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Turned-Down
Corners

- Here and there in the Ledger of Life
you have turned down the corner of a page for remembrance sake—you’'d
forget something if the turned-down corner wasn’t there.

To-day, turn down a corner deep and wide to remember this one sure
fact : “Quality is remembered long after price is forgotten.” Every
time you come to that particular page—remember. Every time you try to
sell inferior quality, think of the turned-down corner-—what it stands for,
and what it really means to your success.

Taylor’s “Cox’s”
Candied and Gelatine

Drained Peels Quality always the
Made in same—alway the best and

England from the best Corsican putest.

peels only. Prepared from finest Both Powdered
selected whole fruits —mo¢ from and Shredded
fruit skins from which the essen- You never have a dissatisfied
tial oil has been extracted. High- customer who uses

est quality. Always the same. —Cox's—

These are the best money can buy

Arthur P. Tippet & Co., Agents

8 Place Royale, Montreal
20 Front Street East, Toronto
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ance of local
able agents.

Manufacturers and merchants cannot expect to _develop' mnint.ain
and get the best out of the Canadian market without the assist-
ents. The following is a representative list of reput-
e Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies.

he service department of

HALIFAX, N.S.

TORONTO.

WINNIPEQ.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE
HALIFAX, N.8.
Manufacturers’ Agents and Commission Brokers.
WAREHOUSEMEN
Domestic and Foreign Agencies solicited.
ighest references.

MOOSE JAW.

W. G.A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885,

DO YOU wish to extend your business to this
GREAT WESBT COUNTRY

WE CAN handle your account to our

MUTUAL ADVANTAGE,

Correspendence solicited. Established over19 years

oo Aam 800,

THE MOOSE JAW FRUIT & PRODUCE CO.
D, SsTAMPER, Prop,

Wholesale Agents and Jobbers
Fruits, Groceries, Tobaccos, Cigars, etc.

Correspondence Solicited.
P 793

ox 793.
Office and track warehouse. City spur l@
Cor. 3rd Ave. and Falrbord St., - MOOSE WAW

MacLAREN IMPERIAL CHEESE CO.

Limited
AGENCY DEPARTMENT .

Agents for Grocers' Specialties and Wholesal
Grocery Brokers

TORONTO, Ont. DETROIT, Mich,

STUART WATSON & CO.

Whalesale Commission Brokers and
Manufacturers’ Agents

WINNIPEG, - MAN.
Domestic and Foreign Agencies 8Solicited.

MONTREAL.

A. J. HUGHES
Wholesale Grocers’ Broker, Manufacturers Agent
and Jobber,

1483 Notre Dame Street, MONTREAL

Open for few more foreign and domestic agencies.
Oorrespondence Solicited. Highest References.

W. G. Patrick & Co.

Manufacturers’ Agents
and
Importers

29 Melinda 8t., Toronto

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street, Montreal

W. A, TAYLOR

BROKER and WAREHOUSEMAN
243 Main Street
WINNIPEG, "JAN.

HIGHEST REFERENCES

McGAW & RUSSELL
Manufacturers’ Agents and Importers

Room 302, St. James Chambers, cor. Church and
Adelalde Streets, TORONTO.

Highest References. Correspondence Solicited.
Phone Main 2647

EsTaBLisHED 1887.

JOSEPH CARMAN

Wholesale Grocery B‘rokcr and Manufacturing
Agent,
Union Bank Block, Rooms, 722 and 723
Winnipeg, Man.
S

5 cited Hichest Ref.
8 R

Corr d

L4

C. EAKYLE 8. HOOPER

KYLE & HOOPER

Wholesale Grocery Brokers and
Manufacturers’ Agents

27 Front St. E., Toronto

Highest references Commissi ficited

G. B. THOMPSON

Wholesale Broker and Commission
Merchant

159 Portage Avenue East, - WINNIPEG, MAN.
Cable address, ** CapsTaN.”
Storage facilities. Correspondence solicited

TEL. MAIN 778, BOND %
REGINA.

G. C. WARREN
REGINA

‘Direct Importer of Pure Ceylon
greeu snd vlack teus of all grades,
and coffees. Will act as manufac-
turers’ agent in other lines of
merchandise.

HONEYMI;‘N, HAULTAIN
S8TORAGE AND T;?ANBFER
Manufu‘:‘lureu" é‘en';s nrld Ylholeule

REGINA, SASK.

WHITE BEANS
EYAPORATED APPLES
CANNED G0ODS

W. H. MILLMAN & SONS
Brokers

TORONTO

H. W, MITCHELL
WINNIPEG, MAN,

Corr d is solicited from firms wishin

a ive in Winnipeg ravellers cal

Wuflrly on the Wholesale and Retail Trade in
estern Canada.

Highest references and financial responsibility.

R. B. WISEMAN & CO.
WINNIPEG, MAN. '
Wholesale Brokers and Storage
Warehousemen.
OENTRALLY LOOCATED,
Can handie a few additional lines.

(Costiswed on puu 4)
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Getting OFf fo a Good Start

HELPS A LOT IN MAKING A GOOD FINISH

Make a Leader of

2, | and 2-lb Sealed Tins
Whole or Ground

THE NEW

Your profite assured
even before your
sales are made.

You cannot do anything better to increase your
Coffee sales than to supply your customers with

freshly ground Coffees.

TO DO THIS YOU NEED AN

“ELGIN NATIONAL” MILL

WRITE US FOR PARTIOULARS seecmm——

,BLAIN CO.,.n.

TORONTO

SN

THE OLD WAY

Sure losses and
' gquestionable profits.

You will gain customers
and incidentally
increase your profits.

This
Pays

“PERFECTION”
COMPUTING
CHEESE CUTTER

We are sole Wholesale Agents

for CANADA.

Write us for partioulars.

B e ——
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Manufacturers’ Agents—Continued.

®

ASHLEY & LIGHTCAP

Manufacturers’ Agents and Wholesale Commission Brokers

Storage. Track Warehouse. Central Location. Low Insurance. Quick facilities for handling Goods
Open for Foreign and Domestic Agencies,

Correspondence Solicited.

WINNIPEG

Highest References.

214 PRINCESS STREET, - -

ESTABLISHED 1897
BROKERS AND COM-
SCOTT, BATHGATE C * MISSION MERCHANTS
Cor. Notre Dame East and Victoria Sts., Winnipeg, Canada

Correspondence solicited with firms wishing representation in this market or wishing their goods sold on copy.
mission to the jobbing trade. Be:t references.

SHALLCROSS, MACAULAY & CO.
VICTORIA and VANCOUVER, B.C.

GENERAL AGENTS

Agents for—SUNBEAM’ STOVES—COAL OIL
ge ¢ “DAN’’ INCANDESCENT LAMPS—COAL OIL

BARSADOBS, W. ).

JONES &« SWAN
GENERAL COMMISSION MERCHANTS AND |
SHIPPERS OF WEST INDIA PRODUCE.
CABLE ADDRESS—JONESWAN, BARBADOS. .
CopEs UsED—Lieber's, Western Union, A.B.O.,
's and Private Codes.

Watkins' Bcott's
REPRESENTED BY—John Farr, 140 Pearl B&' New

York; L. G. , Bt. John, N.B. ; Mitchell &
hud,' bec ; & I’A'hmmo'.%mkul, Geo.
Musson & Co., 'l‘otonw; J. 0. LeQuesne, Paspebiac.

We want you to write for sample

package—Qur prices show you a

larger proft than any other Starch.
TO ALL USERS OF

CHINESE STARCH

OOCEAN MILLS, MONTREAL

Four Reasons why INVICTUS FIBRE is the BEST FIBRE PAPER on the Market

1. Invictus Fibre is made from personally selected pulp wood cut on our own limits.
2. This special pulp wood is again rigidly culled on arrival at our mills
3. The pulp from which 1nvictus Fibre is made is manufactured in our own pulp mill and transferred
at once to the paper mill, avoiding all drawbacks of transportation.
4. Invictus Fibre will increase in strength and3not grow hard and brittle as does fibre made from sul-
phite pulp. This is a quality of the peculiar and selected pulp from which Invictus Fibre is made.
A trial order will convince you that we are correct. See that each package bears the words “Invictus Fibre.” Every ream
confains 480 shesis
TRADE
MARK

This design a guarantee of quality.
CANADA PAPER CO., LIMITED,
‘‘Headquarters for high grade Fibre and Manilla Papers”’

Toronto. Montreal. Windsor Mills, P.Q.

Correspondents Wanted

The Canadian Grocer wants a live cor-
respondent in Calgary to send in each
week a budget of trade news from Calgary
and vicinity.

Here is a chance for some bright
young clerk to earn some extra money
with little extra trouble.

ADDRESS

THE GANADIAN GROCER,

511 Union Bank Building, Winnipeg, Man.

Cultivating Weeds

Ty ottt by e
v
l::’mm thou:nndi

vating the weeds of
usiness by eonunulnl

—errors every day.
Forgotten charges.
‘Hundreds of 1ittle
things make a big ag-
uo gate amoun
opt the modern AL-
Li8ON COUPON SYSTEM
and throw away your
time wasting devices.
k here—

IF A MAN WANTS CREDIT

for §10, give him a Allison Coupon Book, (]
him w{tr $10, & tgon onare. No troubls b Sl
{f he buys a plug of for ten cents, just tear
off a te! 's all. so on for al}
his purchases up to limit of the book. NO PASS

. NO WRITING. NO TIME I.OI;r NO
KICKING. There are other Qoupon Books, of course,
but why not have the best? Let us send you a

free sample.
For 8ale in Canada by
THE EBY BLAIN 00., Limited, TORONTO.
G, 0. BEAUCHEMIN & FILG, MONTREAL.
WM, T. SLOANE, WINNIPEGC, MAN.

ALLISON COUPON CO.,

Manutacturers
Indianapolis, Indiana.

EAPERIENCED ADYERTISEMENT WRITERS
@”’ their ?:.L‘ﬁ&fw.?ﬂ;"&.‘:

i Co., at any of their . Ing are
made by manufacturers '&

own advertising department.

bt
theOld Style passbook.

TN N
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Aylmer Bonéless Poultry -

E‘\"ery tin GUARANTEED to contain
only the tender flesh of the fowl with bone
removed.

Packed at Aylmer, ' Ontario, from fowls
raised and fattened by the farmers of Elgin
especially for the Aylmer factory.

A tin of Aylmer Poultry should be in
every home for emergencies.

Aylmer Boneless Chicken is especially
desirable for chicken salads.

No waste, no dirty kitchens, no tough meat.
Ready for immediate use.

Aylmer Boneless Poultry is packed in bevel
tins with key opening attachment.

For sale by all the leading Wholesale
Grocers of Canada.
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Read What an Expert Says:

«“SUGAR IS ALWAYS SUGAR” ;

Sigmund Stein, English sugar expert at the International Congress
of Applied Chemistry at Rome, said : ‘‘One often distinguishes
between different kinds of sugar, but in fact the product is one
and the same. Sugar is sugar from whatever source or raw material
it may be manufactured, but the public distinguishes different kinds and
varieties, and are lead to this belief by announcements, which I am
sorry to say, are circulated for trade purposes, and which advertise
the superiority of one type over another. Canada, following the wise
lead of the United States, is doing everything she can to encourage
a home beet industry.”’

Mr. Stein did not mean that sugar was not of varying quality, His
" object was, evidently, to correct the wrong impression that sugar from

beet was essentially different from sugar, the product of cane.
—Canadian Grocer, Nov. 9, 1906.

We guarantee every pound of

Crystal Sugar

to be equal to any sugar on the Canadian market,
and by selling direct to the retail trade we can save

lamn | o o ol ad S sl SR gl R ok o m® omm W 1)

) &
money for you. i
¢

MAIL ORDERS A SPECIALTY. WRITE FOR OUR PROPOSITION.

THE WALLACEBURG SUGAR CO.

WALLACEBURG, ONT. |
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The Question of Authority

That's The Whole Situation

BLACK—GREEN—MIXED

Assoclate your purchasing interests with men of authority.
Men who know what they are talking about,—Specialty Men,— Men

who have succeeded so well that none can dispute their state- (8Ll

ments.—That’s It.—By all means get as close as possible to the

first ha
public well.

men, in order to put you in the position to serve the [ |

You must do this now-a-days, or you can’t live and thrive.

So far as your Tea Department Is concerned, the use of “SALADA” § }
tea as a Leader, ensures a constantly growing and satisfied f&

clientage.

This Is no problom——but a proven solution of every grocer’'s tea

trade worrles.
WISHING ALL THE

. SEASONS COMPLIMENTS

THE ‘“SALADA” TEA CO. i
Toronto and Montreal {8

In 1852

the manufacture of

“GILLETT'S GOODS” began
in a modest way. 9 A Reputation of
over 50 years now stand back of

Magic Baking Powder.
Gillett's Cream Tartar.
Royal Yeast. Cakes.
Gillett’s Perfumed Lye.

EWAHHIT

& Merchants should recommend food-
products that are produced in clean factories.

To the Grocers of Canada
A
More Prosperous
Year
Than Has Been

and an ever increasing sale of

STERLING
Brand
PICKLES

Made in Canada by—

The T. A. LYTLE CO.

Limited

124-128 Riohmond 8t. W.

TORONTO, - CANADA
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CALGARY'S AIM

IS TO HAVE A POPULATION OF

100,000

IN TEN YEARS

DOES THIS INTEREST YOU, MR. MANUFACTURER ?

Do you want a share of the immense volume of business to be had from a city of this size?
If so, now is the time to place your account in reliable hands.

Calgary to-day is the natural distributing, wholesale and commercial centre for Western Canada,
including Alberta, Saskatchewan gnq Fastern British Columbia.

Do not Delay. Write us Now. Starf the new year of 1907 Right, by allowing us to represent
you in this Great West., We already represent many of the largest manufacturers and
shippers in Canada, United States and other countries, but we are open to make further
connections. \

We will distribute and store cars of merchandise of almost any description. Write us for opr rates.

NICHOLSON & BAIN

Wead Office Wholesale Commission Merchants and Brokers
WINNIPECG CALGARY, ALTA.
8

o

Sh




THE CANADIAN QGQROOER

The Grocer is often judged by the quality of
the Coffee he sells.
The enterprising up-to-date dealer knows

the best and orders Chase & Sanborn’s

High Grade Brands.

Chase & Sanborn,

The Importers, Montreal

Wholesalers. Grocers.

Consignments of

WALNUTS
ALMON DS
FILBERTS

Shelled Nuts of all descriptions to haad. Wire for our prices.

D RATTRAY @» SONS ...

Montreal OTTAWA
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MOLASSES

GENUINE BARBADOES AND NEW ORLEANS.

Barrels and Half Barrels.

THE DAVIDSON @ HAY, LIMITED

Wholesale Grocers, TORONTO . ‘

SELL '

SUNNY MONDAY

to customers and make them YOUR customers.

BANISH
“BLUE MONDAY”

Your stock is not complete
without our new LAUNDRY SOAP

- SUNNY MONDAY

SUNNY MONDAY is made almost entirely from vegetable OUR CUSTOMERS should try it and
oils, with enough ammonia incorporated to make it cleanse avoid the aching backs which cause
quickly and thoroughly, with less rubbing than ordinary ‘‘ Blue Monday ”

laundry soaps.

SUNNY MONDAY

SAVES (ue. rempes. MoNEY

THERE IS PROFIT IN IT FOR YOU
“SUNNY MONDAY BUBBLES WILL WASH AWAY YOUR TROUBLES.”

THE N. K. FAIRBANK COMPANY - - Montreal

is the vinegar good housekeepers are looking
for, therefore the vinegar for you to handle.

For Pickling or Table, it leads !

Have you Tried it?

Suppli’:dA l:i:(c::::lljr'::slbmsg:iﬁfh lai:!)lndi-n w“lTE9 COTTEI‘L & Co" Clmberwe“, S'B’p London’ Eng‘ i
Gor:e : i

1m:at
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THE CANADIAN GROCER

A Happy New Year to All

Thomas Kinnear & Co.
Wholesale Grocers TORONTO and .PETERBOR.O

“Turning over new leaves” is one of the re-
solutions of the season,—you will no doubt
turn over some,—let them be

| Japan Tea Leaves

and you will find it one of the best moves of

the year—-—-

Cultivate the tastes of your customers.
Educate the tastes of your customers.
Sell Japan Teas—

1907¢

The Black Lead to handle in the New Year will be James’ Dome Lead. Gives satisfaction to Customers and saves ‘
Dealers trouble, Sales of this article increase steadily each year. Other leads come and go, but this make
'stands the test of time. The reason of this is quality of goods. ’ |

JAMES’ DOME BLACK LEAD

W. G. A. LAMBE & CO,, Canadian Agents.

e

:
|
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Youns &% SMYLIE'S
7
S
Stick Licorice.

NationalLicorice Go. '

Brookliyn, N.Y.

Toronto Depot, 120 Church Street,
R. 8. McINDOE, Agent.

Montreal Depot, 17 8t. Therese 8t.,
J. M. BRAYLEY, Agent.

VALENCIA RAISINS
That Please

When placing your next order
ask for these Reliable Brands.

“M.D. & Co.” *rgmi
o578 ° :
“w. AbCl” Standard Quality.

4 Cr. Layers,
Selected.
Fine off-Stalk.

They Sell at Sight |

Rose & Laflamme

Montreal - Toronto

M T mmLS

Molasses

We are prepared for

SPRING TRADE

with & splendid assortment of the Standard
Grades:

Extra Choice Porto Rico, Lion Brand,
Cintron Brand, Beaver Brand, &c.

Fancy Barbados Syrup, Choice Barbados
Grocery.

SEND FOR SAMPLES AND PRICES

LIMITED
Halifax, - MNova Sootia
Agents

GEO. MUSSON & CO. - - . TORONTO
JOMN W. BICKLE & GREENING, - HAMILTON
GEO. H. GILLESPIE, - - - LONDON
JOSEPH CARMAN, - - - WINNIPEG

bbb odidid g b

66 KlaUSQS 9

Improved Swiss

Milk Chocolatc

A Good Seller

at all Times
Keep up your Stock F
for the Holiday Trade
You will Require it.
Rose & l:::l-:l;me, Sontrent
ek ks 0 554 b b bbb

'%
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A wagon
full of
good
advice

Our wish
to you for N _\

1907

P “May You Have the
" BEST of EVERYTHING”

There is nothing of their kind that will help you
so much to get the BEST of everything as White
Swan Goods. The best possible advice for the New
Year is PUSH WHITE SWAN SPICES, COFFEES,
EXTRACTS, CEREALS, COCOANUT.

If you have not tried them yet write us
about it,

{ THE ROBT. GREIG CO.,, leltad

TORONTO

TR AN

Greics WHIte SWan Bra

'CAPSTAN BRAND
PURE MINCE MEAT

Package Minoe Meat
Put up in 14 Cross Cases

BLACK JACK

WILL BRING NEW CUSTOMERS TO YOUR STORBE.

2-Ib. Pails, 2doz. in Crate
% “" % “" “"
25-b. Pails.  75-1b Tubs
%5 -Barrels and Barrels.

TRY IT } soLpByaLL

JOBBERS

YORONTO, ONT.

Ask Your Wholesale Grocer for It

The OAPSTAN MFG. CO., Toronto, Ont., Can,

CROWN BRAND CATSU

in Pints and Quarts

GUARANTEED FINEST IN CANADA

Werite for quotations before purchasing elsewhere

CROWN MANUFACTURING COMPANY, LIMITED

9 and 11 Francis Street, TORONTO, ONT

%-1b, u in case.
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EWING'S

you the more so since—

WE ARE AT PRESENT OFFERING EXCELLENT VALUES

WRITE FOR QUOTATIONS

S. H. EWING & SONS

Camp
Counsels.

The invigorating beverage,which
everybody is talking about, is —

Camp

COFFEE

People in the old country have long ago
learned how good it is; people this side
are just learning. Your customers are
ea er to buy “CAMP”—they mean
to make a trial of it. Is your stock
ready ?
R. PaTeErson & Sons,
COFFEE SPECIALISTS, GLASGOW

Agents: ROSE & LAFLAMME
MONTREAL.

EVERYBODY LIKES IT

MINTO BROS. - -

e N O o 5 R

HERBS

If it is anything in herbs you want, we have it.

Sage, Savory, Parsley, Thyme, and everything else in this line. Put up on our own
premises, in }-lb. sealed tins, they are the best on the market. These goods are sure.to please

YOU Wikl BE PROSPEROUS

During the coming year if you sell

“MELAGAMA”

MOTHER’S FAVORITE TEA

We carry a full line of bulk Teas and will be glad to send you samples and quotations, Our prlcel will interest you,

. MONTREAL,

Why I Order
Southwell’s
Jams and Marmalades

By HENRY BOLTON

HINT No. 5

I came fo the conclusion if so many grocers

knew the ‘““so many” good points of South-
well’s Jams and Marmalades then my duty
plainly was to stock up and see for myself.

I found that when I had the goods the enquiries
kept right up, and that on the whole they kept
pace with all my enquiries for Canada-made
goods.

I found, too, that the people who bought *‘South-
well’s” were always good pay, so I never lost a

cent on debts.
(To be continued)

FRANK MAGOR & CO.
MONTREAL

Are Canadian Agents for 6&
SOUTHWELL'’S JAMS anp MARMALA

SEE PRICE LIST IN BACK OF THIS ISSUE

TORONTO

WADE WiTH
AT 18 DELIE

ICMIUIST
|EDINBUR

Our
gives wr
delicious

Rec
outings.

The
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B O BRranD
OUR ANNUAL TEA SALE

BIG VALUES

GOOD TIME TO BUY. GET YOUR GOODS NOW AND GET THE CHOICE.

PHONE 596. FREE TO BUYERS.

BALFOUR, STYE & CO.,

Wholesale Grocers, HAMILTON

“BDINBURGH'S PRIDE" || W- %, MERRIMAN

WHOLESALE GROCER
Il evervsorTLE OF \. ST. CATHARINES, ONT.

g L] 3 3 SPECIAL NOTICE TO THE TRADE:
sy‘ I Ilnston s \ I wish to announce that from this date on I will be the wholesale distributor
of the celebrated International Stock Food Co.’s lines in the terri-
toryron the Niagara Peninsular, lying south of Hamilton and east of Brantford
“Ed.nb h” to the Boundary. The International preparations are in great demand at this
l urs time of year and dealefs would do well to have a large assortment on hand for

the Fall trade. My representative will call on you at any time with full par
tig@llars. Thanking you for past favors,

COffee Essence . H. MERRIMAN.

WHAT INTERNATIONAL STOCK FOOD WILL DO FOR YOU

International Stock Food will pay you a quick and sure profit the year
around.

does credit to the makers and the city of
production. Every bottle gives satisfac- £
tion and helps to create further demand. International Stock Food will advertise your store and bring you new
Our ESSENCE OF COFFEE AND CHICORY "'d:' e e R L e
. nternationa ocC 00 w prove ¢ best selling an est adver-
dg‘r'es' Wond;rfu:i v:lue. One I{Ottle makes 40 cups of tised specialty line you ever had in stock.
elicious coffee fit for any connoisseur.
Are you In business to make money ?
Recommend it for camping parties and Summer $ $

outings, It always pleases. Write to W, H. MERRIMAN, ST. CATHARINES, for the best money-
making proposition of the year.

|3 [ ; A beautiful colored lithograph of Dan Patch, 1.55 and Creseus, 2.02%4,
E hos s mln on & o making a fast mile, will be mailed, absolutely free p ge prepaid, to any
. o grocer In$e above-mentioned territory who writes to W. H. MERRIMAN

telling whigre he saw this advertisement. Grocers in other parts of Ontario
:DINBURGH address '

Agents—W, B, BAYLEY & CO. INTERNATIONAL STOCK FOOD CO.
Cor. Churoh and Colborne 8ts., Toronto. TORONTO, CANADA

EDINBURCH)|

2 = et - - s - e ron e e
e . i e Ao PP ) AP Ttk svenms:
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Currants
Currants
Currants

GREECE’S FINEST PRODUCTIONS :

HAYCASTLE, OLYMPIC, PARADISE,
MINERVA, ATHENA

OUR SPECIALTY is CURRANTS. The best
growers in Greece—from the best districts in Greece—
supply us. Qur goods are about ’{c. per pound higher
in price, and one cent per pound better in quality—but
it pays to buy QUALITY. Poor currants are always
dear—ever think of it? Qur travellers will tell you.
We are the largest dealers in currants in Canada.

W.H.GILLARD & CO.

HAMILLTON

Wholesale Grocers Importers of Fine Frults

s

CANADA’S STANDARD

FOR

REFINED SUGAR

Manufactured by

THE
CANADA SUGAR REFINING CO.

LIMITED
Montreal

1907

& PRO_SPEROUS NEW YEAR TO ALL

THE FIRST THING TO DO IN THE NEW YEAR

Get our Prices, then

FIGURE ON MONTREAL, QUEBEC AND SHERBROOKE FREIGHTS
TO YOUR TOWN

T.A. BOURQUE & CO., Wholesale 6rocers, Sherbrooke, Que.

Diamond Brand
Maple Syrup

Pure Fruit
| Jams

Twin Block

Pure Maple Sugar

Sugars Limited, Montreal

Pure Fruit
Marmalade
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New Year, 1907

Our travellers will resume their trips on the 2nd inst.

They cannot start in everywhere first, so if they have not advised

they will see you as soon as you would like. Remember we are

here at, your service and can be reached on long distance 'phones
Nos. 452 and 1265, and pay all 'phones for orders.
Our men will have an attractive range of goods to offer, and

some special values consequent on our recently having taken

stock.

'JAMES TURNER & CO. unre

HATIILTON

To All

We Wl sh - f,.

A

Bright and Prosperous

PUTZ TRIPLE EXTRACT

METAL POLISH

LIQUID and PASTE

For polishing all kinds of metals ‘“ Lion ”
eW ear. Brand Putz Triple Extract Metal Polish

has no equal. Gives a lasting lustre. Put
up in liquid and paste form. Has a ready
sale. If not in stock send a postal for ex-
ceptional terms. Something that will give

Wholesal

English Embrocation Gn.,

37 East Front St., anomn Montreal, Quebeo
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" TRAVELLERS AND THEIR SPARE TIME

Some Suggestions for the Improvement of it—The Note Book— Learning
Languages—Savings Bank for the Small Chang_e of Time.

~ ————

e

“The first thing a commercial travel-
ler should do is get the confidence of the
people he wants to sell to. If he can
do that the orders will come all right.”’

This was told the Grocer by one of
the most successful grocery travellers
operating out of Toronto, A. J. Chalue
of H. P. Eckardt & Co. For the bene-
fit of the men starting on the road it
is given here, and some of the ‘‘hogs”’
may find it good to ruminate on be-
tween stations.

The profitable use of spare time is a
subject of interest to every one ambi-
tious of success. Calvin 1. Wilson,
writing in The Sample Case, says of it :

The commercial traveler’s leisure dif-
fers from that of men located at home.
He who lives in one place has the ev-
enings in his house or in his office ; he
has hours that he can count on. The
travelling man’s unoccupied seasons are
in small change, waiting for trains, or
og railroad rides or buggy trips across
cBuntry or in his hotel room.

Yet he has many unemployed minutes,
which in a week make hours, as dimes
and quarters make dollars. What can he
do with these that they may count for
something in his success ¥ He can do
many things, according to his tempera-
ment, health, stage of culture and ecir-
cumstances. No detailed rules will suit
everyone, but general suggestions may
prove helpful and each can pick and
choose according to his situation. If
one does not have a surplus of energy
if he has to save up his vital forces in
order to eoncentrate them when in
action, it behooves him to seize the idle
moments for rest, to sit still in the de-
pot, to doze on the cars, to retire early
to his hotel room. Yet even many of
the less well-equipped men physically
might be benefited by change of mental
occupation, according to the present be-
lief that what we often need is not so
much repose as the exercise of an-
other set of faculties.

The men with reserves of energy may
again be divided into two classes, those
who learn chiefly through their senses
and such as learn partly by means of
reading. The man with a markedly ¢b-
jective mind, who reads principally ¢in
the book of men and nature might be
diverted from his proper method by ad-
vice to become a reader of hooks and a
student.

We have the impression that traveling
men, as well as many others, lose much
by often failing to have in their pockets
notebooks for ideas, suggestions, plans.
Oliver Wendell Holmes said : ‘““No man
ever yet caught the reins of a thought
save as it galloped by him.”” It is an
invaluable praetice to have at hand
blank book and pencil, and to get into
the habit of seizing the reins of thought
as they gallop by. Many of these, per-
haps most of them, may prove worth-
less or impracticable, but in any ecase
you have the ideas written down for
examination and secrutiny at leisure.
The man with the notebook will soon
find he is having more bright ideas than
came to him formerly. Then he pre-
serves the facts that come to him by
the eye or ear for inspection ; he is not

trusting to memory which may fail to
bring back accurately what he wants
when he wants it. The notebook habit
causes him to put his ideas into some-
what better shape than if he leaves them
unformulated and floating in his mind.
The notebook helps him to learn the
value of his own thoughts. It gives him
a record also of his own ponderings and
experiences that may have in the future
a larger value than he now perceives. If
he saves his thoughts thus, records his
observations, while waiting for trains
or shut in his hotel room and studies
these jottings, he will probably find
some diamonds among the pebbles. He
may have jotted down in two minutes
the idea that. proves the germ of a
larger future. In times when no new
ideas come, the moments may be well
spent in looking over the notes already
made. Such a course soon comes to
have an interest of its own and is a
pleasant occupation. It takes away the
feeling of wasting time and the spirit of
impatience at delays.

There is another line of mental effort,
for which odd moments may be utilized,
the result of which may be of especial
value to traveling men who are able to
follow it. This is the learning of a new
language. No one needs to be more
than reminded that in such a country as
ours with its mixed population the
knowledge of other languages than Eng-
lish is of every-day value. This is true
particularly of traveling men, many of
whom are carried by their business into
communities where German is common-
ly spoken. One may be sent by his firm
into the French-speaking portion of
Canada or lLouisiana. His employers
may require a man who can talk with
the Mexicans in their own tongue, or go
into the settlements of the Swedes or
Norwegians. His house may have ex-
tensive plans that reach out over
Europe. In any of these cases the man
who is already equipped with a working
knowledge of German, French or Span-
ish may get the plum of the mission.
Being able to do what the majority
cannot do, he gets a better salary, and
if sent abroad gets foreign travel thrown
in

Spare minutes tell wonderfully in the
acquiring of a new language. The mind
comes to it as a change and so with
fresh interest. The little learned in a
fragmentary way gets in time to be fix-
ed in the memory. Of course some men
have no faculty at all for new languages
and such, after a fair trial, will have to
limit their sphere of business to the peo-
ple who talk their native tongue. But
after all, most men can do far better in
learning another language than they
think at first thought. Nearly any one
can get a speaking acquaintance with
German, French or Spanish, if he sets
himself about it in the right way. A
beginning can be made by the use of
such little books as are to be gotten in
almost any book store. These appear
under some such titles as “How to
Speak German Without a Teacher.”” Any
librarian or book dealer can give the
information. Something at least may
be acquired in this manner and such a
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book may be earried about and conned
anywhere at odd times. few weeks of
this study will bring a man along to a
point where he will see what further
help he needs. If he can be in one place
long enough to get the assistance of a
teacher, so much the better. He may
in some cases be able to get in touch
with night schools or the classes in lan-
guages in the Y.M.C.A. Presently he
will be reading German or French books
on his journeys and talking in these
languages on his travels to any who un-
derstand them. In due time through use
of spare time, he will be equipped for
a wide field of employment.

