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FINE GOODS OUR SPECIALTY.

MUNGO CIGARS, EXCEPTIONALLY FINE.

ENER’\L STOREKEEPER

ImooooQcrua s

TORONTO, AUGUST 14, 1891,

most Dulee 1ous of all preparations for
PUODINGS . CUSTAKDS . INFANTS FOQD '
(I} CAKES 8¢ 1 oevorsally chaowledgad.
) Tior £ an: 'uullLl of a mmlu hund |
UNITED STATESs! CREAT BRITAIN ;

! CUARANTEED pvm:

\) aad superiar Lo

e smilar preparabion sver olfts

any
¢3 hes baken FIRST PRIZE ok all
AN EXHIBITIONS -bluunbh

X PRIZE MEDAL
} intarnational Exhuhman Londan, 1862
K Castannial Exhibition. Phﬂldalw!.n,laﬁf

! Maeufactuind snd Refmed by the
REDWARDSBURG STARCH
CARDINAL ONT

TERwuRes BT Fett: and NATEBAS Breere
MONTREA L CANAQA

Fac-Simile of Package.

CAUTION

BENSON’ S i)
" PREPARED CORN

Has been sold by every respectable grocer in Canada for more than
33 years. The popularity, purity and excellence of Benson's Pre-
pared Corn for Blanc Mange, Infants’ Food, etc., and all dietary

purposes, has induced some covetous and unprincipled nmnufucturcrf‘g‘

to imitate even the color and general appearance of the wrapper,
whereby ordinary purchasers may be easily deceived, unless they
protect themselves against imposition by examining the package for
the old name, “ Benson's Canada Prepared Corn.” Manufactured
by the

: EDWARDSBURG STARCH CO,,
* Silver Gloss,” “ Satin,”

“Canada Laundry,” *“ Rice

MONTREAL.

Manufacturers of the Celebrated
Starch,” * Potato Starch,” Etc.

[H. A. NELSON & SONS

MANUFACTURERS

AND

Wholesale Dealers

| — TN
BROOMS
AND
WHISKS,
Brushes, Woodenware,
Baskets, Cordage,

Grocers’ Sundries.

MONTREAL, .

{b'__

TORONTO.

Taylor, Scott & Co.

ASK FOR

MOTT’S

THE BEST
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DUNN'S
BAKING
POWDER

THECOOK'SBEST FRIEND

Retail Price., 2be.

Por sale by all first-class grocers

Largest Sale in Canada.
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Therefore advertisers should seethat

their advertisements do not grow
stale. Change them constantly, intro-
ducing new goods if you have them ; if
not let us know what you have in season-
able articles. This is what buyers want

BRYANT, GIBSON & Co.,
TORONTO,
Manufacturers of

EVERY Reader of this paper is a buyer,

This is a facsimile of our bottles.

“ Worcestershire Sauce,” * Yorkshire Sauce "
~ Devonshire Relish” Raspberry Vinegar, Eva-
%.pmwd Vegetables, Chocolates, Cocoas, Confec-

ionery.

W. BOULTER & SONS,
PICTON, ONT.

PACKERS OF THE~(‘ELEBHATF.D

LION
BRAND

Canned Fruits and Vegetables.

Every can has & Lion on the Label as Trade
Mark and the words Bay of Quinte canning fac-
tories. This Label is & guarantee to the con-
sumer that the quality is first-class. Ask your
wholesale grocer for the Lion Brand; do not take
any other. The Wholesale Trade only supplied.

Bay of Quinte
Canning Factories.

Head Office,
PICTON.

LEONARD H. DOBBIN,

Commission Merchant,

Representing the chief Lobster Canneries of the
Dominion.

1891 packs now offering.

Yend or Qaotations.
Fraser Bullding 8t. S8acrament 8t.,

Branch,
DEMORESTVILLE.

buy their labels and other lithographic
work from

The Sabiston Litho. & Pub. Co.?

BECAUSE They have the largest corps of skilled Artists in the
country.

BECAUSE They have the best machinery.

BECAUSE Their equipment is more complete than any other
Litho. house in the country, and

BECAUSE They turn out the most satisfactory work.

This Company occupies 4 flats of the GAZETTE building, in Montreal, equal to a
floor space of 35,000 square feet.

The business was commenced a little over 3 years ago by A. Sabiston and from the
smallest establishment at that time has grown within the above period to be the largest, of
its kind 1n the country. This fact speaks for itself.

HY Do 75 per cent. of our Canadian Canners

Before placing your orders for lithographic work, see what

The Sabiston Litho. & Pub. Co.

can do for you. Address all communications to

A. Sabiston, Man. Dir. Sabiston Litho. & Pub. Co., MONTREAL

How is your stock of Soap ?

Sceourine

Soap
Is right and yields Profitably.

ARMITAGE & CO.,

22 Bay St. Manufacturers, TORONTO, CANADA.

NISH
KING

I H E
KING OF

MONTREAL, P.Q.

BLACKINCS.
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J. B. McLEAN, HUGH C. McLEAN,
President. c.-Treas.

THE J. B. McLEAN PUBLISHING EHMPANY.
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Roy V. Somerville, Manager.

SPECIAL TO OUR READERS.

As the design of THE CANADIAN GROCER is to
benefit mutually all interested in the business, we
would request all parties ordering goods or making
purchases of any description from houses advertis-
ing with us to mention in their letter that such
advertisement was noticed in THE CANADIAN
GROCER.

The merchant who has good store help
ought to congratulate himself, for in that he
possesses a most powerful auxiliary for the
doing of a successful business. The instan-
ces are numerous enough where men in trade
have made money in spite of their own busi-
ness incapacity, and because of the fidelity
and capability of employes. There are a
great many men to-day in the forefront of
commerce who laid the foundations of their
eminence 1n the conscientious discharge of
their duty to others in whose service they
were. We know of stores which do what
may truly be termed a clerk-made business.
There is no denying the fact that the part
the clerk can play in building up an endur-
ing trade for his employer is a very large
one. It is according to the extent to which
a clerk is instrumental in enlarging or con-
firming the scope of the business his em-
ployer does, that his rating as a good, indif-
ferent or bad shop assistant should be. By
that test he should stand or fall.

. B * -

But in these times the maximum benefit is
rarely got out of clerk service. There is iess
to assist the enthusiasm and loyalty of clerks

in their employers’ interests, to develop their

TORONTO, AUGUST 14, 1891.

business powers or to select the fittest men
for the calling. Undoubtedly there is to-day
behind the counters of Canadian stores a
large number of shop salesmen who are the
peers of the very best, but these are the ex-
ceptions. There is another but much larger
number of clerks who are not the fully
equipped men they should be, and not by
any means the men they would have been
were they employed in similar positions
some years ago or in old country stores.
There 1s too little in life behind the counter
to induce the best raw matenal to take to it
on a very large scale nowadays. There are
young men now engaged as street car drivers
who left the ranks of salesmen to accept that
position. And they werenot drivenout bybetter
men. Their places were taken by worse men,if
willingness to accept lower pay be taken as
an acknowledgment of inferiority. The men
who left the stores to become street car
drivers did so because they could make more
money as street car drivers. They are good
drivers as they would have been good clerks.
- . - .
like
many another of the best adjuncts of sound

The shop salesman is becoming,
business, a sacrifice to the spirit of competi-
tion by which trade is possessed. Profits
are little more than nominal, adulterated
and inferior goods are eagerly taken up,
every device whereby prices can be let down
is studied. Business is increased, the labor
of the shop assistant increases in direct pro-
portion, while his rate of pay declines from
the standard of sounder times accordingly.
Small pay cannot purchase a high quality of
service. Boys and girls consequently have
to be taken to fill places that men experi-
enced in business and skilled in human
nature ought to occupy. And when these
boys become men, when they ought to be
ready trained shop hands, they usually be-
take themselves to some other occupation

where their service will find better pay.

No. 33

Manual “labor, though less, attractive is
usually more remunerative, and several take

to it in preference to salesmanship.
* * * &

The clerk is not only underpaid, but he is
not nowadays trained in so healthy a school
as he was years ago. His calling is a less
dignified one, and for the reason that the
whole bent of his training is to perfect him
in the one art of persuading customers to
believe in the incomparable cheapness of his
prices. He has to make prices appear
lower than those of others, rather than to
know how tc gain a customer’s confidence
This does

not tend to bring out his best parts asa

and attach trade for future years.

business man any more than the meagre
pay he receives tends to bring the best men
into the work. The solid, personal qualities
and business practices that are guarantees of
genuineness and fair-dealing are the valuable
elements in a clerk, and the ones it pays
to give a good salary to keep. Brains, in-
tegrity, experience, tact and industry have
still a market, even if the salesroom does
not afford it, and to that market the best
material will take itselt. There are mer-
chants who pay good salaries, and their wis-

dom is approved by its results.
* * * *

The retail grocers cry out against the
wholesale grocers that the latter are so
hedging themselves round that retailers
have nc chance to make their way into
wholesale circles. The clerks bave at least
equal reason for exclaiming against the
retailers that the latter are placing all the
obstacles they can in the way of the clerks
And if the ranks

of the master-traders are not to be recruited

becoming master-traders.

from the ranks of the clerks, whence are
they to be recruited? Are the farms and
workshops to be the training schools of the
merchants who are to succeed our present
storekeepers? One reason why trade has

got into its present unsatisfactory state is

i
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that too many traders have not had the
Let
the clerks be well paid and they will make
ample return.

benefit of a good training as clerks.

They can easily be made cne
It
is conceivable that clerks should organize
upon the card'{nal principle not to work for
price-cu.ting employers. It would be a good
way to establish a fund n retailers’ profits
for the adequate payment for employees’

of the strongest mainstays of business.

services.

WHOLESALERS WHO RETAIL.

The complaint which appears over the
signature “ Country Merchants” on another

page 1s not the first one which has d

us upon the same subject within the past fe
days. Accusations equally express in their
reference to actual transactions or overtures
for business; and no less explicit in their in-
dication of the source of this wholesale com-
petition with retailers have been rather num-
erous of late. They are too numerous and
circumstantial, and to well authenticated for
it to be probable that any mistake has been
made. We therefore feel warranted in bring-
ing the matter before the attention of our
readers, and publish the last communication
upon the matter which has reached us.

The re-appearance of the question of
wholesalers consumers

dealing with is

rather startling. It was thought to be a
dead and buried issue. It seems as if the
hand had gone back a decade on the dial of
time to bring us into the presence of the old
question which the protests of the retailers
The
protedts of the retailers were nothing more

were supposed to have forever laid.

than statements of the indefensible unfair-
ness of the practice which certain whole-
salers followed in cultivating direct trade
with retailers. It was because they were
convinced of its unfairness that the whole-
That

fact itself is more significant, and more

salers in question abandoned it.

strongly condemns the practice than any
amount of argument. The reasons why the
practice ought to be decrnied are manifest
enough, but the action of the wholesalers
with reference to it makes it a matter of
supererogation to set forth those reasons.

It is repugnant to the moral business sense.

If a retail trader has a constituency ofcus-
tom 1t is no preserve of his. He has no pre-
ferential claim upon it, no vested rights in it,
aside from what he is able to establish by his
business address, probity, etc. Any man

may come n and open a store in the same

district and carry on business in the ;éme
way. Thereis no poaching about that/ But
it is another thing when the local trader has
to meet the competition of the @holcsale
house from which probably e buys his
goods. Even if \{he competit,it;n introduced
by the wholesaler We—gxl_e/qual terms so far
as prices were concerned, it would still be a
most unfair competition. For, to be worth
looking after at all, it wo involve the
getting a hold of the Iargg\l“‘:ca] consumers,
the boarding house people, hotel men and
contractors. To select from the local retail-
er’s customers the best of them is to do hima
grievous wrong, even if his prices are not
undermined. To open up the sources of
wholesale supply and fill all the retail
channels on the one hand ; then, on the
r, to choke up the outlets of these chan-
nels by supplying consumers, can only have
the one tendency, which is to extinguish the
retailers and beget a nondescript trading
class, neither of the wholesale nor the retail
species. When prices are lower than those
at which retailers can sell, it is plain that the
wholesaler who concedes them to consum-
ers, is taking advantage, not only of his long
reach as a distributor, but of his power as a
wholesaler to put the consumer on the same
footing as a retailer. That cannot be too
strongly reprehended. It is unjust to the
retail trade and most unfair to competing
wholesalers, who depend upon the mediation
of the retailer to sell their goods.

A singular coincidence pointed out by one
correspondent is the fact that the circulars
received in his neighborhood have been dis-
tributed among people who were formerly
the customers of another old offender in this
respect. This does not necessarily involve
the inference that the hist of consumers has
been transferred from the former to the pre-
sent transgressor of the rule that wholesalers
shall not sell to consumers, but there has
been some curiosity expressed by readers.

An instance of an order shipped afew days
ago from another wholesale house in this
city to a country milling firm has also been
brought under our notice. This is probably
typical of a practice not uncommon nor re-
stricted to a house or two. It ought never-
theless to be strongly denounced by the re-
tail trade as an infringement of their rights.

Credit is often too cheap and overbubing far too
common. Don’t be guilty of the one, and don’t
abuse the other.

“There are geniuses in trade, as well as in war,
or the state, or letters; and the reason ;why this

or that man is fortunate is not to be told. It lies
in the man.”—EMERSON.

SUPERCILIOUS WOMEN.

Supercilious women are a nuisance to a
general storekeeper. They will go into his
store, sample his goods, put him to no end
of trouble to take them down and display
them, and, after monopolizing a good deal
of valuable time and taxing his patience they
will turn away in a very contemptuous man-
ner with the remark that they can buy the
same quality of goods at a much lower price
somewhere else.

They assume to know a great deal more
about his business than he does himself.
They are greatly given to fault finding and
are very hard to please. They will return
goods after they have been permitted to
spoil, msinuating that the merchant knew
they were unwholesome and unfit for human
consumption when he sold them. In short,
they occasion the average grocer an endless
amount of vexation and trouble, and he feels
like running and hiding himself somewhere
whenever such a women enters the store.
Perhaps no class of men receive more scold-
ings during the year than the grocer and
market-man. He gets used to it after awhile
and does not mind it, at least to an extent
that keeps him awake nights.

A grocer once said that the two women
who gave him the most trouble were a
woman who wanted something he didnt
have in stock and another woman who could
not make up her mind what she wanted.
They rarely came into his store without
going away dissatisfied, and no matter how
courteous, agreeable or patient he attempted
to be in waiting upon them, he found it
utterly impossible to please them. They
made his life a dreary burden ; a cold chill
was sure to creep up his spine whenever he
saw them coming. Probably there are few
storekeepers who have not had more or less
experience with women of this character.
Some of our correspondents have detailed
their experiences with such people in an
amusing manner. They have undoubtedly
made 1t very difficult for many men to be
successful storekeepers and consistent Chris-
tians.

We never knew of but one case in which
a storekeeper “ got even” with a waman of
this character. It 1s related that a some-
what supercilious female once walked into
the establishment of a well-know grocer and
market-man, and picking up a large lobster
which lay upon the counter, held it up to
her nose with the offensive remark, “ It
smells, sir.” Suddenly the offending crusta-
cean, which was alive and very active, fixed
its claws upon the prominent proboscis of
its inquisitor, who, with a scream of affright,
allowed it to slip from her hand. As it hung
dangling from her nose, the good-natured
but unsympathetic grocer blandly inquired,
“Does it smell offensive to you now ?”

But it is not often that the retailer has
such an opportunity of repaying the indig-
nities heaped upon him by supercilious cus-
tomers ; yet there is occasionally a humerous
as well as a serious side to the retail grocery
bnsiness ; and we imagine that there could
be nothing more satisfactory to the average
retailer than some unexpected incident
which tends to take the superciliousness out

of a woman who constantly worries him.—
Criterion.
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DIRECT WHOLESALE TRADE WITH
CONSUMERS.

To the Editor CANADIAN GROCER,

DEAR SirR,—We notice that your paper
contains the advertisements of a great many
of the very best houses in the wholesale
grocery trade, but we fail to see that of a
party in whom we at present are much in-
terested.

We write in the hope that you or some of
your readers can give us some information,
and at the same time inform our brother
merchants what we know of him.

His name is F. W. Humphrey, of 64
Front street east, Toronto, and in his cir-
culars addressed to consumers he styles
himself * Importer and wholesale grocer.”

We would like to know the opinion of
grocers on a couple of points in connection
with these circulars. In the first place, is
it an honorable way of doing business for a
man whohas the advantage of jobbers’ prices,
gained through being a wholesaler, to offer
to sell to consumers at prices which we,
dealing with one of the most reputable
firms in Canada,cannot buy underneath—in
fact the best quoted wholesale prices?

Again, it this styling of “Importer and
wholesale grocer” be a figure of rhetoric,
could any retail merchant in your city, buy-
ing on the most advantageous terms, afford
to offer, delivered free at Gravenhurst, extra
bright sugar at 4)c., P. of W. tobacco at
51%c., Brier at 55c., Myrtle Navy at 6ic,,
Japan rice at s5c., tapioca at 6c., and sago
at sc.?

We have a circular sent to one of our cus-

tomers offering these, as above. We only
mention a few quotations.

We have before us THE CANADIAN GRO-
CER of 7th inst. and we see no quotations
there that would justify a retail grocer in
asking his tailor to trust him for a suit of
clothes while he was selling goods at above
figures.

We have read many articles in your paper
containing advice and information to retail
merchants. We believe there are many
who would be glad to have you take up the
subject ot wholesalers supplying consumers.

Yours truly,

COUNTRY MERCHANTS.

COURTESY TO TRAVELLERS.

WIARTON, ONT., August 11, 1891.

J. B. McLEAN, Esq., Toronto.
DEAR SIR,—Enclosed find P. O. order for
$2 in renewal of my subscription to THE

CANACDIAN GROCER. [ have watched with
a great deal of interest the growth of your
paper, which is now acknowledged to be the
best in Canada. Your editorial and market
columns are replete with information, and
your selections from leading Amerncan
papers are always good. By the way,l some-
times think the wholesale prices you quote
are just a little below the mark, at least it
sometimes happens that they are below what
I am at hiberty to sell at, but as your paper
is published particularly in the interests of
the retail trade, I suppose it is commendable
to err on the right side, or in the interests of
your customers, but the trouble is the prices
quoted on some things occasionally show no
margin at all, and the average storekeeper
is willing to swear that you are right. How-
ever, | must say that you are nearly always
correct ; also that you have been remark-
ably successful in forecasting the markets.
In your issue of July 3ist, you ask : “Is the
salesman your friend?” Then follows an
article which 1 entirely agree with. I am
sure | but echo the sentiments of all travel-
lers when I say that the merchant who
receives us kindly and courteously is the
one who gets any favors we have to offer in
the way of goods or prices. 1 think the
majority of merchants recognize this. It is
a pleasure to call on some merchants, even
if they do not buy from us, the, nave a
faculty ot sending us away feeling quite
happy, but I am free to admit that we feel
happier when we have the order booked,
especially if we had counted upon it There
are some merchants who are discourteous
and ungentlemanly in their manner. Hap
pily the number is few. Such men only get
the common ‘vittles ;’ they do not get the
‘dessert,” but what they deserve. Certainly
the most successful merchants are those who
are polite and courteous in all their inter-
course. [ scarcely think it possible that a
man can make a permanent success of store-
keeping who fails to observe those rules.

Yours truly,
F. W. VANLAVEN,
of Stuart Harvey & Co.

A misprint occurs in a paragraph which
appeared in last week’s issue. It was that
in which P. J. Wall, a London grocer, was
said to be in financial difficulties. The
name should have read P. J. Watt. What
makes the error an unfortunate one 1s the
fact that there is a London grocer whose
name is Wall, Mr. C. J. Wall, whose finan-
cial standing is unquestioned. We apologize
to Mr. Wall for an apparent reflection upon
his solvency.

WHAT ARE RAW SUGARS ?

Professor Cameron, public analyst of the
city of Dublin, who bas examined samples
of raw sugar, states that they contained great
numbers of disgusting insects, which pro-
duce a disgusting disease. Their shape 1s
very accurately shown in the accompanying
figures, magnified two hundred diameters,
Fig. 1 is the under side and Fig. 2 is the up-
per side. His description 1s as follows :—

“The Acarus sacchari 1s a formidably or-
ganized, exceedingly lively, and decidedly
ugly little animal. From its oval shaped
body stretches forth a proboscis terminating
in a kind of scissor, with which it seizes upon
its food. Its organs of locomotion consist of
eight legs, each jointed and furnished at its

extremity with a hook. In the sugar, its
movements from one place to another are
necessarily very slow, but when placed on a
perfectly clean and dry surface, it moves
along with great rapidity.”

He adds that *“ the number of Acari found
in raw sugar is sometimes exceedingly great,
and in no instance is the article quite free
from either the insects or their eggs.” * Mus-
covado, as it comes from the colonies, should
never be used.”

He further says : “ The Acan sacchari do
not occur in refined sugar of any quality, be-
canse they tannot pass through the charcoal
filters of the refinery, and because refined
sugar does not contain any nitrogenous sub-
stance upon which they could feed.”

The neglect to look after minute details in the
factory is & source of great loss to many pro-
ducers.

Competition is keen and active, and the only
way to meet it successfully is to buy from the
best houses, and at lowest prices.
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MONTREAL GROCERS’ PICNIC.

