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Keenb
Oxford BlUC

Should SELL 

Everywhere 

in Canada

Are you selling

The Best Laundry Blue ?

KEEN’S OXFORD BLUE!!
Liberal sampling among your customers on receipt of list addressed to 

Frank Magor&Co., 403 St. Paul St., Montreal, Agents for the Dominion.

-Benson’s “Prepared” Corn-
Best for Cooking

50 Years' approval of 
the people of Canada.

Edwardsburg “Silver Gloss” Starch
Finest Work in the Laundry

-AT ALL JOBBERS-

EDWARDSBURG STARCH CO., Limited
63 Front St. East, 

TORONTO Ont.

ESTABLISHED 1868
Works,

CARDINAL, Ont
164 St. Jameo Street, 

MONTREAL, P.Q.

CLASSIFIED LIST OF ADVERTISEMENTS\ON PAGE 29
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Soap For 
Family Use

“Queen’s Laundry Bar” is a line every 
dealer who is in business for money should 
handle. It is a pure economical soap suit­
able for every household requirement—and 
a necessity in every home where there are 
always articles to be washed, which are of 
too fine a nature to send to the laundries. 
It is so pure that many use it for the bath. 
It is a soap that will make the people 
return to your store.

Queen’s
Laundry
Bar

One of the excellent lines manufactured by 
Albert Soaps Limited, Montreal

REFINED SUGAR

CANADA SUGAR REFINING CO.
Montreal

Y 4 S 
SCUDDÉR 

M. 4 R.
STICK LICORICE

Molasses
We are prepared for

SPRING TRADE
with a splendid assortment of the Standard 

Grades:
ACME PELLETS

M. & R. WAFERS
LOZENGES, ETC.

and a complete line of

Hard and Soft Licorice Specialties.

Price Lilts and Illustrated Catalogue on request.

National Licorice Co.
Brooklyn, N.Y.

R. 3. Molndoe
•lllng Agent, 120 Church at., To rente

Extra Choice Porto Eico, Lion Brand, 
Cintron Brand, Beaver Brand, &c.

Fancy Barbados Syrup, Choice Barbados 
Grocery.

SEND FOR SAMPLES AND PRICES
«

Dominion Molasses Co.,
LIMITED

Halifax, - Nova Sootla
Agents

OSO. MUSSONACO., - - TORONTO
JOHN W. SICKLE A GREENING, HAMILTON
GEO. H. GILLESPIE, ... LONDON 
JOSEPH CARDAN, ... WINNIPEG

*
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Sense
and

Cents
Common sense or 

dollars and cents—which 
counts for most in making 
a trade ?

Common sense says 
plainly “ buy standard 
goods”; dollars and cents 
(your pocketbook) tempts 
you to buy cheap, name­
less articles of trade that 
will grow dim, dusty,dirty 
on your shelves. Com­
mon sense counts for 
most in making a trade.

s______________ _____________ )

'x

Griffin & Skelley’s 
Dried Fruits

“The pick of the pack,” please remember that. 
Don’t forget, either, that they come from the largest 
vineyards on the Pacific Coast—picked and packed right 
in the vineyards and orchards where they grow.

Apricots, Peaches, Pears, Nectarines, Raisins, Dried 
Plums, Prunes. Clean as a whistle always. Choice 
Dried Fruits.

“Thistle” Brand The brand that stands for unequalled 
Maple Syrup purity. Real simon-pure Maple Syrup that
never varies from one standard. The “ Thistle” brand.

Cox’s
Gelatine
tested, trusted.

Standard Gelatine of known worth—known quality- 
known purity. Never disappoints the most particular 
housekeeper. Oldest brand and “best,” because tried, 

In powdered and shredded form.

Sold by leading wholesalers.

Arthur P. Tippet & Co., Agents
8 Place Royale, 

Montreal.
20i Front St. E., 

Toronto.

l



THE CANADIAN GROCER

i]

Manufacturers’ Agents and Brokers’ Directory
BARBADOES, W I.

JONES & SWAN
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE. 
Cable Address-Joneswan, Barbados.
Codes used—Liebers, Western Union, A. B. C., 

Watkins' Scott's and Private Codes.
Represented by—John Farr, 140 Pearl St., New 

York ; L. G. Crosby, St John, N. 8. ; Mitchell & White- 
head, Quebec ; Rose & Latiamme, Montreal ; Geo. 
Musson A Co., Toronto; J. C. LeQuesne, Paspebiac.

CALGARY

Cartage and Warehousing
Storage and Brokerage for Eastern Wholesalers. 
Handling and Forwarding of CAR SHIPMENTS. 
Largest and Best equipped STORAGE Facilities i; 

the WEST.

WESTERN CARTAGE CO

The Dominion Brokerage Co.,
Wholesale Limited

Commission Merchants and Brokers
CALGARY and EDMONTON, ALBERTA

Excellent Trade Connection 
Highest References

CHARLOTTETOWN, PEI.

HORACE HASZARD
IMPORTER of Refinedjand Raw Sugars. Barbados
-----------------  Molasses, Flour and Coriwneal.
EXPORTER of Cheese, Butter and Canned Goods.
AGENT in Canada and the United States for the 
------------ famous Brahmin Tea.

Charlottetown, Prince Edward Island.

HALIFAX, N.S.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers' Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

nONTREAL.

H. J. STEVENS
126 Board of Trade, - Montreal

Wholesale Brokerage

Beans, Boiling Peas, Flour, Oats

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal

TEL. MAIN 778. BOND 88.

TORONTO.

Limited
AGENCY DEPARTMENT:

Agents for Grocers’ Specialties and Wholesale 
Grocery Brokers.

Correspondence solicited. Address all com­
munications to our head office.

26 Front St. East, Toronto

W. G. Patrick & Co.
Manufacturers’ Agents 

Importers
29 Melinda St., Toronto

W. E. BIDWELL
Broker and Commission Merchant 
27y, FRONT ST. E., TORONTO

Calling on best Grocers and Mfg. Confectioners.

Could handle another first-class specialty 
lor Manufacturers.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

C. E. KYLE S. HOOPER

KYLE & HOO PER
Wholesale Grocery Brokers and 

Manufacturers’ Agents
27 Front St. E., Toronto

Highest references Commissions'solicited

McGAW & RUSSELL
Manufacturers’ Agents and Importers 

48V6 Front St. East, Toronto
Highest References Correspondence Solicited

Phone Main 2647

TOMATOES
CORN

RAW SUGARS

W. H. MILLMAN & SONS
Grocery Brokers 

TORONTO

a

;moose jaw.

THE MOOSE JAW FRUIT & PRODUCE CO.
D. STAMPER, Prop.

Wholesale Agents and Jobbers 
Fruits, Groceries, Tobaccos, Cigars, etc.

Correspondence Solicited.
P.O.Box 238, MOOSE JAW. Sask

Office, 8 Main Street.

QUEBEC.

P. W. CARRIER
COMMISSION

GROCERIES, FLOUR, CRAIN
Domestic and Foreign Agencies Solicited. 

Hochelaga Bank Building, 
QUEBEC.

WINNIPEG.

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturera 

Agent. Member Western Wholesale Brokers 
Association.

Uinon Bank Block, Rooms 722 and 723

Winnipeg, Man.
Open for good Agencies. Correspondence Solicited.

STUART WATSON
Manufacturers’ Agent and Whole­

sale Commission Broker.
Winnipeg, - Man.

Highest References. Correspondence Solicited.

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Correspondence solicited. Established over 12 years

George Adam & Co.
Wholesale Brokers and Commission Merchants

Winnipeg, Manitoba

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN.

Cable address, "Capstan."
Storage facilities. Correspondence solicited

Warehousemen and Distributing Agents. 
Best of references-

Low Insurance

We make a specialty of storing and dis­
tributing car lots for

Winnipeg Storage

Eastern Shippers
Negotiable receipts issued

Rates reasonable

(Continued on page 50.)



THE CANADIAN GROCER

ERUPTIONS
are bad things, especially in business. Low prices are sometimes 
the cause, and we would hate to be offenders ; but when we get 
a good thing we want to let you know about it—so here goes:

Corn—Farmers' Canning Co. of Bloomfield
This is not a job lot, but sound, sweet stock.

.62$, per duz.

Peas—Belleville Sweet Wrinkle .60 44

Tomatoes—Usher 1.20
Beans— Essex, Refugee .80 “
Plums—Garden City, Lombard, 2s .87$
Red Raspberries—Belleville, 2s .. 1.50 “
Bartlett Pears -Usher, 2s 1.60
Crawford Peaches—Usher, heavy syrup, 2s 1.70 44

Gallon Apples—Usher, export stock
ALL ABOVE 1 905 PACK

2.10

A Word About Tea
This is a line you can’t beat us on for values. It has been a 

“hobby” with our tea expert for many years. He says he knows it all, 
and judging by results he knows how to please anyway.

We run specials on three lines:
“Gold Standard”—Flowery Ceylon Pekoe 28c.
“ May bel I "—Ceylon Orange Pekoe /6Jc.
“ Myrtle "—Ceylon Green 16$c.

ALWAYS NEW, SWEET, CLEAN TEAS

All our Quotations are Net. IVe Sell Everything in Groceries.

CANADA BROKERAGE CO, Limited
phones 9 Front st. East

2282 MAIN 
870 " TORONTO

*
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A satisfied customer is the grocer’s best 
advertisement.

It is of the first importance, therefore, that 
the grocer sees to it that his every customer is 
pleased and satisfied.

Probably in no article does a customer 
exercise so particular a discrimination as in 
purchasing the refreshing cup-o’-tea. It must 
just suit the critical palate.

If the grocer is to capture and hold his customers, he can 
only do it on quality and uniformity—which means in tea,

Buy Only Ceylon Tea
(GREEN OR BLACK)

Canada’s Favorite Beverage.

4
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“ It Will If You Use Red Rose.”
The following is an extract received a few days ago from one of 

the best known firms in Nova Scotia. They have handled Red Rose 

Tea nearly ever since it was first put on the market, and I appreciate 

their friendly interest in writing me quite as much as I do the remarks 

which were made by their customers. Nothing but genuine merit will 
bring forth such remarks from the consumer or inspire such a friendly 

interest in the merchant.

Port Maitland, N.S., April 20, ’06.
T. H. Estabrooks, Esq.,

St. John, N.B.
Dear Sir :—

A conversation which took place between two of our customers this 
morning will, we believe, be pleasing to you and perhaps of some value as 
an advertisement.

The writer had just sold one of them a pound of 40c. Red Rose. 
After taking the tea he said, “ Well, 40c. should buy a good pound of tea,” 
to which the other one answered, “ It will, if you buy Red Rose.” 
Then the first replied that he had been using it a number of years and it 
had always given him satisfaction. He had tried other brands several 
times but was always glad to get back to Red Rose.

Yours respectfully,

T. H. ESTABROOKS
Tea Importer and Blender

■ Branches :
TORONTO, WINNIPEG

i
ST. JOHN, N.B.
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„ The Salt that __ 
Saves Money and Time ^

for You
“Time is money”—save 
waste no money. Is it 
push inferior articles of

time then, and you save money too. Waste no time and you 
really worth while to spend useless energy in an endeavor to 
trade ? We think not.

Windsor Halt is the standard because so often used for comparison—you hear 
"as pure as Windsor Halt” used everywhere to-day. You don’t 
have to argue with a customer over its merits—its quality is 
too well known. It’s pure white, dry, crystalline. It is nothing 
but salt.

You lose more than we do by not stocking up with it— 
lose time, lose money, lose trade.

THE CANADIAN HALT CO., Limited
Windsor, Onl.

Windsor
Table
Salt

PERRY'S
VVORCESTERSHIRE 

SAUCE

(ftgPt OF AN ENSUSHq

1 TE AMI, CUTLin.-51 
QRAVIES. a*** *

•ft «U «V «fer Sua 
t NAMUFACTURt0 BY -
.PERRY sauce®

NANCrttSTift-ür

“A Piquancy and Flavor Sweet,
Perry’s Sauce Gives In all Meat."

Yes, and a piquancy and flavor 
as much its own as “Perry” cus­
tom will be yours after you get in 
a stock of the Sauce.

Perry’s
Worcestershire
Sauce

is nicely put up. It looks well. 
It has an English reputation back 
of it—the highest sauce reputation 
obtainable.

Are you going to get in line to­
day or when your grocer-neighbor 
has gathered in the custom ?

WRITE FOR PRICES

Selling Agents

Taylor & Priile Go.
Limited

Msuutacturers of Queen Quality 
Brand Pickles

OWEN SOUND, ONT.

“EDINBURGH’S PRIDE”

stitiSSBSs

lltFbïiWîO^
■CHEMISTS*

EVERY BOTTLE OF

Symington’s
“Edinburgh”

Coffee Essence
does credit to the makers and the city of 
production. Every bottle gives satisfac­
tion and helps to create further demand. 

Our ESSENCE OF COFFEE AND CHICORY 
gives wonderful value. One bottle makes 40 cups of 
delicious coffee fit for any connoisseur.

Recommend it for camping parties and Summer 
outings. It always pleases.

Thos. Symington & Co.
EDINBURGH

6
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14
MILLION

PACKETS
ANNUAL

SALE

“SALADA”
Toronto and Montreal

Black, Mixed
or

Natural Green
Sealed Packets 

Only

V<AG,c
BAKING

POWDER
every wide - awake 
merchant handles 
Magic Baking Powder
the best advertised, most popular 
most piofitable Baking Powder to 
nandle— 

makes 
friends 
and
customers
for
you—
Ask your jobber for it.

E. W. GILLETT COMPANY LIMITED
X0D TORONTO, ONT. ch£w
Awarded M«dil and Diploma at World's Fair. St. Louis, Mo., 1904

GROCER has completed 
his stock for the new season’s 

trade unless his shelves and coun­
ters contain a full range of

“Sterling” Brand Pickles 
“Sterling” Brand Relishes
“Sterling” Brand Jellies 

and Marmalades

ASK YOUR JOBBER OR WRITE

THE T. A. LYTLE CO.,
LIMITED

TORONTO, CAN.

7
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P1APLE SUGAR
Largest Exporters of

PURE
BEAUCE COUNTY 

SUGAR
D. RATTRAY <& SONS

Quebec Montreal Ottawa

*

^bowiCT

■0M,B ARP PLUMS

H 'i
YELLOA'>tArHtSj

DW ri 

PEARS

?000WIL UEi

.*‘.i r ?

r^<i
learns wisdom from his own mistakes.”

If you have made the mistake of not keeping

Paterson’s
Camp
Coffee
Essence

Learn wisdom—and learn it as soon as possible— 
you may have a call for Paterson’s any time, as it is 
a fast seller, and then it looks so bad to be "just out."

ROSE & LAFLAMME, MONTREAL
AGENTS.

Because they are

CANADA’S BEST
ROSE & LAFLAMME, - - MONTREAL

THEY

Give
Satis­
faction.

WHY?

SeU
Well

Show 
a Nice 
Profit#

8
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JD«ttU«-fa*OIEAL 
-^ 3000H»50U)YtARlY WE Qj KNOWN

ANO-REL-IABLE -

DOL1SH
_L in___—-
Tins

bG OArRA,NTÇ ED
—TO THE TRADE

LARGE
ADVERTISING
Goods with merit have a claim 

pon the progressive grocer’s attention, but when that merit is exploited by the manufacturer with such 
'iberal methods of advertising as we pursue with our well known and deservingly popular RISING SUN 
, tove Polish in cakes and SUN PASTE Stove Polish in tins the real live dealer must recognize the 
help we give him in selling the right Stove Polish. Largely increased sales support our policy of merit 
hacked by extensive advertising.

MORSE BROS., Props., - - Canton, Mass., U.S.A.

COflPARISON
Merit or value is determined by Comparison

If you will apply this test to your Coffees you will find
the best are Chase & Sanborn’s

High-Grade Coflees.

Chase & Sanborn
The Importers, nONTREAL

“HIGH-GROWN” TEA SELLS BEST
Only the young and delicate tips, grown in the high parts of Ceylon, are used in making

Blue Ribbon
Ceylon Tea

This accounts for the “full flavor ** and superior "taste-quality."
Sell BLUB BIBB01 CBYLON TBA and make money.

9
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JAPAN
\i

Your BEST policy to
Increase your tea

\
- \ trade is to study

the art of
pleasing

your
You can do this by selling eus-
them the best, cleanest, purest tomers
and healthiest teas grown

THE TEAS OF JAPAN TEA.

Just a Splendid Line to Stock 
This Year

“MOKARA” *s a hume drink for every­
body. It is the best and 
cheapest substitute for Tea 
or Coffee on the market.

If you want a rapid seller and profit maker, write 
for sample and particulars of Mokara.

Retails at lOo. pkge,

Mokara Mills
21, 23, 25 Gosford Street, - - MONTREAL

THESE CANS CONTAIN
PURE MILK

REINDEER JERSEY
BRAND BRAND

Sweetened Unsweetened

JERSEY CRE,

co*DeS»to‘Miurco
condensed milK0' : 

t*URO NOVASCOTI^^^^
T»u»o nova •c»tlA

É2»âstoÉi

Every Can Guaranteed
The skill exercised in selecting milk, the methods 

employed in its manufacture, the strict discipline and 
supervision of workers and details combine to produce 
the best product.
TRU80 CONDENSED MILK CO., Limited, - TRURO, M.S.

V—■/

10
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CANNED HADDIE
Extra Fine Goods Prices Right

Thomas Kinnear Co
WHOLESALE

OROOERS TORONTO AND PETERBORO

For genuine all round quality, 
style and satisfaction 
to consumer

R.OWATS
brands of

PICKLES 
OLIVES

are lines every 
grocer should handle.

Place a trial order with your jobber and insist 
upon getting

ROWATS

and

Purnell’s
Genuine Worcestershire

Sauce
Shews a good profit

Never falls to 
give satisfaction.

Do Yon Stock it?
If not, mail your order 

to-day.

PURNELL, WEBB & CO.,
Limited

BRISTOL, ENGLAND 
ESTABLISHED 17BO

We are offering some exceptionally good values in 
new crop, fine ffavory

CEYLON TEAS
If interested in U APAN8 drop us a card for samples.

THE DAVIDSON & HAY, LIMITED
WHOLESALE 6ROCERS, TORONTO

11
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COFFEfc

“PRINCE OF WALES”
MOCHA 

AND JAVA
Packed In 

I and 2-lb. Tins

It is RICH, AROMATIC, DELICIOUS—prepared by a special pro­
cess that removes all the chaff, parchment, etc. This costs us a little 
more ; but the improved quality and steadily increasing demand show 
the wisdom. Are you handling it? A trial will convince you.

S. H. & A. S. EWING, MONTREAL

CROCKERY
Our stock is complete and “ up-to-date ” in every 

respect. We are offering many new and exclusive lines in
DINHERWARE and TOILETWARE

----------UNPRECEDENTED VALUES IN-----------

CHINA —6LASS -SILVERWARE—CUTLERY 
CUT GLASS — LAMPS — LAMP 600DS

MAIL ORDERS are given careful attention. If 
in doubt just name your price and allow us to supply our 
“ Best Sellers.” Our long experience enables us to 
know what the public likes best.—

THE JOHN L

CASSIDY
CO., LIMITED,

MONTREAL

Get
our
prices
on
CANNED

PINEAPPLES
SLICED
ORATED
CHUNKS
WHOLE

QUALITY VERY FINE tv* & 2% lb. tins

-ALSO A SNAP IN CANNED PLUMS-

THE EBY, BLAIN CO., limited
Wholessl# Grocers, TORONTO

A Delicious Cup of Coffee
Our 1-lb. tin “CLUB” brand COFFEE at 33cents per lb. is without question the best 
value on the market. We know it. You can prove it by asking us to send you sample— 
test it yourself. Supplied either whole roasted or ground.

Cultivate your coffee trade, it will pay you, by buying the best—“ CLUB ” BRAND. 
Try us,—that is all we ask to convince you of the superior value of “CLUB” COFFEE.

86-104 KINO ST., MONTREAL 
T>Ufk«u Bell Mats «6.

8. H. EWINQ & SONS
TORONTO BRANCH. 28 CHURCH STREET

_ . . , Téléphona Mato 1171
Telephone orders receive prompt attention.

It
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Merchants
of

Canada!
This Concerns You !

In many cases you are trans­
acting business in premises 
whose interiors prejudice cer­
tain people against you.

You look at your ceiling 
and exclaim : “It’s getting 
pretty black; I guess I’ll give 
it another coat of whitewash!” 
The whitewash is applied and 
in a year’s time there is the 
same “looking up,” the same

exclamation and—some more whitewashing.
When twelve more months have elapsed you decide to paper the ceiling. In seven 

or eight months you notice the paper is beginning to discolor, particularly in those 
parts directly over the lighting apparatus. The old question again crops up, but in a 
new form—“ What shall I try ?”

Now, it is because you have never come our way for relief that we come your way 
with the relief. At half the expense it cost to originally put the plaster ceiling 
up, repair it, whitewash it, paper it, we will supply you with

Galvanized Steel Front.

CLASSICAL METAL CEILING
used and endorsed by merchants in all parts of the country. This ceiling goes in sec­
tions and can be nailed to stripping placed over the plaster, or, if the building is in 
course of erection, can be nailed to stripping over the joists. By giving it a coat of 
paint when erected it will simply look “ rich ” and attract customers to your store.

When Classical Metal Celling is up it never comes down—till the building comes 
down. It needs no repairing and in the event of fire will prevent its spreading; the 
ceiling will not be ruined, neither will the water come through and destroy your goods 
—many a fine stock has been saved from fire and water by our ceilings.

Should you also put in Metal Walls and Galvanized Steel Fronts your insurance 
will shrink about one-third.

If you would like to say farewell to the whitewash bills, the black ceiling scenery, 
the rainy day wet spots and have something in their place that will, for all time, settle 
the ceiling question wë can make you a proposition that will appeal with particular force.

Send us your name and address, the size of your store, what you are prepared to spend, and 
we shall send you designs of Celling suitable for your special oase with prloee and full particulars.

Don’t Delay. Write To-day.

Metal Shingle and Siding Co., Limited, Preston, Ont.
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HANSON’S

DRY COLD AIR PRINCIPLE
Makers of the Best Refrigerators

PRICES MODERATE
Write for a catalogue ; it will not cost you a cent, and 

may be the means of doubling your Refrigerator sales.
Our cheapest goods have all Brass Trimmings. No 

Elm used in the construction of our goods. The cheap­
est made in ash and the better class in oak, lined with 
Galvanized Iron or vitrified enamel, insulated with min­
eral wool, automatic refrigerator traps.

J. H. HANSON. 422 and 424 St. Paul St.
MONTREAL

EVERY USER OF TIN CANS
. 5

is invited to get ready for the coming season 
by ordering now.

You will make no mistake in placing your 
order with

The Acme Can Works
We have had your interest in view and have 
spared no expense in equipping our factory 
with the latest and best machinery for making 
cans. With our new building, which is now 
almost complete, we will be able to double 
our capacity of former years and will supply 
the best cans available—cans made from 
British tin plate of the best quality and best 
workmanship — Prices Right, Liberal 
Treatment, Prompt Shipments.

Acme Can Works, - Montreal

EXPORT TRADE DEPARTMENT.
FIRflS ABROAD OPEN FOR CANADIAN BUSINESS.

Agencies on Commission for 
Britain.—We are open to receive con­
signments of Apples and Fruits of all 
kinds. Best references, connection and 
experience. R C. HALL & CO.. 
Monument House, Monument Square 
London, E.O.

DAVID SCOTT ft CO.
Est. 1878. 10 North John St., Liverpool- 
England. Splendid connections and 
references. Try us with a shipmen of 

CANNED GOODS.
T. A.—Scottish, Liverpool.

GEORGE LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER
Butter, Cheese, Eggs, Bacon, Apples, 

Poultry.

HAMILTON WICKES ft CO..
Canned Goods Brokers, Eastcheap, Lon. 
don, and Victoria Street, Liverpool- 
Reports and valuations made in Canned 
Meats. Fish, Fruit and Vegetables. Consign­
ments handled. Correspondence solicited.

JOHN LETHEM & SONS.
Leith, Scotland, invite correspondence 
with Manufacturers and Shippers of all 
classes of goods suitable for Grocers. 
Bakers and Fruiterers ; connection of 50 
years over all Scotland. References, Bank 
of Scotland, Leith.

This space |15 per year.

This space $30 per year This space $80 per year.
JAMES MARSHALL,Aberdeen, Scotland,
Invites consignments of Canadian Produce, 
gives personal attention to handling of 
same, and guarantees prompt returns 
Reference —Clydesdale Bank, Aberdeen. 
Codes—A. B C. 4th and 5th Eds.

Cable Address “Rapp. Liverpool"
HERMAN RAPP & CO.

Provision Merchants.
19 MATHEW street, LIVERPOOL. 
Liberal advances on consignments.

A. C. DOUGHTY & CO.
Head Office. 39 Eastcheap, LONDON. 

Provision Importers
Invite consignments of Bacon, Hams, 
Butter. Cheese and Poultry. Telegraphic 
Address: Avouching, London. Codes :
A B.C. 4th and 5th editions, Al, Western 
Union. Highest References.

Telegraphic Addrese, “Fondants, London.’
A. E. SOWERBUTTS ft CO.

PROVISION IMPORTERS
33, Tooley Street, London Bridge, 8. E. 
Bankers: Hill * Sons, 66, West Smithfield

HAMBURG.
Kaiser Wilhelmstrasse 74-78.
Neubeclc ft Scblpmeon,

Commission Agents and Merchants.

THOS. BOYD ft CO.,
18 King St., - LIVERPOOL, 

are open to receive all kinds of Canadian 
Produce. Highest references. Wide 
connections. A. B. 0., 4th and 6th ed., 
Western Union and Lieber’e Codes. T. A. 
“Boyd.”

This space $15 per year

* J. H OAITSKELL ft CO.
Provision Merchants, Liverpool, 

invite consignments of Spare Ribs, Hooks, 
Tongues, etc. Splendid outlet for all kinds 
of pickled meats. Best prices—prompt 
returns. Write us. Established 1813.

WHITELEY, nUIR & CO., 15 Victoria St., Liverpool, England
We handle consignments of CANADIAN MEATS,

CHEESE and BUTTER.
We sell cost, freight and insurance. Western Union Code.

London, Liverpool, Glasgow.

P Or C n />nn +/V1 1 î Makers and Exporters of Candied Peels.
JT . OC i . V lllvtyll 11-111 Daily capacity of our plant : ten thousand lbs. 

Telegraphic Address—'' VINCENTELLI," Antwerp. A.B.C. Codes.
General Agencies wanted for Belgium, Alsace, Lorraine and Switzerland. Reports 

and valuations made on fresh or canned fruits, fish, pork and beef meats.
Be»tattendance on consignments. Highest Bank Reverences.

James Methven, Son & Co., lLS52£fiïïà.s».
Large connection amongst best Wholesale Grocers and Bakers in Great Britain 
We also ship several British lines to United States and Canada.

Correspondence Invited.
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AIDS TO CONTENTMENT
How often you hear the retail merchant say he would be perfectly contented in business if it were not for the credit 

system ! Did it ever occur to you that you can to a large degree eliminate the credit business by having a simple method 
of rendering accounts ? Our

Monthly Account System
;s recognized as one of the greatest agencies to this end. By the use of 
carbon paper the same writing makes your day-book entry and charges the 
items direct to the customer's bill. It is simple, accurate and time saving.

Then render your accounts monthly and you will be surprised at the 
results. It is the nearest approach to a cash business.

Write us for information.

kL. Grain Gi
.CANADA

BRANCHES and AGENCIES i—Toronto Office—18 Toronto St. Montreal Office—74 Alliance
Bldg., 107 St. James St. Winnipeg Office-Sylvester-Willson 
Bldg. St. John, N.B.—Schofield Bros. Vancouver, B.C.— 
White & Blndon.

Customers are Gained by
Accurate handling of cash 
Correct credit charges
Never asking a customer to 

pay a bill twice
Attention to telephone orders 
Tidy appearance of store

Quick service 
Courteous clerks
Right change given to 

children and servants
Truthful statements 
Good location

All these good features may be had by 
using a system that is of advantage to cus­
tomers. An investigation of the system 
afforded by a National Cash Register will 
prove a good investment.

Drop a line to our nearest agency and our salesman will 
call and explain this system. It costs you nothing and 
places you under no obligation.

N.C.R.
Company

Dayton Ohio
Please explain to me what kind of a 

register is best suited for my business 
This does not obligate me to buy

16
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DO YOU PREFER AM

Automatic Pendulum Computing Scale

$57.!»

to any other style ? If so be sure to 
get the best and at the same time 
the cheapest - I'Ve have it.

No. 103 DAYTON
is constructed throughout of best 
material and workmanship and guar­
anteed by us.

No Loose Weight on Pendulum. 
Full Capacity Thirty Pounds.
Each Pound Same Width on Chart 
Each Cent Indicated by a Line. 
Working Parts Always in Plain

Plate Glass 
encloses Pcndu-

A Most Beau­
tiful Fixture.

The “Dayton"
Send a postal to

THE COMPUTING SCALE CO.
OF CANADA, LIMITED

164 Kina street West, TORONTO

The New One Will Suit You
You have had enough experience with the old counter check book to 
know that, while it serves, it is not fully serviceable. The

SPECIAL DUPLICATING

Counter Check Book
s an improvement on the old style in every important respect, instead 
of one color paper all the way through, the new book has alternate white 
and pink checks. Original and duplicate entries are thus simplified.

Our Traveller will call on you If you wish

The Carter-Grume Company, Limited
TORONTO and MONTREAL

CQ Electrically Driven 
VULLU Coffee Mills.

GRANULATOR. PULVERIZER.
Single and Double Grinders

Pulverizing and
Every Coles Coffee Mill has a 

Breaker that breaks the Coffee be­
fore it enters the grinders, thus 
reducing wear of grinders and sav­
ing current.

Our Grinder» Wear longest

Height, 29 in.
Length, 33 in.

Width, 23 in. 
Weight, 275 lbs.

Grinding Capacity.

Granulating 2 lbs. per 
minute.

Pulverizing % lb. per
minute.

Capacity of Iron Hop­
pers, 5 lbs. of Coffee.

We make 25 other styles 
and sizes of Grocers' 
Counter Mills, Floor 
Mills and Electric Mills. 
For Prices, Terms and 
Discounts, addressNo. 65

COLES MANUFACTURING CO.
Hat. 1615-1635 Worth 23rd St. PHILADELPHIA, PtNN., U.S.A.

Agents :
Todhunter, Mitchell & Co., Toronto. Forbes Bros , Montreal.
Dearborn & Co., St. John, N.B. Gorman, Eckert k Co., London, Ont,

Why not handle the Best Goods, 
That give you the Best Profit, 
And that are the Best Sellers ?

That is

Capstan Brand 
Worcestershire Sauce

It Gives you 60% Profit

Ask your wholesale grocer 
for it or write us for prices

The CAPSTAN MFC. CO., Toronto, Ont., Can

A a l/PIIIA The original end only Genuine 
lAKr I M Preparation for Cleaning Cut- 

Vniwle I V lery, 6d. and Is. Canisters

'WELLINGTON'
KNIFE POLISH

JOHN OAKEY & SONS, Umiud
Manufacturers of

Emery, Black Lead, Emery, Glass and 
Flint Clotho and Papers, etc.

Wigu Mills, Mm, Englaid
Agent:

JOHN FORMAN, - 644 Craig Street
MONTREAL.

r '^X--

UF- \ Jr

THE STANDARD G0MPUTIN6 
CHEESE CUTTER

THE CHEAPEST and BEST

It cuts to accurate weight.
It computes precise money value.
It cuts without waste.
It makes cheese sales profitable.

Every grocer can afford II.

No grocer can afford to be without It.

Write for Folder, Price eod Tense.

THE WALKER BIH & STORE FIXTURE CO., LIMITED, - BERLIH, OHT.

»
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Just niêSd

FOR FISH

COOKED MEATS OF ALL KINDS, SOUPS&SAIADS
HEALTHFUL and App£TI7ING, aboi Z EST t, Fl AVOUft

- SHOULD BE USED THE WORLD OVER. -
"Wfcat f LE à onii PERRIN $’SAUCE

J. M. DOUGLAS & COn, Est’d. 1857
CANADIAN AGENTS

MONTREAL

TOLEDO COMPUTING SCALES
Automatic but Springless.
The "Toledo” is a money saver because it posi­

tively slops the giving of overweight.
A time saver because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bringer because it indicates to the customer 

in plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont

Sauc ti

VICTORY
DINNER RELISH

is the sauce for 
every dinner— 
hot or cold, and 
the sauce for 
every Grocer,— 
large or small.

AwirW 11 UsEilS

SPECIFY ir 
IN YOUR NEXT 

ORDER.

G. F. SUTTON, 
SONS & CO.

King’s Cross

LONDON, ENGLAND
CAMAOIA* A6ENTS 

MACLURE * LANGLEY, Ltd 
154 Pearl St., Toronto 

30 Hospital St Montreal

$■500

A Two Cent 
Mistake
Dou’t amount to much 
in any business, but the 
etrikina point is that 
a clerk 1» just as liable 
to make a mistake of 
92*00 as he is of two 
cents, and a few mis­
takes like this would 
pay for enough of 
Allison’s Coupon Books 
to last a year or more. 
With these books mis­
takes are impossible.

IF A MAN WANTS CREDIT
or |10, give him a $10 AlUeon Coupon Book, charge 
him with $10, end there you ere. No trouble et ell. 
If he buye a plug of tobacco 1er ten centa. Just leer 
oft e ten-cent coupon—that'» all. And to on tor ell 
hli purchaaee up to limit of the book. NO PASS 
BOOK. NO WRITING. NO TIME LOST. NO 
KICKING. There ere other Coupon Book», of course, 
but why not have the beetf Let u» .end you e 
free earn pie.

Per Sale la Canada by
me riv, slain ce.. Limited, tsbsnts. 
c. e. stAuenewN a ml», hsntbcal.
WM. T. BLBANC, WINNIPtO, HAN. 
ALLISON COUPON OO.. Manufacturers, 

ledlaaapelle. Indiana.

EXPERIENCED ADVERTISEMENT WRITERS
who arc open for a situation arc requested to 
register their names with the MacLean Pub­
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole­
sale houses who contemplate establishing their 
own advertising department.

Tie «AT, YOUNI ft SPARUNI C0„ United 
9ml±

Manufacturers
Srented the hlgbeet WINOHAM
eweids la competition
with other makes. Setabllehed IS7I

W. P. KAUFMANN
1» Our Howell Otreet, TORONTO

Analyst A Consulting Chemist
Advice regarding processes of manu­
facture and technical applications of 
chemistry.

17
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A NEW STORE AT SMALL COST
MAY BE HAD BY U8INC

WALKER BIN FIXTURES
■ ■■ you are going to fit up a grocery store, 

don’t do it until you find out just what 
Walker Bins are.

I I your store is beginning to show signs of 
I P* wear and tear, make a new one out of 

it by putting in Walker Bins, 
you are getting a lot of damaged and 

soiled stock, get rid of it. You’ll have 
no more if you put in Walker Bins.

They not only increase business, but give CHARACTER to it.
Write for Illustrated Booklet, “ Modern Grocery Fixtures "

THE WALKER BIN & STORE FIXTURE CO., LIMITED, - BERLIN, ONT,
Montreal Representative : J. H. MAIDEN, 131 PLACE D’VOUVILLE, MONTREAL, P.Q.

i<i jpoyîS

Vick & Sans, Orillia, Ont.GdO. A

THE AUER HAS LAMP
Delightful to read by.
Gives the light of 100 

Candles and Costs less 
than Coal Oil.

No smoke or smell. The 
whitest, cleat est, softest light 

1 for reading or sewing. The differ­
ent styles are suitable for store, 
church or home. SATISFACTION 
Guarantekd. Catalog on Request.

AUER LIGHT CO., MONTREAL

ELECTRIC POWER COFFEE MILLS

riSMCR CUT 
No.! 02

This cut shows one of the de 
signs we are making.

Fitted with V. H.P. Motor 
furnished for direct or Alternating 
Current.

Granulates 1-lb. of Coflee a 
minute.

Pulverizes V4-!b. of Coffee a 
minute.

Writ• urn Tor Prlcom.

THE A. D. FISHER CO., LIMITED, - T0R0HT0

i MAPLE

TWO BIG SELLERS

Maple Cream Hearts
Twin Block Pure Maple Sugar

Twin block Pure Maple 
Sugar is put up in cases 
containing 40 %-lb. blocks, 
and sells tor 10 cts. each, or 
may be broken in two for 5c 
sale; in handling this Sugar 
there is no weighing or waste

Price per Case - $3.00

.Profit to Retailer in one

Maple Cream Hearts are pu 

up in Pails of 18 lbs. each, 

and sell for 20 cts. per lb. 

Price Per Pail $2.16

(No charge for Pails) 

Profit to Retailers on one

3-4-lb. TWIN BLOCK

DKfilGN PATENTED.

BEWARE OF IMITATIONS Pail $1.50 Case - $1.00

We are the originators and sole patentees of these goods. We are now taking legal proceedings against 
infringers who are offering similar goods of an inferior quality. In ordering specify Twin BlOOk 
Maple Sugar and Maple Cream Hearts and you will get the genuine.

ALL JOBBERS HANDLE OUR GOODS

SUGARS. LTD., MONTREAL. P.Q.
06
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L___________

Have you tried the tea that le making much a name tor 
Iteelt on account of Itm superiority ?

MOTHER’S FAVORITE

“MELAQAMA”
ft the name. Are you the man that handles It ? There la a 
larger profit, pleased customers and better terms tor you, if 
you do. If you don't, better let us send you along particulars.

IV! I INI T O BROS., (8eepriee« on Issl page.) TORONTO

FLAVORING EXTRACTS

CAKE ICINGS
ALL TBUE FR0IT FLAVORS

Goods that the most exacting housewife 
can always depend on. Goods that are ab­
solutely pure and good. Goods, too, that 
give the dealer a nice profit

n (►

Cut Book No.^2
ss

THE ROBERT GREIG CO.,
White Swan Mills Limited 

TORONTO

ALL SOLD!!! The Fikst Consignment From England of

HOLBROOK’S ~
I Mf Al in 25 gallon casks
W f I V ÊLaw Mm ane/ Quart Brandy shaped bottles

is now SOLD. Orders for the second consignment leaving England on May 19th will be 
received up to May 12th. We only supply the strongest English Pure Malt Vinegar.
A guarantee with every invoice. "*•£££& Holbrooks Limited, 28 Front St. E., Toronto.
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Choice Line of

Balk Pickles
We are offering an extra fine line of 

mixed bulk pickles, at an attractive price, 
worth looking into.

A varied assortment of jiigli-class bottled 
pickles—for instance,

“GILLARD’S PICKLES”
Have you offered these to your customers 
yet ?

PINEAPPLE
Singapore goods in heavy syrup
1 lb. chunks or cubes, a shilling line
1 '"2 lb. chunks, a 15c. line
2 lb. whole, a 20c. line
\}4 lb. sliced or grated, a 25c. line

We recommend these goods

W. H. GILLARD & CO.
WHOLESALE GROCERS

HAMILTON

LUCAS, STEELE & BRISTOL
Wholesale Crooera

HAMILTON, ONT.

RAYON DOR
the Finest PURE OLIVE OIL

OF THE MARKET
A quick seller. A pleasure to use.

MENGERT CAGNOLI & CIE
Canadian Agency : BARI LUCCAj NICE

J. RUSSELL MURRAY. MONTREAL

FOR THE SPECIAL SPRING AND EXPORT GROCER
Copy for your advertisement is required at once. Do 

not delay. The earlier your advertisement is received the 
better attention can be given to appearance and position.

Send in your copy direct to

THE CANADIAN GROCER
10 FRONT STREET E., TORONTO, ONT

to
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SUMMER TRADE
The approach of the Summer Season will create a brisk demand 

for Pickles. Our range is complete.

Crosse & Blackwell’s 
Williams Bros. & Co’s 
Flett’s 
Rowat’s

Cillard’s 
Heaton’s 
Hannah’s 
John Bull

Also i, 2, 3, and 5 gallon pails Sour Mixed, Sweet Mixed and Chow.

JAMES TURNER &. CO., Hamilton

WHAT DO YOU READ?
Reading matter is a great gift to mankind. It is 

the choice inheritance of the age. Observation, read­
ing, thinking ; these three should go hand in hand 
and when they do, then the man who reads widely 
has a weapon placed within his hands before 
which the man who does not read may well 
tremble.

THE BUSY MAN’S MAGAZINE
contains the cream of the world’s current literature 
condensed for busy people, besides giving its readers 
clever character sketches of the men who are develop­
ing the resources of the Dominion.

THE BUSY MAN’S MAGAZINE
IS A SUCCESS

Unsolicited comment from one reader—we have 
many similar letters. They arrive daily.

MCDONALD A MURPHY, Saskatoon, Saak.
Plumbers, etc. January 16, 1905.

I received copy 01 The Busy Man’s Magazine for which 
please except thanks. 1 lost the blank order, so take this means 
of ordering it for one year. I think it is Ihe best magazine I have
seen. No truck in It. W. MURPHY.