The ambitious traveling man who has
gotten a working knowledge of one
foreign language will not be likely to

stop there. 1t is a general experience

that the learning of other languages be-
comes much easier after the first one.
As is well known, all classes of people
in Europe think little of knowing sever-
al languages beside their own ; of course
they often have the advantage of hear-
ing these spoken around about them.
Yet what is done by unschooled Euro-
pean peasants ought to prove simple for
as bright men as American commercial
travelers commonly are.

Reading with a purpose, for some def-
inite end, is of course, a universally de-
sirable use of spare time. This may or
may not be apparently of immediately
available import, yet may further us
greatly. President Roosevelt has stated
that he is fond of reading in his leisure
hours the history of the dismemberment
of the empire of Alexander the Great.
This seems a rather remote subject from
American politics ; and yet the complet-
ed record of the causes and changes that
disintegrated one of the greatest em-
pires of ancient times afford a picture
in which to study the perils of modern
society. The statesman who is familiar
with these stories of the past is better
able to understand and forestall the
dangers of America. Cecil Rhodes, the
great empire builder of South Africa,
was a constant reader of Gibbon’s ‘‘De-
cline and Fall of the Roman Empire,”’
and doubtless thereby had his mind en-
larged to understand the scope of the
problems of the British Empire.

The intellectual horizon of the travel-
ing man, whose aectual business of sell-
ing goods may seem quite disconnected
from general knowledge, will unquestion-
ably be widened by the reading of his-
tory, for example. The wider and
stronger his mind, provided he does not
sink into a book worm, the better he
can do business. He will have a clear-
er and saner judgment. When reading is
connected with daily activity there is
little peril of its making men impracti-
cal. Roosevelt is one of the best read
men of the day and his scholarship has
not impaired his practical judgment.
The traveling man might well read all
American history to advantage. He
might take up an elaborate history of
business from its beginning to its pres-
ent developments. Still better, if he
aims at culture, would it be to plan a
course of reading such as would ecover
all the most important subjects, history,
ethies, political economy, finance and so
on. At the end of a few years, by use
of spare time alone, he would have furn-
ished himself with all the general facts
that any man in any occupation may
have gained. He surely should guard
against feeding his mind exclusively
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with the very interesting but serappy in-
formation to be gotten irom newspapers
and magazines; such reading will at
most afford but a superficial knowledge
of anything.

If one has a particular bent, he should
follow it if it is along lines that prom-
ise development. The man of inventive
turn may, in his odd moments, note and
work out some needed invention. The
man of mechanical mind certainly might
find pleasure and profit by searching the
world as he goes about for the things
that are needed or that can be improv-
ed. Another man has a turn for mathe-
matics ; if he has, he possessses a gift
that, Wworked constantly and to its ut-
most, may at any time bring forth fruit
to his great advantage. We are told
that Mr. Hughes, the governor-elect of
New York, takes with him on his vaca-
tions books on mathematics and such
works as Kant’s Philosophy. When he
had the investigation of insurance mat-
ters on his hands, his great skill in
mathematies served him well. It seems
a long way about for a lawyer to spend
time on mathematics and philosophy;
yet mathematies in this case, as in
many another, worked directly into his
practice and Kant’s Philosophy doubt-
less kept him in touch with noble views
of human life, and with processes of
pure reason. Likewise, the commercial
traveler may find any real study while
in his leisure. The improvement of mind

. will certainly serve him and the particu-

lar knowledge may at any time fit into
a place in his work.

There are still other men who are
travelers who have in them, perhaps in
an undeveloped state, the gift of writ-
ing for the press. The leisure of such
may be well employed by writing of
their interesting or unusual experiences
for the newspapers or magazines, or pre-
paring material for a book, a story, a
novel, or a volume on business or on
their particular kind of work. Many
writers would think they had a gold
mine 'if they were in possession of the
impressions and experiences of such
commerecial travelers as have long made
their rounds over a great scope of coun-
try.

Reading for relaxation has its fit
place and seasons and the commercial
traveler requires, at least at times, to
get away from the actual world into the
realm of romance and of poetry and he
does well to permit himself the privi-
lege within reason. He surely ought
besides to equip himself with some of
the vital books that impress the princi-
ples of sound faith and wise living. He
cannot afford to be without a strong
grasp on the truth and his spititual re-
lations and duties. Otherwise, the spare
moments will be the seasons of depress-
ion and of darkness. The man who is
brave in the actual contact with men
and with business is apt to feel un-
nerved and cheerless in the idle hours.

“'Tis not in the battle nor in the
strife

We feel benumbed and wish to be no
more .

But in the after silence on the shore

When all is lost us but a little life.”

In the lonely times, in the lull of the
battle, we need anchorage and hope and
falth: He is wise who, at such times,
has in his grip a book that will re-
kindle his soul and show him the great

.in Saltford, just

JHE CGANADIAN GROCER

truths that remain and are the same
both when we are glad and busy and
when we are listless and solitary.

The opportunities for exercise and im-
provement of health in odd moments
should not be overlooked. On journeys
Talmage used to get off the train during
its stops and walk briskly up and down
the platform for a few minutes. When
he was lecturing, he would take a street
car line from his hotel to the country
and treat himself to a five or ten min-
utes” run. The commercial traveler who
has ten minutes wait at the depot can
step out into the open and fill his lungs
with fresh air or snatch a brief walk for
a few squares. The spare minutes of
each day will do much to invigorate him
if he seizes them.

oo

BUSINESS MEN IN
MUNICIPAL LIFE

No. 7
[
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J. T. Goldthorpe, better known in
Huron County as ‘“‘Joe’” Goldthorpe, is
proprietor of the fine brick grocery store
across the Maitland
River from Goderich. He has been doing
business here now for fifteen years, sup-
plying the bulk of the village require-
ments and doing a first-class farm trade.
Since the C.P.R. contractors have been
operating at this end of the Guelph &
Goderich, large gangs of workmen are
generally quartered in Saltford, and
some of this trade comes the way of
Mrf Goldthorpe. Some years ago the es-
tablishment was destroyed by fire, with
little or no insurance, a shock from
which few men would have been ener-

J. T. Goldthrope, Goderich.

getic enough to recover completely so
soon. At that time the present brick
store and residence was built, and it is
now quite equal to most of those found
in large towns.

Mr. Goldthorpe was elected in Janu-
ary last to a position at the Council
Board of the town of Goderich, al-
though really a unon-resident, and need-
less to say, he is ‘‘one of the best.”” He
has built a large number of houses in
Goderich ; there was a time when some
people gave their address as ‘‘Gold-
thorpe’s Row,” but nowadays nobody
would know just which “Row.” J. T.
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is Vice-President of the Goderich Plan-
ing Mills Co., Limited.

Mr. Goldthorpe was for several years
collector for Colborne Township, and is
still Treasurer of that municipality. As
Manager of the Point Farm Summer Re-
sort, he is well known to a large clien-
tele of visitors from points near and

far-off. Councillor Goldthorpe is Gen-
eral Manager of the Maitland River
Power Co., a company who purpose

harnessing the Maitland River, and
whose bonds were on July 7th of this
year guaranteed by the town of Goder-
ich to the amount of $150,000. This con-
cern is closely connected with the On-
tario West Shore Electric Railway Com-
pany who hold a charter for the con-
struction of an electric road from Sar-
nia to Owen Sound, with a belt line
around most of the important Huron
Countv points. Several citizens are in-
terested in both companies, and it is
obvious that their interests are closelv
connected. Mr. Goldthorpe, with others,
is convinced of the great possibilities
and ultimate success of this project, and
indeed the future prosperity of Goderich
is bound up in their success in no little
measure.

As another evidence of public spirit,
Mr. Goldthorpe has just been putting his
shoulder to the wheel in aid of the God-
erich Wheel Rigs Co. and the Jackson
Mig. Co., two new Goderich industries
which the townspeople almost unanim-
ously voted to aid, on Saturday, Nov.
10th.

With all these varied interests, Mr.
Goldthorpe finds it necessary to be fre-
quentlv absent for long periods from his
store, but he has a capable manager in
the person of his daughter, Miss Alma,
who has long been the buyer of the es-
tablishment. It is worthy of notice
that the younger comunercial men never
shirk the long walk to Saltford over
the Goderich hill.

A DAINTY GREETING.

D.. J.:Rattray, of D. J. Rattray. &
Sons, Montreal, sent to his friends a
very pretty Christmas greeting in the
form of a card brochure. The front
bears the word ‘‘Greeting’” in gold and
mother-of-pearl, framed in gold and sus-
pended from it by gold chains the let-
ters, also in gold, “XMAS.” An initial
“R” in gold at the right hand corner
and two diminutive bows of blue rib-
bon completed the decorations. The in-
terior inscription was

With Best Wishes
for
A Happy Christmas.

HAMILTON'S PRIDE.

Probably the finest window display
cver seen in Hamilton was that made
by Bain & Adams, the leading King St.
E. grocers. In their two large show
windows were most temptingly display-
ed seasonable fruits and table delicacies,
the large space above being completely
filled with artificial grape-vines hung
with luscious looking bunches of grapes,
illuminated with tiny electric bulbs.
Bain & Adams conduct a model grocery
and cater to the finest trade in the city.
A Windows WYNN

A. P. Tippet & Co.’s Toronto office
has been removed from 204 Front St.
East to the Canada Building, 84 Vie-
toria St.
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? TRAVELLERS' BANQUET BOARD

Canadian Association Members Sit in ior a Jolly Time—Some Inspiring

ot Speeches—How a Traveller May Improve His Time.
{ The Commereial Travelers’ Associa- toast of *‘The Commercial 'fravelers’
t tion of Canada held a banquet on Wed- Association ol Canada’ was replied to
nesday, 26th December, in the Temple by kK. lielding, treasurer, 'Lhe boys
: Building, Toronto. About 250 apparently appreciate the serviees ren-
4 sat down to enjoy the good things aered to the association by Mr. i“ela-
; provided. President Thos. McQuillan, 1ng as he was received with cheers and

than whom no more popular presiding
: officer ever graced the cehair. officiated.
The entertainment was one gotten up

i by a special  committee under the
i charge of W. .J. Hopgood, the mover of
i this special exclusively travelers ban-
i quet, and he and his fellow workers are
i deserving of the highest praise for their
f

i

|

|

|

I

1
J. W. Wood
Vice-President, Gordon, MacKay & Co.
: work and the suecess of the first really
travelers” bhanquet.

{ President MeQuillan  proposed  the
: toast of The King, which was drunk

with enthusiasm, and the rendering of

the national anthem demonstrated that

the travglers were not only loyal citi-

zens, but possessors of magnificent

voices. The leading Toronto choirs

could be materially strengthened by the
i acquisition of - some of them.

A song by Mr. Beatty, ‘“Rule Brit-
tannia,”’ preceded the second toast of
““Canada.’’ to which Mr. Hopgood res-
ponded. This gentleman is one of the
best known travelers and workers for
everything that is good for the as-
sociation. is a fluent and eloguent
B speaker and did his subjeet and him-
self eredit,

The Man With the Wad.

After the rendering of The Maple

Leaf and a song by Mr, Brownell, the

flattering remarks rererring to the fact
that ‘“He was a Daisy.”” Briefly, but
ciearly and convineingly he referred w
tie splendid position ovceupied by tne
C.1.A. to-day. He brought out the fact
that the death rate of the C.T.A. was
lower than that of any straight line
msurance company in Canada. Dur-
ing the past seven years, they, the tra-
velers, had paid out to the widows and
ciphans of their fellow travelers, $240,-
127 besides gxpending $6,097 out of
the special relief fund. His recital
of several instances where unfortunate
travelers and their families had been
relieved from want and distress, im-
pressed those present feelingly, and his
appeal to the boys for their individual
dollars towards the fund will no doubt
be productive of more material for re-
lieving suffering.

A song by Mr. Barnard, ‘“The Sea
is my Sweetheart,”” wag well render-
ed. Ald. Joseph Oliver proposed the
toast of ‘“The Commercial Travelers’
Mutual Benefit Association of Can-
ada,”” ecoupling the names of S. R.
Wickett and Harry Goodman and pre-
sident Jos. Taylor with it. These gen-
tlemen all did justice to their subjeet
and as all of them had heen active and
cnergetid workers in ‘the C.T.M.B.A.,
they were able to give their fellow tra-
velers important and satisfactory news
and statisties. The popular. hig and
jovial Solly Walters rendered a song
‘““Love’s Magie Spell’’ so satisfactorily
that an eneore was demanded. This
response wag the favorite ballad, ‘“On
the Kankakee and the Kokomo.”’

The toast of ‘“The Wholesale and
Manufacturing Interests’” was propos-
ed by President MeQuillan and res-
poended to by J. N. Woods, managing
director  of Gordon Mackay & Co.,
Limited, wholesale dry goods, and Thes.
Kinnear, of T. Kinnear & (‘o.. whole-
sale eroecers. and John F. Ellis. of
Parber & Ellis Co.. Timited. The re-
plies of these gentlemen were punectu-
ated with a cornet solo by Mr. Jen-
ner, song by Mr. MeGregor, “El
Randolero.””  and ““The Dear Little
Shamrock,” and character songs by
Will White.

A Time Saver.

Mr. Woods’ remarks were of a char-
acter to impress every traveler present
with the dignity of his calling and the
great possibilities for advancement of
the commereial interests of our great
country. He impressed upon every
traveler the necessity of occupying his
many  enforced hours of idleness
through delayed trains, waiting around
for customers to view samples, long
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railway and-water trips, the long be-
tween-seasons warehouse hours, ete.,
taking a course of study of good read-
ing, etc., and in every way to study all
things pertaining to his business. As
an instanee of how much time a tra-
veler has for speh improvement he
mentioned that he had crossed the At-
lantie on buying trips ninety times and
a ealculation showed him that he had
in these trips spent about three vears
of his life, as long as a graduate of a
university spends in securing his de-

Qree,

My. Woods was pleased fto see so
many young faces ‘among the travelers.
This was the day of the young men and
lie impressed upon them the importance
of the great opportunities presented to
them in every branch of trade and com-
merce. The history of the world shows
nothing greater in the way of progress
and development than that whieh is

Lewis Howard, the New President.

g.ing on in Canada to-day. He also
advised against the ‘‘get-rich-quick’’
policy, gambling in stocks, mining
shares, ete., and urged them to study
the great responsibilities of their day
and time, and asked them not to forget
that times of great opportunities were
times of great responsibilities. “Our
country is in the very flood tide of pros-
perity, but the higher that tide rises
the greater will be the amount of com-
mercial wreckage left in its wake when
it recedes.”” It was his opinion that
the Boards of Trade and the Commer-
cial  Travelers’ Associations could
work hand in hand on many matters
of mutual interest. The transporta-
tion question was one that should he
taken hold Mem in eonjunetion
with the Boards of Trade, as it affected
them mutually. Fire insurance was an-
other subject every traveler could use
for the good of his customers and em-
ployers by offering suggestions as to
protecting himgelf and his employers’

interests
address
ing and
had wor
through
times, ol
house. w1
position
Canada’s
was a Vv
what a )
in this e

Mr. K
remarks
portance
abhout th
in the lc
may lose
the loss 1
customer
out that
him. Le:
them tho
emphatie:
selling. |
on your ¢
a herring
sale.”” M
upon the
selling go
thirty ye:
‘most unb
customer
ing a sal
case—it s
nothing m
He didn’f
was not 1
on the pi
conveyed
in the end

Mr. Elli
ing: interes
of the !
members (
ways hear
work they

Mr. Rie
acceptably
his  troupe
recruited
velers pret
and ‘soul 1
German B
do resistay
thunders «
ented lead

The toas
W ovee reseon
of the Dom
Montreal.
Associatior
conveyed t
news that
liad promis
able Trave
““The Ladi
Baker and
as bhecame
was briefly
business n
representing
(Co., Limitec
als, and M
velers' mag




interests at the same time, Mr. Woods’
address was the feature of the even-
ing and coming as it did from one who
had worked his way up by hard work
through all the stages of good and bad
times, on the road, ‘and in the ware-
house. until he had reached the eminent
position he oceupied to-day in one of
(Canada’s greatest dry goods houses.
wag a visible and living example of
what a young man and traveler ean do
in this countrv.

Tell the Truth, Boys.

Mr., Kinnear endorsed Mr. Woods’
remarks in toto, emphasizing the im-
portance of a traveler telling the truth
ahout the goods he sells. “‘It pays
in the long run.”’ he said. ‘“‘and you
may lose an order now and again, but
{he loss is only a temporary one. Your
customer will come back when he finds
out that you have dealt honestly with
lim. Learn to know your goods, study
them thoroughly so that you can speak
emphatically and authoritatively when
selling. If you are thoroughly posted
on your goods no competitor ean draw
a herring across the track and kill your
sale.”” Mr. Kinnear also laid stress
upon the improvement in the system of
selling goods. Tt was different now to
thirty years ago when it was the al-

most unbreakable custom to take your

customer out for a drink, before mak-
ing a sale. The reverse is now the
case—it seemed to him that this was
nothing more or.less than buying trade.
He didn’t believe in buying trade, it
was not necessary, Superior knowledge
on the part of the traveler, properly
conveyed to his customer, will win ouf
in the end.

Mr. Ellis spoke for the manufactur-
ing interests and as a life-long member
of the C.T.A. and one of the charter
members of the association he was al-
ways heart and hand with them in the
work they were doing.

Mr. Rice rendered a sea song very
acceptably, after which Ed. Burns and
s troupe of professional mfusicians,
recruited from the ranks of the tra-
velers presented in character the rock
and soul moving. ‘““The leader of the
German Band.”” This was the ‘“niece
do resistanee’’ of the evening and
thunders of applause greeted the tal-
ented leader and his assistant artists.

To the Sisters.

The toast of the ¢‘Sister Societies’’
weo yesnonded to by Mr, J. H. Morin.
of the Dominion Travelers’ Association,
Montreal. W. T1. Gray, of the Western
Association (Tondon, Ont.). Mr. Morin
conveyed to those present the pleasinge
news that Premier Gouin, of Quebec.
liad promised to repeal the objectior-
able Travelers’ Tax in that pasurines
‘“The Ladies,”” responded to hy R. L
Baker and Mr. Charles, hoth eloquentiv
as became the subject. ‘‘The Press’’
was briefly replied to by W. H. Seyler.
business manager Canadian Grocer,
representing  The MacLean Publishing
(0., Limited, publishers of trade journ-
als, and Mr. Briggs, of the new tra-
velers’ magazine, ““On the Road.”’
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Excess Baggage Checks.

Harry Goodman’s little story of the
Ottawa young lady visiting in Toronto
was mueh enjoyed. The young lady in
question attended a society ball in To-
ronto, and was there introduced to a
gentleman, a commercial traveller, a
fine, polished man of the road. During
one of the pauses of the dance  the
young, lady asked him what his profes-
sion or business was, she. from his ap-
pearance and style, judged him to be a
banker or lawyer. He said, ‘‘1 am a
commercial traveller.”” Oh, dear, she
exclaimed, quite shocked, ‘¢ Why in Ot-
tawa they do not allow commercial tra-
vellers in the best society.”’” ‘“Well.
neither do they here,”” he answered.

The number of bald young men at the
feast was a noticeable feature. The

worries of business and the strenuous
times are very trying.

It was the first Travellers’ Banquet,
travellers as speakers and entertainers.
and being unique by the absence of
imported politicians and
speakers,

professional

after-dinner established a

E. Fielding—thejMar With the Wealth.[_

e . - V_‘;a»‘ S (ar
happy precedent. The speaking was of
a high order and purely ‘‘among the
boys.”’

Mr. J. W. Woods’ speech was a mas-
terly effort and delivered in a manner
that could not fail to impress all. As
2 post prandial speaker, he should cor-
tainly be classed in the front rank of
Toronto’s best.

It was with regret that the travellers
learned of the illness of Lewis Howard,
President eleet for 1907,

Solly Walters and ‘‘Marguerite’’ were
popular among the boys. Solly’s beam-
ing eountenance and deep, strong voice
made the affair additionally enjoyable.

The idea of TFielding being ¢n
Daisy,’’ seemed to tickle‘a few of the
end table guests. They couldn’t stop
singing it.

‘“Next year this hall won’t hold the
boys at the banquet,”’ remarked a num-
ber of travellers. Hopgood is a hustler,
and he struck the right men to work
with.

Dip down for that Dollar for Field-
ing’s Relief Fund, boys. You’ll' never
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wmiss it, and your brother’s family will
thank you.

Adviece to the Committee for next
year’s banquet ‘*Don’t forget the Trade
Press,”” it works for you and with you.
It is always talking business, so are
you.”’

Happy New Year. -

NOTES.

J. Bermak, grocer, Winnipeg, has sold
out.

J. A. Hopkins, North Dovercourt, is
dead.

Jules
dead.

F. W. Davidson, Sussex, N.B., is sell
ing out.

The stock of (. Keyes, Lariviere, has
been sold.

[.. R. Larose, Hull, has sold his stock
to H. Brouse.

E. Menard & Fils, grocers, Montreal,
have dissolved.

E. J. Boucher has opened a new store
in Fort Frances.

John Meclver, grocer, Winnipeg, has
disecontinued business.

Toby & Sons, general
Tara, Ont., have dissolved.

Darche & Darche, general merchants,
Sawyerville, have dissolved.

The assets of S. Coplan, grocer, St.
Johns, Que., have been sold.

The business of A. Acton, Kempt
ville, Ont., is offered for sale.

The stock of . B. .Jlulius’
store, Winnipeg, has been sold.

J. E. Cochran, of J. E. Cochran &
Co., grocers, Winnipeg, is dead.

Mrs. A. H. Smith, Tilbury, is adver-
tising her general store for sale.

Wightman & Burgess, general mer
chants, Moosomin, have sold out.

R. D. Read & ('o., general merchants,
Wawota, are retiring from business.

D. Aumond, general merchant, Mont
cerf, Que., is succeeded by A. Lafrance.

V. W. .Johnson, general merchant,
Rossburn, has sold his Seeburn branch.

Anna B. Hoaglin, general store, Ta-
ber, is succeeded by A. B. lloaglin &
Co.

Chevalier & Pollock’s general store
at Gull Lake was recently damaged by
fire.

A. R. Fleming, general merchant, of
Erwood, Sask., has moved to Etiom-
ami.
~ Hinton & Co., of Emerson, are clos
ing their branch general store at Ridge
ville.

Cowan & Clark are advertising their
general store at Winchelsea, Ont., for
sale.

A. Vaudette, general merchant, Rock-
land, Ont., is succeeded by F. Pro-
vost.

Mrs. Annie (N. R.) Sivart. grocer,
Vancouver, is succeeded by William Web-
ster.

Wiceins & Gray, Marmora, have dis-
solved, and H. C. Wiggins will eon-
tinue.

Rosner & Brownstone's general store

at Plum Coulee was recently damaged
by firef

Clouticer, grocer, Quebee, s

merchants,
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EFFECTIVE WINDOW DRESSING

What Can be Done With a Package Tea—The Art of Sign Writing—Some
Arguments in Favor of the Use of Cards.

MODEL TEA DISPLAY.

Whitehead & Huether, Walkerton, are
the proprietors of the window shown in

‘the accompanying illustration and if

anyone wants our candid opinion we
would say it's a pretty nifty window.
This picture is not used to advertise
Ludella tea but to show what a neat
and attractive display can be made in
using a single window with a single
line. The lattice work background
which has much to do with the general
effect is made of white tape. The tea
table, the two plants, everything seems
to just fit. The eard too is right. It
says just enough and is neat as a pin.
The man who dressed the window has
ideas and we would like to have his
name to give it here. He deserves cred-
it. We should have had the name, too,
but the photograph was handed to the
Grocer by John Chanes, president of
the Drummers’ Snack, and these exalted
personages are so apt to forget some
things.

\
D

ON THE ART OF TALKING BY
CARDS.

In the writing of price-tickets and
window-cards, proportion is a point of
great importance. A scantily-filled win-
dow space, and a card of gigantic size
drawing attention to it, is, to say the
least, poor policy and in bad taste.
Even in a well-filled window a large
card is very often out of place. In the
first ease the card is making a splurge
about nothing, and in the second it is
crowding the display, or unnecessarily
repeating statements which the goods
are placed on view to make for them-
selves. A large card, jammed with wise
remarks, and cataloguing the goods dis-
played, may in some cases prove effect-
ive, but much oftener a card bearing on
it some short, striking fact, is the one
which should be used.

Along certain lines generosity is a
good point in a card. A proper allow-
ance of margin is essential to a good
appearance. A ecard recently displayed
in the window of a large city store
had all the final letters cut off by the
right hand edge of the pasteboard. This
might not necessarily typify meanness
in the character of the proprietor, but
it shows at least a carelessness which
the consumer does not like to see in the
man who handles the greater part of
his food supply.

There is reason in all things. You
don’t want a eard which is so much in
evidence that it spoils the display; never-
theless you want one of such size
that the wording upon it will not look
crowded. In other words, don’t try to
say too much and the card will not need
to be over large.

SOME SIGN ARGUMENTS,

Here are some good arguments for the
use of signs, from a folder issued by the
Martel-Stewart Co., Montreal :

Signs say something.

If they are good signs, made in the

right way and placed where they will do
most good, they tell their message to
receptive minds.

To be good, a sign must be neat and
attraetive.

It need not be elaborate, in fact the
most simple signs are usually the most
effective. The people who pass your
door or stand hefore your counter may
or may not have time to admire art.
But they will certainly take time to

feel that they have been defrauded of
their just dues,

It pays to put prices on all goods dis-
played, and to exhibit a small sign tell-
ing something about the goods,

It pays to tell the public about your
business —repeatedly, persistently —by
signs.

If 'yours is a ‘‘money-back’ store,
say so just as frequently as possible—
by signs.

If your policy includes this or that or
any other commendable principle, come
right out and proclaim it by a sign. It
always pays.

If you are conducting a sale, tell the
reasons, tell the prices, tell everything
—by signs.

An Artistic Tea Window.

read terse, pointed, pithy words of wis-
dom presented by a clean-cut sign.

Signs pay because they say something,
and say it in the most direct and
forcible way.

Whether it is a bevelled plate - glass
sign, suspended by gilt chains in a win-
dow; or a dignified and prosperous
looking brass sign; or an enamelled
sign, or an eleetric sign, if it tells
its message plainly and is clean and at-
tractive in design and execution, it will
pay.

People want to know things. If they
see a window display of goods, with no
sign describing or pricing them, they

22

Signs make the difference between
business success and business failure. A
professional man without a fitting and
appropriate sign beside his door is seri-
ously handicapped. A merchant with-
out the right kind of signs outside and
inside his store is doomed to dis-
appointment—if not disaster.

Signs pay because they are the most
direct medium of thought transferrence.

You must tell people about your busi-
ness. You must show them that you
are alive and on the lookout for new
ideas, that you are doing your level best
to serve them well.

Signs will do this.
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Business Management.

By HOWARD R. WELLINGTON.

This Closes the 8eries of
Articles on the Subject of
Book-keeping.

In order to show how the surplus in the business is
made up, a statement of Assets and Liabilities is shown
herewith. It would be interesting for the merchant “to
have the items on these statements arranged in the same
order for each year or period and comparisons could then
be made periodically with previous years to ascertain the
condition of the business from time to time.

As previously stated, when an account has a debit

In addition to the above mentioned Assets and Liabili-
ties is the proprietor’s capital account, which is treated
as a Liability. J. M. Russill, personally, and his busi- |
ness are not the same, that is, J. M. Russill has invest-
ed money in a business and the business owes him, there-

fore, the capital account of his business is a Liability of )
the business. \L/
This is the last of the series on book-keeping for The
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balance it must be one of two things—an Asset to the
business or a Loss. When there is a balance at the credit
of an account, it must be a Liability or a Gain.

Cash, accounts receivable, merchandise on hand, ex-
pense items prepaid, also coal and wood on hano, bills
receivable, equipment, etc., are all Assets of the business,
while accounts payable, bills payable, amount due bank,
etc., are all Liabilities.

retail merchant. There are, of course, more elaborate
systems than those outlined in these articles, and slight
changes are invariably necessary to fit in with the par-
ticular business, but in a general way we have endeavor-
ed to give those interested a fair idea of how to run a
set of books, using double entry. The various methods
and the books and forms may look cumbersome at first
sight, but will be found very practical when used.
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“WHAT TO DO THIS MONTH

Some Suggestions for the Grocer at the Beginning of a New Year—Ways and
Means of Improving Business.—By R.E. C.D. -

What should a grocer do this month ?

You ask a wholesaler that and he’ll
answer right off the reel “Pay his
debts.”’ y

I asked a man who learned the retail
grocery business in the old country and
has followed it many years in Can-
ada, and his reply was, “Take stock,
find where he stands, clean up his store.
get rid of his stale stuff and begin the
yvear with fresh, good goods.”

" ] asked an old traveler and the first
thing he said was ‘“‘Take stock.” £E
“How many grocers do take stock ?

I asked. . : :
““About one in fifty,”” was his surpris-
ing reply. :
Surely he was exaggerating ! Can it
be possible that so few grocers in ('an—_
ada are observing the first principles of
the systematic conduct of business. .Jau-
uary is a quiet month; the merchant
will have time and to spare. Every
grocery store in the Dominion should
know to a bar of soap or a lampwick
just what he has got.

* % %

This done, the grocer, if he has a sys
tem of bookkeeping worth the name;
can quickly ascertain where he stands
and how much he has made in the year.
But observation has led me to the be
lief that a great many grocers have no
such system of bookkeeping. A little
while ago the Grocer published a story
about a mighty bright and progressive
firm of grocers whose only bookkeeping
aside from their bank bhook was the
keeping of the accounts of their custom
ers. Next week the Grocer will contain
an address delivered by an expert ac-
countant, Fred ('. Gilbert, before the
Ottawa Retail Grocers’ Association.
Fvery grocer in the country should read
it. T should think natural curiosity
would prompt every man to keep such a
written record of his business as would
enable him at any time to know what
he was doing. - The merchant who can
get along without it must have a fine
faith in Providence or a great conceit
in himself.

* % %

Just here it is worth while suggesting
that the grocerv clerk who has any am-
bition for his business or any faith in
his future will do well to expend a lot
of effort and venture upon some expense
to acquire a knowledge of the principles
of bookkeeping.

* % *

To take stock and get a balance sheet
of his business is, then, every grocer’s
first duty in January. When he is about
it he should find out what it cost him
to do business during the year just past.
This will be possible only if he has kept
his books properly. But it is absolute-
ly essential if he is not going to do
business with his eyes blindfolded.

Suppose a case. A grocer did a busi-
ness of $12,000 last year. In selling he
had reckoned on a profit of 20 per cent.
Therefore his goods cost him $10,000. It
cost him to do business, rent, fuel,
light. taxes, wages, interest, bad debts
and all the rest of it $2,000. And that's

<\a low estimate ; it probably cost more.

