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The Blue of Blues
Keen’s oxford Blue

THE DELIGHT OF THE LAUNDRY. 
SOLD EVERYWHERE IN CANADA.

MASK THE NAME

KEEN’S OXFORD BLUE

Christie’s Sodas

Sldeejsts
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lOUNG &5MYUE'S ‘Turns I. fltit-tliBC
Into Jgy-tinn.

Would you buy a lamp which 
doesn’t smell or smoke ?

Would you buy a lamp which 
will save you 
half your ex­
pense for

Stick Licorice

inscoal oil ? '

Would you buy
a lamp which 
shows your 
goods in day­
light colors ?

Would you buy a lamp which you pan return, for full price, 
if you don’t like it?

That’s the kind of a lamp we make.

No. 29
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MOIMD A

Bicarb
Sal
Concentrated Sal 
CausticSODAS

■
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f4cw Models.

EVERY LAMP GUARANTEED
Write for our Catalogue and Discounts.

ADOLPHE E.SMYLIE HENRY ROWLEY H. W. PETHERB8I06E
President Vlce-Pren’t See1/ and Teas « «

NATIONAL LICORICE CO.

Suonni.n to
YOUNG * SMYLIE

BROOKLYN, N. Y.
S. V. * F. P. SOU DOER

BROOKLYN, N. Y.
MELLOR * RITTENHOUSE OO.

CAHOBN, N. J. »
H. W. PETHERBRIDQE 

BROOKLYN; N. Y.
DOMINION LIOORIOB * NOVELTY OO.

TORONTO. CAN.

T. * SCÜDDKB, and M. * X. Brands sf PÏÏBB STICK 
LICOBICI, At an Lieories Pellets, M.* B. Waters in bags, 
Lieoriee Losange», and a full line ef Licorice Specialties, 
including the celebrated soft lieoriee lines cold under the 
Company’* brands as fellows: THE PLXXI1LE LICOBICI, 
THE PLIABLE LICOBICI, THE ELASTIC LICOBICI.

OFFIOE-106 JOHN 8T.

227-237°P|,ymouth St., } BrOOkljfll, B.Y. 
Illustrated Catalogue on request.

The Auer 
Gas Lamp

AUER LISHT CO., 1682 NOTRE DANE ST.f MONTREAL.

EVERYWHERE KNOWN TO

WINN & HOLLAND, Sole Agents for Canada, MONTREAL

LlPTON’S
HAVE THE LAMEST SALE IM THE WORLD.

Over 53.000,000 Packets were sold during 1003.
SOLD ONLY IN AIR-TIGHT VANS, NEVER IN LEAp PACKETS.

LEPTON'S TEAS are far more popular in Canada than any other teas carried by the grocer. 
The only teas in Canada offered to the grocer direct from the tea gardens—packed by the grower.

AGENTS IN MONTREAL-Laporte, Martin A CIs., and all wM*»U groeers. M
AGENTS IN TORONTO-0an»da

THOMAS J. ^>9
grocers
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MACARONI

(Genuine French)

Made in a Model Factory, absolutely new 
and up to date. Made only from the 

finest Taganrok Russian Wheat— 
the only wheat from which the 

finest quality of Macaroni 
can be made. Nothing 

better can be 
produced.

ARTHUR P. TIPPET & CO., Agents,
8 Place Royale, 

Montreal.

1

20Va Front Street B., 
Toronto.
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Messrs. Grimble à Co.
LIMITED

Specially request the 
trade to consider 
quality when placing 
their orders for

VINEGARS
note OUR grades. Orleans No. 

16, and Nos. 16,18 and 24 malt, 
concentrated and distilled.

All inquiries addressed to their 
Canadian agent, Mr. I. S. Wother- 
spoon, 204 Board of Trade Building, 
Montreal, will receive prompt attention.

I. S. WOTHERSPOON,
304 Board of Trade Building,

MONTREAL, P. Q.

Choose
the choicest for 
your customers.

That means 
good trade.

Sterling
Brand
Pickles

Tasty, pungent, appetis­
ing pickles and relishes are 
the kind that your custom­
ers like. You are sure of 
these when you buy the 
Sterling brand. We have 
given years of careful study 
and thought to the manu­
facture of our relishes. 
Our materials are always 
the best, ( )ur methods 
are the kind that insure 
good goods.

—Let the grocer follow 
' —the rule of selling only 

the choicest goods in 
—each line, and his 
—trade is in large 

measure assured him.

The T. A. LYTLE COMPANY,
134-138 Richmond St. West, TORONTO.
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Stratton’s Table Relishes
MADE IN ENGLAND.

PROBLEM A.
Is it wise to continue selling 

your customer sauce of doubtful 
origin when a little forethought 
would enable you to give a high- 
class sauce at a moderate price ?

PROBLEM B.
Is it* wise to continue selling 

sauce on a narrow margin of 
profit when an inquiry as to the 
profit on Stretton's Prize Medal 
would take you out of the rut ?

Stretton’s Prize Medal Sauce, in reputed half-pints,
retails at 20c. each.

I >i:ak Mh. (li«>< Kit : —
Consider the diove problems and ask yourself—‘ Do 

1 get my share of the profit on high-priced goods < ”

Importing Wholesale Grocers Supply Our Goods.

»
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AS A TRADE-WINNER TRY A CASE OF

S. H. & A. S. EWWG’S 
MOCHA and JAVA COFFEE

in I and 2-lb. tins.
S. H. & A. S. EWING

The Montreal Coffee and Spice Steam Mills.

THEY EARN THEIR COST
while you pay for them.

SOLD ON EASY MONTH.Y PAYMENTS.

The Computing Scale Co. 
Of Canada, Limited

164 King Street West, Toronto, Canada.
Manufacturers of. . .

DAYTON COMPUTING SCALES. 
MONEY-WEIGHT SCALES

“Sovereign” and “Lynx”
ARE THE CHOICEST IN THE MARKET.

EVERY TIN GUARANTEED.

TO BE HAD OF ALL GROCERS,

Paid For Itself.
C. WILSON & SON, Limited, Scale Manufacturers,

Toronto. Hamilton, Mar. 19th, 1903.
Dear Sirs:—

I have used your BALL-BEARING COMPUTING SCALE for several years 
now and I believe it has paid for itself a good many times over during that period. 
Most of my profits went to my customers in overweights in the past. Now 1 have 
a little left tor myself.

Yours truly, ----------

One of a hundred similar testimonials secured by us. Let us put you 
oif the same road to prosperity. Catalogue free for the asking.

C. WILSON & SON, Lim.tr.,«, TORONTO.

SALMON
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Crystal Granulated Sugar
ARE INCREASING EVERY DAY

POPULAR ? Y
THAT IS THE REASON.

The Wallaceburq Sugar Company, Limited,
WALLACE BURG, ONTARIO.

□□□□□□□□ ifi>iMiir>u>iunawm»i

59“everyone to his taste
but the taste 
for

JAPAN TABS

Why i?

onee required,
can never be satisfied by the
teas of any other country.

Because there is a freshness, a flavor, an aroma, and a 
delicious healthfulness about them, possessed by

no other Teas in the world.
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How is Your Coffee Trade ?

CLUB COFFEEGood, Eh ! !
Then you must sell our famous

------Put up in 1-lb. and 2-lb. Tins.-------

Manufactured only by

S. He EWING & SONS Toronto Branch, 29 Front St. West
96 KINO ST., MONTREAL, TELEPHONE MAIN 2059

Telephone Bell Main 65.
“ Merchants 522.

MOST PROFITABLE to the GROCER 
MOST SATISFACTORY^ the LAUNDRESS

STARCH 
IVORINE

THE ST. LAWRENCE STARCH CO.. Limited, - PORT CREDIT, ONT.

Cold
Water

A POPULAR BLEND.

Telephone orders receive prompt attention.

ASK
TRAVELLERS 
THE PRICE

GOOD 
PROFIT
l p-to-date grocers 
sell the up-to-date 
coffee essence, 
Paterson’s Camp 
Coffee. It affords 
a good margin 
of profit and is 
a quick seller

& LaflammeRUSONS

Agents 
MONTREAL,CHIMIST,

GLASGOW

ROSE

DON'T FOOL 
Y0ÜR CUSTOMERS.

Give them the very 
best article in its re­
spective line. Tea 

Rose Drips is the best 
pure cane sugar syrup 
made. It will pay you 
to push it.

ROSE & LAFLAMME, Agents, 

MONTREAL.
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Ceylon T ea Black and Green

stands supreme in the estimation 
of all Tea connoisseurs.

Ceylon Tea »•<* and Green

stands supreme on account of its 
own intrinsic value.

Let

Ceylon Tea Black and Green

rule supreme in your store.

Ceylon Tea Black and Green

gives supreme results to all who 
handle it.

♦♦♦♦ ♦ ♦ »»»»♦»++♦♦♦♦♦»♦ »»♦♦♦♦ ♦ ♦♦♦♦♦♦ >>>♦♦>
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AOERTS REQUIRED in Canada and United States 
to sell ana obtain wholesale orders for Ceylon 
Black and Breen Teas on commission. Apply,

"COMMISSIONER,”
CANADIAN OROOKtt,

109 Fleet Street E.O. London, Bng.

Use Live Bait.

R-O-Y-A-L
S-A-L-A-D D R E S S I N G

Catches Trade 
and Holds all it catches.

Let your customers know you recommend 
the BEST.

It will make you money.
KOVAL SALAD DRESSING is making 

new friends every day.

The Horton-Cato Mfg. Co.,
DETROIT. MICH., WINDSOR, ORT-

ARE YOU USING OUR

Cold Blast 
or Jubilee 

Globes
Aetna or 
QuakerFlint 
Chimneys?

Oivn them a Trial.

THE SYDENHAM GLASS CO.
OF WALLRCEBUR6. LIMITED.

20th Century
Account
Keeping.

Don't think because 
your grandfather made 
money 50 years ago 
with old style keeping 
of accounts, YOU can 
do so. Times have 
changed, and if you 
would he successful 
you must watch your 
credits. Why use the 
old style pass book 
with your credit cus­
tomers? He in > lern.

IF A MAN WANTS CREDIT
for $10, give him a $10 Allison Coupon Book, charge 
him with $10, and there you are. No trouble at all. 
If he buys a plug of tobacco for ten cents, just tear 
otl a ten-cent coupon-that’s all. And so on for all 
his purchases up to limit of the book. NO PASS 
BOOK. NO WRITING. NO TIME LOST. NO 
KICKING. There are other Coupon Books, of course, 
but why not have the best? Let us send you a 
free sample.

For Sale In Canada by

THE E6V, BLAIN CO., Limited, TORONTO.
C. 0. BEAUCIKMIN 6 TILS, MONTREAL.
ALLISON COUPON OO., Manufacturers,

Indianapolis, Indiana.

THE CANADIAN GROCER

Two Dollars for 
Skins, Seeds and Fibre.

Big figure for useless stulf.
We sell Tomato I’ulp Vanned Tomatoes, 
without Skin, Seeds and Fibre, al sl.un 
per do/., f.o.b. Burlington.

One ran I’ulp ,‘i rails 
ordinary tomatoes.

BURLINUTON, ONT.
Limited

Want .Ads.
In this paper cost 2 cents per word first 
insertion, 1 cent per word subsequent in­
sertions. Contractions count as one word, 
but live figures (such as $1.1)00) may pass 
as one word. Cush remittance to cover 
cost must in all cases acvomiiany orders, 
otherwise we cannot insert the advertise­
ment. When replies come in our care 5 
cents additional must lie included for for­
warding same. Many large business deals 
have been brought about through adver­
tisements of 20 or HO words. Clerks can be 
secured, articles sold and exchanged, at 
small expenditure.

MacLEAN PUBLISHING CO., Limited 
Montreal and Toronto.

STRONG
DURABLE

LIGHT

POROUS
AND

CHEAP

Sell Flower Pots
Our No. 1 and No. 2 AssoiIntents. $5. It)ami $4.15 

res|*eetively. Specially gotten lip for grocers and 
general stores. Write for list.

The FOSTER POTTERY CO.
HAMILTON ONT

ROW’S 
GUM

in
Lumps. 

5c. Pkgs.. 
in

le. Stick. 

5c. Bars.
BOW & CO., Morristown, X Y . uml Brock wile. Out

té

TABLE SALT
Aak your wholvaalo grocer for it Put up in 24 5-lb. 
cartuoun iu a case, and iu 50-lb. box

TORONTO SALT WORKS, Toronto, Ont.

ECONOMY IS CLEAR GAIN

KI11NT K 1,00It UCTKIT.

Bowser Outfits
ARE BUILT TO LAST.

TI1KY IIAVK ..

All M«’lal Pumps Dial Di.svhaige |{«igis 
tent Monvy Com pu lois Anti Drip No/, 
zltis Float Imlirutors Double Brass 
Valves Double Plungers Culumized 
Steel Tanks Handsomely Finished Va hi 
nets They Pump Aeeurate Callous, 
Half Callous uml ijuurts.

W F. M A K F FIFTY I >1FFKKFNT STYLUS 
SKND FOR CATALOCUK “It.

» o Stop Wasting 

i rrr o and Oil

Ity u^iug old out-uf date methods. 
Turn your present loss into gain 
by installing the

IMPROVED

SKI.F
MK ASl’li INC 

AND
CO M Pl’TlNC OIL OUTFIT

It Saves Oil
There is no evaporation ; no leakage ; no 
spilling or waste from dirty, "sloppy" 
measures ; no over measure, etv.

It Saves Time 
and Labor

There is no running up and down stairs 
or to lhe back room for oil ; no oily vans 
to wipe or oily hands to wash. Dumps 
five gallons in less time than to pump one 
gallon in any other way.

SAVES OIL
TIME
IEB0R MONEY.

S. F. BOWSER (Q. CO., FORT WAYNE 
INDIANA.

761016
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Questions—
AND THEIR ANSWERS.

1. What tea worries all other packers 
with tea ambitions ?

2. What tea, by the evenness of its 
quality, always pleases ?

3. What tea by comparison is worth at 
least 25% more than other package 
teas ?

Blue Ribbon
Çeylon T© «1

Push The Red Label—40c., worth fifty.

THE WORLD
—AND—

HIS WIFE
are greatly interested in their health.

They say that there is something wrong with their stomachs,and if they 
could only get some kind of food that would agree with them they’d be alright.

Just where you come in.
Tell them about

“HALIFAX,” “ACADIA” and 
“BLUENOSE” BRANDS OF 

PREPARED CODFISH. -

BLACK BROS.
& CO., Limited

OFFICE, Halifax, N.S.
FACTORY, LeHave, N.S.

A. H. BRITTAIN & OO , Selling Agents,
Board of Trade Building, MONTREAL.

Tell them that the best authorities on diet say that people are eating 
too much meat and not enough fish ; that these brands of fish are just the 
thing to give the stomach a chance ; that they are the nicest, tastiest, 
most convenient and desirable fish product on the market.

Then they will buy a package.
1'hat will be just the beginning.
They will come again and again and again to buy the fish until at 

length you’ll say to yourself : “ What a lucky thing I introduced that
fish to the world and his wife.”

You can sell lots of this fish to people who are looking after their 
health, and there’s a good profit to be obtained in handling it.

8
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YOU CAN
increase your business in every direction by handling

JAMES’ DOME BLACK LEAD
It’s a good bait to angle with.

W. G. A. LAMBE & GO., Canadian Agents.

Dr. Laing’s Cream Sauce.
—Yields good and perman­

ent profits.
—Contains pure grape juice 

and rich Devonshire cream.

Bromley’s Coffee Essences.
Made from the finest Ori­
ental coffees.

“Quite the heat of its kintl"—The llosiiital.

Cerebos Salt.
For the table, tasty and 
nutritive. Attractive pack­
age.
Used by King Edward.

Sell these good things. Build up your fine trade. 
Send Orders Direct.

W. G. PATRICK & CO., Merchants, 29 MELINDA ST., TORONTO

WE LEAVE
it to you to decide for yourself whether

“REINDEER” BRAND
. I—.

condensed milk is the best on the market or not.“You be the judge— 
We won't talk back.

w. a A. LAMM * OO, Af.aU
9
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AURORA
;\

A Pure Golden Syrup Made from Golden Grain. A Great Spread for Daily Bread.
Better in flavor ami purity than any other, 

flood for everybody. A pieasaant surprise to all.
2-lb tins, cases, each 24 tins, $1 !)0 per case.
5 .......................... 12 “ 2.35

10 ........................... 6 “ 2.25
» 20 “ “ “ 3 “ 2.10

Freight paid on 5-case lots. Price subject to change without notiie.
Ask our travellers about out Pure Maple Syrup.

W. H. GILLARD & CO., Wholesale Grocers,
Branch CANADA GROCERS LIMITED.

HAMILTON.

RED SEAL

THE TEMPER OF THE PEOPLE.
it mat lie truly -aid that t'vcjy man who thoroughly under­

stands this has a fortune within his gtasp.
It is a problem for all business and professional men, and 

how many fail to master it.
The Temper ol the People demands a high standard no 

guess work, no “ jollying ” and expectation is realized in
WOOD’S COFFEES.

Their superiority is not the result of chance. Every (irocer 
who sells them benefits Iront the years of labor spent in their 
development.

Canadian Factory and Salesroom,

No. 428 St. Paul St.» MONTREAL.

Tomato Mustard 
Tomato Chutney 
Chili Sauce 
Worcestershire Sauce

■WOOD&Cft
twoitTtu «emureitsH 
■BOSTON. MASS a

pui?HiÏO*’J'Ü:îNd

RED SEAL

4 delicious relishes, equal in quality and attractiveness to the best imported, and no higher in ♦ 
price than inferior goods. *

Prepared under the personal supervision of an expert processor secured from the 4 
United States for this especial purpose. 4

Send at once to your wholesale house for a sample asst,rted case. If they cannot 4 
supply you write us for names of wholesalers who can. * 4

Be a leader : Let your competitor follow. You will have to have them sooner or 4 
later better, sooner. t

CANADIAN CANNERS’ CONSOLIDATED COMPANIES
LIMITED

HAMILTON, ONTARIO.
• 4-4-4-44-f 444-44444444444444-44444444444444444

lu
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Is a Classical Education of Use for a Commercial Life ?

; l(OM^('lileago wc> have reeeivujl 
small Imok entitled “The 

Utility nl an Academic or 
Classival Education for 
Young Men who Have to 

Earn Their Own Living and who Ex|ievt
10 pursue a Commercial Life.” The 
anllior or coiu|iiler .of lliis investiga- 
lion is Mr. I»’-. T. Crane. Mr. Crane’s 
position is al onee indicated hy the fact 
of his entire agreement with Mr. ller- 
lierl S|ieneer’s view that the college 
graduate in his sho|>, or his oilier, in 
managing his estate or his family, in 
playing his part as directin’ of a hank 
or a railway, is “little aided hy the 
knowledge he look so many years to 
ac«|uire —so little that generally the 
greater part of it drops out of his 
memory. ”

The i|Ucstion dealt with hy Mr. Crane 
is a very important one, and, as he 
points out. a great deal has been writ­
ten mi the subject, lmt he thinks the 
writers have merely given their opin­
ions or theories, not facts. Iteing

A Practical Business Man
ami presumably a very successful one, 
he set out to get facts, “It has seem­
ed to me.” he says, “that the testimony 
of a large number of heads of univer­
sities. college graduates, and prominent 
business men would lie of great assist­
ance in arriving at something tangible 
on this subject. 1 have, therefore, 
made unite an extensive investigation 
along this line, the results of which are 
here given, together with certain com­
ments. ”

Mr.. Crane lirsl of all sent a letter lo 
the presidents of nineteen of the prin­
cipal universities and colleges in the 
United Stali-s, asking them if. in their 
opinion, there was any evidence lo prove 
that an “academic course” is of any 
advantage for young men who have to 
make their own living and who expect 
to pursue a commercial life. Unfortu­
nately Mr. Crane did not explain to 
them what he meant by “an academic 
course.” I11 his hook he says: “ It 
should he borne in mind that, wltevcr 
college education is mentioned herein,
11 ivfers exclusively to the co-callcd 
‘academic’ course, or the classical and

literary department• ” If he had stated 
this in his letter^of inipiirv he would 
have had to complain that so many of 
the replies he got (exhibited “confusion 
of thought.” President Wheeler, of 
the University of California, tells him 
ilia! it is dillieult to answer his letter 
because “it is uncertain what von mean 
hy "academic course.’ Within our aca­
demic course is included, for instance, 
work in mining, electricity, mechanics, 
etc. We put these studies on the same 
level with the humanistic studies lead­
ing to the degree of IS.A.

President Eliot, of Harvard, makes the 
same reply, and says that he under­
stands an academic course to “com­
prehend any course of study in a col­
lege or scientilic school which covers 
approximately the years from seventeen 
or eighteen to twenty or -twenty-two. 
With this understanding of the term, 
there can hc.no (piestion whatever that 
an academic course is in the highest 
degree

Desirable for Capable Young Men
who mean lo make their living in busi­
ness. By business I understand hank­
ing, transportation, manufacturing, min­
ing. large-scale farming, and engineer­
ing in all its branches. These "cona­
tions reijiiirc nowadays, in all their 
higher levels, a trained mind, and a 
deal of appropriate information. This 
training and information can only he 
acipiired in colleges and soient ilic 
schools. A young man who is going 
into business had belter lake an aca­
demic course, in my sense of the term, 
if he has any mind to train. That is an 
indisputable proposition, and there is 
no use in discussing it.

As might be expected, this is the view 
generally taken hy the presidents of 
colleges who replied to Mr. Crane.

Ills answer is that “of course all this 
has nothing to do with the case i.e.. 
the case which lie put, or though he put, 
in his letter. It is clear enough front 
his book, written after he had received 
the replies, that what lie wants to know 
is “whether a classical and literary 
education assists those who have had 
it to commercial success.”

In justice to Mr. Crane it should be 
mentioned that he put a series of seven 
plain i|iies|ions to the presidents, which 
they none of them answer categorically, 
and he claims that only the presidents 
of \ ale. of the University of California, 
and of Clark University “are frank 
enough lo admit that the presumptkm 
Is against the practical utility of an 
academic course for business men.*'

Opinions of Graduates.
Mr. Crane then addressed a letter to 

1 men who had graduated alum! 
seven years before al one or other of 
fourteen American universities. lie 
received Ô.YÏ replies, of which 4!>U came 
from students “who had either taken 
up a professional or technical line of 
work, or who state that they do not 
come within the scope of this Investiga­
tion."" This left only tin letters from 
the class of young men Mr. Crane par­
ticularly desired to reach, which is “so 
small a proportion of the whole that the 
information furnished by them does not 
throw much light upon the subject,"’ 
but such as it is lie thinks it can hardly 
lie regarded as very strong evidence of 
the college graduate's success on busi­
ness. Several stated lbill they found 
a strong feeling among business men 
against employing college graduates, 
and that they were at a disadvantage 
on that account.

Opinions of Business Men.
Mr. Crane then set himself to obtain 

the opinions of one hundred employers 
and practical business men. and he pub­
lishes replies from many of them which 
are decidedly interesting. He asked 
the business men lifteen i|uestinus which 
we have not space to reproduce, but 
lumped into one they amount to this: 
“Would you advise a young fellow who 
at tin’ age of sixteen or seventeen has 
live thousand dollars to invest it in 
about live years of college education 
(i.e. classical and literary), or go 
straight from his grammar school or 
high school to business '

Mr. Crane’s strong convict inn is that 
the academic course, as lie understands 
it, will not help the yLuug t-ellow who 
at the end of it looks to a business

11
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3000 TONS S!Well known ^reliable»
inTins^nî'tMwSS'EUARANTEED «'«TRADE

Our packages are larger and more attractive in style than any others.
The quality of our goods is superior to anything else on the market.

MORSE BROS., Proprietors, Canton, Mass,
Fori,li Ai all Wholesale Sroeers; also the MoClarf Mfg. Co., Leedee, Moo trial, Winnipeg, Vaaeouver and Ternnte.

career for lijs support I lull, in fact, il 
is li< mi live In seven of I lie lif si Vf ill's 
of lii.- I iff l brown iiwii v, nut In infill inn 
lIn- live lliuits.mil ilullnrs.

11 must lie -confessed I lull lie is riglil 
«lien Iff snvs : ' ' II veil tin- re plies re­
ef i\ cil flull! Imsiiifss men me nflen su 
inileUnite ils lu Ilf uf un value fur my 
]in11him* . Nu ile|ienilenee emi lie placed 
in mi v ef I lien: who fail in make their 
limi tin' eunsislent « ilh their lhenries.” 
Nearly nil uf them repudiate any pre- 
jinliff against employ ing nil lege men as 
sinli. and nearly all express belief in 
the usual advantages supposed 1 u lie- 
h ng I" a college training', bill their 
I hfii ie.- are nui always in aeeurd with 
their pi mi in-. For instaure. Mr. A.
• Bartlett. vice-president uf I he Hib­
bard. Speneer. Bari let t < 'umpimy. uf 
( hieagu. appears fmm his letters In be
• • very slmngly uf the upiniun that eul- 
Jege ediiealiuii t.- uf value In young 
men." bill a college graduate. after 
vainly trying tu gel employment. after 
answering lull advertisers who had in 
use fur a college mail, as a last result 
applied iu Mr. A. i'. Bartlett. "In
my iniiuei'iiee. ". he says. "I imagined 
that I lie friend and advueate uf the eol­
legr graduate in business might con­
sider my .exceptional character, refer­
ences. and general capacity In lie so 
miieli uf an offset Iu my ignorance uf 
hardware ipintal iuus that lie might lie 
willing Iu .utilize my ability and reli­
ability in some corner of his large busi­
ness. I Ie assured me politely bill posi­
tively that he could not use a man iu 
his business who did not know il from 
the bottom up!”
Do Not Want to Start at the Bottom.

Whatever their theories may be. that 
is practically the reply of all the em­
ployers, and, after all, it is the only 
logical reply from the business point of

view. As one of them puts it, "I have 
no objection to the college trained man, 
hut he conies to me and wants a salaried 
position, he is over twenty and knows 
nothing of the business; if he is con­
tent to lie treated exactly as we treat 
a buy at sixteen or seventeen, fresh from 
the high school, to accept the same sal­
ary and learn the same work, he may in 
time get on more fpiickly than the 
other—hut he is not content to do so. 
and therefore he is not the material we 
want. ”

Mr. Crane points out that his argu­
ment does nut apply to the same extent 
to the college man who has got what 
they call "a pull”- -Le., place and 
berth waiting for him —though lie thinks 
that even the son of a rich business man 
will do better for himself, and the busi­
ness. if lie has devoted five years’ train­
ing lu il. instead of to the ordinary col­
lege course.

Although, of course, many, perhaps 
the majority, will dissent from his 
views, there is no doubt Mr. franc 
mal es out a strong case from his point 
of view, which is not a purely sordid 
one. though he frankly admits that if 
1 he end in view is not money, "it is 
safe tu« say it is probably seventy-five 
per cent. of it.”

His book is well worth the attention 
of all inh retsed in business and ciluca- 
I ion.

SPECIALS THAT ARE SPECIALS.
In this week’s issue of The Grocer F. 

11. Leggett & Co., importers of grocers’ 
specialties, New York, call attention to 
more of tlieif attractive specials that 
are special as regards the quality of 
goods offered-as well as prices quoted. 
Leggett & Co., solicit the trade of 
Canadian dealers direct.

CANADA AND THE ST. LOUIS FAIR.
Concerning Canada’s exhibit at the 

St. Louis Exposition this year the Min­
ister of Agriculture says :

"Our participation in the St. Louis 
Exhibition, which opens next May, has 
necessitated continued preparations, 
which I am glad to say are now in a 
very forward stale, and I trust that 
when the time comes Canada will be 
thoroughly well represented there. The 
contract for our building at St. Louis 
has been let, and the building almost 
completed.

"The question of our participation in 
the live stock exhibit is still under con­
sideration. A number of the live stock 
men of Canada earnestly desire to send 
Canadian stock to the exhibition, hut 
dilliculties present themselves in regard 
to the conditions under which this stock 
must lie exhibited. I trust, however, 
that these dillieitllies will be overcome, 
and that Canada will he able to make a 
satisfactory and successful exhibit.”

WHAT CANADA BUYS FROM 
UNCLE SAM.

According tu an American exchange 
Canadians, considered per capita, are 
the best eusloltiers of the United States, 
having consumed on the average in BIO.'I 
•t-S per capita in value of our surplus 
products. On the same per capita fig­

ures Germany would have consumed 
•f1,508,<100,000, against less than $'J00.- 
000,000 actually exported there. One 
Canadian consumes as much of our sur­
plus products as 700 Chinamen, Man­
churians or Filipinos, or as much as 
1,000 East Indians. The total exports 
of the United States to Canada in 1905 
was greater in value than all those of 
Asia, Africa and Oceanica combined.
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BURNER’S COFFEE CLEARER
A 15 cent package to clear 800 cups of coffee.

Over 50% profit to the retailer.
Try a Small Case of one dozen.

am LSI' 

Indian «
Ç?» CUARANTCCP 
c AasoLUTiir P
sAf j '•^F‘çxM-ST£ét

LIKES

LUCAS, STEELE & BRISTOL, Wholesale Grocers, Hamilton.

Everybody Drinks Ram Lai’s

AND EVERYBODY

James Turner & Co.
Branch, Canada Grocers, Limited. HAMILTON» ONT.

Write us for Samples
Special values now in Japans, all grades.
Also Japan Siftings and Fannings, from 5^c. up to 10c.
We carry a full range of all other kinds and our prices will prove attractive. 

Just a Hint—Try us and save money.

James Rutherford & Co.
7 St. See.

DIRECT IMPORTERS
St. MONTREAL. .
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We are offering exceptional value in all grades of Tea

INDIA HYSON
CEYLON

Our lines of Green Ceylon (Japan Style) surpass anything hitherto offered.
Communicate with us or see our travellers before buying. It will pay you.

THOS. KINNEAR 4 CO., wGhr"£ra5le 49 Front St. E., Toronto

Snider’s
Home-made

Catsup
HOMEMADE

Business Changes

ONTARIO.

rI'' 11 K I L I). Weber Co., general iner- 
f chains, Wiarlon, have advertised

that the> are retiring from Inisi-
ness.

II. Jackson, grocer, London, is dead

We are giving
1 case, pints, of Snider’s Catsup, in­
voice value, $<>.00, FREE, with every 
shipment of ü cases of pints.

This is how it figures out :
.-> cases, pints, g do/, in case, al S3.UU per doz. #30.00. 
I “ “ “ “ tree, 6.00.

$36.00.

For which you pay $00.00, thus making your cost
I g do/, pints Snider’s Catsup for $30.00,

$2..')0 per doz. instead of #3.00.

Vou cannot go wrong on Snider’s Catsup. You are 
doubly right when you knock nearly 20 per cent, off 
your cost.

This offer won’t last forever. Take ad­
vantage of it by ordering NOW.

London, has 

Toronto, has 

Sinieoe, has 

London, has 

has

are

has adver 

I lamillon,

A. 1-. MacLARLN IMPERIAL CHEESE CO., Limited 
Soi.e Agents kor Ontario, Manitoba and N W.T., 

TORONTO, ONT.

S. .1. Wilson, grocer, 
sold out to K . (lot t.

W K. Lowes, grocer, 
gone out of business.

VV. S. McCall, grocer, 
sold out to T. McCall.

K. Armstrong, grocer, 
sold out to .1. Diprose.

.1. Bailin', tobacconist, London, 
sold out to I-', llornshy.

Blinde <V Co., grocers, Dresden, 
removing from the town.

\\. (Sliest, grocer, London, 
tised his business for sale.

M. II. Lounslmn , grocer,
has sold out to A. McNeil.

• I. (Iray, general merchant, Belle Riv­
er. is closing out his business.

il. Butlerworlh, grocer, Brantford,
has sold out to K. J Matthews.

W Bodell, general merehant, Cheap- 
side. has sold out lo .1. II. Hare.

.1. II. Shaw, general merehant, Mor­
peth, has sold oui lo J. Barker.

C. .1. Cunningham, Millon, has slarl- 
etl a grocery business in Hamilton.

M. Bundscho, eonleel inner, Milverton, 
has succeeded I*. Smith in business.

The stock of K. Thompson, grocer,
Listowcl, has been sold lo S. A. Kil- 
gour.

C. (». McMillan, baker and confection­
er, Niagara Falls, has sold out to (lay 
Bros.

L. M. Buckley, baker and confectioner, 
Wiarton, has sold out to W. Henderson 
tk Son.

yuEBEt:
It. Kdwards, grocer, Montreal, has re 

gistered.
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O. Moreau, jr., fruit dealer, etc., Mon­
treal, has registered.

(’. (iarceau, general merchant, St. 
liarnahe, lias assigned.

Deniers A 1 .arrange, grocers, La Pro- 
vidence,. have registered.

Champagne A fie., general merchants, 
Lachine, have registered.

Simard <V (loyette, cigar dealers, etc., 
Montreal, have registered.

The stock of O. Renaud, tobacconist, 
.Montreal, is under seizure.

M Slier A Co., grocers, Montreal, 
have dissolved partnership.

Bedard, Nap A Co., tobacconists, 
Montreal, have compromised.

5

HOME MADE

fVj/>8£RïtfX> L/

A sample jar will 
convince yon that

Upton’s
HOME-MADE 
JAMS and 
ORANGE^ 
MARMALADE
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Z. Forget, general merchant. North 
Temiscamingue, has assigned.

The assets of J. K. Uobichaud, gro­
cer, Montreal, have been sold.

Dufour A Co . ■ general merchant, 
Chicotimi, is offering 5c on the dollar.

Lafontaine A Cie., general merchants, 
Drummondville, have registered.

Lariviere A llussenot, coffee 
chants, Montreal, have registered.

,1. Perreault, grocer, Montreal, 
assigned to Chart rand A Turgeon.

J>Du Paul, general merchant, 
court, has offered title on the dollar.

F. B. Latour, general merchant, St. 
Polycarpe, lias gone out of business.

The assets of II. 11. Ri ope I le, gene ■ ; i 
merchant, Villic Marie, have been so I

The assets of .1. I. Bissonnette, gen­
eral merchant, l.apraii ic, have been 
sold.

,l\ Offord, general merchant, Svdtn 
ham. has succeeded W. (irillith in busi­
ness.

T-. Davidson, of the lirm of T. David­
son A Co., wholesale grocers, ljuebee, is 
dead.

The assets of N. Tremblay, general 
merchant, St.. lrenee, will he sold 5th 
prox.

Laganiere A Sauvageau, butter and 
cheese manufacturers, (irondines, have 
registered.

Cousineau A F re re, general merchants, 
St. Lazare de Vaudreuil, have succeeded 
II. Thouvette.

The assets of L. S. Plamondon, general 
merchant, South Durham, arc to he sold 
on April tilli.

Bonneville, (iagnou, Cornelier A Cie , 
general merchants, St Kemi, have ob­
tained a charter.

K. Turcotte, grocer, etc., ljuehec, has 
purchased the stock of A. Oagnon, at 
72Xc on the dollar.

The storage warehouse of Win. Kwing 
A Co., seed merchants, Montreal has 
been damaged by lire.

A meeting of creditors of ,1. %. Ilag- 
nier, general merchant. Ilowick. was 
held on the 25th inst
- A meeting of tin- creditors of II. A 
Kiopcllc, general merchant, Ville Marie, 
was held on March 25.

A meeting to appoint a curator to F. 
(ialipcau. general merchant, Weedon, ha • 
been called for 4th prox.

(luiiidoii A Co., crockery dealers, etc., 
Valiev held, are selling out and removing 
to lOdmontou, N. W. T.

A meeting to appoint a curator to P. 
(iairnou, general merchant, Ste. Flavie

are the finest, that 
can be produced.

LIMITED,
0

A. F. liacLAREN IMPERIAL CHEESE 
GO., Limited, Selling Agents. 

TORONTO Wholesale Grocers,

TORONTO.

been sold at 72c on 1 he dollar to K 
Fortier.

Lefaivre A Taschereau have been ap 
pointed curators to P. (lagn m. 
merchant, Ste. Flax té Station, and to 
II. Pepin, general merchant, Slalifold

T. Simard, general merchant, Beau 
pre has assigned and V K. Paradis has 
been appointed provisional guardian. 
Meeting to appoint curator called lot 
March 2H

MANITOBA AND N.VV.T.

.1 White, jr., general merchant. Res 
Ion, has sold out to Paul Bros.

\ K. Key. grocer, Miiinedosa, la 
been succeeded hv Kev A Armitn o

PAILS

MIXED PICKLES

A.I. Stock 
Price Right
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A. II) slop. .i■ 11• ■ r;11 merchant, Rurvcs, 
li.as been burnt mil. loss covered by in­
surance.

Spearman A I limier. Hour and feed 
niereliant s. Stonewall, bave dissolved 
partnership.

Wilkin A Co., general merchants, 
High Blurt. iiave been succeeded b) \\ il 
kin A I licks.

A meeting of creditors of K Shat ilia 
A Co.. general merchants Somerset, 
lias been belli.

Toptson A .Jolinston, general nier 
(liants, ('hurclibridge. bave sold out to 
W Martin A Co.

Crawford A At key. general mer­
chants (loose Lake, have been succeed­
ed by .1 W. At key.

Il W Coxsmith, grocer, High Bluff, 
has sold out to W ilkins A I licks.

The stock of .1. Freeborn, grocer, 
Mordoli, has been sold.

SHU UK I NSW Ilk.

1, A Ferguson, grocer. Ft edict on. has 
closed out business.

V F Sharp, general niereliant. Salis 
bury, has succeeded Sharp A Tayloi

The warehouse of Bohan A Co., gen 
eral niereliants. Fast Finienceville, has 
been-burned.

A C Smith A Co., produce dealers. 
Fast Florence-ville, has been burned out. 
insurance .y l linn.

nova sco n A.
F F Miner tobacconist and coulee 

tioner, Amherst, has registered to do 
business' in her own name.

British l Ol.l Mill A.
F’oley A Diimaresq. grocers, Vaiieouv- 

er. have assigned.
M. C !•'razee, grocer, (Ireenwood, has 

sold out to R Hayes.
Cosens Bros., general merchants, 

Camp McKinney, arc. removing to (ireen­
wood

C A Vie K i 1 lop, tobacconist. Van­
couver has been succeeded b> S. A. 
lii lecher

A GOOD INDICATION.
Owing to the increase in business of 

I'.■ W • 1 liliet I Co.. Limited, they find 
I lie 1(1 large Hocus in their building at 
U-Til Front street west, tic be inade- 
cpiate to their recpiireinenls and they 
have recently rented additional' floor 
space in first building west of tlieii own, 
but as a i I fool lane divides the two 
places, :t was necessary to conned them 
by -a lii-eSjgrocd' bridge. We are inform­
ed it is llie liTtxJition of this company 
to commence the erect ion of a large up- 
to-date factory in about a year from 
now.
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J. H. MAGOR

III F Canadian Grocer has from time 
to time presented to its readers 
sketches of men prominentlv con 

neeled with the grocery trade in Can 
ad a. men whose work has left an im­
press on business, men whose work in 
introducing to the t yule and the public 
articles that are recognized in many 
cases as household necessities, is ad­
mittedly meritorious In this week’s 
issue appears a short sketch of .1. IF 
Magor, of Frank Magor A Co., Mon­
treal

Mr. Magor came to Canada in the 
Spting of I SMi. to join his uncle, the 
late F Magor. import commission 

. agent. Montreal, (established in Di7U), 
and during the quarter of a century of 
his connection with the business he has 
paid close and successful at tent ion to 
all its interests At his uncle’s death 
in 1 Ktf.'i. he took over his business and

lives of such well-known Fnglish 
firms as Cadbury Bros., K. La/.enby A 
Son., ('has. Southwell A Co., Carr A 
Co.. Tom Smith A Co., Bryant A May, 
also Reiss A Brady, Bordeaux, France 
A New York. and the Franco-American 
Food Co.

Mr. Magor personally visits the trade 
throughout Canada twice a year, and to 
many readers (of The Grocer his ener­
getic personality is well known. Ilis 
olliees and warehouses are located at 
Ib'f St. Raul street, Montreal, opposite 
I Mace Royale, and in the heart of the 
jobbing trade of the city.

H. Magor

became the sole proprietor of Fi'àtnk 
Magot a Co., retaining the old name of 
the linn which had been so long and fav­
orably known throughout Canada, par­
ticularly in connection with the sale ol 
Keen’s Mustard jiiid Oxford Blue

In May, IIHIJ, when the two largest 
mustard linns in the world. .1 A T. 
(’oilcan, and Keen, Robinson A Co., 
amalgamated, Frank Magor A Co. well- 
appointed sole agents in Canada for 
both firms. Frank Magor A Co., as may 
he assumed from the character of the 
linns represented, do business all over 
the Dominion, through their travelling 
representatives, three of wliojn cover I lie 
territory from the Atlantic to the Ra- 
eilic, and in addition have resident 
agents in Toronto, Winnipeg, Vancouver, 
Victoria, (Quebec, Halifax, St. John, N. 
B , and St. John’s, Nfld.

Frank Magor A Company are 
also the Canadian représenta­

it;

INQUIRIES FOR CANADIAN TRADE.
The following were among the inquiries 

relating to Canadian trade recently re­
ceived at the Canadian Government office 
in London, ling.

1. A London importer is seeking supplies ol 
maple and hickory skewers from Canada in car 
loads of 160 barrels.

2. A capable representative in Canada is re­
quired by the Swiss proprietor of a process for 
preserving boilers against incrustation.

ft. A firm manufacturing preservatives for butter 
is desirous of extending its Canadian connections 
by corresponding with butter factories in the 
Dominion.

4. A London merchant ottering good references 
is open to represent Canadian houses either as a 
buying or selling agent.

| The names of those making inquiries 
may be obtained from the Editor of 
Tin-: Canadian Grocer. |

KEEP TAB ON FOREIGN CROPS.
''1^ Il F Northwest Grain DcaKHV As

I social ton has arranged wilh-vvtIn- 
Kansas Grain Dealers’ Associa 

lion for a daily wire from Topeka, Kan 
sas. giving information on the crop and 
weather conditions of Kansas and Ok la 
borna, lhe district which at present is 
attracting the attention of the grain 
trade of the world owing to the reports 
of great damage to the growing Winter 
wheat crop due to drouth.

