOC BRAND
gross cases, per doz.... ..... - No. 1, cases 601-1b. -ck 8.
M o Cags Grti about Ti-ib. bage, No & v 190 4b. e
0 40 gross cases, per doz...... ... .. 030 « w  S011b. v } 375
o 0.8, 0 -1b. W s
150 Mince Meat No. 5 Magic —oases 100— 10-0z. pkn
W u.hey s condensed, ger gross, net. .. $12 00
2 per case of 3 dozen, net. .... 300

g
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Wood’s “Ganadian Souvenir” Canister Coff

Roasted in Bean or Roasted and Ground
Cases of 48 |Ibs., 1 |lb. cans, $14.40 per case

THIS COFFEE has found a welcome in thousands of homes.

If you are not selling it you are missing a pleasure.

It is of unequalled qua'ity as a popular, rapid-selling line.

THE CANISTER is lithographed on the tin in rich, delicate colou:
It has a permanent usefulness every housekeeper prizes.

It sells and it suits] We solicit your orders.

THOMAS WOOD CO., LIMITED

No. 428 St. Paul St.

Coap and Washing Powders.
A F. TIPPRET & 00., Agenta.
Magpole soap, colors

- = black.

e —

1T drz. o
box ’ £

vl et bkl et A P . B A 55 b . s At e .

6 doz. to
box $ N

30 days,

1 Box Price
s

5 Box Prie
ceenes $5.90

Freixht pald
on 5 box lots.

s =

-3 7
i A 2
22913
z =

Starch

IDWARDSBURG 4TAR.E 00., MIMITRD,

L andry Rrsrches— per 1b

Nn l'hxu or blwe, 0—lb oarton. § 07

Ne. ) o vy
Osnads Ilundr‘ . bos
Hliver #! wlid es. 008
Sllver gloss, 6-1b, tin canisters. . o 08
Edward s sllver 1 , 11b pi; 0074
Krgn sllver gloss, large nmuL see 8§17
Henson's satin, 1-1b certons . 07

Nu. 1 white, bbla, ard lm
(arsds White Gloss, 1-'b pln n 64
Benso * 0 snamel verboxl 50¢0 8 W0
Unlinary Fisr-d
Ttersn k On » Prepared Corn.... 0 07}
Usnsds Pure Oorn e 0
Rioe Hiar
YAwardatnry ﬂn lwhite, 1-lb.car. 0 18
g " or blue,
BRAN FOAD STAROT WORKS, LIMITED

Ontario »: d Qu hea,

Laundry Btasches-
Cacada Lacodry Lozas of 68-1b 80 06
Acme (Voss Riarch

L'h cartons toxes of 4C 'n 0 06)
Figeat Quasll'y White "avulry

S1b. Oanistars, caens 7 45

Brras @ 0r
T Ve 1

LIl Whits Gloss—

14b fancy ~artnns casss 0 0 17}
} (™
it toydrims with drumst cks -
L ¢ 04
Peg ,» i A 07
Reer e’ Mo
14b, fancy hoxer, casca T8 Ir | 0 €7}
Corsfian Flan ric Riarst
Boxes of 80 fyve phos oy an 3w

For charges for inserting quotations in thls dept. apply to Advt. Manager, The Canadlan Grocer,

Stove Polish. S B M AREES. Iy AN XS, Oraso Label. . @.........
Porgross  Victoria, bf-. 901 .......o0 veees O o
Rising Sun, 5-0s. oakes, §-groes boxes §2 50 Privcess Louise, ht o, 80 1bs ........ 019 QoA anns " S0e
Risng Sun, 3-os. oakes. gross boxes

(}cyluu Gireen leas J-pnn style—
canes 80 Ibe . .

