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FOR LACE NOVELTIES M l
A GO-AHEAD FIRM ant CS,
| TIDSWELLS, 3041 weoi s.. LONDON, o COSTUMES,
ENGLAND. SKIRTS, ETC.

WRO SUPFLY THE FOLLOWING GOODS*
Canadinn Buyern will always fird the very latest

SHIRTS, : APRONS, Novelties in Ladies’ and Children's
' LACES, 1 ROBES,
VEILINGS, CRAVATS, SKirTs, BrLousks, JACKETS,
MADE-UP-LACE, COLLARS, MacristosHes, Cares, Erc., Etc.
BLOUSES, BELTS, Evc.
Special is being given 1o the require-
wgmxf%wnmﬂhgul o show pur
SRR
TIDSWELLS ' ‘
— 3 and € Woop STRRET, * CORBY, PALM ER & STEWART
Syducy and Metvosrss. LONDON, ENG. _ 39. 40 412 St. Paul's Churchyand, LONDON, ENG.

A - e zowrser

CREPONS ARE AGAIN BECOMING POPULAR—

. PRIESTLEYS |
CREPONS

~PLACE YOUR ORDER AT ONCE

WILL SUIT YOUR CUSTOMERS BEST.

| S. GRreensHIieLDs, SoNn & Co., vancouver " {

So1E AGENTS ¥OrR CANADA.




LISTER’S
Velvets = Silks

YO BE HAD FROM™ W™ uus

Wholesale

Dry Goods

Wholesale Millinery Houses.

“ROOSTER” BRAND
Fall 1900.

Travellers now out for
business,
Canada is a part of the
lnn:m Dcx.mnu:w Store
Farth, knowr: as the

British Rmpire
Usnlimited

and the *‘Rooster’* intends
doln:hlwhuetomdnu!n
Oommc.rclu supeem-

Ovmn A’

We are sbowlnx far the Coming Fea
ron, the best line of

SHOCKS, WORKING COATS, E£to, cver froduced in Canada:
STYRATHCORA'S NMORSE—KbaXi Duck, Kersey-lined D.R. Coata.
BADEN-POWELL—-Khaki Duck, Rough-Rider Jacket, with Belt,
LORD ROBERTS—Olive Duck, Tweed-lined Coats,

LORD XITCHERER-Iublcrized Duck, Extra Kersey-lined Conts.

SERERAL BULLER-DI'mab Denlm, Serge-lined, Belted Smock, and
a full mnge of Recfers, 8 3, ctc., otc.

PANTS. sy Saraiersn me e

Shirts, Overalls, Jackets

We are §n the front ranks with these lnes.

SKIRTS.

Predt te Customers.

Nlommdc. Terfect. Plulng Qur *¢ u“!

8-“5 ** Lady White,' **Lady Bull
u\:thn ’ west creations. ’ e

Satisfaation te Oensumer.

ROBERT C. WILKINS

Manufacturer <+ Montreal.

Mecrchant Tailors

who would have
the correct goods for Easter 7rade, should
see our cclebrated .

Serges

Wellington, Sayles,

TRILBY
Black, Medium and Light Blue.

Nobby goods in Tweed and Worsted Suitings.
Olive Mixtures, Greys
and Fancy Overchecks

Newest patterns in

Wool and Worsted Trousanngs
Superb Lot of Fancy Vestings
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. S. GREENSHIELDS, SON & CO.

MONTREAL AND VANCOUVER.

"NOW 1s THE TINE

TO BUY

SUMMER (GOODS.

WE HAVE IN STOCK A LARGE VARIETY OF i
WASH GOODS, |

DRESS GOODS, LACES |
AND |

A CLEARING vot or 10,000 |

PIECES PRINTS BELOW MILL PRICES.

THE LATEST FAD
IN NOTIONS.

PULLEY BEITS

AT ALL PRICES.

CURTAINS anp CARPETS,

A GRAND ASSORTMENT.

PRIESTLEY'S DRESS GOODS ]
PEWNY’S KID GLOVES.

Sole Agents for
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g GRANDAGE & 00., LIMITED i

LOW ROYD & BROWN ROYD DYEWORKS

BSRADFORD, ENGLAND.

DYERS, BLEACHERS, AND FINISHERS ciistes o= PIECE GOODS AND COTTON YARNS

THE ABOVE FIRM MAKE A SPEUIALTY OF

Mercerised Cotton Sateens, Brocades, ete.

AND OF MERCLTI.. ™ VARNS.

To easure haviag the moat perfect lmlt-tlon oaf 8lik, Importers and Retailers
should insist on siecing the fecllowing Stamp on all such goods.
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BRADFORD. - {
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Ask for New Shade Card for 1900. All shades on this card are
GUARANTEED NOT TO CROCK.

L2 220222223 2% a0 2 a2 22290 20 2 4% 42 47

- . .
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FOR 1900
FALL « = NOW Ready

Colored Habutai

India Silks |

Fancy Blouse Silks

Silk Handkerchiefs
Initialed Silk Handkerchicfs
Art Embroidery Goods
Windsor Tics

Our travellers are now on their usual routes

with complete lines of our samples. Ex-

amine our values before placing your orders.

K. ISHIKAWA & CO.

24 WELLINGTON ST. WEST
TORONTO, : CANADA.
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m WATSON, FOSTER (..

WALL PAPER
MANUFACTURERS
MONTREAL

APPRECIATING THE ORIGINALITY OF THE
FOLLOWING TRADE PARODY BY CHARLES
L. NELLES, OF GUELPH, WHICH APPEARED
IN THE GUELPH <«DAILY HERALD"™ OF
MARCH 1gth, OFFER THIS PAGE FOR ITS
REPRODUCTION > o X *

With apologies to Kipling
aud cveryone clse,

\When aboat to buy?oor paper this is the only place,
To et the ssigns at auch a price,

Andafter mlnx them, yoa will my 1t to our face—
Rrerything no tovely and so nice.

Your home will boa fort,and your s & great delight:
Your neighbors they will envy: and admire.

With ‘

ileasure you can tell them —they onty can be right,
When Nellva (s the acller and they the buyer.

CHORUS.

Gold papers, siik papers, papem of every kind,
Den or tarlor or Barber shap, cellings low or high,
Fach of ‘em calling for p-J:r theep themn in your mind),
Don’t pass these goods for your credit's make, but
buy-=bay-=buy,

Better buy from usat once, asthere {4 na better staro,
And tell your friends what bargalne yoa dld gel.
Thaat )o; veraved alot of moiey and your home from floor 1o
oNny
Isthe handeomest on which the san whil sel.
For paper bought from us must be a hloonIng sire success,
As we do the largest busines inthatown s
The e 19 always clivapeat (get Four nioacy’s worth—no lex),
ook fur merit, styfe and valuc, aud goods of wide renown.

CHORUSR,

Clerk’s home, mechanic's hwome, home of u:e mllllonurc.
Fifty thousand rvoms we can easly su,
Each of ‘em calling fur ald from you (1 nelr ‘walla are
white and ‘l
Don’t pass thle'ad.” for your credit's make, bat huy
-buy-buy.

[ A e st o m s b
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Countless Efforts Are
Constantly Being Made

to palm off inferior dyed hosiery
by saying “Equal to Hermsdorf,”
“As good as Hermsdorf,” * Better
-than Hermsdorf.”” The constant
quoting of Hermsdorf dye by the
man who wants to substitute shows
the weakness of his argument.
Hermsdorf Dyed Hosiery and Gloves
bear this stamp

Lotis Sewn

American Burcau of Louis Hermsdorf, Cke”””ts)
78-8{) Walker St., New York. Germany.

It’s your safeguard and your custom-
ers’ guarantee.

New York Selling Oftice of Hermsdort Black Mercerized Yarns,
JOS. J. DeLONG, 396 and 398 Broadway, New York, N.Y.

b
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HORRO CKSES CREWDSON & (0. .

LIMITED

COTTON SPINNERS "o MANUFACTURERS.____.

Wonrks, PRESTON ano FARNWORTH, LANCASHIRE.
WAREHOUSES, PICCADILLY, MANCHESTER.
5 Love LANE, LonDON, E.C.

7 MiTCHELL LANE, GLASGOW.

Long Cloths, Cambrics, Nainsooks, Twilled Shirtings, Double Warp and
Medium Calicoes, Plain and Twilled Sheetings, Pillow Cottons, Drills,
Flannelettes, Sateens and Dress Foundations.

Specially Finished for the Sewing Machine

And Suitable for all Parts of the World.

HIGHEST AWARDS AT ALL EXHIBITIONS.

PRIZE MEDALS, LOXDON 1851, 1862 § GOLD MEDAL, CALCUTTA 1884
GOLD MEDALS, PARIS 1887, 1878 GOLD MEDAL, LIVERFPOOL 1s88
DIPLOMA OF HONOUR, VIENNA 1473 ; GOLD MEDAL, EDINBURGH 1388
GOLD MXDAL, CA?E TOWN 1877 FIRST AWARD, ADELAIDE 1887
DIPLOMA OF HOXKOUR, LONDOX 1084 ! PIRST AWARD, MELBOURNE 1388

AN SO ¢ crmarratmnre e e e1 st e
";.:" <, 7 ~- .
R RNt el gl oy .
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~K

FOSTER & CLAY'S

Productions
<3

Should be prominent in your
Wool Department.

JIMARK
Jr

Ask your wholesaler for POSTER & CLAY'S
SCOTCH FINGERINGS
SHETLANDS, ANDALUSIANS
PETTICOAT, VEST and
SHAWL WOOLS.

TABLE CORD and
SOFT KNITTING WORSTEDS

Wools made specially for all classes of
HOSIERY AND GLOVE MANUFACTURERS.

Werks : Sowerby Bridge, England.
Caaadian Wholesale Trade Supplied by

John Barrett, e+ Montreal

Easter

Gloves

We have a full, fresh stock of

b
Pewny’s
French Kid Gloves for

SPRING 1900

Best Styles
Best Shades
Best Wear

S. Greenshiel"d; So;; Co., Montreal

AQGENTS FOR CANADA.

‘ For . ..

Spring Sorting-Up Orders %

Nobody to beat us in Cretonnes

SEE OUR

and Art Muslins . . . .

We have a small stock of hosiery still
on hand at last year’s prices.

SAMPLES

BAGLEY & WRIGHT MEG. C0.

318 St. James Street, MONTREAL.
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THE POPULAR COLOR
ron SUMMER.

We Have on the Way a Large Assortment of

LEEMANN & GATTY’S
PATENT FA.:T DYED KHAKI

. IN ...

WOOL SERGES AND
COTTON DRILLS.

SAMPLES Y stommuse moon

Controlled by us for Canada.

S. GREENSHIELDS SON & 00

MONTREAL AND VAI\COUVER B.C.
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£ COLONAL BLEACHING XD PRINTIG 1.

MONTREAL.

FPrints,
Printed Flannelettes,
. Sleeve Linings,
r Dyed Cotton Fabrics, :
3 Foulards,
'y Sateens,
% Jeans.
WORKS AT ST. HENRL .

s BEE HIVE
Sy Knitting Wools

- - MADE BY - -

J. & J. BALDWIN, HALlFAX, ENG.

The Oldest Established
and Largost Makers of

ALL KINDS OF KNITTING WOOLS

KNOWN ALL OVER THE CIVILIZED WORLD

Scotch Fingering Berlin Fingering Vest and Silk Vest Wool

Wheellng Batmoral Fingering Lady Betty Pyrenees
’ Petticoat Fingering Merino Fingering Shetland Fleecy

Soft Merino Soft Knitting Wool Andalusian Dresden

All of the BEE HIVE Brand, and also Red Letter BB Scotch Fingering.

Especially Adapted for Cycle Hose and Sweaters Agent———

We claim that they will kot further and wear longer than any other make. Duncan Be“
Wholesale Only s Send for Samples. MONTREAL aud TORONTD -,
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PSS
-

TORONTO and MONTREAL.

34 TRAVELLERS

ATLANT[C

TO THE

PACIFIC

showing samples for the sorting season.

EVERY BUYER SHOULD SEE OUR SAMPLES.
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Speclally written for Tux Dry Goops REVIEW.

PROGRESSIVE STOREKEEPING.

A MONTHLY ARTICLE ON THE PROPER MANAGEMENT, SYSTEM, ETC.,, OF AN UP-TO-DATE
RETAIL BUSINESS.

By Ciias. F. Joxgx, NeEw Youx.

Pointer to Salesmen should try to know their business
Salesmen. thoroughly. The salesman of to-day must

necessarily know more about the goods that
be 1s selling and the technical points of the business than the
salesman of 25 years ago. Inteliigent salespeople are the
real want of the merchant at the present time. They are
1eally hard to get, and where they are secured they command
good salaties. The intelligent salesman can nearly always
count on receiving double the salary that can be earned by the
one who is not posted.

Know your goods thoroughly. 1If possible, try to know

them just as thoroughly as the head of the store who is ovar
you. Learn all the technical points of the manufacture, of the
real fibre of which the goods are composed. Be sure you
know the values of the goods well enough o tell in 2 moment
whether they are very cheap or only reascnably so.
‘The writer of this article once upon a time
made 2 trip from one city to another. The
city from which he came was one of what
we call moderate enterprise, but had quite a large business on
account of its own and the neighboring population, which,
taken altogether, amounted to more than 200,000 persons.
The merchants in this city were fairly progressive, but made
1o particular boast of setting the world afire, and were all sup-
posed to be doing 2 fair amount of business at a good living
profit.

The dty to which he went was one of unusual size, and one
which has the reputation of being one of the greatest and most
enterprising in the country. The storesin this city have grown
to enormous proportions, and have the name the world over of
being the cheapest and most Iiberal of any others. Yet, when
the writer came to the larger cty and began to look into the
inside workings of business, and notice the different prices at
which various goods were sold, he found that, although the
stores had the name of being wonderful bargain-givers, and
were known everywhere by the name of great price cutters,
still, taking the stocks as a whole, these stores in the larger
cities, in nearly every instance, sold goods at a higher price
than they wereBé1d in the smaller town, and, almost without
exception, the gross profits which the merchants made on the

A Tale of
Two Cities.

goods were from 10 to 15 per cent. higher than the merchants
in the smaller city could get.

This seemed exceedingly strange, and it set the writer to
wondering how it was that this large city and these large stores
should have the uame everywhere for enterprise and low
prices, while the stores in the smaller city, which sold the
cheaper, were, as a rule, called high-priced and old fogey.

As the subject was investigated a little more closely, how-
ever, he began to notice one thing—that there were some
instances.in which these large stores sold goods wonderfully
cheap, much cheaper, in fact, than the goods could be even
manufactured at.  This at first seemed a little queer. What
could be the object in selling goods at such ridiculously low
prices? For instance, in one case 2 certain store advertised a
well-known dress lining which usually sells at 25 and 35¢c. 2
yard, for 8c. These goods cost a great deal more than this
selling price and what could be the object in taking so popular
an article and disposing of it at perhaps one-fourth of what it
sells for in many stores ?

The witer thought he would go to the store which inade
the offering and see what information could be gained on the
the subject. When be got to the store he found it packed
with eager buyers, not only around the immediate counter
where these goods were being slaughtered, but the majority of
those perscns who came to buy the bargain advertised had
gone all over the store buying other goods which they might
be in need of.

On inquiring of the manager how the business was, he
replied that it was splendid. **We are offering the people
some bargains to-day which they cannot resist.”*

““But " the writer asked, ** how can you afford to sell these
goods which you advertise at so mtich less than cost?*

The teply was: < Ob, that is only dene to bring the
people to the store.  They will not come unless there is some
unusual inducement held out to them, but when they do come

they buy enough goods at a regular profit to more than make -

up for the loss which we sustain on the linings."

A further careful examination into the matter and visits to
several other stores where sales were being conducted in a

~]
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similar manner, showed that these larger stores drew almost
their entire trade through holding out such inducements to the
people.

The merchants in this larger city make a totally different
practice of price cutting from the merchants in the smaller
place.

The merchants in the latter city sell their goods all around
at a reasonably cheap price. They make no very great profit
on any line of goods and gain i1o particular reputation for selling
cheap, for the people naturally expect that everything should
be at a moderately low price, and they are never startled by
having any very remarkable bargain offered them.

Just the opposite to this, the stores in the larger city make
a good round profit on nearly everything they sell exceptthose
articles which they hold out as special inducements to buyers.

The people in this city are kept ia constant excitement on
account of the real sensations which these storcs make week
after week, They will select some well-known and staple
article and sell it for probably a half or a third of what it
usually costs to makeit. On the sale of these goods they, of
course, calculate to lo ¢ 2 considerable sum, but they gain the
attendance of enormous crowds at their store, and the liberal
profits which they make on other goods far more than compen
sate for the loss on the bait which they hold out to the public.

The thought, therefore. presented itself to
The Two X R
Systems Weighed. the ml?d of the wntex: as o whelhoir the

small city was not making 2 great mistake
in its methods of doing business, The merchantsareaimingto
sell goods low, bt are not in any sense impressing the people
with this fact, because there are no particular objects which
can be picked out and mentioned as presenting anything extra-
ordinarily low.

The larger city is. day after day, and year after year, gain-
ing & greater reputation as a business centre, simply because
there is not a day in which some store is not practically giving
something away to the public. These larger stores handle
possibly from 10,000 to 50,000 different 2bjects. Oat of this
whole number of objects there will be possibly from 10 to 20
which are sold at a loss, but these are at such 2 manifest loss
that the people are really surprised and are so pleased at
getting these things cheap they oveslook the fact that they are
more than making up for the loss on the other goods which
they purchase.

This is what may be called progressive, up-to date mer-
chandising. A stora is certainly in basiness for the profitit
can make, and every store is eatitled ., a just profit onits
goods. The stores of 1bis larger diy certainly get this profit,
but, at the same time, the great excitement which they cause
by selling a few articles very cheaply gives them a greater
reputation than if they sold the whole stock only moderately
cheap.

For instance, in the smaller town, if 2 merchant was getting
upa saleof ladies® hosiery, and had, say, three or four different
lines which he wished to mark down, be would probably mark
each line with a 10 or 15 per cent. reduction all around. This
reduction, whileit wonld make the goods all very cheap, would
probably only draw a few buyers who were really in need of
the goods, and who kncw the real value of the qualities
offered.

1f the same sale was gotten up in the larger city which 1
have mentioned, the store would probably make only a very
slight, if any, reduction on the majority of ladies’ hosiery, bat

would take one kind and cut the price deeply, or, perbaps,
even make it half of the usual selling price.

For instance, if one line consisted of black nhosiery which
segularly sold at 25c. a pair, it is very probable that the store
would mark these down to 10 or 15c. a pair, even though they
may have cost as much as"$2 a dozen. This kind of a reduc-
tion would create some excitement and bring a crowd of people
to the store, and, while the loss on the one article might be
quite heavy, the sales of the other goods at nearly regular
price would make the average loss on the whole much less
than would be the case where the store in the smaller city made

- an all-around reduction ia price.

Cities where the merchants have been doing as in this
smaller city might learn a lesson here, and change their

tactics.

Believes in a To be considered bright and wide-awake,
Cut Being Low. YoU must get the people to believe that you

are going to give thex something wonder-
ful. Get them to believe that you have it in your power to sell
goods for half, or less than half, what they are being soldatin
other stores. This has been done, not by actually selling
everything at a half price, but by really slaughtering one or
two articles, while you may even make a larger profit on
others to make up for it. Therefore, the secret of cutting
prices seems to be not to cut everything or to make any general
reductions, but to cut the very heart and life out of one or two
things and make up for it on something else.

KHAK! SERGE TRADE IN OANADA.

Khaki promises to be one of the most popular colors for the
coming Summer, and there is no doubt there will be a demand
for this shade in all classes of goods. S. Greenshields, Son &
Co. bhave just completed amrangements with the agents of
E. Spinner & Co., of Manchester, to control the ceiebrated .
khaki serges and drills of Leeman & Gatty. who supply the
British Goverament with the cloth for Her Majesty's soldiers.

Lord Roberts, himself, complimented Spinner & Co. on
the benefits their khaki had given the army in India in the
following letter :

**Commander-in-Chief’s Office,

«* Headquarters, Bombay.
+*E. Spinner & Co., Bombay.

**Lord Roberts directs me to inform you that he fully
appreciates the benefits which have accrued to the army in
India, both British and native, through the introduction of
Leeman & Gatty's fast dye, aad offers you his congratulation
on the success of the invention, The appearance of troops of
all arms when dressed in khaki has, in Lord Roberts® opinion,
improved immensely since your goods have been generally
used.

** (Signed) EaTON A. TRAVERS, Major,

** For Military Secretary."
The popularity which kbhaki has attained, on account of the
present war, will certainly create a demand for the goods for
both ladies and gentlemen. S. Greenshields, Son & Co say
that 2 large shipment of wool serges and drills are now on the
way. Messrs. Greenshields will very shortly have samples in
the hands of their travelers. They, however, invite inquiries

regarding these cloths, and will be very plélided to answer
them.
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You are interested in our advertisement. Read it.
* You would profit by buying from our stock. Why?

Because it consists largely of distinctly different goods from
those of other houses.

You know and we know that high-class goods command
high-class trade.

We import the best goods brought into Canada: Our
motto—*“There is nothing too good for Canadians.”

You wonder why so many of our customers lead and con-~
trol the best retail dry goods trade in their respective Towns,
and prevent it going elsewhere. 1t is because the goods they
buy from us attract and satisfy those who dress fashionably,
stylishly, well.

You want for customers those who spend their money freely
and change their apparel often. You will never get that trade
unless you keep the proper goods. We have what you want in
Dress Goods, Silks, Satins, Velvets, Costume Cloths, with
Laces, Trimmings and Ribbons to suit.

In South Africa our boys have been doing well. In Canada
OUR BOYS have been capturing the White Goods, Cotton
Wash Goods and Staple Goods trade, a la Bloemfontein.

The Mayor and Officials went out to meet them ; the Citizens received
them as friends, waving flags, cheering and singing.—Official Despatch.

We are now soliciting Sorting Orders. You will find
all departments very complete.

Goods that it was impossible to get in February and
up to the 25th of March are now in stock, and

NEW LINES ONLY.
We ask your special attention to goods which we are showing
for Fall 1900. Place order with us for these at once, please.

We protected our customers in their Spring purchasas. We
are anxious to do equally well for everyone for the Fall.

BROPHY, CAINS & CO.,

23 ST. HELEN ST., MONTREAL.
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Millinery, Dry Goods and Clothing in the West.

From ' The Dry tivods Revser s* special correspondent.
WinN1rEG, March 28, 1goo.
HE wholesale millinery opening was the first thing in
March. Winnipeg had only one this year, that of The
D. McCall Co., Limited. Their comfortable showrooms on
Notre Dame street west were tastefully arranged and filled to
overflowing with choice goods. The trimmed goods were
arranged in the rear showroom, and the first thing noticed on
entering the room was the entire absence of the startling colors
and combinations which, during the past two seasons, have
been so much in evidence.  Pastel shades predominate in all
millinery, and the effect is very charming. Another notice-
able feature was the large amount of tulle used in black, white
and colors. Gauze, taffeta ribbon and flowers complete the list of
the principal materials used for trimming, but the straw braids,
Tuscan braids, satin straw braids with val lace edges and
double frilled mohair braids in white, black, green, blue and
lavender are really trimmings, although they are used

principally in foundation work.

Though there are many shapes in fancy straw, mohair and
sequins, etc., the majority of the trimmed hats shown at the
opening were made up on wire shapes. The togue and
Spanish turbans predominated, although there was a goodly
number of leghorns, shepherdess and rubens. The prevailing
idea in trimming seems to be touse light and gauzy matertalsand
arrange them in massive effects.  The rosettes are more used
than ever, and are almost as large as an ordinary breakfast
plate. Flowers and foliage are lavishly used. The use of
foliage on Spring millinery is somewhat of a new depanture,
but with the delicately tinted gauzes and tulies the results are
very fine. Another pretty malterial for crowns is gold gauze
with an applique pattern in fine straw mount.

A great many handsome black hats were shown. One was
a rather wide horsebair and sequin bizim, with high straight
crown, surmounted on the upper edge of the crown with a
dense twisted fold of black tulle. On the left side, rosettes of
the tulle standing fully ten inches from the brim completed
the trimming. Under the brim was 2 long, trailing spray of
foliage, shading from soft sage green to deep crimson. The
effect was very striking. Another noticeable hat was a big
leghorn, trimmed in front with a profuse bow of Dolly Varden
ribbon. Largesprays of forget-me-nots starting from this bow
in front encircled the crown with the ribbon and met at the
back with a large steel buckle. Beneath the brim wasa
claster of sunset roses to nestle against the hair,

A wide white chip hat had a big tam crown, made of
alternate strips of fancy straw in crushed strawberry and white
satin. A huge rosette of white satin with a rhinestone centre
and a bunch of flowers under the brim completed the trim-
ming. Some good eflects were produced in wood tints,
bluettes, watteau, murillo aud vandyke shades. Heliotrope
is still popular. and a few hats are made entirely of violets.
A combination rather new and very effective is the plaiting of
white tulle in long, full bands that look like long ostrich
plumes, and then combining them with three-quarter white tips.
This is 2 style especially adapted to the big white leghormn.

Mr. John McRae reported the opening as the most success-
ful yet held, and ail pattern hats were sold the second day.

Forty milliners from outside points aitended the opening and
the following list shows representatives from all parts of Mani-
toba, N. W. T., and even as far west as British Columbia ;
Miss Anderson, Virden ; Misses Campbeil, Young, and Duns-
more, Neepawa ; Miss Sample, Souris; Miss Cyr, and Miss
Churchill, Fernie, B. C.; Miss Dodds, Grand Forks,
B. C.; Miss Neelands and Miss Post, Regina ; Mrs.
Creary and Miss Craig, Wapella ; Miss James, Glenboro';
Miss Hardy, Brandon; Miss Horuibrook, Carberry ; Miss
Macleod, Roland; Miss Breckemidge, Carman; E. King,
Killarney ; Mrs. M. A. Lindsay, \Wawanesa ; Miss Leeson,
Souris ; Miss Hamngton, Dauphin; Mrs. Laurie, Morris;
Miss Swingford, Morris ; Miss Madill, Russell; Mrs. Mc-
Cauley, Carman ; Miss B. Malcolm, Portage la Prairie ; Miss
Parkins, Morden ; Mrs. S. McAdams, Treherne ; Miss Mc-
Browne, Pilot Mound ; Miss R. Munroe, Minnedosa; Miss
Partlett, Selkirk ; Miss Murray, Miss Vanzant and Miss
Seibert, Holland ; Miss Curl, Wawanesa ; Miss M. Thomas,
Deloraine ; .Mrs. J. T. Wilson, Shoal Like; Miss C. L.
Aunderson, Manitou; Miss Scott, Manitou ; Miss Waugh,
Baldur.

Messrs Bryce & Co. and Strachan & Co., manufacturers’
ageats, showed full lines of ready to-wear goods, straw shapes,
trimmings and flowers, and all report a very satisfactory
business.

Retail millinery openings were the order during the middle
of the month and were largely attended and well patronized.
Among those of special note were Furner & Ce., Hudson's
Bay Company, Preston & Co. and J. Robinson & Co. The
last named opened very handsome new showrooms, the com-
pany having found it necessary to utilize a large portion of the
second floor of their building which was formerly devoted to
offices.

CLOTHING.

This is rather between seasons so far as Summer goods are
concerned as all Spring orders have been shipped and sorting
orders have not begun to arrive except in very limited num-
bers, but with the first few days of Spring this trade will be
brisk, especially in lines of bicyc'e goods and the like.

With regard to orders for Fall, clothing men are feeling the
result of the large carried-over stocks from last Fall, perhaps,
more than any other class of merchants. The prolonged mild
Fall and then the unusually mild Winter, coupled with the low
price of wheat and bad roads, left country merch~nts with tons
of stuff on hand which should by right have been sold last Fail.
The clothing men are realizing this more and more as they
look for Fall trade, and the most sanguine are not cheerful
about the prospect. The country is all right and sound and
business is good, but collections have been slow and the
carried-over stock has been a nightmare to many a country
merchant,

Myron McBride & Co. are showing a very fine line of
Canadian-made, mercerized, fleece-lined underwear for Fall
and Winter. These goods compare favorably with the best
products of the Old Country and are good sellers.

HOUSE FITTINGS AND FURNKISHING.

\Where Winter is as long as in Manitoba, the advent of
Spring and Spiing cleaning is hailed with delight by the




housewives. With the best of care and the most admirable
ventilation, houses that bave been cased with double windows
from October until April begin to feel stuffy and look grubby.
The first fine days with thawing snow and slushy streets are
quite enough to send the women folk madly in pursuit of
new curtains, new mattings, new carpets ; in fact, everything
and anything in the way of making the house feel fresh. Men
with rolls of paper, paint pots and stepladders are everywhere
except at your house at the hour they promised to be, and, in
spite of the grumbling male animal of the housebold, things
are torn up, turned inside out, and upside down and made
sweet and clean once more.

R. J. Whitla & Co., since occupying their new premises,
have devoted more attention than ever to their stock of house-
furnishings and a run through them is a pleasure, as it gratifies
the eye at every turn. The space of the second floor of their
great warehouse devoted to these goods is light and airy, and
things are well arranged for displaying goods.

The velvet pile carpets show principally the oriental
designs, now so fashionable, but other patterns are not
wanting, One pattern of special beauty was in three shades
of wood brown with a design of hy:dranges in cream and faint
pink. Artsquares arein every colorand every design the heart
of woman could desire, or the hand of man execute. A design
in four shades of bluetie is the very latest caper, but, as the
latest thing very often is, it is more fashionable than beautiful.
The ** What We Have We Hold™ rugs are meeting with a
tremendous sale, for Manitoba is nothing if not loyal, and
really they are so well executed they are almost equal to a copy
of the picture.

This house shows a range of lace curtains from 273c. to
$17 per pair. Some of the curtains in swiss net, with designs
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of Easter lilies and fleur de lis, with corners of heavy guipure
in true lovers’ knots, were 'vorks of art. A full line of raw
silk and chenille curtains and tablecovers were aiso shiown,
and it was gratifying to note that some of the handsome goods
in chenille were from Canadian factories, In addition to the
above, there was an endless array of linoleums, foor oilcloths
and the like, 1n the latest designs and of the very best quality.
NOTES.

Mr. Godfrey Parker, dry goods buyer for The Hudsox's
Bay Company ; Messrs. Campbell and Binns, buyers for R. J.
Whitla & Co., an® Mr. Wilson, buyer for Stobart, Sons &
Co., have all left for European markets on their semi-annual
purchasing trips.

Mr. Harry Slater, representing Robinson, Little & Co.,
London, has just moved into pleasant new quarters in the
Dundee Block.

Mr. Climie, representing Gordon, Mackay & Co., and also
a partner in the Western Canada Financing Agency, is spend-
ing a well-earned holiday in California.

A great many traveling men are on the road with Fall and
sorting samples.

The manager for the western branch of The Gault Bros.
Co.. Limited, Montreal, has arrived, and is very busy super-
intending the arrangement of the interior of their fine new
warehouse, corner of Bannatyne West and Albert streets.

E.C.H.

The publishers of Le Prix Courant, Messrs. A. & H.
Lionais, are issuing at Montreal 2 new monthly paper for the
French dry goods trade, entitled Tissus et Nouveautes. The
new paper, which is now in its third month, is artistically
printed and shows the care and skill which Messrs. Lionais
bestow upon their publications.

VYV

WVOVRVVOVR

Repeat Orders

placed early with manufacturers are coming forward.
In every department special leading lines are still to be had.
This month we invite you to see us for following lines:

Swiss Embroideries and Insertions,
Gents’ Neglige and Regatta Shirts,

Lace Curtains and Laces,
Ladies’ and Gents’ Underwear,
Ladies’ and Children’s - Parasols and Umbrelias,
Cotton Hosiery, Ladies’ Blouses and Skirts.

We are in the front 1ank of progress in all these lines.
Staple Department always well assorted and prices right.

WE PAY SPECIAL ATTENTION TO LETTER ORDERS.

Knox, Morgan & Co.

Wholesale Dry Goods. HAMILTON.
A a4 a4 4402222222222 22929599 %%%Y
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+ WINDOW AND STORE DECORATING. «

Condueted for 1118 Revinw by B Holimgswonih an Expert Window Artlst,

T0 DEY Goots REVILW READERS —We shall be glad 1o recene
photograptin and docaptinns. of window displavs that have attracted
special attention sn their <wn Jocahities, and which would be consdered
Belpful o anam ners gracrally Anv ingquines or que tons on the aubieet
of window dresang will be answered chicerfully, and sy mfonmanon
gven that may be deared by readers Quenes shanld be addresed
C Window Dresanyg Dwpartment

DOES WINDOW DRESSING PAY ?
EMl’HATlCALLY yes. An artistically timmed window

is to a business what electricity is to a trolley car, viz.,
the grand motive power that pushes the thing along. But how
many merchants give this subject the serious thought it
deserves ?

A merchant nill always seek a good location for his busi.
ness. In all probability he will have an elegant front and,
possibly, handsome windows. Then he will leave the
trimming of the windows to some clerk, who has scarcely any
or no knowledge at all of window trimming. Consequently,
the goods will be piled in without regard to color hammony,
attention to arrangement or consideration of qualities or prices,
a conglomerated mass of everything which the passer by rarely
notices. 1f he does stop he can get no intelligent idea of any
article ke may desire.