Everyone pronounced the Montreal gro-
cers’ picnic, of the sth inst., the best ever
held, and rightly so because there was a
tangible improvement on the pic-nics of for-
mer years. It is a recognised fact that the
grocers’ pic-nic is the pic-nic of the year,and
this one was a more decided success than its
predecessors. The grocers’never do things
by halves ; all went to Berthierville with the
firm intention of enjoying themselves, and
none were discoverable who did not fully
carry out this intention.

At eight o’clock a train consisting of eight
coaches and a baggage car, left Dalhousie
station with about 600 persons on board,
under the charge of Mr. Ibbotson, outside
passenger agent of the Canadian Pacific
Railway. Another train followed in about
half an hour with an equal number on board.
Berthierville was reached about eleven
o'clock, and in a few minutes afterwards
everyone was making himself at home in the
Manor grounds. It is in keeping with the
fitness of things that those who stand be-
tween the city and starvation should be well
fed themselves, and if the multitude of fat
baskets and hampers that were carried up to
the grounds is any criterion, all fared well.

The Manor, grounds, or Cuthbert grove,
as they are sometimes called, are well suited
for pic-nicipg purposes, the only drawback
being that they are a little too distant from
the city. Many historic associations are
connected with them in regard to the early,
history of the country, they being the seat of
Berthier seigniory, which came into the
possession of the Cuthbert family in 1765.
The ruins of the old Manor house are still
to be seen in the midst of the grounds, and
near by is the first Protestant chapel built in
Canada. It is of stone and still in a good
state of preservation. The builder was the

‘Hon. James Cuthbert, who erected it in

1785 to shelter the remains of his wife. The
nragnificent elm and butternut trees of the
old park provide grateful shade, and the
lawns and drives are suitable for games and
sports of all kmds. The park 1s situated on
the banks of a placidly picturesque stream,
flowing into the St. Lawrence, called the
Boyonne, and is about two miles from the
town proper. The river provides splendid
facilities for boating, being deep and slug-
gish. Several steam yachts were on hand
to carry the pleasure-seekers to the town,
and carriages were on hand forthe same pur-
pose, the drive to the town being quite
pretty. The town is pretty, but it is open
to the same objection as most French-Cana-
dian towns—narrow streets. Soon after the
arnival on the grounds baskets were spread
and the contents discussed with appetite.
A large tent was erected on the grounds,
where lunch was served to the members of
the committees and others. Messrs. Hall
& Scott were the caterers: It was a good
lonch and was well appreciated. Atter-

wards a short list of toasts was ably discuss-
ed. The president, Mr. Edward Elliott,
occupied the chair and the vice-chairs were
ably filled by Mr. Stanislas Demers, vice-
president, and Mr. A. D. Fraser, honorary
secretary. Among those at the tables were
Ald. Rolland, Gauthier, Brunet, M.L.A., and
Savignac. Letters of regret at being unable
to attend were read by Mr. Fraser from
Hon. ]. A. Chapleau, Mr. ]J. J. Curran, Q.C,,
M.P.; Hon. L. O. Taillon, Ald. Cunning-
ham and Ald. Stevenson. Mr. Fraser sub-
mitted the toast of “ Our guests,” which was
ably responded to by Ald. Rolland, Mr.
George Wait and Ald. Jeannotte. ‘ The
Town of Berthierville” called ex-Mayor
Tranchemontagne, Mr. McConnell and Ald.
Savignac, of Montreal, to their feet, and
each made a pleasing speech. “The Gro-
cers’ Association” was responded to by Ald.
Gauthier, Mr. Laporte, Mr. John Robertson,
and Mr. Fred Hughes, president of the
Dominion Commercial Travellers’ Associa-
tion. “The Press” and “The Ladies” were
responded to by Mr. E. H. Tellier, editor of
the Courier, of Louisville, and Mr. Charbon-
neau, of La Presse.

This part ot the programme finished, the
sports and games were entered into with
zest. The list of events—27 in all—was
rather lengthy, however, and there was scar-
cely time to carry it out.

Under the guidance of Mr. Montaigue a
number of the guests paid a short visit to the
defunct beet root sugar factory in the even-
ing and were shown through it. Afterwards
the town was visited, and many of the pic-

nickers enjoyed the hospitality of Mayor

and Mrs. Lamarche at their pretty residence
overlooking the Berthier river. About 7
o’clock the early train left and arrived in the
city about 10 o’clock. The other train was
over an hour later in reaching the city.
Everyone was tired, but not sorry for it, for
they had all spent a good time.

The Victoria Rifles band, Blasis’ orchestra
and two Highland pipers provided plenty of
beautiful music during the day. The danc-
ing pavilion was well patronized.

LONDON GROCERS’ PIC-NIC.

On the 5th inst., promptly at one c’clock,
headed by the Seventh Band, the London
grocers’ procession started from the Market
Square. It was one of the prettiest and most
novel parades ever seen in London. Fully
60 rigs were n line, in the decoration of
which artistic genius had been applied most
happily. The inscription on one of the un-
embellished vehicles was witty and caused
amusement. *“ Business brisk ; no time to
decorate,” was the way it read. Some of
the ornamentations were elaboratively hand-
some. One enterprising merchant had four
little girls in his rig partaking of afternoon
tea from a well-set table. Another had a
minstrel on board playing a guitar, and a
third a canine, elegantly clothed, shaded

with an umbrella, and perched at a lofty
height. With so much evidence of taste and
pretty effect it would be invidious to make
individual mention.

Upon arrival at the scene of action the
gaily festooned rigs paraded around the race
track and made a charming appearance.
Judges Dr. Gardiner, ]. W. Jones and John
Fairgrieves experienced a great deal of diffi-
culty in awarding the prizes for the best
turnout with so much excellence to decide
upon, but finally A. Tytler, J. N. Tamlin, F.
Barnard, Ferguson & Co. and H, Winder,
wereannounced as possessors of the best or-
namented vehicles.

It is calculated that with the late additions,
the grand stands have a seating capacity of
over 7,000. They were all jammed and
many could not gain admittance: This gives
some 1dea of the size of the gathering, which
amounted to about 8oco. The chief inte-
rest, however, centered in the athletic events,
and a programme of length, variety and
unsurpassed merit, was provided for the as-
sembled thousands, and carried through ex-
peditiously. The prizes were valuable
enough to bring out a plenitude of competi-
tors and give the successful ones reason to
rejoice. The contests were all interesting,
chief among them being the grand chase for
the greasy pig, the obsticle horse, ladies’ and
fat men’s races, and the Irish jig and horn-
pipe dancing. Followtng isa complete list of
events and prize-winners:

Young men’s race, 100 yards—1 Gibbons,
2 Garvey, 3 O’Dell.

Sack race, 100 yards—1 Altman, 2 Tier-
ney, 3, Gatecliffe.

Fat men’s race, 100 yards—1 Trebilcock,
2 Horner, 3 Woods.

200-yard race, open to all amatures—1
Young, 2 Beling, 3 O’Neill.

Drummer’s race, 150 yards—1 Markle 2
Hurley, 3 Rolston.

Comic song—1 Bowler, 2 Butt.

Egg race, 100 yards, 10 eggs—1 Little, 2
McCarley, 3 Millie.

Single ladies’ race, 100 yards—1 Rebecca
Sharp, 2 Witty Towser, 3 Ettie Drew.

Sack race, 100 yards—1 Croden, 2 Tier-
ney, 3 McCormick.

Married ladies’ race, 100 yards—i1 Mrs.
Evans, 2 Mrs. Stinson, 3 Mrs. McDonald.

Married men’s race, 100 yards— 1 Barnard,
2 Osborne, 3 Mossop.

Egg and spoon race, 50 yards and return
—1 McCurly, 2 Gillett, 3 Branton.

Irish jig, open to all—1 Mrs. Gilligan, 2
Jakie Butts.

Catching greasy pig—Tierney.

Frog race, 100 yards—1 Young, 2 Altman,
3 Brown.

Three-legged race, 100 yards—1 McCor-
mick and Croden, 2 Mossop and Hurley, 3
Maxwell and Lee,

Obstacle race, 100 yards and return, 1q
obstacles—1 Fitzmaurice, 2 Lee, 3 Young,
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Half-mile race, open to all amateurs—1
Little, 2 Watson, 3 Millie.

Bicycle race, 1 mile—1 McCormick, 2
Edwards, 3 Gould.

Quoiting 1natch, for grocers, grocers’ sons
or employes— 1 Lewis, 21 ; 2 R Robertson,
17

Hornpipe, open to the world—1 Wilson, 2
Templeton.

Catching greasy pig—Parry.

Quoiting match, for outsiders—1 Erring-
ton, 31; 2 W. Bell, 19.

Shoe race—Jimmie Jupp.

The one mile trotting race for horses
which had been driven for three months in
delivery wagons was an exciting one. There
were five entries, Wood’s “Wellington Star,”
Gourd’s “ Maud,” Winder’s “Nellie,” Thorn-
ton’s “Gipsy” and Barnard’s “Maud B.
“Wellington Star” won in two straight
heats, *“Maud was second and “Nellie”
third. The time of the winner in the second
heat was announced on the board as 2.08.
The record was considered “remarkable” by
the crowd.

The half-mile running race, for horses
owned by grocers’ at least three months
previous to race, was very entertaining. R.
S. Copeland’s horse won easily, with Mur-
phy’s second and Shea’s a good third.

Thos. Hutchinson was starter, and J. W,
Jones, H. Dreaney and R. Hueston the
judges in the horse races.

. A special 50 yard race for grocers over 50
years of age was won by R. S. Copeland, the
prize being a gold-headed cane.

Among other interesting events was a
baseball match between the north and south
sides of Dundas street, viewed by a large

crowd of spectators. Score :
NORTH SIDE. SOUTH SIDE.

R. H. E R. H. E.
Sell.......1 ¢ 2 Tebilceck..1 1 1
Osborne....2 o o Croden..... 2 1 0
Donaghy ...1 1 o Lewis...... 1.0 0
Jefirey. ..... 1 o o Ferguson...o o o
Connor ...... o o o Dunkin....1 1 0
MeChiin ...0 o 1 Paul....... Q@ 1 2
Wilson ..... 1 2 o TR ... 0 0 1
Loveless....1 o o Kaussell..... o 0o o
Ryas....:.. 2 o BRogw:.... 1 0 ©

Topals....0 5 3 Totals....6 4 4
R. H. E.

Ll FE SRR § 0027—9 § 3
R . 5 b i e obing 1131—-6 4 4

Batteries, Osborne and Self, Trebilcock
and Paul ; earned runs, South 1, North 2 ;
}I)‘assed balls, Paul 3, Self 7; wild pitches,

rebilcock 4 ; left on bases, North 2, South
2 ; official scorer, Frank Lilley ; umpire,
Jesse Symonds.

The Seventh Band added much to the
general enjoyment of all by the rendition of
their favorite selections.

F. Saunders, F. Evans, Dr. Gardiner, G.
Belton and H. Dreaney acted as judges in
the athletic sports to the entire satisfaction
of all concerned.

The managing committee, who are worthy
of great praise, included A. McCormick,

resident ; W. H. Ferguson, vice-president;
Yohn Scandrett, treasurer; E. Sutton, secre-
tary.

DETAILS.

To most men details are irksome, and that
is probably the chief cause for the failure ot
the many and the success of the few. The
mastery of any subject, profession or callitg
is impossible without a thorough grasp of
details. The want ot a shadow may spoil a
picture otherwise perfect ; failure to know a
road, or to post a sentinel may lose a battle ;
that twice one are two must be learned before
difficult mathematical problems can be
solved. And yet how we rebel against the
application and energy demanded in the ac-
quisition of rudiments or details! Now
and then we meet a man who is called a
“ born genius,” and yet the world’s history
and our experience teaches that the so-called
genius is master by dint of hard work and
application. For instance, Edison.

Plain as is the fact, conscious as we are of
its truth, we are painfully conscious of an in-
ward rebellion against detail. It is easier to
jump at a conclusion than to reach it by rea-
soning. We aim to “ get rich in a hurry,”
rather than patiently work, save and acquire.
And all the time there is before us the prac-
tical demonstration that the leaders in all
the walks of life have won their honors by
dint of patient toil, slow but steady growth.
Successful merchants are uot born great, but
have acquired greatness because of their
mastery of the little things, the obnoxious,
wearisome, worrying, incessant, provoking
details.

Unfortunately there are many who think
they can become merchants without previous
training. They claim that “any one can
sell goods,” utterly oblivious that buying as
well as selling is ‘an- art;_that-experience is
a school, that training is discipline, that
there is a business alphabet to be acquired,
failing which there can be no progress, no
success. Such soon come to grief, their
numbers swelling, far too fast, the long list
of bankrupts.

There 1s another élass, and we regret their
large numbers ; those who have had their
early training and experience, and still
neglect—details. They work, and work
hard, year in and year out, and never forge
ahead. We recall those who have been in
business in one locality for ten, twenty, and
even forty years, and are no better off, if as
well conditioned, as when they started.
They have ignored details. Year after year
rolls away and no inventory is taken.
Goods are bought and received without the
thought of checking them off by the invoice
to see if all that is to be paid for has come
to hand, or whether the count, weight, meas-
ure or gauge is correct. They are utterly

oblivious of what margin of profit they are
getting ; the relation of the expense account
to gross profits ; the proportion of the sale
of any one article to all goods in stock.
Railway charges and classifications are not
examined to see if freights are properly ad-
justed. There is no well defined system of

keeping accounts. The stock is poorly
arranged and no means adopted to check
the accumulation of old stock or avoid being
overstocked. There are leaks innumerable,
for there is no check upon the cash, nor
upon goods sold upon credit to see if they
are properly charged ; the clerks are unre
strained, and there is pilfering and waste at
every turn and all the time.

The only remedy for these ever present
evils is in a thorough mastery of detail.
That it is possivle to cover every feature of
a business by a thorough system has been
practicallydemonstrated over and over again.
Next week we will present the history of a
large general store, where there 1s an almost
perfect supervision of details carried so far
as to keep an account with each of nearly
1,200 articles kept in stock, besides analyzing
the class of customers sgged. Elsewhere
in this number we reproduce from a Western
contemporary an article, *“ Make a Profit,
which is in thorough harmony with our oft-
repeated views and which is of direct interest
in connection with details.

Unless a man is master of his own busi-
ness the business will master him. Ruin
and mortification are the rewards of inatten-
tion to the minutix of life’s work.—American
Grocer.

PUSH NEEDED IN BUSINESS.

It is an assured fact nowadays that if you
intend to make money you must take hold
of something ; you must devote your work,
your time, your skill, your experience and
whatever money you have to something.
To very few indeed does a fortune come by
merely waiting for it. And these fortunes
themselves are the results of previous years
of labor.

Caution is indeed a great thing in invest-
ment, but, as in everything else, there can
be too much of it. The man who is too
cautious in his business policy runs a greater
risk of being ruined by missing golden
opportunities than one who is seemingly
reckless in his undertakings. Conservatism
of the genuine sort should be the character-
istic of every legitimate business man ; ag-
gressiveness, however, in any line of com-
merce, enlarges to a thousand fold the
possibilities of success, while at the same
time permitting of the employment of con-
sarvative methods.

Gambles in trade or in any other sphere
of activity generally come to grief. The
genuine business man is a speculator ; he is
no gambler. He takes risks, but they are
warranted by the necessities of his enter-
prises. He, also, often comes to grief, but
his ruin only emphasizes the mistakes that
should be avoided by others.

Any man who wishes to invest has lots of
good chances. But we must act; and by
rightly acting he will wir. — Journal of
Finance.
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THE MIDDLE-MAN IN TRADE.

The statement will not be disputed that in
marketing the great bulk of manufactured
products the producer to-day deals directly
with the consumer. Exceptions will be
found in the case of food products and
articles intended for personal use, or for do-
mestlc purposes, but even here the producer
is brought closer to the consumer than was
once the case, as sales are made largely
from the factory to the retail store. The
middle-man, whether he be a jobber, a
a broker or a commission merchant, has
been overshadowed and shorn of his impor-
tance by the multiphcation of factoiies and
their distribution over a much wider area.
[t is easy and perhaps natural to deduce the
broad inference and the tendency in trade
is to the gradual extinction of middle-men.
This idea is encouraged to a great extent by
the huge growth of direct trading, and the
apparent confinement of the middle-men
within certain limits. It is however, encour-
aged fully as much by one’s own inborn pre-
ference or prejudice, which leads him to en-
deavour to buy from “first hands” when-
ever possible, and to avoid paying a profit to
any others who are merely in the line of dis-
tribution. Even the middle-men themselves
always seek principles when they desire to
make purchases. The complete extinction
of the middle-man is the dream of a very
large class of people, with whom “the wish
is father to the thought.

And yet with the apparently steady pro-
gress toward closer relations between pro-
ducer and consumer, it is unmistakable that
middle-men occupy a position of perma-
nence. Better qualifications are of course
necessary now than:the mere possession of
capital and business connections. The busi-
ness man who to-day ventures to stand be-
tween the manufacturer and the retailer and
extract a profit from what trade he can divert
through his own hands needs to be blessed
with a keen insight into methods and pro-
cesses and channels of trade, as well as the
power of foresight with regard to the opera-
tion of current commercial influences. There
are men in the iron trade to-day who are
able to conduct a large business in which
they derive profit from merely buying and
selling and are neither manufacturers nor
distributors. It 1s sometimes gratuitously
assumed by those who buy from them that
such middle-men are unnecessary and are
in fact a weight on legitimate trade. In one
sense they are a weight, but it is in the
sense of a balance weight, in which case
they are most useful to sellers. Take, for
instance, the dealers in old railway material,
who form an important class of middle-men.
When the mills are supplied with such stock
or hesitate to take in more, the dealers are
very useful to the railroads, and will often
take risks of an unfavorable turn in the
market that a consumer would by no means
care to assume. It is possible that this

function is not specially agreeable to con-
sumers, but it certainly must be to producers
or sellers, who also have a right to be con-
sidered as parties to a transaction.

Middle-men make themselves of value in
both directions—to manufacturers or pro-
ducers, as well as to retailers or consumers
—and they will never become extinct, even
if all manufacturers combined against them
to avoid paying commissions on sales, and
if all consumers endeavored to go as nearly
as they could to *“first hands.” The bright
wits of the born traders who take up the
avocation of middle-men will find openings
for themselves, and they will extract profits
in spite of the unfriendliness of one side or
the undisguised hostility of the other.—Iron
Aga.

A SUGAR WAR.

*“ Granulated sugar sold Tuesday for the
lowest price at which it ever has been offered
in the history of the sugar business. It was
offered by the Spreckels Philadelphia Com-
pany at 4 cents a pound, with a 2 per cent
discount for cash. In the absence of H. O.
Havemeyer, the President of the Sugar
Trust, who was attending his father’s funeral
a few days ago, the Spreckels Company
made a reduction in the price of this qualty
of from 1 centto 1 1-16 cents a pound. Mr.
Havemeyer did not return to the office of the
trust until Monday, when he saw the Spreck-
els reduction, and made a further cut in the
price of one-eighth of a cent a pound. On
Monday afternoon Spreckels went another
sixteenth of a cent below the trust rate, and
Tuesday morning the Havemeyers made an
equal cut. Tuesday afternoon Mr. Spreckels
anthorized the sale of grarnulated sugar at 4
cents a pound, with a 2 per cent reduction
for cash, equivalent to 3.92 cents per pound.
When the business day ended, Mr. Spreckels
was still offering the lowest rate. Whether
or not the trust people will make a further
reduction depends wholly on whether they
think more of a high profit than they do of
defeating their most bitter antagonist,

From the above, which appeared in the
Boston Journal on Wednesday, a wrong im-
pression of the true state of affairs might
easily be obtained ; as well as the statement
of the Herald on Wednesday morning,
which said that Spreckels is after the Trust
with a sharp stick. The actual facts of the
matter are as follows :—The Franklin Sugar
Refinery—Harrison, Frazer & Co.—of Phila-
delphia, it seems, had accumulated a large
surplus of sugar, and were overloaded.
This concern is an independent refinery and
is not in the Trust. Thinking it would be
money in their pockets to unload their sur-
plus of sugar even at a low price rather than
carry w, they began to offer at
cut rates. As a result the Trust, wishing
to head off Harrison, Frazer & Co., sel-
ected Spreckels, because his refinery is
rght on the same stamping ground, so

to speak, that is, in Philadelphia, where
Harrison, Frazer & Company are located.
Spreckels’ refinery, although the public are
not generally aware of it, is a part and
parcel of the trust, and has been since
Speckels formed a stock company, when
Havemeyer was the heaviest buyer of the
stock. So this cutting between the Trust and
Spreckels was an understood thing, a move
to head off Harrison, Frazer & Co. The
prices declined until Harrison, Frazer & Co.
stopped cutting, which they did because they
could not afford to sell their sugar and follow
trust cut rates. They had better hold it.
The market is stronger to-day; and the ex-
act variation in the last three days will be
seen by our sugar card.

The Standard Sugar Refinery here follow-
ed the trust, of course, and as a result were
able to unload a large amount of sugar, as
the grocers nearly all bought heavily while
the lowest cut rate lasted. The market is
already stronger, now that the refineries have
made up their minds thatit is better for them
to carry their sugar than to unload at such a
low price. The trade here is not at all
anxious to see sugar back at 4 cents; still, it
is probable that the trade will not see a
normal market until the next new sugar
comes to hand about next December.—N. E.
Grocer.

