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CANADIAN fi U O C II R

You display it and 
it will sell itself

Your customers all know 
Cowan’s Cocoa. Those who 
arc not already using it will 
soon get the buying impulse 
from the newspapers, bill- 
ooards, street-car cards and 
other advertising.

Put it on display to-day.

COWAN’S Perfection COCOA
is everybody’s choice

We advertise 
it for you

111 Ll.'1 II ÎUlh if i !

The Cowan Company, Limited, Toronto
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Why resent friend housewife’s re
marks when she objects to raisins 
shrivelled and tasteless?
No good grocer can expect any
thing else unless he is pushing

GRIFFIN & SKELLEY’S 
SEEDED and SEEDLESS RAISINS

The Raisins
that retain their natural freshness 

indefinitely

Griffin & Skelley Raisins are simply 
the sweetest, tenderest and most 
luscious grapes that California 
grows — gathered just at the blush 
of maturity, and brought to their 
final deliciousness right in the vine
yards by the sun’s gentle rays.
No wonder most families use rais
ins more frequently when they can 
secure the wholesome and delicious 
Griffin & Skelley Brand.
Don’t wait until friend housewife 
voices her feelings — or quietly 
transfers her custom elsewhere.
Get Griffin & Skelley’s in your store 
without delay.

Tell your Wholesaler
TO-DAY

Qrlffln * Skelley'b Dried Prunes, 
Apricots, Peaches and Pears are the 
same safe quality as Oriffln * Shelley’s 
Seeded and Seedless Raisins.

1
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With fish naturally «*l»(*nper than meat, and the Lenten 
business thrown In, to tip the scale against meats, you 
will find a phenomenal demand right now for fresh cured 
and frozen fish.,
It’s not too late now to order this fish case, even for 
Lenten business—then you'll have it for summer use.
A handsome oak ease equipped for lee—three sections— 
price is low. Order to-day.

Send us your order to-day and ask for 
refrigerator catalogue.

John Hillock & Co., Limited
Makers of High-Grade Refrigerators and Fisk Cases

TORONTO

Price 
$27 Net COOK’S FRIEND 

BAKING POWDER
For over fifty years has made bak
ing lighter, sweeter and more 
satisfying. To-day its extensive 
popularity is firmer and surer 
than ever. Why not let Cook’s 
Friend bring you the good sales of 
satisfied customers by getting up 
an attractive display and featuring 
it in your store ? Do it to-day.

W. D. McLAREN, Limited, Montreal

III llll

Continental 
Grocery Bags
Let the fame of the name he your guide in 
buying.
REPUTATION is not always “a bubble”— 
sometimes it is a very beneficial thing—
As witness the reputation (DOMINION 
WIDE), of the

Continental Grocery Bags
Here are bags whose PRESENT PERFEC
TION is the cumulative result of constant 
effort and perfect methods in manufacture. 
Let this well-won fume decide your choice 
of Bags, and you will “close the avenue of 
future regrets.1’

The Continental Bag & 
Paper Co., Limited

Manufacturers Ottawa
Breech... MONTREAL aed TORONTO 

Ageecles throughout Cee.de

Don’t Buy "An Electric Coffee Mill"

Buy a COLES GUARANTEED 
ELECTRIC MILL

There’s a tremen
dous difference — 
as great as there 
is between an un
signed check and 
a signed one.

When the name 
COLES is on your 
mill you ’re cer
tain it’s “right”

Have you a copy 
of Catalogue 
913CT

26 models of elec
tric machines. 
Makers of Hand 
Coffee Mills for 
twenty-five years.

COLES MANUFACTURING CO.
1«1B North 13rd St. PH1LA., PA.
Agents: Chase * Sanborn, Montreal: The Codvtlle Ce., Win
nipeg; Todhunter, Mitchell A Coa Toronto; Jsroee Turner 
A Co., Hamilton, Ontario; Kelly, Douglas A Co., Vancouver, 
B.C.; L. T. Mew burn A Co., Calgary, Alta.
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CANADIAN GROCER

MADE-IN- A CANADA

The awakening has come to 
Canadians

All Canada has wakened up to the fact 
that every dollar spent outside of our 
Dominion or Empire helps the enemy 
with whom we are at War—it takes 
that much out of our Country and cir
culates it in neutral and ultimately 
belligerent countries to develop their 
industries and help them in the War 
against the British Empire.

Canadians Want Canadian-Made Coeds 
You Should Feature Them

To come down to “brass tacks,” your 
customers want Canadian-made goods, 
and will appreciate your efforts to 
supply them.
Put in a Made-in-Canada Window to
day and feature the famous

E.D.S. Jams and Jellies
the jams and jellies that have a country-wide repu
tation for quality, purity and delioious home-made 
flavor. Link up your customers’ patriotism with 
our extensive desire-creating advertising and turn 
the whole into profitable sales and good future 
business. Fill up your stock to-day if it's low and 
make a feature of E.D.S. products now when the 
home-made fruits are getting low.

E. D. SMITH & SON, Limited
WINONA, ONT.

AGENTS
Newton A. Hill ..... Toronto
W. II. Dunn................................... Montreal
Mason & Hickey .... Winnipeg 
H. B. Colwell ... Halifax, N S.
A. I*. Armstrong .... Sydney, N.S

VLHi‘-*comfahC1'

ST.CHARLES
brand
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Sound - reasoning 
grocers continue 
to stake their sales 
expansion on the 
Borden quality 
line, feeling rea
sonably sure of 
repeat sales at 
regular intervals, 
and of a gratify- 
i n g natural in
crease.
The utility and con
venience of the 
Borden products 
make them desir
able for innumer
able uses. Their 
t h o r ough quality 
and absolute purity 
take good care of 
e o n t i li u e d pur
chases.
In the most progressive 
stores you’ll find Bor
den’s dominating the 
window displays, and so 
placed on shelves and 
counters that even the 
unobserving could not 
miss them.
Surely there are many 
ways in which you could 
greatly increase your 
“Borden" sales 1
Start that improvement
to-day.

Borden Milk Co., Ltd.
“Leader, of Quality" 

MONTREAL

Branch Office:
No, 2 Arcade Bldg.

Vancouver, B.C.

FACTORIES:-
Ingersoll. Tillsonburg. Norwich.Ont 

Huntingdon, Ormstown. Quo.
Truro. N.S.
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CANADIAN GROCER

rinoco iacco
From the

old J^dariner
To the

young Sfort

“Orinoco” is a big favorite 
with them all

For a nice medium strength smoke that 
is satisfying, full-flavored and rich, 
there is none that compares with 
“Orinoco.”
Its fine fragrance is a token of its real 
tobacco goodness.
All Tuckett’s tobaccos make a strong 
anneal to vour men customers—verv

few real tobacco users do not use and 
appreciate them.
Why not stock a few lines and let your 
customers know you keep them i Sug
gest to your trade that the tobacco 
order be included in the weekly grocery 
list.
Order your stock from the wholesaler.

TUCKETT LIMITED, Hamilton, Ontario

All Canada is Aglow with 
the Made-in-Canada Fever

How is it Affecting You?
This idea is gathering momentum daily and the grocer who makes 
the best of it is the one who will win out with a full cash drawer 
and a growing business.
The five Made-in-Canada lines here shown represent the leaders 
in their respective fields—Condensed Milk and Coffee. Their 
value as sales-producers and repeat business-getters is thoroughly 
established in the trade. Don't be content to stock them, but get 
them in the limelight by displaying and pushing them as Can
ada’s original products.
We deliver 5-case lots to any point in Ontario, Quebec and Mari
time Provinces, prepaying freight up to 50c per 100 lbs.

Note these prices :
St. George Brand Coffee, 2 doz. in case.............. $4.80
St. George Evaporated Milk, 4 doz. in case  3.60
Banner Condensed Milk, 4 doz. in cue.............. 6.25
Princess Condensed Milk, 4 doz. in case............ 4.60
Premier Skimmed, 4 doz. in case......................... 3.80

ORDER NOW.

The Malcolm Condensing Co., Limited, St. George, Ont.
4
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When Meat 
Becomes 
Expensive,
Push—

SIMCOE 
BAKED BEANS
Costs only a third the price of meat of the same nutritive 
value. Made in a minute with all the work of preparation 
eliminated. Every bean is perfectly baked, and mealy, 
and highly digestible.

Folks want Simcoe Brand as soon as they see them, but as 
soon as they taste the rich flavor and mealiness of these 
delicious beans, their continued custom is a certainty.

Start planning a window display to-day, 
look over your stock and have it re
plenished immediately.

Dominion Canners Limited
Hamilton, Ontario 

-------------------------------------- ------------ /
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YOUR CANDY 
DEPARTMENT 
Is it Profitable?

YOUR Confectionery Department, Mr. Merchant, can 
be made one of the most profitable in your store, not 
only in its direct sales, but in the patronage which 

it brings the other departments. But you must have 
good candies—candies of unimpeachable quality. The 
M. B. Co. Candies are this kind and, at the same time, 
offer an exceptionally wide range of choice. For example—

CANDIES
Mixture#. Mint#.

An endless Variety, Staple and Fancy.
Dellclou# Drop Good#

In Bulk or Bottle.

CARAMELS
150 Different Lines of 

Penny Good#
From lc each to 10 for lc.

CHOCOLATES
An unbeatable line of
High-Grade Chocolate#

An almost endless assortment to choose from and 
The Never-Falling

“BORDO”
with Its irresistible and Individual flavor.

Volume of Hale#, Profit and Permanency of Patronage arc the three 
things which make every Merchant who handles The M. B. Vo 
Candies an enthusiast. Write us and we’ll have one of our 
salesmen drop In to see you.

THE MONTREAL BISCUIT COMPANY
Manufacturers of Biscuits and Confectionery MONTREAL

i^lllllllllllllllllllllllllllllllllllllH

GROCERS :
Here’s a Trade Winner
that has brought customers back for “more of 
the same” to those grocers who have stocked it.

5*35

washing.

POWDER
hcean mill
^Montreal p0

la a trade stimulator of the highest order. 
Women who have used it will take no substi
tute, because it replaces the smelly odor of hot 
suds with an odor that is pleasing, clean and 
wholesome, and it does not injure the hands. 
A big 8-ounce package for 5 cents.
Your jobber should have it—if not, write direct 
for prices.

OCEAN MILLS
MONTREAL CANADA

When you sell

HEINZ
57

VARIETIES
PURE FOOD PRODUCTS

You give your customers— 
Goods Made in Canada— 
from Canadian Materials— 
by Canadian Employes.

H.J.HEINZ COMPANY
Canadian Factory:—Leamington, Ont. 

Warehouse:—Toronto

b
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CANADIAN CROCER
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—ti'z/f/ it couldn't be MORE profitable 
at HALF the margin !

BANNER BRAND
MARMALADE

Banner Brand oranges come right from the orchard to the 
kettle. Picked only when fully ripened in the famous 
groves of Seville, Spain. Sliced right where they’re 
picked and securely sealed in air-tight cans. Opened here 
in Toronto right into our kettles—and what a deliciously 

pleasing flavor these full-juiced, wholly ripened oranges make!
Your profit on Banner Brand is doubly sure, for it takes good care of the con
tinuity of your customers’ purchases right from the first sale.
Demand Banner Brand NOW—for your Made-in-Canada displays.

LINDNERS LIMITED
306 Ross Ave.. WINNIPEG 340 Dufferin St., TORONTO

URVKBSKNTATIVES :
II. Whlssell, 292S Drolet St.. Montreal ; H. D. Marshall, Ottawa : W. L. McKenzie A Co.. Edmonton and Regina :
Jaekaons. Limited, Calgary ; II E. Gross, Vancouver ; It. S. Melndoe, Toronto.

STANDARD
mu Slit.

PACKAGES

v1 *■ >

fimm «"“Vi,

CJMI.y-
I» » v K |

Let us place 
this Case of 
Fresh Seeds 
on your 
Counter.

SKLL att many as possible, and the remainder may be returned at the 
end ot the season at our expense. Our compact and attractive display 
case contains the assortments as above, and you will add many dollars 
to your profits If you let us send you one or more, as your trade 
requires, on commission, oil charges paid by us.

Wm. Rennie Co., Limited, Toronto

Get Acquainted
with the new pure food product for making the eoet 
delicious meringue, icing and filling—

It will prove a positive boon to the housewife, if you 
will only introduce it and get her to try it.

“Snow-Mellow” is so simple to make. Just one table
spoon of “Snow-Mellow,” one cup of granulated sugar 
and flavored to suit the taste, and she has the makings 
of a score of dainty desserts for every occasion, to say 
nothing of the rich, fluffy, tender icing and filling she 
can make.

Ami th«* profit margin for you. Mr.
<i rover. 1* a generous one!
Write to-day for further details sud 
prices, or

Ask your jobber—

The W. T. Ott Co., Inc.
32-34 Front St. West 518 St. Catherine St.

TORONTO MONTREAL
toS L.
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CANADIAN GROCER

A RECORD Success
‘CAMP’ COFFEE produce* 
a chorus of praise Iron) all who 
try it, and to try it once is to 
buy it always.

Recommend ‘Camp to your Customers.
All Wholesalers stock it 

R. Paterson 6*ons,Coffee S ptc. at iss,GlasgowÙÏ *«*,'///JzZ////ssA2

,mill'll,

GOODFLOUR
versus

Indifferent kinds
MAKES 6000 BREAD

Choose the best, invest in the best, sell no other 
kind but the best, and you are sure that your flour 
sales will improve every day to eventually control 
the trade in your district, because no discriminative 
buyer will bother with the inferior, no matter how 
much cheaper he can obtain it, even at his very door.

Anchor Brand Flour is not an experiment, nor the 
results of a day—nearly 20 years’ experience in 
Manitoba Hard Wheat products were necessary to 
attain the high standard that to-day is admittedly 
the supreme “par excellence.” Try it.

Leitch Brothers’ Flour Mills
LIMITED

Oak Lake, Manitoba

Freeman’s Electrical

VV".;*:

Driven
Meat
Chopper,
Bone
Grinder
and
Coffee
Mill

The above is our Bone Grinding attachment, attached 
to one of our No. 40. We have meat cutting attachments 
and coffee grinding attachments for the above. They 
are fully guaranteed in every way. Send for catalogue 
which gives full particulars, prices and terms.

The W. A. Freeman Co., Limited
Hamilton, Canada

iiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiH 

Success in Tobacco 
Selling

is the result of pushing the lines that meet with greatest 
favor from the largest number of users. The fact that 
most grocers keep ordering larger amounts is pretty 
good evidence of the popularity of the Rock City Lines. 
Order your supply to-day.

MASTER MASON
Smoking

ROSE QUESNEL
Smoking

KING GEORGE NAVY
Chewing Plug

MAPLE SUGAR
Chewing Plug

Rock City Tobacco Co.
LIMITED

QUEBEC WINNIPEG
lllllllllllllllllllllllllllllllillllllllllllllltlllllllllllllllllltlllllllllllllllltll



CANADIAN GROCER

1 Overheard.
S3 ==

I "We stock |
a but we sell |

I GIPSY I
a Stove Gloss ” I

Order free your Wholesaler.

HARGREAVES (CANADA.) LIMITED.
33, Front Street, B. TORONTO.

— Wretern JLieet»: Ferl«Ballebe.Seikatehew»ii A Alberti: —
— Nlchd-on 4 *»l». «liilM. Beclaa. Salltatouii .Calgary —

».■« Sdmzetw. Fer Irlbh* Celmeib,»» Vekun LVnkla. —
> «de» A «very. III. Iiell ■»■<!■««. leeceuvei , k C =:
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“SOVEREIGN”

SALMON
FINEST 
BRITISH 
COLUMBIA 
SOCKEYE

QUALITY
IS OlIR FIRST 
CONSIDERATION

PACKED BY

THE ANGLO BRITISH COLUMBIA PACKING CO.
LIMITED

VANCOUVER. B.C.

£«!££0jBjC-MCKIN2£^*f| 
[SOVEREIGN BRANDI

SalmoîI

c'

A Profit Producing 
Store

is the’end end aim of every mer
chant. The surest way to attain 
this result is to sell what the public 
wants. The reputation of

Products
for purity and flavor have made 
them! popular favorites for over 
forty years.

Olives California Fruits
California Asparagus 

Canned Meets Alaska Salmon 
Pork and Beans

Hawaiian Pineapple Mince Meet 
Plum Pudding Jams end Jellies

Libby, M'Neill * Libby 
Chicago

r-Â-7w:g

rwiwH'

W; 3

•'\FINCER CREAMS

. ...

Stock of Special “ Class”
gives dignity to the entire stock of a grocery. 
Even though you use only moderate quantity 
of quality goods, there is no wiser selection for 
you than

CARR’S BISCUITS
With such 
stock on 
hand you in
vite a trade 
that will ad
vertise you 
and make 
you success
ful.

Carr’s Bis
cuits are 
packed for 
export in 
air-tisrht tins.

Write For 
Prices.

p Ann O fA CARLISLE
VAIxIX GL VVr. ENGLAND
AGENTS—Wm. II. I)unn, Limited, Montreal; Dunn-Hortop, 
Limited, Toronto; Hamblin A Brereton, Limited, Winnipeg, 
Man., and Vancouver, B.C. ; T. A. Mac Nab A Co., HI. John’s, 
Newfoundland.
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CANADIAN GROCER

“Just pure Coffee, refined like sugar. Use it as you do sugar,—% of a teaspoonrul 
to a cup and pour on boiling water. Sugar and cream to taste—dissolves instantly 
—no sediment—the flavor is always perfect—you control the strength. Sold only

in air-tight tins. A child can make as 
good coffee as a chef with

(of.
C

INSTANT ee
Now You Can Drink All 
The Coffee You Want

FOR SALE BY

Canadian Wholesale Grocers
C. WASHINGTON COFFEE SALES CO.. 71 W.H St. N-w York

Write for liter
ature telling of 
Mr. Washing
ton’s Wonder
ful R e f i ning 
Process, which 
gives us this 
100% Pure Re
fined Coffee.

Canadian Sales 
Agent:

Edmund Littler
169 William Street 

MONTREAL. CANADA

OME manufacturers in their eag
erness to reach the consumer shoot 
over or under the retailer’s head 
or try to shoot through him. The 
retailer is getting tired of being 
shot up. Work with him and 
for him and note the difference.

TWO CENTS PER WORD
You can talk across the continent for two cents 

per word with a Want Ad. in this paper.
10



CANADIAN GROCER

C L A R K’S
PORK & BEANS

WE WANT YOUR
BUSINESS

MR. GROCER, and we want it in 
increased volume, but we do not 
ask you to buy Clark’s products 
SIMPLY because they are

MADE IN CANADA

- ' , a P Eh ÏÏ’

We Have Other Reasons
True, we are and always have been a 
strictly Canadian firm, utilizing Canadian 
products and employing Canadian labor. 
But our greatest argument is QUALITY, 
and we make the POSITIVE STATE
MENT that Clark’s Pork & Beans are 
EQUAL TO or BETTER THAN any 
IMPORTED OR OTHER BAKED 
BEANS.

■ poRK
& Beans

5”: Chili 
Sauce

Compare
the Prices

W. CLARK

Then Use your
Judgment

LIMITED
Montreal

'///SS///S/SS////////S////////////////////////////////////////////S////////////////////////////////////S/////////////////////////////S////S//H.
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CANADIAN GROCER

THB SIGN OF PURITY

Teas, Coffees, Spices, Baking Powder, Extracts, 
Jelly Powder, Grocers’ Sundries, Canned Goods, 
all kinds of Fruits and Vegetables, Salmon, Soap, 
etc. Headquarters for high-grade Teas and Fancy 
Groceries.

’Phone at our expense.
3595, 3596, 3597, 3598, 4656, 748; Night ’Phone, 1807.

BALFOUR, SMYE & CO., HAMILTON
A «tore convenience — costs 

little — gives big service

THE ft'GREGOI •ACER BAG HOLDER

,•1.1

Hold» every .lie bag from to 10 Ibe. Always ready. 
Save» time, space and waste of bags. Supply of bags is 
laid In the top; one by one Is secured as required. The 
moat practical bag holder made. You cannot afford to be 
without one. Write for Prices and detailed particulars.

Fer sole by ell dret-elais Jobbers er 
THE O. P. IfeGREGOB PAPER CO.. LIMITED.

4U Spedlee Ave., Toronto.

Quality with 
Economy—

that's the profitable combina
tion you can offer in BEE 

BRAND JELLIES, STARCH and BORAX. Quality 
that brings satisfaction to the most particular. 
Economy that makes them practical for any purse. 
Ask us to send you samples to-day.

FORBES & NADEAU, Montreal, Que.

Sanitary Cans
“The Can of Quality”

Baked Beans, 
Soups,

Meats and Milk.

Sanitary Can Company
LIMITED

NIAGARA FALLS, ONTARIO

12
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This is a fine Table 
Cane Syrup

in an attractive 2-lb. tin.
A good seller. Have you tried it?

Have No Hesitation
in recommending to your best customer

‘Bluenose’ Butter
It always opens up in excellent shape, and 
its quality and flavor are remarkably fine. 
Taste “Bluenose” yourself! Then you’ll 
feel more enthusiastic about recommend
ing it.

SOLE PACKERS.

SMITH A PROCTOR HALIFAX, N.S.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax - N.S.

LARGEST MAKERS IN THE WORLD
Tin jFoil—all descriptions
Tea Lead—all gauges and

sizes
Metal Bottle Capsules—any

size, color or stamping
Collapsible Tubes—plain or 

[colored
ALL BRITISH MADE

Send specification of your needs or samples of what you now use — stating qualities — 
We will give you BEST QUALITY — BEST DELIVERY — BEST PRICES

BETTS" & COMPANY, LIMITED
Chief Office:—! Wharf Road LONDON N., ENGLAND

13



CANADIAN GROCER

BEWARE OF FALSE PROPHETS
The daily sensational rumors from unauthoritative sources should 
not guide the proficient manufacturer or business man.
It is not sufficient merely to have “news”—

WHY NOT HAVE THE FACTS ?

The Financial Post through its 
unexcelled sources of information, 
and its exact analyses and forecasts, 
coupled with its bymail Information 
Bureau which deals with financial 
or business problems, furnishes a 
service of unsurpassed value.

THE FINANCIAL POST

■dr,susse1.'Tf&RSy
rsssBrS—i5-

S3S5R rev

Annual Subscription $3.00 the year 

Date 1915

To:

THE FINANCIAL POST
143-153 University Are., Toronto

THE CANADIAN BUSINESS MAN
has never been in greater need of ac
curate knowledge of actual conditions— 
and of the best possible business and 
financial counsel!

Dear Sirs :

Please enter o“' subscription to The 
Financial Post at the rate of one 
dollar for four months.

Name............................................... .......
Street or 
Box No.

City
WHY NOT HAVE THE FACTS ? 

c. cl

LET

The Financial Post
of Canada

Serve you at least during the next four months. 
Write for a free sample copy or

Sign the attached Coupon and return

to us with one dollar for four months, or if more con
venient pay on receipt of bill.



CANADIAN GROCER

^■aansgf How Are Your Customers
Going to Know

that you handle “Crown Brand” Corn Syrup—
how are our big advertisements in the newspapers 
going to do you any good—
unless you let everyone in your neighborhood 
know that you have “Crown Brand”?
We are doing our share, by putting the quality 
into the goods; by giving you the most delicious 
and the most popular table syrup in Canada ; and 
by advertising it all over the Dominion.
Your share is merely to let your neighborhood 
know you have it. through occasional counter and 
window displays.
Handle till sizes—the 2, 5, 10 and 20-pouml tins.

The Canada Starch Co., Ltd.
Manufacturers of the famous Edwardsburg Brands 
Montreal, Cardinal, Brantford, Fort William

The Measure of Success
1 ‘ The success of every product must be measured by the confidence 
it can inspire—and KEEP.”—(Printer’s Ink.)

It would be difficult to name a product that inspires more confidence than Red 
Rose Tea. Its reputation is such that its very name is linked with the highest 
degree of tea quality.

It has kept the confidence of a great army of tea users for over twenty years, 
because its distinctive flavor, richness and strength have been uniformly main
tained.

It has helped grocers to increase their tea trade and it has held the trade for 
them.

Red Rose Tea
“ IS GOOD TEA ”

T. H. ESTABROOKS CO., Limited
St. John, Montreal, Toronto, Winnipeg, Calgary

15



CANADIAN GROCER

Manufacturers’ Agents and Brokers’ Directory
The Canadian market is over three thousand miles long and extends from the peach 
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover thii 
market satisfactorily or get the best out of their Canadian opportunities without the 
assistance of local agents. The following firms in all parts of Canada are prepared 
to act as agents for good lines. The service department of the Canadian Grocer il 
at the disposal of firms wanting agents or of agents wanting agencies.

ONTARIO.

W.G. A. LAMBE & CO.
TORONTO 

Established 1885
SUGARS FRUITS

“We are large buyers of Sun- 
dried Apples. Ship all your good 
stock to us charging us whatever 
other dealers are offering, and 
we will send you our cheque 
promptly. ’ ’

W. H. Millman 
& Sons
Grocery Brokers 

TORONTO

The Harry Horne Co.
GROCERY BROKERS 

Manufacturers' Agents 
and Importers 

309-11 King W., Toronto, Can.
We can place your goods on the 
market successfully.

(Correspond with us.)

W.G.PATRICK & CO.
Limited.

Manufacturers * Agents 
and Importers.

61-53 Wellington St. W„ Toronto

HENRI DE LEEUW
28 Front Street E. TORONTO

Importer — Foodstuffs — Exporter 
I am a buyer for Beana, Peaa, Seed». 

Dried and Evaporated Apples, and pay 
rash. Send me sample» and wire wbat 
yon hare to offer.

?
I
I
I
I•

A want ad. in this paper will 
bring replies from til 

parts of Canada.
I

<8*------------------------------------

WESTERN PROVINCES. BRITISH COLUMBIA.

GEORGE E. MEASAM
COMMISSION MERCHANT

Agencies for confectionery lines solic
ited. My representatives canvass the 
retail trade every six weeks In the 
Country and every two weeks In the 
Citr- P. O. BOX 1721,
Edmonton, ----- Alberta.

The Campbell Brokerage Co.

We have our own warehouse and track
age. Shipments stored and distributed. 
Can give special attention to a few 
good agencies.
887 Beatty Street, - Vancouver, B.C.

H. P. PENNOCK & CO., NEWFOUNDLAND.

Limited
Wholesale Groeery Broker* 
and Manufacturera' Agents.

WINNIPEG.
We solicit accounts of large and pro
gressive manufacturers wanting live 
representatives.

T. A. MACNAB & CO.
8T. JOHN'S NEWFOUNDLAND
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and 

careful attention to all business. High
est Canadian and foreign references. 
Cable address: “Macnab,” St- John’s. 
Codes : A, B, C, 6th edition, and private.

W. H. Escott Co., QUEBEC.

LIMITED

Wholesale
Grocery Brokers and 

Manufacturers* Agents

W. J McAULEY
Commission Broker

Flour, Fred, Grain», Potatoes.
Hr are open for n good agency In food
stuff line, calling on the retail trade.

Commission Merchants
WINNIPEG REGINA
CALGARY EDMONTON Grocery

Advertising
By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window

WATSON & TRUESDALE
Whole» ale Commlaslon Brokers and 

Manu facturera* Agente.
120 Lombard Street 

WINNIPEG - MAN.
Domeetlc and Foreign Agenda» 

Solicited.

FRANK H. WILEY
Manufacturers* Agent 

Groceries and Heavy Chemicals
Enquiries solicited for ihiumenl from Spot 
stock W Innipeg or for Import.
757-759 Henry Avenue, Winnipeg

cards, and many hints for 
the preparation of live ad
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success-

RUTTAN.ALDERSONALOUND.Ltd.
COMMISSION BROKERS

Representing Canadian and British 
Honeee

Agencies Solicited
WINNIPEG. - MAN.

ful grocery advertisers.

PRICE, $2.00.
ALL ORDERS PAYABLE

IN ADVANCE

MacLean Publishing Co.
143-153 University Ave., Toronto

One Inch Space

$1.00 Per Issue 

on Yearly Order
You can talk across the Continent tor 
two cents per word with a want ad 

in this paper.

lfl



CANADIAN GROCER

WHO SAYS BAD BUSINESS ?
x

Our average weekly increase in sales, since January 1st, 
has amounted to 27,297 pounds over the corresponding 
weeks of last year.
Last week, although the "duty” scare had abated, was 
one of the largest weeks in our history.
To date we are 191,077 pounds ahead of last year, and 
this in spite of the depression in business we hear so 
much about.

TORONTO MONTREAL LONDON, ENG.
SALUDA'

LARD
Keep your eye on the Lard Mar

ket! You know what Butter is 
selling at now, and there is no 
doubt but that it will be higher. 
All provisions will be higher before 
the snow goes. Then why not 
Lard?

You cannot go astray in buying 
for your wants, and you can make 
no mistake in buying “Star” 
Brand when you do buy.

Put up in tierces, tubs, pails, 20 
lb., 10 lb., 5 lb. and 3 lb. tins, also 
in one pound cartons.

Made under Government inspec
tion.

F. W. Fearman & Co., Limited
HAMILTON

Why Fool 
Yourself by 
Appearances?
Any refrigerator may 
have sanitary linings 
and all the appear 
anees of a perfect 
refrigeration system 
—and yet fail utter
ly to keep your per
ishables from spoil
age, or give you 
adequate service.
It's the Principle of Circulation that is the vitally import
ant thing. Sanitary linings and everything else are 
useless unless that principle is RIGHT—unless that prin
ciple gives you an adequate amount of DRY cold air 
EVENLY distributed over the WHOLE refrigerator.
That’s why the EUREKA pays the largest dividends in 
goods saved. That’s why grocers and butchers for over 
twenty-eight years have insisted on the EUREKA. That’s 
why there is only one refrigerator which will earn you 
adequate profits—the EUREKA. Write NOW for full 
particulars and free catalogue.

Eureka Refrigerator Company
31 Brock Ave. Uœit#d TORONTO
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> v-eEV$> V
L OXFORD ' 

m nr A

Appreciated and preferred all over the civilized world, wherever the cleanest and whit
est washing is desired. The grocer who suggests KEEN’S pays a distinct compliment 
to his own good judgment, for KEEN’S is the acknowledged favorite wherever washing 
is done.

Your nearest wholesaler is ready to supply you.

MAGOR, SON & CO., Limited
403 St. Paul Street, MONTREAL 30 Church Street, TORONTO

AGENTS FOR THE DOMINION OF CANADA

It!

INCREASE
Your Egg Profits ■/

WITH THE

STAR SYSTEM FOR SAFE EGG HANDLING
LOWEST COST EGG DELIVERY ]N THE WORLD

The Star System is not only the most efficient and convenient Egg Delivery, but costs less per 
dozen eggs delivered, than any other egg handling device. It is the ONLY egg delivery that does 
not Break Eggs.

To increase your egg profits and give your customers letter store service, order one Star System 
for each vehicle you run.

STAR SYSTEM FOR SAFE EGG HANDLING
consists of

Four Dozen Star Egg Carriers 
5,000 Star Egg Trays Printed With Your Advertisement 

One Package Divisions to Keep Your Star Egg Carriers Always New.

IF YOUR JOBBER CANNOT SUPPLY YOU, WE WILL

STAR EGG CARRIER & TRAY MFG. CO.
1500 Jay Street Rochester, N.Y., U.S A.
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A Short-Lived Co-operative Concern
Householders’ Co-operative Stores, Limited, Only Began Business About Six Months Ago— 

Started Out to Establish 40 Stores in Toronto Alone, But Only Opened Six of 
Eight—Total Liabilities Estimated at About $20,000.

AMONG the business fatalities of more than ordinary 
interest to the retail grocery trade is the recent 
failure of the Householders’ Co-operative Stores, 

Ltd., with head offices at Toronto. Not only has this 
concern gone to the wall, but also has that of Jno. W. 
Bowman & Co., wholesale grocers, which it has been gener
ally understood, has been under the same control as that 
of the above-mentioned stores. As was briefly announced 
in last week’s issue, the liabilities to creditors of The 
Householders’ Co-operative Stores, Ltd., is in the neigh
borhood of $10,000. One report states that the assets of 
the company are about the same amount, but the liability 
figures do not include the liability to some 500 small 
shareholders. Jno. W. Bowman & Co. is the subsidiary 
concern, and it is stated to be a creditor of the other 
company

The Householders’ Co-operative Stores have had a 
short and in a way a checkered career. The organization 
was formed only last summer, shortly after the outbreak 
of the European war. It was a particularly favorable 
time for a concern which makes the high cost of living 
one of its chief excuses for organizing. When the war 
began, a great number of imported supplies advanced on 
account of scarcity and increased insurance and transpor
tation costs. This no doubt led the promoters to the 
conclusion that then was the time to tell the public it was 
being robbed, and to present its new proposition which 
has since become such a miserable failure.

In our issue of September 25th, we reviewed the pros
pectus of The Householders’ Co-operative Stores, Ltd. It 
will be remembered when this concern was first launched, 
it operated on the discount plan. Every householder who 
desired to join, was asked to pay a membership fee of 
$5 per year, or 25c per week, for twenty weeks. This 
membership entitled them to a discount of 20% off every 
order, and at the time the order was given. Some of the 
high-sounding statements to he found in this prospectus, 
which is scarcely six months old, are the following: “The 
grocer who condemns our plan is the enemy of economy.” 
“We give all we can for what we get, instead of getting 
all we can for what we give.” “You save 20c every time 
you spend a $1.”

Still another statement read : “The annual fee charged 
to all members ($5), payable 25c per week for 20 weeks,

enables us to meet all administrative expenses, leaving us 
free to conduct our business entirely in the best interests 
of our members.” And still another: “In order to success
fully combat the high cost of living, as well as to prevent 
undue advantage of the public being taken by merchants 
under the guise of scarcity of supply during the present 
European war, an assoeiation has been incorporated, etc., 
etc.”

A Strong Position Indeed.

Canadian Grocer pointed out at the time that the 
insinuation that the great body of retail dealers all 
over the country were taking advantage of the situation 
in Europe to charge excessive prices, was entirely un
founded and most ridiculous. Competition is too keen 
among the trade to bring about any such a condition. 
There was another “big-talk” statement made when it 
was stated that “as our membership is large, we are 
able to purchase all goods in exceptionally large quanti
ties at wholesale prices and propose to add only the actual 
cost of distribution to our members. The strong position 
we occupy with the various manufacturers—paying spot 
cash for all foodstuffs— guarantees a lower purchase price 
than can be obtained by dealers buying on credit.”

It was somewhat of an uncanny coincidence that 
shortly after this prospectus was issued, there was an 
advertisement in Toronto papers, signed by the same 
Householders’ Co-operative Stores, Ltd., lamenting the 
fact that the wholesale grocers would not sell to them. 
Just why they referred to this trouble and paid for mak
ing the statement, was something difficult to understand 
in view of the alleged “strong position they occupied 
with the various manufacturers.” Here was still an
other mis-statement in that now historic piece of liter
ature. “With only a limited charge on our purchase 
price, you will quickly realize a saving ranging over 10% 
to 30% on every purchase.” Just how a saving of more 
than 20% could be realized, when only a discount of 20% 
was allowed off retail prices, and at the same time when 
each member had to pay $5 a year membership, was cer
tainly difficult to understand. This was the sort of bogus 
statement printed in the prospectus that so easily led 
the public to swallow the claims made by The Household
ers’ Co-operative Stores. Limited, and its agents.
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A Forced Change.
Just about a month later, Canadian 

Grocer, recorded the fact that this con
cern was doing an illegitimate business. 
Their system was taken up by the Re
tail Merchants’ Association, with Hon. 
W. J. Hanna, Provincial Secretary, and 
it was discovered that the charter of the 
concern did not allow them to collect 
membership fees from the public at the 
same time and not permit it to hold 
stock in the concern, or have anything 
to do with its operation. The promoters 
were told they would have to discontinue 
doing business, unless their methods 
were changed, and they did their busi
ness on the joint stock company basis.

