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QUALITY..
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When a salesman talks price to you
Ask him about QUALITY j|

When he talks quantity . . .

Ask him about QUALITY
When he talks merit to you . . flj

Ask him about QUALITY g

That’s the-

STRONG POINT

Colinan's ”

MacLaren’s Imperial Cheese
5
X

I

is the cheese for your trade. There are 
many imitations—easy to buy, but hard 
to sell. Don’t take them unless you are 
prepared to take chances with your cheese 
trade. There is only one that is sure to 
give satisfaction.

A. F. MacLaren <£ Co., Toronto, Canada
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UNTOINE SOLARIS ANTOINE SOLARIS

ELEflE E8BEIU

SULTANAS F|GS

Antoine Solari
HEAD OFFICES:

GRAND VEZIR HAN,
X SMYRNA

Importer and Exporter of —m' v

DRIED FRUIT, SflYRNA FIQS 
and SULTANA RAISINS.

All orders executed at lowest prices.

AGENTS :
Messrs. LIGHTBOUND, RALSTON & CO. - - Montreal.

E. FIELDING - ‘ • -------- - - Toronto.
T. H. HERRING.......................................... Hamilton.
SEETON & MITCHELL - Halifax.
E. T. STURDEE,.................................. St. John.
D. C. HANNAH - - - - - London, Ont.

Cooked Compressed 
Luncheon 
Beef

HELMET BRAND

is one of the staple 
delicacies which 
people never grow 
tired of. It is neither 
Roast Beef nor Corned Beef, but is much 
more delicious than either. It is prepared 
ready for the table, and makes a delicious 
luncheon for clubs, hotels, families, tourists, 
etc. Remember, your stock is not complete 
without a full line of our Canned Goods.

J. L. Watt & Scott, Toronto.
Watt, Scott & Goodacre, Montreal. 
George De Forest & Sons, St. John, N.B.

Or
ARMOUR PACKING CO.

U. S. A.
Kansas City

ft

PUREST AND BEST

WINDSOR SALT
Purest Most Soluble
Whitest Most Uniform

Most in Demand
For Sale by all Wholesale Grocers.

7i

THE

fâ
WINDSOR SALT CO. Limited. Windsor, Ont.

1
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Cox’s
Gelatine

The brand
folks know—tried and true in its purity and its 
strength. It makes a rich and a crystalline jelly, 
and it does its work quickly and surely. The 
economical housewife’s gelatine —Cox's.

“Thistle Brand” 
Finnan Haddies

Real Finnan
Haddies, cured, smoked and packed right at the 
waterside. Thus, they retain that delicate flavor 
that consumers like and yet so seldom get.

I’ackud at St. Mary’s lia), N I

Fry’s Chocolates and Cocoa
The “Diamond Sweet Chocolate," 

and the pure concentrated, easily soluble Cocoa, are standards from which other 
preparations are said to be “just as good as Fry’s.” But please remember one thing 
—if the name “ Fry ” is on the package it stops all argument. It speaks for itself.

Agents :----

Lazenby's Lazenby’s
IpIIv 13 varieties

J' of already sweet-
Cnnn l-argc orders
‘JUUF recently filled in

Tablets and ab*°lutel> pure, fla
C/i lia ppC London for the 3i|uare» «iwemment for

vored jelly tablets, 'l’he field of the Indian frontier. Competition
their sales is widening—“quality is always out-distanced by quality
counts ” you see. —again we say “quality counts.”

A. 1*. Tippet & Co.
Montreal and Toronto.

F. H. Tippet & Co.
St. John, N.B.

«s*. »
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ESTABLISHED 1849.

THE BEST THAT SCOTLAND YIELDS-

Pattisons’
Whiskies

Of unrivalled quality and flavor; are the Oldest, Finest and 
Purest Whiskies shipped from Scotland.

Our Popular Brands:
O.B.G. Old Blended Qlenlivet, 3 years old 
Very Old Special, 5 years old -
Royal Gordon, 8 years old - - - - -
Morning Dew, 8 years old..................................................
Morning Dew, “ Special Liqueur," 12 years old 
Royal Gordon, Perfection, 15 years old 
Perfection, “Extra Liqueur," 15 years old

(the very oldest and finest shipped from Scotland.)

10s. 6d. Per Doz. 
12s. Od.
15s. Od.
16s. Od.
22s. Od.
32s. Od.
42s. Od.

Cheap Scotch and Irish Whiskies
under SPECIAL LABELS, from 6s. per doz. reputed quarts.

Special allowance for large orders.

Miniature Sample Bottles of standard Brands
FREE ON APPLICATION.

ORDERS TAKEN FROM WHOLESALE TRADE ONLY.

PATTISONS LIMITED
Highland Distillers

And at EDINBURGH, KEITH, BALLINDALLOCH and LONDON.

The largest shippers of Fine Whiskies from Scotland.

S. B. Townsend & Co. Box 1125 Montreal
Sole Agents for the Dominion of Canada.
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“A FULL STOCK OF MATCHES WITH EDDY ON

THE BOXES.”

Sulphur
Parlor
Safety
Wax
MATCHES

Their saleable qualities 
have long been known. The 
leading dealers handle

éé EDDY’S 99

exclusively, because they sell 
quicker and at better profits 
than any other.

k k

The E. B. EDDY CO., Limited
HULL, QUE.

61 Latour St 
38 Front St. West

MONTREAL
TORONTO

AGENTS—F. H. Andrews & Son, Quebec ; A. Powis, Hamilton ; J. A. Hendry, Kingston ;
Schofield Bros., St. John; J. Peters & Co., Halifax ; Tees & Persse, Winnipeg; 
James Mitchell, Victoria and Vancouver, B.C. ; John Cowan, St. John’s, Nfld.
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PARADISE and HAY CASTLE CURRANTS

't-’-OW.QNT

THE CANADIAN GROCER

BRAND

EGTED (URRANT§.
CaHEFullt SClECTEO

b» ip^wïw” -WH G'ilaro s Ga. - Soit Agents..—,
>-i?» Camab*

The finest growths of 
currants imported in­
to Canada, at just a 
shade over the price 
of ordinary goods. 
You can guarantee 
every satisfaction to 
the consumer, and 
your trade will be 
sure to increase.

Carefully Selected

By Appointment - W H GulARO & C 0 . - SûlE AGENTS r—,
for Canada LJHAMILTON.ONT

TREMOR’S and ARGUIMBAU’S Fine Off-Stalk and Selected Valencias.
NEW GRENOBLE WALNUTS 

“ ALMONDS 
“ FILBERTS 
“ SULTANAS 
“ FIGS OF ALL KINDS

Everything New, Bright and Attractive.

W. H. GILLARD & CO. HAMILTON
JOHN MOUAT, NORTHWEST REPRESENTATIVE, WINNIPEG.

WHOLESALERS 
ONLY . . .

WASHBOARDS 
CLOTHES PINS 
CLOTHES LINES 
TUBS 
PAILS 
CHURNS 
BUTTER PLATES 
BUTTER TUBS 
BUTTER PRINTS 
BASKETS

Grocers!Sold and highly 
recommended by 
all leading gro 
cers

Being specialists in 
the manufacturing of 
Coffee Mills, we know 
what is required in a 
mill.

Therefore : Why not 
blend your own coffee 
and grind it in a 
COLES MILL ? You 
cannot fail to give the 
highest satisfaction

Thousands of Gro 
cers have added to theji 
worldly goods by doin^ 
this ; why not you ?SCOOPS

And all Grocers' Sundries No. 18

Agenta, TODHUNTER, MITCHELL A CO., Toronto 
DEARBORN A CO., St. John, N. B.

The H. A. NELSON & SONS CO.. Limited Coles Manufacturing CoSample room ...MONTREAL, QUE.
56 and 58 Front West, TORONTO PHILADELPHIA, PENN'A.
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THE YOUNG GROCER’S START.

MANY hundreds of young men re­
ceive their diplomas in June and 
go forth to battle with the world, 

says The Boston Herald. For most of them 
the all-important question is : “ How shall I 
succeed in business, and what line of busi­
ness shall I choose ?"

There seems to be very little room in the 
professions, except at the top, and the top 
may not be reached by every man. Agri­
culture, in some parts of the country, offers 
a fair field for executive ability and brains, 
but the average college man, after he has 
received his degree, looks askance at a 
farmer’s life. He prefers to form a part of 
the bustle and excitement of a small city, 
even at the smallest of salaries, rather than 
to seek a competency in the country.

If the young man feels that he has not 
sufficient application to become a good doc­
tor, or a sufficiently clear brain to become 
a lawyer, or enough taste for mathematics 
to enjoy the career of a civil engineer,or the 
moral qualities which would fit him for the 
ministry, he turns his attention to the world 
it general business.

If he cannot have a position with his 
uther, and if he has or can command a 
1 indeed or two in cash, he looks about for 
umething to do which will make him his 

> wn master. One young man decided to 
„ointo the grocery business in a small way. 
tie had a very small capital, and was abso­
lutely without experience, but he argued that 
l e would succeed on the ground that " peo- 
] :e must eat." There was, he knew, al- 
• ays a demand for groceries, and he be- 
<ved that politeness and a tastefully 

2 ranged stock would carry him through un­
til such times as he had a personal know- 

dge of the details of the business.
He sought out a locality which was not 

ushionable, but where a great many people 
'* ere congregated within a small space, and

he succeeded in leasing a corner store of 
minute dimensions.

Having the store, the question arose what 
to put in it. He called on a member of a 
big retail establishment and asked for 
advice. He was told that he would have 
to go to some wholesale grocer, and that 
there he would get both advice and stock, 
that the latter would be expensive, and that 
the former might be, unless he went to the 
right sort of a place.

The young man was fortunate in being 
introduced to the head of a wholesale firm 
which was noted for its integrity as well as 
its liberality. The senior partner listened 
to the young man's story and then sum­
moned a grocery jobber.

The jobber explained to the candidate for 
grocery honors just what steps would be 
necessary to establish the latter in business.

Ever had any experience in the grocery 
business asked the jobber.

'• None whatever," was the reply.
“ That's bad," said the jobber. •' How­

ever, you seem to be a bright man, and if 
you will let me handle the business for you 
until you get fairly started, I fancy we can 
make a go of it."

The young man explained that he had a 
store, and explained the kind of locality in 
which it was situated. Then he asked the 
jobber what was the first step to be taken.

He was told that, in order to get his 
stock, he would have to pay cash on first 
orders. "Of course," said the jobber, 
•• there are firms which, if you could satisfy 
them as to your honesty and good inten­
tions, would stock your store and take their 
own chances, but none of the best firms will 
do business that way. We always de­
mand cash for first orders, and it 
will cost you about $500 to open 
your store. After you get your first stock,

we shall be willing to trust you for goods to 
the extent of about two-thirds the value of 
your stock. Now, I don’t want to discourage 
you. but I might just as well tell you now 
that, unless you get acquainted with the 
business before you start on your own hook, 
there is but little probability of your success. 
Still, I have known inexperienced men to 
succeed when they employed a clerk who 
was thoroughly familiar with groceries.

" If you want to learn the business before 
you venture your capital, you can get a 
working knowledge in a year, but you will 
spend the next twenty years in learning how 
much there is that you don't know.

"If you go in for yourself at once, it 
will, as I have already said, cost you about 
<500 for your first stock. After that we will 
sell you goods on 30 days' time, and give 
you 1 per cent, discount for cash paid within 
10 days.

"If your capital invested is, say #600, 
you ought to have receipts of $30 a day, to 
make the thing pay. And you would have 
to do a cash business. You couldn't give 
long credits to your customers. You couldn't 
follow the custom of many of the large deal­
ers and have twice as much on your books 
as in your safe.

" Supposing you think that you can't 
afford to hire an experienced clerk, then 
you must find some salesman connected 
with a wholesale house in whom you feel 
perfect confidence and on whose judgment 
you can rely.

" In nine cases out of ten. this salesman, 
if you choose him with care, will work for 
your interests because in so doing he is 
working for his own. He knows that if he 
cheats you in the beginning, you will find it 
out, when you have gained some experience 
for yourself, and, that it will then be 
impossible for him to retain you as a 
customer.

" For a man without experience, even 
when he is assisted by a good salesman,
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there is but one chance of success, and that 
lies in the way in which he manages his 
store. If he has neat clerks, even though 
they know little about the business, and if 
his bundles are always carefully done up, 
and if his goods are always kept free from 
dust and are artistically and attractively 
arranged, and if his floor and windows are 
always scrupulously clean, it is very pro­
bable that all the women in the neighbor­
hood will gradually come to patronize the 
new store.

"You ought to number at least too 
families among your customers if you ex­
pect to make money. Yon can’t very well 
do business with a fewer number. For a 
family of five persons the average bill for 
groceries is #256 a year.

"It doesn't make much difference what 
kind of people your customers are, provided 
they possess an average amount of respect­
ability. It will pay you to get the best gro­
ceries, for the difference in cost between the 
best and the poorest wouldn’t be more than 
two per cent. Rather than try to add this 
small amount to his profits, it would pay a 
man better to put it into his service.”

The jobber gave the young man true and 
wise advice regarding the establishment of a 
small grocery, but the large retail concerns 
are managed in quite a different way. Some 
of the largest ones have a capital invested 
of a good deal more than half a million, 
and each keeps a private stable, in which 
are kept perhaps a hundred horses, used in 
delivering goods. Such an establishment 
carries an enormous stock, which is stored 
in a warehouse of many storeys.

The customers are drawn from Europe as 
well as from America, and the goods for 
sale come from every part of the civilized 
globe. In a sense, a modern large 
grocery store is a sort of a museum, in 
which are displayed samples of the food 
products of the world. There are teas from 
Ceylon, China, India and Japan ; coffees 
from Java ; sugars from Paris and else­
where ; oatmeal from Ireland and Scotland ;

rice from Japan and the Southern States and 
from France ; gelatine from Germany ; 
mustard from England ; nutmegs from 
Singapore and Java ; and spices from the 
East Indies ; cieam tartar from Bordeaux ; 
vanilla beans from Mexico ; chocolate from 
South America and Venezuela ; raisins 
from Spain, California and France ; cur­
rants from Greece ; citrons and lemons from 
Italy ; dates from Persia and Arabia ; 
prunes from Bordeaux, California and 
Wiesbaden ; grape fruit from Jamaica and 
Florida ; nuts from South America, New 
Orleans, Texas, California and Naples ; 
lichis from China ; chestnuts from Italy, 
and a host of other things from all points 
of the compass. The stock of a large 
grocery is purchased generally through the 
American agents of foreign firms.

Comparatively few people know that all 
the cream tartar, or practically all, that is 
used in the world comes from Bordeaux, 
and that it is the ground crystals which form 
on the sides of wine casks.

The Wiltshire ham has long been cele­
brated for the fineness of its flavor, but the 
modern Wiltshire is not generally the Wilt­
shire of the past. In the old days these 
hams were hung by the English farmers in 
the chimneys of their houses. The peculiar 
flavor was caused by burning oak chips from 
the cooper shops in the fireplaces.

Many a man who eats Roquefort cheese 
with his dinner is ignorant is to just where 
the cheese comes from and how it is made. 
It is the product of sheep’s milk, and, after 
the cheese is formed, it is placed in one of 
the famous caves at Roquefort, where the 
temperature is kept at about 40 degrees, 
and where there is a moisture in the air 
that is supposed to come from some subter­
ranean sea which has openings into the 
caves. The Brie cheese is also dependent 
upon a cave for its perfection. It is believed 
to have been in use since the second cen­
tury. The odorous Limburger of Holland 
is consumed in enormous quantities in 
France, and England comes second in the 
list. It has been said that there are no less

than 213 distinct kinds of cheese made in 
Europe and America.

Truffles, which grow wild in the ground 
in France, are hunted with dogs, the dog 
being trained to scent a truffle as it would a 
woodchuck.

In a modern grocery store one may find 
no less than too different kinds of mineral 
waters, not to speak of cigars and confec­
tionery, and stove polish and matches.

MONEY IN MANITOBA.
From the best information obtainable it 

is calculated that at least 12,000,000 bushels 
of wheat have been marketed to date this 
fall by the farmers of the province and Ter­
ritories. This should mean that about 
$9,000,000 has been placed in the hands of 
the wheat raisers in the Canadian west. 
The receipts at Fort William were 5,364,000 
bushels during September and October, and 
the shipments during the same period were 
4,306,000 bushels. This is the largest 
movement of wheat during those months to 
Fort William in the history of the Canadian 
Pacific line. The number of bushels of 
wheat in store at interior elevators is placed 
at 5,000,000.—Free Press, Winnipeg.

A GROCER’S JOKE.
A Bath, Me., grocer recently perpetrated 

what he supposed to be a practical joke 01. 
a competitor, and sent him, according to an 
exchange, a communication informing him 
that the master of a certain vessel in port 
desired to see him. His purpose was to put 
his competitor to a little trouble, and thqn 
laugh at him. Taking the letter for a genu 
ine communication, the grocer called on the 
master of the vessel, and though informed 
that the letter was not genuine, he found the 
captain in a mood to lay in some supplies 
as he was about starting on a voyage, and 
sold him $3,000 worth of goods for cash ann 
delivered them. When the joke leaked ou 
it was, in the opinion of the man who wrotv 
the fictitious letter, not so much of a joke

MORSE BROS., Proprietors, Canton, Mass.

For sale by all Wholesale Grocers ; also the McClary Mfg. Co., London, Montreal, Winnipeg, Vancouver and Toronto

THE SUN PASTE STOVE POLISHTHE RISING SUN STOVE POLISH

poi*>S?XOCLW

Tor Durability add economy.
For GENERAL BLACKING. 

3.000 TONS SOLD YEARLY.



THE CANADIAN GROCER 7

HOLD YOUR TEA TRADE
Don’t allow others 

STEAL 
your profits,

HILLWATEE. KIJI. URIBA
AND OUR

CIRCLE TEAS
will do It for you.

THE QUALITY SURPRISES OPPONENTS.

Don’t allow others 
STEAL 

your trade.

LUCAS, STEELE & BRISTOL HAMILTON

The finest prepared 
Ingredients never separate 
Not affected by temperature

Cases contain i dozen large size or 
2 dozen small size.

Try a sample case .

JAMES TURNER & CO. -
HUNTING PARTIES-

Condensed Coffee and Milk 
■ Evaporated Cream 
Condensed Milk

99

ARE INDISPENSABLE 

IN THE WOODS

“The Old Reliable”

54
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FRUITS
NUTS
PEEL

NEW MALAGA FRUIT 
AND NUTS IN STORE.

Get Our Prices
The Davidson & Hay, Limited. ?

Wholesale Grocers TORONTO

AMONG THE RETAILERS.
Dried
Fruit
Window.

Swan Bros.. King street east, 
have the first window display 
of foreign dried fruits I have 

seen this season, and it is an excellent one. 
The display in shape is like a cone cut in 
four from top to bottom, and one quarter 
shown. The bottom is of currants, seedless 
and ordinary raisins in bulk. Above these 
are boxes of raisins and currants, then 
prunes in glass jars and boxes, then figs 
and citron, lemons and orange peel, and 
above these are I -lb. boxes of dried apricots 
and peaches. Everything is clean and 
fresh-looking, and as the back of the win­
dow is of glass no dust can reach the dis­
play from the store.

Sawdust

Buying
Goods.

In those parts of Toronto 
where cutting is carried on to 
the greatest extent, it general­

ly follows that the worst price-cutters are 
shrewd buyers. They see how even jfc. 
per lb. difference in price will attract or lose 
customers, so are ever on the lookout to 
secure the closest prices obtainable. One 
dealer, in speaking of cutting, made the 
remark that his neighbor was selling below 
cost. On enquiry this neighbor told me 
that he never sold anything below cost. 
Said he, • * There is a class of people always 
looking for a snap, a bargain, and in order

to satisfy these people I watch the markets, 
and there is always something offered by 
one wholesale or another that will catch 
these people, and I get pretty nearly every­
thing I cut this way. If it is cheap, but not 
up to the standard, I would have it for 
general sale. I always tell my • sensible ' 
customers just what it is. As for the bar- 
gain-hunters, I leave it to themselves— 
their trade is not worth the risk of telling 
them that cheap goods are not always the 
best." This man says that a clerk is no 
good that cannot tell the difference between 
a bargain-hunter and a "sensible " cus­
tomer.

Good Tea 
Display.

There is quite a difference of 
opinion among retailers in re­
gard to the advantage or dis­

advantage of sawdust on the floor of grocery 
stores. For the store where there is much 
walking (consequently much dirt coming 
into the store) the general verdict seems to 
be in favor of the sawdust. When put on 
about three times a week it is always cleanly 
in appearance, and keeps the floor clean for 
a great length of time, besides minimizing 
the rising of dust. Behind the counter it is 
especially useful, mixing up with paper, 
sugar, etc., that falls from the counter. Saw­
dust behind the counter should be swept out 
every morning.

Michie & Co. have in their 
window this week a unique 
display of their teas. They 

have had made for their trade i-lb. tea 
caddies, about six inches high and four 
inches wide. These caddies are lined with 
air-tight tinfoil, with a neat tin lid fitting 
neatly into the top. The outside of the 
caddies is of paper, neatly printed in com­
binations of such colors as light green, light 
and. dark blue, pitik and red. Michie & 
Co. cater to the trade of those who are will­
ing to pay the price for the best goods, and 
the values of the teas shown in these pack­
ages range from 30c. per lb. to as high as 
$ 1 per lb. These caddies are displayed in 
pyramidal rows, the variety of shades in 
them creating a pretty effect. In the front 
of the window is a row of caddies, opened 
to display the variety of blends offered for 
sale. The Rambler.

BUSINESS ON KLONDIKE ACCOUNT.
The Hudson’s Bay Co. is besieged with 

enquiries from persons desiring of going to 
Klondike by the routes familiar to the offi­
cials and servants of the company. Many 
persons are writing from United States cities, 
and from all indications a very large busi­
ness in outfitting will be done this winter 
and spring by Canadian firms. A number 
of parties are being organized in the pro­
vince to go out as soon as the trip is 
feasible.—Free Press, Winnipeg.

ARCTIC FRUITS.

IN spite of the latitude and the Arctic 
current, Labrador is the home of much 
that is delicious in the berry world, 

remarks an exchange. Even the outlying 
islands furnish the curlewbïrry and bake 
apple in profusion ; and upon the mainland, 
in the proper month, September, a veritable 
feast awaits one.

There are three varieties of blueberries, 
huckleberries, wild red currants, having a 
pungent aromatic flavor, unequalled by the 
cultivated varieties ; marshberries, rasp­
berries, tiny white capillaire teabcrries, with 
a flavor like some rare perfume, and having 
just a faint suggestion of wintergreen ; 
squashberries, pearberries and curlewberries, 
the latter not so grateful as the others, but a 
prime favorite with the Eskimos, who prefer 
them to almost any other ; and lastly, the 
typical Labrador fruit, which, excepting a 
few scattering plants in Canada and New­
foundland, is found no where else outside 
of the peninsula—the gorgeous, bake apple 

These cover the entire coast from the St. 
Lawrence to Ungava. Their beautiful ger 
anium-like leaves struggle with the reindeer 
moss upon the islands, carpet alike the low 
valleys and the highest hilltops, and even 
peep from banks of everlasting snow. Only- 
one berry grows upon each plant, but this 
one makes a most delicious mouthful. It is 
the size and form of a large dewberry, but 
the color is a bright crimson when half ripe 
and a golden yellow when matured. Its 
taste is sweetly acid.

SENSIBLE BUSINESS MEN.
Mr. J. A. McKerchar, merchant. Main 

street north, has been approached by ‘a 
number of ratepayers and has consented ti. 
run for school trustee in ward five. Mr. 
John McKechnie, who has served one tern 
on*the school board, has again consented tv 
run for ward four. Mr. Angus Brown, a 
well-known city merchant, has also con 
sented, upon the solicitation of a large 
number of friends, to stand in ward five 
He has been a member of the board fc 
several years.—Free Press, Winnipeg.

rv
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ORANGE
I Pure Gold Man’f’g.C?
k 3I&33 TROWT 5T l TORONTO^

The Sommer Fruits have had their day,
Bot Jelly Powders come to stay.

Your customers want it

Therefore you need it

Have we 
your 
Order

PURE GOLD MFG. CO.

.Toronto

FRUI1
AVORIN6-EX1

1 CgSTOTI
RStnWMra a» r»« tw*"" 

*t*u eu* egg
«•Ref

« tOLDMrc Cejir»WT»6

Gold-Dust 
Corn Meal

is as ever—the Corn Meal of 
highest quality. Evenly cut—free from black 
specks—a rich golden yellow. Strong points 
for your Corn Meal trade.

Manufactured by the American process, than 
which no other process is quite so sure to cleanse 

Corn Meal so perfectly. Now is the time to look it up, if you never havfe. It will in­
crease your winter sales beyond a question. What it has done for others it will do for you.

From Manufacturer to 
Retailer Direct

The Tillson Company, Limited 
Ti Ison burg, Ont.

TALK ABOUT QUALITY Here is what a prominent Cheese Manu­
facturing Concern says about

Rice’s Pure Salt
“ The ‘ Cheese ’ Salt that we received from you is the best salt we have ever used, and 

every Cheese Maker should use it."
The reason this Salt is so highly prized, is because of its Purity, beautiful color, eve» 

grain, and ready and even solubility.
Put up for all purposes, and every package guaranteed to give highest satisfaction.

SOLE MANUFACTURERS-

The North American Chemical Co., Limited - Goderich, Ont.
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NOW IN STORE NEW DRIED FRUITS
ARGUIMBAU’S
RAISINS

Select Layers 
Selected 
Fine Off-Stalk 
Off-Stalk

CURRANTS
Cleaned and Uncleaned 
In Caeee and Half-Casei

Excelsior Vostizza
Patras
and
Fine Flliatrla

CALIFORNIA PRUNES — Size, 40-50,50-60, 70 80, 90-100. 

FIGS — Best Eleme in io-lb. Boxes and Comadra in Taps.
CLOSE PRICES FOR ROUND LOTS

THOS. KINNEAR & CO. « WHOLESALE GROCERS
FRONT STREET EAST TORONTO

LONDON RETAIL GROCERS.
HE above association held their regular 
meeting on Nov. 9. The attendance 
was up to the average, but not as 

large as should be. Communications from 
Montreal and Hamilton re petitioning Legis­
lature in regard to the Garnishee Act were 
read, and the secretary was instructed to 
acknowledge the same and inform them that 
this association is heartily in sympathy with 
the movement, and would suggest that a 
petition be circulated at the same time ask- 
h*v for an amendment in the Act relating 
to Inspection of weights and measures. The 
present system of charging fees is unjust, as 
the tax falls on the dealers, while the inspec­
tion is supposed to be in the interest of the 
public generally.

It was duly moved and seconded that the 
secretary prepare petitions asking the Legis­
lative Assembly to amend the Garnishee 
Act and also place inspectors of weights 
and measures on salary paid from the gen­
eral fund instead of collecting fees as at 
present. It was further resolved to ask all 
associations to co-operate. Carried.

The president called for election of 
officers, when the following were elected as 
the officers for the ensuing year :

President, R. A. Jones.
Vice-President, R. H. Cullis.
Treasurer, W. H. Branton.
Secretary, E. Sutton.
Guard, Mr. F. Ward.
Directois.—J. C. Trebilcock, T. A. Rowat, N. McLeod 

and R. W. Rolston.
Auditors, T. A. Rowat and J. C. Trebilcock.

Mr. T. Rowat remarked that he had been 
for some time past considering something 
that he thought would be a benefit to this 
association and the citizens generally. He 
felt that the association had not made the 
progress it should ; there should be more 
life in it. The picnics and "at homes” 
have been successful, but he thought a pure 
food exhibit, similar to those being held in 
other cities, would be more beneficial. It 
was moved that Mr. Rowat and the past 
president, Mr. W. H. Ferguson, be a depu­
tation to attend the Pure Food Exhibit at

Toronto and obtain information respecting 
conducting such an exhibition.

Mr. T. A. Rowat remarked that he had 
just one more motion to make. He would 
move that a hearty vote of thanks be ten­
dered Mr. Harley, the retiring president. 
He felt that Mr. Harley had performed his 
duty as president faithfully, and while the 
association had not made as much progress 
during the past year it was no lault of his. 
The motion carried unanimously.

Mr. Harley replied, saying he would like 
to see the members take a more lively 
interest in the work of the association, and 
he hoped that the new president would be 
able to make the association more of a suc­
cess this coming year. He said that if the 
members would take hold there would be 
no doubt of the success desired being 
assured.

The meeting adjourned to meet again on 
December 7.

SETTLING THE BOY’S CAREER.
An old Dutchman had a beautiful boy, of 

whom he was very proud, and he decided 
to find out the bent of his mind. He 
adopted a very novel method by which to 
test him. He slipped into the little fellow’s 
room one morning and placed on his table 
a Bible, a bottle of whiskey and a silver 
dollar.

"Now,” said he, " ven dot boy comes 
in, ef he dakes dot dollar, he's goin' to be 
a beesniz man ; ef he dakes dot Bible, he’ll 
be a breacher ; el he dakes dot whiskey, 
he’s no goot—he's goin’ to be a drunkart,” 
and he hid behind the door to see which his 
son would choose.

In came the boy, whistling, He ran up 
to the table and picked up the dollar and 
put it in his pocket ; he picked up the Bible 
and put it under his arm ; then he snatched 
up the bottle of whiskey and took two or 
three drinks and went out smacking his lips. 
The old Dutchman poked his head out from 
behind the door and exclaimed :

" Mein gracious ! he’s goin’ to be a boli- 
tician. ’ ' —Tit-Bits.

WESTERN FIRMS AMALGAMATE.
Thos. Marks & Co., Geo.Clavet and Dobie 

& Co., all carrying on business separate 
at Port Arthur, Ont., until recently, have 
formed a joint stock company under the 
name ol the Marks, Clavet, Dobie Co., 
Limited, and in future will conduct a whole­
sale and retail hardware and grocery busi­
ness, and in order to secure a fair share of 
the trade of the great mining district of 
Northern Algoma have placed a traveler on 
the road who will look after the company’s 
interest from White River to Rat Portage.

If business experience counts for anything 
the new firm should be successful, as Mr. 
Marks, the president, has been in business 
40 years ; Mr. Clavet, the managing direc­
tor 25 years ; Mr. J. C. Dobie, the junior 
member, has conducted a successful busi­
ness for a number of years, and Mr. Houri- 
gan, the secretary and accountant, has been 
in the employ of the Ontario Bank for 11 
years.

Last week The Canadian Grocer called 
on the new firm, and, in conversation with 
the managing director, learned that it was 
their intention to buy in large quantities 
from manufacturers, etc., and to buy for 
cash only.

A DINNER TABLE IN JERUSALEM.

