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St. Lawrence

Sudar
Preserving rime means a great 

demand for sugar.

Satisfy your customer and ensure 
a repeat order by supplying her with
DIAMOND BRAND SUGAR.

jytJ. r.

Made from selected Pure Cane 
and 100% pure.

MANUFACTURED BY
! {

St. Lawrence Sugar Refineries, Limited
MONTREAL

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation*. 
Copy of report will be neat eu request to anyone interested.

BRAND



CANADIAN GROCER

THE

Polish MARK
TRADE

YOU and your customer are assured of service, satisfaction and value 
when you stock and prominently display O-Cedar Products.

The Manufacturers of O-Cedar Products have so consistently followed the 
ideals of quality that their Trade-Mark is now invariably accepted as an assur
ance of standard quality, quantity contents and value.

O-Cedar Products have exceptional merits. The extensive advertising of 
them widens the circle of their friends; but it is the ever-increasing repeat or
ders for these lines that most surely indicate their worth.
Display O-Cedar Products where they can be easily seen; or, still better, display them in your 
window occasionally. We have some beautiful window cards and hangers which we will send 
on request. These form a strong “link up” with the other O-Cedar advertising in newspapers, 
magazines and street cars.
Ask your jobber’s salesman about the O-Cedar Special Assortments and O-Cedar Profit Deals.

CHANNELL CHEMICAL COMPANY, LIMITED
369 SORAUREN AVE., TORONTO

O’LOANE, KIEL Y & CO., LTD.
VANCOUVER, B. C.

Wholesale Grocery Brokers, Manufacturers Agents and Distributors
We offer first-cl»s« Intelligent and Reliable Service.
26 years’ experience in Wholesale Grocery and Kindred Lines.
WE HAVE experienced specialty Salesmen; Free and Bonded 
Storage Facilities and Trackage.
We have Reliable Brokerage Connections in every Wholesale City in Canada and in 
many United States Cities.

WE SOLICIT RELIABLE ACCOUNTS

Import and Export Departments
IMPORTERS—Specializing Oriental produce, including Beans, Peas, Seeds, Rice, Tapioca, Spices, Tes, Coffee, Ceylon

Cocoanut, Peanuts, Walnuts, Sulphur, Kauri Gum, Hemp Oil, Cocoanut, Peanut, Cottonseed, Soya 
Bean, Castor, Chinawood Oil, Fish Oil, Australian Mutton; Packers’ By-Products, including Tallow, 
Grease, Lard, Sausage Casings, Hides, etc.; Cordage, Glassware, Matches, Raw Materials, etc.; Dried 
Fruits, Honey, Jams, Fruit Pulp, Australian Currants and Produce.

EXPORTERS—Including Canned Salmon, Herring, Clams, Pilfehards, Salt Herring and Salmon in barrels, and other
Cured FUh; Canned Milk, Canadien and American Canned Fruits and Vegetables, Dried Fruits and 
Vegetables and other Food Products, Paper, Pulp, Lumber, Box Shooks. Potatoes, Apples, Beans. 
Peas, Seeds, etc.
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A favorite the whole year round s

| OYtlwH/S |

I ST. CHARLES 1
| EVAPORATED MILK |
jfj A Borden Product of delicious purity and undoubted economy.

Suggest St. Charles Evaporated Milk to every housewife. In these
days of soaring prices she will thoroughly approve of the appetiz- H
ing and delicious dishes that this Borden Milk Product makes
possible. H
Recommended for all table and cooking purposes by the most
notable Domestic Science experts.

“The Milk that Cuts the Cost of Cooking”
Show it in to-day’s displays.

1 BORDEN MILK COMPANY. LTD. )
| Leaders of Quality
| MONTREAL |

Branch Office : No. 2 Arcade Building, Vancouver, B.C.

If any advertisement interests you, tsar it out now and place with letters to be answered.
4^99999999999999999999999999999999999289999999999999999^
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Bowes PRODUCT/
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600b QUALITY.
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Peanut Buttib

| Mince Heat | . M
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KRAUT IS DUTCH—NOT GERMAN!
If any of your customers have scruples about eating Kraut 
for patriotic reasons, just refer them to the following dispatch 
from Washington :—

“Washington, May 30th.—Sauer Kraut may be eaten without disloyalty. 
The Food Administration to-day explained that the dish is of Dutch, 
rather than German origin and that those who make free use of it will 
be performing a patriotic service by stimulating a greater use of cabbage 
and thus saving staple foods needed abroad.”

“Simcoe” and “Dominion” Brand
KRAUT

is of the highest quality. Its delicious flavor appeals 
to every taste. Order a supply, but order quick— 
the supply is limited. Telegraph your order to-day 
at our expense.

Dominion Canner» Limited
Hamilton, Canada

License No. 14-12 Lieen* nv u-i, • Th, SomlotQuoUty”

If any odvrrtiorment interests you, tour II out now and plot» wit* letters to bo answered.
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CLARK’S
SOUPS
Assure You 

Prime 
Quality

FOURTEEN KINDS
Vegetable 
Ox Tail 
Pea
Consomme
Julienne

Chicken 
Mock Turtle 
Tomato
Vermicelli Tomato 
Celery

FOR YOUR CUSTOMER 
Purity, Ease, Economy

FOR YOU
Ready Sale and Good Margin

Mulligatawny 
Scotch Broth 
Mutton Broth 
Green Pea

W. CLARK, LTD. MONTREAL

CANADA FOOD BOARD LICENSE No. 14-216
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DUST vs. GOODWILL
DUST is the greatest enemy in the store. It lessens public 

goodwill in proportion as it increases the shop-worn 
appearance of the stock on the shelves. Although impossible 

to keep out the dust altogether, it is not only possible, but 
easy to control and hold 90% of the atmospheric dust in 
your store by using

Boor Pressing
It is sanitary', non-evaporating and non-gumming. Floors 
and fixtures treated with it gain in appearance and wearing 
quality. As much as 500-700 square feet of floor space can 
be treated with one gallon. A floor once dressed requires no 
further attention for the next three or four months other 
than regular sweeping with a hard broom.

Supplied in one and four gallon cans and barrels and 
half barrels.
An ordinary floor sprayer may be used in applying Standard 
Floor Dressing.

IMPERIAL OIL LIMITED
BRANCHES IN ALL CITIES

STANDARD 1 
; FLOOR DRESSING

«MPgRlAü Oil LIMITEp

1 :!f

impiria,

____

■

t ' ■ i
If any advertisement interests you. tsar « out now and plate with letters to he answered.
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WAGSTAFFE’S
1918 PACK JAM

The Most Modern and Up-to-date Fruit 
Preserving Factory in Canada

ftoSTAFfC>?.usTArr*;

Strawberry
Raspberry
Black Currant
Plum
Peach
Apricot

^.G3TAFfCVi?. 3TA* fjr

All Ready for Delivery.

WAGSTAFFE, Limited
Hamilton, Canada

If any advertisement interests you. tear it out now and place with letters to be answered.
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Becoming a Bigger Man
WHAT is the difference between some men you know and others known to you? 

Why are some men earning $3,000 a year and some $30,000? You can’t put it 
down to heredity or better early opportunities, or even better education. What, 

then, is the explanation of the stagnation of some men and the elevation and progress of 
others?

We are reminded of a story. A railroad man, born in Canada, 
was revisiting his home town on the St. Lawrence River. He 
wandered up to a group of old-timers who sat in the sun 
basking in blissful idleness. “Charlie,” said one of the old 
men, “they tell me you are getting $20,000 a year.'* “Some
thing like that,” said Charlie. “Well, all I’ve got to say, 
Charlie, is that you’re not worth it.”

A salary of $20,000 a year to these do-nothing men was in
credible. Not one of the group had ever made as much as 
$2,000 a year, and each man in the company felt that he was 
a mighty good man.

Charlie had left the old home town when he was a lad. He 
had got into the mill of bigger things. He developed to be a 
good man, a better man, the best man for certain work. His 
specialized education, joined to his own energy and labor sent 
him up, up, up. To put it in another way: Charlie had always 
more to sell, and the world wanted his merchandise—brain, 
skill and ability. Having more to sell all the time, he got 
more pay all the time.

Charlie could have stayed in the old home town; could have 
stagnated like others; çould have been content with common 
wages. In short, Charlie could have stayed with the common 
crowd at the foot of the ladder. But Charlie improved him
self and pushed himself, and this type of man the Goddess of 
Fortune likes to take by the hand and lead onward and upward.

Almost any man can climb higher if he really wants to try. 
None but himself will hold him back. As a matter of fact,

the world applauds and helps those who try to climb the lad
der that reaches towards the stars.
The bank manager in an obscure branch in a village can get 
out of that bank surely and swiftly, if he makes it clear to 
his superiors that he is ready for larger service and a larger 
sphere. The humble retailer can burst the walls of his small 
store, just as Timothy Eaton did, if he gets the right idea and 
follows it. It is not a matter of brain or education so much 
as of purpose joined to energy and labor. The salesman or 
manager or bookkeeper or secretary can lift himself to a 
higher plane of service and rewards if he prepares himself 
diligently for larger work and pay. The small manufacturer, 
the company director, the broker—all can become enlarged in 
the nature of their enterprise and in the amount of their in
come, — by resolutely setting themselves about the task of 
growing to be bigger-minded men. •

Specialized information is the great idea. This is what the 
world pays handsomely for. And to acquire specialized in
formation is really a simple matter, calling for the purposeful 
and faithful use of time. This chiefly.

One does not have to stop his ordinary work, or go to a uni
versity, or to any school. One can acquire the specialized 
information in the margin of time which is his own—in the 
after-hours of business. Which means: If a man will read 
the right kind of books or publications, and make himself a 
serious student at home, in his hours—the evening hours or 
the early morning hours—he can climb to heights of position 
and pay that will dazzle the inert comrades of his youth or 
day’s work.

IF business—BUSINESS—is your chosen field of work, we counsel you to read each week 
THE FINANCIAL FOOT. It will stimulate you mentally. It will challenge you to further 
studious effort. It will give you glimpses into the world of endeavor occupied by the 

captains of industry and finance. With the guidance of the POST, and with its wealth of 
specialized information, you, a purposeful man, aiming to go higher in life and pay, will find 
yourself becoming enlarged in knowledge and ambition, and will be acquiring the bases and 
facts of knowledge which become the rungs of the ladder you climb by.

It is the first step which costs. But this cost is trivial—a single dollar. We offer you the 
POST for four months for a dollar. Surely it is worth a dollar to discover how right we 
are in our argument. If you have the will to go higher in position and pay, sign the 
coupon below.

THE MACLEAN PUBLISHING COMPANY, LIMITED,
Dept. CG—143-153 University Ave., Toronto.

Send "J THE FINANCIAL POST for four months for one dollar. 

Money to teJEÎSÏ

Signed ......



August 2, 1918 CANADIAN GROCER 7

8B0B820688
,■ >

.. .mmsmm■

Just
the
Car
for

Grocers

Made
in

Canada

Does This Delivery Body Suit
Your Business?

We have all kinds and all sizes, but we specialize on 
the Unit Plan, standardized, steel-skeleton, Babcock 
Body. From one unit four styles can be made by 
simple additions of extra fittings.

/

Constructed for strength, with patented steel skele
ton which gives rigidity, durability a n d a lightness 
which wood could never give. The neat appearance 
of Babcock Bodies is one feature that makes them a 
credit to any business house using them in their 
Auto Delivery Service.

Write for Illustrated Folder and Prices.

CARRIAGE FACTORIES, LIMITED
Head Offices: Excelsior Life Bldg., Toronto. Sales Offices: Montreal, Toronto, Winnipeg

If any advertisement intereete you. tour it out now and place with letter* to be anewered.
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You Can SellTapatco Gloves 
to the Men of Your Town

The Tapatco Glove is a well made, comfort
able, long-wearing working glove that will give 
every man unlimited satisfaction.
Get this profitable extra business. Show the 
Tapatco line in your windows where the men 
will notice it. There’s a Tapatco style and 
weight for every purpose

The American Pad and Textile Co.
Chatham, Ontario

Ask your 
Jobber

• • t~.:v M

Sell Cane’s Zinc, Tin and 
Glass Washboards

They're easily sold 
because both in ap
pearance and value 
they are far ahead 
of the ordinary 
washboard.

The Zinc, Tin or 
Glass used is the 
very best obtainable 
for the purpose and 
the Basswood frames 
besides being better 
looking than the 
darker woods are 
entirely free from 
slivers and splinters.
A little showing of 
these washboards in 
your store will prove 
profitable. Order 
your supply to-day.

WM. CANE & SON CO.
LIMITED

NEWMARKET, ONT.

She trusts
COW BRAND

Everywhere you will find absolute 
confidence in the baking results of 
COW BRAND SODA. For strength, 
purity, and reliability it is unsur
passed. It is a sure trade builder 
and holder.

Fill in your stock 
to-day.

DWIGHTS

B AKI N G SODA

Church & Dwight, Limited
Manufacturer» - - MONTREAL

u

■ I

UICÏi uK_r>
SAL$T

—a salt that’s 
easy to sell
—a salt that's purified and 
refined to the very last de
gree—a salt with the clean, 
sparkling purity ao much 
desired by every good house
wife—a salt that makes sat

isfied cus
tomers.
Be sure 
your stock 
is well dis
played.

THE DOMINION SALT C°umib|
3AÜ.NIA. ONT.

If any advcrtieemcnt intereete you, toar it out now and place with letton to be eitowered.
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This is the line 
of Big Value

Babbitt’s Clean
ser offers the 
housewife a 
combination of 
quality and 
value that can
not be excelled. 
Show Babbitt’s 
in your displays 
every day. When 
the housewife 
asks you for a 
good all round 
cleanser recom
mend Babbitt’s. 
Babbitt’s will 
give her the 
satisfaction that 
will clinch her 
confidence in
your judgment. 
Try out a dis
play of Bab
bitt’s.

WM. H. DUNN, LIMITED
Genital Representative! for Canada

MONTREAL
DUNN-HORTOP LTD., TORONTO, Special Agents

Babbitts

Cleanser

Luxury Flavors in 
War-Time Foods.

The use of cornmeal, rice and other 
wheat substitutes presents no problem to 
women who keep Sun-Maid Raisins on 
hand.

Free Book for Your Customers
Our magazine advertising tells women 

how to introduce “luxury flavors’’ into 
war-time foods by using raisins. For 
raisins are deliciously flavored, high in 
food value, rich in sugar, and reasonably 
priced. Suggest to women that they send 
for the Sun-Maid Recipe Book.

Three varieties of Sun-Maid 
Raisins: Sun-Maid Seeded (seeds 
removed); Sun-Maid Seedless 
(grown without seeds); Sun-Maid 
Clusters (on the stem). Buy from 
your jobber.
Magazine readers everywhere know 
the Sun-Maid packages. They will 
buy more readily if they see Sun- 
Maid Raisins displayed in your 
store.

SUN-MAID RAISINS
California Associated Raisin Co., Fresno, California 

Member» hip 9.000 Grower»

Are You Cashing In?
The “Nugget" Broom was brought out 
to meet the enormous demand for a 
broom of good quality, yet light in 
weight. We have filled the demand 
—are you cashing in on it?

“ NUGGET” BROOMS
are business-builders. Satisfied cus
tomers, quick turnovers, good profits 
and moderate prices. If you don’t 
stock “Nugget" Brooms you are over
looking a trade-builder.

Write to-day for prices, etc., to

Stevens-Hep ner Co.,
LIMITED

Port Elfin, OdL
Alma Makar, of tka Sam

oa. KapUoa. Baa.

Mr. George Washington 
of New Y ork 

Says
that he has turned the entire 
output of the G. Washington 
Refined, Soluble Coffee, over to 
the Government for the Soldiers 
in the front line trenches Over
seas.

He hopes shortly to be able to 
again supply the trade; in the 
meantime you and your cus
tomers’ indulgence is asked.

If may ada.rti.em.nt int.reata you, tear il out now and place with lettert to be anawerod.
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The service department of The Canadian 
Orocer will gladly aaatat mannfactnrere at 
heme and abroad In making arrangements 
with the Arms In all parta of Canada whose 
announcements appear en this page.

WESTERN PROVINCES

11111111111*1

MANITOBA
SASKATCHEWAN

Wholesale Grocery Commission 
Brokers

ALBERTA 
WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.
Head Office: VlfINNIPEG Manitoba

We solicit correspondence from large and progressive manufacturers wanting active and respon
sible representation west of the Great Lakes. An efficient selling organization, and an 
old-established connection with the trade, place ns in a position to offer you unexcelled facilities 
for marketing your products. Write us now.

The H. L. Perry Co., 214-216 Princess St., Winnipeg
As your Selling Agents, we can make a big success of your Account.

STORAGE DISTRIBUTING FORWARDING

WATSON & TRUESDALE
Wholesale Grocery Brokers and Manef acta rets* As ante.

Have live men doing detail work throughout our territory. Manitoba 
Saskatchewan and Alberta. They get the business, and can ge> It 

for you. Write us. and we will explain our system.
120 LOMBARD STREET - • WINNIPEG, MANITOBA

SAY YOU SAW IT 
IN CANADIAN GROCER 

WHEN WRITING TO 
ADVERTISERS

There’s big money in the Western Market
And you can secure your proper share by having your product represented by a 
firm of established reputation.

We’ve got a splendid selling organization and twelve of our men are continually 
calling on the wholesale and retail trade throughout 
the West. Nine of them are doing retail work.
If you're looking for good results, connect with us now.

Scott-Bathgate Co., Limited
Wholmaalm Grocery Brokers and Manufacturera ' Agenda
149 Notre Dame Are. E„ Winnipeg



**
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**

Branch*
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Donald H. Bain Co.
Wholesale Grocery Commission Agents

A sales force of competent men.
Ample capital—and the reliability that goes with it.
A record of results—and the prestige that follows it.
An energetic, result-getting organization—with satisfied clients to 

prove it.
Are all at your disposal if WE represent you.
Every branch a business in itself, directed by capable, experienced

managers.
All varieties of Food Products.
If you want results get in touch with us.

Head Office: WINNIPEG
REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER

August 2, 1918 CANADIAN GROCER

WHOLESALE

GROCERY BROKERS
Manufacturera ’ Agent» 
Commission Merchants

. H. ESCOTT CO. 
, H. ESCOTT CO. 
H. ESCOTT CO. 

. H. ESCOTT CO. 

. H. ESCOTT CO. 

. H. ESCOTT CO.
Est. 1M7.

Ltd., Winnipeg, Mm

Heed Office end
An. I.

Ltd., Regina,
Ltd., Saakateen, Seek. 
Ltd., Calgary, Alta. 
Ltd., Ed mon tee, Alta. 
Ltd., Fart William, Oat.

Write es. 
dense Solicited.

181-181 Benaetrne 
r. Can.

PUGSLE r. DINGMAN CO.. LIMIT" > 
JOt.N 7 A Y LOR a CO.. LIMITED 

ETC.. ETC.. ETC.
We represent some of the best manufacturers, 
of whom the above are examples. We will 

(tee pour line the same attention.

F. D. COCKBURN CO.
WINNIPEG

A. M. Maclurc & Co.
MALTESE CROSS BUILDING

WINNIPEG
IMPORTERS, BROKERS 

MAN’FS. AGENTS 
GROCERY, DRUG AND 

CONFECTIONERY 
SPECIALTIES

C. & J. JONES
WINNIPEG VANCOUVER

Wholssals Commission Brohmrs 
and Importsts

Daring the Ilf teen years we hare been 
on thin Western market, we hare belli 
np a big business with Bn rope*n manu
facturers. We give the same attention 
to Canadian and American manufac
turers. Write for details of our service.

205 CURRY BUILDING 
WINNIPEG

Williams Storage Co.
WINNIPEG

WINNIPEG WAREHOUSING CO. 
26S Princes* Street

C. S. TURNER CO.
147 Bannatyne Avenue

Prompt and Efficient SERVICE
Bind»d or Free Storage 

Track Facllltiea Steam Heatlns
WAREHOUSING DISTRIBUTING 

STORAGE

C H. GRANT CO.
Wholesale Cemmtaalon Brokers and 

Manufacturer»" Agents
1206 McArthur Bldg., Winnipeg

We have the facilities for giving manu
facturera tirat-class service.
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The service department of Canadian Grocer 
will gladly assist manufacturers at home and 
abroad in making arrangements with the 
firms in all parts of Canada whose announce
ments appear on this page.
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ONTARIO

and Importera
§1-83 Wellington St W„ Toronto

W. G. PATRICK & GO
Limited

DRIED AND EVAPORATED 
APPLES.

Apple Waste and Chope, Specialties
H. W. Ackerman

RRLLKVILLK ONTARIO

W. G. A. LAMBE & CO.
TORONTO 

Established 1885

SUGARS FRUITS

LOGG1E, SONS 
& CO.

Merchandise Brekere and 
Manufacturer»" A ( e ■ t •

Grocery, Drug and Confec
tionery Specialties.

“lie cover Canada 3 timet a year.”

Foy Bldg., 32 Front Street W 
TORONTO - • ONTARIO

On Spot
Tapioca and Sago

Both Singapore and Pen
ang. Lowest price.
W. H. M1LLMAN & SONS

Wholesale Grocery Importers
TORONTO

Madare A Langley, Limited
Manufacturers' Agents

Grocers, Confectioners 
and Drug Specialists

11 FRONT STREET EAST TORONTO

Importât A Manufacturera* Agent 
(Cor. Leith and Hat dirty Sir.)

FORT WILLIAM. ONT.
Established 1909.

W. F. ELLIOT

Baker’s Cocoa 
and Chocolate

MAKE AND 
KEEP GOOD 
CUSTOMERS
They are most 

reliable goods sold 
witha positive guar
antee of purity and 
superior quality; 

put up in conformity with the 
Pure Food laws of all the States ; 
are readily sold, giving a quick 
turnover of stock.

WALTER BAKER A CO. Limited
Montreal, Can. Dorchester, Mass.

Established 1780

If you have a business to dispose of, or 
are in need of efficient help, try a Want 
Ad. in Canadian Grocer, and let it assist 
you in filling your needs.

TO

Manufacturers’
Agents

Manufacturers 
are always looking for 
aggressive brokers to 
represent them. Keep 
your name and territory 
covered to the front, 
thus impressing them 
with your aggressive
ness. The Manufactur
ers’ Agents directory is 
the right place to have 
your card.

The rates are reasonable. 
For one inch each week for 
one year the cost is only 
$1.25 per insertion. For 
quarter column for the same 
time the cost is $2.80 an 
issue.

Canadian Grocer
143-153 University Ave.

TORONTO

EL ROI-TAN PK‘

^5038401
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The service department of Canadian Grocer 
will gladly aaswt manufacturers at home and 
abroad in making arrangements with the 
firms in all parts of Canada whose announce
ments appear on this page.
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KINDLY MENTION THIS

PAPER WHEN WRITING

ADVERTISERS

When answering 
Advertisements please mention 

Canadian Grocer

MARITIME PROVINCES

FREEMAN and 8HEELY

St. Nicholas Bid.
WHOLESALE GROCERY BROKERS

Montreal

MONTREAL

ROSE & LAFLAMME
LIMITED

Commission Merchants

TORONTO

D. MARSHALL

Who/me/c Grain. Fiomr and Food 
SPECIAL—PaBtry Flour

GROCERS SPECIALTIES 
BOARD OR TRADE BUILDING, MONTREAL

J. R. GENEST

C. B. HART, Reg.
Montread, P.Q.

Crocary and Chamical Brohara 
Commission A gants

It you hare a holiness to dispose of. or 
are In need of efficient help, try a Want 
Ad. In Canadian Grocer, end let It eaclat 
you In SUIns Tour need».

GAETZ & CO.
MANUFACTURERS' AGENTS AND 

GROCERY BROKERS

47-49 Upper Water St., Halifax, N.S.

Just try 
how
MacKay’s 
will sell

^Birlln K)0D

4b!: ^Invalid)
maul a >

Mac KAY C0^' 
BaWNANVULF Oil _

IT'S THE REAL MAC KAY

You can 
strongly 
recommend 
this delicious, 
w holesome 
C a n a d i a n- 
made Barley 
Food.
M ACKAY’s 
PEARL BAR
LEY FLOUR 
is without any 
peer whatever.
Gives soups '
and gravies a delightful flavor. Just the right 
food for infants and invalids.
A strong consumer publicity campaign is help
ing dealers to keep their sales of MacKay's 
going.
Recommended by Dr. McGill, Ottawa. Domin
ion Chemical Analyst.

John MacKay Co., Limited
BOWMANVILLE, ONT.

Taste It 
Y ourself

Open a bottle of 
Marsh’s Grape Juice 
and taste its delicious
ness—its fine rich Con
cord Flavor. See for 
yourself how good 
Marsh’s is and how well 
it merits your best re
commendation.

The Marsh Grape 
Juice Company

Niagara Falls, Ontario

MacLaren Imperial 
Cheese Co, Ltd., 

Ontario.
Rose * Laflamme, Ltd, 

Montreal. Que.

Tell your customers 
about it.

Groc°rs every
where sell Marsh’s 
Grape Juice.

^
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FIXE
FRUIT

PURE

A Fine Satisfying Chew
Proof that King George’s Navy Chewing 
Tobacco meets with the approval of the 
men is evidenced by the regular repeats 
which follow first sales. You will like how 

King George’s Navy sells and 
you will like the wide profit mar- 

k gin also.
Ask your wholesaler 

^ for a supply. &

Rock City Tobacco Ço.» L

Get your Best Selling Efforts behind the

New Season’s Pack of 
FurnivaH’s

More customers and better pleased custom
ers will result and your proBts will be 
correspondingly increased.

FURNIVALL-NEW, Limited
Hsmilton, Canada

BRISTOL, SOMERVILLE & CO.
(Formerly Geo. E. Bristol A Co.) HAMILTON

Shipment, new pack, Choice Red Spring Salmon, 48 1-lb. tall tins, due in 
ten to fifteen days.
This is part of a limited early pack. Get your orders in for your summer 
trade before it is cleaned up. One-lb Red Salmon is almost unobtainable.

BRISTOL, SOMERVILLE & CO.
Canadian Food Controj License No. 6-058 WHOLESALE GROCERS

11 Ml I i "■ " ' — =

AGENTS :—Ontario—MacLaren Imperial Cheese Co., Ltd., Toronto; H. J. 
Sykes, 786 Elrin St., Ottawa, Ont Msmtreal—George Hodge A Sons, Limited. 
St John, N.B.—MacLaren Imperial Cheese Co. Halifax, N.8.—MacLaren 
Imperial Cheese Co. Sydney, NJ5.—A. *. Sheppard. Ham 11 ten—R. M. Griffin. 
Calgary, Alta. — MacLaren Imperial Cheese Co., Ltd. Edmonton, Alta.— 
MacLaren Imperial Cheese Co.. Ltd. Saskatoon—The H. L. Perry Co., Ltd. 
Manitoba—The H. L. Perry Co., Ltd., Winnipeg.
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That's It!!

The 1918 Pack

E. D. S.»
Strawberry

Jam
The jam you can sell to every customer with the 
assurance of quick repeats and a good margin 
every time.
This year’s pack is as good an assortment as we 
have ever offered you.
True E. D. S. quality. What more is necessary?

E. D. Smith and Son
Limited

WINONA, ONT.
AGENTS: Newton A. Hill, Toronto; Eastern Representative: Wm. H. Dunn, Limited, 
Montreal; Alberta Representative: Donald H. Bain Co., Calgary, Alta., Edmonton, 
Alta.; Watson & Truesdale, Winnipeg; B.C. Merchandise Brokerage Co., Vancouver, B.C.

// any advertisement interests yen. tear it ont new and place with letters to he answered.
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Wheat Flour Substitutes
THE Canada Food Board’s order making com

pulsory the use of wheat substitutes has caused 
unprecedented demands upon our milling facilities. 

If your shipments of corn, barley and rye flours do 
not reach you as promptly as usual, please bear with 
us. With our special capacity for milling the sub
stitute flour we are doing our best. In the meantime 
we suggest that you can assist speeding up deliveries 
by ordering not more than actual requirements until 
the rush is over.

Campbell’s Corn, Barley and Rye Flours are sold 
in the following size packages:—

3l/t lb. 7 lb. 24 lb. 49 lb. 98 lb.

Campbell's
Corn 

Barley 
and Rye 

Flours

The Campbell Flour Mills Company, Limited
West Toronto, Ontario

The reasons for the superiority 
of Malcolm Milk Products are

—First: Ideal location. The vicinity of St. George, 
Ont., is one of Canada’s finest dairy districts.
—Second: A thoroughly scientific manufacturing 
process that brings out all the full rich goodness of 
pure milk. The Malcolm process absolutely elim
inates risk of inferior quality.
Grocers can recommend Malcolm’s with the cer
tainty of many repeat sales and good big profits.
Send for your supplies now. We prepay freight up 
to 50c per 100 lbs., and deliver 5-case lots or more to 
any point in Ontario, Quebec or Maritimes.

THE j

MALCOLM CONDENSING CO., LTD.
St. George, Ontario

The All-Canadian Candonoad Milk Company

v GcUi: i

If any advertisement intereete yon, toar it out ««» and place with lettert to he answered.



August 2, 1918 CANADIAN GROCER 17

muted

Boost Egg-O!

Egg-0 Baking Powder is worth boosting. It 
is a line of quality—a line of big profit and 
customer-satisfaction—a dependable line that 
never disappoints whether used with sweet - 
milk, sour milk, buttermilk or water.
Egg-0 is economical, too. A smaller quantity 
is required than of ordinary baking powder 
and the results are immeasurably superior.
When she asks you for Baking Powder remem
ber always to recommend Egg-0—the line 
that quality popularized.

Egg-O Baking Powder Co., Limited
HAMILTON CANADA

MAPLE SUGAR best 10c. seller, 48 to case
A Sugar you will want to repeat

MAPLE SYRUP “Canada’s Best” Brand
Maple Butter Honey Butter Sweet Nut Butter

Chocolate Butter

BAINES CONFECTIONS
Manufactured by

LlciwjUNo Canada Maple Exchange, Limited, Montreal

Have yon read page
ENDS POTS U PANS

64? It will interest
auu* me uuum.»UK uv* 4. . ...lueH
Sveît ,00d M neW 40 an by mean* of Vol
\ ol-Peek can be applied with the finger—no tools neces 
•ary. And lie mended article is ready for use in *wc minutes or less.
Vol-f’eek is put up in attractive display stands that 
make sales easy. Order from your wholesaler or from us

H.-MAQSB S CO., hi 1014. MoatrMl
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"When Can You Deliver?”
THAT'S the customer’s first question, usually. How do 

you answer him?
Your goods may be superior, your clerks may be cour

teous, your store attractive, but, after all, unless your de
liveries are prompt and dependable, your customers will be 
disappointed and trade elsewhere next time. Do you realize 
how many people judge a store by its deliveries?
Is your delivery system on a par with the rest of your busi
ness? Does it draw new trade or lose customers for you? 
Are your horses as suitable for you as they were at one time? 
If not, why do you persist in being a little behind the times, 
when a Ford One Ton Truck would be more in line with 
your other business standards?
Perhaps your deliveries cost you too much. If you are using 
motor trucks, they may be too heavy for your line of busi
ness and therefore too expensive. The Ford Truck uses 
less fuel when handling a full load than some trucks use 
running empty.
The Ford One Ton Truck is a money saver, so why not 
modernize this department of your business at once?

THE UNIVERSAL CAR 
One-Ton Truck $750 
Runabout • • 575
Touring ... 595 
Coupe ... 770
Sedan .... 970 
Chassis ... 535
F. O. B. Ford, Ont.

AU prises iatit* to war too ekarçoa. eeeept Cruets and eteseie

Ford Motor Company of Canada,
Limited

Ford - - Ontario
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What A. E. Duchesne 
Said about ASSAM Teas

For years we have emphasized the ASSAM qualities of Red Rose Tea in 
our advertisements and in our conversations with grocers. It is interesting, 
therefore, to hear what an authority si ch as A. E. Duchesne, B.A., F.G.I., said 
about ASSAM teas in a lecture on INDIAN teas, delivered in London, England.

Briefly, here are two of his statements :—
“The ASSAMS are noted 

for their glorious strength, 
pungency and flavor—a finer- 
flavored and stronger brew.”

“ASSAMS are particularly 
good keeping teas, one of their 
most attractive features being 
their slow deterioration.”

Red Rose Tea is good tea. Its distinctive ASSAM flavor, strength, economy 
and keeping qualities make it so.