Western grain dealers feel that the 
condition of the crops in the South 
western states will have an important 
hearing on values in I he Canadian West 
and in fact for the past two weeks one 
of lhe prime price factors has lieen tin- 
reported damage to the Southern crop

I p to the present, despite reports of 
great damage by drouth and high winds, 
Kansas wheat appears to he undamaged 
What is needed, is top moisture, and if 
that is received within the next two 
weeks the chances of a fine crop are 
bright.
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Specials---That are Specials
“WHAT YOU GET OUT OF AN AD. DEPENDS 

LARGELY ON WHAT YOU PUT IN IT.”

We offer fof^rompt reply as follows:
NABOB. MOCHA and JAVA COFFEE

PRICES
Per lb. per lb.

1- lb. Cart., 30 and 60-lb. cases .19 1-lb. Tins, 30 and 60-lb. cases .23
2- lb. Cart., 30 and 60-lb. cases . 18 2-lb. Tins, 30 and 60-lb. cases .22

WE STAND BACK OF THE NABOB BRAND. IT REPRESENTS EXCELLENT QUALITY AND VALUE.

No. 92—Highland Blend Coffee, per lb.......... 18 l-2c
fill iiml 100-11). Airtight Hags.

No. 93—No. 7 Blend Coffee, per lb.................. 15 l-2c
50 ami 100-lh. Airtight Sacks.

No. 99—Premier Oat Flakes 30-2. For spot and
future factory shipment, at.............. $2 65
ilest Oats milled and most attractive 
package. __

No. 100—China Cassia in cases, 60-lb. cases
per lb. ............................................. 11c

P. M. C. BRAND all long stick 
Cassia, much cheaper to sell than 
most Cassia as every pound of this 
mark is salable goods, no re I use or 
dirt left over. Owing to war. prices 
of Cinnamon have advanced and will 
he still higher.

No. 101—Mat Cassia, per lb.................................. 9 l-2c
Ordinary, in liO-lh. bales, about 

15 Mats to a bale, nice goods for 
original bales.

No. 82—Special Bargain, 12-oz. bottles of 
Premier Queen Olives, 2 dozen in 
case. Per doz...................................... $2 00
\Ve bought 25 gross of these empty 
bottles at a very low price and we 
give our customers the benelit.

No. 83—50 cases (special lot) Câpres. 1-2 Bots., 
Nonparielles grade, 1 doz. in case.
Per doz.................................................. .2 30

No. 106—Ideal 6 oz. Pat. Queen Olives. 2 dozen
in case...................................................... 95c

Makes a line l lie retail package of 
Queen Olives.

No. 49—No. 2 B Hard Wood Double Pointed 
Toothpicks. 1,000 picks to. pkg.. 100 
pkgs. to case. Per case....................1 75

“HOTNESS CONDENSED.
PREMIER

TABASCO
PEPPER

SAUCE
2-OZ. BOTTLES, I DOZEN IN CASE, PER DOZEN, $3.50.

For a limited time we give FRFK one dozen silvered bottle stands with each dozen ordered.

Francis H. Leggett & Co.,
(VIEW YORK. I
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DAIRY PRODUCE m PROVISIONS
and Cold Storage News.

in I In- cheese factories anil creameries.Canadian Food Products in Great 
Britain.

J11\ agent ut' lin- < 'anadian 1 )c- 
part nient of Agricull ure in 
< iri-al Britain reports as tul­
le nvs regarding Canadian 
I'.....I products in ( I real ISi i

lam :
‘■Canadian t'imil products an- often 

sold in Great liritain In tin- i-unsninvr. as 
living I In- product nf (in-al Britain nr 
snllll- ntlli-r count IV tin- |irnilin-l- nf 
wliii-li may command a higher |irii-i- mi 
I In- market . In I art nnv never si-vs in 
British retail simps ''Canadian i-hi-i-sv. 
''Canadian lmlli-r. "Canadian eggs, 
nr ' ' ( 'anadian liamn . " J.

"Kggs i-nini- I rnin Canada pavki-d in 
tin- " foreign " nr 'Irish’ ease which hnlds 
1.440 eggs. These art- snhl as 'Irish 
nr ‘Selected Danish' whiehevi-r may 
liring 1 In- highest prim. Aioeriean and 
< anadian liamn and I nuns are sent f rum 
pnrt nf landing In Knglish smuke-linnsi-s 
and appear mi the market as ' Wiltshire. "
' I iimliei'lard. " ' Yorkshire. ' ' Berkshire " 
nr any m her fa vn rite liraml.

"Tile Hilly thing In la- ill.ne is Ini' 
Canadian shippers In liraml ‘Canada’ 
nr 'Canadian' mi everything and adver­
tise freely in the British trade journals. 
A I'e . Canadian linns have fi din wed this 
plan and to-day their lirands are in de­
mand and are known as ‘Canadian pro­
duce. ' lint this position has only lieeii 
gained Iiv spending a Ini of money in 
advertising. I'’inani-ial returns are what 
the average shipper looks lor and it he 
reeeives mule money by Inning 1rs gonds 
sold as tin- product nf some nlli-r eniiii- 
I ry. In- very naturally pm-keis the higli- 
-r prim and says nothing.

"It is a 'slow game’ getting the Brit­
ish people In change their ideas or 
tastis. and in order In 1 play the game’ 
one must have lots nf time and spend 
nu mi" y tie,-!.. This the average Can­
adian cxp.ir'i i ranmit alïonl in do. Imt 
Canadian g> • ds are gradually, if slow­
ly. gaining in favor. This gain in 
favor is i i idly due In the line quality 
it' the Canadian goods. International 

compel it inn is so keen in capture the 
British market that there is no room 
In try ‘fake games’ and it is In he re­
gretted that ..pparcntly the nnl way to 
make sum" Canadian shippers honest is 
I tv Act of Parliament . Great good has 
already licit" done liv ' The l,'rmt Marks 
Act.’ Dm dairy products are landing 
each season in more perfect cniiditinn. 
which is due to the dose inspection kept 
in •" ’anad,-i over the manufacltire of 
cl'i-rse and imt i "r. to I he impi ovemenl

*

lint also largely due to the ‘Government 
t oi l Curing Unonis’ for cheese, and the 
improved cool " and ‘cold’ storage for 
food produis on the various steam­
ship lines running from Canada to the 
different British ports-. ”

Waxed Cheese.
,T'I1K Trade Bulletin reports that 

1. Bristol buyers are complaining
because too much waxed cheese is 

arriving in the Knglish market and ex­
press regret that the Government Agri­
cultural Department at Ottawa should 
have advocated the waxing of cheese 
with paraline by factorymen, especially 
as there is such great objection to para- 
lined cheese on the other side of the At­
lantic. Since Canadian makers are 
supposed to study the requirements of 
the trade there, it is to lie hoped they 
will discontinue this highly objection­
able practice. A Montreal exporter 
while in Knglaml last year was instruct­
ed by three linns there not to ship them 
a box of waxed cheese, as their cus­
tomers strongly objected to them, on 
I he ground that the goods lost consider­
able weight, one importer staling that 
lie would not buy waxed cheese unless 
lie was allowed two pounds pet box. 
What is required in the Knglish market 
is cheese with a bright natural skin in 
the Summer time, and cheese made in 
the Kail should appear in the natural 
condition with a nice dry and green 
mold on llie skin, showing a little ma­
turity. Kara lined cheese prevents this 
natural appearance, besides causing loss 
in weight to the retailer. As so many 
objections continue to lie raised, in the 

’ great consuming centres of Great Britain 
against waxing cheese, surely Canadian 
factorymen will not persist in a prac­
tice that is calculated to injure the 
enviable prestige of their goods in the 
Knglish market.”

To Fight Packers’ Trust.
According to a Western exchange 

the stock men of the Western States, 
backed by the powerful National Live 
Slock Association, mean to carry out 
their project of establishing an inde- 
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pendent packing plant to light the so- 
called l nited States beef trust, which 
is evidenced by the option that has been 
taken upon the packing plant of Jacob 
I fold of Kansas City. The I fold packing 
house has been one of the strongest 
competitors of the trust. Its capacity 
is sullicienl to kill "2,000 head of cattle. 
4.000 hogs and as many sheep daily.

Dispute Over Cheese Shipment.
IlK Canadian Minister of Trade 

and Commerce has been instru­
mental in effecting the settlement 

of a dispute which promised to injure 
< anadian trade with Australia. Some 
lime ago a large Australian importing 
house .complained that a shipment of 
cheese from a large Ontario exporting 
ci mpany was not up to sample, and de­
clared that they would never do any 
more business with the Canadian firm.

As a result of the mediation of the 
Minister the Australian company have 
written stating that by reason of the 
ii-lion of the Department of Trade and 
Commerce the Canadian linn have made 
a satisfactory arrangement, and. fur 
I her that the shipment is such a satis­
factory one that the Australian firm 
have seul forward an order to the Can­
adian firm for ."iff cases of cheese, and 
trust that they will now do a regular 
business in this line with the Canadian 
linn in question.

New Cheese Factory.
Arrangements have been completed 

for the building of a ne wand modern 
cheese factory at Brat-mar, Out. The 
contracts have already been awarded 
and the factory is to he completed by 
May 1st. it is to lie built entirely of 
concrete and will cost $4,000.

Lists of Shipments.
Mr. Thomas K. 1 lavis, ^inspector at 

London for the Department of Agricul­
ture, reports that consignees in Britain 
are complaining because senders of Can­
adian produce do not forward list of 
shipments, thereby causing great incon- 
M-nience.
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Telegraphic Address, 
"DOMINO," 

Charlottetown,

Codes Used 
.A.B.C.

TO THE TRADE
Our travellers are now out with full samples of our new park Vanned Meats, etc. 
We guarantee the quality equal to any packed on the American Continent.
All bright, artistic labels. Let us give you quotations on your season's require­

ments—it pays to look ahead;

We control the product of

•‘The Charlottetown 
Preserving Co.”

Pure Fruit Jams,
Canned Fruits, etc.

V. V. Corned Beef, I’s, 2’s, 6’s and I4's, 
square tins.

Whole Ox Tongues, sizes, 1 }£’s, 2’s 
and 2 %'s.

Prime Roast Beef, sizes, I’s, 2’s and 6’s.
Prime Roast Mutton, sizes,: I’s, 2’s 

and 6’s.
Lunch Tongue, size, I’s, 2 doz. to case.
Oxford Sausage, sizes, I’s and !2’s.
Oxford Brawn, sizes, I’s and 2’s, square 

tins.
Compressed Cooked I lam, sizes, I’s and 

2’s, square tins.

Potted and Deviled Meats, sizes, ’s 
and *4’s.

Chipped Dried Beef, sizes, I’s and 'i’s. 
Honeycomb Tripe, sizes, I’s and 2’s. 
Royal Baked Beans, sizes, Vs, 2’s and 

3’s, either plain or with sauce.
Lunch Sausage, size, 's, 4 doz. to case. 
Vienna Sausage, size, ‘.’s, 4 doz to case. 
Soups, Ox-Tail, size, 2’s, 2 doz. to case 

Kidney Stew,
Mutton Broth.

ABOVE ALL PACKED IN KEY-OPENING TINS.
Royal Condensed Mince Meat, 36-12 oz., 

36 packages to case.
Home-Made Wet Mince Meat, 2 and 5 lb., 

libre packages; 7, 11 and 2."> lb. pails, 
tubs andTihls.

Iranchi i* HALIFAX, SYDNEY and ST. JOHN’S, IN
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HAMS ^16

Just the season for ham 
and eggs.

What does your cus­
tomer say ?

Want the Bost?
That means Fearman’s.
Let us have your order 

for them.
We can supply you with 

the eggs also.

F. W. FEARMAN COMPANY,
LiniTED,

HAMILTON, ONT.

%
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F
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and . .Our Hams 
Breakfast Bacon

are Sugar-Cured, 
Full-flavored,

Delicious and 
A|)|>etising.

Just the quality your trade demands. 
Prepared from selected Pea-Fed Hogs only.

WE ARE BOOKING EASTER 
TRADE REQUIREMENTS.

Order now to avoid disappointment.

The Park, Blackwell Co.,
LIMITED

PORK AND BEEF PACKERS,

TORONTO, ONT
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A Good Line 
to Push

in the Spring and Summer months is

Matthews’ Bologna Sausage.
For 36 years the standard of excellence. Always 

shipped by express from Peterborough, Hull or Brantford.

The George Matthews Co., Limited
Peterborough Hull Brantford

PURE FOOD INSURES

Good Haim
MAGIC BAKING

PONDER
INSURES

PORE FOOD.
E.W.GILLETT OOMPANVLIMITED

TOR ONTO. ONT.

We are buyers of

The best facilities for handling consign­
ments. Up to-date Cold Storage.

The J. A. McLean Produce Co., Limited
73*75*77 Colborne Street

Telephone Main 1491. - J | OPOntO.
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PROVISION AND DAIRY MARKETS.
Toronto.

Provisions—Then* is little* change in 
iIn* provision market this week. The 
demand for hams and breakfast baron 
is fair. There is a good demand for 
meats, especially smoked meats. Dress­
ed hogs, light weights, are from Ik) to 
,',()<• easier, there being considerable di­
versity of opinion among dealers. 
Heavy weights are from -•*> to 70c easier,' 
and the same remarks apply as to light 
weight hogs. The fresh meat market is 
ipiiet and steady and last week’s prices 
continue unchanged. < hir quotations
are as follows :

Long clear bacon, per lb.......................... $ 0 U8i $0 Ü8à
Smoked breakfast bacon, per lb..................  0 12 0 13

Medium hams, per lb................................ 0 12 0 13
Shoulder hams, per lb................................. 0 09 0 091
Backs, per lb.......................................   0 13| 0 14
Heavy mess pork, per bbl...... .„................ 16 50 17 50
Short out, per bbl....................................... 18 50 19 00
Shoulder mess pork, per bbl.........................14 50 15 00
Lard, tierces, per lb..........................  0 08 0 08.

•• pails " ....................................  0 08$ 0 08?
" compounds, per ib.......  .................... 0 07* 0 08

Dressed hogs, light weights, per 100 lb....... 6 25 ti 40
" ,p heavy 1 “  à 75 to 25

Plate beef, per 200-lb. bbl............................ • ••• 11 0O
Beef, hind quarters....................................  6 60 8 Jo

" front quarters..................................... 4 50 6 >0
" choice carcases..................................  6 60 7 25
" medium.............................................. 6 50 6 60
" common.............................................  5 50 6 75

Mutton.......................................................... 6 60 9 50
Lamb............................................................. 10 00 11 00
Veal .............................................................. 6 00 9 00

Butter— Receipts are just almut ei|iial 
to demand. There is no surplus and no 
slump is expected for some time. Cream­
ery solids show a slight falling off in 
price, and dairy prints, a rather wider 
range. Our limitations are as follows:

Her Hi.
Creamery prints..........................................  0 21 0 22

" solids, freah................................ 0 19 0 20
Dairy rolls, large......................................... 0 15 0 10

“ prints............................................... • 0 lti 8 Id
' in tube, best...............................  0 15 0 16

Under qualities........................................... 0 12 0 14

Cheese—The cheese market is a little 
brighter this week, owing to tin* Old 
Vomit ry market having advanced *2s. 
lTie.es, however, remain unchanged. We 
quote :

x Per lb.
Cheese, large..................... .............. \.... 0 IM 011

“ twins...................................... \. 011 0 lit

Montreal.
Provisions—The market is quiet and 

steady, and a good demand rules every­
where in I lie district. Cured meats are 
going like hot cakes since Saturday 
last, which no doubt is just an Faster 
spurt. In connection with lard il may 
lie mentioned that cottolene has been put 
up 1 -Sc in price and the demand is re­
ported good. We quote :
Canadian short out mess =pork......................... $17 50 $18 00
American short out clear A..............................16 50 17 00
American fat back........................................................ 17 50
Bacon, per lb ................ .................................... 0 121 0 131
Htoins......................................................................... 0 11 0 13
Extra plate beef, ner bbl......................................11 50 12 00
Lard—" Boar’s Head " brand, tierce basis............ 0 071
Carloads, less.........................L........................................ o 00$

S-lb. tin pails, tierce basis ..................................
40-lb. tubs, "   o oqI
20-lb. wood pails "   0 001

5-lb. tins, '*   o 00*
S-lb. tins, "   o 01
Wood net, tin gross weight—

Wood Tin.
Pure lard, pails................................................................... 1 771

** tubs ................................................................. 0 U8i
“ cased 16 10-lb. tins)...........................................  0 09|
“ cases (12 5 lb. tins).......................................... 0 09|
" cases (24 3 lb. tins).......................................... 0 09J

Butter—The butter market is practi­
cally tlcatl, with very little new stuff 
coining in and no anticipation of much 
change for a week or two. We quotej
Fancy creamery .......................................................  0 19 0 20
Summer goods............................................................  0 18 0 19
Dairy rolls...................................................................  0 15 0 16

“ tubs.................................................................... 0 15 0 16
Finest Fall made................................................................ 0 21

" fresh prints.................................................... 0 21 0 22

Cheese—No marked change is reported 
in the cheese market. The tone i* 
steady. Some factories in llit* countr\ 
are re|M»rlcd to la* getting ready foi 
work and if the lint* weather vont invs 
things may open up earlier than was v\- 
pecletl. We quote :
OikkI cheese.............................................................  Ü lu U 104

St. John, N.B.
Provisions—In handled goods there 

is a light drliiiiud. I*iirk is ipiolvd 
lower. Ol tale years a cheaper grade 
id elear pork has eome on llie market. 
Reef is iinehiiuged, there is a wide range 
in priee with Canadian and American 
both offered. Laid is unchanged and 
a lull stock is held. Smoked meats 
keep quite Mini. Fresh meals show a 
fair business. Nice veal is offeied and 
prices are rallier lower. Lillie is being 
done in land) or million. In pork there 
is a fair supply at even prices. Wcj 
quote the following prices :

Meu pork, per bbl......................................... $17 SB «MM
Clear pork   19 00 21 00
Plate beef •• ......................................... 12 50 14 00
Meet beef " ......................................... 10 00 12 00
Ppmeetic beef, per lb........................................ 0 06 0 07
Weetero beet "   0 071 0 084
Mutton “   0 05$ 0 07
Veil ••   0 07 0 09

.......................... 0 07 0 08
........................... 0 07 0 07$

0 12 0 14
.................... 0 10 0 11

........................... 0 09 0 09'

........................... 0 091 0 091

..............................  0 081 0 08j
................................  0 08J 0 09

Butter -There is not a large stock 
Values rule rallier easier as I lie season 
approaches when new slocks will lie 
offered. For lies! slock full prices are 
asked. Our quotations are as follows :

Pork**
Heme “
Katie
Lai* pure, tube " 

" " pails “
Kettueil luril, Lulm .

1 rv-aiuery butler...................................................... u 21 0 22
Beet dairy butter ................................................ o 18 0 20
tluod dairy tube....................................... 0 16 0 18
Pair "   0 14 0 16

Eggs - Prices as reported last week 
are iniieli lower so that all may have 
eggs for Faster. Supply is not large, 
however, and rather tinner prices are 
expected. We quote the following 
prices :
Egg», henery ........................................................... u 25 0 30

case stock....................................................... u 20 0 22

Sheese is scarce hut the market shows 
no snap. I‘rices are unchanged. We 
quote the following prices :
Ubeeee, par lb........................................................... u 12i 0 13

Provision Notes.
.. The dairy industry in Siberia is only 

IS years old, and the annual export of 
butler is now worth $15,000,000.
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WANTED.
We are oiien to buy Chickens, Fowl ami Ducks, twst 

quality only. Also Eggs ami Creamery Butter, 2 lb. prints 
ami solids, finest quality, quote prices f.o.b, or delivered

JOHN HOPKINS,
Mnfr. of Fork ami Beef Products, ST, JOHN, N B

WHEN WILL YOU ?
Some have, others have tint, investi­

gated the claim of .

NAPOLI MACARONI
a better, cleaner, cheaper. Letter 

put up Macaroni than anything im

Sr ml Im samples.
tlivc \oiti wholesalers Italie-

NAPOLI MACARONI CO..
Ha> ter wul Teraulay Sts ,

TORONTO, CANADA

X

REFRIGERATORS ...* *
uiedal, quebve. l'.HJl Diplomas: Toronto, Ottawa, Montreal

C P FABIEN,
Merchant and Manufacturer.

:il<7 t<> 71 \ Hem,' St. Montreal, Can.
Write fm Illustrated Catalogue.

Egg Cases
—AND-

Wood board Fillers
BOTTOM PRICES.

WALTER WOODS & CO.
Hamilton and Winnipeg.
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Fresh and Cured Fish

expended lo In* kept mil of the sum due

Mrs. Dooley
has provoked criticism “ Don’t 

like the name,” “ VVliat good is borax in 
soap ?” “ It won’t go,” “ No need for an­
other soap,” and so on.

Mrs. Dooley’s 
Laundry Soap
to be so much talked about, must he 
either good or bad. Nobody has called it 
bad that wouldn’t be true. So it must 
he good.

It pays a better profit than other soaps. 
Inn liars to the box. I cent cash for 4 
w rappers.

THE

Metropolitan Soap Co.
LIMITED

TORONTO.

Then, too,

Orange Meat
is attractively packaged. There’s 
something about the package 
that- tempts desire.

Fine feathers don’t make fine 
birds, it is true, but a good 
cereal ought to be worthily 
put up.

ORANGE MEAT is strictly 
Canadian.

Single cases, $4.50
5 and 10 cases, 4.40

THE FRONTENAC CEREAL CO.,
Limited

43 Scott St., Toronto.

New U. S. Tariff Duty on Brine.
Al.l FAX dealers in pickled 

lisli, who export large ipiun- 
lities of lhis article princi­
pally III rough I lie port of 
Boston, are not much alarniA 

ed over tile recent order of I lie l ’idled 
Stales Treasury Department which pro­
poses lo levy a tariff duly on the brine 
in which the lisli is preserved. The new 
order will have the effect of increasing 
I lie duty on herring, mackerel, salmon 
and other piekld lisli frill 40 to fit) per 
cent .

The duly on mackerel for instance is 
one cent |ier pound. A barrel contains 
about -00 pounds of lisli. making the 
duly previous lo the new order per 
barrel. 11 is estimated that the brine 
and salt in a barrel of mackerel weigh 
nearly one hundred pounds, making a 
total of .100 pounds on which duly of 
» lie rent per poll II) I «ill have lo lie 
paid .

AI I In' present time very little pickled 
lisli is being exported from Halifax, bill 
shippers are hoping that by the time 
large shipments are lo lie made. I lie 
whole matter max lie satisfactorily 
adjust ed .

It is I bought I liai Boston importers 
xx ill bring sufficient pressure to hear in 
the necessary < put tiers to secure I he 
abrogation of the nbo\‘c legislation.

Conference re B. C. Fisheries.

RKI’li KXKNTATIY KS of the Do­
minion anti IToVineial (iovern- 
inciils met last week in Victoria 

to settle upon a scheme for proxjtling a 
suitable lisli laddur lo assist I he salmon 
to enter I jnesncl 1 Lake anil reach the 
spawning area afforded by that hotly ol 
water and its feeders. Ijursuel Lake 
and its tributaries constitute about one- 
ipiarter of the natural spawning area for 
the soekeye salmon in I lie I’’raser river 
• list l ie!.

The Provincial < iovernment have not 
been willing lo undertake the putting 
in of a new lish-latltler taking the ground 
that the Dominion <ioxeriimenl, xvhieli 
collected the licenses, should do the 
work . After some negotiation between 
the two authorities, it was agreed that 
this lisli way should he enlist ruetetl by 
the Dt.minion (iovernment, the amount

the prnviuee when a lilial settlement of 
the fishery matter should he made.

Salmon for Japan.
A large industry in salted salmon will 

lie developed in British Columbia this 
season as a result of the Japanese war. 
The market for this class of army food 
has already been found, and large or­
ders have been secured for consign­
ments. The salted herring industry at 
Departure Bay is also to he greatly ex­
tended to meet the Japanese demand 
which is rapidly increasing. The war 
office has approved of this food, large 
(plantilies of which are to lie shipped lo 
Japan.

Canada’s Salmon Interests.
The decision of the Dominion (Iox 

eminent to establish a number of sal 
mon batelleries in British Columbia and 
to permit the runners to use traps i.- 
one which will be approved by everyone 
having at heart the important canning 
interests of t 'amnia.

By I he use of traps the Alaska Back 
ers’ Association of the Cniled Stater- 
lias maintained its business in a pro 
lilahie condition from year to year, 
while the Canadian packers have had 
lean and lat years, aeording In the run 
uf the salmon and In the degree of sue 
cess attained by the lishermeu in catch 
ing the salmon by I lie use of nets .i 
method long ago recognized by the I nil 
ed Stales as being far less efficient than 
I raps.

New Way of Ascertaining Size of Pearls
The Kneutgeu rays are now used I'm 

ascertaining the size of pearls in tin 
oyster hertofore only learned by opening 
the shell, which ’was death to both oyslei 
and pearl. With the X-ray, when up 
plied, if the pearl is too small for use 
the oyster can he returned to the wale»
for future investigation. This met I....
will save thousands^of dollars’ worth 
of pearls that would otherwise he I»»! 
altogether.

Fish Notes.
A lishing syndicate to he known a- 

the Nanaimo Fisheries will shortly !»■' 
formed in British Columbia with tl>< 
object of furthering herring fishing m> 
the shores of Vancouver Island.
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New Season’s

Maple

Syrup
The Best and Most Satisfactory line you can handle.

QUALITY IS RIGHT 
FLAVOR IS RIGHT.
PRICE IS RIGHT.

You can buy lower-priced Syrups, but there is nothing 
on the market that can be compared with it for

RETURNED
APR -4 190^

,7
..

I ANCHOR
BRAND

[L/Sy ^ ^r
MAPLE SYRUP

BIBIN CO-'» 
TORONTO At.

THE

PURITY, FLAVOR and COLOR.
1 MONEY-B*CK ” KIND EVERY TIN GUAKANTKKI>.

PUT UP AS FOLLOWS :
WINE 1‘tNT TINS—SEALED TASKS 2 DOZ.

•• Qt ART SCREW TOP - 2 "
HE. GAL. ‘ " - ■ 1 •
GALLON " “ “ - ' %
yt’ART—GLASS BOTTLES - 2

IMPERIAL measure:—s-GALLON CANS.

FREIGHT PAID ON 3-CASE LOTS
GET OUR QUOTATIONS

THE EBY, BLAIN CO., Wholesale Grocers, 
LIMITED,^ TORONTO.

0
THE CLEVER GROCER.

NCIi upon a time there was a grocer, a smart grocer, who 
knew more about the grocery business than any other 

grocer in the world. Ife said so himself, so it must have been 
so. This grocer believed in giving his customers full weight, 
so to he sure that they got full weight, he gave them also down 
weight. I lis customers were pleased. They talked about him 
and called him a nice grocer ; the women thought he was a 
lovely man because they always got It) cents worth of butter for 
a nickle, and the children also got such a large handful of candy 
and the nice grocer always sent .home a large hunch ot trading 
stamps for the children’s mamma. After a while the smart 
grocer found that it was not convenient for him to pay the col­
lector for the wholesale house when he called on the tenth, but 
that did not worry him ; “ What are wholesale houses for hut to 
accommodate us grocers i ” he said. After about one year his 
wholesale house in a mean manner refused to send the smart 
grocer any more goods until lie paid for those lie got last time. 
In great anger lie told the collector for the wholesale house that 
never more would lie buy from them. And lie did not, but lie 
ordered some goods from another wholesale house, but when 
the driver brought the goods to his store lie handed in a ticket 
marked “ C.O.I). ” and refused to leave the goods until the cold 
cash was deposited in his horny hands. The smart grocer 
called on Fair Heaven to witness the fact that there was a 
Wholesale Grocery Trust, for he found that they all sent their 
goods “ C.O.D.” And then when they got through selling his 
counters and his patent pivoted bins and his Bowser oil tank and 
paid all the money into the Bankruptcy Court, he went hack to 
breaking on the Missouri Pacific Railroad for a living.

Moral : Don’t do it that way.—Interstate Grocer.

TME a National 99

COUNTER COfFEE MILL

has fiETURNF
all
th« APR .4good 
points 
of 
the 
larger 
mills
----- and
is
just
the size 
for the 
average 
(tin x 'Kit.

For Full Particular» Write

,HE EBY, BLAIN GO., ,,mo
S&BR" TORONTO.
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PEANUT HARVEST.
\ X American exchange has the fol- 

A“\. low ing iule rest ing areounl of I lie 
• met hods . employed in harvesting 

j <<■ a i l 111.~. The process iimsl ^1,1 wavs
lake place he!ore I cost, lor 1 lie 11i’lls ami 
ha il I in are hoi h g real ly injiireil, il not 
rnineil. by f rosit . II' the Kali slionhl
lie wet iir the peanuts mature very early 
many of the lirst formeil mils will lie 
rnineil by sprouting. I try weather 
slionhl always lie seleelei! for harvest ing 
It eannol lie «lone when I he ground is 
wet. I « i l Inn the ilirl will ailhere to the 
nuts ami nun them, or at least greatly 
del rai l from their market value hy limi- 
ine them lilaek. 'flu- crop ul w hile pea­
nuts is harvested hy running a furrow 
on each side id 1 lie low with a hull 
tongue plow or a pea digger, so as to 
dish rale the roots. ( are must lie taken 
not III .detach the nuts from the vine in 
running the side furrow. A ! 1er1 the 
plow' hits lieen run on each side ol the 
row | and it is sometimes necessary to 
niu twice on each side) then lilt tin- 
vines gently with the hand, carefully
shaking I he dirt off, and lay then.......
ihe Çround. Let them remain in this way 
i I | he sun is shining, from six to eight 
hours. The vines will will like clover.

when they may tie brought together and 
slacked. The slacks are made around 
a pole planted in the ground and rising- 
some eight feet above the- surface. A 
platform made of old rails rests upon 
logs placed around the poles, and upon 
this the slack is Imilt. The platform 
protects the nuts and vines from the 
mold ajnl dampness of I In* ground. In 
slacking the nuts should be put on the 
inside, next to,the slack pole, tint not 
so close as to prevent the air from cir­
culating freely from the hot loin to I lie 
Jop ol' l In- slack. To make the slack 
entirely secure it should have a cap­
ping ol hay or corn fodder. Kill up in 
this manner, the nuts will keep securely 
all the W inter should it lie desired.

The red nuts are more easily harvest­
ed than the white, as they have hut few 
roots and tIn- nuts adhere closely about 
the stem. In loose land they may lie 
pulled up without running a furrow on 
each side of I he row. although to do 
this will make I lie work much easier. 
There are but few red nuts grown. 
An over product ion iff them for a while 
reduced prices below the cost of the 
labor in producing ! hem.

I sunlly the utils are allowed to stand 
in the slacks about four weeks and are

then picked off by band, the white al­
ways. The red nuts art* sometimes 
threshed off by taking up bundles and 
beating them against a rail or the side 
of a box. This latter plan greatly in­
jures the peanuts. Kive or six bushels 
o'l red peanuts can be picked off the 
vines in a day by a nimble lingered per 
son, but I lie picking of three or four 
bushels of the white is considered a 
good dai ’s work. Women and children 
are said to lie much more expert in this 
than men. The price paid for picking 
is about ten rents a bushel. After this 
they ought to be screened ill a cylinder, 
so as to separate them from the rust atnl 
leaves, and also for the purpose of 
brightening I he hulls by abrasion. After 
sunning, they are pul in sacks contain 
ing four or live bushels.

MILK PRODUCERS MEET.

AT ilie semi-annual meeting of the 
Toronto Milk IVodurers’ Associa 

lion on March -Hi, the price of 
milk for the Summer months was li.xed 
at if I .15 per can, delivered in Toronto. 
The association has been incorporated 
and a committee was appointed to eon 
1er with I he oilier rs of the Eastern and 
Western Dairymen’s Association, with 
a view to nit i ma t e allilial ion with those
bodies.
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Drum Up Your Starch Trade.
You can do better business in start'll if you go after it in I be right way. 
display il so I bey can’t help but see it. Sell them

(iixe your customers the best starch, and

LILY WHITE GLOSS STARCH
■n our new drum packages. They make very attractive store displavs. There are six pounds in a drum, eight 
drums in a case, and a pair gf drum sticks for each drum.
He up to date and you'll get more trade. The l.ily White drum package is the latest.

THE BRANTFORD STARCH WORKS, Limited, BRANTFORD, CANADA.
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It Will Pay You to Handle It.

We beg to call the attention 
lion of all Retailers and Gen­
eral Storekeepers to the impor 
tant advantages “BLUEOL” 
has over all other Washing 
Blues, viz. :
■ st.— It yields a greater profit 

because in a 10-lb. box there 
are 50 4-square packages as 
compared to 40 in a 10-lb.
box of other makes. (A square of “ Blueol,” though 
lighter in weight, is as strong, if nôt stronger, in work 
ing qualities than any other.) 10 lbs. ef “Blueol" will not 
cost you any more than 10 lbs. of any other, anil you 
have the great advantage of getting 10—1 square pack­
ages extra PRACTICALLY FOR NOTHING 

2nd. -There is no finer Laundry or Washing Blue made.

3rd.— It will positively not streak or spot the clothes.

Are there any reasons why you should not handle it ?
Ask your dealer for it, and if he will not supply you 

write direct to­

il. M. DOUGLAS & GO., (Established 1857) 
Manufacturers, MONTREAL, CANADA.

—and give us his name.
SEE PARTICULARS OF OUR GUESSING CONTEST.

For over 60 years
COMMERCIAL PIRATES

have endeavored to imitate theFalumts

LEA PERRINS’ 
SAUCE

The Original and Only Genuine Worcestershire

hut the best they van do is to get as near 
imitating the general “get-up’' of the bottle as 
possible, without infringing upon LEA & PERRINS' 
rights. The uniipie flavor and exceedingly 
pleasant taste has beaten them all, and it stands 
today as it did over 60 years ago, “The Sauce 
that has absolutely no eipial.” If you don’t use 
it, you are missing one of the joys that van be 
had for the asking and a trifling cash outlay. 
The best grocers are never without it, whether 
wholesale or retail.

J J. DOUGLAS & CO., MONTREAL
CANADIAN AGKNIS.

•To Our Friends in the Maritime Provinces
Our Mr. Gregory is now on the way to Halifax, and Mr. 
Powers to St. John, in the interest of

“BEE” Brand Grocers’ Specialties
“Bee” Starch, “Bee” Coflee, “Bee" Borax, “Bee” Soda 
and 1 Bee” Baking Powder.

Messrs. Gregory and Powers w ill have special inducements 
to oiler which w ill be of interest to the trade. We bespeak
for them a hearing.

Snowdop/TTorbes (EX Co.
MONTREAL.
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f DEPARTMENT OF ADVERTISINGJ SUGGESTION AND L CRITICISM
Edited by |

John C. 1
Kirkwood, !

TORONTO. I
■ NOTE -Herein are discussed the principles and practice of advertising. Subscribers are invited to send Mr. Kirkwood specimens
■ of their newsnapei and other advertising, for the purpose of review in this department. Address care of Department of Advertis-
■ ing, The Canadian Gkocek.

The Importance of Position and Display.

A
 X examination <ii newspapers 

reveals a carelessness mi Ihe 
purl ui many advertisers 
which is cost ins; them no 
small sum This careless 

ness is in regard lu I he position anil 
display ni heir aiheri isements.

Then- is always in every weekly papei 
certain pages ui inure general inleresl 
than others', pages which carry local ui 
ilislricl news. There are oilier pages 
which ale made up ui re -primed mailer, 
pages which ale passed u\er unread liy 
ihe majority ui readers An advertise 
menl on such a page stands a very pour 
chance ui being read, while on I he in her 
hand an advertisement on a page ui lo­
cal or dislriel news has-the lies! chance 
possible Kven on the most desirable 
pages there are some positions better 
Ilian others, il is clear that not every 
body can have the “best position” and 
il is a good tiling lha' there is no gen 
era 1 agreement as to what constitutes 
the best position. Some want the top
of Ihe pages_others Ihe bottom; some
vVant lo be next reading matter, others 
are indifferent; some want lu he un Ihe 
lirsl page, ulhers on I lie Iasi; and some 
think the editorial page heller Ilian any 
oilier If all were agreed, Ihe poor 
publisher would have a sully lime of it.

The most read page is, generally 
speaking, tlie best page, and in making 
an advertising coni raid it is well lo 
hate an understanding with the publish­
er regarding a definite position. I’uli 
lisher.s are not always disposed to guar­
antee set positions, partly because of 
lhe undesn ublcnc.ss—from their point of 
view—ui so doing, and partly because 
i hev^rffaytr»)’ handicapped many times in 
arranging, a good “make-up At the 
same lime il is nearly always possible 
lo secure a satisfactory position by al­
lowing the pulilishei eerlain general lib 
cities in the laakV-up ol Ills paper.

To have a spacevthat is always lo lie 
found in a eerlain placé in the paper is a 
distinct advantage and ensures better 
results from adverfisy^ç Ilian are likely 
to he derived otherwise. It would In- 
possihle in a small town or village, for 
instance, to discover the location of a 
merchant’s store no matter where or

how often lie shifted his business quar­
ters, but no one for a moment would ap 
prove of a merchant leaving probable 
customers to chance. In the matter ol 
store location every alert merchant is 
quick lo perceive Ihe advantages of hav 
lug his store as close as possible lo I 111* 
c hief highv,a , . .mil lo he on il if he call. 
To he where most people will pass, is 
the tiling lo he desired, even lhough the 
transient business amount to very little. 
What is Hue of a store’s location is 
true of the position of an advertisement 
m the local paper. The larger ihe com­
munity.. the greater the number of com­
peting merchants, the more particular 
should one in- in having his weekly or 
daily announcement displayed in the 
most conspicuous position obtainable.

(iranted lliat a good position lias been 
secured there remains allot lier considera­
tion—the “set-up” or “display.” Some 
well placed advertisements lose much of 
lheir force by poor type arrangement. 
Some times this is attributable lo tin­
man at Ihe "ease,”—Ihe compositor. 
I*iinters can make or mar an advertise­
ment by their work on it. hill ’ printers 
will work out the advertiser's ideas il 
Ihe writer of Ihe advertisements will 
lake some pains to indicate" on his 
•■copy” how In- wants his advertisement 
set up. It is asking loo much of the 
coinpositoi tci have him interpret the 
advertiser’s purpose, to catch his 
thought, and lo reproduce Ihe same as 
faithfully as possible in type display . 
The compositor requires all Ihe assist 
alive il is possible to give him, if lie i-> 
lo do good work

To ibis end il will pay Ihe advertising 
writer to “lay out” his copy on paper 
Ihe size of which approximates the size 
of space engaged in the newspaper, and 
tei indicate by pen and ink or pencil just 
what he wishes in Ihe matter of display. 
The man who sets up this copy iu the 
printing olliee will soon learn the adver­
tiser’s ideas as lo set-up and will lake 
genuine pleasure in working them out.

As Io the matter of uniform style in 
the appearance of one’s advertising, i 
am not disposed to be very positive. 
There is an advantage in a certain uni­
formity of type display and arrange­

ment—a style lliat the leading public is 
quick In recognize, and which if good 
will he read vvilli ease and pleasure. On 
the other hand, variai inns in style, ii 
not too pronounced or loo frequent, may 
lie wise, (lenerally, ihe uniform style 
will he found liesl . The printed firm 
name, if always in the same type anil 
size, becomes the equivalent of the linn s 
signature, and is recognized and accept 
eel as such. There is .something staunch 
and trust worthy in an unvarying type 
signalure, .something too good to forfeit 
liy fickleness or carelessness in ibis re­
gard.

It will lie found a very profitable exer­
cise lo study the advertising styles in 
llie big dailies and of the magazines. 
This advertising is written almost in 
variably by- specialists, men who have 
studied and learned the arl of effective 
display. Of course different writers 
have different ideas on Ihe subject ol 
display and scl-up, but even so it will 
he seen that there is produced strong, 
powerful, at tractive advertising. The 
study of metropolitan advertising is 
prnlitahlc in other direct ions. Kxample 
is better than precept. The man who 
writes the best advertising is the man 
who practices the art most and who 
studies hardest. The school that makes 
for progress is the school of “try. i 
again.”

Notes.
s. Co. Your iiilverliscmcnl is neat 

Iv displayed, anil the size of it is good.
11 is n space you can easily make, in 
I cresting and . In llie^gye
ample submitted you have made poor use 
id’ your opportunity. You have jumbled 
up ten different lines, widely differin'.: 
from one another, and have failed lo 
impress anything or anybody. Take 
time to tell your story, and tell one 
lliing al a time. You have 52 oppor­
tunities in tlie year. A man ought to 
accomplish some good, some lasting 
good, in 52 weeks, yet a great many 
waste 52 opportunities by being care­
less or thoughtless.
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The Special Spring and Export Number of THE CANADIAN 
GROCER will be issued May 20th—a lusty herald proclaiming the matchless 
resources of the premier food producing country of the Empire.

The number will be a credit to Canada, and will constitute an accurate and 
trustworthy index of the export traders of the Dominion.

In addition to our regular circulation, covering thoroughly the entire grocery 
and provision trade of Canada, there will be a very large excess circulation of this 
special number abroad. Some thousands of copies will be mailed to selected 
British and foreign dealers in Canadian food stuffs—in Europe, Asia, Africa and 
Australia. Every effort will be made by the publishers of The Canadian Grover 

to make this number a powerful agent in the development of export trade.

What all this means to the Canadian merchants who are seeking to develop an 
;port trade is apparent.

* * * *.

The good name The Grocer already enjoys ; the excellence of its special 
numbers ; its pronounced influence;—everything combines to make this occasion of 
unusual value to advertisers.

Mr. Business Man, if you are not already an advertiser in The Grocer, do you not recognise the 
advantage of engaging space in this Special Number ?

Mr. Regular Advertiser, are you content to appear before the world in your ordinary space ? 
This is the growing time. Double your space, l ake the aggressive. Hit hard.

Engage space early. Better service, better position, can be given to the early applicants for space. 
Send order to our nearest office.

DO IT NOW.

TKe Canadian Grocer
Montreal
232 McGill St.