THE SALMON OUTLOOK.

Advices from the Fraser River, of the
most reliable description, are by no means
of a favorable character. It appears to be
beyond all question that the salmon pack
will be small, and that the results will be a
source of disappointment and loss to all con,
cerned. This loss will not only be entailed
by the comparative idleness of the plant with
which the canneries are supplied, but con-
siderable quantities of cans, cases and other
material already prepared will be required to
be held over. The canner will undoubtedly
be a sufferer, inasmuch, as a rule, he is not
accustomed to carry over stocks of fish, and
cannot benefit by the advance; but the
middleman and the dealer will hardly
fail to be advantaged, as the value of
their stocks must be materially enhanced.
They have been mostly laid in at a
comparatively low figure, and must go
up, the difference enuring to the holder,
who is likely to make a good thing
out of it. There 1s one mistake to be guard-
ed against, and that is that should there be
a late run—of which there appears to be
some probability—the canners, with a view
to utilizing their material and employing
their hands, may use every endeavor to
make up for lost time, and catch and pack
all the fish that is possible for them to do.
This would hardly be good policy, as it
would tend to keep the market in a demor-
alized state, and to continue the existing
unsatisfactory condition of the trade, which
a little waiting would in all probability be
the means of resuscitating. There are many
packers who feel gloomy and look gloomy,
too. Let them look ahead and make u
their minds to build upon the future.—B. C.
Commercial Journal.
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PENINSULAR SAENGERFENT.

The 11th celebration of the above will be held in the City of Hamilton

this month, commencing 18th, ending 21st.
our customers and their friends.

We shall be pleased to see
Our private office will be at your disposal

and letters and telegrams can be sent in our care.

Telephone 447

LUCAS, PARK & CO.,

71 McNab St. North, Hamilton, Ont.

Special Notice to Grocers.

GENTLEMEN :—

We are now preparing goods
for Fall grinding and would ask
our Grocer friends who want pure
clean Spices to send their orders
direct to us, or hold until our
traveller calls. Our “ Motto” is,
serve the public well and you will
well serve yourself.

Very respectfully yours,

The Snow-Drift Baking Powder Co.,

BRANTFORD,

Chivers’ Carpet Soap

For cleansing and restoring carpets. Warranted
to take out grease or ink, and restore the colors.
Likewise in all woolen fabrics

Chivers' Disinfectant Cloth Soap

Will clean all kinds of cloth, removing grease,
ink, etc., restoring the colors like new. For price.
etc., address

J. H. WALKER,
Alma, Ont.

DURABLE PAILS ano TUBS.

TRY THEM

The W, CANE & SONS MANUFACTURING Co
OF NEWMARKET, ONT,

The goods are hooped with Corrugated Steel
Hoops, sunk in grooves in the staves and cannot
pourbiy fa]l off. The hoops expand and contract
with the wood. BEST GOODS MADE,

Represented by

Chas. Boeckh & Sons, Toronto,
vas. Lee & Co., Montreal.

LOCKERBY BROS., ", *

MONTREATL, P. Q.

ARE OFFERING THIS WEEK
SUGARS. (Barbadoes
TEAS. MOLASSES.

d
| Cuba
FINE LARGE DRY COD IN BUNDLES. BONELESS FISH IN'BOXES.

Canned Salmon, Lobsters, Mackerel and Oysters.

HUDON, HEBERT & GIE.,

WHOLESALE GROCERS

—— AND —

WINE IMPORTERS,

NO TRAVELLERS ON THETROAD.

304, 306 St. Paul St.

143, 145 Commissioners St. MONTREAL-

Seasonable Goods for Camping and Picic Purposes,

CUNNINGHAM & DE FOURIER CHOICE CANNED GOODS :

Camp Pies. Wild Boars’ Head.
Irish Sausages. Potted Meats and Game.
Sardine, Anchovy and Bloater Paste.

Every first-eclass Grocer should have the above goods in stock.

CAVERHILL, ROSE, HUGHES & CO., Montreal.

BEST GOODS IN THE MARKET.

FRANKFORT, CAMBRIDGE,BOLOGNA,
CHICKEN, HAM and TONGUE
SAUSAGES.
puT UP BY THE MOFFATT PACKING CO.,

MONTREAL.
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HOW TO SUCCEED AS A GROCER.

A writer in the London Grocer says: “I
served my apprenticeship, as you know, to
the grocery business, and since then I have
worked for four years as an assistant in the
co-operative stores. I am now 25, and earn
precisely that number of shillings per week.
What do you advise me to do? I see no
prospect of becoming anything more than
head assistant at 3o0s. per week if I stay
here all my days, and I must frankly confess
the thought of it appals me, for I started life
with some ambitivus hopes.

“1 haven’t capital to start on my own
account, unless in a very small way, and in
these days of big firms and co-operative
stores the small beginner has no chance, un-
less he can take over some prosperous old-
established business; and such a business is
not a drug in the market just now. What
can I—what ought Ido?’ So wrote a friend
to me the other day.

Everyone at all acquainted with the sub-
ject would admit that my friends case is only
one among very many Thousandsof young fel-
lows who have spent three or four years as
apprentices to the grocery, drapery or similar
trade find themselves in similar circum-
stances when they have reached man’s estate.
It 1s not to much to say that every youth,
when first he dons an apron and stands be-
hind a counter, pictures himself at 25, if not
earlier, either as the manager to some big
firm or the proud proprietor of a shop doing
a good business, behind which is a comfor-
tably furnished house—a nest tor a wife and
prospective family—and,may be, the majori-
ty of the town in prospective. But in how
few cases are these dreams realized ! Twenty-
five finds the dreamer still an assistant, for
even if he can command a little capital, if he
has a modicum of prudence, he fears to em-
bark with it on the troublous seas of compe-
tition.

Hardly anyone will gainsay the fact that
competition 1s so fierce that a small busi-
ness, that 1s not old-established, has not the
ghost of a chance of success. One outcome
of competition is the great increase of joint-
stock methods of trading. Co-operative
stores, the rapid development of the parcel
post system of trading, and the multiplyca-
tion of such firms as John Smith & Co.—with
their central establishment in some large
town and fifty branch shops in the district
round, and who can spend hundreds on ad-

vertising—render it sheer lunacy for a man
with small capital to start a new business on
the old method ; for, of course, the big firms
can buy largely, and as a consequence, com-
pletely undersell the struggling new be-
ginner.

True, if a new shop is opened and the
proprietor announces that he will give credit
he will not lack customers ; but anyone with
a grain of sense knows that to start a busi
ness on the credit system is the very broad-
est nnd easiest path to the bankruptcy court.

Summing up what I have already said, it
amounts to this: Firstly, that without a young
man does embark in business on his own

account while young, unless extraordinary
circumstances intervene, he must content
himself with an assistant’s office—and wages
—all his life. Secondly, big firms and co-
operative enterprises render it almost im-
possible for a small new business, conducted
on consevervative lines, to succeed. Thirdly,
to start with the credit system is madness.

What then do I advise : I cannot give my
advice in better form than by quoting in full
the letter I sent to my friend, in reply to the
one quoted above.

“ Dear G.—I sympathize with you in your
difficulty, and will express my sympathy by
giving you the best advice in my power.
Firstly, close your career as assistant as soon
as possible.

“You have, I understand, £100 of your
own, and you can borrow enough from your
father to take a small business. I know a
business, established fifteen years, which you
could purchase complete for £300 to £350.
Little trade is done in the town proper, but
a fair amount is done in the villages round.
With energy you might make £2 or £3a
week clear.

‘*“ But my recipe for success is this : Make
one certain article—an article of your own
manufacture, if possible—your specialty.
Let it be a genuine article, not rubbish. You
will find even in these days of sham and
chicanery, that honesty pays.

* Set this article out permanently and call
your customers’ attention to it. Have cir-
culars printed and sent round the district
asking the people to try it, and adyertise its
merits in the local paper. If it be gcod there
will soon be a demand for it. Set aside the
profits you make from it in order to advertise
In your county, especially the larger towns
in the county. Offer it to the tradesmen in
your district at special rates. When you
have established its reputation and created
a demand for it in the country, spend the
profits in spreading forth its virtues over
the length and breadth of the land.

“This is a recipe that, providing the
article has any merit and you advertise judi-
ciously, cannot fail. You hardly need to be
told that the proprietors of certain pills and
soaps began at the foot of the ladder and
adopted similar methods to those I advise.
But let me give you an instance of the suc-
cess of this method with which I am person-
ally acquainted, and which I can vouch for,
as it happened, or rather is happening, in
this town.

“Mr. H.is a grocer who five years ago
did just enough business to keep Ris head
above water—a shight diminution of business
and he must have gone under. Just then he
began, in a small way, the makihg of an
article which I will call pork pies (near
enough to the real article for the purpose of
illustration). There was no doubt but that
the pies were good, made with scrupulous
cleanliness, and of the very best materials.
They soon acquired a name in the district,
and then H. sought-a larger constituency.
He advertised in the papers of two large
towns some fifty miles distant, and occasion-
ally acted as his own commercial traveler.
I will not trouble you with further details ;
sufficient to say that he now employs a dozen
hands soiely for the pie trade, he has laid
down machinery, and last Christmastide
made and sold nearly two tons of pies. The
grocery department is also growing, and H.
1s on the high road to fortune. That is just
the method I wish you to adopt, and I am
confident that if you do so your efforts will
be crowned with a like success.”

If you want books, it is rarely wise to pay
double price for them {0 a travelling book-selley,
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| A GREAT LUXURY. f
GOLD, SILVER | appiy o HAMILTON, ONT. i
‘. : EBY, BLAIN & CO., Toronto. {
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& BRONZE MEDALS TAS FUNNES & O s HOME, PICNIC, 3
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Sales to date amount to two
thousand five hundred chests
which proves to the grocer
that Ram Lal’s is the favor-

4 G”‘R‘"TEEDABSOWTELYPURB ite blend of pure Indian pack-
3 ASMANUFACTURED ON THE

GARDENS M.(NDIA

JAMES TURNER & CO,, - .
WHOLESALE AGENTS.

Hamilton.
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Mr. E. L. Body, late of the Hudson’s Bay
Co., Vancouver, B.C., is starting in business
with his brother in Brantford, Ont.

The Ontario Canning Company has re-
ceived the gold medal for canned goods
awarded at the Jamaica exhibition.

Mr. Samuel Taylor, grocer, Moncton,
N.B., has removed from his old stand to the
corner of Main and Robinson streets.

H. C. Hamelin, having decided to close
his general store at Glen Robertson, is now
removing the stock to Vankleek Hill.

The St. Thomas City Council has repealed
the grocers’ earty closing by-law at the re-
quest of 23 leading grocers of the town.

Mr. Job Hainsworth has bought out the
grocery store of Mr. Cowan, on Montreal
Street, Sherbrooke, Que., and will carry on
the business.

A process has recently been discovered
for making flour of bananas; chemical ex-
periments show that this flour contains more
nutriment than rice.

The other evening Mr. Alex. W. McLean,
manager of the Kingston vinegar works, was
married to Miss Georgina Beaton, daughter
of the late Williarn Beaton.

Mr. R. Chapman has opened up a neat
grocery store on St. Paul street, opposite the
Methodist church; in St. Catharines, Ont.
The stock 1s most complete.

Mr. Kennedy, for some time traveller for
Gunn & Company, wholesale grocers, King-
ston, Ont., has been appointed traveler for a
Minneapolis house, and has left for that city.

Messrs. Lucas, Park & Co., of Hamilton,
report their sugar stock well assorted, and
supply quite equal to demand. Their Jamaica
and Demerara goods are pleasing everyone.

The retail grocers of the upper town, of
Quebec, commencing from Monday last,
will close their establishments every even-
ing, except Saturdays, at 8 o'clock, for a
season. k

Geo. F. Campbell, grocer, of Cornwall,
Ont., leaves next week to accept a position
as traveler for Fairbarn & Co., lard refiners,
Montreal. His store will be taken in charge
by his brcther John.

Mr. John White, general merchant, Oak
Lake, Man., bought the “Campbell estate
hardware store,” and will have the building
moved back to make room for his new store.
The dimensions of the new building will be
25 ft. x 4o.

A young man named Ellis Hayden, em-
ployed by T. B. Escott & Co., wholesale
grocers, London, Ont., was drowned in the

river near Saunby’s mull while bathing.
Deceased was a nephew of Rev. J. E. Lance-
ley, of Toronto.

H. A. Nelson & Sons have got out their
new catalogue. It covers the whole exten-
sive range of the house’s manufactures and
wares. It 1s finely illustrated, is well ar-
ranged and has a full index at the back.
Every member of the trade should obtain a
copy.

The vinegar business of Whitney & Co.,
grocers, Brantford, is now n the hands of
Mr. W. Wilson, Toronto, he having bought
out that firm’s stock and good will. Mr. W.
M. Ismand 1s on the road for Mr. Wilson,
and finds the change a healthy one for the
volume of business.

Robert B. Jones, an old Hamilton boy,
now head of the firm of R. B. Jones & Co.,
general merchants and importers, of Guay-
aquil, Ecuador, S.A., was in Hamilron the
other day, visiting his uncle, Samuel Mc-
Nair. Mr. Jones has just returned from a
three months purchasing tour in Great
Britain, France and Germany.

Mr. John McColl, traveler for Messrs. J.
& J. McAdam, has purchased the grocery
business of Messrs. Waddell Bros., St.
Thomas, Ont., corner Talbot and Hiawatha
streets, and will take possession on the 2nd
of September. Mr. McColl will be succeeded
by Mr. G. A. Gordon, late of the Ideal Man-
ufacturing Co.

It was moved at a recent meeting of the
St. John, N. B., board of trade, that the
president of the board be requested to confer
with the mayor as to the advisability of
changing the general pay day to Friday,with
the view of having a general half holiday on
Saturday afternoons,during summer months.
This was carried unanimously.

John C. Cole, grocer, Woodstock, Ont.,
met with a serious accident the other after-
noon. He took his team to deliver some
goods to a customer and on driving into the
yard the horse became restive and unman-
ageable, and in his efforts to restrain the
animal, Mr. Cole was thrown down. The
result was that he received a bad fracture
of the right leg, which 1s broken in two
places.

WHY CO-OPERATIVE STORES FAIL
HERE.

Distributive co-operation has been,
perhaps, brought before the public most
prominently through the success of the
so-called co-operative stores in England,
says B. F. Thurber in the July North
American Review, but such stores, strange
to say in this country have not been a
success, although other forms of co-
operation here have succeeded admir-
ably. The reason, however, is probably
found in the different conditions. In Eng-
land the retail tradehad grown into a system
of long credits. Many landed proprietors
and othersreceived their incomesonly atlong

"ntervals, and this led retail merchants into
the habit of seliing a large portion of their
trade on long time, which inevitably resulted
in considerable losses from bad debts; so
the dealers had to raise their margins of
profit upon all their customers to a point
which would still leave a living. This was
virtually making the cash-paying customer
support the customer who did not- pay at all;
and when this abuse became extended the
persons with fixed incomes who paid their
debts naturally objected, and the result was
the formation of societies for co-operative
distribution on an economical cash basis.

THE MAN BEHIND THE COUNTER.

This individual has it in his power to
create or destroy trade, and it is for that
reason why every employer should exercise
the closest scrutiny as to the character of
those they employ, particularly as to the
temperament and disposition of employees.
A man may be an early riser, attentive to
business, industrious and sober, and yet a
most undesirable salesman. One of the most
important matters to be taken into consider-
ation when employing a salesman, is whether
or not he 1s good natured and oblig-
ing. If he lacks these two very es-
sential qualifications, then he lacks the
principal ingredients that go to make up
a successful salesman. The disobliging
sour-faced and ill-natured clerk will wreck
any business, if he is employed long enough;
and all the advertising in the world will not
help matters. If there is one thing more
than another that irritates and annoys, itis
to be waited upon by an ill-natured clerk.
One such experience 1s enough for the aver-
age person, when they invariably go else-
where for supplies. The majority of persons
will never say anything or make any com-
plaint, but they transfer their patronage
elsewhere just the same. This is usually
avery effective remedy, and a satisfactory
one. This is forcibly illustrated with
the traveling salesman, who will always
give a hotel the “go-by,” if not “boy-
cott” it, and all on account of a surly,
impertinent specimen of humanity behind
the hotel desk as an excuse for a clerk. It
is a safe plan to always avoid the disobliging
clerk, to the extent of withdrawing one’s
patronage from the store where he is em-
ployed. Anyone who would knowingly em-
ploy or retain in his employ one of those
miserable creatures, is not deserving of suc-
cess.—Grocers’ Monthly Review.

STORAGE

FREE AND IN BOND.

Customs Entries Passed, and goods stored
at lowest rates. Special facilities for ship-
ping goods to all points. Goods MARKED
and WEIGHTS and GUAGES taken COR-
RECTLY. You can save DOURBLE
FREIGHTS by keeping Teas, Sugars and
other heavy goods with us,

BLAIKLOCK BROS, Agents,
17 Common 8t.. MONTREAI ,
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> Will convince you that the * " blend of Pure
One Trlal you that the  MALLAWALLA

Indian and Ceylon teas is something delicious and a

sure favorite with black tea drinkers, 1 1b. and 1-2 Ib. tin foil packages, 50 Ibs. in a case. If you want

the best buy “ MALLAWALLA.”

DIAMOND BAKING POWDER in %, % and 1 Ib. tins is more satisfactory and netts you a

better profit than any first-class powder on the market.

Merit tells, **Wherever sold it has been a repeater.” Have you tried it ?

W. H. GITLTARD & CO,,

WHOLESALE GROGERS, HAMILTON, ONT.,

Agents for Canada,

ORIENT MILLS.
SINCLAIR, H00D & CO,

(SUCCESSORS TO W. A. BRADSHAW & CO.)

Imperters and Manufacturers of
Coffees,
Spices,
Mustards,

CREAM OF TARTAR, BAKING POWDERS,
FrLAVORING EXTRACTS, ETC.

48-50 Lombard Street, Toronto.
JOHN PETERS & GO,

General Commission Merchants
and Brokers,

Halifax, N. S. and
Kingston,Jamaica,W.l.

Agents for The E. B. EDDY MFG CO.,
HULL, P. Q.

We are open to accept one or two more Agen
cies of first-class houses, either at Halifax or
Kingston. We have & good connection and
splendid storage facilities.

References: The Merchants Bank of Halifax.

‘The E. B. Eddy Mfg Co., Hull, P.Q.
The Mercantile Ageucies.

Breakfast Bacon Rolls.

JAMES E. BAILLIE,
PORK PACKER, TORONTO

Hams,

MANUFACTURERS OF THE
G\.T:\,f:ﬁmlr{)

GANONG BROS, ¢ 5

ST, STEPHEN, NB.  onosarsses.
N. K. FAIRBANK & CO.,

COMPOUND =5

REFINED LARD.

185 WELLINGTON ST., MONTREAL.

CHICAGO. ST. LOUIS. NEW YORK.

Condensed Mince Meat.

Dell\%(l-gl}sdy-"i];(thlzus g L e Although fruits are
very day 2 R - scarce aud high, price

year. “rabpiacg ber gk o
¢ same as last season,
Handled by retailer | $13.50 per gross mnet.
as shelf or counter
goods. No waste.
Gives general satis-
faction.

Packed in Ai and §

gross cases,

Ask your wholesale
grocer for it.

Sells at all seasons.

: : Rea; SISTency, Sole ma acturer
Will not ferment in [lAtrrgy AL 2 J (I\f(:[l‘lt!:ll:lfa:l;““l

warm weather. \OTury

J. H. WETHEY, St. Catharines, Ont.

GEO. MATTHEWS
-PACKER and CURER.-
w | £ | a | x
& | §/8|E & =
T /s PR 2
I Q
PURE LEAF LARD A SPECIALTY.
PACKING HOUSES, OTTAWA, PETERBORO’ and LINSDAY, ONT.
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TORONTO MARKETS.

TORONTO, August 13, 1891.
GROCERIES.

Trade, like history, repeats itself, and is
now going through its usual August experi-
ence. In the dog-days and sultry weather
trade cannot but languish. It 1s surely at
the minimum of dulness now in 4ll lines but
sugar, and sugar is no longer the exciting
commodity that it was. The prospects for
the fall’s trade are now engaging attention.
The question, “ How are the crops in your
part of the country ?” is asked of every fresh
arrival from rural district:, and is not a mere
formula either. There is very deep interest
in the question, and the answer pleases or
disappoints very appreciably. The general
run ot the reports from the country is ex-
ceedingly hopeful, and it is already begin-
ning to inspire trade with a sanguine feeling.
Crops are good both here and in the North-
West, and if their appearance does not behe
them and their promise be not frustrated,
there_wil’be the material in the country for
the bas:s of a big exchange for the next year.