Send for Sample Copy

The MaoLean Publishing Co., Limited
MONTREAL TORONTO WINNIPEG

Brand
The Sign of Purity

Specials in Maple Syrup 
Canned Goods 
Prunes and Figs

Wagstaffe Fin anil Lemon Marmalade
IN GLASS, IS DELICIOUS

Phon* 596f our “ne"**, for particular».

BALFOUR <6 CO.
IV/io/e»a/e Grocer»

HAMILTON, ONT.
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PROSPECTS OF TRADE WITH JAPAN
By Alex. MacLean, Canadian Commercial Agent

In proportion to its population Japan 
does not offer niucli of a bacon market. 
That produet is on sale, however, and 
eonspieuonsly displayed on the counters 
and in the windows of leading Japan­
ese as well as foreign provision dealers. 
The brands thus offered are from Kan­
sas City. Chicago and England. There 
may he some Danish. Reference here is 
to baron and hams cured and in canvas. 
There is some in tins, as there is of al­
most every tinned product, but in that 
form it is scarcely of importance. Im­
ported bacon is retailed here at 65 yen 
(321-2 cents): and ham at 60 yen (30 
cents) per pound. The Canadian 
(drover on the subject of bacon produc­
tion. says that the Canadian bacon hog- 
under general conditions costs five dol­
lars per hundred pounds on an average. 
The onestion then is suggested : Is the 
margin suflirient to put the Canadian 
article here in competition 7

Imports Fall Off.
In 1003 and 1004 the importation of 

ham and bacon was as follows:
1003 150.750 lbs., value $26.012
1004. .112,820 lbs.. value $18,887

To this invoice value add a cent per 
pound for dutv. and the cost to the 
importer will appear to be about 18 
cents, to which must be added the cost 
of transportation. The cause of the 
falling off in 1004 compared with 1003 
is said to be Japanese production, which 
has made its appearance within the last 
two or three years. In the matter of 
these piodncts of i>ork the Japanese are 
imitating, as thev cleverly do in so many 
lines of production and manufacture. 
Thev appreciate the advancing taste for 
pork in its various forms and would 
not be attracted hv the industry unless 
increasing consumption promised them 
a fair prospect of returns.

During the nine years beginning with 
1806. the highest importation was 186,- 
868 pounds, at the invoiced value of 
$20.700: and the average value for the 
nine years, with the dutv added, without 
transportation, would be about 17 1-2 
cents.

The Bacon Industry.
The centre of (he pork curing indus­

try in Japan is at Kamakura, near 
Yokohama. There are five so-called fac­
tories. two of which are extensive. These 
five concerns supply the greater part of 
the home demand Well known pmvi- 
sion dealers sav that the native pro­
duct in ham and bacon is of a very 
fair oualitv. and that more than ten 
pounds of native to one of foreign are 
sold. The demand is q growing one 
amongst the Japanese : and foreign resi­
dents buy the native article because of 
its cheapness, and being fuirlv good. It 
goes too amongst ship supplies for mer­

chant and navy vessels. It is almost in­
credible that this bacon and ham should 
he sold for half the price of the im­
ported article ; but that is the case ac­
cording to prices asked.

Bv the time Alberta and British Col­
umbia are in a position to export bacon 
there will doubtless be some inducement 
to exploit the Japanese market.

Canned Salmon.
Canned salmon was imported and in 

demand during the war with Russia, but 
since the declaration of peace there is 
practically none imported, for the rea­
son of unsuitable price for this market, 
and strong competition by the domestic 
canneries, although the quality of the im­
ported canned goods is higher. Canned 
fish of anv kind is not very commonly 
used in Japan, unless by the people of 
the interior who find it more convenient 
than transporting the fresh fish.

Rince I he close of the war, the price 
of canned fish has fallen as low as 8.50 
veil per case of 48 one-pound tins for 
the red cohoe (which is considered here 
to be better quality than sockeye): and 
vet the domestic production outbids it. 
The prominent dealers here say that no 
more canned salmon will be impmted at 
anv nriee for the present, because of 
over-importation for armv and navy- 
supply consequent upon the sudden clos­
ing of the war.

Salted Salmon.
The demand for salted salmon is al­

most unceasing in this country, ami tlm 
trade is extending into Kmea and Man­
churia. The business last year in salt­
ed salmon alone of one firm reached the 
bulk of 8,000 tons, which, however was 
to some extent on war sonplv account. 
Twenty-five per cent, of this was bought 
of the commission merchants in Yoko­
hama This would be from Canada and 
the States mostly. Thirty per cent, came 
from Hokkaido or Northern Japan and 
the remainder was the prodnerion of 
Alaska and the Russian Coast.

The firms in this line of business are 
unanimous in assenting that dog-salmon 
Inot dog-fish) as an article of food for 
the neoole of Janan has “come to stav.” 
Rein" acceptable from the standpoint 
of taste nr nalatableness, it has the merit 
of comparative cheapness: it is therefore 
assured to continue to have the most 
important place in the imports of fish. 
The cohoe comes next, then the silver, 
and next the pink—that is, of the sal­
mon family.

Japanese Industries.
An estimate of manufacturing indus­

tries in this country mav be made from 
the change that has taken plaee in the 
classes of goods for pxnmt during the 
last ten years. During 1004 the value 
of manufactured goods exported.

23

amounted to $35,700,000; that of com­
modities manufactured in part to $72,- 
350,000 ; and that of raw pioducts to 
$19,750,000. Compared with the condi­
tions ten years ago, the value of raw pro­
ducts shows an increase of 92 per cent., 
while the increase in the value of manu­
factured goods is 216 per cent, and of 
articles partially manufactuied 172 per 
cent.

The total number of factories in opera­
tion last year was 8,274, of which 3,741 
were using motor power. Compared 
with the preceding year, the number of 
factories using motor power showed 
an increase of 38 per cent. Factories 
using steam power numbered 2.205 ; 
those using water power, 1.004; those 
using both, 107; electric power, 86; those 
using gas, 123; those using oil engines, 
165.

The total number of operatives em­
ployed in the factories tlnoughout tin- 
country was 483,839 at the end of 1904. 
Of this number, 182.404 were males and 
.102,435 females. Of the male opera- 
lives, 173,820 were above 14 years of 
age. and 8,584 under 14 years; and of 
the female operatives, 269.051 were above 
14 years. The majority of the females 
aie employed in spinning and weaving, 
which are among the orineinal Japanese 
industries.

VLADIVOSTOK MARKED FOR 
CANNED GOODS.

The American commercial agent al 
Vladivostok, Roger S. Greene, writes 
that there is a very fair market there 
for canned fruits and vegetables and for 
dried fruits, as well as for canned meats, 
crackers, etc. The amount of coffee 
used is not large. A great deal of tca is 
consumed, but it is bought direct from 
China.

At present there is no duty on goods 
of any kind entering that port, except a 
charge per gross weight, amounting to 
one-half cent per 36 pounds, on canned 
goods, etc. There are excise taxes, but 
they are levied only on spirits, malt 
liquors, honey, yeast, tobacco, matches, 
sugar and kerosene. It is possible, per­
haps probable, that a customs tariff will 
he imposed at Vladivostok before long, 
but it is impossible to say now when 
the question will be settled. The final 
decision will be made by the new Par­
liament of the Empire. The principal 
difficulty is to get into relations with a 
house at Vladivostok, as most of the 
prominent mérchants have their connec­
tions already established.

MR. OATELLI HAS SAILED.
C. fl. Catelli, the honorary representa­

tive of the Canadian Government to the 
Milan Exhibition, left Montreal Monday 
of this week, leaving for Italy via New 
York on the Italian Navigation Com­
pany’s liner Cecilia.
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Window and Interior Displays

THE IMPORTANCE OF WINDOW 
DRESSING.

Like almost all other things, window 
, ressing is not as difficult as it looks, 
'requently one takes it up for some 
pedal day and continues it because of 
lie excellent results it brings. Trade

fickle to a certain extent, and all 
nits of plans must be devised to secure 
he attention of buyers, but an enter- 
rising dealer will bring buyers in plenty 

hv adopting devices which will appeal to 
purchasers everywhere the. same.

Catching an Idea.
Perhaps there is going to he some spe- 

ial celebration in your town this Sum­
mer, or in your vicinity. If there is, 
never fail to make use of such an oppor­
tunity. It will add to your prestige and 
will assist materially in advertising 
\ our business. Make your window de- 
i orations suitable for these special occa- 
ions and you will establish a reputa­

tion for enterprise which cannot he 
beaten.

Making a Beginning.
(iet busy and there will he many 

tilings which will he used with a good 
deal of profit by every dealer who be­
gins the work in earnest. It is not so 
difficult as it looks, and the dealer who 
undertakes to do as well as he can will 
end with doing much better than he ex­
pected and his business will improve ac- 
(ordingly.

What the customers want is a good, 
dean store, fair prices, good service and 
good quality. That is the kind of com­
petition which is really hard to meet.

DON’T BE AFRAID TO SPEND 
MONEY FOR FIXTURES.

There are a lot of prosperous grocers 
who owe their success to the fact that 
they never allow themselves to get into 
.i iut. There are a lot of others who 
oc satisfied to do business with the 
unie facilities that they enjoyed since 

they went into business, and while they 
nay continue to make money, they do 

not, as a rule, forge to the front and 
.cap the big returns that frequently 
come to the one who is willing to risk 
unie of what he has in order to broaden 
>ut and handle more trade than he is 

now doing.
If you are not doing as much business 

us you think you ought to, or as you 
know you would like to do, think it over 
iiid see if you cannot get this increased 
trade by expending a little money on 
cour store and especially on your store 
fixtures.

AN EXTREME NOVELTY.
Dealers in search of some unusually 

striking means of attracting attention 
io a special window display might try 
the device here described, which was re­
cently utilized with success by a dealer 
in a large American city.

A four-foot, 2x8, plank has been taken

and a triangular piece sawed from one 
end, so that when the square end was 
propped inside the window and the plank 
inclined against the plate glass at an 
upward slope of 45 degrees, the sawed 
end rested plumb against the inside sur­
face. The triangular piece that was saw­
ed off was then glued upon the outside 
of the glass in such a manner that it 
appeared as if the end of the plank had 
been shoved clear through the window.

The apparent break was then made 
more real by gluing numerous slender 
pointed strips of really broken glass, in 
the shape of an irregular, nvnv- ointed 
star, on the inner surface of the pane, 
the centre of this star being, of course, 
the apparent hole.

The result was realistic in the ex­
treme. When a person caught sight of 
the window they began lo wonder how 
the plank happened to have dropped 
against the glass. Then they switched 
to wondering if the plank had been left 
as it fell to save the shattered window 
from completely capsizing.

Many persons crossed the street for a 
nearer inspection. Even after they 
reached ttie window it was half a minute 
before the truth dawned upon them. 
Then, when they saw that the whole 
thing was a scheme to draw their atten­
tion they couldn’t refrain from taking a 
look at the goods in the window. It 
certainly was a good idea for attracting 
attention.—Ex.

A STORE WITH AND WITHOUT 
FIXTURES.

Comparison is an excellent way to 
determine the merit of an article. Are 
store fixtures a paying investment ? To 
determine this, conceive, if you can, a 
store without fixtures.

As the store is approached it is ob­
served that there arc windows, hut these 
windows are apparently for light only, 
as nothing is displayed in them, and 
therefore no interest is excited for the 
store in the mind of the customer while 
he is upon the walk in front of the 
store. Entrance into the store becomes 
necessary before there is anv interest in 
the stock. And unless the customer en­
ters the store the stock inside does not 
arouse any interest.

The store with show windows, well 
trimmed, has an immediate and distinct 
advantage over the store without them. 
A store to-day without show windows is 
similar to a roadman without samples. 
A store without fixtures is difficult to 
conceive of.

Nearly every merchant makes some 
attempt to supply something in store 
fixtures. But think of one. if you can, 
absolutely without them. The windows 
are uninviting. Entering the store, 
shelving and counters are the only meth­
od of showing the stock. No showcases 
are in sight, either counter or floor. No 
stock is shown upon the ledge because 
there are no fixtures upon which to dis­
play them. Piece goods are in the

8*

shelves, notions in the boxes, everything 
out of sight. Such a store has a restful 
appearance, but it is the rest of the 
dead—dead stock. Everything must he 
asked for. The customer desires a paper 
of pins. She must ask for a clerk before 
the stock can be shown. So in regard 
to every notion article and indeed in re­
gard to every article in the store. You 
do not observe the customer walking 
through the store looking into showcases 
and examining merchandise shown in 
display with show cards attached. Think 
of a 10-cent store in which nothing was 
displayed ! It is impossible to do so.

Contrast the store without fixtures 
with the store with fixtures. The latter 
has its windows attractive with displays 
of interesting merchandise. The fixtures 
lend attractiveness to the merchandise. 
A nickel display arm showing an inch or 
two beyond a piece of goods increases 
the value of the goods. Within the store 
with fixtures has a lively appearance. In 
contrast to the store without fixtures 
are floor showcases, immediately in front 
of the customer as she enters. These are 
filled with fancy goods and notions, mer­
chandise is displayed upon the counters, 
fixtures being liberally used. Also upon 
the ledges, on tables, and everywhere 
some article or piece of goods is dis­
played or draped in an attractive man­
ner. The public enjoys trading in a store 
that is lively. Goods displayed con­
tribute to this effect. For displays fix­
tures are necessary.

WHO SHOULD BE BOSS?
Once upon a time a youth who iiad 

commenced to navigate the sea of matri­
mony, went to his father and said, 
“Father, who should be boss, 1 or my 
wife ?"

Then the old man smiled and said, 
“Here are 100 chickens and a team of 
horses. Hitch up the horses, load the 
chickens into the wagon, and wherever 
you ran find a man and his wife dwelling 
stop and make inquiry as to who is the 
boss. Wherever you find a woman run­
ning things leave a chicken. If you come 
to a place where the man is in control, 
give him one of the horses.”

After seventy-nine chickens had been 
disposed of he came to a house and made 
the usual inquiry.

“I’m boss of this ranch,” said the
man.

“Got to show me."
So the wife was called and she affirm­

ed her husband’s assertion.
“Take whichever horse you want,” was 

the boy’s reply.
So the husband said : “I’ll take the 

bay.” But the wife didn’t like the bay 
horse, and she called her husband aside 
and talked to him. He returned and 
said, “I believe I’ll take the gray 
horse."

“Not much,” said Missouri. “You’ll 
take a chicken."—San Francisco Chron­
icle.
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GOOD ADVERTISING
A department devoted to the improvement of Retail Advertising. The editor of this department will 
be pleased to answer questions on advertising and review any advertisements submitted to him.

A POTATO AD.
It is seldom one gets the privilege of 

leading an advertisement on potatoes. 
Hut, as is the case with soap, cigars 
and tobacco, ami confectionery, there is 
need for a stimulus in the average gro­
cery store along this particular line.

* * •

The Maple Leaf Grocery ,is situated in 
Fort William and their ads in the Times- 
Journai, as a rule, make good reading.

* * *

This ad on potatoes calls up a fact 
well wot th noting here—the western gro­
cer excels in specially advertising.

* * *

Going over Winnipeg, Vancouver anti 
Calgary papers, a grocer’s ad is seen 
here and there on the subject of flour, 
tea, butter, etc.

In Ontario papers the single-theme 
small ad is on the increase, hut in the 
Maritime Provinces there is almost a 
complete dearth.

\ * * *
Size up the lines in your store that 

really need advertising and be sure to 
advertise them—by themselves.

“OFF SIDE.”^<
It is a peculiarity of mertîandiz.ing 

that one side of a street is often more 
lucky than the other in getting its share 
of profitable pedestrianism.

A grocer in one of our middle-sized 
cities was convinced that his trade was 
suffering from an attack of the “off 
side.’’ lie spoke to grocers farther up 
the street and most of them admitted 
that the other side had the people.

Grocer .No. 1 advised concerted action 
and as a result of discussion they 
evolved this scheme :

All the grocers on the north side at a 
given time plated in their windows a 
large bulletin with the words, “This is 
the bargain side.” Then on a certain 
day they all cut a cent or two.

This scheme proving very successful, 
they hired a man to parade the north 
side of the street and give away coupons 
entitling recipients to a rebate.

As long as the “north” grocers had an 
attraction they more than held their 
own. In time they equalized things. 
Which side of the street are you on 7

THE POSTAL CARD.
Few grocers use the postal card as a 

business getter. Yet it affords an in­
expensive and effective mode of keeping 
in touch with the people.

Being first-class mail it is sorted with 
the letters and therefore goes on its 
journey without much delay.

While the postal is small, there is suf­
ficient room on it to give seasonable 
notes and hints.

About the price ; a thousand circulars 
in envelopes cannot lie turned out much 
under $15. One thousand post cards 
would cost about $12.

In towns where there arc no news­
papers the post card especially recom­
mends itself.

‘Potatoes’*♦*♦
If you want something 

* nice in the Potato line, 
jj drop into the Maple Leaf ! 
É Grocery, we have them 

from the size of an egg, 
to a size of your foot.

Dry as flour, and no 
trouble to show them.

MAPLE LEAF GROCERY
Next Merchants Bank

I

»♦♦
♦

I
CATCH LINES.

Have good catch lines on your ads. 
They play an important part in securing 
the reader’s attention.

Catch lines should be thought out, 
though sometimes excellent ones are ob­
tained through a Hash of the mind.

Humorous catch lines, as a rule, have 
proven to be a failure. The same can be 
said about enigmatical lines.

A catch line to be a success should be 
strong and suggestive, complete in itself 
and yet be merely the forerunner to a 
talk. It should seldom be long and never 
bourgeois.

WHAT ONE GROCER DID.
One of the cleverest ways of meeting 

retail catalogue competition and holding 
home trade is to advertise three or foui 
articles, delivered from your store or at 
your store, and side by side, using the 
“deadly parallel" with telling effect., the 
same articles priced from the retail 
catalogue, says the Commercial Bul­
letin.

It is not a hard proposition to do. The 
retail cataloguer does not carry every­
thing advertised. Large as their stores 
are, they would be glutted to the roof 
with goods.

When orders for a certain line are re 
ceived the city buyer starts out to buy 
the goods. The quality is nothing com­
pared with the average purchase of youi 
jobbing house and the price that is made 
is also higher than your jobber pays.

Now to this price must be added 
freight, some profit, for the retail cata­
loguer always makes a profit, and box­
ing charges. Y'ou have the goods in youi 
store and you can beat the price and in 
all probability knock the spots off on 
quality.

Of course you are in business for the 
profit that you make, else you would 
better join the police force. But when 
the time comes that you can drive a 
nail square into the head of the retail 
catalogue merchant, you are missing 
your calling if you fail to take advan 
I age of the opportunity. And you can 
do this not once, but every few days, 
until the people of your town and the 
farmers round about will be talking 
about it.

Take down the catalogues, wrap them 
up and take them home with you to­
night. After supper put on your slippers 
and sit down for a thorough examination 
of the catalogues. You will be surprised 
to find that there are so many vulner­
able points, so many places where you 
can get in a swipe at the catalogue man. 
to your advantage and the credit of the 
town.

Buy advertising space and tell about 
your discovery—side by side. Make prices 
to beat the catalogue — if you cannot, 
put it up to your jobber to help you 
out.

Here is a sample of a fighting firm, 
Wm. Bunting & Sons, of Albee, S.D. : 
------- & Co., Chicago, 111.

Sold to Mr. -------, Albee, S.D.
25 lbs. choice "Santos at 20c.........$ 5.00
25 lbs. rolled oats at 3c...................... 75
HI lbs. tapioca at 5c.............................. 50
15 lbs. .Jail, rice at tic......................... 90
15 lbs. fair prunes at 6c...................... 90
19 lbs. seeded raisins at 10c......... 1.90
25 lbs. choice apricots at 11c......... 2.7,5
Freight charges ...................................... 76

Total .............................................. $12.46
Bunting A Sons say :
“All we ask you to do is to bring us

the- order you intend to give to -------
& Co., or any other supply house, and

84



THE CANADIAN GROCER

G. Thorsteinsson, general merchant, 
Gimli, Man., stock advertised ior sale 
on the 3rd inst.

L. J. Treble & Son, grocers and bak­
ers, Crystal City, Man., sold out to 
Richard & Pearce.

Furtney & Oliver, grain, coal, Hour 
and salt, Burford, Ont., dissolved part­
nership, Mr. Oliver retiring.

A. M. McKay & Co., general mer­
chants, Halbrite, Sask., succeeded by 
Saskatchewan Distributing Co.

CANNED GOODS FOB MEXICO.
Consul Worman, of Three Rivers, ad­

vises that the Canadian agent in Mexico 
reports a fair opening there for canned 
goods, and comments on the canned corn 
lately sent to Mexico from Canada. This 
leads Mr. Worman to make the follow­
ing suggestions :

“As the United States is a notable 
producer of sweet corn, and among the 
wealthiest Canadians, American canned 
goods are preferred, it would seem as if 
the Mexican market should be carefully 
watched by American canners. Many 
mining and construction camps depend 
almost altogether on imported canned

BUILDING IN CANADA.
Building operations in Canada last 

year are treated of in the April number of 
the Labor Gazette, and the statistics 
collectable for twenty-nine cities and 
towns are submitted, showing on the 
whole considerably more building ac­
tivity in 1905 than in 1904.

One very noticeable feature is the 
lack of uniformity in the municipal re- 
Ilulls. If the municipalities through­
out Canada would take concerted action 
to provide for uniformity in the pre­
paration kxf reports their statistics 
would be of some value. As things are 
now figures submitted by municipalities 
are of veiy little use for the purposes 
of comparison. In many towns in Can­
ada building permits are not issued, in 
others no record of values is kept. Then 
where the îeeords are kept, in one place 
a single permit may represent 49 houses, 
and in another a permit may be re- 
ipiired for every dwelling.

The following figures show as far as 
possible the extent of building opeia- 
tions in 1904 and 1905:

City. Permits.
Winnipeg, Man..'.......................................... 4,122
Montreal, Que................................................. 1,694
Toronto, Out..................................  3,753
Ottawa, Out..................................................................
Vancouver, B. C............................................ 940
Glace Bay, N.S............................................................
Hamilton, Ont................................................ 680
Halifax, N.S................................................. 320
St. John, N.B. ........................................... 107
Hull, Que.......................................................................
Peterhoro, Ont.............................................................
Niagara Falls, Ont......................................................
St. Catharines, Ont....................................................
Brantford, Ont................................................ 259
Guelph, Ont...................................................................
Berlin, Ont...................................................................
Stratford, Ont................................................ 326
London, Ont.................................................................
St. Thomas, Ont..........................................................
Chatham. Ont..............................................................
Windsor, Ont..............................................................
[Brandon, Man................................................ 189
Calgaiy, Alta................................................................
New Westminster, B.C................................................
Victoria, B.C.................................................................

Value 1905. Value 1904.
10.829,300 9.809.900
5,590.698 3,651.164

10,347,915 5.896.120
1,534,000 1,126.000
2,703,000 2.004.131

40.000 ..............
1,511*382 900.205

38.105
138,000 ..............
409,000 ..............
497,920 ..............
400,000 292.000
196,398 179,100
355.000 ..............
346,700 221.700
373,412 ..............
439.650 ..............
444,492 Much lower.
336.161 > ..............
275,000 Almost same. 
408.645 413.273
838,829 880,193
195j000 853100
554,250 400.000

w • will demonstrate to you that we can 
fill the order with exactly the same 
g, is and for considerable less money ; 
b< : des, you can see the real article you 
ai buying, and not only a small sam- 
|,l To illustrate : The above bill of 
g. Js has been bought by a certain party 
believing he was doing the right thing, 
a,„t that he was getting the profit the 
final dealer would otherwise have.

We are here to make a little more 
than a living and do not sell for cost. 
A the same time we can fill the above 
invoice to perfection for even $11, and 
at that we shall give you good prunes
at tic., while ------- & Co. only promise
y, ‘fair prunes.’ We assure you that
w can save you 8 per cent. ------- <k

want cash and no discount allowed. 
\V, are satisfied with your produce, your 
ca fi, or, if party is good, we are will- 
in to book it during the Summer 
months without any additional charge.’’

A. A. B.

BUSINESS CHANGES.
3. W. Wight, sausages, etc., Ottawa, 

Out., assets sold.
Itobt. Hanson, grocer, Russell, Ont., 

assets seized for rent.
Havid Allan Millar, general merchant, 

Si Laurent, registered.
Johnston Bros., grocers, Barrie, Ont., 

sold to Thus. Lougheed.
V L. Tasse & Co., grocers, Montreal, 

Que., have compromised.
Norman Millar, general merchant, St. 

Laurent, Que., registered.
Carson & Heasman, grocers, Barrie, 

Ont., sold to E. J. Armson.
3. M. Grant, baker, Balgouie, Sask., 

business advertised for sale.
Hughes & Ford, grocers, Boissevain, 

Sian., stock damaged by water.
t\ Bate, general merchant, Lakefield, 

Out., business advertised for sale.
Hendry & Davis, grocers, Brandon, 

Man., succeeded by Hendry & Co.
V aillant & Lamarre, grocers, Mont­

real, Que., have dissolved partnership.
Hale Bros., grocers, Shawville. Que., 

have been succeeded by H. A. Hodgins.
!.. P. Forest, groceries and liq,uors, 

Montreal, Que., sold to A. B. Maloney.
i:. Limoges & Co., grocers, Montreal 

(St. Henry), have dissolved partnership.
iuhn K. Goodfellow, general merchant,

1 ioiwood, Ont., has assigned to Richard 
T. w.

■V. J. Hampton, confectioner, Domin­
ion City, Man., has sold out to T. H.
3. nes.

It. McLean, general merchant, Rainy 
I er, Ont., has sold out to S. Me­
lt nald. ' •

Walter Bros., general merchants, At- 
v od, Ont., have sold out to L. J. 
S nclair.

i. Albert Long, grocer, Montreal, 
t.'.e., has assigned to J. M. Marcotte, 
a sets sold.

it. W. Orkney, general merchant,
1 ! lydminster, Sask., advertising busi­
ness for sale.

<ager & Campbell, bakers and confec- 
tiunery, Brantford, Ont., dissolved, Mr. 
8,.ger retiring.

iloule & Pregent, grocers, Chateau- 
guay, Que., dissolved, succeeded by J. 
0. Houle & Co.

goods, and with the vast growth of such 
enterprises in Mexico this next door 
neighbor’s wants should be supplied ere 
the Canadians take the market from us 
with their growing canning industry and 
a new Canadian steamship line direct to 
Mexico.”

LOSS OF WINE IN CALIFORNIA.
In a letter from California to White & 

Co., Toronto, it is stated that little 
damage was "done to the fruit crop, but 
the earthquake and fire caused the loss 
of large quantities of wine, which will 
be replenished from the present season’s 
crop of grapes, also prunes, from which 
wine is largely made. Apricots are ex­
tremely short again. Peaches, plums and 
prunes are doing well, also pears and 
grapes promise a bountiful crop of su­
perior quality.

NEW SALMON PACK PRICES.
The Columbia River Packers’ Associa­

tion and other packers on the river have 
announced their opening prices on the 
l!)t)6 pack of Columbia River chinook 
salmon, at an advance of 5c. on tails 
and flats and 10c. on half-pounds over 
last year’s initial ligures. The quota­
tions f.o.b. coast are, on fancy, tails 
$1.50, Hats $1.00, half-pounds $1 and 
$2.20 on ovals, with 5 cents a dozen 
added for key-opening cans. On stan­
dard $1.15 is quoted for tails, $1.25 for 
flats and 85c. for half-pounds. In view 
of the probability of a small pack on the 
Columbia River, and - considering the 
strong situation in salmon generally the 
trade seemed to look upon the new prices 
as being moderate, and many were 
agreeably surprised.
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Progressive Retailing

WHERE TO GET THE PROFITS.
One of tlie secrets of success in the 

storekeepilig business is in knowing 
where to put the profits.

Marking a level per cent, of profits 
on ail kinds of goods will not work 
out right, as many merchants who 
iia\e tried will testify. The merchant 
who succeeds lias his “leads” and 
'’drives” which he sells possibly at 
cost and possibly at less. Staple lines, 
too, are usually sold on a close margin. 
It is on those goods which are not exact­
ly like his competitors, and on those the 
value of which it is most difficult to 
judge that the shiewd trader makes hi- 
money.

A Good Reputation.
The problem which is constantly hc- 

foie the merchant is how to get a repu­
tation for selling cheap, at the least ex 
pense. It is not so very hard to get the 
reputation, but where some men make 
money is in knowing how to get the re­
putation without making the cost too 
high. They do this by knowing how to 
adjust their profits. The cheapest way 
to get a reputation for selling cheap is 
by buying for leadeis well known arti­
cles not usually bought in large quanti­
ties. Such, for instance, are w ide sheet­
ings. table oil cloth, standard baking 
powders, carpet warp, rubbers, overalls, 
etc. Bargain prices on coffee, sugar, 
prints, etc., will bring the business all 
right, hut they make very expensive 
leaders. The' make up such a large 
portion of the sales in most general 
stores that it chops out a big hole in 
the profits to break the pi ice of them.

Small Notions.
Staple lines in small notions sold uni­

formly at very low. prices is one of the 
best advertisements a store can have. 
Women, especially, are quick to notice 
a cut price in such things as pins, 
needles, pencils, thread, combs, toilet 
snap, pea11 buttons and curling irons.

Give Prominence to Leaders.
A merchant should buy goods espc 

chilly for leaders, and these should 
lie ol a kind not easily duplicated from 
his eouiuetitor's stocks. A drive in 
10 cent goods is always effective. Most 
merchants find that the medium grades 
of merchandise will stand a better per 
cent. of profit than the highest or low ­
est qualities.

LIVE AND LET LIVE.
It is not always good policy to pay 

too much attention to your competi­
tor. but it is always wise to pay strict 
attention to your own business. You 
cannot give your business too much

of your personal attention, unless you 
have clerks who are better posted, 
more agreeable, and better salesmen 
than you.

Looking Ahead.
Every merchant should build for to­

morrow and the day after rather than 
for to-day alone.

Satisfy your trade. There is noth­
ing like it, and when you have accom­
plished it you will have made strides 
toward success.

Study to Oblige.
(live your customers what they ask 

for if you have it ; if not, tender some­
thing else, but not invariably with the 
assurance that “it is just as good.” 
Better yet, if the demand is not im­
mediate and urgent, and a few days 
Inter will do just as well, promise to 
send for the goods or article wanted. 
And then send for it post haste. You 
cannot strive to please too much.

Cutting Dangerous.
When you have built up a trade on 

this basis you will be less liable to 
lose it to a newcomer, land losing a 
trade that you have worked and slaved 
for is exasperating and discouraging. 
It is your trade and you should be able 
to hold il. Do not cut your own throat 
In trying to meet competition if the 
competitor is selling goods at a loss. The 
only gainer in this kind of a light is 
I lie third party, the general publie, that 
is. for the time being, hut in the end the 
eomnetitors will saeiifice themselves on 
the altar of competition for the benefit 
of a newcomer who will grab the trade 
after the receiver has disposed of the 
waning meichants and their stocks.

Think Well First.
The homelv old saw, “Live and let 

live.” older than the hills, is yet worthy, 
now and then, of consideration. Think 
it over when you have about decided 
that it is time to rip tilings “wide 
open.”

Boomerangs are nasty tilings. “Push 
trade,” said the piophet, but, he added, 
“do not push it at the expense of your 
piM-kethook, your bank account or your 
family.”

A PERCENTAGE SYSTEM OF DOING 
BUSINESS.

A percentage system of doing busi­
ness offers advantages to a business 
man. whether manulactuier or re­
tailer. for it gives him a track on which 
to run his business, and a time schedule 
with which he must keep up. It fixes the 
mark at which he is striving, a certain 
reward for his work, or profits at the

end of the year, and it guides him i 
buying and selling bis goods during tl 
year. Percentages in various enterpris. - 
differ, and for a general illustration , 
theoretical case may be taken, and bus 
ness men may adapt it to their ov 
conditions.

Figuring it Out.
In a retail store let the total voliu, ,■ 

of business lie 1(10 per cent. Let it i.c 
divided into profit at 10 per cent., cn. t 
of operating, or selling goods, at 20 p r 
cent., and 70 per cent., the cost of sto< 
Profit is the vital point to the retailer. 
He must earn enough money from In- 
business to secure for him a reasonable 
living. If he wishes $2,000 a year ,n 
profits, and estimates his profits at ill 
per rent, of his volume of business, ne 
must do a business of $20,000 per yen ;. 
llis 20 fier cent, for operating, or sc !- 
ing his goods, will allow him $4,000 ,i 
year for that purpose upon a basis ol i 
business of $20,000 a year, and then al­
lowing 70 fier cent, for stock, he w ,11 
have $14,000 with which to buy goods 
This divides his annual business as f,>! 
lows: $14.000 cost of stock, $4.000 cost 
of selling goods, $2,000 profit.

Basis for Reckoning,
The percentages may differ, according 

to the nature of the business, but the 
system will apply to any business. A 
ijetailer or manufacturer must secure 
his own percentages and fix them ac 
cording to his own judgment. He may 
secure a basis for reckoning by taking 
the total volume of his business for the 
previous year, and then figuring i lie 
percentages of profit, operating ex­
penses and cost of stock. Naturally lie 
looks upon his percentage of profits ,i> 
the most inqwrlant item.

Keeping up to Standard.
Having made up this table of percent­

ages, he has a guide for buying and sill­
ing. and running his store. He has a 
mark at which he is striving, a certain 
profit at the end of the year, and lie 
regulates his business accordingly, lie 
does not worry and guess what pro­
fits his hooks will show at the end "I 
the year. He has in mind a certain pro 
fit which his business must bring if man 
aged rightly, and he devotes his em r- 
gies to managing it rightly. He allows 
a certain percentage for new goods a id 
a certain percentage for expenses, and 
he fixes them so that he will get a « r- 
taiu profit, of which he is ambitious.

An Illustration.
An ingenious illustration of this pi : - 

ventage system in minute detail ni. y 
he worked out on paper, (’(insider mi 
article that retails at $2—a bat, shm 
gloves, a razor or any other article. Let 
its cost be estimated at 70 per cent., r 
$1.40; the cost of selling it at 20 per 
cent., or 40 cents, and the profit on it 
at 10 per cent., or 20 cents. This brin; m 
the seling price to $2.00. To get a pro­
fit of $2,000 a year a retailer must sd' 
10,000 of these $2 articles, or $20,0bd 
worth.—F. A. Gannon in Ad Sense.
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BOWSER SAFETY PUMPS.
The illustrations on this page are all 

from photographs of the store of G. W. 
Sp au Id in" a well-known grocer of 
Lexington, Mass. Mr. Spaulding is a 
merchant who, in the course of a year, 
handles a great deal of kerosene and 
gasoline. He kept these oils in metal 
faucet tanks and considered these tanks 
good enough for the purpose, and they 
did seem to answer very well until one

The Ruins after the Explosion.

day, late last Fall, a fire visited his 
store. Just when the firemen had it 
well under control, there was an explo 
sion, the fire broke out with renewed 
vigor and the ruin was complete. Une 
of the oil tanks had become too hot and 
blown the end out, and the oil was 
scattered all over the burning building. 
How complete the ruin really was is 
shown in the first picture.

When Mr. Spaulding rebuilt, he na 
turally paid considerable attention to 
the question of oil storage.

The second picture shows the Bowser 
pumps he then purchased and installed, 
lie now has what might well be con­
sidered a model arrangement for hand 
ling the several oils. Briefly stated, 
this equipment is as follows :

The entire outfit was manufactured 
by S. F. Bowser & Co., Fort Wayne, 
fnd. There are two five-barrel, heavy 
galvanized steel tanks, buried under­
ground, one for gasoline and the other 
for benzine. These are connected by- 
means of 14-in. galvanized iron pipe to 
the Bowser self-measuring long distance 
pumps, which pumps are located just 
outside of the building, in Bowser fire­
proof cabinets.

In the cellar of the store will be 
found one fifteen-barrel tank for kero­
sene, and a two-barrel tank for astral 
oil. On the store floor, almost direct- 

• ly above the tanks, are the pumps for 
these two oils. The two cellar tanks 
are constructed of galvanized steel, 
double seamed and soldered, and are 
then encased in strongly built, hand­
somely grained wood cabinets. They 
are furnished with lead bottoms and are 
guaranteed to remain in perfect work- 

i ing order for fifteen years.
' All of the pumps are of the self­

measuring type, are adjusted to meas­
ure at one stroke, gallons, half gallons 
or quarts, as desired by the operator.

S. F. Bowser it Co. manufacture oil 
tanks of any capacity, in any style, for 
all kinds of oils. They present an eco­
nomical, clean, safe arrangement for 
handlin" the oils ; they pump and 
measure the oils at the one operation 
in the least amount of time and with 
the minimum labor. They automati­
cally compute the money value of the 
fractional parts of a gallon drawn, or 
enable the operator to determine at a 
glance the amount of oil to be drawn 
for a certain price.

The outfits, it is understood, are 
guaranteed proof against loss from 
evaporation, leakage or waste, are 
guaranteed safe under all conditions, 
are highly endorsed by tire boards, and 
meet every requirement of the insur­
ance companies.

COMPANIES INCORPORATED.
Provincial charter has been granted to 

Telfer Bros., Limited, to carry on and 
prosecute the business of general whole-

The Bowser Fireproof Cabinet*.

sale grocers and provision merchants 
and also the manufacture of biscuits and 
confectionery. The share capital of the 
company to be one hundred and fifty 
thousand dollars divided into one thou­
sand five hundred shares of one hundred 
dollars each, the head office of the com­
pany to be at the town of Colling wood, 
and the provisional directors of the com­
pany to be Flank Foster Telfer, Herbert 
Young Telfer, Frank Hartley Telfer, 
Herbert Arthur Teller, Arthur Haight 
Cuttle and Harry Sinclair Kirkland.

Provincial charter has been granted to 
Canadian Apple Exporters, Limited, to 
manufacture, purchase, or otherwise ac­
quire, hold, own, hypothecate, sell anil 
assign and transfer, transport, export 
and forward or otherwise dispose of, 
cure, dry, preserve, pack, re-pack, trade, 
ileal in and with fruit, dairying, poul- 
Iry, farm and fish produce and the by­
products thereof, and all articles enter­
ing into the manufacture thereof, and 
the sale anil disposition thereof, and 
generally to carry on the business of 
transporters, wharfingers, exporters, 
manufacturers of and dealers in fruit, 
dairying, farm and fish products and of 
by-products thereof, and in connection 
therewith to acquire by lease, license, 
purchase or otherwise trade marks, 
trade names, labels and designs and hy­
draulic, electric or other power, and to
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utilize the same and dispose of any sur­
plus power, with incidental and sub­
sidiary powers. The share capital of the 
company to be forty thousand dollars 
divided into eight thousand shares of live 
dollars each, the head office of the com­
pany to be at the town of Trenton, anil 
the provisional directors of the company 
to be Walter Havelock Dempsey, Albert 
Brooks Arnolt, John Starley Dench, 
William Peck and George Amy l.abcy.

Provincial ehartei has been granted 
the Cuban-Ontario Fruit Company to 
carry on the business of a land company 
with incidental powers and usual re­
strictions. The share capital of the 
company to be forty thousand dollars 
divided into four hundred shares of one 
hundred dollars each, the head office of 
the company to be at the city of Lon­
don, anil the provisional directors of the 
company to be Albert Samuel Hopper, 
William Gibson, William Charles Myers, 
Leslie Myers and George Karn Brad­
shaw.

Provincial charter has been granted to 
the People’s Bakery of Peterborough. 
Limited, to carry on the business of 
wholesale and retail bakers, pastry cooks 
and confectioners. The share capital of 
the company to be fifty thousand dol­
lars divided into two thousand shares of 
twenty-five dollars each, the head office 
of the company to be at the city of 
Peterborough and the provisional direc­
tors of the company to be James Mur- 
ty, Alexander Elliott, Homer Orrin 
Fisk, Frank Adams and Henry Mulhern.

A GOOD CHANCE FOR MANUFAC­
TURERS.

The village of liigaud, (Jue., is looking 
for manufacturing industries, and is will­
ing to do everything possible to induce

The Cellar Arrangement*.

intending manufacturers to locate in 
their village. The council has appointed 
the mayor, J. A. Chevrier, and A. Mac­
donald a committee to look after the 
securing of such establishments. The 
council has also offered a bonus of $12,- 
000 with free site and water power to 
attract manufacturers. Mr. Macdonald, 
the proprietor of the Higaud Flour Mills, 
is prepared to sell flour at cost to any 
biscuit manufacturer who will build and 
operate a factory in the village
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NEWS FROM THE ANCIENT 
COLONY.

St. John’s, Ntid., April 26, 1906.
A cold storage plant will he erected 

here in the near future.
Royal Yeast Cakes still keep up the 

reputation of the E. W. Gilletl Co., 
Limited, of Toronto.