Shortly after this a circular was is
sued, announcing the change but scarce
ly telling the whole truth. We quote the 
following from this circular:—

“In starting the Householders’ Co
operative Stores, Ltd., we adopted the 
principle of membership and cash dis
count in order to get a good response to 
our proposition. The results have been 
very satisfactory, but a large number of 
our members have insisted that the co
operative plan as practised in England 
is preferable to our method. In this we 
agree with them and in fact always con
templated the final adoption of the 
British plan, but did not care to sell any 
shares of our stock until we gave it a 
value. We have now made the shares 
worthy to be sold, and have decided to 
make the change before we open any 
more stores. To commence on Friday 
morning, Oct. 16th, our discount will be 
withdrawn, and our stores will offer 
regular prices. Commencing the same 
day, quarterly distribution of profits will 
be made to all owners of shares of the 
stock of this company. These distribu
tions will take the form of two classes of 
payment, that is dividends on capital at 
the rate of 7 per cent, per annum, and 
profit distribution on purchases. A 
coupon for the amount of the purchase 
will be given with each sale. Save them. 
The application you have made for mem
bership will be transferred to a share 
of stock, and the money you have paid 
on the membership, will be credited to 
the cost of stock. We would suggest that 
you interview our representative at the 
store, who took your membership, as he 
is prepared to give yon any information 
or explanation you may desire. We 
have opened two new stores within the 
last week, and give below list of those 
now operating.”

Fell Short of the Count.
At that time the concern had seven 

stores in operation and their intention, 
as was announced in the original pros
pectus, was to have 40 and also to estab
lish others in different parts of Ontario. 
Viewed in the light of subsequent hap

penings, their new “co-operation” pro
position was intended to hold those who 
had become “members” before the Gov
ernment compelled the stores to adopt 
legitimate methods. The failure last 
week Jins, however, put an end to their 
dream and one more co-operative insti
tution has passed out.

What Canadian Grocer objects to par
ticularly in connection with co-operative 
associations, are the promises made to 
probable subscribers in the prospectus. 
We have seen a number of these of late, 
and in practically every instance, the 
promoters of the scheme intimate to the 
general public, that because they are be
ing robbed by the ordinary merchants, 
they should join the association, save 
their money and at the same time secure 
dividends on the quarterly purchases, 
and capital stock at the end of each 
year. So far as our experience goes, 
there is no justification for these state
ments. The prices on staple groceries 
at the present time are shaved so low, 
that it is impossible for a concern to sell 
more cheaply than the ordinary retail 
trade, and at the same time pay from 7 
to 10 per cent, per annum dividends as 
well as a good substantial dividend on 
quarterly purchases. These promises 
should not be permitted.

A lamentable feature in connection 
with these organizations is the fact that 
no matter how many of them fail, there 
is always a certain percentage of the 
public, willing to risk its small invest
ments in others. It is only a few months 
since that the National Railway Associa
tion, a large co-operative concern, capi
talized at $5,000,000, with some ten or 
eleven stores in different parts of On
tario and Quebec, failed with heavy lia
bilities. There are probably a few co
operative associations in Canada making 
money, but it is because they do not pre
tend to sell the public goods at prices 
under those of the ordinary retailers. 
The chances are. they are on the whole 
charging more. If they did not charge 
as much or more, and if they did not 
conduct the business on sound business 
principles, it would be impossible for 
them to pay 7 per cent, or more divi
dends at the end of the year, in addition 
to dividends on quarterly purchases.

Reports indicate there are some 500 
small shareholders who will lose in this 
failure, and it is safe to say that few if 
any of these can afford to lose the small 
savings they have invested. It would 
appear that our Governments should 
take more precautions in the future in 
issuing charters to co-operative associa
tions with high-toned names, and to see 
that the public is not buncoed out of its 
hard-earned savings so easily.
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DOES THE AUTO SCARE THE 
WOMEN?

A Canadian Grocer reader in Auburn, 
Ont., writes to say that in a recent issue 
of the Christian Guardian there is a let
ter on “Why Women in the Country 
Stay at Home,” and suggests that it 
might well be reproduced in this paper. 
The letter in part says:

“The real reason that the country 
woman stays home so much to-day is be
cause the cursed automobiles have driven 
her off the roads that she and her an
cestors have toiled to pay taxes on. 
Those same taxes are increasing at an 
alarming rate. The higher the tax gets 
the less use we get of the road. We 
asked a neighbor one day, ‘Why are you 
sending your cream to the creameryt’ 
‘Well,’ he answered, slowly, ‘I’ve two 
farms to work alone. During the rush 
of the summer’s work I just can’t spare 
time to go to market, and the women an 
afraid to go any more.’ Those same 
women used to go regularly to market 
during the summer months. They are 
never seen on the road any more. I 
know plenty of women right here in my 
own neighborhood who used to go to 
market who dare not venture out even 
to the village store to get the necessary 
groceries, etc. We do not live on a 
‘hack concession’ either, as one motorist 
sneeringly put it, but in a thickly settled 
neighborhood. Our home has been in 
the hands of our family since the coun
try was settled, and was taken from the 
Crown by my great-grandfather. Is 
there a concert, lecture or tea-meeting 
that the farmer’s wife or daughter 
would like to attend, she must face the 
danger of being ditched by some reck
less motorist. It is simply impossible to 
see at night when a motor car is ap
proaching. I have been blinded by the 
auto lights when the auto waa nearly a 
quarter of a mile away. And, of course, 
the autoist will tell you, ‘Stay off the 
road, then,’ and thinks it great sport 
when your horse rears and plunges in 
fright. We have had that experience. 
One of the results of this state of affairs 
is this, that the mail-order stores of To
ronto are getting the trade which used 
to go to the merchants of our own 
county. The wife of the postmaster of a 
village two and a half miles from here 
sends club orders to a large mail-order 
store in your city which amount to $1,- 
200 yearly. Think of that. Those of us 
who send pay her one cent on every dol
lar on our order. The goods are brought 
right to our door.

"A FARMER’S DAUGHTER.”

A NECESSARY PART OF THE BUSINESS. 
The MacLean Pub Co,

Gentlemen:—Enclosed And two dollars, cov
ering subscription to Csnedlsn Grocer for 
another year. Can't do bualneea without The 
Grocer.



Maple Products Sales Campaign
Successful Endeavor to Get Rid of the Old Stock Before the New Came on the Market 

Realistic Window Display—Customers Had Opportunity to Taste a Sample 
on the Counter and in Practically Every Instance a Sale Was Made.

Written by HENRY WILLIAMS for Canadian Grocer.

Sixth of the Williams’ Series.

— A

RUNNING his eye over the shelves 
one afternoon the head salesman 
of the Jepson store observed a sec

tion devoted to the display of maple 
syrup in bottles. There was a case or 
so of them and when the stock in the 
warehouse was checked up Haslam came 
to the conclusion that some special sell
ing effort must be devoted to maple 
syrup in view of the approach of a new 
season. What he wanted was that his 
employer should be in a position to be 
first on the market with the new goods 
with none of the old on his shelves—and 
the selling campaign he was about to 
launch must bring about that condition 
of affairs.

As he completed his trip of inspection 
as to the quantity of 
maple syrup on hand.
Jepson emerged from 
the office with a pencil 
behind his ear and 
carrying a pad of paper.
A broad smile illumin
ated his face.

camp in Quebec Province. So he allow
ed his imagination to run unbridled 
back to the scene. His dream was a 
pleasant one—for there are few who 
cannot appreciate an hour or two in the 
heart of a maple bush when the “sap’s 
runnin.’ ” These reflections deter
mined the course to pursue in so far as 
the window display was concerned. In 
one corner he placed the stump of a 
small maple tree which he got one of 
the farmer customers to bring in. Into 
this was driven a spile and a sap pail 
attached. In these days the boiling 
method has become modernized. Evapo
ration takes place in sanitary surround
ings the sap going into the evaporator 
at one end and coming out as pure

The Campaigns were 
Getting Results.

“I have just been 
figuring up sales of 
canned goods of last 
week.” be said, “and 
say you certainly got 
the people going—I find 
that during the six days 
we sold no less than 
three and a half cases 
of canned salmon, a 
couple of cases of con
densed milk, about 1 \'i 
of herring and sardines, 
ten of fruits in tins and 
more than three of 
glass, and 18 cases of 
vegetables — and into 
the bargain our usual 
sales of staple and 
other goods were made. 
It was the best week we 
have had this year and 
in fact better than any 
one week in February 
back as far as wç have 
figures.”

The head salesman had 
had the pleasure once of 
visiting a maple sugar

Pure Maple Syrup 
and Pancakes

What more delicious combination? Can you 
place before the family anything that will be 
more appreciated? We sell nothing but abso
lutely pure maple syrup and we can suggest 
nothing nicer for luncheon or evening meal. 
Please remember our maple syrup is the purest 
made in Canadian maple forests—it was made 
and packed in sanitary surroundings by reput
able manufacturers and is fully guaranteed.
Blank Brand Pure Maple

Syrup—In quart bottles, 
with the true maple 
flavor, most delicious 
with pancakes, muffins 
or hot cakes, per quart 
bottle, .. c.

Pancake Floor—This flour 
Is done up In neat pack
ages, with directions on 
making buckwheat pan
cakes. When you order 
maple syrup ask for a 
package, . ,c.

Pure Maple Sugar—Only a few cakes of these left—the 
flavor la the true maple and absolutely free of cane 
or other sugar. A rare treat for the children, ,.c a 
cake.

ONLY FOODS OF HIGH QUALITY 
RECOMMENDED BY US.

THOS. JEPSON
87 Bradley St. Phone 111

maple syrup at the other. Haslam 
chose to represent the primitive method 
of transforming the sweet sap into the 
delicious tasting maple syrup. So he 
erected a cross pole on a couple of jacks 
and suspended a black kettle. Fire waa 
imitated by means of a red electric light 
beneath a bunch of chips and fire wood. 
An axe and a chopped log lay on the 
ground. The remainder of the display 
was devoted to showing the finished pro
duct—pure maple syrup in bottles — 
syrup with that amber hue which could 
not fail to make the mouth of the passer
by water for some of the contents—and 
some cakes of pure maple sugar. A cir
cular stair with the steps covered with 
red cloth formed the foundation to the 

display. The bottles 
were placed on the 
steps with three on the 
top, and between each 
bottle was a cake of 
sugar.

Pinned up on the 
background was a large 
show card reading 
“Maple Syrup —From 
the Tree to the Bottle,” 
and on the display of 
bottles was another 
with “ Absolutely 
Pure.”

Inside there were 
three or four bottles 
kept on the counter all 
the time so that they 
were ever ready to sug
gest to the customer. 
Beside them was a fruit 
dish containing a 
sample of the syrup and 
a spoon holder well fill
ed beside it.

If a customer evinced 
any interest whatever 
in the sample she was 
told that it was abso
lutely pure syrup—that 
the store sold none other 
and she was asked to 
trv it.

Suggeeted newspaper advertisement
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of a timely character.

Maple syrup with the 
true maple flavor is a 
difficult taste to resist 
and in nearly every 
case the customer asked



The Time to Sell Fish
With Lent With Us the Opportunity Should Be Seized to Increase the Turnover By Pushing 

Sales of This Line—Suggestions For the Retailer on Selling Fish.

LENT affects different people in dif
ferent ways. Some folks go to 
church each noon hour during 

Lent. Other abstain from smoking. 
Some more eat fish every' day for which 
the fish dealers are much indebted to 
the ecclesiastic who imposed the Lenten 
festival sometime around the fourth 
century.

There seems to be some misapprehen
sion as to the terms upon which the 
Catholics and High Churchmen, and 
many others too—for Lent is celebrated 
by numbers of people who ore neither 
Anglicans or Roman Catholics—celebrate 
the festival of Lent. It was never de
creed that specifically fish was to be con
sumed during the six weeks. The Pope’s 
decree was not positive. It was nega
tive. It did not say what should be cin- 
sumed. It simply pointed out what 
should not be eaten. Thus eggs may be 
eaten and indeed are eaten in large num
bers during Lent, although it is said that 
there was a time when these and milk 
too were debarred.

Fish the Popular Food.
But fish lias come to be looked upon 

as the big food for Lenten days, and 
quantities of it are bought during Lent.

Talk with fi-di merchants reveals the 
fact of the tremendous increase in the 
sale of fish during Lent in recent years. 
This is accountable for in several ways. 
First of all, many people outside the 
churches who observe Lent think it well 
to make some break in their yearly diet, 
and decide to leave beef and mutton and 
veal and so forth alone for a few weeks. 
The natural substitute is fish. Dealers 
do not generally make a big enough 
point of the variety which can be obtain
ed in fish. There is only one sort of 
beef, only one sort of mutton, only one 
sort of pork—but there are half a hun
dred sorts of fish—and then some. The 
housewife has a much bigger choice when 
buying fish than when buying meat. If 
variety is the spice of life, it is certain
ly the spice of the table. Feed a man 
meat, meat, meat and he begins to weary 
of it. Then fish proves a good thing for 
a change.

Moreover, fish is just as adaptable as 
meat. It is true that you can roast beef 
and stew beef. Rut then you can fry 
whiting and stew whiting. You can make 
it as daintv and as appealing a dish as 
that which has fresh meat for its staple.

The Hotel Trade.
Possibly the biggest growth in the sale 

of fish is to be found in the hotel and

restaurant trade, particularly the former. 
Time was when hotels would not bother 
with fish, except the very largest houses. 
But now that is different. This year, 
though the public is not traveling as 
much as in former years, the fish busi
ness with hotels is distinctly good. Deal
ers either phone or write or circularize 
their hotel and restaurant clientele, and 
let them know t hat Lent is near. Evi
dently the fish men believe in leaving 
nothing to chance. The hotel keeper is 
reminded, whether he knows it for him
self or not.

So far as this particular year is con
cerned, Lent started off very well on the 
seventeenth—last week.

The sales to the retailer have been 
good too. One wholesale fish merchant 
lias sent his retail customers each several 
copies of a recipe book, giving fish dishes 
which was issued by the Government. 
Most wholesalers say that trade has 
started off very well this Lent, and so 
far is keeping up.

Points for the Retailer.
The retailer ought to get after this 

fish trade in good earnest. The public, 
as we have said, is a good deal more 
receptive to the idea of fish as a staple 
than it used to be. Showcards, in the 
window, announcing that Lent is here, 
and with some attractively-worded mes
sage, should he good business-getters. 
And an ad. in the local paper, to the 
same effect, is a sure way to increase 
your fish sales.

A good talking point is the cheapness 
of fish. This is particularly applicable 
a year like this, when everybody is try
ing to save and be as careful as possible. 
Most fish ran be bought from 12 to 16 
cents. If the retailer puts this aspect 
before the housewife, it ought to point 
the argument.

Then again, cold weather has not yet 
finished. Spring is on the way, but it 
isn’t here. Frozen fish is, therefore, no 
trouble to keep in condition, and if prop
erly handled both it, and smoked lines 
ought to be good sellers. Make the most 
of Lent.

Good Time for Oysters.
As announced last week the new tariff 

means an advance of about 10 cents a 
gallon on oysters. Retail dealers would 
he well advised to continue selling 
oysters. They should be able to obtain 
an additional 5 cents per quart and main
tain their profits or increase them a 
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little. The man who stays with oysters 
until the end of the season is going to 
reap substantial benefits—and it should 
not be forgotten that we are in the midst 
of Lent.

----@----
MAPLE PRODUCTS SALES CAM

PAIGN.
(Continued from page 21.)

the price and took home with her a 
bottle. Practical demonstrations of this 
character are among the best selling 
methods any grocer can adopt. Thos. 
.Ti pson discovered this to his great bene
fit when his new salesman took a place 
behind the counter. While I know that 
all grocers cannot adopt it very exten
sively. yet I see no reason why every one 
cannot almost all the time endeavor to 
push the sales of some line or other 
through this method.

An advertisement as usual appeared in 
the local paper on maple syrup and 
sugar and pancake flour and when the 
end of the week came there was not a 
single bottle of the syrup left and only 
one or two cakes of the sugar—and he 
immediately placed an order for new 
goods when produced.

All of which demonstrates the selling 
power of the dealer when he gets behind 
an article.

Grocers’ Letter Box
Editor, Canadian Grocer.—Will you 

please say where I can procure rubber 
stamp pads with ink that will stand the 
salt and grease of butter t

J. C. Mc., Leduc, Alberta.
Editorial Note.—The following firms 

will be able to supply your require
ments:—W. E. Irons, 115 Bay St., To
ronto, and Superior Mfg. Co., 93 Church 
Street, Toronto.

• • •

Editor, Canadian Grocer.—Please tell 
me the nearest place where I may have a 
pair of scales tested and stamped.

F. T., Lamhton, Ont.
Editorial Note.—The nearest place 

where you can have this done is at the 
Inspector of Weights and Measures 
Ofiice, 44 Adelaide Street East, Toronto. 
The inspector makes a trip through the 
rural districts once every two years.



The Farmers Have the Money
Retailers in Farming Towns in Western Ontario Testify to This—Increases in Business in 1914 

Over Previous Year in Every Case—The Farmers Will Spend the Money if
Inducements Are Sufficiently Strong.

Written from Staff Interviews with Merchants.

HAGERSVILLE is a live town in a 
prosperous farming district in 
Western Ontario. If you could 

see the books of a certain grocer there 
you would observe that in January they 
showed an increase in business of $.100 
over 1913. This man has a rather small 
but compact store, measuring possibly 
20 x 30 feet, and his turnover amounts 
to about $13,000 per year—in groceries 
alone. From January he carried forward 
on his books the extremely small sum of 
$25. Into the bargain, this is out to re
liable customers, who are more than good 
for the money, and is collectable at any 
time. There are many who will tell you 
there is little or no money in the coun
try. This grocer has had a different ex
perience from that. In the last year he 
sent out no more than ten accounts, for 
the reason that his customers either paid 
of their own free will, or upon his per
sonal suggestion.

“Have your accounts ready when 
people come in to pay them,” is the 
motto he stands hv, and one that means 
money to him every year.

One of the methods adopted by this 
man to attract people to his store is the 
handling of newspapers. He is located 
near the station and gets a good deal of 
the transient trade. The newspapers are 
a splendid accommodation, and this mer
chant carries them, not because they 
bring in much money, but for the reason 
that they attract people to the store. For 
a small town dealer, he specializes 
largely in traits, and at all times has a 
good big pulling display of fruits in sea
son the year round. A good percentage 
of farmers' trade is secured by the hand
ling of an assorted stock of tobaccos.

A $2,000 Increase.
In Hagersville there is a certain hard

ware dealer who in 1914 showed a $2,000 
increase over 1913, and 1913 was $1,800 
ahead of 1912—another bit of evidence 
that the farmers have the money, and 
that not all of them at any rate are sit
ting tight upon it. This hardware dealer 
is no pessimist. He is just a plain, hard
working business man, who is going af
ter the business and getting it. If you 
were to stand beside his counter and 
watch him attend to a customer, you 
would find that personal salesmanship 
is a big factor in the increase in this 
man's business. He is out to make 1915 
a record year, and because his trade

Third of Series on “ Get
ting the Farmer’s Trade ”

comes from a farming community he in
tends to realize that increase. Don’t 
you think he will get itT

In Caledonia, a town not far from 
Hagersville, is a dry goods merchant, 
whose business in 1914 showed an in
i'rease of 10 per cent, over that of 1913. 
This man endeavors to keep up with the 
times. About once a month he takes ^ 
trip to Toronto to look over stocks of 
goods on lines that interest him. He 
buys in smaller quantities than usual, 
but he buys oftener. He maintains that 
a good percentage of that 10 per cent, 
increase is due to the fact that he has 
been purchasing in small quantities and 
making turnovers more quickly.

There is another grocer in Hagersville 
who last year did a $30,000 business. He 
is carrying a stock of approximately 
$3,000, and, therefore, is turning it over 
at the rate of ten times within the year. 
“We are buying,” lie said, “just as 
many goods as ever, although not in such 
large quantities. We are going into the 
market oftener. The business of 1914 
showed an advance of 10 per cent, over 
that of 1913, and January of this year 
is equal to last, even if we did not re
alize an increase.” “With me,” re
marked another merchant, “collections 
are just a little more difficult to get, for 
I find that farmers here have a tendency 
to hold their grain in anticipation of 
higher prices, and a few others are just 
a little slow in paying their bills.”

“Our business.” declared a hardware 
dealer in Caledonia, “showed a small 
increase in 1914 over that of 1913. It 
was small, but it was an increase, so we 
have nothing to complain of. The pres
ent situation suggested to us that it is 
a splendid time to reduce our stock, and 
when we have it in the proper condition 
we shall in future buy not quite so 
much, but more frequently.”

More Business—More Cash.
A Mount Hope general merchant told 

the writer that 1914 was absolutely and 
unqualifiedly the best year he ever had. 
“I took in more money,” he added, 
“made more cash sales than T ever did 
before. January of this year showed no 
let-up in the increase of business, and 
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since the war broke out I have been able 
to make substantial increases every 
month.”
“A great many people,” a Haldimand 

County banker said, “have the idea that 
the farmers are selling their grain, 
stock, etc., at greatly increased prices, 
and depositing the money to their sav
ings account in the bank. Let me say 
this, that so far as we are concerned this 
is not the case. It looks to me as if the 
farmers are buying better than ever, 
because they are getting more money 
for their products. ”

Still another Hagersville merchant de
clares that his January business of 1914 
showed a splendid increase over that of 
1913, and that January of this year is 
equal to last. This firm is buying just 
as many goods now as ever, although in 
smaller quantities and more frequently. 
The only difference from normal times 
is that they are getting after the busi
ness more strenuously.

From these interviews with live mer
chants, who depend largely on the trade 
of the farmers of their respective com
munities, it is shown that a great deal 
of the “hard-times” talk rampant 
throughout the country is founded on 
very flimsv facts. It stands to reason 
that the farmers have the money this 
year in view of the high prices on prac
tically all farm products, and wherever 
the merchants are going after the busi
ness enthusiastically and energetically 
they have been getting it. The moral in 
these interviews is plain—let the retail
er realize that there are bright pros
pects for better business among tiie 
farmers; let him conduct a strong pub
licity campaign through the local papers. 
By showing new and high standard 
goods and by exercising diplomatic per
sonal selling conversations, he is bound 
to get the business.

-----®-----

EDMONTON WHOLESALE CHANGE.
II H. Cooper. Ltd., wholesale grocers, 

Edmonton, Alta., are now incorporated 
under name of McDonald-Cooper, Lim
ited. with D. C. McDonald. Winnipeg, a 
member of the old A. McDonald Com
pany as president, and H. II. Cooper, 
vice-president. Some employees of H. IT. 
Cooper. Limited, are also in the firm, 
which has no connection whatever with 
McDonald Company.
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RESOLUTIONS OF A. LIVE WIRE.
Recause there is plenty of money in the farming 

communities this year in view of the high prices 
of wheat, oats, and other grains as well as hay, 
butter, eggs, and live stock, I intend to go after 
the trade of the farmers more strenuously than 
ever before. I hare found that the tables in the 
homes of the best farmes are wd! supplied with 
good things to eat and I intend to SELL my 
farmer customers better quality goods in the 
future.—A. L. IF.

Another True Prediction.
HE demise of the Householders’ Co-operative 
Stores of Toronto did not come as much of a 
surprise to those who followed the reviews of 

the prospectus and circulars issued by this concern 
last fall and which appeared in Canadian Grocer. 
As we pointed out at the time it seemed somewhat 
ridiculous that this concern could deduct 20% from 
the total of every order from a customer—which 
meant a reduction of 20% from the prices charged 
by the legitimate retailer—and make any profit what
ever. All that the officials of the concern were get
ting for this unique service was $5 a year member
ship fee which could he paid in 25-cent instalments 
once a week. On a bill therefore of $1.25—and most 
families would purchase a great deal more than that 
weekly—the customer would get hack her 25 cents. 
So on the face of it there did not appear much chance 
for success.

Readers will recollect that a short time later the 
Householders’ Co-operative Association had to change 
its plans on representations made to the provincial 
secretary by the Retail Merchants’ Association. The 
“membership” system was not in accordance with 
the charter and the business was eventually changed 
to the ordinary co-operative or joint stock basis. 
That meant that the concern had to issue stock cer
tificates and give the shareholders a say in the opera
tion of the business. Gradually since then stores 
were closed and with the failure come a good many 
losses to small holders of stock who were induced to 
invest money so recklessly.

All this goes to demonstrate the futility of these 
new-fangled concerns who organize under the pre
tension that they are out to cut down the cost of 
living. The high cost of living is not due to retailers 
charging exorbitant prices; nor is it due to the fact 
that there are retailers and wholesalers in the field. 
The greatest causes are that we are living in an age 
when people want better sendee, higher quality and 
more sanitary goods than our ancestors, as well as to 
the fact that the increase in production of foodstuffs 
in a great many cases is not in proportion to the in
crease in consumption. Of course the present situa
tion is greatly aggravated by the war, over which 
none of us have much control, and our remarks 
above refer to conditions in normal times.

Coming so soon on the heels of the failure of the 
National Railway Association which was a similar 
co-operative concern, capitalized at $5,000,000, the 
dropping out of the race of the Householders’ Co
operative Stores should do much to deter the general 
public in future from risking their money in flimsy 
schemes. It is to be hoped the lesson will remain 
long with them.

A New Competition.
T) UY Your Groceries Wholesale,” is the sub- 

ject of a circular issued recently by the 
Canada Grocery Co., a new firm of im

porters and wholesale grocers, 32-34 Front street W., 
Toronto, which will prove of interest to retailers. 
The circular elaborates on the saving the house
holder can effect by buying her goods on the whole
sale plan. One of the paragraphs reads :

“In order to quote the very lowest wholesale 
trices, it is impossible for us to break packages ; 
>ut we have prepared a list of goods put up in 
suitable quantities for the average house. This 
shows the regular retail price you are now pav
ing, the minimum quantity of each article we 
sell, our WHOLESALE * PRICES and the 
amount saved on this quantity to you. One of 
these lists is enclosed herewith and one will lie 
mailed to you every two months showing our 
current prices.”
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As the circular was written prior to the bringing 
down of the budget, there is a paragraph pointing 
out that as there were almost sure to be war taxes on 
teas, coffees, etc., it would be well to take advantage 
of their offer.

In the price list canned vegetables are quoted at 
$1.80 a case ; canned apples, 3 lb. tins, at $1.80 a 
case; Kellogg’s cornflakes at $1 a doz.; Shredded 
Wheat at $1.30 a dozen ; package teas, regular 35 
cents, for 31 cents, with a minimum of 10 pounds ; 
Sunlight and Lifebouy soap at $4.15 a box; and 
100 lbs. of Standard Granulated sugar, $6.50. These 
are but a small percentage of the entire list, they are 
given here because they present a definite idea of 
how the business is being conducted. The terms at 
the bottom show that “on receipt of order goods will 
he delivered free to any part of the city, and payment 
will be collected for same on delivery,” and “on 
account of the close wholesale quantity margin these 
goods are sold on, no order will be delivered for less 
than $10 value.”

This concern is in competition with the retail 
trade and it is understood a bid is being made for 
business from among the farmers of the country. 
One thing the retail trade knows for sure and that is 
that the Canada Grocery Co., is making no bones 
about selling direct. It is of course unreasonable to 
suppose that the retailer is going to be supplanted by 
this new competition—not even should it be multi
plied. There are always a number of goods that 
none but a legitimate wholesaler—one who confines 
his sales to the retailer—has the privilege of hand
ling. In the meantime the trade should endeavor to 
offset this competition by giving a better service and 
by advertising strongly the convenience the retail 
-tores are to the people of every district.

Wanamaker Ideals
)HN Wanamaker has been a big man in the retail 
trade of Philadelphia for a good many years. He 
is in fact recognized as one of the retail kings of 

the American continent. What he says about the 
conducting of a retail store is therefore always worth 
more than a passing consideration.

In a recent issue of this paper was an article in 
which he outlines for the benefit of his staff his 
policy for the year 1915. He advises Safety First, 
holding that this is a daily duty that every store 
should reverently perform in the interests of its cus
tomers. He assumes that no one connected with a 
store shall be lacking in politeness; he points out 
that there should be no tnckery in the palming off 
of second-class goods as first, and that honest adver
tising is one of the first considerations in any perma
nently successful business. “From every room un
der the vast roof,” he says, “we have barred out de
ception, dishonesties, delusive statements, disguised 
goods, and pilfering prices. Our store will play fair 
or riot at all.”

In those last few words you have the ideals of 
the man. The methods that John Wanamaker uses 
to build up a business into millions, can be applied 
to-day by the smaller merchant in his business of 
thousands.

Editorial Notes.
THE FARMER’S trade is the trade worth while 
these days. e • •

I ION. THOS. WHITE is some shot—he brought 
down the Budget allright.

Where Custom is Lost.
ARELESSNESS costs money. It loses custom. 
In discussing the merits of their respective 
grocers the other day, two women gave some 

splendid advice which by accident reached the ears 
of the writer. “Our grocer is allright,” observed one, 
“as far as quality of the goods and prices are con
cerned, but he is so careless. The other day he sent 
over our order without the bread and we had to 
phone for it; and just two days previous he forgot 
the canned tomatoes and if he didn’t go and send 
the order again to-day minus the brown sugar.”

It is scarcely necessary to present the remaining 
portions of that conversation. Here we have care
lessness personified. There is absolutely no reason 
why a grocer should make the same mistake three 
times in a week. It demonstrates a lamentable lack 
of system somewhere. These three errors of omission 
would mean that the delivery man would have to 
make three extra deliveries to that one house, and 
when the wear and tear on the delivery outfit and 
on the horse is taken into consideration, together 
with the loss in the time of the grocer and his de
livery man, the chances favor greatly an actual loss 
on each of the orders.

This is a simple error to remedy. Give the de
livery man or a clerk instructions to check over the 
goods in each order with the counter check before 
they are placed in the wagon. Then if any article 
is found to be missing the omission is sure to be 
caught before it is too late.

SEE THAT the hook is baited properly for the fish 
trade while Lent is with us.

THE BANANA is being termed the working man’s 
food and there are some objections to the tariff on it.

• • •

BEFORE TIIE sap begins to run again every re
tailer should dispose of his last year’s stock of maple 
products.

TEA ESCAPED the war-tax. No wonder, a small 
word like tea should be sufficiently elusive to avoid 
anybody’s eye.

• • •

WHEN YOU stop fighting your neighbor and com
bine your energies to defeat the common enemy you 
will make progress toward better local trade condi
tions.

• • •

EXEUNT HOUSEHOLDERS’ Co-operative Stores, 
Limited—they pretty nearly came in one door and 
out the other ; and we never saw the forty stores they 
were going to open.

THE FAILURE of the Householders' Co-operative 
Stores, Limited, demonstrates the obstacles these 
“consumer” concerns are up against when they at
tempt to prove the legitimate retailer is securing 
extortionate profits.



CANADIAN GROCER

A Government
Advertise in the United States to Get the 

Every Section of the Dominion Presents 
Tourist Trade That Made Switzerland 

toric Spots Emphasized —

8 o in o t y i> teal 
mountain, forest 
anil lake scenery 
in British Colum
bia—Mt. Bur
gess in the 
h a ekgrounil.
This is about 
7 miles from 
Field.

THERE is no reason why Canada 
should not get this year a good 
percentage of the tourist trade 

from the United States that formerly 
went to Europe. With that continent 
still in a state of turmoil and likely to 
be for many months. United , States 
tourists are sure to forego their annual 
continental visits. That Canada presents 
possibilities unsurpassed, if not unpar
alleled, to anyone desirous of getting 
away from the hum-drum of city and 
business life, is common knowledge to all 
Canadians, and it remains for our Gov
ernment to impart the same knowledge to 
cur neighbors to the south. Every year 
we secure a great many United States 
visitors, but we should get more this sea
son; if the estimate that tourists from 
that country spend $400,000,000 on the 
European continent is anywhere correct, 
the prospects for getting a substantial 
percentage of that amount spent in this 
country are excellent, if we extend the 
proper invitation.

In last week’s 
issue we tendered 
a brief sugges
tion to the Gov
ernment that this 
tourist trade be 
advertised for. 
Already the De- 
partment of 
Parks under the 
supervision of the 
Department o f 
the Interior has 
issued booklets 
descriptive 
of our National 
Parks and distri
buted some o f 
them, no doubt, 
throughout the 
United States. 
This is all very 
well so far as it 
goes, but this is 

an extraor
dinary year. 
The Govern
ment never 
had a bet
ter oppor
tunity t o 

advertise this booklet and get 
results from it than the pre
sent. If this book is not a 

complete review of Canada’s beauty and 
historis spots, then another ought to 
he immediately published dealing spe
cifically with the country’s attractions, 
district by distdiet—and then it should 
he advertised.

The “Alps” of America.
That Canada is in a position to offer 

strong inducements to the tourist is a 
fact that can easily be demonstrated. If 
Canada had in the past commercialized 
the lure of the lofty Rockies as the 
thrifty Swiss has done with the Alps, 
the number of tourists visiting the ma
jestic range of mountains that separates 
British Columbia from the Prairie Pro
vinces. would have been multiplied many 
times over now.

Canadian and other Americans who 
have travelled through the mountains of 
British Columbia are well aware of their 
wonderful natural beauty. The Rockies 
have been called the “Alps” of Amer
ica. As the Alps of Europe have made 
Switzerland famous the world over, so

is tin ic reason to believe that the Can
adian “Alps” would help make Canada 
more famous if they were more widely 
advertised. As a matter of fact, Swit
zerland almost subsists on her tourist 
trade. People who travel have money— 
else they couldn’t travel-—and are usual
ly lavish with it. That is the class of 
tourist that any country appreciates, 
and it explains why the United States 
summer traveller spends such huge sums 
annually in sight seeing.

British Columbia’s lakes and big-game 
hunting opportunities ought to be bet
ter advertised. And now that we have 
so many trans-continental railways tra
versing the prairies, there is sufficient 
railway accommodation to easily handle 
all possible passenger traffic. Partic
ularly in the autumn season do the pra
iries—before they are shorn of their 
golden harvest—present a wonderful 
sight—truly, the Gardens of the Desert, 
boundless and beautiful.

Many Natural Wonders.
In fact, from the Atlantic seaboard to 

the ragged and rocky Pacific Coast the 
Dominion offers a continual succession 
of natural wonders which cannot be ex
celled in any part of the globe. What 
Europe has offered in the way of historic 
landmarks, Canada can equal with the 
immense advantages with which nature 
has endowed her. What could be more 
beautiful that the highlands of Quebec, 
what more majestic than the mighty 
Rockiest The instinct of the explorer 
is deeply ingrained in every tourist ; and 
Canada offers exceptional opportunities 
for the gratification of this instinct. A 
trip into the Peace River country would 
he a liberal education for the American 
visitor. It would be too stupendous a 
task to endeavor to enumerate all the 
places in Canada which are worth vis
iting; the Dominion is, in fact, a natural 
selection for tourists with its endless 
variety of indueements in the form of 
natural wonders developed on a colossal 
scale.