ZThe result is he hasn’t made a cent.
His expenses were 16 2-3 per cent. of
his turn over, or 20 per cent. on the
cost of his goods. The lack of this
knowledge of the cost of doing business
is the most fruitful cause of bankrupt-
cy.
* ¥ %

With stock-taking, the grocer should
combine two other processes, cleaning
up and sorting out the stale and dam-
aged goods to be got rid of. Cleaning
up means al least the moving of every-
thing in the store and the emptying of
every shelf. Michie & Co., Toronto,
employ a man whose principal duty it
is to keep going over the stock, cleaning
and dusting. In that way everything is
gone over at least once a month. There
are stores that are never cleaned thor-
oughly and they smell like it. They are
not the stores where particular people
like to deal.

¥ ¥ %

The Canadian Grocer is not an advo-
cate of price cutting under any circum-
stances. But if salt hath lost its savor
wherewith shall it be salted ? If goods
have become stale or shopworn, they
are no longer worth the price and the
progressive grocer cannot afford to keep
offering them at the price. He should
get rid of them for what he can get and
he should not forget to charge up the
loss to the cost of doing business.

¥ % %

Why shouldn’t the grocer make a few
resolutions to keep the rest of the
world company ? The usual New Year
resolution is for the improvement of
morals ; the grocer’s wiil be for the
improvement of business. (leanliness is
next to success in the grocery business.
I.et the grocer resolve to remember he
is handling food stuffs.

A gentleman already quoted in this
article told me he was waiting not long
ago in front of a grocery into which
his wife had gone to buy some things.
The groecer came out to show a lady
some cranberries that were standing on
the sidewalk and while thus engaged
turned half round and blew his nose
through his fingers. This isn't fit to
print, but it was an actual ocecurrence.
But think of a man like that handling
food stuffs.

Clean aprons and clean white linen
coats for the men behind a grocery
counter are excellent investments, and

advertisements.
* % 3

Modern store fittings are a great aid
to business. Many of them will more
than return their cost in a year by
cconomy or increased sales and they all
m_ake a store more attractive. Instead
of/ fighting shy of every aid to business
the grocer should be looking for them.
Whether he buys or not he should know
what is doing in his own trade. Take
the smallest example I know of. The
Star egg carrier is the s‘mplest, safest,
handiest and cheapest method yet devis-
ed for the delivery of eggs. Yet the
selling agents for Canada tell us it is
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uphill work introducing them. They find
it hard to get the advantages of the
carrigr properly explained to and under-
stoo®t by the grocer. This would not be
the case if the average grocer were look-
ing for improvements instead of regard-
ing every new thing with suspieion.
* ¥ *

This suggests that grocers should
watch carefully the advertising pages of
the Canadian Grocer. That’s where he
will learn of the improvements that are
worth while. Agd there's a lot more
than that:to be got from the advertis-
ing pages of the trade paper. The li
wholesaler has something to say to the
retailer every week. The keen buyer
wants to know what it is.

* ¥ ¥

A gentleman of long experience deeply
versed in the mysteries of the grocery
trade, with whom we discussed this
question of what a grocer should do
this month, strongly urged that he
should make a beginning at weighing
everything he bought.

‘‘Package goods, too ?’ 1 asked.

“Yes, package goods too. The grocer
stands between the consumer and
manufacturer and he should know the
net weight of everything he sells.”’

He urged also that grocers should be
much more careful about weighing out
their goods. The other day he weighed
three parcels just arrived from the store
and found two of them an ounce and a
half short and the other as much over.

These are only a few suggestions as
to what a grocer should be doing in
January. Any live merchant can think
of many more ways of improving his
business.

DEATH OF R. G. EVANS.

The death of R. G. Evans, Pitts-
burg, Pa., last Sunday, Dec. 30th, re-
moves from. the commercial arena of
the United States a man whose future
augered bright and whose aetivity dur-
ing his life assisted materially in de-
veloping one of the largest, if not the
largest food industries of the world, the
H. J. Heinz Co.

Mr. Evans was only 47 years of age,
but had been connected with the busi-
ness for about 25 years. Ile started as
shipping clerk in the Kansas City
branch of the Heinz Co. and later was
removed to the head office at Pitts-
burg, where through his energy and keen
business knowledge he rose to be a part-
ner nad at the time of his death
was the general manager of the com-
pany.

Mr. Evans was popular with the en-
tire stafl but just and upright in all his
transactions and treatment of the trade.
It was with extreme regret that the
late annual gathering of the traveling
staff at Pittsburg had to be conducted
without him, he having taken a severe
cold and being confined to the house
with pneumonia, to which illness he
succumbed after a five day’s illness.

The funeral was held on New Years
day to Homewood Cemetery, and was
very largely attended, and the enormous
quantity of flowers and tokens sent ex-
pressed in their gentle way the great es-
teem and ponularity in which Mr. Ev-
ans was held. Among the Canadian
visitors were : H. P. Eckardt, of H.
P. Eckardt & Co,, Toronto, and Mr.
Stewart the Quebec representative of
the Heinz Co. : :
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CLERK WANTED.

Grocery trade in Canada was larger
in volume last year than ever before.
Profits were large, too, because business
was transacted on a steadily advancing
market. That the net per cent. profit
was large, too, does not necessarily fol-
low for the cost of doing business must
have largely inereased. Now that the
year is past how many grocers can take
stock and sit down with their books
and as certain the net result of their
year’s labor. How many can read
from their books their total volume of
business for the year and the exact
amount it cost them to do that busi-
ness 7 The groecer who can’t do these
things should bo looking about for a
hand and effective system of book-

keeping and for a elerk who knows how
to do it.

PREMIUM PHENOMENON.

A grocer in Suburban New York
conduets a eoffee and tea store one
block “from his grocery. At the tea
store he gives premiums of china, glass-
ware, pitchers, ete., with all purchases

EDITORIAL

of teas and eoifees. In the groecery
store he obtains the same prices for
tea and cofiee without premiums that
he does in the tea store. The two stores
are condueted under the same name,
and ave one bloeck apart and all his
trade understands that they both be-
lecng to the same person. In the tea
store Mocha and Java coffee is 29¢
a pound, with a premium; in the gro-
cery store it is 29¢ without the prem-
ium. The trade is about evenly divid-
ed, the grocery store doing as much
coffee and tea business without prim-
iums as the tea store does with prem-
ums.

CANNED TOMATOES.

. With dried fruits off*the active list
canned tomatoes promise to be the
feature of the grocery markets for a
while. The accepted barometer of the
sifuation is the fact that the Can-
adian canners were able to fill only 80
per cent. of their orders while last year
they filled 90 per cent. But that does
vot indicate consumption which is the
prime question, nor does it indicate the
independent pack which is also an im-
portant feature. It does not even mean
that the wholesalers in whose hands the
Lulk of -the paek now is, are short of
their requirements. A wholesaler told
the Grocer this week he had 10,000
cases in excess of his own trade needs.
Last season tomatoes reached $1.30.
Had there been 5,000 cases fewer on
the market, it is said they would have
reached $1.40. Western consumption
this year is regarded as a considerable
factor in the final outcome. But con-
sumption: everywhere appears to be
heavy. It looks like a good time to
buy tomatocs, but the advice the Gro-
cer would offer is to repeat the remark
of a wholesaler recently in regard to
sugar: ‘‘The man who buys only for
his requirements is the man who stays
longest in business.’’

DELAYS OF FREIGHT.

The ordinary time required for a
carload of fruit to arrive in Toronto
from California. is ten days. It has
been done in nine. This fall the average
time is about twenty-three days. This
will give some idea of the disability un-
der which trade is being carried on as
a result of the car shortage. Shipments
of oranges have been two weeks on the
road from Florida and three weeks from
Boston. A Toronto wholesaler has
prunes ordered which should have left
California not later than Nov. 15 and

2:

they are not yet started. Not only is
it very difficult to get a car in which
to start a shipment but it is liable after
getting under way to be side tracked at
a junction point and left there for
weeks. It is said that outside of Mon-
treal there is a freight blockade of 3000
cars. Only this week a carload of hors-
es was lost in the yards at Toronto
and was not discovered for five days.
All- that time the poor beasts were with-
out food or drink. They had pawed
nearly through the floor of the car and
it was the noise they were making that
lead to their discovery. The annoyance
and Anconvenience extends to the re-
tailer through
says : ‘“What’s the use of kicking ?
One thing is certain, if no one kicks
improvement will stay a long way off.
What is needed is a mule’s kick that
will make the railways sit up and take
notice of their duties as public carriers
and have an eye to their responsibilities
as well as to dividends.

KEEPING SALESMEN WAITING.

A St. Paul traveling man recently
stated that a good buyer never keeps
a salesman waiting if it is possible not
to, and yet it is true that every sales-
man losses on an average of two and a
half hours each day waiting on buyers.
The cost of selling goods is figured in
making the selling price and buyers have
to pay for it, so that if a salesman’s
time is lost some one has to stand the
loss, and although most buyers would
be very much surprised to hear that
they pay for it, it is nevertheless true.
There are over 100,000 salesmen on the
road, whose salary and expense aver-
age $10 per day, and their lost time 1s
‘therefore valued at least at $250,000 a
day, which enormous sum must be paid
by the buyers, although they get ab-
solutely nothing for it.

The assignee often takes stock’ for
the merchant who does not take stock
for himself.

*

‘‘As the season draws on for cider
making I would again call the attention
of our cider makers to the large export
trade which can be done with this coun-
try,” writes P. B. Ball, Canadian com-
mercial agent at Birmingham. ‘‘In my
district only one Canadian firm seems to
have thoroughly gone into the matter,
and with the exception of a few barrels
which became ropey, the trade has been
a thoroughly satisfactory omne, at least
so far as the quality of the article and
the sale are concerned. Canadian cider
has made a good name.”

the jobber. Someone -
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GROCER, STATESMAN, GOVERNOR

Sir W. P. Howlang- ;D,i,ed. on New Year’s Morning—One of the Fathers of
Cenfederation—Held many important I csts,

Sir William Pearce Howland, almost

the last of the Fathers of Confedera-
tion, and for many years a notable
figure in Canadian publie life, died at
his home, Bloor Street Kast, Toronto,
in the early hours of New Year’s morn-
ing.
"~ In 1864, Sir. W. P. Howland, then
Mr. W. P. Howland, was senior part-
ner in the wholesale groeery firm of
Howland & Fiteh, 25-27 Church Street,
Toronto. Iis partner being Mr. J. C.
Fiteh. At this time he was also inter-
ested in the firm of W. P. Howland &
(‘ompany, millers at L.ambton, Ontario.
The firm consisting of his three brothers
and himself. A very large export busi-
ness was done by the firm, as wel] as
being large buyers and sellers of flours
locally.

8ir W. P. Howland
A Grocer who became Lieut.-Governor of Ontario.

J. F. Eby, of the wholesale grocery
house of, Eby, Blain & Company, Lim-
ited, was an employee of Howland &
Fiteh at that time, and on refirement
of Sir William Howland in 1871, the
firm became known at Fiteh & Eby. In
conversation with Mr. Eby, he expressed
great admiration for Sir Wm. How-
land’s executive ability, and his prompt-

. Dess in sizing up opportunities and tak-

ing advantage of them.

The late Hon. Sir Wiliam Pearce
Howland was of English descent, his
Ameriecan progenitor being John How-
land, a Quaker, who ecame to New Eng-
Jand in 1620. Sir William was born
in Paulings, N.Y., May 29, 1811, He
was educated at Kinderhook Academy,
and came to Canada in 1830. In 1840
he purchased from -the late William
Falls the Lambton Mills, on the Hum-
ber—the same being still in aective op-
eration—and soon afterwards engaged
in the wholesale grocery trade in To-

ronto. HHe entered Parliament as mem-
ber for West York in 1857, and was a
member of the House of Commons af-
ter the union of 1867, till July, 1868,
when he became Lieutenant-Governor
of Ontario. This office he vacated No-
vember, 1873. He had previously held
office in sueccessive administrations as
Finance  Minister, Receiver-General,
Postmaster-General, Minister of Finan-
ce a second time, and Minister of In-
teinal Revenue. He was delegate to
Washington respeeting reciproeal trade,
1866, and to the London Colonial €on-
ference, to complete terms of union of
British North American Provinees, thus
becoming one of the ‘‘Fathers of the
Confederation.”” Sir William withdrew
from business in 1894. He was for
sume years President of the Ontario
Bank and also of the Board of Trade.
He was President of the Gold and Sil-
ver Mines Developing Company, Presi-
dent of the London and Canadian Loan
Agency Company, and President of the
Confederation Life Assurance Company.
In 1880 he headed a syndicate for the
building of the Canadian Pacific Rail-
way. For his servieces on behalf of eon-
federation he was ereated a C.B. in
1867, and in 1879, as a further mark
of royal approval, he was appointed a
K.C.M.G. In politics he was a Liberal,
and in religious belief a member of the
Chureh of England.

He married first in 1843 Mrs. Webb,
who died 1849; second, in 1866, Susan-
nah Julia, widow of Captain Hunt of
the Military Stores Department. She
died in 1886. In 1895 he married Eliza-
beth Mary Rattray, widow of James
Bethune, Q.C. Sir William was a
brother of the late H. S. Howland.

Two of Sir William Howland’s sons
were prominent citizens of Toronto,
taking aective interest in ecivie affairs
and both rising to the position of Mayor
of the city, W. H. Howland and Oliver
A. Howland, both of whom predeceased
their distinguished parent.

TO CELEBRATE HIS WEDDING.
Friends of Hugh Blain Dine Him at
the National Club. &

To celebrate his recent marriage,
about 30 of his friends tendered Hugh
Blain, of the Eby, Blain Co., a banquet
at the National Club, Toronto, on Wed-
nesday evening last. The arrangements
were a eomplete surprise to Mr. Blain,
who, on the invitation of the -committee
in charge, prepa‘ed to do homor to an-
other member of the elub mentioned by
them. The decorations were splendidly
carried out, and a neat menu card made
a fitting souvenir to the oeeasion.

W. K. George, president of the Na-
tional Club, presided, and Frank
Arnoldi, K.C., on bhehalf of - the sub-
seribers, presented Mr. Blain with a
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case of table cutlery and silverware.

Those present included Senator Jaf-
fray, Col. Denison, J. F. Eby, W. K.
MeceNaught, Noel Marshall, M.. Me-
Laughlin, W. S. MeMurrich, J. S. Wil-
lison, and J. W, Curry, K.C!,

GROCERY TRAVELER DEAD.

W. B. Smith, of Davidson & Hay Died
Suddenly Wednesday Evening.

Wm. Binkley Smith, one of the oldest
and best known grocery travelers, , in
Canada, died suddenly at his home, 135
Avenue Road, Toronto, on Wedn2sday
evening. Mr. Smith was a member of
the Davidson & Hay staff for 13 years
and represented the firm in the Niagara
peninsula and on the Grand Trunk main
line west.

News of his death will ¢come as a
shock to a host of friends in the gro-
cery trade. He was enjoying his usual
robust health a few days ago. lle f{elt
unwell New Year’'s day with what bhLe
supposed was indigestion. Wednesday he
called a doctor but he was not thought
to be seriously ill. That evening he
took a sudden turn for the worse and
passed away about half-past nine.
Death was due to enlargement of the
liver and acute indigestion.

Mr. Smith was 64 years of age and
had passed his entire business life in
the wholesale grocery trade, most of the
time as a traveler. For many years he
was with Wm. Ramsay & Co. in fheir
day one of the largest firms in Toronto.
He left them to travel for T. Kinnecar &
Co., and eight years later entered the
service of Sloan & Crowther. ‘Thirteen
years ago he joined the traveling staff of
Davidson & Hay. :

Mr. Smith was a splendid salesman
and one of the most popular travelers
on the road. He was a Mason and a
staunch Liberal. Mr. Smith was suc-
cessful in business ventures on his own
account, and at his death was vice-presi-
dent of the Cowan Co.

He is survived by Mrs. Smith, a
daughter, and two sons, Herbert, sec-
retary-treasurer of the Cowan Co., and
Elmer, buyer for the millinery depart-
ment of the T. Eaton Co.

John MecKergow, of A. A. Ayer &
Company, is in the Southern States at
present.

Touchette / Le France Co., general
store, St./Pierre, N.W.T., have dis-
solved.

Harry G. Nivin, of Wm. Nivin &
Son, Montreal, has left for the West,
where he will spend some time.

G. D. Warrington, the William Street
produce man, of Montreal, has left for
the Old Country on his annual trip.

Mr. Smith, manager for Canada, of
Mills & Sparrow, Montreal, was Tatd up
with the grippe during the week.

The popular wholesale tobacco firm of
Jos. Cote, Quebec, takes the oppor-
tunity of thanking its many customers
and friends for the liberal support that
they have been giving him during
the past year and solicits their
esteemed patronage for the year
1907. This firm wishes all its
customers a prosperous and
happy New Year.

(
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arkets and Market Notes

QUEBEC MARKETS

F'OINTERS.—

Fish—Revised.
Evaporated apples—Advanced.
Beans—Decline. vinuhp
Montreal, January 3, 1907.

meg to the holidays there has not
been’ Vuy much activity in the grocery
markets during the past week. Busi-
ness transacted has been very limited
in most quarters, although some houses
are fairly busy. The general opinion
in jobbing circles is that there will_be
good business within the 'next {fwo
weeks. Grocers, while stocking up
heavily for the holiday trade, are now
without large stocks, having been
pretty well sold out. The general mar-
kets are without feature of note this
week. There is nothing going on in
canned goods or sugar. There is some
little interest in teas. The market for
this line is firmer this year end, than
it has been for a long time past. Coffees,
spices and molasses, present no new
features of interest. In dried fruits there
is a scareity of seeded raisins, but
otherwise there is nothing new. Evap-
orated apples are higher again this
week. Beans are offering at slightly
lower priees.

CANNED GOODS. —There is practi-
cally nothing doing in canned goods
this week. Some houses have been re-
ceiving a few lots of late arriving sal-
mon, shipment having been delayed, but
otherwise, there appears to be absolutely
no movement in this line.

SUGAR.—Sugar is unchanged sinee
last report. Business being transacted,
owing to the holidays, is very limited.
Granulated, bbls . $4 30

o bbls 4

“
Pﬂ'is lu!np. I

€0 4 i i M B N B S
BBRESEIZBBIRRKERG

No.l1 * bags. 38
SYRUPS AND MOLASSES — The

market is without feature this week.
Prices are without change in any line.

B.xbnl.es.ing.unohoonl tessessesse asse seae 030
w  inbarrels..... %, 032
lnhd!-btmll o 13 Senis 0B
NewOrlem <o . : 035
Antigua ..., 030
Porto Rico ..... . 040
Cornsyrups bbis. 002
e -bbls [

9 bbls . . 003

“ mlb 140
1b} 100

(‘am. ﬂlbt.ml.idozper 195
" z ‘o

& 101b, * do;. 5 235
‘' 2b. * tdoz. * 23

TEAS.—AIl teas continue very firm,
in fact the market is firmer this year
than it has been towards the end of the
month of December for some years.
Usually there is rather an easy feelmg

at this season, and holders are often
willing to let go their stocks in some
lines at the buyers’ own figure, but this
year anybody desiring to purchase tea
must pay the price for the line, or do
without it. In New York there is some
excitement owing fo a report that has
got abroad to the effect that green teas
in the United States are some ten mil-
lion pounds short of last year’s amount.
This would be a serious state of affairs
if true, but nowhere are large stocks
held. Some Montreal houses have been
lodking for American business since
this report was made publie,

Japans—Fine ..02 030
Medi .02 023

Good common sisadain D18

........ 201855037

OCeylon — katn Onmze Pekoe . .02 v33
6K0OB s 0cssecerccoces .017 020

. Pekoe Souchongs .. .015 02
India—Pekoe Souchongs ...... 012} 018
Ceylon zraen —Young ysons. . .017 020
- H; .016 017

.013 014

China green&—ngsuey gnnpowdur. low g ..011 015
pealeaf... 019 022

) s pinhead... 030 035

COFFEE.—In coffee there was some
little excitement -in New York lately,
but locally the situation is featureless.

FOREIGN DR'[F‘D FRUITS.— There

" is not much interest attached to this

markef now. Locally there is no-
obtaimable in seeded raisins, al-
h some ghipments are now on the
way. These Jots have been delayed, and
not of ¥ery much use to the con-

lhere is nothing new in currants.
Piunes are without change. Almonds
have been advanced 1-2c¢. since last re-

por
Valencis Raisins—
ggl:ebgdatalk r1b. 8?% g(l)g
el 009; 010
Dates— ’
Ht’slowcel. perlb ......oieeed cevessesianes 005 0C6
Oalifornia Eveporated Fruits—
Apri pfb 023
P 016
017
225
2 50
v 80
110
350
450
130
Californian Raisins—
Loooe musuuh fancy seeded, 1-1b. 010 011
choice seed:d, 1-1b. 010 011
b ‘2 crown. 008 008
o ‘* 3 crown 009 010
% ** 4 crown e D03
Prunes— per 1b.
IR Sacasransnnssnsssssasannbansnsissenas 008 009
50-608 . . g l0()08
60-708 . .
70-80s .... 5 ow
80-90+ .... g =9 0
R A 0:6
Orem orunel (Italian style), 40-605 g 3?]
Oregon prunes (Fiench style), 60 7%' .... 35 3 %
g g 100 120s . 06

Currants.
Iﬁlhtm. uncleaned, barrels..........
Fine Filiatras, per 1b., in cases
cleaned .
in1-1b cartons..

Finest Vostizzas **
Amalias “

Sultana Raising—
ﬂuluma mmns, BEEIDC vesii s s oenvrance 012 015
AID CRTEON: S0’ oo icies cansonan sons 016
Eleme Table Figs
8ix crown, extm fancy, 40-1b. boxes .......... ... 013

Four crown, fancy, 10-1b. boxes ... 009
Three erown sl . ceccvceassnes 008
Glove boxes, ﬁne quality, per box 010
Faucy washed figs, in baskets, per basket ... .... 020
* pulled ﬂgs, in boxes, per box .............. 02z
‘“  stuffed tigs 5 028
1HOZ BOXEE 52505 arsinnsinsionvers esvennon 0 Obi 007
SPICES. .— Manufacturers arve just

finishing up their year, and jobbers re-
port small demand for this line.

Per 1b.

Peppera. black ................................ 016 025
white. .02 032

(,mgor, whole e 0 02
Cochin . .017 014
Cloves, whole ....... e e 027" 07374
Cream of tartar ... e .. 02 2
Allspice ....... 012 010}
NGRS oo e 5 n s tincsston conor s sobes 030 055

RICE AND TAPIOCA. —I‘mr busi-
ness is being done in rice. Tapioeca,
selling at 7 1-2e¢, is subject to rather
small demand, :

B rice in 10 bag lots... 305
B rice, les than 10 bags 315
O Crice, in 10 bag lots . 29
C Crice in less than 10 0.

Tapiaga, medium pearl . 007% g 0;

EVAPORATED APPLES.—The price
of evaporated apples continues to ad-
vance. This week the ruling 1igmcs are
9 1-2¢. to 10e.,, an advanee of 1-2¢. to
le. over last week’s quotations. Large
lots- are selling at 9¢ a pound.

MAPLE PRODUCTS.—There has
been no change in this market sinee
last report. Business is quiet.

Maple syrup, bulk, per1b.... ... ....eueee ahnadl 00740 09
Pure Townships sugar, per 1b ba o
Pure Beauce County, per Ib o1

BEANS. — Beans are selling fairly
well at prices which are slightly lower.
Ohoice prime beans...........-ciceeeeeenesonsnens 140 145

PEELS.—There is little trade being
done in peels, but prices hold firm.
Citron peel, per 1b. 0 DLl
Lemon peel, per 1b 010} 011
Orange peel, per 1b. . 010§ 011

RAW FURS.—Dealers are still buy-
ing at prices quoted.

Bear, black 400 12 W0
Rac-oon . 050 150
Fisher, dar 50 700
Otter, dark and fin 15 0) 2500
Marten, dark .. 300 50)
Mink, dark ... . . 225 500
FOX, TOM. . covvovoroonane sons sos sassssrinse .17 300
Lynx ... ..450 7:0
Weasels .010 u50
BERAK. vis o 20 shenssssseronssavavessnssseoniaspassnn 0€0 150

ONTARIO MARKETS.

.POINTERS.—

Tomatoes.—Very strong.

Peas and Corn.—Firm.

Beans.—Firmer.

Hides.—Lower. .

Toronto, Jan. 3, 1907.

Business is naturally a little quiet
after the holiday but it is picking up
very quickly. The feature of the mar-
ket for the immediate future will be
canned goods. Anything in a ean is
regarded as a ‘‘good bug’’ at the pres-
ent moment. Tomatoes are especially
costly but corn and peas are also look-
ed to do a little on their own account.
The bean market is said to have touch- .
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ed bottom. Sugar is the same price to-
day it was a year ago and if it takes
the same course as last year it will
keep the trade guessing. Dried fruits
are still very tirm and prices continue to
advance

CANNED GOODS.—No changes in
prices are yet quotable but it is expected
tomatoes will advance shortly. Praeti-
cally the entire pack is said to be in se-
cond hands. A wholesaler said to-day,
“‘Last year there were 5,000 cases too
many or the price would have gone to
$1.40. Last year the canners made 90
per cent deliveries, this year 80 per
cent. The West is said to be about
cleaned up and to be paying $1.10 f.o0.b.,
Ontario.

SUGAR.—The market seems to be
quiet. Prices are what they were a
year ago ; $4.40 for Standard granulat-
ed. Last February it had got down to
$4.10 and September it was back to
$4.40,

The raw markets are quiet. In New
York last week the equalizing of spot
quotations to futures, caused a sudden
change in spot quotations from 3.875c.
the week before to 3.58¢. last week,
without any intermediate sales, and has
no special aiunihcun(:e. For Cuba Cen-
trifugals 2 3-16c. per ib. ¢. and f. for
January ahlpmuu (equal to 3.55¢. land-
ed), basis of Y6 degree test, is still
maintained as the firm basis, and, inas-
much, as, at this price the Cuban plant-
ter is selling at 32¢. per 100 below the
parity of beet sugars, he is virtually
giving away the entire reciprocity ad-
vantage. Willett & Gray say: ‘It
would =seem that our local markets
should remain steady for the immediate
future unless Kuropean markets weak-
en.”” They predict a rather higher av-
erage price for céntrifugals this year
than last.

Willett & Gray's review of raw sugar
prices at New York for 1906 follows :

The year opened with Centrifugal su-
gar Y6 degree test basis (the standard
for raw sugar) at 3.625c. per lb.; deeclin-
ing in January to 3.56e. per lb., (aver-
age for January 3.64c.). February fur-
ther declined to 3.36¢. at end of month
(average 3.3Y5¢.). March advanced from
3.39¢. to 3.56¢. (average 3.452¢.). April
fluctuated slightly (average 3.456¢.).May
stead~ (average 3.45¢.). June advane-
ed from 3.47¢. to 3.61lc¢. (average 3.52¢.).
July steady (average 3.735¢.). August
advanced to 4c¢. (average 3.989¢.). Sep-
tember steady at 4e. to 4.125¢. (aver-
age 4.069¢.). October steady at 4ec. (av-
erage 4.00c.). November 3.8lc. to 3.84c.
(average 3.83c.). December 3.875¢. to
the close at 3.58c. (average 3.795¢.).

The lowest point of the year was 3.-
36c. on February 8 and the highest
points of the year was 4.125¢. Septem-

ber 20. The average price of (cntrlfug—
als for 1906 is 3.686c. per 1b. against
4.278c. per 1lb. in 1905; 3.974¢. in 1904;

3.72¢. in 1903; 3.542¢. in 1902; 4.047ec.
in 1901; 4.566¢. in 3900; 4.419¢. in 1899.
The average for ten years is 4.00c. per
1b. duty paid.

The highest price for raw sugars since
July, 1897, was 5.125¢. on March 1,
1905, and the lowest price 3.25¢. in
June, 1902, duty paid.

Since July, 1897, the full duty on su-
gar has been 1.685c. per lb. for 96 de-
gree test. Since December 27, 1903, all
sugars produced in Cuba paid 1.348c.
per 1b. duty on 96 degree test. Sugar

THE MARKETS—-ONTARIO

from the Hawaiian Islands and from

Porto Rico comes into the United Stat-
es free of all duty. Sugar from the
Phillivine Islands has 25 per cent. re-
duction from full duty rates, and the av-
erage grade produced in the island of 84
degrees test pays .949¢. per ih. less .022
cents export duty paid on shipments
from the Islands.

All other sugars imported into the
United States in 1906 paid 1.685¢. per
Ib. duty for 96 test basis, and the same
duties will apply for 1907.

lﬁ‘k‘-;uw W JV U wUan

in100db. © ¢ Ll
8t. Lawrence granulated
m 's granulated. .

ulated .

Bright coffee.. i
Bright yellow. o Sesie
No. 3 yellow. .
No.2 *

N O
1t DO D D B €0 w1 4 €0
SENNBE8ETER.,

MOLASSES AND QYRT P.—Prices

are\unc}mnoed

Nev Orleuu. medium .........cc00 ISR A 030 035
bble. 036 043%
Barbadoes, extra fancy.. . V40 050
Porto Rico..... .-045 060
West Indian. .030 035
Maple syrup-
T R R R S RS 0 874
R b s s ons o3y cosossaisobaumansanesps Wos 095
B RSN oo o oocos0c0ssavomodosaprsantese oans 1%
LR e R SR BT 075
S-zll Imp. brand, per can veee 450
1-gal. DEIOABE .....ouvnennreniininnens sees 510
s S e S e T 5 60
Qts. 24 RN sesenisuapnbaarsnbonchsnbs 6 00

TEA.—AIl markets are very firm. A

LAST MINUTE PROVISION MARKETS.

Montreal, Thursday, Jan. 3, 1907.

BUTTER—Firm feeling. Local demand fairly
good.

CHEESE—Market dull.

ECGS — Nothing new in local situation.
Prices expected to be higher shortly.

PROVISIONS —Tone of market firm, but
nothing new in situation. Abattoir dressed
hogs quoted $9.25 to $9.50 per 100 Ibs.