CANNED GOODS. -

There is little excitement attending the
opening market for the new pack. Retailers
are inquiring afl placing orders as well, but
there i1s no impetuous eagerness to secure
stock. Evidently the situation is not con-
sidered to have sufficiently outhned itself,
and 1s too much enveloped in the mists of
possibility for buyers to be sure of it. Last
year at this time there was more business
booked than there is now, but 1t could
scarcely be owing to more pronounced fea-
tures being discermble. And the early bird
got the worm too last year. Opening prices
have nothing discouraging about them, but
the disposition seems to be to hang back.
This means that jobbers will have a large
share of the gains or losses that the near
future may bring forth than they had a year
ago, the early buying of the retailers having
put the latter in for a large proportion of the
benefit which an advance brought to the
pockets of holders. The tomato crop has
every appearance of being a good one, if its
promise does not miscarry. The weather
for the development of plant and fruit has
been the very best that mere growth could
be favored by. It has been cool and suffi-
ciently moist. And now the weather we are
having in August seems to be admirably
suited to the ripening stage of the vegetable.
Heat and a few showers ought, if there is no
frost, to bring one of the largest crops to the
hand ot the packer that we have seen for
some years. Corn is also expected to be a
good crop, and a full pack of peas is believed
to have been realized. New pack vegetables
are unchanged at $1.05 to $1.10.

The salmon pack cannot yet be weighed
and measured. The situation is so far only
the resultant of conflicting reports concern-
ing the run, with, it must be owred, the bulk
of testimony on the side of a short run. Pri-
vate advices from the Pacific coast on Satur-
day are as follows : “ At Alert bay and Nass
river the run 1s an entire failure, and there is
no chance for more fish from these waters.

Skeena river and River’s Inlet have a fairly
good run, but it is not up to that of a year
ago. The pack on the Skeera up to the 22nd
July averages from 8,500 to 9,000 cases to
each canner. The run was very heavy for
two days, then it fell off entirely and may
impreve later. The run on the Fraser is
still poor, and so far canners have only one-
third of the fish they had at the same date a
year ago. Summed up, the pack of British
Columbia must be very far short of last sea-
son’s.”

New Crown lobster are on the market to
sell at $2.25.

The British Columbia journal of the 4th
inst. says :—

There was an improvement in fishing
in the Fraser for a few days last week, but
it has dropped off again, and the catch con-
tinues light. Reports by SS. Islander, from
the North, are very favorable. It is stated
that the Standard Canning Co. have put
up over 10,000 cases; Cunningham, Port
Essington, over 10,000 cases ; R. Cunning-
ham & Son, Lowe Inlet, 4,000 cases; and
the Wannuck Packing Co., Rivers Inlet,
10,390. The run in the Skeena is very
good, but the Naas, at last accounts, is a
failure.

An Astoria, Or., dispatch of July 3oth,
says: “The heavy shortage in the 1891
salmon pack bids fair to be much less than
has been predicted, and if the August
catch comes anywhere near that of the past
ten days, the pack will be about the same
as last year. Canne:y men estimate the
pack at the present time at from 20,000 to
60,000 cases short of that of a corresponding
period last season, a majority of the canners
stating that the shortage will not exceed
30,000 cases. The hght pack at the Cas-
cades has been the prime factor in causing
this shortage, as it is said to be 65,000 cases
short of last season. Last week the run was
very good, and some of the gill-net men
reported as high as.118 fish in a single night,
but this run has slacked away again, and
many boats came in to-day with but three
or four fish. The high boat for season so far
known, has ir but 1,600 fish, and many boats
have not 500.

COFFEE.

Good Rio coffees are not too plentiful.
The demand runs after such coffees and
finds the market lacking in certain of the
finer grades. Prices are firm, green Rio
quoting from 21 to 22%c., with 20c. the low-
est point for Java and 32c. for Mocha.

DRIED FRUIT.

The quantity of Valencia raisins on hand
appears to be large, and a good proportion
of 1t is low grade stock. It is improbable
that the market will be bare to receive new
crop stock, unless purchasing becomes more
active than it 1s at present. Prices still
favor buyers, running from 4% to 6¢c. Cur-
rants are firm. There is no marked improve-
ment in the demand, that continuing to be
fairly good. Prices are unchanged. Barrels
are 6}{ to 6%c., and half-barrels 634 to 63{c.
for Provincials. Prunes are dull and weak
at 6{ c. upwards for cases. Dried fruits are
perhaps receiving less attention because of
the large yield of native fruits.

NUTS.

The nut trade offers little matter for com-
ment. It is a very quiet trade just now, and
in seasonable lines stocks are full. Prices
are unchanged.

RICE AND SPICES.
Rice goes out at a moderately active rate,
Japan continues
In spices the trade is

with no change in prices.
to be in few hands.

quiet yet. Cloves have been the object of

considerable cutting since the last shipment

arrived, some dealers going as low as 12c.

This price is exceptional and abnormal, how-

ever. The ruling range is 15 to 25c.
SUGAR.

The same hot haste and enforced delay
that were features of the business in granu-
lated sugar for several weeks have now given
place to a normal state of things. Nearly all
the contracts undertaken in June and July
are now filled by the jobbers who are free to
attend to the demand which springs from
current wants. Orders for immediate ship-
ment are not longer put at the tail of a long
procession of big orders taken a month or
six weeks ago. They receive in most cases
prompt attention. Granulated is unchanged
at gc. for quantities of not less than 15 bar-
rels and 5'gc. for smaller quantities. The
market in New York gave way towards the
close of last week, but recovered on Monday
and brought the price up to 4% c. This mar-
ket made no corresponding changes, but re-
mained firm at the prices quoted, but is now
all the firmer of course on account of the ad-
vance of New York granulated and of raw.
Yellows here are easier. There are no N.
B’s., but the lowest branded is down to 4c.
The stock on the market is large, while the
demand still preponderates for granulated.
Yellows are weaker accordingly. Raws are
selling at 33{ to 4c. for Trimdad and 435 to
4%c. for Demeraras.

SYRUPS AND MOLASSES.

The trade in syrups is light, the demand
being a small matter and the stock still
being limited to medium and bright grades,
which are unchanged in quotation. Local
business is dull in molasses. The shortage
in the West Indies supply is beginning to
tell on prices which are firmer at the islands.
Trinidai advices are to the effect that the
demand 1s large, prices firm and stock scant.
Nearly all the Barbadoes molasses 1s out of
first hands. Only small lots of molasses are
available at any of the islands.

A cargo of 8oo puncheons ot West Indies
molasses, consigned to Musson & Morrow
of this cty, was received from the barque
Sabrino, at Montreal, and will be offered for
sale n a few days.

CLEMES BROS. -

We can sell

you Lemons
and Oranges right this week.
Write us.

51 Front St. East,
Toronto.

Fine New Ceylon Teas

In 60 Ib. Chests.
These Teas are from the Celebrated

Gartmore Estate,

a small parcel of whose teas brought recently
on the London market over $100.00 per 1b.
See London Graphic, Midsummer Number.

P. C. LARKIN & Co.,

WHOLESALE GROCERS,

25 FRONT ST. E.

——
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$t. Leon at the top of the Tree at Last,

We have at last obtained
for St.

Leon the praise-
worthy title of being the
g’ best Mineral Water known
for Uric Acid, Diathesis,
Gout, Rheumatism and di-
R seases of the kidna?rs, inclu-
g ding Diabetes, Melitus, and
Bright's Disease of the kid-
neys, when freely used.
) The Hotel in connection
 with the springs opened on
Monday, June 15th, with a
full and well- equlpped staff
of waiters, etc., managed by
Mr. M. A. Thomas.
Take a trip down to the
Springs this summer, and
enjoy yourself for a month

and return home recuper-
ated and feeling like a new
person.

St. Leon Mmeral Water Co., Ltd.,
A Head Office, 101% King St. W., Toronto.
BRANCH-—Tidy’s Flour Depot, 164 Yonge St.

ALL GROCERS SHOULD SELL
THE

ROYAL
DANDELION
COFFEE

Manufactured by

ELLIS & KEIGHLEY,
TORONTO.

TO GROCERS.

SIMCOE CANNING COY'S

Goods are warranted first-class.

TBUBEL TELHIN.

Order through vour wholesale
House.

A. HAAZ & CO.,

Bonded Manufacturers of

Honey Dew, White Wine, Malt and Cider

%D WINE

"PE Wuu;\nm C? ot

VINEGARS. Brantford } J. 8. HAMILTON & COY,
- RANTPORD, NT
74 Bagot Street, - Kingston, Ont. | 5.0 Isla\.d Sole Agents for Canada.

Is A BOOK

Which will secure to you a larger profit than you are at present
making,

Which will secure an increasing trade,

ANY USE TO YOU?

THE 26 SPECIMEN BLENDS contained in “ Tea and the Science
of Blending” will show you how this may be done.

Criticised most favorably by THE CANADIAN GROCER and countenanced by the largest
Manufacturers and leading Wholesale Houses in Canada.

R. S. McINDOE, 24 Front St. E.,
PRICE 1.00. TORONTO.

REFERENCE : The Wholesale Grocery Trade of Toronto.

W Seasonable Goo

The Celebrated ‘ Reindeer Brand” Preparations : * Condensed
Milk ” ¢ Condensed Coffee ’ and * Condensed Cocoa’ are admirably
suited for Pienics, Holiday Excursions, &e., &ec.

Sold by First-Class Grocers everywhere.

The Truro Condensed Milk and Canning Co., Ltd.,
Manufacturers,
Truro, Nova Scotia

James Liumbers

Wholesale Grocer,

67 FRONT STREET EAST,

TORONTO, ONT.
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WA RK ETS— Continued.
TEAS.

There is more activity in the tea market,
but business is not yet up to the level of the
usual activity at this season. Prices are
easier than they were a year ago, owing to
the fact that there are more consignees on
this market and that there are also more
shippers. The lowest grades of Japan are
looked for, and are expected to sell well.
The first shipment of Northern Congou
reached this market last week. They will
sell at from 25 to 50c. Some new Nagasaki
Japans came in at the beginning of the week.
They quote at 18 and 20c.

PETROLEUM

The market is in the same dull condition
that it was in a week ago. Prices are un-
changed, Canadian continuing week at 15to
16c.

The Petrolia Advertiser reports : Petrolia
crude $1.34% per bbl. ; Oil Springs crude
$1.34% per pbl. The oil market at this par-
ticular season of the year is very quiet, tran-
sactions being very few. Yesterday there
were no deals whatever, and consequently
no change in the price. The drill continues
active, and several small wells have been
struck since our last report. Not until the
close of the present month or beginning of
next may we look for any material change in
prices. Refined keeps about the same, and
will likely do so until next month, viz.: 12%
to12%c.

DRUGS AND CHEMICALS.

The summer trade hasbeen a much smaller
one than dealers looked for, cool weather be-
ing the chief drawback. This week’s trade
has been rather petter than its predecessors
of the past month and a half. Carbolic acid
is easier from 35 to 45c., as is insect powder
also at 35 to45c. There are nootherchanges.

BUTTER AND CHEESE.

The supply of good dairy tub butter is fall-
ing off with warmer weather and the contin-
uance of easy prices. There is no interest
rest taken in this market upon export
account, as prices are still on an easier
basis in the United States, and there is little
disposition among country holders to sell in
the present state of the market. There is a
considerable quantity of butter here, but it
was purchased sometime ago. Those wnc
have to depend upon the current supply are
not well stocked. Commission men are
doing next to nothing in dairy tub, and no
transactions in creamery tub have been re-
ported. The arrivals of pound rolls are
somewhat shorter. ‘Dairy tub is 14 to 15c.,
with the latter price more commonly paid
than it was a week ago. Pound rolls are 15
to 16%c., and in some cases 17c., while there
are a few large rolls at 14 to 15c. Creamery
tub is 19c., and rolls are 20 to 21c.

Cheese remains firm, and in comparatively
active demand at 9§ to 9¥c.

COUNTRY PRODUCE.

BEANS—The demand 1s pretty well spent,

as well as the supply. Prices are $1.70 to
$1.80.

(

ON

C SURPRISE

SOAP
WASHDAY

DIRECTIONS ON WRAPPER.

i

y

Do you keep SURPRISE SOAP in stock for those who want it ?

The St. Croix Soap Mf’g Co.,”

Branches :
MONTREAL : 17 8t. Nicholas St.

St. Stephen, N. B.

TORONTO : Wright & Copp, 40 Wellington St. East.

DrIED APPLES—-Call tor no remarks, no
trade having been heard of in them. Quota-
tions are still 824 to gc.

EVAPORATED APPLES—Quote nominally
al 13} to 14c.

EcGs—Have weakened down to 12 an‘l
13c., with the bulk of the business at 12}%c.
Hot weather has reduced consumption.

HAv—Receipts are liberal, the remains of
the old crop appear to be large and prices
accordingly do not go up. Quebec has fur-
nished a considerable proportion of the re-
ceipts lately, the United States market being
a poor one just now. Prices are $11 to §12
for baled hay.

HIDES—are 5c. to 5)%c. for No. 1 green,
the latter price being paid for steers. Cured
are rather dull at 6c.

HonEy—sells slowly at 7 to 10c. for clear
and 14 to 16c. for sections.

Hops -The residue of the go crop goes
out quietly at unchanged prices, namely, at
35 to 37¢. There will be little or none of it
left by the time new crop stock is to hand.

PoTATOES—The market still rules low, $1
per barrel being the price most generally
holding, though that has been shaded in
some cases.

SKiINs—are unchanged at 4oc.
and 5oc. for lambskins.

STRAw—is scarce and unchanged at $6 to

$8.
WooL

for pelts

-is dull and plentiful at 18 to 19c.
FISH.

White fish and salmon trout are getting

scarce, and have gone up half a cent. ~The

price now is 6% to 7c.” There is some

pickerel 1n stock, also at 6 to 7c. There
1s no pike yet. Lake herring are higher,
quoting now at $1.75 to $2. Trade is quiet.

GREEN FRUIT.

Hot'weather has been beneficial to trade,
which on that account comes in for a better
report this week. The popular palate is be-
coming cloyed with the season’s other fruits,
and some reaction has begun in favor of
green fruit. Prices are unchanged. Lemons
are weak in New York where there is
an accumulation of them. Here they quote
at $4.75 for Massenias and$4.50 for Palermos.
Sorrento oranges are $4.50. Bananas are
$1.25 to $1.50.

SMALL FRUITS, ETC.

Red raspberries and red and black cur-
rants are done. Black raspberries are 8 %c.,
California plums are $2.50. Clingstone
peaches are up to 75c. a basket, California
peaches are $1.75, Delaware freestones are
$1.50 in half bushel baskets. Bartlett pears
are $3.50.in cases and kegs. United States
tomatoes are $1, while natives are $1.50 in
bushel crates. Apples are $2.25 to $2.75 per
barrel. Cucumbers are 25c., and are ceasing
to be handled by fruit houses The trade in
fruit has been good.

PROVISIONS.

There is as active an inquiry as ever for
smoked meats and a more active inquiry
and larger business than ever in long clear,
which just now is the leading preduct that
is handled in round lots. It will be a scarce
article before the season is over, it is in few
hands and prices grow firm and advance in

WE ARE BUYING

Dried
Apples.

SEND SAMPLES
AND QUOTATIONS

“3TABLISHED 1968

WA SBAY FY

AND
GENERAL COMMISSION MERCHANTS.

44 FRONT ST. EAST. TORONTO.

WE ARE BUYING

Evaporated
Apples

SEND SAMPLES

AND QUOTATIONS.




THE CANADIAN GROCER 15

ALL GROCERS SHOULD SELL
THE

Royal
Dandelion
Coffee

Manufactured by

ELLIS & KEIGHLEY,
TORONTO.

GEO. C. THOMPSON. CHAS R. KING.

THOMPSON & KINC,

Consignees, Brokers, General Commission
and Mercantile Agents,

61 Wharf Street, cor. Fort, Victoria, B.C.
Storage. Correspondence Solicited.

T. W. CLARK & GO,

General Commission and Provision Mer-
chants and Wholesale Dealers in
Dairy Products.

Consignments solicitéd and business transacted
for Eastern Canada Merchants.

Established 18886.

VANCOUVER, B.C.

References : Bank of British Columbia.

J. CLECHORN & SON,
Wholesale Fruits, Fish and Oysters
94 YONCE ST., TORONTO.

ORANGES.

Last car of Florida oranges for the season
just received. Fancy stock. Send for prices
of oranges and lemons. Prices are advanc-
ing daily.

J.F.YOUNG&GO,

PRODUCE AND COMMISSION MERCHANTS

74 Front St. E., Toronto.

Our business is Solely Commission. The ow
lan whieh does justice to the Comsignor. ()
gsndle everything which the Country Store-

keeper has to send from home to sell. None of
our own goods to sell in_ preference to yours when
the market is food Nothing between you and
best price obtainable except a small commission.

Prompt Sales and Quick Returns.
We Furnish Egg Cases. Try Us.

R. C. MURDOCH = GO,

Commission and Wholesale Fruits.

FANCY CALIFORNIA EVAPORATED AND
GREEN FRUITS A SPECIALTY.

Correspondence solicited, and prices on Forelgn

Fruits, Figs, Dates, Nuts, etc., furnished on appli-

The Ontario Produce Co'y.

Produce Brokers and Commission Agents,

70 COLBORNE STREET, TORONTO.

W ANTEIDDI

CHOICE DAIRY TUB BUTTER.
Apples and Potatoes.

TELEPHONE 2557.
KING, GRAINGER & CO.

81 Front St. E.
Produce and Commission Merchants.

BUTTER, EGGS,

and Country Produce.

Correspondence Solicited. Prompt Returns Mad
TEIL.EPHONE 2237,

JNO. A. MOIR,

GENERAL AGENT,

Consignments Solicited.
SPECIALTIES : Canned Goods, Dried
Apples, Evaporated Apples, Codfish.
Quotations and samples sent on applica-
tion. A trial solicited.

41 8t. Francois Xavier Sts., Montreal.

LAURENCE GIBB

{ cation. i
Provision Merchant,
WIl-LlAM RYAN, nghurch St., Toronto Bsf)OLBORNE STREET, - TORONTO.
¢ .a TELEPHONE 806. T— mh?e(;g.ng\(}luti?. }"raa'iﬁiiff'n:i‘clfo -
Produce and Commission Merchant, R o g
72 FRONT ST. EAST, Toronto, Ont. ESTABLISHED 1841. Good Prices paid for Good Dairy Butter.
WANTED, w H S h n d S JAS. DICKSON & CO.
Chwartz anda dons 26 WEST MARKET STREET,
k) ] ’ P . s . .
CHOICE DAIRY BUTTER Provision and Commission Merchantr
Coﬂ'ees Apples, Finnan Haddies, Dried Cod Fish, bought
] or sold on comumission. Agents for all lines of
Correspondence Solicited. Spices Canned Corned Beef. Egg Carriers supplied.
Y
Mustard. Reesor & Rogers,
HALIFAX, N.S. | ——0
from Storekeeperss. - ’
1 = i
Hams, Breakfast |mumm s ome S Torea
\ and Roll Bacon, Established T874.
New curing,now ready. W. H. SM |TH,
¥ : Wholesale Produce
or Choice full flavor goods send us a . »
Sosighs e Commission Merchant
. . Jas. Park & Son, 186 KING ST. EAST, TORONTO.
A1l rents solicited. Carriers suppiied® Toronto. Ontario, | Jh2'aleReter matier begeard oneral
| McLAREN'’S
| Is Honest Goods and just
), the Thing on Which to

make or Extend a Busi-
ness.

KS FRI The Best Grocers Make
s a point of Keeping it al-

BAmE ] e Ways in Stock.
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MARKETS— Continued.

accordance with these facts. Our basis is
still a long way below that at which we
could import.

BAcON—Long clear is 8% to 83%c. Sev-
eral cars have change hands at 8c., and one
at 8%{c, Bellies are 10} to 11c., backs 11c.,
rolls gc.

Hams—Are up to 12)% and 13c. for
smoked, while a car of pickled changed
hands at 11c. The position is very strong.

LarD—Canadian pure is almost literally
out of stock. It is 10%c. in tubs and 103{c.
in pails, while compound 1s 84 to gc.

MEss PORK—Heavy is about out of stock
at $15.50, and short cut is scarce at $16.50
to $17.

SALT.

A very good trade is reported, with no va-
riation in quotations. On Tuesday the fol-
lowing sales were made : 2 cars of sacks at
7oc., 1 car dairy at $1.25., and 1 car of bar-
rels at $1.20.

DRY GOODS.

The general dulness is not less observable
in the dry goods than in the grocery trade.
The eyes of all are turned towards the fields
just now, from which there are hopes of a
very large yield to furnish the power for a
big fall and winter trade.

MONTREAL MARKETS.
MONTREAL, Aug 13, 1891.

Speaking generally there is little business
to note here aside from what is doing in
sugar. The fact is supplies of most kinds in
grocers’ hands are small, and although the
enquiry is dull at the moment prospects are
in every respect favorable. This is shown by
the orders on fall account which is in fact the
main business with importers just now, and
they claim to have satisfactory orders for fall
shipment.

SUGAR.

This market is the principal active one in
groceries at present, but refiners are getting
further ahead with their orders than formerly.
Values generally rule firm, granulated mov-
ing steadily at 43{ c. while yellows have a free
sale at 3%c. for good sized lots. There are
no raws here to speak of, but the feeling on
them is decidedly firm. Advices from New
York emphasize this, stating that the refin-
eries there are working full time, and in con-
sequence have to come into the market and
pay full prices. Fresh supplies are expected
in spot in the course of a couple of days and
negotiations in connection therewith are on
the basis of 33{ to 4c.

