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Entering the 21st century, Canada continues to build a powerful, modern
economy through creativity, innovation and expertise. Canadians understand
that success in the global market place depends on their ability to utilize
these strengths — and they are meeting the challenge of global competition
head-on.

Our products, services and technologies are internationally recognized as being of excellent
quality and cost-competitive, due in no small part to a qualified and well- educated
workforce. Canadian companies continue to set many industry standards and are staking
their claim as world leaders in a variety of fields.

This commitment to excellence spans all of our industry sectors. Canada is the world’s largest
exporter of minerals, metals and forest products. We are the world’s largest producer of
hydroelectric power and, because of the challenges that our geography and climate present,
we have pioneered many new transmission technologies. Other emerging technologies, like
wind power and new generation fuel cells, are well suited to satisfy the world’s increasing
requirements for energy services.

Canadian companies are now at the cutting edge of information and communication
technology developments. With a sophisticated and innovative technology base and a highly
skilled workforce, several Canadian companies have helped install and upgrade information
and communication systems around the world. These same technological and labour
advantages have helped fuel our world-renowned transportation industry.

As well, Canada’s immense oil, gas and water reserves have fostered the development of
environmentally-friendly methods of producing safe, abundant and efficient energy.
Recognizing the environment as one of Canada’s greatest natural resources, several
companies are leading the way in developing equipment and services for cleaning the air,
water and earth. The prevention and clean-up of environmental spills, geomatics, remote
sensing, waste management, laboratory testing and research are just a few of the areas in
which Canadian companies hold substantial expertise.

Canada’s health and educational programs and services are often cited as being among the
world’s best. Groundbreaking technology and software developments, in addition to a
telecommunications network unsurpassed in its capacity to move and process information,
have kept Canada at the forefront in both of these areas.




The building and construction technology industry in Canada has a proven
reputation for designing comfortable, energy-efficient homes. Through
experience gained by building products for extreme Canadian climatic
conditions, our companies can easily customize products and services to fit

international specifications.

Many countries look to Canada as a source of agricultural expertise — and for
good reason. As one of the few countries completely self-sufficient in food
production, Canada boasts some of the world’s most advanced agricultural
and food biotechnology industries.

The Canadian cultural sector has also been experiencing rapid growth,
particularly in the recording, publishing and film industries, with many

Canadian artists winning international acclaim.

Accessing the capital necessary to purchase Canadian products and services
can be done through one of our leading-edge financial institutions, which offer
some of the most sophisticated trade finance services available.

Our companies are among the very best — but don’t take my word for it.

I invite you to ask the thousands of satisfied customers throughout the world
who have purchased Canadian goods, services, technology and expertise. I have
little doubt that you will find yourself believing in Canadian excellence.

M@J&fu«_

The Right Honourable Jean Chrétien
PriME MiNISTER OF CANADA
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The millennium started off with a bang as Canada’s globally minded business
community set new benchmarks for achievement in exporting to the world
and in attracting investment. Exports of goods and services increased some
11 percent in 1999 to reach a record $412 billion. Meanwhile, some

837 billion in direct investment flowed into Canada in 1999, bringing the stock of foreign
direct investment (FDI) in Canadian wealth-creating enterprises to $240 billion.

The momentum continues to build. By the second quarter of 2000, we were exporting more
than a billion dollars worth of goods a day. Every day of the week we now do more than
$2.2 billion worth of business — exports and imports of goods and services — with the world.

Canada has become a global success story. Now we are entering into an even faster-paced new
chapter as Canadian companies embrace the challenges of the world’s “new economy.” In
1999, exports of telecommunications equipment, for example, increased 11 percent. Exports
from the highly sophisticated automotive products sector increased by 24 percent. And
exports of services generating royalty and licence fees grew 31 percent. To Canada’s vast
wealth of natural resources we have added the most valuable asset of all: the skills needed to
successfully compete in the knowledge-intensive industries of the 21st century.

Canadian Excellence showcases the products, expertise and ingenuity Canada has to offer
the world in such sectors as information and communication technologies, life sciences,
finance, energy, environment, transportation, mining and minerals, agriculture and agri-food,
construction and building material, culture and education.

These profiles will help explain what customers around the world are learning: that when you
buy Canadian, you are buying the best. Canadian firms consistently demonstrate creativity
and versatility in their approaches to worldwide challenges. They have the willingness to
adapt — to satisfy the needs of their customers, transfer technology and form successful
strategic alliances. And Canadians understand that strong partnerships are the key to success
in business. Through Team Canada and other trade missions, as well as trade policy designed
to help foster co-operation in the international marketplace, Canada reaches out to countries
looking to capitalize on the opportunities that international trade brings.

[ am confident you can find Canadian companies ready to help you achieve your business goals.
All you need do is get in touch with one of our Canadian Trade Commissioners, who work in
more than 125 locations around the world. They can help you identify and contact potential
Canadian partners offering the products, services and technology you are looking for.

[ invite you to become an integral part of the fabric of Canadian Excellence we are weaving
together.

The Honourable Pierre Pettigrew
MINISTER FOR INTERNATIONAL TRADE




anadian Excellence is a chronicle of the products, services, technologies
and industries available in Canada and is a testament to the dedication,

knowledge and expertise of the Canadians responsible for our success.

| Canada has benefited greatly by engaging in trade with the rest of the world.
: In 1999 exports of goods and services accounted for 43 percent of gross
L 0 (ODP) highest among the Group of Bight (G-5) industrialized
E _ eeonnmles Canadian exporters produced a merchandise trade surplus of

$33. 8 billion in 1999 up srgmfleantly from $19.1 brlhon in 1998.

Canada benefits from belongmg to a trade system based on predictable, clear
rules Whether we are negotlatmg new trade agreements with other World

; ’h-ade Organization members or doing business with our free trade partners,
. the United States, Mexico, Chile and Israel, Canadians understand that our

= economic success stems largely from the creation of a level playing field. This
understanding is part of the driving force behind ongoing efforts to expand
trade in Asia Paoiﬁc, with the European Union and throughout the western

|
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Canadian

With low-cost, high-quality education and health-care systems, one of
the most developed economies in the world and a per capita GDP of
831 332, Canada is recognized worldwide as an example of successful
development. Indeed, for the last seven years, the United Nations ranked
Canada as the best place in the world to live in terms of quality of life.

The federal government’s fiscal policies have resulted in the elimination
of the deficit, a falling debt burden, a budget surplus and, through tax
cuts, increasing disposable income for Canadians. Inflation settled to a
respectable 1.5 percent for 1999. Unemployment averaged 7.6 percent
in 1999, the lowest rate in more than two decades. Job growth hit

3 percent in 1999, with 427 000 net jobs created — the highest total since
1979. The Organisation for Economic Co-operation and Development
projects that Canada’s economic growth will average 2.9 percent over
the period 2000-2001 — second only to France in the G-7.