An American traveling in Jerusalem des 
cribes in The Hartford Courant a dinner he 
recently ate in Jericho. “ We sat down on 
the porch of the hotel," he says, "after a 
dinner at which we were served with butter 
from Norway, cheese from Switzerland 
marmalade from London, wine from Jeru­
salem diluted with water from the well of 
Elisha, raisins from Ramoth Gilead, oranges 
from Jericho (in no respect inferior to those 
from Jafla or the Indian River, Florida), and 
almonds from the east of the Jordan, smok­
ing Turkish tobacco, which, like the Turkish 
Empire, is inferior to its reputation, and a 
cup of coffee from—the corner grocery of 
Jericho.”
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FRUIT.. 
VINEGAR

I have pure Fruit Vinegar five years 
old, of choice quality, at a right price. 
Only a limited quantity of this age left. 
Place your order before it is all closed 
out. Write for samples and price. . . .

I » * are quickly and
t" easily made by

selling ....
t

J. Bruce Payne's 
Celebrated

CIGARS
ASK YOUR JOBBER FOR

R. J. Graham
BELLEVILLE, ONT.

Pharaoh, Pebble, La Fameuse, 
Grit, The Bird, etc.

Known and smoked from Newfoundland to Klondyke.

J. BRUCE PAYNE GRANBY, Que.

If you want the nicest, sweetest and most wholesome 
Buckwheat Flour for Pancakes, buy

: HYGIENIC SELF-RISING BUCKWHEAT FLOUR
Put up in 2^-lb. and 5-lb. packages, in handsome cartoons. Packed 
two and three dozen packages in a case. Every package guaranteed to 
give satisfaction. Made from this year's growth of Buckwheat.

THE F. F. DALLE Y CO. limited HAMILTON, CANADA

“uiia

SSWrdRTJîSteuir
UTTuI

'»THU

SSSSfcw*.

Looking ’round . . .
for better .ilince Meat will bring you back again just where you 
suited. You won't find a better article in the world than

WETHEY’S CONDENSED MINCEMEAT
because it combines the purest and best meat, fruits and spices procurable. 
Nothing second rate is used.

i
J. H. Wethey, ^ St. Catharines, Ont.

0554
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I NEW GOODS...

Write ns for Prices

SHELLED WALNUTS
GRENOBLE WALNUTS

FANCY FIGS, in partitioned boxes
MALAGA MUSCATELS, choice and fancy 

IMPORTED % SARDINES
With Key. To retail at Ten Cents

I H. P. ECKARDT & CO., "!SS" Toronto

Grand flogul Tea
Coupons in every package entitling holder to heavy quadruple plate Silver free. 
GRAND MOGUL stands head and shoulders above all other teas in flavor and 

strength. Test it with any other. Samples sent anywhere. Retail Prices, 25c., 
30c., 40c., 50c., 60c. a lb. Black or mixed.

If you want the agency for your town, WRITE US.

so..Af«nts forA»ad» j. B. ESCOTT & CO, SSâ?8?,e LONDON, ONT. 

THEY HAVE THE DCDIITATinM
LE CAPORAL, I2’s j
COUNT DUFFERIN, I2’s J

The highest class Cigarette Tobacco that money and 
skill can produce. Prices show a good profit to the 
retailer..............................................

CUT TOBACCOS 1 MORNING DEW 
CHAMPAIGN 
GOLDEN LEAF 
HUDSON

VIRGINIA FLAKE OUT 
VIRGINIA CUT PLUG 
VIRGINIA OUT PLUG
KENTUCKY CURLY OUT For smoking or chewing.

These Brands are pushed by all dealers who look for intrinsic value in the goods they handle.

We are the largest snuff manufacturers in Canada. All the standard makes. 
Jobbers in any locality will quote you Prices................................

Manufactured by the well-known firm — --------------------

SNUFI
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J BAYNE ilacLEAN, HUGH C. MacLtAN, 
President. Treasurer.

THE MacLEAN PUB. CO.
Limited

Fine Magazine Printers
and

Trade^ Newspaper Publishers
TORONTO : MONTREAL:

"" 36 Front St. W. Board of Trade Bldg.
Telephone «48. Telephone 1255.

John Cameron, General Subscription Agent.
Major A. G. Campbell, General Subscription Agent.

CANADA’S WINTER PORTS

URING the course of an article on 
trade relations between Canada and 
the United States The N.Y. Journal 

of Commerce a few days ago made the ex­
traordinary statement that in the winter 
months Canada can reach the sea only 
through the ports of the United States.

We take it for granted that our contem­
porary had reference only to the Atlantic 
coast, for on the Pacific coast of the 
Dominion there is no more winter than there 
is in the south of England. But it surely 
could not have been thinking what it was 
saying when it asserted that Canada was 
liependent upon the United States for an 
outlet to the Atlantic during the winter 
months. The Journal of Commerce has 
always been most fair in its treatment of 
Canada and we can explain its divergence 
from the truth in no other way.

But whatever may be the reason, to make 
such a sweeping assertion is inexcusable. 
As winter ports St. John, N.B., and Halifax, 
N.S., have been well-known for scores ot 
,, ears, and even in the columns of our con­
temporary items regarding these places as 
:uch have from time to time appeared.

We have not to hand at the moment the 
,','ures relative to the winter shipping trade 
of the two ports, but it is large. The steam-
■ hip lines, however, which regularly run out 
of St. John and Halifax during the winter

emonstrates that these ports are of no 
mall importance.

From St. John the Beaver line gives a
■ eekly winter service to Liverpool, the first 

boat sailing on December 8th. The boats

of this line and their tonnage are : Gallia, 
about 6,400 tons cargo measurement ; Lake 
Ontario, 4,660 tons ; Lake Superior, 4,900 
tons ; Lake Huron, 4, too tons; Lake Winni­
peg, a, 300 tons. Then there is the Donaldson 
line with a fortnightly service to Glasgow, 
the Alcides, 4, $00 tons ; the Concordia, 
4,500 tons, and the Keemun, 4,376 tons. 
The Allan line runs a fortnightly service to 
London, and the Head line a fortnightly 
service to Dublin and Belfast, while another 
line is being organized to run to Aberdeen 
and Newcastle. Then there is the Pickford 
and Black line to Bermuda, West Indies 
and Demerara, running monthly.

From Halifax there is the Furniss line to 
London. This is a fortnightly service. 
The boats of the Canada and Newfound­
land Steamship Co. sail from Halifax for 
Liverpool via St. John's, Newfoundland, 
and arrangements are being made for run­
ning a direct line of steamers through from 
Halifax to Manchester, the first boat to sail 
early in December. The steamers of the 
Red Cross line ply regularly between Halifax 
and St. John's, Newfoundland, the year 
round. The Coastal is another line which 
runs to Newfoundland. Halifax is, of 
course, one of the winter ports of call for 
the Allan line, and out of this same port 
also regularly run the steamers of the Pick- 
ford and Black line to Bermuda, Turk’s 
Island, Jamaica, St. Thomas, St. Croix, St. 
Kitts, Dominica, Martinique, St. Lucia, 
Barbadoes, Trinidad and Demerara.

In addition to the lines enumerated there 
are others which either make Halifax or St. 
John terminal ports or ports of call during 
the winter months, but we have gone quite 
enough into details to prove our case, if 
proof at all was necessary.

If there were not rivals in business there 
would be fewer survivals. Competition is 
the life of trade.

NEXT WEEKS ISSUE.

On account of Thursday, the 25th inst., 
being Thanksgiving Day, The Canadian 

Grocer of next week will go to press one 
day earlier than usual. Advertisers and 
others who may have copy lor next week's 
issue will kindly govern themselves accord­
ingly.

A TREATY WITH THE STATES?
HE value to Canada of a reciprocity 
treaty with the United States is not 
nearly as great as it was even five 

years ago.
Up to the time of the going into operation 

of the McKinley Tariff a good many people 
in Canada thought that with the higher tariff 
ruling against goods which the Dominion 
exported largely to the United States the 
country had received a blow commercially 
which threatened to produce dire conse­
quences.

Everybody knows that the blow neither 
killed nor •• nearly killed father." The 
worst it did was to compel us to seek 
markets elsewhere. And, what irmore, we 
sought and found, with the result that our 
exports to all countries of goods the product 
of Canada were in 1896 over 30 per cent, 
larger than in 1890, when the McKinley 
Tariff went into force. Canadians will, 
therefore, always look back upon the 
McKinley Tariff as a sort of blessing in 
disguise.

Of course in the matter of breadstuff's the 
British market is more to us than the United 
States market ever can be. Great Britain, 
for instance, last year took $5,677,637 
worth against $40,424 worth by the United 
States. In oats and peas the greater quan­
tity also went to Great Britain. In barley, 
of course, we were all undone by the Mc­
Kinley Tariff. We did try what we could do 
with Great Britain in this particular cereal, 
but, partly due to our own carelessness, our 
efforts were futile. And in spite of the al­
most prohibitive tariff, the United States is 
still our largest customer for barley, last 
year taking $297,438 worth against $15,483 
worth by Great Britain. How enormous 
has been the decline in the exports of barley 
to the United States may be gathered from 
the fact that in 1890, the year the McKinley 
Tariff went into force, we shipped to that 
country $4,582,562 worth, while in one 
year the figures reach $7,000,000. Of flour 
we sent but $10,428 worth to the United 
Sûtes compared with $347,685 worth to 
Great Britain.

In horses, cattle, sheep and swine, the 
British market is incomparably better for us, 
our exports to Great Britain in any one of 
the class of animals enumerated exceeding 
those of the others to the United Sûtes put



together. Of horses, cattle, sheep and 
swine, all told, Canada did not last year 
export one million dollars’ worth to the 
United States, while to Great Britain we 
sent over 10% million dollars" worth.

Exports of canned meats and all other 
meats also go nearly altogether to the 
Mother Country. It is the same with butter, 
while of course with cheese there is practi­
cally no comparison, Great Britain taking 
nearly fourteen million dollars' worth in 1896 
against #10,359 worth by the United States. 
Our chief market for apples, dried or green, 
is also in Great Britain.

In manufactured goods the exports of the 
Dominion to the two countries are about 
equal.

As a market for fresh fish the advantage 
of course is with the United States, but the 
quantity of canned salmon and lobster we 
export to Great Britain is so much larger 
that the total value last year of the 
exports of the product ot the fisheries was 
#4,462,002 to the latter and #3,301,671 to 
the former country. It may be noted that 
in 1890 the quantity we exported to Great 
Britain was valued at #2,707,422 and to the 
United States at #2,850,528.

Next to animals and their products, the 
most important class of our exports is that 
known as products of the forest. Here 
the difference between the quantities taken 
by the two countries is not great, Great 
Britain in 1896 taking #12,186,806 worth 
and the United States $13,528,047. In 
1890 the figures were $14,098,865 and 
$10,247,640 respectively.

As to minerals, the market for them, at 
present at any rate, is decidedly the 
United States, our exports in 1896 being 
#175,512 worth to Great Britain and #7,- 
437,814 worth to the United States. Of the 
latter total ne-trly three million dollars' 
worth was coal.

On all the articles we now export chiefly 
to the United States the Dingley Tariff im­
poses higher duties, and it is, of course, in 
regard to these lines that Canadians are 
most concerned. Naturally there is some 
concern in regard to animals and their pro­
ducts and agricultural products, but as we 
send of the one#32,523,o7i worth to Great 
Britain against #3,341,275 worth to the 
United States, and of the other #9,551,316 
to Great Britain and <3,232,793 worth to

the United States, it is evident we have not 
so much to fear from hostile tariffs. We 
are beginning to realize that in these par­
ticulars they have about done their worst.

It is evident, therefore, that Canada is 
more interested in getting a freer market in 
the United States for coal, lumber, fish and 
barley than anything else, although its 
extension to animals and their produce and 
agricultural produce generally would by all 
means be welcome. It is worthy of note 
that The Toronto Globe on Monday 
authoritatively stated that the conference 
would discuss the abolition by the two 
countries of the duty on coal, lumber, 
barley, eggs, fish, potatoes and hay.

But it is one thing to want and another 
thing to get what we want. Canada has 
importuned the United States until she is no 
longer in the spirit to importune. We are 
told that the present tete-a-tete at Washing­
ton is the result of an agreement arrived at 
in London last summer between Lord Salis­
bury, Sir Wilfrid Laurier and Gen. Foster, 
the American Seal Commissioner. The 
Canadian Grocer hopes it is.

But whoever made the advances, it is to 
be hoped that some sort of a reciprocity 
treaty will be secured, although it must not 
compromise us in the position we have 
taken in regard to Great Britain. Frankly 
we have little faith in the consummation of 
a treaty at present. The McKinley Ad­
ministration may be favorable, but it is 
questionable whether the Senate will be. If 
that body has outlived its prejudice in regard 
to Canada we shall be only too glad to learn 
it. But Canadians generally are just now 
doubting Thomases.

With blood the same, language the same, 
Canada and the United States should not 
only be on friendlier terms than they now 
are, but they should also deal more freely 
with each other.

The only thing in Canada that has not 
reason for thankfulness this Thanksgiving 
Day is the turkey.

A HEAVY PEDLARS’ TAX.
Moncton, N.B., has adopted a by-law 

taxing pedlars #8 per day. $15 per week, 
$45 per month or #80 a year. This does 
not apply to commercial travelers represent­
ing manufacturers or wholesale merchants 
selling to the retail trade.

HAVE REASON TO BE THANKFUL
ANADIANS have often had good 
reason to be thankful, but during 
this coming Thanksgiving Day they 

have probably more reason than ever for so f 

being.
Not only has our country been blessed 

with abundant crops, but in many othe: 
ways as well.

The year 1897 will undoubtedly be looked 
upon as a memorial one in Canadian history.
In Great Britain, in the United States, in 
fact the civilized world over, Canada has in 
a few months assumed a prominence which 
one would have imagined would have taken 
years instead of months to accomplish.

The Klondike is in everybody's mouth in 
nearly every quarter of the globe, while the 
Kootenay and Northern Ontario gold field, 
are receiving scarcely less prominence.

As a field for agricultural settlers Mani­
toba and the Northwest Territories are at 
last being estimated at their proper value, 
not only in Europe but in the United States 
as well.

The exports the present year are the 
largest we ever had, and new markets are 
being opened up for Canadian fruit in Great 
Britain.

Canada can afford to be liberal in its 
thanksgiving and free in its disposal ol 
turkey on Thursday next.

EVIDENCES OF BETTER TIMES.
The clearings at the Toronto banks la=t 

week aggregated $9,101,462, against #8. 
449,205 the same week last year and #6,- 
573,720 the same week in 1895. hi 
Winnipeg the clearings were #3,578,281 
against $2,174,127 the same week last year 
and #1,981,395 in 1895. In Montreal the 
clearings were #15,099,019 against #13.- 
462,176 in 1896 and #14,803,751 the same 
week in 1895.

The earnings of the Grand Trunk the t'yn 
week in November were #521,770, against 
#486,913 the corresponding week of 1896 
and the earnings of the Canadian Pacili 
were #627,000 against #522,000 last year.

The clearing houses and the railways au 
the recognized barometers of trade, and it 
needs no translation in order to understand 
their present reading.

r?^Vi£ 'k-:. - *J________
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ABOLITION OF SUGAR BOUNTIES.

A CABLE from London under date 
of the l $th instant, states that nego­
tiations are pending between Aus­

tria, France and Germany in regard to the 
opportuneness of convening an international 
i (inference to secure a general agreement 
for the diminution or abolition of the sugar 
bounties.

This news will be received with pleasure 
by the sugar cane growers of the British 
West Indies.

It will be remembered that the Royal 
Commission appointed by the British Gov­
ernment to investigate the condition of the 
sugar industry submitted its report about six 
weeks ago.

The finding of this report was to the 
effect that the sugar industry in these islands 
was in danger of practical extinction. St. 
Vincent, Antigua, St. Kitts-Nevis, Dom­
inica, Montserrat, Barbadoes, British Guiana 
and possibly St. Lucia and Trinidad all 
required assistance.

The cause of the deplorable condition of 
the sugar industry was ascribed to the 

competition of other sugar-producing 
countries, and in a special degree to the 
competition of beet sugar produced under a 
system of bounties."

The commission consisted of Sir Henry 
Norman, Sir Edward Grey and Sir David 
Harbour, and while all agreed that the con­
dition of the colonies, on account of the 
threatened destruction of their chief industry, 
was such as to demand assistance from the 
British Government, yet they were not so 
unanimous as to ways and means of render­
ing this assistance.

Sir Henry Norman's plan was to impose 
countervailing duties on bounty-aided sugar 
I rought into the United Kingdom, but his 
follow commissioners opposed this and 
favored financial aid from the Imperial 
I.xchequer. All three, however, agreed 
tiiat small plots of land should be provided 
for the laborers, that minor agricultural 
industries should be established and that 
'-reps should be token to encourage an 
--.port trade in fruits to New York and 
London.

As far as we can gather from our exchanges 
ihe report by no means gives general satis­
faction. If a countervailing duty is placed 
on bounty-fed sugar, remarks one authority, 
the jams, jelly and confectionery trades of

the United Kingdom will be injuriously 
affected. But it is worthy of note that the 
Messrs. Keiller, of Dundee, and Gray, of 
Glasgow, both large manufacturers of jams 
and jellies, state that a countervailing duty 
would not interfere with their trade.

A Greenock paper, referring to the land 
grant proposition, asserts it cannot last. 
“The British purse is a long and a full 
one," it adds, “ but it will soon be appre­
ciably emptied if it has to fill the coffers of 
the planters, and, perhaps, keep the popu­
lation from starving."

The idea of a countervailing duty finds 
favor with a great many as being the most 
practical way out of the difficulty, but in 
view of the strong free trade sentiment in 
the United Kingdom, few, if any, appear to 
have the courage to champion it.

If the negotiations said to be pending 
between Austria, Germany and France are 
successful the gordian knot will be severed 
and the British people delivered from their 
present dilemma which appears to have 
been increased rather than decreased by 
the report of the Royal Commission.

The bounties granted by France amount 
to £4 los. per ton and to £1 $s. and 
£\ 15s. in Germany. And they are getting 
burdensome to the people who give them as 
well as destructive to the people in the West 
Indies who suffer from them.

REMOVE THE FLY SPECKS.
The summer is ended and the flies which 

have made their home in the store of many 
a grocer are gone, but in a store here and 
there are still to be seen in profusion, on 
goods, shelving, show cases, windows and 
gas and lamp fixtures, the specks which 
they left behind them.

All the care in the world will not prevent 
flies from leaving their trade mark in grocery 
stores, but there would be fewer of these 
marks if more care had been exercised. 
Now, however, is the time to have removed 
these unsightly marks, and everything put 
into apple-pie order for the holiday trade.

THE DEER SEASON.
As, according to the Ontario Game Laws, 

it is unlawful to shoot deer after the 1 $th 
inst, and, as it is unlawful to transport or 
have in possession for that purpose any deer 
or raw skin thereof after the 22nd inst., it 
would be advisable to have all deer 
marketed as quickly as possible.

ADVANCE IN DRIED APPLES.
HE short apple crop this year has 
not only affected the price of green 
apples, causing fancy prices to be 

paid for them in the west, but it has natur­
ally been instrumental in sending prices 
on other apple preparations higher.

This was evidenced this • cek when 
wholesale grocers in Montreal, who tried to 
procure fresh supplies of both dried and 
evaporated apples, were asked an advance 
of from 3 to 3j(c. per pound on both des­
criptions of stock.

In one case a commission house, which 
had an order to fill, asked for a price from 
a country holder. The latter replied that 
he had not fixed on a figure, but that he 
considered his stock very good property as 
matters were at present. The broker made 
him a bid of 8c. for the evaporated and (c. 
for the dried, but did not get the goods as 
the seller replied that he had already re­
fused a bid of 8 Vc. for his evaporated 
apples, because he believed that they were 
worth 9c.

This, of course, is an extreme view, but it 
is admitted at the same time among the 
trade in Montreal that dried and evaporated 
apples occupy an entirely different position 
this fall to what they did last. In 1896 
both kinds of goods were a drug on the 
market owing to the enormous crops of 
green apples and the heavy daily receipts of 
other green fruit. This fall the shortage of 
the apple crop has been notorious, and 
while other green fruit has been plentiful, it 
is but natural to expect that the former cir­
cumstance will afford a more profitable out­
let for the stocks of dried and evaporated 
goods carried throughout the country. The 
supplies of the latter also, owing to the 
highly unprofitable experiences of the past 
few seasons, are much lighter than is cus­
tomary.

But it is not only dried apples that show 
an advancing tendency. Jobbers consider 
that their stocks of gallon apples are going 
to be highly profitable goods this season, 
and are asking from 20 to 2$c. advance for 
them in the majority of instances.

According to the annual report of the 
Acadia sugar refinery, the loss for the year 
ending September 30, 1897, was#21,082.19. 
Competition and a decline in value of sugar 
are the causes ascribed for the loss.
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LOOK AT THIS
TOMATOES

Log Cabin Brand 
Delhi Brand 
Victoria Bridge Brand

CORN
BrandLakeport Canning Co 

Log Cabin 
Perth Canning Co. 
Aylmer '■ 11
Little Chief

SALMON
Empress half-tin, flat 
Clover Leaf flat tins 

•' “ tall "
Horse Shoe " 11
Victoria •• “
May Flower •• "
Flag Ship •• "
British America, tall tins 
North Star “ "

PEAS (Canadian)
Delhi Marrowfat
Delhi Sweet Wrinkle
Delhi Early June
Little Chief Sifted June
Aylmer Canning Co. Marrowfat
Perth Canning Co. Sweet Wrinkle
West Lome Canning Co. Sweet Wrinkle

PEAS (French)
Delory’s Moyens 

“ Fins
•* Très Fins
" Sur-extra Fins 

J. Lanovert Moyens

PEACHES
Dunmore Co. 2 lb. cans 
Dunmore Co. 3 •• “
Bowlby Co. 2 •' ••
Log Cabin 3 •• 11

STRAWBERRIES
Log Cabin, 3 lbs.

« 2 ei

PEARS
Dunmore Co. 2 lb. cans

si i« g ii ii

Bowlby ■■ 2 u “
ii ii g is ii

Log Cabin 3 “ ,e

PINEAPPLES
Mortons, 3 lb. tins

STRING BEANS
Refugee Beans 
Golden Wax Beans

PLUMS
Blue Plums, Dunmore, 2 lbs. 
Lombard Plums, Dunmore, 2 lbs. 
Greengage “ " 2 “

“ " Bowlby 2 “
•• •« I. C. B. 2 •«

Lombard “ “ 3 “

B. BAKED BEANS
Princess, 3 lb. tins 
Log Cabin, 3 lb. tins

“ a la Tomate, 2 lbs.

LOBSTERS
Cable Brand flat I in 
Navy *' tall “
Tanner “ •• “

RASPBERRIES
Log Cabin, 2 lbs.

ii g i.

BLUEBERRIES
Eagle Brand, 2 lbs.

APPLES
Little Chief, I gall, tin 
Lakeport I “ ••
Red Cross I “ “

Write for

VIIi1V
ifV
v
\f$
w

The very highest quality of goods, at the lowest possible prices, 
quotations, we have large quantities and want to reduce our stock.

We take this opportunity to ask our numerous clients to be indulgent with 
us, if by this time, we delay somewhat, the delivery of orders, the great rush 
occasioned by the close of navigation is the cause of it.

LAPORTE. MARTIN « «. ™ '7029
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SLUMP IN COFFEE.
RICES of Brazil coffees are now ruling 
at about the lowest figures in the 
history of the trade. In December, 

1882, Feburary delivery sold at 5.24c. 
Since that date until the current year the 
1 mge has been between 6#c. and 19c. 
1 luring this year, however, there has been a 
gradual decline and on thegthinst., Novem­
ber was quoted on the Exchange at 4.45 to 
4.60c. Since then the Exchange differences 
between No. 7 (the basis) and the other 
grades have been reduced, owing to the 
abundance of high grade coffees in the 
present crop, with the result that the Novem­
ber option has resumed a relatively more 
normal quotation, the closing figures yester­
day being 5.50 to 5.60c. The matter of 

differences " should be borne in mind 
while comparing Exchange quotations, as 
while the low record above quoted is over 
60 points under that of December, 1882, 
the actual price of No. 7 coffee in the open 
market was somewhat higher than that 
ruling at the earlier date.

Mr. Herman Sielcken, of W. H. Cross­
man & Bro., said : “The decline is the 
result of a coffee production greater than the 
consumption. The quality of this crop in 
both Rio and Santos is the best that we 
have seen for twelve or fourteen years. 
The average is better than any crops, except 

the large ones of 1881-82 and 1882-83. It 
is proof positive that it is the product of 
young trees and not old trees. The quality 
of the old trees was so poor that during the 
years of 1893, 1894. 1895 and 1896, any 
coffee grading better than No. 7 commanded 
a heavy premium and resulted in the high 
differences made on the Coffee Exchange 
last year. The quality of this crop was 
i ertainly not expected by anybody. On the 
basis of the receipts up to date nobody 
can figure less than 5,250,000 to 5,500,000 
bags Santos and 4,000,000 to 4,250.000 
hags Rio. From two parties in Santos 
estimates have been received that the grow­
ing Santos crop is as large as 6,000,000 
bags. In one case it was estimated that, 
including the new crop coffee, which comes 
in during May and June, the receipts for 
ihe 12 months could not be figured at less 
ban 6,000,000 bags. And while this is a 
ery high figure, actual receipts so tar argue 

-trongly in its favor. The coming crop has 
been estimated as high as 6,500,000 bags 
;or Santos and 4,000,000 bags for Rio. And 
for the present crop, as there are new trees 
and a large number that will bear fruit for 
.ne first time next year, it does not seem so 
nreasonable. It will certainly, I should 

‘iay, insure low prices for a long time to 
ome."
The following may be accepted as the 

oint statement of two of the largest receiv­

ers. It was dictated by one and endorsed 
by the other :

■ ‘ The decline in prices has resulted from 
two consecutive large crops and the promise 
of a third. The decline was started by the 
large crop in Brazil last year. The crop of 
Rio and Santos amounted to 8,680,000 
bags, and receipts at Rio and Santos up to 
date during the present crop year, which 
began July 1, amount to about 5.800,000 
bags, against 4,400,000 bags during the 
corresponding period last year, which re­
ceipts were the largest ever known. The 
previous largest crop was 7,397,000 bags in 
1891-2. Intervening crops were 5,476,000 
bags for 1895-6 ; 6,695,000 bags for 1894- 
5 ; 4,309,000 bags for 1893-4, and 6,202,- 
000 bags in 1892-3. The current crop 
should be about 10,000,000 bags, if the re­
ceipts from this time forward equal those of 
last year. The receipts for the past seven 
years have averaged about 3,350,000 bags 
from this time until the end of the season, 
and the average of the crops during the 
same period has been 6,300,000 bags. 
With receipts no greater lor the remainder 
of the season than the average already 
named (3,350,000 bags) the current crop 
will be about 9,100,000 bags. It is gener­
ally supposed that 7,000,000 bags will have 
been received by January 1.

“ The world's visible supply is large. On 
November 1 it was 6,255,000 bags, against 
3,845,000 bags last year, which in turn was 
the largest since 1890. The indications are 
for a further increase. Probably 7,000,000 
bags will be reached by the first of January 
next. The reason for the great increase in 
the production in Brazil has been in large 
profits that have been made in growing 
coffee. This has influenced the planting of 
an immense number of new trees in the 
Santos district. These trees are now com­
ing into bearing. It takes five years before 
a coffee tree produces.

The Interior dealers, both in America 
and Europe have for some time bought very 
liberally in consequence of the low prices. 
The increased deliveries should not, there­
fore, be regarded as increased consumption. 
The question of interest in considering the 
future market is whether the tiade by 
January 1 will conclude that the present Rio 
and Santos crop may be about 10,000,000 
bags, and the next fully as large."—N.Y. 
Journal of Commerce, Nov. 17.

WISE COUNSEL.

When a young grocer buys goods largely 
on credit, he is often asked to make a state­
ment concerning his standing. If his state­
ment is not true, the wholesale dealer, who 
loses his money after giving credit on the 
strength of his statement, will have an ac­

tion for getting goods under false pretences. 
The mercantile agency is resorted to for in­
formation very frequently. There is no 
doubt that the mercaiflile agency is unjust 
in many cases, and many people are 
“ down on them but there must be mer­
cantile agencies, and they cannot do justice 
in every case, for it is too difficult to obtain 
correct information. When a retailer is 
asked ‘for information by a mercantile 
agency he should give it honestly, and if he 
has come to a point where he cannot obtain 
goods if the true facts are made known, it 
is about time to get out of business.—Retail 
Grocers' Advocate.

MIXED EGGS.

HE mixture of fresh and stale eggs, 
which is always troublesome during 
the fall months, has been specially so 

this season. The disadvantages of having 
our receipts of fresh-gathered eggs so largely 
mixed up with these old country-held goods 
are so great that it seems most unfortunate 
that shippers cannot separate the various 
qualities.

At this season of year the old eggs with 
which the fresh are mixed are of very 
irregular quality. Some of them—those 
which have been held but a short time and 
under especially favorable circumstances— 
are of more useful quality than long-held 
refrigerators, but a large part of them are 
so much shrunken and of so poor a qual.ty 
that dealers cannot use them even in chan­
nels where good refrigerator eggs are accept­
able.

When dealers, in order to obtain a supply 
of really fine fresh eggs, are obliged to buy 
them mixed with old eggs, it can be readily 
understood that the latter are of less value 
than they would be to other and less par­
ticular classes of trade, consequently the 
price of the whole lot is depressed, the ship­
per gets less for the defective goods, and the 
good eggs cost the dealer a considerable 
premium above the price he pays for the 
whole. With fresh-gathered eggs of so- 
called choice quality selling at 18c., for 
instance, the really fine eggs, when candled 
out, probably cost the buyer fully 20c., by 
reason of the reduced value of the old 
goods.

With this fact in view, it is evident that if 
the goods were separated when packed, so 
that a buyer for fancy eggs could get them 
free from mixture, he would be glad to pay 
at least as much for them as they cost now, 
and probably more, owing to the saving of 
labor. It is also evident that the stale 
eggs, if packed by themselves, would 
bring more sold to a cheaper class of trade 
than to dealers who have no satisfactory use 
for them.—N. Y. Produce Review.
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Mackay’s 
KOLA CAFE

Buchanan’s
PEELS

Keopff’s
Family

GELATINE

TRYPHOSA

Crown
EXTRACTS

The essence of finest coffee and chicory com­
bined with all the invigorating qualities of the 
African Kola Nut. Put up in bottles containing 
five and ten ounces. It is a delightful beverage— 
a decided improvement on the old-fashioned 
essence of coffee. Will you have a trial case ?

Lemon, Orange and Citron Peels, just to hand. 
These goods have enjoyed the very highest repu­
tation for many years with the best trade.