A. Shcdd, representing the Nonsuch 
.Manufacturing Co., of Toronto, was a 
visitor the past week.

-M. A. block, tiie representative of 
Royal baking Powder, is on his semi­
annual visit to the colony.

C. F. Taylor, president Crown Manu- 
faetuiing Co., is spending the Winter in 
New York City and Virginia.

J. Ryan, special ambassadoi of the 
Royal Stores, Limited, has just return­
ed from a very successful trip around the 
hay.

if. J. .McLeod, inspector of agencies of 
the .Mutual Life of New York, is visiting 
the colony, lie wiil make a lour of the 
colony.

J. S. A. Pitts’ new building will In- 
rushed through now. Ayre A Sons will 
occupy part of it for their grocery de­
partment.

A. McKinnon, representing Libby, -Mc­
Neil A Libby, has left for boston. Mr. 
McKinnon while here made a large num­
ber of friends, his order hook being well 
tilled.

-Miss Annie bell, formerly bookkeeper 
at the Crosbic Hotel, was a visitor to 
the city a few days ago. Her many 
friends were glad to see her looking so 
well.

Ellis A Co. have secured the agency 
for Peter’s chocolates and Sunlight soap. 
This is a progressive firm, the manager, 
VY. Ellis, being very popular with all 
classes.

Most of the buyers for the large firms 
who have been in Canada, the United 
States and England are now home. 
Every steamer is bringing large quanti­
ties of Spring goods.

P. Tcmpleman, the merchant prince of 
bonavista, has bought the McKay resi­
dence in St. John’s and in future will 
reside here, still continuing his large- 
business interests in bonavista, Cata­
lina, King’s Cove and other places.

A company has been formed to take 
over the business conducted by F. P. 
Woods and the Crown -Manufacturing Co. 
both these firms manufacture confection­
ery, syrups, etc. Mr. Woods also runs 
three restaurants.

The Robinson Export Co., of boston, 
who have an olfice here, have just re­
ceived two schooner loads of American 
goods from boston. There is no more 
popular visitor to this colony than the 
president of this company, Col. H. Rob­
inson.

J. H. Roberts, manager for Newfound­
land of the Vim Tea Co., returned the 
first of the week from spending Sunday 
at Carboneau. Mr. Roberts is making a 
line showing with the tea he represents ; 
being an expert tea man he is able to 
show his customers how little the other 
lea men know about tea.

The Royal Stores Choral Society will 
soon give a concert for some local char­
ity. They have some fine talent and the 
general manager, S. MacPhearson, does 
everything to encourage it. He has fur­
nished the society with a teacher, piano,

hall, etc. By such things as these Mr. 
MacPhearson has endeared himself to all 
his employes.

SAN FRANCISCO EARTHQUAKE.
Edwin M. Levy, of Toronto, was in 

the Palace Hotel at the time of the 
earthquake and sent a few words by pen­
cil, of the sad sights and calamity. The 
people had about two hours to remove 
all their effects before the fire reached 
the Palace Hotel. Lawrence J. Levy, 
of United Factories, Limited, is a broth­
er to the above. Further particulars 
will he sent later on with photos of the 
wreck.

FISHERY AMALGAMATION.
At Gloucester the consolidation has 

taken place of four large fishing con­
cerns under one name. The firms are 
Slade Gorton A Vo., John Pew & Son, 
David b. Smith & Co., and Reed & 
Gamage, and will in future be known to 
the business world as the Gorton Pew 
Fisheries Co. John Pew A- Son is the 
oldest in the fish business with a record 
of over a century in the fish producing 
and packing ; David B. Smith A Co. are 
the biggest wholesale producers of fish 
on the coast and the owners of the 
largest fleet of vessels from any port on 
the Atlantic coast ; and Slade Gorton A 
Co. and Reed & G amage, as packers of 
fish, are equally well known.

The consolidation will enable the new 
concern to greatly increase its business, 
and the combined capitalization is esti­
mated at $1,500,000, if not more. Each 
firm will continue its business as hereto­
fore at its own address, while the gen­
eral manager will have an office in the 
centre of the city.

The new concern will have a fleet of 
29 vessels, 21 now going from the firm 
of David b. Smith A Co. and 15 from 
John Pew A Son, making the largest 
fleet of fishing vessels operated by any 
concern on the Atlantic coast. Com­
bined with this are the two large fish 
packing concerns on the coast, so it can 
be seen at once that the consolidation 
of four such concerns is an event of im­
portance not only to themselves, hut to 
the city of Gloucester and the fishing in­
terests of the world in general.

The consolidation of this quartette of 
big concerns^ means much. What effect 
this will have upon the prosecution of 
the herring fishery in Bay of Islands re­
mains to be seen. Three of the above 
named firms have prosecuted herring fish­
ery with success, and it is more than 
likely that the new concern will go into 
the business on a larger scale than it 
was possible by the individual firms.

A COMPREHENSIVE BOOKLET.
Swift A Company, packers, of Chi­

cago, have issued a very comprehensive 
little booklet illustrated with excellent 
pictures of their plant and the different 
offices in the building from the ground 
up to the fifth floor. The reading mat­
ter is concise, such as will appeal to the 
busy merchant, and altogether the book­
let is a credit to this enterprising com­
pany.

LOBSTER PROSPECTS.
The lobster catch on ports of the east­

ern shore promises well this season. The 
Plant liner Aranmore, which sailed re­
cently for Boston, took 316 crates of
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live lobsters, which is nearly as large as 
any shipment last season. Last week 
she took only a small number of crates. 
Of the 316 crates shipped about 150 
crates came in the steamer Dufferin from 
eastern shore ports.

BUSINESS PERSONALS.
Aitlmr Jones, of Gunn, Langlois A 

Co., Montreal, is hack from his trip to 
Great Britain.

A. C. H. Froeme.ke, a well-known 
Montreal authority on cheese and but­
ter, has cabled his arrival in London to 
friends.

James Patterson of Patterson Bros.. 
East Toroibto, united with the great 
army of benedicts on Wednesday, April 
18.

II. George Price, one of IL P. Ec- 
kaidt A Go’s representatives in West­
ern Ontario, is ill with typhoid fever 
and R. O. Robinson is tilling the gap.

V. W. Griffin, of Griffin A Skelley, 
California, fruit merchants, in company 
with A. H. Tippet, of Montreal, left for 
Toronto and the West on a business trip 
last week.

A. Bodenweiser (Bode), of the Bode’s 
Gum Co., Montreal, expects to leave 
shortly for his annual trip to the coast. 
He will visit Toronto, Winnipeg, Chicago 
and other centres.

Jas. Wilson, of Crookston, N.D., has 
been appointed manager in the sales de­
partment of Foley, Lock A Larson’s 
Winnipeg biscuit factory. Before leav­
ing Crookston he was given a compli­
mentary banquet by his business asso­
ciates and friends.

Clias. Sutherland, the Detroit man­
ager of the “Salada” Tea Co., was in 
Toronto last week and reports business 
on the ground covered by his branch as 
being highly satisfactory. From the 
State of Michigan alone he states an in­
crease of over 10,0110 lbs. so far this 
year is shown.

HINTS TO BUYERS.
The first consignment of Holbrook’s 

pure malt vinegar in 25-gallon ban els, 
which leaves England for Canada on 
May 5, is now all sold. The second con­
signment leaves England on May 19. The 
whole of Ibis consignment is not yel 
placed. A few more orders can be book­
ed up to May 12 at attractive prices.

White A Co., Limited, are receiving 
cars of berries from North Carolina 
daily, which are being sold at auction.

NEW AGENT APPOINTED.
Geo. E. Fisher, of the Burlington Can­

ning Co., Limited, Burlington, Ont., 
was in Montreal last week and appoint­
ed J. II. Maiden, of that city, Montreal 
agent for his company.

MR. MONTGOMERY ILL.
Mr. Montgomery, of Thos. Montgom­

ery A Sons, Montreal, is at present laid 
up at the hospital with an attack of 
appendicitis. He was taken ill in New 
York and compelled to return to Mont­
real. He went to the hospital imme­
diately and underwent an operation. He 
is progressing favorably.
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^GRUe&, K.W, Oo., Toronto.

McLaren’s, W. D., Montreal.
Biscuits, Confectionery, Btc

Canadian Shredded Wheat Co., Niagara 
Falls, Ont.

Cowan Co., Toronto.
Jacob, W. & R., 4 Co., Dublin, Ireland. 
Kingery Mfg. Co., Cincinnati. 
McLauchlan, Sons 4 Co., Owen Sound. 
M dure 4 Langley, Toronto.
Mooney Biscuit St Candy Co., Stratford 
Mott, John P., 4 Co., Halifax. N.S. 
National Licorice Co., Brooklyn, N.Y. 
Stewart Co., Toronto.

Brooms and Brushes.
Nelson, H. W. St Co., Toronto.
Woods, Walter, St Co., Hamilton. 

Canned Goods 
Balfour It Co., Hamilton.
Canadian Cannera, Hamilton.
Manitoba Canning Co., Grande Pointe, 

Man.
Turner, James 4 Co., Hamilton, Ont. 

Cash Registers• _
National Cash Register Co., Dayton, O. 

Cash Sales Boohs.
Carter-Crume Co., Toronto.

Cheese Cabinets. „
Walker Pivoted Bin and Store Fixture 

Go.. Toronto.
Cigars, Tobaccos, Btc•

American Tobacco Co., Montreal.
Empire Tobacco Co., Montreal 
McDougall D., * Co., Glasgow, Scot. 
Payne, J. Bruce, Granby. Que. 
Sherbrooke Cigar Co., Sherbrooke, Que. 
Tunkett. Geo. &., 4 Son Co.. Hamilton. 

Clothes Unes.
Hamilton Cotton Co., Hamilton.

Cocoas and Chocolates 
Baker, Walter 4 Co., Dorchester, Mass. 
Benedect, F. L, Montreal.
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, St Co., London, Eng. 
Lowney, Walter M., Co., Boston, Mass. 
Maclure 4 Lang ey, Toronto.
Mott, John P.. 4 Co.. Halifax, N.S. 
Peter's Chocolate, Montreal 
VanHouten's—J. L. Watt 4 Scott.Toronto

Computing Scale Co., Toronto.
Toledo Computing Scale Co..*Hamilton.

Concentrated Lye.
Gillett B. W., Co., Toronto.

Condensed Milh and Cream.
Borden's—Wm. H. Dunn, Montreal. 
Truro Condensed Milk Co., Truro, N.S.

Consulting Chemists.
Kaufmann, W. P., Toronto.

Counter Chech Boohs. Etc
Allison Gupon Co.,Indianapolis, Iud. 
Carter-Crume Co., Toronto.

Cordials•
Montserrat Lime Juice. Montreal.

Crockery. Glassware and Pottery.
Campbell's, R., Sons, Hamilton, Ont. 
Cassidy, John L., Co., Montreal 
Go wans, Kent 4 Co., Toronto

Dairy Produce and Provisions
Clark, Wm., Montreal.
Dawson Commission Co., Toronto. 
Fearman, F. W., Co., Hamilton. 
MacLaren, A. F., Imperial Cheese Co.,
Montreal Packing Co, Montreal.
Park. Blackwell Co . Toronto.
Fewer, B H , Halifax, N.S.

Acme Can Works............................... 14
Adam Geo 4 Co................................. 2
Adamson, J. T., 4 Co. 2
Albert Soaps............... inside front cover
Allison Coupon Co..............................  17
American Cereal Co............................  60
American Chicle Co............................  59
American Tobacco Co ...............  57
Auer Light Co......................................  18
Baltour 4 Co........................................  21
Benedict Frank L., 4 Co.................... 54
Bidwell. W. E...................................... 2
Blue Ribbon Tea Co............................  9
Bradstreet’s.............................................55
Braid. Wm., 4 Co................................ 63
Campbell's, R.. Sons.. ..inside back cover
Canada Brokerage Co.......................... 3
Canada Maple Exchange...................... 55
Canada Paper Co.................................. 50
Canada Sugar Refining Co ................

inside front cover
Canadian Cannera................................ 47
Canadian Press Clipping Bureau........

inside back cover
Canadian Salt Co.................................  6
Capstan Manufacturing Co................ 16
Carman, Joseph................................... 2
Carrier. P. W........................................ 2
Carter-Crume Co.................................. 16
Cassidy, John L., Co ............................12
Ceylon Tea Association.......................  4
Chase 4 Sanborn.................................. 9
Choyne, J A......................................... 50
Clark, W................................................  43
Oodville-Georgeson Co..........................39
doles Manufacturing Co...................... 16
Colson, C. E., 4 Son... outside back cover
Computing Scale Co............................. 16
Connors Bros..........................................51
Cowan Oo... —........................................ 52
dox, J. 4 G.............................................. 56
Crain, Holla L. Co..............................  15
Davenport, Percy P............................. 39
ttwldeoe à Hay............................... 11
Dawson Commission Oo........... . 40
Distributors Co ...........................  ...49
Dominion Brokerage Co...................... 2

................ I do. inside front cover

Rutherford, Marshall 4 Oo., Toronto. 
Ryan, Wm., 4 Co., Toronto.

Financial Institutions d* Insurance
Bradstreet Co.

Fish
Bickle, John W., 4 Greening, Hamilton. 
James, F. T., Co., Toronto 
Me William 4 Everist. Toronto.
Millman, W. H„ 4 Sons, Toronto. 
Windsor, J. W., Montreal.

Flavoring Extracts.
Capstan Mfg. Co., Toronto.
Imperial Extract Co., Toronto.

Fly Pads.
Wilson, Archdale, Hamilton, Ont.

Foreign Importers-
Boyo, Thos., 4 Co., Liverpool, Eng. 
Doughty, A. 0., 4 Co., London, Eng. 
Gaitskell, J. H., Liverpool, Eng.
Hall, R. C., 4 Co., London, Eng.
Lethem, John, 4 Sons, Leith, Scotland. 
Little, Geo., Manchester, Eng.
Marshall, James, Aberdeen, Scotland. 
Neubeck 4 Schipmann, Hamburg, Ger. 
Rapp, Herman, 4 Co., Liverpool Eng. 
Scott, David, 4 Co., Liverpool, Eng. 
Sowerbutts, A. E.. 4 Go., London, Eng. 
Vincentelli, P. 4 F., Antwerp.
Whiteley, Muir 4 Co., Liverpool, Eng. 
Wickes. Hamilton, 4 Co., London. Eng. 

Fruits—Dried» Green, and Nuts 
Davidson 4 Hay, Toronto.
Dawson Commission Co,, Toronto. * 
Distributors Co., Toronto.
Rby. Blain Co., Toronto. *
Gibb, W. A., 4 Co., Hamilton.
Gillard, W. H., 4 Co., Hamilton. Out. 
James, F. T., Co., Toronto.
Kinnear, Thos., 4 Go., Toronto.
Lucas, Steele 4 Bristol Hamilton 
MoWiiliam 4 Everist. Toronto.
Millman W. H., 4 Sons, Toronto. 
Rattray, D., 4 Son, Montreal.
Robinson, O. E., Ingereoll.
Rose 4 Laflamme, Montreal 
Smith, E. D., Winona, Ont.
Stringer, W. B., 4 Co., Toronto.
Tippet, A. P., 4 Co., Montreal.
Turner, James, 4 Co., Hamilton 
Walker, Hugh, 4 Son. Guelph.
Warren Bros. 4 Co., Toronto.
White 4 Co.. Toronto.

Gelatine.
Cox, J. 4 0., Edinburgh, Scotland. 
Nicholson 4 Brock. Toronto.

Grain, Flours and Cereals.
American Pure Food Co., Montreal. 
Frontenac Cereal Co., Kingston.
Greig, Robert, Co., Toronto.
Kirouac, Nap. G., 4 Co., Quebec.
McFall. A. A., Bolton, Ont.
McLeod Milling Co., Stratford, Ont. 
Nicholson 4 Bain, Winnipeg.
Nicholson 4 Brock, Toronto.
Peterboro' Cereal Oo , Peterboro", Ont. 
Quance Bros., Delhi, Ont.
Saratoga Chips Co., Hamilton, Ont. 
Tanguay, Alf. T.. 4 Co. Quebec 
Western Canada Flour Mills Co.,Toronto 
Woodstock Cereal Co., Woodstock, Ont.

Grocers— Wholesale
Balfour 4 Co., Hamilton.
Canada Brokerage Co., Toronto.
C. E. Colson 4 Son, Montreal.
Davidson 4 Hay, Toronto.
Eckardt, H. P.,4 Co., Toronto.
Eby, Blain Co., Toronto.
Gillard, W. H., 4 Co., Hamilton.
Kinnear, T., 4 Co., Toronto.

Lucas, Steele 4 Bristol Hamilton. 
Turner. James, 4 Co., Hamilton.
Warren Bros. 4 Oo., Toronto.

Grocers’ Grinding and Packing
Machinery.

Coles Mfg. Oo.. Philadelphia. Pa 
Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher, A. D., Co., Toronto.
Sprague Canning Machinery Co., Chicago 

Hides, Shins. Etc 
Page, C. 8., Hyde Park, VL 

Infants’ Foods.
Keen, Robinson 4 Co., London, Eng.

Interior and Exterior Store Fittings 
Metal Shingle 4 Siding Co., Preston,Ont 
Walker Pivoted Bin 4 Store Fixture Co., 

Berlin.
Jams, Jellies, Btc

Batger s—Rose 4 Laflamme. Montreal. 
Goodwillie's—Rose 4 Laflamme, Mont real 
Smith, E. D., Winona, Ont.
Southwell 4 Co.—Frank Magor 4 Co., 

Montreal
Sutcliffe 4 Bingham, Toronto.
Upton, Thos., 4 Co.. Hamilton.

Ledgers—Loose Leaf.
Cram, Holla L Co . Ottawa. 

Manufacturers’ Agents, Brokers and 
Commission Merchants.
Adam, Geo., 4 Co., Winnipeg, Man. 
Adamson. J. T., Montreal.
Bidwell, W. E.. Toronto.
Carman, Joseph, Winnipeg, Man.
Carrier, H. W, Quebec.
Cheyne, John A., Winnipeg, Man 
Dawson Commission Oo.,Toronto. 
Dominion Brokerage Co., Calgara, Alta. 
Dunn, Wm. H., Montreal and Toronto. 
Gorham, J. W , 4 Co., Halifax N.S. 
Haszard, Horace, Charlottetown, P E. I. 
Hughes, A. J., Montreal.
Kyle 4 Hooper, Toronto.
Lambe. W. G. A., 4 Co., Toronto. 
McLauchlan, Joseph K , Owen Sound. 
MacLaren, A. F., Imperial Cheese Co., 

Toronto.
Millman, W. H., 4 Sons, Toronto.
Moose Jaw Fruit 4 Produce Co., Moose

Jaw.
Nicholson 4 Bain, Winnipeg.
Rutherford, Marshall 4 Oo., Toronto. 
Ryan, Wm., Go., Toronto.
Stevens, H. J., Montreal 
Taylor, W. A., Winnipeg.
Tees 4 Persse, Winnipeg.
Thompson, G. B., Winnipeg, Man. 
Tippet, A. P. 4 Co., Montreal.
Watson, Stuart, Winnipeg, Man.
Watt, J. L., 4 Scott, Toronto.
Western Cartage Co., Calgary , Alla. 
Wiseman, R. B, 4 Co., Winnipeg. 

Mince Meat 
Capstan Mfg. Co., Toronto.
Clark, Win., Montreal.
Fearman, F. W , Co , Montreal.
Lytle, T. A., Co., Toronto.
Nicholson 4 Brock, Toronto.
Wethey J. H., St. Catharines.

Oils-
Queen City Oil Go., Toronto.

Oil Tanks.
Bowser, S. F., 4 Co., Toronto.

Pass Boohs, Etc-
Allison Coupon Oo., Indianapolis, Ind.

Patent Medicines.
Mathieu, J. L, Co., Sherbrooke, Que.

Pickles, Sauces, Relishes, Btc.
Capstan Mfg. Co., Toronto.
Douglas, J. M.. 4 Co., Montreal.
Farrow, J. 4 Co., Peterborough, Eng.

INDEX TO ADVERTISERS.
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Bdwardsburg Starch Oo....................

outside front cover
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Ewing. 8. H.. 4 Sous........................  12
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Gillard, W. H.,4Co...........................  20
Glllett, K. W.,Oo., Ltd...................... 7
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Go wans, Kent> Co., .outside back cover 
Greig, Robt..1..Oo.. 19
Gray, Young 4 Sparling...................... 17
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Imperial Extract Co............................ 54
Jacob, W. 4 R., 40o............................ 54
James, F. T., Co...................................  49
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Kingston "Gleaner"....inside back cover
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Lambe, W. G. ▲.................................... 2
îîM^.*^ï.v.v.v.:.v.::::l44
Lowney, Walter M. Oo...........................64
Loons, Steele a Bristol ............ 20
Lytle, T. A., Oo...................................  7
McDougall, D., A Co................ 57

Holbrook 4 Co., London, Eng.
Lytle. T. A., Co., Toronto.
Paterson's— Rose 4 Laflamme. Montreal
Purnell. Webb 4 Co , Bristol. Bug 
Rowat'e Pickles. Montreal.
Suaut Co.
Sutton, O, F.. Sons 4 Oo.. London Eng 
Taylor 4 Priogle, Owen Sound, Ont

Polishes—Metal-
Nickel Plate Polish Co., Chi- ago.
Oakey, John. 4 Sons, Loudon, ting.

Polishes—Stove
James Dome, W. G. A. Laud-e 4 Co 

Toronto.
Morse Bros., Canton. Mass.

Refrigerators.
Eureka Refrigerator Co., Toronto. 
Fabien. C. P., Montres!
Hanson, J H, Montreal

Salt
■Canadian Salt Co., Windsor. Ont.

Gray. Young 4 Sparling, Wiugham, Ont 
Toronto Salt Works, Toronto.

Soap.
Albert Soaps, Montreal.
Duncan Co., Montreal
St. Croix S tap Co., St. Stephen, N B

Soda— Baking-
Church 4 Dwight, Montreal.

Starch-
American Pure Food Co . Montreal. 
Brantford Starch Works, Brantford. 
Bdwardsburg Starch Co.. Cardinal. Ont. 
St. Lawrence StarchCo., Port Credit. 

Sugars, Syruhs and Molasses. 
Canada Sugar Kefiniug Co., Montreal. 
Dominion Molasses Co.. Halifax, N.S». 
Bdwardsburg Starch Co.. Cardinal, Vui. 
Kenney, T..4S m.. Hallerton. Que 
Lucas. Steele 4 Bristol Hamilton. 
Ontario Sugar Co.. Berlin, Ont.
" Sugars Limited. Montreal.
Tippet. A. P., 4 Co.. Montreal 

Teas, Coffees, and Spices- 
Balfour 4 Co . Hamilton 
Blue Ribbon Tea Co.. Toronto.
Braid, Wm., 4C&, Vancouver, B.C. 
Ceylon Tea Traders Ass n.
Chase 4 Sanborn, Montreal
Cod ville 4 Co., Winnipeg and Brandon
Ewing, S. H. 4 A. S., Montreal.
Ewing, S. H 4 Sous, Montreal 
Gillard, W H., 4 Co , Hamilton 
Greig, Robt. Co., Toronto.
Japan Tea Traders Ass n.
Koopman. G. C.. Amsterdam and Rot 

terdam
Minto Bros . Toronto 
Mokara Mills, Montreal 
Salada Tea Co., Montreal and Toronto 
Symington, T., Edinburgh. Scot. 
Todhunter. Mitchell 4 Co.. Toronto. 
Truro Condensed Milk Co.. Truro, N.S. 
Turner, James. 4 Co.. Hamilton. 
Warren Bros.. Toronto.
Wood. Thos., 4 Co.. Montreal. 

Vinegar and Cider 
Wilson. W. H.. Co. TilUvuourg, Out.

MoLaren's Cooks' Friend Baking
Powder.................. inside back cover

McLauchlan. J. K................................ 50
McLauchlan 4 Sons Co....................... 55
McLeod Milling Go................................. 46
Mc William 4 Everist ... 48
MacLaren's Imperial Cheese Co......... 2
Maclure 4 Langley.................................52
Magor, Frank............outside front cover
Manitoba Canning Oo..........................  40
Marshall, James............................ .. 14
Meugert, Gagnoli 4 Cie....................... 20
Metal Siding and Shingle Co............... 13
Methveu, J., Sons 4 Co.......................  14
Miller Bros............................................ 45
Millman, W. H.. 4 Sons..................  . 2
Minto Bros. 4 Co..................................  19
Mokara Mills....................................... 10
Montreal Packing Co.......................... 40
Mooney Biscuit and Candy Oo. .... 53 
Moose Jaw Fruit and Produce Co.... 2
Morse Bros........................   9
Mott, John P., 4 Oo............................  52
National Cash Register Co................. 15
National Licorice Co.. inside front cover
Nestle s Chocolate................................  56
Nicholson 4 Bain................................. 3'J
Nicholson 4 Brock................................ 43
Nickel Plate Stove Polish Oo............ 43
Oakey, John, 4 Sons............................  16
Oakville Basket Oo................................ 48
Ontario Sugar Oo..................................  62
Page, Carroll S.....................................  43
Park, Blackwell Co.............................. 40
Patrick. W. G . 4 Oo............................  2
Payne, J. Bruce...................................... 56
Peterboro’ Cereal Co.............  45
Power, B. H............................................43
Purnell. Webb 4 Co............................  11
Rapp, Herman 4 Oo.............................  14
Rattray, D , 4 Sous.............................. 8
Reckitt's Blue........................................ 63
RoUmm. O. B. ................................... 48
Rose 4 Laflamme........................... 8. 62
Rowat 4 Co..........................................  11
Rutherford, Marshall 4 Oo...................43
Ryan. Wm., Oo........................................ 43

Fair bank, N R. 3o , Montreal.
Gillet t, E. W. Co., Toronto.
ReckittsBlue -Gilmour Bros.. Montreal 

^wyer Crystal Blue Co., Boston, Mass.

Woods, Waiter, 4 Co., Hamilton.
Wrapping PaPor. Paper Bags.

Canada Paper Co., Toronto.
Hamilton Cotton Co., Hamilton, Out.

Gillett, B. W., Co., Toronto.

"Salada ' Tea Oo.................................... 7
Saratoga Chips Co.................. 45
Sawyer Crystal Blue Co...................... 39
Scott. David, 4 Co................................. 14
Sells Commercial.................................. 55
Sherbrooke Cigar Co............................ 59
Smith. E. D. ........................................  50
Sowerbutts, A. E , 4 Oo.................... 14
Sprague Canning Machinery Co......... 55
St. Charles Condensing v'o.....................51
Stevens, H. J........................................  2
Stewart Co.................................. ’ 52
Stringer, W. B.,4 Co............................. 49
" Sugars " Limited........................  18. 53
Sutton. G. P.. Sons 4 Oo...................... 17
Symington W , 4 Co............................ 6
Tanguay. A f T., 4 Co........................ 46
Taylor, W. A...................... 50
Taylor 4 Pringle................................... g
Tees 4 Persse................ 50
Thompson. G. B ... 2
Tippet, Arthur P., 4 Co...................... 1
Tixfd. J H-, 4 Son.............................. 51
Toledo Computing Scale Co............... 17
Toronto Salt Works ............................  43
Truro Condensed Milk Co . Limited.. 10
Tuckett, Geo. E., 4 Son Oo...... ............ 56
Turner, James, 4 Co............................  21
Upton, Thos.. 4 Co............................... 55
Vincentelli, P. 4 F...............................  14
Walker, Hugh, 4 Son .......... ... 50
Walker Pivoted Bin and Store Fix­

ture Co...................................... 16, 18
Watson, Stuart . ................................ 2
Western Canada Flour Mills Co........ 45
Western Cartage Co.............. . 2
Wethey, J. H............ outside back cover
While 4 Oo......................................... 49
Whiteley. Muir 4 Oo............................ 14
Wickes, Hamilton 4 Co....................... 14
Wilson. Archdale .. ...... ............... 43
Winn 4 Holland...........inside back cover
Wiseman, R. B , 4 Co....................... 2
Wood. Tboma*. s Co .... 64
Woods. Walter. 4 Oo............................ 43
Woodstock Cereal Oo............................. 46
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THE UNIVERSITY ACT.
In the provisions of the University 

Act, which is now being considered by 
the Legislature of the" Province of On­
tario, it is gratifying lo note an honest 
attempt to solve a question which has 
for too long a period been neglected or 
minimized. It lias now been undertaken 
aggressively, and the present hill fol­
lows with fair exactness the recom­
mendations made in the report of the 
University Commission recently issued.

The main features of the new legisla­
tion ate the arrangements which have 
been made to guarantee the harmonious 
government of the university’s business 
and academic interests, and to provide 
sufficient revenue for current expenses.

For the -ovvrnment of the institution 
it would, at first sight, seem that a 
multiplicity of bodies have been created, 
whose powers and privileges might in 
practice overlap. Hut in reality there 
is a distinct division of duties, the busi­
ness management being quite separate 
from the academic.

The most impôt tant body is the board, 
to be known as “The Governors of the 
University of Toronto.” They are to be 
the successors of the present trustees, 
but with enlarged rights, powers and 
privileges, including the government, 
conduct, management and control of the 
university, and of its property, reve­
nues, business and affairs. Among the 
powers of the board may be mentioned 
the appointment of the president of the 
university, the principal of University 
College, and the deans of the various 
faculties ; the erection of necessary 
buildings, and the alteration (if it 
should he deemed expedient) of any 
other body except the senate. The hoard 
will consist of the chancellor and presi­
dent of the university, and thirteen per­
sons appointed by the Lieutenant-Gover­
nor in Council. These latter will hold 
office for six years.

The senate will manage the academic 
affairs of the university, and among its 
members will he a generous representa­
tion of the graduates, with four repre­
sentatives of the high school and col­
legiate institute teachers of the pro­
vince. Both appointed and elected mem­
bers will hold office for four years.

Convocation will he a body consisting 
of all graduates of the University of 
Toronto and federated universities. It 
may meet at the call of the chancellor 
to consider questions affecting the well­
being of the university, and make repfe- 
sentations to the board and senate.

The eouneil of the faculty of arts is 
a bodv which, practically speaking, ad­
vises the senate upon the conduct of 
academic affairs within its own sphere. 
Although really managing the examina­
tions for the faculty of arts, if looks to 
the senate for final anproval. There is 
a similar council for all the other facul­
ties and also for University College.

Perhaps the most radical change pro­
posed is the new body to he known as 
thé caput, which will consist of the 
president, principal of University Col­
lege, heads of the federated colleges and 
universities, and deans of the faculties. 
The caput is to exercise powers as to 
discipline, and to deal with all such 
matters as may be assigned to it by the 
hoard or senate. It may also advise the 
president.

The ornamental head of the university 
is, as now, to be the chancellor, who 
will he elected by the graduates. He is 
to hold offire for four years.

Finally, there is the president, who is 
to he, in fact as well as in name, the 
chief executive officer of the university. 
He will have general supervision over 
academic work, will he a member of all 
faculty councils, and chairman of the 
senate. It will, moreover, be his duty 
to confer degrees, in the absence of the 
chancellor, to suspend, if necessary, any

member of the teaching staff of the uni­
versity or University College, to make 
recommendations to the board as to all 
appointments, promotions and removals, 
and to report annually upon progress 
and efficiency of academic work.

Another aspect of the new bill which 
will meet with commendation is the en­
couragement that is being given the 
newly federated Trinity College to take 
up quarters in Queen’s Park. It is to 
he hoped that this will soon he accom­
plished.

All these provision's are of great, inter­
est to the students, graduates and in­
tending students of the university. But 
the entire province will be concerned, 
and, it is hoped, gratified by the finan­
cial arrangements proposed, by which 
the university will be placed on a much 
more secure basis than before. A cer­
tain number of acres (as yet undeter­
mined) of public lands will be set aside 
as a permanent endowment, and a cer­
tain proportion of the average yearly 
gross revenue from succession dues, to 
provide for the maintenance and sup­
port of the university and University 
College.

For their effort to meet squarely the 
problem of higher education, and to im­
prove the status of the provincial uni­
versity, academically and financially, the 
Ontario Government are lo be congratu­
lated. , "*

DUST AND BUSINESS.
Toronto is struggling with the dust 

|irohlem. On many of the side streets 
running to the main thoroughfares the 
old-fashioned macadam is still in vogue. 
With the disappearance of Winter and 
the advent of Spring much mud abound­
ed which in turn became dust. Much 
of l his was nat tit ally blown into the 
main thoroughfares, many of which are 
business streets. The evil arising from 
this dust does not lie with the side 

'sireels alone. The asphalt mads have 
been allowed to become badly out of 
repair and have in themselves become 
'the sources of much dust and dirt.

The people generally, and business 
men in particular, for the latter are suf­
ferers in a double sense, are naturally 
'up in arms against this state of affairs.

The condition of the streets is a dis- 
'graee to a city of the importance and 
resources of Toronto; hut it is only 
what might he expected, for in civic 
administration, as well as. in business 
management, incompetence is hound to 
bring evil in its train. In other words 
von get what you pay for. If you ap­
point incompetent managers there is 
hound to be bad management and if yon 
elect to public offices chiefly men who

4
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-,,i drawn friun the army of professional 
oilheelers, you cannot expect good 
ir government.
ii Is to be hoped that the Hoard of 

i ;ule of Toronto will take this matter 
It" the business men do not move in 

matter, who will ? The hoard of 
nlc has recently shown evidence of 
,re aggressiveness and it is to be hoped 

11: is aggressiveness will spread to lintni- 
, ;d matters.

If Toronto had a business like voun- 
,1 who saw that certain things should 
I done and did them, the dust problem 
ii,,ii is now bothering the Queen City 
„.,uld not have an existence.

PORK PACKERS' PROBLEMS
The recent receipt of cable advices 

from Kngland of a drop of three shill 
jugs per cwt. on Canadian bacon is 
somewhat disconcerting at the present 
juncture.

To most dealers, even those who are 
closely in touch with foreign markets, 
ihis must have been something of a 
surprise. It has been realized for some 
time that ruling prices were high, too 
high for healthy markets, still, in face 
of that, considering the world’s short 
supply of hogs, a drop such as the one 
mentioned was not expected.

At the commencement of the recent 
agitation in the packing industries, it 
was pointed out in The Canadian Uro- 
m that there was a margin of values 
on the foreign markets beyond which it 
«mild be impossible to force things. It 
would appear as though that point has 
been reached. Some of the wholesale 
dialers, particularly at Manchester, 
Kngland, have for some time been 
stoutly advocating some movement in 
order to meet the situation on that 
side, the favored plan being an advance 
to the public on the part of the re 
i liter.

It has been stated by the kuglish 
m ss that the retail grocer is selling 

ids bacon at the same price as that 
ruling in 1U04, when the wholesale prier­

as some five to six shillings per cwt.
' low present prices, so th#it he has 
ini merely selling bacon for the eon- 
uience of his customer at no profit, 
id probably at distinct loss.
I'lie endeavor to make concerted 

movement on the part of retailers 
ems to have fallen through, hence the 
ily other course was to bring down 
iiolesale values. The British consum- 

>i is conservative to a fine point. He 
•mid rather do with less breakfast ba­
il than give what he would consider a 

ibulous price.
The arrival on the market at such a 
itical juncture of increased supplies of 

Ihinish bacon, which is in direct compe

tition with Canadian, was probably the 
final factor in bringing down prices. 
Danish farmers are probably ahead of 
Canadian in seeding operations, and on 
that account in a position to give re­
newed attention to the marketing of 
hogs. It was not expected that any 
material change would have occurred 
for several months, not at least until 
the Canadian supply had materially in 
creased.

There are already signs which indi­
cate that packers arc disposed to give 
more serious attention to the Domestic 
trade, and let the export trade severely 
alone whilst present unremunerative 
conditions prevail Such a course 
would be of serious moment to the 
farmers of this country. A trade oner 
let go is not so easy of recovery, and 
after all it is the export trade upon 
which the farmer must rely if hog rais 
ing is to become a paving venture.

WHO PAYS THE SHOT?
Toronto’s post ollicc fire has raised the 

question of responsibility for losses in­
curred by tlie destruction of registered 
letters. Fortunately no registered mail 
fed this blaze, but there remains the 
omnipresent If. The Government has 
always disclaimed responsibility for 
lost, destroyed or stolen registered mail; 
the issue, therefore, is between the ad­
dresser and fhe addressee.

It is a postal regulation that as soon 
as a letter or any postal matter is mail­
ed it becomes the property of the per­
son to whom it is addressed. So if you 
vent a hasty spleen oil paper and mail 
it, then think better of it, you cannot 
get it back, unless, perchance, you mis­
direct it and it comes to you in time 
through the medium of the postal grave­
yard.

Two prominent wholesalers, a grocer 
and a draper, gave the daily press inter­
views on the subject and both left the 
loss at the door of the wholesale house, 
presuming the destruction of a register­
ed letter by which a customer had re­
mitted money. ,1. W Woods, of the 
Gordon, Mackav Co., said that in 
view of the postal regulation he thought 
the wholesaler would be responsible for 
letters mailed to him because once mail­
ed they became his property. Hugh 
Blain, of the Eby, Blain Co., said : “In 
case the letter was registered we could 
hardly ask the customer to pay twice 
even had we the right to do so.”

The wholesalers are not at all unani­
mous in that view and there are two 
very obvious reasons against it. It 
would open up a large field for fraud, 
and the sender has absolutely safe meth­
ods ol transmitting money if he chooses 
to avail himself of them.

After the fire a postal official said 
“The post office is not responsible for
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the delivery of money sent by registered 
letter. II it were, a large field lor fraud 
would be opened up.” The same would 
be true if anyone other than the sender 
was to be held responsible, because only 
the sender knows how much or if any 
money at all is in a letter. When a let­
ter is registered the post office gives a 
receipt tor it, but it doesn’t know or 
care how much money there is in it. If 
the addressee is to be held responsible, 
then the addressor should be required to 
bring the money to the post office and 
place it in the letter in the presence of 
the official, getting a receipt not onlv 
for the letter but for the amount.

But why send money by registered let 
1er at all ? There are three absolutely 
safe means of remitting, by check, bv 
postal money order or postal note, and 
bv express order. If a dealer has a hank 
account, why, of course, that is the 
easiest avenue of liquidation and lias the 
pleasant advantage of leaving the whole 
saler to pay the exchange, all eighth, a 
tenth or a sixteenth of one per rent . 
according to Un- amount and the in 
timacy of one’s relations with the hank 
But the minimum is 15 cents, and for 
small amounts that is dearer than by 
money order or express order. The ex­
press and money order rates are the 
same With these sate methods to choose 
from, where neither fire nor quake can 
destroy nor thieves break in and steal, 
why should anyone else be responsible if 
a man chooses to send his money hv 
registered letter ?

The moral of it all is, adopt modern 
methods of business ; keep up with the 
game ; and it applies quite a-, aptly to 
buying goods and to selling goods as to 
paying for them.

THE EMERGENCY AT SAN FRAN 
CISCO

As our readers are well aware, for a 
few days following the great fire at 
San Francisco currenev in that citv 
was marked bv almost its total absence, 
so much so in fact that firms there who 
had representatives in Canada tele 
graphed to send forward a supply of 
gold in older that they might carry on 
business.

Among the firms who did this was 
Griffin & Skellvy. of San Francisco. 
Their representative here, Mr. W. G. A 
l.anihv. sent forward the necessary gold 
by express, but oil Saturday last re 
reived a telegram from his principals 
which read. “Mint vaults open: coin 
plentiful: do not need currenc- now, 
contents of our vault saved."

ADVANCE IN WESTERN SUGAR
At the moment of going to press we 

are advised of an advance of ffic. per 
100 lbs. on all sugars at western points
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Quebec Markets.
FLUCTUATIONS—

Sugar—Advanced 10c.
Tomatoes—Advanced 10c.
Molasses—Advanced 2c.
Maple Syrup—Advanced 2c.
Foreign Dried Fruits—Revised.
Fish—Revised.

Montreal, May 3, 1900.
During the week business generally 

has improved considerably in most 
lines. The changes in quoted prices of 
such lines as sugar and molasses re­
sulted in putting more life into the 
trade in these and other lines. Ocean 
navigation has now set in in earnest 
and the canals are nearly all opened up 
for the season. These conditions have 
already shown their effect on the trade, 
which is very beneficial, resulting in in­
creased business transactions between 
the larger centres and Small points in 
different parts of the country which are 
not conveniently reached before naviga­
tion opens. An advance of ten cents 
has taken place in sugar. Since the 
rise a Tittle more business has been 
done ari-ording to reports received from 
wholesale houses. Molasses has also 
gonCyiip two cents, and now commands 
30c. and up. At these figures, the same 
as^>Tovailed two or three weeks ago, 

Tfiere is a steady demand. Another 
line in which an advance is noticed is 
tomatoes. These are now up to $1.30 
per dozen, at which figure a fair con­
sumptive demand prevails. Reports 
current indicate hitrh prices for new 
stock salmon this Fall, owing to the 
noor season experienced at the coast. 
Tea is moving very well, and many or­
ders booked for shipment May 1 have 
been sent out. Coffee and spices remain 
firm at unchanged prices. It is said 
that most of the leading dried fruit 
houses in California are very nearly 
cleaned out. Prospects for the new 
crops are good, however, with the ex­
ception of apricots. Manufacturers say 
of the maple syrup season just over 
that, although the syrup was scarce, 
the quality was really first-class. Col­
lections are coming in better than they 
have been for some time past.

