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Wisdom !

<*

You want no sermons—no 
advice. We’ll give you neither. Let the one word 
“Wisdom” speak for itself as applied to your purchases. 
“Wisdom” and “goods of highest quality” tell their 
own tale to the successful grocer with a large fat 
balance in the bank.

Griffin ô* Skelley's Dried Fruits
Apricots, Peaches, Pears, Nectarines, 

Dried Plums, Prunes and Raisins. Clean, high-grade fruit, 
packed with the greatest care. Weight, quality and looks are 
always right in the “Griffin” Brand. You make no mistake 
in buying it.

Codon's Macaroni
Made only from the real Taganrog 

Russian Wheat—no other wheat produces quality so superb. 
Full weight—unvarying quality. Every package tastefully 
packed and labelled.

Cox’s Gelatine
Best and goes farthest—always pro­

duces sure results. Oldest and most trustworthy. Quality 
always the same—always highest quality. In powdered and 
shredded form.

Sold by leading wholesalers.

Arthur P. Tippet & Co., Agents
8 Place Royale, flontreal. aoYt Front St. E., Toronto.

V____________________________________________________________
1
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MANUFACTURERS’ AGENTS AND BROKERS.

TORONTO. WINNIPEG.

W. G. A. LAMBE & CO.
TORONTO.

Grocery Brokers and 
Agents.

Established 1655

Dingle <8fe Stewart
WINNIPEG. - - CAN AD

COMMISSION BBOKBBS. 
Excellent Storage Accommodation 

Conalgn Your Care to Ua.

W. H. Millman & Sons REGINALD LAWS0N

from a tree it always falls 
faster the last second than 

it does the first—and the farther 
it falls the more speed it acquires 
and the harder it hits the ground.

And the longer your ad runs 
in The Canadian Grocer the 
more force it acquires and the 
harder it hits.

In these days of keen compe­
tition it is usually necessary to 
Hit hard to make an impression.

Which means that you must 
often keep your ad running a 
long time before it “hits” some 
readers.

Every ad that appears in 
these columns has the force of 
all previous ads behind it—and 
with each consecutive insertion 
YOUR ad hits harder.

The first time your ad appears 
it does not do as much good as 

Ahe second time—and the second 
time it is not so effective as the 
third time.

‘ ‘Appearances”„|count for a 
great deal in =^ver- 
tising.

The Canadian 
Grocer

Montreal 
and

Toronto.

Grocery Broker»

27 Front St. E., - Toronto, Canada

Prime Pea

WIRE US.
ipecialty

CALOARY.

Are yon
Represented In the West ?

If not, write us and get in

ON THE GROUND FLOOR. me

VANCOUVER.

If YOU wish to sell 
goods in the WEST ,t»e
WRITE

BROKER
VANCOUVER, B-C.

Sell Flower Pots.
All grocers should carry a well-assorted 
stock of pots and saucers at this time 
of the year. ORDER NOW.

STRONG I 
DURABLE 
LIGHT

POROUS
AND

CHEAP

WRITE FOR LIST

The FOSTER POTTERY CO.
HAMILTON. ONT. Limited

2

MANUFACTURERS' AGENT

UNION BANK BUILDING

iK.7dente WINNIPEG, MA*. 

EASTERN MANUFACTURERS
-aD-

SHIPPERS.
All EYES are 

turned on

MANITOBA AND THE WEST.

WE
Represent some of the leading houses in

CANADA and the U.S.
WRITE US

Place your offerings with us and we will sell your 
goods.

Consign your cars to us. 
Goods reshipped. 
Excellent storage.

NICHOLSON, BAIN & JOHNSTON,
Wholesale Commission Merchents and Brokers.

CALGARY, ALTA.
Heed Office: RICHOLSOR » BRIR. WINNIPEG.

NICHOLSON A BAIN, WINNIPEG,
Wholesale Commission Merchants end Brokers.

BRANDON.

THE 
MERCHANDISE

THE WILSOI COMMISSION CO., Limited
BRANDON, HAH.

Commission Brokers, 
Storage.

Correspondence Solicited.
If you have any snaps let us hear from you.

ROW'S 
GUM

in
Lumps, 

5c. Pkgs. 
In

lc. Stick, 
in

6c. Bara
ROW & CO.I Morristown, N.Y., and Brockville. Ont

LUNF

To Manufacturers’ Agents
Thb Canadian Groceh has en­

quiries from time to time from manu­
facturers and others wanting repre­
sentatives in the leading Business 
centres here and abroad.

Firms or individuals open for 
agencies in Canada or abroad may*, 
have their names and addresses ' 
placed on a Special list kept for the 
information of enquirers in our vari­
ous offices throughout Canada and 
in Great Britain without charge.

Address, Business Manager, 
CANADIAN GROCER,

Montreal and Toronto.

I'i
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How is Your Coffee Trade?
Good, Eh ! !

Then you must sell our famous CLUB COFFEE
A POPULAR BLEND----- Put up in 1-lb and 2-lb Tins. —

Manufactured only by

S. H. EWING & SONS, Toronto Branch, 29 Church Street.
96-104 KING ST., MONTREAL

Telephone Bell Main 65.
“ Merchants 522.

TELEPHONE MAIN 3171
Telephone orders receive prompt attention.

CAPSTAN BRAND 
MINCE MEAT

Package Mince Meat
Put up In X gross cases

2-lb. Pails, 2 doz. in Crate.
%

25-lb. Pails. 75-lb. Tubs. 
^-Barrels and Barrels.

The Capstan Mfg. Company, Toronto, Ont., Can.

THE AUER GAS LAMP .MW..w -Delightful to read by.

Gives the Light of 100 
Candles and Costs Less 

Than Coal Oil.
No smoke or smell. The 

whitest, clearest, softest light 
for r. ading or sewing. The differ­
ent styles are suitable for store, 
church or home. SATISFACTION 
Guaranteed. Catalog on Request.

• AUER LIGHT CO., MONTREAL.

CANADIAN RELISH.
^Aftlish

is going to 
his trade. 

It is becoming 
more popular every
day. “Sterling”

brand1 goods always in demand.

The T. A. LYTLE COMPANY, u«u
Manufacturers of Hiah-ORADE PICKLES

134-128 Richmond St. West, TORONTO, Can.

r

Two
Lines
That
Lead.

A Vinegar with Advantages.
You want a brand absolutely pure. One which will keep a long 

time without deteriorating. One known for its delicate aroma and 
its excellent flavour. HU1, Evans & Co. (Worcester, Eng.), pre- 
duce the one. A Malt Vinegar which is unapproached by any other 
for these essential properties. A Vinegar you may always rely upon.

Quinine Wine with a Reputation.
Robert Waters’ Quinine Wine enjoys a 50-year reputation as 

the finest tonic known.

Export Agents—ROBT. CROOKS A CO., Botolph House, Bastehoap 
London, England.
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The grocer who studies the tastes of his eus- § 
tomers as regards their tea-drinking must con- | 
sider many things, the most important of which are: |

Healthfulness of the tea, |
Purity of the tea, |
Cleanliness of the tea, |
Pleasant drinking qualities of the tea. |

No Tea cultivated possesses j
these attributes so much as |

JAPAN TEAS|
Sell Japan Teas—they always please. |

Let the GOLD DUST twins do your work.

r y* '

Why break your back to keep your floors clean ?

GOLD DUST
will do the work twice as well, in half the time, at half the cost. It’s the modern 
cleaning substitute for soap. A household without GOLD DUST is almost as 
badly off as a ship without a rudder. For your own sake try GOLD DUST in 
cleaning. You’ll never again be without it.

THE N. K. FA1RBANK CO.. - - Montreal.
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You Know 
As well as we do

that quality—blue blood, so to speak—will assert 
itself soon or late. Those grocers who have worked 
late and early to build up a sound business, have ever 
been on the watch for a better quality than that they 
were handling.

This Spring, we offered to the Canadian grocery 
trade a new brand of Canned Vegetables and Fruits, 
to which was given the happy name of

Old Homestead.
Quality was superfine, labels the smartest and richest 
we could have prepared.

We have been concerned to have the grocery 
% trade test these goods to ascertain just how good they 

are. Tests are better than taking our word for it.

Give an order—any size—to your wholesaler.

The Old Homestead Canning Co.
Picton, Ont.

Distributed In the St. John and Moncton Districts by Messrs. Bowman and Cole, Messrs. Geo. S. 
Deforest & Sons, St. John, R.B.; and Messrs. F. P. Reid & Co., Moncton, N.B.

8Î£
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^pHERE are sound rea­
sons for the very 

heavy annual increase in 
the consumption in Can­
ada of_______________

CEYLON TEAS
—reasons that are not 
sentimental. The intrinsic 
merit of the Teas is es­
tablishing itself univer­
sally.

Ceylon Teas can be had in

Blacks and Greens.
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SAFE STOCK
to invest in at any time, but more so just now; cold weather is here bring­

ing into use stoves, with increased demand for black lead.

JAMES DOME BLACK LEAD
the best black lead money can buy.

W. G. A. LAM BE & CO., Canadian Agents.

For Itself.
C. WILSON & SON, Limited, Scale Manufacturers,

. Toronto. Hamilton, Mar. 19th, 1903.
Dear Sirs:—

I have used your BALL-BEARING COMPUTING SCALE for several years 
now and I believe it has paid for itself a good many times over during that period. 
Most of my profits went to my customers in overweights in the past. Now I have 
a little left for myself.

Yours truly, ---------
One of a hundred similar testimonials secured by us. Let us put you 

on the same road to prosperity. Catalogue free for the asking.

C. WILSON & SON, Limited, TORONTO.

X

“Make Hay While the Sun Shines”
THIS IS AN OLD SAYING.

CANADIAN CANNERS, Limited
-------- ARE OFFERING

3’s and GALLON APPLES, also 2’s Standard PEARS
At Astonishingly Low Prices.

The above goods are selling fast, and it looks like an opportune time to buy. Prices are
liable to advance in the very near future.

Canadian Conners, Limited
Hamilton, Ont. ♦ 

♦+
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U» Truce is endorsed by HI j I lUad the most pro­
minent Surgeons and Physicians 
of Canada and the United States 
as the Best on the flarket. and 
I guarantee perfect fit. Consulta­
tion free.

B. LINDMAN
130 Peel Street, MONTREAL

Modern 
Merchant!'

demands modern 
methods. The Allison 
Coupon Book is a strict­
ly modern Conven­
ience and Safeguard 
against mistakes and 
consequent loss of 
money. It is better than 
any pass-book, punch 
or check system ever 
invented, and its abso­
lute accuracy makes it 
the Cheapest System 
on this big earth—ex­
cepting, of course, the cash system. See here :

IF A MAN WANTS CREDIT

for $10, give him a $10 Allison Coupon Book, charge 
him with $10, and there you are. No trouble at all. 
If he buys a plug of tobacco for ten cents, just tear 
ott a ten-cent coupon—that’s all. And so on for all 
his purchases up to limit of the book. NO PASS 
BOOK. NO WRITING. NO TIME LOST. NO 
KICKING. There are other Coupon Books, of course, 
but why not have the best? Let us send you a 
free sample.

For Sale In Canada by
THE EBY, BLAIN CO., Limited,TORONTO. 

C. O. BEAUCtlEMIN » TILS, MONTREAL.
ALLISON COUPON CO., Manufacturers.

ladleaapolle. fediaea

«SCUTS REQUIRED in Canada and United State.
to sell and obtain wholesale orders for Ceylon 
Black and Oreen Teas on commission. Apply,

“ COMMISSIONER,”
CANADIAN CROCK R,

88 Fleet Street E.O. London, Bmr

SFMILIK
GELATINE

FAMED for SIXTY YEARS]
Gives a bright Transparent 
Solution and is

Always Uniformly Strong, 
and always trustworthy.
Sold in shredded form in well- 
known checkerboard boxes.

I Agents tor Canada—
C. E. Colson & Son, Montreal.
D. Masson & Co., Montreal. 
Arthur P. Tippet & Co., 
'•'oronto, St. John’s, N.B., und 
Montreal.

BUBLMTON CANNING CO.,
Burlington, Ont. limited.

We are sellers of QUALITY
Gallon Apples, FIRST

Spies,
puMFKiH, Baldwins, 
catsup. Greenings.
PORK and BEARS

In all forms.

The best are the cheapest.
Why not have the best?

WRITE FOR QUOTATIOHS.

Want Ads.
In this paper cost 2 cents per word first 
insertion, 1 cent per word subsequent in­
sertions. Contractions count as one word, 
but five figures (such as $1,000) may pass 
as one word. Cash remittance to cover 
cost mustlnall cases accompany orders, 
otherwise we cannot insert the advertise­
ment. When replies come in our care 6 
cents additional must be included for for­
warding same. Many large business deals 
have been brought about through adver­
tisements of 20 or 30 words. Clerks can be 
secured, articles sold and exchanged, at 
small expenditure.
MaeLEAB PUBLISHING CO., Limited 

■ontreal and Toronts.

TAKE NO RISKS WITH GASOLINE
BUT USE

BOWSER LONG DISTANCE 
GASOLINE STORAGE OIJTEIT

IT IS AN ABSOLUTE PROTECTION FROM FIRE AND RESULTING LOSS

ONLY ONE GALLON OF 
GASOLINE IN BUILDING, 
AND THAT INSIDE PUMP

TANK OF HEAVY STEEL, 
RIVETED AND SOLDERED

IT IS PERMITTED BY THE 
INSURANCE COMPANIES

MEASURES GALLONS, 
HALF-GALLONS OR 
QUARTS

PUMP ALL OF METAL

ASK FOK CATALOG “B" 
THERE’S NO TIME LIKE NOW.

Established 1870. 7 <lohl anil Silver Medals
MAPLE SYRUP

Small*» Brand I» Standard
I Government certificate of analysis on 

very package. That's all ! Product of the
Canada Maple Exchange, Montreal.

I For sale through the wholesale trade only.

40 HIGHEST AWARDS 
In Europe and America

Walter Baker & Go. Ltd.
The Oldest and 

Largest Manufacturers of

PURE, HIGH GRADE

COCOAS
AND

CHOCOLATES
Trade-mark.

PUMP IN STORE—TANK BURIED.'

E. 8. BOWSER £» CO., 530 front St. W., TORONTO.

No Chemicals are used in theii 
manufacture.

Their Breakfast Cocoa is ab­
solutely pure, delicious, nutritious, 

and costs less than one cent a cup.
Their Premium No. 1 Chocolate, put up in Blue 

Wrappers and Yellow Labels, is the best plain 
chocolate in the market for family use.

Their German Sweet Chocolate is good to eat and 
good to drink. It is palatable, nutritious, and healthful ; 
a great favorite with children.

Buyers should ask for and make sure that they get the 
genuine goods. The above trade-mark is on every 
package.

Walter Baker & Co. Ltd.
Estebllsbed 1780. _

Dorchester, Mass.
Branch House, 12 and 14 St. John St„ Montreal

8



November 11. 1904 THE CANADIAN GROCER

In barrels

A>*'° X
2^ KXTHA "

In 100-lb. bags

STAX DA# I) **- 

GRANULATED

Argument No. I

<5-

Argument No. 2

AN OFFICIAL CHEMICAL ANALYSIS.
ONTARIO AGRICULTURAL COLLEOE.

Guelph, Canada, Aug. 24th, 1904. 
The Ontario Sugar Co.,

Berlin, Ont.
Gentlemen,—

We have analysed the ten (10) samples of your 
granulated sugar, also ten (10) samples of granulated 
sugar from the Eastern Refineries which you forwarded to 
us. The following are the average results :

moisture, cane sugar.

Average of 20 samples
10 “

Ontario Sugar Co. 
Average of 10 samples,

Eastern Refineries

%

.0737

.0727

.0747

%

99.697

99.698 

99.697
These figures show, judging from the results obtained 

from the analysis of the sugars submitted to us, that the 
sugar manufactured by your company from sugar beets 
contains practically the same amount of moisture and 
cane sugar as that refined in the Eastern Refineries. What 
little advantage there is in both items is in favor of your 
sugar. Your sugar was crystallized smaller, but is fully 
equal in value to the so-called pure cane sugar made in 
the Eastern Refineries.

R. HARCOURT,
Prof, of Chemistry, Ont. Agricultural College.1

OUR REFINERY, COVERING 10 ACRES OF 
GROUND, IS LOCATED AT

BERLIN, - ONT.
We manufacture and refine during every 24 hours 

of our season from October 15th to January 15th, 400 
Barrels of

EXTRA STANDARD GRANULATED
SUGAR.

Using daily 600 tons of beets and 100 tons of coal and 
employing in and around our plant,
200 CANADIAN WORKINGMEN.

Our supply of beets is furnished by
1780 CANADIAN FARMERS.

residing in 18 Counties of Ontario, who employ a large 
amount of labor in growing and harvesting the beet crop. 

Don’t you think this is a
Canadian Industry

worthy of your support by selling its product ?
For the convenience of the Grocery trade, our sugar 

is packed in Bags of 100 lbs. each, as well as in Barrels. 
Bags having proved a handy package in which to sell to 
consumers.

Our sugar is unsurpassed in quality and purity and 
there is none better

FOR TABLE USE AND PRESERVING.
Asie For It.

The Trade Supplied by all the Principal Wholesale Grocers.
If your Wholesaler will not supply you, let us know and we will tell you who will.

THE ONTARIO SUGAR CO., Limited, BERLIN, ONT.
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C-hoicest Selected Currants
Carefully Selected

By Appointment - W. H. GlLLARD 5. G O..- SOLE AGENTS. ,
HAMILTON,ONT • FOR CANADA. . J

17/£ CANADIAN GROCER November 11, 1904

EGTED (URRANTg.
Carefully Selected 

By Appointment - W. H. GlLLARD 8. Gû..- SOLE AGENTS
fob Canada.HAMILTON.ONT.

Packed solely forFINEST GROWN IN GREECE
Approved by the Greek Government as being of superior quality and handsome appearance. W. H. GlLLARD Sb CO.y Wholesale GrOCGrSy HAMILTON

SKILLED LABOR
None but skilled and experienced men are employed in 

the development of WOOD’S COFFEES, from thtir growth 
on their “native health” to their favored perch on the Grocer’s 
counter.

These experts, from intimate knowledge and experience, 
select the very best, and they help the Grocer “Push things,” 
with our perfect Coffees at the front.

We invite you to consult with us for your temporary and 
permanent profit.

CANADIAN FACTORY AND SALESROOM

No. 4-28 St. Paul St., Montreal

wooD&ca
ruK.CKj AND ROUTERS
BOSTON. MASS ✓ \

wood tee
IKKRTUUNIDIBUTeitS

BOSTON. MASS ■>

ABOUT
HALF
THE
MAPLE
SYRUP
SOLD £

has the words “Imperial Brand 
Maple Syrup” on the label—all 
the trouble comes of the other 
half.

Which “hall” are you selling?

ROSE & LAFLAMME, Agents, Montreal

Have you 
a good 
supply ?

AGENTS

ROSK & LAFLAMME 
MONTREAL
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INSPECTORS FOR CANADIAN FOOD
PRODUCTS

Î
N tliis week’s issue of The Grocer 

is reproduced a series of inter­
views with Toronto manufactur­
ers on the subject of “Adultera­
tion of food products’’ and the 

iiegestion which appeared in a recent 
j.-suo of The Grocer to the effect that 
ihe present problem might be solved by 
i he appointment of factory inspectors 
in the different manufactories.
Mr. R. Greig, of the Robert Greig Co.

’flic plan adopted by the Dominion 
Government in its “pure food” cam­
paign cannot he said to he exactly 
satisfactory to all parties? concerned, 
the manufacturers in particular. A 
Government appointed agent now goes 
lo the grocery trade indiscriminately 
and selects samples. The retailer is 
asked the name id' the house from which 
ilie article in ipiestion was purchased 
and the result of the chemical analysis 
thus associated with a certain mauufae- 
lurer. On one or two occasions it has 
actually been proven that an article 
identified in this way came from another 
source altogether, to the injury of the 
lit in singled out.

There is no question hut the manu­
facturers are as much interested in the 
“pure food” campaign as anyone else. 
No one will for a moment excuse a 
manufacturer who brands his product as 
“pure” when as a matter of fact it con- 
lains foreign constituents. It is an­
other matter, however, for a manufac- 
luier of food products to supply a 
cheaper hut at the same time perfectly 
wholesome food to a certain class of 
irade. In regard to the suggestion in 
a recent issue of The Canadian Gro­
cer that representatives from the manu­
facture! s and the Government get to­
gether and formulate a standard foi 
such food products it would be very 
difficult to arrive at such a standard 
owing to the fact that there is a good 

•deal of diversity in regard to the qual­
ity of the article required l>y consum- 
eis in different sections of the country.

Even if such a standard could be ar­
rived at its effective enforcement would 
scarcely he practicable. Neither would 
an inspector appointed by the Govern­
ment answer the purpose ; there is about

i ne chance in a hundred that such an 
agent would he competent to pass judg­
ment on a food product, since the man 
i f requisite technical equipment for such 
woik is still a scarce article in Canada.

Mr. W. A. Mitchell, of Todhunter, 
Mitchell & Co.

On the whole the efforts of the Domini­
on Government to bring about an effec­
tive enforcement of the “Food Adultera­
tion Act” may he said to have sanction 
of manufacturers of food products as 
well as of tlie retail trade throughout 
Canada.

We are face to face with the lament­
able fact that food products are being 
offered on the Canadian market to-day 
as “pure” when in reality they are 
more or less mixed with foreign ma­
terial—in other words they are adulter­
ated. No one will contend for a minute 
that the sale of compound goods is not 
perfectly legitimate, when the regula­
tions of the Act are complied with. In 
many cases, mustard for instance, a 
good compound meets the taste and 
other requirements of the consumer bet­
ter than almost any ordinary pure 
mustard would. At the same time it is 
necessary to protect the public to a cer­
tain degree, and it is manifestly unjust 
that a loop-hole should be left for the 
manufacturer to mix and compound 
goods to his heart’s content, especially 
when it is borne in mind that harmful 
ingredients have been detected in more 
than one instance. In justice to the 
manufacturer it must be said that the 
hulk of the grocery trade buy and get 
pure " spices of the best quality. Any 
dealer who is desirous of getting strict­
ly pure spices and is satisfied to pay 
their fair market value need experience 
no difficulty in getting them in any part 
of t’anada.

Twelve or fifteen years ago, when th • 
‘1 Food Adulteration Act” first came in­
to force, a manufacturer would have 
considered the branding of “compound” 
spices as “pure” a suicidal act. 
Present conditions are vastly different 
in so far as these things are now more 
or less connived at. The big 
question is how the Food Adulteration 
Act is to be effectively enforced ? The 
Suggestion to have factory inspectors is 
impracticable in the first place, and 
would probably fail to accomplish the 
purpose intended. After all, a firm’s 
trade-mark ought to be sufficient

guarantee as to the quality of 
all such products. If the ma­
chinery of the Government, which in 
principle is all right but has become in­
capacitated through lack of use, could 
publicly expose some of the offenders— 
and it need not necessarily be a difficult 
matter if the thing were followed up 
systematically—the abnormal conditions 
would speedily become righted. In short, 
it is merely a question of the Govern­
ment spending a sufficient amount of 
money and energy if the problem of pure 
food products is to be solved in Canada

Canadian Canners, Limited.
Referring to “Pure Food Products," 

we think the Canadian Packers’ Associ­
ation is now united on the advisauility 
of packing the purest kind of fruit pro­
ducts of all lines, and if the wholesale 
and retail trade would give it the sup­
port it deserves there would be no need 
of any pure food law to enforce pure 
food products. Unfortunately the com­
petition in trade is str keen that the 
merchant is continually looking lor the 
cheapest thing he can find to meet the 
demand from the trade, which leads to 
the adulterating of nearly all lines in 
commerce. There is no doubt that some 
law regulating this would be beneficial 
if it could be properly enforced without 
abuse.

The writer, who has been paying some 
attention to the pure food laws of the 
United States, finds that the manufac­
turing of food products is eutirelj in 
the hands of Government inspectors, 
and that blackmailing is levied on all 
alike. We would not care to introduce 
that sort of thing in Canada inasmuch 
as the Dominion and Ontario Govern­
ments have sufficient hangers on now.

In regard to the adoption of a stand­
ard can, we presume you refer to cans 
in use for canned goods. The matter 
has been frequently before the Govern­
ment in years gone by. Let me say 
that the cans in use at present, known 
as 2 and 3 lb. cans, are standard sizes 
while not uniform in weight, from the 
fact that the different fruits and vege­
tables differ in weight when put in uni­
form sized cans.

If we manufacturers were obliged lo 
sell uniform weight it would be neces­
sary to make probably SO or more dif­
ferent sizes of tins to contain the same 
weight of different kind of vegetables. 
This in turn would require SO or more 
different sized presses necessary to make.

11
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LABORWell known *n°reliabl&

jtovePousH
inTi ns

GUARANTŒD^theTRADE
Our packages are larger and more attractive in style than any others.

The quality of our goods is superior to anything else on the market.
MORSE BROS.. Proprietors. Canton, Mass.

all ' I. Wlaal,

various sized cans, which arc very ex­
pensive pieces of machinery anil cost 
from $20h to $500 each. This would en­
hance the cost of the canned article and 
he a gicat disturber of trade without 
henelitting anyone. We would therefore 
say that whatever you have to say 
about fruit product, leave the size of 
canned goods as they are.

Mr. Dalton, of Dalton Bros.
The problem of “pure food products” 

is one of the most involved that has 
come before the Canadian trade for a 
long time. It will, however, he a very 
difficult matter to effect the reform pro­
posed, which would undoubtedly be in 
the best interests of all parties concern­
ed.

in the first place the field is a wide 
one, which it would be difficult to iover 
satisfactorily on account of the trade in 
different sections demanding entirely 
different qualities of goods. A certain 
class of consumers want compound 
goods, the cheapest to be had. Others 
want pure goods, and have no difficulty 
in obtaining the same when they are 
willing to pay the price.

For years an attempt was made to en­
force the Food Adulteration Act, which 
failed for the reasons mentioned above 
—something like the Scott Act. Out­
side of Ontario the trade openly de­
manded compound goods, and a general 
Dominion regulation became largely a 
thing of the letter.

INQUIRIES FOR CANADIAN TRADE.

FOLLOWING are the inquiries con­
cerning Canadian trade having 
been received by the High Commis­

sioner for Canada in London, Eng. :
157. A firm of high-class china manu­

facturers arc desirous of appointing a 
reliable agent to represent them in 
< imada.

1-"iff. A London firm has asked to be 
placed in communication with first-class 
shippers in Canada of canned and evap­
orated fruit and canned fish.

The following inquiries concerning 
Canadian trade have been received from 
Leeds and Hull, Eng.:

(i.'i. Large firm of apple importers hav­
ing excellent facilities for northern dis­
trict and for transhipment trade, and 
with New York agent, desires communi­
cation with Canadian exporters of XXX 
and XX Canadian apples.

05. Sales agent in Hull desires agency 
for Yorkshire, Canadian salmon and can­
ned lobsters.

till. Large firm of fruit merchants with 
gold northern connection desires com­
munication with Canadian exporters; 
preference given to boxes with 50 pounds 
ne- weight of fruit.

(i“. Large firm of produce merchants 
ami Linkers desire communication with 
Canadian exporters of apples in barrels, 
especially heavy-weight barrels from 1GS 
to 100 pounds.

No. 71. Large firm Hull produce mer­
chants desire to deal direct with Can­
adian exporters or shippers of eggs in 
large quantities. Terms, 80 per cent, 
ten days after sight, with bills of lad­
ing. balance with account sales. Refer­
ences, the Union of London and Smith’s 
Hank, Limited.

The following inquiries concerning 
Canadian trade have been received by 
the curator, Canadian Section, Imperial 
Institute, London, Eng.:

95. A London firm shipping herrings, 
sardines and preserved fish of all kinds 
wishes to open up trade in Canada.

98. A London firm is open to repre­
sent a reliable Canadian packer of gal­
lon apples.

The following inquiries concerning Can­
adian trade have been received from 
Birmingham, Eng.:

93. A firm in Birmingham wishes to 
get in communication with firms "who 
can ship large quantities of apples.

94. A large firm in the Midlands 
wishes to take at once about 3,000 bar­
rels of cider.
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95. A Midland firm would like to gel 
in touch at once with firms in Canada 
now prepared to ship apples.

The following inquiries concerning 
Canadian trade have been received from 
Bristol, Eng. :

1. A local firm, importing cheese, but­
ter and bacon, wishes to hear from Can­
adian exporters of these products.

2. A firm having an established con­
nection in Canadian flour desires to 
handle Canadian apples on consignment.

3. A local broker handling tinned 
meats and tinned apples (gallons and 
3’s) is desirous of securing agencies for 
Canadian goods of these lines in West of 
England.

The following inquiries for Canadian 
trade have been received by the Depart­
ment of Trade and Commerce, Ottawa :

33. Wanted, names of bean shippers 
desirous of exporting to France.

34. Scotch peas wanted by a grain im­
porter of Marseilles, France.

35. Wanted by a firm in France, 
names of shippers of cod roes used as 
sardine bait.

42. A French firm desires to be put in 
communication with Canadian exporters 
of wooden packing cases. The firm in 
question could place a yearly order in 
Canada for 500,000 to 1,000,000 such 
cases.

The names and addresses of the firms 
making I heir inquiries may be had In­
application to the Department of Trade 
and Commerce, Ottawa. Parties mak­
ing inquiries will be careful to mention 
the office under which said inquiry ap­
pears and the number. ,

A firm in Amsterdam, Holland, 
wishes to secure the Canadian represen­
tation for a Dutch firm of cocoa and 
chocolate manufacturers, who put up 
milk chocolate among numerous other 
lines. The name and address of the 
firm in question may be had by applica­
tion to The Canadian Grocer.
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ftURRANTS Shipments to hand show quality

away ahead of former years.

See our travellers’ samples of lines to arrive before purchasing elsewhere.

LUCAS, STEELE & BRISTOL, Wholesale Grocers, Hamilton.

BALFOUR & CO

TARTAN
All FALL FRUITS now ready for shipment.

Branch Canada Grocers Limited

Wholesale Grocers

” BRAND
-NONE BETTER

New Apricots 
New Peaches 

New Peels 
New Raisins

Turner & Hamilton
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TEAS We are offering exceptional value in all grades of Tea-

INDIA HYSON 
CEYLON JAPAN

Our lines of Green Ceylon (Japan Style) surpass anything hitherto offered.
Communicate with us or see our travellers before buying. It will pay you.

THOS. KINNEAR & CO., *9 Front St. E„ Toronto

in PE RIAL 
«..PEANUT
Abutter

ra»AI,UT BUT7EF 6EIH6 HAD(H 
CONTAINS AU. IHC

l«e csÏÏâ'J,15 h'6hly Rccownwozoer/C, 
lS‘-r,Olî fniSJURS *5 A PERFECT fOOO-U” 
|B|22y®*^C*ICS; UlMCHEOW.CAMÊgffl

High
RiAJL Fqoja i

A most nutritious food, 
made from the finest

Virginia Roasted 
Peanuts

ground and packed. Strengthen­
ing in quality and dainty in taste, 
Extensively sold in Great Britain 
and the United States but now 
for the first time produced in 
Canada.

----PACKED IN-----

4 oz. Bottles, cases each 2 doz., $1.28 per doz.

8 2

SEND A TRIAL ORDER FOR SMALL QUANTITY. 

YOU WILL FIND IT A QUICK SELLER.

A. F. MacLARKN IMPERIAL CHEESE CO., Limited, 
Manufacturers and Agents, 

ül Colborne Street, - - Toronto, Ont.
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Business Changes

DARCH & HUNTER, dealers in 
seeds and dairy supplies, uondon, 
have sustained loss by lire.

E. Loyst, Napanee, has opened a gio- 
cery store.

Alex. Rogers, Owen Sound, has opened 
up a cigar store.

Mrs. E. Otterson, Arnprior, has open­
ed a grocery business.

U. W. Varcoe, grocer, Toronto, has 
sold to W. J. Coutts.

J. S. Nicholson, general merchant, 
Strabane, has sold out.

L. A. Arthur, grocer, Port Aithur, 
has sold to R. U. George.

F. J. Schaefer, grocer, Hamilton, has 
sold out to J. S. Nicholson.

Wm. Ueattie, general merchant, Bruce- 
field. has sold out to J. T. Reid.

The assets of A. D. Nicholson, general 
merchant, Pendleton, are to be sold.

Beattie & Co., grocers, St. Mary’s, 
have sold out to J. P. Rogers & Co.

T. A. Matchett & Co., general mer­
chant, Emo, has sold to M. A. Locking.

T. McNea, wholesale liquor dealer, 
Wabigoon, has business advertised for 
sale.

Mr. Robert Haley, cheesemaker, Lan­
ark, is now proprietor of the Genual 
Grocery.

W. S. Whiting, West Lome, nas pur­
chased a flour and feed store in St. 
Thomas.

J. R. Walker & Co., Shoal Lake, has 
opened up a grocery and confeotioiigry'' 
business.

Wm. Hogarth & Son, general mer­
chants, Mattawa, have assigned to John 
McMicken; meeting of creditors on the 
11th inst.

S. R. Armstrong, general merchant, 
Wardsville, has compromised at 40c on 
the dollar.

A meeting of the creditors of A. L.
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“FALCON 8

THE FINEST PACKED

THE DAVIDSON & HAY, LIMITED
WHOLESALE GROCERS, TORONTO.

Kemp, general merchant anil lumberman, 
has been belli at Silver water.

R. Scoville, retail dealer in flour anil 
feed, Kemptville, has retired from busi­
ness. I). Baird has started up at Mr. 
Hfoville’s old stand.

A. N or they, grocer and fancy goods 
dealer, Fenelon Kalis, has given up gio- 
eeries and fancy goods and is going to 
devote his time to bakery.

yUEBEC.

J. Raiehe, cigar dealer, Montreal, has 
sold to G. A. Cataford.

Blunt & Welcome, general merchants, 
Kastman, have dissolved.

Lefort & Bourdon, grocers, Montreal, 
have'assigned to Wilks & Michaud.

Albert G. Galarncau, grocer, Mont­
real, has received demand of assignment.

-John 1*. Gallagher, fruit and confec­
tioner dealer, Montreal, has closed busi­
ness.

V. K. Paradis has been appointed 
curator to Kil. Jean, general merchant, 
Amqui.

Kent & Turcotte are curators to Gas­
per Spec tor, grocer and liquor dealer, 
Montreal.

Leslie 1 tines has registered under the 
style of the Imperial Cigar Store, 
Montreal.

S. K. Adam, general merchant and 
lumberman, D’Israeli, is offering Otic on 
the dollar.

V. K. Paradis has been appointed 
curator to T. Bouchard, general mer- 
/•Itant, Sayabec.

A lyre Madeau, cheese manufacturer, 
Bolduc, has assigned to P. Angers, pro­
visional guardian.

Nap Lailry, cigar dealer and tobacco­
nist, Montreal, has sold retail store to 
Napoleon O. Fortin.

The assets of G. Audette & Co., gen­
eral merchant, Les Kboulements, were 
sold on the 7th inst.

The assets of N. Klineberg, store­
keeper,. Valcartier, were to have been 
sold on the 7th inst.

Wm. H. Steele, fish, game, etc., deal­
er, Montreal, has assigned; meeting of 
creditors on the 9th inst.

The assets of Arthur Gagnon, general 
merchant, St. Romuald, were to have 
been sold on the 8th inst.

Sansregret & Krere, grocers and 
liquor dealers, Montreal, have assigned 
to Chas. Mignault, provisional guardian.

C. J. Rockwell, J. Douville, K. Dou- 
ville, have registered under style of 
Miller & Rockwell, cigar manufacturers, 
Quebec.

Jos. H. Grenier, commission, fruit 
and vegetable dealer, Montreal, has as­
signed; meeting of creditors to be on 
11th inst.

NOVA SCOTIA.

McLeod, Allan & Sons, grocers, Syd­
ney, have assigned to D. J. McDonald, 
official assignee (in trust for ueneiit of 
creditors).

MANITOBA AND N.W.T.

W. G. Elliott, grocer, Pilot Mound, 
has sold out.

John Elliott, general merchant, 
Creelman, is removing to Forget.

Abraham Do wad, general merchant, 
Kelloe, has assigned to C. 11. Newton.

Hamilton Bros., tea and coffee deal­
ers, Winnipeg, are retiring from busi­
ness.

J. Bruce has been appointed receiver 
for R. C. Bauer, general merchant, 
Wetaskiwin.

W. T. Rutherford <k Co., wholesale 
cigar dealers, Winnipeg, have business 
advertised for sale.

BRIIISH COLUMBIA.

(lus Hill, grocer, etc., Ladysmith, has 
sold out.

Pachara <k Sedrovich, grocers, dry 
goods, etc., Fernie, have assigned to 
-John Podbielancik; claims to be died be­
fore Dec. 1, 1904.

NEW BRUNSWICK.

John S. Tritcs (estate), general mer­
chant, Lewisville, has sold to Clarence 
L. Grace.

1). Carruthers, general merchant, 
Beersville, has been succeeded by J. 
Carruthers.
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Upton’s
Jams
Jellies

end

Orange
Marmalade

are trade winners 
every time.

I
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■~ooo-»r»VO POUNDS

ACADIA
BONELESS CODFISH

f PACKED BY
BLACK BROS. & CO.,LTV.. HALIFAX* LAHAFEK.

THIS is an article that can’t help being 
popular, because people can’t help liking 
nice things to eat—that’s human nature.

Acadia Prepared Codfish is a nice 
thing to eat. It can be made up into the most 
delicious of Dishes.

Besides it is wholesome and nourishing, 
good food for body and brain alike.

Another thing in its favor is the convenience 
and cleanness of the article. It’s already to
cook—nothing fussy or dirty about it.i

Put these facts before customers who have 
not yet tried the fish, persuade them to buy 

just one package and you will establish a new 
trade for yourself. Nothing could be easier. 
The people will like the fish and you will get 
the orders.

BLACK BROS. & CO.
LIMITED

!
HALIFAX and LaHAVE, N. S.

A. H. Brittain <S? Co., *•£%*£!* Montreal9 of Trade Bldg•
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An Attractive Fish Display.

C
OULD there be anything 

beautiful in a display of 
fish?” asked a fair Canadi­
enne the other day in conver­
sation with a representa- 

,\e of The Canadian Grocer. The 
nestion-was speedily answered by tak- 
;,g lier to see one of Toronto’s most 
|i-to-date retail groceries, where the 

u-.li department is now receiving more 
11 en lion than at any other season of 

; lie year.
Tlie majority of the fair sex shrink at 

i lie mere mention of the finny tribe, pre- 
i ring to see them properly baked, 

.unished, and ready for the table, and 
it is this very fact that many enter- 
in ising grocers have seized upon and 
mined to their own account in the pre­
wired fish trade, netting many hundreds 
ui dollars.

t he window display of fish in question 
\i as one of the most effective the writer 
has seen for a long time. The back­
ground and floor of the window were 
lined with white glazed tile, immacu­
lately clean. In the rear was a floral 

i reen of crimson and yellow chrysan­
themums, while the fish display proper 
v as attractively arranged on slanting 
platters in dozens and half-dozens of the 
varieties of fresh and salt water fish in 
-eason at the present time. The aim of 
i lie grocer was evidently to attract even 
the most fastidious consumer, as the 
display comprised fresh water Ish with 
the scales on, arranged on lettuce leaves 
and looking as if they had just come out 
• >f an angler’s hamper; other platters 
held fillets and steaks of fish ready for 
Hie table. It goes without saying that 
the fair Canadienne immediately changed 
her opinion as to the possible attrac- 
liveness of a fish display.

Although The Canadian Grocer has 
urged a more vigorous prosecution of 
the fresh fish trade on the part of the 
retail grocery trade throughout -'anada, 
us well as the necessity of display for 
rejuvenating trade and attracting new 
customers, it would not advocate such 
elaborate fish displays as the me men­
tioned except in towns and cities where 

’there is sufficient fancy trade. The diffi­
culty where the retail grocery trade 
lias experimented with fish depart­
ments in one or two instances, is that 
an amount of work and money has been 
expended which has not been warranted 
by the financial returns from such a de­
partment. In other words, the grocer 
hasn’t counted the cost, and in fish, 
above all other lines, the possibility of

trade in his particular district must 
first be thoroughly studied out. When a 
grocer begins to import sea and iresli 
water fish, advertises fresh supplies daily 
and makes a specialty of cleaning and 
filleting, he must have a fair percentage 
of trade to draw from that will pay the 
requisite price without murmuring.

The ways and means employed by en­
terprising grocers for working inlu the 
good graces of patrons of their li-.ii de­
partments are varied. One little thing 
which could not fail to win general ap­
probation is the manner of wrapping fish 
to-day. Formerly any coarse brown 
paper was considered good enough; now 
fine parchment paper is in general use. 
The leading impression one gets in 
visiting the fish department of a modern 
grocery store is that no pains are 
spared in keeping "it scrupulously clean 
and giving it as far as practicable an 
air of plain and quiet elegance.

The Dog-Fish as an Article of Com­
merce.