London mail despatech says: ‘“‘During
the first six months of the season, im-
ports of all tea, as shown by Customs
figures are nearly 3 million pounds be-
low the corresponding period last year.
Although there has heen an increase of
44 millions from India, there has been
a falling off of nearly 6 millions from
Ceylon and nearly 2 millions from Chi-
na. The total re-exports are nearly 10
millions ahead.”” Another says: ‘““The
past six months have on the whole
proved a distinctly satisfactory period
for all branches of the industry. The
free supplies and abnormally large de-
liveries which took place earlier in tjis
year stimulated trade to such a degrec
that importers at the clcoc find then-
selves in a stronger position than for a
long time past. One Icatuie of the peri-
od just elapsed has teen the ra,p ditv
with which the market nas responded to
the visible supplies.”’
COFFEE.—Willett & Gray say of New
York options: ‘“The feature of the
greatest importance now is the great
disparity in coffee prices. As everybody
in the trade knows the New York coffee
options are the cheapest coffee in the
world. They do not even represent the
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value of spot coffee as the most undesir-
“able goods to be found on this market
can be sold at a premium over the op-
tion basis, and according to the selec-
tions from spot stocks larger premiums
are paid. Not only so, to replace spot
coffees, another ]uemlum must be pald
to obtain fresh supplies in Brazil. 1t is
therefore patent to everybody that coffee
uptlons are unnaturally depressed chiefly
owing to professional manipulation, and
that a point is reached with decreasing
receipts and continued heavy consump-
tion when a great change is due.’’
DRIED FRUITS.—The markets are
all firm and the tendency is to advance.
Cable advices this week show another
advance ol 1-6 in Sultanas and report
the crop nearly exhausted.
Prunes Santa Clan—

90-1008,50-1b boxes 0 'ah 0 05 60-70s, 50-1b boxea 0 0] 0 01'{
80-90s 008

50-608
70-80s g 0 Uﬁl U 07 40-50s 25-1b * 0(9 009
30-408 o 01v 01
Note—25 1b. boxes jc. higher than 5) Ib.
Candied nud Drained Peels—
o ..011 011} Citron ...,... . 021022
e B R
Figs—
Elemes, per Ib............. S nasiteiesl badessris 0(8 01
R SRR R R LRI SR e 0042 0 01‘/»
Fine Mitac
e Filiatras.... 0 074 0 Vostizzas........
ol B R AL
Uncleaned, jc less.
Sairans -
LaDS ...oovvnnias. et A y
SRE [ s 03?/_,.:‘ 15
. Exln fancy . FASSEM
anenclu. T A R S R R S R A 9 0
ed, 1-1b packets, fancy 011 0 m
010 011

16 oz packet;s chome
f‘ 12 0z.
Dates—
Hallowees ..... .0 05
Rairs

NUTS.—Advices from primary mar-
kets quote almonds one to three franecs
higher. I.ocal-prices are unchanged.

Filberts, per lb
Pecans, per Ib. e
T RO S e e S 20

(The tollowmx quotations on pearuts are for sack lots,
'en;en. For roasted add 2c.)

08

Als, bnnnen and suns ns‘
Japanese Jumbo's. 0 08}
Virginia EN 1

SPICES.—Quotations are unchanged.

. D
l‘eppcu. R e B PSS S .016 “ 20
white. . .02 030~
ﬂlncer ..018 035
Cassia. .. .... 036
Nutmeg .. 045 075
Cloves, wh 020 030
Cream of tartar.. 025 035
Allspice.......... .022 028
e 4 whole .. .017 020
.......................... 085
Mixed plcklmg spices, whole .0156 02
Cinna.mon. whole........... ... 017 020
T 1 i R S R AR e 020 0:2
RICE AND TAPIOCA. —Prices are un-
changed.
Rioe, stand. B 0 08} "0 03
Rangoon.. 10 gg‘ na
Patnoa... 006 0
Japan . 006 007
Java.. .. 006 g %
CBroling rice ............. . 0074 010
Tapioca, medium pearl .. L0 ...,
* doublegoat ............... PR SIOL e 007%

BEANS.—There is a feeling here that
the market has touched bottom and is
ready for an advance. Quotations’ are
unchanged.
Beans, hand mcie; » Der bu.nh ........ bshonow PP 165

«_ Yims, perib

SEEDS.—Very little busmesq is pass-
.ing and prices are unchanged.
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Aliske Clover.—

Red Clover—
Faacy. .
No. 1.
No. 3. -
Samples containing a large percentage
of buek-horn, catch fly, ete., are at a
big discount.

Timothy—

Machine thréshed........ .......... ot baise witata
Flail threshed, tright uchulel.... .

Lots containing seeds bring fro
to 2}c. a lb.

.HIDES, WOOL AND FURS.—The sup-

plv of hides is in excess of the demand -

but the course of the market is uncer-
tain. Prices are slightly lower than a
week ago.

ﬁldec. inlpected, %ows and steers, No. L........ ... 011
b, No Sececsoes sves 8 %g
Count hidel fat, per OUPel... SSh o e e X
v : e BYOON oooroosnsssies sons g llig
Onl.tlkinl.No O ceavesas
NO. 1, COUNLTY ..o cocvoanoconass sovosnsnnn o1
R R R R e s T 120
Horse hides, No. 1 . 350 375
Rendered tallow, per b, 0 053 0 05§
Pulled wools, lllp( r, per b % ﬂg
Wool, \mmhed ﬂoeoe & 015
“  washed fleece ... 025
FURS.
No. 1, Prime
s - 140
450 550
250 350
3100 3 50
300 500
500 650
............. v <1200
“ " cubsani yeurhngl e 500
Wolf, timber............ 37
‘‘  prairie . oab 125
‘Weasel, white. 0 60
Badger....... PR G 1)
Fisher, dark 500 6 00
kunk, blacl s 125
e sses 090
e 0 50
.................. 350 2000
Muskrat fall.. By 018
winter. 8 gg
o spring.. 3 .
° T R S S 012 016

MANITOBA MARKETS

(Market quoumons corrected by telemph up to 12 a.m.
Thursday, Jan. 3, 1907.)

With the passing of Christmas the lo-
cal jobbing trade has been quiet, though
for most staple lines the demand holds
steady at unchanged prices. The trade
the past week or two has been the heav-
iest in the history of the West. Sugar
holds at the advance of a week ago at
10 cents increase for refined, following
the increase in the duty on the raw arti-
cle. Evaporated apples are also firmer
at 10%c. for 50 ib. boxes and 103
cents for 25’s. Peanuts are now 11}
cents and Jumbos 13% cents. The con-
gestion in freight which has greatly
handicapped the trade all the past Fall
was particularly felt at the Christmas

time and many firms failed to get in-

their Christmas lines in sufficient quan-
tities to meet the demand.

SUGAR—Prices hold at last week’s
level as follows:

Montreal granulated, in bbls 30
4 in sacks. 495
“  yellow, in bbu : 60
Wallaceburg, in bbls.. 4 953
Berlin mnnhtedln bbll sire : g
Iclnﬁ sugar ll: bbl. ; g
........... 5 80

“ oo Inlnulll
Powdered lnnr. ...... g %
: - RPN 560
4 **  in small quantities.................. 565

THE MARKETS

Lump. hard, in bbls... 5170
# * " in §-bbls.. 570
' in100-lp cases. 516
Raw sugar. 4 50
SYRUPS AND \l()]u\\‘alub—
Syrup “Crown Brand Hb tins, per 2 doz. case .... 225
5-1b tins, per 1 * < 2.70
£ s 10-1b tins, per’ 5 285
o ) 20-1b tins, per 4" ceear 300
o8 e DRTEOl PRFID. 5o ccsiiee o 0 ggi
. i ugar syrup, perlb........ .... 0
Beaver Eraud.52 1b tins, per 2 doz case.......... ... g (1;3
1 s ([ i & i BN e e 330
* 2 ., - e S L 32)
Barbadoes molasses in }-bbls, per gal.. 040
New Orleans molasses in }- bbu per Ib.. 0
Porto Rico molasses in 3-bbls., per 1b 0
Blackacrnp. in bbla per, ol g .';:l‘l
e Lol B o e SR
COFFEE—
Whole green Rio, perlb.........c.oviviiinenins 0 10} 0 10}
T SR T [ R O R S TR

Ground roasted Rio
Standard Java in 25-1b. tins,
old Govemment Ja.v; in 25 1b.

Imperial Java, i ig 25 1b. r.mu. per, lb

Pure mocha
Mancaibo ............. esoos 019
Choice Rio.. 017
Pure * 0 163
Seal Brand (C & 8) 032
0

Local Blends:—
Mooha and Java i in 2—1b tins, per Ib. .......... ... 023
.............. 024

MINCE MEA T—

Mince me .t, 7l"~ p\ila per lb 0 IQi
o ‘ 0 08
" ““ 12 oz pkgs., per doz. 106

FOKEIGN DRIED FRUITS— P1uue<
are held very firmly at present priees.
and an early advance is expected. We
cuote:

Sultnna raisins, bulk, per | Ib. 012
clenne 13
“ 1lbpkgs * 14
Table rmsms. Connoisseur clusters per, case 60
extra dessert, 40
4 Royal Buckingham, o
% Imperial Russian e
o Connoisseur clusters, 1 Ib pkgs, per
CRB T DKRE]. . o oooisi vioionnssin: sani 35
s Connoisseur clusters,boxes (5} Ibs). 80
Valencm ralams. o e e S St nas aan 75
L R e SRS 85
o % R R e 10
Trenor' 8 anencm raisins, f.o.r, per case. 27
selects 85
82 it layers i . 95
Oalﬂ’ormn. mmma. muscatels Zscrown, per 0 %i
0
“ “ “ "
“ “ o 09
" “" 0 wi
" " o 10
e S
0 12%
Prunes 100-120 per ] lb 0 04
90-10 0 05:
« 8190 0
7080 0
o 60-70 0
‘“ 50-60 0 07:
4050 008
Curnnu uncleaned, 007
0 07%
s 0 07:
1 . 008
“  Vostizzas, uncleaned . 0083
H.llowee dntea. new per lb... .... . 006
in packages, per lb 0073
Figs, cooking in topnets, per, (| R R S K 2 YRS 0 (5¢
=% ** _ in sacks s 0 05§
‘*  table, 1 crown B e 010
b i e R S R 11
“ w 5w “ 013
” " glove boxes, per .....

88

b3 ot m‘nue boxes (12 oz) per box

“ “ & tiaaket:

Fiss. cooking in taps mdm .
“  * boxes

-
o

RESE

Apricots, choice, in Zs-lb boxea,perl
lnrlcots. standard i b boxas. per lb

coofocoooD oo

Peaches, choice, per lb 17
R R RO 163
Pears, choice (lulvea). per Ib 14%
e R R SRR 14
Plums, choice (. luk pitted) per Ib.. 143
Nectarines. cholee......cu...cciieernrennnsnnees oone 16
CANDIED PEEL~
0124
0124
0 214
235
NUTS—
016
033
0114
on
o1
01

Walnuts, new,Grenobles, per 1b
" ‘ Marbots *

Pecans, perlb..............
Shelled walnuu Jaauary deliv ery
per
OATMEAL A\l) CORN \ll“\L

Quoted as follows: Y
Rolled oats, 80 1b sacks, per sack .............. ... 185

“ 40 o “ 08

o 20 ¢ « G 39

“ 8 “ P 0223
Granulated oatmeal, per sack , 2 50
Standard, per sack......... .23
Cornmeal = 160

SPICES.—
GROUND BPIOES:.
Pepper. black m 10 1b boxes, per b . 018
5 025

Csyennepepfer. in 2 and 5 lb tins, pe\_f‘ S 02
Cloves, in 5 oxes, per ............ 22
Cassia, ‘' 12
Allspice, * & e 15

Ginger, 1n 10-1b. boxes, per B
ixed spice, in 5-1b. boxes, per lb. e
MacE, in 5-1b. boxes,perlb. ......cco00 ceennnns Lol

BUCKWHEAT—Quoted as before at
#1.70 per half sack.

Isaac A. Hopkins, who conducled a
general store at .Jeddore, has sold out
to Harrison Kent, and has moved to
Halifax. .

N. B. MARKETS.
St. John, N.B., Dec. 31, 1906.

Business is quiet. In spite of the cold
weather and snow which came with the
first days of December we had a com-
paratively green Christmas. -The cold
weather breaking up some few days be-
fore the holiday. However, the retail-
ers report particularly good business.
The past week shows few changes, sales
being very light there is nothing to
make a market.

OIl.—In burning " oil sales continue
large at even prices. Tubricating oils

are quiet, this is the off season. Paint
oils have very little consumptive de-
mand but the jobbing trade are inter-
ested, particularly in linseed oil, a$ pres-
ent prices largely rule the coming sea-
son. The outlook is for full figures, tur-

pentine continues high. Cod oil has
little interest, it has been a quiet -sea-
son.

SATLT.—The vosition in Liverpool
salt is of considerable interest. In fine
salt, market is bare and prices on the
other side are reported too high to im-
port. Tn coarse salt stocks are light.
steamers are asking high freights and
price on the other side is also hicher.
Spot prices not yvet changed but higher
values will have to rule.

CANNED GOODS.—Sales are light.

Vegetables, naltlcghr]v Tomatoes,
firmlv held. Fruits unchanged, supplics
not large, narticularly in strawberries.

Gallon apnles tend hicher. Salmon firm.
Lobsters extreme. Oysters scarce and
high. Meats, small business, prices
firm. In domestic fish, sales light.

GREEN FRUIT.—This is a quiet line,
the retail trade glways ecarry over
stock from the holidays. In oranges a
good variety offered at reasonable fig-
ures. Apnles are firmly held. Lemons
unchaneed. Grapes are firm. The holi-
days caused some demand for cranber-
ries, even at the high prices.

DRIED FRUIT.—This is another line
in which retailers carry over stock from
the holidays. Raisins are very firm
and higher prices will rule, stocks not
large. About the only line in stock is

2
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seeded and cven here quantity not
large. Currants are rather easier. No
direct shipments yet received. Stocks
are light. Dates are firmer. [Iigs and
peels have but a limited sale after the
holidays. Kvaporated apples are very
firm at higher prices. Onions are still
low and but a fair sale. Peanuts high.

SUGAR.—While market is fairly firm
and unchanged, little interest is taken.

MOLASSES.—Faney Baradoes is held
very firm at the higher price. Stock is
light. Choice Barbados quite freely
offered. Porto Rico unchanged.

THE CANADIAN GROGCER

FISH.—In fresh fish prices are well
maintained, supply light. Weather is
against good business. In dry, pickled
and smoked fish market rather easy, de-
mand light. It is thought Lent coming
early will mean improved conditions,
haddies are high. Some fine Newfound-
land kippers and bloaters offered.

FL.OUR, FEED AND MEAL.—In flour
a fajr business at even figures. Feed
scarge and high. Oats and oatmeal
firmly held. ‘Cornmeal unchanged. Beans
are rather firmer but some quite low
prices still quoted. Yellow eyes higher.

FROM GROCER CORRESPONDENTS

BRANTFORD.

Elliott Bros., the Colborne St. gro-
cers, have been ‘‘painting things red”
and a greatly improved interior to this
well conducted store is the result. El-
liott Bros. have in less than a year
transformed a dull business into one of
the brightest and busiest grocery
stands in the city.

KINGSTON.

The dying of the old year brings up
memories of the past. Many old famil-
iar faces have disappeared and cause
pangs of regret in the philanthropic mer-
chant’s heart. Between the merchant
and traveler especially a friendship
springs up that is akin to brotherhood.
Like the great generals in hard-fought
battles, travelers*come and go, and new
‘nes appear as the old ones wear out.
Who does not remember with kindly feel-
ings Dalley’s -once popular traveler,
Vert, the great exponent of Hirst’s Pain
Killer, always jolly and full of life, and
a good salesman. His sudden demise
caused deep regret wherever he was
known. No merchant ever hid behind a
sugar barrel when he saw Vert coming
with his grip.

The municipal elections are on and ex-
citement is at fever heat, but will go
down to zero in some cases after it is
over. Three candidates for Mayor are
being trotted out. The present Mayor,
Mr. Mowat, is one of them, and seems
to be the favorite, as he is popular with
all classes. Ald. Hoag is working hard
for the chair and expects to occupy it.
Dr. Richardson is the independent candi-
date brought out by the labor unions,
and feels confident he will come under
the wire first. He is an eloquent speak-
er and would make a representative in
Parliament any eity would be proud of.
Bert Robertson, commercial traveler for
GGeo. Robertson & Sons, is out as a
candidate for Aldermanic honors, and I
hope he will head the poll. He is a hust-
ler. Alderman Dan Cooper is urged to
come out again, but cannot find time to
run a store and a city too. The new
regulations come into force in 1907. The
Alderman who gets most votes is in for
a three-year term.

A lot of sales have been lost through
delay in arrival of fruits, such as prunes,
figs, ete. The figs are very poor, espe-
cially some of the natural figs. They are
very immature, black, ill-shaped and un-
pleasant to look at, and retailers are
refusing to handle them. A lot of them
no doubt will find their way to the jam
kettle to be used in biscuits.

John Everett, Christie, Brown & Co.’s
traveler, is a monthly visitor and al-
ways welcome. He is commanding in

appearance, looks like a Senator, dress-
es in black, but is very fond of checks
(cheques), Jim the grocer always greets
him with the remark : ‘“‘Christie’s bis-
cuits ever ’et. Ha, ha, ha.”

KINGSTON.
(From last week.)

Christmas is over and many a tired
clerk, driver and merchant is resting hi$
weary bones. The rush came on so
quickly and the flow of business was
greater than for many years past. Cal-
endars were the popular gifts and were
much appreciated. They are getting
handsomer each succeeding year. On
account of Xmas coming on Tuesday
very few stores opened up as usual on
Xmas morning to cater to the forgetful
housekeepers who are always short of
something. If merchants were a unit
on closing on holidays it would educate
people to think and the merchant to get
a whole day instead of a piece. Mer-
chants work and worry too much for
the accumulating of dollars and cents.

It is a pity, considering the high’

price of tomatoes that they are being
rvetailed at 10¢ a tin or 1 eorn, peas and
tomatoes for 25¢, one or two merchants
are to blame for this. Just think of
selling a whole case of tomatoes con-
sidering what go in the combination
of corn, peas and tomatoes, for 10e¢, but
as Jim said, taking all things together
there is very little price cutting in King~
ston. People are fast becoming ac-
quainted with the faet that price cut-
ters handle inferior and unhealthy
goods.

CHATHAM.

As predicted, the groecery and pro-
vision interests are well represented in
this year’s race for municipal honors.
At the nominations on Monday, Ex-
Trustee, John MeCorvie and E. A.
Mounteer, the well-known .confegﬁion—
er, were nominated for the Board of
Eduecation, both being looked on as
among - the strongest candidates in a
list of fifteen. TFor the City Couneil,
Alderman Potter, Thompson, Massey
and Edmondson, members of 1906 coun-
cil, and more or less associated with

W‘e, were all re-nominated for

Cecil Moore, for the past four years
the popular head salesman in Alderman
Massey’s grocery, has left to take up
his new duties as traveller for D. S.

Perrin & Company, of London. He will
travel between London and Niagara
Falls. His many local friends gave him
an appropriate send-off.

NOTES FROM YE OLDEST COLONY.

C. F. Taylor who has been in New
York for the past few weeks, returned
by the Express on Tuesday. Mr. Tay-
lor looks fine and hearty after hig tri

Alf. Davis has taken over th 0-
cery.. Department of R. Rutherford &
Company, Harbor Grace, and has re-
moved to the west end premises. Alf.
is very popular and will, without doubt,
continue the successful grocery busi-
ness the firm has always enjoyed.

Willis Davis, the manager, will now!
confine himself more to the coal and
lumber business, which business has
now grown to such proportions that it
needs his whole attention,

H. MecConbrey, managér of the Stan-
dard Manufacturing Company, has re-
turned from a business trip to New
York,

There is a large falling off this year
in. the im»ortation of black oats. Ow-
ing to the shortage on Prince Edward

TIsland, a large quantity of Ontario

white and mixed oats have been im-
ported.

The Modus Vivendi has been a great
disturber of the serenity of some of
our politicians. Just who will eventu-
ally come out on top remains to be
seen. Newfoundland fishermen want
the money the Americans leave for her-
ring: the Government says they cannot
have it. Mr. Duff, of the Atlantic Fish
Company, Halifax, offers to buy all the
herring they ecan cateh, so there you
are.

Hon. Geo. Knowling’s windows are
showing a fine display of seasonable
coods, which are artistically arranged.

ST. CATHARINES.

A Ha New Year to the ‘‘Canadian
Grocer”plg;xd to the trade throughout
Canada.

The past twelve monthr have been
marked as prosperous in £ atharines
and in this district generally. Prices
have kept well up. and all branches of
business have passed through a success-
ful year.

The past week, though not so marked
as the one before Christmas, was a very
busy one. Better prices were secured
for turkeys by three cents per pound,
and other fowls and meats were quoted
at regular prices. Vegetables, celery
and other kitchen commodities were in
greater demand than before Christmas.

The municipal elections have mainly
settled on the Mayoralty contest. Mayor

* Riddell and ex-Mayor Burgoyne are the

contestants and the election will be a
spirited one. Ald. Joseph Hodgins, fish
and poultry dealer, has retired, after a
number of years’ service.

The Toronto branch of Red Rose Tea
is assuming larger proportions in the
concern and hereafter all T. H. Esta-
brook’s Ontario business will be con-
ducted from Toronto. Pursuant to this
change Charles Smith of the St. John
office has been transferred to Toronto.

I T
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THE CANADIAN GROCER

We beg to notify our numerous friends and
customers that our business is proceeding as

usual since the fire, and we are able to take

care of all orders promptly and satisfactorily.

We intend during 1907 to make

Mokara Coffees and Spices

even more famous for their quality than in
" the past. : ‘ /ﬁ
Bespeaking a continued liberal share of your

patrdnage, and wishing you a Happy and

Prosperous New Year.

MORARA MILLS

THEODORE LEFEBVRE ®@. CO., Proprietors

21, 23 and 25 Gosford Street, MONTRE AL
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Tt AN M S Y R "~

A few reasons why 0zo Jams should be and are consider- |

ably better than any others now being made in Canada : ol
) / A¢

As Montreal is by far the largest buying centre in the country, enormous
quaatities of all kinds of fruit are sent to be marketed here, and\as ripe
frait has to be disposed >f within 24 hours of arrival a glut is sure to\occur
in some frait every day—it might be peaches to-day, or strawberries™to-
morrow—some fruit is sure to be over-shipped, wkich we can buy at a price pees
averaging as low as what it would pay to grow it at; and buying fruit at G°
| this price naturally we can afford to use more of it. b

: Publi

R

il Our Jam plant is the largest in Canada, contains the finest, cleanest and
| most modern equipment, which enables us not only to turn out an enormous o1
, : quip D¢ o i«
' quantity but give far better quality as well. )

We can buy sugar on the wharf at a great saving over what it would ' M

E cost if freighted west, and consequently are enabled to put in a much larger . =
prﬁtion in the cheaper qualities. { :

aving the turnover, we are able to purchase our packages at the very ik

| - lowest price. :

: premi

. As we believed that these natural advantages would enable us to take the G

E lead in the Jam business, we sent to England for the most expert Jam cook we -

| could find. - As money was no object, we got him and placed him in charge of Ex

our Jam Department, where his 28 years of practical experience are enabling
him to turn out goods which are a revelation to the trade, and are causing a
large increase in sales in this line with the people who are handling them.

Notwithstanding our ability to turn out a product equal to any made in the :
country at a lower price, our aim is to put this saving in the cost of production ] :
into bettering the quality of the goods, thus putting purchasers of our goods
beyond the reach of competition.

B e ps—p——n

With this information at hand you can readily see why so many of the
largest wholesalers have placed their Jam contracts with us, and we think you
will quickly see that it will be to your advantage, and that of your customers,
to place your Jam business with us. '

/
/

s o T v——

We quote Standard Brand Jam
’ ln 1'|bn, 1“Ib. a.l‘ld 3°'|b Pa"s. 60- FIOIBI

| The OZO CO., Limited

MONTREAL
. v
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; CONDENSED OR “WANT"”
| Aovermisenents || smacc's. | |More Profit To You

BETTER
G00DS
T0 YOUR
TRADE
THAT'S
WHAT
GOLD
STANDARD

G00DS
“GUARANTEED

Lontractions count as one word, but five figures (as

$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all
advertisements. In no case can this rule be overlooked- :
Advertisements received without remittance cannot be

acknowledged.

] Where replies come to our care to be forwarded five
f cents must be added to cost to cover postages, etc.

; REPRESENTATIVES WANTED

AGENCY — Well connected representatives in
Eastern, Western and Central Canada are re-
quired by large firm of malt vinegar brewers, in
England, with special facilities for meeting the re-
quirements of the Canadian trade. Write fully,
stating territory covered, and giving references.
Box 101, THE CANADIAN GROCER, 88 Fleet St.
E.C., London, England. (ftf.)

AGENCIES WANTED

GOOD Canadian agencies required by energetic
man with best personal connection in Bristol
and district. Reply *‘ Bristol,’’ care of MacLean

Publishing/Co., 88 FleetSt., London, E.C., Eng. o w -
e g = (o J
Eg ol HEBEST”
LONDON FIRM, largely iinterested in Sardines, > s (o]
Scotch canned fish, French preserved vegetables, ® Z ;
etc., wishes to correspond with reliable com- W < E
mission house in each of the following centres:— o € w
Montreal, Toronto, Winnipeg, Victoria, B.C. Reply wX mT
“W. E.” CANADIAN GROCER, 88 Fleet St., London. E g a b= TO YOU
E EE wZ
FOR SALE. g S g o L —
s - : o w1l
OR SALE—Grocery business in Victoria; turnover €< w > Only COSt a
et oyl gl o T b a T t t
capa 2 or
premises. Write A.B., P.O. Box 395, Vicxoi?a, ﬁ‘i 2 F - W0 cen
B.C. (57) K a e stamp to
om <2 get
Expert Bookkeeping particulars
Investigation and auditing of all i
classes of accounts undertaken. Write now.

i Trading, profit and loss accounts
i and balance sheets prepared. Sets

| o:vl;:eoksi;)p:zcg a:ncc;l.o ce systems ca“ada Ma IB Excha" e THE
d d to-date manner. . _
{ Collection of accgunta a specialty. n g GudVIIlﬂ-Georgesn“ Gﬂl,
PERCY P. DAVENPORT SomTwedL * LIMITED

622 Molntyre Blook, - - WINNIPEG, MAN. —__ALL JOBBERS.

Square your accounts Winnipeg and Brandmi, Man.

Before buying

SALT

Write us for quotations and we
can save you money

'COTTON CLOTHES LINES

—AND—

COTTON TWINE

Cotton Lines are as cheap as Sisal or Manila and much better.

For Sale by All Wholesale Dealers.
BEE THAT YOU GET THEM.

Mason & Hickey
108 Princess Street, WINNIPEG, Man.




DAIRY PRODUCE AND PROVISIONS The Canadian Grocer
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< . 3 A s
; Get 1n a stock fStar the ¢
Put in 5 Ib. packages. Brand” Hams \ and | ent
Twelve to the Case. Bacon now, and “ar- ‘ta‘aff
Undoubtedly Wins Trade and Holds it range with us for a s ilys“
: : : weekly shipment. We ably
. ing d
You will ﬁnd. this a splendid will be glad to book 2 4
seller. ~ Price reasonable this for you now. You il |
and results satisfactory. i give us the order and 1::"’;‘11
Let us Express you a Sample Case. we will do the rest. : et
ed 1n
S nada
THE PARK BLACKWELL CO. F. W. FEARMAN CO. .
| PORK AND BEEF PACKERS LimiTED " uul:ln outsid
| A ] more
| TORONTO \ W, :
lt;(émlé;ii
S"“”““““ A wise aad. B
higher
; length
(1 idd s qul
Business
: Polc
y at low
|n|'ol;ul]i
§ We commence the : The grocer who persistently features e
: . The Ryan Winners is as sure of cornering a The
; New Year with : a sound paying trade as he is of the light of f(hl:::u;
: : our best wishes to all lbiisodg oot was i
} We guarantee our ::12‘ n‘:
: ; Sausage, Bologna, Hams, Bacon, Butter, 1:}::“:'
The Montreal Packing Go. $ Lard, Eggs, and Choose.
$ LIMITED to be best marketed in Canada and un- ::'gfe“?‘
P MONTREAL, P.Q. : excelled by no line of provisions marketed R‘i‘tlﬁef
0 A in all the world. Your customers know this. kegt. i
“ CORONA” HAMS, BACON, held ir
: WINDSORS, LARD AND FRESH ; The WM. RYAN Sl
MEATS, Etc. CO.,Limited o
Mont
: NEW BUTTER S 70-72 Front St. E. gu‘ii’eie
“ TORONTO, ONT. e
22 2 252 2%2%2%%%%%Y ; May 1,




THE CANADIAN GROCEHR

Dairy Produce and Provisions

CHEESE AND BUTTER BULLETIN.

A slight improvement is noticeable in
the cheese market since  last report.
Speaking generally, however, there was
not much interest displayed last week,
the feeling being one of quietness rather
ta;n anything else, ’owing to the holi-
days. Very little trading was done dur-
ing the week, the market being notice-
ably free from activity of an interest-
ing description.

It is expeeted that there will be a
little more interest taken in the’situa-
tion now that the holidays are over.
Local houses are not doing very much
at present, although some of them have
been turning over small lots. As stat-
ed in the Grocer before, stocks in Ca-
nada are mostly held in Montreal, Out-

e holdings are variously estimated,
but the fair average estimate is that
outside stocks would not total up to
more than ‘a quarter of what is held
in Montreal. It is said that holders
outside the city are mostly west of To-

ronto.  In Montreal, holders appear to
be eclinging to their stock, large or

small, in the hopes of higher prices.
and from present indications it would
seem that they are likely to obtain
higher figures if they wait a sufficient
length of time.

Inquiries from the other side are
still ecoming in. Late November make,
or ‘“‘Tail-ends,”’ as they are called, are
requested, since these goods are selling
at lower prices. The late make, how-
ever, is very low in stock, and it is im-
probable that cheese men on this side
-will be able to aceept many more or-
ders for this article. e

The butter market presents few new
features of interest. The present trade,
what there is ‘of it, is purely local. As
was the ease with cheese so was it also
with butter during the holidays. There
was not mueh doing. Butter which has
been coming from England for the last
month or so, being bought back, or con-
signed by English houses, is not com-
ing forward so frequently now. Quite
a few lots were eonsigned by English
butter men, who were attracted by the
high prices ruling in the Canadian mar-
ket. Stocks of Canadian butter now
held in England cannot he very large,
as an evidence of which shipments have
not, as already stated, been so large as
formerly.

According to figures compiled by the
Montreal Board of Trade, receipts of
butter for the week ending December
29, were 1,815 packages, and of cheese,
739 boxes. Reeeipts of - butter from
May 1, to the end of this week, were

598,684 packages, and of cheese, 2,347,-
464 boxes,

PROVISION SITUATION.

There’s not muech to be said for the
past week’s provision markets. The On-
tario farmer is greatly independent
these days and can afford to enjoy him-
self over the Christmas holidays. Last
week one big Toronto packer didn’t get
a hog and another that usually takes
eight or ten thousand got eight hun-
dred. The price being paid this week is
a little higher, $6.15 f.o.b. country,
which means $6 to the farmer. Some,
however, are still quoting $5.90. the
same as last week. Pretty free deliveries
are looked for during the rest
of the month. Views of packers regard-
ing the number of hogs in the country
seem to be moderating somewhat and it
is thought by some of them that prices
won’t go much below 6¢. for some time.
This means that prices for hog pro-
ducts in the domestic market are not
likely to recede much from the present

level. For the time
very limited. .

There is a little better market in the
Old Country this week due to snow
storms in Denmark preventing market-
ing of hogs. The improvement is about
2s. and naturally the packers in Canada
hope this will hold though they are not
very sanguine.