T. H. ESTABROOKS CO., LIMITED
ST. JOHN TORONTO WINNIPEG

WETHEY’S
Orange

Marmalade
excels 

all others

Jars like this
are ideal for preserving 

and pickling
Prudent Mrs. Housewife will now be 
planning on beating next winter’s high 
prices by putting away ample stocks of 
fruits and vegetables.

v Show her how easily she can do this 
by using our Sanitary Stoneware Pot
tery—the best and most sanitary con
tainers for this purpose.
Would you like to see our folder listing 
the complete line of crocks with prices ?
Send for it anyway. No obligation.

The Toronto Pottery Co., Ltd.
617-618 Dominion Bank Bldg.

King & Yonge Sts. TORONTO
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Free! This sales-creating Show Card
jjSHfp

_!' H - Kin.).

[ovnpo

VCFHr

Canadian Aganta:

Keep your stock 
o f Colman and 
Keen Products 
m o v ing briskly 
by means of this 
handsomely 
1 i t h o g r aphed 
store hanger.
Your customers 
know Colman- 
Keen Products. 
Everybody does. 
And a neat re
minder like this 
will connect you 
with the demand 
in your com
munity.
Ask us to send 
you one of these 
memory joggers.

MAGOR SON & CO., LIMITED, 191 St. Paul Street, MONTREAL
TORONTO BRANCH: 30 CHURCH STREET

Let the actual selling test be 
the evidence to convince you 
that

Charbonneau’s 
Imperial Sugar Cream 

Butter
is a thoroughly reliable re
peater and a certain profit- 
producer.
Send to-day for a trial sup
ply and get your customers 
acquainted with a quality 
that is always tip-top, at 
prices that are always right. 
We ship promptly.

Charbonneau Limited
Manufacturera of Biscuit*, Confectionery, 

Syrup Refinera
330 NicoUt

MONTREAL

Judge it for yourself
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Ottawa Fails to Protect Business
New freight rates to be 
put into force on such 
short notice that manu
facturers obligated by 
contracts may lose heav
ily. No differentiation of 
any kind made in re
gard to haul, and im
portant readjustments 
may have to be made 
later.

THE most widely-discussed topic in 
the business world this week has 
been the new freight rates which 
go into effect on August 12. Manufac

turers throughout the Dominion will sus
tain heavy losses by reason of the short 
notice given before the ruling of the 
Board of Railway Commissioners be
comes effective. Many large contracts 
have been entered into on the basis of 
the old freight rates, and the firms arc 
given no time in which to protect them
selves. In the United States when the 
law was changed, the shipping interests 
were all given thirty days in which to 
prepare. Through negligence at Ottawa 
the statutes, while stipulating that 30 
days’ notice must be given of any pro
posed reduction in rates, make no men
tion of any such notice being required 
in case of an advance.

This question was raised immediately 
by manufacturers when the order-in
council was announced authorizing the 
change in freight rates. They unanimous
ly claimed that they were entitled to pro
tection and that the interests of the pub
lic at large should be considered also. 
Wires were sent at once to Ottawa, and 
the replies are somewhat interesting as 
showing the “Oh, don’t bother me” atti
tude so often displayed when those whe 
should direct are asked to consider pro
tests or suggestions. No less an organ
ization than the Canadian Manufactur
ers’ Association received a reply that

“the order was passed before the manu
facturers protests came in. Sorry, but 
nothing can be done.”

Are Taking Action
Manufacturing interests all over the 

country, however, are of the opinion that 
something can be done, or at least that 
it is worth while attempting to do it. 
The Canadian Manufacturers’ Associa
tion held a meeting on Thursday and dis
cussed the situation and plan to take the 
matter up at Ottawa. Shippers through
out the country are taking the question 
up and will co-operate in endeavoring to 
obtain justice from the Board of Railway 
Commissioners.

“We believe that the board is assuming 
powers to which it is not entitled,” said 
one manufacturer to CANADIAN 
GROCER. It gives as its authority for 
what it has done, subsection 2 of section 
323 of Railway Act. It is simply takirt; 
advantage of the fact that some one was 
asleep when the clauses were drafted to 
put into force a measure that by reason 
of its coming on such short notice will 
work to the detriment of the manufac
turers and the public. The Transporta
tion Committee of the Canadian Manu
facturers’ Association is taking up th; 
question of all advances in rates in ac
cordance with what is believed to have 
been the intention of Parliament when 
it changed the notice. Many business 
men believe that at least thirty days'

notice should be jgiven, and wul endeavor 
to have this time inserted in the clauses 
governing the operation.

The manufacturers realize fully that 
it is most important that the railways, 
in view of the demands made upon then; 
for increased wages, increased cost of 
operation and other things, are fully- 
entitled to revise their rates. They have 
no quarrel with this. They do object, 
however, and object most strongly, to 
oeing forced by a sudden order into a 
position where by reason of contracts 
made in good faith they will lose hund
reds of thousands of dollars. There are 
very few firms in the Dominion who will 
not be directly affected by the new rul
ing, and unless the present order is 
modified in some way many of the lar
ger firms will lose heavily.

No Differentiation
Another point which the manufacturers 

make in regard to the proposal is that 
there is absolutely no differentiation 
made in regard to haul. As the act 
stands it makes no difference whether the 
goods are to go one mile or 1,000, the 
rates are the same. They point out that 
conditions vary greatly and that there 
should be some elasticity in the working 
of the act to allow for these conditions.

It is generally expected that after the 
act is in operation it will be found neces
sary to make some readjustments. This 
happened in the United States, where it
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was found imperative to revise the 
schedule of oil rates. The manufacturers 
plan to keep a close check in this con
nection and will from time to time make 
suggestions.

While the general public seems to have 
the impression, gathered perhaps large
ly from newspaper articles, that the ap
proximate increase will be twenty per 
cent., it is stated that in reality it will 
work out to 25 per cent. The ruling 
states specifically that in territory east 
of Fort William all class rates shall be 
increased 25 per cent; west of the Lakes 
there is an increase of 25 per cent, based 
on tariff that was in effect prior to 
March 15, 1918. In eastern Canada, 
when the new schedule becomes effective 
freight rates will have been jumpd about 
fifty per cent, in two years. The shippers 
do not put much faith in promises made 
that if it is seen that conditions warrant 
a reduction of the new rates they will be 
reduced promptly.

“Camouflage of the real kind,” was one 
shipper’s comment. “They will take 
good care when the rates are once up to 
keep them up, and will have a line of 
excuses to offer for not bringing them 
down that would fill a book. In fact I 
would not be very much surprised if they 
did not ask that further increases be 
made.”

The manufacturers will probably de
mand as soon as the rates have been in 
effect a reasonable time, that the service 
be improved. For a long time past there 
have been all kinds of annoying delays. 
Not a few of these were blamed on war 
conditions and the rest on the fact that 
owing to no money the railways were 
unable to keep up their supplies of cars 
and rolling stock. With an increased 
revenue coming in the last excuse will 
not be tolerated any longer by the manu
facturers.

The Retail Trade
The attitude of the retail trade to

wards the new rates is that while the in
creases will necessitate some readjust
ment in prices and some slight advances, 
they will be spread over such a large 
amount of goods that the buying public 
will have little reason to complain.

“The freight charges on about $40,000 
worth of goods.” said one retailer to 
CANADIAN GROCER, “might run 
about $1,000. That would he a pretty 
fair general stock. A small increase in 
the retail price of each article would 
more than cover the freight increase, 
and it is a question if the average buyer 
would ever question it.”

Mr. Average Buyer though, to judge 
from the discussion of the man in the 
street is considerably interested in the 
situation. While he is interested he also 
realizes that he is more or less helpless. 
In the majority of cases he simply puts 
it down to one more annovance to be 
endured under the general high cost of 
living and lets it go at that.

Beet*» Aeeesl 11
The pereermph of the Order-tn-CouncIl govern

ing the dates on which the rates shall become 
effective, is as follows :—

"The provisions herein, the rates herein de
scribed. shall he effective. If filed with the 
Board of Railway Commissioners, as and from 
the first day of August. Ill*, and shall remain 
in force for the duration of the present war, and

ts5 f>4s «Mi
«*)?!•

¥* « !'

until further orders; subject to the provisions 
of the section next preceding. Increase of rates 
may become effective after the 12th day of 
August. 1918. and as and when filed."

Monthly Reports
The qualifying section referred to in the fore

going is as follows
'"Hie Board of Railway Commissioners shall 

obtain from the three larger railway systems the 
results of railway operation per month, and re
port on the same monthly to his Excellency in 
Council, through the Minister of Railways and 
Canals, to the end that, should the earnings of 
the said companies under this order be greater 
than the sum required to meet increased costs 
and permit transportation to be properly and effi
ciently carried on, the appropriate reduction in 
the rates fixed shall be made. The said reports 
and the books, accounts and records upon which 
the same are based, shall be open to examina
tion and audit by the Government of Canada, 
under such regulations as may be hereafter pre
scribed by the Governor in Council.**

The details of the new rates follow :
East ef Fort William 

Section 1—Class Rates.
All class rates in Eastern territory shall be 

increased 26 per cent.
Section 2—Commodity Rates

(a) Commodity rates on the following articles 
in carloads shall be increased by the amounts set 
opposite each :

Coal- -Commodities
Where rate is 0 to 49 cents per ton increase 

16c per net ton of 2,000 pounds.
Where rate is 50 to 90 cents per ton increase 

20c per net ton of 2,000 pounds.
Where rate is $1 to $1.99 per ton increase 80c 

per net ton, of 2,000 pounds.
Where rate is $2 to $2.99 per ton increase

10c per net ton of 2,000 pounds.
Where rate is $3 or higher per ton increase 

50c per net ton of 2,000 pounds.
Coke where rate is 0 to 49 cents per ton- 

increase 15c per net ton of 2,000 pounds.
Where rate is 50 to 99 cents per ton increase 

25c per net ton of 2.000 pounds.
Where rate is $1 to $1.90 per ton- increase

30c per ton of 2.000 pounds.
Where rate is $2 to $2.99 per ton increase

40c per net ton of 2,000 pounds.
Where rate is $3 or higher per ton increase 

76c per net ton of 2.000 pounds.
30 Cents on Iron

Ores Iron Increase 30c per net ton of 2,000 
pounds, except that no increase shall be made 
in rates on ex-lake ore that has paid increased 
all.rail rate before reaching lake vessels. The
increase of 30c shall be added to tariffs in force 
prior to March 16, 1918, and the increase since 
allowed by the Board of Railway Commissioners 
struck out.

Stone, artificial and natural, building and 
monumental, except carved, lettered, polished or 
traced -increase 2c per 100 pounds.

Stone, broken, crushed and ground Increase 
lc per 100 pounds.

Sand and gravel—Increase lc per 100 pounds.
Brick, except enamelled or glased Increase 2c 

per 100 pounds.
Cement Increase 2c per 100 pounds.
Lime and plaster» -Increase l%c per 100 

pounds.
Rates an Lumber

Lumber, and other forest products not other
wise herein specifically dealt with— Increase : A 
flat rate of le per 10b pounds to be added to the 
tariffs in force prior to March 16th, 1918. and 
the rate so obtained to be then increased by 26 
per rent., but not exceeding 6c par 109 pounds.

the increase since granted by the Board of Rail
way Commissioners to be disallowed.

Pulpwood- -Increase 26 per cent, but not exceed
ing an increase of 5c per 100 pounds.

Cord wood, slabs and mill refuse, for fuel pur
poses- Increase lc per 100 pounds.

Wheat— Increase, by striking out the limita
tion imposed of 2c per 100 pounds in the in
crease allowed by the Board of Railway Com
missioners, effective March 16th, 1918, and adding 
25 per cent increase, but not exceeding 6c per 
100 pounds.

Other grains, flour and other milled products— 
To be decreased to the new wheat rates.

On Live Stock
Live stock--Increased 25 per cent., but not 

exceeding an increase of 7c per 100 pounds 
where rates are published per 100 pounds, or $15 
per standard 36’ car, where rates are published
per car.

Packing house products and fresh meats—In
crease 25 per cent.

Bullion, base (copper or lead), pig or slab and 
other smelter products—25 per cent increase.

Sugar, syrup and molasses, by cancelling exist
ing commodity rates and applying the fifth 
class rate as increased hereunder.

Ice—25 per cent, calculated on tariffs in effect 
prior to March 15th, 1918. Increases since al
lowed by the Board of Railway Commissioners to 
be disallowed.

(b) Commodity rates not Included in the fore
going list shall be increased 26 per cent.

(c) In applying the increases prescribed in this 
section the increased class rates applicable to like 
commodity descriptions and minimum weights 
between the same points are not to be exceeded.

West ef Fart William
Class rates : (a) All class rates shall be in

creased 25 per cent, calculated on the tariffs 
in force prior to March 15, 1917, the increases 
since allowed by the Board of Railway Com
missioners to be disallowed.

Commodities.
Coal and Coke Rates to be increased as rates 

on the commodities are increased hereunder in 
Western territory.

Ores, iron Rates to be increased.
Eastern Territory

Ores, iron Rates to be increased as rates on 
the commodities increased hereunder in Eastern 
territory.

Ores, other—On ores not exceeding in value 
125 per net ton, one cent per hundred pounds ; on 
ores valued over $25 to $50, two cents per net 100 
pounds ; on ores valued over $50 to $100. the tenth 
class rates of the merchandise distributing sea le
ss increased hereunder shall apply ; on ores over 
$100 in value, the tenth class rates of the mer
chandise standard scade as Increased hereunder 
nhall apply.

Stone •urt:ficial and natural), building and 
monumental, except carved, lettered, polished or 
traced, by the addition of two cents per one hun
dred pounds to the tariff in force prior to 
March 15, 1918 ; the increases subsequently
granted by the Board of Railway Commis
sioners to be disallowed.

Stone, broken, crushed and ground, also sand 
and gravel, by the addition of one cent, er one 
l.undred pounds to tariffs in force prior to March 
15. 1918 ; the increase since allowed by the Board 
of Railway Commissioners to be disallowed.

Brick, except enamelled or glased, by the 
addition of two cents per 100 pounds to the tariffs 
in force prior to March 15. 1918, the increases 
since granted by the Board of Railway Com
missioners to be disallowed.

Cement, two cents per hundred pound».
Lime, one-half cent per hundred pounds on 

the tariffs in force prior to March 15, 1918. the 
increases since allowed by the Board of Rail
way Commissioners to be disallowed.

Lumber. 25 per cent., but not exceeding an in- 
rreàse of five cents per hundred pounds.

Grain and Grain Product»
Grain and grain products to Fort William and 

Port Arthur by the addition of the increases 
granted under the McAdoo order for similar raile- 
iges in adjacent American territory to the rates 
in effect prior to March 15, 1918. Where more 
than one tariff of an American carrier in an 
Adjacent state exista, the rate increase shall 
ne that allowed on the lowest normal rate for the 
nme or similar mileages in such contiguous ter
ritory under the McAdoo order; the increases 
i in ce granted by the Board of Railway Com
missioners to be disallowed. Provided that rates 
>n same products shall not be greater from the 
?ity of Edmonton than from the City of Calgary.

Grain and grain product» between local points 
md to the Pacific coast. By the addition of 25 
?er cent., but not exceeding an increase of seven 
rents per hundred pounds where rates are pub
is bed per 100 p sands or $16 per standard 36- 
ar where rates are. published per ear ; increases 
io be based on tariff In effect prior to March 15th, 

Continued on Din SO
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Sugar Situation Continues Serious
World’s Supply Less Than Normal and Situation Growing More Serious—United 

States Put on a Ration of Two Pounds Per Month Per Person—Must 
Conserve Here if Similar Action is to be Avoided

AFTER a survey of the sugar situ
ation the United States Food Ad
ministration has issued a call to 
the American public to restrict the con

sumption of sugar in the home to 2 
pounds per person per month from 
August 1 to January 1. This replaces 
the present regulation of 3 ' pounds per 
person per month, and includes all sugar 
used on the table and in cooking.

A similar order is being issued to 
govern public eating places, limiting 
their use of sugar to 2 pounds for every 
90 meals served.

In outlining the reason for this re
striction, which is far more severe than 
any obtaining in Canada at the present 
time, the Food Board outlines the rea
sons as follows:

The situation which the United States 
faces in its efforts to maintain a fair 
distribution of sugar to the allied world 
is as follows: The sugar supplies 
throughout the country, in homes, stores, 
factories, and bakeries are at lo.w ebb; 
the production from the American beet 
and Louisiana cane crops has been dis
appointing; the yield in Porto Rico has 
likewise been smaller than anticipated; 
and the inability of the United States 
and the Allies to secure sugar from Java 
and other distant sources on account of 
the imperative call for ships for the 
movement of troops and their supplies 
has materially reduced the supply from 
such quarters.

The industrie* using sugar have been 
reduced in their consumption of sugar, 
most of them having their supplies cut 
in half and some receiving none at all. 
The situation is so serious that every 
possible means of conservation should 
be observed.

Use in Canning
Household canning without sugar, the 

report continues, should be done wher
ever possible, and where sugar is used 
it should be only to the extent necessary 
to secure the maximum of preserving 
with the minimum use of sugar at this 
time. With prospects of increased sup
plies after November 1, and still more 
after January 1, sugar may be then add
ed with more freedom.

In order to make sure that the distri
bution of sugar in the United States 
shall be equitable the Food Administra
tion has worked out a scheme of alloca
tion to the States, based on population, 
and taking into account the needs of 
sugar-using industries in the States. 
Within each State the details of distri
bution will be left to the Federal food 
administrators.

Canadian Situation Also Serious 
While the American situation has no 

direct bearing on the Canadian owing to 
the allocation system, it is obvious that

conditions that have made this alloca
tion in the .United States insufficient to 
meet the demands may very well become 
operative here, moreover; statements 
made by the Canada Food Board bear 
out this assumption. A recent item read 
as follows:

“There will be no sugar from Java 
available this year for British consump
tion, according to a recent statement 
of the chairman of the Sugar Committee. 
The Cuban crop is 300,000 tons less than 
estimated. Conservation of sugar for 
preserving time is imperative upon 
every householder.”

The World Situation
The situat:on is simply this: The 

world production is some 400,000 tons 
short of former production, and at the 
same time much of this actual produc
tion is not available. There is an over

plus of sugar in Java, which has a pro
duction of nearly two million tons. Scar
city of shipping, and the imperative need 
for available ships to move men and mu
nitions make it impossible to move this 
crop to any extent. The Louisiana crop 
is materially short as is also Porto Rico 
and Hawaii, while even the Cuban crop 
is some 300,000 tons short of early esti
mates. With systematic conservation at 
the present it is more than possible that 
this country will come through without 
any great amount of inconvenience, but 
the fact remains that there is only a 
limited amount of sugar available, and 
if too much is used at the present time 
there will be a shortage later, and a 
shortage that will be real and beyond 
question. The grocer should do his part 
in bringing these facts to the attention 
of his customer and urging wherever

THE WORLD'S SUGAR RESOURCES
1915-16Harvesting 1917-18 1916-17

Period Tons Tons Tons
United State» Louisiana 11913-19 246.0001 ................ Oct.-Jan. 217.499 271.339 122.768

2.000 6.250 1,000
Jan.-June 430.000 448.567 431,335
Nov.-July 510.000 575.510 529.895
Jan.-June 7.500 7.787 14.750
Dec.-June 3.200,000 3.023.720 3.007.915
Jan.-June 70.000 70.891 64.231
Jan.-June 55,000 55.000 65.000
Jan.-June 30,000 28.331 15.143
Jan.-June 35.000 30.000 35.371

French West Indies- 'Martinique, exports Jan.-July 35.000 34.443 38,925
Jan.-July 35.000 36.160 34,111
Jan.-June 145.000 130.171 126.058
Dec.-June 35.000 50.000 65.000

Central America ....................................................................... Jan.-June 25.000 25.000 35,000
South America Demerara, exports ............. Oct.-Dec. & May-June 120.000 101.650 116.224

Surinam ............................................................................ ... . . Oct.-Jan. 15.000 15.000 13.000
Venezuela, exports ............................................... 15.000 18.428 8,409
Ecuador .............................................................................. .. . . 8 000 7.000 7.567
Peru .................................................................................... ..... 265.000 276.000 262.840
Argentine ......................................................................... .. . . June-Nov. 8.8,076 84.069 149.299
Brazil ............................. .................................................... 375.000 300.000 194.000

Total in America .......................................................... 5.718.075 5,595.316 5,337.841

British India « consumed locally! ............. .............. .. 3.229.000 2.728 000 2.634.000
Java 11918-19, 1.700.000) ......................................... May-Nov 1.791.061 1,596.174 1.198.567
Formosa and Japan .......................................................... .. . . Nov.-June too 000 436.026 405 227
Philippine Islands, exports ............................................ , . . Nov.-June 273.250 202.655 332.158

Total in Asia .................................................................. 5.693.314 4.962 855 4.569.952

Australia .................................................................................... . . June-Nov. 340 887 192 831 159.681
Fiji Islands, exports ......................................................... .. . . June-Nov 100.000 100.000 90.000

Total m Australia and Polynesia ........................ 440.887 292.831 249.681

Egypt (consumed locally) ...................................................... Jan.-June 100.000 101 832 98.964
Mauritius ........................................................................................ Aug.-Jan. 224.000 209.169 215.528
Reunion, exports ........... . . Aug.-Jan. 50 000 42.152 35.249
Natal <1918-19. 180.000) ........................................................ 115k. 000 114,494 112,081
Mozambique ................................................................................... 50.000 55.000 50.000

Total in Africa................................................................. 539.000 522.647 511.822

Europe Spain .............................................................................. Dec.-June 6.000 4.533 4.227

Total cane sugar crops ............................................... 12.397.276 11.378.182 10.673.523
Europe Beet sugar crops ............................................... Sept.-Jan. 3.483.085 4.856.337 5.077.760
United State* Beet (1918-19, 656.0001 ................... July-Jati 682.867 714.577 779.766

11J250 12.500 17.641

Grand total Cane and Boot sugar............................... 16.574.478 16.981.596 16,548.686
407.118

(Willett A Gray Statistics on the world’s sugar crop).
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possible that orders of sugar should be 
limited, and so in this way help conserve 
an already short supply until next sea
son’s growth of raw material comes on 
the market.

The United States Food Board 
has forbidden the advertising of flour, 
bread and sugar. The Canada Food 
Board has recently taken action against 
a Nova Scotian firm who advertised 
sugar extensively, ordering them to sell 
no sugar for ten days. This is a real 
situation that the merchant must face 
and the sooner he faces it the better.

BACON RESTRICTIONS MAY BE 
REMOVED

Just as Canadian Grocer goes to press 
there comes the report that in the very 
near future the restrictions on the use of 
bacon may be removed. According to this 
report there are large supplies of these 
goods overseas, and owing to the difficulty 
of financing these operations it is not un
likely that this business will be curtailed. 
The natural consequence will be to throw 
large supplies on the Canadian market, 
with the result that in all probability the 
restrictions against the sale and con
sumption of bacon will have to be re
moved to take care of the excess stocks.

GENERAL FOOD COMMITTEE AP
POINTED

It has been announced that the food 
controllers of Great Britain, France, 
Italy and the United States, who have 
been holding daily conferences in Lon
don, England, lately, have appointed a 
permanent committee called the Com
mittee of Representatives. This commit
tee will study various programmes of 
food supply and transport and co-ordin
ate programmes among the various com
modities with shipping and supervise 
execution.

Lowly Prune Centre of Interest
Possible Embargo Stirs Up Trade—Government Big User— 

Canadian Supplies Depend on U.S. Growers—Dried 
Peaches Also on List—Outlook Not Encouraging

THE lowly prune is the centre of 
interest in the trade throughout 
Canada this week. All because of 
the action of the United States g-vern- 

ment in placing these on the conserva
tion list, which means that a tight em
bargo now exists and orders placed are 
not likely to be filled.

As already outlined the 50-60s, 60-70s 
and 70-80s have all been taken by the 
government so the only ones available 
in any case would have been the few 
large ones and the very small ones. 
Prunes as an army ration are considered 
so valuable that the requirements of the 
army in the making have been estimated 
at from one-third to one-half the entire 
crop. Developments since these figures 
became known may be such that even 
greater calls will be made on available 
supplies. This is not thought the case, 
however, as dealers in the United States 
as far as can be learned, will secure 
their pro rata requirement.

Canada has secured her prunes prac
tically altogether from the United 
States, on about same terms as domestic 
buyers and on this basis representations 
have been made to the War Trade 
Board to enlist their co-operation in an 
effort to have United States authorities 
modify ruling. At the time of writing 
no results have been obtained from 
wires sent.

Complete interpretation of the order 
is somewhat vague and various opin
ions are expressed as to how the new 
ruling may work out. Some are of the 
opinion that the balance of the 1917 crop 
will be allowed to come through and that 
no new crop will be available. Others 
again figure that immediate require
ments of government will absorb all 
prunes on hand, and that no shipment 
can be looked for prior to new 1918 
crop, if then. What action may be tak
en with orders placed for these lines ts 
unknown. Canada so far has fared re
markably well in her relations with the 
administration at Washington and it 
may be that the line is to be drawn a 
little tighter.

Dried peaches have also been placed 
on the conservation list but these do not 
represent such a big factor in sales of 
dried fruit. Other lines have not yet 
been affected and indications are that 
raisins and apricots will come through 
satisfactorily.

THOROLD STORE ROBBED
The general store of Leslie McMann, 

Thorold, Ont., was entered on Monday 
night and robbed of more than $200 
worth of boots and shoes, trunks and 
suit cases. The till was also rifled of its 
contents. A jewelry store in the town 
was entered at the same time and a 
large quantity of goods taken.

Entrance was gained in both instances 
by cutting the locks with a sharp instru
ment. The thieves operated with two 
or more automobiles, and managed to 
make a complete getaway. The cnase 
was so hot, however, that they had to 
abandon one of the cars, which was 
found to contain a large part of the 
goods stolen.

Food Regulations Should be Fairly Enforced
Merchant Finds That His Action in Living Up to the Strict 

Letter of the Law Has no Result Owing to Failure of His 
Competitor to do the Same—A Serious Problem

o N many occasions CANADIAN 
GROCER has been in receipt of 
communications pointing out that 

the merchant who has lived up to the 
strict letter of the law imposed by the 
various Food Board regulations has been 
a sufferer by his honesty. He has had 
to stand quietly by and see business 
that he has refused go to a possibly less 
scrupulous competitor. Here is a letter 
dealing with this matter. It is a ques
tion worthy of consideration.

Dear Sirs: “We read with pleasure 
your editorial in last week’s CANADIAN 
GROCER re food regulations enforced, 
and are indeed glad that they are being 
enforced in some sections of the country. 
Personally, we have tried to live up to 
the Food Board regulations to the letter. 
We have not sold any flour without sell
ing the full amount of substitute, pre
scribed by the Food Board, since this 
regulation came in force.

We have endeavored to obey the sugar 
regulation to the letter, and are only 
selling fifteen to sixty days’ supply ac
cording to the distance customer is from 
the store.

When regulations were in force last 
year forbidding the sale of canned goods 
we put all our canned goods out of sight 
end did not dispose of a single can, 
while the regulation was in force. We 
believe this regulation was obeyed by 
every merchant in our town, but in 
some neighboring towns and villages it 
was entirely disregarded.

“On the 15th inst. a customer applied 
to us for a bag of flour, which we re
fused to supply without a substitute, but 
he had no trouble in getting it when he 
went to another dealer, and this is only 
one of many instances.

“Yesterday a customer wanted a bag 
of granulated sugar. When asked if 
she could use it in fifteen days, she 
replied, “Oh, not nearly all in that 
length of time;’’ we refused to sell and 
she went out and purchased elsewhere.

“We were informed by a commercial 
traveller yesterday that he saw a large 
sign in front of a store in a neighboring 
village quoting granulated sugar at nine 
dollars and seventy-five cents ($9.75) 
per hundred, and he said he had no 
doubt that this merchant was supplying 
it to all-comers.

“The same state of affairs exists re
garding the stamping of ‘patent medi
cines.’ We frequently have bottles and 
packages brought to us for exchange 
without stamps. We have stamped 
everything that required stamps since 
this law came into force. Now, we are 
of the opinion that we are getting a raw 
deal. We think if the Food Board puts 
restraint on the sale of certain foods, 
they shou’d supply some kind of machin
ery to enforce the law.

“As the matter now stands the hon
est man, who is living up to the law, is 
certainly having it put over him, and the 
dishonest man is openly disregarding and 
defying the law and is getting away with 
it*
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"MIDSUMMER SERIES” HUDSON’S BAY HAMPERS
TO YOU* SOLDO» BOY OVXBSZAJS

—THINK WHAT IT MEANS to these gallant, war-weary lads when they eome eut of the 
front line trenehes to find waiting for them a hamper from home—a rtal hamper contain
ing the things they like beet Soldiers tell us our hampers are the beet that arrive and 
that's the real test.

—You make your choice, well do the rest
HAMPER NO. I. 

SabedlUa 
Imperial Mixture 
«»•
Chocolat ta 
dura
Cake
Complete «Mh postage.

Te SnglanS____________
Te Frame __________

HAMPER NO. B 
! Clearettea 
, Oxo Cubes 
I Cake 
! Toffee 
I BabadlHa 
1 Complete with 
Te England — - 
Te France - —

65

WeltMM

AN OVERSEAS FEATURE
HAMPER NO. k 

Better, Tea and Sugar te veer 
Friends.In the Old Country. 

The “Htme Series” Hamper 
1 the. finest Nora Scotia "Blue 

butter In hermetically
H lb. Hudson's Bay finest tea, 
1 lb. sugar and
1 overseas cake and ample eu-

^ Ctwnplete^eUh postage,
Te France -ZT _T_ — 1'.

Or a Hamper te peer Soldier Bey. 
HAMPER NO. 4.

Butter in hermetically sealed 
tins

Beat steak 
Chocolat ta 
Canned peaches and 
Cake.
Complete with postage.

To England ------ ------------- ge.tt
Te France ____________

HAMPER NO. S.
Oxo cubes Toffee
Chocoiatta Schedule
Biscuits CandlesRaW ns Oum
Complete with postage,

Te England---------------------Si.ft
Te France — ______ — ii.se

HAMPER NO. &

it A*

Tub___
Chocolat— 
Toff*#
Complete with postage, 

Te England _ __ __ _
Te Frame______ _______
Te Mediterranean__ ___ _

HAMPER NO 7.
Tobacco 
Cigarettes
Shaving stick 
Tooth brush 
Tooth paste 
Candice

Te Snglani 
To France

Hocks
Cake
Chocoiatta
Cake
Oum
Toffee
Chocohilv,

65
Hamper Department, Drug 

Main Fleer, Hudson's Bev
How the Hudson's Bay Company, Calgary, Alta., feature the needs of the boys overseas in the summertime.

Standard For Baking Powder Set
New Regulation Published For the First Time—All Compound 

Baking Powder Companies Must Announce Their 
Components on the Container

A NUMBER of requests have been 
received relative to the necessity 
of printing the composition of 
baking powder on the can. We are able 

herewith to publish the new standard for 
baking powder that makes this com
modity a definite composition, and pro
vides that compounds not meeting the 
requirements of baking powder should so 
state on the label. This memorandum 
has not heretofore been made public, be
ing still in the hands of the King’s Prin
ter at Ottawa.

The memorandum reads as follows: 
MEMORANDUM

Department of Inland Revenue.
Ottawa, July 26, 1918 

Under authority of an Order-in-Coun- 
cil dated the 16th July, 1918, the Stan
dards of Quality for BAKING POW
DERS, as established by Order in Coun
cil of the 8th March, 1918, are cancelled, 
and the following substituted in lieu 
thereof:

BAKING POWDERS
1. BAKING POWDER is essentially 

a mixture of bicarbonate of soda with 
an acid, either free, or in combination 
with an acid salt, together with starch 
or other neutral material; and is intend
ed to be used as a leavener in baking; 
the leavening agent being the carbonic 
acid gas libratd by intraction of th 
acid gas liberated by interaction of the 
acid component with bi-carbonate of 
soda under the conditions of baking.

2. COMPOUNDS containing sul
phate of alumina as a double salt with 
an alkali sulphate, shall be designated 
as alums; and shall be distinguished as 
potassium alum, sodium alum, or am
monium alum, as the case may be.