It is quite reasonable to expect that 
if the United States fishermen—those 
who appreciate the sensation of the tug 
of a frisky bass or lunge on the end of 
a line—knew the fishing lakes of On
tario better, there would be more of 
them spend their vacations in that pro
vince. Ontario’s Algonquin Park, the 
Muskoka and Kawartha Lakes, the Tem-
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screw nlong 
the side of 
mountain.

Opportunity
Tourist Trade That Usually Goes Abroad- 
Splendid Opportunities — It Was the 
—Some of Canada’s Beauty and His- 
Advantages to the Dealer.

iskaming district, as well as the fine 
hunting forests of the north, will cer
tainly bear comparison with anything 
similar in other countries.

Picturesque Eastern Canada.
There is no finer scenery anywhere 

than that surrounding the summer re
sort districts of Quebec. At the present 
time some of the wealthiest and most 
prominent of the United States citizens 
visit that province every year—the great 
St. Lawrence in itself, with its pictur
esque beauty, its historic spots and on 
which stands the ancient capital of the 
New World, has few equals. The Mari
time Provinces are also rich in beauty 
and from a historical standpoint are 
equal in importance to Quebec. Therein, 
too, lies the home of Evangeline, immor
talized by Longfellow—a United States 
poet—the wonderful Annapolis valley, 
and the finest moose-hunting districts in 
Canada.

The inducements which Canada has to 
offer are, as has been intimated, not all 
of the natural order. No country has a 
more picturesque or romantic history 
than ours, and from Halifax to Victoria 
the land is dotted with places and 
scenes of the deepest historical interest.

Advantages Over Europe.
The disadvantages, too. of a touring 

trip through Europe would be missing 
when the tourist turned his steps to
wards Canada. The babel of strange 
tongues, the annoying red tape involved 
in transit from one small country to an
other, the constant toll of tips, the worry 
of passports, the ceaseless hurry from 
one small place to another and the in
convenience of the extreme heat of the 
Southern European countries would be 
eliminated. Instead, the tourist would 
fare forth into a country with bracing, 
reviving climate. The tourist would be 
led into the vastnesses of Nature far 
away from the annoyances which are an 
intricate part of every European trip.

It will be interesting to elaborate on 
the exceptional inducement which Can
ada has to offer in her system of Nation
al Parks already mentioned. This sys
tem is a logical and businesslike method 
adopted by the Government to convert 
physical features which could be utilized 
in scarcely any other way into valuable 
national assets, drawing a revenue from 
the wealth of the world. It is now near
ly 30 years since the first of these na

tional parks was established and to-day 
the system takes in between 6,000 and 
7,000 square miles, much of which has 
been made accessible to the tourist. 
There are eight national parks in the 
western provinces, and besides these 
there are three provincial parks, two of 
which are in Ontario and a third in 
Quebec. Each year the parks increase 
in value as additional assets. They are 
valuable because they are one of the 
greatest attractions the Continent of 
America offers the tourist. The tourist 
traffic is of inestimable value to a coun
try because as someone has said “the 
tourist comes, then unconsciously be
comes an advertising agent—at the same 
time he takes nothing that makes the 
country poorer.” It is esti
mated that the annual income 
of France from the tourist traf
fic is $500,000,000. Italy $100,- 
000,000 and the latest available 
reports from Switzerland credit 
the revenue of $150,000,000 to 
this source, and with the ex
ception of Switzerland, what 
scenic beauty has any of them 
to compare with the Rockies 
which are said to be anywhere 
from twelve to sixty Switzer- 
lnnds in onet

The Great Park at Banff.
It was at Banff that the Gov

ernment began its first work of 
development, and some concep
tion of what has been accom
plished can he arrived at when 
it is stated that in this park

Takakknw Falla. In the Yoho 
Valley, twelve miles from Field. 
BC. The carriage road leading 
to the Falla la a marvellous feal 
of scientific road construction. 
In places It curves like a cork-

alone, which by the way is the largest 
in the system—according to the latest 
Government report, over ninety miles of 
carriage roads have been completed, and 
since that report was issued a great deal 
more has been accomplished, including 
automobile roads connecting the parks 
with outside points. And besides the 
carriage roads, there are nearly seven 
hundred miles of pony and foot 
trails, which by special arrangement 
with the C. P. R. are built by that 
company in the parks through which 
their road runs. And, remember, this 
is in only one of the National Parks 
Work is going on in the same ratio in 
some, though not all of the others; one 
or two still being merely reservations.

And these parks are attracting hosts 
of travelers every season. Year after 
year they come in increasing numbers. 
Another reference to the commissioner’s 
report will show the proportionate in
crease in ten years. In 1902 it was esti
mated that the guests numbered 8,516 at 
the hotels in the Rocky Mountains Park 

(Continued on page 32.)

27



CANADIAN GROCER

A Farm Trade Issue
Synopsis of a Number of the Features Ready and in Preparation for the Annual Spring 

Sales Number—Actual Methods for Going After Business With the Farmers 
and Others Will be Presented—Every Article Will be of 

Practical Character.

THE feature of Canadian Grocer’s Annual 
Spring Sales Number this year will be a series 
of sales articles demonstrating how some of 

Canada’s live retailers are going after the trade of 
the farmers.

It will be particularly a “FARM TRADE 
ISSUE.”

The date of publication is April 16, but already 
our editors are out through the country gathering 
material first-hand from retail dealers.

HOW SALES ARE CREATED.

Agricultural conditions throughout Canada were 
never more sound. How could they be otherwise 
when prices of farm products are so high? The 
editorial staff have gathered evidence from all parts 
of the country to substantiate this contention. There 
are several articles prepared or in the course of pre
paration demonstrating that the farmers are spend
ing the money among the retail stores where their 
business is energetically gone after. What is of most 
importance to the dealer, the actual methods adopted 
by merchants for getting the interest, the attention 
and the business of the farmers will be particularly 
elaborated upon.

The “FARM TRADE NUMBER” will show up 
in the best light the Selling Power of the Dealer. 
Facts will be presented explaining exactly how deal
ers and their clerks have increased sales—how they 
increase the demands of their customers and raise to 
them the standard of goods purchased.

Not only will there be many articles on getting 
after the trade of the farmers but of all classes. The 
present conditions have tended to bring about new 
situations in the grocery trade of the country and 
live dealers everywhere are rising to the occasion to 
meet these conditions. More attention is being paid 
to advertising through the newspapers ; to the selling

Sower of personal salesmanship and of good window 
isplays; to service in the store and in deliveries ; to 

watching accounts that they do not take the business 
beyond its depths and to the general atmosphere that 
pervades the entire store and its reputation. These 
things will all be featured in the big “FARM 
TRADE ISSUE” which is the 1915 Annual Spring 
Sales Number. ^ ^

FŸom the standpoint of display the issue will be 
one of the finest ever presented to our readers. In

teriors of some of Canada’s best stores will be shown 
—the attention these live men give to interior ap
pearance will be an inspiration to all. Every re
tailer realizes that goods to be sold must be nhown, 
and shown in their most attractive manner, if the 
maximum benefits from the displays are to be 
secured. How other grocers do it, will lie worth a 
most careful study.

Since Canadian Grocer was established some 28 
years ago, Window Display has been one of its regu
lar features. We have spared no expense in present
ing to our readers some of the best grocery displays 
that have ever been seen behind plate glass — the 
entire world included. The Spring Number will not 
be without its usual number of selling trims, gath
ered from various parts of the country. The display 
features alone in the big issue will be worth a great 
deal to every grocer and clerk.

Still another feature will be the presentation of 
Systems that progressive dealers in every province 
have established to keep their business at their 
fingers’ end. The entire bookkeeping system of a 
large merchant will be described and illustrated as 
well as several ideas and methods for watching ac
counts, keeping track of invoices, operating cash 
books, etc. Retailers who are establishing new book
keeping methods will find the issue a splendid one 
as a base for their operations.

IDEAS DIRECT FROM MERCHANTS.

All the articles in the “FARM TRADE ISSUE” 
will be secured first-hand by our own representatives 
from men in harness. There will be tew theoretic 
effusions on what a merchant should and should 
not do. Articles will he ba«ed on actual experiences 
—experiences that your fellow-men have tried and 
found beneficial. It is not of course our intention 
that everything expressed in the articles will be ap
plicable to every retailer—each man must extract the 
wheat so far as he is concerned and leave the chaff— 
and there will be plenty of wheat.

This brief summary demonstrates that the 
Annual Spring Number will be a bright, practical 
issue and the credit will go to you who, as retailers, 
have been instrumental in assisting us to secure 
sound, practical material and who have been willing 
to lend a hand to the uplifting of your fellow dealer.

Remember the date—April 16—and the many 
features.
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The Buyer, The Seller and The Money
Get them together and something happens. We call it business. The 

more buyers, the more sellers, the more money involved, the bigger the busi
ness, the wider the prosperity and the better for everybody concerned.

For the last couple of years and particularly the last seven months the 
farmer has been getting the big share of the money. He is the buyer with 
the money and business demands that he and his money should be connected 
up with the seller. If he is shy, all the more need for enterprise on the part 
of the seller.

The seller we are interested in is the grocer, retail, wholesale and manu
facturing, and to institute a campaign on the part of these sellers to get a 
bigger share of possible business from these buyers-with-the-money will 
be the object of our

1915 Annual Spring Sales Number 1915
Our editors are in touch with grocers who have made good on such 

a campaign already. We will guarantee to do our part to interest our 
readers in this campaign and to supply practical suggestions for carrying 
it out. It is for you, the manufacturer, to convince the retailer of the special 
advantages and selling points of your brands in going after this lucrative 
trade with new aggressiveness.

To assist the retailer in his buying and to extend the influence of the 
advertisements, we have decided to add

A Directory of Grocery Lines, Alphabetically Arranged
in this number. Advertisers will be listed under a suitable number of head
ings, so as to make this directory as compact and yet as complete as possible.

This new feature will make the Spring Sales Number of permanent 
interest for reference as well as of immediate interest for Spring Sales sug
gestions, along 1915 lines.

Write at once reserving your advertisement and securing further par
ticulars of our Directory feature.

ADVERTISING MANAGER,
Toronto, Feb. 25th, 1915. Canadian Grocer.
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Want Freights Boosted
.Railways After Somewhat Sweeping Advance in Rates 

Foodstuffs Included iu the List — Under 
Consideration by Railway Commission.

THE request of the Canadian rail
ways for increases in freight 
rates, which seems to have found 

inspiration in the action taken in the 
United States in granting a 5 per cent, 
advance, is likely to prove a further fac
tor in increasing the costs of many com
modities to Canadian trade. The ad
vances being asked are of a sweeping 
character, and would affect not only fin
ished products, but many raw materials.

In a general way, the advances peti
tioned for by the railroads, and which 
will be laid before the Railway Commis
sion at Ottawa through the Canadian 
Freight Association, will cover 2c per 
hundred pounds on first class and lc per 
hundred pounds on fifth class; rates for 
other classes to be figured on the usual 
basis, subject to standard mileage class 
rates as a maximum.

In addition, however, there are im
portant changes asked covering increases 
in many commodity rates as follows:—

Coal, Minerals, Pnlpwood, etc.
Coal and coke, 10c per ton.
Sand, gravel and crushed stone (ex

cept stone for fluxing), 5c per ton.
Billets, pig iron, wire rods, rails, crop 

ends, ferro silicon, iron ore concentrates, 
crude oxide of iron, mill cinder.

Proposed
Present Rate. advance.

$1.49 per ton, or lower.
$1.50 per ton to $/.49 ..
$2.50 per ton to ift.49 ..
$3.50 per ton to $4.49 .. ..................  20c
$4.50 per ton to /$5.49 .. 
$5.50 per ton to $0.49 ...

..................  25c

Pulpwood, cordwood. paving/nlocks,
logs, stone, artifiViak-SfiTi*

Proposed
Present Rate. advance.

7y2c or lower...............
Over ,

.............. y4c

7V2c, but not exceeding 121/2c.. y2c
121/2c, but not exceeding 17y2c.. 34c
I7V2c, but not exceeding 22!^c.. 
221./2o, but not exceeding 2714c..

lc
iy4c

Iron and Steel Products, etc., etc., etc.
Alum, tan bark .stone dust, cooperage 

stock, gvpsum rock, shafts, magnesite, 
final molasses, salt, drain tile, wire fenc
ing, wrapping paper, cores, China clay, 
beer packages, charcoal, nitre cake, hubs, 
spokes, mica scrap, pitch, salt cake, po
tatoes, wire netting, sulphur, in pack
ages. cement, petroleum coke, grinding 
pebbles, rims, lime, lumber and forest 
products, rags, slag, wrapping paper,

woodpulp, articles of iron and steel 
manufacture, C.L. ;

Proposed
Present Rate. advance.

15c or lower ................................. %c
Over
15c, but not exceeding 25c.......... lc
25c, but not exceeding 35c.......... lV^c
35c, but not exceeding 45c.......... 2c

In connection with iron and steel ar
ticles, it is proposed to advance the 
L.C.L. rates to the proposed fourth class 
rates.

Liquids, Rice, Bottles, Cans, etc.
Wood alcohol, excelsior, petroleum, 

marble, tar, ale and beer, gas liquor, rice 
and rice flour, C.L. sludge, tin cans, glass 
bottles, granite, green hides, sulphur, in 
bulk, metal shingles and sidings:

Proposed
Present Rate. advance.
25c or lower............................... lc

Over
25c, but not exceeding 35c.......... iy2c
35c, but not exceeding 45c.......... 2c

Grain and grain products, flaxseed 
and beans:

Proposed
Present Rate. advance.

71/2C or lower ............................. y2e
Over

7Vac, but not exceeding 12l/2c .. lc 
12%c, but not exceeding 17y>c .. iy2c 
17y2e ...............................  2c*

Grain and Grain Products.
Rates on grain and grain products 

Fort William, “all rail” and “lake 
rail”; also from Bay ports to Mont

real, will, be advanced lc per 100 lbs. 
Rates from Fort William and Bay ports, 
and Ontario points to points in the Mari
time Provinces, will be advanced lc per 
100 lbs., plus the difference in the pres
ent and proposed arbitraires east of 
Montreal.

Canned Goods and Cheese.
Proposed advance in rates on canned 

goods—To Montreal and Ottawa, lV^c to 
2y>c per 100 lbs. Points in the Mari
time Provinces being figured by adding 
established arbitraries to the Montreal 
rate.

Cheese.—Rates on this commodity to 
Montreal have been advanced 2c per 100 
lbs., but not higher than the fourth class 
rates, which basis already applies from 
a very large territory.

>
Live Stock and Binder Twine .

Proposed to advance the present rates
30

on live stock from lc to 2c per 100 lbs:; 
also corresponding advance is proposed 
in the rates on live stock to Buffalo, 
N.Y., and United States generally.

Rotes on binder twine from Welland, 
Ont., will be advanced from lc to 4c per 
100 lbs., to correspond with similar ad
vances made from twine factory points 
in the United States.

Sewer Pope and Miscellaneous.
Sewer pipe as follows, viz.:—Where 

present rate is 7y2c or lower, lc per 100 
lbs.; where present rate is over 7l/2e, 
iy2c per 100 lbs.

Proposed to advance rates on dry 
earth paints from Argalis, Champlain, 
and Red Mill, Que., to the tenth class 
rates.

Proposed to advance rates on the fol
lowing commodities to correspond with 
the advance made in the fifth class rates, 
viz., paper, starch and glucose.

It is proposed to place acids on the 
7th class basis.

Some commodities, such as confection
ery, com oil, cotton piece goods, stone
ware, gin, lard compound, leather and 
soap will be advanced to classification 
basis.

On certain commodities, such as fer
tilizers, ore, stone for fluxing, sugar 
beets, beet pulp, etc., no advance has 
been proposed.

-----$-----

EXHIBITION AS USUAL.
The two International F.xhibitions and 

Markets appealing to a large proportion 
of tlie food distributors of the world 
will be held at the Royal Agricultural 
Hall. London. England, during Septem
ber next. The one dealing with the 
bakery, confectionery and their allied 
trades will be held from September 4th 
to 11th. the other dealing with grocery, 
provisions, etc., will be held from Sep
tember ISth to 24th. The number of in
terested traders from across the seas 
who visit these exhibitions annually in
creases and the men behind think there 
is every indication of this increase con
tinuing.

In the event of any member of the 
trade outside the United Kingdom wish
ing for a copy of the official catalogue 
one will be sent free of cost on applica
tion.

-----®-----
TARIFF ON CORN SYRUP.

In the table given in last week’s issue 
showing the old and the new tariff, the 
general tariff on corn syrup was given 
as 02'2 cents per gallon. While this is 
the rate given in the customs book in 
our possession, we have since found it 
to be erroneous. The correct rate was 
f.2V> rents per hundred pounds, the new 
tariff therefore being fi2'2 cents per 
hundred plus 7Vg per cent, ad valorem.
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To Make Fish Better Known
Objects of the New Canadian Fisheries Association Formed 

Last Week—Better Transportation Facilities 
Wanted—Minister of Marine and 

Fisheries Fully Interested.
Montreal, Feb. 25—(Special).—The 

Canadian Fisheries Association, which 
held its first meeting in Ottawa last 
week, came into being under happy aus
pices. D. A. Byrne, of this city, is the 
first president. At the banquet held at 
the Chateau Laurier in the evening, 
Hon. Mr. Hnzen, Minister of Marine and 
Fisheries, was present, and several mem
bers of parliament representing con
stituencies where fishing is one of the 
chief industries.

Mr. Hazen referred to the importance 
of the industry, and the good work that 
could be done by an association such as 
this, composed as it was of practical 
men closely connected witli the work, 
and having large interests in it. The 
association, he said, had his hearty ap
proval and unqualified support. He 
wished them every success, and placed at 
their service the officials of his depart
ment. He was anxious to work in harm
ony with the association, whose aims 
and objects were the greater develop
ment of the fishing industry, which he 
believed was one of Canada’s most im
portant assets.

Among the important committees ap
pointed was the transportation commit
tee. Unless the industry has the best 
means of transportation, it would be 
difficult for them to put fish into the 
distributing centres with the best pos
sible refrigerator service, thus retaining 
the freshness of the fish. To show the 
importance attached to this and of the 
association’s work, it was merely neces
sary to state that among those present 
were several prominent men in the 
transportation business, including T>. R. 
Hayes of the I.C.R.. Mr. Walsh of the 
Dominion Express Co., Toronto, and V. 
fi. R. Vickers, another express company 
man.

One of the first objects of the associa
tion is to start an educational campaign 
and acquaint the Canadian public with 
the value of fish as a food, and as a sub
stitute for meats, poultry, and other 
high price foods. Another object of the 
association is to educate the fishermen 
and producers in the use of modem 
methods of taking care of stock with a 
view to marketing it.

A publicity committee was also form
ed for the purpose of putting reports of 
the various meetings in pamphlet form, 
and preparing literature for distribution 
where it will do the most good, on such

subjects as the food value of fish, its low 
comparative cost, etc.

The question was brought up at the 
convention whether an advertising cam
paign should be run similar to that run 
by the Government last fall in connec
tion with apples. This matter will be

D. A. BYRNE, Montreal,
Elected president of the new Canadian 

Fisheries Association.

brought up and dealt with at future 
meetings.

LOOKS LIKE FIRMER MOLASSES.
The following circulation from a ship

per of molasses in the Barbadoes, B. 
W. I., will be of interest to importers in 
Canada :

“We beg to advise that owing to 
changed conditions it has been found 
necessary for shippers of molasses to 
come to the following agreement with 
regard to the sale of the article, which 
we hope will he also satisfactory to buy
ers on your side, viz.:

(A) From this date, all market quota
tions will he “free on board’’ vessel, 
Barbadoes, and all sales will be made on 
that basis, except in the case of “cost 
and freight’’ offers being required. No 
sales will ^>e made in the future on a 
“first cost’’ basis.

(B) The cost of all small packages, 
whether required for the usual small 
stowage for sailing vessels, or other 
wise, will be as follows:—

Tierces or hogsheads 2c per gin. extra.
Barrels 3c per gin. extra

U

to be added to the “F.O.B.” cost of 
puncheons, package inclusive. The in
crease in the price of bris, has been 
found necessary owing to enhanced cost 
of material.

(C) Purchases of molasses will be car- 
riod here, for buyers’ account, for two 
months from date of purchase, free of 
extra charge, but after that time, in
terest at the rate of 6 per cent, per an
num, will be added, and charged in the 
invoices for such shipments.

(D) During the war, the cost of extra 
insurance to cover “war risk” will, in 
all cases, be for buyer’s account, and, 
unless otherwise arranged, will be ad
ded and included in the invoice cost of 
shipments.”

STAMPS ON WINES.
Montreal, Feb. 24.—Some doubt ex

ists in the minds of retailers who carry 
wines as to the date on which they will 
he expected to stamp their bottles. The 
Inland Revenue Department states that 
the time for stamping wines is right now. 
Official notices appeared in the news
papers last week as follows:—

WAR TAX ON WINE 
Domestic and Imported.

Wholesale and retail dealers, hotel 
and saloon keepers, agents, etc., are 
hereby notified to at once take stock 
of all wines in their possession and 
immediately purchase and forthwith 
affix and cancel war stamp to all pack
ages, bottles, barrels, etc.

Manufacturers or producers must 
conform to the law as provided.

Failure to comply in any respect 
renders liable to a penalty of $250.

Stamps may be obtained from Al. 
fred Lefebvre, Valleyfield: F. X. St. 
Michael, St. Jerome, or at the Inland 
Revenue Office, Montreal.

Dealers in country places make re
quisitions through their local post
masters, who will be supplied on ap
plication to. etc., etc.
Dealers are expected to affix 5c. 

stamps on bottles containing quart or 
less of non-sparkling wine, and 25c 
stamps on every pint of sparkling wine. 
They are expected to ascertain the 
quantity in barrels, and stamp them ac
cordingly. Wholesalers were employed 
last week stamping their stocks, so that 
retailers will not require to stamp wines 
purchased from now on. All wines now 
in bond will be stamped before delivery 
is made.

The fine for those carrying wines not 
stamped is $250. It is likely that the 
authorities will allow a few days for 
purchasing stamps, but as ignorance 
does not count in law, and as the trade 
has been notified it will not pay dealers 
to take chances.
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Letters to the 
Editor

HAMILTON INTERESTED IN 
FAILURE.

Branch of Householders’ Co-operative
Stores in That City—One Whole

saler Selling Them.
Editor Canadian Grocer.—We have to 

report this week the failure of another 
co-operative concern here. From time 
to time, for the last fifty years, Hamil
ton has been selected as a very desirable 
site for establishing these concerns, for 
what reason is unknown, unless the 
people of the Ambitious City are very 
easily influenced. There seem to be 
enough people here to swallow the bait 
every time a new one starts, taking 
enough five-dollar membership tickets 
or shares to keep the thing afloat for a 
short time.

This last one was affiliated with the 
Householders’ Co-operative Stores of 
Toronto, which have gone down in a 
bunch. Needless to say, these stores are 
a great disturbance to retail trade. Their 
failure from time to time is even worse 
than if they should succeed. Stocks 
are thrown on the market, their cus
tomers are disgruntled, and much more 
trouble arises than over the failure of a 
half-a-dozen regular business people.

One of our leading wholesale grocers 
has issued a writ against this last To
ronto co-operative concern. It is need
less to remark that the retailers here 
were disagreeably surprised when they 
found out that Hamilton had been sup
plying them. Knowing that the Toronto 
wholesalers had refused the business and 
had given fair reasons for doing so, we 
were astounded to think any local house 
would take them under their wing.

RETAILER.
Hamilton. Ont.

-------@—

WINDING-UP ORDER.
Toronto, Feb. 25.—At a meeting at 

Osgoode Hall on Monday, the affairs of 
the National Railway Association were 
again discussed. It will be remembered 
this was a co-operative concern that 
went into liquidation last fall, but it 
was then decided to carry on the busi
ness for a time. It does not appear that 
the business has since flourished, and the 
master gave an order for the winding up 
of the entire business. One of the co
operative men, armed with a copy of 
Canadian Grocer, in somewhat vindictive 
language complained that through spite 
we pleaded the cause of the private 
trader, and it was the private trader 
who had helped the downfall of the Na

tional Railway Association. Canadian 
Grocer, of course, entertains no spite 
against this concern, and never did, but 
we have always taken the ground that 
the retailer was the logical medium in 
reaching the greatest bulk of the con
suming public, and that he should be 
energetically supported.

An order was also made to examine 
the books of the association to see what 
became of the money ; and the status of 
those shareholders who paid in their 
money in the expectation of getting 
stores in their districts which never 
came, will also likely be considered.

One of those present at the enquiry 
was E. M. Trowern, of the R.M.A. E. J. 
Gartner, of Kenora, is a member of the 
enquiry committee, and he has instruct
ed Mr. Trowern to act for him to get all 
the information possible.

--«--
GROCERS IN BOARDS OF TRADE

Canadian Grocer has already an
nounced that several members of the 
grocery trade have become associated 
this year with the various Boards of 
Trade. The following is an additional 
list :—M. K. Heap, vice-president of the 
Kenora Board; W. G. Cameron, to the 
Council of the Kenora Board ; G. H. 
Thompson, president of the Oil Springs,

CANADIAN GROCER NOT 
DISCONTINUED.

MacLean Publishing Co.
Dear Sir—Some time last 

week I received a letter from you 
saying that my subscription to 
Canadian Grocer was to be dis
continued by me. This is the 
first I hare heard of it, as it is 
half the store to me and have 
been reading it for 12 years. 
The only way that 1 can ac
count for it is that 1 was taking
the--------- and I told the mail
man that my subscription ran 
out last month and 1 did not 
want it any longer, and he was 
to return it, and he may have 
refused Canadian Grocer in mis
take.

Re sure to send the paper, and 
I would be pleased if you would 
let me know where I can get one 
of the pens for using in writing 
show-cards.

Yours very truly,
ARCHIE STERLING, 

Chatham, Ont.
188 Park St.

Ont., Board ; W. J. Griffin, to the Coun
cil of the Oil Springs, Ont., Board ; Robt. 
McCall, to the Council of the Kamloops, 
B.C., Board ; John Sloan, to the Council 
of the Galt, Ont., Board ; Jos. Picard, 
president of the Quebec, Que., Board ; 
James Strathdee, to the Council of the 
Regina, Sask., Board ; H. G. Smith, to 
the Council of the Regina, Sask., Board ; 
and C. T. Woodside, to the Council of 
the Saskatoon, Sask., Board.

----@----
A GOVERNMENT OPPORTUNITY.

(Continued from page 27.)
alone; in 1912, these same hotels enter
tained 73,725, an increase of 65,000 in 
ten years and 10,000 in one year. A rail
way official who is in a position to know, 
says that this estimate is too low, and 
that if an actual count were taken, the 
number of visitors at Banff alone last 
year would come nearer 125,000, but the 
writer has been unable to find figures to 
verify this.

Strange as it may seem, the percent
age of Canadian travel through the 
mountains is small compared to that of 
the American, while it is the favorite 
route for the around-the-world tourist.

Since this year we have been celebrat
ing the hundred years of peace between 
Canada and the United States, all his
toric points of interest would form a 
prominent part of any booklet the gov
ernment might issue. In short there are 
wonderful opportunities for this coun
try in the matter of attracting tourists 
and those who want to get back to the 
simple life for a month or two. And 
now is the time to act if ever.

Great Benefit to Merchants
From the standpoint of the grocery 

trade and, in fact, practically every 
trade, three or four thousand extra visit
ors who spend three or four thousand 
dollars each on a single trip, would 
mean a great deal. The grocery dealer 
would be one of the first to benefit; and 
if he secures extra benefit, the advant
ages would reflect back to the whole
saler. the manufacturer and the Cana
dian workmen. The grocer would reap 
a double benefit. Sales of grocers so 
situated that they would help feed the 
visitors would be appreciably increased, 
and because of the large number of 
guides necessary to direct the visitors 
there would be several thousand less un
employed throughout the country.

It would appear therefore, that a 
strong advertising campaign in national 
mediums in the United States telling the 
people there of our natural beauty and 
historic points of interest, would result 
in general good from the Atlantic to the 
Pacific.
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The Clerks’ Page

EASY EVEN FOR SCHOOL BOYS.
Editor Clerks’ Page: Re mathematical 

question in last week’s issue re sale of 
oranges. Any small school boy should 
give an answer to this by mental arith
metic. 30 -f- 30 oranges = 5 doz., and 
at 20 and 30c a doz. the average is 25c;
5 doz. at 25c = $1.25. 60 oranges = 5 
doz.. and at 5 for 10c = 24c per doz.
5 doz. at 24c = $1.20, a difference of 5c.

A CLERK.
Berlin. Ont.

• • •

CORRECT AGAIN.
Editor Clerks’ Page: Below you will 

tind my answer to your problem :
When sold first, 30 oranges at 3 for 5c 

equals 50c; 30 oranges at 2 for 5c equals 
75c. Total $1.25.

When sold in second instance, 60 
oranges at 5 for 10c or 2c each. Total 
$1.20.

To account for the difference of 5c: 
Oranges at 3 for 5c = 12-3c or 1 4-6c 
each ; oranges at 2 for 5c = 2^ or 
2 3-6c each. Average price (14-6-)- 
2 3-6)^-2 == 4 1-6-4-2 = 2 l-12e. Aver- 
price on first transaction, 2 l-12e per 
orange ; average price on second transac
tion. 2c per orange. Difference on 1 
orange is l-12c. Difference on 60 oranges 
i‘ 60 X 1-12 = 5c. Hence the extra 5c. 

ARTHUR NORRTNGTON. 
Milton. Ont.

• • •

FIGURING BY THE DOZEN.
Editor Clerks’ Page :
30 oranges at 3 for 5c equals 50c.
30 oranges at 2 for 5c equals 75c.
60 oranges equal $1.25, or 25c doz. 
Oranges at 5 for 10c equal 24c doz.
5 doz. at 24c equals $1.20.
The difference is 5 cents.

N. FINK.
Mnttawa. Ont.

e • •
A STUDENT OF LATIN.

Editor Clerks’ Page: My answer to 
your question on page 33 is:

On first day 30 oranges are sold at 3 
for 5 cents and 30 at 2 for 5 cents. Av-

5 5
H—
3 2

orage price for each orange (----- ) cts.
o

which on clearing of fractions is 21-12 
cents.

On second day, 60 oranges are sold at 
5 for 10 cents. Average price for each 
orange is 2 cents, therefore on first day 
lie gets 1-12 of a cent more as a net gain 
on each orange.

If on 1 orange he gains 1-12 cents, 
therefore on 60 oranges he will gain 
60
— cents, or 5 cents.
12

The five cents disappear on the second 
day because each orange is 1-12 of a 
cent less than on the first, which mul- 
tipled by 60 gives 5 cents. “Quod erat 
demonstrandum. ’ ’

V. K. J.
Gananoque. Ont.

• • •

A NEW WAY OF FIGURING.
Editor Clerks’ Page, Canadian Grocer: 

Re problem in Grocer of Feb. 12. The 
second day, every time a sale is made,
3 oranges which were sold the day be
fore at 3 for 5c, and 2 oranges that were 
sold at 2 for 5c, are sold at 5 for 10c. 
Therefore when 10 sales are made there 
are JO oranges left which were sold the 
day before at 2 for 5 cents, equals 25c. 
But now they are sold at 5 for 10c =
20c.

Thus the difference of 5 cents.
E. Mac. M. E.

CORRECT BOTH WAYS.
Editor Clerks’ Page.—Re your orange 

arithmetical problem :
A sells his 30 oranges at 3 for 5c. or 

an average of 1 2-3c each.
B sells his 30 oranges at 2 for 5c. or an 

average of 2Kc each.
If A sells 1 orange for 1 2-3e, and B 

sells 1 orange for 2l/2c, then together 
they have sold 2 oranges for 4 l-6e, or 
an average of 21-12 cents per orange. 
Therefore 60 oranges at 2 l-12c each 
$1.25.

The next day the 60 oranges are sold 
at 5 for 10c, or at the rate of 2c each : 
60 oranges at 2c each = $1.20.

The first day the two boys sell the or
anges at an average of 2 l-12e each, the 
second day one sells them at an average 
of 2c each, hence the difference of the 
5c.

To some it might appear that if A 
<ells 3 oranges for 5c. and B sells 2 or
anges for 5c, together they have sold 5 
oranges for 10c. or an average of 2c for

each orange ; this is quite correct, but 
the trouble is they cannot maintain this 
average. When they have made ten sales 
each, A at 3 for 5 and B at 2 for 5, A 
will have sold his 30 oranges, but B will 
only have sold 20, having 10 more to 
sell. They have now sold 50 oranges. A 
sold 30 at 3 for 5 = 50c. B, 20 at 2 
for 5 = 50c—total $1.00—an average of 
2c per orange. B now sells his remain
ing 10 at 2 for 5 = 25c, an average of 
2VgC each, making total amount $1.25. 
The last 10 oranges that B sells make 
the difference of 5c his average not be
ing reduced as in his former ten sales.

G. E. G.
Bayfield. Ont.

MORE ACCURATE FIGURING.
Editor Clerks’ Page.—I am sending 

an answer to the question on the clerks’ 
page of Canadian Grocer.

In the first case, 30 oranges sell for 
5

3 for 5 = — cents each. 30 oranges sell

for 2 for 5 cents == — cents each.
2

The average is 2 1-12c as shown liere- 
5 5 25 1 25

with:---- 1---- = —X — = — — 2 1-12c.
3 2 6 2 12

In the second ease 60 oranges sell for 
5 for 10c, which is 2 rents each, so dif
ference is 21-12—2 — 1-12 cents.

1-12 cents is difference on 1 orange: 
on 60 oranges difference is 5 X 1 — 5c.

D. MUXRO.
Wroxeter. Ont.

• • •

CAN’T FOOL THE BOOKKEEPER.
Editor Clerks’ Page,—If a bookkeeper 

may he allowed to answer the problem 
propounded for retail elerks, in your is
sue of the 12th inst., the loss of the five 
rents will be found to be due to the dif
ference in the average price per orange, 
received on the two different days. On 
the first day, selling 30 oranges at two 
for five cents and a like quantity at three 
for five cents, brings an average selling 
price of 21-12 cents each, while on the 
second day. selling at five for ten cents, 
brings only 2 cents each, making a los< 
of five cents on 60 oranges.

BOOKKEEPER.
Peterborough. Ont.
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ANOTHER GOOD MATHEMATICIAN.
Editor Clerks’ Page: Here is the so

lution of your problem in Canadian Gro
ver on the clerks’ page. It is as follows :

1st day A sells 1 orange for 12-3e, 
and B sells 1 orange for 2 1-2. 1st day 
A and B sell 2 oranges for 4 l-6c, or 
2 1-12c each.

2nd day B sells 1 orange for 2c; dif
ference in selling price of 1 orange equals 
2—2 l-12=l-12c; difference in selling 
price of 60 oranges is 60 times 1-12 
equals 5c.

CLERK.
Bouck’s Hill, Ont.

• • •

“ANCIENT ROMAN” IS RIGHT.
Editor Clerks’ Page,—I figure your or

ange question as follows:—
First day—30 oranges 3 for 5.......... 50

30 oranges 2 for 5.......... 75

$1.25
Second day—60 oranges 5 for 10 $1.20

The two sell thus for 2 1-12 cents each 
and No. 3 only sells his for 2c each.

ANCIENT ROMAN,
Brantford. Ont.