CANNED ROODS—There is a good 
steady consumptive demand for all 
canned goods, with no call for any line 
in particular. Tomatoes have advanced 
ten cents and now command $1.30 per 
dozen. Oallons have not changed. At 
this price there is a steady call for 
them. Higher ficures are anticipated 
before the arrival of the new stock. 
From present indications the price of 
13 C. salmon will be very much advanc­
ed over last year’s figures. Although a 
little early to speak of probable prices, 
it mav be stated that it is verv likely 
that grocers will have to nav from 
$1.70 to $1.75 per dozen for their new 
salmon. This is placing the price at a 
very reasonable figure. This has been 
an off year with the people on the coast 
and thev have been compelled to ad­
vance the price fifty cents so far. What

the ultimate price will be is yet to be 
seen.

No.T
Cherries—

2'a, red, pitted........................................... 2 12
2's, red, not pitted............................  1 67
2'e, black, pitted......................................  2 12
2’s, black, not pitted................................ 1 67
2’s, white, pitted........................................ 2 32
2’s, white, not pitted................................ 1 92

Currants—
Red, heavy syrup...................................... 1 60
Red. preserved..........................................  1 60
Black, heavy syrup.................................... 1 77è
Black, preserved........................................ 2 07*

Gal. apples.......................................................  2 77$
Gooseberries—

Heavy syrup............................................. 1 90
Preserved...................................................  2 12}

Lawton berries—
Heavy syrup.............................................. 1 77|
Preserved..................................................  1 95

Ppftch PM__
Yellow, flats, H........................................  1 70

“ “ 2..........................................  1 90
“ " 2J.........................................  2 60
" “ 3..........................................  2 85

whole 2 ........................................... 2 37|
White............2.............................................. 1 75

“ ............2*........................................... 2 50
•• ........... 3............................................. 2 70

Pie..................3........
Pie, not peeled, gal.
Pie, peeled.............

Pears—
Flemish beauty 2......................................  1 65

" “ 3......................................  2 12$
Bartlett............2....................................... 1 80

" ............21.....................................  2 171
“ ............3 ....................................... 2 32f

Pie....................3......................................  1 27*
Pie, not peeled..3....................................... 3 80
Pie, not peeled, gal................................... 3 271

Pineapples—
2’s, sliced............................................................
2's " grated.............................................
3’s “ whole..............................................

2‘s, Damson, light syrup
2's
21’s
3s
Gals. 
2 s
2’s
2fsSs
Gals. 
2’s 
2 s 21s 
3s
Gals. 
2’s 21's 
3*8

heavy syrup ............

“ standard..........
Lombard, light syrup . 

'• heavy syrup.......

“ standard................
Green Gage, light syrup ., 

“ heavy syrup..

" standard 
Egp, heavy syrup.........

Raspberries—
Red, light syrup .......................................  1 42
Red, heavy syrup...................................... 1 67
Red, preserved.........................................  1 87
Black, heavy syrup.................................. 1 62
Black, preserved....................................... 1 77

Strawberries—
2's, heavy syrup......................................
2's, preserved..........................................
Gallons, standard....................................  5 5

VEGETABLES
Asparagus—

2’s, tips.............................................
Beets, sugar...........................................

2’s! refugee.......................................

2- lb. tins, per doz............................
Gallon, per doz...............................

Peas—
2's, standard (No. 4) .... ...............
2's, early June (No. 3)...................
2’s, sweet wrinked (No. 2)...............
2's, extra fine sifted (No. 1)............

Pumpkins—
3- lb. tins............................................

Rhubarb—
2’s preserved...................................
3's, preserved...................................
Gallons, standard..........................

Spinach—
2’s, table..........................................
3’s, table..........................................
Gallons, table..................................

^"î*....................................
Tomatoes—

3-lb. tins, per dot............................
Gallon this, per doz......................

. 521
. 0 85

$0 821 
. 0 85

. 0 85 

. 5 00

. 0 621 
. 0 70 
. 0 821 
. 1 22$

. 1 171 
. 1 92 
. 2 66

. 1 421 

. 1 8211 
. 6 02

No?

2 10
1 65
2 10
1 65
2 30 
1 90

1 571 
1 771
1 75
2 05 
2 75

1 871
2 10

1 75 
1 921

1 671
1 87$
2 57$
2 82$ 
2 35

1 25
2 551 
4 50;

1 621
1 95
2 10
1 771
2 15
2 30
1 25
3 771 
3 25
2 50
2 25 
2 35 
2 60

1 00 
1 20 
1 571
1 85
2 95 
1 05 
1 35 
1 621 
1 90
3 15 
1 15 
1 471
1 72$
2 00 
3 45
1 521 
1 80
2 10

1 40 
1 65 
1 85 
1 60 
1 75

1 50 
1 65 
5 25

2 50 
0 95

$0 80 
0 821

0 60 
0 671 
0 80 
1 20

0 80

1 15
1 90
2 62
1 40 
1 80 
5 00

1 00

1 30 
3 021
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FISH
Lobster, tails ...............................................................  3 fiu

“ 1-lb. flats ......................................................... 3 fc
“ 1-lb. flats........................................................... 2 0v

Mackerel .............................................................  1 00 12
Salmon, Horse Shoe, Maple Leaf, Clover Leaf.
1-lb. Tails, 5 cases and over, per doz.............................  15
1-lb. “ less than 5 cases, “ ......................... 1 5. -,
1-lb. Flat, 5 cases and over, “ ......................... 1 v>:\
1-lb. “ less than 5 cases, “ ......................... 1 ?..
Arrow brand, 7$ cents less.
1-lb. “ 5 cases and over, " .........................  10
$-lb. “ less than 5 cases, " .........................  10 »
Low Inlet.
1-1 b. Flat, 5 cases and over, '* ......................... 0 0
$-lb. “ less than 5 cases, "     0!u
“ Thistle " baddies, 4 doz. 1-lb. flats, per doz..............  1 2 i
Canadian kippered herring, 4 doz. ovals,per doz.......... 1 i

“ fresh herring in tomato sauce, 4 doz.
ovals, per doz............................................................ J G.i

Canadian plain herring, per doz................................... 1 i
Scotch kippered herring, per doz....................... 1 35 1 i

“ herring in tomato sauce, per doz .......... 1 30 1 3.,

SUGAR—The market has-experience.I 
an advance since last week. The rise 
amounts to ten cents all along the lim 
The new York market advanced ten 
cents, and prices here went up short I 
afterwards. Since the advance then 
have been more inquiries on the part nf 
grocers. Orders from country district > 
have been fairly large since the ad 
vance.
Granulated, bbls. .............................................................. $4 10

" 1-bbls.......................................................... 4 25
" bags.............................................................. 4 05

Paris lump, barrels ......................................................... 4 65
“ " half-barrels..................................................  4 75
" “ boxes, 100 lbs................................................ 4 65
“ " boxes, 50 lbs.................................................. 4 75

Extra ground, bbls.......................................................... 4 50
'* " 50-lb. boxes............................................ 4 60
" " 25-lb. boxes  ................................... 4 70

Powdered, bbls.................................................................  4 30
" 50-lb. boxes....................................................  4 50

Phoenix.............................................................................. 3 95
Bright coffee....................................................................... 3 90

" yellow...................................................................  3 85
No. 3 yellow....................................................................... 3 80
No. 2 "   3 70
No. 1 " bbls.................................................................  3 60
No. 1 “ bags................................................................ 3 55

SYRUP AND MOLASSES — Quota 
tions on molasses have advanced again, 
and the figure now asked is 30c, as it 
was a couple of weeks ago. At tin- 
present figures very good demand is n 
ported, and wholesale houses repoit 
that, considering the season, very good 
business is being transacted. Latent 
cables from the Rarbadoes report a verv 
firm market at prices quoted. As wa- 
stated in last week’s report, the crop 
at the Islands is just about finished.
Bsrbsdoes, in puncheons.................................................. 0 3-

“ in bsrrels......................................................... 0 3 1
In helf-berrels ................................................  0 Mi

New Orleans................................................................  0 38 0 3;
Àntlmia.................................................................................  0 3-
Porto Rico........................................................................ 0 C.
Corn syrups, bbls................................................................. 0 0.;

“ t-bbls.................................................................. 0 0?i
“ J-bbh................................................................... 0 03
•• S8»-lb. pails........................................................ 1 31
•' 85-lb. pails......................................................... 0 9f

Csses, 8-lb. tins, 8 doz. per case...................................... 1 O'
" 5-lb. " Idea. " ......................................  8 3E
•• 10-lb. “ » das. •• ......................................  3 8'
“ 80-lb. “ , doz. “   SI'

•TEA—Business generally is very fai 
this week. Orders coming in fron 
points in the country have been of fai 
size, and what business has been trai 
sacted in large centres has been vei 
good. Japans are moving very freeh 
and some good orders have bee 
shipped. C'evlons and Indians are, pci 
haps, going as well, if not a little bet 
ter, than other lines at present, and in 
dications point to even better busines 
shortly. In nearly all teas order- 
which have been booked for Mav 1 ship 
ment were sent out during the week
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and this fact was the cause of increased 
activity in tea houses.
Japenft— Vine ....................................................... 0 18 0 30

Medium ...................................... . . 0 30 0 33
Good common .............................................. 0 18
Common................................................ 0 13 0 If*

Ceylon—Broken Pekoe ......................................  0 25 0 38
Pekoee...................................................  0 17 0 30
Pekoe Souohongs................................... 0 15 0 20

Indian—Pekoe Souchongs................................... 0 15 0 18
Ceylon greens—Young Hysons ......................... 0 17 0 18

Hysons .................................... 0 16 0 17
Gunpowders ............................ 0 13$ 0 14

China greens—Pingsuey gunpowder, low grade. 0 11 0 15
" “ pea leaf  0 19 0 22
“ “ pinhead... 0 28 0 32

Congous—Moning, finest ................................... 0 30 0 40
“ choice...................................  025 0 30
" tine ......................................  0 18 0 25
“ good common...................... 0 12* 0 15

Pakling,—boxes...................................  0 15 0 20
tine....................................... 0 2i 0 30

COFFEE—The market remains firm 
at prices quoted. Latest advices from 
primary markets say that the tone is 
steady at present, and inclined towards 
firmness. Fair business is being done 
throughout the province, although or­
ders are not so large as they might be.
Timeice.......... ............................................. S 12* 5 U
•T»»»......................................................................... 2J3 0 W

rio, no. ? ..................................................................... 2 2212 !?
Santo.......................................................................Î 12* î Hi
Maracaibo ..................................„........................  0 11 •* 13t

FOREION DRIED FRUITS—Reports 
received from California state that 
nearly all the leading houses there are 
about cleaned up in most lines of dried 
fruits, and that there are only a few 
lots of seeded raisins left. The latter 
are very strong and prices are firm. The 
outlook is good for the coming crops 
with the exception of apricots. Very 
good business is being done in currants. 
The market in Greece continues firm. 
Valencia raisins are moving freely, and 
are getting cleaned up gradually.
Valencia Raisins—
Fine off-stalk, per lb..................................... .
Selected, per lb...............................................
Layers. 44 .................................................
Dates-
Dates, Hallowees. per lb ...............................
Californian Evaporated Fruits—
Apricots, per lb...............................................
Peaches, “ ................................................
Pears, 44................................................
Malaga Raisins—
London layers..................................................
" Connoisseur Clusters ”................................

" " f-boxes.......................
Royal Buckingham Clusters,” i-boxes.......

" 44 boxes..........
" Excelsior Window Clusters,”....................

" ” " h.............................

Californian Raisins—
Loose muscatels, fancy seeded, in 1 lb. pkgs. 

'I “ choice seeded, in 1-lb. pkgs.
« || scroll ",!.*!.* .*.*!.*.* .* .*.’ .* .*.’.'." ! '.

0 04 0 04* 
0 04| 0 0M 
0 06 0 05|
0 04 0 04*

0 13* 0 14 
0 121 n 14 
0 13* 0 15

0 091 o 091 
0 081 0 OP* 
0 071 0 OR 
0 06 0 08*

3040s ..............................................................
40-50s..........................................................
6M0s..........................................................
80-70S..............................................................
70-80$..........................................................
80-Ms......................................................
90-lOOs........................................................
Oregon prunes (Italian style), 40-50e ..

•• " fiOAOs .
Oregon prunes (French style), 60-70s .. 

“ ** 90-100s
" 44 100-12ÛS .

Currants—
Filiatras. uncleaned, barrels................
Fine Filiatras, per lb., In cases.............

“ cleaned............
" " in 1-lb. cartons

Finest Vostizzas " ...........................
Amalias 14 ....................... ...
Sultana Raisins—
Sultana raisins, per lb...........................

41 44 1-lb. carton..................

Per lb.
0 09* 0 094 

. 0 08* 0 09 

. 0 08 0 08*
. 0 07* 0 08 

0 07 0 07*
. 0 06 0 06*
........ 0 06
........ 0 061
........ 0 071
........ 0 07*
........ 0 06
........ 0 05

............ 0 05*
. 0 06* 0 07
. 0 06* 0 06
........  0 07
.. 0 06* 0 07* 
.......... 006

.. o 06* 0 08

.......... 0 00
Eleme Table Figs—
Six crown, extra fancy. 40-lb. boxes.........
Four crown, fancy, 10-lb. boxes...............
Three crown.................. ..............................
Glove boxes, tine quality, per box ..........
Fancy washed figs, in baskets, per basket.

" pulled tigs, in boxes, per box.......
44 stuffed tigs, " 44 __ _

12-ox. boxes..................................................

.... 0 13
. 0 09 

0 07 0 07*.... 0 11 
.... 030 
.... 0 23 
.... 0 38

0 06* 0 07

SPICES — The market continues to 
advance at primary points, although 
here the prices have not been material­
ly affected. Nutmegs are subject to 
rather good inquiry. Peppers are firm 
as are also gingers.

Per lb.

Allspice.........................
Nutmegs.........................

RICE AND TAPIOCA - Although
tapioca is still going up at the primary 
market, the prices here remain file. It 
is only reasonable to expect, however, 
that shortly there will be an advance 
on this figure, since it will soon be im­
possible for importers to bring the ar­
ticle into the country under that price. 
Rice remains unchanged with a little 
better demand.
B rice, In 10 loi......................................................... 3 05
B rice, leas than 1C bags................................................... 3 15
O rice, in 10 bag lota......................................................... 3 05
0 rice, in leas than 10 bag lota........................................ 3 15
Tapioca,medium pearl................................................... 0 06*

BEANS—The market remains un 
changed almost, being a little firmer, if 
anything. Prices still range from $1.55 
to $1.65, according to quality, although 
a few odd lots have been bought at 
lower figures.
Choice prime beans................................................. 1 60 1 65
Lower grades............................................................  1 55 1 »*0

TfONPlY—The market is still very 
quiet. Prices remain as they were last 
week.
White clover, extracted tins................................ 0 f71 0 08
buck wheat ................................................... 0 06 0 V6*

MAPLE SYRUP—Prices in wood have 
advanced since last week’s report, and 
it now sells from six to eight cents per 
pound. The season is just about over, 
and the manufacturers sav although the 
crop was on the small side the quality 
was excellent. There is a possibility of 
higher prices owing to the scarcity.
Maple syrup, in wood, per lb................................ 0 06 0 08

44 in large tins....................................... 0 rg* o 07
Pure Townships sugar, per lb...............................  0 07 0 08
Pure Beauce County, per lb................................... 0 08* 6 09

EVAPORATED APPLES-There has 
been little change in the evaporated ap­
ple situation since last week. Owing to 
the high prices asked, there is practi­
cally no good business being put 
through. Dealers are still asking 12jc 
for the best.

FIR IT—The demand for all lines of 
fresh fish continues to improve as the 
new season approaches. The low prices 
of halibut and haddock are resulting in 
good business in these lines. The first 
lake trout and whitefish of the season 
have arrived, and are meeting with 
readv sale, although prices are a little 
high, as they always are at the begin 
nine' of the season. As shipments of 
these increase, however, the prices will 
decline to a more reasonable figure. 
There is very little doing in frozen fish, 
with the exception, pertvms of salmon. 
This is sold because the fresh product is 
at present very high in price and many

LAST MINUTE PNOVKION MARKET*.

Montreal, Thursday. May \ 1906
BTTTTER -Steady market. rricew about the rame. 

Good consumptive demand locally.
CHEESE -Little change. Market'easier if any­

thing. Prices a shade lower in some cases.
BOOR—Market firm. Receipts very good. Dealers 
*■ still asking 16c.'
PROVISIONS—Good Memand 'generally. Prices 
•"unchanged. Dressed hogs quoted flOlto $10.25 

per 100 lbs

dealers prefer to take the frozen stock 
rather than the fresh at such a figure 
as it now sells. There is a good 
demand for baddies and kippers in 
smoked fish, and for salt and prepared 
fish there is a fair demand.
Fresh haddock, per lb..........................................
Fresh steak cod...................................................

“ halibut .......................................................
44 grass pike................................ ........

Lake trout, per lb........
Whitefish, per lb........... .....................................
Dressed bullheads, per lb....................................

44 perch .....................................................
Blueflsh peril*...................................................
Weaktish. per lb........................................ ........
B. C. Salmon, per lb...........................................
Fresh frozen tiah-

B.C. salmon, per lb........................................
Dore, per lb...................................................
Large frozen Halifax herring, per 1G0 tiah
Smelts. No. 1. per lb......................................
Extra large ....................................................
Mackere , per lb ..................................
Sea trout...................................................
Dore or pickerel........................................

Smoked tiah—
Haddies, fresh cured express, 15 and 30-lb

boxes, per lb.....................................................  q 07
Kippered herring, per box..................................... \ qq

St. John bloaters, lOu in box, per box................ 1 00
New smoked herring, in small lx)xee, per box. 0 13

“ 44 salmon................................................. q 20
Oysters and Lobsters -

Standards per imp gal.......................................  i 40
Oyster pails, pints, per 100...................................... 0 90

“ “ quarts. 44   j 25
Prepared fish —

Boneless cod, favorite. 1 and 2-lb. bricks.......... 0 06
fish. 1 and 2-lb. bricks, per lb............... 0 05*

“ tiah. 25-lb. boxes, per lb....................... 0 1*4*
Skinless cod, 100-lb. cases, per case......................  5 75

Salt and pickled fish—
No. I Labrador herring, per half-bbl.................... 3 50

|| 44 per pail.............................. 0 80
salmon—

“ " in bbls..............................  13 0041 44 44 in * bbls........................... 7 S
44 B.C. salmon, bbls.......................................... 12 50

half bbl.................................... 7 00
“ mackerel, per pail..........................................  1 go
44 large green cod', per lb................................. 0 U5
44 medium, 44 44 .......... n ns
44 small. 44 ••....................;; ;;;; SS

Ontario Markets.
FLUCTUATIONS—

Sugar—Advanced 10c.
Canned corn—Firmer.
Barbadoes molasses—Higher.
Halibut, haddock, w-hitefish, and sal­

mon trout—Cheaper.
Butter—Cheaper.
New cheese—A cent lower.
Eggs—Continue firm.
Strawberries and pines—Ixiwer
Potatoes—Dearer.
Imported vegetables—Easier.

Toronto, May 3, 1906.
Business this week is holding its own 

and that’s all need be said for it What 
price changes there have been, have been 
upward, with the exception of fresh fish. 
Sugar, which declined 10c on April 24, 
went up that much on the 28th. Such 
changes always stimulate some buying. 
Barbadoes molasses is advancing and on 
the primary market is costing 25 per 
cent, more than a month ago. Canned 
goods continue very firm with tomatoes 
still the feature, but an advancing ten­
dency in corn also. Dried fruits are 
firm all along the line and evaporated 
apples are very scarce. Spices are firm 
Tapioca is firmer again on the primary 
market. Fresh fish are easier, with in­
creasing supplies.

CANNED GOODS—The pressure on 
tomatoes is still upward, but the ordi­
nary quotation is still $1.30. Some 
firms will sell a single case at $1.25 to 
an old customer, but five-case lots would 
be $1.30. Some goods are going out at 
$1.35 and there is a feeling that before 
long that will be the lowest. Corn, too, 
is firmer. For fancy brands as high as 
$1.15 is being asked. These goods began 
the season at 95c. and most of the

33
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houses are still selling at that. On other 
kinds of corn prices have not changed 
Other lines also remain at previous 
quotations. Canned pineapples are sell­
ing very freely.
Group No. 1 comprises—

“Canada First," “ Little Chief," “ Log Cabin," “Horse- 
shoe " and “ Auto " brands, also all private brands.

Croup No. 2 comprises—
“ Lynnvalley," “Maple Leaf.' “Kent" " Lion, 
“Thistle," and “Grand River' bramls.

Group No. 3 comprises-
"Globe." “Jubilee," “White Rose," and “Deer" 
brands.

Group Groups 
FRUITS. No. 1 2 and 3

Apples, standard, 3's.....................
*' preserved, 3 s.....................
“ standard, gal.....................

Blueberries—
2's, standard............................
2 s, preserved..........................
Gals., standard........................

Cherries—
2 s. red, pitted..........................
2's, *' not pitted...................
?'s, black, pitted.......................
2 s. “ not pitted.................
2‘s, white, pitted.......................
2's. “ not pitted..................
Gallons, standard, not pHted

Currants—
2's, red, H.S..............................
2's, red, preserved...................
Gals., red, standard...............

“ “ solid pack .............
2 s. black, H.S..........................
2's, “ preserved ..............
Gala., black, standard...........

'• “ solid pack..........
G rapes -

2's. white Niagara...................
2*'s, white Niagara ................
3's. white Niagara...................
Gal, white Niagara................

1 00
1 25
2 75

0 90
1 40 
4 50

2 10
1 65
2 10
1 65
2 30 
1 90
7 10
8 60

1 571 
1 77$
4 75
7 00
1 75
2 05
5 00
8 00

1 40 
1 75 
1 95 
3 50

Beets—
2's, sliced, sugar and blood red.......
2's, whole, " "
3’s, sliced, “ "
3's, whole, “ "

2's, golden wax.......................................
2's, refugee..............................................
3's............................................................
Gals.........................................................
2's, crystal wax.....................................
2's, red kidney ......................................
2 s, Lima................................................
Gals, standard .....................................
I s, Baked, plain.............................. ..
1 s, “ tomato sauce......................
l's, “ chili sauce.........................
2’s, “ plain....................................
2's, “ tomato sauce......................
2's, “ chili sauce..........................
3's, plain (flat or tall)..............
3's. “ tomato sauce (flat or tall)
3’s, “ chili “ “

Cabbage—
3's.............................................................

Carrots—
2’s.............................................................
3's.............................................................

Cauliflower—
2's.............................................................
3’s.............................................................

2’s.............................................................
Gal., on cob...........................................

Parsnips—
2 s...............................  ...........................
3's.............................................................

Extra fine sifted, 2's ..........................
Sweet wrinkle.......................................
Early June..............................................
2's, standard............................................

Pumpkin—
3 s.............................................................
Gal...........................................................

Rhubarb—
2's, preserved........................................
3's “ .......................................
Gal., standard.......................................

Spinach—

0 87*
.. 0 87* 
.. 0 97* 
.. 1 00

.. 0 82* 

.. 0 85 

.. 1 27* 

.. 3 77* 

.. 0 95 
1 02* 

.. 1 12* 
.. 4 52 
.. 0 40 
... 0 45 
.. 0 50 
.. 0 70 
... 0 75 
.. 0 75 
... 0 87* 
... 0 95 
... 1 00

.. 0 87*

.. 0 92* 

.. 1 02*

.. 1 42*

.. 1 82*

.. 0 85

.. 4 52*

.. 0 92» 

.. 02*

.. 1 25 
... 0 85 
.. 0 72* 
.. 0 65

. 0 80 
. 2 52*

.. 1 17* 
1 92*

.. 2 65

0 85 
0 85 
0 95

0 80 
0 82* 
1 25
3 75 
0 92* 
1 00 
1 10
4 50

0 85

0 90 
1 00

0 82*
4 50

90 
1 00

1 22*
0 82* 
0 70 
0 62*

0 77* 
2 50

1 15
1 90
2 62*

Gooseberries—
2's, H. S..............
2's, preserved.... 
Gals., standard.. 

“ solid pack

1 90 1 87* 3 s.................................... ................................ 1 82* 1 80
2 12* 2 10 Gals................................ ..............................  5 02* 5 00
6 02$
8 02$

6 00
8 CO

Squash—
3's..................................... ...............................  1 02* 1 CO

Lawtonberries—
2's, H.S........................
2's, preserved.........
Gals., standard.......

Peaches —
l*"s. yellow (flats) ..
2's. yellow .................
2*’b, yellow................
3’s, yellow .................
3's. yellow (whole)...
2's. white ..................
2*’s, white..................
3’s, white.....................

Gal., pie, peeled.......
Gal., pie, not peeled

2's, Flemish Beauty . 
2*'s. Flemish Beauty. 
3’s, Flemish Beauty..
2 s, Bartlett..............
2*’s, Bartlett..............
3rs, Bartlett...............
3's. pie........................
Gal., pie, peeled.......
Gal., pie, not peeled 

Pineapple—
2's, sliced...................
2's, grated..................
3's. whole...................

Plums, Damson-
2's, light syrup...........
2's, heavy syrup.......
2*'s. heavy syrup----
3's, heavy syrup .......
Gal., standard...........

Plums, Lombard
2's, light syrup...........
2 s, heavy syrup........
2* s, heavy syrup.......
3's, heavy syrup.........
Gal, standard...........

Plums, greengage
2’s, light syrup............
2's, heavy syrup.......
2*'s, heavy syrup.......
3’s heavy syrup.........
Gal., standard...........

1 77*
. 1 95 
. 5 52*

. 1 70 

. 1 90 
. 2 60 
. 2 85 
. 2 37* 
. 1 75 
. 2 50 
. 2 70 
. 1 27*

' 3 i

1 65
1 97*
2 12* 
1 80
2 17:

. 2 32] 
1 27!
3 80 
3 27*

2
. 2 571 
. 2 72]

1 77*
2 97$

0 97* 
1 22* 
1 52? 
1 77. 
3 17

. 1 02* 
1 27 
1 52 
1 82 
3 47

1 75 
1 92*
5 50

1 67
1 87:
2 57! 
2 82
2 35
1 72j
2
2 ...
1 25 
4 50
3 55

72*
47$
67$

1 62*
1 95
2 10
1 77*
2 15
2 30
1 25
3 77* 
3 25

2 30 
2 55 
2 70

0 90 
1 15 
1 45
1 75
2 95

0 95 
1 20 
1 50 
1 75
3 15

1 00 
1 25 
1 50 
1 80 
3 45

Succotash—
2's....................

Tomatoes—
3’s, all kinds.. 
Gal., all kinds. 

Turnips—
3's....................

SAUCE, ETC
Tomato sauce, l's...................................

" " 2's.....................................
“ “ 3's.....................................

Chili sauce same as tomato sauce. 
Catsups, tins, 2’s......................................

" jugs............................................

1 17* 1 15

1 25 1 30
3 75

1 02* 1 00

.... 0 50 

.... 0 78 

.... 1 00

0 75 0 90 
.... 4 50 
7 70 12 00

FISH
Lobster, tails........................................................................ 3 50

" 1-lb. flats...............................................................  3 85
" *-lb. flats...............................................................  2 00

Mackerel......................................................................  1 00 1 25
“ Scotch.................................................................  1 45

Salmon, Horse Shoe, Maple Leaf, Clover Leaf.
1-lb. Tails, 5 cases and over, per doz.............................. 1 65
1-lb. " less than 5 cases, “ .................... 1 62* 1 65
1-lb. Flat, 5 cases and over, “ ............................  1 75
1-lb. “ less than 5 cases, “ ............................  1 77*

tlb. “ 5 cases and over, “ ............................  1 10
lb. " less than 5 cases, “ ............................. 1 12*

ow Inlet.
1-lb. Flat. “ ............................  1 05
Spring cohoes, per doz................................................130 140
Humpbacks, " ............................................  0 95 1 00
Sardines, French *’s...........................................................  U 14

*a.................................................... 0 23
“ Portuguese fs.............................................  0 08 0 10
“ P. AC., is.................................................... 0 25 0 27
" P- A C., l’s..................................................  0 35 0 38
" Domestic, *’s .............................................  0 03* 0 04
" Mustard, f size, cases 50 tins, per 100.... 3 75 4 50

Baddies, per doz........................................................ 1 05 1 15
Haadies, per case......................................................  400 450
Kippered herrings, domestic............................................ 1 00

T‘ " imported .................................  1 45 1 50
Herrings in tomato sauce, domestic................................ 1 00

" " “ imported..................... 1 40 1 40
MEATS, ETC.Plums, egg-

2’8, heavy syrup. 
2* s, heavy syrup 
3’s, heavy syrup .

Raspberries, Red—
2’s, L S. (Shatferberries) .
2's, H. 8.................................
2's, preserved ...................
Gals., standard ...................

“ solid pack................
Raspberries, Black— 

2 s. black, H.S... 
2’h. preserved — 
Gals., standard.. 

" solid pack.

1 55
. 1 82*

2 12$

1 42 
1 67 
1 87 
5 27 
8 27

1
1 77: 
5 02] 
8 72;

1 52*
1 8 j
2 10

1 40 
1 65 
1 85 
5 25 
8 25

1 60 
1 75 
5 CO 
8 25

VEGETABLES 
Asparagus, California—

24's.............................................................................. 3 90
2’s, Canadian.................................................. 3 00

Beef, corned Is, per doz 
" 2s," 6s,
" 14s.

Chicken, Is, boneless.. 
Turkey, l's,
Duck, l’s, “ 
Tongue, l's, lunch .. .
Soup, 2's, giblet..............

“ 2's, tomato..............
“ 3’s, “ ...........

Pig's feet, l's, boneless 
" l*’s “

Per dozen tins
3 70 3 10
3 20 3 10
3 20 3 10
2 85 2 75
2 03 1 95
1 00
1 45

i 65
2 40

SUGAR—The raw sugar market as­
sumed a somewhat firmer tone at the 
close of last week and the Canadian re­
liners added 10 cents to the price of re­

fined. It was only on the Tuesday pre­
vious that they lowered it 10c. The 
trade here are not looking for any de­
cided advance. Some guess it will hold 
about the present level, others assert it 
should decline in view of large excess in 
the world’s visible supply. Probably the 
refiners themselves don’t know what it 
will do. Last week Willett & Gray her­
alded 2c. rawr, New York, but it didn’t 
get below 2 l-32c., and they explain the 
situation by saying the speculative ele­
ment came in and bought to the extent 
of 50.000 hags. Towards the end of the 
week the American refiners were consid­
erable buyers on a basis of 2 1-16c. c. 
and f. for centrifugals, 96 degrees test, 
equal to 3.42c. duty paid and 2Je. c. and 
f. for 96 degrees test centrifugals or 
3.481c. duty paid. This week sellers at 
New York are asking 2Jc. cost and 
freight for centrifugals 96 degrees test, 
or 3.181c. duty paid, and there was very 
little doing. Later buyers were found 
at that figure and sellers asked 2 3-16r 
cost and freight, New York, for centri­
fugals 96 degrees test. The F.uropean 
market declined somewhat at this week’s 
opening and remained steady. The quo­
tation for April-May beet was 8s. 31d 
f.o.b. Hamburg, or about 3.72c. duty 
paid New York for centrifugals 96 de­
grees test.

Of the Cuban crop prospects Willett A 
Orav say : “The full number of 180 cen­
trals continue grinding with the week’s 
receipts at 48,000 tons, against 22.000 
tons for corresponding week last year 
and stocks in the island added to stocks 
in the United States are 605,121 tons, 
against 633,830 tons last year. This 
continued showing of favorable grinding 
returns confirms the position that we 
have maintained throughout the present 
Cuba campaign that, under good weather 
conditions, the crop will finally consid­
erably exceed that of last year. The visi­
ble production in the island to the pre­
sent time is 854,907 tons."

The earthquake did practically no dam­
age to California refineries.

The world’s visible supply is 3,979,121 
tons, against 2,891,830 tons last year, 
an increase of 1,087,291 tons.
Peris lumps, in 50-lb. boxes..............................................

" in 100-lb. " ...........................................
8t. Lawrence granulated, barrels....................................
Redpath’s granulated........................................................
Acadia granulated ..........................................................
Berlin granulated................................................................
Phoenix.................................................................................
Bright coffee........................................................................
Bright yellow.......................................................................
No. 3 yellow..........................................................................
No. 2 " .......................................................................
No. 1 " ......................................................................
Granulated and yellow, 100-lb. bags 5c. lew* fhanhhl*

4 83 
4 73 
4 18 
4 18 
4 13 
4 18 
4 18
3 98
4 03 
4 08 
3 88 
3 78

SYRUP AND MOLASSES - Goods 
now arriving from Barbadoes are at 
prices 25 pet cent, in advance of 
a month ago. Throughout the list the 
market is firm.
Dark”.............................................................................................
Medium........................................................................ 0 33 0 35
Bright ......................................................................... 0 38 0 42
Corn syrup, bbl., per lb....................................................... 0 02*

" $-bbls “ .................................................. 0 02$
" kegs “ .................................................. 0 03
" 3 gal. pails, each . :......................................... 1 SO
" 2 gal. " " ............................................... 0 90
" 2-lb. tins (in 2 doz. case) per case.................. 1 90
" 5-lb. " (in 1 " ) " .............. 2 86
" 10-lb. “ in j “ " .............. 2 *
" 20-lb. " (in $ ‘ ) "   110

Molaire -
New Orleans, medium..............................................  0 30 0 36

" '• * bbls..................................... 0 SO 0 SB
Barbadoes, extra fancy............................................ 046 050
PdetoBtoo....................................................................  0 48 0 50
West Indian...............................................................  025 0S6
Maple syrup—
Imperial qts.......................... .............................................. 0 87*
1-gaL cans.............................................................................. 0 96
5-gal cans, pergal................................................................ 1 00
Barrels, per gal................................................................... 0 75
5-gaL Imp. brand, per can.................................................. 4 50
1-gaL " per case.................................................. 5 10
IrgaL " " .................................................. 6 60
Qts. *• " .................................................. 100
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TEA—Francis F. Street, by mail ad-
■ ,ce from Ceylon under date April 2,

ys : ‘‘Offerings during the past fort- 
rht have been larger than for some 

! ne past and are likely to get still 
gger, comprised principally of poor 
luoring teas.” Of prices at the begin- 

:ng of April he said : “The market 
. ,is dearer with the exception of fan- 

i mgs, which were irregular and in many 
i ses cheaper. Brokens of all descrip- 

: ions were a trifle firmer and tippy teas 
ere decidedly dearer. Orange Pekoes 

i om medium to finest were decidedly 
■arer. Pekoes were a strong market 
nd ‘tea for price' firm to a small ad­

vance."
COFFEE—The New York speculative 

market turned slightly easier at the be­
ginning of the week, but dealers here are 
i xpecting higher prices in keeping with 
I lie statistical situation. Back to the 
ipiestion of crops, Willett & Gray say :

From most reliable sources the infor­
mation is now given that the remainder 
uf coffee from the present Santos crop is 
very light. As regards Rio, the infor­
mation points out that the crop in the 
State of Rio is almost exhausted, but 
that some coffee remains in the State of 
Espirito Santo. The total of the cur-
■ >-nt Rio crop is just about 3,000,000 
bags, whereas the parties who had esti­
mated it as high as 5,000,000 bags, now 
give as their justification the idea that 
t he balance remains in the interior. It 
is very easy to estimate crops high, and 
alien they do not materialize, to claim 
from year to year that the balance is 
held up country, and has not come for­
ward. The outcome of the present Rio 
and Santos crops' being some 2,000,000 
bags below the generally accepted figures 
earlier in the season, renders it more 
and more necessary for the coffee world 
to be guided by the actual figures ob- 
iainable when the crop is coming in, 
lather than to listen to sensational es­
timates. The world’s visible for May 1 
again shows a substantial decrease, 
apart from the loss of a steamer cargo 
uf about 45,000 bags that was destined 
inr San Francisco, and not to speak of 
ihe loss of actual coffee held in private 
and public stores in San Francisco."

FOREIGN DRIED FRUITS - The 
week has been without feature except the 

decided firmness in California goods, 
which is Hot a new development. The 
locks of prunes are pretty well cleaned 

ip locally and quotations remain about 
he same. Evaporated apples are very 
i arce and several houses are quite out 
i them, and quotations are advanced.

t’runes, Santa Clara—
Per lb. Per lb.

*H0Qb, 50-lb boxes .... 3 061 60-70s, 50-lb boxes 0 07| 0 08
>C-90s “ ... 0 071 50-6ÛS " 0 08 0 09

' 80s M 0 071 0 071 40-5ÛS M 0 09 0 091
3040s " 0 10* 0 10*

Note—25 lb. boxes *c. higher, 
tndied and Drained Peels—

l emon..................0 11 0 111 Citron....................... 0 18 0 20
ange..... ...........0 111 0 121

« igS-
; lemes, per lb.......................................................
Tapneta, “ .........................................................
A pricots—
• .lifornian evaporated, in 50-lb boxes...............

.. 0 10 0 14

.. 0 13* 0 16
Caches—

tlifomian evaporated, “ “ ........... .

c.lifornian evaporated, per lb...........................
arrant*—

."iue Filiatrae— 0 36* up Voetlxxas.......
-atraa..................0 Off 0 Off
leaned *c. more.

.. 0 07* 0 08*

“ Extra fancy ............................................. .. 0 15 0 16

- eded, 1-lb packets....................................... ...
-ùiforoia, loose muscatels—

...........0 06

baiiowees...........0 p4 * 0 04* Fard* new choicest u U6 0 l'H
•"■airs.................. 0 03$ 0 04 “ new choice.. 0 09*
Domestic evaporated apples............ ........................ 0 111 0 12

SPICES—The market is without spe­
cial feature and prices are unchanged.
i'eppers. blk — 

white .
< Unger................
Oassia.................
Nutmeg............
Clove», whole. 
Cream of tartar.
Allspice.............
Maoe .................

0 18 U 19 
0 27 0 ;6 
0 18 0 25 
U 21 0 25 
0 45 0 75 
0 26 0 36 
0 22 0 Î8 

. 0 15 
0 80 0 90

RICE AND TAPIOCA—Tapioca has 
again advanced on the primary markets, 
but no one here has received advices as 
to why. On spot prices have not 
changed.
Kice, stand. B................
Rangoon.........................

.iîîî”.V.V.V.V.V.V.V.V.
Hew....................................
Carolina rice ..........
Tapioca, medium pearl 

“ double goat ...

rer It

FISH—Supplies are coming forward 
sufficiently large to lower prices some­
what, but not low enough to make the 
business as brisk as dealers look for. 
Next week, however, will bring an im­
provement, so they say. Perch and 
herring are added to the list.
Fresh hallibut ....................................................... 0 11
Haddock, fresh caught, per lb ..................... . U 06
Fresh cod. per lb. .......................................... 0(7
Fresh lobsters, boiled, fier lb................................ 0 20
shrimps per gal.................................................................
Whitefiah. per lb.............................................................
Falm< n trou , per lb.........................................................
Pickerel per lb ........................... .........................
Finnan baddies........................................................

Mackerel, per lb................................................................
Perch, per In............................ ...................... 0 05
Herring, large per lb....................................................

‘ medium per lb.......................................

0 13 
0 «6* 
0 08 
0 25 
1 25 
0 10 
0 19 
0 08 
0 08 
1 25 
0 10 (. .6 
0 «8 
0 04

DRIED AND CURED FISH — Some­
what closer prices are quoted for codfish 
bricks and Hitched cod.
Boneless ttsh, per lb........................................................... 0 16
Cod Hah, 1-lb. bricks 0 07
Quail-on-toast, per lb............................................ 0 05f 0 80
Phitched cod fish, cases of 100 lbs................................ 6 5)

BEANS—The week has not shown any 
quotable change in price.
t cans, handpicked, per bush.................................. 1 8» 1 9U

11 prime, No. 1 ............................................ 1 70 1 75
“ Lima, per lb..........................................  ....«■ 16. 0 07

HIDES—Buyers have advanced the 
prices paid for country hides, calf skins, 
rendered tallow and pulled wool. The 
supplies of hides continue light. It is 
said killing has not commenced in the 
country.
Hides, inspected, steers, No. 1................

" " “ No. 2................
0 11 
0 10 
0 10*

•• - “ No. 2................
Country hides, green, flat, per lb.............
Calfskins, No. 1, city...................................

A 09) 
0 G9J
0 14 
0 13
0 85 
1 75

Horse hides. No. 1 .....................................
Rendered tallow, per lb...............................

..................... 0 25
* " art ra “ .........................