Canada offers one of the most advantageous business climates in the
world. A well-educated and highly skilled labour force and a cutting-edge
technology industry, combined with one of the world’s most supportive
research and development environments, have reinforced international
investment. Foreign direct investment in Canada has more than
doubled in 10 years, exceeding a total value of $240 billion in 1999.

Although Canada already possesses one of the best technological
infrastructures in the world and is second only to the United States in
terms of Internet users, the government has made the building of a
readily accessible and competitive “Information Highway” a priority —
with the objective being to put all of Canada on-line early in the

21st century.

One of Canada’s greatest assets is its enviable reputation in leading-edge
technologies. With its small population spread over a vast and varied
geography, Canada has long been a pioneer in telecommunications.

It has arguably the most modern telephone system in the world and is
home to some of the world’s most innovative telecommunications

companies.

Add to this abundant natural resources and low-cost energy supplies;
safe, clean and modern cities; breathtaking natural beauty; a highly
regarded legal system that ensures transparency and the rule of law;
and a tradition of social tolerance and acceptance, and there can be no
doubt that it would be difficult to find a better business and investment
partner than Canada.

Excellefice







Agriculture and Agri-food

Canada’s two leading red meat sectors are
beef and pork — with pork exports totalling
£1.3 billion in 1999 and representing 40 percent
of Canadian production, Canada is the world’s

largest pork exporter outside of the European
Union. With 81.7 billion in exports in 1999,
Canada is the fourth-largest beef exporter in the
world outside of the European Union. These

considerable sales are a result of efficient

production methods, access to economical feed
supplies, modern technology, strict inspection
standards and Canada’s superior breeding stock.

The development of superior dairy, beef and
swine genetic material has translated into
sales of over $253 million in 1998 to more
than 70 countries.

PROCESSED FOODS AND BEVERAGES

Canadian exports of consumer-oriented agri-food products have grown
significantly over the last few years, from $6.8 billion in 1996 to $10.2 billion
in 1999. Meat and poultry products top the list. Canada’s meat processors
specialize in red meats, including beef, veal, pork, lamb and horse, as well as a
wide variety of other products ranging from fresh and frozen meats, to
processed, smoked, canned and cooked meats, to sausage and deli meats.
Following meat products in importance are dairy and cereal products, which
include flour, baked goods, breakfast cereals, feeds and pasta. Other important
exports are wines and spirits, fruits and vegetables, seafood products, soft
drinks, confectioneries, vegetable oils and snack foods.

Canadian processed-food and beverage companies make good international
partners. While Canada’s larger processors ship a wide variety of foods, many !
smaller firms have become competitive by using flexible processing equipment
and production facilities, allowing them to produce an attractive array of
products. By adapting their production facilities, smaller firms can process
private-label brands for retailers and other manufacturers under co-packing
agreements and respond more quickly to specialized product and market

opportunities.
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CANADA’S R&D
ADVANCES IN FOOD
AND BEVERAGE
PROCESSING ARE

SECOND TO NONE.
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RESEARCH AND DEVELOPMENT

Canada’s research and development (R&D) advances in food and beverage
processing are second to none, and R&D costs in Canada are highly
competitive. Canada’s academic and government research institutions
house an impressive network of research professionals in food sciences
and related disciplines. These institutions, comprising 11 universities
and 18 federal agri-food research centres, work together to create
multi-disciplinary research teams that collaborate with industry clients.

(Canadians are clearly the main beneficiaries of this
dedicated approach to technological innovation in
the processed-food and beverage industry. The
industry, however, welcomes investment in
Canada and partnerships abroad, and entrepreneurs
and consumers in other countries are taking
advantage of Canadian advances in this field.

BIOTECHNOLOGY

Canada’s long-standing history of agricultural
research expertise has made it a world leader in
agricultural biotechnology. The new Canadian
Biotechnology Strategy is designed to ensure that
Canada remains a responsible provider and user of
biotechnology products and services. In practice,
this means more product choices for farmers and consumers, improved
food quality and safety, as well as environmental benefits. It also means
careful management of biotechnology products and services, with
regulations based on sound scientific procedures and data.

Forty-four percent of all biotechnology product and service revenue in
Canada now comes from agricultural biotechnology — from both major
multinational firms and small, innovative Canadian companies, which
bring the results of their research to markets around the world. The
Canadian government has already assessed and approved more than
30 agricultural biotechnology products, and thousands of controlled
product field trials are now under way.

The agricultural biotechnology field also benefits from Canada’s
impressive R&D environment, which includes tax incentives and a large
base of highly skilled workers. Canada’s many centres of agricultural
biotechnology excellence are enjoying the fruits of valuable
partnerships between universities, governments and business, enabling
Canada to continue to use its expertise to meet the world’s food needs.
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N Building and
Forestry Products
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he construction and building products industry is one of Canada’s
largest and strongest, with an annual output of $90 billion. Access to a
rich and abundant supply of indigenous materials, combined with a highly
skilled, efficient labour force and ample manufacturing capacity, has fuelled a

60-percent increase in the industry’s exports in the last three years.

The international competitiveness of Canada’s construction and building
products is further enhanced by the willingness of Canadian companies to
work with foreign partners to establish building standards and practices.
Canada’s building codes are constantly upgraded, and products must meet the
exacting standards of the Canadian Standards Association. Canadian
technologies in this area also reflect the high priority placed on quality and

energy conservation, while making efficient use of sustainable resources.

CANADIAN
TECHNOLOGIES
REFLECT THE HIGH
PRIORITY PLACED ON
QUALITY AND ENERGY
CONSERVATION, WHILE
MAKING EFFICIENT USE
OF SUSTAINABLE

RESOURCES.

CANADA IS
RECOGNIZED AS A
WORLD LEADER IN

MANUFACTURED OR
PREFABRICATED
HOUSING, WITH
EXPORTS IN THIS
AREA MORE THAN
TRIPLING IN THE LAST

THREE YEARS.

Canadian Excellence

With exports expected to continue growing, Canada offers outstanding
investment opportunities for countries the world over. Furthermore, the
North American Free Trade Agreement gives investors tariff-free access
to a construction and building products market valued at more than
USS8600 billion.

HOUSING

According to the Organization for Economic Cooperation and
Development (OECD), Canadians are among the best-housed people in
the world. Weather conditions, which vary from harsh, dry winters to
hot, humid summers, have forced Canadian scientists to take the lead
in developing world-class technologies in air control, heat and moisture
flow, durability and fire safety. Canadian housing products incorporate
first-rate building technologies exemplified by the Canadian-developed
R2000 standard, which ensures that products provide maximum energy
conservation and optimum internal air quality and comfort.