• • •

SOUND ARITHMETIC.
Editor Clerk’s Page.—Re the orange 

problem, the grocer gives 60 oranges to 
two boys each getting 30. They sell 
them and get $1.25 and next day one 
sells them all at 10c for 5 and he only 
gets $1.20.

Three oranges for 5c = 1 orange for
1 2-3c.

Two oranges for 5c = 1 orange for 
2% cents.

Therefore, selling price of 2 oranges 
would he 4 l-6c.

Therefore, cost of 1 orange would be
2 l-12c.

Next day 5 oranges are sold for 10c 
or 1 orange for 2c.

Therefore the grocer gets 2 l-12c—2c 
—l-12c less on 1 orange and 5c less on 
60 oranges.

Alliston, Ont.
GEO. PATTERSON.

SALARY AND ORANGE PROBLEM
Editor Clerks' Page,-—Re the salary 

question.-—If both men are paid on equal 
time, that is if the raise in wages begins 
only after they have worked each their 
full year at $500. the situation is re 
versed and instead of the one getting a 
$50 raise every six months getting more, 
it is the other with the $200 year end 
raise who gets the $50 more per year.

About the 5c on the oranges; the first 
day the boys got $1.25 for their 60 or
anges because selling them half at 3 for 
5c and half at 2 for 5 averages 25c do*., 
whereas the next day only one boy had 
to sell them, and giving them at 5 for 
10c he got only 24c doz. Hence having

60 oranges or 5 doz. he was 5c short the 
$1.25, receiving onlv $1.20.

JOHN MAREL. 
Sturgeon Falls, Ont.
John is not correct as regards the sal

aries. If the raise began after they had 
been working a year by the end of the 
third year they would each have re
ceived an equal amount, viz., $2,000, and 
thenceforward A would still be $50 a 
year better off.—Ed.

KNOWS HIS FRACTIONS WELL.
Editor Clerks’ Page,—I wish to offer 

you my solution to the problem in Feb. 
12 issue of Canadian Grocer.

First day one boy sells 30 oranges at
5 2

3 for 5c, which is 1 orange for —=1—c.
3 3

The other boy sells 30 oranges at 2 for 
5

5c or 1 orange for —=2X/2C.
2

The 2 boys receive 1 2-3 -|- 2V2C. for 2 
5* 5 10 15 25

oranges=----1----or —-|------=—.
3 2 6 6 6

25
For 2 oranges they receive —c.

For 1 orange they receive ----- — —
6X2 12

1
2—.

12
Second day new boy sells 5 oranges 

for 10c. '
Second day new boy sells 1 orange

10
for —=2c.

5
1 1

Loss on 1 orange is 2----- -2 —— c.
12 12
1X60

Loss on 60 oranges is --------- =5c.
12

Alton, Ont. HERB STOREY.
• • e

ANSWER FROM THE FAR EAST.
Editor Clerks’ Page,—In reply to your 

arithmetical problem in last week’s 
Canadian Grocer, I wish to submit the
following solution ;
30 oranges at 3 for .05 = ten 5c

sales......................................... $ .50
30 oranges at 2 for .05 = fifteen

5c sales .......................................... 75
Total ..................................$1.25

60 oranges at 5 for 10c = twelve
10c sales ................................ 1.20

Loss..........................................05
If the hoy was given 30 of the 3 for 

5s and 20 of the 2 for 5’s he would have 
realized the same amount no matter if 
he sold the 30 at 3 for 5. and the 20 at 
2 for 5, or the lot at 5 for 10 cents.
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30 at 3 for 5 = ten 5c sale ...... $ .50
20 at 2 for 5 = ten 5c sales..............50

Total ...............................$1.00
30 + 20 = 50 at 5 for 10 = ten 10c 

sales = $1.00. Now it is readily seen 
that the loss is due to selling 10 of the 
2 for 5’s at 5 for 10 cents.
10 oranges at 2 for .05 = five 5c

sales.........................................$ .25
10 oranges at 5 for .10 = two 10c

sales................................................ 20
Loss.........................................05

Retail Clerk.—W. E. F. 
Dartmouth. N.S.

• • •

MORE SOLD AT THREE FOR FIVE
Editor Clerks’ Page.—What becomes 

of 5 cents:
First boy sells 30 oranges at 3 for

5 cents........................ ........ $ .50
Second hoy sells 30 oranges at 2

for 5c...................................  .75
Total ..................................$1.25

On the second day the one boy sells
same amount at 5 for 10c.
2- 5 of 60 oranges at 2 for 5c_ $ .60
3- 5 of 60 oranges at 3 for 5c..................60

Total ..................................$1.20
There is a loss of 5c the second day 

for he sells more than half of them at 
3 for 5c.

H. O. R.
Brougham. Ontario.

• • •

DIVIDES THEM INTO LOTS.
Editor Clerks’ Page,—My solution of 

your problem is as follows :
First Day.—One boy’s oranges were 

divided into lots of three each, or 10 
lots at 5 cents a lot. The other boy's 
oranges were divided into lots of four 
each or 15 lots at 5 cents a lot. Both 
would have 25 lots at 5 cents, which is 
$1.25.

On the second day the oranges were 
divided into 12 lots of five each, or 12 
lots of three each, and 12 lots of two 
each, 24 lots in all at 5 cents a lot, which 
would be $1.20 or 5 cents less than pre
vious dav.

WESLEY DOT'LL.
New Glasgow. N.S.

EFFECTIVE REASONING
Editor Clerks’ Page.—Re five-eent 

orange problem in your issue of Feb. 12.
One boy sells oranges at 2 for 5, or 

1 2-3 each.
One hoy sells oranges for 2 for 5, or 

2>4 each .
A total of 41-6 cents, which is an 

average price of 21-12 each, so that 60 
oranges at 21-12 equals $1.25.

In the second instance, one hoy sells 
60 oranges at 5 for 10c. or 2c each, which 
makes $1.20. The difference of 5 cents 
is found in the difference of the two sell
ing prices, viz., 2 cents each, and 21-12 
cents each for 60 oranges.

Elbow, Saak. P. M. M.



Current News

Quebec and Maritime Provinces.
J. & C. Mady, general merchants, 

Farnham, Que., have registered.
St. Jerome Canning, Limited, St. 

Jerome, Que., has registered.
John Alban & Co., wholesale and re

tail grocers, Montreal, have registered.
L. W. Chaput Frere & Cie, grocers and 

liquor dealers, Montreal, have registered.
The merchants of Chatham, N.B., are 

discussing the organization of a retail 
merchants’ league.

H. V. Raymond and Wm. McLeod, 
grocers, Sydney, C.B., have dissolved 
partnership, Mr. Raymond continuing.

The Canadian Sardine Company, of 
Chamcook, N.B., has sold its plant, which 
cost nearly a million dollars, to Laing, 
Libby & Co., of Boston, at private sale. 
The new firm will erect a cold storage 
plant in connection with the present big 
outfit, and will carry on the fish business 
in all its branches.

A St. John, N.B., despatch says that 
since being organized there, the retailers 
handed together have already wrought 
considerable reform in the way of mu
tual betterment. Not the least important 
step which they have taken in this con
nection was their endeavor to stop all 
selling by wholesale houses to the con
sumers direct at wholesale prices. The 
result of their efforts was seen this week 
when at a meeting of the Wholesalers’ 
Guild the matter was dealt with and 
strict resolutions passed that no such 
privileges be extended to anyone except 
retailers.

Ontario.
W. J. Philpott. grocer, Toronto, has 

sold to W. J. Caven.
Oeo. Boyle, grocer, London, Ont., has 

sold to F. 0. Sankey.
Mrs. R. Hedrick, grocer. F.lmira, Ont.. 

has sold to I. E. Snider.
John Sloan, a Halt, Ont., grocer, was 

a visitor in Toronto on Tuesday.
E. A. Kennedy, grocer, Cornwall, Ont., 

is succeeded by Gordon Vance.
T. IT. Willoughly. a baker in Aylmer, 

Ont., is opening a grocery store there.
W. fi. Braund. a general merchant. 

Smith's Falls, died last week suddenly.
J. K. Whitelaw has disposed of his 

grocery business in Amprior, Ont., to 
Lamourie Bros.

J. J. Rutherford, general merchant, 
Bolton, Ont., has sold to W. B. Gardiner 
& Son of Meadowvale ; possession March 
1st.

The Dominion Canners, Limited, Ham
ilton, Ont., will hold their annual meet
ing in the head offices of the company 
at 11 o’clock on Wednesday, March 3.

Messrs. Wadell & Co., 87 Ross street, St. 
Thomas, Ont., have removed their busi
ness to new premises recently erected 
by them on the corner of Ross and Baines 
streets.

Congratulations were in order on 
Monday last to W. G. Hinton, Toronto 
representative of Wagstaffes, Limited, 
who on that day celebrated his tenth 
wedding anniversary.

Sir Geo. E. Foster told a deputation 
of jam manufacturers at Ottawa last 
week that lie would assist them in every 
way possible to secure orders from the 
British Government.

At a recent smoker and euchre held by 
the Ottawa Retail Grocers’ Association, 
addresses were given by Henry Watters, 
Controller J. W. Nelson, Thomas Crown, 
George Booth, Arthur Johnson and W. 
J. Corby. The first euchre prize was 
won by M. C. Aubin, D. K. McIntosh 
was second.

About 40 members have joined the Re
tail Merchants’ Association in Brock- 
ville, Ont. Cornwall and Cardinal mer
chants are also getting together, and 
this week meetings are being held in 
Prescott, Morrisburg and Ottawa. Eric 
C. Jamieson and J. C. Doyle, R. M. A. 
organizers, are engaged in the work in 
Eastern Ontario.

Ed., Hazel, of Hazel & Dawson, gro
cers, Hamilton, Ont., was married on 
Monday last in Merriton, Ont., to Miss 
Thompson. Mr. Hazel is a member of 
the Retail Grocers’ Association in Ham
ilton, and is a past president of that or
ganization, besides being a member of 
the executive of the Ontario Grocers’ 
Section of the Retail Merchants’ Asso
ciation.

C. II. Wilson, a local traveller for the 
Pure Gold Manufacturing Co., Toronto, 
died suddenly on Monday. Mr. Wilson 
was familiarly known among the trade 
as “Orom,” and had been a salesman 
with the Pure Gold firm for 27 years. 
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His many friends in the trade in To
ronto will regret his sudden passing. 
The funeral was held on Wednesday, and 
the Pure Gold Manufacturing Co. closed 
their plant in honor of his memory.

The Retail Grocers’ Association of 
London, Ont., held a successful progres
sive euchre party and dance in their 
new hall over the Imperial Bank last 
week. The rooms are admirably laid out 
for such an occasion. Besides the large 
main hall, with hardwood floors, there 
are two large anterooms and a kitchen. 
A large number of grocers and their 
wives took part in the progressive euchre 
while others preferred to trip the light 
fantastic and enjoyed every moment of 
it. Lunch was served at eleven o’clock. 
During the intermission Vincent Colgan 
and E. J. Ryan sang solos and were 
heartily encored. The winners at cards 
were Miss Boyce and H. Fountains. This 
is the first time the grocers invited the 
ladies to any of their functions, but it 
will not likely he the last. Mayor Ste
venson was present and presented the 
prizes. The committee who made the af
fair a success was President Adam Pal
mer. Oeo. II. Ellis, J. W. Eedv. Geo. 
Ecclestone. J. A. McFarlane, G. B. 
Drake, Alf. Carr, Harry Ranahan and 
Secretary Harry Harley. The music 
was supplied by Tony Vitas’ orchestra.

Western Canada.
The Hedley Shaw Milling Co.’s mill 

at Moose Jaw. Sask., has begun opera
tions.

Husson Bros., general merchants. 
Young, Sask., are succeeded by Husson & 
Newton.

A number of Moose Jaw. Sask., mer
chants are discussing the question of a 
weekly half holiday.

The Ilillcrest Co-operative Association. 
Hillcrest Mines. Alta., has disposed of 
its stock through the Canadian Credit 
Mens’ Trust Association.

The staff of F. R. McMillan’s depart
ment store. Saskatoon. Sask.. held a so
cial event recently which took the form 
of a dance.

The business, stock and property of 
the Star store. T,edne. Alta., has been 
bought by ,T. A. McConnell, of Edmon
ton, from Mullen & Reid.



Tea Highest in Years
On Colombo Market Prices Show Remarkable Increase — Cocoa Firmer — One Concern 

Advanced Prices—Prunes Very Hard to Get—Shelled Walnuts Higher.

Markets in Brief
QUEBEC MARKETS.

FLOUR AND CEREALS—
Bran and shorts up $1. 
Manitoba flour firm.
Ontario flour quiet.
Rolled oats still at $3.50. 

PRODUCE AND PROVISIONS— 
Live fowls costing more. 
Barrelled pork prices higher. 
Creamery up to 34c.
Egg market easier.
Cheese quotations the same. 

FRUIT AND VEGETABLES— 
Tomatoes hard to get.
American Brussels sprouts now. 
Leeks are scarce; up to $3.50. 
Pineapples getting scarce.

FISH AND OYSTERS—
Herrings scarce; up to $2.75. 
Lobsters bringing 30c.
Salt and pickled lines moving. 
Three fish days this week. 

GENERAL GROCERIES—
Fancy rices down.
Bean prices still easier.
Molasses advance 2c per gallon. 
Sugar market firmer.
Good business still in tea. 
Nearly all dried fruits firm.

ONTARIO MARKETS.
FLOUR AND CEREALS—

Flour easier.,
Barley firm.
Export business quiet.
Oats still strong.

PRODUCE AND PROVISIONS— 
Cheese very firm.
Butter easier.
Demand for lower grades. 
American eggs selling.
Hogs lower.

FISH AND OYSTERS—
Lent begins.
Lobster is lower.
Ciscoes going well.
Weather a deterrent.

FRUIT AND VEGETABLES— 
Bitter oranges done.
Tomatoes scarce.
Pineapples higher.
Potatoes easier- 

GENERAL GROCERIES—
Tea ’way up.
Prunes very scarce.
Rice is firm.
Cocoa advanced.
Shelled walnuts higher.

QUEBEC MARKETS .
Montreal, Feb. 25.—Business has 

slacked off considerably with the ap
proach of the end of the month. March 
should open up well, and things are 
expected to bear a brighter complexion 
as spring advances nearer. An importer 
remarked this week that business was 
moving smoothly, as the trade had never 
bought heavily since the war, and as 
they were compelled to carry stocks, 
business was continuing the same, but 
in no greater volume.

No very important changes have 
taken place. Prices on shelled walnuts 
have been advanced to 34c, following a 
strengthening of the primary market. 
Shelled almonds are not so high, being 
quoted at 36-38c. A weakness is ob

served in the prime bean market, and, 
while wholesalers claim they arc still 
paying high prices, some beans are being 
offered lower than for several weeks.

SUGAR.—During the week the raw 
sugar market took an upward turn, and 
removed any chances for cheaper sugar 
in Canada for the time being. Raws 
were around 4c two weeks ago. Then 
they dropped to about 3V2c last week, 
and are now getting firmer, having 
reached a point in the vicinity of 3%c. 
There is a fair amount of business going, 
but most people filled up prior to the 
budget, or at least protected themselves. 
So that it will take some time to get 
these stocks worked off, which is not 
easy at a period when large quantities 
of sugar are not being used. While no 
tax was imposed on sugar, it is argued 
among Ihe trade that if the Government 
wished to make revenue from sugar 
they would impose the duty when no
body had stocks. It is understood that 
Atlantic sugar will he on the market 
this week.
Extra Granulated Sugars— Per 100 lbe.

100 lb. bags .................................................
20 lb. bags ...................................................
2 and 5-lb. carton .....................................

Yellow Sugars-
No. 3 ............................................................
No. 1 .......................................................

Extra Ground Sugars—
Barrels .........................................................

Powdered Sugars—

50 lb. boxes ...............................................

Paris Lump»—
100 lb. boxes ...............................................
50 lb. boxes ...............................................
26 lb. boxes ......................... %..................

Crystal Diamonds—

100 Jb. boxes .............................................

Cartons and half cartons ....................
Crystal Dominoes, carton» ...................

DRIED FRUITS.—Most lines are firm 
on account of the recent tariff. As an 
instance, California 3-crown loose mus
catels are costing the wholesaler lVfec 
more than they did a week or two ago. 
Dealers are looking for higher prices all 
around. Stocks are understood to be 
light, especially in the country. Raisins 
and currants are very strong. There is 
really no market for figs, as few are of
fering in New York. What there are, 
are in bags. Package dates are chang
ing hands quicker than loose.

XVAFOEATCD FRUITS. Per lb.
Apples, beet winter ................................................ IS
Apricot* ........................................................................ « 15%
Nectarine», choice .................................................... • 11%
Peaches, choice ................................................. • 01% » iO%
Pears, choice ................................................................ 0 15%

DRIED FRUITS.

............................................  •» IB.................................. emt to...................................  eis% id
Amalias, tome ................................................... • 9T%
Amelias. 1-lK plflik ......................................... IB
Fntatras. fine, loose, new .............................. 0 9T%

Dates—
Dromedary, package stock, per pkg............ 6 09
Farda, choicest .................................................... n 12%
Hallow ce. loose .................................................... * o 08%

^Hallowee, 1-lb. pkgs................................... o 08 009

8 crown, 12 lb. boxes, fancy, layer, lb......... 0 15%
7 crown, 12 lb. boxes, fancy, layer, lb......... 0 15%
8 crown, 1 12b. boxes, fancy, layer, lb. ______ 0 15

30 to 40, in 25-lb. boxes, faced.......»............ o 14%
40 to 50, in 25-lb. boxes, faced..................... o 13%
50 to 60, in 25-lb. boxes, faced..................... o 12%
60 to 70, in 25-lb. boxes, faced..................... o 12
70 to 80, in 26-lb. boxes, faced..................... 0 11
80 to 90, in 25-lb. boxes, faced..................... 0 10%
90 to 100, In 25-lb, boxes, faced..................... 9 io

Kaialna—
Malaga table, box of B lbs., 5-crown 

Muster, *Lt0; 5-crown Muster..................... )«
Muscatels, loose, 3 crown, lb......................... 0 08%
Sultana, loot* ...........................................  o 09 0 09%
Valencia, selected .................... 0M
Valencia. 4-cr. layer ..................................... n 06
Cal. seedless. 16 ox............................................... ' a n
Seedless, 12 oz....................................................... q qoil
Fancy seeded. 16 oz......................................."" 0 10%
Choice seeded, 16 oz. ............................. ..[* o 10

Prices quoted on all lines of fruits are liable to be 
shaded for quantities, according to the state of market.

RICE.—While prices were advanced 
on Rangoon rices, because of the new 
tariff, a reduction was made in fancy 
rices. A Vancouver concern has also
issued new price list. Importers of Ran
goon rices are awaiting the arrival of 
cables announcing new prices. They are 
expected to be higher than a year ago. 
The regular business is passing.
Rangoon Rte»- Par cwt.

Rangoon *‘B ..................................... . . x u\-c.c.” ...................................................3 5
India bright ................................................. 3 75
Lustre ......................................................................... 3 gg

Fancy Rices— "per cwt
Imperial Glace ............................................... 5 50 *
Sparkle .............. ........................................................' 5 710

'« dr|p* ..................................................:................  5 80
....................................................................... 5 70Polished  ...........................................;;;;;;;;;;; 2g

Pearl .......................................................... 5
hJ-TVSJ’T **",lb* ' P*cM 1" bag* half-

I'00 tbo. and auartar-baga (50 1b*.) ; add 10c per 
lmth?b*.!°r poek,t* '* It*-!, and ** for half-podreta 
Imported Patna— per jk

Half bags. 112 lbe............................... m,.,l o 5% © «
Quarter bags, 56 lbe. ............................. 0 05% 0 06%

Velvet head Carolina ........................... . 0 09% o 10^
Tapioca- ” W

Seed, lb...................................................... . o 06 0 06%

MOLASSES.—Market remains strong. 
News from the West Indies indicated 
that the crop will he a big one, but the 
price will be guided by ruling prices of 
sugar, which is high at present. Feeling 
is gaining ground that cheap molasses 
cannot be looked for this year, the rea
sons being that freights are higher, war 
risks are being raised, and there is a 
duty to add. These facts are liable to 
raise the price from 5c to 10c per gallon 
extra. Even if molasses are plentiful, 
and the price is based on the cost of 
sugar, it will still be so much higher be
cause of extra costs due to freights, in
surance and duty. Last year $2.50 was 
paid per puncheon for freight. It is ex
pected to be twice this for 1915. How
ever, freight rates have not yet been 
named by the steamship companies. An
other feature this year is that producers 
want to sell Lo.b. Barbadoes, and want 
shippers to assume all extra chargea,
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such as freight, insurance, etc. They 
wish to put the molasses on the boat, 
and there let their responsibility cease. 
While shippers in Barbadoes have all 
signed an agreement to enforce this, 
some may be expected to break it, as 
merchants here are not disposed to con
form, claiming that they have not got 
the staff to look after such work.

Prices for 
Island of Montreal.

Barbadoes Molasses— Fancy. Choice.
Puncheons ............................................43 .41

nan uarreis .......................................................to .11
For outside territories prices range about 2c lower 

for fancy ; nothing for choice ; delivery. Island of 
Montreal.

Carload lots of 20 puncheons or its equivalent in 
barrels or half barrels, to one buyer, may be sold at 
"open prices." No discounts will be given.
Com Syrups—

Barrels, per lb.. 3%c; % bbls., 4c; % bbls.... 0 04*
Pails. 38% lbs.. $1.86 : 26 lbs............................... 1 46
Cases, 2 lb. tins, 2 do*, in case ....................  2 66
Cases. 5 lb. tins, 1 do*, in case ....................  3 00
Cases, 10 lb. tins, % do*, in case ................. 2 90
Cases, 20 lb. tins, % do*, in case ................. 2 86

Cane Syrup*—
Barrels, lb., 3%c; % bbls................................. 0 04
Cases, 2 lb. tins, 2 doe. per case................... 2 65

Maple Syrup*—
Pure, per 6% lb. tin .............................................. 0 T5
Pure, in 16 gal. kegs. 8c per lb. or per sal. 1 25 

Maple sugar, pare, per lb. ........................ 0 13 0 11

COFFEE.—Dealers here still have 
hopes that coffee will be one of the 
items on which the 7% per cent, war tax 
does not apply. In the meantime the 
market continues dead, and will remain 
so until the European demand picks up.
Coffee, Roasted—

Bogota* ..............
Jamaica ....................
Java ...........................

0 30
0 24
0 34

Mexican .................. :::::::::::::::::::::: SI §1
Mocha ...................... 0 33
Rio ............................ 0 20
Santo» ...................... 0 23
Chicory, per lb. .. ......................... 0 10 0 Li

NUTS.-—Since the war the trade has
bought carefully, and now are still able 
to buy, though in small lots. For this 
reason, importers and wholesalers should 
feel the same, believing that good busi
ness will be done right through spring. 
Orders for nuts arrive freely, for gen
eral assortments, but for no large quan
tities. New Brazils will be here in a 
month, and will be high at first, as usual. 
No doubt they will arrive first by ex
press at about 20c, gradually dropping. 
Old crop just now are quiet. New price 
lists issued this week by importers in
dicate that prices have been raised on 
nearly all lines with the exception of 
Mayette Orenobles, Marbots and Brazil 
nuts. Shelled walnuts are quoted by 
importers as high as 33c.
Almonds, Tara ........................................................... 0 18
Grenoble», new ................................................... 0 16% 0 1T%
Marbots, new ...................................................... 0 16 0 M
Shelled walnuts, new, per lb....................... 0 34 0 36
Shelled almonds, 28-lb. boxes, per lb...... 0 36 0 38
Sicily Alberts ........................................................ . 0 14%
Pecans, large .............................................................. 0 19
B nui Is, new .................................................... 0 14 0 16
Peanuts. No. 1. 12%c : No. 2.................................. 0 11%
Peanuts, No. 3 ........................................................ 0 10
Canadian chestnuts ............................. ................... 0 12

SPICES.—While we raised our quo
tations lc per lb. last week to take care 
of duty, all manufacturers have not yet 
raised theirs. They are expected to do 
this at once, however. A farther ad
vance is anticipated on account of the 
strong market. Importers here bought 
Singapore and Penang white pepper last 
week, following which cable advices an

nounced a further advance in these two 
lines.

5 and tiMb. M-lb. pkfs. tv lb. Uni 
... , boxes. dosen. Ib.
Allspice ................................—0 IT 0 70-0 » ....-0 24
Osssia ..................................-0 23 0 78-1 06 ...,-OSl
Cayenne pepper ...................—0 26 1 OS-1 21 ... .0 S3
Cloees ..................................-0 41 1 21—1 SI . ...-0 48
Cream tartai—40c.
Ginger, Cochin ............... 0 18—0 24 ..—..................—....
Ginger. Jamaica ............... —0 23 1 00—1 15 ....—0 31
Mace ..................................... -0 » 100-115 ....—100
Nutmegs .............................. -0 40 1 08-1 26 ....-0 75
Pepper, black ...................-0 26 0 90—1 00 ....—0 31
Pepper, white ...................—0 34 1 10-1 20 ....-0 40
Pastry spice ......................-0 23 0 90—1 » ....—0 31
Pickling spice ...................-0 18 0 80-1 00 0 80-0 96
Turmeric ................... 0 21—0 23 ....—...................—....

Lower prices tor palls boxes or bailers when deiiVery 
can be secured.
Cardamon seed, per lb., bulk...................... 2 00 IS

Canadian ...................... *...................................... o 13

Celery seed, bulk ............................................ 0 36 0 46
Cayenne chillies ............................................... o 26 0 31
Shredded cocoanut, in pads ................................. 0 19H

DRIED VEGETABLES.—The market 
in beans is easier, and if prices continue 
to come down the retailer should be able 
to secure better prices in a week or two. 
It appears that considerable speculation 
took place during the period when beans 
were soaring towards $3.50. Now that 
these men have become loaded up, the 
market eases off. It is understood there 
are thirty cars stored in Quebec City, 
and more than twice that amount in 
Montreal. The same thing is said to 
have been going on in the West. Now 
the farmers in Ontario are trying to sell, 
and in order to get money are cutting 
prices. Peas are somewhat in the same 
position. Split peas remain as dear and 
as scarce as ever.
Bean*—

Canadian, 3-lb. picker*, per bushel.... 3 25 3 50
Yellow, par bushel ............................................. J 28
Yellow eyes, per bushel ................................... 3 25
Lima, per lb.................................................. 0 09 0 09%

•». Imperial green, per bushel ....................... I 6U
Peas, white soup, per bushel ....................  2 86 3 Uu
Peas, split, bag 98 lbs. .......................................... 6 25
Barley, pot, per bag ............................................... 3 00
Barley, pearl .............................................................. 4 go

TEA.—Despite the shock many in the 
trade received when the budget came 
down without any tax on tea, sales this 
week have been very active. It would 
seem that wholesalers have been selling 
to retailers to such an extent they are 
now compelled to come back to import
ers for further supplies. Prices for 
black tea are up 2c to 3c for import. In
surance rates took a jump this week of 
close on IV2 per cent., and on top of that 
the London market is higher. The stuff 
accumulating in the East does not ap
pear to be coming forward in sufficient 
quantities to bring down the market. 
At a recent sale 20,200 packages were 
offered, and 19,800 sold, only 400 being 
withdrawn. It is customary for about 
a third to be withdrawn when good 
prices are not realized. This shows what 
a firm market there is in London. While 
retailers bought heavily of package tea 
two weeks ago, they were not encouraged 
to overstock. However, many of them 
increased their holdings by buying bulk 
from several wholesalers.

OLIVES.—Prices on this year’s crop 
have not yet been annonnced, and are 
not expected for two weeks. This is the 
year when the crop is small, and under 
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ordinary circumstances prices would be 
higher. Owing to the fact that the de
mand is not expected to be so good, it is 
not expected that prices will be much 
higher.

SEEDS.—Market is strong on account 
of the tariff changes, which means that 
Canada this year has not produced her 
own supply of Timothy short red clover 
and long late mammoth clover. These 
have to be imported from the United 
States and the Continent, and we are up 
against the extra cost of T1/^ per cent, 
duty, which brings the duty up to ITVi 
per cent. Consequently, clover seed is 
up practically l%c per lb., and Timothy 
is up i/2c per lb. The following are 
prices being quoted to the trade to-day:
Timothy, cwt. .................................................. 9 50 12 00
Short red clover, cwt.......................................  19 00 22 50
AMke clover, cwt...............................................  18 00 21 00
Seed corn, per 56 lbe.......................................  1 36 1 60

ONTARIO MARKETS.
Toronto, Feb. 25.—There is a distinct 

increase in the amount of business be
ing done by wholesalers this week, large
ly, we assume, due to the fact that re
tailers want to buy before the tariff be
comes active in producing an all-round 
advance in commodities. For the first 
time for many weeks, the trade has 
experienced something other than a 
mere hand-to-mouth demand from re
tailers. It is all to the good from both 
the retailer’s and the wholesaler’s point 
of view.

Collections are reported not so good 
ns in January. This is somewhat sur
prising. The inference, in comparing the 
two months, would be that January 
would be the slack month in this regard 
on account of heavy Christmas expen
ditures. But February is slower than 
January, although trade is everywhere 
reported better this month so far as gro
ceries go.

It is not at all significant that most 
retailers find that the country trade is 
bigger and safer than the city. The 
small towns and the farmers have the 
money. Hence collections are good in 
the former and not so good in the latter. 
There is some talk about the farmers 
in places not paying the retailers, but 
holding off and using the war as a 
scape-goat. It is a thing to be deplored 
if it is true. The farmdr this year most 
certainly has the money. Ontario win
ter wheat is his strong-box. As he has 
been getting pretty well what he wanted 
for it, and as it will, in all probability, 
be some time before the Dardanelles is 
a free passage for Russian wheat, the 
Ontario farmer has more coming to 
him. Under those circumstances there is 
no reason at all why he should neglect 
to pay his grocery bills.

The situation in the rice market is 
such that retailers should take immed
iate advantage of, by buying right now.
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Rices are in a strong position. Both 
the cheap and the fine lines are so firm 
that an immediate advance looks prob
able. Indeed, some prices are up a trifle 
this week. Stocks are known to be low.

An important piece of news is that the 
price of bread will be up at 7 cents in 
the city and 8 cents in the country (for 
a pound and a half loaf ) unless flour 
goes down as quickly as it went up. 
Bakers say they cannot refrain from 
charging higher prices much longer if 
flour costs as much as it does at pre
sent. In this connection, the bread and 
cake manufacturers have written to the 
Department of Trade and Commerce pro
testing against speculation in flour.

The situation in tea continues inter
esting and higher prices are not far 
away. The packet tea men have a hard 
“row to hoe” these days. One house, 
doing a considerable business in the 
Northwest, has advanced its lowest grade 
of tea to 45c per lb. to the consumer. 
This tea costs the retailer 35c per lb. 
f.o.b. Winnipeg. It is understood that 
others are contemplating putting their 
prices on the same basis. One large tea 
dealer was asked how business was. He 
said, “I have never seen it as good.” It 
was suggested to him that good busi
ness might have been brought about 
by the fear of a duty being im
posed, but his reply was: “There 
was no such fear last week. All 
the budget excitement was passed 
and we had one of the largest weeks we 
have had in twenty years.” He contin
ued: “The only thing with which we 
have to find fault is the market and the 
difficulty of getting freights. With a 
constantly advancing market, the ad
vance in war risk of 300 per cent, dur
ing the past ten days, and the great dif
ficulty of obtaining freights, the tea busi
ness has been a nightmare. T suppose 
we ought to unload this trouble on the 
public, but the public are far from will
ing to accept any such burdens.”

SUGAR.—This market is steady and 
more or less colorless. There are some 
slight fluctuations in raws. Now they 
are up: now they are down, but there 
is no indication of any change in prices. 
Such speculation as there is, is pure 
sneculation, unnecessary and without any 
significance. Sugar being listed on the
Exchange makes it a gambling market.
of course, and subject to 
of such a market.

the vagaries

Ertre Granulated Angara, Montreal Refined—per 100 lha.
f R6

.......................  F 90................. 7 01

.......................  T 15
Norm Scotia refined. 100-lb. bags ... ................. 1 76
Extra Ground Sugars— ................. 7 78................. T 44................. 7 88
Powdetyd Sugar»— ............ TO*

........................ T 78

Crystal Diamond*— ........................ 7 61

80 lb. box» ..........................

Cartons (20 to case) ............
Cartons (50 to case) ............
Crystal Dominoes, cartons . 

Paris Lumps—
100 lb. boxes ...........................

.................................. S 11

.................................. 8 26

Yellow Sugar»—
No. 1 ........................................

Barrels granulated and yellow may be had at 5c per
cwt. above bag prices.
TEA.—It seems as i f tea is never go-

ing to quit going up. A cable from Col
ombo says that prices are such that in 
six or seven weeks fine teas have ad
vanced seven cents and good teas eight 
and a half cents. The jump last week 
alone on the average tea was pretty well 
five cents. Prices are now the highest 
that tea men can remember. Prime rea
son for such a state of affairs is said 
to be the buying on Russian account. 
Some merchants think that Russia may 
this year (consequent upon the prohibi
tion of vodka), take an enormously in
creased supply of tea. If so, prices 
might go anywhere. For instance, if the 
abolition of vodka increased the demand 
for tea to the extent of say twenty or 
thirty million pounds, without doubt it 
would put up the price 20c to 25c per 
lb. and perhaps more. Certainly the tea 
market is in a very parlous condition. 
The situation at Colombo is more or less 
duplicated, although to a lesser degree, 
in London. Prices are away up. out of 
sight. And all this despite the fact that 
Australia, a big tea-drinking country, 
is not buying just now. An advance on 
tea in Canada seems very likely. Indeed, 
one firm has already advanced its prices, 
and doubtless others will follow. What 
we have been saying week by week as to 
the tea market is now corroborated by 
McMeekin & Company of London. Eng., 
whose circular for the month of January 
says, in regard to Ceylon teas: “The 
offerings at London public auctions were 
96,000 packages against 115,000 pack
ages in the same month of 1914. The 
quality generally was not equal to earlier

fruit, anyway. Raisins are steadily firm, 
both in primary markets and here. We 
quote 10*2 on fancy sold in 1-lb. pack
ets, which is a trifle higher than before 
new tariff became active. Peaches are 
showing some activity, and packers over 
the border are buying large lots. There 
isn't much doing in this market, how
ever. Apricots are closely cleaned up in 
primary markets. Stocks in Canada are 
very light, but there is no demand. We 
quote them at 14-14V2c. which is a trifle 
easier. Market is slightly weaker on cur
rants abroad. There has been some 
speculation by people who took a chance 
on Greece getting into the war. Busi
ness in all lines of dried fruits is very 
good.
Apricot*—

Standard, 25 lb. boxes ........................... 0 13 0 14
Choice, 25 lb. boxes ................................ 0 14 0 14%

Apples, evaporated, per lb. ........................ 0 t/7%
Candled Peel»—

0 u 0 14
0 13 e H
6 If o &

Currant»—
Filiatras, per lb........................................... 0 07%
A mal as. choicest, per lb.......................... , 0 06 0 08%
Patras, per lb. ........................................... 0 06M o .«%
Voeuz7.au, choice ..................................... . • OF* 0 11
Cleaned, Mi cent more.