Toronto
10 Front SI. E.

Winnipeg
808 McIntyre Block.

New Yorh
1241 N. V. I.ife Bldg

British Offices : London
109 Fleet St. E C.

Manchester
92 Market St.
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FLOATING EXHIBIT.

Megan!i<- will visit Mnntieal in 
l In' guise ni' a linin' roiiimereial I raveilin'. 
'/In' 'idea is a giganl iv advert ising 
4'lii'ine. ! > fl > 1111 ' 111 lu I lie British Isles as 
I he I a ill i r\ of 1 lie world .

Ill I I* lour will inelnde all the coun­
tries where ISril isli inleresls ale sit u- 
yfi'il. Aller lier liisl ex li i hi t inn in 
-I*i nnli'ii, she will mi April 27. say fa re- 
veil and bellin her voyage. The lirst 
plaie ol' rail will he Halifax, from 
whenee she is In prneeed In Si. John's. 
X lid.. and then \i.-it <Lhiebrr and Munl- 
real and probably snine oilier Cana­
dian polls.

I‘iühii Canada she Mill sail I h rougili 
l lie W est Indian Islands on In South 
AI riea. I'roni Diirhan she will prn­
eeed In Bombay, via Mauritius, and 
I lienee In ('oloinho. Madras. ( 'aïeul I a. 
and Rangoon. Passing Penang, the 
huge eoinniereial traveller will steam 
through the Straits of Mala era. touch­
ing at Singapore : on to I long Kong. 
Shanghai. Nagasaki, and Yokohama. 
Alter letting the Japs least their de­
lighted eves on some Whitehead tor­
pedoes and Armstrong guns, the Lake 
Megan! ie will make a long run south 
through the Paeilie. and will not toueh 
land I ill - she arrives in Brisbane. Al ter 
visiting Sidney. Melbourne. Hobart
ami \\ filing!1i HI silt ■ will strike ac ‘IOSS

lu N. mill America. and. rounding < alM‘
1 lorn . call ill Buenos Ayn s ;iml
Mont cv blni. Kin .1 aneiro. < 'rossii iig jo
West A flic,a . Sicr ra Le.mie will hr
v isile .1, alter \vlii< •h she will ret ur II to

lier s ta rt ing point.
X'ic-wed as illl Ol diuary business \ vn-

1 lire. 1 lie oliji f Is O !' the i exhibit ion
lour in number, and may he given as 
follows:

(I I The promotion of juter-Imperial
eollllliel ee. — .

(2) The personal in!rodttelion of dig 
seller to t lie buyer.

Cl) To provide a • means by vvhieh 
British nianufael lifers ran fully in­
vest igale the peculiar conditions and 
rri|iiireiiients of individual markets.

(4) The advertisement of British in­
dustries by bringing to foreign and 
colonial ports a representative exhibi­
tion of British manufactured articles.

This means that British manu! art ur­
n's are coming out not only to show 
their own goods, hut to look at Cana­
dian manufactures, to hear this coun­
try’s opinion of their goods and to

study the rei|iiirements of the Cana­
dian and other markets.

One hundred and lift y trades and in- 
dust ries will he represented by sam­
ples in this immense Hunting show­
case. Between decks the Lake Megan- 
I ie w ill he cleared of all cabins and 
store-rooms, and here will he the main 
exhibits, si retelling practically the 
whole length of the vessel. The 
after-saloon of the main deck and part 
of the lower deck will also he utilized, 
the latter for the heavier exhibits. 
There will he more than two hundred 
trade representatives on hoard the Me- 
gatilie. and each exhibitor is1- to have a 
li.xrd amount of space.

Advance agents will precede the 
Lake Meganlie. and make arrange­
ments for her reception, a pi'omieiit 
citizen at each port will he asked to 
formally open the exhibition.

TRINIDAD EXHIBIT.
Word has reached Montreal that Mr. 

Edgar Tripp, commercial agent foi Can­
ada in Trinidad has communicated with 
the Department of Trade and Commerce. 
Ottawa, saying that an exhibit of the 
produce of the' colony of Trinidad is 
mi its way to Montreal and will he placed 
in the Board of Trade Building. The 
products are being selected so that the 
exhibit will he permanent. He states 
further, that the opening of several more 
Venezuelan ports has increased the sale 
of Canadian goods there.

REFRIGERATORS IN ENGLAND.

t
) EKRIGERATORS of German and 
V American manufacture seem to he, 

the only ones sold in Manchester,. 
Lug. A certain linn who handle the 
German make only, say they would pre-, 
1er to sell a Canadian one. Inti for the 
fact that its construction in the matter 
of the ice department, is not as accept­
able to their customers as that of the 
German made article. The American 
refrigerator is exactly constructed on 
the lines.of the Canadian, hut seems to 
lie a more expensive adjunct to house­
keeping than the latter. »

There is no reason why the Canadian 
refrigerator cannot compete in price and 
finish with either of these mentioned, 
and the Canadian manufacturer, if lie 
desires to obtain some share of the Eng­
lish market. The trade is in its in­
fancy. many householders still retain­
ing the effete ice chest, but it is grow­
ing. and will doubtless assume large 
proportions in due time.

INCREASED SUGAR CROP.
Consul Max J. Baehr, at Cienfuegos, 

Cuba, reports that the United States re­
ciprocity law is already greatly stimu­
lating the production of sugar in that 
part of tin- island. The leading mills 
will this year produce I,.">47,(100 hags, 
which exceeds the product of any pre 
vious yearPlanters will next year cul­
tivate a great deal of land that has re 
mainrd nnlilled for many years past, 
and will ImeiflT'itp and put under culti­
vation -many thousand acres never be­
fore cultivated. All of which indicates 
that sugar may some day he much cheap­
er than now.

TAPIOCA AT WAR PRICES.
HE price of tapioca has risen, and 

may rise still higher as the slip 
ply gets smaller than the demand 

This is not saying that tapioca is an 
expensive luxury; far from it. Even 
now with the advanced price, the whole 
sale people are only paying 2}c per 
pound. This, however, is a rise of 20 
per cent ,/fn the past few months. It 
used to /he 2c per pound in New York. 
so the /advance is considerable.

A prominent wholesale grocer when 
spoken to this morning doubled whether 
the war bail anything to do with the 
rise, as it took place before the WïfrV 
commenced. It is a fact, however, IhaZ 
large ipianlities~^re being shipped fur 
the use of the armies in the East. The 
armies of Russia and .Japan are paying 
Je a pound for tapioca, at the present 
lime. It is to them a staple food like 
rice, and not a mere extra, suitable for 
simple puddings. There are more arm 
ies in the field than usual, and that ac 
counts, it is said, for the supply heroin 
ing small, and the price rising. At 
present there does not appear to he 
much danger of its giving out.

There is hut one market, and that is 
Singapore, for practically all the ras.x'a 
va, or tapioca in the world is raised in 
the Straits Settlements. Brazil does 
raise some, hut it is an inferior grade, 
yellow in color, and not saleable to the 
people of this country, who arc used to 
the white pearl varieties.

In a recent issue of The Grocer was 
an item to the effect that I’. W. Dunn 
& Co., of Red Deer. Alla, had sold out 
to XV. .7. Robertson. Dunn & Co. 
write that the stock was not sold to XX’. 
.1. Robertson, but that it was seized for 
Knox, Morgan & Co. by A. Munro and 
W. J. Robertson.
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Easter Greetings

1842 1904 $
WAKE UP! BE SUNNY !

m éé FORCE”
YOU NEED A LOT. WE HAVE A CAR ON THE WAY. ORDER NOW. J

J 450 cases “ Force.”
Freight paid in 5-case lots. 4.40, less 1 per cent. 10 days.

10 per cent, trade, special during April.

Gallons 2’s and Gallons.

A nice assortment, including EAGLE, MORRISON, CRESCENT, MERRICK. J 

We are Sellers. Let us hear from you.

L. CI1APUT, FILS & CIE.
;; Wholesale Grocers and Importers, MONTREAL. !
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CLASSIFIED LIST OF ADVERTISEMENTS.

Accountants and Auditors
HaI'ln v, iivnry. x ( 'o., Toronto.
Falivy. Win.. Toronto.
Hoskins, David, Toronto.
Jenkins X Hardy, Toronto 
Kidd. F. H . Toronto 
Mvison, Geo. <>.. Toronto.
Williamson, T <; . Toronto.

Ammonia-
Harvey, John G.. Todmordeu .Ont.

Baking Powder-
Tapstan Mfg. Co.. Toronto.
Eagle Ming. Co., Montreal.
Gillett, E. W Co., Toronto.
M< Karen. W D.. Montreal 
O.. an Mi Us. Montreal.
Royal Halving Powder < '> New York. 

-Snowdon. F*>rbes \ Co., Montreal.

Barristers- Solicitors, etc.
At water. Duelos x Chauvin, Montreal. 
Hvatiy. Hlaekstovk, P ask en X Riddell. 

Toronto.
Hurritt, J as. H.. K.C.. Pembroke. < hi 
< uineron. D < >.. Toronto.
Hamilton. .1. < .. Toronto.
Tapper. Pbippen x Tapper. Winnipeg 
Vidal, I. 1. < >.. Montmagny and Quoi

Baskets. ^
Oakville Basket Cob Oakville, Oat.
Woods, Walter, x Co., Hamilton

Bird Seed
Nicholson X Brock, Toronto.

Biscuits, Confectionery, Etc-
Browne X Wells, Toronto.
Canada Biscuit Co.. Toronto.
Christie, Brown X Co., Toronto.
Imperial Biscuit Co., Cuclph. Ont.

/Turnout. Corliss X Co.. Montreal.
I.ovvney. Walter M . Co.. Boston. Mass. 
McGregur-Harris Co., Toronto.
Mooney Biscuit X Candy Co., Stratford. 
Mott X Co., John i'., Halifax, N.S. 
National Licorice Co.. Brooklyn, N Y. 
Natural Food Co.. Niagara Falls. N Y 
Stewart, A. J., Toronto.

Blue and Black Lead-
Douglas. J. M. x Co., Montreal.
Keen Frank Magor x Co., Montreal. 
James' Dome- W. C. A Lam be X Co.. 

Toronto.
Oakey, John, X Sons, London, Eng.
Reckitt s Gilmour Bros., Montreal.

Brooms, Brushes, Etc-
* Turner, James, X Co., Hamilton.

United Factories, Toronto.
Waterloo Broom and Brush Co.. Water­

loo, Ont.
Woods, Walter, X Co., Hamilton.

Cunned Goods
Anglo-British Columbia Packing Co., 

Vancouver, B.C.
Black Bros. X Co.. Halifax, N.S. 
Burlington Canning Co., Burlington. Out. 
Canadian (banners’ Consolidated Co.’s, 

Hamilton. Out.
Gardmer x Co., Vancouver, B.C.
Hudon, Ilebert X Civ., Montreal.
Tippet, A P. & Co., Montreal.
Todd, J.H.. X Sou, Toronto.

Cush Registers.
11 all wood Cash Register Co., Toronto. 
National Cash Register Co , Dayton, O.

Cheese Cutter-
Comput ing Seale Co. of Canada, Toronto. 

Chewing Gum.
Row x Co., Brock ville. Ont.

Cigars, Tobaccos. Etc-
American Tobacco Co., Montreal.
Empire Tobacco Co., Montreal.
Erie Tobacco Co., Windsor, Out.
Fortier. J M.. Montreal.
Horrocks, T. J., Toronto,
Mc Alpin Consumers Tobacco Co., To­

ronto.
McDougall, D , X Co., Glasgow, Scot. 
Payne, J. Bruce, Granby, Que.
Reid, \V. B. & Co., Toronto.
Steele, W. H., Co., Toronto.
Tuckett, Geo. E., & Son Co.. Hamilton.

Clothes Lines-
Hamilton Cotton Co., Hamilton.

Cocoanut.
Greig, Robt., Co., Toronto.

Cocoas and Chocolates-
Baker, Walter, & Co., Dorchester, Mass. 
Cowan Co., Toronto.
Dominion Brokerage Co., Toronto.
Dutch Chemical Works, Amsterdam, 

Holland.
Epps, James, Co., London, Eng.
Lowney, W’alter M., Co., Boston, Mass. 
VanHouten's—J. L.WattX Scott,Toronto

Coffee Clearer.
Lucas, Steele X Bristol, Hamilton.

Coffee Essence-
Bromley’s- W. G. Patrick X Co., Toronto.

Commission Merchants and Brokers•
Cameron, Gordon X Co., Winnipeg.
Clark. R. Wr., X Co., Victoria, B.C. 
Dawson Commission Co., Toronto:
Dingle X Stewart. Winnipeg.
Dominion Brokerage Co.. Toronto.
Dunn, Win. H., Montreal and Toronto. 
Hopkins. John, St. John, N.B.
McDonald, Gordon, X Co., London, Ping. 
Lam be. W. <>. A.. X Co.. Toronto. 
Manitoba Commission Co.,Brandon,Man 
Nicholson x Bain, Winnipeg.
Patrick. W. G., xH'o.. Toronto. 
Rutherford. Marshall .Co., Toronto.
Ryan, Wm.. Co., Toronto.
Thomas, J. P., Quebec, P.Q.
Watt. J. L.. X Scott. Toronto.

Computing Scales-
Computing Scale Co; of Canada, Toronto. 
Wilson. C\. x Son. Toronto.

C oncentrated Lye- 
< haput. L.. Fils X Cie. Montreal.
Gill. tt, E. W\. Co., Toronto.

Condensed Milk and Cream-
-Bolden's Win. H. Dunn. Montreal and 

Toronto.
St. Charles Condensing < o., Ingersoll.. 
Truro Condensed Milk X Canning C'o., 

Truro. N.S.

Crockery and Glassware.
Go wans, Kent X Co., Toronto.
Sydenham Glass Co., Wallaceburg, Ont.

Dairy Produce and Provisions-
Clark, Wm., Montreal.
Dominion Packing Co.. Charlottetown, 

PE I
Eby. Blain Co.. Toronto.
Fcarman, P'. W., Co., Hamilton. 
Matthews, Geo. Co.. Brantford.
Maelaren, A. P’., Imperial Cheese Co., 

Toronto.
McLean, J. A., Produce Co., Toronto. 
Park. Blackwell Co., Toronto.

Educational.
Bulk-vile Business College, Belle ville. 
Canadian Corr. College. Toronto.
St. Margaret's College, Toronto.
Western Business College, Toronto.
Willis Business College, Ottawa.

Engravers.
Lvgg Bros. Engraving Co.. Toronto. 
Smith. Geo. J., New York.

Financial Institutions-
Bank of Toronto, Toronto.
Bradstreet Co.
Bri t ish-Amerieai i Assurance Co.. Twon to. 
Canada Permanent. Toronto.
Canadian Bank of Commerce. Toronto. 
Confederation Life, Toronto.
London Guarantee and Accident Co..

Metropolitan Bank, Toronto.
Western Assurance Co., Toronto.

Fish-
Black Bros. & Co., Halifax.
Connors Bros., Ltd., Black HarborrN.B 
Eby, Blain Co., Toronto. f”
James, F. T., Co;, Toronto.
Johnson, C., Gardiner X Co., Vancouver 

B. C.
Kinnear, T. X Co., Toronto.
Lucas, Steele X Bristol, Hamilton.
White X Co.. Toronto.

Flavoring Extracts-
Sutton, G. F., Son X Co., London, Eng

Flours and Cereals
Carter, (4., Sou X Co., St. Mary's, Out. 
Castle, F. J.. Co . Ottawa.
Force Food Co.. Buffalo. N. Y.
Frontenac Cereal Co., Toronto.
Greig. Robt., Toronto.
McCann, Wm., X Co., Toronto. 
McIntosh. F., X Son. Toronto.
Mackay, John, Bowmanville, Ont.
Napoli Macaroni Co., Toronto.
Natural F'obd Co., Niagara Falls, N. Y.

Fruits—Dried, Green and Nuts-
Balfour & Co., Hamilton.
Davidson X Hay, Toronto.
Eby, Blain X Co., Toronto.
Gibb, W. A., X Co., Hamilton.
Gillard, W. H., X Co., Hamilton. 
Husband Bros. X Co.. Toronto.
Kinnear, T., X Co., Toronto.
Lugas, Steele X Bristol, Hamilton.
Mb William X Everist, Toronto.
Tippet, A. P., X Co., Montreal.
Walker, Hugh, X Son, Guelph.
Wljite & Co., Toronto.

Gelatine.
Canadian Gelatine Co., Toronto.
Cox, G. X J.

Grocers— Wholesale-
Balfour X Co., Hamilton.
Canada Brokerage Co., Toronto.
Chaput, L., Fils X Cie, Montreal.
Davidson X Hay, Toronto.
Eby, Blain Co., Toronto.
Evkardt, H. P.. X Co., Toronto.
Hudon, Hebert X Cie. Mont real.
Kinnear, T., X Co., Toronto.
Laporte, Martin X Cie , Montreal.
Lucas, Steele X Bristol, Hamilton 
Marceau. E. D.. Montreal.
11 O/.o ’’ Co.. Montreal.
Robertson, Geo., x Son., Kingston, Ont. 
Simpson, R. X J. H., Co., Guelph, Ont. 
Snowdon, Forbes X Co.. Montreal.
Turner. James. X Co.. Hamilton.
Warren Bros. X Co., Toronto.

Grocers* Grinding and Packing 
Machinery.

Adamson, J. T., X Co„ Montreal.
Coles Mfg. Co., Philadelphia, Pa. .
Eby, Blain Co., Toronto.
Enterprise Mfg. Co., Philadelphia, Pa. 
Grocers' Engineering Co.. London, Eng.

Hides-
Page, V- S., Hyde Park, Vt.

Infants* Foods.
Keen. Bobinson X Co.. London. Eng. 

Interior Store Fixtures, Trucks, Etc 
Auer Light Co., Montreal.
Slingsby, H. ('., Montreal.

Jams, Jellies, Etc-
Canada Biscuit Co., Toronto.
Eby. Blain X Co., Toronto.
McGiegor Harris Co.. Toronto.
“ Nonpareil "* Jellies Rose X Latlamnie. 

Montreal.
“O/.o" Co.. Montreal.
Pure Gold Mfg. Co., Toronto.
Southwell's Frank Magor X Co., Mont-

Upton’s - A. F. MacLaren Imperial 
Cheese Co., Toronto.

Warren, Dudley, Huldumulla. Ceylon.
ledgers, Office Systems, Stationery, 

etc.
Briggs Ledger System. Co., Toronto.
Hart X Riddell, Toronto.
Weese. G. A- (ISon, Toronto.

Macaroni
Napoli Macaroni Co., Toronto.
Tippet, A. P., X Co., Montreal.

Mince Meat
Capstan Mfg. Co., Toronto.
Clark, Wm., Montreal.
Lytle, T. A.. Co., Toronto.
Wethey, J. H., St. Catharines.

Oil Tanks-
Bowser. S. F.. X Co., Fort Wayne, iml.

Oils.
Queen City Oil Co., loronto.

Pass Books, Etc
Allison Coupon Cp., liidianapolis, lud.

Patent Solicitor.
Cullen, Orlan Clyde, Washington, D.C.

Pickles, Sauces, Relishes, Etc.
American Coffee X Spice Co., Toronto. 
Batty X Co., London, Eng.
Canadian Cauners* Consolidated Cos., 

Hamilton.
Capstan Mfg. Co., Toronto.
(Jolsmi, C. E., X Son, Montreal.
DaviUson X Hay, Toronto.
Douglas, J. M., X Co., Montreal.
Eby, Blain Co., Toronto.
Ewing, S. H., X Sons, Montreal.
Flett’s Rose X Latiamme, Montreal. 
Laporte, Martin X Cie., Montreal. 
Leggett, Francis H. & Co., New York. 
Horton-Cato Mfg. Co., Windsor. Ont. 
Laing's, Dr. — W. G. Patrick X Co. 

Toronto.
<ytle, T. A., Co., Toronto.

•* Ozo " Co., Montreal.
Patterson’s—Rose & Latiamme, Montreal. 
Snowdon, Forbes X Co., Montreal. 
Stretton & Co., Worcester, Eng.

Polishes—Metal.
Oakey, John, & Sons, Montreal.

Polishes—Stove-
Morse Bros., Canton, Mass.
Prescott's —W. H. Dunn, Montreal and 

Toronto.
Pottery.

Foster Pottery Co., Hamilton, Ont.
Myers Royal Spice Co., Niagara Falls, N. Y.

Rice-
Chaput, L., Fils X Cie, Montreal. 
Davidson X Hay, Toronto.

Safes.
Ford X Fvatherstone, Hamilton. 
Taylor, J. X J., Toronto.

Salt
Canadian Salt Co., Windsor, Ont. 
Patrick, \Vt. G., X Co., Toronto. 
Toronto Salt Works, Toronto.

Shelf Boxes.
Bennett Mfg., Co., Pickering, Ont.

/

Soap-
CaliCalvert. F. < '., X Co., Manchester, Eng. 
Duncan Company. Montreal.
Metropolitan Soap Co:, Toronto.

Sodas- All Kinds-
Winn X Holland, Montreal.

Soda—Baking-
Dwight, John, X Co., Toronto.

Soap Powder
Babbitt's. W. H. Dunn. Montreal and 

Toronto.

^Brantford Starch Works, Brantford. 
Edwardsburg Starch Co., Cardinal, Out. 
Ocean Mills, Montreal.
Snowdon, Forbes X Co., Montreal.
St. Lawrence Starch Co., Port Credit

Steel Shingles.
Metallic Rooting Co., Toronto.

Stock Food.
M y vis Royal Spice Co., Niagara F alls. N l

Sugars, Syrups and Molasses.
Canada Maple Exchange, Montreal. 
Castle. F. J.. Co.. Ottawa.
Chaput L., Fils X Cie, Montreal. 
Daviüson x Hay. Toronto.
Dominion Molasses Co., Halifax, N.S. 
Eby, Blain Co.. Toronto.
Edwardsburg Starch Co., Cardinal, Ont. 
Tea Rose Drips - Rose X Latiamme, 

Montreal.
Wallaceburg Sugar Co., Wallaceburg, On t.

Teas. Coffees, and Spices
Balfour X Co., Hamilton.
Blue Ribbon Tea Co., Toronto.
Ceylon Tea Traders’ Ass n.
Chaput, L., F’ils X Cie., Montreal.
Chase X Sanborn, Montreal.
“ Commissioner ” Tea, London, England. 
Davidson X Hay, Toronto.
Dutch Chemical Works, Amsterdam, 

Holland.
Eby, Blain Co., Toronto.
Estabrooks, T. H., St. John, N.B:
Ewing, S. H. X A. S., Montreal.
Ewing, S. H X Sons, Montreal.
Gillard, W. H., X Co., Hamilton.
Japan Tea Traders’ Ass'n.
Kinnear. T., X Co., Toronto.
Leggett, FTancis H., New York.
Lipton, Thomas J., New York.
Lucas, Steele & Bristol, Hamilton. 
Marceau, E. 1)., Montreal.
Pure Gold Mfg. Co., Toronto.
Robertson, Geo., X Sou, Kingston. 
Rutherford, Jas., XCo., Montreal. 
Salada Tea Co., Montreal and Toronto. 
Simpson, R X J. H., Co., Guelph. 
Snowdon, F’orbes X Co., Montreal. 
Turner, James, X Co., Hamilton.
Wood, Thos., X Co., Montreal.

Telephones•
Bell Teleplrone Co. of Canada.

Vinegars-
Canadian Vinegar Co., Montreal. 
Grimble & Co., Ijondon, Eng.
Hill, Evans & Co., Worcester, Eng.

Wall Paper-
Staunton’s Limited. Toronto.

Wall Paper Cleaner.
Ridout, Geo., X Co.. Toronto.

Warehousing.
Cameron, Gordon & Co., Winnipeg

Washing Compound.
Fairbanks, N. K., Co., Montreal.
Keen’s Frank Magor X Co., Montreal.

Watches-
Ingersoll, Robt. H., X Bro., New York.

Mines, Liquors and Beer
Chaput. L., Fils X Cie., Montreal
Hudon, Hebert X Cie., Montreal 
Importe, Martin & Cie, Montreal

Woodenware.
United E'actories, Toronto. 
Woods, Walter, & Co., Hamilton. 

Wrapping Paper.
Canada Paper Co., Toronto 

Yeast.
Gillett, E. W., Co., Toronto.

Poultry Food•
Greig, Robert, Co., Toronto.
Myers Royal Spice Co., Niagara Falls, N. Y

Refrigerators.
Eureka Regrigerator Co., Toronto. 
F’abien, C. P., Montreal.
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the consumption of CondenS6d Milk is increasing with 
every decade. There are many reasons for this, the primary 
one being the absolute safety of its use, there are no lurking 
microbes to fear and fight, no infectious diseases to dread.

Borden’s
Condensed Milks and 
Evaporated Cream
are the most perfect Milk preparations that science, experience 
and skill can produce. Noth the brands :

Borden’s “Eagle” Condensed Milk.
“ “Gold Seal” Condensed Milk.
“ “Peerless” brand Evaporated Cream.

Orders for the Canadian trade are being filled from our factory at 
1 ngersoll, Ont.
Full information supplied by our representatives.

Selling Agents in Canada :

W. H. DUNN, - Montreal and Toronto.
Erb & Rankin,
W. S. Clawson & Co.,

Halifax, N.S. Scott, Bathgate & Co., - Winnipeg, Man.
St.John, N.B. Shallcross, Macaulay & Co., Victoria and Vancouver, B.C.
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lÂZp ll^yp Prunes, Figs, Apricots, Peaches, Evaporated 
* * ® riilVC Apples, Valencia Raisins,California Muscatels,

iwv Currants, also Canned Fruits, Preserved andDargains 111 Pie Fruit “ TARTAN BRAND ”

Have You Tried Our Cabinet Maple Syrup? It /is a good line.

BALFOUR 4 COMPANY, Branch Canada Grocers. Limited, HAMILTON.
’Phone or Write for Quotations.

We have recently taken up the manufacture and sale of the

Templeton Cheese Knife
It is the greatest device for merchants retailing cheese. “$(oon pays for itself,”

;je testimony of everyone who has used the machine for the past year.

KEEPS CHEESE FRESH 
SAVES FROM WASTE

Sold on eaay terms.

EASY TO \OPERATE 
PLEASES EVÇRY CUSTOMER

Write us for particulars.

The Computing Scale Co. of Canada, Limited, - 164 King St. West, Toronto.
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Dutch Chemical Works
AMSTERDAM.

EXCEPTIONAL VALUE FOR THE GROCERY TRADE

SPECIAL OFFERS
Recommend Themselves.

46

WB OFFER OUR MA€NIFICIBNT

Butterfly Brands”
COFFEE and CHICORY

per do/, tins.......................

PURE DUTCH COCOA
per do/, tins.......................

54-lb. 54-lb. Mb.

2/3 4/- 7/-

4/3 8/- 15/-

Goods delivered, freight paid, to any Canadian 
port, duty not included. Terms : Cash with 
order.

The COFFEE and CHICORY is packed in cases 
of one cwt., while the COCOA is supplied in 
cases of f>6 lbs.

SAMPLES FREE ON APPLICATION.
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is the great difficulty experienced in pro­
visioning the city and districts of Bos­
ton, owing to the poor condition of the 
agricultural lands, many of the farmers 
having deserted oil account of I heir in­
ability to produce satisfactory crops. 
Should an understanding become pos­
sible with Canada in regard to recipro­
city, a ready market would be avail­
able for Canadian produce. This would 
remove the difficulty of provisioning 
Boston districts, and place flic popu­
lation on a wage living basis.

In the event of the preferential tariff 
becoming an established fact between 
11 real Britain and her colonies, many 
New England manufacturers are dis­
missing the advisability of establishing 
branch factories for their industries mi 
Canadian soil, which would at once give 
them ail the henetils of free trade with 
< I real Britain. It would appear that 
Canada stands In win whichever policy 
is adopted .

“THE KNOCKER.”

RECIPROCITY AND THE NEW 
ENGLAND STATES.

C'ONDITIONS at present existing in 
' the New England States and which 

are particularly marked in Boston and 
the surrounding district, are of no little 
interest to Canadians at a time when 
the preferential campaign is being ex­
ploited a I home and in (treat Britain.

The one-time prosperity of Boston 
has been seriously impared by the re­
moval of many manufacturing indus# 
tries and a large number of people into 
the New York districts, and BosloniaÇÿ^L, 

are now awakening to the fact that some 
measures will have to be taken in order 
to attract commerce to that city and 
district. In view of this a strong senti­

ment lias sprung up in favor of the re­
moval of the tariff wall. By such means, 
it is thought, that much of the export 
trade of Canada may be transferred to 
that port, which is much nearer and 
easier of access Ilian either Halifax or 
Nl • John.

Another factor largely responsible for 
the strong feeling in favor of free trade 
between Canada and the United States,

T HE Billingsgate-sound of I he now 
I well-known expression of “ The 

Knocker” leads us to retted upon the 
meaning of the phrase and its import 
to business men. and particularly to the 
individual whose actions ami words earn 
him this unenviable title. A ” knocker” 
concisely put. is a disgruntled individual 
generally an employe of a house who 
for reasons sufficient to I he employer, 
has been permitted to, seek apother situ­
ation, and who. engaging with some other 
concern, busies himself in running down 
or enluminâting his previous employers. 
Back-biting, or “knocking” is a dan­
gerous game outside of any legal liabil­
ity the “knocker” may assume : it is a 
“boomerang” which, when it rebounds 
inflicts more damage to the thrower, than 
In his victim. It is a Nemesis bound 
lo bring sorrow in ils wake, and its 
employment has been the cause of 
ruining the business prospects of many 
a bright young man.

Instances are numerous ill the life of 
every concern where the “knocker" has 
tried to depreciate the commercial stand­
ing of his former employers, by either 
directly slurring the whole firm, or cast-
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in reflections upon the character of its 
individual members: by giving away to 
the customers of the old house “inside” 
information of supposed value, or hv 
depreciating certain acknowledged vir­
tues of the goods of the j^uise. The 

knocker is very prolific in wavs and 
means of making his tactics fell ; in 
many instances a truly Machivelian 
spirit and linesse is shown. I ago *s con­
summate and artistic deviltry is elumsv 
malignity in comparison with the work 
of the modern ‘" knocker” ; the work of 
Shakespeare’s rival me against 1 In proud 
Moor hears the palliating excuse of jeal­
ousy, but the knoeker of to dav has 
as a rule only a coarse vindictiveness 
as apology.

I he expression, that ’'Chickens w ill 
colle home to roust is as true as gos­
pel. and distinctly applicable to the 

knocker and his words and deeds, 
and often the remorse mines too late 
alter the young man has changed his 
employment half a dozen limes. Kepu- 
t a I ion travels by w lie less telegraphy, 
and though the applicant for a position 
may not lie told so. his would-be-employ - 
rr has heard of the propensity to ”11111 
down each house after >Vveriiig con­
nection therewith, and naturally has no 
laid (lull he had been too prune to 
I he same vv it h him .

file "knocker” is impolitic as well 
as foolish, the “wheels of time turn 
round.” and he can never know when 
the favor of his old employer will be 
rei|iiired. and be sen livable in further­
ing some desirable business scheme. 
Cases have occurred where a dismissed 
employe could have re-engaged with his 
old house, probably been received on 
favorable terms, had it not been for the 
fact that lie had been too prone to 
• ‘ knock ” the house in every way.

\Ye have ii$ m-fixl a recent occurrence 

where a young man who had held a good 

situai ion in one of Canada’s leading com 

mercial houses, was for reasons of in 

ebriely allowed lo sever Jos connect ion 
with the linn. Valuable) though he /as 

in every way. his employers jteTT-fnat in 

the interest of their I rajje and their 
commercial reputation-/they; would be
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unwise in iillnw him In continue as a 
member nf their t ravelling staff. The 
\umig titan seeiireil a position with a 
rival litnise. anil inllneneeil nu ilnnht by 
family pressure slu|i|)eil indulging in 
>1 lung ilrink *nd altenileil tn his ilnties 
with liis new employers. One great 
fault. however, lie acquired in place ut 
his old drinking habits, was that lie Inst 
nu opportunity of maligning his old 
employers persistently and vindictively. 
Calling as he naturally did on his old 
customers, and pursuing his unwise 
vituperation, he was met with the ques­
tion : ‘•How is it that your old linn 
i^T everything that is had now. and un­
worthy of our trade, when for the past 
six veals you couldn't say anything Inti 
v hat was good of them.’ No. we don l 
think we’ll change our account old man. 
There must he something wrong about 
this. "

In a sense, this was the ^question he 
had to answer ‘all over his ground. Al­
ter a few years a vacancy oceured in 
his old house’s staff and things not be­
ing as bright with him as they might 
have been, he made application for the 
position. It was duly received, and 
would have been favorably considered 
had the firm not fell themselves too 
high lx outraged and maligned by their 
old traveller during his stay with their 
competitor. They consequently wrote 
him regretting that while tluA had con­
sidered his application in the very best 
light possible, they felt that his unwise 
words had weakened their confidence 
too seriously to admit of their to-engag­
ing him. .

This is not an imaginary case, and 
with slight variations, not an uncommon 
•one. |!ut business men and employers 
generally weigh very carefully the ac­
tions and words of their t ' yes. and 
the so-called “knocker's" reputation is 
à bar to steady employment. Our ad­
vice to young tiii'ii changing their po­
sitions from one linn to another is : 
Don 't be a “ knocker." leave your em­
ployers in a friendly way. and though 
your heart may be tilled with revenge­
ful thoughts, keep a curb on your tongue. 
If you feel that you cannot say any good

things of them, don’t say anything to 
the contrary. —there must be something 
good about the house and its dealings 
alter all. or they wouldn’t be where they 
are. or do the business they are doing.
I let another job and "saw wood” for 
your new employers, and use your own 
saw: don’t throw too many knotted 
pieces on your neighbor’s wood pile, 
those knotted pieces make the best lire 
once they get started, and they don’t 
burn away as fast as your own clear-cut 
sticks. Winter coming along, you might 
wish you had kept the knotted pieces 
yourself — remember about the ‘Thick­
ens coining home to roost." Don’t try 
to build up your own reputation at the 
expense of someone else in your line of 
business don't be a knocker. Don't 
slur the reputation of your old em­
ployers. W'liat is it that Shakespeare 
says :

"He that steals my purse, steals 
trash, but he that filches from me my 
good name robs me of that which not 
enriches him. and makes me poor in­
deed. "

DON'T ISK A "KNOCKKID”

LIMA BEANS.
X article of food which is attract­

ing considerable attention in I be 
Ontario market at the present time is 
the lima bean from Southern California. 
This bean was comparatively well known 
live years ago. but owing to the sub­
sequent easing in the ruling price of 
beans in Ontario lbe higher priced article 
was crowded out of the market. In 
ihe interval Lima beans became cheap­
er and two years ago provisioners found 
it advisable to reintroduce them on 
account of their manifestly superior 
qualities. The llavor is mild and en­
tirely different from the strong, string­
ent taste which is characteristic of the 
commoner varieties of beans: the con­
sistency is soft and mealy.

The demand has exceeded all expecta­
tions. and at the present time all the 
leading commission firms are carrying 
fair-sized stocks to supply the fancy 
trade^-'JFhe only drawback apparently
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to large consumption of this kind of 
bean is its high price, the retail quota­
tion being three pounds for 25c. as 
against 4c. a pound for ordinary while 
or mixed beans.

Lima beans are grown mostly in Ven­
tura County, and San-Douis-Obisto. 
northeast of Dos Angeles, Cal., when 
they are cultivated by small radiers who 
work from one to fixe acres of beans. 
The bean king of the district who died 
recently had a large tract of 1.200 acres 
devoted to bean culture. The crop 
largely depends on the amount of mois 
t tire : in a season of drouth beans an 
poor, with lots of rain the yield is tisu 
ally good. Dast season’s crop was lie 
low the average, one result of which is 
that Dima beans ate TOe. a hundred 
higher It ban they were four weeks ago.

•c
TRADING STAMPS.

>OMMKKCK is not gambling tin 
money of nations for a stake to 

be. won by some and lost by others. All 
parties gain by just and liberal com­
merce,” said the illustrious Daniel Web­
ster.

This is essentially true to-day. The 
elusive phantom of hope which beckons 
on some business men to try and get 
something for nothing is a just cause foi 
alarm. In the Province of Quebec lot 
I erics have been stamped out by law, but 
the gambling propensity of the French 
Canadian is well known. He loves . 
game of chance and is none the less lion 
est on this account. We would remind 
him, moreover, that there is not an ini;

£
acc prejudice felt or intended whet 
remark about I racing stamps as thc.x 
t in the Province of Quebec and

especially Montreal.
With the approach of May the fits 

considerable interest is being shown i 
the law supposed to go into force the 
for the regulation of trading stamps i 
the Province of Quebec. The t radin . 
stamp in Toronto died a natural death 
some time ago. The leading compan.x 
doing a trading stamp business in Mont 
real at the present time is the Trader- 
Advertising Co., owned and controlled 
by one of the oldest and most reputable
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furniture houses in llie land. This linli 
declares that trading stamps are legiti­
mate enmmeree ; they do their business 
in a very simple open manner and defy 
criticism as to their methods. (Iroeers.
Ihev claim are using the stamps exten­
sively with good effect, and .1. Wilder 
who is the backbone of this concern, 
slates that he will tight the opposition 
to trading stamps as used by his com­
pany. to the bitter end. He states in 
lad that if necessary he will carry it to 
I he Privy Council, to prove that his 
methods are not only reliable and cor­
rect, but in every way devoid of the 
gambling element. At the same time 
a lot of smaller companies exist who per­
haps may not have the grasp of the 
higher branches of the stamp business 

, and who will have to close their doors 
on May 1st.

Retail grocers all over Montreal use 
the trailing stamps, and it may hr men­
tioned I hat a lot ol’ gratuitous advertis­
ing is given poor schemes by certain sér­
iions of people oppiised to trailing 
stamps. The result is, they have a 
larger hold than ever on the community. 
We do not pretend to light them. We 
merely say that any such scheme, if good, 
will live, despite opposition, and if bad 
il will have its day and disappear like 
other shams and delusions. We would 
say, however, that any grocer who en­
deavors to cover the cost of trading 
stamps by raising prices or reducing 
quality, is making serious blunders. 
Such action only places a premium on 
better service without altering the con- 
dilions of competition.

THE BEET SUGAR INDUSTRY.
HE recent action of the Dresden 

Sugar Beet Company, Dresden, 
Out., in dismantling their factory and 
returning to the I'nited States marks a 
crisis in the beet sugar industry of On­
tario. Four large and well equipped 
institutions have been erected within the 
last year or two at Wiarton, Dresden, 
Berlin and Wallateburg resjiectively, in 
which no less than $2,000,000 were in­
vested. The Wiarton factory has fail­
ed. the Dresden plant is closed, and the

remaining two are continuing the effort 
to establish themselves under difficulty.

Supplies of beets have been short, one 
factory with a capacity of 75.000 tons 
having received only 20.000 tons last 
year. Supplies at the present time are 
on the increase, hut not rapidly enough 
to lie equal to the capacity of the fac­
tories. Another difficulty, which by the 
way was in no small degree responsible 
for the closing of the Dresflen industry, 
was the proximity of the Dresden and 
Wallacebnrg plants to one another. It 
is to be regretted that the Dresden linn 
were not successful in establishing 
themselves in a more favorable situa­
tion. which might have gone a long way 
to render their removal from Can­
ada unnecessary.

In the dilemma the Ontario <hivern­
aient have been asked to come to the 
rescue. AI the time of the inception id' 
the heel sugar industry in the pro­
vince the legislature passed an act giv­
ing the newly established factories a 
bounty for three years amounting to 
$225.000. Again they have responded 
promptly with the promise of an ad­
ditional $150,000 and will extend the 
percentage from three years to live. By 
this time it is hoped, the beet sugar in­
dustry will Ik- well on its feet and firm­
ly established.

(hivernaient aid in itself, however, 
will not save what promises to become 
an important industry. Farmers evi­
dently need to have it impressed on them 
once more that big profits are to he had 
from beet raising. One prominent sugar 
beet firm has already taken this matter 
into its own hands and aie sending a 
representative through the country to 
talk to the farmers on the cultivation 
of sugar beets. The same firm is also 
making special arrangements for cheap 
transportation of sugar beets and re­
turn of the pulp. It is reported that 
one Ontario farmer last year planted 
ft 1-2 acres and raised 189 tons of beets, 
on which he realized, after deducting 
cost of freight and seed, the sum of 
$822.80. Besides, beet pulp from the 
factory is good fodder, thus making the 
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factory an auxiliary to the dairying in­
dustry. In this connection, tlu- opin­
ion of an American sugar beet expert 
is worthy of consideration. Interview­
ed by The (!nicer on the sugai licet 
situation, he remarked that conditions 
in Ontario were more favorable to the 
successful cultivation of sugar beets 
than in any state in the l niuii. princi­
pally because of the adaptihility of the 
soil and the excellent condition of the 
country mails for marketing: and it 
must not lie forgotten that the licet 
sugar industry is thriving in several of 
the I'nited States at the present time.

But one objection to sugar licet grow­
ing has been raised by Ontario farmers 
who have tried the experiment, namely, 
that the crop requires very close and 
constant attention through cultivation.

The sugar beet industry in Ontario 
has proved so far to lie in a measure 
•1 better in tile promise than in the per­
formance” after the style of I’eck- 
siiill's horse. The situation simmers 
down to this : Does the country require 
such an industry and can the countrv 
support its needs' There is only one 
answer to both of these questions: 
logically there is onl\ one conclusion, 
the licet sugar industry must sooner or 

• later la- successfully launched.

EGGS STILL FIRM AND RISING.
HE egg market remained very 

strong up to the evening of
March 28. when the rise during the day

\
of a cent and in some places a cent and 
a half fell away, leaving 21 and 22 
cents the ruling price, though as high 
as 23 cents was paid for some specials. 
Arrivals from outside points have not 
been so large as expected and hence the 
firmness. Possibly there will hi a lull 
after Easter and holders may lie sorry 
for the sudden jump just at the time 
when the demand was so stimulated.