Canadian expertise in the industry ranges from complete turnkey
projects, for which Canada is renowned in such places as China and
Germany, to finished manufactured components. Canada is recognized
as a world leader in manufactured or prefabricated housing, with
exports in this area more than tripling in the last three years. Available
as complete systems, Canada’s prefabricated, wood-frame housing
systems are easily transported and can be constructed quickly, and
both systems are earthquake resistant. Possessing many of the same
qualities, Canadian panelled housing systems are equally suited to
export markets.

Many Canadian companies are incorporating a Healthy Housing
approach to design, construction or refurbishing methods, making the
best use of environmentally friendly materials that require less energy
to manufacture and reduce pollution inside the home. The Healthy
Housing approach to energy efficiency combines high levels of
insulation, solar heating and efficient appliances to dramatically reduce
energy consumption.

Canadians are also at the forefront in high-rise construction technologies
such as concrete composite systems, having pioneered the leading flying-
form construction techniques for medium- and high-rise apartment blocks.

BUILDING PRODUCTS AND MATERIALS

Canada’s building products sector encompasses more than 400 different
manufactured products, valued at $39.7 billion annually. Among the
highly competitive products in which Canada excels are windows, doors

13
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and cabinets. Exports of wood and plastic windows and doors have increased
more than 186 percent over the past five years. Canadian-manufactured
kitchen cabinets also enjoy a worldwide reputation for quality, design and
finish as well as excellent export growth capacity.

Canada is recognized for its heating system technologies, including thermal
energy conservation. Its leading-edge heat recovery ventilators and air-
exchange technology reflect the high priority the Canadian industry places on
air quality. A Canadian breakthrough in air-flow technology and temperature
and moisture control is the seamless house-wrap sheeting membrane.

Canada excels in construction and building materials ranging from trusses and
insulated thin-brick panel-cladding materials to aluminum and vinyl cladding.

Canadian scientists have developed innovative technologies in masonry veneer
and asphalt roof shingling as well as high-density calcium silicate bricks.

Canadian companies have developed outstanding production systems for fast-
formed concrete foundations. Shotcrete and other construction and
restoration techniques such as dry-stacked concrete block-wall systems
exemplify Canada’s leading position in the use of concrete. Canada also leads
the way in tilt-up concrete construction, curtain-wall construction
technologies, and colour-coated steel production as well as the reconstitution
of structural wood to form the highest-strength and best-quality composite

materials.

WITH SOME

240 MILLION
HECTARES OF
COMMERCIAL

FORESTS, CANADA
IS HOME TO SOME
OF THE WORLD’S
FINEST SOFTWOODS
AND HARDWOODS,
INCLUDING THE
WORLD’S SECOND-
LARGEST COMMERCIAL

SOFTWOOD FOREST.
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FORESTRY

With some 240 million hectares of commercial forests, Canada is home
to some of the world’s finest softwoods and hardwoods, including the
world’s second-largest commercial softwood forest. This fine resource
base, combined with a highly skilled workforce, advanced technology
and proximity to international markets, gives Canadian forest products
a significant advantage in the world marketplace.

Canada is the world’s largest exporter of forest products. In 1998,
industry shipments totalled 858 billion, three fifths of which were
exported to markets around the world. Principal exports include high-
quality primary products such as market pulp, newsprint, softwood
lumber and wood-based panel products. The production and export of
value-added products such as paper packaging, stationery and business
papers, wood windows, doors, mouldings and furniture as well as wood
building products are high-growth areas.

Two key groups comprise Canada’s forestry sector: paper and allied
industries, and wood industries, with most of the country’s major forest
firms producing both paper and wood products. Mills that produce
commodity pulp and paper and wood products tend to be world-scale
operations with integrated activities ranging from silviculture and
harvesting to manufacturing, while producers of value-added products
tend to be smaller operations.

Over its 200-year history, the Canadian forestry sector has evolved into a
world-class, technologically advanced industry and a leader in sustainable
forestation techniques. As well, a new Canadian standard has been
developed for the certification of sustainable forest management.

Three internationally competitive forest products research institutes
have been established in Canada: the Pulp and Paper Research Institute
of Canada, the Forest Engineering and Research Institute of Canada,
and Forintek Canada Corporation. These institutes work collaboratively
with industry and government to address technology, product
innovation and environmental issues. Strong co-operation between
industry and government over the last decade has resulted in the
development of world-class technologies, especially in paper recycling.
For example, the closed-loop technology has revolutionized the paper
industry around the globe.

Canada’s forest product companies have made significant investments
in capacity-increasing manufacturing and environmental technologies,
resulting in high-quality, cost-competitive products that respect the
sensitive ecological balance of forest resources.
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Cultural

Industries

Television
Broadecasting is one of the largest and fastest-growing components of Canada’s

cultural industries. Canada has three national English-language television
networks and three French networks, several provincial educational television
services, 48 specialty programming services, 15 French specialty services, one
national French specialty service, five third-language specialty services, five
premium services, four pay-per-view services and two direct-to-home satellite
licensees. Canada also operates an international radio and broadcasting service,
Radio Canada International, and is one of the founding partners of TV-5, the
international French- language television service seen around the world. In
1998-99, the value of television production grew to reach $2.8 billion. Given
the increased number of private, specialty and pay-TV services, an all-time high
of $215 million was spent in 1998 on the acquisition of Canadian programming.

As new cable, pay-TV and satellite broadcast services emerge around the
world, Canadians are well equipped to provide their expertise. Already, many
Canadian television programming service holdings such as CanWest Global
and Chum City International are active in international markets, including
Australia, New Zealand and Ireland.

MULTIMEDIA

There are more than 500 producers of multimedia of varying specializations in
Canada. Canada has the right mix of education, content, technology,
infrastructure, skills and savvy to nurture multimedia development. Canadian-
based companies such as Alias, Softimage and Corel have been at the
forefront of developing graphics, animation and special-effects software, while
courses such as the animation program at Sheridan College in Toronto offer
students a world-class education in this highly specialized area. It is estimated
that 60 percent of the software used in Hollywood was developed in Canada.

VISUAL ARTS

The visual arts sector has experienced significant growth in Canada over the
past three decades. The domestic market has seen a healthy development,
both in expansion of market and in creative activity on the production side.
The sector is in a good position to develop its export markets. In the past
decade, we have already witnessed important penetration on the international
scene, mostly by individual artists. They are often invited to participate in
major international events such as the Venice Biennale, Sdo Paolo Biennale,
Sydney Biennale, and Documenta in Kassel. A number of associations, including
the Professional Art Dealers Association of Canada (PADAC), the Saskatchewan
Professional Art Galleries Association and the Association des galeries d’art
contemporain (Montreal), support their members in the promotion of
Canadian art and artists around the world. Art fairs are key to familiarizing
international art collectors, dealers and curators with Canadian art.