The perfection of Packet Gelatines. In one- 
ounce packages. Red and white.

This Jelly in powder form has had an immense 
sale both in Canada and the United States. Its 
deserved success is owing to the readiness with 
which it can be prepared and its delightful dainti­
ness as a dessert.

The acme of perfection in Flavoring Extracts. 
The constant repeat orders received from the best 
trade is sufficient evidence as to the merit of this 
brand.

YOUR ORDERS WILL BE APPRECIATED.

Robert Crete S Co.
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fr/ri.v////
ONTARIO MARKETS.

Toronto, Nov. 18, 1897.
GBOCKBIK8.

HE present week in the wholesale 
grocery trade is about as an eventful 
one as we have experienced for some 

time. The volume of new business, while 
not as large as a tew weeks ago, is fair for 
this time of the year, and particularly in 
view of the ruling wet weather, but the 
attention of the wholesale trade this week is 
being chiefly devoted to new goods. Ship­
ments of foreign dried fruits, nuts and 
foreign sugars have been coming in freely, 
and, of course, going out again to fill orders 
previously taken. This has given the 
wholesale houses the appearance of a great 
deal of activity. About the only change in 
prices is an advance of one-sixteenth in 
yellow sugars, while all but one refinery are 
out of the market for what is termed Cana­
dian German granulated sugar, and whole­
salers have advanced their prices Xe- per 
lb. Canned goods are dull, although prices 
are being maintained. Such foreign dried 
fruits as currants and raisins are in good 
demand at firm and unchanged prices.

CANNED GOODS.

There is no change in the situation, 
business is practically at a standstill, which 
is usually to be expected at this time of the 
year. There does not, however, appear to 
be any disposition on the part of either 
packers or wholesalers to shade prices. The

market in England for both canned 
tomatoes and salmon appear to be improving, 
according to our exchanges from that country. 
Wequote: Tomatoes, 8$t09OC.; corn, 6$ to 
8$c.; peas, 8$ to 87 Xc. for ordinary ; sifted 
select, 90c. to 81 ; extra sifted. Si.25 to 
Si.40; beans, 6$ to 80c.; peaches, 82.2$ 
to S3 for 3'$, Si-6$ to S2 for 2‘s; rasp­
berries, Si-$oto #1.80; strawberries, 81.65 
to Si 90, according to brand and quality; 
blackberries, S140 to Si-70 : cherries, 
Si.7$ to 82.25; apples, 3'$, 80 to 93c.; 
gallons, 82 to Si-2$; salmon, '•Horse­
shoe," Si.23 in 5-case lots and Si-3o in 
less quantities; other red salmon, Si-2o 
upwards, according to quality and brand ; 
cohoes, 95c. to Si-10; canned mackerel. 
Si.2$ to Si-3o ; lobsters, S2.40 to 82.$0 
for tall tins; i-lb. flats, Si.85 to 82.95 ; 
X-lb. flats, Si-60 to Si.70; Canadian 
canned beef, i's, Si.35 to Si-4o; a's, 
82.35 to S2.50; 6’s, S7-75 to S8.25 ; 14's, 
81510 $16; Canadian kippered herrings, 
84.50 per case.

COFFEE.
A few transactions are reported in Rio 

coffees, and there has been some buy­
ing of Maracaibo coffees by roasters. 
The outside markets are steadier. Jobbers 
quote green in bags: Rio, 8X to 12XC., 
according to grade ; East Indian, 27 to 
30c. ; South American, 21 to 23c. ; Santos, 
12X to 18c. ; Java, 30 to 33c.; Mocha, 27X 
to 30c.; Maracaibo, lôtoaoc.; Jamaica, 19 
to 22c.

SYRUPS.

Bright syrups are sauce and the supply is 
not equal to the demand. There are a few 
medium grades selling, but the demand is 
ligh. We quote : Dark. 23 to 25c. ; 
medium, 28 to 35c.; bright, 32 to 42c.; 
corn syrup, 3 to 3 Xe- P*r lb.

MOLASSES.

Advices from New Orleans report a better 
feeling there in regard to molasses. Locally 
the market is quiet and featureless. We quote: 
New Orleans, bbls., 23 to 35c. ; ditto, half- 
bbls., 25 to 37c.; ditto, fancy, 50 to 55c. in 
bbls. and half-bbls. ; Barbadoes, 31 to 35c.; 
half-bbls., 33 to 35c.

SUGAR.
A much better feeling has developed on 

the sugar market. Yellow sugars have 
been advanced i-i6c. per lb. by the Can­
adian refiners in sympathy with the outside 
market. Cananian German granulated is 
only now being put upon the market by one 
refinery, and in consequence of this the 
price has been advanced Xc. per lb., mak­
ing the wholesale price for ordinary quan­
tities 4c. per lb. On Friday last beet de­
clined X d. in London for November and 
advanced tfd. for December, and on Mon­
day the cables noted an advance ot 2)fd. 
in beet, iXd. in Java and iXd. for fair 
refining. On Tuesday there was a further 
advance of Xd- to iXd. in beet and iXd. 
for Java. In New York on Tuesday No. 7 
refined advanced i-i6c. per lb. We

Veneer 
Wood 
Pails

PINTS AND QUARTS

For handling Oysters, 
Pickles, Lard, J ams, 
Syrups, Paints, Oils, 
etc., etc.

Try a orate (EM).

WALTER WOODS & CO.
HAMILTON

DRINK

:: Chocolate for Breakfast
It Invigorates MIND and BODY 

whereae Tea and CoBee 
SLOWLY BUIN THE NBBVES

CHOCOLAT MINIER

j, 1.

But to get a good 
cup of Chocolate, 
you want to use 
the best of all

VANILLA .

CHOCOLATES

CHOCOLAT MENIER
And not that cheap stuff sold as 
sweet chocolatée, which lacks parity 
and becomes injurious.

Ask your grocer for Chooolat Healer
The world-renowned French Vsnlila Chocolate

A Back-biter 
Converted

A dealer confessed to us the other 
day that he had always spoken un­
kindly of “ Salada ” because he 
considered our claims of superior­
ity “all blow."

One day he tasted it at a friend's 
house, was converted, and doesn’t 
care who knows it.

Quality overcame prejudice.
What are your feelings in the 

matter ?

CEYLON TEA
IS SUPREME IN VALUE AND FLAVOR

\



DON’T OVERLOOK------------ --------
the fact, that your customers want

“SURPRISE SOAP.”

of ai?y Grocer
If you are a first-class grocer 

you keep first-class Soap ;
that is Surprise Soap.

THE ST. CROIX SOAP MFG-. CO
ST. STEPHEN, N.B.

wma

OÜ»
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quote, subject to a discount of i per 
cent, to days : Granulated, 4 5-16C.
for less than carload lots, and 4#c. for 
carload lots ; yellows, 3# to 3# per lb. ; 
Canadian German granulated, 4c. per lb.; 
Austrian granulated, 4 i-i6c. in bags for 
less than carload lots.

NUTS.
The trade is this week receiving ship­

ments of Grenoble, Marbot and other 
descriptions of nuts for the holiday 
trade. We quote : Brazil nuts 11 to 
I2^c. ; Valencia shelled almonds, 20 
to 22c ; Tarragona almonds, 9 to 
lie.; peanuts, 10 to 12c. for roasted and
7 to ioc. for green ; cocoanuts, $4.50 to #5 
per sack ; Grenoble walnuts, I2>£c.; Mar­
bot walnuts, 9X to 1 ic. ; Bordeaux walnuts,
8 to 9c.; Sicily filberts, ioc. for sacks and 
10# to lie. for small lots; Naples filberts, 
lie.; pecans, 12 to 12 % c.

RICE, TAPIOCA, ETC.
Trade is moderate in rice, with prices 

steady and unchanged. We quote: Stand­
ard‘‘B," broken lots, 3%c. ; 1105 sacks, 
33^0., and 5 sacks and over, 3#c. per lb.; 
Japan, $c.; Patna, 4^ to sfc'c. ; tapioca, 
3X t0 4#c.; sago, 3^104^0.

SPICES.
Trade is quiet with prices steady and un­

changed. We quote: Pure Singapore black 
pepper, ground, 12c in kegs, pails and boxes,

and 14c. in 5-lb. cans ; ditto, whole, 
11 to 12c. per lb.; pure white pepper, 
ground, 18 to 20c. in kegs, pails and boxes, 
and 20 to 22c. in $-lb. cans ; ditto, whole, 
18 to 20c., according to quality; pure 
Jamaica ginger, 23 to 25c.; cloves, 15 to 
20c.; pure mixed spice, 25 1030c.; cream 
of tartar, French, 231025c.; ditto, best, 28 
to 30c. per lb.; allspice, 13 to 16c.; cassia, 
20 to 25c. per lb. for ground and 40c. for 
Saigon

TEAS.

There have been some transaction^ in 
spot teas of Indian and Ceylon growth, but 
there is very little doing in London teas. 
Low-grade Indian and Ceylon teas are stifli 
both in London and in the primary markets. 
There is no improvement in the scarcity of 
China green teas, and advices estimate the 
shortage in these teas at eight million 
pounds. Wholesalers report the demand 
they are experiencing is chiefly for Assam 
and Ceylon of medium grades at 16 to 19c. 
Ruling prices on the Toronto market to 
retailers are : Young Hyson, 18 to 21c. for 
low grades, 24 to 27c. for mediums, and 
30 to 45c. for high grades ; China Congous, 
14 to 18c. for mediums, and 25 to 55c. for 
high grades ; Japans. 15 to 20c. for mediums, 
28 to 35c. for high grades ; Indias and 
Ceylons, 18 to 22c. for mediums, and 30 to 
65c. for high grades.

FOREIGN DRIED FRUITS.
Currants—Stocks of currants in Greece 

a couple of weeks ago had shrunk to about 
40,000 tons, compared with 80,000 tons a 
year ago. Local wholesalers report a good 
demand at unchanged prices. A few bar­
rels of Provincials have been brought on 
from New York to compete with Filiatra 
fruit, but the quality is reported to be poor 
This fruit is quoted at 5>£c. per pound up 
in barrels We quote: Provincials, 5% 
to 5^c.; Filiatras, 6c. in bbls ; 6;4c. in 
half-bblsand 6%c. incases. Patras, 6^c. 
in bbls.; 6^c. in half-bbls. and 6){ to7c. 
in cases. Vostizzas, 7 to 8c. in cases.

Valencia Raisins — The demand is 
fairly good. Prices are much as before. We 
quote: New goods—Off-stalk, 4^ 105c.; fine 
off-stalk, 534 to 6c.; selected, 6% to 6^c. ; 
layers, 6% to 7c.

Malaga Raisins—The fruit ex Bellona 
is arriving, but, as the prices had not been 
made up at the time of going to press, we 1 
omit quotations.

California Loose Muscatel Raisins— 
There is not much doing, but stocks are 
light. We quote : 3-crown, 7to 7jfc. 
per lb.; 4-crown, &}£ to 9c. per lb.; i-lb. 
cartoons, 12c.

Figs—Ouiet and unchanged. We quote 
as follows : 4-crown, 10 to 11c.; 5-crown,
11 to 13c,; 7-crown, 1310 14c.; 9-crown, 
15 to 16c.; natural figs, in bags, to 5c.
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POULTRY 
BUTTER 
EGOS
HONEY t Commission Merchant

J. A. McLEAN,
77 Golborne St.

_ TORONTO.

CANADA’S CANNED fISH
SARDINES, Oils, Mustard, Tomato. Spiced
CLAES
CLAM CHOWDER 
SCALLOPS 
FINNAN BADDIES 
SEA CHICKENS

Sales have doubled this season. 
They will keep for years. Every 
can guaranteed.

JOHN SEALY^*
SAINT JOHN, N.B.

The Following Brands 
Manufactured by

The American Tobacco Co.
OF CANADA, Limited.

Are sold by all the Leading Wholesale Houses.
CUT TOBACCOS ....

OLD CHUM.
SEAL OF NORTH CAROLINA.

OLD GOLD.
CIGARETTES-------------

RICHMOND STRAIGHT CUT. 
SWEET CAPORAL. 

ATHLETE. DERBY.

E. NICHOLSON
Successor to W. F. Henderson i Co.

Wholesale Commission Merchants 
and Brokers----- ■

Tea». Canned Goods, Molasses, Coffees 
Dried Fruits, Syrups. Spices. Starches 
Condensed Milk. Salmon. Bags Beane. 
Canned Meats, Smoked Meats. Lara. Oat 
meal. Bice. Tapioca. Sago, etc etc 

Representing some of the leading houses in the world. 
Advances made against consignments. Storage—in 
Bond or Free, wholesale Trade and Millers only 
supplied.

171 Princess Street, Winnipeg, Man. 
Correspondence Invited.

NEW NUTS
Brazils 
Almonds 
Sicily Filberts 
Grenoble Walnuts 
Shelled Almonds

CLEMES BROS. - Toronto

Prunes — The market tor California 
prunes is reported to be rather easier except 
on 40's and 90's, which are in light supply. 
Locally there is not much doing. We quote: 
40to 50’s. ioXc.; 50to60’s, 8to8)jc.; 60 to 
70's, 7# to 8c.; 70to 80's, 7 to 7)4c.; 80 to 
90's, 6)4 to 7c.; 90 to too's, 6 to 6)4c. 
Silver prunes (fancy), l))4c.-, egg plums, 
9*c-

California Evaporated Fruits. — 
The demand continues good for apricots, 
but there is not much doing in other kinds of 
fruit. We quote : Apricots, qtogj^c. per lb. 
in 50-lb. boxes, g)4 to 16c. in 25-lb. boxes, 
and 13 to 14c. in ■ -lb. cartoon boxes ; 
Peaches, 9% to t2%c. in 25-lb. boxes, and 
13c. per lb. in 1 -lb. cartoons.

GREEN FBl’ITtt.

The market this week shows satisfactory 
activity, prices in many lines having an 
upward tendency. Almeria grapes and 
California navel oranges will be on the 
market this week. We quote as follows : 
Lemons, fancy Verdilli, #3.25 to #3.50 ; 
choice Verdilli, #2.50 to 83. Cocoanuts, 
84.50 a sack and 60c. per doz. ; Jamaica 
oranges, #8 to 88.50 per bbl.. and 84- 5° per 
box ; Mexican oranges, 83-7$ to 84 a 
box ; bananas, 81 $o to 81 : Cape Cod 
cranberries, 87 to 88 per bbl., and $2 to
82.25 per box ; Canadian cranberries. 85.50 
to 86 50 per bbl., and 8>• 7S Per box ; 
Nova Scotia cranberries, 87 to 87- $0 per bbl. ; 
quinces, 20 to 30c. ; chestnuts, 8$ a bushel ; 
Canadian apples. $2 to 83.50 per barrel 
and 40 to 50c. per basket ; Spanish onions,
81.25 per case ; Canadian onions, red or 
yellow, in 80-lb. bags, 80c.; pickling onions, 
75c. per basket; celery, 25 to 50c. a dozen ; 
grapes, 10-lb. Concords, 18 to 20c ; Niagara, 
25 1030c.; Concords, large baskets, 1 % to 
2c. per lb.; Niagara. 2 to 2%c. per lb.; 
sweet potatoes, 83- 50; winter pears, 83.50 to 
84 per bbl. and 30 to 50c. per basket.

COUNTRY PRODUCE.

Eggs—The supply this week is good, and 
good demands keep stock well moving. We 
quote : Fresh laid, 16 to 17c.; second grade, 
12 to 13c.; pickled eggs, 12)4 to i))4c.

Potatoes—Business is good. We quote 
carload lots at 55c. and small lots on the 
market at 60c.

Honey—Market is quiet. We quote : 
Clover honey, 7)£c. ; buckwheat, 4c.; light 
color, in 60-lb. tins, 6 to 6)4c. ; 5 and 10-lb. 
tins, 7 to 7j(c.; comb, 81.50 to 8>-75 per 
dozen.

Drieu Apples—Offerings are still light, 
and no transactions in new season's fruit are 
reported. We hear, however, of some

POULTRY
BUTTER 

HONEY
EGGS

Chas. J. Graham

Are 
in good 
demand.

88 Lr.8,r“‘ Toronto

MORROW 4 EWING
General Commission Merchants

13 St. John St„ MONTREAL

We beg to notify the Wholesale Grocery Trade that we 
have to offer best values in

Rio, Santos, Maracaibo
and Mocha Coffees

also have on hand full lines of

Japan, Conaou, Indian, Ceylon 
and uunpowder Teas

Samples and particulars on application. 
Wholesale supplied only.

H. Seyler & Co.
Brokers and Commission Merchants

Room too. Board of Trade,

* ■ Toronto
Manufacturers and Importers wishing to have their pro­

ducts introduced to the jobbing trade are respectfully re­
quested to communicate with us.

English, German and French Goods a specialty.
Representing ^

J. Le wens A Hauser Bros., London, Eng.-Teas.
Tailler. Roth well A Co . Montreal-* ‘ Royal ” 

Black Lead and Blues.
Hecker-Jonea-Jowell Milling Ce., New York.
German Gelatine Works. Hoechst am Main

Germany.
Wholesale agent for Grape Wine Vinegar Co..

G.F&J.GALT PACKERS 
OF THE

42 SCOTT ST TORONTO CELEBRATED BlueRibbonTeas
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Balfour & Co.
Wholesale Grocers 
Importers ot Teas

HAMILTON, ONT.

We are open to buy 
Dried Apples of good 
quality. Write us-

To Hand-

New Season’s Teas
Extra Value». Young Hysons, Japans, Copions, 

Assam* and Congous. . .

XMAS FRUITS ..
All kinds; best quality ; including BLACK 
PEARL CURRANTS, the finest produced.

CRANBERRIES and LAKE HERRINGS
No. i NORTH SHORE CRANBERRIES, ioo qts. to the bbl.
No. I FALL CAUGHT PICKLED HERRINGS, in kegs, heads off.
No. I FALL CAUGHT PICKLED HERRINGS, in kegs, heads on.

F.O.B. Midland, Ont. Subject to market changes.
Send your orders to

THE EBY, BLAIN CO., Limited, TORONTO, or
THE PLAYFAIR, PRESTON CO., Limited, MIDLAND, ONT.

McLAUCHLAN’S COUGH DROPS
are the only harmless remedy that produces immediate re­
sults. Cough remedies are numerous, but McL. & S. 
Cough Drops excel them all.

Packed in Cartoons of 36 packages. Retailed 60.

J. McLAUCHLAN & SONS M'nuf*ctur^ Who,c“,e OWEN SOUND

transactions in prime old fruit on export 
account on the basis of 3)4 to 4c. per lb. ex 
store.

Evaporated Apples—Dull, with job­
bers asking 10 to ioj^c. per lb.

Beans—Are moving, quoted at from 80 to 
82)4c. per bushel delivered in store for 50- 
bag lots of No. 1 prime.

PROVISIONS.
Business in all lines has been very much 

the same as last week. Lard is scarce, due 
largely to winter orders for shipments before 
navigation closes. We quote :

Dry Salted Meats—Long clear bacon, 
jtfc. for carload lots, and 8 to 8j^c. per 
lb. for ton lots and cases.

Smoked Meats—Breakfast bacon, 12 
to I2j£c.; rolls, 9c.; hams, large, 10c ; 
medium, 11c.; small, n)4c. ; shoulder 
hams, 8)4 to 9c. ; backs, 12c. ; all meats out 
of pickle, ic. less than above.

Lard—Pure Canadian, tierces, 6j£c.; 
tubs, ôM’c.; pails, 7c.

Barrel Pork—Canadian heavy mess, 
$14 to 514.50 ; Canadian short-cut, 516; 
clear shoulder mess, 5i3-So.

Dressed Hogs—We quote: 55 to 55.10 
for heavy, and 55.25 to 55-35 for light 
hogs.

Venison—Is now coming in freely. Whole 
carcases sell at 7 to 8c. per lb. ; saddles, 8 
to IOC.

Poultry —The demand for all kinds has 
been such that dealers have kept well sold 
up. We quote : Geese, 3% to 6)4c. per lb.; 
chickens, dressed, 30 to 50c.; alive, 35 to 
45c.; ducks, 40 to 65c.; wild ducks, 
widgeons, 20 to 25c.; bluebills, 30 to 35c.; 
mallard and black, 60 to 70c. ; turkeys, 8)4 
to g)4c. per lb.

BUTTER AND CHEESE.
Butter—There is now a good supply of 

dairy in large rolls and 1 -lb. prints. Cream­
ery is still quiet. We quote : Dairy, best 
grade, 16 to 17c.; second grade, 13 
to 15c.; low grade, 11 to 12c.; creamery, 
early make, tubs, 17 to 18c.; late make, 
tubs, 18 to 19c.; prints, 20c.

Cheese—There is little life yet in the 
market. Local quotations are 9 to g)4c., 
according to make.
GRAIN, FLOUR, BREAKFAST FOODS.

Grain — The market is firm in all 
lines. We quote as follows : Winter wheat,

81 to 82c.at outsidepoints; freights to Toronto 
areabout3to5C.; barley, 27 1031 c. ; peas, 44 
to 45c. ; oats, 20 to 23c., Toronto freights, 
and No. 1 hard wheat is quoted at 51, 
Toronto freights.

Flour—Though dealers are doing but a 
hand-to-mouth business the market is 
firm. We quote in carloads on track at 
Toronto : Manitoba patents, $5-4.0 ; Mani­
toba strong bakers, $5 ; Ontario patents, 
54.50 to $4.80 ; straight roller, 54.20 to 
54.25, Toronto freights.

Breakfast Foods — Business is still 
brisk. We quote : Standard oatmeal and 
rolled oats, $3-30 in bags and 53.40 in 
bbls. ; rolled wheat, 52.70 in 100-lb. bbls. ; 
cornmeal, 52.50 ; split peas, $3-25 ; pot 
barley, 53.

FISH AND OYSTERS.

The market is in fair condition this week. 
Fresh haddock and steak cod are now on 
the market. We quote : Oysters, 51.25

per gal. ; fresh haddock, 6c. per lb.; 
fresh steak cod, 7c. per lb.; pickerel, 
6c. per lb.; pike, 4c. per lb.; perch, 
3c. per lb.; fresh herring, 3)4c. per 
lb.; baddies, 6c. per lb.; Labrador her­
ring, $5-75 to 56 per bbl. and $3.25 per 
half-bbl. ; split herring, $5 per bbl. and $2.75 
per half-bbl. ; boneless fish, 3% to 4c. per 
lb.; pure cod, 6)4 to 6j^c. per lb.; fresh 
water herring (heads off), $2.50 per keg ; 
ciscoes, 75c. to $i.

SEEDS.
The demand from foreign markets has 

very much fallen off the past week or two, 
and this has a tendency to depress values 
here, in fact prices may be called nominal 
just now. Red clover, $3 to $3.25; alsike, 
53 to 54.50, and timothy, $1 to 51.25 per 
bushel to shippers at outside points.

SALT.
Business this week is moving nicely, 

though enough cars for shipping are not yet

WE ARE

PA YING %|E°
CASH y

FOR / 1drap EXPORT BROKERS 
FRONT 8T. E. TOTOIltO
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To Continue the Parallel
Indicated In last week’s Issue, we offer for delivery ex SS. “BELLONA," 

due tp arrive shortly :-----------

Rein & Co. MALAGA RAISINS------W.C.Bevan&Co.

Selected London Layers.
Black Baskets. Boxes & % flats. 
Blue Baskets. Boxes & I lb. Cartoons 
Choice Clusters. Boxes & % flats. 
Dehesa Clusters.
Royal Clusters.
Non Plus Ultra Clusters.

FINEST VALENCIA SHELLED ALMONDS. 
“SWAN ” VALENCIA SHELLED ALMONDS.

Imperial London Layers. 
Connoisseur Clusters. Boxes. 
Connoisseur Clusters. % flats. 
Extra Dessert Clusters. Boxes. 
Extra Dessert Clusters. flats. 
Royal Buckingham Clusters.

FINEST VALENCIA SHELLED ALMONDS. 
FINEST JORDAN SHELLED ALMONDS.

“AND OUR PRICES ARE RIGHT.”
THE BLAIN ■)

WHOLESALE IMPORTING AND
MANUFACTURING GROCERS

LIMITED

TORONTO

at disposal of shippers. We quote : Car­
load lots, ft per bbl., and 65c. per sack ; 
less than carload lots, Si.05 per bbl., and 
70c. per sack. At the wells we quote : 
F.O.B.. barrels, 70c.; sacks, 50c.

HIDES. SKINS AND WOOL.
Hides — The market is strong, with 

upward tendency for cured hides. We quote 
for both cowhides and steerhides : No. 1, 
9c. ; No. 2, 8c. ; No. 3, 7c.

Calfskins — We quote as follows : No. 
1 veal, 8 lbs. and up. 12c. per lb.; No. 2, 
ioc.; Dekins, from 3010 35c.; culls, 1510 
20c.

Sheepskins—We quote: Lambskins and 
pelts, 7$ to 90c.

Wool—Pulled wools are moving satis­
factory. We quote supers at 21 to 22c.; 
extras at 22 to 23c.

PETROLEUM. ETC.
Business is still brisk, with prices un­

changed. We quote in 1 to 10 bbl. lots, 
imperial gallon, Toronto: Canadian, 14c.; 
carbon safety, i6#c.; Canadian water white, 
17c.; American water white, I7j(c.; Pratt’s 
astral, 17c. in bulk.

MARKET NOTES.

Advices from Bordeaux report a higher 
market for Grenoble walnuts.

Owing to the loss of the vessel with a 
large cargo of eastern sugars, the Acadia

Sugar Refinery is unable to offer dark 
yellow sugars at present.

Canadian German granulated is quoted 
Xc. per lb. higher, and yellows are i-i6c. 
per lb. dearer.

Advices received in Toronto this week 
note an advance of from 7 to 8c. per lb. in 
the price of tobacco leaf in the United 
States.

Thanksgiving Day is Thursday, Nov. 2$, 
and those who have produce to market for 
that day should have them on market two 
or three days before that date.

QUEBEC MARKETS.
Montreal, Nov. 18, 1897.

GROCERIES.

T
HE turnover in groceries during the 
week has been lair on the whole, all 
staple lines sharing in the attention. 

Sugar has not been moving as freely from 
refiners" hands this week, but there is a good 
distributive movement in progress. Prices 
generally are steady. Syrups and molasses 
are firm, the latter especially so, demand 
for it being brisk. Rices, spices and coffees 
are steady. The increased enquiry for tea 
continues and the upward tendency in 
Japans is quite as marked as it was last 
week. Some large lots have been put 
through and others are under offer at full

values. Canned goods are steady and gal­
lon apples are higher than they were with a 
strong upward tendency. Dried fruits are 
steady, while Grenoble walnuts are firmer in 
tone. Sharp advances have been scored by 
dried and evaporated apples and green 
apples are strongly held.

SUGAR.
The local sugar market has ruled quiet, 

and jobbers are not operating as freely this 
week as heretofore, having laid in supplies 
for some weeks ahead. As a result business 
from refiners to jobbers is not as brisk as it 
was, but there is a good distributive business 
going on. The feeling generally is strong 
on domestic refined sugar, and though the 
offers of German granulated continue sellers 
of it find it difficult to compete with the taste 
that exists for the standard domestic article. 
Standard domestic granulated is selling at 
4 1-16 to4Xc., and yellows. 3X to 3XC-- 
while the German granulated is offered at 
3X to 3 )fc. The strong feeling outside in 
the raw article is firmly maintained both in 
London and New York. This is attributed 
to the reported formation of syndicates in 
Austria and Germany to maintain prices.

SYRUPS.
The syrup market is exceedingly quiet 

and prices are unchanged. We quote 2X 
to 2Xc., as to grade in a jobbing way.
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MOLASSES.

The molasses situation is undoubtedly 
becoming stronger each week and the 
sanguine ones are confidently expecting the 
higher prices that they have predicted. 
Demand from American points has not as 
yet resulted in any important transactions, 
but holders are not anxious in this particu­
lar as they believe that all the stock they 
have on hand and possibly more will be 
wanted on home account. This fact is 
evidenced by the increased demand that is 
coming from country points this week. 
Prices are firmly held 25 to 26c. for pun­
cheons, 27 J4c. for tierces, and 2834c. for 
bbls. being realized this week.

RICE.

There is no material change in the rice 
market. Foreign advices rule strong and 
prices are firmly held here. We quote : 
Crystal Japan, #5.00; standard B., #3.5010 
#3.75 ; Patna, $5 to #5.50; Carolina, $6.75 
to #7.75 ; choice Burmah, #4 to $4.25 ; 
and Java kinds, $4.25 to #4.50.

SPICES.

There is a good jobbing trade in spices, 
and prices are hrm, especially on pepper. 
We quote: Black pepper, 10 to 12c.; 
pure white, 1710 20c., as to grade; pure 
Jamaica ginger, 20 to 25c.; cloves, 15 to 
20c.; pure mixed spice, 25 to 30c.; cream 
jotartar (French), 25 to 27c.; allspice, 12 
to 14c.; and nutmegs, 50 to 90c.

COFFEE.
The coffee market is quiet and generally 

unchanged. We quote : Maracaibo, 17 to 
18c.; Rio, 11 to 12c. ; Santos, 13 to 14c. ; 
Mocha, 24 to 25c., and Java, 24 to 25c.

TEAS.
The tea market maintains its strong tone 

and buyers show more disposition to operate 
as time passes. The light stocks of Japans 
tend to firmness, and the upward tendency 
noted last week is, if anything, accentuated. 
Ping Sueys are strong in New York and this 
disposition is felt here also. Among the 
large operations since last report were sales 
of Gunpowders at 20c., several round lots 
of Ceylonsat 15c., and Japans at 1334 to 15c. 
Several other round lots are under offer at 
this writing. We quote as follows : Young 
Hysons, 18c. for low grades, 24 to 28c. 
for mediums and 30 1045c. for high grades; 
China Congous, 14 to 18c. for mediums and 
25 to 55c. for high grades ; Japans, 15 to 
2ic. for mediums and 28 to 40c. for high 
grades ; Indians and Ceylons, 17 to 20c. for 
mediums and 35 to 65c. for higher grades.

CANNED GOODS.
There is a fair trade in canned goods for 

the season, both in vegetables, fish and 
fruit. A leading feature is the steady dis­
tributive demand for salmon, which amounts 
to considerable in the aggregate. This fish

is supplying a lot of the demand that form­
erly was directed to lobsters, in consequence 
of the high price ruling on the latter. Gallon 
apples are another article that promises to 
be in active request, with higher values, 
and they are 35 to 50c. higher than 
they were. We quote as follows : 
Tomatoes, 80 to 90c.; corn, 60 to 75c.; 
peas, 75c. to $1.25; peaches, #1.7510#!.90 
for 2's ; raspberries, #1.50 to #1.90; 
strawberries, #1.75 to #2, according to 
brand and quality; cherries, #2.30 ; apples, 
gallons, #2 to #2.25 ; pumpkins, 75 to 
85c. ; salmon, •• Horseshoe," #1.25 to #1.45; 
"Clover Leaf," $1.25 to #1.45 ; "Lion," 
$1.25 to #1.40 ; Lowe Inlet, $1.20, in tall 
tins; canned mackerel, #1.25; Canadian 
canned beef, i’s, #1.20 to $1.25; 2's, #2.15 
to #2.30; lobsters, #11 per case ; French 
sardines, #1025 to #11 for extra brands; 
ordinary brands, #8 to #9; Canadian brands, 
$4 2$.