REMOVAL.
The Acadia Sugar Refining Co.. 2i 

Front street east. Toronto, have moved 
their offices to Room 12 in the Sun Lite 
Insurance Building. 15 Wellington street 
east.
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Do Your Customers always
comeback to you? SALAM

■ CEYLON TEA ■

BRANCHES and 
AGENCIES

Mont real 
St John 
Halifax

New York.
Boston 

< hivage.
Buffalo 
Detroit 
Fit tf bur ah 
( If vela nd 
Philadelphia 
Washington 
Indiana polis, 
Hartford.
Duluth. Mm 
Jersey « 'ity 
Milwaukee.
St. Paul. Min. 
Richmond, Va 
Jacksonville. ^ 
K.nteln 
Norfolk. Va

Portland. Me 
Baltimore. Md.

Minneapolis.

This question will be answered in the affirma­
tive, so far as your tea department is con­
cerned if you use “Salada” Ceylon as a 
Leader. It takes such a hold on your cus­
tomers’ confidence that they are bound to 
come again and to keep on coming.

Black, Mixed or 
Natural Green,

If you are not already selling 
“ SALADA ” write for samples.

WE OFFER

W. H. Baker’s 
Cocoas «mi Chocolates

AN ABSOLUTELY

PURE COCOA
retailing at

IOC» Per package
WRITE FOR QUOTATIONS.

BUY

Dominion Brokerage Go.
43 SCOTT STREET

TORONTO, - CANADA
Branches : New York, London, Liverpool and Cape Town, South Africa.

BRUNSWICK BRAND in SARDINES —
Domestic, Goods in Oil, ',4 s ; Mustard, 
!^s and j4s > Tomato, j^s. HERRINGS, 
in Tomato Sauce and Kippered. CLAMS, 
SCALLOPS, CLAM CHOWDER, BONELESS 
CODFISH, FINNAN HADDIES, BONELESS 
FISH.

—Sold by all the leading wholesale grocers 
in Canada. All goods guaranteed. If 
you have not tried them you have missed 
something nice ; if you have, we know 
you are still using them.

—Information respecting our goods will be 
cheerfully given.

—Address all enquiries to

Connors Bros., Limited,
PACKERS OF SEA FOODS,

BLACK’S HARBOUR, - N. B.
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ONTARIO MARKETS.
Toronto, March -it, 1901.

Groceries.

T
ill': grocery market is showing 
\signs of sprucing up, with 

trade generally on the in­
crease. Grocers are well 
satisfied wit It last week’s 

business. Canned goods are linn anil 
stocks are rapidly decreasing . Sugar is 
lirin, and one or two Montreal refiners 
have advanced the price. Syrups and 
molasses are in good demand hut the 
market is uncertain. Indian and Ceylon 
leas arc firmer, and in good demand. 
Coffee is firm, having advanced Ac, hut 
buyers are holding for lower prices. 
Spices are firm and in fair demand. 
Tapioca is firmer, and the demand for 
it and rice at firm prices continues 
steady. I’runes arc moving freely, and 
there is an increasing d,emand for dried 
apricots and peaches.

CANNED GOODS.

The market in canned goods is brisk 
with firm prices. One packer says 
canned beans are practically exhausted 
from the packers' hands; they are selling 
at $1 per do/. There is likely to be a 
strong market in all canned goods be­
fore the new stock can he placed on the 
market. Even now supplies are scarce 
in some lines, peas and corn being short, 
and stocks of tomatoes are being rapid­
ly reduced. The demand for canned 
fruits and jellies is beginning as usual 
at this season. We quote the following 
prices ;
Apples, 3s.................................   0 90" gallons............................ ................... 2 20Asparagus.................        3 50Beets, 2s......................................................... 0 90Beets, 3s................. —................. ................ 1 noBlackberries, 2‘s...............................  ........ 1 50 1 70Beans, 2 s.................................................. 0 00 1 10Corn, 2‘s................     1 20Cherries, red, pitted, 2‘s ............   2 20“ white................................................... 2 40Peas, 2‘s.................................................... 0 97è 1 43Pears, 2’s...................................................  1 45 1 60" 3‘s....................................................  1 90 2 10Pineapples, lfs ...............     1 50 1 60’■ 2 s.............................................. 1 80 2 00" 3‘s..............................................  2 25 2 40Peaches, 2‘s................................................. 1 55 1 70" 3‘s..............................................  2 45 2 60Plums,green gages, 2‘b.................................  1 10 1 40“ Lombard..........................................  1 00 I 30“ Damson, blue..................................... 0 95 1 25Pumpkins, 3’s................................................... 0 95gallon.... .........................................  2 50Rhubarb, 3‘s..................................     1 80Raspberries. 2‘s...........................................  1 40 1 60Strawberries. 2‘s.......................................... 140 1 60Succotash, 2‘s...................................................  1 00Tomatoes. 3‘s...........   1 12Lobster, tails....................................................  3 35“ 1-lb. flats........................................  3 50 3 70" 1-lb. flats........................................  1 90 2 00Mackerel.................................................... 1 00 1 25Salmon, sockeye, Fraser................................. 1 65 1 75“ “ Northern............................  1 65 1 75" " Horseshoe .........................  1 65 1 75" Cohoes...............................................  1 15Chums.....................................................  0 95 1 00Sardines, Sportsman l’s...................................... 0 15

is.....................................  0 23" Portugese |’s................................  0 08 0 10
1 P * C„ ‘H.....................................  0 25 0 27PAC. 1's.................................... 0 35 0 38Domestic, 1‘s.................................  0 031 0 04" i s.................................. 0 09 0 11Mustard, fsize, cases 50 tins, per 100. .. 8 00 9 00Haddies........................................................... l 00

Kippered herrings, domestic................................ 1 00
_ 1 “ imported.........................  1 45 1 55Herrings in tomato sauce, domestic................. 1 00 1 10“ “ imported...............  1 45 1 55

e SUGAR

Again we have I o' record an advance 
of 1-11> in raw sugars. There have been 
large sales, totalling it is said ISO,(UK! 
hags at 2 5-18 c. and f. New York, which 
is equivalent to 3.117 duly paid. There 
are still buyers on this basis, but sellers 
are now asking 22. At the moment re­
finers are unwilling to concede higher 
prices, preferring to wait a little before 
paying the further advance. By far the 
larger proportion of recent sales have 
been made to the Arhuckle refinery, the 
balance being made to the Howell re­
finery, while the trust took nothing. 
I’art of these sugars are now loading in 
Cuba, and it would seem as if further 
sales would have to he for May ship­
ment. Stocks in the Vnited States and 
Cuba continue light, being altogether 
only 377.7lifi tons or about 120,000 tons 
less than for the same period lafit year. 
With the statistical position so strong, 
and refiners at V. S. Atlantic ports 
holding barely 1 weeks' supplies, the in­
dications are favorable to a further ad­
vance in Cuban sugar, especially as 88 
Cuban licet sugar has advanced 8s fid 
pcJr cent., basis f. o. b. Hamburg, which 
hjj fullv J above New York parity. The 
situation, however, is more or less un­
certain, since if European prices were to 
advance much further heavy sowings 
might result, as a higher price for roots 
would stimulate planting. The present 
expectation is that lucre will lie a re­
duction of 7 A per cent. in sowing, hut 
this estimate is as yet unreliable The 
strongest and most reliable factor in 
inducing higher values will lie the 
world’s increased consumption, which it 
is anticipated may amount to fully 800,- 
nfifi tons this year.

New York refiners advanced prices on 
March 21 fie per IIMI lbs. for sugar in 
bills., and 10c per 100 lbs for sugar in 
hags. So far this advance has not been 
followed.by Canadian refiners and the 
local market remains practically in the 
same condition as was recorded in last 
advice, with little business doing and 
deliveries on contracts only fair. Indi­
cations point to continued steadiness in 
the market. Our quotations are as fol­
lows :
Paris lumps, in 50-lb. boxes............................................ 4 88

" in 100-lb. " ........................................ 4 78
St. Lawrence granulated............................................... 4 23
Rednath’s granulated...................................................... 4 23
Acadia granulated ........................................... i.........  4 13
Berlin granulated........................... .............................. 4 13
Domestic beet, granulated, 1902 ................................... 3 98
Phoenix............................................................................. 4 13
Bright coffee..................................................................... 4 03
Bright yellow................................................................... 3 98
No. 3 yellow...................................................................... 3 93
No. 2 " ................................................................... 3 73
Ne. 1 " ...................................................................  3 F3
Granulated and yellow, 100-lb. bags, 10c. less than bbls.

SYRUPS AND MOLASSES.

The syrup and molasses market con- 
tin ues uncertain and unsatisfactory. 
Neither producers nor dealers are will­
ing to accept prices on any basis until 
the tariff war is settled. It is reported 
that the settlement will he according to 
the higher basis. One thing is certain,

low prices will noi soon tic seen again 
There is a.good demand for syrups and 
molasses We quo c the following 
prices :
Syrups -
Dark......................................................................
Medium.................................................. 0 30 6 32
Brieht...................................................  0 35 0 37Corn syrup. I'M.. per lb...................................... 0 021

Is t bbls. ‘ .........................................  o 02Ji kegs .....................................6 0 033 gal. pails, each................................. l 3<i
“ 2 gal “ "   0 90

2-lb. tins (in 2 doz. case) per rase............. 1 90“ 5-lb. " (in 1 ‘ ) “ 2 35“ 10-lb. “ (ill î “ 1 “   2 25“ 20-lb.. “ (in 1 * )  2 10Molasses
New Orleans, medium . 0 25 0 30

i bbls 0 27 0 32open kettle..............................  0 45 0 50Barbadoes........................ ......... .. n .33 0 45
Porto Rico.................................................  0 38 0 42Maple syrup—Imperial qts. ............................................... 0 2741 gal vans 0 95 1 005-gal. cans, per gal...............................................  1 qoBarrels, per gal.................................................. 0 755-gal. Imp. brand, per van..................................... 4 50
1-gal. “ per case....................... 5 in
Hal. y *• ............... ............. 5 60
Qt*   6 00

TEAS.

1 ho t va market continues lirm with 
good demand for green and black and 
the lower grades of Indian and t'ey Ions.
I he Indian and* Ceylon markets are 
strengthening steadily. Everybody is 
curious lo know how the Japan market, 
which opens next month, is going to go. 
If the war is protracted Japan tea is 
likely to go sky-high, and Indian and 
Ceylon to advance materially in price.

In the London markets,many invoices 
from higher districts showed a prefer­
able flavor and for such higher prices 
were forthcoming. A telegram from 
Colombo advises shipments to Great 
Britain from March 1 to 15 at 3A mil­
lion lbs . or 7 A for the current month, 
about the same as last year. Deliveries 
of all teas continue on a free scale from 
January 1 to date these were IA mil­
lion pounds ahead of 1IIUC 

Telegrams from Calcutta give entries 
for export to the Vnited Kingdom for 
the first half of March as 1,2511,Olio lbs., 
as against 518,000 lbs. for the same 
period last year.

A fair spirit is showing in ('eyIons 
without material change. Competition, 
however, is not so brisk as it has been, 
and some irregularity is noted in fair to 
medium goods without much point in 
cup. Common kinds rule steadily.

In Indians, more hesitation is shown 
in bidding freely up to last prices, and 
occasionally a fractional decline lias 
been made, particularly in common 
grades. Medium and fine broken Pekoes 
and tannings show a great deal of un­
evenness. May sellers having decided not 
to let teas go except at the highest 
point previously reached. Exports of 
Indian teas from the British Empire to 
Canada for the month ending February 
20 were 70.70K lbs., as against 20,717 
lbs. for the same period in 1903; of Cey- 
lons. 217,551 lbs , as against 128,028 
lbs. in February, 1003, and of China 
33,728 lbs. as against 30,511 lbs. for the
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corresponding period last year. Our
quotations are as follows :
Congou - half-chesta. Kaisow Moiling.......... ..........  0 12.0 60

caddies. Puhl ug............................................. 0 19 0 50
Indian Darjeelings........................................................  0 35 0 55

Assam Pekoes.................................................. 0 20 0 40
Pekoe Souchongs............................  0 19 0 25

Ceylon Broken Pekoes.................................................. 0 36 0 42
Pekoes................................................................ 0 27 0 30
Pekoe" Souchong.............................................. 0 18 0 35

China Greens—Gunpowder. cases, extra tirst....... 0 42 0 50
“ half-chests, ordinary firsts 0 22 0 28

Young Hyson, ases, sifted, extra firsts 0 42 0 50
cases, small leaf, firsts----  0 35 0 40

“ half-chests, ordinary firsts 0 28 0 38
“ " seconds..................... 0 23

thirds.............. 0 16 0 18
common............. 0 15

I’iugsueys Young Hyson, A-chests, firsts.............. 0 28 0 32,
seconds......... 0 18 0 19

half-boxes, firsts........... 0 28 0 32
Japan * chests, tinests May pickings...................    0 38 0 40

Choice............................................................... 0 33 0 37
Finest .............................................................. 0 30 0 32
Fine.................................................................... 0 27 0 30
Good medium..................................... :----- . 0 25 0 28
Medium ...............  0 21 0 23
Good common.........................................................  0 20
Common .................................................................. 0 19

COFFEES.

Thv volivc market continues stvadv 
with prices firm. An advance of j>c is 
noticed since last report Rios are in 
bi>r demand, but hut much business is 
being done on the street as prospective 
buyers are looking for lower prices. 
Nothing certain can lie predicted con­
cerning future prices until the extent of 
the Brazil coffee crop is known. We 
quote the following prices :

Per Hi
Green Kins, No. 7................ .................................................... 0 08

“ “ No. 6............................ • :.................................. 0 CSi
" No. 5 ....................................................................... 0 08*
•• No 4 ........................................................................ 0 08i
“ No 3 ............................................................ 0 09 0 09-

Mocha .................................................................. 0 21 0 25
■ Java.............. ........................................... 0 22 0 35
" Santos..................................................................... 0 lO 0 12

Plantation Ceylon............................................. 0 26 0 35
• Porto Ri.-o ......................................................... 0 22 0 25

Guatemala ......................................................... 0 22 0 25
Jamaica .........................................................?... 0 15 0 20
Maracaibo ........................................................... 0 16 0 23^

A
SPICES.

The spice market shows signs of im­
provement . Prices are holding linn and 
the demand for spices of all kinds con­
tinues fair. The only feature to record 
is the high price of cloves, which is 
steadily advancing, being 100 per cent, 
higher than a year ago. Our quotations 
are as follows :

Per lb. ITr lb.
Peppers, blk........ 0 18 0 19 Cloves, whole.. . 0 25 0 35

" white.... 0 23 0 27 Cream of tartar. 3 25 0 30
Ginger.................... 0 18 0 25 Allspice....................  0 14 0 17

RICE AND TAPIOCA

The tapioca market holds linn, with a 
slight advance in price from last week's 
quotations. Prices are likely to remain 
firm as there is no disguising the fact 
that tapioca has been ridiculously low, 
so low thaï n has not paid the produc­
er. The market will likely fluctuate to 
a considerable extent, owing to altera­
tions in tlic price of silver, and to con­
ditions of war in the far Mast. The 
rice market continues linn, with a 3 per­
cent . reduction of prices coming on 
April J. The war in I he Past may have 
the effect of firming the rice market. Our 
quotations are as follows :

Per lb. Per lb.
Rice, stand. B................ 0 03] Sago...................... o 03* 0 04
Patna.................  0 05 0 05* Tapioca ...............  0 03] 0 03]
Japan..................  0 06 0 07 Carolina rice................ 0 10

Foreign Dried Fruits.
The dried fruit market is fair and 

steady with firm prices. Prunes are 
moving freely. An increased demand is 
noticed- |or evaporated peaches and 
apricots! We quote the following prices:

PRUNES. 

Per lb.
lUO-llUs .... .......... 0 04 0 041 60-70*......................

80-908 ........
70-30s..........

.......... 0 05* 0 05$ 40-50s......................

.......... 0 06 0 06] 30-408......................

CANDIED PEELS.

0™«v

Per lb.
........... 0 10 0 12* Citron......................
........... 0 11 0 13

FIGS.

Naturals

Per lb.

...........  0 06* 0 09*

APRICOTS.

Cal il ornian evaporated...................................................

PEACHES.

Californian evaporated............ ............................ . ••

CURRANTS.,

0 071 
| 0 08 

0 OSS

Per lb. 
15 0 18

Per lb. 
09 0 20

Per lb. 
12* 0 15

Per lb. 
08* 0 12

Per lb. Per lb.
Fine Filialras___ 0 04] up Vostizzas.............. 0 07 0 08
Patras.................... 0 06 0 06*

RAISINS.
Per lb.

Valencia, tine otf-st alk ,.............................................. 0 06] 0 06*
“ selected.............................................................  0 07 0 07]
“ selected layers............................................... 0 07A 0 09

Sultana.................................................................................. 0 06$ 0 10
Californian seeded, 12-oz...................................   0 08A 0 09

“ . 1-lb. boxes........................................0 10$ 0 11
“ unseeded, 2-crown................................................ 0 07i

3 crown.....................................  0 08 0 08$
“ “ 4-crown....................................... 0 09 0 10

DATES.

Halim
Per lb.

0 03] 0 04 Fards... 
0 0!’.] 0 03J

Cured FMh.

Per lb. 
0 I^&'O O'.

l'lie cured lisli market is quiet lIds 
week and dealers arc content with sort­
ing-up orders. Our quotations are as 
follows :
Herring, No. 1, Labrador, in 1 ibis.............. ................ 5 50 5 75

i-bbls......................... 3 00 2 25
“ split shore, A-bbls .......................................... 2 75 3 0u

Large dried cod in quintals ........................................  6 00 6 50
Skinned cod, in 100-lb. cases .............................. 5 50 6 00
Cod steak, 1-lb. blocks................................................................ 0 06*
Boneless fish, 1-1 b. blocks........................................................ 0 05']

“ “ 25-lb. boxes, per lb........................................ 0 04*
Scaled herring, per box ................................................. 0 16 0 18

Country Produce.

Kggs—The Master demand is on, 
which, of course, means a much larger 
consumption, hut the supplies have not 
been as large as last week. This is 
probable due to the bad condition of the 
loads and will not last long. There arc 
lots of eggs hut the farmers cannot get 
in with them. A big drop in the price 
is to he expected immediately after 
Master. Meantime prices have advanced 
1 cent. We quote :
Eggs, fresh laid, per doz .............................................  0 22 0 23

Poultry—No improvement in the poul­
try market is to be expected at this
season. The trade is dull and prices are 
unchanged. Our quotations are :
Chickens, live per lb......................................................... 0 09 0 10
Old hens “ “ ............................................ 0 05 0 06
Chickens, dressed, per lb................................................ 0 10 0 13
Old hens. “ “ .................................................. 0 06 0 07
Turkeys, “ “ .................................................  0 14 0 15

HONEY.

The demand for honey is poor, and the 
prospects for an active market in the 
near future dull. One dealer remarked 
that the trade would like to dispose of 
rather too plentiful stocks, even at 
prices under those quoted. We quote the 
following prices :
Honey, extracted clover, per lb................................... 0 06* 0 07*

“ sections, per doz................................. '..............  1 50 2 00

The bean market continues quiet and 
featureless. Mast week’s prices are un­
changed. We quote the following 
prices :
Beans, mixed, per bush............................................................ 1 40

“ prime, “ ........................................................ 1 j>0
“ handpicked, per bush...................................... 1 65 1 75
“ water-stained “ .................................................... 1 00
“ Lima, per lb.......................................................... 0 05* 0 66]

MAPLE SI GAR AND SYRIT.

There is a firm demand for maple 
sugar and syrup, with supplies coming 
in only fairly. Dealers note an increas­
ing quantité" of adulterated stuff on the 
market. We quote :

V Per in.
M a pmsugar. 30-1 b. boxes............................................................ 08

■‘X^tyrup, wine gallon, per tin........................................ 0 75* •
imperial gal. per tin........................ -.............. 0 90

Fish.
The lisli market continued fairly ac­

tive, although the conclusion of Lent 
will see a marked falling off in I he de­
mand. Stocks promise to last out until 
new supplies arrive. The feature "of this 
week’s fish market is a further easing in 
the price of oysters. Our quotations are 
as follows :
Whitctiah, frozen, per lb.......................................................... 0 09
Trout, frozen, per lb.................................................................. 0 09
Herrings, fresh, per lb............................................................... 0 141
British-Columbian salmon, frozen, per lb........................ 0 12
Halibut, frozen, per lb............................................................. 0 12
Perch, per lb................................................................................. 0 06
Mackerel, frozen, per lb................................................ — 0 10
Haddock, per lb.......................................................................... 0 06
Cod, per lb.......................................................................... 0 08
TulHbees, per lb.................................................................... 0 06
Fresh-water herring, frozen, per lb.................................... 0 04A
Finnan baddies, per lb............................................................ 0 09
Oysters, standard, per small pail......................................... 4 50

“ selects “ “ ...................... 5 00

Green Fruits.
3>

The green friul trade is improving 
steadily and local establishments are be­
ginning to assume their usual air of 
Spring activity. The demand for Cali­
fornia navel oranges continues brisk; 
stocks are plentiful, hut are beginning 
lo show signs af. waste. The season for 
navels is unlikely to last longer than 
six weeks, after which time their place 
will he taken by California seedlings, 
California Mediterranean sweets, and 
late Valencias. Stocks of Valencia 
oranges are good quality with fair de­
mand and firmer prices. Mexican or­
anges find a ready sale, although stocks 
arc not as good quality as usual. The 
last shipment of marmalade oranges for 
I lie season is alum l due; the demand for 
this stock is not likely to last much 
longer. Lemons are plentiful and good 
quality, with demand only fair and 
prices for 360s slight I y easier. Pine­
apples are plentiful, although stocks arc 
not so large as last year; the demand 
for pines is increasing steadily. More 
stocks are coming in barrels than usual 
this year. The demand for bananas is 
brisk, and last week’s prices remain un­
changed. The market for apples is 
slow. Supplies of Florida tomatoes arc 
coming plentifully; the demand continues 
good and prices are slightly easier. The 
demand for cranberries is small with 
ruling prices low. Strawberries are be- 
irinning to arrive in the market more 
freely, and it is expected that within a 
few weeks a brisk demand for them will 
he created. We quote the folhy In 
prices :
Florida tangarines. in straps..........................................  5 00 "n

“ in *-straps......................................  2 25 2 '0
Japan “ per bundle (2 boxes)...................... 195

“ per box.... .................................... .............. 65
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California navels, per box ....................................... 1 50 3 25
Mexican oranges, per box........ ...............................  2 00 2 25
Marmalade oranges, per box............................................ 2 50
Seville oranges, bitter, per box..................................... 2 50
Bitter oranges,Palermo, boxes, per box................ 2 00 2 40
Messina lemons, new, 300's, per box......................  2 75 3 00

“ “ 360 s, per box........................  2 50 2 75
Valenciaoranges, 420 case........................................ 4 50 i 00
Valencias, large, per case ....................................... 5 50 6 00
Bahama grape fruit, per box....................................  5 50 6 00
Florida pineapples, per crate................................. 4 50 5 00
California grape fruit, per box........................................ 3 50
Bananas, large bunches..........................................  1 85 2 50
Apples, per Bnl........................................................... 1 25 2 50
Almeria grapes, per keg............................................  6 50 7 50
Florida tomatoes, per crate ...................................  4 50 5 00
Tomatoes, green house, per lb................................. 0 25 0 30
Cranberries. Jersey, per bbl...................................   5 50

“ Budd’s longkeepers ....................................... 7 00
Limes, per box ................................................................... 1 20
Limes, In i-straps .............................................................. 2 20
Strawberries, per box......................................................... 0 4o

" quarts ...........................................  0 50
pints ........................................................... 0 25

Vegetables.

The vegetable trade is quiet this week, 
with roots, particularly parsnips anil 
carrots, hard to obtain. Cabbage is 
also searee, with some frozen stuck 
showing on the market. The demand for 
onions continues fair, with firm prices, 
although a few Valencias are ottering at 
less than quotation prices. The demand 
for California celery is good, with stocks 
plentiful and prices slightly easier. 
Radishes, rhubarb and green onioqs are 
searee, and in big demand. The demand 
for Florida spinach-, which was new on 
the market last week is improving. 
Cauliflowers are noticed on the local 
market this week for the first time this 
season, and arc offering at $3.50 per 
case. Our quotations are as follows :

Cabbage, per doz...................................................    0 50 1 00
“ red, per doz.............................................  0 50 1 00

Potatoes, per bag....................................................  1 00 1 10
Potatoes, per bag, car lots...................................... 0 85 0 90
Sweet potatoes, per bbl.................................................... 5 50
Onions per peck........  ...........................................  o 50
Onions white, per bag ............................................  2 50
Spanish onions, per crate.................................................  l 25
Spanish (Valencia) onions, large cases........................... 3 50
Bunch lettuce, per doz. bunches..................................... 0 35
Radishes, per doz. bunches............................................... 0 50
Mushrooms, per lb.............................................................. o 75
Mint, per doz bunches...................................................... 0 30
Parsley, " “   0 20
Sage, per doz...................................................................... 0 10
Savoury, per doz................................................................ o 10
Beets, per bag................................................................... I 00
Carrots, per bag.................................................................. o 85
Parsnips, per bag....................................................  i ÔÔ 1 25
Artichokes, per bush......................................................... o 75
Yellow turnips, per bag.......................................... 0 35 0 40
Oyster plants, per doz...................................................... o 30
Leeks, per doz..................................................................... q 40
California celery, large case.................!.!..!!!!!. 4 50 5 00

“ small case..........................................  2 40
Celery, per doz......................................................... 0 75 1 00
Rhubarb, per doz.................................................... i 00 1 25

“ per bundle................................................. o 10 0 15
Green onions,per doz.............................. ...............o 15 0 20
< ireen house water cress, per doz...................................  o 25
<ireen cucumbers, American.per doz..................  i 25 2 00

Canadian, per doz ................  1 75 2 00
Asparagus, green house, per bunch................... 0 25
Florida spinach, per bbl.................................................. 4 50
Cauliflower, per case............................................. 3 50

Seeds.

The demand for seeds has been con­
siderably curtailed on account of the 
last two or three days of cold weather. 
With the return of favorable weather 
conditions the seed trade will improve. 
V read y farmers are beginning to mar­

ket seed more freely. Last week’s 
priées remain unchanged. Our quota­
tions arc as follows :

AWke’per>3h ....... ••••*» •»
Timothy, per “ .........................................." j jr 1 «

flail threshed................................ ‘ __ j qq

Grain, Flour and Breakfast Foods.

GRAIN.
* here is nothing special in the mar- 

*h's W(‘('k, barring a weaker tone in 
wheat. Manitoba wheat No. 1 hard is 
1 Ac weaker; Manitoba Northern No. 1 
is -c weaker, and No. 2 Ac weaker, re­
spectively, while red and white are 
each 1c weaker. Oafs are le easier. Our 
quotations are as follows :

THE MARKETS

Manitoba wheat. No. 1 hard, per buah, Toronto. 1 051 t 06 
" Northern No. 1 " “ 1 03* 1 04

„ “ “ “ No. 3 “ “0 93$ 1 00
Red, per bushel, on track Toronto ............ 0 97 0 98
White " “ “   0 97 0 98
Barley “ “ “   0 50 0 52
Oats “ “ “   0 37 0 37$
Pess " “ "   0 75 o 77
Buckwheat " “ “ ...................... 0 59
Rye, per bushel, “ " " ....  0 69 0 70

FLOUR.

The Hour market is somewhat firmer 
as a result of the increase in prices of 
wheat during the past week, and very 
little has been selling on that account. 
Deliveries are slow on account of the 
break-up in the country roads. Last? 
week’s quotations remain unchanged. We 
quote the following prices :
Manitoba wheat patents, per bbl...........................  5 00 5 15
Strong bakers “   4 75 4 90
Ontario wheat patents “   4 80 5 05
Straight roller “   4 50 4 60

BREAKFAST FOODS.

The market in breakfast foods con­
tinues steady with firm prices. The 
break-up of the country roads will have 
a tendency to stiffen the market. Drives 
are unlikely to become easier in the 
near future. Last week’s quotations 
continue unchanged. We quote the fol­
lowing prices :

Oatmeal, standard and granulated, carlots, on
track, per bbl............................................................... 5 05

Rolled oats, standard, carlots, per bbl., in bags.......... 4 50
" “ in wood.......... 4 75

for broken lots ... 4 90
Rolled wheat, per 100-lb. bbl............................................ S 00
Commeal............................................................................ 3 50
Split peas............................................................................ 5 00
Pot>barley, in bags......................................   3 75

“ in wood........................................................... 4 00
Swiss food, per case........................ .............................. 2 88
Aunt Sally's Pancake Flour, per case.......................... 2 00

Hides, Skins and Wool.
Prices ' are firm and business brisk. 

Last week’s prices continue unchanged. 
Our quotations are as follows :

HIDES.
No. 1 green, per lb............................................................. 0 071
“ ? " " .......................................................... 0 06$

1 “ steers, per lb................................................... 0 07
Cured, per lb.................................................. q 08

CALFSKINS.
- Ve»! skins, No. 1, 6 to i» 10. inclusive......................... 0 09

. ‘ “2     0 07
(| u 1 15 to 20 lb ||   0 01

Deacons (dairies), each........................... ‘ ‘ § 60
Lamb and sheep skins.............................................  1 0Ô 1 10

WOOL.
Unwashed wool, per lb........................................ 0 09 0 10
Fleece wool, “ ..........................................0 16 0 17
Pulled wools, super, per lb...............................  0 18 0 21
_ * " „ extra "   0 20 0 22
Tallow, per lb........................................................... 0 04 A 0 05

QUEBEC MARKETS.
Montreal. March till, lilt>4.

Groceries.

GENEHAL business is reported in a 
very satisfactory condition. Col­
lections are reported fair and the 

fine days have .stirred things tip well. 
Sugar has kept ' its stand and remains 
very firm with no hope of it being aban­
doned. In fact one very large import­
er stated that he expected still further 
advances. He. too, believed that beet 
sugar would be dear all Summer. Tea 
of all kinds remains firm and the demand 
is still good for Japans and Devions. 
The reason given for the stiffening of 
the Congou teas is that the Siberian 
railway has been closed to ordinary 
trallie and a large stock of tea has been 
locked up at Dalny. The Russian fiev-
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McfiREOOR’S MARMALADE

“ABSOLUTELY PURE."
A staple article in all first-class grocery 
stores will in future be made by Me 
Gregor-HarrisCo . Ltd., under the per­
sonal supervision of Mr. McGregor, the 
originator. For sale by all leading 
wholesale grocers ami fruit merchants.

PRICES—Doolittle Quarts, $3.25 ; pound 
Jars. Si.50; tumblers, $1.00 per doz. 
F.O.B. Toronto ; Quaker Marmalade, 
S1.70 per doz.

McGregor - Harris Co.,
Limited

33 Pearl St., TORONTO.

TOBLER’S
SWISS MILK CHOCOLATE

is delicious. Try it.

BROWNE & WELLS, Limited, TORONTO
CANADIAN AGENTS.

FISH and OYSTERS
WHOLESALE.

rhe F. T. JAMES CO., Limited
~76 Colborne Street, TORONTO.

We will buy your eggs F.O.B. 
all year.

CORRESPONDENCE SOLICITED

The WM. RYAN CO., Imites
70 and 72 Front St. E., Toronto,

BUTTER.-EGGS
-----WE ARE-----

BUYERS and SEL1ERS
Correspondence solicited from ONTABIO, 

MANITOBA and L0WEB PB0VINCES.

Merfori, Marshall 4 Co.
Wholesale Produce Merchants,

TORONTO.

^



The
Canadian Grocer

THE MARKETS

emikciit hhi. bought large quantities m 
the London and Colombo markets and as 
a result further hardening set in. No 
doubt this will be maintained all through 
as the local dealers expect no deprecia­
tion in values. Changes in the markets 
have been immaterial and the usual 
weakening of eggs at haster has taken 
place. A somewhat alarming report 
regarding maple sugar and tmil has 
been circulated in the trade, tine was 
that maple sugar would be very scarce 
and the other was that buds and trees 
were killed by frost and other severities 
of the Winter so that the fruit crop 
would ilot be very promising. I aimers 
are verv much concerned over this latter 
report which is said to be well founded. 
It is learned that the combination of 
canncrs have bought up two more small 
factories, one at Brighton and the other 
not far away, this information was 
• riven accidentally and was no doubt not 
intended for immediate publication. 
The advance in tapioca is dealt with in 

■ a special article and is well maintained. 
New strawberries ate reported good at 
the price. -10c. and show less evidence of 
water than previous receipts.

SUGAR.

Tlie sugar market is very strong and 
as the price has again advanced in New 
York it is anticipated that some ad­
vances may take place here any day. 
One prominent dealer states that Hali­
fax dealers are getting abundance of 
West Indian sugar and that there is no 
large quantity going to London. \\ e 
quote :
Granulated, bbl»............................................................ 1?

Paris lump,boxes and bbls........................................ 4 65
" *• 1-boxes and 14-bbls........................................ 4 75

Extra grouna, bbls.......................................................  * ^
* “ 50-lb. boxes......................................... 4 70
“ ,l 25-lb. boxes.............   4 80

Powdered, bbls.............................................................. 4 30
‘ 50-lb. boxes.................................................. 4 oO

Domino lumps, boxes and bbls.................................. 4 55
*• " J-boxes and J-bbls............................... 4 65

Phoenix........................................................................    4 05
Bright coffee................................................................... ; 96

“ yellow................................................................ 3
No. 3 yellow...................................................................
No. 2 * ......................................... 3 6o
No. 1 " bbls.............................................................. 3 5o
No. 1 " bags............................................................. 3 45
Raw Trinidad................................................................. 3 20
Trinidad crystals............................................................  3 30

SYRUPS AND MOLASSES.

No special change was noted in the 
market this week, but considerable ac­
tivity lias been going on in all lines. A 
short paragraph got wrong in a cor­
respondent "s report last week regarding 
Port it Rico molasses, when it referred 
to a war in molasses being on in St. 
•John. N . 1 !. This was denied in Mont­
real. There was only a slight misun­
derstanding and what made the article 
look queer was that in one place it said 
a firm in St. John had secured a con­
signment of Porto Rico molasses and a 
few lines further down declared that no 
Porto Rico molasses had arrived yet. 
As a matter of fact the very first new 
Porto Rico molasses new crop only 
reached New York last Friday, so that 
there is not likely to be much in Can­
ada yet. We quote :
Barbadoee, in puncheons...............................................  0 3U

“ in barrels...................................................... 0 324
" in half-barrels ................................................ 0 33$

New Orleans........ ................................................  0 %% 0 35

" I-bbU........................................................... 0 03
“ 384-lb. pail................................................... 1 30
" 25-lb. pail*................................................... 0 90

Bbte .per 100 lb.......................................................... 2 76

tbbli " ........................................................... 2 76
«g» " ..........................................................  3 00

Cum, 3-lb. tin». 2 dor. per cue................................. 1 90
" 6-lb. " 1 dor. " ................................. 3 36

10-lb " 4 dor " ................................. 2 25
“ 20-lb. ” ! dor. “ ................................. 3 10

COFFEE.

Heavy decreases are reported in Eu­
ropean stocks of coffee. This is said 
to he owing to the .lateness of the differ­
ent Central American crops and also to 
much smaller shipments from Brazil, as 
prices there have been above the Euro­
pean parity for some lime. The local 
market is still strong and the demand 
is first rate. Wç quote :

Good oucutas........................................................ 0 10 0 104
Choice " ....................................................... • 114 0 121
Jamaica coffee...................................................... 0 104 0 11
Java...................................................................... 0 18 0 22
Mocha ............................................................... J) 16 0 19
Rio............................................................. .......  0 08 0 00

TEA.

The tea market is solid as a rock and 
the more stocks get cleaned up the bet­
ter * prices are likely to become. The 
demand for Japan teas is kept very 
strong and the additional fact of there 
being no change in Congous, has ac­
centuated the interest in the medium 
teas of all descriptions. Hood demand 
for all grades is reported from Colombo 
and an advance is reported all round. 
London is strong and good trading. We 
quote :
Good to medium Japans...................................  0 18 0 24
Fine to choice Japans........................................ 0 25 0 35
Ceylon greens.................................................... 0 16 0 20
Indian greens..... ...................................  0 18 0 30
Japan style China congoee................................  0 10 0 10£
Pealeaf and Pinh.ead Gunpowders ................. 0 23 0 40
Coarse to good Gunpowders .............................  0 13 0 22
Ceylon blacks.....................................................  0 14 0 30
Indian " ....................................................  0 12 0 20

CANNED GOODS.

Splendid demand has marked all kinds 
of canned goods Ibis week and especi­
ally tomatoes, peas, beans, corn, etc. In 
fact there is a shortage of corn and a 
noticeable advance in tomatoes is ex­
pected within a few days. Old stocks 
are fading rapidly and new packs will 
be watched with interest. As indicated 
last week a decided advance is anticipat­
ed in salmon and in certain lines of can­
ned fruits high prices are likely owing 
to reported shortage in the coming
crops. California asparagus is 15 per
cent higher than last year owing to 
shortage of the crop.

Tomatoes............................................................... • •• 1 12s
Corn........................................................................... 1 15
Pea*....................................................................  0 874 1 50
String beans ...................................................... 0 85 010
Strawberries, preserved....................................... 140 160
Succotash.................................................................... 1 00
Blueberries................................................................. 1 10
Raspberries ............................................ ................. 1 40
Lawtenberriei, 2s........................................................ 150
Raspberries, black....................................................... 1 35
Gooseberries........................................ .................... 1 55
Pears, 2s.............................................................  1 45 1 60

" 3s .................................................................... 2 10|
Peaches, 2s........................................................... 1 55 1 67

“ 3s........................................................... 2 40 2 60
Plums, Lombard 2s. .................................................. 1 30

" Green Gage, 2s.............................................. 1 40
Cherries, red pitted, 2s—........................................ 2 20
Baked beans, *........................................................... 0 90
3-lb. apples................................................................. 0 90
Gallon apples.............................................................. 2 20
2-lb sliced pineapples..........................................  2 00 2 10
Grated pineapples................................  ............. — 2 40
Singapore whole pineapples........................................ 2 40
Pumpkins, per doz................................ ..................... 0 05
Rninach....................................................................... 1 00
Sqgar beets......................................-77;............ 0 90 1 40

Salmon, pink...... ...............................................  0 90 1 Of
“ spring .........................................................  1 40
“ Rivers Inlet red sookeye...................................... 1 50
" Fraser River red sockeye.....................  1 50 1 70

Lobsters, tails.............................................................. 3 it
" 1-lb. flats................................................... 4 00
“ 4-lb. flats...................................................  2 2'-.

Canadian Sardines, is.........................................  3 66 4 <K
California asparagus .......................................... 4 50 5 Of
Asparagus tips.................................................... 3 50 3 7

Foreign Dried Fruits.

Pronounced activity has reigned i, 
Valencia raisins this week and the d* 
tnand has been good all over. Prune 
have taken a jump too, and are sel I in - 
well. Dales still remain low and lit. 
demand keeps up. A word of warning 
comes from abroad regarding shipment 
of currants. It is to tin* effect that 
shipments from ( 1 reeve are on a mode; 
ale scale, and the position would indi 
cate that the supplies remaining ... 
that country would have to he absorbed 
bv markets other than (treat Britain 
Further, it has been reported that tin 
crop in Smyrna amounts to fully (iO.IMMi 
tons which is larger than the previous 
largest crop. Locally apple rings and 
evaporated goods are slightly dearer 
Figs liave sold fieely and so have plum - 
We quote :

VALENCIA RAISINS,
New, finest off-stalk, per lb................................  0 06 0 nq
Selected, per lb............................................................ 0 07
Layers " .................................................. 0 074 0 074

FIGS.
Comadres, per tapnet.........................................  1 00 1 10
Elemes, per box, new.................................................. 0 90

DATES.
Dates, Hallowees, per lb............ ........................ 0 034 0 034

CALIFORNIAN EVAPORATED FRUITS.

Apricots, per lb......................................................... 0 124
Peaches “   0 09$
Pears "   0 124

MALAGA RAISINS.
London Layers............................................. . 1 75 1 90
" Connoisseur Clusters "............................................  2 00
" Royal Buckingham Clusters,” 4-boxes..................  1 00
" Excelsior Windsor Clusters ”................................ 4 25

" “ 4s ......................... 1 26
CALIFORNIAN RAISINS.

Loose muscatels, per lb.......................................  0 074 0 08
" " seeded, in 1-lb. packages..................  0 10J
" " in 12-oz. packages ............................ 0 08

PRUNES.
Per lb. Per lb.

30-40s...........................................................................  0 09
40-50*...........................................................................  0 08
60-60*........................................................................  C 074
60-70»...........................................................................  0 06$
7M0e........................................................................... 0 04
80-90e...........................................................................  0 054
90-lOOs......................................................................... C 05
Oregon Prunes (Italian style) 40-50s............................  0 08

“ " 50-608...........-..............  C 07*
Oregon prunes (French style), 60-70s...........................  0 06*

" “ 90-100*.......................... 0 041
•• w !' 100 120s.........................  0 04

CURRANTS.

Fine Filiatras, per lb. in cases.............................. 0 044 0 05
" " cleaned............................... 0 05 f 051
" " in 1-lb- cartons..................  00 6 " 06$

Finest Vostizzas " ...........................................  0 064 6
Amalias “ ................................................  0 051

SULTANA RAISINS.
Sultana raisins, per lb........................................  0 064 0 08

" “ 1-lb. carton......................................  0 93
Green Fruits.