Farda, choicest, 12-lb. box* .............. . 0 OF* 0 10
Fards, choicest, 60-lb. box» .............. . 0 » 0 00%
Package dates .......................................... . 0 06 0 06%
Hallowees .................................................. . 0 07M 0 07%

30-40». California, 25 lb. boxes .......... . 0 14% 0 15
40-SOa. 25 lb. boxes .................................. . 0 12% 0 13%
50-608 , 25 lb. boxes .................................. . 0 12 0 12%
60-708. 50 lb. box» .................................. . 0 10% 0 11%
7IL80*. 50 lb. box» ................................. . 0 Of 0 09%
80-9f>*. 50 lb. box» .................................. 0 00
SO-lOOs, 60 lb. box» .............................. 0 «

25-lb. box» Me more.
Peach»—

Choice. 50-lb. boxes .............................. . 0 06 0 06%
25-lb. box» Me more.

Raisins—
Sultanas, choice, new .......................... 0 13
Sultanas, fancy, new ........................... . 0 11
Valencia ..................................................... 0 09
Seeded, fancy, 1 lb. packets ............ 0 10%
Seeded, choice. 1 lb. packets ............ .. 0 09% 0 10%
Seeded, choice. 12 ox.............................. 0 <6
Seedless, 16 ox. packets ...................... .. 0 10% 0 11
Seedless. 12 oz. packets ...................... 0 10
NUTS.—Shelled walnut® on spot have 

been closely cleaned up and moreover 
are very hard to get. Price is up a 
couple of cents. Shelled pecans show 
some activity at 60-62c—chiefly the lat
ter figure—and are firm at that.

arrivals, but the whole of the offerings 
were readily taken in an animated mar
ket at prices advancing progressively, 
week by week.”

It also goes on to say : “The possibil
ity that Russia may be able to come in 
as a large buyer on the London market 
to make up for short purchases in Cal
cutta and Columbo. and any special de
mand of the kind would be difficult to 
supply without changing the level of 
price® to a considerable extent.”

DRIED FRUITS.—Prunes are exceed
ingly scarce and prices quoted on them 
are more a matter of a man’s conscience 
than anything else. They are very dif
ficult to get in San Francisco, partic
ularly in small sizes, from 70’s down. 
Market is firm all round. Locally, whole
salers are very low. and on account of 
the high American market, and now the 
additional duty, it is not thought that 
importers will bring any more into Can
ada this season. Prunes are not a genuine
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In Shell- Per ib.
Almonds, Tarragona ......................... .... 0 17% 0 is
Brazils, medium, new .................... 0 11
Brazils, large, washed, new ............ .... 0 12 0 13
Chestnuts, peck .................................. 2 no
Filberts. Sicily, new ........................ .... 0 13 0 14
Peanuts. Jumbos, roasted ............ .... 0 1?% 0 13%
Peanuts, hand-picked, roasted ... .... 0 11 0 11%
Peanuts, fancy, roasted ................. .... o 09 0 10

.... 0 17 0 18
Walnuts. Grenoble ........................... 0 16
Walnuts. Bordeaux ......................... 0 12
Walnuts, Marbots ............................

Shelled-
.... 0 13 0 14

Almonds ................................................ 0 42
Filberts .................................................. 0 36

...... 1) 11 0 11%

....... 0 «8
Walnuts .............................................. .... 0 36 0 40
SPICES.—Those show no special

change from Inst work. All arc very firm

and looking towards higher prices, 
which, though the budget emphasized the 
necessity for thi®. have not been quoted
vet. Peppers are exceptionally strong. 
Stocks are low and it is hard to get 
steamers to bring fresh stocks in. Ginger 
is also very much in demand.

per lb. per Wi
Alleptaw, rrmmd .............................. —0 10 ....—* IS
A lient*, whole ..................................-................. -A 18Cwwia. whole ..........................-.... • fl-* w
resets, ground .......................... 8 14-0 II 8 fl-A 9
Cinnamon, Beta vie .........................—... • 48

Cloves, whole ................................... ... 1^48



CANADIAN GROCER
Clam, ground ........................ « IS—• B • 28—e *
Cream of tartar ....................  I»-*»
Curry powder ....................................—................... —0 *
Ginger, Cochin ......................  « 14-B If 0 B—g B
Ginger, Jamaica, ground  • If—S B • SI—« V
Ginger, Jamaica, while ...................—.... • M—0 V
Ginger, African, ground ...................—................... —8 11
Mom ......................................................-.... 118-1 «
Nutmegs, brown. Ma, Be;

80s, «le; MBs ................................... -................... -8*
Nutmegs, ground, bulk, «Be;

1 lb. tins ........................................ —................... -8 IB
Pastry spies .......................................—.... 8 18-0 *
Peppers, black, ground......... 6 1*—0 18 0 IB—0 22
Peppers, Meek, whole ...................—.... B «Ml 22
Peppers, white, ground ....... 8 18-0 M 6 98—8 53

Peppers, white, whole ......................... —.... 8 90-8 S
Pickling spice .....................................—................... -«18
Turmeric ..............................................—.... 8 18—8 18

SYRUPS AND MOLASSES.—Syrup 
market is quiet here and practically fea
tureless. There is a report from the 
West that corn starch has advanced in 
price, but we cannot confirm it from 
this market.
Byrop*— «uw.

2 lb. tins, S do*. In mm.................................. IB
1 lb. tins, 1 do*, to c*ee ................................ 9 01
10 lb. tins, 4 do*, to mm ............................. t 00
SO lb. tins. 14 doe. to ww ............................. I»
Barrels, per lb. ................................................. 0
Half barrels, lb. ............................................... 0 01
Quarter barrels, lb. .......................................... t 844
Fails, 3*4 lb*, eseb .......................................... 1»
Pails, m lbs. eadh .............................................. 1 48

Molasses, per gallon—
New Orleans, barrels .............................. IM I »
New Orleans, half-barrels ..................... II 090
West Indies, barrels ............................. 0 24 0 »
West Indies, half barrels ................... 0 » OS
Barbadoea, fancy, barrels .................... 0 46 0 48
Barbadoes, fancy, half oarrels ............. Off 0 61

Maple Syrup—Pure—
5 gallon cans, 1 to case .......................  4 46 6 60

Gallons, 6 to case ..................................... IN 8 00
14 gallons, 12 to case ..................... I IB 7 28
Quarts. 24 to ease, to glass ................  T 80 7 »
Pints, * to ease ....................................... 4M MO

Maple Sugar-
Pure. per lb. ........................................................ I 11H

Maple Cream Sugar—
24 twin ban ........................ .................................. 1 10
«0 and 48 twin bars .............................. 9 10 480

Maple butter, lb. tint, down .............................. 1 80

RICE AND TAPIOCA.—Rices are all 
firm. Patna is up a cent and a half at 
7V2c-9c, and it is very firm at that. 
Ransroons are also strong:. Rice of all 
grades is a good buy now because an 
advance is almost certain. Tapioca is 
also higher.
Rice—

Rangoon "R." per cwt....................................... 9 48
Rangoon, per cwt, .................................  3 50 4 00
Rangoon, fancy, per cwt. .............................. 5 00

Patna, fancy .....................................................  0 074 0 09
Tapioca-

Pearl, per lb. ............................................ 0 06 0 074
Seed, per lb.................................................. 0 06 0 074

Sago, brown, per lb................................................... 0 064

COFFEES.—Mochas ami .Javas are in 
good demand. Otherwise the market is 
listless, and prices have not advanced 
to meet extra duties yet. There is no 
strength to the market.

0 91 • 91
0 » 0 14
0 * 0 4i>
0 33 0 X

0 90
0 30 o 92
0 90 0 »
0 IF 0 ft
0 24 o a
0 15 0 170 18 0 22

8 14

firm.

Standard Old Govt. Java ....................  0 96
Plantation Ceylon ...................................  0 91
Java .............................................................. 0 96
Arabian Mocha .......................................... 0 33
Guatemala ...........................................
Bucramanga .......................................
Mexican ..............................................
Maracaibo ............................................

Rio. . iriiirrrirrn
Santos ....................................................

Chicory ............ .....................................

COCOA.—Market is still very 
There is a report that Italy is buying 
up a lot of cocoa in the State*, and thus 
hardening prices. It is said unofficially 
that prices in New York show an ad
vance this last month of 80 per cent., 
but this we have not been able to con
firm. One Toronto concern has advanced 
its prices.

MANITOBA MARKETS
It will, of course, be some little time 

before the advances made necessary bv

the new tariff cbme fully into effect. Al
ready, however, some changes as a result 
of this tariff are apparent. Dealers will 
have to expect further rises for some 
little' time to come, however.

Aside from the tariff, market condi
tions now seem to indicate general ad
vances. A number of these have already 
been struck—notably in beans. That 
more changes in an upward direction are 
to be expected within the next three or 
four weeks is certain, and that any pro
ducts will weaken materially does not 
seem very likely. Generally business is 
reported as satisfactory. From the 
country especially are good orders being 
received, and indications are that a good 
spring business will be done.

SUGAR.—There has been no change 
in the early part of the week. The raw 
market was perhaps a little easier, but is 
now recovering, and there seems little 
chance of an immediate change in price 
quotations. At the end of perhaps two 
weeks, however, it is expected that the 
market will strengthen, and early in 
March another rise would cause no sur
prise.

Com syrup prices, which, as stated 
last week, were withdrawn, were re
instated almost immediately on the same 
basis. Corn svrup is strong and actual 
market conditions warrant higher prices, 
hut there are other factors which tend 
to keep the quotations down.

Per cwt.
Sugar. Eastern— in sacks.

Standard granulated ............................................... 7 35
Extra ground or icing, boxes ..............................  8 20
Extra ground or icing, bbls................................... 8 00
Powdered, boxes ...................................................... 8 00
Powdered, bbls. ........................................................ 7 80
Hard lump (100-lb. cases) .................................... 8 90
Montreal yellow, bags ............................................ 6 96

Sugar, Western Ontario—
Sacks, per 100 lbs.....................................................  7 25
Halves, 50 lbs., per cwt.......................................... 8 25
Bales, 20 lbs., per cwt. ....................................... 6 90
Powdered, barrels .................................................... 6 56
Powdered, 50s ........................................................... 6 80
Powdered, 26s ........................................................... 7 20
Icing, barrels ........................................................... 7 10
Icing. 50a ................................................................... 7 25
Icing, 25s ....................   7 25
Icing, pails ............................................................... 7 15
Cut loaf, barrels .................................................... 6 95
Cut loaf. 50s ............................................................  7 20
Cut loaf. 25s ............................................................ 7 45

Sugar. British Columbia-
Extra standard granulated .................................. 7 35
Bar sugar, bbls..........................................................  7 80
Bar sugar, boxes .................................................... 8 00
Icing sugar, bbls........................................................  8 00
Icing sugar, boxes .................................................. 8 20
H. P. lumps, 100-lb. cases ................................... 8 30
H. P. lumps. 25-lb. boxes ...................................  8 56
Yellow, in bags .......................................................  6 96

Com Syrup—
2s, per case 2 do*.....................................................  2 73
5s, per case 1 doz..................................................... 3 13
10s. per case 4 doe.................................................. 3 01
20s, per case 4 doe. ............................................. 3 02

B. C. Cane Syrups—
2 lb. tins, 2 doz. to case, per case..................... 3 15
5-lb. tins, 1 doz. to case, per case.................... 3 50
10-lb. tins, 4 doz. to case, per ca.#e ................. 3 30
30-lb. tins, 3 tins to case, per case...................  3 25

(These prices prevail in Winnipeg, Calgary, Regina, 
Moose Jaw and Lethbridge. For Edmonton and Saska 
toon they are 5c case higher.)
Molasse#— Per gal.

Barbadoes .............................................................. 0 53
New Orleans ......................................................... 0 34

Maple Svrvps— Per ca«e.
Imperial quarts. ca«e 2 doz............................. 5 40
Imperial 4 gals.. 1 doz...................................... 5 56
New. pure. 4 gal. case ................................... 9 00
New. pure. H gal., quarts, case 2 doz............  9 70
New. pure, quart bottles, case 2 doz...........  9 75

DRIED FRUITS. — The California 
markets are still advancing, especially 
on prunes. For the larger size of this 
line a premium is being asked. Apricots 
are stronger and peaches are holding 
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firm. A considerable increase in the de
mand is noted for all three lines. 
Evaporated apples seem certain to go 
higher. The next issue will probably 
show an advance of at least V4C over 
present prices. Stocks are now low. and 
new supplies arc coming in at advanced 
quotations.

The currant market is stronger, and as 
currants in one and two-pound packages 
come in from New York regularly—one 
shipment being expected in a few days— 
this line is practically certain to be 
among the first to get the advance in the 
tariff. Within two weeks at most this 
tariff change will be in effect here. It 
will mean probably 5 per cent, on the 
selling price of currants.
Apples, evaporated, new, 50's .............................. 0 0794
Apples, evaporated, new, 25’s .............................. 0 084
Apricots, choice, 25's ................................................. 0 12
Apricots, choice, 10's ............................................. 0 13
Apricots, standard, 26's ........................................... 0 114
Curran to-

Dry clean ............................................................... 0 08
Washed ................................................................... 0 084
1 lb. package ......................................................... 0 084
2 lb. package ....................................................... 0 17
Vostizzas, bulk (washed) ................................ 0 104

Dates—
Hallowee, loose, per lb....................................... 6 074
Hallowee, 1 lb. pkge............................................ 0 074
Fard dates, 12-lb. boxes ................................... 115

Peaches—
Standard, 25-lb. boxe* ....................................... 0 064
Choice, 25-lb. boxes .......................................... 0 074
Choice, 10-lb. boxes .......................................... 6 084

Raisins, Valencias—
9 crown, loose, 25’s .......................................... 0 064
3 crown, loose, 50's .........................................................
Fine selected ............................................... 2 35 2 45
Four crown layers .............................................. 2 48

Raisins, Sultanas—
Corinthian Giants ............................................... 0 134
Superfine ................................................................ 0 124
Finest ...................................................................... 0 114
Fine .........................................................................  • 0 104

Raisins, Muscatels—
Choice, seeded, lb................................................. 0 094
Fancy seeded, lb.................................................... 0 094
12-oe. packages, fancy ........................................ 0 08
12-oz. packages, choice ...................................... 0 074

Prunes, in 26-lb. boxes—
» to 100 ................................................................. 8®4
80 to 90 ................................................................. 0 084
TO to 90 ................................................................. 0 084
60 to 70 ................................................................. 0 10
50 to 80 ................................................................. 0 104
40 to 50 ................................................................. 0U

Table Layer Figs—
7- crown. 3-lb. boxes, per lb.............................. 0 154
8- crown, 10-lb. boxes, per lb.......................... 0 13%
5-crown, 10-lb. boxes, per lb.......................... 0 124
4- crown, 10-lb. boxes, per lb.......................... 0 114
5- crown, 10-lb. boxes, per lb.......................... 0 114
Glove boxes, per doz........................................... l 70
Cooking figs, taps, about 26 lbs., lb............ 0 064
Cooking figs, choie- naturals, 28-lb.

nags, per lb......................................................... 0 064

BEANS.—The exciting advances on 
this market continue. It seems prac
tically impossible to get beans. The 
.Japanse market is cleaned up, and few 
Canadians are offering. The week ha* 
seen further advances—3-lb. pickers now 
being quoted at $.3.55, while hand-picked 
are quoted from $.3.70 to $3.95. Even at 
these prices beans look good buying for 
dealers whose supply is low. From what 
can be learned it seems quite probable 
that there will be another 10c advance 
before the next issue of Canadian 
Grocer. This advance seems likely be
cause of the small available supply in 
the East, and because the stocks in the 
West are so low. One fortunate feature 
of this market is that the hand-picked 
are exceptionally good in quality, every 
bean being almost perfect. The differ
ence in price between the hand-picked 
and 3-lb. pickers hardly begins to cover 
the difference in quality between these- 
two lines.
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Canadian, hand-picked ......................... 3 70
3-lb. pickers .......................................................

California Lima Beans—
Bag lots ............................................................
Le* than bag lots .........................................

Barley-
Pot, per sack, 96 lbs........................................
Pearl, per sack. 93 lbs.....................................

Peas—
Split peas, sack, 98 lbs...................................
Sack, 40’s ..........................................................
Whole peas, bushel .......................................

3 96
3 55
9 08 
0 08Vi
306
4 30

5 75 
2 90 
2 76

RICK AND TAPIOCA.—In tapioca 
there is no change. As reported some 
time ago, the rice markets are stronger 
and though the wholesalers are protected 
by contracts, these are now being ad
vanced to the extent of the new duty. 
This is considered quite fair by the 
wholesalers, as it would seem that deal
ers expected some slight advances to 
compensate for this new duty. It was an 
uncontrollable factor, and is not regard
ed as applying to any contract.
Rice and Tapioca-

No. 1 Japan, per lb........................................
No. 2 Japan, per lb..........................................
Siam, per lb............. ........................................
Patna, per lb............................................ 0 06*
Carolina, per lb. ..............................................
Sago, pearl, per lb............................................

Tapioca, pearl, per lb. .......................................

0 06* 
004 
0 03* 
0 06* 
008 
0 06 
0 04*

NUTS.—The demand is falling off—
no changes in price.
Nuts—

Brazil, new stock ...........
Tarragona almonds ........
Peanuts, roasted Jumbos 
Peanuts, choice ..............
Marbot walnuts ..............
Grenoble walnuts .........
Sicily Alberts .................
Almonds, unshelled ___
Shelled almonds .............
Shelled walnuts ...........

Per lb.
. 0 13 
. 0 19 
. 0 12* 
. 0 10 
. 0 12 
. 0 12* 
. 0 18 
. 0 12* 
. 0 17 
. 040 
. 032

TEAS AND COFFEES.—Though tea 
has been exempt from the special tax 
recently imposed, many prices in Win
nipeg have advanced. This may seem 
strange, but is explained by the fact 
that it is the first advance made in teas 
practically since the war came. Some 
manufacturers determined to keep the 
prices at the old figure, until the stocks 
which they have bought before the war 
wore exhausted. This supply is now used 
up and the price naturally has to be ad
vanced to cover the increased cost which 
must be paid for tea. This amounts to 
from 5e to 7c per lb.

Coffee is still quoted on the same 
basis, but by reason of the 7% per cent, 
duty will go up about 2c a pound at any 
time.
Coffee—

Rio. No. 6, green .................................
Rio, roasted .............................................
Santos, green. No. 4 ..............................
Santos, roasted .......................................

Chleory. per lb....................................................

Per lb.
0 II

e »• or

o 19 
0 18*e e*
• 9

Tmm
Japan*—

Choicest basket, fired .......................
Choicest, pan fired ................................
Very fine, pan fired .................................
Medium, pan fired ...................................
Common, pen fired .......û......................

India and Ceylon—
Booehoop ............
Pekoe Souchongs .
Pekoe .....................
Broken

China-
Fine Keahne .......................................
Good Paeklnm ...........................................
Common montng .........................................

9 40 
0 4*
• 31
• SO

999 

• 19

or• r
• r 
9 * 
OS

• y
• r 
o ro r
6 re » 
o »

CANNED GOODS.
ONTARIO AND QUEBEC PRICES ISM PACK

VEGETABLES.

T» Aiputfiu tip» ..........................................
r» A«p*r»gn» butt» ........................................

Group A....... | f «?*
...........  1 47*
...........  1 08a i mail», Litasi • * **a' ■ • ........... ........... i »

T» Bmii! ioliVn w»i .................................... ............ 916

3’s Beaus, golden wax .........................
Gals., Beans, golden wax ...................
2’s Beaus, Lima ....................................
2’s Beans, red kidney ...........................
2’s Beans, Refuge or Valentine given
3's Beans, Refuge (green) ...................
2’s Beans, Refuge, midget .................
Gels., Beans, Refuge .........................
2’s Beets, sliced, blood ml, tiimcoe . 
2’s Beets, whole, blood red, Simcoe . 
2’s Beets, whole, blood red, Rosebud 
3's Beets, sliced, blood red, Simcoe . 
3’s Beets, whole, blood red, Simcoe . 
3’s Beets, whole, blood red. Rosebud
3's Cabbage .............................................
Gals., Cabbage .......................................
2’s Carrots ...............................................
3’s Carrots ...............................................
2 s Caulifiower .......................................
3's Caulifiower .......................................
2's Com ...................................................
2’s Com, Fancy ....................................
Gals., Com on Cob ..............................
2’s Parsnips ............................................
3’s Parsnips ............................................
2’s Peas, standard, size 4 ...................
2’s Peas, early Junes, size 3 ..............
2’s Peas, sweet wrinkles, size 2 ...........
2’s Peas, extra tine sifted, size 1 ......
Gals, Peas, standards ........................
Gals. Peas, Early Junes ...................
Gals. Peas, sweet wrinkles ..............
2*'s Sauer Kraut, Simcoe ................
3’s Sauer Kraut, Simcoe ...................
Gals. Sauer Kraut, Simcoe .............
2’s Spinach ..........................................
3’s Spinach ..........................................
Gal. Spinach .........................................
3's Squash ..............................................
Gals. Squash .......................................
2’s Succotash .........................................
2’s Tomatoes .........................................
2*’s Tomatoes ......................................
3's Tomatoes .........................................
Gals., Tomatoes ...................................
3’s Turnips ..........................................

. 1 32*

. 3 77*

. 1 22*

. 1 00 

. 0 95 

. 1 32*

. 1 25 
. 3 77*
> 1 00 
. 1 00 
. 1 30
. 1 35 
. 1 40 
. 1 45 
. 0 97*
. 2 ÏÎ*
. 0 97*

,. 1 27* 
.. 1 37*
,. 1 77* 
.. 0 96 
.. 1 U6 
.. 4 52*
.. 0 67* 
.. 1 17* 
.. 0 95 
.. 0 97* 
.. 1 00 
.. 1 40 
.. 4 07* 
.. 4 17* 
.. 4 32* 
.. 0 92* 
.. 0 97* 
.. 2 77* 
.. 1 15 
.. 1 50 
.. 4 56 
.. 0 97* 
.. 2 77* 
.. 0 97* 
.. C 87* 
.. 0 95 
.. 1 00 
.. 2 92* 
.. OK*

FRUITS.
3’s Apples, Standard ................... ...................
3's Apples, Preserved ......................................
Gals. Apples, Standard ..................................
Gals. Apples, Preserved ...................................
2's Blueberries, standard .................................
2’s Blueberries, preserved .................................
Gals. Blueberries, std........................................
2’s Blk. cherries, pitted, H.S...........................
2’s Blk. cherries, not pitted, H.S..................
2’s Red ptd. cherries, H.S................................
2’s Chernes, red, pitted, L.S............................
2's not ptd., red cherries, H.S........................
Gals. ptd. red cherries ....................................
Gals, not ptd. red cherries ............................
2’s Cherries, white, ptd., II.S.........................
2’s Cherries, white, not ptd., H.S..................
2’s Black currants, H.S.....................................
2’s Preserved black currants .........................
Gals, black currants, st’d................................ .
Gals, black currants, solid pack .................
2’s Red currants, H.S.....................................
2’s Red preserved currants ...........................
Gals, red currants, standard ......................
Gals, mi currants, solid pack ...................
2’s Gooseberries, H.S........................................
2's Gooseberries, preserved ...........................
Gals, gooseberries, standard .........................
Gals, gooseberries, solid pack .....................
2's Grapes, white. Niagara, preserved.........
Gals. Grapes, white. Niagara, standard ..
2’s Lawton berries, heavy syrup .................
2’s Lawton berries, L.S. (group B)............
2’s Law ton berries, preserved ........................
Gals. I „iwton berries. std.................................
2’s Peaches, white, heavy syrup .................
2*’s Peaches, white, heavy syrup ..............
3’s Peaches, white, heavy syrup ................
l*’s Peaches, yellow, flats, heavy syrup ...
2’s Peaches, yellow, heavy syrup ................
2**s Peaches, yellow, heavy symp .............
3’s Peaches, yellow, heavy syrup ..............
3's Peaches, yellow, whole, heavy syrup...
3’s Peaches, pie, not peeled ........................
3’s Peaches, pie. peeled ...............................
Gala. Peaches, pie. not peeled ...................
Gals. Peaches, pie, peeled ...........................
Gals, pie fruits, assorted (add 5%) .........
2’s Pears. Bartlett, heavy symp ...................
2**s Pears. Bartlett, heavy syrup ..............
3’s Pears. Bartlett, heavy symp ................
2’s Pears, Flemish Beauty, heavy symp... 
2*‘s Pears. Flemish Beauty, heavy symp 
3's Pears. Flemish Beauty, heavy syrup ..
2‘s Pear», Keiffers. heavy symp ................
2*> Pears. Keiffers. heavy symp ..............
3’s Pears. Keiffers, heavy symp ................
2’s Pears, light symp. Globe ......................
3’s Pears, light symp. Globe .....................
3’s Pears, pie, not peeled ............................
3's Pears, pie. not peeled ..........................
Gals. Pears, pie, peeled ..............................
Gals. Pears, pie, not peeled .....................
Barrels, per cwt................................................
2’s Pineapples, sliced, heavy symp ..........
2’s Pineapples, shredded, heavy syrup ...
2’s Pineapple, whole, heavy symp ...........
3's Pineapples, whole, heavy symp ........
2’s Pineapples, sliced. Hygeian brand ...
2‘s Plums, Damson, light symp ..............
3’s. Plums, Damson, light syrup ..............
2's Plums, Damson, heavy symp ..............
3’s Plums, Damson, heavy syrup ...............
Gals. Hums. Damson, standard ................
2’s Plums, Egg. heavy syrup ......................
2**s Plums. Egg. heavy ayrufc .................
3’s Plums. Egg. heavy svmp ....................
2’s Plums, Green Gage, light symp ........
2’s Plums, Green Gage, heavy syrup ....
3's Plums, Green Gage, light syrup .......
3’s Plums. Green Gage, heavy syrup ....
Gals. Plums, Green Gage, standard ......
T% Plums, Lombard. Itgnt symp ..............
7**s Plume. Lombard, light syrup .........
3‘s Plums, Lombard, tight syrup ..............
2'e Hums. Lombard, heavy syrup .............
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0 82*
1 00
2 06 
3 00 
1 52 
1 82* 
6 67* 
1 92*
1 52* 
1 92*
1 45 
1 52* 
8 62* 
8 02* 
1 92* 
1 52* 
1 47* 
1 77*
5 27* 
8 27* 
1 47* 
1 77*
6 27* 
8 27* 
1 47* 
1 77*
7 OC*
8 77* 
1 42* 
3 22* 
1 97*
1 45
2 17* 
7 07*
1 77*
2 0C* 
2 12*
i*77*
2 0C* 
2 12*
i'iT*
1 62*
3 02*
4 77*
1 52*
2 02*
2 02*
1 62*
1 77*
I 02*
1 27*
1 52*
1 77*
1 12*
1 42*
1 12*
1 42*
3 77*
2 77* 
5 65
1 92*
1 47*
1 92* 
Î 47* 
Î 00 
0 97* 
1 37* 
1 07* 
1 42* 
ITT* 
1 12* 
1 37* 
1 47* 
1 00 
1 12*

: 153
. 3 02*
: Î53
. 1 37*. i or*

2*'s Plums, Lombard, heavy syrup .........
3‘s Plums, Lombard, heavy symp ..............
Gals. Plums, Lombard, standard ................ .
2’s Raspberries, black, ll.S............................ .
2’s Raspberries, black, L.S. (group B)......
2's Raspberries, black, preserved ................
Gals. Raspberries, black, std........................
Gals. Raspberries, black, solid pack ..........
2's Raspberries, red, H.S................................
2’s Raspberries, red, L.S. (group B) ........
2’s Raspberries, red, preserved ...................
Gals. Raspberries, red, std............................
Gals. Raspberries, red, solid pack ...........
2’s Rhubarb, preserved .................................
3’s Rhubarb, preserved .................................
Gal. Rhubarb, standard ...............................
2’s Strawberries, H.S.......................................
2's S trawberries, preserved ...........................
Gals. Strawberries, standard ......................
Gals. Strawberries, solid pack .....................

(Group B, 2*c dozen lower.)

I 27*
1 42*
2 77* 
1 97*
1 45
2 17* 
7 07* 
9 K* 
1 97*
1 45
2 17* 
7 32* 
9 32*
1 57*
2 32*
3 67* 
2 17* 
2 32* 
7 57* 
9 82*

SASKATCHEWAN MARKETS.
Regina. Feb. 25.—The levy of special 

war taxes on various articles, as an
nounced last week in the House of Com
mons, and the effect on the wholesale 
and retail trade, and to the consumer, 
lias been the chief topic of discussion 
among merchants during the past few 
days. The general opinion is that little 
hardship will be felt for the present at 
least. The greatest uneasiness seems to 
be felt by the druggists, and the Sas
katchewan Druggist Association has for
warded to the Minister of Finance at 
Ottawa a vigorous protest against the 
war tax on patented medicines and other 
drugs, claiming that it is altogether dis
proportionate to other special taxes and 
will work a hardship to many retail 
druggists.

The special tax will affect all lines of 
fruits, such as lemons and oranges, and 
the latter, it is believed, will be in
creased hv at least 25 cents per case. 
During the earlier part of last week 
the sugar market appeared to be weak 
hut it has now recovered and is quite 
firm, owing largely (o crop reports which 
have just been received.

All staple lines on the local market 
appear firm. Cheese continues high, and 
is now quoted at 19'4c. Business is re
ported fair.
Produce and Provisions—

Butter, creamery, per lb. .............. ...............
Butter, dairy. No. 1 ......................................
Cheese, per lb., large ....................................
Eggs, storage. 29c: new laids ........................
Lard, 3’s, per case ..........................................
Lard, 5>. per ease ..........................................
Lard, 10’s, per case ......................... ................
Lard. 20’e, each ...............................................

General-
Beans, Ontario, per bushel .........................
Japanese, per bush...........................................
Coffee, whole roasted. Rio ................... 0 IT
Cream cf tartar, lb. ....................................
Cooanut, lb. ....................................................
Commeal. bail ............................... ..................
Evap. apple*. 50’s ..........................................
Flour, 98’s .................... ...................................
Potatoes. N.B.. per bush.. 96c. ; Ontario —
Rolled oats, bail of 80 Ibe...............................
Onions, Va!..........................................................
Ointers, per gal..................................................
Rice, per cwt ............................... ................
Sugar, standard, gran., per cwt...................
Huger, yellow per cwt ...............................
Walnut*, shelled, 64c; almonds ..................

Canned Goods—
Apple*, gals., ease .........................................
Broken beans, 2‘s ............................................
Corn, standard, per 2 dozen ........................
Peas, standard, per 2 dozen ......................
Plum*. Lombard .................................... 218
Peaches ...............................................................
Strawberries and raspberries ........................
Tomatoes, standard, per dozen .......... I 40

Salmon—
Rockeye, Ve, 4 doa. case ................................
Rockeye, **■ ......................................................
Cohoes. Va .........................................................
Humpback*. V* ...............................................

Fruits and Vegetable»—
Apple*, per bbl., Ontario ............................
Oanherriwi. per Mil............................................
Grapefruit per crate ....................................

0 33 
0 24 
0 19* 
0 M 
T 26 
T 10 
7 13 
1 56

3 sn
3 75 
0 IT*
o m
0 31* 
3 12 
0 08* 
3 95 
0 90 
3 M 
9 29 
I 10 
3 TV 
7 44 
* 40 
063

1 36
1»
228
t 28
2 28 
2 28
3 a
4 06 
Î 66

9 85 
12 36
• 09 
4 99

4 » 
T 88
4»
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Sweet petatoaa, per crate ...

Dried Fruit»—
0 12%

Apple®, per lb. ........................
Currant», per !b........................ 0 06%

ALBERTA MARKETS.
(By Wire.)

Edmonton, Feb. 25.—Market on whole 
is fairly bright with trading good. 
Cheese has advanced half cent pound. 
Ontario beans arc up to $3.60 to $3.75. 
Japan beans now $3.90. No other 
changes.
Produce end Provision»—

Cheese, per lb............................................... 0 184
Butter, creamery, per lb...................................
Butter, dairy. No. 1, 26c; No. 2...................
Lard, pure, 3's, per case ...........................
Lard, pure, 6’a, per case ................................
Lard, pure, 10's, per case ..............................
Lard, pure, 20's, each .........>.............................

General-
Beans, Ontario, per bushel ..................  3 60
Beans, Japan, per bush.....................................
wrnw, wnuir nwiiru. mo .......................................
Evaporated apple*. 60's ........................ 0 06%
Potatoes, per bush..................................... 0 66
Rolled oats, 20’s. 91c: 40's ................................
Rolled oats, ball, $3.90; 80's .........................
Flour, SB's ..................................... ............  4 00
Rice, per cwt, ....................................................
Sugar, standard gran., per cwt............ 7 90
Sugar, yellow, per cwt........................................

Canned Goods—
Apples, gals., case ..............................................
Com, standard, ner two dosen ........ 2 06
Peas, standard, 1 dozen ..................................
Plums. Lombard .................................................
Peaches ...................................................................
Strawberries, $4.45; raspberries .................... t
auui«Mm, pifliiuBm, per umcn ....... ....
Salmon, sockeye, 4 do*, tails, case. Is ....
Cohoes, l's, |6.T5; humpbacks, l’s...................

Fruits—

0 194

0 094

NEW BRUNSWICK MARKETS.
(By Wire.)

St. John, Feh. 25.—There have been 
many changes in local markets owing 
to tariff. The cereal market is especially 
firm, hut there are no changes in flours. 
Dealers look for higher quotings in sugar. 
Raws are firmer. Dried frui ts have 
slightly advanced and nuts are also af
fected. Beans are still higher, hand
picked beans $3.75 to $3.80, and yellow 
$3.95 to $4. Pork is easier. Compound 
lard is firmer at liy4 to 114- Heavy 
buying in cheese for army purposes, and 
prices have advanced to 18 and 18l/2c. 
Currants are 8% to 8'Ac. Business gen
erally is fair. Collections are average.

Fish stocks have advanced owing to 
Lenten demands. Poultry is scarce. 
Dairy markets show little change, but 
butter is firmer.
Prod nee and Pr-iiiinmi

Bacon. breakfast, per lb......................... 0 3D OB
Bacon, roll, per lb. .......................................... 6 IT
Beef, barrel ................................................BOO 2T 50
Beef, corned ............................................. 275 280
Pork. American clear, per bbl ............ 26 25 28 00
Pork, domestic, per bbf. ......................... 2400 2500
Butter, dairy, per lb. ........................... 0 26 • n
Butter, creamery, per lb. .................... 0 29 30
Em ..............................................................  o» 0»
Lem, compound, per lb........................... 0 114 0 114
Lard, pure, per lb..................................... 0 13 0 134
Cheeee .......................................................... 0 18 0 184

Flour and Cereal»—
Commeal, gran....................................................... 6 00
Commeal. ordinary 1 90
Flour. Manitoba, per bbl................................. 8 96
Flour. Ontario .................................................... 8 80
Rolled oat*, per bbl............................................ 8 00
Oatmeal, standard, per bbl. ........................... 8 60

Fre«h Fndta and Vegetable*—
Lament. Meeetna. bo* ..................................... f«
Omnree. Val.. earn ................................ 4 06 I »

R JPotatoee. bbl..................................... 1 * 1 41

Standard granulated ........................................... 6 16
United Empire .................................................... 6 *6
Bright yellow ....................................................... 6 TB
No. 1 yellow ....................................................... 6 45
Paris lumne ......................................................... T T5
Lemons. Messina, box . __

Beans, hand-picked, bnsh. 3 75 3 80

Beans, yellow eyea, per bush........................  3 96 4 00 Cream of tartar, per lb., bulk,.................. 0 38 Oti.
Canned pork and beana, per case .........  2 60 2 10 Currants, per lb.................................................. 0 084 0 064
Molasses, per gal............................................... 0 40 0 44 Rice, per cwt. ...................................................  4 T6 6 06

Combatting Mail Orders
Proprietors of Huntingdon, Que., Store, Compelled to Make 

Changes to Hold the Local and Farmers’ Trade 
and Ward Off Mail Order Catalogues.