A man who pays no attention to his windows and dis-
regards the trimming of his store interior to make them bright
and attractive cannot keep his trade, and, consequently, will
find bis customers patronizing merchants who give attention to
these details of their businesses. Many mercbants will pay out
hundreds and thousands of dollats per year for advertising.
For what? To catch the eye of the reader, and his attention
to their goods will most likely attract him to the store.

But these merchants never think of the thousands of people
passing their window every day. Some of them pass several

1. INTERIOR DISPLAY.

times. Isit not worth while to attract their attention, as well ?
But this cannot be done by just an ordinary display of goods.
Something must be displayed besides the goods to ** catch the
eye,” the eye being directed towards the window. It cannot

then avoid seeing what the merchant desires it should—the
goods and prices.

1 believe that a well-trimmed window is an object lesson
which conveys at one glance more ideas than many columns

3.~NEAT INTERIOR TRIM.

of newspaper description. It will undoubtedly sell goods, not
only to those intending 1o buy, but also to those having no
intention whatever of purchasing then and there.

The merchant, clerk, professional man, mechanic, farmer,
laborer, and those who possibly do not get time to read papers
daily, will stop before an auractive di-play as they pass.
Then, perhaps, as many people pass that store during the day
as read the papers. Customers who have made purchases
will be attracted to the windows and make purchases of goods
exhibited, which they had no idea of buying. The advantages
to a merchant from a well-trimmed window cannot be esti-
mated, and 2 salesman or window trimmer who can dress a
window with fresh goods, artistically arranged, with a change
of design each week, is worth a good salary, for his window
will sell as many goods as the influence and ability of three
salesmen could do in a week. If a merchant doesn’t think so,
let him try it. Expericnce is the best argument
that can be used.

—

INTERIORS.

Interior display should be simple, harmonious
and antistic. Don’t attempt to bewilder your
customers. A woman in search of an apron
shies from a great bunch of aprons swung from
the ceiling, but is attracted by a single apron
tastefully displayed.

So it is with all goods. Lavish interior dis-
plays are geuting out of date, although some
departmentat stores still cling to them. In
modern establishments where good taste prevails,
the shelving and fixtures have been reduced in
height. This necessitates giving more room to
departments, but has many advantages.

First, the customer is enabled to see through-
out the entire store, as the view is not obstructed.
Second. it admits plenty of light, which is equally
diffused. Third, it enables the floorwalkers or the
merchant himself to see what is going on, and to look after
castomers properly.

It is only a short time ago that silks and other piece goods
were draped from the ceilings and from pillar to pillar in
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“Puritas”

You will acon be buy-
n Fall.

| ing comforters for

Mort \Wholessle Dry
Qads Houses will show
this year a more ot leay
combplete linoof ' Purle
tas" comforters.

Theword “Puritag”
atands for purity (o the

{ f\lilng of & comforter.

Ask tosce the “Purl-
tas!’ when a tmveller
sinwa you comfortern,
snod mention the word
“Ppuritas’ on youror-
der.

\Write furour 1900 £'tice
IAst.

THESE ARE
THE GOODS

that make you friends
and keep you friends
among the best class of
people. If you sold but
once tothe same customer
you would not need our

goods particularly; butthe
customer who buys, over
and over again, will be
saticfied only with a pair
of **Alaska"” Brand Fil.
lows.

We just issued a handy
little price list, describing
our various makes of Pil-

Al sica Feath o L‘;'{:,;S’%‘.‘efj'i:;‘l;i:;;?: ALASKA Eggnu
not reac you, drop us L
aska Feather & Down Co. ot re | FEATHERS

301 St. James St., corner Victoria Square,

MONTREAL,

Specified
by
Architects.

Approved

by
Owners.

Appreciated

by
Tenants.

Form
Your
_ Own
Opinion.

: } (( 1
Luxfer Prisms sucoessfully lighting a Ordinary 'shu in;do the store unrentable

store 100 feet long. thout artificial light.

A visit to our test rooms will furnish ample proof that these contrast pictures underestimate rather than exaggerate the
lighting results of Luxfer Prisms. Write for our blank form and obtain an estimate of cost.

THE LUXFER PRISM CO., Limited

98.100 KING STREET WEST, AR TORONTO
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FIELDING & JOHNSON'’S

Knitting and Fingering Yarns

Noted for Softness, Fullness and Wearing Properties.

KNITTING - FINGERING

* Queen,” * Balmoral,” **Rugby,” t In Six. Well-Known
“lvanhoe ™ and * Kilmarnock.” : Qualities.

In Spindles, or Banded |
and Boxed. . STOCK IN MONTREAL.

Careful attention to Letter Orders.

Sole Agents for Canada

McINTYRE, SON & CO. 5 veos s Montreal,
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I* | McINTYRE, SON & CO.
| 13 Victoria Square,
mpoters by oot and g < MMONTREAL.
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DEPARTMENTS.

DRY - GOODS -:- REVIEW

Dress Goods | Linings and
Muslins

Trefousse

Smallwares K1 C Gloves |
Rouillon

| Silks#Velvets | Kid Gloves
§1%

Careful attention given to Letter Orders.

Linens . . .

TORONTO OFFICE : WINNIPEG OFFICE :

25 COLBORNE STREET. McINTYRE BLOCK.
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WINDOW DECORATING—Continued.

many fantastic ways, but this is now to be discouraged, and
low fixtures are considered the better.

Everything in overhead decoration has been, or is being,
done away with by the up-to date stores, except the few neat

3.-DRAPED WASH QOO0DS.

dressings over the fixtures. Where fixtures run along the
walls, a good idea is to measure the length of top of shelves
and divide it into spaces of, say, six or eight feet.

Erect arches over each space, up to the ceiling, and cover
over with pufied cheesecloth. This gives you apartments in
which you can drapc and dress nicely. Say, for instance,
over the dress goods shelves, you could show in one space, as
described, mantles, in next space blouses, in next, say, silks,
and dress materials.

The illustrations (Nos. 1 and 2) show the idea. The arches
can be erected
in dozens of dif-
ferent designs.
The Gothic de-
signs are newer
than the half-
circle, and can
be latticed or
covered in
cheesecloth and
edged with a
different color
to the founda-
tion.

Palms and
plants through
out the store
give the interior
an inviting ap-
pearance. In-
terior trimming
is to be consid-
ered just as im
portant as the
window trim-
ming, Every-
thing should be
well ticketed.

It is surprising

to note the great amount of trade that can be done by having
everything ticketed.

Customers strolling through the departments are induced
to buy through the aid of a little price-ticket. Canadians
visiting the large up-to-dats stores in the American cities (New
York and Chicago, especially) cannot help purchasing articles
they would not think of buying at home.

On arecent tr p to New Yorkinsearch
of new ideas, I spent neatly a whole
day in Siegel-Cooper's immense store on
6th Avenue, I noticed everything was
ticketed, Customers by the hundreds
poured in, and, on observing very
.closely, 1 noticed, in most cases, that
they did not come in for any special
article, but merely to lock around the
different departments and putchase little
articles that took their fancy. They
could stroll through from the first floor
to the last floor without having to ask
the prices of hardly anything. All the
pretity, catchy articles were displayed
prominently, and the price and descrip-
tive cards did the talking. Everything
shown seemed to be interesting to the
custormer. Lines of merchandise that
we would not be bothered looking over at home seemed to be
the most interesting there.

I went in merely to see what was to be seen, and had not
the slightest intention of purchasing, but, before I came out, I
found I had been induced to buy so many little things (through
those appealing price cards) that 1 had an uncomfortable

armful, and asked to have them delivered to my address, as I -

had so many. 1 could have bought the same articles, or
similar ones, at home (and just as cheap), but everything
appeared such a strong inducement that one could not help
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WINDOW DECORATING—Continued.

purchasing. I noticed it was just the same way at Wana.
maker's and all the other large houses.

What a pleasure it is to shop in such stores! Not a ques-
tion hardly to ask. You can almost wait on yourself, Besides,
how much quicker the salespeople can effect a sale. I noticed
in dozens of instances the salesperson was making out a bill of
a purchase of one customer while half a dozen others were
waiting for her to make out a check for something that had
' 301d itself,"*

Some of the stores in Canada are adopting these methods,
and are doubling their sales through them. Some are wonder-
ing how it was they did not think of these ideas long ago. In
brief, the ticket and display system is the whole secret of
successful merchandising. ’

APRIL WINDOW DISPLAYS.

This is the month that taxes the window-trimmar.  All the
new goods for Summer wear have to be shown this month.
New dress goods, new muilins, newr mantles, costumes; in
fact, new everything. The fine, warm sunshine coaxes the
ladies out, and, of course, they are all greatly interested in
the new goods. They go from window to window passing
comments on this and that.

This is the time for the window-trimmer to watch details.
The new muslins and wash goods are, perhaps, the most
important displays during this month. These should be nicely
draped and well ticketed. Avoid crushing, so as to make them
appear nice, new and crisp.

A great many merchants like to show every new pattern at
once as an opening show, preferring them shown in the piece
with one or two folds pufied up. I think a much better wa: is
to take for an opening display, say, about a dozen of the
choicest patterns and drape them out nicely on forms.

Open them out well, showing the patterns off to the very
best advantage, leave this show in for, say, two days, and
then take a few more and drape them up artistically, adding,
perhaps, a few pretty suashades or a few of the choicest muslin
blouses on forms, placed well apart. Leave this in, say, two
days, and take 2 {ew more and drape them up aristically,
adding, perhaps, a few pretty sunshades or a few of the
choicest muslin blouses on forms, placed well apart. Leave
this in, say. two days and change again. '

This gives you three entirely fresh changes, and 1 think
them far ahead of the one crowded one left in for the week.
It also gives the customer a better impression and alz2 conveys
the idea of 2 large assortment.

The lintle illustration (No. 3) gives the idea of a neat little
display of muslins or wash fabrics. A neat descriptive price
card should be attached to each one, also a large card neatly
worded like this :

A HAXNDSOME COLLECTION OF DRESS
MUSLINS FOR SUMMER, 1900.

Or one similar to this .

*NEW IDEA™" DESIGNS IN SUMMER MUSLINS.
NOTE THE TRICES.

The forms used for draping in the little illustration are
simply wooden uprights, I x 2 inches, nailed to a 1-foot square

block, 2inches thick. These can be made in all heights, and
are splendid stands on which to drape dress goods, silks, rugs,
etc. By tacking a cross piece over the top they can be used
for showing curtains or portierres on ; in fact, almost all lines
of dry goods. They are easily made and cost but a trifle.

The dress goods and millinery departments should be
pushed just now by the trimmer. The millinery department
comprises the best stock in the house for beautiful creations in
window display for Spring.

Beautiful designs can be made up and covered with flowers.
This is where the trimmer should be very careful as to colog
arrangement. White backings are preferable in millinery
trims. The accessories should be plaia and yet as rich as
possible.

Show a few prettily tnmmed hatsata time. Keep them
well apart. See that the different colors do not conflict.
Watch that the hats are placed towards the glass in such a
way that the oest view will be seen from the street.

With a few large mirrors, a few nice plush or silk draperies,
a nice stock of ribbons, laces, fancy nets, tucks and chiffons,
flowers, etc., t¢ draw from, the trimmer can carry out beautifal
color schemes and effects, and these windows never fail to
catch tke feminine eye.

The accompanying illustration (No. 4) conveys an idea of
what a highly artistic millinery display should be like. ‘The
surroundings are neat and artistic, and I'll venture to say that
there is not one Jady in a thousand who would pass this trim
without stopping to admire it.

In future editions of THe Review 1 will explain and
jllustrate several pretty wmillinery displays, mechanical and
otherwise.

While many readers of these columns may find such illus-
trations as this one to> elaborate for the average merchant to
carry out the same idea, yet such an illustration inspires new
life in the ordinary window-trimmer and wsges him on to

.greater accomplishments. H. H.

A FINE DISPLAY IN NANAIMO.

More than one store in Canada made a special display in
honor of St. Patnick’s Day, March 17. Spedal mention is
made of the success achieved by Mr., Foster, who showed
great artistic skill in the windows of Charles E. Stevenson &
Co., Nanaimo, B.C. A card in the centre window called for
*« Three cheers for Generals Roberts, Kitchener and Ireland.*’
Two Irish harps were tastefully trimmed with green and white
bunting and an arch round which the twining ivy grew inter-
mingled with the bright tint of a large snake. The back-
ground was green, the price tickets in the form of a shamrock
and the electric lamps also green. Irish serges were in
evidence also. The whole effect was wonderfully pretty and
original, and Mr. Foster was congratulated on his excellent
taste.

FUR PRESENT TRIMS.

Just now is the best time of the year in which (o make
beautiful windows, says The St. Louis Drygoodsman. There
is no season like this when there is such a variety of light and
bright colored materials to work into the displays.

Wash goods form the best part of these materials and they
are susceptible of more changes and styles of draping which
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KHAKI  KHAKI  KHAKI

There is sure to be a big demand for Khaki Colored Wash Suits and
Skirts. We have them in Duck and Drill-—Coats with patch pockets and
shoulder straps; bright brass buttons.

Skirts to retail $1.50 up.
Suits to retail $5.50 up.
Coats to retail $3.50 up.

Order samples of each and be first in your town to display AZaki Suits.

BOULTER & STEWART

13 Front Street West ' . TORONTO

THE AL WA‘!S READY" SHIRT-WAIST HOLDER
PORTER

o ﬁatut«l Sept. 29, 1399,

et OTHERS MAY BE GOOD.
THIS8 IS PERFECTION

Requires no pmpauﬁon of Shirt-
Waist or Skirt before wearing. Holds
both firmly together in perfect position.
Leaves the waist line smooth. Permits
the use of a plain or fancy belt of any
" .| description, being itself entirely hidden

.| by the Dress Skirt Band.

The Belts are made in both white and
«-:| gray, 3z inches long. [Extra sizes when
s ordered.

MANUFACTURED BY BRUSH & CO., Toronto, Ont.

A SAMPLE OF “ALL-WAYS READY” SHIRT-WAIST HOLDER WILL BE SENT TO ANY
MERCHANT IN CANADA, WITHOUT CHARGE, ON APPLICATION.
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WINDOW DECORATING—Continued.

xil] bring out their good points and make pretty windows than
any other single class of goods.,

Don’t think that these goods have to be mussed and
crumpled into all sorts of impossible shapes in order to bring
out their patterns or attract the attention of passers. It is more
particularly the patterns and colorings ot them which appealto
the people who look into the windows, and they are not any
better shown by persisting in mussing up every piece of goods
that goes into the window.

You can make a good display of your fine wash goods with-
out crumpling the materials in the least or hardly makiog a
crease in them, especially fine ginghams and other soft finish
goods.

Fold the edge over for several yards, either half way or
sufficiently to conceal the selvage. Then take T stands of
different heights, turn them so that the horizontal bars are at
right angles to the glass and lay the folded goods back and
forth over the bars with the doubled edge towards the window.
Drop the first end close to the stand so that the frame will be
concealed, bringing the goods far out over the front of the
horizontal bar. Then place each successive layer farther back
from the front and bring the point of contact with the floor
continually farther away from the base of the stand, making
the finished effect like an inverted V (4). The folds will drop
together where they near the bottom, if care is taken not to
crease them when folding. That can be best avoided by
folding as you go.

Allow your goods to lay loosely on the base about the
bottoms of all tke stands, having the base first covered with
white or a light color, and unless you have 2 nicely furnished
wood background coverthat also with same goods as the base.

PREPARING FOR EASTER.

Time is short, no tine 10 luse now. With Easter time
drawing near, the desire {or new gowns and articles of dress
comes to every woman and man, too. Are you going to pre-
sent a showing that will command attention and reap the
benefit of this universal desire, or will you let matters take
their course 2 There is no time in the year when it is so
essential to bend every effort toward making an impression on
the public mind. The entire season’s business depends to a

_Reat extent on this eflort.

Besldes the immediate business to be derived, the general
good which always comes from increased prestige is an item
worthy of consideration and extra eflort. Not only should
your windows present a clean, fresh, Spring-like appearance,
but the entire store should kave 2 general cleaning up, and
rearranging.  The interior decorations should lead zest to the
opening of the Spring and Summer seasons.

With new Spring stocks all in, there is ample material for
generous showings throughout the store, Ledge displays lend
an air of cleanliness to the store and utilize room which is too
often given to accumalators of dust, reserve and carried-over
stocks which make anything but attractive displays.

Arrange a nice Easter display over the dress goods section
showing the new dress materials with trimmings to match.
Divide the rest of the space over the piece goods shelving into
sections of foar or five feet. Fasten standards from the top
sheif to the ceiling.  Then pleat bunting from the standards
to the wall. Bend light strips from one standard to the next
to form arches. Poff bunting on the standasds and arch strips,

and with ribbon or wide white tape arrange lattice work from
the arch strip to the ceiling. In each section or booth, display
a diff-rent line of goods. Fancy hosiery, gloves, neckwear,
belts and so on, skowing all the new things which go to make
up your Spring stocks.

While arranging these goods to attract the Jady buyers
don't forget to treat the men’s furnishing goods department
with a new Spring dress. Somebody is going to sell a lot of
nobby new ties and fancy shirts, and an attractive showing will
help you materially.

A HOSIERY WINDOW.,

Every indication points toa big season in fancy hosiery,
says the same paper. The large city retailers are now giving
a great deal of window space to the showing of these goods. A
well-arranged display of fancy hosiery makes a very attractive
window. Here is a suggestion that is easily carried out :

Take three light wood strips, arrange one by bending it
arch shape and fastening it to the top of the background at
either corner, so that it bends out at right angles to the glass.
Fasten the other two from the window frame at either side of
the glass to the top and centre of background. Arrange fancy
hosiery on these three arched strips. Then arrange some
half-circles on the background, like brackets. Pofi the entire
background and half-circle brackets with bunting of a color
best suited to the hosiery you are showing. Dive knitting
needles in the edge of thebalf-circle brackets. Arrange fancy
hosiery on the knitting needles anc on a nickel display stand
placed on each bracket. Puff the entire base with bunting
and arrange fancy hosiery on the boxes and on display stands.
Make a large show card reading :  ** New Spring Showing in
Fancy Hosiery."”

A GOOD WINDOW.

The Frank Dowler Co., which bad the contract for making
suits for the Guelph cadet corps, made a fine exhibit in their
window the other day. The window was tastefully decorated
with flags and bunting, and contained a number of soldiers”
equipments. The whole ¢ffect was enhanced by a picture of
Her Majesty Qoeen Victoria, and one of Captain Clark, to
whose energy is due the drilling and equipping of the corps.

TWO PATRIOTIC DISPLAYS.

Two really fine windows, produced for Messrs. I. L.
M.thews & Co., of Port Arthur, by Mz, H. B. Dawson,
deservespecial mention. The first had for 3 backgrouzd red,
white and blue bunting. hung in heavy, soft folds, and as the
centrepiece two flags crossed. one 2 pure white, on which was
a ticket veading : °* Majaba Hill, February 27, 1881, and the
other was our dear old Unioa Jack, the ticket -on it reading :
**Majuba Day, February 27. 1900."* The decorations used
in this window were war handkérchiefs, one, the brave little
drummer boy, Danne, and the other a map of South Africa.
The bottom of he window was covered with these handker-
chiefs, and scattered along the middle front of the window
were the names of the generals and chief officers now serving
in South Africa.

The second display was a window deeply draped in black,
with a large Union Jack as the centrepiece, the flag being
draped with folds of crape. In the centre and at
the bottom of the display was a2 card reading : ** Canada
Mourns for Her Sons.”* On the left side a card : ** Canadians
who fell at the Bautle of Modder River,’” and in frontof thisa
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THE WILLIAHS GREENE & ROME CO.
OF BERLIN, Limited,
MANUFACTURKES
SHIRTY, CULLARS AND CUFWS,
BERLIN, ONT.
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WINDOW DECORATING—Continued.

full list of our dead who fell at that battle, all on separate
cards, Just to the right of this a card : ¢ Died from wounds
received at battle of Modder River,”’ and in front of this card
a list on separate cards of those who have died from their
wounds. On the right side a card reading: ** Canadians who
were killed at the Relief of Kimberley,’* and in front of this
card the names, the same as in the Modder River battle, the
manner of display being the same, but the names different.
Then, to the left, a card : ** Those who died from wounds
received at battle of Relief of Kimbetley."' In front of this
the names of those who have since died. In the centre and
just below the mourning card was a card reading : **Cana-
dians who were killed while serving in the Imperial Army,"”
and in front of it the three names, Capt. C. A, Hensley, Lieut.
J. W. Osborne, and Lieut. C. C., Wood. The latter display
caused considerable comment, and was greatly admired by all
who saw it.

In honor of St. Patrick’s Day the firm had another tasteful
display. In one window a *¢ Patriotic Irish Creation ** was
shown, white silk being used as the background, with green
satin and ribbon as decorations and the ‘*Harp of Old Ireland'
as the centrepiece. Along the bottom was 2 quantity of sham-
rock, interspersed with Irish mottoes, and in the centre was
Bengough's latest poetic effort. The other display was of Irish
linens and curtains.

These displays are highly creditable to the designer, and
would naturally attract the attention of a town full of buyers,

Readers of THE Dry Goops Review will temember that

St. George's Day falls on Monday, April 23, and thatitisa

good occasion for a patriotic window.

KHAKI WASH SUITS.

The mulitary authorities having adopted khaki as the most
suitable color for our troops in South Africa, there has been
created a great demand for all articles of wearing apparel in
this shade. Boulter & Stewart are showing 2 full line of 1adies’
wash suits, skirts, etc,, made in khaki colors and correct
wilitary style. There should be a strong demand for this class
of goods. = See their ad. on page 23.

Mr. Frederick W. Watkins, of Hamilton, has been
appointed buyer and manager of the dry goods section of The
Stanley Mills & Co.'s departmental store business carried on
in that city.

Speaking of the general craze for special sales of one kind
and another, and the eagerness with which people wait for
these, in preference to buying at ordinary rates, a contemporary
tells of a clerk who advised a lady to hurry up and purchase
her goods® before the store took fire. ¢‘Ob, no,”’ said the
lady, ¢ I think I will wait until the fire sale.”* The story is,
of course, imaginary, but it points to & moral.

SHOWROOM OF THE IRVING UMBRELLA CO., LIMITED, 30 FRONT STREET WEST, TORONTO.




THE - DRY - GOODS -:- REVIEW ' 29

WET WEATHER AHEAD!

NOW

AND BE IN TIME FOR IT.

THE BEST RAINPROOF CLOTH FOR RAIN COATS.

PRACTICAL STORE FIXTURES

AL RIBBON CABINETS. PRACTICAL REVOLVING COUNTER
o e AND FLOOR FIXTURE.

PRACTIC

— — TS
e L RO 4

¢t Show me
that
bottom
plece 1

MADE IN EIGHT SIZES.

¢ NO LIFTING
OR TIPPING
OVER.

. L Couater Fixture, frevolviaxl. Ifeixht 3 fret 8 Inchies. .46 KO
Cnonter Fixture. lrevalving]. Helght 6 feet eeereees §
NO. 4 CABINET. Counter Fixture for Velllngs, [aew and Coalrable). e 6 0O

Prico List of Ribbon Cabinets. SOLD BY JOBBERS ONLY. {

Y Slze 28x TX27. No. 7 ribhon € (0

R sxﬁ:?iug.m"‘g z'.'&“xt.\-o. 7 fibon - e Wrelte {57 Catalogue of Practical Store Fixtures. . . .

No, 2—Slze 24x13x123, 130 bolta No. 7 ribbon 13 50

No. 3—Slze 28xVX1Y, T30 bolta, No., 7 ridbdbon cees 18030

No. 4=S1ze BX2IXIY, 323 bolta, No. 7 vibhol e < v oo 33 00 . . l )
Q‘«. :::l’u. ‘:ix:lx;d_ :_an m}u §u b :mn [ g :

N Klze S$X17TX 7% bolta, No. 7 n .

Nor SoSlee T3 x4, 708 botin, No. = Hmbon TR Manufacturers, ILION, N.Y.
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DISCOVERY AND RISE OF ¢ KHAKI.”

Some Account of the Color and the Fabric.

7P HE story of khaki is one of the industrial romances of the

century. It is worthy to rank with that of the Jacquard
loom, the mercerising of cotton, or the invention of bleaching
powder. The following bxi.cl' account will serve to show that,
as in other discoveries of far-reaching importance, energy and
patience and skilled knowledge were brought into play before
success was at length attained.

The use of an olive dye in connection with the clothing of
the British troops in India dates back for many years. The
tint was devised, in the first instance, by native dyers, who
used for the purpose pigments which they were unable to fix,
and also unable to prepare, in a uniform state. A traveler for
a Manchester firm was one day taking a railway journey in
Northern India, and found himself in the company of an
Ang'o Indian military officer. The conversation drifted to
cotton drill, and the regimental officer made the remark that
the first Manchester man who succeeded in producing an
absolutely fast khaki dye would make his fortune.

The remark made a deep impression on the traveler, who,
upon returning home, set to work to study the reason why the
olive and brown dyes hitherto used always washed out aftera
few applications of soda. He put himself into communication
with a skilful dyer, and the two experts set themselves the task
of discovering a method of fixing these dyes upon cotton yarns
or fabrits. Many experiments were made, and at leogth an
effective dye was obtained, but, unhappily, it yielded at once
to the soap and soda test.

Iustead of giving up in despair, the two inventors pursued
their researches, and one day the dyer produced a piece of
fabric which, upon being tested, was found to retain its color
even under the severe application of a caustic atkali. He was
requested to try again, and again he failed. Then the two
colleagues put their heads together, and went over the condi-
tions again very carefully, and they at length observed that,
whetber accidentally or not, the cloth in which the dye was
fast had been dipped in a dish made of a certain metal,
whereas all the unsuccessful experiments had been made with
a dish of another metal. The invention was assured from that
day, and fortune was the result. ’

The first deliveries of fast khaki were produced by means
of mixtures of oxide of chromium and oxide of iron, which
were carried into effect by mixing a solution of chrome alum
and sulphate of iron, and, after being dipped into this, the
cloth was passed through an alkaline solution, such as car-
bonate of ammonia or potash. Darker shades were obtained
by redipping. and the darkest shades of all by drying the
fabrics before passing them through the alkali. This process
is now open to any dyer to employ, but improvements in it
are the subject of a patent which is stil in existence, and
within the last 18 months a rival genius has patented an alto-
gether different prozess, which is being used in the manufac-
ture of goods already supplied to various Governments.

The so-called Government shade is that which has been
adopted by the War Offize, 2nd it is now in general use at the
seat of war in South Africa, while, Iast month, it was adopted
by the New Zealand Government as well. The shade used in
certain branches of the Indian army and other Asiatic States

is somewhat darker, and a ruddy tint which differs from both

of them, is supplied for use in Egypt. There are many diffi-
culties in the production of a uniform tint, as firms who have
gone into the trade without previous experience are:learning to
their cost. During the present pressure, the' Government
factory in England has had to deal with deliveries in which the
shade of khaki varied from light to dark in one and the same
piece of cloth. '

When khaki cotton is said to be fast dyed, the meaning is
that no amount of washing. either in laundries at home, or by
native dhobies upon the baunks of runniang streams in Iadia,
will affect the color, The rapid test for arriving at this result
consists in bolling the fabric for a pro'onged period in a solu.
tion of caustic soda or a similar alkaline reagent. By means
of peroxide of hydrogen it is also determined whether the
color is fugitive under the prolonged action of sunshine and -
air. It is never pretended that the color is impervious to the
attacks of acid, and, indeed, the now fashionable material is
being introduced for ladies' dresses at home, in a form in
which striped and spotted designs are produced upon the cloth
in a printing machine by the action of an acid, which turns
the parts affected to a whitish hue. It is for this reason that
when khaki uniforms are worn for a length of time the wrist.
bands and collars show lines of white, where thedye has been
driven out by the contact of the acid perspiration from the
skin, There is another fortune awaiting the inventor who pro-
duces a dye which is fast, not only to akali, but also to acid.

Up to the present, less success has attended the attempt to
impart a knaki shade to woollens. Not only is the dye less
permanent, but the peculiarities of the woollen fibre make it
difficult to produce any uniformity of tint. Half-a-dozen
pieces of serge, dipped in the same vat, will give almost as
many varistions of color. For this reason troops, when
clothed in serge, as the men now under arms in South Africa
will presently be, as the southern Winter comes on, cannot
present the smart appearance of a regiment wearing cotton
drill.

THE NEW "VIOTOR"” GARMENTS.

The Victor Manufacturing Co. is a new concern being
formed in the city of Quebec to make ladies® cloaks, suits and
skirts. The company is compused of two young business men
of the ancient capital who have the best connections in the
trade, and who start under excellent auspices. These gentle-
men are Messrs, S. Richard and L. A. Moisan, and they have
secured the best poisible designer who has had a long New
York experience, Ample capital bas been provided to carry
on the buasiness in a successful way, and, as great progress has
been made in men’s ready-made garmentsin Canada, the new
concern justly think that there is a good field for well-made
garments for ladies. \Vith this object they intend to seek trade
in the whole Dominion and have secured experienced and
successful travelers who bave been well known to the trade for
years. Itis theintention of the company to put their regis-
tered trade mark of * Victor '’ on every garment as a proof of
finish and excellence in every respect.  Although The Victor
Manufacturing Co. are a little late in putting their samples on
the market this Spring, they will offer as compensation for this
the fact that their designer has seen samples of the New York
manufacturers (which are not shown, as the trade know, until
June), and the very latest ideas in ladies’ garments will be
incorporated into the new line. A request is made that the
trade will withhold orders so that they may have an oppor-
tunity of seeing the * Victor ** garments.
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(REGISTERED TRADE MARK NO. 176206.}

These Dress Fabrics can Only be :
Supplied by & # & & & o

LAW, RUSSELL & CO.
BRADFORD.

66 & 67 Aldermanbury, LONDON, ENG.

The new styles are now in the hands of the travellers and should

be ordered early to ensure delivery in time for the Spring
Trade.

L o — B e S —— p— —re
| KEEPING ALL STOCKS NEW.

pragicable. Goods will become shelf-worn, faded
and off-color, despite every care.

This is true, but thereis a way out of the difficulty
by having these goods dyed to the fashionable colors
of the season or to some good staple color that is
salable all the year round.

We have the best dye works we know of—always
making improvements—adding new machinery—
keeping right up-to date We use the very best dyes
and we employ the most skilful men. The work is
as near perfection as anyone can get.

Our methods of dyeing and cleaning and curling
feathers and plumes give the completest satisfaction as hundreds of merchants
% in all parts of Canada can testify.

R. PARKER & CO., ovzrs ano rinisuers Toronto.

Head Office and Works, 787-791 Yonue Rt.
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'l‘he__‘

(GAauLT BROTHERS Co.

e Limited

MONTREAL.

< Woollen Departments. ..

In a few days our representatives will be out with a full range of Imported
and Canadian Woollens for the Fall and Winter tailoring trade. We
would call special attention to all our ranges of Beavers; they are l@es$
than the makers’ prices to-day. We will hold these prices for the

benefit of our customers until the end of May, so place your orders
with us at once.

We will not detain you with a long advertisement,
but we want you to know that our travellers will have a great show of

all kinds of Ladies’ Costume Cloths, and take notice,
every pattern shown is confined to ourselves.
We have a great range of Tailoring Goods, both in Cloths
and Trimmings, and in spite of the big advances in Woollens,
we are giving our friends every consideration in point of price.

The Gault Brothers Co., wmite

MONTREAL, WINNIPEG, VANCOUVER.

Sole Ageants in Canada for Fownes’® Gloves,
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The MacLean Publishing Co., Limited.

President, Joun BavNE MacLEean, Montreal.

PUBLISHERS OF TRADE NRWSPAPERS THAT CIRCULATE IN THR
PROVINCES OF BRITISH COLUMBIA, NORTH - WEST TERRI-
TORIES, MANITOBA, ONTARIO, QUEBEC, NOVA SCOTIA,
NEW BRUNSWICK, P.E. ISLAND AND NEWFOUNDLAND.

OFFICES:
MonTREAL, (Telephone 1255) Board of Trade Building
ToronTO, (Telephone 2148) - 26 Front St. West
Lonpon, Exc. (J. Meredith McKim) 109 Fleet St., E.C.

MANCHESTER, ExG.  (H. S. Ashburner) 18 St. Ann St
WinnipEG  (J. J. Roberts) - Western Canada Block.
. . Donagh
Traveling Subscription Agents - - {}: S.‘l)\‘;ial;izary;i.
Published the First of each Month,

Subscription, Canada, $2.00; Great Britain, $3.00.
Cable Address @ **Adscript,” London ; ** Adscript,'* Torooto.

CARADIAR BUYERS N Oltlf. SRITAIN.

Canadian buyers and subscribers may have thelr letters
addressed to the London office of THE CANADIAN DRY
GOODS REVIEW, 100 Fleet Street, EC, London. Letters so
directed will be kept or forwarded according to instructions.

MONTREAL AND TORONTO, APRIL, 1900.

WHEN WRITING ADVERTISERS

PLEASE MENTION THAT YOU SAW

THEIR ADVERTISEMENT IN THIS PAPER

—

THE NEW TARIFF.