Canadian Excellence

Canada is also gaining international attention through domestic events
that feature an international component, including exhibitions organized
by the Ydessa Hendeles Foundation in Toronto and the Musée d’art
contemporain in Montreal, and international cultural events such as
“Le mois de la photo” in Montreal, the photo festival “Contact” in Toronto,
the Biennale de Montréal, and the Toronto International Art Fair.

CRAFTS

The export of Canadian arts and crafts is a growth sector, thanks in
large part to the creativity of Canadian artists and artisans and the
quality of their products. There are about 250 to 300 export-ready craft
and giftware producers in Canada. The contemporary crafts sector
represents a range of products from unique, handmade and individually
created collectable goods to some larger production objects. The main
export markets for giftware and luxury items are the United States,
France, Italy and the United Kingdom.

With native wholesalers and producers attending international trade
shows in Canada, the United States and Europe, arts and crafts products
are making their way into the export market. To date, efforts have been
focussed on the U.S. and German markets, but there is increased
emphasis on the potential offered by other European markets such as
Italy, Belgium and the Netherlands, and Asia. Canadian producers often
sell to European and Asian buyers through U.S. trade shows.

MUSEUM GOODS AND SERVICES

Canadian museums and museum consulting firms have achieved
international recognition for their expertise in museum planning and
managing, in museum training programs, and in information technology.
Some of the larger museums such as the Royal Ontario Museum, the
Glenbow Museum and the Royal British Columbia Museum have begun
to develop and to export consulting services, making the expertise of
senior staff members available to other museums and to the private sector.
At the Ontario Science Centre, the International Marketing Department’s
Museum Development Services have been active internationally for a
number of years. Principal activities include feasibility studies, advice
on the creation and operation of new science centres, and conceptual
exhibit design plans. There are also a number of Canadian consulting firms
specializing in museums who work both nationally and internationally.
They have been active internationally in recent years with, among
others, the development of new “turnkey” museums in Singapore, the
Philippines and Saudi Arabia.







Education

Canada has initiated several
marketing channels that provide
on-the-ground assistance to
Canadian education exporters to
promote their programs, services
and products in international
markets. The Canadian Education
Centre Network (CECN), through
10 offices in Asia Pacific (Bangkok,
Hong Kong, Jakarta, Kuala Lumpur,
New Delhi, Singapore, Seoul,
Taipei, Beijing and Canberra) and
five in Latin America (Mexico City,
Buenos Aires, Bogotd, Sao Paulo
and Santiago), promotes and
markets Canada as a destination for
international students as well as a
source of international corporate
and group training.

In Europe and the Middle East,
three Education Resource Centres,
based in the Canadian embassies in
Athens (Greece), Abu Dhabi
(United Arab Emirates) and Ankara
(Turkey), help Canadian education

exporters access these markets. The Canadian government has also
established partnerships with non-governmental organizations in countries
like Germany, Finland and Venezuela to promote Canadian education.

Since Canada is a large country, distance education allows Canadians in
remote areas to pursue their studies by correspondence. Many Canadian
educational institutions are actively involved in distance education, and
several offer such studies overseas. In many cases, Canadian information and
communication technology suppliers and educational institutions work with
foreign ministries of education or economic development to make distance
learning possible from cities around the world.

Canadian Excellence

In January 1999, Canada announced the opening of the first of a new
generation of marketing centres in Kyiv, Ukraine. The Canadian
Learning Centre (CLC) is a high-tech office designed to promote
Canadian capacity in educational services and products. Unlike a
Canadian Education Centre or an Education Resource Centre, the
primary focus of a CLC is not the recruitment of students to Canada. In
contrast, CLCs bring Canadian educational capacity, particularly new
learning technologies and distance education courses, directly to the
target country. Through partnerships with private industry, public
education institutions and government, CLCs are models of distance-
and technology-mediated learning overseas, permitting students to
receive education from Canadian institutions while remaining in their

home countries.

Canada, already with an excellent education system,
talented human resource pool and world-class
technological infrastructure, is quickly developing
into a leader in the new field of multimedia. Highly
interactive, multimedia combines content (text,
pictures, sound, music, graphics, data, animation,
full-motion video) to create a new world of
communication products. Largely delivered on
CD-ROM or through the Internet, multimedia
presentations have become an innovative and
effective way to inform and educate.

There are more than 500 multimedia producers in Canada — with
total revenues of about $350 million in 1998 — which employ some
3800 people. Experiencing tremendous growth, the sector was expected
to add another 3000 jobs in the year 2000 and increase revenues to
around $690 million. Courses such as the Multimedia Professional
Studies program at Sheridan College in Toronto will help ensure that
Canada has a steady supply of new talent and expertise in this exciting
new area.










lronment

anadians are committed to protecting their environment — to preserve
the quality of air and water, protect nature and conserve wildlife.
Canadians understand how environmental technologies provide jobs and
economic growth, enhance ecosystems through protection and prevention,
and improve our quality of life by reducing pollutants that harm our health
and environment. This attitude has helped foster an environmental industry
in Canada that is respected worldwide for its innovative approaches to

ecological challenges.

There are over 6000 Canadian firms active in the environmental industry.

Together, they earned environmental revenues of $14.4 billion in 1998, most E
of which came from the sale of manufactured goods such as membranes for %’
water treatment, heat exchangers, ventilation systems, recycling equipment,
alternative fuel vehicle components and hydro turbines. Services such as
consulting and environmental and energy engineering as well as a wide range
of scientific and technical services are also growing steadily, particularly in
spill prevention and clean-up, geomatics, remote sensing, waste management,

laboratory testing and general research.

CANADA’S

ENVIRONMENTAL

INDUSTRY IS

RESPECTED

WORLDWIDE FOR ITS

INNOVATIVE

APPROACHES TO

ECOLOGICAL

CHALLENGES.

Canadian Excellence

Most countries recognize that economic
growth and environmental protection go
hand in hand. While many are quickly
developing their own capabilities, they still
need to acquire efficient and workable
service and equipment solutions. Clients
and joint-venture partners around the
world look to Canada for environmental
expertise, whether in soil, water or air.
Canada is a world leader in environmental
services, biotechnology, remediation,
monitoring and instrumentation, with more
than 600 of Canada’s environmental
companies actively exporting.

In 1998, Canada exported close to $1.25 billion in environmental goods
and services, representing almost 9 percent of its total environmental
revenues. About 69 percent of these exports went to the United States,
followed by Asia, Europe and South America.