THE impression has gradually been 
made both on the mind and purse 
of R. S. Pringle, of Pringle, 

Stark & Co., general merchants, Hunts- 
ingdon, Que., that sooner or later he 
would be compelled to make a bold move 
to maintain his hold upon the business 
of the community. There was no avoid
ing the facts, which were plain — that 
many of his customers were sending 
their money to the mail-order houses. It 
seemed as though a new era had been 
reached when those in the country had 
awakened to the fact that one must be 
stylish even on the farm. And the 
farmer and his daughter were going out 
of town to buy.

Now, the Pringle-Stark store had be
longed to another era. It had under
gone an evolutionary process from the 
small house period, gradually expand
ing, and this was a crisis in its history— 
not brought about by the entry of n 
more progressive house, but by the more 
insidious, keen, and ruinous competition 
of the big city stores.

As Many Phones as in a City.
A glance at the telephone book will 

show that this competition was likely 
to show itself sooner in Huntingdon 
than in the average town. There arc 
five columns of names there, and yet the 
population is only 1.200. St. Hyacin
the, in the same province, lias a popula
tion of 19.000, and only has the same 
number of phones. Nearly all the busi
ness houses are rated first-class. In 
other words. Huntingdon is a wealthy 
town, and its girls are dressed right up 
to the latest fashion’s ideas. They are 
the type of girls who will send to the 
city for their dry goods if they cannot 
get them at home.

It was incumbent on Pringle, Stark 
& Co., if they were to retain their hold 
on local trade, to carry and display lines 
such as could he seen in the mail-order 
catalogues. More importance was at
tached to the display, however, since the 
house was carrying goods equal to those 
in Toronto or anywhere else. People, 
and especially country people who had 
known the store all their lives, would 
not believe the goods were carried until 
they saw a revolution in the interior of 
the store, and witnessed with their own 
eyes up-to-date displays.
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Five Large New Windows.
It was decided to erect a new store 

on the site of the old one, modern in 
every respect, with large modern dis
play windows. The store by the way 
has a frontage of 50 feet and is two 
storeys high. The new front carried five 
large windows, two small ones in the 
doorway, one large one at the side of 
the store and two small ones. There 
were two entrances in front and one at 
the side. The large windows were all in 
copper, measuring eight by twelve feet. 
Above, there was three feet of prism 
glass, the object of this being to light 
the store interior. These prisms cut 
down the cost of artificial light consid
erably.

The effect was at once felt; a new 
stimulus to business has been created; 
the movement towards the mail order 
houses began to be reversed. The ex
periment is too young yet for exact de
tails to be available, but the proprietors 
are well pleased with the early results, 
and this paper hopes to be able in a 
few months to present some figures that 
will clinch, once for all, the wisdom of 
the course that has been adopted.

This illustrates one man’s way of 
competing with the mail order houses. 
There may be others, but it is apparent 
that if there is any regard for appear
ance in the country town at all, it is go
ing to be increasingly difficult for the 
old-fashioned store to remain. Every 
year finds more and more catalogues in 
the hands of the farmers. In Quebec 
Province they appear mainly in the 
French language, and even if they do 
not, the French-Canadian farmer’s wife 
does not require to understand English 
to see that the gown illustrated in the 
catalogue at so many dollars and cents, 
is superior to anything she has seen dis
played in her home town—if such is the 
ease.

The common reply of the small town 
merchant when asked why he does not 
instal a new display window is: “I don’t 
see how my business would benefit. My 
sales are practically all made to farm
ers. and they don’t care anything for 
style or appearance. My trade is estab
lished, and I don’t believe the swellest 
front ever built would draw any more 
trade. ”



Fruit and Vegetables

Pineapples Have Advanced
Several Lines of Fruits and Vegetables Show Increases—Result of Increased Tariff—Spies Up 

In Both Markets—No More Canadian Sprouts—Celery Very High.

MONTREAL.
FRUITS.—Only a few California 

pears coming in. They arc quoted 2.00- 
3.00. Of apples, spies are selling the best, 
being quoted at high as 5.00 per bbl. for 
No. l's. McIntosh Reds and Fameuse 
are scarce and not obtainable less than 
6.00. Cocoanuts, which are cheaper, are 
quoted 3.75-4.00. Cranberries are mov
ing slowly, and grocers can get all they 
want for 5.00. Frozen ones can be 
bought at very low figures. Hothouse 
grapes are down to 1.25. the supply being 
good. No more Malaga lemons coming 
in. What are in stock are quoted 3.75. 
or even lower. Mexican oranges are 
down to 2.25-2.50. Bitter oranges are 
quoted 2.00-2.50. Pineapples are scarce, 
and what are coming in are frost bitten. 
Tangerines are added to list this week, 
sizes 106-120-144-168 per strap 3.25.
Apple®—

Baldwins, No. 1, bbl............................... S 00
Spies. No. 1. bbl.........................................  4 76
Russets, No. 1, bbl.................................... 4 60
Fameuse, No. 1. bbl.........................................
McIntosh Reds, No. 1, bbl................................

No. 2. all varieties, 60c lees per barrel.
Bananas, crate ................................................. 2 00
Cocoanuts, sack ............................................... 3 75
Cranberries, bbl.............................................................
Grapefruits, case .............................................  2 00
Grapes, Malaga, keg ........................................ 6 00
Grapes. Belgium hothouse, lb...............................
Lemons—

Messina Verdelli, extra fancy, 300 size 2 50 
Malaga, 420 size .................................................

Onrnges-
Fal Navel. 126-150-1T6-200-216-250-288 .... 2 75
Gal., 96-100 size box ............................................
Florida. 176-200-216 ...............................................
Florida. 126-150 ....................................................
Mexican, 128-150-176-300-216-250 ............. 2 25
Valencia*. 714 size, large cases ......................
Bitter orangea ....... .................................... 2 00

Pineapples, case .........................................................

3 50 
6 00
4 75 
6 00 
6 00

2 25
4 00
5 00 
2 50
6 00
1 25

2 75
3 75

3 00 
2 50 
2 50 
2 60 
2 50
4 50 
2 50 
4 00

YF.OF.T A BLES.—Tomatoes are one 
of the features of market this week. 
They are sraree in the United States, and 
the Inst erate here changed hands at 
7.00. Loeal hothouse tomatoes are also 
scaree. bringing 35-40e per lb. There is 
a good demand for tomatoes, hut they 
are not ripening. Wax beans are added 
to list of quotations at 8.00 per basket, 
and green beans 7.00 per basket. Spin
ach is selling at very high prices, bring
ing 4.50 per bhl. It is scarce in the 
United States. There are no more Cana
dian Brussels sprouts. In future Ameri
cans will he quoted, and the price this 
week i< 25c per quart. Cauliflowers are

up a little on account of new tariff— 
3.75-4.00 for 2 doz. There is a good de
mand for leeks, but they are quoted high 
on account of scarcity—3.00-3.50. New 
duty on Spanish onions brings the price 
up to 4.75 per case. Red onions are still 
selling at 2.25. Peppers are offered now 
at 65c per basket, but are arriving loose, 
and have to be put into basket. Other 
quotations for peppers are $8 per crate, 
or 50c per doz. New potatoes are slight
ly cheaper, but still beyond the average 
grocer. Horse radish, which has been 
off the market, is now quoted 15c per 
pound.
Artichoke®, bag .................................................
Beets, bag .........................................................
Beans, wax, basket ........................................
Beans, green, basket ...................................
Brussels Sprouts, American, quart .......
Cabbage, per bbl................................................
Cabbage, red, bbl.............................................
Carrots, bag ........................................................
Cauliflowers, 2 doz.............................................
Cucumbers, fancy, doz.....................................
Celery, crate ......................................................
Horseradish, lb...................................................
Leeks, doz. hunch ..........................................
Lettuce, head, per box ................................
Curly lettuce, per box ..................................
Mushrooma, basket ..........................................
Onions—

Spanish, per case ...................................
Red. IOC 1b. bags .......................................
Yellow, 100 lb. bag ................................

Parsnips, hag ..................................................
Parsley. American, doz. bunches ..............
Peppers, green. 3H-qt. basket ...................
Potatoes—

Montreal, bat? .............................................
New. bbl., 016 lb*......................................
Potatoes, sweet. Jersey, hpr..................

Radishes, doz......................................................
Rhubarb, botbnn«e. doz................  ..............
Spinach. American, in bbl*. ......................
Turnips, hag
Tomatoes, hothouse, lb....................................
Tomatoes. Cuban, crate ...................... - —
Watercress. American, doz............................

1 00

3 75 
1 50 
5 00

3 00

1 75 
1 75

0 65
2*25

0 35

1 36
0 75 
9 00 
7 00 
0 35 
1 26
1 25 
n 7*
4 00
2 00
5 76 
0 10 
3 60 
2 00 
2 00 
2 00

4 75
2»
2 50 
0 9f
0 75 
0 60

0 76
7 00 
2 50 
0 50 
1 25 
4 50 
o T* 
n 40 
7 00 
1 .0

TORONTO.
FRUIT.—The spoil of near-spring 

weather, with its effect of turning the 
roads into slush and mud and water, is 
responsible for scarcity in several do
mestic lines just now. Apples, for in
stance, are scarce and hard to get, but 
it is only a temporary condition. We 
quote Spies at $4.50 to $5.00, the former 
is the more general price though occa
sional small orders net a price of $5.00. 
This is not general, however. Vegetables 
and fruits get to a certain high level and 
then they quit soin" up. The nnhlic 
won’t stand for it. Cranberries are very 
slow at $6.00 to $6 50. Pineapples have 
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taken a sudden leap, partly as the result 
of the new duty and partly because right 
now they are few and far between. Rut 
we may look for a drop shortly, as soon 
as shipments begin to come in in num
bers again. Oranges show little change 
and none at all as far as prices go. 
Navels have a good demand. Bitter 
oranges are pretty well off the market. 
Dealers had a good season this year. 
Grape fruit has firmed up as result of 
the duty to $3.00 and more are going at 
this price than at $2.75. Lemons don't 
alter, and demand is more or less quiet. 
There are a few California pears around 
at $3.25 to $.3.50. chiefly the latter. For 
people who can afford them they are a 
good buy. The fruit is very choice.

On the whole there is the general up
ward tendency that we predicted last 
week. F.ffeetive because of the new 
duties, and so far demand in the aggre
gate shows no decline on account there
of.
Apple*—

2 75
Greening* ................................................ .. 2 75 3 25
Baldwins ................................. . 2 5* ? 75
flpie* .......................................................... .. 1 50 5 00
Seek* ..................................................... .. 2 25 ? 50
Canada Reds .......................................... .. 2 50 2 75

No. 2*. 40 50c le**.
Banana*, per hunch ................................... ! 50 2 no
Cocoanuts. sack ........................................... .. 4 AO 4 50
Cranberries ............................................... . r, no 6 50
Grapes—

Canadian, 6-qt. bkts.................... ......... ... 0 16 n °o
2 5n

Malaga, barrel 4 50 6 no
Malaga, fanev. barrel ......................... 6 50 7 on
Belgian, per lh......................................... 1 25

Oranges—
Florida ..................................................... 2 25 2 50
California navels ................................. 2 50 3 «10
Bitter for marmalade, per box — ? 50

Lemons, Messina* ..................................... ... 2 75 .3 no
Ts-mon*. California ................................... ... 2 75 3 on
Limes, per 100 ............................................ 1 25
Peam—

California, box ..................................... 3 .*5
Canadian, late varieties . ............ .. 0 35

Pineapples, Porto Rico, case 10 ........... 5 on 5 5*
Grapefruit ....................................................... ... 2 75 3 00

VEGETABLES.—Several lines show
increases this week, and the whelp trend
is towards strensrth, with advanced 
prices lying somewhere in the offing. To
matoes are exceptionally hard to get. We 
quote them at 30 cents, but don’t im
agine that many are to be had at that 
figure. At the same time there is not 
an immense demand for them Celery 
from California is way up to $5.75. It 

(Continued on page 45.)



Fish and Oysters

New Life on Fish Markets
Lent Gives Business a Stimulus—Lobsters Lower in Toronto—Oysters Moving Well—Green 

Cod Fish and Pickled Herrings Advance in Montreal—Bad Weather a Drawback.

MONTREAL.
FISH AND OYSTERS. — Trade has 

been active during the past few days, 
and stocks have been reduced materially. 
Already a scarcity in some lines is noted, 
particularly in salt and pickled lines. 
Green cod fish and pickled herrings have 
gone up ten per cent. In frozen lines 
the weather has not been propitious, and 
deliveries have not been up to standard. 
Still, with a few days good weather, 
everything is expected to be cleared out. 
On account of the new duty, hulk oysters 
will be higher, though with the market 
rather weak, prices are not likely to be 
changed here for awhile. Herrings con
tinue scarce and high in price, 2.65-2.75 
being quoted. Lots of tomcods are sell
ing for 1.50 per bhl. lobsters are quoted 
at 30. All oysters, lobsters, scollops, 
clams, etc., are quiet, and quoted at reas
onable prices. There are three fish days 
this week.

TORONTO.
FISH AND OYSTERS.—Lent came 

nlong in good time from the fish merch
ant's point of view. Orders materially 
increased both in point of size and num
ber. and up to the present the improve
ment in business has kept up. Oysters 
are moving particularly well for this 
time of the year. They seem to be the 
only line which isn’t affected by the 
drizzling, moist weather, for merchants 
say that demand has fallen off in other 
lines, even though Lent is certainly hav
ing a good effect. Ciscoes are selling 
well right now, as are bloaters. This 
latter fish seems to have had a new lease 
of life so far ns trade goes on this 
market. Lobster is down a trifle from 
last week and we quote it at 45c instead 
of 50. Halibut is bavins a good demand. 
Finnan haddie and cod are somewhat 
quieter. White-fish at ten cents is a 
popular buy. Dutv of seven and a half 
per rent, is boosting oyster prices about 
10c per gal. Other lines that have been 
coming over from the States will find 
competition more or less obviated now.

Montreal Toronto
.1Û-.12

.. .07 .10-. 12
......... 01 .12
.. .<W4

.12
1.30
1.»

.. 1.10
t.. 1.40 1.26-1.6C
.. .» .23

PISH.
.»

Montreal Toronto
.14 .12
.13-.U .It-. 13

. .10-.U .19
.10 .10
.<*%-.« .07%-.»
.«-.09% .«

.10

.01
.10-.12

.04
.10

.lt-.ao

.06%

SMOKED FISH.
Haddies, per lb........................................~'ÔT
H addles, 15-lb. and 30 1b. boxee, lb.
Haddlee, fillets, per lb. ................................09
Haddles, Niobe, boneless, per lb,____  __ _
Herring, Ciscoe, per box .............................L40
St, John boaters. 100 In box .................  1.00
Yarmouth bloaters, €0 In box ..................1.20
Smoked herrings, medium, box ..................30
Smoked boneless herrings, 10-lb. box__ 1.10
Kippered herrings, selected. 60 in box.. 1.40
Smoked salmon, per lb..............
Smoked halibut ...........................

FROZEN FI8H-8EA FI8H.
Salmon— _

uaspe, large, per lb. ............ .14
Red, eteel heads, per lb. ...
Red, sockeyes, per lb...........
Red, Cohoes or silvers, lb..
Vale, qualla, dressed, per lb........U7%-.«

Halibut, white weetem, large and
medium, per lb..................................

Halibut, eastern chicken and me
dium. per lb..........................................«-.09%

Mackerel, bloater, per lb.......................06-.08%
Haddock, medium and large, lb............04-.04%
Market codfish, per lb....................................03%
Steak codfish, per lb.................................05-.06%
vauadiao sole*, per lb. ............. . .Ub
Blue fish, per ib......................................... 16-.1T
Smelts ......................................................10
Herrings, per 100 count ................... 2.66-2.75
Round pike ................................................05-.5%
Grass pike ...............................................06

DRIED AND PREPARED FISH.
Dried codfish, medium and small, 100 lb. 7 00 T 80
Dried hake, medium and large, 100 lb... 6 00 —
Dried pollock, medium and large. 100 lb. 6 00 —
Dressed or skinless codfish, 100-lb. case... 7 26 8 UU
lionelees cadfish, 2-1 b. blocks, SMb. boo,

per Ib..............................................................  0 61 6 0S
Boneless codfish, 2-lb. blocks, 20-lb. bxs.,

per lb..............................................................  0 07 • 07
Boneless codfish, strips, 30-lb. boxee........ 0 12 0 10
Shredded codfish, 12-lb. boxee, 24 cartons,

a box ............................................................ 1 II 1 00
Boneless codfish, in 2-lb. and S-lb. boxee 0 16 0 16

BULK OYSTERS. CLAMS. ETC.
Standard, solid meat», gal............................ 170 166
Standard, bulk, gal.........................................  140 1 so
Selects, per gal., solid meat ..................... 2 00 l i*
Heat clams, imp. gallon ............................  1 60
Beet scollops, imp. gallon ...................... 2 » —
Beat prawns, imp. gallon ......................... 2 25 —
Beet shrimps, imp. gallon ........................ t » —
Sealed, best standards, qt. cans, each.. 0 40 —
Sealed, best select, quart cans, each— 0 60 —
CLAIMS, MUS9EL8 AND SHELL FISH. CRIST 

ACEANS. ETC.
Cape Cod shell oysters, per bhl................ 9 80 —
Clams, per bbl................................................  • « S 0b
Live lobsters, small, lb.................................. 0 20 0 45
Live lobsters, medium and large, lb........ 0 30 —
Boiled lobsters, medium and large........... 0 32 —
Winkles, bush.....................   2 00 ....
Little Necks, per 100 .............. ,............ . 1 * ....

FRESH FISH.
Montreal Toronto

Haddock, fancy, express, lb........................ 0 06 0 07
Steak cod, fancy, express, Ib......................... 0 06 0 064) 09
Carp .................................................................. 9 10
Herrings, lake .............................................. 0 04% —

FROZEN-LAKE AND RIVER.
White fish, large, per lb. ...........
White fish, small tulibeee, per lb.
Lake trout, large and medium, lb..
Dore, dress or round, lb.....................
Pike, dressed and headleea, lb..........
Pike, round, per lb. ........................
Tom cods, new, per bbl......................... 1.90

.06H-.09 .10

.06%.06 .07
.. .09 .12
.. .07 .06-. 10
.06-.«% M
.06% .08 .67-.06
... 1.50

PICKLED FISH.
Salmon, Labrador, tierces, 100 lb........» 00 —
Salmon, Labrador, bbl»., DO lbs....... 14 <*) ....
Salmon. Labrador, half bbia.. 100 lbs.... f 10
Salmon. B.U.. bbia. ....................................  11 UU 14 00
Sea trout. Baffin's Bay. bbia.. «0 lb.12 00
Sea trout. Labrador, bbl*., 100 lb....... 12 00 ....
Sea trout. Labrador, half bbia.. «0 lb.... 6 60 111
Mackerel. N.S.. bbia.. M0 lb................  12 00
Mackerel. X.S.. half bbia.. W lb..... f 00
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Mackerel. N.S., palls, 30 lba......................  1
Herrings, Labrador, bbls............................. 6
Herrings, Labrador, half bbls..................... 3
Herrings, Nova Scotia, bbls........................ 6
Herrings, Nova Scotia, half bbia.............. 1
Lake trout, 100-lb. kegs .....................
Quebec eardmee, bbls. ......................  _
Quebec sardines, half bbls. ....................... 1
Tonges and sounds, per lb............................ 0
Scotch herrings, imported, half bbls........ S
Holland herrings, imp'ted milkers, hf bbls T 
Holland herrings, imp'ted milkers, kegs. 0
Holland herrings, mixed, half Midi..........  7
Holland herrings, mixed, kegs..................  0
Lochfyne herrings, box ................................ 1
Turbot, bbl....................................................... 14
Green cod, No. 1, bbl.........................
Green cod. No. 2. bbl...........................

1 76 2»
6 00 6 26
3 26 3 25
6 « • »
199 640
Iff
6 *
6 16
097% ....
8»
7 «
0 86 0 76 1 00
T »
0 76 0 7M *
1 »

14 6»

WINNIPEG.
FISH.—Here one of the biggest 

changes effected by the recent increase 
in tariff is noted. On oysters the tax 
has been 10c per gallon. To this is now 
added the 7% per cent, ad valorem tax. 
In actual figures it means that oysters 
in Imperial gallons now sell for $2.00— 
Carriers (4 \\ Imperial gallons) at 
$10.75—and that shelled oysters per 
cwt. are moving at $1.75 to $1.85.

Generally demand for fish has been 
somewhat reduced this week owing to 
mild weather. Supply, on the other hand, 
has been increased for same reason. Sev
eral cars were unloaded here, as holders 
were afraid they would deteriorate, and 
were anxious to get them on market.

Because of mild weather, orders from 
the country especially were light. The 
trade apparently is ordering oftener and 
less at a time. While this means pay
ing a slightly higher price, it is gener
ally regarded as a wise proceeding in 
view of uncertain weather conditions.
Fish—

New fresh iackfish ...........................................
Lake Superior herring ....................................
New tulibeee ......................... .............................
Fresh mullets ....................................................
Fresh whiteflrh .................................................
Fresh pickerel ..................................................
Trout ...................................................................
Gold eyes ............................................................
Halibut ...............................................................
Proven halibut ..................................................
Salmon .................................................................
Frown salmon ......................................... ....
Fresh cod ..........................................................
Fresh smelts ......................................................
Oysters, per gal., Imperial ...........................
Carriers (4% imperial gal.) ...........................
Shell oysters, per cwt............................. 1 76
Shell oysters, per bbl.......................................
Haddlee ...............................................................
Haddlee. fillets .................................................
Bloaters, per lb..................................................
Kippers, per box ..............................................

Ocean herring, lb................................................

;»
996
Iff
0 06*4
o 07%

!» 
6 *2 
o mk 
112
9 19 
6 16 eu
2 90

10 75 
1 86

17 » 
909 
112% 
1 19 
1 T»

0 01



Produce and Provisions

U.S. Eggs at Low Price
Even With Tariff They Can Compete Now—Production Light in Canada at Present—Butter 

Tip in Montreal—Cheese Easier—Butter for England—Advance in Chicken

MONTREAL.
PROVISIONS.—Increased prices on 

barrelled pork and compound lard be
cause of higher tariff rates, had not come 
into effect early this week but are ex
pected by the end of week. Retailers 
were able to buy lard at 9%c on Mon
day, but 10c will undoubtedly be asked 
by Saturady. While prices of barrelled 
pork are higher, full prices do not seem 
yet to have gone into effect. Packers 
who have big stocks are inclined to give 
their customers the benefit. Dressed 
abattoir killed hogs are quoted at 11.25. 
Smoked meats are quiet as is usual at 
this time of the year.

Medium, per lb........................................ ............ 0 IT
Large, per lb............................................................ 0 II

Backs—
Plain, bone in ...................................................... 0 24
Boneless .............................*.................................. 0 23
Peameal .................................................................. 0 M

Bacon-
Breakfast. per lb........................................  6 IS 0 1»
Roll .......................................................................... 0 16
Shoulders, bone in ............................................. 0 15
Shoulders, boneless .............................................. 0 164

Cooked Meats—
Hams, boiled, per lb.................................  0U 0 25
Hams, roast, per lb............................................. 0 28
Shoulders, boiled ............................................... 0 25
Shoulders, roasted .............................................. 0 26

Dry Salt Meata-
Long dear bacon, 50-75 lbs. .......................... 0 164
Long dear bacon, SHOO lbs........................... 0 144
Flanks, bone in, not smoked ......................... n 154

Barrelled Pork— Per bbl.
Heavy short cat mess ................   28 GO
Heavy short cut dear ..................................... 21 60
Clear fat pork ...................................................... 29 00
Clear pork ............................................................. 27 00

Lard. Pure—
Tierces. 360 lbs. net ......................................... 0 11%
Tube, 50 lbs., net .............................................. 0 124
Boxes, 50 lbs. net .......................................... 0 12
Pails, wood, 20 lba., gross ............................. 0 12%
Pails, tin. 20 lba., gross ................................. 0 11%
Cases, 10-lb. tine, CO in case ......................... 0 124
Cases, 3 and 5-lb. tins, 60 in case ................. 0 12%
Bricks, 1 lb., each ................................................ 0 13

Lard, Compound—
Tierces, STB lbs., net ........................................ 0 10
Tube. 80 lbs., net ............................................. 0 104
Boxes, 50 lbs., net .......................................... 0 10%
Pails, wood, 30 lbs., net ................................ 0 10%
Pails, tin. 20 lbs., gross .................................. 0 10%
Oases, 10-lb. tins. 60 In ease ......................... 0 114
Cases. 3 and 5-lb. tins, 60 In case............... 0 114
Bricks, 1 lb., each ............................................ 0 124

Hnpn-
Dresaed, abattoir killed ..................................... 11 25
BUTTER.—Creamery butter is higher. 

A number of shipments are going to out
side points such as Toronto. Ottawa, and 
Winnipeg, and local stocks are getting 
scarce. Creamery is quoted at 34c. 
Little dairy butter is coming in, and 
prices have been advanced at 29-30.
■ettn-

Finest creamery .............. .....................................
Dairy butter ................................................ 62» 0 36
CHEESE.—There are no changes in

cheese quotations, although supplies are 
still short, and there is none to export.

New make .................................................. 0 IS 0 If
Old specials, per lb.................................... 0 20 0 21
Stilton ............................................................ 0 If 0 20

EGOS.—Wholesalers are paying 30c 
for new laids delivered Montreal, and re
tailers are paying 33-34e per do*. Deal
ers can ship Chicago eggs in here at 29c 
Montreal. They are quoting a week ago. 
and their prices are two cents less for 
next week. There are still some Chinese 
eggs here, four or five cars having been 
sold last week. The quality is a little 
better, and are bringing better prices— 
25-26c.
Egg*, case Iota-

New laide .................................................... 0 33 6 34
Selects ..................................................................... 0 30
No. la .................................................................... 6 IT
Splits ........................................................................ 0 20

POULTRY.—Main demand for live
ducks and fowl. Not enough of the lat
ter coming in to test the market, but 
higher prices are asked over a week ago. 
From 18 to 20c is being asked. Fresh 
stuff is practically off the market. Jewish 
holidays being near makes the demand 
better, and market firmer. Turkeys are 
scarce, and what few are being sold 
bring fairly good prices—21-24c being 
asked for fancy dressed. Demand for 
poultry is affected considerably by Lent. 
No big changes are anticipated.
Fresh Stock— Live. Drawed.

Fowl ...................................................... 18-36 14-16
Spring chicken .................................. 14—15 14—18
Fancy, crate-fed chickens, 5 lbs.. 14—18 26—25
Turkeys, fancy .................................................. 21—24
Ducks .................................................... 36 14-17
Geese .................................................... 13-15 14-15
Pigeons, pair .................................................. 36—35
Squab pigeons, pair ..................................... 56

• 8 • n
IS 6 24
• S IS

• IS 68
114 • 164
• UH • 14

. 0 13*4 0 13%

• s 6 8
es 6 M

i es • a
• s 621

.see SS
2f » 26 00

. 6 11 6 114

. »u% 6 12

. 6 12 6 12%

. 6 12% e us
. SB emt

. 6 66 0 664

. • 6 11

. • s 6 16%

r m
T 75

10 00 10 86

TORONTO.
PROVISIONS.—There is little change 

in either conditions or prices. Lard was 
expected to show an increase on account 
of the tariff, hut it remains where it was. 
Business is quiet again in lard anyway. 
There isn’t enough demand to justify in
creased prices. Long, clear bacon is a 
trifle easier, and price is down half a 
cent. Hogs are easier and range ia low.
H*LW. per lb. ................................................. IM e

MWillie, per lb...........................................  • IT * ITH
Lent, per lb. ........................................... • IMS •»

Buka, per lb.....................................
Boneless, per lb...............................
Pea meal, per lb. ..........................

Bacon-
Breakfast, per lb. ........................
Roll, per lb.................................................. ..........
Shoulder*, per lb........................................  i 13%
Pickled meats—lc lew than smo~ *

Dry Salt Meats-
Long clear bacon, light ............

Cooked Meat»—
Hams, boiled, per lb. .................
Hams, roast, per lb.........................
Shoulders, bofled, per lb. .........
Shoulders, roast, per lb. ...........

Barrelled Pork-
Heavy meaa pork, per bbL ............................
Short cut, per bbL ............................... If 60

Lard. Pure—
Heroes, 406 lbs., per lb. ............
Tube, 16 lbs. ....................................
Pails .................................................
Tin», 3 and 6 lba., per lb.......... _
Brick*. 1 lb., per lb. ............................... • 13

Lard. Compound—
Tierces, 406 iba,. per lb. ....................... f
Tuba, 86 lba., per lb. ............................... 6
Pails. » lbs., per lb. ............................. 6 »

Ho»—
F.O.B., lire, per ewt. .................
Live, fed and watered, per ewt.
Dressed, per ewt................................

BUTTER.—Prices show no change. 
The business that is going is chiefly in 
the lower grades, and there is a big de
mand for these latter. There is a lot go
ing to England, because similar lines 
usually provided by Russia are not com
ing forward in war time. Bakers’ grade 
is up to 20-23 cents, and is very firm at 
that. Creamery has steadied a little at 
prices which obtained a week ago. In
creased duty looks like preventing en
trance of United States butter to any 
marked extent. Before the new tariff it 
could be bought at 27c, and the duty 
was only 4c, so that it could compete. 
But the increase of seven and a naif per 
cent, will knock any such idea on the 
head unless American butter suddenly 
gets very cheap.

Creamery prints, fresh made ............... 6 36 6 31
Separator prints ....................................... 6 28 0 31
Dairy prints, choice ................................ 6 27 6 28
Dairy, solids .............................................. 6 23 6*
Bakers ........................................................... 6» 0 23

CHEESE.—Market, after repeated ad
vances in recent weeks is easier again 
at existing prices. It is thought that it 
will firm up again, inasmuch as there is 
not much cheese either for domestic 
buyers or export. Stray lota here and 
there are going to Europe.

OM. Urn ....................................................  • iwt 11-\
Old. twin, ..................................................  f iwt If

New! twins ................. ....................
• 16% 6 18% 
• 18% 6 IS
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EGOS.—There is no alteration in 
prices. Tone of market is* possibly a 
trifle easier. Even with new tariff there 
are a lot of American eggs coming in 
all grades. Apparently Canadians are 
not being produced fast enough — this 
applies to new-laids more particularly. 
As to storage, Canadians are pretty well 
cleaned out. So that in a sense America 
can. just at present, dictate our prices. 
Open weather is setting in, however, and 
the hens, realizing the necessity for 
“Patriotism and Production,’’ will
doubtless deliver the goods. Prices 
oucht to ease up and deliveries increase 
daily.
Eggs, case lot»— Per dozen.Strictly new laid. In cartons...........  0 33 0 34Selects ....................................... 0 30 0 31Straights .................................... 0 27 0J8Trade eggs .................................  IS OB

POULTRY.—Spring chicken is higher 
by two or three cents. There has been 
some let-up in the numbers that were 
coming in. Deliveries in most lines are 
still very heavy, and it is all fresh stock 
that is getting the business. Ducks are 
moving very well. Fowl is worth 13 to 
15c, the top price being asked and got 
in many cases.
Hi* St»*— Ltv#. DrewdFowl ................................. 0 10-0 U 0 12-0 13Soring chicken, lb. .............. 0 U-0 13 0 16-0 «Fancy, eraw-fad chicken, 6 lbe. i 13-0 16 • 13-0 *Tnrkeye, fancy ........................ —.... • ■Tarkeya. eld Toaa ................ e 13-0 13 » 13-0 *DeeWnei ...........................  • «-• 11 0 14-0 -TDucks ...............................  0 10-0 11 0 14-0 ITOcoee ................................  0 13-0 IS • 16-0 11

HONEY.—Prices remain same and
business is reported dull.

°*<norer honey, MU., per Ih.............. « 11 111%
* lb. tine ................................... 0U 111%» lb. tine .................................. 011 0 12%He lb. #ne .................................. 011% OU1% th. Une ..............................  «U 013%Comb .......................................... 140 1»

WINNIPEG.
PRODUCE.—A number of advances 

are noted on this market. Cheese is still 
strong, and butter also tends upward. 
After weakness during the first part 
of month, eggs also are firmer. Perhaps 
the feature of the market has been an 
advance in lard. This is a result of 
shortage and heavy demand. Exporting, 
which has been going on quite ex
tensively, may have something to do with 
the higher prices. Dealers would do 
well to realize that these advances seem 
likely to be only the first. Another rise 
is looked for before any great length of 
time.
Oeied Urate-

Heme, per lb. ................................................... Ml
■MmMOT. per lb. .............................................. Ill
Bum. pee lb. ...................................................... I»
Long deer. D.S., per lb. ................................ I 14
Mem perk, hbl....................................................... D Cl

LerS—
Tierce* .................................................................... 6 12
Tern, m* ................................................................ ITI
Pane. Mb .............................................................. 253
Cases, 5* ................................................................ TT3
Clem. 3s ................................................................ T »!
BUTTER.—A higher market is looked 

for here. There have been some changes 
in an upward direction this week, but 
indications are that the scarcity in the 
East mnst result in still further ad
vances in Manitoba. Western creamery 
butter is fairlv satisfactory, and is being

quoted at 33c. Eastern, on the other 
hand, is now being quoted at 35c, but it 
cannot be brought in from the East for 
less than 34Voc, and seems certain, there
fore, to move up. Dairy butter also is 
on a higher plane. There is some rather 
poor stock, which is being marketed 
around 25c, but for the better class of 
butter 29c is being secured. Not a great 
deal is coming in. Cooking butter also 
is a little scarcer, and is being generally 
quoted around 22c to 23c.
Butter—

Creamery, Manitoba .................................... 033 036
Dairy ............................................................. 0 25 0 29
Cooking ......................................................... 022 023
CHEESE.—This market is still firm, 

demand being good and supply low. The 
advance of 3c per ib. struck last week 
has not been followed by any further up
ward movement. It is hard to say whe
ther there will be any further change for 
some little time.
Cbeeee—

New, large ................................................. 0 19 0 20
New, twine ................................................. 0 20% 0 21
EGGS.—After being weak for nearly 

a month, this market is showing some 
signs of strength. This is really a re
action. Either because they wanted to 
clean out their stock before eggs from 
the South broke the demand for storage 
supplies, or because they needed the 
cash, those holding eggs in Winnipeg 
have been throwing them on the market 
very rapidly during February. This na
turally reduces the prices, but the stock 
of storage eggs is now being materially 
reduced, with the result that the market 
is strengthened. It is now quite likely 
that there will be an advance in March. 
It must be remembered that the new 
tariff will put a tax of an extra lV£c or 
more per dozen on eggs from the South.

°Extra firsts ........................................................... 0 21
Choice ........................................................... 0 IT 0 18
Extra, In cartons .,.......................................... 0 28
POULTRY.—The demand is still fair. 