IEWED, as we are bound to view it, 2ntirely as a business
v proposition, the new tariff announced in Parliament by
the Finance Minister possesses considerable interest for the
dry goods trade. The increase in the preference for British
goods from one-quarter to one third of the duty amounts,
generally speaking, to a further drop of about 3 per cent. in
the duties on imports  .n Great Britain.

Already, under the one quarter preference, the imports
from Great Britain bave increased a good deal. The further
reduction will stimulate this growth of trade, and it would not
be surprising if, a year hence, the volume of business between
Canadian importers and British houses had not swelled to
much larger propottions. As times are good in Canada, some
of the increase of trade with Great Britain is probably due to

THE -+ DRY -+ GOODS - REVIEW 33

that fact. At the same time, the effect of the tariff preference
has been felt. .

The Canadian dry goods trade buy very largely in the
British market, and the European competitors of the British
manufacturers will now find themselves seriously handicapped
in several lines in making Canadian sales. The British will
correspondingly benefit,

The increased preference goes into force at a good time for
the Canadian manufacturers who may be affected. The
domestic mills are busy with home orders, and the market
abroad is one of rising prices. This is especially true of Great
Britain. The increased competition resulting after July 1 will
not, therefore, be so serious a factor for the Canadian mills as
if it came when the market was falling. Whether ** e lower
duties could, in a depression of trade, be borne by our mills
without disastrous results is a question that does not fortun-
ately arise now. When such a condition does arise—as it may
—that will be time enough to consider it. We commend very
highly on this point the wise and moderate views of Mr.
Andrew F. Gault, of Montreal, who speaks as one with large
investments in Canadian manufacturing industries. Evidently,
he hopes the best, which is, for the present, the most sagacious
course for our manufacturers to take. Should they feel the
pinch of the new tariff, however, it will be equally their duty to
speak out plainly.

ENGLISH SILKS IN CANADA.

An important change in the silk trade with Canada is
announced this month.

Messrs. H. L. Smythe & Co. have been appointed the agents
inCanada for the well-known Lister silks, which have formerly
been sold exclusively through London wholesale houses, but
which will now be sold direct to the Canadian wholesale trade
by Messrs. H, L. Smythe & Co.

It is expected that the trade in English silks with Canada
will largely increase, as many persons not hitherto reached
will now be waited on by the Canadian selling agents. The
silks affected by the change include plain pongee, plain
lamyline, fancy stripe, fancy check, and broche.

NEW SELLING AGENT.

It will be somewhat of a surprise to the trade to learn that
D. Morrice,Sons & Co. have resigned the selling agency of The
Trent Valley Woollen Mills Co. This firm have held the
agency ever since the mills were incorporated, about 20 years
ago, but having sold out theirinterestin the mills (of which they
were the largest shareholders), they relinquished the selling
agency, as they represent only those companies in which they
bave an interest. \We understznd that the newly-appointed sel-
ling agent is Mr. Geo. H, Bishop. It is said that there are few
men in the commission business who can cover the ground
quicker than Mr. Bishop, and, as an originator of styles and
new things forthe mills, he has always held a position second to
none. The new styles and ideas developed for the Haw-
thorne Mills were generally as good as were to be seen
anywhere,
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BRITISH OCOTTONS IN OANADA.

HOSE who profess to know the cotton market assert that
T the coming season is going to see a considerable increase
in the imports of English cottons, It is well khown tbat the
high prices of American goods are interfering with the sales in
Canada, and for some time past very few United States cottons
have come in here. Now that the prices of Canadian cottons
are mounting up so high. the expectation is that Canadian
buyers will have a choice between British and Canadian goods.

It is asserted that Canadian buyers who have gone across
the ocean intend to buy English cottons much more extensively
than before—this will apply to flannelettes, saxonys, shirtings,
printed wrapperettes and other lines. So marked is the
tendency to buy imported goods, that one firm in Canada has
imported a lot of German oxford shirtings. The advanced
prices for Canadian cottons seem likely to diminish the retail
sale of the very cheapest lines, as people, having to pay more,
will probably go in for the better class of goods.

The above information was given to THe Dry Goobs
Review before the announcemert made on March 23 by the
Minister of Finance that the British preference would (after
July 1 next) be increased from a quarter to a third of the duty,
The increased preference will probably have the eflect of
accelerating still more the movement referred to.

As to what bas already taken place, we have only the
details of trade down to June 30, 1899. We have compiled a
comparative table which will show the trade wh2t increase
took place in imports of British cottons up to that date, Itis

as follows :
« COTTON IMIORTS FROM GREAT NRITAIN,

. 1698
Duck, grey orwhite. ... .. ..ooc0 col il J s 720
Embiroldesies cooove caveanaen iees 33.680
Grey unbleached fabwics..... .. 18,437 15.482
White bleached fabrics cooeeiiviiaiinn. oune . 276,236 169 515
Printed or colored fabries .. oo, . ... L.i.02,247.683 1.731.130
feans, sateens, etC. .. ceiins wh ceeins 4 oaen 3064 1773
Handkerchiefs...cooive 0 ciiiiienienes vrnnns 138.9t0 93.893
Cotton yarns {aotdyed) ... ... ... ... ... 10.573 2,482
Wadding, batting.etc... ...... ..  ..... 256 94
Cotton yarns (dved). .....o0 cviin ceaieis o 13,438 2,771
Warmps.cooeiies vo eie o e 3.01% 3.663
Warpon beams..... .. ... Lol . 106 173
Scamless bags.. .veuiees cirivetirtectsnnannn. Kt 8oy
Sheets . ... coeiiees oo . . el 8% 219
SIS e ieereeaiviocen crnieasirssonaen annnen 20,684 16.651
Thread on spoOls.cceevniea il teiniiananen 180,543 277.039
Thiead inhanks 204.577
3700
1.¢82
35.804
113.483

2.
4813
2.547
15.413
1,902
L 1,302
Socks and StOCKINES. v .ovvnnnns . .. 30.718 24.686
Tape, notcolored.veieinennn tereresasecas 13.34t 7.070
Tape, colored uiiiineienieinenrs sesrsenaes 13.158 9.013
Towels.. ...l ciiven ciaills NN 29.959 25.407
Undershuts and dravers..ooiieen cieevneaa.. 2.7%0 1263
Scrims, piques, AIPCTS, Cl1C evetarercanarensas 130.972 100,399
Velvets and velveteens. . .....0 veeivevionse.. 100504 198.934
Madeupoottons . . L..iiiiiiee seecvenn o 11.6;0 10,411
Total... . Ll iceeeeeen... 83,757.451 83,135,204

From thisit will be seen that the total increase in purchases
of British cottons exceeds $600.000. The most remarkable
increases are about £500,000in colored cottons, prints, etc.,
and $too,000 in white and grey cottons. The increase

recorded in clothing, scrims, piques, etc., is worth remarking.

OANADIAN GOODS,

Those who ask that Canadian fabrics and products shall get
a fair chance in trade are not making an unreasonable demand.
There is an undoubted tendency among some people to *‘cry
down'' a thing because it is Canadian. An instance of this
occurred a few days ago, when a gentleman happened to ex-
amine a certain product in a large establishment, and remarked
that it was very fine. Quite unconsciously, the clerk replied :
“*Yes, very good, indeed, for Canadian.’* The gentleman
pointed out that this was pretty severe. The clerk was
amazed, and had evidently never heard of any Canadian
product being equal to the best in its class.

Not all the blame rests with the consumer and the mer-
chant, They, as a rule, do not know. The manufacturer is
to blame for not branding and pushing his goods. We do not
know of any case where a brand of high quality in Canadian
goods failed to succeed. If the manufacturer is making some
lines that he is ashamed to acknowledge, that would account,
to 2 considerable degree, for the low opinion entertained of
Canadian products.

TEXTILES AND THE METRIO SYSTEM.
There will probably be conferences in connection with the

Paris Exposition for more than one commercial purpose. For
instance, an international congress will consider, some time
during the Summer, the basis on which tariff duties are often
estimated on cotton, woollens, and linen fabrics—namely, the
count of threads in the fabric (number to the square inch,
centimetre, etc.) .

Foreign nations favor the metric system—the kilogram as
unit of weight and the kilometre as unit of length, The
British Empire 1etains its own system, and even in France the
British system is in vogue for linen goods. The manufacturers
of tulle in Calais and Saint Quentin, with a view to their
English market, keep to the same method. In the woollen
manufacture methods are still more diverse, according to the
kind of weaving and the locality.

The commanding position 6f the English-speaking coun-
tries in textile and other manufactures gives them a governing
voice in the systems of measures, weights, currency, etc., but
there is undoubtedly a movement to approximate all these
things to a common system for the advantage of trade.

OPPOSING A TURN-OVER TAX,

One of the ablest business documents recently issued is the
report laid before the Toronto Board of Trade from the muni-
cipal taxation committee. It states the objections to 2 tax on
the turn-over of a-business in clear terms: That in limiting it
to sums over $50.0>~ it would be class legislation ; that it
would burden Toronto concerns, as compared with other
places; that the Winmpeg plan of a personality tax, arrived at
by a percentage on rental value of the premises occupied, is
preferable. Everyone knoi:s that the turn-over tax is supposed
to be the best means of getting after the departmental stores.
But if these stores are not paying their fair share of municipal
charges there are bettter ways of making them do so than by
discriminating against other and innocent persons.




EMPLOYES ON STRIKE,

TRIKES, instead of becoming less during the prosperity
S which we are enjoying, seem to be on the increase.
There has been quite an epidemic lately, and the prevalence
at this date of such a barbarous means of carrying on business
between employer and employed does not speak particularly
el for our advanced moral and commercial civilization.

The cotton and woollen mills seem to be emulating each
other in this respect. Oaly last month Tue Drvy Goobs
Review had to record a strike in the mills of The Montreal
Cotton Co. at Valleyfield, where the operators had gone out to
obtain an increase of wages. Fortunately we were also able
to state that an arrangement satisfactory to both parties had
been arrived at, and that every department was again in
operation, On top of this comes a strike in the woollea mills
of The Cornwall Manufacturing Co. The trouble this time is
principally among the weavers ; and at the moment of writing
no compromise had been made, nor was there apparently
much hope of a settlement. The employes were not prepared
to make any definite propositions, and, consequently, the
authorities did not feel called upon to make any changes,

The demand was simply for more money; and the way
that the management viewed the question was, in short,
whether they or the employes were going to be masters.
This is not at all such a rhetorical question as itappears on the
face of it. For, on the other side of the line there are indications
that the employer has become so hedged in by workingmen's
unions and labor laws, and one thing and another; watched
at every turn by the walking superintendent of these organiza-
tions, that he has really begun to wonder whether, after all,
he is running his own establishment, oris only a figurehead.

Each case must be considered by itself, and on its own
merits ; and no general law can
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limited to the said number of hours; and it would be a
curious law that would make it a crime to hire help for a
longer period, if the good of both parties would thus not be
injured. These questions are working toward solution, but
not so fast as some people would like to see them doing,

BRITISH COLUMBIA BUSINESS MEN.

The deputation of business men, as such, to the Lieutenant-
Governor of British Columbia was a proper proceeding. In
fact, if business men would join together oftener for inter-
vention in politics it would, as a general rule, be of good
effect.

Merchants as a class are, we believe, weary of party
politics. They see that, in the main, public affairsare manip-
ulated for the benefit of the professional politicians. No man
cares to leave his party, because individual action often subjects
him to unpleasantcriticism. But when he forms one of a class,
all acting together, he can shake himself free of party feeling
toa considerable extent. 1 herefore, all movements of business
men tending to increase the influence of the commercial body
in politics should be encouraged.

Tl two most important elements in this country are the
merchants and the farmers—commerce and agriculture. They
form a vast majority of the population. Do they wield most
of the power? Not by any means. The lawyers and profes-.
sional politicians—sume of them unable to earn a dollar in any
useful occupation—rule the roost.

Wheu business men, as a class, have thoroughly grasped
this fact, they will, we hope and believe, be readier to act

" together as a sort of curb or brake upon the wheel of

party.

. v .
2e laid dc;wn to cohcr :ll ca;s, THE NEW TARIEF.
ut it is safe to say that therightis . . .

al > : N gh By the announcement of the Minister of Finance in Parliament March 23, the
notall on one side or the other. | ,referance of 25 per cent. of the duty in favor of British goods is extended to 331
There is a bill before our own ' per cent. afler July 1, 1g0o. This practically brings into force a new tariff, and, as
House of Parliament at the present far as the textiles and dry goods trade is concerned, we give the principal items with
time making it an indictable the two duties to be levied after July 1—the rate on foreign goods, and the rate on

British goods :
offence to employ a workman or g Rate on Rate on Ratc on Ratc on
laborer more than eight hours a Porcizn  Hritisd Foreign  Briish
day. It is doubtful whether Par- p.c p.c. pc pc
N \Vhite and grey cotton....... 25 16% Worsted and other dress
liament has the power, or, at all Colored COUONS. cevvvsennnne 35 RA3Y fabries c.oiviiieinnennn.. 2% 1634
events, whether it will use it, to Linenscceneieeeeeccncnaonas 30 20 Socks and stockings......... 35 p43
. Laccs, curtains, embroideries, Knitted goods.............. 3 234

effect"such an enactment. Tt_xere ClC. ceevereanosanncecanns 35 EA1 Y Shawls ceeeriiiirncnnnnanann 30 b
is always an objecticn to hard COrSElSeeennevenarecnnaanns 35 238y Yarns, woollen and worsted.. 39 R1)

. g . \Vhitc cotton embroideries .. 2 1634 Woollen clothing, tweeds, ete. 33 234
and fastbinding categorical Collars and cuffs veuseens.n. 35 2% BIANKEIS eennnninrnennnnnn B 2y
schemes and constitutions. Shirts, blouses, and shint- MalS.eieiiierrennennenanss H 334

. TSI o v eevnrensenenennns 4 WY CATPELS cuerinens eveneann. By 354
Things must gradually develo waists b pe o
Bs gra . y develop, Black CRAPES. ceeererecnennne 20 13  Hemp or straw carpeting.... 2 1634
and they refuse to be iron moulded Silk velvets, and plush fabrics 30 2 Oilcloth cvvineinnnnnnnnn ... 30 2
to suit the requirements of any in- Sitk manufactures c.oeee.e.. 35 4239 \Vindow shades...c.co.vuue.. 3H Xin
. . e Cotton thread in hanks...... 15 10 Umbrellas and parasols...... 3H pad’)
dividual, or set of individuals, Cotton thread on spools..... 25 16 Glovesand mitl3............ kY 1%,
There are circumstances under Sewing silk and twist........ % 164 Hats, caps, and bonnets... . .. 30 N
hich it i 1 Horse clothing of jute ...... 30 20 Braces or suspenders... .... X 3y,
waic “. is not only allowable, Flax and hemp manufactures 25 163  Fur manufacturcs ..... 3 ]
but advisable that the length Colton BUCK.eueenenrarennns 2y 15 Fur skinS..eueevenen.n... 1 10
of the day's work should not be
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OOTTON ADVANCES V8. READY-MADES.

RICES are again away up. Within the last few days The
Canadian Colored Cotton Co. and The Montreal Cotton
Co. have each issued very decided advauces. The new prices,
as is shown in another column, mark an advance of anywhere
up to 15 per cent. Unprecedented is no word for the state of
the cotton and woollen markets. The trade has become sick
and tired of reading about unprecedented advances. The
sentences have been twisted and varied into every conceivable
shape to state the same old chestnut in each issue of the trade
papers all over the continent for the last twelvemonth, and
still the good work goes on.

There was a general impression that prices had about
reached their zemth, and that the Fall lists would remain
practically unchanged. Butno : they have leaped ahead once
more. There is little that is new to be said in this connection,
s0 far as the mills are concerned and the ordinary wholesale
trade; but a word with regard to the position of the manufac-
turers of ready-made goods may not be out of place.

To the retail trade throughout the country we would say
that the manufacturer is certainly not the one who benefits
by these rises in price. Many realize this ; but, on the other
hand, the true inwardness of the situation does not invariably
strike the country buyer. Take the case of shirts, for instance.
The trade are accustomed to buy a certain line of shirt at
$1 per dozen. Everything has gone up in value—thread,
buttons, labor, as well as raw material. For all of these the
manufacturer has to pay. At the same time, under no con-
sideration can he afford to change the price of that shirt to
g$1.10. The retailers simply won't buy it. They want it; but
they want it at the old price, because they know that their
customers in turn will refuse to pay more than they have been
used to pay. Consequently, when the said brand is inquired
for, the reply is, **Oh, he is not making these any more,** and
another arnticle is offered which is *just the same quality.™
and which is at the $1 price.

The manufacturer must run the risk of ruining the sale
of his shirt, or else must lose the advantage of the high prices,
must, indeed, sell at a disadvantage as compared with before.
We say this in simple honesty and fairness tothe manufactarer.
For, on most of his lines, or many of them, he is unable to
raise the price at all.

It must not be expected, however, that such a siteation will
hold good all around. The recent changes will, for example,
make a difference of 50c. to $1 a doz. on black satines, and on
overalls the difference will probably be from goc. to $1.50. On
the other hand, black denims are still at the otiginal quotation.
We quote an instance of the difficulty experienced in the
manufacture of ready-made goods. A certain line of buttons
was always used for a certain make of overalls. These ran
short. They were up in price, The manufacturersent to four
different places, ordering quantities of the baltons, and could
not get them.  Finally he wrote to a personal friend of his
own ino the United States, one who is in the same line of busi-
noss, asking him to please balp him out by lending him 10

gross of the required buttons. He received in reply a letter
regretting very much that it was quite impossible to procure
them, and that he was not in a position to spare any himself.
The result was that another style of button altogether had to
be adopted. )

This instance will serve to show how the manufacturer of
ready-mades is situated. He is no fool ; he does not pretend
that his wish is to give his goods away. But he 1s forced by
circumstances to seli at a settled price in many or most of his
lines ; and the trade ought to be willing to pay some slight
advance on some ranges, without haggling and kicking over
each separate item. )

THE COTTON AND WOOL MARKET.

S noted elsewhere, the different colton companies have all
issued advances lately on nearly every line of goods. As
prophesied in our last issue, Egyptian yarns have succumbed
to the inevitable, and taken a rise, and the present price of
Egyptian yarn in England is bound to make another advance.
Fine satines in Manchester are up from 3 to 33§c. per yard ;
and there is a short crop of Egyptian cotton in sight for
Summer. Woolleas seem active enough, though there is no
great stir being made.  The situation in the United Statesis

altogether more strained than in England, apparently. In
quilting, for instance, the American sellers wanted 15 per cent.
more than their English rivals. To-day it is actually the case
that the price of linens and canvasses is 100 per cent. ahead
of what it was at this time last year. Retailers are, however,
buying better stuff. There is a tendency noticed in many
quarters to lay in heavier stocks. Heavier weights of blankets
are bought, and finer lines of cotton goods.

Letters from the Old Country reflect the state of things
there. The following from one of the largest houses in London
was received the other day by a correspondent in the dry
goods commission business:  ** Quotations in all classes of
cotton goods are kept firm no more than a few hours, altera.
tions are so frequent, and the whole cry of the manufacturers
here is that they cannot get delivery from spinners. There
was never such 2 time of panic since the Amencan Civil War.
The writer's father has been in Manchester this week,.and he
has just returned having come away without placing any
orders. A number of the mills are sold ahead wuntil next
October, and manufactarers and spinners are, alike, very
independent. That the advance was never anticipated is
evidenced by the fact that spinvers and manufacturers are
working from hand to mouth, and, not only so, but the
prospects ahead are still of an upward tendency, It wozld be
a source of gratification to have you here, but, as far as.the
purchase of yarn is concerned, we fear it would be of no
avail.”

Four days later they wrote as follows: ¢ Cotton is up
335 d. since we wrote last week, and we learn that some of the
mills have had to shut down their looms because they cannot
get yarn from the spinners.  As an Irishmpan pat it the other
day : *We are so busy, we have got nothing to do.” **

Spinners are, in fact, so well eagaged fora long time abead
for large quantities at the fullest prices, that they are unableto
respond to the required deliveries.  This is the first occasion
on which the supply of yarns has reflescted a situation like the
present. Some weavers have had to resort to closing their
mills for lack of yarns to fill the looms.

q
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Your Greatest Desire sto--

- v

~ Retain Your Customers
THEREFORE ™ 4

Your aim should be to supply
them with the best of every-
thing.

The Unprecedented
Popularity of . .

10S Pattern

is proof of the fact that it is
undoubtedly

THE BEST PATTERN and
THE LOWEST PRICED.

Have you a Pattern Department in
your store? If mot, write to us and
we will prove to you that a stock of
our Patterns, displayed, advertised,
andsold by OUR IODERN, INMTPROVED
NMETHODS, will INCREASE YOQUR
BUSINESS.

REMEMBER THIS!

Satisfied Customers Adverti:e your store
by talking of Bargains bought there.

Our Display Methods Economize Space.

Our Show-Cards and Artistic Signs are
most Attraclive.

Qur Fashion Sheets are the Best Adver-
tisement possible.

Our terms are Easy and the most Gener-
ous. . . . .

P L L L L

“CEEEE—— @ ~@

| g\
The Mermod ana Jaecard Building,

I\
Broadway and Locust St., St. Loais, Mo. u ]
636-638 Broadway, New York City.
232-234 Fifth Ave,, Chicago, 1ML, ‘ .
18-77-79 Victoria 8t., Toronto.
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BUSINESS CHANGES IN THE TRADE.

v WV v ANAAY v .

DRY GOODS.
FICKLER & CO., clothiers, etc., Fredericton, N. B,
o are about to commence the manufacture of shirt
waists, skitts, etc.
Albert Faulkner bas started asdry goods dealer in Ottawa.
A. Ross & Co. areopening a dry goods store in Vancouver.
W. Cowling & Co., dry goods dealers, Moncton, N.B., are
advestising their business for sale.
Vanier & Lesage, dry goods dealers, Montreal, have
dissolved.
The assets, etc,, of L. J. A. Lambert, dry goods dealer,
St. Jerome, Que., are to be sold.
The assets of Mrs. J. C. Lapointe, dry goods dealer, St.
Jerome, Que., are to be sold on Tuesday, April 3.
Rahy Bros., dry goods merchants, Victoria, B.C., have
dissolved. Abraham Rahy continues.
C. E. Masters, dry goods dealer, Nanaimo and Wellington,
B.C., has sold his stock to C. E. Stevenson & Co., Nanaimo.
The stock of Langevin, Parent & Robin, dry goods dea'ers,
Quebec, was s0ld on March g, at 73c. on the dollar to L. AL
Fontin.
The stock of Pelletier, Jolicoeur & Co., dry goods dealers,
Quebec, has been sold at 53 c. on the dollar to Fortin &
Belanger.

MERCHANT TAILORS.

Duchesneau & Frere, merchant tailors, Knowlton, Que.,
have dissolved.

Blais & Frere have registered partnership as merchant
tailors in Three Rivers, Que.

Evans & Co., tailors, Su':nford Ont.,
business.

A. C. Fess, tailor, Selkirk, Oat., is advertising his business
for sale.

J. Bray, tailor, etc., Stoufiville, Oat., is advertising his
business for sale.

A. V. Donaldson, tailor, Gencoe, Ont., has sold out to
James H. Hicks.

Reid & O'Hara, tailors, St. Catharines,Ont., have dissolved,
and R. O. Reid continues.

B. Gidley, merchant tailor, London, Ont., has admitted his
son into partnenship. The firm’sstyleis now B. Gidley & Son.

W. C. Smith & Co., merchant tailors, Halifax, bhave
dissolved. P. Jones continues the business.

George E. McKay, dry goods merchant and tailor, Leam-
ington, Ont., has admitted — Smith, under the style of McKay
& Smith.

bave retired from

GENERAL STORES.

J. J. Mclaachlan, dry gocds and shoe dealers, Lunenburg,
N.S., bas been succeeded by McLachlan & Son.

Howard A. Anderson has opened a dry goods store in
Lunenburg, N.S.

Ava \Vhite is starting a general store in Oromocto, N.B.

R. Frank & Co. are opening a general store in Boissevain,
Man.

Benjamin Willis has opened a genenal store in Brightside,
Ont.

Thotburne Bros. have opened as general merchants in
Sand Point, N.S.

D. & C. H. Mot are starting as general wmerchants in
Waterborough, N.B.

Pierre Plouffe has opened a2 branch general store in Upper
Thorne Centre, Que.

D. W. Anderson & Co. have opened a general store in
Harrow, Ont.

MILLINERS.

Mary Middleton, milliner, Amherstburg, Ont., has sold out
to Lewis Taylor.

Miss C. C. Leeson, milliner, Souris, Man., has sold out to

Martha Myres, *
Mrs. H. E. Fraser, milliner, Grand Manan, N.B., intends
retiring.

N. Montgomery and M. A, Traynor, milliners, Port Arthur,
Ont., have been burned out. Both are partially insured.

Mad. Moreau & Cie, milliners, Montreal, Lave dissolved.
Delle Zelle Moreau has registered as proprietor.

Quinn & Rychard, milliners and fancy goods dealers,
London, Ont., have dissolved, Isabella Quimm continuing.

AGENTS APPOINTED IN CANMADA,

> HE use of cuts in advertising is becoming

an absolute necessity. The last few years
- have marked a great change in adver-

tising methods. An advertisement to
command attention, when 2 dozen others
are clamoring for attention, must stand out
bold and distinct from the rest. Nothing
can make an ad. stand out better than a
picture in it. The cuts cost little and can
be used not only in newspaper advertising, but in booklets,
circulars, and all kinds of printed matter. One of the most
progressive firms supplying these cuts is the Standard Electro-
type Co., of Wilmington, Del., United States, who say thatthey
are now sending electrotypes to all partsofthe continent. They
are liberal adventisers themselves, and have built up a fine
Canzdian business. In order to get shipments out promptly
and to relieve their patrons from the annoyance of paying the
duty, etc.,, they bave established a2 distributing agency in
Canada.

Their representatives are The Pugh Co.. 67 Vonge street,
Toronto, Ont., to whom all inguiries should be addressed. All
orders are now filled and sent out from that point.  As the duty
1s paid, and there being no trouble or extra cost, the price
charged has been slightly advanced, being exactly gc. each
over the former price. This includes the prepayment of
postage or the method of delivery, and the merchant now gets
the electrotypes delivered to him at the price advertised in THE
Dry Goobs ReviEw of this issue.

The 3¢, extra on each cut, just about pays for the delivery
and the duoty, and further, as above stated, savesall annoyance
and inconvenience on the part of the merchant ordering, We
would advise you to write to The Pagh Co, for their descriptive
circulars and proof sheets,

There is a story in the trade connected with that patriotic
rug which hasa bull dog seated on the flag, and the motto
**What we have we hold.” A merchant down east was
burned out. He had just paid several notes to wholesale
houses. Afterthe fire, finding himself crippled, be wrote to
one Toronto house, stating that other firms had consented to
accept 75 per cent. on the notes recently paid, and had let
him have back the balance. He, therefore, suggested that the
wholesale fim in qaestion remit him 25 per cent, of the
amount sent them. All they did was to send him a rug. The
hint was in the motto.

-y
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K Another
Contingent Wanted

In order to enable us to complete our enormous
Lace and Embroidery orders, owing to the ex-
ceptional difficulty experienced this season in get-
ting goods out of the manufacturers’ hands, we
have been unable to ship as promptly as we could
wish, but large shipments now on the way to us
will enable wus shortly to complete the largest
batch of Import Orders we have ever handled,
and also to replenish our stock in_all depart-
ments for the assorting trade.

.FALL 1900..

We are now showing a full line of Jackels and
Undervear for the Autumn and Winter trade

of 1900

The Lace Warehouse '
of Canada. « » =

KYLE, CHEESBROUGH & CO.

16 St. Helen St. MONTREAL.
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By FJames Gibsomn..

Our *Good Advertising ** department is to help our subscribers to do better advertising. The gentleman whom we have selected as its conductor is well-
known as one of the foremost advertising specialists of the day. Any of our readers who desite the benefit of Mr, Gibson's criticisms on advertisements or
adrertising methods, or his advice on any advertising subject, can have it or both entirely free of charge by writing to him in care of this journal,

1 correspondents so desire, fictitious names or initials may be used for publication. But all requests should be accompanied by the subscriber’s name.
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SRRy WA e

C1° 1w -mati atracts

[3axac A - naasiaginy
b i rani

i S PN~ T oI S g 2 I LT
N
N - e

AM indebted to Messrs. McCurdy & Co., Sydney, N.S.,
for a2 batch of fairly good advertisements. The typo-
graphical display in all of these advertisements is very
bad. But this no doubt is the fault, in part at leas, of the
printer, The cuts are mostly very poor. It seems to me that
a firm of the financial resources of the McCurdys ought not to
be satisfied with anything but the best in the way of cuts. It
really doesn’t cost much, these syndicate days, to get good cuts.
Some of the wording of these McCurdy advertisements is
very commonplace. For example:

wish to thank their many
c & {ncnds for their liberal

ronage during the
Fast year, and trust by strict attention to the nccds of their growing
business 10 merit their confidence in 1g00. We have still on hand a
splendid range of Winter goods which we offer at 10 per cent. off in
every line, 30 as to clearbefore entering our new store, April 2.

This is a little better:

JUST ovened up a splendid supply of

FANCY LINENS, in Table Covers,
Piano Scarves, and many other useful
articles in this line. Our new supply of
Handkerchiefs, in Silk and Linen, convince
us we lead in every line.

And this has quite a little "snap" about it:

e e v ———— —— o

Blankets.

Blanket business is booming at our store,
more blankets sold this season than ever before.
The reason is we sell only the good reliable
qualities that carry comfort and satisfaction in
every pair. These prices will prove our claim
to be Blanket Headquarters in Sydney:
Prices, 55¢., $1.35. 1.50, 1.65, 1.90, 2.00 and

3.60.
McCURDY & CO.

This ** Great Bargain *’ is really quite good advertising :

(Great Bargains

IN JACKETS.

We have a lot of last
season's Jackets, which
we will sell for HALF
PRICE.

Ladies’ Cloth Jackets,
former price. $4.00 ;
now $1.90.

Ladies’ Cloth Jackets,
former price, $5.00 ;
now but $2.50.

Ladies’ Cloth Jackets,
former price, $6.00 ;
to clear, $2.75.

Ladies'Cloth Jackets,
former price, $9.00 ;
closing at $3.50.

Considerable portions of the McCurdy advertisements are
devoted to talk about low prices and reduced figures and all
that sont of thing, without any quottions. 1f prices have been
marked down why not say what the old prices were and what
the new prices are? +*Silks that were $1.25 at 89c.** would be
far more eflective than to say *‘Great Reductions in Silk
Prices.””

McCurdy & Co. also give up too much space for the name
of their irm.  The name of a firm should always occupy a
secondary place in store advertisemerts.  The store is not for
sale, and neither is the firm name. What is for sale is goods.
Therefore bring out the goods (what you have for sale)
prominently. If, instead of wanting to bring out goods promi-
nently, you wish to feature some peculiar attraction possessed
by your store bring that out prominently, If the advertise-
ment writer has succeeded in really interesting a person in
some goods, or some prices, or in some other attraction, he
need not worry about the name of the store and the address
not being seen even if they are in very small type. I don't

see anything interesting about the words : McCardy & Co.;
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TORONTO.
Wholesale Men's Furnishers.

OOMINION AGENTYS FOR . . .

Young & Rochester, .o

SHIRY AND NECXWEAR MANUFACTURERS.

PATRIOTIC NECKWEAR.—Khaki Silk with
colours of the most famous British Regiments woven
across. (15 Regimental Colours.)

FLOWING ENDS, - $6.00 doz.
ORADUATED DERBYS, - $4.00 doz.
OXFORDS, all round, £ x 37, $4.00 doz.

Also rauge very rich Flag Neckwear, Rhaklground or dark shades with
woven Unlon Jack; Standany, Canadian, Irish and Scotch Flags and Prince
of Wal*'lumes - - - . - .« + <. « . $7.50 doz,

ORDERS EXECUTED IN ROTATION.
SECOND DELIVERY, MAY 1st.

Cress § ﬁmndon, €ng.

High-class Hat and Cap Manufacturers.
Silk, Felt and Straw.  Ladies’ Walking Hats.

Latest West End Shapes
and as now making for New York.

We Have Made a
Superb Line of
Parasols.

Buyers are especially invited to
call and inspect our range at our
show room,

20 Front Street West,

Zoronto.

The Irving Umbrella
company, wme.

BATTING...

Guaranteed free of Threads and other
weak and lifeless stock ——mmmmmmmmm

NORTH STAR,
CRESCENT
a0 PEARL

..COTTON BATTING..

Quality for this season still better than ever.
The best at the price.  Made of good pure
Cotton—not of shoddy. -Askfor......

North Star, Crescent
and Pearl Batting.

DORCAS
THIMBLES

{Horaer's Patent)

Design A, Design O.

STERLING SILVER

Having an intermediate lining of steel
are almost impenetrable and of un-
equalled durability, rendering them

The Most Popular
Thimbles of the Day.

VIS Canadlan Agent

H. PEARCE

Temple
Baildiog

MONTREAL.

Design G. Desiga K.
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GOOD ADVERTISING—Continued.

but there is certainly something interesting about ¢* Ladies'
Cloth Jackets, former price, $6, to clear, §1.75."