A FEW more years may show us that 
we have been extremely slow in 
recognizing a good tiling in the 

dog-fish, says the Maritime Merchant, 
and since lie is so plentiful and we have 
such incentives to destroy him, an in­
dustry may arise in this province be­
cause of him that will add to the im­
portance, value and more successful con­
duct of our fishing industry. The other 
day a firm iu Halifax had an inquiry for 
‘J50 quintals of dried dog-fish. “Never 
mind what 1 am going to do with them,” 
said the inquirer; “1 can sell them at a 
price.” So dried dog-fish may lie a 
staple article in ten years, “dog oil” 
may he as inqiortant an article of com­
merce as cod oil, and people may even 
lie putting up emulsions of “dog liver 
oil” for coughs and colds. And why 
not f The dog-fish is a cleaner living fish 
than many of those we are accustomed 
to eat every day, his meat cooked fresh 
is said to taste like a nice quality of 
halibut, and the oil he renders is good 
enough to deceive experts as to its origin. 
Wherever our prejudice against the dog­
fish arose, we unquestionably have it, 
and it may he hard to shake ; but it can 
he done and likely will, and then the 
beast we have cursed with many curses 
will have equal honor with the cod which 
lias yielded us so much wealth. It may 
he that the prevailing high price of dried
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cod will he the beginning of the end of 
our prejudice, for quite likely the in­
quiry for dried dog-fish has originated 
with some one who found the prevailing 
price of cod too high for some export 
market, and realizing the unmistakable 
firmness of the situation, saw the ad­
visability of obtaining a substitute if 
possible. What move natural than to 
experiment with dog-fish, which o[ieii 
out large and make up into a nice look­
ing article. Of course, even if it should 
be accepted in foreign markets (as we 
have no doubt it would) we could not 
assume that it would also become popu­
lar at home. But it is not necessary that 
it should. If we can export dried dog­
fish and thereby increase our trade, 
what more could we want 1 Neverthe­
less, we believe that if our fishermen get 
into the habit of catching and curing it. 
the idea that it is edible will gradually 
work into the minds of the more particu­
lar people and in another generation the 
prejudice against the much maligned 
“dog” may vanish entirely. Is it too 
much then to liojie that the present day 
“scourge” may be a profit bringing 
blessing in the future!

To Develop B. C. Herring Fisheries.

A DEVELOPMENT of the herring 
fishing industry on the British 
Columbia coist will likely follow 

the visit of Mr. John M. t'owie, the ex- 
|K*rt from Scotland, who has just arrived 
in Vancouver from Ottawa. It is well 
known what success attended the ex­
periments conducted by Mr. Vowie and 
his fifteen Scotch lassies in Nova Scotia, 
where it was shown that Canadian her­
rings could be cured the same as those 
caught on the Scottish coast, and how 
the price rose very materially. The her­
ring resources of waters close to Van­
couver are very extensive. Especially 
at Nanaimo, great schools of them are 
often cast upon the beach, being chased 
by whales or by large waves. The only 
use to which they are now put is for hali­
but bait, the smaller ones being secured 
for this purpose. Occasionally fresh 
herrings are offered for sale, but the de­
mand is far greater than the suuply. 
During the recent visit of Hon. Raymond 
l‘refontaine he hinted at development 
of the herring fisheries, and there is no 
reason why they should not be, except
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lack of enterprise. The market in the 
countries borderin'* on the Pacific Ocean 
and east of the Rockies in the vast Ter­
ritories. is large, but as yet no one has 
taken an interest in tin* matter. Pos­
sibly with the visit of Mr. Cowie, ami 
experiments in the curing, an enterprise 
may he started.

The success attending the Western 
Canadian Fish Co., a local concern, 
should be an incentive. They have more 
orders than they can really supply, and 
•his week received an order for a ear- 
load from Montreal, and a telegraph 
order from London, Ont., for another 
carload. The method of curing adopted 
by this company makes the fish very 
palatable.

Hatching Lobsters.

IN the current number of the Kcien- 
tilip- American appeals a very in­
teresting description of the lobster 

hatchery, which, under the supervision 
of the t Hited States Fishery Commis­
sion. has, after three years' experiments, 
solved the problem of artificially rear­
ing lobsters with complete success. In 
the propagation of the lobster from the 
egg there are four critical stages if de­
velopment which have to he passed, and

FRESH AND CLRËÜ FISH

the measure of success which has .ittend­
ed the experiments may be gauged from 
the fact that the best result icached 
produced twelve thousand seven hundred 
and fifty lobsterlings in the fourth stag 
of maturity—that is to say, in the stage 
in which they are able to look after 
themselves—out of about double the 
number of eggs. In one experiment o.i 
a smaller scale as many as fifty-four per 
cent, of the fly survived. The first su, 
in the artificial propagation is that of 
obtaining eggs from the female lobsters. 
These are bought from the Newport 
fishermen in July and August, and the 
number of eggs obtained from them 
varies from three thousand to ninety 
thousand a I lobster. The eggs are 
combed from the female into bags, the 
water in which is continually agitated 
by propellers, and remain there from 
two -to three weeks. Many dangers 
threaten the youthful lobster in these 
weeks, for he may die from starvation 
or suffocation, he may he eaten by para­
sites or by his brother. The constantly 
moving water is the device which pre­
vents most of these evils, and which, 
in addition, keeps food for the , ilistei — 
the soft part of clams—within teach of 
his enterprising but hungry mouth. The 
first stage of hatching lakes three days; 
the second stage, at which the lobster
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moults for the second time, four days; 
the third, another moult, six days; and 
when the lobster reaches the fourth 
stage he is liberated in battalions of 
one thousand to five thousand.

Fish Notes.
Hlaek Urns & Co., Halifax, who have 

conducted a wholesale hardware and * 
ship chandlery btisieness since 181(i, are 
about to retire from that department of 
trade and will devote their attention 
entirely to the fish business.

In response to a suggestion from the 
fishing interests on Vancouver island, 
the Dominion Government has arranged 
to ship a quarter of a million salmon 
fry from the east to replenish the in­
land streams.

H. (’. eannerymen will be interested 
in tlie announcement that in all proba­
bility a fish hatchery will shortly be 
established by the authorities of Wash­
ington State, on the south fork of the 
Nooksack Itiver.

W. H. Stringer & Co., fruit brokers, 
Toronto, have secured the agency of the 
Stewart Fruit Co., of California, for 
deciduous and citrous fruits in Toronto 
and Western Ontario, as far west as 
London.

SOCKEY£ SALMON

“Sovereign” and “Lynx”
Brands

ARE THE CHOICEST IN THE MARKET.

EVERY TIN GUARANTEED.

TO BE HAD OF ALL OROCER8.

Kippered Herrings

Arriving fresh daily.
Orders promptly shipped.

Write, wire or ’phone.

LEONARD BROS.
Montreal.
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FIT FOR A KING
ARE

Kino Oscar 
Sardines

CHOICEST SMALL FISH 
PURE OLIVE OIL 

NO SCALES OR BONES

PACKAGE
MODERATE PRICE

QUICK SELLER
THE ORIGINAL AND THE BEST.

OBTAINABLE THROUGH MOST WHOLESALE HOUSES.

CANADIAN SELLING AGENTS :

JOHN W. BICKLE & GREENING, ~ " , Ont.

BUYERS WANTING
Labrador Herring, Green Cod-fish,

Nova Scotia Herring
should coftimunicate with—

D. RATTRAY SONS
General Commission Merchants

QUEBEC Montreal OTTAWA

5599

4704
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DAIRY PRODUCE and PROVISIONS
and Cold Storage News.

(
TO CATCH THE BRITISH DAIRY AND PROVISION

TRADE.

T
HK London, Eng., correspond­

ent of The Grocer was re­
cently privileged to meet Mr. 
.James Brodie and Mr. W. U. 
Hay, of the Exhibition Branch 

of tin- Department of Agriculture of the 
Dominion of Canada, at a little farewell 
gathering of newspaper men and others 
who have been very closely interested in 
the success that lias attended the Can­
adian display at Hie “Grocers’ hail ’ 
and the “Dairy Show” at Agricultural 
Hall. Islington, London. The exhibition 
at the former fair has already been de­
scribed, but a visit to the hall during 
tin- week of the Dairy Show provided an 
opportunity for still further observing 
the very highly satisfactory results that 
have attended both exhibitions.

The Department of Agriculture is to 
be congratulated on having placed this 
branch of the work in the hands cf such 
capable men, whose untiring energy has 
done so much to open the eyes of Bri­
tish buyers to the resources of Canadian 
producers. Not only have these gentle­
men been the means of enlightening Bri­
tish merchants in regard to matters 
hitherto unknown, but they have also 
acquired valuable information in regard 
to the requirements of the British mar­
ket through having been so closely in 
touch with the largest and best merch­
ants in the United Kingdom. There pan 
lie no doubt that Canada lias profited 
enormously and will continue to do so 
through these practical demonstrations, 
especially if the repommendations of 
such representatives as Messrs. Brodie 
and Hay are but closely followed up 
and carefully acted upon.

Speaking of the value of sentiment in 
business, Mr. Brodie stated that lie was 
a firm believer in it, although it was too 
much to expect that sentiment would 
overcome a difference in price, ile was 
thoroughly convinced that where two 
similar articles were offered to the Bri­
tish buyer of same quality and of equal 
price, one Canadian and the other for­
eign, the order would be given to Can­
ada nine times out of ten. Things be­
ing equal, sentiment would invariably 
bring down the scale on the Canadian 
side, but here an important fact must be 
emphasized, namely, that Great Britain, 
with its open ports for generations, is 
accustomed to have brought to its

shores the very best that the world pro­
duces, and unless Canadians are willing 
to send their very best produce to the 
Mother Land success can never be ex­
pected.

Canadian butter must compete with 
Hu' home product, as well as Irish, 
Danish and even Siberian butter, and no 
amount of sentiment will induce buyers 
to stock the Canadian article if it is of 
inferior quality to that offered by com­
petitors, which unfortunately has fre­
quently been the case of late. The same 
applies to cheese and other commodi­
ties.

Then, again, there is the question of 
absolute uniformity of quality. Your 
Britisher is well-known as a very con­
servative customer, and having made one 
purchase of any line he insists that the 
repeat order must be of exactly the 
same standard. It has been proved 
again and again, however, that Canadian 
shippers do not realize the importance 
of this poi'nt, and considerable trouble 
has arisen from time to time through 
the indifference of packers and shippers. 
It is not enough to reason that an ar­
ticle that is good enough for Canadians 
is good enough for Great Britain. That 
may, or may not, be true, but vhan the 
Britisher parts with his own money for 
any article it is for him to say f what 
quality that article must be. It is for 
him also to say how that; article vill he 
packed and shipped to the British mar­
ket. If the British buyer demands that 
his butter must be put up in a certain 
form, no other form is going to satisfy 
him, even though he should he assured 
that this was the form that is giving 
satisfaction in Canada. If John Bull 
wishes his butter packed in the shape of 
a diamond, let us say, instead of a. roll, 
he is going to have it that, way, and if 
not from Canada then from some other 
country. It has long been said of the 
British merchant who looks for trade in 
the Colonies, that he refuses to adapt 
himself to the requirements of the coun­
try for whose trade he is catering, hut 
it must be said that Canadians are 
themselves just as open to this charge, 
and perhaps more so, than the merch­
ants in the Mother Country.

No doubt upon Mr. Brodie’s return to 
Canada his report to the Minister of 
Agriculture will be made public, and
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many practical suggestions and criti­
cisms will thus be brought before Can­
adian manufacturers and producers. Al­
ready the effects of the exhibitions have 
begun to show on the London market. 
In many of the restaurants and hotels 
“Canadian Cheddar’’ is to be found on 
the menus, and -in one of the best Wesl 
End shops one whole window is at pres­
ent given up to a magnificent display of 
Canadian butter and cheese. Mr. Brodie 
and bis colleague have done magnified!i 
work on behalf of the Department of 
Agriculture during their few weeks so 
journ in England, and it is to be re­
gretted that these gentlemen arc not 
stationed in London or Liverpool per­
manently, so that they might continu 
to stimulate the interest of Britishers 
in Canadian produce, and to give expert 
advice on matters that are of unlimited 
consequence to producers in Canada.

Decline of British Dairying.
NE plausible explanation of the 

manifest decline in dairying in 
England, says F. W. Makin, of 

Nottingham, Eng., is that it is more 
profitable to sell the milk, the drinking 
of which is increasing, than to convert 
it into butter. Consequently the aver­
age British farmer is making no butter 
to sell, but is even buying what lie needs 
for his own use. Furthermore, it is as­
serted that some English dairies buy for­
eign butter and sell it as their own pro­
duct—the domestic article, though in-, 
ferior in the judgment of many consum­
ers, commanding a higher price than the 
foreign.

New System of Handling Eggs.
NEW idea in the handling of eggs 

has been introduced which prom­
ises to take the place more or 

less of the ordinary egg crates with 
pasteboard fillers. It is known as the 
Zinket system, and takes its name from 
the fact that the carrier which forms 
the basis of the system is made of sheet 
metal coated with zinc.

These metal earners are shaped en­
tirely by machinery and are formed 
from metal sheets into a tray-like de­
vice with two sides turned partially 
over, so that one of these devices will 
fit into another and several of them 
will form a single unit. Twelve holes



November 11,1904 DAIRY PRODUCE AND PROVISIONS The Canadian Grocer.

Just the line for cool weather. Delicious and appetizing.

Are You Selling Them ' Our
> w

•>
• < i Fresh Pork Sausage

FEARMAN’S ;
Are good sellers.

FAMOUS
| Are always in good demand.

SAUSAGES'
If

We are now booking standing orders for
i

- t Kasy to handle—easy to sell—the delicious flavor
pleases the customer and increases your trade.

i daily and weekly shipments.
We solicit your order for trial basket.

( . Let us have your order for daily or weekly ship-
' 1 ment by express.

1 ’ F. W. FEARMAN COMPANY, <

Expressed to all points.
Write us for quotations.

' > PACKERS AND LARD REFINERS. Limited \ s The Park, Blackwell Co.,
HAMILTON, ONT. J [. LIMITED

PORK AND BEEF PACKERS,

3 TORONTO, ONT.
21
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ENGLISH BRAWN
is a good line for winter months. Next to fine quality, it is important 

to have it absolutely fresh . . . with the “ bloom ” upon it.
“ Matthews ” Brawn is wholesomely prepared in clear 

jelly . . . nicely chopped and spiced. Fresh 
every day in 5 and 10 lb. 

moulds at

PETERBORO, HULL and BRANTFORD.

The George Matthews Co., Limited
ESTABLISHED 186*.

■

It does not pay
to stock

ROYAL pi more than

We are buyers

Poultry,
RutterYFA^tH ^

1 * HPËH kind «f
L/UlLwI

... Eggs.
The best.facilities for handling consign­

ments. Up-to-date Cold Storage.

• 1 li ONtrlil
is the standard _ _
Yeast of Canada If EAST
>our customers know it

WHY EXPERIMENT?

E. W. GILLETT COMPANY LIMITED
Xon' TORONTO, ONT. Cb\^

The J. A. McLean Produce Co., Limited
73*75*77 Celborne Street

TelepBeBe«Ules4ei. "" 1 OTOntO.
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are punched at regular intervals and 
. ver and below each of these holes 
l here are chips arranged to grasp and 
hold the egg in place. The carriers 
are placed vertically instead of hori­
zontally, and as a result the eggs carry 
with less breakages, the boxes in which 
ihe carriers are placed are much smaller 
Ilian a corresponding package of the 

' >anie capacity, of the kind now in gen- 
■ i al use, and facilities are afforded for 
convenient examination of the eggs.

October Exports.
The following figures represent Great 

Britain's imports from Canada for 
! 'Holier, 1904:

Quantity
aille......................................... 16,798

sl.eep and Iambs.....................  13.165
Wheat, cwts............................ *72,200
■A heat, meal and flour, cwts.. 103,800
1 vas, cwts.................................. 18,570
1' «con, “ .................................. 83 461
1 lams, " .................................. 14,558
nutter, “ .................................  53 284

heese,“ ................................. 3*4 553
Kggs, great hundreds...............96,196
Horses....................   21

Provision Notes.

The Dairymen’s Association of Western 
Ontario is holding a meeting to-day in 
l.istowel.

Canadian poultry fanciers have been
iiccessful in carrying off a lion’s share 

of the prizes at the World’s Fair, St. 
Louis.

A butter factory has been erected at 
Kilmarnock, Ont., by the patrons of the 
Island Queen cheese factory of that 
town.

It is reported that J. M. Wiley, man­
ager of the Dominion Packing Co., 
Charlottetown, P. E. I., will shortly 
sever his connection with that institu- 
iion. . , ;

The Gallagher, Ilolman & La France 
1 'o. has established a wholesale fresh 
and cured meat business in Fort Wil­
liam and Port Arthur, Ont.

The Vogel Meat & Packing Co., Ed­
monton and Strathcona, has sold its 
retail meat business to P. Burns & 
<’o., Calgary, and will confine its atten­
tion in future to the packing business.

The Moncton Pasteurized Milk Co., 
Lewisville, N.B., has been incorporated 
to manufacture and sell pasteurized 
milk, and evaporated milk and cream. 
The capital slock is $15,000 and directors 
G. R. Jones, C. L. Jones, F. C. Jones, 
and A. T. Jones of Lewisville, and F. C. 
Lynch, of Moncton, respectively.

H. B. Somerville, general merchant, of 
C la mm is, Ont, is selling out.

Valu<\ 
/as» 434

30.565
26.833
52,826
9.307

199094
36,751

243.815
680.717
37.777

8l6

INDUSTRIAL CONDITIONS IN 
BIRMINGHAM.

By H B.

IRM1NGHAM is the home of many 
British industries, and during 
times of general trade depression 

it seldom happens that work is short in 
all of them. At the present time, how­
ever, trade is very quiet all round. 
Manufacturers of light articles, such as 
jewelry, light brass goods and the thou­
sand and one knick-knacks which the 
central great city of England supplies, 
are feeling the benefit of the customary 
demands for the Autumn season and the 
Christmas trade, but on the whole busi­
ness may be regarded as flat, stale and 
unprofitable. The depression consequent 
upon lavish national expenditure in a 
great war with ever increasing foreign 
competition, seems for the moment to 
have practically paralyzed the home in­
dustries and Birmingham is suffering 
throughout her commercial system, as 
a natural consequence.

* * *

In countries whose business limita­
tions are fairly defined, trade ebbs and 
flows in great waves of certain volume, 
but the steady decline in the output of 
some of our local industries and the 
sharp and ever sharper foreign eonqie- 
t it ion which this country experiences as 
a result of her “unprotected” condition, 
is bringing Mr. Chamberlain’s great 
scheme of tariff reform more and more 
within the range of practical statesman­
ship. We are suffering not merely from 
the depression which is to be generally 
looked for after years of plenty termin­
ating in a big war, but also from the 
excessive dumping of the surplus stocks 
of other countries, who, when Birming­
ham was regarded as the “toy shop of 
the world,” used to look to her as a 
source of supply, but have now become 
her fiercest rivals. This change in the 
relationship of the hardware city to­
wards those who were once her custom­
ers, combined with the pinch she is ex­
periencing in the home trade, is caus­
ing her to turn more and more to “pro­
tection” for relief, and when* the time 
comes for Mr. Chamberlain to make his 
appeal to the country iqion the question 
of fiscal reform, Birmingham will be 
found practically solid at his back.

* * *

Government requirements have kept 
the military gnp trade fairly busy, and 
happily a recent order to restrict tlic 
output of the new army rifle, so far as 
the Biimingham manufacture of it is

FISH and OYSTERS
WHOLESALE.

The F. T. JAMES CO., nmM
76 Colborne Street, TORONTO.

POTATOES
NEW BRUNSWICK WHITE STOCK 

GUARANTEED
SOUND and SAFE .ok STORAGE

STRAIGHT VARIETIES IN CAR LOTS

J. McCUAIG, TORONTO
Board of Trade Bdg. L. D. Phone Main 1965

Orlan Clyde Cullen, C.E.L.L.M.
Counseller at Law U.S. Supreme Court. 
Registered Attorney (J.S. Patent Office.

U S. and Foreign Patents, Caveats, Copy 
rights and Trade Marks. Military and 
Naval Inventions a specialty. Address,

Box 264, Station 6., Washington, 0. C.
GUN SHOP and MODEL SHOP,

Warren White Sulphur Springs,
Totten P. 0. Virginia.

IN BIRD SEED
there is nothing so good as

BROCKS
Sales are doubling.

SAMPLE FREE.

NICHOLSON & BROCK, TORONTO

Egg Cases
-AND-

Woodboard Fillers
BOTTOM PRICES.

WALTER WOODS & CO.
Hamilton and Winnipeg.
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BUY

Star Brand
COTTON
CLOTHES
LINES
-AND-

COTTON
TWINE

Cotton Lines are as cheap as Sisal or Manila 
and much better.

For sale by all Wholesale Dealers 
See that you get them.

BUY THIS BOOK
SUCCESSFUL ADVERTISING- 
HOW To Accomplish It.—By J. 
Angus MacDonald.

Every Merchant and Salesman
will find it full of invaluable matter relating to 
the selling of goods. Chuck full of suggestions 
and instruction. Enthusiastically endorsed 
by press and advertising authorities.

Sent postpaid for $2.00.

MacLEAN PUBLISHING CO
LIMITED

TECHNICAL BOOK DEFT. TORONTO.

COMMON SENSE
If 11 1 c j Roaches and Bed-Bugs 
1X1 Ll_0 l Rats and Mice

All Dealers and 381 Queen St. W. 
TORONTO, ONT.

Dealers find Common Sense a very good seller for 
the reason that it gives general satisfaction and each 
customer tells others about same.

Write for prices.

MINCE
PIES

—as good as 
"mother 
makes’" can 
be made 
from

Peacock Brand
—The finest, richest Mines Meat 

In packages only. Order from your wholesaler.

concerned, has been rescinded, or at 
least modified, in view of the coming 
Winter and its privations. Otherwise 
the gun trade would have been in a 
sorry state. Sporting guns have been 
in poor demand considering this is the 
season for them, but orders for cart­
ridges have been sufficiently large to 
prove that to economy rather than to 
any decline in the sporting instinct, must 
he credited the unsatisfactory condition 
of this important Birmingham industry. 
On all sides the cry is the same— 
"Money is scarce.” Luxuries must 
therefore he curtailed. So the man that 
is ordering a new motor car dispenses 
with a new gun.

* * »

Large orders for finely appointed roll­
ing stock for South American railroads 
and steel wagons for the same lines have 
enabled railway carriage builders to face 
the situation with greater equanimity 
than otherwise they might have done, 
but bridge builders and producers of 
structural materials, girders, joists, and 
ties and angles and channels throughout 
the Midland district, though partially 
occupied, cannot be said to lie busy. 
There is a fair demand for heavy iron 
founders work in some quarters, but 
signs of a general revival throughout 
local iron industries are not yet appar­
ent.

* * *

Heavy sales of War Office stores have 
had a depressing effect upon the saddlery 
trade in the neighboring town of Walsall, 
and though s< me cycle companies have 
been able to submit good balance sheets 
rumors of cheapening the make of cycles 
for the Spring season point to special 
efforts being made to suit buyers who 
have been affected by bad trade.

* * *

The button trade was once peculiar to 
Birmingham, and probably the active 
output is greater to-day than ever it was 
in certain lines. In this connection it 
is satisfactory to observe that Plant, 
Green & Martin, Limited, at the recent 
annual meeting of the company, were 
able to report a roost satisfactory year’s 
trading and to declare a dividend at 
the rate of 11 per cent, per annum on 
their ordinary shares, after making lib­
eral provision for all contingencies. 
There is hope also in last month’s official 
trade returns. While the exports of the 
country show an increase upon last 
year’s returns for the same jieriod and 
imports have diminished, Birmingham 
has benefitted by an increase in her out­
put. . (
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We are indebted here to Mr. P. W. 
Ball, the Canadian Government cummer 
eial agent stationed in Birmingham, f<n 
much public information regarding Can 
ada. Mr. Ball has recently given a ven 
clear exposition of the effect of the regu 
latious recently issued by the Canadian 
Customs Department to give effect to tin 
‘‘anti-dumping clause” of the tariff act. 
In effect Mr. Ball explains that the new 
regulations have been framed in the hop, 
of assisting British manufacturers and 
effectually crushing the dumping so ex 
tensively carried on by American pro 
dueers in the past. The friendly attitude 
Canada is adopting in her commercial 
relations with the Mother Country is 
gradually being understood and appreci­
ated by our too conservative hardware 
community, and, as the reports of the 
many special agents who have recently 
keen dispatched to inquire on the spot 
into Canadian possibilities of trade, are 
thoroughly digested, there is little doubt 
closer relations and much personal 
friendship will result. In promoting 
these objects Mr. Ball is u very import­
ant factor in our midst.

MANITOBA MARKETS.
Winnipeg, Nov. 5, 1904. 

''HE stir of the elections has now 
subsided and business generally 
is resuming a more even tenor. 

For the past week the most pleasant 
weather has prevailed and trade through­
out the Northwest is now showing up 
to good advantage. All markets con­
tinue fairly firm with the exception of 
the sugar market which has now ad­
vanced 15 cents, making two moves on 
the upward turn.

Sugar.
The market has been very active for 

the past week. Since our last quotations 
on the sugar situation, the market has 
declined once 5c and advanced twice 5c 
and 10c, and Montreal granulated is 
now quoted in barrels at $5.40 and sacks 
at $5.30, and yellows, $4.80. Wallace- 
burg is also quoted in advance of last 
week’s price list, listing Wallaceburg in 
barrels at $5.30 and sacks at $5.20.

Evaporated and Dried Fruit.
The market is now holding all lines, 

fairly firm. As only half a crop of rais­
ins and prunes were realized this yeai 
owing to the wet wather, the market has 
advanced, quoting prunes 90-100 at 
41-2c, 80-90 at 4 3-4e, 70-80 at 51-2, 
<10-70 at 5 3-4e; 50-00 at 6 l-2c, and 40-50 
at 71-4c. Valencia raisins, Trenor’s 
brand, are quoted at $2.10 per case.
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“Sawing Wood”------
We haven’t been saying very much, we’ve been too busy, but— 
we have filled all orders for

Canned Vegetables and Salmon—IOO%
That’s sufficient—or at least is satisfactory to our customers—

----- ARE YOU ONE ?

* * F"OLI 1**1H*h3 nd the brand of a specially fine imported S3 l*Cl I.HC
Small, tasty fish—finest Olive Oil—packed in the handsomest 
(club shape) tins, on the market.
Will sell at sight. Its Quality will make it a “ repeater.’’
Good Value - and good mone> in them at “ Twofor^a^J^ua^rter/'

BETTER ORDER A CASE.—

“New Currants”. IN STORE-
Our Currant Cleaning Department has been woi king overtime since the arrival 
of New Currants. All back orders will soon be filled.
You will be more than pleased with the quality of our various brands this year.

HAVE WE YOUR ORDER?

THE EBY, BLAIN CO.,grocers TORONTO
CANADA

Evaporated apples are now available; 
the market quotes 50 lb. cases at C l-4c 
to 6 l-2c, and 25 lb. cases at G 3-4c. New 
currants are now on the market, un­
cleaned Filiatra loose pack at 5 l-4c per 
lb.; dry cleaned at 5 l-2c per lb., and 
wet cleaned at 6 l-4c per lb. One pound 
package dry cleaned the market quotes 
at 61-2c per lb.

Canned Fruits.
The market continues very active and 

quite firm, quoting strawberries at $3.25 
per case, raspberries at $3 per case of
2 dozen; peaches (1904 crop) the market 
quotes 2-lb. yellow $3.75 per case and
3 lb yellow at $5.75 per case. Pears 
are still holding the price strong at 2 lb. 
F.B. at $3.25 per case and 3 lb. F.B. at 
$4.25 per case.

Rolled Oats.
The market continues bright and very 

strong, quoting 80-lb. sacks at $2.25, 
40-lb. sacks at $2.30, and 20-lb. sacks 
at $2.35.

Canned Vegetables.
Activity prevails in the market, quot­

ing canned beans still at $1.80 to $1.90 
per case and canned peas at $1.90 per 
case. Tomatoes are now in advance of

last week’s quotation and are listed at 
$2.90 to $3 per case.

Commeal.
The market for the past week has been 

active but firm, quoting cornmeal |ier 
sack at $1.75 and per half sack at 90c.

Flour.
The market continues very bright and 

iirm, quoting No. 1 patent at $2.90, No. 
2 at $2.70, No. 3 at $2.20, and No. 4 at 
$1.55.

Syrups.
The market continues quite firm and 

fright, quoting Imperial brand half gal­
lons, 12 in a case at $6, and Edwards- 
burgli, 2 lb. tins at $2.40 per case, 5 lb. 
fins at $2.70, 10 lb. tins at $5.50 per 
case and 20 lb. tins $2.40 per case.

Green Fruit.
The market continues active and 

quotes bright Valencia oranges at $5 to 
$5.50 jier case; Florida oranges at $5.50 
to $G per case; California lemons at 
$fi.50 per case; Washington plums at 
$1.10 per case ; Washington [>ears (Win­
ter Nellies) $2.25 per case; Ontario Fall 
apples at $3 per barrel ; Ontario snow 
apples, $4 per barrel ; Quebec snow

apples (Famous) $4.50 per barrel, fancy 
XXX Kings $3.25 per barrel, fancy 
XXX Greenings $3 per barrel; Ontario 
basket pears G5c per basket ; Malaga 
keg grapes $7 ; Ontario basket grapes 
(blue and green) 25c; Ontario basket 
red gra|ies 30c; cranberries (Cape Cod) 
per barrel $10; celery, per dozen bunches 
50c; green tomatoes 3c |ier lb.; Jersey 
sweet potatoes, $5.50 iter barrel ; (Bell 
brand) Spanish onions, $1.50 per bar­
rel; and oysters ( per express only) 
$2.50 per gallon.

Provisions.
Cured Meats—The firmness of the 

market is now quite general in all lines 
of cured meats and the market now 
quotes the same as in last week’s price 
list :
Hams, per lb...................
Breakfast bellies, per lb 
Breakfast backs, per lb..
Shoulders........................
Picnic hams, per lb.......
Long spice rolls, per lb.. 
Long clear rolls, per lb..
Dry salt backs, per lb__
Short spice rolls, per lb .

0 14 
0 134 
0 10 
0 084 
0 08 
0 10 
0 08 
0 09 
0 10

Lard—The market has now resumed 
a more even tenor this week and our 
quotations are as follows;
Lard, 50-lb. pails.......................

“ 20-lb. - ........................
“ 10-lb. ** .........................
“ 5-lb. “ .........................
" 3-lb. “ .........................
“ compound, in 20-lb. pails.

Î85 
05
20 

6 35 
6 40 
1«S25
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STOCK FOODS, A BOON TO THE 
FARMER.

OW tliat the season for outside 
pasturage is jiraetieally at an end 
tin* seientilie fanner is beginning 

to leoli around for bis usual supply of 
‘‘stock food.” During the long Win­
ter months bis herd of cattle and horses 
will he pent up in stables and will re­
quire something besides hay. bran and 
i ats if they an- to be kept in good con­
duit n. As a proof of the increasing 
I <,pulai it y of stock foods among the 
stock-raisers t f Canada may be cited the 
fact that more stock 1 omis have been 
sold this year than ever before.

It is no secret that a reliable stock 
food is a wonderful aid to digestion; it 
acts also as a disease preventative, and 
since it helps an animal to assimilate 
its food it means a considerable saving 
in feed bills for the Winter season. The 
writer has in mind one case in which 
a steer was fattened to weigh the requis­
ite 1 .(Kid to 1,200 pounds in a period of 
from one to two years when stock foods 
were used, whereas under ordinary cir­
cumstances from three to four years are 
requited. Another valuable property 
of a modern first-class stock lood is that 
it does not cause any reaction. Formerly 
stock foods contained as a rule consti­
tuents sei -, mg as a powerful tonic ami 
stimulants which were in the long run 
injurious to stock. '1 hese ‘‘lake’ foods 
weie ci minou in tlie Canadian market 
as tin back as lift ecu years ago. When 
hist introduced they took remarkably 
well, hut so. n caused disappointment on 
account of I heir many injurious con­
stituents, and fell into general disrepute. 
It is only within the last few years that 
irailv seientilie stock foods have ap- 
: eared on the market and they have 
found it more or less of a problem to 
oveicome the existing prejudice. Now, 
however, that the agricultural Colleges 
and leading stock raisers throughout the 
country have taken them up stock foods 
air coming more and more into general 
use again. That they have been placed 
on a scientific basis is seen front the 
fact that no less than fill prizes have 
been awarded for representative stock 
foods at the World’s Fair. St. Louis, 
this year.

Stock foods are to be heartily recom­
mended as a line for grocers and gen­
eral merchants to carry. Not only are 
they coming to be looked upon as a com­
modity in many sections of the coun­
try, but their virtues are so manifold 
that nothing but a little advertising is 
necessary even where they are not known

to ensure their ready sale to the farm­
ing community. All a grocer has to 
do is to recommend a stock food to his 
country customer, and give him a pack­
age to take home on trial, the rest is 
assured since all reliable stock ■ foods 
nowadays are guaranteed. Another 
consideration is that stock foods are 
non-perishable and can be easily handled. 
There is, moreover, a large profit, namely 
r.O per cent, which compares favorably 
with that to he made on any other com­
modity in the grocery store. For the 
information of intending purchasers it 
may he said that the season for stock 
foods extends from November to April.

One thing that must he impressed 
upon the grocer is that stock foods as 
well as any other staples must he plac­
ed where they can he seen occasionally 
in a store if they are to find a ready sale. 
Nil long since the writer in making a 
tour of a certain grocery in Eastern 
Canada, stumbled upon several packages 
of stock foods in a rear store-room. But 
what is worse, he had the pleasure of 
listening to a long tale of woe from the 

ii eer because stock foods had proved 
a losing game. It need hardly lie stated 
that the grocer was recommended to 
remove the packages to the front of his 
;ti :e, to talk stock food to his custom- 
( is and to use the local paper as an ad­
vertising medium . According to latest 
reports this grocer’s store has become 
the stock food headquarters for the en­
tire farming neighborhood.

Most manufacturers of stock foods 
manufacture medicinal preparations for 
horses, cattle, etc., which ought also to 
he carried by grocers and general merch­
ants in outlying districts where there 
are no efficient vrterinaries at hand. In 
any event such remedies as healing oil 
and colic cure ought to find a ready sale 
among farmeis throughout the country 
since they represent the latest accom­
plishments in veterinary science and can 
la- safely administered by any farmer.

ACCIDENT TO MR. DELORME.

Mr. A. (i. Delorme, secretary-treasurer 
of the Laporte, Martin Co., Mont reel, 
met with a distressing accident Satur­
day afternoon, November fi. He missed 
his footing while attempting to get off 
a big I.aehine car and his left leg was 
run over by the wheels. So serious was 
the accident that when the patient was 
removed to the Notre Dame Hospital 
amputation was found necessary. Mr. 
Delorme endured the serious operation 
with great fortitude and those who know

him best will strongly sympathize with 
his misfortune. Mayor Laporte, head 
of the film, was greatly concerned over 
the accident to one of his prominent 
officials. Personally Mr. Delorme is 
beloved by all who knew him and the 
accident has been generally deplored in 
the trade.

DOMINION WHOLESALE GROCERS’ 
GUILD.

A meeting of the executive of the 
Ontario and Quebec Guilds was held in 
the committee room of the Board of 
Trade, Montreal, on Wednesday of this 
week. The meeting as far as can he 
learned was called with a view of con­
serving the various interests of the 
Provincial Guilds with those of the Do­
minion Wholesale Grocers’ Guild, and 
satisfactory affiliating arrangements 
were concluded. Among those present 
were Wm. In ce, Jr., Toronto; H. A. 
Bate, president of the Ottawa Guild ; 
11. C. Beckett, Hamilton ; T. B. Eseott, 
London, and the committee of the local 
Montreal Guild.

PERSONAL MENTION.
Mr. William Godfrey, manager of the 

Bank of British North America, Can- 
çouver, B.C., is the latest to be captured 
by the charms of the Similwameen and 
Nicola districts. He has just returned 
from a trip made through the whole sec­
tion, and predicts a busy future once 
transportation facilities are afforded. 
He advocates the Vancouver Board of 
Trade taking the railway matter up, for 
the building of the Great Northern will 
divert the trade to Spokane. The min- 
• ru1 resources of the districts are great, 
and the fruit raising and agricultural 
possihilities unlimited.

Mr. C. Fairall Fisher, representing J. 
W. Windsor, Montreal, who returned 
last week via New York on the SS. Bal­
tic, from a two months’ trip to custom­
ers in England, France, Germany, and 
other continental countries, leports 
business as rather depressed in England 
at the moment, with a scarcity of 
money. On the Continent, on the con­
trary, a better tone generally prevails. 
An exception as regards trade on I In­
continent is applicable to Germany and 
Denmark, where, owing to the falling 
off in the trade from Russia (largely 
supplied from these countries) a slight 
depression exists. Mr. Fisher reports 
that the canned goods trade, in which 
his firm is largely interested in foreign 
countries, is quite satisfactory. Wind­
sor's brand of lobsters, and other Can­
adian canned products, have secured for 
themselves due recognition abroad.
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ANGLO-SAXON
St o c k
Food

-AND-

Veterinary
Preparations

■m

Three >f the fouriplgs that won the'Anglo-Saxon prize at Ottawa 
owned by J. E. Brethour, Burford, Out.

ARE SOLD TO DEALERS AND TO DEALERS ONLY.

We offer Dealers greater and more practical inducements than any other Stock Food 
concern.

We have nothing to say about the goods of others,—we are selling our own : and 
we know that they are right.

With his hogs fed and fitted on our food, J. E. Brethour, of Burford, Ont., cleaned up 
practically all the prizes in his classes against all-the-world competition at St. Louis 
Exposition, winning Fifty-three prizes in all, including The Premier Champion­
ship of the world, and others almost as important.

Every stockman knows Mr. Brethour, and no stockman wants a higher recommenda­
tion than the above.

To demonstrate our confidence in our goods we authorize dealers to sell on positive 
trial.

WRITE US TO-DAY FOR OUR PROPOSITION !

It Will Interest You !

THE NAISBITT CO., Limited,
TORONTO, CANADA.

WINNIPEG BRANCH: 184 James St.
P. C. POWYS, Manager.

MARITIME BRANCH: St. John, N.B.
W. W. HUBBARD, Manager.
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Pottery and the Fiscal Question.

IN this week’s issue The Grocer has 
pleasure in publishing the opinion 
of a prominent English pottery 

manufacturer on Mr. Chamberlain’s 
pr< posed fiscal policy.

“It is quite time that something was 
d< ne to enable us to maintain our na­
tional industries. Sixty years ago Mr. 
Cobden’s free trade policy was the right 
and best thing for the country; but in 
this world of progress and change many 
things may happen in sixty years. 
Mr. Cobden evidently expected other 
European countries to follow our lead 
and become free traders. Instead of 
this being the case we have seen the 
Continental countries grow in power and 
extend their commercial arrangements 
under a protective policy.

“On the whole our national indus­
tries may be said to have prospered un­
der free trade. For some time past, 
however, the volume of our manufac­
tures has shown a great falling off. This 
can he traced directly to the competi­
tion of foreign manufacturers, both in 
our own markets and in the markets 
abroad supplied by ourselves. This be­
ing so it is time we did something to 
check foreign competition.

“Duties on foreign pottery imported 
into this country are not sufficient, how­
ever, to restore our pottery industries 
to their once flourishing condition. 
Tariffs may help by reducing compet- 
t it ion in our home market, they will not 
assist us in foreign markets in which 
we are beaten by competitors whose 
goods have to pay the same duties ours 
have. A part of our export trade in 
cheap china has gone to the Germans. 
In order to recover this we must adopt 
more economical means and methods of 
production, and then, if the suggestion 
that our colonies give our goods prefer­
ential duties as against similar produc­
tions from foreign countries is carried 
out, our pottery "industries will flourish 
again.”

The Best Buyers of Crockery and Glass.

THE proportion of expensive goods 
in pressed and blown glass or 
made of semi-porcelain is very

slight.
A few decades ago the wants of the 

day laborer were satisfied with a tin

wash-bowl and a few coarse plates and 
cups. Larger wages, the spread of edu­
cation and refinement have enlarged the 
demand for better things, yet it is still 
true that the chief buyers of glass and 
quecnsware are women, representing the 
great salaried class which has grown 
greatly under modern business condi­
tions.

The average salaried man and those in 
the professions and in small businesses 
earn from $15 to $40 a week, and find 
the cost of living to have increased fro" 
20 to 25 per cent', during the past ten 
years. The family man, after paying 
rent, food and clothing, has little left 
for dishes, and the broken set will I 
made to do a little longer. This is 
especially true of the man in the big 
city, where rents have steadily incrcas 
cd and where street car fares, lunchv 
etc., make the expense of existence mo- 
noticeable and the tempting display of 
luxuries is an added reason why most 
urban residents generally live up to or 
beyond their means.

Conditions are different in small 
cities, towns anil villages. Not only is 
the cost of living less, hut these places 
are filling up with retired farmers, who 
have leased their farms and are free 
buyers of such cheap luxuries as good 
table and toilet ware. In consequence 
of the prevalence of more ready money 
per capita in the smaller cities and re­
duced cost of living for all, it follows 
that for a time the smaller places will 
be bigger consumers of the average out­
put of potteries and glass factories.

Thus it would seem that the plants 
which supply only the largest jobbers— 
growing less in numbers yearly—and 
large department stores in great cities 
would feel a general dullness sooner 
than those potteries catering to trade 
in towns or lesser cities, or else devot­
ed more especially to novelties bought 
by the wealthy or special classes. To 
create new trade rather than to supply 
an uncertain demand is one of the ways 
by which manufacturers in other lines 
have maintained their prestige. A few 
potters are working on these lines.

Hints for Crockery Display.

CA ROCKERY needs to be properly dis- 
/ played in order to induce sales. 

Nome merchants object to handling 
it because of the room required for pro­
per display, hut where space is limited 
a capital plan is to have a small dining 
table, or something of that character, 
nicely covered with a clean white cloth
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on which one dinner set only is display­
ed. This should be changed at least 
once a week whether the set is sold or 
not, and in this way a constant succes­
sion of new goods is brought promin­
ently before visitors to the store. The 
experience of those who have tried it 
has been that a set shown in this way 
invariably sells just because of its at­
tractive layout, and the idea is well 
worth tlying. If desired, a nice lamp 
can be placed in the centre and articles 
of glassware added as the taste of the 
person who has this work in charge may 
dictate.

PERSONAL MENTION.
Mr. T. R. Greening, Hamilton and 

Toronto, is a caller upon the jobbing 
trade of Montreal this week.

Mr. Fred B. Mason, representative of 
J. D. Bradshaw & Co., Toronto, is a 
caller upon the Montreal trade this 
week. While in the city he favored The 
Grocer with a call.