The refineries claim to be out of syrup, but
the demand for 1t is not brisk, the general
basis being 23{ to 34c.

MOLASSES.

Considerable cutting is being indulged in
by the French wholesale houses, and this is
unsettling the market. Sales as low as 37c.,,
and in some cases below that are reported,
while there is no difficulty at all in securing
small lots at 38 }%c.

TEAS.

The tea market has been pretty well
cleared of all stock worth from 17 to 20c, and
a broker who cabled an order for a good
round quantity on the basis of 20c. was an-
swered that the order could not be filled.
Lower also are not plentiful, and the de-
mand for them is fair.

COFFEES AND SPICES.

The coffee market 1s very firm under a
good enquiry and light supplies. Very little
Rio is to be had here values ruling firm at

BritisFMar ets,

Having closed out our local business, we
are now prepared to give special attention
to all lines of

Canadian Produce

in British Markets.

We have a large trade in
Cheese, Eggs, Butter,
and Apples, also
Canned and Evaporated Goods,

Honey, etc., etc.

Liberal advances made on suitable goods.

Correspondence Solicited.

IMPERIAL PRODUCE CO'Y.,

OF TORONTO, LTD.,
69 Front Street East, Toronto.

20%c. while Jamaica stock is practically ex-
hausted. Cable advices point to continued
high prices, and a recent one from London
to an importer here stated that Rios had ad-
vanced 6d and that the very inside figure
was 88s. for 100 bag lots. Spices continue
dull with nothing particular to say. Some
jobbing sales of Pepper have occured on the
basis of 8% to 10c.

RICE.

There is a fair business doing in this
article while values ruleshadyand unchanged.
We 1uote Patna $4.50 to $5, Choice $4.25t0
4.50,S5tandard 3.90,and oft grades 3.50 in car
lots.

DRIED FRUIT.

Business has continued quiet in dried fruit
and as a result there are no changes to note.
Supplies here in first hands are generally
light however, and the market has a firm
tone while the conditions point to a good
business in the fall. Currants are, if any-
thing the scarcest article, and stocks in first
hands are light, while values are correspond-
ingly firm. No prime stock could be moved

under 6% fox jobbing lots and we quote 5%
to6%. Ras%g&lfzthe same at 4 t0o 44 c.
N FRUIT.

With large arrivals of new green fruits of
a seasonable kind attention is solely devoted
to such descriptions. As a result staple lines
of green fruits are quiet on the whole, but
the hot spell has led to a good movement in
lemons. Prices are easy, however, at $3.50
to $5, while oranges are unchanged. Pine-
apples are offering somewhat higher at 15
to 2oc., and bananas are unchanged.

CANNED GOODS.

This market is on the quiet side, but there
has been some business in lobsters for round
lots at 6)c. Mackerel run from $1.10 to

$1.20, and salmon are 10 to 15c. per case
higher with orders small. Sardines rule
higher under the expectation of a small
pack. In fruits and vegetables tomatoes are
the chief feature. Contracts have been made
as low as gsc. from first hands, but this
week the best basis is 97%c. to $1 for round
lots from first hands for new pack.

SEASONABLE FRUIT,

Receipts of seasonable fruits to-day were
large and the market has ruled generally
steady, prices being the same as they were
a week ago. Canadian peaches are perhaps
the only line which show any change. They
have been arriving freely, and the hot
weather has not been conducive to good
condition. They got out slowly at 50 to 70c.
a basket. Arrivals of Southern States and
California stock are free but the movement
1s good. New York State pears range from
$5 to $5.50, and Squthern peaches sell from
$2 to $2.25 per barrel. California pears are
at $2.75 to $3.25, peaches $1.75to $3, and
plums $1.75 to $2. Native apples sell at 20
to 4oc. per basket, early harvest $2 to $2.25
per barrel.

HOPS.

There is little to report in the way of busi-
ness about the hop market, and supplies of
1890 on spot, aside from what is in consu-
mers hands, are practically exhausted. In
fact we know of only a few small lots for
which 20c. is asked but no sales have trans-
pired recently. The fact is all the large
brewers have, as we said last week, supplied
themselves from New York at the time of
the scare and the figures they paid were
considerably above present values. With
regard to the growing crop reports are con-
tradictory but do not show any material
change. On the whole the plants seem to
be as well forward as they were last year at
this time and some new crops may be ex-
pected in the course of a month if not before
then. No negotiations in connection with
early varieties are mentioned, but we may
have some to report before the end of the
present month.

PROVISIONS.

The provision trade does not show any
particular change from the conditions of
a week ago. Values may be repeated :—
Canadian short cut, per barrel is quoted at
$17.00 to $17.25; mess pork, western, per
barrel $15.25 to $15.75; short cut, west-
ern, per brl $17.00 to $17.25; hams, city
cured, per pound 10% to 11%c.;hams,can-
vassed, per Ib o oo to o ooc.; lard, Cana-
dian, in pails, 83 to gc.; bacon, per pound,
g to 1oc.; lard, com., refined, perlb, 73 to

&
EGGS.

It has been an essentially steady egg mar-
ket that has prevailed since our last report.
Supplies have been kept in proper shape by
a fair demand and there i1s no change in
values. Caudled stock 1s moving out well at
13 to 13%c. sales of 50 case lots being made
at the outside, while the range for ordinary
grades runs from 124 to 13c.

BUTTER.

It 1s simply a repetition of an old thread-
bare matter to repeal the butter market.
Holders are holding July creamery for fancy
figure, which it is impossible to realize and
the same applies tc dairy stock. The sooner
they realize that there is a limit to everything
the better for the market. It is quite true
that some extreme figures have been made,
but to think that all stock will make such
prices is fallacious. There are always buyers
who will pay the price for an article, but such
figures are not a criterion. It will be

well, therefore, for Smith to think seriously




THE CANADIAN GROCER 17

GROCERY AND LIQUOR STOCKS

FOR SAT.E.

I have instructed W. Y. Brunton,
Auctioneer, to sell en-bloc at a rate on the
dollar per inventosies, at his rooms, London,
Monday, 17th August, at 2 o'clock, the
stocks of P. ]J. Watt, grocer, of London,
comprising :—

Parcel 1. General stock of groceries $4953 30
Horses and Chattels . . ..

405 00
Shop Fixtures.......... 72 0o
Shop Furniture......... 739 3%
$6169 65
Parcel 2. Liquors in Bond free of
G R ol P RS $1616 83
General Liquor Stock .. 58go 10
Shop Furniture......... 238 25
$7745 18

Terms—For each stock % cash $200.00
at time of sale, balance 2, 4, 6, month’s notes
with interest at 7 per cent. satisfactonly
secured. The stocks will be offered separ-
ately or together as desired.

This is one of the best businesses in Lon-
don, the receipts having reached $70,000 per
annum, presents a first-class opening to
enter on an established business. Stocks
and Inventories can be seen on premises.

FREDERICK H. LAMB.
Hamilton, Aug. sth, 1891.

Dont’ Fail to Get

—A BOX OF—

Adams’ Monte Cristo

CHEWING GUM.

. Each box contains a brilliant ring which is set
in the latest Parisian style.

Be sure to ask your Jobber for it.

ADAMS & SONS’ CO’Y

11 and 13 Jarvis St., Toronto.

Brantford New Mills.

DEAR Sir,—We can supply you with Flour,
Meal and Feed in whole or mixed cars, at prices
as low, if not lower, than any firm in Ontario, and
should you favor us with a trial order, we feel
confident of & continuance of your trade.

Orders filled erommly. Wire for prices.

ours. ete.,

J. & R. ROBSON,

Brantford, Ont.

Dominion Mills,
LONDON, ONT.

HEADQUARTERS FOR

OATMEAL

CORNMEAL, POT BARLEY,
SPLIT PEAS, ROLLED WHEAT,
AND ALL BREAKFAST CEREALS.

Wiite for Samples and Prics.
CARTLEY & meHtDMSllN,

albot St.

GOLDENBRAND
CANNED

FINNAN HADDIE

Are put up in flat and tall tins.
Quality guaranteed.
AGENTS,

H. W. NOATHRUP & Co.

Sonth Wharf, Saint John, N. B.

BROKERS

COMMISSION MERCHANTS
IN CANADA

Open to receive an agency for a
British House not now repre-

sented here, give references.

Address, ]. B., care this paper,

“ KENT BRAND”

Canned Goods
and
Fine Mixed Pickles

—ARE—

The Standard Goods.

It your wholesale grocer
does not handle these goods
write direct to

he KENT GANNING AND
PICKLING GO.,

Chatham, - Ont.

N. WENGER & BROS.,
AYTON, ONT.

- = MILLERS - -

(Hungarian Process)

BRANDS :

KLEBER, MAY BLOSSOM.

AGENTS
J. L. SMITH & SON, - Montreal.

EPHRAIM ERB, = Halifax.

HO0D & CULLEN

Roller Millers.
FILOUR

Manufactured ‘‘Hulgarian’’ System.
Our brands are

Classic,

Anchor,
White Frost,
Challenge,
Diadem,

Strong Bakers.
Heavy dealers in

Oats, Oatmeal,
Peas. Middlings,
Quotations by wire.

STRATFORD, ONT.

EMBRO
OATMEAL
MILLS.

D. R. ROSS, EMBRO, ONT.
A CHOICE QUALITY OF

~ Roller, Standard and Granulated
Oatmeal

IN BARRELS, HALF BARRELS OR BACS.

Selected WHITE OATS only used. For prices
of Oatmeal or Oathullsin Car-loadsorless quan-
tities, write or wire, and will reply promptly.
Can ship via Canadian Pacific or Grand Trunk
Railways. Have new machinery for the manu-
tacture of Rolled Wheat and Graham Flour and
will be pleased to have orders.

Beans,
Bran.

Address,
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MONTREAL Markets Continued.

before he refuses a good bid because “ Jones
up the road ” has made a fancy figure. The
season is now well advanced and it is
worthy of holders’ serious consideration
whether a large stock of early makes s ad-
visable when the demand always runs, as it
invariably does in the fall, to late made
stock. The majority of them have had a
dear bought expérience in this respect, and
should accept fair prices now which are at
least 3c. better than the figures realized at
the same period last vear, which is profit
enough for anyone. At the appended quota-
tions report business possible for all goods,
but it 1s a thankless task apparently to find
sellers : Creamery 18% to 19%c, Town-
ships dairy 16 to 18c., Morrisburg and
Brockville 16 to 17¢, Western dairy 14 to
15c.

’ CHEESE.

The market opens the week with a harder
feeling in response to the firmness shown at
the different country boards on Saturday.
Stock here is very scarce and holders are
correspondingly firm, while there is a de-
cided hunger for cheese and sales have oc
curred at extreme values. In fact white
could not be touched when quality is a con-
sideration under 83{c., and finest colored 1s
stiff at 87 to gc. Shippers talk of want of
encouragement from the other side, but the
course of the market makes it evident that
there is a steady call for stock at ruling
values. Finest colored 8% to gc., finest
white 83 to 8%c., fine 8% to 83§c., medium
834c., cable 44s.

GRAIN.

There is only a small local demand for
oats, other grains being dull and crop reports
have an easy effect on the former, prices be-
ing lower. The stocks instorecompared with
those of a week ago show a decrease of 32,063
bushels of wheat, 300 bushels of corn, 557
bushels of oats, 4.067 bushels of barley, and
an increase of 651 bushels of oats, Compared
with the corresponding date last year there
is an increase of 150,023bushels of wheat and
a decrease of 77,379 bushels of corn, 81,034
bushels of peas 12,517 bushels of oats, 17,243
bushels of barley and 486 bushels of rye.
We quote :~—No. 2 hard Manitoba, $1.05 ; to
$1.07; No. 3 do., 97c; No. 2 Northern,
96 to g7 ; feed do., 70c; peas goc. per 66
pounds in store; gic. afloat; Manitoba oats;
41c. Upper Canada do., 42c. per 34 pounds;
corp, 75 to 8oc. duty paid; feed barley, 55¢.;
good malting do., nominal.

FLOUR AND MEAL

There is little change in the flour market,
with only a hand to mouth movement to
note. Values, however, generally rule
steady, and it is anticipated that there will
be heavy consignments across the water from
stocks of Manitoba flour at present in store
here which may help the market. The stock
in store for the past week shows a decrease
of 4761 bbls. compared with a week ago, and
4111 bbls. compared with a year ago. Patent
spring $5.25 to $5.70 patent winter $4.25 to
$5.45; straight roller $4.80 to $4.90; extra
$4.5¢ to $4.60; superfine $4.00 to $4.10; city
strong bakers’ $5.25 to $0.00; strong bakers’
$5,00 to $5.20% Oatmeal standard, per bag
$2.85 to $3.00; oatmeal granulated $2.85 to $3
oatmeal, rolled $2.85 to $3.

HALIFAX MARKET QUOTATIONS.
(Wholesale Selling Rates.)
HALIFAX, Aug. 13, 1891.
BREADSTUTFS.—There has been no mate-

in the American markets which have ad-
vanced. The Canadian millers are trying to

/ rial change since our last report excepting

£

make all they can out of their old stock,
their stock of old wheat is small, and it will
be some time before the new wheat is har-
vested and fit to use.

Manitoba highest grade patents, $5.75 to
6.00 ; High grade patents, $5.30 to 5.40;
Good .go per cent Patents, $5.20 to 5.30 ;
Straight grade, $5.00 to 5.10 ; Superior
extras, $4.85 to 5.00 ; Good seconds, $4.55 to
4.65 ; Graham flour, $4.90 to 5.10 ; Oatmeal,
$5.65 to $5.75; Oatmealrolled, $6.00 to $6.15 ;
Rolled wheat, $5.50 ; Wheat bran per ton,
$20 to 21 ; Middlings $27.50 to 28 ; Cracked
corn, $35; Ground oil cake, $34 to $35;
Moulee, $30 ; Split peas, $1.40 to $4.50 ;
White beans per bushel, $1.80to 2 ; Pot bar-
ley per barrel, $3.90 to 4.10 ; Canadian oats,
choice quality, 58c. to 6oc. ; Hay per ton,
$11.75 to 13.

SUGAR.—Although the demand for refined
sugars is still unsatisfied, refiners throughout
Canada are stll gaining ground, and 1t will
not be long before they are in a position to
render prompt execution of all orders. In
the raw article there is no radical change.

Cut loaf,5%c.; Granulated, 4 3 to 4% .; Cir-
cle A, 4%c. ; White extra C, 4){c. ; Stan-
dard, 3%c. to 4c. ; Extra yellow C, 33{c. ;
Yellow C, 35c. to 33{c.

MOILASSES.—Quotations remain about the
same :

Barbados, 4oc. ; Demerara, 35 to 38c. ;
Diamond N. 48c.; Porto Rico, 37 to 38c.;
Trinidad, 34 to 35c. ; Antigua, 38 to 44. =

FisH.—There is nothing new to note re-
garding the local fish trade. New fish con-
tinues to come in slowly, but bait, though
still scarce, is in a slightly increased supply,
so that it is to be expected that more fish
will be taken and will soon be brought here.

Hard C. B. $5, ex vessel ; Western Shore,
$4‘S(L

ST. JOHN, N. B.,, MARKETS.

ST. JOHN. N.B,, Aug. 12, 1891

We do not notice any matenal change in
our markets since last week. Business
shows some improvement, and the prospects
are encouraging. There has been a slight
advance in sugar, and flour shows signs of
stiffening in price. Salt also is higher, while
molasses acts very much as if it were on the
verge of lower prices.

F1LOUR- There is a good steady demand
with all jobbers. Prices remain unchanged,
but holders do not seem as anxious to sell as
they were a few weeks ago. The stocks in
certain brands such as Goldie’s Star are
down. We quote: Manitoba $5.95 to $6.10,
High grade family $5.50 to $5.60 Medium
patents $5.20 to $5.35.

CORN MEAL—There has been a little im-
provement in the corn meal mark-t, a good
healthy demand and prices firm at $3.30 to
$3.40.

OATMEAL-—No change to note. Stocks
are being gradually reduced, while the prices
are about the same as last quoted.

SUGAR-—The price of sugar at the re-
fineries has advanced a fraction since our
last, and some jobbers are getting the higher
price, especially for granulated, which is
quoted at $4.65 to $4.75. Yellows are with-
out much change. Our market 1s well sup-
plied with all grades.

MoLASSES—Only a limited quantity is
selling, and that at lower prices than for a
few weeks, while the indications are for a
further decline. Barbadoes is quoted 36 to
37¢.

v

FisH—Smoked herring have advanced
some since last quoted, and sell readily at
12 to 14c. per box. Dry cod, large, are in
good demand at $4.40 to $4.50, medium
$3.60 to $3.70, pollock $1.60 to $1.75.
pickled herring (bay) $1.50 to $1.65 [per half
brls.

NOTE.

Some of the retail grocers, who do not
approve of the Friday half holiday, are en-
deavoring to get all to close at 7 o'clock,
every evening, except Saturday. They meet
to decide, and from what can be learned
have been very successful in their canvass.

THE MAN WITH THE BOYS.

“Your Uncle Solomon” in the Grocers’
Monthly Review, offers the following advice
to “ the boys ” : Be patient and industrious,
and, above all things, do not become pos-
sessed with the idea that your employer can-
not get along without your services. This
is a mistake, and oftimes a fatal one, that is
made by many who are otherwise good sales-
men. None of us know it all, and there are
none of us whose services are so valuable
but that we could be dispensed with, and
upon short notice, too. Did you ever, gen-
tie reader, cast a pebble into the placid
waters of a mill stream ? If so, then you
may have noticed that the pebble at once
disappears from sight, without so much as
disturbing the smooth surface of the water.
A circle or two may be effected, but it is all

Gommercial Travellers.

To any traveller who will send us one
new subscriber for three months we will
send all the back numbers of the paper con-
taining “ Drum Taps.” A most entertain-
ing sketch of a week spent on the road by a

well-known American Traveller.

BREADMAKER’S
DRY HOP
YEAST

Makes Light white, wholesome, and delici-
ous Bread.

For sale by all wholesale grocers, at $1
per box.

Manufactured by

. THE BREADMAKER'S YEAST GO,

TORONTO, ONT.

A. H. BADGEROW. ALEX. H. DiIXoN.

The Badgerow, Diron Bonded Vinegar

Manufacturing Co.,
79 and 81 Jarvis 8t., Toronto
Highest award, Toronto Exhibition.
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DAVIDSON & HAY

Wholesale Grocers,
86 Yonge Street,
TORONTO, ONT.

CLOVER LEAF LOBSTERS.

Owing to storms on the Coast and attacks
of the warships along the treaty shore we
have only been able to secure half the
quantity required of the above celebrated
brand of canned lobsters. Prices are neces-
sarily higher than last seas nbllull)s
unequalled. One car just arrived.

Sloan & Crowther

WHOLESALE GROCERS,
59,61 and 63 Front St. E,,

-RAW SUGARS-

Grainy and good color.

SAMPLES ON APPLICATION.

H.P.ECKARDT: GO0

Wholesale Grocers,

TORONTO. 3 FRONT ST. EAST, TORONTO.
EDWARD

Thos. KINNEAR & Co | WARREN BROS. & BOOMER, ADAMS & CO.

Wholesale Grocers and Importers of IMPORTERS E U TR

TEAS,
SUGARS,
COFFEES,

AGENTS FOR

Cherry’s lnsh Mustard XDSF

’I}‘xlef i’? ;1; any other grade in tl
47 Front St. E., - TORONTO.

WH[)I.ESAI.E GRUGERS

35 and 37 Front St. East,
TORONTO, ONT.

SUGARS, COFFEES AND TEAS,
SPECIALTIES.

BALFOUR & GO0,

IMPORTERS OF TEAS

AN D—

WHOLESALE GROGERS,
HAMILTON.

SMITH & KEIGHLEY

Wholesale Grocers and Importers of

TEAS,
COFFEES,
SUGARS,

and General Groceries.

Wholesale Grocers and Importers of
TEAS,
SUGARS,
COFFEES,

TOBACGCOS.
95 & 97 Dundas St., London, Ont.

Rice and Valencia Raisins.
To the Trade.

We offer

1000 Boxes Valencia Raisins,
2300 Sacks of Rice.

Write for quotations.

N. QUINTAL & FILS,

WESTERN ONTARIO AGENTS FOR ﬁ,5“‘".}]i‘lile'f:;;(,l:}'\\l’):‘n‘: n?,(,)“'milzmsxtit:i’ WHOLESALE GROCERS,
Letter orders promptly attended to.
Cherryslrlsh Mustard, XDSF R N s 274 St. Paul Street,
s is superior 1o wny other gmde in v | @ Fpont St. E., Toronto MONTREAL.
Grocers and PERKINS, INCE & Co., || * s MUGH BLAIN,
Tea Blenders | 41 and 43 FrontSt, Toronto. || PICKLING SPICE.
If you wish a sample of our Celebrated IMPORTERS. i

Ceylon Tea

“ GORONET BRAND”

drop us a card, we will forward at once.

J. W. LANG & GO.,

Wholesale Grocers,
TORONTO.

Just to hand :

NEW JAPANS

Our first shipment of new season’s garden
picked Japan Teas arrived this week—"

Send for samples and quotations,

Whole Mixed.
FRESH CGOODS FINELY BLENDEDH

Pickling Purposes.