“ * *

A recent mail brought me two newspapers from far apart
sections of Canada. Each of these papers contained a marked
advertisement, One of the advertisements is quite a large
one—a full page of a rather small-sized newspaper. J. Thompson
& Bros., Havelock, Ont., are responsible for it.  This adver-
tisement is quite an ambitious attempt. The other advertise-
ment referred to isthe following, it is clipped froma Chilliwvack,
B.C., paper. I don't know whether or not the Messrs. Ashwell
are under a con-
tract to use the
space taken up by
their announce-
ment ; if they are,
it is the only ex-
cuse I can think of

When you buy here
You are Buying Right.

We want...
your seed Order.

STAPLE DRY GOODS.

We realize the importance of this department, and have
our shelves filled with good, honest values in Flannels, Shirt-
ings, Cottonades, Table Linens, Towelings, Flannelettes,
Cottons, and, in fact, everythiog to make you comfortable
in the \WVinter. (Now 1)

. [ B

JACKETS.

Our present custom-
ers have advertised
so well for us that we
have to repeat sev-
eral times.

We have about 40
to clear out at close

prices.
(No. 2.)

Freih Field and Garden Seeds.
A Full Line in Bulk or Packet.

O ammeth mes | TIMOTHY
and Alsike. SEH]'
WHITE CARROT:
Steele lm‘u;?rcd Short White, **The
Original,
f'er pound, Hc.: Y-pound, 30c.

DANISH SUGAR BEET:

Rennie Iinproved,

T'er pound, $0c. : 35-pound, 30c.

Spound lots, 45¢. per pound.
SIMMER'S IMPROVED:

Per pound, 40c.:

Spound lots, 35¢. per pound.
TURNIPS:

Bangholm's linproved Purple Top

Swede,
25¢. per pound ; S-pound lots, £1.00.

** JUMBO,** (Steele Favorlte Turnip) @
{pound, 10c.: per pound S0c.l
g-‘plg?md jots, 81.10.

We Recommend these as belng the
Standand Varietlcs.

We have other varictics of Seeds to
sclect {rom.

Our stock i« the largest we have
ever carricd.

Youry, r.nxious to please,

ASHWELL & SONS.

o
White Dutch

Forry's, Stecle's, Rennle's,
)l:;‘r s Simmer’s. ©
held back.

that would really
excuse their using
so much space and
saying so little, If
this advertisement
were cut off over
the line °“‘white
carrot'’ the Ash-
well's would have
saved about half
the cost and have
quite as effective
an advertisement.
If an advertiser
quotes the prices
of carrot, beet and
turnip seeds, and,
while enumerat-
ing the different
varieties of clover
seed he has for
sale, studiously
refrains from com-
mitting himself to
any quotation for
them, he gives me
the impression that
something is being

If < timothy seed’’ is important enough to
place in display capital letters in this advertisement it cer-
tainly is important enough to quote a price on.

Likewise, half the space in the Thompson advertisement

FURS.

After a brisk Fall trade in Furs we have still
$1,000.00 worth in stock. We bought them to
sell, not to keep.

Ladies’ Black Astrachan Jackets, nice curl, fine
Farmer's Satin lining at $22.50. Ladies’ Black
Jackets, same as above, 32-in. long, satin lining,
for 8$30.00. Ladies” Black Bokaral Jackets, 26-in.
long, satin lining, a very stylish coat at $38.50.
Same Jackets 30-in. long at $40and $42.50. Ladies’
Racoon Jackets, satin lined, only best qualities at
right prices.

Men’s Fur Coats in Coon, Wallaby, Wombat and Russian
Lamb, Men's Coon Coats at $27.50, $35.00. $40.00, $15.00

and $37.50. In \WWombat, Wallaby and Russian Lamb. we
handle only the Best Qualities, as we guarantee all fur coats

sold by us.
{MNo. 3,}

MEN'S READY-MADE CLOTHING.

You cannot afford to wear sloppy clothing. It
is a weakness of humanity to judge by appearances.
Even a dog will bark at a tramp, while the well
dressed may pass by unmolested. Do not ignore
these facts, but buy oane of our nobby suits and
overcoats, and experience that pleasant sensation
which every well-dressed man and woman enjoys.

For $8.00 or $10.00 we can fit you with a
fashionable Single or Double.Breasted Blue or Black
Serge Suit. At $10.00 our Black Venetian Morning
Suits are a real surprise for the money. Perhaps
you want something in Tweed Suits, Frieze Ulsters,
Pea Jackets or Full Cloth Pants. \Ve have them
at prices which our customers appreciate. Good
Frieze Ulsters at $4.00, $5.00, $7.75 and g10. Good,

g Q1% TV e st a1y e YT TS .
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could be saved. Owing to limitation of space, this advertise-
ment cannot be reproduced in full here, This advertisement
is headed, ** Directory for Great Bargains,*® and yet prices are
not given for even half the goods referred to. Take this
jacket section of the advertisement as an example of advertis-
ing foolishness(No.2.) Who will believe that prices are very
** close,” while the advertiser is obviously afraid to say what
they are? This fur section, on the other hand, is all right, as
is also this clothing section. But what earthly good, from an
advertising standpoint, is this section devoted to ** Staple Dry
Goods,™ 2 (No. 1.) Thesections devoted to ordered clothing,
boots, dress goods, crockery and gloves, are not worth

heavy Tweed-lined
Pea Jackets at £3.50, $4.00 and $5.00.
. Heavy Full Cloth Pants for $1.25.
Good Durable Tweed Suits from $3 75 to $14.00.
(No. 4.)

much more. Like the jacket part of the adverticement, they
are calculated to arouse misgivings, (Nos. 3 and 4.)

If merchants will adopt the policy of using only such news-
paper space as they are able to fill with something attractive
enough to be really an attractica it would be a good thing. If
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The Penman Manufacturing Go.

Limited

Manufacturers of

KNITTED
GOODS

of all descriptions

Ladies’ and Gentlemen’s Underwear in
Cotton and Wool, Hosiery, etc. . . .

Head Offices: Mills at
Thorold,
PARIS’ ONT' é Coaticook and

Port Dover.

SELLING AGENTS:

D. Morrice, Sons & Co., Montreal and Toronto.
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GOOD ADVERTISING—Continued.

an advertisement is supposed to be a ** directory of bargains,”*
by all means put ** bargains"* in itand give the prices of them.
If the attractions are of another kind, well and goed, but don't
get things mixed.

In the page Thompson advertisement just referred to, I
came across this advertising gem :

Autumn has come,
And now the breezes,
Whistle through the leafless treeses.
Now the boy with ragged trousers
Homeward drives his tather's cowses.
Cold his hands and blue his nose is,
And, Bless my soul! how cold his toesis !

1f his parents will only bring him to our store we can put
him in a position to defy the weather with a Shorey Suit,
Ulster, or Reefer.

SHOREY'S CLOTHING is Guaranteed in every stitch.

Made to tit, notto order, which is the reasoa we keep it.

Of course, I don't know who brought this alleged clothing
advertisement into existence. I assume, though, that Shorey,
the wholesale clothier, sent it to Thompson with his compli-
ments, and Thompson has thought it good enough to use, It
would seem, from reading this production, that some boy,
name unknown, and who, by the way, does not appear in the
picture, is, or has been, suffering from the Autumn bizeze
till his hands, and nose, and toes are quite uncomfortably
cold. Further on it develops that the remedy for this distress-
ing complaint consists of a suit of Shorey clothing, or an
ulster, or a reefer. Now, I have lived most of my time in
Canada, and 1 know something about the climate, and I say,
without any desire to libel the climatic peculiarities of the
Dominion, that I would hate to have to try to keep warm on a
cold Canadian day without anything on my head, and my
hands, and my feet. \Whoever is responsible for this adver-
tisement ought to try over again.

»* * *

1 came across this unique advertisement of Mr. E. P. Cufie’s
quite recently.  After reading it [ said to myself : What a
pity that 2 man able to w.ite such correct, vigorous, terse and
snappy English should not know more about advertising ! The
two important things that seem to have escaped Mr. Cuffe's

Common-Sense Jackets, Dress
Goods, and Millinery.

ttr

These ate our leading lines. e buy themn right, keep
them right, sell them right. The public appreciate us, pat-
ronize us, talk about us. At present, we cut the prices of
many lines of Jackets and Dress Goods much below their
regular values.

No trouble to show you goods, and your money will be
refunded if you can buy goods cheaper elsewhere, quality

considered.
E. P. CUFFE

AROADE,

attention are: first, women don’t care nearly so much about
common sense jackets, dress goods and millinery, as they do
about fashionable jackets, dress goods and millinery, and,
secondly, people usually want to know what they are to pay

for things they see advertised.
[ 4 L] L]

NORWOOD.

Now that the Winter goods have gone and the new Spring

merchandise, radiant with newness, style, color and every
other possible beauty, have come, let us discuss ways and
means of telling the people about them. The element of
freshness, newness and novelty — an important advertising
element — can be infected into the ‘‘store news,'’ and with
this the advertising pen takes on new life and the public ear
caught with a new note. Millinery, silks, dress goods,
women's and children’s garments and, in fact, every line of
goods that carries style about it can be talked about in 2 man-
ner that January and February bargain sales are not suscept-
ible to. By making your advertising interesting, Mr. Retailer,
you c2a easily atttract the attention of the public.

The best way to start the Spring advertising campaign is
to place in your daily paper, if you have one, a general Spring
goods advertisement. Follow this next day, or next week, as
the case may be, with, say, a millinery opening advertisement.
Millinery openings are usually also advertised by cards
engraved in delicate script, which should, of course, be sent
out several days before the opening. Sometimes it may prove
desirable to have a private opening in the millinery depart-
ment, say one or two days before the regular opening.
Special invitations, by letter or otherwise, should be sent to
such persons in your locality as you may wish to iavite to the
private opening. At a private opening there ought not to be
much or any effort to sell goods. The women of the locality
should be made to feel that it is a privilege to be invitedto the
privaté opening. Follow this up with some vigorous news-
paper advertising, and you will have no occasion, if your stock
of millinery is as good as it ought to be and your prices are
reasonable, as they ought to be, to find fault with your
millinery trade. What bas just been said of millinery can also
be said, for the most part, of capes, jackets, wraps and suits,
which come every six months to fascinate the feminine popula-
tion of your locality. Then follow the silks, satins, velvets,
dress goods, ginghams, challies, and so on. All of these are
brimful of suggestions to the advertising man who keeps his
eyesopen. The practical advertising man, who isin earnestin
advertising his wares, can find many a useful suggestionin the
pages of the trade journals devoted to his particular kind of
merchandise.

MORE SPACE NEEDED.

The W. R. Brock Co., Limited, are making some changes
in their Montreal warehouse. These arein the way of enlarge-
n ent of space due to the demand for increased accommodation
which has been growing oi late. The first floor has been
enlarged for a more extensive linen department. Above the
third floor there has been opened out a full new fiat, wkich
will be devoted exclusively to the departments of hosiery,
smallwares and men's furnishings. The underwear, which
forms a very important item in itself, and of which a specialty
is made, is shown in the hosiery department, while the linens,
sheets, etc., are along with the men’s furnishings. Messrs,
Cote and Curle, two gentlemen who have been with the irm
for a considerable length of time, will have charge of the
hosiery and smallwarss departments respectively.

Talking of khaki, there are as many ways of pronouncing
the word as there are ways of spelling the same. An erroneout
opinion exists, however, that khaki is a material, and not 2
color, Khaki may be cotton or woollen, or anything. Serges,
drills, and so forth, are alt made in khaki, and may be almost
any shade. The khaki refers toa shade, and just as there are
many shades of navy blue so there are of khaki.
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M. MARKUS

Foreign Manufaoturers' Agent
and . . . .. .. .

IMPORTER

or—-

Dry Goods, Smallwares,
Tailors’ Trimmings,
Silks, Velvets and Felts.

GERMAN TEXTILE 600DS
4 Speciailty.

Stock carried of Trimmings for Clothiers,
Shirt, Mantle, Cap, Fur and Suspender
Manufacturers.

CORRESPONDENCE SOLICITED,

30 Hospital St., - WMontreal.

Toronto Office: 67 YONGE ST.

SYSTEMATIC
SAVING+ -« -

Can be accomplished by taking out ap

Unconditional Accumulative
Endownient Policy

IN THE

Confederation -Life
Association

HEAD OFFICE - - TORONTO

Under this form of Policy a man can obtain complete protection
tor his family, while capital is built up from year to year, to be used by
bimself in his old age. The Policies are absolutely frec from conditions,
and contain libera) privileges as to Extended Insurance, Cash Surrender
and Paid-up Insurance.

Rates and full information sent on application to the Head Office,
Taronto, or to 2%y of the Association’s Agents.

W. C. MACDONALD,

Actuary

J. K. MACDONALD,

Managing Director

RIVALS THE LIGHT OF THE SUN.

Our Hluyminated

SHOW
CASE

will increase your sales 50 per cent,
Send for descriptive <ircular.

We make all kinds of xnoder;l
Show Cases for inside and outside
use.

We also make Metal Store Front

John Phillips & Co.,

LIUTED
Established 1884

DETROIT, MICH. and
WINDSOR, ONT.

Address all communisations to Detroit.

W. J. Dysas, Toronto, Ont.
. J. Miller, Walkerville, Ont.

Illuminated Cases can be seen at

CANADIAN REFERENCES:

Lane & Co., Halltax, N.S.
Letendre & Arsensult, Montreal.

Chandler & Masscy Co., Toronto, Ont.

Patented in United States and Canzda (John Petz, Patentse).
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ADVERTISING IN WESTERN CANADA =ilie. .. SH.K FR'NG The Fashionable .
CAREFULLY, EFFICIENTLY and PROMPTLY attended to, by 1

™ ROBERTS ADVERTISING AGENCY, “ARic:® Dress Trimming: ;

Many Beautifal Designs. All Widths. Blaok, White, Colors.

THE MERCHANTS MERCANTILE (0. ALSO

L

260 St. James St., Montreal. . 3

MERCANTILE REPORTS AND COLLECTIONS. . N OVELT ' ES : -qf

Our method of furnlshing commercial reporta to our subscribernglvea pronipt IN FRINGED ORNAMENTS FOR 1
and rellablelnformationto date, Every modern fuclllty furthe collectionofclatns

Tel. Maln 1985, SKIRT AND WAIST. g

Tubular, Soutache and Fancy Bralds.

» , Barre! Buttons, Cords, Dress Gimps.
L\ A L D S —MNANUYFACTURED l!:‘z—st N
) MOULTON & CO.,

MONTREAL.
hvard SYStem . WINTER SAILINCS. .~ . 1900.

5 net cash with order, BE AVER LlN 'Sz'l(‘);:hl; é\"léll.

. delivered to any place Salling weekly between St. John, N.B., and Liverpool.
tario and Quebec. &lllnx at Hallfax, NS, and Mmllle. Ireland, cach way.

mrh "\lfl ’nﬂmlbc:) of 1;:;<?n holes or From l l From
KA ) §t the busy business or pro. :
r“’ ',',’“‘." an cau m"f’é‘: ‘“‘f,"’l"l'," e Liverpool. ’ ! Sl. John. Halifax,
all the lnfurmation and 1oose detalls that - .
are scatiered throughout hts oftice and desk, Each day s brought to his 8.‘.u “.l"' '3 {(A)'l:“ sur l:.lllO.l! Tiene S8ee seee i “34' AR" : Th't!n\. A.'.'l' lg
mnllm those inatters which ahiould have Immedlate nurmlon Conalsta of w ¢ 3 LUSITASIA ol L [T "
400 Ilecord Canis Ruled, 3 Alphabetienl Index, 29 Blank Index Cards, o Ap, kR __LARE HUION covervmrns e j - “ Ay

] lhndaomc Pollahed Desk Drawer Tray, 9 1. loag (ndd 10c. for esch
additional Inch In length) made of quarter aawed aak. If not perfectly
ulh{nuuq you can have your money back. Catalogue for the
asking

And weekly thereafter from Montreal,

Rates of Passage.
Firs! Cabln—Lake Ontario and Lake Superior,, aingle, $15to §50: return. $858 to

. . $90: prepald, $45 1o §50.  Montrose, \lomon:) and Monteagle, single, $40:
The Canadian TYDCWT iter Exchange i R0 frraid g, Second uinTe &1 o ‘f;:m‘s:..:: 20

- ‘tlﬁ‘nhm’ {.mlldon ox; Iondonggml g) Eah} (tonu!l!:x ortStr. gghn..‘.“
43 Adelaide St. East, - - - TORONTO | Franorto csmastopssag bt apply to any Agent of the Com
Mention this paper. ELDER, DEMPSTER & CO., MONTREAL.

BE SURE YOU HAVE THE BEST.
KNOX’'S LINEN THREADS

have been in use for over 100 years by all the Best Tailors
in the World. Quality has been always right.

DEWHURST'S COTTON THREADS

All Cords and Finishes.
Guaranteed Full Length.

MILLWARD’S SEWING NEEDLES

are the best known for quality.

Paton’s Scotch Boot and Shoe Laces

“BEAT ALL GERMAN IMITATIONS.”

Cotton, Thread, Wool, Silk, Leather and Porpoise Hide.
SEE NAME ON EVERY BOX.

——”

Sole Agents for Canada ===

GEO. D. ROSS & CO.

24 Wellington St. West, TORONTO. 648 Craig St, MONTREAL.
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" WARNING

T0 THE DRY GOODS TRADE OF GANADA :

Patents having been issued to us by the Government at
Ottawa completely covering every detail of our *Pulley” ideas
applied to Belts, Collars, etc., we warn all infringers against
the use of our ideas in any form whatever, having sold the
exclusive tight to manufacture and matket the same for

Canada to the

Canada Fcathcrbong Co. o oo
S. KOCH & SONS,™ Yo

Notice to the C:énadian Trade.

Having purchased the exclusive Canadian rights from the inventors, S. Koch &
Sons, of New York, to manufacture and market their PulleyBelts, Pulley Collars,
etc., we beg to state that we are prepared to supply the Trade with these goods at
prices as below specified, and that any infringers on our rights as owners of these

patented privileges will be proceeded against at once by our attorneys, Messrs. REID
& WOOD, of Toronto.

Toronto, Apil 2. 1900. CANADA FEATHERBONE CO.
PRICES TO THE TRADE

) ]
No. 1 Grade Pulley Belts No. 2 Grade Pulley Belts
and Collars. and Collars.
High quality ribbon, black and colors. Made similarly to No. 1, in first-class nbbon,

black and colors.

$“SD per dozen. $l32-00 per gross. $9,00 per dozen. $105,00 per gross.

P ~

No. 3 Grade Pulley Belt. The Koch Pulley Beits and Col-
i The Great Popular Number; in excellentrid- { Jars are patented in Canada, .
bon, black and colors. !

. United States, Great Britain,
$7.20 per dozen. $84.00 per gross. § France and Germany. '

R T T

}

The immense popularity of these goods in the States, selling as they are by the
millions, will insure their ready sale in Canada, while the reputation of the CANADA
FEATHERBONE CO. will be a guarantee of their quality and merit.

A T R T T S S~ Y T T TR T T rar 3 rre— ST r— Drmmr—y—
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SELLING GOODS TO EMPLOYES.

OPINIONS OF MERCHANTS. .

HE discussion in last issue upon the question of the price
T at which goods should be sold to merchantsis continued
by two gentlemen, whose letters appear below:

FROM MR. STEWART, OF EXETER.
Editor DRY GOODS REVIEW :
Sir,—We notice your readers are having quite a discussion

as to the percentage clerks should pay over and above cost
for their goods.

Now, Mr. Editor, could you tell us just what a particular
piece of goods costs us ? No doubt you will answer : **Lcok up
your invoice,”* Very good. We do so, and that tells just
what the goods cost us in a certain warehouse when bought
by us. Butthe question is what does it cost us when the clerk
has it charged up on his bill? We think the cost to us is 10 to
123 per cent. over and above the invoice price,

The custom with ourselves has always been to charge all
employes 10 per cent. advance on invoice prices. This, we
think, gives the clerks their goods as near actual cost as we
can figure.

We notice some :vriters favor clerks paying regular retail
price, while others say a discount of 10 or 15 per cent. off selling
price would be about right. The whole thing simmers down
to what is the custom in your particular store. When engaging
aclerk it should be distinctly understood at what percentage
or discount he shall get his goods, and ail clerks should be
treated in exactly the same way. Nothing will so quickly and
surely break up that harmony and good fellowship which
should exist between clerks, as for them to ind that some of
the older and more favared ones get their goods at special
discounts.

And just a word more, Mr. Editor. Don’t you think that
all clerks should receive their wages every week ?  Surely the
day for clerks being paid at the end of the year is fast passing
away, but, sir, you would be surprised to find how many of the
country and town merchants hug and cling to the old system
of settling up once a year. *‘Aantideluvian, worn-out idea!*’
\What 1ight has any merchant to the money that has been
earned by his clerks? Pay the boys and girls every week and
pay them every cent that is due them. They earn it; it's
theirs, and they should haveit. Just imagine, sir, 2 man who
works in what is supposed to be an up to date store giving lis
butcher an order on his employer to pay for his meat bill.
** Most humiliating you say.”* Nevertheless, it's just what a
great many business men are doing to-day, .and then Mr,
Merchant wonders why his clerks don’ttake more of a personal
interest in his business. It is a wonder, ain't it? Use the
clerks well, it pays.

J. A. STEWART.
Exeter, Ont., March 26, 1goo.
FROM MR, N"RASHER, OF TILSONBURG.
Editor DRV Goops REVIEW :

Sir,—Re discount to employes. Itis a matter [ have oot
considered very much.

It has been the custom for years in this section to allow
clerks to have goods at cost with 10 per cent. added, and 1
have never disturbed the custom.

GroORGE BRASHER.
Tilsonburg, March 24, t1goo.

~ - - ——— -

THE PULLEY BELTS PATENTED IN OANADA,
HE trade will be interested in knowing that the famous
**Pulley'’ belts and collars, which Messrs. S. Koch & Sons,

of New York, have introduced with such marvellous success
in the United States, are now protected by a very stiff patent.
Mr. W. L. Beadnell, representing Messrs, Koch & Sons, bas
just visited Canada in connection with the enforcing of the
patent for the belts and stock collars in this country, and has
sold the exclusive right for manufacturing and marketing the
same to the Canada Featherbone Co., who are well and favor-
ably known to every dry goods firm in Canada.

On another page will be found Messrs. Koch & Sons'
formal notice that the Canadian patent office at Oltawa has
issued to them, under date of March 16th, 1900, the exclusive
patent for these ** Pulley '’ belts and collars, and the announce-
ment is also made that any retailers, manufacturers or whole-
salers who handle or sell any imitation of the Koch patent will
be proceeded against under the law.

The development, popularity and sale c€ these articles in
the United States have been simply phenomenal. Itis inter-
esting to note in this connection that Messrs. Koch & Sons,
the inventors, have, as far back as two years ago, made similar
belts, At that time the styles of garment were such as not to
create any great demand for this form of belt. But with the
advent of the new shaped corsets, the long-waisted fronts and
short-waisted backs, 2 more pliable form of girdle than the
usual stiff band belt was required. Consequently.- when the
ribbon belt, with its improved .featherbone stays, its boned
back and pulley idea in front, was brought out in New York
before Christmas it immediately caught on and is now going
with amazing rapidity at all centres of trade. The inventors,
finding themselves confronted with numerous imitations which
were being turned outin inferior goods and marketed at a high
price, without a single claim to warrant their existence, decidec
to secure the strictest registration for their patent, both in the
States and Canada, in Great Britain and other countries.

This has now been done, and the notice to which reference
has been made, addressed to the Canadian trade, is of consid-
erable importance and should be kept in mind, as Mr. Bead-
nell and the Canada Featherbone Co. inform THE DRrY GOODS
Revigw that the company have no intention of permitting
their rights to beinvaded in this country in any one particular.

NEW COTTON GOMPANY. .

\V. D. Long, J. M. Young, Alfred Morgan, of Hamilton,
and C. T. Grantham, of Yarmouth, N.S., are among those
interested in the Imperial Cotton Company, which has a
capital of 8750,000. The company proposes to establish a
factory east of Hamilton and will manufacture cotton duck.
About 500 hands will be employed. Power'will be furnished
by the Cataract Company, Hamilton,

GERMAN GOODS AND THE TARIFF.

Although the preferential tariff may be raised to 331 per
cent., the export of German textile goods is on the increase,
and German manufacturers study this market now more than
before, as they want to keep the trade they have, and there-
fore show always better goods more suitable for this market.
This is exemplified by the immense range of German textile
goods shown by the enterprising firm of M. Markus, 30
Hospital street, Montreal, who show one of the best selected
ranges of German dress goods, silks, velvets, trimmings, and
the latest novelties in dress and mantle buttons. The leading
German manufacturers are represented by this irm,

o
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The Tallor who desires to give his customer the best that can be
given, can ooly do so by buying cloth on the back of every yard of
which is stamiped the

Registered Trade Mark, as above.

This Trade Mark means that the goods are

Salt’s Belwarp Gloths

and are made at the famous mills of

Sir Titus Salt, Bart., Sons & go.
Saltaire, England

where the wool is taken in its raw state, and every process thenceforth
is done within these mills.

Every quality in the Belwarp Range is made of pure wool only.
The dyes will last as long as the fibre of the cloth is left and will never
fade. Every garment made can be guaranteed unshrinkable.

It having come to the knowledge of Sir Titus Salt, Bart, Sons &
Co., Lamited, that these goods have been sold in Canada through an
unauthorized agency, they hereby beg to notify the Trade that this
source of supply has been stopped, and that the sole agents for the
goods in Canada are:

The Gault Brothers €o., Limit3, Montreal
John Macdonald & Co., Toronto
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AN EXCEPTION : NOT THE RULE.

THE following item has appeared in two exchanges shich

try to follow more or less closely the dry goods trade in
Canada: A local tailor remarked the other day thatin a
certain line he has given the preference in purchasing 0
English goods because the double width cloth was in all six,
inches wider than the Canadian cloth of a similar grade. It
was a mistake, he thought, of the Canadian manufacturers,
who had to compéte with the imported article, to make this
difference in the width of the cloth. The prices of the two
lines he was comparing were the same, but it was more
advantageous for him to bave the British make, and he hai
bought it, as it w2s more profitable to himin cutting suits. As
the Canadian makers have in every other respect taken such
pains to compete with the imported cloths and have been so
successful in the matter of style, finish and the holding of
colors, there is reason to believe the difficulty mentioned will
be overcome.™

This article was shown by Tae REviEw to afirm doing one
of the best and biggest trades in woollens and clothing in
Canada. When an opinion was asked, one of the partners
answered :

+*Well, it may have been trae that this tailor found such a
remarkable differeace in width between Canadian and Englisk
goods. But, ifit was the case, it was very exceptional.

<« Cloths are made in all countries on the basis of 2§8in.,
¥ yd., and 13 yd. Goods made in Canada and the Ubnited
Statesare, as a rule, made and sold for all classes on 2 basis
of g4 in. This width is, I consider, the most practical, because
the least wasteful. British goods are made for varions markets,
having many standards of width, hence they come here in all
widths, The table you see there has nothing but English
goods. Hardly any two are quite the same width, and between
the shortest and the longest there must be four inches differ-
ence. Our buyers are careful, so you will find thatall of these
come up to the §4-in. standard. The trade will almost always
find that British, Canadizn and United States goods will be
always up 1o the widths for which they are bought. But cloths
from continental Europe will generally be found, instead of
coming up to the widths of Canadian cloths, to be from 2 in.
to 4 in. narrower than the basis on which Canadian materials
are mads.”

‘The Canadian manufacturer has no reason to worry over
the number of orders that are lost to him because of the
parrow width of his product. The demand for Canadian goods
this seawon is greater than ever before, and maust in every way
be satisfactory to the home manufacturer. And be has, o a
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very great extent, himself‘to thank for this, for, though the
loyalty of the jobbers, patticularly in Toronto, has done much
to give Canadian goods the prestige they now enjoy, the way
in which these goods have been turned out up to the highest
standard in every respect, including both width and finish—
has been the chief factor in causing them to be held in the
high esteem in which they are held. To-day itis a well-
known fact that Canadian-made woollens, both for men’s .and
women's wear, are quite equal to those made in any other
part of the world. 1In fact, in bomespuns for mep's business
suits, as well as for ladies’ wear, Canadian goods lead the .
world, and are to-day being sold on their merits in London,
where they get in free of duty, and in New York, Philadelphia
and Boston, where they have to bear 2 duty of nearly 100 per
cent.

Saxe & Sons, Montreal, wisk to say tbat their travelers are
now on the road with Fall samples ; and they state that they
will be enabled to quote old prices. as they placed contracts
for many of their goods before the rise in the woollen market_
tock entire effect. Special values are shown in all-wool, heavy
tweed suits in dark patterns, at$5. Also in beaver overcoats,
French-faced, one-half satin linings.

—

J. Rosenbloom & Co., proprietors of the Star Cilothing
Hall, Sherbrocke, have leased the store adjoining their present
location. The two stores will be connected by an archway,
and the new store will be filled with 2 new and complete stock
of boots and shoes, giving additional space in their present
stand for clothing, of which they will carry a still larger stock.
The irm will have gne of the most complete clothing stores
east of Montreal.

The Palace Clothing Store, of New Glasgow, N.S., which
has been conducted by J. Fisher Grant & Sons, bas been
closed. This firm have decided to open 2 branch store in
Sydney, C.B., and have secured one of the most desirable
locations in that growing town, where they will carry on the
men’s furnishing business on a Jarge scale.  Messrs. John and
Rarry Grant, sons of the head of the firm, will conduct the
Sydney store.

-
Srmt—

McMillan & Torrie, of Orangeville, Ont., have been
making extensive alterations and improvements. The pre-
mises have been greatly enlarged. The interior walls have
been freshly painted and the arrangement of the goods greatly
altered. The secret of the success with which this firm is
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DRUMMONDVILLE, P.Q.

Blouses
1 Silk Blonses a speciaity

Tailor-Made Skirts and
Jackets

Men's Negligee Shirts
Top Shirts

Whitewear of every des-
cription

(Strongamlbonble)
Be sure this stamp is
th good you bay, th

¢ better made.

Overalis and Jumpers
a specialty.

E Pelletier, Manager, Tt

MONTREAL.

Our Specialties
Spring, 1900

MEN'S BLACK AND BLUE

Worsted Suits

Whlpcord Overcoats

«~= SPECIAL VALUES ~~

we @, A, THORPE 0.

Wholesale Clothing Manufacturers,

TORONTO

57-59 Bay Street

Finley, Smith
& Co.

Importers of . ..

W_Q?LLEN and
TAILORS
.. TRIMMINGS

29 VICTORIA SQUARE

* MONTREAL

55555

Sele Ageats for
Trafalgar, Britannia and Royal Navy Serges.

John Fisher, Sun & (o,

Cor. Victoria Square and James Street

MONTREAL.

*400 0000

Woollens and
Tailors’
Trimmings

Letter Orders receive prompt attention.

101 and 103 St. Peter Street, QUEBEC.
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20th CENTURY

1 CLOTHING
SPECIALISTS

Goods sold on a cash basis save
you at least 20 per cent. on the same
grade of goods. Trade demanding
better goods all the time. We are
vight in it on fine Tailor-Made
Goods. Nothing but the best linings
and trimmings.

EVERYTHING A MAN WEARS.

Measured Suits to order “onr specially.”
Right up-to-date.

A. S. CAMPBELL & CO.

MONTREAL.
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CLOTHING AND WOOLLEN TRADE.—Continued.

meeting seems to lie in the fact that they are first.class tailors
as well as dealers in ready-mades. Nothing but the best goods
in any grade, whether dear or cheap, find a place on their
counters,

Travelers from the wholesale woollen firms will go out with
a full line of Fall samples some time this monti.

A New York fashion writer, speaking of men's clothing :
*There is nothing new to be said of morning coats, The
three-button cutaway continues in favor, but, of course, with
the appoach of warmer weather, will be less in evidence as a
business coat. Cheviots and lambswool are the popular
materialsin black goods, while, in the brown and olive shades,
herringbone and other fancy weaves of worsted are fashionable
for Spring wear.

¢ Although still regarded by the ** well-dressed man '’ as
an extreme of fashion, the very short sack coat bas the call
now, and is destined to be seen frequently in Summer business
suits. The coats are also cut with quite a full front. Grey
and olive worsteds are favorite materials—as they were during
the Winter in heavier weights. For Summer wear, flannels
will be used to a very great extent. Grey promises to be the
{phionable color of Summer. Waistcoats for sack coats may
be either single or double.

In Spring overcoats, the Raglan fad is quite noticeable.
With the thinner goods that this season demands, it cannot be
said that the Raglan sets very gracefully upon the average
man's shoulders, but, in the matter of comfort, it seems to be
eminently satisfactory. For wearing over a dress suit, the
skeleton grey Raglan is, to a certain extent, superseding the
Inverness cape. The Raglan, in this respect, serves its
highest purpose, for it never was a street coat.

**The dressiest light overcoats for street wear remain those
of black tambswool cut in sack style and faced totheedge with
silk or satin. Covert coats are unchanged—that is 1o say,
they are quite short and have straight, full backs. They may
be made with or without lower pockets.