3. BAKING POWDER must be cap
able of yielding ten (10) per cent, of its 
weight of carbon dioxide, on treatment, 
as described, and recommended, in Bul-

ON Tuesday of this week a meeting 
of millers, grain growers, trans
port men and the chairman of the 
Food Control Board was held in Toron

to at the call of Dr. R. McGill of Win
nipeg. The vital question at the mom
ent is the financing of the present crop 
that is now known to be only a fraction 
of theh early estimates. Even so the fin
ancing of this crop will require approx
imately $250 000 0^0 It is th'» nmmm-ith 
task of financing this crop that is being 
considered at the present time. Canada 
being in competition with the United 
States with its billion bushel crop has 
of necessity to do its own financing as 
the United States has advised the Brit
ish government that they will do so. 
Moreover Canada has been advised that 
the food crisis in Great Britain has 
been so relieved that little if any of 
the Canadian crop will be required on 
the other side, and that the handling of 
such portion must be domestically fin
anced. In other words, in view of the 
United States money as well as grain 
relief itself being in sight, Great Brit
ain will find it not only politic but im
perative to apply her money resources 
elsewhere and cannot finance Canadians 
in respect to their 1918 wheat product.

letin No. 360 of the Department of In
land Revenue (Laboratory Series).

EXTINCT
I used to know a grocer 
Who would not ptowI or snarl 
When one wou'd casually dip 
Into his cracker bar’l.
I used to know a butcher 
Who. with e»ch slice of cow,
Would give a hunk of liver free_
Where are those tradesmen now?

The banks are in no position to do so, 
and the super-problem for the grow
ers, the millers and the transport men 
is, therefore, the urgent one of financing 
against ruin, to the minimum extent of 
$250,000,000.

There is no difficulty in disposing of 
the crop once it is financed, even should 
Britain not become a purchaser for 
Norway, Sweden, Denmark and Holland 
are in desperate need and would read
ily absorb all supplies available.

The matter of financing the crop is 
still unsettled; another meeting to be 
held in Winnipeg about the 20th of 
August will probably decide the matter. 
There are other matters that will pro
bably come up at this meeting, among 
them the question of the price of flour. 
Since the regulations were imposed 
there have been two increases of freight 
rates, the last becoming operative Aug. 
1. These increases have totaled 40 per 
cent, and mean an extra charge of ap
proximately 12 cents a barrel on the 
milled product. The farmers have been 
assured that these increases will not af
fect their price as necessary allowances 
will be made. It is not likely either 
that there will be any change in the pre- 

Continued on page 41.

Canada Must Finance the Wheat Crop
Serious Situation Entailing 250 Million is Being Faced—Britain 

Not a Probable Buyer—Probability of Changes 
in Price Standards
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Interior view of the Christie & Benson store, Nelson, B.C.

U. S. GOVERNMENT RESTRICTS 
EXPORT OF CAUSTIC SODA

The United States War Industries 
Board and the United States War Trade 
Board jointly announce the following 
rules and regulations with respect to 
the sale for export and the exportation 
of caustic soda:

On and after August 1, 1918, manu
facturers of caustic soda in the United 
States will not enter into any con
tract for the sale of caustic soda with 
any person in the United States for the 
purpose of exporting the same, unless 
and until advised by the prospective 
purchaser that a United States export 
license covering such caustic soda has 
been duly obtained and the number 
thereof is furnished.

Manufacturers will not sell on and 
after the above-named date caustic soda 
for domestic consumption unless the 
purchaser agrees not to export same nor 
to sell same for export, and if it is 
resold in the domestic market, to exa.ct 
or cause to be exacted a similar agree
ment from each and every subsequent 
purchaser.

On and after August 1, 1918, appli
cants for licenses to export caustic soda 
w'ill also be required to state on their 
applications whether or not they have 
acquired any title or interest in the caus
tic soda which it is proposed to be ex
ported, and if the caustic soda is in ex
istence, the place of storage in the 
United States, and to agree that in 
the event an export license is granted 
not to ship or permit to be shipped un

NOTICE TO ADVERTISERS
The Canada Food Board has or

dered that the license number of all 
manufacturers, wholesalers, etc., 
etc., who are under license, should 
appear in each of their advertise
ments. The advertising depart
ment of CANADIAN GROCER will 
give their attention to this matter 
on receipt of license number from 
advertisers. The Food Board points 
out that every retailer has been 
asked by them to deal only with 
licensed manufacturers. The fol
lowing wholesalers and manufac
turers are under license: wholesale 
grocers, manufacturing bakers, 
manufacturers of breakfast foods 
and cereals, retail butchers, whole
sale produce dealers, canners, pack
ers, and manufacturing confection
ers.

der such license any other caustic soda 
than that specified in the application.

U. S. TO FIX PRICES ON RICE CROP

Rice Millers to Pay ■ Definite Price for 
Raw Rice and Sell at Set Figures 

—Expect to Stabilize Prices 
Agreements are being completed be

tween the United States rice millers and 
the Food Administration with regard 
to the handling of the rice crop of 
1918.

The main provisions of these agree
ments are that the miller shall pay defi
nite prices to the grower for rough rice 
and shall not sell the clean rice at more 
than prices named in the contract, rang
ing from 7% cents per pound for choice 
Japan to 914 cents for fancy Honduras. 
Establishment of these contracts has 
been requested by growers in all parts 
of the rice-growing section of the coun
try, and it is believed to be very benefi
cial to both producer and consumer.

To Stabilize Trade and Prices
It is hoped that the result will be a 

complete stabilization of the rice indus
try and the distribution of rice to the 
consumer without speculation or mani
pulation at a reasonable margin of pro
fit. Consumers will, in the opinion of 
the Food Administration, be able to 
purchase rice at a pric.e of approxi
mately 10 to 12 cents per pound, de
pending on remoteness from the milling 
centres.

Crop to Be Valuated
In order to accomplish a fair valua

tion of the grower's products a general 
committee will be appointed by the Food 
Administration, whose duty it will be 
to generally supervise the carrying out 
of the contract by grading and valuing 
samples of rice submitted by the grow
ers. Valuation committees, operating 
under the general control of the central 
committee, will be appointed in each 
State where rice is grown to handle 
the details of the matter.
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How Much Can a Clerk Sell?
What is Legitimate Turnover Per Individual in Various Characters of Stores?

By HENRY JOHNSON, JR.

GROCER writes me from a 
sparsely settled district:
“Dear Sir,—Let me ask you 

about one of the details involved in the 
new system of a cash-and-carry store, 
or a cash store with charge for deliv
eries.

How large a turnover can be handled 
by each clerk under new conditions'.’ 
Here in the past, with deliveries, credit 
and soliciting, we have found that in a 
business selling from (4,000 to $8,000 
monthly, it would require from four to 
eight people connected with the store, 
or practically one to every thousand dcl- 
lars of monthly sales.

“Reduced service must be accompanied 
by lessened profits. The problem is to 
cut overhead enough to justify the low
ered prices the customer will expect.

Yours very truly,
M. M. R.

This inquiry is a trifle involved. In 
one portion it seems to apply to clerks 
or salespeople. In another, the reference 
is to all “connected with the store. '

It seems absolutely impossible that 
any four people could render the detailed 
service involved in soliciting, taking, fill
ing, delivering, charging and otherwise 
handling $4,000 of monthly sales, to say 
nothing of buying, receiving, displaying 
and, sometimes, selling them! One thou
sand dollars per employee seems out of 
the question in such a business; and 
my investigations and experience indi
cate that even $1,000 monthly per sales
person in such a store would be an ex
tremely enviable showing.

What Is Being Done
The man who does the best of any 

1 have ever known runs a minimum- 
service store. His customers pay rash 
for everything and then do their own 
worrying as to what they are to do with 
the goods. I put it this way. because 
I knew the store first some twelve years 
ago, when the thought that customers 
could do anything for themselves was an 
innovation; and it pleased, amused nnd 
astonished me to see how lightly busi
ness cares sat on that merchant. He 
just waited on anybody who came along, 
cheerfully and promptly, took the money 
and then assumed an “I should worry" 
attitude while the customer loaded up 
the goods. I asked him what happened 
when one bought a 49-pound sack of 
flour, and he said: “He must provide 
his own delivery."

The fact that this merchant has run 
along on the same plan for upwards of 
twelve years gives him a start now that 
short-service stores have become more 
general. Also he has perfected hand
ling and short cuts. To-day he operates 
three stores, in the original of which 
he turns out some $2,200 per employee. 
In all the three he averages about $1,700 
per employee.

Next in order comes the keeper of a 
single groceteria store who has operated 
for less than a year, so he is new and 
a good exponent of present conditions. 
He employs altogether seven people and 
retails $9,000 a month. That gets him 
about $1,286 per employee.

Location an Important Factor
The merchants indicated above are 

ideally located for the short-service style 
of store. They are on thoroughfares 
where traffic is brisk all day. The first 
has lots of transient traffic. The sec
ond is in a neighborhood where he is 
well known, having long operated a 
credit store there; and he enjoys consid
erable advantage from the fact that 
many settle in his vicinity during the 
summer, his town being to a consider
able extent a summer resort.

Next I cite a merchant who also op
erates four stores and does about $250,- 
000 a month business on ,the moderate 
service plan. He sells for cash but de
livers on schedule. His employees aver
age 400, so he sells $625 per employee.

Another, whose sales are about the 
same and who, by the way, I always 
have considered about the best exem
plar of the all round, efficient, capable, 
hard-headed cash merchant, employs 425 
people, so his average is $565.

Now we drop_away down the scale to 
a high grade merchant who sells about 
$6,Q00 a month on the credit-telephone 
service plan. The only shortened ser
vice here is that he does no soliciting 
except by telephone. This merchant 
uses twelve people all told in his busi
ness, so the sales average $500 per 
month each.

Lastly, we get down to one of the fin
est, most profitable stores in the coun
try, where all kinds of groceries are on 
tap, where sales run over $3,500,000 a 
year, or about $290,000 a month. Like 
all such businesses this one manufac
tures repacks, specially labels and other
wise lends an exclusive touch to many

lines. Of course, he charges long prices. 
Altogether he employs nearly 600 people 
and his sales average close to $495 per 
employee per month.

Greatly Varying Conditions Count
I should like to go into intimate de

tails about all these men; but I get in
side information in confidence and must 
so regard it I can say, however, that 
they do business in various sections of 
the country. Some operate where win
ters are severe so that much expense 
is entailed by deliveries being snow- 
hampered and men cannot put through 
the quantity of work they can in mild 
climates.

What always comes home to me is the 
fact that a grocer reaps about the kind 
of seed he sows. If he would side-step 
trouble and care by running a cash, no 
delivery store, he must pretty much 
leave out of account the element of per
sonality. He cannot know his custom
ers. The deal must be on the dry basis 
of money and merchandise without 
friendship, acquaintance or personal con
tact. His customers always must feel 
that they are free of any obligation to 
trade with him, except as he offers bet
ter values, and he must prove that anew 
each day.

If, on the other hand, he likes to take 
pains with his business and improve his 
service at every turn, meeting his cus
tomers as frequently and as intimately 
as possible, seeking how he can please 
them in new ways and all that, he is 
sure to get paid for many things besides 
goods and rental: Credit service—and 
it is a service—is recognized by all peo
ple worthy of credit; and, as such, it is 
paid for willingly and adequately if the 
merchant knows his business.

The proof of this contention seems to 
be manifested by the fact that if you 
go into any section of the country seek
ing the men who have survived the stress 
of years so that they have remained 
long in the grocery business and have 
piled up competences and fortunes, those 
men are the long-profit, full-service mer
chants. They are likely to be men who 
can "relate how hundreds and even thou
sands of cut-price, short-cut, neighbors 
have fallen by the wayside while they 
have stayed .steadily on in one place 
for a generation or more.

Full Service the Most Permanent
I am satisfied that the full-service 

merchant is the one who will survive, 
provided, of course, that he really gives 
full service, not merely charges for it. 
There is, per se, no virtue in charging 
long prices. But there is clearly demon
strated virtue in rendering a service bet
ter than your neighbors, and striving 
always to better your own, and then 
charging such prices as will pay for 

Continued on page 29.
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EDITORIAL BRIEFS
LIGHTLESS nights have fallen on Uncle Sam ns 
they have on us. By a recent order of the fuel ad
ministration, Monday, Tuesday, Wednesday and 
Thursdays in all the Eastern States north of Wash
ington. and Monday and Tuesday in the remainder 
of the country display lights are forbidden. We can’t 
help viewing with approbation any move that will 
tend to keep friend mercury a notch higher in the
thermometer this winter.

* * *

UNITED STATES Secretary of War Baker has de
cided that baseball playing is a non-essential occupa
tion. Now watch the fans rally to the defence of the 
national pastime.

MR. HOOVER is authority for the statement that 
$1.400.000,000 worth of fopd stuffs have been ship
ped by the United States to the Allied nations. That 
is rather an interesting sidelight on those submarines 
that were going to settle the war.

TRAINING WOMEN CLERKS

THE Border Cities Retail Merchants’ Association 
meeting in Windsor, Ont., lately petitioned the 

Board of Education to provide facilities to teach the 
principles of retail salesmanship, and also truck and 
delivery driving to women.

The association lielieves that the war will last an
other year, and foresees as a result a further combing 
out of the man power of the country to look after the 
more essential industries. 1

This would seem a wise suggestion on the part 
of this association. Already the United States has 
legislated that men of draft age may not be employ
ed in non-essential occupations. The non-essential 
occupations are outlined as follows:

First, persons engaged in the serving of food and 
drink or either in public places,, including hotels 
and social clubs.

Second, passenger elevator operators, attendants, 
doormen and footmen, carriage openers and other at
tendants in clubs, hotels, stores, opera houses, office 
buildings and bath-houses.

Third, persons, including ushers and other at
tendante, engaged and occupied in connection with 
games, sports and amusements, except actual per
formers in legitimate concerte, operas and theatrical 
performers.

Fourth, persons employed in domestic service.
Fifth, sales clerks and other clerks employed in 

stores and other mercantile establishments. .
Moreover, this only shows the way the wind 

blows. Canadian magistrates have already ruled the 
same way. It is a possibility that the Government 
may decide that in Canada also men of military age 
must adopt some more essential occupation than 
clerking. It is wise, therefore, to lie forehanded and 
to see to it that there i? a trained class of women cap
able of taking up this work if it should become neces- 
sarv.

MAKING HONESTY PROFITABLE

ON another page of this issue appears a letter 
from a retail merchant pointing out the sad 

fact that honesty is not always immediately profit
able. This merchant has followed the spirit of the 
Food Board regulations, and has found sadly enough 
that other merchants are not always equally scrupu
lous.

There are two causes for this failure to observe 
the law. First of all ignorance on the part of the 
merchant, or he has only a confused idea as to what 
the multitude of regulations really mean, and 
second, there is the merchant who is taking a chance 
that he will not lie caught, and is preening himself 
on his special astuteness in circumventing his com
petitors.

In either case, of course, it works a hardship 
to the honest merchant. On the other hand, how
ever. all the blame for this condition cannot be laid 
at the door of the Canada Food Board. They are 
human, and cannot lie omnipresent. Neither is it 
jiossible to develop a system of inspection that will 
embrace every community between the Atlantic and 
Pacific.

The merchant who disregards these regulations 
is a lawbreaker. No honest merchant would let any
one enter hia sitore and rifle the till without himself 
raising the alarm. The dishonest merchant who 
wilfully disregards these regulations is doing exactly 
that, and it behooves the merchant to call this matter 
to the attention of the authorities. He must protect 
himself. A few such examples, and disregarding 
the law would become unpopular. It is for the mer
chant to act.
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Current^Events in Photograph—No. 30

THE GREY WALLS 
OF ENGLAND

In this world war the 
armies of Britain have play
ed such a large part, that peo
ple have begun to forget that 
Britain has always been a 
sea power rather than a land 
power. Every now and then 
some exploit like those at Zee
brugge and Ostend leaps out 
from the printed page and 
calls the attention once more 
to the “grey walls of Eng
land” that have kept the seas 
open for a world’s trade, and 
have made the fabulous arm
ies in France, gathered from 
the four quarters of the 
world, a possibility. The 
photo appearing on this page 
shows the patrolling squad
ron on their ceaseless mission 
of protection. Note the wire
less antennae showing in the 
foreground.

ANOTHER METROPOLITAN DAILY 
GOES UNDER DEPARTMENT 

STORE CONTROL
It will be remembered that Stewart 

Lyon, editor of “The Globe,” Toronto, 
and the editor of a Winnipeg daily, 
speaking at the annual meeting of the 
Canadian Press Association, lamented 
the fact that editors of the metropoli
tan daily newspapers had not a free 
hand. Thly were hampered by their big 
advertisers, the owners of departmental 
stores.

Rodman Wanamaker, of John Wan- 
amaker A Co.’s big departmental store 
of Philadelphia and New York, who now 
controls the Philadelphia “Press Record 
and North American,” has just been ap
pointed by the will of the late James 
Gordon Bennett to the control of the 
“New York Herald” and the “New York

Evening Telegram.” Although in con
trol he has not been, nor will he be ac
tive personally in newspaper work. It 
is interesting to observe another big 
daily newspaper pass under depart
mental store control.

HOW MUCH CAN A CLERK SELL?
Continued from page 27. 

your goods, your expenses, and a fair 
return as net profit 

This question is still in flux, and I may 
not have aided my correspondent much. 
But I should emphatically say to him 
that if he has now a business running 
anywhere near $8,000 a month on the 
service basis, he had better hesitate and 
think long before he changes it. People 
grumble a lot these days; but that is 
not saying they would quit grumbling 
if you cut off all service and tried to

make them pay cash. It sometimes i.i 
good to keep cool headed and pursue 
the even tenor of your way, doing the 
very best you can each day and trust
ing that thereby the future will work 
out to the good.

DETROIT MUST BE SATISFIED WITH 
BROWN SUGAR

Only brown sugar may be sold in De
troit after to-morrow until further no
tice.

County Food Administrator Heine- 
man issued this order on Tuesday. The 
regulation includes retailers and whole
salers. The reasons for the order are 
that a large amount of brown sugar re
mains on hand despite the campaign to 
get rid of it before August, and the fact 
that the order will place all dealers on 
an equal footing
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THE FLASH AND FROWN
OF DAVID LLOYD GEORGE

Chiefly Composed of Unquenchable Celtic Fire, Britain’s 
Fighting Premier Knows no Gloom but the Lowering 

Front of Battle When Facing a Crisis

ELTIC fire and Celtic gloom arc- 
phrases taken for granted as 

applying equally to predominant 
characteristics of many leading High
land, Welsh, or Irish personalities in 
modern history. Gloom in the Celtic 
sense may be slightly misinterpreted 
as implying depression, and the ob
server of that pre-eminently Celtic 
leader of the hour, David Lloyd 
George, may search in vain for signs 
of that sort of gloom about the Brit
ish Premier. There is no need to 
search for the fire. Of that Celtic 
quality Lloyd George has whole vol
canoes available, and to spare.

To discover amidst the white heat ' 
of his being any shadow of ineffective 
gloom would be hard. But there is in 
the Celtic idiom a great use of the 
word “gloom" in the phrase: “He 
gloomed upon his foes." There is the 
only Celtic gloom of which David 
Lloyd George is in these tremendous 
days capable. Here is how Charles 
T. King has pictured that quality of 
gloom in the Premier, whom he de
scribes in an article in “The London 
Express" as “A Man Who Thrives on 
Crises.” The occasion described is 
when Lloyd George faced the most 
recent of his crises and defeated the 
machinators who would have over
thrown his regime:

“Sometimes," says Mr. King, “he looked 
•x rather frail, delicate-faced figure. 
Then, instead of the pleasing counten
ance, there would come the picture Mr. 
Augustus John gave ua—the picture we 
thought such a grotesque, ugly, heavy- 
visaged Lloyd George. When he leaned 
across at Mr. Asquith's bench, and 
jammed hia jaws together, there was the 
neavy Augustus John underjaw, the al
most malignant expression, the indignant 
gaze from beneath knit eyebrows the 
face of a hard fighter.

That is the moat terrible kind of 
Celtic gloom for an enemy to face. It 
bodes ill for the opponent of less formid 
able calibre- Lloyd George may have 
experienced the Celtic gloom that means 
misery of soul, but he has changed it 
every time into that threatening dark
ness of countenance that means fight and 
makes for victory.

Sunshine and Storm
Ciherles T. King begins his account of 

Lloyd George in his latest crises with a 
glimpse of the sunshine of the man. 
There is fire behind all sunshine, and 
there is sunshine wherever you find 
Celtic fire. Lightly King describes Lloyd 
George as—

A man of medium height, silvery hair, 
eyes that in turn dart shafts of hot light 
and beam sunnny happiness, a champion 
of peace, yet resolute for war, stood up 
yesterday in the House of Commons to 
his latest “crisis."

Mr. Lloyd George thrives on “crises."
I have seen him open his despatch box 
morning after morning at 4 a.m., after 
twelve hours of hot controversy over a 
party measure, and toss his slain or tor
tured clauses into it with a gay smile. 
One day I gave him a little batch of cut
tings full of abuse of himself, and he 
first chuckled with enjoyment and then 
lay back and laughed merrily.

A “Mastering Moment"
The psychology of David Lloyd George, 

Prime Minister, is such that almost any 
moment in his life is a “psychological" 
moment. He was so much in one of hi* 
mastering moments in his speech of an 
hour and a quarter on the Maurice 
letter crisis, he dealt with it in such a 
characteristic style, that seasoned par
liamentary veterans like Mr. Balfour sat 
and drank it in with eyes a-glitter with 
joy.

His hair is grey, and there are long 
wisps of it over his ears, but he looked 
as trim as a new pin. He has had the 
heaviest load of work any statesman 
could bear, but hia eyes were bright with 
the light of battle. His voice was as 
pleasant and clear as ever, and he took 
it down and up the whole gamut of 
human exprersion.

Held Them All
Ambassadors, peers, cx-viceroyo, 

wounded soldiers, ex-Premiers, young 
cadets, colonels, generals, friendly M.P.s, 
and sniggering snipers packed the place 
from floor to top gallery, and he held 
them all, and played over them all with 
every note, from the raillery about a 
hostile press drenching him with "cocoa 
slop," down to low. solemn cathedral 
notes that vibrated with pent feeling and 
touched the chords of the heart.

“The Ranks of Snlpery"
When he made a crowning point he 

swung round, end wived a quivering 
hand over the benches that would have 
been his chief supporters in party times. 
Even the ranks of snipery could scarce 
forbear to cheer. They were little ranks, 
with the Pronglets ever on the pounce, 
and always sorry they had interrupted.

Explanation, quiet, calm, clear; then a 
burst of vehemence at the Opposition 
bench, then guttural tones, deep down In

his throat, as a man tearing the sounds 
from his bosom with pain. Then a skirl 
of declamation in high-pitched tones, 
now a pounding with two fists on the 
brass-bound box where Gladstone 
thumped and Disraeli lolled and Har
court rumbled.

HI» Hundredth Crisis 
The Prime Minister of Britain came to 

the great point—the world gravity of the 
war. He held out his hands in supplica
tion. The pity of it! The sin of such 
pettiness amid a storm that was threaten
ing the world! A tremor of pain came 
into his voice. The enemy, silently, in 
mystery, was preparing a great blow at 
our heroes in khaki over there. The 
Hous-c could see them. Not a head stirred. 
Not a throat gave a sound. “I beg and 
implore that there should be an end of 
this sniping."

David Lloyd George sank to his seat, 
a trifle pale, the victor of his hundredth
crisis.

U. S. CORN AND WHEAT PROS
PECTS

Prospective com production this year 
in the United States is 3,160,000,000 
bushels, the Department of Agriculture 
announced in it* first forecast of that 
crop, basing its estimate on conditions 
existing July 1.

The total wheat crop, combining win
ter and spring varieties, was forecast 
at 891,000,000 bushels.

OTTAW A FAILS TO PROTECT BUSI
NESS

1 Continued from page 22)
191*. and the increases since allowed by the 
Board of Railway Commissioners to be disallowed.

Packing house products and fresh meats, by 
the addition of 25 per cent, to the tariffs in effect 
prior to March 18, 1918, and Increases since al
lowed by the Board of Railway Commissioners 
to be disallowed.

Bullion, -base (copper or lead I. pig or slag 
and other smelter products, rate* from British 
Columbia Smelters to Toronto and Hamilton to 
take rates from the contiguous American smelting 
and shipping point, namely. North port. Wash., to 
Buffalo, vis.. 7*-j cents per hundred pounds; Mont
real to take the New York rate of 8% cents 
per hundred pounds, rate* to Canadian points in 
Eastern Canadian territory to be advanced 25 
per cent. R itew on sine for domestic consump
tion to be the ssme as on clipper and lead.

FINANCIAL POST HELPS INVESTORS
la THE FINANCIAL POST a weekly or 

monthly paper and does it give information 
where to inveat money to the beat advan
tage? Would they aend me a cample copy 
upon requeat?

J. H. S., Toronto.
Answer -THE FINANCIAL POST ia pub- 

liahed weekly by the MacLean Publiehing 
Company. Yea, it givea information on how 
to inveat money to the beat advantage. Each 
aubacriber may write the editor of THE 
FINANCIAL POST for information of the 
standing of any company or companies be
fore he invests hia money in them. They 
will be glad to end you a sample copy at 
any time. THE FINANCIAL POST gives a 
great deal of Information on bualneaa condi
tions in every part of the country, the trend 
of securities, and specialized buaineaa in
formation of value to any one interested in 
business and induatrial conditions.
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Maritime
Mclsaacs & Co. have opened a new 

grocery business in the Daud Building, 
New Glasgow, N. S.

Chas. E. Buckler has opened a gro
cery store on South Main St., Westville, 
N.S. The business will be conducted on 
a cash basis.

A number of men interested in the 
lobster business met recently under the 
auspices of the Halifax Board of Trade 
to discuss details in connection with the 
lobster packers.

Representatives from three provinces 
were invited to attend and the meeting 
was well represented.

, It appears that the consensus of opinion 
among the lobster packers is that the 
industry must be protected by a strin
gent regulation governed by statutes 
whereby heavy penalties can be impos
ed on those packing illegally.

Louis Michaelson, one of the proprie
tors of Brown's Grocery, St. John, died 
suddenly this week after an attack of 
paralysis. He was sixty years of age.

L. V. Price, who is known to the gro
cery trade throughout the Maritime Pro
vinces as traveller for Dearborn & Co., 
Ltd., wholesale grocers, St. John, has 
joined the travelling staff of the Con
solidated Rubber Company.

Considerable damage was done by fire 
in the warehouse of C. H. Peters’ Sons, 
Ltd., wholesale feed, etc., St. John, last 
week. The loss has been adjusted at 
$2,000 on the building and $10,000 on the 
stock.

Wheat substitutes required under the 
new flour order of the Food Board still 
are scarce in the Maritime Provinces. 
Only a few jobbers have been able to 
secure the goods they desire and not 
many of the retailers are stocked yet.

The Teamsters’ and Chauffeurs’ Union 
have petitioned the City Council of St. 
John to raise the minimum age limit for 
drivers from sixteen to eighteen years. 
Grocers complain that, under present 
conditions, this would work undue hard
ship.

F. S. Layton, proprietor of Layton’s 
Grocery, Truro, N.S., having enlisted in 
the Flying Corps, and to take up his 
duties at Toronto in a few days, has 
sold out his grocery business to Mr. E. 
P. Hill. Mr. Hill had a grocery business 
in Halifax at the time of the explosion 
and like many others lost all his pro
perty.

A demand that wrapping of bread 
by the bakers be made compulsory, as 
permitted by the new food order, was 
presented to the St. John City Council 
this week. The bakers were heard at 
a later meeting, and, while they ex
pressed willingness to comply, explained

that present costs would make it neces
sary to add a cent to the price of each 
loaf. The council decided to take no 
action.

Edward A. Mason, manager of the 
Maritime branch of Christie, Brown & 
Company, and H. V. Hayes, also of St. 
John, have been granted patents on a 
new showcase for the display of confec
tionery and fine groceries. The case is 
designed to hold candy, cereals, shelled 
nuts, etc. It consists of two parts, 
double cylinder top and a wooden hase. 
In the base is a drawer into which the 
goods drop when required, thus ensuring 
protection at all times from exposure to 
dust, while making the contents readily 
accessible. It is their intention to start 
manufacturing in St. John.

The legality of the sale of lemon and 
other extracts- containing a large per
centage of alcohol is being tested in St. 
John on a charge laid against the Bray- 
ley Drug Co., Ltd., of “selling lemon 
extract containing more than two per 
cent, alcohol." The case arose from men 
having been arrested for drunkenness 
after drinking extracts put up by the 
company and sold through local gro
cers. M. V. Paddock, provincial analyst, 
gave evidence that the samples tested 
contained more than fifty-two per cent, 
alcohol but testified that it was impos
sible to make he extracts without at 
least fifty per cent, alcohol. Judgment 
had been reserved.

Quebec
Armand Belisle, Montreal, has dispos

ed of his assets.
J. P. Gosselin, general store, St. Eph- 

rem de Tring, has sold out.
Leonard Fisheries, Ltd., Montreal, are 

holding their annual meeting this week.
F. T. Shearns, of the Montreal office of 

Salada Tea Co., spent his holidays in 
Toronto and other points.

Zeph. Hebert, president Hudon, He
bert and Co., is spending some time this 
week at St. Lawrence river points.

Harper R. Gray, joint manager for 
Gunn Langois and Co., Montreal, is 
spending his holidays in Ontario.

Thos. Ward of Joseph Ward and Co., 
wholesale grocers, Montreal is spending 
his holidays at Old Orchard Beach.

At St. Rose, Que., last week, a large 
Gaspe salmon was racled for and the 
proceeds donated to the Red Cross funds. 
This fish was donated by Mrs. J. A. 
Paulhus and the sum realized totalled 
over $10.

Mr. Twiggs of the A. Booth Fisheries 
Company, Chicago, passed through Mon
treal last week on his way East. Mr. 
Twiggs expected to take in the points

-n the Maritime Provinces before re
turning home.

J. A. Marshall, manager of the West
ern Canada Flour Mills Co., Montreal 
branch, is on his holidays, he will visit 
Western points, including Minneapolis, 
Vancouver and Victoria, and other 
places before he returns.

Ontario
Neil Jamieson, grocer, Orillia, has 

been succeeded by Capt. Hill.
The North End Merchants’ Association 

of North Toronto held a picnic at Island 
Park.

Adams & Co., grocers and dry goods 
merchants of Georgetown, have sold 
their stock and fixtures.

W. G. Patrick of W. G. Patrick & 
Co., brokers and importers, Toronto, is 
spending a few days in New York City 
this week.

Bolus Bros have leased the Alex. Mich
aels store, Leamington, and have instal
led a stock of groceries, dry goods and 
boots and shoes. They are conducting 
business on a cash basis.

The deal whereby Frank Seager was 
to assume control of the grocery busi
ness of George Wenino, North Front St., 
Sarnia, has fallen through. Mr. Wenino 
will continue to conduct the business 
until such time as he can dispose of it.

The partnership business of Foote & 
Sanderson, Fergus, grocers and flour 
and feed merchants, is about to be dis
solved, Mr. Sanderson retiring while Mr. 
Foote will continue the business.

At a meeting of the Cornwall Retail 
Merchants’ Association held recently it 
was unanimously decided to hold a pic
nic at St. Lawrence Park on the civic 
holiday in August. A committee 
composed of Allan Irwin, Arthur 
Chevrier, Thomas Donihee, Arnold 
Smith, G. R. Phillips and H. Bau
man, with power to form other commit
tees, was appointed to make necessary 
arrangements for the picnic.

A. H. Schweitzer of 80-82 Cedar St. 
W„ Kitchener, Ont., who has conducted 
a grocery business for the past eight 
years, has sold his entire block and busi
ness to Wm. G. Roth, formerly of Tavi
stock. The business men and travellers 
are sorry to lose Mr. Schweitzer from 
the business sphere, but hope that after 
a much needed rest to see him back 
again. He has been a subscriber to the 
CANADIAN GROCER ever since he 
started in business. He intends to keep 
in touch with the grocery trade and so 
«ants his paper continued.
Recently a number of friends gathered 
at the home of Mr. and Mrs. Schweitzer 
and presented them with a mahogany 
pedestal and beautiful jardiniere,
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Western
Walter Bros., Kuroki, Sask., has sold 

out.
George Begg, Shaunavon, Sask., has 

sold out.
Homer Bros., butchers, Calgary, have 

discontinued business.
C. Henderson, Saskatoon, Sask., has 

discontinued business.
C. DeGagne, general store, Marchand, 

Man., has sold to A. Congnon.
Gordon & Mills, general store, Shaun

avon, Sask., are out of business.
F. T. Rolph, grocer and confectioner, 

Saskatoon, has sold his grocery business
Haberlach & Schelturga Bros., gen

eral store, Sedley, Sask., have dissolved 
partnership.