Mr. Albert Irving, who has represent­
ed the Salada Tea Co. in Toronto for the 
past six years, has resigned his position 
and will now go to Philadelphia in the 
hiterests of this firm.

The late Mr. J. M. Douglas, who died 
September 15 last, left a legacy of 
$5,000 to the Montreal General Hospital 
for its endowment fund and $10,000 to 
establish a poor fund at Port William, 
Scotland, his native place.

Mr. F. D. Cockburn, eastern repre­
sentative of Comfort Soap, is now a 
citizen of Westmount, having removed 
bag and baggage from Toronto to Mont­
real’s classic suburb. This removal will 
place Mr. Cockburn in the centre of his 
district and in closer touch with his 
company’s premium office in Montreal, 
of which Mr. Cockburn has charge.

Mr. R. S. Melndoe, one of Toronto’s 
best known and popular brokers and 
commission merchants, was met by The 
Grocer at the Windsor, Montreal, on 
Monday. Mr. Melndoe, who represents 
Wm. Clark, Montreal, Bovril Limited, 
and Chinese Starch, is on a business trip 
to his principals. Speaking of trade in 
the west he referred to the serious set­
back sustained through the fire in the 
Spring in which so many firms suffered, 
but expected now that building opera­
tions were in full swing that trade would 
iu a short time resume its former as­
pect, in fact he thought an improvement 
was bound to result. Before leaving for 
the west Mr. Melndoe honored The Gro­
cers’ office with a call.
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JOHN GRAY & CO.’S
CELEBRATED GLASGOW

PEELS
LEMON ORANGE CITRON 

CANDIED and DRIPPED.
SPECIALLY LOW PRICES ON CASE LOTS.

THE ROBERT GREIG CO., Limited
TORONTO.

o:o;o:o:o:o:o:q:o: o:o:o;o: PIOIOTOTO'
(«

(•XsXsXs:

THE

Oldest Crockery House
IN CANADA

WE MAKE A POINT
OF GIVING THE UTMOST CARE 
TO MAIL ORDERS. THEY ARE

A SIGN À
OF CONFIDENCE THAT

WE KNOW HOW
TO APPRECIATE.

LOOK OVER YOUR STOCK. AND 

LET US KNOW YOUR REQUIREMENTS.

THE. limited

JOHN L. CASSIDY CO.
MONTREAL.

If you want a good thing, we have it.

t ♦ ♦♦♦♦♦♦♦♦♦♦♦♦+»♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦•»■

PERHAPS YOU’RE SCOTCH ? 
PERHAPS NOT ?

i
ANYWAY,

WHETHER YOU ARE OR NOT, or 
WHETHER YOUR CUSTOMERS ARE OR NOT,

YOU AND THEY
WILL BE PLEASED WITH OUR

!: SCOTCH MOTTO WARE H
(MAOS IN ES0LASP. BY THE WAV)

LET US SEND YOU

A $25°° ASSORTMENT !
IT WON’T BE TOO MUCH, BUT IF YOU SHOULD 

THINK IT 80 WE CAN SEND 
A SMALLER LOT -

MORE LIKELY YOU
CAN DO WITH

SI0000 WORTH |

i: Barnard & Holland Go. ii
MONTREAL
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SPICES for XMAS TRADE
Saigon and Batavia

Pure Japan Cinnamon
Jamaica Ginger 

Mixed Spices for Xmas Cakes 
and Mince Meat.

These spices are all pure and fresh direct from the best gardens in the world.
Order early, and insure a good Xmas trade in these lines.

Gorman, Eckert <§b Co., Limited
London, Canada

Importers and Roasters of Coffee. Manufacturers of high-class Baking Powder.

1 lie l>e*t Argument you call make to your 
customers is to sell them The Best

Many dealers have come to realize 
that a display of really first - class 

goods in the window 
or on the shelf does 
much to elevate the 
TONE of a store ; 
does much to attract 
a class of trade 
worth having 
This is why the 
Lipton Pickles and 
Jams are found in 
the best shops from 
Sydney to Van 
couver.

Goods

In the Condensed Milk line
__

“Eagle” Brand Condensed Milk

“ Peerless ” Evaporated Cream
have no equal, and certainly no superior

Did you ever watch how the con­
densed milk trade is increasing ? 
Sell “ Borden’s ” brands and you’ll 
be interested. TIPTON’S

1 L>-Pint Onions

Selling representatives

WILLIAM H. DUNN, - MONTREAL Now, how about your store?
For information address the Canadian agents :

J. IN. CREED & CO.,
ERB it RANKIN,

Halifax. N S
SCOTT, BATHGATE it CO-,

Winnipeg, Man

HALIFAX, N. 8

or J. S, CREED, Board of Trade Bldg., MONTREAL
SHALLCROSS. MACAULAY it CO-

Victoria and Vancouver, B C
W S CLAWSON it CO

St-lohn. N B
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Accountants and Auditors.
Hoskins, David, Toronto.
Jenkins A Hardy, Montreal, Toronto. 

New York.
Ammonia

Gorman, Eckert & Go., London, Ont.
______ ‘ Powder.

Gillett, E.W., Co., Toronto.
Gorman, Eckert & Co., London, Ont. 
McLaren a Cooks Friend.
Greig. Roht., Co., Toronto.
Royal Baking Powder Co., New York.

Barristers» Solicitors, etc•
Atwater, Duclos & Chauvin, Montreal. 
Tapper, Phippen A Tapper, Winnipeg. 
Vidal, I. L. <)., Montmagny and Quebec

Baskets.
Oakville Basket Co., Oakville, Out.

Bird Seed
Nicholson & Brock, Toronto.

Biscuits, Confectionery, Etc-
Canadian Swiss Trading Co., Montreal. 
Christie. Brown A Co., Toronto.
Cowan Co., Toronto.
Lamont, Corliss & Co., Montreal. 
Mackintosh, John, Halifax, Eng. 
McGregor-Harris Co., Toronto.
Mooney Biscuit & Candy Co., Stratford. 
Mott, John P., & Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y. 
Natural Food Co., Toronto.

Blue and Black Lead- 
James' Dome W. G. A. Lambe A Co., 

Toronto.
Oakey, John, & Sons, London, Eng. 

t anned Goods 
Balfour & Co., Hamilton, Out.
Burlington Canning Co., Burlington, Out. 
Canadian Canuers', Hamilton.
Old Homestead Canning Co.,Piéton, Ont. 

Cans and Canisters 
Acme Can Works, Montreal.

Chewing Gum.
Row & Co.. Brock ville. Ont.

Cigars, Tobaccos, Etc•
American Tobacco Co., Montreal.
Empire Tobacco Co., Montreal.
Fortier, J. M.. Montreal.
Mc Alpin Consumers Tobacco Co.,Toronto 
McDougall, D., & Co., Glasgow, Scot. 
Payne, J. Bruce, Granby, Que.
Tuckett. Geo. E., & Son Co.. Hamilton. 

Clothes Lines- 
Hamilton Cotton Co., Hamilton. 

Cocoanut.
Greig, Robt., Co., Toronto.

Cocoas and Chocolates-
Baker, Walter A Co., Dorchester, Mass. 
Canadian Swiss Trading Co., Montreal. 
Cowan Co., Toronto.
Dutch Chemical Works, Amsterdam, 

Holland.
Epps, James, Co., London, Eng.
Lamont, Corliss A Co., Montreal.
Lowney, Walter M., Co., Boston, Mass. 
Mott, John P., & Co., Halifax, N.S. 
VanHouten’e—J. L.WattA Scott,Toronto 

Computing Scales- 
Wilson, C* & Son, Toronto.

Concentrated Lye-
Gillett, E. W.. Co., Toronto.

Condensed Milk and Cream- 
Borden's—Wm. H. Dunn, Montreal and 

Toronto.
Colson. C. E. & Son, Montreal.
Truro Condensed Milk and Canning, Co., 

Truro, N.S.

Accountants' Cards................................. 71
Adamaun, J. T„ A Co......    59
Allison Coupon Co................  8
American Tobacco Co. ........... 67
Auer Light Co ................................. 3
Baker, Walter, & Co......................  8
Balfour A Co............................................  13
Barnard & Holland................................. 29
Bates. Peacock Co.................................  24
Bell Telephone Co.................................... 71
Bt lleville Business College....... ..........  71
Bickle, John W., & Greening................  19
Black Bros. & Co...................................... 16
Blue Ribbon Tea...................................... 49
Bowser. S. F., & Co.......................... 8
Bradstreet’s................. inside front cover
Braid, Win.. & Co........................  73
Brantford Starch Works...................  36
Briggs Ledger System Co..................   68
Burlington Canning Co................   8
Canada Maple Exchange....................... 8
Canada Paper Co..............  59
Canadian Bank of Commerce.................62
Canadian Cannera Limited.................. 7
Canadian Grocer............................... 2
Canadian Press Clipping Bureau.........

inside back cover
Canadian Swiss Trading Co..................... 57
Capstan Manufacturing Co ..............  3
Cassidy, J. L., Co...................................  29
Central Business College.....................  68
Ceylon Tea..........................a.. 6
Chase & Sanborn.............   49
Christie. Brown A Co. outside front cover
Clark. W....................................................  51
Coles Manufacturing Go..........................36
Colson, 0. E. A Hon.. outside back cover 
( Commercial Intelligence....................... 68
“ Commissioner” Tea ................ 8
Common Sense Mfg. Co........................ 24
Cowan Co.....  ............................................54
Cox s Gelatine.......................  8
Creed, J. N , A Co..................................  30
Cullen, Orlan Clyde............................... 23

Corks.
Ewing, S. H., A Sons, Montreal.

Crockery, Glassware and Pottery.
Barnard A Holland, Montreal.
Cassidy, John L., Co., Montreal.
Foster Pottery Co., Hamilton.
Gowaus, Kent A Co., Toronto.

Dairy Produce and Provisions 
Canadian Cannera' Hamilton.
Clark, Wm., Montreal.
Dominion Packing Co., Charlottetown. 
Fearman, F. W., Co., Hamilton. 
Mv.Dougal A Lemon. Owen Sound. 
Matthews, Geo. Co., Brantford, Hull, 

Peterboro.
MacLaren, A. F., Imperial Cheese Co., 

Toronto.
McLean, J. A., Produce Co., Toronto. 
Park, Blackwell Co.. Toronto.
Ryan, Win., A Co., Toronto.
Rutherford, Marshall A Co., Toronto.

Educational.
Belleville Business College, Bellev ille. 
Central Business College, Toronto. 
Metropolitan Business College, Ottawa. 
St. Margaret's College, Toronto.

Financial Institutions cV Insurance 
Bradstreet Co.

Fish-
Bickle, John W., A Greening, Hamilton. 
Black Bros. A Co., Halifax.
James, F. T., Co., Toronto.
Leonard Bros., Montreal.
Rattray, D., A Sons, Montreal.
Sovereign A Lynx Brands.

Fly Paper.
Wilson, Archdale, Hamilton, Out.

Fruits—Dried, Green, and Nuts-
Adamson, J. !.. A Co., Montreal.
Eby, Blain Co., Toronto.
Gibb, W. A., A Co., Hamilton.
Gillard, W. H., A Co., Hamilton. 
Goodwillie's Rose A Lattaumie, Mon­

treal.
Husband Bros. A Co., Toronto.
Milluian, W. 11 , A Sons.. Toronto.
Me William A Everist. Toronto.
Rattray, D , A Sons. Montreal.
Robinson, U. E., A Co., lugvrsoll. 
Stringer, W. B., A Co., Toronto.- 
Walker, Hugh, A Son. Guelph.
Warren Bros. A Co., Toronto,
White A Co., Toronto.

Fruit Wines 
Turner A Co., Toronto.

Gelatine.
Cox. G. A J.
Tippet, A. P., A Co., Montreal.

Grain, Flours and Cereals-
Frontenac Cereal Co., Kingston.
Greig, Robt., Toronto.
Lake Huron A Manitoba Milling Co., 

Goderich.
McCann. Wm.. A Co.. Toronto.
Natural Food Co., Toronto.
Ogilvie Milling Co., Montreal.

Grocers— Wholesale- 
Balfour A Co., Hamilton.
Davidson A Hay, Toronto.
Eby, Blain Co., Toronto.
Gorman, Eckert A Co., London, Out. 
Kiunear, T., A Co., Toronto.
Luporte, Martin A Cie., Montreal.
Lucas, Steele A Bristol, Hamilton.
" Ozo " Co., Montreal.
Simpson, R. A J. A. Co., Guelph, Ont. 
Turner, James, A Co., Hamilton.
Warren Bros. A Co., Toronto.

Grocers* Grinding and Packing 
Machinery-

Adamson, J. T.,A Co„ Montreal.
Coles Mfg. Co., Philadelphia, Pp 
Eby, Blain Co.. Toronto.
Enterprise Mfg. Co., Philadelphia, Pa.

Hides-
Page, C. S., Hyde Park, Vt.

House Insect Destroyer-
Common Sense Mfg. Co., Toronto.

Infants’ Foods.
Keen, Robinson A Co., Ixmdon, Eng.

Interior Store Fixtures, Trucks, Etc 
Auer Light Co., Montreal.

Jams, Jellies, Etc-
Bulger's Rose A Latiamme, Montreal. 
Colson, C. E.. A Son, Montreal.
Creed, J. S., A Co., Halifax.
Crosse A Blackwell's -C. E. Colson A 

Son, Montreal 
“Ozo " Co., Montreal.
Southwells Frank Magor A Co., Mont-

Upton, Thus., A Co., Hamilton.
Macaroni

Tippet, A. P., A Co., Montreal. 
Manufacturers’ Agents and Com­

mission Merchants.
Dawson Commission Co., Toronto.
Dingle A Stewart, Winnipeg.
Dunn, Wm. H., Montreal and Toronto. 
Lambe. W. G. A., A Co., Toronto. 
Lawson, Reginald, Winnipeg.
McCuaig, J., Toronto.
Millm&n, W. H., A Sons, Toronto.
Milne, ('has., Vancouver, B.C.
Nicholson A Bain, Winnipeg.
Nicholson, Bain A Johnston, Calgary. 
Rattray, IX, A Sons, Montreal.
Ryan, Wm.. Co., Toronto.
Tippet, A. P. A Co,, Montreal. 
Rutherford, Marshall A Co., Toronto. 
Watt, J. L., A Scott, Toronto.
Wilson Commission Co., Brandon, Man. 

Matches.
Walkerville Match Co., Walkerville, Out.

Mince Meat
Bates, Peacock Co., Hamilton.
Capstan Mfg. Co . Toronto.
Fearman, F. W. Co., Hamilton, Out 
Lytle, T. A.. Co., Toronto.
Wethey J. H.. St. Catharines.

Office Systems and Stationery. 
Briggs Ledger System Co., Toronto. 
Weese, G. A., A Son, Toronto.

Oils.
Queen City Oil Co., Toronto.

Oil Tanks.
Bowser, S. F., A Co., Toronto.

Pass Books, Etc- 
Allison Coupon Co., Indianapolis, I ml. 

Patent Medicines-
Mathieu, J. K Co., Sherbrooke, Que,

Patent Solicitor.
Cullen, Orlan Clyde, Washington, D.C. 

Peels-
Colson. C. E., A Sou, Montreal.
Gruig, Robt. Co., Toronto.

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Co., Toronto.
Colson. C. E., A Son, Montreal.
Flett’s - Rose A Latiamme, Montreal. 
Gorman, Eckert A Co., Loudon, Ont. 
Heinz, H. J.. Pittsburg. Va.
Lytle. T. A., Co., Toronto.
"Ozo" Co., Montreal.

INDEX TO ADVERTISEMENTS.
Davidson A Hay ...................................  if,
Dawson Commission Co. ......... ........
Dingle A Stewart.................................. 2
Dominion Molasses Co...........................  55
Dominion Packing Co .......................  21
Downey, W. P..............................  51
Dunn, Win. II.........................................  30
Dutch Chemical Works, .inside back cover
Dwight. John, A Co.............................  72
Eby, Blain Co.............................  25
Eckardt. H. P.. A Co............................... 43
EdwardsburgSiarc.il Co ............  75
Empire Tobacco Co.. ........................  64
Enterprise Mfg., Co................................  63
Epps’s Cocoa........... ..., ......................... 51
Ewing, S. H. A A.S.................  76
Ewing, 8. H.. A Sons............................ 3
Fairbank, N. K., Co................................ 4
Fearman, F. W., Co...........................  2t
Fortier, J. M ............    66
Foster Pottery Co.................................. 2
Fraser Bros —........................................ 32
Frontenac Cereal Co................................62
Gibb, W. A , Co...................................... 56
Gillard, W. H., A Co .....................   10
Gillett, K. W ,Co„ Ltd......................... 22
Gorman, Eckert A Co.............................. 3U
Go wank, Kent A Co.. .outside back cover
Greig, Robt., Co..........................................29
Hamilton Cotton Co. ..................... 24
Heinz. H. J. Co....................................... 50
Hill. Evans A Vo ........................ ... 3
Hotel Directory.......................................  71
Husband Bros A Co. ..................... 58
James' Dome Black Lead..................... 7
James, F. T , Co........................................ 23
Japan Teas...............................................  4
Keen. Robinson A Co. out suit- front cover 
Kingston "Gleaner’’ —inside back cover
Kin near. Thoe.. A Co.......... .........— 14
Lake Huron A Manitoba Milling Co... 63
Lambe, W. G. A....................................... 2
Lamont, Corliss A Co............................. 57

Laporte, Martin A Cie ..
Lawson, Reginald..........
Legal Cards....................
Leonard Bros .
Lindman. B 
Upton, Thos. J .
Lowney, Walter M. Co.........
Lucas. Steele <* Bristol.....
Lytle. T. A , Co 
Martcll-Stewart Co.
Mathieu, J. L.
Matthews. Geo. Co................................  22
Metallic Roofing Co.   52
Metropolitan Business College............. 71
Millman, W. H., A Sons........................ 2
Milne, Chas............................................. 2
Mooney Biscuit and Candy Co............... 56
Morse Bros............ .............   12
Mott, John P., dk Co............................ 34
Maekay, Dr................ J............................ 68
Mackintosh, John...................................  57
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It's good business to follow the line of least 
resistance. Goods that are well known and 
appreciated by your customers have a steady 
volume of sale that is never equalled by the “have 
to be pushed ” article. Sales are accomplished 
with the least loss of time and are made with the 
assurance that the goods will be entirely satisfac­
tory. Our goods have been known for sixty years.

We show here a cut of a five-gal. pail Mixed 
Pickles that will win and hold trade, We have 
them in i, 2, 3, 5, 8, 10-gal. sizes.

THE OZO GO., Limited
MONTREAL

Fire Underwriters'
Sale Extraordinary

at MONTREAL
Nov. 23rd, 24th and 25th

Commencing at 10 a.m. each day.

At Public Auction without Reserve
at

Our Stores, cor St. James and Inspector Streets, 
and 59 William Street, MONTREAL.

THE ENTIRE SALVAGE OF THE WELL KNOWN FIRM

Messrs. L. Chaput, Fils & Cie.
Groceries, Wines and Liquors, Wholesale

CONSISTING OF

$300,000 Groceries, Wines and Liquors
of every description. Mostly all in original packages, and a small portion only damaged by water.

Sale arranged by The Gans Salvage Company
LEOPOLD GANS, Manager.

Further particulars in Circulars, which can be had on application to the Auctioneers

FRASER BROS.
Auctioneers.



November 11, 1904 EDITORIAL The Canadian Grocer

itmtk ri'iUti iTA^,m%\uvu\<àu1

President :
JOHN BAYNE MACLEAN, 

Montreal-

'rhe MacLean Publishing Co.
Limited

Publishers of Trade Newspapers which circu­
late in the Provinces of British Columbia, 
Northwest Territories, Manitoba, Ontario, 
Quebec, Nova Scotia, New Brunswick, P.E. 
Island and Newfoundland.

OFFICES
Montreal - 23a McGill Street.

Telephone Main 1255. 
Toronto - to Front Street East.

Telephone Main 2701. 
Winnipeg. Man. - Room 515, McIntyre Block-

Telephone 1846. 
L. P. Luxton.

LONDON, ENG. - - 88 Fleet Street, E.C.
Telephone, Central 12960. 

J. Meredith McKim. 
Manchester, Eng. - - 92 Market Street.

H. S. Ashburner. 
Sr. loHN, N.B. - - No. 3, Market Wharf.

1 J.Hunter White.
New York - Room 1241, New York Life Bldg.

W. T. Robson.
Vancouver, B.C. - - Geo. S. B. Perry.
Adelaide, Australia, - Steamships Building, 

W. H. Sharland, ]r.
Subscription,Canada and United States, 12.00. 
Great Britain and elsewhere - 12s.

Published every Friday.
_ ., ...__I Adscript, London.
Cable Address j Adscript, Canada.

NEW ADVBBTISBMBNTS.
Central Business College, Toronto.
Truro Condensed Milk & Canning Co.,

Truro, N.S.

OUR TRADE WITH BELGIUM.
rr* HAT a lively interest in Canada 

1 and tilings Canadian exists among 
the people of Belgium lias been evidenced 
in a striking manner by one of the Bel­
gian newspapers, which has recently 
Mill a permanent correspondent to this 

1 uuntry. The interest is in the main 
iiinmercial, though the Belgians evince- 

desire to become better acquainted 
iili our constitution, our social system 

ml our people in general.
From a trade standpoint, our relations 

vith Belgium are worth (cultivating, 
inning the nations who sell to us she 
lands tilth, with a total sale of $2,- 

6 19,490 worth of products during the 
last fiscal year. In the list of our cus- 

1 omers, Belgium also ranks fifth, being 
exceeded in her purchases only by Great 
Britain, the United States, Australia 
and Newfoundland. During the last 
liseal year she bought goods lo the 
v aiue of $2,150,550, of which $1,058,169 
were home produce.

In still further analyzing our trade 
with Belgium we find that the following 
goods comprise the hulk of Canadian 
purchases : Cement, $261,618; drugs,
etc., $91,235, glass, $581,581; metals, 
and manufactures of, $761,282; precious 
stones, $82,677; sugar and molasses, 
$130,763. The importation of cement 
has continued of steady proportions for 
several years, averaging about $200,Oun 
per annum. The importation of drugs, 
dyes, etc., has grown very considerably 
latterly. I11 1899 we only imported a 
little over $6,000. The importation of 
glass has shown substantial growth 
since 1899, when it stood at $319,910. 
The importation of metals and tneir 
manufactures has grown by leaps and 
bounds, advancing from $78,000 in 1899, 
lo $100,000 in 1900, to $173,000 in 1901, 
to $288,000 in 1902, and to $761,282 in 
1903. This expansion has been mainly 
in steel rails. The importation of 
precious stones has likewise grown re­
markably, being only $202 in 1899. On 
the other hand sugar and molasses have 
fallen off very considerably from $2,- 
851,521 in 1901 to $430,763 in 1903.

Our exports to Belgium are composed 
principally of : Breads!lifts, $1,309,296; 
fish products, $12,062; metals and their 
manufactures, $150,619; seeds, $129,339; 
wood and its manufactures, $257, II2. In 
all of these departments there has hi en 
a substantial growth of late years. 
Breadstufls totalled $569,800 in 1899, 
fish, $13,140; metals, $51,985; seeds, 
$93,508, and wood only $77,924. Con­
trast these with the importations of ila­
pas! fiscal year and the advance is most 
apparent.

■fudging then from the extent of our 
commercial transactions with Belgium, 
it would seem quite the. thing that Un­
people of that country, and especially its 
merchants, should desire to know more 
of tills country. On the other iiand, we 
should not allow ourselves to be oui done 
in the securing of useful informal ion. il 
is time to investigate the resources, in­
dustries and commercial methods of 
Belgium.

INDIGNANT BRITISH MERCHANTS
ReimWishvtl l»y S|wc‘al Rt*t|u«st.

MUCH harm is being done in busi­
ness circles in the Old Country, 

particularly amongst Birmingham ex­
porters, by the representative of a Can­
adian publication, who claims to have

been delegated by the Canadian Govern­
ment to interview manufacturers and 
exporters with a view to securing their 
advertisements in the trade paper with 
which he is connected, and which, he 
claims, is a Government subsidized trade 
organ.

A number of advertisers have had 
their eyes opened to the misrepresenta­
tion recently, and a short time ago a 
meeting was held in Birmingham, when 
75 firms decided unanimously that their 
advertising contracts would be immedi­
ately cancelled. These 75 men represent 
only a portion of the total number who 
have been induced to place orders in this 
paper, and no doubt the remaining ad­
vertisers will soon follow in their wake. 
It seems almost incredible, but a large 
number of these firms jumped at the 
offer of a list of “the best Canadian 
buyers,” personally prepared by the 
gentleman in question.

It is to he regretted that firms who 
placed their orders in the paper referred 
to did not make close and careful in- 
<1 airy regarding the standing of the 
publication before entering into contract, 
with it. We understand, however, tl.at 
many allowed themselves to he rushed 
into signing the contract on the rep e- 
Senlation of the canvasser that his af­
fairs would not permit him to call upon 
them again.

THE CANADIAN EGG.

THKHK seems to be a jealous busy­
body in the Motherland at the 

present time who is trying to injure Can­
adian trade in dairy produce and pro­
visions. A complaint was recently 
registered there in regard to Canadian 
cheese which has since been creditably 
refuted. Following on the heels of 
this complaint comes a circular denounc­
ing the Canadian pickled egg, but pro­
ducing no evidence to substantiate the 
charge. The largest export merchants 
of Montreal when interviewed on the 
subject were unanimous in their opinion 
as to its falsity. In fact the feeling was 
so strong that immediate action was 
taken by a leading provision merchant 
who happened to be travelling in the 
Old Land at the time the canard was 
circulated. This gentleman substan­
tiated bis denial of the charge by prov­
ing conclusively that no such eggs as
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those described in the circular as “un­
fit ” liad been shipped from Canada. 
Several of the largest and most influen­
tial English importers of eggs and other 
Canadian products have gladly assisted, 
moreover, in placing the blame where it 
belongs. While the matter was in doubt 
the English press went so far in several 
instances as to remark that they expect­
ed something more than “Yankee cute­
ness from their own kith and kin. ” It 
is only fair to add that the “cuteness’’ 
or whatever it was that prompted the 
shipment of poor eggs to England under 
the caption of Canadian shippers did 
not originate in the Dominion.

After all it must be remembered that 
Canadian agriculturists have captured a 
lion’s share of the prizes at the St. 
i.ouis Exposition. Additional credit is 
due to them in view of the international 
bickering before the show commenced 
over certain unjust customs restrictions 
with which Canadian exhibitors had to 
contend and which so annoyed them 
that they went so far as to petition the 
Canadian Government to withdraw the 
appropriation it had made towards a 
display at St. Louis. Canada carried 
off the grand prize for the whole agri­
cultural exhibit, in the cheese contest 
the winner was a native .of St. Hy­
acinthe, Quebec, and a Freneh-Canadian. 
The gold medal for Spring and Fall 
w heat was also included in the prize ; 
further, J. F. Clark, of Ottawa, with his 
herd of Ui Ayrshire cattle won prizes 
aggregating over $2,00(1. This hardly 
agrees with the reports of the enemy in 
England whose aim is undoubtedly to 
place Canada in a false position.

Her agricultural record proves her to 
be second to no other agricultural coun­
try in the world ; in skill, energy and 
enterprise also Canadian producers and 
exporters have achieved an enviable re­
putation. Canada has nothing to fear 
from truthful reports concerning her 
and it is only a question of Europe be­
coming sufficiently conversant as to the 
facts when the Dominion will be known 
everywhere abroad as she deserves.

EDITORIAL

TO CURB THE GIVING OF 
PREMIUMS.

OWING to the unprecedented growth 
of the premium-giving idea all 

over the United States the various mer­
cantile associations there have found it 
necessary in the interests of trade to 
join hands in an attempt to stamp out 
what they consider an evil of the worst 
kind. It is stated on reliable authority 
that scarcely a single one of the neces­
sities of life is sold in the United States 
to-day without carrying, either through 
its wrapper, trade-mark, label, box-front 
or other token, some sort of premium 
value. The great objection tbits far to 
any of these individual premium plans 
is that the average consumer does not 
purchase enough of ar.y one commodity 
to entitle her to a premium of any con­
siderable value, and that in consequence 
the public has been deluged with cheap 
and trashy premiums.

The latest development, however, 
which has aroused the animosity of Am-

««SSSS8SSSSS88SSSS8SSSSS8S8S

Notice to Advertisers.

g) Thursday next being Thanksgiving 
Day the forms of THE CANADIAN 

# GROCER will go to press one day
|i) earlier than usual.
to
to Will advertisers please note that all * 
to new copy and changes must be in 

our hands on Monday morning, Nov. 
to 14. We cannot guarantee to change 

advertisements after that date.
THE PUBLISHERS.» to to#sss.

erican grocers and general merchants is 
a plan devised by the leading manufac­
turers of the United States whereby the 
purchaser of soap, cereals, condensed 
milk, canned goods, tea, coffee, cocoa, 
soups, extracts, baked beans, figs, shoe 
polish, catsup, salad dressing, olive oil, 
smoking tobacco, cigars, cigarettes and 
over three hundred different brands of 
consumable commodities, may secure, in­
stead of the inferior clap-trap premiums 
something handsome and substantial.

The strong sentiment prevailing 
throughout a large section of the Am­
erican trade against what is conceded to 
be a phase of the trading stamp system 
will be appreciated in Canada and es­
pecially in Ontario where the same evil 
has been cropping up of late. The Can­
adian and American trades are of the 
opinion that an educational campaign 
reaching the consumer is what is need­
ed to put a stop to this foolish premium
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business. As soon as the housewife be­
comes “wise” to the fact that she is 
being “gulled” and “humbugged” she 
will make her displeasure so manifest 
that the premium-giving practice will 
stop in short order. Some of the mon 
conservative business men are in favoi 
of giving the system a loose rein, in 
the hope that it will soon die out of it.-, 
own accord. The difficulty here is that 
much harm is being wrought in the 
meantime.

There are grave economic abuses in 
connection with the trading stamp and 
premium giving business which call for 
the united opposition of business men. 
The harmful effects are universally re­
cognized by merchants as a dead!) 
parasite upon trade whose abolition F 
earnestly sought, not only by those who 
have not adopted the system, but b\ 
those who have been deluded into beliex 
ing it a benefit and have made use of il 
accordingly. Its primary effect, as we 
have often pointed out, is to delude the 
public into believing it is getting some 
thing for nothing, when in fact the pub 
lie is paying for more than it receives 
This glittering inducement has so much 
attractive power for the moment that it 
diverts a considerable volume of trade 
from the merchant who does not effet 
trading stamps to the one who does; the 
benefit to the latter, however, is oui) 
momentary, for the reason that as sooo 
as the facts of this diversion of trade 
are fully known other merchants arc in 
self-defence compelled to arrange for 
trading stamps with other companies ami 
to make still more glittering offers lu 

hold the trade or to attract back that 
which has been lost. The result is ex 
tremely detrimental to all. A few lead 
ing stores having adopted trading stamps 
front motives of policy, most of theii 
principal competitors are likewise con. 
polled to adopt trading stamps, wltil 
hundreds of smaller concerns being ui. 
able to get the trading stamps under tin 
exclusive contracts which are made b. 
the companies suffer in their busiue.- 
with the result that trade generally be 
comes demoralized. This has been tin 
experience wherever trading stamps hav< 
been used. The fundamental basis on 
which the whole business rests is tl. 
delusion of the public. The incident: i 

effect is the demoralization of businc- 
the ruin of small dealers where the prac 
lice is gerenal and the enrichment of tie 
trading stamp companies.
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Mr. W. 8. Loggie, Member-elect for Northumberland, N.B

Business Men in
Parliament

IN the new Dominion Parliament, 
Northumberland, N. B., will be well 
represented by Mr. W. S. Loggie, 

.me of the prominent merchants and 
lorcmust citizens of the Town of Chat­
ham. Mr. Loggie-is the proprietor of a

Mr. W. S. Loggie.

large general store in that town; he is 
also interested in a fruit canning indus­
try located there. He has shown him­
self a level-headed business man and has 
conducted both mercantile ventures with 
considerable success.

Mr. Loggie has also taken a prominent 
part in the deliberations and practical 
work of the Maritime Board of Trade, 
living an ex-president of that organiza­
tion. His political career began some 
years ago when he entered the municipal 
arena and served his town well as occu­
pant of the mayoral chair. Then he con­
tested his county in the Liberal inter­
ests in the last provincial elections, de­
feating his opponent by a sale majority.
11c resigned his seat in the New Bruns­
wick Legislature a few weeks ago- in or­
der to enter federal politics, and was 
equally successful in the election of No­
vember 3.

Personally Mr. Loggie is a quiet, un­
assuming man, averse to all self-adver­
tising. He is, however, very popular 
among a wide circle of friends, and is 
held in great esteem among the business 
men of the provinces. He has been al­
ways a good church and Sunday school 
worker in his home town, and makes all­
round a first-rate citizen.

ANOTHER GRAND PRIZE.
The Grocer is in receipt of the official 

announcement that Lipton’s teas and

coffees have been awarded the grand 
prize and gold medal respectively at the 
World's Fair, St. Louis.

JUDGMENT IN CASE OF TRADING 
STAMPS.

K. JUSTICE DOHERTY has ren­
dered judgment in Montreal in the 
important case of Wilder vs. the 

city, better known as the trading stamp 
case.

This will bè remembered as an injunc­
tion taken out to prevent the enforce­
ment of the city by-law prohibiting the 
use of trading stamps. Among other 
grounds raised by the petitioner were 
the following : That the city council 
had adopted the by-law without the re­
quired notice; that the Act of the Legis­
lature authorizing the city to pass such 
a by-law was unconstitutional, and that 
the by-law itself was ultra vires of the 
Legislature and hence of the powers of 
the council.

The city, on the other hand, claimed 
that the special statute under which the

maintained the city’s pretentions in 
every respect and quashed the injunction. 
One of the chief points raised by the 
petitioner was that the council’s pro­
ceedings to pass the by-law were irregu­
lar and illegal, but the court field the 
contrary.

Mr. Wilder, owner of the Trading 
Stamp Co., has made an appeal and de­
clares that he will continue his trading 
stamp business until the Privy Council 
shall have decided against him.

Mr. G. A. Cook, of G. A. Cook & Co., 
wholesale and retail grocers, Halifax, 
is in Toronto this week on business, and 
paid a visit to the offices of The Gro­
cer.

A NEW DEPARTURE.
In answer to an inquiry from a valued 

subscriber, The Grocer is publishing in 
this week’s issue plans and specifica-^ 
lions for a combined store and dwell­
ing in a country village of 200 inhabi­
tants. In order to answer the require-

Store and residence in Huttonville, Ont. 
Scale, 16 feet to the inch.
Cost, $3,510.
To be built of brick.
Symons & Rae, architects, Toronto.

Ground floor plan.

by-law was passed required no notice, 
as the power was conferred by special 
statute, and also defended the constitu­
tionality of the Act of the Legislature.

By the judgment rendered the court

meats of its many friends and patrons 
throughout the country The Grocer has 
dicided to inaugurate this week a series 
of house and store plans which we be­
lieve will he appreciated by our readers.
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THE HIGHEST AWARD and

GOLD MEDAL AT THE WORLD S 
FAIR. ST. LOUIS, 1904

Can any better proof be given of its superb 
quality—

mm
Sealed

Rackets

Only

There’s a profit satisfaction to the dealer, 
There’s a joy to the consumer that’s immense. 
There’s a common sense good reason 
Why it sells in every season.
It’s “SALADA” of good quality intense.

Black

Mixed

Green

The only Tea that has stood every test—that is not 
experimental, and the main factor upon which the 
success of your Tea sales must depend.

You need this kind—and this alone.
We supply it—write us,—“ SALADA,” Toronto and Montreal.

COLES Electrically Driven 
Coffee Mills.

Single and 
Double 

Grinders

Pulverizing
and

Granulating

Every Coles Coifee 
Mill has a Breaker that 
breaks the Coffee be­
fore it enters the grin­
ders, thus reducing 
wear of grinders and 
saving current.

Our Grinders 

Wear Longest

GRANULATOR, PULVERIZER.

No. 65.
Height, 29 in. Length, 33 in. Width, 23 in. Weight, 275 lbs. 

GRINDING CAPACITY.
Granulating 2 pounds per minute. Pulverizing % pound per minute. 

Capacity of Iron Hoppers, 5 lbs. of Coffee.
We make 25 other styles and sizes of Grocers Counter Mills. Floor 

Mills and Electric Mills For Prices, Terms and Discounts, address

COLES MANUFACTURING CO.,
Nos. 1615-1635 Narth 23rd St- PHILADELPHIA, PENN., t.S.A.

Agents :
Todhunter, Mitchell & Co., Toronto. Forbes Bros., Montreal.
Dearborn & Co., St. John, N.B. Gorman, Eckert & Co., London, Ont.

r:>ÿj/

Here’s to Better Starch Business
Please your customers’ eye and you have their at­

tention. Then you can tell them your story. The new 
drum package in which we put up our

Lily White Gloss Starch
stands out well in your stock. It will catch your cus­
tomer’s attention and then you can tell them what good 
starch it is.

We pack Lily White Gloss Starch in handsome 
6-pound drums, 8 drums to a case, and a pair of drum 
sticks for each drum. Don’t you want this kind of a 
trade attractor in your stock ?

THE BRANTFORD STARCH WORKS,
LIMITED,

BRANTFORD, CANADA.
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ONTARIO MARKETS.
Groceries.
Toronto, Nov. 10, 1904.

T
ill1' wholesale trade reports that 

orders billed for the close of 
navigation will he practically 
completed within the next 
fortnight or. so. To get an 

idea what this trade means it may be 
stated that one of the leading whole­
sale grocery firms in Toronto has had 
an average of two cars a day for the 
last two weeks and is now shipping at 
the rate of three ears a day. The tilling 
of orders in Mediterranean dried fruits 
for the Christmas trade also constitutes 
a big item in the week’s trade. Canned 
ii matoes and corn are very firm, particu­
larly the latter, and a scarcity is antici­
pated. In addition to the phenomenal 
advance of 20c in the price of Canadian 
refined sugar last week there has been 
a further rise of 10c. Tea and coffee 
are without special features for the 
week, as are spices and rice and tapioca. 
There has been an advance in California 
dried peaches and apricots as well as 
a hardening tendency in currants. New 
Card <lates are due this week; other 
varieties, the week after via New York. 
Salmon trout has appeared on the mar­
ket for the first time this season:

CANNED GOODS.

Wholesale grocers have been kept 
busy this week supplying the require­
ments of the retail trade in canned to­
matoes and corn contracted for earlier 
in the season. Orders from now on may 
be expected to be mostly for futures and 
the general impression prevails that an 
increase in the demand would serve to 
put prices up immediately. Several lots 
of tomatoes are reported to have changed 
hands during the week at $1.24 (at fac­
tory) or $1.25 (Toronto). The situa­
tion is bound to harden further as the 
season advances. There are no special 
features in canned fruits or fish, except 
that a steady demand for salmon con­
tinues at firm prices. Our quotations 
arc as follows:
Tomatoes, 3's............................
Corn, 2's........ .............................
Peas. 2's......................................
Sliced beets, 2’s.........................

M “ 3's...........................
whole .................

3 a..............................
gal...............................

Squash......... .......................
Asparagus tips, 2's....................
Golden waxed beans, 2’s...........
Refugee or Valentine beans, 2’s 
Crystal waxed beans, 2’s..........

Pumpkin,

... 1 25
1 15 1 20 
0 824 1 30 
.... 085 
.... 0 95 
.... 0 95 
.... 0 75 
.... 2 50 
.... 1 00 
.... 2 50 
.... 0 80 
.... 0 85 
.... 0 921

Spinach, 2 s............... ....................................................... 1 40
“ 3's....................................................................... I 80

Baked beans, plain, l's................................................... 0 45
“ “ 2’s....................................................  0 72
“ “ 3's..................................................... 0 90

Tomato sauce, l's............................................................ 0 50
“ “ 2 s............................................................  0 78

“ 3's............................................................ 1 00
Chili sauce, same as tomato sauce.
Catsups, tins, 2's..............................................................  0 78

“ “ gal............................................................. 4 50
“ jugs.................................................................... 7 70

Apples, standard, 3's..............................................  0 80 0 85
“ preserved, 3's..................................................... 1 474
“ standard, gal.............................................  1 70 2 00

Pears, Flemish Beauty, 2's............................................. 1 524
- “ “ 3's........................................ 2 00
“ Bartlett, 2's.......................................................... 1 871

“ 3's..........................................................  2 821
“ whites, 2’s............................................................. 1 721
“ “ 3's.............................................................. 2 674

Peaches, pie, 3's...............................................................  125
Cherries, red, pitted, 2's.................................................  2 20

“ “ not pitted, 2's............................................. 175
“ English black, pitted, 2's....................................... 2 20
“ “ “ not pitted, 2’s................................ 1 75
“ white wax. pitted, 2’s............................................. 2 42
“ “ “ not pitted, 2's................................ 2 00

Lawtonberries, heavy syrup. 2's.................................... 1 574
“ preserved, 2’s.................................... 1 75

standard gal..........................................  4 971
Plums, Damson, light syrup, 2's.......... .......................... 1 00

‘ “ heavy syrup, 2's.................................. 1 30
“ “ “ 3's.................................... 1 85
“ . Lombards, light syrup, 2's.................................. 1 05
“ “ heavy syrup, 2's..................................... 135
“ “ “ 3's............................... 1 90
“ green gage, light syrup, 2's.................................. 115
“ “ heavy syrup. 2's...............................  1 471

3*s............................... 2 00
“ egg, heavy syrup. 2's...........................................  1 524

3's............................................. 2 10
Pineapple, sliced, standard, 2's..................................... 2 35

“ extra “ 2's....................................... 2 474
“ grated, “ 2's....................................... 2 624

Raspberries, red, heavy syrup, 2's................................. 1 40
“ “ preserved, 2's..................................... 1 60

black, heavy syrup, 2’s............................. 1 35
“ “ preserved, 2’s.................................. 1 50

Rhubarb, preserved, 2's.................................................. 1 15
3's................................................... 1 90

“ “ gal..................................................  2 624
Strawberries heavy, syrup, 2.s...................................... 1 60

“ preserved, 2 s................... ....................... 1 75
Lobster, tails..................................................................... 3 50

“ 1-lb. flats............................................................ 3 75
“ |-lb. flats.......................................m.......... 2 00

Mackerel................................................................... 1 00 1 25
Salmon, Fraser River, “ Horseshoe " and

“ Maple Leaf,"
1-lb. tails, 5 cases and over................................ 1 774
1-lb. tails, less than 5 cases.............................. 1 80
1-lb. flats, 5 cases and over.............................. 1 90
1-lb. flats, less than 5 cases............................... 1 92
4-lb. flats, 5 cases and over............................... 1 17
4-lb. flats, less than 5 cases...................... ..... 1 20

Salmon,* ‘ ‘ Clover Leaf. "
1-lb. tails, 1 to 4 cases.............................. .......... 1 80
1-lb. flats, 1 to 4 cases........................................ I 874
1-lb. tails, 5 to 9 cases and over....................... 1 774

Chums...................................................................... 0 95 1 00$
Sardines, Sportsman i’s.................................................. 0 14

'• is................................................. 0 23
" Portuguese fa........................................... 0 08 0 10
•• P. k C„ Ts.................................................  0 25 0 27
" P. k C., is................................................ 0 35 0 38
" Domestic, i's.............................................  0 03$ 0 044
“ H J s...........................................  0 09 0 114
“ Mustard, f size, cases 50 tins, per 100.... 8 00 9 00

Haddies, per doz............................................................  1 00
Haddies, per esse....................................................... 4 00
Kippered herrings, domestic.......................................... 1 00

r‘ “ imported.................................  1 40 1 45
Herrings in tomato sauce, domestic.............................. 1 00

“ “ “ imported.....................  1 40 1 45
California ripe olives, tins, per doz..............................  4 75
Corned beef, Is, per doz................................................ 1 50

“ 2s, “   2 70
6s. v ........................................ 8 00 10 00

“ 14s. “   18 00
Lunch tongues, per doz.................................................. 3 00
Potted meats, js, “ ...................................................  0 50

4s. “ ................................................... 1 00

SYRUPS AND MOLASSES.