**Golfing garments will show a distinct change in the in-
creased popularity of flannel trousers, rolled up, of course, at the
bottom. They have been found quite as practicable as knicker-
bockers on the links, while they are certainly dressier off the
links whengoil is not the sole feature of one’s day. Incycling
and other outdoor suits, nothing startlingly new is announced
in New York."

REOPENING AT 3T. THOMAS.

The Robertson, Lindsay Co. reopened their new store in
St. Thomas on March 24. The whole building is modern
throughout, and thoroughly up-to-date. Twenty-five feet on
the east side have been separated from the main store and
converted into 2 ready-made clothing store, which will be
conducted under the firm name of Lindsay & Oke, the part-
ners being Thomas Lindsay and William Oke. In the centre
of the dry goods store are three runs of shelving, which will be
used for the hosiery, gloves, smallwares, corsets, underwear,
ribbons, dress trimmings and men's furnishings. On the west
side is the staples department, and, on the east side, dress
goods. At the south end of the building are the millinery
showrooms, mantle department, offices, workrooms, parcel
rooms, etc. The upstairs will be used for carpets and house-
furnishings. A large archway connects the ready-made
clothing store with the **big store.”” Miss Wilson, who has
been with Pratt & Co., Hamilton, for several years past, will
have charge of the millinery.

s

MESSRS. PATON & 0O.'8 IMPROVEMENTS.

HE firm of James Paton & Co., Charlottetown, have

recently completed some extensive changes in their
establishment, It will interest the trade to know in detail the
changes which this successful firm have introduced in accord.
ance with modern notions of convenience and taste, By
removing the private offices farther to the rear the middieof
the store was made light by giving two more windows. A
centre stairway was removed to one side, and themain elevator
also moved to the rear. Moveable tables replace lengthy ones.

The millinery and mantle department is finely lighted at the
back. Near it the firm are fitting up a room in which a new
department, ladies’ ready-made dresses and skirts, will be
shown. .

A new hardwood floor has been handsomely laid in blocks
and doubly varnished. The old heating coils previously in
use have given place to a new circular apparatus surrounding
the pillars in the store. The electric lights are suspended from
the pillars instead of from the ceiling as before.

The old system of displaying goods upon wires from cnd to
end of the store has been abandoned, and the modern method
of display by means of brass rods suspended by tiny chains
from the ceiling has been adopted.  These rods are about five
feet in length and being arranged diagonally along the sides of
the store the different goods thereon are readily and distinctly
seen.

The counters have been remodelled, varnished and
rendered adjustable, greatly to the convenience of the staff,
while the ceiling and cornices have all been finished in white.
Messrs. Paton & Co. are to be congratulated on the success of
their operations.

The Victoria Colonist denies rumors that the northern-
trade is falling off and that the Coast cities are feeling it in
decline of business. The rush to Dawson City may not keep
up, unless fresh discoveries of importance are made, but the
Adin district, and especially the reports from the Big Saimon
River indicate a better year than ever in trade with the north.

A British manufacturer, who never did business in Canada
before, but who has been encouraged to begin under the new
tariff, has written as follows to his representatives here : “Iam
pleased to hear that you are satisfied with our business trans-
actions so far, and can only reciprocate the feeling. The
results obtained up to now bave far exceeded my expectations.
I had no idea that, considering the small population, the
business would'be so important.**

Some very handsome goods in renaissance lace collars
and ties, as well as 2 number of other lace lines, are being
shown justnow. Thetrade in these goods seems to be exceed-
ingly brisk. It is astonishing to hear the prices which, in city
trade especially, are being paid by people for such articles as
lace ties, mats, counterpanes, and similar goods. The Bat-
tenberg work in different styles is all the go. Looking over
some of these new goods, which Mr. R. H. Cosbie, Manchester
buildings, Toronto, is now showing the trade, some beautiful
Jace ties, black and white, with and without fringe ; a line of
French vals, renaissance trimming, used for millinery and
dress purposes ; all-overs, in a great number of designs, veils,
etc., are to be found. In curtains, also, Mr. Cosbie showed
samples of Noitingham, French, Belgian, and Swiss goods,
incluiing the new applique, Marie Antoinette, and renaissance
effects.

iy
A
A
K
-4

3

3

YR b e s
P L L

ot e g o e
< e

ol o

=2




THE -:- DRY -;- GOODS - REVIEW " 67

-
i
I
?:'
| 4
>
%

LIMITED

Thg halt Knﬁting Kil

GaLTt. ONTARIOC.

Makers of the—we

“Ciger Brand”

of Underwear, in plain and fleeced effects.
e

EIDERDOWN SPECIALTIES
and SHOE LININGS.

.] YO BE OBTAINED FROM ALL TNE

GARMENTS

BEARING

THE
‘*WOLSEY"

TRADE MARK

‘Will not shrink.
Will not thioken nor
folt.

The Wolsey »»
Unshrinkable»
Underclothing

‘Will retain their soft-
ness and elasgio-
ity.

Will not irritate, nor
have they upder-
gons any treat-
moent  rexdering
them injurious to
the akin,

Wolsey Garments are
English made.

Wolsey Garments are
Al1-Wool and thor-
oughly hygienio.

G) 2
UNSHRINKABLE

Reglstered in Canada,

LEADING WHOLESALE HOUSES.

.
Tux BuaLincrox Launory,
RicaviT Roap, Futnau, S.W., z0th Dec. 1498,
Dear Sizs,

We have washed one of the vests called **Wolsey,” whilst the other was
kept to prove the shrinkage of the washed article. Wo bave washed and re-
washed the arilcle mang times, and there is no appreciable difference in the
size when compared with the unwashed article. 1t was put into the bollin,
water, and into water which contained sods, and in every way treate
very badly, but it has now come out, after all these trialr, exactly ths
same size as that which has never been in water,

Yours truly,
Tux Naw Buntincron Troy Lauxory Co.,
J. E, Hunt, Secretary.

Fall, 1900.

e o ®© e ° o o o *

’ White Blankets.
Travellers’8# Grey Blankets.

Beavers.
| Samples & prlcCos.

Fleecy Lined Shirts and Pants.
Flannel Shirts.

Pull-overs.

See 5" Kauitted Shirts.
Cardigans.
Our & Hosiery.  Mitts.

Horse Covers.

Meltons.
Flannels.

Canadian Woollens

AN msntin. <

General Dry Goods

Fleecy Lined Top Shirts.
Cloth Shirts.

Jerseys.  Socks.
Fingerings.

Over-socks. A
Yarns, etc.

Colored Point Blankets. Rugs.
Horse Blanketing.

Serges. Suitings.

Pantings.
Druggets.  Etoffes.

Friezes.

Sample Rooms
Temple Building,
MONTREAL.

P. Garncau, Fils & Cic. { .o,

QUEBEC.

1 WINNIPEG. “
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HARRIS & COMPANY, Limited

ROCKWOOD, ONT.

k L i
Established Incorporated
1867. 1899.
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Woolen Goods
wn Pure Wool

Our Samples for Fall Season, 19oo, are in the-hands of our
| Sole Agents, MESSRS. E. J. DIGNUM & (0., 27 MELINDA
ST., TORONTO, whose travellers are now out.

Never before have we shown so complete a range of shades,
colorings and effects in plain and fancy Homespun Suitings
and Costume Cloths, also 30-0z. and 36-0z. Overcoating Friezes
and Yarns. The latter are a Specialty, made in two, three and

| . four ply, carefully put up in si¥-pound.Spindles of 24 skeins

/| each.

‘ We invite the closest inspection of the Trade to our Woolen:
goods, and would respectfully ask the buyers that our samples
be seen and prices quoted before placing orders for the coming
Fall Season.
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“Glovine”

THE MODERN CLEANSER.
Do you know what it does?

CLEANS GLOVES!

of all kinds.

- Put up in 16 oz bottles, and on sale by all
leading dry goods stores.

————

Canadian Agent,

FRED. W. WINTER,
33 Melinda St., TORONTO.

MANUFACTURED BY

THE GLOVINE MFG. CO.

WILKESBARRE, PA

We Can Do It

When you are sorting up your
lines of UnpERWEAR you want it
in a hurry.

We can now give you very
prompt delivery of our Perfect.
Fitting Ribbed Underwear in
ladies’, children’s and infants’;
men'’s natural and lambs’ wool.

The C. Turnbull Co.,

of GALY, Limited.

GOULDING & CO,, JOS. W. WEY,
30 Wellingten $t. East, 6 Sastien Square,
YORONTO. VICTORIA, B.C.

The...

“Beaver Brand™ macintosh

This is what our customers say : “Never had Macintoshes
that gave such satisfaction as the ‘Beaver Brand ’”

HAVE YOU TRIED THEM YEI?

If not, begin the new century with Macintoshes that will give the
greatast satisfaction to you as well as to your customers

THE BEST AND CHEAPEST MADE
OR SOLD IN CANADA.

You can get them until May 1st at the present prices.
Write us if our traveller does not call on you.

L 2004

The Beaver Rubber Clothing Co.

1490 Notre Dame St., MONTREAL.
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"Tiger Brand
Clothing

Eissannts
%éxw/a‘(lw

FTWCTLRLD o Jw 1773

g wooe

As we say to the individual in our big retailing de-
gh the whole-

sale department—*“the label is your guarantee.”

We believe “Tiger Brand” Clothing is the best
clothing being produced in Canada to-day—in
every way—style and quality. What we believe,
the trade is proving—and perhaps the best
evidence of it is the fact that in a twelvemonth
we've well nigh doubled the output.

partment, we say to the trade throu

Yes, Sir! it pays to have the high quality to sell,
and the sooner you admit it for yourself—well,
the better for your trade—splendid assortment

of most everything you could need

boys—all the year round—come to market or

write.

for men and

E BOISSEAD & C0, =

= TIROTD.

- orvr
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| THE TRADE MARK
“S'H- &M

stamped on the back of Bias Velveteen Skirt Binding, signifies that
it is the best Skirt Binding that it is possible to produce; that it is
made by a firm engaged exclusively in the manufacture of Skirt Bind-
ings, from material woven expressly for the purpose,
evenly cut and smoothly joined.

How much easier and more profitable to handle Bindings thus
made, than to bother with cutting off pieces for Bindings from Velvet-
een made for millinery or trimming purposes.

WE OCARRY THE FOLLOWING IN STOOK AT OUR TORONTO WAREHOUSE
\
S o . .t
A oy od . e A A
. M( l \;-}-\—'..L-.—“ L-“z/’\-l. /

S.H.+M. REDFERN Bias Corded  fy—iitb
Veivet, 134-in. wide. . 4 '

S.H.«M. BELLE Plain Velveteen
134-in. wide.

~ The STEWART, HOWE & MAY CO.

Originators and Manufacturers of S.H.&M. Skirt Bindings

24 Front Street West, TORONTO, ONT.
MANCHESTER, ENQ.
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A HAPPY EVENT. ”

Presentation and Dinner to Mr. F, C. Skeclton by the
Employes of Skeiton Bros. & Co.

T was indeed a very happy gathering that asssmbled at the

Queen's Hotel, Montreal, on Thursday evening, the 22ad
Feb., to celebrate the opening of the handsome new factory
recently erected by Skelton Bros. & Co., the well-known shirt
and collar manufacturers, on the corner of Duke and William

streets. The employes of the firm decided to mark the event
by tendering to their respected head, Mr. F. Chas. Skelton, a
presentation and a dinner, which took place as above men-
tioned.

The dinner was served in the usual first-class style of the
Queen's Hotel and reflected great credit on the cuisine of that
deservedly popular establishment.

The chair was taken at 8.30 p.m. by Mr. W. A, Brown,
the manager of the firm, and on his right sat the guest of the
evening. The vice-chair was ably filled by Mr. W. G.C.
Lanskail, the firm's cashier, and a very large number of the
employes gathered round the festive board.,

After ample justice had been done to the good things pro-
vided to refresh the inner man, the chairman proposed the
time honored toast of ¢* The Queen,"’ which was loyally drunk
and the National Anthem sung.

Letters and telegrams were read from two of the firm's
leading and most popular travelers—Mr, Jos. O'Hara and
Mr, J. ]J. Doran—the former who represents the firm in
Western Ontario, and the latter in Manitoba and British
Columbia, expressing regret at their unavoidable absence and
best wishes for a happy evening and great success to the new
factory.

Mr. Brown then rose and read a beautifully illuminated
address to Mr. Skelton, signed by the employes, congratu-
lating him on his success in the past and hoping for increased
success in the future, and expressing the hope that for many
years to come he would continue to direct the important work
in which he had been so long engaged. He then presented
him with three very handsome chairs for his private office,
Miss \Wheeler presented a basket of beautiful roses to Mrs,
Skelton.

The chairman then called upoa Mr. Walter Radford to
propose the toast of ** The Firm,"* which that gentleman did
in a neat speech, calling attention to the long and hororable
career of the oldest shirt and collar house in Canada, and
urging each and every employe in his various station to do his
work honestly and well, thus insuring increased success to the
firm they =il esteemed so highly.

Mr. Skelton replied as follows :

** Mr. Chairman, Ladies and Gentlemen,—I do not know
how I can express the deep emotion | feel and the sense of
gratification at the manner in which you have proposed the
toast of the firm, and the dinner arranged for my entertaln.
ment. I thank you for the valuable and handsome furniture
you have bestowed upon me for my office, for the illuminated
address and for this beautiful gift of flowers which I am to
take to Mrs. Skelton. But, beyond the value whick I place on
these things, valuable and bezautiful in themseives as they are,
1 appreciate far more highly the kindly fcelings which they are
intended to express, and I only regret that Mrs. Skelton is not

able to be present to-night to share your hospitality along with.

me, She has recently suffered deep bereavement, and I know
you will understand this is a sufficient reason why she cannot
attend this brilliant function.

*Now, 1 will not attempt to make a speech to you, I am
not accustomed to expressing myself in this way, and I do not
think you will expect very much from me inthat way. Theart
of speechifying is only to be cultivated, like all other things, by
definite thought followed by trequent practice. It is not one
of my accomplishments, and the gift of tongues does not seem
to have fallen upon me, but I would like to tell you in a plain,
simple way how much I appreciate your kindness towards me
and the pleasure it gives me to see expressed what 1 have
always known to exist, the sense of comradeship among the

employes. Itisa very proud moment in my life to be here-

to.night receiving this testimony of your regard, although in
my heart I do not feel really I am worthy of it. However, if
you think differently, I accept it in the Same spirit, and take
more pleasure from it than perhaps you can conceive. On
this occasion, when we are just entering a2 large, new factory,
fitled with new machianery and very many modern appliances, I
would like to pause for one moment and go back in retrospect
a little over a quarter of a century to the time when our busi-
ness was started; for you-know it is beyond the quarter

- century mark since we first began to make shirts, and, during

all that period, the constant eflort has been towards advance-
mentand improvement, and that we bave to-day a large and
prosperous business in our hands, is due to that one idea
predominating all connected with this business, each striving
towards progress and improvement. That this concem is in
existence to-day is not originally due to thought of mine, but
rather to that of my brother, Mr. Leslie Skelton, who has not,
however, been for many years in any way connected with the
firm owing to the condition of his health. But in the early
days of this concern, during the dangers and_difficulties of
establishment, among the rocks and shoals of a pioneer path,
it was his hand that guided and his wisdom that directed the
affairs of the firm, Of late years the direction has devolved
upon me, and I would like to say now that whatever measure
of success has attended this firm of late years I attribute
largely to the energy. diligence and wise counsel of the friends
1 see around me to-night and other members of the staff,

who, although not actually present at the moment, are -

represented by you.

«* The manner in which our move from the old to the
present factory has been carried out is an immediate instance
of this which must be present to the minds of us all, It has
been a hard and trying task, taxing the courage and endurance
of all connected with the business, and that we have got the
work done so well, so quickly and so thoroughly justifies mein
saying to-night that the staff who operate this large factory are
the equal of anything on the continent of America. Before
work was stopped in the old factory and prior to the moving of
a single machine, everything was czrefully. planned and
thought out to its conclusion. It was arranged by whom each

machine should be moved as well as how and when., It was.

carefully set down what the exact location of cach machine
should be in the new factory. Hands were detailed to have
all moved from the old, and others to receive everything as it
amrived at the new. By this system each one knew his duty
down to the youngest junicr, so,when the ¢ great trek '’ began,

everything having been carefully committed to paper and each-

day's work decided upon in advance, no unnecessary delay
occurred and each one knew what he ought to do, I think
Mr. Brown, to whom we all owe so much during this rather

=
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SPRING TIME - " *<’sw™" - PRETTY COLORS

The M. & K. Mfg. Co’s Goods

Carrled by the leading Jobbars in Canada from the Maritime Provinces
to th Pa m Coast.

Morse & Kaley’s Silcoton
Morse & Kaley’s Silcoton Embroidery
Morse & Kaley’s Turkey-Red Embroidery
Morse & Kaley’s Knitting Cotton
Victoria Crochet Thread, etc., etc.

- ROBERT HENDERSON & CO.

Dry Goods Commission Merchants

181 and 183 McGill Street

MONTREAL

+ Fall 1900

WAIT FOR LATEST CORRECT NEW YORK STYLES.
WAIT FOR LATEST CORRECT NEW YORK STYLES.

The chtor Manufactumng Goy

Manufactur
of

- / LADIES CLOAKS,
K@ A’“’“" SUITS, SKIRTS. Etc.

s o Quebec, Que. &# »#

WAIT FOR LATEST CORRECT NEW YORK STYLES.
WAIT FOR LATEST CORRECT NEW YORK STYLES.
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A HAPPY EVENT—Continued.

difficult time, and all the other heads of depuriments planned
the work accurately and well ; the result proves that. But
everyone will perceivein a moment that without the energy and
esprit de corps that existed among the general staff all this
forethought would have been worth nothing. A large contractor,
who visited me last Monday morning and walked through the
factory, expressed himself as being greatly - rprised to see the
machinery running again complete withix-  seek. He told
me he had seen a good many firms move their machinery, and
had assisted himself in the moving of some, Sut he had never
seen a large plant moved as this one had been, so quickly and
without any subsequent alterations necessary, for, as you know,
in our case the original plan was adhered to in respect to even
the smallest and most unimportant machines.”

¢ Mr. Radford, who proposed the toast to which I have
now the pleasure and honor of replying, says that he finds
others here to-night, some who have been longer in tke employ
of the firm than he has. Well, that is true, but I do not feel
towards Mr. Radford as though he were not one of the old
staff. When his duties in life were apart from ours, and when
his path lay elsewhere, it was my pleasure and privilege to
know him perscnally for very many years, I don't exactly
remember how lang, but I do know it is over 20 years. During
all that long peried be has been a good business man, of sound
judgment, always willing to help 2 friend where be could, ard
his reputation in this city singles him out as a man of bigh
integrity. Asa traveler, he bas carried our flag to victory in
the Atlantic Provinces, and the future seems to point to 2
plentiful success awaiting him there,

*¢ This firm owes a great deal to its travelers. They are
the men who maet our customers face to face in daily conver-
sation, and as the traveler represents the tirm, so the firm must
appear to the customers. 1 believe the factory operators will
find thet our travelers, who are men of sterling worth as well
as of sound business judgment, wil? rontinue to provide ordess
that will keep the machines busily running duing the full 12
months of the year. 1 can only tell the travelers that, with
the increased power of our plant, and that with the new
machines we have added, they are going to find it a difficult
task to sell more stuff than we will be able to manufacture. In
the old factory, it is true, they did get a little ahead of us at
times, but I think 2 cure has been found for that. We have
in our factory, in the watehouse, and other departments of the
business, people who have been working for the firm well-nigh
since its inception. There are not only one or two isolated
instances of this, but } have in mind quite a number of old
employes who understand thie business. Any skill or knowledge
that is known to the trade they know, and they make it their
business to find out cverything new as quickly as it transpires.
Now, if the travelers think they can keep ahead of this plant
and this staff of hands, they can go out and bhave a try at it.
One thing they will assuredly find, that the amount of our out-
put will beamauagly increased from what we have been doing,
the plant having becn, as you know, very much added toinall
departments. | might ¢ *ntion casually that if the steam pipes,
which iave been put inw 2e building during the past 10 days,
to say nothing of what was put in during construction, were
strung togetker in a straight line, they would reach from where
we sit to the top of the mountain and back again.

+*1 would like to 2y one word of encouragement to the
juniors in this business before | sit down. It is necessary that
new life should be constantly infused into the business. These
young people are working well for the business and I hope the

growth and increase of the business will continue in the same
proportion as during the past few years. If it does there will
be new departments that will require managers, There will
be new branches adced to the industry which will require men
and women to direct them, and naturally we must look to the
younger people around the business to fill these posts. Let
me say to them all that it is by careful attention to what may
seem comparatively small things that they will best fit them.
sclves for their future work. Large and important matters are
recognized as such by everybody and rarely neglected, but it
is by the little things of daily life our characters are most
trained. 1 am glad to know that amongst our staff it is clearly
recognized by, I think, everybody that the large and important
matters almost take care of themselves. They cannot be
missed. But it is in smaller affairs in which the skiil to direct
and the power to manage can be best acquired.”

Mr. Lanskail proposed ¢ The Travelers,”” which was very
ably responded to by Mr. C. Harold Skelton, the youngest
traveler of the firin. Thetoast of ** The Office’® was proposed
by Mr. Brown and replied to by Mr. Lanskail.

Mr. F. H. O'Brien, the popular city traveler of the firm,
in a very happy speech proposed **The Warehouse and
Factory,” to which Mr. Brown responded.

Mr. J. E. Fradd proposed the ever-popular toast of ** The
Ladies,”” closing a very neat speech with the unanswerable
Auestion—what could we do without them? Mr. Arthur

siton replied most acceptably on behalf of the ladies.

During the evening Miss Wheeler recited ¢ Qur Royal
Canadians ' ; Mr. Fred Richan sang ‘*Sweetheart Sue’* and
+Bid me Love' ; Mr. ]. J. Masterson, ** There'll be a2 hot
time in the Transvaal to-night*’; Mr. Ransehansar, ¢*Friends.”

*+God Save the Queen"* and ** Auld Lang Syne** brought
a very happy evening to a close and it was long after midnight
when the jolly party broke up.

WOOL FROM MANY SHEEP.

A wool sorter is a factory hand who stands allday at a table
on which great, soft masses of wool are piled, sifting out the
dirt and waste from this, and sorting the good wool that
remains. In 2 single fleece (or shearing from one sheep) there
are 32 gradesof wool. These fleeces do not come to the sorter
whole, but piecemeal, jumbled together in great bags. He
recognizes their several grades as a pianist recognizes the keys
of hisinstrument. A good sorter can also tell at a glance the
nationality of his wool, whether it be Chinese, Egyptian,
Persian, Alaskan, etc., whilein the case of Western, American,
or Territory wool he can even hit on the Territory it came from,
being guided by the texture of the staple and by its color, which
corresponds with the color of the soil on which the sheep has
grazed.

A few statistics in regard to the new building to be erected
by John Wanamaker, in Philadelphia, may give some idea of
the massive proportions contemplated for the structure. Itis
decided that the building shall be 1o storeys in height and
cover the space now occupied by the old store. As first pro-
posed it will be erected in quarterly sections, six months being
required for the furnishing of the iron and beams of one section,
or two vears for the entire framework alone. The new store
will eclipse all tae other lofty structures that have so far clos-
tered around the new city hall, in Philadelphia, and leave
nothing but the tower of that buildiog visible to those viewing
it from a distance.

b
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A critienl examination of our oods 1s what we ask,

Have you noticed how natty, neat and
attractive the tailor-made suits look—
especially this season’s goods? To all
appearance nearly every one of them look
as though they had been specially fitted
—that is the advantage we offer you in
the Northway Garment. It has all the
appearance in fit, finish and style of a
personally fitted garment. OQOur system
of measurement and making enables us
todoit. In fact, the majority of those
stylish-looking suits are the Northway.
The price controls only the material—
the care necessary to make even the
lesser priced goods have a stylish ap-
pearance is always insisted upon.

If you canpot wzit for our
travellers, who are now
on the road, write us.

————

John

Limited

32
Wellington
Street
West,

TORONTO.

The Review's Directory of Agents.

British, American and Foreign firms who are looking for Cawnadian
connections toill find in thiz column the names of leading agents
ko are emincntly fitted 10 represent them in this country.

o am e e e m s e

W. A. BAKER gz

Manufacturers’ Agent, MONTREAL

Representing—KtaMRIscit, WARTIHRKINER & (On,, Bradford, Kngland, talians
and woollens, Fuipxuicu & Feiva Plauen, (Jermany, laces.  HXNnAL,
COLLADAY & Co., hiladelphin, UK A., manufacturers of dress trimmings,
fringes and upholstery goods, STANNYELD RBrown & Ca, Bmadford, ¥ng.,
carriage cloths, meltons, ctc.

R. FLAWS & SON, ™ssas™  Toronto.

Dry Goods Commlasion Agents.

Wi, Siurson, Sons & Co, Philadelpbia, Pa., .
Printy, Liniags and Dexperies,

Cantwricnur & Warxxrs, Limited, Loughborough, England,
Hosiery and Underweas.

D. Saxpeuax & Co., Leicester, !-.:3;
Yarns an

Kepresenting @

tand,
Warps.

A. ROLAND WILLIAMS &Sidinnon g 15 stelinca
Kt.. Toronto, Woollens, ilks, Rtibdone, Qloves, Fancy and Stapls Linens,
Feit Hatn, Dress Tritnmings, Crevas ete

The following

is a partial list of the
Goods we manufacture

The Sun Lighting Machine,

(sprinkling system.)

The Beacon Aceiylene Machine.

(immersion system.)

The Simplex Acetylene Generator.

(the best and cheapest machine
made for supplying 2 modcrate number of lights.)

The Duplex Acefylene Machine,

(the only machine that will supply both
Light and Heat from onc and the same machinc. )

Acefylene Gas Stoves and Ranges,

(tor use with the above machine.)

Special Photographic Apparatus.

(beats sunlight for photography.)

The “Crescent” Acefylene Barper,
Acetylene Gas Meters, efc.

We also make a specially of lighting Towns and
Villages, for which we design special apparatus.  Our
goods are all ruananteed. Send for catalogue.

THE ACETYLENE
MANUFACTURING CO.

-

‘ONILHDIT JDVYTTUA
GUNY NMOUL 40 WIL8A8 HNO NI GASN dANVT LITHLS

umMmen i
Head Office, LONDON, ONT.

Capital, §300,000.
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CANADIAN COTTCNS ADVANCING.

N March 19, the Canadian Colored Cotton Company
issued to the trade their revised price list for Fall goods.

As will be seen by the following table, there is not the slightest
tendency to an abatement of the advances. Every single
item shows a rise, this, in some cases, amounting to nearly 20
per cent,  There is, of course, a possibility of further changes
before June, and it is not likely that orders would be taken
just now at these prices:

APPROXIMATE ADVANCES

13 percent.  Gloghamsy .......

AWDINES e oo
ONODAICS ceceee 8 O 10

74 per cent.
10

It }mood: oeenare bt
Tickings c. ... 7%t010 - erdowns, . ceeeee 9
84 ———nre reees 81O TN ¢ Napped Sheetings oo
Flanneleltes .. o 12 - Slience Cloth ..
BT ccrveee oee o ta 10 - Denlins e 10 .
HATONYS ereeee e § 1010 o Rlagketn 10 et
DOMEets eeeee = 4 o Yarns, Warps, elc Stols hd

ACTUAL ADVANCES SINCE DECEMRIEK.

Itis instructive to compare the above ‘with the price list
issued in December last. By making this comparison it is
found that between December i and Apiil 1 the advances in
the 19 lines in the list have been as follows <

e o c

AwaIngs ceee. 1 peryd. Ginghame .. ,‘ per yd.
COUONMICS e e e s oty Apron Glnzhams s( t0 -
Twedngs . o e Stol Elderdowns - .-
EUITUNES cemes cmvaea (0 & Napped Sheetlngn 1 .
QAP B s e 320 ¢ Kllence Cloth......w E3 T
Ogfords e %oy = RBUAS e . N MO 1y
Flaanneletton .. —. ¥t01 - NADKOS . 3G 1013 per pr.
NUEKEIR e oo e 1O Yamns . .. —--—"ato ‘\irr)’d-
Ha200)B maer e . Y WO N = Wangs

The Dominion Cotton Company advanced grey cotton
March 24 from 5 to 10 per cent., making 20to 40 per cent.
all around in the past four months. \Vhite cottons were
advanced 10 per cent., carpet warps § per cent., sheetings 734

“per cent., pillow coltons § per cent., ducks 5 per cent., drills

§ percent., bleached piques, ¥ to 1c., quilts, 23 to 7¢ , towels,
sc. per dozen, towelling, i to 3{c., canton flannels g percent.;
bags unchanged.

The Montreal Cotton Company advances, recorded
March 21, are : Sateens, silkalines, italians, 1 to 2¢. per yd.;
cashmere, 1c.; muslin, 1c.; costume twills, 1to 13{c.; shirt-
ings. 1 to 2c.; tutkey reds, ¥ to 3c.: jeans, ¥ to 1c.

The St. Jobn mills of Wm. Parks & Son, Limited, have
advanced prices to the same basis as the other mills.

CHANGES IN MAGOG PRINT LIST.

In last issue we gave the new price list for Fall, 1900, of
Magog priats. This is now superseded by the following,
issued March 20:

< C.
Nallata. (PSR Iaas TRed e s e 12
N.F Pu:q- (\ﬂnm ? lloaty Motes ... R | 4
N, 2t Fall RoRing e 9 Extra Heavy Mole\ oo e . D
Fancy Wrepperctten . —..n 11 TUL Cre20800 e e 7Yy
TNevenidle Weapnerettes n [0 Crv i _—
ostoDe TR o, . . 10 QOattmeal - T e——1
Qoal 1Aning e 1Yy S CQIDEYO e . -— Y
T. ‘): \.md\klnlo: n F 1L 3L lnd!so S T
N, .. S . B T ey | ]
Morren \Xlﬂl’: Q. C D l:.::
XX R LHLAL Frints ., o, -~ 9
Heavy Twill 1 15 1L, 1L Anlline PRSI — ]
\am«) ~atecns ¢ \nmmnbd Iodigu) ~ I3y
SLEEVE LININGS OVERCOAT SLEEVE LININGS.
C. <

No1l e - S et NAZXN, . e e 10 DR
NALE e e e - W= No. 22 Embomeed . e, ll\‘ et
NOX e e - — Oy = NoOC o cvmees am bt
NO He e e et v 129 = N6 O, C Eaadoewd e e . ux -

THE XEW YORK MARKET.
The New Yotk Drv Goods Record of March 23 says:
** That the market was not an active one for any classes of
goods had the support of an abundance of facts, the greatest

REVIEW -

one of all being the inability of the mills and commission
merchants being unable to respond to the quantities and deliv-
eries asked for by purchasers of every description of cotton
goods. As reroarked in this column the latter partof January,
that of many cotton goods there would be an actual famine by
the time the ides of March were here, becomes more realized
every succeeding day, as purchasers find it impossible to have
new engagements accepted for reasonably near deliveries.
And that fact is more annoying than all others complained of.

¢ It is a condition they have never before experienced, and
some purchasers are loth to believe the mills are so oversold,
yet it can be voucaed for by those in closest touch with the
selling agents. With sucha very nominal, if any, supply of
stocks to draw upon, it is heartless nonsense to regard the
market as otherwise than exceptionally strong. A similar
feeling was abroad in December, when stocks were fuller and
the mills were not so sold ahead, and the price of cotton less
than 8c.; hence, those who figure on any other change in
values, except higher ones, will find themselves most egregi-
ously mistaken.

‘e As a whole, tbe merchandise situation is in as healthful
-a condition as could be wished for, which conclusion is sup-
ported by the readiness of the majority of purchasers having
placed such very full engagements for Autumn so farinadvance
of requirements, ard such purchases included full quantities by
those that are xegarded as constitutional growlers, and by some
of them for the Spnng season of 1gor. Such advance pur-
chases are not in keeping with their vieas of the market for
stasonable goods, because not procurable through the output
of the mills being so oversold. The market for cotton goods
closes with more tone apparent.”’

As another evidence of the strength of the Canadian
market, the following circular to the trade by Messrs. Wm.
Patks & Son, Limited, cotton manufacturers, St. John, N.B.,
will serve:

* DeAR Sirs,—In consequence of the advancing cost of
nearly all the materials entering into the manufacture of our
goods, we beg to notify our customers as follows: Al goods
made by us are subject to an advance in price at any time
without notice. In case of an advance in prices, any orders
which have not been 2ccepted and acknow]edged by us, with
prices and quantities specified, will not be recognized by usas
entitled to be filled at the old prices."”

C. Kirkpatrick, ladies’ furnishing store, Parrsboro’, N.S.,
writes: ‘*Enclosed please find four dollars, covering my
subscription to Tiug DRy Goobs Review for 1899 and 1g9oo.
I find THE REVIEW a great help.”*

In our January issue it was stated that Mr. L. N. Rosenthal,
of The National Rubber Co., had previously been one of the
partners in The Beaver Rubber Clothing Co., of which Mr. £,
L. Rosenthal, his brother, is proprietor. This was incorrect
we are informed, as Mr. E. L. Roseathal has always been
sole proprietor.  Mr. L. N Rosentbal, however, worked for
his brother in The Beaver Rubber Clothing Co.