DRIED FRUIT.
There has been no change in Valencia 

raisins during the past week. The Bellona’s 
cargo has now arrived, but it has not had 
any effect on values which rule steady as 
last quoted : Off-stalk, 434 c.; fine do., 
434 to 5c.; selected, 534 to 6c., and 
4-crown layers, 634 to 7c.

There are two or three carloads of Cali­
fornia raisins near at hand, but their cost- 
price laid down does not permit of any 
change in values. We quote : 2-crown, 
534c.; 3-crown, 634c.; and 4-crown, 734c.

Malaga raisins are steady. We quote : 
Loose muscatel, 6 to 7c., and table raisins, 
in layers and clusters, #1.3234 to #4, accord­
ing to brand and package.

The currant market is steady and un­
changed with values generally firm. We 
quote: Patras, half-cases, 634 c.; Filiatra, 
do., SX'c.; do. half-bbls., 534 c.; do., bbls., 
534c. Provincials, 5c. in bbls., S)4c. in 
cases, and 534c. in half-cases, and Vostiz- 
zas, half-cases, 8c.

The prune market is steady. We quote : 
French, 434 to 434c.; Austrian, 6 to 7c., 
and Californias, 40 to 50s., 9)4 to 10c.; 50 
to 60s., 8)4 to 9c.; 60 to 70s., 834 to 834c., 
and 70 to 80s., 734 to 734c.

Evaporated fruit rules steady, apricots 
selling at 1134 to 12c., and peaches 10 to 
12c.

Figs are unchanged at 9 to 10c. in 14-oz. 
boxes, 10 to lie. in 10 lb. boxes and 4c.in 
bags.

NUTS.
A new feature in nuts consists of stronger 

advices on Grenoble walnuts, cables stating 
that the supplies of Mayettes are practically 
exhausted. The first supplies of new Gren- 
obles were distributed last week ex ss. 
Carthagenian, and they are selling at 10 to 
1034c. We quote : Grenoble walnuts, 10 
to 1034c.; Sicily filberts, 7c.; Tarragona

almonds, 8c.; Valencia shelled almonds 
21 to 22c.; shelled walnuts, 20c., and cocoa 
nuts, #3.50 per 100.

FISH.

Arrivals of fish have been exceptional!) 
large during the week, and the market is 
now well supplied in all lines. In pickled 
fish prices generally are steady all 
round. We quote : Green cod—No. 1 
large, #4 to #4.50 ; No. 1 ordinary, #3.50 
to #3.75 ; No. 2, #2.25 to #2.50 ; herrings, 
No. 1 N.S., #4.25 to #4.50 per bbl. and 
#2.50 per half-bbl.; N.B., #2.15 to #2.25 
per haif-bbl. ; B.C. salmon, #10.50 per bbl.; 
mackerel. No. 2 new, #20 ; 1896 pack, #10 
to #11 per bbl.

The demand for smoked fish continues 
fair. Receipts of baddies are liberal and 
prices have been reduced to 6c. both for 
city and country trade. Kippered herrings 
are selling at #1.25 per box ; Yarmouth 
bloaters at 90c. to $1 per box, and new 
smoked herrings at 10 to 12c. per box.

There is no change in preserved fish to 
note and sales are slow. Dressed codfish 
are selling at $4.25 per case of 100 lbs.; 
dried cod at #3.75 per cwt. ; boneless codfish 
at 5 to 534c. per lb., and boneless fish 234c. 
per lb.

The market is pretty bare of fresh fish at 
present, haddock being about the only fresh 
sea fish offering which are selling at 3 to 3 34c. 
per lb.

Shell oysters are scarce which is due 
chiefly to the fact that dealers here are 
accumulating stock for late fall and winter 
use, consequently prices are higher. 
Malpeques, common, #3.50 to #3.75; hand­
picked to choice, #4 50 to #5.50, and 
Miramichi, #3.50 to #4 per barrel.

DRIED APPLES.

There has been a decided advance in 
these during the past eight days owing to 
the higher prices asked by holders in the 
country for supplies of new stock. Bids of 
834c. have been refused for evaporated and 
we quote 934 to 10c. while dried apples are 
held at 5 to 6c.

APPLES.
The active demand for winter apples is 

fully maintained. Cables from Liverpool 
contain complaints of unsatisfactory pack­
ing, latest quotations across the water being: 
Western States Ben. Davis, 12s. to 19s. 6d.; 
average, 16s. ; Boston Baldwins, 9s. to 18s. 
6d. ; average, 14s.; Greenings, 6s. 6d. to 
15s. ; average, 10s. Locally prices are firm 
under a good demand at #3 to #4 for No. 1 
winter stock and #2 to #2.50 for seconds.

GREEN FRUIT.
There has been little change in the 

green fruit market during the past week. 
We quote : Lemons, #2.50 to #3 per box ; 
Jamaica oranges, #8 to #8.75 per barrel ; 
bananas, #2.25 per bunch ; California
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Popularity...
The sales of Cottams Seed show a 

marked increase month after month ano year 
after year. Bird keepers may experiment 
with other seeds, but in most cases they 
come back to Cottams. A wide experience 
with birds—great care in selecting, reclean­
ing and packing—Bird Bread and other ad­
vantages protected by six patents—liberal

f>rofit for dealers—partly explains the popu- 
arity of Cottams Seed.

Bold by all wholesalers.

>OYAL JUBILEE OIL
Is the Best Burning Oil 
in the Market.

ROYAL OIL COMPANY
SOLE MANUFACTUREES

Geo. Anderson, Manager. Toronto

Dawson & co.
FRUIT, PRODUCE AND 

COMMISSION MERCHANTS,

32 West Market Street
TORONTO.

Large quantities are now being handled by

MCWILLIAM & EVERIST
WHOLESALE COMMISSION MERCHANTS 

26 and 27 Church street, 
TORONTO, ONT.

Consignments promptly and carefully handled. 
All orders receive onr best attention.

Telephones:—Office, 645. Fruit Market 2746.

FEARMAN’S

STAR
BRAND «MS

Choice Canadian Pea Fed 
Lean, Firm 
Fine Flavor

For the-

BEST TRADE.

F. W. FEARMAN - HAMILTON

peaches, $1.7$ to #2 per box ; Canadian 
pears, #3 to $6 per bbl.; Almena grapes, #5 
to $6.50 per cask ; do. California Tokays, 
$2.2$ to $7. $0 per crate ; cranberries, $7-$o 
to $8 for Cape Cod, and $6 to $6.50 for 
Nova Scotia, per bbl.

COUNTRY PRODUCE.
Eggs—The tone of the egg market was 

firm at an advance in prices. There was 
considerable enquiry for new-laid stock, of 
which the offerings were small, and the 

tendency of values for this class is still to­
wards a higher level. The demand for 
limed and candled was only fair, but on the 
whole a moderately active business was 
done. We quote : New-laid, 17 to 
18c.; Montreal limed, 13X to 14c. ; 
choice candled, 13# to 14c., and culls, 
11 to 12c. per dozen.

Beans—The demand for beans in small 
lots is fair and prices rule steady at 80 to 
90c. for primes, and at g$c. to Si for 
choice hand-picked per bushel.

Game—The receipts of partridge were 
again small, for which the demand con­
tinues good, and prices were firm at 6$c. 
for firsts and at 35 to 40c. for seconds per 
brace.

Honey—The market for honey was quiet 
and prices were unchanged. We quote as 
follows : Clover comb at to to tic.; bright 
extracted at 7% to 8j<c., and dark at $ to
SXc-

Potatoes—There was no change in pota­
toes, the demand for car lots being slow at 
45 to $oc. per bag.

PROVISION*.
There was no material change in the 

situation of the local provision market, lard 
and smoked meats being about steady. The 
demand for all lines is fair in small lots, and 
an average trade is doing for the season. 
We quote : Canadian pork, $1$ to $16 per 
barrel ; pure Canadian lard in pails, at 7 
to 73<c., and compound refined at $ to 
53fc. per lb.; hami, 11 to 13c.; bacon, 
to to 12c. per lb.

SALT.
There has been a good business in coarse 

salt during the week on the basis of 3$ to 
40c. per bag of 150 lbs., Liverpool, and $ 1 
to $1.10 per bag of 21$ lbs., Trepani.

FLOUR AND MEAL.
The demand for flour from local and 

country buyers was fair, and a moderately 
active business was transacted. The tone 
of the market was steadier, in sympathy 
with the firmer grain markets, but prices are 
unchanged, at the decline established on 
Saturday. There was some enquiry from 
London for round lots of Manitoba brands, 
but no sales were made. We quote : 
Winter wheat, patents, $4-7$ to #5; straight 
rollers, #4.35 to S4.40; bags, $2.10 to 
$2.20; best Manitoba strong bakers', #4.90

WINE Made from Qrapes grown In twi 
Oountf. Pure and Wholesome, 
•weal, Rich, Red.

THE AMHERSTBURC VINTAGE CO

BROCK’S BIRDSEED
This well known and reliable 
brand is the best and cleanest in 1 
the market. Each packet con­
tains a cake of Bird Treat greatly appreciated 
by the bird-loving public. All wholesalers.

NICHOLSON A BROOK - TORONTO

E. T. STURDEE
Mercantile Broker, 
Manufacturers* Agent,

ST. JOHN. n.b. lTC-lTt
Wholesale trade only.

EGGS / BUTTER
We are buyers of Choice But­
ter and Fresh Eggs. Highest 
prices paid. Correspond with 
us.

THE WM. RYAN CO. LIMITED
70 and 72 Front St. test, TORONTO

S. K. MOYER,
COMMISSION MERCHANT

Wholesale Dealer in . . .

Oysters, Finnan Baddies, Fresh and 
Frosen Fish, Oranges, Lemons, Al­
méria Orapee, Cranberries and Dates

76 COLBORNE ST.,
TORONTO, ONT.

Our Sale» of

SMOKED HAMS
have been very large. We 
will hold special prices good 
for a short time longer. . .

D. GUNN, BROS. & CO.
Pork Packers and Commission Merchants,

TORONTO, ONT.

Agents for A. Booth Packing Co'y, 
Baltimore Fresh Oysters. Nova 
Scotia and Portland Cured Fin­
nan Haddies received deily.

HUGH WALKER & SON
Wholesale Commission Merchants

GUELPH, ONT.

Extra Fancy Malorl and Sorrento 
Lemons, Bananas. Cocoanuts. Sweet 
Potatoes. Spanish Onions. Cran­
berries. Peaches. Pears, Apples, 
Grapes, etc.
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to #5 ; second do., #4.50 to #4.60, and low 
grades, $2.70 ; Hungarian patents, (5.40.

A fair jobbing business was reported in 
meal, the demand being chiefly for small 
lots at steady prices. We quote : Rolled 
oats, $3.35 to $3-40per barrel, and #1.62^ 
per bag ; standard meal, $3.25 per barrel, 
and $i.57X per bag.

There continues to be a steady demand 
for feed, and in consequence supplies do 
not accumulate any, and values are fully 
maintained. We quote : Ontario bran at 
#i 1, and shorts #12 per ton, bulk; Mani­
toba bran, bags included, at #11.50., and 
shorts at #13.50 per ton.

BALED HAY.
A fair trade was done in hay to-day, and 

the market is moderately active, with no 
change in prices to note. No. 1 sold at 
#10.50, and No. 2 at $8 to #8.50 per ton, 
in car lots on track.

CHEESE AND BUTTER.
The cheese market rules quiet but con­

tinues steady. Enquiry for cheap cheese is 
maintained, and goods running from 7 to 
8c. find ready purchasers. At the wharf 
Monday morning the offerings comprised 
2,000 boxes. The quality was not excep­
tional and they sold at 7 Xe- We quote 
as follows : Finest Ontario Septembers, 
8# to 8Xc. ", finest Ontario Octobers, 
8ji to 8 Xe- ; finest Townships, 8X ! 
finest Quebec Octobers, 7X to 7 Xe-

The butter market continues without new 
feature. Local demand for creamery ranges 
from 18 to i8Xc.. but shippers are not 
buyers except at a concession of X t0 Xe- 
from that range. There is little doing in 
dairy stock, which is scarce, and fine to 
finest goods of this kind find a ready sale. 
We quote : Finest creamery, 18 to iSj^c. ; 
seconds, 17X to 17Xe-: dairy butter, 16 
to i6Xe-

MONTREAL NOTES.

The raw sugar market is still cabled firm 
from London, and it is also strong in New 
York.

There has been a sharp advance in both 
dried and evaporated apples since last 
report.

Cables from Bordeaux state that stocks of 
Grenoble walnuts are light and that Mayettes 
are almost exhausted.

The strength in tea at primary markets in 
Japan continues unabated, according to ad­
vices to hand this week.

The first arrivals of new Grenoble walnuts 
were distributed to the trade at the close of 
last week ex Carthagenian.

The ss. Bellona is discharging her cargo 
of dried fruits at this writing. Prices are en­
tirely unaffected by the fact.

There have been sales of round lots of 
Barbadoes molasses during the past week at 
an advance of ic. per gallon.

Two or three car loads of California 
raisins are near at hand here, but their cost 
price is such that spot prices will not be 
influenced.

A serious fire took place late Saturday 
night in a grocery kept by Adélard Chausse

at 31 Rachel street. Mr. Chausse went 
into the annex of the store to turn off a 
leaky tap in a coal oil barrel, and threw the 
lighted match he had held in his hand to 
guide himself, into the barrel, a fierce flame 
at once shooting upwards to the ceiling. 
The fire brigade was at once summoned, 
but so rapidly did the flames spread that 
over #2,000 damage was done before the 
spread of the fire could be checked.

NEW BRUNSWICK MARKETS.
Office of The Canadian Grocer, 

St.John, N.B., Nov. 18, 1897. 
HE wholesale grocers have had a busy 
week. The Annapolis Valley and 
,St. John River Valley business is an 

important factor in wholesale business 
here, and access to both is largely cut 
off during the winter. Besides this the 
supplies for lumbermen, together with the 
Christmas business and the arrival of 
goods—particularly such lines of which the 
whole year's, or at least a large part of the 
whole year's supply, comes to hand in the 
fall—makes this the busy season. Winter 
port matters still occupy a first place in the 
attention of many. There is much disap­
pointment that the steamers which have been 
running direct between St. John and Liverpool 
will have to call at Halifax both going and 
coming. There is no doubt, however, but 
that much more freight will be shipped from 
St. John than ever before, and there is 
every facility for handling the trade. 
Already a large quantity of goods are here 
waiting for the first steamer.

Oil—Little can be said this week. Large 
shipments of burning oil are being made 
in order to get contracts filled before Decem­
ber 1. Other lines are quiet. Cod oil 
comes in slowly, not enough to supply even 
the limited demand. Prices are held firm, 
and tend upward. We quote : Best Ameri­
can burning oil, 17X to i8X<t-; Canadian 
water white, 16 to 17c.; Canadian, prime, 
1410 15c.; cod oil, 22 to 24c.

Salt—Market is well supplied with coarse 
salt. The extra American duty somewhat 
affects the demand from Maine, but only 
such as goes inland, as it does not affect 
that used in the fisheries. The trade to 
Eastport and Lubec and other coast points is 
a large factor in the salt trade here. Our 
merchants are also, somewhat from the 
same reason, importing less salt into and 
via Boston. The regular steamers coming 
direct from Liverpool during the winter 
inclines to keep this market overstocked 
and tends to lower prices and small profits. 
In fine salt there is a steady demand. 

,We quote : Coarse, 47 to 50c.; Liver­
pool factory-filled, 85 to #1; Canadian 
fine, 90c. to #1 per bag; 5-lb. bags in bbls., 
#3 to #3.25; 10-lb. bags, in bbls., #2.85 to

#3; butter and cheese salt, bulk, #2.50 per 
bbl. ; 20-lb. wood boxes, 20c. each; 10-lb. 
wood boxes, 12c. each; cartoons,#2 per case 
of 2 doz. ; rock salt, #5 to #6 per ton.

Canned Goods—The high prices con­
tinue, particularly tomatoes and Gallon 
apples. The latter will be short this season. 
The low price of peaches is causing a large 
sale. As noted last week, lobsters tend to 
be more freely offered, but it is said some 
have not the necessary Government stamp, 
and the risk of fine is such that dealers do 
not care to buy. In canned meats the feel­
ing is firm. Lunch tongue shows quite an 
advance on packers’ list, and it is said the 
whole list must advance soon. Oysters 
seem dull. Salmon are quoted low. The 
demand for sardines west continues. We 
quote: Corn, 70 to 75c. ; peas, 75 to 90c. ; to­
matoes, #1 to #1.10; gallon apples, #2.20to 
#2.25; corned beef, Canadian, #2.40 to 
#2.50; American, 2-lb. tins, #2.60 to 
£2.70; 1 -lb. tins, #1.40 to #1.60; oysters, 
2's, #2.10 to #2.20; l’s, #1.40 to #1.50 ; 
peaches, 3’s, Canadian, #2.5010 #2.75; 2's, 
#1.50 to #1.75 ; American, 3’s, #2 to #2.25 ; 
pineapple, #2.50 to #2.75; fruits in glass,

TO SMOKERS
THE OLD SIZE

T&B
MYRTLE NAVY 3 s

IS STILL BEING 
MANUFACTURED

IT PAYS
TO RECOMMEND

MONSOON
INDO-CEYLON TEA

to your customers. It shows a good 
profit and will give satisfaction.

Write for Sample»

The Monsoon Tea Co.
TORONTO
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pillar’s Paragon Qheese

THE IDEAL FANCY CHEESE

PARAGON

^DMillar Paragon Cn«41^
INC» QAOLL C>WA£ir^

LS

It is offered as the Finest Fancy Cheese on 
the market.

Rich and delicious in flavor.
Very handsomely packed.

Agents

FRANK MAtiORA CO. 
Moatrtal

A. Z. RICKARDS * CO. 
Ramlltoa 

JOSCFH CARMAN 
Wlmalpeg

T. D. Millar Cheese 
Company-,-^

INGERSOLL, ONT.

titws
Pickles.

flince Heat . .
Prepared from the choicest ingredients with the 
most scrupulous cleanliness and skill 30 years’ 
experience can suggest. Its enormous sale is 
proof of its popularity.

Other of our Popular Products are :

Baked Beans with Tomato Sauce 
Evaporated Horse Radish

Tomato Chutney, Tomato Soup
India Relish, Tomato Ketchup

For sale

H. P. Eckardt A Co., Toronto. 
Hudon, Hebert A Cie., Montreal.

MEDALS- 
pa me
OMIOAOO 
ANTWERP 
ATLANTA, Etc.

[ The CENUINE
dfaàyj tear IMS 
Keystone trad? - mgr*.

:—

$4 to $4.25 ; salmon, gi.15 to #1.20 ; 
ditto, flats, (1.25 to Si.30 ; lobsters, 
82.50 to $2.60 ; baddies, I1.05 to Si i$ ; 
clams, S$ for 4 doz. ; chowder, #2. $0 to 
#2.7$ for 2 doz,; scallops, S5.50 lor 4 
doz.; Dlgby chickens, Si per doz.; kip­
pered herring, Si.10 per doz.

Green Fruit — Demand for apples has 
been better during the week. Many buyers 
from outside towns have been in. They 
complain that even at the high prices asked 
it is impossible to get any quantity of good 
winter stock. Gravensteins are quite plenti­
ful. In other lines a great deal of poor stock 
is to hand, and auction sales are quite fre­
quent. Oranges sell slowly ; they are not 
yet in season. Lemons have light sale. In 
cranberries the high price of Cape Cod ber­
ries has given the market to the native 
berries. They are of good quality. Very 
few bananas selling. Malaga grapes are 
higher and have better demand. Canadian 
are about over. We quote : Lemons, $4.50 
to *5.25 ; oranges, 85.50 to 87 per bbl.; 
apples, $2 to S3.7$ ; bananas, #2 to <2.2$; 
grapes, 25 to 40c.; Malaga grapes, 85.50 to 
87 ; native bog cranberries. £5.50 to #6 per 
bbl.; Cape Cod cranberries, |8 to 88.50 
per bbl. ; sweet potatoes, S3.25 to S3- $o per 
bbl.

Dried Fruit—Business is active. In 
raisins a large business is being done, 
Malaga layers particularly having a large 
sale. Prices rule low. More 2-crown loose 
Muscatels are on the market than usual. 
They are not a popular grade here. In 
California raisins the market is easier. 
Prices on the Coast are lower, and the mar­

ket is tending downward, but no very low 
prices are expected. The decline is too 
late to effect sales here, and quantity of 
California loose for here is light. There is 
good sale for Valencias. In prunes, Cali­
fornia continues to show good demand for 
the season, which usually does not begin 
till a month later. There is some demand 
for apricots. Prices are easy. In dried 
and evaporated apples there is light demand. 
Prices are high and stocks light. New 
figs are being freely received this week. 
Sales are large and prices low. Seeded 
raising are in demand. There - is great 
difference in the quality. All kinds of nuts 
show demand. We quote : Valencias, 5 % 
to 6c. ; California L. M., 3-crown, 6% to 
7c.; London layers, gl.joto 81.65; Imp. 
cabinets, #1.75 to 81 ■ 80 ; black baskets, 
82.40 to 82.$o ; Dehesa layers, 82.75 
to 83 ! currants, cases, 5 If to 6c. ; 
bbls., 5 V to 5 He.; cartoons, cleaned, 73^ 
to 8c. ; bulk, cleaned, 6# to 7c.; prunes, 
boxes, 5 to ioc. ; dates, 5 to 7 »<c. ; 
Fard, dates, 7 to 7%c. ; dried apples, 
3X to 4c.; evaporated apples, 7 to 8c.; 
onions, 82.10 to 82.25 per bbl.; cocoa- 
nuts, 84 to 84 50 per 100 lbs. ; figs, 8 to 
ioc.; Sultana raisins, 7% to gc.; Malaga 
loose muscatels, 3-crown, 6 to 7c.; 4- 
crown L. M. California», 7% to 8c.; seeded 
muscatels, i-lb. cartoons, 12 to 13c.; new 
Valencias, layers, 6y to 7c.; citron peel, 
18c.; lemon peel, lie.; orange peel, 12c.

Sugar—There is a steady demand, but 
values show no change. In foreign sugars, 
while very many samples have been received, 
our buyers are not inclined to take hold of 
them. Stocks of sugar here are not large,

We quote : Granulated, 4X to 4He.; yel­
lows, 3)t t03)fc.; Paris lump. SH to 53fc.; 
powdered, 5X to 5He.

Molasses—There is only a fair demand. 
Holders are somewhat disappointed, but 
stocks are not large, and the tendency at 
outside points is towards higher prices. 
There is some inquiry for New Orleans, but 
so far little has been imported on account of 
high prices asked. We quote : Barbadoes, 
23 to 25c. t Porto Rico, 27 to 30c.; New 
Orleans, barrels, 28 to 30c.; Antique, 22 to 
23c. ; syrup, 36 to 38c. ; St. Croix, 20 to 22c. ; 
Demerara, 33 to 34c.

Dairy Produce—There is an easy feel­
ing in the chesse market. As is usual at the 
end of the season, low prices have brought 
to light more cheese among the factory men 
than it was thought they had. Our dealers 
are fairly well stocked, so there is little 
demand. Local sale at best is not large. In 
butter there is no change. Values are easy. 
Kggs are firmer, and stock light. Quality 
of those received is ruling better. Sale 
here is light for held stock at any time. We 
quote : Dairy butter, 15 to 17c.; creamery, 
19 to 20c.; prints. 20 to 22c.; cheese, gjif 
to 10c.; eggs, 14X to 15c.

Fish—There is a firm feeling here in all 
lines of fish. Dry cod is still firm and 
pollock is about out of the market. In bay 
herring the feeling is much firmer than was 
expected. Supplies are coming in slowly, 
and the lack of large herring in the market 
tends to keep the price of bay herring up. 
Shad are scarce. In finnan haddies there 
is now a large demand from outside points, 
and beside those cured here many are 
shipped through to this market from Digby

0
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and other curing points. Smoked herring 
are in light supply, but there is enough to 
fill the demand. We quote : Large cod, 
#3.40 to $3.50 ; medium, #3.20 to #3.25 ; 
pollock, $1.65 to #1.70; bay herring, 
$1.45 to $1.30 per half-bbl. ; smoked, 
new, 734 to 8c.; shad, half-bbl., #4.5010 
#5; boneless, 2)4 to 4c.; cod, 6 to 6)4c.; 
Shelburne, bbls., #2.75 ; half-bbls, #1.85 
to #1.90; Canso, #5 to #5.25 per bbl. ; 
do, halt-bbl., $2.75 to $3; wolves, $2.25 
to #2.50 half-bbl.; bloaters, 50 to 60c.; 
kippered herring, #1 ; bloaters, 60c. per 
box ; kippers, #: per box.

Provisions—There is a good, fair busi­
ness doing. Clear pork keeps low, and 
lower in proportion than mess. In plate 
beef, prices are held firm and have an up­
ward tendency. Smoked meat is quiet with 
the wholesale trade, local curers supplying 
the demand. Some very low prices were 
quoted by western houses this week for 
hams. Lard seems rather firmer. We quote : 
Clear pork, #14.50 to #15.50 ; mess, $13.50 
to #14 ; plate beef, #13.50 to #14 ; hams, 
12 to 13c. ; rolls, 9)4 to 10c.; pure lard, 
7)4 to 8c. ; compound, 6)4 to

Flour, Feed and Meai.—Our market 
is fairly well stocked in flour. At this sea­
son quite a quantity is kept moving. We 
quote Ontario a little higher. Our people 
prefer old wheat flour and will give it a pre­
ference at even higher figures than quoted 
for new. Feed stuff is rather lower and 
more freely offered. It is said the fact that 
western farmers are raising more pork is a 
reason why feed has been soscarce. In beans 
the feeling is easy and quotations from the west 
tend lower. There is no change here. 
Split peas are scarce and hard to get. Oat­
meal and oats are more firmly held. 
Cornmeal is still very low and moving 
freely. We quote as follows : Manitoba 
flour, #5.70 to #5.75 ; best Ontario, #5 to 
#5.10; medium, #4.80 to #4.85 ; oatmeal, 
#365 to #3.70; cornmeal, #2 to #2.05 ; 
middlings, car lots, in bulk, #16.00 to 
#16 50; bran, do, #15 to #15 50; hand­
picked beans, #i to #1.10; prime 90 
1095c.; oats, 34 to 36c.; hay, #11.50 to 
#12.50; barley, #3.15 to #3.25; round 
peas, #1.25 ; split peas, #3.25 to $3.30 ; 
yellow eye beans, #1.75.

ST. JOHN NOTES.

Canadian canned meat is having an in­
creased sale in this market.

K. L. Robertson, of St. John, has started 
a sausage factory at Amherst.

The Canadian Drug Co. have received a 
large supply of Keen's musta d in 4-lb. jars; 
also Robinson's barley.

Shipments of Finnan baddies from Digby 
are now passing through here in large quan­
tities by express for Montreal.

Mr. Joseph Finley, one of our largest 
wholesale grocers, is just home from a well- 
earned vacation trip to Boston and New 
York.

Large quantities of produce continue to 
be shipped from Prince Edwards Islands 
ports, among which this week were the fol­
lowing : A cargo, including oats, potatoes, 
hay, horses, etc., for Bermuda ; a cargo of 
5,600 bushels potatoes for Lunenburg,
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N.S. ; a cargo of 6,000 bushels potatoes for 
Rockland, Maine ; 7,000 bushels potatoes 
and 1,800 bushels oats for Yarmouth, N.S., 
and a steamer and a brig with oats for the 
English market.

While Nova Scotia orchards have not 
large apple crops, some good sums are real­
ized, three orchards near Granville Ferry 
for winter fruit alone netting between #700 
and $800 each.

A number of Fredericton merchants were 
in the city this week, including G. T. 
Whelpley, S. L. Morrison and W. H. Van- 
wart. While buying general goods, their 
particular mission seemed apples.

LATE ADVERTISEMENTS.
[The following items arrived too late for insertion in the

regular advertising space. Reading notices inserted
in this column at 5c. per word. J

‘'Lemaire" (imported) sardines, )4's, 
are meeting with ready sale with the Eby, 
Blain Co., Limited.

D. Gunn, Bros. & Co. report quite an in­
crease of receipts in i-lb. prints and large 
rolls of good dairy butter.

Lucas, Steele & Bristol : "Circle'' tea 
is packed in three grades. So is "Em­
pire." “Hillwattee" brand is all red 
label.

Rutherford, Marshall & Co. report that 
large local and shipping orders enable them 
to give prompt returns for consignments in 
all lines.

Lucas, Steele & Bristol : The images 
Lucas, Steele & Bristol are distributing with 
their " Kiji," “Uriba" and “Circle" teas 
are quite a novelty.

D. Gunn, Bros. & Co. report the con­
signments of eggs and poultry larger than 
any previous season. However, the very 
large local and shipping trade enabled them 
to make prompt returns with good prices.

Frank Magor & Co. : "A thoroughly reli­
able article always takes with good people. 
Our traveler recently received repeat orders 
for Rae's olive oil, its quality having brought 
forth excellent recommendations from some 
of our best private houses."

EDMONTON ROUTE TO KLONDIKE.
A Calgary despatch says: "Another 

party of Klondikers, numbering ten, is in 
the city waiting for Monday’s train to Fid- 
monton. As the Edmonton route becomes 
more known its popularity increases. The 
police survey party, under Inspector Moodie, 
is making rapid headway. As soon as the 
snow falls they will kill their horses for dog 
meat and proceed by dog train. The grass 
along the route has been very plentiful this 
year and horses have no difficulty in find­
ing sustenance for the journey. The 
American parties find they can outfit in 
every department cheaper here than in their 
native states. In some cases the initial 
cost is less in Calgary, in others the added 
freight makes it cheaper to purchase sup­
plies here."

SITUATION WANTED.
\Â/ANTED-BV AN ENGLISHMAN WHOTHI.i VV oughly understands the grocenr business, a sin 
lion as salesman or Itookkeeper ; active, industrious at 
not afraid of work; first-class references or testimon.,1. 
speaks Spanish. Address, E. B P., Th* Casaui t 
Grocer, Toronto. (48)

THE QUEEN CITY OIL CO. LTD
SAMUEL ROGERS, President, • TORONT.

eniline brand* Boston Coach iiii 
lantern and 1 - it

_______ _______________ M____din Wax Land:
Electric Light and Granite Candles, Cosch Candle., Clin 
mas ("indies. Plain and Decorated, Cordova Wax Candi 
Enquire for prices.