Supplies are becoming more limited. The 
market indeed is strong. No advances 
over those noted last week have been 
struck.
Freeh Stock-

Turkeys, per lb............................................ 0 14 0 28
Ducks, per Ib............................................... OK) 0 16
Chickens, per lb. .....................................  0 10 0 30
Oeeee, per lb...............................................  0 15 0 IT

be had here and there. They are worth 
50c. Rhubarb shows a decline of about 
ten cents. Trajle all round is suffering 
somewhat by hampered deliveries and 
consequently firmer prices which retail
ers are not inclined to pay. Demand on 
retailers by the consumer is easing a 
little, however.
Beets, Canadian, bag .................................... I ID 0 66
Cabbage, Canadian, dozen ........................... 040 050
Carrots, bag ....................................................  0 50 OH)
California cauliflower ...................................... 3 50 3 75
Citrons, doe. ................................................................ 0 46
Cucumbers—

Slicing, hothouse ................. ..................... 251 I 75
Medium piekllng sixes ........................... 0 * 0 Tl
Crate ............................................................... 4 01 4 80

Celery, California, case .................... 5 60 5 75
Mushrooms, per lb. ........................................  0 11 0 10
Water Creee, U it. basket .................................. 0»

Spanish, big crate .....................................  4 25 4 50
Can., 76-lb. baga ......................................  1 » I 60

Oreen peppers, basket ............................................. 0 TB
Potatoes, Delaware ........................................  0 70 0 75
Potatoes, Canadian, bag ............................. 0 66 0 70
Parwley, basket, 11-qt. .................................. Ill 9»
Pumpkins ...........................................................  OH •»
Tomatoes, hothouse, lb...................................  0 25 0 34
Turnips, bag ................................................................ 0 40
Sweet potatoes, hamper ....................................... 18
Squash, Hubbard, doe. .......................................... 0 78
Lettuce, leaf ....................................................... 0 » 0 30
Lettuce, Boston, head, hamper ......................... S 00
Parsnips, Canadian, bag .............................. 0 56 0 60
Persimmons, California, crate ............................. 2 80
Pommsgranates, doe................................................... Ill
Vnmmeeranate*. crate ..................................... S •• 3 *
Rhubarb, hothouse .......................................  0 90 1 15

FRUIT AND VEGETABLES.
(Continued from page 42.)

is in good demand and is very scarce in
asmuch as this is between seasons and 
the Florida stuff is not ready in any 
hut limited quantity. Boston head let
tuce at $5.00 continues hard to get, and 
there is good demand for it. Spanish 
onions which, coming through Great 
Britain, have another five per cent, duty 
to pay. are firmer and we quote $4.25 to 
$4.50. Potatoes show no change. De
liveries are liable to be somewhat light
er on account of bad weather, but if this 
break-up of winter conditions continues, 
demand will fall off some, and that will 
offset smaller supplies. Radishes are to
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WINNIPEG.
FRUIT AND VEGETABLES.—The 

improvement noted last week continues. 
Not only is business in the city increas
ing in volume, but it has been possible to 
send more to the country owing to milder 
weather. There have not been any great 
changes in price. The new tariff has 
hardly had any effect as yet, bnt will, of 
course, tend to keep all lines somewhat 
higher.

A good supply of Washington and 
other Southern apples have come on the 
market during the week, and for these a 
ready sale is being found. They are still 
quoted at $1.60.
Apple*—

Washington ........................................................... 180
Apples, bbls........................... ......................  3 00 5 01
B. C. box apples ............................................... 1 88

Cranberries, case ........................~........... *... .... î T8
Bananas, Ib............................................ ...................... 0 01%

Ëmperor, per keg ............................................. 8 08
Almeria, keg ........................................................ 8 08

Grape fruit ...................................................... 2 T5 3 80
Lemons—

California .............................................................. 3 75
Oranges. California Navels .......................... 2 76 3 00

VEGETABLES. — Valencia onions, 
while still quoted at the prices mention
ed last week, are apparently about to 
advance, and dealers would be well 
advised to cover their requirements at 
once. By next week it is quite probable 
these will be up $1 per case. Head let
tuce, on the other hand, has declined, be
ing now quoted at 90c per dozen. More 
is coming in from the South, and as the 
crop there comes along a decline is na
tural.
Celery. Californie ........................................... 5 50 6 ®
Cabbages, per lb. ........................................................ 0<g
Cauliflower, per doe.................................................... I »
Heed lettuce. California, per doe........................ 0 10
Leaf lettuce, doe............................................... 046 080
On lone—

California, 100-lb. sacks ......................... 200 280
Valencia, per case ................................... 5 00 1 80

Parsley, per dot. bunches ........................... 0 40 6 80
Sweet potatoes, per lb. ............................................ 0 00
Tomatoes, California, per case ........................... • 00
Honey, comb, per case (24 sections) ................. 6 80



Flour and Cereals

Flour is Temporarily Weak
Break in Wheat More or Less Responsible, But High Level Will Probably Come Back—Little 

Export Business—Cereal Market Easier Too—Wet Weather Bad for Feeds.

MONTREAL.
FLOUR.—Inquiries have come in free

ly lately from France, on cargoes rang
ing from 30,000 to 50,000 barrels. As 
they called for low grade flour, no busi
ness resulted. There continues a steady 
demand for export to England of spring 
wheat for March-April shipment. Many 
of the mills state that they are pretty 
well sold up for several months on their 
export surplus. Spring wheat flour con
tinues firm, but no changes have been 
made for two weeks. The demand for 
winter wheat flour is not so good, as 
buyers do not seem disposed to buy at 
present prices.
Manitoba Wheat Flour— Per bbl. of 2 bags

First patents ........................................................ 8 10
Second patents .................................................... 7 60
Strong bakers ...................................................... 7 40
Flour in cotton sacks, 10 cents per barrel more.

Car Smalf
Winter Wheat Flour— lota. lota.

Fancy patents ............................................ 8 00 8 20
90 per cent., in wood .......................... 7 75 7 95
90 per cent, in bags ........................... 3 65 3 75
Straight roller .......................................... 7 86 7 75
Blended flour ............................................ 7 56 T 75

CEREALS.—There are no further 
changes in prices of rolled oats. A fair
ly active business continues, and the tone 
of the market is firm, with sales at 3.50 
for 25 sacks or more, and 3.65 for small 
quantities.
Comme»]— Per l*-lb. seek

Gold duet ...................................................... I » t 31
Unbolted ........................................................... t IS

Rolled Oats— lO’s In jute.
Small lots ................................................... 3 »
25 bag* or more ........................................  3 60
Packages, case ..................................................... 4 75
Roiled oats In cotton sacks, 6 cents more. 

Oatmeal—fine, standard and granulated, 10 per cent.
over rolled oats In 90a. in jute.

Rolled Wheat- 10Mb. bhls.
Small lots .............................................................. 3 65

Hominy, per IB-lb. sack ....................... .................... 1 75

FEEDS—Prices on bran and shorts 
jumped a dollar per ton each this week. 
This is the only change in the market. 
Quotations now are — Bran $27, and 
shorts $29. An increased demand has 
been felt from both local and country 
buyers. Millers state that supplies are 
inclined to get a little scarce, and sales 
are confined to mixed ear lots.
Mill Feed»- per ton

Bran ..........................................................   27 on
Short* .........................................................................  9 0»
Middling* .................................................................  33 nr
Wheat moule* .....................................   57 00
Feed flour, bag .......................................................  J 9
Mixed chops, ton ................................................... 41 9
Crashed oats, ton ..................................................  43 00

Barley, pot, 98 lbs. ................................................ 4 00
Oats, chop, ton ....................................................... 43 00
Barley chop, ton ...................................................... 38 00
Feed oats, cleaned, Manitoba, bush............... 0 77
Feed wheat, bag ................................................. 2 58

TORONTO.
FLOUR.—Following on the steadying 

in this market noted in our last issue 
comes a distinct easing of the situation. 
This is largely due, once more, to the 
break in wheat, Winnipeg broke three 
cents and a half, and the situation in 
Chicago is just as weak temporarily. 
The fact is that operators on the wheat 
market seize any and every opportunity 
to bull or bear the market. Hence all 
the reports to the effect that the pas
sage through the Dardanelles is being 
forced is all to the good from the bears’ 
point of view. Should this actually oc
cur, Russian wheat will get out, and 
American and Canadian will no longer 
be “the only pebbles on the beach.” All 
of which reasoning is reflected in the 
vagaries of the flour market. We may 
look for somewhat easier prices, we 
think, for a week or two. though as a 
permanent condition high levels must be 
recognized. We may expect to see much 
higher levels than this week’s quotations 
before the new crop comes in. Export 
business is quiet. Prices are still too 
high for European buying, and unless 
they sink some or the European gets lit
erally stuck for wheat he isn’t going to 
buy. The more wheat goes down the 
more flour will be bought by people the 
other side of the water, even though the
decrease is slight.

flman Car
Manitoba Wheat Flour— lota. lota.

per bM. per hhi.
First patent ......................... ....................  IS » m
Second patent .................... .................... 7 70 7 60
Strong bakers ...................... ....................  7 0 7 40
Floor In cotton sacks, 16c per bbl. more.

Small Par
Winter Wheat Flour- lot*. lota.

per bbl. per hhi.
Fancy patenta .................... 800 7 0
90 per cent ........................... ....................  T 9 7 60
Straight roller .................... ....................  T9 7 40
Blended flour . ............... .................... IS 7 W

CEREALS.—Whole market is eonsid-
erably quieter this week. Oats continues 
to show some strength, but prices are 
too high for export, and so far as do
mestic business is concerned market is
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slow. Barley is in good demand for 
malting purposes.
Barley, pearl, 98 lba................................................... 6 00
Buckwheat arils, 0 lba. .............................. » 0 4 00
Cora flour, 98 lba................................................ 2 60 3 60
Corameal, yellow, 0 lba. ............................. 2 86 2 66
Graham flour, 96 lbs......................................... 3 00 3 30
Hominy, granulated, 98 lbs. ................................. 3 00
Hominy, pearl, 0 lbs ............................................. 3 00
Oatmeal, standard, 0 lba........................................ 3 92%
Oatmeal, granulated, 0 lbs. ................................ 3 92%
Peas, Canadian, boiling, buah..................... 20 3 00
Peas, split, 0 lbs........................................................ 6 00
Rolled oats. 90-lb. bags ................................ 3 76 3 90
Rolled wheat. 100-lb. bbl................................. 3 75 4 00
Rye flour, 0 lbs. .................................................... 3 00
Whole wheat flour, 0 lba. ............................ $ 75 4 00
Wheatlets. 0 lba............................................  3 7» 4 »

MILL FEEDS.—Market, while firm at 
present, can’t be guaranteed, inasmuch 
as the wet weather is liable to put sup
plies in a much less advantageous posi
tion than they are now. Grass will grow, 
and from the millers’ point of view, that 
will ease up the demand. Bran still re
mains the stronghold of the market.
MUl Feed»— Mixed ears, per toe

Brmn .............................................................. MM H W
short» ............................................................am am
Middling» ................................................ MN 32 id
Wheat moule. ..................................................... 30 til)

Seed g our, per bag ........................................ in ID

No. 3. Ontario, outside point» ............ 0 66 0 M
No. S, C.W.. bay port» ................................... e W

WINNIPEG.
FLOUR AND CEREAL.—Wheat has 

been fluctuating on the local market, and 
at time of writing is somewhat lower 
than week ago. The drop, however, has 
not been sufficient to make any change 
in prices of flour. There is also, of 
course, a considerable likelihood that an
other rise will come on the exchange, 
and still further advances are quite 
possible.

Oats, too, are showing no change in 
price, but it seems very likely that they 
will go higher. The Government is still 
buying all the oats that they can lay 
their hands on, with the result that 
millers are hard put to it to get suitable 
raw material for their work.

Corn is coming in in large quantities 
now, and being extensively used by the 
farmers. More and more it will have to 
take the place of oats for feed.
Menltaba Wheat Floor- Per bbl.

Bat pa teats ............................................................. T n
Second patenta ........................................................ T M
Low grade» ........................................................... III

Rolled oete. We ........................................................... 1 *
Standard oatmeal. M lba.............................................. 4 IS

We ............................................................... t«
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With a Hundred Per Cent. 
Increase

in the price of grain, think of the thousands of dollars ADDITIONAL the people 
of the West will have to spend on more and better food products! Think of the 
unprecedented opportunities that are opening right NOW for you to establish a 
sound, substantial prejudice in favor of YOUR goods, by placing them thoroughly 
on the Western market—on the whole Western market—IMMEDIATELY.
You may not have the organization to perform this with success, but with the 
co-operation of Nicholson & Bain Service, with their intimate connection with 
the whole Western trade, with their extensive organization getting in touch with 
the whole field every few days, you can get your product quickly, thoroughly, 
substantially on the entire Western market—and at a cost trifling compared 
with results.
It would be well to write to-day to make sure there is still a vacancy for your line.

Nicholson & Bain
i

WHOLESALE COMMISSION AGENTS AND MERCHANTS
HEAD OFFICE: WINNIPEG. Branches: Regina, Saskatoon, . 

Edmonton, Calgary, Vancouver

SELL ONLY
“ MADE IN CANADA”

GOODS

RICHARDS

It’s up to you, Mr. Dealer, to show your 
patriotism by selling only ’’ MADE IN 
CANADA ” goods.
Richards' Quick-Naptha soap is “ MADE 
IN CANADA”by Canadian Workmen and 
is of the highest quality, which will insure 
you repeat orders.
There is a profit of 26i% to be had on 
Richards’ Quick-Naptha.

Writ! u to-day and fat particular»

Richards Pure Soap Co.,
LIMITED

Woodstock, Ontario

Let Reason Guide You 
Not Habit

Just as you have every confidence in recommending Fur- 
nivall’s Jams to your most particular customer, so can 
you push with the same degree of satisfaction, the sale 
of our Marmalade made only from the finest selected 
Seville oranges and pure cane sugar.

For Quality, Purity and Fine Flavor, it is unsurpassed.

Stock up your low lines to-day—right now — with 
Fumlvall’s and be in a position to take advantage of 
the additional jam trade when home-made preserves are 
exhausted.

Furnivall-New
LIMITED 

Hamilton, Ont.
AOSNT8: Halifax, B. C 
Woodworth, 633 Boble 
St.; St. John, N.B., W. 
W. Cbaae, TO Pared lac 
Row ; Montreal, W. 3. 
SUcock ; Ottawa, J. A. 
Cote; Toronto, Dunn- 
Hortop Co. ; Fort Wll- 
11am, W. F. Elliot; Win
nipeg, H. P. Pen nock A 
Co., Ltd.; Edmonton, 
Alta., Geo. C. Benjamin, 
629 Fourth St.; Jack- 
aon't. Limited, Calgary ; 
Grocers' Specialty Co., 
Hamilton, Oat.
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L

A well-filled 
Pocket Book
is a guarantee against 
hard times. Many 
persons of moderate 
income are increasing 
their salaries by repre
senting us during their 
spare time. Our repre
sentatives are earning 
from five to thirty 
dollars a week during 
their off-time by tak
ing new subscriptions 
and renewals for 
MacLean’s Magazine 
and The Farmer’s 
Magazine among their 
friends and acquaint
ances.
MacLean’s Magazine is the largest 
and most influential monthly in 
Canada, presenting articles on 
national subjects and strong Can
adian fiction in addition to a digest 
of world events.
Farmer’s Magazine is the herald 
of agricultural progress—a monthly 
magazine which deals with the 
problems of the farm in virile and 
readable form.
Let us show you how you can earn 
the extra money you need.

VP rite to-day to
Tks Agency Division

THE MACLEAN PUBLISHING CO.
LIMITED

143-153 University Ave , TORONTO

Diamond, 8'a, 6 and 12-lb.
boar* ....................................0 28

Diamond, 8'a and Ta, 6 and
12-lb. boxes ......................... 0 28

Diamond, H’s. 6 and 12-lb. 
boxes ....................................... 0 27
Icings for Cake—

Chocolate, white, pink, 
lemon, orange, maple, al
mond, cocoanut, cream.
Ip 14-lb. packages, 2 dos.
In box, per dos.................... 1 CO
Chocolate Confections Per -b. 

Maple buds, 5-lb. boxes.... 0 37 
Milk medallions, 5-lb. boxes 0 37 
Chocolate wafers, No. 1, 6-

Ib. boxes ................................0 ïl
Chocolate wafers, No. 2, 6-

lb. boxes ...........................   0 26
Nonpareil wafers. No. 1, 6-

lh. boxes .............................. 0 31
Nonpareil wafers. No. 2, 5-

lh. boxes .......................... 0 26
Chocolate ginger. 6-lb. boxes 0 31 
Milk chocolate wafers, 6-lb.

boxes ....................................... 0 37
Coffee drops, 6-lb. boxes.. 0 37 
Minch bars, 5-lb. boxes... 0 37 
Milk chocolate, 5c bundles, 8

dos. in box, per box.......... 1 36
Royal Milk Chocolate, 6c 

cakes, 2 dos. In box, per
hoi .........  0 86

Nut milk chocolate, Vi's, 6-
lb. boxes, lb............................0 37

Nut milk chocolate, 14's, 6-
Ih. boxes, lb............................ 0 37

Nut milk chocolate, 5c bars,
24 bars, per box ...............  0 85

Almond nut bars, 24 bars, 
per box ................................. 0 8f.

JOHN P. MOTT * CO.’S.
Miss N. Estabrook, St. John, N. 

B.; J. A. Taylor, Montreal: P. 
Q. ; F. M. Ilannum, Ottawa, Out. : 
Jos. E. Huxley & Co., Winnipeg 
Man.; Tees A Persse, Calgary 
Alta. ; Russell, Johnson, Edmon 
ton ; D. M. Doherty & Co., Van 
couver and Victoria.
Elite, 10c else (for cooking)

dos.......................................... 0 00
Mott’s breakfast cocoa, 2- 

dos. 10c else, per dos. ... 0 86 
Nut milk bars, 2 doaen In

box ............................................0 80
Breakfast cocoa, U’s and

H’s ............................................0 36
No. 1 chocolate.....................0 60
Navy chocolate, H'* .......... 0 26
Vanilla sticks, per gr..........1 00
Diamond chocolate, H’s ... 0 24
Plain choice chocolate li

quors ..................................... 20 30
Sweet chocolate coatings .. 0 20

CONDENSED AND 
EVAPORATED MILK. 

BORDEN MILK CO„ LTD. 
East of Fort William, Out.
Preserved Per case.

Eagle Brand, each 4 dos...36 28 
Reindeer Brand, each 4 dos. 6 26 
Silver Cow Brand, each 4

dos.............................................. 8 75
Uold Seal Brand, each 4

dos.............................................. 6 60
Mayflower Brand, each 4

dos. .......................................... 6 60
Purity Brand, each 4 dos. 6 60 
Challenge Brand, each 4

dos.............................................. 4 86
Clover Brand, each 4 dos. .. 4 86

Evaporated (Unsweetened)—
8t. Charles Brand, small,

each 4 doa............................2 60
Peerless Brand, email, each

4 dos.......................................... 2 00
St. Charles Brand, Family,

each 4 doa............................ 3 90
Peerless Brand, Family, each

4 doa..........................................3 90
Jersey Brand, Family, each

4 dos........................................... 3 90
St. Charles Brand, tall, each

4 doa..........................................4 60
Peerless Brand, tall, each,

4 dos. ................................4 60
Jersey Brand, tall, each, 4

dos.............................................. 4 50
St. Charles Brand, Hotel, 

each, 2 dot. ...........................4 26

Peerless Brand, Hotel, each,
2 dos........................................ 4 25

Jersey Brand, Hotel, each, 2
dos...............................................4 25

St. Charles Brand, gallons,
each, H dos..........................  4 75

“Reindeer" Coffee and Milk,
"large,” each, 2 dos............ 4 80

"Reindeer” Coffee and Milk,
"small," each, 4 dos............ 6 60

“Regal" Coffee and Milk,
each. 2 dos...............................4 50

“Reindeer" Cocoa and Milk, 
each, 2 dot. .......................  4 80

COFFER.
WHITE SWAN SPICES AND

CEREALS, LTD.
WHITE SWAN.

1 lb. tins, 4 doa. to case,
weight 80 lbs..........................37H

1 lb. tins, 2 dos. to case,
weight 36 lbs................... .

Add one-half cent per pound to 
the above.

ENGLISH BREAKFAST 
COFFEE.

H lb. tins, 2 dot. to case,
weight 22 lbs......................... 22

1 lb. tins, 2 dos. to case,
weight 40 lbs......................... 7b

MOJA.
H lb. tins, 2 dot. to case, 
‘weight 22 lbs......................... 33

1 lb tins, 2 dos. to case,
weight 40 lbs.............   80

2 lb. tins, 1 dos. to case,
weight 40 lbs......................... 80
PRESENTATION COFFEE.

A Handsome Tumbler In Bach 
Tin.

1 lb. tins, 2 dos. to case,
per lb........................................ 27
Shipping weight, 60 Iba. per 

case.
MINTO BROS. 

MBLAGAMA COFFEE.
Whol. Ret’l.

Is, 1H». Qrd.................. 26 80
Is. He, B. & G............. 32 40
la only, B. & G............  35 46
is, H», B. A 0.............  38 60
Packed In 30 and 50-lb. cases. 
Terms net 30 days prepaid.

MINTO COFFEE (Bulk).
M Bean or Gr............................
I Bean or Gr.............................
N Bean or Gr.............................
T Bean or Gr.............................
() Bean or Gr.............................
Spec. Grd. Compound ............
Packed In 26 and 50-lb. tint.

FLAVORING EXTRACTS. 
WHITE SWAN FLAVORING 
EXTRACTS—ALL FLAVORS

1 os. bottles, per doa.,
weight 3 lbs........................ • 1 66

2 oa. bottles, per doa.,
weight 4 lbs........................  2 00

2H os. bottles, per doa.,
weight 6 lbs................. . 2 30

4 ox. bottles, per doe,
weight 7 lba........................ 3 60

8 os. bottles, per doe.,
weight 14 lbs..................... 6 30

16 os. bottles, per dos.,
weight 23 lbs.....................  12 00

82 os. bottles, per dos.,
weight 40 lbs......................  22 00

Bulk, per gallon, weight
16 ibsV................................ 10 00

CRESCENT MFQ. CO.
CRESCENT MAPLEINE. 

Special Delivered Price for 
c unada

Per doa.
H-os. (4 d s. case), weight 

9 lbs., etall each 16c 1 40
1 oa. (4 uoa. case), weight

14 lbe., retail each 30c.. 2 63
2 oa. (8 dos. case), weight

15 lba., retail each 60c... 4 40 
4 oa. (2 doa. case), weight

17 lbe., retail each 90c... 7 00
8 oa. (1 doa. case), weight

17 lbe., retail each $1.60.. 13 66
Pint (1 doa. case), weight____

29 lbe., retail each IS... 28 00 
Quart (1 doa. case), weight 

53 lba., retail each 16.60. 47 76 
Gallons, each, retail each 

$20 ........................................ tt »
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CANADIAN GROCER

“ Covering the three Prairie Provinces ”

Established 1907

W. H. Escott Co., Limited
WHOLESALE

Grocery Brokers and Mfrs ' Agents

EDMONTON Alberta
L. C. PERKINS, Manager

W. H. Escott Co., Limited
WHOLESALE

Grocery Brokers and Mfrs.' Agents

CALGARY Alberta
E. H. TELFER, Manager

W. H. Escott Co., Limited
WHOLESALE

Grocery Brokers and Mfrs ' Agents

REGINA Saskatchewan
BRUCE L. McMILLEN, Manager

W. H. Escott Co., Limited
WHOLESALE

Grocery Brokers and Mfrs.' Agents
Head Office : 181-183 Bannatyne Ave.

WINNIPEG Manitoba

Competent salesmen, also excellent storage accommodation 
(at a minimum charge) at the different wholesale centres. 
We make a specialty of pooled cars and straight carload business

We Get Results
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CANADIAN GROCER

From
the waters of

Norway
the home of the finest sardines in 
the world—come the

BUNS
OSCAE

BRAND
SARDINES

Customers everywhere appreciate 
the superior quality and delicious
ness of these carefully packed little 
fish. They are carefully selected as 
to size, and only purest olive oil is 
used in the packing.
Place your order now.

Get quotations from your 
Wholesaler.

CANADIAN AGENTS

J. W. Bickle & Greening
(J. A. Henderson>

HAMILTON ONTARIO

White & Co., Ltd.
TORONTO

Wholesale Fruit and Fish

Largest Assortment 
Best Prices

Prompt Service

Everything in the Line.

Mail Orders Solicited.

GELATINS.
Knox Plain Sparkling Gela

tine (Z-qt. else), per do*.. 1 SO 
Knox Acidulated Gelatine 

(Lemon flavor), (2-qt.
elite), per dot....................... 1 30

Cox’a Instapt Powdered 
Gelatine (1-qt. alse), per 
dox............................................. 1 10

W. CLARK, LIMITED. 
MONTREAL.

Comp reseed Corned Beef. Ha. 
11.60: le, 12.76; 2e. «8; 6s, 
$1500: He, $37.

Roast Beef. Ha, $1.60; It, $2.78; 
2s, $5: 6s. $10.

Boiled Beef, la, $2.78; 2s, $6; 6a. 
$16.

Jellied Veal. H». $1.60; la, $2.76;
2a, $4.80; 6*. $16.

Corned Beef Hash, Ha, $1.80; la, 
$2.10: 2a, $3.

Beefsteak and Onions, He, $1.60; 
Is, $2.78; 2s, $8.

Cambridge Sausage, Is, $2.78; 2s. 
$4.80.

Boneless Pigs' Feet, H». $1.60;
Is. $2.26: 2a, $4.28.

Lambs' Tongues, Hs. $2.
Sliced Smoked Beef, tins, H». 

$1.78; Is. $2.78.
Sliced Smoked Beef, glass, Hs, 

$1.38: Hs. $2: Is. $2.78.
Tnngne, Him and Veal Pate, H«. 

$1.20
Ham and Veal, He. $1.
Petted and Devilled Meats, tins— 

Beef, Ham. Tongue, Veel, 
Game. Ha. SOe: Hs, $1.

Potted Meats. Glass — Chicken, 
Ham, Tongne. Hs. $1.28.

Ox Tnngnea, tins. H*. $2.60; Is.
$3.80: lHa. $8; 2s, $10.

Ox Tongues, Glass. 1H», $10; 2s.
$12.

Mincemeat, Hermetlcallv Sealed 
Tins. Is. $1 28; 2s. $198; 3s, $3; 
4s. $4; 8s. $8.

In Psils, 28 lbs., V lb.
In Tubs, 48 lbs., 7He lb.
In Glass, Is, $2.28.
Plum Pudding. Is. $1.78; 2s. $2.23 
Clsrk’s Peanut Butter — Glass 

Jtrt, H. 96c; H. $1.40; 1. $1.88 
Clark's Peenut Butter—Pells 24 

lb*., 16c per lb.
Clerk's Tomato Ketchup. 8 os.

$1.36: 12 os.. 31.98; 16 os.. 32 40 
Pork A Beans. Plsln Tails. 1. 

60c: 2. $1; 8. $1.40: 6. $4.50: 
12. $7.28.

Pork A Besna. Tomato Re. Ta lia.
1. 60c: 2. $1 00: *. $1.40: 6. 
$4 80; 12. $7.25.

Pork ft Beans. Chill Flat, 1, 60c:
2. $100: 8. *1.18

Pork ft Beans, Tomato Fists, 1, 
60c: 2. $1 00: 8. 31.18.

Pork ft Beans. Plain Flats, 1, 60c; 
2. 31.00; 8. $1.18.

Vegetarian Baked Beans, Tomato 
Sauce, Tails. $1.16 

Clark's Chilean Concentrated 
Sonpa, 98c.

Clark's Chateau Concentrated
Soupe, No. 1 Assorted, 96c.

EBT-BLAIN, LIMITED. TOR- 
ONTO. ANCHOR BRAND 

Ammonia Powder—
"Anchor" Per eeae

SO cases, 6 do*........................ *2 SO
10 cases, 3 do*........................ 2 60
8 case lota, freight pre

paid, Ontario pointa .. 2 28 
Raking Powder—

“Anchor" Per do»
4 01. tine, cases 4 dne. ... O 67H 
6 os. tins, cases 4 dos. ... 0 90
5 os. tins, cases 8 dos. ... 1 *0 
12 os. tins, esses 3 dot ... 1 «8 
16 os. tins, eases 2 dos. ... 2 no

"ns. cases 1 do*... 4 40 
6-lb. this, rases 1 dos ... 6 40 
Chocolate—Unsweeteasd — 

“Anchor"
10c cakes, boxes t doe.... • 96
fnces—“Anphor" Per do*
10c tins, cases 4 dos. .... 0 90
.. . Per IIIHs. tins, cases 4 do*..........0 M
Hs, tins, cases 2 do*..........0 .88
Is. tins, esses 1 dos............ 0 88

Coffee—"Anchor” Per lb.
1 lb. tins, whole or

ground, ce., 30 lb................0 36
2 lb. tins, whole or

ground, cs.. 30 lb.................0 86
Cream of Tartar—

"Anchor” Per dos.
2 os. pkgs., box 4 dos. ...$ 0 90
3 os. pkgs., box 3 dos. .... 1 33 
H os. pegs., box 4 dos. ... 1 78 
H os. pkgs., box 4 dos. ... 8 SO
H os. tins, box 4 dos.......... $ 16
1 ox. tins, box 2 dos............ 6 00
Flavoring Extracts—"Anchor”
20c bottle .................................. $ 1 16
H os, bottle............................  2 60
4 os. bottle .......................... 4 06
8 os. bottle ............................. 7 60
16 os. bottle ........................ 14 46
32 os. bottle ........................ 28 80
80 os. bottle ..........................  60 00
Flour—<Potste—“Anchor"

Per dos.
Cases, 2 dos.......................... 1 20
Icings, Preps ret—“Anchor"
10c pkgs., ea;<s S dos.... 1 00
Mustard. D.S.F.—"Anchor”
60c tins, boxes 4 dos. ... 0 60
10c tins, boxes 4 dot.......... 0 96

Per lb.
Hs, tins, boxes 12 lbs. ... 0 40 
Hs, tins, boxes 12 lbs. ... 0 39
Is, tins, boxes 12 lbs.___ 9 88
Rice, Special Grain—

"Anchor." Per dos.
Cases 2 and 4 desen........  0 90
"Anchor” Brand Per case
Shaker Table Salt, free rui

ning, cases 2 dos, caae. 1 60

"GOLD MEDAL" COFFEE.
Whole or Ground— Per lb
H lb. tins, cases 30 lbs... 0 87
1 lb. tins, cases SO lbs. ... 0 30
2 lb. tins, esses 30 lbs. ... 0 88

"GOLD MEDAL” ROLLED 
WHITE OATS.

26c pkgs., cases 12 pkgs... 2 BO

"KING" NAPTHA BORAX 
WASHING COMPOUND.

Sc pkgs, cases 80s .......... 1 90
8c pkgs, cases 100s ........ 3 78
10c pkgs, cases 3 dos. ... 8 80

“KOLONA"CEYLON TEA.

40c black, green or mixed,
H and 1 lb. pkgs.......... 0 30

50c black, green or mixed 0 38 
60c black, green or mixed 0 42 
80c black, green or mixed 0 86 

Per dos
“Meat of Wheat" Break

fast Food, esses 2 dos... 1 46 
"Wheat - Os" Breakfast

Food, cases 2 dos............ 1 46
Per dos

“Piccaninny” pancake and 
buckwheat ......................... 1 00

LAPORTE, MARTIN, LIMITED 
MONTREAL. Agencies. 

BASIN DB VICHY WATERS.

L'Admirable, 60 qts, case.. 6 60
Efficace ....................................... IM
Neptune ......................................7 00
San Rival................................... 8 00

VICHY LEMONADE.
La Savoureuse, 100 pts, cse.10 00 

CASTILE SOAP.
"Le Soleil," 72 p.c. Olive Oil,

Cs. 28 11 lb. bars, lb............ 6 11
Ce. 200 3H lb. pieces, cs__8 80

ALIMENTARY PASTES 
BLANC ft FILS.

Macaroni, Vermicelli, Spaghetti, 
Small Paste», etc.

Box. 28 lbs, 1 lb. . ............o WH
Box, 28 lbs, loose

MINERVA PURE OLIVE OIL.
Case—

12 litres .................................. 8 00
12 quarts ................................7 00
24 pints .............. .................. 7 60
24 H pints ........ ................ 6 00

Tin»—
20». H gal ... .................. 3 >'
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A SEASONABLE SELLER

! wmiLUfs
‘m RASPBERRIES

Money In Salesmanship
The trained salesman is practically independent. 
Scores of business houses seek his services.
It should, therefore, be the aim of every young 
man to qualify himself for a higher position. He 
can accomplish this in his spare time, just as hun
dreds have done.
No work so quickly develops poise, self-reliance, 
ease, ability to grasp situations, instinct to meet 
the demands of the moment, and the capacity to 
meet men of their own level, as representing 
MACLEAN’S.
This work puts you in touch with the prominent 
men of each town, a connection of inestimable 
value. We require representatives in nearly every 
town and center of population in Canada. You 
can make from $5 to $10 per week in addition 
to your regular salary. We give you a practical 
training that is worth consideration.

Write us to-day for particulars.

MACLEAN PUBLISHING CO.
143 University Ave. Toronto, Ont.

Goodwill ie’s 
Pure Fruits

The
Highest Quality 

of
CANADIAN

FRUIT
only, enters 
these glass 
containers

Agents :

ROSE & 
LAFLAMME

Limited
MONTREAL

end
TORONTO

You can get them from your Wholesaler

"Toot Your Own Horn !”
Ordinarily a man’s modesty prevents him 
from “Talking about himself.”
In business it’s different. “Toot your own 
horn”.
If you have an article that has merit—tell 
your customers so!
If you are giving them better service—ad
vertise it!
Do not hide your light under a bushel—it 
doesn’t pay!
Apply yourself diligently to giving your 
customers the class of service that you know 
they will appreciate.
Handle only the lines that you can conscien
tiously recommend and do not let any other 
motive swerve you from this principle.
Make your prices right — consistent with 
quality—and remember that you have cer
tain customers that demand the best regard
less of price.
This is the kind of trade you should culti
vate, because by doing so you can retain the 
cheaper class as well—but if you cater only 
to the cheap trade you certainly will not get 
any high-class trade. Everybody likes to 
deal at the “best store in town”.
(live your customers and all should-be-cus- 
tomers a REASON why they should deal 
with you—and then tell them about it.
In other words, “Toot your own horn”!

White Swan Spices and Cereals, Ltd.
Pearl Street, TORONTO
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BRUNSWICK BRAND

Breakfast Dei'Cecv

>>«

V'SvtWm

JBegmaag
BROS*’8®CON N ORS

—and Now for the 
Lenten Season 
with its Heavy 
Fish Sales

No better opportunity to lay the 
groundwork for heavy year-round 
fish sales than with the quality of

Brunswick Brand
Caught in the choicest fishing 
grounds on the Western Atlantic 
in close proximity to our sanitary 
factory, the various lines of Bruns
wick Brand come to you fresh, firm 
and appetizing.

Every sale during the Lenten 
Season means many additional 
sales during the year. For once 
a housewife tries B r u n s w i c k 
Brand, her appreciation of its 
goodness, convenience and utility 
is usually reflected in continued 
purchases. While the opportuni
ties are good—build NOW for 
year-round business.

Replenish your stock to-dav.

Connors Bros., Limited
Black's Harbor, N. B.