Wool, unwashed fleece................... ...........
0 27 
0 17

N. B. Markets.
St. John, May 1, 1906.

In St. John, as everywhere, the first 
of May sees many changes. In the whole­
sale grocery business there have, how­
ever, been but few. We have one new 
firm. John M. Elmore, who has been 
doing business on Germain street, moves 
to the wharf and takes into partnership 
Mr. Mullen, who for a number of years 
has been bookkeeper for Thos. Gorman 
They start in the same store in which 
Baird & Peters started, not so many 
years ago. Their friends cannot do bet­
ter than wish them equal success A. S.
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Bowman, one of our successful brokers, 
moves to Water street, needing increased 
room, as he intends carrying a stock of 
Libby’s goods, whose agency he has 
taken over during the past year. One 
change, which is a matter of regret on 
the part of the trade, is the removal of 
James S. Harding from his old stand on 
the north wharf. Mr. Harding has for 
many years been a conspicuous figure 
among the wholesale grocery trade, for 
many years a partner in the firm of 
Harding & Hatheway, and of late years 
as the representative of the Ogilvie Mill­
ing Co.

OIL—In burning oil there is just a 
steady sale, and prices are low. Lubri­
cating oils have much attention and a 
large business reported. Gasoline is high 
and sales much larger than ever before 
Paint oils have a good demand, full 
prices asked. It is the off season in cod 
oil ; prices firm.

SALT—Business in Liverpool coarse 
salt is very active ; prices are rather 
firmer. Fine salt moves more freely, 
prices unchanged.

CANNED GOODS—There has been a 
large sale for corn this season. One firm 
report they are now working on their 
fourth car, which means large sales for 
St. John. Peas are still low. Tomatoes 
held firm at full prices, showing nice 
profit. In fruits there is improved in­
terest. Gallon apples are higher and 
peaches and strawberries are both more 
firmly held. Lobsters are a small line, 
as thev have been for some years owing 
to high prices Salmon, a fair stock 
Oysters tend higher. Meats are still 
quite low ; they have improved interest. 
There is still a small stock of domestic 
sardines held.

GREEN FRUIT—Bananas are large 
sellers. Some very fine fruit is seen ; 
prices unchanged. Valencia, Messina and 
California oranges offered, little change 
in prices. Valencias rather firmer. Lem­
ons have just a fair sale, prices quite 
low. A few apples still offered Some 
few cucumbers Tomatoes and a little 
rhubarb seen, but prices are high.

DRIED FRUIT—This is not a line of 
particular interest at this season, though 
one or two features are of interest 
Prunes are scarce, particularly small 
sizes ; prices are higher and the stock 
cannot be replaced ; while prices were 
quite low in the Fall the trade bought 
lightly. Evaporated annles are also 
high ; the demand is not large. In rais­
ins. seeded are firmer, loose Muscatels 
and Valencias just a fair sale at even 
prices. Currants are firm Dates are 
firmlv held, stock light. Peels will be 
high Onions are rather lower. E''vnfian 
chiefly sold, some few American offered 
Peanuts are having a lai"-e sale prices 
keep quite low.

SUGAR—While during the past week 
there was a further decline of ten cents, 
there is an opinion that market is quite 
firm and dealers hope for higher figures

MOLASSES—The first cargo of Porto 
Rico has been received. The sale is for 
Rarbadoes. and fancy or syrup has good 
demand at rather higher figures.

FISH—There is a fair supply of fresh 
fish, though Oaspereaux are a light sup­
ply this week. Dry codfish are easier, 
though still quite high. Pollock but a 
limited sale. Smoked herring are easier, 
but still bring fair price ; there is quite 
a sale for the prepared fish, that is skin­
ned and boned. Pickled herring still very 
high. Haddies are quiet.
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N. S. Markets.
Halifax, X.S., May 2, 1906.

The Maritime grocery markets are in 
a healthy condition. From all quarters 
the volume of business continues good, 
in fact many of the jobbers say that 
trade is even better than it was at the 
same period last year, which means 
considerable. After the tie up on the 
railways and the bad condition of the 
roads last season, business came with a 
rush when the conditions improved. 
This year the conditions have been al­
together different as regards transpor­
tation. Every point has been acces­
sible both by land and water for weeks, 
and trade has been steady right along, 
the orders coming in from outside 
points in some cases being very heavy. 
The same report comes from all of the 
large distributing centres, and the trade 
is not alone confined to Halifax.

The opening up of the Halifax & 
South Western Hailway has very great­
ly added to business. As the railway 
traverses through the western part of 
the shore of the province, many of the 
places touched are thickly populated, 
the conditions are active, and naturally 
much business has developed from this 
quarter, as the merchants can have 
their order's filled and delivered prompt­
ly. Collections are most satisfactory, 
in fact they could hardly be expected to 
be better.

FRUITS — The receipts of bananas 
have improved greatly, as well as the 
quality. The stock now on the market 
is very good for so early in the season. 
They are selling from $1.70 to $2.50; 
some good stock can be bad at twenty 
cents per dozen retail. Some Jamaica 
oranges received the latter' part of the 
week are very green, and small. They 
are quoted at $7 per barrel, repacked. 
The price is very high, but it is made 
so by the waste and general poor con­
dition of the stock. Malaga grapes are 
about over, the stock held here being* 
very poor. Good strawberries are seJL 
ing at 35c. per box. Apples are becom­
ing very scarce, Nonpareils and §6me 
Hen Davis being about the only varieties 
now on the market. Pineapples are 
from $2 to $2.50 per dozen. (

VEGETABLES-Good potatoes are 
becoming very scarce; the best potatoes 
now on the market come front New 
Brunswick. The receipts from/fhat dis­
trict are very limited aud_jfie demand 
is good They fetch zdbout $1.50 per 
barrel. The qualify of the Prince Ed­
ward Island potatoes reaching the mar­
ket is only fair. Carrots, parsnips and 
turnips are of good quality. They have 
Wintered far better than was expected. 
American and Egyptian onions are 
worth 2Jc. per pound. The new stock 
of Bermuda onions have not yet reached 
the market.

MOLASSES — There is considerable 
activity in the molasses market, the 
firmness in prices being most notable. 
Jobbers here say that the demand from 
the Upper Provinces is very good. Quo­
tations here are as follows : Fancy 
Trinidad, 40c.; fancy porto Rico, 39c.; 
Porto Rico, extra choice, 35 to 37c.; 
Trinidad, choice, 35 to 36c.; Barba- 
does, 33 to 35c.

SUGAR—The markets arc very dull. 
There is not much doing at this season, 
the demand bein" light. According to

reports received here there is lots of 
raw sugar in sight. Prices are: Granu­
lated, XXX, $4.20; Austrian granulated, 
$3.90; bright yellow, $4; unbranded yel­
low, $3.55; No. 1. yellow, $3.70.

BUTTER AND EGGS — Butter is 
coming in fairly steady, but the re­
ceipts are not large enough to cause 
any drop in the price. Creamery is in 
small delivery. Prints are quoted at

25 to 26c, and solids at from 24 to 
25c. Dairy tubs are selling from 22 to 
24c., according to the quality. Eggs 
are in fairly good demand; the receipts 
are only fair, being somewhat below the 
average. Prices remain fairly steady. 
Some stock can be had for ltic., but the 
average is about 18c. These prices are 
higher than usual just at this season of 
the year.
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Officers of the Association.
Officers Retail Merchants Association of Western Canada. 

President J. F. Hunter. Boissevain, Man.; vice-presi-. 
deuts, R Bogue, Moose Jaw, Sisk ; J. A. McDougal, Ed, 
mouton. Alta.; secretary, W. A. Cculs n; treasurer, J. D. 
Baine, Boissevain, Man.; auditor, F. Wilkie, Margaret,Man-

Officers Western Board (elected by general merchants and 
hardwaremen in joint session): President, W. G. McLaren, 
Souris. Man.: vice-presidents G. K. Smith, Moose Jaw, 
Sask ; H. C. Hamelin, Winnipeg, Man.; secretary, W. A. 
Coulson, Winnipeg Man.; treasurer. J E. McRobie, Winni­
peg, Man.; auditor, J. A. Lindsay, Winnipeg, Man.

Association offices, 53 Scott building, Main street, Win-

Partial list of sections organized :
Areola Extension — S. Carruthers, 

( reelman. president; A. Bishop, Tyvan, 
vice-president ; E. P. Hall, Creelman, 
secretary.

Arnaud—W. Ledoux, secretary.
Balgonie — J. K. Wilson, Balgonie, 

chairman; J. R. Bray. Balgonie, secre­
tary.

Brandon—A. Grant, secretary.
Boissevain—J. 1). Baine, Boissevain, 

chairman; D. Embree, Boissevain, sec­
retary.

Birtle— H. A. Manwaring, secretary.
Cartwright—R. F. Moore, secretary.
Edmonton—Jos. Whitelaw, president; 

W. G. Harrison, secretary.
Esteinwc-^Arthur Kelly, secretary, 

^ifamiota—Wm. Chambers, secretary.
Indian Head—M. C. Hamilton, chair­

man; J. Tuffnell, secretary.
Kirkella—S. E. Riggs, Abernethev, 

president; A. O. Brooks, Anermethey, 
secretary. Executive—J. J. Sullivan, 
Esterhazy; Jas. Horne, Lemberg; W. 
C. Paynter, Tantallon; D. Irwin, Bal- 
carres; F. Gibson, Lipton.

Killarney—C. A. Marquis, president; 
P. K. Rollins, secretary.

Moose Jaw—R. Bogue, chairman; T. 
J. McCammon, secretary.

Morden—Harry Meikle, secretary.
Melita—W. Hamelin, secretary.
Napinka—J. Kaiser, secretary.
Portal—N. D. McKinnon, Weybum, 

chairman ; E. P. Krogh, Newdale, sec­
retary. Executive—S. Johnson, Rou­
leau ; S. ,T. Taylor, Yellowgrass ; J. 
Anderson, Milestone; J. E. Conant, Al­
bright.

Red Deer—L. C. Fulmer, secretary.
Regina—J. W. Smith, chairman: T. 

B. Patton, secretary.
Souris—W. G. McLaren, chairman; J. 

McCuish, secretary.
Stonewall—W. II. Morgan, secretary.
Shoal Lake—C. E. McGrath, secre­

tary.
Virden—E. .7. Seales, secretary.

« • •
During the last two months, in fact 

since the report of the annual meeting 
of the association last February, no 
additional lists of new members secured
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have been published in The Canadian 
Grocer. Lest any readers should im­
agine that the absence of these lists in­
dicates that the association has ceased 
to grow, it may be stated that since 
the February meeting 180 new members 
have been added to the membership 
roll. It was found that the published 
lists were being used by those who had 
no right to them, and after consulta 
tion between Secretary Coulson and 
this paper it was decided to discon 
tinue their publication. This explana­
tion is due the readers of The Canadian 
Grocer who might otherwise imagine 
that their association had ceased to 
grow.

* * *

The very interesting interview with 
Mr. Coulson, published in these columns 
last week, in reply to the absurd claims 
of the Retail Merchants’ Association of 
Canada, as published in the Retail Mer­
chants’ Journal, requires very little in 
the way of comment. Mr. Coulson’s 
statements were illuminating and inci­
sive, and left no doubt as to meaning 
It is unfortunate that it should lie 
necessary to discuss such a matter, but 
claims of the kind repudiated by Mr. 
Coulson could not be too nuicklv or too 
forcibly denied. It would be unfortu­
nate indeed if the impression should get 
abroad among the trade that the West­
ern Retail Association had become 
merged in another body and had lost 
its identity and its autonomy.

This whole subject of the relation of 
the Western Retail Association to the 
Western Retail Hardware Association, 
and of the indirect relationship of these 
two western associations through the 
“Western Board’’ with the Retail Mer­
chants’ Association of Canada, whose 
headquarters are in Toronto, is really 
very simple, but it is astonishing to 
find so much misapprehension among 
the trade.

« * *

In the first place it should be clearly 
understood that the two western asso­
ciations have not been merged into one 
bodv. There are still two associations 
in the west with interests that arc 
common and interests that may some­
times conflict, and they are free to 
quarrel and free to agree; as free as 
they were before the February meeting. 
Each has its own secretary and its own 
particular line of work.

But in order to accomplish some ob­
jects which they have in common the 
two associations have affiliated for 
those certain definite objects. They 
elected in joint session a western board 
to safeguard common interests, but
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i here is a world of difference between 
,(filiation for these specific purposes and 
omplete amalgamation. The two as- 
ociations pursue the even tenor of 

their way as before, but the western 
noard watches legislation for them and 
, endeavoring to persuade manufactur­
es to agree to sell certain lines of 

-oods on the contract price" plan. The 
, estera board is authorized to make a 

levy not to exceed 50 cents pen member 
,n the two associations in order to 
neet expenses; this levy to be paid out 
if the regular membership fees.
But western retailers have many 

things in common with retailers in 
ther parts of Canada, and it is desir­

able that, so far as possible, the retail- 
■ vs of the whole Dominion should some- 
limes be able to take united action. 
For this reason the western board has 
affiliated for certain purposes with the 
lietail Merchants’ Association of Can­
ada, with headquarters in Toronto. A 
lee of 10 cents per member is to be 
paid the Retail Merchants’ Association 
,d Canada for their co-operation. This 
is, perhaps, an unnecessary expense, as 
,r should be as much in the interests of 
i he Retail Merchants’ Association of 
Canada to have the co-operation of the 
western merchants as for the western 
merchants to have the co-operation of 
i heir friends in the east. This ten-cent 
fee is hard to justify, but Mr. Trowern 
asked for it last February, and as it 
was a small matter no objection was 
raised. It might not have gone through 
so readily had it been known that it 
would be made the pretext for the ab­
surd claims which Mr. Coulson so effec­
tively disposed of in his interview in 
the last issue of this paper.

Dealers in large numbers are taking 
advantage of the association plan for 
the collection of bad debts. This plan 
has been fully outlined before in these 
columns, and need not be elaborated 
upon on this occasion. It is sufficient 
to say that the threat to list the dead­
beat in the association offices is proving 
effective in most cases. Blank forms 
will be furnished members on applica­
tion to the secretary.

A SCOTCH TEA HOUSE FOR 
WINNIPEG.

A branch of one of the largest tea­
importing houses in Scotland, it is said, 
will be established in Winnipeg within a 
short time. Matheson & McLaren, of 
Edinburgh, have selected Winnipeg as 
the best suited for the location of their 
Canadian branch, and have already se­
lected a site on McDermot avenue. The 
house will be a wholesale one entiiely, 
and Winnipeg will be made the distri­
buting point of the western territory. 
Mr. McLaren is in Winnipeg with 
Edward Catchpole, who will be the local 
manager of the house, and all arrange­
ments for the establishment of the 
i anadian branch will be completed be- 
f'or Mr. McLaren returns to Scotland.

Tea will be exported direct from Scot­
land to Winnipeg and distributed 
through the medium of agents 
throughout the west. The growth of 
Western Canada, commercially, attract­
ed the attention of the Edinburgh im­
porters, and an inspection of the Cana­
dian business possibilities has confirmed

the glowing reports of the rapid devel­
opment of Canada as a commercial 
centre.

WINNIPEG BOARD OF TRADE.
At a well-attended meeting of the 

Winnipeg Boaid of Trade last week, dele­
gates were appointed to represent that 
body at the sixth congress of the Cham­
bers of Commerce of the Empire to be 
held in London, Eng., during the week 
commencing July 10. The representa­
tives appointed were: A. L. Johnson, 
Winnipeg, manager of the Ames, Holden 
Co., and piesident last year of the Win­
nipeg Board of Trade; Ueo. D. Wood, 
of Geo. D. Wood & Co.; F. W. Stobart, of 
Stobart, Sons & Co., and C. X. Bell, sec­
retary of the local board.

The following resolutions were passed 
at this meeting:

“Whereas, the Winnipeg Boaid of 
Trade has considered the resolution en­
dorsing the principle of international 
arbitration adopted at the eleventh an­
nual Lake Mohonk conference in 1905, 
and recognizing the supreme importance 
to the business communities of adopting 
the principles of arbitration as a method 
of peaceful adjustments of internation­
al disputes, this hoard resolves:

“First. The endorsement of the wis­
dom of the establishment at The Hague 
of the permanent court for the pacific 
settlement of all international disputes 
that may lie submitted to it.
“Second. The appointment of com­

mittees to seeme the advocacy of the 
principles of international arbitration.

“Third. The education of general 
public, sentiment in favor of internation­
al arbitration.

Irregular Schedules.
“Whereas there has been and still is, 

gieat irregularity in the maintenance 
of their freight and passenger schedules 
by railways in the west, this irregular­
ity causing great inconvenience and loss 
to the public generally, and especially 
to the commercial community, and

“Whereas the regulations of the rail­
way companies in certain matters, such 
as the conditions upon which they accept 
freight for points at which they main­
tain no agents, and which are commonly 
known as flag stations, as also the con­
ditions which they impose upon ship­
pers of perishable goods, are arbitrary 
and unjust, and

“Whereas the railway companies have 
assumed a position in regard to their 
lesponsibility for the protection and 
safeguarding of freight at point of de­
barkation, which position is not only 
prejudicial to the rights and interests of 
shippers, but seems to be incompatible 
with the obligations of the companies 
as common carriers having a monopoly 
of public transportation,

“Be it resolved that this board ap­
point a committee of its members to 
collect all information bearing on these 
matters and take such steps as they 
deem necessary in the premises.”
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Manitoba Markets
(Market quotations corrected by telegraph up to 12 a.m.

Thursday, May 3, 1906.)

FLUCTUATIONS—
1‘ineapples—Reduced.
Evaporated apples—Advanced.
Eggs—Reduced to Idle, per dozen.
As noted last week in our telegraphic 

market corrections, sugar has declined 
ID cents more, the basis now being $4.75 
for Montreal granulated in barrels f.o.b. 
Winnipeg. The market seems to be weak 
and the future is uncertain. No definite 
information is yet to hand as to the ex­
tent of the damage to stocks of dried 
fruits in San Francisco, but the impres­
sion is gaining strength that the de­
struction was not so complete as at 
first supposed.

CANNED GOODS—New canned pine­
apples are in stock now and revised quo­
tations will be noted below. Canned 
goods are in strong demand owing to 
the high price of dried fruits.

FRUITS.

No. 1. No 1 A 2.

gallons, per doz..................................
3-lb. 44 .......................

.........3 10 3 05

......... 2 49 2 44
Cherries

red pitted, per 2-doz. case............ 4 33 4 28
Currants -

new. red, 2 doz. eases, per case — 
black 44 44

......... 3 48 3 43
....... 3 83 3 78

1» oose lie tries
4 03

I.aw ton berries -
.........3 83 3 78

Pears—
2 s, F B., per 2-doz. case ................ .......... 3 58 3 53
3 s. ” ” ................. .........5 09 5 04

Peaches -
2's 44 ................ 4 03
3 s 44 ................ ......... 6 14 6 U9

Plums—
Dutnstm. Is “ ................ .........2 13 2 08
Lomtiard. I s 44 ................. ......... 2 23 2 18
Greengage, 1 s “ ..............

Pumpkins -
......... 2 33 2 28

3's “ ................. ......... 2 09 2 01
Pineapples

2's, sliced, 2 do/., cast s, per case ..................... 4 20
2 s. whole, " **   3 75
2à's, whole, “ “   4 60
2 s, grated, ” “   4 40

Raspberries
red (new) “ ................ -..............  3 63 3 58
black (new) "   3 53 3 48

Strawberries -
new “   4 00 4 25

VEGETABLES.
Beans -

golden wax, 44   1 93 1 88
refugee, " . .........  .................. 1 96 1 93

Beets -
3 » *•   2 39 2 34

Corn—
2 s 44    1 98 1 93

Peas
(No. 4) 2s “   1 53 1 48
(No. 3) 2 s *’   1 68 1 63

Succotash —
2 s “   2 63 2 58

Tomatoes-
All groups, per case ........................... ........  2 80 2 95

Salmon, Fraser River sockeye, per case..................... 6 25
" Skeens River, “ “   6 00
“ River s Inlet, “ “   5 90
“ Red Spring, “ “   5 75

humpback, “ ....................... 4 10
" cohoes, " .................... 4 85
*' Clover Leaf, Fall delivery, 1 to 4 case/. .. 6 30
“ '* " 5 to 9 cases. .... 6 20

Pork and bean* (V.C.P. Go.), Vs, per doz...................... 1 25
" 2 s, "   1 90

. M „ “ 3 a. 44 .................. 2 60

1 " tomato sauce, per case .............................. 2 30
2 ‘‘ •; "   1 85
3 44 _ “   2 40

Soups (Van Camps), per doz..........................................  12S
Canned chicken (Man. tun, Co.) per doz.................... 3 25

“ turkey “ “ ............... 3 25
“ chicken (Aylmer), per doz............................. 3 30
44 44 (Delhi), 44 .............................  3 30
“ turkey (Aylmer).................................................  3 30
“ " (Delhi)................................................... 3 30
“ duck (Aylmer) ............................................ 3 30
44 " (Delhi)........................................................  3 20

Corned beef ** 2 s “ ......... ... 2 75

Roast beef (Mao. Can. Co.), 2's, per doz....................... 2 65
“ (Clark s), l a, per doz.................................... 1 50
14 44 2 a, 44   1»

Potted meats, * a, per dos...............................................  0 56
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Veal loaf (Libbey s), i lb., 
- - lib.

Ham loaf

Chicken loaf

4 lb. 
lib. 
jib. 
lib.

per doz................................ 1 25
•' ................................... 2 50

1 25
2 50 
1 85
3 50

Lunch tongue (Clark's), l's, “ ................................... 3 45
(Aylmer), l's,

Sliced smoked beef ( Libbey s), |-Ib. tins, per doz.........

Chipped

Sliced bacon,

1-lb. tins, 
1-lb. glass, 
1-lb. tins, 
1-lb. tins, 
1-lb. glass, 
1-lb. tins, 
1-lb glass,

3 (
1 80 
3 10 
3 35
1 45
2 50
3 05 
3 10 
3 25

Corned beef (Clark's), 1-lb. tins, per doz..................... 1 50
2-lb. “ “ ......................  2 65

Lobsters (new), 1-lb. flats, per 8-doz. case.................... 16 00
5 lb. tails, per 4-doz. case .........  10 25
1-lb. tails, “ " ..................14 50

SUGAR—Another decline of 10c. per 
cwt. noted last week in our telegraphic 
market corrections has brought the price 
down to a basis of $4.75 f.o.b. Winnipeg 
for Montreal granulated in barrels.
Montreal granulated, in bbls................................  4 75

" “ in sacks........................................ 4 70
" yellow, in bbls.............................. »................... 4 35
" " in sacks.................................................. 4 30

Wallaceburg, in bbls.................................................... 4 65
" in sacks....................................................  4 60

Berlin, granulated in bbls ............................................ 4 65
“ “ “ sacks............................................ 4 60

Icing sugar in bbls................................................ 5 35
r‘ “ in boxes............................................... 5 55
" “ in small quantities..................................... 5 95

Powdered sugar, in bbls.................................................. 5 15
“ “ in boxes............................................ 5 35
" " in small quantities................................... 5 60

Lump, hard, in bbls.........................................   5 45
“ " in 4-bbls....................................................... 5 55
“ “ in 100-1D cases............................................ 5 45

Raw sugar........................................................................... 4 50

SYRUPS AND MOLASSES—
Syrup "Crown Brand," 2-lb tins, per 2 

" 5-lb tins, per 1
2 doz. case

10-lb tins, per *
r*

2 20 
2 65 
2 55

20-lb tins, per f " — 2 45
1 barrel, per lb........................... 0 034

'* " sugar syrup, per lb..................... 0 03*
' Kairomel " syrup, 2-lb. tins, per 2 doz. case............ 2 55

" " 5-lb................................................ 2 90
" “ 10-lb................................................. 2 70
" " 20-ib. " “ ............. 2 80

Barbadoes molasses in 4-bbls, per gal.................. .... 0 40
New Orleans molasses in 4-bbls, per lb........................ 0 021
Porto Rico molasses in 4-bbls., per lb.......................... 0 044
Blackstrap, in bbls., per gal............................................ 0 31

“ 4 “ “ ........................................... 0 33
“ 5 gal. bsts., each...................................... 2 25

COFFEE—
Whole green Rio, per lb......................................... 0 104 0 11

" roasted " per lb................................................. 0 154
Ground roasted Rio.........................................................  0 16
Standard Java in 25-lb. tins, per lb.............................. 0 3d
Old Government Java in 25 lb. tins, per lb................. 0 32

" " Mocha................................................... 0 32
Imperial Java, in 25 lb. tins, per lb...............................  0 29
Pure mocha " " " .............................. 0 25

“ Maracaibo................................................................ 0 19
Choice Rio.......................................................................... 0 17
Pure “ ..................................................................... 0 164
Seal Brand (C & S) in 2-lb tins, per lb.......................... 0 32

..................................1-lb “ " .......................... 0 33
Local Blends:—
Mocha and Java in 2-lb. tins, per lb............................ 0 23

“ 1-lb. " ......................... 0 24

FOREIGN DRIED FRUITS—It is im­
possible yet to estimate with any ap­
proach to accuracy the extent of the de­
struction of dried fruits by the San 
Francisco disaster. It is believed that 
shipments from California will soon be 
resumed, that there were considerable 
stocks in packing houses outside San 
Francisco, and that the situation is not 
as bad as it was at first thought. Some 
local agents are offering only the large 
and small sizes of prunes, refusing to 
quote on the medium sizes. At aU 
events stocks are low and crop reports 
indicate that the new fruit will be scarce 
and of poor quality.
Sultana raisins, bulk, per lb...........................................

" cleaned, .......................................
" llbpkgs " .......................................

Table raisins, Connoisseur clusters per case..............
“ extra dessert, '* "" ....
" Royal Buckingham, " ......
" Imperial Russian t ......
*' Connoisseur clusters, 1 lb pkgs, per

case (20 pkgs).........................................
" Connoisseur clusters, boxes (54 lbs). ...

alencia raisins, f. o. s ......................................... 1 35
" " selected........................................ 1 60
'* " layers............................................1 70

California raisins, muscatels, 2 crown, per lb............
" " •• 4 " !!!!
" " choice seeded in £-lb.packagee

fancy seeded 
per package

per package .
eeded in |-lb. packages

0 61 
0 08 
0 094 
2 60
3 40
4 00
5 25

3 35 
0 80 
1 50 
1 75 
1 86 
0 U9 
0 094 
0 08|

. 0 09

0 094

" " choice seeded in 1-lb packages
per package................................ 0 10J

" " fancy seeded, 1-lb. packages,
per package................................ 0 12

Prunes 101-120 per lb.......................................................... 0 071
" 90-100 "   0 07
*' 80-90 "   0 074
** 70-80 "   0 08
'* 60-70 "   0 08|
" 50-60 "   0 09
" 40-50 "   0 094

Currants, uncleaned, loose pack, per lb....................... 0 05|
" dry cleaned, Filiatras, per lb......................... 0 06
" wet cleaned, per lb.......................................... 0 064
" Filiatras in 1-lb pkg. dry cleaned, per lb — 0 07
“ Vostizzas, uncleaned....................................... 0 064

Hallowee dates, new per lb...........................................  0 069
Figs, cooking in taps and sacks.................................. 0 05$

“ “ “ boxes.................................................... 0 054
Apricots, choice, in 25-lb. boxes,per lb................ 0 134 0 14
Apricots, standard in 25-lb. boxes, per lb.............. 0 129
Slab apricots in 25-lb. boxes, per lb............................. 0 121
Peaches, choice, per lb.................................................... 0 13$

" standard “ .........................   0 13
Pears, choice (halves), per lb........................................ 0 16

“ standard “ “   0 15
Plums, choice (dark pitted) per lb................................ 0 11
Nectarines, choice............................................................ 0 121

CANDIED PEELS—
Lemon, per lb....................................................................  0 111
Orange "   0 lit
Citron "   0 20
Mixed, in 1-lb drums per doz....................................... 2 30

NUTS-
Almonds, per lb................................................................. 0 124

" (anelled), per lb.................................................  0 28
Filberts .............................................................................  0 10
Peanuts,............................................................................ 0 104
Jumbos............................................................................... 0 124
Walnuts, new.Grenobles, per lb...................................  0 154

" " Marbcts " ............................................ 0 134
“ " shelled, " ...........................................  0 30

Pecans, per lb..........................................................  0 15 0 16
Brazils, per lb..................................................................... 0 15

SPICES—
«. GROUND SPICES.

Pepper, black, in 10 lb boxes, per lb......................... 0 18
white, " 5 “ "   0 25

Cayennepepper, in 2 and 5 lb. tins, per lb.................. 0 20
Cloves, in 5 lb. boxes, per lb..........................................  0 22
Cassia, " " “   0 12
Allspice, “ “ “ ................................. 5 114 0 15
Ginger, In 10-lb. boxes, per lb....................................... 0 13
Mixed spice, in 5-lb. boxes, per lb................................ 0 20
Mace, in 5-lb. boxes, per lb............................................ 0 70

WHOLE SPICKS.

Black pepper, per lb ........................................................ 0 13
White pepper, per lb......................................................... 0 25
Cinnamon (ordinary), per lb........................................... 0 18
Cinnamon (extra cnoice), per lb.................................... 0 24
Nutmegs, per lb .............................................................. 0 25
Cloves according to quality).................................. 0 144 0 25
Ginger, por lb..................................................................... 0 10
Allspice, per lb.......................................................... 0 084 0 10
Mace, per lb....................................................................... 0 70
Mixed spices, for pickling.............................................. 0 12

“ 4-oz. packets, per doz......... 0 75

RICE, TAPIOCA AND SAGO—Tapi­
oca continues very firm.
Japan rice, per ib., cwt. lots.......................................... 0 051

" " 50-lb. lots....................................... 0 054
Rangoon rice, per lb................................................ 0 04 0 044
Patna " “ ......................................................... 0 04$
Tapioca, per cwt.......................................................  7 25 7 60
Sago, per lb......................................................................... 0 044

POT AND PEARL BARLEY-
Pot barley, per sack.......................................................... 1 20
Pearl barley, per half sack (49 lbs)................................ 1 65

" " sack....................................................... 3 30

EVAPORATED AND DRIED AP­
PLES—Owing to the firmness of Cali­
fornia dried fruits in consequence of the 
San Francisco disaster, there has been a 
sharp demand for evaporated apples and 
the price has been advancing. The price 
is now 13c. per lb. for evaporated apples 
in 50-lb. cases and 13jc. per lb. in 25- 
lb. cases. Dried apples are active at 
9Jc. to 9£c. per lb.

BEANS—White beans are selling at 
$2.05 per bushel.

HONEY-
Clover honey 1-lb glass, 2 doz. in case, per doz........... 2 00

11 " 5-lb tins, 1 doz. in case, per tin................  0 50
" " 10-lb tins, 8 in case, per tin....................... 1 00
" “ 60-lb tins, per lb.......................................... 0 07

Fancy combh oney , 2 doz. to the case, per doz......... 2 50
" : " *' per case......... 4 75

New honey, 5-lb. tins, 1 doz. in case, per case............. 6 75
" 10-lb. tins, 6 in case, per case..................... 6 40
" 60-lb. tins, per lb...........................................  0 10

SAUCES-
Worcestershire, Lea & Perrins' 4 pints, per doz....... /|3 65

" " pints, " 6 00
" White's (pints " ......... 0 90
" Paterson’s | pints “ ......... 0 90
" " pints “ ......... 1 75

Essence of anchovies (O. à B ), per doz......................... 3 00
Yorkshire relish (Goodall & Backhouse), per doz. — 1 90

OATMEAL AND CORNMEAL-
Rolled oats, 80-lb. sacks, per sac k. 

40-lb. "
20-lb. "
8-lb.

Granulated oatmeal, per sack —
Standaid “ ** ........
Cornmeai, " .......

2 05
1 05 
0 54 
0 25
2 55 
2 55 
1 6j

GREEN FRUIT—Navels are advancing 
and present prices are firmly maintained 
We quote :
Fancy California navel oranges, 96 s. per case............. #4 uu

" “ " " 112 s " ..............  4 25
“ " " “ 126 s " ............... 4 75

Lemons, per case................................................................  5 UU
Apples, XXX, Ben Davis, per bbl................................. 6 5U

'■ per box................................ 2 50
(10c. off 5-lb. lots.)

Strawberries, pints, per doz 
quarts, “

Pineapples, per doz..............
" per case, 3j s— 

Bananas, per bunch..............

.... 2 25 

.... 4 50 

.... 3 6u 

.... 8 50 
2 75 3 25

VEGETABLES—
Valencia onions, (large cases).........
Spanish onions, per case..................
Native onions, per lb.........................
Washington reubarb, per doz., 40's.
Fancy California celery, por doz__
Florida tomatoes, per basket.........
Cucumbers, per doz..........................
New lettuve, per doz.........................
New radishes, per doz........................
New onions, per doz....................... ,
New parsley, per doz........................

$4 50
1 2b 
0 03
2 5U 
0 9u
1 50
2 2b 
0 5u 
0 50 
0 50 
0 50

THE COMING CHEESE SEASON.
The high price of fodder goods has been 

a great stimulus to manufacturers to 
get busy unusually early this season and 
nearly every cheese factory throughout 
Brockville section is in full operation 
Several have been running many weeks 
but the big proportion did not get undei 
way until the first of the present month

Conditions are exceedingly favorable 
for a large production of the early make 
The cows are in splendid condition, ha\ 
iug wintered well, and there is an abun 
dance of fodder to help the milk supplj 
along. Every pound of milk that can he 
had is being sent to the factory. Tin 
offerings on the Brockville market have 
been irregular and as the quantity in 
creases the situation is causing mon 
activity among the exporters.

Factories have been greatly improved 
during the Winter season and ample pro 
vision has been made for better curing 
which has been a long-standing source ui 
complaint. The Government cool curing 
experimental station has already con 
traded the patronage of enough factoi 
ies in the immediate vicinity to keep tin 
officials in charge busy. This will proha 
bly be the last season of the existent, 
of the stations and a strong effort wili 
be made to demonstrate more clear! 
than ever before by results the inestinia 
hie benefits to be derived from the pro 
cess of scientific cool curing.

The Brockville Cow Testing Associa 
lion, though of recent birth, is proving 
an admirable method of showing the up 
to-date farmer the paying and non-pax 
ing stock in his herd and the results al 
ready achieved by the two periodical 
tests conducted by "a Government office; 
have been eye-openers. The association 
is endeavoring to extend its scope u; 
usefulness.

Stuart Watson, of Winnipeg, has beer 
appointed representative of the A. I 
MacLaren Imperial Cheese Co., and will 
handle their complete line, including 
Bensdorp’s Royal Dutch cocoa, Snider’s 
goods, and the products of Maconochiv 
Bros., Limited, London, England.

Mr. Reid, of Bartley & Reid, tea mcr 
chants, Montreal, is in Ottawa at pre 
sent.
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G. G. KOOPMAN
Commission Merchant,

Agent and Broker

AMSTERDAM AND ROTTERDAM

Offers on demand

All Products of the 
Dutch Colonies (East Indian)

AS

COFFEE, TEA 
SPICES of all kind» 
GUMS for Varnish Manufacturers 
COCOA.COCOA BUTTER 

Cassia Vera, Chlnchona- 
barks, Rattans, Drugs, etc.

Also COCOALINE (substitute for Cocoa Butter) 
VECETALINE (Vegetable Butter)

Agents wanted everywhere in Canada.
WE GIVE advances of 76% against 

documents on consignments of 
all Canadian Produce fit for 
this market. Ask for reports 
about every article you wish to 
sell.

Sawyer’s 50 Years 1 
the People's 
• Choice, i

CRYSTAL 

See that Top Blue.
For the

Laundry.
DOUBLE 

STRENGTH.
Sold In 

'Sifting Top 
Boxes

Sawyer's Crys­
tal Blue gives a 
beautiful tint and 
restores the color 
to linen, laces and 
goods that are 
worn and faded.

It goes twle• 
as Air as oth.r 
Blues.

Sawyer Crystal Blue Co.
ST Broad Stroot,

BOSTON - - MASS.

M. F. EAGAR A SON,
HALIFAX, Nova Scotia

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.

ADVERTISING ADVICE.
An advertising campaign is like a jour­

ney. There is a certain stated distance 
to be covered. You may not go the 
whole way without pausing. Perhaps 
you go a few miles to-day, and a few 
more tomorrow, but you keep right on, 
towards the goal, always adding a little 
to the sum total of your miles. If you 
do not complete the distance, the whole 
is incomplete and a failure, but the 
rounded out, perfect journey of regulated 
stages symbolizes well the well balanced 
advertising campaign.

CONDENSED OR “WANT” 
ADVERTISEHENTS

Advertiseir.e its under this heading. 2c. a word first 
insertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no case can this rule be overlooked 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

BUSINESS CHANCES.

GROCERY BROKER—Gentleman wishes either 
for partnership or to buy out established 

brokerage business of good standing. Apply. 
Box 113, Canadian Grocer. Toronto. [18]

GROCERY BUSINESS FOR SALE—That for­
merly carried on by J. D. Mears & Co. at 

Niagara Falls, Ont.; stock and fixtures about 
$2.!200, with annual sales of about $13,000 to 
$15.000 ; business is in first-class shape and stock 
in best of order ; must be sold at once. Send 
offer to E. J. Leith, Drawer 199 Hamilton. [19]

COMMISSION LINES WANTED

EDMONTON firm of commission brokers is 
open for a few good lines ; highest references. 

Address, Scott Bros., Box 123, Edmonton.

FOR SALE.

FOR SALE—Spot cash grocery business, Yongc 
street, Toronto ; no book accounts ; best of 

reasons for selling ; large living apartments ; long 
lease. Box 114. Canadian Grocer, Toronto.

TO THE TEA TRADE

A 2,000 LBS. TEA BLENDER-In first-class 
working order; a 24-inch roller, milling 

machine, adjustable for hand or power use ; also 
4 '‘Ideal” pack ng machines, almost new ; all 
the above to be sold at a bargain. Wnte for 
prices and particulars. Box 115, Canadian 
Grocer, Toronto.

Expert Bookkeeping
Investigating and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss and bal­
ance sheets prepared. Set of books 
opened and office system devised in 
an up-to-date manner. Collection 
of overdue accounts a specialty.

PERCY P. DAVENPORT
Chartered Accountant

78 Bannatyno Avenue, Winnipeg 
87

lVANILLA

C°DV|ILE*c° 
N M • p

TUT

AND NOW ABOUT 
YOUR

FLAVORING 
EXRACTS?

You may not sell many—but— 
see that those you do sell are the 
best procurable and your repeat 
orders will come easy.

GOLD STANDARD 
FLAVORING EXTRACTS

“ guaranteed the best,” represent 
perfection in extract manufacture: 
The best ingredients, the most im­
proved methods, producing the 
finest results.

WRITE US FOR QUOTATIONS

The Codville-Georgeson Co.
Limited

Winnipeg, Man.

FOR OVER 20 YEARS
in the Commission Business In

WINNIPEG
If you are not represented in Winnipeg or Calgary. 

place your goods with a live and progressive Com­
mission House. We sell exclusive!) to the whole­
sale trade in the West. Storage for all kinds of 
goods. Cars distributed.

NICHOLSON <fi BAIN
WINNIPEG and CALGARY 

Wholesale Ceentissinn Merchants and Brokers

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.
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Easter
Your Easter trade requires

Butter
THE REAL THING

In mild cured Supplies are liberal and

HAMS promise to keep up. We 
are both buyers and sellers.
Consignments handled

BREAKFAST BACON promptly and in cold stor­
age if required.

We cure it to perfection. Please order now to Creamery in boxes or prints.
ensure prompt shipment. Dairy, tubs, rolls or prints.

THE PARK, BLACKWELL CO.
POHK AND BEEF PACKERS U“,TE0

TORONTO

Write us for prices.

F. W. FEARMAN CO,
TELEPHONE M 3960 HAMILTON

The merchant who 
knowe his bueinees 
talks

QUALITY
to hie customers.

Cheap canned meats 
means goods made 
from cheap meat.

Do you ask your butcher for cheap meat 
when you want a good dinner ?

When your customer has once tried our 
goods he will stick to our brand and to your 
store.

GROCERS
Ask your jobbers for our brand and compare 
with others.

All our goods are made in Canada from first- 
class Western Stock.

Corned Beef, Boast Beef, Chicken, Turkey, 
Potted Meats, Lunch Tongue, Ac.

NICHOLSON & BAIN, Winnipeg and Calgary
Western Agents for

THE MANITOBA CANNING CO., LIMITED
GRANDE POINTE, MANITOBA

“Corona" Cooked Meats
EVERYBODY PRAISES

"CoronaH Cooked Hams 
Jellied Tongues 
Jellied Tenderloin

SAUSAOBS. HAMS, BACON, WINDSORS, 
FRESH MEATS, LARD, BUTTER. 

CHEESE, EQtiS.

Send for trial order. We have no retail etoree.