sss
E

Sun Faate, lUc. sise, ’-lm-
“un Paste fo sise, f-grom

BLUE RIBBOM
TRV O
MONTREAL

Or durabily and \m
dneapness ws prepa -
TAWD % truly usrtvalled

Wholesale Kota:l

[ 1] v
on 025
.0u 030
JAMER D'ME BLACK LEAD .09 0385
Per gross . 0% 0w
Ba size ... "100 035 v 50
i 250 @Gold Labell s J 04 0%
Pu lahhol..nm h .05 080
S+rop . '8 and {s.. .00 100
FUWARDSHUR 3 STARCH 00., LTD
"Orowu  Brend Perfection Syrup.
oM
Barrels, 700 1be.........0000eee w:.'nlx- 3
Half burrels %50 [he. . . 53
%‘»unln L TR 3
als dibe. ... ,.. Moutrea
= i Bosto
sin tiue, with label -
11h. tins, 1 dox. In osse
" i, i \
wholesale
Woodl Primrose, perlb.. .. 0 40
Wholeulo Retail Golden Rod ... ... 03
Pink Label 1'sand j» 40c. " Fleur-de-Lis........ ("}
Gold Label 1aand §s 3'»(. 50c. Pack in §l1b. tins All grades
Lavender Label 1eand §'s  420. B0c..  black, green or mized
Green Label 1 s and §'s 500. 75¢. GILLETTS CREAM 1 y
& Caristors EREEN
Whol-als Retall

Gold Tina, 5's 3%. 1.75 50c. 2 50

3 < s  S8e 28 s b paper phigs 4 dos i case
vrows Lavel, lssnd s ...... 9u 25 S0 30 "": 'IT:;:: IS: ‘5(: "_oh ,‘2' '_l‘l': L b paper ks, 4 doz i case

s e ,".‘""." “" N 1= iold Label. §'s _18cea. 361b. cew 100b. g o0 I
Rod Lahol I's tnd '._"“ "o om Re Tina. o 3oee. 2010 S oo 1000b, g0 LI BABOT AR | gt
Go'd Label 1'nand %  eree D W Red Tins, 18c ea. 721b. Wcea 1.001L R ®

Red-Gold Label. by .. 055 080

$1b cans with serew covers, 44
GEO. £ RRINTOL & CO., .

Hamilion, Out

MELAGAMA 2t

TEA
EMPIRE b
PACKAGE : : -
TEA

MINTO HROM.,
45 Front St. East

Csn s 30 and
5 los. each
Black, Mixed, Tobaccu
and Green

IMPERIAL TOHACCOO COMPANY OF A
Ceylon 'h"l:';(lf Blﬂé.“ LIMITEL— EMPVIRE BRANCH
25¢ «da 200 ; ja, 21c 055 0 80 Chewing—Hlack Watchbs...........
Ihlr e sud §n, 23¢ 04 0 %0 Black Wuich 1ls
:mn SR CONe e 4 PES Sos lll.llv‘l .f« 0«0 0 %0 BolwSeand 10s,....ooivniennnnns
Ve - m . 038 0 50 Bully s s sapenss
75¢ 1s and §= Vulcen, 500, 03 050 Currency 5%s and 10s, P
100 ib. Tots freight paud. 03 n 40 Mag ™
0% 040 Ol F o x 124
01 0% Puy Roll Bars 7%s
0M 03 Pey Roil 7s
Plug mot i g— Shamrock ﬁl |lug or b
We pack Japans In all grades at same Rosetind Bars fin
prices. We pack in 60 and 100 Ib. cases. All Empire ‘s and 10s..
delivered prices. lAml;--r Ba. and 34
VIR eeeeee
Sturhght 7a -
Cut Smokiny—(ireat Pouches, 78
Oeylon Tea, In JOB COTE, QUKREQ.
1 and §-1b. lead
it Mok Veterinary Remedies.
Biwla'e $.ciccccsscsscsse n ra or mized. w r.YOUNG
e oubaLl--M *.... 033 40 Absorbine, perdos............ srves 8
'-.n. ot ’ ¢ 2 04 Absorblone Jr., per dozen............
Bm-v\l‘hd lllnd.l ..... os W wanl
Arwn Tabel. 'y e 0w Hisok Label, 1-1b  retatiat%8o....... o 20
Svaan Tanel 1's and lu neds BN n &n o " 1 il W esaesee on RBoyal yeast, § dos. S cent. pkge
Pat T ahel e .. 0e "m 11 = Labeal sacail ar 800 ; ngy ™