Use PEERLESS OIL for Machinery.

See that yuu gel the genuine brand*. Bust 
Harness Oil, Sewing Machine, Bicycle, Ian 
Gil, Mo if Ointment, Asie Grease. Paralfln

GROCERS IN B. C.
buying JAMS, JELLIES, VINEGARS, PICKLES 

PEELS or CANDIES, can have the 
best by getting

OKELL & MORRIS COLD MEDAL BRANDS
.Sold by every wholesale man in B. C.

Riverside Canning Works
Wallaceburg, Ont.

Eagle Brand Tomatoes. Corn and Catsup
Thk Best in the Market.

No coloring in Tomatoes ; no bleaching in Corn. All gôoil- 
warranted pure and to possess natural flavor.

W. J. B*ODER. P op

POTATOES ÜIÎ APPLES
Wm. Hannah & Co.

TORONTO and— MONTREAL
Board Trade Building. 14 8t. Nicholas 81

We are always open to buy or sell car lots.
Write or Wire us for Prices.

Produce and Commission Co.
WINNIPEG, MAN.

Wholesale Di alers mm

Butter, Eggs, Cheese, Poultry, 
Dried and Pickled Fish, and Fruit.

FOR SALE..
BEANS, DRIED AND 
EVAPORATED APPLES

Apply JAS. R. SHIELDS A CO.,
Board of Trade Building, TORONTO

for sale ..
Grocery brokerage business. Calling 
on wholesale trade. Only $2.000 cash. 
Apply to " Broker,"

Cara CANADIAN GROCER.

Improved 
Sl Wanzer 

Lamp ^
Non-explosive, no chilli 
ney, best light, burns 
Canadian oil perfcctl) 
Soon saves its cost in oil 
and chimneys. Libera 
discounts to the Trade 
Every Lamp tested.

& MFC CO
HAMILTON.

WANZIR.

^
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MANITOBA MARKETS.
Winnipeg, Nov. 13, 1897. 

HE snow has been falling steadily for 
hours, and there is small doubt that 
this time the beautiful has come to 

S tay. The general feeling is that it is just 
hs well to have snow now. The fall has 
, een an exceptionally fine one. All classes 
uf work are well advanced, and there is 
.ttle to be gained by bare ground once it is 

irozen too hard to plough. Business is 
irisk, and steady payments are being 

liromptly met, and a feeling of cheerful 
confidence prevails. Prices are good and 
.ire likely to be better, and this is encourag­
ing. One of our leading wholesale grocers 
icmarked this morning “ It always makes a 
man feel good to buy in a rising market." 
The wheat market is almost unchanged. 
Deliveries are fully go per cent, less than 
last we:k, due, in some cases, to bad roads, 
but in others to the fact that prices are lower 
and farmers are preparing for winter. Cars 
are still very scarce and dealers much afraid 
that they will not get all their purchases 
delivered at Fort William before the naviga­
tion season closes. It is generally con­
sidered that 70 per cent, of the wheat is out 
of the farmers’ hands.

The last steamer at Fort William brought 
26 carloads of apples for Winnipeg dealers. 
This fruit is not altogether satisfactory, in 
fact, really first-class winter apples are not to 
lie had this year from south or east, and the 
consumers may make up their minds to that. 
Of course the keeping qualities of the On- 
lario fruit have not yet been tested, but one 
peculiarity is very noticeable—a marked 
tendency to shrink in size as the middle of 
of the barrel is approached. There is com­
fort in this, however, as it shows that the 
end of the world is not yet, for according to 
Oliver Wendell Holmes there is no need of 
ordering Ascension robes until the apples 
are the same size all the way through the 
barrel. Some changes in price may be 
noted as of interest.

Evaporated and Dried Fruits—The 
California market for apples has advanced 
X- of a cent, while offerings from Ontario 
are very limited. This looks as if evapor­
ated stock was going to be still higher than 
at present. Price 10 to io^c. per lb. 
Dried apples are still being offered in scant 

<quantities and very few stocks are held here. 
Price 6 to 6)$c. per lb. The indications 
are that the high price of evaporated and 
dried apples will increase the sale of apricots 
and prunes, both of which fruits are reason­
able in price and of very fine quality. The 
1 fregon prunes are turning out even better 
than expected, and it looks as if very shortly 
there would be no need to import any 
Bosnia prunes into this market. The two 
varieties shown are Italian and Hungarian,

though it is on the Italian that the Oregon 
growers pride themselves particularly, and 
and they are certainly a most beautiful fruit 
and delicious to eat just as they are. Stewed 
prunes are going to mean something differ­
ent for the future in boarding house bills of 
fare.

Fresh Fruit—This market shows few 
changes for the week. Apples are : Cana­
dian, #4.75 per bbl.; southern, #4.2$. In 
addition to the varieties of southern apples, 
mentioned last week, one house has suc­
ceeded in securing a supply of C.enotines, 
which look as if they would keep in good 
shape until March next. Oranges— 
Jamaicas still the only ones on the market 
of first-class quality, bbls., <13; cases, 
$6. $0. Lemons are plentiful and good, 
#5.50 per case. Winter pears, fancy 
Washington, #2.2$. Grapes — California 
Tokays, S3 per box. Small consignment 
of Emperor grapes at S3 $o per box. 
Bananas are a little more plentiful, price 
unchanged, 82.50 to S3, according to size 
and quality. Cranberries, Cape Cod, $9- $0 
per bbl.

Nuts—A few old Grenobles are in the 
city, and are very good quality, but new 
stock cannot arrive before 10th or 15th 
December. Canadian chestnuts are out of 
the market.

Vegetables—Potatoes are going up 
rapidly in price. The quality is good, but 
the supply is short. Brice, 35 to 40c. per 
bushel for large quantities, and 45 to 50c. 
for small lots ; onions, per cwt., S3.50.

F1SH—This market is now well supplied. 
Finnan baddies have so far arrived by ex­
press, but owing to favorable weather future 
shipments will all come by fast freight. The 
quality has been tine. The price at present 
is 9 to io%c., but it is expected that as soon 
as first freight shipment arrives it will go 
down to yyi to 8c. in sympathy with the 
difference in carriage. Cod, pure, in 2-lb. 
bricks, 6>£c. per lb.; whole fancy cod is 
6c. per lb.; Beardsley’s shredded, 90c. per 
doz. Digby chicks or scaled herrings, 17c. 
per box. Bloaters—No quantities have 
arrived, but they will come in with the first 
cars of finnan baddies, and will sell at about 
Si.25 per box. New Labrador herrings 
will not arrive for two weeks.

Cured Meats—Market firm and prices 
unchanged. Hams are pleantiful and so is 
long clear, but breakfast bellies are decid­
edly short. Some lots are being brought in 
from the United States, but even from large 
packers the offerings are limited.

Butter —Dairy is pretty well cleared up. 
One commission house, supposed to be the 
largest holders, have order for two carloads 
to be shipped early in the week, and this 
will about exhaust the stock in town. It is 
expected, however, that fresh made rolls and

tubs will soon be moving more freely. 
Price, 1410 16c. per lb., for round lots of 
choice dairy. Creamery, very little held at 
present, supplies for British Columbia are 
now coming through from Ontario. It is 
understood that purchases have been made 
on a basis of 18 jj to 19c. point of ship­
ment.

Cheese—This article is scarce and prices 
are maintained at 10# to 1 ic. Though 
l >ntario has offered here, no shipments 
have as yet come in and it is difficult to find 
if any have actually been purchased.

Lard—Pure, #1.80 for 20-lb. pails; 
composite, Si-$o.

Eggs—Supply very limited. Dealers are 
paying 16c. for fresh Manitoba eggs deliver­
ed at Winnipeg. A number of carlosdsare 
being shipped from Ontario points to British 
Columbia, but the energetic character of our 
Manitoba winter will soon put a stop to that 
trade.

Ckrkai-s—There is every indication that 
both oats ana oatmeal will be higher. 
American goods are not yet in, though 
several carloads have been sold here.

Coffees—Rios dull and weak ; extra, 
19c.; fancy do., i8j{c.; choice do., 17c.; 
pure do., 16c.

THE DOMINION TRAVELERS.
HE Dominion Commercial Travelers’ 
Association held their quarterly meet­
ing at Montreal last Saturday, and 

the meeting was largely attended. The 
positions in the association’s gift this year 
are more keenly sought for than usual, as 
there will be a contest for the offices of 
president and treasurer.

The Hon. J. D. Rolland and Max Mur­
doch are in the field for the presidency, 
while Fred. Birks and Thomas L. Paton 
are to have a friendly contest as to which is 
the fit and proper person to look after the 
association's bank account.

The elections by acclamation were : A. 
T. Le Sueur, vice-president ; directors, 
Wm. Brewster. J. E. Wright, Gus Harris, 
J. L. Lauthier, and Geo. A. Mann, and 
auditors, Riddell and Common.

The poll for the election of officers will 
close on December 17 at 5 p. m.. !.. 
Lefebvre and G. A. Mann being the scru­
tineers.

The association will hold its annual meet­
ing on December 18. It was decided to 
hold the annual dinner, the details of which 
were left to a special committee. There 
seems to be a feeling among the members 
that the annual dinner, which has so long 
been a feature, has outlived its usefulness, 
and this re-union, many think, will be the 
last.
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ANOTHER DIVORCE
A WESTERN CUSTOMER WRITES US:

“ It is our intention to divorce ourselves 
from all grades of Coffees other than the
brands of Chase & Sanborn.”

Chase & Sanborn
BOSTON MONTREAL CHICAGO

HINTS TO BUYERS.
This department has become so popular that many more 

notices than there is space for are received every week. 
In future only important items of information will be 
inserted. Contributors are requested to send news 
only, not puffs of goods they handle, or the arrival 
of standard goods that everyone has in stock, or that 
they are offering goods at close figures, or that they 
have had an unusually large sale this season.

LEMES BROS, will have this week 
the first shipment of California 
navels, the earliest shipment of this 

fruit/ever reaching Toronto.
Inf stock at Geo. Eoster & Sons, Cali­

fornia prunes of various grades.
The Davidson & Hay, Limited, are show­

ing green Rio coffees at low figures.
McWilliam & Everist received this week 

500 kegs of choice Almeria grapes.
T. Kinnear & Co. have a shipment of 

Grenoble and Marbot walnuts in stock.
Bradley's Yorkshire salt, in 2^-lb. and 

14-lb. bags, is in stock with the Eby, Blain 
Co., Limited.

“Crown Derby” Ceylon tea in fancy 
1 -lb. caddies is offered by The Davidson & 
Hay, Limited.

“ Fantasia Queen " olives, in 10, 16 and 
27-oz. sizes, have been received by the 
Eby, Blain Co., Limited.

Domestic sardines, X's, in tomato sauce, 
are among the recent arrivals with the Eby, 
Blain Co., Limited.

W. H. Gillard & Co. have a fine range 
of fruits, comprisingTrenor’s “Blue Eagle”

and Arguimbau's fine off-stalk and selected 
Valencias, together with undoubted brands 
of figs, Sultanas, etc., and the trade will 
make no mistake in asking this firm for 
quotations.

Perkins, Ince & Co. have a specially large 
shipment of Malaga raisins, currants and 
nuts coming forward.

A choice line of Malaga loose muscatel 
raisins is being offered by Lucas, Steele & 
Bristol in 5-lb. boxes.

Choice evaporated apples can be pro­
cured from Lucas, Steele & Bristol. They 
also have dried apples for sale.

The Eby, Blain Co., Limited, state that 
"Sunnyside” tomato catsup, pints, is meet­
ing with ready sale as a retailer at 15c.

The Eby, Blain Co., Limited, have a 
shipment of " North Star" salmon, choice 
cohoes, in store, which is selling rapidly.

Geo. Foster & Sons have another ship­
ment of natural figs in taps on ss. Bellona 
just at hand. Special prices on large lots.

Geo. Foster & Sons are just in receipt of 
a large consignment of new season's H ysons, 
medium and high grades, bought before the 
advance.

North Shore cranberries and fresh water 
herring shipped from Midland, Ont., are 
moving freely with the Eby, Blain Co., 
Limited.

Geo. Foster & Sons report numerous 
repeat orders for their “Golden Leaf" 
Japans. Their quotations show extra value, 
being early bought teas.

The Davidson & Hay, Limited, have in 
store this week new Tarragona almonds, 
Grenoble and Marbot walnuts, ex s.s. 
Bellona.

W. H. Gillard & Co. are offering, they 
say, one of the finest ranges of Ceylon and 
Japan teas to be found in Canada, and at 
prices that should tempt buyers.

Some choice tea dust is held by Lucas, 
Steele & Bristol in bulk ; also 1 -lb. packets. 
They have “ Kiji ” and “ Uriba ” teas also 
in 1 -lb., 4-lb., 5-lb. and 20-lb. packages.

“Vineyard,” “Extra Club," and 
“Royal ” Malaga clusters are magnificent 
fruit and away ahead of any clusters offered 
at the same figures. The Davidson & Hay, 
Limited.

The Eby, Blain Co., Limited, expect in 
a few days Rein’s blue baskets, i-lb. car­
toons, and Batger’s mixed preserved peel, 
cut ready for use in i -lb. drums, which they 
have sold freely in advance of arrival.

“We have brought along with our 
Malaga shipment this year a few boxes of 
' Empress ' clusters, being the finest fruit 
obtainable and undoubtedly superior to anjf 
fruit heretofore imported into Canada," say 
The Davidson & Hay, Limited.

Some more new show cards have been 
sent out by the manufacturers of Keen's 
mustard and Oxford blue. Their Highland 
Lassie dipping the blue in a mountain 
stream, the Dusky Warrior's first idea of 
Civilization and a facsimilie of their London 
delivery wagon with four circus horses are 
among the best, and copies will be forwarded 
to all early applicants. Frank Magor & Co., 
15 St. John street, Montreal.
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condensed^ Mjÿ

It’s a Sure Keeper
and will not become hard and insoluble. We have been making regular 
shipments to all parts of the world, and find that neither the HOT nor the COLD 
climate has any effect upon it.

If you are not at present handling it send us a trial order at once. It 
will not pay you to be without it.

Made only by " "11

Canada Milk Condensing Co., Limited.
.Antigonish, X. S.

he
Club
Coffee
Clubmen always want 
the best. That is how 
this Coffee gets Its 
name. There are still 
a few towns unrepre­
sented. Do you want 
a good tkimg f 
Write

NEWGOODS
GRENOBLE WALNUTS 
SHELLED WALNUTS 
SOFT SHELL ALMONDS 
SHELLED ALMONDS 
LONDON LAYERS 
IMPERIAL CABINETS 
CHOICE CLUSTERS

Do you sell 
Sterling Pickles ?

If you do your customers get a 
thoroughly good pickle at a low 
price...........................

ONIONS. CAULIFLOWER.
CUCUMBERS. MIXED, CHOW.

All in neat bottles suitable for 
family trade.....................

Ewing, Herron & Co.
Coffee and Bptoee GEORGE FOSTER & SONS

Write for prices to

T. A. LYTLE & CO.
Montreal. BRANTFORD. ONT. Vinegar Mannfaetureri, TORONTO

x>e»ia..e—i
Il II
I I BUY ! ,

Ivory Bar 
Soap

THE BEST MADE 1 1
I I II
i "■•.■•«■B.'0<'0.le.".0„e,»0„0.«e„0H i

Extra Choice
Hams Bacon 

Pure Lard 
Mess Pork

PARK, BLACKWELL S C0,um„,„
Pork and Beef Packers, 

TORONTO

NEW GRENOBLE

WALNUTS
NOW IN STORE. 

MALAGA (“Table”)

RAISINS
A splendid assortment now arriving.

Perkins, Inge & Co.
TORONTO.

r
e ■ 
8 The

EIGHTEEN 
NINETY 
SEVEN
FAVORITE

e 
8

OUR NEW

TO0HUMTER MITCHELLSCO

"Since upwards a Quarter Century, we 
have used your exquisite Coffee Blends and 
won't use any other."—Extract
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For sale by all

BUY THESE GOODS
Why ? They will make you 
money. They are all trade 
winners. They don't require 
Premium to make them sell. 
Quality is their greatest adver­
tisement. Their sales are in­
creasing daily. What better 
could you want ?

leading Wholesale Grocers.

Manufactured by THE ALPHA CHEMICAL CO., BERLIN, ONT.

TRADE CHAT.
ICKERING, ONT., correspondent of 
The Whitby Chronicle. “ Raspberries 
and roses have made their appearance 

hereabouts during the past fortnight. To 
be sure the crop is not very extensive, but 
the quality is good.”

The merchants of Brandon, Man., report 
that their trade continues good and they 
look forward to its keeping up at least until 
after Christmas.

The stock of T. J. Nicholls, general mer­
chant, (iorrie, was sold by auction to A. 
Dulmage, of 1-akelet, for 67c. on the dollar. 
The stock was valued at $4.500.

The record of cars passed through the St. 
Clair tunnel during October indicates a good 
traffic. About 20,000 cars is a good aver­
age, but 22,763 went through during that 
month.

Mr. E. C. Hehry is winding up his apple 
business at Tilsonburg for the season. Owing 
to the scarcity of the crop he has only ship­
ped about 1,500 barrels, which is a mere 
fraction of the business done last year.

Campbell Bros., Rat Portage, are moving 
their grocery business over to the Clougher 
block. The premises they occupy at present 
on the corner of Second and Main streets 
are to be pulled down to make room for a 
new brick block.

W. A. Miner, St. Thomas, has disposed 
of his grocery business to J. Kingswood, 
and Mr. Kingswood has sold his grocery 
business to Mr. M. Hatch, who will con­
duct a butcher and grocery business in 
Kings wood’s old stand.

Thamesville correspondent of The Chat­
ham Banner: “Cards are out for two 
afternoon teas at H. E. Harrison's grocery 
on Monday and Tuesday, the 8th and gth. 
Apples, fruits, India and Ceylon teas will be 
served. All ladies are invited."

The well-known firm of Hughes & Long, 
lumber dealers, Brandon, Man., will in 
future be known as Hughes, Long & Buch- 
ram. Mr. Buchram, a lumberman of Min­

nesota, has taken an interest in the business 
and becomes a partner in the firm.

The Morden, Man., correspondent of 
The Winnipeg Free Press: “ Plowing is 
well advanced this fall. The past season, 
with the favorable price paid for wheat, has 
been a profitable one for farmers in general, 
and in consequence bank accounts have 
been increased, and existing encumbrances 
materially reduced."

Mr. E. H. Cowan, who keeps a grocery 
store at the corner of Richmond and Cheap- 
side streets, London, was down town on 
business the other evening. Mrs. Cowan 
had occasion to go to the back yard. On 
her return she caught sight of an elderly 
man retreating through the store door. 
Hastening to the till Mrs. Cowan found that 
her purse, containing $52, had been opened 
and the money taken. The police are 
working on the case.

Mr. T. J. Scanlan, the well-known and 
justly popular young manager of McArthur’s 
furniture store left this morning to embark 
in business for himself at Nelson, where he 
has a new building just completed, which he 
intends fitting up as a first-class grocery 
store. Mr. Scanlan has many friends in 
Kalso, who will wish him success in his new 
field. While deploring the loss to Kalso of 
a bright, energetic business man and a lead­
er in social circles, we cannot but congratu­
late Nelson on her gain.— Kootenaian, 
Kaslo.

APPLES IN ILLINOIS.
Healers who handle apples extensively 

are beginning to wake up to the fact that 
offerings of good sound stock, suitable for 
store trade, are comparatively light. There 
has been considerable inquiry, but the bulk 
of fruit is not up to the requirements of trade. 
Much of the stock from adjoining states is 
blighted and gnarly. Fine fruit is held at 
$2 to $2.50 per barrel, and this is generally 
regarded as a reasonable price in view of 
the fact that there is a shortage in the crop. 
—Chicago Grocer.

THE MAPLE.
(The Canadian National Tree.)

O maple, tall and slender,
Filled with the sun s rich wine,

Whether on open hillside 
Or on the forest line,

You brim with your glad splendor,
The June-world"s cup divine.

With warm light overflowing,
O strong and stately tree,

You spread your bounteous branches 
To all glad airs that be 

O tree, of all trees growing 
The dearest one to me.

All through the golden summer 
Your leafy tents you spread,

When out by field and highway 
The noon lies parched and red ;

And out in the fields the cattle 
Doze by the brook's dried bed.

When late in ripe September 
Earth's fruits are gathered in,

And wealth of glowing plenty 
O'erflows each brimming bin.

You with your flaming splendors 
The autumn’s triumphs win.

And when in bleak October 
The frosty nuts do rain 

And earth, more grave and sober,
Hath wrapped ner pall again ;

Through your great ltoughs the storm-wind 
Goes roaring like the main.

O tree of mine own country,
I love your stately green ;

Old memories of my childhood 
Blow your warm leaves between,

And past your leafy radiance 
Haunts each familiar scene.

Like you upon your hillside,
Filled witn earth's golden glow.

Strong, towering proud to heaven 
When happy June winds blow,

O tree, may my young counlry 
In days to come outgrow.

Like you amid the forest 
May she 'mid nations tower,

A Titan proud and mighty,
Filled with earth's gladdest dower.

While ‘ncath her widening branches 
A people's hopes embower.

—Ball Mall Gazette.

The Cook—“ Arrah, mum ! Oi wish 
ye’d kape out av the kitchen entoirely! ’ ” 
The Mistress (faintly)—“ I only wish to 
make a few biscuits for my husband’s 
supper, Bridget—that's all." The Cook 
(bursting into tears)—“Oh! thot’s all, is it ? 
An’ yishterday avening ye only wanted to 
' make a few biscuits for me husban's 
supper ; ' an' Danny Brennan, the cop, got 
hold av wan av them boi mishtake an' 
ate ut ; an’ God only knows will he iver call 
here again ut all, ut all !"—Puck.
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LIMITED PRICES AND CREDITS.
RESIDENT G. WALDO-SMITH. of 
the Wholesale Grocers’ Asssociation of 
New York and vicinity, recently sub­

mitted a report to his association in regard 
1 to limited prices and credits.

After outlining the work of the association 
during the year, the ninth in the history of 
the organization, the report continued in 
part as follows : "If the entire amount of 
cash rebates that has been secured from 
manufacturers whose goods we handle, and 
which has been secured solely and alone 
through the efforts of the association, is 
placed to its credit and only the annual 
dues charged against it, the balance to the 
credit of the association must be a very 
large one, and not only justifies the forma­
tion and continuance of the association, but 
would also justify far more interest in its 
work than has been manifested by most of 
our members. •

"Of the many things that are needed to 
make the association as successful as it 
should be, I will only enumerate a few : It 
needs that every member should attend all 
of its meetings and participate in its delib­
erations ; that everyone should be watch­
ful over its interests and aid it in every way 
within their power ; by watching his sales­
men closely and seeing to it that limited 
prices are honestly maintained ; by using 
his influence with manufacturers in endea­
voring to procure better terms ; by carefully 
investigating every alleged case of price- 
cutting on limited price goods, and by giv­
ing all the facts to the secretary in such 
cases, with names and dates. Complaints 
that come to the office nearly always close 
with something like the following, which is 
copied from a complaint recently received :

" ' I‘lease consider this thing confidential, 
and do not mention our name in connection 
with it ; but call upon A.H.C. & Co., and 
let them understand that the jobber will not 
put up with such work. If they wish to 
continue the limited selling prices on sugars, 
they must immediately discontinue all such 
practices.'

"Of course, nothing can be done with 
such a complaint, and it is worse than use­
less for members to write them. Let us 
have the courage of our convictions, and be 
pilling to lose a customer, if need be, 
sooner than return to the old practice of 
selling sugar for cost, or, in other words, of 
working for nothing and 1 finding ' our­
selves. We all need to adopt the motto,
• The concern of one is the concern of all.' 
Remember that while cutting the price of 
staple goods may occasionally secure an 
order, no cut can be made that will not be 
immediately followed by all competitors, 
and thereafter the article must be placed on

the list of goods that are handled at an 
entire loss of the cost of doing business.

THE PRICE-CUTTER MAKES THE MARKET.

"It is well known that the hundredth 
man, notwithstanding he may be a very 
small dealer, makes the price at which the 
ninety-nine must sell and that it is useless 
for the ninety-nine to attempt to obtain 
more for an article of uniform quality, 
quantity and cost than any competitor is 
willing to sell it tor, unless he is protected 
by the manufacturer.

"Up to this time no better plan for main­
taining a margin of profit on goods of the 
above class has ever been discovered than 
the one known as the rebate plan ; and until 
some Columbus arises and discovers a 
better plan, our only hope of maintaining 
our business on a profitable basis must be 
found in some one of the various plans now 
in vogue. Whether the best plan for secur­
ing a rebate has been adopted as yet, I am 
not quite certain ; but that a rebate in some 
form is absolutely necessary, in order that 
our business may be maintained on a profit­
able basis, I think no one will attempt to 
deny.

"The proportion of goods handled of 
fluctuating price and varying quality upon 
which a profit can always be obtained has 
become so small that the business cannot 
live on the profits which they alone afford. 
The interests of the manufacturer and the 
jobber are identical. The manufacturer 
needs the use of our plant to distribute his 
product, and we want to handle his goods 
—so long as it can be done at a profit, but 
not otherwise. To this end, I think, a 
meeting or convention should be held, 
where manufacturers and jobbers could 
meet together in a friendly way and discuss 
methods of handling goods that would be to 
the mutual advantage of both parties. The 
manufacturer certainly has a right to decide 
for himself whether he will distribute his 
product directly to the consumer or through 
the retailer only, or whether he will avail 
himself of the facilities offered by the 
plant of the jobber, but certainly if he does 
desire to avail himself of the facilities we 
have to offer, he should do so in a way and 
manner satisfactory to us.

"To show the power and efficacy of asso­
ciated effort when properly directed, I will 
state that Mr. E. G. I-eigh, president of the 
Southern Wholesale Grocers' Association, 
recently sent a circular letter to 548 jobbing 
houses in eleven southern states, all mem­
bers of the association, asking them to agree 
to a certain plan for handling package cof­
fee. Answers giving assent were received 
by return mail from $44, the other four not 
having been heard from at last advices.

EASE OF GETTING CREDIT.

" One of the great drawbacks to the pros­

perity of our business is the ease with which 
credit can be obtained. A case came to my 
knowledge recently in which a retail grocer, 
who never carried more than #400 worth of 
stock and never claimed to have more than 
that amount of capital, turned over his en­
tire store to secure one creditor, and, sub­
sequently, six judgments were placed on re­
cord against him, amounting to some $1,- 
200. This was an entirely needless loss to 
the trade, and could have been prevented by 
reasonable care. The habit of demanding 
a statement over the signature of customers 
asking for credit is rapidly coming into 
vogue, and 1 trust it will not be long before 
the practice will be universal. If we could 
agree together not to open an account until 
the applicant for credit had filed a written 
statement over his own signature, it would 
put a stop to one of the principal sources of 
loss that we have to contend with."

EXPORTS OF FLOUR.
Owing to the active export grain move­

ment nearly all ocean room out of Montreal 
has been taken by Toronto exporters, and 
large quantities ol grain are now being sent 
forward for export via 1‘ortland, Me., and 
St. John, N.B., over $00,000 bushels, it is 
said, having been engaged. A large busi­
ness in Ontario flour is being done by 
millers both to Great Britain and Newfound­
land. ( intario millers have a special advan­
tage in export trade, as they are buying their 
fall wheat at about eleven cents per bushel 
cheaper than it is selling in Toledo and 
Detroit, and seventeen to eighteen cents 
cheaper under the price of Manitoba wheat 
at Goderich and Owen Sound, and are, there­
fore, able to sell at forty to fifty cents per 
barrel less than Americans can lay down 
the same grades in Newfoundland. It is 
said that Ontario millers have exported four 
times as much spring wheat flour as they 
did last year. The total grain exports this 
season to the close of last month from 
Montreal were 23.476.9cx4 bushels as com­
pared with I $.693,784 bushels for the year 
previous.

The trade should pay special attention to 
I-aporte, Martin & Cie.’s advertisement of 
canned goods. It may prove profitable.

" Our low prices for raisins, Malagas, 
Valencias, California, etc., have drawn 
heavy orders," write Laporte, Martin & 
Cie. "We have a lew lines which we can 
still give at old prices."

WHEN WRITING ADVERTISERS 

PIE AS E MENTION THAT YOU SAW 

THEIR ADVERTISEMENT IN THIS PAPER



WE ARE ON TIME
These Goods are in Stock.

GRENOBLE 
WALNUTS .

Although prices have advanced in France, we offer you at our first 
quotations, pure Mayette Grenoble Walnuts. We bought early and have 
them in stock. We can fill your order at once.

We have also a small shipment of Shelled Walnuts, z qdb. boxes.
Order early.

ALMONDS S-S- Tarragonas, 110-lb. bags.
w ■■ **Bull” brand, Valencia Shelled, 28-lb. boxes.

RAISINS Sultanas—Choice, Fancy and Selected.
liniwillU ■■ ■■ Valencias—We have the . best brands, Trenor, Arguim- 

bau, Gomez, Pedereya. Off-Stalk, Fine Off-Stalk, Selected and Layers. 
Malagas—Campuzano, Bull, Tiger, Lion and Elephant Brands, boxes 
and quarter boxes.

FIGS Fine Layer, in 1 1-lb. boxes.
Choice, in 14-oz. boxes. Natural, in 30-lb. boxes.

PEELS .. . Batger’s 1-lb. assorted, 6 dozen in a case.
York—Lemon. Orange and Citron in 7-lb. boxes.

nm im Pinard’s, 27^ boxes, 4-O’s, 50’s, 60’s.
-A- ■ *w îFvrvti’ 1PQ_



PEELS .. .. 
PRUNES..

FRUIT

Batger s 1-lb. assorted, 6 dozen in a case.
York-Lemon, Orange and Citron in 7-lb. boxes.

Pinard’s, 27 ^ boxes, 4-0’s, 50’s, GO’S.
The finest imported, same quality as put up in bottles.

- TO ARRIVE SHORTLY -

Raisins,
Prunes,
Prunes,

■ ■ ■■ ■■ The California luscious fruits from Griffin 8c Skelly.
50-lb. boxes, 3 and 4 crowns. Apricots, 25-lb. boxes, Choice Royal. 
25-lb. boxes, 50 to 60 to the lb. Peaches, 25-lb. boxes, Choice.
25-lb. boxes, 80 to 90 to the lb. Pears, 25-lb. boxes, Choice.

250 boxes Dufour Prunes, 100’s, 50-lb. boxes.
250 boxes Dufour Prunes, lOO’s. 25-lb. boxes.