The demand for syrups and molasses 
begins to show considerable improve­
ment. Small shipments of West Indian 
molasses are being received on this mar­
ket and are going readily into consump­
tion! Samples of new crop New Or­
leans have arrived and carload lots are 
expected almost any day. Our quota- 
tiens are as follows:
Syrups—
Medium 
Bright .

6*30 033 
0 35 6 37

Com syrup, bbl., per lb.................................................... 0 024
'• 4-bbls " .................................................... 0 02?
•* kegs “ .................................................... 0 03
" 3 gal. pails, each .......................................... 1 30

2 gal. " “ .......................................... 0 90
“ 2-lb. tins (in 2 doz. case) per case................  1 90

i” 6-lb. “ (ini " ) “   136
“ 10-lb. “ in à “ ) M .............. 18
“ 30-lb. " (in $ - ) “ .............. 2 10

Molasses-
New Orleans, medium...........................................  0 25 0 30

" •' 4 bbls...................................  0 27 0 32
“ open kettle........................................  0 45 0 50

Barbadoes...............................................................  0 35 0 40
Porto Rico................................................................  035 040
West Indian. ......................................................... 0 32 0 35
Maple syrup-
imperial qts..................................................................... 0 274
1-gal. cans................................................................. 095 1 00
5-gal. cans, per gal............................................................ 1 00
Barrels, per gal...............................................................  0 75
5-gaL Imp. brand, per can............................................... 4 50
1-gaL “ per case............................................... 5 10
4-gaL “ '* ............................................... 6 60
Qts. “ ** ............................................... 6 00

COFFEES.

The coffee situation continues practi­
cally unchanged although there is more 
of a tendency to buy than last week. 
Any drawback is on account of the firm 
hold speculators have on the Rio mar­
ket. Prices fluctuate a point or two 
front day to day and at the close of the 
market this week are a point or two 
higher than a week ago. Stocks on si>ot 
are reported abnormally low for this 
season of the year, and at the same time 
the demand is steadily improving.

In New York markets the tendency of 
the market during the last few days has 
been towards higher prices with de­
velopments latterly of a character to 
confirm the contentions of hull interests. 
The expected decrease in the Brazil 
crop movement which is necessary to 
keep the outturn of the present Rio and 
Santos crop within the small estimates 
promulgated by various Brazil houses 
has begun to show itself, and the esti­
mate of receipts for November at the 
two ports Rio and Santos was reduced 
nearly 500,000 bags as compared with 
the amount of coffee received in October.

The statement of the world’s visible 
supply of coffee on tlie first of November 
proved to he the greatest surprise. At 
brst it was not expected that the increase 
would be smaller than in October last 
year when 147,702 bags was added to 
the world’s stock of coffee. Therefore 
when the increase of only S4..334 bags 
was reported it had considerable influ­
ence in creating renewed confidence in 
the situation. The cause of this un­
expectedly small increase in the world’s 
stock of coffee is found in the light re­
ceipts during October of coffee other 
tl an Rio and Santos and which amount­
ed to only 156,000 bags compared with 
303,000 bags during the same month last 
year.
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JAMS
MARMALADES
PRESERVES

We have done our best, 
and when

McGREGOR
does his best, there is nothing 

better being done.
Send for Our Price List.

McGregor - Harris Co.,
Limited

33 Pearl St., TORONTO.

Turner’s Noted
French Mustard

Maile from pure ingredients 
highly appreciated by the 
public. A good seller. 
Just the thing for table use.

SEND FOR PRICE LISTS.

Turner (0L Co.
23 Jarvis St. >!• Toronto.

We will buy your eggs F.O.B. 
all year.

CORRESPONDENCE SOLICITED.

The WM. RYAN CO., Limited
70 and 72 Front St. E., Toronto,

BUTTER--'EGGS
-----WE ARE-----

BUYERS and SELLERS
Correspondence solicited from ONTABIO, 

MANITOBA and LOWEB PBOVINCES.

Merfori, Marshall & Co.
Wholesale Produce Merchants,

TORONTO.

The point is made by believers in the 
market that the stock of coffee in the 
world is now at its maximum and that 
with smaller receipts and probably rapid­
ly decreasing stocks for the balance of 
the crop year the natural tendency of 
prices will be towards a higher basis. 
Europe, which apparently has not given 
credence to the statements which have 
been current the past few months of a 
small yield from the present Brazil crop 
has held off as a buyer, and lias allowed 
her stocks on hand and to come forward 
from Brazil to decrease to a point over 
1,000,000 bags below her holdings at this 
time last year. Not only, however, is 
the European visible supply of coffee 
much smaller than at this time last year 
but it is also understood that the stocks 
existing in the interior of Europe in 
t!io hands of the consuming trade have 
been considerably reduced. Therefore 
it is believed that Europe is in a posi- 
'ion to easily take care of all the re­
maining coffee that Brazil will have to 
market for the balance of the present 
crop year. The visible supply of coffee 
for the United States, it is true, stands 
at high record figures, but on the other 
hand the indications are that much of 
this coffee is closely held, and therefore 
there will he no general spilling of sup­
plies should an advance in prices occur.

We quote the following prices:
Green Rioa, No. 7............

" " No. 6...............
" " No: 5...............

“ No. 4..............
" " No. 3...............
11 Mocha ...............

“ Santos.....................
“ Plantation Ceylon.
“ Porto Rico.............

Green, Guatemala...__
“ Jamaica ................
11 Maracaibo ............

Per lb.
0 09i 0 10 
.... 0 10> 
.... Oil
.... o iii
... 0 12

0 21 0 25 
0 22 0 35 
0 10è 0 12i 
0 26 0 35 
0 22 0 25 
0 22 0 25 
0 15 0 20 
0 16 0 23

RICE AND TAPIOCA.

The market in both rice and tapioca 
is reported strong and advancing, al­
though prices locally have not been af­
fected so far. We quote the following 
prices :

Per lb. Per lb.
Rice, stand. B.............. 0 03i Tapioca, staple. 0 031 e 034
Patna.................  0 05 0 05j “ double goat   0 04j
Japan................  0 06 0 07 Carolina rice............... 6 08
Sago.................... 0 03i 0 04

SPICES.

Cubic advices from Singapore, Penang, 
and London report active and higher 
markets for white and black pepper. 
Locally trade is quiet with last week's 
prices unchanged. Our quotations are 
as follows:

Per lb. Per lb.
Peppers, blk....... 0 II 0 19 Cloiree, whole.... 0 25 0 35

white.... 0 23 0 27 Cream of tartar.. . 0 25 0 30
linger....................  011 0 25 Allspice......... 0 14 0 17
Cassia................... 0 21 0 25 Mace ..................... 0 80 0 90
Nutmeg..............  0 15 0 75

TEAS

This week's cables from Calcutta re­
port an advance in the price of common

38

tea generally, and it is reported in the 
same cable that the leaf has changed for 
the worse. This is unwelcome news to 
1 lie trade because the leaf has been 
lather poor throughout the season which 
is now so far advanced that with poorer 
leaf al this period likely to develop into 
light red leaf with sticks, it will give 
lit I le opportunity for securing a supply 
of desirable teas at moderate prices. 
Buyers have been consistently advised 
i f conditions by Calcutta houses, hut 
for the most part have held out of the 
market in the hope of doing better; it 
will now be impossible to do as well. 
According to usual practice buyers have 
i-i mmvnced to operate more freely at 
advanced prices on teas which were 
iloeiined as unsuitable when prices were 
lower, and, some importing business has 
been done with Calcutta this week.

The Ceylon market is steady at the 
recent decline for common teas and firm 
at the recent advance for teas possess­
ing any quality. Strictly fine tea is 
scarce and very high. A buying order 
in London for strictly fine tea has 
brought the response that no more than 
150 chests per week can be obtained, al­
though buyers’ requirements are for 300 
chests per week.

There is no change in the position of 
green teas which are meeting with only 
a moderate sale. Our quotations are as 
follows :
Congou—half-oheato, Kaiaow, Moning,................  0 12 0 60

caddiea, Pakling......................................... 0 19 0 50
Indian—Darjeelinga................................................... 0 35 0 56

Aasam Pekoea............................................. 0 20 0 40
Pekoe Souchonga........................................  0 17 0 25

Ceylon—Broken Pekoea.............................................  0 36 0 42
Pekoea...........................................................  0 22 030
Pekoe Souchong.........................................  0 18 0 25

China Greena—Gunpowder, caaea, extra tirât....... 0 42 0 50
half-cheats, ordinary firsts 0 22 0 28

Young Hyaon, cases, sifted, extra firsts 0 42 0 50
cases, small leaf, firsts— 0 35 0 40

“ half-chests, ordinary firsts 0 28 0 38
“ “ seconds.................... 0 23
" " thirds............. 0 16 0 18
“ " common.................. 0 15

Plngsueys—Young Hyson, i-chests, firsts............. 0 28 0 32
“ seconds........  0 18 0 19

*, half-boxes, firsts.......... 0 28 0 32
Japan—1 chests, finests May pickings.................... 038 040

Choice......................................................... 0 33 0 37
Finest........................................................ 0 30 0 32
Fine............................................................. 027 030
Good medium........................................... 0 25 0 28
Medium.....................................................  0 21 0 23
Good common.................................................... 0 20
Common ............................................................ 0 17

Sugar.
The market has more than maintained 

its strength and we have again to record 
further advances and the situation is en­
tirely without parallel in recent years. 
As we went to press last week the nom­
inal quotation for centrifugals in New 
York was 4 3-8c for 96 test. Since then 
there have been large sales of spot and 
nearby sugars at 4.41c and 4.43 duly 
paid for 96 test. There have also been 
sales of new crop Cubans at 3.00c and 
31-16c c. and f. the latter equal to 
4.42c duty paid, showing an advance of 
l-16c in distant sugars. We also hear

*
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„f sale of 100,000 bags Cubans to Ar- 
luickle at 3 l-32c c. and f. for January 
shipment. New crop Demeraras have 
been freely dealt in, principally by Can­
adian refiners at 2.81c c. and f. New 
York for 96 test, but these sugars are 
now held for 3.00c c. and f. New York, 
which would equal 4.68c on New York 
duty paid basis.

Beet sugars have made further ad- 
ances for the week going rapidly from 

i 2s 1 l-2d to 12s 111 -4d, the maximum 
figure however not being maintained 
and the nominal quotations as we go to 
press are 12s 9 3-4d for November and 
12s 10 l-2d for December for 88 test 
basis f.o.b. Hamburg, the former equal­
ing duty paid parity of 4.75c for 96 test 
centrifugals and registering a net ad­
vance of 2s per cwt. from the recent 
lowest or say within the last three 
weeks. Receipts at U. S. four ports 
for week ending November 2nd were 
light, viz 26,149 tons with meltings of 
42,000 tons, leaving total stock in four 
ports of 143,248 tons. Combined stocks 
of U.S. and Cuba are only 148,748 tons, 
a decrease of 97,169 tons from last year. 
The decrease in the world’s possible sup­
ply is now 456,826 tons.

Refined in both U.S. and Canada ad­
vanced a further 10c for the week, mak­
ing prices to-day 30c per 100 lbs. higher 
iban those of two weeks ago. We refer 
to amended price list at foot.
Paris lumps, in 50-lb. boxes............................................

“ ip 100-lb. “ ........................................
St. Lawrence granulated...............................................
Rednath’s granulated......................................................
Acaaia granulated .......................................................
Berlin granulated.............................................................
Phoenix.............................................................................
Bright coffee.....................................................................
Bright yellow...................................................................
No. 3 yellow......................................................................
No. 2 “ ...................................................................
No. 1 " ...................................................................
Granulated and yellow, 100-lb. bags, 10c. less than bbls.

5 58 
5 48 
4 A3 
4 93 
4 93 
4 83 
4 83 
4 73 
4 68 
4 63 
4 43 
4 33

Foreign Dried Fruits
The trade is busy this week receiving 

second direct shipments of Mediterran­
ean dried fruits landed at Montreal a 
week ago. This shipment which in­
cludes the bulk of requirements for the 
Canadian Christmas trade is the last of 
the season, the rest coming either by 
New York or London, Eng.

There has been an advance in Cali­
fornia dried apricots and peaches in con­
sequence of the very firm situation ob­
taining in primary markets. Advices 
from Armsby & Co., San Francisco, are. 
to the effect that peaches and apricots 
are pretty well cleaned up in the United 
States and that only a few cars here 
and there can be had at advanced prices. 
The raisin crop has been reduced nearly 
30 per cent, by rains; the position of 
the article is very strong at the recent

advance and orders can only be booked 
subject to confirmation. Prunes remain 
on a very low level for medium sizes, 
but large and small fruit is at a prem­
ium and orders are not being accepted 
by shippers until specifications of sizes 
required by buyers are approved.

Valencia raisins are reported a shade 
easier while currants are firm. New 
Fard dates are due next week, while the 
New York steamer bringing supplies of 
Hallowees and Sairs will be here the 
week after. Our quotations are as fol­
lows:

PRUNES.

lOO-llOs........
90-lOOs..........
80-90s............
ro-aos............

Per lb.
............. 0 04 60-708 ..............
.... 0 04 0 04* 50-60s.............
.............  0 05 40-50*...............
.... 0 05* 0 05* 30-40s .............

Per lb.
... 0 0« 0 06* 
... 0 06* 0 06?
............ 0 07*
... 0 08* 0 08*

CANDIED PEELS.

oZT.:::..
Per lb.

.. 0 09 0 11 Citron.............
.. 0 10 0 12

Per lb.
... 0 15 0 18

FIGS

Tapnets........
Naturals......

Per lb.
.... 0 03* 0 04 Elemes...........
...... 0 06* 0 07*

Per lb.

APRICOTS.

Californian evaporated......................................
Per lb.

PEACHES.

Californian evaporated.....................................
Per lb.

PEARS.
California Evaporated, per lb........................................ 0 14

CURRANTS.
Per lb. Per lb.

Fine FtlUtrae.... 0 04| up Voetizzae............ 007 0 OS
Patras.................  0 06 0 06*

RAISINS.

New selects...................................................
Sultans.........................................................
Californian seeded. 12-oz. Muscatals... 

“ “ 1-lb. boxes “
'* unseeded, 2-crown. *'
" “ 3-crown “

Per lb.
0 071 0 07*n 06* ‘
0 07

| 0 16 
0 07* 
0 08$

---- 0 07*
0 08 0 08* 
0 09 0 10

DATES.
Per lb. Per lb.

Hslloweee..........  0 04| 0 05 Fards new choicest 0 09 0 in*
Sairs...................  0 04* 0 04* “ new choice......... 0 09*

FOREIGN NUTS.

New crop filberts are due to arrive 
shortly and Ivica and Tarragona almonds 
are now being distributed in this mar­
ket. A steady demand for all kinds of 
nuts continues with prospects of larger 
consumption from now on. Invoices of 
new walnuts have been received and sup­
plies should be on hand before the next 
issue of The Grocer is out.

Supplies of old peanuts are about ex­
hausted, and new crop stock is being 
offered only in limited quantities until 
supplies are more plentiful. The pres­
ent crop of U. S. peanuts is estimated 
to be ten to twenty-five per cent, larger 
than that of 1903 and with favorable 
weather the quality will be good. Prices 
are somewhat easier. Our quotations 
are as follows :

Peanuts, green, Virginia, per lb......................... 0 08 (M0
0 10 0 11

“ Spanish, green, per lb............................
“ Japanese, green, per lb.........................

Almonds, Tarragona, pet lb................................
Walnuts, Grenoble, " ..................................

" Bordeaux, “ ..................................
Filberts, per lb......................................................
Pecans, per lb.......................................................
Brazils “ .......................................................
Cocoanuts, Jamaica, per sack..............................

.... 0 10
0 14 0 15

DRIED FISH.

The market in dried and cured fish 
continues firm and steady with prices
unchanged from last week. Salmon
trout have appeared on the market
and are selling at $6 per keg. Lake 
herring are reported very scarce. We
quote the following prices :
Boneless fish, per lb..............................................
Cod fish. 1-lb. bricks ...........................................
Pure cod, per lb....................................................
Quail-on-toast, per lh..........................................
Flitched cod fish, in cases of 100 lbs., per lb ..
Labrador herring, per hM...................................

“ per *bbl.................................
Scaled herring.....................................................
Salmon trout, per keg........................................

........ 0 <M*
0 06* 0 07

.......... 0 10
0 05* 0 06 

. .. 0 06 
.. 6 00 8 50 

3 25 3 40
.......... 0 17
.......... 6 00

BIRD SEED.

The bird seed market is without spe- 
• in’ feature for the week, and quota­
tions continue unchanged. We quote 
the following :
Canary sued, per lb ..............................................  0 06 0 06*
Hemp " ....................................................... 0 05*
Cottam’s.........................................................................  0 AS
Brock’s............................................................................ 0 07

EVAPORATED APPLES.

There is considerable range of prices 
in evaporated apples this week, some 
dealers quoting as low as 5 l-2c while 
others say 6 l-4c is not too high for 
choice stuff : 6c, however, would seem to 
be the top figure generally with the 
average price ranging about 5 l-2c, or 
perhaps a shade higher. The demand 
is steadily improving and the outlook 
for evaporated apples bright in view of 
the fact that on account of their cheap­
ness they have largely taken the place 
of dved apples.

Country Produce.
EGGS.

Receipts of eggs are large for this 
season of the year and the local demand 
for new laid eggs can be fairly well 
supplied. The margin between new laid 
and pickled eggs is gradually growing 
greater as the colder weather approaches. 
Should the present cold snap last re­
ceipts will undoubtedly drop off. While 
new laids are quoted at 22 to 23c, one 
who wants guaranteed new laids usually 
has to pay up to 25 or 26 cents. We 
quote :
Eggs, new laid. 

*” fresh—
** pickled.

0 22 0 23 
0 20 0 21
0 19 0 20

HONEY.

Present conditions continue unchang­
ed. The outlook is for a fair demand. 
Our quotations are as follows :
Honey, extracted clover, per lb. 

“ sections, No 1. per doi. 
“ M No. 2, “ ..

• 08 0 08*
1 90 3 00
.... 1 68
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house grown stock is meeting with bet 
1er inquiry. Our quotations are as t'ol 
lows :

The Canadian Grocer.

BEANS.

The cron is now all harvested and that 
portion offered tor sale is moving freely. 
During the week the price on handpicked 
prime No. 1 and 2 has declined 5c per 
bushel. No further decline is antici­
pated . Our quotations are :
leans, handpicked, per bush................................ 1 55 1 $0

“ prime, No. 1 ........................................................  1 45
“ prime. No. 2.......................................................... 1 35
" Lima, per lb.................................................• 07 0 07£

SEEDS.

Trade continues quiet and as a result 
prices have become easier, although for 
srtictly fancy seed a higher price is be­
ing the last week. First consignments 
at ion of present prices for some time; 
if any change should take place it will 
be an advance. Our quotations are as 
follows :
Alsike clover, per bush........................................ 3 50 6 75
Red clover.............................................................  5 00 6 75
Mammoth clover, per bush ................................ 5 00 6 75
Timothy.................................................................  100 1 35

Green Fruits.
Fruit lias had a freer movement dur­

ing the last week. First consignments 
of Florida oranges have arrived, reports 
stating a fine crop. As these oranges 
are the favorites a heavy movement is 
expected. California navel oranges are 
not expected to receive much attention 
till after Christmas. New Messina 
lemons are arriving in good condition. 
Frost has affected the crop of Cape Cod 
cranberries and prices have advanced.

The banana crop in Honduras has been 
totally destroyed by storms and this 
with the increased demand in the ab­
sence of small fruits, warrants an ad­
vance in price. Dates are expected to 
arrive shortly from Asia. Sweet po­
tatoes are firmer, the price on cloth 
covers having advanced 25c per barrel.

Canadian grapes are arriving in large 
quantities: recent frosts, however, are 
expected to stop the supply. There is 
a better inquiry for Fall and Winter 
apples, especially the red variety. Cape 
Cod cranberries (late Howes) are sell­
ing at $9.50 per barrel, Florida oranges 
at $3.50 ]ier box and Florida grapefruit 
at $5 per box. Crab apples have been 
struck off the list as their season is 
practically over. We quote the follow­
ing prices:
Jamaica oranges, per bbl........................................... 4 75 5 00

“ " per box........................................ 2 75 3 00
Jamaica grape fruit, per bbl....................................  7 00 7 50
Florida oranges, per box.................................................. 3 50
Florida grape fruit, per box.............................................  5 00
New messina lemons,300's, per box.......................  3 25 3 50

" " 360’s, per box...................... 3 00 3 25
Bananas, large bunches, crated.............................. 1 50 2 00
Bananas. 8's, per bunch, crated................................. 1 25 1 50
Apples, Fall varieties............................................... 1 50 2 00

“ Winter varieties.......................................... 1 75 2 25
Sweet potatoes, double heads, per bbl...................... 3 50 4 00

,T cloth covers "   3 00 3 25
Pears, Canadian, per basket..................................  0 25 0 35

,r largti “   0 25 0 30
Canadian Catawba grapes, per basket................. 0 25 0 30
Almeria grapes, per bbl............................................... 5 00 6 00
Canadian chestnuts, per bush ...............................  4 00 5 00

M “ pbr peck.................................  1 00 1 25

Cape Cod cranberries, per bbl.......................................... 6 50
Cape Cod cranberries late Howes................................... 9 50
Canadian cranberries, per bbl................................6 00 7 00
Smyrna tigs, four crowns................................................... 0 10

“ “ five “   0 11
“ “ six “   0 13
“ “ seven “ » ................................................. 0 15
“ “ glove boxes, 1-lb............................. 0 09 0 11
“ “ 12 oz. square boxes........................................ 0 08

Comadre figs...........................................................  0 03£ 0 032

W. H. Stringer & Co., representing .1. 
V. Houghton & Co., Liverpool and Lon­
don, have received the following cable 
from Liverpool, November 9th, 1904:

“29,000 barrels selling. Prices low­
er. Baldwins xxx, 10s to 11s, xx 8s 6d 
to 10s: Greenings, xxx 11s to 12s Gd, 
xx 10s to 11s; Spy xxx, 12s to 14s, xx 
9s Gd to 11s Gd: King, xxx 13s Gd to 
15s Gd : Golden Russet, xxx, 12s to 14s, 
xx 9s Gd to 11s: Ben Davis xxx, 8s Gd 
10s Gd. ”

Eben James, Toronto, has received 
the following cables :

Woodall & Co.. Liverpool : Nov. 9th :
‘‘35,000 barrels sold. Market sixpence 
easier.”

Boyd, Barron & Co.. Glasgow, Nov.9: 
Demand good. Supplies at present 

insufficient for requirements. Firsts 
11s to 15s, seconds 9s to 12s. ”

M. Isaacs & Sons, London, Nov. 9: 
“Market firm, prices unchanged. ”

APPLE SHIPMENTS.

Shipments for week ending Nov. 5th, 
1904 :

To Liver- Lon- Glas- Vari-
pool. don. gow. ous. Total.

From Boston........... 32.091 5.903 .................. 37.994
New York.... 2.859 15,593 7,838 8,751 84,841
Portland, Me.. 17.471   17.471
Montreal  16.716 4,356 12,632 5,128 38,842
Halilax.................................... 421 .... 421
St.John................ ...................................................i

Total for week........ 69,137 25.862 20.691 13,879 129,569
Same week 1903......... 115,696 45.832 28.1^9 40,784 230.421
Same week 1902........  100,625 14,701 24,895 12,854 153,073
Total since season opened.......................................... 944.244
Same time 1903 ............................................................  1,664,609
Same time 1902 ............................................................  1,004.960

Woodall & Co., Liverpool, Eng., in 
I heir circular of October 29, 1904, say 
in regard to the English apple market 
that reduced receipts have had a bene­
ficial effect on the market, hut that 
larger receipts can he readily disposed 
of from now on. This activity is satis­
factory as showing that the English 
crop is becoming much scarcer and that 
every day is hastening the time when 
supplies must be drawn from foreign 
markets and relatively better prices an­
ticipated. The general excellence of 
quality and condition has béen main­
tained and occasionally some beautiful 
lots of red varieties been offered real­
izing a high range of values; for in­
stance some choice Canadian Kings 
realized 19s per barrel with Spies up to 
15s 6d.

Vegetables.
There is a fair supply of all lines ex­

cept onions. Prices are steady. Green-
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Head lettuce, per doz. bunches .......................... U 25
Greenhouse lettuce.......................................................
Greenhouse radishes, per doz. bunches............. 0 40
Mushrooms, per lb........
Mint, per doz bunches.
Parsley, " •*
Sage, per doz—
Savoury, per doz.
Carrots, per bag.
Beets, per bu..
Beets, per bag 
Dry Onions, per bag 
Dry Onions, per basket.
Green house water cress, per doz.
Cauliflowers, per doz...............................................0 40
Michigan celery, per doz................ ........................ U 5U
Canadian celery, per doz....................................... 0 35 0 50
Vegetable marrow, per doz...................................  0 50 0 75
Potatoes, per bush............................................................. 0 75
Butter squash, per doz........................................... 0 75 1 25
Parsnips, per bu................................................................. 0 50
Cabbage, per head............................................................. 0 05

“ per doz...................................................... 0 25 0 50
Turnips, per bag.......................................................  0 35 0 40
Pumpkins, each......................................................  0 10 0 15
Citrons, per doz........................................................ 0 50 1 25

" each...............................................................0 10 0 15
Spinach, per bu....................................... ......................... 0 50

Fish and Oysters.
As a result of cold weather an ex­

cellent trade is being carried on in^iotli 
fish and oysters, but more particularly 
in oysters. Prices continue unchanged. 
We (piote the following:

Halibut, 
Sea salmon,

Siit 
d
itefish, fresh caught, per lb..

0 06__A(ldock 
God, steak
Perch " " ....................................................
Trout, lake, per lb.........................................................
Herring, lake, per lb ..........................................  0 05
Pike, per lb ...................................................................
Finnan haddie, per lb.......................................... 0 08
Oysters, Long Island natives, per imp. gal.................

“ Baltimore*, per wine gal................................
“ " Standards," per small pail.........................
“ “ Selected," “ “ ................. —

Ciscoes, ner basket .............................................  1 00
Kippers, per box of 80............................................ 1 00
Bloaters, per box of 75..........................................  1 00

0 10 
0 18 
0 09 
0 07 
0 07 
0 06 
0 09 
0 06 
0 06 
0 09 
1 70 
1 50
4 50
5 35 
1 25 
1 25 
1 25

Grain, Flour and Breakfast Foods.
GRAIN.

Wheat is moving more freely owing 
to favorable weather, and as a result 
prices have declined on Manitoba wheat. 
Other varieties remain firm with no in­
dication of an advance. Oats and buck­
wheat are still advancing. Other prices 
continue unchanged. We quote the fol­
lowing :

All on track Toronto.
Manitoba wheat, Northern No. 1 new........................ 1 06 1 06:

“ “ " No. 2 “   1 02 1 02L
“ " “ No. 3 “ ...............  0 97 0 971

Red, per bushel, new .......................................  1 08 1 084
White “ “   1 08 1 08à
Barley “ “   0 47 6 51
Oats, “ “   0 35| 0 36
Peas “ .....................................  0 71 0 72
Buckwheat “ Nominal.................................  0 60 0 61
Rye, per bushel, " “     0 81 8 82

FLOUR.

Demand continues steady, in particu­
lar for domestic consumption. Our 
limitations are :
Manitoba wheat patents, per bbl. 
Strong bakers “
Ontario wheat patents “
Straight roller “

........ 5 70

........ 5 40
6 25 5 45 

. 5 20 5 35

BREAKFAST FOODS.

The demand for breakfast foods con­
tinues brisk with prices unchanged. 
Rolled oats and oatmeal are meeting
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with exceptionally good inquiry. Oui 
ouotations are:
Oatmeal, standard and granulated, carlots, on

trace, per bbl............................................................. 4 65
Rolled oats, standard, carlots, per bbl., in bags.......... 4 10

" “ “ " *' in wood.......... 4 35
“ “ " " for broken lots — 4 50

Rolled wheat, per 100-lb. bbl.......................................... 3 00
Commeal.......................................................................... 3 35
Split peas.......................................................................... 5 00
Pot barley, in bags.........................................................  3 75

" in wood......................................................... 4 00

Hides, Tallow, Skins and Wool.

Conditions in the tallow market con­

tinue unchanged. Hides, as a result of 

growth and age are becoming more

valuable. The market in Chicago is

-t long with prices high and reports 

-l a ting' that supplies are short. Our 

quotations are as-follows:

HIDES

No. 1 green steers, per lb.................................................  0 091
•2 M " M ....................................................... 0 OS!

No. 1 green, per lb............................................................. 8 09
" 2 " “   0 C8

CALFSKINS.
Veal skins, hio. L 6 to i* id. inclusive........................... 0 10

" “ “2 " " “ ............................ 0 08
.......................1 15 to 20 lb “   0 09
" “ "2 " "   0 07

Ivamb skins............................................................... 0 85 0 90
TALLOW.

Rendered Tallow, per lb........................................  0 04 0 04$

WOOL.
Unwashed wool, per lb...........................................
Fleece wool, new clip, per lb.................................
"Rejections"............... ............................................
Pulled wools, super, per lb......................................

“ " extra “ ................. ............

Provisions.

The market in provisions remains

firm with good demand compared with

ihe stocks on hand. No changes have

been made in prices in any line. Bacons
and hams are strong. The business done

in fresh meats is much better this week
un account of the cold weather. Spring

lamb has advanced a quarter of a cent

and light hogs have dropped the same.

We quote these prices:

Long clear bun, per lb..............................*2 92*Smiled breaKfut bacon, per lb...................... * Hi 0 13
Small hami per lb............................................. 0 13 0 13$
Medium hams, per lb..................................... 0 13 0 13*
Large hams, per lb.......................................... 0 12 0 12$
Shoulder hams, per lb........................................... 0 09
Backs, per lb....................................................  0 15 0 16
Heavy mess pork, pet bbl.............................15 00 15 50
Short out, per bbl.............................................18 00 18 50
Shoulder mess pork, per bbl............................. 14 40 14 60
Lard, tierces, per lb.......................................... 0 08 0 081

" tube " ................................................. 0 081
“ pells •• ............................................... 0 081
" compounds, per lb.................................  0 07 0 071

Plate beef, per 200-lb. bbl...............................11 00 11 50
Beef.hlnd quarters.........................  6 00 8 00

" front quarters........................................ 4 50 5 75
" choice carcases.....................................  7 00 7 25
" medium.................................................. 5 50 6 50
“ common.................................................. 5 00 6 00

Mutton.......... ................................................ 5 50 6 50
Lamb, spring..............................  6 50 7 50
Veal ................................................................ 6 00 8 50
Hogs, light............................................................... 6 75
Poultry—Larger supplies of poultry 

are coming to hand and prices have drop­

ped in every line. Turkeys, are not very 
plentiful and it is difficult to say just 

how many will be on hand for Thanks­

giving. Some dealers think that there 
will not be any decided shortage, while 

others fear that the farmers may hold 

hack for Christmas. The general opin­

ion is, however, that there will be far

more to hand than last year. Chickens 
and geese are up to the demand. We 
quote the following prices:
Chickens, spring............................................................. 0 09 0 10
Hens....................................   0 06 0 08
Geese................................................................................. 0 07$ 0 08
Turkeys............................................................................  0 12$ 0 14
Ducks................................................................................ 0 09 0 10

Butter—The butter market remains 
unaltered from last week. Supplies are 
fair, with the demand good on good 
grades. Dairy butter in tubs and large 
rolls has advanced a cent and creamery 
prints are stronger. The prices are as 
follows :

Per lb.
Creamery prints................................................... 0 20 0 21

" solide, fresh................................... 0 18* 0 19*
Dairy prints........................................................... 0 16 0 17

“ In tube........................................................ 0 14 0 17
“ large rolls................................................... 0 15 0 16

Cheese—Cheese shows a decidedly 
firmer tone. The export demand is not 
appreciably greater but the season is 
closing with prices higher than they have 
been all year. The result is that deal­
ers’ quotations have advanced a quarter 
to a half cent. The results of the board 
meetings for the week ending November 
8 are as follows :

Board. Boxes. Prive.
0 13 Picton........... ... *698 .......... ...................................  0 m
0 21 ................... (210 sold) 0 09S
0 16 Brockville... .... 1,273 ......... .....................................  0 09*
0 22 London.............. 2.000 .......... ......... (no sales) 0 09 i 0 09$
0 23 Belleville. ... .... 2.000 ....... ......... (750 sold) 0 10 0 101-

Ingersoll.... .... 380 .........
’Colored Cheeses.

Nearly all of the boards have closed for 
the season. Dealers prices are :

Cheese, large.........
" twine.........

Per lb.
......... 0 09? 0 10
.......... 0 101 Il 0 10*

QUEBEC MARKETS.
Montreal, Nov. 10, loot.

Groceries.

COLLECTIONS are good mil trade 
generally in groceries is active 
everywhere. The faintest sign of 

Christmas trade has already set in. 
even though it is only the middle of No­
vember. Orders from certain districts 
indicate an increased volume of trade. 
In fact it is generally believed that the 
Christmas trade will be larger than ever 
before. The advance in sugar of another 
10c. totalling in all 30c, makes granulat­
ed selling at $1.85 per 100 lbs., and is a 
notable feature in the market. Spices 
remain inactive except in the fact of one 
instance of a sharp rise in white pepper. 
Tea is still quiet, and little demand has 
been noticed in the local market. The 
demand for molasses has increased and 
the distribution has corresponded with 
the consumption. In dried fruits con­
siderable interest has arisen owing to 
the Autumn trade for the holiday. In 
some cases prices have changed consid­
erably, but at present they are normal. 
Canned goods continue to attract atten­
tion, and everything is now under the 
heading of new pack, and salmon is just
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as prominent a feature as aver. In 
green fruits a noticeable arrival has 
been the tinted Almeria grapes. Finest 
selections have been selling at $7 per 
keg. Considerable interest is being 
taken in Canadian onions at present, 
and splendid samples have been sold on 
the market, which in some vases sur­
pass the Spanish in appearance and 
flavor. These onions have created con­
siderable demand. In nuts the most 
noticeable decline is in peanuts, which 
have dropped to lc. Kish of all kinds 
are in good demand. Haddock is con­
siderably less in price. Steak cod is 
very plentiful. The market for fresh 
lake trout closes on Nov. 15, so that 
these tish are practically out of the 
market. In canned vegetables it might 
he mentioned that Canadian asparagus 
tips are being sold at from $2.50 to 
$3..75, but they are scarce. Clover leaf 
salmon is now in stock everywhere, and 
is in good demand. Eggs remain firm 
and excellent business is being .lone in 
export, notwithstanding the alleged dis­
countenancing of Canadian stock m the" 
Old Country. Beans and potatoes are 
selling well, and the Hour and feed mar­
ket is very active and abundantly sup­
plied, notwithstanding the small amount 
of export that has been possible owing 
to the extensive home consumption.

SL'l.AR

The noticeable advance in sugar of 30c 
during the past ten days certainly veri­
ties the prophesy extended in The (iio- 
cer three weeks ago. Early in the 
month of October the refined market 
was strong and it steadily grew in im­
portance. Notwithstanding the strength 
of tlie Canadian market," cutting is go­
ing on in New York, and this occasioned 
an independent advance, which occured 
about the middle ol the month. The 
last two weeks in October saw steady 
advances, ami Arbuckle of New’ Y'ork 
was compelled to announce that while 
there was an advance he continued to 
take business at $1.85 for barrels and 
$1.80 (or bags. There was a fight, how­
ever, between the American and Howell 
and the Federal. The point is that 
speculators are observing the market, 
and as the difference between raw ami 
refined is not large, refined is considered 
comparatively cheap, and the trade 
might do well to carry good stocks this 
season ol the year. New Y’oik prices 
are considerably in excess of local 
prices, hut with the exception ol Ar­
buckle they all agree to $5.10 'or bar­
rels, granulated, which, of course, cor­
responds with the $4.85 here. Arbuckle 
still quotes $5. We quote :
Granulated, bbls. ................................................................$4 85

“ 1-bbla............................................................  5 '00
“ bags................................................................ 4 75

Paris lump, boxes and bbls........................................... 5 35
“ ** 1-boxes and li-bbls..................................... 5 45

Extra ground, bbls........................................................... 5 29
' " 50-lb. boxes......................................... 5 40
*' " SK>-lb. boxes......................................... 5 50

Powdered, bbls.................................................................. 5 03
‘ 50-lb. boxes..................................................... 5 26
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Phoenix............................................................................... 4 65
Bright coffee....................................................................... 4 60

“ yellow.................................................................... 4 55
No. 3 yellow....................................................................... 4 55
No. 2 ‘ ....................................................................... 4 35
No. 1 " bbls.................................................................. 4 25
No. 1 “ bags................................................................  4 15
Raw Trinidad.....................................................................  3 60
Trinidad crystals................................................................ 3 75

SYRUPS AND MOLASSES.

There has been a fair demand for 
grocery grades of molasses and some­
what better distribution has taken
place. Receipts have not increased and 
foreign molasses has a tendency to ad­
vance in price. The lower grades of mo­
lasses seem to be attracting consider­
able attention, and full figures have been 
paid for them. We quote :
Barbadoes, in puncheons..................................................  0 28

" in barrels............................................................ 0 30$
“ in half-barrels ...................................................  0 31$

New Orleans................................................................. 0 22 0 35
Antigua.................................................................................. 0 25
Porto Rico..................................................................... 0 45 0 48
Corn syrups, bbls......................................................................... 0 02$

“ i-bbls..........................................................  0 025 0 03
“ i-bbls..................................................................... 0 03
“ 38$-Ib. pails........................................................... 1 30
“ 25-lb. pails............................................................ 0 90

Bbls.. per 1001b.................................................................... 2 75
i-bbls. “ ..................................................................... 2 75
Kegs “ ........................................................... 7... 3 'Ml
Cases, 2-lb. tins,.2 doz. per case......................................  1 90

5-lb. “ 1 doz. “ ......................................  .35
“ 10-lb. “ $ doz. “ ....................................... 2 25
“ 20-lb. “ | doz. " ..................... .............. 2 10

COFFEE.

Activity has been noticed in the coffee 
market during the last week, inasmuch 
as news from the countries of produc­
tion was encouraging. Receipts have 
continued larger than was expected, and 
coupled with this a cable has been re­
ceived from one of the most reliable 
Brazilian houses that the October flow­
ering was promising very unsatisfac­
torily. The combination occasioned a 
reported advance in coffee. It is re­
ported that stocks are heavy in Santos, 
Rio, and the States, and an increase is 
expected in the world’s visible supply of 
nearly 300,000 bags. Notwithstanding 
I he estimate of experts that 000,000 
bags will equal the crop, the market has 
not been disturbed. The demand locally 
has been slow and rather less than for 
some weeks previously. In consequence 
the quotations have tended downwards. 
We quote :
ntood Calnuttas............................................................  0 10 0 104
Choice “ ................................................................ U4 n 1°$
Tamaica coffee.............................................   0 10$ ft 11
Java................................................................................. 0 18 0 22
Mocha ........................................................................... 0 16 0 19
Rio.................................................................................. 0 08 0 09

SPICES.

The demand for all kinds of spices is 
good. Importers seem, however, to be 
purchasing fresh supplies in limited 
quantities. An advance has been no­
ticed in white pepper and the supplies 
in this commodity are extremely limit­
ed. The stock to arrive is small and the 
chances are that higher prices will ex­
ist to the consumer. Some considerable 
interest has been taken in Acheens pep­
pers and a considerable advance was 
shown. The reported shortage of the 
clove crop has been denied and the pro­
duct is supposed to be above the average. 
Nutmegs are in improved demand and
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although stocks are small, indications are • 
that liberal arrivals will be received ear­
ly in December, in view of which prices 
are expected to decline. Ginger has been 
dull and prices remain firm. We quote :

Peril).
Peppers, black............................. ........................... 0 20 0 22

“ white ......................................................... 0 25 0 31
Ginger.......................................................................... 0 17 0 24
Cloves, whole ..................................................... : 0 25 0 35
Cream of tartar.........................................................  0 25 0 30
Allspice....................................................................... 0 16 0 19

TEA.