BRANTFORD BUTCHERS AND GRO
CERS HOLD SUCCESSFUL 

PICNIC
The seventeenth annual picnic of the 

grocers and butchers of Brantford, held 
at Mohawk Park, Brantford, was sig
nalized by one of the largest attend
ances on record. The excessive heat, 
far from proving a detriment to the 
picnic, was probably responsible for the 
presence of many drawn by the lure of 
the lake’s cool breezes, who would not 
otherwise have made the trip. Nor did 
rain, which threatened during the lat
ter part of the afternoon, hamper the 
festivities, for it hung off long enough 
to permit of a safe return in the even
ing by the majority of the picnickers.

For seventeen years past these pic
nics have been held at various places 
distant from the city. This year a 
stay-at-home policy was adopted by 
those in charge, and the result was yes
terday’s gathering. The usual pro
gramme of sports was augmented by 
many special features, both serious and 
amusing, and the prize list was one of 
unusual extent.

So large was the crowd that the street 
car service proved totally inadequate 
Every car bound to or from the park 
was crowded to the very doors, while 
many were forced to walk either one 
way or both, in the sweltering heat of 
a July afternoon. Even this drawback 
however, was taken in good part by the 
picnickers, and the seventeenth annual 
grocers' and butchers’ picnic passed into 
history as among the most successful 
on record.

Among the interesting events on the 
programme were the following:

Grocers’ and butchers’ drivers1* race, 
100 yards—Russell Shay, C. Fowler, H. 
Croley.

Grocers’ and butchers’ wives’ race— 
Helen Maskell, Muriel Thoman, Mrs. R. 
Gowman, Mrs. Meggett.

The prizes for the best decorated de
livery rigs, open to all grocers and 
butchers in the county, were won by 
the Cash Bargain Grocery and F. S. 
Hartley. The prize for the best decor
ated automobile was awarded to Miss 
Mellen and A. Coulbeck.

The butchers defeated the grocers 21- 
14 in a baseball game which was one 
of the features of the afternoon.

OWEN SOUND ADOPTS EARLY 
CLOSING

By virtue of a municipal by-law just 
passed it is announced that on and after 
the 25th day of July, 1918, all shops 
within the town of Owen Sound selling 
dry goods, fancy goods, millinery, cloth
ing, hats and caps, furs, men’s furnish
ings, carpets, furniture, house furnish
ings, boots and shoes, hardware, watches, 
jewellery groceries or general merchan
dise, and all butcher shops, tailor shops 
and shops known as “5, 10 and 15 cents 
stores,” and department stores within 
said town shall be closed and remain 
closed on each and every day of each 
week throughout the year, except on 
Saturday and the day immediately pre
ceding a public holiday, and from the 
15th to the 31st of December, both in
clusive, from the hour of seven o’clock 
in the afternoon until five o’clock in the 
morning of the next following day.

All such shops shall be closed on every 
Saturday and day immediately preceding 
a public holiday and on every day from 
the 15th to the 31st December, both in
clusive, in each year at 10.30 p.m. and 
shall remain closed until five o’clock in 
the morning of the next following day.

Any person contravening this by-law 
shall on conviction thereof be liable to 
a penalty not exceeding $50.00 and costs 
and every such penalty shall beTecover- 
able as provided by section 497, sub
section 2 of the Municipal Act.

GUELPH GROCERS’ PICNIC POST
PONED

The Guelph grocers’ picnic has been 
postponed and will under present ar
rangements be held on August 14 at Pus- 
linch Lake. The date was changed owing 
to the fact that the original date con
flicted with many travellers’ holidays, 
and as the travellers are always largely- 
represented at the picnic it was felt that 
the date should be changed.

HOLDING SALES CONVENTION 
Fourteen salesmen of the sales staff 

of Harold F. Ritchie & Co., Toronto 
and branches, are in convention this 
week at the headquarters. The repre
sentatives are from Halifax, Montreal, 
Ottawa, Winnipeg, Calgary and Vancou
ver and will be here all week. Sales 
managers of the manufacturers whom 
the Ritchie company represents are in 
attendance to discuss their lines and are 
scheduled to address the afternoon meet
ings. The morning meetings will be 
confined to the salesmen, at which the 
question of sales and general business 
conditions will be taken up. Mr. Ritchie 
and Mr. Lane addressing the salesmen 
and opening up avenues for discussion.

U. 8. GOVERNMENT SETS LIMIT OF 
PROFIT ON MILL PRODUCTS 

Fair prices to govern the sale of flour 
and milling products at every milling 
point in the United States which have 
been worked out were introduced to-day 
by the food administration. The prices 
which generally will govern throughout 
the crop year of 1918-1919 were worked 
out on a basis price for seaboard points.

Local prices represent the freight de
ductions from the seaboard prices. Job
bers’ prices are required to be not more 
than 25 to 60 cents a barrel over 
the delivered cost, and retailers’ prices 
not more than $1.20 a barrel over his 
cost price.

TRIBUTE TO THE RETAILER
Don Francisco, advertising manager 

of the California Fruit Growers’ Ex
change, had this to say about retail gro
cers and the part they are playing in 
the conduct of the war, at the Asso
ciated Advertising Clubs of the World 
convention :

“The patriotic zeal with which our 
grocers have conducted their sales is in
deed a splendid commentary on their 
Americanism. Though suffering the loss 
of actual cash profits and facing increas
ed overhead, these grocers, speaking fig
uratively, have kept step with our 
troops. We owe them a vote of thanks 
and confidence. The sublimely unselfish 
service of grocers in the great cause is 
vital to the final succ«ss of our arms. 
It is as important as the service of our. 
dollar-a-year man, of our shin-builders, 
of our men at the front. For, as we 
have been told through advertising, 
‘Food will win the war.”’

$1,000 FOR WINDOW DISPLAY 
CONTEST

The Canadian Carnation Milk Pro
ducts Co., Ltd., are putting on a window 
display contest for Carnation Milk Week 
—August 15 to August 21. They are 
dividing the contest into four parts with 
three prizes in each. For instance, 
towns up to 5,000 population will be 
in Division “A.” Between 5 000 and up 
to 25,000 in Division “B.” Between 26,- 
000 and up to 100,000, in Division “C,” 
and above 100,000 in Division “D." The 
prizes are $100 for first, $25 for second, 
and $5.00 each for the next 25. This 
applies to each division. This makes 
total prizes valued at $1,000. The con
test closes on September 15, and photos 
must be submitted before Oct. 1.

New Goods 
Department

The Coca-Cola Company 
announce a change in the 
shape of their bottle. To 
take the place of the old 
style with straight lines, 
they conceived the idea of 
putting out a bottle which 
would fit the hand com
fortably. The idea is to 
encourage drinking from 
the bottle through a 
straw.
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Enquiry Department
WHEN you become a subscriber to CANADIAN GROCER this is part of the Service you buy. We are glad to be of any 

assistance to our readers and enquiries are solicited. Cut out the coupon at the bottom of page, fill out and mail to us 
if you want to know where to buy a certain product, agents for any particular line, manufacturers of a special article, etc.

RE TEA TAX
Gentlemen,—I purchased ten chests 

Japan tea in March, five chests to be 
shipped at once and the balance in July.
I received invoice for same yesterday. 
The wholesaler has billed me with war 
tax. Am I obliged to pay it?—R. S. M., 
Dalesville, Que.

Answer.—The answer to your enquiry 
depends oh the nature of your contract 
with the wholesaler. If it was a pur
chase made at a set figure, and was 
merely a matter of the wholesaler ware
housing it for you, then it would appear 
that the wholesaler should not have 
billed you with the extra ten cents a 
pound, but should have accepted his loss 
as one of the risks of business.

If, on the other hand, the deal was 
made on the basis of market conditions 
at time of delivery the addition was 
quite justifiable. In any case of course 
the wholesaler had to pay the tax, as 
it was imposed against all stocks in 
wholesalers’ or jobbers’ hands on April 
28.

• • •
PLACING THE RESPONSIBILITY
An auto going past my store flipped 

a stone off the road and smashed my 
plate glass window. Who should stand 
the loss for this, the town or the auto 
driver? The auto driver was not going 
at a high speed.—D. A. Mackenzie, 
Souris, Man.

Answer.—This is a very difficult ques
tion and one that probably could only 
be settled in the courts. In our opinion, 
however, in order to fix any liability 
on the municipality it would be neces
sary to show that the road was in a 
state of disrepair, or that stones had 
been left on the road which did not 
rightly belong there, and that this con
dition had existed a sufficient length of 
time that the municipality would be 
presumed to have notice of it. The auto
mobile driver would not be liable unless 
it could be shown that he was driving 
either carelessly, or at an excessive rate 
of speed, and the accident would not 
have happened if he had exercised due 
care in his driving.

FISH BRAND CLOTHING
Please advise me where I can buy 

Towers' Fish Brand waterproof clothing. 
—C. A. Elsley, Campbellville, Ont.
.. Answer.—Address Tower Canadian 
Ltd., Toronto, Ont., Vancouver, B.C., and 
Halifax N.S.

• • •

WHAT SUBSTITUTES ARE PER
MITTED?

If I sell one barrel flour what do I 
have to sell with this flour? Can I 
sell oats, rice, barley, and corn flakes?
I carry a full line of groceries and would 
like to know what to sell with flour.— 
Ed Wood, Blue River Lumber Co. store, 
Riviere Bleue, Que.

Answer.—Order No. 50 issued by the 
Canada Food Board outlines the substi
tutes that may be sold with wheat flour 
as follows: Corn, oats, barley, rice, rye, 
buckwheat, tapioca or potato flour, bran, 
shorts, oatmeal, rolled oats, commeal, 
cornstarch, or any mixture of the same 
and potatoes. Four pounds of potatoes 
will be considered equal to one pound 
of other substitutes.

Regarding com flakes and similar 
lines of breakfast foods, we cannot say 
whether they would be considered as 
substitutes or not. CANADIAN GRO
CER queried the Canada Food Board on 
this point some time ago, but has re
ceived no answer. Of course this sub
stitute order in no way overrides the 
previous order .giving the amounts of 
flour that may be sold. The house
holder living within two miles of re
tailer cannot stock more than 15 days’ 
supply of flour or sugar, if five miles 
away 30 days’ supply, if more than five 
and less than ten miles away 60 days’ 
supply, if ten miles away, 120 days' 
supply.

• * *

SELLING OF EXTRACTS
Please give me information on the 

selling of extracts to householders, 
individuals, treaty Indians and non
treaty Indians; quantity allowed.—Hud
son’s Bay Company, Nipigon, Ont.

Answer.—Under the Ontario Temper
ance Act amendment no essences or fla
voring extracts containing more than 2% 
per cent, of proof spirits shall be sold 
except in bottles containing not more 
than 2% ounces. In addition a record 
must be kept of all sales showing the 
date and name and address of pur
chaser, and quantity sold. Nothing in 
the law shall, however, prevent the sale 
of any essence or extract in, larger 
quantity than 2V4 ounces to any drug
gist, manufacturer or confectioner or 
to a person in any trade or business 
in which such article is commonly used 
for legitimate purposes or to any public 
institution or any wholesaler for resale.

There is nothing in the law differen
tiating between Indians, treaty Indians 
and other persons. The conditions above 
stated would apply to Indians as to 
others.

* * *

GROCERY PRICE CARDS 
Can you give me the name of any 

party or firm who can supply grocery 
price cards for marking all groceries 
on shelves for “grocerteria style.."— 
George E. Hunt, Swift Current,- Sask.

Answer.—The Store Helps Manufac
turing Co., Calgary. Alta.

* * *

3-POUND SOLDIERS’ BOX 
Will you kindly advise the manufac

turers of 3-pound soldier boxes.—Smith 
& Chappie, Limited, Chapleau, Out.

Answer.—J. Tobin & Sons, Ottawa, 
manufacture a 3-lb. soldier box.

* * *

CASH CARRIER SYSTEM 
Kindly give me the name of a concern 

manufacturing an old-time elastic or 
sipring-propelled cash carrier system; 
the name of a concern or individual who 
would be likely to have such a system 
fojf "hale second-hand, and oblige.— 
Thomas Grace, Gracefield, Que.

Answer.—Gipe Hazard Store Service 
Co., Ltd., 113 Sumach St., Toronto; the 
Lamson Company, Boston, Mass., are 
manufacturers of cash carriers. We do 
not know of any firm having such a 
system for sale.

CANADIAN GROCER,
143-163 University Avenue, 

Toronto.

For Subscribers

INFORMATION WANTED

Please give me information on the following:
Date HI...

Name . 
Address
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I WEEKLY GROCERY MARKET REPORTS
Statements From Buying Centres
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THE MARKETS AT A GLANCE

LIKE a bolt from the blue to the trade was 
the advice that the United States Govern
ment placed prunes and dried peaches on 

the conservation list, thus prohibiting the ex
port of these to Canada. Canada has been in 
the habit of receiving these on about the same 
basis as domestic buyers, and depending alto
gether on the United States market for supplies. 
From this it can readily be seen that the outlook 
for the future, when present stocks are ab
sorbed, is not encouraging. Whether any modi
fication of the order will be considered cannot 
be determined yet, though representations have 
been made to the Canada Food Board and War 
Trade Board in an effort to secure at least par
tial shipments.

MONTREAL -It is evident that the whole
salers are doing their best 

to supply the trade with their requirements. 
Supplies are sometimes temporarily short, and 
then new arrivals serve to relieve this trouble. 
Just now a good deal of activity is noticeable in 
canned goods. There also is a good movement 
of dried fruits, notwithstanding the fact of 
fruits being more plentiful. The prices of the 
latter rule so high that many will not buy in 
large quantities. The flour situation is steady, 
and some supplies are still available. Winter 
wheat flour is firm and has advanced all around 
30c per barrel. The temporary embargo against 
shipments of flour to points east of Montreal has 
been lifted. Some special mill feeds have been 
advanced slightly in price. New jams, fruits 
and canned vegetables are beginning to arrive, 
and the prices are high. This applies also to 
jams just received. Self-raising flour is up 10c, 
and 5c on the 6-lb. and 3-lb. sizes, respectively. 
One of the most important features of the week 
is that of the United States War Board’s order 
prohibiting export of prunes and peaches, and 
this may be extended to take in apricots, raisins, 
figs, etc. The sugar situation is steady and un
changed. All refiners are selling at $9.10, ex
cepting the Canada Sugar Refineries, their price 
being $8.65 still.
TORONTO—Occupying the centre of inter

est this week is the announce
ment that prunes and peaches have been placed 
on the conservation list by the United States 
Government and export prohibited. This will 
seriously affect the trade here, and an effort to 
have the order modified will be made. Apricots 
have advanced 2c per pound in some sections 
over opening prices named.

The feeling exists that the use of substitutes 
for wheat and flour will continue, even after the

new crop is available. At the Imperial confer
ence of food dictators, being held in Great 
Britain, the question of building up reserves 
against all possible contingencies has been 
brought up, and action along these lines will 
very likely necessitate a continuation of restric
tions to some extent at least.

The outlook in almonds is higher prices for 
the future. Latest reports estimate yield about 
60 per cent, of last year's total, and with trans
portation difficulties multiplying, or at least 
showing little improvement, the situation as 
regards this market is not hard to determine. 
Some doubt exists in the minds of importers as 
to whether the embargo against the shipment of 
walnuts from France will be lifted. The crop 
there is light, and stocks on this side are 
dwindling. That wholesalers may have to pay 
$1 per pound for walnuts is now being hinted at.

Canned fruits will rule high for practically 
all lines, it is thought. Jam manufacturers and 
canners are paying very high prices for the 
fresh fruit, and with all other costs mounting, 
there is no prospect of a low scale of quotations. 
Some jam manufacturers have withdrawn prices 
recently issued. This is felt in some quarters 
to be because new pack is sold up rather than 
pointing to higher prices, though the latter con
tingency cannot be overlooked.

Sugar remains scarce and little opportunity 
for building up reserve stock exists. Refiners 
have again been asked by the Food Control 
Board to refrain from shipping straight cars to 
retailers. Owing to the restrictions placed on 
the use of sugar in the United States by house
holders, the feeling exists that similar action 
may be taken in Canada and supplies rationed.

WINNIPEG—Sugar supplies are reported
very good and equal to all de

mands now being made, this in spite of the fact 
that one of the refineries has withdrawn from 
the market.

The trade are somewhat concerned over the 
very high opening prices on canned strawber
ries. Prices here are $1 per dozen higher than 
last year. The delivery will run about 25 per 
cent. At present all lines of fruits and vege
tables are reported to be selling well and bring
ing good prices.

Speculation as to the interpretation to be 
placed on the United States Government restric
tions on shipments of prunes and peaches is 
general. Some look for balance of 1917 crop to 
come through, while others think this will be 
absorbed by Government’s demands at once, 
and that some new crop may later be released.
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QUEBEC MARKETS

MONTREAL, July 31.—The state 
of trade here is reported as 
satisfactory. As a usual thing 

it is quiet this time of the year, and 
while this applies to some lines others 
are very active still. Prices have a gen
eral tendency to firm and there is much 
trouble to keep all lines in stock from 
week to week.

Peanut Butter Up />c;
Bulk Arrowroot In

Montreal. ---------
PEANUT BUTTER, ETC—An ad

vance is recorded in the price of peanut 
butter. This applies to the bulk product, 
which is now selling at 2614c per pound. 
Among the lines that are again available 
is that of arrowroot in bulk, and this is 
selling, according to quality, at 20 to 
25c per pound.

Careful Sugar Selling
Will Help Situation

Montreal. —= 

SUGAR.—The present method of dis
tribution—that of requiring that certain 
percentage of soft or brown sugars be 
taken with refined, has served a useful 
purpose. It should also be remembered 
that the use of these brown sugars has 
greatly assisted in getting from the raw 
sugar a larger percentage of sugar ex
traction so that the residue left is small 
—and in some cases almost negligible. 
It is being repeatedly urged that the 
grocer can be a great help in making 
the supply of sugar go farther by selling 
as much soft sugar as possible. As far 
as the present week is concerned there are 
no changes of consequence excepting that 
the Dominion Sugar Co. has advanced 
its price to $9.10. This makes quotations 
uniform with the exception of that of 
the Canada Sugar Refinery, which still 
is selling at $8.66. The new freight 
schedules will have a direct bearing on 
the price of sugar, undoubtedly, and one 
of the large refiners stated to CANA
DIAN GROCER that the new rates ap
plying to sugar were very considerable. 
The whole position is therefore firm, and 
revisions may have to he made soon.

îooib»
Atlantic Sugar Company, extra granulated

sugars. 100 lb................................................... • «
Acadia Sugar Refinery, extra granulated 9 16
St. Lawrence Sugar Refinery ...................... 9 1#
Canada Sugar Refinery ................................. 8 95
Dominion Sugar Co.. Ltd., eryatal granu

lated ................................................................. 9 t®
Special icing, barrel» ...................................9 S0-9 40
Icing (25-lb. boxe») ....................................... 9 80-9 80
Icing (50-lb. boxe.) ........... ......................... 9 50-9 60
Diamond Icing ........................................... 9 10
Yellow. No. 1 ..............................................8 80-8 90
Yellow, No. 2 (or Golden)........................8 60-8 70
Yellow. No. 8 ................................................... ? 5ÎÜÏ
Powdered, barrel» ...........................................9 20-9 80
Pari» lump», barrel» ......... .......................9 85-10 20
Pari» lump» (50-lb. boxe.) ................. 9 65
Pari* lumps (25-Ib. boxes)............................ J 85
Crystal diamonds, barrels .............................. J JJ
Crystal diamonds (boxes 10» lbs.)-----.. !• !•
Cut loaf (10-lb. boxe.) .......................... Î!
Cut loaf (25-lb. boxeel ............................ 19 «9-1® 76
NOTE. - Some are not refining Icing or pow

dered sugars hi view of Food Controller»

New Crop Fruit High; 
Canned Goods Moving

Montreal. ---------
CANNED GOODS.—It is becoming 

more evident that all, or nearly all, lines 
of fruit put up in 1918 will be high in 
price. This will apply to strawberries 
and raspberries and also to peaches. 
Other lines may be affected too, and it is 
apparent that present prices will look 
favorable when new schedules are arriv
ed at by the packers. New pack pine
apple in both grated and sliced is in the 
market, and strawberries and rhubarb 
also are being offered. All around there 
has been a great deal of interest in the 
canned goods market and much trade 
passed in the last few weeks. Some 
jobbers are not only low on certain lines 
but are sold entirely out. The tendencies 
are that prices will rule firm and high 
in the coming weeks. Strawberry jam 
in 4-pound pails is selling at 98c per tin 
and at $1.62 in the 7-pound size. The 
new pack in glass 16-oz. size is quoted 
at $3.90 per doz.
Salmon Sockeye—

••Clover Leaf." 14-lb flats .... 2 40 2 45
l lb. flat ......................................................... 4 00
1 lb. tall», eaeea 4 do»., per dox............. 8 75
'4 flats, case. 8 dot., per dot... 1 50 2 00

Chum». 1-lb. tall. ......................................... I 80
Pink». 1-lb. tall» .............................. 2 80 2 40
Cohoe». 1-lb. tall. ......................................... 2 66
Red Springe. 1-lb. tall. ............................ 2 70
Red Spring» (new pack) dot..................... 8 75
Salmon, Gaape. Niobe Brand

(ea*e of 4 dot.), per dot..................... 2 26
Canadian .ardine. (ca»e) ........... 6 76 7 00
Norwegian .ardlnee, per ca* of

100 "14»" ...................................................... 20 00
lobsters. 14-lb. tin», dot.................... 8 60 8 66
Canned Vegetable, and Fruita—

Asparagus ( Amer. ) mammoth
green, dot.....................................  4 00

Tomatoes. !» ...........................  1 26
Tomatoes. 8» ............................... 2 66 2 76
Tomatoes, U.S. pack (2.)............. 1 90 2 1214
Tomatoes. 214» ........................... 2 40 2 60
Peas, standard» ....................................... 1 76
Pea», early June ...............................................1 90
Bean», golden wax ...................... 1 86 1 90
Bean». Refugee. ............................. 1 86 1 90
Corn. 2». dox.................................... 2 86 2 40
Spinach (U.8.). 8» ................................... 8 00

Do., (U.8.), gallon. ........ .... 10 00
Corn (on cob. gal. can»), dot............. 8 60
Red ra.pberrie., 2. ................................... 1 90
Simcoee ........................................................... 2 76
Red eherrie*. 2» .......................... 2 60 2 90
Strawberriee. 2» ....................................  8 00

Strawberries. 1918 pack (2s)............... 4 00
Rhubarb. 214» ................................................ 2 60

Blueberries. 2». dot..................................... 1 86
Pumpkin». 214» ........................ • • 1 •• 1 20
Pumpkin». 8» ........... ..................................
Pumpkin» (gallon), dot........................... 6 00

Potatoes. Can. Sweet. 214-lb. tins .... 2 10
Potatoes. Cal. Sweet. 2-lb. tins............. 2 75

Carrot», eliced, 2» .....................................
Apples (gallons) ............   6 06
Peaches. 2s (heavy syrup) ----- 2 00 2 40
Pear». 8» (heavy »yrup)........................ 2 46
Pineapple». 114» ....................................... * «

Pineapples, 2»   * »®
Pineapples (grated), 2s .......................... - 90

Greengage plum» (light syrup) 1 90
Lombard plums (heavy eyrup).

2. ................................................................. 1 7*

while not large in many cases, are such 
as to ensure trade needs being supplied 
without interruption. Business is not 
being sought to the extent it was by 
some, and still there is a good deal of 
activity. An interesting feature of the 
situation is that of an active request for 
nutmegs from across the line, United 
States buyers - seeking supplies from 
here." The positron on nutmegs is there
fore'very firm.'". ...

‘ S and 18-lb. box* 
Allspice................................................
Cassia ..................................................

Ginger (Cochin or Jamaica)
Mace ................................................

Paprika ..............................................
Tumeric ..............................................
Cardamon seed, per lb., bulk...
Carraway, Dutch, nominal.........
Cinnamon, China, lb........................
Cinnamon, per lb.............................
Mustard seed, bulk ........................
Celery seed, bulk ..........................

For spices packed in cartons add 8% sent» a 
lb. and for spices packed in tin containers add 
18 cents per lb.

0 28 0 22
0 16

0 85 0 87
8 28 0 35
0 75 6 77
0 96 1 00
0 30 8 40

0 80
0 86 1 00
0 30 0 32
0 46 0 60
0 42 0 46
0 48 0 50
0 35 0 37
0 25 0 27
0 45 0 50
0 21 0 88

2 90
0 76
0 30
8 36
0 26
0 46

0 81 0 28
0 18 0 20

f^ess Sugar and Syrup;
And Honey Prices High

Montreal. ---------
MAPLE PRODUCTS AND HONEY. 

—It is harder to secure supplies of 
maple syrup from day to day and the 
prices ruling are naturally very firm, 
but without definite changes as yet. Odd 
lots are held here and there, and there 
is no trouble in securing a good price 
for what is available. The outlook for 
honey is not too encouraging as the sea
son has been a poor one, especially for 
clover grade. Realizing this, many are 
holding out for fancy prices, and one of 
the heaviest jobbers in this line stated 
to CANADIAN GROCER that his firm 
were not buying, the prices asked being 
prohibitive.
Maple Product—

Syrup, 18 lb». Imp. me»»., gel. 1 90 2 00
3yrup. 5-gal. tin», per gsl................. 1 16
814-lb. tin» ................................... 1 85 1 45
Sugar, in block», per lb. 0 21 0 22

Honey
Comb (fancy) ........................................... 0 25
Comb (No. 1 ) .............................................. 0 28
In tin» 160 lb.) ....................................... 0 22

Big Sale For Syrup;
Molasses Holds Steady

Nutmegs Very Firm;
Spice Outlook Uncertain

Meulreel. ---------
SPICES.—The outlook is not very 

settled with regard to the future of 
prices and supply. This is speaking in 
a broad sense, for the local markets are 
all right as yet and the stocks in hand.

Montreal. ---------
MOLASSES AND SYRUPS.—“Will 

there be enough molasses for the trade 
needs next winter?" This question was 
asked a large importing firm by CANA
DIAN GROCER, and the reply was en
couraging in that this source expected 
such improvement in the position as 
would give the jobbers ample stock to 
take care of their trade. At present 
there is none coming forward in what 
could be considered large volume but 
small shipments are arriving all the
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time. An improvement in delivery would 
greatly help matters and would be gen
erally apprèciated. As for syrups, these 
are in active demand and the amounts 
going out are larger than is usual in mid
summer. Prices all around are firm and 
steady, but without change.
Corn Syrup—

Barrel*, about 7S0 lb*............................. 9 97
Half bbt*. or quarter bbie.. It* per lb. over bbls. 
Keg* .........   §#r%
1- lb. tin*. * do*. In ca*e, case................ 4 U
Mb. tin*. 1 do*. In ca*e. ea*e................ 6 1*
lb-lb. Un*. U doe. In casa, ea*e................ « Si
lb-lb. tine, K do*. In cue, ease................ 4 H
2- gal. lb-lb, pall*, eaeh ........................ * 11
S-gal. 88%-lb. pall*, eaeh.................... *16
1-gal. 66-fc. pail*. ***h ...................... S IS

Can* Syrup (Crystal) Diamond)—
I-*», tin*. I do*. In ease, per ease......... i 4#
Barrel*, per lbb lb*....................................... I H
Half barrel*, per 1H Ibe............................. • Si

Price* for
Barbadoe* Ifolaa**»— bland of Montreal

Puncheon* ....................................... 0 *7 1 SO
Barrel* .............................................. 1 Ob 1 OS
Half barrels ..................................... lb* 1 06
For outside terri to riee price* range about le 

lower.
Carload lot* of 20 puncheon* or Ms equivalent 

In barrel or half barrels to one buyer, may be 
•old at "open price*." No dieoounts will be given.

Canada. The surplus of these two fruits 
beyond the requirements of the govern
ment seems to be very small and im
porters are now fearing lest there be a 
still further interference in which raisins 
and apricots, and probably other lines 
may figure. Stocks here are not such 
as to relieve the situation very much, 
and it may be that figs will be later 
placed on the list. Altogether there is 
a good demand and ready sale for dried 
fruits, notwithstanding the fact that the 
season is one of considerable production 
of other small fresh fruits. It is very 
probable that figs in mats will advance 
probably 3 cents per pound within the 
next few days.

Shelled Walnuts Up 3c;
Very Active Trading

Montreal. -
NUTS.—A further advance by the im

porters to the wholesale trade is this 
week’s news feature. This will be fol
lowed by a firming of the jobbers’ quo
tations to the trade and there may be a 
larger advance than this indicates. Mar
kets are not only firm at this but it will 
not be surprising if next week there is 
another revision of two or three cents 
to higher levels. One big importer states 
that their business is more active than 
ever before at this time of the year, and 
it would seem that jobbers are taking 
their fall requirements early. .
Almond* (Tire), per lb............... » 24
Almond* (shelled) .................... 0 SO
Almond* (Jordan) ....................................
Almonds, Valencia, shelled.......... 0 46
Almond*, soft «helled Tarragona* 0 22%
Brazil nut* (new) ........................ 0 20
Brazil nut* Imed.) ...................... 0 16
Filbert* (Sicily), per lb. ........... 0 21
Filbert*. Barcelona ........ ............ 0 17%
Hickory nut* (large and «mail),

lb..................................................... 0 10
Peanut* (roaited)— V

Jumbo, per lb.............................. 0 26
Fancy*, per *>............................ 0 24
Extra*, per lb...................... ....... 0 10
Shelled. No. 1 Spanish.......  0 18%
Shelled. No. 1 Virginia.......  0 19%

Do . No. 2.............................................
Pecan* (new Jumbo), per lb...
Pecan*. New Orleans, No. 2 ...
Pecan* "paper «hell." extra large
Pecan* («boiled) .........................
Walnut* (otwooble) ................. ..
Walnut* (new Naple*) ...............
Walnut* («helled) ......................
Walnut* (Merbota), In bags ........

0 80 
0 66 
0 70 
0 46
0 28% 
0 25 
0 17 
0 22 
0 18%

0 16

0 26 
. 0 26 

0 20 
0 19% 
0 20% 
0 14

0 28 6 82
9 21 9 24

9 49
9 89

9 29
9 16 ' IS
9 76 0 82
9 25 9 28

Apricot*—
Choice ............................
Fancy ..............................

Apple* (evaporated) ...
» - ... u'ancy) —

Faced ............................
Choice ..........................
12 oz., per pkge. ....

Drained Peel* (old)—

0 28
0 80 
0 20

0 19 
0 17
0 16 
0 16

Citron ......................................
Lemon ........................................ 9" 82
Orange .....................................

Drained Peel* (new)—
9 84

Lemon ..................................... 9 41
Orange ..................................... 9 48
Citron .......................................

Raisin*—
0 48

0 10%

16

Malaga, table box of 22 lb*., 8-crown cluster, 
88.25-84.00; 4-«rown cluster, 25.00 : 6- 
erown cluster. 16.00.
Muieatl*. loose. 1-crown .........
Muscatel», loose. 8-crown, lb...
Muscatel*. 4-crown, lb..................
Cal. eeedles*. 16 os. ....................
Cal. aeedlese (new) ....................
Fancy seeded. 16 oz. pltgs.........
Choice seeded. 16 os. pkgs.........
Valencias, selected ......................
Valencia*. 4-erown layer* ....

Currant*, old .....................................
Do., new ............................................

Date*. Exeelaior, per case ...........
Do.. Dromedary .............................

Fig* (new). 100 to case ................
Fig. (layer). 10-lb. boxe* .........
Fig», Spanish (mat*)......................
Figs, Portuguese (mata) .............
Fig*. Fancy Cal. White (Cholee)-

Pkg*. 16 ox. (10 pkgs.) ...........
Pkgs. 10 os. 12 pkgs.).-*............
Pkgs. 8 oz. (20 pkgs.)................ 1 00
Pkgs. 6 ox. (60 pkgs.)................ 8 60
Pkg*. 4 oz. (70 pkgs.)................. 8 70

Prune*—
30-40 ...............................................................
California, 40-50* .....................................
25-lb. cases, 60-60*.....................................
60-70* .................................................. 0 16%
70-80* .................................................. 0 18
80-90» .............................................. 0 11%
90-100* .............................................. 0 11
Oregon. 80-40* ........... .................................
40-50* ....................... .......................................
50-60* ..............................................................

Jev
Pekoee ................................................... 0 41 0 48
Broken Orange Pekoe*.................. 0 48 0 46
Orange Pekoee ............................... 0 46 0 49
Inferior gredee of broken tee* may be had from 

jobbers on requeet at favorable price*.