The Montreal Packing Co.,
MONTREAL, P.Q. L,Dlted

MONTREAL STOCK YARDS.
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Produce and Provisions

CHEESE AND BUTTER BULLETIN.
As indicated in our report of last 

week, the cheese market sagged material­
ly and the tendency is towards a fur­
ther recession in prices. Fodder cheese, 
the quality of which has been extreme­
ly satisfactory, has had export atten­
tion and several lots have been for­
warded to the United Kingdom. In the 
early part of the week colored brought 
around II l-2c. to 12c., and white lie. to 
11 l-4e., iwhile to-day finest Ontario 
colored was sold at 11c. and white 10 
3-4c. The demand during the week has 
been for white, while with light sup­
plies. holders favor colored and are 
firm in spirit. Reports from the TT.K. 
indicate good demand, with short stocks 
of colored and this undoubtedly has con­
firmed holders here in their attitude.

The butter market is on the down­
ward grade and purchases have been 
made at lowest prices this season. Deal­
ers generally look for a continued de­
cline and are not overly keen to answer 
to present offerings very freely. Choic­
est creamery, for which 19c. was asked, 
was overlooked, the trade considering 
lower prices close at hand; in some quar­
ters 18c. is talked of, but the quality 
obtainable is not considered desirable. 
Finest creamery changed hands at 18 
3-4c. and this is considered high price 
and not likely to he maintained for long. 
The dealers generally think that very 
little business is likely to be transacted 
with (treat Britain, as that market pre­
fers grass to fodder. Locally, trade is 
satisfactory and supplies equal to re­
quirements. When the new grass but­
ter is available, which will be shortly as 
the country has had plenty of rain and 
favorable warm weather, the market 
mav be expected to assume a steadier 
tone.

THE PROVISION SITUATION.
There is little to report since our 

last review. Demand is well maintain­
ed: the domestic trade is much more 
interesting that at recent dates, and 
there is every indication that packers 
will cater for that market rather than 
the more expensive export one. The 
supply of hogs is notably insufficient, 
and the inducement of inflated prices 
has not moved things much in that re­
gard. Cables from England at the mo­
ment of writing report a fall in prices 
on Canadian bacon of some three shill­
ings per cwt., (about 62c. per 100 lbs.) 
This is without doubt a serious blow to 
Canadian export, as it will make trade 
practically unremunerative. The rea­
son given is the influx of Danish bacon, 
which likely takes precedence to Cana­
dian, a further factor probably being 
the fact that the present season is 
practically an off one on the English 
market, as a great bulk of the more

wealthy population transfer their resi­
dence to more distant watering places, 
and the bulk of population take on to a 
lighter diet during the Summer season.

The Manchester Guardian (England) 
recently had an interesting article on 
the provision situation, in which it 
stated :

“The public has been buying its ba­
con, etc., for the last twelve months at 
a price which hardlv leaves the seller 
any margin for profit: in fact, many re­
tailers as the result of the year’s hard 
work are no better off than when they 
started if not actual losers. This state 
of affairs has been brought about bv 
the long-continued run of high prices, 
occasioned, so far as bacon is concern­
ed, by the continued shortage all the 
world over. The retailer lived through 
1905 believing that prices w-ere so high 
that they must soon come lower. The 
contrary is the case, and he is to-dav 
paying 5s. to fis. per cwt. more for his 
bacon than he was a vear ago. whilst 
the price to the public remains the 
same.

“The supplies, too, have been falling 
off very considerably, and at the pres­
ent time the price is more than 2d a 
pound above 1904, though the retailer 
has not increased his prices. Never in 
the history of the trade have retailers 
worked for so small a nrofit as thev are 
doing at the present time, was the 
opinion expressed bv the head of the 
firm of Wilier & Rilev. 'There is not 
the slightest doubt.’ said Mr. Wilier, 
'that the retailers at the present mo­
ment are making no nrofit whatever on 
their provisions, and it is quite impera­
tive thev should increase the retail price 
immediatelv all round, if thev wish to 
keen going There is no nrnsnect what­
ever that the situation will he relieved 
for at least four or five months.’ ”

The remarks give an idea of the con­
ditions ruling in the British market, 
and make it evident that the verv de­
velopment pointed out in The Canadian 
Grocer a short time ago as likelv to 
mature, has really come to pass. The 
point has been reached-in prices where 
the British importer must seriouslv 
kick. When trade has ceased to be re­
munerative it has lost its attraction, 
and industries soon begin to feel the 
effects.

OUR LONDON LETTER
Without anv doubt the parliamentary 

proceedings of the past few days have 
been full of interest to exporters of 
Canadian cattle. On 6th inst.. Mr. 
Cairns, who has been foremost in his 
efforts to have the embargo removed, 
moved the second reading of the Dis­
eases of Animals Act (1896) amend­
ment bill. He explained that the meas­
ure was intended to give to the Board 
of Agriculture authority to exempt

«1

Canadian store cattle from quarantine 
and from slaughter at the port of disem­
barkation. Of course, the Irish mem­
bers strenuously opposed the amend­
ment, as did some Liberal and two 
Lnionist members, and eventually the 
bill was talked out. The debate lasted 
five hours, and it seems unlikely that 
any more will be heard of it during the 
present session. It was clear that the 
prime minister, who is said to be per­
sonally favorable to the amendment, 
still hesitated to express himself official­
ly as favorable. Hamar Greenwood, a 
Canadian who now represents Yoik in 
Parliament, made a [Kiwerful speech oil 
behalf of the removal of the embargo.

There will be general lejoieing 
throughout Ireland that the hill has not. 
at any rate, yet, been adopted. As one 
of the daily paper's remarks, it is not 
to-day the pig that makes the rent, but 
the store cattle that are shipped to Eng­
land and Scotland. They are the main­
stay of at least 95 per cent, of the far­
mers of the west, and probably more 
than half of the rest of the country. 
The fattening of Irish stores is almost 
all done in Great Britain, and the im­
port of live Canadian stores would at 
once, it is claimed, cheapen the price for 
Irish shippers, and the English and 
Scottish markets for Irish stores would 
automatically come to an end.

But if the Government is going to 
exclude live Canadian cattle in order to 
protect Irish faimers. it will be a very- 
long time before Britain will see the 
free importation of live stores from the 
Dominion, for the term of redemption 
allowed to Irish faimers for their farms 
t.\tends over no less a period tha i 68 
1-2 years, and it is claimed by Irish far- 
meis that, if Canadian cattle are allow­
ed to compete with their own, they 
will lose their trade, upon which they 
dei>end for the money wherewith to pay 
the instalments for the redemption of 
their farms.

The London market for colonial butter 
still remains without any notable fea­
ture. If anything, the position is 
somewhat in favor of buyers, owing, al­
most entirely, to the large supplies on 
hand. Supplies of “choicest” Austra­
lian alone are on a somewhat limited 
scale, and consequently prices are firm­
er. standing now at 92s. to 94s. 9d.

Commentin'" upon the fact that a 
certain provision man was recently fined 
£20 for adulteration of butter, a con­
temporary points out that Canadian but­
ter, containing as it does so small a 
proportion of moisture, from 8 per cent, 
to 11 per cent., is more easily faked 
than most other makes, and that it offers 
great temptations to those who carry- 
on adulteration of butter to any ex-
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tent. This is quite true, and it is all 
tlie more reason why Canadians should 
do as much as they can to urge the 
British Government to adopt the pro­
posed legislation, which, it is hoped, 
would prevent adulteration for the fu­
ture.

The London cheese market remains 
without any practical change. The de­
mand continues fair, and supplies, which 
are not as large as might be desired, go 
rapidly into consumption. At the time 
of writing there are only some 52.04L 
boxes in store at the commercial docks.

It appears that there is an excellent 
market for Canadian cheese at Man­
chester just now. In spite of the fact

that at this season falling markets are 
genet ally expected, Manchester dealers 
report that they do not foresee any re- 
ducton in quotations either for butter 
or cheese. A very healthy condition 
of affairs prevails, it is certainly a fact 
that the mild Wintei has resulted in 
plentiful pastures and cattle have the 
advantage of fine grazing herbage, but 
still trade is everywhere on the upward 
tendency: employment is more plentiful, 
and money freer. It must be remember­
ed all the time, however, that quality is 
going to count for a great deal. It is 
only when money is scarce that the 
inferior qualities of dairy produce arc 
fallen back upon.

PROVISION AND DAIRY MARKETS.
MONTREAL.

PROVISIONS—The demand for lard 
shows a steady increase these days, 
due partly no doubt to the opening of 
navigation. Inquiries from points not 
conveniently located have been more 
frequent than they have been for some 
time past and this is considered a good 
omen for trade. Hams and bacon are 
also moving much better. Provisions 
generally, in fact, are now selling bet- 
lcr than they have sold for the past 
month or two.
Lard, pure tierces .......................................................... 0 11$

" ..............................56-lb. tuba .... 0 12
“ ......... 20-lb. pails, wood (10$) —
“ eases,10-lb. tins,60 lbs. incase
“ " 5-lb.
“ “ 3-lb. “ .... 0 12$

Lard, Boar s Head brand, tierces, per lb.................. 0 03
“ “ $-btl., per lb........................... 0 081
“ " tubs.......................................... 0 081

Cases, 20 3-lb. tins, per lb.............................................. 0 09
" 12 5-lb. tins “ ............................................... 0 085
“ 610-lb. tins " ..............................................  0 08$

20-lb. wood pails, each .................................................. 1 70
20-lb. tin pails, each.......................................................  1 60
Wood net, tin gross weight—
Canadian short cut mess pork.........................  $22 CO $22 50
American short cut clear ................................. 21 00 22 50
American fat back......................................................... 22 50
Breakfast bacon, per lb................................................ 0 17
Hams...................................................................... 0 131 0 15
Extra plate beef, per bbl.....................................  12 00 13 00

BUTTER—The market has again de­
clined, and the bottom of the market 
has apparently not yet been reached. The 
make is, of course, continually increas­
ing, and as this overtakes the home con­
sumption the balance must decline until 
an export basis is reached. Still lower 
prices are expected and as they decline 
the local consumption should increase 
somewhat.

The English market is reported steady.
Choice new milk creamery.............. :.................. 0 181 0 19
Western dairy ................................................................ 0 17
Manitoba dairy....................................................... 0 15 0 151
Fresh rolls...............................................................  0 17 0 171

CHEESE—The market has developed 
a much easier feeling since last week, 
prices being down a cent a pound owing 
to the action of English importers who 
refused to operate at last week’s fig­
ures. Prices are now getting down to 
an export basis, but still lower figures 
must be looked for as the outpu; in­
creases.
Finest new colored. Ont.................................................. 0 11
Finest new white, Ont...........................................  0 10$ 0 11

EGGS—Stocks continue to arrive in 
good quantities, as the daily receipts 
registered show, but they are not dis­
posed of as rapidly as they should be, 
as they are allowed to accumulate and 
consequently the market is in bad con­
dition owing to the scarcity entailed in 
this manner. Sixteen cents seems to be 
the average price asked, although occa­

sionally a shade higher is obtained. No 
lower prices are expected in the near 
future.

TORONTO.
PROVISIONS—The market is firm at 

last week’s quotations with the excep­
tion that the price paid for street lots 
of hogs has advanced 15c. as an encour­
agement to the farmer to neglect seed­
ing for a day and come to the market. 
The plan worked and supplies have been 
a little more liberal. The provision men 
do not anticipate a lower market for 
some time to come.

Long clear bacon, ner lb............
Smoked breakfast bacon, per lb.
Roll bacon, per lb.......................
Small hams per lb........................
Medium hams, per lb..............
Large hams per lb......................
Shoulder hams, per lb.................
Backs, per lb................................
Heavy mess pork, per bbl.......
Short cut, per bbl........................
Lard, tierces, per lb.....................

" tubs “ ....................

11 compounds, per lb..............
Plate beef, per 200-lb. bbl..........
Beef,hind quarters.....................

" front quarters......................
*' choice carcases...................
" common................................

Mutton...........................................
Yearling lamb...............................
Veal ..............................................
Hogs, street lots..........................

......... U 12

......... 0 14$

......... 0 12

......... 0 14t
.... 0 14

......... 0 13*

......... 0 lli

........  0 16
20 £0 21500 
.... 23 00

......... 0 1H

......... 0 11$

......... 0 12

......... 0 09
,12 00 12 50
, 8 00 9 25
, 5 25 6 50
, 7 00 8 no

5 50 6 50
0 08 0 10

. 0 12 0 13$

.........  0 10
. 9 85 10 00

BUTTER—Commission men find it dif­
ficult. to give satisfactory market quota­
tions this week. Creamery butter is 
considerably weaker owing to increasing 
supplies and the fact that the consump­
tive demand does not absorb the stocks 
offering. Considerable supplies of good 
dairy are arriving and aided by a lower 
price appear to be going into consump­
tion more readily than the dairy. First- 
class creamery sold in Montreal this 
week at 19c. Locally the quotations on 
creamery prints ranged from 20c. to 24c. 
The fodder butter cannot be stored 
successfully and consequently the arriv­
als must go on the market.

Per lb.
Creamery prints................................................... 0 2n 0 22

" solids, fresh......................................  0 19 0 20
Dairy prints, choice............................................ 0 17 0 19

" " ordinary.................................................. 0 15
" large rolls, good........................................ 0 16 0 17
" large rolls, ordinary.................................. 0 14 0 15

CHEESE—New cheese is in much the 
same predicament as butter. It cannot 
be stored to advantage now and the sup­
ply is increasing beyond the consumptive 
demand. “There’s not as much new 
cheese eaten,” remarked a commission 
man yesterday. The price is off à cent.
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Per lb.
Cheese, large.................................................................... 0 14

" twins .................................................................. 0 144
New cheese, large.......................................................... 0 11$

" 11 twins......................................................... 0 12

EGGS—The situation to-day is caus­
ing the commission men who pickle or 
store eggs some uneasiness because of 
the continued high prices. Putting them 
away at the present level looks like giv­
ing a considerable surety to fortune. 
Some say they are not packing, others 
that they are all tumbling over each 
other to get their supply for next Fall 
and Winter. This is alleged as the rea­
son for the stability of the market, but 
some declare that the eggs are not com­
ing in and are being eaten more because 
of the high price of meat. Several deal­
ers quoted as high as 17c., but they 
want to stimulate consignments. About 
154c. to 16c. seems to be a reasonable 
average.

WINNIPEG.
BUTTER—The price continues steady 

at former quotations, which were :
Finest fresh creamery, in 56-lb. boxes.......................... 0 23

in 28-lb. boxes......................... 0 23
in 14-lb. boxes............................ 0 23

" in 1-lb. bricks (eastern)........... 0 27
“ " " (western).. 0 23 0 25

Dairy—No. 1 dairy is commanding 
from 13c. to 15c. per lb. delivered from 
Winnipeg produce houses and No. 2 from 
10 to 12 cents.

LARD—Price is steady at recent ad­
vance.
Tierce basis, per lb........................................................  0 11$

Small packages take the following advance :
50-lb. tin cans, per lb .............................................. 0 00$
20-lb. tin pails, in 80-lb. cases, per lb......................... 0 00$
10-lb. “ in 60-lb. “ ......................... 0 00$
5-lb. » " " ......................... 0 OOl
3-lb. “ “ " ......................... 0 01
20-lb. net white wood pails, per lb.............................. 0 00|

CHEESE—
Finest Ontario, large........................................................ 0 15$

“ Manitoba, large................................................... 0 15
“ “ twins ......................................... 0 15
“ “ small ......................................... 0 15

CURED MEATS—
Hams, selected stock, special mild cure.....................  0 16
Bacon, " 14 44 ...................... 0 19
Backs, 44 “ " ...................... 0 16
Hams, light, 10 to 12 average........................................ 0 15

44 medium. 14 to 16 average— ........................... 0 14$
*' heavy, 20 to 30, for slicin? —.......................... 0 141
44 heavy shinned 20 to £0 for slicing................. 0 14$

Picnic hams, light, choice, 6 to 8.................................. 0 11$
Shoulders light, choice.................................................  0 11
Breakfast bacon, clear, bellies, light,8 to 10......... 0 15$

4 4 " clear tellies 12 to 14...................... 0 16
Clear backs, b bacon light............................... ................ 6 14*

14 b bacon 12 to 14.........................................  0 14$
Spiced rolls, long if in stock........................................... 0 15

44 short............................................................. 0 13
Dried beef ham sets......................................................... 0 11$

Smoked hams boned and rolled, 2i. per lb. additional.

DRY SALT MEATS.

Bacon, dry salt long clear

Shoulders'*

....................................  0 12]
smoked.................................... 0
boneless backs,.....................  0 1

BARREL PORK.
Heavy mess pork, boneless, per bbl............................  22 00

44 " 44 per 4 bbl........................... 11 5)
Standard mess pork, per bbl.........................................  22 50

PICKLED GOODS (COOKED).
80 lbs. 40 lbs. 20 lbe. 15 lbs.

Pig s feet........................... 4 00 2 10 1 60 1 10
Pig's tongues....................14 50 7 50 4 00 3 00
Boneless bocks.................. 8 50 4 50 2 50 2 00
Sweet pickled spare ribs, not cooked,per lb................ 0 034

" hocks, "« " ............... 0 04

EGGS—Local produce houses are pay­
ing 134c. per dozen for fresh eggs at 
country points.

ST. JOHN, N.B.
PROVISIONS—In barrel pork anil 

beef there is but a limited business. 
Prices are held firm. Pure lard is a lit­
tle easier, but still very high ; more 
Canadian is seen. Refined compound 
rather higher ; there is a good sale. 
Smoked meats high. In fresh beef mar-



ket well supplied, quite full prices rule. 
Veal is hardly as firm, prices tending 
lower. Mutton scarce, bringing full fig­
ures. The few small lambs offered bring 
high prices. Pork still high.
Mess pork, per bbl.......................
Clear pork. " .........................
Plate beef, " .........................
Domestic beef, per lb.................. .

................... 21 0)
.................. 13 50

.................. 0 081

|22 00 
22 CO 
15 00
0 07| 
0 10

.................. 0 08 0 10
Veal. " .................. .................. 0 08 0 10

................... 3 00 5 00
.................. 0 084 U 11
.................. 0 13' 0 14
.................. 0 10 0 13
.................. 0 121 0 13
.................. 0 12j 0 131

0 09J
C 09$

FINEST
FAMILY POLISH 
ON THE MARKET

ôUACK JACK
PASTE

Stove polis*1
r*' ''in.. f„u, ii,™,

j 1 S f U V t PUL s*1 C6

Black Jack
AT YOUR JOBBERS'

FLY PADS
Three hundred times better 
than sticky paper.

ADVERTISED
in your local paper.

THE CANADIAN GROCER

BUTTER—Good quality is scarce and 
full prices rule. It is early for new.
Creamery butter......................................................  0 24 0 25
Best dairy butter................................................. 0 2o 0 23
Good dairy tube........................................................ 0 18 0 20
Fair "   0 16 0 18

EGGS—Market quite firm. There is a 
good steady demand.
Eggs, strictly fresh.................................................... 0 25 0 33
Eggs, fresh.................................................................0 18 U 20

“ case stock......................................................... 0 17 0 18

CHEESE—Some new offered. Prices 
while high are tending lower.
Cheese, per lb.......................................................... 0 14 0 14à

Armand Chaput, of Ckaput, Fils] & Cie, 
Montreal, lias returned fiom New York.

It’s not a question of Taste, only—

But quality, skill, and absolute 
cleanliness that makes

Clark’s Heats
The best to buy or sell.

or PURE CHOICE GOODS ONLY

MANUFACTURED BY
NICHOLSON BROCK

TORONTO,CAN

THE VERY THING YOUR STORE NEEDS

Nicholson’s Mince Meat
Why ? Because this Mince Meat has Pepsin in it, is 
condensed, made from absolutely pure goods, and sells at 
the right price. OrderNICHOLSONS MINCE MEAT.

Did you say you had a stock of
■ . ft ft. JELLY POWDER H. ft R. ICIR6 POWDER
H. ft *. PUODIRE R. ft R. VERIQUICR TftPIOCft

RROCK’S RIRO SEED

NICHOLSON & BROCK
9 Jarvis St., TORONTO, ONT.

SALT
Table, Dairy and Cheese Salts. Fine and Coarse 

Salts in Sacks and Barrels. Land Salt.

0. R. COOPER

TORONTO SALT WORKS
TORONTO, ONT.

«CENTS FOR THE DOMINION SALT AGENCY

SAUSAGE
Royal Cambridge and Purity 

brands lead all others. A trial 
order will not only convince, 
but will increase your trade and 
put money in your pocket.

The WM. RYAN CO., Limited
70 end 72 Front St. K., Toronto,

AGENTS WANTED
We want the Calfskins Hides. Sheep Pelts, Tallow 

Bones, eic., collected in your vicinity.
Cai 't you arrange to purchase th se goods for us ihis 

sprint ? We will furni>h i he ca-h with which to buy ; we 
W'II aho furnish tags, advice sheets taking off directions, 
cloth poste a to e« able you to advertise the busiueea, 
etc.. et<-.

We pay highest cash prices and keep our eus onv rs 
thoroughly posted on the condition of the market and pay 
the frei, ht.

To my one writi g us and mentioning this paper, we 
will mail full partkular*. A-hl-ess.

Carroll S. Page, Hyde Park, Vt.

White Spruce

BUTTER TUBS
10-20-30-50 lb

EGG CASES AND FILLERS
Order now for delivery later,

„ Pay You
BUTTER-EGGS
BUYERS^and" SELLERS

Correspondence «elicited from 0 JITABIO, 
MANITOBA and LOWER PROVINCES.

WALTER WOODS & CO.
Hamilton and Wlnnloar.

BotherM, Haiti & Cl.
Wh.leeale Produce ftlercRaote,

TORONTO.

BUTTER, CHEESE, EGGS
If you hare Butter, Cheese or Eggs to sell, 

write me. I am always in the market to buy. If 
you want to buy Eggs, Butter or Cheese, write 
or wire for prices.

B. H. POWER
218 AROYLE STREET, HALIFAX, N.S.
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Flour and Cereal Foods

The genera' feeling certainly appears 
to be one of confidence as regards the 
immediate outlook of grain and flour. 
There has been no repetition of the fluc­
tuations mentioned in our last report ; 
prices have practically remained where 
they were at the close of last week. 
Manitoba wheat has held itself in a re­
markable wav against Chicago prices and 
stands at the present time within Je. 
of Chicago prices. The strength of this 
can be better realized when it is remem­
bered that at no very distant date the 
difference has been known to be as much 
as 9c.

» * *

Stocks held at upper lake ports are 
considered very low. being only some 
five millions, the current week having to 
account for some three million reduc- 
t ion.

Kxport trade has not been so attrac­
tive since last review, although inquiries 
have been good and prices well main­
tained.

Cnder the impression that the 1 nited 
States will have a considerable quantity 
of wheat for export on the 1905 crop 
from this out, Knglish huvers ha'e been 
holding off as much as possible. Specu­
lation. however, may defer its shipment 
for some time, although there is no 
doubt eventually it will have to go for­
ward, unless of course there is a proba­
bility of a short crop during the coming 
season, of which there is no appearance 
at present.

* * *

The late strength in the market on 
this continent was due unquestionably 
to speculative influences. In other words 
shorts were showing anxiety to cover, 
although there was apparently nothing 
in the news to stimulate buying. On the 
eontrarv, practically all the news, both 
domestic and foreign, was seemingly 
favorable to the bear side.

* * *

Regarding the crop news, a New York 
report at the close of last week said : 
“The prospect for the growing crop was 
considered more brilliant, because the 
temperature throughout Winter wheat 
territory was high for the season, while 
there was an abundance of sunshine 
where too much moisture had been com­
plained of. It was. consequently, fair to 
assume that the plant was making ex­
cellent progress. In Spring wheat terri­
tory, both in this country and over the 
border, it was clear and much warmer. 
Farmers were able to make rapid pro­
gress with ploughing anti seeding. Tele­
grams from that quarter indicated that 
over 50 per cent, of the area had been 
seeded and that within ten days the 
seeding would be completed, barring a 
sudden return of bad weather. In view 
of the facts cited, it was the general im­
pression that farmers’ deliveries at 
country stations would speedily show a 
marked enlargement, it being assumed • 
that there would be more willingness to 
sell freely after Spring work was com­
pleted and the roads in a more passa­
ble condition.”

WELL-KNOWN GRAIN MERCHANT 
DEAD.

One of Montreal’s oldest grain mer­
chants died last week in the person of 
Robert Peddie.

Mr. Peddie was a native of Cathcart, 
Scotland, and came out to Canada in 
18(15. He went into business here with 
the wholesale grain firm of D. But­
ters & Co., at that time one of the 
largest grain houses in Montreal. He 
was later associated with John Magor & 
Co., and afterwards went in with Crane 
& Baird, where he stayed for a good 
many years.

He joined the Corn Exchange in the 
year 1879 and was on the committee of 
management of that association in 
1892-3-6-7 and 8. He was president of 
the Corn Exchange for two years, 1891 
and 1895, and was a member of the 
board of review in 1899 and 1900.

Mr. Peddie was a familiar figure at 
the Board of Trade, and will be greatly 
missed by his many business and social 
friends.

PUT DUTY ON FLOUR.
C. M. Kittson. Canada’s commercial 

agent in South Africa, has refiorted to 
Ottawa that the colony of Natal has im­
posed a dntv of two shillings a hundred 
pounds on flour, which until now has 
been fiee.

Canada sold flour largely to the South 
African colonies during the last fiscal 
year, the total being IS!.891) barrels 
valued at $903.030. an increase over the 
previous year’s shipments of nearly 
$300,000. The shipments to Natal alone 
are not shown in the Trade and Com­
merce Department’s reports.

A NEW BREAKFAST FOOD.
The Western Cereal Co., of Winnipeg, 

are putting on the market a new break­
fast food known as “Meat of Wheat,” 
made from Manitoba No. 1 hard wheat. 
Their mill is located in the Qu’Aupelle 
Valiev and their warehouse and office at 
310 Ross avenue, Winnipeg.

MONTREAL MARKETS.
FLOUR—Market at present is very 

firm. Business is excellent and improv­
ing every day. Since the opening of 
navigation there has been a perceptible 
increase in the volume of business tran­
sacted each day, and this, it is to be 
hoped, will continue. There is an ex­
cellent demand from outside points and 
the flour companies are keot busy filling 
export orders. The local requirements 
are no less large. From the orders com­
ing in, flour merchants must believe that 
the consumption of flour is increasing. 
Prices remain the same as they wen- 
last week.
Winter wheat patents................................................  4 40 4 70
Straight rollers.............................................................  4 00 4 20

Extra.............................................
Straight rollers, bags, 90 per cen
Royal Household.........................
Qlenora ........................................
Manitoba spring wheat patents

“ strong bakers............
Buckwheat flour..........................
Five Roses ..................................

ÎË

4 40
3 00
4 50 
4 10 
4 50 
4 10
3 10
4 50

GRAIN—There is a very fair demand 
for oats this week. Corn is still very 
high, but no advance has occurred. The 
prices asked are too high to permit of 
very much business.
No. 4 barley...........................................
Rejected feed barley..........................
No. 2 white oats...................................
No. 3 white oats..................................
No. 4 white oats...................................
No. 3 yellow corn...............................
No 9 peas, basis 78 per cent. points.

0 50o m
0 41 
0 40 
0 39 
0 5S 
0 764

ROLLED OATS—The situation re­
mains just about what it was last week. 
There is a fair demand in some quarters 
while other dealers report nothing doing 
in any line. Taken on the whole, how- ’ 
ever, business may he said to be rather 
quiet.
Fine oatmeal, bags...................................................  2 20 2 40
Standard oatmeal, bags ......................................... 2 40 2 50
Granulated " "   2 40 2 50
Rolled oats, 90-lb. bags............................................  1 95 2 15

" 80-lb. bags.............................................. 1 85 2 15
" hbls......................................................... 4 55 4 70

FEED—Bran and shorts continue in 
very short supply. It is hard to obtain 
these, either Ontario or Manitoba. There 
is not a great deal doing in any line.
Ontario bran.............................................................. 20 00 20 50
Ontario shorts..........................................................  20 00 21 00
Manitoba shorts....................................................... 20 00 21 00

" bran.........................................................  19 00 19 50
Mouillie, milled..............................................  21 00 24 00

" straight grained.....................................  25 00 28 00
Feed Flour...............................................................  1 15 1 25

HAY' — There is a good demand 
throughout the province for hay, but 
stocks are hardly large enough to meet 
tlie orders coming in. Arrivals by boat, 
however, are increasing and this, it is 
thought, will help the situation consid­
erably.

The market in the United Kingdom is 
very firm under a good demand. Latest 
cables quote 60 shillings, c.i.f., Liver­
pool.
No. 1 ............................................................................. 9 00 9 50

" 3 ...................................................................  8 00 8 50
Clover mixed ............................................................  6 f0 6 50
Clover, pure...............................................................  5 00 5 50

TORONTO MARKETS.
FLOUR—The domestic trade continues 

to flourish. Demand is good and prices 
arc well maintained. Some mills are 
Tartly or wholly closed down for repairs 
previous to the" coming season, so that 
just at the present moment no great 
trade is being exploited. The very low 
values which have recently been ruling 
have rather encouraged the slowing down 
of actual milling.

On track, Toronto.
Manitoba patenta, No. 1, per bbl. in bags..................... 4 40

" “ No, 2, " "   4 00
Strong bakers " "   3 90
Ontario patenta, No. 1, " " .....................  3 65

" " No. 2, “ “   3 40
Straight roller " "   3 ÿ)

GRAIN—Market has been steady and 
fairly good since our last report. Very- 
little fluctuations have been in evidence, 
and Manitoba wheat has maintained a 
good front against Chicago values. A 
few changes in prices, but more on ac­
count of an evening up rather than re­
vision.

(F.o.b. elevator ; 5c. more N. Bay.)
Manitoba wheat, hard, No. 1, nominal.......................... 0 86

“ “ Northern No. 1................. ... 0 84
" " " No. 2 ............................ 0 81 0 821

" No. 3, nominal.................... 0 81|
Red. “ per bushel. 78 per oent. points........... 0 80
White, " “ " ,r   0 80
Mixed, " “ '* “   0 79
Spring, “ " " “   0 75
Goose, “ “ “ “   0 75
Barley, No. 1. “ “ " ......................

“ No 2. “ “   0 51
“ No. 3x, “ “ " . 0 46 0 47
“ No. 3, “ “ “   0 46

Oats, white, “ “ “   0 37
'* mixed, " “ “   0 36
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The Canadian Groeec FLOUR AND CEREAL FOODS

ARE YOU A GROCER? YES.
Then write us at once regarding

OUR HONEST OFFER. FREE. THE FAME OF
A PERFECT FOOD.
READY TO EAT.
Crisp and Tasty.
Guaranteed 
PURE

[pf...........................

Send us 
your name 
and name 
of your job­
ber and we 
will sur­
prise you.

Our Chips 
look the
PRIZE
alibi

Food
Show

10c.
AND 20C.

MADE EXCLUSIVELY BY

'Hamilton Saratoga Chip Co.
Three Sixteen King East

HAMILTON, - CANADA.

FACSIMILE OF BOX

HAMILTON SARATOGA CHIP CO., - . . . . . .  Canada
A. F. WacLann Imperial Che.it Co Toronto. Salai A|inli

Nota
Cereal

CANADA FLAKES
has gone abroad. To the farthest corner ol the earth 
we have been shipping Canada Flakes.

Twelve thousand miles is a long journey, yet our 
product has found a market at that distance. In 
England, Australia, South Africa, New Zealand, etc., 
Canada Flakes is meeting with a cordial reception. 
A good name on a good food is worthy of such.

Canada Flakes bears tribute to the motherland 
and sister colonies of the greatness of Canada. Every 
Canadian should be pleased to hear of such success.

Peterborough Cereal Co. -"•«
ROELOFSON 4 ROELOFSON, Ontario Sales Agents

152 Bay Street TORONTO

WESTABN CANADA 
FLOUR MILLS CO., Limited

AN AMALGAMATION OF

The LAKE HURON & MANITOBA MILLING CO., Ltd.
AND

A. KELLY MILLING CO., Lid.

MILLS AT

WINNIPEG
GODERICH
BRANDON

OFFICES

ST. JOHN, N.B. 
MONTREAL,Que. 
TORONTO (45ft) 
OODERICH 
WINNIPEG 
BRANDON

IT PAYS YOU TO PAY FOR QUALITY

BUY FIVE STARS FLOUR
IWW I.
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Peas, " “ " .........  0 77
Buckwheat " ...........................................  0 48 0 48 J
Rye. per hnghel. " ...........................................  0 69 0 70

BREAKFAST CEREALS—Little of 
interest has transpired since our last 
report. Demand has been only of mod­
erate nature, and prices continue merely 
nominal.

ST. JOHN, N.B.
FLOUR, FEED AND MEAL—In flour, 

while there is no change, market is firm 
and fair business reported.

Feed high and a good sale.
Oats are firmer.
Oatmeal is lending higher, just a fair 

sale.
Beans are unchanged, Yellow Eyes keep 

low.
Barley is dull.
Peas have but a limited sale.
Seeds move freely, sales being for best 

grades. Clovers hardly as firm.

BUSINESS NOTES.
Mrs. H. McKenzie, grocer, Owen 

Sound, Ont., has been burnt out.
Cliauncy W. Cole, general merchant, 

Keswick, Out., has sustained loss by 
fire.

Geo. Vietli, of Yieth A Borland, gen­
eral merchants, Keithley Creek, B.C., 
deceased.

The Bank of Toronto has opened 
branches at Yorkton, Sask., and Cart­
wright, Man.

The J. M. Lowes Co., of Toronto, 
manufacturers of spices, have sustained 
loss by fire and water ; insured.

E. C. Clark, Orangeville, Ont., suc­
cessor to J. Lindsay, was a visitor at 
the Toronto Horse Show last week.

B. B. Gunn, M.P., Scaforth, Ont., 
with his family spent the week end and

Sunday in Toronto and was a visitor on 
the street.

The Harry Webb Co. of Toronto, Lim­
ited, bakers, confectioners and restaur­
ant, Toronto, have sustained loss by 
fire ; insured.

Harold Hill, of Hill Co., Orange­
ville, made a purchasing trip to Toronto 
last week and added to the crowd at 
the Horse Show, and to its well-dressed­
ness, all right, all right.

J. V. A. Coon, Havelock, Ont., gen­
eral merchant, has so increased his trade 
that he has found it necessary to en­
large his store. He is making extensive 
improvements and when they arc com­
pleted he will iiave one of the nicest 
stores on the C.P.R. east of Pelerboro.

F. Coon, who opened a grocery in the 
south section ol Pelerboro, Ont., about 
a year ago, is building for himself a fine 
new place of business beside the present 
stand. The new store will be handsome 
and thoroughly up-to-date with a fine 
basement for storage purposes. Mr. 
Coon is getting on;

A. F. Choate, of Warsaw, Out., gen­
eral merchant, and one of the leading 
business men of that part of the pro­
vince, lias found that his trade has out­
grown his store and is enlarging, lie is 
putting on an addition that will serve 
as a storeroom and as well increase con­
siderably the selling space of the store.

Jas. Maylor A Soil, Forest, Ont., gen­
eral merchants, are at present carrying 
out extensive improvements to their 
large store, it was two stores original­
ly and the first object of the present re­
construction is to make them more com­
pletely one. When the work is finished 
the store will be one of the finest in 
Western Ontario.

F. A. Scott A Sons' Wellington street 
store, Ottawa, has a good window dis­
play of household blushes. This is a 
very attractive window and one of the 
best that has been seen in the locality 
this season. Messrs. Scott have three 
big stores—Bank street. Rideau street, 
and Wellington street.

Welland, Out., merchants say business 
in that town has markedly increased in 
volume. They attribute it largely to 
the building of the Plymouth Cordage 
Co.’s plant, on which 4UU men arc en­
gaged. When the works are in operation 
the population of the town will, it is 
said, be increased by 2,000. Another 
considerable industry is about to locate 
there.

NAP. 6. KIROUAC & CO., QUEBEC
Receivers and Shippers

FLOUR, GRAIN, MILL FEED, SALT 
and FRESH FISH

Willing to act aa Agents for Canned Goods Manu­
facturers or Grocers' Supplies.

The McLEOD MILLING CO., Limited
Stratford, - ntario. 

elicit the patronage ot the Flour, Feed and 
Grain Trade in general, and in return will 
guarantee an article which will mean an in­
crease of business to all concerned.

5 Bags Rolled Oats ; 1 Bag Pot Barley ; 1 Bag Split Peas
QUALITY GUARANTEED.

Woodstock Cereal C 
WOODSTOCK, ONTARIO.

pie Order

MONTREAL GROCERS’ PICNIC.
The Montreal Retail Grocers’ Associa­

tion held a meeting in their hall on 
Thursday evening, April 26. There were 
about seventy-live members present, and 
Mr. Chartrand, ex-president, occupied 
the chair in the absence of Mr. Daousl. 
The special committee appointed to look 
into the matter of selecting a suitable 
spot for the holding of the annual picnic 
reported and suggested lie St. Amour 
as the most suitable place. It was de­
cided that island should he the spot. The 
picnic will he held on July 11. Commit­
tees were named to arrange for the re­
freshments, games and other details.

The pure food show to be held this 
month came in for a good deal of dis­
cussion. The association is pleased at 
the progress being made towards making 
the affair a success. It was decided to 
bring to the fair for the pi.ipo.-t' ot .sup­
plying music, the Kilties Baud of To­
ronto. The grocers of the province will 
hold a convention during the first week 
of the fair. Good work is being done 
towards the carrying out of the contract 
plan.

MONTREAL CHAMBRE DE COM­
MERCE MEETING.

in their new quarters, 76 St. Gabriel 
street, Montreal, the council of the 
Chambre de Commerce held its meeting 
on April 25. The meeting was more in 
I lie line of a house-warming than a busi­
ness gathering, and the official opening 
of the new rooms will take place short­
ly. C. H. Catelli, the president, occu­
pied the chair and gave a very interest­
ing resume of the progress of the asso­
ciation since its organization in 1887.

The question was brought up of the 
suit taken against the Wholesale Gro­
cers' Association for alleged conspiracy 
to restrict trade. It was explained- by 
L. E. Gcofiriun that the association had 
decided to increase the price of sugar 
that they might obtain a profit of 4 
per cent. Mr. Geoft'rion’s suggestion that 
tlie matter should he taken up with the 
Government was referred to a special 
committee. After the meeting the mem­
bers rode out to Bout de l’lsle, where 
a very enjoyable repast was served.

THE AMERICAN TEA DUTY.
American tea merchants have taken up 

the matter of the ten per cent, duty 
levied upon American teas coming into 
Canada. They have made representa­
tions to the State Department at Wash­
ington asking them to lake up the mat­
ter with the British Foreign Office.. It 
is probable that the matter will be held 
over and brought to the attention of the 
British authorities with several other 
matters demanding attention. It is not 
generally believed that anything will be 
done by the Canadian Government to­
wards removing the-duty. The local tea 
trade has not been affected in the least 
by the agitation.

WOLF VILLE BOARD OF TRADE.
The Wolfville Board of Trade, after 

discussion, have resolved to ask the sev­
eral boards of trade in the three coun­
ties of Kings, Annapolis and Hants to 
send delegates to Wolfville to confer 
with each other on the subject of the de­
crease of the population in these coun­
ties, its causes and remedies. The cen­
sus shows that in twenty years the de­
crease has been ten per cent.
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Hamilton, Ont., April 24th, 1906.

Dear Sir :—

RE THE FOOD VALUE OF PEAS
It is estimated that food for the average man should contain 125 

grams proteids, 500 grams carbohydrates and 50 grams of fat, representing 
over 3,000 calorics of heat energy.

It will be seen that the carbohydrates are the largest in bodily 
demand.

Peas are especially rich in carbohydrates. In fact, so much so is 
this the case that Peas have been called the poof man’s beef. It is claimed 
that lbs. of dried Peas would supply the daily requirements of proteid 
for the average man, and the energy liberated, weight tor weight, is 
greater than in beef, eggs or milk.

Canned Peas are without doubt the cheapest and the best food on 
the market at the present time. Taking the standard amount ot energy 
liberated the cost of Peas is less than half the cost of Meats, etc., and 
many of your customers are spending too much money on Meats, 
Eggs, etc.

By calling your customers’ attention to the facts as stated above, 
you will largely increase your sales, and especially so if you only sell 
Peas packed by the Canadian Canners, Limited, under any of the following 
brands, viz.—“ Canada First,” “ Little Chief,” “ Log Cabin,” “ Horse­
shoe," “ Auto,” “ Lynnvalley,” “ Maple Leaf," “ Kent,” “ Lion,” ‘“iThistle,” 
“Globe,” “Grand River,” “Jubilee,” “White Rose,” “ Deer,” etc.

The Peas of these brands are packed the same day as picked, and 
when best suited for table use. The process of packing them is such that 
the Peas travel from the field to the can without coming in contact with 
the human hand, and thus these brands of Peas are more wholesome and 
cleanly than if cooked in a private kitchen.

You may assure your customers that every tin of goods under our 
label is guaranteed as to quality.

Yours truly,

“CANADIAN CANNERS, Limited”
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NORTH CAROLINA 
STRAWBERRIES

are now in full swing. Our prices 
will be right.