WASTE WATER MANAGEMENT

Canadian industrial waste water management firms, associated research
and development centres and universities have developed technical
solutions for complex municipal and industrial water and waste water
treatment requirements. Canadian firms specialize in a variety of
processes, including anaerobic technology, sequencing batch reactor
technology, biological nutrient removal, reciprocating ion exchange,
membrane systems, automated polymer dosing, ultraviolet oxidation
and disinfection, wet air oxidation, waste water treatment plant
modelling and wetlands technologies.

AIR QUALITY MANAGEMENT

Air quality management equipment manufactured by Canadian
companies can be grouped into four major categories: filters, extractors,
specialized scrubber components and precipitators. Canadian
companies have proven expertise in the management of sulphuric
emissions and the effects of acid rain as well as in advanced industrial
filtering systems.

Canadian air quality management firms have developed innovative,
cost-effective solutions in such emerging sectors as continuous
emissions monitoring with process controls, biofiltration, clean
incineration technologies, hot-gas cleaning using advanced particle
filters, and indoor and ambient air technologies.

29
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Canadian Excellepice

ALTERNATIVE ENERGY TECHNOLOGIES AND ENERGY EFFICIENCY

The Kyoto Climate Change Convention is pointing the way to the
future for energy companies relying on fossil fuels — greenhouse gas
(GHG) emissions must be reduced. Energy efficiency and renewable
energy technologies will be the primary means of doing so.

A number of Canadian environmental companies currently offer
technological solutions that control emissions, improve energy

PxoTo: ENVIRONMENT CANADA Sy
efficiency and reduce GHG emissions. Fuel cell technology, small-scale

hydro, and biomass fuel conversion, for instance, all provide efficient,
AR EET Iow-emiss'ion sourc.es of power, and are recognized as some of the best
technological solutions to mitigate climate change. Canada is a world

leader in the early commercialization of these technologies and is
strategically positioned to capture a substantial share of the global
market for micropower — small, clean, reliable and cheap generating
technologies for use in transportation, electricity generation and
portable heating products. In fact, Canadian firms are among the few in
the world that have clustered to build and successfully demonstrate
technically viable hydrogen fuel cell engines for buses.

‘ ! Currently 80 percent of municipal and industrial solid waste in Canada is

: disposed of by landfilling processes, with the remainder disposed through

| recycling, resource recovery and incineration. As a result of the introduction
of more stringent regulations in many countries, solid waste management has
become one of Canada’s fastest-growing environmental sectors. While the
emphasis to date has been on the North American market, Canadian

equipment, technologies and services are now being sold worldwide.

Canadian expertise in solid waste management includes composting and
recycling technologies, material recovery facilities, co-generation incineration,
waste management planning, sludge management, anaerobic treatment, soil
remediation, landfill and liner design, and hazardous waste disposal.

HAZARDOUS WASTE DISPOSAL AND SITE REMEDIATION

A number of Canadian waste management firms offer specialized services and
technologies for oil and gas extraction and delivery, electrical power
generation, and pulp and paper manufacturing, to name a few. Several firms in
British Columbia, Alberta, Ontario and Nova Scotia have developed
considerable expertise in cleaning up oil-contaminated sites and marine oil
spills. Other unique Canadian technologies treat specific chlorinated

contaminants, heavy metals or oily sludges.
PHoro: BALLARD Power

New Canadian hazardous waste technologies also help prevent pollution and |
reduce and recycle hazardous waste. As well, many Canadian environmental

service firms offer site assessments and diagnostics using advanced

instrumentation in preparation for site remediation. A few companies market

specialized thermal, biological, phyto and chemical technologies for

contaminated soil treatment.
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that have made them attractive to customers and investors around the

world. They offer investments that are not only lucrative, but low in risk.

From banks, trust companies and co-operatives to insurance companies and
stock exchanges, Canada’s well-regulated financial institutions are among the
safest in the world. Canadian legislators are very attentive to the rules and

regulations that govern Canada’s financial sector. They are determined to

maintain a system that is stable and encourages competition.

Canadian financial institutions are also among Canada’s leading export

earners. Liberalization of financial regulations in North America, South

America, the Caribbean, Europe and Asia is providing foreign clients with

greater opportunities to take advantage of Canadian financial services.

anadian financial institutions offer a variety of products and services

Canadian Excellence

Canada’s six major banks have all established foreign commercial
operations, most of them in a number of countries on several
continents. Canadian life insurance companies, major investment

brokers and trust companies operate virtually everywhere in the world.

These institutions have responded to the growing interest of foreign
investors in Canada as a secure, low-restriction market offering

attractive returns and an opportunity for risk diversification. They have

also responded to the growing demand for competitive, reliable
financial services in other countries.

While there are differences among the services offered by Canadian

institutions, there are also some basic similarities:

» Banks focus on private and investment banking services for both
Canadian and international customers. They also offer foreign
exchange and treasury services, trade credit, guarantees and
acceptances.

* Trust companies offer private and merchant banking, investment
services and a range of advisory services to both international and
Canadian clients.

» Life insurance companies sell individual policies and annuities to
local customers, either directly, through brokers, or through
corporate employee benefit plans.

* Brokerage houses offer Canadian securities — as well as securities
from other countries — to international and Canadian customers.

Technological change is making modern financial institutions more
efficient and user-friendly. Canadian financial institutions have
developed a sophisticated capacity to manage efficient automated
systems spanning large networks of branches across Canada. They
possess a wealth of expertise in operating and co-ordinating branches,
in the design of payments systems, and in many other areas. Some
foreign financial institutions have already learned that they can speed
up the modernization of their systems by taking advantage of these

advisory resources.

The Canadian Depository for Securities has developed an automated
facility for the electronic clearing of security transactions and the
custody of securities. This facility helps reduce clearing costs through
both its efficiency and its protection against fraud and corruption.
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Information and
Communication
T/e<¢ h no l/olg Ije s

eading-edge information and communication technologies (ICT) are key
elements of a country’s infrastructure and of its international
competitiveness. Working from a sophisticated domestic base, Canadian

companies have helped upgrade information and communication systems

around the world.

Canadians have been setting the pace in some of these industries for more
than a century. The very first telephone call was placed in Canada by
Alexander Graham Bell, the Canadian inventor of the telephone. Canadian
ICT companies continue to win contracts throughout the world, particularly

in the highly competitive U.S. market.