Breakfast Oencacv

BROS4'»CONNORS

BOAR’S HEAD LARI) 
COMPOUND.

N. K. FAIRBANK CO., LTD.

Tierces ..................... ............. 0 10%
Tubs, 60 lbs.......................... 0 10%
Palls, 20 lbs............................ 0 10%
Tins, 20 lbs............................ 0 10%
Cases, 3 lbs., 20 to case ... 0 11%
Cases, 5 lbs., 12 to ease ... 0 11%
Cases, 10 lbs.. 6 to case ... 0 11

F.O.B. Montreal.

MUSTARD.

COLMAN’S OR KEEN’S.
Per do*, tins

D. S. F„ %-lb...................... ..$1 50
D. S. F., %-lb...................... .. 2 68
D. S. F„ 1-lb........................ .. 5 36
F. I)., %-lb..............................
F. D„ %-lb.............................. .. 1 63

Per Jar
Durham, 4-lb. Jar ..............
Durham, 1-lb. Jar .............. .. 0 28

JELLY POWDERS

WHITE SWAN SPICES AND
CEREALS, DTD.

White Swan, 15 flavors. 1
doa. In handsome counter
carton, per doa............... .$ 0 90

List Price.

JELL-O.

Vssorted case, contains 2 dos. 1 80
Straight.

Lemon, contains 2 dos... ... 1 80
Orange, contains 2 dos.. ... 1 80
Raspberry, contains 2 dos. 1 SO 
Strawberry, contains 2 dos. 1 80 
Chocolate, contains 2 dos... 1 50
Cherry, contains 2 dos.. ... 1 80
Peach, contains 2 do*___
Weight, 8 lbs. to ease, Freight 

rate, 2nd class.

JBLL-O ICE CREAM POWDER.

Assorted ease, contains 2 doe. 2 50 
Straight.

Chocolate contains 2 doa.... 2 50
Vanilla contains 2 dot.......... 2 60
Strawberry contains 2 doa. 2 60 
Lemon contains 2 doa.......... 2 60
Unflarored contalha 2 doa.. 2 60 
Weight, 11 lba. to case. Freight 

rate, 2nd class.

SOAP AND WASHING 
POWDERS.

RICHARDS’ PURE SOAP.
Richards' Quick Naptha Soap. 

Packed 100 bars to case. 
5-case lofa (delivered), $4.15 each 
with 20 bars of Quick Naptha aa 
a free premium.

PELS NAPTHA.

Prices—Ontario and Quebec:
Leas than 6 cases .................. $5 90
Five cases or more .............. 4 06

WHITE SWAN LYE.

Single cases, 4 doa.................. $3 50
5 case lota, 4 doa.................... $ 36
Shipping weight 60 lba. per case.

STARCH.

THE CANADA STARCH CO, 
LTD., EDWARDSBURO 

BRANDS and 
BRANTFORD BRANDS. 

Laundry Starches—
Boxes. * Cents

40 lbs., Canada Laundry... .06%
40 lbs., boxes Canada white

gloss, 1 lb., pkg....................... 06%
48 lbs. No. 1 white or bine,

4 lb. cartons ...........................07%
48 lbs. No. 1 white or blue,

3 lb. cartons ............................#7%
100 lbs., kegs, No. 1 white. .06% 
200 lbs., bbls., No. 1 white. .06%
30 lbs., Edwardsburg silver 

gloss, 1 lb. chrome pkgs. .07%
48 lbs. silver gloss, In 6-lb.

tin canisters ...........................06%
36 lbs., silver gloss 6-lb.

draw lid boxes ..................... 05%
100 lba., kegs, silver gloss,

large crystals .....................  .07%
28 lbs., Benson’s Satin, 1-lb.

cartons, chrome label ... .07%
40 lbs., Benson’s Enamel 

(cold water), per case.... 3 00 
20 lbs., Benson's Enamel 

(cold water), per case ... 1 60 
Celluloid—boxes containing 

45 cartons, per case .......... 3 6C

Culinary Starch.
40 lbs. W. T. Benson & Co.’s

prepared com ........................07%
40 lbs. Canada pure com

starch .........................................00%
(120-lb. boxes %c higher.) 

Casco Potato Flour, 20-lb. 
boxes, per lb..........................10

BRANTFOBD STARCH.

Ontario and Quebec. 

Laundry Starches—
Canada Laundry—

Boxes about 40 lbs................... 06

Acme Gloss Starch—
1-lb. cartons, boxes of 40 

lbs.................................................. 00%

First Quality White Laundry— 
3-lb. canisters, cs. of 48 lbs. .07%
Barrels, 200 lbs...........................06%
Kegs, 100 lbs............................... 06%

Lily White Gloss—
1-lb. fancy cartons cases 30

lbs..................................................07%
8 In case ...................................08

6-lb. toy trunks, lock and 
key, 0-lb. toy drum, with 
drumsticks, 8 In case ... .08% 

Kegs extra large crystals,
100 lbs...................................... -07%

Canadian Electric Starch— 
Boxes, containing 40 fancy

pkgs., per case .................. 3 00

Celluloid Starches—
Boxes containing 45 cartons, 

per case ...................................  * *0

Culinary Starches—
Challenge Prepared Corn—

1-lb. pkte., boxes of 40 lba. .00% 

Brantford Prepared Corn— 
1-lb. pkts., boxes of 40 lba. .07% 

’’Crystal Malae" Com Ftarch- 
1-lb. pkts., boxes of 40 lbs.. .67% 
(20-lb. boxes %c higher than 4ffs)
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Want Ads.

If you want a buyer 
for your business, 

* or have a situation 
to fill or want a 
situation, send us a 
Condensed Adver
tisement. There is 
someone who is 
looking for a pro
position such as 
yours. For two 
cents a word you can 
speak across the 
continent with a 
condensed adver
tisement in “Cana
dian Grocer.”

Try it out.

VI7HEN trade begins to boom it will be 
™ * exceedingly difficult to jump in, over

take and pass the man who continued, even 
in times of depression, to paddle his adver
tising canoe.

r
It will require a high power campaign and 
lots of anxiety to do it. Even at that the 
persistent advertiser may beat the other 
fellow to it.

Daily arrivals of 
fine, fresh, frozen

Lake Trout 
and Herring

also Pickled Herring.
Just the thing for 
deliciously appetizing 
and economical 
meals. Big margin 
for the dealer.

H Only few hundred 
barrels Georgian Bay 
Apples left. Rush 
your order through 
-NOW.

Lemon Bros.
Owen Sound, Ont. 

s--------------------------------------J

Lemons
are getting scarce.

Get Wise
Keep your supply up.
Send your jobber an order 
for any of these brands :—

“St. Nicholas” 
“Home Guard” 
“Queen City” 

“Puck”' 
“Kicking”

J. J. McCABE
Agent

Toronto
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CANADIAN CROCKR

Gives Your Business 
Prestige

Shirr if f’s has by sheer 
merit won its way into 
the hearts of housewives 
everywhere.

When a customer 
asks you for Shir- 
riff’s, it means 
prestige to your 
store if you can 
[give her what she 
wants. Substi
tutes leave a bad 
impression.

§Uirnffs
True Vanilla

once sold means a steady customer 
coming into your store—and there is 
a good profit in Shirriff’s, besides.

Shirriff’s is fifty per cent, stronger 
than the Government standard. The 
finest Mexican Vanilla beans are 
used. Shirriff’s invariably gives 
complete satisfaction.

If you are not already helping to 
supply the demand for Shirriff’s, 
write us.

Imperial Extract Co.
Steiner and Matilda Streets

Toronto

OCEAN MILLS, MONTREAL.
Chinese starch, 16 os. pack., « 

dos. per case, $4; Ocean Com 
Starch, 16 os. pack., 4 dos. per 
case, $3.60: King Corn Starch. 16 
os. pack.. 4 dos. per case, 63.12: 
Ocean Blanc Mange, all flavor»,
8 os. pack., 4 dos. per case. 64 : 
Ocean Borax, 8 ox. pack., 4 dos. 
per case, $1.80; Ocean Baling 
Soda, 8-os. package, 120 pack
ages, per case, $3; Ocean Baking 
Soda, 16 os. pack., 60 pack, per 
case, 63; Ocean Baking Powder.
I lb. pack., 3 dos. per case, 66.75: 
Ocean Baking Powder, 8 os.

Sack., 5 dos. per case, 66.50;
cean Baking Powder. 4 ox. 

pack.. 4 dos., per case, 63; Ocean 
Baking Powder, 3 os. pack., 4 
dos. per case. 61.60: Ocean Bak
ing Powder. 5 lb. tin, 10 tins per 
case, 67.60; Chinese Washing 
Powder, 8 os., 120 pack, per case, 
64.25; retail at 6c per dos., 45c; 
Ocean Extracts, all flavors, 2 os.,
6 dos. per case, 66; Ocean Mus
tard (French Mustard, quart 
else), 2 dos. per case, 64.80; 
Ocean Mustard (French Mus
tard), pint else, 2 dos. per case, 
64: Ocean Liquid Blue, pint bot
tles, 2 dos. per case, 61.80: Pe
trolatum. 2 os. Jars. 12 dos. per 
case. 65.40: Petrolatum. 5 os. Jars.
6 do*, per case. 65.40; Ocean 
Cough Syrup. 8 os. bottle. 3 dux., 
per case. 87.20.
COW BRAND BAKING SODA 

In boxes only.
Packed as follows:

5c packages (96) ....................$3 20
1 lb. package* (60) .............. 8 20
U lb. packages (120)............ 3 40
14 lb. 60} fiX’knges, Mixed. 3 30

STROP.
THE CANADA STARCH CO., 
LTD . CROWN BRAND CORN 

STROP.
2-lb. tins, 2 dos. In case........$2 65
5-lb. tins, 1 do*. In case___ 3 00
10-lb. tins, Vt do*. In case.. 2 W> 
20-lb- tins, g dos. In case., i 85
Barrels, 700 lbs........................ 354
Half barrels, 350 lbs.............. 4
Quarter barrels, 175 lbs.... 414
Palls, 3SU lbs...........................  1 96
Palls, 26 lbs. each ................ 1 40
LILY WHITE CORN STROP.

2-lb. tins, 2 dos. In case___8 On
6-lh. tins, 1 do*. In case___ 3 66
10-lb. tins, W-dos. In case.. 3 25 
20-lb. tins, tZ-dos. In case.. 3 20 
(6, 10 and 20-lb. tins have w;re 

handles.)
ST. LAWRENCE SOGAR 

RBFG. CO.
Crystal Diamond Brand Cane 

Syrup.
2-lb. tins, 2 dos. In case..$2 65
Barrels ................................ 0 0344
14 barrels .............................. 0 '4

CANNED HADD1E8, 
“THISTLE" BRAND.

A. P. TIPPET & CO.. Agents 
Cases, 4 dos. each, flats, per

rase ......................................... 65 40
Cases, 4 dos. each, ovals, per

case .........................................  6 40
INFANTS’ FOOD. 

Robinson’s patent barley. 14 lb. 
tins, $1.25; 1-fb. tins, $2.25; Rob
inson’s patent groats, 14-lb. tins, 
81.25: 1-lb. tins, 62.25.
BEAVER BRAND CORN AND 

MAPLE STROP.
Quart tins (wine measure),

2 dos. In case, per rase... 4 70
MOLASSES.

THE DOMINION MOLASSES 
COMPANY, LTD. 

Gingerbread Brand.
2s, Tins. 2 dos. to case.

Quebec, per case ..............
Ontario, per case ..............
Manitoba, per case ........
Saskatchewan, per case . ... 2 «0
Alberts, per case ............

DOMOLCO BRAND.
2s, Tins, 2 dos. to case. 

Quebec and Ontario, per case 2 96
Manitoba, per rase ................ 3 4M
Saskatchewan, per rase ... 8 65
Alberta, per rase .................. 8 ,5
British Columbia, per rase. 3 55 
British Colombia, per esse. 2 40

8ACCN8.
PATERSON’S WORCESTER 

SAUCE.
la-pint bottles, 8 and 9 dos.

cases, dos....................................0 30
Pint bottles. 3 dos. cases,

dos............................................... 1 75
H. P.

H. P. Sauce— Per dot
Cases of 3 doxen ................  1 90

H. P. Pickles—
Cases of 2 dos. pints........ 3 26
Cases of 3 dos. 14-pints... 2 20

STOVE POLISH.
JAMES DOME BLACK LEAD.

2a sise, gross ............................. 2 50
6a site, gross .............................2 10

NUGGET POLISHES.
Dos.

Polish, Black and Tan ...........0 86
Metal Outfits, Black and Tan 8 66 
Card Outfits. Black and Tan 3 26 
Creams and White Cleanser 1 10

TEAS.
THE SALADA TEA CO.

East of Winnipeg.
Wnole-

.. sale. R’t’i.
Brown Label, Is and Us .29 .35
Blue Label, Is, 44», 14»,

and Us .............................. 35 40
Red Label, Is and Us... .41 JI6
Gold Label, U» ........ A9 66
Red-Gold Label, Us ... M .80

ORANGE MARMALADE. 
"BANNER BRAND” PURE 

FRUIT PRODUCTS.
JAMS AND JELLIES. 

................................................ 8 2 15

5 »   0 42
i s ................................................ 0 60
30’s, wood ................................  0 Ob
12-os. glass Jar ...................... 1 J3
Tumbler, glass ...................... 0 95

MARMALADE.
2’s, per dos................................$ 2 SO
4’s, per pell ............................ 0 40
5’s, per pall ............................  0 46
7’a, per pall ............................ 0 66
30's, wood, lb. ........... 0 08«
12-os. glass Jar. do*............  1 20
Tumbler, glass, dos.............. 1 06
Prices subject to change without 

notice.
MINTO BROS.. Limited, 

Toronto.
We pack to 00 and 100-lb. casts 

All delivered prices. 
MELAGAMA TEA.

................ Whol. Ret
Red Label, is or Us. 0 29 0 36
Green Label, is, Us.
,14» ..............................  0 82 0 40
Blue Label, is. Us,

Us ...............................  0 87 0 50
Yellow Label, Is, Us.
„ 14» .............................. 0 42 0 00
Purple Label, U*

only ............................  0 65 0 60
Gold Label, U» only. 0 70 1 00

MINTO TEA
Whol. Ret.

Green Bag ..................  0 20 0 33
Red Bag .......................  0 82 0 40
Yellow Bag ................  0 37 0 50
Purple Bag ................  0 42 0 60

YEAST.
White Swan Yeast Cake*, 

per case, 3 dos. 5c pkt.... 1 A
IMPERIAL TOBACCO CO. OF 

CANADA. LIMITED. 
EMPIRE BRANCH.

Black Watch, 8e, butts 0
lbs., boxes 6 lbs................$0 60

Bubs, 6a and 12s, 12 and 0
lbs............................................... 0 46

Currency. 12s, U butts, 12
lbs., boxes 6 lbs............... 0 46

Currency, 6s, U butts, 0 lbs. 0 46
-Stag Bars, 6s. butts, 11 lbs.,

boxe* 5U lbs......................... 0 48
Walnut Bars. 8e, boxe* 1

1 be. ............................................  0 64
Pay Roll, thick bars, 814»,

6 lb. boxes ...........................0 68
Pay Roll, thin bare, 8U». 5
lb. boxes .................................... 0 68
Pay Roll. plug. 8Us, 12 and

7 lb. caddies .........................0 68
Shamrock, plug, 7U*> U

butts, 12 lbs., boxes 6 lbs. 0 67 
Empire. 7a and 14s. caddies 

15 lbs.. U caddies, 6 lbs.. 0 56 
Great West, pouches, Os... 0 72 
Forest and Stream, tins, 11s,

2 lb. cartons ....................... 0 Ml
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UPTON’S
CLOVER HONEY

Have you seen our 
new package?

Write us for price list.

The T. Upton Co., Limited
ST. CATHARINES

Factories at Hamilton and St. Catharines

1Extra Fancy, Well-Bleached

California and Florida

CELERY
Just unloaded two cars, one of each. 
The quality of both is very fine, and our 
prices arc right. Send your order in 
to-day.
We can also look after your orders for

Haddies, Fillets, Ciscoes, 
Bloaters, Kippers, Smelts,

Lake Herring in Brine.

THE HOUSE OF QUALITY

HUGH WALKER & SON
Guelph and North Bay

Do You Want More 
Money ?

OF course you do snd are willing to make use of 
your spare hours in a way that will net yon the 
biggest returns. Many others like yourself 

have had the same desire to turn their spare time 
into money and profitable experience. They are now 
making from $5 to $20 a week, according to the 
time given.

IF YOU ARE NOT AFRAID OF WORK you can 
make $5 a week, giving 3 hours a week to taking 
subscriptions to

MacLean’s Magazine
We supply you with all you need to take sub

scriptions except the determination. We allow a 
definite, liberal commission on both new and renewal 
subscriptions.

THE coming months are the moat pleasant in the 
year for the work. If you write at once we can 
appoint you as our local representative.

MACLEAN PUBLISHING CO., LTD.
143-153 UNIVERSITY AVENUE, TORONTO

“Made in Canada*’

Brooms of Quality
to introduce our

CANADA LINE
Please note the following

Special Prices
Sample Order Solicited

Fine Polished Colored Handles
No. I CANADA, 5 stg. - - $4.50 
“2 “ 4 “ - - 4.00
“3 “ 4 “ - - 3.75

6-dot. Lots and up delivered (Ontario)

Walter Woods & Co.
HAMILTON
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Writ* as for New Prie* List of

WINDSOR SALT
TORONTO SALT WORKS

TORONTO, ONT. GEO. J. CLIFF. Maaagsr

Dr. JACKSON’S

ROMAN MEAL
Made In Toronto

ROMAN MEAL CO.
MONARCH ROAD

The Best for all forms of Coughs, Asthma, 
Bronchitis, and all ailments of Respiratory 
Organs.

MERITOL SYRUP
FOR AGENCY, WRITE

THE MERITOL CHEMICAL CO.
72B Notre Dame E. MONTREAL

SUCHARD’S COCOA
The Highest Quality

Most Reasonably Priced
4 4 Quality” Cocoa 

On Sale Anywhere.
FRANK L. BENEDICT & CO.

Agents Montreal

% TANGLEFOOT
The Non-Poisonous Fly Destroyer

Destroys Billions of Flies every year—vastly more 
than all other means combined. Absolutely Sanitary.

Every Merchant who handles—

Mathieu’s Nervine Powders
MATHIEU'8

NERVINE POWDERS
Far Itaiacfec aad Ikaralfla

knows that they sell themselves. 
So effective are they in all cases 
of headaches that when once 
tried they are immediately re
commended. Every merchant can 
with perfect safety recommend 
Mathieu’s Nervine Powders as a 
perfectly safe and harmless rem
edy in all cases of headaches. Any 
merchant may try Mathieu’s Ner
vine Powders at our expense, as 
per coupon attached. Slathieu’s 

Syrup of Tar and Cod Liver Oil is a specific in all forms of colds.

i8 Powders /or 2ficenü

The
J. L. MATHIEU CO.

Proprietor»

Sherbrooke, P.Q.

Please send regular box of Matbleu’l Ner
vine Powders to the following address
Name ................................................................................
With (Name of Arm) ................................................
Street .........................................................................
City or town ................................Prov.......................

KEEP POSTED ON SUGAR
Having been identified with Sugar for the past thirty years, and being in constant 

touch with all sections of this country and foreign markets, we are in the best possible 
position to keep you posted by mail and wire of any actual or contemplated changes 
and general gossip of the markets. Some of the largest concerns are subscribers, and 
we should like to place our proposition before you. For further information write

SMITH A SCHIPPER CO.. 1SS Front Strent. Now York

EGG FILLERS
Our capacity ie three times the total 
Filler requirements of Canada.

PROMPT DELIVERIES 
by us are therefore certain.
THE TRENT MFC. CO., LTD.

TRENTON. ONTARIO. CANADA

WRITE TO
10 Garfield Chambers. Belfast, Ireland, 

for Sample Copy of the

Irish Grocer, Drug, Provision and 
General Trades’ Journal

If you are interested in Irish trade.

Don't miss our FREE DEAL on

EPPS’S COCOA
in the new style tins.

Write to-day for particulars. 
FEARMAN BROS.. 66 YORK 8T.,

HAMILTON. ONT.

STORAGE IN OTTAWA
BOND AND FREE

■ I>1 reel' Railway connection. Car distri
buting. Write for rntea.
Dominion Warehousing Co., Ltd.

Phone HIM. 411 to 50 Nicholas 8t.. 
Ottawa.

We nrc buyers of evaporated and 
farmers' dried apples Prices and tags 
on application.

O. E. Robinson & Co.
Ingersoll Ontario

THEY ARE GOOD 
OLD STAND-BYS

Baker’s Cocoa 
and Chocolate

are always in 
demand, sell 
easily and arc 
thoroughly re
liable. You 
have no selling 
troubles with 
them.

Registered 
Trade-Mark

Trade-markon every 
genuine package

MADE ONLY BY

Walter Baker & Co. Limited
Established 1780

Meat real, Caa. Dorchester, Mas*.
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«LASSIFIED ADVERTISING
Advertisements under this heading, 2c per 

word for first insertion, lc for each subsequent 
insertion.

Where replies come to our care to be for
warded, five cents must be added to cost to 
cover postage, etc.

Contractions count as one word, but five 
figures (as $1,000) are allowed as one word.

Cash remittances to cover cost must accom
pany all advertisements. In no case can this 
rule be overlooked. Advertisements received 
without remittance cannot be acknowledged.

MISCELLANEOUS
BUCKWHEAT FLOUR GUARANTEED 
pure and unsurpassed by any mill In the 
province. T. H. Squire, Queensboro, Out., 
solicits your orders.

COPELAND - CHATTERSON SYSTEMS - 
Short, simple. Adequate to all classes of busi
ness. The Copeland-Chatterson Co., Limited, 
Toronto and Ottawa.

GOOD STENOGRAPHERS ARE WHAT 
every employer wants. The place to get good 
stenographers is at the Remington Employ
ment Department. No charge for the service. 
Remington Typewriter Co., Ltd., 144 Bay St., 
Toronto.

El HE INSURANCE. INSURE IN THE HART 
ford. Agencies everywhere in Canada.

THE NATIONAL CASH REGISTER COM

fiany guarantee to sell a better register for 
ess money than any other house on earth. 
We ran prove It. Make us. The National 

Cash Register Co., 286 Yonge St., Toronto.

WAREHOUSE AND FACTORY HEATINO 
systems. Taylor-Forbee Company, Limited. 
Supplied by the trade throughout Canada. ^

ACCURATE COST-KEEPING IS EASY IF 
you have a Dey Cost Keeper. It automatically 
records actual time spent on each operation 
down to a decimal fraction of an hour. Sev
eral operations of jobs can be recorded on one 
card. For small firms we recommend this as 
an excellent Combination — employees' time 
register and cost keeper. Whether you em
ploy a few or hundreds of hands, we can 
supply you with a machine suited to your 
requirements. Write for catalogue. Interna
tional Time Recording Company of Canada. 
Limited. Office and factory, 28 Alice Street, 
Toronto.

WANTED
WANTED T<> BUY—GENERAL OR HARD- 
ware store in the Eastern Townships. Give 
amount of last year's turnover, also stock on 
hand and terms, proprietor or rent. Box 74. 
The Canadian Grocer, Toronto. (8)

WANTED—ENERGETIC MAN TO SECURE 
subscriptions and renewals to MaeLean’s Ma
gasine and The Farmer’s Magasine. Good In
come guaranteed to capable person. Apply 
by letter, stating qualifications, to The Mae- 
Lean Publishing Company, Limited, 143-163 
University Ave., Toronto, Canada.

WANTED—WHAT ARE YOU WANTING? A 
clerk, a business, a salesman, a partner? An 
outlay at the rate of two cents a word will 
make your wants known throughout the Do
minion to just the men who can satisfy you. 
See our rates above and send along your ad. 
to-day.
GORDON MCDONALD & CO., 13 NORTH- 
umberland Alley, Fenchurch Street, London, 
E.C., are buyers, for cash, of all kinds of 
dried vegetables, also a mixture of same called 
Julienne, in 1-cwt. bags, c.I.f. London, cash 
against documents. Samples and correspond
ence Invited.
WANTED—SITUATION BY EXPERIENCED 
grocery clerk ; first or take charge. Dis when 
suited. Apply D. M., 114 Smith St., Winnipeg.

AGENCIES WANTED
TRAVELLER CALLING ON HOTELS AND 
restaurants wants a good side line. Write 
Box 73, Canadian Grocer. Toronto.

GOOD AGENCY WANTED FOR GROCERY 
and drug trade covering Toronto thoroughly. 
Write Box 72, Canadian Grocer. Toronto.

WANTED FOR THE CITY OF TORONTO 
two good agencies, staple grocery lines pre 
ferred. Best of references and connections. 
Box 71, Canadian Grocer. Toronto.

FOR SALE
FUR SALE — BUSINESS OR BLOCK — 
grocery business established over four years : 
best location in Vancouver, B.C. ; butcher lit 
connection; on three-year lease; a large, 
commodious dwelling above; must be cash; 
reason for selling, retiring from business. Box 
To Canadian Grocer, Toronto.

FOR SALE—GENERAL STORE SITUATED 
21 miles west of London. Turnover $15,000.00. 
Stock $5,500.00. Good opening for energetic 
man. Will sell or lease store. Proprietor 
wishes to retire- Write to Box 60, Canadian 
Grocer, Toronto, Ont.

BONDED ANO FREE STORAGE
Low Insurance rate. Out
age and Warehousing. 
General Forwarding.

Security Storage Company, Limited
•8-100 LombardjSt., Toronto

Warehousing
Storage

A SEED DEPARTMENT
will add to your profits

dfaCoxu/tfanabcit’ 
ôrtG&wicl

grow and soil

SEEDS OF ALL KINDS
for Trader.

Writelto'the actual «holemle grower, lor 
■ rock-bottom price, and illustrated catalogue.

I Buy well ahead to secure 
LOWEST PRICES.

WRITE TO-DAY.

“THE CANADIAN”
Made in Canada.

Something new. A cheese cutter with 
• ase attach'd to hinge.
Saves expense of buying cutter and 
case separately.

Write for Prive*.
COMPUTING CHEESE CUTTER CO. 

Windsor. Ont.

A Few Dollars 
More a Week
makes a big difference in your yearly in
come.

Have you ever thought how you might 
add to your weekly salary without inter
fering with your regular work?

Will you let us solve this problem for 
you?

So far this year, we have shown seventy- 
five enterprising and ambitious clerks how 
to make $5.00 a week more during their 
spare hours. They will each make addi
tional salary every week this year, and 
longer should they wish.

If you would like us to show you, write 
to-day.
fcThis is genuine.

THE
MACLEAN PUBLISHING CO. 
143-153 University Ave., Toronto

Not a Luxury
The many uses and 
economy of

M A P LEI NE
classify it as a necessity 
that goes far and costs 
little. As a flavoring it 
is very popular.

Order from
Frederick E. Robson & Co..

25 Front St. E., Toronto, Ont. 
Mason ft Hickey

287 Stanley St., Winnipeg. Man.
CRESCENT MFC. CO.

SEATTLE. WASH.

AGENTS

Geo. B. Jenkinson, 43 Queen St. East, 
Toronto, and J. E. Huxley & Co., 220 
McDermed St., Winnipeg

Start With HU Promissory Note
When you let a man "run an account” 
he has your goods and YOU HAVE 
NOTHING, except YOUR account of 
his Indebtedness. When you use

ALLISON IS'iTs
you START with his PROMISSORY NOTE, 
and HE starts with the understanding that you 
mean business. ALLISON COUPON BOOKS 
save thousands of dollars a year for merchants 
like you.

HOW THEY WORK :
A man wants credit. You think he is good. 
Give him a $10.00 
Alliaon Coupon 
Book. Have him 
sign the receipt, or 
note form, in the 
front of the book, 
which you tear out 
and keep. Charge 
him with $10.00—no 
trouble. When he 
buys a dime'» worth, 
tear off a ten cent 
coupon, and so on, 
until the book la 
need up. Then he 
paya the $10.00 and 
Beta another book.
No pass books, no 
charging, n o lost 
time, no errors, no 
dispute*. A 111 son 
Coupon Books 
r e c o gnlaed 
where as the
For sale by the jobbing trade everywhere.

ALLISOnToUPON COMPANY
luIUsapslb, Indiana, U.S.A.

sks a
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The Seed Drill and the Reaper
It is an amusing, and at the same time significant fact that men who 
criticize and condemn advertising the hardest are the men who advertise 
the least.

And the most violent critic of the lot is the man who doesn’t advertise 
at all.

These men put up strange arguments against advertising sometimes, and 
one of their pet diversions is to compare advertising with Personal Sales
manship.

To compare Advertising with Personal Salesmanship is to compare the 
Seed Drill with the Reaper.

They are separate and distinct. Each performs different functions, yet 
each are necessary for the common good.

They work together, in the same field, for the same man, to the same end.

Advertising is the Seed Drill of Modern Commerce.

It plants the Seed of Good-Will in the minds of prospective customers. 
The seed grows to interest, and interest turns gradually into a desire to 
possess. The harvest ripens and is garnered in by the ever-ready salesman.

The salesman is the Reaper of Modern Commerce.

He reaps where advertising has sown.

Advertising performs the missionary, the educational and the prelimin
ary work—the Salesman comes along and with minimum exertion car
ries away the order, and frequently all the glory of securing it.

He reaps most who sows the best, and a just man will not forget the seed 
drill when the reaper is at work.

Rate Card and Full Information gladly furnished on request.

THE CANADIAN GROCER
143-153 University Avenue, TORONTO, ONTARIO
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Stock Fish Now
BE PREPARED

For that army of Fish consumers who 
will want Fish for Dinner two or three 
times a week for the next Five weeks.

VICTORIA SALMON
Bright Red Sockeye, of the very best 
Quality, solidly packed, full-sized, at
tractive one-pound tins, the equal of 
any canned Salmon on the market, 
costs you

$2.25 doz. Sells for 25c tin.
Why pay more ? Send for a sample 
tin on your Letterhead now, and be 
convinced.

ALSO
Salmon to sell at 5, 10 and 15c.

VICTORIA SARDINES
Best Norwegian Sardines in Pure 
Olive Oil. They certainly are worth 
more than we ask for them.

$9.00 case. Sells for 15c tin or 
2 for 25c.

Good imported Sardines, $8.00 cs. 
Canadian Sardines to retail at 5c.

SALT FISH
x Get our Prices for No. 1 Labrador 

Salmon and No. 1 Extra Medium Cod 
Fish.

We are the lowest. Write for prices.

Rock-bottom prices. Courteous 
Service. Prompt Delivery.

Laporte, Martin, Limitée
568 St. Paul St., Montreal

Telephone Main 3766
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Out of One Hundred Men 
who Essay to Run Retail 
Stores, Ninety-five Fail

Fewer men succeed at keeping store than at any other 
occupation. It seems easy to make a living by selling 
goods at a profit. To the outsider a retail store looks 
like an El Dorado of Easy Gains. But only five per 
cent, of the men who attempt to grasp these easy gains 
achieve a permanent success.

Why?
This is a question that affects not only retailing, but every branch of 
business. The manufacturer, the wholesaler, the banker, are all directly 
concerned. Conditions which affect the merchant reflect their influence on 
all branches of industry and commerce. If a man starts a retail store and 
fails, the manufacturers and wholesalers who supplied him with goods share 
in the loss. The banker may also figure in the liability. On the other 
hand when a merchant, by force of good merchandising and sound business 
methods, works up a profitable and permanent business, the manufacturer, the 
wholesaler and the banker all share in his prosperity.

AND SO THE REASONS FOR THE LARGE 
PERCENTAGE OF FAILURES IN THE 
RETAILING WORLD ARE OF DEEPEST 
INTEREST TO MEN IN ALL BRANCHES 
OF BUSINESS.

Under the title "Service and 
Super-Service, ’ ' W illiam Byron 
tells in the February issue of 
MacLean's Magazine why the 
few succeed and the many fail.
Briefly, it simmers down to 
this: The man who goes into 
business to sell goods cannot 
win his way to the top—and 
stay there. In order to succeed 
it is necessary to sell service— 
even super-service—to the pub
lic ; the best possible service 
compatible with a reasonable 
profit. Too much service is as 
bad as too little, for after all a 
man cannot stay in business 
unless he is making a profit
You will be interested in seeing 
the development of this theme, 
in reading the article through.
It contains a wealth of valuable 
information.

Buy
Maclean’s 
Magazine
MACLEAN PUB. CO.

20c. a copy. $2.00 a year

'IT7

Safeguard Your
Investments!

READ
THE FINANCIAL POST

"Tumuusu nsr.’saarse
SBgsssfeasg.:

‘ITSSSSB&. T~ rt*'ua

Gives its readers informa
tion essential in determining 
the quality of investments. 
Provides an up-to-date his
tory of financial and com
mercial undertakings as a 
guide to present and pros
pective investments.

The Investor’» Informa
tion Bureau is conduct
ed, free of charge, for 
the benefit of subscrib
ers.

Write for a free 
sample copy.

The Financial Post 
of Canada

“The Canadian Newspaper for 
Investors."

143-153 University Avenue 
TORONTO
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DUST
From house to house throughout the land GOLD DUST is the best 
known cleanser. Best known to the housewife because of its cleans
ing powers; best known to Grocers because most often asked for.
Back of its wonderful popularity and steady sale is steady advertis
ing that keeps the name and fame of GOLD DUST always before 
the consumer. Direct the demand thus created to your store by spe
cial w indow and shelf displays of GOLD DUST.
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There’s Money in SILVO
Its cleaning power on silver is magical. The heavy rubbing necessary with ordinary 
polishes wears off the plate. With SILVO just a light, brisk rub produces the required 
results quickly, and with little work. Stock SILVO and you will secure a 
profitable line that you can recommend with every confidence to your customers-

SILVO brings repeat orders. Write for trial sample and prices.

RECKITTS’ (Oversea) Ltd., 122, Wellington Street West. Toronto.
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Folks not even hungry at first have been caught in the act of devour
ing an enormous number of the hot pancakes FIVE ROSES Hour 
makes. Because these cakes and waffles pan out surprisingly — 
looks, flavor, aroma, and eating attributes creating a hunger that 
only a large quantity of flour in the shape of cakes can satisfy. They 
fill a vacant place so pleasafitly.

Make Ihe Frying Pan Work 
For YOU.
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LAKE OF THE WOODS

MILLING CO . LIMITED
“The House of Character ”

Daily Capacity 12,000 bbIs. 
MONTREAL

Toronto, Ottawa, London, St. John, 
Winnipeg, Vancouver, Keewatin, 

Medicine Hat.
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Don’t toss profits away by selling inferior flour—not only 
flour profits, but the indirect revenue from the sale of syrup, 
honey, butter, eggs, soda, sugar, salt, and all the other minor 
ingredients of successful pancake making.

Sell the flour that makes pood 
pancakes better—the kind that 
answers successfulIp every bak 
inp question. Sell FIVE ROSES. 
Ask pour jobber or write nearest

E DON’T leave anything t« Chance, whose salesmanship in 
unreliable. To make the Frying Fan work overtime for 
dealer» the famous FIVE ROSES Cook Rook giver many 
texted Pancake Recipes. And a whole chapter in that popular 
kitchen bible describee delightful wags of turning FIVE 
ROSES FLOUR into griddle cakes and waffle». Close to 
200,000 Made-in-Canada housewives hare already been 
taught to consume more Flour. Doesn't this increase appre
ciably the retailer's turnovert