1 car Fancy Carolina
CABBAGE

1 car Fancy Florida
TOMATOES

HARD RIPE

McWILLIAM

Mc./E.
EVERIST

1 car Fancy Florida
CELERY

This will be the last car of Celery for 
this season. Place your orders early.
REMEMBER, wo are Head­
quarters for Fancy, well ripened

PINEAPPLES

25-27 Church St., TORONTO

DRIED APPLES
BRIGHT, DRY STOCK 

WANTED.

O. E. ROBINSON 6 CO.
INQERSOLL

established . . !•••

BASKETS
We make them in all shapes and
sizes. We have

Patent strawboam Berry Box 
Grain ana Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur­
able. Send your orders to

THM . . .

Oakville Basket Co.
Oakville, Oat

The reports which are arriving from 
all points are most encouraging. Trade 
has been good for some time, and ad­
vices still denote advancing demand. The 
run has been steadily on Californian 
fruits, and the great calamity at that 
place appears to have made little or no 
difference in either demand or supply.

Pineapples, which have been in small 
supply, are now fairly upon the market 
and are of excellent quality. Reports 
from all primal points speak of the crop 
as promising to be excellent this season. 
The plants appear to be healthy and 
have advanced bloom. The fruit prom­
ises to be exceptionally fine as to the 
run of sizes, and a larger increase in the 
number of crates can be accounted for 
by the prospects for a larger-sized fruit, 
indications are that the sizes will run 
heavy in 24s, 30s and Its.

One fruit company is perfecting ar­
rangements with several large growers 
of pines, for exporting 10,000 crates to 
the European markets, and detailed 
plans are now being worked out with 
every assurance of success.

Grape fruit has also held a prominent 
place on some markets, and has been 
coming forward in splendid condition. A 
New York account referring to the 
present season’s fruit says : “No hand­
somer, silkier or heavier grape fruit, 
more perfect in conformation and color, 
has been seen here this season than some 
lines offered by the Orange Growers’ 
Cash Association on the California dock 
last Monday.”

The apple season is now slowing down 
and all concerned are feeling pretty good 
at the result of the season’s trade. It 
seems hardly credible, yet it is never­
theless true, that apples have maintain­
ed such splendid prices throughout the 
season. From present indications there 
is no reason to believe that there will 
he any material change, as holdings are 
light, and barely enough fruit can be 
offered to meet requirements. A sudden 
rise in temperature might affect market 
conditions in a small way, but there is 
every reason to believe that the balance 
of Winter fruit will go out at prevailing 
prices. We have had good, bad and in­
different years in the apple business, but 
in no one year have prices ruled so high, 
both here and across the water, and 
markets continued so active and steady 
as during the season that is now near­
ing the close. Generally there is a break 
in the apple market at some period dur­
ing the Fall or Winter months, and 
while the trade looked for it on several 
occasions there was no break of any con­
sequence. —
CALIFORNIA CROP CONDITIONS.
To the Editor Canadian Grocer.

Dear Sir,—As we are having many let­
ters of inquiry in regard to the recent 
earthquake, which was particularly heavy 
in San Francisco, thought best to send ^ 
few lines giving you conditions as they
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exist here, and at the same time answer 
many letters of general inquiry as ,v 
whether there was any damage to props, 
etc.

The earthquake occurred on the 
morning of Wednesday, April 18, at 5.15 
a.m. It was particularly heavy in San 
Francisco. Oakland just across the bay 
suffered but little, while San Jose, 50 
miles to the south; and some oil the towns 
between that place and San Francisco, 
were badly shaken. Santa Rosa, fifty 
miles to the north, was badly shaken 
also, while some of the towns between 
that place and San Francisco 
were uninjured. Although the eaith- 
quake was felt in Sacramento, not one 
chimney or piece of plaster was dis­
turbed.

The property loss in San Francisco, 
and some of the nearby towns as above 
indicated, would have been heavy on ac­
count of damage by the earthquake to 
the older buildings built many years ago 
being shaken down, even if it had not 
been for the fire, but in San Francisco 
immediately after the shock, some two 
scores of fires broke out, and at the same 
time it was discovered. that the water 
mains leading into the city were broken 
and that there was not a drop of water. 
Each fire spread rapidly and in a short 
time whole business blocks were a seeth­
ing mass of flames. The fire continued 
until Thursday evening before it was 
even partially under control. In the 
meantime three-fourths of the city 
burned, including all the business sec­
tion. As a consequence there are some 
two hundred thousand people there 
homeless and destitute. The transporta­
tion companies are taking them from 
the city without cost and distributing 
them around and thus greatly relieving 
the congestion there.

The immediate response of food, cloth­
ing and supplies from the nearby cities 
that were uninjured and of provisions 
and money from other places in the 
United States made it possible almost 
immediately to commence rendering suc­
cor ind aid, and no one thus far has 
suffered or lacked for anything more 
than a few hours. The generous con­
tributions still pouring in makes it 
positive that there will be no keen suf­
fering in the future, particularly in 
view of the fact that Summer is just 
coming on and that all can be housed 
and cared for before Fall.

I am pleased to say that the modern 
constructed buildings in San Francisco 
were practically uninjured by the earth­
quake.

The crops of all kinds have been un- 
iiyured in any respect. This is true 
of everything else as well as of fruits. 
Rebuilding will be commenced at once
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and for skilled labor there will be a 
great demand, while for the unskilled 
there will be plenty of opportunities in 
raring for the crops and in the building 
of new railroads now in the course of 
construction in California.

Everyone here has been staggered by 
the blow, and to the writer hereof, who 
happened to be in San Francisco at the 
time of the earthquake, it almost seems 
like a horrible nightmare, but, with the 
helping hand, broad sympathy and gen­
erous assistance tendered to the people 
of the state from all over the Union, or­
der will soon come out of chaos and with 
the exception of San Francisco our 
great clearing house, business will go 
ahead in all lines as usual.

Legal holidays still continue to give 
San Francisco a chance to find out 
where they are at and to permit the 
courts there to again get in working 
order. We expect soon to adjust our­
selves to the new conditions and by the 
time the crops begin to move it is ex­
pected that everything will be running 
along normal lines.

California Fruit Distributors.

MONTREAL MARKETS.
GREEN FRUITS—Good business in 

all lines characterizes the green fruit 
market these dayâ. As the weather be­
comes milder sales increase. There is 
at present better buying from country 
points, as well as larger city orders. 
Pineapples have declined somewhat, and 
strawberries are now obtainable for 25c. 
a basket.
Meesins blood oranges, half box..........................  2 50 2 75
Oranges, Flerida, case .........................................  5 01 5 50
Tangerines.............................................................. 8 25 3 75
Navels...................................................................... 3 75 4 00
Datee. per lb...................................................................  0 04*
Bananas.................................................................  185 125
Ooooanuts, per bag of 100..............................................  3 75
Pineapples............................................................. 3 75 4 25
Jamaica grape fruit, per box........................................ 6 00
Apples..................................................................... 4 75 5 75
Lemons, per box ............................................................ 2 50
Jamaica oranges, per bbl............................................... 5 25
Grapes, Almeria, extra fancy Longkeepers........ • 00 7 00

,r Fancy................................................................ I 50
" Choice............................................................... 6 00

Spanish onions, oases.................................................... 2 75
Grape fruit. Florida........................................................ 100
New strawberries, per small basket............................ 0 25

VEGETABLES—Business has been 
rather good throughout the week, and 
from now on better sales are expected. 
The new vegetables are coining in in 
greater quantities every day and as the 
arrivals increase the prices become low­
er, with consequent increased business. 
As yet new stock is rather high for the 
average grocer, but in a few weeks there 
will be a perceptible change in most 
lines. Florida celery is quoted at $4.50 
a crate and is selling fairlv well at this 
figure.
Potatoes, per bag .................................................. 0 70 0 80
Parsley, per doz. bundles..................................................... 0 40
Sage, per doz.........................................................................  1 00
Savory, per doz...................................................................... 1 00
Green peppers, per basket..................................................... 1 00
Home-grown, cabbage, per bbl............................. 0 75 1 25
Cabbage, Florida, bbl. crates................................ 325 350
Tomatoes, Florida................................................. 4 50 5 00
Egg plant, per doz.................................................  2 00 3 60
Rea onions, brl........................................................ 2 75 3 00
Turnips, bag............................................................ 0 53 0 60
New turnips, per doz...................................................... 1 50
Water cress, per doz......................................................... 0 75
Grand Rapids lettuce, per box.............................  200 2 50

" per doz.................... 0 60 0 75
Boston lettuce, per doz........................................ 1 40 161
New Bermuda potatoes, per bbl..........................  7 00 8 00
Florida celery, per crate.................................................  4 50
Spinach, per bbl..................................................... 2 60 2 75
Cucumbers, per doz............................................................... 1 35

'* per basket.......................................... 4 50 5 00
New potatoes, per bbl.................... ................... 7 00 7 50
Mushrooms, per lb................................................................ 0 80
Carrots, per bag....................................................................  0 50
New carrots, per doz............................................................. 0 75
Horse radish, per lb............................................................... 0 15
Radishes, per doz.................................................................  0 50
New beets, per doz........................ ........... .....................  150

Texas Bermuda Onions
For the first time we have received a car of these 

delicious Crystal Wax Bermuda Onions, grown in 
Texas from Bermuda seed.

This is the first car of these onions ever imported into 
Canada. The price is moderate for the kind, packed in 
patent crates, 50 lbs net. Place a trial order.

EGYPTIAN ONIONS
Hard bright stock in 112 lb. sacks—the best of their 

kind. Our prices are considerably lower this week.

WHITE & CO., LIMITED
TORONTO and HAMILTON

EGYPTIAN ONIONS—Two carloads due.
STRAWBERRIES—Carloads every few days. PINEAPPLES—Carloads weekly.

Quality the best. Prices right.

THE DAWSON COMMISSION COMPANY, LIMITED, TORONTO
Cor. West Market and Oolborne Sts.

THE DISTRIBUTORS COMPANY, Ltd.
H. M. MULHOLLAND, Manager.

Headquarter»: TORONTO 
GET OUR PRICES ON PEANUTS

EX. FANCY MEXICAN ORANGES, all sizes, at $3.00. 
PINEAPPLES—18s, 24s, 30s, $4.00; 36s, $3.50.

CABBAGE, LETTUCE, RHUBARB, Etc.
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Concerning Your Jams and Jellies
The E. D. S. Brand of Jams, Jellies and 

Sealed Fruits in glass are reliable (with a good 
solid emphasis on the word), and that is the only 
brand ot Jams, Jellies, etc., you Grocers can 
afford to sell.

It is not “cheap" to get a few orders on in­
ferior stuff and then to pay a S25.00 fine.

Your trade must be secure and the only way 
you can be sure it is such is by selling guaranteed
Jams, Jellies, and Sealed Fruits in Glass — 
E. D. S. Brand.

W. G. Patrick <L Co., 29 Melinda St., are Toronto agents 
for my Jams, Jellies, etc. ; Wm. H. Dunn, agent for 
Montreal and Province of Quebec ; Mason & Hickey, 108 
Princess St., Winnipeg, agents for Winnipeg and the 
Northwest; W. A. Simonds, agent for St. John, N.B.;
A. & W. Smith, agents tor Halifax, N.S.

E. D. Smith’s Fruit Farms, Winona, Ont.

BANANAS
Extra Fancy Bananas, Cheap this weekExtra large bunches,

Also
Fresh Strawberries, Celery, Lettuce, Radishes, 

Rhubarb and Onions, arriving daily.
Send along your orders

HUGH WALKER & SON, WHLE,r Guelph, Ont.

WRAPPING PAPERS
ALL GRADESf AND BEST OF EACH

GREY, RED-BROWN. MANILLA, FIBRE, TEA, ETC.
SAMPLES AND 
PRICES
FOR THE ASKING.

Canada Paper Co.
TORONTO MONTREAL

Manufacturers' Agents—continued

Winnipeg Storage
in BOND or FREE

For all kinds of Merchandise. ■ 
Negotiable Receipts issued. 

Low Insurance

TEES & PEBSSE Limited
Wholesale Brokers and Warehousemen 

WINNIPEG CALGARY EDMONTON

W. A. TAYLOR
BROKER and WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

JOHN A. CHEYNE
Wholesale Commission Broker and 

Manufacturers' Agent
Correspondence Solicited.

141 Bannatyne Ave., Winnipeg, Man.

OWEN SOUND.

J. K. McLAUCHLAN
Commission Merchant.

Warehouseman, Shipper and Steamship Agent.

Owen Sound, - Canada

An Auto? No!
Peanut and Popcorn Seller. 
Catalog sbow’em #8.60 to 
#350.00. On easy terms.

KINGERY MFC. CO.
106 E. Pearl St., Cincinnati

The Canadian Grocer

Green spring beans, per basket........................................ 6 00
Wax beans........................................................................ 6 00
Asparagus, perdoz................................................. 700 750

ONTARIO MARKETS.

GREEN FRUITS—While the fruit 
trade has been gond for months, it open­
ed out this week and took on a Summer 
air. Pines are the feature with a con­
siderable lowering of the price, hut one 
firm heads its bill, “Strawberry season 
is in full swing.” So it is in Carolina 
and Alabama, and the fruit is now ar­
riving here in car lots. Consequently the 
price is easier. Grape fruit is approach­
ing the close of the Florida season and 
the Jamaica is now coming in. Tin- 
price is somewhat higher.

Oranges, California, 96 a to 216 s, per box.......................... 4 00
“ 2j0’a to 324"a, per box.......................  3 50

Mexican. 126 s to 25G'a, per box............................  2 75
Valencia, ordinary 420a.............................. 4 75 5 00

“ large. 420's and 714'a.................  5 75 6 00
Blood, 200's, 324 e..................... 3 50 4 CO

Lemons, Messina. 300's 360’s, per box.......................  2 75 3 2.5
Apples, Spies XXX, per bbl....................................  5 00 5 50

* XX, per bl>l................................................. 4 00
" Baldwins XXX,p*rbbl................................. 4 50

XX per bbl.......................................... 3 75
“ other Winter varieties, XXX, per bbl.... 4 00
“ ‘ " XX, per bbl......... 3 00 3 50
'* farmers', pe - bbl.............................................. 2 00 3 00

Bananas, per bunch......................................................  1 75 2 25
Red bananas per bunch.............................................. 2 20 2 25
StrawLerries per quart box......................................  0 18 0 20
Strawberries, pints, Louisiana ....................................... 0 13
Pineapples, Cubans )8's, 24 s, 30's per case............  3 75 4 50

" 36'p, 42'*. per case.................... 3 50 4 00
Grape fruit, Florida. 28 a to64’a. per box.................  5 50 R 50

VEGETABLES—Southern stuff con­
tinues to increase in quantity," bul not 
faster than consumption. Tomatoes, 
cabbages and celery are arriving by ear 
loads and “step lively" is the order all 
through the fruit and vegetable trade 
Local products, on the other hand, are 
not keeping up their end. It is, of
course, the hardest season of the year 
for the vegetable jobber to obtain sup­
plies and keep his trade in hand. The 
supply of rhubarb has about run out lo­
cally but the garden-grown is arriving 
and next week it will be coming in 
quantity. For most of the imported 
vegetables prices have reached a lowei 
level during the week. Florida celery E 
about over. The last car is expected to 
arrive this week.

Potatoes are advancing. American 
buyers have practically cleaned up tin- 
New Brunswick market. Quebec “silvei 
dollars" arc coming in pretty freely, ami 
being a white variety, though with vert 
deep eyes and therefore very wasty. 
command 90c.

Potatoes, kiln dried sweet , bushel hamper.................. 2 00
“ Delaware, per bag....................................  1 CO 1 10

silver Dollar, per bag..................................... 0 90
“ Ontario, per bag ............................ 0 75 0 80

New potatoes, Bermuda, per bush .....................  3 01 3 25
Onions, per bag.........................................................  1 00 1 15

" Egyptian, per sack 100-115 lbs............................ 2 75
Bermuda, 50-lb. crates...................................%.. 3 75

“ green, perdoz. bunches......................................  0 124
Cabbage, per bbl....................................... .............  1 50 2 50

“ new South Carolina, per crate .................... 2 25 2 50
“ Florida............................................................... 2 75

Wax and green beans, per bush, pamper............  3 00 3 50
Beets, per bushel................................................................... 0 50

“ new, perdoz. bunches..............................  1 00 1 25
Carrots, per bag........................... ..............................  0 40 0 «0

“ new, per doz bunches.............................. 0 75 1 00
Lettuce, per aoz. bunches ............................................... 0 35

‘ Boston head, per doz..............................  1 00 1 25
Radish, per doz...................................................................... 0 50
Cucumbers, hothouse, per doz................................ 1 75 2 00
Mushrooms, 1 lb. boxes, per lb......................................... 0 80
Celery. Florida, per case......................................... 4 00 4 25
Asparagus, per hunch.............................................. 0 70 0 75

“ per doz. bunches........................................... 2 00
Beans, white, prime, bush................................................ 1 75

“ " hand-picked, bush..................................... 1 90
“ Lima, pe” lb............................................................ 0 07

Tomatoes. Floridas. 6 basket crates..................... 4 00 4 75
Rhubarb, 1 doz. bndls............................................... 0 90 1 20
Spinach, bush............................................................  0 85 1 00
Leaks, perdoz....................................................................  0125
Artichokes, per lag...................................................  0 60 0 90
Parsnips, per bag........... ........................................  0 50 0 7-5
Watercress, per doz. bunches.........................................  0 20
Egg plant, per do/.............................................................. 1155
Pt ppers, green, per small basket ......................... 0 75 0 85
Parsley, perdoz................................................................... 0 20
Turnips, per bag................................................................. 0 35
Mint, per doz....................................................................... 0 25
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INCER80LL, CANADA—FACTORV

AN EASY ONE.
Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES 
EVAPORATED CREAM

given Highest Award at World's Fair St. 
Louis, Mo., 1904. Proven the purest and best 
and for many purposes PREFERABLE TO 
FRESH MILK. Can be purchased through 
any wholesale house.

St. Charles Condensing Co.

NEW PACK NEW PACK NEW PACK
OF THE FAMOUS

Brunswick Brand
SARDINES

Now is the time to send your order for—
4 Oils, Sanitary Can, 100 tins to case 
4 Oils, Handmade Can, 100 
4 Mustard, 100 tins to ease 
4 Tomato, 100 
| Mustard, 50

Connors Bros., Limited
Black’s Harbour, N. B.

Season 1906

^ SHOE SALMON
Now in Store

ALSO

TRADE MARK REGISTERED

SALMON

SPRING SALMON—“Columbia" Brand 
COHOES-“Tlger" Brand.
PINKS—“Sunflower" Brand.

"«/accrue* Cartier" Brand.
PACKED BY

J. H.Todd & Sons
Victoria, B.C.
Wholmle buyers cm ubtilu «notations tree

6m. Stuwi) 4 Co., Toronto, far Online. C. F. Ttoapsoa, Winnipeg, moitoba 
*. $. Goodhuglt 4 Co, Montreal, Quebec. J. Hunter White, St. Jell, Lower Pretieces

***************************************** **********************************
«
«
*
*
«
i
«

MAILING IT EASY FOR THE DEALER
We make it easy for you to sell " MONTSERRAT " because we make 

“MONTSERRAT” the best Lime Juice in Canada.
All the natural, piquant flavor—the very soul of the lime—is retained 

in this perfect juice.
We keep up the quality—and that keeps up the sales.
Insist on your wholesaler sending you

♦
»
»

♦|

4

MONTSERRAT LIME JUICE j
***************** *********************** w##********#****##*#*#**#***-*##**
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BISCUITS AND CONFECTIONERY The Canadian Grocer

Tobler’s is 
At TKe Top

To make good chocolate and make it con­
tinuously is an art. The maker must have the 
material and the methods and the men. Some 
makers have one of the requisites, some two, 
but

T obler’s
have “ all three.” Tobler & Co. have a pro­
cess their own. Tobler & Co. use a nickel- 
plated machinery ot their own. Tobler & Co. 
get the Swiss Milk from their own cows. 
Tobler <fc Co. make their chocolate from Swiss 
Milk, Chocolate and Sugar—nothing else.

ORDER NOW

Maclure CEL Langley
AGENTS Limited

152-154 Pearl St., TORONTO
30 Hospital St., MONTREAL

FOR
QUALITY)
TASTE,
FINISH AND STYLE

STEWART’S
Chocolates and Bon-Bons

Are Positively Unequalled,

THEY ARE IN A CLASS BY THEMSELVES.

MADE ESPECIALLY
for you and your trade.

Send us your requirements. Return Mail 
will bring you Samples and Prices.

THE

STEWART COMPANY
LIMITED

TORONTO

CANADA: «OTT’I:
Ne better Ne better

Cbeeelite

DIAMOND
chocolatj:

Your friends 
for 
profit

Motts
“ Diamond ”

“ Elite ”
brands of

Chocolate
best Known, most reliable, 
most satisfactory —

ALL JOBBERS. OR

John P. Mott ®L Co.
HALIFAX, N.S.

BELLING AGENTS'
J A. TAYLOR B. 8 MoINDOE JOS. E. HUXLEY 
Eonuu Tosomto Wiarnraa

We beg to advise the Grocers of the 
Dominion that we are making 

the finest

MILK CHOCOLATE
produced in the world, and are using 

pure Canadian Milk.

COWAN’S COCOA
(Maple Leaf Label)

Absolutely Pure.

THE COWAN CO., LIMITED
TORONTO
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Biscuits and Confectionery

SEASONABLE CONFECTIONERY.
Now that Spring is here, and the 

. arm weather, it would be well to look 
o the confectionery department, for it, 
oo, in a small measure is affected by 
casons. In a very short time picnics 
\ ill be the go, and with them the at- 
iendant evil of preparing lunches. Often 

lien one has in view the preparation of 
picnic lunch, the pleasure is largely 

>st on account of the amount of work 
utailed. For this reason, if picnickers 

i.iuld supplement their lunch with some 
i the lighter edibles that are convenient 

..ad inexpensive, there is no doubt but 
I hat it would appeal to them.

Of course every day is not a picnic 
clay, but there are many other reasons 
why the stock of confections should be 
brightened up and gone over, so to 
.speak. The days are about here when 
household cooking becomes a hot and 
laborious task, and the good wife who 
has made it her wont to prepare tasty 
cakes and dishes during the Winter 
months will look to the grocer to see 
what can be had for the evening tea., 

There are many things that would an­
swer for this purpose if they were only 
suggested by a nice arrangement in the 
grocer's showcase. It is unnecessary to 
enumerate them here. We all know how, 
when the warm weather comes, our ap­
petite for what was pleasing during the 
Winter months seems to turn away from 
lice heavier food and turn to fruits and 
ilie lighter forms of breadstuffs and bis­
cuits.

But while it is early for native fruits, 
ii would be a most opportune time to 
bring to the front those nice, small mats 
uf table figs, raisins, and grapes which 
wie so enticing when nicely displayed in 
i lie window.

There are many other things that are 
ijfiite as seasonable, and one has hut to 
cc. k what are the things that most ap­
peal to his taste at this time of year, 
hi find enough and to spare that will 
i cep this part of the stock fresh and 

asonable.

MAPLE SUGAR.
The large amount of maple sugar that 

i sold at this time of year would seem 
show that this distinctly Canadian 

. nduction is becoming more popular as 
c years go by, and the flow of sap, 

i. im reason of the depletion of our 
i.-pie forests, becomes smaller.

So much has been said, "however, on 
'ko adulteration of maple sugar, that 
p cple are rather suspicious of what is 

vvn, as to its being the genuine ar­
id. It has not been an infrequent 

1 icg for what was represented to be 
- pie sugar to be made wholly of cheap 
1 wn sugar, without even a particle of 

from the tree that we as Canadians 
1' e to refer to in our national anthem.

here is a satisfaction in knowing that 
}'• 'ii we pay for maple sugar, and want 
! we are getting it, and unless a dealer 
1 assured that it is the genuine article 

should not recommend it as such. On 
other hand, the real maple sugar is

a temptation to us all and if the purity 
is made known to the public by a neat 
display card, the truth of which the gro­
cer can vouch for, people will more 
readily buy it.

At the Pure Food Show in Toronto a 
few weeks ago, maple sugar done up in 
10-ceiit packages sold more readily than 
the more expensive and richer confec­
tions, simply because the public was as­
sured that it was pure.

The purity of all confections is, how­
ever, . a thing that should be impressed 
upon the customer always. Few other 
lines have been so adulterated and so 
tabooed by physicians and health re­
formers as have bon-bons and other 
sweetmeats. This has been largely the 
fault of manufacturers in trying to 
cheapen their output by the introduction 
of injurious ingredients. But the day of 
adulteration now happily seems to be 
passing away, and in buying only from 
reputable houses a person may be as­
sured that only the purest sugars and 
syrups are used.

A few display cards kept in the con­
fection department with short sentences 
impressing the pinny upon the purchaser 
will soon give a store an enviable repu­
tation, if, also, the stock is kept up to 
the claims put forth.

There is always a distinction about a 
store that keeps up the confectionery 
display. It has a tone and style that is 
lacking in the store that lets this part 
of the stock go back. It is better not 
to carry confections at all than to have 
the mixture of inferior, faded stuff that 
is sometimes seen in what is otherwise 
an up-to-date grocery. A few dollars ex­
pended in keeping the stock fresh and 
good, and a little judgment given to 
proper arrangement, is well expended 
and will not be by any means lost.

SAGER & CAMPBELL DISSOLVE
Sager & Campbell, Brantford, Ont., 

who have been in the confectionery busi­
ness for some years, have dissolved part­
nership and the business in future will 
be conducted by Mr. Campbell alone. The 
retirement of Mr. Sager is due to ill 
health. He intends to remain in Brant­
ford for some time, but has not fixed 
any definite plans for the future. The 
change will conic into effect at once.

LARGEST LOAVES IN THE WORLD.
The largest loaves of bread baked in 

the world are those of France and Italy. 
The “pipe” bread of Italy is baked in 
loaves 2 feet or 3 feet long, while in 
France the loaves are made in the shape 
of very long rolls 4 feet or 5 feet in 
length, and in many cases even 6 feet. 
The bread of Paris is distributed almost 
exclusively by women, who go to the 
various bake-houses at 5.30 a.m., and 
spend about an hour polishing up the 
loaves. After the loaves are thoroughly 
cleaned of dust and grit, the “bread por­
ter” proceeds on the round of her cus­
tomers. Those who live in apartments 
or flats find their loaves leaning against 
the door.

WE
STAND

BEHIND
THEM

No matter how you look at it you 
cannot get away from the fact that 
we stand behind

PERFECTION

V MOONEY BISCUIT & CANDY CO 

 ̂ STRATFORD CANADA

This is proof of Quality Permanency 
Doubt 
Not 
But

Sell and Succeed 
That you will do if

PERFECTION CREAM SODAS
adorn your shelves.

O-lb. Cards or Tins.

THE Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, Canada.

DIAMOND
Brand

MAPLE SYRUP
has that delicate flavor of New Sap 
Syrup direct from the bush. Try it.

ALL JOBBERS

Sugar» Limited, Montreal
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Lowney’s Cocoa is purely the choicest, 
highest cost, cocoa beans, ground to flour 
fineness, and nothing else.

THE WALTER M. LOWNEY CO. of Canada, Limited
I6S William St., ... MONTREAL, CAN.

YOU ARE SELLING

Chocolates - 
Cocoa

every day more and more.
Have you sold the VERY BEST and finest of all

Swiss ^
Chocolates and Cocoa •

That is

SUCHARD’S
These are the premier brands the world over :

Suchard’s Soluble Cocoa
“ Milk Chocolate (lull cream)
“ Velma “ (the velvet chocolate)
“ Premium “ (unsweetened)
“ Economique “ (sweet)

Canadian Agents : Write for partloulare

Frank L Benedict & Co.
MONTREAL

Besides being “best/’ they’re different
ERIN’SIn addition to quality, our biscuits have the added charm

of novelty. They’ve a freshness in this respect that puts them 
on a higher level than the ordinary and by adding them to BEST
your stock you raise the standard at once. Your good cus­
tomers will certainly appreciate your action. —

Pamphlet (illustrated in color) from our agents. JACOB’S
W. & R. JACOB & CO., Limited = Dublin, Ireland

Canadian Agantm /
Kenneth H. Munro C. di J. Jones Bros., Wilson Bros.

324 Coristine Bid. Montreal 424-425 Union Bank Building Wharf St. Victoria, B. C.

BISCUITS
Winnipeg

A LINE THAT WILL PLEASE YOUR CUSTOMERS

Made

Switzerland

IsfËSTLÉS 
CHOCOLATE

% Richest in 
Cream

LAMONT, CORLISS & CO •ole
f’t Importer.

17 COMMON 6T., MONTREAL

HOW LONG
Will you continue to sell cheap essences ? 
To get the best business you must sell

Shlrriff’s Flavoring 
Essences

because the best buyers ask for them. 
What quantity do you want ?

MANUFACTURED BY

IMPERIAL EXTRACT CO., 
Toronto
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WHEN ASKED FOR(0MAPLE “some g ela- 
Une, ” your 
safest course 
is to supply

COX’SJU8T 
MAPLE 

SYRUP SYRUP It is so uni­
form iu qual 
ity, so clear.THAT’S ALL to pure, itrong end nourishing that it will be 

sure to give satisfaction in the kitchen, and on 
the table. Over 60 years since Cox s came on the 
market. Been the standard all the lime, too.

Pure Tested Maple Syrup only is sold 
under Small's brand. When customer 
asks fort in of Maple Syrup it’s nice to 
be able to produce same, and particu 
larly a world-renowned brand.

Small’s Brand monogram mounted on 
maple leaf, was registered in 1881, the 
oldest registered maple syrup trade mark 
syrup in the British Empire. 2nd 
Small's Brand has been awarded with 
but one exception all Gold and Silver 
Medals ever offered in Canada, and 
many from abroad

You certainly have a first-class 
line.—Wood & Stkvbns, New York 

Is superior to anything I have 
seen on the market.—H. Mock- 

ford. London, Eng.
All Jobbers.

Proust THE CANADA MAPLE EXCHANGE
MONTREAL

J.S G. COX,
Ltd. 

Gorglm Mills 
EDINBURGH

Canadian Agent» :
C. E. Colson A Son, Montreal
D. Maason A Co.
A. P. Tippet A Co.,

TRADE WITH ENGLAND
Every Canadian who wishes to trade 
successfully with the Old Country 
should read

Commercial Intelligence”
(The address la Ida Fleet St. 

Lendee, England.)
The cost is only 6c. per week. (Annuel 

subscription, including postage, 84.80.)
Moreover, regular subscribers are allowed 

to advertise without charge in the paper 
See the rules

SPRAGUE

CANNING MACHINERY CO
CHICAGO, ILL., U.S.A

EPPS’S
THE MOST 

NUTRITIOUS

GRATEFUL
COMFORTING

IN %-LB. LABELLED TINS. 14-LB. BOXES.
■n Iin„ Afn™.,0H V?.® ®ntlr® °“"lnlon, 0. E. COLSON 4 SON, Montreal.
In Nova Sootia, E. 0. ADAMS, Halifax. In Manitoba, BUOHANAN 4 CORDON, Winnipeg.

'«tiAViW

COCOA
Cultivate your Biscuit trade by ordering

McLA UCHLA N’S
Cream Soda Biscuits

4oLAUCHLAN A SONS CO. Limited, Manufacturers, OWEN SOUND, Canada.

.ESTABLISHED 1849...

’S
spital sad Surplus, $1,600,000. Offiees throughout the Civilised World

Ixeeutive Offices ; No*. 846 and S48 Broadway, low York City, U.S.A.
THE BRA08TREET COMPANY gathers information that reflects the financial condition and 

- controlling circumstances of every seeker of mercantile credit Its business may be defined as of the 
-■rchante, by the merchants, for the merchants. In procuring, verifying, and promulgating information no 
iurtiespared. and no reasonable expense considered too great, that the results may justify Its claim as an

f commercial affairs and mercantile credit. Its offices and connections haveihority on all matter, affecting o_________________________________ ____________________________
en steadily extended, and It furnishes Information concerning mercantile persons throughout the 
iUsed world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing
......................by financial, fiduciary and business corporations.

r at any of Its offices. Correspondents Invited

ÏFFIOES IN CANADA-------

UPTON’S 
Jams, Jellies 

and 
Orange 

Marmalade
are standard goods. They 
are properly made and cor­
rectly labeled and have the 
confidence of the grocer and 
consumer.

— uwavss|wvus ws v vaut, u v/u sup so. T tov ties ss istivw, sauna atv ■
1 manufacturing concerns, and by responsible and worthy financial, fiduciary and busine 
a die terms may be obtained by addressing the Company at----- ‘ ~

HALIFAX .N.8. 
OTTAWA, ONT, VANOOÜVUB, B.O.

HAMILTON, ONT. 
QUEBEC, QUE.

LONDON. ONT.
8T. JOHN, N. B. 
WINNIPEG, MAN.

THUS. C. IBVIM0,1 See .Bis. Western Cssids, Teresta,

: r-

'
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Have
You
Written
Yet?

RETURN TO
J. R. SMART

Family Grocer
CORNWALL

J. Bruce Payne, Limited

Granby, Que.

The
Cost
is
2 cents

If you could see all the letters addressed to and read what the letters proper said about
sending a supply of

Pebble and Pharaoh Cigars
you would be convinced that it pays to make a cigar test.

There is no need for any grocer passing by an opportunity that secures for him 1000 of the 
Pebble and Pharaoh cigars at a fair price, with the understanding that, at the end of three months, 
all the unsold stock can be shipped back to Granby at Invoice price.

That is what the average man calls “easy.”

Try Payne and see if his word is as good as his cigars

J. BRUCE PAYNE, Limited, Mnfrs., Granby, Que.

Ten Reasons----------Ten Reasons
1 2 3 4 5

Purest Sweetest Cleanest Cheapest Surest

T&B
6 7 8 9 10

Sells Pleases Pays Satisfies Leads

THE GEO. E. TUCKETT 6 SON CO., Limited, Hamilton, Ont.
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Tobaccos, Cigars and accessories

HISTORY OF TOBACCO.
Tobacco has had a very chequered 

history as far as its introduction into 
Europe is concerned. In America its 
use is lost in antiquity, although 
smoking dried tobacco leaves is spoken 
of as being in practice among the Indi­
ans of Hispaniola as early as 1526. If 
found its way into Europe in the year 
1559 ; was introduced into England in 
the vear 1565 by Sir J. Hawkins, and 
in 1573 it seems to have been pretty 
generally known there. During the year 
1586 it was made famous by Sir Walter 
Raleigh and Sir James Drake. About 
this time its use was made the butt of 
ihe popular wits. The clergy strenu­
ously denounced its popularity, and 
King James I. issued a pamphlet 
against its use.

Kings, popes and sultans are all 
found arrayed against it, and smokers 
of the soothing weed were condemned 
to cruel punishments. In the canton of 
Herne the nrohibition of the use of to­
bacco was put among the ten command­
ments.

In Turkey smoking was made a capi­
tal offence. In spite of this category of 
denunciation and prohibition tobacco 
smoking has become the most exten­
sively used luxury in the world, from 
peasant to king.

MONTREAL’S NEW FACTORY.
Plans for one of the largest tobacco 

factories in Canada are now being pre­
pared for the American Tobacco Com­
pany, Montreal, and within a few weeks 
lenders will be called for a group of 
buildings occupying a lot of nearly 70,- 
n00 square feet of land.

This move was decided upon when the 
factory on Beaver Hall Hill was burned 
nut a few weeks ago, and the company 
expects to spend nearly $2.50,000 on its 
new premises.

The new property will occupy the en­
ure block facing on Rt. Antoine street 
between Bourget, and Annie streets, 
iontreal, some 181 feet front, running 

' ack between the two streets about 370 
f et.

The main building, 180x124 feet., with 
HO-foot wing, will be live storeys high.

■ a the ground floor will be the head.of- 
es of the company, with all accommo- 
tion for the general staff. The upper 
oreys will be devoted to the factory 
irposes.
Che shipping department will occupy 
two-storev building lOfixOO, and 25 feet 

high. In the rear of this will he the 
! wer house, a one-storey brick building.

A leaf storage warehouse for the heavy 
Mock continually ripening will be built, 
one storey brick, 85x50 feet-, and the 
group will be capped off with an up-to- 
date stable and wagon house.

THE WISE WOMAN.
Once there was a wise woman who 

permitted her husband to smoke wher­
ever he chose in the house, and who did 
not object if he struck matches on the 
woodwork or dropped ashes on the 
floor. Eventually the man began going 
down town nights and otherwise ab­
senting himself from home. Did the 
woman weep f Did she repine ? Not 
any. She did not even go and tell her 
mother about it. She sat down and 
thought for a moment and decided upon 
a course of action.

Next time lier husband struck a match 
on the woodwork she told him he 
mustn’t do that any more—that she 
wasn’t going to have her house looking 
like a barn, and when he dropped ashes 
on the floor she advised him not to do 
that as it was too much bother clean­
ing un after him. and she intended that 
her house should be neat and well kept. 
Then finally, she said he musn’t smoke 
in the house, as it scented the curtains 
and vitiated the atmosphere, and she 
didn’t want her house to smell like a 
tobacco shop.

So ever since then the man has staid 
at home continuously, except while at 
work, just to show her that he has as 
much to say about what shall be done 
in that house as she has.

TOBACCO NOTES.
The tobacco crop takes from the soil 

about 103 pounds of actual potash per 
acre, which must be replaced or else the

yield will fall off in quantity and qual­
ity.

A good tobacco fertilizer should con­
tain at least ten per cent, of pure pot­
ash. and the potash should be in the 
form of sulphate.

SWEET
C*FM*l

Remettes
STANDARD

OPTHS
; WORLD

SeM by ell leading Wholesale Mouse..

CLAY PIPES |—

The Best Made Are

McDOLGALL’S
Insist upon this make

D. McDOUfiALL 4 CO.,

■■^■—

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It’s s Trade Bringer.
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SYSTEM GONE TO SEED.
“The old man'’ has just seized the 

telephone transmitter and called up his 
manager, this being the final step in a 
long “thinking spell'" about the over­
loaded system in his business. He has 
come to the conclusion that he has no 
further use for a so-called “system” 
that so envelops employes in red tape 
that it ties up all energy and initia­
tion and turns men into machines. 
These are the “sparks from the old 
man’s wire” as caught on the fly and 
recorded bv Frank R. Rae. .Tr.:

Hello ' That you. Lane '? T want 
you to drop everything, take a good, 
sharp ax and go over this office cutting 
out superfluous system right away, 
now ! We’re getting all snarled up in 
a lot of pesky red tape. T want it 
thrown out.

System essential ? T know that. 1 
didn’t bnild up this business bv guess 
work. Rut we’ve just got a thin core 
of real system running through our 
business—and around that a lot of 
deadwood has gathered that you think 
is system. Rut it isn’t. It’s red tape 
—system gone to seed. Fact is. Lane, 
the business has been growing so rapid 
ly for the past three years that we’ve 
sort of lost track of first principles. 
We’ve been addin" amendments and pro­
visos to the old methods: we’ve adopt­
ed a lot of fads and temporary schemes 
and then made them permanent, until 
now our routine is half red tape. And 
red tape is just u had habit—you don’t 
know that you’ve got it till it’s got 
you.

Fan’t handle your people without it ? 
There’s just the greatest danger of red 
tape—it. over-regnlates employes : too 
much machinery in the office makes 
them machines. And—

Men have no initiative ? Not after 
you’ve cot through with them—carding 
and numbering them like so much mer­
chandise. Take nw word for it. Lane, 
the force here is made up of human be 
ings. not “help.” I believe we can 
trace half our office troubles to the fact 
that red taue has almost wiped out 
individuality among the clerks. T don’t 
believe we get the best there is in the 
boys when they’re handled like so many 
adding machines or billing machines or 
phonographs. I've noticed this especi 
ally since I’m away a good deal. Every 
body is at a standstill- nobody's get 
ting promoted, and nobody’s doiim any­
thing to make himself get promoted.

No—no—you’re not right there, t,anc. 
We need men in the business. You and 
I and one or two more can’t provide all 
the brains and ideas and energy—and 
we won't always be here. The more 

.grav matter that is convoluting for our 
interests, the bigger those interests will 
become. We want a system that will 
make men think—not one that takes all 
need or desire to think away from 
them : and—

Exactly. Now change things around

so as to infuse a little cayenne and self- 
confidence into the boys. The auto­
matic, double-checking, self-acting mis 
take-preventing system may look very 
sweet and tempting on paper, but if it 
gets a strangle-hold on personal ambi 
tion and kills initiative, it’s a might.\ 
expensive economy.

Take the case of Egan. He’s a branch 
manager now. but he'd have been a 
clerk all his life if the tape hadn’t 
broken down and given him a chance. 
He marked time for three years, going 
through routine. Then the chief clerk 
got sick and Egan had to take his desk. 
Had a few letters to write and a few 
orders to "ive. That, touch of responsi­
bility made Egan. In a week he was 
hustling around on his own hook, help 
ing to run the business—and he’s been 
helping ever since.