Noticeable activity lias been can J 
on prior to Easter holidays and stni 
berries have been selling well at 4Hr. 
Large quantities of California celery had 
a fine demand at good prices. Sonic 
exceptional Easter specials were on the 
market, such as Bermuda new potatoes, 
new cabbage, asparagus, pineapph-s. 
cauliflowers, etc. , Spinach was selling 
at $4 a barrel while the new potatoes 
were quoted at $9 per barrel. Prices in

40
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ordinary fruits remained the same. 
Lemons are going down every day owing 
largely to the immense arrivals in New 
York. It will not he long now before 
Italian fruit will he to hand and anx­
iously buyers are watching the Mediter­
ranean boats to note their possible ar­
rival in Montreal. We ipiote:
Cranberries..............................................................  8 00 9 00
Cocoanuts, per bag of 100............................................. . 4 00
Canadian apples, m bble........................................ 2 50 4 00
Pineapples, Z4 to case....................................................  5 50

r‘ 30 to case............................................... 4 60
Bananas...................................................................  2 25 2 50
Valencias oranges 714's.................................................. 4 50

" " 420 s................................................... 3 75
Sweet potatoes, per bbl.......................................... 5 60 6 00
Spanish onions, cases....................................................... 3 50
Fi ench onions, 110-lb. cases...........................................  3 00
New Messina lemons 300's....................   2 75

.......................... 360 s............................................ 2 50
Florida oranges, per box ............................................. . 5 25
California navels....................................................  2 50 3 00
Florida tomatoes, per crate............................................ 3 50
California celery ............................................................. 5 00
Californian cauliflower, case......................................... 3 50
Florida grape fruit ......................................................... 7 00
Jamaica oranges............................................................. 2 50
Jamaica grapefruit......................................................... 6 50
Florida tangerines......................................................... 2 00

Fish.
With three t'asff days this week and 

(iood Friday the demand for fresh fish 
should he very active. Local dealers 
expert quite a rush. All frozen her­
ring are off the market and tommy cods 
are also out. Fresh steak cod is tic per 
III, and fresh halibut is selling freely 
at 10c. Some private arrivals of fine 
British Columbia fresh salmon is ex­
pected at the end of the week, which 
should bring at least 17 and 18c per lb. 
We pilote :
Baddies............................................................................ 0 08
Smoked herring, per box................................................ 0 16
Freeh haddock, per lb.............................................. 0 04 0 05
Dore, per lb., frozen, fancy Winter ..................... 0 071 0 08
Pike. “ round................................................. 0 05 0 051
Halibut, frozen, per lb............................................. 0 09 0 10
Gaspe salmon, frozen, per lb........................................... 0 14
Frozen B.C. salmon, per lb....................................  0 081 0 09
Smelts ..................................................................... 0 08 0 09
Frozen steak cod.............................................................. 0 05
Choice round trout................................................. 0 061 007
Wfcitefish, small .................................................... 0 06J 0 07
No. 1 Labrador herring in 20-lb, nails........................... 0 85
No. 1 Herring, Labrador, per bbl.................................. 5 00

" " half bbl......................... 2 75 3 00
No. 1 Holland herring, per half bbl............................... 6 50
No. 1 Scotch herring, “ “ ........................... 6 50

" " per keg......................................... 0 95
Holland herring, per keg........................................  0 65 0 75
No. 1 green codfish, new, per 200 lb............................... 7 00
No. 2 green cod*, bbls. 200 ............................................... 5 00
No. 1 large green codfish, new, per 200 lb...................... 7 50
Green pollock, bble. 200 ..................................................  4 00
Salt eels, bbls. 200 lb...................................................... 0 61
Salt mfcckerel, pail of 20 lbs........................................ 1 60
Boneless cod, 1 and 2-lb. blocks, per lb........................ 0 061

“ fish. ** '* “ ........................ 0 05
“ " loose, in 25 lb. boxes.................................. 0 041

Boneless fish, in crates, 12 5-lb. boxes........................ 0 05
Skinless cod, cases 100 lb................................................. 4 75
B. C. salmon, choice red, per bbl....................................14 00
B. C. salmon, 1-bbl................................................. 7 00 8 00
Marshall’s kippered herring, per doz.............................. 1 40
Canadian kippered, per doz........................................... 1 00
Canadian J sardines, per 100................................... 3 75 4 00
Canned cove oysters, No. 1 size, per doz....................... 1 30
Canned cove oysters. No. 2 size, per doz...................... 2 25
Shell oysters, No. 1 Malpecques............................  6 00 8 00

" " " common......... ....................  3 00 4 00
Standard bulk oysters, per gal........................................ 1 40
Selects..............................................................................  1 60
Qualla salmon, frozen, cases.................................. 6 07 0 07

Country Produce.
EGGS.

Down went the price of eggs just as 
soon as the bright weather and the fail­
ing of the snow allowed new arrivals to 
get to the dealer. The market kept 
pretty steady nevertheless and the price 
still lingers around 20 to 21c. The egg 
market is loo tricky just now. to merit 
much of a drop without watching the 
daily market reports very accurately.

BEAN'S,

The bean market has hardened a lit­
tle and the demand has been fairly good. 
Primes sold at $1.35 a bushel in car 
lots: smaller lots sold at $1.50 and lots

of five barrels at $1.55: hand picked 
sold at $1.60 to $1.65.

HONEY.

Comb honey maintained its price 
steadily and white clover was quoted at 
14 to 16c, buckwheat remains at 6 to 
7c and the extracted white clover is still 
easy at S to !lc.

POTATOES.

The marked decline in potatoes has 
been kept up and they are selling at 
70 to 75c for good stock, carlots on track, 
or at SO to 00c a bag, with plenty of 
offerings.

MAPLE PRODUCTS.

Maple sugar products will no doubt be- 
scarce, said Mr. Small, one of the big­
gest local dealers. One of the reasons 
given is that the snow fall had been so 
heavy that it was next thing to impos­
sible to get a round in the hush and 
snow would not be gone until the sea­
son would he practically over. How 
ever, reports from Rea nee County away 
below Quebec, where immense quanti­
ties of the local supply comes from, 
states that the trees are in good shape 
and a good supply is expected. From 
the Eastern Townships there is still hope 
of a good supply. We quote:
Maple syrup, ia wood, per lb.............   0 05J 0 06
Maple syrup, in large tins...................................... 0 70 0 75
Pure sugar, per lb.......................  0 07 0 07è
Pure Beauce sugar, per lb...................................... 0 08i 0 09

Flour and Feed. 4
FLOUR.

FloiV remains unmoved since last 
week, and some slight fluctuations in the 
Manit/ba grades was noticed with some 
inclyuitioii towards weakening. The 
continued strength in wheat causes flour 
to remain firm. We quote:
Manitoba spring wheat patents..................................... 5 40

'* strong bakers’.................................................. 5 10
Winter wheat patents............................................. 5 10 5 25
Straight rollers.........................................................  4 85 5 no
Extra........................................................................ 3 80 .190
Straight rollers, bags............................................... 2 30 2 35

FEED.
Dema/id is still firm without change 

in price. Boiling peas have gone up in 
price. We qnute :
Ontario bran, in bulk . 
Manitoba bran, in bags 

Moulllie

19 00 
.... 21 00 

19 00 20 00 
.... 21 00 

26 00 28 00

OATMEAi .

Oatmeal is firm with a fair demand; 
$2.90 for fine goods in bags still holds. 
Plenty of offerings of all grades
Fine oatmeal, baca........................................................... 2 90
Standard oatmeal, bags .................................. • • -j — 2 90
Granulated “ “ .................................................... 2 90
Rolled oats, bags ......................................   2 55

" bbls................................................................ 5 30

HIDES.
Further advances and declines were 

marked in hides but the normal prices 
of last week rilled at the close. We 
quote :
No. 1 beef hides...........................................
K.Î
Lambskins
Vo. 1 "calfskins—

....................... 0 08 6 08*
.......................  0 07 0 Oft
................. ,V. 0 06 0 fÿ

0 H

NOVA SCOTIA MARKETS.
Halifax, March 38, 1001.

WHOLESALE houses arc now 
pushing sales with energy, but 
the usual Spring buying demand 

is delayed by the backwardness of the
41

weather. Conditions appear about a 
month later than usual, the rivers and 
smaller harbors are still ice bound and 
trade ^generally is not in advance of 
previous seasons, still quite a quantity 
of goods arc moving, especially in the 
direction of the mining ami manufactur­
ing towns of l he province, in all of 
which there is much activity. The 
farmers of the Annapolis Valley have 
realized over one million dollars from 
apple shipments to the markets of Great 
Britain so far this season, and there are 
still some thirty thousand barrels to go 
forward The distribution of this mon­
ey has boomed trade in “the valley,” 
hut not to the extent it would have 
done had there not been a shortage the 
previous season, so that a good deal of 
this year’s profits have been absorbed in 
paving the bills of the former year. The 
debauch in stock speculation which pre­
ceded the slump in Dominion Iron and 
Steel is still felt and it is now appar­
ent that the capital of some merchants 
was impaired to a much more serious 
extent than had been supposed The 
mayor of Halifax and a few others in 
tins citv cleaned Tip sixty thousand dol­
lars some weeks ago by going “short " 
on cotton, but it is hoped this will not 
tempt merchants to enter the stock 
market again to the neglect of their 
legitimate business. It was just such 
luekv strikes as this that a year or so 
ago led a number to the verge of ruin

The uncertainty of the lumber market, 
with a possibility of another drop in 
prices gives rise to considerable inis 
givings regarding the marketing of the 
season's cut. Business men consider 
that unless the market strengthens it 
will have a material effect on business 
during the coining Summer and Winter, 
as operators will not make prepara­
tions for lumbering .next year on so 
large a scale as would otherwise be the 
ease. The cut -the past Winter was a 
heavy .one in these provinces. The river 
driving will be late this season owing 
to the great amount of ice in the lakes 
and this will delav shinments of lumber

The new ruling of the United States 
Treasury Board to the effect that the 
brine in the barrel has to be included in 
the weight of pickled fish, has increased 
I he dut v demanded bv about fifty per 
cent., and will materially affect the 
fish trade in this province unless set 
aside. A strut»' sent intent has sprung 
"U ih thé New England States against, 
the new ml»’™ >»d Senator Lodge un 
dertook to have it rescinded, but was 
told that the o'nlv wav this could be 
done was hv a reference to the courts. 
In the opinion of mativ good lawyers 
the ruling will not stand 

• • •
The markets are firm and for the most 

Part unchanged. Flour lias been coming 
forward more freely and is a little 
easier in consequence. The price of 
molasses lias declined Canned goons 
are moving very freely. Salmon have 
again advanced. Bran and middlings 
are up another otic per ton. Rolled oafs 
have again advanced 3Uc Eggs are in 
better supply at 22c.. lint dairy pro­
ducts are without change. Dry, pickled 
and smoked fish are high and the mar­
ket is li'Aitiv supplied with the fresh 
article. Lard has advanced £c.
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BRITISH COLUMBIA MARKETS.
Vanvouver, H. March 25.

11K wholesale trade here and all
I shippers interested in the 5 ukon 

trade are very much interested, 
not to say exercised, this week over the 
order received by the collector of . cus­
toms at this port, J. M. Buwdl, in­
structing him as to shipments for liai­
son via St. Michael. The order, signed 
by John McDougald, Commissioner of 
Customs, is as follows :

"You are advised that the instruc­
tions issued in Feb., f 3U3, for the tree 
entry of Canadian goods carried by for­
eign vessels from points in B. C., via 
St. Michael into the Yukon, have not 
been renewed for the present year.

“Canadian goods desired to be ad­
mitted free into the Yukon via St. 
Michael should therefore be carried only 
in vessels entitled to participate in the 
coasting trade of Canada

"Customs certificates are to be grant­
ed accordingly."

The order is dated Ottawa, March 15, 
and goes into effect at once. The in­
structions which have not been renewed 
allowed of the direct shipment of goods 
via St. Michael from this port and Vic­
toria, to be delivered m Dawson, free of 
duty. The fact is that it was a practi­
cal coasting trade privilege granted to 
the vessels engaged in the St. Michael 
trade, there being no Canadian or Bri­
tish bottoms engaged in that trade. As 
a matter of fact the steamer Alpha, 
which made a trip three or four years 
ago, and then ran the gauntlet of the l . 
S. customs at Nome, is the only Cana­
dian vessel which ever carried cargo to 
Nome.

The real cause of disturbance among 
the merchants and shippers is that the 
privilege of calling here for Dawson 
bound goods, which is now granted to 
American vessels, is on exactly the 
same basis as that to vessels going to 
St Michael. Indeed it is more strictly 
toasting according to the shipping regu­
lations. There is no hint that the 
privilege of carrying goods from li. C. 
ports to Skagway for shipment to Daw­
son will be withdrawn, but it might fol­
low very readily. Were that to happen, 
tiie only steamers which are now in the 
Northern trade are those of the C. F. li. 
coasting service, and they would be to­
tally inadequate to the task of carrying 
such a large amount of goods as goes 
into the Yukon Territory in a short sea­
son .

That there will be a large direct loss 
ot trade for 15 ('. and Canada through 
the new order is the general conviction 
Men who know the trade well point out 
that in many lines, such as feed for 
horses, and other rough goods, it will 
pay to buy in the 1 . S., pay the duty 
and then send the goods round by way 
of St. .Michael, as the freight rates that 
way are very much lower than by the 
other route into Dawson over the White 
I’ass Railway and down the Yukon 
River. It is felt that the only benefici­
aries under the new regulations will be 
the C. P. R. and the White Pass and 
Yukon people. The big trailing and 
transportation companies of Dawson own 
their own river steamers on the lower 
Yukon and have many trading posts 
down the river in Alaska as jvell as at 
Nome, so that they take delivery of the 
goods shipped that’ way, at St. Michael,

transferring them to their river steani- 
.ers for , the haul up the Yukon. i hey 
cannot ^afford to throw these steamers 
away, and they do not feel like paying 
the high prices which are to be paid on 
the other route. The wholesale trade 
here feels that if this order is followed 
by another taking away the privilege of 
shipping in other steamers from here to 
Skagway. it will seriously hamper trade 
for not only is the river service of the 
White Fass unable to cope with the 
heavy t rallie in the late season, but the 
( . F. R. coasting service is not by any 
means equal to the task of carrying 
from here to Skagway all the goods or­
dered here.

There is a point in connection with the 
trade to the Yukon which is worth 
noting. The White Fass Railway peo­
ple are striving to get as much as pos­
sible of the shipping done early in the 
season, btr it must he remembered that 
the merchants in the Yukon District 
cannot afford to buy away ahead, and 
especially on certain lines such as pro­
duce. any more than can people any 
where else.

One of the B. V. flouring mills, that 
ol the Columbia Flouring Mills Co., at 
Knderby, in the Okanagan district, has 
secured large orders from Japan for 
flour as a direct result of exhibits at 
the recent industrial exhibition at 
Osaka, Japan, a year ago. C. Thomas, 
representing the company, was in Van­
couver last week making arrangements 
for some large shipments which will go 
out on the Km press of Japan in three 
weeks’ time. The flour made at these 
mills is all from Manitoba No. 1 hard 
wheat ground in transit, practically. 
'I he Knderby mills have a capacity of 
.'Kill bbls. per day, and the same cars 
which bring the wheat in from the 
plains lake the flour out and on to the 
Coast for shipment.

In addition to the plant run by them 
at Claxton, in the North, Wallace Bios 
the canners, will this year establish an­
other plant on the Naas River for the 
freezing and packing of fresh salmon for 
export. They have made the business a 
success in connection with their Clax­
ton cannery and now enlarge their field 
of operations.

A shipment of 5,000 cases of canned 
salmon for Japan from Fuget Sound 
went out on the Kmpress of India on 
Momlav. The stocks from local can­
neries have been shipped long ago to t 
British and Australian markets. Large 
orders for salt salmon for Japan are ex­
pected by local salmon packers this 
y ear 'as a consequence of the war.

The authorization of fish traps, news 
of which has just been wired from Ot­
tawa, creates a great deal of interest in 
local cannery and fishing circles. It is 
not altogether accepted with good 
iTace by some of the canners, as they 
feel that the holders of what are sup­
posed to be the choice fish-trap sites on 
Beecher Bay, Vancouver Island, west of 
Victoria, will have an advantage over 
olhers. 1 ! will also tend- to draw some 
id' the salmon canning industry to Van­
couver Island, the headquarters for the 
industry having been in Vancouver and 
on the Fraser River hitherto.
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The V. F. R. steamship Tartar, which 
arrived in port this week from the Ori­
ent had a very large cargo, of which 
there was a considerable proportion of 
rice and lea. The importations of the 
former article have been unusually heavy- 
owing to the expectation that that ex-»-, 
port may be prohibited from Japan ere 
long. There were 13,085 sacks of rice in 
the Tartar’s cargo, nearly 325 tons. 
Tea was represented in 4,856 packages. 
An odd shipment from China was 281 
sacks of peanuts, which are usually sup­
posed to come from the Southern 
States. Camphor from Formosa, and 
other staples were included in the mani­
fest in smaller quantities, the cargo be­
ing made up of matting, silk, bamboo 
furniture, curios and Chinese merchan­
dise, that is, provisions and articles of 
food imported by Chinese résident in 
this country. There were over 2,000 
packages of such goods.

Local market conditions are quiet this 
week. Flour shows no change here, 
some retailers still selling at the price 
which they would have to pay in car 
lots viz., $6 per bbl. They evident I. 
had stocks on hand before the last rise.

in canned vegetables there is hardly 
the movement that might be expected 
at this season. Friccs are still about 
the same, a little lower than Eastern 
basis. There is not much likelihood of 
any one having to re-order. The dried 
fruit situation is strong. Apricots have 
gone up Ac and are now very firm at 
11 Ac. Reaches and other lines are about 
8ic, but peaches will go up in sympathy 
with apricots.

Lard has moved up a little, tierces be­
ing now quoted to the trade at lOJc and 
■is at 11 toll £c.

In produce the butter market is si ill 
pretty bare, the stocks being replenish­
ed from California at a quotation of 
about 27 to 30c. Eggs are coming in 
pretty freely from local sources, for la­
çai consumption, but importations for 
northern and interior shipments come 
yet from California and Oregon. There 
were quite a large number of egg orders 
North on the Princess May when she 
sailed on the 21st.

In fruit the orange market is bright­
ening up, demand from the interior being 
better and local consumption larger. 
There is a little firmer tendency in the 
California market but prices are still 
low. Local houses quote for fancy nav­
els $2.75 to $3 per case with other 
grades down to $2. Bananas are selling 
at $2.75 to $3. Some Washington ap­
ples Deleware reds and Ben Davis are 
on the market at $1.75 to $2 to the 
trade.

In vegetables, onions are perhaps the 
most sought item just now. Very few- 
local can be secured and thev are quot­
ed at 4]e. The stock of New Zealand 
silverskins will go up to 5c when it ar­
rives next week. In fresh vegetables, 
cauliflowers arc $1.25 to $1.40 per doz.,- 
cabbage 3 to 3jc per lb., celery 90c per 
doz., asparagus 16 to 18c lb., green peas 
12c rhubarb 10 to 12c, ripe tomatoes 
$2.75 per 20 lb. crate. These are im­
ported from Louisiana and Florida. 
Green cucumbers, grown in hot houses 
in California are selling at $2.25 to $-i 
per doz. here which makes them aj least 
25c each to the consumer. Very few po­
tatoes are offering and prices are firmer. 
Ashcrofts are up to $24 per ton again.
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THE JAPAN TEA SUBSIDY.
HE Government tea subsidy not 

having been renewed, owing part­
ly to the sudden dissolution of 

I he Diet last year, and also to the pro­
tests of foreign tirais, members of the 
Japan Central Tea Traders’ Association 
will probably apply for the renewal of 
tlie subsidy through the next Diet if it 
is not considered that the opening of 
war is an inopportune time to make ap­
plication for such assistance, says the 
Kobe Japan Chronicle of February 25.

It is worth while at the present mo­
ment to consider the actual results of 
the subsidy. The subsidy enabled 
Japanese lea exporters to consign tea 
to the care of their fellow-countrymen 
in America, but it is very doubtful if it 
would not have been far better for ex­
porters to have dealt with foreigners, 
the latter having more practical experi­
ence and enjoying greater confidence in 
the trade. In forming a connection with 
foreign lea merchants in the American 
market. Japanese exporters would have 
found a good and lasting medium 
through which they would have disposed 
of their consignments to advantage.

By the abolition of this subsidy the 
icpresentation of the Japan Central Tea 
Traders’ Association in New York, Chi­
cago and Montreal will probably be abol­
ished. As the public are aware, the 
representatives were allowed to handle 
consignments, and were individually in 
an exceptionally favorable position as 
against unassisted undertakings, being 
in receipt of handsome salaries, with 
house and office expenses paid by the 
Association. They also had commis­
sions on sales. It is now probable that 
they will establish themselves inde­
pendently. and invite Japanese tea ex­
porters to contribute capital to their 
undertakings. The work these repre­
sentatives have hitherto been engaged 
in cannot be described as “ business” 
in the ordinary competitive sense, be­
cause, apart from their lack of experi­
ence, the easy life induced by au ample 
salary with almost everything supplied 
"til of the subsidy was not one to lead 
to an increase of business, and the ex­
perience they gained must consequently 
he of a skin-deep character. It will be 
from the moment they establish them­
selves that their true experience will 
begin, and it is worth while warning 
I hem not to repeat the practices alleged 
against them while representing the 
subsidized association, particularly ob­
serving the old proverb “Honesty is 
the best policy”; and to refrain from

such advertisement inaccuracies as their 
statement, for instance, that “eveex­
pound of tea exported is carefully in­
spected by Government officials,” when 
hot an ounce was so inspected.

They, as well as all others connected 
with the business, must also care thinly 
refrain in the future from such prac­
tices as the alleged declaring less weight 
or measurement than is actually the 
case. If the shipments made by Japan­
ese exporting companies during the 
many years that have passed could be 
correctly estimated it would probably 
he found that tens of thousands of yen 
have been lost to shipping companies. 
This abuse was hinted at some time ago. 
and it is one that the Japan Central Tea 
Traders’ Association should seriously 
consider with the object of correcting an 
abuse which is alleged to exist.

It is probable, however, that the re­
presentatives connected with the asso­
ciation will establish themselves as tea 
importers in America, dealing in the 
article in connection with Japanese re­
tirees and exporters. Whether such a 
step is advantageous or not time will 
show, bnl it is believed that the co­
operation of Japanese with foreign tirms 
would be of greater benefit to the Japan 
lea trade.

It is surprising how the Japan Cen­
tral Tea Traders’ Association, which, 
according to a practical Kobe tea mer­
chant. has made little progress since its 
organization, could have persuaded the 
Government to allow the subsidy. There 
seems to have been no return for the 
outlay of YJ50JMM) of (lox-ernment money 
expended during live years. It has dis­
appeared like smoke.

Since the receipt of the above com­
munication, it has been learned that the 
subsidy is to be discontinued after next 
month. The Central Hoard of Tea 
Guilds is about to consider the future 
course to be taken. It is stated that the 
représentâtives in America will be re­
called and that Mr. Mizutani, in charge 
of the Chicago branch, will arrive by 
the next mail to consult with the asso­
ciation as to the course to he taken.

WHY SOME GROCERS LOSE CUS­
TOMERS.

Because they possess no tact.
Because they are not prompt in mak­

ing deliveries; fail to keep their prom­
ises: never are oil time.

Because they overcharge good-pay 
customers to make up for losses on poor- 
pay customers.

Because they employ incompetent or 
impolite clerks, or both.

Because they substitute goods of poor­
er quality for brands they know the 
customer is partial to.

A LONDON VISITOR.
Mr. Arthur Sutcliffe, of Sutcliffe \ 

Bingham, London, manufacturers of the 
"■ Kkovali” household products, was a 
visitor to Montreal during the past ten 
days. Mr. Sutcliffe’s visit was only a 
Hying one and he returns to London in 
a few days. The demand for high-class 
jellies and kindred products such as are 
manufactured by his linn, is on the in­
crease. and though a satisfactory busi­
ness has been done in Canada the outlook 
for increased trade is most encouraging. 
Mr. Sutcliffe honored The Grocer with 
a call.

DEATH OF MRS. LOUIS ETHIER.
rI' HE GROCER regrets to chronicle 
1 the demise of Mrs. Louis Et bier, 

mother of Mr.- Joseph Et hier, of 
the firm of Laporte. Martin & Vie., 
wholesale grocers. Montreal. Mrs. 
Eithier. who had reached the age of 
78. was born at St. Rose. P.Q. She had 
tilled the honorable position of teacher 
in St. East ache. P. Q., for over 2d years 
and during the past 11 years has re­
sided with her son in Montreal. She 
had been ill for over a year, paralysis 
selling in and being the direct cause of 
her death. The funeral was held on 
Tuesday. 2Hth inst., from St. Joseph's 
church, Richmond street, to Vole des 
Neiges cemetery. Mr. .1. Et hier and 
family have the sympathy of a large 
circle of friends and The Grover ex­
presses to them its condolences.

DEATH OF PROMINENT QUEBECER
R. THOMAS DAVIDSON, senior 

partner of the tirin' of Thomas 
Davidson & Vo., wholesale gro­

cers. Quebec, died on Saturday. 26th 
inst. The deceased was one of the best 
known and most highly respected mem- 
hers of the English-speaking population 
of the ancient capital. For many years 
Mr. Davidson was connected with the 
late wholesale grocery firm of John 
Ross, and on the death of the latter car­
ried on the business under the name and 
style of Thus. Davidson & Vo., in part- 
nership with his son. ('apt. R. David­
son. The firm have carried on an ex­
tensive business in Eastern Canada and 
especially in the Maritime Provinces, 
nndet' the guidance and administration 
of deeeased. xvliose^ reputation in busi­
ness circles xvas always synonymous with 
sterling integrity.
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HINTJ5-TO BUYERS.
t ■ nimliutui'8 un- ni|uÇsteil to semi nvws only, not puffs o 

^uuils they luintUu, <>r the arrival of standard goods 
' liât everyou»- has in stoek, or that they are offering 
goods at elo.se figures, or that they have had an un­
usually large sale this season.

X gwud dt'iiia.'id for ('pylon green leas 
!.■ atlvi.seil liy II. I’. Eckaldl A Vo., To- 
i mi iami sjieeiiil values a re offered by 
i hem.

I. Chapul. Kils tV Vie.. Montreal, are 
pushing I hero coffees and are giving 
sjieeial priées during April. No one 
-h.iultl miss lhis oeeasion.

Two ears of bananas and -one ear of • 
pineapples arrived 1 his weekfitfr White 
e. Vo., Toronto. ^

The It. lV J. II. Simpson Company, 
Guelph. are making a speeial drive in 
vanned ruin; quality guaranteed.

Dawson a, Vo., Toronto, are in receipt 
, i i wo ears oi California celery, one ear 
.a "Keilland Beauty" California navel 
«iranges, guu eases o! \ aleueia lemons, 
large size, and a shipment of cauliflow­
ers. i he lirsl in be seen on the local 
market lhis season.

I, Chapin, Kils <V Vie., vMont real, 
have jusi received into store a lull ear- 
ioad of green peanuts. Quality is nice.

While <\ 'Vo.. Toronto have installed 
i Wo large ripening rooms for pineapples 
and bananas at their auction rooms 
These looms are up-to-date in every 
particular and enable them to place 
pineapples and other goods on the mar­
ket in a matured and ripened state.

If you are open to buy Japans, Ceylon 
blacks, Ceylon greens, or Ceylon Hyson 
teas, it will pay you to communicate 
with tiie K. A J II Simpson Vompanyv 
(iuelph.

White A Co.. Toronto, are largely in­
terested this year in California celery. 
The local stock has become about ex­
hausted. causing a good demand lor the 
California 'article.

A shipment of very line Carolina rice 
arrived this week consigned to II. IT 
e.ckardt A Co.. Toronto.

McW illiam A Kverist, Toronto, expect 
in receive a car of their “Rose" brand 
California navel oranges on April 1.

PERSONAL MENTION.
Mr. John K. Cox, manufacturers' 

agent and commission merchant, Otta­
wa. was in Toronto this week, lie re­
ported business fairly good.

Ml. K. J Sharp, traveller lor W. I’. 
Downey. St. Peter street, Montreal, is 
away from business. For the past two 
weeks he has been struggling with a 
severe attack of ig grippe.

Mr. Robert Greig, of Toronto, passed 
through Montreal on his way to Halifax 
this weeek, and is at present visiting 
the trade in the Maritime Provinces.

Mr. James Dawson, produce and fruit 
merchant, Brampton, was in Toronto 
this week.

Mr. T. E. Owen, of the Bloomfield 
Packing Co., Bloomfield, Out., was a 
visitor to the Montreal jobbing trade 
this week, in the interests of the 
"(Quaker” brand canned goods.

Mr. P. 0. Shallcross, of Shallcross, 
McVatilay A Co., Vancouver, left for 
home on Saturday last, going via Chi­
cago.

Mr. W. G. A. Lamb, of W. G. A. Lamb 
A Co., brokers and corn merchants, To­
ronto, leaves on the 1th prox. for a trip 
to Europe.

Mr. A. 11. Brittain. Montreal, repre­
senting Black Bros. A Co., Halifax, has 
just returned from a business trip 
through Ontario. He reports business 
good and prospects for the sale of high- 
class codfish products as exceedingly en­
couraging.

Mr. James K. Greig, late of the Greig 
Mfg. Co., Montreal, continues as sole 
Canadian agent in Canada for Sutcliffe 
A Bingham, manufacturers of Kkovalt 
jellies, custards, blanc mange and other 
household specialties.

Mr. George • l Wonder, of the linn of 
G. J. Wonder A Co., Vancouver, also 
representative of W. Clark A Co., and 
the Bloomfield Canning Co., was a visit­
or in Toronto during the week.

Mr. W. Anderson, of the Acadia Sugar 
Relining Co., loronto, left for Montreal 
to-day on a business trip.

Mr. T. liellyer, of T. Hellyer A Co., 
lea merchants, Chicago and Japan, paid 
a visit to tiie trade in Toronto this 
week.

Mr. E. II. Townend, a prominent tea 
merchant of Calcutta, India, was in To­
ronto this week.

MANITOBA MARKETS.
Winnipeg, March HI, 11)01.

Manitoba and Western Canada have 
been visited by another regular March 
blizzard which piled the snow to a 
height of 5 feet, practically paralyzing 
traffic along the railways. All ship­
ments will be temporarily delayed as a 
result.

The market is practically at a stand­
still with no changes in price of any 
note.

Eggs are again very scarce and have 
advanced a little, the dealers holding at 
HOc to H2c for fresh gathered.

Sugars—The market remains lit > 
no change since the 1 1th of March. 
Montreal granulated is quoted at $4.Oil 
in barrels and $4.70 in sacks, and yel­
lows at $4.25.

Evaporated Dried Fruits—All lines re­
main firm with the exception of evapor­
ated apples, which are quoted a little 
higher, 50 lb. boxes at fijc and 25 lb. 
boxes at 7jc.

Flour—The local Hour market remains 
strong and unchanged, with No. 1 pat­
ent at $2.75.

Cured Meats—The markets are firm at 
prices quoted last week and lard still 
holds its prices unchanged, 20 lb. pails 
pure at $2.15, -i lb. pails in cases $6.50, 
5 lb. pails $li.H5, 10 lb. pails $6.50, anti 
compound lard in 20 lb. pails $1.75.

NEW BRUNSWICK MARKETS.
Office of The Canadian Grocer.
St. John. X.B., March .'{]. 11)04.

SPRING is here at last. It will he 
sometime, however, before the snow 
outside the city disappears and the 

river is open. While a number of the 
Nova Scotia packets have come out of 
Winter quarters some are not out yet. 
All the branch railways are now open. 
There is still delay in getting Western 
shipments forward, notwithstanding the 
fact that the situation, is much improved. 
The Winter port business is drawing to 
a close, after a particularly successful 
season. I.ate steamers will arrive about

the middle of April. Local merchant.- 
find considerable fault with the term- 
on which the (j.P.R. buy supplies. The 
think it strange and most unsatisfaetor 
that such a corporation should buy oi 
four months’ time. The steamship com 
1 tallies outside of the C.P.K. as a nil 
paying cash. The demand from tie 
steamers has brought a new line to th 
stock of our s people, for althougi.
frogs’ legs have been used for sum, 
years, very few have been brought licit 
Considerable local demand is not 
noticed. Markets show little change 
Flour is weaker. Sugar is very linn 
Fish are scarce and high. The com 
paratively free arrivals of new Bin 
liadoes molasses, which may be looke 
iqion as the opening of season, are i, 
interest. Prices are low and in view . 
the prices which have ruled are vet 
attractive. The outlook, however, 
for low values. In spices, ginger 
low, pepper high, and cloves very big I 
Rice, which is arriving from Ruglan l 
freely, is low and while the market seen - 
(inner, there is little change.

Oil —This has been a quiet market for 
some time, at least as far as changes in 
price go. It is not expected that burn 
ing oil will show much change at tin- 
season. when the demand falls off. Paint 
oils which have a free sale at this sen 
son. keep low, except turpentine. Lubri­
cating oils receive much attention; with 
these it is a question of quality. Cod 
liver oil. which has ruled high, is much 
lower, though still well above the aver­
age .

Salt—The stock of Liverpool coarse 
salt liebl is large. There will be some 
direct shipments to the north shore a- 
soon as navigation opens. Prices arc 
unchanged. With the close of the Wiu-

SITUATI0N WANTED.

WANTED—By energetic young man with It n 
years' experience in groceries and crockery, 

position as head clerk or manager ; good salesman 
and window dresser ; best references ; West pre­
ferred. Box 119,Canadian Grocer,Toronto, (i;)

CALGARY
is now the great Western

WHOLESALE and CENTRE.
Consign your goods to us. We will

Reship and Distribute them for you.
Our large track Warehouse when 

you can place your goods on Storage i 
also at your disposal.

Increase your trade.

Appoint us your Representatives.
We are in direct touch with all th.

Wholesalers from Winnipeg to th- 
Coast.

Correspondence Solicited.

NICHOLSON, BAIN & JOHNSTON
Wholesale Commission Merchants and Broker-.

CALGARY. ALBERTA.
46

802093
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lev port season, which means the stop­
ping of regular receipts, prices will be 
liehl firmer. In line salt the season is 
yet early.

Canned Goods—The strong situation 
in regard to vegetables is the feature 
uf the market. Fair stocks are held. 
In fruits, blueberries are firmer. Other 
lines are in fair supply. Salmon is un­
changed. though the stock of Spring 
lisli is not large, and full prices" are 
asked. In domestic fish, baddies are 
about out of the market, a few sardines 
and kippered herring are offered. Clams 
are light stock. Oysters are very firm. 
Meats are firm at a slight advance.

Green Fruit—Two ears of Western 
apples have been received and have sold 
freely at full figures. (>ranges are
rather higher. Valencias are selling 
freely. Californias are being landed 
cheaper from Boston than they could 
he bought direct. I.enions show im­
proved (futility ; prices are rather higher. 
Cranberries are high. The banana sea­
son is again open. The first car of green 
I rait is to hand.

Dried Fruit—There js little of interest 
in this line to report. Raisins are dull 
with full stocks held. There is some 
iiupiiry for small prunes ; local prices 
are below the market. Apricots and 
peaches are high. Evaporated apples 
iinil only a fair sale. Dates are low. 
Currants are unchanged, the maiket is 
now being supplied from New York, 
(•nions have large sale in our market. 
Valencias have been largely imported. 
Egyptians are shortly expected.

Sugar—There is a report that all is 
not satisfactory in the wholesalers’ 
guild. It is said one large firm is about 
to withdraw from the sugar agreement. 
The effect of this on the agreement will 
lie watched with interest. Brices are 
firm at the advance.

Molasses—New Barlmdoes is more 
freely offered. Price is low. particu­
larly when compared with the high 
figures which have ruled. Porto Rico 
offered is still held firm but the differ­
ence in price tends to sell the Barba- 
iloes.

Fish—In fresh fish, the supply is 
light ; in a retail way a few mackerel 
and even frozen salmon carried through 
the season are seen, but strictly fresh 
tmnds are scarce. The situation is some­
what helped by receipts of halibut. In 
dry cod the very high price is held. The 
market is bare of dry, pickled and 
smoked fish, and will he for some time : 
a few fresh gaspereaux are seen but the 
season is early yet.

Flour, Feed and Meal—In flour the 
market is not so firm. Ontarios show 
a rather lower range in prices. Oats 
and oatmeal are still high. Cornmeal is 
quoted this week rather lower. Feed 
lias a good sale at full prices. Beans 
are unchanged. Barley and peas are 
light stock. Seeds are now being freely 
received. There is a noticeable improve­
ment in the quality of timothy demand­
ed, which is a welcome and healthy sign. 
Prices all round are low this year. This 
is particularly noticeable in alsike 
clover.

Quality and Quantity
Explain the Prestige of

Clark’s Pork and Beans
In Chili Sauce.

You See Them EVERYWHERE.

CAPSTAN BRAND
High-grade Tomato Catsup

Put up in 10-oz. and 20-oz. bottles of a new design, and is 
very attractive.

This Catsup is far superior to many others and is giving 
perfect satisfaction.

Ask your wholesale grocer for it or see our travellers' samples.

The Capstan Mfg. Company, Toronto, Ont., Can.

J GRATEFUL.
COMFORTING.

IN K-LB. LABELLED TINS. 14-LB. BOXES.
Special Agents for the entire Dominion, C. E. COLSON A SON, Montreal, 

i. Neva Scott,, E. 0. ADAMS. Halifax. I» Manitoba. BUCHANAN A GORDON. Wle.lp.s,

THE MOST ^ A
NUTRITIOUS.

ATfSVjgl

THE MOST DELICIOUS PRESERVE THE WORLD PRODUCES

cevlon GUAVA JELLY
Wholesale in 12-doz. cases, $1.37 per 
doz., delivered in Montreal. Special 
quotations for large quantities. 
Drafts at 6 weeks' sight drawn against 
all shipments.

(ADAMS PEAK BRAND)

WRITE FOR SAMPLE TO In lib. tjnS
Dudley Warren, Plast^™8,,lk Haldumulla, Ceylon

Genuine Pratts Astral Lamp Oil
Sold in all countries and recognized as the highest grade oil manufactured.

WHOLESALE ONLY
THE QUEEN CITY OIL COMPANY, Limited, - TORONTO, ONT.
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6 interesting lines.
Molasses. - We are taking orders for new, strictly choice Barbados 

Molasses, f.o.b. Montreal. Carload lots at special rates de­
livered at any point in Ontario and Quebec, at special freight 
rate from St. John, N.B. Don’t buy before getting our prices.

Just received a car of LABOR choice 
Evaporated Apples, bought before the advance, which we are 
offering at interesting prices. We are in a position to sell 
these at right prices.

Evaporated Apples.

Rice. We tire still taking orders for Rangoon and Patna Rices for 
delivery during April and May at special prices. We guar­
antee these prices against decline. You have every­
thing to gain in placing your orders now as prices are expect­
ed to go higher. Write us.

Gallon Apples.
sellers now.

Fine quality. Particularly good and seasonable 
Prices will please you as well as the quality.

Tomatoes. There will be a shortage before new pack can be ready. We 
have best assortment and brands and can defy competition. 
Try us.

Brandy. We are taking orders for Ph. Richard’s fine Brandies, de­
livered on arrival of direct steamer. Special prices for quantity 
orders.

La|>orte, Martin & Cie.
Wholesale Grocers, Wine and Spirit Merchants,

Montreal
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SHREDDED 
WHOLE WHEAT

BISCUIT » TRISCUIT
SCIENTIFICALLY-PREPARED FOOD 
MADE OF THE WHOLE WHEAT.

Shredded Whole Wheat Biscuit—A stan­
dard all-day cereal served with milk, 
cream, or in combination with fruits, 
preserves or vegetables.

Triscuit -The New Cracker. Served with 
soups as a crouton, or as a successor to 
crackers when served with cheese.

For information and prices address...

me NATURAL TOOD COMPANY,
32 Church St., TORONTO, ONT.

NOTE.— I ell your customers that heating the BIS< UIT and 
TRISCUIT in a «arm oven before serving will renew their crispness:
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JELLIES

lùÜfe.

Finest
English
Flavoring
Essences

. I* or Uuality and Price 
SUTTON’S Essences are
unequalled by any now on 
the market.

They stand absolutely 
in the front rank.

ESPECIALLY 
when they 

are particularly 
pleased. People 
are pleased with 
our J ams and J ellies 
because they have 
that peculiarly

Delicious,

Wholesome,

Home-made
taste that is so 
often wanting in 
the factory pro­
duct.

53 £

Shipments now on the way

MR. D. H. RENNOLDSON
MONTREAL.

LARGEST FACTORY OF 
ITS KIND IN CANADA.

THE 0Z0 CO
LIMITED

S.milSSg™ OSBORNE WORKS
■I London.
m

. to whom address all 
inquiries.

fi. f. SUTTON, SONS & CO., London, Eng.
Bell Telephone East 1344. 

Merchants 1849.

899350
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Maple Syrup
“ Cabinet ” Brand, ^
New Season’s — delivered at 
your station.

Buckwheat Flour
Packages to retail at io cents. 

A quick seller.

35 and 3*7 Front Street
BROS. & CO.,

TORONTO.

MONTREAL USES A MILLION EGGS 
A DAY.

11KKK aiv jut les.- than !lf),000 
ihizeii.- or 1.1.ISO.Ill II I eggs coli- 
simiecl in Montreal iluring the 

latter jiarl of Holy week. says llie 
Montreal Herald.

This almost inerednlons number re­
presents of eottrse the maxiliitilli eon- 
snmjition for any period of similar 
length during the year and it must be 
borne in mind Iliai people ordinarily 
eat more eggs during Lent than during 
any other season of the year.

The number of eggs eaten by Mont­
realers varies according to the time of 
year. 1‘or instance, it lias been com­
puted that in the nmntbs of May and 
■lune no less than 40,000 dozen eggs are 
daily put out of business. In June the 
consumption decreases to the healthy 
figure of J0.000 dozen daily and it con­
tinues on dwindling till the middle of 
August is reached, when it once more 
reaches the ligures of the preceding 
May. After September matters gradu­
ally become ipiieter and ipiieter in egg- 
doin until ' Easier time is reached when 
the egg rptestioii once more reaches a 
boiling point in almost every home.

A CANADIAN'S IDEA OF BERMUDA
1). COCKBIRN, Montreal, and 

m Kastern representative of Pugs- 
Icy, Dingman <X Co., Toronto, 

has just returned from a six weeks' trip 
to Bermuda.