The market has increased in strength 
considerably this last week, and on the 
whole is firm, and considerable demand 
lias been noticed for different grades 
which have been quiet for some time. 
Plenty of supplies are coming in and the 
decline in low-grade teas has occasioned 
considerable increase in the volume of 
business. The probabilities are that 
shipments of this class will be on a lib­
eral scale, and in increased quantities, 
so that no immediate prospects may be 
looked for of any upward movement. 
The improvement in the Dooars and 
Sylahets has continued and the trade is 
observing this. Assams and Darjeel- 
ings remain of indifferent quality. Fin­
er qualities have sold in less favor to 
buyers, owing to the extensive supply. 
Japan teas are coming in freely and in­
creased business has been recorded. Mod­
erate quantities of Ceylons are on the 
market. Fannings and dust show no 
change in value. Considerable harden­
ing has been noticed in the rates for 
broken pekoes. Congou tea is quiet and 
in Chinas, Formosa Oolongs have shown 
a good business. A fair private inquiry 
has been noticed for Scented Capers. 
We quote:
Japans— Fine ...........................................................  0 26 0 28

Medium ....................................................  0 20 0 24
Good common .............— .................... ft 18
Common........................................................ ft 12$ ft 15

Ceylon—Broken Pekoe ....................... .................. 0 25 0 38
Pekoes........................................................... ft 17 ft 20
Bekoe Souchongs......................................... ft 15 0 2ft

Indian—Pekoe Souchongs...................................... ft 15 0 18
Ceylon greens—Y<*uug Hysons ............................ 0 16 0 18

Hysons .......................................  ft 144 0 15
Gunpowders ..............................  ft 13$ 0 14

China greens—Pingsuey gunpowders ............... 0 12 0 12
Congous -Kaisows........................................... ................. ft 12

Pakling boxes............................................  0 12 0 14

CANNED GOODS.

Little change has taken place in the 
canned goods market, and the demand 
from the country has been very slight. 
The (consumption is small and the large 
holders do not anticipate any chance of 
forcing sales at less than proper value. 
New pack goods of all kinds arc in 
stock and the demand seems to be in­
creasing. The Norway sardines are 
holding a strong position in the market 
locally and they promise to continue to 
do so. French sardine fishing is over, 
and probably the smallest stocks on 
record have been recorded in the sixteen 
ounce and eighteen ounce tin. In fact 
some contracts for 18 oz. tins arc re-
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ported to have been cancelled. Portu­
guese sardines are advised from the best 
sources, and they can be now ibtained 
at a moderate figure, and are said to 
sell ’absolutely on their merits. Low
prices are noted for canned apples, and 
there has been considerable inquiry for 
California pears. Low prices have been 
quoted for limited quantities. We
quote :

COAST PRICES.
Fraser River salmon........................................................ 5 75
Skeena “ ..........................................................  5 65
River Inlet and Lowe Inlet salmon.............................. 5 35
Spring sock eye................................................................. 5 00
Cohoes............................................................................... 4 00
Humpbacks...................................................................... 2 75

TRADE PRICES.
Tomatoes.......................................................................... 1 25
Corn.................................................................................. 1 20
Peas.......................................................................  0 87$ 1 5<$
String beans ........................................................... 0 85 0 90
Strawberries, preserved.......................................... 1 40 160
Succotash.......................  1 00
Blueberries......................................................................  1 10
Raspberries .....................................................................  1 47$
Lawtonberries, 2s. ......................................................... 1 57$
Raspberries, black............................................................ 1 42$
Gooseberries..................................................................... 1 63i
Pears, 2s..................................................................  1 52$ 1 67 {

3s .................................................................. 2 00 2 20
Peaches, 2s...............................................................  l 63 1 77

" ,3a ................................................................ 2 57$ 2 72
Plums, Lombard 2s......................................................... l 35

“ Green Gage, 2s..................................................  1 47
Cherries, red pitted, 2s................................................... 2 30$
Baked beans, 3s....................................   l 03
3-lb. apples......................................................................  0 90
Gallon apples...................................................................  2 20
2-lb sliced pineapples.............................................  2 00 2 1C$
Grated pineapples............................................................ 2 40
Singapore whole pineapples............................................ 2 40
Pumpkins, per doz..........................................................  0 95
Spinach.............................................................................  l 00
Sugar beets...............  0 90 1 40
Salmon, pink........................................................... 0 90 1 00

“ spring ................................................................ 1 55
Rivers Inlet red sookeye.................................  1 65

“ Fraser River red sockeye....................... 1 50 1 75
Lobsters, tails................................................................... 3 45

“ 1-lb. flats .................................................  3 50 4 00
“ $-lb. flats..........................................................  2 25

Canadian Sardines, $s............................................. 3 65 4 00
California asparagus........ ..................................... 4 50 5 00
Asparagus tips........................................................  3 50 3 75

Vegetables. Per doz.
Corn, 2-lb. tins....................................................... $1 20

“ 2-lb. sucotash.............................................  *1 25
Gallon corn..........................................................  5 00
Tomatoes, 3-lb. tins ...........................................  l 25
Gallon tins........................................................... 3 35
Ff as..........................................................  SO 82 0 85
Fine French Peas .............................................. l 30
Sugar beets...................................................$0 85 0 95
2 s Asparagus Tips......................... .....................  2 50
2's Beans, Golden Wax....................................... 0 80
2’s “ Refugee or Valentine......................... 0 82$
2's “ Crystal Wax........................................  0 92$
2's Peas, No. 4 “Standards” ........................... 0 82$
2s “ No. 3 “Early Junes”..........................  0 85
2's “ No. 2 “ Sweet Wrinkled ’.................. 0 95
2's “ No. 1 “Extra Fine P;fted”................. 130
2's Table Spinach................................................. l 40

Fruits.
Pears—Flemish Beauty Bartletts and pie in

2, 2$ and 3’s................................................  SI 15 $2 20
Peaches—White yellow and pie, lj's, 2’s, 2$’s

3’s..................................................................  1 25 2 82$
Gallon pears................................................. 3 15 3 67$

“ neaches.............................................  3 55 4 50*
Pumpkins, 3-lb. tins......... .........................  0 72$

“ Gal...................................................... 2 50
3-lb. squash..........................................................  1 00
2 s Cherries, red, pitted....................................... 2 20
2's “ “ not pitted................................  1 75
2's “ black, pitted.................................... 2 20
2’s “ black, not pitted.............................. 1 75
2's “ white, pitted.................................... 2 40
2’s “ white, not pitted.............................. 2 00
2's Currants, red, heavy syrup........................... l 57$
2’s “ red, preserved.................................. 1 77$
Gals. “ red, standard................................... 4 75
Gals. “ red, solid pack................................. 7 00
2’s “ black, heavy syrup.......................... 175
2’s “ black, preserved............................... 2 05
Gals. “ black, standard............................... 5 00
Gals. “ black, solid pack.............................  8 00
2's Gooseberries, heavy syrup............................. 1 62$
2's “ preserved .......................................  J 85
Gals. “ standard........................................... 7 25
2’s Lawtonberries, heavy syrup.........................  l 57$
2's “ preserved......................................... 1 85
Gals. standard.......................................... 4 97$
2’s Pineapple, sliced.............................................  2 25
2’s “ grated.............................................. 2 35
3’s “ whole............................... ................  2.50
2’s Plums, Damson, light syrup......... .............. 1 00
2’s “ “ heavy syrup......................... 1 30
2$'e “ “ “ “ ...................... 1 57$
3 s “ “ “ “ ...................... 1 85
Gals. “ “ standard..............................  2 95
2 s “ Lombard, light syrup..................... 1 05
2's “ “ heavy syrup.............. .... 1 35
2$'s “ “ - “ ...................... 1 62$
3’s “ “ “ “ ...................... 1 90
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BEFORE THE COLD WEATHER SETS IN
—AND—

Before close of Navigation it will be well to place your orders now and save paying
Winter freight rates.

Revise the Following List :
t"1/?IQn /tlflgftrS—Following brands defy all competition.

French English Spanish Italian
118 grains 100 grains 80 grains 00 grains

In barrels of 10, 20, 30, 40 and 50 gallons. Freight paid on 50 gallons to Quebec and Ontario Stations 
east of Fort William. With every 100-gallon order we give F"REE one HALE’S Non-Corrodible 
Vinegar Pump.

Do not overlook ordering your Pickled Fish for
We otter—Labrador and Nova Scotia Herrings, very choice quality, in barrels 

and half-barrels.
CODFISH is very scarce, but we have in stock to offer for immediate delivery No. 1 Medium 
at very reasonable prices. We will shortly have No. 1 M and No. 2 Small to offer at attractive 
prices.

FrUitS—^ e have a most complete assortment.

Valencia Raisins—F.O.S., Selected and 4-Crown Layers. 
California Seeded Raisins—12-oz. and 16-oz.
Grocers will find it profitable to take advantage of our prices.

Table Raisins—Layers and Clusters.
Boxes, 22 lbs.; {-boxes, lbs.; fancy 1-lb. cartoons, 30 to case.

----- IMPORTED and DOMESTIC in bottles, to retail with good profit at 10c., 15c., 20c.
---- 1... and 25c., also Bulk Pickles in 1, 2, 3 and 5 gallons.

IOOO Valencia 4-Crown Layers, PalareS brand
For delivery on arrival about December 10th. We offer these at attractive prices. Write for quotations 
or see our travellers.

PROPRIETORS OF REGISTERED a„d p,*^
TRADE MARKS, “PRINCESS ’ auu ri sveo
and “victoria” for baking on Application.
POWDER, JAMS, JELLIES, TEAS 

AND CIGARS. Prompt Delivery.

CANADIAN AGENTS FOR THE 
CELEBRATED TEAS OF SIR 

THOS. L1PTON, 
LONDON AND CEYLON.

LAPORTE, MARTIN & CIE., Limited
ESTABLISHED 1870.

Wholesale Grocers, Tea, Wine and Spirit Merchants,
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“ standard 
Green Gage, light syrup

.»3 15«1 r
heavy syrup ....................... 1 474

■ 3 721
3?s - " “ “ ....................... 2 00
Gals. “ “ standard............................... 3 45
2 s “ Egg, heavy syrup................................ 1 52>i
24 R “ R “ ....................... 1 80
3 s............................... ....................... 2 10
2’s Raspberries, red, heavy syrup....................... 1 40
2‘s “ “ preserved ........................... 1 60
Gals. “ “ standard............................... 51)
Gals. “ “ solid pavk............................ 8 00
2 s “ black, heavy syrup............................  135
2's " “ preserved ............................ 1 50
Gals. “ “ standard............................. 4 75
2 s Rhubarb, preserved......................................... 1 15
3s . “ ............................................. 1 90
Gals. “ standard............................................. 2 624
2 s Strawberries, heavy syrup, 1903 pack........... 1 474,
2's “ “ ’• 1904 pack........... 1 60
2's “ preserved.............................................  1 75
Gals “ standard.............................................. 5 50
Gals. “ solid pack .......................................... 8 5q

Foreign Dried Fruits.
Considerable interest is being taken in 

dried fruits as the Christmas season ap­
proaches, and eai'H orders for goods due 
to arrive have been reported in many 
eases. Supplies have up to dale been 
equal to the occasion, except perhaps in 
currants, and this want may he sup­
plied well when the Str. .Jacona arrives 
at Halifax. Prices have not been seri­
ously affected by the scarcity, except 
perhaps the ease where forward offers of 
fruit for shipment close at hand are, if 
anything, inclined to he slightly cheaper 
than those at present ruling on the mar­
ket. Importers like to realize their 
fruit as soon as possible after arrival, 
and any market is healthier from having 
frequent supplies and fresh stocks. Dried 
fruit would suggest rare possibilities for 
profit if properly handled. Plenty of 
currants have arrived in New York, but 
they were swallowed up to cover future 
sales already made. Saturday of this
week the Fredrica was expected in New 
York. She iias 1,700 tons which is said 
to he the lotal spot .supplies for the 
market until the Regina Elena arrives 
about the 10th or 15th of November. In 
raisins the demand is good and the 
quality ot stock arriving is up to the 
mark. Pripes have exceeded the expec­
tations of importers. The fruit is ex­
ceedingly good and buyers take it readi­
ly. Malaga fruit is in good demand, and 
to arrive stock is being sold generously 
at good prices. We quote :

VALENCIA RAISINS,
Fine off-stalk, per lb __ .........................................0 05 0 06
Selected, per lb.................. 0 064
Layers “ ...............

DATES.
0 044

CALIFORNIAN EVAPORATED FRUITS.
Apricots, per b................ 0 12$
Peaches
Pears

MALAGA RAISINS.
London Layers.............;>..............................
" Connoisseur Clusters "......... • • • • ...........
" Royal Buckingham Clusters, 4-boxes 
“ Excelsior Windsor Clusters ” . .............

" “ 4« ...

2 00
2 60 
1 10 
4 60
1 35

PRUNES.
Per lb.

30-408. .. 
40-508... 
50-608. .. 
60-70».. 
70-806... 
80-908... 
SO-IOOb.

THE MARKETS—QUEBEC

CALIFORNIAN RAISINS.
Loose mueoetels, per lb. .................... .....................S ?!* il ne•* . “ seeded, in 1-lb. packages ........ 0 7s 0 Of

•• “ in 1,2-oz. packages .............................. 0 054

Per lb. 
0 084
0 08 
0 07 
0 06 
0 06 
0 05 
0 06
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Oregon Prunes (Italian style) 40-50a................................. 0 0g
" 50-608................................ 0 07

Oregon prunes (French style), 60-70»................................ 0 06
" “ 90-100»................................ 0 04
“ " 100-120»............................... 0 04

CURRANTS.
Fine Filiatras, per lb. in cases......................................... 2 9$ 2 2£i

" " in 1-lb. cartons.....................  00 6 0 064
Finest Vostizzas "   0 064 0 u7$
Am alias “ ........................................................ 0 05$

SULTANA RAISINS.
Sultana raisins, per lb..............................................  0 064 0 08

" " 1-lb. carton............................................. 0 09
SheUed Walnuts .......................................................  0 19 0 20

NEW FIGS.
Six crown, extra fancy. 40-lb. boxes.............................. 0 13
Five crown, fancy, 10-lb. boxes............................................. .
Four crown, fancy, 10-lb. boxes..................................... 0 09
Glove boxes, fine quality, per box................................ 0 11
Fancy washed figs, in baskets, per basket.................  0 20

“ pulled figs, in boxes, per box....... ....................... 2 22
“ stuffed figs. “ " ............................. 0 28

ELEME FIGS.
12-oz. boxes...................................... .........................  0 08 0 084
16-oz. “ ..................................................................  0 10 0 10?.
10-lb. “ ........................................................ 0 08 0 094 0 10
30-lb. " ................................................................... 0 12 0 124

Green Fruits.
Abundance of green fruit is still on 

I lie market and the most notable arrival 
lias been a quantity of tinted Almeria 
grapes, known as Hie famous “Villa­
lobos,’' which means that the grapes will 
keep long. They are selling at $7 a 
keg and are in strong demand. New 
lemons are attracting attention, extra 
fancy selling at $3.75. California fruit 
has arrived in abundance. Tokay 
grapes are selling at $3.50 per crate. 
Solway peaches at $3 a box and Italian 
plums at $2.25 a box. Apples are be­
ing disposed of in large quantities by 
the local exporters, and on the spot 
Spies, Baldwins, Russets and Greenings 
were selling at $3.25. Hand picked 
Fameuse at $3. We quote :

Cocoanuts, per bag of 100 .................................................. 4 00
Canadian apples, in bbls........................................ 1 00 2 75
Pineapples, 24 to case.......................................................... 4 00

“ 30 to case.......................................................... 3 50
C ranberries, finest dark........................................................ 8 00

“ dark .................................................................. 7 50
“ 25 quart boxes................................................. 2 25

Bananas........................................................................ 1 10 1 50
Bananas, red, per bunch.........................................  — 1 00
New Messina lemons 30u s............................................... 3 50

“ “ “ 360's............................................... 2 50
Peanuts, Bon Tons............................................................... 0 12

“ Sun brand ........................................................ 0 11
“ Diamond G brand...................................  0 094
“ Coon brand............................................................  0 08

New Brazils............................................................................. 0 13
Sweet potatoes, per bbl .........................................  2 75 3 60
Limes (100).............................................................................. 1 25
California- peas, per box .......................................  3 25
California peaches, per crate............................................. 1 65
California plums, per crate...................................... 2 00 2 25
California late valeneias, per box......... ..........................  4 75
Verdelli lemons, 300's, per box.......................................... 4 25
California grapes, per crate...................................... 2 50 3 00
Canadian grapes for wine making.......................... 0 13 0 14

NUTS.
Grenoble walnuts................................................................. 0 13
Tarragona almonds............................................................ 0 13
Sicily filberts.......................................................................... 0 10
Shelled walnuts.................................................................... 0 19
New Brazils.......................................................................... 0 14
Jumbo pecans...................................................................... 0 14
Large “ .....................:............................................. 0 12
Shelled almonds............................................................  0 28
Peanuts, Spanish shelled.................................................. 0 12

“ Virginian brand, shelled..................................  0 11
New chestnuts, per lb........................................................ 0 12

Vegetables.-
A large and steadily increasing busi­

ness lias been carried on in vegetables of 
all descriptions. Probably the most 
notable lias been in onions. New York­
ers are still after Canadian onions, and 
the product from the Simcoe, Ont., fields 
seems to be attracting the American
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connoisseurs. Hudou, Hebert & Co. had 
a large quantity of Canadian onions, 
which in color and weight seem quite 
equal to some of the Spanish product. 
We quote :
Bunch lettuce, per doz. bunches....................................... 0 75
Radishes, per doz. bunches........................................... 0 25
Mushrooms, per lb................................................................ 1 70
Mint, per doz. bunches......................................................... 0 20
Parsley, “ " ......................................................... 0 20
Sage, per doz...........................................................................  1 00
Savory, per doz........................................................................ 1 00
Beets, new, per doz................................................................  0 25
Egg plant, per basket.............................................................  0 75
Rhubarb, outdoor, per doz.................................................. 0 35
Green onions, per doz............................................................. 0 15
Spanish onions, large cases, per case................................. 3 25

“ *' crates, per case ........................................ 1 00
Red onions, in 75-lb. bags, per bag................................... 1 50
Yellow’ onions, in 80-lb. bags; per bag................. .... 1 60
Green house water cress, per doz...................................... 0 45
Green cucumbers, per bush, hamper............................... 1 25

“ per half bushel hamper............ 0 60 0 75
“ per bbl.................................................. 3 50
“ per doz.........................................  0 40 0 60

Green cabbage, per doz.................................................... . 0 60
“ beans, per bush................................................  1 00 1 25

Waxed beans, per bush............................................. .... 1 00
Cauliflowers, home grown, per doz.................................. 160
Green peppers, per basket................................................... 0 45
Michigan celery, per doz...................................................... 0 40
Canadian celery, per doz.................................................... 0 35

Fish.
All kinds of fish are in active demand. 

Haddock and steak cod are plentiful and 
prices are easier. Fresh dore are prac­
tically out of the market. Fresh lake 
trout closes its season on the 15th of 
November and is therefore in consider­
able extra demand. Salt lake trout is 
now in the market and is selling as high 
as $5.25 for keg of a hundred pounds. 
The market has changed little since last 
week. We quote:
Standard bulk oysters, per gal............................................. 1 40
Selects...................................................................................... 1 60
Shell oysters, bbl........................................................ 5 00 8 CO
Fancy Malpecques...................................................... 8 00 9 00
Caraquet..................................................  .................. 4 00 5 00
Dressed bullheads ............................................................... 0 08

“ perch ......................................................................  0 08
Haddies...................................................................................  0 07
Bloaters in boxes, 100 fish................................................... 1 25
Kippered Herring in half boxes.......................................... 1 00
Smoked herring, per box, new. .................................  . 0 15
Fresh haddock, per lb............................................................ 0 044
Pike, “ round and dressed........................................ 0 064
Halibut, per lb....................................................................... 0 11
Gaspe salmon, fresh frozen*................................................ 0 15
B. Ü. Salmon, fresh .........................................  0 14
Fresh steak cod ..................................................   0 06
Market cod.............................................................................  0 044
Lake trout, per lb...... ............................................................. 0 08
Whitefish................................................................................. 0 08
Dore...............................................................................    0 074
No. 1 Labrador herring in 20-lb pails............................... 0 80
No. 1 Herring, Labrador, per bbl...........................  6 50 6 00

“ “ half bbl........................... 3 25 3 50
No. 1 Holland herring, per half bbl................................  6 60
No. 1 Scotch herring, “ “ ............................. 6 50

" " per keg...........................................  1 00
Holland herring, per keg...........................................  0 65 U 75
No. 1 Salt mackerel, pail of 20 lbs................................. 2 00
Boneless cod, 1 and 2-lb. blocks, per lb......................... 0 06

“ fish, “ “ “ .........................  0 054
“ “ loose, in 25 lb. boxes....................................... 0 044

Pure Georges cod, 40 lbs.................................................... 0 07J
Skinless cod, cases 100 lb. (new).......................................... 5 00
Green Codfish, (200-lbs.) No. 2......................................... 5 50

4 “ No. 1................................... 6 50 7 00
Large “ .............................................  7 00 7 60
Labrador Salmon, half bbl............................................... 9 00

“ “ (200 lbs.) bbls.......................................... 17 00
44 “ Large (300 lbs. )....................................  26 00

Sea Trout in bbls. 200 lbs......................................   9 00
“ half bbls................... ......................................... 5 50

Marshall’s kippered herring, per doz................................ 1 40
Canadian kippered, per doz............................................... 1 00
Canadian 4 sardines, per 100..................................... 3 75 4 00
Canned cove oysters, No. 1 size, per doz......................... 1 30
Canned cove oysters, No. 2 size, per doz.......................  2 26

Country Produce.
EGGS.

Eggs arc an interesting commodity 
and are strong in price. The market is 
very firm, although 110 actual change has 
taken place during the-week. Several 
lots changed hands during the early part 
of the week, at 21 to 21 l-2c and in some 
cases as high at 22c was paid for really

N
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stock. Good straight cold stor- 
stock sold at 111 to 19 l-2c and No. 

nr pickled was sold at 171-2 to 18c 
. w dozen. The demand for selected 
_oS in a jobbing way was fair at 24c 
iid Montreal limed at 20c per dozen.

BEANS.

No change has taken place in the bean 
■ nket which rules quiet and steady.

■ ' quote :
live primes ... 

1 than ear lots.
1 30 1 35 
1 40 1 50 
...... 1 40

POTATOES.

Xctive trade has been done in pota- 
rs and steady prices rule. Car lots 

i tiiiI- to good stock are quoted at 43 to 
or per hag, and choice at 60c to 62c.

HONEY.

A slow demand has marked the honey 
i arket and offerings are fair. We 
note :

White clover, extracted, tins . 

Bio kwheat.................................

0 08 0 08* 
0 07* 0 08 
0 10 0 10* 
0 05* 0 06*

MAPLE PRODUCTS.

There is little doing in maple pro- 
, rts and no change has taken place. 
We quote :

Maple syrup, in wood, per lb..,
Maple syrup, in large tins.......
Fi.ru sugar, per lb......................
Fare Beauce, county, per lb..

• 05* 0 05* 
0 50 I 60 
0 07* 0 08 
0 08 0 00

HOPS.

No change has taken place in the hop 
a.arket, and tilings remain quiet. We

.me:

Fair to good.......................................................

Flour and Feed.

0 33 0 35 
0 24 0 28

FLOUR.

Xu change has taken place in the Hour 
arket during the past week, except the 
ci eased demand. Prices have not 
.anged. We quote :

Manitoba spring wheat patenta..
“ strong bakers’................

i ater wheat patenta...................
.ought rollers................................

Straight rollers, bags, 90 per cent.

.... 5 80 

.... 5 50 

.... 5 70 

.... 5 35 

.... 4 50 
2 50 2 60

FEED.

No change has taken place in the feed 
arket and prices are unchanged. We 
note :

Alouillie......................................................................  21 00 28 DO
Ontario bran, in bulk................ ............................  17 00 17 50

4 “ shorts .............................................. 19 00
Manitoba bran, in bags...................................................... 19 00

‘ shorts...................................................................  21 00

ROLLED OATS.

An increased demand has taken place 
during the week, and prices have 
IIactuated. We quote :
Fine oatmeal, bags............................................................... 2 60
Standard oatmeal, bags ..................................................  2 60
Granulated “ “ ..................................................... 2 60
Rolled oats, “ ..................................................... 2 55

“ brls—............................................... 5 00

HAY.

Hay is in slow demand and prices 
have receded slightly. We quote :
No. 1 timothy............................................................... 9 00 9 50

“ 2 “ choice.................................................... 7 50 8 00
“ 2 “ ordinary........................................ ........ 7 00 7 50

Clover and clover mixed .........................................  6 50 7 00

Provisions.
A steady business has been conducted 

all week in provisions, although cable 
advices from all the principal foreign 
markets were weaker, among the most 
prominent being the decline of 3s in the 
prices for Canadian bacon. No mark­
ed effect was noticed on the local mar­
ket for live hogs, which sold on Tuesday 
at $5.25 for selected lots, $5 for mixed 
lots, and $4.50 to $4.75 for heavy fat 
per hundred. For dressed hogs the 
market was alive with good demand 
from butchers for small lots. Sales of 
fresh killed abattoir stock were made 
at $7.25 to $7.50. In country dressed 
at $6.7-5 to $7 per hundred. Trade has 
been fairly good in lard and bacon, 
hams, etc. No change in prices. We 
quote :
Canadian abort out mass pork.....................
American abort out clear .............................
American fat back...........................................
Bacon, per lb ................................... . —

Extra plate beef, per bbl..................................
" Boar's Head " brand, tierces, per lb.........

“ “ i-tiercea, per lb........
“ " 60-lb. fancy tuba...

Cases, 20 3-lb. tins, per lb................................
** 12 5-1d. tins “ .................................
" 610-ib. tins " ................................

20-lb. wood pails, each ....................................
20-lb. tin pails, each..................................

*17 00*11 DO 
.10 60 17 00 
.17 00 17 50 

.. 0 111 0 121 

. 0 10$ 0 12 

.. j 1 60 12 00

............  0 071
0 07$

............ 0 07$

............ 0 085

............  0 08

............ 0 07Î
............ 1 52}
............. 1425 i

Wood net, tin gross weight—

Pure lard, pails.........................
“ tubs .........................
‘ ' cases (6 10-lb. tins).. 
“ cases 112 5-lb. tins)
“ cases (24 3-ib. tins).

Wood. Tin. 
. 1 57 1 70
. 0 07* 0 08*
. 0 08 0 09

0 08* 0 09* 
0 08* 0 09J

Cheese—Cheese has taken a liomu and 
knowing dealers state that the activity 
may prove good for the market all 
around, inasmuch as if the prices at 
present paid in the country represent 
what cheese is worth, then the cheese 
held here is worth half a cent more than 
that price. No doubt the large import­
ers in the Old Country were taken by 
surprise by the advance at this time of 
year, hut the only effect it can have is 
to stimulate the market to such an ex­
tent that prominent holders may get 
rid of stocks which they have held for 
some lime at a profit. On the wharf, 
for instance where it is the custom to 
see large numbers of buyers, only prob­
ably six or seven appeared, and while 
i) :t-4 cents was the advance quoted for 
2,000 boxes of Quvbecs, there were some 
prominent dealers there who only paid 
91-2 cents. This had an undercurrent, 
of sense attached to it, inasmuch as al­
lowances were claimed on nearly every 
box purchased, so that 9 l-2c without 
allowances was equivalent to more than

0 3-4c with a bit chopped off each box. 
Holders believe that they can overcome 
the decline on fine September goods and 
if Fall stock fails to reach 10c and 
10 l-2e laid down here, September goods 
might to he worth more.

Butter—The butter market is strong 
and certain sharp advances at country 
IKiiuts have tended to disturb the local 
market. This appears to have been 
ilue to competition among certain .buy­
ers for certain factories, and to general 
demand. The best price available for 
finest salted Townships creamery is 20c 
and little above that has been realized. 
Karly in the week 250 packages of Que­
bec creamery sold at 19 l-2c and 
19 3-4c. which is an advance of half a 
cent a )found over last week.

For later provision reports see next 
page.

FIRE UNDERWRITERS' SALE.
At the Fire Underwriters’ sale ex­

traordinary to be held at Montreal, No­
vi mber 23, 24 and 25 will be sold with­
out reserve the entire salvage of L. 
Chaput, Fils & Cie., Montreal, consist­
ing of staple and fancy groceries, do­
mestic and imported; wines, liquors, etc. 
All goods will be sold ex-bond and 
revenue. As most of the original pack­
ages are only partially damaged by 
water extraordinary values are open to 
the trade. Fraser Bros., auctioneers, 
will conduct the sale under arrange­
ment with the Cans Salvage Company.

DEATH OF MR. DAVID WATSON, JR.
Mr. David Watson, Jr., Toronto, who 

was connected with the firm of R. S. 
Mcludoe, as chemist, died on Sunday 
last, November 5. Mr. Watson was a 
very bright and clever chemist and Mr. 
Melndoe spoke of him to The Grocer in 
the highest terms, Mr. Watson was a 
son of David Watson, formerly of Kerry, 
Watson & Co, wholesale druggists, Mont­
real . The funeral was held in Montreal 
on Wednesday, November 9.

REGULAR MONTHLY MEETING.
The regular monthly meeting of the 

Toronto Retail Grocers’ Clerks Associa­
tion was held November 8, 1904, in the 
Temple building. Among those present 
were President J. R. Hellstrop, Secre­
tary M. J. Anderson and W. Turpin. 
K. Matthews, W. Rail and R. Hudson. 
After the transaction of regular business 
the evening was given up to social in­
tercourse.
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ADVERTISING LESSONS BY MAIL.
EFERENCE was made in a recent 

issue of The Grocer to corres­
pondence courses by mail. It 

was stated at that time that there were 
at least two institutions in Canada who 
provided a course of instruction in ad­
vertising through the medium of cor­
respondence. One of these institutions 
is the Central Business College of To­
ronto, whose activities in several depart­
ments of correspondence instruction 
have illustration in the plentiful adver­
tising this company is doing. The Cen­
tral Business College has prepared its 
course with manifest thoroughness. 
Each study paper is issued in pamphlet 
form, with an official-looking blue paper 
cover. From the printers' point of 
view the job is a good one, and from the 
student’s point of view the lessons com­
mend themselves as being ample, practi­
cal and excellent. This course has been 
prepared by Mr. W. A. Lydiatt, a To­
ronto man whose instincts led him years 
ago to enter the world dominated by 
printers ' ink. He is a practical printer, 
has had an extensive experience in ad­
vertising in Canada and across the bor­
der, has a quick appreciation of the 
value of the many forms of publicity, 
and has brought to his work matured 
judgment and fine ability. All his work 
is characterized by sanity and clearness, 
and the student under his direction is 
assured of a forceful, helpful teacher.

The Central Business College in its 
prospectus entitled “Better Advertis­
ing” is very frank in its statements to 
prospective students. Unlike the high­
ly-colored, enticing literature sent out 
by many of the American correspond­
ence schools, this prospectus holds out 
no fairy dreams of $2,000, $5,000 and 
$10,000 positions for those who com­
plete the course. It states in straight­
forward language the advantages of a 
course in advertising to every man con­
cerned with the problems of selling, 
whether the merchandise be groceries, 
life insurance or banking.

There are several courses adapted to 
the varying needs of those who enroll. 
There is a course for the grocer, one for 
the shoe dealer, one for the druggist and 
so on, and there is a complete course de­
signed to equip the man or woman whose 
ambitions are to become an advertising 
expert or specialist.

These courses range in price from $50 
on the installment plan, for a full course, 
down to about half this sum for a spe­
cialized course. When one considers 
the cost of preparing and issuing the

series of lessons, the fact that no text 
books and college attendance are re­
quired, and that the student has the 
benefit of a specialist’s direction and 
assistance during the full period of his 
study, the fees do not seem excessive. 
Advertising is one of the weighty fac­
tors in present day merchandising, and 
is worth studying by every man and 
woman who has ambitions beyond the 
mere taking of orders.

BOOKS, CATALOGUES, ETC.
One of the most unique catalogues 

which have come to the notice of The . 
Grocer for a long time is that issued by 
the Eby-Blain Co., Toronto. Besides

LAST MINUTE PROVISION MARKET.
Montreal, Thursday, Nov. 10, 12.30 p.m.

BUTTER — Unsalted creamery, 19$c. ; creamery 
salted, 19$ to 191c.; in boxes and in tubs, 19 to 
19$c.; under grades, 181c.; dairy butter. 15 to 16c.

CHEESE—Finest Ontario colored, 91 to 9gc. ; white, 
9g to 91c.; townships, 91 to 9gc ; Quebec, 9^to9$c.; 
summer goods, 8gc.

EGGS—Production light and stocks not large. 
Dealers are paying 191 to 20c. for straight gathered 
stock at country prices ; selling here at 21 to 22c. 
Pickled stock and No. 1 cold storage sell at 20c., 
and No. 2 cold storage, 18 to 19c. Small eggs bring 
15 to 16c., and select boiling eggs run from 23 to 
25c., according to quality and quantity.

PROVISIONS—Local market steady for live hogs. 
Receipts good. No change in price. Good run of 
hogs sell at $2.25. English market is steady. 
Compound lard, 61 to 7c.; Canada lard, 6$ to 7ic.; 
kettle rendered, 8$ to 9|c.; hams, 12 to 13c.: bacon, 
12 to 13c.; fresh killed#abattoir, $7.50; heavy fat 
hogs, $4.50; new lots, $5 ; select, $5.25 off cars.

CHEESE AND BUTTER EXPORTS.
Butter, week ending, November 5th.

Liverpool.............................  5,251
Manchester....................... 3,415
Glasgow...............................................................................  2,384
S. AJrica............................................................................. 100

Total, 1904...........................................................  11,150
Total, 1903............................................................ 7,144
To Nov. 6 since May 1st...................... 458,957
Same period of 1903............................  314,036

Cheese, week ending Nov. 6, 1904. Boxes.
To Liverpool........... .......................................................... 12,042
“ Manchester.................................................................. 5,374
“ Glasgow.......................................................................  2,111
“ London......................... ,............................................  16,415
" Hull.............................................................................. 7,754
“ Aberdeen.....................................................................  3,466
“ S. Africa...................................................................... 100

47,262
For same period 1903 ..........................................  42,141

Total Cheese Shipments since May 1st to Nov. 6th 1,836.671 
Same period in 1903......................................................  2,174,834

being a complete price-list of every com­
modity of interest to the retail grocer, 
it is brim full of valuable classified in­
formation as to how and when to buy, 
and a veritable encyclopaedia of weights 
and measures, sizes, packages of all 
staple lines, fruits, etc., and will un­
doubtedly prove of great practical as­
sistance to the retailer in buying, be­
sides possessing considerable educational 
value. The Eby-Blain Co. is distribut­
ing these catalogues throughout the Can­
adian trade and will be pleased to for­
ward one to any who may be overlooked.
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HINTS TO BUYERS.
J. W. Bickle & Greening, Hamilton 

report extensive selling of King Oscai 
sardines, especially in Ontario and the 
Northwest.

White & Co., Toronto, have received 
a couple of cars “Seal Brand” Florida 
oranges for their Thanksgiving trade.

The Walter M. Lowney Co., Boston • 

and Montreal, have lately put up a new 
line of goods in Diamond Sweet Choco 
late 6-lb. packages which is proving 
popular with the trade.

J. R. Greig Montreal, Canadian agem 
for Kkovah goods, is receiving his sec 
ond shipment of Kkovah plum puddings 
and mince meat. The sale of these tv. 
holiday lines is reported as far exceed 
ing his brightest expectations.. They 
lines are attractively packed in stow 
basins and jars of various sizes and sell 
at sight. They are of the highe.-i 
quality.

White & Co., Toronto, received their 
first car “King Edward” new Messina 
lemons this week.

Warren Bros. & Co. are offering sped 
al values in Eleme figs, 2J inch in 10 II). 
and 56 lb. boxes.

Howe, McIntyre & Co., are the Mont 
real agents for the “King Oscar” sar­
dines and other high class goods pack­
ed by Chr. Bjelland & Co.

Leonard Brothers, Montreal, have an 
excellent variety of oysters still to offer 
at reasonable prices. They are also in 
receipt of large quantities of Labrador 
herring in barrels and half barrels ami 
the arrivals are by express daily.

Laporte, Martin & Cie., Montreal, arc 
offering for immediate shipment extra 
choice Labrador and Nova Scotia her 
rings in bbls. and half bbls.

HAMILTON FIRM EXPANDING.
To keep pace with their growing bus! 

ness Lumsden Bros., Hamilton, are add 
ing a 5th storey to their Jersey Cream 
Yeast factory. The demand for Jersey 
Cream Yeast is such that the firm is at 
present 700 boxes oversold.

H. P. Eckardt & Co., Toronto, art- 
doing a good business in Eureka brand 
maple syrup.

PERSONAL MENTION.
Mr. Walter S. Mitchell, Canadian man- > 

ager of Bovril, Montreal, is wearing a 
pleasant smile these days. The reason 
and a very substantial one, is the advent 
of a son and heir. Congratulations.

Mr. James R. Greig, Montreal, is on 
a business trip to Quebec in the interest 
of Kkovah products. Kkovah Plum Pud­
ding in crocks is a taking line with the 
trade.
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A Good Repeater
A prominent grocer, when recently asked what kind 

of goods he liked to sell best, replied:—

“ Give me a good repeater like Royal Baking Powder ; an estab­

lished article of undisputed merit which housekeepers repeatedly buy 

and are always satisfied with.”

baking powders and new foods, like 

new fads, come and go but Royal goes 

on forever. Grocers are always sure of a 

steady sale of Royal Baking Powder, which 

never fails to please their customers, and in 

the end yields to them a larger profit than 

cheaper and inferior brands.

ROYAL BAKING POWDER CO., NEW YORK.
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TRADE CONDITIONS IN BRITISH 
COLUMBIA.

Special correspondence of The Canadian Grocer.

Vancouver, B.C., Nov. 3, 1304.

THERE is little change in groceries 
to note this week. Prices are 
firm in those articles in which 

fluctuations occur. Coffees have ad­
vanced and there is no prospect of lower 
prices. Tapioca has gone up, and the 
business is good at the increased figures. 
Canned vegetables are firm, and merch­
ants do not look for any lower prices. 
Provisions are featureless. Eggs, 
though, are very firm, as the supply is 
short, and it is not unlikely that there 
will be a slight advance with the ap­
proach of holiday time.

In fruit, peaches are over and black­
berries aie just done. There are some 
second crops but the quality is poor, 
nor were they as plentiful as the second 
crop strawberries. There were some 
boxes of the latter to be seen a week 
or so ago, and the second crop must 
have been on the market for a month or 
more. This year was certainly excep­
tional in this respect, for growers up 
the Fraser sent many crates to the 
Territories, and received therefor large 
prices. Persimmons will be obtainable 
in a day or two, and w'ill go at Î1.50 
per case. Egg plants are to be seen at 
many of the stores, and as a novelty 
sell well. Cranberries arc 4c per lb. 
Onions have dropped a little. Radishes 
and lettuce are now to be had in good 
quality and quantity. There is nothing 
to note in regard to other vegetables.

• • •

Mr. Maxwell Smith, Dominion inspec­
tor for the Fruit Marks Act, has secur­
ed his first conviction in Vancouver of a 
violation of that enactment. It pro­
vides that fruit marked a certain quali­
ty should be that quality. Rev. George 
Ditcham, agent of the New England 
Fruit Co., w'as charged with selling 
pears to a local commission dealer 
marked XXX, indicating No. 1 quality. 
Examination revealed that the fruit 
was slack in the boxes, badly ■ tuised, 
and quite a number of small ei.d de­
formed specimens were included. Part 
of the fruit was also scabby. One of 
the best boxes had fully 25 per cent, be­
low grade. The case was well defended, 
but a conviction was entered v the 
magistrate. Mr. Smith has very assidu­
ously watched this branch of his duty, 
and this is the third time he has 
brought punishment on unfair packers. 
The enforcement of the Act means good 
fruit to the purchaser, and if its pro­
visions are observed there will be no 
such complaints as bad fruit, or little 
specimens at the bottom.

A car of Ontario apples, consisting of 
102 barrels, have been condemned by

Thomas Cunningham, fruit inspector 
under the Provincial Government. They 
were consigned to a local warehouse, 
but an order was given either for their 
cremation or re-shipment out of the 
province. The inspector was astonished 
at, the very bad condition of the apples. 
When the car was opened it was found 
to be infected with the larvae of the 
codlin moth. Some were crawling over 
the heads of the barrels and others had 
taken up their Winter quarters between 
the barrel hoops. The inspector ex­
pressed his amazement at the stupidity 
of Ontario shippers in sending infected 
fruit to British Columbia, when it is 
known that none will be allowed to en­
ter. Mr. Cunningham also wired in­
terior inspection stations to be on the 
lookout for infected Ontario apples.

There will be a big fruit crop in the 
Okanagan district next year, and al­
ready the C. P. R. and the provincial 
freight rates commissioner, R. M. Palm­
er, are preparing for it. Mr. W. M. 
Kirkpatrick, assistant general freight 
agent of the railway company at this 
city, has, with Mr. Palmer, just return­
ed from the interior, where they went 
to observe conditions. Points which had 
no service last year will be accommodat­
ed next year, and better rates will be 
established. The fruit trade in the 
Okanagan is expected to be so large, 
judging by the increased acreage, that 
two fruit trains daily will have to be 
run. Even at this time of the year po­
tatoes and other vegetables and apples 
are being shipped in such quantities that 
the accommodation is hardly sufficient. 
Tomatoes are a great feature of the in­
terior grower. This year there were 
many hundred tons shipped out, but the 
demand was not filled. The grade 
grown is of the best, and in 1905 there 
will be many more acres devoted exclu­
sively to the growing of this article.