PICKLES From Williams Bros. & Charbonneau of Detroit. Do not forget to 
■ ■ order your supply of these fine goods before the cold weather comes to stay.

We have : Sweet and Sour Pickles, Fancy Mixed and Gerkins, etc.
. Mrs. Jones Baked Beans, 1,2 and 3-lb. Mustard in 1-lb. glass. 
Mrs. Jones Catsup, pints and half-pints. Mince Meat in 2-lb. tins.

Try them, they will tickle your palate and please you. NO FINER GOODS OFFERED.

COME TO US— Our stocks are large and well-assorted, our prices are low and ***WE SHIP QUICK

L. Chaput, Fils & Cie
MONTREAL.
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TRANSPORTATION OF TROUT IN 
ICE WATER.

ATER that retains oxygen supports 
the life of the trout, writes S. E. 
Land in Fishing Gazette. The 

transportation of trout in water at a temper­
ature of 34 degrees has met with marked 
success, and is now beyond an experiment. 
The old notion, for want of experience, of 
trying to keep water in fish cans at a tem­
perature between 40 and 50 degrees while 
fry were in transit, is exploded. The colder 
the water is kept the fewer the respirations 
per minute of trout and the less the quantity 
of oxygen exhausted from the water. If 
trout fry or adult fish are kept 24 hours 
from food before they are placed in cans for 
shipment, they will travel in ice water for 
many days and nights without loss, and do 
not require the care of an attendant to aer­
ate or change the water. By the use of the 
square-cornered refrigerator fish can, I have 
successfully transported many million trout 
fry and many thousand adult trout during 
the past five years, and at all times have 
found that the loss in transportation was 
caused only when the temperature of 
water was above 40 degrees in the 
cans during the shipment, which was the 
result ol my not being able to get ice on 
long journeys. My plan has been to first 
prepare my fish by keeping them from food 
at least twenty-four hours before shipment, 
so their droppings will not contaminate the 
water in cans, so it will not be necessary 
to change water on the trip ; then my next 
plan was to build cans with ice chest in lid, 
with perforated lid slide, so dripping ice 
water would aerate the water containing the 
fry, and cans were made with lour corners 
so the water would splash while can was in 
motion and oxygen would be produced in 
the water as fast as the fish would consume 
it ; then 1 found that so long as ice was 
kept it the ice chest in the lid the water in 
the can would at all times remain at a tem­
perature below 40 degrees, no matter how 
warm the air in car or wagon shipments. 
By transporting trout in these cans—in cold 
water—it is not necessary to change the 
water on a journey, and the loss is not 1 per 
cent. This is an advance made in 
trout culture, and a long-felt want has 
been supplied for those who are in line 
with the practical methods of the 
art. The man who continues to use 
the old milk can to transport his fry, 
with a loss of at least 50 per cent, on each 
shipment, is now considered a back num­
ber, and both himself and his can should 
be relegated to the rear and those whom he 
icpiesents should further prevent him from 
wasting public money. The fact is, a gal­
vanized iron milk can with a lump of ice on 
top or put into the water with the fry

answers the purpose of shipping trout so 
long as the ice lasts, but when the ice is 
exhausted and the temperature rises suffo­
cation of the trout fry eventually ensues. It 
is, then, evident that an even temperature 
must be maintained in the water with the 
trout, or loss is the result. We know that 
the best results are obtained by packing the 
ova of the trout in ice and moss packing for 
long journeys, and we know that the trout 
and the salmon deposit their eggs in water 
under the ice in their natural habitat ; the 
eggs incubate, the fry mature and become 
adult fish. When we know this to be a 
fact, it is the height of folly to think for a 
moment that trout cannot be transported in 
ice water, or that they must be shipped in 
water at the same temperature at which 
they have been reared.

ADDRESSING CUSTOMERS.
Have you ever tried to cure your clerks 

of the habit of calling your feminine custom­
ers “Lady," “Mrs. Lady," etc. If not, 
you should begin at once, and hit upon a 
uniform method of addressing them, instead 
of resorting to “Hi, say," " Missis" and 
“ Ma’am," etc. The other day I hap­
pened in a store where one of the clerks 
had evidently been giving this subject some 
consideration, and he was getting on glo­
riously by the use of the word “ Madam." 
But there is no rose without a thorn. 
Among the customers in the store that day 
was a colored girl, and, as she was not 
looking in the direction of the clerk as he 
finished tying up the package, he said : 
“Madam, here is your package." She at 
once gave him an angry look and said with 
marked severity: “Who’s yer callin’ 
madam ? Watcher mean by insultin’ me ? 
I’d have you know I’m a lady, I am." 
With which she hustled indignantly to the 
street.

This is surely a case where ignorance was 
bliss ; but try and get your boys to use the 
word “Madam," since it is never out of 
place and applicable to all situations. Then 
(here need be no fear of calling an un­
married woman “Missis," or a a married 
woman “Miss;" and, furthermore, your 
feminine trade will feel honored.

“ PLUGGING OUT.”
The Louisville Times seems to have found 

a relative of the city girl who thought it must 
be cold work harvesting the winter wheat.

The young woman of whom The Times 
has heard belongs in the west, and was 
lately talking with a Kentuckian about 
tobacco and tobacco raising.

“ I should like very much to see a tobacco- 
field," she said, “ especially when it is just 
plugging out."

NEW LOW RECORD FOR COFFEE.
HE temporary upward movement 
shown at the close of last week in the 
local coffee market was succeeded 

Monday by a sharp decline, prices of nearly 
all options on the Coffee Exchange showing 
a falling off of 30 to 40 points from Satur­
day’s closing figures. The new low record 
of 5.15c. established on the Exchange on 
Oct. 28 was further lowered by 40 points, 
the November delivery being offered yester­
day at 4.75c. with 4.60c. bid, no sales for 
that option however being made. The 
quotations for the November option a year 
ago yesterday were to.20c. bid and 10.25c. 
asked, which indicates the downward move­
ment in prices on the current crop.

Yesterday’s decline was mainly attributed 
to advices of heavy receipts at Rio and San­
tos, an estimate of a large Santos crop next 
season, and to heavy selling for both home 
and foreign account.

Hermann Sielcken, of W. H. Crossman
6 Bro., when questioned in reference to 
yesterday’s decline, said: “The quotation 
for the spot months is not a criterion for 
previous values. When in November, 1882, 
the spot quotation was as low as 5.35c. the 
standard exchange difference between No.
7 and No. 4 was but 160 points, as against 
250 points to-day. The price of No. 7 
coffee was as low as 5tfc., while it is to­
day 6y£c. When records of prices are 
looked up one should also look up the 
records of supplies, which to-day are nearly 
1,000,000 bags ahead of all previous records 
with invisible supplies correspondingly large.
If Brazil was selling coffee on a gold basis 
as it is sold in the United States and in 
Europe, it would be fair to presume that 
there was not much room for a further de­
cline ; but Brazil is selling on a depreciated 
currency basis and that depreciated currency 
has the same value as it has always had for 
paying debts in Brazil ; interest and mort­
gages of planters and railway freights. The 
Brazil planter is therefore still receiving a 
price which is remunerative to him, and so 
long as this continues and the prospects of 
supplies are on the increase it is difficult to 
tell how much lower Brazil may sell. The 
first estimate on the next crop was received 
to-day from Holworthy & Ellis, naming 
million bags for Santos alone, which, it is 
needless to say, is extremely large. The 
growing crop is not yet out of danger, 
although so far everything points to another 
large yield. If such is the case coffee will ^ 
undergo the same experience which this 
country is acquainted with in the case of 
corn and cotton, and will not stop declining 
until it is selling below the cost of produc­
tion."—New York Journal of Commerce, 
Nov. 10.

Laporte, Martin & Cie. have now in store 
their winter stock of wines, sherries, ports, 
etc., which, we are told, is very complete. 
Qualities to suit all tastes. Prices as usual 
are right.



China and Japan Teas are dismissed in disgrace. Weighed and found 
wanting, in quality, purity, cleanliness and healthfulness. CeylOli and 
India Teas only are reliable. If you haven’t tried them, do SO.
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FOUND ! 
AT !

LAST |
♦♦♦♦»♦♦♦»♦♦♦♦♦♦♦

PRAESERVO
A

Perfect Cabinet 
for

RAISINS 
PRUNES 

CURRANTS 
EVAPORATED 

FRUITS 
Etc., Etc.

No shrinkage 
No drying up 
No loss in weight

Fruit kept 
Moist and Fresh 

always.

Write us for Descriptive Catalogue.

ARTHUR P. TIPPET & CO, MONTREAL
Height, 76 in.; width, 41 In.; depth, 28 in.

win—* tin»

CANNING SALMON IN BRITISH 
COLUMBIA.

HE salmon canning industry is an 
important source of revenue for the 
inhabitants of British Columbia. The 

product of the rivers stands with the products 
of the forests and the mines as one of the 
three great staple industries of the Pacific 
Coast. The Vancouver World recently gave 
the following interesting account of the 
growth of this important business :

To Messrs. Turner and Beeton is given 
the title of pioneers of the salmon canning 
industry. Their first venture was on the 
Skeena, where they established the Inver­
ness cannery in 1875. Charles Windsor, 
one of the old-time canners, says that a 
small cannery was operated at Browsville 
in 1872, and moved to New Westminster in 
1873. On the Fraser two canneries were 
established in 1876, one by Alex. Ewen, 
who is still to the front as hale and hearty 
as ever on Lion Island, and the other, the 
Fraser River Cannery, on Dease Island, by 
the British Columbia Canning Co., of Lon­
don, Eng.

In 1877 M. M. English, who was an 
American, despite his name, established 
the Phoenix cannery on Lulu Island. He

passed away but recently, respected lor his 
many good qualities, and admired for his 
enterprise. In 1878 P. Birrell, B. Douglas 
and H. Elliott started what is now com­
monly called the Birrell cannery, and in 
the same year R. P. Rithet and J. Laid law 
started the Delta. In 1879 A. Ewen, D. J. 
Munn, D. S. Hennessy and George Alex­
ander started the Bon Accord. There has 
been a steady increase ever since, and at 
present there are some thirty-four firms en­
gaged in canning salmon on the Fraser 
River, and twenty-two firms operate salmon­
packing plants on other rivers of the province. 
When it is taken into account that a single 
company or canner often owns several factor­
ies, it will be readily seen that the industry 
brings returns to many different interests.

The process of canning the fish is very 
interesting. The receiving floor is made of 
asphalt, as is also that under the cutting and 
washing departments, which, being water­
proof, cannot absorb any of the blood or 
the juices from the discarded offal, and as 
it is kept continually washed down, there is 
absolutely no possibility of the production 
of noxious odors. The fish are passed first 
from the receiving floor to the guillotines, 
which keep steadily at work decapitating. 
The fish then pass on to have their fins and

scales removed, being kept all the time in 
running water. Alter being relieved of 
fins and scales the fish pass on to a re­
volving paddle-wheel, which carries them 
to a series of knives, which cut 
them into lengths to fit the cans. 
They then go into cans which pass 
through the automatic can-wiper, in which 
a jet of steam and a corrugated rubber roller 
combine to remove any particles of fish 
which may have adhered to the outside. 
Through the wiper they continue on an end­
less belt past operatives, who put a small 
square of tin on top of each can. This is 
to prevent the fish from filling up the blow­
hole when the cans are tested later on. The 
tops are put on the cans by hand as they 
pass along, and then they go through a 
crimping machine, and then through a sol­
dering machine. After the soldering, the 
hole in the top is filled up. The cans are ** 
then tested to see if they are air-tight. They 
then go into the retorts, where they are sub­
mitted to 256 degrees of steam heat for 
forty-five minutes. When taken out, the 
tops are again pierced and those that do not 
blow off steam are set aside as being leaky. 
These holes are then soldered up and the 
cans set aside to cool. When cool, they are 
ready to be lacquered, labelled and put on 
the grocers’ shelves.
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Going to Retire? 
Want to Sell Out ?

If eo. eay eo In The Cawadiaw Oeocer. 
It reaches the most likely buyers. Two 
cents a word each insertion.

DE»
FAMOUS SCOTCH

can be had from

Geo. J. Foy 
R. H. Howard k Co. 
Perkins, Incc t Co. 
Adams k Burns

and all...
Unit-class houses.

FANCY - .MOUNT
ROYAL
MILLS

INDIA BRIGHT 
JAVA 

ROYAL
JAPAN GLACE 

POLISHED
IMPERIAL SEETA 

IMPERIAL GLACE

D. W. ROSS CO.
Agente RICES

Ashamed of 
Canada ?

No doubt you are proud 
of Canada, its resource», 
its climate, its able men. 
If so, why do you sell 
imported goods when 
you can get as good 
that are made in Can-

WHITE MOSS COCOANUT
is equal to any that was ever manufactured 
by any man in any country. You make your 
living in Canada. Patronize its Indus­
tries. Ask your jobber or write us for 
samples....................

Canadian Cocoanut Co.
MONTREAL

. BUI

TfÊiïr

rfëpl9$3

4\nr Onlybvr . .
r^|TMAK| Mr 

Grocery Co. j
ORAMGB, nA5S. i

As* rows Gsocis roe Minute 
S^Tapioca. «no taws no other

/Once USED ALWAYS USED.

ENAMELLED MEASURES
In yi pt., i pt, i qt., i qt. and i gal. sizes.

GOVERNMENT STAMPED

Superior to Measures made ot Tin, Wood 
or Copper. Easily cleaned and 
will not Rust or Corrode ....

The McCLARY JVIFG. CO.
LONDON, TORONTO, MONTREAL, WINNIPEG, VANCOUVER

GRIMBLE’S er.*h
Sii GOLD Medals VINEGAR

GRIMBLE A CO.. Limited., LONDON, N.W. ENG.

SALT We are always fully stocked with Salt 
for Butter, Cheese, Table and gen­
eral use. Send a card for prices or 
samples......................

VERRET, STEWART & CO., Montreal - Quebec.

Wu sell no Brooms 
or Brushes at retail—they can 
only lie purchased through the 
Trade.

Why can't you build up a nice 
little business on our Broom» 
and Brushes, making quality the 
corner stone for a future, per- 
manent,Broom and Brush Trade?

Write us alaout it.

Chas. Boeckh & Sons 
Toronto, Ont.Mfrs.

Through

* r? ■ «

AN AUTOMATIC SELLING MACHINE ...
To well-

Adams’ 
Tutti Frutti

For fall particular», apply . . .

Globe Automatic Selling Co.
«3 j»"‘» 8‘re.t. . TORONTO, ONT.
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DO YOU WISH to serve your customers with a strictly first-class

Tomato soup ? |»e Handsomely 
5 labelled. ww------ Bétail 25

If so, ask your WHOLESALE HOUSE for Clârk’S

I
C7

PURE JAMS 
AND JELLIES

fcS6

Put up'in glass pots, $-lb. tin pails, 7, 
14 and 30-lb. pails. We have a very 
fine lot of Pure Plum Jam that we can 
sell cheap. Write us for quotations.

THOS. UPTON & CO.
-HAMILTON, ONT.

BUSINESS CHANGES.
DIFFICULTIES, ASSIGNMENTS, COMPROMISES.

W
L. KEMPFFER, New Carlisle, 
Que., has been appointed curator 
e of G. W. H. McKenzie, general 

merchant, New Richmond, Que.
W. H. Stimpson, grocer, Halifax, has 

assigned.
Jos. Lachance, grocer, Que., is offering 

25c. on the dollar.
Jos. Hamel & Co., grocers, Pont Rouge, 

Que., have assigned.
McLachlan & McFerlane, merchants, 

Hall Siding, B.C., have assigned.
J. A. Francis, general merchant, Essex, 

Ont., is endeavoring to compromise.
The stock of E. Brosseau & Co., tobac­

conists, Quebec, has been sold for rent.
A L. Stackhouse, general merchant, 

Masson, Que., has made an abandonment.
Hercule Chene, general merchant,Chene- 

ville, has assigned to Lamarche & Benoit.
Louis Guay, general merchant, Malbaie, 

Que., has compromised at 60c. on the 
dollar.

A meeting to appoint a curator for Naz. 
Lachance, grocer, Que., has been called for 
the 19th inst.

Kent & Turcotte have been appointed 
curators of Dufresne & Mongenais, grocers 
and liquor dealers, Montreal.

O. Bush, M.P.P.. cheese manufacturer, 
Kemptville, Ont., has declared a first and 
final dividend of 2 on the dollar.

C. & G. J. Wilson, general merchants, 
Cumberland and Masson, Ont., have as­
signed to A. P. Muchmore, with liabilities 
amounting to about $45,000 ; the assets are 
about the same figure.

G. A. Marion, general merchant, Rock­
land, Ont., has assigned to James Piper, 
and a meeting of his creditors will be held 
in London on the 22nd inst.
PARTNERSHIPS FORMED AND DISSOLVED.

The Dominion Chicory Co., Montreal, 
has dissolved.

N. Chouinard & Co., grocers, Quebec, 
have registered dissolution.

Lovitt & Lovitt, wholesale grocers, Yar­
mouth, N.S., have dissolved.

H. J. Starforth, restaurant keeper, Golden, 
B.C., has admitted T. S. Bligh.

Théophile and Cyrille Notebaret have 
registered as proprietors of the Dominion 
Chicory Co., Dorval, Que.

Abraham J. Bloomfield and David Bloom­
field have registered as proprietors oi the 
Eureka Cigar Co., Montreal.

SALES MADE AND PENDING.

John McCormick, baker, Woodstock, has 
sold out to W. W. Fallis.

The stock of the estate of Munro & Kitley, 
general merchants, New Dundee, Ont., is

advertised to be sold by auction on the 24th 
inst.

Jane Deshane, baker, Port Perry, Ont., 
has sold out to Charles Pearn.

James Foster, baker, Gladstone, Man., 
has sold out to R. Wiliiscroft.

Fred. G. Palfrey, general merchant, 
Bridgetown, N.S., has sold out.

Isaac Kingswood hits bought out W. A. 
Miner, grocer, St. Thomas, Ont.

G. M. Dalglish, grocer, Ottawa, has sola 
his stock at 61 J^c. on the dollar.

Théo. Desroches, grocer, Montreal, has 
sold his stock at 55c. on the dollar.

M. B. Hatch, grocer, has bought out 
Isaac Kingswood, grocer, St. Thomas, Ont.

The assets of Cusson & Leduc, tobac­
conists, Montreal, are lobe sold on the 19th 
inst.

Charles Street, Hour and feed merchant, 
Carberry, Man., has sold out to T. H. 
Logan.

The stock belonging to the estate of T. J. 
Nicholls, general merchant, Gorrie, Ont., 
has been sold.

The stock belonging to the estate of Don­
ald Sutherland, Hamilton, is advertised to 
be sold by auction on the 19th inst.

CHANGES.

Edward Carroll, has commenced business 
as grocer in Montreal.

Geo. H. Jones, jr., is starting business as 
a grocer in Asbestos, Que.

Charles C. Brown has opened out in busi­
ness as grocer in Wolfville, N.S.

Fader, Hall & Co. have commenced 
business as victuallers in Halifax.

Margaret McMillan has gone out of busi­
ness as cigar dealer in Wellington, B.C.

Robert McMillan has gone out of busi­
ness as confectioner in Wellington, B.C.

S. Roach, baker and grocer, Dungannon, 
Ont., has been succeeded by W. Jackman.

F. W. Alexander, general merchant, 
Mascouche Rapids, Que., has sold out to

Joseph Alexander, and has commenced 
business as grocer in Montreal.

T. L. Willis, general merchant, Malvern, 
Ont., has been succeeded by Harvey Willis.

Crawford & Deeves, grocers, etc., Bramp­
ton, Ont., have been succeeded by Deeves 
& Co.

F. E. Campbell, general merchant, Scot­
land, Ont., has been succeeded by I. L. 
Henry.

Gilbert E. Carters has commenced busi­
ness as general merchant In Rosthern, 
N.W.T.

Lizzie Powers, dealer in groceries, etc., 
Markham, Ont., has been succeeded by E. 
H. Crosby.

F. S. Manning & Co. have commenced 
business as general merchants in Win­
chester, Ont.

Wm. Morrow, grocer and confectioner, 
Dungannon, Ont., has been succeeded by 
George Strothers.

Hessian & Divine (estate of), fruit dealers, 
etc., Halifax, have been succeeded by 
Gastonguay Bros.

Marie Louise Frechette has registered as 
proprietress of the firm, Augustin Paradis, 
grocer, Etchemin, Ont.

T. F. Burke, grocer, Weymouth, N.S., 
has registered consent for his wife, Eliza A., 
to do business in her own name.

G. W. Ray, general merchant and lumber 
dealer, Newdale, Man., has added to his 
business a furniture and undertaking depart­
ment.

CORN PACK IN MAINE.
Concerning the Maine com pack, The 

Portland Argus says : " The packing of *
sweet corn in this state ceased some two 
weeks ago, but shipping has been going on 
steadily ever since. It will take some little 
time yet before it is delivered, although 
nearly the whole pack is sold, and at prices 
on the average better than for years. A 
careful review and comparison gives as a 
fair estimate that the pack was between 
400,000 and 450,000 cases. One season 
the packing rose to 700,000 cases, but 
500,000 is about a fair average.”



THE CANADIAN GROCER 37

D$y Osunroes 5ÀDbs®im.
Our " Good .Advertising ' ' department is to help our subscribers to do better advertising. The gentleman whom we have selected as its conductor is well 

known as one of the foremost advertising specialists ol the day. Any of our readers who desire the benefit of Mr. Gibson s criticisms on advertisements or adver­
tising methods, or his advice on any advertising subject, can have it or both entirely free of charge by writing to him in care of this journal.

If correspondents sodesire, fictitious names or initials may be used for publication. But all requests should be accompanied by the subscriber s name.

fE of the most difficult things for the amateur 
advertisement wnter to attain is the ability to 
write naturally. The thing to do is to write just 
as one talks—that is, if one knows how to talk. 
I have frequently observed that many men who 
are good salesmen are poor advertisement 
writers. Not long ago 1 stood alongside a sales­
man in a big New York retail store. I had 
noticed previously that he was a bright, intelli­
gent young man and 1 knew that he had made 
somewhat of a mark as a salesman. On the 
occasion referred to, 1 observed that as the 
people came along he had a winning and other­
wise attractive manner. I also noticed that he 

used plain, common, Anglo-Saxon words and that no attempt was 
made to be •' high falutin.” His words came out easily and con­
vincingly. In very many instances he effected sales. In fact, he 
was doing well. It occurred to me that he would be a good man 
to ask about the advertising of his goods. I found that he had 
some good ideas on the subject and finally 1 asked him to write up 
a short ad. dealing with his department. The next day he handed 
me what he had written. I found, however, instead of writing as 
he talked, that he had done just the opposite. Instead of using the 
plain, convincing, every-day language that characterized him as a 
salesman, he had attempted to use long and unusual words. The 
whole effect was one of “toploftyness ” and bombast. The root 
of his failure lay in the fact that he lost his naturalness as soon as 
he took his pen in hand. This is the fault of half or more of the 
advertisements put out to-day by men of real business ability—men 
who are perhaps equal to anyone as salesmen and otherwise. But 
because they try to do something more impressive than usual they 
make a failure of it. The failure comes because they are not 
natural—because they do not write as they talk. Of course, there 
may be the highest art in being natural, as in the case of an actor. 
But it certainly requires no art in being one’s natural self. A man 
meets a friend in the street and says : "By the way, Smith, I 
have just opened out a stock of dry goods down in the Thompson 
block. Give me a call when you want anything in my line. I'll 
be glad to see you.” This is all right. But set that man to write 

f an ad. about his new store. The chances are that he" will get off 
something like this : “John Jor.es begs to notify his friends and 
the public generally that he has opened out a stock of staple and 
fancy dry goods in the Thompson block, where he will be pleased 
to be favored with a call from intending purchasers.” In the one 
case Mr. Jones is easy and natural. In the other he gets up on 
stilts and loses his effectiveness.

When you write an ad. write as you talk.
# * *

Catch phrases and expressions are great helps to advertising. 
A phrase or an expression that slips smoothly off the tongue, that’s

easily remembered and that is really suitable, is worth many dollars 
to an advertising man who knows how to use it. Which of us is not 
familiar with the “grateful-comforting” of Epps’s cocoa, or the 
“best and goes farthest” of Van Houten's cocoa? “Children 
cry for Pitcher’s Castoria" has probably sold many thousands of 
dollars worth of Castoria. •• You push the button, we do the rest," 
has been adopted into general use by the English-speaking world. 
It has come to mean a great deal more than its original applica­
tion to kodaks. But whenever it is mentioned one naturally 
thinks of kodaks. Who can measure the value of such advertising 
as this. Hundreds of thousands of dollars worth of ordinary adver­
tising wouldn’t begin to compare with it in real value. A 
big department store, opened not long ago in New York, 
electrified the city by putting up sign boards all over the place 
reading, •• Meet me at the Fountain,’’ referring to the big fountain 
playing in the rotunda of the store. This phrase was also run. and 
is still being run, at the head of all the firm’s ads. So extensively 
was it used by the firm in question that before three months had 
elapsed it was the talk of the town. It was copied and parodied by 
hosts of imitators. It was incorporated in topical songs in the 
theatres and music halls. It was in almost everyone’s mouth. 
The firm’s advertising man who invented the expression more than 
earned his year’s salary (a big salary too) when he hit upon it. 
Another big New York house has made a great hit with •• It pays 
to buy at Vantine’s.” A leading Boston dry goods store uses very 
successfully the expression "The busiest store on Boston’s busiest 
street.” Cases of successful advertising catch phrases could be 
multiplied indefinitely, but enough has been said to show their 
great value from an advertising standpoint Let it not be supposed, 
however, that it is an easy thing to conjure up a really first-class 
advertising catch phrase. But with enough patience and diligence 
the ordinary advertiser can probably invent one more or less 
suitable. But having once found a good one, let him use it for all 
it is worth.

» » »

One of the snags that beset the feet of the unwary retail adver­
tiser is the entering into contracts with publishers of papers. Many 
an advertiser finds that he has bound himself down to use a certain 
space in each issue of a paper. This compels him to use the exact 
space every time he advertises. Often it happens that he does not 
really need so much space. Sometimes it occurs he needs more 
space than his alotted amount. The result is that part of the time 
his advertisements have a crowded-up appearance and part of the 
time the printer is compelled to fill the space with big type. It is 
always best to resist making any contract at all. Say to the pub­
lisher that you are anxious to use all the space that you possibly 
can. Tell him that if he names you his lowest rate you will prob­
ably use more than any space you would contract for any way, but 
that the exact space you will use will depend on conditions wl/ 
you can’t forecast. But if a contract mustj be made let it b

mm
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contract to use so many lines or inches as the case may be, within, 
say, one year. Another good arrangement and a fair one all around 
is to pay the publisher his regular rate and get a discount or rebate
---------------------- ------------------ at the end of, say,

each month or 
each three months. 
This discount, of 
course, would be 
graduated accord­
ing to the amount 
of space used.

TRADE WINNERS»
V^re what our Flannelette are 

proving these days. They were 
bought right and when you 
examine the quality and 
the prices you will agree 
with us that the selling price is at 
the lowest notch. For your bent, 
fit (and ours too) we quote the fol­
lowing prices.
10 pieces Fancy Stripe Flannelette 30 inch wide,

regularly worth 7e fur .r»C yd.
5 pieces Dark Stripe Flannelettes 32 ipch wide,

regularly worth 10c fur 7c yd.
10 pieces Heavy Dark Flannelettes, Double and

Twitcd, regularly worth 15c for 12^C yd.
8 pieces Dark Flannelette Wrapper Cloths, same

on both sides, special at 1 ftc yd

MILLINERY DEPARTMENT
Ke-opcned this, week with

Miss Farrer in charge.

Ramsay & .Morlock
CASH and ONE PRICE 

Calder’s Block * : Lower Town

I am asked to 
say what I think of 
these two adver­
tisements of Ram­
say & Morlock’s. 
I am also requested 
to handle them 
“without gloves.” 
There can be no 
question as to 
which is the better 
ad. of the two. In 
fact the flannelette 
ad. is a good one 
while the dress 
goods ad. is a poor 
one. The reason 
why the flannelette 
ad. is good is be­

cause it gives plenty ol specific information about the goods offered 
for sale. It is also a good ad. because the language is modest and 
there is no attempt to be smart or funny. It is just a plain and un­
varnished business statement. It is convincing and interesting

because of these 
things. The dress 
goods advertise­
ment is much bet­
ter, of course, than 
the average coun­
try merchant’s ad. 
When I say that it 
is poor, I mean 
that it is poor as 
compared with the 
other. This ad. ap­
pears to me to be 
an instance of the 
common practice 
of trying to fill up 
a certain space in 
the paper. There 
seems to be no good 
reason why one- 
half the space oc­
cupied would not 
be enough and to 
spare. In other 
words, this ad. costs 
fully twice as much 
as it ought to. The 

is not nearly so catchy as “ Trade
We

A Suit To Order
’ Sti.<iO, not much toll, the best of linings 

v ___ though.
Ready made Suite.

Tuesday nett will see a beep of 
them leave this store Our Suite 
that w*re worth $6.00, go again at 
*3 89. Our Stock of Men’s and 
Youths’ Suite wae •« largo es now.
Boy»’ 3 piece Dark Tweed Suite, 
worth $4.50 Irt $2.99.
Children’s 3 piece Dark Tweed Suita, 
worth $4.00 for $2.73.
Bicycle Suita, Capa, Hoaa, Sweaters,

Finest Corn Starch, 4 I be for 25c.
Best Cioger Snaps, 4 lbs for»25c.
Everything in Hardware at lew 

price#.
Paints, Oils, etc*
Curtain Poles, complete, 25c each.
Table and School Desk Bella, hand­

somely mounted, regular 35c,
Tuesday 12|c each.

Prints, usually 10c at 74c a yd.
Flannelettes st 6c yd.
Remnants of Cotton, very heavy 

quality, ueoally 10c yd, ia lengths 
of 5 to S yds. Take one w" 
they last at 7jo a yd.

Fishing Tackle. Lines from Sjc up 1 
Hooks 3c do« up. Bamboo Fishing J

BICYCLE LIVERY NOW.RUNNING
Bîcyc'ea to rent by the Hour, Day or week. Our wheel» 

arr all bran new and include Cleveland and Creaents. ’ 
Telephone No. 12. Repairs for>Bicycles always in 

stock. t Bicycle repairing (up stairs.)

Try a i lb Load Packet of •' Koloaa
Ceylon Tea." Positiyely the most1 
delicious la the world. It coots less* 
than other Teas,—worth 50c, j lb any 
day slide. Pul thia on your list.

J. A. HUNTER
Uep’t Store, 

Upper Town, Durham.

Just received

Twenty Five
Dress Lengths in prices ranging 
from 60c to $1.60 a yard in 

exclusive patterns.