There has been an active speculation
the past week in future hog products says
the New York Journal of Commerce ad-
vancing quite sharply early on the cov-
ering of shorts and reports of outside
buying for long account, which latter
have been hardlv credited, at the record
high prices of the season; but after mid-
week there was a decided tendency to
take profits by the longs, with pretty
free selling by packers supposed to be
short, in anticipation of better receipts
of hogs in the near future and lower
prices. Packing at western points for
the week has shown an increase over
last year for the first time this season,
and it is believed that there will be a
moderate increasc in stocks of pro-
ducts on the first of January at Chi-
cago and still greater at other points.

being demand is

PROVISION AND

MONTREAL MARKETS.
PROVISIONS. — Demand is+ very
quiet in hams and baeon, but there is
some inquiry for lard. Prices are prae-
tically unchanged.

ERrd; DUTe tioros - ... cvovsransesasinsbossas aons 0 12
S i s R e 56-1b. tubs 0 12 0 12
R e 20-1b. pails, wood .... 0 12} 0 12
5 cases,10-1b. tins, 60 1bs. incase 012Y
” “ " 5lb. ] Sean 0 12
2 “ 3. » G 018
Lard, compound tierces, perlb................ 0(83 0
as T e .. 009 0093
jet s 20-1b. pails, wood .. 18 200
" e 20-1b. pails, tin 125 190
e cases, 10-'b, tins, 6)1bs. in case 0 09} 0 10}
43 s -1b. % 0 09% 0 10
W;)d : t,.iln lu.; 31b. ighb: 0 09} 0 10}
net, tin packages, gross wei
Oanadian short cut mess pork 22 00
American short cut clear .. ise S1C0
American fat back ...... ... . 2300 2350
Breakfast bacon, per 1b . . 015§ 016}
B covcsacsocosesessscssessccssnseossessnne 013 0154
Extra plate heef, per bbl...... ccvocvvvirnnens 12 50 13 00

BUTTER.—Large rolls eontinue te
arrive in good quantities, and are sell-
ing well at prices quoted. Other lines
of butter are unchanged.

Choicest creamery, salt, 56 1b. boges ............ .... 0 25%
& 22 nd prints s 028
Medium creamery .. 23 024
Western dairy ...... .02 0322
T A S SR R e 022023

CHEESE.—Locally there is not much
doing in cheese. Some offers have been
received from the other side, but the
figure, buyers there are willing to pay,
does not come up to the expectations
of holders in Montreal, who are wait-
ing for a higher market.

Ontarios, September make .......cevvvuniunn..n. 013 013§
X 1800 MakS.......cco00inrnnrsnncccassn 012 013

EGGS.—The egg market is firm. De-
mand is strong. Receipts of new laid
eggs are very small, and good prices
are obtainable for anything held.

DAIRY MARKETS.

Fall selects, doz ...
Storage ** CIEEE
Storage, No. 1, doz

Pickled eggs.... ....

POULTRY.—The recent mild weath-
er, and the fact that the holidays are
over, have combined to send down
prices. Business is fairly good.

Turkey, perlb ...........
Chickens and fowls, per Ib

Geese, per Ib
Ducks, “

HONEY.—Honey is very secarce, and
prices are firm.
White clover comb honey ....

White clover, extracted tins..
Buckwheat

. 016

. 016
.01

012
010

TORONTO.
PROVISIONS.—The market continues
firm despite the very limited demand.

Long, clear and pea meal sacks show
a slight advance. In fresh meat hind
quarters are a quarter dearer, lamb and
mutton are off slightly and dressed hogs
are advanced 25¢.

Lo

011} 011

S8mo! 015 015

Roll 011 omn

Small 015 0 15

Medi cevs OIS

Large o

011} 0114

ki e 0

............ oo 012

00

Bhort cuf 22 00 24 (]l;)
“ “ =

3 B

o
(=3
o

o -

pails

oom rlb.

Seet” por 20010, Db,
Jhindt usrters .....

3s=8s2zsEss:
3

BUTTER.—The market went

; € back’
some this week, due principally

to a
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DAIRY PRODUCE AND PROVISIONS

BUTTER, CHEESE, EGGS

If you have Butter, Cheese or Eggs to sell,
write me. Iam always in the market to buy. If
you want to buy Eggs, Butter or Cheese, write
or wire for prices.

B. H . POWER

218 ARGYLE STREET, HALIFAX, N.S.

SALT SALT

Table, Dairy and Cheese Salts. Fine and Coarse
Salts in Sacks and Barrels, Land Salt.

TORONTO SALT WORKS

TORONTO, ONT.
ADENT FOR THE DOMINION SALT AGENOY

BUTTER-~<EGGS

—WE ARK—

BUYERS and SELLERS

Correspondence solicited from ONTARIO,
MAKRITOBA and LOWER PROVINCES.

Rutherford, Marshall & Co.

Wholesals Produce Merchants,
TORQNTO»

ROOMS
RUSHES
ASKETS

OODEN ILLOW
ARE ARE

Paper Bags
Wrapping Paper
Grocer’s Sundries

WALTER W00DS- & CO.

Hamilton and Winnipeg

Twines

falling off in consumption and to a
slight increase in supplies. Practically
evervthing is back a eent. The falling
the high prices and some butter is com-
off in consumption is attributed to
ing back from the Old Country.

Per 1b.
Oronmery BRI o v s Vovesuoiaresnsrsne 026 027
lohdl fresh. ek e D
Dnlry pnnu. choice .... 023 024
ordinary . 020 021

‘' rolls, large choice 02 021
‘* tubs, ct oice .. 021 022
Baker’s butter 018 019

EGGS.—The hens huhda\s are draw-
ing to a close. Few new-laid eggs are
coming to market for everv one that
came two. or three weeks ago and the
price is down live cents. The holders of
storage eggs are not concerned as yet,

however, and in proof thereof the
price is advanced a little this week.
kggsl ROy W I8IA) . .. coosesssissssissnnes 0 035
s sk ok 03
“ fresh . L 023 02
“ pickled 021 023
“ splits 018

(HEESE.—Prices are 10purted lower
than last week. Demand is quiet.

Chcese large

HONEY—Prices are umhauged

Hone) atrnmed R T R A R B o N
10 1b tins.. e
e 22 51b ting
o in the comb, per doz
BuckwhcaL huney. perlb......
in comb, per .
POULTRY.—There is a very good
market and demand is running now
rather to geese and chickens. For choice
stock prices are higher but poor stuff is
a drug. These quotations are for choice
stock.

Live Weight.

Old fowl .. 006 007

ucks ..018 (9
Young chickens . - ek ..008 009

. Dressed w.ight.

DA LOW] .. sivesersossisssninsnonens sonssssosane 007 008
Ducks... ..... ..010 011
Young chickens.. ..010 011
Goase  ..... ..010 011
Young turkey ..013 015
Old turkey on

ST. JOHN, N.B.

PROVISIONS.—The difficulty in all
lines is to get stock. Barrel pork held
at full figures and barrel beef in light
supply. Smoked meats high. Business
largely done by local curers. Pure lard
is again higher. Market is still bare of
refined compound. In beef, prices some-
what easier owing to the full prices ob-
tained for fancy holiday stock. Lamb
and mutton held firm. It has been a
particularly good season in mutton.
Veal little seen. Pork firmly held.

/ The Canadian Grocer
Mess pork, per bbl $23 50
Olear pork, 23 00
Plate e 14 50
Domestic beef, per 1 0 07%
Western beef, 009
utton, 0 08}
Veal, 0 08
Lamb, 010
Pork, 0 09%
Hams, 016
Rolls, 014
Lsr ', pure, lubn. A g ﬁi
Refined lard tubs ... > 01
R A i SR 0104 o011

BUTTER.—Prices continue high and
this affects business. Fair supplies.
Creamery but'er 28

Best dairy | utter.
Good dairv tub< ...,

EGGS.—Stocks are not large and
market is firm at full figures. Fair
sales.

Eggs, R R RN EE L R 035 040
A R R O R 024 025

CHEESE.—The market holds at the
rather lower prices.

o R | e R R R R S 014 015

WINNIPEG MARKETS.

BUTTER.—Creamery is advancing
quotations are now as follows :

Fancy fresh creamery, in 1 Ib. bricks .......... ....
Choice Maniioba, in 1-lb, bnckl 4
Fancy creamery, solids, 56's, 28 B S8 conansns auons

CHEESE—

Mamt,ol.s, large 01
8 0 14;
Ontario 015
LARD—
Iorae DRI DD, v.. . o vnssi ;o uasisssinnsse s ani-0-300

Small packages take the following advance:
50-1b. Sin @ans, PAEID. ...cvoovereossiiassossnnns ssoe
20-1b. tin pails, 1n 80-1b. cases, per 1b. .. :
tl_ﬁ[l)b. i in 60-1b. 5

“ . “

20—11: net white wo~d pails, perlb

CURED MEATS—

Hams, gelected at,ock specml nuld cure. s ivenp D 17’
on, Fips 22
Backs, 8 o 1 o soos 018
Hams, light, 10t0 12 AVerage ......eccv0eun cov oee 1
medium 14 to 16 averag+ .. 16%

‘  heavy, 20 to 30 for slicing ........ ooss

‘“  heavy, skinned 2 to 30 [or shclna o sobe
Picnic hams light, choice, 6 to &..... .
8houlders light, ch
Breakfast bacon, clear, bellies, lig 8

clear beilies 12 oo 4.
Olenr bwkl b bacon light..........
b bacon 12to 14 .
bplced rolis, long 11’ in stock. .
nhon

.. 012

Smoked hams boned and rolled, 2>. per 1b. additional.
DRY SALT MEATS.

Bacon, dry salt long. clear

smoked.
o o boneless
Shoulden -4 ¥ e lvames

BARREL PORK.

Heavy mess pork, boneless, per bbl
Standard mess pork, per bb)
PICKLED GOODS (COOKED).

WIN and HOLD
Your Trade With

Clark’s
Canned

Perfect in
Preparation.

[eats.

36

82885F

AGAIN IN SHAPE.

The Mokara Mills Company, who
were burnt out by a disastrous fire on
the morning of Sunday, Dee. 16th, have
got things in shape for business again
with commendable promptitude. They
expeet to have the factory in full oper-
ation again by Jan. 15th, and in the
meantime the stock and sluppmg rooms
are taking care of all orders promptly
and satisfactorily. The firm, notwith-
standing their set back, are lookmg for-
ward to an even more prosperous new
vear, for, with the installation of new
maclunely they will be in a still better
position to improve the quantity and
quality of their noted brands.

The Ca
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The Good Old Days
The Good Old Mince Meat

Haven't you often wished you could get
English Quality Mince Meat in Canada ?

In this case your wish has been father
to our move — we are now located in
Canada, are now making the

“I7-year-high-reputation”
Mince Meat in Ganada

Put up in glass, gold-lined tins, tubs
and wood pails. Guaranteed Pure. All
our experts are the most up-to-date in the
trade.

WAGSTAFFE, Limited, HAMILTON, ONT.

SN I S e TN S S e N e N S N S S e N S NS S N S S e =

REINDEER

with milk and sugar

COFFEE

Selling Points

A cup of excellent Coffee is pre-
pared by simply adding boiling water.

There is no waste—Take from the
tin just what is needed for a cup.

The coffee can remain in the tin
and be used from it as required.

It will keep till the whole "is used.

Truro Condensed Milk Co., Ltd., Truro, N.8.

DAIRY PRODUCE AND PROVISIONS

EXPORT TRADE DEPARTMENT

Firms Abroad Open for Canadian Business

W. C. GREGSON & CO.,

PROVISIONS POULTRY
CEREALS

LIVERPOOL, Produce Exchange Bldg

This space $15.00 per year.

JAMES MARSHALL
ABERDEEN, SCOTLAND,
invites consignm:nts of Canadian Pro-
duce, gives pers nal attention to hand-
ling of same, and guaravntees prompt re-
turns. Reference — Clydesdale Bank,
Aberdoen Codes—A.B.C. 4th and 5th Ed-l

HENRY COLBECK
NEWCASTLE-upon-TYNE.
nvites consignments of green and dried
fruits. Newcastle is the centre of one  f the
largest miningand industrial districts in the
United Kingdom, with a population of up-
wndn ol 2, (NO 00 thhm 8 2+m|le radius.

Cable Address "RAPP. LiverpooL”
HERMAN RAPP & CO.
Provision Merchants.
19 maTHEW STREET, LIVERPOOL.
Liberal advances on consignments.

JAMES MNETHVEN, SON & CO.
St. bwrgen House
EASTCHEKAP, LONOON, ENG.
Large conoection amongst bean ‘Whole-
zale Grocers and Bakers in Great Britain,
We also shipseveral British lines to United
States ar d Canada. Correspondence invited

DAVID $COTT & CO. ;

Est. 1878. 10 North John St. LrverrooL
ENGLAND. Splendid connections and
references. Try us with a shipmen of

CANNED GOODS.
T. A.—Scottish, Liverpool.
C. DOUGHTY & CO.
Head Oﬁ]ce 39 Eastcheap, LONDON.
PROVISION IMPORTERS
Invite consignments of Bacon, Hams,
Butter. Cheese and Poultry. Telegraphic
Address: Avouching, LoNDON. Codes :
A _B.C. 4th and 5th editious. Al, Western
Union. Highest References.

This space $15.00 per year.

1 o Makers and Exporters of Candied Peels.
P. & F. Vln(:ﬁﬂtﬁlll Daily capacity of our plant: ten thousand lbs
Telegraphic Address—* VINCENTELLL,"

General Agencies wanted for Belgium, Alsace, Lorraine and Switzerland. Report:
and va uations made on fresh or canned fruits, fish, pork and beef meats.

Beet attend on 8.

Antwerp. A.B.C. Codes.

HIGHEST BANK REFERENCES

month,

brands.

TRY our new Corned Beef pre-
served by a Vacuum process. Itis

a delicacy.

Manitoba Canning Co. Ltd.

We are now working with new
plant and all the latest improve-
ments in canning machinery ‘and
start selling our new pack this

CALL or SEND for samples to

NICHOLSON & BAIN,

WINNIPEG,

and compare our goods with other




HERE AND THERE WITH THE
TRADE.

John Slemmon, general storekeeper,
Pasqua, has been succeeded by Alfred
Yokom.

The premises of Wilson, McPhee &
Co., teas, ete., Ottawa, were damaged
by fire. i

Parker & Knight, general merchants,
Hatley, Que., are succeeded by J. S.
Melloon.

Huffman & Kellington, Strathmore,
thave sold the general store part of their
‘husiness.

H. J. Rawson & Co., general mer-
chants, Hazel Cliffe, are succeceded by
Bayne Bros.

J. A. Younge & Sons, Glencoe, Ont.,
are advertising their general store busi-
ness for sale.

(. Meunier, of H. L. Boisseau Co.,
Montreal, spent New Years at St.
Therese.

Wm. Probert, of Probert & Wood,
Taber, has sold his interest in the firm
to Byard Smith.

J. R. Grant & Co.'s dry goods and
grocery store, Listowel, was burnt out.
Partially insured.

Rivard & Frere, Three Rivers, have
dissolved, and the firm of Rivard & Du-
pont is registered.

The Star grocery has opened in Re-
gina, under the proprietorship of Car-
ruthers & Wakefield.

Robert Fell, Jr., has acquired a con-
trolling interest in Fell & Co.’s gro-
cery business, Victoria.

J. J. Huffiman and J. L. Craig have
taken over the grocery business of W.
K. Stratford, Brantford.

The general stores of W. A. Franklin
and Pierce & Co., Port Rowan, were
recently damaged by fire.

John Burgess, head clerk with the
Cornwallis Trading Co., Canning, N.S.,
has gone to San Francisco.,

J. T. Booker, grocer, Swift Current,
Sask., will be succeeded by the Far-
mers’ Mercantile Company.

R. L. Hood & Co., general mer-
chants, Oak Lake, Manitoba, have dis-
solved, J. R. Hood retiring.

Holyoke & Brown, Woodstoek, have
removed from King Street to their new
store in the Garden building.

Elsom Misener has opened a grocery
store in the old Misener stand on South
Main Street, Niagara Falls, Ont.

A. M. Parliament & Co., grocers and
confectioners, were among the sufferers
in the recent fire in Sturgeon Falls.

Geo. R. Feilders, Quebec representa-
tive of Lever Bros., was a visitor to the
Canadian head office, Toronto, this
week.

Bryon L. Estey will in future con-
duct the store in Fredericton formerly
known under the name of Tupper &
Estey.

Crevier & Frere have succeeded E.
Sansregret in the St. Catherine Street

branch of the latter’s grocery business .

in Montreal.

A crusade has been commenced in
Viectoria against grocers who. supply cus-
tomers with beer without holding li-
quor licenses.

THE CANAD'AN GROCER

M. Regan & Son have succeeded W. G.
Herie & Co., general merchants, Strome.

L. J. Warnecke, Quebec representa-
tive of the McAlpin Tobacco Co., was a
visitor to Toronto this week.

Wm. C. Christmas, Montreai, has ‘se-
cured the agency of the Strohmeyer &
Arpe Co., who put up sardines and olive
oil. He will attend to their sales in
this distriet for the, future.

The GRAY, YOUNG. & SﬁﬂUIG C0., Limited

SALT
MANUFACTURERS

Granted the highest awards in competi-
tion with other makes,

WINGHAM ESTABLISHED 1871

NAP. 8. KIROUAC & CO0., QUEBEC

Receivers and Shippers of Oats.

Western Dealers will find it to their
benefit to make us offers.

~Are You - Gontent?

with the flour you are
handling?® “ °

If not, get a shipment of

""Anchor Brand
Flours - ¢

and see how pleased
your trade will be

For prices and informa-
tion write to

LEITCH BROS.
FLOUR MILLS

"Oak Lake, Man., Canada

QUANCE BROS
MILLERS OF CHOICE
WINTER WHEAT and MANITOBA FLOUR
BUCKWHEAT and RYE FLOUR

WRITE FOR QUOTATIONS:

DELHI, ONT.

Cultivate your"/BIscult trade by ordering

McLAUCHLAN'’S
Cream Soda Biscuits

MOLAUGCHLAN & SONS CO. Limited, Manufaoturers, OWEN SOUND, Canada

A Long Lane Without a Turning. A Long Order Without a Sale

UNLESS THE 600DS ARE POT AND
PEARL BARLEY FROM OUR MILL.

JOHN MACKAY, LIMITED -

- BOWMANVILLE, ONT.

Bulk Only

CORONET ROLLED OATS

- THE WOODSTOCK CEREAL CO,, Ltd,, Woﬁdstock, Ont,

Quick Shipment

88

Wishing Yon a
Prosperous and Happy New Year

‘Vgrrgt, Stewart & Co.,

Ltd., Montreal

The C

-




The Canadian Grocer. FLOUR AND CEREAL FOODS ¢

Thres Important Points
The Trade worth building up— A
The Trade worth hoIdingg— | mew y ear s
The Trade that pays— | - Resolution

All come easier to the grocer who remembers to
carry a good supply of ““Mcintosh’s Big Three.”

Mointogh’s Cereals rank first in Quantity, ;
Quality and Demand. “I, as a conscientious grocer, having

“8wiss Food”---an old favorite of twenty assumed the duties of serving the
years’ standing. public with pure and healthy food-

“Beaver 0ats”---the cereal of proven superior- stuffs, do hereby declare that I will
ity. The Big premium goes with this brand (766). be faithful to my trust.

‘‘Mcintosh’s Crown Brand Rolled Oats”---this

brand has been enthroned king of all cereals by “That I will keep before me constantly
popular demand. the Golden Rule in all my barter.

“And I further solemnly promise to
recommend to my customers CANADA

P. MCINTOSH & SON FLAKES, the finest and best made

cereal in Canada.”
Toronto, Canada

VOOV VRN

WHEN YOU WANT A SUPREME TEST

of i'nigh—grade Patent Flour, ask your-
self these questions—Is it superior for
Bakers’ and Household use? Is it
dependable in the Baking 7

Judged by these tests

PURITY FLOUR

which is produced by the latest
improved methods in modern milling
from the choicest Manitoba Hard
Wheat, stands unequalled for Bakers’
Trade and general Household use.

Western Canada Flour Mills Go., wure

o Fdle Mills at
' WINNIPEG, GODERICH and BRANDON

Toronto Office :
Long Distance Phone Main 6060

‘We Want You To Try It

All we ask for our flours is a
fair trial—and we don’t fear re-
sults. You will soon find that
our brands attract the permanent
trade of particular people.

“Premier Hungarian”
“White Rose”’ and
‘“Royal Patent” Brands

Put up in 24%5-1b. and 49-1b. Sacks specially
for the Grocery Trade.

Order direct or from our nearest agent.

THE ALEXANDER MILLING CO.
BRANDON, MAN.

Agent Quebec and Maritime Provinces
. N. FRECHETTE, 45 Bonsecours Street, MONTREAL

Agent Province of Ontario

ALEX. BUTLER, Board of Trade Building, TORONTO
Agent Alberta and British Columbia

WILL HILL, 1645 9th Avenue West, VANCOUVER, B.C.

Phone in your Orders at our expense
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CEREALS AND CONFECTIONERY

Markets Continue Quiet But Revival of Business is Looked for With the Turn
of the Year—Wheat Slightly Lower— May Advance.

The grain market has been waiting
for the New Year and merchants will
be disappointed if business doesn’t
liven up from now on. Fluctuations in
prices at present wme meiely the rise
and fall of the water in the steam
gauge of the speculative boiler.

* * *

Flour markets are very quiet and the
price for export in Ontario from 78
per cent. points is $2.60. Demand is
expected to look wup somewhat from
now.

Reviewdng last week’s Dreadstuffs
markets in the/States, the New York
Journal of Commerce says:

““The grain markets the past week
have been without important feature or
changes, though generally somewhat de-
pressed by the December liquidation,
aided by moderate raiding by December
shorts, who were careful, however, to
sell only small lots when small hold-
ings of long grain were coming on the
market. But no important lines have
been liquidated so far as reported and
the markets have been too dull to per-
mit of it. Notwithstanding this there
has heen a growing feeling that prices
were low enough, if not too low, for
the statistical position of the markets,
and that there will be bhetter prices
after the first of the year, as cash de-
mand has heen holding off, as usual,

until that time and enabled the specu-
laters to depress prices, whereas any
improvement in the eash demand for
any of these staples with the moderate
offerings that have been coming out
weuld result in enhaneing prices.

MONTREAL.

GRAIN.—Very little demand is re-
ported for grain. Peas are particularly
slow. New No. 3 yellow corn is quoted
at 54ec.

No. dbarley, SLOr8.......c.. coocssvosorsonsree sosoe 0 53
Feed Dbarley, store..

No. 2 white oats  **
No. 3 white oats  *
No. 4 white oats ** ..
New No. Sie“uowcom
No. 2 peas, basis 78 per cent. points..

FLOUR. — Flour prices are without
change. Business is very fair locally.
Orders from country points are very
small this week.

o &

ROLLED OATS.—In this market
quiet prevails. Prices are unchanged
and do not look as if they would show
any for some time.

B 0D W B B B
8ESBS28E83

Fine oatm 240
Standard 2 40
Granulated 240
Gold dust cornmeal 98 Ib b 17
Rolled oats, 90-1b. Lags. 2 26
3 80-1b. bags.. 20

e, o
Choice boﬂln‘ peas .. 100 110

FEED.—There is continued good de-
mand ‘for feed, but supplies are still
very limited. Prices are unchanged.

ITAY.—The market locally is fairly
fiim, but business is limited. Supplies
are short, owing to the continued- diffi-
culty experienced in obtaining ears in
the country to ship the hay. In Eng-
land the situation has not changed since
last week.

TORONTO MARKETS.
GRAIN.—Wheat is 1-2¢. to le. lower
than a week ago. Otherwise, the grain
markets are very quiet and without fea-

- ture. Grain men here think the mar-

ket 1s ready for a small advance.
Prices are regarded, however, as heing
about the level of values in view of the
woild’s supply of wheat,

FLOUR.—Trade is quiet and prices
are unchanged.
Pure Manitoba wheat per bbl in sacks..........
85 per cent. Manitoba patents, per bl.)} .

Straight roller
Blended

A CARLOAD OF STELL

Just think of it

A full carload of steel just arrived, to be
manufactured into the celebrated

Ask your
Jobber
for them

“Best”’

Mops.

Demonstrating the enormous sale on this favorite article.

Order early to insure
prompt shipment

—Made by —

The Cumming Mfg. CGo., Ltd.

Renfrew, Ont.

WINNIPEG : 608 Ashdown Bldg.

The Cana

394-396
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BISCUITS AND CONFECTIONERY

The choicest cocoa—

The purest sugar—

The richest and creamiest milk——
is what makes

GENUINE

SWISS MILK
CHOCOLATE

(Pronqunced Ka-lag

the world’s most famous and
popular chocolate.

To taste CAILLER’S once is to
want no other Swiss Milk

Chocolate.

General Agent for Canada

William H. Dunn, - MONTREAL

394-396 8t. Paul Street

CANADA:
Mo botter
Country

For Llm9()7
Mott’s

“Diamond’’ and
“Elite’” brands of

be your leadlng brands.
They have quality, pur-
est and highest, as their

recommendation.
FOR SALE BY ALL JOBBERS

John P. Mott @Q. Co.
- HALIFAX, N.S.

OBLLING AGENTS:
o J A Taylor , R. 8. Mclindoe Jos. E. Huxley
Montreal Toronto Winnipeg -

MOTT'S:
No better
Cheselate

Arthur Nelson
Vancouver

We beg to advise the Grocers of the
Dominion that we are making
the finest

Milk Chocolate

produced in the world, and are using
pure Canadian Milk.

Cowan’s Cocoa

(Maple Leaf Label)

Absolutely Pure.

THE COWAN GO., Limited

TORONTO

GOING UP!

Shelled Almonds are advancing
in price, and are now obtainable
from us at a figure that may be
higher any day.

Promptitude in ordering your
supplies will put money in your
pocket.

CURRANTS

are rot plentiful and prices are
inclined to be high; but we have
something in this line that will
interest you.

WRITE FOR OUR PRICES

C. A. Chouillou @ Co.

1a PLACE ROYALE

MONTREAL
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GOOD TIMES IN NOVA SCOTIA

Review of the Past Year by Principal of the Provincial Agricultural College—
Effect of the Exodus to the West.

(Special Correspondence of The Cunadian Grocer )

Halifax, N.S., Jan. 1, 1907.

Principal Cummings of the Govern-
ment Agricultural College, in a review
of the year just closed, says :—

The year 1906 has been one of the
good ones for the progressive farmers of
Nova Scotia. Markets have ruled unus-
ually high during the whole season and
farmers had no difficulty in disposing of
all their produce at most remunerative
prices. Partially because the Western
exodus has reduced the number of pro-
ducers, and, still more, because our
growing industries are affording improv-
ed markets, the supply of farm products
has been much below the demand. Es-
pecially has this been the case with
wool, mutton and lamb, with cows and
dairy produce, with poultry and eggs,
with horses of all kinds and with po-
tatoes and garden truck. For hay, ap-
ples and other products of the orchard
and field prices have been fully up to the
average.

Crops, however, have scarcely been up
to the mark—apples, grains, potatoes
and rodts having fallen from 20 to 30
per cent. below the average and hay
about 5 per cent. below. The official re-
turns give the following estimates of the
staple crops figured in comparison with
an average crop of 100 :

Per Cent.
O AR R RS e S T 96
N R S ORI, AL 80
T R R s e 83
BaEley . e 81
Turnips and Mangels ... ...... ... 85
T T R e B e i 70
P A e e 75

However, the returns from different
farmers are very variable, some report-
ing crops consderably above and others
reporting them far below average. When
farming has been carried on with a view
to maintenance of soil fertility, the re-
turns have been good, but farmers,
whose fields are run out, have in some
cases had little more than half a crop.

Fruit Growing.

The passing years are marked by an
increasing interest in fruit-growing.
True the summer of 1906 could not be
considered up to the average, the total
amount of export fruit being about 325,-
000 barrels, as compared with 350,000
the year before and larger amounts than
that in other years. Still almost every
farmer, in the fruit sections, is setting
out new trees and it cannot be long be-
fore a large number of these new or-
chards must come into bearing and
bring up the number of export barrels
to at least the million mark. Never
have our fruit men been more troubled
with fungus and insect pests than dur-
ing last summer. As a result, the early
promise of an abundant ecrop was far
from being fulfilled. Our experts, how-
ever, consider that such a season has
not been without its benefits for never
have there been more clear demonstra-
tions of the advantages of intelligent,
systematic cultivation and spraying. As
with farm crops, the yields have been
extremely variable, running all the wav
from 25 per cent. to a full average yield

of 100 per cent., the general estimate
being about 75 per cent.

A gratifying feature, in connection
with fruit growing, is that the area is
being extended beyond the famous An-
napolis Valley, and that a more general
interest is being taken all over the Pro-
vince. North Queens and Lunenburg
have produced marketable quantities of
fruit that, in quality, and eolor, rival
the Valley fruit. In addition, there are
men in many countries, even as far East
as Cape Breton, who are successfully
catering to their local markets. In the
development of this phase of the indus-
try, the model orchards set out by the
Local Government are giving splendid
demonstration and are already proving
the means of interesting many farmers
ip fruit culture.

Except for a few weeks in the late
summer and early fall, pastures were
unusually good and as a result stock
has gone into winter quarters in better
condition than for some years past.
Moreover the numbers of live stock have
considerably increased, although not yet
sufficiently to make up for the slump of
two years ago. Quality, too, is receiv-
ing more than its usual attention, es-
pecially from those farmers who realize
the value of stock and the adaptability
of Nova Scotia to stock husbandry.

Poultry in Demand.

Prices for poultry and eggs continue
to advance. Eighteen, twenty and even
more cents per pound for dressed birds
and anywhere from 20 to 50 cents per
dozen for eggs have bheen no unusual
prices. With such possibilities for mar-
ketery, it is no wonder that the indus-
try is growing. Twelve hundpéd entries,
as compared with eight hundfed the year
before, at the Amherst Fat’Stock Show
is a criterion of the advancement. At
the same time, we look for the greatest
profits to be made not from the large
chicken raising establishments but from
the small flocks on every farm which
can get a large share of their mainten-
ance from waste products on the farm.
The cost of grains and meals is alto-
gether too high to make poultry raising
by itself remunerative.

The one who reviews all these events
must see that, while nothing of a start-
ling character has occurred to greatly
affect the industry of agriculture, yet
there has been progress along various
lines. The year 1906 will pass into his-
tory as one of the good agricultural
years and has already given an impetus
to improved methods in agriculture, the
influence of which will be more manifest
in succeeding years.

Peter Dill, Seaforth, suffered a sad
loss reeently in the death on the same
day of two of his children, J. McDon-
ald, aged 2, and Flora, aged nine
months. The. double funeral took place

" on October 12. Mr. Dill had four chil-

dren. He has heen in business in Sea-
forth ten years and he and Mrs. Dill
have the sympathy of a large circle of
friends in their bereavement.
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Whether you are a Be-
ginner or an Old-Timer in
the Grocery Business you

can’t afford to slight your
biscuit counter,

All women are particular
buyers when it comes to

biscuits.
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ROONEY BISCUIT 8 CAND ¥
STRKATFOKG CANADA

Reliable biscuits build up
trade.

Think of the many things
good soda biscuits help to
sell.