The dry goods houses in Montreal, most of them, had
teams in the Dry Goods Hockey League during the Winter.
Tke championship match was played at the Victoria Rink
between the employes of The W, R Brock Co., Limited, and
Gault Bros,, Limited. Mr. Hugh Baird refereed the match,
which was won by The W. R. Brock Co. Limited’s team by
10 goals to two.

B e
: 3 d .



THE -:- DRY -:- GOODS -:- REVIEW 67

lNSOLVENT NOTICE.

~su JOHN AITKEN & €0, wneen || “ Maritime”

Tha subscriber s recelved lustructions from the curator to sell by public
auction, sbsolutely without reserve, a! the store of tho invwivents, 1357 Notre
Damo street, Montreal, on

THURSDAY, 5th APR!L.
AT It O'CLOCK AM.,
The follow{ng assels of the above esiate, iniwo lots:
.ot No. 1.—The stock tn trade In stors 1337 Notre Dame streel, consling
of a fine asoniment of iabendashery, Hoslery, Underwear, Blouses, Siiks,

Flannels, etc.

&gg:ftln: a3 per {nventory, t0....... s .l!.z; g NEW S'I'Y LES
Total . §'3031 38
Lot NO. 2.~Furniture and Fixtures, S8how Casen, s4as 18 NEW FABRICS
TERMS CASH-Porchaser 1o depoalt 10 per et cent. on sdjnﬂlcntlon. < N EW S“ADES
R T O Cetmesn (e hroare af 50 . asd 1520, and 3
‘p?ul\’.l:&‘ﬁ:;ocx ecach day on the premisea ' NEW TRI““INGS

WALTER M. KREARNS, Auctionver.

THE CANADIAN Made and designed in the best style
for Sorting Trade.
PRESS CLIPPING
BUREAU

Reads every newspancr in Canada and Newfoundland, and clips therefrom
all articles of a business or personal nature of interest ‘to subscriters.

sg s
Business men leam of new opedlings for trade, polnters to scll goods,
addresses of pcoplc 1ikely to becomo buycrs, tenders wantod, stocks for sale
w netw industries or stores, cte.
hundrod clippings: $i0 u:ounnd ayable fn advance: [ ]
Limited

—~— = —a

THE ...

buta yculy mmncz will be found the muz fatisfactory.

We have also lists of firns ln cvery branch of trade In the Dominion,
the professions, club members, society, cic., and we are jepared to address
and mall circulars or letters to these at any.time,

Ontazio Agent
THE CANADIAN PRESS CLIPPING BUREAU, sueamceme  WOODSTOCK NB.
$08 Baard of Trade, 26 Froat St. West, 46 Toroato Arcade, Toroato. y W

MORTREAL. TORONTO.

“Woor. COMFORTERS**

Cotton

VERY ATTRACTIVE. PRICES RIGHT.

White and Fancy
; Covered Cushions,
Cosies, etc.

Special Fancy
Ticking
Bed Pillows.

LETTER ORDERS PROMPTLY ATTENDED TO. A8SK FOR PRIOCE LISTS.

Our goods are to be found from the Atlantic to Pacific.  Be sure and see our samples.
This year they will surpass everything shown heretofore.

The Toronto Feather & Down Co., Limited

Sample Room, Office and Factory, No. 74 King St. W., Toronto.
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[ M| We are head- |
Genuine °o o W 2;\.: r:::vs ;g;ular K HA KI /
Celluloid SERGE

Collar S, Cuffs =« Oxford Mfg -CO LIMITED

=y OXFORD, N.S.

Shirt Bosoms NISBET & AULD, TORONTO AGENTS.
All Fine, Fresh Stock. e
GENUINE GOODS are a
i . F QOBEQTSON & CO
O o S| - | R

The Miller Bros. Co., Limited

30 DOWD STREET, MONTREAL

Toronto Agent :
G. B. FRASER, 3 Wellington St. East.

ILLUSTRATED LACE LISTS ON APPLiCATI

»

The R. J. Smith Co., of Ottawa

LIMITED

268 Sparks Street,  OTTAWA, ONT.

W HOLESALE MAVUFAW URERS

Men’s and Boys’ Clothlng,
Smocks and Overalls,
Top Shirts and Drawers.

Cutting, Making, and Trimming merchants’ own cloth a specialty.
SEND FOR PRICE LIST.

.\.
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Men's Furnishings.

HE de-

mand for
colored shirts
keeps on the
increase. THE
Dry Goops
Review noted
the probable
large demand
for this iine
of goods last
month, and
we can only
reiterate and
intensify the
statements
then made.
Many of the
stores in our
chief cities
have, within
the past week
or two, given
over their win-
dows entirely

to the display
of shirts aud shirting material for Spring wear. Evidences of
this have not been wanting. There is, as a matter of fact, an
annually recurring request for colored shirts. Young men,
especially, want something more or less flashy, when the first
fine weather permits of going without overcoat and scarf.
Houses in Montreal have been preparing for a big trade in
this department, and word from the other side of the water
confirms them in the belief that this year will see an unpre-
cedented demand for all lines of colored shirting goods. All
the manufacturers in Eungland and New York are crowded
with orders.

Linen collars are going to be worn higher than ever, so
comes the report from England as well as New York, 23f and
3 inches in the new styles of stand-ups, meeting close at the
front, and high turn-over for the warm weather.

Flannel coats and trousers promise well for Summer.
Pretty greys with delicate stripes will be largely worn both
here and in England. The flannels make a comfortable
lounging suit, and bave the advantage of absorbing the per-
spiration better than the ducks, which have been so popular
for the past year or two.

Mr. J. J. Hannan, the well-known Montreal
men's furnisher, has lately returned from
the Old Country, where he Las been laying
in a supply of all the newest styles in neckwear and men's
furmnishings in general for the Spring and Summer seasons.
Mr. Hannan was in London at the relief of Ladysmith—that

A Furnisher’s-
Trip Abroad.

long suffering and much.abused town—and he says it is
absolutely impossible for us to conceive of the rollicking and
entirely unbounded patriotism of the Londoners. To say that
all business was suspended is to make a statement very much
short of the mark. The sober-minded Englishmen shouted
and halloed, walked in processions, and did themselves proud
in every way they could devise. The Exchange was closed,
and the city went wild with joy. Up till midnight the streets
were jammed with people, and there wereso many who had come
into town to see the sights and join in the festivities that there
was not railway accommodation to carry them away again,
All traffic in the city was at a standstill throughout the whole
day and evening,

Mr. Hannan says that undoubtedly the trade will be very
much affected by the fashions resultant from the present war
in Africa. In neckties the patriotic colors, as they are called,
are almost wholly predominant. Red, white and blue in every
conceivable combination are seen in all the windows; and
what is more, they are worn not only by the man in the stieet,
but by the gentry as well. Nobody is too good for the colors he
wears these days, and my lord does not consider that it is
beneath him to don colors that might otherwise appear a trifle
loud for one so strictly proper. Besides, even these colors are
worked into some very taking effects in the quieter lines.
Khakis are, of course, very popular. Khaki graduates and
derbies are already seen here in some of our shop windows,
ard no.doubt they will come more into vogue after the spring
months. The same indications are true for ladies® wear.
The fair sex are not to be a whit less patriotic than their
brothers and fathers; and patriotic colors and designs will
play a prominent part in their wardrobes for some time to
come.

There is another side, however, to the fortune of war, and
many are the homes in Britain, as well as in-Canada, left deso-
late by the ravages of thefire-breathing monster. Mourning will
be very general in England, and already a good deal of black is
being worn. Perhaps the most widely predominant shade will
be in the black and white. The West End houses are making
quite 2 specialty in this line. The shapes are mostly in the
large flowing end to be made up oneself, Oxford ties, with a
small quantily of graduates. Puffs and bows, as we have
indicated before, are things of the past, and will not be worn
to any extent this Spring.

While in the general mind the principal
articles of commerce that are intimately
associated with Easter are eggsand bonnets,
itis yet true that this season means as much to the men's
furnishers as to cither the milliner or the egg dealer. The
same breezes and rain and sunshine which cause the
fashionable or would-be fashionable maiden to substi-
tute for the heavier, quicter-toned Winter hat a lighter
and more gaily bedecked creation, also causes the averare
youth of the land to make a more or less complete
change in his habiliments. There is reason, too, for anticipat-
ing an unusually good Easter business this year. A late

Easter Trade.
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Spring has deferred buying materially, but the change from
Winter to Spring is likely to be the more pronounced when it
does come. Easter is later than usual, too, so in all proba-
bility the atmospheric conditions will unite with the custom of
years to induce young men to lay aside their Winter clothing
and enjoy Eastertide in apparel lighter in weight as well as in
color.

The fashionable young man considers it a duty to make
an almost complete change in dress at Easter. There are
many young men who are not so particular, but, when the
change in weather conditions makes it imperative that they
shall put off their Winter coat and scarf, they find it advisable
to procure not only new clothing, but new neckwear,
linen, etc.

It would be well, therefore, to start at once to set customers
thinking of their Easter needs. 1 should consider it a good
move on the part of a merchant doing'a strictly men’s furnish-
ing business to devote all his newspaper advertising and window
display space to talking up Easterand Spring goods for the next
couple of weeks. The windows in the large cities are just now
full of these goods. In the stores where ready-to.wear clothing
is sold Spring suits are attracting most attention, Custom
tailors, too, are nearly all talking Spring suits, pants or coats.
In the strictly furnishing stores the colors and materials are
all decidedly Springlike. While a few houses are clearing out
heavy underwear, the majority are devciing their attention to
light-weights. The shirts and shirtings shown are nearly all
colored, showing an almost equal proportion of stiff front and
negligee garments. The favorite collars seem to be the straight
bigh and high-band turn.down. In ties, the puffs and Ascots
seem to be generally giving way to flowing ends and four in-
hands. There is even a greater degree of brightness and
variety of coloring than has been looked for this Spring, for
the scarlet, khaki, red, white, blue and green, all of which
bave been made unusually popular by the war, combinen
themselves large possibilities in the way of color effects.
Several dealers are ready for the demand that April showers
will be sure to create [or umbrellas and waterproofs, and are
making these a part of their displays.

**The coat for showery Spring days,' for

Good .
m'S«.n " gentlemer or ladies; rain proof; best
Windows. English covert cloth ; first-class cut. These

are very fashionable and alarge sale is

predicted for them.

Black socks with natural wool feet, Hermsdorf dye, 25c.
per pair.

Pyjama suits : the best antidote for that tired feeling.

High-band, turn.down collars; the popular collar for
Spring, 1900 ; 3 for goc.

Four-in-hands and flowing end ties ; purple ground with
heraldic designs, soc.

Bicycle hose, brown and blue, with the Union Jack or the
Stars and Stripes at the knee,

A novelty in Fedora hats, the ** Yoemanry,'* khaki in
color, and with a khaki band striped with red.

** The newest creation of fashion's dictation,” a silk four-
in hand in scarlet with under striping of white.

New shirtings : exclusive styles and patterns for Spring
1900.

** A gentleman's cravat,’’ flowings ends with black ground
and bright horizontal striping.

Japonette handkerchiefs, fine, 19c. a piece.
Fine worsted socks, 28c.

Heavy worsted socks, 38c.

Boys' colored shirts, short bosom, "75c.
Leather-lined Scotch caps, 25¢.

Spring neckwear in all the patriotic colors, khaki graduates
and flowing ends, ‘Transvaal colors, 25c¢.

Patriotic The intense patriotism with which the entire
Neckties. Btitish Empire has been electrified, and

which has surprised the world, is beginning
to show its effect in the styles and colorings of wearing apparel
for both men and women.

For example, during the past war excitement in London,
every man wore something to show his patriotic feeling. This
outlet was usually in the form of a patriotic necktie, khaki
coler, or red white and blue.

The khaki idea has already struck New York., There they
wear it on the principle of turning up-the bottom of their
trousers when it rains in London, Americans would scoff at
the idea of following London und wearing khaki ties, so they
call it drab and are happy — ‘*a distinction without a
difference."”’

Here, in Canada, with our own boys distinguishing them-
selves at the front, we feel at liberty to revel in patriotism, and
neckties seem to be the safety valve.

A beautiful display of these goods can now be seen at the
up-to-date men's furnishers ; leading them all we see the
Union Jack in derby and flowing ends in combination with
plain cords of all colors, or in combination with the popular
and new patterns in barathea stripes ; also the Union Jack in
a bat-wing bow, the Jack covering the entire front of the
bow, then come red white and blue in ail possible combina-
tions; after that comes khaki, at present king of colors in the
British Empire. The popular idea bere is for the khaki to be
in the most conspicuous place in the tic when tied, namely
the knot head, whether in four-in-hand or flowing end, and the
correct thing for the balance of the tie is barathea stripe, thus
allowing 2 man to exescise his individual taste, whether purple,
navy, royal or light color suitable for Easter.

The rage bhas struck us, and no doubt the result will be an
encrmous sale,

English Patriotic The ?.ul.)lic are x.mdcubtedly “up to their
Neckwear. neck’* in patriotism. The well-.known firm

of Young & Rochester, London, England,
introduced flag ties last season, and they had an extensive sale,
but, being practically small Union Jacks, Standards, etc., were
only suitable for holiday wear. This season, their representa-
tives, Wreyford & Co., of Toronto, are showing some very
artistic designs in patriotic neckwear, that are being bought in
large quantities for general wear by gentlemen and ladies.
One range is of khaki-colored silk with the colors across of
the famous British regiments now on active service: The
Gordons, Inniskikillings, Dublin Fusiliers, Naval Brigade, etc.,
15 different regiments. Another range comes also in khaki
and rich, dark.-colored ground, with woven flags of Great
Britain, Canadian coat of arms, Prince of Wales® plumes on
ends. To meet the convenience of the trade, Wreyford & Co,
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Display Fixtures.

(1NcLUmNQ)
Wax Figures, Papier Mache Forms,
Ribbon and Umbrella Cabinets,
Mirrors of all kinds,
Nickel-Plated Window Fixtures,

Mantle Racks, Hat and Millinery Stands,
Lace and Veiling Racks, etc.
SEND FOR CATALOGUE.

CLATWORTHY & CO.

46 Richmand St. W., . TORONYO

s JINCIy UR representatives
f: e\"“ (46, will soon have the
: S\ O,» pleasure of calling on you
© with a full line of samples

for the Autumn and

Winter trade, and would
respectfully solicit a share
of your esteemed patronage.

TRADE MAR K
REGISTERED

™ Empire Manufacturing Co.

Limited.

Manufacturers of High-Grade Shirts, Collars and Guffs, and Boys’ Blouses.
646 Craig Street, MONTREAL.

i
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bave arranged to deliver from Toronto, and will try and meet
all order: promptly, though the demands look as if it will be
impossible to have any in stock.

. In this issue is published for the first time a
The Camh::lzn chart showing the correct dress to wear at
Dress C all times and under all conditions. As this.
chart is corrected by a gentleman moving in the highest circles
and fully conversant with the etiquette of the day, it can be
depended on as being thoroughly correct and up-to-date. It
is intended to continue the publication of this chart, making the
necessary cotrections monthly.

Trade news during J. V\{. Tlmfnp'son has started as dealer fn
the Month. men's furnishings aud boots and shoes in
Buckingham, Que.

John Norris, tailor, Dunnville, Ont., has been succeeded
by R. N. Killins. " SN . .

Thibaudeau & Cadieux have registered partnesship as
men's furnishers in Montreal.

I. M. Mayell & Son are commencing as men's furnishers
in St. Thomas, Ont.

The assets of the Louisville, Que., Shirt Mfg. Co." have
been sold.

John P. Black & Co., manufacturers of ladies’ wear,
Montreal, are starting to make neckwear.

Mrs, Enoch Collette has registered as proprietress of E.
Collette & Co., Eatters and furriers, Montreal.

A. McPhee & Co., men's furnishers, Middleton, N.S., have
dissolved and Angus McPhee continues.

C. B. Blaikie has reopened a men's furnishing store in
Sydney, N.S.

A. ]J. McPherson, hatter and furrier, Stratford, has gone
out of business.

John Bull, men's furnishings, Montreal, is offering his
business for sale.

A.D. Learoyd, dry goods dealer and men's furnisher,
Windsor, Ont., has sold out his furnishing department to
Walter Bourg.

~

A New York A New York correspoadent, dating his letter
Authority on March 28, says: * ‘I:he very names them-
Mcn's Fashions, selves would seem to imply that sack and

lounge suits should be made loose, but the
tailors tell me that clothes are now being cut shorter and
tighter than ever before. Excepting in the particulars men.
tioned, there is nothing deserving notice in the lounge suit.
The side and change pockets have the usual flaps, and there is
an outside breast pocket without flaps and an inside breast
pocket on the right side. The sleeves have three hard buttons,
and there are four bard buttons down the front, the bottom of
which is rather sharply rounded.

*+ As has been said, single-breasted waistcoats, rather than
doudble, will be worn with sack suits, although the double-
breasted fancy waistcoats, with pointed ends, have by no
means gone out of vogue. Grey mixtures bid fair to be the
most modish materials, and are especially suitable to slender
men of good height, while darker tones are, perhaps, better
suited to short men inclined to be stout. Many of the materials
for lounge suits have a greenish tinge, and there are, of course,
browns and blues. Brown will not, it seems, be a particularly

fashionable color this Spring, but still some of the brown
mixtures would be most becoming to very dark men, if worn
with a dark-red striped, colored shirt, and with a red or black
tie, and to such men I strongly commend it.

* There séems to be little doubt, as the season advances,
that flannel lounge suits will again ‘be widely worn, Indeed,
my only fear is that they will become so popular, on account
of the comparative inexpensiveness of the material, as to.be
cheapened and' vulgarized by some. ‘I use the word fear
advisedly, because I wish that the light-weight flannels might
have fashion's full sanction throughout the coming Summer,
We are rather apt to clothe ourselves too heavily in this
particular section of the couantry, especially those of us who are
more or less confined to the cities during the warm months.
We do not, as a rule, wear gauze undergarments, thie enough
shirts, or cloth materials of sufficient lightness, but rather
content ourselves with leaving off our waisceats and trusting to
iced drinks and palm leaf fans to keep us cool.

+*Some of the flannel materials are exceedingly good-
looking,and their light weight is a most decided factor in their
favor, Stripes, of course, more or less decided, and grey

-tones of color, are'the.most usual, but plain greys and dark
blues may also be had, _

*¢ The cheap waistcoat of fancy design has again taken its
place in the windows of the cheap haberdasher.

“ ‘It is a pity that everything must be imitated and sold
broadcast at a price equal to about one-quarter of what the
really good atticle should cost, so that nothing can be kept
beyond the reach of the masses. There is, of course, no real
danger of ever mistaking a waistcoat of fine material and good
workmanship for one of the cheap, but dear at any price,
varieties, and yet one cannot help wishing one could keep the
fashion of his clothes, as well as their cut and texture, from
the desecration: of the ¢ $2.98, marked down from $3.23,"
window-ticket. Under existing conditions as regards waist-
coats, my advice can only be : Do well, or do not do at all,
regardless of fashion,

«“If you can afford to.gowa tailfor of reputation for a
waistcoat and pay his price, do so ; otherwise, do not go in
for the latest shapes in this particular garment.

«Some of the smart shops have been showing single-
breasted knit waistcoats of dark-green wool with very small
red dots in it, cut high at the neck, with flat gilt buttens, and
black or dark-green silk sleeves. These are intended for golf
and country wear. They are somewhat pretty, except for the
sleeves, which serve no useful purpose whatever. Perhaps
they are designed to cover the shirt sleeves and prevent their
showing when the jacket is removed, or, perhaps—dreadful
thought though it be-—the waistcoat 1s intended to be worn
without any shirt at all.

** From London comes an entirely new waistcoat, which
may become popular among English sportsmen. It is made
of dark-green crocodile skin, soft and pliable, but witha highly
polished surface. The waistcoat has a2 double row of buttons
set close together straight down the front, butinstead of button-
ing it is fastened by silk laces, which are twisted arouad the
buttons from the top to the bottom, and there tied in a small
bow knot. The waistcoatis cut high at the neck, and has
four pockets with flaps finished in two scallops, which give
them 2 three-pointed appearance. It may be had, we aretold,
in all shades of brown, as well as in green. The.idea at first
seems.just a bit snake like, aud for riding the thing must be a
trifle warm, but if it becomes the mode in England it will, no
doubt, be somewhat worn here, and we may expect, on misty,
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THE CANADIAN DRESS CHART.

APRIL, 1900,

! i
¥
e . EVENING WED-
D BN | AFTERNOON W HEELING, DINGS, BALLS, | INFORMAL DIN- HUSINESS
Ocoasion IOUSE CALLS TEAS, CALLS, GOLY¥, RECEPTIONS, FOR-| NER, CLUR, STAG, | AND MORNING
* . o SHOWS, ETC. VUTING, MAL DINNERS |THEATRE PARTY. DRESS.
RECEFTIONS. AND THEATRE.
Coat Frock, black. Frock or cutaway. | Sacque or Norfolk | Evening coat. Monte Carlo. Dark worsteds,
oat. jacket.
Black in Winter, ] Black in Winter, | Fancy Shades. White or black. Black. . Same material as
3 white or brown| white or brown . coat.
Waisteoat., o Sum. | holland in Sum
mer. mer.
Striped, dark Striped, dark Knickerbockers. | Samne material as { Same material as { Same material as
Trousers, | tones. tones, coat. coat. coat.
Hat. Silk. Silk. Soft felt or cap. Opera. Soft felt. Christy.
Shirt and White or colored. { White or colored, | Flannel, with “White, plain, or | \White. Colored or white.
Cuff with white cuffs. | with white cuffs. { White collar and | with pique front.
8. : attachable cufis,
High ilmight orf High straight or | High or turned- | High standing or | High standing or | High standing or
Collar. high turned- high turned- down or hunting | high turned high turned- high turned.
down. down. stock. down. down. down.
Whitesilk ordark | Fancy shades. Ascot or hunting | \White, not made { Black. Fancy, of fashion-
Cravat. ?Iule dor L;t:lnck stock. up. able shades,
oulard. Laven-
der may be worn
at weddings.
\ i
{
. At weddings, ‘Tan. ! Tan, White or pale Tan.
Gloves. th:;c or grey . lavender.
suede, tan,
| I

e

This Chart is correctsd to date by a Cansdian authority on men's fashions.
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mobist mornings to meet young men, at least, half clothed in
lesther. It may be that the cloudiness of the London weather
gave thetailor his idea, or perhaps he is a crocodile hunter
and uses himself as a decoy.

«sFashions in clothes, whether of cut or material, are
dropped by the high-class tailors, and cease to be worn by
their customers, whenever they become common with the
masses, and blue serge has {urnished one of the most notable
examples of the rule, Every ¢ ready made * clothing house in
the land was stocked full of blueserge suits during the Summer
of 1896, 1897 and 1898, and I almost venture to say that no
other one material ever had a larger sale. The result was, of
course, inevitable. Notwithstanding all this, however, I should
not strongly advise against having a double-breasted, dark-
blue sack coat of good, rough-grained serge for this Summer.
Not a full suit, mind yon, or even a waistcoat, but simply a
well-made, double-breasted jacket, to wear with white flannel
trousers and straw hat, The combination is not only exceed-
ingly neat, cool, and fresh looking, but it is becoming to most
men and very effective with some.

“Duck trousers will, it seems, be little worn by the best.
dressed men, either for tennis or sailing ; flannel is to be the
fad of the year. Tennis, by the way, is coming back into
favor, if not into fashion, and it would not surprise me greatly
to see the links deserted for the courts by the younger set at
tte various country clubs during the season.

* The shops are now showing a large variety of design in
soft-fronted percale and madras shirts, and ] have seen some
exceedingly pretty ones for $2 apiece at several good places,
Like the stiff-bosomed shirts, the designs are, in the main, in
vertical stripes. The cufls are attached, and, of course, of the
link cut. Many of the shirts have a rather low-banded turn-
over collar also attached, but it is, I think, not greatly to be
desired, if a trifle the :most smart. The buttons are of the
ordinary pear] kind, and three in number. To distinguish
them from the starched shirts, these are usually called outing
or negligee shirts, and the names are sufficiently correctin so
far as they imply that the soft-bosomed shirt is not to be worn
with anything more formal than a sack suit, but not if under-
stood to mean that they are only correct for country wear.
They are intended quite as much for town as for the country,
and in the Spring and Summer months they are smart with
morning clothes.

¢ Washable ties of madras, similar in color and design -to
the shirt matesials, will no doubt again be worn with lounge
suits during the hot weather, They may be bought to match
the shirts at many of the haberdashers’ ; or, ordered of the
shirtmakers, to be made of the same material. The shape
should be the same as that of the silk string or bow ties.
When ordering shirts made, it is a good idea to have an extra
pair of cuffs cut for each, Cuffs often become shabby before the
rest of the shirt begins to show any signs of wear, and it is
easy to have the old pair taken off and the new sewed on
without in any way-destroying the looks of the sleeves.
Window Cards While it may be true that **in the Spring
For Easter. the young man's fancy turns to love," it is

also a fact that the remarkable climatic
changee at this season make it necessary for the serious
thought of the.average Canadian youth.to *‘turn’’ .to .his
clothes, or rather his need of them.

This thought should be kept in mind in making Easter dis-
plays. Even if the display is similar in design or in the goods

shown to what has been exhibited for some time, the window
cards should be worded to emphasize the suitability of the
goods for the warmer air of Springtime,

1f you are showing hats, why not use a card such as **Don't
wear an old hat at Easter when you can get new ones like this
at from $1.50 to $3 50°*; ** These hats will help you look as
you should at Eastertide’ ; ¢ Easter elegance in hats’’
¢ We have hats at $3.50, and they are worth it. .But, if you
cannot afford that, don't keep wearing that old hat of yours as
we can give you a new one that looks really respectable from
75¢. up.'' ** Look at these hats —now, look at your own
~—can you afford not to buy one of ours?*’

If you are showing clothing, a card like one of these might
help to make it win attention : ** Be well dressed; it pays;
there is no economy in shabbiness."”” ¢ Easter elegance made
easy ; notice the price of these suits,”* ¢ Spring styles like
spots of sunshine®’ ; ‘¢ Fashion's revelatiens for Spring '’ ;
*¢ We have been waiting till you took off your overcoat to
sell you one of these new svits—you will have to get one
soon, why not at once?’’

For a general display, the following hints may help you to
prepare your cards: ¢ These ties appeal to your taste, and
are not loud in doingit’ ; ¢ These sox are selling because
they are suitable for Spring and Summer'' ; ** Elegance is
estimable, especially at Easter — consider these aids to
elegance’” ; * Satisfying shirts for Spting' ; ¢ Everything
necessary to Eastertide nobbiness'’; «“Winter has gone. These
goods have the air of Spring about—how bright and fresh
they look."’

e,

The premises formerly occupied by the firm
of Glover & Brais, on St. James street,
Montreal, for their retail establishment,
hzve, on the assignment of that firm, been occupied by A. S.
Campbell, manufacturer of semi-ready clothing, for the display
of his goods. Mr. Campbell used-to manufacture for The
Semi Ready Clothing Co., but is now making for himself.

Mr. Lee, manager of the men's furnishing department of
S. Greenshields, Son & Co., is at present in the Old Country
in the interests of the firm. They expect to be able to showa
full line of men's furnishings for Fail in the course of a
fortnight,

American styles of suspenders and neckwear, the produc-
tions of The Dominion Suspender Co, and The Niagara Neck-
wear Co., are carried in stock at their Montreal office, 207 St.
James street, and by L. A. Bergevin, 111 St. Joseph street,
Quebec, and’ they are always pleased to see their customers
there. The Niagara Neckwear Co., Niagara Falls, have had
an immense sale on heraldic and flag-design silks since
January 1. They are now showing beautiful coloring in greys
for high-class trade. Some time during April they expect to
show -their fine neckwear trade a collection of khaki silks
with stripes, purple and lavender, cardina! and white, hunter
and lavender, navy and white, Paris and white, and cherry
-and-lavender. .Of course, the stripes will be of different sizes,
and the ground khaki shades.

The Dominion Suspender Co., Niagara Falls, are showing
an important line of suspenders for Summer in washable
fabrics and the ventilated mercerized Lisle web for hot weather
wear, all their own exclusive productions. They are also
showing patriotic suspenders with the Union Jack, British Coat
of Arms and the Maple Leaf. Their latest novelty is ** Our
‘Bobs "* ‘suspender, with the -picture of Lord -Roberts on the
webbing. Their own excluslve novelties, the * President™
suspender and the ‘*Manhattan Cast-off ** suspender are the
exclusive productions of the Daminion Suspender Co.

Notes of
Current Trade.
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HOTELS FOR COTrieRCIAL MEN.

An Agency Open

Halifax, N. S....... ... oaeees Halifax Hotel
o it i Queen Hotel AN
Montreal ..., oo vvve it ieennnn gVinIc‘I:or Hall A FIRM OF' SPINNERS op
 eteetic sttt aenecenns t. wrence Ha
QUEbEC. . iue it iee et aaaaes Chateau Frontenac H":H_BLASS KNI I “"G YARNS
S ieeceeticese et anes Hotel Victon:a
§t. John, N. B .. Hotel Victoria haviog recontly lost their Canadian Agent, are
e iieien e eeee Royal Hotel open 1o receive applications from responsible
Sherbrooke, Que.............. Sherbrooke House and suitable houses to represent them in Canads.
O Walker House Communioations to be addressed to ** SPINNER,"
Winnipeg..... .cooiieennnn.. Leland LONDON OFPICE, ‘‘CANADIAN DRY GOODS RRVIEW," °
L Winnipeg Hotel 109 FLEEFT 8T. E.C., LONDON, ENG. (s)
Ottawa, Can . .. The Windsor Hotel

H, K. HAGEDORN, Manager.

OUR

Samples e

CONSTANTLY ON
THE ROAD . . .

A

NOVLLTHL\ added - from

time to time. Trade
has been increasing right
along. The output for 1899
was 2§ per cent. nhmd of that
of 1898.

1900 to date Is 70 per cent.
ahead of the corresponding
period of 1899. Verily this
isthegrowingtime, Tokeep

Berlin Suspender ana Button Co.

BERLIN, ONT.

E8S.CURRIE.

MANUFACTURERS
OF

»

.NOTHING
BUT

NECKTIES

.: “““’..’ pace with our requirements,
i we have let the contract for
TRADE . new premises which will give ’
BERLIN usampleaccommodation; cn- EVERYTHING
MARK abling us t0 maintain our
0009000000000 usual promptness in execut- IN
P4 .
“We Pear Nae Foe.”* " ing orders. 5 = ’
-Remember, Satisfaction Guaranteed. . o WELLINGTON ST.WEST

TORONTO.
CJNT
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in the London styles, in individual suit lengths and trouser
lengths, showing a variety of patterns. This {s a convenience

706

o Iam e

A e,

RSN
C e e g

B R o A

L
. e m— .~

>
P

T S

TR At s A e L TRy,

Pacs frawr Arce? L

Al ™

e o WG A SIVYRE], X~

Y o,

NEW GOODS IN WHOLESALE
TRADE.

JOHN MACDONALD & CO.

S the season is at hand for a big house trade in carpets,
John Macdonald & Co., have their available stock in
order for buyers. The range of wilton wvelvets, brussels,
tapestry, wool and union carpets is large. Shipments of lace
and swiss curtains, chenille curtains of all makes, curtain
muslins and curtainettes are almost complete, There are
some lovely goods in English-made white patent satin counter-
panes, higher qualities, fancy designs, There are two clearing
lines, one in smyrna wool rugs, sizes 21 inches and 30 inches,
and the other axminster rugs. Some large shipments of jute
and brussels mats and rugs ave just to hand. A new stock of

rug fringes, scarce goods, has come in.

A special line of five patterns of two-yard wide linoleums is
being offered at a medium price. The stock of four-yard wide
floor oils and linoleums is heavy. The department has just
issued its annual letter-order circular giving the usual informa-
tion as to the prevailing prices in all lines of goods in the
department,

In men's furnishings, odd lines of regatta shirts, broken
sizes, are being cleared under manufacturers’ prices, and there
are also some job lines in men's underwear, A big trade is
being “one in the linen collar, all shapes, to retail two for a
- quarter. There is a nice line for Summer.trade in men's
handkerchief ties, to retail soc., ata good profit ; also a full
stock of men's balbriggan and natural wool underwear, Black
and fancy cotton socks, as also black cotton with a natural
wool foot, for 25c¢. retailing, are features just now.

" The haberdashery department report a range of belt
buckles, among them the *¢ Pulley,’ blouse pins, etc., and the
general stock 1s complete for the sorting season.

The sales of silks and satins have been phenomenal
recently, especially taffeta silks, and the departmeént, which,
as usual, carries an immease stock, shows all the fashionable
shades, as well as white, cream and black. They are strong
in a tine of striped silks to retail at soc. There is also a
special thing in black peau de soie. The range of colored
and black silk ribbons and colored and black satin ribbons is
well assorted. Mention should be made of the valenciennes
and torchon laces, and the cream and black silk laces, which,
as well as embroidery and insertions, are being shown in great
variety. Fresh shipments bave been received of cashmere and
cotton hosiery, and the depaitment is in good shape for
demands for either domestic or imported goods. A fine line
of cashmere stockings to retail at goc. is shown, In gloves,
too, the department is showing everything in lisle, tafieta and
silk, in black, tans, white and creams, while the leading
things in muts are also shown.