“Canadian goods are not as much in 
evidence in the business houses as 1 
would like to have seen,” said Mr. 
Cockburn in an interview with The Gro­
cer, “though 1 did come across some” 
Canadian canned booths, Sjmcoe brand, 
and it did me good to see them. The 
general opinion of dealers with whom I 
spoke on the subject was that Canadian 
goods give splendid satisfaction, in fact

they please better than Cnited States 
packs. 1 am sorry to say, however, 
that sonic complaints were uttered as to 
misrepresentation of pack, etc., by cer­
tain Canadian manufacturers, and this 
policy can only do harm to Canadian 
trade. For instance, not enough care 
is being taken with our apple shipments 
and closer inspection should be made be­
fore shipping them. Some dealers stat­
ed that our flour does not stand the 
climate as well as United States makes, 
but this defect can no doubt- be reme­
died by Canadian millers paying closer 
attention to the proper blending. It 
struck me as decidedly unpatriotic that 
the British garrison stationed on the 
island should be supplied with American 
eatables. Canada ought most certainly 
to supply British soldiers with food.

“Our imports from Bermuda are lim­
ited to potatoes, onions, bulbs and 
arrow root. I noticed a singular condi­
tion of the potato market when there, 
namely, that Bermuda merchants were 
buying Canadian potatoes in Halifax and 
sending tlieir own there, as they cod' 
get more for Bermuda potatoes in Hali­
fax and other Canadian cities than on the 
island, and it paid them to buy Canadi­
an goods.”

Mr. Cockburn expressed the opinion 
that with closer attention to that mar­
ket on the part of Canadian manufact­
urers and shippers, a satisfactory busi­
ness could be built up.

FLOUR AND FISH CONTRABAND 
OF WAR.

As the result of a recent conference 
between the Ministers of Marine and of 
Foreign Affairs at St. Petersburg, the 
following additional articles have been 
declared contraband of war : Provisions 
of all kinds destined tor the .Japanese 
army, including grain and fish products, 
beans, bean oil, parts of machines for 
the manufacture of weapons and am­
munition .

FRENCH CHAMBER OF COMMERCE
The following Montreal gentlemen, 

prominent in the grocery trade of Can­
ada, have been elected to till vacancies 
in the French Chamber of Commerce, 
Montreal : President, A. (’bouillon, of 
C. A. Chouillou <k Co.; secretary, A. K. 
Kevol, of Perrin, Frétés & Vie.; coun­
cillor, II. Jonas, of 11. Jonas A; Co.

THE GROCER’S HEAVEN.
Last evening 1 was talking 

With a grocer aged and gray,
When he told me of a dream he had,

1 think ’twas Christmas day.
While snoozing in his ollice 

This vision came to view,
For he saw an angel enter,

Dressed in garments white and new .
•Said the angel, “J’m from Heaven:

The Lot'll just sent me down 
To bring you up to glory

And put on your golden crown.
You’ve been a friend to everyone, 
Arid worked hard, night and day ;

) on’vk supported many thousands 
AndSbauV few received your pay.

“So we want you up in glory 
For you have labored hard,

And the good Lord is preparing 
Your eternal, just reward. ”

Then the angel and the grocer 
Started up towards glory’s gate,

But when passing close to hades 
The angel murmured, “Wait —

“I’ve a place I wish to show you;
It’s the hottest place in Hell,

Where the ones who never paid you 
in torment forever dwell. ”

And behold the grocer saw there 
His old patrons by the score.

And, grabbing tip.a chair and fan.
He wished for/ nothing more, 

lie desired to sy and watch them 
As they’d sizzle, singe and burn ;

And his eyes would rest on debtors.
Whichever way they’d turn.

Said the angel, “Come on, grocer, 
There are pearly gates to see.”

But the grocer only muttered,
‘ ‘ This is heaven enough for me. ’ ’
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Were You Surprised?
These are the Figures $ ,

My Imports of Tea for two months, Jan. and Feb., 1904,

885,586 Lb*.
Total Imports of following cities for 12 mos. ending Jan. 30, 1903 :

Montreal, 
Toronto, 
St. John, 
Hamilton, 
Halifax, 
Winnipeg, 

(Vancouver, 
Ottawa, 
London,

5.832,125 lbs. 
4.975.278 
4 448,942 
1,686,004 
1,594.620 
1,328,300 
1.313.700

983 487

809,819

About three months ago a firm in Ontario cancelled an 
order which had been given one of my travellers, and gave as a 
reason, when my traveller called again, that “They thought it was 
a mistake toouy from such a small firm.”

They gave the order to a wholesale grocery firm.
How many wholesale grocers sell as much tea in a year as I 

sell every month—can't be very many. Total imports into Canada 
>t two years have averaged less than 2,000,000 lbs. per month. 

Worth thinking about.

T. H. EST A BROOKS
Tea Importer and Blender, - ST. JOHN, N. B.

Branch Offices: TORONTO, WINNIPEG. / "

il
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Wind<yw »nd Interior Displays Timely Hin,s ,

and Suggestions

A Breakfast Food Window.

A
\ KK1 .striking and yet simp 

l\ constructed window is 
tin- "(Quaker Oats" display 
built by Sydney I lea Id for 
Dim II Ross A Co., \ ic- 

I otia. li f1 All through the Winter 
there have been hundreds of arrange­
ment s oi breakfast foods, every grocer) 
store having its half dozen or so. hut it 
must he admitted that very few of them 
liaj'e been worthy of the space, and cer­

tain it is that the great majority have 
attracted no attention whatever. Too 
many window dressers have been satis- 
lied with a simple design of stacking, 
showing perhaps considerable ingenuity 
in t he shapes of the stacks; hut the pub­
lic is tired ol sut h effects as can he ob­
tained in this way. and various little 
"wrinkles" must be* worked in to add 
interest.

In his window Mr lleald has shown 
that he appreciates this fact lie is a 
hi in believer in one line displays, a

necessary belief for the most successful 
window dresser to hold, hut he also 
knows that there are just as great pos­
sibilities for effect in the one line win­
dow as in that which includes any num­
ber of lines. The ordinary style of 
slacking is carefully avoided, as this 
has long since ceased to attract, and a 
square outline design—straight stacking 
at the hack and sides—has been substi­
tuted instead. I'liis alone is preferable 
to triangular or eiieular forms, its very 
plainness anil symmetry of design and

lleald for IJixi H. Ross & Co. Victoria, B.C.

lettering on the boxes being odd in ef­
fect. But the dresser.of this window 
was not yet satisfied. lie procured 
from the farmers who called at the 
store a sheaf of oats, and worked this 
into the display in such a way as to 
make a really surprising improvement. 
Two sheafs are placed in the centre 
sides, anil surrounded at their bases 
with boxes of the food, presenting much 
the appearance of growing trees. Sever­
al smaller whisps of the grain are placed 
in other elïective* places.

as

Simple as it may seem, the two ail 
verlising pictures hanging over the hack, 
one on each side of the large central 
card, add very much to the general ef­
fect by taking off a possible stiffness 
and monotony; the large signs hanging 
down the sides, visible only partially on 
one side, are also of value for the same 
reason.

Mr. lleald does his own sign-writing 
and the result is a credit to him. Too 
few window dressers attempt this, or 
when they do, produce very rough work, 
often with an idea that having had no 
experience, and considering themselves 
no artists in this respect, they think it 
useless to endeavor to do neat work. 
The lettering in this window is not on­
ly neatly done, hut has an individuality 
that does not appear in the stereotyped 
signs so often used. The window 
dresser who does his own lettering oil 
hand has a great advantage over the one 
who sticks to made-up letters, since lie 
has any variety at hand and each pos­
sesses the attraction of Ireeness of out­
line and style. A large sign struck oil 
from prepared letters has no message 
for many people, although it is valuable 
as compared with no signs.

The large overhead sign is attractive 
on account of its pictures, lettering and 
the arrangement of the oats. The low­
er central signs are interesting because 
of the well known cuts of faces having 
the smile that won't come oil'. Klee 
lric lights down the sides of the win 
down, which is Sx 11 feet, make the ar­
rangement a good one for night use.

Possible improvements might have 
been made by using frosted incandescent 
lights, as they make the light softer anil 
more agreeable when exposed to view; 
the floor would have been perhaps bet­
ter if the solid tilling had not been used, 
hut instead a few small stacks or at 
rangements of the packages over a yel­
low or red crepe paper foundation, and 
the word “for” in the lower sign would 
look more in place if printed after 
“pkts,” although the idea in using this 
position is plain.

Mr. lleald considers that the window 
dressing adopted by his firm is a prom­
inent cause of the success of the busi 
ness, and says that he has obtained ex 
cellcnt results from this department.

A Breakfast Food Window—By Sydney
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The Roof
Gets the Worst of it |

There is no shelter for it—it shelters 
the rest from the force of the elements.

That's why you need the very best 
shingles, no matter where else you 
stint. - ■*

Eastlake 
Steel

"X Shingles
are absolutely Fir**, Lightning, Rust and 
Leak proof, and easy to apply. They’ve 
been proved long since the most reliably 
l»ei feet and long lasting kind you can find.

(ialvanized or Painted.

The one kind that always satisfies.

THE.

Metallic Roofing Co., Limited
TORONTO, MONTREAL, WINNIPEG.

Merchants Who Buy Hides
I imrchu.se Hides, Cult skins. Sheep Pelts, Tallow und 

Bones. I pay spot cash, full market values, freights, customs 
thargea. I want an agent in every town and village in 
l 'unada. I furnish the money and keep my agents fully 
posted. Write me for fuller particulars.

CARROLL S. PAGE, - HYDE PARK, VT.

Orlan Clyde Cullen, C.E.L.L.M.
Counsellor at Law U.S. Supreme Court. 
Registered Attorney U.S. Patent Olllce.

U. S. and Foreign patents, Caveats, Copy­
rights and Trade Marks. Military and 
Naval inventions a specialty. Address,

Box 264, Station G., Washington, D. C.
CUN SHOP and MODEL SHOP, 

Warren White Sulphur Springs,
Totten P. O. Virginia.

CANADIAN POULTRY.

I^Xl’OliTKKS of, ami dealers m |«ml- 
try are of the opinion that high 
priées for poultry will rule dur­

ing the next live or six years a I least, 
says the Trade Bulletin. They hase their 
ideas on the belief that Canada will not 
produce sullieient for her home and ex­
port reipiireiiientsJ for some years to 
collie. One of the largest exporters of 
poultry in the West, who contracted to 
deliver Ô.IMMI turkeys lo an Kiiglisli linn 
a I 7 l-2il per lit during the past season, 
liudiiig lie could realize a liigliyi prim­
al home Ilian lie hail sold them for. 
rallied I he linn on I lie oilier side as fol­
lows: “Can do heller here, offer l-2il 
per III. lo railed eonlrael.” This offer 
was 'accepted, and the shipped remitted 
ahottl .f.’idt1 hy return, and made more 
money hy the transaction than if lie had 
tilled the eonlrael. There is not only 
an increasing demand for poultry in 
Ontario. (Quebec and the Maritime Pro­
vinces, Iml Manitoba, the Territories 
and British Columbia take much larger 
i|imnlilies every year. I luring the past 
season Ontario shipped 22 ears of dress­
ed poultry to the Western provilives. 
Considerable ipiautities of turkeys were 
also purehased alive and shipped hy 
Arne rivan I divers to Bultalo and other 
American points adjacent to I lie Ontario 
boundary. The poultry train- is des­
tined to become one of iiiuvli greater 
importance than it has been although it 
lias made considerable progress during 
the past two or three years. It is be­
lieved in the trade that it will lie a long 
time before the price of turkeys will 
again lie down to 8c and !lc per Ih. and 
chickens lo lie and 7c per III., as they 
used to he a few years ago.

AGRICULTURE IN BRITISH COL 
UMBIA.

Olive more British Columbia is living 
heralded-as the paradise of the Western 
farmer. This time it is Princeton, situ­
ated in central British Columbia, where 
it is claimed Spring wheat grows to per­
fection without irrigation, as well as 
wheal, oats, barley and rye. Potatoes 
are said to grow to a prodigious size, 
averaging eight to ten tons per acre. 
Cabbages weigh from twenty to twenty- 
live pounds and cauliflowers from four 
lo eight pounds. Apple trees planted 
in BHII lion- fruit in I fill.'I and small 
fruits thrive cipially well. The same 
district moreover is particularly well 
adapted for dairying.

| CONDENSED OR “ WANT”' 
ADVERTISEHENTS.

Advertisements under ihis heading, ac. a word 
first insertion; ic. a word each subsequent insertion 

Contractions count as one word, but five figures 
(as $i,ooo) are allowed as one word.

Cash remittance to cover cost must accompany 
all advertisements. In no case can~this rule be 
overlooked. Advertisements received without re­
mittance cannot be ackn iwledged.

Where replies come to our care to be forwarded 
five cents must be added to cost to cover postages]

AGENCY WANTED.

A Sl-I 1 rCII (M'.N I I.KM AN. aged |S. at present 
™ representing large Dutch manufacturer all 
over Scotland, wishes first-class Canadian linn to 
represent in specialty suitable lor grocery trade 
lies! references, security, etc. ( mimuniva té 
" Grocery, ' c/o. Street's, <o Cornhill, London 
Kng. (,4)

\X/ AM hl>.—A Processor fur a Canning Factory 
with the latest up-to-dale machinery, having 

a capacity of three million cans, consisting of Corn 
Peas. Tomatoes and Beans, all kinds of Fruits aniL 
Vomato Pulps and Ketchups. Applicants must 
understand Pipe Fitting and Can Making. No 
one need apply without the highest references as 
to his capability lo handle such machinery and to 
pack tiie above line of goods A rare chance for 
a first class man. Married man preferred. Address 
fiie Uhl Homestead Canning Co.. Piclon. Ont 
Can. (U)

FOW SALE

MO FAKE -Town and City right for preserving 
11 rKg5 hy a first-class process . no cold storage 
needed. Circular for your address. Box ii8. 
Canadian Grocer, Toronto. (14)

THREE 1 HOI SANI)—Fifty barrel sifter re lier 
1 mill : natural gas and wood for fuel. G. A. 

Graves. Hepworlh. /f,

K)D paying cake, bread and confectionery 
V-J business ; within 50 miles of Toronto $i 000 
wdl buy the plant. Kobt. Watson Co . Toronto, (f)

SITUATIONS WANTED.
AS grocery clerk ; capable taking charge ; refer- 
rl ences. Box 81. Orillia. (f)

C l VUATION as assistant miller ; good stone 
u dresser ; good references . would take charge 
of small mill. Toronto Newspaper Agency, 
Guelph. * < f x

D A K h. k Dread and cakes; experienced in 
^ catering. Burtch, 3 Fine street. Kingston, (f)

^ HKKSEMAKLR’S assistant wanted ; one
^ year's experience preferred. Thompson 
Bros., Laurel, Ont. /f\

HOVSEVLEANING TIME will s.h„. b. hvrv. ami 
you hail hotter see about getting your sto.-k ot

Clevela^ Wall Paper Cleaner
Retails in 1-lh. tins. i"ic.

UEO. RIDOUT & CO.,
77 York St., Toronto.

Reliable Goods Pay to Handle.
It does not pay, and in any cas^ is not nice, 

to sell your customers Bottled Water for Am­
monia—give them value- Harvey’s Domestic 
Ammonia is full strength and chemical!\ pure 
always.

JOHN C. HARVEY,
Manufacturing Chemist, Tod mord eu, Ont.
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Perfection Cocoa (Maple Leaf Label) 
Royal Navy Chocolate, Queen’s 
Dessert Chocolate, Chocolate

GROCERS and 
GEL-O.

Cream Bars, Cowan’s Cake
Icings, Chocolate, Pink, Lemon Color and WhiteGel-O is the new dessert. 

A gelatine powder the 
host ot' the sort. Cowan’s Swiss flilk Chocolate, 

Famous Blend Coffee, etc., etc.roll table. Sell it. 

Send for sample.
Are the standard goods for purity and excellence

THE CANADIAN GELATINE CO
52a5 JO Front St. W.,

TORONTO. CANADA
Manufacturera

THE COWAN CO.. Limited

An 
Irresistibly 
Delicious 

Confection
THE ORIGINAL

Gives 
Eating 

Chocolate 
a New

^^^^^WtvwwwvvwvvvvwvvwvvvwwvvvvvvwvvvvwvvvvwVJ^^^^^^WF Meaning
MADE IN VEVAY, SWITZERLAND-FOR EATING ONLY.

A Wholesome Food, Especially Nourishing and Sustaining. Recommended for Invalids and Persons of Weak Digestion.

Push Peter’s. The Original. Other Brands are Imitations. Send for Sample.

LAMONT, CORLISS & CO., Agents, 27 Common St., Montreal

“ MADE IN CANADA ”F
F
F
F
F
F
F
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F
F
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F
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^OTT’s
DIAMOND ^ 

CHOCOLATE.^
îx. JOHN.P MOTT8.CO/

HALIFAX,NS. ^
ESTABli<,m£C ^0844^

F"

-Mott’s Diamond Chocolate 
for eating is unequalled. 
Mott’s ELITE is the finest 
cooking chocolate made or 
sold in Canada.

Both these lines-show you 
i good profit, and will 
please your customers.

Ask your jobber for these i reliable 
Canadian goods.

JoHn P. Mott C0L Co.
HALIFAX, N.S.

SKLLINC AD ENTS :
J. A. Taylor, 

Montreal.
R. S. Mclndoe, 

Toronto.

*
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QUALITY
QUANTITY

are our watchwords which always have 
—and always will govern us in the 

-manufacture of

EAGLE
BAKING POWDER

Write for sample and have it tried in your 
own home, and we are certain you will 

—ever after push EAGLE brand.

THE"

Eagle Manufacturing Co. 
Montreal.
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V Biscuits ^ Confectionery *
A Growing Business.

Till'] While Candy Co, St. John, are 
making important extensions. In 
order to meet the growing trade in 

the West, and keep up with the demands 
for their goods in the Maritime Pro­
vinces, they have inereased their capi­
tal stork to *75,000, and are equipping 
their factory with the latest machinery. 
At a meeting of the company the fol­
lowing were elected as directors : T. 
While, T. F. White. .1. H. Tabor, A. 
.1. Nickerson and S. 15. Bustin. At a 
meeting of the directors Thomas White 
was elected president, J. H. Tabor, 
vice-president ; T. F . White, treasurer 
and manager: W. White, superintend­
ent, and S. K. 11 u list in. secretary.

New Chocolate Factory for Winnipeg.
Of late years a large ipiantily of high 

glade chocolates have been imported 
from across the line and from Kastern 
institutions and there has been a stead­
ily increasing demand here for the class 
of confectionery known as hitter sweet 
chocolate. Macnali A Bober!s. in con­
junction with T. J. Leary, who is an 
expert in the bitter sweet chocolate 
manufacture-, and who has had large ex­
perience with this class of goods in the 
Stales, have inaugurated a company 
under I he style of the T. J . Leary Vo. 
and have opened a factory in \\ iuuipcg 
for the manufneutre of high-grade cho­
colates.

Young Traveller Gone West.
W. V. Mooney, an energetic and suc­

cessful young traveller who has for the 
past year been travelling in the Last 
for the Mooney Biscuit & Vainly Vo., 
has been transferred to the firm’s West­
ern branch at Winnipeg, where he will 
take full charge of the city order de­
partment.

American Biscuit Trust.
■ According to rumors in circulation in 

New \ ork an attempt is being made to 
form a combination among a number of 
inde|ieudeut biscuit manufacturers to 
regulate prices and discounts to the 
tiade. According to the rumor the 
scheme is being conducted along secre­
tive lines, and there is a disposition on 
I lie part of those who are supposed to

be interested in the combination to keep 
the matter very quiet. By some of the 
independent manufacturers, however, 
the report has been denied.

Progressive Confectionery Firm.
The Mooney Biscuit & Candy Vo., 

Winnipeg, are now located on the ground 
•hior of the Scott Memorial Hall, at 211 
Princess street, having found their 
former quarters at 1011 King street in­
adequate to answer the growing de­
mands of business.

American Gum Factory in England.
I mlaunted by the monumental I a il tire 

ol Americans some years ago to educate 
Knglishmen in the chewing habit, the 
\ aukee chewing gum combine are re- 
porled to have completed arrangements 
lor lhe establishment in the heart of 
London, hug.. of a factory where the 
various brands ol chewing gum will he 
manufaet tired.

Notes.
M . Lees A Son, Hamilton, have ...... -

ph'tetl their new bread and cake factory.
Another linn which is feeling the el- 

led ol lhe "growing time" is the 
Vowatt Company, manufacturers of co­
coas ami chocolates. Toronto. Tenders 
are now being asked for a large addition 
to their present building which will lie 
equipped in the latest approved man­
ner.

BANANA COFFEE THE LATEST 
IMITATION.

'T'llK latest novelty in the way of an
1. imitation coffee, called by the in­

ventor "banana coffee.” is made 
of dried bananas.

I he claim of the inventor is that ban­
anas dried and prepared according to 
his method have all the rich flavor of 
genuine coffee. Bananas grown in 
Mexico and South America are used, and 
are evaporated on the spot. The pro­
duct is then shipped to Philadelphia, 
where it is again evaporated, roasted 
and ground. The finished “coffee” has 
no particular coffee flavor in the ground 
form, hut simulates coffee in the cup.

crispy, appetiz­
ing quality of

is no accident. It is 
<t n assured result. 
But it takes infinite 
care and the closest 
attention to make 
these Sodas, the per­
fection of Soda Bis­
cuit making.

Grocers, orde r 
“I’kkkkvtion.” Your 
Soda Biscuit sales 
increase.

tf-lb. cards or tins.

THE. Mooney 
Biscuit & Candy 

Company
LIMITED,

Stratford, - Canada.

Two Good Reasons
\AZ fry CHASER 

___SOAP
, Does the Work

BETTER VALUE TO YOUR CUSTOM- 
ERS AND MORE PROFIT FOR YOUR- 
SELF. ORDER A SAMPLE CASE 
DELIVERED. p. o. b«* ivi.

The Duncan Company 
of Montreal.
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PURE GOLD 
TALK.

No. II.

“READY FOR USE”
Time was—-not so very 

long ago either—when most 
of the work of preparation 
had to be done in the kitchen. 
Nowadays manufacturers 
have a kitchen, and do a 
great deal of the “ getting 
ready” work.

PURE GOLD 
ICING

—ready for use—is an ideal 
preparation.

Of course, it has been 
imitated—we can’t help that 
—but the Pure Gold excel­
lence, the Pure Gold thor­
oughness and quality are 
not so easily attained.

These Icings come in fla­
vors — Chocolate, Lemon, 
Kernaline, Maple Cream, 
Caramel, Pink, Canary, 
White, Almond and 
Orange.

These are packed in 3- 
doz. cases, or 1 doz. counter 
cartons in 6, 12 or 24-doz. 
cases - assorted as desired.

THE

Pure Gold Mfg. Co.
LIMITED

T o r o n "t o .

A GLASGOW VISITOR.

J
Kl LLKRTON, of Rowat A Co., 
# Glasgow, Scotland, was a visitor 
to Montreal this week. Mr. Kill A 
erton is making a commercial lour of' 

Canada and intends visiting all the 
larger cities and business centres. In 
the course of an interview with a repre­
sentative of The Grocer, Mr. Kullerton 
expressed himself as highly pleased with 
the reception his company’s goods had 
received at the hands of the Canadian 
trade during I he past few years, and as 
confident that the future prospects 
would he still brighter Speaking of 
trade with Canada, Mr Kullerton, who 
In the way is an ardent supporter of 
the Chamberlain preferential itlea, ex­
pressed tlie hope that business between 
Great Britain and Canada would in­
crease to a satisfactory extent. “Since 
Canada has given us a preference in her 
markets and held out the hand of com­
mercial friendship it is no more Ilian 
right and proper that we should meet 
her in the same spirit ” Mr. Kullerton 
will also \isit Ottawa, Kingston, To 
nuito, and other Western cities, in com­
pany with A Snowdon, of Snowdon, 
Korlies A Co., Montreal, who are repri­
sent at ives ol Rowat A Co

BAN ON CANNED GOODS FUTURES.

I''HE entrai committee of the Cook 
County, III., retail grocers and 
market men has adopted a set of 

resolutions against the buying of can 
lied goods I tit.ties, which lead as fid 
low s :

“Whereas, I lie grocers of Chicago 
have suffered greatly the last few years, 
on account of I lie so-called future orders 
placed for canned vegetables, fruit, lisli 
and other items, the packing of which 
in their nature depends on the elements 
and crop conditions, and
“Whereas, it is forestalling provi 

deuce to buy tin- products of a crop at 
a fixed value scarcely before the seed lias 
lieeji planted in the ground, and
“Whereas, it has been the experience 

cl the grocers that goods that favored 
lIn- retailer have been withheld, and 
such as favored the jobber been forced 
on him, and where such orders were 
tilled, tlie delivery of undesirable stock 
was generally liberal and early, I lie de­
sirable lots, late and meager, and

“ Whereas, the retailer was thus 
obliged to carry a large amount of slow- 
selling goods 1 In- whole year, unless he 
would saeriliec I he nrolit by cutting I lie 
price, which proceeding would result in 
loss to himself and competitors, and 

‘1 Whereas, the placing of such orders 
in its action and results has the essence

ûti

of gambling in it, which is foreign to 
our honorable, toilsome calling, there­
fore, be it

“ Resolved, That we will in future 
abstain from placing any such orders, 
also instruct our central committee de­
legates to work for uniform action on 
same matter throughout the city. ”

Retailers who have had much exper­
ience in buying ‘‘canned futures” have 
learned that when the pack is poobubey 
cannot gel I heir contracts tilled, nut 
w hen I he pack is large they can get all 
they want. However, they cannot 
change the contract when it is against 
I hem as the packers can. It is so much 
a ease, “Heads I win and tails you 
lose, that retailers fee I like demanding 
an even deal.

WORLD’S COFFEE PRODUCTION 
THIS YEAR AND NEXT.

The following is a European table of 
the world’s coffee production :

Brazil, Bahia Other
Total & Victoria countries
lugs. Bags. Bags.

1897-98 — II .332.000 4,846,000
189899 ............i3.723.OOO 9,288,000 4.435,000
1899-00 ... .........l4,OS2,O0O 9,665,000 4.387,000
1900-01... .........14,966,000 11,178.000 3.788,000
1901-02 —... : .19,004,000 15,31:8.000 3,646,000
1902-03 —.. . 17.685 000 13,386.000 4,296 OOO
1903-0.4... .........15,730,000 11,380,000 4,350.000
190405... 10.875,000 4,113,000

The figures for 1903-01 and 1004-06 are
estimates.

OPEN UP TRADE WITH 1CUBA.

W. .1. Ryan, of II avaua. Cuba, has

written 1 0 1 In* Mayor ol Toronto, ‘advo-

eating e loser trade relal inns fiet ween

Canada and that country. Nova Scotia 
lias now supplied I lie Cuban market with 
potatoes lor years and Mr. Ryan thinks 
a more important trade could he open 
ed up with Cuba than with Mexico or 
I he British West Indies. At present 
the steamship line to the West Indies 
subsidized by I lie Canadian Government 
touches at Santiago only on the way 
down, but it is suggested that a regular 

'steamship service between the two 
countries would be a profit able invest 
men!.

Belshazzar beheld the writing on the 
wall.

“ Maybe it's only the name of a new 
breakfast food,” be .faltered, trying to 
be brave.

Eater interpretations, however justi 
lied his worst fears. New York Sun.
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SPRING IS COMING.

VAN HOUTEN’S COCOA
Is absolutely the mbst Wholesome Spring Beverage.

Please make this known to vour/ customers.

___ ■ ■ L. Watt * Scott, - TORONTODominion Agents j foATT ScoTr * Goodacre • MONTREAL

MOLASSES
New Crop 1904 

Barbados.

We have just landed a small lot of 
the above which is very choice No. 
i quality. We can offer it at a low 
price. Send for sample.

The Dominion Molasses Go.,
Limited

liALITAX NOVA SCOTIA.

GOLD MEDAL

THE WALTER M. LOWNEY COMPANY, N 447

Received 
Highest Award

The full flavor, t he dclinkis quality. the absolute purity of Lowney's Cocoa «lis 
tinguish it from all others. It is ;i natural product; no “treatment' with alkalies 
nr other chemicals ; no Hour, starch, ground cocoa shells or coloring matter; nothing 
hut the the nutritive uml digestible product of the choicest Cocoa IV ans A quick 
seller and a profit maker for dealers.

T Comm kiwi xt. stkekt.
BOSTON. MASS.

^ \..

Would you like to increase your trade? 
You can do it by selling our goods.1,

THE CANADA BISCUIT CO., LIMITED
King and Bathurst Streets, TORONTO,King St. West and Bathurst St. Can pan our Works.
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BRITISH COLUMBIA PROGRESS.
'I "HAT tlic <’iiiuiiliiin l'iifitic Haihvay 
1 has decide,I to inn |wo trans­

continental trains daily from 
Montreal to \ anvouver is lint au­
nt her sian of tin- development of tlie 
West, and of the great increase in the 
travel between Kastern and Western 
Canada. ISritish < 'olumliia is rapidly 
becoming an important part of Canada, 
in touch with everything commercial, 
financial and political, which interests 
Canada a.- a whole. Professor (loldwin 
Smith has doubled if the West has any 
interest in the Hast. Two transcontin­
ental daily trains would seem to indi­
cate that the interest is mutual and 
rapidly developing.

The population of British Columbia, 
according to the Census of 1901. is 
17.8.ti.">7. of whom over dll per cent, are 
males. This population, classified ae* 
cording to birthplace, is as follows :
British Columbia ................................ Ü9.ÜS9
Other Provinces ........... •..................  40.1 till
British Islands .................................. .'tlt.lidd
British possessions ......................... 1.844

Total British ................................... 1J2.0SÔ
foreign Born ..............................  40.] 10
Not <liven ...................................... 492

Tot al........................................... 17S,(».’)7
British Columbia is British and Can­

adian in every sense of those terms. Of 
the foreigners 14..T7(i were from China 
and 4.Ü1Ü from Japan.

The \ alue of the gold annually mined 
in British Columbia has grown from a 
lew thousand dollars to over live mil­
lions. I he value of 1 he silver to over 
three millions. I he copper and the coal 
to over live millions each. The total 
mineral production in 1901 was $20,001).- 
000. and for 1902 about two and a half 
millions less. The value of I he agri­
cultural property is over thirty millions, 
and lie products in 1901 were valued 
at over six millions, a return of 19 per 
rent. ou l he invest ment .

NOTES FOR GROCER.
!.. J . Alliugliam. < 'ambellton. N.B.. 

has started in the grocery business.
A. T. Hinton. Bathurst. X.B.. has 

added a grocery department to his busi­
ness.

K. Ballant, grocer. Moncton. N.B.. 
has sold his business.

Millers Bus.. butchers. Newcastle. 
N.B.. have made extensive enlarge­
ments and improvements in I heir pres- 
■ nt premises and will utilize their extra 
space for a first-class grocery. 'this 
department of I heir business w ill be 
opened in a month’s time.

VOIR ADVERTISEMENT
that is now running in your local 
paper is it bringing results? If not, 
there is something wrong. You 
should have a copy of the book en­
titled

One Hundred Good Ads.
for a grocery store. It is full of 
bright, valuable suggestions for 
writing retail ads. It costs you one 
dollar and it’s a good dollar’s worth.

The Canadian Grocer,
Toronto Office: lO Front St. E.

40 HIGHEST AWARDS 
In Europe and America

Walter Baker & Go. Ltd.
The Oldest and 

Largest Manufacturers of

PURE, HIGH GRADE

COCOAS
AND

CHOCOLATES
No Chemicals are used in tlieii 

manufacture.
Their Breakfast Cocoa is ah 

solutely pure, delicious, nutritious, 
and costs less than one cent a cup 

Their Premium No. 1 Chocolate, put up in Blue 
Wrappers and Yellow Labels, is the best plain 
chocolate in the market for family use.

Their German Sweet Chocolate is good to cat and 
good to drink. It is palatable, nutritious, and healthful ; 
a great favorite with children.

Buyers should ask for and make sure that they get the 
genuine goods. The above trade-mark is on every 
package.

Walter Baker & Co. Ltd.
Established 1780.

Dorchester, Mass.
Branch House, 12 and 14 St. John St., Montreal

Trade-mark.

TRUCKS
for Warehouse 

and Factory.
Save You Money 
Do Men's Work 
Draw no Salary

Our Trucks are guaranteed satisfactory.
Turn in their own length.

MADE iy CANA DA.

H. C. Slingsby for Canada.
Factory,

Ontario Street,
Temple Building,

MONTREAL

BUY

Star Brand
COTTON
CLOTHES
LINES
- AND -

COTTON
TWINE

Cotton Lines are as cheap as Sisal or Manila 
and much better.

For sale by all Wholesale Dtaleis 
S-e that you get them.

sj.sj.sjU JjesjeJk» Jk»die »V
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YOUR ATTENTION
is directed lo it few SNAPS we itre offering for the next few days. 
If you are interested act quickly.
We dropped onto a bunch of CANNED CORN, quality guaranteed. 
No more than 10 rases to one customer. They are yours at Hue. 
per dozen.
We still have a few 1902 Cold Storage Mat Figs left at 2c. per pound. 
JAPAN TEA A crackerjuck to retail at 85c. Cost you 19c. per 
pound.
CEYLON HYSON TEA A beauty to retail at 25c. Cost you 
19c. per pound. ,
Ask for samples.

The R. & J. H. Simpson Co.,
WHOLESALE GROCERS AND TEA IMPORTERS,

Guelph, Ont.
i-
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MANUFACTURERS’ AGENTS AND BROKERS.
TORONTO.

W. Û. PATRICK & CO.,
AGENTS AND IMPORTERS.

29 Melinda St., • TORONTO

W. G. A. LAMBE & CO.
TORONTO.

Grocery Brokers and 
Agents.

Established 1685

WEST LORNB.

BEANS. Hand-Picked Beans a 
specially. Can ship 
in Jute Bags, Cotton 

Bags, or Barrels, to suit customers. Good broker 
wanted to represent me.

J. G McKILLOP, - West Lome. Ont.

QUEBEC, P.Q

i. P. THOMAS
GENERAL AGENT AND 

COMMISSION MERCHANT.
25 ST. PETER STREET.

QUEBEC.

œmsaaæœææœmeææMœcœemé»

VICTORIA, B.C.

THE ORIENTAL TRADE.
Manufacturers and Shippers interested in this 
trade should correspond with us. We have 
facilities for doing this class of business second 
to none. We maintain Mr. A. R. Tufts, at 
Kobe, as our direct representative in the Orient.

R. W. Clark 4 Co., Brokers, Victoria, B.C.

To Manufacturers’ Agents
l

Tub Canadian Grocer has en­
quiries from time to time from manu­
facturers and others wanting repre­
sentatives in the leading business 
centres here and abroad.

Firms or individuals open for 
agencies in Canada or abroad may 
have their names and addresses 
placed on a Special list kept for the 
information of enquirers in our vari­
ous offices throughout Canada and 
in Great Britain without charge.

Address, Business Manager,
CANADIAN GROCER,

Montreal and Toronto.

VANCOUVER. B.C.

VANCOUVER, B. O
Importer» of...

Skinner’s Queensland Turtle Soup.
Sole Agent» for Canada.

Supply C.P.R. Company’s Cars, Steamer» 
and Hotels, and leading Clubs of Canada.

WINNIPEG.

Dingle ®> Stewart
WINNIPEG. - - CANADA.

COMMISSION BROKERS.

Excellent Storage Accomodation. 
Consign Your Cars to Us.

IF YOU HAVE AHYTHING TO SELL

lArH,X WHOLESALE 
v COMMISSION AGENTS 
WINNIPEG MANITOBA

EASTERN MANUFACTURERS
—AMD—

SHIPPERS.
All EYES are 

turned on

MANITOBA AND THE WEST.

WE
Represent some of the leading houses in

CANADA and the U.S.
INCREASE YOUR TRADE. WRITE US.

NICHOLSON A BAIN, WINNIPEG,
Wholeials Commission Merchants and Brokets.

BRANDON.

BRANDON, MAN.

Let Us Push Your Goods
WE ARE PREPARED TO

SELL GOODS,
STORE GOODS,

DISTRIBUTE FROM CARS 
AND MAKE COLLECTIONS.

THE MANITOBA COMMISSION C0„
8. P. WIIaHON, Manager. 

CJoLif Storage in Connection. 
Promit Returns Made.

Limited

DEPARTMENT of ADVERTISING SERVICE

None so Blind 
As Those Who 
Won’t See.

The Canadian Iikockk van prove 
ol valuable assistance to the selling 
end ol any business which seeks 
trade among the grocers and general 
storekeepers of Canada.

We advance many plain, indis­
putable arguments to this effect.

And still there are some folks who 
can’t see it.

Some who can’t see Itoxv it’s going 
to pay them.

And won’t even invest a few dollars 
to find out.

Very few folks like this, hut we 
would like lev convince even them.

It we only could, we’d get a good 
deal of satisfaction out of it and 
we know they would, too.

Don't you liiink they’re blind to 
their own interests.

Here’s a paper that linds a wel­
come in every worth-while grocery 
from Halifax to V ancouver once 
every week-so can’t you see that 
an announcement of any interest 
must surely command some atten­
tion ?

The advertising columns of The 
(ikocBR provide about the best way 
we know of keeping in close touch 
with all the grocers of Canada all 
the time.

You can see value in a paper like 
this—

Can’t you ?

The Canadian Grocer
ay» ncuu st.,

MONTREAL.
is Front SI. E..

TORONTO.
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Easter Greetings 
to the Retail 
Fruit Trade.
\\ e tender you our best 
wishes we hope the 
fruit we sent for your 
I.aster Trade has been 
thoroughly satisfactory.

We’re Haxd-in-H anii 
with the Season—look 
at our I’kk k List for 
everything \i-:w — for 
the best valves.

25-27 Church St., TORONTO

THE CANADIAN GROCER

GREEN FRUITS

The

DAWSON Commission 
Co., Limited

FRUIT, PRODUCE AND
conmssiON herchants.

Cor. Market and TORONTOColborne Streets. 1 v

WE BUY
BRIGHT DRIED APPLES.
HIGHEST MARKET PRICES.

The W. A. GIBB CO.
6 and 7 Market St., HAMILTON

TWO SNAPS.
Extra Fancy Navel Oranges, all sizes, $3.00 
Lemons, Extra Fancy, 360's, $2.75 ; 300’s, 

$3.00.
You can make no mistake in ordering bananas now.

Bros. & 
Co.HUSBAND

Wholesale Fruit and Commission Merchants.
• t Colborne St., TORONTO

Phones—Main 64. Main 8428.

British Columbia Fruit.

T
HE Canadian agent-general in 

London. Eng., is pursuing a 
eutirse raleulaled to he in the 
interests of the province in 
directing 'attention to the 

capabilities of British Columbia for 
fruit raising. The experimental stage 
in the provincial fruit growing industry 
lias been passed, and it has now become 
a regular and remunerative business. 
The progress during the last few years 
has been great, hut there is a market 
for much more fruit than British Col­
umbia raises at the present lime. Willi 
the large in Mux of population into I lie 
Northwest Territories, it is dillicull to 
place any limits to the demand l'< r 
British Columbia fruit, while the home 
market is also steadily growing.

A Fruit Marks Bill in New York.

IE imitation is the sineeresl form of 
Mattery Canada may well lake it 
as a compliment that Senator 11 ill 

has lately introduced in the Senate of 
the State of New York a hill very much 
like the Dominion Fruit Marks Act. 
There is an additional clause in the New 
York bill re<|iiiring packages to he 
marked with the name of the place 
where the fruit was grown, Iml this 
clause js strongly opposed by I he trade 
who maintain that a large operator who 
repacks fruit brought into his sloiv- 
In use by the carload, and coming from 
dll or AO different shippers, could not. 
possibly comply with such stipulations.
I n regard to the bill I In* New 'I ork 
.Fruit man s (iiiide says : “It eonlliets 
with I lie Inter-Stale Commerce Law that 
forbids the passage of an act hindering 
commerce between various stales. Why 
Canada's law is a success is because it 
is a national law, but until such a law is 
passed in the Fnited States, the mer­
chants in surii states in which such a 
law obtains are at a disadvantage with 
the merchants of other stales. ’

Introducer of the Tomato Dead.
!.. M. Chanter, the man to whom Am­

erica is indebted for the luscious tomato, 
is dead at his home in .Jackson, Midi., 
at the age of 93 years. He was born 
in Malta and when lie came to America 
he carried some seeds o! what were 

«0

then known as “love apples.” the an­
cestors of the modern tomato. Of 
course, all the tomatoes in America did 
not spring from the seeds Mr. ( 'hauler 
brought across over three score of years 
ago. Since then other importations 
have bien made from Malta and else­
where. But the first tomato raised in 
America was by Mr. Chanter.

The Green Fruit Outlook.

\ I,READY the green fruit men are 
beginning to show increased signs 
of returning life after their pro­

tracted Winter sleep. Reports of an 
alarming nature are being circulated : 
for instance, fruit hints and trees are 
said to lie dead, and llie outlook for the 
Bill I fruit crop to lie anything but 
promising.

The follow ing report on I lie green 
fruit outlook is by a correspondent of 
tiie Hamilton Times al A master, Out., 
wlm professes to lie an authority on 
fruit growing :

“We are just emerging from the cold­
est Winter in I he memory of anyone, 
and it is feared that the fruit trees are 
very much injured. The peach trees 
will not only have their fruit buds kill­
ed, Iml the trees in many eases have 
been killed Even the pear, which is 
considered hardy, will loose most of flic 
fruit liinls and much of the new growth 
of wood. Some of the grape hulls are 
killed, and the tender blackberries all­
ai I dead, even below I lie snow line 
Cherries seem to lie all tight, and the 
strawberries Iliai are covered may pull 
through, although they have three or 
fmir inches of ice on them even on tin 
logit lands, under the snow. The frost 
has gone much deeper than six years 
ago, when so many fruit trees wen- 
killed throughout all the fruit districts, 
and the trees may lie killed outright 
East year was the plum year, and any 
buds on tin- trees seem to be all right 
It is mil expected the apple crop will lie- 
large, as I here have been two large 
crops following each other.”

The concensus of opinion of Montreal 
fruit merchants seems to lie that this 
report is premature. They are stispici 
ous moreover that it is suggestive of an 
ulterior motive which to the trained 
fruit dealer means nothing more nor less 
than an attempt to tighten the early 
market.

Two of the largest dealers declare cm 
phatRally they had information which

4N* - ’
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would show that it is practically impos­
sible for the greatest expert to tell 
anything about fruit possibilities as 
early as the middle of March, whereas 
the report quoted was published on 
March 4.