One need only look at a map to see that Canada’s communications systems
have always had to overcome challenging geography and climatic extremes.
(Canada’s recent telecommunications breakthroughs have coincided with
information technology advances in software, computers, peripherals,
instrumentation and services, multimedia, geomatics and electronic

components. Canadian ICT suppliers are also responding to the growing

CANADIAN TELECOMMUNICATIONS
“FIRSTS”’ INCLUDE:

* THE WORLD’S FIRST ALL-OPTICAL
NATIONAL R&D INTERNET (2000)

© THE WORLD’S MOST POWERFUL
GEOSTATIONARY MOBILE COMMUNICATIONS
SATELLITE (1996)

®* THE WORLD’S MOST COMPREHENSIVE
FIBRE-OPTIC NETWORK (1994)

®* THE WORLD’S LARGEST POINT-TO-POINT
ASYNCHRONOUS TRANSFER MODE (ATM)
NETWORK (1993)

®* THE WORLD’S LARGEST CONTIGUOUS
CELLULAR NETWORK (1990)

®* THE WORLD’S FIRST NATIONAL
GEOSTATIONARY SATELLITE (1972)

® THE WORLD’S FIRST PACKET-SWITCHED
NETWORK (1972)

®* THE WORLD’S FIRST DOMESTIC DIGITAL

MICROWAVE NETWORK (1971)

Canadian Excellence

market demand for electronic commerce
products by advancing their traditional
expertise in document management, data-
mining, multimedia tools and other areas to
the Internet environment. At the same time,
Canadian companies are developing a
worldwide reputation in new areas like
encryption.

COMMUNICATION TECHNOLOGIES

Canadians are the largest users of telephones
in the world — 99 percent of households
have telephones and more than 90 percent
have been digitized. As well, 92 percent of
Canadians have access to multiple television
channels through cable networks.

Canada has the lowest Internet access costs
in the world. It is tied with the United States
in Internet use per capita, is second only to
the U.S. in Internet hosts per capita, and leads
the world in the use of electronic banking.

Coast-to-coast fibre-optic networks provide a
full range of commercial services as well as
the necessary bandwidth required to develop
and test tomorrow’s high-speed multimedia
services. The spiralling need for high-capacity
data connectivity and the trend toward
carrier consolidation have encouraged many

Canadian companies to invest in and develop broadband technology,
i which will allow them to offer a wider range of voice and data services.

Canadian telecommunications companies are active in such countries
as the United States, the United Kingdom, Brazil, China, Thailand and
the Philippines, installing the same efficient communications networks
r that Canadians have come to depend upon at home.

Over the next 10 years, Canada’s local and long-distance networks will
be upgraded to interactive, two-way broadband capacity, at which time
about 85 percent of all businesses and homes in Canada will have
access to the multimedia traffic lanes and technologies of the
information highway. Canada’s goal is to build the highest-quality,
lowest-cost information network in the world.

37




In 1998, Canada sold over $11.8 billion in
telecommunications equipment, mostly to the United
States, China and the United Kingdom. Canadian
companies specialize in several areas of telecommuni-
cations, including switching systems, broadband and
multimedia products and services, fibre-optic cabling,
rural communications, submarine cable systems,
satellite networking, computer telephony integration
and mobile and cellular phones. In fact, there are very
few ICT areas in which Canadian companies are not

at the forefront.

The willingness to form strategic alliances and
transfer technology is an essential characteristic of

a good partner. Many joint trade and investment
opportunities have been realized after representatives of other countries
visited Canada through the Telecommunications Executive Management
Institute of Canada education program. Countries are moving toward the
creation of more open economic systems, welcoming healthy competition
from abroad and joint enterprises within their own borders.

Canada itself encourages both competition and outside investment. Its
regulatory agency, the Canadian Radio-television and Telecommunications
Commission, has effectively opened competition for local telephone and
international long-distance service to all suppliers, including cable companies,
resellers and wireless providers. As a result, telecommunications companies
can now provide new information and multimedia services such as home
banking and shopping, distance education and telehealth.

INFORMATION TECHNOLOGIES

Canadian exports of information technology products, including computers,
consumer electronics, peripherals and software products, are on the rise.
With Canadian firms recording strong performances and demonstrating
growing capacity, offshore investors and companies are eager to form

alliances in Canada.

Canada’s expertise in information technologies has traditionally been, and
continues to be, in software and multimedia products and in geomatic
solutions. Revenues of the top 100 Canadian software product companies
totalled over $3.1 billion in 1999 (up 26 percent from 1998), of which

77 percent came from exports. Similarly, revenues of the top 50 professional
service firms grew by 39 percent, reaching $4.8 billion in 1999. Many of these

CANADA HAS
ESTABLISHED LEADING
POSITIONS IN
SPECIALIZED MARKETS
SUCH AS GRAPHICS,
INTERNET TOOLS,
DOCUMENT
MANAGEMENT,
GEOGRAPHIC
INFORMATION
SYSTEMS, SYSTEMS
DEVELOPMENT AND
INFORMATION
TECHNOLOGY

MANAGEMENT.
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companies have formed strategic alliances with foreign partners to
enhance their distribution capabilities and foster new product
development.

Canada has established leading positions in specialized markets such as
graphics, Internet tools, document management, geographic information

systems, systems development and information technology management.

The SchoolNet program, a co-operative venture among federal, provincial
and territorial governments, is integrating the Internet into virtually
every classroom, library and community across the country to help
Canadians develop the skills to meet the demands of today’s information-
and knowledge-based economy.

In the field of new media or multimedia, Canadian firms are developing
high-quality training and educational products and are also excelling in
specialized areas such as animation, 3D simulation and photo applications.
In fact, about 60 percent of the software used for movies in Hollywood,
including Apollo 13, Titanic and Godzilla, was developed in Canada.

The United States is still the largest foreign market for Canada’s
software and new media industries, but Canadian companies are
quickly building international alliances in countries such as the United
Kingdom, Brazil, Peru, Norway and Singapore.

Geomatics, an area in which Canada has become recognized as an
international leader, involves the acquisition, storage, analysis,
distribution and management of geographically referenced information.
This technology can be used to manage information in such diverse
areas as natural resources, weather and tax collection. Canadian
industry-government alliances have successfully captured a number of
international geomatic projects.