A big job sale of blousesis being made just now in muslin,
print, pique and mercerized, to retail at soc.

The dress goods department reports fine sales of black and
colored dress goods. Some clearing lots are being shown;
for instance, some fancy biack and colored fabrics, some mer-
cenzed goods, some swiss spot mushins, colton hose, and
ladies’ and childien’s natural wool vests. These clearing lots
are for immediate tcade.

The woollen department are showing the newest noveliies
in Spring smungs and uimaings. They have also a selection

to the trade. The stock of trimmings is well assorted in the
newest designs and best makes. There is also an extensive
range of ladies’ costume cloths, homespun effects, venetians
and plain-finish cloths, all suitable for tailor-made garments,

The staple department has just opened some new and very
bandsome desigtis in English prints. These have not been
seen in this market before, and are both novel and striking.
For these.shipments the old prices prevail. In linen toweling
also the prices have not been advanced in accordance with the
tone of the market, and they are showing some of their special
lines at the old figures.

BEAVER RUBBER CLOTHING CO.

The Beaver Rubber Clothing Co., of Montreal, are now
showing the very latest styles in the mackintosh coats, The
++Raglan'' coatis the most comfortable coat for any gentle-
man to wear, made in the celebrated ¢ Beaver '* brand water-
proof. They also show now a very select class of rain coats,
made in ** Chesterfields'’ or ‘¢ Raglan."’

K, ISBHIKAWA & CO.

K. Ishikawa & Co. are now showing samples of their
Japanese silks, handkerchiefs and mufilers for Fall delivery.
They are giving to the trade special value in 20-in. plain silks,
which will enable retailers tosell this width at 3o0c. with a good
margin of profit. Their handkerchiefs with embroidered
initials, to retail at 25¢., are as excellent value as those offered
last year. The fancy silk handkerchiefs show a large rangein
prices, and include many new and choice designs in printed
borders and in Japanese hand.embroidered goods. A big
assortment of windsor ties. The latest novelty in this class of
goods is a crepe silk windsor tie for ladies, which seems to be
meeting with much favor,

This firm have now in stock a large range of matting, and
are ready to make prompt deliveries. They have a special
line at 934c. and one at 14¢. per yard, which they state is the
best they ever had. In the zo-inch, 23-inch, and 27-inch
widths their stock is complete. They have more than 70
different colors in each line. They have alsa.a good-dssort-
ment of crystal-corded silk at 25c. This house Teports, too,
2 large sale of plain China silk windsor ties in white, cream,
black, and colors, to retail at 15 and 25¢,

GAULT BROS. & CO.,, LIMITED.

The Gault Bros. Co., Limited, Montreal, wish to.call
attention to their ranges of costume cloths and wmantlings.
All the new shades in homespuns are being shown in pleasing
variety, The checks are large, medium and small. Striped
Autumn.cloths and serges in special lines, A matter that is
worthy of note is that checks are expected to be in demand in
the coming season. Plain sateen cloths are shown, also colored
corkscrew cloths. Taey are making a specialty of golt
cloths and heavy ulster cloths.

In tailoring goods, there is a fine class of cheviots and
coatings, beavers and vicunas. Gault Bros. would draw
altention to their line of trouserings, in special classes to meet
the demands of the trade. They are prepared to give fine
valués. They show suitings in worsted and Scotch, also
Scotch trouserings. $well vestings are somewhat of a novelty,
Tatloning trimmings are in stock to match everything. Alto-
gether, the different ranges pressnt are exceedingly good
array. :

s
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Skl v CATCH PHRASES™IDEAS. |
ALl book wworth Us velght {n gold -
: y Tids et s .

but you can Fct it

The Fﬁ 18 B0c,

b; smply ﬂmng out ohe of our
blanks, which will be sent jou

promptly on mquest Address

The Advertising World, Columbus, Ohlo.

bt BAIRD TIME STAMPS.

The Balrd Chronograph Is recommended to your uso
as an absolutely reliable time atainp,

Ball Beardng, Autematic Rlbbon, Portable, Quick in
Openatlon, an always in Workiug 6nler It lstho best
machine on the market fur keeplng track of the time of
reoclpt of mall and telegrams, fllling of onders, etc, Iy
tncaus of a aimgle attachment the machine can be usad
o the factory or work-roum fur timtng cniyloyes, and
Job tickess.

In use bi Iteld, Murdock & 0., the leading Wholescle
QOrocery House of Chicago, and mpreoenlu ve business
housss averywhere. For filustrated clrcular, prico ltst
and further {nformativn, address,

BAIRD-CHANDLER MEG. C0.,118 South Clinton St., Chlcago, 11

ESTERN | Z%5

ASSURANCE anp

Nead Oftice Capltal Subscribed - $2,000,000.00
Capltal Paid Up - 1,000,000.00

ggtt.onto’ Assets, over - - 2,320,000.90

. . Annual Income - 2,300,000.00

RON. GEO. A. COX, President.
J. J. KENNY, Vice-President and Man. birector.
C. C. FOSTER, Secretary.

. EMPIRE CARPET CO0.

FALL I1900.

New damples. .
<« Now Ready

Magmﬁcent range Of ———mumy

New .Designs and Colorings
at Unequalled Values.

- W_Al‘l' FOR OUR TRAVELLERS,

[ Sad

Ewi"fil'RE’ioARPET CO0.

ST. CATHARINES, ONT.

17 Front St. W., Toronto.

miss this.

wpellers.

Great Drige in

RACES

, BELOW PRESENT VALUES.

In stock, put up in bundles of 5 dosen assorted patterns. Mohair
ends. These are all new goods fust made up to our order. Do not

RUBBER COATS

New line, special ovalue for May delivery.

See samples witk tre-

GAULFElLD, HENDERSQN & BURNS

LETTER ORDERS OAREFULLY
AND PROMPTLY ATTENDED TO..

~ Toronto.
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Our representatives will be out this month.

There are good reasons why you sl.ould examine our lines,

A trade mark is a guacantee of quali
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CANADIAN CARPETS AND THE TARIFF ‘CHANGE.
THE effect of the change in the tanff on the Canadian carpet

industry will probably take some time to estimate. The
lower duties on English goods must be in operation for a time
before manufacturers here can tell exactly what the results
may be. Most of the Canadian carpet mills make chiefly
unions and woollen carpets, and their competitors in thsse
lines are not English, but United States manufacturers. In
this respect, of course, the tasiff will put them at a slightly
better advantage, because it leaves the duty on American
carpets where it was and makes a slight reduction on the raw
material, As regards brussels and axminsters, tie Canadian
mills which make these goods will propably feel the loss of
2bout 3 per cent. in the protection bitherto granted, and in
course of time will know more precisely what its effect on their
trade wil! be.

The Canadian carpet mills have always felt that any pro-
tection they had on the finished product was greatly diminished
by the fact that they bad to pay a high duty on their yarn.
The yarn is brought in in an unscoured state, and as it loses
about one-iifth in cleaning. the manufacturer pays freight to
the mill on material which does not get into his caipet.
Canadian mills do not make their own yarns, thus imitating
some of the English mills, waich buy their yarns from Cross-
ley, who makes raw material, not only for himself, but for
some of his prinaipal competitors. The new tariff will not, 1t
15 expected, kave any apprecable effect on rugs or mals
made in Canada.

LATE SHIPMENTS TO CANADA

There is not very much that is actualiy new in the way of
carpets, thoug . some new shipments have been arriving
Late de.ivenes bave been retarding business in all departments
of the dry goods trade, and S. Greenshields, Son & Co..
state that were 1t not for the fact that their buying had
been in such large quantity early in the season, and they
had been able to get a far proportion of their orders filled,
they don't know whex they would bave done 2o satisfy their
customers. Amor.gst the shipments of goods just arrived are
to be remarked -.hina mattings in low cotton warps at special
vdlues. Other lines to which special atteation is drawn con-
sist of all grades of lace curtains. Notwithstanding acvanced
prices, S. Greenshields, Son & Co., will continue in the
meantime, at all events, t6 show these goods at old prices.
Full lines of brussels and axminsters are in stock, and are
being ordered in large quantities.

IDE . ABOUT SELLING PATTERNS.

A well-known designer, in some recent comments on his
art, said:

+'[o ornament isto beautfy. To decorateis o ornament;
but no textile surface can be beautified unless the forms vpon
it are at oncs bold, vigorous true and graceful, and the applied
colors harmomous. If new arrangemants are required, let the
designer procesd as an arust ought to do, and not as a mere
mechanical drudge , let him thiok out something that will give
not only an orcamental but also a commercial value to his
work.

¢¢ The very best patterns may consist of somewkhat strong

Qarpets, Curtains and dpholstery.

ARNR20029RAARARARARARNAK

small indeed that the general
effect shall be rich, low toned and
neutral, and still have a glowing
color bloom ; every material has
its own distinction of character
which can be rendered beautiful
by a very small degree of taste and judgment.

+« There is no doubt that bad patterns sell equally as well
as good, perhaps more of the indifferent, if not of the very
bad, than the good, but this taste is disappearing gradually,
and the general public are becoming more and more enlight-
ened in their choice. Just here let me say that in all our
textile productions the greatest erors and most glaring incon-
sistencies occur in the production of carpets. The grounds
are very often out of all harmony with the figures or rather
colors placed upon the ground; it may be said the public
demand is for such. I reply, show them something better,
A white ground on a carpet cannot look well ; a light ground,
but not white, is passable, such as light creams, greyish, or
green whites, but even in this way it isa very difficult matter
to make the carpet appear as a suitable background for the
furnitere of the rooms.  If a clese-fitting, well studded pattern
be so arranged in srzall sections of bright colors to fall on a
ground of very dark brown, chocolate or indigo blue, a beauti-
ful bloomy effect may be obtained. In fact, the most satisfac-
tory carpets are all colored upon this system It would seem
that there is a timidity of new things among designers and
manufacturers. It is better to have some daring than be con-
tinually reproducing the old lines over and over.”"—Carpet
Trade Review.

3 colors in very small masses, so

LACE CURTAINS.

It will pay you to see, before placing Fall orders for these
goods, the offerings of Messrs. Geo. H. Hees, Son & Co. Mr.
Hees, cf the firm, who 1s now in Europe, writes that he has
secured control for this market of many beautiful desigrs in
lace curtains, nets, elc.. that notwithstanding the increased
cost of making these goods, they will be able to offer to the
trade at surpnsingly good bargains. That the reader may
understand the magnitude of this branch of Messrs. Hees, Son
& Co.'s business, we mention one order aione of over 23,000
paus that one house ts making for them for their Fall trads.
Messts. Hees, Son & Co. manufacture and control many lines
of goods taat the trade would do well to handle.

WINDOW SHADE MANUFACTURING.

As conditions are much the same in Canada as they arein
the United States, the remarks of The New York Carpet and
Upholstery Trade Review with reference to the window shade
market wili interest our trade :

s Every indication points to 2 maintaining o7 present pu.ie%,
and even of a still fusther advance in window shades. Con-
tracts made by the manufacturers 1.7 supplies now and of recent
date are at figures which werz beyond the imagination of the
greatest optimist a year ago.

*« Primarily the basis for higher prices is cotton muslins.
That the cotton market is in strong hands can readily be proved
by anyone who will inquire into the situation. The demand
for raw cotton is far ahead of the present supply and the
cotton spinners have the present stock well in their hands.
They are donbtless making large profits in spirning, but it is
their innings, and they évidently intend to utilize the oppor-
tunity for substontial gains, We even hear that emissasies of
the colton spianers or other colton operators are 2owW

-
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W. TAYLOR BAILEY, §

MILL AGENT,

Upholstery Supplies, Drapery Fabrics,
and Brass Goods.

T ———
—

MANUFACTURERS
OF ....

Lace Curtains
Frilled Muslin Gurtains
s Printed Lappets

%

+ Hand-Made, Opaque Shade
Cloth

Plain, Dado, Laced and
Fringed Window Shades'

27-29 Victorla Square, MONTREA

SAHPLES ARE NOW READY
"_Perfection Brand Bed Gomforters,
Cushions, Tea Cosies, etc.

Our travellers will call upon you in 2 few days
with a full line at figures which mll surprise
you, consideriny; the high prices of raw material.

New and Handsome Designs—Exclusively Qur Own.
STYLE, FINISH, DURABILITY. SEE THE GOODS AND BE CONVINCED.

CANADA FIBRE COMPANY, Linited

”‘1‘35‘%&?&&':«3?2"33330,f,“‘r“u Contes, etor " MONTREAL.




GEO H. HEES, SOnggFgg.,MAR;ET TORONTO
Important
Notice:

-

LY

KINDLY allow our travellers when calling
on you to exhibit our New .3

Samples of

FURNITURE COVERINGS,
TAPESTRY CURTAINS and
Py TABLE COVERS,
CHENILLE CURTAINS and
“ TABLE COVERS,
UPHOLSTERY and DECORATIVE FABRICS,
SASH CURTAINS and
UPHOLSTERY SUPPLIES,
LINEN VELOUR CURTAINS and
PIECE GOCDS.

LACE CURTAINS and NETS, : *

.p B

K2 Many of the above goods are from our own looms.

—
o——y
sk

s,

. ] B 351

Co ~° OrFkc, 7iBavs® <03

The plant of “The
Montreal Weaving Co.”
has been removed to
Valleyfield and added to
our new upholstering
plant at that place. Mr.
Henry Durverger, the
former manager of the
removed plant, associated
with Mr. Ferrier Tor-
rence are our Selling
Agents, with Offices and
Warehouse No. 343 St
Sacrament St., Montreal.

Our new looms are
now producing many new
and attractive patterns.
The trade should not
miss seeing these new
Canadian-made goods.

See Our New
lllustrated
Catalogue.

WINDOW SHADES.

SHADE CLOTH, 37 in. to 120 in., in 50 and 60-

yard pieces.

MOUNTED SHADRES, Plain, Decorated, Fringed,
Laced and Lace and Insertion.

WOO0D and BRASS CURTAIN POLES and

TRIMMIRGS.

GRILL WORK, SWINGING POLES, and every-
thing pertaining to Window Drapings.

We manufaciure everyithing in the line of Window
Shades, and sell them at a price that affords
the retailer a large profit.

SPECIAL ATTENTION GIVEN TO MAIL
ORDERS AND INQUIRIES FOR ESTIMATEC.

ETO. .

-

YOU ARE CORDIALLY INVITED TO VISIT OUR SAMPLE ROOMS

71 Bay_Street, TORONTO.

SEO. H. HEES, SON & C9., -



lrenss Gt . . SO iy 30 o o g, g or ey P e Tt iy

-

A)

OIS NS,

o 4
B R s Pt T TR 1

an e a AR papms s Yot SIS & AP e ¥

N R TTOr R TN YY) N W
B L e et

82
CARPETS AND CURTAINS—Continued.

in the South endeavoring to limit the acreage to be
devoted to the coming season's crop, thereby aiming to
keep up the price of raw cotton. They are trying to
make it an object to the planter to keep from planting a large
crop, under the inspiration of the present high prices. How
far they will succeed in this is, of course, problematical, but it
is certain that the prices of cotton yarns and cotton fabics will
remain high, with a tendency to go still higher during the next
six months. .

*In white lead, benzine, oils and other ingredients the
advance in prices has kept pace with that in cotton muslins,
the prices in some instances being from 5o to 8o per cent.
higher than a year ago. Hence there is in our mind every
reason to expect higher rather than lower prices in all window
shade goods, for it needs but little calculation to show that the
window shade manufacturer has not kept a relative pace in
advancing the manufactured goods compared with the ad-
vanced cost of materials."

TRADE IN THE UNITED STATES.

The miils are sull busy on orders placed for the Spring
retail trade, and beiween these and the preparations of lin
for the coming sea-
son, manufacturers
have their time very
fully occupied.

Retail businessis
not expected to show
much activity in
March, but our ad-
vices indicate that
trade in most parts
of the country is bet-
ter than is usual at
this time. Goodsare
being cut up freely,
and the demand for
the better grades is
especially marked.

The straw mat-
ting trade is active,
and manufacturers of linoleum and floor oilcloth are also well
satisfied with the present conditions and outlook.—N.Y.
Carpet Trade Review.

—

ALWAYS SOMETHING NEW.

Hardly 2 month passes but new and beautiful productions
come from the looms of the new upholstery plant of Messrs.
Geo. H. Hees, Son & Co. New designs in tapestry furniture
coverings, portieres, curtains, draperies, table spreads, etc..
are now produced by this firm, and ave eagerly bought by the
dealers who wish to keep abreast of the times.

THE VALUE OF A CARPET BRANL.

Since the Roval Carpet Co., of Guelph, began ‘o brand
their different makes of carpet, their trade has increased right
along. They make 10 different drands, commencing with the
cheapest union, the ** Leadar,’” to the highest grade of three-
ply. the **Monarch.”

Each brand designates a certain quality and weight. Their
speual brand, the ** Canadian,” is confidently considered the
best wool carpet in the world without contradiction. Carpet
daalers are invited to wateh thair ad. for oointerc
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A ONOE-A-WEEK SALE.
J OHN MACDONALD & CO., who are ever on the alert to

introduce new ideas into the Canadian wholesale tzade, as
well as new goods that tend toward the general success of the
retail .uerchant, are holding 2 weekly sale every Wednesday
during the months of April and May. At certain seasons of
the year weekly and monthly sales are held in the city of New
York by wholesalers, and we suppose that john Macdonald &
Co. conclude that if such sales can be made a success there,
vhy not be made a success in thecity of Toronto? They have
entered into this once a-week sale systematically, and with
determination to make it a success. At present, they have
new goods arriving daily in every department, suitable for the
assorting and Summer seasons, so that merchants visiting
these weekly sales will see the latest productions of manufac-
turers, as well as the special lines mentioned in their advertise-
ments. We think the five-corner idea that they have put into
operation a first class one. They have set aside a space on
each floor where all specialties in the department are shown
every Wednesday. Pass’. % through thelr different depart-
ments, just before going to pruss, our attention was directed to
the departmental corners. On the first floor they have the
+'Saap Corner,”* in which isa line of plain colored flanneleti.s

NEW PATRIOTIC RUG.

at $14¢., another of fancy flannelettes at 5i(c., and a line of
grey cottons 2t s} c. per yard. On the second floor we saw
-the **Job Corner.’” Some of the items pointed out to us there
were : 300 yards 54-inch fancy tweeds, joc.; 200 yards g6

inch black and blue serges, at 55. 60 and 75¢. per yard ; 400
yards 54 inch mixture costume suitings, at 373c.: 50 yards
54 inch black costume suitings : 400 yards .27 inch Canadian
tweeds, at 19, per yard ; 450 yards 27-inch Canadian tweeds,
at 25¢c. per vard; and a lot of short ends too numerous to
mention. On the third floor is the ** Cut-price Corner,’” and,
judging from the figures quoted to us for colored, black and
colored mercerized dress goods, colored swiss spot muslins,
skirts, blouses, wrappers, laces, ladies' cotton hose, ladies’ and
childien’s vests, we at once saw that the name of this comer
was significant. Standing out with vivid prominence on the
fourth floor is the ** Bargain Corner,” containing men's under-
wear, men's shirts and men’s half-hose. We were informed
on entering upon *he fifth floor, 1t was not because the corner
or the men were odd on this floor that we found located herz
the **Odd Corner,”" nor had they any corner on iny great
quantity of carpets and housefurnishings, but that they had
lines specially kept in the **Odd Corner®' for their once-a-
week Wedneeday cales.
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Hamilton
Cotton Co.

HATILTON.

We are now manufacturing a complete
rangeof . . . .

CHENILLE CURTAINS

ARD

TABLE COVERS

FOR SALE by all the leading wholesale dealers.

Selling Agent

W. B. STEWART

“In new and attractive designs.

37 Front Street West, TORONTO.

All-Wool and
Union

Carpets

Second to none for design, coloring and fimsh.
Quick sellers. Every yard guaranteed according to
quality.
It will pay you as a dealer to look through our line
for yourself when our representative calls on you.
A posi card will bring you a full line of samples.
Prices right.
OUR SPECIAL BRAND THE “CANADIAN,”
BEST WOOL CARPET IN THE WORLD.

A full line of Rug Fringes, Carpet Binding, Smyrna
and Moquette Rugs, Wool Mats, etc.

Royal Carpet Co. ox ™

The Guelph Carpet Mills Co.

Limited.

'FINE BRUSSELS, WILTONS,
and INGRAINS.

Superb designs and colorings; strictly pure stock.
3, 4 and 5-frame, borders and stairs to match.

standard grades.

Brussels and Wiltons,
Ingrains, 2 and 3-ply, all

Art squares, 3 and 4 yards wide, any length.

Goods which are Most in Demand Sell Quickest.

HE TRADE niay safely in-
crease the volume of
their business on our lines
and be assured of prompt
deliveries.

The Guelph Carpet Mills Co.

..« LIMITED

GUELPH, ONT.
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Perrin Freres & Cie.

THE GLOVE HOUSE OF CANADA.

p ERRIN S
GLOVES e
M /j ARE THE BEST.

ARE THE BEST. - Ll >

Quality Guaranteed.

Our Travellers will call ubon you shortly with a full range of our samples of
Ladies’ and Men’'s Kid Gloves for the Fall trade. Our samples and shade cards
are the most complete you have seen yet. See them before placing your orders.

Perrin Freres & Cie., 5 Victoria Square, MlONtreal.

GLOVES‘

WM PARKS & S ;‘» imited
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", a{neletm. Fanneletts Sheetings, Domets, Saxonys,
Shakers, Shirtings, Tickings, Denims and Cottonades, in
D / / Plain and Fancy Mixed Patterns. Cotton Yarns, Carpet

y er Warps, Ball Emtt:ng Cottons, Twines, Hosiery Yarns,

pu ton pi
Blea®gerg

: HUfa Hirers ﬁx?:au!ﬁ‘e ‘gaur;s::: for Woolen Mills, and Yarns for Manu-
agents . . . TH / LY “WATER TWIST” YARN MADE IN CANADA
J- SPROUL SMITH, ’ ope Sueer, Torcata. MILLS { NEW BRUNSWICK COTTON MILLS
DAVID KAY, Fraser 960ding, Mootreal . ST. JOHN COTTON MILLS
JOUN 1& (3 T Street Eaut, Torooto, Special Agent for '-—-ST. JOHN, N.B.
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NEW GOODS IN WHOLESALE
TRADE.

THE W. R. BROCK CO., LIMITED, TORONTO.
“T HE dress goods department in the Torbnto house of

1 Brock's report that sales are particularly good of German
plaids, of sedans, of fancy blacks. There are some handsome
new designs in the latter just in stock. Some 50 inch wool
serges, two numbers, one black and navy, one black—are
being sold below market values. A line of so-inch black
cashmere serge is also exceptionally good. In wool serges, a
cheap line for 25c. retailing can be had in all shades, from
cream to black. A line of underskirts, 40 per cent. below
market price; can be had.

The wash goods department report a shipment of the latest
fabrics from New York : a line of Tirian cords in a plain white
ground, with clusters of little objects, with double, treble, and
four cords running lengthwise by the piece—the latest novelty
there and selling largely. From Paris: 32-inch very fine
sateen in floral effects—a work of drt in which thae French
print has no peer.  The pattern seems to stand right out from
the cloth. From Manchester : Just in stock, a large range of
harvest blues in polka dots, stripes, clusters, and plain effects,
much sought after this season ; mercerized foulard in pink and
blue grounds, and foulard designs and cluster spots.

Khaki color is without doubt going to have a large run for
Summer wear. The Brock Co. were fortunate in placing con-
tracts six months ago for 32-inch heavy drill in fast colors to
retzil at 15c.  White piques are strong again, and, as prices
are advancing both in the home and foreign markets, there
should be a good demand for them. The stock includes lines
retailing at 15 to 35c., bought before the advance; r14-inch
giass towelling, six different checks, to retail at 5c., 25 per
cent. below the regular price; 18.inch huck towelling, retailing
at 1o0c¢., also 25 per cent. below market values. These are
special purchases.

For the April sorting trade the carpet department are show-
ing a range of all grades of carpets, oilcloths, linoleums,
Japanese mattings, etc., and inthe house furnishing end they
have added largely to their stock of curtains and curtain
materials. They show many novelties at interesting prices.

There has been placed in stock the well.known brand
s« Silkcrochery '* cotton, 12 balls to the box, the color and
shadings second to none in the market. Amongst the new
arrivals in the smallwares department are new elastic cabinets
containing a large assortment of colors and patterns in garter
webs, put up in pair lengths; also Lall and socket fasteners at
a reduced price, bair ornamentsin horn and celluloid, such as
pompador, nugue, back and side combs, hair bands, pins,
etc.; also several cases of hooks and eyes of various qualities,
sizes, and prices. The fancy goods section advises the anrival
of the latest craze in belts and buckles, called the ** Pulley,”*
in a variety of styles, colors and prices ; also beauty pins and
sets, belt pins, and a variety of metal and celluloid ornaments;
also alarge variety of plaid and fancy ribbons, including the
*¢ Victoria '’ belt.

Parasols and sunshades are shown in a large assortment of
staple lines and novelties, the conspicuous points being the
choice Landles and durability of cloth combired with excel-
lency of value.  Brock's muslin department bas just opened
up several lines of white dimities in popular prices and styles.
In hosierv and rloves, the assortment of these important
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goods carried by this fiim has been so often referred to in
these columns, that it seems almost supe: fluous to advise our
readers ; suffice it to say that this season finds themin a better
position than ever; stocks of all lines are larger, better assorted,
and values much below those of to-day, .

Sweaters are still much in demand. Some houses thought
their end was drawing to a close, and bought lightly, Not so
with The W. R. Brock Co., Limited, who bought largely
before any advance in price in many lines of men's and boys’
plain and fancy sweaters, English,German and Canadian. They
find them selling well, and will be pleased to send particulars
on request, or samples can be seen with the travelers.

In their woollen department a very large range of grey
worsted suitings in checks and stripes, comprising the very
latest, up-to-date novelties, are shown ; also tweed suitings,
among them being several ranges of the new **Gun Club"’
check. They report they are now catching up with their orders
for the ** Henley'' and *¢ Champion '* blue serges, and expect
all orders filled by April 10, and afterthat to carry both lines in
stock so as to be able to fill all orders as they receive them.
They carry a large range of homespuns, in all shades, for
ladies’ costumes, comprising all shades of grey, from the
lightest to dark Oxford,

The W. R. Brock Co., Limited, Toronto, have purchased,
for cash, 4ooto 500 dozen of men's balf-hose. They offer a
larye stock of ladies’ and men’s waterproof garunents, English
and American styles and makes ; umbrellas of all kinds,
sizes and prices.

‘“ Rosedale,’’ ** Vancouver,' and ¢ Josephine'' are the
three special lines of kid gloves offered for cash trade. New
stock and Spring colors just passed into stock.

In spite of the immense advance in price of all colton
goods, the \W. R. Brock Co., Limited, Toronto, are still offer-
ing Victorialawns, Indialinens, nainsook, organdies, jacconets,
check and fancy stripe muslins at most interesting quotations.
They anticipated the heavy advances and placed large con-
tracts, thus enabling them to give their customers from ocean
to ocean special privileges.

GALE MANUFACTURING CO.

The Gale Manufacturing Co. have just completed their
Fall range of samples. Our representative, when calling upon
them lately, was shown their line of silk and flanne] waists,
ctc. He ventures to say nothing more complete and
nobby has ever been displayed this side of New York. This
firm areshowing exceptional taste and judgment in the selection
of their cloths and patterns. Those visiting thismarket would
do well to give them a call.

R. C. WILKINS.

Mr. Robert C. Wilkins, Montreal, has produced some very
striking garments in the line of smocks, etc., for Fall. Ezch
line bas an individuality and a selling merit that is at once
apparent. The leaders are: ** Strathcona’s Horse,** ¢ Baden-
Powell,”” ¢ Lord Roberts,'’ ** Lord Kitchener,’* ** General
Buller,”” etc. A few merchants have already sesn these
samples and express themselves as delighted with them.

Mr. Wilkins calls the special attention of the trade to his
tweed pauts at $to Jo, $12, $13.30, 215, etc., which are better
value than ever praduced in Canada before at the prices.

Skelton Bros. & Co., Montreal, wholesale manufacturers
of shirts and collars, have removed from their old premises at
St. Peter and Recollet streets, and bave established themseives
further west, having gone to William street, where they will
have more accommodation,
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The severe weather and heavy snow during
March had quite as much effect on the
retail hat trade as on any other retail busi-
ness, and the consequence was that the development of Spring
business was checked. April, however, is opening with warm
weather and bright suns, and a much bigger trade will at once
set in, rendered all the more satisfactory by the temporary
check during March, The wholesale houses have had their
travelers at home, but they will go out again now.

The hat which fashion certainly prescribes is the small low-
crowned one, and the dressy man will certainly wear that kind.
Some are as low as 43 x 13 high, This, of course, is the
extreme of fashion in the small hat.  The majority, which is
the staple size, are probably about 5 x 13¢. The new hats
give quite a youngish appearance even to elderlv men, and
will not on that account be any the less popular.

During the last two weeks of March there was quite a sale
in the large cities for tweed hats, made in the fedora shape.
The most popular shades were in small checks of grey, green,
brown and drab.  The large dealers all showed these in the
windows, But they are really a warm hat, and, with the
opening of real Spring weather, it is more than probable that
something lighter will be in demand. The expected sales of
hard felts should begin almost immediately.

Present Trade.

The Comin g For S}xmmer wear, the C-anadian trade is
Trade. following pretty closely in the wake of

American styles. Straw hats are modelled
directly upon this style, *‘ Jumbo®' braids and rough straws
being very much in evidence, There are some interesting
novelties in sailors, as well as in full shapes.

Ladies’ straws are going back to the sailor shape, specially
in the fancy colors As to the crown, both in ladies’ and
men's straw hats, the tendency is to a slightly lower crown,
with medium brim. There is at present 2 good demand for
harvest hats, which are still advancing in pnce, as the
material is scarce and hard to obtain. There will not, <o far
as can be seen, be any change in the way of reduction in price
till after the arrival of new stock from China and Japan. And
as this will not be for some time to come, the changes will
probably be too late to affect the trade for the coming season.

Linen hats for the coming season are being shownina
variety of style and color. For the present, however, the
demand in this department is limited.

In soft hats the tendency appears to be that caps should be
dropped, and the American style of crush hats, or ** crushes*’
as they are called, adopisd. One of the leading ranges in the
crush hats is the 20 dwt. Of course ther will continue, in
spite cf anything in the way of novelty, to be a steady demand
for fedoras ; but there is likely to be somewhat of 2 falling of
in this direction in favor of the crush hats.

The new bicycle hat is in fairly good demand, in spite of
fact that it is by no means a beautiful contrivance in the way

of headgear. It is a kind of a cross between a fedora and a
crusher, with a slight infusion of the stiff hat. The brim in
front is turned down, so as to protect from sun and wind when
riding, which gives a rather ungenteel appearance to the hat,
In stiff hats lower shapes will prevail, following more or
less the Knox and Dunlap styles, which are being extensively
copied by English manufacturers.
A New York contemporary says it has
received inquiries in regard to the alleged
comer in Persians, and from what has been
learned it can but confirm the rumor of a combination which
has succeeded in obtaining a very large percentage of the
better and best grades of these skins. It is said that instru-
menta) in‘the coming rise of prices are a firm of Liepsic dyers
and a well-known French concern. Dealers who have secured
their quota of Persians will have cause to congratulate them-
selves on their foresight. Persians, in comparison to other
furs, certainly were not high in price. Americans who have
returned from abroad are unanimous in their declarations that
nothing but rubbish, not suitable for either American or Can-
adian demands, 1s all that is now left in the open market.

Alleged Corner
In Persians.

The Though the Anderson & Macbeth Co,,
«Bobs” Hat.. Limited, the hat firmi organized in Toronto

at the beginning of the year, is one of the
youngest firms in the violesale hat business in Canada, the
long experience of the members makes it to all practical
purposes an old, tried house. The senior partner, Mr. George
Anderson, has been in this business in Canada for over 20
years. Mr. Hugh Macbeth, a Canadian by birth, has for
many years been connected with the trade in the United
States.

The firm make a specialty of handling nobby, stylish
goods, and as both partners are alive to the trend of fashions,
they are fully abreast of the newest ideas. Itis their house
that got out the novelty for Spring in the shape of a *“ Bobs ™'
hat, a compliment to Lord Roberts. Thisis a soft bat, with
raw edge, in khaki and all colors.

When a representative of THE REVIEW visited this firm's
warehouse at 58 Bay street, the other day, their staff was
literally **rushed** filling crders, the-most practical proof of
the ready recognition by the trade of the up-to-date manner
in which this firm are conducting their business.

The receipt of all grades of furs from the
Canadian Northwest 50 far this y2ar have
been unusually small compared with former
years. Several of the best posted firms aandling furs in those
sections, say that the Spring receipts, which contain the large
lots will be small. If this shortage proves a reality during the
remainder of the season Canadian furs will be high next year,
and it will make prices still higher for the furs that come from
those sections. Furs are usually sold on tender in Canada,

Furs in the
Northwest.