Toronto fruit dealers, who are in 
daily correspondence with Ontario fruit 
growers, hesitate to express an opinion 
on the fruit situation for two reasons, 
first, because reports from the growers 
are conflicting; second, because they con­
sider it too early yet for anyone to give 
an intelligent forecast of the coming 
fruit crop.

California Orange Industry.

Til K importance of California’s 
orange industry dates hack prac­
tically to the Winter of 1878-79, 

when there came into hearing near 
Uivershle, two trees of seedless fruit. 
These had been obtained by the depart­
ment of agriculture id' the I’nited States 
from Bahia, Brazil. They were the first 
seedless oranges to be grown in North 
America, and. though it is staled that 
flic lirst crop amounted to only Hi 
i ranges, this was the beginning upon 
which California has based her steadily 
growing orange industry, until it is now 
claimed that the current year may show 
almi st 11.(190,(1110 boxes in that stale, 
which would be more I ban the total 
production of the I 'nil im! Slates in any 
previous year.

In spite of this enormous growth in 
the production of oranges, Curie Sam 
still has to import some each year to 
make up the deficiency of the home sup­
ply. In I he last live years the average 
value of imports of oranges to the 
l iiited States amounted to more than 
.+900.000 a year. Of these, a half came 
from the British West Indies, a quarter 
from Italy, with Mexico the next largest 
source of supply. In the same live 
years exports of oranges to the Cnited 
Stales averaged about +900,000. Canada 
taking 8f> per cent, and the United 
Kingdom 12 per cent, of the total.

• ----
A Seedless Apple.

After experimenting for seven years 
an old fruit grower of (Hand Junction, 
Col., has succeeded in perfecting a seed­
less apple. The new fruit looks like a 
navel orange. Ils inside is entirely 
solid and there is a depression in the 
navel end very similar to that of seed­
less oranges. The tree on which the 
seedless fruit is grown is unusual in 
I hat it has no blossoms. The grower will 
not reveal the secret (if his budding and 
grafting.

To Grocers and Others
Aside from our Fruit Business we have a special depart­

ment for handling your surplus Butter, Kggs and other produce, thereby 
making dealing with us profitable to you in two ways, buying and shipping. 
With experienced men, in touch with the market constantly, knowing even- 
outlet, with facilities, cold storage, etc. unexcelled, with a reputation for 
honest dealing and highest bank references, we solicit your consignments. 
Goods sold same day as received, if possible. Remittances weekly.

Our Price List melted to any dealer weekly.

WHITE & CO.,
„. „ phone M.m 4,o«. Wholesale Fruit and Produce.
Private Branch Exchange connecting all departments.

64 FRONT ST. EAST,
-TORONTO.

This design a guar­
antee of quality.

FIBRE WRAPPING PAPER
STRONG, TOUCH AND STIFF

Will Carry all Kinds of Packages Safely to Destination.
Write us for 
samples and
prices. TORONTO limited MONTREAL

Canada Paper Co.

When rvt
FANCY BANANAS,EXTRA FANCY ORANGES, EXTRA FANCY LEMONS,

EXTRA FANCY SPANISH ONIONS,
. . LPrices and tjuality Always Right.or anything in our line, write or phone us.

Hugh Walker & Son, Wholesale
Fruits, Guelph, Ont.

Dried Fruit
cleaned and renovated by the 
latest improved machinery 
and appliances.

Guaranteed to Give Satisfaction.

J. T. ADAMSON & CO.
27 St. Sacrament Street,

MONTREAL.
Tel. Main 778.

Fruit Growers Meet.
That eu-uperatit'll is (lie umsi papu­

lar mile in Ihe I'niil trade a I I lie pres- 
ent lime is further evidenced liy two 
meetings held during I lie past week in 
Ontario, the one by the fruit growers 
of Kssex Comity, tlie oilier by the I'niil 
men of I lie Niagara peninsula, lo ex­
plain and crease an interest iti_ a co­
operative movement for llie disposal of 
I'niil, etc.

The retail grocery business of the 
late .1. Brown, Newcastle, N.B.. is for 
sale by lender this month. Mr. Mc­
Kay is at present managing I lie business 
for the estate.

Tie Canaiian V inepr Company
HIGH-GRADE VINEGARS

Vnder Kxrise Su|iervisum 
Rvputvd the l «est mi the market 

Factory and Office : 3T»a. 3V, 37 St Antoine Street.
MONTREAL.

MAPLE LEAF

c c

<o

il

Small's Maple cream l>i«ls fair to U come 
world famous - Ottawa Kveiling Journal.

Small s brand has captured all tiuld and Silver Mvd 
a Is offered in Canada, with high‘st awards at l‘ar is, 
ttlasgow and fork. Willi dm; appreciation of t|t(. 
many brands we believe Small s is market standard.

Lite long experience is oitrs. Results are : Quality 
tasty packages, free from preservative acids, |**rf 
keeping for all time, netting dealer fair profits vvl 
pleased customers Guarantee on every package, ami

' TKW Wlj ___ ______

MAY UK II AI» Til KOI fill AM. WlloLKSAl.K oitoVKUS

CANADA MAPLE EXCHANGE
DUNHAM. DUE. Head Office : MONTREAL.

SEND K*)R PRICE LIST.
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SOME MISTAKES IN SELLING.
T is altogether ldo coiuiiioii a practici-, and one which

is productive of many had results, that the merchant
spends too much energy and does too much talking to 

.ell his cheaper grades. These lines give little profit, 
,,ml are apt to prove unsatisfactory to the customers, so 
that both experience unprofitable returns.

The usual line of action when a customer enters a 
stoic and asks for wall paper is for the salesman to en­
quire merei\ to what price he wishes to go, ai d when the 
answer is received, wli not too high. t e three, four, 
and live cent papers are rushed out and assiduously 
unshed and their beauties dilated upon The customer 
looks over these grades, and without any comment set­
tles his mind upon such a class of •' > selects his pat 
tern ami departs. The salesman closes up his sample 
book, put a way the rolls shown and has a general leeling 
of satisfaction at the sale closed.

But if he could know the quality of paper that eus 
tuilier could have been induced to purchase, his feeling 
of pleasure would quickly depart. There are three out 
of live, and perhaps more, buyers of cheap grades who 
would quite readily have purchased more expensive lines, 
had the clerk known how to show papers properly, and 
how to explain differences in quality, appearance, en 
durance and price. When a merchant grasps the fact thaï 
a difference of live cents in a roll may mean no more than 
an increased cost of sixty cents or so in a good-size 1 
room lie will see how simple the sale of this superior 
paper might have been made Five cents more on a roll 
may seem a lot to a customer who intended to go only 
live cents, -tluil if it were drawn to his attention that 
that means only a few cents in a fair sized room, tin- 
matter will take on a different aspect. When it is fur 
ther shown how much better the higher priced paper is in 
color, pattern, and wear, 1 he small difference will scarce 
Iv ever be considered.

It is apparent in any stock the great difference there 
is between the entire make-up, style and appearance of a 
ten cent paper and the same features of the live cent 
quality. The room that is papered with the more ex­
pensive line is more up-to-date in every way, and there 
is far more pleasant home life to the occupants. But the 
further consideration that a live cent paper will not la ,1 
half as long, it will be seen that there is an actual sav-‘ 
nig in money. It is true one tires of the same jiap.er in 
a room for a number of. years, hut a good ten cent line 
can be endured without weariness for more than twice as 
long as the cheaper line, and the entire period of wear 
is one of a richer interior in the room than where anv­
il umber of any live cent grades are used.

• That is the consideration of the question from the 
consumer’s point of view. That of the merchant shows 
just as mm il profit. A five cent line brings him a cent 
or more a roll; a ten cent line yields a profit of perhaps 
.'tic to 1c. These figures are only samples, hut the pro- 
lit on a ten cent roll is often as great as twice that on 
the cheaper quality. The standard of his business is 
raised, and by encouraging the taste for better things le­

w-ill profit in many ways. It’s a “cheap” man that 
pushes cheap goods, and the public soon sets him down 
at his true value. Kncourage the demand for good 
quality in everything, and he prepared to satisfy this 
demand whenever it collies.

HINTS FOR DISPLAY.
S very much of the success of the wall paper depart­

ment depends upon the care that is given their dis­
play, it is important that the merchant and window 

dresser devote some of their time and ingenuity to think­
ing out schemes that will he effective. While at first 
thought there seem to he few designs available in tin- 
display of wall paper, there will he found after one or 
two arrangements, that many others present themselves 
in rapid succession. The designing of the first two or 
three displays is the most difficult.

A very good plan is to hang a roll of wall paper from 
the ceiling at the hack of the window, dropping to the 
Hour, and over this hut, falling a shorter distance as 
each paper is pul on to hang the border and then the 
ceiling. Another paper can he worked in by showing the 
bottom one as intended to be run only as a dado, and 
above this a centre wall paper to extend to the mould 
ing, and then the treize and ceiling. The two first pap­
ers where one is supposed to extend up six or seven feet 
In the room and the second, a flaring conspicuous design, 
the remaining distance to the ceiling, can be shown to­
gether. In front of these rolls hanging the back, can he 
set up 1 he regular display stands, showing almost the 
same scheme except that no more than three papers and 
preferably two, should he used on the one stand. The 
upper samples look best if allowed to bang in a fold 
rather than in a straight end.

He sure that the colors in adjacent samples do not 
clash too much, and that the different papers hanging 
over each other are a good match.

DANGER IN GREEN PAPER.
1IK general public, we fear, is not acquainted with 

in wall paper. A recent death in Palmer, Mass., 
in wal paper. A recent death in Palmer, Mass.,

is directly attributed by I lie medical authorities to Ibis 
cause. The trouble which resulted so iTirtnrdi-on-sly made 
its appearance a year and a half ago in what seemed to4 
be nervous dyspepsia. Two months of travel abroad 
seemed to greatly improve the patient, but on returning 
home lie soon grew worse again. On account of certain 
cnnllie!ing symptoms which could not be readily aeeoim- 
eil for, a specialist was called in and gave it as bis opin­
ion that there was arsenic poisoning in the system. An 
investigation was then made which resulted in the dis­
covery of arsenic colors in (lie wall paper of the sitting 
room. This room bad been papered shortly previous to 
the apjiearance of the first symptoms. The wall paper 
was al once removed, bill the disease had by this time 
progressed so far that it was impossible to save the life 
of the unfortunate victim. —Scientific American.



marnaimm

APRIL and MAY

are sure to bring demands 

for some lines you have 

overlooked when placing 

your stock order. We 

probably have in stock the 

lines you are short of. 

Write for samples.

Know all men by these presents 
that Batty's Nabob Sauce has
never been surpassed.

We received the Gold Medal in 
1851. We received the Gold 
Medal in 1903, and we were not 
idle all the time in between.

No store is complete without it.
In witness thereof we have 

affixed our name :

ESTABLISHED 1824.

Batty & CO.
Sauce and Pickle Specialists,

LONDON, S.E.

T
4

made.
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A Satisfied Customer
Is the one leaving your store with a National Cash 
Register check, because she knows no mistake was 

The check is a receipt and a record. A 
National Cash Register shows that a customer did 
one of five things:

1. Bought something for cash.
2. Bought something on credit.
3. Paid money on account.
4. Collected money from you.
5. Had a coin or bill changed as an accommodation.

National registers always satislv both merchant and 
customer, liy their use, every chance of mistake is pre­
vented. That pleases customers and saves money.

The 1004 models are wonderful machines.
They do many things to increase the profits of a w N c R 
merchant. It’s worth money to know about y^ Co. 

them. A merchant will find it a good invest- X viea>e have 
ment to give a few moments of his time .d'ugeüûfian Jiiën 
talking to one of the National represent- nextm my vicinity.

X I want to know more
atives. Send the attached coupon. It o* “bout your lutmmMleis.

Saw your ad in 
Canadian tiKoitu.

puts you under no obligation to buy.

National
Cash Register Co.

Dayton, Ohio
Address —

THE CANADIAN OROCBR

LIMITED
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FLOUR and CEREAL FOODS
Canada and the World’s Wheat Supply.

l-.< EXT experiments and ob­
servations. says an exchange. 
Inn i' sal islied 1 he Japan­
ese 1 lovi'i nnieni I liai rice as 
a lain*- and muscle pn id in-*-r 

is lint comparable In wheal . Accord­
ingly an imperial edi**l Inis lieen issued 
pri.vldina 1nr each suldier a daily ration
• I wheat limn-. Nnt • inl\' ih es I his mean 
a 'll reel inerease in Ilnur eniisuillpt ion. 
hul I lie lead thus given may. and prob- 
a lily Will, he Ini lowed by I In- mass of 
l lie pc ' pie. who will promptly argue 
1 hal what is necessary fur the upbuild­
ing of an ellieient suldier i-annol bill be 
benelieial to I Ins*- engaged in the ordin­
ary avuealinns * f Ilf*-.

Shniihl mu considerable proportion
* f China's lour hundred millions of 
pi pulal ion heroine wheal ronsumers.
I In- pri'si-nl world produel ion would 
nut avail in satisfy tin- demand. Should 
Japan even heroine a llonr-ealing peo­
ple. Mils a Ilnur mill magnat*-, “the 
whole available supply of the I’arilir 
nasi would pr*i\ ide I Ills commodity for
* lily -0 per rent, of the population of 
that liingil* m.11 is diHieull to grasp 
tin- full meaning of sni-li statements, 
fraught as they aie with such wonder­
ful p* ssihilil les for the American rnn-

iintably for Canada, 
inn of the I nilcd States 

is still inereasina by leaps and bounds, 
and the internal demand for its home 
fi i d | rod nets is increasing in even a 
greali r ratio. In addition, tin class
• I* emigrant the republie is m.w lereiv- 
ing incline In settle in I he cities, and 
add their ipinta to the already lierre in­
dustrial compel It h n that there prevails. 
Canada. • n I he n lit rary. is nut only at - 
I raiding agriciilt mists from I he older 
cuiinllies of Kurope. but is draining 
from the Nuit h western Stales I be cream 
ul their farming population, who are 
turning in increasing numbers to her 
virgiau prairies, allured by the fertile 
soil and easy terms, and the large pro- 
tils yielded In capital and labm .
V'l'lufs il follows I bat in the Iniled 

Stales the wheat, yield is practically 
stationary, while the internal demand is

increasing. In Canada, on the other 
hand, production is growing at a much 
taster rate than the population, and 
as a necessary result all the accruing 
benefit which conies from a rapidly 
expanding export trade in reacting 
throughuut the whole Dominion and 
stimulating trade and industry in every 
branch. Canada is so favorably situ­
ated in every natural respect that, given 
epual opportunities, she should easily 
i ill-distance all her competitors. I'niler 
any eircumslanees the future must bring 
with it new markets and a greater de­
mand i n the granaries of the world, and 
Canada must be ready to seize the op­
portunity and Iimi it to her own ad­
vantage and the upbuilding of her fu- 
I u re power and prosperity.

Origin of Red Fife Wheat.
MONO the Spring wheats common­

ly grown in Canada half a cen­
tury ago in ne was so highly or 

justly esteemed as the lied Fife, and the 
position it still holds is a pre-eminent 
i ne. It is remarkable for its produc­
tiveness, for its high i|iiality, and for 
its power of adapting itself to varying 
conditions of soil and climate. The 
Canadian Agriculturist for l.Stil gives 
the following account of its origin :

“About the year IS42 I >. Fife, of 
the Township of <llonabee. Canada 
West, now Ontario, procured, through 
a friend in <IInsgow, Scotaliid, a i|iian- 
tily of wheat which bad been obtained 
from a cargo direct from Dantzic. As 
it came to hand just before Spring seed 
I in e. ami not knowing whether it was 
a Fall or Spring variety. Mr. Fife con­
cluded to sow a part of it that Spring 
and wait for the result. It proved to 
l:e a Fall wheat, as it never ripened ex­
cept three ears which grew apparently 
from a single grain. These were pre­
served and, although sown the next year 
under unfavorable circumstances. it 
proved at harvest to be entirely free 
from rust when all wheat in the neigh­
borhood was badly rusted. The produce 
of this was carefully preserved and from 
it sprung the variety of wheat known 

04

over Canada and the Northern States 
by the different names of Fife. Scotch 
and Glasgow.”

Red Fife wheal was taken from On­
tario to Manitoba and the Northwest 
Territories, where it is believed to have 
improved in ipiaNty, and as grown there 
stands probably higher in the estima­
tion of millers for the making of Hi hi r 
lhan any other known variety.

Canada’s Export Flour Shipments.
F Canadian millers wish to increase 

shipments of Hour to Great Britain 
they must pay strict attention to 

separating the various grades, since the 
English trade is accustomed to a sharp 
and considerable difference between 
“patents” used for the best bread, and 
bakers’ or XX for I he ordinary “sec­
onds” 1111 a I i I y . High colored Hours arc 
desirnble. buf weakness tells against 
price and the separation should be 
aboul, |

ill percent, first patents.
I.") per cent. —second patents.
40 per cent.—Bakers’ or XX.
If. per cent. —Common or X.

The word patent is not used in England 
for any grade much below .10 per cent.

English Markets^for Canadian Flour.
ON DON, Glasgow, Liverpool, and 

Bristol are the Old Country ports 
to which the greatest i|iiautity of 

Canadian Hour is shipped. The Hour 
mills of Lancashire and Yorkshire arc 
equipped with the most modern ma 
chilien, and the English miller mixes 
his wheat with the skill born of the 
actual reipiiremenl. enabling him to 
produce an article of Hour best suited 
to the wants of the purchasing public 
iu his locality. Hence the deeadence 
of Canadian Hour shipments to this 
enormous centre of Great Britain, and 
it might well be asked, cannot some 
reniedy lx- found by which the Canadian 
miller can obtain a share of this market

A Satisfactory Test.
Experiments with Canadian wheat 

conducted at the British Experimental 
Farm at Woburn, showed that while tin 
yield was considerably below that ol
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SWISS FOOiD.
Say what you like, do what you like, wheat, as a cereal base, will continue to endure.
Say what you like, think what you like, a breakfast food cooked and served hot will remain
for all time to be more of a food than any ready-for-use preparation.

Taking these two facts together, and you have the reason for the popularity and success of

SWISS FOOD l

—a wheat food, pure and simple, wholesome and economical.
Groceis, build up Canada by selling a Canadian product. Encourage the sale of a lasting food, a food
which pays you a good profit.

SELL SWISS ROOD.

p. McIntosh cel son,
Millers, TORONTO.
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English wheat. the 1 'anadian wheal was 
stronger, nmn' nil rogencuus. ami pro- 
ilm-eil a huiT which. from the linker’s 
point i T view, was inure satisfactory. 
This i> I lie Mil l of ailveri ising Canada 
wauls. A |'| irecial ion of I lie fact that 
( 'Iliad inii « hear-is the hesl will mean a
a.....I deal |u the Canadian grower. The
British consumer wants lhe hesl. and 
is willing to pay for il. Montreal 
Iiazettc.

Manitoba in the Lead.

Till-', following statistics piloted from 
the agricultural department re­
ports of Washington. ICC., and 

Winnipeg. Man., serve to show that 
Manitoba has no dangerous American 
competitors in the production of small
grain :

Wilt ill. Oats. Barley.
1S»01 1902. 1901 i;HR>. 1901 1901»

Michigan . Il l 17 7 29 0 39 9 22.8 28.6
Illinois 17 8 17.9 28 2 37 7 24 3 28 8
Iowa . 18.2 12 8 29 8 30.7 23 8 26 3
Kansas. ............. IS. 5 10 4 18.6 33.5 15.9 16.
\oit)i Dakota.......... ] , 1 15.9 32 6 38.4 28.2 31.6
South Dakota 12.9 12.2 28 S 34 8 22.4 29.2
Oklahoma.................... 16 4 111 20.7 47.8 22.0 3th
V-I.raska..................... 17 1 23.2 19 8 34 6 16. 31 1
Manitoba...................  25 1 26. 40.3 47.5 34.2 35.9

The average yield of wheat tor 10 
\ear> in North and Sunth Dakota and 
Manit<-ba is as follows.

Bush.
Ni>11 b Dakota................................................................................... H O
South Dakota........................................................................................... 9.0
Manitoba.............................................................................................20.1

Flax Growing in Edmunton.
A prominent linen manufacturer of 

Leeds. I'.ng.. who recently visited the 
Kdinnnton district is authority for the 
statement that nowhere except ill Bel­
gium are the conditions of the soil more 
favorable for lla.x growing.

Cereal Notes.
Norwich, tint., is to have a new Hour 

mill.
A meeting of the Portage la Prairie 

branch of the Crain Crowers’ Associa­
tion of Manitoba was held on March III.

It is reported that a Hour mill will 
lie erected in Morris. Man., in the near 
future, having a daily output of from 
Kill to "JIMI barrels.

A (jucher exchange says orders have 
been received that the big grain eleva­
tor belonging to the Créât Northern 
Railway must he ready for-operation by 
April 1.">. Considerable ipiant iles of 
grain will shortly be en route to (jucher 
to lie handled by the elevator. A grain 
carrying steamer will leave that port 
every nine days.
Said Doe. .lap. when the hear ate Man­

churia :
•‘Your craving’s unnatural. 1 assure 

you.
Now diet of force.
With torpedoes in course.
I preserilx1 as a health food to cure you.
— W. D. Owens, Sjiringfielfl Republican,

V

Don’t let this get 
away from you !

During the month of April, 
only, we shall put the following 
“deal” on

“FORCE”
The retail trade will he al­

lowed
5 free packages in 2 cases.

18 free packages in 5 cases.
Order of your jobber and order 

at once !
This is the last deal we shall 

ever offer on “FORCE.” Here­
after our established price will rule 
and there will he no exceptions.

Stock up for the Summer Trade 
while this offer lasts.

We shall spend $500,000.00 in 
Newspaper and Magazine adver­
tising in the United States and 
Canada before October. And 
“FORCE” will go like hot cakes.

THE “FORCE” FOOD CO.

6ft
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TELEPHONE {“V,1®

Wm. McCann 
Milling Co.

MILLERS
AND GRAIN DEALERS

FLOUR FEED CEREALS
Place a Trial Order with Us for a Full Line of Our Goods.

QUALITY UNEXCELLED. SATISFACTION GUARANTEED

Ontario Winter Patents, 
Manitoba Blends,
Pure Manitoba.

Rolled Oats (Standard and Granulated)

“ Barley, Oatmeal,
“ Wheat, Pot and Pearl Barley 

Wheatlet, Farina, Split Peas.
“ Matchless ” Feed.

192 King Street East THE G. CARTER, SON & CO., Limited.
TORONTO. ST. MARYS, ONTARIO.

a The Breezy blow of incense Breathing Morn.”

In “Forest” Brand of Maple Syrup.
Put up in Bottles, Sealed Tins, Kegs, and Barrels. To arrive end of this week.

Distilled from the sap by newest methods. We will prepay frieght on reasonable quantity.

The F. J. Castle Co., Limited, SM4LE
OTTAWA,---------------------CANADA.

SAVE 25% on your HOUSE PAINTING.
If the grocers who intend painting their residences next Spring will follow the directions 

given below and wash the buildings with a solution of GOLD DUST Washing Powder, they will 
use one-third less paint than if they merely attempted to brush the dust off the house without washing it.

DIRECTIONS.
Dissolve one-quarter pound of GOLD DUST in a pint of water, then add the solution to 4 gallons of hot 

water ; apply with a stiff brush, and follow with use of a hose. The stronger the hose is turned on the quicker 
and more effectual the work will be.

The use of less paint can be accounted for by the fact that after washing the house with GOLD DUST it 
leaves a smooth surface, so that the same quantity of paint will go fully one-fourth further. Furthermore, it leaves 
no layer of dirt between the paint and the woodwork, and, as a consequence, the paint will wear longer.

We have letters from several of our customers who used this method, and after washing their houses with 
GOLD DUST they were so well pleased with the appearance of them that they concluded not to paint them'at all.

Retail grocers will do well to call this matter to the attention of their customers, as $3 00 worth of GOLD 
DUST Washing Powder will make the house look as well as the expenditure of $100.00 in re painting it would.

Any grocer may experiment with a 5c. package of GOLD DUST by emptying the contents into 8 gallons 
of hot water, which should convince him that it will pay him to continue.

GOLD DUST can be used for any kind of outdoor work that needs renovating

THE N. K. FAIRBANK COMPANY,
Wellington and Ann Sts., MONTREAL, QUE.

Chicago, New York, St. Louis, New Orleans, San Francisco, Baltimore, Boston, Philadelphia, London, Eng., Hamburg, Ger
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Canadian Oraaaa

Tobaccos, Cig'ars, and Smokers’ 
Accessories

A DEPARTMENT FOR 
RETAIL MERCHANTS.

National Preferences.

T is a peculiar fact that no two 
countries import the same sorts 
of tobacco. The French Regie, 
or Government Tobacco Depart­
ment. takes several different kinds 

of tobacco from the United States, their 
total yearly import being about tliiry- 
tive million pounds. But two things 
they insisTxupon that the stem slutll be 
free from mold and the leaf loose enough 
to open freely .—

The German tolJaceo manufacturers 
like a heavy, gummy leaf, and they pre­
pare this by I rearing it with what are 
termed in the trade “sweet sauces.” 
This makes the leaf blyk. Most of the 
leaf the Germans buy conies from Ken­
tucky and Tennessee. Quantities 
of “spangled” tobacco are also 
imported into Germany. This is 
a pretty yellow leaf. with red 
spangles. Much of this spangled tobac­
co is imported into Bremen, where it is 
repacked in lighter casks and sent on 
to Russia. Italy, Austria and Spain: all 
these possess Government monopolies of 
tobacco, but in each case their requisi­
tions are quite different. Italy likes 
a very long leaf, as much as 2<> inches 
in length, of delicate fibre and dark 
brown in color. It must be elastic and 
strong. Italy uses a large quantity of 
very coarse Hungarian tobacco.

Austria also manufactures much of 
the cheap Hungarian leaf, hut her 
choicer brands and cigars are made of 
very godd American tobacco. This is 
of firm texture and beautifully glossy. 
Spain not being one of the richest coun­
tries, purchases cheap tobacco. A non­
descript leaf of light type is largely 
bought, and is not cut, but powdered. 
It burns very quickly and is hot to the 
tongue. Black, fat and heavy tobaccos 
suit the Dutchman ; but the Nether­
lands buy a certain amount of what is 
known as “Dutch Saucer,” a fine cigar 
wrapper of a silky type, which is used 
for making Dutch cigars. Going fur­
ther north there are Denmark, Norway 
and Sweden, all with very similar tastes. 
Heavy tobaccos, cured- by fire, are their 
favorites; and these leaves, before being

manufactured, are dipped in sweet mix­
tures of licorice and sugar.

Cuba’s Tobacco Export.
(’CORDING to statistics from Ha­

vana the total exports from Cuba 
in 11)011 were over .100.000 bales 

of tobacco, valued at more than 
•f12,000,000, while almost 209,000,- 
000 cigars were shipped from 
the island which, at an average 
value of •$()() a thousand would yield a 
little more than $12,500,000. The 
United States took considerably more 
than half of the tobacco in bales, hut 
less than 40.000.000 cigars, or about 
half what was sold to England.

The growing Cuban tobacco crop pre­
sents a most favorable condition and the 
yield in 1004 will in all likelihood he 
abundant. The seed plots having been 
watered during the month of September 
and the first half of October, under the 
most favorable conditions, the growth, 
favored by a mild temperature, has been 
going on to such an unprecedented ex­
tent as to excite the wonder of the people 
within whose recollection there never

was a season so abundant in well con­
ditioned young plants. Not a single 
farmer has been obliged to buy Im­
planting.

There are seed beds from which a few 
thousand plants could he withdrawn : 
but inasmuch as they all have a super­
abundance, and there is no demand from 
other zones, they will probably be 
wasted, it being impossible to plant tin- 
whole number grown.

Old Chum
CUT PLUG
SMOKING
TOBACCO

satisfies the most exacting 
customers.

Said Bj All Leading Wholesale Houses

CURRENCY
Plug Chewing Tobacco

is a
/

Quick Seller.
Handled by all Leading Wholesale Houses.
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---A Jumble, Surely.
have seen cigar stocks in retailers’ stores that were 

just as big a jumble.
It is so easy to get a jumbled-up cigar stock.

Here is what we have to say to help you : We make hundreds of different brands 
of cigars of all grades, but each in its grade not excelled. The two cigars we make 
prominent are PEBBLE (a 5-center), and PHAROAH (a 10-center). So a 
grocer can stock from us to his entire satisfaction. Best of all, we buy back at 
the end of three months any unsold stock. No loss on our goods Then why 
not give us your cigar account.

J. BRUCE PAYNE, Limited, Mfr., = Granby, Que.

t *
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\ ; - Pshaw !

1 want X. & B. There is no 
other Tobacco, is there ?

FARMERS
are a meditative class, and they enjoy a 
T. & B. smoke. Sell them the 10-cent 
size. They come back to you the oftener. 
Each time they come they bring a little 
money, and in every dime they spend there 
is a profit.

THE GEO. E. TUCKETT & SON CO., Limited
HAMILTON
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Offer No. I.
6 dozen Pipes, assorted, for $13.00, express paid. 

Pipes worth retail from 25e. to $1.00. Can be 
returned if not perfectly satisfactory.

Offer No. 2.
; dozen Pipes, assorted, for $6.00, express paid. 

.Pipe's worth from 25c. to 75c. Return if not 
satisfied.

RECKON l P THE PROFIT

TOBACCOS AND CiQARS

The Erie Tobacco Company
WINDSOR, ONTARIO.

RONTO
is a name you should learn to get onto.

It is the name of the best ôc. 

cigar on the market.

Manufactured by

T. J. Horrocks,
Wholesale Tobacconist,

176 King SI. East, 
TORONTO.

W. B. REID & CO.,
>8 Vonge Street.

TORONTO.

The Chamberlain Cigar
The best value in Canada ! Sold the world over ! It will help your 
trade tremendously I Order a sample lot to day!

SAVE THE BANDS AND RETURN THEM TO

J. M. FORTIER, Limited
MONTREAL.

MANUFACTURERS OF

Cigarettes and Cut Tobaccos

:in □ □mmnmDamamnaaaam mammi □□□□□□□a,

Jack Tars
will tell you whose 
tobaccos they prefer

-McAlpin’s
And, Grocers,

McALPIN’S Tobaccos 
pay you a better profit. 
They are good to smoke and 
chew, and good to sell.

SMOKING CHEWING
TONKA
SOI.II) COMFORT 
FINCH IN S 
II AND-MADE

BRITISH NAVY 
KING’S NAVY 
BEAVER 
A FRICOT

McAlpin Consumera Tobacco Co.
Limited

□□□□□□□□□□nDaanDanaDaaDaaamDaaaaaaaaananDaDaDaaaaaaaammDDDamrin

70



TOBACCOS AND CIGARS The
Canadian Grocer

Great Smokers of History.
)RIN(’K BLUCHF.R, an opponent 

whose presence at Waterloo Na­
poleon lunl good cause to remember, 

was an inveterate smoker, and rarely 
went into action without a pipe or cigar 
between his teeth. So huge was his col­
lection of pipes that he actually hired 
a person to superintend the heterogen­
eous mass, and the pipe master, t'hris- 
lian llannemann by name, discharged 
his duties with a fidelity that npprnaeh- 
cd fanatical zeal. Before every en­
counter l‘rince Blucher usually ordered 
a long pipe to he tilled. After smoking 
lor a short time he would hand hack 
llie lighted pipe to llannemann, place 
himself in the saddle, draw his saber, 
and with a vigorous cry ‘1 Forward, me 
hoys,’” throw himself fiercely on the 
loe. On the day of Waterloo, llaune- 
iiiaun had just handed a pipe to his 
master when a cannot hall struck the 
ground near, so that earth and sand 
covered Blucher and his gray horse. The 
steed made a spring to one side and the 
new pipe was broken before the prince 
had taken a single pull". However, the 
latter merely cried, “ Kill another pipe 
for me and keep it lighted for a moment 
until I drive away these French rascals.” 
Thereupon there was a rush forward, but 
the pursuit lasted not merely a moment, 
hut throughout the whole of that long 
and memorable day.

It is a highly curious fact that no al­
lusion to tobacco is to be found in the 
works of Shakespeare, though various 
of his contemporaries indulge in many 
sallies, eh icily at the e\|«cnse of the late­
ly imported weed. Perhaps the poet’s 
action in thus ignoring tobacco may be 
al I rihuted to the fact that James the 
First, with whom the hard was a high 
favorite, hated and loathed Sir Walter 
Italeiglfi’s importation. In this mn- 
ucelinii it is amusing to remember that 
another poet of a later day, Algernon 
Swinburne, has told us that “James the 
First was a knave, a tyrant, a fool, a 
liar and a coward. But I love him, I 
worship him because he slit the throat 
of that blackguard Raleigh, who invented 
ihis filthy smoking. ”

The late Lord Tennyson was a lover 
of clay pipes and preferred Virginia to­
bacco to any other growth" of the weed. 
He invariably smoked whilst at work and 
followed a method peculiar to himself 
in the selection of pipes. At his feet 
was placed a box full of white clays. 
Filling one of these, he would smoke un­
til it was einpjy, then would break it in 
twain, throwing the fragments into an­

other box prepared for {heir reception. 
He would then pull another pipe from its 
straw or wooden enclosure, till it and 
destroy it as before, for he had a strong 
aversion to smoking a pipe a second time.

One of the most pleasant anecdotes 
of the late Prince Bismarck is told in 
connection with his love of smoke. Here 
is the story in his own words :

“The value of a good cigar is best 
understood when it is the last you pos­
sess, and there is no chance of getting 
another. AI Keniggn riz I had only one 
cigar left in my pocket, which I care­
fully guarded throughout the battle as 
a miser guards his treasure. I did not 
feel justified in using it then, for I paint­
ed in glowing colors in my mind the hap­
py hour when I should enjoy it after 
victory. But I had miscalculated my 
chances. A poor dragoon lay helpless, 
with both arms crushed, murmuring for 
something to refresh him. I felt in my 
pockets and found that I had only gold, 
which would he of no use to him. But 
stay—I had still my cigar. I lighted
it for him..........and placed it between
his teeth............. You should have seen
the poor fellow’s grateful smile. I 
never, never enjoyed a cigar so much as 
that one which I did not smoke. ”

The late Charles Spurgeon once 
created a considerable, flutter in the non­
conformist dovecote by announcing dur­
ing the course of a sermon that he in­
tended smoking a cigar that night “to 
I he glory of Hod.” In an explanatory 
letter to a daily newspaper he pointed 
out that he had spoken the words with 
deliberation, and in all sincerity. 
“When.” he wrote, “I have found in­
tense pain relieved, a weary brain sooth­
ed, and calm, refreshing sleep obtained 
by a cigar I have felt grateful to Hod 
and have blessed 11 is name. This is 
what I meant, and by no means did I 
use the sacred words in any trilling 
spirit. ”

Prof. Huxley, though once a hater of 
tobacco, became in later years an en­
thusiastic smoker. On one occasion he 
remarked in the course of a lecture that 
there was no more harm in a pipe than 
in a cup of tea. “You may poison your­
self,” he observed, 11 by drinking too 
much green tea, or kill yourself bv eat­
ing too many beefsteaks. For my own 
part,” concluded the professor, “ I con­
sider that Tobacco, in moderation, is a 
sweetner and equalizer of the temper.”

Absent mindedness has often gone 
hand in hand with smoking proclivities, 
and we are told that Sir Isaac Newton, 
in a fit of mental abstraction, once used 
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WRITE FOR

SILENT DRUMMER
PRICE LIST.

Orest
Bargains In 

PIPES and
Cleans

SEND AT ONCE.
THE W. H. STEELE CO., u

Importers and Whulr«i»le Tobacconists
40 Scott St.. - - TORONTO

Phone, Main iys7

Should be in the mouth of every smoker. What ? a

McDougall Scotch Clay Pipe
Be sure and ask for it, and see that you get it.

D. McDougall & Co., Glasgow. Scotland.

the linger of a lady lie was emiiling a> 
a tobacco stopper while he sal and smok­

ed in sileiiee beside her. thinking, i f 
course. that his own linger was living 
employed for the purpose. On another 
occasion tic continued to apply various 
lights to his pipe, wondering why no 
smoke resulted, only to discover at length 
t liai for several hours t lie Imwl had liven 
empty.

Tobacco Growing at Lyailpur.
At the Lyailpur Ivxpei imenial Farm, 

in the Punjab, they have been growing 
certain varieties of American tobacco 
with very promising success, and the 
curing ol the leaves on American 
methods has also turned out well.

American Invasion of Germany.
The Hermans are thoroughly aroused 

because of tlie American invasion, says 
the Western Tobacco Journal, 'particu­
larly as regards the tobacco industry. 
Protests are being sent to the tiovern- 
incnt requesting assistance in repelling 
tlie invader. Recently tile Breslau 
Chamber of Commerce passed resoliir 
lit ns in condemnation of I lie American 
methods, which threaten to control the 
tobacco trade of that country.

Tobacco Notes.
T. J. lloiTucks, tobacconist, t’oroiilo. 

rep, its a big increase in trade during 
the past two weeks. I lie sale ol tlie 
“Rolito” cigar is steadily increasing.
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ARGENTINE FROZEN MEAT.

According to a Buenos a <■
correspondent, the importance of 
the Argentine meat freezing in­

dustry and the apparently erroneous im­
pressions prevalent in regard to its ac- 
tual situation make it desirable to 
sound a note of warning which may have 
the effect of minimizing a danger now 
threatening this branch of industrial en­
terprise Argentina has been described 
as "the world’s butchcrshop," and not 
without reason. Its pastoral resources 
are enormous and promise to become 
largely increased in the course of time, 
but optimistic oflicials anil other fore­
casts during a short period of unbound­
ed prosperity, seem to have created the 
belief that there is neither limit to the
producing capacity of the country nor to 
the consuming power abroad.

The freezing industry in this Republic 
has been 211 years in attaining its pres­
ent proportions, and, under normal con­
ditions, should grow year by year, in 
view, however, of what has happened, 
and is likely to happen in the near fu­
ture, there is ample justification for an­
ticipating diminished operations and con­
tinued heavy losses, at least for some­
time to come. This will he a result oi 
the competing local factors now being 
introduced into this industry, to the 
detriment of the existing concerns, and, 
possibly, to the complete ruin of some 
of those who are about to enter the 
field. Where three may live twelve may 
easily starve, and whilst it is beyond 
question that a few years hence the re­
newed progress of the industry will be 
assured, it is perfectly clear that the 
excessive competition now being intro­
duced will lead to heavier losses all 
round than those now being incurred by 
the leading companies. in order to 
clearly demonstrate this aspect of the 
question the following facts and ligures 
are .submitted :

Since the years 1888-1886, when the 
first meat freezing stations in Argentina 
were established by the River 1‘late 

.Fresh Meat Company, the Vompania 
Sansinena de Carnes Congeladas and 
Las Palmas Produce Company, more 
popularly known as Nelson’s, the ex­
ports of frozen meat have been almost 
exclusively made by these companies, 
and have increased so rapidly that in 
11)01 nearly 50 per cent, of the imports 
of frozen meat into the United Kingdom 
were of Argentine origin.

The subsequent increase in production 
is shown in tables from which the fol­
lowing totals are taken :

Mutton, Reef
carcases. quarters

1811!) 2,485,1149 118,481
1900 .....................2,885,211 285,965
1901 ......................2,722,727 198,875
1902 ..................... 8,429,222 890,218
1908, to Nov-. 8,172,010 912,825

Three of these companies have, more­
over, latterly triplicated their plant and 
freezing works, and have added consid­
erably to the increase of cold storage in 
London and Liverpool, their present ca­
pacity being equal to four times last 
year’s production. The large profits 
earned, and the substantial dividends 
paid by these companies in 1902, have, 
however, induced several competitors to 
enter the held, and, in face of the fact 
that the profits of these concerns have 
been converted during the last few 
months into serious losses on their op­
erations, some half dozen new freezing 
companies have been formed and the new 
capital subscribed with the object oi 
commencing work at l he earliest possi­
ble moment, some of them having al­
ready acquired land and the necessary 
plant and machinery.

In view of the prevailing causes for 
the profitable trading of the three older 
companies, the question suggests itself 
as to how, leaving out of consideration 
the opposing elements existing in other 
countries, this rush of competition can 
lead to anything but the most disas­
trous results to the industry as a whole 
in this republic.

In weighing the question, it is import­
ant to remember that there is a limit to 
the capacity of the country in the mat­
ter oi stock. Since 1888 no animal cen­
sus has been taken, ami no accurate lig­
ures on this point are available even to 
the Government Departments, owing to 
the difficulty of collecting authentic re­
turns from the thousands of estancicros 
in the different points of the republic.

in further support of the argument 
that the future success of the Argentine 
frozen meat industry is gravely im­
perilled by the addition of the compet­
ing factors above referred to, it is only 
necessary to examine the reasons for the 
present losses of the working companies 
ami the conditions prevailing last year, 
when they were making enormous pro­
fits. The first and foremost reasons for 
the latter were (1) the low price of 
stock here, (2) the higher price for meat 
in England and (8) the existence of war 
contracts with South Africa. All these 
causes for profitable working have dis­
appeared. The price of stock has since 
risen enormously, though slightly re­
duced during the last six weeks; the 
price of meat in England, due to heavy 
stocks, labor and other conditions, is 
considerably lower; and shipments to 
South Africa have almost entirely ceas­
ed. To-day frozen mutton costs the 
factories 2Jd per pound, which, with 
working expenses and freight, estimated 
at Id, makes 8jd per pound, and it is 
now being sold in London at 8j d. This, 
however, does not represent the entire 
loss which some of these companies are

incurring, as there are still running con 
tracts for ships on time charter, which 
the companies find it more profitable in 
load with other people’s cargoes ul 
about half cost—not to mention tIn- 
large capital sunk in erecting their own 
cool chambers, etc., on these ships — 
than to send forward consignments of 
frozen meat which would involve them 
in still heavier loss. It has been sut 
gisted that by combination these com­
panies, pending the establishment of tin 
new concerns, could artificially brin, 
down the price of stock; but, for reu 
sons recognized in the trade, such ,> 
course would he almost impossibh 
Meanwhile it is well known that, even 
in spile of the high prices now ruling, 
better price for fat sheep can often In- 
obtained in the market than from Un­
freezing companies. In regard to beet, 
the position is slightly better, but tin- 
condition in other countries, and notabh 
in the United States, do not justify a 
sanguine hope of largely increased prohi 
able exports even of this article from 
A rgentina.