Coffee Outlook Good;
Cocoa Not So Active

■feutre*!. ---------
COFFEE AND COCOA.—Little change 

has developed in cocoa. As a matter of 
fact the severely hot weather made de
mand somewhat less for the time being 
but the return of cooler weather will see 
a change to the old order, doubtless. It 
is thought here, by one of the largest 
roasters in the country that indications 
are such as to promise well for the im
mediate and near future. Regulations 
have been pending as affecting the de
livery here of supplies but hope is en
tertained that Canada will be permitted 
to receive her average requirements. As 
matters stand there is no reason for 
alarm and supplies here are ample for 
the demand existing.

e 11 
e 11% 
e it 
6 14 
6 16% 
0 18• It 
6 11
6 11% 
8 84 
6 82
6 84
7 92 

11 6#
2 76
e it
I 18

1 71
1 462 66 
4 76
6 #6

• 19 
6 18 
6 17
0 16% 
0 16% 
6 14 
0 18 
6 16% 
6 11% 
6 12%

Prunes and Peaches Are
Not To Be Imported

Mantraal. ---------
DRIED FRUITS. — Apparently the 

War Trade Board of the United States 
foresees trouble if they let any supplies 
of prunes and peaches out of the coun
try. This is the interpretation many 
place on the new order just made effec
tive, and which makes it impoBfibhé to 
bring either of these dried fruits into

Coffee, Roasted—
Bogota», lb......................... 9 22
Jamaica, lb......................... 9 28
Java, lb................................ .... 6 88 9 41
Maracaibo, lb.................... .... 9 27% 6 80
Mexican, lb.......................... .... 9 24 9 28
Mocha, lb., type» ............. 9 87
Mocha» (genuine) .............
Rio. lb.................................. 0 26

Santo», Bourbon. !b.............. ........ 9 27 9 80
Santo». Ib............................ ........ 9 26 9 29

Cocoa—
Bulk cocoa (pure) ......... ........ 9 89 9 86
Bulk cocoa (eweet) ........ 9 26

Tea Markets Quiet
With Steady Tendency

Montreal. ---------
TEA.—The midsummer season sees 

the usual return of a somewhat quiet 
period.* Not a great deal of movement 
is reported in any of the grades, but it 
is interesting to note that nearly all the 
Japan teas of the new first crop that 
had come to hand until a week ago were 
well distributed and in the hands of the 
trade. Reroorts from abroad indicate 
still that there is every probability of 
higher prices being attained ere long. 
Trading at the moment, in a way, is not 
very active and it may be a little time 
before there is a great deal of change 
in this respect.
Ceylon and India*—

Fsko*. Souchongs, per lb........  6 47 6 49
Pekoes. per lb. .......................... § 49 9 82
Orange Pekoee ...................  9 68 9 65

Tapioca Very Active;
Rice Stocks Light

Mentreel. ---------
RICE AND TAPIOCA —There is not 

a great movement in a retail way for 
rice, though the seasonable conditions 
prevail. Some jobbers report a curtail
ment of supplies and one states that he 
is pretty well sold up. Others have fair 
supply and prices, while quite firm, are 
without change. Certain regulations 
have been made which have served to 
throw the demand largely upon stocks 
held in the country, both here and in the 
United States. Rice flour has been mill
ed to quite an extent so that the use of 
supplies in this way has been and is con
siderable. Tapioca is more in evidence 
than it has been for some time and prices 
are firm and unchanged.
Snow (Japan***) ...............................
lee Drip* ......... .....................
Carolina ...............................
"Texa*." per 199 lb*........................
Patna (good) ..........................
Slam. No. 8 ............................
Slam (fancy) ..........................

Rangoon "B~ ......................
Rangoon “B," 266-lb. Ip ta

Rangoon OC .............................
Mandarin ...................................
Pickling riee .............................
Tapioca, per lb. (**ed).................... 9 16

19 26
11 26
16 90
9 60

. . 8 >9 9 40

. . 8 69 9 H

.. 19 28 11 90
9 69
7 79
9 26

19 99
. . 7 79 8 49

. 0 16 9 16
9 16

Good Promises For
1918 Bean Crop

Meet real.
BEANS- -The situation still is a quiet
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one. This is the result of a seasonal de
velopment more than anything else. 
Stocks of good beans are not reported 
heavy and the trade that is passing is 
largely for the good grades. It is ex
pected, from the reports obtainable, that 
there will be a good supply when the new 
crop is harvested. Quebec farmers have 
figured on harvesting a large crop and 
of late weather conditions have been 
quite favorable. Changes are not re
ported on any of the lines excepting 
Canadian hand picked which one jobber 
is offering at 14c per pound.
Bean*—

Candian, hand-picked, bush... 8 40 9 00
Ontario, now crop, S to 4 lbo.. 8 66 6 66
British Columbia .................... 6 66
Brown Beans ................................ T 66

Canadian, 4-6 lb. pickers----- 7 76 8 66
Japanese ........................................ 8 SO 8 76
Yellow Eyes ................................ 8 60 8 88
Rangoon beans, per bushel .. 7 00 7 66
Lima, per lb. ............................ • 19 0 to
Kidney beans ................................ 8 66 8 86

Peas, white soup, per bushel---- . 4 60 6 00
Pesa, split, new crop, beg 88 lbs. 9 60 16 56
Barley (pot), per bag 98 lbs........ 6 66
Barley, pearl, per bag 88 lbs.......... 7 60 8 25

Milling Season About
Over; Feeds A re Firm

Maatrsal. ---------
FLOUR AND FEEDS.—It is just the 

season when millers turn their attention 
to overhauling plants in preparation for 
handling the new crop, and many are now 
engaged in this. Some have very little 
flour to offer, while others have some 
supply, and sales are kept down as much 
as possible in order that the stocks of 
old flour may hold out to meet the new. 
This should be possible as mills will be 
in a position to make new flour some
where about the end of August. The 
revision noted in last week’s issue for 
winter wheat flour has been made gen
eral, the advance being 30c per barrel. 
Feeds are still active and prices have 
firmed somewhat on the special feeds. 
War Standard. Graham and Whole

Wheat Flours—
Car lots Ion track). 10 96
Csr lots (delivered). Bakers.. 11 06
Small lota (delivered) 11 18
Bran, per ton .......... 86 00

40 00
Crushed oats .............. 61 00 70 00
Barley chop ................ ____ 61 00 64 00 72 00
Barley meal ................ .. . 61 00 64 00 72 00
Feed oats, per bushel .. . 1 10

Pearl Hominy Now $8.25; 
Self-Raising Flour Up

Montreal. ■
CEREALS.—There is a good steady 

demand for rolled oats, corn meal and 
oatmeal. For the latter there seems to 
have been a little more demand in some 
quarters than supplies were ample to fill, 
although no actual distress was report
ed. The only change in the list is that 
for self-raising flour which is marked 
up Be for the 3-lb. packages per dozen 
and the 6-lb. size 10c to $5.60. Rye flour 
is steady and holds without change. Oat 
flour will be available in larger quanti
ties, it is expected, before a great while. 
The request for substitute flours is well 
defined and brisk. The only change aside 
from this is that requiring that 10 per 
cent, golden corn meal be used in making

corn flour, white corn being scarcer than 
ever. Pearl hominy has advanced in one 
quarter to $8.26 per bag of 98 pounds.
Cornmeal, Pure Gold .................. 7 00
Corn meal (Gold Dust) .. 6 25 6 60 7 00
Bariey, pearl .................... 7 60 8 26 8 76
Barley, pot, 88 Ibe.......... 8 06 6 25 « 76
Barley flour. 98 lbs....................... 6 25
Buckwheat flour, 98 lbs.................. 7 16
Corn flour, 88 lbs.............................. 6 80 6 00
Rice flour ........................................ 8 76 9 00
Hominy grits, 88 Ibe...................... 8 75 8 66
Hominy, pearl, 98 lbs.................... 7 50 8 25
Oatmeal (standard-granulated

and fine) ...................... 5 60 6 80 6 60
Peas, Canadian, bollllng, bush .. 6 66 6 60
Split peas ........................................ 9 60 11 26
Rolled oats, 80-lb. bags.. 6 26 5 30 5 60
Rolled oats (family pack.),

5 70 5 80
Rolled oats (small size), case... 2 05 2 10
Rolled wheat (106-lb. bbla.).... 6 76
Rye flour, small lots. 88 lbs....... 6 66
Rye flour (Can.), 98 Ibe.. 7 25 7 50 8 00

Do. (American), 98 lbs............. 6 85
Self-raising flour—

3-lb. pkgs., do*......................... 2 85
6-lb. pkga., do*......................... . 5 60

More Local Vegetables; 
Prices More Favorable

Msetreal. ---------
VEGETABLES.—Potatoes have been 

coming down considerably and this is 
because of the advance of the season. 
Both the new and the old crop are now 
on a more favorable price basis and 
there will be further reductions, it is ex
pected. Beans are away down this week 
-—selling at 75c per bag. New beets 
and carrots, celery, cucumbers and spin
ach are selling at very much lower 
prices. Vegetable marrows are being 
sold. too. The tomato crop is fast ma
turing and offerings of the locally grown 
variety will be larger within the next 
few weeks, and the prices now are lower 
than a week ago. Trade is well main
tained.
Beans, new string (20-lb. bag)................ 0 75
Beets, new (do*, bunches)............. 0 SO 0 40
Cauliflower (Montreal), do*.................... 1 25
Carrots (new), do*..................................... 0 80
Carrot (newt, do*...................................... 0 30
Celery (Montreal), do*................................ 1 00
Cucumbers (Montreal), do*........... 0 50 0 60
lettuce, curly (doe.) ................................ 0 30
Lettuce (Montreal), head ...................... 0 60
Leeks .............................................................. 2 So
Mint .................   0 20
Mushrooms, lb................................................ • 90
Onions, spring, do*...................................... 0 50
Onions (Texas), No. 1 yellow, cte .... 3 25

Do., No. 2 white wax (crate).............. 2 75
Do.. Silver and Red (crate)................ 3 50

Onions, American (100 lbs.).................. 6 00
Parsnips, new (do*, bunches).................... 0 75
Parsley (Canadian) .................................. 0 30
Peas (Montreal), 20-lb. bag.................. 1 00
Potatoes (sweet), per hamper, as

to sise ............................................ 2 60 4 00
Potatoes, bag .................................. 2 00 2 50
Potatoes (New Brunswick), bag. 1 06

ONTARIO
ORONTO, July 31—The action of 
the U.S. government in conjunction 
with the Dominion Government in 

prohibiting the export of dried prunes 
and peaches came as a bolt from the 
blue to the trade here. The prune trade 
is decidedly heavy in this country and 
the United States has practically sup
plied this market with its entire needs 
so that when present stocks are exhaus- 
ed the .future is none too encouraging. 
Sugar supplies are light though no hard-

Potatoes, new, Virginia, bbl.—
No, 1 .........................   6 00
No. 2 .......................................................... 4 00

Romans .............................................. .... • 60
Radishes (dos.) .......................................... 0 26
Rhubarb, do*. .................................. 0 26 0 86
Spinach, box .............................................. 0 5p
Turnips (Quebec) .................................... 8 00
Turnips, new (do*, bunches)................ 0 40
Tomatoes (hothouse), lb............................ 0 25
Tomatoes "bus.” ctes. New eJrsey ------ 2 50
Tomatoes, Montreal (box)...................... 2 60
Vegetable Marrow (do*.)........................ 1 50
Watercress (Can.) .................................. 0 40

Montreal Melons Here; 
California Lemons, $8.00

MeetreaL ---------
FRUITS.—Lemons are higher and 

California are quoted this week at $8 
per box. There is a big demand for 
them and the absorption of all grades- 
is readily effected. In fact there is a 
large demand for fruits of all kinds and. 
the imported varieties, though high in 
price, have readily sold. Montreal mel
ons have arrived and are selling at $12 
per dozen. New apples in barrels are 
expected to arrive here shortly and the 
Duchess and Yellow Transparents will 
perhaps sell for about $5 per barrel. 
Late crop blueberries are due in the 
next week or ten days and of these it 
is expected there will be a good crop with 
prices more favorable. Cantaloupes are 
a little lower while both peaches and 
plums are quoted higher.
Apple»—

American (bask.) Duchess.................. 3 25
Do., Yellow transparent .............. 3 25

Apricots (Cal.) .box............................ . 8 00
Bananas (fancy large), bunch.. 5 00 5 60
Blueberries, quart ........................................ 0 80
Canataloupes (45 size), crate...................... 6 50

Do.. (15 size), crate................................. 3 00
Cherries (California), basket....................... 1 50
Cocoanuts, sack .............................. 7 25 8 60
Currants (Red or Black), gallon................... 1 00
Gooseberries, gallon ...................................... 0 75
Grape fruit (fancy Jamaica*).. .3 25 8 76
Grape fruit (fancy Porto Ricos)

80. 96, 112 .............................................. 5 00
Grape fruit (fancy Porto Ricos)

64. 46 ........................................................ 4 75
Lemons (fancy new Messina) ... 8 50 9 00
lemons (choice) ........................................ 7 00
Melons. Montreal, Musk ( basket

of 12)   12 00
lemons (California seedless).................. 8 00
Oranges. Valencia la tes .............................. 7 50
Oranges, Porto Ricos .............................. 6 60
Oranges. California navels...................... 7 50
Oranges, Jamaica ........................................... 6 60
Oranges (bitter) ............................ 4 00 5 00
O rangea (Seville, bitter) ........................ 6 60
Oranges (Sorrentoes), 200 sixe .. I... 6 00
Plums (Cal.), box .................................... 3 00
Pineapples. Cuban (crate) ...................... 6 00
Pineapples, Florida .................................... 6 00
Pears. Cal., eating, small box.................... 3 00
Peaches. Lush, basket ................................ 4 50
Raspberries (imported), qt........................... 0 25
Watermelons (each) ...................................... 0 76

MARKETS
ship is yet reported. Ontario country 
travellers are holidaying this week and 
next so business is expected to be cur
tailed to some extent.

Sugar Situation Shows
Little Improvement

Terse te. ■
SUGAR.—The situation locally shows 

no improvement during the week. Sup-
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plies are inclined to be light, though no 
hardship as far as the consumer is con
cerned has been reported yet. Some refin
ers are getting through some shipments 
and the hope is expressed that enough 
will be forthcoming to take care of re
quirements for the preserving period. 
Refiners have again been asked to re
frain from shipping straight carloads 
to retail merchants. Prices are firm and 
unchanged on the following basis:
Atlantic, extra granulated ............................ 9 27
St. Lawrence, extra granulated ................. 9 27
Acadia Sugar Refinery, extra granulated 9 27 
Can. Sugar Refinery, extra granulated.. 8 82 
Dom. Sugar Refiinery, extra granulated.. 8 97 

Canada Sugar differentials: 60-lb. sacks, 10c 
over 100-lb.; 20-lb gunnies, 26c advance; 10-lb. 
gunnies, 40c advance ; 6-lb cartons, 60c advance ; 
2-lb. cartons, 60c advance. St. Lawrence differen
tials : In 25-lb. gunnies, 26c over 100 lb. ; 20-lb. 
gunnies, 40c advance; 10-lb. gunnies, 60c ad
vance; 5-Ib. gunnies, 60c advance; 6-Ib. cartons. 
60c advance; 2-lt>. cartons, 70c advance. Atlantic 
differentials : 20-lb. bags, 40c advance over 100 lb. ; 
10-lb. gunnies, 60c advance; 6-lb. cartons, 50c 
advance; 2-lb. cartons, 70c advance. Acadia 
sugar differentials : 20-lb. bags. 36c advance over 
100 lbs.; 10-lb gunnies, 45c advance; 6-lb. car
tons. 45c advance ; 2-lb. cartons, 60c advance. 
Barrels of granulated and yehow may be had 
at 6c over above prices, which are for bags. 
Fancy sugars make a corresponding increase when 
put up in small packages. No. 1 yellow is 30 to 40c 
per 100 lbs. under granulated, No. 2 yellow is 
10c per 100 lbs. under No. 1 yellow, and No. 3 
yellow 20c less than No. 1.

Vinegar Higher;
Sulphur Also Advances

Toronto. ---------
VINEGAR, SULPHUR.— Revised 

prices on vinegar have been issued in 
some quarters and the new quotations 
now named are: Proof spirit, 47c: XX 
extra, 27c; blended cider, 30c per gallon; 
malt, 5 and 10-gallons, 45c gallon; pack
ages, 5-gallon, $2.00.

Sulphur has advanced in price to $3.45 
per 100 pounds.

Unchanged Conditions in 
Molasses and Syrups

Toronto. ---------
MOLASSES, SYRUPS. — There is 

nothing new to report in conditions sur
rounding the molasses markets. Some 
lines are available in ample quantities 
while supplies depending on ocean trans
portation are as hard as ever to get. 
Prices have held firm and unchanged at 
figures shown below.

Syrups are steady in tone with new 
developments missing. Prices are un
changed.
Corn Sr rape—

Barrels, per lb.............................................. 0 07
Caere, 2-lb. tine, 2 doe. In ease .... 4 05
Cases, 6-lb. tins, 1 doe. In case .... 6 20
Half barrels, %e ever bble. : % bble.. %e over 

bbls
Cane Syrups—

Barrels and half barrels, lb... OH 0 06
Caeee, 2-lb. tine. 2 doe. In ease 6 H 6 26

Molasses—
Fancy, Barba does, barrels .... 1 06 1 10
Choice Barbadoee. barrels.........  0 06 I H
West India, % bbls.. gal....... OH
Weet India, No. 10. hags...................... 0 60
West India. No. 6. kegs........................ 2 26
Tine. 2-Ib., table grade, ease 2

dee.. Barbadoee ..................................... « H
Tine, 2-Ib. table grade, ease 2

doe.. Barbadoee ..................................... 0 T6
Tine. 6-lb„ 1 doe. to ease. Bar

badoee ......................................................... 6 10
Tine, 10-lb.. % doe to eaee,

Barbadoee ................................................ 5 20
Tine. t-lb.. baking grade, eaee

2 dee. ................................................. 1 6*

Tins, 2-lb„ baking grade, ease
of 2 dos....................................................... 4 00

Tine, 6-lb., baking grade, eaee
of 1 dos....................................................... 3 90

Tins. 10-!b„ baking grade, ease
of % dos..................................................... 3 75

West Indies. 1%. 48s ............................... 6 00
West Indies. 2s. 36s .................. 4 00 4 26

Salmon to Be High;
Jam Prices Withdrawn

Toronto. ---------
CANNED GOODS.—The outlook on 

canned salmon is that prices will be 
very high and there are indications that 
the pack of sockeye will run light. An 
element to be considered this year is 
the item of labor which shows a prefer
ence for packing the %-lb. flats as 
against 1-lb. tails. How this may affect 
the differential now existing in these 
two sizes is not yet known but the ten
dency would be to widen same.

Some jam manufacturers have with
drawn prices issued recently. Some as
sign this to a belief that manufacturers 
haven’t any more goods to sell rather 
than to the probability of higher prices, 
though the latter is a contingency which 
cannot be overlooked.

New prices on California fruits issued 
reveal the following figures: Apricots,
2%s. $3.75 dozen; pears, 2%s. $3.95;
special extra pears. $4.65. Canadian
spinach, new pack, is selling at $1.90
for 2s.

Following prices on canned goods are general
quotations from wholesaler to retailer and not
F.O.B. factory prices.
Salmon—

Sockere. Is, dot.................. 4 90 4 66
Sockeye. %s. dot................ . Î 46 2 60
Alaska reds. Is. dot.......... . 3 76 8 86
Chums 1-lb. tails ............. 2 86 2 60

Do., dot...................... . 1 86 1 46
Pinks. 1-lb tells ............. . 2 26 3 49

Do., Hs. dot...................... . 1 86 1 69
Cohoes, ty-lb. tins ........... . 1 *6 1 SO
Cohoes. 1-lb. tins ............. 8 46 3 71
Red springs. 1-Tb. tails . . 8 16 8 66
White springs. Is. doten . 2 30 2 86

Lobsters, L>-lb.. dot................ . 3 25 8 40
Canned Vegetables—

Beets. 8s ................................ . 1 60 2 *0
Tomatoes. 2 Mi* .................. 2 60 2 76
Peas, standard .................... 1 95 2 25
Peas, early June ........... 1 95 2 82%
Beans, golden wax. dot.. 1 86 2 19
Beans, golden wax. dot... 1 85 2 46
Asparagus tips. dot. . . . 3 42% 3 45

Asparagus butta .................... . 2 00 2 02%
Corn. 2s. dot......................... 2 45 2 66
Pumpkins. 2%s .................... 1 80 2 oo
Sninach 2a. dot................... 1 90

Do.. 2 Mi's, dot.................. 2 52 Mi 2 65
Do.. 10s. dot..................... 7 55 7 57%

Succotash. No. 1. dot.... . t H 2 *6
Pineapples, sliced. 2s. dos. . 3 17Mi 3 20

Do., shredded. 2s. dot.......... 3 00 3 02%
Rhubarb, preserved. 2s. dos. 2 07% 2 10

Do., preserved. 2%s, dot. 2 65 2 67%
Do., standard. 10s, dot. 4 50 4 62%

Cherries. 2s ............................ . 2 75 2 90
Peaches. 2s ............................... t 10 2 49
Peers. 2» ................................... 1 85 2 00
Pluma. Ixmibard. 2s ........... 1 76
Plums. Green G»ee ............. 1 *0 1 06
Raspberries. 2s. H.S............... 8 0# a 26
Blueberries. 2a .................................
Preserved Fruits. Pint Sealers—

2 26

Pesehes. pint sellers, dos 8 40 2 46
«J sms——
Black currants. 16 ot.. dot. 8 00 8 40

Do., 4s. each ...................... 0 82 0 96
Red currant». 16 ot.. dot. 3 46
Raspberries. 16 ot.. dot. . . . 8 00 3 49

Do.. 4s. each ...................... 0 96
Strawberries. 16 ot.. dot. . . 3 40

Do.. 4a, each ...................... 0 87 0 98

Export Prunes, Peaches
Prohibited From U.S.

DRIED FRUITS—Prunes and peaches

both old and new crop have been placed 
on the conservation list by the United 
States Government and the export pro
hibited. This has been done with the 
approval of the Dominion Government, 
it is intimated. What action will be 
taken by the trade here has not been 
determined upon fully, but it is quite 
likely concerted action to modify the rul
ing will develop.

New crop apricots show an advance 
of 2c per pound by some interests over 
opening prices. A big crop of currants 
is reported in Greece but the difficulty in 
securing transportation remains a big 
factor to be overcome as far as this 
market is concerned.
Apples, evaporated. Ontario . ..

Do., da.. Nova Scotia ...........
Apricots, unpitted .........................

Do., fancy. 25s ..............................
Do., choice. 25s ... .................
Do., standard. 25s ........................

Candied Peels. American—
Lemon ............................................
Orange .............................................

0 25
0 24

0 1»
0 17 
• 16% 
0 30
0 27
0 26

Citron ...................... ..........................
Curranta-T-

Grecian, per lh............................ 0 26 0 28
Australians, fii................................. 0 30 • as

Dates—
Bxcvlslor. kgs.. 3 dot. in css# 6 60 6 76
Dromedary dates. 3 dos. in case 7 50 7 75

Figs-
Tape, lb................................................
Malagas, lb.........................................
Comadre figs. mats, lb............. 0 13 0 14
Cal.. 8 ot. pkgs, 20s, case......... 1 80
Cal., 10 ox.. 12s, case ................. 1 49

Prnnse—
30-40», per lb . 25’s, feted___ 9 16
40-SOs. per Ibb., 26’s. faced.... 0 17 9 17*
50-60S. per lb.. 26’s. f.eed......... 0 16 0 16^
60-708, per lb.. 25*s, faced. . . . 0 14 9 16%
79-30S. per lb.. 2«’s. faced 0 13 e 14
80-90*. per lb.. 26'a. unfaced.. 0 12* 9 16%
99-100s, per lb.. 25’s. faced e it

Peaches—
Standard. 26-lh. box ................. 9 16* • 17
Choice. 25-lb. boxes .................... 9 16% • it
Fancy. 26-lb. boxes ................... e tt
Practically peeled, 25-lb. boxes. 0 22
Extra fancy ................................... 0 28

Raisins—
California bleached, lb................ • 14
Valencia. Cal.................................... 9 19% 9 19*
Valencia. Spanish ........................
Seeded, fancy. 1-Ib. packets.. 0 12% 9 18%
Seedless. 12-os. packets ............ 0 11 9 13%
Seedless. 16-ot. rackets ............. 0 14% 0 IS
Seedless, bakers, Thompsons, 60s • 15 9 16%

Little New or Interesting
In Tea Situation

Terente. ———
TEAS.—There is little new or particu

larly interesting in the tea situation dur
ing the week. Reports as to the scarcity 
of fine teas continue prevalent and bet
ter conditions are not expected in this 
respect for some little time yet. The 
demand for teas generally is somewhat 
light at the present time and quotations 
are unchanged.

Ceylon end Indies—
Pekoe Souchongs ...................
Pekoes .......................................

• a
• 86

Broken Pekoes .......................... .... 4M 9 66
Orange Pekoes .......................... . .. . 4 S3 9 66
Broken Orange Pekoee ......... .... 9 «9 • 82

Java»—
Broken Pekoee .......................... 9 48

Japans snd Chinas—
Early pickings. Japans ......... • 80
Second nicking* ........................ 0 46 • 4*
Hv«on Thirds, lb........................ • 48

Do . seconds .......................... ... 4 69 6 66
Do., sifted ................................. • st
These prices do net indicate ike wide range 

In the valuee. They ere good wed less gredee. 
snd ere meant to give some Indies tien of price
movement.
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Outlook for Coffee
Remains Difficult

Tarant*. ---------
COFFEES..—The outlook for coffee 

grows increasingly difficult and the pros
pect of getting supplies through (even 
to the amount allotted by the Govern
ment) presents uncertainies. Shipping 
is much harder to figure on and whereas 
present stocks are fair, the future must 
depend largely on transportation.

Bogota», lb..................................... ... 0 St
... 0 29

0 36 
0 31

... 0 30 0 85

... 0 82 0 86

... 0 81 0 86
Blue Mountain Jamaica ...
Mocha. Arabian, lb....................
Rio, lb................................................
Santo*. Bourbon, lb...................

0 46

0*29 
0 82 
0 25

Cocoa—
... 0 26 0 30

Sweet, lb........................................ ... e is 0 20

Nutmegs Becoming Hard 
To Get; Supplies Fair

Toronto. ------- -
SPICES.—Indications are that nut

megs are becoming increasingly hard to 
get, supplies becoming scarce. This will 
be reflected here in time, though at the 
present orders are being taken care of 
satisfactorily. Celery seed at 75c and 
paprika at 65c have reached new high 
levels in some quarters.

Per lb.
Allspice ................................. 0 18

0 S3
0 20
0 45

Cinnamon .............................. 0 45 0 65
Cayenne ................................ 0 30 0 35

0 75 0 85
Ginger ...................................
Herbs — sage, thyme. parsley,

0 30 0 45

mint, savory, marjoram 0 40 0 70
o vo 1 in

Pastry ................................... 0 28 0 40
Picking spice ..................... 0 22 0 80
Peppers, black ..................... 0 43 0 46
Peppers, white ................... 0 48 0 63
Paprika, lb.............................. 0 60 0 65
Nutmegs, selects, whole. 100*.... 0 45 0 48 

0 55
Do.. 64s ............................ 0 60 0 65

Mustard »eed. whole 0 88 0 45
Celery seed, whole ......... 0 55 0 76
Coriander, whole .............. 0 26 0 28
Carra way seed, whole .. 
Cream of Tartar—

0 90 1 00

French, pure ................ 0 96 1 05
American high test ... 1* 502-oz. packages, doz. . .
4-oz. packages, doz. 3 25
8-oz. packages, doz. . 6 46
H or. tins, do*.............. 5 75 6 00

Tartarlne. barrela. lb. .. 0 21
Do., keg*. lb.................... 0 23
Do., pails, lb. .............. 0 25
Do.. « o*.. dot................. 0 90
Do., 8 os., doa................. 1 75
Do., 1< os., doa. ............ 3 25

No New Developments
As Regards Nuts

Toronto. --------
NUTS,—There have been no exciting 

developments as regards nuts. Supplies 
are ample for present needs, but to how- 
great an extent these will provide 
igainst demands of the future cannot 
be gauged. That jobbers will be paying 
$1.00 per pound for walnuts is being 
freely hinted at. Shipments from France 
are not coming forward, and it seems 
questionable if the embargo against 
their export will be lifted. New crops 
of almonds are higher for future de
livery, reports estimating crop at about 
60 per cent, of last year’s total.

In the Shell—
Almonds, Tarragona», lb............  0 24 0 27
Walnuts, Bordeaux.......................... 0 26 0 27
Walnuts, Grenoble», lb.................................................
Walnuts, Manchurian, lb.......................... • • • •
Filberts, lb............................................ 0 1» 0 22
Pecans, lb........................................................... ® 27
Peanuts, Jumbo, roasted ......... 0 25 0 27

Do., Fancy, roasted .................. 0 24 0 25
Brazil nuts, lb.................................. 0 15 0 17
Cocoanuts, 100s ............................................ 7 50

Shelled-
Almonds, lb............................   0 50 0 55
Filberts, lb............................................ 0 40 0 45
Walnuts, lb......................................... 0 76 0 82
Peanuts, Spanish, lb..................... 0 19 0 23

Do., Chinese. 30-32 to oz....................... V 18
Brazil nuts, lb..................................... 0 68 0 76

Beans Remain Steady
At Lower Levels

Toronto. --------
BEANS.—A steady tone is noticeable 

in the bean market at lower range of 
prices recently established. The demand 
continues light and stocks are heavy.
Ontario, 1-lb. to 2-lb. pickers, bu. 6 50 6 75

Do., handwpicked ..................................... 8 00
Can. White Kidney Beans, bush.............  9 00
Rangeons, per bush............................................ 6 50
Japanese Kotenàshi. per bush.................. 8. 00
Limas, per pound ............................ 0 19 0 20

Rice Increasingly Hard
To Get; Prices Firm

Toronto. ----------
RICES.—Shipments from Japan are 

increasingly hard to get, and whereas 
supplies received have maintained, stocks 
at a very good point, there is greater 
difficulty securing ocean tonnage which 
it is thought will be reflected in stocks 
locally before long. Prices have held 
firm and unchanged.
Texas, fancy, per 100 lbs.............. 11 60 12 00
Blue Rose Texas, per 100 lbs......... 11 75 12 60

^•«ras. fancy, per 100 lbs....................... 18 00
Siam, fancy, per 100 lbs............................. 9 75
Siam, second, per 100 lbs............................. 9 50
Japans, fancy, per 100 lbs......... 10 75 11 75
Japan*, second, per 100 lbs...... 9 50 9 75
Chinese XX. per 100 lbs.................... 9 00 10 00

Do.. Simiu ........................................................ H 50
Do.. Mujin, No. 1 ........................................ 10 76
Do.. Pakling ................................................ 10 25

Tapioca, per lb...................................... 0 14 0 14VI*
White Sago .......................................... 0 15% 0 16

Conditions Surrounding
Package Goods Same

Toronto. --------
PACKAGE GOODS.—Conditions sur

rounding the markets are unchanged. 
The demand continues along satisfactory 
lines and rolled oats are moving forward- 
freely. Prices remain unchanged as fol
lows:
Cornflakes, per case ............
Rolled oats, round, family sis*.

4

5

00

60

4 26

5 75
Rolled oat*, round, regular it*.

2 05 2 30
Rolled oats, square. 20s . . . 5 60 5 85
shredded wheat, case ......... 4 26
Cornstarch. No. 1. pound cartons • 11*

No. 2. pound cartons ... o 10H
Starch, in 1-lb. cartons----- o llH
Laundry starch, in 1-lb. cartons. 0 io o im

Do., in 6-lb. tins . ......... • 11
Do., in 6-lb. boxe* ............ • is
Do., in 100-lb. keg*............ • 11

Honey Outlook Fair;
Maple Syrup Steady

Tarent*. --------
HONEY, MAPLE SYRUP.—Although 

just a little early to determine accurate
ly the production of honey, the feeling

exists that this will be fair. Another 
week should see something more defi
nite on outlook. Maple syrup remains 
steady with fair sales reported and prices 
maintained.
Honey—

Clover, 5 end 10-lb. tins............................... ....
Do, 54s, case ............................................... ....

60-lb tins ............................................................. ....
Buckwheat, GO-lb. tins ..........................
Comb, No. 1, fancy, doz.............................. ....

Do., No. 2. doz......................................... : ....
Jars, 7-oz., doz.................................................... ....

Do., 10-oz., doz............................................... ....
Do., 12-oz , doz.........................................  ....
Do.. 16-oz., doz ............................................. ....