-
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GOOD GOODS interesT PROGRESSIVE MERCHANTS

—— Just remember our address

' EDGAR,
wrs  CORISTINE & CO.
R, ihs. MONTREAL.

Successors to GREENE & SONS COMPANY.

Storey’s Manufactures are

&}%n VI cSTl LL [_.EA D l N G Standard for Excelleace of

Material, Fit, Style, Work-

- .-, ‘ N THE O N ¥l manship and Durability.
~ A(-'E o ) T :
N .
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GLOVES.
TRAVELLING BAGS.
LEATHER BELTS.

" For Spring and Summer Trade.

W H.S10ReY & Son

(The Glovers of Canada)

ACTON, ONT.

Competmon has helped secure you ‘good values—quality. What the wide-awake merchant

worries about is-style. He knows how easy it ) to sell. Stylish Hats.
OUR LlNES ARE DISTIN

THIS IS A RAW-EDGE FEDORA.

Big Seller. Better Order Some.
v YOU SEE IT°S REW? LATEST IN NEW YORK.
A FRj'i :l::‘x:'\-: e 2 mal JUST OPENED—A largs shipment, fine quality, latest styles,
hat brush, flat afummum shank, EﬂghSh Stiff and Soft Hats,

to fit msidc of sweat, and always
carried in the hat. Drop us a
card for particulars.

The ANDERSON & MACBETH CO.

58 BAY ST. TORONTO. mITER:
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ABOUT FURS.

* 3
'The marked advance in all classes of goods has
naturally affected Furs. We, however, anticipated the rise to a
great extent by making heavy purchases early in the year. This
erables us to supply the trade with our usual product of High-
Class Furs at a slight advance only on last year’s prices. In
most instances the prices are the same.

2%l

7/

o

for the coming season. In addition to a full range of staples,
comprising Astrachan, Coon, Lamb, etc., etc., we have a splendid
assortment of Combination Collars. Muffs, Caperines, etc., which
are very desirable goods, and bound to be good sellers. Our
representatives are now on the road, and we will be pleased to
have you give our samples careful examination. We have made
special arrangements to execute orders promptly.

ANV AAAYNIAANY WAV

James oristing § €0., v

409 to 477 St. Paul Street, @ MONTREAL
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: We pride ourselves on having an unequalled line of samples
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HATS AND CAPS—Continued.

and, as they are too high for the American manufacturer at
prevalling figures, they will have to be exported. An
important Canadian exporter claims that this is an off year,
for which fact he finds but one reason—*¢ no rabbits.**

The rezeipt of furs in places tributary to the Twin City
markets from this and the adjoining States are very light
since February 1. This holds good even for muskrat. \Vhether
there is an actual shortage, or whether the receipts are divided
up among the many firms, cannot be told definitely. There
is & good call for furs from American manufacturers, but they
have bought sparingly, because prices, they say, are too high.
‘The receipts of furs even in this northern country will come
in only for another four weeks, and there will not be enough
to supply manufacturers. They will have to obtain their
goods either directly or indirectly from London. Times are
prosperous and people want better furs. Muskrat, in their
natural state and dressed, dyed and plucked to imitate otter,
are used extensive’y here, one manufacturer alone, it is said,
having used up about 12,000.—New York Cloaks aud Furs.

The Speaking of the fur market at present, Mr.
Fur Sales. Jas, D. Allan said to Tue DkT Goowns

Review : *¢ The fur sales have been in
progress in London to March 30, and only fragmentary
information, from which no definite conclusions can be drawn,
has been received. It is no: considered that the reports sent
over to this side of the ocean during the sales are official, and
Canadian buyers do not, therefore, rely upon them. The
indications are that *something is up” in connection with
Persian lamb. If there is a corner in these skins, as is
repotted, the chances are it will be unsuccessful. If the high
prices are Gue to mortality among the lambs we must expect to
see much higher prices. As for the offeriugs now in the
market, they are of the common description and prices are
considered prohibitive. A feature of the fur business which
might be mentioned is that peopie are ap! o form their values
of certain skins irrespective of the quotations, and inignorance
of the markets. Forinstance, one may make offers for the
purchase of bear skins, giving good quotations accerding to
markes values, but answers are not received on this basis, and
it seems to be the fact that higher prices are expected for bear
skins here than are being paid in London, which is the world's
market.”

——e

Hat Makin ¢ in The hat factories in Argentina, ::27 in
South America. number, are rcpta.enled by a capital of

$10,000,000, and give employment to 6,-
700 hands, of whom = 300 are women and children. Only
thirty factories employ steam power. Of the material used
for the manufacture of hats, the wool is the only home pro.
daction ; while of those made of hair, only 30 per cent. of the
raw material is of home production, the remainder being
imported. A Belgian company, however, will shortly establish
a factory in Buenos Ayres for preparing all the hair required
for the hat industry.

Scme men will bay two or three black derby
hats 2 season, and these will always look
rusty and old. Other men will buy not
more than one a yoar, and that will never lose its deep and
brilliant gloss. ‘¢ I'll tll you why it iy, said the bext dresser
in Germantown, the other day. ' It is becauss one man
trashes his hat with a stiff-bristle whisk, and he other-rubs his

A Hat Yam,

softly with a piece of woollen cloth, The felt of a hat is such
a delicate stuff that a stift whisk applied to it has pretty much
the effect that a curry-comb or rake would have on a suit of
clothes. It wears the nap off, exposing the bare grey founda-
tion in short order. A piece of woollen cloth, rubbed over a
hat with a circular motion that conforms to the grain, doesn’t
rub off the nap at all, dut keeps it lustrous and firm and of
good color.  I'buy one two-an’-a-half hat a year, and rub it
each morning with a bit of flannel, I guarantee that it outlasts
three $5 hats that are raked and scraped with whisks every

day.’'—Philadelphia Record.

Racks for In a hat store there is a great deal in being
Showing Goods. ableto exhibitthegoodsattractively because it
is too much the tendency to make the inside
of the store look like rows of boxes. Racks which enable a
large number of hats, caps and furs to be suspended on them
during the day time and packed away at "night are very con-
venient things, because they impart to the interior of the store
a brighter appearance. This is especially true of the Canadian
patent hat and cap rack, whick Mr. Kirk, of Bracebridge,
Ont., has invented. His rack is different from others, in that,
it can hang from the ceiling over a floor space, orover atable,
in such a way that no room is taken up-by the display which
can ill bespared. The hooks and general finishings of this
rack make it quite a handsome piece of furniture, and it can be
made to order for any dealer who wants it of 2 certain size-to
suit his store. Mr. Kirk invites correspondence by dealers
who want to find out prices and styles, etc. :

. The extensive fur and hatbusiness of J. W.
m?m T. Fairweather & Co., carried on at the
corner of George and Simcoe streets, Peter-
boro’, has been sold to Mr. Thomas Barrie. This has been one
of the enterprising firms of Peterboro’; no other firm has been
longeror b ter known. Itis one of those distinctive premises
which could not fail to invite popularity and trade. This
corner has always been an old stamping ground for shoppers,
not only in swell furs and hats, but also in other lines of merch-
andise. Mr. Thomas Barie, who has purchased the business,
has been associated with Fairweatber & Co. for the past 18
years, and will retain the trade and populerity of the house.

The death of Geo. Yule, the inventor of
hatting machinery, at Newark, N. ], is
. chronicled by tha New York Hat Review.
Mr. Yule was born in Lille, France, March 26, 1852, and may
be said to have inherited his inventive genius from his father,
who wac a celebrated inventor of machinery used in various
textile industries, cae of his inventions, the ** Weft Fork,"*
being still regarded as indispensable in the flax manufacturing
trades. Mr. George Yale, whose father died in 1854, removed
from Lille to Stockport, England. in 1863, where he secured
employment in a cotton factory, and, later, in the hat manu-
facturing work= of Wakefield Christy, and on account of his
knowledge of French, was employed as interpreter and assist-
ant to the French dyer exgaged in the factory., During his
connection with this factory: Mr. Yule desigoed and inventeda
anumber of machines to be used 1a hatting, and he also learned
the hat trade in the course of pursuing his work of inventing
and operating machinery. In March, 1873, Mr. Yule went to
the United States, and his first situation was secured with
Charles Crossley, hat manufacturer, at Newark, where be was
employed as an enginesr, and, later, had charge of the
machinery in the factory, and still Iater, on account of hig im«

An Inventot's
Death.
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portant work in connection with the ** Wells Hat Body '’ case,
Mr. Yule was assisted by a leading hat manufacturer in Newark
in establiching in business on his own account as a designer
and manufacturer of hatting machinery, which he coaducted
practically to the moment of his death., Mr. Yuleinvented a
number of machines, including the portable fulling stock,
double action wool hardening machine, double action fulling
stock, friction uprigit latbe, reversible lathe for pouncing,
conical wool hardener, hair fulling stock, hydraulic hat press,
and many other machines.

Messrs. James Coristine & Co. report that they are very
busy with their shipments of goods just now. New goods are
coming in, and they are now preparing their special Easter
ranges of novelties. Some of these goods are already being
shown at time of writing, and the full assortment will be on
deck by the time this reaches subscribers.

SITUATION WANTED.

ADY WISHES POSITION AS TRAVELLER FOR RESI'ON.-
sible firm; at present connected with wholetale dry goods firm;
first-class references given: has been a very successful traveller; wishes
to call on the trade only.  Address, ** Lady Traveller,” cate editor DRY
GOuDSs REVIEW.” - (4)

WANTED, PURCHASER . . .

for Dry Goods part of General Store, in live, growing
town {n Northwest Territoriea. Store is 80 arranged
that Dry Goods can be run separate from other lices,
and expense divided. Good reasons for selling. Stock
about ¢8,000, half cash. Apply to

CODVILLE & CO. - - WINNIPEG, MAN 5

“Merchants,” Attention!

SAVE YOUR STOKE SPACE Y USING

Kirk’s Patent Hat and
Cap Racks.

They display goods in a most attractive
manner, and occupy no valuable space, as they
hang over a counter, table or floor space. This
rack is unequalled for displaying straw hats,
and the great facilities it affords for keeping
sizes in order. They are not expensive, and
can be shipped immediately on receipt of order.

A CARD TO

E. J. KIRK,

Bracebridge, Ont,

WILL BRING YOU ALL INFORMATION.

The Standard Electrotype Co., Winingtm, I, USA,

ing prices—
Less than 10, 2%c. each
From 10 to 24, 24¢. each

The Pugh Co., 67 vons. se. Toronto, Ont.

DISTRIBUTING AGENTS for the DOMINION OF CANADA

To whom all inquiries and orders should be sent.
Flectrotypes will now be furnished with postage and duty prepaid at the follow-

From 100 or over, 21c. each

Send for proofshects.  Hundreds of cuts o select from.

lilustrations attract attention to your adreftiscments.
your ad. the most prominent on the page by the use of cuts.

Half-tones, Zinc Etchings, Electrotyping and Stereotyping.

From 235 to 49, 23¢. each
From 30 to 99, 28¢. each

Make




% Willinery Season

« - ———Mantles, Trimmings and Laces. .

RETAIL MILLINERY DISPLAYS.
N almost the some degreethat the millinery openings of the
large jobbing houses 1s an event of importance eac™ Spring
to the average retail milliner, the opening which the retailer
gives a few weeks later is full of importance to the average
female mind and heart,

1f the enthusiastic language in which local reporters have
described them may be taken as evidence, the openings of the
retail milliners in every section of the country have been
strikingly successful this year.

I= the West, the openings were a week or ten days earlier
than those of the Eastern Provinces. In Victoria, B.C.,
Tuesday, March 20, was recognized generally by the retailers
2s an opening day. Several of the milliners in Winnipeg and
Vancouver also made this day or the one following it their first
opening day. Ia Oatario, Quebec and the Maritime Provinces
the most generally recognized days were Tuesday, Wednesday
and Thursday, March 27, 28 and 2g.

In Victoria, the first day of opening jasted from g a.m. to
6 p.m., and the ** sales *° were reported to be very large and
numerous, but, as it has grown to be the custom in that city to
allow customers to have hats ont on approval, it is likely some
deduction would have to be made later for ** returned as
unsuitable.™

As a rule, the length of the opening day was greater than
in Victoria. In the east, few stores closed before g p.m., and
many kept open as jate as 10.30 p.m. A year ago, one
London firm, Smallman & Ingram, tried a strictly evening
opening as an experiment, but their large building became so
crowded that it was found necessary to close the doors, and,
though the weather was extremely disagreeable, hundreds of
ladies remained outside {or hours. Inside, the crowd was so
large that few were able to see the display. The experiment
was deemed unsatisfactary, and this year a full-day opening
was held.

Many of the retailers, to make their opening the more
attractive, made a veritable palace of enchantment out of their
showrooms. Many of these rooms bore evidence of the
patriotic spirit pervading Canada just now. Inthe showrooms
of Gordon & Osr, Stratford, Ont., the national colors were
predominant, many scores of yards of red, white and blue
being artistically draped about the walls and ceilings. Even
the mirrors and gas chandeliers were covered. The entire
display was neat, but extremely catchy.

At T. F. Kingemiil's, London, Ont., a patriotic back-
ground was given to the display by the use of numerous
British fags, a wealth of white, red and blue bunting, and
paiatings of the Qaeen and of Lord Roberts.

As a rule, however, the showrooms were mzde beautiful
Sya skilll arrangement of the millinery materials. G. B.

Ad -

Ryan & Co.'s showrooms were very artistic. A beautiful
trellis of roses ran across in front, while throughout the room
were baskets of lily of the valley and buttercups, mounds of
violets, ruses, poppies, lila~s and other seasonable trimmings,
The large millinery showroom of the C. Ross Co., Limited,
Ottawa, was turned into a bower of radiant leaves, ripening
grapes and bripht fiowers. In the cloak department of this
store, an inviting cozy cocner, Craped in Oriental splendor,
made one corner very aitractive, while in another was a group
of life-sized boys and girls in sailor and man-o'-warcostumes.
The interior display made by W, W. Wilkinson & Co., Galt,
Ont., was said to be ‘*the most artistic and magnificent ever
seea’’ in that town,

Another Galt firm, H. A. Matchett, made his opening
interesting as well as attractive by securinag the attendance of
an orchestra dunng the opening day. Though a somewhat
expeasive attraction, the use of orchestras on such occasions
as tlis seems to be growing in this country.

The nats shown, and the colors and materizls described,
were much the same as were previously shown by the whole-
sale houses. Several dealers, notably H. G. Broderick, St.
Thomas, Ont,, have given to their shapes military names.
QOae hat shown by this firm, the ** Tommy Atkins,”’ was a blue
straw with tam crown of full shirred chiffon, with clusters of
golden and brown bread clusters at the front. It turned
slightly off the face. Khaki seems to have been popular with
most of the retailers.

Though the majority of the general merchants confined
their openings to millinery, two St. Thomas firms, Northway
& Anderson, and J. Mickleborough made special displays in
all their depantments. The former irm gave almost as much
attention during the opening day to jackets as to millinery, as
they make a specialty of tailor-made costumes.

In almpst every instance, the windows of the stores were
devoted during the opening week to millinery goods. Some
of the displays were strikingly besutifal. '

THE PRESENT SEASON'S FASRIONS.

\Vhen THE Revizw representative visited the warerooms
of the J. D, Ivey Co., Limited, this month he found that firm
unusaally busy making preparations for sorting business and
for the second opening, which will be held before the end of
the month. In speaking of the outlook, Mr. lvey, st., presi-
dent of the company, was still of the opinion expressed by him'
in a previous issue of this paper, that the existing styles are
such that the business of the present Spring is bound to exceed
all past records,

This company have recently passed into stock mary repest
cable orders for scarce goods, and in addition to this their
buyer has purchased very choick mater:als in high-class novel-

7
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+ John D. Ivey Co.
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STER MILLINERY

All Departments filled with New Goods

MONTREAL.
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- gv for the Millinery Sorting Season.

o New Hats

New Flowers

New Trimming Materials

INCLUDING ALL PASTEL SHADES.

LETTER, TELEPHONE, TELEGRAPH ORDERS CAREFULLY FILLED.

WHOLESALE MILLINERY

[rrttrrdtst

DEMAND
STRONG

o

FEEFFEEEF

There is an exceedingly strong demand in the following lines,
of which we have an abundant supply :

Chiffons, Maline Nets, Taffetas,
Oriental Satins, Gauzes,
Taffeta Ribbo:!s (in all prices).

We have the above in Black, White, Creaia, and all desirable shades, including
the new Pastel Tints.

" ATS——The “Navra” and “Hilda” Turbans are greatly in demand. We
have ample to fill all orders.

ALL DEPARTMENTS FULLY REPLENISHED.

No Delay in Filling Orders. Did You Receive Our Coloced Fashion Sheet ?

T-HE D. MCCALL CO., LINITED

.
- m e e el . ———
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‘MILLINERY—Continued.

ties for their second opening. Eachdepartment in their ware-
house is replete with seasonable goods of the newest fabrics
and styles produced since the general opening of last month,
In the untrimmed straw depantment are shown most stylish
dress shapes in Neapolitan horsehair braid, English split straw
and chip down to the very popular ready-to-wear hat. Their
stock of outing hats is most attractive.

In the,same department are also shown straw braids, in all
widths and manufactures, also the chiffon and straw combina-
tions and peice straw laces—all of which are so freely used for
drapery on early Spring millinery. In the soft pastel shades
these goods are very eflective.

Concerning artificial flowers, the demand is unusually large,
for the quantity used in the garnishing of the picture hat
requires an entire foundation of flowers, in many insances
veiled with lace or tulle. Roses, poppies, carnations, chrys.
anthemums, either in natural size or giant, blowsed or. magni-
fied form, are among the most popular, while the smaller
flowers and foliage play an important part in decorating the
Easter hat. Fruit has come conspicuously tc the front.
Cherries, grapes, currants and berries, used in bunches or. t
wreaths, make a smart finish and tone on the faint shades of
materials used, while Parma, English and wood violets are as
popular as ever. Ribbons are more in evidence, now that the
season has begun. °Chey promise to be a leading factor in the
requirements, notably the soft satin-taffeta weaves in delicate
tints, also hemstitched ribbons in self colors. The haute
nouveaute, however, is black velvet ribbon about 2¥ inches
wide, with a white silk edge. This makes a very chic finish
on a hat. The most approved ornaments and buckles are
rhinestone, pastel, steel and jet, either alone or in combi.
nation.

In the mudel hat department some exquisite creations are
being shown. Individuality is the keynote of the success
of this department, for copied shapes do not possess
the distinctiveness of originals. These latter hats are exceed-
ingly airy and transpareat, both in materials used and in
manner of using these fragile fabrics. So much is done with
tuscan and white crinoliné, or hair tissue, in plain makes,com-
bined with tulle or chiffon, which is tucked or puffed so lightly
as if blown together. A chou of mirroir velvet makesa rich
finish to these transparent novelties. It will certainly repay
the trade to visit the showroom .of this firm at their second

opening.

TAKING THE LATEST NOVELTIZ8 INTO 8TOCK.

Though the rush of the openings had quite subsided when
Tue Review visited the warerooms of the D. McCall Co.,
Limited. the other day, the employes of the firm wete busy as
ever,

** Assoon as our opening was over,’’ explained Mr, McCall,
*« our European buyer left for that market, and already we are
hard at work taking in large shipments from Paris and
London of the most desirable goods, consisting of chiffons,
maline nets, taflfeta silks, Oriental satins and gauzes in white,
cream, black, and all the latest shades, including fawns, beige,
greys, lemons, argent, as well as the pastel shades which are
so favored just now.

** We are also receiving large quantities of cream, butter
and black all-over laces as well as a big assortment of fringe-
edge searfs.

¢« Tafleta ribbone are arriving, too, in all prices and color-
Ingefor present wse. We havealso just received a shipment

~
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including buckles and otzaments in jet, rhinestone, and pastel,
and & vast variety of novelties in Joliage and flower effects,
including chrysanthemums and black roses with colored
centres.

¢ Qur stock of hats is being constantly replenished rrith the
lztest New York productions. Our buyer for this department
makes fortnightly trip:t to New York, and is thus enabled to
pick up novelties as quickly as they are produced in that
city,

+* As you may see from our stocks, turbans are receiving
more attention this season than they have received for years.
The notable shapes are the Zlilda, which is on the Spanish
order, and the Mara, a very stylish shape, with a large,
heavy roll on the left side. A striking hat in this shaps is
made of alternate rows of hair braid and straw. Another
pretty style of turban has a turn.up brim made of fine chip
straw formed in a plait abouttwo inchés deep.

Thougb, for the pt&em..,ui}_’ likely for a month or more,
sailor bats heve to give place:lo;tuthans and ready-to-wear
hats, when the warm weather come3; apd the ladies begin to
don their shirt waists, the ‘sailors will be revived, and will
likely be as popular as ever in midsummer.*’

PARISIAN MILLINERY MODES.

Ambong Spring models two absolutely distinct styles are
prominently apparent, writcs a Parisian correspondent to
The Dry Goods Economist. The first consists of bats with
very small and extremely high crowns—in fact, terminating
almostin a point, The brims of these are rather broad and
somewhat oval, shaping low down on the back of the head,
while in front they flare upward in a curling movement.

The preferred trimming for these hats is a large bunch of
flowers placed high up in the centre of the front, reposing
partly on the upturned brim, partly on the crown. The
remainder is adorned with draperies of mousseline de soie,
which encircle the crown and almost hide the standing tack
of the brim, ar else one or two semi-long ostrich feathers,
which follow the s:oping movement of the ** coiffure.”’

Oftl» second style, the brim is broader and rounder,
while the crown might almost be said to be absent—it is so
low. The favorite trimming for these is a garland of large
flowers and foliage, alinost covering the brim, which often has
2 gentle undulating movement over the face, whilein the back
it is straight or is turned boldly up. The flat crown, almoit
concealed by the garland, is covered with draperies of mous-
seline or narrow shirrings of black or white net, according to
the garniture of the hat,

Summer toques will be worn even larger than those seen
last year, but almost invariably of the tarban shape; that is
to say, without a separate brim, the entire hat being draped
in one. The covering of these will be black or whitespangled
or chenilled tulle, and all-over lace of all descriptions from
point d'esprit to heavy guipure and Luxeuil. They will, in
preference, be but little adorned, the trimming consisting of
osprey, light, fiaffy aigrettes. a high cluster of loops of ribbon
or wired net placed on the left side and flaring considerably,
Anything in the way of strings is, for the moment, totally
abandoned.

A new idea is to cover wired frames with fancy foulard
draped in ledges on the brim, while the portion of the foulard
covering the crown is caught in bers and thers by a stitch.
The effect of these hats, for which any not too large shape is
suitable, is most original and really attractive. They should
always be arranged to match the costume ia color and, if
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possible, in material. Their adornment consists of a lace
aigrette or a shaded ostrich feather—never flowers.

Another novelty is a hat of which both brim and crown
are covered by narrow shirrings of white mousseline de soie,
the trimming, feathers or aigrette, being ='so white. This is
A very elegant but somewhat fragile mode,

Still another novelty shows hats of Panama straw through
which run Jarge but nar.ow crossbars in black, brown or red
of self material. These are covered with mousseline de soie,
in preference white, and are very slightly draped, allowing the
straw to be visible beneath the textile. For trimming, ostrich
feathers or aigrettes of white or colored net, according to the
bars of the straw, are used.

A big demand for chrysanthemums has developed in the
millinery trade within the past few weeks. While atthe open-
ing of the season there was a marked indication for showy
flowers, interest was not centered on any one flower until
recently, says The Dry Goods Reporter. This sudden demand
for chrysanthemums of every shade and make-up may be said
to have been as unexpected as a clap of thunder from a clear
sky. Though all colors are being taken, yellows have first
sale, anG this fact may postibly hold a hint of future color
plans for Spring and Summer. One of the jeading Fifth
Avenue milliners in New York has brought the chrysanthemum
to the attertion of the fashion worid. The reputation of this
firm for good taste and ingenuity invariably gains & quick and
lively following of any introduction, hence, the popuhnty of
the chrysanthemum seems assured, N

A PROSPEROUS INSTITUTION.

The annual meeting of the Anchor Knitting Co., of
Almonte, Limited, was held recently in Almonte, when satis-
factory reports of the year's business were presented, the usual
dividend was declared and the reserve fund account was largely
augmented. The following compose the directorate for the
ensuing year: President, H, K. Pinhey, of Outawa; vice-
president, A. J. McAdam ; secretary-treasurer, H. W, Lundy;
managing-director, Joseph Ainley ; Robt. Bowie, Brockville ;
Geo, F. Francis, Pakenham ; and J. G. Forgie, Pembrcke,
The mill is now running overtime, and has orders enough to
keep it busy till the end of this year, 5o that the prospects for
the future are quite bright.

The death of Mr. Robert M. Muldrew, the Toronto repre-
sentative of D. Morrice, Sons & Co., of Montreal, was a
shock 1o his many friends. Some few weeks ago he was taken
ill, .and he sank gradually uatil the end. He was much
esteemed by ail who kaew him, was generous aund straight-
forward in all his business dealings, and will be greatly missed
by a host of fiiends in the dry goods trade.

Mr. H. M. Belcher, western manager for the Gault Bros.
Co., bas arrived in Winnipeg from Montreal, and will take p
his permanent residence in that city. Mr. O. Sommerville,
formerly of James Ogilvie’s dry goods establishment, Ottawa,
has been engaged by the Winnipeg firm, r1:d will be employed
in the new warehouse for some weeke before being placed on
the road as traveler for the firm,
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A PLEA FOR GOOD MANNERS.
UARRELS are said to have aided in building reputations
in literary and artistic circles, but they never yet have

been the foundation of success in business, says The Outfitter,
Enmities are luxuries that business men cannot afford, and the
good.will of any man may be valuable most unexpectedly.
Even the veriest boor will be graclous to a buyer or to the
representative of a house from which he looks for favors, but
itis also to be remembered that in a country of rapid changes
aund easy relations between employers and employed, the clerk
or “ sesman of to-day may be the indvpendent principal of
next year, aud men occupying very subordinate po'?(ﬂons o)

infrequently have opportunities of diverting considér\tgle trade,

according to their likings or hatreds. It is true that -mep of,

the disagreeable, brow-beating type have often been success-
ful, bu* they have won their success, not because, but in spite,
of their manaers, and in doing so they have given themselves
little happinzss, and have wounded many who will secretly
injure them at any opportunity, and who will openly rejoice at
their not impossible downfall,

A PATRIOTIO WINDOW.

One of the Peter McSweeney Co.'s windows, in Moncton,
N. B., was lately very handsomely decorz.~d in patriotic style
and attracted a good deal of attention. The national colors,
in red, white and blue bunting formed a pretty background
and a large-sized pboto of Her Majesty the Queen adorned the
centre. lmplements of war, in ths shape of rifles, bayonets
and helmets were arranged to lead a warlike effect to the
decorations. The window was dresscd by Mr. Gilbert LeBlanc
and was devoted to advertising the patriotic concert held in
the town.

AUCTION SALE,

Oa Thursday, April 5, at 11 o'clock a.m., an auction takes
placze of the fellowing assets of the estate of John Aitken & Co.,
Montreal, who are insolvent :

Lot No, 1—The stock-in trade in stoic 1, ,. Notre Dame
street, of haberdashery, hosiery, underwear, blouses, silks,
flannels, etc,, amounting, per inventory, to $13,031.38.

Lot No. 2—Furniture, fixtures, etc., $2,452.15.

Terms, cash. Purchaser to deposit 1c per cent. Stock
and inventory can be seen at any dime on application to the
curator, Mr. A. Angus, on the premises, between 10 o'clock
a.m, and 12.30 noon, and 3 and 5 o'clock p.m. The
auctioneer is Mr. Walrter M. Kecarus, and, no doubt, good
bargains in the above-r:entioned goods will be obtainable.

STRATFORD'S NEW STORE.

The new dry goods store of Mr. J. A, Duggan, on Downie
sireet, Stratford, is 2 fine structure. It is the width of four
stores, and is three storeys high, besides basement. The cost
of the building and fittings has been over $40,000. The floor
space, counting the iwo main floors (the top flat being held in
reserve), is over 20,000 square feet. The depth of the store
reaches as much as 145 fest and the front width 78 feet.

Four large windows and the spacious interior give ample
scope for a display of stock. Two of the windows are fitted
with plate.glass mirrors, which add greatly totheir appearance.
There are two entrances, that on the right leading into the

“clothing department, and that on the left into the dress goods
department. The millinery department is at the rear.
“35:1'110 ceilings of the Tuilding are metallic, and there will be
.i‘t:j . .

F ¢ =~ -

25 clusters of incandescent lamps, making the night almost
like day. There are in all about 150 lamps.  All fittings are
high.class and of the latest design, There are a large number
of showcases, in which goods can be convenienily shown.
The counters are open and the shelves are low, 3o that goods
may be readily reached. The upstairs will be lighted by gas.

ITEMS OF INTEREST.

Clark & Steeves have opened in tailoring at Summerside,
P.E L

Messrs. Jos. McGowan & Co. have gruﬂ'y improved their
stores at Delhi, Ont., and now Delhi has one of the finest dry
goods csub&shmcng in the country.

‘- Melus. John Klew, Henry Lowndes, J. M. Lowndes, C.
3. Lowndes, George \K Baker, and H: L. Mason, of Toronto,
have been incerporated ;to manufacture clothing, as The
Lowndes Company, Limited, with a share capital of $50,000.

The merchants of Prince Edward Island are bestirring
themselves to take advantage of the opportunities for trade
opened up to them by the rapid growth of the town of Sydney,
C. B. Both Charlottetown and Summerside are moving in
the matter of securing a regular steamer service between
island ports and Sydney, not only to enlarge trade with Cape
Breton, but to make closer connection via Sydney with the
markets of Newfoundland.

Messrs, Hiles & Collins have cpened their new storc at
Kincardine, Ont., and are showinga nice new stock of general
dry goods, groceries, boots and shoes. As both gentlemen
are well known in the vicinity they should do weil, and the
outlook is very promising.

Mr. Louis Simpson, who lately retired from the manage-
ment of the cotton mill at Valleyfield, is organizing a company
to start a new cotton mill at some point in Canada. Mr,
Simpson has been inspecting the district about Ottawa as a
suitable site. A committee of Oltawa gentlemen will confer
with him,

I. L. Matthews & Co., Port Arthur, have bandsomely
fitted up a large room of their inain store, putting in nice
furniture, carpets, and pictures on the wall, and they display
an attractive stock of ladies’ costumes, skirts, capes, mantles
velveteen suitings, The goods are tastefully disposed in such
manner that each garment occupies a2 space alone, a great
advantage for proper display. A small line of very fine
umbrellas occupy a space in this room also.

+*Profits 2** remarked the manager of the big department
store. ‘¢ Why, we made our profits when we bought the goods.
The margin we get when we sell them pays for the running
expenses, advertising, and rent. The real profits of our busi-
ness are in the discounts we get by paying cash for what we
buy, instead of asking for long credits. That's where the
principal profits of the big department stores come from, and
that's why the smaller stores cannot compete with us
successfully.’

The large department store business of Charles Woodward,
Vancouver, has been converted into a limited company. The
capital of the company is placed at $100,000, of which $30,000
is already paid up. The business is an exceedingly good one,
and has been very successful for a number of years. The
other members of the company are : Mr. Woodward's son,
Mr. ]J. N. Woodward, and Messrs. E. J. Knowlton, Joho Little,
J. Norris, Max Cameron and A. Eckley.

i/
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hams, Zephyrs, Skirtings, Dress DYED, FINISBHED AND PUT UP.
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Use the Derby Link,” No. 2 Keep your trousers up with the The New Automatic

* Automatic ™ Bachelor Button

e

Pateotad Nov. 23, 1898, B
FOR ALL m U.8. Pateat Sune 5, 184, Eog. Patent No. 11658, - ..\':,
Use the New *Star” Cuff Holder WRITE NO «“ Au Fait” Scart Retalner. ot
TO YOUR NEEDLE e -
JOBBER, REQUIRED. % T
Pateatad. Pataoted, Tt
For Link and Plaia Cufty. Opeus Wide at Mouth.
For Sale by Principal Jobbers Everywhere. , ™ J. V. Pilcher Mfg. Co., “Tovtiviiir, xv.
. 2]
‘ 3
1 ) 30, 32, 34, 36 . S
' : Com an Y Washingtez Place . %
C LCHULO0L )' . NEW YORK
' QRIGINAL and ONLY  +* CELLULOID " Interlined Waterproof 3
All goods made by us are stamped as follows: Collars and Cuffs . . . e
_ TRADE
Absolutely No ELLULQ j D Others Genuine .
. . MARK.

/ / Dositively waterproof. When solled simply wipe off with a damp cloth or sponge.

BERKELEY. BICYCLE.

Roman, Cardinal and Bishop Collars may be had plain
or with elther three or five button-holes.

{t having come to our notice that cerfala manu-

w facturers are producing and advertising imitations

of our goods under the name of ** Celluloid,” we

\ ' desire to notifly the trade that the word **Cellulold** is a registered trade

.’ mark, and cur right to its exclusive use having been upheid by the courts, N} g
we shall hold responsible nct only such manutacturers but also all dealers 47U ’
A handling any goods, other than our make, under the name of *'Celluloid.”* ~ e\ )
S
. .o g. g
4 The Celluloid Company —rriave.

-——-’/"
EXCELSIOR. SAVOY
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