The available supply of sheep suitable 
for export through the freezing machine 
will be limited for some time, hut these 
observations are in no sense intended lu 
convey the impression that the meat 
freezing industry in this republic is in a 
hopelessly bad way or should constitute 
a monopoly. Large tracts of new kind 
in Rio Negro, Neuquen and other pails 
of the republic are being i iven ovi-i in 
sheep growing, and doubtless there will 
be a reduction as time goes on in i In­
cost of production, whilst the improve­
ment in labor conditions in Europe 
and other circumstances will also 
probably lead to a revival of old pi n es 
in the home markets. It is, never Un­
less, clear that in the matter of local 
competition \y will he a case of the sur­
vival of the fittest, as the smafler com 
panics could not stand the strain oi 
heavy losses, even if only temporary, 
until the two essential conditions of 
lower prices for stock and higher prh es 
for meat become once more established 
facts. The older and greater companies 
with their resources, reserves, and la- 
cilities, must, ultimately come out suc­
cessfully, even if some of the smaller 
concerns have to disappear. There will 
be plenty of room for all by and by, 
but the time is not yet.

MEDAL FOR BRAVE QUEBEC MAN.
The Royal Canadian Humane Asso­

ciation have unanimously awarded Un- 
association bronze medal to M. Frigon 
for conspicuous courage and her n- 
action in saving four lives from the I me­
at Victoria Hotel, Quebec, on Decem­
ber 4, 1902. Mr. Frigon is a w- II- 
known and popular traveller for Nerli.-li 
& Go., importers, Toronto.
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Pickle 
Selection.

It makes a great diiïercnce ti 
the finished product if oidy carefully 
selected fresh vegetables are used in 
Vickies. That’s why

give such uniform satisfaction to you, 
customers.

ROSE & LAFLAnnE
Agents, - —~ •*»nONTRBAL

POINTS

“NONPARIEL”
JELLIES

STRONG S'.VIT K.XL I Kl IT IT..WOI K

CONVENIENT

I'M FORM QUALITY

RELIABLE

GOOD SELLERS

RosK * l.xn.AMME 

Aoen i s,

MON I RKA1..

Current Market Quotations for Proprietary Articles
March 31, 1904

Quotations for proprietary articles, brands, 
etc., are supplied by the manufacturers or 
agents, who alone are responsible for their 
accuracy.

Baking Powder.
ook's Friend — Per doz.

Size 1, in 2 and 4 doz. boxes..................#4 40
10, in 4 doz. boxes.............................. 2 10

" 2, in 6 "   o 80
' 12, in 6 “   0 70

“ 3. in 4 “   0 45
Found tins, 3 doz. in case....................... 3 00
12-oz. tins, “ “ ...................... 2 40
5 lb. " I" “ ...................... 14 00

IKUHEY CREAM BAKINO I’OWHEK.
ze, 5 doz. in case ................................ $0 40
" 4 “ “ ..............................  0 75
“ 3 * “ .............................. 1 25
* 2 ” “ ...................: ... 2 25

ocean mills. Per doz. 
Ocean Baking Powder, } lb., 4 doz. . .$ 45 
Ocean Baking Powder, à lb. 5 doz. .. 90
Ocean Baking Powder, 1 lb., 3 doz... 1 25 
Ocean Borax, i-lb. packages, 4 doz. 40 
Ocean Cornstarch, 40 pks. in a case.. 78

Freight paid, 5 p.c. 30 days.

Blacking.
HEN HI .lONAS & CO..

Froments .............
Military dressing

Blue.

. Per gross #9 00 
7 50 

24 00

EAGLE KO K A X.

Cases of 5-doz. V packages 
' 5 doz. 10c

$0 *0 
0 So

Brooms.

w. 11. GILLAKH & CO.
Diamond
lb. tins, 2 doz. in case............. .............

-lb. tins, 3 “ “ .....................
lb. tins, 4 “ “ ___ . ’ ” ’

IMVKKIAL BAKING VOW HE It.

SO 8T, 
1 20 
1 75 
3 50 
3 45
3 40
4 45 
1 35

10 40 
19 50

ROYAL BAKING VOW HER (
Per Doz.

Boyal 
- J

8 1 00
[ lb..................................................... 1 60

“ ( . 2 25
|
[.»'..................................................... .. 2 90

“ 11 lb.....................................................
Ml,..................................................... .. 15 50

“ 5 lb..................................................... .. 25 50

Clevelands Dime.................................... 8 1 00
JiR ................................... .. 1 50

2 20
................................... 2 80

. 4 25
1 lb................................... .. 5 50
31b....................................... 15 00
5 lb........................................ .. 25 00

VIENNA RAKING VOWHER.

1 lb tins, 4 doz in box............................ . 82 35
. 4 doz in box.............................. .1 25

\ lb tins, 4doz in box.............................. ... 75

BEE BAKING VOWHER.
l-lb. tins, cases 4 doz, |icr doz........... S3 2 5

Keen s Oxford, per lb................................ $0 17
In 10-box lots or case ...................... 0 16

Beekitfs .Square Blue, 12-lb. box ... 0 17
Beckitt s Square Blue, 5 box lots---- 0 16
( illicit s Mammoth, i gross box............ 2 00
Nixey's “Cervus," in squares, per lb. 0 16

11 “ in Iiilitk in-r L'riMS 1 V,.">

aeeording to size

111 cipiilll r,, |n ■ 11'. " i”
in bags. per gross 1 25 
in pepper boxes,

0 02 0 10

.1 M IMIVGI.AS &
co. Laundry 

Blues
1 Blueol 10 1b 
boxes containing 
50 pkgs., 4 squares
each..........|K‘r lb. 15c
“Sapphire 14 lb. 
boxes, 1 11» pkgs. 
.peril» 121
“ I'liiou 14-lb 
boxes, assorted, 1 
& j ib. pkgs.per ll> 10

Black Lead.
Beckitt H, lier bo*.............................. SI 15
Box contains either 1 gross, 1 oz. size ;

1 gross, 2 oz. ; or 1 gross, 4 oz.

HOME BLACK 
LEAH.

3 doz.. 
3 doz
1 doz
2 doz...
3 doz..
2 doz..
3 doz.
1 doz 
1 doz

10c
4-oz

12-oz. 
12 oz 
12 oz 
16-oz

241b

MAGIC BAKING VOWHEH.

6 doz
4

SO 4(1 
0 60 
0 75 
0 95
1 40 
1 45 
1 66 
1 70 
4 10 
7 30 

) Per c.
> S4 55

Cases of 48 5c. tins $0 45 
4810c. tins 0 75 
24 25c. tins 2 25

I'NITEH FACTORIES, LIMITED, doz.net.

Boeckh s Bamboo Handles, A,4strings 84 70
B. 4 “ 4 40
C. 3 st rings 4 10
D. 3 “ 3 85
F, 3 *' 3 to
O. 3 “ 3 20

1. 3 2 85

Canned Goode.
Il EN Kl JUNAS Si CO.

Mushrooms, Bionel.............................
" 1st choice Dutheil .

“ extra Lenoir...........
Per case, 100 tins.

French Peas, Delory s
Moyen s No. 2 ......................................

No. 1 ...............

Très tins.................................................
Extra tins................................................
Hur extra tins.....................................

#15 50 
18 60 
19 50 

.22 00

EAGLE BAKING
Per

Borax.
Bee " brand, 5 oz.. cases, 40 pkgs 
'• " 10 oz., cases, 48

" 16 os., cases, 48 “

I? 40
2 50

1 40
3 26
4 25

#9 00 
10 50 
12 50
14 00
15 00
16 50 
18 00

French Sardines—

I Rolland ...................................... 9 50 10 00
Delory ................................................... 10 5(4

Club Alpins .......................................... 2

KKEH. MAGEE ^ ^

Smelts in spices, in | lb round tmsO 90 81 00 
mustard, in 4-lb oval “ 0 95 SI to 

........................... 0 95 SI
Tomato, in 4-lb.

Cereal!

no

When 1)8. 2 lb pkgB.. per pkg . 0 M,
" " 7-11» cottou bun. per beg 0 1*1

Uusker OaU. 2-lb pkg. . per cue » 00 
■ftlliou • OiU. 2-lb pkgi . per cue 00
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As near to the “home-made” as possible is 
the aim of

KlHAssouiHWEUf.M*
LsSwberrXJ£J

3dSgaiBriHk

Southwell’s Jams.
They are in demand at this time of year 
when stocks in the cellar are low. Good 
profits and pleased customers.

Price List, etc., for the asking.

FRANK MAGOR 8 CO.,
dominion 403 St. Paul St., MONTREAL
«GENTS,

When your customer telephones for Baking 
Soda what do you send ? The kind that’s 
sold in bulk with no name and no re- 
sponsibility, or

REGISTERED IN CANADA 1898

1676. TRADE MARK 1660.
'****BLr Tft.

/#£4ssrso£4 j/va //ÂyvœsûA//rsr* * 

* * * StfM/-MfAXÏS/’Aûa&f/Tû.

DWIGHTS

BAKINGSODA
which we guarantee absolutely the best { 
It pays to sell only reliable goods, and we 
stand back of ours with a promise to refund 
money if ever anything is wrong.

JOHN DWIGHT & CO., Manufacturers
TORONTO.

Chocolates and Cocoas.
THE COWAN CO., LIMITED.

Hygienic. 1 -lb. tins ............per do/. 56 75
£ lb. tins ............... “ 3 50

“ } lb. tins ................. “ 2 00 -
' fancy tins............. “ 0 So

1 5-lb tins, for soda water 
fountains, restaurants, etc., per lb. 0 50

Perfection, £-lb. tins, per do/......... 2 40
Cocoa Easen- e, sweet, £-lb. tins,

per do/...............................
Chocolate pet lb

Queen'a Dessert, j's and £'s.......... #0 40
6 s......................... 0 42

Mexican Vanilla, i"s and £‘s............ 0 35
Royal Navy Rock, " “ ............ 0 30
Diamond, “ “ ............. 0 25

" 8k ..................... 0 28

Chocolate per lb
Caraccas. £ s, 6-lb. boxes..................  §0 42
Vanilla. £'s .................................  0 42
“Gold Medal, ' sweet, £'s. 6-lb. boxes 0 29 
Pure, unsweetened, £’s. 6-lb. boxes 0 42 
Fry a "Diamond." £'s. 14-lb. boxes 0 24 
Fry s “Monogram," é's, 14 lb boxes 0 24

Cocoa - Per do/.
Concentrated, i s, 1 do/, in box .... 2 40

“ Is. “ “ .... 4 50
1 lbs. “ “ .... 8 25

Homieopathi'-, i s. 14-lb. boxes...............
I s. 12 1b. boxes ......  ....

•pp Cocoa, case of 14 lb., per lb...... 0 35
8 quantities...........................  0 37 £

BENSDOKPS COCOA

A F MacLaren. imperial Cheese Co., 
Limit d. Agents. Toronto, 

lb tins, 4f, do/ to case.......per do/., 8 90

JOHN 1*. MOTT & CO. 8.
K. 8. Mclndoe, Agent, Toronto.

Per lb
Mott s Broma....................................... SO 30
Mott's Prepared Cocoa, £s and £-boxes 0 28 
Mott's Breakfast Cocoa, £s in boxes.. 0 40
Mott s No. 1 Chocolate........................ 0 30
Mott's Breakfast Chocolate................ 0 28
Mott's Caracas Chocolate.................... 0 40
Mott's Diamond Chocolate................. 0 23
Mott's Navy Chocolate, £s in boxes... 0 27
Mott's Cocoa Nihhs............................ 0 35
Mott's Cocoa Shells ........................... 0 05

Vanilla Sticks, per gross.............. 1 00
Mott's Confectionery Chocolate ' 0 21 0 32 
Mott s Sweet Chocolate Liquors 0 20 0 36 

WALTER RAKER & CO.. LIMITED.
'Per lb.

Premium No. 1 chocolate, 12-lb. boxes SO 38
Vanilla chocolate, 6-lb. boxes «.......... 0 47
German sweet, 6-lb. boxes................... 0 27
Breakfast cocoa, £, £. 1 and 5-lb tins 0 43 
Cracked cocoa, £-lb. pkgs., 12-lb. boxes 0 35 
Caracas sweet chocolate. 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 5's,

per box .................   3 00
Soluble chocolate (hot or cold soda)

1-lb. cans........................................... 0 42
Vanilla chocolate wafers, 48 to hox, 

per hox........................................... 1 56
LOW N E V S.

Breakfast cocoa
6-lb boxes. 12 boxes in case. 1-5-1 b. lins.45c. . 
6 ll>. boxes. 12 boxes in case,£ lb. tins 42c.
6 lb. boxes, 12 boxes in vase,£ lb l ins 42c 

Sweet chocolate powder “ Always Ready."
6-lb. boxes. 12 boxes in case, £-lb tins. ,32c. 

Premium chocolate - 
6 lb Ii.\s.. 12 bxs. in case, £ lb. pkgs. .34c. 
12-lb. bxs., 6 bxs. in ease, £-lb. pkgs .34c. 
6-lb. bxs.. 12 bxs. in cose. £-lb. pkgs. ,36c. 
12-11». bxs., 6 bxs. in case, £-11». pkgs. 36c. 

Medallion sweet chocolate*
6-11». bxs.. 12 bxs. in ease, £ lb. pkgs..48c. 

Milk chocolate
6 lb. bxs.. 12 bxs in case, £ ll>. pkgs ".40c. 

Tid-Bil chocolate
6-lb. bxs., 12 bxs in case, £ lb. pkgs. 32c. 

Vanilla sweet chocolate 
3 lb. bxs. 24 bxs., in case. £ lb. pkgs. 32c.
6 1b. bxs., 12 bxs. in case, £ lb. pkgs. 32c, 

Diamond sweet chocolate 
6 Hi boxes, 12 bxs. in ease, £ lb. pkgs. 27c

Condensed Milk.
Anchor brand, cases 4 do/., per case $5 00 

“ evap. cream, cp. 4d. “ 4 65

Cream
ccmpEwstc1

Wipe

Borden's Condensed Milk Co.
Eagle " brand..............*........................$1 65
Gold Seal " brand ................................ 1 30
Peerless ” brand evaporated cream.. 102

noe e r a.

“Reindeer Brand 
' Case (4Mo/ #5.60

Coffee.
“ Bee " brand, 1 lb: tins, cases, 30 tins 9 00 

“ “ 2 lU tins, eases, 15 tins 8 70
THE KHTTHLAIN CO., LIMITED.

In hulk — Per lb.
Club House................................... ....... 0 32
Royal lava.................................... ....... 0 31
Royal Java and Mocha .......... ....... 0 31

...... 0 30
Empress........................................ ....... 0 28
Duchess........................................ ...... 0 26
Ambrosia...................................... ....... 0 25
Fancy Bourbon,........................... ....... 0 20
High Grade package goods

Gold Medal, 2-lb. tins............... ....... 0 30
Gold Medal, 1 lb. tins....................... Ô 31
Kin Hee, 1-lb. tins............................  0 30
Cafe Des Gourmets, ground only, 1-

11). glass jars.................... .......... 0 30
English Breakfast, ground only 1- 

lb. tins..................... ........... ........... 0 18

JAMES TURNER & CO. Per lb.

Mecca........................................  #0 32
Damascus.................-........................... 0 28
Cairo........................................................ 0 20
Sirdar...................................................... 0 17
Old Dutch Rio........................................ 0 12£

E. D. marceau, Montreal. Per lb.
“Old Crow" Java................................... #0 25

Mocha.............................. 0 25
“ Condor " Java...................................  0 30

“ Mocha................................ 0 30

15 - year - old Mandheling Java and
hand-picked Mocha......................... 0 50

1-lb. fancy tins choice pure coffee, 48
tins per case....................................  0 20

Madam Huot's coffee, 1-lb. tins............ 0 31
“ “ “ 2-lb. tins............ 0 30

100 lb. delivered in Ontario and Quebec.
Rio No. 1................................................. 0 15
Condor I. 40-lb. boxes.........................  45c

" II. 40-lh. boxes.........................  42£c
“ III. 80 11». boxes.........................  371-
" IV, 80-lh. boxes.........................  35c.

WILLIRON 8 TITRKEY COFFEE.
Per lb

Mb tins, 48-lb cases................................ 30
S. H. & A. fi. EWINO g.

Per 11»
Mocha and Java coffee, in 1-lb tins, 30-

lb cases............................................. 32
Mocha and Java coffee, in 2-lb tins, 30- 

lb cases............................................. 29
Cheese.

Imperial- Large size jars — per doz.
Medium size jars................
Small size jars.....................
Individual size jars............ “

Imperial holder - Large size
Medium size ......................
Small size............................ “

Roquefort—Large size.........  ‘
Small size............................ “

#8 25
4
2

18 
15 
12 

2 40 
1 40

Coupon Books—Allison’s.
For sale in Canada by The Eby Blain Co 

Limited, Toronto. C. O. Beauchemin & 
Fils, Montreal.
#1, #2, #3, $5, $10 and $20 books.

Un- Covers and 
num Coupons 

bered. numbered
In lots of less than 100

books, 1 kind assorted. 4c. 4£e
100 to 500 books................... 3£c. 4c.
100 to 1,000 books................ 3c. 3|c

Allison's Coupon Pass Book.
$ 1 00 to 3 00 books...........................3 cents e**

5 00 books................................4
10 00 
15 00 
20 00 
25 00 
50 00

Cane’s Clothes Pins.
UNITED FACTORIES, LIMITED.

Clothes pins (full count), 5 gross in
case, per case................................... $0 W

-*)

74
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ss
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if there is a time when your 
Customers buy Syrup, it is now.

Have you the best to sell them? 
Have you

Always Ready and Promptly Shipped :
‘2 lb. tins cases 2 doz. Also In Brls.. %-Brls ,
5 “ 1 Kegs and Pails.

10.........................V, “
-'0.................. 'A “

Freight paid on 5 eases and over to all railway
stations East of North Bay.

“Crown”
Table Syrup?

Look for the "Crown” on the package.
MANUFACTURED ONLY BY

“Crown” brand Syrup is the pure extract of corn, and the 
healthiest, cleanest and most profitable syrup in Canada.

EDWARDSBURG STARCH CO’Y, Limited
ESTABLISHED 1858

• » Freni St. East,
TORONTO. ONT.

Works:
CARDINAL. ONT.

IS* St. James St.,
MONTREAL, P Q

4 doz. imekages (12 to u easel......... 0 75
6 doz. packages (12 lo a case)......... U 25

Cleaner.
Per doz. 

4-oz. cans $ U.9U 
6-oz. “ 1.35

_ ( . 10-oz. " 1 85
^Vi^CLEANER Quart " 3.75
b(iCAN$ Evirytninc. Ballou ‘ 10.00

The Davidson &
Wholesale Agents. 

Hay, Limited, Toronto.

Extracts.
Henri jonas & co. Per gross.

oz. London extracts............................ $6 00
- oz. " " (no corkscrews). 5 50
2 uz. " “   9 00
2 oz. Spruce essence............................... 6 00
2 oz. " "   9 00
2 oz. Anchor extracts............................ 12 00
f oz. " “   21 00
1 oz- . “ "   36 00
1 h' , " “   70 00

2-oz. flat bottle extracts........................ 18 00
2 oz. square bottle “ .................. 21 00
* oz. " " (corked).........  36 00
8 oz. ** “ " .......  72 00
0 • Per doz.
° oz. glass stop extracts.... $3 50
8 oz. “ " “ .... 7 00
2J-oz. round ouint essence extracts___ 2 00
4-oz. jockey decanters "

Food.

T. UPTON k CO.

Pure Fruit Jama—
1-lb. glass jars, 2 doz. in case, per doz. $0 05 
2J-lb. tin pail, 2 doz. in crate, per lb. 0 06| 
5 and 7-lb. tin pails, 8 and 9 pails to

crate....................................... per lb. 0 06
7, 14 and 30-lb. wood pails, " 0 06
Pure Fruit Jellies—
1-lb. glass jars, 2 doz. in case, per doz. 0 95 
7, 14 and 30-lb. wood pails, —per lb. 0 06 
Home Made Jams—
1-lb. glass jars (16-oz. gem.) 1 doz. in

case......................................per doz. 1 50
5 and 7-lb. tin pails....................per lb. 0 09
7, 14 and 30-lb. wood pails— " 0 09

BRAND k CO.
Brand s calf's foot..................................  $3 50
Real turtle jelly...................................... 7 75

Licorice.
NATIONAL LICORICE CO.

5-lb. boxes, wood or paper — per lb. $0 40

3 50

#1 25 
2 25
1 25
2 25

Robinson's patent barley 4-1 h. tins ...
" 1-lb. tins...

“ groats 4-lb. tins...
“ 1-lb. tins...

Ge’atine.
. XT , , Per gross.Knuxs No. 1 sparkling.........................$15 00

. „ “ 6 doz., at.. $ 1 30z.
No. 3 acidulated, at.................$ 1 50

Jama and Jellies.

p»t
Fancy boxes (36or 50 sticks) — per box 1 25
" Ringed " 5-lb. boxes.............per lb. 0 40
"Acme" pellets, 5-lb. cans — per can 2 00 

" " (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans......................................per can 2 00
Licorice lozenges, 5-lb. glass jars---- 1 75

" 20 5-lb. cans............. 1 50
"Purity" licorice 10 sticks............. 1 45

“ " 100 sticks.............. 0 73
Dulce large cent sticks, 100 in box................

Lye (Concentrated).
GILLKTT’S PERFUMED.

Per case.
1 case of 4 doz......................................... $3 60
3 cases " .......................................... 3 50
5 cases or more...................................... 3 40

Matches.
UNITED FACTORIES, LIMITED.

Per case.
Surelight ( Parlor) ................................ 83 50
Flashlight ( Parlor) ............  5.75
Kodak (Sulphur) .................................. 3 80

Durham 4-lb. jar....................... per jar. 0 75
“ 1-lb. jar........................ ,T 0 25

F. D., J-lb. tins.........................per doz. 0 85
“ à-lb. tins....................... " 1 45

HENRI JONAS jl CD.
Per gross.

Pony size..................................................8750
Imperial, medium.................................. 9 00
Imperial, large....................................... 12 00
Tumblers ....................................   12 00
Mugs......................................................... 13 20
Pint jars................................................... 18 00
Quart jars................................................  4

E. D. MARCEAU, Montreal.
" Condor," 12.1b. boxes

I lb. tins.................................... per lb $
-lb. tins.................................. "
-lb. tins...............   "

4-lb: jars.............................. per jar
1 lb. jars..............................

Old Crow," 12-lb. boxes

I-lb. tins................................ per lb.
-lb. tins............................... | "
-lb. tins..............................

4-lb. jars.............................. per jar
1-lb. jars............................... “v- Olive Oil.

Per ease
Barton & (luestier's quarts....................8 3 00

" pints..................... Ç 00

Orange Marmalade.
THE EBY, BLAIN CO., LIMITED.

"Anchor" brand 1-lb. glass....................81 50
“ quart gem jars......... 3 40

T. UPTON k co.

1-lb. glass jars, 2 doz. case — per doz. 8 0 95 
lade, in 1-lb. glass jars 1 50 

0 06

Mince Meat.

Home-mi ________
In 5 and 7-lb. tins and 7-lb. pails,per lb.

CLEM KB BROS.

Pure fruit stock—
10-oz. glass jars, 21 doz. case, per doz. $1 00 
16-oz. glass jars, 2 doz. case.. “ 1 50
Quart gems, 1 doz. case........  " 3 35
In 5-lb. tins............................... per lb. 09

SOUTHWELLS UOODS.

Frank Magor k Co., Agents, 
Orange marmalade

Wethey s condensed, per gross net—$12 00 
per case of doz.

Clear jelly marmalade .. 
Strawberr Pieties------ irry W. F. jam
Raspberry

Mustard.
Apricot
Black

STEPHENS.COLMAN 8 OR KEEN S

tins......................per dos.$ 1 40
tins..................... * 2 60
tins..................... “ S 09

black
Oriole soap
Gloriola soap.....................
Straw hat polish.

lack currant 
Other jama 
Red currant jelly .

A. Pv Tippett k Co , Agents.
per doz. $2 30

1 00

DBF.,
.. SI 55 Cement stoppers (pints) 

Corked T‘ "

Sauces.
BRAND A CO.

Worcester.........
Tomato catsup 
Mayfair relish.. 
Indian chutney 
Mango
A 1....................

81 35 
2 60 

. 2 I
1 75
2 25
3 15

COW BRAND.

^DWIGHT’S 71 Case of 1-lb. contain 
iug 60 pkgs., pe 
box. $3 00.

Case of J-b. (con­
taining 120 pkgs. 
per box, 83 00.

Case of 1 lb. and 1cnnA vase or l lb. and ) BAKING S0PA\| lb. (containing 3t 
1-lb. and 60 I lb.

0 25 
0 23 
0 22) 
0 70 
0 25

pkgs)
Case of 5c. pkits. (containing 

box, 83 00.

E
JVC
E

I
R
E

" EMPIRE " BRAND.

Brunner, Mond k Co.

Case 120 |-lb. pkts. (60 lb ), per 
case, $2 70.

Case 96 10-oz. pkts. (60 lb.), per 
case. $2 80.

" MAUIC " BRAND.

No. 1, cases, 60 1 lb. packages..............$2 75
No. 2, " 1201 lb. "   2 75
No 3 •• / 301-lb. 1 „ __ISo 3* t 60J lb. j.......... 27a
No. 5 Magic soda -cases 100—10-oz. pkgs.
1 vase.........................................  2 85
o cases...................................................... 2 75

*• BEK '*

“ Roe " brand, 8 oz. cases, 120 pkgs. ) Pei 
10oz., cases, 96 pkgs. cam 
16 oz., cases, 60 pkgs. I $2 71

Soap and Soap Powders.
A. P. tippet k co.. Agents.

Maypole soap, colors............ per gross$10 20
a k " 15 30

10 00 
12 00

10 10
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Two
Lines
That
Lead.

A Vinegar with Advantages.
You want a brand absolutely pure. One which will keep a long 

time without deteriorating. One known for its delicate aroma and 
its excellent flavour. Hill, Evans & Co. (Worcester, Eng), pro­
duce the one. A Malt Vinegar which is unapproached by any other 
for these essential progenies. A Vinegar you may always rely upon.wager ti

Win-Quinine Wme with a
Robert Waters’ Quinine Wine enjoys a 50-year 

the finest tonic known.

Reputation.
reputation as

Export Agents ROOT. CROOKS & CO., Botolph House, Eastcheap 
London, England.

CHASER
SOAP

Does the Work

CHASER SO A1*.
1 cane.............................................................

10 eased . .. . ...............................................  "2 20
20 eased......................................................... 2 10

5 per vent. 10 days or 00 days acceptance 
Babbitt s -1770 " 100 6 oz. pkgs $3.50 per bx.

5 boxes, freight paid and a half box free. 
Babbitt s "Best soup, 100 bars, $4 JO per bx. 

1 Potash or Lye, hxs ,ea.2 dz ,52 per bx. 
WM. H DINS, AO ENT.

Starch.
EDWAaptfilVao STARCH CO., LIMITED. 

Laundry Starches— Pfcr lb.
No. 1 White or blue, 4-lb. cartoi .$ 0 06 
No. 1 " “ 3 lb. “ 0 06
Canada laundry.................................... 0 05
Silver gloss, 6-lb. draw-lid boxes. 0 07$
Silver gloss, 6-lb. tin canisters  0 07è
Edward's silver gloss, 1-lb. pkg. 0 074
Kegs silver gloss, large crystal---- 0 064
Benson's satin, 1 lb. carton?......... 0 071
No. 1 white, bbls. and kegs.;. 0 05$ 
Benson’s enamel. . .per box 1 25 to 2 50 

Culinary Starch
Benson & Co. 's Prepared Corn----  0 002
Canada Pure Corn .............................. 0 05$

Klee Starch
Ed wardsburg No. 1 white, 1 lb ear. 0 10 
Edwardsburg No. 1 white or blue,

4-lb lumps........................................... 0 08$
"Bee brand, eases, 4 packages 5 00 

BRANTFORD STARCH WORKS, LIMITED 
Ontario and Quebec, 

laundry Starches
Canada Laundry, boxes of 40-lb. $0 05 
Acme Gloss Starch

1-lb. cartons, boxes of 40 lb........ 0 05$
Finest Quality White laundry

3-lb. Canisters, eases of 481b------ 0 06
Barrels, 200 lb.................................... 0 051
Kegs, 100 lb........................................ 0 05$

Idly White Gloss
l ib. fancy cartons, eases 30 1b. 0 <171
6-lb. toy trunks, 8 in case........... 0 074
6-lb. enameled tin canisters, 8

in ease................................................ 0 07 »
Kegs, ex. crystals, 100 lb.............. 0 06$

Brantford Gloss—
1-lb. fancy boxes, cases 36 lb........$0 07$

Canadian Electric Starch-
Boxes of 40 fancy pkgs., per caso 2 50 

Celluloid Starch —
Boxe» of 45 cartons, per case----  40

Culinary Starches—
Challenge Prepared Com -

1-lb. packages, boxes 40 lb...*---- 0 05$
No. 1 Brantford Prepared Corn—

1-lb. packages, boxes 40 lb........... 0 06$
Crystal Maise Corn Starch 

1-lb. packages, boxes 40 lb........... 0 06$

8T. LAWRENCE STARCH CO., LIMITED. 
Ontario and Quebec 

Culinary Starches—
St. Lawrence corn starch, 40 lb 0 06$ 
Durham com starch, 40 lb.............. 0 05$

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb . 0 06

" 3-lb. cartons, 36 lb.. 0 06
•• 100-lb. bbl............... 0 05$
•• 100-lb. kegs............ 0 05$

Canada Laundry, 40 to 46 lb......... 0 05
Ivory Gloss, 8-6 family pkgs.. 48 lb 0 07à 

" 1-lb. fancy, 30 lb........... 0 07$
“ large lumps,100-lb kegs 0 06$

Patent starch, 1-lb. fancy, 28 lb.. 0 07$ 
Akron Gloss, 1-lb. packages, 40-lb 0 05$

OCEAN MILLS.

(,' liine.se si anh,
per case of 4 
doz., $4. less 5 
per cent.

GolU

Stove Polish.

\ Vox <2\xra'o\\\\<i \ov X te '
\ ia\\w wrwaWeA.^

Per gross.
Rising Sun, 6 oz. cakes, $-gross boxes $3 50 
Risiiig Sun, 3-oz. cakes, gross boxes 4 50
Sun Paste, 10c. size, $-gross boxes---- 10 00
Sun Paste, 5c. size, f-gross boxes----  5 00

WM. H. Dl NN, AC ENT.

F.nainvliitt- No.
4, bxs.,ea. 3dz.U 38 

Enaiiivlinu No.
6, bxs.,ca.3dz.O 65

liquid, lixs.ea.
3 doz................0 75

Blackene, 5-lb.
« ans, pur lb U 10

Syrup.
"CROWN” BRAND PERFECTION SYRUP.

Enamelled tins, 2 doz. in vase..............$2 40
Plain tins, with label—

.2 lb. t ins, 2 doz. in vase.................. 1 90
5 " 1 ‘   2 35

1.0 “ i. "   2 25
20 “ ,r " " ................ 2 10
(10 and 20 lb. lins have wire handles.)

“ ItKAVElt BRA NI». ^

1 gal. t ins, square, 6 in « use.................. $4 40
.'.gal. tins, round. 12 in ease .............. 4 50
$ gal. tins, round, 24 in «-use.................. 4 60

small's brand StundaiiL

1 gal. t ins, square, 6 in « use £4 70
.'. gal. tins, round. 12 in ease................. 4 90
l gal. tins, round, 24 in ease .............. 5 30

Teas.

BALADA CEYLON. 

Wholesale. Retail.
Brown Label, I s..........................  $0 20 $0 25

‘* “ $'«.......................... 0 21 0 26
Green Label, I s and $’s............ 0 22 0 30
Blue Isabel, l's, $'s, $'s and $'s 0 30 0 40
Red Label, l’s and $’s................. 036 050
Gold Label, $’s.............................. 0 44 0 60

a.'TMÉÉfcg'

AM ELI

, tOLONÀ
I Pure Cey lon Tea fj

Ceyloii Tea, in 
1 and $-lb. lead 
packages, black 
or mixed.

Black Teas "Old Crow " blend

Bronzed tins of 10, 25,50 and 80-lb.
No. 1.......................................per lb. 0 35
No. 2....................................... " 0 30
No. 3..................   " 0 25
No. 4....................................... " U 20
No. 5....................................... " 6 17$

Black Label. 1-lb., retail at 25c............ SO 19
" 4-lb., .... 0 20

Blue Label, retail at 30c................... 22
Green Iiabel. “ 40c.................. 28
Red Iiabel, " 50c.................. .... 0 35
Orange Iiabel, " 60c.................. .... 0 42
(4old Iiabel, " 80c................... 55

Ram Lal’s
Ÿ Pure 
»? |ndianTea
Cahawtleo AesouiTEUr Pure 
as Manufactured on the 

Gahdchsor India

Cases, each 60 1-lb.................................... <0 35
“ “ 60 JII,— l" “ 30 1-lb___ / ........................ 0 ”
•" “120 11b.................................... 0 36

MjTEAj
L mu LIJDKLLA CEYLON, 1 H 

AND $’8 PKUti.

Blue Label, l’s....................
Blue Label, $'s....................
Orange Label, l’s and $ s 
Brown Label, l’s and $‘s
Brown Label, i's ----
Green Isabel, I s and $’s . 
Re<l Label, $'s....................

SO 18$ SO 25 
0 19 V 25 
0 21 0 30 
0 28 0 40 
0 30 0 40 
0 35 0 50 
0 40 0 60

“CROWN" BRAND.

Wholesale. Retail.

LiPToN'ti tea (in packages).

1 lbs k St Id 
Color-of $ lbs.$ lbs. for 
Label, per per per

lb. lb. lb
Ceylon-India, Ex. ch'st A Yellow 45 47 TO

" “ BRed 40 42 60
" No. 1 C Pink 35 37 5v 

2 C Orange 28 40
" 3 C L. Blue 22 30
" 4 0 L. Green 20

Tobacco.
THE EMPIRE TOBACCO CO., LIMITED.

Smoking—Empire, 3$s, 5s. and 10s.... SO 39
“ Amber, 8s. and 3s................... 060

Chewing—Stag, bars, 10|oz.................. 0 43
“ Bobs, 5$s. and 11s .............. 0 44
“ " 10§ oz. bars, 6s.............. 0 44
" Currency, 12 oz. bars, 12s— 0 47

" 6$s. and 12’s........... 0 47
1 Old Fox, narrow, 12s.............. 0 47
* Suowshoe, 14$oz b'rs,sp’e'd6$ 0 51
‘ Pay Roll, 7s and 6$s.............. 0 52
" Fair Play, 8s. and 13s.............. 0 53

Vinegars.
k. D. marceau, Montreal. Per gal 

EMI), pure distilled, highest quality.. $0 30
Condor, pure distilled.............................. Ô 25
Old Crow........................................................ 0 20

Special prices to buyers of large quantities

Red Label, 1-lb. and $s................SO 35 SO 50
Blue Label, 1-lb. and $s................... 0 28 0 40
Green Label, 1-lb............................ 0 19 0 25
Green Isabel, $s............................... 0 20 0 25
Japan, Is............................................ 0 19 0 25

E. d. marceau, Montreal.
Japan Teas -

"Condor'' III 80-lb. boxes ........SO 37
ÿMI) AAA Japan, 40 lb " at.............. 0 37$

AA " 40 “ .............. 0 35
Blue Jay, basket tired Japan, 70 lbs., 0 30

"Condor"IV 80-lb.   0 43
" V 80-lb. " ................ 0 30
• X X X X 80-lb. boxes------ 0 25

XXXX 30-lb. " .... 0 26
XXX 80-lb. " .... 0 22$
XXX 30-lb. " .... 0 23$
XX 80lb . .. 0 20
XX 30-lb. " . ... 0 21

" LX 60-lb. per case, lead
packets (25 l's and 70 $'b)0 28$

Black Teas- " Nectar ” in lead packets
Green Isabel............... retails 0 26 at 0 20
Chocolate Isabel---- . 0 35 at 0 25
Blue Isabel................. " 0 50 at 0 36
Maroon Isabel..........  " 0 60 at 0 45
Fancy tins -Chocolate, 1-lb............ 0 32$

• " -Blue, 1 lb...................... 0 42$
" " Maroon, 1-1 b................ 0 50
" " Maroon, 1-lb................. 1 56

" Condor " Ceylon black tea in lead packets 
Green Isabel, $s, $s and Is,
60-lb. cases................. retail 0 25 at 0 20
Grey Label, $s, $s and Is.
60-lb. cases ............. retail 0 30 at 0 23
Yellow Iiabel, $s and Is,
60-lb. cases ................retail 0 35 at 0 26
Blue Iiabel, $s, $s and Is.
50-lb. cases ................retail 0 40 at 0 30
Red Ijabel, $s, $s and Is,
50-lb. cases ............... retail 0 50 at 0 34
White Label, $s, $s and 1»,
50-lb. cases ................retail 6 60 at 6 40

URIMBLK'a MALT.

Bulk, $-casks, 25 gals....................Sà 45 S10 95
casks, 60 “ .................. 10 25 22 40

Bottles, cases, 3 doz..................... 3 25 4 40

Washing Powder.
FAIRBANKS HOLD DU HT.

Five cases assorted—
24 25c. packages........................................<4 66
10010c. " ...................................... 7 80
100 6c. “ ...................................... 3 90

Freight prepaid.

Cane's Woodenware.
UNITED FACTORIES, LIMITED.

Washboards, Victor................................ SI 35
1 Crown................. ............... . 1 45
“ Improved Globe.............. . 1 60
“ Standard Globe............... 1 70
" Original Solid Globe... . a oo
" Superior Sid. Bk. Globe 3 15
" Jubilee............................ a io

. 0 95
Diamond King (glass)............................. . 3 10
Tubs, No. 0..................................................

" " 1................................................
. 10 50
. 8 50

" " 2................................................... 7 60
" " 3................................................ e 60

Pails, No. 1, 2 hoop».. .......................... . 1 75 
. 1 90

Yeast.
Royal yeast, 3 doe. 5c. pkgs. in caw —
Gillette cream yeast, 3 doz...................
Jersey cream yeast cake, 3 doz. 6c— 
Victoria " Sdos.ie.. .

" " " 3dos. 10e ».

SI 0v 
1 00 1 OS 
100

76
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on an article is a
Guturamtee of

ENTERPRISE W*

FOOD
II CHOPPERS

Cherry StonersBone, Shell *
Corn Mill

Four Knives
with etsch Machine

no. 760. e&eo.

Rapid Grinding & 
Pulverizing Mills

lS Size* Jt Style* for Ham 
it Power, ft to 300.00

MeetJoke
Extractor

No. me. Chops * lbs. per minute, |I.$0 
No. see. Chops j lbs. per minute, H-«5

Sell every Day in Yeeur 
GUARANTEED TO CHOP RAW MEAT

Ontei through your JobberIllustrated Catalogue FRBE
No. at, ea.so

Francisco Branch. 
B Front StreetWS&ISSÏ Tfie Enterprise Mfg, (b. of Pa., Philadelphia, Pa.

You are Interested 
in Something.

Wto met get the beet heme that

m*j*.*>z&~2*j*every wees — imiwm* we oao equip joe

Tenue—100 OUpolms,

mntK. a, Toronto.
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Mi!

You are Interested 
in Something.

Wto met get the heetheu*e that prr^r ^Sv^hrOoRr rmt ete^prwO^
m*j*.*>z&~2*j*every wees — we «wore we oao equip joe

Tenue—100 Ollppluee,

Tsit^thoue iCaio
mntK. a,Toronto.

COX'S GELATINE iswars
ST-

weerev

THE PEOPLE op

JAMAICA
are now buying thing* in the 
United States which they ought 
to buy in Canada. They don’t 
know what w* can do. A small 
advertisement in the

ft'NCSTÇl

We make thorn la all shapes apd 
Mme, We have

Patent *«**•«* Berry 0m 
Grata ma Hoot Baskets,

, Clatkes Baskets,
Butcher Baskets*

label. aUWadsshaMdmheingvory 
la appearasce. they are stfeng aad dmr 
aWa. goad jpmr orders »e

GLEA
for rates to

0. OTIWAif, Nallfer.
ton

is Honest C 
the Thing 
Make or E 
ness-

The Beet Grocers make 
a point of Keeping N 
always In Stock.

m

m
■

-.



THE CANADIAN QROC HR

Perfectly clean from our kitchen to your cuatomefe.

Your customers’ appetites are harder to please now 
than at any other time of the year. That’s all the more 
reason for givirig the pure,- clean, wholesfltne, tempting

Wethey’s
■

Mince Met
They’ll like the look of itJn its dainty package, and 

they’ll thoroughly enjoy it. How is your stock ?

J. H. Wethey, Limited
ST. CATHARINES, ONT.

WINNIPEG

C. E. COLSON & SON
■»> 1 in —me

.ESTApISHEP 184»,

Capital and Surplus, #1,600.000 «Seas \
Exscutir# Offiees: »«*. 846 sal 848 Broadway, »!

merchants, hr the merchants,
effort is spared, and no reasonajti■an m apwru, i 
authority on all matters affecdn* 

«tended, and Itextended, and
Iptione are based ci

Specific term# mal

I ««fSfiSC

.rïï

mm m ■
■

The King of Lamps F

Never a Complaint
Saves oil and gives

V^more light and 
So

better light.
If you want lamp satisfaction, 
write for booklet.

All Kinds. All Sizes.
SOLD EXCLUSIVELY BY

GOWANS, KENT 6 GO.,
TORONTO and

Crosse £•
and

AGENTS,

CHAS. F. CLARK, President. e#»AA L. BECKWITH, Seereteey.

• Qtm# WerM.mm

TH»#. C. IftVUfg,6et. Mpa. I