The Delta Milling Co. is still ictively 
engaged in coming to the front. Those 
interested arc endeavoring to erect a 
building either in Vancouver or New 
Westminster soon. It is a combination 
of farmers who think they are not get­
ting fair play from the produce buyers.

Mr. W. J. Brandrith, secretary of the 
B. C. Fruit Growers’ Association, is 
arranging for the shipment of a repre­
sentative assortment of B. C. apples to 
Toronto, where they will be on exhibi­
tion at the annual meeting of the On­
tario Fruit Growers’ Association from 
the 8th to the 12th instant. The sam­
ples will be selected from Vancouver 
Island, the lower mainland and the in­
terior, and should do much to acquaint 
the east with the possibilities of Bri­
tish Columbia as a fruit growingteouh- 
try.
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Apples are also to be sent to England 
for competition purposes. Some of 
those grown on the Coldstream ranch 
at Vernon have been sent to the agent 
general, and will be entered in the show 
of the British Horticultural Society, 
which takes place about the end of De­
cember.

Butter made at the Edenbank cream­
ery is recognized as the best in this 
part of Canada, and the demand is al­
ways greater than the supply, r.otwith- ' 
standing that the price is generally 5c. 
better. Mr. A. C. Wells, president of 
the creamery company, was in the city 
this week from Sardis, in the Cnilli- 
wack district, and stated that the 
creamery was to be enlarged to meet 
the ever increasing demand.

The Dominion Fisheries Department 
has agreed to send out a quarter of a 
million salmon eggs from the east for 
distribution in the Cowichan and Na­
naimo rivers, at the request of the Fish 
and Game Club of Vancouver Island.

Those engaged in the construction of 
the fishway in the Quesnel Lake dam 
have returned and report that very few 
salmon were seen in the Quesnel River, 
and none were females.

Mr. G. I. Wilson, Mr. R. Welch and 
Messrs. Evans, Coleman & Evans, all of 
this city, and formerly associated with 
the B. C. Packers’ Association, are ac­
quiring a number of canneries by lease, 
to date from May 1 next. Next year is 
that of the big run, and they are pre­
paring for it. The first secured has been 
that of the Washington Packing Co., at 
Bellingham.

NEW BRUNSWICK MARKETS.
Office of The Canadian Grocer, 

St. John, N.B., Nov. 7, 1904.

WITH the elections well over it is 
expected more interest will be 
taken in business. October 

was a quiet month. The fact that lum­
ber interests arc so depressed is a large 
factor in the general condition. At this 
season large quantities of provisions 
usually go into the woods but this Fall 
business in this particular has been light. 
On Prince Edward Island the agricul­
tural situation this Fall is not good. 
This does not help the general situation. 

. It must not be thought, however, that 
there is any serious depression. Many 
report a heavy Fall business and a gen­
erally strong market leads to a feeling 
of confidence. The advance in sugar 
has been the chief feature of interest in 
business during the week. Spices at­
tract considerable attention at this sea­
son. Cloves are still high. Pepper is 
firm and tends upward. Ginger and
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Thanksgiving Day
When the son and daughter return to the old home 
how delightful is the cup of tea the mother serves !
“ Good tea, Mother,” says the son ; “ What delicious 
tea,” the daughter ; and the mother says, “ Yes, it is

Blue Ribbon
Çevlon Te <X

Don’t you see why the mother won’t buy any other?

The Red Label at 40c. worth 50c. makes good customers.

In building up your Coffee trade it will be well 

to consider only the best; quality is the primary 

basis towards your customers’ confidence. The 

use of CHASE & SANBORN’S brands insures 

the best trade.

. 11

CHASE & SANBORN
The Importers, Montreal
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Lipton's Teas and Coffees still in tHe lead 
in competition with the whole world.

They have again received the highest 
awards obtainable at St. Louis.

GRAND Prize
ALSO--------- w

GOLD MEDAL FOR PACKAGE TEAS.
GOLD MEDAL FOR PACKAGE COFFEES.

Why not sell the best ? same
SEE PRICES ON PAGE 76.

MONTREAL NEW YORK CHICAGO TORONTO

Dates
New

Hollowee 

New Fard

New Sair

For Prompt Shipment.

Warren Bros. & Co.
TORONTO.

APPLE BUTTER
We never say to the house­

wife that our Apple Butter 
is better than home-made. 
She might be sensitive. It is, 
in ninety-nine cases out of a 
hundred, but we prefer she 

^ should find it out for herself.
You might just as well get the profit on 

the Apple Butter your customers use as let 
some huckster have it. Call up our nearest 
Branch or Agency.

H. J. HEINZ CO., Pittsburgh, U.S.A.
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nutmegs are low. Cream of tartar quite 
lirm.

Oil
In Imiiiing oil sales are large. Prices 

ic unchanged. Lubricating# are rattier 
iiii'l. Paint oils have hut a light sale, 
ml there is no change in price. Cod oil 
- limliiig a rather dull market. This 

,s a primary point.
Salt.

qiuite a large cargo of Liverpool coarse 
II arrived lliis week. Stock on hand 

■ not large. There is a fair demand and 
ires are very lirm. In factory Idled 
ere is but very little imported at this 
:» n. The demand for line salt is 

, ilier. Canadian tine lias a fair sale 
In ilin.ugli the season. There is very 

,iile rock'salt used here.
Canned Goods.

Corn and tomatoes come to hand 
,,wly. Stocks will he light. Prices 
liieli are high are very firm. Peas 
rm plentiful. Fruits are firm except 

, lion apples. These are offered low 
nil hut a fair sale. Salmon is in good 
pply. Prices are unchanged. Meats 

Live but a light demand. New oysters 
iv being offered and full prices are 

. -kvd. In domestic fish, prices are un- 
i hanged. Clams gain in demand each 
war. They are fine goods and should 
m II even more freely.

Green Fruits.
Apples are freely offered. Prices are 

low. Auction sales are daily held but 
uly second grade stuff is sold in this 
ay. In oranges, Jamaicas have a good 

I' lnand. Lemons are quiet and quality 
I stock is only, fair. Ontario grapes 

ire low. They have not as large a sale 
as expected. Malaga grapes have a 
iglit demand. Cape Cod cranberries 

are freely offered. Rome natives are 
een. Sweet potatoes have just a fair 

demand.
Dried Fruits.

Business is very active. New goods 
aie arriving freely. Malaga and Val- 
eiivia raisins, peel and figs are all here. 
Prices show little change from last year. 
In seeded California raisins several cars 
have arrived. Loose Muscatels are daily 
expected. Prices of seeded are low.

«•New prunes are not yet here and-prices 
are low, but 00-I00s are now held at a 
premium on the coast of half cent as 
compared with the larger sizes. Evap­
orated apples are easy and demand is 
hut fair. Onions are rather higher. 
There is quite a range in price and qual­
ity. New peanuts are quoted. Prices 
are lower than have ruled. Shelled

There may be BeâflS on the market which can be 
bought for less money, but there are none which can give 
the satisfaction to a customer that

CLARK’S
Pork and Beans m Chili Sauce

always has and always will.

No saving by buying cheap goods will repay you 
for a dissatisfied customer.

HANDLERS OF FINE GROCERIES!

Setna’s
are the liuest goods of this kiu'l manufactured-your particular customers will relish them.

Guava Jelly 
Mango Sauce

ASK FOR QUOTATIONS.

W. P. DOWNEY, 26 St. Peter St., MONTREAL

-Pts. ) These goods stand at the head of 
‘ " > all similar goods and are a revel- 

-L tS. j ation — quality finest.

UHATEFUL.
COMFORTING.EPPS’S

IN X-LB. LABELLED TIN» 14-LB. BOXES.
gpeelal Agent» lot the entire Oemieiee. 0 » COHOS I SOU, Montreal, 

ie Oewa Sentie. E 0 EDAMS *.»'»«

THE MOST 
NUTRITIOUS

Wee t.ee. «UCHARAR 4 000000, W»eelee«

COCOA
SATISFIED CUSTOMERS

Is one of tiie best ads. we want. It is our constant aim to 
place before our customers the very best values obtainable. 
The results have been most satisfactory to us as well as to 
our customers, judging from the number who are taking 
advantage of our offerings.

We expect a large shipment of Fancy Table Raisins and 
New Shelled Almonds to reach us this week per SS. “Jacona.” 
Ask for our prices.

The R. & J. H. Simpson Co.,
WHOLESALE OROCEHS ARO TER IMPORTERS.

Guelph, On-t.
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OUR METALLIC 
CEILINGS <"° WALLS

Are both artistic and serviceable. 
Popularly used by practical people 
everywhere.

Easily applied—most moderate in 
| cost -fire-proof, sanitary and won­

derfully durable—with countless 
designs to select from.
Write us for booklet telling all about them.

METALLIC ROOFING CO., Limited
Wholesale Mfrs. TORONTO, CANADA, j

Butchers, Merchants and Hide
Should write to CARROLL S. PAGE, Hyde nil vers Park, Vt„ U S.A., who wishes to purchase 

^ their Hides, Calfskins, Sheep Pelts, Tallow 
and Bones. He pays spot cash. He pays the freights. He 
pays full market values. He wishes to arrange with some 
one in every village, where he has no agent, to sell Poultry 
Supplies and to pick up for him Hides, Calfskins, Sheep 
Pelts, and Bones. He furnishes money with which to buy 
and he keeps liis agents thoroughly posted at all times as to 
market values ; write him for full particulars.

s»sss»ssssssssssss»s»ssssss

$ION$
Mr. Merchant, are you awake to 
the appearance of jour Store ? 
Have you got your Name up pro­
perly ? Do you realize that 
the best Advertising Medium in 
the world la advertising where 
you have the goods to sell ? We 
can supply you with Signs that 
will advertise you, sell goods, and 
brighten up your Store. We make 
everything f from the smallest 
Show Card to the largest Sign.

«

The Martel=Stewart Co.
681485 Craig Street, • Montreal. S

Sssssesssssswssessssssesssss
»»

almonds are lower but the tendency is 
again to higher figures.

Sugar.
Holders of stocks are buoyant and the 

stock held is quite large. Price has ad­
vanced twenty cents during the week 
and market is firm. Quite a quantity 
of English sugar has been bought. The 
tariff situation is unsettled.

Fish.
The high prices still rule. Dry codfish 

are very high. This has tended to 
create a fair demand for pollock. 
Pickled fish are also held at full figures. 
Some Cause and Yarmouth herring are 
offered. In smoked herring there is a 
fair supply and compared with a few 
months ago prices show a decline.

Flour and Feed.
In flour, full prices are held. There 

is a good business. Feed shows but a 
fair sale. Oats are quite firm. Oat­
meal remains unchanged. The large 
sale of breakfast foods affects the de­
mand . Cornmeal is quite high, some 
think too high. Beans are unchanged 
and there seems a tendency to shade 
prices. Barley is in limited demand. Peas 
are scarce.

Provisions.
There continues to be a very light sale 

for barreled pork. Local packers are 
offering quite freely and prices are low. 
Tn beef prices are rather firm with, 
however, but little business. Smoked 
meats hold quite firm. Pure lard is 
rather higher. Refined is slightly lower 
and is now well below pure lard. In 
fresh meats there is but a fair business. 
Beef keeps low but retailers make little 
or no change in prices. Lamb is still 
freely offered. Mutton is dull. Veal 
shows fair value. Pork low.

Mess pork, per bbl...................... ................ $16 00 $18 00
................ 17 00 20 00
................ 13 00 14 00
................ 10 50 12 00

Domestic beef, per lb................... ................ 0 05
................ 0 08

0 07
0 09

................ 0 04 0 05
Veal “ ................ ................ 0 06 0 07

................ 0 06 0 07pork1' " ................ 0 051 0 07
................ 0 12 Ô 13è 

0 13Rolls “ ................ ................ 010
................ 0 084 0 083 

0 09................ 0 osf
Refined lard, tubs....................... ................ 0 08 0 08* 

0 086

Butter—There is but a light stock. 
Prices are firmer. Good butter is in 
demand.
Creamery butter......................................................  o 20 0 22
Best dairy butter —............................................. 0 17 0 19
Good dairy tubs........................................................ 0 15 0 16
Fair "   0 12 0 14

Eggs—The price continues to advance 
slowly. Fresh eggs are high.
Eggs, hennery................................................................. 0 22 0 24

“ case stock............................................................. 0 20 0 21

Cheese—There is a fair supply. Prices 
are firmly held. Twins have local de­
mand.
Cheese, per lb...........................................................0 10 0 11

CONDENSED OR “WANI” 
ADVERTISEHENTS

Advertisements under this heading, ac. a word 
first insertion; ic. a word each subsequent insertion 

Contractions count as one word, but five figures 
(as (1,000) are allowed as one word.

Cash remittance to cover cost must accompany 
all advertisements. In no case can this rule hr 
overlooked. Advertisements received without re­
mittance cannot be acknowledged.

Where replies come to our care to be forwarded, 
five cents must be added to cost to cover postages 
etc.

YEARLY CONTRACT RATES.
100 words each insertion, 1 year.......................... <30 00
" “ “ 6 months.................. 17 00
“ “ “ 3 months................. 10 00

50 “1 year ...................... 17 00
" “ “ 6 months................. 10 00
25 " M 1 year........................ 10 00

GROCERY BUSINESS WANTED.

VIZ AN TED—Grocery business in Toronto; stock 
W and fixtures; worth about $690. Address 

Box 194, Canadian Grocer, Toronto. (45)

TENDERS FOR GROCERY STOCK.

TENDERS will be received by the undersigned, 
up to the 3rd day ol December next, for the 

sale of a stock of eroceries, provisions, stationery, 
etc., lately managed by the late Archibald Butter, 
of Priceville. The stock lists, which can be seen 
with the undersigned, amount to {827.43. The 
highest or any other tender not necessarily accept 
ed. Terms of sale, {too on acceptance of the 
tender and balance within 10 days when stock will 
be handed over. Send sealed tenders to Sarah R. 
Butter, Priceville. (49)

FOR SALE.

FOR SALE—First-class family grocery ; estab­
lished 14 years ; prosperous city ; stock and 

fixtures under {2,000 ; yearly turnover {15,000 ; 
easily increased ; must be sold ; owner's health 
failed. Apply Box 196. CANADIAN GROCER, 
Toronto. (47)

AGENCIES WANTED.

COMMISSION AGENT with Ai connection 
in Montreal and district, is open for a lew 

extra lines in grocers' sundries ; able to give satis­
faction to principals. Add'ess L.L.S. Box 19;, 
Canadian Grocer, Montreal. (51)

FOR SALE—Old established combined grocery, 
meat and liquor business ; Hamilton ; large 

and paying trade, and first-class location ; stock 
list and inventory .nay be seen on application . 
splendid opportunity for a good man ; satisfactr r/ 
reason for retiring ; the premises also for sale. Ad­
dress P. O. Box 304, Hamilton.

BUSINESS CHANCES.

WANTED, a purchaser for small manufacturing
business, capital required about (5.000 00 >

Present owner would take an interest in the busi­
ness with a reliable man. The pre=ent owner's 
reason for selling is other business takes up all ol 
his time. Address box 191 Canadian Grocer, Tor­
onto. (46)

IRISH.

BUYERS are not yet over-stocked with Canadian 
lines Shippers wanting quick markets should 

communicate with J. SHERIDAN. Commission
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Window and Interior Displays Timely Hints 
and Suggestions

dht%awnii»>

Mechanical and Electrical Effects.
Y the use of a small motor 

there are innumerable dis­
plays of a spectacular na­
ture that will work wonders 
in advertising a business, 

and will prove of unending interest to 
the passersby. The crowd never tires 
of a mechanical display, and there is 
such a wide range of ideas available 
that novelty can always be a part of 
the window. The effect need not be of 
an elaborate nature, nor should the 
motor be in constant use; its efficiency 
as a feature of the display will be much 
increased if it is varied with ordinary 
arrangements. The average window 
dresser considers such a mechanism as 
entirely beyond his means, but the cost 
is not as prohibitive as might be sup­
posed. A quarter horse power is ample 
for an ordinary moving display, and 
even less may be found sufficient; a half 
horse power will run any effect desired. 
The cost depends upon the current used, 
alternating or direct, the latter being 
about three-quarters the price of the 
former. The alternating current is now, 
however, most used. For this a good 
| horse power motor should cost about 
*81), 1-3 horse power $90, and J horse 
power $105; but motors of less trust­
worthy construction can be obtained for 
considerably less money. The same 
power with direct (current would cost 
about $00, $70 and $80, respectively. In 
addition to the motor there are neces­
sary only the belting and a few pulleys.

If the expense of a motor is too great, 
or there is no electrical connection, the 
window dresser can set up a w'ater 
motor that will cost him only a few 
cents and will give good satisfaction 
where not too great power is desired, 
in some place out of sight and near at 
hand (the cellar is preferable as it is 
nearest the window) place two barrels, 
one filled with water on a table or ele­
vation above the other. The water 
runs through a small hole onto a 
water wheel fixed on an axle in the 
lower barrel. By connecting by means 
of a belt a small wheel on the end of 
the axle with the object to be moved in 
the window, the apparatus is complete. 
A simple revolving platform can be 
made of a tireless bicycle wheel fasten­
ed in the window floor by its axle. A 
belt wound around the rim and connect­
ed with the water wheel will easily 
turn quite a heavy load. This motor

can be made more powerful by placing 
one of the barrels upstairs and con­
necting it with the water wheel down­
stairs by means of a tube or" pipe, the 
extra fall of the water accounting for 
this. A water wheel under a tap will 
generate good power and remain in ac­
tion for any time. The barrel will sup­
ply the power for some hours without 
refilling.

Many windows can he greatly im­
proved by fixing colored or frosted in­
candescent bulbs through the display. 
The effect is exceedingly good, and the 
cost small, after the initial expense. In 
wiring for such a window care must be 
taken that the insulation is perfect, 
otherwise fire is apt to break out, and

the insurance would be hard to collect. 
All lights before the eyes should be 
colored or frosted to prevent a blinding 
glare.

Even the moving figures which are set 
going by winding are serviceable for a 
change, and are so inexpensive that a 
half dozen can be purchased for very 
little money. Such schemes have not 
the favor they once had, but their adop­
tion is not at all objectionable at times.

This Week’s Illustration.
This window was dressed by J. C. 

Whitesides for Fred. Carne, .Ir., Vic­
toria, B. C. The roof is a lattice work 
ol puffed cheese cloth, and suspended 
from it is a natural grape vine with the

home grapes hanging down in bunches.
The background is composed of closely 

gathered olive green satine, which is 
fastened to the edge of roof, and hangs 
down the full length of the six feet of 
the back. Each side is white cheese 
cloth draped with grape vine attached 
and a small bunch of wheat on one side 
and oats on the other, tied with white 
and pale purple ribbon respectively. 
Suspended from the very top to centre 
and back of the background arc stream­
ers of white and pale purple ribbon.

In the centre of window against the 
background are two pillars 8 inches in 
diameter and 3 feet high, on which is 
resting the sign in a gilt frame, white 
mat and black paper with white let­

Whiiesides for Fred Caroe, Jr., Victoria, B.C.

ters, “Our Thanksgiving, 1903.” Be­
tween the pillars to the front is a box 
covered and surrounded with white cot­
ton batting forming a mound recovered 
with puffed white cheese cloth and sur­
mounted with another covering of green 
satine, similar to the back. Standing on 
the top is a large doll size of a big 
baby draped in white, with the ribbons 
of a sign in hands with the words : 
“Everything for Thanksgiving Dinner.”

The goods displayed were placed on 
different colored plates, starting with 
canned soups and on down to fruit, 
wines, whiskies and everything dainty 
that could be wished for, with price 
tickets on nearly all. On the floor on 
background were vegetables that were 
on exhibition at the fall fair.

Thanksgiving Window—Dressed by J. C.
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dvi e -thgto
Dominion thatofth

making th

CANADA:
No better 

Country

MOTT'S :
No better 

Chocolate

A VERY LARGE 
MAJORITY

of Canadian consumers prefer 
Canadian made goods if satisfied 
that the quality equals imported 
lines. Try MOTT’S Chocolates. 
They equal the best.

John P. Mott C0L Co.
HALIFAX, N.S.

SELLING AGENTS :
A. TAYLOR. R. S McINDOE, JOS. E. HUXLEY 

Montreal. Toronto Winnipeg.

COWAN’S COCOA ,Ma^L.r^be"
The COWAN CO., limited. TORONTO

Received | ü g* Æk | Pan-American
Highest Award Iwl Exposition
The full flavor, the delicous quality, the absolute pu rity of Lowney’8 Cocoa dis­
tinguish it from all others. It is a natural product; no “treatment” with alkalies 
or other chemicals ; no flour, starch, ground cocoa shells or coloring matter; nothing 
but tlie nutritive and digestible product of the choicest Cocoa Beans. A quick 
seller and a profit maker for dealers.

THE WALTER M. LOWNEY CO., - - Boston, Mass.
Canadian Branch, S30 ST. PAUL Si,, MON I REAL.

Your Customers' Health
is a matter of interest to you. Sick people’s accounts are hard to collect 

If you hear a cough suggest at once that best of Cough Remedies -

MATHIEU’S syrup of TAR and COD LIVER OIL
The most successful remedy for Coughs and Colds.

Matliieu’s Nervine Powders are a safe cure for Headaches, Neuralgia, Fever 
with or without colds.

Limited, Propr’s, SHERBROOKE, . Q.MATHIEU CO
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KEEP IN MIND
when buying condensed goods, milk, coffee, etc., that 
you should be satisfied you are getting the best.

“Reindeer” Brand
condensed preparations are absolutely reliable, every tin guaranteed.

'VX ; " U\\V s. N 5 El O,

OO YOU KNOW

there is a good trade for an unsweetened 
condensed milk. You can get this in

“Jersey” Cream
It contains\no sugar.

W. G. A. LAMBE & GO., AgemU

jersey cream

Avoid Pitfalls
Do not allow yourself to be 

misled into buying jams and mar­
malades of doubtful quality and of 
no reputation.

Southwell’s
Jams and Marmalade

are time-tried—are standard in 
England, and matchless in Canada. 
Order them from your wholesaler.

Canadian Agents

Frank Magor & Co.
403 St. Paul St., Montreal

MOLASSES
2 lb. gggg 5 lb.

3 lb. 10 lb.
Finest quality West India Molasses in cans.

For s«m|iles and prices write to

The Dominion Molasses Co.,
Limitée

HALIFAX NOVA SCOTIA.
Agents

SCO. MUSSON * CO., TORONTO
JOHN W. SICKLE «• GREENING, HAMILTON 
GEO. H. GILLESPIE, LONDON
JOSEPH CABMAN, WINNIPEG

66



THE CANADIAN GROCER November 11, 1901

Order Them
without hesitation no matter 
where you live. Our Soda 
Biscuits do not cost you a 
cent more for freight than do 
those of other makers. It is 
purely a matter of business 
with us.

PERFECTION 
CREAM SODAS
are decidedly too good to be 
confined to a small section of 
(Ontario. They are sold to-day 
all over Canada and the 
demand grows with their 
use—so good are

Perfection Sodas
3-lb. Cards or Tins.

THE

WHOLESALE ONLY.

Mooney
Biscuit & Candy 

Company,
LIMITED,

Stratford, - Canada.

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.

GENUINE

PRATTS ASTRAL 
LAMP OIL

Bold in all countries and recognized as the 
ilghest grade oil manufactured.

THE QUEEN CITY OIL COMPANY, Limited 
TORONTO. ONT.

FROM THE LAND OF THE MIKADO

JUST now, with the eyes of the world 
fixed upon Japan and her valorous 
light for national existence, it is 

interesting to hear from one of her 
prominent business men. Last week one 
of The Grocer’s Montreal representa­
tives had tlie pleasure of a chat with 
Mr. Y. Nakamura, head of one of the 
largest tea growing, manufacturing and 
tea firing companies in Japan. Mr. 
Nakamura was unable to speak Lnglish 
and tlie conversation was carried on 
through tlie courtesy of Mr. Shaw T. 
Nishimura, who represents this com­
pany in Canada. It is high-grade teas 
that Mr. Nakamura grows and manufac­
tures. His headquarters are at liai- 
bara, Shizouka, 150 miles from Yoka- 
liama inland, and he has a branch at the 
latter place, by means of which lie keeps 
in touch witli the tea planters of tlie 
country. In addition to running his 
own extensive business, from which is 
produced about one-fourth of the total 
quantity of tea exported, Mr. Nakamura 
lias found time to be a director in the 
Toyo Co., also represented in Canada by 
Mr. Nishimura; he is also president of 
the Yen Yo Hank, and a director of the 
Agricultural and Industrial Bank at 
Ilaibara.

lie lias just returned from the St. 
I.ouis Exposition, where Japan tea re­
ceived the Grand Prix, and his table 
sauce (something like Worcester of Eng­
land and palled Shoyu) won the gold 
medal, or as the Japs call it, a “Kim- 
pai.” This sauce they claim to have in­
vented long before the best 1 Tiglish 
sauces were on the market. The same 
sauce, which is manufactured ,iy Mr. 
Nakamura, took the grand prize at 
Paris Exhibition.

In his opinion the war had not inter­
fered with things in general in Japan. 
The reason that the tea production has 
fallen off about four million pounds was 
because poor prices have been current 
for export, and the farmers have devot­
ed their land and time to rice browing 
this year. Mr. Nakamura referred to 
the present season in Japan as very 
pleasant. It would be comfortably 
warm and laborers would he busy crop­
ping the rice. The Japanese people are 
most appreciative of the British and 
Colonial sympathy in their war strug­
gles, and Mr. Nakamura remarked that 
it; was a little flattering to call them 
the Britain of the Orient. He nas just 
visited Boston, New York and Chicago, 
and at these points lie notiped a dis­
tinct increase in the consumption of 
high-grade teas. The same change would 
likely reach Canada very shortly. He 
believed that Japan tea would continue 
to he cheap because the machinery and 
modern methods which were being cou- 

06

tinually introduced lessened the'cost of 
production.

Referring to the tea export duty whn 
had been proposed, he thought that win 
the Government assembled at the end , 
November the subject might come up 
but it would entirely depend upon tl . 
circumstances whether such a tax w„ 
imposed. He, with hundreds of otiu 
prominent merchants in Japan, beliex, , 
that the economy of the Mikado and In 
Ministers would preclude any necessity! 
of a tax on tea. Further, he had it- 
assurance that many other anieh 
would be taxed before tea was louche,: 
owing to the fact of the immense expoi. 
trade done in this commodity. Tin- 
total export of tea amounted to ovi ; 
forty millions of pounds, while the horn. 
consumption was something cnonuoii 
According to his observations of trail- 
possibilities (by reasoning from an e\ 
perience based on the life of his fallu, 
and his grandfather, who were both en 
gaged in the tea business) the trade i., 
Japan tea will be greater than it evi-i 
was. Mr. Nakamura will be in Hi, 
country about ten days prior to his trip 
to the coast and then home.

MARKET NEWS FROM TRINIDAD

ACCORDING to latest reports re­
ceived from Gordon, Grant X 
Go., Port-of-Spain, Trinidad, 

dated October ‘20, the market in bread 
stuffs is quiet and steady, with flour of 
all grades in light supply and stocks 
generally exceedingly moderate. There 
is a decidedly belter feeling in hog pro­
ducts, hut the demand is restricted and 
values in consequence unchanged. Last 
receipts of codfish, consisting of 500 
casks, by American and Canadian steam­
ers, have temporarily supplied require­
ments, hut as stocks previously were 
nearly exhausted, the position continues 
healthy. The next Canadian boat 
brings hut a very small quantity su 
prices may lie expected to lie maintain 
ed if not still further advanced. Good 
split herring are wanted and medium 
and large mackerel would also sell to a 
lin'tcd extent. The exceptionally dry.
! i-I weather ruling at the present time 
will, if it continues, undoubtedly retard 
the ripening of the cocoa pods and seri 
ously affect prospects for the coming 
crop. The cultivation of Venezuelan 
cocoa is reported to he suffering also 
from lack of rain. Advices from Vene- 1 
zuela indicate that the production of 
Balata is much curtailed and shipments 
cannot he of any magnitude until prices 
in foreign centres again reach a level to 
encourage attention to the gathering of 
the article.

tfe---la?, -m
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DON’T ASK FOR “DUTCH COCOA99

-ASK FOR-

VAN HOUTEN’S COCOA
There are other Dutch Cocoas. Van Houten’s “beats the Dutch."

Grocers, don’t supply other Cocoas when your customer will appreciate only Van Houten’s.
n . . n . n. f J. L. Watt * Scott, - - TORONTODominion Agents j foATT ScoTT * Goodacrb - MONTREAL

“ Irresistibly 
Delicious!** the Original

One taste 
rill make a 

jPeter eater !
^^^^Wlvvvvvvvvvvvvvvvvvvwvvvvvvvvvvvvvvvvvvirt/vvvwvvvVWff^^^  ̂■

MADE IN VEVEY, SWITZERLAND—FOR EATING IONLY.

A QuicK, Steady and Profitable account for any dealer.
Send for a Sample.

LAMONT, CORLISS & CO., Apts, 27 Common St., Montreal

> >x° Attention !
The BEST

of

X

Swiss Milk Chocolates

KLAUS’S

CHOCOLATES
are now introduced in the Canadian Market.

Z Klaus’s Chocolates were awarded the Gold Medal X 
Vat the Glasgow Exhibition. /

Wholesale Depot for Canada:

Canadian Swiss Trading Co.
17 8T. JOHN ST.,

MONTREAL.

1 am the 
Toffee Kino

o

I APPEAL to the readers of Thb Canadian Grocer, 
who I know are the best buyers of High-Grade Goods in 
the country. I want to say that my Old English Candy,

MACKINTOSH’S TOFFEE
is the nfost delicious and best Candy made, pure as the 
crystal springs.

THIS Old English Csndy has made me famous 
the world over. I am called THE TOFFEE KING OF 
ENGLAND because I am by far the largest manufacturer 
of Toffee over there. Handle this line and you have a trade 
winner. Write for prices, etc., at once.

CHARLES GYDE, »” 8Vt™8*R«T. MONTREAL.

F i

?1

:
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FLORIDA ORANGES
AND

GRAPE FRUIT

McWILLIAM

Mc. f E.
EVERIST

SOMETHING EXTRA FANCY
IN LONG-KEEPING

Almeria Grapes
ALSO FULL STOCK

OK ALL OTHER LINES.

Phone Main 645.
TORONTO, CANADA.

Th» .

DAWSON*"1Co., Limited
FRUIT, PRODUCE AND 
connissioN herchants.

Toronto

WE BUY
BRIGHT DRIED APPLES.
HIGHEST MARKET PRICES.

The W. A. GIBB CO.
6 and 7 Market 6t., HAMILTON

IN STOCK
New Fig* Spanish Onion*

Celebrated Camel Brand.
Jamaica Oranges Malaga Grapes

Bbls. or boxes.
If our travellers do not call on you, write, wire o 

phone your orders which receive prompt attention

Bros. & 
Co.

Wholesale Fruit and Commission Merchants.
HUSBAND
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A MARKET FOR CANADIAN BLACK CURRANT PULP
By H. Watson, London, Eng.

THE consumption of jams, jellies 
and similar preserves in the 
United Kingdom is very large. 

The demand for certain fruits being in 
excess of the quantity grown at home, 
considerable importations are made 
from abroad. When practicable, fresh 
fruits are purchased, but the exigencies 
of transportation and other reasons 
render it necessary that a certain pro­
portion of such fruits reach the British 
market in the form of “pulp." As an 
indirect result of previous reports on 
the general features of this trade, Can­
adian fruitgrowers and tanners have 
been enabled to ship raspberries to the 
United Kingdom upon several occasions. 
In many years, however, when crops in 
Great Britain are large, prices are too 
low .to be profitable to Canadian ship­
pers and the trade in raspberry pulp is 
attended with great uncertainty. Rep­
resentations have, however, been made 
from several quarters that Canadian 
fruitgrowers would more advantageous­
ly direct their attention to the possi­
bility of developing a trade in black cur­
rants. An endeavor has, consequently, 
been made to obtain some definite and 
reliable details upon the subject, more 
particularly because black currants can 
be grown to great advantage in many 
parts of Canada, the present acreage 
being limited simply because the do­
mestic demand for black currants is 
comparatively small.

DEMAND FOR BLACK CURRANTS

Black currants, it may be mentioned, 
are not only used largely by jam manu­
facturers, but there is also a consider­
able consumption for the production of 
cordials, essences and similar purposes. 
One large firm hazards the opinion that 
the amount of black currant pulp used 
by jam makers alone would approach 
from 1,600 to 1,700 tons. A consider­
able proportion of this is imported from 
abroad, either fresh or pulped, but as 
the customs does not separate black 
currant from other varieties of fruit- 
pulps in the trade returns, no figures 
are available from that source. Speak­
ing generally, there would appear to he 
a considerable quantity of black currant 
pulp imported annually, and several 
firms state definitely that there is usu­
ally a good demand for good whole fruit 
—black jcurrant pulp packed in the ap­
proved style. The demand, it should be 
emphasized, is for “whole fruit," anil 
any arriving in a mashed up condition 
would realize very inferior prices. The 
packages commonly used for continental 
pulp is the 5 kilos tin. packed 10 to Un­
case, and many firms recommend this as 
the most suitable. One large firm, how­
ever, speaks very highly of the square 
15-lb. can used by the Australian ship­
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pers of fruit pulp as being excellent 
“travellers." These are packed four t,, 
the case, separated by cross partitions 
so that each can lies in a nest so tight­
ly that shaking about and bruising is 
almost impossible. The cost of pack­
ages being often a considerable item, 
any means of decreasing this expense de­
serves the fullest consideration. An in * 

quiry made as to the possibility of 
shipping the pulp in casks has, however, 
elicited the unanimous opinion that 
casks and barrels arc unsuitable, as the 
fruit would he almost certain to sus­
tain damage in transit, and the sugges­
tion is, therefore, condemned.

PRICE.

Having ascertained that there exists 
a pretty regular demand for black cur­
rant pulp, the next important feature is 
the question of price. In exceptional 
years like 1908. when the fruit crops 
failed almost everywhere, phenomenal 
figures were paid. The information 
essential for the Canadian shippers, 
however, is whether the average price 
•ealized for black currant pulp in this 
market would be generally of a profit­
able nature. One dealer says that be­
fore disease attacked the English crops 
fresh currants could he bought at as 
low as £12 ($58.-10) to £16 ($77.87) 
per ton. Another jam maker considers 
21s ($5.82) to 26s ($6.82) per cwt. (112 
lbs.,) a fair average value both for 
fresh fruit and pulp. Against this, 
prices were as high as from 50s ($12.15) 
to 55s, ($18.86) and even up to 60s
($11.58) for best quality fruit.

One large dealer in pulp considers that 
in recent years the average value has 
varied between 40s ($0.72) and 50s
($12.15), and regards this as a good 
basis. Another important firm which 
handles a greal quantity of fruits and 
pulps anil is very conservative in its 
ideas stales that until the disease is 
stamped out Canadians would be safe in 
planting for this market and can rely 
upon realizing between 28s ($6.80) to 
82s ($8.02) per cwt. (112 lbs.), c.i.f.. 
for good whole fruit pulp.

As a result of thorough investigation 
the general opinion in Great Britain at 
the present time seems to be that the 
prospects for Canada building up a 
profitable export trade in black currant 
pulp with Great Britain arc favorable, 
provided only Canada can supply black 
currants of the quality and in the form 
required by the British market. Prices 
named above are in shillings per 112 
lbs. cost, freight and insurance, to 
London or other ports.

As a rule importations of fruit pulp 
are actually made by merchants and 
brokers from whom the jam makers ob­
tain supplies as required. Among the
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numerous English firms interested in 
lilaok currant and other kind^ of fruit 
pulps may be mentioned :

If. & T. Walker, 41 Eastcheap, Lon­
don, E. C.

John Idiens & Sons, Evesham and 84 
Leadenhall street, London, E. C.

Duhamel & Co., Plough Yard, E. C.
W. E. Aylevin & Co., 46 Feuchurch 

, street, London, E. C.
Anderson & Coltman, 5 Philpot Lane, 

London, E. C.
Any of the above invite porrespond- 

ence from Canadian producers or ship­
pers.

Violates Fruits Marks Act.
An action was brought against a 

prominent fruit grower of Lytton, U.C., 
last week, by the Dominion fruit in­
spector, for violating the Fruit Marks 
\vt. The case in point was that on 

Sept. Ill the grower sold 111 boxes of 
Bartlett pears marked XXX, which 
mark represented the highest standard 
ui excellence of fruit. At the same time 
I he boxes were not marked witli the 
name of the variety as required; the. 
fruit was not uniform in size, was 
bruised, and showed a fungus growth 
called scab.

An organized effort is now being made 
lo enforce the law with reference to the" 
correct designation of all fruit grown in 
British Columbia, and in regard to the 
proper packing of the same. This is of 
prime importance if British Columbia 
nuit is to bold its high standard in the 
market, since a single shipment of im­
perfect fruit designated as high-class, or 
of fruit so packed that it will not stand 
shipment, will often close the market of 
an entire district to growers in the lo­
cality when,ce it is shipped.

Use Gallon Apples.
hew people know how to use gallon 

apples; if they did, they would not waste 
so much time and money on green fruit, 
as gallon apples are already prepared for 
use, and only require opening the can, 
pouring the fruit into a serving dish after 
removing the water, and covering it with 
a hot syrup made from granulated sugar 
to suit the taste. They are ready to be 
served as soon as the syrup has had time 
to permeate the fruit. For pies, the 
quarters are sliced and treated the same as 

M >n making green apple pie.

Fruit Notes.
The first shipment of now I folia wee and 

.Sair dales arrived in Toronto Wednes­
day last.

1 lie fruit and confectionery business of 
■L E. Orange, Crystal City, Man , has 
been purchased by W. Richard and II. 
Colter.

QUEEN FRUITS The Canadian Grocer.

FOR THANKSGIVING
FLORIDA ORANGES and GRAPE FRUIT

IVIa lagi
»CK. KIPE, HEÂVV, a«D JUItf.

p«8or Alméria Or
out STOCK IS WELL SELECTED.

Cape Cod and Late Howe Cranberries

LONG ISLAND NATIVE OYSTERS.

WHITE 4 CO., TORONTO.
RUSH ORDERS Promptly Attended To.

and Produce,
64 Front St. East.

W. B Stringer 
J. J. McCabe and |

2 brands of LEMONS and 1 brand of ORANGES that will 
alwaye please your customers. Ask your dealer for them.

•Phone Office 
Main 530.

LEMONS—“ ST. NICHOLAS,” Ex. Fancy ; “KICKING,” Ex. Choice. 
ORANGES—Sweet Sonora “STAR" Brand Mexicans.

61 roVoVvo^ W. B. STRINGER & CO. agents
Fruit B obéra

Diamond Brand 
M A F» l_ E SYRU

High Grade

All Wholt
Moderate Price

ile Groce

WESTERN ONTARIO HEADQUARTERS
FOR EVERYTHING IN FRUITS

JUST NOW Peaches, Pears and Grapes are a prominent leature 
ol our trade. We can please you as to quality, quantity and price.
CRANBERRIES Strictly Fancy, Early Blacks. Prices close.

Phone. Wire or 
Mail Orders. HUGH WALKER S SON GUELPH, ONT.

This design » guar 
antee of quality.

WRAPPING PAPERS'1
.............all grades, and best of each ——

GREY. RED-BROWN, MANILLA. FIBRE. TEA. ETC.

Canada Paper Co.
Toronto limited Montreal

SAMPLES AND PRICES 
FOB THE ASKING.

DRIED APPLES
BRIGHT, DRY STOCK 

WANTED.

O. E. ROBINSON & CO.
INQERSOLL

Established - . 1888

McDOUGAL » LEMON
OWEN SOUND

Wholseele deelere In Foreign Fruits. 
*«*•. Cbssas, Poultry, Raw 

Hides, Sheep Sklne, end Wool.
We went to eell you eome fruit, end 

we will buy your butter end egge.
WRITE FOR OUR PRICES
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Dried Fruit
cleaned end renovated by the 
latest improved machinery 
end appliances.

Guaranteed to Give Satisfaction.

J. T. ADAMSON A CO.
27 St. Sacrament Street, 

MONTREAL.
Tel. Mein 77».
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FLOUR m CEREAL FOODS
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The Grain Situation.
-- ■ ^ I IK very heavy eastward move- 

■ ment of grain from Manitoba
* and the Northwest Terri-
U tories continues. During tlie

month of October 9,071 cars 
, wheat went to the lake front, or 
i .uglily speaking, 9,074,000 bushels, 
i nis is 785 cars more than for October,

I :iu3. Considering that farmers did not 
n, liver grain at the elevators as eaily 

. they did last year by two weeks, ow­
ing to the lateness of the season, the 
iwrward movement so far has been ex- 
i. jitional, the railway companies in the 
"vest apparently straining every ne.ve 
iu keep grain on the way and proven • 
hluvkade. The general impression seems 
i, be that the railway lines have never 
I,, lore given such an efficient service a 
this season. At the same time the fact 
remains that there are abnormally large 
slocks of wheat in store at Fort Wil­
li,mi and Port Arthur, simply because 
i lie facilities for transportation by 
water are inadequate. This drawback 
ih having more or less of a tendency to 
demoralize trade.