Narr srvmam peast | Ane, in o

at our nearest omu-
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)ffe Tell your Doggy Customers that you Stock
’ ; ':
: ratts: .. Dog Cakes
“FIBRINE" 3
Your Jobber can wppy. 1€ TDCANS More Business. ruiiin i sie.
MAY WE SEND OUR ILLUSTRATED LIST? Mol of
Write SPRATT'S Patent Ltd., London, Eng. Canadian Branch . 13 St. Therese Street, St. Gabriel's, Montreal. i *“ o ]
i b et
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5 \ For Hand Filled Goods : i _.{
¥ Tomatoss, Stringless Beans, Asparagus, Spinach, Edc. Crescent Brand 2., /7 L
oy Apples. Peaches, Pears, Plams, Ese o * :;:,__' y
Sanitary Enamel Lined Cans RADE MAR 4

For Color Fruits and Goods of Strong Acidity

Strawberries, Red Raspberries, Black Raspberries, Black-
berriss, Sour Cherries, Blusberries, Beets, Rhubarb, Ede

“The Can Without The Cap Hole”
“ Bottom Like The Top”

Write for Samples

Sanitary Can Company, Ltd.

SODA-CRYSTALS (WASHING SODA)

Foreign Soda Crystals—and some of English
manufacture—are being extensively cfiered for sale in
this country which are grossly adulterated with Glauber-
Salts (Sulphate of Soda), a cheap product which is not
only entirely useless for washing purposes, but is even
likely to injure the fabrics with which it comes in
contact. e Adulterated Soda-Crystals, although
nominally lower in price than BRUNNER MOND’S
PURE SODA CRYSTALS, are in reality much dearer
owing to the large quantity of useless and
matter which they contain.

injurious

BRUNNER, MOND & CO., LIMITED

WINN & HOLLAND, Agents 43
Niagara Falls, - -  Ontario MONTREAL R
‘l::.
’ The original and only Genutng . ok
ramuon e clnse cus | QUOON City Water
FREQUENCY OF SAILINGS OAK.EY e y ;
Every twelfth day a Pick- “LL'NGTON ’

ford and Black steamer
leaves Halifax for Ber-
muds, The British West
Indies and Demerara, and
is away thirty-eight days.
A delightful trip for
moderate cost. Write us.

PICKFORD & BLACK

KNIFE POLISH

JOHN OAKEY & SONS, Limited

Manufacturers of

Emery, Black Lead, Emery, Glass and e
lint Cloths and Papers, eto.

White 0il
GIVES PERFECT LIGNT

The most economical high-grade ofl ever

sold in Canada.

Wellington lills‘,mlgnﬂol. England

JOHN FORMAM, - 644 Cralg Street

M ONTREAL.

FOR SALE EVERYWHERB




THE CANADIAN GROCER

SALT

for all.

Canned Fruits

WETHEY'’S e
LAUREL o
BRANL

speaks for itself.

VERRET, STEWART & CO.

o LIMITED

st o 10 ot st Wit

Do not buy without. consulting us

Get. our prices.

J. H. Wethey, Ltd

ST. CATHARINES, ONT.

No. 12 Port Street

MONTREAL

The

explain

“RAl

Z \:‘\
\".ls) RAW SUGAR PRUNES

CAL. RAISINS R.OATS | From

Empire Brand _ALL GOOD BUYING

THE CUARANTEE OF QUALITY

Packages. We should like you to

1 —— adi inc ing. ulk or
4 EmPlre Tea Sales steadily increasing Bul

try it. Satisfaction guaranteed.

There n

FreePhones | ro. £. BRISTOL & CO. S

USE FREELY WHOLESALE GROCERS DW
HAMILTON, - - - - . - ONTARIO ' 4

Front St. E