Canada is also well positioned to compete in electronic commerce with
its enviable policy framework, which includes an encryption policy,
privacy and digital signature legislation, a framework for consumer
protection currently under development by industry and consumer
representatives, tax neutrality, and a comprehensive review of
intellectual property rights.
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CANADA IS THE At the end of 1999, companies

o of all sizes listed on Canadian
WORLD’S LARGEST )
stock exchanges held interests

PRODUCER OF in exploration and producing

—T— properties in more than

100 countries around the
URANIUM AND, IN world. Large Canadian mining

1998, RANKED companies now control
r

approximately one third of

SECOND 1N THE planned worldwide exploration |
PRODUCTION OF expenditures. ‘
NICKEL, ZINC AND Canada’s geological assets, combined with its well-established mining :
CADMIUM. infrastructure, an efficient transportation system and a highly skilled
and productive workforce, have earned it an international reputation
for excellence in mining. In 14 of the last 27 years, Canada has ranked
first in the world as a destination for international mineral exploration
capital.
MINING TECHNOLOGIES
To achieve and maintain Canada’s impressive level of mineral
anada has vast amounts of natural resources and energy reserves and produstion, Catialling companies have develaped nnique wsing and
has become a leader in the multi-faceted field of mineral development. exploration expertise in all aspects of underground and open-pit
Canadians have designed, built and now operate a large network of infra- mining. In addition, most of Canada’s mining workforce uses
electronics, robotics and advanced telecommunications technologies.
structure used to explore, refine and distribute these resources. I
IN 14 OF THE LAST Canada pioneered the development of many exploration techniques in i
MINING ground and airborne geophysics, with Canadian companies controlling |
27 vears, CANADA A s ) : : ‘
70 percent of the world market for airborne geophysical surveying.
Canada is one of the world’s largest producers and exporters of minerals, HAS RANKED FIRST
metals and related products, with approximately 300 mines, 3000 quarries | P — Canadian technologies improve mine safety, enhance environmental
) . systems and increase productivity, allowing mining companies to be at
and some 50 non-ferrous smelters, refineries and iron plants. Canada is the | s o el aoimmenitie bex: Canmin compmmlios we derelopiot Be |
world’s largest producer of potash and uranium and, in 1998, ranked second ! “intelligent mine” — which can automatically detect changing mine i
, INTERNATIONAL o . d . ‘
in the production of nickel, zinc and cadmium. | conditions and respond appropriately. Canada is also a world leader in ;
| MINERAL EXPLORATION microwave applications for refractory and carbonaceous ores, as well as
? —— other technologies such as three-dimensional geological computer

modelling and mine-planning systems.
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PHoTO: BOMBARDIER
TRANSPORTATION

he first bond of Canadian nationhood was the transcontinental railway
built across this vast and rugged country late in the 19th century. Since
then, efficient, reliable transportation has been a priority. To be competitive,
Canadians have had to develop transportation systems and vehicles that move
people and goods quickly, inexpensively and safely, over long distances, in all

kinds of weather.

Canada now has more kilometres of road and railway track per person than
most other countries, including the United States. Intermodal passenger
systems, whether subways, buses or commuter rail lines, exist in every major
city. The Trans-Canada Highway, completed in 1962, is, at 7775 km, the

longest national highway in the world.
RAIL AND URBAN TRANSIT

In 1999, the rail and urban transit sector of Canada’s transportation industry
shipped approximately 83 billion worth of goods, more than 70 percent of

which was destined for foreign countries. The United States is Canada’s top

Canadian Excellence

customer, but countries in Asia and Latin America have shown an
increasing interest in Canadian capabilities. Canadian sales to non-U.S.
markets have increased significantly since 1993, particularly through
the design, engineering and construction of ready-to-operate transit
systems.

Major products offered by the Canadian industry include:

* rail rolling stock: passenger and freight;

» turnkey passenger rail systems;

* buses: large transit buses; low-floor and alternative fuelled buses;
intercity coaches and school buses;

» diesel locomotives: D-C and A-C traction;

» signalling and communication systems;

» advanced train-control systems;

* specialized software for transit scheduling, operations and public
information; and

« consulting services such as the development and implementation of
management information systems.

With showpiece urban transit systems in Canada, Turkey and the
United States, and work under way on transit projects in Malaysia,
Canadian companies have demonstrated they can provide the
necessary products and expertise

AUTOMOTIVE

Canada possesses the sixth-largest automotive industry in the world. It
would be difficult to overstate the importance of the automotive sector
to Canada’s economic growth.

The light vehicle sector assembles passenger cars and light-duty trucks,
produced by DaimlerChrysler, Ford, GM, Honda, Suzuki and Toyota.
The automotive parts industry includes “in house” production by
vehicle assemblers as well as that of independent producers, over a
wide range of products for original equipment (OE) and aftermarket
(AM) parts and accessories. There are approximately 550 parts plants
in Canada. Heavy-duty truck and bus manufacturing comprises nine
major manufacturing plants that supply approximately 20 percent of
the total North American demand for heavy trucks and over 70 percent
of the demand for intercity and urban buses.
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PxoTo: BALLARD POWER

In 1999, the total value of vehicles and parts manufacturing shipments was
8103.6 billion, of which over 80 percent was exported, mostly to the United
States. The sector accounted for 178 000 direct manufacturing employment
positions and 536 000 in total employment, and generated an overall
§4-billion automotive trade surplus. Canada’s light vehicle production, valued
at $70.3 billion, was three million units from 15 plants. Parts production,
valued at $33.3 billion, accounted for 13 percent of Canada’s manufacturing

gross domestic product (GDP).

Growth in the Canadian automotive industry has been significant. Assembly
production increased by 750 000 units over the past 12 years. Nowhere has
this growth been more evident than in the auto parts sector. The sector
emerged from restructuring in the mid-1990s strong, world class, global in
outlook, and competitive. Canadian parts makers survived strong international
competition and a growing excess capacity by providing quality products,
innovative processes (e.g. blow/injection moulding, tool/die, light-metal

technology) and niche technologies.

(anada has also emerged as a world leader in alternative fuel and clean
propulsion systems, such as Ballard Power Systems’ clean hydrogen fuel cell
engines. Advanced materials (metals and plastics), manufacturing processes
and alternative fuel systems are also potentially significant fields for Canadian
expertise in cutting- edge technologies. GM, Chrysler and Ford are each

undertaking alternative fuel projects at Canadian locations.

PHoTo: BOMBARDIER AEROSPACE
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Canada also has a strong and competitive aftermarket sector and is a
source for replacement parts, accessories, and service and repair
equipment for many international clients. Canadian aftermarket sales
and services were valued at 8§15 billion in 1999.

AEROSPACE

Canada’s aerospace sector includes aircraft and aircraft parts manufacture,
avionics, defence industries, space industries, and support systems,
such as air traffic management, simulation and training. Canada has
earned a reputation throughout the world for supplying high-quality,
innovative aerospace products and services in selected niche markets.

AIRCRAFT AND AIRCRAFT PARTS

Bombardier Aerospace, a unit of Bombardier Inc., is the world’s leading
manufacturer of business, regional and amphibious aircraft with full
design and production capabilities in three countries.

Bombardier Aerospace leads the 20- to 70-passenger regional carrier
market with its Q Series Dash 8® turboprop and CRJ Series airliner
families. It now offers added capacity with the 70-seat Q400 and

two derivatives of its 50-passenger CRJ regional jet: the 70-seat
CRJ700 Series to enter service in early 2001; and the 86-seat CRJ900,
in early 2003.