Maple Syrup-
No. 1. 10-lb. tins. 6 to case..................... 16 10
No. 2. 5-lb. tins. 12 to case..................... 17 10
No. 3. 2%-lb. tins, 24 to case................ 18 60
No. 3, 32-oz. bottles. 24 to case.............. 16 70
Gallon tins. Imperial, per gal.............  2 25
6-gallon tins, Imperial, per tin ----- 10 60
Barrels, 25 or 40 Imp. gals., gal .... 2 00

Pears, Plums Offering, 
Prices High; Other Lines

Toronto. ---------
FRUITS.—California pears are now 

available in fairly liberal quantities, 
though prices are high and likely to re
main so till this line is done. Washing
ton have been offered at prices higher 
than last year and the possibility of even 
higher prices exists. The bulk of the: 
supply of plums is now coming from 
California. These are very good quality 
and in big demand by United States can- 
ners. This will tend to maintain a high 
level of prices. A little easier tone is 
noticeable in bananas, prices having de
clined lc per pound in some quarters. 
Light stocks of oranges now prevail and 
it is thought a gradually higher market 
can be expected.
Apples, transparent, per hamper 3 25 3 50

Do., Fancy Williams, box ................... 3 75
Bananas, per lb................................... 0 06 0 07
Blueberries, per Il-qt. basket .... 1 50 2 00
Currants, black. 11-qt. basket. 2 50 3 00

Do., red, basket ............................ 1 00 1 50
Cherries, Il-qt. basket................... 1 00 1 76

Do., 6-qt. basket ............................ 0 75 1 00
Do., B.C., Windsor, 35-lb. boxes 5 00 5 50

Gooseberries. 11-qt. basket ......... 1 50 1 75
Do., 6-qt. basket.............................. 0 60 0 75

Grapefruit—
California, case .............................. 5 50 6 00

Oranges —
Valencias

HO* ................................................................... 5 00
96s ..................................................... 5 50 7 50
100* ................................................................ 7 50
126s ................................................... 7 00 8 00
150s. 176s ..................................... 8 00 8 50
200s. 250*. 288* ..................................... 8 60

Lemons, Cal., case .............  9 03 11 00
Do.. Verdilla ................................... 8 00 10 60

Peaches. Georgia, 6 bask, crate. 5 00 5 50
Do.. Bert Johnson, Arkansas,

bush.................................................................... 7 00
Pears, Cal., Bartlett ......................... 4 25 4 75
Plums, Early, bask............................ 0 50 0 65
Raspberries, per box ..................... 0 25 0 30
California Fry it—

Peaches, per box .......................... 1 75 2 00
Plums, according to quality and

size, per box ................................ 2 50 3 75

Many Declines Registered; 
Tomatoes, Cucumbers Low

Tarent*. --------
VEGETABLES.—Many declines have 

marked the market during the week, 
beans, beets, cabbage and vegetable 
marrow being affected, while lower 
prices have also been named on toma
toes and cucumbers. Imported potatoes
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are abogt'-done, dealers cleaning up on 
No. 2, prices being decidedly in the 
buyers' favor. Arkansas and Arizona 
are principally the source of supply for 
canteloupes, with prices holding firm. 
Onions are coming along quite freely, 
Ohio offering with prices high.
Beans, wax, basket ........................ 0 80 0 40
Beets, Canadian, dot........................ 0 16 0 26
Cabbage, Canadian, 30-S6e, crates 2 25 2 60
Cantaloupes, Arkansas, standards.

45s   6 50
Do., flats, 15s, case...................... 2 76 8 25

Celery, dot........................................... 0 45 0 60
Cucumbers, Canadian, basket ... 0 76 1 00
Egg Plant, basket ....................................... 1 50
Lettuce, in boxes ............................ 1 00 1 25
Onions—

California, 100-lb. bag............... 4 50 5 60
Peas, Canadian. 11-qt. basket. . 0 30 0 90
Peppers, green, basket................................. 1 00
Potatoes—

Virginia. No. 1 .............................. 6 50 7 50
Do.. Canadian, bag ............... 2 50 3 00

Tomatoes—
Leamington, No. 1, basket .... 0 75 0 90

Do.. No. 2. basket ................. 0 50 0 60
Turnips, baskets .............................. 0 40 0 60
Vegetable Marrow, bask., 10-12.. 0 36 0 50

Consideration of New 
Wheat Crop Under Way

feront». ---------
FLOUR.—Considerable attention is 

being given the coming wheat crop, and 
as the announcement of the Imperial 
conference of food dictators comes to 
hand regarding building up a surplus of 
food supplies, indications are that sub
stitutes for the civilian population on 
this side of the water will likely bè con
tinued for some time to come. There is 
no change in the situation otherwise 
locally.

Mill Feeds Remain
Unchanged, Scarce

Tereete. ---------
MILL FEEDS.—The situation is un

changed, supplies becoming rapidly de
pleted and little prospect of betterment 
before the new harvest is available.

Oats Continue In Good 
Demand; Other Lines, Too

Toronto. ----------
CEREALS.—Rolled oats continue in 

good demand and a firmer tendency is 
noticeable in some quarters, quotations 
ranging as high as $5.75 per 90 pound 
sack. A wide range in rice flour is 
noticeable from $9.50 to $11.50 per 100 
pounds being charged. This embraces 
a matter of two or three grades.

Single Beg Lot» 
F.o.b. Toronto

Burley, pearl. 98s ............................. 7 00 8 00
Barley, pot, 98e ................................. 5 60 6 25
Barley Flour, 98s ............................. 6 50 7 00
Buckwheat Flour, 98s ...................... 6 50 7 00
Cornmeal, Golden, 98s ...................... 6 00 7 00

Do., fancy yellow. 98s............................ 5 00
Corn flour, white. 98s...................... 5 80 6 60
Graham flour. 88s ............................. 6 00 7 00
Hominy grits. 98s .......................... 6 25 6 60
Hominy, pearl. 98s .......................... 6 25 6 60
Rolled oats, 90s ................................. 5 25 5 76
Oatmeal. 96s ........................................ 5 75 7 00
Rolled wheat. 100-Ib. bbl............... 6 75 7 00
Rice Flour, per 100 lbs.................... 9 50 12 00
Rye Flour, 96is ................................... 7 50 8 00
Peas, yellow, split ...................  10 00 10 60
Blue peas .............................................. 0 11 0 16

Above prices give range of quotations to the 
retail trade.

MANITOBA MARKETS

WINNIPEG, July 31.—The most 
important event of the past week 
was a strike of post office em
ployees. It started with the mail car

riers and spread to the clerks. The 
seriousness of the situation commenced 
to be felt on Monday, July 22. Serious 
loss was suffered by mail order houses 
especially. They received no mail dur
ing the whole of last week, completely 
tying up their business. The situation 
was not much better where travellers 
were emp'oyed, as houses were either 
called upon to pay heavy tolls for tele
graph messages, or had to resort to the 
services of express companies.

Excitement was caused by the receipt 
of advices last week that the American 
government had placed an embargo on 
dried peaches and prunes. At the time 
of writing it was not certain whether 
orders which had been booked would be 
filled. There was a feeling in some 
quarters that the government would al
low 1917 crop to come through, whereas 
others were of the opinion that the go
vernment would allow new crop to come 
through later on, and would seize all 
1917 crop.

Higher Prices On
Rice Looked For

Wtoelger. ---------
RICE.—Jobbers express the opinion 

that prices are going to be even higher,

as rice is costing them much higher 
prices than those they are quoting to 
the retail trade. As yet there is no de
cline in price of tapioca, although some 
time ago the market was slightly easier.

Sugar Supplies Ample
For Requirements

Winnipeg. ---------
SUGAR.—While press despatches 

from the East indicate that rations are 
to be cut down in the United States, the 
West seems to be pretty well off for su
gar, and jobbers state they are able to 
fill orders in full. They are not ex
periencing any shortage, although one 
of the refineries has withdrawn from the 
market.

Some Lines Syrup
Very Hard To Get

WUihIsw. ---------
SYRUPS.—Jobbers state that Rogers 

syrup is hard to get. There is no change 
in the corn situation. The sale just now 
is very small on account of the demand 
being off at this period of the year.

Beans Holding In
Unchanged Position

WiaeiiMf. ---------
BEANS.—There does not seem any in

clination on the part of the jobbers to 
drop their prices on white beans. This

no doubt is because there is no demand 
just now, and because there is a possi
bility of the market picking up again 
later on. The jobbers also point out 
that no new beans will reach this market 
until November, and they are not sure 
that they will arrive then at a much 
lower figure.

Vegetables and Fruit Sell 
Well; New Pack High

Winnipeg. ---------
CANNED GOODS.—All lines of vege

tables and fruits are reported to be sell
ing well, bringing good prices. Crop re
ports for new pack are good, but the 
trade point out that they were good at 
this time last year, and that vegetables 
are more uncertain than grain, being of 
a more perishable nature. The trade 
are somewhat concerned on account of 
the high opening prices for strawberries 
on which there is only a 26 per cent, de
livery. Prices here are $1 per dozen 
higher than last year. The trade think 
they are almost too high to sell. How
ever, it is expected that practically all 
lines of fruit will be higher this year.

Dried Peaches, Prunes
Embargoed; Currants

Winnipeg. ---------
DRIED FRUITS.—Consternation was 

caused in the trade last week on receipt 
of advices from California to the effect 
that the government had forbidden the 
export of any peaches or prunes from 
the United States. There was some 
speculation as to whether this applied to 
the orders which had already been book
ed, but nobody seemed to be able to an
swer this question definitely. Some 
members of the trade seemed to think 
that the government would be quite will
ing to allow shipment of 1917 crop, while 
others were of the opinion that the go
vernment would hold these prunes for 
their troops, but would later on permit 
shipment of a new crop. This news had 
the effect of compelling some jobbers to 
limit their orders on these two lines. In 
fact it amounted almost to their not 
booking orders at all.

APPLES.—There is no indication of 
iobbers putting down their prices. One 
house is quoting 17\c-18)4c, and claim 
that this is a verjy low price, and that 
after they bought, the market went up.

CURRANTS.—There will be plenty of 
currants on the market this year selling 
at 25c bulk and about 16%c-17c for 8 oz. 
pkgs. This is cheaper than Aus
tralians were quoted at, but this is about 
the same price as is being asked for 
Amalias.

Coffee Firm; Very
Hard To Get

COFFEE.—The expression “very firm 
and hard to get” seems to sum up the 
coffee situation. Much difficulty seems 
to be experienced securing ocean space 
and permits from the American govern- 

(Continued on page 47.)
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Statements From Buying Centres, East and West
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AIberta Markets
PROM CALGARY, BY WIRE.

CALGARY, Alta., July 30.—Sugar 
has made small advance of five cents a 
hundred. Creamery butter has advanc
ed two cents a pound, dairy butter is 
rather scarce and thirty-eight to forty 
rents for number one. Klim is up two 
dollars a case. Blueberries two’s ad
vanced to three seventy a case. Com
pound lard down cent per pound. Job
bers generally limited sales of evaporat
ed peaches and prunes on receipt of 
news of embargo, but prices remain the 
same. Fresh Ontario blueberries, Brit
ish Columbia blueberries, huckleberries, 
and peaches are now arriving. The post 
office strike is causing great inconven
ience.

CALGARY:
Beane, email, lb................................ 0 10 0 11
Flour, 98e. per bbl.......................................... 10 85
Molasses, extra fancy, gal............................ 1 16
Rolled oats. 80s .............................................. 4 80
Rice, Siam. cwt. ............................... 8 60 » SO
Rice. Japan ....................................... 10 30 12 60
Rice, China, per mat. No. 1..................... 6 10

Do., No. 2....................................................... 4 70
Tapioca, lb..................... .................................... 0 IB
Sago, lb................................................................ 0 15
Sugar, pure cane, granulated, cwt. .... 10 60
Cheese. No. 1, Ontario, large.................... 0 26%
Butter, creamery, lb....................... 0 46% 0 47

Do., dairy, lb............................... «. 0 85 0 88
Lard. pure. 8a. per case .......................... 19 50
Eggs, new-laid, case .................... 12 00 12 50
Candied peel, lemon, lb............................... 0 88
Tomatoes, 2%s, standard case.. 5 25 6 60
Corn, 2s. standard ease ................ 6 60 5 90
Peas. 2s. standard ease ............................. 4 00
Apples, gale., Ontario, case.... 2 80 8 00
Strawberries. 2s, Ontario, case.. 7 60 8 10
Raspberries. 2s. Ontario, case.................................
Apples, evaporated. 50s. lb.......................... 0 21
Apricots, evaporated, lb.............. 0 21 0 29
Peaches, evaporated, lb................. 0 16 0 17
Peaches. 2s. Ontario, case............................ 476
Salmon, pink, tall, case ............. 9 00 10 25
Salmon. Sock eye. tall, case...................... 16 25

Do., halves ..................................... 17 00 18 26
Potatoes, per ton ........... .............................. 40 00
Oranges. Valencias, case .............. 7 60 8 00
Lemons, ease .............  ................................. 18 00

Saskatchewan Markets
FROM REGINA, BY WIRE.

REGINA. July 30.—Business on this 
market is badly congested as the result 
of postal employees’ strike. Crop con
ditions have been improved by good 
rains, but some frosts did damage in the 
north. Molasses is quoted at 76c. Klim 
powdered milk has advanced to $1.60 and 
case sugar shows a slight increase of 
5c and is now quoted at $10.70. Some 
lines of confectionery are higher by 2c!t|*lv v

a pound. Honey is expected to be scarce, 
and not more than fifty per cent de
livery. Cheese has advanced to 26 and 
27c. Rolled oats show an advance and 
are now quoted at $4.87 for bails. New 
salmon prices will be about $1 per case 
higher. Pork and beans are off market. 
Expect paper higher owing to increase 
in freight rates.

REGINA—
Beane, small white Japans, bu. .. 
Beans, Lima, per lb.......................... ....

7 75

5 20
Molasses, New Orleans, gal........ 0 75

4 85
9 25

Sago and tapioca, lb........................
Sugar, pure cane. gran., cwt.... 
Cheese, No. 1 Ontario, large.... 0*26

0 15% 
10 25
0 27
0 60

Lard, pure, 8s, per case.................. .... 10 10
0 47% 
0 820 so
6 76

Tomatoes. 8s, standard case.... 
Corn, 2s, standard case ...............

4 20

5 86
5 06
4 86

2 60 8 60
Apples, evaporated, per lb............
Strawberries, 2a. Ont., case...........
Raspberries. 2s, Ont., case...........
Peaches, 2s. Ontario, case ...........

0 19%
6 80
6 86
4 65
8 49

Salmon, finest sockeye. tall, ease
Salmon, pink, tall, case ................
Pork. American clear, per bbl... *• 7»’

11 60 
• M

41 00

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

ST. JOHN, N. B„ July 30.—Some 
of the wheat substitute* offering 
are new to the markets here and are not 
in great demand. Prices being quoted on 
substitutes are as follows: White corn 
flour, 98-lb. bag $4; rye flour, 98-lb. 
bag $9; rye meal, 98-lb. bag $8; rice 
flour, pound 11c; potato flour, pound, 
18c; Standard oatmeal, barrel,, $12.76; 
Rolled pats are stiffer at $12. Yellow
eyed beims easier, $9.75 to $10. Cheese 
is slightly lower at 24% to 25c. Eggs 
higher, selling at 49c to 60c. Butter 
easier, dairy 36c to 38c, tub 3$c to 37c. 
Potatoes are getting scarcer now and 
are selling at $4.50 to $6.

ST. JOHN. N.B. : 'wT
Flour. No. 1 patents, bble.. Man............. 12 98
Corn meal. gran., bags . . . 7 00
Corn meal, ordinary, bags . ........... 8 65 8 75
Corn flour. 98 lbs.................. 4 00
Rye meal, 98 lb. bag .... 8 00
Rye flour. 98 lbs.................... 9 00
Rice flour, per pound .. . 0 11
Potato flour, per pound . 0 18
Oatmeal standard, per bbl. 12 76
Molasses, eitra fancy, gal. 0 92
Rolled oats, bbl.................... 12 00
Beans, yellow-eyed ............. ........... 9 75 10 00
Beans. Canadian, white .. » 56
Rice. Siam, cwt. ............... 16 36
Sago and tapioca, lb............ 4 It
Sugar—

Standard, granulated .. ........... 9 86 • 40
Ne. 1. yellaw .................... 8 9*
Ckeeae. N.B.. twin. ...

rrt. • - Ji '■!

Eggs, case ...........................................  0 49 0 SO
Breakfast bacon ............................ 0 87 0 S8
Butter, creamery, per lb................. 0 42 0 44
Butter, dairy, per lb........................ 0 36 0 38
Butter, tub ......................................... 0 35 0 $7
Margarine ............................................ 0 30 0 32
Lard, pure, lb....................................... 0 32 0 32%
Lard, compound ............................... 0 27 0 27%
American clear pork ..................  61 00 64 00
Beef, corned, la ............................................ 4 25
Tomatoes. 3», standard, ease.................... 6 40
Raspberries. 2s. Ont, case........................ 6 10
Peaches, 2s. standard ease........................ 4 40
Corn. 2s. standard case ............................ 6 00
Peas, standard, case ..................................... 4 00
Apples, gal., N.B.. dos................................... 4 00
Strawberries, 2s, Ont., ease...................... 6 20
Sslmon, Red, spring, eases........................ IS 00

Pinks ............................................................... 11 uu
Cohoes ........................................................... 14 t o
Chums .............................. .............................. 810

Evaporated apples, per lb................  0 18 0 19
Peaches, per lb.............................................. 0 10

Potatoes-
Native. barrel .............................. 4 50 5 00

Onions. Kentucky. 100-lb. bags.. 7 00 7 26
lemons. Cal., Messina, case........................ ....
Oranges, Cal., case ....................................... 10 00
Grapefruit, case ........................................... 7 60
Bananss, per lb................................... 0 07 % 0 08
Plums, Cal., crate ............................ 3 00 4 00
Peaches. Cal., crate ................... 2 25 2 50

LAKE SUPERIOR CITIES ON FISH 
ROUTE

Last night two carloads of fresh fish 
arrived in the di'ty from Lake Nepigon, 
containing 40,000 pounds. Two other 
shipments will be received from Lake 
Nepigon this'week, as is the custom. 
However, the rapidity with which the 
Government scheme is growing is shown 
by the fact that Toronto’s consumption 
of Ontario Government fish is now the 
equivalent of yesterday’s shipment from 
Lake Nepigon, or 40,000 pounds a week.

As a result of a trip of inspection 
through the Sault Ste. Marie district 
last week by Mr. S. L. Squire of the 
sales branch, an increased quantity of 
fish will in future be forthcoming from 
that district. Lake Nipissing fishermen 
are making daily1 shipments to Toronto 
now; Owen Sound fiàhermen three ship
ments and Lake Erie fishermen five 
shipments a,week. The quantity of fish 
being 'secured- by the Government from 
Lake Ontario fishermen is enough to 
meet'the demands of eastern Ontario,

CANADA jj^ÿT. FINANCE HER
- "‘tT ' _ j 9 4

Continue# from page 25. 
sent standard of price until the mills 
begin operations on the new crop. Then 
however some action will be necessary.

It would seem from the latest pro
nouncement, that baking powders must 
live up to a definite standard, and there
fore need not state their composition, all 
compound baking powders require a de
finite statement of contents and failing 
this the inference is obvious that they 
would be classed as adulterated baking
pottder. : * .
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Stanfords, Montreal, the fine exteitor of the store referred to in this article.

THERE is not a ciniper who fails 
to appreciate a meal of fresh fish 
when the time comes around. 
There may be many campers who do not 

have accese to a fishing ground, and 
these have a longing for the appetising 
menu of a fish dinner when holidayibx 
at remote points.

“How do you cater to the wishes of 
your customers when they have left 
town,—are you able to retain their trade 
for the lines that you handle when they

leave for their holidays?” So asked 
CANADIAN GROCER of J. S. Stanford, 
of “Stanford’s Service Store," 128 Mans
field street, Montreal.

Deliver in Crashed Ice
“Yes, we have been able to look after 

our trade and to follow them with our 
“service" many miles away. This is done 
by first taking care to secure their new 
address and to explain that we shall be 
glad to continue serving them with the

flesh and appetising lines that we tarry.
“We make use of small baskets for fresh 

fish. These are first lined with waxed paper 
and this provision prevents the usual muss of 
water from the melted ice as the fish are in 
transit. Then we take the crushed ice that has 
been prepared and ready beforehand, and place 
it in the basket, laying the fish on this and 
covering it over again with crushed ice. With 
the waxed paper over this again it is made 
quite safe from the air and the ice lasts lon
ger. All orders are delivered by fast express 

“We get our fish from the producing centres 
such as Lakeport, Boston, Baltimore and other 
places, and these come to us by express. In 
this way there is the minimum of delay, and 
w« are always able to supply fish that is fresh, 
palatable and wholesome. We consider it ab- 
rolutely necessary to give our customers fish 
untainted and good—to do otherwise would 

would be almost unpardonable. And im
mediately our fish are received they are 
put into a special refrigerator compart
ment where all the freshness is retained 
until wanted."

How the Orders are Obtained 
To facilitate the work of getting these 

orders the company uses a special form 
that makes matters very clear and easy 
for the customer and prevents unneces
sary misunderstanding and mistakes. 

“This little scheme has worked splen-

Handling a Summer
Meat and Fish Trade

SELLING SERVICE WITH THE GOODS.

SERVICE is one of the things that adds 
to the cost of goods. While many 
stores have cut down on this item, there 

are others that have found it good policy 
to maintain a service of high efficiency, 
finding that their customers are willing to 
pay for it.

Stanford’s Market, Montreal, has adopt
ed this policy. It sells service with the 
goods and finds it a commodity readily 
marketed.

The store holds trade by keeping after 
it. It keeps track of its customers in the 
summer time, sending them fish packed in 
ice, fresh meats, and fruits and vegetables.
A mailing card with list of goods assures 
this business against needless mistakes. 
Special automobile service to nearby re
sorts.

Telephones on the counter a convenience 
for the customer and a benefit to the store.
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didly,” stated Mr. Stanford. “The order 
blank as you may see provides for the 
listing of nearly any line of fresh fish, 
meat, butter and so on, that we have for 
sale. Plenty of room is left and one of 
the good features that we have provided 
in this blank is that of the clause at the 
bottom. Thus, if a customer wants a 
pound of meat, or in the case of chops, 
the explanation there makes it clear just 
'now these are to be listed.’’

Everything Must be Fresh
The most striking feature of the Stan

ford stock is that of its freshness. The 
accompanying photographs will convey 
an idea of the arrangement.

Immediately back of the display cases 
for the accommodation of fresh meat the 
large meat refrigerator is located, where 
meat only is kept before being cut.

“I used to be rather restless in the 
days when my time was spent in the 
employ of my uncle years ago,” contin
ued Mr. Stanford. “At that time we used 
to cut meat only as it was asked for am! 
much delay was necessary when the cut- 
turner called. I then made up my mind 
that this would never be my policy when 
I had a store of my own, and so we al
ways have our meat cut and ready. This 
saves the time of our men, and in the 
odd hours when they are not serving 
customers this work is done.

“We have found it wise to do the fil
leting of fish before the customer comes 
in for it. This saves time again. From 
■15 to 50 per cent, must be added to the 
cost, to cover waste and weight taken 
away in thus dressing, but we have 
found this to be a very good plan, and 
the time of the men, of whom we engage 
a large number, is thus turned to profit," 
said Mr. Stanford.

1,500 More Telephone Orders
“We had 1,500 more telephone orders 

this year during the Lenten season than 
we had last year," said Mr. Stanford. 
“And while we do not know just what

Mail Ordw Départant

STANFORDS 
SERVICE STORE

* m4 ■ yew Mil deSrery Is ■

Leg Veal 
Use Ve.1

CHOPS

SALT MEATS

LIVIES

STTWV4C MEATS

POULTRY

SpiMerfc

flat wt M> tmIM tta iB © Il mil étta.
Order card in the form of a mailing envelope 
lined by Stanford», to keep hold of the summer 

trade.

the increase was for our “over-the-coun- 
:er” trade, it was considerable, and per- 
naps showed as much percentage of in
crease as the telephone order business.”

Other Ways of Reaching Trade
“We have in addition to our general 

service,” continued Mr. Stanfortl, “a

special delivery by automobile direct to 
some of our customers who have not 
gone too far out. In this way we reach 
them about three or four times a week. 
Of late it has been somewhat difficult 
to maintain a competent man on the 
route, because there is little advantage 
in sending a man out who has any 
but a practical knowledge of “cuts" 
as well as of the whole stock that we 
carry. He must really be a first-class 
salesman. We have been able to reach 
our summer campers out as far as 28 
miles. Orders are secured on the out- 
trip and these are filled the next day 
and delivered the following, cate be
ing taken to fill them well, and thus 
avoid errors,” said Mr. Stanford.

On the display cases of the Stanford 
Market there are conveniently-placed 
telephones, when customers can readily 
call their home regarding items they 
may have forgotten. The convenience 
of the arrangement must be of inter
est and value to the patrons of the 
Stanford Market.

A Word as to Prices
“Is there any difficulty in securing a 

price for fish these days, Mr. Stanford,'* 
was asked.

“No," he replied, “give the people 
good stuff and you can get your own 
price. My trade has learned to know 
that service cannot be given without a 
certain amount being added for it, but 
they know that to get the class of goods 
we handle in a fresh and wholesome 
state is worth paying for. We have al
ways been careful to sell only such fish 
and meats, provisions and other goods 
as would leave nothing to be desired. 
Of course, with the class of trade that 
we have the “cash and carry" prin
ciple has not been considered. Our 
trade have little objection to paying 
for delivery. They want the best."

How Freshness Is Maintained 
“We maintain these two large re

frigeration units, so that we shall never

♦ ♦ ♦

♦ ♦ ♦

♦ ♦ ♦

A clo*-ep view of the counter refrlseretor», » hawing how well they display the roods nt ell t'mee the fronted main refrigerator» tiro
also »een In the rear. . \
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A view in the fruit end vegetable lection of the store. This department U a specialty with the Stanfords.

be caught with a breakdown that might 
tie up the plant. These are of very 
heavy made and we figured that, while 
the first cost was large, it was better 
to instal the best.”

The basement has individual rooms, 
all of which are refrigerated so that 
varying temperatures may be main
tained to meet the needs of various 
kinds of fish, meat, vegetables, fruit 
and dairy produce.

In the store, refrigeration has been 
arranged so that the surplus butter,

IN the opinion of one of the largest 
handler of certain lines of fish and 
from expressions made through 
others CANADIAN GROCER learned a 

few facts this week regarding the posi
tion of the fisherman and the “catches” 
he is making these days. This is in
teresting in looking at the matter from 
a comparative standpoint with what has 
obtained in other years.

“The fishermen at the coastal points 
where fish are being caught are doing 
better than they were a few years ago,” 
this informant said. “For instance, they 
used to secure a fair catch of halibut, 
say. In the nets a considerable number 
of other fish would be caught and these 
would rarely have any market. The 
only thing to do was to return them to 
the water. If the catch of the desirable 
and marketable fish was limited, why 
the poor fisherman had a slim outlook 
for making much money.”

The position now is different. This is 
brought about through greater publicity 
by the Canada Food Board and a gen
erally better request for fish from the

cheese, eggs, poultry, etc., may be kept 
in prime condition and all separated. 
A glance at the photographs will re
veal the fine arrangement and the small 
counter at the back of store, in the 
centre is for butter, cheese and eggs. 
The case nearest this to the right is for 
fish and poultry and near the front a 
fine arrangement of vegetables has been 
provided.

Thus, appetisingly arranged, and by- 
keeping “everlastingly at it,” the Stan
ford Service Store has been able to 
maintain and increase its scope.

consumer. It used to be that people 
were mostly interested in one or two 
lines of fish that they demanded and 
failed to appreciate the value of many- 
other lines that were equally as good 
and in some instances better. With 
such a difficult trade to satisfy there 
was naturally a big loss often to the 
man who caught the fish. But it did 
not end here. The failure of the public 
to take other kinds of fish threw the 
demand on a very few varieties. The 
prices soared. In some cases they 
brought the fish to such a price that 
many preferred to buy meat or some 
other lines.

In view of the fact that educative 
methods recently adopted served to 
make for a greater use of fish, prices 
have been kept down to a reasonable 
schedule. The greater the use of fish 
the lower will be the price, for there 
are many kinds of good fish to be had 
from time to time and it is a matter 
of education and of co-operation simply 
in putting the fish business on a sound 
basis, and maintaining a trade for fish

that will be profitable and very inter
esting.

Is the Grocer Getting His?
It is an unquestionable fact that the 

grocers in many parts of the country 
are getting a nice share of the fish busi
ness that is being done these days. And 
whether grocers are to secure the profit 
that can be made depends largely upon 
the effort and thought brought to bear 
by those who would try it out.

There are probably many grocers who 
could sell fish to better purpose if the 
matter were given some study. The fact 
that fish is perishable and must be 
quickly handled should not deter those 
who are willing to try the matter out. 
Probably one of the employees already 
engaged will be able to take charge of 
the fish venture. He will need to have 
a certain amount of space allotted him 
somewhere in the store. It may be that 
there is a small store adjoining that can 
be secured at a small rental. This might 
be turned into a real live fish, poultry 
and vegetable department. The cost of 
fixtures would be less than the usual 
outlay necessary when opening the gro
cery department. The fixtures needed 
here, as a matter of fact, would prob
ably consist of a reasonably-priced re
frigerator and an ice-box. Rough shelv
ing for the display of vegetables, fruits 
and poultry would not cost a great deal.

What Assistance Offered?
In attempting to open a department 

such as this the grocer will perhaps 
want to know what encouragement there 
is. In the first place the scheme of the 
Food Controller has served to awaken 
a wider interest in the purchase and 
use of fish. This is being continued and 
it is very probable that so long as there 
are results this work will not cease. 
Just at this time the handler of fish 
is not only able to make a profit for 
himself but he is in a position to thus 
aid in conserving such meats and other 
foods as the soldier overseas needs.

How Much Fish Do You Sell?
Demand For Fish Rapidly Increasing—Popularizing Wider 

Range of Varieties Makes Business More 
Profitable and Reduces Cost
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Produce, Provision and Fish Markets
THE MARKETS AT A GLANCE

AFTER a period of activity in which prices reached a 
high level, the market on live hogs seems to have 
slowed down somewhat, though at some points further 

advances have been reported. With a light run and a good 
demand for all offerings, it is a question if easier tendencies 
noticeable will develop into any appreciable decline.

Dressed meats are in good demand, the summer trade 
being maintained at very satisfactory levels. Price revi
sions were few and with those showing an upward trend.

The tone of the butter market is just a little easier, 
though this is not reflected to any extent in the matter of 
quotations. The extreme hot weather seems to put a 
damper on storing operations, and in this way a larger 
amount is released for immediate consumption. Produc
tion of creamery is good, but dairy butter is scarce, with 
little offering.

A smaller consumption of eggs has served to ease the 
egg situation somewhat. Supplies are now ample for the 
demand, and that a recession from present high prices may 
be made seems possible.

Broilers have again declined, and ducklings are on a 
lower buying scale. Offerings of broilers have been fair, 
though the demand absorbs the supply quickly. Other 
items on the list are not coming through in very liberal 
numbers.

Live Hogs Higher; 
Cured Meats Active

Montreal. ---------
PROVISIONS.—A somewhat decided 

advance has been made in the price of 
live hogs this week again. The rer 
ceipts were very fair but the demand 
has been fairly good too, so that sup
plies were taken up quite promptly. 
The prices paid here were from $20 to 
$20.60 for live hogs and quality is not 
complained of, receipts showing a good 
average product. In (sympathy with 
this position the dressed hogs are high 
and as high as $29.50 is asked for 
choice. The steady demand from all 
points for cured meats and cooked has 
been ever on the increase and last week 
was one of the heaviest on record. The 
holiday season is responsible for this 
very largely.
Hoes, dressed

Abattoir, killed, small ............... 28 66 29 R0
Do., heavy. 223-275 ib«........ 26 00 26 60

Ho«s. live ....................................... 20 00 20 SO
Hama—

Medium, smoked, per lb............. 0 37 6 88
Large, per lb...................... .. 6 86 e se

Bock»-
Plain .................................................. 0 48% 6 43%
Boneless, per lb. ........................... 6 46% 6 46%

Breakfast per lb........................... 6 43% 0 44
Bell, par lb........................................ 0 83% 6 84%

Ore Salt Meat.—
Long clear bacon, ton lota----- 0 2» 0 28%
Long clear bacon, email lota.. 0 26% 0 86
Fat book., lb.................................... 0 28% 6 86

Cookad Manta—
Hama, boiled, per lb.................. ..... S 61 6 62
Hama, roast. per lb. ................. ....
Shoulders, boiled, per lb...............