ORDER EARLY.

Esy,BLAIN& Co.)|

Wholesale Grocers,

FRONT AND TO RONTO-

8COTT 8T8.
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over almost immediately. Where’s your
pebble ? It is at the bottom of the stream,
unnoticed and, forgotten. Itis out of sight,
out of mind here. And so it will be with
you when you get to that point where you
imagine you are a bigger man than the boss,
and that he cannot get along without you.
He can get along without you, and with a
double quick motion. So, therefore, it be-
hooves you to go slowly and mind your p’s
and @’s.

A successful salesman must necessarily
know a good deal, but he does not want to
know too much. Such a large fund of know-
ledge as the latter usually proves fatal, and
the disease is very rapid in its progress. Con-
cede that your employer, if only for the sake
of making things pleasant, knows more than
you do. It is a little thing, but it counts, for
it is apt to please your employer and inspire
within him a bit of confidence in your dis-
criminating sense and acumen.

Next, obey orders, especially when those
orders are mandatory and allow of no dis-
cretion on your part. Do as you are told to
do; the boss is guiding the canoe, not you.
You are only one of the paddles, not even
the hull; the boat will float and get along
even though one of the paddles runs foul or
gets lost. That’s you.

The next thing in order is—understand
your business well and thoroughly, and talk
business during working hours only. Get
plenty of sleep, and have lots of fun, but let
them come in the following order : sleep,
business and then fun.

Don’t get drunk, and don’t abuse your
stomach with mean liquor. If you feel that
you must have a drink, take one, but let it
be the proper stuff, and take as little as you
can. A little liquor goes a long way with
the right kind of a salesman. You are better
off without it.

Don’t treat your customers with the view
of making a sale. The man who must be

treated in order to get his business is not
worth having as a customer., And besides,
you are ruining your stomach and destroying
your digestion, which 1s a pretty poor piece
of business in itself.

Don’t swear. You will find that a good
many of your customers or contemplated
customers are churchmen, and they do not
take kindly to oaths. If you find that you
must swear, then wait until you get back to
the hotel, and if the steak 1s bad, you are at
liberty to let go at the cook. But it is better
not to swear at all. It 1s just so much steam
wasted in a bad cause.

Mind the expense account. The boss
foots the bills, of course, and it is awful
clever of him to do it, and never say much
if anything about it. But then, maybe the

boss is thinking, and 1t 1s not always a safe
investment to bet money on what the boss
is thinking about. You are lable to get
fooled some day. Better keep down the ex-
pense account so that you will always have
such a nice boss. The boss will appreciate
t.

Never run down your competitor’s goods.
That's bad business, young man, and it is
not going to help the sale of your own mer-
chandise. Praise your own goods, and mind
your own business. Stick a pin in this, and
make a note of it.

Tell the truth, and tell-the liars to go to
the D——. But then, they’ll get there with-
out your telling them.

Don’t oil your hair, and keep your nails
clean. These are sure signs of a gentleman

Never boast of how wicked you have been,
for you might have a relapse.

Smoke not cigarettes, if you would be
known as a man of brains. Young men
with brains don’t smoke cigarettes.

Don’t use cologne. This is bad form, and
it often raises a bad smell.

You should not get yourself up too pretty.
Somebody might steal you. * Neat, but not
gaudy,” as the monkey said when he painted
his tail sky blue. Blue may be a good color
for a cravat, but 1t would hardly do to decor-
ate a “biled shirt” with. Avoid loud colors,
and don’t eat onions.

Do not expectorate on the floor and ex-
pect your host to wipe it up and call you a
gentleman. /

If you should be so unfortunate as to have
“hocked” your jewelry for the sake of a

little loan, don’t, in a fit of absent-minded-
ness, pull out one of these tickets in place
of a business card. Such a little thing as
this might injure the standing of your house,
and tend to bring you your letter of recall.

Don’t write to your best girl on the firm’s
paper. It’s apt to get you into trouble.

It is not wise to spoon with too many girls
in the same town, particularly if any of your
customers have nice daugbters who like at-
tention. Business first, boys.

You must not tackle the boss too often for
an increase of salary. He might get weary,
and you might get fired. It s well to put a
high valuation on your services, but be care-
ful and take off a liberal discount when you
are talking with the old man. He has a
little idea of his own what you are worth, and
you do not want to -outfigure him any more
than you can help.

Deal in facts, but when dealing in figures
of the imagination, make it millions; but
sell for cash all you can just the same. Cash
is always an available asset. Money talks.

Don’t quote Scripture at the same time
you are selling a man a bill of goods. He
may not like it. It 1s not every man you
meet who appreciates your good intentions
expressed that way. Better leave the Scrip-
ture out during business hours, and you are
likely to sell more goods. You can’t get a
good profit out of a man by filling him up
with texts from the Bible. The man will
get on to you, young fellow, and he will
smite thee and call thee Pharisee.

Monkey not with the band wagon. In
other words, avoid ye ballet and ye concert
hall, for they are a delusion and a snare.
The path that leads their way turns short off
from the road that leads to glory and re-
nown.

Lastly, look out for the red-headed girl
and the locomotive. There 1s danger in
both.

GOLD

MEDAL
AWARDED

LHI CANNING O,

Jamaica Exhibition.

WE are still at the front and propose staying there, the high
standard of excellence for which our goods are noted will

be fully maintained this coming season.

When purchasing Canned

Goods keep in mind the Maple Leaf Brand prepared by the

Delhi Canning Co.

Every can is honestly filled and perfectly reli-

able. Our fruits are noted for their high syrups and natural flavors.

Delhi Fruit and Vegetable Co.,

FACTORIES : DELHI AND NIAGARA.

CLEVELAND'S BAKING POWDER

that a customer gained is always retained.

yields best profit to the grocer,
and of such a superior quality
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l Let us have Peace

TELEPHONE 1920.

111

In all families, by using
“Barm” Yeast.
No disappointments, no failures.
Up to the mark every time.
Ask your Wholesale Grocer for a box,
Or send direct to the Factory.

THE BARM YEAST MFG. CO.,

35 Wellington St: E., Toronto.

Cowan’s

Soluble Cocoa

made from carefully selected Beans, produces a
Cocoa of the best quality and finest flavor.

The Cowan Cocoa and Chocolate Co. L’d, Toronto
14 and 16 Mincing Lane, Wellington St. W.

S8amples free. Correspondence Solicited.

J. A. Mathewson. S. J. Mathewson.
W. B. Mathewson. J. A. Mathewson, Jr.
Established 1834.

J. A. MATHEWSON & CO'Y,

IMPORTERS and WHOLESALE GROCERS.

Goods from First and Best Markets. Quality
warranted. Full assortment. New Crop Japan
Teas have arrived in quantity. Fine assortment
and quality nlesiralAc, Orders carefully and
promptly attended to.

Have claimed, and do claim, freedom to buy
and sell anywhere without interference or hin-
drance from any quarter., Nocommercial or per-
sonal slavery.

202 McGill St., MONTREAL.

WRIGHT & COPP,

40 Wellington St. East, Toronto.
REPRESENTING

8t. Croix Soap Mf'g Co., ** Surprise "’ Soap.

Van DerVeer & Holmes’ & Biscuits, New York.

E. C. Hazard & Co., Shrewsbury Tomato Ket-
chup, etec.

Day & Martin’s Blacking, Russet, Cream, etc.

Bryant & May’s Safety, Wax and Parlor Matches

T. D. Millar's Royal Paragon Cheese.

Correspondence Solicited.
TELEPHONE 2662.
e

THE CAIL BORDEN

EagRBranConenseg K

ined its high reputation for ABSOLUTE
PURITY for over a QUARTER OF A CENTURY.

AS A FOOD FOR INFANTS IT HAS NO EQUAL.
FOR SBALE BY
Grocers and Druggists Everywhere,

M. J. Woodward & Co.,
PRODUCERS OF CRUDE,

Manufacturers of
IHluminating Oils,
Lubricating Oils,
Paraffine Oils
and Wax, &c.

ONTARIO.

JACQUAND FRENCH BLACKING

PRICES

In cases of 6 gross
each, assorted it

The Norton Manufactaring Co.,

E. P. Breckenridge, C.C. Warren,
Toledo, Pres. New York, Sec.-Treas.

Edwin Norton, W. C. Breckenridge,
Chicago, Vice-Pres. Resident-Manager.

MANUFACTURERS OF

TIN CANS

By Automatic Machinery.
FRUIT, PAINT, LARD, BAKING

PETROLIA, -

DOCIoNES POWDER, FISH AND LOBSTER
o CANS.
2—32 00 per gross.
/ 3—-300 Capaclty, fifty thousand cans per day.
INCOUAND PeRe & Frie 400 S i : ]
- a7 5— 6 00 Sole Agents in Canada for Norton Brothers
& N T
"’/‘;l’ — MIS‘“\\ 5 per ttent,‘](li:.coum L Solder Hemmed P CapS.
an N i .l' Inquiries and Correspondence Solicited.
DAVID REA & CO., - 30 Hospital St.

HAMILTON, - ONT.

MONTREAL.
DO “ Peerless” Washing Compound.
There is nothing equal to it. It

YOU will pay you a handsome profit.
Your customers will like it. Address
SELL

Todhunter, Mitechell & Co.

31 Front Street East, Toronto.
—DIRECT IMPORTERS OF—

HIGH GRADE COFFEES,

Old Government Java Arabian Mocha, Plantation Ceylon, Maracaibo

and Santos.
Qrocers draw trade by seliing thelr FAVORITE EXOELS8IOR BLEND,

ELLIOTT, MARR & GO, weorsor s,

Wholesale Grocers, LUNDUN, UNT
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A LARGE SUPPLY OF PRINTED TOILETS

In Lily and Fruit Decorations.

Assorted colors now on hand.

Best value in-the market.

Customers, in order to secure selection,
would do well to place their orders at once.

R. TEW & CO,,

Importers of
GLASSWARE, CHINA, LAMP
GO0DS, ETC,

10 FRONT ST. East,

(Adjoining Board of Trade Building.)

CROCKERY,

SALES MADE OR PENDING.

The stock of P. J. Watt, London, is adver-
tised to be sold by Auction on Monday
Aug 17th.-at 2 o'clock.

PARTNERSHIPS FORMED AND DISSOLVED.

Grant & Bucknell, commission merchants,
Winnipeg, have dissolved, Mr. Bucknell
continuing.

Robert Orr, general merchant, Wingham,
Ont., has admitted John H. Hiscocks as
partner, under the style Orr & Hiscocks.

Rupert Pratt and E. S. Collins, have re-
gistered a partnership as general merchants,
in Wolfville, N.S., under the style, Pratt &
Collins.

John Hunter & Son, the well-known gro-
cers, corner James & Barton streets, Ham-
ilton, have dissolved partnership, Mr. Hun-
ter, sen., retiring. The business will be con-
tinued by William T. Hunter, who has beea
in partnership with his father for some
years.

REMOVALS AND DEATHS.

Bonnell Bros., general merchants, Walters
Falls, Ont., have been succeeded by F. N.
Kirkham.

James Ellard & Co., general merchants,
New Westminister B. C., have sold out to
J. W. Harvey.

L. M. Hobbes & Co., wholesale liquor
dealers, Nanaimq, B. C.. have sold out to
McKinnel & Cole.

W. & G. Wolfenden, grocers, New West-
minister, B. C., have been succeeded by
Wolfenden & Annandale.

FIRES.

Bowes & Bissonnette, general merchants
Parham, Ont., are burnt out, Partially in-
sured.

DIFFICULTIES,ASSIGNMENTS, COMPROMISES,

George Bertrand, grocer, Montreal, has
assigned.

Edward Babin, grocer, Moncton, N. B.,
has assigned.

O. Panze, general merchant, L’Epiphanie,
Que., has assigned.

. N. C. Lemyre, general merchant, Maskin-
onge, has assigned.

Elie Lachance, general -merchant, St.
Praxede, Que., has assigned.

McLeod & Stewart, grocers, Charlotte-
town, P.E.I., have assigned.

Benj. Bacbe, grocer, Toronto, has assigned
to Campbell & May, Toronto.

Wm. K. Fisher, grocer, Toronto, has as-
signed to Thos. Tyler, Toronto.

Marshall A. Smith, general merchant,
Summerfield, N. B., has assigned.

G. N. Ferrier, dealer in fruits and vege-
tables, Toronto, has compromised.

Joseph Rosart, fruit dealer, Hamilton,
Ont., has assigned to Arch, McKellar.

W. A. & J. W. Sherwood, general mer-
chants, Bristol, N. B., have asssigned.

Samuel Russell, general merchant, Miller-
ton, N. B,, is offering to compromise.

J. C. Lapointe, general merchant, St.
Jerome, Que., is offering to compromise.

A. M. Spafford, grocer and liquor dealer,
Trenton, Ont., has assigned to John Taylor.

Nesbitt Bros., liquor dealers, Woodstock,
Ont., have assigned to Walter Anderson,
Hamilton.

Thomas Thomson, general merchant. But-
tonville, Ont., has called a meeting of his
creditors. .

Wm. D. Taylor, general merchant, Maple
Valley, Ont., has assigned to T. H. Lamb,
Hamuilton.

J]. R. Mader & Co., general merchants,
Newmarket, Ont., has assigned to ]J. D.
Ivey, Toronto.

A teather duster disperses butdoes not remove
the dust from the store.

“One man ov genius in 97 thousand 4 hundred

and 42 men of ordinary business talent, is just
about the right proportion for actual business.”
—JOoSH BILLINGS.

Ginger Ale s guaranteed

) Superior to all others.
Orders promptly at-
. tmnEli 30

ltwo“ ¢Cp you injermed
d on all impertant questions
o’ H]t d L[[uhng the
r,r eeds and
lud tradu.

How
Would
This
Strike

You ?

When you next place an order for groceries do not fail to

include a box or two of SYDNEY GIBSON'S COCOA, or send
GIBSON & GIBSON, Torontos

order direct to

Bond or Free

Warehouse Receipts Issued,
Negotiable anywhere
R. CARRIE,
Front 8t, E. Toronto.

S [URAG
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The Hot Weather is weakening !
JOHNSTONSS

FLUID BEEF

Keep up your Strength by taking it

regularly.

is stiengthening.

W. C. A. LAMBE & (0,
Commission Merchants,

TORONTO.

AGENTS FOR
The St. Lawrence Sugar Ref’g Co., Montreal.
The British America Starch Co., Brantford.

LEONARD BROS.

Wholesale Fish Dealers,

Are now prepared to fill all orders for their

Celebrated Boneless Codfish

{from new fish)

packed in 5, 10, 25 and 4o Ib. boxes, 2 Ib.
blocks wrapped in waxed paper.

S8END FOR QUOTATIONS.

'STJOHN, NB.  MONTREAL P.Q.

Robertson, Thompson & Co,,
GRAIN, FLOUR,

Produce and General Commission,

185 NOTRE DAME ST., EAST,
PO BoxolS, WINNIPEC.

Correspondence solicited from Merchants
and Manufacturers desirous of introcucing
their goods in Manitoba and the Northwest
Terntories.

CATCH ON'!

— 1|CTIBLE
INpesTRL L1GHT

NO Hogps SEAMLES®
MPERVIOys To L1U!DS
ABSOLYT LY T“JTE'LEJ:/.

A

The []quuden Bucket.  E.B.Eddy's Induatedihte Pail,

The Neatest, most Durable, most Attractive and very Best Ware in‘the Market! The
Cheapest because the most Durable !

These Superior Wares are moulded in one piece from wood fibre. No hoops. No
joints. Cannot leak, shrink, swell or water soak. Will not taint milk or other liquids.
Proof against hot and cold water, kerosene oil, benzine or naptha )

If your Wholesale Grocer does not keep these wares in stock, apply direct to the sole
owners of the Patents and sole Manufacturers in Canada.

THE E. B. EDDY MFG. CO.,

HULL CANADA_

»

Queen’s Hotel,

WINNIPEG, MAN.

First-elass in every respect.

Jas. O’CoNNOR, Prop. FRED. SPRADO, Mgr.

" MONSOON "

Is the Registered Trade Mark of the

PURE INDIAN TEA

That has become such a favorite

These Teas have had a Three Year's
Test.

Particulars on application to
STEEL, HAYTER & CO,,
Growers and Importers,
11 & 13 Front St. E. Toronto.

TO THE TRADE

N

ALL GROCERS SHOULD SELL

THE
Canned Goods. ROYAL
We are making all arrangements for this, DAN DELION
season’s pack—and enlarging our factory
considerably—Thanks for last season’s trade coFFEE

and soliciting this year’s.
Faithfully yours,

D. W. DOUGLAS,

8t. Johns, P.Q.

PURE ROCK SALT

Cattle and Horses.
TORONTO SALT WORKS,

128 Adelaide Street East &

1
*“RETSOF MINING COMPANY.

Manufactured by
ELLIS & KEIGHLEY,
TORONTO.

Write for Quotations.

P
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For reliable brands of cut smoking and chewing
Tobaccos use the following :
CUT SMOKING : FINE CUT CHEWING: :
OLD FLAG. GOLDEN THREAD. GLOBE.
GOLD FLAKE. VICTORIA. HIGH COURT.
HAND MADE. JERSEY LILY,

MANOUFACOTURRED BY

GLOBE TOBACCO WORKS CO, OF LONDON, Lid. |

THE CANADIAN GROCER PRICES CURRENT.
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#3 ToroNTO, Aug. 13, 1890. BISCUITS. Por Ib CORN BROOMS. JAMS AND JELLIES.
’ "; This list is corrected every Thurs- Auowrol(:t ..................... $0 l;% CHAS. BOECKH & BONS. per doz Jams i 55
{ day. The prices are solicited for Abernethy ) ams. E:
i'e ooseberry B
1 publication, and are for such quali- glel:vgeY.OI::?rmt }g% f C.ﬂrpet.:atn‘?gs, ’.‘,e"“""""' 33 g Strawberry .. S:_
H ties and guantities as are usually People’s Mixed ....... g w g3 “ ' 965 g:f'égf.f&" | B
{ ordered by retail dealers on the Pllot Family.......... 6 XXXHurle *“* . 260 Grean Gage S ot
é 5 Snowflake .. . 11% 1X il S ¢ . 240 ot -1
usual terms of credit. 15 2X Pnrlor 4 “ “ C 895 Apricot . Tl 3
1 Goods in large lots and for %rompt 6% 8 g - “ . 195 v lll)aspberry ----- 8
i pay are generally obtainable at % g “ g m . 170 Pn.mson 'ga
ower prices. 1 a5 3 “ T 190 e . W .......... 8.
! All quotations in this department 7 G@Girlsa 8 ““ o 150 Red Currant and Raspberry .. gﬁ
{ are under the direct control of the 9% Railway 4 2 300 yeities. Bed Currant, 1 1b. white. .955
H Editor, and are not paid for ordoc- st‘ hi . PITE 4 00 Black Currant,11b. white 2.75
i tored by any manufacturing or b- Tes 11% 2Ca “le 2 wire bands, net 300
§ = bing house unless given under t. i . § e " 400 o le_%‘g CANNING CO. \
By name; the right being reserved go WARS, BWOOE .....con0ecvensnes 9 1Hearth 2strings, net 17 “ﬁ“ assorted, 1's . seeeeo. 2 86 9
exclude such firms as do not furnish BLACKING. g d - R 150 Jellies,1's. ceesiiaeeen.. 225
relu\ble information. Day & *""‘in"' pilx‘nl.perdoz 5 20 4 e % G % % % CANNED MEATS.
: BAKING POWDER. - % = Comp. Corn Beet 11b guns 31 70 §1 75
Spapish, No.$ . 450 CANNED GOODS. ‘ Jepie NG| el 0
Cleveland’s Superior & 9 00 " “ 6 2 87 925
Baking Powder in tin y .I'Dwﬂbs CATCHPOLE & c0's 900 Per doz « “ 200081 00
$ cans, per dozen net. S0 RN, P ... $...8115 g:}‘;‘;edB(;OHOPM 9 1b cans ...... 12 g
s 10 cent tins " JACQUAND FRENCH nx.fcoxmo s gslloms........... e BN 00V 2 w  "3'75 280
3 % 1b. o2 2 00 Blwkber’nen, ... » 0“ ,,,,,, T 5 ?g
! 8 00 Blueberries, 2... O:r,ro!n'l'onzue, 2% G e ~ g
430 Boans,3.................... Lunch e AL 2 bl 1
: R o soinsone 12 0 575 685
BLACK LEAD. “ Special Brands....... 130 210 g“ﬂll;'h Brawn. 2 e
Reckitt’s Black Lead, per box... 1 15 Cherne-v red pitted, 2's... 235 g 40 Camb. Sausage.1l H s
i Each box contains either 1gro., 1 Peas, ¥'s . 113120 o 4 s
g % ©%: & gro., 2 0z., or} gro., 4 oz. Pears, Bartlott, 2's . 200 395 SOUps, '“‘{f“d- 1 1
‘ Dunn’sNo.1,in tins . TELLIER, BOTHWELL & CO'S. Sugar, 25 ..... o R -2 2 25
| 2,in tins . 1% Royal Black Lead, per gross.... 1 80 Pineapple, Baltimore 240 250 Soups & Boulli.. 2 180
; Oopk'afiom, ingee pkgs . ” F.F.DALLEY & CO. Bahama 250 3800 . 4 50
1 iy Per gross. Peaches, 2's. 2 40 g 50 Potted Chicken,
i “ “ - 40 y ' Game, 6 oz cans... 150
1- 3 °’ g5 Silver Star Stove Paste .. . 900 8's 35 360 o poseaaa..............
* ; 51b. tins. . = Packed in fancy wood 1 “ Pie 160 165 Potted nm, Tongue or Beel, 6
i “ " bulk, per le.. * 12 box contains 8 doz. p]m.‘ Gr G.'“! 200 210 Dgzi‘l:l PR L SR 135
] Empire,5dozen 4 ozca s o o;f; lpw‘lnn" %TCDOL! & ou's 9 00 “ % b"dm 200 3 (l,g Moty SO — 1 1b 185
: | T Oreyrs Pajek, Bo. & pezgroes.. & 99 Pm?kin:g?:l{; .- ol ® De“villsd Chicken or Turkey, :
i " . " e 300 880 BAVESAR Lcciciciiaiiiiiinnnas
“ :,‘ lk“ 51{’1) cans. BLUE. ‘}::pbeb:""‘." :ns - g 22 g go Sﬂ:%wioh B;m or Tongue, %
4 ulk, per Reckitt’s Pure Blue, ron 210 awberries, choice 2's.. 285 240 0 CBDS. . ...l
] COOK’S FRIEND. wkmx'.m ROTEWELL & 00 Succotash, 2's 150 16 Ham, Chicken and Tongue, 4
Parisian Square Blue, perlb. 13 to 14c Tomatoes, 8 n 156 160 '0CBDS.........ccoininneniinn.
(1n Paper Packages.) Perdoz Finnan haddies............ ... 1 50 MINCE MEAT
3 Size 1,in2and4 doz boxes.... $2 40 BROOMS Per doz. J;oblter.CloverLeu i 95 »
‘* 10,in4doz boxen 2 10 Carpet.. utnngl 290 Other brands 25 BRYANT, amsou & 00."8—TORONTO.
3 “ 2iné . 80 X Parlor, 2 265 g5 Mince l“t& % Th" jars, $9 50
\ 2 lg.in 6 i Ig {.&niu : o : :g 55 Ditto,25and401 1s, per 1b. 12%c
3 . ,in 4 = em 5 25 J. H. WETHEY'S8—8T.CATHARIN
i Pound tins, 3 ozin cas soc g * ol 265 1% Condensed, per gross, ::,,” ....x:ls
12 oz tins, 3 0z in case . 2408 * g 22
i 5 oz tins, 4 ~ “ oo & 3K 5% 2 - 195 v CHEWING GUM.
y 51b tins, % o seaweses 140 OHurl...4 “ 265 . 's % 18,19 ADAMS & BONS.
j Jcean Wave 3% 1b, 4 doz cases. Ty - i G 285 - Other brands, DX 11,16, 19 To Retailers.
ﬁ lb,t I8 s 3 - 205 25 P&C, K h ...... 23. 25 Tutti Frutti, 36 5¢c bars......... $1
1 o 0.1,2 » 19 8 g - 1170 - g D" veeees 33,3 Bo-Kay (new) 150 pieces ..
“ “" “ v y P . 100
i 7 11b, 2 22 O 2 135 <y Amer,X's " ... , 8 BSappota, B R T
; ¢ 51b, % - 9 6p HvyMill ¢« * 370 - RN ,11  Magic Trick, e % .08
i