Bombardier Aerospace offers the industry’s widest range of business
jets, from the light and midsize Learjet® series to the widebody
Challenger®, super midsize Continental
Business Jet and ultra long-range Bombardier
Global Express®. Bombardier also provides
the industry’s most comprehensive range of
aviation services including the Flexjet®
fractional aircraft ownership program,
technical services, aircraft maintenance and
pilot training for business, regional airline
and military customers. Bombardier also
produces the multimission Canadair 415

b " "v \ S

waterbomber.

Bell Helicopter Textron, a division of Textron
Canada Ltd., the first totally integrated
helicopter manufacturing company in Canada,
currently manufactures the 206B-III Jet
Ranger, 206L-IV Long Ranger, and 407 light
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Canadian

Trade

Commissioner
Service

Algeria, Algiers
Argentina, Buenos Aires

Australia
Canberra
Sydney

Austria, Vienna
Bangladesh, Dhaka
Barbados, Bridgetown
Belgium, Brussels

Brazil
Brasilia
Sao Paulo
Belo Horizonte
Rio de Janeiro

Britain, London

Brunei Darussalam,
Bandar Seri Begawan

Burkina Faso,
Ouagadougou

Cambodia, Phnom Penh
Cameroon, Yaoundé
Chile, Santiago

China
Beijing
Guangzhou
Hong Kong
Shanghai
Chongging

Tel: (213-2) 91-49-51
Tel: (54-11) 4805-3032

Tel: (61-2) 6270-4000
Tel: (61-2) 9364-3000

Tel: (43-1) 531-38-3355
Tel: (88-02) 988-7091
Tel: (246) 429-3550
Tel: (32-2) 741-0620

Tel: (55-61) 321-2171
Tel: (55-11) 253-4944
Tel: (55-31) 213-1651
Tel: (55-21) 542-7593

Tel: (44-20) 7258-6600

Tel: (673-2) 220043

Tel: (226) 31.18.94
Tel: (855-23) 213-470
Tel: (237) 23-23-11
Tel: (56-2) 362-9660

Tel: (86-10) 6532-3536
Tel: (86-20) 8666-0569
Tel: (852) 2847-7414

Tel: (86-21) 6279-8400
Tel: (86-23) 6373-8007

Abroad

Colombia, Bogota
Costa Rica, San José
Céte d'lvoire, Abidjan
Croatia, Zagreb

Cuba, Havana

Czech Republic, Prague
Denmark, Copenhagen

Dominican Republic,
Santo Domingo

Ecuador, Quito

Eqypt, Cairo

El Salvador, San Salvador
Ethiopia, Addis Ababa
Finland, Helsinki

France, Paris

Gabon, Libreville

Germany
Berlin
Diisseldorf
Hamburg
Munich

Ghana, Accra

Greece, Athens
Guatemala, Guatemala City
Guinea, Conakry

Guyana, Georgetown

Tel: (57-1) 657-9800
Tel: (506) 296-4149
Tel: (225) 20-21-20-09
Tel: (385-1) 488-1212
Tel: (537) 24-2516
Tel: (420-2) 7210 1800
Tel: (45) 3348 32 00

Tel: (809) 685-1136
Tel: (593-2) 506-162
Tel: (20-2) 794-3110
Tel: (503) 279-4655
Tel: (251-1) 71 30 22
Tel: (358-9) 17 11 &1
Tel: (33) 1.44.43.29.00
Tel: (241) 7373 54

Tel: (49-30) 203120
Tel: (49-211)172170
Tel: (49-40) 46-00-27-14
Tel: (49-89) 21-99-57-0

Tel: (233-21) 228555
Tel: (30-1) 727-3352-53
Tel: (502) 333-6102
Tel: (224) 46 23 95

Tel: (592-2) 72081
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Haiti, Port-au-Prince
Hungary, Budapest

India
New Delhi
Mumbai
Bangalore
Chandigarh

Indonesia, Jakarta
Iran, Tehran
Ireland, Dublin
Israel, Tel Aviv

Italy
Rome
Milan

Jamaica, Kingston

Japan
Tokyo
Fukuoka
Hiroshima
Nagoya
Osaka

Jordan, Amman
Kazakhstan, Almaty
Kenya, Nairobi

Korea
Seoul
Pusan

Kuwait, Kuwait
Latvia, Riga

Lebanon, Beirut

Tel: (509) 298-3050
Tel: (36-1) 392-3360

Tel: (91-11) 687-6500
Tel: (91-22) 287-6027-30
Tel: (91-80) 559-9418
Tel: (91-172) 716-020-24

Tel: (62-21) 525-0709
Tel: (98-21) 873 2623
Tel: (353-1) 478 1988
Tel: (972-3) 636-3351

Tel: (39-06) 44598.1
Tel: (39-02) 6758-1

Tel: (876) 926-1500

Tel: (81-3) 5412-6200
Tel: (81-92) 752-6055
Tel: (81-82) 211-0505
Tel: (81-52) 972-0450
Tel: (81-6) 6212-4910

Tel: (962-6) 566-6124
Tel: (7-3272) 501151
Tel: (254-2) 21 48 04

Tel: (82-2) 3455-6000
Tel: (82-51) 246-7024

Tel: (965) 256-3025
Tel: (371) 783-0141
Tel: (9610 4-713 900

Canadian

Malaysia, Kuala Lumpur

Mali, Bamako

Mexico
Mexico City
Guadalajara
Monterrey

Morocco, Rabat

Mozambique, Maputo

Netherlands, The Hague

New Zealand, Auckland

Nigeria, Lagos

Norway
Oslo
Reykjavik

Pakistan
Islamabad
Karachi

Panama, Panama City
Peru, Lima
Philippines, Manila
Poland, Warsaw
Portugal, Lisbon
Romania, Bucharest

Russia
Moscow
Saint-Petersburg

Saudi Arabia, Riyadh
Senegal, Dakar

Singapore

South Africa, Johannesburg

Excellence

Tel: (603) 2718 3333
Tel: (223) 21 22 36

Tel: (525) 724-7900
Tel: (52) 3615-6215
Tel: (52-8) 344-3200

Tel: (212-7) 68 74 36
Tel: (258-1) 492-623
Tel: (31-70) 311-1600
Tel: (64-9) 309-3690
Tel: (234-1) 262-2512

Tel: (47) 2299 5300
Tel: (354) 568-08-20

Tel: (92-51) 227-9100
Tel: (92-21) 561-0672

Tel: (507) 264-7115
Tel: (511) 444-4015
Tel: (63-2) 867-0095
Tel: (48-22) 584-3360
Tel: (351-21) 316-4651
Tel: (40-1) 222-9845

Tel: (7-095) 956-6666
Tel: (7-812) 316-3346

Tel: (966-1) 488-2288
Tel: (221) 823 92 90
Tel: (65) 325-3200
Tel: (27-11) 442-3130