. . . . 6 62
0 «

Sho.ld.ri, reset per lb................ • ••. 0 48
Barrel Park—

Canadian Mi art ret (bbl.) .. .. 368 66
Cirer fat back, (bbl.) ........... 66 00
Short cut clear pork (bbl.) .. 68 66
Hrevy me., pork (bbl.) .... 66 66

Brea pork (bbl.) .................... 64 66

/tnproved Demand For
Lard Now Manifest

Meetreel. -------—
LARD.—There is little to report. 

Sales are only moderate, for many 
are away and the restrictions are look
ed upon as a factor in preventing the 
wider use of all fats. Prices, while un
changed, have shown a tendency toward 
reductions. In view of the hog market 
position, however, it is a question 
w hether prices will be changed.
Lard, Pure

Tierces. 400 lbs., per lb......................... 0 31%
Tabs. 60 lbe................................................... 0 32
Pail. .................................................................... 0 88%
Bricks, 1 lb., per lb................................... 0 83%

Not Much Demand
Here For Shortening

Men tree!. ---------
SHORTENING—There is a fair re

quest only for shortening. This is not 
expected to be very heavy for the next 
few weeks and in the meantime supplies 
are ample and the prices unchanged. It is 
not expected that any more than a nor
mal or even less than normal demand 
will obtain, as matters stand, the Gov
ernment control being a factor in cur
tailing use of all fats.

Shorten toe—
Tierces. 400 lbe.. per lb............................. 0 88%
Tube. 60 lbe....................................................... 0 26%
Palls. 20 lbe.. per lb.................................... 0 86%
Bricks. 1 lb., per lb....................................... 0 27%

With High Butter
No Margarine Stimulus

Maatnsl - ■ ■ ■ —
MARGARINE.—Even with butter so 

high, there is little likelihood of the de
mand for margarine changing greatly. 
The present sale is confined to imme

diate requirements for the retailer 
would rather have the produce dealer 
carry the stock as he has better facili
ties for storage and for keeping in prime 
condition. Prices hold without change.
Margarine—

Prints, acording to
quality, lb..................... 0 29% 0 31% 0 32

Bulk, according to 
quality, lb..................... 0 28% 0 30% 0 31

Butter Receipts Large;
Prices Hold High

Montreal. ---------
BUTTER.—In view of the fact that 

receipts of butter have totalled larger 
this season than last by more than 32,- 
000 packages it is very remarkable that 
the price has soared to its present level. 
Offerings are still picked up here as 
promptly as they are received and there 
was even a slight advance made here 
in the purchasing price, although the 
wholesalers have made no change. The 
position is one of much interest, view
ing the matter from the standpoint of 
the heavy receipts here and considering 
that the Dairy Produce Commission have- 
not been factors, apparently, in the buy
ing. A great deal of butter must be in
store.
Butter—

Creamery prints (fresh made)............. 0 47
Creamery solids (fresh made)............. 0 43
Dairy print», choice .................... 0 38 0 40
Dairy, in tubs, choice ............................. 0 37

Cheese Unchanged
But In Fair Demand

Montreal. ---------
CHEESE.—There is not a great deal 

of interest in cheese, from the stand
point of regular trading. Prices hold 
without change of any kind being re
corded and there is, if anything, a very 
good sale to the summer resort trade 
and others. Being a season of more 
quiet than that obtaining in the cooler 
weather, the outgo is not large, how
ever. Not a great deal of cheese is 
held locally, as a great deal of the in
coming receipts have gone forward 
against export account. Comparatively 
speaking, cheese receipts have been rela
tively the same as last year.
Choooo—

Large, lier lb................................................ • 23%
Twin», per lb.................................................. » 24
Triplets, per lb. ....................................... *24
Stilton, per lb.............................................. *27
Fancy, old cheese, per lb.......................... • 28

Steady Fgg Demand;
Number Two Are 45c

Montreal. ---------
EGGS.—The hot weather is reported 

here to have injured shipments of eggs 
coming forward. Particularly is this 
the case where they have come a con
siderable distance. The opening of re
frigerated cars,to replenish the ice sup
ply "has not been considered beneficial 
and as a consequence of the usual diffi
culty experienced in hot weather, the 
quality of recently-bought supplies from 
a distance has been lowered. Consump
tion of eggs everywhere is steady and
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heavy. Prices are consequently well 
maintained, and number 2 have advanc
ed to 45c per dozen. In comparison with 
last year receipts have fallen some 
22,000 cases, the totals to date since the 
beginning of the season being 151,387 
cases.
Eirire—

Selects ............................................... 0 51 0 62
New-laid ............................................ 0 47 0 48
No. 2 ............................................................... 0 45

Big Poultry Demand;
Supply Is Light

Montreal. ---------
POULTRY.—Old fowl are less in evi

dence than they were and this would 
indicate that all hens are being held for 
production. Old ducks, thin, are practi
cally off the market as are also milk- 
fed chickens and roasting chicken. Some 
fine ducklings have come to hand and
even a greater number of these would
sell, if available. Prices are firm but
unchanged.

Live Dressed
Young ducks, lb............. 0 46- 0 60
Old ducks (fat) ............... .... 0 26
Broilers, % lbe., pair . 0 40- 0 46
Turkeys (old toms), lb. ............. 0 28 0 88- 0 88
Turkeys (young) ........... ..... 0 40
Geese ................................... ..... 0 80
Old fowls ....................... . 0 27- 0 28 0 86- 0 86

Plenty Haddock and Cod 
Supplies Fair; Quieter

MentfseL ■
FISH.—Some noticeable change has 

come about from a trade standpoint 
and there is less activity. Sales of 
fresh fish are fair but it is evident that 
the exit from the city of many people 
has had an effect in curtailing retail 
sales. Gaspe salmon is still coming in 
but the supply is limited and prices well 
maintained. Fresh halibut is being re
ceived this week and on the other hand 
brook trout are scarce. Haddock are 
quoted lower. Altogether supplies are 
not over heavy here.

SMOKED FISH.
Haddiea (fresh cured) .................... 0 12 0 18
Haddies. fillet .................................... 0 18 «1»
Smoked herrings (med.) per box 0 22 O'24
Smoked cod .................................................... 0 12
Bloaters, per box 60/100.................. 1 SO 1 76
Kippers, per box 40/60 ................ 1 76 2 40

SALTED AND PICKLED FISH.
Haddock (per bbl.), 200 lbs..................... 12 00
Herring (Labrador), per bbl........... 12 00 12 60
Herring (Labrador). 14 bbts...................... 6 76
Herring, No. 1 lake (100-lb. keg) .... 6 25
Salmon I Labrador) per bbl........ 25 00 29 00

Do., tierces .................................................. 86 00
Salmon (B.C. Red) ...................................... 26 00
Sea Trout, red and pale, per bbl. 19 00 20 00
Sea trout ( >4 bbls.) ...................... 10 00 10 60
Green Cod, No. 1, per bbl. (med.) .... 16 00
Green Cod (large bbl.)............................... 16 00
Green Cod (small), bbl.................................. 12 00
Mackerel, N.o. 1. per bbl.............................. 26 00
Mackerel ('A bbls.) ................................... IS 60
Codfish (skinless), 100-lb. box............ 12 60
Codfish. 2-lb. bleaks <S«-lb. ease)................. 0 11
Codfish (Sklnleee). bibs. "Ivors” Brd . lb. 0 16
Codfish, boneless, lb. (according

te package ........................................ 0 14 0 11
Codfish. Shredded, !2-lb. box.................. 2 20
Eels, salted ....................................... 0 11 0 12
Pickled turbot, new. bbls............. 14 00 15 00.

Do., half barrels ............................ 760 800
Cod. boneless (2Mb. boxes), aa 

On grade ........................................... 0 14 0 IS-
Cod. strip (10-lb. boxee) ........................ 0 11
Cod. dry (bundles) ........................................ 11 00

SHRIMPS, LOBSTERS
Lobsters, medium and large, lb................. 0 16
Pm wee, lb. ....................................................... 1 11
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Shrimps, lb.......................................................... 0 10
Scallops, per gallon .................................... 4 00
Oysters—

Ordinary, gal................................................. 2 60
Cape Cod shell oysters, bbl.................... 14 00
6 gal. (wine) cans................................... 12 60
1 gal. (wine) cans..................................... 2 25
Oyster pails (pints), 110........................ 1 60
Oyster palls (quarts), 100.................... 2 10
Clams, med., bbl........... .............................. 10 00

FRESH FROZEN SEA FISH
Herring, large sea. lb..................................... 1 09
Herring, froxen lake, lb................................ 0 07
Halibut .................................................. 0 19 0 20
Halibut (medium) ......................................... 20
Haddock ....................................... 0 07 0 09
Mackerel ................................................ 0 12 0 IS
Cod—Toms ........................................... 8 00
Cod steak, fancy, lb........................ 09)4 1®
Salmon, Red........................................... 0 19 0 20
Salmon, pale ..................................... 14)4 16
Salmon. Gaspe................................................ IS

FRESH FROZEN LAKE FISH
Pike, lb.................................................... 0 09)4 0 10)4
Perch ...................................................... 1 11^ 9 n
Whiteflsh, lb.......................................... 0 IS 0 14
Whiteflsh (small) ........................... 0 09)4 ® 11)4
Luke trout ........................................... 0 19 0 20
■•I». lb................................................................... 0 12
Doree .................................................... 0 II 0 14

FRESH FISH
Barbotte .............................................. 0 14 0 16
Haddock ...................... ...................... 0 07 0 08
Steak oed ............................................. 0 09 0 10
Market cod ......................................... 0 06)4 ® 07
Carp ...................................................... 0 09 0 10
Dore ...................................................... 0 19 0 20
Lake trout ........................................... 0 10 0 20
Brook trout ...................................... 0 38 0 40
Pike ........................................................ 0 12 0 18
B.C. Salmon ........................................ 0 26 0 26
Salmon (Gaspe) .............................. 0 24 0 25
Gaspereeux. lb................................................... 0 06
Gaspereaux. each ......................................... 0 04)4
Gaspereaux herring (100) ........................ 4 00
Western Halibut ............................ 0 24 0 25
Eastern Halibut (chicken).......................... 0 28
Eastern Halibut (med.) ........................... 0 26
Flounders ........................................... 0 09 0 10
Perch .................................................................. 0 09
Bullheads ........................................................... 0 16
Whiteflsh ............................................. 0 19 0 20
Whiteflsh (small) ............................ 0 10 0 12
EeelS ...................................................... ... 0 16
Mackerel, lb......................................... 0 18 0 14
Smelts. No. 1 ..................................... 0 19 0 20
Smelts, No. 2 ........... ...................... 0 11 0 12
Smelts. No. 1 large ..................................... 0 24
Shad ......................................... ............ 0 16 0 16

Live Hogs Steady;
Meat is Firm

Terente. ---------
PROVISIONS.—Prices on live hogs 

show no change over levels reached last 
week, and the tendency seems a little 
steadier for the present week’s business. 
The advance last week drove prices up 
to -a basis of $19.00 per cwt. fed and 
watered, at which point they were hold
ing early this week. Dressed meats show 
some slight revisions and the trend gen
erally seems upward. Plain and bone
less backs are a little stronger, while 
cooked meats are tending towards higher 
levels.
Hams—

Medium .............................................. 0 87 0 89
Large, per lb..................................... 0 84 0 86

Back»—
Plain ............................................... 0 44 0 46
Trimmed, with rib in ............... 0 47
Boneless, per lb.............................. 0 48 0 60

Bacon—
Breakfast per lb.......................... 0 89 0 44
Boll, per lb......................................... 0 84
Wiltshire (smoked sides), lb... 0 87)4 0 80

Dry Salt Meats—
Long, clear bacon, av. 50-70, lb. 0 80 9 81

Do., aver. 70-100. Ib................. 0 28)4
Fat back» ......................................... 0 82 0 84

Cooked Ma»ta—
Hams, boiled, per lb...................... e si • 54
Ham», roast, without drawing. !» V.

0 61 0 68
Shoulder», rout, without dree»-

tag, per lb..................................... 0 47 0 4»
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Barrel Pork—
Me* pork. 200 lbe..................... 64 00 64 00
Short cut back», bbl., 100 lbe. $0 00 62 00
Pickled roll», bbl.. 200 lb...... 67 00 59 00

Hog»—
Dreeled, 70-100 lbe. weight... 28 00 29 00
Live, off car» .............................................. 19 25
Live, fed and watered .......................... 19 00
Live, f.o.b. .................................................. 18 25

Lard Supplies Ample
And Market Easier

Tarante. ---------
LARD.—A marked improvement in the 

demand for lard is in evidence which has 
provided a firm undertone to the market. 
The feeling generally is that higher 
prices will rule on this line though little 
change is expected during the balance 
of the period of comparatively light 
sales, the month of August. Quota
tions remain at the following figures: 

Lard, pure, tierces, 400 lbe., Ib. 0 80 0 080%
In 60-lb. tube, higher than tlerees ;

pails %-%e higher than tiereee, and 1-Ib. prints. 
1%-I%e higher than tiereee.

Fair Movement of
Shortening Reported

Tarante. ---------
SHORTENING.—A very fair move

ment of shortening is reported with sup
plies equal to the demand. Prices have 
held firm and unchanged at figures 
shown herewith: "

Shortening, tierce», 400 lbe.. lb. 0 28)4 0 26
In 60-lb. tube, K-ttc per Ib. higher then 

tier*»; pall». )4-%e higher than tiereee, and 1-lb. 
print». l)4-114c higher than tierce».

Margarine Moving
In Fair Quantities

Terente. ---------
MARGARINE. — Fair quantities of 

margarine are moving forward to the 
trade, but the orders generally are for 
small quantities. This is a natural hot 
weather condition. Prices remain firm 
and unchanged.
Margarine—

1-lb. print». No. 1 ...................... *0 82 80 88
Do., No. 2 ................................... 0 80 0 81
Do . No. 8 ................................... 0 27 ___

Solid», le per lb. leea than print».

Little Easier Feeling
In Butter; Dairy Firm

BUTTER.—The very hot weather gen
erally is a light storing period, with the 
result that a somewhat easier feeling is 
noticeable through a larger supply being 
available. This is not reflected in prices 
and may not be, but the easier tendency 
exists. Dairy butter is in light supply 
while creamery is plentiful.
Creamery print», fre»h made ... 0 46 0 47
Creamery «olid», freah made .... 0 46 0 46
Dairy print», choice, lb. ............. 0 40 0 42
Dairy print», lb............................. 0 88 0 40

Egg Supply Equals
Demand; Tone Easier

Tereeto. — —
EGGS.—High prices named on eggs 

have at last, had the effect of curtailing 
consumption materially, with the result 
that supplies are ample for the demand.
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An easier tone to the market is apparent 
but prices to the trade are unchanged.

New-leM*. in carton. ................ 0 62 • 54
Do.. No. 1, down ...................... 0 48 0 60

No Unusual Features
In Cheese Situation

Toronto. ---------

CHEESE.—There are no unusual fea
tures. Prices remain firm and supplies 
are coming along quite freely. Dealers 
report a very good demand with quota
tions unchanged as follows:
ChN>w. large ........................ . 0 23 V* 0 24

Stilton (new) ................................. 0 26 0 27
Twins. 14c lb. higher than lame cheese. Trip

lets S*e lb. hlrhsr than lame cheese.

Fish Hold Firm Un
changed; Demand I/ight

FISH.—Prices on fish show little 
change for the week, with supplies ar
riving in sufficient volume to take care 
of the demand. Consumption seems to 
have suffered somewhat owing to the ex
treme hot weather but improvement is 
looked for as soon as the thermometer 
recedes somewhat. Prices follow :

FRESH SEA FISH
Brills, dressed, ft...............................
Cod, atéak, lb.................................. a Aon

Do., market, head lees. ft. .. 
Do., heads on ................. .. • 671*

Flounders, lb..............................
Flukes ....................................... .. s SS

Halibut medium, lb....................
Do., chicken, lb. ......................
Do., large ...............................

Haddock, heads on, lb................
Plaice, dressed, lb. ......................

.. S 66Ml

Seise, dressed, lb..................
Salmon. Bed Spring, ft. 

Do., Bestigoeehe. ft... 
Do.. Saguenay. ft...........

FBBSH LAKE FUR
Herring.
Trout ft.............
Whltedsh. ft. ..
Frog’s Legs, ft.

• M
• IS
• 14

• IS
e is 
0 08
•6 IS 
S IS
0 22 
S 21 
S 21 
0 07
S IS
5 IS
6 26 
S 22 
S IS

S IS
e is
S IS
# ss
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Hogs Advance ;
Eggs, Butter Firm

Winnipeg. ---------
PRODUCE AND PROVISIONS—The 

hog market is much firmer this week, 
having jumped to 19c. This followed on 
a firmer market in the United States, and 
is attributed somewhat to the keen de
mand from Eastern brokers for export. 
The outlook here is for a much firmer 
market. No change has taken place in 
the price of provisions. The egg market 
is holding very firm, candled stock sell
ing to the city trade at 45-46c. The but
ter market is about the same, dairy still 
selling at a low figure, with no reaction.
Hams—

Broilers Again Decline;
Ducklings Lower

Tn rente. ---------

POULTRY.—Further declines in the 
price of broilers have been named, prices 
now being paid ranging from 30c to 32c 
per pound. Ducklings are also lower by 
5c per pound, dealers now paying 25c 
for these. Supplies of these two are 
coming along quite freely but other lines 
are in light supply. Sales are fairly well 
maintained.

Prices paid by commission men at Toronto :
Live DressedDucks ............................... SO

Duckling ....................   0 2.W .... ....
TurVevs ............................  0 25- 0 2* 0 SO- • 85
Roosters ..................................... - 0 16 .........

Hens, over 6 lbs................ 0 25- 0 26 0 81- 0 82
Hens under 5 lbs............. 0 20- 0 28 0 27- 0 29
Chickens. Spring. 2 lbs.

or over .......................... 0 80- 0 32 ....- ....
Squabs, dosen ............................ - 4 50 ___ - . .. .

Prices quoted to retail trade:
Hens ............... ...................................... 0 28 0 82
Chickens. Spring ............................... 0 40 0 50
Ducklings .......................................................... 0 40
Turkeys ................................................. 0 SS 0 4#

Light lb....................................... 6 16 
6 84
6 SS

Breakfast, select, lb............... 0 40
Racks ........................................... 0 55

Dry Salt Meats—
Long clear bacon, light ... ... S 29
Backs ..........................................

Barrelled Pork—
Mess pork, bbl.................................

Lard. Pure—
Tierces ..............................................
20s ......................................................
Cases. 5s .........................................
Cases. 3s ...........................................

Compound—
Tierces ................................................
Tubs. 50s. net .................................
Pails. 20s. net ..............................

Ontario, large fresh ..................
Manitoba, large fresh ...............

Butter -
Fresh made creamery. No. 1

cartons .......................................
Fresh made creamery. No. 2..

Margarine ............................................
Eggs, fresh, dot...................................

• 14

0 31 
0 45

B. C. SALMON CANNING SEASON 
OPENS

Although there are very few sockeye 
salmon running in the river some of 
the canneries are beginning to operate. 
They are using springs and such few 
sockeye as they get, but even at that 
the fish are not plentiful enough to 
justify canning except as a matter of 
getting their machinery tuned up and 
the various processes adjusted in pre
paration for real work. The St. Mungo 
cannery canned yesterday for the first 
time this season, but others have al
ready operated. One of the B. C. 
Packers’ canneries at Steveston started 
two weeks ago and has canned several 
times. Some of the Sound canneries 
have also started work.

The Alaska Packers’ Association 
packed 500 big spring salmon at their 
Semiahmoo cannery at Blaine on Wed
nesday, the first pack of the season. 
The fish were taken from the traps the 
night before along with 87 sockeyes.

LOBSTER PACK OF 1918 NOT SUB
JECT TO NEW LAW 

The naval department has issued a 
statement with regard to the applica
tion of the Meat and Canned Goods Act 
as amended in 1917, in order to clear up 
any misapprehension which may prevail

47

as to the lobster pack for 1918. Accord
ing to the statement the pack of 1918 
is not subject to inspection and marking 
under the amended act. Also the sale 
or export of all fish canned before the 
16th of next December, the date on which 
the amended act becomes effective, and 
bearing the old labels, must be permitted 
after that date.

The amended act prohibits the sale or 
export after December 15 of fish or shell 
fish, canned in the course of the 1918 
season, unless the cans are labeled in 
accordance with the regulations laid 
down in it. The operation of the am
ended act was deferred until December 
15, 1918, the opening date of the 1919 
lobster packing season, to allow packers 
time to adjust themselves to its changes 
and to use up any stocks of labels they 
had on hand.

62 SS

0 36 
6 36

18 62 
18 60

0 26 Mi 
12 87 

6 40

6 241* 
6 231*

0 46 
0 4SI* 
0 32 
0 46

HAWAIIAN PINEAPPLE CROP 
The pineapple crop of Hawaii this year 

will reach a grand total of 3,500,000 
cases, valued at fourteen million dollars. 
Of this amount 500,000 cases have so far 
been contracted for by the U. S. Gov
ernment for army and navy use.

WEEKLY MARKET REPORTS 
(Continued from page 40.) 

ment. Local jobbers have advanced their 
prices recently on both green and roast
ed, explaining that this has become 
necessary owing to increased cost.

Oats Show Firmer
Tendency; Selling IVell

Winnipeg. —-------
FLOUR AND FEEDS.—Rolled oats is 

quoted this week at $4.60-$4.80 for 80's. 
Packages are still selling at the same 
figure, viz., $5.65. The quotation on bulk 
oats is a recent advance owing to the 
heavy demand for rolled oats as a sub
stitute for flour. Price on oatmeal, 80’s, 
is $5.75. Both oatmeal and rolled oats 
are being used as substitutes. Cornmeal 
is quoted this week at $5.50. Feed— 
One of the mills states this week that 
they are right out of feeds, and it is 
well known that there is a great scarcity 
here, and a scheme is on foot to bring 
coarse grains back from Fort William, 
and these will enjoy special rates. Bar
ley is being brought back already, and 
oats will likely follow.
Govt. Standard Fleer—

Caah carload prie. ................................. 16.64
To bakers and Seer and feed

deniers ........................................................ IS 66
To storekeepers paying sash er 

SS days.
De., lass than ten lets.

Rolled oats. 6So
Rolled oats, 86s . 
Cornmeal. 88s 
Oatmeal, 88s .. .

Bran, per ten . 
Shorts, per tea

Pearl. SS-ft. bags, per bag.........
Pet. SS-lh. bags, per bag ........

Lima. Maneharian ......................
Pansy white, baahel ..................

Split. SS-ft. bags, per bag .... 
Whole, yellow, soup. 1 bash.

wiX

4 SS
4 66

4 SS

IS SS IS 76
4 36
4 86
6 66
5 75

36 SS SS ss
1 ss 
S IS

S ITs ss
IS 66
S SS S lift
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You need a Eureka 
Refrigerator and we’ll instal 
it NOW on terms to suit you.

This War-Time offer is available for a 
few more weeks.
We will gladly send you all particulars 
and an illustrated list of the various 
Eureka Models.
Made in all sizes for all purposes.
The Eureka solves the perishable food 
preservation problem scientifically and 
economically.

Write us to-day.

Eureka Refrigerator Company, Limited
11 Col borne Street, Toronto 
Savo Food Now— Wo Can Help You

Telephone Main 556
Branches: Jaa. Rutledge, 2608 Waverly St.. Montreal; J. H. Galloway,
194 Main St. E., Hamilton ; Geo. Bonnycastle, Winnipeg ; Walter 

Woods A Cd., Winnipeg, Man.

YOU WANT TO WIN THE WAR?
Then save the ice. Ice costs money. Look into
FREEMAN’S Dry Air REFRIGERATOR

Dry A i r means 
better storage. 
Better storage 
better meats. 
Good Meats mean 
better trade. Bet
ter Trade means 
Bigger Business, 
Bigger Profits. 
This is what the 
merchant of to- 
iay is looking for. 
We can help you 
in this line. ASK 
FOR A CALL.

of different styles for BUTCHERS

Buying a cheap 
refrigerator to 
save money is 
like stopping the 
clock to save 
time.
Write for a cata
logue, which will 
contain a full line 
AND GROCERS.

Manufactured by

The W. A. Freeman Co., Limited
Hamilton, Ont.

TOaONf6-i-'il« Tut stre*. aw Ktaur.
MONTREAL—D. H. H. NMl. 11 Net* *Ui ■«. U»t»wi SS4T.

Pronounce ** REAL EGG

The very best 
Egg Substitute

Eggs are an expensive in
gredient in baking.
Show your customers how 
to get excellent results at

ifSXCZ

a fraction of the cost by 
using RELEG.
A three-quarter teaspoon
ful of RELEG dissolved in 
a tablespoonful of hot 
water is equal to one egg 
in your baking, etc.
Stock RELEG now and 
suggest it to every house
wife. Get her to use it 
once and she'll use it regu
larly.

RELEG COMPANY, Regd.
34 King Street, Quebec, Canada
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DAVIESZJELLIED 
PORK" TONGUE-

In 6 lb. Open 
Tins

<&V

Tasty All-Meat Delicacies that make your counter 
tempting and keep your cash register on the go.

HAVEfa i“Cold Luncheon” Counter—and feature Davies 
2 Cooked and Jellied Meats.

These are just the “ready to serve” products the housewife is 
looking for. You cant offer a more appropriate line of 
summer season delicacies.
For the table—the summer cottage—the motor trip—the picnic 
party - Davies Cooked and Jellied Meats are just the thing for 
dainty dishes and tasty sandwiches.
Let us send you a trial order of these delicious cooked meats— 
just to prove to you what splendid sellers they are.
Light, nutritious, and economical because there’s no waste. 
Every slice is saleable and good. Ask our Traveller, or send 
us your order by mail TO-DAY.

Davies Pork Tongue 
Davies Cooked Pressed Pork 
Davies Jellied Hocks 
Davies Ox Tongue

NOW’S the season !
Davies Roast Pork 
Davies Pork and Tongue 
Davies Jellied Pork 
Davies Headcheese

(All sold in 6 lb. open Tins.)

MONTREAL TORONTO
Canada Feed Beard Packer*» License No. 13>B0

HAMILTON

If any advertieement intereete you, tear it out now and place with lettere to be antwered.
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Three 
Delicious 

Brunswick Brand 
Lines

BRUNSWICK Brand Sea Foods 
are the kind of high quality sea 

foods it pays to sell — delicious, 
wholesome, apprizing, sure cus
tomer pleasers «hit- good money
makers.
There are three others besides those 
shown above, namely: V4 Oil Sar
dines, *4 Mustard Sardines and 
Clams.
Which lines are you short of?

Connors Bros., Ltd.
BLACK'S HARBOR, N.B.

===== 9

INDIAN CHIEF 
BRANDCLAMS
Merit your strongest recom
mendation because they are 
sweet, wholesome and eco
nomical—just the right kind 
of sea food for you to handle 
—the kind that will please 
your trade and add to your 
profits through steady repeat 
selling.
Everything is done to guaran
tee the goodness of these deli
cious clams. They are put up 
the very day they leave the 
clam beds and sealed without 
either solder or acid. Thus 
they reach the customer’s table 
with all their original delicacy 
and deliciousness.
You should display Indian 
Chief Brand regularly and 
connect with the sizeable pro
fits that every sale produces.
Why not order a trial supply 
to-day?

SHAW & ELLIS
POCOLOCAN, N.B.

If amp advertisement interests yen, tear it out note and place with letters tv he answered.
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• *

Have No Hesitation
in choosing

‘Bluenose’ Butter
It always opens up in excellent shape, 
and its quality and flavor are remark
ably fine. Taste “Bluenose” yourself! 
Then you’ll feel more enthusiastic about 
it Order from your grocer.

SOLE PACKERS.

SMITH A PROCTOR HALIFAX, N.S.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax - N.S.

“PURITY”
Canada*s best liked Salt

There is no better salt 
made to-day than 
Purity.
For table or dairy use 
Purity Salt knows no 
superior, a fact good 
housewives everywhere 
recognize.
Every good grocer 
should feature Purity 
Salt. Its gpodness will 
keep it moving briskly 
and there’s a neat mar
gin on every sale.
In sanitary cotton bags 
and handy free-running 
packages.

THE

Western Salt Co., Limited
COURTRIGHT, ONTARIO

Mtatlulvan ml
White palp egg case filler* aed extra flats Is standard
extra large else* far IS aad SO d<

fi* X

THE MILLER BROS. CO-.UMITED

and

SO-SO DOWD STREET. MONTREAL, CANADA

We always have a few carloads of 
2’s and 2Vfc's

CANNING SHOOKS
ON HAND

Write or wire for prices.

W.C. Edwards & Co., Limited
OTTAWA, ONTARIO

Carvell Bros.
WhoUtal* Grocer* and Producm Marchant*

CHARLOTTETOWN ~ t - - P.l

We solicit your enquiries for
POTATOES, FULL COOKED 

DINNERS, P. E.I. CLAMS, 
SEED- POTATOES

BOSTON, MASS., U.SJV. 
“SUPERIOR” BRAND HOPS

FOB FAMILY TRADE
They are carefully^ selected and packed 
for the Canadian trade, in cases of 10, 15 
or 30 lbs. each, containing Vi, Vfe or 1-lb. 
packets.

R. E. BOYD & COMPANY
A resets fmr thm frtsfats V Qmmbmc 

IS STB. THBRK81 ST. MONTREAL

DONALD H. BAIN CO.
AGENTS FOR THE CANADIAN NORTH-WEST
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How to sell

OCEAN
BLUE

is not a problem. It is merely a 
question of getting your customers to 
try the first 6 cent packet. After that, 
repeat orders follow as a matter of 
course.

Order from your Wholesaler.
HARGREAVES (CANADA), LTD,

The Gray Building. s4-s* Wellington SL. W, T( 
WESTERN AGENTS—For Manila 
ba, .Saskatchewan and Alberta.—W .L. 
Maekenrie A C<k, Ltd.,
Winnipeg. Re
gina. Saskatoon.
Calgary and 
Edmonton. For 
British Colum
bia and Yukon.
- Creed en A 
A Tory, Rooms 6 
and S, Jones 
Block, W Hast
ings Street W.
Vancon ter. B.C.

Imperial Rice Milling 
Co., Ltd.

VANCOUVER, B.C.

I AM BICE1AM RICI
MLftKE Mul Co. I 
Vucouvm.B.C.

Rio Mul Cal
VHrcouvct.BC.

■ m ■
JF-

W e are offering the best value 
in Rice on the Canadian 

market to-day.

Hand her a jar of

OLIVE BUTTER
and note how its 
tasty wholesome- 
ness will win her 
instant approval.
Olive Butter is 
an extra delicious 
table delicacy, 
made from the 
very purest in
gredients — Se
lected Pure 
Spices, Olives, 
Pimento and Malt 
Vinegar.
The goodness of 
Olive Butter will 
make many extra 
sales for you and 
add materially to 
the prestige of 
your store.

Order a trial 
supply.

E. W. Jeffress, Limited
WALKERVILLE, ONT.

Y & S
STICK] LICORICE

in 10c Cartons

Everything in Licorice for all 
Industries using

LICORICE
in any form.

Ma dm in Canada by

National Licorice Company
MONTREAL

If any advrrtieoment intereete you, toar it tut now and plaet with letton ta bo antwertd.
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Looking 
for a 
Man?
Look for him where he should 
be found—in employment in 

‘.he grocery business, the busi
ness you yourself are in.

Advertise to get him. Use 
a small classified advertise
ment, to cost you 2 cents a 
word. Put this low-priced ad
vertisement in CANADIAN 
GROCER—the paper read by 
grocers and their men. Some
where is the man good for 
you to have. You may not 
be able to attract him readily 
from his present place. On 
the other hand, he may be 
looking for you. But fish for 
him. Cast again and again. 
The best men are hardest to 
get.

What is a dollar or two spent 
on finding the man you want 
—if you get him?

Narrow your search. Use the 
newspaper that searches out 
for you among those where 
he is likely to be found.

Make your advertisement 
brief—like a telegram

We provide a box number, if 
you want your identity con
cealed. And forward replies, 
of course.

Rates.—Two cents per word 
first insertion and 1 cent per 
word each subsequent inser
tion. Five cents extra per 
insertion if replies are to be 
sent to box number in our 
care.

Canadian Grocer
143-153 University1 Ave.