Perfectldn
Cream Sodas

draw and hold trade

™ Mooney
Biscyit & Candy
Company,

LIMITED,

Stratford, - Canada.
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Frank Stafford, of Barry’s Bay, was
in Montreal for the holidays.

B. E. Miller, of the Red Rose Tea
staff, is spending his New Year down
cast with the folks at home.

James Blair, who represents Red Rose
Tea in the eastern half of Toronto,
spent his holidays at his home in Lon-
don.

Mr. Cochrane, representing the Quaker
Oats Company, in Montreal, has return-
ed from a trip to the offices in Peter-
boro. #

S. Hustwitt, in charge of the Winni-
peg branch of Red Rose Tea, and H.
R. Arnold, one of the Western repre-
sentatives, are on their semi-annual
visit to Toronto.

Stanley Hogarth, son of W. I. Ho-

garth, of Tillsonburg, the leading mer-
chant of that town, was in Toronto

last week and spent some time with his®

friend, Manager Campbell, of Red Rose
Tea.

J. H. Boyd, who recently joined the
Red Rose Tea selling staff, has return-
ed from a month’s visit to head office,
St. John, and is now on his first trip
in his new territory, Ontario, west of
London. Mr. Boyd returned from St.
John fired with Red Rose enthusiasm,
having got an insight down there into
the extent of the business.

V. T. Cartwright special ambassador
of the E. W. Gillett Co., Ltd., in New-
foundland, has received an unique remind-
er of the festive season in the shape of a
post card. Decorated with cuts from the
E. W. Gillett Co.’s price list and profuse-
ly decorated with holly, mistletoe, etc.,
and signed by each of the employes of
T. & M. Winter, of St. Johns, Nfld.,
the largest wholesale ‘grocers on the Is-
land, the design of the card is the work
of one of Messrs. Winter’s office stafi. In
the centre is the following :

May vour troubles be few, ‘may you
sell lots of blue,
Magic soda, cream tartar and lye;
May you tell to us later your sales
were ne'er greater,
Whegl we meet in the sweet bye and
ye.
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ITEMS OF INTEREST.

Samuel Ling, Winnipeg, has sold out.

Thomas W. Pearson, Blenheim, has
sold out.

W. A. White, Regina, is selling off his
grocery stock.

W. E. Farrow, Killarney, is succeeded
by A. D. Cardue.

G.. P. Nadeau, general merchant,
Stanfofid, is dead.

P. J. Letourneau, St. Eustache, is
succeeded by Letourneau & Co.

A Qamerpr}, general merchant, Rocan-
ville, is retiring from business.

‘Gregoire ‘& Frere, St. Hyacinthe, have
dissolved, Joseph Gregoire continuing.

Turner & McMichael, millers, Melfort,
have dissolved, J. A. Turner continuing.

IT’S AMONEY MAKER
every time, but you will
never know it if you never
try it. Catalog tells all.
KINGERY MFG. CO.
106 E. Pearl St., Cincinnatl

SPRAQUE
CANNING MACHINERY CO

CHICAQO, ILL., U.8.A.

45 HIGHEST AWARDS
In Burope and America

Waller Bakor & Co, Lt

The Oldest and
ﬂ : Largest Manufacturers of

PURE, HIGH GRADE

GCOGOAS
CHOCOLATES

No Chemicals are used in their
manufacture.

Their Breakfast Cocoa is abso-
lutely pure, delicious, nutritious, and
costs less than one cent a cup,

Their Premium No 1 Chocolate, put up in Blue
Wrappers and Yellow Labels is the best plain
chocolate in the market for family use.

Their German Sweet Chocolate is good to eat
and good to drink. It is palatable, nutritious and health-
tul; a great favorite with children. ‘

Buyers should ask for and make sure that they get the
genuine goods. The above trade mark is on every
package.

Registered
U. S Pat. Ot

Walter Baker & Co., Ltd.

Established 1780.

Dorchester, Mass.
Branch House, 86 8t. Peter 8t., Montreal, 0an.

...ESTABLISHED 1849...

BRADSTREET'S

Capital and Surplus, $1,800,000.

Offices Throughout the Civilized World

Executive Offices: Nos. 346 and 348 Broadway, New York City, U.S.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and
the controlling circumstances of every seeker of mercantile credit. 1ts business may be defined as of the
merchants, by the merchauts, for the merchants. In procuring, verifying and promulgating information no
effort is spared, and no reasonable expense considered too great, that the results may justify its claims as an
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have
been steadily extended, and it furnishes information concerning mercantile persons throughout the

civilized world.

Subscriptions are based on the service furnished, and are available orly by reputable wholesale, jobbing
and manufacturing concerns, and by responsible and worthy financial. fiduciary and business corporations.
8pecific terms may be obtained ! y addressing the Company at any of its offices. “Correspond Invited

—OFFICES IN CANADA—

HAMILTON, ONT.
UEBKC, QUE.
ANCOUVER, B.C.

CALGARY, ALTA,
HALIFAX, N.8.
OTTAWA, ONT.

LONDON, ONT.
8T.JOHN, N.B.
WINNIPEG, MAN.

MONTREAL, QUE.
TORONTO, ONT.

THOS. C. IRVING, Gen. Man. Western Canada, Toronto.

A LINE THAT WILL PLEASE YOUR CUSTOMERS
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A Sure Source
of Success

Place Nicholson's Mince Meat on
your order sheet to-day and you
take out aninsurance policy guar-
anteeing a prosperous and success-
ful year. The people want the best
their money will buy. They In-
sist on purity and quality. Better
'phone or write now regarding

N. & B. Jelly Powder, N. & B. loing
Powder, N. & B. Puddine, N. & B.
Veri-quick Tapioca, Brook's Bird
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Some Views and Interviews
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Some expressions of opinion or feeling
by men doing business throughout Can-
ada are not out of place atr the start of
4 new year. :

° Geo. E. Bristol, Hamilton, writes :

“Last year was a very satisfactory
one in, the grocery business. The mar-
kets have been firm and in most lines
steadil~ advancing. It is much easier for
both wholesaler and retailer to get a
profit under suckh conditions than when
the market is wavering or actually drift-
ing backward. The raisin and currant
situation has been extraordinary and the
sale of these articles has been much cur-
tailed by the high prices.

“The most annoying feature of the
year’s businpss was the unprecedented
delay bv the railways in the forwarding
of goods. The delav has often been seri-
ous and affected bhoth the arrival and
departure of goods inconveniencing
wholesaler and retailer alike. T under-
stand, however, that the railways are
making every endeavor to overcome the
difficulty and that next year we shall
not have the same trouble.

“With regard to the future. we look
forward to a year of great business ac-
{ivity and success. Ontario is very pros-
perous and the opening of Northern On-
tario and the rapid development of the
Canadian West, in  which we all musf
share, will increase that nrosperity.”

President of the Guild.

Albert Hebert, of Hudon, Hebert &
Co., Montreal, said : ““The vear 1906
has been verv good for us in a business
way. Our only real trouble of magni-
tude was the congestion of traffic on the
railwavs. This hothered us a sreat deal
and interfered with smoothlv running
business. Fspecially  did it hurt the
Christmas rush Goods harvested in
Sentember and October are nol obtain-
able at any ofher season, and so we
could take no precautions. The result
was that manv houses lost monev
through not being able to obtain their
goods in time for the holidav {rade.
Otherwise evervthing during the vyear
was most satisfactory. As far as T can
see there is ever— prosnect of continued
good trade in 1907. Business is verv
sound now and T see no reason why it
should not continue so.”

Some Things to Fight.

George Forbes. Montreal : *“The turn-
over was larger - than last year, but
prices have been cut below market value
and while there was an excellent chance
for the retailer and the iebber to make
money, they were prevented from doing
so by this price cuttine. Then again,
there was constant dunlication of stand-
ard goods, which was very nasty for
the trade. An article was put on the
market,. and would in no time he dunli-
cated by another firm. the only differ-
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ence between the two being in the style

of package. 1 think, however, that 1907

will prove a good year to the trade, It

would certainly be a blessing if we could

find a remedy for these existing evils.”
Here’s Gobd Advice.

Wm. Dobie, general*manager and treas-
urer of the E. W. Gillett Co., Ltd.:

‘““Speaking generally, in regard to busi-
ness of this company may say it could
not, be in a more satisfactory or flour-
ishing condition. The year just about
ended, from present indications, will
to be by far the best in the history of
this business in (‘anada. All Canadians
have a great deal.to be thankful for and
we like all others are hoping that the
good times will continue for many years
yet. To make a real success, all busi-
ness concerns connected in anv way with
the grocery line should by all means ad-
vertise, in “THE "CANADIAN GRO-
CER.

“‘We wish yourselves, your advertisers,
subscribers and everyone a Happy and
Prosperous New Year.”

Be OCautious and All’s Well

L. K. Gefirion, manager, L. Chaput,
Fils & Cie, Montreal :

‘‘Business has bheen very satisfactory
with us, and we have every reason to bhe-
lieve that 1907 will be equally as good.
There may be some little reaction in
prices, some may be a little lower, while
again they may be higher in other lines.
The great thing is to be cautious, in
fact it is-one of the keynotes §f success
in business. For the present we see no
reason why we should not make a suc-
cessful year of 1907.”

Situation in a Nuftishell

S. J. Mathewson, of Mathewsons
Sons, Montreal :

“We will see higher prices for tea in
the carlv part of 1907, of {that I am
morallv certain. Dried fruits are likely
to be steady in price. Sugars are likelv
to go up. I think there will be a good
sale for syrups and molasses owing to
the fact that butter and lard are scll-
ing well. Cheap jams are likelv o be
much in request also. All lines of can-
ned fruits will, in mv estimation, sell
at very fancy prices.

““As for the past vear, 1 will sum it
up in a nutshell for vou—‘The man who
had the goods made the money.”

Fruit as a Food.

W. H. Despard, manager White & Co.,
Toronto and Hamilton, writes :

“That fruit is no longer a luxury is
evident by the magnitude to which the
husiness has attained in the past few
years, showing plainly that every dav
consumption is becoming general. Sci-
ence in producing and good transporta-
tion have combined to regulate constant
supplv throughout the year. Perhaps the
ereatest factor in  producing good re-
sults is the private car lines, refrigera-
tor cars owned and operated by the Ar-
mour people, Santa Fe Railroad and
others less important, and while it has
hecome a monopolv practically, and for
that reason very much condemned, vet
the wholesale importing fruit trade owes
its successful existence to this service.

‘“These cars are specially built to re-
sist heat or cold and convey fruit in
cither Winter or Summer from coast to
coast, and lav it down at our doors in
perfect condition. In Summer. icing sta-
tions are maintained at various points
and cars are kept constantly charged
with ice. For this icing service an ad-
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ditional charge of ahout $80 per car is
levied on cars from California, bringing
the total freight and icing charges on a
single car of oranges to about $400. One
has to look back but a few years in To-
ronto to see a car of bananas last the
city a week, while now during the sum-
mer season fortv cars per week are of-
ten imported. The steady increase in
the population is assisting largely in the
increased consumption, and while the
more staple lines such as oranges, lem-
ons and bananas have increased largely,
yet the public.are clamoring for other
and more delicate lines, such as grape
fruit, grapes from Spain, tangerines,
pineapples, tomatoes cantaloupes, Cali-
fornia peaches, pears and strawberries.

““The first mentioned perhaps deserves
comment, the classification under .the
tariff being ‘‘Shaddock.” The term
“‘grape fruit’’ is a misnomer. It is de-
rived from the manner of growth on the
tree, the fruit hanging in clusters of
eight or ten fruit, resembling a huge
bunch of grapes. Occasionally shippers
very kindly enclose branches from the
trees of ‘‘grape fruit”’ and tangerine
oranges, which convey a splendid idea
of their natural growth on the trees.
The grape fruit is universally a hreak-
fast fruit. It has a slightly bitter taste,
but when one becomes accustomed to it
he is a confirmed user. Its medical
qualities are very great.

“The future of the fruit and produce
husiness is very bright. Unlimited capi-
tal, and the best brains on the contin-
ent are allying themselves in its develop-
ment. In other words it promises in the
near future to supplant meat products to
a large extent as the every day food of
the masses, which will produce a health-
ier and sturdier race.

““We must, not overlook the large and
growing fruit interests. At our own
doors rapid strides dare heing made. in
the right direction, and our own
orchards and vineyards, growing and
marketing large quantities of the linest,
most periectly-flavored fruits, will in a
few years be able to completelv supply
the home markets, during their season,
which we regret is only too short.”
Economic Value of Cocoa and Chocolate
Juo.  W. C(owan, president of the

Cowan Co. writes:—

‘“Although many people are some-
what familiar with both cocoa and cho-
colate, as it is in almost daily use in
one form or another, very few people are
aware of its great economic value and
how important it is as a food produet,
in our daily life. There is also a
great confusion of ideas as to what
cocoa and choenlate really are, many

people thinking that they are a product

of the cocoanut. Coecoa is an entirely
different article. but like the eocoanut,
is grown in nearly all tropieal coun-
trtes. The richness of the hean mak-
ing it one of the most nutritious foods
known in the whole dietary list. Noth-
ing can deseribe this better than the
following quotation #£rom Baron wyon
Liebig, one of the greatest authorities
on dietetics in the world, he says:
‘Tt -is a perfeet fond. as wholesome
as delicions, a heneficent restorer or
exhausted power: but its qualitv must
be good. and it must be carefully pre-
pared. Tt is highly nourishing and
eagily digested. and is fitted to repair
wasted strength, preserve health and
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prolong life. It agrees with dry tem-
peraments and convalescents; with mo-
thers who nurse their children; with
those whose occupations oblige them to
undergo severe mental strains; with
publie speakers, and with all those who
give to work a portion of the time
needed for sleep. It soothes both sto-
mach and brain, and for this reason
as well as for others, it is the ‘best
friend of those engaged in literary pur-
suits.” 7’

Better Pork Products Wanted.

I." W. Fearman ('o., Hamilton:—

““Trade during the closing year has
heen marked by a distinet inerease in
the Canadian home trade, and especial-
ly for the higher class of goods manu-
factured by this: firm; ineluding hams,
bacon, and lard. Some lines of meats
that were in general use a few years
ago are now altogether unealled for,
and other lines that were in very lit-
tle demand are now very much asked
for.

““There is also an inereasing demand
for lard put up in package form, and
which we think is a very desirable
means for transmitting the goods from
the manufacturer to the house of the
consumer.

““We are pleased to see the hright
face of the Canadian (irocer every week
in our office, and wish you all the eom-
pliments of the season.”’

SLOAN MEN DINE.

Annual Dinner at the St. Charles—A
Silk Umbrella,

The annual dinner of John Sloan &
Company’s Travelling and Sample room
staff was held the other evening at the
St Charles (afe, Toronto, and was the

Major 8loan.

oceasion Qf some oratorical outbursts
that surprised even the genial and self-
possessed head of the firm. Those pre-
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sent were: Major John Sloan, Chas.
Parsons, ¥. M. Tait, J. B. Mayled, W.
H. Maxwell, H. Brett, P. H. Brown, F,
Bone, F. M. Sloan, A. Armstrong, (Geo.
Sanderson, W. M, Cole, J. H. Burton,
H. G. Elliott, J. R. Smith, John Hay-
den.

The company sat at a round table,
so that there was no head or foot.
Major Sloan told how the year’s busi-
ness had been the largest in the firm’s
history, and paid a high tribute to the
effieiency of 'the .men who sold the
goods. The "chair was filled by (‘has.
Parsons, whose services with the firm
have extended over 25 years. A fea-
ture of the oceasion was_a presentation
to Frank Sloan of a silk umbrella by
the travelling staff. Mr, Sloan replied
in fitting terms.

DRUMMERS’ SNACK CLUB.

An Evening of Business and Pleasure
Arranging Summer Picnic.

of the
was held on

The annual general meeting
Drummers’ Snack Club

President, J. W, Charles.

Thursday last, Dec. 27, at the King Kd
ward Hotel. .John W. Charles, presi
dent, was in the chair, and a represen
tative body of members was an hand.

The 'main subject for deliberation was

" the regular summer outing at Alton, to

be held on July 27 and 28, and plans
were discussed for making the meeting
bigger and better than ever.

When it was felt that the serious part
of the programme had occupied enough
consideration, the drummers turned
their attention to other matters, and a
generally enjoyable time was the re
sult.

The officers present, in addition to the
president, were Charles Irvine, treasur-
er ; Dr. Algie, home secretary, Alton ;
M. P. Malone, Hamilton secretary; .
C. Hunt, Toronto secretary. Among the
members were B. R. Bowles, Col. Stone--
man, Will G. White, Peter Smith, Wm.
White, Wm. Colville, Sol. Walters, E. R.
Bowles, James Hooper, Charles Smith,
Bay Hill, Wm. Meen and Ernie Clark.
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TRADE NOTES.

W. E. Stafford, Brantford, has sold
out.
Moore & Milne, I.ake View, have dis-

solved.

Secretary, F. C. Hunt.

McDougall & Secord, Kdmonton, have
sold out.

Choquette & Dupuis, Montreal, have
dissolved.
Kithel Downey, grocer, London, has

closed out.
A. Dumont, Montreal, is succeeded by
I.. W. Chaput.
Mrs. G. W. Weeks, grocer, Vaneouver,
is selling out.
[Henry Rotz, y_z'cucrumekeeper. High
gate, Ont., is dead. /
A. Blondeau, general lr&'rchant. Black
lLake, Que., is dead.
McKibbon & Heney,
have been burnt out.
A. Wilson, general merchant, (larroll,
has removed to Hayfield.
Joseph  Howard, Cochrane, is
ceeded by White & Bayne.
Calvert & Wilson, Trcherne,
ceeded by Samuel Calvert.
The Davidson Trading ('o.,
N.W.T., is being incorporated.
G. H. Murhard's general
Whitewater, B.('., was burned.
D. A. Decosse & Co., of D. A.
& Co., grocers, Hull, is dead.
David Laporte, Warren, Ont., is sell-
ing his general store by auction.
Antoine Carrier, of A. (arrier & Fils,
general merchants, Fevis, is dead.
Charles ~Steer, general storekeeper,
Mount Brydges, Ont., has sold out.
R. T. Holman, of B. T. Holman, Ltd.,
general merchants, Summerside, is dead.
A. McDonald has opened in the whole-
sale grocery business in Grand Forks,
B.C.
Marcel Agarand, general store, For-
get, NNW.T., is succeeded by Anaise Ag-
arand. :

[Kardley, Que.,
sue
are suc
Davidson
store at

Decosse




From now to the end of the season you
may look for

PRIME ORANGES

Navels are arriving, high colored,
sweet and juicy. They have now
reached their proper condition.
Floridas and Mexicans were never
better, and the consumption of Oranges
should be large as prices are reason-
able and the fruit is delicious.

Our last cargo of Lemons has arriv-
ed, and the fruit is first-class in every
respect. Our turnover is large, and
we keep no old stock on hand.

Youriorders filled from fresh arrivals
always. Let us have them.

Full lines of other goods.

TORONTO

DRIED APPLES

Bricut, DryY Stock
WANTED
O.E. ROBINSON ®. CO.

INGERSOLL
ESTABLISHED 1888

THE CGANADIAN GROGCER

FRUITS, VEGETABLES AND FISH

New Messina Lemons in Great Demand —Storms Damage Jamaica Bananas—
Best Christmas Fruit Trade in Years, Say Dealers.

Reports from Palermo, Sicily, state
that the first cargo of this season’s
crop of lemons for America left there on
Dec. 18. The erop will be double that
of last year, but prices are expected to
be about 30 per cent. higher, as large
salés have already taked place. The fruit
is especiallv in demand among the man-
ufacturers of citric acid. Many recent
orders have been only partially filled.
Storms in Jamaica have caused serious
damage in the banana districts of the
island and it is probable that deliveries
of this fruit also will be affected.

“The best Christmas fruit business in
recent years’’ is the verdiet of both
wholesalers and retailers concerning the
season just past. Oranges were the
main feature. Dealers who ordered
stock intended to cover both Christmas
and New Year’s trade were compelled to
repeat in order to meet the demand for
fruit for the second holiday.

The Christmas vegetable trade was en-
tirely satisfactory, but the demand for
January lst was none too good.

In the fish market reports from the
east, especially Newfoundland, indicate
that the prevalent mild weather makes
the outlook for frozen herring somewhat
unfavorable.

With the exception of fruit, prices are
little changed.

MONTREAL. :
GREEN FRUITS—Activity in
this market is limited now

that the holidays are over. Some busi-
ness is being done, but not very much.
Oranges and lemons are in good demand
at current prices. Bananas are in good
request, but supplies are short.

BASKETS

We make them in all shapes and
sizes. We have
Patent strawnoara Berry Box
Grain «na Root Baskets,
Clothes Baskets,

Butcher Baskets,
In fact, all kinds ; besides being very neat
in appearance, they are strong and dur
able. Send your orders to

Oakville Basket Go.

Oakville, Ont.

BOW BN DI oo couvoeissosas sossessnsssnes 006 007
...... 160

........ 18

2%

4 50

20

00

50

0

bl 00

........ 25

Pears, per half box 75
Mexican oranges, box. . 85
Cal fornia oranges, rew navels 50
Jamaica oranges, per bbl. 00
Jamaica oranges, per box. 65
Florida oranges, box..... ]
Newfigs, perlb ........ ......... 13
Ounbor‘l:lu. 10 501 C‘:’J
)

Florids grape fruit, box ... ... 4 50
Jamaiocs grape fruit. box......, 00
TR T R 00

VEGETABLES—Several new lines
are quoted this week, including green
peppers, which are again on the market,
this time in crates instead of half bar-
rel baskets as a couple of months ago.
Dealers ask $6 a crate. There is very
little new in the market. New potatoes
are quoted 6c. a pound, or $8.50 a bar-
rel.  Florida tomatoes are offering at
$6 a crate. Spinach is advancing week
by week, $5 now being obtainable. It is
said that the crop in the States was
frozen, which will have the effect of
sending up prices, if true.

Water cress, large bunches, per doz oo 2000 070
7 A 66 050
per doz . )
California calery, orate . 600
Endives, Ib ...... : 2 20
ach, per bbl o w
cumbers, per doz . 300
Potatoes, pes Fas 2%
s per .
New potatoes, 1b . . 006
id = bbl... . 850
Jersey sweet potatoes basket. . 2%
8, onioas, crate ..., ’ ;g
f es A y
Red onions, bbl........ . g
Beets bsg.... ...... . 078
Green Pg;.pon, crate s g ﬁ
Wazx beans, per bask . TE0
G beans * . 750
Mushrooms, 1b...... 100 125
R et AR s B S S 016

FISH—There has been no change in
fish prices since last week. Business is
fair to medium, the holidays having the
effect of keeping down trade more or
less. Opysters are selling well at prices
quoted, while demand for other lines is
sufficient to keep fish merchants from
being altogether idle.

Fresh and F.ozen Fish.

Fresh haddock, express, per Ib .. 0 03} 0 04
Halibut Mg - 00h 00
Grass pike, round * o 08
Grass pike, 7 K ? ... 006%
Market cod . p 04
Bteak cod, o . 05
Mackerel, large, 4 11
Dore, 08Y,
Whitefish. ’ ' 08
Small sturgeon  ** » [}
C. salmon s 9
ualla salmon # 4 08
melts # ” 019
New tom B s siiares 0
Suherrhma rge, per 100 ...,... 200
Smoked an red—
John bloaters 8 e .13
4 okedh‘:m-lb fnx:l. per b . ¥ (: ?’
i rring, per 1b. ... .
Yarmouth l-lmhpr:, x 25
kinless cod, 100 1b. cases 50
20 1b. boxes ..... 08
fish, 20-1b. boxes, bricks . 054
fish, 25-1b., boxes, per 1b.. 08
No. 1 salt eel,, * ! . 08
Dry cod in buodles 50
Oysters—
Standards. bulk, per imp. gal 50
Belects, bulk, gal ..... 70
Oyster pints, per 100 O,g
v w A Ee
Oysters, Malpeques, bbl 900
N No. 1 Labrador herring, bbl 5 50
0. r , per bbl.... .
Ho.L .6, herring B 1
0. .8. berring bbis ........... os
. Maar TR 18
0. 1 Mackerel perpail ..... e
No. 1 Lake mm.ml e 500
No 18ea trout, 10010 Kegs ...c....ev vuvrrs orss 5 50
Labrabor salmon—
44 4 I DDIS.cooviesscniisssnsen gobd 12 50
4 o T Bl RS e 1810
No. 1 green cod, in bh's of 016w, T
0. , in bb’s.
Small. i o " w b 50
Plokiod sardines . %" i 1
» ¥ e 4 R 300

TORONTO.

FRUITS.—Several quotations are .al-
tered slightly this week. The New
Year’s trade is of course not nearly so
heavy as that before Christmas, but a
good business is being done.

.......................... 5}
.. 376
... 335
2% 386
sess 350
450 550
R
Y ] ¢ 50
l# 32
425 450
200 300
300 350
200 32850
200 360
210
150
..... 50
per bush. 50 800
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: '
Ringsiiireis! o' YA | | : THOUT A PEER
VEGETABLES—Vegetables show li't- WI
tle change ir}x{ ‘;J.rilces from last lwei?'l;usl
quotations. Radishes are more plenti
and somewhat cheaper. The Famous Bronco Brand
P e 7w 8 8
Sweet, potatoes, per barrel, 10 pics R L 75
el ol :  Nave ranges
:: Yellow vers, 13
e 2P e, ol i id Finer and Better than ever. This brand has stood
Oarrots, Canadisn, per bushe 50 5
Lottuos, por dos. bunches. ... ... : % the test of ten years. We stake our reputation on .
B, Db adian round, por dos T eR this high-class brand.
tshropums, imporied L1b. boses Loz 1o Grown on the celebrated Redland Heights. They
Beans, wl.\'lu. mo. bush gg f d & th
pisad, A ossess a flavor and tpxture not found in other
® rands. They cost s 1(11t1y _n}ore' per box, but
'3 every orange means added satisfaction to your cus-
nt, § tomer and brings you repeat business. a
Squ::’;l Oﬂi(&r:aia, per case, 8% and 9 doz.... 5’% . -
g e : | WHITE @ CO., Limited
Oitrons, per dos. ... 25
Baue vy, Chymae, o6d, baF o6 i gls SOLE AGENTS
i o AR % " HAMILTON TORONTO
FISH—Fish quotations are little al-
tered. Thert:il isfa‘ splenldid as_sortmenti - -
on hand, and a fair trade pas;l‘“j}—é A N E w I E A F
Hadd & glog% Do you need to turn one, Mr. Grocer ? If you handle
- ‘“8t. Nicholas,” ‘‘Home Guard,” “Kicking” or
e ‘““Puek " you don’t (in Lemons)—otherwise you do.
-] . A trial box will convince you.
%‘,’E W. B. STRINGER & CO., Sole Agents, TORONTO
....... 25
....... 30
09
....... 9
....... 3 00
“ “" bl . o B0 =
o i |Oranges, Navels, Mexican
n \mon, per Ib. .. 7
gg%muignloanlgtéiﬁjﬁ}' (44 et ig ; Write us for special prices
G R R SR A aconnab: ¥
Lean R -1 “ /| THE DAWSON COMMISSION CO., Limited, TORONTO
Qor. West Market and Golborne Sts.
GOOD THINGS FOR GILLETT
STAFF. DON'T let your stock run too low on
A feature of the Chrisfmas holidays .
Y sk S deiter | FANCY ORANGES, LEMONS, GRAPES, NUTS, ETC,
t ti i .
?vizy Sm‘iﬁ%:y"é‘.l“ *rhh °¥a‘iui° "% s We also have car FANCY BANANAS this week.
cording to the length of service and po-
sitiop held ‘by theg employe. Th_e pleas- Phone or mall us your ordors, we will catch first train |
fhy inovation was much appreciated by | HUGH WALKER & SON __ GUELPH ONT.
On Friday last Mr. Wm. Dobie, Gen-
eral Manag;r and Treasurer, entertained SPECIAL FOR HOLI DAY TRADE s Lo |
the travelingsand office staff with a din- 7

] o lifornia Seedless Qranges, and Winter Nelis Pears, “STEWART FRUIT CO.'S PACKING.
ner at the ng Edward Hotel and af- ég:rrl %T;ﬁlr:%)g.ngeol‘:ndu:: F::ltf)and angerines, “CHASBE (k C0.’S PACKING.”
terwards to a theatrical treat at Sheas 2 Cars Oranges,. Grape Fruit, Tomatoes, Pineapples, Cucumbers, Green Peppers and Egg Plant from the

—The Grocer was kindly included among frostless regions of Nassau, the Bahamas.

) i istent with good quality. Gi ders.
the guests and appreciated as did all DIne peivee lee toneinie wvtollJo;s %ugng TRU‘CY‘.“ P
present, the enjﬁ:yable entertainment. It

has been Mr. Do

bie's custom annually MONTREAL FRUIT EXCHANGE, 19 Mc6ill Street, MONTREAL

to bring ‘““the boys'’ together for an
evening’s outing. May the precedent be

maintained. 2
BA N A NA s FINKLE & ACKERMAN
d. BELLEVILLE d BOWMANVILLE
t)hOva,t' 3t.5’?00 tulrkeié:) wi]l!l be shipped to B:;ci"::::. lg’::.p::l‘yrc::‘::: Lowest prices ONT. ." ONT.
ine they fom London this season, giv- SEPH BROWN & SONS DRIED APPLES
e ey | vesmTmgnomndtene | | emgoareus
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NOTES.

Fraser & Whitton, grocers and provis-
ion dealers, Deseronto, have discontinu-
ed.

The assets of J. W. W. Lamb, Mon-
treal, and J. H. Trudel, of the same
city, have been sold. f

Dewitt Bros., grain and produce,
Fairville, N.B., and John S. Ferguson
& Sons, Newcastle, have been incorpor-
ated.

Fire recently damaged the  grocery
store of Hatt, Morrison & Co., Litd.,
Fredericton. Guy S. Humphrey, coffee,
ete., St. John, also suffered loss by
fire.

P. Daoust, the progressive Montreal
grocer, and ex-president of the Retail
Grocers’ Association, has put in a splen
did new Toledo scales in his store, 1830
St. Catherine St.

St. Charles ('ream is being demon
strated in the grocery department of
Carsley’s department store, Montreal.
W. H. Halford, of H. S. Ewing & Sons,
agents, reports good sales for the fam-
ilv and hotel size tins. Ewing’s coffees
are being demonstrated at the same
time.

H. W. WILSON CO., Limited
HIGH GRADE VINEGARS
CIDER AND EVAPORATED APPLES

TILLSONBURG, CANADA

—INTRODUCTION-—

TO THE

Ganadian Fruit Trade

Gentlemen,

We, mindful of the present pros-
perity and future greatness of Canada, intend
to devote our energies and our 34 years’ ex-
perience of the world’s fruit-markets, t0.a more
thorough exploitation of Canadian require-
ments. 1

WE WANT TOSELL

connected, and reliable distributing houses in
each market centre. s

FRUIT 5 ®

not ordinary fruit, but

EXTRA SPECIAL QUALITY

such as your customers want, such as
sells at sight, and brings repeat orders.

ORANGES, LEMONS, GRAPES, TURKEY FIGS,
‘NUTS, ALMONDS, DATES, MUSCATELS, ETC.