Exception ? Not a bit of it. Any­
way, if it was, I want you to find 
whether there aie any more of those 
exceptions floating around in this office 
undiscovered. That’s the sort of op­
portunity we ought to chuck under the 
nose of every clerk every day. I don’t 
want a system that develops plodders 
—I want one that develops men.

Sure. You know these things as well 
as I do. The trouble is, the telegraph 
poles of routine are passing by you so 
fast that you can’t see the significance 
of an isolated pole. You’re looking at 
the force as so much “help” as it ap 
pears on paper in the auditor's report, 
instead of taking a good square look 
around the office and observing that 
each individual is a sovereign Canadian 
citizen with ambition and brains, as 
well as hands.

Will have to revise your system ? You 
bet—revise it so that we get the use of 
those brains. Loosen up the red tape 
and give that ambition elbow room 
Make your regulations positive instead 
of negative. For I tell you, Lane, we 
can make more money by utilizing 
brains and ambition than we can pos­
sible save b-- restricting our clerks to 
an error-proof system. That’s the idea.
( iood-by.

WHY MEN FAIL.
Everyone knows men whose failure to 

rise in the world is plainly due to their 
inability to take the other man’s point 
of view. I have in mind a salesman in 
a great mercantile establishment who is 
a genuine bustler, a persistent, worker. 
He has a high forehead, a strong nose 
and chin : his general appearance is 
agreeable. What is the matter with 
him 1 Why can one so suiely predict 
that he will never rise to the lucrative 
positions in his business he might legiti­
mately aim at 1 Reeanse he is always 
complaining of the exactions of his 
superior's, the long hours, insufficient 
pay. the use of the time clock, the nec­
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essity of caring for his stock, and a 
hundred other things that prove how- 
far he is from comprehending or trying 
to compiehend his employer’s point of 
view. He never in all his 30 years has 
caught even a glimpse of himself from 
anybody’s point of view but his own 

How can you gain another man’s 
point of view 1 Fiist, by posting youi 
self on his business; then by the use 
of whatever reason and imagination you 
possess tlying to think his thoughts 
after him. Every ambitious worker, 
then, should post himself on his employ­
er’s business. Let your curiosity and 
your observation eat it up bit by bit 
Ask questions of everyone whenever you 
1 an do so without becoming offensive 
Let no process that comes to our notice 
as a suboi dinate escape your complete 
understanding. Never be satisfied with 
simply obeying orders ; obey certainly, 
but as quickly as possible learn the 
full significance of the order you have 
obeyed. If your employer insists on a 
certain routine that you as a subordin 
ate find inconvenient, comply with it. 
not only because that is your simple 
duty, but because as an ambitious man 
vou should put yourself in his plane

THE MAN WHO CHEATS HIS WORK
An employer of thousands of men 

was asked what thing in all his 
large operations gave him the most 
concern. “The man who does a 
little less than is expected of him,” is 
the reply. “He is the dangerous factoi 
in all business. The absolute failure w, 
readily discover and discharge, hut tin 
‘almost’ escape detection for months 
and often for years, and they make oui 
losses as well as our fears,” and with . 
very serious smile he added, “The drip 
in business is worse than the leak.”

Thousands of men fancy they are ful 
tilling their duty to their employers am! 
to their tasks by keeping hours and per 
forming just enough to hold on to thcii 
positions. They have an idea that to d> 
more would be to give larger service 
than their compensation required. The; 
object to what they believe would be ex 
tra values. “The old man shan’t gci 
more than he’s paying for” is the ver 
nacular.

Possibly it never strikes these trim 
mers that in cheating their work the; 
are doing double damage ; they are in 
juring their employers much, they arc- 
robbing themselves more ; they are, in 
fact, losing everything in life that L 
worth while. They fare worse than if 
they did nothing at all, for time with 
all its precious values slips entircl; 
from them and leaves no substance oi 
satisfaction. Half doing, soon brings tin 
doing. It is the nine-tenths doing or the 
ninety-nine and one-hundredths doing 
that bleeds business and saps character

at?m
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MR. GROCER

Adams Tutti Frutti Gum
Swells Your Bank Account 
Because You Make 80% Profit.

Adams Tutti Frutti Gum
Pleases Your Customer 
Because it is The Best.

Give it a Prominent Place on Your Counter.

AMERICAN CHICLE CO.,
Logan Ave., - Toronto.

If you buy Milk, buy Milk, not Skim Milk-! .

BORDEN’S BRANDS
“Eagle” Condensed Milk and “Peerless” Evaporated Cream

are prepared from the best milk procurable, 
thoroughly sterilized, hygienically prepared and

Always Absolutely Pure
These facts guarantee your sales and profits.-----All jobbers.

WILLIAM H. DUNN, - MONTREAL and TORONTO
Scott, Bathgate fc Co.. Winnipeg, Man. Shallcrosi, Macaulay & Co-, Vancouver and Victoria, B-C-

Cream

PERMANENT SUCCESSFUL CIGAR SALES
depend largely on the class of goods sold.

Full value HOGEN-MOGEN (5c.) and ROYAL SPORT (10c.) Cigars mean much to you. 
This is money-saving and money making advice—

THE SHERBROOKE CIGAR CO.
SHERBROOKE, P.Q.
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SURE TO PLEASE

If you want to please your customers and at 
the same time enjoy the feeling that comes 
from doing the right thing, just push

Quakerlcioe
(Puffed)

The newest cereal and most unique food in 
the world. It caught the public fancy and 
has gained a larger sale in a shorter time 
than any other product in cereal history. 
Repeat orders testify to its goodness.

The American Cereal Company
Peterborough Ontario
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

Ms, S, 1906. ■lee.

Baking Powder. Keen s Oxford, per lb.. 
‘ i lots.or

I's Friend— Per dos.
1, In 1 and 4 dox boxes........ ....... 10 40
10, in 4 dox boxes..................
S,ln6 M .................. ....... 0 80

19, In 6 " ..................
1 In 4 " ..................

nd tins, 2 dox In rose........... ....... 8 00
l tins, " " ...........

" i" •• ...........

_____ ...................... ............................. 10 1Î
In 10-box lots or oeee .................... 0 16

Beokltt's Square Blue, 11-lb. box .... 0 IT 
Reokitt’s Square Blue, 6 box lots .... 0 16
Qlllett'a Mammoth. 1 gross box........... 1 00
Nlxew’s "Oerrus,” In squares, pet lb. 0 16 

,r " In bags, per gross 1 16 
in pepper boxas^

according to else. 0 10

llsek Usd.

W. H. GILLARD ft OO. 

Diamond—
1-lb. tins, 1 dox in case.................. .
è-lb. tins, S “ " ..................
t-lb. tins, 4 " " ...................

IMPBBIAL BAKING POWDSK.

Reckitt's, per box.................................. $1 15
Box contains either 1 gross, 1 oz. size; 

è gross. 2 ns., or 1 gross, 4ox
Reckitt's Zebra paste. i-gro. boxes, 110.20 
per gross.

JAMBS’ DON B BLACK LB AD.
Per gros»

6a else.......................................  $3 40
la else................................................. 1 50

AMERICAN PURE FOOD COMPANY.
Oases. Stzex Per dos

.... |0 85

.... 3 40

.... 10 50

.... 19 75

OCEAN MILLS.

Borax “Queen."
40-oz. ease, 4 doz. . 

8-oz. “ 4 “
0 40 
0 50

Ocean Baking Powder, 1 lb., 4 doz__ $0 45
" | lb., 5 doz— 0 90

'* " " I lb., 3doe.... 1 35
Borax, * lb. packages, 4 doz.... 0 40 
Cornstarch, 40 pka. in a case .. 0 78 
Freight paid 5 p.o.80 days.

MAOIO BAKING POWDER.

Slzex Per dox
6a ..... |0 40
4-ox . ... 0 60
6 " . ... 0 75
8 " . ... 096

11 " .,... 1 40
11 " . ... 1 46
16 M . ... 1 66
16 " .,... 1 70
Y*:.... 4 10 

... 7 60
6ox

15 "
16 "

1 Per rose
f #4 56

[CANADA

ROYAL BAKING POWDER.

Bisex Per Dox dox..

-Dime................... ..................s 0 96 Chocolate—
lib.......................... Queen s Des
6 ox....................... .................. 1 95
t lb........................ Mexican Vx
13 os....................... .................. 3 85 Royal Navy
lib. ....................... .................. 4 90 Diamond,
lib. .......................
61b........................ Icings for rok<

Freight prepaid.

Choeolstss and Ooeosa.
the OOWAM OO., LIMITED.

Ooooa—
Hygienic, 1-lb. tins ....

" {-lb. tins ...
'' f-lb. tins ....

. .per doz. S6 76
" 8 50

.. M 1 00
rancy tins............. " 0 86

" 6-lb. tins, for soda water
fountains, restaurants, etc., per lb. 0 50

Perfection, è-lb. tins, per das.  | 40
sweet, 4-lb. tins,
......................... I 66

I's and I's........... |0 40......... • «

Is

Darrels—When packed in barrels one per 
cent, discount will be allowed.

Oiooolate. pink, lemon color, lbs... .SL75 
Orange, white and almond, 4-lbe.... 1.00

CLEVELANDS BAKING POWDER.

Bises. Per Dos.
Heveland's—Dime............................. 10 93

" Sos.................................. 1 90
" boa .............................. S 70
" lib.....................................  4 65
" lib.................................... 13 20
" 5 lb.................................  21 65

arrels—When packed in barrels one per 
cent, discount will be allowed.

T. KINNEAR ft OO.

• own Brand—

Confections—
Cream bars, large boxes............

" Mm mil " _____
Chocolate ginger, lbs.," «r ilk.r. 44hs..............

, Hb. boxes .., 
t-lb. boxes..,

1, 2 doz. in case.................... •1 30 
080
0 46

Per dox
..His
.... LB 
.... 118 
.... IS 
.... IS 
.... IS

pry’s.
Chocolate— per lb.

Oaraooae. 4 s. 84b. boxes......................fo 43
Vanilla, Il ......................................... 0 41
“Gold Medal" sweet, i s, 6-lb. boxes 0 » 
Pure, unsweetened, ft 64b. boxes 0 43 
Frys ••Diamond." 14-lb boxes û 34 
Frys “Monogram," 4s, 14-lb boxas 0 M 

Ooooa— Per dos.
Concentrated, ft 1 dox In bos .... 140

toe. " M .... 8 B
Homoeopathic, is, 14-lb. boxes................

is, 11 lb. boxes................
■ms.

Agents, C. B. Colson ft Son, Montreal 
In ^4 and 1-lb. tins, 14-lb. boxes, per
Smaller quantities ........ *. *..." .*”.* .* .* * OS

BEMSDORP S OOOOA 

A. F. MaoLaren, Imperial Cheese Oo., 

Limited, Agents, Toronto.
lb tins, 44 dos. to oase.......per dos., $ .8

1 " " 4 " " .... 14
à M " 1 M " .... M 17
I " " 1 " *' .... “ 9.0

JOHN P. MOTT ft OO. 'X 

R. 8 Molndoe, Agent, Torontc.

Lot 7 cases, freight paid. 
Conditions -? per cent. 10 days ; net 

SO days.

Ce reals. 0
Wheat OB, Hb. pkgx, per pkg....... 0 OS

" " 7-lb. cotton bags, per bag.

PBTKBBOhOUUH 
VERBAL CO.

Canada Hakes,
“ Standard " 
case, 36 15 s
.............. 61 40

Canada flakes.
5-case lots. 4 30 

Canada flakes, 
"Jumbo" 

case, 2125 s
.................  4 90

Canada flakes, 
"Jumbo” 
5-case lots. 4 80

6-lb. boxes, IS boxes In case, t-lb. tins 28c. 
Premium chocolats—

8-lb. bxA, 11 bxx In oeee, ilb. pkgs. 30c. 
64b. bxx, 11 bxx In case, t-lb. pkgs. 30c.

Milk chocolats—
6-lb. bxx, 11 bxx In oeee. 4-lb. pkgs. 28\ 
100 2-cent pieces in box, each............ H 25

Vanilla sweet chocolate—
100 2-ceut. pieces in box....................... $125
6-lb. bxx, 12 bxx In oeee, 4-lb. tlus. 36a 
6 lb. bxs. 13 bxs., In case, 4-lb. tins... 25c. 
6-lb. bxs., llbxx In rose, è-lb. pkgs. Ba.

6-lb. boxes, 11 bis. In oeee, 4-lb. pkgs. 22a 
IS-lb. boxes « boxes In oeee, 1 lb. pegs 21-
6-lb. " 11 " “ Hb. " 2k.

Gold Medal 1 hocolate powder—
5 lb. tlrs, 10 tin* in caie...........................36c.
10 lb. tins, 10 Lius in case........................ 33a

XX XX chocolate powder
6-lb. tins, 10 tins in case...........................27a
104b. tins, 10 Lius vase.........................25c.

TOBLBR8 MILK CHOCOLATE.

Sc. sticks, per box (40 sticks).............. 1 50
10c. tablets or croquette (20)................ 1 50
20c. (»l............... I 43

Condensed Milk.
" Anchor H brand, roeee 4 dox, par oeee B 00 

trap, cream, op. 44. - IB

BORDEN S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal ft Toronto.
Cases Doz.

" Eagle " brand (4 dox ).............. 66 00 #1 50
“Gold Beal" brand (4 doz ).....  5 00 1 25
“Challenge brand (4doz.). 4 OC 1 U0
Evaporated cream—
"Peerlees" brand map. cream.. 4 7: l 20

" hotel size............... 4 90 2 45

1
(ream

Per lb.
Elite, t .......................................................60 30
Prepared cocoa, i s to | a ....................  0 28
Mott s breakfast cocoa. I s.................... 0 38

" " " Is.................... 0 35
" No. 1 chocolate, i's....................  0 30
“ Navy " | s...................  0 27
" Vanilla slicks, per gross........... 1 0Ù
" Diamond chocolate, i's and 6 s. 0 23 
" Confectionery chocolate,.21c. to 0 31 
" Sweet 1 hocolate liquors..20a to 0 34

WALTER BAKER ft CO., LIMITED.

Per lb.
Premium No. 1 chocolate, 12-lb. boxes $0 35
Vanilla chocolate. 64b. boxes............. 0 47
German sweet, 6-lb. boxes ............. 0 26

Per lb.
Breakfast ooooa, 4, L 1 snd 5-lb Uns 0 40 
Cracked ooooa, 4-lb. pkgs., 12-lb. boxes 0 33 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 6 s,

per box ................................................ I 00
Soluble chocolate (hot or cold soda)

l-lb. cans.............................................. 0 41
Vanilla chocolate wafers, 48 to box,

per box.............................................. 1 56
The above quotations are f.ab. Montreal.

WALTER M. LOWMBY OO.

OanadlanBrancb, 165-171 William A. Montreal 
Breakfast cocoa— Per lb.

5- lb. screw top cans, 10 cans in case, 36c.
12- lb. boxes, 6 boxes In case, l-lb. uns. 36c.
6- lb. boxes, 12 boxes In caee.i-lb, tins. .36a 
6-lb. boxes, 12 boxes in case,1 lb. tins. 36a 
6-lb. boxes, 13 boxes In oase, 1-6-lb. tins 40c.

Sweet chocolate powder—
5-lb. tins, 10 tins in case.......................  25o.
13- lb. boxes, 6 boxes in case, l-lb. tins.26c. 
64b. boxes, 12 boxes In case, ^-lb. tins. .36a

TRURO CONDENSED MILK OO., LIMITED.

"Jersey" brand evaporated cream
per case (4 doz.)..................................$4 ss

" Reindeer " brand per oase (4 doz).... 5.60

jMStr

Coffees.
THS EBY, BLA1N OO., LIMITED.

In bulk— Per lb
Club Housa............................................  0 32
Royal Tavx............................................. 0 31
Royal Java and Mouha.......................  0 31
Neotar...................................... 0 30
53=::::::::::::::::::::::;::::::: g£
Ambrosia................................................. 0 25
Fleet Bourbon......................................  0 20
High Grade package goods—

Gold Medal, 2-lb. tinx.......................  0 30
Gold Medal l-lb. tinx.......................  0 31
Kin Hee, l-lb. tins.............................. 0 30
Cafe Dec Gourmets, ground only, 1-

lb. glass Jars.....................................  0 30
English Breakfast, ground only 1- 

lb. tinx............................................ 0 If

JAMES TURNER ft OO. Per lb.
Mecca...........................................  go S3
Damascus.............. .................
Cairo..............................................ok
Sirdar........................................................  0 IT
Old Dutch Rio............................................... 0 114

D. MARCEAU, Montreal Par lb,
"Old Crow " Java.....................................SO x

Mocha .... 0 174
"Condor" Java........................... J." OH
Arabian, Mooh»...................................... 0B
15 - year old Msndhellng Java and

hand-picked Moohx 0 so
l ib. fane, Uni oholoe pur. oolee, 41

Uns per wa....................................... 0 00
Madam Hunt, one*, l-lb. Una............. OH

Mb. Un,............... | ■
M0 lb. lallimd In Ontario and Quebec.
Bio No. 1......................................................e u
Condor L 96-lb. box*............................. lie.

" H, HHb. box*............................ 4Mb
- Hi »Mh. box*............................SC
“ rv. «Mb. box*................la

x •. t l X xwieex
P* lb

Mooba and Jan «flee. In l-lb ti*. »
lb oaeea................................................ 9

Mooba and Jan ooffoe, in t-lb Una. »
Iboaa*................................................... W

OkMM.
Imperial—Large sise Jam___per doe. » M

Medium site Jan................. “ 4 ■
Small else lam...................... - 140
Individual aise jam........... " 1 00

Imperial bold* -Leri. Ms. " 11 00
Medium sin .......................... “ V 00 .
Small sise........................ - H ■

BoqnMbrt-Large si*....... - - 1 «
Rulls**....................... - I 40

• 1
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Lime Juice 
Lemon Squash

The summer time is fast approaching, when there 
will be a heavy demand for summer drinks. The 
pure fruit juice of both, Limes and Lemons, 
have been and always will be the most popular 
and healthful snmrner drinks.

44 Batger’s” Lime Juice and Lemon Squash 
are absolutely pure and as good in flavor as 
modern ingenuity, the finest fully ripened fruits 
and over 150 years’ experience can make them, 
They are put up in two sizes—pints and quarts 
—two dozen in a case—are retailed at popular 
prices, allowing you a handsome profit..

Rose & Laflamme
Montreal - Toronto

DON’T RUN 
CHANCES

with your customers. Get a line of Maple 
Syrup that is reliable

IMPERIAL BRAND"
MAPLE SYRUP

has stood the test of 
years of success. It 
is reliable. It sells 

well. It gives a 
good margin 

of profit.

ROSE & 
LAFLAMME

AGENTS.
MONTREAL

GRANULATED SUGAR Extra Standard 
A Strictly CANADIAN PRODUCT

As Pure as the Purest
As Sweet as the Sweetest

Equal to Any for All Purposes
ASK FOR IT

ONTARIO SUGAR CO., Limited, - BERLIN, Ont.
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U N

AGENTS,
MONTREAL.

WM. BRAID & CO., SSSS-JS
PROGRESSION
Is the Order of the Day

Braid5
Best

Coffee
(«nliVvt’BRAiD ..y'-

The time was, when the possible utility of steam and electricity 
was a dream.

Great strides have been made in the direction of improvement in 
every department, by which the wheels of commerce are kept moving.

No greater improvement has been shown than in the perfection of 
manufactured Spices, and BRAID’S AROMATIC SPICES stand 
to day on the highest point above all other spices for a pure unadulter­
ated product.

Lay aside your prejudice ! Keep pace with the times ! Try 
BRAID'S AROMATIC SPICES, and they will be money in your pocket.

Braid’s Best Teas and Coffees, just what the name implies. Nothing 
more, nothing less.

A postal will bring samples and quotations.

BRAID & CO., - Vancouver, B.C. BRAIDS BEST COFFEE 
and GOLDSMTORTH TEA 
ARE THE BEST

1ard
Coupon Book»—Allison'i

Kor sale in Canada by The Eby Blain Co., 
Limited, Toronto. C. O. Beaut hemin k 
Fila. Montreal.
It, *a. <3, S5, «10 end «90 book..

Un- Cower» and 
mini Coupons 

bered. numbered
lu lota of leas than 100

books, 1 kind assorted. 4c. 44c.
100 to 500 books.................... 3fcc. 4c.
100 to 1,000 books................. So. 3*c

Allison's Coupon Pass Book.
$1 00 to $3 00 books ................3 cents eat h

5 00 books....................................4
10 00 "  64
15 00 "  64
30 00 "  7»
35 00 "  6
SO 00 "  13

iks^CLEAWt*
kCitAatfnwTiBi

Cleaner.

4-oz. cuiitt S 0 10
6-oz. - 1 35

10-ox. “ 1 85
Quart “ 3 75
tialluii11 10 00

Wholesale Agents 

1 be Davidson à Hay, Limited, Toronto

Infsnte’ Food.
>ulnson's patent barley 4-lb. tins — $1 25 

" " " 1-lb. tins.... 1 35
groats 4-lb. tins— 1 35 

1-lb. tins... 2 25

Other jams................................. $1 55 1 VU
Red currant jelly ................................ 2 75

T. UPTON 1 OO.

Compound Fruit Jams—
12-oz. glass jars, 2 doz. in case, per doz. 81 0U
2-lb. tins, 2 doz. in case..............per lb. 0 07
5 and 7-lb. tin pails, 8 and 9 pails in

crate...................................... per lb. 0 061
7 and 14-lb. wood pails.............per lb. 0 064
30-lb. wood pails........................ " 0 06*
Compound Fruit Jellies
12-oz. glass jars, 2 doz. in case, per doz. 1 00
2-lb. tins. 2 doz. in case per lb............ 0 07
7 and 14-lb. wood pails, 6 pails in crate

per lb. 0 061
30-lb. wood pails.......................... " 0 06$
Home Made Jams - absolutely pure—
1-lb. glass jars (16-oz. gem) 2 doz. in

case...........................per doz $1 45 1 60
5 and 7-lb. tin pails, 8 and 9 pails in

crate.......................................per lb. 0 09
7, 14 and 30-lb. wood pails, 6 pails in

crate.......................................per lb. 0 09
Lard

THE N. K FAIRBANKS OO. BOARS UKAI» 
I.ARO COMPOUND

LbbitT!.!!!!!! .Ï.Ï.Ï.7. '. *. *. * ’. *
Tube............................................
Cases, 3 il», tins.........................

'• Ml*. “ ..................
“ 10-lb. “ ..........................

20-lb wooden pails ..................
20-lb. tin pail»........................

Wood net, tin gross weight
Lieonos.

NATIONAL LIOORIOZ OO.
Mb. boxes, wood or paper—per lb. $0 40 
Fancy boxes (36or 50 sticks)—per box 1 25
“— *“ * 0 40

S 0C 
1 50

Minot Meat.
e oFdoz. net .

Mustard

Wethey 's condensed, per gross net . 
per case t

•12 00 
3 00

Soda.
DOW BRAND.

^DWIGHT’S
COLMAN'e OK KBSN'A

Ü.H.F., lb. tins........
4-lb. tins 
I lb. tins

Obi
. 0 08!

0 ( 8j 
. 0 09* 
. 0 09| 

0 09j 
1 80 
1 70

Jams and Jellies.
SOUTHWELLS GOODS. Per doz 

Frank Magor A Co.. Agents.

I// Purpose*
r it

• <‘i‘ge marmalade..............................
•< ar jelly marmalade.....................

.-rawberry W. F. jam.......................
...dpberry " '* .......................
A ricot " " .......................
oiuck currant “ .......................

$1 50 
1 80 a oo 
a oo
1 75 
1 76

‘Ringed” 5-lb. boxes............ per lb.
"Acme” pellets, Mb. cans—per can 

" " (fancy boxes 40) per box
Tar licorice and Tolu wafers, 5-lb.

cans..................................... per can a oo
Licorice lozenges, 5-lb. glass jars— 1 75

" 10 Mb. cans............. 1 50
" Purity " licorice 10 sticks............. 1 45

" 100 sticks............. 0 73
Duloe lsrge cent sticks. 100 in box................

Lye (Concentrated)
qillstt’s naruMiD. Per mm.

loaeeoM doe......................................... «3 80
$ oases of 4 doz............. .........................  83 50
5 oases or more .................................... 3 40

..per dos.8 1 40 
3 50

.. - 5 08
Durham 4-lb. jar....................... per jar. 0 75

" 1-lb. jar........................ A 0 35
F. D., |-lb. tins........................ per do*. 0 86

" 4-lb. tins. ...................... " 1 46

B. d. m aruba u, Montreal.
Condor," 13.1b. boxes—

4-lb. tins.................................. ..per lb.80 35
4-lb. tins.................................. " 0 36
1 lb. tins.................................. " 0 334
4-lb. jars...................................per jar 1 30
1-lb. Jars.............................. ' 0 35

Old Crow," 11-lb. boxes—

(lb. tins................................ per lb. 35
lb. tins................................ " 0 33

lb. tine............................... " 0 334
4-lb. Jars.............................. per Jar 0 70
1-lb. jars.............................. 'f 0 36

Orange Marmalade.
TOE BBT, BLAIN OO., LIMITED.

"Anchor brand 1-lb. glass....................81 50
** Quart gem jars......... 1 40

T. UPTON A oo.
12-oz. glass Jars, 2 doz. case — per doz. 8 1 00 
Home-made, in 1-lb. glass jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails, per lb. 0 06| 
Golden shred marmalade, 3 doz. case,

per doz.......................................... 1 75

Saratoga Chips.
MR». KO RE It 8 SARATOGA CHIPS.

36 large size pkg»., per case..................... 8> 40
72 small........................ ....................5 40
Assorted 18 s and 36's...............................  5 40
In bulk- Bids . 50-lb . per lb 0 25

" à bbls., 2:-lb. - ................  0 25
Terms 30 days net or 1 per cent. 10 dey»

MW«vr, SODA'

Case oi 1 11» - cntaiii 
iug 60 packet e* pe
box, |3 10. 
*se of 4-lb.Case 
taining 
per box, 83 

Case of 1 lb.

Case of 5c. pkgs containing 
box. 83 00.

MAOIO BRAND

No. 1, cases, 60 1-lb. packages............ 8 3 75
No. 3, " 130 à lb. " 3 75
No ). " { GO l lb " }.......... 1 76
No. 5 Magic soda -cases 100— 10-ox. pkgs.
1 case....................................................... 3 86
l cases......... .............................................  3 75

Soap and Washing Powders
A. p. T1PPBT a OO.. Agents.

Maypole soap, colors.
•1 " blank

Oriole soap. ..... 
Gloriole soap..., 
Straw bat polish-. .

per groesOlU W 
P 15 30

•tareh.
BDWARDBBUBO STARCH OO., LIMITED.

[.sundry Starches— i
No. 1 White or blue, 4-lb. oarton.8 
No. 1 " M 8-lb. "
Osneda laundry..............................
Silver gloss, 6-lb. draw-lid boxes. 
Silver gloss. 6-lb. tin canisters. .. 
Edwards silver sloes, 1-lb. pkg. 
Kegs silver does, large crystal....
Benson's satin, 1-lb. cartons........
No. 1 white, bbls. and kegs........
Canada White Gloss. 1-lb. pkfls... 
Benson's enamel... .per box 1 36 to

8
• . 
0 06 
0 07,

0 (
0 ( .
0 06 
0 064 
8 50

RECKITT’S BLUE•-> ZEBRA PASTE {(Always^youriCustomers Satisfaction.
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HOMASWOD&Ca
tMrwroueewnws 

BOSTON. HASV

bWOODS
The Agricultural Schoolmaster

is abroad, and the farmers are learning the important truth that the 
better the seed the better the crop.

The Grocer may take a lesson from this newest beneficent enterprise. 
Use none but pure, superior goods in your store, and you will raise a 
great crop of customers.

The selected Coffee beans that form WOOD’S COFFEES will make one 
important department produce a great harvest of trade.

CANADIAN FACTORY and SALESROOM :
No. 428 St. Paul Street - - MONTREAL

Culinary Starch—
Benson * Oo. ’e Prepared Com.... 0 07 
Canada Pure Com ......................... 0 064

Starch—
Edwardsburg No. 1 white, 1-lb. car. 0 10 
Edwardsburg No. 1 white or blue,

4-lb. lumps.................................... 0 084

AMERICAN PURE FOOD COMPANY. _ 

Japanese Starch.

1 ease, 5 doz..............................................ÿô 00
5 " 5 " ..........................................  4 85

Lot 5 cases, freight paid.

CORN STARC11 “ROYALTY.'*

12-oz. case, 4 doz .....................................0 50
Lot 10 cases, freight paid.

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40-lb. SO 05 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 06i
Finest Quality White Laundry—

8-lb. Canisters, cases of 481b.... 0 054
Barrels, 800 lb.............................. 0 06
Kegs, 100 lb.................................. 0 06

Lily White Gloss—
1-lb. fancy cartons, oases 80 lb. 0 074
6-lb. toy trunks, 8 In case.......... 0 074
6-lb. enameled tin canisters, 8

Incase........................................  0 074
Kegs, ex. crystals, xOQ lb............. 0 064

Brantford Gloss-
1-lb. fancy boxes, cases 36 lb.......80 074

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 8 60

Celluloid Starch-
Boxes of 46 cartons, per case.... 8 60

Culinary Starches—
Challenge Prepared Corn—

1-lb. packages, boxes 40 lb.........  0 064
No. 1 Brantford Prepared Corn—

1-lb. packages, boxes 40 lb.......... 0 07
Crystal Biaise Corn Starch—

1-lb. packages, boxes 40 lb.......... 0 07

■AN TOY STARCH.

10c. pkges, cases 6 doz., per case.. 4 76 

ST. LAWRENCE STARCH CO., LIMITED.

Ontario and Quebec.
Culinary Starches—

St. Lawrence com starch, 40 lb . 0 07 
Durham ooro starch, 40 lb............ 0 064

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 054

’* 8-lb. cartons, 86 lb.. 0 051
•' 200-lb. bbL........... 0 05
•• 100-lb. kegs..........  0 05

Canada Laundry, 40 to 46 lb........ 0 05
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07

* 1-lb. fancy, 30 lb.......... 0 07
** large lumps,100-lb kegs 0 06

Patent starch, 1-lb. fancy, 28 lb.. 0 07 
Akron Gloss* 1-lb. packages, 40-lb. 0 06

OCEAN MILLE.

Chinese starch, 
per case of 4 
dox., $4, lees 5 
per cent.

J. A J. COL MAN’S, LIMITED.

Rice Starch—
Packed in cases of 56 lbs. each (cases free) 

No. 1, London—
Per lb.

In papers of 4 to 5 lbs....................... 6|c.
Blue, white or assorted.

In Pictorial Cardboard Boxes—
4 lbs. net weight.................................. 84c
1 lb. gross weight ..............................  8ic'
4 lb. gross weight .............................. 9c
4 lb. gross weight .............................. 10c'

Buff Starch, for Curtains. Lace, etc., in 
Cardboard Boxes.

1 lb. gross weight.............................. 94c.

Stove Polish.

small's brand—Standard.
5 gal. tins, per can.................................. 4 40
1 “ " per case................................. 4 90
| •• " " ................................  5 70

MOTHERS
FAVORITE
MELAQAMA

TEA.

i put up in 30, 60 and 100 lb. boxes.

Wholesale Retail.
Black, green, mixed. 1 lb.........0 18

4 lbs.........0 19
" 1 lbs. A 4s.. 0 20
" 1 lbs,. 4s A is. 0 28
" 1 lbs, A Is. 0 35
M 1 lbs. A Is. 0 40

3 p.c. off 30 days or 3 months.

PkUejuu

0T 6RÛ \0t
dxeWMSs vveva

VS Vtrtn VHMWA\t&

Riling Son, «ox. oekes, i groei boles if»* 
Rising Sun, Soi. oskes. gross boxes « 60 
Bun Peste, 10c. sise, 1-gross boxes.... 10 00 
Bon Piste, 5c. sise, t-groee boxes.... 6 00

iyrnp.
" CROWN " BRAND PERFECTION BYRUP.

Per case.
Enamelled tins, 8 dox. In case.............$3 40
Plain tins, with label—

2 lb. tins, 8 dox. in case................1 90
6 " 1 " " .................. 186

10 " 1 " 14 ................. 1 25
10 " f " ................  110
110 and 8> lb. tins have wire handles )

0 25 
0 25 
0 30 
0 40 
0 50 
0 60

Teas.
BALADA CEYLON.

Wholesale. Retail

Brown Label, l’e...................... |0 » $0 86
'* •' 4'S.................. on 0 86

Green Label, I s and is......... 0 11 0 80
Blue Label, I s, 4 s, is and is 0 10 0 40
Red LabeL I s and is.............. 0 86 0 60
Gold Label. 4 >.................... . 0 44 0 60

BLUE RIBBON- 
TEA CO., TORONTO

Wholesale. Retail.
lYellow.Label, I s and 4's........  0 30 0125
Green Isabel. I s and |fs.........  0 23 0 33
Red Label, 1’s,4‘s,4's and 4's.. 0 SO 0 40
.White Label, l's, 4’s and is.. 0 36 0 50
Gold Label 1 a and 4's........  0 42 0 60
Embossed Label, l’s, 4's and4'e 0 70 1 00

Ceylon Tea, In 
1 and |-lb. lead 
packages, black 
or mixed.

Black Label, 1-lb., retail at 16o............SO 19
" ” 4-lb., " " ....... . 0 90

Blue Label, retail at 80a..................... 0 81
Green LabeL " 40c...................... 0 88

.Bed Label " 60a..................... 0 36
lOranee LabeL " 60a..................... 0 48
iGWdLabel, " 80a..................... 0 66

,Oases, each 60 1-lb....................
1 *' " 60 }-lb....l

" " 80 14b..../ .........
11 “ UO 14b.,,,.,.,,,

L UDELL A CEYLON, IS 
AND 1'B PROS.

Blue LabeL Is........................... SO 184 SO 86
Blue Label, 4’s........................... 0 19 0 96
Orange LabeL l's and 4’i .... OH 0 80
Brown Label, l's and 4s....... 0 98 0 40
Brown LabeL is ..................... 0 80 0 40
Green LabeL fs and |’s.......... 0 86 8 61
Red LabeL 4's........................... 0 40 0 80

"CROWN" BRAND
Wholesale. Retail

Bed LaoeL Mb. and 4s............• 0 86 SO 60
BlueLabeL 1-lb. and 4s.............. 0 IB 0 48
Green LabeL Mb......................  • 19 0 96
Green LabeL 4s......................... 0 90 0 96

span, Is...................................  0 18 8 »

*. d. MARCEAU, Montreal 
Japan Teas—

"Condor" I 40-lb. boxes............$....
II 40-lb. boxes.....................

" HI 80-lb. boxes.................
EMD AAA Japan, 40 lb " at......................

" AA ,f40 " ......................
Blue Jay, basket fired Japan, 70 lbs., ....

"Condor"IV 80-lb. ,r V...................
" V 80-lb. " ........................
'• xm 80-lb. boxes...............

XXXX 80-lb. " ...............
XXX 80-lb. “ ...............

" XXX 30-lb. " ...............
" XX 80-lb. • ...............
" XX 80-lb.
" LX 60-lb. per case, lead 0 274 

packets (am and 70 l's) ....
" Condor " Ceylon black tea In lead packets 

Green LabeL 4r 4s and Is.
60-lb. oases.............. retail 0 874 at 0
Grey Label, 4s, 4s and Is,
60-lb. oases.............retail 0 80 at 0 83
Yellow LabeL 4s and Is,
60-lb. oases.............retail 0 86 at 0 96
Blue LabeL is, *■ and Is.
60-lb. oases.............retail 0 40 atO 80
Bed LabeL 4Ê 4s and Is,
60-lb. cases............. retail 0 60 at 8 84
White LabeL fe 4s and Is,
60-lb. oases ...^....retaU at 0 40

Black Teas—"Old Crow" blend—
Bronsed tins of 10,96,60 and 80-lb.
No. 1.................................per lb. 8 81
No. I................................. " 0 10
Nal................................. ” 0 88
No. 4................................. " 0 80
Na 6................................. " 0 174

TobAseo.
THE EMPIRE TOBACCO OO., LIMITED.

Smoking—Empire, 4s, 8e and 111.... #0 46
Amber, 8s. and 8s............  0 80

" Ivy, 7e.................................. 0 10
" Rosebud, 7s....................... 0 61

Chewing—Currency, 19s. and 6|s.... 0 46
" Old Fox, 111..........7T.... 0 48
" Snowahoe, 64s.................... 0 61
" Psy Ro1L74r.................... 0 66
" Stag, 10 os.......................... 0 46
" Bobs, 6s. snd 18a............. 0 46
' " 10os. bars, 64a .... 0 46

H Fair Play, 8a and 13s .... 0 53
" Club. 6s. and 19a............. 0 46
" Universal, 18s.................... 0 47
" Dixie, 7a............................ 0 66

Viaigiri.
1. D. MXBOXAü, Mon trail. Per gel

BMD, pure distilled, highest quillt,.. go JM
Condor, pure distilled......................... 0 IT,
Old Crow............................................... « nl

SpeoUl prloee to bugers of Urge qumUtie
Twit,

64
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WARNING!

Crescent Brand

mA**'

SODA-CRYSTALS (WASHING SODA)
Foreign Soda Crystals—and some of English 

manufacture—are being extensively offered for sale in 
this country which are grossly adulterated withGlauber- 
SaltaJSuiljghate^f^odaj/^chea^jgrodue^which^Js^jmt
only enûrS!ÿ*TIsete8s for wSshny^^ga^,^*,^""*"~a SBi, but .is even

it comes inslytoin unTl
contacr^Twr^Tnfûïtërâtêd" Soda-Crystals, although 
nominally lower in price than BRUNNER MONO'S 
PUJtE SODA CRYSTALS, are In reality much dearer 
owing to the large quantity of useless and injurious 
matter which they contain.

BRUNNER, MONO & CO., LIMITED 
WINN & HOLLAND, Agents 

MONTREAL

The Comfort

Bed and Douche Pan
Made in Yellow-Ware and thoroughly Vitrified

The meet Comfortable and 
Sanitary Bed Pan ever made

Recommended by all Physicians and Trained Nurses 

WaHUrACTUBED BY

R. Campbell’s Sons
Remittee Pottery HAMILTON, OUT.

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
GLEANER”
might bring inquiries. Better 
writ# for rates to

TEA HINTS
FOR RETAILERS

By FOBS B BLAKB

YOU should set a eopy of this hook 
to-day—it tells all there is to 

tell about Tea
How TO T*rr Ta**. ^
Wins to Btnr Teas.
But» v. P*ca*oi Teas.
How TO Establish a Tea Trade.
Tea Blwdow, etc., etc

ny4w
Prias, imstireKl

TIM OARABIAN GROCER
rrwit •Ww IMt,

McLaren s
> Honest Goods and
ist the Thing or Which

* -«mm

'-mtfiài*- jiL

I. 0. STEWART, Naines.

You are Interested 
In Something

iW|Wtie lest items tint 
mrs printed en the suljscif

We read and dn> thousands of 'newspapers 
every week - therefore we can equip you
speedily and economically for a debate, 
speech, lecture, essay or anything else requiring 
up-to-date information and more of it than your 
competitors are likel/to get.

Terms—100 Clippings, $ 5.00 
350 1400
500 14 28.00

1.000 44 40-00
Send for our Booklet which fully explains 

the scope of the dipping industry.

CANADIAN PRESS CLIPPIN6 BUREAU
Telephone Main i960.

10 Front St. B.. Toronto, fsAepbooc Main 8701

The Best Grocers make 
a point of keeping k 
always In Stock.
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Last Chance
We have to stop making our 
“ Rosedale" Flowerpots because 
they take up too much room in our 
decorating shops, which are now 
crowded with Opal and Glass 
orders. If you want a big, showy 
hand-painted Jardiniere, six 
inches high and eight inches across 
top, to retail for 25c. each, order 
a barrel at once.

2 doz. at $1.50 doz. $3.00 
Barrel - ■ .25

$3.25
We haven’t a hundred barrels 

left, so send a post card at once.

GOWANS, KENT 4 CO.
LIMITED

TORONTO

FOR A YEAR PAST
we have been quietly but firmly establishing 

ourselves in the manufacture of

CANNED FRUITS and VEGETABLES
having, as our superintendent one of the ablest 

processors in America.

LAUREL CANNED GOODS
are now an assured success.

( Both consumer and grocer agree there.) 

We have still some choice fruits on hand. 

Write us.

J. H. WETHEY, Limited, St. Catharines
flANUFACTURBR CANNBRS

Wethey’s Mince Meats Laurel Canned Goods

• \ (•

mm

C&B
Crosse &". . . . . . Pickles !

Mixed, Chow Chow, Walnuts, s 
Cirkins, and Onions

I
Corked V* pts. and pts., and Octagon pts. and pt. bottles

C. E. Colson &, Son, Montreal j
AgenLs

^