Toronto

NEW CONDITIONS 
ARE ARISING IN 
ALL TRADES
Ayf ERCHANTS are Buying More Care- 

fully Than Ever Before.
The words you have just read in the 
heading of this are taken direct from 
the current issue of THE FINANCIAL 
POST, issue of July 20th. You do not 
need to bç told that the articles so headed 
on page 1 of THE POST is a business 
news article of the utmost importance to 
every business man, wholesale, retail, or 
manufacturing. It tells what new con
ditions are arising in the business life of 
Canada : it tells what effects they are pro
ducing on output and products : it gives 
trade figures of immense importance. You 
would have to look far to find a clearer, 
more enjoyably business-like statement of 
the situation in Canadian affairs to-day as 
they affect or may affect your own busi
ness. And this is only one of a great 
range of business news articles as valuable 
to you which are contained in THE POST 
of July 20th.

Western Crops and Business
There are, for instance, the special articles 
by experts on the spot dealing with West
ern Wheat crop situation, which, as you 
know, is causing real anxiety to-day, and 
already affecting business outlook. Alert 
earlier than other financial or business 
newspapers to the state of affairs, THE 
FINANCIAL POST has sent its editor, 
J. W. Tyson, right out to the centres of 
Western Wheat business and production, 
besides having direct wires regularly and 
specially from E. Cora Hind, of Winnipeg, 
and the expert editorial contributions on 
affairs agricultural by F. M. Chapman, 
editor of the “Farmers' Magazine.’’ Such 
editorial strength makes THE POSTS 
business news on the Western situation 
unrivalled in accuracy and range. Mr. 
Tyson's articles commence in the July 20 
issue. His first article is dated from Sas
katoon. Get a copy of THE POST now, 
and read it, and follow this exceptionally 
informative service of first-hand news of 
Western conditions from the business 
point of view. Note also these other con
tents of the current issue of THE POST;— 
Millers Meet Food Board—Situation as to 

Substitute Flours.
The Railway Situation — Increased Rates 

Won't Make Wages.
West’s Latest Crop Report — Not Re

assuring.
British Manufacturers Building Up Over

seas Trade.
Holdings of U.S. Steel in Canada at Re

cord Level.
Montreal Street Railway Defers 10 Per 

Cent. Dividend.
Canadian Car Meeting Was Quite Peace

ful.
Are Food Cards Coming ?—Food Control

ler’s View.
Prepared Paint Advance Due to Linseed 

Oil Strength.
Brazil as Field of Export for Canadian 

Attention.
Bank Clearings Are 4 Per Cent. Ahead of 

Last Year.
Taking the Bank to the Farmer by the 

Auto Route.
Liability for Advice Given by Bank Man-

Tax Rates Are on the Jump Over the 
Dominion.

June Fire Losses in Canada and U.S.A.

Canada’s Fire Waste May be Much Re-

Dominion Lands Act Amendments Advan
tageous.

Co-Operation to Meet Problems of Capital 
and Labor.

Send this coupon to-day:
The MacLean Publishing Co.,

153 University Ave., Toronto.
Send me THE FINANCIAL POST each 

week till further ordered. I will send 
subscription price ($3.00 per year, or 
$1.00 for four months’ trial subscription) 
on receipt of bill. -
Name .......................................................................

Address
C.O. 7D

Foreign and Domestic

FRUITS
AND

VEGETABLES

BUTTER
AND

EGGS
For Fall Delivery

Gel in touch with us to-day

Lemon Bros.
OWEN SOUND, ONT.

KINDLY MENTION THIS PAPER 
WHEN WRITING ADVERTISERS

Join Oikoy A Sen», United 
London, S.E. I, England
AGENTS:

Geo. B. Jenkinnon, 43 Queen St. East, 
Toronto, and J. E. Hnxley A Co. 23® 
McOenntd St., Winnipeg.

If any advertisement internets you, tear it out now a nd place with letters to he answered.
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EVERY GROCER
should buy

COREL AN D’S
Diamond C Brand

Corn Flour
Manufactured by

G. COPELAND & SONS
MIDLAND and PENETANG, ONT.

HEAD OFFICE. MIDLAND 

CANADA FOOD BOARD
Llcaaae. 123.9-382.3-874

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS MS 
PER INCH PER YEAR

BAKING POWDER

ROYAL BAKING POWDKR
Lee» than

8 lee IS-caae Iota
Per dee.

Dime ...................................... « 1 IS
4- o*...............................   1 SI
e-os. ........................................ t AS
8-oe. ........................................ 3 1*
12-os.....................'....... «es
IS-os........................................... S **
»H-lb......................................... 14 St
5- lb............................................... 17 SS

F.O.B. Montreal, or F.O.B. job
bers’ point, subject to jobbers’ 
reculer terme. Lot» of 10 ease» 
end over, lose 1% discount ; 1% 
barrel discount will be a Ho wed when 
packed In barrels. Barrels eon ta In 
IS ciaea assorted else».

JAMS

DOMINION C ANNEES. LTD.

"Aylmer" Pure Jama and Jelltan. 
Guaranteed Freeh FraK end 

Pure Sucer Only.
8nrerw Vne top Ginns Jem. IS ee. 

class 1 do*, ease Perde*.

Blackberry..................................  $3 SS
Currant, Black ........................ S to
Plum ........................................ i
Pear ............................................ 1
Peach ........................................  1
Raspberry. Red ........................ 1
Raspberry and Red Currant.. S 

DOMINION CANNMR8. LTD. 
CATSUPS—la Glass Bottles

H Pt». Delhi Epicure.............. «1 TS
H Pt»„ Bed Seal screw tops 1 4*
Pts., Delhi Mplsare....................2 IS
Pte., Bed Beal........................... 1 H
Qts. Red Seal..............................* SS
Qts.. Lynn Valley.......................1 TS

BAKED BEANS WITH PORK
Braada—Canada First, Buncos 

Qaaker
Per dee.

Iadirldaal Baked Beans. Plata 
86». or with Beaee, 4 do*.
to case .................................... SS SS

1’» Baked Beans. Flat Plain.
4 des. te ease..........................  1 16

l’a Baked Beans, Flat. Tom.
Sauce, « do*, to ease..........  1 IS

l’o Baked Beans. Tall. Tomate 
or Chill Sauee, 4 doe. to ease 1 SS

FINEST CRYSTAL 
GELATINES

Powdered and Sheet

FINE LEAF GELATINE

BRITISH MANUFACTURE

GELATINE
OURY, MILLAR & CO.

9 Mincing Lane, London, E.C., Eng.

SOLE AGENTS FOR CANADA

F. S. Jarvis & Co.
18 TORONTO ST., - TORONTO

Now that the Warm 
Weather is Here

You will have a demand for a Good 
Relish to be eaten with cold lunches and 
for making sandwiches for that outing.

Order Taylor & Pringle Co.
Per Doz.

Universal Fruit Sauce .... 8-oz. $1.80
Chili Sauce ..........................  10-oz. 1.90
Tomato Chutney................. 10-oz. 1.90
East India Relish................. 10-oz. 1.90

Distributors :
MacLaren Imperial Cheese Co., Limited, Toronto 

Fearman Bros., Limited, Hamilton
E. Cutmore, Brantford

Taylor & Pringle Co.
Limited

MANUFACTURERS OWEN SOUND
Canadian Food Board License No. 14-163

8 8
58

$
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Answer with name. Don^ say “Hello !”
When you answer the telephone by saying “Hello?” it causes delay in service, 
with a possibility of turning away customers.
How much easier it is to answer with your own name by saying, “Mr, Elliott 
speaking,” or better still, “Scott & Co., Mr. Elliott speaking.”
By answering at once with your own or firm name you save time and annony- 
ance, and reduce “line’s busy” to the minimum.

The Bell Telephone Co.of Canada
ECONOMT It A W AM-TIME NECESSITY—PRACTISE ITI

The Purity Kid

■

FREE
The Government says that we must use wheat substi

tutes.
There is no better substitute for wheat flour than

PURITy
OATS

and to make it easy for women to use it successfully in their 
cooking we have printed “Free Wheat Saving Recipes.” We 
will send these to all grocers and housewives who write for 
them. Send for them yourself and tell your customers 
about, them—

And recommend PURITY OATS, because it consists of 
Alberta Oats—the finest grown in the world.

Western Canada Flour Mills Co., Limited
Toronto, Winnip**. Calvary, Brandon, Edmonton, Vancouver, New Westminster, Victoria, 
Nanaimo, Prince Rupert, Nelson, Rossland, Goderich, Ottawa, Montreal and St. John, N.B.

Tobin’s “Peerless” Soldiers’ 
Comfort Boxes

FOR OVERSEAS MAILING 
7 and 11 lb. sites, made in 
two sections. Outside cush
ioned casing and inside rein
forced lining. Practically two 
boxes in one. Tested to 87 
lbs. square inch. They sell 
themselves on show. Dealers 
write.

J. TOBIN & SONS (Sons on Active Service)
Ottawa, Canada

"PmtIm." Oihhu kiH. Suiltm C.Bt.lwrs ».d .th.r 
Tr.a.h Saaci.lMa*.

aBB&Sijfe
“McCASKEY”
Account Systems

For Every Buslnew.
Sand for booklet—

“A Credit Plan that Weriu.”

McCaskey Systans
UalM

248 CaHaw An., - Teaaate

If any advertisement intereeie you, tear it out now and place with lettere to be answered.
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oPGANSsqhs

SAp

SAPOLIO
The General All- 
Around Cleaner

Cleans

Polishes
ENOCH MORGAN’S SONS CO.

NEW YORK, U. S. A. f
Agents for Canada—Harold F. Ritchie A Co. JLtd.. Toronto, Ont.

For Toilet and Bath there 
is nothing more cleans
ing or refreshing than

HAND SAPOLIO
(Our Sapolio Toilet Soap)

Try it yourself and know 
why your trade repeat

edly demand it.

IND SAF

:.moRgAN$ sou

CALIFORNIA FRUIT CANNERS 
ASSOCIATION

CALIFORNIA RIP* OLIVES 
DEL MONTE BRAND 

Sise—
2*-qnart Tell Cylinder Can
No. 1 Pint Cylinder Can ___
No. 11 Jar .......................
No. 4 Jar ..........................
No. 10 Can .................... !.!!!!

YUBA BRAND
2*-quart Tall Cylinder Can.
No. 1 Pint Cylinder Can ...
No. 10 Can ............................
Pienie Con ............................. j

BORDEN MILK CO.. LTD 
CONDENSED MILK 
Term», net, SO day,

Eaale Brand, each, 48 can• .88 75 
Reindeer Brand each 48 cane. 8 45
Silver Cow. each 48 cane........ 7 eo
Gold Seal. Purity, each 48 cane 7 76 
Mayflower Brand, each 48 cane 7 75 
Challenge Clover Brand, each 

45 ..............................................7 25
evaporated milk

St. Charles Brand. Hotel, each
24 cans ................................ $g 4,

Jersey Brand, Hotel, each 24
«*na .......................................  6 40

Peerless Brand. Hotel, each 24
«an* .. .............................. 6 40

St Charles Brand. Tall, each
. 48 «*"* .................................. « 50
Jersey Brand. Tall, each 48
, «*“* ........................................ « 50Peer.ese Brand. Tall, each 48

«an* ...........  5 to
St Charles Brand. Family.

each. 48 cans ....................... 5 50
Jersey Brand. Family, each

<8 cans .............................. 5 55
Peerless Brand. Family, each

48 cans .............................. 5 60
St. Charles Brand, small, each
. 48 «ans ................................ 2 60
Jersey Brand, small, each 48

cans ........................................ 2 5,
Peerless Brand, small, each 48 

«•"» .......................................  2 60
CONDENSED COFFEE 

Reindeer Brand. Large, each
24 cans .................................. 5 75

Reindeer Brand. Small, each
48 cans ................................  g ,g

Regal Brand, each 24 cans... 6 40
Cocoa. Reindeer Brand, large.

each 24 cans ..........................  5 75
Reindeer Brand, small, 48 cans 0 00
CARNATION MILK PRODUCTS 

CO.. LTD.
All points east of and including 

Fort William, in Ontario, Quebec 
and Maritime Provinces.

EVAPORATED MILK.
_ Per Case
Carnation. 10-os. tails (48

«•ns per case) ..................... fg 45
Carnation. 0-os. baby (00 cans

per ease) ..............................  5 40
c> ' 'H Mrst. 16-01. tails (48

cans per ease) ..................... 0 25
Canada First 0-os. baby (40

cans per ease) ................. 2 40
Canada First 12-os. family

(48 cans per ease) .............  I 60
Canada First 82-ot. hotel (24 

cans per ease) ......................  g jg
W. CLARK. LIMITED. 

MONTREAL.
Co,n,pr—? Core Beef-*.. 8I.ee : 

Is. *4.41: ta, 10.21 : Os. 804.75; 
14a. 880.

Lunch Ham- Is. 80.45 ; 2s. 818.50
Ready Luneh Beef—Is. 84.40: 2. ft
■Yf'ti: 2Bs"TÎ.h W‘- ” H “■
"TTÏT u'I/oT"*1' u-
Ready Luneh Veal Leaf—*.. 81.40: 

Is. 84.01.
Ready Luneh Beef-Ham Loaf—*a. 

11.48; la. 14.45.
Ready Luneh Beef Leaf—*.. 82.40; 

Is. 84.41.
Ready Lon eh Asst Loans—Us

82.45: Is. *4.18.
S*M7e£2e*f*~U- MM ** 80 45 ■wf-tta. 88.08: It 14 41 

2s. 80 25 : 0s. 884.71.
'S' ,44&: **• *••**: 8a,

Jellied Veal—*a. 12.00: Is, 84.41: 
ts. 88.

Cooked Tripe—U. 81.41: **. 84.48.
Stewed Ox Tall—Is. 8141: **. 84 «
3&oSStt£ $1*88: 1», 18.71;

Seepage Meet—1*. 84. 2, 87.71 
Corn Beef Heek — *1-91 • “•
Baef'steak and^Onion—*e. 8104

Jelfted,4ito='ks-2^"88."e5; 0*. 82»-8» 
Irish Stew-Is. t*-4*
Cambridge Sausage— la. 84.40. *».
Bonetees Chleken—*». 81-08: I».
bJZIL Turk» - **. li W: U.

Ox* Tongue—**. 28 80; 1* 27.05 : 
1*,. 212.46; Is. »15 ®6 •
*17.50: 8*., 827 . Su ,l 76 :

Luneh Tongue—*e. 82-46 . la. •
2s. 816.50.

Tongue Lunch—1*. e
Beef Suet—1». 84.00; 2*. M.
Mince Meat (Tins)-1*. 82.95. 

14.45: 6s, 812-96.
Mince Meat (Bulk)-5t2Je. 1J*.

22c: 25s. 21c; 60t 20c MtJOe. 
Chateau Brand Peril and Bsn“. 

with Tomato Sanjw-Ind . 8L10. 
U. 2176 ; Is. 22.66. la. **-8». 
With Plain Sanaa—Ind.. 81. 1». 
81.05; 1*. 21.48: 2*.

Chateau Brand Concentrated Soaps CX 1*. 81.26: Consommt
It 81.16 : Green Peas. 1*. *1.2». 
Julienne. I*. 81.26 : MuUrgjtawnr. 
is. *1.25: Mutton Broth. 1». 
81.26 : Ox Tail. 1». 81.26 : P*». 1*. 
ti 25 • Scotch Broth, 1*# $1*2® •
ïlTl^Moek' Chltk‘8ni«':

8L85’: Soups and Bouilli. 1».
»«;** nj Banns. Toeaete

Clarks Pork ana ***"• ..j.
Sauce. Blue Label—lnd-.*£. «•

*811: 12*. »*• . , ,%T. t-J
Plain Sanaa. Pink La**jT 
86c: 1*. 81.16: IVb*. I1**!
81.96: 8* (Bata). 82 58: *• ****** 
8116 ; 8a. »14j *l,ÿ ^i)-

vMS'MJJft* *■
mZTJSSA®. 8. 8*: U.

Canadian ‘boM Dlnner-U. 8**:

AmyR.'ïUn-y*-4 Vat—*-■
Is. 88.45 ; Is. *5 *5_ 

tJUSZ Ham .»d VwU P*t—

Pa’Ù^F—Vi*.76c:^. 81.48.

a'tts-satÆ **
Bee4!-**. 78* : **. »14*. |l t. 

Potted Tongue- ^4#* 71.Peg v0T*"^.8i 4l

DevlM1^' «Î“7iî‘ *t :81^48.
81.48. Beef—*a.J5« ■

Devilled J0,,ir*rr^L • ÎÎÎ " 81A8.
$1 40. Vee—7Be,\ es, •Devilled MeaU ( Aswrted)-**. 88. .
*s. 81.46.

In Glas* Goods
Fluid Bmf Cordial-*» »a. bottle.

818: 18 os- **• ... g,.
Ox Tongue - »*•• 114 W1

817.68. , HH
Lunch Tongue- la. 20.08.
Sliced Smoked Beef-**. 81.7*.

*,. 82A* . 1»- *4.15.
Mincemeat—1*. ** ** ,, -,
Potted Chleken—**- 8186 
Ham—*i. 82 86.
Tongue *0. It»*
Ventaoo—*•.***»• „ ..
?££ "KThVpX,'®*® ..: Ita.

'Vu® SS^Ït lia:
P7. H : iVnV 1- P*"*. »•. 
lie. 81* ; 14*. 88s; 68s *8»
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Leamington Tomatoes, 
Georgia Elberta Peaches, 
California Bartlett Pears, 

Peaches and Plums, 
California Canteloupes, 

Oranges, Lemons, 
Bananas, etc.

We are headquarters for any of the above 
lines.

If interested, wire your order. Same will 
receive prompt attention.

McBRIDE BROS.
35 Church St. TORONTO

California Lemons
Just the Right Weather, Now

Pears, Peaches, Plums, 
Cantaloupes
Also Full Supplies of

Local Fruits and Vegetables
in Daily Receipt

GOODS SHIPPED TO ALL 
ONTARIO POINTS

WHITE & CO., LTD.
TORONTO

WHOLESALERS OF FANCY FRUITS

Arrivals for Next 
Week

1 Car California Bartlett Pears
1 Car Delaware Apples, bushels
1 Car Elberta Peaches, bus. bas.
1 Car California Late Valencia 

Oranges
(Golden Orange Brand)

1 Car California Lemons
3 Cars Bananas

All Extra Fancy Quality.
Daily arrivals of all other kinds Domestic

Fruits and Vegetables.
Send us your orders. Same will have special 

prompt attention.

The House of Quality.

HUGH WALKER & SON
e«t.MUkwi isst Guelph, Ontario

California Fruit
Bartlett Pears, Peaches, Plums, 
Malaga Grapes. Fresh arrivals daily. 
Extra fancy quality.

LEMONS
California and Messinas

FRESH VEGETABLES
Tomatoes, Cucumbers, Celery, Cab

bage, Beets, Carrots, etc.
Walla Walla Onions, ioo-lb. Saxo- 
line bags.
Everything in Fruit and Vegetables.

DUNCANS LIMITED
NORTH BAY, ONT.

Branehet : SUDBURY COBALT TIMMINS

If any advertisement interest you, tear it out now and place with letters to be answered.
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C ustard that
ompels 
ustom

It is the fresh, delicate, creamy 
“ home-made ” flavour of Freemans 
Devonshire Custard that has made 
it so popular in the British Isles.

Oversea Troops from the Dominion 
who have returned home are bring, 

ing with them many links with the Old Country, 
one of which is a desire to taste again its delicate 
and unrivalled purity.

It will pay you well to display

FREEMANS DEVONSHIRE CUSTARD
in your store—it is such a ready seller and a very 
profitable line to stock, also it will enable you to push 
your canned and bottled fruits to great advantage.

Freeman’s Devonshire Custard owes its unrivalled 
purity and flavour to the ideal conditions of clean
liness under which it is 
manufactured.
Write for trade terms and 

particulars to the 
WATFORD MFC., Co., Ltd.

Delectaland, Watford.
England.

Whdl in need of

Wrapping Paper 
Twines & Cordage

Brooms 
rushes 
askets

Grocers’ Sundries
» Walter Woods & Co.

Hamilton and Winnipeg
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Buyers’ Directory
Latest Editorial Market Information and Guide to Buyers.

Pat up In one pound package».
Order from your jobber to-day.

VOGANS, LIMITED TORONTO

LAST MINUTE BRIEFS
Dried apricots have advanced 2c 

per pound in some quarters over 
opening prices named. This has not 
been reflected on Canadian markets 
as yet.

The placing of prunes and dried 
peaches on the conservation list by 
the Unite-1 States government, thus 
prohibiting export, will mean a ser
ious blow to the trade in Canada. 
Supplies hire have been drawn from 

.United States points,, and .prunes, 
represent a big volume of the dried 
fruit business. Representations are 
being made to see if order will be 
modified to any extent.

Refiners have been asked by the 
Canada Food Board to refrain from 
shipping straight carloads of sugar 
to retail merchants. Sugar supplies 
are none too heavy and efforts to 
equalize distribution must be put 
forth. A rationing system for Can
ada along similar lines to that in 
the United States is hinted at as a 
possibility, though no action as far 
as can be learned has been taken 
along these lines.

OOTIATm
contains chocolate, milk and sugar in pow
dered form.
Makes a delicious drink served hot or cold. 
Suggest it to your customers for Home 
and Overseas.
NUTRIENT FOOD CO., TORONTO

These one-inch spaces 
only $1.25 per insertion 
if used each issue in the 
year.

BARRELS
(The beet shipping package.)

We make them all sisea and tor all purpoaee.
For Apples, green or dry : Cereals, Crackers.
Bottles, Candy, Spices, Hardware. Meat. etc.

Get oar prices.
TNI IANNIA BARREL WORKS, SARNIA. ONT.

Every reader will see 
the ads in the Buyers’ 
Market Guide.

SUGAR BAGS
With or Without Liners

E. Pullan, Toronto

We are new located la ear new and scare 
specie* wareheeee at

60-62 JARVIS ST.
TORONTO SALT WORKS

GKO. i, CLIFF

SUCHARD’S COCOA
The Highest Qeallty

Meet Reasonably Priced 
“Qeallty- Ceeee.
On Bale Anywhere.

FRANK L. BENEDICT * CO.
Agente Montreal.

Copy may be changed 
as often as desired.

GROCERS & BUTCHERS
Bay the Beet

FANCY DRESSED POULTRY. 
SELECTED EGGS. CHOICE DAIRY

AND CREAMERY BUTTER
C. A. MANN & CO.

LONDON. Oeterlo
“Canada Food Board Licence No. 7-078”

MINCEMEAT
Write, wire or telephone for quota
tions for prompt or fall delivery.

E. B. THOMPSON
20 Front Street East, Toronto

Order a space before 
they are all taken.

SB DOZ. CASE FILLERS
ONE DOZ. CARTON FILLERS 
I-1NCH CUSHION FILLERS 
CORRUGATED FLATS

THE TRENT MFC. CO„ LTD.
TRKHTON ONTARIO

All these ads will have 
position on a live page 
each week containing 
reading matter.

Do not overlook the possibilities of this page.
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CLASSIFIED APVERTI8IN8
Advertisement» under this heading 2c per word 

for first insertion, le for each subsequent.
Where replies come to our care to be for

warded, five cents must be added to cost to cover 
postage, etc.

Contractions count as one word, but five figures 
(as $1,000) are allowed as one word.

Cash remittances to cover cost must accom
pany all advertisements. In no case can this rule 
be overlooked. Advertisements received without 
remittances cannot be acknowledged.

WANTED
SITUATION WANTED

A JARRIED MAN. AGE 35. FOURTEEN YEARS' 
aVA retail grocery experience. 9 years manager 
df grocery department of store in Northern On
tario ; desires position with wholesale or retail 
grocery firm, vicinity of Hamilton or Toronto. 
State salary. Box 418, Canadian Grocer.

experienced salesman covering
Western Provinces would handle additional 

staple lines on commission. Address Box 805, 
Canadian Grocer.

r\EAD STOCK OF PATENT MEDICINES. 
^ drugs and sundries bought or exchanged. 
Write The Drug Exchange Co., P.O. Box 1343, 
Montreal, Que.

FOR SALE
ZJ'ASH CARRIER SYSTEM — AIR LINE — 

seven stations : used four months ; half price. 
Apply Box 420. Canadian Grocer.

pIRST-CLASS GROCERY BUSINESS -SATIS- 
factory reasons given for selling. Full par

ticulars apply Box 102, Merrickville, Ont.

QNE OF THE BEST GENERAL MERCHAN- 
dise businesses in County of Kent; stock about 

$5,000; only store in village; six miles from 
opposition. Must be sold, owner going West 
on account of health. Box 412, Canadian Grocer.

BUSINESS OPPORTUNITY. 
Z^OCHRANE. ONTARIO—THE CENTRE OF A 
v“" rich agricultural country—a railway terminal 
and divisional point—the coming distributing point 
of the North country. Grocery and provision 
business, corner lot. brick veneer building, cellar 
full site ; will sell stock with property ; good 
reason for selling. For further particulars apply 
Box 173, Cochrane, Ontario.

pOR SALE IN WESTERN ONTARIO-HAVING 
* been twenty years in the general store busi
ness, finding help scarce and too much to look 
after. I wish to dispose of grocery. Two depart
ments. archway between, can be closed or left 
open during business hours, if agreeable to both 
parties. Basement and elevator. Stock about 
$1,500. Rent. $25 per month. Apply Box 416, 
Canadian Grocer.

BUSINESS CHANCES.

General store business of the late
E. J. Planche, Cookshire, Quebec. Established 

over 35 years. Large business, wholesale and 
retail : groceries, hardware, boots and shoes ; 
gentleman's furnishings ; dry goods and furniture. 
Apply E. J. Planche it Co.

TO
THE
TRADE
This Want Ad. page offers 
opportunities to YOU!
There were thirteen re
plies received to a recent 
advertisement on this 
page, the results being 
satisfactory to the adver
tiser.
CANADIAN GROCER 
offers you Dominion-wide 
circulation among the gro
cery trade, which means 
that this page is read by 
Business men; men who 
are as deeply interested in 
the Grocery trade as you 
are.
Advertisements are classi
fied under suitable head
ings, so that they can be 
located at a glance.
The cost is trivial—2 cents 
per word first insertion, 
and one cent per word for 
each subsequent insertion.
If you wish your replies 
directed to a box, the 
charge is 5 cents per in
sertion extra, to cover 
cost of postage.
Bend your want ads along 
and please enclose remit
tance to cover, as it saves 
unnecessary bookkeeping, 
etc.

MISCELLANEOUS
✓TJROCERS—INCREASE YOUR PROFITS SELL- 

ing Neal’s Bread; shipping service unexcelled 
(Western Ontario delivery only); four factories: 
Windsor, London. Sarnia, St. Thomas. Neal 
Baking Co.

MAYBE YOU HAVE A GOOD, WORTHY 
line which hasn’t just the distribution that 

you think ft should have, and would have, if 
introduced properly. One way to Introduce ti 
is to appoint some well-known hustling men in 
each locality to represent you. But it’s some
times difficult to get the right men. A con
densed ad. in CANADIAN GROCER may be just 
the thing to help you secure these men. Rates 
payable In advance are t cent» per word firs*, 
insertion, end 1 cent per word each additional, 
with charge of 5 cents extra per insertion for 
Box Number.

ARE YOU OVERSTOCKED IN SOME LINES 
which do not move rapidly in your locality 

and you desire to clear them out? There may 
be some other locality where these goods are 
selling. CANADIAN GROCER has thousands of 
good grocers on its list, and here is the chanee to 
speak to them at a very low cost. Try a con
densed ad in CANADIAN GROCER. Ratee pay
able In advance, 2 cents per word first insertion 
and 1 cent per word each subsequent Insertion, 
with 5 cents per insertion extra for box number.

Steel *' Fireproof "

PAPER
BALERS
Turn Waste

Into Profit 
Mado In 12 eisoe. 
•Sent/ for catalog.

Climax Baler Co.
Hamilton Ontario

Say the Word—
and we'll get 
your money for you
You are losing money every day 
on those bad accounts scat
tered through your books.
Let us get this money for you.
We have the necessary qualifica
tions that guarantee quick re
sults. We collect everywhere.
Full particulars and sample of 
our special form on request.

NAGLE MERCANTILE AGENCY
Woatmownt (Montreal». Quo. 

Established IMS.

I__________________



CANADIAN GROCER

The old way The new way

A man should not do the work a 
machine will do for him

A merchant, with all his troubles, 
should never do the work that a machine 
does better and quicker.

Our newest model National Cash 
Register makes the records which a 
merchant needs to control his business. 
It does fifteen necessary things in three 
seconds.

Without the register a man cannot do 
these things in half an hour.

With the register, even a new clerk can 
do them just by pressing the keys.

Our new electric machines are as much 
better than old machines as an up-to-date 
harvester is ahead of a sickle for cutting 
grain.

The latest model National Cash Register 
is a great help to merchants and clerks. 
It pays for itself out of what it saves.

Merchants need National Cash Registers now more than ever before

Fill out this 
coupon and mail 
to-day

j Dept. C6, The National Cash Register Company of Canada, Limited,
Toronto, Ont.

Please give full particulars al>out the up-to-date N.C.R. System for 
I my kind of business.

j Name..........................................................................................................................

Business........................................................... .........................................................
I
| Address...;................... . .■...........................................................................



CANADIAN GROCER

Evenÿrocer ha$ a
chanced win ' "
Ti
equal

HESE cash prizes are to be allotted in 
A such a way that every store has an 

chance.
The small town store competes with 

other small town stores. The big stores 
compete with other big stores.

You are likely planning a Carnation 
window for Carnation Week. Put a little 
extra thought into it. Our advertising 
during Carnation Week cannot help but
bring you new business. We See that you have (’.arnatlon advertising displays to liven up your
are using big spaces in big Window. Write nearest representative listed below for a supply of
fiaillPS anrl tnacyayInhq «TThpcp advertising hangers, etc.- 
Uallies dllU magazines. I ncse Hamilton. Ont -John Bickel ft

108 Cash Prizes
Division “A"

Towns up to 5,000
1st Prize............... *100.00
2nd Prize............. 25.00
25 Prizes each of 5.00

Division “B"
Towns of 5.000 up to 25,000

1st Prize............... *100.00
2nd Prize............. 25.00
25 Prizes each of 5.00

Division “C”
Towns of 25,000 up to 100,000

1st Prize............... *100.00
2nd Prize............. 25.00
25 Prizes each of 5.00

Division "D"
Cities of 100,000 and Over 
1st Prize........*10000
2nd Prize............  25.00
25 Prizes each of 5.00

A Total Prize List of
$1,000

cash prizes are an extra bonus you 
can easily add to your week’s profit.

Read the rules carefully, and 
get your ENTRY Coupon in the 
mails without delay.

: Greening 
London, Ont.—J. Harley Brown.
Sherbrooke, Que.—Das tous & Co.. Reg 
Ottawa. Ont. H. D. Marshall.
Toronto. Ont.—R. S. Mclndoe.
Quebec, P.Q.—Mitchell A Turcotte 
Halifax N S.—Pyke Bros 
Montreal. Que.—Rose & La Flamme, Ltd 
Kingston. Ont.—D. Stewart Robertson Sr Sons 
Winnipeg, Man —Tees Sr Persee Ltd

Port William. Ont —Tees A Perse*. LU.
St John, N.B.—J. Hunter Whyte. 
Kdmonton. Alta. -Dominion Brokerage Co. 
Vancouver. B C.—Oppeobeirair Bros. Ltd. 
Calgary Alta.—Tees A Persee. of Alta.. Ltd. 
Mooae Jaw. Sank.—Tees A Pereac. Limited 
Regina. Saak.—Teen A Persee, Limited. 
Saskatoon Seek —Tees A Per see. Limited 
St John's. Ndd. —Job's Stores, Ltd.

Window Trimming Contest in every village, town 
and city of Canada and the United States during 
CARNATION WEEK, Aug. 15th to 22nd

Rules—1. The window must be 
originated and dressed by a mem
ber of the firm, by a clerk, or by 
the regular window dresser.

2. The window must contain as 
its basis, Carnation Milk pack
ages, and may have any home 
scene, pasture scene, or typical pure food 
display to add to human interest. The size 
of the display is not the deciding factor.

3. Window displays arc to be judged 
on their probable ability to attract atten
tion and sell Carnation Milk. Freak dis
plays will not be entitled to consideration 
unless they have a strong value outside 
of their attractiveness.
Your ENTRY COUPON should ■lied AT ONCE

«?>
4. The display is to appear during 

Carnation Milk W'eek—Aug." 15th to 
Aug. 22nd, and is to remain in the 
show windows not less than one 
week. Give dates of display. Con
test closes September 15th.

5. Every contestant must 
procure a photograph.
Photps must be submit
ted before October 1st.

6. Competent 
judges will be 
chosen out
side our or
ganization.