C. and F. prices arranged for cac lots.

y—

What we don’t know about Fruit, isn’t worth
knowing. Your inquirics are invited.

The Oanadian Grocer

We Would
Like to See

you order our

Pure Apple Cider

We know you can
with great ease
retail it.

Write for proposition.

The Belleville Fruit and Vinegar Co., Lid.
Belleville, Ont.

_FRED* FISHER « SONS—

St. Magnus Houss, Monument St

LONDON, ENGLAND

Cable Address ; “SMIQUOD"
Codes used : A.B.C., 5th Edition : Private

T. F. SMITH & CO.

LOBSTER PACKERS
HALIFAX, N.S.

Shippers of
Live, Boiled and Canned Lobsters
and Dry and Pickled Fish

CANNERS’ SUPPLIES

Lobsters Packed in Hermetically Sealed Giass
Jars a Specialty.

Choice Creamery Butter In Tins,
all sizes, Y=Ib., 1=ib., \ 2-Ib., 5-Ib.,
10-ib. and 25-ib., and Kegs for
Export. 7

CORRESPOMNDENCE SOLICITED

" JVoe YBARRONDO &

MPERITAI F { N B 7 LE &
f 0r 74 0Lb & wiLL KNOWN BRAYDS | WALNUTS IN SHELL & SHELLED

R?”ROSE CHOICE
SUPERIOR EXTRA
EXCELSIOR

EXCELSIOR FLOR BOR DEAUX FRAN

Shippers Also of

All Canned
Vegetables,

Pure White Wine
Vinegar,

Clarets, Brandies

8mith,

Can You Hold a Paying Trade
By Supplying Inferior Goods ?

Most Grocers are keenly alive to every factor that
will bring in more business and that is why most
Grocers feature

“E.D.S.” BRAND
Jams and Jellies

There are no other jams and jellies manufactured in
this wide Dominion, either as pure or as good, and
we'll be pleased to mail any sceptic Government
documents proving our assertion

pays demands ‘‘E.D.S.” BRAND JAMS AND
JELLIES all the time.

The trade that

Order from any of the below-mentioned :

Agents: W. G. Patrick & Co., Toronto; W,
H. Dunn, Montreal; Mason & Hickey, Winni-
peg; W.A 8imonds, 8t, John, N.B,; A, & W.
, Halifax, N.8. :

E. D. Smith’s Fruit Farms,

Winona, Ont,.

and Champagnes.

SHIP TO US

We pay highest market prices for

DRIED APPLES

and wish to do business with you.
We will be pleased to mail you our
weekly quotations. Drop us a card. if
same is desired.

THE W. A. GIBB CO-

‘ Packers and Exporters

7 and 9 Market Street,
HAMILTON

‘W S, LOGGIE ©0., .I.IMITEII

CHATHAM, N.B.

We are now booking orders
for Frozen Smelts, Mackerel,
Atlantic S3lmon, Flounders,
Herring, and can make ship-
ment as soon as weather is
suitable.

48




The Canadian Grocer. FRUITS, VEGETABLES AND FISH

Largest Packers of Sea Foods on
North Atiantic Coast.

Packers of : | Packed in
Celebrated AN AT [ clean original

i packages.
“Halifax” .

V% i
5 T AONP 2N - The
“Acldﬂ e F~ ar A v Trade.’"ark
Bluenose . fESNg > A O of quality on

every package.

Brands of

Prepared = = Sold by
; & grocers every-
Boneless NG o where from

Codfish S8 Z:| V) . Atiantioc to Pagific.

SEND FOR PRICE LIST

ATLANTIC FISH COMPANIES, Limited

Head office : LUNENBURG, N.S., Can.
Work. at Agents Branch Offices
ﬂ'l"::zu” 20 .. A. H. BRITTAIN & CO, - MONTREAL Haiifax, N.S.
L H. G, CONNOR - = = = WINNIPEG - Moantreal
m ol lllﬂnd., Nfid. CHAS. MILNE - VANCOUVER, B.C. Winnipeg

'—scoﬁ BRAND—

BONELESS CODFISH

2-lb. Wooden Boxes, 12 to a crate

SCOTIA TABLETS

20-lb. boxes of 1-Ib. tablets.

1-lb. wooden boxes 24 to crate
Purest Atlantic Codfish and absolutely boneless

PACKED BY

HALIFAX FISH CO.

LIMITED

HALIFAX - =
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THE GANADIAN

We are starting on a New Year
and we want your orders for

Fish and Qysters

It means dollars and satisfaction to you by
placing your orders with a house which deals ex-
clusively in ¥ish and Oysters. Lots of Trout,
White, Herrings, Salmon, Halibut, Smelts,
Haddie.

Send for Price List if not receiving one.

»

GROCER

Bsc F. T. JAMER CO.. Limtad

Cat.chers and Wholesale Distribut.ors of Fish and Oysters

76 Colborne Street .

6 Reasons for Buying and Selling

ing Oscar Sardines

1 KIN6 OSCAR SARDINES are packed from the
2 KING OSCAR SARDINES are packed In the purest
3 KING OSCAR SARDINES are packed in patented

4 KING OSCAR SARDINES are boneless and scaleless

5 KING OSTAR SARDINES are supplied in tll’ most

6 H. M. KING OSCAR has granted us permission to use

choicest fish,
virgin Olive Oil,

whole-pressed tins and are practicailly solderiess.

clean and attractive tin in. the market.

H. M. name and picture on the King Oscar
Sardines which is a guarantee for superior
quality.

. A. HENDERSON

Canadian Agents, HAMILTON
¢ 50

We have the Best
Pack that was ever
placed on the Cana-
dian market.

Ask your Wholesale Grocer for the

« BRUNSWICK
BRAND”
KIPPERED HERRING

ALSO

FINNAN HADDIES

PAOKED BY

For Sale by all Wholessle Grocers 0 \Qn nors B ros. ’ I' imited
John W. Bichkle & Greening

Black’s Harbour, N.B.
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' INSPECTION OF CANNED APPLES

Glasgow Correspondent says Governm ent Supervmon is Necessary in the In-
terest of the Trade—Canada the Orch ard of the Empire.

George Guest of Glasgow, dealer in
American and French food stuffs, in-
closing an article from the Glasgow
Becord headed, ‘*Orchard of the Em-
pire, the Boom in Canadian Apples,”’
writes to the editor of the Canadian
(ivocer:

The writer of this article attaches
considerable importance to the way in
which = the grading and shipping of
fresh apples has been supervised by the
(‘anadian Government, and as stated in
the article, any b.lnel which does not
conform to the brand is not allowed out
of the eountry.” Now, what about can-
netl apples? There is no uniformity
ahout the gallon cans of apples shipped
from Canada, and it appears to be no
one’s business to look after the grading
and packing of these. During last sea-
son, I imported from Canada, 15,000
cages of gallon tins and more than 10
per cent. were of very poor average
quality, and 1,500 or 2,000 cases were
light weight. averaging about 3 3-4 or
less of apples per gallon tin, while
United States apples average 4 1-2 lbs.
per gallon can.

Tn the interest of the trade with this
country, the Gdvernment should eontrol
the shipping of dmmed apples as well
as of fresh apples in barrels. Two ship-
ments of gallon tins arrived at this port,
the quality of which was so bad, ow-
ing to blown and defective tins, that a
large proportion of the shipment was
carted away by the sanitary officials as
unfit for food.

As the packing season is now ap-
nroaching, it would be in the packers’
interest to give this matter attention.

Yours, ete.
George Guest.

The Orchard of the Empire.

The article from the Glasgow Record
follows:

(fanada has long been known as the
“Qranary of the Empire:’’ and the vast
Dominion is ounickly justifving its elaim
to he, designated also as the ¢‘Orchard
of the Empire.”’

At present the demand for the apples
of ('anada is so great that the Anchor,
Allan, and Donaldson Lines of steam-
ships eannot_hring over the fruit quick-
ly enough.

Glasgow 1is, of course, the dlstnbutmg
apple centre for all Scotland and the
North of England. Only the other day
a Neweastle firm purchased no fewer
than 10,000 barrels, and the demand for
supplies from nther quarters was 8o,
great that the prices jumped up on an
average from 4s. to 6s. per harrel.
Greenings, which could bhe purchased on
Monday at 12s. the harrel, went up to
18s. on Tuesday; and the other qualities
rose in proportion.

“‘The growth and development of the
Canadian apple trade,’’ said Mr. Mal-
colm Campbell, of the well-known Glas-

gow firm of that name, to a represen-
tative f The Daily Reecord and Mail,
is perhaps one of the most surprising
features in connection with our rela-
tions with the Dominion. Of ecourse
there is nothing like the money in ap-
ples that there is in grain. But certain
it is that the apple industry is show-
ing more rapid stndes than any other
in the Dominion.’

Phenomenal Growth.

Mr. Campbell ecould not quite account
for the phenomenally rapid develop-
ment made by the trade in recent years,
but he expressed the opinion that the
adoption of a trade mark by the Cana-
dian Government had had not a little
to do with it.

“‘The head officials of the Agricultur-
al Department not only wateh the
growth but the export of the fruit,’” he
said. ‘“When I paid a visit to Ottawa,
the officials of the Department took me
round the farms, showed me how the
apples were picked and packed, and the
result of what I saw then convinced
me that we in this country owe much
to the Government for the excellent
condition in which the fruit arrives.

‘“Years ago we eould not depend on
what we were getting, though the apples
at the top of the barrel were accor<¥ng
to. the quality demanded but now they
are all of the same quality, and we re-
ceive a guarantee to that effect for every
barrel which reads:—

‘¢ ¢This barrel of apples is not topped,
but is genuinely packed from top to
bottom by our own growers.’

‘“The officials at the ports act the
part of policemen, and any barrel which
does not conform to the brand is not
allowed out of the country.’’

Finally, Mr. Campbell gave the inter-
mting information that, although the
crop in the United States this year is
exceptionally heavy, British importers
will have nothing to do with the States
article. ‘‘All are tumbling over one an-
other in their anxiety to secure Cana-
dians.”’

Handling the Crop.

Latest mail advices show that the
shipments of apples from the port of
Montreal for the first week of October,
were as follows:—

To Barrels.
Beetali o o oo %1984
Glasgow. . . ........... 18,685
Eayeepool. . . . . ....... 17,168
Tandon. . .. . ... .. 000 1,860

Manchester. . . .. ..... 2,046

It seems that there is need for im-
provement in the marketing of the erop
to the best advantage. There are hund-
reds of apple growers, says Professor
Hutt of the Ontario Agricultural Col-
lege, who can grow first-class fruit to

61

every one who ean place it on the mar-
ket when and where it will bring the
best price.

The vemedy for this state of affairs,
and what is going to put the apple trade
on a better business basis, says the Pro-
fessor, is for the growers in each apple
growing section to unite and form a
co-operative association through which
the grading, packing and marketing of
the fruit miay be accomplished.

Duiing the past year a number of
these associations have been formed in
various parts of the Province, and the
priees obtained by some of them for last
year’s apples have made the growers
enthusiastie over this method of handl-
ing the crop.

Through sueh an organization, boxes
and barrels ean be purchased wholesale
to better advantage than they ean be
obtained by single individuals; the
grower can devote his whole attention
to gathering the crop at the proper sea-
son and delivering it in good condition
at the central packing house; the asso-
ciation relieves him of all eare and re-
spousibility in grading, packing, andj
marketing; and with this work in the
hands of expert packers, the grade of
fruit ean be made unifdrm, and the
packing can be done properly, whieh, in
time, inspires confidence in the _ pur-
chasing publie.

In short, the co-operative system of
handling the apple erop, under proper
management,- assures the consumer of
a better product, and realises to the
grower a greater profit. >

GCLD STANDARD BONUS.

“The smile that won't come off’’ is il-
luminating the countenances of the em-
ploves of the Codville-Georgeson Co.,
I.td., the Winnipeg wholesale grocers
and manufacturers of Gold Standard
goods, Winnipeg. The smile emanates
from the fact that the firm this year
distributed between $4,000 and $5,000
amongst its numerous employes in the
form of bonus based on the yearly
salary. In all, about 150 employes were
made happy and  everyone - connected
with the firm for the past three months
or more was remembered. Each one
was handed an (m(lope which contained
a cheque and a gracious letter thanking
them for their hearty co-operation in
bringing an exceptionally  successful
year’s business to a satisfactory ending.

The firm did not overlook the many
people employed on its factory stalff,
where Gold Standard teas, coffees, bak-
mg powders, jelly powders, extracts,
spices, etc., are manufactured and pack-
ed. A unlqm leature of the plan was the
setting of a maximum bonus which grant-
ed the smaller salaried employes a larger
amount proportionately than their more
fortunate fellow workers.

S -D. Stewart, Montreal, Quebec, re-
presentative of the Heinz Co., Pitts-
burg, Pa., was a caller on The Grocer,
Toronto, this week. Mr. Stewart was
vention of the Heinz Company’s travel-
on his way home from the annual con-
ing staff. The Quebec trade for Heinz
shows a very satisfactory increase and
a steady growth.
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TOBACCOS AND CIGARS

The Canadian Grocer

A CONY
R EASONS FOR su cc Ess Multiply
hundreds a
: 49, divid
There are always good substantial reasons for success and lots of Grocers 59 ¢
attribute their success to the attention they have paid to their cigar counter. g? :
(/)
. LI ) - . . . ¢

If a Grocer features good cigars it's about as certain as anything can be in this SZZ ‘
world that he will build up a select and paying trade. 0% !
It would certainly astonish you if we gave you the big list of Grocers who feature 1;% 2

xXam .
days at b pe

PHARAOH AND PEBBLE which divid,

: interest.

: f ; 2 ; 8t ; hi h 8hor
cigars/and it would astonish you more if we could print the nice things they To find t
say about them, six days at

out figuring

The Pebble is the best 5c. cigar ever sold in Canada. It is a high-grade,
Havana-filled cigar and some Grocers sell it at 10c.

three places
is the intere
at 6 per cel

Answer: |
cent. equals

The Pharaoh is made from personally selected tobaccos. 1 guarantee it, and
smokers say that this cigar is peerless.
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I have a special help-the-Grocer Plan. Do you know abhout it?

J BRUCE PAYNE, Limited, GRANBY, QUEBEC

T. & B.—The Business Builder

B The Grocer who does not carry a good supply of T. & B.—
& . the far-famed pipe Tobacco—is assuredly ignoring a trade
builder.

There are other tobaccos—good tobaccos—but the pipe lover
who has once soothed his soul with the cool and fragrant ex.
cellence of T. & B. will have no other.

& B.
. & B.

When business is dull you can depend upon it that the Grocer
dgwhe way is doing a fair trade,

She shops where she can get T, & B, for him. Before Aae::;].
3 & B. Good Tobacco does sell more than Tobacco. homes for the

MORAL—Féature T. & B. Send off that order now.
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E. Tuckett & Son Co., Limited

HAMILTON, CARADA




A OONVENIENT RULE FOR IN-
TEREST.

Multiply the principal by as many
hundreds as there are days, and for

49, divide by ........i00.. .. 90
5% e o e 72
6% e e 60
7% € LA G 52
89% R e G i
99, £ S s e e R 40
109% ¢4 e o AR
129, £ e R 30
Example. Interest on $144.00 for 169

days at b per cent.; 144X 1,69 = 243.36,
which divided by 72=§3.38, the required
interest.

Short Cut Interest Rule.

To find the interest on any sum for
six days at 6 per cent. per annum with-
out figuring; Move the decimal point
three places to the left. Example: What
is the interest on $1,574.35 for six days
at 6 per cent ?

Answer: Six days’ interest at 6 per
cent, equals $1.57.

THIS FIRM IS GETTING AHEAD.

Among the letters patent recently
granted at Ottawa was one incorporat-
ing the Commission Export and Import
firm of D. Rattray & Sons into a Lim-
ited Company, capitalized at $500,000.

The firm of D. Rattray & Sons was
organized in Quebec as a commission and
warfhousing firm in 18Y0. Their busi-
ness developed so rapidly in its various
lines that in 1903 it was deemed neces-
saly to open an office in Montreal under
the management of D. J. Rattray. The
growth: of the business since its Montreal
office was opened has been phenomenal
not only all over Canada, but the Unit-
ed States and Europe.

The firm act as sole Canadian repre-
sentative of some of the most important
luropean shippers of dried fruits, nuts,
sugars, ete., and also handle the eastern
Canadian business of Armour & Com-
pany, Chicago ; DaCosta &\ Co., Barba-
dos, for sugar, molasses, ete., and are
large shippers to Europe anﬁ the United
States of fish, oils, maple /sugac, etec.

The firm has an office pf its own 4n
Montreal, Quebec, and Otbawa, and spe-
cial representatives in practically every
important centre in Canada, the United
States, and Europe.

We commend the firm on their enter-
prise, and wish it continued success.
_Q——_—

A PRESENTATION,

Before departing for their several
hiomes for the Xmas holidays, the tra-
velers and members of the office and
warchouse stafi of the Red Rose Tea
branch, presented Manager Campbell
with a handsome writing desk and chair
(in mission oak) accompanied by a short
address, to which Mr. Campbell re-
sponded most happily.

Mr. Cam‘fhell wasn't getting married;
he attended to that long ago. The desk
and chair were an expression of the
hearty good will® existing between the
m%‘;;]a}ger and tthte travelli;l lstaf‘ll. 2

is presentation was followed by an-
other, rn which klr. b;giller, on behalf of
the travellers and office stafi. presented

THME CANARIAN QROOER

Miss Stevenson and Miss Jweedie, two
popular members of the ‘‘Red Rose’’ of-
fice staff, each with a gold brooch.

TRADE NQTES.

The stores and offi of L. Chaput
Fils & Cie., Montreal, were closed
from December 29th\until Wednesday
morning, January 2nd.

‘George Small, of the Canada Maple
Exchange, donated three hundred pounds
of candy to the dinner being given by
the Boys’ Sunshine Club, of Montreal,
to the newsboys.

Messrs. Connor Bros., fish dealers of
Blacks Harbor, New Brunswick, are
sending their customers and friends a

very tasty calendar for Christmas, ‘‘The STANDARD
Bride’’ on her Honeymoon. OF THE
Hill & Berman, a couple of progress- WORLD

ive young Montrealers, have opened a o

grocery store in the Montreal annex
and are dy beginning to make their
presence in that part af the city.

Word has been received by the vice-
president of the Ogilvie Flour Mills
Company, F. W. Thompson, that all
the machinery in the company’s mill at
Fort William had stood severe tests ad-
mirably. -

Mrs. Jennie M. Isard, wife of E. A.
Isard, manager of the Hamilton Vinegar
Works Co., died at her home in Hamil-
ton on Saturday evening, Deec. 22, in her
42nd year, and about twenty minutes
after her father-in-law, John Isard, died
at his home in the same ecity, in his
77th year. Mr. Isard was a native of
Kent, England, and came to = Canada
about 50 years ago.

A very handy and neatly gotten up
reduction table, to facilitate the reck-
oning. in Canadian currency the cost of
articles quoted in English shillings, has
been sent out toc many business men re-
cently with the compliments of C. A.
Chouillou & Co. Mr. Chouillou deserv-
es credit for the manner in which the
table is arranged. Among other things
the card gives the correct pronunciation
of the firm’s name, ‘‘Shoeyou.”

8old by all the Wholesale trade

—| cLaY Pipzs

THE BEST MADE ARE

MecDOUGALL'S

Insist upon this make

D. McDOUGALL & CO., Jaszov

s I 4 T T AT T R S S RS TS 900 S vttt

To all my customers | wish
a Prosperous and
Happy New Year

JOS. COTE,

IMPORTER AND WHOLESALE TOBACCONIST

Office and Store, 186-188 St. Paul St.
Warehouse, 119 St. Andrew Street

PHONE QUEBEC

1272

~ All First-Class Grocers

Handle

OLD CHUM

Cut Plug Smoking Tobacco

it's a Trade Bringer.
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Into many branches of the retail busi-
ness the mail order problem is obtrud-
ing itself with an emphasis that cannot
be ignored; in fact, the stage has been
reached where a check must be put upon
it if it is not continue feeding upon
business whiCh logically belongs to the
local merChant, until it first menaces
the volume of profit which he should
reasonably be able to count upon, and
then claims and is accorded by the con-
sumer a settled position in every local
field throughout the country.

The retailer, must face the matter
squarely and studiously. He knows
that mail order business 1s hurting him,
and that it is backed by publicity
methods which give the consumer,
wherever he may be, every opportunity
to know the prices quoted, and the ad-
vantages which are claimed for the
system. On application catalogues,
printed at great expense, are sent to
any address. This is supplemented by
periodical circulars calculated to hoid
and develop the interest which the cata-
logue aims to create.

Day by day and week by week the
mail order houses are conducting a cam-
paign to educate the buying public to
the view that goods can be purchased at
much better prices from them than from
the. local retailer. This movement is
directed by expert advertising men, and
is as convincing as it is possible to
make it. KEach merchant knows, or
should know, just how well the scheme
is succeeding in his individual territory.

A Campaign of Education.

All the while that a systematic, skill-
ful attempt is being made to cut into
his business, by persistently telling the
people that they can save money
through purchasing from catalogue,
what is the merchant doing to protect
the place that rightfully belongs to him?
It is obvious to any one who has fol-
lowed the progress of the mail order
houses across the line that the question
is one calling for action, prompt and
dnanimous.

Unquestionably the mail order sy-
stem is straight business, if the goods
delivered are of the quality advertised.
Admit that they are, and the prablem
must be approached as legitimate com-
petition, which, like all competitive in-
roads into a firm’s sales, must be elim-
inated as far as possible. Added to
this are distinctive features which fur-
nish the main ground upon which effec-
tive combative tactics can be based.

First of all stands the fact that the
local merchant is the man on the spot;
he has behind him the prestige of per-
sonal acquaintanceship with a great
many of his customers, and his goods
are there to he examined thoroughly be-
fore being purchased. In this is em-
bodied, then, the fundamental principles
from which to evolve a plan of attack.

Here we come to the very evident fact
that individuallv merchants cannot pur-

“sue a policy that will work a great deal

of good. They all have a common in-
terest in the matter, and, therefore,
association of ideas in formulating lines
on which the campaign shall be oper-
ated, and co-operation in carrying it
out, is the logical procedure. In many
towns and cities the retailers have been
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THE RETAIL MAIL ORDER PROBLEM

organized for the promotion of better
local conditions, with a central body to
deal with questions of wider scope.
There is, perhaps, no problém of more
lively importance, upon whichthe atten-
tion of the whole organization gan be
focused at the present time, than that
relating to mail order compe/lition,

The objective point would be the edu-
cation of the, consumer to patponize the
home market in purchasing)ajlol classes
ofscommodities.

Printed Page the Best Weapon.

The eclaims of the mail order houses
are represented ‘hy the advertising mat-
ter which they distribute. The only
way in which the local merchants can
reach all consumers is by printed mat-
ter also. This would not be in the
nature of catalogues or circulars, how-
ever, but well-written literature, setting
down in direet, convincing terms the
desirabilitv of trading at home: the ex-
tent to which the prosperity of a com-
munity—and, consequently, of everyone
resident in that community—is depen-
dant upon the money éarned there be-
ing circulated locally. Arguments along
this line might take the form of simple
lessons in economics. The scheme of
business life is the interchange of values,
and just as the activity in a given ter-
ritory increases or decreases will the
standing of the territory and the in-
dividual and collective prosperity of the
populace rise or fall.

The scope for enlarging arguments in
this direction is mnot by any means
limited. Real good matter could be
compiled, and with whatever form of
follow-up literature might be decided
upon, good results should accrue. Then
the assistance of the newspapers might
be enlisted. With the facts before him
the local editor would willingly devote
a good deal of editorial and news space
to the publication of helpful items.
Here, again, is illustrated the necessity
for . combined action, for where an or-
ganization could secure valuable and ex-
tensive co-operation from the papers the
individual could not.

Organized Action Necessary.

The development of the subject should
be handled systematically. In this way
a public sentiment along Ythe desired
lines could be aroused and maintained.
It would be better that the direct ob-
ject of the campaign should not appear,
for that would make the mail order
system more conspicieus, and lead pub-
lic thought into controversial channels.
This is not desirable, and the greater
aspect of independence borne by the
movement -the better. If such a course
were decided upon the work would be
directed by each retail association, or
from the central body, and the expenses
met by special assessment.

But the campaign must be carried
much farther than that. Each merchant
must conduct one within the confines of
his own business, and endeavor to
bring his facilities up to the very best
degree of efficiency. Doing so, he may
prepare a situation that will justify
the claims made through the literature
distributed.

The merchant should study how he is
going to buy_to better advantage than

he has been doing. The saving that he
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can accomplish /mg:%ua__chu.pet/prices to
his customers;” and greater attraction
to the homhe market. Cash discounts
point out a way in which a good deal
can be done. Many merchants will find
that it pays them to borrow money
from the bank to secure the discounts.
This depends a good deal.on how often
stocks can be turned in the year. Mer-
chants’ associations should go into the
matter exhaustively.

Personal influence is not to be ig-
nored. The merchant will find it a
great help in fighting mail order houses
for him to know as many of ‘his cus-
tomers personally as possible. He
should make his own prestige, and that
of his store, stronger at every opport-
tunity.

The question is a large one, and there
are many points that would be revealed
in discussion. The urgency of aection
must be apparent to every merchant
who knows his field as he should, and
in the meantime let each one give some
serious thought to it, and find out just
how far the mail order business has ad-
vanced in his distriet.—T. M. W.

VENTILATION OF SHOPS.

The proper ventilation of a grocer’s
store, or one where a miscellaneous
stock is kept, is of the highest impor-
tance, and yet very little attention is
paid to the subject. Show windows are
filled-with costly goods and then tightly
closet otz partiele of air being allow-
ed to circulate. “Modern stores are,
however, doing away with the enclosed
windows, and thus getting rid of a great
deal of trouble, besides saving a loss
from the exposure of choice merchandise
to the bad influence of confined air heav-
ily laden with the evaporation from ar-
ticles of diflerent flavor. No small
amount of damage is done to the stock
by the store being closely shut at night.
In _the Summer the air is close and heat-
ed, while in the Winter time a furnace
or ‘stove is kept burning throughout the
night, thus keeping the temperature to a
high point. Fresh air is indispensable to
the proper preservation of stock, as ar-
ticles such as tea, salt, coffee, bhutter,
etc., are extremely susceptible to foreign
flavors. The confined air of the store is
vitiated by the heat and the emanations
that arise from a stock of ‘vegetable
matter, provisions of various sorts,
dried fruits, etc. From eight to ten
hours the store is closed, and merchan-
dise subjected to damage from want of
proper ventilation. If the store is not
tidily kept, and refuse matter is allowed
to accumulate, the danger of loss is en-
hanced. Cellars--are -still more subject
to neglect, and where they are damp and
the space well occupied, and no sun-
light can enter or fresh air circulate, the
liability to damage is very great. Aside
from a pecuniary loss likely to be sus-
tained by a lack of proper ventilation,
some consideration is due to the health
of those employed in the store. In the
Summer season store doors are general-
ly left standing open, and the store is
fairly ventilated, but during the Winter
months the opposite is the case. Almost
every person accustomed to opening the
store knows how stifling and offensive
the air is upon entering in the morning
where there has been no ventilation.
Fresh air is a necessity; and every mer-
chant should see to it that every part
of his place of business is thoroughly
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ventilated. Have flues in the shop win-
dows if they are enclosed. Have the cel-
lar opened frequently, and so arrange it
that at all times there is a free circula-
tion of air ; whitewash it at least twice
a year ; look out for damp spots ; do not
allow piles of rubbish to accumulate ;
the germs of disease will gather about
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potato and other bins unless all decayed
matter is kept removed. Wherever mold
or dampness is found there lurks danger
to health. The store should be scrubbed
at least once a month; a large venti-
lator should be placed over the front
door, and flues constructed leading from
the inside of the store to the roof and

opening into the air. Arrange the modes
of ventilation so as to secure throughout
the night a free circulation of out-of-
door air. A few dollars judiciously spent
will secure this, and save hundreds of .
times over the cost in the better pre-
servation of the stock.—American Gro-
cer.

Some Brooms are so in appearance only.

Brooms are always absolutely perfect, clean full corn, strongly
sewn and bound, with proper handle weight, and will outwear
any other make.

“Things are not always what they seem”

is a saying that when applied to

Brushes, Brooms and Wooden Ware

is worthy of the careful reflection of every dealer.

BOECKH'S

Won’t it pay you to°insist upon

Boeckh’s Make ?

SOLD BY LEADING WHOLESALE AND RETAIL GROCERS

UNITED FACTORIES, Limited,:TORONTO, CAN.

The Largest Vat in the World!

NOW BEING USED IN
THE MANUFACTURE OF

'HOLBROOK’S SAUCE

WILL FILL 2,500,000 BOTTLES

PURE FOOD NOTICE

Holbrook’s Sauce is guaranteed to be absolutely
free from all injurious chemical preservatives.

Goadin 25 Front St. E., TORONTO. gcer H Gilbert Nobbs

bb
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)
“WELL, | GUESS"— T
Autom
4 , E tlvel';‘h:to;
, Means loss and failure in these days of swift business, ' b O S
‘; good service and close profits. P B8 / ,  poises to sl
“ You ought to Znow, not guess. Improving all the f . o pﬁi:‘g;
time? Some day you’ll get an ] & ' buyx;l‘zi.s l
“ENTERPRISE” E it
p For Ca
1 ' b
Self-Priming and Measuring Pump {
WITH NEW TOTAL REGISTERING DEVICE i :
Why not order it to-day? Pumps cost $6.00; auger H

costs 756 cents. Measures accurately and shows when the ) i Tak

supply is running low. o, A instal

: Another Indispensable, to largely increase sales of e
+ dried beef, the “ ENTERPRISE” SMOKED BEEF
) SHAVER, Rotary or Pendulum. Write for prices and .

our catalogue of Enterprise Hardware 8pecialties. : —_ ~|  and dc; i

,’ - a ban
The Enterprise Mfg. Co. of Pa., Phila,, U.S.A. sl g
The C

PLANS
FOR THE
NEW YEAR

should include the perfecting of your store
interior so as to insure the best facilities
for your customers and for yourself.

COLES =g, |
— Whetev

requires

..
rigid, tt
Every Coles Coffee Mill has a

Breaker that breaks the Coffee before greatest
it enters the grinders, thus reducing

§Ingln and Double Grinder

Pulverizing and Branulating

Increase Your Business, Improve

wear of grinders and saving current, A
the Character ‘of It and Insure bor Sk Wair i 1% S
the Most Profitable Handling of for Gasc
It by installing ""'”Leﬁ.'n‘?m?hmm
Weight, 275 Ibs.
’ “WALKER BIN"” FIXTURES GRINDING™ CAPACITY
_ Granulating 2 Itfs. per minute.
Pulveriziag % p\und per minute,
] Write for lllustrated Catalogue Capacity °' “'° H"”‘"' 5 Ibs. of
1 1% “ Modern Grocery Fixtures” Gralfe
] k :/:e:n.? z(} ‘:)'ch:r:'"y(!:‘:u:l:‘ll-
Mills, Floor Mills and Electric
B 2 e e 4
; The Walker Bin and Store Fixture Co., Limites
. i BERLIN, ONTARIO COLES MANUFACTURING CO. GClllllnC
l“. 1615-1635 North 23rd St. PHILADELPHIA, PENN,., U.S A,
Representatives : AGENTS :
: Manitoba: Stuart Watson & Go, Wianpes; Saskatshewan and Jotbemts; kel 4 Co- Ferenta. B R e, 0 oy
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TOLEDO COMPUTING SCALE

Automatic but Springless,

The ‘‘Toledo’’ is a money saver because it posi-
tively stops the giving of overweight.