mm RECKITT S BLUE.
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o Prices Ourrent, Continued— tssthgors ;'10 the Ib incases24 bxl - ¥FLOUR AND MEAL. GLASSWARE. :
. .bs eac! |
gl:doig::k, llg pieces ... 8 8 (Oocoa— per bbl. TAYLOR, 8C0TT & CoO.
Sweet Fern W w08 PurePrepared boxes, 131bs each 40 glour, Manitoba Patent.. 555 565
Adams' N.Y.Gum,200 ¢ Cracked, boxes, 20 1bs each, 1 1b ' Ontario .tonts D475 59
Caramel Tol i “ 9% _and assorted p"f"' 82 *  Straight Roller . 440 4 50 LempChimneys, O
y
Now Fruit Asst., ug “ aew oU CUSIRSR e g " Bt 385 890 w e
RRFIAS e 0B MR e 3§ B 18138
s 075 C(;luon :'nd slcxe 5,125 and 85s....... 30 Ogemegl, lt.‘nd.rrf," = 510 GRAIN.
reakfast Cocoa— ;
CHOCOLATES & COCOAS.  [,},y5 64 13 1bs., each, } Ib. tins 45 s f;ﬁ‘:‘;l.m‘ “ g:g Wheat F“l No2, ......... 102 108
TODHUNTER, MITCHELL & 00.8. In boxes. 121bs., each, 1 1b. uns. ~~~~~~ 5 35 Wmun No.2 102 108
Chocolate Per 1b. %acorltedclmsteru 17 00 ~ %}:r;nﬁ N&) zn...i.. 097 098 i
2 ma— ar o :
French, %’s....6and 121bs. 0 30 In boxes,121bs., each, }1b.tins...... 20 % 'No.2.. 108 '
Caraccas, %'s..6 and 12 1bs.. 0 35 4 40 Oats, No.2, 34 "’ﬂ ., M 45 $
gran'uum’ ,4's..6and 13 lbs... 0 30 Glﬂo" Bnrley, §: 3, ‘;ex't‘i e 552 % }
an 3 . o O i
3{?{°"“‘i""ﬂ"“'%d‘lgdug " — E FLUID BEEF. Y e 2 E
cks, gross boxes, each... 100 o 80 81 i
3 .
00905. Hommopat'e,X's, 8 & ulbl 30 “ToRo T 0 1 i.
.: Ee.ﬂ 1) o w95 > - per dos. we |0 1
“ ", .
: e mpuy B emerbemons ., e Nobtutes GEES N RAT & vmkw. '
r R In BES. ..o 18 %yrdgl?rkael:?}%?::aclg:‘:; }st..i'ﬁ-s' 8 i’g :: No. 3' 8 oz tins..... 800 875 Hay, Pressed, “on track 11 00 12 00 "
JOHN P. MOTT & CO.’8 Soluble Cocoa bulk in boxes . 018 “ gg ;‘; }: :::: """ %_,’, % :-‘, 3?, Straw Pressed,' ... 500 700 1
R.S. McInd Prepared do - G @ TN ~
=otz'. g:o:;:?f_é_‘fﬁt_" Torlobnt:o) Sy !:le Gibson’s Chocolate, ki » LARD. \
ott’s Prepaired Co eienene. 38 BDARBB........ii.ciiiieiiiininn 0 3 . ' -
A Homp(;orpst'c gg:os(hs) gg Gibson ! Rodk "o ol o8 FRUITS . ;umuxx §"” REFINED COMPOUND.
Mott’s Breakfast Cocoa....... 4¢ Dr. Clarke’s o Xs. 030 yosmax. o pexlh.  SDEuster Tabs... b 0 08}
Mott’s Breakf. Cocoa(in tins) 40 Confectioners’ Pure Chooolnte Fancy . % Leiase 0 09 ‘3
Mott's No.1 Ohooolate. ... 35 _101b. blocks ...... 0 30 Currants, Provincial, bbla... 6}, 6%  3-hoop pails .. . 009 009} [
gow- grenkhst Chocolate... gg Vanilla choc. sticks, per gross .. ;0(' < . 4 bEls Eh wl:)ng‘lzefbozlilsbp:“;b 010 &
ott’s Carac or doz “ Cases ... . BID  weeee
Hott’: Di:m::g%(ﬁ::(}:f:ié' 8 ;g Gibson’s Icina, }s. 2 doz. in case. 1 25 ae Fxhatnl, bbls.... 6%, £
Mott’s French-Can. Chocolate 90 Gibson’s Icina, 11b 225 - 2 } bbls ... 6%, 6% MUSTARD. t
i ¢ .
o Gavy e Cooking Choe. gg COFFEE. Patras, bbls .. 86,1 e, L
Mott’s Cocoa Shells............ e b " ‘O gbbls... 7, 1%
Mott's VanillaChocolate stick n&,m P R N B L o e ch" 35 & Vool cases 7, 1% 5
=z::’: Péue Cé)néoc ?hocolnteﬂc— 38 (Old Government Java 30, “w o ""'ic:.::. 8% 3 53 ]
—38 0Old Government Java......... kK 3 ;
wee onfec. Choc.21c—30 ?1 S o Lo vspsunagnens ani “  5.orown Excelsior b Flng‘:nllbbjnlil o g 70 | i
goww COCOA AND CHOCOLATE ¢o.  § ";;‘B“c’“ eylom.............. ) 81 (cases)...... ..... %, 10 “ Snpengx' in t?ulk'p" llb ;g ;
;fe%’:_l 4, 1 1b. boxes . 70, 75 G?l:tlmlaloa'. ................. 6 i § GauS.... RS *  Fine, i 15
24 Hioss Mibin10ibboxes 85 JMMMBIOR......c <covccrerscavesses Dates, Persian, boxes, ... 58 6 COLMAN'S AND KEEN'S
Soluble (bﬁsk!)‘m &30 1b boxes 18 2(, Maracaibo . Figs, Elemes, 14 0z., per box ... 10 Indlb jars.......cocoeennnnnni.. 5 %
Soluble(tins)6 1b and 12 lb "$0 WHOLE ROASTED OR PURE GROUND. 10 1b boxes 19313 Inllbjars..................... 25
Cocoa Nibs, any quantity ... 30, 35 ELLIS & EEIGHLEY'S. 01b . 15 16 D.S;F,intins, perlb........ 41 g
goco& Shelis, any quantity. . 05 - ‘* Seven-Crown. - 18 “ :ﬁ g‘l}’b‘t‘&"' "r'e'r- B 42 E"‘
ocoa Essence.......... perdoz 140 JBVE.......o Prnnei, BO'D“ b‘l‘ 6% 4 p, F 1b : %0
Chabolates— Java and Mocha..... CRIOE, . cou T8 in tins, perlb ....... 26 i
| g::;ga:nb“"rk #inlolbbxs 30 i&:%ﬁ:g'ﬁ‘ogg{lon' 3 Raisins, Valencia, off stalk, 6 s . it !
E Vanilla t “ ;5 BRI v iiaossis Selected . 1 8 = S. H 5
Sweet Caracas “ 32 English Breakfast 16, Layers........ 9 per 1b i &
Ohocolate Powder, 15,30.1b bxs 35 Royal Dandelion in11btins.. ... 26 Bsums.%nltnns 176. 18 Almo‘{ldl._}:wA ............. 15
Chocolate Sticks, per gross.. 00 TODHUNTER, MITCHELL & CO.’8 «  Malag .8 ot Fo:;l‘ggeotl::-:.” 1.5 »
g‘lol'ye.f;‘f::;i(;gl:em)) % Ibs ;g (l_!)xc%l.nor Blend.......ccooovnie von 33 London layers 270 800 Almonds,Shelled Valencias ... ..
Confectioners’, in 10 1b cakes 30 L‘al;utym Ly o mlulcbsltels IR el ... Jordou 5
Chocolate Creams, in 31b bx 30 Impenl ealiness 85 39 ves AL 28
s Mocha and Java.. “« qrs., fiat. .... 100 Cocoanuts, per 100 g, i 6 00
Chocolate Parisien, in 6 1b bxs 30 J.vs‘ Standard.........ccoc0nee coe Connoisseur clusters ...... 400 425 Filberts, Sicily.. 1
WALTER, BAKER & CO'S - .mgx}duf{):m:nment --- 30,32 Extra dessert | 475 500 P(;;l.b;;tts. Oblogsd 114 {
o T L s, r o
Provum No L. bxs. 13 & 25 1bs each 40 S8Rt0S ... crissrsosn 4ae B9 Boy-lolﬂ“e" e 60 850 roon i {
Baker’s Vanilla in bxs 12 lbseach 52 J. W. COWAN & co. Fancy Ve tc&rtoons ...... 275 Wllﬂutﬂ Grenobla 18 H
Caraccas Sweet bxs61bs each, 12 Standard Java in sealed tins, Black bas . 400 425 s Bordeaux . 12, 13
BRI I+ o v s osissssahssnianes 35 25 and 50 lbs 36 < o .18 18 = Naples, cases . ol 3
Eugle sweet & spiced, bxs 12 1bs S?nd.srsd Ig: Bllne : . :gg ggg e éf;lrll::zs 13§
83 ins, 25 an 32 v E qr o 13
Vsmlla Tllbl(.t.s (16 in box, 24 bxs Standard Blend in sealed tins Fine Dehesas ... . 700 725 ?
in case, per Ba S Baadihe. ... i 33 qrs . . 200 225 PICKLES & SAUCES.
Spanish Tablets 100 Ground, in tins, 5, 10, 15 and Lemons, Palermos . o eenee 450 BRYANT, GIBSON & CO’S. TORONTO
X R 3 00 sss “i’ ............ S 20,8 e }ff"l‘l{l: 47 PICKLES. ¥
an we isien, a ti 30 Orange oridas . b«
Groz'el: Styleem cases 12boxes, 12 e dhobe ot g i & s be 'Rodis ... . 750 John Bull, 'g"ea in bulk.. 00 45
1bs each . 2 EXTRACTS. " Sorrentos......... 4 50 5 i ?%i"o;“c‘f,‘:,‘,',‘ . 90
)
Gfg:';’:cit - > g5 Dalley’s Fine Gold, No. 8' ple:ggz “l) ;g DOMESTIC. - lll‘lxed&.()how -Chow pts 215
48 Fingers to thelb., in cases 12 bxs “ o ¢ g %0Z.. 175 Apples, Dried, per Ib. o = ixed&.Chow Choqus ;l ;(0)
1315 @ACh...oivevrvnscrsniniisens e b i oo "8, 808...300 do Evaporated.. 014 Horse Radish, bottles, Perdo‘n 225
l ' H S THE TORONTO BISCUIT AND
CONFECTIONERY CO., 7 Front St. E.,
. . . 7
Toronto, have decided to put up only positively pure jams. We are con-
vinced the public will appreciate this and be willing to pay a trifle more for
pure than adulterated goods. Send Sample Order and note quality. Put
up in 1 lb. glass jars, 5 and 10 Ib. tins and pails.
-

o
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Prices current , continued—

SAUCES.

John Bnll, kegs, ver gal.....
gpt hottles, per doz.
t. bottles, per doz
(a.cccrding o qun.ntxty) 90c to 10
Devonshhe Relxsh kegs al 175
ipt ot,t es,
O QOB .o.....00o3sibanensanvans 125
N agara Tomuto kegs. per gal
Reputed pints
Raspberry Vinegar, per doz ....
Raspberry Syru vinegar.. 225

Terry'sCandied Peels. ¢.per peels

Lemon, 71b boxes.............

Orange, 0 A B ey

Citron B e S

CRUSSE ¥ BLACEWELL'S.
Pickles,all kinds, pints, perdoz 325
LEA & PERRIN'S. er doz.
Worcester iuuce& pts. . 60 $3 75
pmts 625 650
LAZENBY & SONS.

Per doz

Plckles all kmd~ PO v s

quarts 6 00
Harvey bauce—-genuuu—hlf pts 32
Mushroom Catsup * 225

Anchovy Sauce 38
PRODUCE.
DAIRY. Per1b
Butter creamery, rolls $0 21 80 22
019 021
' dairy, tubs,‘,hoxce 014 015
medium 010 012
“ low grades tocom. ....
Butter, pound rolls....... 016
#s large rolls..... - 014
‘  store crocks .... 014
OROEBE. . o+ onooivniaratal 0 09}
COUNTRY
Ezgs (resh per doz ....... 012 013
T e A 170 180
Onions, per bol.
Potatoes,per bbl . gt M
Hops, 1889 CIOP -ovvuvcnns 015 018
2 1890 ** .. 033 0385
Honey, extracted....... 008 010
o section.......... 014 016
PROVISIONS.
Bacon, long clear, plb 0 08f ( 083
Pork, mess, p. bbl. .. 15 50 17 00
Hnms. smoked, per 1b.. 0124 013
«  pickled . .010 om

Bellies .......ccceveeeeess 0 10} on
g:llkl 009 i

i .
Ll:d Canadian, per 1b 010} 0 103

T;ﬁow. raﬁngd, per 1b.. 0 06 0 06}

“rough,
RICE, ETC.
Per 1b
Rice, AT8CAD ....ccovevevesrnnnne , 4¢
. ‘l;a.tna = . 43, gt
e apan ....... "
W) ext?n. Burmah 4

Grand Duke......
Sago ......

IPRPROOR, oo v reosssscon assomsseessess O
SPICES.
GROUND.
% 16 %0 %
Pepper, bh.ck WP oooeesoe
PR fine tol:upenor 12 18
‘“  white, pure ........ 32 35
“  fine to choice ...... 25 30
Gmger Jamaica, pure...... 25 97
African, “* ...... b 18
Cassia, fine to pure ......... 18 25
R R AT 14 25
Allspice, choice to pure..... 12 16
Cayenne, *“  “ ..., 30 35
Nutmegs, ** IR 7 120
Mace, o 123 S A 100 125

Mixed Spice, choice to pure. 30 35
Cream of Tartar,finetopure 25 37

STARCH.
EDWARDSBURG STARCH CO. LIMITED,
MONTREAL.

c. per 1b
No.1 White, 4 1b cartoons....... 5c
Canada Laundry ...... e

Silver Gloss, crates ......
Silver Gloss,11b chromos. 6
Satin, Starch 11b chromos.. . B
No 1 White, barrels & halves...... 4
Benson's Canada Prap&red Corn 7
Canada Corn oo
Rice Starch,11b..
BRITISH AMERICA STARCH CO
BRANTFORD.
1st quality white, 3 1b. cartoons,. 5
Lily White loss. crates..........
Brantford gloss,11b...... ==
Lily White gloss, 11b chromo.
Canada Lsundry. Boxes .
Pure Prepared corn ..
Challenge Corm ...............
Rice Stuch fancy cartoons.....
OUDES «.oressvosssssasasssoes %

EINGSFORDS OBWEGO STARCH.
Pure Starch—
w-lb boxes. 1, 2, and 4 1b. pack’'g’s 8

36-1b boxen, '3 ib. packages ...... 8
L ST . 8}
38 to 45-1b boxes.. 8

Bilver Glou Starch—
1,2and 41b pucknges 9
9

lo-lb it b pmk;ge

40-1b

40-1b **  assorted } and }
6-lb *  sliding covers .

T
Oswego Corn Starch—for Puddings,
Custards, etc.—
40 1b boxes, 1 1b packages 8
20 “ “ - 8
SUGAR. c. per 1b
Granulated, 15 bbls or over. 5
"less than 15 bbls. ..
Pl.l'il Luxnp bbls and 100 1b. bxs
50 1b. L ot
Extn Ground bbl
less than a bbl.

Powdered L AR 5.
'less than & bbl..... bi

Extra bright refined . 4

Bright Ye low ......... 4
edium > 4

Brown

Raw o 3i d{
SYRUPS AND MOLA%SE]%.

bbu % bbls

.. ¢ 2

M 3

. 2 38

V. 3

E.

E. 8

XX

MOLASSES. Per ga.l.

Trinidad, in puncheons ... 038 040

- DS . eeaeeeoee.. 080 B R
s } bbls ... 042 044
New Orleans, in bbls 048 065
Pono Blco hdds... 038 04>
barrels . . 042 047
- - barrels ........ 044 049
TEAS.
GREENS.

Gunpowder— Per 1b
Cases, extra firsts ............. 42, 50¢
Half chests, ordinary firsts.... 22, 38
Cases, sifted, extra firsts . . 42, 50
Cases, small leaf, firsts ..... .. 35, 40

Youn; Hyson—Moyunes

Half chests, ordinary firsts.... 23, 38
slhih seconds........... 20, 22
il COMMON., . .vvveenn b

PING BUEYS
Hal( cheau BEESC cvoonncon 28, 32
seconds........... 20, 22
Hslf Boxel, BN s <onuvaneas 28, 32
‘“ seconds........... 20, 22
JAPAN.
Half Chests—

CRINE ..y iireranisisnoineis 38, 40

CRIEE: ... o5 ek cun puts vosnercvs 32, 36

FEBE. . ... cioranorransspsosvonas ,

S o 5. S PR AR o i 26, 27

SO0l MBI .. sitorenicenses , 24

BB 5 cx o inid s sdn svivams shise 19, 20

Good commMOn.....ovvvieneanns 18, 19

QORI . 2 i s saosinysss vave 16, 17

Nnguu.kl 4 chests Pekoe...... 20, 23

g T 17,18

- “  Gunpowder... 18, 20

i *“ Biftings....... 8,12}
CONGOUS.

Half chests, Kaisow, Moning.... 52, 66

Caddies and half chests... 15, 50

Cadies, Paklingand new makes 18, 50
28, 60

SCENTED ORANGE PEEOE

Bozxes, Foochow and Canton....
OOLONG.

Half chests Formosa ...

ORAINS.... oo oo osirernuariss

ABSAMS.
Chests and half-chests Pekoe...
No.1 Finest Assam Pekoe ...
2 Assam Broken Pekoe .
3 Assam Pekoe Souchong .