DRESS
LENGTHS

RAMSAY 
&

MORLOCK,
CASH and ONE PRICE 

Calder’s Block : Lower Town

head line “ Dress Lengths,
Winners ” is. Besides this, not enough information is given, 
are not told] what kind of dress goods are for sale, what the colors 
are, what the patterns are like nor what the prices are between 50c

and $1.50 a yard. Both the ads. would be better without the orna­
ments. In fact, the plainer an ad. is set up the better it is as an 
ad. I think that 
Messrs. Ramsay &
Morlock would do 
well to always use 
the same font of type 
in setting up their 
ads. This is especi­
ally desirable in the 
setting up of the firm 
name. Two different 
styles of gothic type 
are used for their firm 
name in the two ads.
11 they always used 
one particular kind 
of type for this pur­
pose it would be bet­
ter. A good plan 
for them would be to 
get an artist to draw 
their name in plain 
and distinct letters 
with the addition of 
the words ‘ 'cash and 
one price ” and the 
address. From this 
a plate could be 
made and duplicates 
sent to the various 
newspapers used by 
the firm for advertis- [ 
ing purposes. The 
design could also be 
used on the firm's 
stationery and circu­
lars. By-and-bye the 
public would become 
familiar with it. In 
this sense it would 
really be a trade 1 
mark and a valuable 
one. I notice that in 
these two advertise­
ments the name of 
the town does not 
appear. In the case 
of country papers 
where so large a pro­
portion of the circu­
lation is outside of 
the places of publica­
tion it is probably 
better always to add 
the name of the town 
to all advertise­
ments.

BICYCLES

Klondike
isn’t in it with the endless list of 

bargains at

J. A. HUNTER’S
A Special business trip to Toronto last week
has enabled us to offer the following bargains 

while they last :
310 yd» extra heavy all wool Tweed», good pattern», reg 

"50c at 29c yd.
100 yd» Heavy Union Grey Flannel, reg lSc at 9c yd.
s piece» Fancy Drew Good», double fold, reg 25c at 20c yd.
120 pr Extra Wool Socks, reg 25c pr, 2 prs for 30c.
50 men's unlaundried shirt» ( white) reg 60c at 37c aach, 

when laundricd are worth a dollar. ,
1000 Two Hundred Pago Scribbler», 2c each or 3 for 5c.
400 yds Heavy Cottonaile, reg 25c yd for 20c yd. This ia 

a line worth seeing.
CO men's Heavy Grey Check Suita, worth 17.00, while they 

lust at 26 00.
10 men's Suits odd colors, your choice at 13.25. some were 

sold as high as 28.00.
5 pieces Fancy Stripe Denim» for Shirting at 16c a yd.
5 dux Weighty Shirt» and Drawers go from the old price 

40c down to a clearing price of 25c each

Buy a quart of Alligator Harness Oil-tor 20c. 
It will save you f $ is harness.

DRINK
ONLY Kolona Ceylon Tea;1 have three ad­

vertisements of J. A.
Hunter, also of Dur­
ham, Ont., which I 
am asked to criticise 
I have only room to 
reproduce the two smaller^of them. The head line, “A suit to

J. A. HUNTER,
Dept. Store, Upper Town.
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»#FLV WITH DAMP CLOTH OR 
A.IRUIH. POLISH WITH PW

Frame lire
17 | ' MANU* AC TURID bY
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Merchants should sell popular goods ; goods that their 
customers know all atx>ut ; goods that their clerks don't 
have to spend precious time talking up.

THAT IS WHATEnameiine
*The Modem STOVE POLISH.

Is. Hundreds of thousands of Dollars are being expended 
yearly to educate the public In regard to Enameiine. It 
sells on sight. It puts dollars Into the pockets of dealers 
who handle It.

order," indicates that the first part ol the first of these two ads. is 
about clothing. The two cuts would seem to indicate quite a differ­
ent line of goods. This is a deplorable lack of harmony. The 
lower section is much better, as the cut is in harmony with the 
head line. What this ad. really needs is to be divided into sections 
—say a clothing section, a grocery section, a dry goods section and 
a hardware section. A few items and prices ought to be quoted in 
each section. Each of these sections, by proper type arrange­
ment, could be made to stand out by itself. Instead of the ad. 
having the mixed-up appearance it now presents it would be more 
artistic in appearance as well as business-like.

The other or "Klondike" ad. is a much better one. It is 
nearly all about one line of goods (dry goods), and this is better 
than the "mix up" of the other ad. The principal objection I 
have in connection with it is the use of the word " Klondike." 
Asa matter of fact the word “ Klondike" has been worked to 
death by advertisers anyway. In the second place, the use of such 
headlines is based on a wrong principle. The idea seems to be 
that people are more interested in gold mining in the Arctic circle 
than they are in where to buy dry goods, groceries, boots and shoes, 
hardware and such like goods. This is, I believe to be, all wrong.
1 believe that the people in every community are more interested in 
making their dollars go as far as possible than they are even in the 
Klondike mines. This I believe to be particularly true of women, 
and women, it is well known, comprise about 50 to 90 per cent, of 
the customers of the retail stores. What shortsightedness, then, 
for a dealer to go so far away for a subject matter for a headline 
for his advertisement when he has a whole store full of interesting 
things to write about. One of the great essentials is for the adver­
tiser to firmly believe in the goods or the store or whatever it is 
which he is advertising. The fuller he is of it, the more saturated 
he is with it, the better he can advertise it. A merchant-advertiser 
who lives up to this standard is likely to think that his store or his 
business is the most interesting thing on earth, the Klondike not 
excepted. A natural and proper thing for such a man would be to 
say something about his store or his goods instead of something 
quite foreign. And this is the kind of man who succeeds as an 
advertiser. I was quite struck by a remark made to me recently 

^by the man who so successfully advertises Sapolio. He said : " I
think of Sapolio by day and I dream of it by night. I eat Sapolio 
and I drink Sapolio. I am Sapolio all through."

At the bottom this ad. says, " Drink only Kolona Ceylon Tea." 
Whether Kolona is a package tea or a bulk tea is not stated. If a 
package tea, whether it comes in pounds or half pounds or both is 
not stated. Yet these are all points on which the public need more 
or less instruction. 1 happen to know that Kolona is one of the 
numerous excellent brands of Ceylon tea on the Canadian market, 
but everyone within shopping distance of Durham does not know

this. If I were a merchant in Durham and wanted to push the 
sale of Kolona tea, 1 would put out some advertising like this :

Millions of pounds of tea are spoiled every 
year through being handled loose or in bulk.

KOLONA CEYLON TEA is sold only 
in air-tight pound and half-pound packets, 
which preserve the strength and flavor.

No. s pound, 30c. for halves.

Are you satisfied with the tea you drink > 
If not. why don't you try KOLONA ? It 

is a pure, high-grade Ceylon tea.
I'ut up in air-tight pounds and halves.

Me. a pound. 30c a half

One of the reasons why Ceylon teas are so 
much better than China teas is because they 
are cleaner.

They are cleaner because in the picking, 
curing and packing of the leaf, the handling 
is done almost entirely by machinery.

KOLONA TEA is a pure, high-grade 
Ceylon tea.

In air-light pounds and halves, 60c. and 30c.

ACETYLENE LIGHTING COMPANY.
An application for letters patent for the incorporation of a com­

pany to be known as the Acetylene Lighting Co., Limited, London, 
Ont., will be shortly made to the Governor-Ceneral-in-Council. The 
purpose of the company is to manufacture and sell apparatus for 
the production and burning of acetylene gas for illuminating and 
heating purposes, and to buy and sell patents in regard to the 
manufacture or use of acetylene gas. The capital is to be $15,000, 
divided into 150 shares of $ too.

The Quebec timber business seems to have enjoyed a very 
healthy season. The quantity of waney white pine culled at that 
port to date is 4,311,340 leet, or double that of last seasonal the 
same time. White pine reached 832,589 feet, nearly treble that 
of the preceding year ; while red pine shows 211,217 feet, four 
times the quantity of last season. There is also an increase of 
about 25 per cent, in elm and ash, the figures being 622,577 and 
132,425 respectively.
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WE CARRY A FULL LINE OF
c~

Rae’s as. Lucca Oil
The selection of the very finest qualities of Lucca 
Oil has been made a specialty by S. Rae & Co., 
of Leghorn, for over half a century. Rae’s Finest 
Sublime Lucca Oil is guaranteed the very finest 
Olive Oil that can be produced.

f

SOUTHWELL’S ORANGE MARMALADE 
SOUTHWELL’S WHOLE FRUIT JAMS 
SOUTHWELL’S JELLIES 
SOUTHWELL’S CONFECTIONERY

Write for Price List and Particulars

firth Ham-m*

FRANK MAGOR & CO. - i6 St. John st., MONTREAL

Toronto, Not. 18, 1887.
This list is corrected every Thursday. The 

prices are solicited for publication, and are 
for such qualities and quantities as are usually 
ordered by retail dealers on the usual terms 
of credit.

Goods in large lots and for prompt pay are 
generally obtainable at lower prices.

All quotations in this department are under 
the direct control of the Editor and are not 
paid for or doctored by any manufacturing or 
jobbing house unless given under their name, 
the right being reserved to exclude such firms 
as do not furnish reliable information.

BAKING POWUKK.
PUBS GOLD.

5 lb. cans, 1 doz. in
case........................ 19 80

4 lb. cans, 1 doz. in
case........................ 16 00

2lA lb. cans, 1 and
doz. in case............ 10 50

16 oz. cans, 1, 2 and 4
doz. in case............ 4 60

12 oz. cans, 2 and 4
doz. in case............ 3 60

8 oz. cans, 2 and 4 
doz. in case...........  2 40

6 oz. cans, 2 and 4
doz. in case............ 1 80

4oz. cans, 4 and 6 doz, in case............. 1 25
10 cent can.............................................. 0 90

.7—n

Cook's Friend—
Size 1, in 2 and 4 doz. boxes........

“ 10, in 4 doz. boxes...................
......  • 2 40
....... 2 10
....... 80
....... 70
....... 45
......  3 00
....... 2 40

oz. tins', 4 •• “ ..........
lb. tins, % " ..........

....... 1 10

Diamond— w. h. oillakd A co
1 lb. tins,2 doz. in case........ per doz. 1 20
% lb. tins, 3 “ ......... " 90
% lb. tins. 4 •• " ......... M 60

MAPLE LEAF BAKING POWDER,

% lb. glass jars.....................................$1 26
1 lb. glass jars.....................................  2 00
1 lb. sealer jars....................................2 25

TUE F. F. DALLE y CO.

Silver Cream, Va lb. tins, 4 to 6 doz. per doz.
eases ............................................. $0 75

English Cream, % lb. tins, 4 to 6 doz.
cases ............................................  1 25

1 lb. tins, 2 to 4 doz. cases............... 2 00
Kitchen Queen, *4 lb, tins, 4 to 6 doz.

cases ............................................. 0 55
Vu lb. tins, 4 to 6 doz. cases.............. 0 80
1 lb. tins, 2 to 4 doz. cases ............... 1 15
glish Cream, glass tumblers............. 0 75
l lb jellies ....................................... 1 26
% lb. jellies .......................................2 25

1% lb. Crown sealers ........................ 2 25

BLACKING.
O. FRENCH BLACKING. per gTOSS

> No. 4 ............................................. $4 00
l No. 6 ............................................  4 50

No. 8 ............................................. 7 25
[ No. 10 ............................................. 8 25

TUE F. F. DALLE Y CO.

English Army Blacking, Va gross cases $9 00 
No. 2 Spanish " “ “ 3 60
No. 3 ...................................... 4 60
No. 6 ......................... “ 7 30
No. 10..................................... 9 00
Yucan Oil Blacking, 1 doz. cases, liquid 8 00

per doz
New York Dressing, 1 doz. cases............ 0 75
Spanish Satin Gloss, " " ............ 1 00
Crescent Ladies' Dressing, 1 doz. cases. 1 75
Spanish Glycerine Oil Dressing............. 2 00

BERRY'S ENGLISH BLACKING.
No. 1 Bronze Tins, per gross............$ 3 60

fako. 8
If:: l Bronze Tins, per gross............9 3 40

3 : “ ............ 6 60
,f M ............10 00

1 Enamelled Tins " ........ 2 50
2 “ " ............ 316
3 ................... .........  4 00
4 .................... ............... 4 50

THE ALPHA CHEMICAL CO.
Shoe Dressing— in Va gross cares. Per Gros* 

* )il in ---------

Stove Polish-

French Oil i I 22 00
Reliable Shoe Dress­

ing ...........................
Ecliplic Combination
Moody's Ox Blood —

" Chocolate —
Alpha Chemical Co.

French Castor Oil...
Alpha Chemical Co.

Refined Sweet Oil...
Alpha Chemical Co.

Turpentine.............. 7 80
Moody's N o n-Corro­

sive Inks................. 4 50

9 00
12 00 
12 00 
13 00
9 00
9 00

Qaii i c k s h I ne
Polish............  00

Reliable Paste.. 6 00 
Electric Crown

Paste............. 8 00
Electric Crown 

Lead Bar........ 7 80

BLACK LEAD
lixon's Carburet of Don Stove Polish,
70c doz...................................... Per gr 7 25

tih0etinLn=h BUdin 'A gross cas 
eking, No.••b*' Na 1 

United Service 
Blacking No. 4 

United Service 
Blacking No.\%...........

Patent Leather 
Polish No. 1»4 

W a terproof 
Dubbin No. 4 

Alpha Metal
Polish No 8................................. 9 00

Patent Stove Polish-
Sunlight Lead Bar .................... 4 25

9 00 
4 50
8 00

4 25 
9 00
9 00

Packed in % gross eases 
*41Sunlight Liquid, Va gross cases. 
Moodj's Black

% gross cases 
Reliable Stove 

Pipe Varnish 
V4 gross cases
6-0z. bottles

Quickshine Pipe Varnish............ 13 0
*4 gross oases, pressed top tins.

pirn

10 80 
4 36

16 00

ft? «awyaraHLfl
lOMIOMMEft 7*171-1 / L TlfrO* A folk

STOVE POLISH.
Per gros

Rising Sun, 6 ounce cakes, alf-gross
...............................................S 8 50

Sun, 3 ounce cakes, gross
boxes....................................................

Sun Paste, 10a size, % grow boxes.... 10 00 
un Paste So. See, 4 gross boxes........  6 00
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NONE BETTER.

Edwardsburg 
Starch

FEW AS GOOD.
Edwardsburg Starch Co. limited

Cardinal, Ont.

muiumuttmuimiuttuuiz
THE r. r. DALLE Y OO.

Gem 8 to 
Polish. %

F nwmellne.

:enameu^^j
No. 4—3 dozen in cam....................... #4 50
No. S-3 dozen in case....................... 7 30

BIRD 8KKD8
BAST COTTA M à OO.

v^'GoUams," with Patent Bird Bread. 0 07
Warbler, with Song Restorer............ 0 06%
Belgian, with Bird Improver.............. 0 05%
Intsrnstiooal. with Bird Treat......... 0 05 t
German X. with Cuttlefish Bone. — 0 04%
German, with Cuttlefish Boos............ 0 04%
London Bird Seed, bulk * lb. oases.. 0 04% 
Bird Gravel, 10c ukta, 34 in ease,.... 0 06 
Bird Gravel, 5c. pets., 18 in caM........ 0 03

TH1 Y. I. DALLSY OO.
Dailey s Spanish BirdSeed, 40 lb. oasee 0 06 
Dailey s Bird Seed, 40 lb oases.......... 0 01%

NICHOLSON à BROCK.

Brock's Bird Seed.................................. 0 01
Norwich Bird Seed................................. 0 06
Maple Leal Bird See*........................... 0 06
Bird sea-gravel, 10c pkta, 34 in case 0 06

h .. .. so. » 48 " 0 03

COB* BROOMS
GEAR. BO BCE H * SONS. per dos

Carnet Brooms— net
" Imperial." extra fine, 8, 4 strings.. $3 65 

7, 4 el nogs.. 3 45
" M 6,3 strings. 31

••Victoria, fine. No. 6. 4 stria*.. S »
" 7. 4strips.. |H

H M 6,3 stria*.. IN
-Standard, select, 8. 4 stria*.. IN

- - T I rlrin* 1H
- - 6, letriesi.. i#
M M 6,3 strings 140

BLUB.
KEEN S OXFORD. NT lb.

lib paekeU ......................................... <0 17
% lb. H ......................................... • It
Beckitt s Square Blue. lS-lb. bos.... 0 17
BecklU's Square Blue. 6 bos lots.... 0 IS

OANNBD GOODS, per dos.

Apples, re .................................. SO 80 |0 M
' eallooe ....................... 3 00 8 85

Blackberries, 1........................... 1 40 l 70
Blueberries. I............................  • 75 0 86
Beane. 3....................................... 0 66 0 95
Corn, ts....................................... 0 70 0 85
Cherries, red pitted. 3 a......... 1 75 8 85
Peas, ft..................................... 0 88% 0 85

M Sifted select. ............. 0 80 1 00
- Nztra sifted.................... I » IN

Pears, Bartlett, fh.................... 1 66 1 75
*' M ft.................................. 8 40

Plreapple, ft............................. 1 75 3 40

Peaches, 3 s................................ 1 65 3 00
re............................... 3* 3 00

Plums. Green Gagea 3 s......... 1 56 1 80
- Lombard........ .............. IM 1 IS
- Damson Blue ............ 110 140

Pumpkins, ft.............................. • 70 0 90
_ •; gallons......................... lie 116
Isrtmto, rs ....................... I » IN
Strawberries, re ........................ 1 66 1 96
Suceotaeb, ft ...................................... 1 16
Tomatoes.ft.............................. 0 06 fi»
Lobster, tails............................... 1 40 9 70

H flats ........................... 8 86 3 00
Mackerel...................................... 1 10 1 30
Salmon, Sockeye, tails ......... 1 20 1 30

Horseshoe 1 » 1 30
M Cohoes " o 96 1 10

Sardines, Albert, %'s tins................ 0 13
%’• tine .... 0 10 OM

- Sportsmen, %‘e genu­
ine French high grade, key 
............ ........................................... 0 11%

Sardines, tiportsmeu, 
Sardines, key opener,

0 81 
0 18%

Sardines,

•• %■ u iv% u n
%• e 18% a is

9% U 0 16 3 17
P hU.fcsuns .... 0 ** “

• %■ *• .... •
Amer, %e - .... 0

Sardines, other brands

Mustard, % size, cases

e i 
S3 0 3»
04% 0 09 

0 00 • 11

50 tine, per 100........................... 10 00 11 00

MAMEALL A OO., SCOTLAND.
Freeh Herring. 14b................ 1 10
Kippered Herring, 14b......... 1 63
Herrings in Tomato Sauce . 1 70
Herrings in 8hrimp Sauce 2 00
Herrings in Anchovy Sauce .. 2 00
Herrings a la Sardine.. __ 2 40
PreMrved Bloaters................ 1 85
Real Piudoo Haddock......... 1 85

1 IS 
1 90
1 90

1 90 
1 90

OANNID MEATS.
(CANADIAN )

OpmpCorn Beef. 14b. cans. $1 S
..................... 1 ••..!»

Comp Corn Beef 4-lb. can...........
................. *' • fi
M M — 14 - 15 08

Minced Gallops 2 - .............

Lunch Totyue

English Brawn 
Oamb Sausage

Soups, assorted

Soups and Boull.
I 50 f!

A SEUL S PACEINO OO. — H ELM ST BRAND

Corned Best. 1 lb
8 lb... 

w IB...
- lib...
M 141b...

1 lb........
9 lb.......
eel. lib 

1 lb.
Brawn 1 lb..................

8 Ik..............
‘ filk..............
- 141b................

Oi Tongue, 1% lb....
M w lib.........

Lunch Tongue. 1 lb................ 3 36 3 60
lib................. 6 50 4 10

Chi^BMf.fllb................ lg lg

Pigs Feet. 1 lb..................... 1 66 1 76
^ H 11b........................  1 46 166

Potted Meats, Tongue or Ham
% lb......................................... 76 78

Potted Meats. Tongue or Ham
% lb......................................... 1 M 1 16

Potted Deviled Ham or Ton­
gue. %lb........................  TO 76

Potted Deviled Ham or Toe
guo. %lb................................ 1 » 1 86

WRITE LABEL.
Soups Assorted. 1 qk.................. 3 » 3 15

1 pt. ............. 8 00 1 10
Gelatine of Boar s Head, 1 lb... 3 00 3 »
Braised Beef with Vegetables.

Piquant Sauce. Gumbo, Tom­
ato and Eh*. 1 lb.................... 8 00 8 10

Plover Ronet................................ IN ....
lioed Gold Band Bacon ........ 3 00 ...

Codfish. per dos
Beardsley s Shredded, Idoa pkgs ... fi 66 

CHEWING GUM.
ADAMS * SONS oo. per bos

TutU PruUi. 36 £c. bars................ $1 10
” "(in cream pitcher>365c bars 130
- -jk sugar lowll 36 Sc bare 185
- M (in glass jar) 115 5c pkgs.. 3 76 

Pepsin Tutu FruUi Ho glam ;%r' 115
5c packages ............................. 3 75

PepetoTulli FratU, Î3 5c 0 75
Round P.|rà. 30 5c |I.I->MW............. 1 UU
Cufc Register. 300 5c bûn ud ply. IS OO
CMh Hoi. I«0 5c tara....................T.. 0 0C
TutU FruUi HHow Cm». 100 Sc Lot

and uecksores __ â 5U
Variety Gum( with book in such bis)

1501c pieces....... .................................  160
Banner (i uni (English or French wrap­

pers) 116 1c pieces.............................. 0 75
Flirtation Gum (English or Frecch

wrappers) 115 1c pieces...................... 0 65
Mexican Fruit, 36 5c bam.................... 1 30
Sappota. 150 lc pieces........................... 0 60
Orange SappoU. 150 iv pieces .......  SIS
Black Jack. 115 lc pieces.................... 6 76
Red Ro»e. 116 1< pieces....................... 6 76
Magic Trick. ( English or French 

wrappers) US lc pieces...................... 6 75

CHOCOLATES A COCOAS.
Cocoa- sere a per lb

Cbm oi 14 Iba each....................... II
B................... •»%
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Subscribers wanting goods or special 
quotations on anything anywhere In Canada 
at any time, can get them by mall or wire 
by corresponding with THE CANADIAN 
QBOCEB, Toronto or Montreal.

THE “DIAMOND”

ÆïrW

OIL BLACKING

<f>
MARK

1b specially prepared for the people, recommending itself. 
It baa been acknowledged for years the beet kind, aa it pre­
serves and imparts to leather a brilliant jet black polish. It 
has numerous imitators, but continues to outshine them all. 
Ask for the original, and see you get it.

Diamond Oil Liquid Blacking. Black and White Cream 
for Kid Boots. Tan Polish for Brown Boots. Diamond 
Oil Gloss for Kid Boots. Patent Leather Varnish and 
Stove Varnish. Harness Blacking and Metal Polish.

W. BERRY, - MANCHESTER.
Send for samples and quotations to

R. E. Boyd & Co.81 fc-a, Montreal

ftOWAN’S
Hygienic and 
Perfection Cocoas

and Cocoa Essence
Queen's Dessert
Royal Navy and
Perfection
Chocolate
Pink
White
Lemon Color

Chocolates 
Icings

A child can ice a cake 
in three minutes.

Cowan's Famous Blend Coffee is perfection in 
strength and flavor

THE COWAN CO. Limited TORONTO ASK FOR

r>>oT-rs
DIAMOND ^ 

CHOCOLATE.^
JOHN P MOTT

THE MOST NUTRITIOUS COCOA.

EPPS’S
GRATEFUL—COMFORTING

COCOA
In labelled Tine. 14 lb Boxes.

Special Agent for the entire Dominion, O. E. COLSON, 
Montreal. In Nova Scotia, E. D. Adams, Halifax. 
In Manitoba, Buchanan & Gordon, Winnipeg.

Butter Pots
GOOD FOR

HART BROS. & LAZIER
Stoneware Manufacturers,

Belleville, Ont.
Mail Orders promptly filled.

MOTT’S
Always

the
Same.

The 
Best 

on the 
Market.

Have you got it in 
stock ?

Chard, Jackson & Co
Agents for the Dominion

10 Lemoine St.
MONTREAL

Is Honest Goods and just 
the Thing on Which to 
Make or Extend a Busi­
ness.

McLAREN’S
The Best Grocers make 
a point of Keeping it 
always in Stock.

CADBUKY’8.
Frank Magor & Co., Agent#. per doz

Cocoa essence, 3 oz. package#............ *1 65
per lb

Mexican chocolate, % aud % lb pkg». 0 40
Kock Chocolate, loo#e......................... 0 40

•' " 1-lb. tin#.................. 0 42%
Cocoa Nib#, 11-lb. tin#......................... 0 35

TODHUNTEK, MITCHELL A CO. 8.
Chocolate— per lb

French, % e-6 and 12 lb#............ 0 30
Caraccaa, %’#—6 and 12 lb#........  0 35
Premium, %'s—6 and 12 lbs...... 0 30
tiante, %'»—6 and 12 lbs............... 0 26
Diamond, %'s—6 and 12 lb#........ 0 22
Stick#, gros# boxe#, each ........... 1 00
Homeopathic, %’s, 8 and 14 lbe.. 0 30
Pearl, T‘................... .... 0 25
London Pearl, 12 and 18 “ .. 0 22
Rock .............. " .. 0 30
Bulk,in boxe#...............................  0 18

Royal Cocoa Essence, package#........ 1 40

CHOCOLAT MINIER.
In Caeca of In 12 

5 case 10x12 lb lb bxs 
Vanilla—per lb. lot. bx#.

Yellow wrapper, *0 32 *034 *036 
Unsweetened—

Blue Premium C 35 0 37 0 39

than
Pastille#— case

Yellow wrapper, 1C8 bxa.
to the case..................... *2 ) 00 0 20

Croquettes—
Yellow wrapiter, 9 bxs. of 

12 package#..................... *20 00 0 20
ITHY'H.

Chocolate— per lb.
Caraccaa. %’s, 6-lb. boxe#............ 0 42
Vanilla. %’•...................................  0 42

' ‘ Gold Medal ' Sweet. V». 6 lb bx» 0 29 
Pure, unsweetened. %'e, 6 lb. bx». 0 42 
Fry # " Diamond,“ %1», 14 lb. bx#. 0 24 
Fry # "Monogram," %'s, 141b. bxe. 0 24

BKNHDOKPH ROYAL DUTCH COCOA.
% lb. tin#, boxeH 4 doz........................  2 40
%.......... 2 " ................................ 4 50
1 ............ 1 44 ............... 8 50^
Ralston Health C Hub, boxes 6 lbe......  45

Cocoa— per doz.
Concentrated, %», 1 doz. in box.. 2 40. * 

!! Afc " .. 4 50
" 1 lbe. •• .. 8 25

Homeopathic, Vi's, 141b. boxe#............
4 % lbe. 12 lb. boxes

JOHN P. MOTT A CO.'8.

(R. 8. Mclndoe, Agent, Toronto.)
Mott’s Broma............................ per lb. 0 30
Mott # Prepared Cocoa....................... 0 28
Mott s Homeopathic Cocoa (%'»)....... 0 32
Mott’s Breakfast Cocoa (in tin#)........ 0 45
Mott s No. 1 Chocolate....................... 0 30
Mott a Breakfast Chocolate............... 0 28
Mott e Caraccaa Choco ate.................  0 40
Mott's Diamond Chocolate................  0 22
Mott's French-Can. Chocolate........ . 0 18
Mott # Navy or Cooking Chocolate. .. 0 27
Mott's Cocoa Nibbs............................ 0 35
Mott’» Co»;oa Shell#............................ 0 05
Vanilla Stick», pergroee..................... 0 90
Mott'» Confectionery Chocolate. 0 21 0 43 
Mott'sSweet Chocolate Liquors. 0 19 0 30

COWAN COCOA AND CHOCOLATE GO. 
Hygienic Cocoa, % lb. tin», per dox.. *3 75 
Cocoa Essence, % lb. tine, per doz. .. 2 25
Soluble Cocoa, No. 1 bulk, per lb__ 0 20
Diamond Chocolate, 12 lb. boxe»,

% lb. cake, per lb.............................. 0 22%
Royal Navy Chocolate, 12 lb. boxe»,

% lb. cake, per lb............................. 0 30
Mexican Vanilla Chocolate, 12 lb.

boxe», % lb. cake, per lb.................. 0 35
WALTER BAKER k CO. 8.

Chocolate-
Premium No. 1 boxe» 121b». each..

Baker’s Vanilla in boxes, 11 lbe. each. 
Caracca# Sweet, in boxe», 6 lbe. each. 
Vanilla Tablets, 416 in box, 14 boxe#

in ca»e, per box, net.........................
German Sweet Chocolate- 

Grocer»' Style, in boxe», 12 lbe. each 
Grocers’ Style, in boxes,6 lbe. each. .. 
Eight cake# to the lb., in bx», 6 lbe. e.

50
38

4 20

0 18 
0 25 
0 25

Soluble Chocolate
In canister», 1 lb., 4 lb. and 101b........

Breakfast Cocoa-
In bxs, 6 and 12 lbe. each, % lb., tine.

0

0 A

COCOANDT.
CANADIAN OOOOANUT CO. 

White Mo»» Brand —
Pkp. 1 lb., 15 or 30 lb. c».................

44 6 or io44 !!!!!!!!!!!
Bulk—

White Mow. 10. 15 or 20 lb. Pail»... 
Feather Strip, 44 44 ** "...
Special Shred,........................ . ...
Macaroon. 44 44 " " ...
Crown Detic , 12. 20or 25 lb. 44 ...
Special. ............... 44 ...
Barrels, 2c. per lb. lees.

Terms, 3 p.c.. off 30 days.

0 27 
0 18 
0 19 
0 SO
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OYSTER CRACKERS . .
<1 are in demand now. We make them in three different shapes, Square, Pearl, and Gems. 

The latter are only to be had from us. The Gems are much appreciated by those who have 
tried them.

Remember T. B & C. Co.’s Cream Sodas are sellers.

THE TORONTO BISCUIT 8c CONFECTIONERY CO. um.ted.

A. W. Porte, President. 7 Front Street East. Toronto. S. R. Person., Vice-President

COFFEE.