A time saver because it is Automatic,

A labor saver because there are no weights to lift, no
poises to slide, or prices to set.

A trade bringer because it indicates to the customer
in plain figures the correct weight of the article he is
buying,

It is honest both to the merchant and customer.

The Toledo system costs you nothing because it is
paid for with the money you are now losing.

For Catalogge and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

EUREKA REFRIGERATOR CO., Ltd., TORONTO, CAN.

REFRIGERATORS
FOR BUTCHERS AND GROCERS

Take No Chances fr g

Instal

Duplex Counter
Check Book

and do it now. It's a winner as well as
a bank account builder. The up-to-
date man always makes sure. We
always like to answer questions.

The Carter-Crume Company, i'od

Toronto and Montreal

FIGHER CUT
No.l02

ELEGTRIG POWER COFFEE MILLS

THE A. II. FISIIER co., }IMITED - TORONTO

This small cut illustrates another
of the designs we make.

Furnished for direct or alterna-
ting current. Fitted with strong\
brass heavily nickeled hopper.

Stands 30 inches high, operates *
off your lighting line. Most
convenient and up-to-date mill
on the market.

Granulates 2-1b per minute and
cuts fine 1-1b per minute.

Write for Catalog and prices

Wherever the Insurance
requirements are most
rigid, there you find the”
greatest number of groc-
ers using Bowser Outfits
for Gasolene.

FOR GASOLENE—TANK BURIED

CUT No. 42.

PUMP IN BUILDING.

S. F. BOWSER & CO,,

66-68 Fraser Ave., - -

It's a significant fact and
worthy of thorough in-
vestigation. The reason
is found .in Gasolene
Catalog B.
Send for it.

Inc.

TORONTO

cenuine  Pratts Astral Lamp Oil ||

Sold in all countries and recognized as the highest grade oil manufactured.

: WHOLESALE ONLY
1HE QUEEN CITY OIL COMPANY, Limited, -

"TORONTO, ONT

57

™ The Arctlo R.frlﬂ.rutor, made tor all
lmes ot tusiness. We have just what the
needs.- The best on the market. Write

or our new catalog. |
HILLOCK & CO., L TORONTO, ONT

Persons addressing advertisers will
kindly mention having seen their adves-
tisement in The Oanadian Grocer,
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The Right Way Pays

Take a trip through Western Ontario any sunny day in September and on the undula-
ting grazing lands lush with the growth of rich, succulent, grasses, you can see the

herds of shorthorns and Jerseys which contribute their quota/éo the cream from which
i1s produced ;

No better cream than we use for our raw material is produced anywhere in the world,
but in nature there is nothing more delicate, and to preserve its flavor, to guard it from
contamination, to retain its sweetness, the utmost skill and cleanliness are essential.
The conversion of this cream of creams to the ideal cheese is an exact science—every
step in the process of manufacture is taken with care and precision.

From this it is quite evident why MacLaren’s Imperial Cheese is different from ordinary
cheese--why the quality of it is invariably, unalterably, the same—why it scored per-
fection (100 points) at-the World's Fair. This absolute certainty about the quality will
appeal to your best customers as it appeals to discriminating consumers the world over.

From The Profit Point of View

your margin is just as invariable as the quality,—no loss in weight, nor waste, no
deterioration from dust or germs. No question of loss—a sure profit on every pot.

MacLaren Imperial Cheese Co., Limited

Toronto, Ont. Detroit, Mich, New York, N.Y. Boston, Mass.
Chicago, Ill. Phiiadelphia, Pa. San Francisco, Cal.
Woodstock, Ont. Londen, England.
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QUOTATIONS FOR PROPRIETARY ARTICLES

s Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper.
he following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are
responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian

Grocer, at our nearest office.

Jan. 3, 1907.
Baking Powder.

Oook's Friend—

ﬂlul in lmd!dm boxes. .
Id. bozes..

Per dos.

: L]
..‘:lﬂ

S
e

cwwoo
88853

tins, 2 8w
. 3 18
T thoe, 4 seesseveres 015
IMPERIAL BAKING POWDER,
Per dos.
...... vses 8
At

.. 10 50
cesnnenees 19 78

OOEAN MILLS, Per doz.
Ocean Baking Powder, } Ib,, 4doz.... $0 46
4 » 24 1b., Sdo: e 090
" 5 " Ib., 3 13
Borax, ¢ 1b. do;.. . 040
rnstarch wpn in acare 078
nol& 5 p.c.20 days.

MAGIO BAKING POWDER.

Bizes.
s

_ff

Per doz.
. 80

23

BSIRGERI

®
=
~

PL e

=
°
S .
-

o 8D ot et 03 S 0D O 1 o OB
A

BOYAL BAKING POWDER.
Per Doz.

$095

VIR

B8s
LT
@

-

arrels—When packed in barrels one per
cent. discount will be allowed.

OLEVELAND'S BAKING POWDER.

Bises. Per Dos.
Cleveland s—Dime.................. ..§088
" ‘Ib. . . 18
" . 180
¢ 345
14 37
» 1 . 465
9 3 . 18320
» 5 21 6
Barrels—When packed in barrels one per
cent. discount will be allowed,
T. KINNEAR & 00,
Crovn Brand—
unl. 2 . in case ..
lh " ln" .6 g
IL' - ‘ L “ o “
Blue.
IRrascsipisensne I
u’:' Ve, |
boz
bog‘u 0 {l
” 300
squares, b. 018
Il bags, per gross 1 85
in pepper boxes.
mhh........ .. 008 0W

Black Lead.
Reckitt's, per box..........oc0nunnen. $115
Box con! either 1 gross, 1 oz. size;

i gross. 2 oz., or } aroes, 4 9%
Reckitt's Zebra paste. }-gro. boxes, $10.20
per gross.

LBAD. 4
Per gross.

JAMES' DOME|BLACE

Cereals.

Whm $-lb.
o 7-1b. blll. per bag.

PETERBOROUGH
CEREAL CO.

Oanlds Flakes

38/10 8....$2 8

Canada Flakes
‘ Heusehold "
24/258 500
5-case lots 4 90

Freight prepaid
on 5-case lots
assorted.

Chocolates and Cocoas.

THE OOWAN 00., LIMITED.
Ovcos—
Perlection, Illbb » per, T N $
P | aize flans

Sol hl N silﬁ d (L{t:b :
oluble,No 1.5 an tins,per 1b 0
No.2 5and10-Ib. “:.Bpg ¢ 0 %

Special quotations for cocoa in bbls., kegs,etc.

Ohocolate—

Queen’s Desso d
Vgl e rt, §'s so hp?rlb .0 40

Parisian 8s per | IR égo
The foll g 3 for B hold
purposes :

Royal Navy, $'sand §'s, per Ib.

amond, " 34

8pecial Diamond, 31, 2
. ..

The following unsweetened :

l. per | b,

Perfection, >
2 .. 030
gt t& cakes, per ib...... 030

lviugs for cake—
Chocolate, white, pink, lemon, orange,

almond, maple and cocoanut cream, in
{-1b. pkgs., per doz................ 090

Chocolate, white, pink, lemon,

FRY'S
Ulwuuhw— per Ib.
o-lb. boxes. . .80 4
nnld Iednl." 83
l"n' "Dhnmnd. es 0 4
Pry's “Monogram,” 4's, 14-1b boxes 0 34
Oocoa— Per doa.
Ooncentrated, §'s, 1dos. in box .... 340
“ ) " = :%

Humoouuﬂo. 's, 14-1b. boxes .

s, 13 1b. boxes ...
EPPS'S.

Agents, O. E. Oolson & Son, Montreal.
In ,l and l 1b. tins, 14-1b. boxes, per

.. 035
037

BENSDORP'S 0O00A

A. F. MacLaren, Imperial Cheese Oo.,
Limited, Agents, Torento.
ll,l.ntlu.lldmmoua wdos..z
'-. T R e 75
9.00

JOHN P, MOTT & 00.8
R. 8. MoIndoe, Agent, Torontr,
J. A. Taylor, Montreal.
Jos. E. Huxley, Winnipeg.
Arthur Nelson, Vancouver, B.O.

Per
Elite, go»..... ... ..50 33
Pre| COCO®, .. 030
Prepared %8 .. 028
Mott's bmkfut ©00cos, be 83(8)
' No. 1chocolate, } s .03
' Nav, { [} 028
‘*  Vanilla sticks, per gross .. . 100
! ond chocolate, §'s ........ 02t
**  Oonfe-tionery chocolate, 21c. to 0 31
' Bwe t Obocolate liguors..%10.to 0 35

WALTER BAKER & 00., LIMITED.

Per Ib.
Premium No. 1 uhooohto. 12-1b. boxes $0 §7
HBreakfast 000oa. iand 61b tine 0 43
German sweet chocoltbe i and }-1b.
cakes, 6-1b. bo

035
. 035
047

01
034

tins
B?\:ﬁlo unooolnu (hot or uuw lodal

et e b

300
l'hc above quotations are f.0.b. Montreal.

b. bags .
tied h.

WALTER M. LOWNRY 00.
OanadianBranch,165-171 William st. Montreal

Breakfast cocoa— Per Ib.

Hb screw to'P cans, 10 cans in case, 36¢.
boxes in case, 1-1b. tins. 36c.

Ty boxu.hboxulneul.tlb.ﬂu .360.
lb.boxs.l!boxulnmu. b. tins..36c.
boxes, 19 boxes in case, 1-5-1b. tins.40c.

Sweet chocolate powder—
5-1b. tins, 10 tins in case.............. 260,
12-1b. boxes, 6 boxes in case, 1-1b. tins.26c.
6-1b. boxes, 13 boxes in case, {-1b. tins. 26c.
6-1b. boxzes, 13 boxes in case, $-1b. tina. 28c.

Premium chocol

Almond. maple and cocoanut cream, in
1-1b. boxes, per doz.............. 17

¢ onfections—

Onmbnu.SOlnbox, r box....
in box, pl:'doz. boxes 2 25

,per doz.... 2 25
44 per doz. boxes 2 25

Chogolate ginger, Tr 1b..
o 1bs.

Orystalized

Vmﬂh Ohw‘l’tl:‘“ v&en, No. 1,5 1b.

&1b. bn..llhn. in case, l—l .300
6lb. bxa., 13 bxs. cuo.!-lbn:&
Milk chocolate—
6.lb. bxs., 19 bxs. in case, §-1b. pkp
lm’-oantyleouinbox.e
Vanilla sweet chocolate—

100 $-cent. pieces in box ..........
t{kgxum Inali.l-h.&l:'l
&1h. hxs.. 19hza. In oase, kgs. .

Dhmdlm chooolate—

.80 .
.280
1.35

Go’'d Medal c hocolate powder—

5 1h. tins, 10 tins in case.......c..0uvnn 380.
10 1b. tins, 10 tins incase............... 330.
XXXX chocolate powd
5-1b tins, 10 tins in case......000vuinnn. 350.
10-1b. tins, 10tins case............... 250.
TOBLER'S MILE OHOCOLATE.
5c. sticks, per box (40 sticks).... .... 150
10c. ubleu or croquetts (gg). ........ 150
e e A S e T e e 24

Condensed Milk.
BORDEN'S CONDENSED MILK 00.

Wm. H. Dunn, Agent, Montreal & Toronto.

d (4 doz.) 96“0.& 'Iio go

le” brand (4 doz.).... ......

"l.glﬂell brand (4 doz.)...... 500 125

“ Ohallenge " brand (4doz.)...... 400 100

Evaporated cream—

® Poerl_ " brand evap. cream.. 475 190
hotel size .49 246

TRURO OONDENSED MILK 00., LIMITED.

‘' Jersey " bnnd ouponm cream

gindoer 54

—

Coffees.
JAMES TURNER & 00.

Per 1b

E. D. MAROEAU, Montreal Per Ib
"'old Oro"' JWVBeccoossncssescenes ... 8035
ocha .
‘* Oondor " Java
Arabian, Mocha ..

030
15- -old Mandheling
-picked Mocha................ 050
1-1b. fancy tins choice pure coffee, 48
tins ssnsansasses 090
wﬂm onﬂoml-lb tlm gg

“ TV, 80-Ib. boxzes..
Cheese.

it et et
ORI |

28888858 X




THE CANADIAN GROCER

U,N 'Larga Advertising

Goods with merit have a claim
upon the progressive grocer’s attention,
but when that merit is exploited by the
manufacturer with such liberal methods of
advertising as we pursue with our well-
known and deservingly popular RISING
SUN Stove Polish in cakes and SUN
PASTE Stove Pglish in Tins, the real live
dealer:must recognize theZhelpwe'givethimsin’sellingjthelright’stove polish. L urgely increased sales suppof# our
policy of merit backed by extensive advertising. %

MORSE BROS., Props. - Canto’, Mass., U.S.A.

CANADA’S TERMINAL WAREHOUSE

FIRE AND FROSTPROOF

- STORAGE

FREE OR IN BOND
Custom’s Bond No. S
Excise Bond Q.

LOWEST INSURANCE RATES
PERISHABLE GOODS receive special

attention. The temperature of the differ-
ent sections is regulated to suit the class

of goods stored therein. Goods Prompt-
ly Delivered to merchants throughout the city and suburbs.

~

WE SOLICIT YOUR STORAGE ACCOUNT

TERMINAL WAREHOUSE & CARTAGE CO., LTD.
: 12-38 Grey Nun Street, MONTREAL

[f your customers-want The Best
it 1s

Borden’s Brands

You must offer—

UNSWEETENED

‘“EAGLE” and ‘““PEERLESS” Made from pure milk and received

Condensed Milk— highest awards ‘‘for perfection’ at
: Evaporated Cream thg world’s leading exhibitions—

WILLIAM H. DUNN, Montreal and Toronto

Scott, Bathgate & Co., Winnipeg, Man. Shalicress, Macaulay & Co., Vancouver and Victeria, B.C.

Coupon B

For sale in Oana
Limited, Toro
Fils, Montreal.
$,99,83 85§

In lots of less thi

books, 1 kind as
100 to 500 books ...,
100 to 1,000 books ..

Cocans Cvgmrm
L1
The Davidson &

Infant
E>bison's patent bey
i
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CANADIAN GROCER

WM. BRAID & GO.,

TO OUR MANY FRIENDS AND PATRONS —

We wish t6 extend the season’s greetings,
wishing you a happy and prosperous New
and we hope to have the privilege of
assisting you towards the attainment of another

Year,

successful year.

With best wishes,

We remain,

Yours very truly,
WM. BRAID & CO.

Importers of TEAS,
COFFEES and SPICES

WM. BRAID & GO., Vancouver, B.C

" TEA ARE THE BEST,

BRAID’S BEST COFFEE
and CHALLENGE CUp

Coupon Books—Allison’s.

For sale in Oanada by The Eby Blain Oo
Limited, T 0. 0. B hemin &
Fils, Montreal.

91, $3, §3, 85, $10 and $30 books.

Un- Covers and
num Coupons
bered.

numbered
In lots of less than 100
books, 1 kind assorted. dc. 4fo.
100 to 500 books ........... 8fc. do.
100 to 1,000 book® ...... .. Sc. Sio.

Allison’s Coupon Pass Book.

i
i

=
4 4t
s888883

Wholesale Agent

The Davidson & Hay, Limited, Toronto

Infants’ Food.
B)blﬂlmlmhq'&h.... .l 5

tins. .. ll

Jams and Jellies.
BOUTHWELL'S GOODS.

Frank Magor & Co.. Agents.
Orange marmalade............oc00 o $1 50

Clear jelly marmalade ... . 180
Strawberry W. F. jam . 200
Raspberry < “ 200
Apricot “ “ 175
Black currant T 17
Other jams..........c00nue $165 190
Red currant Jelly .........cccvvenins 27

* T. UPTON & 0O.

Compound Fruit Jams—
18-0z. glass jars, 4 dosz. in case, per doz. $1 00

2-1b. tins, 3 doz. in case......... per 1b. 0 07}
6 and 7-1b. tin pails,8 and 9 pails in

OPAB... ccuosoesesccrnnscns perlb. 0 (7

7 snd 14-1b. wood pails........ perlb. 0 OF

30-1b. wood pails ....c..o0vvnnnn “ 0083

Oompound Fruit Jellies—

jars, ldm.lnuuwdn& 100

2-1b. ldns.ln perlb........ 007}
7 and 14| 'ondpnl.lp.ullnmto

perlb. 0 07

30-1b. woOd ALlS. ... evuvervsenne " 008}
Home MJunl—lbwluuiymv—

l-tb..h-hu(l&os. ng e

5,7, 14 and 30:ib. ‘pails, per om0 08 0 12

Lard.

THE N: K. FAIRBANES 00. BOAR'S HEAD

LARD COMPOUND,

—woocCcB
88555888

Per doz

Licorice.

NATIONAL LICORICE 00.

5-1b. boxes, wood or paper....per lb. §0 40
Fancy boxes uorﬁmcro.h) .perbox 1125
“Ringed"” 5-b. boxes........ per 1b. 0 40
‘“Acme " polleta. 5-1b. cans....percan 2 00
" (lmorboxelw)perbox 150
Tar Iloorloo snd Tolu wafers, 5-1b.
< ﬂ lgze ....... i lbh-re can ??g
Licorice nges, 4 ars.
20 5-1b. cans........ 150
" Purity " licorice 10 muh ...... 14
100 scicks......... 07

svicks
Duloe large cent sticks, 100 in box..

Lye (Concentrated).

GILLETT'S PERFUMED. Per oase.

loaseof 4 do%.....coociviinnnennianan
3 cases of 4 dos.
6 cases or more

Mince Meat.

Wethey's condensed, per gross net . ..
per case of doz. net

Wustard.
OOLMA¥'S8 OR KREN'S,
D.8.F., \.Jb. tins...
" b. tins ..

40

3 e 50

-Ib. tins .. 5 00
Durham #1b. jar.. per jar. 75
P.D., 1ib tine ®
“ §Ib. tins.. 4%

/B. D. MARCEAU, Montreal.
* Oondor,” 18.1b. boxes—

Orange Marmalade.
T. UPTON & 0O.

12-0z. glass jars, 2 doe.case.
Home-made, in 1-1b. glass lnnm“

40
In 5 and 7-Ib. tins and 7-1b. pails,
Golden shred mnrmnlule.';‘dozmosg. o

[ R s e 175
Sauces.
Worcestershire, Holbrook’s, small,
per L R R 2 15

Soda.
OOW BRAND.
Case t()itol-lb.k ocontaim
ing 60 packages pe
bo: 00. y

Ouex #:1b. (con
uinin‘ 130 J g8,

oont
.mdm 1b.

HAGIO BRAND

No. 1, ouu.wllb pmkuel ........ 2175
No. 3, 120 §-1b. :

No.3, * {Rih « } ...... 375
{(o. 5 Magic soda—ocases 100—10-oz. pkg;.
................................ I
Soap and Washing Powders
GUELPH SQ@AP CO.

1case. 5 case.
Welcome Soap (cake)...... $400 8375
Royal City Song (bar) . 2 40 225
Peerless Soap (bar)........ 2 25 215
S'andard Soa (Lnke) ...... 215

Orystal Soap Chips, per lb. ﬂu
A. P. TIPPET & 00., Agents.

uuxoh soap, oolors .-
Oriole
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THE CANADIAN GROGCER

HELP WANTE

To double the already enormous sales of our famous

WOOD'S COFFEES

during 1907. It can be done.

The process is simple: Every grocer who has not done
so should give his patrons a chance to test their
quality and virtues. That will settle it.

CANADIAN FACTORY and SALESROOM

MONTREAL,

Btareh.
EDWARDSBURG STARCH 00., LIMITED.

Laundry Starches— per lb.

No. lWhltAor blne. 41b. carton. $ 0 C6
No.1 81b. 0

No. 1 white, bbis. and kega......
Canada '%'i:fw Glc. l lh pkgs..
Benson's enamel x1 95 ¢

Culinary Starch—
Benson & Oo.'s Prepared Oorn....
Rice Starch—
Edwardsburg No.1white, 1-1b. car. 0 10
AMERICAN PURE FOOD COMPANY.
Japanese Starch.

Lot 5 cases, freight paid.
CORN STARCH " ROYVALTY.”
1208 OO, BAOR «..coivvsosnssonessves 050
Lot 10 cases, freight paid.
SRANTFORD STAROH WORKS, LIMITED
Ontario and Quebeo.
Laundry Starches—

Canada Lsundry, boxes of 40-Ib. §0 05§
Acme Gloss Starch—

11b. cartons, bozesof ¥ 1b..... UN 3 ]
Finest ty White -

3-lb. , cases of 481b.... 00

Barrels, 300 1b. ...........c000... 0 OF

Kegn, O Bb...... .......c0cc00 oo

Lily White Gloss—
1-lb. tancy cartvus, cases 50 Ib. gg

Brantford Gloss —

1-1b, tancy boxes, cases 38 1b. . ... 80 07}
Osnadian Electric Starch:

Boxes of 40 fanoy pkgs., per case 3 50
Oelluloid Starch—

Bozxes of 45 cartons, per case.... § 60
QUulinary Starches—
Ohallenge Prepared Corn—

1-1b. packages, boxes 40 Ib....... 0 05
So. | Brantford Prlp.ndOorn—

1-ib. packages, boxes 40 Ib... 0w
Crystal Maise Corn Btarch—

-l puckages, boxes 0 1b....... 0 07

sAN TOY STAROCH.

phges, osses § dos., percase.. ¢ 76
@T. LA WEENOE STARCH 00., LIMITED.

Ontario snd Quebec.
Oulinary Starches—
Bt. Lawrenoe corn wib. 007
corn starch, 01b........ 005
Leundry Btarches—
lolm.(—lbm,lllb Oa
lb 0
005
005
0
0

YaLON S trily barvalled

E. D. MAROCEAU, Montreal.

MOTHER'S
FAVORITE
OCEAN MILLS. MELAGAMA
Obi n, TEA.
%, 1o 5 N—
wuz" put up in 30, 60 and 100 Ib. boxes.
Wholesal s
Black, green, mixed, 11b,,,.,, 0 18. Boetill
AL b 019 035
s 1lbs. & 03 03
" 1lbs,. jskis. 028 040
J. & J. COLMAN'S, LIMITED. & 11bs, 0 050
ce Starch— Tlbe. Efs. 040 060
Pmndino.-otulb- each (oases free) 3 p.c. off 30 days or 3 months.
London—
Per 1b.
Inpapersof 4to 51bs.............. 6fc.
Blue, white or assorted.
In Pictorial board Boxes—
4 Ibs. net w C.
. gross ;
Buff élzuuh, f Omw Lace, ete., i 9
or ete., in
Gardboard "ko 1]
1lb. gross weight.................. 9o T 0 %
Stove Polish. 0%
g g Black Teas—" Old Orow " blend—
. 086
...Qﬂ:._é_'.r' :'.a’
T Head g).?ce, Bt
/ ol
h ¥Or durabow \\\; and for § REDROSE\ 83 Toronto Office, 3
cheapness ths prepa - T TEA 5 Wellington . Tobaeco.

‘s |
. ¥
LUDELLA OBYLON, l's
AND |'s PEGS.

BLUE RIBBON
TEA 00.,TORONTO

JOB. COTS, QUEBEC,

Out wbwco'

Vinegars,

,. Wholesale. Retail. Qigars, per thousand.
5?3&'132" ll sand j's...... g g 3 g Cote's Fine Oheroots, 1-10 ...... X
Blus Label 1s and 0% 03 Znulfu.:(nﬁi'dxii"'
L b i 18 plai il
Gold Labe| 043 060 ElBe emt Premiu lﬂ}—l-«l srvove
0 55 080 J. 0. 01, Havana P. 1-2......
070 100

Petit Havana, 1- S 1-18—-18...... ...
g ¢ B

28TEEETTeRTESS T

Write for pric
Drop us a post

The In

Head 0
BOARD OF
MONTR

g -1 1] -
2%s
R e S T 5
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' Jl| Whole Friit
Strawberry
Jam

You can sell a great many

bottles of Good Strawberry ABOUT

Jam during the coming winter,

Bat it must be good and must HALF

sell at a reasonable price.

) BATGER’S is put up in a very ' TH E

| SOLD
BATGER’S| =

has the words ‘‘ Imperial Brand
AGENTS Which ‘“half” are you selling?

attractive jar and is always

*‘ agked for again.” Try a four- MAPLE

dozen case. It’s bound to give

everybody satisfaction, SYRU P :
Maple Syrup” on the label—all
the trouble comes of the other

ROSE & LAFLAMME
MONTREAL

ROSE & LAFLAMME, Agents, . Montreal

Don't Be Caught

like many canners were this year—
with a short supply of cans and a
large pack of fruitsand vegetables
ready for canning.

“Burning
Satisfaction’

is what your customers want
when buying matches.

“Burning
Satisfaction”

is what you will give them
when selling them

OUR
Write for price list. M A TCHES

Drop us a post card.

The Improved Match Co.,

= T = L b b

It is poor policy to put off order-
ing your cans until the last min-
ute, when chances are that the
manufacturers cannot guarantee
to supply the goods.

o T R A

Acme Cans are Good Cans

and give satisfaction.

- Order from us to-day —

Head Office : Faotor;:mm‘ Acme Can Works
BOARD OF TRADE, DRUMMONDYVILLE,

SRR X RN TAT

MONTREAL. P.Q. MONTREAL
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CLASSIFIED LIST OF ADVERTISEMENTS.

Codville-Georgeson, Ltd., The, Winnipeg
Gillett, E‘w.. Co., Toronto.
McLaren's, W. D., Montreal.
Biscuits, Confectionery, Gum, Bic.
Cowan Co., Toronto. :
Kingery Mlz Co., Cincinnati.
McLau Sons & Co., Owen Sound.
Moone, Buctut, & Candy Oo Stratford.
Mott, John P., & Co., Halifax, N.
National DconneCo Bmoklyn‘ Y.
Webh, Harry, Co., Toronto.
Brooms ayd Brushes.
Woods, Walter, & Co., Hamilton.
Canned Good,
Bdlour. Smye & Co., Hmllwn

Tumer Jnmut(}o Hnmllwu Ont.

Cash Sales Books.
Carter-Crume Co., Toronto.

Cheese Cabinets.

WalkerBin and Store Fixture Co.,Berlin
CZn"' Tobaccos, Bic.

erican Tobacco Co.. Montreal.
Cote, Joseph, Quebec, Que.
Empire Tobacco (.,o Montreal.

8| ow, Scot.
Pnyne“fl l%mocs. Gnnby
Son Oo.. Hamilton
Clulch Nal’l:

CWarmmlun, J. N., Montreal.

ocoas and Chocolates.

Baker, Walter & Co., Dorchester, Mass.
Benedict, F. L., & Co., Montreal.
Cailler's Chocolate, Montreal

Cowan Co., Toronwo.

Dunn, Wm. H., Montreal.

Epps, James, & Co. , London, Eng.
Lowney, Wafwr M., Oo., Boston, Mass.
Mott, . & Co.. Halifax, N.5.
Nestles Chccohbe, Montreal.

Computsng Scales.
Compul.in{ Scale Co., Toronto.
Toledo Computing Scale Co. Hamilton.
Concentrated Lye.
Gillett E. W., Co., Toronto.

Milk and Cream
Borden's—Wm. H. Dunn, Montreal
Truro Condensed Milk Oo., Truro. N.8.
Counter Check B, , Bic.

Allison Coupon Co., Indianapolis, In 1.
Carter-Crume Co., Toronto.

Crain, Rolla L, Co Ottawa
vockery. Glassware and Pottery
Campbell's, R. Sons, Hamult ‘1.,
uowans, Keni & Uo.. Torunto

Dairy Produce and Provisions

Clark, Wm., Montreal

Dawson Commigsion Co., Toronto
Fearman, F. W, Co.. Hamilton.
MacLaren ITroperinl Cheess O Toronto
Montreal Packing (m s Montrea!

Park, Blackwell Co., Toronto.

Power, B. I ., Halifax, N.S.
Rutherford, Marshall & Co., Toronto
Ryan, Wm.. & Oo.. Toronte.

Tanguay, All T., & Co., Quebec,

" Delivery Wagmu-

Ahbu(l H G, & Co., London, Ont.
Taantit

Colson, E. C. tSon |ulitié"!;:.;h't.;'(;;er
Oonnon

Lawson Oommhdon Oo. .

G Insurance
Bruht.rbel Co.

ish £
Atla ntic Figh Co., Lunenburg, N.8
Bickle, J. W., & Greening, Hamilton.

Acme Can Wurkn ................... 63
Adam,Geo & Co. ........ .c0000 aeee 2
Adamuson, J T & M, 2
Alexander Milling Co ................ 39
Allison Cou :

American Tobacco Co'
Ashley & Lightcap
Atlantic Fish Co ..

Bsker, Walter, & Co
Balfour, Smye & Co
Bellesilie Fruit and Vinegar Co
Bo m 'l“ A, &Co

Blul(lt . W., & Gree
Blue Rll:'-nn Tea T
Bowser, 8. F. & (‘o, Inc,
Bradstreets ... ..
Braid, Wm., & Co .
Brown Joeeph & Sons ...

Cailler's Chocolate. . ..................
Campbell s, B.. Bom.
Canads Paper Co .............
Canada Sugar Bsﬂumx Oo
Canadian Uanners............
Cangdian Prese Olipping Bureau

inside back cover

Qapstan Manufacturing Co 13
Carman, Joseph.... 2
Carter-Crume C 57
Ohase & Banborr w
«Church & Dwigh ve
Chouillou, C. A., .4
Olark, W........ . 86
Codville-Georgeson Co. . . 33
Colbeck, lienry ........ . o7
Coles Manufact 50

THE CANADIAN GROCER

Connors Bros., Black's Harbor, N.B, wluLtOo Hamilton. Holbrook & Co., London, Eng.
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Are You Getting Your
Sh- »g—-of Dollars"

<, 2,
’/"0

If y~ b any doubts about it
|VORINE you d ) order a supply

of lvorin®, // now.

/
cﬂl_n Particular H wives will

have no other.

“ WATER Ivorine is incomparable.
There is no other starch on
STARGH the market nearly as good—

or so much in demand.

“ONE TRY SATISFIES"”

Wethey’s
Condensed
Mince Meat?

(In Cartons)

IT IS BETTER THAN EVER.
TRY IT.

It does pay to feature Ivorine

ST. LAWRENCE STARCH CO.

LIMITED

PORT CREDIT, ONT.

3 doz. in a case.
SOLD BY ALL JOBBERS.

Fran

QUIGK DESPATCH
PROMPT SHIPMENT
ALL ORDERS

EMPIRE BRAND

PHONE, WRITE OR WIRE ;%:.:

FREE PHONES—FOUR OF THEM  ssasions)
Lucas, Steele & Brlstol =
HAMILTON ONT. renente