I'lie scarcity of cars is altogether a 
more serious matter in Ontario, where 
much difficulty is being experienced in 
moving grain from such shipping ports 

Point Edward and Goderich. As an 
, .stance may be cited the fact that 
lain ordered for shipment a month ago 

mini the former port has not yet reach­
ed Toronto. As a result several On- 

iiio flour mills have been obliged to 
lose down temporarily.
The grain market continues firm hut 

icady, with prices of Manitoba Nor- 
iicrn No. 1 a shade easier than a week 
,go, and prospects pointing to a con- 
iinualion of the present firm situation, 
nid perhaps a further hardening in the 

market. Some Hour exporting is le- 
ported for the week, notwithstanding 
i lie fact that export prices arc not much 
above the elevel ruling at home, the 
reason being that Canada has at pres­

ent more than sufficient flour to answer 
domestic requirements. Speaking 
generally of the western grain crop, be­
sides a splendid asset of 60,000,000 
bushels of wheat there remains to be 
considered 50,000,000 bushels of oats, 
10,000,000 bushels of barley, and splen­
did crops of potatoes, flax, rye, and 
vegetables. Manitoba and the Terri­
tories will easily sell $10,000,000 worth

of live stock, and will have an agricul­
tural round-up aggregating nearly $90,- 
000,000 for about 60,000 actual faillie;s.

So much better did Western Canada 
fare this year than the northwestern 
Spring wheat states that the farmers of 
Northern Minnesota desire to have the 
duty on seed wheat from Canada -re­
mitted, else they will have trouble next 
year in getting good seed for their fields.

The quality of the Ontario grain col­
lected so far is, generally speaking, be­
low that of last year. Wheat is small 
in the kernel and weather beaten. Har­
ley is a shade lower in color and oats 
not as^bright as usual. Peas and buck­
wheat,von the other hand, are improved 
in quality, the former being freer from 
weevil.

THE VISIBLE SUPPLY,
Nov. 7. Nov. 7. Nov. 8.

1904 1903 1902
Wheat.................. 28 302,^00 25,155,000 36,098,000
Corn........................ 2.388.000 7.776.000 2.790.000
Oats...................... 24.563,000 9,245.000 7,632.000
Rye.......................... 1.557.000 1.077.000 1.272.00)
Barley.................... 6.149.000 4,939,000 3.520,000

During the past week wheat increased 
1,867,000 bushels; corn decreased 661,- 
000, and oats increased 561,000. Last 
year wheat1 increased 2,080,000.

WORLD'S SIUHMKXTS UK WI1KAT.
Nov. 7. Nov. 9. Nov. 10.

1904, 1903 1902
America................. 1.482.000 4,340.0<)0 5.715.CK0
Argentina.............. 872,000 40,000 ..........
Australia ............. 432,000 .......... ..........
Danube.................. 160,000 976,000 952,000
India........................ 2.488.600 1.440,000 701,600
Russia......................  5.168.000 2,728.000 3.088.000

Total................ 10.602,000 9.524.OC0 10.459,000

According to Beerhohm’s latest Lon­
don list, the final estimate of the wheat 
crop of the United Kingdom is lj mil­
lion quarters less than last year. The 
quality and natural weight, however, 
average far higher and it is probable 
that of this year’s crop at least 1 
million quarters will find their way to 
the mills as against 4£ million a year 
ago. Liberal supplies and large ship­
ments to Europe have combined to bring 
about general indisposition to buy 
wheat, in spile of the extraordinary po­
sition in America, where the markets 
appear to he following an entirely inde­
pendent course. At present the trade 
would seem to be somewhat perplexed 
by the great possibilities in the Ameri­
can position, and the probability in Ar­
gentina, where crop conditions, accord­
ing to latest, cable advices, were favor­
able. It will, however, be several weeks 
before a definite idea of the Argentine 
crop can be formed. For the immediate

period supplies are so ample that buyer* 
are difficult to move from their present 
waiting position.

In France the quantitative shortage i t 
wheat is largely compensated by t b - 
excellent quality of this'year's giain, 
which is yielding excellent Hour results, 
thus lessening the apprehension Dial 
considerable imports would be necessary 
to supplement the liohie crop. In Rus­
sia, weather conditions have not been 
favorable to Winter wheat and rye, of 
which large areas have been sown.

Russian Wheat in Great Britain.
11E possibility of a passage ai arms 

within the last fortnight has 
between Russia and Great Britain 

ply cl’ all other sizes is good, there is 
brought more or less prominently before 
the Canadian trade the prospects of 
supplying the “Tight Little island’’ 
with sufficient food to keep her gu:ug if 
supplies from the Russian Empire were 
to he cut off.

The general opinion seems to be that 
Great Britain would (eel the lack of 
sufficient wheat in the event of hostili­
ties, or in any event if the requisite 
amount was forthcoming, the shortage, 
with Russia a non-shipper, would he 
such as to advance prices noticeably.

Within tlie past year or so Russia has 
been perhaps the largest shipper of 
wheat into Great Britain, particularly 
since the United Stales’ home demands 
have been such that, notwithstanding an 
annual crop of 50U,UUU,Ut)U bushels or so, 
she is unable to part with any consider­
able quantity, as compared witli her 
shipments to the United Kingdom iu 
former years.

To-day the Republic is shipping some­
thing like one-fifth of what she did a few 
years ago, the consequence being that 
Russia and the Argentine have been call­
ed upon to make up the deficiency. Last 
year Russia shipped about twenty per 
cent, or one-fifth of the total wheat im­
ported into Great Britain, and this year 
the percentage has been much larger, 
running all the way from a fourth to a 
third. It is not at all certain what the 
Argentine crop will be. Some reports 
have hinted at a (comparative lailure, 
and a small-sized crop would mean no 
export to speak of, placing Argentina in 
the same position as the United States.

From this time forward the United 
States will not monopolize the export
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Wonder Struck
We own right up to it 
—we are surprised our­
selves at the way in 
which

has forged ahead.
We had opposition, 

lots of it. We met it, 
conquered it

The retail grocer 
fought us—didn’t want 
any more of these come- 
to-day, gone-to-mor­
row breakfast foods.

We ve kept the grocer 
in good humor, how­
ever, by sending cus­
tomers to him, so he 
has quit his kicking.

Two Sizes, 15c. and 25c.
ist sise costs $4.50 per 

case, j6 pkges. to case. 
$4 40 in 5 and 10 case 
lots with freight paid.

2nd sise costs $4.00 per 
case, 20 pkges. to case; 
freight paid on 5 case lots

Your Wholesaler Sells It

Tbe FroDtenac Cereal Co.
Limited.

KIINGSTON, ONT.

FLOUR AND CEREAL POODS

trade in grain to (treat Britain as she 
has done for many years past. Her 
acreage can not more than keep pace 
with the ever growing population, and 
England must look to other markets. At 
present Russia and the Argentine, more 
particularly the former country, are 
filling in the gap. Now is the time for 
Canada to assert herself. That dream 
of Imperial unity which Mr. Chamber- 
lain has laid before the people takes 
hold when the Umpire is placed in the 
position of Kngland at this very min­
ute. Canada will have .10,000,000 bush, 
of wheat to export, but what is more 
significant, she is in a position potenti­
ally to supply the whole of the 200,000,- 
000 bush. which represent the require­
ments of Great Britain every twelve­
month.

U. S. Wheat in Canada.
According to reliable reports a certain 

confectionery and biscuit firm in Winni­
peg has been reduced to the extremity 
of importing wheat from the United 
Slates for manufacturing purposes. The 
reason assigned is because there is 
practically no Fall wheat grown in 
Western Canada. Farmers in Manitoba 
and the Territories sow Spring wheat 
almost exclusively, but for some reason 
or other this wheat does not make the 
right kind of flour for biscuits, baking 
too hard and taking too dark a color. 
Fall wheat flour, on the other hand, 
seems to answer the purpose exactly.

To Re-adjust Duty on Breadstuffs.
\ N effort is being made by Ameri- 

can millers to bring about a re­
adjustment in the existing cus­

toms relations governing the impoi ta­
lion of foreign breadstuffs. At the pies- 
ent time grain may he imported into the 
United States on payment of a duty of 
25c per bushel; it may also enter the 
country in bond but must re-cross the 
border bushel for bushel in' the form of 
by-products and flour made from the 
identical wheat.

The chief objection to existing condi­
tions is that it is practically impossible 
to preserve the identity of wheat 
throughout the milling process, and that 
it does not pay to export such by-pro­
ducts as bran and shorts. Accordingly, 
the American milling industry desires 
legislation which will admit of such by­
products being (consumed at home, and 
also provide for a rebate of duty on ex­
portations of unidentified flour on con­
dition that it is equal in quality to the 
Canadian wheat purchased ; in other 
words, it wants a law which stipulates 
that a pound of flour be exported for 
every pound of wheat imported in bond, 
but at the same time allows of the local 
disposition of by-products. It is claim­
ed that this will place the big American
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flour mills in a position to import Can 
adian wheat in bond for purposes of e\ 
port, as well as to buy outright ii, 
large quantities for domestic use.

Quick Bread-Making Process.

AN English journalist by the nan • 
of Pickering is credited in a cu 
rent newspaper item with an in^ 

vention which entirely dispenses with 
the customary night work in bread nut 
ing. The preparation of the dough talc 
most of the time required in the ordn 
ary baking process, as, after mixing an i 
kneading, it must be left to rise, wliii 
requires from four to twelve hours. M 
Pickering’s invention reduces this time 
to about one hour. No additional plat 
is required and no extra ingredient -, 
put into the bread, the desired effect In 
ing produced by the action of temper, 
lures. The inventor has patented tin- 
process, and a company to exploit ii 
called the Quick Bread Co., has been 
formed. At a practical demonstratim, 
recently given it is said that the flour 
was made up into dough ready for tin 
oven in fifty-nine minutes, and tbe batch 
of twenty-five loaves was produced from 
the raw flour in two hours and tbiin 
five minutes. The flour was weighed 
and the number of loaves compared with 
the number produced by the ordinal> 
process, and it was found that eight 
more quartern loaves than usual are 
produced from a sack of flour.

Good Bread From Dark Flour.
The Department of Agriculture of the 

Northwest Territories have issued a 
pamphlet on the (comparative values of 
the different grades of wheat. One of 
the most interesting facts brought out 
in the report is that bread made from 
some wheat and flour graded low, while 
dark in color, is of just as good quality 
as bread of light color.

Cereal Notes.
.1. T. Edwards is erecting a laigr 

flour and feed warehouse in Vancouver.
Operations have begun on a grain 

warehouse at Ponoka, Alberta, for 
Blain & McKelvey. It is also reported 
that an elevator is about to be erected 
at Ponoka for the Alberta Grain Co.

KENTVILLE BOARD OF TRADE.
At the recent regular quarterly meet- * 

ing of the Kentville, N.S., Board of 
Trade, a report from the merchants of 
the town with one exception showed a 
much larger business, better cash sales 
and fewer customers’ notes in the bank 
this year than last. The outlook for 
Winter business in this section is very 
bright.
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A Grocer’s Bank Account
HOW TO SWELL IT.

INCREASE your business by selling a better 
quality of flour.

INCREASE your PROFITS by handling our 
celebrated FIVE STARS and THREE STARS 
flours.

They give MORE and BETTER bread than any 
other.

The loaf will have the genuine MANITOBA 
FLAVOR.

We have the most MODERN MILL in CAN­
ADA and practical and experienced HARD WHEAT 
MILLERS.

Selected, Government inspected Manitoba Wheat.
Capacity 1,200 bbls. per day.
Delivered prices on application.

Lake Him and Manila Milling Co.
LIMITED

GODERICH, > ONTARIO.

Shredded Wheat
. . . AND . . .

TRISCUIT
NEW PRICE LIST

SHREDDED WHEA1

Per Case, Containing 50 Cartons, $5.25 
“ 1-2 “ “ 25 “ 2.75

TRISCUIT
Per Case, Containing 30 Cartons, $3.00

1 per cent. 10 days, net cash 30 days.

FOR SALE BY. ALL WHOLESALE GROCERS

66 Enterprise„ RAPID GRINDING v11

PULVERIZING MILL
Saves Time, Lessens Labor a”d

Increases the Coffee Trade
Because clerks will try to sell coffee when not compelled 

to grind by hand

25 to 50 lbs. of Coffee can be ground 
FOR ONE CENT

Will be furnished for Direct or Alternating Current to suit all conditions

DESCRIPTIVE CATALOGUE ALSO TESTIMONIAL PAMPHLET MAILED TREE

The Enterprise Mfg. Co. of Pa.
PHILADELPHIA, U. S. A.

GRANULATOR PULVERIZER

A A A A ▲ àààààààààhéééàààààààà

No. 08712
Height 91 inches Width 53 inches 
Length 25 inches Weight 920 pounds 

PRICE OS APPLICATION
Grinding Capacity 

Granulating, 2 pounds per minute 
Pulverizing. x/2 pound per minute 

Capacity of Iron Hoppers, 0 lbs. of Coffee 
Capacity of Nickel-Plated Hoppers, 7x/% lbs.

A A A A A A A A A A
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A DEPARTMENT FOR 

RETAIL MERCHANTS.Accessories

Tobacco Industry of Canada.

T
HERE is a. Canadian industry 
that has been but little recog­
nized in the past, says a con­
temporary, but which possesses 
possibilities of almost magic 

import for the future, and widen under 
fair conditions may be made to expand 
into a veritable Klondyke of wealth, 
namely, the tobacco industry.

The Canadian farmer who proposes to 
make a specialty of tobacco raising 
must consider four important elements 
in the carrying on of that industry. 
Firstly, the nature of the soil—including 
the character of the fertilizers; secondly, 
the quality and nature of the seeds; 
thirdly, the time and manner of plant­
ing, transplanting and cutting; fourthly, 
the proper method of curing it, as well 
as the construction of the drying house 
and the precautions necessary in the 
seasoning of the tobacco. T liese four 
points are capable of development in all 
the Retails that practice constantly sug­
gests, into four volumes of theory. but, 
in the present instance, unlike in. the 
case of many other industries, the 
theory is the outcome of practical test­
ing, instead of the practice being the 
outcome of pure theory. It must be 
considered that conditions in Canada, 
especially in regard to tobacco, differ 
greatly from those that obtain in more 
southern climates. Under proper treat­
ment and by the exact application of the 
theory that experience has taught in 
Canada, wc can raise as good, as highly 
and as sweetly flavored tobacco as the 
best that grows in Virginia, or in any 
other section of the American Union, 
but the sine qua non is a strict adher­
ence to every detail of the rules that 
practical experience has suggested to 
those who have made an interested 
study of the subject.

The first great mistake that the Can­
adian farmer makes is to attempt to 
raise tobacco on any kind of soil, re­
gardless of whether it corresponds or 
not with the requirements of the to­
bacco plant. To sow tobacco in ground 
that should be given over to the raising 
of oats, or wheat, or vegetables, is 
merely a wasting of the soil and of all 
the labor put on it. Your ground, which 
might be profitably used for other pur­
poses, is simply utilized to raise poor 
tobacco that will command no price, and 
will only serve to lower the standard of

Canadian tobacco. There are some 
farms that have not one acre of ground, 
from end to end, that is suitable for the 
planting of tobacco. The soil must be 
dry and high. The space at our dis­
posal will not permit entering into fur­
ther details, but they constitute a most 
interesting study. Equally as import­
ant as the selection of the soil, is that 
of the fertilizers. This is a veritable 
scientific study. No fertilizers should 
be left on the land longer than eight or 
twelve hours before being ploughed in; 
otherwise they evaporate and become 
injurious instead of beneficial.

The transplanting, from the glass- 
boxes to the field, should take place 
during the last weeks of May, so that 
the plants may have two months and a 
half to grow and be ready for cutting by 
the middle of August. In planting there 
should be at least eighteen inches be­
tween the plants and two feet and a 
half between the rows. These few de­
tails are given merely to afford an idea 
of the exactness with which the rules of 
practical theory must be followed and 
to show that it is not sufficient to scat­
ter tobacco at random as you would 
sow some other products.

Then, when the harvest time comes, 
it is necessary that the tobacco be cut

in a dry season. If it has rained heavi­
ly, it is necessary to wait till the sun 
has heated the soil again and made it 
dry, before attempting to cut the plants. 
And in cutting the ground should be 
covered with a sheet, a sail, or some 
such canvas covering to save the leaf 
from coming in contact with the soil. 
The tobacco leaf is covered with a 
species of gum to which sand sticks, 
and that deteriorates the quality of the 
tobacco when pressed. The plant should 
be divided into three. The one culling 
the tobacco should make four piles; the 
first for the top leaves, the second for 
the middle leaves, and the third for the 
bottom leaves, or those near the root, 
while there is a fourth pile for the re­
fuse or stems or broken leaves. These 
piles indicate the grades or quality of 
the tobaccrrr

When the crop is gathered in comes 
the most exact, delicate and important 
work—that of properly drying or sea­
soning the weed. It should be hung in 
bunches from hooks in the roof of a dry- 
house. These bunches should be far 
enough apart to allow the air to circu­
late between them. The house should 
have ventilating windows whereby the 
warm air, in sunny weather, may be 
allowed to enter and the damp air in 
rainy weather may be kept out. For

V

All First-Class Grocers
Handle

OLD CHUM
Cat Plug Smoking Tobacco

It’s a Trade Bringer.
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Here it is again:
1,000 Cigars, assorted as desired, express paid, to any 
address in Canada. Will take back at invoice price, 
at the end op three months, any unsold stock.

The best offer made by any manufacturer in the country. 
Think of it ! You can’t possibly lose, and you have three 
months in which to make money. Cigars pay big profits, and 
there's not a place with men in it where cigars are not sold. 
You may do the selling—and make the profits.

Best order Pebble for a 5-center, and Ph&raoh 
for a 10-center.

J. BRUCE PAYNE, Limited, Mnfrs., GRANBY, QUE.

, Hi LOW your own horn. 
Boy-size blowing suits 
our modesty. We have 

been making T* & B» Smok­
ing Tobacco for a couple of 

generations, have made it the king of 
tobaccos, and are getting our reward.

We thank the grocery trade, the 
confirmed smokers and ourselves for 
our good history.

SELL THE 10-CENT SIZE

Geo. E. Tuckett & Son Co., Limited,
Hamilton, Canada.

«5
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there must be no moisture permitted to 
dampen the leaves, and yet they must 
not be allowed to dry up too rapidly. 
If it were possible to allow a crop to 
season for two years, it would be worth 
forty and fifty per cent, more than to­
bacco that has been fabricated after a 
hurried drying.

Inland Revenue Returns.
The Grocer has received the following 

returns from the Inland Revenue De­
partments of Winnipeg, Ottawa, King­
ston and Prescott, in regard to turn­
over in tobacco ami cigars for the month 
of October, 19U4 :

TOBACCOS AND CIGARS

Winnipeg—Cigars ex factory, $1,548 ; 
cigars ex warehouse, $2,532.60; manufac­
tured tobacco ex warehouse, $25,029.51; 
raw leaf tobacc, for use, $1,387.15 ; 
total, $31,397.26.

Ottawa—Tobacco, $3,095.75; Canadian 
twist, $6; cigars, foreign, $180, bonded 
factory, $16.91; officers’ supervision, 
bonded factory, $25; total, $3,323.66.

Prescott—Foreign leaf cigars ex ware­
house, $150; raw leaf, $51.40; total, 
$201.40.

Kingston—Cigars ex factory, $507 ; 
cigars ex warehouse, $1,050; raw leaf 
for use, $501.92; manufactured tobacco

November 11,1904

ex warehouse, $1,042.50; total, $3,101.42. 
Grand total for month, $38,023.71.

Canadian Exhibit at St. Louis.
The Canadian exhibit of tobacco is in 

teresting. The Province of Quebec dis 
plays leaves of the 1901 crop with tin 
accompanying statistics that it amount 
ed to 7,655,975 pounds. A case o 
Queen’s Navy chewing plug exemplilic 
the manufactured article. A large num­
ber of cases show the varieties of whiti 
Burley grown in the Province of On 
lario, also samples of Little Dutch 
Zimmer Spanish, Connecticut seed leal 
Blue Prior, Quesnel and Havana seed.

j s St.

r I I'

■iS.

The Chamberlain Cigar
The best value in Canada ! Sold the world over ! It will help your 
trade tremendously ! Order a sample lot to-day !

SAVE THE BANDS AND RETURN THEM TO

J. M. FORTIER, Limited,
MONTREAL.

MANUFACTURERS OF

Cigarettes and Cut Tobaccos

The Hunting Season
is short for some kinds of game

For

McAlpin’s Tobaccos
the open season is from 1st Jan. to 31st Dec. These tobaccos pay better 
than any other make. Why not sell them ?

McALPIN CONSUMERS’ TOBACCO CO., Limited, TORONTO.

66
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FREIGHTS AND CHARTERS

\>S the ocean season of shipping 
nears its close freights have im­
proved slightly. New charters 

u,v quite rare, and now that elections 
,, v over considerable interest is being 
t*Len in the grain movement from the 
west.

! l eight engagements are reported of 
M.uiitoba wheat from ' Fort William 
liuough to Montreal by the all-water 
toute at 5jc per bushel, and by lake and 
tail at 5jc, with 6c asked. The rate on 
v,,in to Buffalo from Chicago is ljc per 
In.shel, but this is not important, as 
In lie business is done in corn from 
Chicago to Montreal. The handling of 
jit .tin by the trunk lines is attracting 
some attention, because the board of 
managers of the New* York Produce Ex­
il,ange lias adopted the agreement re­
cently proposed regarding the handling 
of grain by the trunk line of railways.

companies may put together in eleva­
tors, warehouses, boats or barges, pro­
vided by themselves for the purpose, 
grain of the same kind and grade, with­
out regard to the ownership, after the 
same has been inspected and weighed in 
accordance with the agreement; either 
receivers of grain or the railroad com­
panies may preserve the identity of the 
shipment if they so choose. It is also 
provided that all questions of difference 
between the New York Produce Ex­
change or any member thereof, and the 
railway companies, or either of them, 
parties to this agreement, growing out 
of the inspection and delivery . of all 
grain arriving by rail at the port of 
New York, shall be settled by a private 
arbitration committee, consisting of 
three persons.

All this arrangement, if adopted, will 
be operative just as the ocean shipping

SWEET
CWM*l

QcmetteS
STANDARD

OFTHE

WORLD
•did by all Leadlns Wholesale Houses.

Should be In the mouth of every smoker. Whet?

_ " Scotch Clay Pipe
Be sure and ask for It, and see that you get It.

D. MeDougall * Co., Glasgow, Beotian*.

BERTH QTT OTATIONS.
Rates quoted in cents per 100 lbs. ; in sterling per 2,240 lbs.

DESCRIPTION.

Hour, starch, split peas and oatmeal, in bags..
Oilc ake and cotton seed cake............................
Hake oatmeal, rolled oats, middlings, in bags. 
I ard, beef, pork, tallow and oleo, in barrels

or tierces.................................................
I .ard in pails and other small packages.......
Bacon and boxed meats.................................
Canoed meats and fish..................................
Canned goods (fruits, vegetables, etc.) ----
Cheese in boxes. Condensed milk..............
Cheese in crocks in cases..............................
Butter, in cases and kegs.............................
Seeds, timothy and clover, in bags...............
seeds, blue and other grass, in bags.......... .
1 cacher, black and other, in heavy bales and

bundles..............................................
I rather, rough sole, and split, in rolls and

bales....................................................
I'm and pearl ash, No 1 asbestos and mica..
Maple and elm blocks and squares...............
Heavy lumber—oak, elm, birch and maple__
Weight (coarse)..................... ....................
Kadiators and similar castings....................
Seed, peas and beans, in shipper's bags----
Measurement (coarse).................................
Measurement (fine)....................................
•V oodenware, etc.........................................
f urniture, etc...............................................
Implements etc ..........................................
hggs, in cases or barrels..............................
Apples, flour................................................
Apples and other green fruit, in boxes.......
Smalls, of less than X ton wt. or msmt ...
Crain, in shipper's bags..............................
Deals...........................................................

2240 lb.

40 cb. ft

Barrel 
40 cb ft 
each 

Quart'r 
Stand'll

5 c 
4Kc 
5c.

5/3

6/3
5/3
5/3

20/
25/
40/
10/

15/

20/
7/6
8/
8c.
7/6
7/6
6/3
8/9

20/
8/9

10/
10/

15/
10/

30/

Olaa-

7c
6c.
8%

13/3

13/3
13/3
15/9
25/
30/
46/6
15/

21/

31/6
10/
12/6
16c.
12/6
12/6
10/
15/9
21/
10/6
13/là
10/6

Lon­
don Bristol

6-7c.
5c.
5c.

13/3

13/3
13/3
13/3
25/
30/
45/
12116

3/
15/9
1/ ■

25/
10/
11/3
14c
10/
12/6
10/

15/9
10/

32 6-37,6

Belfast

9c.
9c
9c.

15/

15/
15/
15/
25/
30/
30/
15/

20/

25/
12/6
12/6
12/6
12/6
12/6
20/
12/6
20/
112/6
122/6

2/6

17/6 
1

12/6

is/'
17/6

17/6

25/
25/
25/

25/

25,
12/6
17/6
17/6
12/6
17/6
12/6
12/6
20/
12/6
12/6
12/6
15/
3/

20/
10/
3/

Leith

10/ 11/3
10/ 11/3

13/3 15/

13/3 15/
13/3 15/

25/ 25/
30/ 30/
30/ 30/
15/ 15/

12/6

10/
15/9
21/
12/6

Dublin
Man­

chester

13/6
16/'

18/3

Ü/6

12/6

12/6
15/9
21/
12/6

25/
25/
25/
25/

J25/

25/
16/6
17/6
17/6
12/6
17/6
13/6
12/6
20/
12/6
12/6
12/6
15/
3/

20/
10/
3/

Cardiff

6c. 

10/' 

5/3 

5/3

7/6
20/
25/
25/
12/6

15/

20/
7/6
8/
8/
7/6
7/6

8/9
20/
8/9
8/9

10/

Ham-

10c.
10
10

16

20c.

30/

35/
12/6

15c.
12/6

2/6
12/6
10/

12/6
20/
12/6

12/6

10/

Ant-

10/
10/
10/

17/6

17/6
17/6

30/
35/
35/
12/6

30/

35/
12/6
13/9
13/9
12/6
12/6
15/
12/6
20/
12/6

Havre

17/6
10/

Ratter ^ to 

London

10/
10/
10/
17/6

17/6
17/6

30/
35/
35/
12/6

30/

35/
12/6
13/9
13/9
12/6
12/6
15/
12/6
20/
12/6

17/6
10/

When oci an charges are collectable at port of destination, rates exchanged on basis of (4 80 to £\ stg. When ocean charges are prepaid, 
rates exchanged on basis of $4 86 to £1 stg.

If freight is offered other than specified above, on which steamship connections are accustomed to quote a weight or measurement rate 
at their option, prompt replies will be facilitated by giving, when applying for rate, the relative weight and measurement of the merchandise.

The old agreement has been in force 
twenty years and was entirely out ol 
date. The new one goes to the trunk 
line committee for adoption, and will 
probably be put into effect Nov. 21.

It provides in effect that the iv.gular

season for ocean and lake trallic is 
ended.

It, therefore, will have its effect upon 
St. John, Halifax and Portland, where 
all the leading Canadian steamship lines 
trade in Winter.

Rates on nearly all commodities have 
been advanced slightly, owing entirely 
to the time of year. Lake and rail 
freights of the Dominion are very 
copious and profitable at this period.
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Can You Write a Good Ad ?
We make it worth trying.
There are thousands of people in Canada who know a good advertise-, 

ment when they see it. Most of them have the ability to write a good adver­
tisement—some have the ability, but don’t know it.

We want them all to enter this national contest—open free to all—to try 
and carry off one of the valuable prizes.

In case of a tie, the first ads. received get the prizes, so get YOUR 
advertisement in as soon as possible. Contest will be closed December 
15th, and prizes awarded as soon after as possible.

The successful ads. will be reproduced in this journal with the names of 
the winners, and accompanied by a special article commenting on the entries, 
and enumerating the good points of the best of them.

CONDITIONS OF THE CONTEST :
Advertisements entered may be for any business the contestant may choose. Each 

ad entered should be accompanied by a statement specifying what the ad. is intended to 
advertise, or what results it is intended to secure.

Each ad. must have been written by the contestant, either specially for this contest, 
or for publication in any Canadian newspaper «luring the preceding three months.

It shall occupy, or be intended to occupy, a space not j.aroek than 5 inches, 
double column.

Illustrations may be used if necessary to illustrate the article advertised, or if thought 
to make the ad. more result-producing.

Consideration will be shown by the judges to the neatness of appearance of copy, the 
display arrangement, etc., so that every ad. should be properly laid out the same as you 
would send it to the newsj aper for publication.

All entries will be stamped with the «late received, and in case two or more ads. of 
e«tual merit are considered better than all others, the one first received will be awarded the 
prize. So «lou t delay in entering the contest.

There is no limit to the number of entries to be made by any one person, but no 
person can secure more than one prize.

Any further particulars may be secured on request, and all communica­
tions and entries should be addressed to

CORRESPONDENCE DEPARTMENT
CENTRAL BUSINESS COLLEGE

YONGE AND GERRARD STS., TORONTO.

AD-WRITING
CONTEST.
OPEN FREE TO ALL !

12 PRIZES
FIRST PRIZE, $80.00» Our Complete Course of Personal 

Instruction in Ailvërtising, including 30 specially printed text books, 
value .*50.00. Free of all cost. Awarded for the best advertisement.

SECOND FRIZEi $26.00. Any one of the Specialized 
Courses of Advertising Instruction, including text books, value *25.00, 
or, if desired, the Complete Course at 50 discount from regular cash 
price. Awarded for the second best advertisement.

THIRD PRIZE; $10.00. The Complete Course, or any one 
of the Specialized Courses, at 25 discount from regular cash prices, 
value about *10.00 Awarded for the third best advertisement.

FIVE SPECIAL CONSOLATION PRIZES, allowing 
t he winners a special discount of 10 on regular cash prices of any course. 
Awarded for the five next best advertisements.

FOUR MORE CONSOLATION PRIZES, of one years 
paiil-up subscription to The Canadian Grocer, Hardware and Metal, or 
The Dry Goods Review. Awanled for the four next best advertisements 

All prizes awar«le«l in the order ef merit according to the 
«lccision of the judges, which decision is final.
We have special literature concerning the courses offered 
as prizes which will he gladly sent on request.

» \AZi-th England
Every Canadian who wishes to trade successfully with the 
Old Country should read

“ Commercial Intelligence ”
(The address Is 168 Fleet St., London, England.)

The cost is only 6c. per week. (Annual subscription,including 
postage, $4.80.)

Moreover, regular subscribers are allowed to advertise without 
charge in the paper. See the rules.

Simplicity
is one of our strong points. 
Only those who have used 
our system can testify to its 
simplicity. Anyone can he 
a book-keeper.

Write for our free illustrated l atalogue.

THE

Briggs Ledger System Co.
Limited

ZS York St., - - - Toronto, Can.

Who’s Your Printer?
VV’e would like to be. If we were we could save 
you money. Just let us estimate on your next 
order and see lor yourself.

G, A. WEESE & SON, 44 Yonge Street, - TORONTO.

ALCOHOLISM
The best treatment for all persons afflicted with the 

disease of drunkenness is known only to l)r. MacKay. 
Address : City Hall, Montreal, Que. Absolutely private 
treatment.

Safes and Vault Doors
GUARANTEED FIRE AND BURGLAR PROOF.

“THE WINNIPEG SAFE"
That’s “OURS.”

Wc are the sole distributing agents in Canada for the famous

DIEBOLD SAFES and VAULT DOORS
Agents wanted for Our Small Household Safes.

Winnipeg Safe Works
Office end S.lesroom—62i- Princes. }t„

'Phone sow. WINNIPEG, Man.

m
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FORMING A JOINT STOCK COMPANY.
A few points of interest to the bookkteper in changing from a partner­

ship to a Joint Stock Company or in the Amalgamation 
of Industrial Concerns.

Ky H. K. W.

F
ROM the legal point of view, the patties ap­

plying for a charter of incorporation must he 
not less than three, also twenty-one years of 
age, and may petition the Lieutenant-Governor 
through the Provincial Secretary for the issue 

of letters patent.
The provisional directors of a company are usually 

Lite applicants for the charter, and constitute a commit­
tee, who manage the affairs of the company up lo the 
time of the first general meeting of the shareholders, 
when a hoard of directors is elected.

A company may be incorporated under special act, 
such as banks or mining companies, or by letters patent 
under the great seal.

In case of amalgamation, the directors of the dilfereul 
companies may enter into a joint agreement to be exe­
cuted under the corporate seal of each company, prescrib­
ing the terms, conditions, the name of the new company, 
the last word of which shall be the word “Limited,” 
which must be written out in full when the word imme­
diately preceding it is neither “Company,” “Club” not 

Association,” but when any of these words precede, 
the word “Limited” may be abbreviated, provided the 
letters “L” and “D” shall be the first and last letters 
respectively. The prefix “The" in the name of a com­
pany may be omitted where any of the three wolds men­
tioned above form part of the name. The use, or rather, 
misuse, of the word “Limited,” has been the source of 
legal disputes to some extent, and it might therefore be 
well to (trail attention to the responsibilities of the 
directors and officials of a company in this connection, 
the word must be used on all the letter paper of the 
company, on the signs, in the advertisements, on the 
corporate seal, in fact, everywhere the name of the com­
pany is used.

Every company, director, manager or officer who 
knows of the omission of the word “Limited,” or of its 
abbreviated form as before described, and does not com­
ply with the provisions in regard to its use, shall incur 
a penalty not exceeding ten dollars for each and every 
offense and may be liable to a penalty of one hundred 
dollars for a second offense.

With their joint petition for charter the various- com­
panies shall deposit with the Provincial Secretary an 
original ot the agreement of amalgamation, the Lieu­
tenant-Governor in Council may then by letter? patent 
confirm such agreement, and from the date of such con­
firmation the said company shall be deemed consolidated, 
and the new company shall possess the rights, privileges, 
etc., of each of the companies so consolidated.

An action pending against any one of the different 
companies would not abate, nor would the right of credi­
tors be affected in any way by the amalgamation.

If the number of shareholders is less than five m any 
limited company for a period of six months after the 
number has been so reduced, every person who is a

shareholder of the company during the time that it so 
carries on business after suph period of six months, and 
knows the fact, is individually liable for the payment of 
the debts of the company contracted during such time.

The petition for charter should set forth the objects 
of the amalgamating companies ; should state where the 
head office was to he situated ; the provisional directors, 
their addresses ; the nominal and paid-up capital ; the 
number of shares and the value of each. It must be very 
specific, as the charter will only be granted for the pur­
poses enumerated in the petition, and the company has 
no right to go beyond that unless additional letters 
patent are applied for through the usual formalities.

The proposed name of the company should be as short 
as possible, and must not conflict with that of any known 
company.

The Ontario and Dominion acts differ in some respects 
in regard to joint stock « ompanies. Under the Dominion 
act one-half the total amount of capital stock must be 
subscribed before applying for a charter.

Usually after the required amount has been subscribed 
the company commences business before disposing of the 
balance, but if no business should be done for three 
years, the charter will he forfeited.

A company is governed by the laws of the province or 
state which granted its charter, no matter where it is 
carrying on business, although a fine or tax may be im­
posed according to the laws of any other province in 
which business is being conducted.

If the company’s capital has been impaired, the share, 
holders cannot be held liable for any of the debts of the 
company provided their stock has been paid up in full ; 
if this is not the case, they are liable for the unpaid 
portion.

Certain books are required to be kept by law '—A copy 
of the letters patent ; a copy of the by-laws which gov­
ern the annual meeting ; the number which constitutes a 
quorum ; the time of election of directors, their qualifi­
cations ; transfer of shares, etc.; the names, addresses 
and calling of shareholders and the number of shares held 
by each, the amount paid and unpaid on each share ; the 
name, address and calling of directors and date when 
each became, and ceased to be, a director, and a register 
of transfers.

These books shall during business hours he kept open 
for the inspection of shareholders and creditors, who may 
take extracts therefrom.

An annual statement must be filed on Government 
forms, for which a fee is charged.

It is necessary that a certain number of shareholders 
shall be present in order to constitute a meeting, the re­
quired number being called a quorum.

If the shareholders at the time of meeting do not ex­
ceed ten, the quorum shall be three ; if they exceed ten, 
add to the above quorum one for every additional four 
up to fifty, and one for every additional ten after fifty.

A few- general items of interest along this line will be 
given in next issue.

s ^ e

Criticisms ami replies to articles which appear on this page 
maybe sent to the MacLean I’ublishingCo . “ The Office End."
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CHARTERED ACCOUNTANTS’ STUDENTS’ ASSO­
CIATION.

THE annual meeting of this organization was held at 
the offices of the Institute of Chartered Accountants 
of Ontario, 27 Wellington street east, Toronto, on 

Monday evening, October 3, at 8 o’clock, Mr. A. G. Ross, 
president, in the chair.

The following officers were elected for the ensuing 
year : W. T. Kernahan, C.A., hon. president ; F. H. Mac- 
Pherson, F.C.A., hon. vice-president ; A. F. Park, presi­
dent ; (1. M. tiegg, vice-president ; Howard R. Welling­
ton, secretary-treasurer ; A. L. C. O’Brien and A. G. 
Ross, executive committee ; G. Noble, librarian.

The report of the retiring president evidenced a most 
satisfactory condition of affairs and showed that the 
efforts of the Association to raise the standard of effi­
ciency among the more advanced office men in Toronto 
had been highly successful.

Wealth is not acquired by speculation and splendid enter­
prises, but by daily practice of industry, frugality, and 
economy. He who relics upon these means will rarely be 
found destitute.—Success.

THE VALUE OF SYSTEM.

THE motto for every successful enterprise to-dav 
should he, and is, to a great extent, “Be Progres­
sive," or. in other words, “keep up with the times 

in which you live.”
The tendency, however, with concerns who have been 

in business for a number of years, and who are also do­
ing an immense volume or trade, is to stubbornly adhere 
to the old methods which have been in vogue for the past 
50 years, contending that as a certain amount of success 
has attended their efforts so far, no change should be 
made. Especially is this the case in regard to office 
systems.

By adopting an up-to-date system and arranging the 
accounts in a systematic manner, statistics may be ob­
tained in regard to the business which are simply inval­
uable to every progressive business man ; excessive ex­
penses in certain departments or branches, sma'l profits 
on certain lines of goods, heavy purchasing, slow sales, 
may be instantly localized by a systematic arrangement 
of accounts and records.

There is, of course, in some instances, a possibility of 
“too muph system,” but with reasonable care and com­
mon sense this may be avoided.

Every new system which is put upon the market 
should not be adopted, as, in some cases, it will necessi­
tate increasing rather than decreasing the staff of an 
office, but ^tiiere are, without a doubt, systems which will 
produce far nibr;e satisfactory results at a greatly re­
duced cost than the methods now employed by a number 
of our leading commercial houses.

Conditions have changed wonderfully within the last 
few years, and office methods and systems must change 
accordingly to keep up with the new condition of affairs, 
although it is quite natural for the office man who has 
been running in a rut for so many years to be prejudiced 
against anything new along this line.

There are retail merchants running monthly accounts 
with customers right in our large cities to-day who rare­

ly furnish a bill of goods with a purchase. What satis­
faction is there for the customer to have a large item­
ized bill rendered irregularly, sometimes a month after 
the goods were bought, with nothing in the way of a 
delivery slip to check it with ?

Suppose the wholesale merchant sent a lot of goods 
without an invoice. What would the retail merchani 
say ?

Don’t use a scrap of paper to take an order on ; it 
does not pay. You will probably lose the memo, of your 
order and perhaps a customer also.

The cost of duplicate cash sale and charge books is so 
small that every dealer should use them, and it would 
be much more satisfactory, both to the dealer and cus­
tomer.

Don't be too severe on “New Systems,” as they are 
called ; each system has been specially adapted to some 
business to reduce expense and labor, although possibly 
not suitable for your own peculiar business.

When your attention is called to an error in your 
work—when it is suggested that you might improve along 
a certain line of work—when you arc advised to do a 
thing in a different manner from that to which you have 
been accustomed—don’t flare up or go around all day 
with a long face ; it is for your own good. Rather bene­
fit by the suggestions ; guard against such errors in 
future ; strive to improve.

1 believe in Advertising when 1 am 
busy so that I will get continuous 
orders when business is slack.

u

From Bradstreet’s :—“ Between capital and credit there 
is always a relative proportion. Capital is the foundation, 
while character, ability and circumstance govern, qualify and 
create credit."

BUSINESS LOGIC.
A retailer has the following in a neatly printed window 

card:

SELF-RELIANCE A GOOD TEACHER.

WE often find that boys who have educated themselves 
in the country, almost without schooling or teach­
ers, make the most vigorous thinkers. They may 

not he quite as polished or cultivated, in some ways, but 
they have something better than polish, and that is mental 
vigor, originality of method, and independence. They do 
not lean upon their schooling, or depend upon their di­
plomas; necessity has been their teacher, and they have 
been forced to act for themselves and be practical; they 
know little of theories, but they know what will work. 
They have gained power by solving their own problems. 
Such self-educated, self-made men carry weight in their 
communities because they are men of power and think 
vigorously and strongly; they have learned to concentrate 
the mind.

Self-help is the only help that will make strong, vigor­
ous lives. Self-reliance is a great educator and early

70
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poverty is a good teacher. Necessity has ever been the 
priceless spur which has called man ont of himself and 
spurred him on to his goal.

Grit is more than a match for almost any handicap.
It overcomes obstacles and abolishes difficulties. It is the
man who makes an opportunity and does not wait for it—
the man who helps himself and does not wait to be helped,
— that makes the strong thinker and vigorous operator.

It is he who dares to be himself and to work by his
own programme, without imitating others, who wins.

* *
*

Re me ml ter to show courtesy to others, not ftccause they 
are gentlemen, hut because you arc one

HOTEL DIRECTORY.

NEIL McCARNEY, Prop. W C. McCARNEY. Manager

THE PROVINCIAL
Leading Commercial Hotel. GANANOQUE, ONT.

Located in Heart of Business Section. Ten First-class Sample Rooms.

HOTEL GRAND
<> F. BAKER, Prop. GALT, ONT

First-class accommodation for Commercial Men.

The Canadian Grocer.