Green. per ib
Machs..........................................  0 WHO SO
Old Government Jsrs.............. 0 SO 0 33
Rio...............................................  0 0014 0 IS
Plantation Ceylon.....................  0 SO 0 SI
Porto Rico.................................. 0 34 0 »
flustemele.................................. o 34 0 30
Janeiro....................................... 0 18 0 33
Maracaibo................................... 0 10 0 80

JAMES TUBMEB * OO.
Meocs...............................   0 34
Dsmsscua............................................... 0 30
Cairo................................   0 36

TODHUMTEB. MITCHELL à OO. I
Kioelsior Blend................................... 0 33
Bourbon Blend..................................  0 St
Our Own "   o 31
Jentf   • »
U«nm M ......................................... 0 25
RaJanBleod.......................................... 0 22
Mocha end Jews.................................. 0 32
Old Government Java. .. 0 30 0 32 0 34
Arabian Mocha.......................... 0 31 0 33
Maracaibo...................................  0 25 0 27
Santos.......................................... 0 II 0 2u
Crushed East India.............................. 0 17

EXTRACTS* per dot
Dailey’s Pure Fruit Extracts. 2% ox.

bottles, ail flavors............................. $2 00
Dailey’s Tropical Extracts, 2 ox. bottles

all flavors .........................................  0 75
Dailey s Fine Odd Extract* 2 ox. bot­

tles. all flavors............................ 1 25
Crown Brand (Robert Greig à Oo.)—

1 ox Bottle, per dox. 0 90
. 2   1 50

1% “ M 2 00
* H M M 9 00
| " Bottle “ 0 00
4 " Glass Stop r “ 3 50
5 M “ 7 00

Parisian Essence, per gross................... 21 00
Kilning, IkMedlniUM............gross 12 00

Ketokng, Borew Top............. M 21 00
8.4L “HighGrade

per dox.................  3 50
Pepper Sauce, per gross.................  15 00

FRUITS.

FOOD. per brl.
Split Peas ....................

Currants—Provincials, bbls .. 

Piliatras, I

Modale, bbls .. 
M % bbls ..

stras, bbls .......
; • % bbls ..

Patras, bbls........
•• % bbls-------

Blue Pearls.............
cleaned, Kali* hi os, cases 

Mores
M Vonltxa ** 

Dates, Hallo wee boxes....
Figs—4-crown......... ...................

“ 5-crown.............................
” 7-crown.............................

" natural, bags....................
i Prunes—Bosnia, cases ...........

" Bordeaux....................
Raisiné-Valencia off stalk.

"* Fine, off stalk..........
M Selected.....................
** Lasers.....................
•• ............
" Cal. Loose Muscatels,

3-Oown ................
Ditto 4 Crown.........

per lb
.... 0 054a

0 06
.... 0 <*%
... 0 06%

0 06' .,
.... 0 06%

0 064« 
0 07 0 06

eW4!8S
.... 007
.... 0 07%
0 06% 0 01% 
0 10 0 11 
0 11 0 13
0 13 0 14
0 15 0 16
0 04% 0 06

0 04% 0 06 
0 06 % 0 06 
0 06 % 0 06*4 
0 06 % 0 07 
0 00% 0 12%

0 07% 0 07%
0 00% 000

Maiaga per box.
“ London Layers............. 1 70 1 90
“ Black Baskets................  2 30 2 SO
" Blue Bankets.................. 2 50 2 75
" Connoisseur Clusters... 2 40 2 50
" Dessert Ousters ....... 3 60 3 80

DOMESTIC.
Apples, dried, per lb................ 0 04% 0 06%

r% evaporated.................... 3 06 0 00

Pot Barley .. 
Pearl Barley,

. 3 26 $3 50
............................. * 26 3 50
XXX,40-lb. pkt .... 2 00

ROBINSON 8 RABLBT AMD OBOATS.

Patent Barley, % lb. Une..................26
fib. tins.................... 2 25

2 25
Groats, lb. tins.................... f

lib t

DALLEYS ROYAL HYOISNIC MBLf RIHINO 

rLOURS. per dox.

Buckwheat Flour, 2% lb. packages,
3dox. incase. .................................. 120

Pancake Flour, 2 Ib. packages, 3 dox!
Tea Biecuit Flour, 2 Ib. packages, 3 dox * *°

in case ............................................. l 90
Graham Flour, 2 lb. packages, 3 dox.

incase...'......................................... 20
Bread and Pastry Flour. 2 Ib pack­

ages, 3 dox. cases ..................... 1 20

GELATINES.
EMOIS

Sparkling calves foot. 2qt. sue...........  1 20
Acidulated. 2 qt. size............................ 1 50

(Sold by all wholesale grocers.)
esorrr s family oelatime.

Robert Greig A Co., Agents. 
1 ox Packages, White, per dox. ... 

Red. w ....
ooxs

1 Quart size, per dox.............
2 Quart size, ** .........

HARDWARE, FAINTS AND 
OILS.

Out Nails—50 to 60 dy, *1.85 Toronto. 
Wire Nails - *1.85 Toronto. Hamilton. 

I/ondon.
Horse Nails—

Canadian, dia 50 per cent.
Horse Shoes—

From Toronto, per keg................ 3 35
SORBWB-Wood-

Flat-bead bright, 87% and 10 p. o. dia. 
Round head bright, 80 and 10 p. c. die. 
Flat-head brass, 83% and 10 p. o. dia. 
Round-head brass, 75 and 10 p.c. dis.

Window Glass. (To And out what break 
any required size of pane cornea under, 
add its length and breadth together. 
Thus in a 7x9 pane the length and breadth 
come to 16 inches, which shows it to be a 
first-break glass, l.e. not over 25 inches in 
the sum of its length and breadth ]

1st break (26 in. and under)... 0 60 1 35
Rors-ManlllB ........................ 0 07* , 0 06%

•Mai...................................... 0 06 0 07
Axes—Per box....................... 3 25 9 00
8hot—Canadian, dia, 17% per cent. 
Hindis—

Heavy T and strap, 70 per cent 
Screw, hook and strap .... 2 40 3 50

White Lead—Pure Association guarantee, 
ground in oil. per 100 I be

25 lb. irons......................................... 5 50
e-i.................................................... i s«4

Ho. I..................................................  « 37
Turpsmtins—

Selected packages, per gal........... 0 49
2c. extra outside points.

Limssbd Oil—
Raw, per cal..................... . 0 42 0 43
BstoiT*^.......................  0 45 0 46
2c. extra outside points.

Glue-Common per lb.........  0 07% 0 06

INDURATED FIBRK WARE.
TME X. S. EDDY OO.

SS
Milk, 14 qt............................................. 4 ft
Round bottomed fire pail, 14 qt......... 4 75
fMba, No. 1............................................... 13 3c

M - 2............................................. 11 40
- M s............................................. 9 m

Fibre Butter Tube (39 lbe).................. 9 99
Nests of 3 ................ 2 85
Keelers No 4......................................... 6 00

•• M i.........................................  tm
M M 6.........................................  4 00
M M 7.........................................  S 00

Milk Pans................................................  2 66
Wash Basins, flat bottoms ............... 9 66

" " round bottoms ............. f 18
Handy Dish ................ 2 25
Water Closet Tanks................................If 00
Dish Pan, No. 1.....................................  7 60

" " M 1.............................................. 6 JL
Barrel Covers and Trays................ 4 75
Railroad or Factory Pails.................... 4 75

JAMS AND JELLIES.
SOUTHWELLS GOODS, per dox. 

Frank Magor A Oo.. Agents
Orange Marmalade.............................. 1 50
Clear Jelly Marmalade....................... 1 80
Sirawtwrry W. F. Jam .................. 2 00
Raspberry - 3 ........................ 2 00
Apricot M ’• ........................ 1 n
Black Currant " ....................... 1 66
Other Jams " M ........... 15* 190
Red Currant JeUy ........................ 2 75

(All the above In 1 lb. dear glass pots.

LICORICE.
YOU MO h SMYLIBS LIST.

5-lb. boxes, wood or paper, per Ib— *0 40 
Fancy boxes (36 or 50 sticks) per box. 1 25
“Binged*' 5 lb. boxes, per lb............. 0 40
“Acme " Pellets, 5 lb. cans, per can 2 00 
“Acme Pellets, fancy loses (40)
Tar‘Sconce .ad Toiii' Wafers, 5 lb.

cans, per can .................................. 9 00
Lioorioe Losanges, 51b glass jars ... 175

“ " 5 lb. cans............. 1 50
“ Purity " Licorice. 200 sticks............. 1 45

109 stioks............. 9 73
Dulce. large cent sticks, 100 in box... 0 75 

MINCE MEAT.
Wethey s Condensed, per groee, net 911 UU 

WINES LIQUORS AND MIN­
ERAL WATERS.

HARD. JACKSON A OO. MONTREAL, 
AOEMTS.

Watson's Scotch—
1 Star Git-olivet, in cases . SO SO 09 00 
3 “ “ “ .... 9 50 10 00
Old Liqueur “ 15 00 15 50
Old Glenlivet, in wood, p gal. 4 25 6 00

Watson s Irish-
Old Irtah.................................. 7 50 I 00
Bausgher ..............................  9 50 10 00

" in wood, per gal .. 4 25 5 25
Geo. Sayer à Co. Cognac—

I Sur. Incur*....................... II 50 13 00
V.S.O.P “ .......................  16 50 17 00
In wood. perral .............. « 50 6 50

Waiter A May, Oporto
Ports—.................................... 2 10 0 50

Wisdom A Warier
Sherries ................................ 2 00 6 00

J. A R. X LIA, MONTREAL.
Cock burn very old Highland. .. 8 75 9 25

Special Soot, h 9 50 10 00
“ Special liqueur. 14

years ol#................ IS 50 16 50
In wood—Fine old Scotch.................... 4 40

Special old Scotch................ 5
MUSTARD.

OOLMAM S OR ESIM'S.
Square Tim* per Ib.

D. 8. F..1 lb. tine...........................JT40
“ % Ib. tins............................18
“ % lb. tins 0 45

Round Tine-
F. D.. % lb. tins........................... 0 35

“ % lb. tins............................. 0 27%

r .p •  11
“ « lb. Una, decorated. p.t 0 '
„ FRSMCM MUSTARD

Crown Brand (RoUrt Oreig A fa)

123,RLl-Medium l»W cTroTj^ a |
b*rn...........  13 ee Su*ar Howl tf ,
Spoon . 18 UU c3dy ... » (

THS F. r. DALLRY (XX 
Daileys Mustard, bulk, pure, peril a i DUIe, . MroronL S lb KTfiLi in "

case, per dox ................ «/
Dnllrf'• Musurd. -, Ib. liu, « du». in

^‘E'SrLth,rt“MuM' è!
1 It. jam. per dot ...................................a,
«lb. " •• ..............
It II. (law tumblers ...................."" a ,

Jerar, Butter Color, 8ea houl,» per
1 «.lion Una. per gui. ."."." ".".I""""' ' 1 2

t aler, Salt, 3 oi bottles, ml.er tot*.
per dot ................................ ... I ,

furry Vuwiler, 3 oa. lotliee. ailier 
tope, per doa......................................

PICKLES—STEPHEN»»
». r. Tirrrr * cm. wim

IWul stoppers Ipinul .....................^
C orked | pints!............................ j j

HU E, SAGO, ta PIOCA .

• STî ÎS
......... 003

0 95 1 00

Rangoon, imported..........
Fatnq......................................

imperial 8reu .........  0 e,
Extra Burmah .................. o oat» u 0*4
Java Extra .................... 0 06% u ns.
Genuine Carolina ...... u os2 n in
Grand Duke ........................ g 58 0 8)

nSSssR ....................... ! 29 ! a
v .......................................... 0 03% 0 05>

*ODA.
Bicarb, rtaml nl per UXMb ke* I « 2 SU
Sal nela, per 144 ......................... u 86 o W
**al roda, per keg ........................

STARCH.
IDWARDUSURO STARCH OO.. LTD. 

IaRundry Starches
No. 1 White or Blue, cartoons.... 0 06
(ansda 1 .sundry............................ n 04
Silver Gloss, (>-11, draw-lid Kites 0 07 gfc" Ok-. Hb U. eano^r 5 $
Edw.irdslmrg Silver Gloss. 1-lb.

chromo package ........................ n 07
Silver Gloss, large crystals ... 0 06 
Bcuson s Sali us, 1-lb vartooua 0 07 No. 1 White. Mila and k«*T^ 0 M
Benson ■ Enamel, per box .. 1 on

Culinary Starch .........
W T Benron a do • Prep torn S 06
Canada Pure Coro.................... n U6

Rice Starch
■.Iwardaburp No-1 white. 1 II. curt. 
Mwordahur* No 1 While or

Blue. 4-1U lump..............................
EINOSroRDS WWBOO STARCH

. 0 01

(40-lb boxes. 1 lb pkga. 0 00 
« 'I' alldlo» ouror,

113-lb. boue roe» enrol » 60S

PUES-----104b. hose»..,.,................ 0 0
OSWEGO i 60-lb. bo.ro, l ib

WEN STARCH pack sees ..
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A Popular Starch.
All laundresses agree on this one point, that in order to obtain the best results, a ^ 
high-class starch is indispensable. Celluloid has long been recognized as 
the Laundresses’ reliable friend, whose verdict in its favor has been so 
unanimous that it has won for itself, as a cold-water starch, a reputation which 
is world-wide.

THE BRANTFORD STARCH CO., Limited, sT8"eV BRANTFORD, ONT.
For puddings, cuBtards, etc.

ONTARIO 1 38 lb. to 45-lb. boxes, 
STARCH / 6 bundles ......................

STARCH IN I Silver Glow..................
BARRELS / Pure .............................

MOLASSES.

Barrels.............................................  0 23 0 35
q Qg Half-barrels .................................  0 25 0 37

0 07% SOAP.
0 06% Babbitt's "1776 Soap Powder — |3 50

TUB BRANTFORD STARCH UO., LTD.

Laundry Starches-
Canada Laundry, boxes of 40 lbs.. 
Finest Quality White Laundry—

3 lb. cartoons, cases 36 lbs----
Bbls., 175 lbs.....................................
Kegs, 100 lbs.....................................

0 04‘4

0 05 
0 04% 
0 04%

Lily White Gloss-
Kegs, extralargecrystals.lOOlljs. 0 06 
1 lb. fancy cartoons, cases 36 ll>s. 0 07 
6 lb. draw-lid bx 8 in crate, 481b. 0 07 
6 lb. tin enamelled cannisters,

8 in crate 48 lbs ...................... 0 07

mm1

1 bos ami less than 5............................... 4 00
5 boxen and upward.................................. 4 00

Freight prepaid on 5 box lots. 
BKANTFOHD HOAP WORKS OO.

Brantford Gloss—
1 lb. fancy boxes, cases 36 lbs. 0 01% 

Brantford Cold Water Rice Starch-
1 lb. fancy boxes, cases2811 js---- 0 09

Canadian Electric Starch-
40 packages in ease........................ 3 00

Culinary Starch - Challenge Prep. Corn—
1 lb. pkgs , boxes 40 ll>s.............. 0 05

No 1 Pure Prepared Corn—
1 lb. pkgs., boxes 40 lbs.............. 0 06

SUGAR. per lb

Ivory Bar '' is put up in 1 lbe., 2 6-16 lbs., 
3-lb. bars, 60 lbs. in box : 10 and 12 oz. cakes, 
100 in box; Twin Cake, 11% oz. each, 100 in 
box.

Quotations for "Ivory Bar " and othe 
brands of soap furnished on application.

Granulated.......... ........................
I’aris Lump. bids, and 100-lb.

U°" in 501b. boxes----
Extra Ground, bbls. Icing —
Bowdered, bbls.........................
Very bright refined..................
Bright Yellow.............................
Dark Yellow .............................
Hi-merara.....................................
A ust riau granulated.................

. . 04 5-16

0 05% 0 06% 
0 05% 0 Qrf 

0 05% 
0 05% 
0 037; 
0 03 , 

0 03 % 0 03 . 
0 03% 0 fttfc 

C4 3 16

SYRUPS AN» MOLA88K8.

SYRUPS. bbls. % bbli.

I lark......................... per gallon.
Medium............................................
Bright.......................................................
Honey (com) .............................

2 gal. pails ............
'• 3 gal. pails..............

0 23 
0 28 
0 32

i 35

0 25 
0 35 
0 42 
0 40 
1 00 
1 40

TEAS.
RAM LAL'n (lead paekagex)

Cases, each 60 1-11*............................. 0 35

" M 30111*......... f 035
•• " 120 % 11*........................... 0 36

BLACK.
Congou— per lb. per lb.

Half Chests Kaisow, Hon­
ing, Faking...................... 0 12 0 60

Caddies, Pakling, Kaisow 0 18 0 50
INDIAN.

Darjeelings................................. 035 055
Assam Pekoes.............................. 0 20 0 40
Pekoe Souchong ...................... 0 18 0 25

CKYLON.
Broken Pekoes .......................... 0 35 0 42
Pekoes ......................................... 020 040
Pekoe Souchong.........................  0 17 0 35

CHINA ORKKN8.
Gunpowder-

Cases, extra firsts.............. 0 42 0 50
Half Chests, ordinary

firsts ................................. 0 22 0 38
Young Hyson -

Cases, sifted, extra firsts. 0 42 0 50
Cases, small leaf, firsts . 0 35 0 40
Half Chests, ordinary

firsts ................................. 0 22 0 38
Half Chests, seconds---- 0 17 0 19

0 15 0 17
" " common — 0 13 0 14

Young Hyson— pino sukyh.

Half Chests, firsts.............. 0 28 0 32
" " seconds — 0 16 0 19

Half Boxes, firsts.............. 0 28 0 32
" " seconds . . . 0 16 0 19

Half Chests— japan.
Finest May pickings.......... 0 38 0 40
Choice ................................. 032 036
Finest...................................... 028 030
Fine......................................... 025 027
Good medium...................... 0 22 0 24
Medium................................. 0 19 0 20
Good common...................... 0 16 0 18
Common .............................. 0 13% 0 15
Nagasaki. % chests Pekoe 0 16 0 22

" “ Oolong... 0 14 0 15
" " Gunpowder 0 16 0 19
" M Siftings ... 0 07% 0 11

LIPTON 8 TEAS.
No. 1 Ceylon, retailed at— 0 50 0 35
No. 2 " .... 0 40 0 28
No. 3 “ •' .... 0 30 0 22

All the above can be had mixed with 
Green Tea at same prices,

"BALADA ’’ CKYLON.
Wholesale Retail

Brown Isabel, lx ami %s.............. 0 20 0 25
Green I *1*1, 1h and %s................. 0 22 0 30

Blue !<abel, li- and %h and %»... 0 30
Red l*bcl. Ik and %s...................  0 36
Gold Isabel, %h................................  0 44

Terms. 30 days net.

0 40 
0 50 
0 60

"KOLONA"

Ceylon Tea, in 1-lb. and %-lb. lead packets, 
black or mixed.

Blue Label, retail at 30c.......................... 0 22
Green Lal>el " 40c........................... 0 28
Red Label " 50c........................... 0 35

Orange Label, retail at 60c..................... 0 42
Gold Isabel, " 80c..................... 0 58

Terms, 3 per cent, off 30 days.

CROWN BRAND.
(Ceylon in lead packages)

Wholesale Retail
Ri d Isabel, 1-lb. and . 0 35 0 50
Blue 1*1*1, 1 lb. and %s. 0 28 0 to
Green Label, 1-lb.... 0 18 0 25
Gieen Label, %’s.. . . 0 19 0 25
Japan, I s............................. . 0 19 0 25

TOBACCO ANI) C'lGARR.
British Consols, 4’e ; Twin Gold

Bar, 8‘s .....................................................  0 73
Ingots, rough and ready, 8's.................. 0 71
Laurel. 3's..................................................... 0 68
Brier 6>   0 63
Index, 7's......................................................... 0 60
Honeysuckle, 8's ...................................... 3 73
Napoleon, 8's ............................................... 0 67
Victoria, 16 s ........................................   0 63
Prince of Wales, in caddies. 8's.......... 0 65

WOODEN WARE.
Pails, 2 hoop, clear. No. 1.................. |T 1 45

" 3..............................................  1 60
* I.........................1...................... 1#
“ S......................... 1...................... IIS

" " painted " 2............ 1 40
Tut*, No. 0............................................. 8 00

” 1.............................................. • II
“ *.....................* .... • 50
" S.............................................. 4 60

THE E. B. EDDY OO.

Washboards, Planet.............................. 1 60
“ U................................... 1 40
" Special Globe.. !!!! IS

Matches— 6-Case Single
Lots, C* e

Telegraph ......................  $3 00 $3 20
Telephone .......................... 2 80 3 00
Parlor..................................  1 30 1 40
Red Parlor.......................... 1 50 1 60
Safety, No. 1, wall box 1 40 1 50

" No. 2, slide U>x 2 80 2 90
" No. 3. capital ... 1 75 2 85

Flamers, slide boxes---- 2 25 2 35
“ wax stems............. 3 20 3 30

Tiger....................................... 2 65 2 85
BRYANT à MAY.

Robert Greig à Go., Agents.
No. 9 Safety, per gross...............$ 2 00
"10 " " .................. 1 10
" 2 Tiger, ................. 5 00
M 4 * * ................. 1 00

--•œr,*'

'LICORICE lQ7tNCl-/>j

LICORICE...
C7

We manufacture everything in the l.icorice line carried by the Gro­
cery, Drug and Confectionery trades. We might mention—Y. & S. Stick 
Licorice, all sizes ; Acme Licorice Relicts ; Y. & S. Licorice Lozenges, in 
cans or glass jars ; A1IC Blocks ; I'urity & Dulce Brand one cent sticks ; 
Bundled l.icorice Root, etc. In Rliahi.e Licorice, Triple Tunnel Tubes, 
Mint l‘uff-Straps and Navy I'lugs. Write for illustrated catalogue.

YOUNG & SMYLIE
Established 1848. BROOKLYN, N.Y.



tHE CANADIAN GROCER
*

For..........

io cents
We will mail you a valuable 
little book on

BUYING 
SELLING AND 
HANDLING OF TEA

This is a complete and use­
ful work, which every grocer 
should have in his possession.

1116 MacLean Publishing Co.
Si Stoat St. Wet, Toronto. I .halted

mmrmrmme rnmmmammmmm

DURABLE PAILS and TUBS.

TRY THEM

GENERAL MERCHANTS
re Tun Canantan Geocsa .taking copra» of :

The Canadian Hardware Sad Hetal Merehant. 
The Canadian Dry Coeds leview.
The Beekaeller and lutieber.
The Taper asd Palp Hews.
The Canadian Printer aid Publisher.
Plnmbiag and lUamâttiag.

May hove a tingle copy of them sent Itoe at 
any tun# they .ah to coomit the advertising 
noHioint Special dubbing ratea ee applies-

IF YOU WANT TO

ADVERTISE anything, ANYWHERE
In Canada, we eon de b lei roe.

Marl FAN PUBLISHING CO. Limited
ADVBBTIMIVO DEPARTMENT

MONTREAL • • TORONTO

COX'S CELATINE
ESTABLISHED ITSE.

MacLean Publishing Co. Limited
Montreal t : Toronto

C. E COLSON, Montreal.
D MASSON * CO.. Montreal.
ARTHUR P TIPPET A CO ,

Toronto, St. John, N B, and Meetreel

CLUBBING BATES

TELLS what to buy and how to sell it ; gives a 
regular course of Window Dressing, Store 
Management, Advertising; describes all new 

goods, etc. What more do you want ? One Pointer 
from a single copy should net you at least Two 
Dollars. Twelve copies, or one year, should net you 
Twenty-four Dollars. This is a fact, and the reason 
we have subscribers............................

Tfce Dry Goods Bevtew and $3.00'

THE DRY GOODS REVIEW
The Wm. CUE 4 SOIS MANUFACTURING Co

Of NEWMARKET, OUT.
3Th# goods srs hooped with Corrugated Steel Hoeoe. 
seek lo sroo.es In the oto.ee end con not possibly 
follet Thebotp.esptod end contract with Ike wood. 
BSoT GOO l>» M A Ltd.

Represented by...
Chas. Boeckh At Sons, Toronto.
The H. A. Nelson A Sons Co., Montreol.

THE

Oakville Basket Co.
manufACTuasas or

s, », 3 bushel grain and root baskets, 
i,'», 3 satchel lunch baskets, 
i, », 3 clothes baskets, 
i, a, 3, 4 market baskets.
Butcher and Crockery baskets.
Fruit package of all descriptions.

For aale by ell Woodenwere Dealer».

TORONTO... . MONTREAL

■établis bed 17*.

Walter Baker & Co. US:
The Oldeet and 

Largest Manu foc tarer» of

PURE,HI6H BRADE
COCOAS

aim

CHOCOLATES
on this Continent.

Ne Cheeked ere used In
their manufactures.

Their Break test Cocoa is absolutely pure, 
delicious, nutritious, and cuete less than one 
cent n oup.

Their Premium Ne. t Chocolate, put up In 
Blue Wrappers end Yellow Label», to tlie beet 
plain ohooolate In the market for family use.

Their German Sweet Choc dot. I» good to 
eat and good to drink. It I» palatable, nutri­
tion». and healthful ; a great tarorite with 
children.

Bet ere oboold ash tor and he aura that they 
get the genuine good». The above trede-merfc
fa on every package.

N B—The old Snaoaao Baaae el HoeSBSHOl 
Cannae SaLuoa still takes the lead, and ahorde the 
greatest eatiafaction to both dealer and cooeumer. and 
1er amtorm excellence Is quality and weight bee ee 
equal

EVERY DAN WARRANTED.

We ere eke pochera of the well end favorably known 
erands el BEAVER. COLUMBIA and TIGER, all 
guaranteed prime Ran tab.

ALL t-IVI 0ROGERS KEEP THEM.

J. H. TODD & SON,
Victoria, B.C., Owners.

.OAKVILLE, ONT.
Walter Baker & Co. Ltd.,

Dorchester, Mess.

AGENTS—Gee. Stan war, Toronto,
Agoni lor Omaris.

“ W S Good hath A Ce.. Meetreel 
•• Teee A Pert»., Wlneieee



THE CANADIAN GROCER

The . . .

“Pittsburgh” 
Is King.

1 1 • t' •y>\:ng uiiioii» itt <i testimonial ha.' just been received :

Thorm>aLK, Nov. 8th. 1897.
\J i - - i- - * j« »\v.\ \ >, Ken 1 N » '•>. Toronto

Si K' \\ • re* • • .] your Pittsburgh Lamp all right on Saturday, and we
Aft* r two nights trial we can safely say it excels 

It ~ now giving .t better light than the four ordinary lamps which

Yours respectfully,
Salmon & Waj.kkk.

• . • is only one of many that have stated they are pleased w ith The 
Pittsburgh. \Y 1 te fur prices.

at. wi p t
all others.

? replat « -

lh. al. 
Mamm'.tu

GOWANS, KENT & CO.
TORONTO and WINNIPEG

I Yen Your I Customers
191 that if they buy KNOX’S GELATINE and will save 
fl| the signature side of the Calves Foot Gelatine box or the 

front ol the Acidulated Gelatine box they can secure a 
gj| nice l'ocket Camera FREE.

I Grocers 
and Clerks

1
can at the same time win DELIVERY WAGONS or 
High-Grade CAMERAS. Our plan gives all an equal 
chance. It is worthy your investigation.

Write for Particulars

C. B. KNOX, Hfr.
AGENTS

A. E. Richards & Co. - Hamilton 
William H. Dunn - - - Montreal
Beattie & Elliot .... Quebec 
C. & E. MacMichael - - St. John 
Alfred D. Hossack, Vancouver, B.C. 
H. F. Baker .... Halifax, N.S.

JOHNSTOWN, 
N. Y.

©

tY

BOOKS 
FOR THE 
RETAILER

Full of good practical hints on live ubjt-cK Every 
m'-n-huut should k-tp hims« if well |>o.Me«l on limiters 
eon • ruing 1 lie welfare of his business.

Tn> I uliivving seriespamphlets by experiem ed husi- 
jie n.e: .leal with matters of imp. rtanc v 10 the re­
tailer an»I are u- il worth his careful p« ru>irl.

Pitfalls of the Dry Goods Trade
J iii’t « pithy papers dealing with Credits, Honesty, 
Clerk . F.\p* • a. Over buying, Profit, Capital, etc., ete.

Buying, Selling and Handling oi Teas
Thre. valuable art ivies full of ideas and suggestions for

Causes of Failure in the Hardware Trade
and how avoided. Three comprehensive prize essays 
rep: i' d from IIakpwakk ami Metal.

Necessary Books for a Retailer
l;> .1 pri.i ti.-al Iirrountant. This treatise deals with syj- 
11 in ..I l ■ kLr. ping and ehe. king 1 aleulafed to re«luee 
mi.'takr- and ««missions, etc , « le., to a minimum A 
most useful bool; for any retailer.

10 centsAny one of the above 
mailed for . . .

New Customs Tarif!
Alphabetic-ally arranged and r-vised and corr«iele«l from 
the otli- ial copy a.- assented to by the Governor General, 
June. *9, 1897. including the old Tariff by way of com­
parison. A No comparative rates of the Dingley and 
Wil.-i«n (L nit. il States) Tariffs. 15 cents.

Credits, Collections and their Management
a 1 un.-.t complete an«l > ompreheusive work of great im- 
porlanee to any business man. - $1.50.

A«ldrcss :

The MacLean Publishing Co. Limited
TORONTO and MONTREAL

Manufacturer’s
Agents
Wanted.

In view of the constant inquiries from 
manufacturers and merchants for names 
of good representatives in leading centres 
in Canada we are preparing a typewritten 
list of all the firms open for agencies.

This will be held at our offices for use 
of such inquirers.

It is important that the list be as com­
plete as possible, and we will be glad to 
include everyone interested.

There will of course be no charge.

The following information is necessary

Name.
Address.
List of agencies now held.
References.

Address replies to_

THE CANADIAN GROCER
Montreal or Toronto

CHARLES F. CLARK. 
President.

J. CHITTENDEN,
Treasurer

E8TABLI8HED 1849.
THE BRAD8TREET

MERCANTILE /IQENCT
THE BRAD8TREET COMPANY,

Executive Offices, PROPBIBTOB8

NOS. 346-348 BROADWAY, NEW YORK
Qftcci m Ou prmapal aka 0/ Pu l mud SlaUt
Canada, Ou Muraptan Oontmml, Auttraka md
M London, toglona.

The Bradetreet Company is the oldest end 
financially, the strongest organisation of its 
kind—working in one interest and under one 
management—with wider ramifications, with 
more capital invested in the business, and it 
expends more money every year for the eolleo 
tion and dissemination of information than any 
similar institution in the world.

Toronto Offices - McKinnon Building 
Cor. Jordan and Melinda Ste.

TH08. O. IRVINO, Superintendent.

OAKEY’S
‘WELLINGTON’

KNIFE POLIS!!*
The Original and only Genuine Preparation for 

Cleaning Cutlery.

John Oakey & Sons, limited,
Manufacturers of Emery, Black Lead, Emery' and 

Glass Cloths and Papers, etc.

Wellington Mills, London, England 
Representative in Canada : 

JOHN FORMAN, 650 Craig Street 
- “ Montreal; •'**”*'