TOBACCO AND CIGARS.
British Consols, 4's; bright twist,
5's; Twin Gold Bu, Bl cacvseacss
Ingou rough and readyv, 7's n
Laurel,
Brier, 7’
Index, 7's .
Hone luckle 7'8.
Napoleon, 8's.
Royal Arml, 19's
Victoria, 12's .......
Brunette and Lovely, 12
Prince of Wnlu in caddies
n 75 1b boxes . 51
Brlght Smoking Plug Myrtle, T &
Llly. 7 _TART -
Diamond Solace, 12's
Mvrtle Cut Smohng. 11b tins .
t 1b pg, 61b bozxes.......... .
oz pg, 51b boxes....... Nat T snes

27 40
40

“Pure” and “Silver Gloss”

FOR THE LAUNDRY.

KINGSFORD’S
OSWEGO
ARCH.

FOR THE

Standard of Excellence. Absolutely Pure.

Corn... Starch,

TABLE,

For Sale by all Leading Jobbers in Canada.

T. KINGSFORD & SON, Oswego, N.Y.

B~ Som— -~

>
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KNOX, MORGAN & CO,,

Wholesale Dry Goods Importers,
HAMILTON, -

ONTARIO.
FLANNELETTES.

We can offer you a drive in these SEASONABLE GOODS, having cleared 1,500 pieces of
DESIRABLE COLOURINGS.

Price 7 3-4c. usual terms.

Samples on Application.

General Stock fully assorted.

Prices current, continued—
GLOBE TOBACCO COMPANY.
CUT SMOKING TOBACCO.
Per 1b.
The Old Flag, h‘l)b in 5 leboxes _}gc
Fapcy Tins c
e a

“ o« “

Gold Flak(, l‘b*b 1b boxes

“ s 370,6 S
ok » 1 fancy tins .
“ “ 3 m
i a5 & ﬁlnss jars...
Hand Mn.fie. lia, 6 1b boxes ...
(T r 6 e
» 23 1 fancy tins..
“ “ 3 " e T
. - 1 glass jars........
GRANULATED SMOKING TOBACCO. _
Unnle Tom, 1-5, 61b boxes........ 45¢
- 1-10,61b . 45¢

LONG CUT SMOKING TOBACCO.
ngng. 'A olbboxes J
5, 61b
l 10,61b * "
PINE CUT CHEWING TOBACCO.
Golden Thread 5&10 1b pmls .

Globe, -
Victoria, - - T8 pig
High Court, - . o
Jersey Lilly, - “ =
Golden Thread 1-16 “ Foil in }gro
boxes, per groas .....
Solace “ 116“ F
boxes, per gross ..... »
CIGARS—S. DAVIS & SON

“ “

Siz Per M
stre E' Huo LordLaudsdowue.GO 00
Panetelas 60 00
‘“  Bouquet .
“ Perfectos. ...

» * Longfellow........ 85 00

o Reinn Victoria .... 80 00

y I v oo .. 55 00

£l Padre Remn. \xctona 55 00

Reina Vict., Especial .. 50 00

a8 Conchas de Regalia .... 50 00

" Bouquet.......... . 55 00

X o D D 50 00

X Longfellow .. 80 00

s Perfectos .. 80 00

Mungo, Nine.......... 35 00

Cable, Couclms 30 00

eens .. 29 00

700

El Padre . 11 00

Mauricio 15 00

DOMINION CUT TOBACCO WORKS, MON-

TREAL.

CIGARETTES. Per M.

RS 5500 i rimiics oo s nvmbars 50

Puritan 6 25

Sultana 575

Derby..... 4 00

B. C. No.1. ... 400

Sweet Sixteen................... 8 50

CUT TOBACCOS. per 1b

Puritan, ¢ 1b gk ,51b. boxes.. 70

Old Chum, } 1 .51b box.. 70
0Old Vir,

in.,1-10 {kg , 10 lbbxs 62
Gold Block, § 1b pkg, 51b boxes 70
CIGARETTE TOBACCO.

B.C.N.1,1-10,5 1b boxes 83
Puritan, 1-10, 5 1b boxes.. 85
o e Y 115
SOAP.
1§ Bar, 11b: bars...... perlb 5%
vl‘));yi 6-16 and 3 1b bars
Primose u lb bns wax w - 4

John A, cske. WaX W per doz 42
Mayflower, cake,

Gem, 31k barsperlb.............. 33
** 130z,1and 21b. bars ...... 3
gueen s Laundry, per bar.. 5
ride of Kitchen, per box. 27
npoho } gross boxes .... 325
- per gross, net cash . 2 0g
TOILET s()Al’
TAYLOR, SCOTT & Co.
per doz.
Baby’'s Own, tdoz boxes #1 25
Our Boys, b 5 12
Sea Foam, AR 5
London Bouquet “ 60
Oatmenl, ¢ - 85
“ « 60
Paris Assorted, § “ 075

Albert Oatmeal bar,2 doz. boxes 0 75
White Castile bar, 2 doz.

RS S e 075
per %ro
Fatherland, 1 doz boxes....
WOODENWARE.
per do
Pnils.i hoop, clear ... $1 70
8 190
Pmln Qhoops cleu 21 6v
AAAAA 180
“° 3 o pamted 2 180
Tubs, No.o0. ¥ 9 50
1., 8 00
2 2.. o SO0
iy seea  GAW
$19 200
' Water Witch.. 140
'y Northern Queen. f _23
“ 7
“ 160
“ 150
e 130
- 185
“ 27
= 22
per
Matches, 5caselots. Smgle cases
Parlor .... 170 $175
Telephono 4 00
Telegraph 420
Safety .. 130
French. b 37
Railroad (10 gro in case)
Single case and under 5cs. 31 0
5 cases and under 10 cases ... 3 90
Steamship (10 gro. in case)
Single case and under5 ¢s. 3 80
5 cases and under 10 cases . 370
per doz.
Mops and Handles, comb. 125

Butter tubs ......
Butter Bowls, crates ast'd
CL OTIIEs l'l\'a.
5 gross, per | box. 3
4 gross,
6 gross, "

CHAS. B(EECEH & SONS.

$1 60 »3 20

per b
5 gross, single & 10 boxlots 075 080
Star 4 doz in pa.ckage )

cotton bags

“ ‘ “

I\'DURATED FIBRE \VA RE.

Bound bottomed fire psl .
Tubs, No.1

8.
Nests of §.....
Kee}em No.

MK DEBS ...oniipaisecse saneis bapdi I 325
Wssh Basins, flat bottoms. . 38

o round ** 3 50
Handy dish ............... . 875
Water Closet Tanks . 18 00

DURABLE PAILS AND TUBS

WM. CANE & SONS, MANUFACTURING CO
NEWMARKET.

Per doz.

Steel hoops, painted snd grain'd 2 20

Brass hoops. oiled and varnish. 3 25

No1l tubs 9 50
02 8 50
No3 *“ 750
per box
3 doz. 5c. packsges in boxes ...... 100
3 doz. 10¢. 195
1} “ 10c. and 3 doz. 5c. packages
in assorted boxes . 200

“OUR NATIONAL FOOD:. $

Deslccsted Wheat........ .

olledOuts T 5.
Snow Flake Barley. ...... 4 "
Dessicated Rolled
Buckwheat Flour,S.R... 4
Prepared Pea Flour...... 2%
Baravena Milk Food..... B
Patent Prepared Barley 1 *
Patent Prepared Groats1 *
Gluten Flour.. 4 1b.
Farina, very choi 1% 1b.

HARD\VARE;,LPAIX TS AND

CuT NaiLs, from Torouto

assaasaagaas

10 dy. tobOdy 220 230
8dy.and 9dy.. 265 270
ldyt04dy e 390 295
3dy . .P. 895 400
3dy AP 345 350

HOBSL NAILS:

‘(l," 50 and 10 per cent. to 60 from

ist.

HORSE SHOES:

From Toronto, per keg.. 360 375
ScreEws: Wood—

Flat head i iron p.c. dis

Round * p.c. dis.

Flat head bru:: 75 p.c. dis.

Round head brass 70 p.c.

WINDOW GLASS: [To find out what
break any required size of pane comes
under, add its length and breadth to-
Fither Thus in a 7x9 pane the
ength and breadth come to 16
inches; which shows it to be a first-
brcnk glas: i.e., not over25 inches in
the sum of its length and breadth. ]

1st break (25 igand uuder)

-1 -:
340 =
oA

2nd ““ (26 to 40 inches) .
rd * (41to 50 “* ) ..
4th “ (51to 60

B
5th * (61to70 “ ) .......

ltOPE Manilla 014 014}
Sis 010} 011

Crown Brand (from fﬂctory) 11
.12

Red Cap

Blue Ribbon it * S 7

Silver Composite* X w 9
Axes: Per box, $6 to $12.

SHoT: Canadian, dis. 7} per cent.
HINGES: Heavy'l‘ and strap ...043 05
o Screw, hook & strap. 033 043
WHITE LEAD: ‘Pure Ass'n guarantee
%round in oil.
25 b HOME. .00 samisvsyin per 1b 5%

TURPENTINE °© Selected packa es, per

. e S T e 0

LINsgeD O1L pergal, raw ...... 0 Gi
Boiled, pergal.......... 0 65

CasTOR OIL : Best per lb... 009 0 09%

GLUE: Common, perlb.... 010 011

PETROLEU\I.

F. O. B. Toronto . Imp. gal,
Canadian .... . 015 16
Caroon Safety. 0174 018
Canadian Water White 020 0 23
Awmer'n Prime White .. 023 024

- Wster \Vlute 02 000
Photogene... - 027 000
DRUGS AND CHEMICALS.

Alum ..1b $0 02 $0 03

Blue Vitriol w 006 007

Brimstone... 0 024 0 03}

Borax . 013 014

C.mphor .07 08

Carbolic Aci . 03 045

Castor Oil .. . 011§ 013}

Cream Tartar . 03 o031

Epsom Balts 001} 008

Paris Green . 016 017

Extract Logwood, bulk 018 014

boxes 015 017

Gentmn .. 010 018

Glycerine, per 1b . 018 02

Hellebore .. . 016 017

Iodine......... . 550 600

[nsect Powder .03 045

Salpetre . 008} 009

Soda Blca.rb per keg . 25 375

Sal Soda. 100 125

Madder ... 398 .o

VINEGAR.

A. HAAZ & cO

Honey Dew ..
Pickling .
Malting ..
THE BADGEROW FALCONER VINEGAR
French Bordeau. .per gul
Tarragona

Triple ....... a1

cooee

R A R IR

coCcococoocoeee

1egar. 016 to
BEOBOY VERGRENE ... connisoivisvocoinss
Eng. Malt Vinegar . 050 to 0 60
Bottled Malt Vinegar, qts...... 2
Methylated Spirits........ 200 to 235
FISH,

Pickerel... PERED .o s
Pike ...... do
D T . | 5t ks e w d o 0 007
Salmon Trout .. 0 g’ 007
Lake herring. 175 200
Pickled and Salt Fish :

Labrador herring, p. bbl 57 55

Shore hernnf 450 550

Salmon trout, per % bbl 4 25 4 50
Dried Fish:

Codfish, per quintal. 526 575

cases .... 500 550

Boneless fish .....perlb ... 004

Boneless cod ......... * 0 06} 0 08}
Smoked Fish:

Finnan Haddies ..per 1b 0 07} 0 03

Bloaters............ perbox 100 150

Di by herring ......... Lo e 016
Sea Fish:

H.ddock

Cod .

peperrrmay s

e PP
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31. LAWRENCE SUGAR REFINING CO'S

GRANULATED

AND YELLOWS

AND SYRUPS

ARE PURE.

NO BLUEING -

Material whatsoever is used in the manufacture of

OUR GRANULATED.

THE CANADA SUGAR REFINING GO'Y CmiTen],

MONTREAT,
Offer for sale all grades of REFINED SUGARS and SYRUPS of the well-known

; brand of

CERTIFICATES OF STRENGTH AND PURITY.

OFFICE OF THE PUBLIC ANALYST,

Mox~TREAL, September 9th, 1887.
To the Canada Sugar Refining Co., Montreal :

GENTLEMEN,—I have personally taken samples from a large stock of
your Granulated Sugar, ‘“‘ REDPATH ” brand, and carefully tested them
by the Polariscope, and I find these samples to be as near to absolute purity
as can be obtained by any process of Sugar-Refining.

The test by the Polariscope showed in yesterday s yield 99'90 per cent.
of Pure Cane Sugar, which may be considered commercially as ABSOLUTELY
PURE BUGAR.

JOHN BAKER EDWARDS, P.L.D., D.C.L., F.C.8.,
Public Analyst for the District of Montreal, and Professor of Chemistry.

‘ CHEMICAL LABORATORY, MepicaL Facurry, McGiLL UNIVERSITY.

MoNTREAL, September 9th, 1887,

To the Canada Sugar Refining Company :

GENTLEMEN,—I have taken and tested ¢ wsaiple of your “EXTRA
GRANULATED” Sugar, and find that it yielded 9988 per cent. of Pure
Sugar It is practicaly as pure and good a Sugar as can be manufactured.

Yours truly,

G. P, GIRDWOOD.
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[ THE CANADA MEAT PACKING CO.

MONTREAT,
BEEF AND PORK PACKERS,

Curers of the Gelebrated C.M.P Brand of Smoked Meat, Sugar cured
extra-flavored Hams and Bacon.

Compressed Corned Beef.

Ox and Lunch Tongue.

Pure Lard a Specialty.

WRITE FOR QUOTATIONS.

- HOW T0 SELL GOODS -

Send Ten Cents to the Grocer PusLisuinG Co. for a copy of
B. F. Cumming’s Prize Essay on “ How to Sell Goods.”

GROCER PUB. CO,,

6 Wellington St. W., Toronto.

TRAVELLERS GUIDE

‘WM. PROUT. J. E. INSLEY, Mangger.

LELAND HOTEL

©Corner Hastings and Granyille Streets, one block
from Railway Station and Steamship dock.

Vancouver, B.C.

PROUT & INSLEY,
Proprietors.

The Hilliard House
RAT PORTAGE, ONT.

Strietly first-class. The favorite commercial
house along the line of C. P. R.

LOUIS HILLIARD, Prop.

THE COLONIAL,

New Westminster, B.C.

Headquarters for Commercial Travellers. Fine
ple lvooms. First-class in every respect.

GEO. R. RAYMOND, Proprietor.

LELAND HOUSE,

Graduated Prices. Recently turnished.
W.D.DOUGLAS & CO., Proprietors. o =—

The finest hotel in the Northwest. Pure spring
water. Corner Main and Albert Sts.,

City Hall Square, WINN;PEG, MAN.

THE WINDSOR.
i Assa,

iFirst-class Family and Commercial Hotel.
Geod sample rooms. Liveryin connection.
MRS. DOIG, Proprietress.

The Clarendon Hotel,

Winnipeg, Man.

RUTLEY & McCAFFREY Proprietors.

THE SANITARIUM

BANFF, N.W.T.

Favorite Western Summer Resort. The best of
saccommodation for travellers.
R. G. BRETT, H. RANSFORD,
Medical Director. Mgr.

The Algoma House.
PORT ARTHUR, [ONTARIO.

Beautitully situated, fine sample rooms. Special
attention and accommodation for travel-
ling men

MERRILL & HODDER, Props.

Grand Pacific Hotel
KAMLOOPS, B.C.

The leading hotel in the city. Sample rooms
wonvenient to stores, provided for commercial

men
CREEDEN & SMITH, Props

PATERSON HOUSE,

OWEN SOUND, ONT.

One of the best appointed houses in Ontario,
situated in the business centre of the town. AIl
modern improvements. Headquarters fcr com-
mercial men A DUNCAN, Prop

- Queen’s Hotel -
MOOSOMIN, N.W.T.

Newly built, newly furnished,
¥ Four in‘e sample rooms.

WM. CLEVERLY, Prop.

THE LELAND HOUSE,
Portage La Prairie, Man.

Best sample rooms west of Winnipeg. Strictly
first-class.

WM. NEVINS, Prop.

It is well-known

That successful Doctors read all the latest
medical books and papers and go abroad
occasionally to study. Successful lawyers
read legal publications to learn the latest
legal decisions and points constantly crop-
ping up. Teachers, clergymen, druggists,
architects, all read the publication issued in
the interests of their profession. They
must do so to keep up with the times.

The same applies to grocers and general
merchants. They must not only read the
best papers published in their interests but
must also watch the advertisements closely.
There they learn the nise and fall in prices ;
latest trade news and methods of buying,
handling and selling goods, so that they
may make the greatest profit. A doctor
reads much that he already knows, so does
a lawyer. So does a number of any of the
other professions. So will a merchant. It
is often the 1ssue of the paper he misses that
1s worth dollars to him. His best and safest
policy, therefore, is to subscribe for his
trade paper.

The only exclusively grocery and- general
store paper is THE CANADIAN GROCER
issued weekly, subscription price $2 0o per
year.

3 URAG -

(BOND axp FREE)

Warehouse Receipts Issued.

THE SHEDDEN CO., Ltd.,

184 Front St. East,
TORONTO

JOHNTAYLOR& @5
WHITE ROSE

~°LILAC BLOSSOM
PERFUMES.

ORDER

IVORY BAR

SOAP
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ALL THE LEADING WHOLESALE TRADE HANDLE PURITAN CUT PLUG AND OLD CHUM SMOKING TOBACCO.

OLD CHAUM

THE CANADIAN GROCER

PURITAN CUT PLUG

“Quick and Easy "

IS THE BEST

WASHBOARD

The Brandon Manufacturing Co., Ltd., Makers
Strachan Avenue, Toronto.

This board has a double crimp and ounly the
best materials are used in its manufacture all
first-class grocers keep it.

T.G. Williamson & Co.,
COMMISSION MERCHANTS.
TEAS, COFFEES, FRUITS, SUGARS, ETC

42 Front Street East,
TORONTO, ONT.

ORDER A CASE OF

OCEAN WAVE ®25W5

POWDER

From your Wholesale Grocer.

Sells itself after one Trial, Prices Current

Fraser River Salmon
“ROYAL”

- AND -

“BRITANNIA”

Brands of canned salmon are the finest packed in
British Columbisa. The canperies being situated
at the mouth of the Fraser River are in a position
to pack their fish fresh from the boats.

BELL-IRVING & PATERSON,
AGENTS,

Vancouver and New Westminster, B.C

STAR FIRE LICHTER.
No kindling. No Coal Oil.

Retails 8 cakes of 6 squares each for 5c. One
nqg.sre lights a fire without coal oil, ete.
ach gross box contain 36 free samples and ad-
vertising matter. See our prices.

Ask your wholesaler for them.

STAR MFG. CO., London.

CORTICELLI

SPOOL SILKS & TWISTS,
EMBROIDERIES & FANCY SILKS.

To satisfy and please your customers you
must keep the best lines. “ CORTICELLI”
has that reputation ; if you want to put in a
line of these goods. Send for further infor-
mation and prices to

CORTIGELLI SILK GO.,

ST. JOHNS, P. Q.
TORONTO SALT WORKS,

128 Adelaide E., Toronto,

Sole ity Agentsfor the ‘*“Canada Salt Assoclation”’

Deulers in all kinds of Table, Dairy, Meat Cur
ing, Barrel and Land Salts.

The “Acme” Table Salt (new process) will not
get damp or

Two Silver Medals, at Industrial Exhibition,
Toronto, 1890, for our “Acme” Table Salt and
our “Star Brand” Dairy Salt.

0 1
i SAW YOUR i
s ADVERTISEMENT §
% IN THE %

= CANADIAN GROCER. =
#nuu-mumlunuumnummumu.mum-ummn-nnun.

When writing to our advertisers pleaseinclose
the above

IJVSTRATIVE

@ PV

.......................

AN [ g IS0 /

| WODOD ENGRAVING
{ PHBTB ENGRAVING
%, ZINC ENGRAVING
HALF TBNE
WAX ENGRAVING
7« DESIGNING >~

= o

- PARISIAN -
BLU E!

Is Stronger and More
Economical
THAN ANY OTHER BLUE.

It Does Not Stain the Linen.
TELLIER, ROTHWELL & (0.
Northumberland Paper and Egg Gase Go,

Bole Manufacturers of Machine Made Egg Case
Fillers. (Straw Board.)

B We also make a first-class Wooden Case, and can
therefore supply a complete Egg Case at the low-
est possible price. For srlm and other informa-
tion, address the Mills, CAMPBELLFORD. ONT

To Subsecribers.

Those wishing to keep their copies of THE GRO-
CER in good condition, and have them on hand for
reference, should use a Binder. We can send by

mail A STRONG PLAIN BINDER for75¢c., post-’

age prepaid.

These Binders have been made expressly for THE
GROCER, and are of the best manufacture. The
papers can be placed in the Binder week by week
thus keeping the file complete. Address—

THE CANADIAN GROCER,
6 Wellington St. W., TYoronuo.

ESTABLISHED 18656.

To please your customers sell Martin’s
Mount Forest Oatmeals.

Ordinary oatmeal is hard to digest be-
cause it is not boiled long enough.

By our New Process the meal is
partly cooked and is easily digested,

If your wholesale grocer does not keep
them write direct to

MARTIN BROS.,
Mount Forest, Ont.

Oats and Feed a Specialty.

ATHLETE, PURITAN, DERBY, SWEET SIXTEEN CIGARETTES.
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