THE BELL TELEPHONE CO.
of Canada, Limited

has extended its

Long Distance Service
From

BRANTFORD
t°

HOHAWK, OAKLAND and SCOTLAND

Rates may be obtained from any of the Long Distance 
Toll Stations of the company.

Special Advertising Rates have been 
arranged for space In “ The Office,” 
and will be gladly quoted on request.

THE OFFICE

This list is for the purpose of placing retailers, 
manufacturers" jobbers and other readers in 
touch with reliable and competent accountants 
and auditors whose services are so frequently 
required for such purposes as opening books,

Leading Canadian 
Accountants and Auditors

adjusting and auditing accounts, arranging part­
nerships or organizing joint stock companies, 
devising special office systems, making collec­
tions and investigations, handling estates, mak­
ing valuations, etc.

DAVID HOSKINS, F 
Chartered Accountant, Auditor, F

27 Wellington Street East,

.C.A.
Inancial Valuator.

Toronto, Canada.
This Space |15 a Year.

JENKINS A HARDY,
! Assignees, Chartered Accountants, 

Estate and Fire Insurance Agents.
15 Toronto Street Toronto.
465 Temple Building, Montreal.
100 William Street, New York.

This list is for the purpose of placing manufac­
turers, wholesale and retail merchants and other 
readers throughout Canada, and firms abroad 
doing business in Canada, in touch with the 
legal profession throughout the Dominion, for 
the collection of accounts, legal representation,

LEGAL CARDS.
organization of companies, the arrangement or 
dissolution of partnerships, or assignments, as 
well as all other matters of a legal nature.

For advertising rate* apply to MacLean Pub­
lishing Co., Limited, Montreal or Toronto.

topper, phippen a topper,
Barristers, Solicitors, Etc. 

Winnipeg, - Canada.

ATWATER, DOOMS A CHAOVIN 
Advocates. Montreal.

Albert W. Atwater, Q. . Consulting 
Counsel for City of Montreal. Ohas. 
A. Duclos. Henry N. Chauvin.

This Space #15 a Year.

1. L. O. VIDAL.
Barrister, Solicitor, etc. Collections 

and Commercial Law. 
Moutmagny and Quebec City, Que.

Educational Department. Fhe following Institutions for the education 
of business men’s sons and daughters are 

recommended by thle paper :

1889.

The Belleville Business College, Limited,
Business firms get the best results by applying to us 10 days before vacancies 

occur in their employ.
See Catalogue pages 21, 27, 33, 41.

J. A. Touiaw, \ BELLEVILLE, (J. Frith Jeffers, MA,
Secretary. J ONTARIO. t President.

TELEGRAPHY SHORTHAND

BOOK-KEEPING TYPEWRITING

St. Margaret’s College, Toronto
A Boarding and Day School for Girls.
Thorough courses in every department.
Only teachers of the highest academical and professional standing employed.
GKO RGB DICKSON, M.A., MRS. GEORGE DICKSON

Director. Lady Principal.

One inch space in this dept. *45 per year.
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BUY THE LINE THAT WILL 
PLEASE YOUR CUSTOMERS 

AND PAY YOU THE 
BIGGEST PROFITS.

THE STAUNTON 1905 LINE
WILL DO BOTH.

TORONTO

ETAIL MERCHANT

The Canadian Grocer. November 11, 1904

WALL PAPER. |

HANGING FLOCK PAPERS.

MOIRE PAPERS

The moire papers for ceilings ami for wall panels con­
tinue to liml an extensive sale. Several effective designs 
are shown by Stauntons Limited, wall paper manufac­
turers, Toronto, and are extremely decorative. Prices 
are moderate anil allow of a good profit to the dealer. 
This firm is also showing an extension with corners to 
match, suitable for panelling for walls and ceilings. 
Samples of these may be had at any time on application 
by wall paper dealers.

By Joseph Dillon.

THE first requisite is, an intelligent paperer one who 
has hail experience in his art, and with sufficient 
pride in his work to make him aim as near perfection 

as a mortal may.

The flock itself must he handled with exceeding care, 
particularly avoiding repeated rolling and unrolling, 
which has a tendency to crack il and irreparably mar the 
artistic effect.

The application of the paste should be rapid and 
thorough, particularly remembering that only the best 
Hour paste, free from various preservative agents, will in­
sure the integrity of the delicate coloring of the Hock. I 
strongly advise making the paste yourselves.

The edges should he trimmed after pasting, as in this 
way only can we lie certain of an even pasting of the 
surface, without the danger of paste-smeared edges.

'f ile paper should not lie allowed to lie on the pasting 
hoard long after the paste has been applied, permitting 
the moisture of the paste to strike through the giound if 
Hie Hock, and perhaps producing a permanent slain, hut 
it should lie transferred with reasonable rapidity from the 
pasting hoard to the wall, which lias previously been pro­
perly cleaned and lined with good lining stock.

Probably on no one detail will so much of the success 
of the hanging of a flock depend as upon the careful hut­
ting and setting of the edges. Avoid rolling the edges, 
liutt the Hock true and flatten with a soft brush; avoid 
any extra pressure on any one part of the paper and treat 
all in the same manner. Any paste spots will ruin the 
work, and no amount of trade juggling will remedy it. 
Its cure lies in its prevention.

One word more, and you will have the gist of my ex­
perience in Hock hanging: Avoid the hanging of flocks or 
any delicate goods in damp weather. The moisture is 
sure In penetrate the paper, thus preventing the firm grip 
which the setting paste would otherwise take, leading to 
the formation of blisters and the separation of the paper 
edges and causing for the manufacturer of that paper an 
undeserved complaint. 1 consider it safe to state that 90
per cent, is owing to defective hanging, and not to the 
-manufacture of the goods.

Why do you sell bulk Soda ? These are 
days of progress.

The enterprising dealer has ceased to figure 
percentage. Amount of goods turned over, and 
profit accrued, with economy of time and labor, 
is his method. A keg of Soda means to the mer­
chant, 100 paper bags, 100 twines, 100 down 
weights, and the loss of 10 to 12 pounds, with no 
assurance of quality ; since low prices mean 
cheaper methods of production among manufac­
turers, and of course inferior products (or Soda.)

Ask your Grocer’s traveller for Cow Brand 
Soda in packages. You save the twine, time, 
paper bags, ami loss of weight. You give your 
customer a handsome package of Soda, free from 
lumps, and of assured uniformity in strength. In 
short, they have the best Soda there is, and both 
merchant and customer have the satisfaction that 
always attends the handling of a first-class article.

Sold by all wholesale Grocers in package
only.

A request by postal card will bring you some 
of our Cow Brand Cook Books in French or 
English, as desired.

JOHN DWIGHT & CO., Manufacturers,
Toronto and Montreal.
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WM. BRAID CO.
COFFEE IMPORTERS

How is your 
Coffee Trade?

BRAID’S BEST COFFEE is increasing in popularit 
appreciate its merit.

ARE YOU SWIMMING V

y every day because consumers

NTH THE TIDE ?

It not, now Is the time to change.
Don’t let your neighbor outstrip you, as he sure 

of Braid’s Best Coffees.
Bucking the current has carried down many a sti

BRAID'S BLENDED COFFEES are the best for

ly will unless you carry a good stock

’ong swimmer.

grocers to buy —

oflt.

Isfactlon than any other coffee sold.

expert coffee man's art. An order will make

FIRST—Because they yield him a satisfactory pr 
SECOND—Because the quality never varies. 
THIRD—••ecause they give the public better sat

These Coffees are a triumph of the
'Ul/gegSû etc you a permanent customer of ours, and every sale a steady patron for you.

Samples WM. BRAID & CO.,
VANCOUVER, B.C.

! .1

Quotations for Proprietary Articles.
totes .t zzssz ^ ,,o„$ *.

department apply to Advertising Manager, I HE CANADIAN GROCER, at our nearest office.
November 10, 1004.

Quotations for proprietary articles, brands, 
•tv., are supplied by the manufacturers or 
agents, who alone are responsible for their 
accuracy.

Baking Powder.
Oook’s Friend— Per doz.
Sue 1, in 2 and 4 doz. boxes................ #4 40

“ 10, in 4 doz. boxes........................... 2 10
" 2, in 6 " .........................
" 12, in 6 “ .........................
" 3, in 4 '* .........................

Found tins, 3 doz. in case..................
12-ox. tins, " “ ..................
S-lb. " * " •• ..................

0 80 
0 70 
0 45 
3 00 
2 40 

14 00
W. H. HILLARD * OO.

Diamond —
l ib. tins, 2 doz. in case................
1-lb. tins, 3 “ " ..............
Mb. tins, 4 ** “ ..............

.... 1 25

IMPERIAL BAKING POWDER.

Cases. Sizes. Per doz.
4 doz.....................
3 doz.....................

10c................ .... 80 85 
.... 1 20

1 75
1 doz. ...................
2 doz.....................
3 doz.....................
2 doz.....................

12-oz..............
12-ox..............
12-oz..............

.... 3 50 

.... 3 45 

.... 3 40

0â 1 doz.....................
■ 1 doz.................... 211b.............

51b...............
.... 10 40 
.... 19 50

MAGIC BAKING POWDER.

Sizes. Per doz.
5c. ..... $0 40
4-oz. . 0 60
6 " . ... 0 75
8 “ . ... 0 96

12 “ . ... 1 40
12 “ . ... 1 46
16 “ . ... I 66
16 “ . ... 1 70
21-lb. . ... 4 10
5 " ... 7 30

12 °*
16 "

f #4**

JBRtiBY CREAM BAKING POWDBK.

I
 Size, 5 doz. in case............................. #0 40

" 4 " " ............................ 0 75

" 3 M “ ............................ 1 26
*• 2 M •• ............................. 2 26

ocean mill*. Her doz. 
Ocean Baking Powder, 1 lb., 4 doz. . .$ 45 
Ocean Baking Powder, 1 lb. 5 doz. .. 90
Ooean Baking Powder, lib., 3 doz... 1 25 
Ocean Borax, i-lb. packages, 4 doz. 40 
Ooean Cornstarch, 40 pks. in a case.. 78

Freight paid, 5 p.c. 30 days.

ROYAL BAKING POWDER OO.
Sixes. Per Dos

Royal -Dime....................................... • 1 00

" 6 oz.............................................   2 25
......... 2 90
......... 4 60
......... 6 76
......... 15 50
......... 25 50

Per Dos.
.........Si 00
......... 1 50
......... 290
......... 3 80
.........  4 25
......... 6 50
......... 15 00
......... 25 00

•• 1 lb. .*........................
“ 12 oz.............................
“ lib...............................
" 3 lb...............................
“ 51b................................

Sizes.
Cleveland's—Dime.................

“ Mb...................
" 8 oz.....................
“ Mb......................
" 12 oz..................

1 lb....................
“ 3 lb......................
•• 5 lb......................

“ VIENNA " BAKING POWDER.
Per doz.

1-lb tins, 4 doz in box............................ $2 25

J
-lb tins, 4 doz in box..............................  1 25
-lb tins, 4 doz in box.............................. 75

BEE BAKING POWDER.

1-lb. tins, cases 4 doz, per doz................ $2 25

HOME BAKING POWDER, CO., MONTREAL.

Sizes. Per doz.
2 doz. case 1 lb......................................... $2 40
1 “ lib........................................ 4 75
1 to 5 oases, 6 per cent.
5 to 10 cases, 10 per cent.

EAGLE BAKINU
POWDER

Cases of 4*-5c. tins |0 46 
“ 46 lOu. tins 0 75 
" 24 95a tins 2 25 
•* 48-25c. tins 2 25

BEE BRAND BAKING POWDER.
6 oz. cases, 4 doz., per case........................S3 50
10 oz. “ 3 doz., “   4 00
10 oz. “ 4 doz., per doz.......................  2 25

Blue.
Keen's Oxford, per lb............................  #0 17

In 10-box lota or erase ...................  0 16
Reckitt s Square Blue, 12-lb. box __ 0 17
Reckitt's Square Blue. 5 box lots — 0 16
Gillett e Mammoth, 1 gross box........... 2 00
Nixey’e “Ce nr us," in squares, per lb. 0 16 

“ in bags, per gross 1 26 
'• " in pepper boxes,
according to size.................... 0 02 0 IP

J. M. DOUGLAS 4 
oo. — Laundry 

Blues.
“ Blueol " - 10-lb. 
boxes containing 
50 pkge., 4 squares
each.........per lb. 164c
“ 8apphire'*-14-lb. 
boxes, i-lb. pkgs.
per lb....................121
" Union ” — 14-lb. 
boxes, assorted. 1 
41-lb. pkge. per lb. 10

Black Lead.
Reckitt s, per box.................................. SI 15
Box contains either 1 gross. 1 oz. size ;

1 gross. 9 os.; or 1 gross, 4 ox.

JAMES DOME BLAU*

r.Ir5
. 2 50

Per doz.. so %0
0 66

Borax.
“ Bse " brand, 6 ox., cassa, 40 pkgs..

10 oa.. eaaee. 4S ,T 
16 as . eases. 41 ”
RAGI.E BORAX.

Cases of 6-doz. 5c. packages ...
“ 5-doz. lOo. "

Brooms.
UNITED PAOTORIE8, LIMITED, doz. USV.

Boeckh'z Bamboo Handles, A.4 strings 84 70
............................... B. 4 ^ 4 46
“ “ " 0,3 strings 4 10
................................ D. 3 “ S 16

F, 3 “ 3 66
............................... O. 3 ” 3 90
............................... 1.3 “ 1 16

Cereali.
Wheat OB, 9-lb. pkg».. per pkg 0 US

“ “ 7-lb. cotton bags, per bag. 0 181
Quaker Oats, 9-lb. pkgs., per case....... S OS
Tlllson’e Oats, t-lb. pkgs.. per case. 3 00

Chocolates and Cocoas
THE COWAN OO.. LIMITED.

Cocoa—
Hygienic, 1-lb. tins............ per doz. S6 76

)-lb. tins .................. " 3 60
lb. tins................. “ 2 00

ancy tins............  “ 0 66
" 6-lb. tins, for soda water

fountains, restaurants, etc.. per lb. 0 50 
Perfection, 1-lb. tins, per doz.. ... 2 40 
Cocoa Essence, sweet, 1-lb. tins, 

pardoa......................................... 2 55
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0 The man who rests on his oars is
apt to be capsized by the breakers.

I he grocer who is slow to take up 
a good thing is not likelv to be 
successful in business. If you are 
not already handling

If you want a neat, 
convenient and re­
liable Cut Peel, 
Batger's* ‘Machine- 
Cut and Mixed” in 
i-lb. and {-lb. Drums 
is what you are 
looking for.

we would advise you to get in line.

CUT

ROSE & LAFLAMME 
Agents, Montreal.HOSE & LAFLAMME. 

MONTREAL

Ohooolate- per lb
Queen's Dessert, i s end is.......... $0 40

" 6’s.........................  0 42
Mexican Vanilla, i's and i s............ 0 35
Royal Navy Rock, “ ............ 0 30
Diamond, " " ............ 0 25

" I s ..................... 0 28
Icings for cake Per doz.

Chocolate, pink, lemon color, lbs—$1.75 
Orange, white and almond, i lbs .. . 1.90 

Confections— Per doz.
Cream bars, large boxes.....................$2.25

" small “   135
Chocolate ginger, lbs ..........................3.75

" “ i-lbe........................ 2.25
“ wafers, i-lb. boxes ............... 2.25
“ " |-lb. boxes............  1.30

Chocolate— per lb.
Oaraccas. i's, 6-lb. boxes.....................$0 42
Vanilla, i's ....................................... 0 42
“Gold Medal," sweet, i's, 6-lb. boxes 0 29 
Pure, unsweetened, i's, 6-lb. boxes 0 42 
Fry’s "Diamond," l *. 14-lb. boxes 0 24 
Fry's "Monogram," is, 14-lb boxes 0 24

Cocoa— Per doz.
Concentrated, i's, 1 doz. in box---- 2 40" Is. " " .... 4 50" I lbs. “ " .... $25
Homoeopathic, i's, 14-lb. boxes...............

" i's, 12-lb. boxes...............
Epps's Cocoa, case of 14 lb., per lb. .. 0 35 

Smaller quantities............................ 0 37i
BENSDORP'S COCOA 

▲. F. MacLaren, Imperial Cheese Co., 
Limited, Agents, Toronto, 

i lb tins, 4i doz. to case.......per doz., $ 90
" 4 " " .... " 2.40

JOHN P. MOTT A CO. S.
R. 8. Mclndoe, Agent, Toronto.

LTOal
DIAMOND

^CHOCOLATE

Per lb
Mott's Broma.....................................  $0 30

Per lb.
Mott's Prepared Cocoa, is and i-boxes 0 28 
Mott's Breakfast Cocoa, is in boxes.. 0 40
Mott’s No. 1 Chocolate........................ 0 30
Mott’s Breakfast Chocolate................ 0 28
Mott’s Caracas Chocolate.................... 0 40
Mott's Diamond Chocolate................. 0 23
Mott's Navy Chocolate, is in boxes... 0 27
Mott's Cocoa Nlbbs............................  0 36
Mott’s Cocoa Shells ........................... 0 06
Vanilla Sticks, per gross......................  1 00
Mott’s Confectionery Chocolate 0 21 0 32 
Mott’s Sweet Chocolate Liquors 0 20 0 36

WALTER BAKER A GO..LIMITED.
Per lb.

Premium No. 1 chocolate, 12-lb. boxes $0 38
Vanilla chocolate, 6-lb. boxes............ 0 47
German sweet, 6-lb. boxes................... 0 27
Breakfast cocoa, i, i, 1 and 6-lb tins 0 43 
Cracked cocoa, i-lb. pegs., 12-lb. boxes 0 36 
Caracas sweet chocolat». 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 5's,

per box .............................................  3 00
Soluble chocolate (hot or cold soda)

1-lb. cans........................................... 0 42
Vanilla chocolate wafers, 48 to box,

ner box.......................................... 1 56
The above quotations are f.o.b. Montreal.

Diamond sweet chocolate—
6-lb. boxes. 12 bxs. «f case, f ib. pkgs. 23c. 
12-lb. boxes, 6 boxes in case, i-lb. pngs 23c.

Condensed Milk.
Anchor " brand, cases 4 doz., per case $6 00 

" evap. cream, op. 4d. " 4 65

Borden's Condensed Milk Co.

(rea*

WALTER M. LOWNEY CO.
Canadian Branch 530 St. Paul St. Montreal. 
Breakfast cocoa— Per lb.

12-lb. boxes, 6 boxes in case, 1-lb. tins. 40c. 
6-lb. boxes, 12 boxes in case, i-lb, tins. .40c. 
12-lb. boxes, 6 boxes in case,i-lb. tins. 40c. 
6-lb. boxes, 12 boxes in case, $-lb. tins..42c. 
6-lb. boxes, 12 boxes in case, 1-5-lb. tins 44 

Sweet chocolate powder—
6-lb. boxes, 12 boxes in case, i-lb. tins. 32c. 
6-lb. boxes, 12 boxes in case, |-lb. tins. 34c. 

Premium chocolate—
6-lb bxs., 12 bxs. in case, i-lb. pkgs. .33c. 
12-lb. bxs., 6 bxs. in case, i-lb. pkgs. .33c. 
6-lb. bxs., 12 bxs. in case,i-lb. pkgs. 35c. 
12-lb. bxs., 6 bxs. in case, f-lb. pkgs. .35c. 

Medallion sweet chocolate—
3-lb. bxs., 24 bxs. in case, i-lb. pkgs...44c. 
6-lb. bxs., 12 bxs. in case, f-lb. pkgs. .44c. 

Milk chocolate—
3-lb. bxs., 24 bxs. in case, i-lb. pkgs ... 35c. 
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. .35c. 

Vanilla sweet chocolate—
3-lb. bxs. 24 bxs., in case, i-lb. pkgs..32c. 
6-lb. bxs., 12 bxs. in case, f-lb. pkgs. ,32c. 

Tid-Bit chocolate—
6-lb. bxs., 12 bxs. in case, i-lb. pkgs..30c. 
12-lb. bxs., 6 bxs. in case, f-lb . pkgs. 30c.

Eagle " brand......................................... $1 50
Gold Seal " brand ................................ 1 30
Peerless " brand evaporated cream.. 1 20

r

fJSEO

"Reindeer " Brand 
Case (4 doa $5.6

Coffee.
" Bee " brand, 1 lb. tins, cases, 30 tins t 00 

“ " 2 lb. tins, cases, 15 tins 8 70
THE EBY, BLAIN GO., LIMITED.

In bulk— Per lb.
Club House.............................................  0 32
Royal Tava..............................................  0 31

Royal Java and Mocha...................... 0 31
Nectar................................................... 0 30
Empress................................................. 0 28
Duchess................................................. 0 26
Ambrosia............................................... 0 25
Fancy Bourbon,.................................... 0 20
High Grade package goods—

Gold Medal, 2-lb. tins.......................  0 30
Gold Medal, 1-lb. tins........................ 0 31
Kin Hee, 1-lb. tins............................  0 30
Cafe Des Gourmets, ground only, 1-

lb. glass jars...................................  0 30
English Breakfast, ground only 1- 

1b. tins............................................. 0 If
JAMES TURNER A oo. Per lb.

Mecca........................................................$0 32
Damascus............................................... 0 28
Cairo....................................................... 020
Sirdar ..................................................... 0 17
Old Dutch Rio....................................... 0 12i

e. d. mARCEAU, Montreal. Per lb.
"OldGrow" Java................................... $0 25

" Mocha.............................. 0 26
" Condor ” Java...................................  0 30

" Mocha................................ 0 30

16 - year - old Mandheling Java and
hand-picked Mocha......................... 0 50

1-lb. fancy tins choice pure coffee, 4$
tins per case..................................... 0 20

Madam Huot's coffee, 1-lb. tins............ 0 31
..........................2-lb. tins................. 0 30

100 lb. delivered in Ontario and Quebec.
Rio No. 1................................................... 0 16
Condor I. 40-lb. boxes.........................  45c.

" II, 40-lb. boxes......................... 42io.
" III, SO-lb. boxee...........................37|c.
" IV, $0-lb. boxes........................  86c.

a. H. A A. ». SWINGS.
Per lb

Mocha and Java ooffee, in 1-lb tins, 30-
lb cases.............................................. 32

Mooha and Java ooffee, In 2-lb tins, 20-
lb oases............................................. 2$

Cheese.
Imperial—Large sise jars.... per doz. $6 26

Medium size jars................ 4 60
Small size jars..................... '* 2 40
Individual size jars............ " 1 00

Imperial holder —Large size ** 1$ $0
Medium size ...................... 15 00
Small size............................ " 12 0$

Roquefort—Large size.........  •* 2 40
Small size............................ •* 1 40

74

^
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There can be nothing better than THE BEST 
in any line of goods------

In there cannot be anything better than

Edwardsburg “Silver Gloss” Starch
and

Benson’s “ Prepared Corn”
because they are acknowledged

THE BEST.
MANUFACTURED BY THE

EDWARDSBURG STARCH CO’Y, Limited
ESTABLISHED 1858

•1 Freet St. East,
TORONTO, ONT.

Werh» :
CARDINAL, ONT.

• Se St. Jeeea St.,
MONTREAL. P.Q.

Don,
IHTMt

Coupon Book*—Allison'o.
For Ml* in Osnkd* by Th* Eby Blsin Co 

Limited, Toronto. C O. BMuebemm 4
IlVeLsI jiio end *90 boot*

Un- Corn* end 
num Coupons 

bared, numl
In lots of loss than 100

books, 1 kind assorted. 4c. 4*c.
100 to 500 books................. SK
100 to 1.000 books.............. So. He

Allison's Coupon Pass Book.

$1 00 to S 00 books....................S centa l
5 00 books

10 00 "
16 00 "
SO 00 “16 00 
60 00

Cens’s Clothes Pins.
UNITED PAOTOEIES, LIMITED.

Clothes pins (full oount), 6 gross Is
obss. ntr oeee....... ............................. W W

do* p*oEm« (IS to » cnee)................. S 79
do* peokBfM (11 to * oee* I................. SSS

denser.
Tor doe. 

to* o*n* $ 0 «0 
, So* “ 1.*

F-3sSS*fit= «
Wholesale Agents. 

The Davidson ft Hay. Limited, Toronto

Food,
Gelatine.

Per dos

Per gross.
Knox's Gelatines................................... SIS 76
Robinson’s patent barley |-lb. tins ....$! 26 

" " " 1-lb. tins.... 1 16
>lb. tins.... 196 
4b. tins.... 116

Per do*.
6 do*., at. .$ 1 40 
1 doe., at.. 1 46

Jama and Jellies.
aouTHWELL's GOODS. Per doz 

Frank Magor ft Co., Agents.
Orange marmalade................................. $1 50
Clear lally marmalade.......................... 1 BO
Strawberry W. F. jam.......................... 2 00
SZr » •• :::::::::: :::: Î»

t currant'* " ................. .... 165
Other jams ...................... fl 86 1 90
Rod eurrant jelly.................................. S 76

t. unes ft oo.
Pure Fruit Jama—
12-oz. glam jars, 1 dos. in ease, per dos. |0 96
2-lb. tins, 2 doz. in case.........  “ 1 60
5 and 7-lb. tin pails, 8 and 9 pails in

crate.......................................per lb. 0 061
7 and 14-lb. wood pails.......... per lb. 0 064
SO-lb. wood pails......................... “ 0 06$
Pure Fruit Jellies-
12-oz. glass jars, 2 doz. in case.per doz. 0 95
2-lb. tins, 2 doz. in case.........  “ 1 60
7 and 14-lb. wood pails,6 pails in crate

per lb. 0 061
30-lb. wood pails.......................... “ 0 06j
Home Made Jama—
1-lb. glass jars (16-oz. gem) 2 doz. in

case......................................per doz. 1 45
5 and 7-lb. tin pails, 8 and 9 palls in

crate.........  .........................per lb. 0 09
7, 14 and 30-lb. wood pails, 6 pails in

crate...... .............................. peril». 0 09
BAAED ft OO.

Brand’s calf’s foot.................................. S*
Real turtle jelly...................................... 1 76

Liooriot.
NATIONAL LICOAIOB OO.

6-lb. boxes, wood or paper... .per lb. M 46 
Fancy boxes (36or 50 sticks) . per box 1 26
"Ringed” 6-lb. boxes.............per lb. 0 40
"Acme" pellets,6-lb. cans....percan 2 00 

" (fancy boxes 40) per box 1 SO 
Tar lioorioe and Tolu wafers^ 6-lb. ^ ^
Lioortas "lozenges,"j^lb. glass' jan.^? 1 »

90 6-lb. cans............. 160
" Purity " lioorioe 10 sticks.............. 1 46

•• lOOstioke................ 0 H
Duloe large oent sticks, 100 ia box................

Lye (Concentrated)
OILLETT’S PERFUMED. Per COM.

1 case of 4 doe...........................................If 60

5 oases or more....................................... 3 40
Matches.

UNITED FACTORIES, LIMITED. Per Cast.
Burelight (Parlor) ..................................•* 50
“ *t (P«lori ........ • *•»

WALSEeVlLLE MATCH OO.
Parlor— 1 caw. 5 c*m*

Imperial.................................. *5 75 *5 50

Crown...................................... 1 70 I 60
Maple LmI............................ 1 90 1 90
Knight................................... « 75 4 50

8$»hbUr:.....................................  3 =0 3 76

Mine» Most.
W.lh.y'ioondanMd, pargro*. net—*11 00

pw MM if do* id.............. 1 00

Kuotard.
oolmax'. on unir*

D.S.V., -lb. tin*....... ............. per don* 1 40
" Mb. tin...................... 9M

Mb. tin. ................... “ 9 99
Durham 4-lb. 1m.......................pmIm. 0 »

1-lb. Jm....................... •' * 99
P. D„ fib. tin......................... pm do* * 19

•• fib. tin......................... 1 49
*. D. MAROIAU, Montreal.

“ Condor," 11.1b. boiM—
fib. tine................................ pm lb.* 0 35
Mb. U*.................................. 0 36
1-lb. tin..................................... “ 0 394
4-lb. jar................................per 1m 190
1-lb. jar*................................. “ 1 96

Old Crow," 19-lb. box*—
fib. tin*................................per lb. 0 19
fib. Una................................ 9 93ML tin......................... " 0 m
fib. Jm............................... pm 1er 0 79
Mb. Jm................................... ,r 9 99

T. UfTON 4 OO.
l ib. ,1a*lira, 2do* ou*. . .per do**0 19 
Homo-mad* in 1-lb. gla* jar. 1 50
In 5 end 7-lb. tins and 7-lb. pail*, per lb. 0 09

Fiokloo.

4. P. Tippett I 
Omni Mm. (pint.) . 
OMbed v - ..

PMdM.fl M 
I 19

Soda.
oow in**D.

«•YlWîïW-B Case of 1-lb. oonteraMST1 P*'
Case of |-b. (oee- 

taining 190 pkga. 
per box, S3 00.

Case of 1-lb. and 4- 
lb. (containing » 
lib. and flOl-lb. 
pkga), per box,IS OK 

P^ee-L perCase of 5c. pk«s. (con taining 06 pegs, 
box, |S 0ft

MAGIC BRAND.

Per eaa
No. 1, oases, éo 1-lb. packages............$9 76
No. 9, " 190 Hb. ‘ “

f 3014b.t r *80 Hb.
No. 6 Magic soda—oases 100—10-oa. pkga.
lease........................................................  9 86
6 eases.......................................................  9 76

Orange Meat.
Cm.* 36 15c.

pMkMM.tt.50 
5case lots.... 4.40 

(Freight paid.) 
Cases, 90 35o.

packages... 4.00 
6case lota.... 4.00 

(Freight paid.)

SS ■!&}earns. OOpkM •
' bsa»d. l 0A.

10OA,
10 m..

Sesp and leap Powders.
A. P. TIPPET ft OO.. Agents.

•fit
Maypole soap, colors.. 

^ " blaow
Oriole soap...........
Oloriola soap.......
9tnw b*t polka..

Orange Marmalade.
TAB BBT, BLAIE OO., LIMITED.

1-lb. glees............... $1 JJ
«naît gem jam........ • 61

BABBITT’S.
Babbitts -roe- 

6-os.pkgs.8K50 per 
box. Sbexeea 
freight paid and 
half box free. 

Babbitts "Best 
soap. 100 bam, 
•410 par box. 

Potash or Lye, bxe1
doe., $9 per box.

TA U. DUSE AS BET.

75
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A “GOOD COFFEE” reputation has—does—and will, increase 
a Grocer’s trade—even in the face of fiercest competition. YOU can gain 
the reputation, hy handling

“Prince of Wales”
MOCHA & JAVA COFFEE
Packed in 1 & 2-lb. (air-tight) tins.

Q cf ■ <9

COFFEE

S. H. & A. S. EWINQ
Established 1845.

Importers and Manufacturers
55 Cote St., MONTREAL.

CHASER 
•__SOAP

CHASER SOAP.

..................................$2 40
.......................  2 30.................. 2 20

_ .............................  8 10
6 per cent. 10 daye or 80 days Acceptance.

Starch.
KDWARDSBURG STARCH CO., LIMITED.

Laundry Starches— per lb.
No. 1 White or blue, 4-lb. carton.# 0 06 
No. 1 “ " 3-lb. 0 06
Canada laundij............................... 0 05
Silver gloss, 64d.. draw-lid boxes. 0 07
Silver gloss, 6-lb. tin canisters... 
Edward’s________i silver gloss, 1-lb. pkg. 0 07
Kegs silver gloss, large crystal— 0 06
Benson’s satin. 1-lb. cartons........  0 07
No. 1 white, obis, and kegs........  0 06
Canada White Gloss, 1-lb. pkgs.. 0 05$ 
Benson’s enamel—per box 1 25 to 2 50 

Culinary Starch—
Benson k Co.’s Prepared Com— 0 07
Canada Pure Com .....................  . 0 05$

Rice Starch—
Edwardsburg No. 1 white, 1-lb. car. 0 10 
Bdwardsburg No. 1 white or blue,

4- lb. lumps.................................... 0 064
BEE STARCH CO., MONTREAL.

“Bee" brand, oases, 64 packages. 5 00 
SRANTFOED STARCH WORKS, LIMITED 

Ontario and Quebec, 
laundry Starches—

Canada Laundry, boxes of 40-lb. $0 06$ 
Acme Gloss Starch -

14b. cartons, boxes of 40 lb....... 0 06$
Finest Quality White Laundry—

5- lb. Canisters, oases of 481b— 0 06$
Barrels, 900 lb............................... 0 061
Kegs. 100 lb.................................. 0 061

Lily Whits Gloss—
1-lb. fancy cartons, oases 30 lb. 0 074
6- lb. toy trunks, 8 in case.......... 0 071
6-lb. enameled tin canisters, 8

incase......................................... 0 074
Kegs, ex. crystals. x00 lb........... 0 06$

Brantford Gloss—
1-lb. fanoy boxes, cases 361b.......  60 074

Canadian Electric Starch- 
Boxes of 40 fanoy pkgs., per case 2 50 

Celluloid Star oh—
Boxes of 46 cartons, per oaee— 3 50 

Culinary Starches—
Challenge Prepai

l-lb. jjaokagee, boxes 40 lb. 
1 Brantford PreparedNs. _ 

14b.

°7îl

lenge Prepared Com—
............................. b.......... 0 06$

[es, boxés 40 lb.......... 0 07
i Com Starch

-lb. packages, boxes 40 lb.......... 0 07
ST. LAWUIOI STAnOH CO.. LIMITED. 

Ontario and Qusbss.
Culinary Stnraàee—

Bt Lawrence eora starch, 40 lb . 0 07 
Durham sera starch, 401b............  0 06$

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 06;

“ 6-lb. cartons, 36 lb.. 0 06
“ 3004b. bbl............ 0 06
“ 100-lb. kegs........... 0 06

Canada Laundry, 40 to 46 lb........ 0 06
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07

A l-lb. fanoy, 30 lb..........  0 07
“ large lumps,1004b kegs 0 06

Patent staroh. l-lb. fancy, 311b:. 0 07 
hkren Gloss, l-lb. packages, 404b. 0 0»!

OCEAN MILLS.

Chinese starch, 
per case of 4 
dos., #4, less 5 
percent.

“bee” brand corn starch.
Cases 40 pkgs.............................................. 63 00
San Toy Starch— , ,

10c. pkges, cases 5 doz., per doz — 1 OU 
less 6 per cent.

stove Polish.

<wrà’o\Vv-t av.û 
titveaxivess Vt\\s 
, xzX\<3T\ \s XtuVj wmvaWe&.'i

Per .row.
mains Hun, Sol. c*kw, i-grow bore. 18 60 
Riling Sun, S-oi. oekea. grow boiw « 60 
SunPwte, 10c. .lie, 1-grow boxw.... 10 00 
Sun Pwte, 6c. ai». 1-grow borna 6 00

Fpame line

“GROWN

DUNN, AOE'îr.

Enameline No.
4,bxs.,ea.3dz.O 38 

Enameline No.
6, bxs.,ea.3dz.O 66 

Enameline 
liquid, bxs.ea.
3 do*..............0 75

Blackene, 5-lb. 
cans, per lb. .0 10

Syrup.
BRAND PERFECTION SYRUP.

Enamelled tins, 3 doz. in case............#3 40
Plain tins, with label -

3 lb. tins, 2 doz. in case...............  1 90
6 " 1 “ “ .................  8 35

10 “ 4 " “ ................. 3 3530 “ f “ “ .................. 3 10
(10 and 30 lb. tins have wire handles.)

“beaver " brand. Per case.
1 gal. tins, square, 6 in case...............  6* 40
4 gal. tins, round, 12 in case ............ 4 50
$ gal. tins, round, 24 in case............... 4 60

small’s brand—Standard. Per case.
1 gal. tins, square, 6 in case................. #4 70
\ gal. tins, round, 12 in case .............. 4 90
[ gal. tins, round, 24 in case ............. 5 30

Teas.
SALADA CEYLON.

Wholesale. Retail.
Brown Label, la......................  #0 20 #0 26

............................... ..0 21 * “
•.........  0 22
and |*e 0 30

:iS
is............

Green Label, I s and is 
Bins Label, Is, is. fe
Red Label. I s and fa 
Geld Label, is............

0 36 
0 30 
0 40 
O«0
• II

.COLON À
| PureCe^tlonTea f

Ceylon Tea, in 
1 and |-lb. lead 
packages, blaek 
er mixed.

Black Label, l-lb., retaU at 86c.............60 1»
" “ |4b.. “ " ............. 0 30

Blue Label, retail at 30c........................ 0 22
Green Label. “ 40c....................... 0 28
Red Label. “ 50c....................... 0 36
Orange Label, " 60c....................... 0 42
Gold Label, " lOo........................ 0 56

Cases, each 60 14b..

Ram Lal's 
Pure

j Indian Tea
iararyeu AssourrEurPuRit:' 
.s Manufactured on the |
1 Gardens or India

LUDBLLA CEYLON, l’S 
AND I'B PKOS.

60 26 
0 25 
0 30 
0 40 
0 40 
0 60 
0 60

Blue Label, $s, |s and Is,
60-lb. oases ..............retail 0 40 at 0 30
Bed Label $s, |s and Is.
60-lb. cases.............. retail 0 SO a» 0 34

Black Teas—“Old Crow ” blend—
Bronzed tins of 10, 86,60 and 80-lb.
No. 1................................... par lb. 0 36
No. 8................................... " 0 30
No. 3......................  “ 0 %
No. 4................................... “ 0 30
No. 6.................................... " 0 174

LIPTOM'S 
TEA (in 
packages).

1 lbs k Sold 
Color of | lba.$ lbs. for 
Label per 

lb.
Oeylon-India, Ex. oh'st A Yellow 45 

“ BRed 40

r K'
is

60 36 No. 1 O Pink 36 60
3 O Orange 30 44

0 36 IOL Bin. It M
0 36 40L Green

Tobaooo.
M 25

Blue Label, l’s............................. 60 18|
Blue Label. l's......................... 9 19
Orange Label, l's and is — 0 21
Brown Label, l's and is....... 0 28
Brown Label, is ................ 0 30
Green Label, l’s and l's......... 0 35
Red Label, l's........................... 0 40

“CROWN" BRAND.

Wholesale. Retail.
Red La cel, l-lb. and Is.............6 0 36 60 60
Blue Label l ib. and is................ 0 38 0 40
Green Label, l-lb........................ 0 19 0 25
Green Label Is........................... 020 0 25
Japan. Is...................................... 0 19 0 36

s. d. maroeau, Montreal.
Japan Teas—

“Condor" I 40-lb. boxes............. 60 424
•* II 40-lb. boxes............ 0 40
“ III 80-lb» boxes......... 0 364

HMD AAA Japan, 40 lb “ at............. 0 324
" AA “ 40 " ............. 0 30

Blue Jay, basket fired Japan, 70 lbs., 0 27
“Condor"IV 80-lb. “   0 32

" V 80-lb. “ ............... 0 27
XXXX80-lb.boxes.... 0 23 

" XXXX 30-lb. “ .... 0 24
XXX 80-lb. " .... 0 21

" XXX 80-lb. “ .... 0 22
“ XX 80-lb. .... 019
*• XX30-lb. “ .... 0 30
“ LX 60-lb. per case, lead

packets (26 l's and 70 l‘s)0 271
Black Teas— “ Neotar ” in lead packets

Green Label.............retails 0 26 at 0 20
Chocolate Label— " 0 35 at 0 26
Blue Label.................. " 0 60 at 0 36
Maroon Label.........  “ 8 60 at 0 46
Fanoy tins—Chocolate, 14b......... 0 321

'• “ -Blue, l ib..................... 0 421
" “ -Maroon, l-lb...............  0 50
" “ -Maroon, l-lb................ 1 6C

" Condor " Ceylon black tea in lead packets 
Green Label, $s, Is and Is.
60-lb. cases................retail 0 36 at 0 20
Grey Label, $s, Is and Is,
60-lb. cases..............retail 0 30 at 0 S3
Îellow Label, Is and Is,

4b. oasas ..............retail 0 36 at 0 36

TEE EMPIRE TOBACCO CO., LIMITE».

Smoking—Empire, 31s, 6s. and 10e.... #0 18
Amber, 8s. and 3s.................. 8 88

Chewing—Stag, bars, lOioz................ 0 41
Bobs, 51s. and 11s................ 8 44

*' “ 10i ox. bars, 6s............. 8 44
Currency, 13 ox bars, 13s— 0 47

“ 61*. and 13’s.......... 8 47
' Old Fox, narrow, 13s.............. 8 47

Snowahpe, 14|os b'rs.sp’o’d 81 ill
Pay Roll 7s and 61s..............  8 U
Pair Play, Is. and Ils............ iBr Play, Is. and Ils..........

Vinegar*.
s. d. maroeau, Montreal. Per gal

EMD, pure distilled, highest quality.. 60 30
Condor, purs distilled........................... 0 31
Old Crow................................................... 0 M

Special prices to buyers of large quantities
orimble’s malt.

Bulk, l-caeke, 25 gale................  66 46 $10 36
casks, 60 “ .................. 10 II 3140

Bottles, oases, 3 dos.............................. I * 440
Washing Powdsr

FAIRBANK S «OLD DUST.
Five oases assorted—

24 25o. packages...........................................$4 65
loo ioo. "   f m
100 6c. “ .................................. 3 98
1 case 50 5c. packages free with 5-caee lots 

Freight prepaid.
Cane’s Wooden ware.

UNITED FACTORIES, LIMITS».
Per doe

Washboards, Victor....................... 61 M
' Crown....................... 1 46
“ Improved Globe... 1 80
“ Standard Globe........ ...  1 70

Original SoUdGlobe.... I 00
Superior Sid. Bk. Globe. 1 16

" Jubilee.................... I 10
“ Pony.......................... 0 86

Diamond King (glass)................................. 3 08
Tubs, No. 0....................................................  U 26

Pails, No. 1. 8 hoops.
“ No. 3,

• 68 a*8 48

Toast, 
east, SdoA6e.sk». messe... 
• atmm yeast, J dos...........,

yeast sake, I dee. is... 
M ideals... 

I dm» Mb...

76
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